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Isn't that Terence Stamp
behind those Foster Grants?

(Good guess. Catch him as "Blue': A Paramount picture.)

As Mr. Stamp and the tuned -in world
have discovered, there's more to sun-
glasses than meets the eye. Slip into a pair
and something inside seems to click. A
heightened self-awareness. A subtle in-
crease of confidence. Of coolth.

These pictures, taken recently onvilla-
laden Appia Antica outside Rome, reveal
just how our latest Foster Grants wrought

"Actually I quite fancy you,
Your Highness. It's your type I detest."

"The Peace Corps? Haight-Ashbury?
Mecca' Decisions, decisions, decisions."

6
Art Director: Ed Lee
Photographer: Burt Glynn
Copywriter: Rea Brown
Agency: Geer, DuBois & Co.
Client: Foster Grant Company

their magic on Terence.
That's why they're called the Sun-

glasses of the Stars.
Sunglasses have become fun glasses.

And everybody, everywhere, is wearing
them.

Foster Grant, #1 in the anti -glare cru-
sade, is tickled pink. We make more shades
in more styles and more colors than any-

body. Anywhere. All with ff77 lenses that
pass the most rigid U.S. Gov't standards
for eye protection (standards a lot of those
expensive imports flunk). All with down-
to-earth price tags.

Pick up a pair of Foster Grants next
time you're downtown. If they're moving,
smile.

It may be someone you know.

I'm afraid that would mean a swim, dear lady. My bumbling lackeys have already raised the drawbridge.

"Now what's this I hear, Fingers,
about withholding the Vegas
receipts from the bosom

of your family?"

"You have a way, Senator, of saying'peace'
as if it were a dirty word."

"You just tell her Che Guevara's
here and would like a ward with
her. She'll understand."



Crest is now o 26 flavors
behind Howard Johnson's And we're going to stay right

there. Crest isn't out to make fancy fla
vors. Crest is in the business of prevent.
ingcavities.9['hew we canscout retently
with  second flavor-new mint-we
did it so more people than ever could
enjoy the benefit of our caclusivecavity.
fighting stannous fluoride formula.

Why are we telling you this? Well,
we got this letter ''Dear Sir, My favor
itc is vanilla fudge. When can ,011 mak<
that RAW Or in Crest?" It was signed.
Stephanie Becker.' years old.

We answered. "Dear Stephanie.
We're sorry but you'll have to enjoy
vanilla fudge from an ice-cream cone.
Crest only comes in mint and regular
flavors. V'ethink both pretty good.

"But if you remember to we your
dentist regularly, watch Mw oral
treat,. and brushaftercatingwith Crest
-you'll enjoy your vanilla fudge a kx
laver." Crest

45
Art Director/Designer: Charles Kornberger
Photographer: Al Francekevich
Copywriter: Stanley Becker
Agency: Benton & Bowles, Inc.
Client: The Procter & Gamble Company
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It's sort of like
a tooth vitamin.

Crest similar to a vitamin?
Well, vitamins help keep your body strong. Crest does

the same for your teeth. Vitamins help keep your body healthy.
So does Crest for your teeth. Vitamins build up your body's re-
sistance to disease. Crest builds up your teeth's resistance to cavities.

What makes Crest special is its fluoride, Fludristan! And
yet, most toothpastes don't have
it. And that includes the leading
toothpastes.

For example, take the
five leading toothpastes. Only
one contains the "tooth vitamin:'

Of course, you know
which one.

A healthy
glass of water

made
ealthier.

74
Art Director/Designer: Charles Kornberger
Photographers: Cailor/Resnick, Al Francekevich, Roy Coggin
Copywriters: Stanley Becker, John Cross, William Parrott
Agency: Benton & Bowles, Inc.
Client: The Procter & Gamble Company

The perfect
after -breakfast,

after -lunch,
after- dinner

mint.
Exactly. Mint -flavored

Crest. It's a mint treat that's
good for your teeth. What
could be more perfect?

Before we go any further,
there's one thing you should
get very clear at the start.We
actually couldn't care less
which flavor Crest toothpaste you use,
mint or regular. Our business is fight-
ing cavities, and flavors have nothing
to do with that. Our fluoride does.

But this mint flavor, it's
for you people who think
you deserve a little bit of
variety in your toothbrush-
ing routine but wouldn't
dream of giving up Crest's
stannous fluoride.

O. K. Now that we've
made our position clear, go ahead. Live
it up with mint -flavored Crest. We ap-
prove. It's a little change and it's good
for your teeth.

TheYardstick.
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Where are you spending the Holiday?
23 000 drivers and passengers will spend it here Drive carefully this weekend

159
Art Director/Designer: Bob Kuperman
Photographer: Dave Langley
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil

Mobil
V live
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On Meer.. oar of Cnnstmes,
vow true rove setts to,.

'Dear. Fee teen tetnXinss
MOlOthes are shrinking:
tfeseiust won't.:

-Twelve trunks for stemming,
eleven shirk fa golfing
ten plaid Perrntelas,
nine,. stemmas,
eight tartan lockets,
seven yellow stokers,
us flannel trousers.
live two -pants suits...

FrmcPout,.
two turtlenecks,
and a hourreslooth alpaca puttee.

'And they're every one smaller than me."

tune Pet ore the twelfth Savor Cnnstmes.
gore torn a VI( certificate from Horne 5
Vie melte erolessen of updattns wardrobes

welare outSroenor pattern.
d oleasIng men

who are hard fops,
hard to fic
or wooly hard to please

JOSEPH HORNE CO

203
Art Director/Designer: Arnold Varga
Artists: Arnold Varga, Arthur Varga
Copywriters: James Spark, Al Van Dine
Client: Joseph Horne Co.



Support the New York Urban Coalition.

231
Art Director/Designer: Marvin Lefkowitz
Copywriters: Anthony Isadore, Robert Elgort
Agency: Young & Rubicam, Inc.
Client: New York Urban Coalition
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Eleanor Rigby

Ah, took at a/I the boeh, Peol,hd
My look at all the bnely people,
Eleanor Rigby, prclu op she rice in the church

wipe a wedding has beep
Pp in a dream

that she keeps In afar tithe Poe,

Ml the lay peal*,
so the, all come horn,

Mt the lo ply people,
where do they eh*,

prnon Pat no one hear.

End at Ian woork.mg, darn7g'h::eleks
reha..hen therel nobody there,

who doe% 4 care,
Mt she hut.* people,

where do the a come home
MI the lonely

where do they all be/orte
MI, look at all the Pnely people!
My look all she lonely people
Eleanor Rigby, died on the church and was

nobody came
POP Mcgenere, Pping Pe Pt loom ho

Ml the boeh,
where do they all come home

ul the lonely people,
where do she, allhelonge

A !wing lac out at a window and
churchyani celled the

re
oohed Id7 bad ane an't1 rePar

Lat/ Madonna

Who h.; ihe money, when you pay the rent,
Did you thank that money was heaven to

friday,.
Mond, child has learned to ne Ns bootlace,

See hate they run,
Lady Madonna. baby a you, beast,

Mew

how you manage to lead the lei,
dwy ruo

Lady Madonna, Ming.. OP.,
PlaYmg rn your head.

rhorulaYMS5 t,oe".
hewe theeroo

Loly Madonna, doldren PP reet
Wpoler how po manage to make endPoeet.

The kW, In the Ent leoclon lupple pad has
a moth, hut anothet chdd whose IT
ethe,es horn an nutthdoonal cot, ph
The Ph. OW I ef t the song mph.
threat of abandonment. ponng against the
innocent nutty -rhyme pug he oh the yons
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Ai

I Mini/ nil
rrniM111111
He: Believe me, it's in there somewhere.

Teacher: IDw doe.; it feel your first time out.

She: I can't do it while you're watching me.

783
Art Director/Designer/Producer: Hector Robledo
Director/Photographer: Mervin Sokolsky
Writer: Bill Hentz
Agency: Foote, Cone & Belching
Production Company: Sokolsky Film
Client: Menley & James

Chorus: Button up your overcoat when the wind is !tee.

Quick! Take Contac! You belong to me.

Keep those "tiny time pills" ticking away, hey!

22 (V0): The Rebels are going to outlast the teachers. So if you catch a mean old cold get Contac.
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Art Director: Ira Barkoff
Director/Production Company: Horn/Griner
Writer: Helen Nolan
Producer: Nureen Murphy
Agency: Smith/Greenland
Client Getty Oil Co.

You tnink you're a loser. A hard luck Harry.

Hying A is going to give you a chance.

And if you're extra lucky, you could win $10,000.

1401, _ ..06, n111.11.10
11010.4.4) NM.  00611111 SIM 1111,0101.

802
Art Director: Steve Sheldon
Director: Mack Bing
Writer/Producer: George Nicks
Agency: Gardner Advertising Co.
Production Company: Pacific Commercials
Client: Ralston Purina

He says do I have a can opener?

ik
He says this is a whole can of Purina meat.

ANN

Play it, Harry. A guy like you could use a break. He says I own him now.
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Just looking at people in Ireland is a de-
lightful form of cultural exchange. You
look at them. And they look at you. One
look leads to another-and if you re-
spond to their "Good Day" with one of
your own, you'll probably be invited to
tea. And end the day singing your head
off in the back room of a pub, promising
to look up somebody's third cousin in
Boston on your way home to California,
But if you're too shy to explore on your
own Ireland s greatest attraction, its peo-
ple, you can make arrangements to meet

the Irish through the Irish Tourist Board.
They'll match you up with your partic-
ular brand of Irish human interest. (Na-
ture and Guinness will do the rest.)

Trip over a stone in Ireland and you will
be imagination -deep in Archaeology.
Lose your way in a cobble -stoned alley
and you'll find your way to a stone castle.
There's so much to look at in Ireland it
doesn't matter where you look first. Just
keep your camera clicking and illustrate
your story book memoirs of Georgian
Dublin, Frisco -perched Cork City, me -

1

Art Director/Designer: William A. McCaffery
Photographers: Janet McCaffery, Bill McCaffery
Copywriter: Mildred Fields
Agency: deGarmo, McCaffery Inc.
Client: Irish Tourist Board

wirsiikviareakorw

dieval Kilkenny and the green -marbled
heights of Connemara, the Irish coun-
tryside and the cliffs diving into the sea
and remember forever the soft-spoken
Irish weather that makes palm trees feel
at home (Irish weather is so photogenic).
You can sec it all via bus (a seven -hour
day of scenic, guided touring only $2.15,
with plenty of Irish wit), or hop aboard
a delightful Radio Train (plush comfort,
hostesses, music and a lively commen-
tary on the passing scene, lunch, high
tea). You can rent a car (S26 a week off-
season, mileage included) and scoot off
on traffic -free roads. Bikes can be had
for practically nothing or you can strike
out on your own Irish blackthorn walk-
ing stick (make sure you walk off with
this souvenir of Ireland). But do get lost,
whenever possible. Because finding your
way in Ireland is such a stimulating so-
cial activity. Proof, as they say, that half
the fun of going there is getting there.

If you're interested in travel bargains.
we've got the juiciest ones, from October
to the end of April. Here's a sampling:

Two weeks in Ireland, visiting 21 fasci-
nating places. Comfortable hotels every-
where, breakfasts, Abbey Theater, medi-
eval banquet at Bunratty Castle. Car with
50 free miles. $275. (Week in Britain. Sax
extra, car with unlimited mileage, choice
of five cities including London and Edin-
burgh.)

15 days touring Ireland, Edinburgh and
London by luxury motorcoach. Limerick,
Killarney. Ring of Kerry., Cork and Blar-
ney Castle, Waterford. Dublin - nine
sparkling Irish days. Two days in Edin-
burgh, four in London. finest hotels, in-
clusive air fare from New York, most
meals, entertainment, touring. 5470.

15 days in Ireland, escorted. Limerick,
Killarney, the Ring of Kerry Cork, the
Blarney Stone, Waterford, Wexford.
Dublin, Sligo, Galway, Connemara. Ab-
bey Theater, Irish cabaret, medieval ban-

quct at Buirattv. Finest hotels with bath.
most meak. motorcoach. Grand tour in-
cluding jou airfare from New York. 5405.

If time is canning short and you want to
see Ireland fast (pity) at off-season bar-
gain pricel, even more of a bargain at
today's de-alued pound. e suggest t hese
stop -off pe.ckage tours:

Three day it Dublin. Two nights in one
of Dublin%; finest hotels, bath and break-
fasts. sighesoeing dinners, ticket to fa-
mous Ahiey Theater, Irish cabaret.
transfers. j2f,.

One day medieval tour. Be our guest at
the Medieal Banquet at Bunratty Castle,
where you be wined, dined and enter-
tained likcan Irish lord. SIN. November -
February.

IRELAND
:RISH TaJPiST BOARD

AFTER RIIA'S. COME. TO IRELAND
If you're ouring Britain, take a breather
in Irelani. Our air is the freshest. ,nir
people Ow friendliest. you'd like our
detailed our package. see your travel
agent or write to: Irish Tourist Board,
Dept. 00, P.O. Box 135. Madison Square
Station. Be'. York. Nets York 1010.

Name

Address

Cii,
State lip

26
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Art Director/Designer: Bert Steinhauser
Photographer: Donald Mack
Copywriter: Michael Mangano
Agency: Doyle Dane Bernbach, Inc.
Client: General Wine and Spirits Co.

Really.
If your father isn't worth
an extra fe.4ellars,who is?

D,STINCTIVE MERIT AWARD

3
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Copywriter: Jane Trahey
Agency: Trahey-Wolf
Client: Elizabeth Arden
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mrwut linoi or of the Morin

A Improper, I PIM, tom tin , el ley Plite,.
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WE'RE NOT NEW.
YOU'RE NEW.

Hem oe with,. mei our inaugural thatti Irom
Ne* l'orh To I *Yon

And whet do we hear, mingled*. the applam0
Who...M. fly with begtnners,
What do the. Anew ahout 1,111.111,10

And Truth
Net quiet ihme grumbler. right no..
e've been naming MIMI. I oroe. Atm, and 4xnhA

for a quarter Tx.,

And we're your ready tor you kcnean.
Com*. When Isc fir* began had to perfect

our cont. to please men the finicky I rem
tu cetebratc our Tnitial Iltahr inio Fr *Al ne ate... our

efficiency to a deans Thai Mime,. men the I rio.orten.
When *c.taried flying tO tondon. 10. ihe,e man. yean ago,
r hoormes out to melt TM dolly mrn c or the Lngliah.

With were.*
And a or Wrib mem nm. route. ne* nprovement,
Son me add Neu l'orl molar list Our 2Teth oty on out eth

contmcne
ht. Too iv., imeentond Mat Mere, ery Mile left to improve.

mrn., I, adding atm shim.* jct.*. our het
Arneman ra.seneer. with good. ol.FrAP

act m at our he*

MP Portuguese Airways
Amman,. let to teach you Mw to fly
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Isn't that Terence Stamp
behind those Foster Grants?
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Mecca? Decisions, decisions, decisions."
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Things that bite
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The 60 -second
excitement

I: Mir ikkrICOICI (blur I k ),n. I

,

10 ilk "11
1

9
Art Director/Designer: Robert Gage
Photographer: Dick Richards
Copywriter: Phyllis Robinson
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid Corp.

30

8
Art Director/Designer: Carol Lane
Photographer: Silano
Copywriter: Helen Miller
Agency: Doyle Dane Bernbach, Inc.
Client: Burlingtoi

You con even bend over
and still be a lady.

Put on our pantyhose.
You can also kl lne mod blow. Gel

.1 col a car. Reach lounge Climb an

P:en"It'ynow liEtruome'you?:errsIrredn5rsMnZnet.o'n'a7rni Z710'0'7:1
hoc to be careful to be a lady:lost be.'n.

GAIN
TSTSTAI NS

In111111
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TIENTS STAINSMINEvv,.., DIRT

Procter & Gamble
announces
the revolutionary detergent
even stains can't stop.
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Client: Procter & Gamble/Gain
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Well Charlie, how does it feel to be out of uniform?
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Khathnr.
No one knew whether Ike Paeltshalr boat bef flat.," Ike um Ida

nee Ain mat be .1 towed with
pr mato oils. Every eat tale
Ate barbed wrapped her in irterme
af well at beat.
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Klbedine:
A fragrance tor bath and atter by Yardley
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S

I've got the water, in tin' ,,n1L. Let's assume I'm an Island.Beaches like cream colored silk.
Great big romantic hotels.
And all around me.INii got sleek whitesttits with rii li men inside.

I'm New Providence Island. Nassau.
Just 2. V hours from Times Square and that's what I call

700 Bahama Islands

14
Art Director/Designer: Al Amato
Photographer: Harold Krieger
Copywriter: Francine Wexler
Agency: McCann-Erickson, Inc.
Client: Bahamas Ministry of Tourism
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Ifyou get a
bad meal on a plane
you cant walk out.

V our .hana, d getting a bad meal on a plane aro, Ltd
Cana, the ovals dun art- terend on plat, aren't eraskrel on
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The Greatest Fish Story
EverTold.

Thousands of years ago, in the Sea of
Galilee, there was a tasty little fish known
as chromis simonis. The 'Big Fisherman'
himself is said to have caught it. So it was
named St. Peter's fish, after him.

The name stuck to the fish and the fish
stuck to the Galilee. The wonder is that it
hasn't changed since Peter's day. Restau-
rants all over Israel serve it and in Tiberias
it's a specialty.

If you like, you can hook your own 'St.
Peter' in the Sea of Galilee. Or fish for other
fish in other waters. The seas runneth over
with prizes. In Eilat, there's even a famous
restaurant that will cook your catch right
on the spot.

While the fish is grilling, you can be bak-
ing on a nearby beach. Telling your own
fish story. Or just watching the snorkelers
watching the fish.

If you're a meat and potatoes man, or
lady, you won't go hungry. How about
barbecued lamb with hoummus (ground
chickpeas) or home -cooked chicken soup
with noodles or boiled beef with curry or
very good goulash?

And don't worry about getting fat. Places
like ancient Sodom, King Solomon's Mines,
Massada, The Tomb of Absalom, Mt.
Tabor and Capernaum are scattered from
one end of Israel to the other. You'll need
some extra food to keep up your strength.

To get you off to a good start, El Al will land
you at Tel Aviv with a few hearty meals
under your belt. Including
breakfast of bagels and cream
cheese and lox.

Then we'll add a warm
Shalom. There'll be nothing
fishy about that.

The airline of the people of Israel.



He passed refrigerators, but he flunked teacups.
Some ol the men who enter the Bekins training
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problem is their thumbs. They have ten of them.
That's no good when you're packing teacups or
when you re trying to dolly a refrigerator down a
statrwell.

That's why Bekins has dewed the toughest train.
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They should have
stayed in the lane they were in.

38
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New Dry Ban helps
stop the perspiration
that could ruin
your new silk blouse.
New Dry Bon* a on onti perspire'', sproy
It stops odor I ike a deodorant.
But New Dry Bon does something a deodorant s, 
Balm helps stop perspirorion wetness.

And perspiration wetness could ruin your new Wo
blouse. Or your Nehru locket Or your ..
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Here lies
the Andrea Doria.

But she could
sail again.

She lin cs, feet under th.it red marble, mime
too mile oft the coast of Slassathusetts.

And though its been eleven years she

we. down., :here are still nnn who lie in h.d at
night and ornk of her.

She is the 1 -Sip salvager'. dream. En -n it she
never se. scenic< again, whis.ver could brim- her
into port-along with the cash, JeWeley, rugorsabk
bonds and o-c.er valuables on bon-d-
have taken a ?nee worth militias.

.he aiso a salvager's nightmare That's
do pou tont tal, ship, a tie, that has never wen
raised from stab a depth.

There's alsoteverc boll des rage ga

forty feet w,lr through seeen of her clove.
decks-caused by the Collisi.I which sank her.

compboare things harder, she hn un the
damaged sic.. precluding repairs. !Which, even
if they were reasible, would Take years. At ass
fent, a diver can work only hair hours.)

So, too hntry to lift, imponible to repair, too
full if holes runup raised by tamping air isto ;ter,
she lies they, waiting for an ken

(Inn has arose along.
It uses Oita% urethane foam. And not u Brthane

foam as it istve-rrionly made, hut anew pr.ncaz in

which the Jogrrdoolo am pumped under pressure
down co  ship and the foam is actually manu-
factured inside Mr hull.

Then as the foam becomes rigid, it displaces
thirty times its weight in water to float the ship
to the surface. And just as important, it Inds the
hull, eldninating underwater lunching.

This new method, another of the special appli-
cation .pabilities of Olin, is now being used by
the Murphy Pacifie Mann. Salvage Company
of Emeryville, California. And it has already
worked some small miracles in ship raisings.

In i yia, it lif -oil a ;:ici.ton barge lying fifty fret
down it a Calib.rnia bay.Two y.rs later it raised

ton ship in sixty fee t of watei near Vietnam.
And then last u.ninier it fl oared a Navy destroyer
oft a corAl reef.

All without patching the hull.
Although originally developed toclear out the

dozens of "unsalvageable" vessels which block
shallow harbors and shipping lanes in many parts
of :he world, the method has shown us sonic t sg
clsec 'it'll work in deep wares.

In fact. it has already passed tests for working
at the depth where the Daria lies. Olin

Anyone want her.

01-a Chaviivals, Paper a raviawri, Winehrter. Western Arms a Ammunition.
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To Typhoid, Hepatitis
and Dysentery,

America is still a
land of opportunity .

just consider our IICAUSIILII
Like most of our natural water re-

sources, it's Enhabited by the same mi-
crobes that cause typhoid, infectious
hepatitis and amebic dysentery m other
parts of the world.

.All those bugs want is a chance to
make A home and raise their families.
In your body.

Anti the day that beautiful rive
floods, or some other disaster contami-

r

nates your purified water supply. the
bugs will get their opportunity.

14 !lave the discsters
And we don't have any long-tcm in 

munization program against the &eases.
So why don't we have the epdernics

that ravage soany other counries?
Primarily bemcause there's pl my of

disinfectant available.
Quite often, it's IMP Dry Morin!,

rushed to the scene froin strategically
located warehouses.

I t's easy to h andle. And, when i cornea
to purifyingwater,or disinfecting-looded
homes, nolxxiy has anything that does
a better job.

Olin
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Here it is in
white on black

Any Sears Best color over
any other color. Or your
money back Sears
guarantees it on black and
white Right on the label
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How Whirlpool's new automatic-
, reduced my ironing time, thereby

cutting my labor costs and
increasing my profit;:'
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Can we save
the American hunter

from extinction?
It's no joke. The hunter has been a disappearing breed

in America. Even though our population's been growing.
Matter of fact, the population explosion was the most

to blame for our predicament.
Cities got bigger. More sprawling. With less open

spaces in between. Which left an awful lot of hunters with
no place nearby to hunt. And too many were calling it
quits.

That's why, some 16 years ago, Winchester came up
with the idea of promoting shooting preserves for ducks
and upland game near the big cities.

We set up a model layout at Nilo Farms in Illinois.
Brought in interested people. Showed them our operation
and how to run it. We even wrote a textbook on the
subject*.

Now, we don't claim to be the only reason for the phe-
nomenal growth of public and private shooting preserves
in this country (from 756 in 1954 to almost 3,0(10 today).
But we believe we've helped.

And in the process, we may have helped preserve a
vanishing species-the great American hunter.

WINCHISTEkMan,
NANCIESTER AVENUE, AVIV MAVEN CONNECTICUt 0660A
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Copywriters: William Lane, Susan Katz, Lorna Gustafson
Agency: J. Walter Thompson Company
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MEDAL AWARD

Crest is now only26 flavors
behind Howard.John.so there. Crest isn't out to make fancy Ra-

ab s rs. Crest is in the business of prevent.
ing cavities. When weearncout recently
u ith a serand flavor-new mint - we

And we'r going to stay right

did it so more people than ever could
cnjoy the basal of our exclusive cavity.
fighting stannous fluoride formula.

Why are wr telling you this? Well.
we got this letter. "Dear Sir. My favor.
in is vanilla f udgc. When can you make
that flavor M Crest?" Is was signed.
Stephanie Becker, 7 years old.

We answered. -Dear Stephanie.
Were sorry but you'll have to ruin,'
vanilla fudge from an ice-cream cone.
Crest only comes in mint and regular
flavors. We think both taste pretty good.

"But if you remember to see your
dentist regularly, watch between -meal
treats, and brush after eating with Crest

ou'll enjoy your vanilla fudge a lot
longer."
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In Jamaica, you can sail
a 19th century

rum -smuggling ship
over seas that hide

16th century Spanish gold
and a 17th century

sunken city.

The "Caribee" still sails with
a load of rum on.

(Daiquiris. Planter's punches.
Swizzles.)

Board at midday and whip into
the blue, sails billowing. mahog-
any decks swaying, feeling like
Douglas Fairbanks. Sr.

Swashbuckle. Sun. Raise a

tankard or two. Get back in time
for dinner. Drunk with the past.

The gold? You can scuba to
hunt for it yourself. But, these
days, finders not keepers. To the
government go the spoils.

The loot you can take home "s
counterfeit. Pewter copies of
coins from Port Royal, our watery
Pompeii.

The city, once pirate Henry
Morgan's treasury, slid into the
sea from an earthquake 275 years
ago as "retribution for his sins!'

Today, it's being dug up. And
duplicated. (Pirate -era spoons.
jars, plates look like new again.1

Though piracy is out. adven-
turing instill in in Jamaica.

Explore our "jungle- (Cockpit
Country), a thicket of strange
mounds that "look like women's
bosoms all covered in green"'
Meet our Maroon -tribesmen" See
them dance a wild quadrille.

Spelunk.
Hunt boars.
Race in a motor rally.
Scale Blue Mountain, By mule.

then foot. huffing and puffing the
last steep 6 miles after midnight
to reach the top in time to see
the sun rise. Whew. Wow.

For less exciting things to do,
see your local travel agent or Ja-
maica Tourist Board in New York.
San Francisco, Miami, Chicago.
Inc Angeles, Toronto. Montreal.
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It =ales as msch as the average s=ati an wagon. It carries as much as the average station wagon.

There's more money to be made out of peace
than out of war.
On: of the persistent myths 5f the 2(th century is that -way

stimulates economic growth.
War doesn't stimulate economic g=iwth.
It stunts it. In the countries that a-en't fighting the war,as

wet as in those that are.
For in both cas-s, there is a t -em :KJ( us spendir g of mme7,

manpower and time to produce tie 1-Fterials of war.
which have no function other Ow tea's roy.

Or to be stored, useless, nal-. theytrc needed to dtray.
And the simple fact is, every dole wasted on

destruction means here is one ess ocla -
to be spent on the products peope neN
and want.

A dollar less spent on expansion
and progress.

And when expansion and pinagrase
isn't as great as it cc uld be, then profits
can't be as great as they should ne.

The way to mike money is not hough war. Its thro igh
peace.

A r d by peace tve don't mem- j us an Mterlude betweenwam.
We mean a permanent peace.

But can there ,e peace?
We believe so. lf enough people it enough count- es

world a -e given an opportunity o gait material well-being atr_
a greater sense of personal dign ty.

And this can se done thrcegh siness. Priva-c tnterpc-ite.
Successful businesses breed a het I my economy, it any ratter .

A healthy economy means mom jo aid better pa! for 111011t
people. With more vying power pee pte :an afford he prodnet

that will give them a better standard of living.
A better living standard will bring people a sense of accom-

plishment, and pride, and dignity.
And with it, a desire for social order that could be far

stronger than the desire for violent disorder.
To accomplish that, for business to be healthy and expand-

ing, it needs a constant flow of fresh capital.
At 10S, our job is to convince people all over the world to

invest in businesses all over the world-for a profit.
And we don't mean just people who have million dollar port-

folios with us. We are also vitally interested in the small investor
-including the man who has never invested

before.
If this vast source of potential investment

capital can be put to work, IOS and our in-
vestors will, of course, make more money,

but equally important, businesses and people
and national economies all over the world will

benefit from this much needed capital.
And, very importantly, we are convinced that we and others

in the financial community will be participating in a sound
business endeavor which, almost as a by-product, could lead to
perhaps the most effective deterrent to war-financial security.

Right now, lOS does business on six continents-in mutual
funds, banking, investment management. insurance and real
estate. In the 12 years we've been in business, more than 500,000
people have invested more than one billion dollars through us.

Our goal is to do business in every country in the free world
and to keep on convincing more and more people to IOS
invest in businesses all over the world.

If you have plans for a country,
read this.

You'll and an internatiorut,...13aud..5rIru5,

48
Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriters: R. Levenson, P. Zoellner
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

49
Art Director: Peter Petronio
Photographer: Joe Toto
Copywriter: Dick Raboy
Agency: Carl Ally Inc.
Client: Investors Overseas Services

50
Art Director/Designer: Alan Honig
Photographer: Dick Richards
Copywriter: Jack Dillon
Agency: Doyle Dane Bernbach, Inc.
Client: Bankers Trust

50



How to avoid
looking dumb
the first day.

He might have been
the man who discovered
a cure for cancer.

Dropouts h. -come loser.
They Inc.
And see lose.
Today's dropouts might hay. been tomorrow's

scientists. Dr doctors. Or teachen.
But what might have been will never be.
For one our of three high scnool students

doesn't stick around to graduate.
The dropout is ten times as Ache to become

a juvenile delinquent.
And the juvenile delinquent is peril ms a

thousand times more likely to bc.-ome a criminal.
doesn't have to happen.

Good schools with good tea. hers and good
facilities can produce good citixt-s. And that can
make our world a better place in which to live.

Which is why money spent m educition
represents the hest investment es, can make.

An investment in the future of America.
II ,a4 uul.141. an- lob. gymkAilv re anJ

I ,ra 611 Owsr iv* nr A kal.1 e,nnt., Om meow
Skyygropil 1,7.room I 4%..1 .117 4111.....on
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Jan:1,1968. The beginning of the All Steak Airline to Florida.
The end of Airline Food.

\

It abeam a J.,dm m that the first
mot lot meak you,. vacation. the meals
rnod to sou co an airplane. woof out to
o. the ow meals of so sammt.

bad bemuse ankru,Lmii wort on with
.nfwuhad or lad ools linromali not
old up tonna ihat w as

No motor host they sore a. no moo
Om dam tall airline foal cods up tag
inn hlo airline food became it is, cooly'
to an plane...aided

m big iiiislame hour el, A
al nine a, kept in o arming moo as
umbel from where it saes molot o
plane vim< fis finally going to tied

no ose lmm w6» Lay
food when you have /*hold Jinn, no lona
at keno)

To break aims eradna .dud m Meal
that <wk. Which kicl bnif
way to prepare coal on baol and hod tb
God tbat can limbo prepared ma bond

And ate di
liouboasonommaild oeil with on

thep6m. a.d we found w, prepaie
steal Mon beaer Man eke

bn/tees all or scree
Strala
On all ma him hoot and din., Flights
In &airless owl and
Flying to Florida and mming home
tio now, Mood of %being thotugh pre

a dol. totrinnl up airline 64. ,oucan
freshly broiled Aral fib/ memo
sti.A in mita filet mignon Si.,

in 1.1v clan
fib

to.:..
mob

I, s.t dn't , eon in first el,

a matt meal If...u II non do page,.
sir mon thing el. isi'm done 10 foto
and ouch mw, along oath the steak

Northeast Yellowbirds to Florida.

Bi fluffy pilboo
the head.

Full-sized sist-z-wa e
For the hand:. Unusual magazines

for the mind.

Steal< broiled on the plane
for the stomach.

Furry throw
for the body.

Th< ell eallo.
d

Slippers for the feet.

Jan x,1969. Northeast Airlines addresses itself to the whole man.
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Send us the lost

Mobil
Travel Guide

Send us the fired and hungry

One of our gas stations
has disappeared.

It's no dime mystery. Just a
multimillion -dollar improvement
plan.

If a Shell station starts looking
run down - loses its snap - we
get rid of it.

We dolit want a grease -
smeared shack to represent Shell.

And the independent Shell
dealer, who works and lives in
your community, doestit want it
either.

It hurts business. And it tubs
a man of pride in his work.

That's why we have strong
opinions about every single
Shell station.

If it's an eyesore, we don't shut
our eyes to it. We start plotting
its downfall.

And when we build a new
station, we want it to look as if it
were born there. We want it to

blend in and be a credit to your
community.

This isn't just empty
talk. 'We'll, serious.

Last year we toppled, dis-
mantled amd thmolislied huntieds
of stations.

And designed and constri_ited
almost as many new ones
(with the help of some of the
brightest areliiteetural talent
in the mutiny). -

Putting up good-looking
stati,1DS and tearing down
the ii,A.so-good-looking
stations is gruel business.

But thert:s more to it
than that.

This is where we
make our homes and
raise our families.

We want it to
look nice.

411)
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Send us the bewildered.

Mobil
31 2,40 as. s

We con do more than till up
your gas tank.

***;*
* ;C *
* tw; *
Know what you're getting into.

Mobil
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Put a bottle of the Scotch you drink
on the opposite page,then read this:

Look at the front label.

Does it have the age of the whisky on it?

No?

Well, maybe it's on the back label.

It's not?

Then chances are your Scotch is only around
4 years old, the legal minimum.

Which, we agree, isn't much to brag about.

This disappointing message is brought to you by Chivas Regal,
the 12 -year -old Scotch Whi,ky with the label that says 12 -year -old Scotch Whisky.
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Put your hand on your heart
and count how many times it beats

in one minute.

Here's your chance to fight City Hall.
If you buy a product that you're not happy with. what do you

do? Sit and sulk? Moan to your nest -door neighbor? Promise
0 yourself that you'll never buy another product from that man-

ufacturer? A lot of good that will do you. No. Mr. and Mrs.
Consumer, that's not the answer. If you have a gripe. let the
manufacturer know. Call him up. Write to him. Keep after him

o until he does something about it. Because nothing bothers a
reputable manufacturer more than dissatisfied customers.

We el Whirlpool believe in putting our money where our
mouth is. We believe we make the best major applien.es you
lean buy. Automatic washers. dryers, refrigerators. air condi-
tioners. dishwashers. etc. And we also believe our Tech.Care
Service specialists provide the best service in our field. In ad-
idition, we were the first to do away with the complicated

isarranty and replace it with a fully binding, easy-to-undeh
and warranty letter. We were first to provide a free, nation-

wide telephone number (800-253-1301) for service information.
.And we were the (UM to have consultants answer your calls.
'thereby solving many of your problems right over the phone.

But still and all, we know that you can't please all of the pea.
pie all of the time.Thata the reason for the blank letter on the
facing page. It you have a gripe about us. we want to know so
we can do something about iL Just write your complaint. tear
out the page and mail it to us. If you know anything at all about
Whirlpool, you know it won't be ignored.

By the way. if you have something nice to say about us.
we'd like to hear that too.

Vice President. Consumer Services Division
Whirlpool Corporation

61
Art Director/Designer: Sidney Myers
Copywriter: Evan Stark
Agency: Doyle Dane Bernbach, Inc.
Client: Whirlpool

If it's over 72,
here's something

to think about.
A recent article in a leading national

magazine stated that the average out -of -
condition person has a heartbeat of over
72 a minute.

The article also said that when a man
is in good condition his heart beats more
slowly, giving the heart muscles more
time to rest between contractions.

What does this all mean?
Well, as an Air Force doctor recently

pointed out. if you get off your backside
and exercise. you may save your heart
some of those 800 to 1200 extra beats
you're forcing on it every hour.

Of all the different exercises this doctor
recommends, he says that the running
program is by far the best.

So where do we at Keds fit in to all this?
Well. we've come out with a brand new

Jogging Shoe. (Jogging is simply a classier
word for running.)

This shoe is made on an actual track
shoe last.

It's completely cushioned from heel to
toe-to reduce shock and make jogging
about as comfortable as it can be.

It has a crepe rubber sole designed
specifically for maximum grip (and, by
the way, for long wear).

The back of the shoe is constructed to
prevent your foot from sliding up and
down, keeping abrasion at an absolute
minimum.

And. most important of all. it has a
very low heel. So that every time you take
a step. the weight automatically shifts to
the ball of your foot. (Taking off on the

ball is less tiring on the foot than any
other method of running.)

If you're interested in getting back into
shape. you can pick up a pair of Keds
Jogging Shoes in just. about any shoe.
department, or sporting goods store. For
around nine dollars.

And as an extra little plus, we're throw-
ing in a book on jogging written by a
famous track coach and a heart specialist.

Incidentally, speaking of heart special-
ists. we suggest you see your doctor and
have a checkup before you start jogging.
It's pretty strenuous exercise, you know.
And there are some people with certain
disorders who should not jog.

Don't get the wrong idea
now. We're not trying to be =
alarming. Just sensible.

Pro-Keds Jogging Shoe

Usks 0 wt Is kit 
Wit- \\ &Cc -1k-, M ...' ci °

..1. -Italy Mr. kkic-kx

ffei-1.4)-4-cr immuk,ait acfir,i/
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Volkswagen
introduces

the automatic
stick shift.

My name is Israel.
I dm 20.

Good people died that I ought be
born in a land called home.

I have heard the. it wies and seen the
graves.

But now we arc here, and the land is
ours. Not all milk mid Mines, Inn ours.

We share a !Mine, the land am! I-
Israel..1nd we share a birthday.

Twenty woes. hit Inc. a long time.
For my wig*, who waited thousands
of years, alinost

But we have made something of
that nothing.

Now the hills of rock are hills of
trees. Fifty million trees, Jerusalem
pines, planted One at a link.

Cities thrive whets nothing thrived.
hange trees Nom Nitere nothing

bloomed.
An almost dead language is alive

again.We read the Dead Sea Scrolls as
easily as ventRA his magazine.

We mine copper where King Sol -
11) mined copper.
e make fresh water from the sea,
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and we share what we have learned
with idler tuitions.

\\'e build airports and schools in
Asia, sell baby chickens and farm
equipment in Europe, and exchange
our students with even younger coun-
tries iu . \ Inca.

I till do we go to so many places?
EasyAVe have our own airline.
El .11 Ismcl

donknow what El Al means?
It nears "to the skies" in that almost
dead language.

It also means that our jets are wel-
come in 1i -different nations.

Yes, sue have eve- thing sink:Uni-
versities, symphony orchestras, great
museums, politicians, dropouts, traffic
jams, a little air pollution-evetything.

We are of this century,with all oft
strengths and weaknesses and mob.
lens of people everywhere.

We will survive.
Because,alxivealkwe an.

In a land called home.

IM' of Isrorl
EL
AL
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The 1969 cars
still lave
collapsible drivers.

7

After your lair
starts growing,
your body forgets it.

All he Lot on ,ottr o 111,1,1 ran
If If,: I nip rr broth: or ro

th.tt rvi
litt,ou lrni h.rse t I'. s If 1 h.lt

Ncc Tli, P1,1,111(_11.1triorm- i, rn.ln inns
proms., as I Ire sour r tiAon ton "61101 tn1

ir ivorlo.Lnklur or

call sr. nit filling sod .acothrou the lotinh
pon. 4.1.nt.411.tu.

10111 Ildlr
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1,11,1

)11: stu-n.tril

Breakyour
beard in right.

Right now y:ur beard is in the fo
You can shave it with a razor Nat like your rather

does. And each tine ycu do your beard -will grow back a
litde more difficult Until one day shay ug's no hunger a
shore. It's agony.

look no further tfan your father', face for proof.
But fortunately, you're catching your beard at an

eary age. You car llreak it in to be jusr as shareable RI
anJ 20 years from now ai it is today.

With a Rim ks ixshaver
And if you ihink -he kind of sha-c we're selling

won't be close ens ugh fur you, you're vrong.
Our new hkeis arc sharper than ,oiything that's been

in in electric shaxtr betxv.
What's mot:, a Remington electr

slt.ver comes with a sideburn trimmer.
Admittedly it (sets more to buy

our electric shave than razor and sone
bkdes. But it's a reel ir.vcstment.

These next -ew Kars will deterns ne
how you and your 'ward will get along
lo the rest of your -

1"11
,4421,5.1

REAAINGTON
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The good hunter fills his thermos with coffee.
And relies on his jacket for warmth.
He knows the time to enjoy liquor is when
the guns ore cleaned and put away.
He knows the real meaning of "good hunting".

Sometil in the head.
Seagram /distillers since 1857
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60 Client: Schick Electric, Inc.

How I got
rid of the gray
little by little
without the guys
in the office
getting wise.

Schick
111111101111COS

SoldState
shaving.

is here with the new
Solid State Retractable
by Schick.
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The 60 -second excitement
if, LA CI ler,' I A) ',Oil C WLIT Polaoki Color I'lck oment!

rc-z;:xt

The 60 -second excitement

The 60 -second excitement

, g,,

The 60 -second excitement

The 60 -second excitement
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WHAT BECOMES A LEGEND MOST?

An exquisite extra -dark
natural mink called
SLACKGLAMA.,'

bred only by
Great Lakes Mink men

and designed by
Neiman-Marcus
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Art Director/Designer: Charles Lloyd Kintzing
Artist: Isadore Seltzer
Copywriters: Arlene Ball, Michael Graham
Agency: Warwick & Legler, Inc.
Client: American Can Company

.02.11,111,1*/ .1109 NMI  MP AY 111111M01411.11E0

a0'4111V 1.1166.

1:11_11116.61111111till

MI MIMI& NM MEI/ MEI

A mtIttre

I I

P 4



It's sort of like
a tooth vitamin.

Crest similar to a vitamin?
Well, vitamins help keep your body strong. Crest citx:s

the same for your teeth. Vitamins help keep your body healthy.
So does Crest for your teeth. Vitamins build up your body's re-
sistance to disease.Crtst builds up your teeth's resistance to cavities.

What makes Crest special is its fluoride, Fluoristanl And
yet, most toothpastes don't have
it. And that includes the leading
toothpastes.

For example, take the
five leading toothpastes. Only
one contains the "tooth vitamin:

Of course, you know
which one.

Crest is
behind Ho

n1y26 flavors
son.
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Art Director/Designer: Charles Kornberger
Photographers: Cailor/Resnick, Al Francevich, Roy Coggin
Copywriters: Stanley Becker, John Cross, William Parrott
Agency: Benton & Bowles, Inc.
Client: The Procter & Gamble Company

MEDAL AWARD
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The perfect
after -breakfast,

after -lunch,
after -dinner

mint.
Exactly. Mint -flavored

&est. les a mint treat that's
good for your teeth. What
could he more perfect?

Before wer any further,
throes one thing you should

get VCryrie.nt rhestart.Wc
actually couldn't care less
which flavor Crest toothpaste you use.
mint or regular. Our business is fight-
ing ravines, and flavors have nothing
to do with that. Our &ton& does.

lint this mint flavor, it's
fitr you people who think
you deserve a little bit of
variety in your toothbrush-
ing routine but wouldn't
dream of giving up Crest's
stannous fluoride

0. K. Now that we've
made our position clear, go ahead. Live
it up with mint -flavored Crest. We ap.
prove. It's a little change and it's good
for your teeth.
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Art Director/Designer: Thierry Da Rold
Photographer: Irving Penn
Copywriters: John Heller, Martin Stone, Thierry Da Rold
Agency: Warwick & Legler, Inc.
Client: Seagram Distillers Co.

"My secret?
The tonic The tonic' It has to be almost froz rzr,

Seracith7 Estss aryl
srse S.s, Va. se greed to Senspas1 s

Seagram's.
The perfect martini gin. Perfect with tonic,toc.
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We put 100 nails
in the Sears Self -Sealing Tire.
And then drove it 100 miles.

And it didn't lose a breath of air.

Try that with the tires
you're driving around on.

Scars;

The Sears fiber glass wide tread
doesn't stop at good boks

Its twice as strong and wears more
than twice as long as the wide tread
tires that cane on most nevi cars
ftb more than just another pretty -ace
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Art Director: Max Rembold
Photographer: Ben Somoroff
Copywriters: Hal Larson, William Sullivan
Agency: J. Walter Thompson Co.
Client: Sears, Roebuck & Company

The Sears ber glass wide tread.
We could have made it even prettier.

Instead rtS twice as strong and wears
more than twice as long as the wide
treads that cane on most new cars.

That's the real beauty of it

w

These Seas Steel Radial Tires
have outlived 25453 miles
on a police car
o Shively Kentucky

Ord right now they're safer
than brand row ties
that come on most new cas

ThatS only half the story
llowd you Ike to see ern again
after 40000 !riles?
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Art Director/Designer: Frank Camardella
Photographer: Robert Fresone
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

DISTINCTIVE MERIT AWARD

In Jamaica, you can sail
a 19th century

rum -smuggling ship
over seas that hide

16th century Spanish gold
and a 17th century

sunken city.

The -Carilrec" still sails with
a load of rum on.

Daiquiris. Planters punehor.
Sw

Board at midday and whip into
the Flue. urils hallowing. Inahog.
am decks swa,rig, feeling hie
Douglas Fairlsanks. Sr.

Swashbuekle. Sum Raise a

mat...dor two. Get hack in time
for dinner. Drunk with the pane

The gold? Tort can scuba to
hunt for it psursell. rhea,
days. finders keepers. To the
government go the spoils.

The loot you can rake home is
counterfeit ,tinter estates of
coins fit, Port Royal. our waters
Pompeii.

The city. once pirate Henry
Moms., rreasu,. slid into Mc
sea 'roman earthquake 2, years
ago Tema -ninon fin his

Tad,. dug , And
duplicated. !Pirate -era arumns.
tar, plateslike new again..

!Tough piracy cs our :Oven
luring mill in in Jamaica.

Explore our 'jungle -
Country, a thicket of strang5
mounds that -hark like women s
hw all Co,C,Cti ill green,'
Steerout Stumm "it ilvsmen7 See
them dance a wild quadrille.

pelunk.
111, hours.
Ras -e in a motor rails
Scale Slouniativ Ity mule

then too,. huffing and puffing dm
last um, h miles atter inalnighi
to reach the Itsp i time to wt.
the sun rise. Whetsn Was-.

For hem escitine Mines to

"*"
*".
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Fifteen famous cures for a hangover.

Rumor has it that a certain Duke
eats a dozen raw oysters for breakfast

According to one of our friencs,
that's utterly extravagant, when a couple
of raw eggs will work just as well.

One guy we asked does fifty push-
ups. Another goes for a thirty minute
walk. And a third recommends three
ccld showers at five minute intervals.

You will also hear about thyroid
extracCspeciarpi I Is, and Vitamin B.
You will be told about packaged oxygen.
And informed that a spoonful of tab-
asco sauce can make you forget anything
that ails you.

You can lie down with an ice pack.
S t up with a soft-spoken friend. Drink
tcmato juice with a :wist of lemon.
Drown your sorrows in Colombian
coffee. Or try the most famous cure of
al-biting the dog that bit you.

But no matter what you do :o
amuse yourself (or convince yourself)
the only thing that will cure a hangover
is time.The body oxidizes alcohol at is
own rate, and there's no way to speed
up the process.

Why are we telling you all this?
Because no matter what you drink- if

you drink too much of it-you'll probably
get a hangover.

And what bothers us most, is that
you might end up blaming our Bourbon
when you have only yourself to thank.

Beam's Choice is an 8 -year -old
Bourbon. It's charcoal -filtered after aging.
And we think it's about as close to perfect
as anybody's going to get.

When and if you decide to try
Beam's Choice, you'll find it's simply too
good to waste.

And the way we see it, if you're the
kind of man who appreciates a good
thing when he finds it, maybe you'll
decide to make your last hangover your
last hangover.

There is no evil in liquor.
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Art Director/Designer: Allan Beaver
Photographer: Elbert Budin
Copywriter: Helen Nolan
Agency: Delehanty, Kurnit & Geller
Client: James Beam

Are the holidays just an excuse

to drink yourself under& table?
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If you drink to forget your problems,
you have another one.
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International Paper
Company

79
Art Director: Bob Cox
Photographers: Dan Wynn, Bob Huntzinger, Tony Ficalora
Copywritersr. Jon Jackson, Don Dickison
Agency: Ogilvy & Mather Inc.
Client: International Paper Co.
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Art Directors/Designers: Lee Epstein, Jim Brown
Ar:ist: Norman Adams
Photographers: Crew cf A uminaul, Art Kane,
Henry Sandbank, Ernst Haas, Polaroid Lab. Technicians:
Rob't. F. Golden, Philippe Halsmaq
Copywriters: Hal Silverman, David Saslow
Agency: Doyle Dane Bernoach, Inc.
CI ent: Polaroid Corp.

Haas on Haas
on Polaroid
Land Fiins

Batsman on Haisman
on Polaroid Land Mint
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The pars that refreshes.

I A martini
by any other name

is tame.

-:gal Gin.lmorted (and tlndo westiwte,Tr a Maneater Martini. Gard 94 Proof.

114.01Cas. Inke.nolt..1*.b.a.amo.11111mitC.N.19.111.4
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Art Director/Designer/Photographer: Onofrio Paccione
Copywriter: Ron Salzberg
Agency: Leber Katz Paccione Inc.
Client: General Wine & Spirits Co., Division of
Joseph E. Seagram & Sons, Inc.
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Art Director/Designer: Frank Nicolo
Photographer: Richard Noble
Copywriter: Richard DePascal
Agency: Gilbert Advertising Agency
Client: Londontown Mfg. Co.
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Art Director: Herbert H. Sklar
Designer: Paul Chesloff
Artist: John M. Wright
Photographer: Stettner-Endress
Copywriter: Marilyn Glass
Agency: Chalek & Dreyer, Inc.
Client: Bonnie Home Products
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Dhile our fabric softener Is relaxing your wash.
let our solitaire games relax you.
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Doing our puzzle Is the pled way to wait for your wash.
But if somebody else's labrir softener is in your sash. it wouldn't
be very lair.
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While you're waiting for our fabric
softener to put your wash in shape.

let us help put you in shape.

Me honestly aka we rook, slur than abet labile mile..
speed ap d.1.4 the wag. MI rem. the money son xam no.
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Art Directors/Designers: Lee Epstein, William Taubin
Photographers: Harold Krieger, Russell Munson, Carl Fischer,
Henry Sandbank, Norman Nishimura
Copywriters: Hal Silverman, Paul Zoellner, Ed Valenti,
Chuck Kollewe
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

Black Tuesday,
1965.
it happen again?

Olin

46_

........ago.f -

Here lies
the Andrea Doria.

But she could
sail again.

Olin

Some people are afraid to read this anymore.

Olin
t .1.. I'm .1,1.1 1...m,11, IN hsicr rn rmm mml nmmm,

To Typhoid, Hepatitis
and Dysentery,

America is still a
land of opportunity.

Olin

Do you fly?
You May one your life

to this oalgh roll of tape.



Massagic
Misinterpretations:

In reality, a Weverihtrg kia.,agn
tooounitly a sty1,11 ,hoe with a 11/1111e 11101 ..patts, the iinaginatton

In a way, though, a Massagic Shoe is 6,inrl of extraordinary.
He, ati,e not only is tt ea,y 011 tile biit at ihe onto It
manage. to be eaay on the toot.

We hope n"w nia ht. si,[, II is SOLO

mtagtnation

Weyenberg Massagic Shoes

The Massagic Shoe.
What it is. and what it isn't.

WwW6waStangeStees
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Art Director/Designer: Frank Nicolo
Artists: Jim Spanfeller, Don Ivan Punchatz, Frank Nicolo,
Jack Davis, Stanley Glaubach
Photographer: Stettner/Endress
Copywriter: Richard DePascal
Agency: Gilbert Advertising Agency
Client: Weyenberg Shoe Mfg.
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Art Director: Ralph Tibbles
Designer: Ralph Bongard
Artist: Gene Holtan
Photographer: Arnaud Maggs
Copywriters: Alison Argo, Billy Edwards
Agency. MacLaren Advertising Co., Ltd.
Client: Canadian Government Travel Bureau

Try your fractured French
where nobody will laugh at you.
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It's all over between us,
Rose Marie.

(4)
V For years von and your barrel-chestec boyfriend

have made us kola relentless. Canadian Mounties in hot
pursuit over the t --ackless wastes. and all that nonsense?

Rose Marie, we a e
01' we do have Mounties. Even some track.s-vastes.
But what we really have a lot of are hot pursu t.!
Sophisticated supper clubs with big -name m_catainers.
Intimate-Ix/Iles': bars and cocktail
lounges. Exotic restaurants of
every description.
And discotheque -wise, you may
be delighted to learn that it is
new as easy to slip a disc in
Montreal. Toronto or Vancouver
as it is in good old New York City.

Each Canadian city is a little
different in personality. Vancouver
nightclubs tend to soar to roof-
saarden altitudes, the better to
admire the Rocky Mountains.
Montreal digs wine cellars...

although Montreal does offer a
sky -scraping barrestaura krown as Altitude 7;,, featured attrac-

4": tions being a cp-mile id a c -ounce martini. In that orders
Drop up to Canada some c soc n. and ee It like it is. With no

apologies to Rudolph Frimi

Canada
Canadian Government Travel Burea ,

Ottawa. Canada
Plraw vnd twilit I ti dalian la ,:anaaa Patikagr

Mr. ,Mr. 'Miss

Address

City

State Zip Code

gel

Apt

tNIIROla

Here's where your guys
beat our guys.

Come back, all is forgiven.
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We're the foreign country
with your kind of plumbing.

Canada -

Don't bring your fur coat
to Canada this summer.

omeone might shoot it.
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Art Director: Michael Richman
Designer: Jim Brancaleone
Photographer: Sidney Mehring
Copywriter: Susan Conlon
Agency: Doyle Dane Bernbach, Inc.
Client: Buxton Inc.
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Art Director/Designer: Salvatore Lodico
Photographer: George Elliott
Copywriters: Salvatore Lodico, Gerald Miller
Agency: Young & Rubicam, Inc.
Client: Johnson & Johnson
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Art Director: Walter Kaprielian
Designers: Walter Kaprielian, Rhoda Bernstein
Photographer: Hiro
Copywriter: Michael Gorner
Agency: Ketchum, MacLeod & Grove
Client: Olivetti Underwood

This is the
Permanent
Portable.

This is an Olivetti Underwood
electric adding machine.
For tax time. Any time.
It knows no season.

It also out checkbooks.
Addup expense accounts.

Checks out grocery bills.
Totalup the family budget.

Helps with the kids' homework.
Weighs just over ten pounds.

IbtrParci tnstPrintsin two
multiplies.colors.

It works for the whole family.
S

Year after year.
I you have our Lettera,

Mil know what we mean.
elhietti underwood

78
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ei Western Lithograph Company Jo
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Art Director/Copywriter. Donald H. Tartak
Designers: Donald H. Tartak, Charles White III
Artist: Charles White Ill
Copywriter: Donald H. Tartak
Agency: Dona'd H. Tartak Design Office
Client: Western Lithograph Company
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Art Director: Robert Dunning
Designer: Conrad Vogel
Photographer: Reid Miles
Copywriter: Fred Bauer
Agency: N. W. Ayer & Son, Inc.
Client: Newsweek

quote
the newsweekly that separates fact f-om opinion

Don't buy elevators till you take this tour of New York's high spots
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Art Director: Walter Kaprielian
Designers: Walter Kaprielian, Rhoda G. Bernstein
Photographer: Reid Miles
Copywriter: Andrew Isaacson
Agency: Ketchum, MacLeod & Grove
Client: Westinghouse Elevator
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Art Director/Designer: Richard Ende
Photographer: Ken Haak
Copywriter: Milford Shaver
Agency: Benton & Bowles, Inc.
Client: Allied Chemical Corporation

We hardly ever finish
anything we start.

Protecting
life in hostile

environments.

LOCKHEED

94
Art Director: Dennis Kuhr
Designers: Dennis Kuhr, Ray Engle
Artist: Ray Engle Assoc.
Photographer: Harvey Stewart
Copywriters: Dale Richards, Arnold Miller
Agency: McCann-Erickson, Inc.
Client: Lockheed Aircraft Corporation
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Art Director/Designer: Robert Dunning
Artist: Glenn Ossiander
Photographer: Charles Gold
Copywriter: Robert Lasson
Agency: N. W. Ayer & Son, Inc.
Client: Newsweek

Be unforgettable

quote Newsweek
the newsweekly that separates factirom opinion

Seven day, from now, your travel

awry of
ad could app in full color

m any of Lifek six local editions dieting
7 -day fat dose.

Life's national fast.color close is
dow available Molly in New Yak,
Washington, DC., Damit, Chicago,
Los Angela and San Francisca.

Use Life as a local medium-the
way YOU We newspapers -with the
added emotional in meat a full color.

La Life work for vat, neat week of
any week you have to move fast.

Like the weeks before Christmas
Life. It works. Fast.

Lifek load Nat doer Iso coma
In black & whimand two:oda

'Mull be Imams the tunaut adult
audience aromd.. 4.9!3,00m
New Yak, 819,400 m Wakunaon. I) C ,
1,200,000 in Damn, 1,S6k402
China°, 2,719420 in Losikngelek
1,192400 In San Francis..

And the best Each awe is read by
42',. of busamsmen who took 8 or mare

tnps lase Orw. And 3]0., of men
who toot 3 or mere priori air naps

Life gives you the thee.ple you want
to teeth my wait you ham to move fast.

Lac the wmits before °mamas.
Life. It winks Fat
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Art Director/Designer: Christopher Corey
Copywriter: John Ferrell
Agency: Young & Rubicam, Inc.
Client: Time, Inc.
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Art Director/Designer/Artist: John Flack
Photographer: Dale Smith
Copywriter: Hugh McGraw
Agency: Cunningham & Walsh - S.F.
Client: Qa 1135., Ai -ways _td.
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Art Director/Designer: Paul Jervis
Photographer: Caiior-Resnick
Copywriter: Dave Cantor
Agency: Doyle Dane Berrbach, Inc.
Client: Sylvania

DISTINCTIVE MERIT AWARD
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Art Director: Gene Despard
Designer/Artist: Nic Sidjakov
Copywriter: Jerry Cowle
Agency: Needham, Harper, & Steers
Client: Continental Airlines

AIR MICRONESIA EC

You can be one of the
first, one of the few to
discover -.he ocean para-
dise called Micronesia.
But that's the beauty of
it .. being one of the few.

Lying like a lovely coral
necklace across three
million square miles. of
blue Pacific, Micronesia

is a rare place where y:
can still find romaice.
Enchantment. Athentite.

A rainbow -bottomed
lagoon beckons you a:
Truk. A half -mile high,
flowered peak of an
Extinct volcano is read,
for climbing on Ponape.
The ruins of a Japanese

fortress lie hidden near
Saipan. Above all, the
wor d's friendiest people
await your visit. Air
Mic-onesia is your key to
this undiscovered para-
dise. Perhaps -his is the
year for you to come here.
We have a booklet show-
ing what to do and where
to stay, to help you make

up your mind. For a copy
write Micronesia House.
Box 298, Saipan, Trust
Territory of the Pacific.
Or see your travel agent.

Visit the undiscovered
paradise of Micronesia
on Air Micronesia
... the world's largest
local airline.
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Art Director/Designers. Kathleen McCrave
Photographer: Richard Avedon
Copywriter. Leans Clark
Agency: Benton & Bowles, Inc.
aient: Allied Che-,icEl Corporatiol
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Art Director: Bill Berta
Photographer: Ron Harris
Copywriter: fVlichael Davenport
Agency: Berta, Grant & Winkler, Inc.
Client: Helen Harper, Inc.

t 1,15 I i 'PY-dlt VVICh-da to PROVE it



Newton's Law: Talon's Law:

What goes up What goes up
must come down. must stay up.

102
Art Director/Designer: Allan Beaver
Concept: Bob Malmud, Allan Beaver, Larry Plapler,
Nick Gisonde
Artist: Charles Slackman
Copywriter: Larry Plapler
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.
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Art Director/Designer: Pete Berge
Copywriter: John Ferrell
Agency: Young & Rubicam, Inc.
Client: Time, Inc./Life Magazine

On the opposite page
is the alternative to Life's
7 day fast close.

0.11.
for

Life. Consider the alternative.

'SANMRIZTD-PLUSZ
OR BUST. MAFORIZ! al:E1
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Art Director/Designer: Bernie Zlotnick
Photographer: Anthony Petrucelli
Copywriter: Bert Neufeld
Agency: Young & Rubicam, Inc.
Client: Cluett, Peabody-Sanforized Div.



24 easy ways to fix a Volkswagen.

105
Art Director: Rick Okada
Photographer: Gord Marci
Copywriter: Richard Kurtz
Agency: Doyle Dane Bernbach (Canada) Ltd.
Client: Volkswagen Canada Ltd.

Our arm is recovering.
The Pioneer Moss arm took a heating.

Nevertheless we'd like to thank all you
guys who tore it, folded it, sliced,
stretched, pasted, and generally gave it
a twin in our"Call For Arms"contest.
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Art Director/Designer/Photographer/Copywriter:
Barrington Smith
Client: Pioneer -Moss

88



America's
unwashed millions.
A myth destroyed.

107
Art Director/Designer: Tom Gilday
Artist: Curilla & Associates
Photographer: Jan Czyrba/Advance Art
Copywriter: Jim Johnston
Agency: Griswold -Eshleman
Client: Cashin Publishing Company

An entire family disappeared in this glass.

Vilo.1316.11o.
100.
ohm**
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Art Director/Designer: David Wiseltier
Photographer: Norman Nishumura
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden-Bartell
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Art Director/Designer/Artist: Richard Snyder
Photographer: William Sladcik
Copywriter: K. Tinman
Agency: Griswold -Eshleman
Client: Salsbury Laboratories

Our chemical ere for the birds.
Exclusively. ail. net any longer. its about time
you got into tee 'act by choosing industrial
chemicals front' Shlsbury-one of the largest
producers of poop. feed additives.
Sound stranger
Not at all. We make the organic chemicals
that go into our feed additives. Chemicals that
made Salsbury products famous.
What's in it for you?
Quality chemicals. Since we make them for
ourselves, we can either make the amounts we
need, or more. A lot more, We already know
that our chemicals can be used as Intermedi-
ates In the manufacture of such diverse prod-
ucts as X-ray contrast media and corrosion
inhibitors.
Choose, 3.filitra-4-hydrOxyphanylarsonic Acid

3,5-0i adrobenzoic Acid
2-Chloro-enitrobenzamide
N-Acetylaulfanityl Chloride

Or, many other arsenicals, benzoic acid de-
rivatives, sulfas, and nitrated aromatics.
The ones you select will be Identical to the
ones we use. And that's where you benefit.

'heed see what we have? Writador a detailed
Salsbury Chemicals. Salsbury

arles City, Iowa, 59618.

Salsbury Chemicals
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Art Director/Designer: Alden Ludlow
Artist: Bill Charmatz
Copywriters: John Abrams, Alden Ludlow
Agency: The Marschalk Co.
Client: Selchow & Righter Co.

February 15th, Sekhow tS Righter Co. moves from the 3rd floor
to showroom 839 on the 8th floor at 200 Fifth Avenue. It's bigger.
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Art Director/Designer: Gil Rosoff
Photographer: U. S. Air Force Photo
Copywriter: Trevor Glucksman
Agency: MacManus, John & Adams
Client: U. S. Air Force

Flying lessons.

Apply here:
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Art Director/Designer: Ted Andresakes
Photographer: Tony Pappas
Copywriter: Jacques Semmes
Agency/Client: CBS Television Stations

On Channel 2!

when the Gann are away, youn see them. and other powerhouse
NFL action, all season long al WCBSTV. dlayity-play and color by
Frank 6,11ord and Jack Whitaker.

For sports action year-,ound, watch Frank Gdford and Jack Whitaker
WCBSTY News: Evenkng and Late Reports, 6 and II pm. In color.

WCEIS.TV Channel 2
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Art Director/Designer: David Wiseltier
Photographer: Norman Nishumura
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden-Bartell
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Art Director/Designer: Dick Lopez
Photographer: Tosh Matsumoto
Copywriter: Peggy Prag
Agency: Papert, Koenig, Lois
Client: Prince Matchabelli

.lamMeekl, Oelebn Mnin Sonv
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..../1fintein le yam., oft  .niat en..
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MUNN AMIN

Everybody's been here.
We brou ht back pictures.

Life. Consider the alternative.
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Art Director/Designer: Henry Holtzman
Photographer: Lennart Nillson
Copywriter: William Waites
Agency: Young & Rubicam, Inc.
Client: Time, Inc./Life Magazine
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Art Director/Designer: Frank Fristachi
Artist: Robert Grossman
Copywriter: Ken Charof
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.

What else can you do when someone tells you your fly is open.

If you don't use theTalon Zephyr.nvIon zipper with Memory -Lock", a little device that keeps zippers up.
your customers will have to keep on smiling. For all the wrong reasons.

DISTINCTIVE MERIT AWARD
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Art Director/Designer: John Fraioli
Photographer: Sheldon Secunda
Copywriters: Bill Zeitung, Vincent McQueeny
Agency: Marsteller Inc.
Client: Continental Grain

The U S Deportment al Agrdsgere seas us that
2500 colones a day a on odrchtote Met Om um
randy poets, reducing diets ace for 1200 to 1500
colones o doe which is Me avenge dale mute tot
about twodhads of the croddis ISOPOOfi00 Moo
women and glrls to Moro, Ante and South
Arneme, thew aren't wowed aSootgeetrig
lot. Neither are the men. A modern°,
worker to many of Mese oleo. is expected to Me on on Amerlcon
secretam's reducing dte So almost the first prionte in ea developing
nations a an trnposed dial for workers-wah o babe, :alone legit,

a door, a berms mslonce of proles, and lot. America hos
cess food moduction which con be seed to help feed

the world better. Getting Ma food to the world's angry
people is ere difficult job. And it is today, 'ob. Become one
week from loam. another 'edam people win he added to

the problem, and this will confinue each week lot wed,
oral weeds to come. Cant -rime, Ciro- ado no

Continental Grain
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Art Director: Gennaro Trainello
Designer: Richard Hutnick
Photographer: Dan Wynn
Copywriter: Ned Viseltear
Agency: Waterman Advertising
Client: Boonshaft Shirts

n shirts. Nothing around was good enough for him.
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Art Director/Designer: Jay Wolf
Artist: Norman Green
Copywriter: Brian Olesky
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.
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Art Director/Designer/Artist: Seymour Chwast
Client: Pioneer Moss, Inc.
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Art Director/Designer: Bernie Zlotnick
Photographer: Carl Fischer
Agency/Client: Young & Rubicam, Inc.
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Art Director/Designer/Copywriter: Tony Mandarino
Photographer: Dick Richards
Agency: Grey Advertising, Inc.
Client: Magee

96
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Art Director/Designer. Jay Wolf
Photographer: Cailor/Resnick
Copywriter: Bob Veder
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.
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Art Director/Designer: Joe Micelli
Photographer: Carmine Macedonia
Copywriter: Nikolai Pronovich
Agency: The Lampert Agency, Inc.
Client: X-acto Precision Tools, Inc.

X-acto will never
leave you depressed.

A razor blade always leaves its mark on
you. The X-acto knife is specifically -designed
to fit your hand comfortably and to give you the
maximum amount of control over the blade. I

And X-acto gives you 28 surgically -sharp
blades to choose from. All easily interchange-
able in the X-acto handles. We have thin
blades for delicate jobs, heavy-duty blades
for tough jobs. Straight blades, curved blades,
hooked blades, and double-edged blades.

You can select the X-acto that's perfect
for deburring, carving, etching, hollowing,
chemical milling, slicing, sawing, stripping,
or trimming. In fact, X-acto does every cutting
job better, and it never leaves you depressed.
Write for our free catalog of industrial knives.
X-acto Precision Tools, Inc.,48-41Van Dam Street.
Long Island City, New York 11101 X -C100
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125
Art Director/Designer: Allen Osofsky
Artist: Lou Myers
Copywriter: John Greenaway
Agency: Working Concepts Center/Div. of
Albert Frank -Guenther Law
Client: Columbus Line

Columbus'
Line.

We're *20th Century Columbus TM Pro...Is Well carry.anwbutn. anyhow. Try ue to AUSTRALIA. BRAZIL.
NEW ZEALAND. ARGENTINA. URUGUAY Columbus Len, In.. 26 Broadway, New York. N Y 10004. HA 5-6700.

Where's
Columbus?

4
I

CZIPICIE

Were tbe 20. Century Columbus. The Professtonals. Well carry any., anytime. Try ...sr.., BRAZIL,
NEW ZEALAND. ARGENTINA. URUGUAY Columbus Ltne, In.. 26 Broadway. New York, N Y I000e HA 5-6700.
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Art Director/Designer: Allen Osofsky
Artist: Lou Myers
Copywriter: John Greenaway
Agency: Working Concepts Center/Div. of
Albert Frank -Guenther Law
Client: Columbus Line

126
Art Director/Designer: Allen Osofsky
Artist: Lou Myers
Copywriter: John Greenaway
Agency: Working Concepts Center/Div. of
Albert Frank -Guenther Law
Client: Columbus Line

Call
Columbus.

We -nettle... Century Columbus. The Note-mon. Well cawyanyt.6. anyone. Try us to AUSTRALIA. BRAD,.
NEW ZEAL AND. ARGENTINA, URUGUAY Columbus Lm, to . 20 Broadway. New York. NY 10001 HA 5-6,,
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128
Art Director/Designer: Ron Goodwin
Artists: Arnold Beckerman, Charles Gold
Photographers: Steve Saltman, Arnold Beckerman,
Anthony Petrucelli
Copywriter: Marty Rubin
Agency: Hicks & Greist, Inc.
Client: Endicott -Johnson

When Marvin Hollis
wants to look real, sporty,

he wears his
safety work boots.

S. felt/ sh !es ,L Du POIlt Loral. bull probahl° "max om heft', they do.
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Art Director: Hy Yablonka
Designer: Gollin/Bright
Artist: Gerrol Richardson
Copywriter: Hal Pawluk
Agency: Chiat/Day and Assoc.
Client: Leach Corporation
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THOW TO PICK
A RELAY

Relays have been around for
many decades, yet have sur-
vived evolving technologies
and still reale a significant
position in today's electrical
and electronic systems. There
have been changes in materials
and changes in design, but the
relay a still essentially a simple
electro-mechanical switch.
With today's ever-increasing
need for thewcwitching one-
tion. the rclayoffers advantages
over other switching tech-
niques. It can he used singly
without auxiiary circuits
I aside from
power supply I.
it exhibits very
high isolation be-
tween controlling and con-
trolled circuits: it can result
in a simple. inexpensive cir-
cuit last enocgth even for
today's high speed world, and
it can he compatible with
semiconducors.

On the other hand. this
compatibility Is sometimes
not achieved because one
relay parameter or another is
not considered. A relay is a
very simple device - how
much engineering time should
he spent on Let's find out.
TM. HIGH AND TIE MIGHTY

The cockpit of a commercial
airliner witnessed the results
of a lack of consideration for
relays. The f ight was on
schedule. at :raising altitude
and making good time. On
autopilot and sntooth - when
all at once the stories of the
last layover very interrupted
by hells. bump and flashing
red lights 'sot Christina. -

Relay
coil suppression

?we

How to keep

an airline pilot
on the

straight and narrow.

autopilot failure. The rest of
the flight was on instruments
and the seat of the pants. A
safe flight, hot a busy one.

What happened? Several
transistors in the autopilot
computer and controller had
been burned out. and this was
traced to negative. high
voltage spikes on the 28 -volt
DC line. Thecatise? Transients
generated by relay coils in
the system. The solution?
Transient suppression. The
reason for problems? Over-
looking the fact that the relay
coil is an inductor.

System designers usually
take into account the problems
associated with the making
and breaking of currents by
the relay contacts. In this
case. arc suppression had
been included on the load side
of the relay to extend cOnlacl

life and to reduce the RI -I
generated by arcs. (Contact

protection is treated in a
later installment.I The
designers had, however,
neglected the fact that the
relay coil, too, is a non -
resistive load and is thus
capable of generating inter-
ference. The energy stored in
the coil inductance is seen as
a back EMF across the coil
when the drive is removed.
This voltage is usually greater
than 750 volts and can be as
law as 3000 volts in a

the application of the wrong
polarity to the coil. Diode
D2 prevents this type of
damage. Diode DI provides a
very low resistance re -circulat-
ing path (or the energy in the
coil, and thus offers the highest
degree of suppression avail-
able. Because of the low
resistance, however, the time
constant for energy decay is
quite high, and the dropout
time of the relay with a diode
across the coil is increased at
least 2 times - and often 10
times - the normal value for

28 -volt circuit. Few cornpp. the unsupprossed relay. This

nents are designed to withstand 'ricer" the rate of separation of

voltages of this magnitude. the relay contacts. and can

wfivr
The first step in airingTO

DO increase arcing damage to the
contacts. This actuation delay

circuit interference is to limit can also be very "'jeer when
the magnitude of the coil. several circuits ere operating

generated spike. Any of the interdependently.

circuits shown will do this. One method of

diode in Figure I is frequently used by relay

probably the most popular
is

the bifilar coil.

farm 01 voltage is shown in Figure _'This is
manufactured by winding Iwo

is frequently burned out hs LEACH
(DI) can he used. but this

2

rno\\nl vet P.

ar

said. love war
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Art Directors/Designers: Henry Holtzman, Pete Berge
Photographers: Peter Samerjan, Anthony Petrucelli
Copywriters: William Waites, John Ferrell
Agency: Young & Rubicam Inc.
Client: Time, Inc./Life Magazine

Without Life, this
would still be the face
of the Mafia.

Life. Consider the alternative.

If your son runs away,
he probably following
in your footste

Life's crash color can help
save more than an advertising
campaign.

Life. Consider the alternative.

41*
Life. Consider the alternative.
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Art Director/Designer: Jerry J. Siano
Photographer: Rudy Legname
Copywriters: Deanne Leety, Blake Hunter
Agency: N. W. Ayer & Son, Inc.
Client: Magazine Publishers Association
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Give everybody
a good paste in the mouth.

College graduates take baths.

DISTINCTIVE MERIT AWARD

How many lips
do you come in contact with

every day?

.10,10,03 Paths

s more than one way
to get a point across.

Quick.
Give us the demographics

of the Catsup Class.
I
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Art Director: Glen Smith
Photographer: Ernst Haas
Copywriter: Mel Edman
Agency: Knox Reeves Advertising
Client: General Mills-Fine Chemicals Div.
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Art Director/Designer: Arvale Rogers
Photographers: Art Kane, Henry Sandbank, Nick Samardge
Copywriter: Ted White
Agency: Papert, Koenig, Lois
Client: Cummins Engine
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Ctimininn Diesels
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Art Director/Designer: Mel Abert
Artists: Dieter Eichelmann, Os Sosa
Photographers: Stan Caplan, Don Shapero
Copywriter: Mel Newhoff
Agency: Chiat/Day Inc. Advertising
Client: Fairchild Instrumentation
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Art Director/Designer: David Wiseltier
Photographers: Harold Krieger, Norman Nishumura
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden-Bartell
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An entire family disappearcd in this glass.
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COLUMBIA SCHOOL OF BROADCASTING e
136
Art Director: Jerry Berman
Designers: Jerry Berman, Gary Hanlon, Larry Green
Artists: Pat Maloney, Larry Green, Nick Sidjakov,
Stave Osborn, Gary Hanlon
Photographer: Nick Carter
Copywriters: Jerry Grantz, Hugh McGraw
Agency: Jerry Berman & Associates
Client: Columbia School of Broadcasting

THE IDEAL FR ANCHIS



Performance
is reaching it cW of every 4 American men with annual incomes of 525,0x7 or more.

Sports Illustrated
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137
Art Director: Steve Phillips
Designers: Steve Phillips, Muts Yasumura
Photographer: Alan Krosnick
Copywriter: Stuart. Woods
Agency: Young di Rubicam, Inc.

108 Client: Time, Inc./Sports Illustrated

Performance
is reaching 1 out of every 5 American men under 50 who own stocks or bonds.

Sports Illustrated

raectur. 1 rut ...try
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Art Director/Designer: Jeremy Press
Artist: Stewart Caskie
Copywriter: Jeremy Press
Agency: Heggie Advertising Company Limited, Div. of
Norman, Craig & Kummel, Inc.
Client: Burroughs Business Machines Ltd.

L4b
Waiting for a computer is a tiresome affair.

Which makes you wonder why somebody doesn't develop a computer that

can take lots of programs at once. Instead of just one at a time.

Well, cheer up. Burroughs has.

It's got a Master Control Program. So it can process lots of major,

unrelated programs all at once.

The Master Control Program makes lots of things possible that were never

possible before. Because Burroughs did things to develop it that had

never been done before.

Like marrying the equipment engineer to the software designer.

Which gave us the Computer Designer.

Who designed our Third Generation hardware.

And our Third Generation software.

And it works. It really works.

So you don't have to wait any more. Burroughs
BURROUGHS BUSINESS MACHINES LIMITED HEAD OFFICE BURROUGHS HOUSE B01 YORK MILLS ROAD DON MILLS ONTARIO.

Computer people used to be a sleepless lot.

They'd he up at all hours of the night doing the things that their computers

didn't hate time to do during the day.

Until Burroughs introduced the Master Control Program. It lets the

computer work on lots of things at once.

So computer people can now do all the odd jobs they want to do during the

day. While the regular programs are running.

The Master Control Program makes lots of things possible that were not

possible before. Because Burroughs did things to develop it that had

never been done before.

Like marrying the equipment engineer to the software designer.

Which gave o, the Computer Designer.

Who designed our hardware and software together.

So they work together. Famously.

And we can all go back to bed. Burroughs 0

Something wonderful happened when Burroughs married the equipment

engineer to the Software designer.

The Computer Designer was born.

Which put an end to having lots of lovely hardware developed that no

software could live up to. And led to the introduction of the world's first

and only really working Master Control Program.

Which means that the computer can now do lots of things that the

computer people had to do before. And means that anybody can have

access to the computer at any time. So nobody has to wait until

three o'clock in the morning any more.

But most of all it means that management people can have a fully

integrated information system. Which nobody else has ever been able to

offer them before.

And still nobody else can.

Except Burroughs. Burroughs 0,
BURRO.. BUSINESS MACHINES LIMITED HEAD OFFICE BURROUGHS NOuSE, Sal YORK MtLLS ROAD. DON MILLS. ONTARIO

De -hugging needn't take days any more.

Which is jolly good. Because it means that you don't have to spend days

waiting to see what the computer has to say; and then fine) out that all it has

to say is: "Could you re -phrase that question?"

It's one of the side -effects of the Master Control Program Burroughs has

developed for their computers. Because it lets you multi -process it means

that more or less any number of people can be in dialogue with the computer

at any time.

So de -bugging can he done while the program in bring developed.

Which is better than developing the whole program then going back over

everything to de the bugs.

The Mast, Control Program makes lots of things possible that were never

possible before. Because Burroughs did things to develop it that had

never been done before.

Like marrying the equipment engineer to the software designer.

Which gave us the Computer Designer.

Which was bad news for bugs. Burroughs 0;

A computer is made of hardware.

It runs on software.

Building the hardware then designing the software is like building a cart

without knowing what's going to pull it.

Burroughs builds computers to run. So when it came to the

Third Generation, we did away with hardware engineers and

software designers. We threw them together and came up with a

whole new thing: Computer Designers.

So now we're delivering Third Generation hardware,

With Third Generation software.

We're the only company that can. Burroughs 0
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WE'RE NOT NEW.
YOU'RE NEW.

Here we are, swelling with pride over our
inaugural flight from New York to Lisbon.

And what do we hear, mingled with the
applause?
"Who wants to fly with beginners!"
"What do they know about running an airline?"
"Who's TAP?"

And such.
Let us quiet these grumblers right now.
We've been zooming around Europe. Africa

and South America for a quarter century.
And a e're quite ready for you Americans.

Consider. When we first began flying to Paris,
we had to perfect our cuisine to please even the
finicky French.

To celebrate our initial flight into Frankfurt, we
stepped up our efficiency to a degree that
impressed even the Frankfurters.

When we started flying to London, lo. these
many years ago, our hostesses set out to melt the
chilly reserve of the English. With success.

And so it went. With every new route, a new
improvement.

Now we add New York to our list. Our 29th
cits on our 4th continent.

So you can understand that there's very little
left to improve.

Except perhaps by adding a few shiny new jets
to our fleet.

American passengers: come fly with
good. old TAP.

You get us at our best.

1 Portuguese Airways

Americans. let us teach you how to fly.
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Art Director/Designer: Peter Hirsch
Artist: Ed Sorel
Copywriter: Neil Calet
Agency: Delehanty, Kurnit & Geller

110 Client: T.A.P. Portuguese Airways
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Art Director/Designer: Tony Mandarino
Photographer: Dan Rubin
Copywriter: Jo Frolic
Agency: Grey Advertising, Inc.
Client: McCall's

THE
AMERICAN

DREANI.

THE
PORTI !GUI SI

Rli.A M.

lAS. Portuguese Airways
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Art Director/Designer: Peter Hirsch
Artist: Ed Sorel
Copywriter: Neil Calet
Agency: Delehanty, Kurnit & Geller
Client: T.A.P. Portuguese Airways
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Art Director/Designer: Bill Harris
Photographer: Charles Gold
Copywriter: Mike Mangano
Agency: Doyle Dane Bernbach, Inc.
Client: Chivas Regal
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Art Director: Arnold Arlow
Photographer: Philip Marco
Copywriter: Charles Burch
Agency: Martin Landey, Arlow Advertising Inc.
Client: Hills Supermarkets



144
Art Director/Designer: Jon Fisher
Photographers: Harold Krieger, Mike Cuesta
Copywriter: Elmer Skahan
Agency: Carl Ally Inc.
Client: Northeast Airlines

May15,1968.

The Bahamas
without changing airplanes,

airlines or airports.

Northeast Yellowbirds to Freeport and Nassau.
You11 wish we flew everywhere.

America, the great melting pot.
.,pr

America by Austin.The line ar br sei and car.
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Art Director: Gil Resurreccion
Artist: Ed Sorel
Photographer: Dan Wynn
Copywriters: Ron Mogel, Alan Mintz
Agency: Rockwell, Quinn & Wall
Client: British Leyland Motors, Inc.
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Art Director/Designer: Peter Nelson
Photographer: Elbert Budin
Copywriter: Robert Austin
Agency: Doyle Dane Bernbach, Inc.
Client: Sara Lee

Take a 5 course lesson
in Dqn4h,a

Sara Let Chew ry

&aro Lee Caramel Pecan Rolls
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Art Director/Designer: Bob Wall
Photographer: Stock Photos
Copywriter: Tony Isidore
Agency: Individual efforts of Bob Wall and Tony Isidore
Client: Citizens for Humphrey

Mr. Nixon's Mr. Humphrey's
first decision. first decision.

Spiro t Agnew

In ivh, he began hi, elective career as County
Esminive of BdomoreGninty (nor including the City
of Baltimas), after several years .4 local prominence
as member of a reining board. president of a junior
high school P.T.A. and active Ktwatus.

In N66, he became the Govemor of Maryland.

In tnzol..- was elected to the Mum Hausa of
R rs., cloves_

Reelected in coati and tor.
Served as Minonty Leader of the Democrats

in h Maine Hose of Reptsentatives from roan
through

Director of the state's Office of Pore Stabili-
zation from tent through ma.

Democratic National Commtneeman from
Mame from ,Az through 19,6.

In 105.s. Mr. Muskte became Maine's first
D.,. tic Governor in ao years.

In ',O. K. was reelected Governor.
In 10. he became the fire popularly elected

D.rmeratic Senator in Maine's history.
Re-elened to the U.S. Senate in .964.
Member of the Senate Committers on Public

Works. Banking and Currency. Government Opera.
nons and the Special Committee on Aging.

(:ha noon of Inter.governmental Relations
Subcommittee and generafly tecognized as one of
the country ss no authornies on (miff -al -state
inumcipal relanons.

'Dust Humphrey.
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Art Director/Designer: George Lois
Photographer: Timothy Galfas
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Edwards & Hanly

MS NEW YORK TIMES,. IDAY ,JAIMARY 11.19.

"Edwards &Hanly-where were you when I needed you?"
We've got ..trne tomtit: pientrestg Joe Lw,
tAgn when he was theYoung Champ.

 Toot one. Ogned by mJux tins ..Pon

DISTINCTIVE MERIT AWARD
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Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine
Client: Joseph Horne Co.
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Art Director/Designer: Bob Kuperman
Photographer: Dave Langley
Copywriter: Sam Katz
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil

You should have stayed in the lane you were in.
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et. customers Tromp, manco fro gas

Mealy We

s Yee lestar Mobil
w. want yOIJ 00 We
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Art Director/Designer: Gayle Gleckler
Photographer: Joe Toto
Copywriter: John Farris
Agency: Campbell-Ewald/New York
Client: Forbes Magazine

Hospitals would he less expensive
if they were profit -making organizations.

Forbes: capitalist tool
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Art Director/Designer: Leonard Sirowitz
Photographer: French Newspaper Service
Copywriter: David Reider
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil
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Art Director: Arnold Arlow
Photographer: Philip Marco
Copywriter: Charles Burch
Agency: Martin Landey, Arlow Advertising
Client: Hills Supermarkets
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Why our Kraft Miracle Whip
tastes better than
their Kraft Miracle Whip.
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Art Director/Designer: Bob Czernysz
Photographer: Jay Maisel
Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Time, Inc./Sports Illustrated
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Art Director/Designer: Bob Kuperman
Photographer: Dave Langley
Copywriter: Hal Silverman
Agency: Doyle Dare Bernbach, Inc.
Client: Mobil

As American
as the Fourth of July.
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Mobil
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Art Director/Designer: Bob Wall
Photographer: Stock Photos
Copywriter: Tony Isadore
Agency: Individual efforts of Bob Wall and Tony Isadore
Client: Citizens for Humphrey

Mr. Nixon's War on Poverty.

Trust Humphrey.
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NI Director/Designer: Gary Geyer
Artist: Tom Carnase
Pnotographer: Harold Krieger
Copywriter: Judy Protos
Agency: Doyle Dane Bernbach, Inc.
Client: Ohrbachs
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Art Director/Designer: Stu Rosenwasser
Artist: Blake Hampton
Copywriter: Jim Parry
Agency: Carl Ally Inc.
Client: Northeast Airlines
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Northeast Airlines night flight to Newyork. Youll wish we flew everywhere.
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Art Director: Hal Davis
Designer: Merrick Gagliano
Photographer: Michael Raab
Copywriter: Franchellie Cadwell
Agency: The Cadwell Davis Company
Client: Wallachs

Church
of England

(shoes that are almost a religion)

I, ha, been said that Diglishoen enItstder .beer 50 Imp..., the P.,
.k nee pair is uppronehol with much the none apprehension with which

/qt., men appruarb merrier.
Squm143.1t hashon a tradition among pitmer Englishmen to rely umn

Church, of England. Burlington Arcade. Isolum for Aline..
There. in bards's almosphem of quiet tradition. a hnowlehmallie
*ire men pa, grave avenue to atulaing the eiblqiner M the sets,
tion of a prkyker style...I hi the achievement of  PerhO fit.

This is the beginning of an lbglishmatis mlationship
with his Aso. They become truly valuable to him only with age.
Tim mom the leather is polished and gains With, the mom he
prises than and will llnd every masa, not to throw them away.

If putt., feel a manb shoes are an extension of his
persona lity.W allachs is pleasbd to inform you that the Chum beof

England eollertion Ls now available In all 1, Wallaelts stoma
Them is a range of handnume styles, from theme. traditional
to the most fashionable.

For 'mato.. the wing tip pebble grain Cotswold
.hurt le ranch oxhide in a mellow bash.. limps Other
Mirth Ames imported from Ebeiand and impartable
muftis] from the mod insperb leather, are from 14140 to
M2.50 at Wallerhh

wallachs
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Art Director/Designer: Stu Rosenwasser
Photographer: Mike Cuesta
Copywriter: Jim Parry
Agency: Carl Ally Inc.
Client: Northeast Airlines

IF you get a
bad meal on a plane
you can't walk out.

NortheastYellowbirds to Florida. You'll wish we flew everywhere.
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Art Director/Designer: Bob Kuperman
Photographer: Horn/Griner
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil MEDAL AWARD

Where are you spending the Holiday?
23.000 drivers and passengers will spend it here. Drive carefully this weekend.

Mobil
We want you to live.
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Art Director: John Salayi
Designer: T. Palladino
Copywriter: Jerry Scorse
Agency: Van Brunt & Company
Client: Japan Trade Center

How come people don't snicker any more?
Because Japanese quality has left the old mytt.
in a shambles.

Rolled over it with motorcycles, drowned it out
with radio, and television sem cut it to pieces
with precision machine tools.

The funny thing is, the old myth never had
much to it. It just took the right combination to
put it under, a soming-together of ages -old crafts-
manship with the tools of the new technology.

Backed up by the toughest kind of Government
imposed quality control standards.

To see some of the reasons why people don't
snicker any more, visit the Japanese exhibits at the
Minnemta State Fair. You'll find them in booths
259 thrtt 259, on the wooed floor of the
Grandstand Building.

And watch films on Inodern Japan, showing
nightly in the Japan Theater. same floor.

JAPAN TRADE CENTER
393 Fifth Avenue, New York, N.Y. 10016 Tel. (212) 532.7191
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Art Director/Designer: Dick Levy
Photographer: Arnold Beckerman
Copywriter: Don McCaig
Agency: Gilbert Advertising Agency
Client: Georg Jensen

10 toys you can't find
at E A.O. Schwartz.

Georg Jensen Inc., 53rd and Fifth, New York City
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Art Director/Designer: Rosanna Oliver
Photographer: George Houseman
Copywriter: Bill White
Agency: Jack Tinker & Partners, Inc.
Client: Bonniers
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Art Director/Designer: Ronald Travisano
Photographer: Arnold Beckerman
Copywriter: Jerry Della Femina
Agency: Jerry Della Femina & Partners
Client: Squire for Men

Better Bald Than Phooey. That's our
mono.

It's your motto, too We know low
cause we know all about yaw For ea.
ample, we know how you felt the tine
hrne you awcovored you we. 1,441,
your h..

You wanted to die. You wanted to
cLrl up and Me.

And then you pretended it wasn't
happentng Y. went about your Mar-
ness ond tomtner yomoornb and tam..
your mono, And that Md. work

Now. you re metenchng that you're
Alter MI, it does con to the fors..

Goati old 1.44104+ Horn, was bald. So
you wear hots and you get kidded by the
guys at the office who call you 'May..
Or soma other /mow Mot you cant stand

And you don't dunk gettIng a hale
me. a the arawer either "I can spot a

a mile away:' you
always., And you're no.. You ono.

That's why we created the "nem.
head of hair.' can, spot esf,snd
head of ho. 0011 J you use a nmant-
hng gi.

Here why:
We put my "baby" haasocanti the

from cage to eltannoW the hard lam
We match your natural recession. In

that way. o 40 year old man dosen't wand
up mill the haaline of a 12 year old kr&
Or wad verses

Most importantly. we make it pos.
ble /or you to do anything wall your
.cond head a/ hate that you could An
wt./ your inst. Y. steep in :t seven Jaya
a week_ Y. ram in P. You ehower in rt.
You con run. lump, dance. roman or
ec me in a hurricane u. Yon mart
and eat it rust as you woutri yaur own
hat,... because that s exactly what It w
your own sever 1.. al hair.

No one ever has to see you without
a lull head al host main. and we can
prom. Yoh that in rust one week Your
h will have forgotten what your old
hainine Looked I.e.

Ste .41. no/ Meng to kill P. It s
gal. to lake bd of courage on your
ThaleP.M 0 stun looking a lot younger than

then We understand.
nhat's wit', Yon gm throe choices. You

play it sate by if. sendIng In the
coupon tor Merino.. Y. con ail back
and let . come to you wrth a tr. horns
coroteltattort Or you can play it smart

and come to ..e nwl as soon as you
osn. Matto. when you corm m see

. you II have the opportoMty tonna out
what Same w Mahout.

And what Saone a all about us that
now every man who is bald or bolda.

thirmang or has a hah forehead can
have a se.nd bead al hats

Make the most of IL

1.1am playmo a smart.1.0 barn
to see you an

(datelat Ohne).

Aleconentle. send me same inerature.

2. I cannot make it to see you bat I
wont you to come sere me.

(date) at (me/
Meanwlule,sesuirnesome Meta..

3.1 mum.l do it cold turkey.
Send me your literature and well see.
Name
Address _______
City 74P

Squire Dept NI, 6E 53rd Street.
New York. N. 1CO22 PL 26140.
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Art Director/Designer/Photographer: Robert Miller
Copywriter: Marcella Free
Agency: F. William Free & Co., Inc.
Client: Schrafft's

165
Art Director/Designer: Ivan Liberman
Artist: Tom Daly
Copywriter: Donald McCaig
Agency: Young & Rubicam, Inc.
Client: Eastern Airlines

It takes
three days to drive to Florida.

But you save $965.
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Art Director/Designer: Sidney Myers
Photographer: Stock Photos
Agency: Doyle Dane Bernbach, Inc.

"He was a moment
in the conscience of man."

Anatole France at the bier of Emile Zola

It would he tragic and perhaps fatal for our nation if we lose the teachings of
\main Luther King, Jr. In response to numberless inquiries that have conic to II1C

a close friend of Dr. King and his family asking how to perpetuate his teachings,
1 suggest that contributions he sent to the Martin Luther King Memorial Fund,
S.C.L.C., 3 14 Auburn, N.E., Atlanta, Georgia 30303.

Harry Belafante

126'
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Now Volkswagen
brings lasting relief to

left feet.
hanks too new miracle

,dtent in our little car
eci the automatic stick

you can finally soy
goodbye to the clutch pedal,

How does this new ingre-
dient work?

Two ways
First, ,rpro-des ,..Intinuous unemployment for your left loot
Second, it provides near unemployment lor your right hand

(The only time you ever shift is when you go over 55 moh.l
Yet, even with its new ways, the bug continues to uphold

the old ways
It token only small amounts of oil. Absolutely no water.

And absolutely no antdreeze
Best of oil it still delivers oboui 2.5 miles to a gallon of gas
Doer you feel relieved already?
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"Irving, your piano teacher is here."

If sou 's, always wanted to learn a musi-
cal instrumentthere is an easy way.

Irving's way...by mail.
You can learn at home, in spare

time. Through U. S. School of Music
the world's most experienced and me -

seats] home.study music school.
You start playing simpk, familiar

tunes during your very first lesson. And
you read real sheet music (no gim-
micks).

Clear, simple directions and large
how -to -hold -your -hands pictures show
you exactly what to do, so you can't
go wrong...men if you don't know a
single note of music now. Soon you'll
be playing your favorite songs...by
note.

Over 1,250,000 people have
learned piano, guitar, accordion, or-
gan, and other popular instruments
this easy way.

/Toward Clark of Blaine, Ohio,
for example, now leads his own trio
and plays at night clubs.

Leonard Drumheller, Jr., of
Charlottesville, Va., hoe performed on
TV, radio, and before large audiences
-as well as composed three musicals.
'1

well
my thanks to U.S. School of

Mus he writes.
And Phil Philcox writes from

Europe that he has funned a band and
been playing throughout the United
States and on die Continent.

Interested?
Just mail the coupon for a fine

booklet that mils you all about our
courses and the 14 popular instruments
you can choose from. U. S. School of
Music, Studio 86, Port Washington
New York 10050.

Accredited Member, National
Home Study Council.

LI S. School of Music
Studio 11'6.
Port Washington, New York 11050.

intermwd in learning to pl. the
imtrument she, 101 below. Please send
me, run, your 56 -page illustrated
booklet, 'Now You Can I,am to Play
Music in Your Ono Honae.. 1 am
under no obligation.
Cheek the one inustnnent you would
like to play:
On 0 trumpet
Li guitar 0 cornet
D atsonlion 0 saxophone

ora..- 0 mandolin
Moo, eke- 0 violin
t/orliC, reed 0 ukulele

0 steel guitar 0 clarinet
0 tenor hanio  trombone
Do you have an instrument? 0 Yes  No
Instruments. if needed, supplied to our
students at reduced rates.

%eat t at ti

Addyrw

&au
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Moxie Co.

Kickapoo Joy Juice.
Available at friendly supermarkets.
The new taste of Kickapoo Joy Juice will bring a smile to his face.
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For Christmas,
some people

will have to take
pot luck.

This advertisement is sponsored by a friend of The Salvation Arm,/
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People listen to people
who read The

NewYork Times.
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Hair Losers:
would you walk around

like th.
Serr

11

Pi STREET, NEW YORK 10022, EL 5.7150

-a a hair loser. Send me your free book -
and tell me how money can buy happi-

Name

Address

City

Zip

Look at it honestly and you'll adm that your hair makes as big a difference in your looks as yoar
teeth. Unless you keep your hat on and your mouth shut. What we know about hair will fill your
head handsomely. Getting a new head of hair is one sure way that money (or any major credit
card) can buy happiness. Come in anytime or phone EL 5-7150.
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OPEN DAILY FOR DINNER AND LATE SUPPER
MAMMA LEONE'S

.,SH ARE STRONG APPETITES ARE MET AND CONQUERED...
ads WEST 45TH STREET, OFF BROADWAY 813 6,151

The New York theatre
finally caught up to

) Mamma Leone's
(we've had nudes

around the place for years).
We have 35 marble statues, all bought because Mamma
thought they were pretty. You'll love them, if you just
stop eating for a minute. And listening to the music.
And laughing.
And singing. And a couple of focd-loving TV stars.
What a restaurant!

Look.
No Coupon

We priced our Instant
Potatoes so low, you
don't need any coupon.
Ifs all a plot lo get
Californians to try new
Del MOnte instant
pOlato granules
They come in a can
instead of a bag or a box.
So they come fresher
And they Stay fresher under
our reSealable plastic lid
They taste better too
of course
But why not taste them
yourself and save some
money Without cutting
up the newspaper
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OPEN DAILY FOR DINNER AND LATE SUPPER.
MAMMA LEONES

-WHERE STRONG APPETITES ARE MET AND CONQUERED. -
:to WEST viTH STREET. OFF BROADWAY. JU 6.3161

Mamma Leone's is
so big,
so bubbly,
so boisterous,

you feel better the minute
you walk through the door.
It's contagious. The laughing, the singing, the music, the color,
the conversation. And it inflates your appetite.
You'll eat everything, and everything is delicious.
(Yes, that is an actor over there. We're in the Theatre District.)

OPEN D.011.1" I lii DINNER AND LATE SUPPER
MAMMA LEONE'S

"WHERE STRONG APPETITES Ally: MET AND CONQUERED."
239 WEST 46TH STREET. OFF BROADWAY.= 64151

200 Chefs
working and fighting
and thinking and
throwing tantrums

(but turning out the best
Italian food in New York).
And one of those chefs will make your great dinner. Oh, how you'll eat.
And drink. And watch. And listen. You'll feel like partying forever.
Happy, contented people have strolled out of Mamma's for 64 years.
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Borscht.
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Just where does the Russian Tea Room stand? Slightly to the left of Carnegie Hall.

150 W. 57th St. CO 5-0947

30 days ago I couldn't whip
my own shadow.

," Huhetho odd te Dan

No mune, how tit,:
I toed to shave, I al-
ways looked like
needed a shave. Rut
somehow Igen used to
it. I figured my whisk-
rn were tougher than airy Ardor,.everyone else's.
Thcn this sergeant started riding me about

the way I looked. He kept calling me The
Shadow. You know how chicken those guys
can get.

So just to get him oft my back. I tried shaving
doser. I'd scrape up, down, back and forth.
Man, it was murder. My skin would get red-
der and redder. Especially my neck.. Can you
picture me, big tough Halucha, with a red
neck?

I tell you, I'd about had it when one day
the sergeant asked, "What do you shave
with, Ace, a tin van?" I showed him the
blades I used and he flipped. But I'd better
not tell you what he said.

Nest day, though, the sergeant brought

ow one of his blo,t,,. "Ace," he said, "you've
got to stop killing yourself. I want you to
wadi your five real good, get your beard
nice and non. Then lather up and try shav-
ing with this blade.- He said his blade had
a miracle plastic coating. Imagine that, mir-
acle plastic.

Well, when a sergeant conies on strong
like that, you what he says. Right? So
what do you know? For the first rime in my
life I got a really clean shave without half
trying.

As it turned out, he'd given me a Gillette
Super Stainless Steel blade. I used it the rent
of that week, then I started buying my own.

I don't care if you have to shave once a
day, twice a day, whatever,
that blade is smooth,

Maybe I've gotten
spoiled,but I'll
never shave with
any other kind.

That's all shore
is to it.

Either
,era lose.
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At last.
You can have an affair

at the Taft Hotel.

        .        
1101011011101110 bean 01M2011311an

That's because we've just built sparkling new banquet rooms for business meet-
ings and social functions for up to 250 people. Call (212) CI 7-4000 ext. 114,
ask for the banquet manager. Or write: Hotel Taft / Seventh Avenue at 50th St.

New York City, N.Y.

BILLY THE KID.
A BOY WHO NEVER GREW UP.

BILL

Sliesoc,
taw; pa:

Ilia hat,
Wain.
regained.

Billy the Kid, the killer.
Billy the Kid, the angel. Billy
the Kid, desperado. And Billy
the Kid, darling of the south-
west. Billy the Kid, filled with
hate. Billy the Kid, singer of
songs. Billy the Kid, hand -

and dashing. Billy the
Kid, ugly and weasel -eyed.

William H. Bonney 11.
Born in a tenement in New
York, on November 23, 1859,
was both the darling and des-
perado of the old west. He
was only 17 when 15 sup-
posed killings were credited
to him. And only 21 when he
was shot in the back.

An Indian girl wept, and
buried him, and put a wooden
cross over his grave. And
scrawled on that cross:
"Duerme Bien, Querido."
Sleep well, beloved.

Yet Billy the Kid, the boy
who never grew up, lives with
us still.

At the Cattleman. Where
you can slip through beaded

curtains into a world of mys-
tery and romance, in the par-
lours of Madame Moustache.
At the Cattleman. Where
Billy the Kid and his Indian
girl could have spent a lovely
evening in one of our pri-
vate booths With
velvet love -

seats, and gaslights. At the
Cattleman. Where we serve
prairie -size steaks, and every
day at 1:30 in the afternoon
we lift our glasses in honor of
a cowboy like William H.
Bonney, the Kid. And the
drinks go for Si apiece. At the
Cattleman.

Where Billy the Kid,
angel or killer, lives still.

Come in to the Cattleman
and ask fora free copy of our
book on famous cowboys of
the old west. Or write for
your free copy at: The Cattle-
man, 5 East 45th Street, New
York
10017. iCATTLE.MAN
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"TUT liDUCIDUCEIVS"
STARTS MONDAY/ FINE ARTS THEATRE

132



181
Art Director: Jim Brancaleone
Designer: Mike Richman
Photographers: A. Petrucelli, C. Wiesehahn
Copywriter: Frances Caldwell
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

When you pay a little extra
for o Volkswagen Sedan, you
get 390 square inches of 'sun-
shine.

We call it the VW Sunroof
Sedan land for $XXXX* you can
call it your ownl.

The Sunroof makes life easier
for people who can't decide be-
tween° sedan and a convertible.

When you're in the mood for
a convertible, just crank open
the Sunroof as much as you like.
Or as little.

And when you want a roof
over your head, just crank the

cover closed. It's made of steel,
and padded and lined like the
rest of the top, so you hardly
know it's there.

This makes the car as airtight
and waterproof as our regular
Sedan.

If you're still not convinced
the sun is worth an extra $90.7
how about this:

For the very
same price,
we will
give you
the
moon.

A place in the sun: $90:
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L.

For $150
you can have an
ocean front lot

in East Hampton
this size.

Dorothy Keens Was writes on
High Cost of the Hampton.' In the special summer issue

of New York mtge.!». At your newsstand now. cXEWyORic
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THE FABULOUS FUNNIES
(CARL REINER HOSTS A MUSICAL.\

TRIBUTE TO THE COMIC STRIP
WORLD! WITH THE DOODLETOWN
PIPERS, THE ROYAL GUARDSMEN,
BURNS AND SCHREIBER

`AND MANY TOP CARTOONISTS.

00:00 PM
TONIGHT

IN NBC COLOR
CHANNEL 00

We can help
marry off

your daughter.
   ******  00

       OOOOO       .
Hotel Tali In Me Rani of Mannar]

The Hotel Taft has sparkling new banquet rooms for business meetings and
social functions for up to 250 people. Or just a simple wedding for 2.

Call (212) CI 7-4000 ext. 114 and ask for the banquet manager. Or write:
Hotel Taft / Seventh Avenue at 50th St./ New York City, N.Y. 10019.
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(
People take home our stuffed animals and our
real animals because they are lovable and it's
Christmas.The Animal Rescue League helps ani-
mals who are just as lovable but not as lucky.
They need money to do this work, and Home's
would like to suggest that you give them some.
because it's Christmas and you're
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Cut out this tie
and carve out a reputation for yourself

A ItAiday from.ptoii ShT,



Make America a better place.

Leave theicountry.

Of all the ways America can grow, one way is by
learning from others.

There are things you can learn in the Peace
Corps you can't learn anywhere else.

You could start an irrigation program. And
find that crabgrass and front lawns look a little
ridiculous. When there isn't enough wheat to go
around in Nepal.

You could be the te_dsider who h!lps bring a
Jamaican fishing village to life, for tie first time
in three hundeed years. And you could wonder if
your country has outklers enough. n Watts. In
Detroit. In Appalachia its Indian mservations.

Last year, for thefirst time, Peace Corps
alumni outninbered volunteers who are nowout
at work ove-was.

By 1980, 200,000 Peace Corps alumni will
be living their lives in every part of America.

There are those who think you can't change
the world in the Peace Corps.

On the other hand, maybe it's not just what
you do in the Peace Corps that counts.

But what you do when you get back.
The Peace Corps, Washington, D.C. 20525

A0v1I0011.40 CON1010.11, F011 NE Pl .x 0000
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DISTINCTIVE MERIT AWARD
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is un-cFatool.

OZEfITA

D-ZERTA
LOW CALORIE GELAT/N DESSERT

Better make dessert D-Zerta7the 9 calorie gelatin dessert byJe11-0

190
Art Director/Designer: Alan Kupchick
Photographer: Toto
Copywriter: Nancy Sutton
Agency: Grey Advertising, Inc.
Client: General Foods Corp./D-Zerta

Fat is strictly
Podunk, Pa.

Once you get fat
marriage is

a television set.

rake6e,,,,DZega I. t..,ne geletir,

Fat is looking
ten years older

than your husband.

DZERTA

41116-1

Fat girls
have lots of time to become
very successful
in the business world.

Swell.

OZERTA

111111b-71
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anything

( you want about the
world Yin can say its beyond help. That man is nun
evil than good. That you never asked for the world you
got. And you could be right. You can say anything you
mint about the Peace Corps. That it's just do-gooders.
That it doesn't help peace. That it hasn't math any dif-

ference. The Peace Corps isn't disagreeing. That's not
what its about. The Peace Corps deen't shout, "Come
make peace." Peace doesn't come that easily. Its more of a

separate peace. Maybe youn-.No bannem . No bands. No

medals. The Peace Corps might be for you i f you could

enjoy feeding children. Or repairing a tractor. Or teach-

ing birth control. Or building a schoolhouse. Emit if no

one atth up wing it. (Don't think it hasn't happened.)
The Peace Cops has no delusions of grandeur. Ask any-

one uho's been in it. But there am enough people who
come out of the Peace Corps with things theyie learned
they can't forget. Good things. There are mom ways than

you can find to help the world. The Peace Corps it just
one way. It's forsomameuho woad rather do something.
Anything. Instead of nothing. It could be your u
Write T he Peace Corps,Wa.shington, D.0 . 20525 S. 0

MAKE AMERICA A BETTER PLACE.

LEAVE THE COUNTRY

cv LIN loll!

If
iIlottor vu

tht.,xc Lei tor in IVA,

In the PeZt4Z.::::'
1'. M1hxe Corp,Washinnork.P.0
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"The Peace Corps ruined my Bernie's life
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Our green can make you tan.

-You've worked hard all yea-. Right? So you deserve S
httle relaxation. To get ewer from it all. But you don't
know how to pay for the trip. Don't feel blue. Maybe we
can help. Visit Wheeling Dollar hest and ask us about a

vacation loan. Well be happy to arrange one foe you.
Well work it out so the payments fit neatly into your
budget and our travel department can arrange your trip.
So all you have to do is pack. Things look rosier?

OD
The Bank ... where people come hest

WHEELING DOLLAR
SAVINGS & TRUST CO.

Shaved in the basement lately?

Come see us for lemon aid.

Somebody has to pay the piper.

Beat West Virginia.
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COMING SOON: THE NEW YORK GHOSTS
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GOVERNOR ROCKEFELLERROCKEFELLER WHERE ARE VORA

WE INTERRUPT THIS PROGRAM...INDEFINITELY.
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Why I Run.
America cries OUT for a leader.
Events overwhelm us. Change cutruns us

Headlines deliver us our daily jolt.
"Things are in the saddle, and ride mankind"-

this warning we have let come true
I run for President because I dc not believe this

must happen to us
I believe we can recapture contrpl of things.
1 believe we can end the drift. the doubt. the

division.
I intend to say how here, in this newspaper. I

intend to write what course 1 believe America
must follow

My beliefs will not be tailored to please the
voters of this region or that. What I believe in
New York. 1 believe in Nebraska. And I will
answer for it throughout the campaign.

I do not take my rise to Republicans alone.
It is a nation and not just a party which needs
leading, healing. uniting.

begin tomorrow. on a subject that has
tormented us like none other in our recent history

Riot.

To burn or not to burn.
The British burned Washington in 1814. The
Americans burned it in 196&

Detroit, Newark, Watts, which once blazed
on ourTV screens, smoulder now in our minds.

What do these people want?
In the ashes of Washington, a slum child answered: "I

would like my street to look like a brand new neighborhood
with changed people who are friendly to others no matter
what color."

Now I say that is a decent dream, and we can help make
it real.

I am accused of raising -false hopes" by men who raise no
hopes. No, I raise real hopes. Because I hxve been doing real
things.

One real thing: A program in New York State that will
attract as much as 5 billion dollars in private money, to rebuild
the slums.

Another: A fund to help small businessmen in the slums
get loans. Another: a frontal assault on nsreotics addiction,a
major source of crime it the slums.

So I say that our cities can be saved. But they will not be
saved by a gospel of du -nothing

They will not be saved by men who real rousing speeches
about crime control -and say not a word shout gun control.

They will not be saved by men who choke hope in the
name of law and order -and then turn to undermine our
highest court of law.

Our cities will be saved by men who say it is possible to
build "a brand new neghborhood with changed people who
are friendly to others no matter what color."

And this faith is on: reason why I run for President.

766,x4) c

Our Hated Draft.
We've got a draft that nobody likes.

The President doesn't like it. The Army
doesn't.Young people don't. And they're right.

This draft keeps a man in a needless state of
suspension for 8 years of his life.

This draft favors the well -of, and hits the poor.
This draft has made draft evasion commonplace.
But it's no good ripping things apart if you can't put them

back together better. So I now propose a better draft:
At age 19, or after 4 years of college, your name goes into

a draft pool. It can be drawn, by lottery, for just one year.
If your name isnt drawn during that year, you are free of

the draft forever, unless there is a national crisis.
Here isan end to uncertainty and unfairness. Here is a draft

which is simple and sensible.
Now why haven't we done something like this?
Why, in 1968, do we still hear candidates call our outdated,

outmoded system "the best way to fill our security needs"?
Because these are the candidates of the Old Polities, and

they simply do not understand change.
Theydrag the same policies from decade to decade because

they won't take the trouble to rethink them by the light of Now.
They shut their ears to dissent -peaceful. constructive

dissent. Students are saying things about the war and the draft
that ought to behmrd. But theOldRiliticswon't listen.

1 say if we're going to re -unite this Not Very United States,
we've got to start listening,

We've got to risk exposing our ideas to the people who are
risking their lives for our ideas.

We've got to bringAmerican youth back intaAmerican life.
And this is one pledge of the New Leadership 1 promise.

st/4-4'.,,v4s,vsts-
....____ ...-..- _

The Last Vietnam.
IVWe talk of Vietnam as we once talked of Korea.

'Let us drag ourselves from this quagmire.
- and we will live happily ever after..."

.. I am afraid that the next President will not
' 7 escape so easily.

I say. learn front Vietnam or be doomed to repeat it.
Our Vietnam policy was meant for the 1940's, for Western

Europe, for the defense of democracies.
Yet we apply it in the 1960's. in Southeast Asia, in defense

of a people who do not know what democracy means.
And in wrapping this policy around Vietnam, we blinded

ourselves to the real Vietnam.We assumed the enemy meant to
seize land. We were wrong. He meattt to disrupt government.

We sent troops in overwhelming number. We were wrong.
We shattered a small country's sense of responsibility.

..We were preoccupied with the changing premiers and
presidents in Saigon. We were wrong. It was in the village and
countryside where government failed.

Now, peace talks give us a time to right those errors.
To stop turning this war into an American war. To move

Saigon toward reform. To build a strong and trusted village
govemment.To secure the people from terrorism.

And in Paris, to work patiently and persistently for peace.
At home, we must have candor and trust. Americans must

believe in government again. and government must believe in
Americans. The day must pass when press officers say, -The
people I work for don't want to hear bad news"

I say, face the truth.Trust the people with the truth. I say.
do not fight change. Guide change.

I say we can make this Vietnam the last Vietnam.
And this is one reason why I run for President.

The Shrinking Dollar.
LiIt is the Crisis of the Vegetable Bin. It is the

op frontation at the Meat Counter.
Inflation,

Oil
Inflation, a lazy spiral until 1965, has be-

come a whirlwind.
The dollar is shrinking at a rate of 4°4 a year.

At Id ilics, ings and paychecks of all who live on fixed incomes
are shrinking with it.

How much of the new American despair stems from this
feeling that no matter how hard a man works, his salary will
never go further, his life will never be better?

This inflation we can halt. For its cause is clear.
Government is spending too much and taking in too little.
We must decide which of America's business can wait,and

which cannot.
Each promise we make has a price tag attached. We must

look hard at those prices before we make the promises.
We must realize that some things government is trying to

do with tax money, private money could do better.
Now 1 want to pause, and answer the man who yells "Look

who's talking, Mr. Big Spender himself!"
A fact: In each of my lOyears as Governor. the state budget

has been balanced. A fact, In 26 states,state taxes take a larger
share of residents income than in New' York.

A fact: 644 of each dollar New York collects is given
back to cities, towns, counties -in the form of aid to education
and aid to local government. Because I believe the government
closest to the people is the best government.

I never met a man who likes to pay taxes -nor a man who
thinks government is free. The people I meet ask a fair ques-
tion: "Is our money being spent wisely. for necessary things?"

I run for President because I believe 1 can answerthem well.

Riot.
I am the only Presidential candidate who has
had to cope with riot.

It was 4:304m, still dark, July 25, 1964.
We got a call from Rochester. New York, a

city of 300.000.The call was"Local police have
lost control. Will State Police take over?"

By 9:00 Akt, 264 State Police had taken over, and the streets
of Rochester were safe.

These men used no rifles, no shotguns, no tear gas. But they
were riot-trained.They made 900 arrests.They saved lives and
they saved property. They were dubbed "the cool ones."

I also called up 1600 National Guardsmen and stationed
them outside the city. But we did not need to use them.

How we faced this riot points up three principles of mine.
One. Keeping order may be a stern side of government, but

it is a vital side.' make no apologies to those critics who call me
"Rocky the Cop." We will have order, and no mistake about it.

Two, Speed is the key. A small force, early,can restore peace
where a large force, later, could not.

Three. A state which accepts responsibilities as well as rights
will make sure that local police are cool, humane, well -trained.
Statepoliceand National Guard must stand ready,behind them.
The resort to the army -the spectacle of U.S. troops defending
the U.S. from U.S. citizens -must be as rare as possible.

We must find the roots of this lawlessness. And let's not
fool ourselves. The roots are not in our courts, or in the myth
of softness in high places.They are in the cities. They are
poverty, injustice. rot.

I believe we can cure these things. I understand, I sympa-
thize with the hopelessness they breed.

But lawlessness I will not stand.

a
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_Woul en throws _
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Pots
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mirrors
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plug's
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Georg Jensen Inc., 53rd and Fifth, New York City

Should your bottle opener cost
more than your booze?

Gears Jensen Inc..53rd and Fifth New York City

10 toys you can't find
at F.A.O. Schwartz.

7,d.

Cairo Jonsen Inc .53rd and Fifth. New C
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Henry Sandbank
Copywriter: Don McCaig
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This is the bottom of a
$40 Henning Koppel bowl.

el."11.41,

s s ned.
Just like any other work of art.

Georg Jensen Inc.. 53rd and Fifth, New York City

Did you ever return a gift you
got from Jensen's?

Ft,

Georg Jensen Inc., 53rd and Fifth. New York City

Silver jewelry is not only nice.
It also protects you from werewolves.

Georg Jensen Inc.. 53rd and Fifth. New York City

No more ugly gold. 100 desperate gifts.

Georg Jenson Inc.. 53rd end Fifth. New York City Georg Jensen Inc.. 53rd and Fifth. New York City
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Iles been under analysis for years.

The new third grade teaeler.
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Fringe benefit.
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Fort.. epttauslto.1

Irtee-kan women de err the cigar bo dness?

Can our highway program
keep up with our hamburger stands?

Robes caOtallsttori

Poor insurance risk.

ClflitI1.1.1toa
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How much do you see whenyou watch football?
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Women of America,
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of Generation Gap.
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When you need money in a hurry, you shouldn't
have to wait for it.
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Some Bad Things
About Good Credit.

Some people think the best way to get a loan
is to prove you dorit need one.
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Mr. Nixon's War on Poverty.

must Humphrey.

Don't let them buy The White House.

a, ay. ana.

"Brust Humphrey.

Bermlic

B

"Voters should not be forced to go
to the polls with their fingers crossed:

A

t -

Trust Humphrey.

Mr. Nixon's Mr. Hunw.hrey
first decision, first decision.

Trustibmwbrey
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The Great Nixon -Nixon Debate.

Trust Humphrey
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After 72 attempts to
find a new place for the sofa,
Mrs. Juan Alvarez has found
a better arrangement work-
ing at New England Life.

lie'ler arranged Mrs. Juan Alvarez.

If your days could
use better arranging call
Errol Johnson at 266-3700.

New England Mutual Life Insurance Company al Copley Square, Boston. An Equal Opportunity Employer.

After 792 afternoons
of trying to teach her old dog
new tricks, Eunice Peterson
has found new success work-
ing at New England Life.

fel
:11t

see, or4e./e/
II y our afternoons

could use new succeu,
Errol Johneou at 266-370E

After 2,473 mornings
of coffee-klatching with the
girls, Mrs. Josephine Fagone
has found new excitation
working at New England Life.

II your mornings could
xcitation. call

Eeonwhnonat263700 .

CA... kw A.A 091+0,

201
Art Director: Carol Nelson
Photographer: Ralph Gibson
Copywriter: Mike Drazen
Agency: Geer, DuBois & Co.
Client: New England Life

After being drained by
1,685 installments of "As the
World Turns", Mrs. Charles J.
Plate has found new strength
working at New England Life.

II your do, could use

E of lolmwn at 2663>00

After 341 hours following
the exploits of James Bond,
Eleanor Blanchard has found
real adventure working
at New England Life.

II your days could use
realaElmo;

Johnsonat 266-3]00.



The reason
we aren't in the classifieds
with the rest of the bunch

is
that our building isn't

classified with the rest
of the bunch.
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Some of you are
unmoved by our location,
our stature, our success.
We dare you to resist
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The Blake Building
isn't the only one we own.
But it's the only one we've

put our name on.

ftlenual .sandant. nurae eucter the
,hr hu.111.5a. no .1 P.. inac

vtaned ner 1Y, nut saw

aboutNre huOd  - anew. Thee
am.. WS Cooney mut A.enue

N v.; vnal m the maldleot ne

dnunt the ne. *owl Thane.
*mew, deorKt

Thar a.hy as Mena. n..,e

Ow Mahe lZ.L.'eta=:47t7t'

he La

The Blake Building

You Start Out Good,
You End Up Good.

nn them

Blake Construction Co. Inc.
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Big Brother
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Call
Big Brother
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We hate to cloud your day, but we'd like
to bring you up to date on a few things the
experts have to say about our future rela-
tionships with Russia

The outlook is anything but rosy.
It seems we could all be blown to hell be-

cause of an incredible Kremlin capacity for
misjudging what they can get away with
in their drive to communize the world.

In other words, the cold war. though
vastly changed, is far from over.

Ito perils are not diminishing. If any-
thing they're on the increase.

And continued disintegration of the So-
viet bloc may tempt the Russians intones

°cops.
and desperate. measures.

In short: the Reels are still on the make.
And though they definitely do not want a
nuclear war, they seem to be continuously
blundering to the brink'

Take the Cuban missile erisis, for exam-
ple. The Russians thought they could idea
missiles in Cuba without obstacle. They
never dreamed President Kennedy would
stand up to them.

Another example, Czechoslovakia. The
Russians actually expecte,. to be welcomed
as they plunged into Prague.

In the end. either of t tese miscalcula-
tions could have triggered a showdown. A

Nation Business

if this town gets any noisier. 111 scream.

Nation% Business

showdown leading to humiliating defeat.
Or disaster.

The cover story of the December issue
uf Nation's Business tells more of the story.
ITo over 2,000,000 of the nation's business
men -I

Why a political report in a magazine like
ours? That's simple. If it affects: business.
ill be them.

Which is probably why we have over
!"O.000 businessmen paying to subscribe to
cur magazine.

Which, when you think about it, is at
least one happy note to leave you with.

If you're an advertiser.

Nation's Business
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Nation's Business

Happiness is the
Federal Government

doing a study on
happiness.

Nation's Business



Can you still
lie about your age?

fire sunsgive

away?oy'f'suunm

e r, and all the
__. Or doei 1:,y,o,uiri

cold winter winds beaten your skin to a stand-
still? So its natural oils are just no more?

Or is your face still soft? And smooth.
Is it still a youthful face? A face you can have
at any age by using the Over and Under
Treatment of Jaquefs Creme
Parfaite and Amollere 0i1.1 For

gentle firming and smoothing lubrication.)
Fogel her,Creme Parfaite and Amollere Oil

will give your skin the kind of firmness and
clarity that will erase the creases burned in by
the sun and the dryness caused by the whip-
ping of the wind. Hut most of all, it will restore
the youthfulness given to you by nature at
the very beginning of things.

lapel Amollere0i1(
56,00. Jaquet Creme
Parfaite: S6.00 and $10.00.

ik% OP

ill
d4.010.1+!

Genre Paefaice.

Can you trace the days of your life
on the lines of your face?

What do you see when you look in the mirror?
All your old worries?
Or do you see the clear, smooth face of a woman

who has prepared for the day when nature no longer
takes care of her skin?

It happens you know.
After years of facing life, the hot summer sun

and the cold winds of winter.
nature just gives up. And
you've got to start taking
care o your skin
yourself.

We've developed a totally new night
creme for just that purpose. It's Jaquet's
Silent Beauty. The night creme that rushes
rich, natural oils to yoir skin to liven its
natural renewing action. And at the same
time, to help prevent the evaporation of
your own natural skin moist ure.Silent
Beauty is a transparent,estra light
weight amber. A cool, gel -like
coitsistencv that caresses on, so
it never pulls your skir.. In w hat
might be as little as ten day s.
notice a smoother, firmer skin.

Jaquet Silent Beauty night creme.
I -oz. $10.00, 2 -oz. $17..54).
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154 Client: Jaquet

The day your laugh lines
aren't funny anymore.

One day it'll happen.You'll wake up and
notice your eyes are puffy. Again.

And you'll notice those things people call
laugh lines are turning into those things
called "crow's feet"

That's the day you'll either start to panic,
or the day you'll start to take care of your eyes.

Jaquet Crime Appateer (eye crime) is
a corrective treatment that lubricates as it
firms to reduce puffiness and excess dryness. It's

a blend of unique oils especially created to
beautify your delicate eye area.

And, a treatment together with
Jaquet's specially medicated eye
pads,will make you look younger
by smoothing away tiredness
and puffiness and by
helping to turn
those crow's feet
back to laugh lines.

Jaquet eye
pads: $3.50 per box
Crime Appateer
(eye creme) s3.00.

You can always tell a
woman's age by her throat.

) Time leaves its first mark on the throat.
And the "sustained youth- throat comes

ooh M using Jaquet's unique throat
treatment.

The treatment starts w hen s,ur sin, oth
on Jaquefs Throat Creme. w hick
has been developed especi.111(

firm the throat contour lull
where the line of youth blurs

Then you spank on
Jaquefs own special formula Astringent
Clinique' which firms the jaw line and firms the
throat line.

And all nigh( long Jaquees unique thrtmt
treatment helps firm and remold loose
contours while its special oils
gent!) stimulate circulation
and clarify the pure throe
line.

The Throat Creme.
2 -oz.. 57.50. The Astringent
Clinique. -1-oz.. S4.50.
Together they'll give your
throat the look of
sustained youth.

Introducing
The Saturday Night

Pimple Kit.

(110

P A
And then .pph
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Bermuda short stories.
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The true story of the tortoise
and O'Hare.
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Famous Boston non -stops.

Eastern announces
another historic Philadelphia flight
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Texas Legends.
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Carolina in the morning.
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The sounds of Chicago.
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Send us your favorite son.

.41\ Car
r«ru nom. ha. LI

The next nuclear target.

The one on the left tastes the water.

m.risasanyin..11

The day we almost
sped,the day.

See. A nice c uiet lake by the factory.

The sewage is unbelievable.
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So little upkeep, you can keep up two.

don't elope FERMENTED

1. 1:  J N

look
what
you'll
miss.
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Be a mother.
Call 341-8480

Ask for Foster Children

NEW YORK CLOSES FEB.21
For color. For 44, March 13.

1.0.11,111 - CUMIN
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Keep America beautiful.
i 1

Get a dryer.
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Lady bug.
The VW with the

automatic stick shift

It makes your house
look bigger.
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Agency: Doyle Dane Bernbach, Inc.
Client: American Airlines DISTINCTIVE MERIT AWARD

Take one home to mother.

Your kid has a lot to unlearn.
The Cleveland Zoo.

218
Art Director/Designer: Tom Gilday
Artists: Curilla & Assoc., Bob Brown
Copywriter: Lisa Hughes
Agency: Griswold -Eshleman
Client: The Cleveland Zoo



219
Art Director/Designer/Artist/Copywriter: Mort Graham
Photographer: Clive Lance
Agency: F. H. Hayhurst Ltd.
Client: United Community Services

What would your
dad say if he saw
you smoking ?

What dad, mister.
Give through your United Appeal

220
Art Director/Designer: John McVicker
Photographer: George Elliott
Copywriter: Bill Backer
Agency: McCann-Erickson, Inc.
Client: New York Racing Association, Inc.
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221
Art Director/Designer: Harvey Gabor
Photographer: Richard Watherwax
Copywriter: Eli Silberman
Agency: McCann-Erickson, Inc.
Client: New York Racing Association Inc.

'NEW BELMONT PARK
THE RETURN OF AN ERA
MAY 20 -JUNE 29

July is support a horse month! Big A

222
Art Director/Designer: John McVicker
Photographers: Jay Maisel, Ray Woolfe
Copywriter: Robin McLagan
Agency: McCann-Erickson, Inc.
Client: New York Racing Association Inc.

223
Art Director/Designer: Harvey Gabor
Photographer: Ray Woolfe
Copywriter: Eli Silberman
Agency: McCann-Erickson, Inc.
Client: New York Racing Association Inc.



"I want my Maypo"

Mickey Mantle
cries for Maypo,
the delectable oatmeal
that comes in flavors.

2. He has millions
of close relatives in town

All hungry.

1. He's 18 inches ofgrease and

other assorted filth. (9 inches of
tail, 9 inches of rest of rat).

a

S. He devours poJnds of
garbage a year. Rotting grapefru t
rinds. Old coffee grounds. Stuff
no human could 4omach.

4. He can swim the East
River. Climb a brick wall.

Jump 8 feet from one
rooftop to another.

3. He raises a 'amity every

30 days. With a half dczen
new garbage eaters in

every litter.

224
Art Director/Designer: George Lois
Photographer: Timothy Galfas
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Standard Milling Co.

6. lie's a living flea flophouse.

He carries enough germs on

his hide to destroy an army.

7. He can gnaw through stuff you
wouldn't believe. Cement.Oak planks.
Telephone cables. (But not galvanized

steel). That's why your be --

defense against rats is a

garbage can. With the

on.Tight. Starve a rat today.

7 things every New Yorker should know about his neighbor.

225
Art Director/Photographer: Jim Adair
Copywriters: John Jackson, Jim Adair
Agency: Geer, DuBois & Co.
Client: NYC Department of Health
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226
Art Director/Designer: Frank Young
Photographer: Bob Richardson
Copywriter: Regina Ovesey
Agency: Ovesey and Company, Inc.
Client: Capezio, Inc.

COBBLER TO DANCE1EOPLE, THEATRE PEOPLE, FASHION PEOPLE AND ?EOPLE PEOPLE.

227
Art Director/Designer: John Crewe
Artist: Harold Thrower
Copywriter: Joyce Clarke
Agency: Young & Rubicam Ltd.
Client: H. J. Heinz Co. Ltd.



228
Art Director/Designer: Bernie Zlotnick
Artists: Carl Fischer/Ames-Appel
Copywriter: Mort Redner
Agency: Young & Rubicam, Inc.
Client: Peace Corps

MAKE AMERICA A BETTER PLACE.

LEAVE THE COUNTRY.

root nisi %%11.11 c. 4010, THE PEACE CORPS.

Ihit t:t allti di %%lienlont14tijt,ilk.

Who says he's unemployable?
He's had 43 jobs

in the last 3 years

229
Art Director/Designer: Steve Phillips
Photographer: Carl Fischer
Copywriter: Cynthia Proulx
Agency: Young & Rubicam, Inc.
Client: National Alliance of Business Men J.O.B.S.

Dishwasher. Mover's helper. Lavatory attendant. You name it
and het done it. Forty-three jobs with a real future. A future that
goes nowhere because the jobs go nowhere.

That's why the National Alliance of Businessmen is in business.
To supply businessmen with iob-procurement and on-the-iob-

training programs. To keep the good minds and the good right arms
of America's hard-core unemployed from going to waste.

Business means business. Why not join all the other employers
in New York and New Jersey who are signing up to give a man a
future? Cal:
bbl -7130 In New York City. Mink apio133-93() In Nassau and Suffolk. I*4.41,6943-0803 In Westchester and Rockland.
648-3555 In Newark.
3334300 In Jersey City.
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When this train
gets to 125th St.

look out
the window.

Give a damn.
New York Urban Coalition, Box 5100, Grand Central Station, New York, N.Y 10017

230
Art Director/Designer: Marvin Lefkowitz

Agency: Young & Rubicam, Inc.
Client: New York Urban Coalition

iire a
Support the New York Urban Coalition.

231
Art Director/Designer: Marvin Lefkowitz
Copywriters: Anthony Isadore, Robert Elgort
Agency: Young & Rubicam, Inc.
Client: New York Urban Coalition

MEDAL AWARD



232
Art Director/Designer/Artist: Frank Attardi
Copywriter: Harriet Weingarten
Client: Westchester Women for Peace

Ifyou have a heart,
it must be breaking.

Help end the war inVietnam.
Write the President and the presidential candidates

to stop the bombing and negotiate for peace.

233
Art Director/Designer: Kenneth Deardoff
Artist: Paul Davis
Copywriter: Fred Jordan
Client: Grove Press

The Spirit of Che
lives in the new Evergreen !

Demand Evergreen at your newsdealer.



234
Art Directors: Raymond Gold, Herbert Frank
Designer/Artist: Seymour Chwast
Client: Poster Prints

235
Art Director: Marty Geisler
Designer/Artist/Copywriter: Seymour Chwast
Clbnt: Personality Posters

"A PO N' N EVERY PUFF"
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236
Art Director/Designer: George Euringer
Photographers: Joel Meyerowitz, Harold Krieger
Copywriter: Steve Smith
Agency: Carl Ally Inc.
Client: Hertz Corporation

Get them while it's hot

Hertz

237
Art Director: Steve Frankfurt
Designers: Phil Gips/Gips & Danne
Photographer: George Elliot
Agency/Client: Paramount Picture Corp.

=snow

ficsemary's Baby



238
Art Director/Designer/Artist: Michael Lasuchin
Client: Avant Garde Magazine

239
Art Director: Leonard H. Siennick
Designer/Artist: George Tscherny
Copywriter: Thomas F. Gavin, Jr.
Client: General Dynamics

the arctic
The Arctic presents an environment nearly as torrradeble as outer space and the deep see Scot Vet the oil and mineral wealth or the

region rs vast Crude oil reserves In the Gael American Amt. slonr areestimatedof rm than leG Callon barrels Transportation

Ovougra this froaen mean* the problem Modern technOlOgy 9 constantly probIng kw a sAullon to the poblern so that man can begin

to tap these veal natural resources

General Gynarnicat in ocean ennronment needy 70 yeens.



240
Art Director/Designer: Robert W. Wilvers
Photographer: Mike Cuesta
Copywriter: Gene Case
Agency: Jack Tinker & Partners, Inc.
Client: Alka-Seltzer

241
Art Director/Designer/Copywriter: Noel Frankel
Photographer: Hiro
Agency: Jack Tinker & Partners, Inc.
Client: Bonniers
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242
Art Director/Designer: Robert W. Wilvers
Photographer: Mike Cuesta
Copywriter: Gene Case
Agency: Jack Tinker & Partners, Inc.
Client: Alka-Seltzer

243
Art Director/Designer: Robert W. Wilvers
Photographer: Mike Cuesta
Copywriter: Gene Case
Agency: Jack Tinker & Partners, Inc.
Client: Alka-Seltzer



At times like this,ies nice to know
your boat is covered by Continental.

245
Art Director: Don Boehme
Copywriter: George Hnatt
Agency: J. Walter Thompson Company
Client: Catholic Archdiocese of Chicago

244
Art Director/Designer: Paul Guliner
Artist: Jack Thurston
Copywriter: Dave Miranda
Agency: Doyle Dane Bernbach, Inc.
Client: The Continental Insurance Companies
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Directed by Claude Beni with Michel Simon and Alain Cohen  A Cinema V presentation

247
Art Director/Designer: Peter Hirsch
Copywriter: Neil Calet
Agency: Delehanty, Kurnit & Geller
Client: New York Magazine

246
Art Director: Edward Brodkin
Designers: Art Goodman, Saul Bass
Artist: Art Goodman
Agency: Diener, Hauser & Greenthal
Client: Cinema V/Donald Rugoff



248
Art Director/Designer: Steve Bryan
Photographer: Carmine Macedonia
Copywriter: Brice Schuller
Client: New York Advertising Committee For Sane Gun Laws

O.K. National Rifle Association,
now look at it from our side.

We think America deserves sane gun laws.

249
Art Director/Designer/Copywriter: Robert W. Wilvers
Photographer: Phil Mazzurco
Agency: Jack Tinker & Partners, Inc.
Client: Bonniers

IN ST NT FRAMES
w NIERS,605 MAIMS( AN "1...V l'.>7"1'1 I S1:
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250
Art Director/Designer/Copywriter: John Danza
Photographer: Mike Cuesta
Agency: Jack Tinker & Partners, Inc.
Client: Bonniers

Ilk
flik le%

THE ECLIPSE LIGHT
BONNIERS, 605 MADISON AVEAT 57TH Si

251
Art Director: William A. McCaffery
Designer/Artist: Janet McCaffery
Agency: deGarmo, McCaffery Inc.
Client: Brody Corp.

Dining and Dancing. 65th Floor, Rockefeller Center, PI. 7-8970.

sings for dancing
April 29 to May 18



252
Art Director: Tim Shortt
Designer/Artist: Jacqui Morgan
Copywriter: Susan Ellis
Agency: J. Walter Thompson Company
Client: Warner Lambert

One taste
and you know it's working.

253
Art Director/Designer/Copywriter: Noel Frankel
Photographer: Hiro
Agency: Jack Tinker & Partners, Inc.
Client: Bonniers

Ashtrays.Bonniers,605 Madison Ave. at 57th St.
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254
Art Director/Copywriter: Noel Frankel
Designer: Gene Roberts
Photographer: Niro
Agency: Jack Tinker & Partners, Inc.

Bonniers

11 An..
6051\ 1. DIS().\ ,\VEN 1. T, V1 77TH STREET

255
Art Director: Tim Shortt
Designer/Artist: Push Pin Studio
Photographer: Culver Pictures
Copywriter: Susan Ellis
Agency: J. Walter Thompson Company
Client: Warner Lambert

PRACTICE
BREATH

CONITHOL



256
Art Director: Morgan L. Ziller
Designer: Ron McQuien
Artist: Tony Eubanks
Copywriter: Nancy Davis
Agency: Bloom Advertising
Client: Howard B. Wolf, Inc.

257
Art Director/Designer/Artist: Marton Solomon
Copywriter: Bob Dylan

180 Agency/Client: School of Visual Arts



ILLEMEOZE MALL MICEMNER 4. SMO P.M.

VIVA CHAVEZ,
sayineirrr PERFORMANCE !OR

TIM CALIPORNIA CRAPE WORMERS
IiING PETER, PAUL A MART AND MORE

ova LA CAM\
ElOREEM Rap RE. his, MEL MO

130311T0  011W110210 S2 1101101TMLII 1171212, 10410.
11101.2021aL !AIM VieAINS OEM= *ROCM1 MINIM MA SIS 1.111 £lV. USW TO= IONS

DISTINCTIVE MERIT AWARD

Ipledgeallegiancetotheflag of r -e United Stc te.s of America and

tithe repubk for which it *inch inc with li oery and justice for all.

258
Art Directors/Designers/Copywriters/Agency: Hess and/or
Antupit
Artist: Paul Davis
Client: California Grape Workers

259
Art Director/Designer/Copywriter: Dick Greene
Photographer: Ron Borowski
Agency/Client: Borowski/Greene



260
Art Director/Designer: Richard Kerstein
Photographer: Bob O'Shaughnessy
Copywriter: Eric de Perera
Agency: Ingalls Associates Inc.
Client: Art Directors Club of Boston

L--7...474-fc
lea.4111,410

"Zr

" F.7
-7:

77.,74E4: ztr.r."-rzz:::1 7-7FL:fiTtEr: -1.7

Capahisliera.
Vet, Whop MM.,.

261
Art Director/Designer: R. Frattolillo
Photographer: Dick Krueger
Copywriter: Tom Hansen
Agency: Edward H. Weiss
Client: City of Chicago

Here's one that'll
"-fit kill ya.

NN

Help pass the gun law.
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262
Art
Cop

Director/Designer/Artist: Matt F. Rao
ywrier: Charles Rubin

Client: Protestant Council of the City of New York

Give,for Christ's seTike.

The Protestant Council of the City of New\brlk,475 Riverside Dnve,New York10027

263
Art Director/Designer: Morgan L. Ziller
Artist: Tony Eubanks
Copywriter: Nancy Davis
Agency: Bloom Advertising
Client: Howard Wolf, Inc.

She's mad for the Olympic flame and Howard Wolf



264
Art Director/Designer: Harry Johnson
Photographer: Mel Goldman Studio
Copywriter: Joe Bottaro
Client: Polaroid Corp.

184
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265
Art Director/Designer: Martin Stevens
Photographer: Richard Avedon
Retoucher: Herb Wilen
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Cent Re./lon

Revlon
invents
the
drinkere
diet
ftEr skin

new
Moisture
Makers

266
Art Director/Designer: Martin Stevens
Photographer: Richard Avedon
Retoucher: Herb Wilen
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Client Revlon

ledm
events
the
fire
tenement
eramseup

267
Art Director/Designee: Martin Stevens
Photographer: Richard Avedon
Retoucher: Herb Wilen
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Cent Revlon



Revlon
invents
the
makeup
that is
and
isn't.

new
Demi
Makeup

268
Art Director/Designer: Martin Stevens
Photographer: Richard Avedon
Retoucher: Herb Wilen
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Client: Revlon

269
Art Director/Designer: Martin Stevens
Photographer: Richard Avedon
Retoucher: Herb Wilen
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Client: Revlon



188

270
Art Director/Designer/Photographer: Joseph Phair
Copywriter: Arthur Tuohy
Agency: Ketchum, MacLeod & Grove
Client: McGraw-Hill

Arorri
t IiLamiiu 1.

a
rw

F-

271
Art Director/Designer: Frank Camardella
Photographer: Robert Fresone

*, Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board



272
Art Director/Designer: Joseph Phair
Photographer: Joseph Ruskin
Copywriter: Arthur Tuohy
Agency: Ketchum, MacLeod & Grove
Client: McGraw-Hill

273
Art Director/Designer: David Davidian
Artist: Herb Wilen
Photographer: Don Ornitz
Copywriter: David Leddick
Agency: Grey Advertising, Inc.
Client: Revlon

J



274
Art Director/Designer: Frank Camardella
Photographer: Robert Fresone
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

275
Art Director: Phil Parker
Photographer: Burt Glinn/Magnum
Copywriter: C. Moss
Agency: Wells Rich Greene, Inc.
Client: Braniff International

International:
I 'erti.



1Vhen you're wing for fhe top,
tlk.r0; no room for unpronfisl.,

276
Art Director/Designer Paul Jervis
Photographer: Collor/Resnick
Copywriter: David Cantor
Agency: Doyle Dane Sternbach, Inc.
Client: Sylvania

It,lon rums a on. Pah.Pcwe

I \Vier

Revlon
M1 ,ler.thstM11,0,

rah:

TO. ;wind polo ever made!

Mt.on Drops' wet lipsn,x

277
Art Director/Designer: Martin Stevens
Photographer: Biro
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Client: Revlon



The warld's biggest killer. We want to =Ike her a collector's itan.

279
Art Director/Designer: Maija Veide
Photographer: Hideoki
Copywriter: Florence Granello
Agency: Doyle Dane Bembach, Inc.
Client: Monsanto

192

Standard I Nl t
(N,,' kr,)

278
Art Director: John Register
Photographer: Elbert Budin
Copywriter: Clifford Field
Agency: LaRoche, McCaffrey, McCall
Client: Standard Oil Company

h ayear when
somegoeforele got

ta go with ennything.



280
Art Director/Designer: Albn Beaver
Photographer: Melvin Sokolsky
Copywriter: Helen Nolan
Agency: Delehanty, Kurnit & Geller
Client: Yardley

283
Art Director/Designer: Martin Stevens
Photographer: Don Ornitz
Copywriter: Kay Daly
Agency: Revlon Creative Workshop
Client: Revlon



282
Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: David Cantor
Agency: Doyle Dane Bernbach, Inc
Client: Sylvania

194

Wekhe Ratschlage
bekommt sie von

ihrer Mutter, wenn sie
zur Frau wird?

283
Art Director: Ute Pilling
Photographer: Art Kane
Agency: Doyle Dane Bernbach, Inc.
Client: Mimosept



284
Art Director/Designer: David Renning
Photographer: Jack Ward
Copywriter: Elizabeth Fitterman
Agency: Young & Rubicam, Inc.
Client: Johnson &..c..hnson

-MI 285
Art Director/Designer: Martin Stevens
Photographer: James Moore

ReVICil sees Copywriter: Kay Daly
Agency: Revlon Creative Workshop

transmit:it Client: Revlon

IlL I ICI 011CS



286
Photographer: Jon Abbot
Agency: Jon Abbot Studios

287
Art Director: Tom Clemente
Designer: Roy Morton
Artist: John Janos
Copywriter: Hank Simons
Agency: Bureau of Advertising
Client: Member Newspapers
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288
Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine
Client: Joseph Horne Co.



289
Art Director/Designer: Joseph Phair
Photographer: NASA Photograph
Copywriters: Peter Gridley, Arthur Tuo"ly
Agency: Ketchum, MacLeod & Grove
Client: M.:Crav-Hil

From horse blankets to heat shields
to,ots n. Ina laslils iisksity can I.f SIVudoe.mathe mat aunt, storms

ss,VimtlitMentim amalso vrit-Mit es, MIMI lint tat =Vent. mantises ...try 01
to ma Mn ma...1m mid ma.. MO

Manias me worm mio tatitIc is, ,,semi Missal RIO yea
moan asi=0°9iii. 'via Vorkf vile lett4  sable ...m.o.

r is Apt, coliMilition of es (tall aamtvereary tIml mamma -ism mu lave ssenathing
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290
Art Director: Dan Marshall
Designer: John Kamerer
Photographers: John Lewis Stage, Terry Stevenson
Agency: J. Walter Thompson Company
Client: Seagram Distillers Company
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291
Art Director/Designer: Sal Jon Bue
Artist: Bob ZoeII
Copywriter: Jim Milton
Agency. Honig -Copper & Harrington
Client: Levi Strauss & Co.

292
Art Director: Bob Cox
Photographer: George Elliott
Copywriter: Jon Jackson
Agency: Ogilvy & Mather
Client: International Paper Co.



200

The plumbers are piasthwil.
The plasterers are hammered
The carpenter; are all it up.
The electricians are spac,lod
The painters are swinge tram the pities.
And when you see what3ly ve done tc Cox's,
you'll probably do what E 3t Cow did
when he saw the bi y3t11pc p your tort.

293
Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine
Client: Joseph Home Co.

294
Art Director/Designer/Artist: Arnold Varga
Copywriter: Alan C. Van Dine
Client: Cox's



295
Art Director/Designer: David Renning
Photographer: Jon Van Gaalen
Copywriter: Elizabeth Fitterman
Agency: Young & Rubicam Inc.
Client: Yardley of London, Inc.

R

tc. Nose. woos tivwso

Evolution
of the Computer Business

An acrettie Illy biased (7.haugh accurate) account.

Long, long ago :her we a com-
puter company.

And when you w.wied to buy a
computer. you were tc Mat zonpasy
and said. -Hello rlt ta_oton- of those
computers, please." And .outook one.

Now we're n a newer.
Now, when you ware t. bey E cow -

outer, you have our .csoiw cf two
computer conmanies. hem aid us.

So now you re in a poetics tc corn -
pare. To ask coestions_To shop

Now you can Irak. ore you get
a superspeed, thinige-soatn com-
puter that's actually nos to program
and run. (The loreyw-l-

You can make sure -on gat exactly

296
Art Director: Richard Pantano
Artist: Jack Rindner
Photographer: Bob O'Shaughnessy
Copywriter: Terry MacDonald
Agency: Batten, Barton, Durstine & Osborn, Inc.
Client: Honeywell-EDP

ate rigst compel., far rear need _ (To
rut yow system logatio .we can draw
an over 800 Honeywell sardww- and
mftware products, .nd lire we, ad -

e: integrated sircitly 3r the
nuke.)

Yot_ can make suite yea wor,Thave
wad months to get yen- net tom-

toter.n the air. (wess-mid< yowwith
seady--o-run programs lv --our 'ask
qpplic horn. And we overage nine
scippot people for every Hone -well
mlesnwn.)

Yes:can also make sure ymire get -
tog tie most for your money. And
probatly save a whole let of it.

Civet:at-ion is advancirg.



297
Art Director/Designer: Marc Rubin
Artist: Norman Green
Copywriter: Toni Laub
Agency: Jerry Della Femina & Partners
Client: Gibbs & Co.

The Story of the Turtle and the Hair.
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298
Art Director: Bob Cox
Photographer: George Elliott
Copywriter: Jon Jackson
Agency: Ogilvy & Mather
Client: International Paper Co.

202
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299
Photographer: Jon Abbot
Agency: Jon Abbot Studios
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300
ArtArt Directors: Hal Davis, Larry Osborne
Designer: Larry Osborne
Artist: Leslie Saalburg
Copywriter: Franchellie Cadwell
Agency: The Cadwell Davis Company
Client: Bernhard Altmann

301
Art Director/Designer/Photographer: Henry Wolf
Copywriter: Jane Trahey
Agency: Trahey-Wolf
Client: Carven Ma Griffe



302
Art Director/Designer: Allan Beaver
Photographer: Melvin Sokolsky
Copywriter: Helen Nolan
Agency: Delehanty, Kurnit & Geller
Client: Yardley

303
Art Director: Walter Kaprielian
Designers: Walter Kaprielian, Rhoda Bernstein
Photographer: Reid Miles
Copywriter: Andrew Isaacson
Agency: Ketchum, MacLeod & Grove
Client: Westinghouse Elevator



206

cechbonds nat gkttntost to. Watchbands that stylize. -watchbona that really ter= on yosr woes Kretsler/Stelus Bonds. $5.95 to $21 00, Noah Bergen, N.

ialet511.,v,l&ux

304
Art Director: Larry Osborne
Designer: Nick Gisonde
Photographer: Hiro
Copywriter: Gail Shannick
Agency: Delehanty, Kurnit & Geller
Client: American Enka Corp.

...Ia... 1..- Th.

305
Art Director: Rolf Schroers
Photographer: William Silano
Copywriter: David Leiter
Agency: Handman Sklar Auerbach Becker
Client: KreislerA., prt Coned
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306
Art Director: Eugene Mandarino
Artist: James Hill
Copywriter: J. G. Fortis
Agency: Needham, Harper & Steers, Inc.
Client: Morton Salt Company

U
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307
Art Director/Designer: Arthur Taylor
Artist: Frank Bozzo
Copywriter: Barbara Kaplan
Agency: N. W. Ayer & Son, Inc.
Client: AT&T-Long Lines



308
Art Director: Agi Salomon
Designer: Ron Brello
Photographer: Burt Glinn/Magnum
Copywriter: Jerry Weinman
Agency: Pritchard Wood Inc.
Client: Government o' India Tourist Office

208

309
Art Directors/Copywriters: Martin Friedman,
Bo Zaunders
Designer: Bo Zaunders
Photographer: Jay Maisel
Agency: Gilbert and Felix, Inc.
Ciient: Nikon, Inc.



310
Art Directors: Dione M. Guffey, Fred Kittel
Designer: Dione M. Guffey
Artist: Ron Chereskin
Copywriters: William Lane, Susan Katz, Lorna Gustafson
Agency: J. Walter Thompson Company
Client: Salvation Army

Netu Bork Times

DANSKINS

NOT JUST
FOR
DANCING

311
Art Director/Designer: Ben Feldman
Photographer: Isi Veleris
Copywriter: Norman Sunshine
Agency: Trahey-Wolf
Client: Danskin



312
Art Director/Designer: Raymond Todd
Photographer: Saul Leiter
Copywriter: Sandi Butchkiss
Agency: Young & Rubicam Inc.
Client: Thomas J. Jpton, Inc.

Lipton
Noodle So®r Mix

with Real 3hicke Brett %ow;

210

313
Art Director/Designer/Photographer: Henry Wolf
Copywriter: Jane Trahey
Agency: Trahey-Wolf
Client: Elizabeth Arden



314
Art Directors: Dione M. Guffey, Fred Kittel
Designer: Dione M. Guffey
Artist: Carveth Kramer
Copywriters: William Lane, Susan Katz, Lorna Gustafson
Agency: J. Walter Thompson Company
Client: Salvation Army

Owe.*
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315
Art Director/Designer: Allan Beaver
Photographer: Melvin Sokolsky
Copywriter: Helen Nolan
Agency: Delehanty, Kurnit & Geller
Client: Yardley
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Yc u don't have to keep
puling up your pantyhose

anymore.

IN./ on our pant hose.
T-ey're the only ones

proportionec to fit.
The, don T wrinkle at the  +We bag et

tleknee pull at the waist. They don"' -wet- droop.
where other pant/rose draw,.

Cirneo sheer proportioned part yhow
fit lit e a beautiful stocking fro/wipe It want.

tip measurements, hough and 'fright
for  wh o' the 6 pantyhose sizeowe of the

Sn you're sure to get your,ac sae.
Be unit nth sheer. they cede 11 23

grew -dere and cost S2 25. Anrthe fit
They really I it Without hil.e.
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Art Director: Carol Lane
Photographer: William Silano
Copywriter: Helen Miller
Agency: Doyle Dane Bernbach, Inc.
Client: Burlington-Cameo

317
Art Director: Jim Adair
Photographer: Fred Schenk
Copywriter: John Jackson
Agency: Geer, DuBois & Co.
Client: Riegel Paper Corporation
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Art Director: Jim Adair
Photographer: Sam Zarember
Copywriter: Peter Geer
Agency: Geer, DuBois & Co.
Client: Eli Lilly & Co.

ELI LILLY AND COMPANY, INDIANAPOLIS
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A -t Director/Designer: Jerry Benzer
Piotographer: Ire Mazer
Copywriter: Dave Saslow
Agency: Doyle Dare Bernbach, Inc.
Cient: Uniroyal

0

A -t Director/Designer: Jerry Benzer
Piotographer: Ire Mazer
Copywriter: Dave Saslow
Agency: Doyle Dane Bernbach, Inc.
C lent: Uniroyal
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Art Director/Designer: Ivan Liberman
Photographer: Joel Meyerowitz
Copywriter: Ray Dempsey
Agency: Young & Rubicam, Inc.
Client: Eastern Airlines

C Tslers: just act 'water

CHRNSLER
TAff CORPORATION

322
Art Director: Bob Czernysz
Photographer: Pete Turner
Agency: Young & Rubicam, Inc.
Client: Chrysler Corporation
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PREGNANT GIRLS WOULD

RATHER FACE 114TRANGER THAN THEIR PARENTS.

Last scar. thousands of girls found it easier to sae "I want
an abortion- to some quack. then to tell their parents "I'm pregnant."

And it's starting to happen so often that peon', simply aren't
hushing it up anymore.

Doctors ar, :rebating abortion in the newspap,.
And journalists ire editorializing it to death in the r columns.

Rat unfortunately. this isn't much help to the On
they're talking atemt.

What she neeoad was help before ho got into trouble from
soineNody who had already been through it all.

NX his h is what we have in True Stors .

Real people talking openly about real problems. Like abortion.
And divorce, alcoholism and interracial marriage.

True Story is more a textbook of life than it is sensational
headlines. Where people can learn about life through the experiences of others.

And because we're so open about things. every month over
6,000.000 women read True Story.

Apparently advertisers admire our convictions too, Because
every month they keep placing more and more ads in True Story.

So while we're helping our women readers, we're also helping
our advertisers. True

We are what we are, and more Man 6 maim women wouldn't hate team other .at

323
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden-Bartell
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Art Director/Designer: Allen Osofsky
Photographer: Jack Ward
Copywriter: John Greenaway
Agency: Working Concepts Center/Div. of
Albert Frank -Guenther Law
Client: Association for the Help of Retarded Children

If you ever looked into a retarded child's eyes,
you wouldn't haw to be asked for help.

Remember grow, tie,
Ono m thtny-three Oka. Imlay wool -AMA

!Mee
Stmely Rne room rel.. beby
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anypp

WO now 8.0001.000 Voraleaded Waste to
% 7.7301J 131an,1 Nime ra I

salve.. oath UR Many un bold down proMm-

dfar:rens ay.. Waning From ohs.
boodon And today. these rust tsn't enough

'"Y=l'iran's11711=nthout Khoo! Or
a teacher

Thane a two to int. y. watt lo get amo

aye. An KAM a opar. amount

Most people need to he taught M ungerelend

'''f==ton won t rusl votiway Maher pe-

%nfeaZtVoC=s'ine't.hrakt7res:

eon: manyaondOestgett to Me country m as ages.
ROM
Ate IR.,MO

hatI
MI O the halo wee. sett

Am.. W. Help ot Ran* ChWare.
Nene Tots Gay Chesster. MOP. Avenue South.

325
Art Director/Designer: Allen Weinberg
Artist: James McMullan
Copywriter: Murry Salberg
Agency: The New York Times
Client: WQXR
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Art Director/Designer: Allen Weinberg
Artist: Richard Barnett
Copywriter: Murry Salberg
Agency: The New York Times
Cliient: WQXR

326
Art Director/Designer/Photographer: Henry Wolf
Copywriter: Norman Sunshine
Agency: Trahey-Wolf
Client: Florence Eiseman

I.ok

A Collector's Thanksgiving
Francis Robinson, assistant manager of the Metropolitan Opera, culls his
collection of rare music and extraordinary experiences to present a special
holiday program sponsored by the Rolex Watch Company, 9:07 to 10:00 PM.

WQXR1560AIVI 963
The Radio Stations of The New York Time
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328
Art Director/Designer: Len Sirowitz
Photographer: Dick Richards
Copywriter: Bob Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: El Al Airlines

NU name is Isniel.
lain 20.

Everybody's been here.
We brought backpictures.

Life. Consider the alternative.

329
Art Director/Designer: Henry Holtzman,
Photographer: Lennart Nillson
Copywriter: William Waites
Agency: Young & Rubicam, Inc.
Client: Time Inc./Life Magazine
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Art Director/Designer: Greg Bruno
Artist: Antonio
Copywriter: Marion Porter
Agency: Grey Advertising, Inc.
Client: Celanese

ARNEL IN
TrIE _ROM

11-1 1141U LOOK

We can ship 666,000 lbs.of freight out of town. Doily.

331
Art Director/Designer: Thomas Tieche
Illustrator: Charles Slackman
Copywriter: Jeremiah Harmon
Agency: Young & Rubicam, Inc.
Client: Eastern Air Lines
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Art Director/Designer: Bernie Zlotnick
Photographer: Carl Fischer
Copywriter: Myron Slosberg
Agency: Young & Rubicam, Inc.
Client: Peace Corps

"The Peace Corps ruined my Bernie's life:

Next year we may teach Stephen how to get dressed.

da was uo re us roe new rearnr umY apo Bur
SorrOhan G WaterrIOd

And near..  retarna oarfrOo lo wart
no nays Boman,. awn
.onrorforBa noOs SYBr0r00a cps.

yBan you Wrenn, men SI* war %earn
oporog YOrarre you ras/n0 to rnd Pell

learn Mire canoes Yetwa yOureomOlo won
11011 learn lo 'No00110

d40
10woo.

No one Overt
sone. fen nos -n 00010a un Bram

Bur ded oftente can be net. Town
To 00 coonctror Sorn1051101 ro
of tnerns10x. yOu yer knew  ratarnyl s,
ion you and

COOof
rnorf

Allooarner 6.000 0001.01000010 ,now
word, now nate !facture...fa eter Yu.

Berarnson woo r 041 Oo May
pry ro ay, tfanyrrfone COO.. Mtn WOW.
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Art Director/Designer: Allen Osofsky
Photographer: Jack Ward
Copywriter: John Greenaway
Agency: Working Concepts Center/Div. of
Albert Frank-G...enther Law
Client: Association for the Help of Retarded Chld-en

5 mew.
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334
Art Director/Designer: Henry Wolf
Photographer: Sam Zarember
Copywriter: Norman Sunshine
Agency: Trahey-Wolf
Client: Danskin

Sister, I rialer die Darielain
nesse

Rob McDonald got 2 birdies,1 eagle
and 10 days.

In Scotland during the 15th Century,
a man could buy himself a problem just
by spending a nice afternoon on the golf
cnu

In that era, the principal weapon in
battle was the longbow, and as a matter of
national security, every Scotsman wa
expected to devote a part of each
day to the practice of his marks -

ship. But the growing popu
lardy of -golfe began to inMnge
on the people's archery practice
So much so that lames II felt
compelled to call upon Parlia-
ment tout a stop to the
honal rity be ins '

Thus, golf was in trouble fora century
or sodintil larnesgreat-great-granddaughter
Mary Stuart, took the throne in 151/ Mary
had taken to the links early in life and was
sufficiently bitten by the bug to play openly
after she became queen. Mary certainly had
her faults, as Queen Elizabeth, whom she
plotted to assassinate, used to say, but she
gave golf a powerful boost in Scotland (St
Andrews, the most famous of courses. was
founded during her reign) and thereby pre-
served the game for posterity

Golf fever inevitably spread to the
colonies, and any man who believes
that Americans do not take their
sports seriously should visit anyone
of several thousand golf courses
around dawn of a Sunday rnorning

to observe the hordes of
bleary-eyed enthusiasts wait-

ing to tee off. A man does not
willingly roll out

of bed at five
AM -on his

day off for some-
thing he does not take

er iously
same spirit of involvement

whtch keeps 9 million avid readers glued to
the pages of Sports Illustrated They aren't
satisfied to find out who wonThey want to
know how he won why he won and what his
chances are of winning nextweekThey find
tht in the pages of Spmts illustrated d

ey never get tried of finding out Ifs that
kind of involvernentwith performance (and
svith the magazine whose every page speaks
of performance) that can put every penny of
your advertising dollar to paid use every
week of the year.

Spesallaied

335
Art Director: Maurice Mahler
Designer: Richard Schepper
Artist: Bettman Archives
Copywriters: Stuart Woods, Richard Schepper
Publisher: Time, Inc./Sports Illustrated
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Art Director/Designer: Ben Kuwata
4rtist: William Steig
Photographer: Elbert Budin
Copywriter: Ellen Massoth
Agency: J. Walter Thompson Company
Client: Eastman Kodak

You used to have to thread movie
film, shoot some, flip it, redread it and

hide in the shads a lot.

Kodak has el -saved all that.

He dedicatee] his life to cur.ng therm TI en we made one that never gets sick

337
Art Director/Designer: Frank Fristachi
Photographer: Dick Richards
Copywriter: Larry Plapler
Agency: Delehanty, Kurnit & Geller
Client: Talon Zipper
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Being afraid of a checking account
is like being afraid of the dark.

338
Art Director/Designer: Ben Spiegel
Photographer: Robert Doisneau-Raphogullumette
Copywriter: Ross Rosenberg
Agency: Doyle Dane Bernbach, Inc.
Client: Life Magazine

339
Art Director/Designer: Howard Title
Artist: Gerry Gersten
Copywriter: Jeff Frey
Agency: Daniel & Charles
Client: Marine Midland
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340
Art Director/DesignerArtist: Arnold Varga
Copywriter: Al Van Dine
Client: Joseph Horne Co.

341
Art Director/Designer/Copywriter: Tony Mandarino
Artist: Franklin McMahon
Agency: Grey Advertising, Inc.
Client: McCall's

-Abe ........ world Me will not se., POPO Paul VI
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342
Art Director/Designer: Lou Dorfsman
Photographer: Ronald Borowski
Copywriter: Leonard Broom
Client: CBS News
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343
Art Director/Designer: Alan Kupchick
Photographer: Toto
Copywriter: Enid Futterman
Agency: Grey Advertising, Inc.
Client: TSAI Investment Services, Inc.

344
Art Director: Art Christy
Designer: Tony Zules
Artist: Milton Glaser
Photographer: Rudy Legname
Copywriters: Gwen Gurnack, Eunice Latham
Agency: Lennen & Newell, Inc.
Client: Faberge, Inc.
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Eastern flies you directly to:
345
Art Director/Designer: Thomas Tieche
Illustrator: John Gundelfinger
Copywriteh John Ferrell
Agency: Young & Rubicam, Inc.
Client: Eastern Air Lines
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Art Director: Dick Hess
Photographer: Stettner-Endress
Agency: Hess and/or Antupit
Client: S. D. Scott Printing Co.

347
Art Director: Dick Hess
Photographer: Stettner-Endress
Ager cy: Hess and/or Antupit
Cliert: S. D. Scott Printing Co.
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348
Art Director/Designer/Photographer/Client: George Adams
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349
Art Director/Designer/Artist: Louis Silverstein
Photographer: De Wayne Dalrymple
Copywriter: Louise Francke
Agency: The New York T mes

Books
add a lot

350
Art Director: John A. Skidmore
Designer/Artist: George Giusti
Client: Art Directors Club of N. Y.
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Art Director: Bill Gold
Designer/Artist/Client: Ted CoConis
Agency: B. G. Charles Inc.

232

Films and Symposiums by top OCeanOlOgiStS.
featuring Astronaut -Aquanaut Cdr. M. Scott
Carpenter, Dr. Eugenie Clark, Elgin Ciampi and
many others. Saturday, March 9,1968 at Hunter
College, 395 Park Ave. at 69 SITickets available
only through the Sponsor-The American Littoral
Society. Sandy Hook, Highlands, New Jersey
07732, at $3 for daytime and evening program.

MIL 'KUMAR EMI SCA

352
Art Director: Thomas Burgess
Designers: Thomas Burgess, Wesley Michel
Artist: Walter Kaprielian
Agency: Ketchum, MacLeod & Grove
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353
Art Director: Don Trousdell
Designers: Ron Mabey, Don Trousdell
Artist: Pitt Group
Photographer/Client: Playboy Magazine
Copywrter: Max Gunther
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355
Art Directors: Pasquale Del Vecchio, Werner Kappes
Designer: Wenner Kappes
Photographer: Hy Zazula Photography
Copywriter: Jessamyn West
Agency: Russell and Volkening
Publisher: McCall's Magazine

354
Art Directors: William Hopkins, Joseph Tarallo
Designer: Joseph Tarallo
Photographer: James -I -I. Karales
Publisher: Cowles Communications Inc./Look Magazine

LAMENT
FOR

A LOST
REVOLUTION

PRAGUE
It was a seas ar fcr dreams, an idealists bince. Alter years of brutal -epres-
sion, freedom and ancialism would join. It was as ideas° audacious it xemarsed
the Communist No Id. It was a moment in time on litect- history may rat pivot.

LADIES NOMEJOURNAL APRIL, 0611

VV. Mrs. Ellen Morgan Hell
A North Mem, riA. entered the hospital that sun, day in

Septerntwr, she tell relaxed and eptinustw Her
smitS doctor had explained that it happened to thousands el women.

It ma,. one of the penalties of bearing children, or rnotoertood Certainly there
was not the slightest indication that (contInuwd on poop

BY IlitH

356
Art Directors: Bruce Danbrot, Herb Bleiweiss
Designer: Bruce Danbrot
Photographer: Roy Coggin
Copywriter: Ben Merson
Publisher: Ladies Home Journal
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How
everything in Clevelanc?

357
Art Director: William Cadge
Designer: Bob Ciano
Photographer: Pete Turner
Publisher: Redbook Magazine

358
Art Director: William Cadge
Designer: Alex Sanchez
Photographer: Horn/Griner
Publisher: Redbook Magazine

359
Art Director/Designer/Photographer: William Cadge
Publisher: Redbook Magazine
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360
Art Director: William Cadge
Designer: Joan Niborg
Photographer: Ben Rose
Publisher: Redbook Magazine
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361
Art Director: Willy Fleckhaus
Photographer: Pete Turner
Publisher: Twen Magazine
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362
Art Director: Robert R. Reid
Designer: Einar Vinje
Photographer: Peter Grevatt
Copywriter/Client: McGill University

363
Art Director/Designer: Herb Lubalin
Photographer: Lee Kraft
Agency: Herb Lubalin Inc.
Publisher: Avant -Garde Media, Inc./Avant Garde

364
Art Director: Willy Fleckhaus
Photographer: Erich Klemm
Copywriter: Redaktion
Publisher: Twen
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365
Art Director/Designer: Bernard Quint
Photographer: John Loengard
Publisher: Time Inc./Life

AN ART1 ST
by Curtis

Bill Pepper

AND THE POPE

366
Art Director/Designer: Bernard Quint
Photographers: Mario Carrieri/Felici
Publisher: Time Inc./Life

367
Art Director: Willy Fleckhaus
Photographer: Will McBride
Publisher: Twpn
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Art Director: Willy Fleckhaus
Photographer/Copywriter: Lee Kraft
Publisher: Twen DISTINCTIVE MERIT AWARD
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Rasso:
Portrait of
the artist as
an eternally
young man

VerGdmr, frarMlen many pl the vices and
01 ancient pde ln &Wits in pores,
like Zeal he twiwomnicemet creator alai

a law ....antrum!! Oka Apollo. he ,s a rant;
Mead authority and oractivoner in matters al
Ion and beauty. like Pluto. he ts sometimes
hardhearted and deem! of awn:imam. A.
like King M.dea. amrylidng he touches tunes
tnto gold.

Piens° and his art regularly make het.
lines-m min Ohs **mongol& tmently erectwd
in New York and Chkago and his cokmal
rosonet,o sculpture exhibilmn at New YAW,
kluseurnol selodemArt -hut law outmlars.nhis
stmken woM him daring Ma oat lee, year,
lame is probably more widespread Man aav
other man's in this armory and he is came',
Ire rIcheat artist wk. has ever Med.

369
Art Director/Designer: Herb Lubalin
Photographer: Richard Avedon
Copywriter: Brian Fitzherbert
Agency: Herb Lubalir Inc.
Publisher: Avant -Garde Med a, Inc./Avant Garde
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370
Art Directors: Willy Fleckhaus, Gunter Halden
Artist/Copywriter: Ute Osterwalder
Publisher: Twen

371
Art Director: Albert Greenberg
Designers: Albert Greenberg, Harry Coulianos
Artists: Harry Coulianos, Alitalia
Publisher: Esquire, Inc./Gentlemen's Quarterly

372
Art Director/Designer: Albert Greenberg
Artist: Marilyn Hoffner
Copywriter: Everett Mattlin
Publisher: Esquire, Inc./Gentlemen's Quarterly
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373
Art Director/Designer: Albert Greenberg
Artist: Marilyn Hoffner
Copywriter: Ronald Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly
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)ZARTES(ER
SANFTEii-uRvEN Was. unsichtbar

sem soil, 1st kaum
noch spilrba . Man tragt Natur and das. was
ihr am nachsten kommt. Die neue Wasche
ist schmiegsam and der Anatomie perfekt
angepatit. Pullover, Kleid and 'anger Hose
dart nicht anzumerken sein. dafS autier der
Figur noch etwas daruntersteckt. Die
neuen Modelle in der Sicht des Zeichners.

374
Art Directors: Willy Fleckhaus, Gunter Halden
Artists: Hans -Ulrich, Ute Osterwalder
Copywriter: Osterwalder
Publisher: Twen



375
Art Director: Albert Greenberg
Designers: Albert Greenberg, Harry Coulianos
Photographer: Alan Kaplan
Copywriter: Ronald Alexander
Publisher: Esquire, Inc./GQ Campus & Career
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Art Director/Designer: Albert Greenberg
Artist: Fred -Eric Spione
Copywriter: Ronald Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

242



jr
.14

r. !P'),

At. '-,t "t

/ - -' 'A ,P'"'-,- w... - , -. , '
"ik-'1-- \r --,-'s ,

ii. '', 'clb.,

...,4 :
'..? . ,t j

....., m- 11 t..-- , ,.,.
e, ' -

377
Art Director/Designer: Herb Lubalin

;Amen' Agency: Herb Lubalin Inc.
Publisher: Avant -Garde Media, Inc./Avant Garde
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MEDAL AWARD
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Art Director: Bernard Quint
Photographer: Art Kane
Publisher: Time Inc./Life
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Photographer: Paul Fuscc
Publisher: Cowles Communications, Inc./Look Magazine
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"We all belong to
the same war.
We all have the
same God.
We re all in the
same adventure."

This is that war
Cath. ne Letoy sii if. t 'ugh. French. I -c combat phis ographs

anc wc-cs sr eak movingly of he futility of Wietnam
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Art Director/Designer: William Hopkins
Photographer: Catherine Leroy
Publisher: Cowles Communications, Inc./Look Magazine
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Art Director/Designer: William Hopkins
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Publisher: Cowles Communications, Inc./Look Magazine
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Art Director: Willy Fleckhaus
Photographer: Pete Turner
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Art Director/Designer: William Hopkins
Photographer: Joel Baldwin
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Art Director/Designer: William Hopkins
Photographer: Pete Turner
Publisher: Cowles Communications, Irc./Look Magazine

250



THE
ISSUES

Vietnam has give us no malgs. nn Aug.ta 1 mitt L. has given us a
glory. There ha, been 34 ,ther new katwoftak num-ling of mo.krn
wars fought since World 'irrr IL wee, All calel rt, question the
but the U. S. has brmbled into one virtu- if U. 3. ni Lary ventures.
whose aims are unclear. an. whose. W.th r 1.4( sheathol
outenmeisueertait Our title war. in hiidra sca,-j.-.1s. we could
like some vast malevolent genie. rair i mknn 01 over half the
has engulfed us. ('or mast- aloha fn, k Aaiun ofn Sr &for we
forever drone its witless MC iota- are IL/ te uneos:41 this 114,Wer. we
Lions: LI rate. de-oliate. Il 1 lite our ovtr-
We sec the young. frig.htmv fare .connittal row ghbal peace offi-
of a ...Hier go li.7,eus un tie 0:00 COI ves-laatticometoterms
liens. We are thr ot onto tn. held WiTI 401,r 11_100, whose people
to witness the ol efsanity If man few ..ur own scam(
primingouthiski01 Vietinot WAR .-it set s our need to
ha- .lone soot/AN-kg to tk. n

AND
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BLACK
AND
WHITE Pounded into

our heads.
lilack.and-White. Ram. Ham. Us -
and -Them. We live together, look-
ing at each other. hating each
other, needing each other-but
rarely touching. The offshoots of
slavery lie across our land. White
denied Black full social justice-and
does not now know how to stop
denying. Yet the ideological en
tremes--Backlash" and "Black
Power"-both spring from the Ne-
gro's essentially mild demands:
Individual rights and group dignity.
The answer to oar "race question"
depends on what we are willing to
perceive of each other. The ability
to bridge this chasm of color is
simply the mark of a sensible man.
The answer, then, hinges on an
urgent, new alteration in the ela-
tion of man to man. It asks that we
learn to reach out, to touch-and.
touching, fed there is no difference.
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Art Director: William Hopkins
Designer: Allen Hurlburt
Photographer: Art Kane
Publisher: Cowles Communications, Inc./Look Magazine
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Art Directors: William Hopkins, Joseph Tarallo
Designer: Joseph Tarallo
Photographer: John Vachon
Publisher: Cowles Communications, Inc./Look Magazine
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Art Director/Designer: Herb Lubalin
Photographer: Lee Kraft
Agency: Herb Lubalin Inc.
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Art Director/Designer: Herb Lubalin
Artist: Etienne Delessert
Copywriter: Roald Dahl
Agency: Herb Lubalin Inc.
Publisher: Avant -Garde Media, Inc./Avant Garde
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Art Director/Designer: William Hopkins
Photographer: Art Kane
Publisher: CoWles Communications, Inc./Look Magazine
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Art Director/Designer: Jerold Smokier
Photographers/Illustrators: Phil Brodatz, James Cooper,
Scheler, Jerry Salvati, Jerrold Schatzberg, Melvin Sokolsky,
Edgar De Evia, Hideoki, Tom Jackson, Ben Rose, Don Ornitz,
Tom Burnside, Doug Johnson, David Massey, Bill Silano,
R. Durrance, Michael Boys, Max Eckert, Ronny Jaques,
Luis Lemus
Publisher: Hearst Publications/Town & Country Magazine
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Art Director/Designer: Bernard Quint
Photographers: Bradford Bachrach, Harry Benson,
Ralph Crane, Henri Dauman, John Dominis, Don Dornan,
Alfred Eisenstaedt, Bill Eppridge, Toni Frissell, Bob Gomel,
Farrell Grehan, Henry Groskinsky, Declan Haun, Yale Joel,
Lisa Larsen, George Larson, Bud Lee, Nell Leifer,
John Loengard, Joseph Louw, Michael Mauney,
Leonard.McCombe, Hy Peskin, Bob Peterson,
Ted Polumbaum, Arthur Rickerby, Michael Rougier,
Enrico Sarsini, Arthur Schatz, Rowland Scherman,
Flip Schulke, Paul Schutzer, George Silk, Nelson Tiffany,
Grey Vi+let, Hank Walker, Julien Wasser, A.P., Black Star,
courtesy Boston Globe, courtesy Boston Record American,
Brown Bros., CBS, Culver P ctures, Gilloon, courtesy
Manhattanville College, courtesy McCall's, Miami Beach
News Service, Montana Star, Photoreporters, Public
Broadcast Laboratory, Radio Times Hutton Picture Library,
Underwood & Underwood, U.P.I., Weekly Illustrated
copyright Jarche
Publisher: Time Inc./Life
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Art Director: Robert Reid
Designer: Einar Vinje
Artists: Lowell Naeve, Abraham Salahi
Photographers: Brian M. Smith, Chris Payen,
Peter Grevatt, Charles Stewart
Client: McGill University
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Art Director/Designer: Lawrence Levy
Photographer: Burton L. Rudman
Writer: William H. Gass
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Art Director: Saul Bass Art Director/Designer: William Hopkins
Designers: Paul Bruhwiler, Saul Bass Photographer: Peter Turner
Artist: Saul Bass & Associates Publisher: Cowles Communications, Inc./Look Magazine
Photographer: Morton Witz
Client: United States Information Agency
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Art Director/Designer/Photographer: Lawrence Zink Art Director/Designer/Artist: Jim Lienhart
Publisher: Franciscan Fathers Copywriter: Robert Clarke

Agency: Robert Vogele, Inc.
Publisher: RVI Publishing
Client: United States Polo Association
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Art Director/Designer: Philip Kaplan
Photographer: Robin Johnstone
Copywriter: Philip Kaplan
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Art Director/Designer: Michael D. Salisbury
Photographer: Robert Lindbeck
Publisher: Los Angeles Times
Client: WEST Magazine
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Art Director/Designer/Photographer: Michael D. Salisbury
Publisher: Los Angeles Times
Client: WEST Magazine
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Art Director: David Moore
Designer/Artist: George Giusti
Photographer: Fred Smith of Simmons -Beal, Inc.
Agency: U.S. Information Agency
Client: America Illustrated
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Art Director: David Moore
Designer/Artist: Robert Banks
Photographer: David Attie
Agency: U.S. Information Agency
Client: America Illustrated

P ixor's last chance.
(This time he'd better
look right!
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Art Director/Desigrer/Copywriter: George Lois
Photographer: Carl Fischer
Agency: Lois Holland Callaway Inc.
Client: Esquire Magazine
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Ar: Director: Joseph Baumer
Designer: Bill Caldwell
Artist/Photographer: Derivagraphics by Crown Zellerbach
Corp.
Copywriter: Lynn Marett
Publisher: U.S. Information Agency
Client: Al Nanda Magazine
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Designer/Artist:Photographer: Henry Wolf
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Art Director/Designer: Rollin S. Binzer
Photographer: P. Michael O'Sullivan
Copywriter: Tom Hansen
Agency: Hurvis Binzer & ChJrchill
Client: Lerner Newspaper
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Art Director/Designer: Don Weller
Photographer: Gary Kruger
Agency: Don Weller's Office
Publisher: Art Directors Club of Los Angeles
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Art Director/Designer/Artist: Joel Katz
Publisher: Yale Alumni Publications, Inc./Yale Alumni
Magazine
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Inland Steel Products Inland Wall Systems
Catalog 243 1968

412
Art Director: Paul Summerskill
Designer: Theo Dimson
Artist: Reeson Dimson & Smith .Limited
Publisher: Ontario Council for the Arts

411
Art Director/Designer/Artist: Norman Perman
Copywriter: William Geidt
Client: Inland Steel Products Co.
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A Play in icur Acts by David Belot=
The Dallas Theater Center

Paul Bol-ex., Managing Director

Inland Steel Products Milcor
Catalog 211 1968 Roof Hatches and Doors

MJ
413 414
Art Director/Designer/Artist: Jim Jacobs Art Director/Designer/Artist: Norman Perman
Agency: Stan Richards & Assoc. Inc. Copywriter: William Geidt
Publisher: The Dallas Theater Center Client: Inland Steel Products Co.
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Inland Steel Products Inland Roof Systems
Catalog 248 1968
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Art Director/Designer/Artist: Norman Perman Art Director/Designer: Dean Charters
Copywriter: William Geidt Photographer: Rudi von Tiedeman
Client: Inland Steel Products Co. Agency: Cape & Company Ltd.

Client: Humber College



Inland Steel Products Inland Floor Systems
Catalog 270 1968
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Art Director/Designer: Norman Perman
Copywriter: William Geidt
Client: Inland Steel Products Co.

Inland Steel Products Milcor Steel Studs
Catalog 205 1968
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Art Director/Designer/Artist: Norman Perman
Copywriter: William Geidt
Client: Inland Steel Products Co.
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Art Director/Designer/Copywriter: Bob Dennard
Artist: Jim Jacobs
Copywriter: Bob Dennard
Agency: Stan Richards & Assoc. Inc.
Publisher: The Dallas Theater Center

PINOCCH 10. A new version of the
story by Carlo Collodi adapted by
Bean Way. Produced by the Dallas
Theater Center, Paul Baker, Managing
Director.
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Art Director: Ed Gold
Designers: Ed Gold, Jay Williams
Artists: Dill Cole, Robert Grossman
Photographer: Seth Beckerman
Editor: David Jeffery
Agency: Barton -Gillet Company
Publisher: Office of Public Relations,
George Washington University
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Art Director: Stephen B. Dunne Art Director/Designer: Norman Perman
Designer: John Dolby Copywriter: William Geidt
Publisher: Corry Jamestown Corporation Client: Inland Steel Products Co.
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Art Director/Designer/Artist: Norman Perman
Copywriter: William Geidt
Client: Inland Steel Products Co.
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Art Director: Bradbury Thompson
Designers/Artists/Photographers/Copywriters:
Leonard Baskin, Joseph Blumenthal, Bert Clarke,
Brooke Crutchley, Alvin Eisenman, Norman Ives,
Joseph Low, Giovanni Mardersteig, Herbert Matter,
Paul Rand, Roderick Stinehour, Bradbury Thompson,
Georg Trump, Jan Tschichold, Carl Zahn, Hermann Zapf
Publisher: Westvaco Corporation
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Art Director: Wayne Webb
Designers: Wayne Webb, Joe Hutchcroft
Artist: Joe Hutchcroft
Copywriter: Robert Knaus
Agency: Robert Vogele, Inc.
Client: Gould -National Batteries, Inc.
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Ar- Director: Leonard Siennick
Designer: Arnold Saks
Photographer: Simpson Kalisher & others
Copywriter: Gordon Bowman
Client: General Dynamics Corporation
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A -t Directors: William Field, Herbert Rogalski
Designer: Herbert Rogalski
Copywriter: Joseph Bottaro
Client: Polaroid Corporation
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Art Director: Maggie Fowler
Designers: Ted Shaine, Jeffrey Cohen
Photographer: Armand Khachadourian
Agency/Publisher/Client: Pratt Institute
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Art Director/Designer: Carmyn Farese
Photographers: Joe Gianetti/Stock Photos
Copywriter: Robert Travers
Agency: MarstelVer Inc.
Client: Sola Basic

274

*as,..61 oval. - *mu..
demob as. v.,*

429
Art Director: Charles A. Walz
Designers: Bert Ray Studio/Peter Grube
Artist: John Everds
Copywriter: Morton Gershenow
Publisher: Abbott Laboratories
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Art Director/Designer/Agency: Charles Schorre
Artists/Photographers: Students & Charles Schorre
Copywriters: Students, Charles Schorre, Ann Mohler
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& Co., N.Y.C.
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Art Director/Designer/Artist: Martin Donald
Photographer: Walter Daran
Copywriter. Robert Krefting
Client: TIME, The Weekly Newsmagazine
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Art Director/Designer: Sheldon Seidler
Artist: Mark English
Copywriter: RCA
Agency: Sheldon Seidler/Design
Client: RCA
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Art Director/Designer/Copywriter: Sheila Hoffman
Artist: John Trotta 435

Agency: Hoffman Graphics Art Director: Sheridan Germain
Publisher: Amsco Publishing Designer/Artist: Seymour Chwast
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Art Director: Frank Newfeld
Designer/Artist: P. J. Moulding
Publisher: McClelland and Stewart Ltd.
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Art Director: Robert Cheney
Designer/Artist: Seymour Chwast
Publisher: Harper & Row

1913
An End And A Beginning

A SPIRITED CHRONICLE.

IN PICTURES AND TEXT. OF A

WATERSHED YEAR AS IT PROGRESSED IN

THE WORLD CAPITALS; THE SUNSET

OF THE GILDED AGE AND THE

DAWN OF A NEW ERA.
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THE TOUCHING NCVEL OF WARTIME REMMIISCENCE ON
WI-tCH TF-E CELEBRATED FLIVI IS BASED CLAUDE BERRI
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Art Director: Lydia Rosier
Designer/Artist: Saul Bass
Publisher: William Morrow & Co.
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Art Director/Designer: Peter Bradford
Artist: Gary Fujiwara
Client: Urban America Inc.
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Art Director/Designer: Nick Frank
Artist: Goes Lithographing Company
Copywriters: Lyle Stuart, Eileen Brand
Agency: Frank Associates
Client: Lyle Stuart, Inc.
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Art Director: Pasquale Del Vecchio
Photographer: Carl Fischer
Publisher: McCall's Magazine
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Art Director/Designer: William Hopkins
Photographer: Pete Turner
Publisher: Cowles Communications, Inc./Look Magazine
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Art Directors: Ruth Ansel, Bea Feitler
Photographer: Silano
Publisher Hearst/Harpers Bazaar

444
Art Director/Designer: Sam Antupit
Artist: Jean -Paul Goude
Publisher: Esquire, Inc./Esquire Magazine
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Art Directors: Ruth Ansel, Bea Feitler
Photographer: Silano
Publisher: Hearst/Harpers Bazaar
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Art Director: Al Greenberg
Designers: Al Greenberg, Reynold Ruffins
Artist: Reynold Ruffins
Agency: Ruffins-Taback
Publisher: Gentlemen's Quarterly
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Art Director/Designer/Artist: Dugald Stermer
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Art Director: Jaan Born
Designer/Artist: Ron Jones
Publisher: National Federation of Business & .
Professional Women's Clubs
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Art Director: Robert Hallock
Artist: Savignac
Publisher: Lithopinion (Local One, Amalgamated
Lithographers of America)
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Art Directors: Bea Feitler, Ruth Ansel
Photographer: Hiro
Publisher: Hearst/Harpers Bazaar
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Art Director: Bernard Quint
Photographer: Art Kane
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Art Director: Bernard Quint
Photographer: Art Kane
Publisher: Time Inc./Life Magazine
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Art Director/Designer: William Hopkins
Photographer: Paul Fusco
Publisher: Cowles Communications, Inc./Look Magazine
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Art Director/Designer: William Hopkins
Photographer: Catherine Leroy
Publisher: Cowles Communications, Inc./Look Magazine
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'We all belong to
the same war.
We all have the
same God.
We're all In the
same adventure."

This is that war

AN EDITORIAL
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Art Director: Willy Fleckhaus
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Art Director/Designer: Peter Lloyd
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F you think it It WIMP of time. reed about 4 lady who is as queer its Job's hatband
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A short story itv Wien Eustis
Mt morning I said '0 S ssdied. Mi. flied. pin on poor km nod leis be off ."
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they quickly po.oeil the wind annintiand down (Con t i ;;;; Mon page
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Copywriter: Roald Dahl
Agency: Herb Lubalin Inc.
Publisher: Avant -Garde Media, Inc.
Avant Garde
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Black Is
by Thmer Brown, Jr.

Illustrations by Ann Weisman

Black is waiting for the white man to have a soul transplant.



484
Art Director/Designer: Herb Lubalin
Artist: Tom Wesselman
Agency Herb Lubalin Inc.
Publisher: Avant -Garde Media, Inc./Avant Garde

2
4
rc

0

N

4
1

486
Art Director/Designer: Noel Frankel
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TEN
WONDER:
CLOTHES
CHEMISTRY

SUZY'S
RESOLUTIONS

INDONESIA:
FASHION
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BALI SUN

BEYOND
ASTROLOGY
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Art Director/Designer: Herb Lubalin
Artist: George Tooker
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reen
FFRRUARY 1968 ONE 001 LAR

The Spirit of Che: Castro / Debray / Guevara / Karol
Roth / Bosquet / Plus: Kerouac / Rukeyser/ Blackburn
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Art Director: Robert Hallock
Artist: Fred Otnes
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Artists: Phillip Hays, David Wilcox, Paul Davis
Copywriter: Lew Alpern
Agency: Jack Tinker & Partners, Inc.
Client: CBS Cinema Center Films
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Art Director/Designer/Copywriter: Edward deMartin
Photographer: Hayman
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Artist: Fred Otnes
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Effective Audience
is a Horse of
a Different Color.
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Art Director: Herb Lubalin
Designers: Herb Lubalin, Lowell Bodger
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Copywriter: John Alden Settle
Agency: Herb Lubalin Inc.
Publisher/Client: America Unlimited

499
Art Director: Louis Portuesi
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Copywriter: Ronald Schiff
Publisher: Reader's Digest



501
Art Director/Designer/Artist: Bernie Zlotnick
Copywriter: Irwin Rothman
Client: Pioneer Moss, Inc.

Management
In roei_hr.0giTsisosm arid Siaolc, I iiskal rarcluvi. the

istaligiassivicroon Rost,.
shaPhsit

ild. Nay Naricsy LAO
Nari liogra.ing

arul.alo cq<v tik znitriii,
.NIr 'Lad start,' tii si ,sloosi,

1, tiiutisimiss vui still a ,11C1114r :11C

, ir his wais isra,,,(1

502
Art Director/Designer: Milt Kass
Copywriters: Milt Kass, John Kienle
Agency: DeMartin, Marona & Associates
Client: Allied Van Lines, Inc.



503
Art Director/Designer: Dick Kline
Photographers: Dick Richards, Dave Langley
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Why do so many people buy Volkswagens?
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Art Director: Don Trousdell
Designers: Ron Mabey, Don Trousdell
Artist: Pitt Group/Pitt Studios
Photographers: Ron Mabey/Pitt Group
Copywriter: David Skylar
Publisher/Client: Perlmuter Printing Company
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Art Director/Designer/Copywriter: Olaf Leu
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Copywriter: William R. Henderson
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Art Director/Designer/Artist: Florence Bezrutczyk
Photographer: Hiro
Publisher/Client: Olivetti Underwood Corporation
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The Nineteenth
Amendment Oyes women

the right to vote.
Like it or -
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Art Director/Designer: Jim Jacobs
Photographer: Tom Cansler
Copywriters: Spence Michlin, Bill Taylor, Jim Jacobs
Agency: Stan Richards & Associates, Inc.
Publisher/Client: Dallas/Ft. Worth Art Directors Club
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Art Director: Louis Portuesi
Des gners: Kit Hinrichs, Russell & Hinrichs
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Publisher/Client: Reader's Digest
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Maybe you've won free wheels.
This is the first sweepstakes we've

heard of where you know what your
chances are.

You've certainly won something.
Maybe one of 15 American Motors'

cars. Or one of 16,56.5 other ways of
getting rolling.

You're way ahead by getting this
mailing. Only 1 in every 150 people
across the country has.

As one of those 1 -in -150 people, your
chances are better than 1 in 100 that
you've won some sort of vehicle. (For
most sweepstakes, it's 1 in thousands.)

O
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Art Director: Herb Levitt
Photographer: Henry Sandbank
Copywriter: Cay Gibson
Agency: Wells, Rich, Greene
Client: American Motors Corp.

444 bee wages.

IDICE.WAIR EAUTY
Pick a year. just any year. Choose one of
importance to the community or campus
or one you wish you, been around for
(1086, 1492. 1900). Research local papers
ywg as the school and local Wary. If
ou pm& a near -past year, ask the paper

if you can make mimed...ea of the
Year s headline stories and newsy off -beat

lotional and local items. Hook up a
udspeaker system rota school

broadcaster to give news Hashes
throughout the evening and intersperse
these newsy bits.. records out Or the
Past Ask for family mementos of the
period and go through the dorm or houSe
archives for records, phoMs, posters,
gae Do the dances of the day, feature
mes that were popular ana fine anyone

coming in out-ofpra garb,
Pick a year, say 1923. Some of the
headlines were ominous ...Haler named
harmed head of Bavaria and Chancellor
of all Germany. Mussolini consolidated M14
dictatorship and President Harding died
mid -way in his term of office, But
meanwhile Jack Dempsey defeated
Hie Argentine. Fire. to retain his MM.
Jean Eau ned Bain:" -The Hairy
Ape' passed Bolt. censorship: and

514
Art Director: Jack Sherin
Designer: Beverly Hipsky
Artist: Robert Frost
Copywriter: Christine Pines
Agency: Designers 3
Client: Best Foods Div. Corn Products Co.

4 hoe Ilia.

G. B. Shaw presentee the world germ a
play. 'Joan of Arc," a speech,
Civilization Desirable?' and a remark.
"Santa Claus be Wowed.- In the world of
art. cubism was on the wane a. Bacon
was Moiled for his Linger. Memorial
..Ulyssee was a year old and a matter of

over and everyone was reading
" Commercial radio was all or

three years old. As Pimp. Undings of the
year. dinosaur egg. were druo.Temd in
China and the stripping or treasure from
King Tut's tomb continued. And as for
great breakthroughs, the onepi,e
bathing suit, rouge and lipstick and even
short. short skirls wore 'In

These are a few of 1923's Se. makers
If you have on ambitious artist in the
group ask him to do John Heldqnspired
Murals depicting some of Mem Play
charades using 1923 events Or May
Bodicelli using 1923 perSOnalities Since

arc la a must try to round up such
treasures. Herne. We Have No
Bananas" (8 1923 hit paraders. Serve 23
Skidoo Punch. Nuts and Bolts and Jig
Pie. lo And, naturally. come in
costumes of those roaring twenties

21I9K1000 PUNCH
(Heel cans home pink lemonade
(1 -perm) Bogle Kara light corn serer,
(1-pinl, Mori eddies roselforM

coreoestod
label Pottle1 (1-piril. 12-oel Pottle ginger Na

Mertes roboull 3. lir

NUTS MO BOLTS
cup NAHA. or Nue.. merger..

1 tablew000n Worcestershire uucir
1 teaspoon garlic salt
'es teaspoon Italian seaOurng M 1 lemPoon
uteri, sell

2 cups lulearae shredded wheal rice or

2 cups round om eersm
1 fs-sal pack.. very Ho melte.
1 f ml am salted or My roes.. mix. Hess
To propan
marg

e in an eie,rm ',Hun re.i
.. at low reisperatirre 000 r keg

ACM to,015 pretzels HIP nuts
Mix vote all ;awes are coated Increase

temperature to LOD fu,n nue,. over
froeumem Heal abOut IL minuies or unlit

WPM
re crop °Hen on absorbent pager

Cool Mee. 7 cups
To pepare on an oven Mel morgaronc

eeuCePerl saavunings Pour c
Well. and nos rnio a aque tut via, or

OrlOn on abaortevl yarn, Cnnl Make.. 7 cops
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Art Director/Designer/Artist: Giulio Cittato
Photographer: Orlando Cabanban
Copywriter: Bob Swezey
Agency: Center for Advanced Research in Design
Publisher: John Dickinson Schneider
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Art Director/Designer/Artist/Copywriter/Client: Arthur Boden

Memarks by Arthur Boden

Herst Litho Inc
525 West 52nd Street
New York N Y 10019
Circle 5-4666

Milton Klein & Associates 2332 Morris Avenue Union New Jersey 07083
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Art Director: Gene Despard
Designer/Artist: Nic Sidjakov
Copywriter: Jerry Cowle
Agency: Needham, Harper, & Steers
Client: Continental Airlines

The fwellings were built of You can enter the city by
hug* rock "logs- of pure vol- boat during high tide. The Ger-
canic basalt crystals. These mans once cleared the entire
6 -sited crystals are often 25 city, but now only the Place of
feet 3( more in length and the Dead. a walled structure
from 3 to 12 feet in diameter. large as a city block, is kept

free from the inexorable man-
grove jungles.

Ponape is called "The
Garden Isle- and rightly so. Al-
most 200 inches of rainfall
a year makes the island thick
with luxuriant foliage, exotic
flowers, and an abundance of
fruits and vegetables. The
heady scent of its flora fills the
air.One can ride up a narrow
river to the site of cascading
waterfalls and perhaps glimpse
a lovely maiden bathing in
the mist. Everywhere you go,
you walk in beauty.

Majuro.

Majuro is the focal point
of the Marshall Islands District,
better known to Americans for
Bikini and Eniwetok. This
is the closest island group to
Hawaii. Try to dream up the
perfect atoll, and Majuro will
surpass it in length, width,
color, or all-around beauty. For
35 miles, its blue lagoon
sparkles like a mountain lake.

On the windward side. the
ocean pounds with a never-
ending roar. While to the lee-
ward, the lagoon laps gently
on sand beaches so perfectly
white they dazzle the eye.
Once you see Majuro you can
understand why Robert Louis
Stevenson described it as "the
pearl of the Pacific':

Majuro is the ideal island
to be marooned on - with or
without a pin-up girl! With the
major part of the atoll only
half a mile wide, it's easy to see
why water sports provide
the major tourist attractions.
You can go boating. sailing,
skin diving, fishing. or just plain

AIR MICRONESIA

518
Art Director: Gene Despard
Designer/Artist: Nic Sidjakov
Copywriter: Jerry Cowle
Agency: Needham, Harper & Steers
Client: Continental Airlines
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Art Director: William Harrison
Designers: William Harrison, George MacFail
Photographer: Ray Jacobs
Copywriter: Ralph Martinson
Agency: Cummins, MacFail & Nutry
Client: Baxter Laboratories

Etlrolorates Lc. Through Bre,ixogo
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520
Art Director: Suren Ermoyan
Designers: Suren Ermoyan, Frank Marculiano
Artist: Stan Uydess
Copywriter: Nick Wedge
Agency: Ermoyan House Inc.
Publisher/Client: American Airlines
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521
Art Director/Designer/Writer: Ernie Smith
Artists: John Alcorn, Arnold Arlow, R. 0. Blechman,
Lowell Bodger, Alan Cober, Etienne Delessert,
Fran Elfenbein, Barry Geller, Gerry Gersten, Milton Glaser,
Herb Lubalin, Alan Peckolick, Tony Saris, Daniel Schwartz,
Chas. B. Slackman, Ernie Smith, Jerome Snyder,
Ruffins-Taback, Diana Wilko
Agency: Herb Lubalin Inc.
Script: Hal Fiedler

IIIONLIGHT5 OF UROLOGY

'1E111 NT RIME ..,"

522
Art Director/Designer: Phil Fiorello
Artist: George Schwenk
Photographer: The Bettmann Archive
Agency: Robert E. Wilson Inc.
Client: Eaton Laboratories
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523
Art Director/Designer/Artist: Eisenman & Enock
Photographer: Arnold Beckerman
Copywriter: Eisenman & Enock
Agency/Client: Eisenman & Enock Inc.

.!..ne, Nem

524
Art Director: Leonard Markman
Designers: Leonard Markman, Leonard Bruno
Artist: Diane Ippoldo
Photographer: Michael Chassid
Copywriter: Lee Tiffany
Agency: Bruno, Mease, Markman
Client: Se!chow & Righter



525
Art Director: Lou Dorfsman
Designers: Lou Dorfsman, Andy Morimoto
Artist: Nicholas Fasciano
Photographer: Various Photographers
Agency/Client: Columbia Broadcasting System, Inc.
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526
Art Director: Gips & Danne
Designer: Richard Danne
Photographer: Hermann Bachmann
Copywriter: Benno Isaacs
Client: Rapoport Printing Corp.



527
Art Director/Designer: Lawrence Levy
Photographer Burton L. Rudman
Cooywriter: Jasper San Fratello
Agency: Lawrence Levy Design
Client: The School of Art Institute, Chicago
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529
Art Director/Designer: Dick Russinko
Artist: George Schwerek
Copywriter: Jane Sarnoff
Agency: Sudler & Hermessey,
Client: Eli Lilly and Company

528
Art Director: Willy Fleckhaus
Designer/Copywriter: Heinz Edelmann
Publisher: Modern Art Museum

Monsters, Beatles und Edelmann
Zeichnungen, Lithos, Plakate und Entwurfe zu dem
Beatles-Trickfilm The yellow submarine'
Modern Art Museum Miinchen



530
Art Director: George Lois
Designer: Kurt Weihs
Photographer: William Viola
Copywriter: Eike Haberland
Agency: Lois Holland Callaway Inc.
Client: D'Arcy Galleries
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531
Art Director: Stan Richards
Designer/Artist: Jim Jacobs
Copywriters: Jim Jacobs, Stan Richards
Agency: Stan Richards & Assoc. Inc.
Client: Canterbury Press
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532
Art Director/Designer: Robert V. Prestyly
Copywriter: Barney Murtagh
Client: Quad Typographers, Inc.
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533
Art Director: Louis Portuesi
Designers: Ampersand Studio/Louis Portuesi
Artist: Bob Blechman
Copywriter: Ron Schiff
Publisher/Client: Reader's Digest



534
Art Director: Ron Firebaugh
Designer: Ann Denny
Artist/Copywriter: Virginia McGinnis
Client: Neiman-Marcus
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but how many of us in this room can make
that statement? I know I can't claim either
half of it. A degree of affluence has come to
be taken for granted. And perhaps some of us
today and our children start out with a degree
of indifference toward the pursuit of economic
goals. As a result of the long term absence
of realty pressing economic needs, the dollar
has suffered spiritual as well as fiscal inflation.

The next strain of disenchantment is almost
the counterpoint of the first. It is, of course,
real and painful to all of us. It concerns the
continued presence of millions of very poor
in the midst of a very rich society. And the
question quite correctly being asked is, "How
can a society that prides itself on its pro-
ductivity 'in which I am so comfortable' leave
20% of its citizens destitute? Something
must be wrong." And often it is the business

534A
Art Director/Designer: James N. Miho
Photographer: I. Grigg
Copywriter: Paul Harper
Agency: Needham Harper & Steers
Client: Beloit College
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535
Art Director: Gips & Danne
Designer: Richard Danne
Copywriter: Ernie Hill
Cli?nt: Time, Inc.
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535
Art Director: Joe Suplina
Designer: Roz Hagler
Artist: Sean Harrison
Copywriter: Tom Hackett
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.



537
Art Director: Arthur Rosenblatt
Designer/Artist: Seymour Chwast
Client: Metropolitan Museum

10
Reasons to Join
The Metropolitan
Museum of Art

540
Art Director: Joe Suplina
Designer: Roz Hagler
Artist: Charles Slackman
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.

Newton's Law: Talon's Law:

What goes up What goes up
must come down. must stay up.
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538
Art Director: Renee Vidmer
Designer: Roz Hagler
Artist: Sean Harrison
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.

THE METAL ZIPPER HAS CREATED A NEW LOOK
IN MEN'S FASHIONS.

piU at 411 nu..

539
Art Director: Richard B. Luden
Designer: Gil Harris
Photographer: Richard Marx
Copywriter: Joyce Litt
Agency: Sweet and Company
Client: Stow/Davis



541
Art Director: Richard B. Luden
Designer: Gil Harris
Photographer: Richard Marx
Copywriter: Joyce Litt
Agency: Sweet and Company
Client: Stow/Davis

bunking in Me demos Smae and tot
Because Steer Davis is suiting Bob,

way minds. practical probieinsot contract dr...,
of "Bubbles' is the product of new technioues, a n
technology and new structural and cover mate
smooth, seamless, fully rounded Mane is the same

Only Mt price range of thelautible Ina Is wok,
a Mal ale pa/Weans of modern interior desk',
'sere are more positions for Bubbles th

ran no nrin DevisCraf d Ramer

ibis Ss to annekkoe in next pholiographiC expedition, to begin In a couple of

1[0

you have something you want cowed anywhere along the way. make

808

arrange nih now You Can kraal ale trailliaNtaboa

31
awenaea. roc. I m ponabty gong to paws through your boat., anyway Catch me before I kw.

542
Art Director/Designer/Artist/Agency: Joan & Bryce Browning

336 Client: Ron Turner Photography



543
Art Director: Dave Epstein
Designers: Nicole Archer, Harold Samuels
Agency: Dave Epstein, Inc.
Client: Adult Leisure Products Corp.
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544
Art Director: Eugene J. Grossman
Designer: Norbert Oehler
Photographer: Joseph Diamond
Agency: Lippincott & Margulies, Inc.
Client: RCA Corporation



545
Art Director: Eugene J. Grossman
Designer: Norbert Oehler
Photographer: Joseph Diamond
Agency: Lippincott & Margulies, Inc.
Client: RCA Corporation

546
Art Director/Designer/Artist: Philip R. Seefeld
Agency: Westinghouse Corporate Design Center
Client: Bryant Electric Company
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547
Art Director: Murray Jacobs
Designers: M. Jacobs, C. Gibson
Copywriter: Cay Gibson
Agency: Wells, Rich, Greene
Client: Menley & James, Ltd.



548
Art Director: Eugene J. Grossman
Designer: Norbert Oehler
Photographer: Louis Skolnick
Agency: Lippincott & Margulies, Inc.
Client: Bendix Corporation
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549
Art Director: Allan Buitekant
Designer: Samuel J. Rivman
Copywriter: John Crawford
Agency: Firestone and Associates, Inc.
Client: The Barcolene Company

"CI
AU -PURPOSE

PIPE JOINT
a GASKET SEAL

4 RIAU OUNCES

550
Art Director/Designer: Joseph Tranchina
Agency: Batten, Barton, Durstine & Osborn, Inc.
Client: The Gillette Toiletries Company
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551
Art Director/Designer/Artist: M. A. Ettlinger
Copywriter: Frank Lengworth
Agency: M. A. Ettlinger, Inc.
Client: Hercules Chemical Co., Inc.



552
Art Director: Saul Bass
Designers: Paul Bruhwiler, Saul Bass
Artist: Saul Bass & Associates
Client: American Can Corp.

553
Art Director. Gollin & Bright
Designers: Keith Bright, Jerrol Richardson, Norman GoIlln
Artist: Jerrol Richardson
Client: Colgate Palmolive



554
Art Director/Designer: Kurt Weihs
Photographer: Ira Mazer
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Stevens Hosiery

555
Art Director/Designer/Artist: Ira Schwartz
Client: Faberge, Inc.

556
Art Director: G. Bist
Designer: J. E. Tweddle
Agency: MacLaren Advertising Co. Ltd.
Client: Beau Chafe! Wines Ltd.
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558
Art Director/Designer/Artist: George Thornton
Copywriter: John McNally
Agency: John McNally & Associates
Client: Chateau-Gai Wines Limited

557
Art Director: Arthur Eilertson
Designer: Staff
Agency: Gregory Fossella Associates
Client: Sylvania

MORTON
SALT

NET WT. 26 OZ. ( 1 LB -10

SOCILMISILICC ALUMINATE

02

559
Art Director: Robert Marona
Designer: Peggy Bailey
Artists: Peggy Bailey, David Halpern
Agency: deMartin-Marona & Associates, Inc.
Client: Morton Salt Company



560
Art Director/Designer: Si Friedman
Copywriter: Joel Cahn
Agency: Si Friedman Assoc., Inc.
Client: Parkway Industries Co.

561
Art Director: Robert Hungerford
Designer/Artist: George Tscherny
Agency: J. Walter Thompson Co., Inc.

344 Client: Liggett & Myers

DISTINCTIVE MERIT AWARD



562
Art Director/Designer: Cal Freedman
Artist/Agency: Cal Art & Associates
Photographer: Michael Le Roy
Copywriter: Jaclynne Jacobs
Client: The Extension
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563
Art Director/Designer/Artist/Copywriter: Sheila Hoffman
Agency: Hoffman Graphics
Client: Tapemeasure Stores
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565
Art Director/Designer: Si Friedman
Agency/Client: Si Friedman Assoc., Inc.

564
Art Director: Fred Hutton
Designers: Saul Bass, Fred Hutton
Artist: Saul Bass & Assoc.
Photographer: Jerry White
Client: American Can Corp.

t1RT ERN ERN
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566
Art Director: Robert Hungerford
Designer/Artist: George Tscherny
Agency: J. Walter Thompson Company
Client: Liggett & Myers

567
Art Director/Designer: Marlon Chapman
Artist: Celine Hunter
Agency/Client: Joseph Magnin Co.

568
Art Director/Designer: Marlon Chapman
Artist: Celine Hunter
Agency/Client: Joseph Magnin Co.
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569
Art Director/Designer: Marlon Chapman
Artist: Celine Hunter
Agency/Client: Joseph Magnin Co.

570
Art Director: Jerome Gould
Designers: Jerome Gould, Jim Camperos
Hand Lettering: Danny Bhang, Al Schwartz
Client: Sicks' Rainier Brewing Co.
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571
Art Director: Arthur Eilertson
Designer: Staff
Agency: Gregory FosseIla Associates
Client: Sylvania

572
Art Director: Arthur Eilertson
Designer: Staff
Photographer: Jack O'Mahony
Agency: Gregory FosseIla Associates
Client: Sylvania

582
Art Director/Designer: Cal Freedman
Artist/Agency: Cal Art & Associates
Photographer: Michael Le Roy
Copywriter: Jaclynne Jacobs
Client: The Extension
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573
Art Director/Designer: Peter Adler
Artist: Forway Studios
Photographer: DeWayne Dalrymple
Copywriter: Keith Connes
Agency: Adler, Schwartz & Cannes, Inc.
Client: Volkswagen of America, Inc.

Up front,
our Fanfare Horns
sound a big warning
on the cpen road.

In back,
II our Taper Tip

Exhaust Pipes add
a sporty look.

Accessories from end to end.
We have lots more accessories that go in-between. See them at our parts department.

575
Art Director: Wally Pfeifer
Designer: Torsten Ellison
Artist: Processed Displays
Copywriter: Buddy Radisch
Agency: Grey Advertising, Inc.
Client: Cities Service Oil Co.

574
Art Director/Designer: Peter Adler
Artist: Estelle Friedman Associates
Photographer: DeWayne Dalrymple
Copywriter: John Bulcroft
Agency: Adler, Schwartz & Connes, Inc.
Client: Volkswagen of America, Inc.

Our Automatic

576
Art Director: Peter Adler
Designer: Ray Oravetz
Artist: Jerome Kuhl
Copywriter: Keith Connes
Agency: Adler, Schwartz & Connes, Inc.
Client: Volkswagen of America, Inc.
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577
Art Director: Peter Adler
Designer/Artist: Jerome Kuhl
Copywriter: Keith Connes
Agency: Adler, Schwartz & Connes, Inc.
Client: Volkswagen of America, Inc.
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578
Art Director/Designer: John West
Photographer: Arthur Beck
Copywriter: John Paul Itta
Agency: Erwin Wasey, Inc.
Client: -tolland Crease Exporters Assoc.

Holland is not so far away.

FALLAND

The
60 -second
Excitement.
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Art Director/Designer: William Field
Photographer: Goldman, Field, Richards
Copywriter: Robert Neville
Client: Polaroid Corporation
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581
Art Director/Designer: Herbert Rogalski
Photographer: Michael Peirce
Copywriter: Robert Neville
Client: Polaroid Corporation

FREE ALBUM
Spring special: Polaroid 72 picture deluxe photograph album included
al no additional cost with purchase of this Polaroid Color Pack Camera

turn oil a

583
Art Director: Arthur Eilertson
Designer: Staff
Photographer: Jack O'Mahoney
Agency: Gregory Fossella Associates
Client: Sylvania

tiPiii on a



584
Art Director/Designer: Bob Lyons
Photographer: Vello Muikma
Copywriter: Ross Jarvis
Agency: Doyle Dane Bernbach, Canada
Client: Winchester Canada

vow- cois
Enter the Winchester

Buffalo Hunt contest. Rev'
04112.Ask for details here. ch.01

AAA

585
Art Director, Designer: Nelson Pollak
Photographer: Tosh Matsumoto
Copywriter: Alice McGuckin

354 Publisher: McCall's Magazine



587
Art Director/Designer: Herb Lubalin
Lettering: Tom Carnase
Agency: Herb Lubalin Inc.
Client: Metromedia, Inc.

588
Art Director/Designer: Herb Lubalin
Lettering: Robert Lubalin
Agency: Herb Lubalin Inc.
Client: Young & Rubicam Inc./Economic Council of New York



589
Art Director: Frank Mayrs
Designer/Artist Neville Smith
Agency: Canadian Government Exhibition Commission
Client: Canadian Gov't Participation Expo '70, Osaka

356

590
Art Director/Designer: Jean Cunningham
Client: Stoy Records-Norman Dolph



591
Art Director/Designer/Artist: Jim Lienhart
Agency: Robert Vogele, Inc.
Client: Graphic Communicatirs, Inc.

592
Art Director/Designer: Paul A. Howard
Artist: Warren Kass
Agency: Wyse Advertising
Client: Cavanagh's Restaurant

593 595
Art Director/Designer: Ken Parkhurst Art Director/Designer: Ernst De Jong
Artist: Jerry Witt Copywriter: Ernst De Jong Studios Ltd.
Client: Jay Peak, Inc. Client: The Gift Horse



596
Art Director/Designer: Eskil Ohlsson
Agency: Solow/Wexton, Inc.
Client: Norris Industries, Fire and Safety Equipment Division
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598
Art Director: George Lois
Designer: Kurt Weihs
Agency: Lois Holland Callaway Inc.
Client: Edwards & Hanly

597
Art Director: Peter M. Krohn
Designer: Dennis Goddard
Artist: H6lOne Cusson
Agency: Designers Three, Inc.
Client: Quebec Metal Powders
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599
Art Director/Designer: Kurt Weihs
Artist: Tom Carnase
Agency: Lois Holland Callaway Inc.
Client: Restaurant Assoc. Industries
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586
Art Director/Designer/Artist: Philip R. Seefeld
Agency: Westinghouse Corporate Design Center
Client: Sanford Marine

[KALEIDOSCOPE

FILMS LTD
527 MADISON AVE.
SUITE 1201
NEW YORK CITY
10022
TEL 421 8281

KALEIDOSCOPE
FILMS LTD
527 MAO/SON AVE
SUITE 925
NEW YORK CITY
.22

TE4 421 8281

WVOICE

TO

PURCHASE ORDER NO
PR. P4C4ION

594
Designer: Milton Glaser
Client: Dan Davis, Kaleidoscope Films Ltd.



600
Art Director: Lou Dorfsman
Designer: Ted Andresakes
Artist: Alan Mitelman
Client: CBS Electronic Video Recording

602
Designer: Milton Glaser
Client: Shirley Glaser

601
Art Director/Designer/Artist: Chuck Carlberg
Copywriter: Jack Douglas
Agency: Metzdorf Advertising Agency, Inc.
Client: First National Travel Service
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603
Art Director: Ken Parkhurst
Designer/Artist: James Odgers
Client: Ken Parkhurst & Associates
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E04
Art Director/Designer/Artist: Arthur Boden
Client: Milton Klein-Architect

4Milton Klein Si Associates 2332 Morris Avenue Union New Jersey 0i063

UI

606
Art Director/Designer/Artist: Jim Lienhart
Agency: Robert Vogele, Inc.
Client: The Black Consortium

605
Art Director: Gollin & Bright
Designer: Jerrol Richardson
Artist: Bob Maile
Client: Kingsroad Pictures

607
Art Director/Photographer: Dick Krueger
Designer/Artist/Copywriter: David L. Burke
Agency: David L. Burke Design Corporation
Client Dick Krueger, Inc.



608
Art Director/Designer: Herb Lubalin
Agency: Herb Lubalin Inc.
Client: Art Kane Studio, Inc.
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610
Art Director: Anonymous
Client: Alcoholics Anonymous

609
Art Directors/Designers: Seymour Chwast, Milton Glaser
Client: Filmsense Inc. (film division of the Push Pin Studios)

Filoisch5E FilmsEnsE
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FilmsEn3E_
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611
Art Director/Designer/Agency/Client: Hess and/or Antupit
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612
Art Director/Designer: Herb Lubalin
Lettering: Tom Carnase
Agency: Herb Lubalin Inc.
Client: Anthony Hyde, Jr. Photography DISTINCTIVE MERIT AWARD
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613
Art Director/Designer/Artist: Arthur Boden
Client: Herst Litho Inc.



614
Art Director/Designer/Artist/Client: Steve Tuttle

616
Art Director: Giulio Cittato
Designer: Carla Cittato
Agency/Client: Giulio+Carla Cittato

615
Art Director: Richard Woodard
Designer/Artist: Jerry Box
Agency: Richard Hayes Woodard & Associates
Client: Public Image

PI

IP
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617
Art Director/Artist: Peter Bradford
Designer: Gary Fujiwara
Client: The American Institute of Graphic Arts



618
Art Director/Artist: Peter Bradford
Designer: Gary Fujiwara
Client: The American Institute of Graphic Arts DISTINCTIVE MERIT AWARD

luy ei..

Party! Debt Carpini, Kaytor, Theoharides 145 East 52 Friday, November 22 5pm. Yaffe e

619
Art Director/Designer: Euclides P. Theoharides
Artist: Joseph Delli Carpini
Copywriter: George M. Kaylor
Agency/Client: Delli, Carpini, Kaylor, Theoharides, Inc.



620
Art Director: David November
Designer: Tony Lang
Artist: Camera Graphic
Copywriter: Alistair Wregg
Client: CBS Television Network

( :11 ristmas Legends Rituals

622
Art Director: Don Trousdell
Designers: Ron Mabey, Don Trousdell
Artist/Photographer/Copywriter/Client: Pitt Group/Pitt
Studios

621
Art Director/Designer: Ron Layport
Artist: Dan Bridy
Copywriter: Rod Stegall
Agency/Client: Fahlgren and Associates, Inc.
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623
Art Director/Designer/Copywriter: Bruce D. Bergbom
Agency: Bruce Allen Ink.
:lient: Bart David Bergbom

624
Art Director/Designer: Herman Aronson
Publisher: Mr. & Mrs. Norman Amiel
Client: Steven J. Amiel

Robert Delve, Europe's most adventurous graphic minded man -of -all -trades

her 15th to Derember 13th. Monday to Thursday 10 am to 9 pm. Friday 10 am to 4 pm. Closed Saturday and Sunday.

Films, Books, Advertising.

Closed November 27. 28 & 29 for Thanksgiving.

tht, euett.rh;November 15th. 6:30 to 8 pm. Film showing of "Cassius Clay -at 8 pm Visual Arts Gallery. 209 East 23rd Street, New York City.

NN.

625
Art Director: Silas Rhodes
Designer/Artist: Milton Glaser
Client: Visual Arts Gallery of the School of Visual Arts



626
Art Director: Don Trousdell
Designers: Ron Mabey, Don Trousdell
Artist/Photographer: Pitt Group/Pitt Studios
Client: Mahoney's Bar

627
Art Director/Designer/Artist: R. 0. Blechman
Agency/Client: deGarmo, McCaffery Inc.

Nancy Heineman Styl F= West 9th Street, New York, N_ Y., 673-4104

627A 627B
Art Director/Designer/Artist: Steve Tuttle Art Director/Designer: William A. Smith
Client: Nancy Heineman Photographer: IBID (stock photo)

Agency/Client: Rink Wells & Associates
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627C
Art Director/Designer/Artist/Copywriter: Roy Schlemme
Client: "Ili?. Conks+ Fami

627D
Art Director/Designer: William A. Smith
Photographer: Bette Zechman
Agency: Rink Wells & Associates
Client: Agency Exhibit Luncheon Invitation
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628
Art Director/Designer/Copywriter/Client: Phillip Snyder
Photographer: Sabine Weiss



629
Art Director/Designer: Joseph Schindelman
Copywriter: Bruce Goldman
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.
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630
Art Director/Designer: Murry Gelberg
Artists: David Baker, Charles Rosner, Paul Miller, Meg Hadley
Photographers: Mike Erickson, Jack Rose
Agency: Ta:;i Gelberg Symons, Inc.
Client Head Ski Company, Inc.



631
Art Director/Designer: Gene Sercander
Copywriter: Richard Ferrelli
Agency: SCI
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632
Art Director: Lou Dorfsrran
Designer/Artist: Kiyoshi Kanai

372 Client: CBS News



633
Art Director: Giorgio Soavi
Designers/Artists: Seymour Chwast, Milton Glaser
Copywriter: Push Pin Studios
[Client: Olivetti (Milan, Italy)
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635A
Art Director/Photographer: James Miho
Designer: Ralph Grigg
Artist: Elizabeth Charleston
Agency: Needham Harper & Steers Inc.
Client: Champion Papers Inc.

634
Art Directors/Designers: Seymour Chwast, Milton Glaser
Client: Filmsense Inc. (film division of the Push Pin Studios)

374



DISTINCTIVE MERIT AWARD

635
Art Director: Joe Suplina
Designer: Renee Vidmer
Photographer: Gene Laurents
Agency: Delehanty, Kurnit & Geller
Client: Talon, Inc.



636
Art Director: Gips & Danne
Designer: Philip Gips
Client: Westinghouse Broadcasting Co.
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637
Art Director: Nesuhi Ertegun
Designer/Artist: Stanislaw Zagorski
Client: Atlantic Records
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rs-rW
(:)

638
Art Director: Vincent J. Biondi
Designer/Artist: Bob Lockhart/The Glass Eye
Photographer: Ivan Nagy/Glass Eye Camera 5
Client: London Records, Inc.



639
Art Director/Designer/Artist/Copywriter: Dino Danelli
Photographer: Russell Beal
Client: Atlantic Records

640
Art Director/Designer/Artist: Martin, Sharp
Client: Atco Records

378



643
Art Director/Designer: R. 0. Blechman
Artist: Jean -Michel Folon
Copywriter: Janet Manning
Agency: deGarmo, McCaffery Inc.
Client: Heritage Furniture Co.

MU

644
Art Directors: David November, Mort Rubenstein
Designer: David November
Artist: Daniel Schwartz
Copywriters: Lecrard Broom, J. P. Miller
Client: CBS Television Network
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645
Art Director/Designer: Howard Blume
Photographer/Agency/Client: Ron Borowski

382
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646
Art Director: Don Trousdell
Designers: Ron Mabey, Don Trousdell
Artists: George Macalla, Ed Repicky, Ron Mabey, Pitt Group
Photographers: Ron Mabey, Pitt Group
Copywriter: David Skylar
Client: Perlmuter Printing Company

Some things every hird lover
and furniture maker should know about

CYCOLAC JS.

CYCOLAC' JS is an expandable ABS material that produces parts similar

to wod. B. more eamomieally. A furniture chewer. far instance.

Inn he cant in only one piece if its CYCOLAC. Same goes for a one-piece

chair frame merle of CYCOIAC, And van get more design frervlorn

to start with. Try the tool kit. You'll find CYCOLAC ran he glued.
nailedamwed and worked just like wood. II has screw and

staple holding properties better than Nome wood.

And it won't Val or rrrwk during fastening.
Sneaking of fastening, you ran add Inntinates

hke wood. vinyl or fabric to (',CALM'. Or finish

it any number of Wily. Rolle -crut it Texture it.
Flock it. Sand it. Or have i. alone for o pelible.grain

enact. CYCOLAC is ova ihiblo in 21 [OM, plus

a natural off-white. Or it can he custom color -matched

if you like. Next time you reach fora Mace of wood.

think about i his. CYCOLAC !aces good dimensional

stability and low water absorptio n. It has a high

weight mho anal a low volume... weight
ratio Chit n has good structural

and insulating properties. All this

and it wdes mt ney. too. up to

50% of therm. of ordinary maturials

What more could you ask of a

Aesy;n material. i See plans inside.

-EU,* tree things every bird lover and furniture maker should know. ete

647
Art Director: Ron Layport
Designers: Dan Bridy/Aubrey Lee Associates
Artist: Dan Bridy
Copywriter: Walter Burek
Agency: Fahlgren & Associates, Inc.
Client: Marbon Div: Borg-Warner Corp.



648
Art Director/Designer: James Miho
Artists: Robert Sullivan, Charles White III,
Elizabeth Charleston
Photographers: Arnold Genthe, Jack Allen, Ernest Braun,
Joe Monroe, James Miho
Copywriter: Dick Corrigan
Agency: Needham Harper & Steers
Client: Champion Papers Inc.
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649
Art Director: Alice Katz
Designer: Harry Sehring
Artist: Gilbert Stone
Copywriter: Sarah Adams
Agency: William Douglas McAdams
Client: Roche Laboratories

384



650
Art Director: Louis Portuesi
Designer: Kit Hinrichs/Russell & Hinrichs
Artist: Charles White Ill
Copywriter: Ronald Schiff
Publisher/Client: Reader's Digest

652
Art Director/Designer: Hugo DiZinno
Artist: Rowland B. Wilson
Copywriters: E. T. Bird, R. J. Carter, J. Simon
Agency: Ketchum, MacLeod & Grove Inc.
Client: H. J. Heinz Company

651
Art Director/Designer: Dick Greene
Photographer/Agency/Client: Ron Borowski

I pledge allegiance to the flag of theUnited Statesof America and

!lathe republic for which it stands, indivisible, with liberty and justice foroll.



386

653
Art Director/Designer/Photographer: Felix Muckenhirn
Copywriter: Tim McCann
Agency: Geigy Chemical Corp.
Client: Geigy Pharmaceuticals
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654
Art Directors: David November, Mort Rubenstein
Designer: David November
Artist: Daniel Sonwartz
Copywriters: Leonard Broom, J. P. Miller
Client: CBS Television Network



655
Art Director/Designer: Ernie Smith
Artists: Alan Cober, Etienne Delessert, John Alcorn,
Arnold Arlow, R. 0. Blechman, Lowell Bodger,
Fran Elfenbein, Barry Geller, Gerry Gersten, Milton Glaser,
Herb Lubalin, Alan Peckolick, Tony Saris, Daniel Schwartz,
Chas. B. Slackman, Ernie Smith, Jerome Snyder,
Ruffins-Taback, Diana Wilko
Writer: Ernie Smith
Agency/Client: Herb Lubalin Inc.
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656
Art Director/Designer: Ernie Smith
Artist: Lorraine Bodger
Agency/Client: Herb Lubalin Inc.
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657
Art Director/Designer: Bob Venosa
Photographer: Charles Keddie
Agency: Forlenza Venosa Assoc.ates
Client: Kapp Records
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SOUL FLUTES: TRUST IN ME

658
Art Director: Sam Antupit
Photographer: Pete Turner
Agency: Hess and/or Antupit
Client: CTI Records

SOUL FLUTES: TRUST IN ME

390



659
Art Director/Designer: David E. Krieger
Photographer: John Murello
Agency: W. H. Schneider, Inc.
Client: MGM Records



660
Art Director/Designer: David E. Krieger
Photographer: Carl Fischer
Agency: W. H. Schneider, Inc.
Client: Verve Forecast Records
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661
Art Director/Designer: Sal Auditore
Director: Jack Zander
Writer: Gil Ziff
Producer: Helen Macordes
Agency: Jack Tinker & Partners, Inc.
Production Company: Pelican Films
Client: Alka Seltzer

"Watch out for the blahs."

"They come from our high-pressured way of life."

"A cold coming on."

662
Art Director/Designer: David Wiseltier
Director: Joe Balogna
Write;: Lew Sherwood
Producer: Bob Aherns
Agency: Daniel and Charles
Production Company: Televideo Productions
Photographer or Artist: Bob Ziller
Client: Medaglia D'Oro

Woman: Harold, speak to me Harold, it's your wife. . . .

Woman: Who did you marry? Me or that thing!

Anncr: Medaglia D'Oro Espresso can brea the ice.

394 "Alka-Seltzer for the blahs." Man: So what's new with you, Doris?



663
A,t Director/Designer: Roy Grace
D rector: Horn/Griner
Writer: John Noble
Producer: Patrick Boyriven
Agency: Dcyre Cane Bernbach, Inc.
Production Company/Photographer: Horn/Griner
Client: Volkswagen

Man: How could WDdly hare stole the Volkswagen.

Chan: Let me explain.

Chan: On night of crime Mod'ey not need left leg,

664
Art Director/Designer: Peter Hirsch
Director/Photographer: Mike Cuesta
Writer: Neil Calet
Producer: Bertelle Selig
Agency: Delehanty, Kurnit & Geller
Production Company: V.P.I.
Client: Senator Javits

Remember America . . . before the riots . . .

The tear gas . . . and the fear.

. . . Crowd sounds . . .

JUSTICE AND ORDEV

S

The preceding a inclancement was sponsored by
Javits in '68 Campaign Corr-nittee

Chan: In conclusion Medley need better alibi. . super-no sound. . . .



665
Art Director/Designer: Ralph Ammirati
Director: Howard Zieff
Writer: Martin Puris
Producers: Ralph Ammirati, Martin Purls
Agency: Carl Ally Inc.
Production Company: Zieff Films
Photographers: Ted Pahle, Howard Zieff
Client: WTS Pharmacraft-Vademecum

Anncr: Sven dabbled in toothpaste.

Anncr: Shoulder to shoulder with immortals.

la

Anncr: Then just when t,s work seemed doomed . . .

396 Anncr: It keeps the mess off your rands.

666
Art Director/Designer: Lester Tiech
Director: Murray Bruce
Writer: Jan Zechrman
Producer: Hank Hamilton
Agency: Earle Ludgin & Co.
Production Company: Phos-Cine
Photographer: Robert R. Haagensen

Audio: Train whistle, paper under people talking under

Scuffle begins.

Anncr: You get a lot of news . . .

and leaturas 3 n cl a lot more room.



667
Art Director: David Wiseltier
Director: Joe Balogna
Writer: Lew Sherwood
Producer: Tom Fenton
Agency: Daniel & Charles
Production Company: Directors Group
Photographer or Artist: Gene Friedman
Client: Cadbury Fry

668
Art Director/Designer: Mario Botti
Director/Photographer: Horn/Griner
Writer: Tony Burke
Produce,: Jerry Jacobs
Agency: Neeahem Harper & Steers
Production Company: Horn/Griner Productions Inc.
Client: Xaro::: Ccroration

Xerox has bEwi zuilaing someth,ng in your office._

We've made over 130 different improvements.

You don't have to zuy your machine. Borrcw it.

So in a way it'll always be part ours.



669
Art Director: William Taubir.
Director: Bill Alton
Writer: David Reider
Producer: Herb Strauss
Agency: Doyie Dane Bernbach, Inc.
Production Company: Take Two, Inc.
Clier t: GilleRe

How does it feel to be going home?

What's this?

And this?

670
Art Director: George Lois
Director/Photographer: Timothy Galfas
Writer: Ron Holland
Agency: Lois Holland Callaway Inc.
Production Company: Galfas Productions, Inc.
Client: Edwards & Hanly

"Tomorrow, I'm going to work for Edwards & Hanly."

"I enjoy the stock market so much more."

"Where were you when I needed you?"

398 "The Spoiler."



671
Art Director: Bert Blum
Designer: Maurice Mahler
Director/Photographer: Horn/Griner
Writer: Bill Waites
Producer: Ted Storb
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions, Inc.
Client Gereral Foods Corporation

Improved Jello Instant Pudding.

W. C. Fields steals Baby Leroy's pie.

Baby Leroy steals W. C. Fields' pie.

672
Art Director: George Lois
Director/Photographer: Timothy Galfas
Writer: Ron Holland
Agency: Lois Holland Callaway Inc.
Production Company: Galfas Productions, Inc.
Clier t: Edwards & Hanty

"Salt!" "Edwards!"

"Pepper!" "& Hanly!"

"H -H -H -Hello, Edwards & Hanly."

There's more to it.



673
Art Director/Designer: Terry Badham
Director: James Clark
Writer: Maurice Dodd
Producer: Jeremy Hunter
Agency: Young & Rubicam Ltd.
Production Company: Augusta Productions Ltd.
Client: Bristol-Myers Company Limited

You just can't tell
a Vitalis man...

till the wind blows

No caption.

f
We say you can't spot him. . . .

Till the wind blows.

till t ibh

674
Art Director/Writer/Producer/Agency: Foote; Cone and
Belding Staff
Production Company: Cascade Pictures of California
Client: S. C. Johnson & Son, Inc.

.-

(Musical background throughout)

It is a Chinese fortune cooky!

"Dishonorable Bugs going out of this world."

400 You can't tell a Vitalis man till the wind blows. Anncr: (vo): Yes, Raid House and Garden Bug Kille'.



675
Art Director/Designer/Producer: William K. Wurtzel
Director: Bob Vietro
Writer: Roger Proulx
Agency: The Lampert Agency, Inc.
Production Company: Aud.o Productions
Photographer: Peter Norman
Cliert: Netherlands National Tourist Office

They . e always needing Jere land.

.5tIct take big bites cc of the see-.

The fisherman is woken up with a thump

Come see Hollald
beFore it gets too big.

676
Art Director: Jerry Andreozzi
Director/Photographer: Harold Becker
Writer: Mort Scharf man
Producer: Thomas I. Ford
Agency: Wells Rich Greene, Inc.
Production Company: Harold Becker, Inc.
Client: General Mills

Anncr: The Corny Potato Chip, Joey Chips.

Tonight Ladies and Gentlemen,

My wife missed her nap today.

JOEY
CHIPS

n
0
z
C

m

1

0

C

m

0
F

70

The boat has come to rest in a field. Anncr: Joey Chips, the corny potato chip.



677
Art Director/Designer: Frank Kirk
Director/Pnotographer/Prcduction Company: Harrod Becker
with Harold Becker Productions
Writer: Gene Case
Producer: JoAnne Ruesing
Agency: Jack Tinker & Partners, Inc.
Client: Carnation Slender

'The temptations. They're everywhere."

"A delicious plot to get you off that diet.. ."

"And put on a few pounds."

678
Art Director/Designer: Hector Robledo
Director George Nakano
Writer: Bill Hentz
Producers: Don Baker, Hector Robledo
Agency: Foote, Cone & Belding
Production Company: V.P.I.
Photographer: Jack Schatz
Client: Menley & James

Say, aren't you, uh, you're Contac, right?

Some people mistake me tor you.

Isn't that a scream.

._,A111111

402 "Help keep the temptations out of your mind." No. Not really. Pride, I guess.



679
Art Director: Max Rembald
Director/Producer: Joe Tanski
Writer: William Sullivan
Agency: J. Walter Thompson Company
Production Company: The Peterson Company
Client: Sears, Roebuck and Company

We pounded a hundred nails in this Sears . .

. and drove it all night.

Sears Sealant Tire didn't lose a breath of air.

The Sears Silent Guard Sealant Tire.

680
Art Director/Director: Marty Goldman
Writer/Producer: Lois Korey
Agency: McCann-Erickson, Inc.
Production Company: Tele-Video Productions
Photographer: Jacques Letellier
Client: The Coca-Cola Company

 /$0.

Whether you're actually making this run

when it's time for a breather

Nothing refreshes like ice-cold Coca-Co/a.

4
,

- TRAif

: "wow- 4.

The taste people never get tired of.



681
Art Director/Writer: Walter Cohen
Director: Hal Tulchin
Producer: George Booker
Agency: Benton & Bowles, Inc.
Production Company: Tylchinftroductions
Client: The Procter & Gamble Company

"If you put a cloth diaper on one .

"We know it'll get wet."

"And the bottom will be wet. 4nd stay wet."

682
Art Director: Al Amato
Writer: Francine Wexler
Producer: Carole Cohan
Agency: McCann-Erickson, Inc.
Production Company: James Garrett & Partners
Photographer: James Day
Client: Bahamas Ministry of Tourism

New Providence: I've got beaches.

Grand Bahama: I've got a casino.

431*----",

They're Grand Bahama Out Islands.

Bahama Islands
BA/TAMAS MINISTRY OF TOURISM

404 'That's why we invented Pampers." 700 unspoiled, untamed Bahama Cut Islands.



683
Art Director/Producer: George Procak
Director: Jacques Letellier
Writer: Dana Blackmar
Agency: Dancer -Fitzgerald -Sample
Production Company: Tele-Video Productions
Client: R J. Reynolds

_4444* -102171aiXrn
Man walking through Ips whistling.

,Van walking through Alps whistling.

Man walking through Alps whistling.

684
Art Director: Dick Silverthorne
Director: Bob Schulz
Writer: Gary Prouk
Producer: Vicki Sanders
Agency: Doyle Dane Bernbach (Canada) Ltd.
Production Company: TDF Productions
Photographer: Fritz Spiess
Client: Volkswagen Canada L:d

Fuel injected engine controlled try a computer.

You'd think you're going to see a GT car . . .

Sorry. It's a Volkswagen.

I'd walk a mile for a Camel. SFX: Engine



685
Art Director/Director: Marty Goldman
Writer/Producer: Lois Korey
Agency: McCann-Erickson, Inc.
Production Company: Tele-Video Productions
Photographer: Jacques Letellier
Client: The Coca-Cola Company

Anncr: Once around you're ready for a Coke.

Watching them you're ready for a Coke.

Because Coke has that great taste.

686
Art Director/Designer: David Larson
Director/Photographer: Jacques Letellier
Writer: Joyce Fabian
Producer: Don Wallace
Agency: Doyle Dane Bernbach
Production Company: Tele-Video
Client: Allerest

Singing: I never knew the charm of spring.

Talking: Love is in the air and so is pollen.

So we make Allerest.

406 Coke after Coke after Coke. It's almost like a breath of fresh air.



687
Art Director: John Murray
Designer Robert Dion
Director/Photographer: Mike Cuesta
Writer: Barry Biederman
Producer: Will Davis
Agency: Needham, Harper & Steers
Production Company: Mike Cuesta Productions
Clie S. ohnEor

There's a revolution in the world of shaving.

Edge. A new bloodless way to shave.

You can shave the toughest whiskers closely . .

688
Art Director: Bill Monaghan
Director: Bill Casdy
Writer: Larry Dunst
Producer: Tom Fenton
Agency: Daniel &Charles
Production Company: V.P.I.
Client Cadbury Fry

This is Cadbury Country.

You do what you want; you eat what you like.

Like Cadbury's Bar Six Chocolate Bar.

The revolution is just beginning. Rich milk chocolate with a crunchy cookie inside.



689
Art Director: Julio Di lorio
Director/Photographer: Dick Miller
Writer: Robert Schulman
Producer: Tim Newman
Agency: Wells Rich Greene, Inc.
Production Company: Dick Miller Associates
Client: Philip Moms, Inc.

Little Moon, what I'm about to ask . . .

I wanted to ask you the other day.

The words do not come in an easy way.

690
Art Director/Designer: Wes Emmert
Director/Photographer: Bernie Fuchs
Writer: Tony Weir
Producers: Tony We'r, Ray Chancellor
Agency: Ogilvy & Mather Inc.
Production Company: Skyline Films
Client: Pepsi Co., In:.

(Song lyrics): I've been lost and never found . . .

)RIVATE
RlifEWAY
)TpupAssING

(P OUT

Inn ,) wanderirr stray

They don't care what I say.

411111Mt.

MOP

408 Maybe 5 words !onger than king size. Mountain Dew won't make things a whole lot better



691
Art Director/Designer/Writer/Producer: Leo Burnett Staff
Director/Photographer: Dick Miller
Agency: Leo Burnett Company, Inc.
Production Company: Dick Miller Associates
Client: Philip Morris, Inc.

In 1910, Mrs. Pamela Benjamin was caught smoking.

In 1915, Mrs. Cynthia Robinson was caught smoking.

Song: You've come a long way, baby.

Anncr: Introducing new Virginia Slims.

692
Art Director/Designer/Producer: Bud Luckey
Director: Cal Bernstein
Writer: Don Hadley
Agency: Dancer -Fitzgerald -Sample
Production Company: Cal Bernstein Assoc.
Photographers: Cal Bernstein, Mike Murphy
Client: Foremost Foods

(Music)

(Music)

(Music)

(Music)



694
Art Di-ector/Designer: Frank Kirk
Director/Photographer: Fred Levinson
Writer: Jerry Gerber
Producer: JoAnne Ruesing
Agency: Jack Tinker & Partners, Inc.
Production Company: Wylde Films, Inc.
Client: Carnation Slender

Anncr: "This is Slender from Carnation."

Anncr: "By the way, I enjoyed your show."

"Chocoletta."

695
Art Director/Designer: Aristedes Kambanis
Director: Harold Becker
Writer: Jim Symon
Producer: Magi Durham
Agency: Jack Tinker & Partners, Inc.
Production Company: Harold Becker Producticns
Client: Gillette Techmatic

This is the new Gillette Techmatic razor.

. an average shave for average beards;

... a closer shave for slightly heavier beards

410 Girl-or camera "That was my honest reaction." . and I can get a g)od c'ose



696
Art Director/Designer. Roy Grace
Director/Photographer: Jacques Letellier
Writer: John Noble
Producer: Patrick Boyriven
Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Client: Volkswagen

knncr: It's here. (music)

3600 pounces of precis,or. cunt rra:hinery.

- 1 willilL
is lb .,

- livi,

I
F.

Not 3ne heater, two. No' one radiecr, none.

It cos -s no mo-e than the a /e. -age aeromobile. (music)

697
Art Director/Designer/Producer: Peter Loonam
Director: Bob Bean
Writer: Dee Ito
Agency: McCann Erickson International, Inc.
Production Company, Wylde Films
Client: Coca-Cola Export Corp.

:FX: Racing sounds and dramatic music._

Same as above.

"Things do go better with Coca-2cla.



698
Art Director: John Caggiano
Designer/Director: Mordi Gerstein
Writer: Florence Granello
Producer: Lou Florence
Agency: Doyle Dane Bernbach, Inc.
Production Company: Pelican Films, Inc.
Photographers: Al Rezek, Mordi Gerstein
Client: Acrilan Carpets

If you're looking for something beautiful, get wool.

When strength is what you need, you need nylon.

Maybe you want a carpet that's easy to keep clean.

699
Art Director: Mas Yamashita
Writer: Dave Butler
Producer: Paul Shreve
Agency: Doyle Dane Bernbach, Inc.
Production Company: Murakami Wolf Films, Inc.
Artist: Charles Swenson
Client: Volkswagen Pacific, Inc.

(VO): There was a race between a tortoise and a hare.

ToRTO)S E

No caption.

IWARE 1

(VO): The tortoise drove a Volkswagen . . .

412 If you want something nice and springy . . . (VO): The tortoise made the right choice.



700
Art Director: Nick Gisonde
Director: Robert Roughsedge
Writer: Rudi Golyn
Producer: Helen Marcordes
Agency: Smith/Greenland
Production Cornoany: Group Productions
Photographer or Artist: Dick Shore
Client: Mohan< 7.arpets

(Music)

A Mohawk carpet should do more than look good.

Acrilan Acrylic fibers can take any kind of wear.

701
Art Director: Rupert Witalis
Designer: Dean Radtke
Director/Photographer/Production Company: Peter Cooper
Writer: Paul Coombs
Producer: Dick Wnitson
Agency: Compton Advertising, Inc.
CI ent: Chase Manhattan Bank

Chase Manhattan Bank's "Action Report on Youth."

Girl is a product of on-the-job training courses.

Chase Manhattan training program classroom.

At Mohawk, we make a carpet that can take it. A plea to help young people "drop back in."



702
Art Director: Si Lam
Director: Bob Reagan
Writer: Janet Boden
Producer: Paul Shreve
Agency: Doyle Dane Bernbach, Inc.
Production Company: Reagan Associates, Inc.
Client: So. Cal./So. Counties Gas Co.

(Music)

(Music)

703
Art Director: George D'Amato
Director: Howard Zieff
Writer: Herb Green
Producer: Gerald J. Kreeger
Agency: Wells Rich Greene, inc.
Procuction Company: Zieff Films, Inc.
Photographers: Ted Pahle, Howard Zieff
Client: Philip Morris, inc.

We've had the disadvantages to ourselves long enough.

No caption.

No caption.

Mr`

414 TO): A Mort order cook woulc be a for g oar cook. Can the cigarette that made extra puffs popular . . .



704
Art Director: Stan Dragoti
Designer: Chuck Rosen
Director: Howard Zieff
Writer: Charles Moss
Producer: Tim Newman
Agency: Wells Rich Greene, Inc.
Production Company: Zieff Films, Inc.
Photographers: Ted Pahle, Howard Zieff
Client: Philip Morris, Inc.

Hedges: Evenin', my name is Byron Hedges.

Hedges: I first sampled Benson's rich tobacco blend

Hedges: My search continued. Benson.

705
Art Director/Designer: Don Baker
Director: George Gomes
Wrter: Bill Hentz
Producer: Ed Yuhas
Agency: Foote, Cone & Belding
Production Company: Jenkins-Gomes
Photographer or Artist: Peter Eco
Client: Menley & James

Girl sings: Button up 'our overcoat.

Take good care of yourself . .

Anncr: But, if you just happen to catch a cold.

hedges: can see it now, Hedges and Bensons O's Anncr: Get Contac. At your pharmacy.



706
Art Director: Stan Dragoti
Director: Howard Zieff
Writer: Charlie Moss
Producer: Tony Newman
Agency: Wells, Rich; Greene Inc.
Production Company: Zieff Films, Inc.
Photographers: Ted °ahle, Howard Zieff
Client: American Motors

Man: What are you doing in my car?

Woman: I'm going to call a cop!

Man: Margo? Woman: Charlie!

707
Art Director: Stan Dragoti
Director: Howard Zieff
Writer: Charles Moss
Producer: Tony Newman
Agency: Wells Rich Greene, Inc.
Production Company: Z:eff Films, Inc.
Photographers: Ted Pahle, Howard Zieff
Client: American Motors

Anncr: We never had the reputation for sporty cars . . .

Girls: Hey Javelin!

Continental: Mon Ami, you Wail i7.) race with me?

416 Man: You're making a terrible mistake! Woman: Wait? Now we have the reputation for sporty cars.



708
Art Director: Hal Taylor
Director: Stu Hagman
Writer: Granger Tripp
Producer: Ray Fragasso
Agency: J. Walter Thompson Company
Production Company: EUE/Screen Gems
Clients EastmanKodak

Back in the 1920's.

In those days, movie cameras were awkward.

Cameras were comprcated and a tittle heavy.

709
Art Director: Stan Dragoti
Director: Howard Zieff
Writer: Charlie Moss
Producer: Jerry Liotta
Agency: Wells, Rich, Greene Inc.
Production Company: Zieff Films
Photographers: L. Williams, Howard Zieff
Client: American Motors

ri

/f S/////////111
fill/MI/1111
He: Believe me, it's in them somewhere.

Teacher How does it feel your first time out.

She: I can't do it while you're watching me.

Kodak lnstamatic cameras have changed everything. (V0): The Rebels are going to outlast the teachers.



710
Art Director: Kong Wu
Director: Eddie Vorkapitch
Writer, Bob Olsen
Producer: Jerry Bruckheimer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Wylde Films, Inc.
Client: Pepsi -Cola Company

Your energy's drained.

Your thirst won't quit.

Pour on a cold Pepsi -Cola.

711
Art Director: Kong Wu
Director: Alan Spikol
Writer: Bob Olsen
Producer: Don Brown
Agency: BBDO, Inc.
Production Company: P.G.L. Productions
Client: Pepsi -Cola Company

Some girls just take to the beach,

Others, the beach takes to them.

They're the kind of girls G,r1-Watchers watch.

418 Taste that beats the others cold. The kind that drink Diet Pepsi -Cola.



712
Art Director: Kong Wu
Director: Eddie Vorkapitch
Writer: Bob Olsen
Producer: Jerry Bruckheimer
Agency: BBDO, Inc.
Production Company: Wylde Fillms, Inc
Client: Pepsi -Cola Company

Burn that energy!

Build up a roaring thirst.

Then drench it with cold Pepsi -Cola.

713
Art Director: Bill Petti
Director: Lear Levin
Writer: Bob McLaughlin
Producer: Don Nelson Brown
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: P.G.L.
Photographer or Artist: Adam Hollander
Client: Gere-al

This is Brian Coe. His heart runs on batteries.

. . . a Pacemaker battery implanted under his skin.

. a consistent 69 hats a minute.

Taste that beats the others cold. . enough for him to live like a boy.



714
Art Director/Designer/Writer/Producer: Leo Burnett Staff
Director/Photographer: Dick Miller
Agency: Leo Burnett Company,.Inc.
Production Company: Dick Miller Associates
Client: Philip Morris, Inc.

Anncr: Back in the old days, women were the slaves.

Anncr: Then, in 1920, women won their rights.

Anncr: New Virginia Slims-for women only.

715
Art Director/Designer: Frank Fristachi
Writer: Larry Plapler
Producer: Henry Roth
Agency: Delehanty, Kurnit & Geller
Photographer: Robert Osborne
Client: Westinghouse Broadcasting Co. Group W

Head of British Secret Service moonlighted as a spy.

A perfect landing on the George Washington Bridge.

A young nation defeated an enemy in six days.

You never know what's
going to happen next.

420 Song: You've got your own cigarette now, baby. Keep your radio tuned to WINS . . .



716
Art Director/Designer/Director/Producer: Jerry Bean
Writer: Bob Haumesser
Agency: Honig -Cooper & Harrington
Production Company: Haboush Co.
Client: Levi Strauss & Co.

(V0): In 1850 Levi rounded up two stallions . . .

To prove their toughness, he set up this demonstration . . .

And he put this on th, ho k of every pair of original Levi's.

717
Art Director: Stan Dragoti
Director/Photographer: Horn/Griner
Writer: Charles Moss
Producer: Tony Newman
Agency: Wells Rich Greene, Inc.
Production Company: Hcm/Gririer Productions, Inc.
Client: American Motors Corporation

Foreign cars hate beer. push ag 4mericar cars arzwir-.

Passengers. Foreign car holds four. American six.

uiticasas. Foreign car holds ohraa. American five.

Quality . . you walk a litt taller in Levi's. American has 1 8 norser. Ave-r,g,E foreigr car 53.



718
Art Director/Designer: Gary Geyer
Directo: Bill Alton
Writer: Daula Green
Producer: Dick Standridge
Agency: Doyle Dane Bernbach, Inc.
Production Company: Motion Associates
Photographer: Bernie Hershenson
Client: Lees Carpets

Woman: I think I lost my contact lens.

(V0): If you're looking for something unusual ...

(V0): It's an unusual way of locking, wall to wall.

719
Art Director/Designer: Bob Kuperrnan
Director: Dave Nagata
Writer: Carol Ann Fine
Producer: Stuart Wilensky
Agency: Doyle Dane Bernbach, Inc.
Photographer: Torben Johnke
Client: Galey & Lord

Men sitting. No sound.

Rumble of oil gushing. Men yelling.

Oil gushing. Men yelling.

422 (V0): Lee's has a long line of civilized shags. Get workclofhes -lade cf fa3ric by Galey & Lrc.



720
Art Director/Designer: Lester Feldman
Director/Producer: Phil Worcester
Writer: David Reider
Agency: Doyle Dane Bernbach, Inc.
Production Company, Bill Littlejohn Animation
Photographer or Artist: Bill Littlejohn
Client: Uniroyal

721
Art Director: William Taubin
Writer: Rudy Fiala
Producer: Herb Strauss
Agency: Doyle Dane Bernbach, Inc.
Production Company: James Garrett & Partner
Client: Colton Company-Gillette

Anncr: (VO) The Italians have a .

Anncr: (VO; Then again so do . . .

colognes-Woman: What is the heavenly fragrance?

ine Flags
shaving cologne

(Silent)



722
Art Director: Bob Walker
Designer: Alphonse Normandia
Director: Dave Nagata
Writer: Dick Joslin
Producer: Karl Fischer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: MPO Videotronics, Inc.
Client: The F. & M. Schaefer Brewing Co.

This is a more -than -one -beer man.

Working on a more -than -one -beer thirst.

He'll be ready for a couple of beers.

723
Art Director/Designer: Tom Sexton
Director: Richard Rucker
Writer: Jill Murray
Agency: Young & Rubicam, Inc.
Production Company: The Petersen Co. (LA )
Client: Hunt's

You cannot buy this tomato in any store anywhere.

This tomato was grown especially for Hunt's.

It makes Hunt's Tomato Sauce thicker, richer.

424 Thais why ne it oe ready for Scnaeter. . . . Doesn't it make more sense to buy Hunt's?



724
Art Director/Designer: Robert Gage
Director: Howard Magwood
Writer: Marvin Honig
Producer, Ernie Hartman
Agency: Doyle Dane Bernbach, Inc.
Production Company: Rose Magwood
Photographer: Ernest Capparros
Client: Cracker Jacks

Sound effects.

Knock on door.

Sound effects.

725
Art Director/Designer: Robert Gage
Director: Howard Magwood
Writer: Marvin Honig
Producer: Ernie Hartman
Agency: Doyle Dane Bernbach, Inc.
Production Company: Rose Magwood
Photographer: Ernest Capparros
Client: Cracker Jacks

Snap of fingers.

Sound effects.

Silent.

Sound effects. Sound effects.



726
Art Director/Designer: M'ke Tesch
Director/Photographer: D;ck Miller
Writer: Jim Parry
Agency: Carl Ally, Inc.
Production Company: Dick Miller Associates
Client: Hertz

Before there was a Miami . . there was an Everglades.

Before there was a Las Vegas there was a Grand Canyon..

Before there was a San Franciwc there was a Big Sur.

426 There was an America . . . and it's still there.

727
Art Director/Designer: Frank Kirk
Director/Photographer: Harold Becker
Writer: Jerry Gerber
Producer: JoAnne Ruesing
Agency: Jack Tinker & Partners, Inc.
Production Company: Harold Becker Productions
Client: Carnation Slender

"Anyone can put together a 225 calorie meal."

"One scoop cottage cheese, 150 calories."

"One slice ham. 51/2 inches by 31/2 incnes by 1/4 inch."

"One glass Dutch Chocolate Slender from Carnation."



728
Art Director/Designer: Robert Gage
Director/Photographer: Mike Nebbia
Writer: Phyllis Robinson
Producer: Lee Tredinari
Agency: Doyle Dane Bernbach, Inc.
Production Company: EUE
Client: Polaroid Corp.

729
Art Director/Designer: Aristedes Kambanis
Director: Jack Zander
Writer: Jim Symon
Producer: Magi Durham
Agency: Jack Tinker & Partners, Inc.
Production Company: Pelican Films
Artist: Bill Steig
Client Gillette Techmatic

"We used to have ourselves quite a problem shaving."

"Man, it was really weird."

Get Gillette's adjustable new Techmatic."

"We all get a shave that's close and clean."



730
Art Director/Designer: Lester Feldman
Director/Producer: Phil Worcester
Writer: David Reider
Agency: Doyle Dane Bernbach, Inc.
Production Company: Bill Littlejohn Animation
Photographer or Artist: Bill Littlejohn
Client: Uniroyal

Do you mean
to stand there
and meyou,
don't know wrRt.

(Jr_y"LBo fis ?

s Tf4
Z7-- 4L

731
Art Director/Designer/Writer: Vince Steel
Director: Martin Fritze
Agency: Ronalds-Reynolds & Co. Ltd.
Production Company: Allan King & Associates
Photograpner: Henri Fiks
Client: Canadian Motor Industries

al*
I

This is the new Toyota CoroNa.

It has everything you'd expect from a Corolla.

A sleek new fastback with even more extras.

428 See your nearest Toyota Dealer ant fly this one.



732
Art Director/Designer: Jeffrey Young
Director: Gleb Derujinsky
Writer: Marie Gutjahr
Producer: Willis Wright
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Client: Drackett Co.

Dust . . . just when you think you have it all . . .

you don't have it all.

Endust picks up 6 times more dust than a plain mop.

733
Art Director: Ralph Ammirati
Director/Production Company/Photographer: Harold Becker
Writer: David Altschiller
Producers: Ralph Ammirati, David Altschiller
Agency: Carl Ally, Inc.
Client: Carter Wallace-Rise Regular

(V0): It's a wild thing about today's super blades.

(Music)

We figured out how to make it less dangerous.

Endust . .. gets the dust that usually gets away. We invented Rise.



734
Art Director: Jean Masse
Designer: Irene Trivas
Director/Artist: Hal Silvermintz
Writer: Len Gelslein
Producer: Gordon Kolvenbach
Agency: J. Walter Thompson Company
Production Company: Stars and Stripes Forever
Productions, Inc.
Client: Phillips 66

Do you know now to charge a battery?

YNILLIO MTRO4IUM 001.11.0"

1:215 ODD 3tb 4
JOHN :CI PUBLIC

With tne Supercharger. A Phillips 66 credit card.

Ye -Li can evcn rent a Hertz car with . .

735
Art Director/Designer: Matthew Basile
Director: Harry Hamburg
Writer: Chet Lane
Producer: Ted Storb
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Client: Drake Bakeries

In a Police call box.

Under the chin of a violinist.

Inside a school box.

DRAKE'S
COFFEE CAKE JR.

430 So get a Supercharger. And charge something. Drake's new coffee cake Juniors.



736
Art Director/Designer: Jack Piccolo
Writer: Carol Ann Fein
Producer: Joe :Adler
Agency: Doyle Dane Bernbach, Inc.
Production Company: Take Two
Client: Buiton:

(Music)

Anncr: Pop it in your toaster. Buitoni Instant Pizza.

Anncr: It's so easy even a bambino can do it.

737
Art Director: Allan Buitekant
Director: Dick Miller
Writer: John Crawford
Producer: Deanna Stevens
Agency: Firestone and Associates, Inc.
Production Company: Dick Miller Associates
Client: Ronroni Macaroni Company, Inc.

(Music)

(Music)

(Music)

(Music out) The next time you're in an Italian neighborhood.



738
Art Director/Designer: Joe Tonna
Director: Chick Green
Writer: Rita Picker
Producers: Bill Cassidy, Joe Tonna
Agency: D'Arcy Advertising
Production Company: V.P.I.
Photographer: Larry Williams
Client: Royal Crown Cola

"What've you got to lose?"

"fs it tough to lose an inch . .

. . the pinch or a pound or two?"

Marva you got to lose?

739
Art Director: David Wiseltiei
Director: Dick Dubelman
Writer: Larry Dunst
Producer: Jim Kay
Agency: Daniel & Charles
Production Ccmpany: Lux Brill
Client: Suop-hose

(V0): This is what the American Woman will be wearing.

Supp-Hose makes you feel free-er.

ix

Supe- (Supp-Noce Panty Hose)

432 "What've you got to lose?" Anncr: Another fine product of Kayser Roth.



740
Art Director. Ron Bools
Designer: BilE Utterback
Director: Gerald Rogers
Writer: Sylvia Adams
Producer: Faul Blustain
Agency: Post -Keyes -Gardner
Production Company: Wilding -TV
Photographer or Artist: Frank Pfeiffer
Client: Field Enterprises-World Bcok

(Music: Beethoven's Fifth Symphony) . . .

W. C. Field's voice: Was then that I turned north,

Sports Announcer YO. . . Joe Lewis.

741
Art Director/Designer: Roger Hines
Director: Len Jansen
Writer: Terry Coveny
Producer: Jack DeSesa
Agency: Young & Rubicam, Inc.
Production Company: Filmfair
Client: Gulf

Consider the care and feeling of a motor vehicle.

City buses like diesel fuel.

Powerful cars use special premium No-Nox.

WO): World Book Encyclopedia, ltrod for thought . . Try a little No-Nox.



742
Art Director/Designer/Artist: Jean Masse
Director: Mordi Gerstein
Writer: Len Gerstein
Producer: Gordon Kolvenbach
Agency: J. Walter Thompson Company
Production Company: Pelican Productions, Inc.
Client: Phillips 66

Do you Know what's out there waiting for you?

Great, yawning potholes . rusty, spiky nails . .

When you're a 1,1e, you've got to be tough.

743
Art Director/Designer/Produc:er: Sal Lanza
Director: Henry Trettin
Writer: Shirley Polykoff
Agency: Foote, Cone & Belding
Production Company: PGL
Client: Clairol

(Music)

Anncr: Ali he sees is you.

And the closer he gets, the- better you look.

434 Phillips 66 tires are not afraid of anything. That's the beauty of Nice 'N Easy by Clairol.



744
Art Directors: Robert. Giraldi, Jerry Collamer
Designer: Jerry Collamer
Directors: Bob McKimson, Bill Hendricks
Writer: Lou de Joseph
Producer: Jerry Collamer
Agency: Young & Rubicam, Inc.
Production Company: Warner Bros. 7 Arts (L.A.)
Client: Plymouth

The 1969 GTX.

It can devour anything in its class.

Do you think we created a monster?

Pymoutfi

CHRYSLER

745
Art Director/Director: Marty Goldman
Writer: Judy Raines
Producer: Peter Loonam
Agency: McCann-Erickson, Inc.
Production Company: Teie-Video Productions
Photographer: Gayne Rescher
Client: The Coca-Cola Company

Hit it! What a day. What action. What sun.

Action. Sun. Water. Thirsty! Coke. Fast.

Coca-Cola . . . splashing over your thirst . . .

Plymouth. Coke has the taste you never get tired of



746
Art Director/Designer/Producer: Douglas Liss
Director: Bill Claxton
Writer: Al Skiower
Agency: Spade and Archer
Production Company: Gordon/Youngman
Photographer: Don Sweeney
Client: Bishop Industries

Earliest Americans should have known Plus White.

Plus White can sometimes give you the edge.

White teeth have always been popular with lovers.

747
Art Director/Designer: Sal Auditore
Writer: Bob Schulman
Producer: Helen Macordes
Agency: Jack Tinker & Partners, fnc.
Production Company: Rose-Magwaod Prcductions
Photographer: Mike Cuesta
Client: Alka-Seltzer

"See the bubbles."

"They're your friends. They provide a show."

"The bubbles help relieve that stuffy feeling."

436 Some people get some very very white teeth. "They soothe. And they comfort."



748
Art Director/Designer/Producer: Gordon Bellamy
Director: Len Glaser
Writer: Jordan Crittenden
Agency: Dancer -Fitzgerald -Sample
Production Company: Stars & Stripes Forever Production Inc.
PhOtographers: Gordon Bellamy, Len Glaser
Client: Sparkletts Bottled Water

Oh, you have to get up with the chickens,

. to get any milk fresher than ours.

When the rooster is scaring the night off,

749
Art Director: Nick Gisonde
Director: Robert Roughsedge
Writer: Rudi Golyn
Producer: Helen Macordes
Agency: Smith/Greenland
Production Company: Group Productions
Photographer or Artist: Dick Shore
Client: Mohawk Carpets

This is a Mohawk Carpet.

This pure wool pile can take punishment.

All kinds of wear. All kinds of life.

Foremost milk's on its way. At Mohawk . we make a carpet that can take it



750
Art Director: Phillip Snyder
Director: Tibor Hirsch
Writer: Joe Sollish
Producer: Si Merrill
Agency: Benton & Bowles, Inc.
Production Company: EUE/Screen Gems
Client Vick Chemical Company

(Coughing)

(Coughing)

Formula 44 knows how to take care of your cough.

VICKS
FORMULA 44
Fpr c Dughs colds and f u

751
Art Director/Designer: Silvio Galterio
Director: Allan Spikol
Writer: Chuck Silbert
Producer: Anne Kenneson
Agency: Jack Tinker & Partners, Inc.
Production Company: PGL Productions
Client: Sungard

I'm a Guinea Pig.

I went cut and got a painful sunburn.

Usually. I can't spend more than at hour.

438 Far cough of colds or flu. Sungard screens out the sun's burning rays.



752
Art Director: Gus Wavpotich
Director: Mike Nebbia
Writer: Ian Keown
Producer: Wyn Walshe
Agency: Ogilvy & Mather, Inc.
Production Company: EUE/Screen Gems
Photographers:Tom Hollyrnan, Mike Nebbia
Client: Commonwealth of Puerto Rico

Anncr: (VO) On The beach t look at the sea and Me sky.

I am feeling joy over the wonder of nature.

In Puerto Rico I sense a freedom . of the spirit . .

753
Art Director/Producer: Patrick V. Walsh
Designer: William Hudson
Director: Lear Levin
Writer: Phil Slott
Agency: Foote, Cone & Belding
Production Company: P.G.L.
Photographer or Artist: Alec Sheridan
Client: TWA

,rvilo have decided against Europe in summer . . .

TWA introduces the "No -tour" Tour.

. . it's not seeing anyone you kno:,

A respect for the dignity of man. A more private way to see Europe . .



754
Art Director/Designer:Sal Auditore
Director: Jacques Letellier
Writer: Gil Ziff
Producer: Kahn Quinlan
Agency: Jack Tinker & Partners, Inc.
Production Company: Televideo Productions
Client: Alka-Seltzer

All the world's a stage.

They'll be waiting to see you.

Even it you have the blahs, the curtain will rise

755
Art Director/Designer: Sidney Myers
Direclar: Fred Levinson
Writer: Evan Stark
Producer: Jay Eisenstat
Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Production Co.
Photographer: William Storz
Client: Whirlpool

Girt: You got nice eyes.

Girl? Would you like some fish?

(Music)

440 With Alka-Seltzer you can chase away the blahs the new Whirlpool dryer.



756
Art Director: Ed Dillon
Director: Murray Bruce
Writer: Don Mix
Producer: Alan Pentaleri
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Phos-Cine
Client: Marine Midland Trust Co. of Western New York

This is the tale of a frog, a princess and a . . .

He used his magic card to buy and buy and buy.

The perfume, the diamond, the gown worked . . .

757
Art Director: Jerry J. Siano
Designer: David Edmunds
Writer: Bud Fenton
Producer: Maury Penn
Agency: N. W. Ayer & Son, Inc.
Production Company: Harold Becker Studio
Photographer: Harold Becker

Sealtest Foods

We use the freshest fruits to make our flavors.

But Our number one flavormaker . . . Sealtest cream.

And ii's cream that turns the flavor on.

You could use a little magic in your life. Sealtest thick cream ice cream.



758
Art Director/Designer: Bert Steinhauser
Director/Photographer: Jerry Kaufman
Writer: Freda Sklar Wallach
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company: Pelican Films, Inc.
Client: Heinz

C'mo,-1 Jarmo. We're gonna nave a ketchup race.

SFX.

You're never gonna get it out.

759
Designer/Writer: Warren Pfaff
Director/Photographer: Mike Elliot
Producer: Wyn Walshe
Agency: Walter Thompson Company
Production Company: EUE/Screera Gems
Client: Pan Am

d .

111 M V ;

111

M I 01

Anncr: Why don't you join the Country Club?

Pan Am ran fly you to over 80 countries;.

The World's most experienced airline.

442 Heinz . . . It's too thick and rich to run. Voices: La-la-la-la-la-la-la



760
Art Director/Designer: Lester Feldman
Director: Ted Deulett
Writer: Stanley Lee
Producer: Joe Adler
Agency: Doyle Dane Bembach,
Photographer/Artist: Tibor Hirsch
Client: Bankers Trust

Bankers Trust brings you a rainy day.

To remind you to be saving up for it.

And we'll be glad to show you how.

761
Art Director/Designer: Maurice Mahler
Director: Bob Bean
Writer: Bert Neufeld
Producer: Patricia Layman
Agency: Young & Rubicam, Inc.
Production Company: Wylde Films
Client: Manufacturers Hanover Trust

1.11%.-
111111111111nom.
11111111111Www....-

'I/ "
No caption.

C'mon Mr. Bender! Ycu can make i !

We'll work out the payments to fit your budget.

MANUFACTURERS HANOVER TRUST

You'll find a banker at Bankers Trust. Manufacturers Hanover Trust.



762
Art Director/Designer: Robert Giraldi
Director: David Quaid
Writer: John Emmerling
Producer: Ted Storb
Agency: Young & Rubicam, Inc.
Production Company: Madison -Quaid
Client: Sperry Rand

This is not an ordinary blood test.

This is not ordinary hydraulic power.

This truck could be crushed to a bale of hay.

UNIVAC
ICI\n"CeRS

SPERRY
mom JEW HOLLAND

REMINGTON RAND
REMINGTON

4111"SPERRY RAN.

763
Art Director/Designer/Director: Roy Grace
Writer: John Noble
Producer: Patrick Boyriven
Agency: Doyle Dane Bernbach, Inc.
Production Company/Photographer: Henry Sandbank
Client: Volkswagen

Johnny, the big house holds more.

Very good. The big refrigerator has more cubic feet ...

The Volkswagen Stalicn Wagon hoiPs more people

444 We're Sperry -Rand. Not an ordinary company. No. The big Volkswagen costs much less.



764
Art Director: Marvin Levy
Director: Ben Somaroff
Writer: Robert Main
Producer: Larry Berger
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Pelican Films, TOO.
Client: New York Telephone Company

You are watching the graph of a heart beating . .

Of a man who is being tested for a heart attack.

Electronic converter can transmit to a specialist.

765
Designer: Donald Baileylirrell
Director: Michael Elliot
Writer: George Poris
Producer: Rod Albright
Agency: Sullivan, Stauffer, Colwell & Bayles
Production Company: EUEjScreen Gems, Inc.
Client: Arrid Extra Dry

You're Lana Cantrell and you're up there on top.

Professional all the way-that's why .. .

Lana Cantrell counts on Arrid Extra Dry.

The telephone is a lifesaver. Arrid Extra Dry-it won't let you down.



766
Art Director: Stan Jones
Director: Bob Sallin
Writer:- Ron Levin
Producer: Peter Huber
Agency: Doyle Dane Bernbach, Inc.
Production Company: Kaleidoscope Productions, Inc.
Client: Laura Scudder's

In a certain place there's a very special oven.

In L3 seconds P cooks pota o chips to a crisp.

It does it with sound waves.

446 The noisiest chips in the world.

767
Art Director: Al Amato
Director: Bill Alton
Writer: Francine Wexler
Producer: Carole Cohan
Agency: McCann-Erickson, Inc.
Production Company: Alton-Melsky
Photographer: Irving Deutsch
Client: Bahamas Ministry cf -ourism

In the tropical Atlantic there's a special island.

There's a city ther3. S..ra I. Ancient.

When you're in the Paradise Island Casino.

Rememter, it was me vho told you about Nassau.



768
Art Director/Producer: Patrick V. Walsh
Designer: Bill Hudson
Director: Fred Lewirson
Writer: Joseph Barrett
Agency: Foote, Cone & Belding
Production Company: Wylde Films
Photographer or Artist: Glenn Kirkpatrick
Client: TWA

(Music)

.%
TWA takes off 810 times a day for cities right here.

769
Art Director/Designer: Wade Hancock
Director: Andy Jenkins
Writer: Bob Spero
Producer: Hal Mathews
Agency: Ogilvy & Mather, Inc.
Production Company: Jenkins-Gomes, Inc.
Photographer: Leonard Stark
Client: American Express Co.

Anncr: (VO) American Express . .

It's the only credit card you really need . . .

Or (rave/ and entertainmen

Good chance we're going where you're going. World wide.



770
Art Director: Jim Millman
Director: Howard Zieff
Writer: Saul Sofer
Producer: Bob Naud
Agency: Young & Rubicam, Inc.
Production Company: Zieff Filims
Photographers: Ted Pahle, Howard Zieff
Client: Traveler's Insurance

I, Harrison J. Millman being of . . .

Sound mind and memory do hereby .

To my brother-in-law, Alec, I give the sum of $300.

771
Art Director: Lawrence W. Duke
Director: Bob Reagan
Writer: Terry Wollter
Producer: .lay ,ivingston
Agency: McCann-Erickson, Inc.
Productiaq Company: MPO TV of California
Cameraman: Owen Roizman
Client: Chevron Chemical Co.

SFX.

Here we are inside a rose.

It gets right inside the sap stream.

448 Not so good on typing . . . but a fine telephone voice. Let's see now. How do I get out of here?



772
Art Director: Sam Scali
Director/Production Company/Photographer: Mike Cuesta
Writer, Edward A. McCabe
Producers: Scali/McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.

(Door slamming) That doesn't sound like a solid car.

J

Anncr: They listen for that "Sound of Quality."

So car buyers get just what they're looking for.

773
Art Director: Ralph Marcano
Designer/Producer: George Gage
Director/Photographer: Dick Miller
Writer: Joel Grossman
Agency: LaRoche, McCaffrey & McCall
Production Company: Audio Productions
Client: Hartford Insurance Group

Natural Sound Effects.

It can become one long drawn out problem.

With treatments for him.

At Volvo. we make a big thing about our car. Have insurance by The Hartford.



774
Art Director: Bernie Most
Director: Len Steckler
Writer: Paul Ellis
Producers: Si Merrill, Walter Cohen
Agency: Benton & Bowles, Inc.
Production Company: Dimension
Client: The Procter & Gamble Company

1114 4" 0.

IVORY SNOW WASHED
DIAPER

'DETERGENT WASHED
DIAPER

IVORY SNOW W WSHED
DIAPER

or P1 ..1fir kill 41°*.

11 Miliiiki
i''
DETERGENT WASHED IVORY SNOW

DIAPER DIAPEF

DETERGENT WASHED
DIAPER

IVORY SNOW WASHED
DIAPEF

776
Art Director/Designer: John Danza
Director: Don Lever
Writer: Gil Ziff
Producer: Helen Macordes
Agency: Jack Tinker & Partners, Inc.
Production Company: James Garrett & Partners, Ltd.
Client: Alka-Seltzer

"This is a Stony auuut i,eouccnea Ill yuL r ,tur lour.

"A pain reliever must come here, befoe your need.

. Wait a minute! Wait a minute!'

450 "Along w h everything else goes th pan relieve:. .



777
Art Director/Designer: Leo Burnett Staff
Director/Photographer: Dick Miller
Agency: Leo Burnett Company, Inc.
Production Company: Dick Miller Associates
Client: Philip Morris, Inc.

It used to be lady, you had no rights.

Back when you were win rot a whole lot to do.

New exhiii long Virginia LI ti s.

778
Art Directcr/Designer: Jeff Leedy
Director: Pal Stone
Writer: Alex Kroll
Producer: William Tannen
Agency: Young & Rubicam, Inc.
Production Company: Telettonics
Client: BriEbol Myers/Vitali&

"Tqr 2 Gift! Se's going to throw a greaetPl.."

"Whal Yo.fr±- got to be kidd.ng."

Vitalis has na grease and spreads easily.

Song: You've got your own cigarette now, baby. "Okay, Oryseale play ball!"



779
Art Director/Designer: Bob Kuperman
Director/Photographer: Leonard Hirshfield
Writer: Irwin Warren
Producer: Don Trevor
Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO
Client: Mobil

The big car is not big enough.

All the luggage goes easily into the Squah.?back.

And more than enough room for the family.

780
Art Director: Alphonse Normandia
Designer: Bud Fox
Director: Fred Levinson
Writer: Dick Joslin
Producer: Karl Fischer
Agency: Batter, Barton, Durstine & Osborn, Inc.
Production Company: Wylde Films
Client: Fr e F. & M. Schaefer Brewing Co.

(Singing): Schaefer is the one beer to have . . .

Schaefer pleasure doesn't fade .

The most rewarding flavor in this man's world . .

452 The Volkswagen Squareback Sedan. when you're having more than one!



781
Art Director: Marty Goldman
Director: Bob Bean
Writer/Producer: Lois Korey
Agency: McCann-Erickson, Inc.
Production Company: Wylde Films
Photographer or Artist: Bill Storz
Client: The Coca-Cola Company

The odds against every single person at Laguna . . .

Not when you consider it's Coca-Co/a.

Thars why Coca-Cola is the drir k people enjc}.

782
Art Director/Designer: Bruce Colson
Director: Jack Dazzo
Writer: Ted Fortin
Producer: Jerry Birn
Agency: Tatham -Laird & Kudner, Inc.
Production Company: Elektra
Photographer or Artist: R. 0. Blechman
Client: Pan Am Air Cargo

op

Things weren't always this good.

When I was ready to expand, competition moved in.

Then Pan Am said, "There's elbow room overseas."

1

Pan Am helps your business take off

And that's why this just mighr happen at Laguna . . . Pan Am helps your business take off.



783
Art Director/Designer/Producer: Hector Robledo
Director/Photographer: Melvin Sokolsky
Writer: Bill Hentz
Agency: Foote, Cone & Belding
Production Company: Sokolsky Film
Client: Menle/ & James

Chorus: Button up your overcoat when the wind is free.

Quick! Take Contac! You belong to me.

Keep those "tiny time pills" ticking away, hey!

784
Art Director: Ralph Ammirati
Director/Photographer: Howard Zieff
Writer: Martin Purls
Producers: Ralph Ammirati, Martin Purls
Agency: Carl Ally Inc.
Production Company: Zieff Films
Client: Hertz Corpo-Elci

41111111111MM
Herb, don't worry. I've got a sense of direction.

Weren't we supposed to take that exit?

The least we can do is make sure you don't.

454 So if you catch a mean old cold get Contac. Trust me, Herb, trust me.



785
Art Director/Designer/Director: William A McCaffery
Writer: Brandy French
Producer: Anthony Alatis
Agency: deGarmo, McCaffery, Inc.
Production Company: RIMA Productions, Inc.
Photographer or Artist: Peter Powell
Client: Paillard, Inc.

Bolex "Beach" Sound Effects.

Bolex "Beach" Sound Effects.

If there were a Super 8 movie camera that . . .

And it no other Super 8 camera could get as close.

786
Art Director/Designer: Bob Matsumoto
Director/Photographer: Mel Sokolsky
Writer: Cynthia Shalen
Producers: John Chalakis/Dan Wigutow
Agency: Doyle Dane Bernbach, Inc.
Production Company: Mel Sokolsky Productions
Client: General Telephone

Phone ring.;.

"Will you get that, darling . .

"Let me call you back. She did? So, what did you say?"

S

Anncr: An extension phone costs less than an egg a day.



787
Art Director/Designer/Director/Producer: James Webster
Writer: Anthony J. Oestreicher
Agency: McCann-Erickson, Inc.
Production Company/Photographer: Wilding, Inc.
Client: Bell & Howell

Bell & Howell introduces home movies that talk.

A new camera and tape recorder capture every word.

Then play it all back. Just like it happened.

0 I.

CPI: BELLE HOWELL

788
Art Director: Ira Barkoff
Director/Production Company: Horn/Griner
Writer: Helen Nolan
Producer: Nureen Murphy
Agency: Smith/Greenland
Client: Getty Oil Co.

You think you're a loser. A hard luck Harry.

Flying A is going to give you a chance.

And if you're extra lucky, ycu could win $10,000.

456 See and hear Filmosound 8. It speaks for itself. Play it, Harry. A guy like you could use a break.



789
Art Director/Designer: George Pastic
Director/Producer: Vlad Goetzelman
Writer: Leo Brouse
Agency: McCann-Erickson, Inc.
Photographer or Artist: Dan McCreae
Client: Dept. of Highways/Ontario

SFX: Pieces of garbage being thrown on highway.

It you promise not to throw garbage on the highway .

We promise not to dump garbage on your driveway.

789A
Art Director: Stuart Rosenwasser
Director, Pnotographer: Hill Covington
Writer: James Parry
Producers: Stuart Rosenwasser, James Parry
Agency: Carl Ally Inc.
Production Company: Jenkins/Covington
Client: Hertz Corporation

Niagara rails, honeymoon capital of the world."

a --d it; 'amour bop: hill.

. the giant redwoods.

And remember: We've got more garbage than you have! Get closer to the country you live in.



790
Art Director/Designer/Director/Writer/Producer:
Arthur C. Mayer
Agency: Leonard Stein, Inc.
Production Company: Rose-Magwood Productions
Photographer: Ernest Capparros
Client: Zion Kosher Meat Products

Man: Guru, can you tell me the secret of life?

Guru: A Zion kosher frankfurter.

Man: A Zion kosher frankfurter? C'mon,.

The one with
the beefier taste.

791
Art Director: Bill Alderisio
Designer/Artist: Seymour Chwast
Writer: Olivia Traeger
Producer: Paul Kramer
Agency: Ogilvy & Mather, Inc.
Production Company: Elektra Film Productions
Client: Schweppes (U.S.A.) Ltd.

(V0): While tee Light Brigade was waiting for the signal.

Brigadier Whitehead opened a bottle of Schweppes.

The Schweppervestent charge frightened the horses . . .

458 Guru: Would you believe a Zion salami? (V0): Pa/mg that victory is not inevitably sweet.



792
Art Director: Richard Levine
Director: Steve Stern
Writer: Ed Valenti
Producer: Larry Speigel
Agency. Wells Rich Greene, Inc.
Production Company. Filmways of California
Photographer: Adam Holender
Client: P-.1tt

When we say Ncilly Pr -it will d -y anytt ,ng . . .

Gurgling sounds.

-v,11111
4-c

Gurgling sounds.

793
Art Director: Ron Barrett
Director: Lars Calonius
Writer: David Altschiller
Producers: Ron Barrett/Dave Altschiller
Agency: Carl Ally Inc.
Production Company: Pelican Films
Photographer or Artist: Push Pin Studio
Client: American Home Products

Your nose is like a vacuum cleaner

Every kind of cold bug gets sucked into it . . .

Dristan Nasal Mist will help unstuff it.

We mean ani!h'ng. . . . It'll fix up your vacuum cleaner.



794
Art Director/Designer/Director/Writer/Producer:
Arthur C. Mayer
Agency: Leonard Stein, Inc.
Production Company: Rose-Magwood Productions
Photographer: Ernest Capparros
Client: Zion Kosher Meat Products

Officer: Excuse me, sir --do you have a last request?

Spy: A Zion kosher frankfurter, if you please.

(Bang)

The one with
the beefier taste.

795
Art Director/Designer/Director/Writer/Producer:
Arthur C. Mayer
Agency: Leonard Stein, Inc.
Production Company: Rose-Magwood Productions
Photographer: Ernest Capparros
Client: Zion Kosher Meat Products

Introducing the president of Zion Foods Corp.

But anyone wh ) can make a frankfLrte th's good

can't be all bad. President: Show the

The one with
the beefier taste.

a

460 Officer: I should have asked if he wanted mustard. package!



796
Art Director/Designer: Jerry J. Siano
Director: George Kanata
Writer: Deanne Leety
Producer: Tom Fraser
Agency: N. W. Ayer & Son, Inc.
Production Company: Elektra Film Productions
Photographer: Tomi Ungerer
Client Miller -Morton

This . . .

He has fleas. See?

We buckle on a Sergeant's Sentry Dog Collar.

a
fflea-proo

dog

797
Art Director: Alan Kupchick
Director/Photographer: Horn/Griner
Writer: Enid Futterman
Producer: Steve Novick
Agency: Grey Advertising, Inc.
Production Company: Horn/Griner Productions, Inc.
Client: Heinz Pickle Company

An amazing pickle breakthrough at Heinz.

Impossible to make a crisper pickle than Heinz.

No caption.

Or your money back. So .. . we made a better pickle package!



798
Art Director: Si Lam
Director: Bob Reagan
Writer: Ed Bigelow
Producer: Paul Shreve
Agency: Doyle Dane Bernbach, Inc.
Production Company: Reagan Associates, Inc.
Client: So. Cal/'So. Counties Gas Co.

.1C): Whet.ler you simmer in e .,3..1ce pan .

(VO): Perk in a pot . . .

. or b,il in a ketPe, there's nothing rite a flame.

799
Art Director/Designer/Producer: Robert Miller
Director/Photographer: Len Steckler
Writer: Marcella Free
Agency: F. William Free & Co., Inc.
Production Company: Steckler Associates Limited
Client: Schrafft's

(Music)

(V0): Seen the little old ladies in Schraffts lately?

:WO): Seen Schraftts lately?

A little change is good
for everybody.

462 (VO): When you cook with gas, there's one kind of pot . . (V0): A little change is good for everybody.



800
Art Director/Producer: Dale E. Landsman
Designer: Mike Cammuso
Director/Photographer: Joe Sedelmaier
Writer: Thom Papanek
Agency: Needham Harper & Steers, Inc.
Production Company: Sedelmaier Film Production, Inc.
Client: Campbell Soup Co.

One reason why peopl3 like Campbell's Pork & Beans.

Wash off all the sauce._

ITANi
Hmm, you can still taste the sauce!

801
Art Director/Writer/Producer: Foote, Cone & Belding Staff
Agency: Foote, Cone & Belding
Production Company: Cascade Pictures of California
Client: Kimberly-Clark Corporation

Vcice: Oh, oh! (Sound. glass falling)

(Sound: straw emerging)

Nen Xleenex Towels ataso.b seven times their wsigct.

Could you put the umbreqa up raw? Kleenex puts more tower Jr the paper towel.



802
Art Director: Steve Sheldon
Director: Mack Bing
Writer/Producer. George Nicks
Agency: Gardner Advertising Co.
Production Company: Pacific Commercials
Client: Ralston Purina

fn

r

Mr/
No caption.

He says do I have a can opener?

this is a whole can of Purina meat.

803
Art Director/Designer: Doug Costanzo
Director/Photographer: Dominic Arbusto
Writer: Jane Maas
Producers: George Latchford, Ron Young
Agency: Ogilvy & Mather Inc.
Production Company: EUE/Screen Gems
Client: The Drackett Co.

(V0): When new Drano hits grease, forget that grease.

(Music) New green Drano doesn't leave anything behind.

But the clean smell of pine . . .

Drano
OLIN PIPI Cif a

464 He says I own him now. Drano. New green crystals. New clean smell.



804
Art Director: Georgia Shenkle
Designer: Maurice Mahler
Director/Photographer: Horn/Griner
Writer: Betty La Rosa
Producer: Pat Layman
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions, Inc.
Client: General Foods Co'poration

Where is she, Edith?

She's here. You never made a pie that good.

805
Art Director: Myron Polenberg
Designer: Tomi Ungerer
Writer: Linda Conway
Producer: Dixie Thompson
Agency: Cunningham & Walsh
Production Company: Gryphon Productions
Client: Bayle-Midway

And someone asks you if you keep a goat for a pet?

Cooking smells keep breaking up that old gang?

Well, lilt your head up high.

.tello-Brand Chocolate Cream Pie. With Wizard.



806
Art Director/Designer: Bill Harris
Director/Photographer: Steve Elliot
Writer: Mike Mangano
Producer: Lou Puopolo
Agency: Doyle Dane Bernbach, Inc.
Production Company: EUE/Screen Gems
Client: Beacon Wax

We aren't going to beat around the bush.

We're going to make one very definite statement.

Beacon made floors brighter than any other . . .

466 And if that's not the absolute truth . .

807
Art Director/Designer: Gary Geyer
Director/Photographer. Harold Becker
Writer: Judy Teller
Producer: Lou Florence
Agency: Doyle Dane Bernbach, Inc.
Production Company: Harold Becker Productions
Client: Phase III

The trouble with your body is ,t's like two bodies.

But no bar combines both deodorant and cream except

Phase III gives you as much cream and as much . . .

Phase Ill. It's got everything your skin needs.



808
Art Director/Designer: Steve Singer
Director/Photographer: Mike Cuesta
Writer: lion Specht
Producer: Karin Quinlan
Agency: Jack Tinker & Partners, Inc.
Production Company: VPI
Client: Lancers Wine

No dialogue. Opening scene.

''Allo in Tefeveeson land."

"I got a Portuga!r.

"Goodness this Lancers."

809
Art Director: Richard Levenson
Director: R. Dolobowsky
Writer: Rick Johnston
Producer: Glenn Giere
Agency: Warren, Muller, Dolobowsky, Inc.
Production Company: Galfas Productions, Inc.
Client Bonded Oil Company

They used to call me fumblefingers.

Besides making me a renowned surgeon, Bonded nas .

A detergent to keep my engine from getting fouled.

Surgery Is lots of fun. I owe it all to Bonded.



810
Art Director: Malcolm End
Director/Photographer: Steve Elliot
Writer: Pieter Verbeck
Producer: Lee Davis
Agency: Ogilvy & Mather Inc.
Production Company: EUE/Screen Gems
Client: Bristol-Myers Co.

I told my husband that I didn't need new Dry Ban.

That's what I told her . . . you're all wet . . .

Anncr: (VO) Dry aar. helps stop perspiratioi wetness.

811
Art D rector/Designer: Jack Piccolo
Director: Frank Herman
Writer: Carol Ann Fine
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Photographer or Artist: Jean Bourguin
Client: Buitoni

Great Grandmother Buitoni she was a fantastic cook.

She was a mean old lady.

She made us put more things in our spaghetti sauce.

368 Woman: How Cry I Am . . Julia Buitoni was a saint.



812
Art Director: Allan Buitekant
Director: Bill Aucoin
Writer: John Crawford
Producer: Harry Elstermann
Agency: Firestone & Associates, Inc.
Production Company: Tele-Tape Productions
Client: Ronzoni Macaroni Company, Inc.

To get the stores in our non -Italian neighborhood:,

Now at the sitdow;; .frat,on 'art week .

Bry7e, tne doors it that ._Lpern--_arKet were Jug filthy!

813
Art Director: Allan Bultekant
Director: Bill Alton
Writer: John Crawford
Producer: Harry Elstermann
Agency: Firestone and Associates, Inc.
Production Company: Tele-Tape Productions
Client Ronzoni Macaroni Company, Inc.

How do we make the stores carry it out here?

all go down there and squeeze their tomatoes!

Francis! There's no need for violence!

RONZOM

NOW!

(V0): Now auailable at (local stores). Now available at (local stores).



814
Art Director/Designer: Roy Grace
Director: Jack Horton
Writer: John Noble
Producer: Patrick Boyriven
Agency: Doyle Dane Bernoach, Inc.
Production Company: Mo:ion Associates
Photographer or Artist: Peter Passas
Client: Volkswagen

- 411P111

V -V -Volkswagen ar noun as cond tion,na.

815
Art Director: Richard Levenson
Director: R. Dolobowsky
Writer: Rick Johnston
Producer: Glenn Giere
Agency: Warren, Muller, Dolobowsky, Inc.
Production Company: Galfas Productions, Nnc.
Client: Bonded Oil Company

Man, let me get into your head for a seccnd.

Before we changed we were the West Point Glee Club.

It's a grcr.-.,v1 gasoline. we changel o Bolded.

470 Even tho,igh we miss the parades.



816
Art Director! Vince Figliola
Director: Jack Goodford
Writer: Sally Patterson
Producer: Bill Chororos
Agency: Ogilvy & Matner Inc.
Production Company, VPI
Artist: Arkas Farkas
Client: General Roods Corporation

Tell us what you think of Instant Maxwell House.

SFX: Perking -lip sync.

Fresh perked coffee-that's what it tastes like!

E17
Art Director/Designer: Stanley Block
Director: Harry Hamburg
Writer: Suzanne Brock
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company: VP!
Photographer or Artist: George Jacobsen

Client: Heinz

"What kind of soup did you make?"

"Gimme a big bowl!"

Heinz Great American. The ready -to -serve soup.

SFX: Perking -lip sync. The soup you can palm oFf as homemade.
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818
Art Director: Marshall Potter
Director: Jim Rose
Writer: Dee Mansfield
Producer: Richard E. Snider
Agency: Batten, Barton, Dustine & Osborn, Inc.
Production Company: Rose-Magwood
Client: Pacific Gas & Electric

Music: "America The Beautiful"

Music: "America The Beautiful"

Anncr: Get A Dryer.

beatitifuL

819
Art Director: Tony Zules
Designer: Art Christy
Director Ormond Gigli
Writer: Paul Hartnett
Producers.: Paul Hartnett, Tony Zules
Agency: Lennen & Newell
Production Company: MPO
Photographer or Artist: Jack Clark
Client: Keep America Beautiful

SFX: Highway traffic and litter noises.

SF.(: F e).De traffic and 1.1 er raises.

Litter is . . well, certainly not for people.

472 Anncr: Keep America Beautiful. Keep America beautiful.



820
Art Director/Designer: Roger Mader
Director: William Garroni
Writer: Charles Blood
Producer: Willis Wright
Agency: Young & Rubicam, Inc.
Client: Union Carbide

L

When Union Carbide opened a new chemical plant . . .

A year or so later, things started to change.

People around Siracusa have a word Benissima.

UNION
CARBIDE

The Discovery Company

821
Art Director/Designer: Don Egensteiner
Director: Herbert Loebel
Writer: Chick Blood
Producer: Willis Wright
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Client: Union Carbide

This is Rodney. Rodney is a Rotifer.

He eats things that can pollute lakes and rivers.

Union Carbide grows Rodneys in treatment basins.

UNION
CARBIDECARBIDE

The Discovery Company

Union Carbide-The Discovery Company. A small part of Carbide's anti -pollution program.



822
Art Director/Designer/Producer: Gerald Ranson
Director: Robert Gaffney
Writer: Jud Alper
Agency: Young & Rubicam, Inc.
Production Company: Madison -Quaid
Client: Eastern Airlines

There's more taking place on this island . . .

New York is an Eastern Airlines City.

Eastern flies more people in and out of New York . .

 EASTERN
We make it easier to fly

823
Art Director: Hal Taylor
Director Nick Chaparos
Writer: Bob Driscoll
Producer: Ray Fragasso
Agency: J. Walter Thompson Company
Productior Company: Chaparos Productions Ltd.
Client: Eastman Kodak

Kodak i. part of the future of photography.

. Making it easier to save good times in pictures.

Sixty year.: ago the x-ray gave man a new insight.

474 We make it easier to fly. Photography sweetens our memories.



824
Art Director/Designer: Ken Duskin
Director: Bill Alton
Writer: Ron Rosenfeld
Producer. Aaron Ehrlich
Agency: Doyle Dane Bernbach, Inc.
Production Company: Telemetric
Photographer: Ted Paul
Client: GTE

Man waiting in phone booth with music background.

No caption.

825
Art Director/Designer/Director: Ken Duskin
Writer: Chuck Kollewe
Producer: Dick Perrit
Agency: Doyle Dane Bernbach, Inc.
Production Company: Filmex West
Photographer: Sol Negrin
Client: GTE

My truck's on fire-hurry please-it's burning.

The system helps lower fire rates by over five times.

Man lights up another cigar.

Please, don't get there so early. No caption.



826
Art Director/Designer: Sidney Myers
Director: Jim Walsh
Writer: Evan Stark
Producer: Jay Eisenstat
Agency: Doyle Dane Bernbach, Inc.
Production Company: Colodzin Productions Inc.
Photographer or Artist: Adam Hollende-
Client: Whirlpool

(Beep . . Beep)

It s on fire!!!

It you have questions about a Whirlpool appliance . . .

827
Art Director: Dan Marshall
Designer/Artist: Andre Francois
Director: George Canata
Writer: Rachel Rabinowitz
Producer: Catherine Ames
Agency: J. Walter Thompson Company
Production Company: Elektra Film Productions
Client: American Gas Association

This is a rale of The Great :ndoors.

The outdoors grew hotter and hotter!

The indoors grew hotter and hotter!

476 1 found the problem. Thanks. Father summed it up.



828
Art Director/Designer: Phil Schulman
Drector: Fred Levenson
Writer: Barbara Kaplan
Producer: Jim Cheery
Agency: N. W. Ayer & Son
Production Company: Wylde Films Inc.
Client: Long Lines (AT&T)

Original arrangement of "Home on the Range."

Anncr: You can always go nume. . . by Phone.

Long distance is the next best thing.

828A
Art Director/Designer: Marvin Lefkowitz
Director: Gleb Derujinsky
Writer: Peter Griffith
Producer: Coyne Maloney
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Client: Union Carbide

Lynn Connally was born deat.

Until she can hear, she can't learn to dance, or . .

It takes a lot of people to make this happen.

UNION
CARBIDE

The Discovery Company

Music continues. We make Eveready batteries for hearing aids.
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829
Art Director: Art Glazer
Director: Jacques Lefellier
Writer: Jay Folb
Producer: Bill Parrott
Agency: Benton & Bowles, Inc.
Production Company: Televideo Productions, Inc.
Client: NY State Division of Human Rights

"No, Nothing today."

"How would you feel after a dead-end day?"

No caption.

830
Art Director/Designer/Writer: Stan Richards
Director/Producer: Bob Johnson
Agency: Glenn Advertising
Production Company: Bill Stokes and Assoc.
Client: Locke for Governor

2,733,418 children attending schools in Texas.

From that group we expect to find 3 Governors . .

Eugene Locke believes Texas must provide . . .

478 "If you were the target of prejudice." Eugene Locke should be Governor of Texas.



831
Art Director: Art Glazer
Directcy: Jacques Letellier
Writer: Jay Folb
Producer: Bill Parrott
Agency. Benton & Bowles, Inc.
Production Company: Televideo Productions, Inc.
Client: NY State Division of Human Rights

"Hi there. Want to play ball?"

"Go home. Don't play here."

"If your child were the target of prejudice?'

832
Art Director: Don Battershall
Designer/Director/Photographer: Timothy Galfas
Writer: Carl Caruso
Producer: Bob Hutchings
Agency: U.S. Dept. Health, Educ. & Welfare
Production Company: Galfas Incorporated
Client: U.S. Dept. H.E.W., National Clearing House for
Smok ng & Health

I told my kids about cigarette smoking.

They just don't listen to me. How come?

,=vc-rything I could.

Not worn sil-n. Photog-aph of talent. How come? I don't get it.



833
Art Director: Jim Adair
Director: Bob Bean
Writer: John Jackson
Producers: Jim Adair, Jane Haeberly
Agency: Geer, DuBois & Co.
Production Company: Wylde Films
Client: Dept. of Health

Night sounds and telephone conversation.

Rat scurries down telephone pole to reach garbage.

A 75 -foot telephone cable won't stop a hungry rat.

834
Art Director: Dale E. Landsman
Director: J. Josef Sedelmaier
Writer: Richard Flynn
Producers: Charles/W. Sanford
Agency: Needham, Harper & Steers, Inc.
Production Company: Sedelmaier Production
Client: The Advertising Council

Safety belts-No, I .

I can't wear them because I'm usually

hdc'Ing the ba)y, and I . . well, I just can't . . .

480 But a garbage can will. No caption.



835
Art Director/Designer/Director: Ken Duskin
Writers: David Hertzbrun, David Saslow
Producer: Lee Tradnari
Agency: Doyle Dane Bernbach, Inc.
Production Company: Lux Brill
Photographer: Rick Dubelman
Artist: Stan Glaubach
Client: National Democratic Committee

vrespq

Did you ever notice Richard Nixon when . .

First he was against it then somehow he was for it.

Which way will he blow next?

* * * *
* * * *
* * * * * * * * * *
* * * *
* * * *

Humphrey

836
Art Director: Jim Adair
Director: Bob Bean
Writer: John Jackson
Producers: Jim Adair, Jane Haeberly
Agency: Geer, DuBois & Co.
Production Company: Wylde Films
Client: Dept. of Health

Sounds of kids paying.

Fat roves througn a burrow to get at garbage.

15 fee+ of earth wcr'r stcp a hungry rat.

It you'd rather not find out vote for Humphrey. But a garbage can will.



837
Art Director/Designer: Sam Cooperstein
Director/Photographer: Horn/Griner
Writer: Sandy Butchkiss
Producer: Robert Naud
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions, Inc.
Client: American Cancer Society

We think you've a right to know where . . .

Human life-we can't seem to put a price on that.

American Cancer Society

The American Cancer Society.

838
Art Director/Designer: Sam Cooperstein
Director/Photographer: Horn/Griner
Writer: Sandy Butchkiss
Producer: Robert Naud
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions, Inc.
Client: America i Dance- Society

You're looking wonderful.

You look more like the groom than the father.

Help yourself. And others with a check.

American Cancer Society

482 The American Cancer Society.



839
Art Director/Designer: Ron Watts
Director/Photographer: Dick Richards
Writer: Carl Abrams
Producer: Bob Warner
Agency: McCann-Erickson, Inc.
Production Company: Richards Films, Inc.
Client: U.S. Treasury

Suddenly he's a big boy-and there you are .

Helping him pick a college.

Will yoa be reedy? You ifoi be . . .

84G
Art Director: Joe Phair
Director/Photographer: Harold Becker
Writer: Arthur Tucchy
Producer: Warren Rossell
Agency: Ketchum, Mac Leod & Grove
Production Company: Harold Becker Prod.
Client: Adivertsing Council-Jrbar America

Here, Kitty . . here, Kitty

Al;ce y . .

IS
If your child mistOO a rat for a cat . .

Invest tie United States If yow think :here's: nothing y3u can do to help . . .



842
Art Director: Don Battershall
Designer/Director/Photographer: Timothy Galfas
Writer: Carl Caruso
Producer: Bob Hutchings
Agency: U.S. Dept. Health, Educ. & Welfare
Production Company: Galfas Incorporated
Client: U.S. Dept. H.E.W., National Clearing House for
Smoking & Health

Taking first cigarette.

Lighting first cigarette.

Lighting first cigarette continued.

843
Art Director/Desig-er: Gene Federico
Director: Jack Horton
Writer: Dick Lord
Producers: Dick Lord, Gene Federico
Agency: Lord Geller Federico and Partners, Inc.
Production Company: Motion Associates East
Client: American Cancer Society

No caption.

No caption.

No caption.

484 Taking first puff. Cigarettes . . . They're killers.



.344
Art Director: Bert Marcus
Director: George Pitt
Nriter: Gerald Gross
Producer: George Latchford
Agency: Lennen & Newell
Production Company: Spectrum Assoc.
Photographer or Artist: Richard Shore
Client: Democratic Nat. Committee

What has Richard Nixon ever done for you?

The "Bomb"

No. That was Humphrey's idea, to stop testing.

845
Art Director/Designer: Marvin Lefkowitz
Director/Photographer: Horn/Griner
Writers: Tony Isadore, Robert Elgort
Producer: Michael Ulick
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions, Inc.
Client Urban Coalition Program

You're lucky to find this apartment.

Good oven . . . when the weather turns cold.

You want this apartment or not?

Newyork Urban Coalition
Box 51X0 G. C. Sta.

N.Y., N.Y 10017

There must be something Nixon's done. Give jobs. Give money. Give a damn.



846
Art Director/Designer: Marvin Lefkow.itz
Director: Richard F. Stone
Writers: Bob Elgort, Tony Isadore
Producer: Michael Ulick
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Chant Urban Coalition

What are 500,000 kids from the ghettos going to do?

They need a place to play.

You can give it to them.

Give a damn

486 Give a damn.



847
Art Director/Designer/Director/Producer: Paul Harvey
Writer: Stanford Sobel
Agency: Gray & Rogers
Production Company: Pelican Films, Inc.
Photographer: Mel Garfinkel
CI ent: Raybestos-M-anhattan, Inc.

Someone has to think creatively to solve a problem.

Natural ma et-tal. alone can no lor ger withstd-td .

A composite may he natural materials or man-made . . .

848
Designer/Director/Producer: Saul Bass
Writers: Saul Bass, Mayo Simon
Production Company: Saul Bass & Associates
Photographer: Eric Darstaad
Client: Kaiser Aluminum Corp.

The edifice.

Fooling around.

The process.
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We're turmshing hydraulic base, rubber products . The mark.



849
Art Director/Designer/Director: Hal Davis
Writer: Franchellie Cadwell
Producer: Michael Raab
Agency: The Cadwell Davis Co.
Production Company: Gemini Films
Photographer or Artist: Mike Jorrin
Client: Wallachs Men's Stores

Biarritz, 1932.

"Prosit!"

A man of insatiable appetites.

850
Art Director/Designer/Director/Writer: Millie Goldsholl
Producer/Production Company: Goldsholl & Associates
Photographers: Morton Goldsholl, Millie Goldsholl
Client: Eastman Kodak Company

[Ittl[111A
Film sequence of a guitar string being plucked.

Microscopic study of the sleeping sickness carrier.

A rare animation demonstration.

488 "Remember that evening in Vienna?" Shown is a reproduction of a 35mm color slide.
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In its more shining moments, the Art Directors Club has
been described as everything from a business -like profes-
sional organization to a convivial social club. Perhaps its
most meaningful role is that of an educational institution.
Like the beleagured universities of our society, it is as
much promise as reality.

This 48th Annual is a part of that reality. While it has
been flatteringly termed a text book, and jokingly referred to
as a copy book, it is without question one of the few basic
-eference works in the visual communications field. As such,
the volume is the permanent record of a cluster of annual
activities which revolve around an advertising, editorial, and
television art and design competition. This year over 14,000
print pieces and 2,000 films were submitted to the judgment
of 80 art directors, advertising agency executives, producers,
editors, writers, illustrators, and photographers. Their selec-
tions are announced, and gold medals awarded, at a luncheon
ceremony, attended this year by a record breaking 1,100
people. A film premiered at that event, puts both print and
television award winners into cinemagraphic form. It is
available to appropriate art schools and universities in this
country and abroad. The winning entries are shown in the
annual exhibition, which opens in Manhattan, then tours the
U. S. A duplicate show plays leading cities throughout
Europe, Asia, and South America.

This educational endeavor is supplemented by other
activities. A series of Wednesday luncheon talks at the
Club informally presents pros from assorted fields of design
and communication. By popular demand, some of these are
among the speakers at the annual two-day Communications
Conference, attended by communicators from the U. S.,
Canada, Mexico, and increasingly, from the countries of
Western Europe. Some 70 students from regional art schools
are invited to attend as guests of the Club. This is one of
those less publicized activities, which are perhaps more
significant than all the others to the future of the profes-
sion. The Educational Committee also offers interested art
and high school students from the New York area an evening
series of illustrated talks by some of our most generous
members. Each year the Scholarship Committee, working with
the Board of Education, awards tuition grants to promising
underprivileged graduates, enabling them to attend the art
school of their choice.

While there are reasons to massage collective egos with
the foregoing accomplishments, the confrontation with need
should prevent excessive self congratulations. For example,
the scholarship fund remains pitifully small, and the actual
number of students aided each year is embarrassingly few.

The hard truth is that most people in or out of organiza-
tions, contribute zero to education in this profession. Visual
communications, for the most part, is badly taught. A recent
survey of 46 art schools and 200 colleges and universities,
reveals amazing ignorance of realities. The scene abounds
with folk and fairy tales. Solid skills and verities are in
dangerously short supply because the craft of communica-
tions is not an academic art. It is an impetuously, on -going,
creative activity in which participants are the best informed.
In justice, it must be admitted that an increasing number
of schools recognize this fact. It often leaves them somewhat
as hard pressed as the sympathetic pro, who is so busy

holding a job that he scarcely has time to sharpen his pencil,
much less share his experience.

Part of the answer has to be in utilizing visual communi-
cation for the improvement of visual communications edu-
cation. Books, exhibitions, slides, films, tapes, and television,
supplemented by internships, are the modern means to gear
training to practice. It is fashionable today to call problems
challenges. No matter what you call this one, it is the kind
that could make the future of the Art Directors Club of New
York and similar organizations everywhere a more relevant
and energizing force in the knowledge industry. Why not?

John Peter, President
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It was the 'Show of Shows'.
It was an enormous task that brought me great personal

satisfaction. This year's calls had the largest response of
entries than ever before in the history of the club.

The new system of judging proved to be a huge success,
thanks in part to a great bunch of hard working judges, and
our ever faithful committee men and their chairman.

My personal thanks to the people of U.S. Plywood for the
use of their "hall." In the four weeks of our exhibit we had
well over 30,000 viewers.

This was the year that the Print Campaigns emerged in
full blossom. It was a year when Television had the largest
number of entries in any single category. It was a year when
the awards were not dominated by a few, but by many, both
big and small. New names and new companies emerged as
winners. It was a show that said "keep breaking down
barriers and keep entertaining that audience out there".

They're the final judges.

Kurt Haiman, Chairman



176t,

16oMrC2r1P41



The 48th Annual Awards Presentation held at the Americana
Hotel on April 30th took a long look back and a bright look
ahead in depicting the Art Director's role in industry.

Otto Storch was the inspired Director of a retrospective
film that presented a down -through -the years story of adver-
tising art, design, and photography from 1921 through the
present. It was a 20 -minute emotional and technical tour -
de -force encompassing the early efforts of art directing
pioneers and the sophisticated communicating of today's
graphic talents. Story impact was achieved through the use
of effective animation and an original musical score. To-
gether they gave us an exciting recap of the sights and
sounds of the past half century. No other film has recorded
this particular segment of advertising history.

John Kiermaier, President of Channel 13, was a special
guest who expressed interest in reviewing the film for a
possible spot on the educational network.

Otto deserves more thanks than can ever be expressed
for providing the Club with an historic film that already is
being booked for showings throughout the world, via the
services of the United States Information Agency. And he
deserves a special applause for his heroic efforts in marshal-
ing the extensive production facilities that put the pieces
together. These include:

Art Director: Pasquale Del Vecchio, Ogilvy & Mather
Animation Design and Production: Keith Robinson, Finesse

Films
Production Supervision: Libra Productions Inc.
Music: Muse Records, a division of Libra Productions Inc.
Executive Producer: Joe Fields
Composition, Arrangements, Conducting: Larry Fallon
Copying: John Mical
Recording: Gary Kellgrin, The Record Plant
Stop Motion Photography: Sal Butta, Rudy Tomaselli, Cel-Art

Film Service
Film Editing: Paul Jordan, Editing East
Film Finishing: Movielab
Sound Recording: Manhattan Sound Studios
Special Photo Prints: Roy Tillotson, Union Carbide
Typography: Don Davidson, Tri-Arts Press
Printing: Martin Lieberman, Herst Litho Inc.
Program Designer: Tony Lane, Columbia Records

Special mention should be given to Peter Nord of Solow-
Wexton for his provocative fantasy telling of the life and
hard times of the Art Directors Club, "The Agony and the
Ecstasy", which he wrote for the program.

John Peter as retiring President and Kurt Haiman as
Chairman of the 48th Exhibition gave short talks. And Bob
Smith as Co -Chairman wrapped up the show with a precise
presentation of medals to the award winners.

Over 1200 persons attended, over 300 were turned away.
Next year we will literally push the wall back to accommo-
date 1500-and probably still turn away 300.

It couldn't happen to a nicer Club.

Bert Littmann, Chairman
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Powerhouse! 69 ...
This is the name given to the 14th Communications Con-

ference by its chairman Walter Kapriecian, a name selected
because that was the kind of conference he intended to put
together, one in which the strongest and most innovating
people in the various areas of communications would be
brought together to express their views.

So he did...
So they did . . .

The conference this year was made up of four parts.
Copy, broadcast, management, and graphics. The partici-
pants were Neil Calet, Peter Greer, Ron Rosenfeld, Hanley
Norrins, Peter Hirsch, Tony Schwartz, Sam Magdoff, Sol
Goodnoff, Hal Tulchin, Jerry Della Femina, Edward McCabe,
William McCaffery, Ruth Ansel, Bea Feitler, Aaron Burns,
Peter Max, Hiro, and Herb Lubalin.

363 people from all over the United States, Canada,
France, Holland, and Mexico attended the two day-four
session conference to hear speakers, participate in discus-
sions, see films, special effects, new sounds, good adver-
tising, bad advertising, and come into contact with the
inspiring speakers, who so graciously gave us of their time
and talents. They joined with us in applause as the presi-
dents medal was awarded this year to Walter Cronkite, who
is now the 7th recipient of this honor.

It's over now. To those who attended, listened, and par-
ticipated the memory is supposed to linger on. The memory
of the hours of help given him by Marie Archer, Marsha
Nash, Cliff Drew, Joan Gilder, Janet Musil, and the members
of his committee, Martin Stevens, Karl Steinbrenner, Wes
Doyle, Bill Brockmeyer, Bob Reed, Herman Davis, Bob Petru-
celli, David Deutsch, and Rocco Campanelli. They taught
him that powerhouses can only be made by powerhouses.
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Members Exhibition: Joe Tarallo, Chairman

The Art Directors Club 29th Annual Members Fine Arts
Exhibition was held at Lever House from Sunday, February
23rd to Sunday, March 9th. Fifty pieces were received and
accepted.

Top honors went to Rage at Age by Kurt Weihs in the oil
painting category, and Turbine by Arthur d'Arazien in the
sculpture category. It was a very successful show with many
requests for purchases. My thanks to Marie Archer and the
committee, Fred Swartz, Adolph Edler, Norman Hotz, and
Shirley Watler for their help in making the exhibition a
success.

Newsletter: Bob Crozier, Editor

Our HANG UP IS HANGUP.
First issue was published in February 1968. Our second

in April. We're in the red and will occasionally be published
five times yearly.

We hope to vary content and form between issues, al-
though basic newspaper format will be retained. I view it as
a great vehicle to introduce new talent, new trends, social
statements, club news, and a few chuckles to the member-
ship. It's also a good ad medium, in case anyone is inter-
ested. We solicit all the news, pictures, etc., we can get
from members-professional and otherwise.

House Exhibitions: Eileen Hedy Schultz, Chairman

As the sun sank slowly over the Penthouse, we bade farewell
to another year of House Exhibitions at the NYADC. It was
a season of great variety, and I hope infinite pleasures, which
began in October with the sculptures and type collages of
petite and talented, Miss Gloria Genteel.

Our annual member exhibitor, Hal Halpert, displayed his
fine watercolors in the early part of November, and was
followed by a showing of Mexican Olympic posters, handled
by Pete Coley.

Triton Galleries opened the exhibits again in February,
with some dynamic, imported, Canadian, German, and Polish
graphic posters.

The month of March displayed the unique techniques of
Jacquie Morgan and Bill Greer by their charming Rep., Renee
Cello, followed by an April showing of another talented Club
member, Art Weithas.

The curtain fell on young Thomas Upshur, who closed the
season in May, with his brilliant modern paintings.

Lastly, sincere praise and grateful thanks to Marie Archer
and Cliff Drew, who made the whole scene possible.

Education Committee: Jack Wolff, Chairman

The Education Committee held a series of successful and
important evenings directed to graduate students of major
art schools. The greatest response seemed to come from
schools outside of New York City, where contact with top
professional people is rare.

Lecture evenings were attended by an average of sixty
students at the auditorium of radio station WQXR. They were
built around the specialties of the individual speakers: Jerry
Andreozzi, Charles Bua, Milton Glaser, Danny Kraus, Mitzi
Morris, Reynold Ruffins, and Bert Steinhauser. Slide and
film projections were utilized, in addition to lively discus-
sions between lecturer and students.



Speakers Luncheons: Bob Greenwell, Chairman

With "What's Happening" for a theme, the '68-'69 Speakers
Luncheons offered programs ranging from Space Films to
Investing, Max to Gingrich, Karate to Kane, Sketch Class
to Skiing. The lunches were planned to bring members and
their guests some exciting subjects outside normal expe-
riences, provocative points of view, leading artists and
photographers ... an art and intellectual potpourri seasoned
with entertainment.

Some of the most creative minds in our industry contrib-
uted their time and wisdom for our edification and stimula-
tion: George Nelson, Allen Hurlburt, Arnold Gingrich, Art
Kane, Peter Max, Otto Storch, Emile DeAntonio, Eileen Ford,
Nat Resnick, Saul Bass, Charles McVicker, Robert Riger, Al
Corchia, Arnold Newman.

For our entertainment, our thanks go to Schieffelin, Puerto
Rican Rums, Seagrams, Mr. Henry Cho, and the many, many
others whose contributions made the series such a success.

Scholarship Committee: Georg Olden, Chairman

Georg Olden, Chairman, and Arnold Roston, President of
Art Directors Club Scholarship Fund Inc. and Co-chairman
of the Scholarship Committee, presented citations to five
scholarship winners at Club headquarters. The five students
were selected by a jury of club members, after thorough
study of many portfolios, followed by intensive personal
interviews of semifinalists. Two Negro students honored were
selected on the basis of talent and worthiness, in direct
competition, without preferential treatment.

Funds have also been granted the School Art League to
engage an instructor for an after -school class for disadvan-
taged commercial art students on Lafayette Street; where
Joseph Papp has contributed classroom space in his land-
mark building.

Our IRS listed, State certified, Scholarship Fund organi-
zation, together with the Club's Scholarship Committee, is
advancing towards a great drive for contributions to help
more art students continue their studies; and develop inter-
est in the field of commercial design.

Entertainment Committee: Robert M. Jones, Chairman

The Christmas and/or Chanukah party was a smashing suc-
cess. A record attendance was set and a record for members
staying late was established. The number of door prizes
exceeded that of any previous party. The last minute can-
cellation of Steve & Eydie's appearance was a great disap-
pointment to the committee. The chairman, who was ailing
at the time, wishes to express sincere and enthusiastic
thanks to Dick Ross, who contributed so much and capped
it all with a superb job as M.C. The Penthouse Pounders
were in great form and kept the place jumping. My thanks
to the gals and again to Dick Ross. As this was the only
social event of the year, the chairman's lot was a happy one.
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Officers:

President: John Peter
1st Vice -President:
Wm. P. Brockmeier
2nd Vice -President:
Gene Federico
Secretary: Ernest G. Scarfone
Treasurer: Mahlon A. Cline
Assistant Treasurer:
Robert West
Executive Committee:
Herbert H. Clark
Executive Committee:
David S. Deutsch
Executive Committee:
Louis Dorfsman
Executive Committee:
J. Wesley Doyle
Executive Committee:
David Epstein
Executive Committee:
Marilyn Hoffner

Committees:

A. D. Fund: Mahlon Cline
Advisory Board: Bert Littmann
48th Exhibition: Kurt Haiman
48th Exhibition Design:
Jack Aufricht
48th Awards Presentation:
Bert Littmann
48th Book: Seymour Chwast
Constitution: Jack Jamison
Design Administration:
J. Peter/M. Cline
Education: Jack Wolff
Entertainment: Bob Jones
House Exhibit: Eileen Schultz
Members' Exhibit: Joe Tarallo
Membership: Jim Joiner
Newsletter: B. Crozier/B. West
Photography: Richard Flack
Publicity & PR: Frank Crump
Scholarship: Georg Olden
Scholarship Fund:
Arnold Roston
Speakers: Bob Greenwell
Traveling Exhibit: Gus Scheuer

Members:

A
Ackerman, Richard S.
Adams, Gaylord
Adams, George C.
Adler, Peter
Adorney, Charles S.
Agha, M. F.
Albrektson, Evald J.
Aldoretta, Warren P.
Allner, Walter H.
Ammirati, Carlo
Andreozzi, Gennaro R.
Anthony, Al
Anthony, Robert
Arlow, Arnold
Asano, Tadashi
Aufricht, Gabor M.
Aymar, Gordon C.

B
Bach, Richard F.
Bach, Robert 0.
Baker, Frank
Ballarino, Carmine J.
Bamman, Constance H.
Barkoff, Ira A.
Barron, Don
Bartel, Clyde W.
Basile, Matthew
Bass, Rudi
Bastian, Rufus A.
Batlin, Leon
Beall, Lester
Beck, Jack Wolfgang
Beckerman, Alvin
Bennett, Edward J.
Benson, Laurence Key
Berry, Park
Binder, Joseph
Biondi, Aldo
Birnie, James Jr.
Blatt, Michael
Blattner, Robert H.
Bleiweiss, Herbert
Blend, Robert
Block, David S.
Blod, Francis
Blomquist, Arthur T.
Bode, Robert W.
Boden, James J.
Bohman, Robert J.
Booth, George W.
Boothroyd, John Milne
Boroff, Sanford
Bostrom, Thor F.
Boudreau, James
Bowman, Harold A.
Boyd, Douglas
Braguin, Simeon
Brattinga, Pieter
Brauer, Fred J.
Brockmeier, William P.
Brody, Marc
Brody, Ruth
Brown, Dee Carlton
Brugnatelli, Bruno E.
Bruno, Gregory S.
Brussel-Smith, Bernard
Brzoza, Walter C.
Bua, Chuck
Buckley, William H.
Buksbaum, Hal
Burns, Aaron
Burns, Herman F.
Burtin, Cipe Pineles
Burtin, Will

C
Cadge, William
Cady, Arthur
Calapai, Santo A.
Calluori, Michael E.
Campanelli, Rocco E.
Campbell, Stuart
Canales, Ralph A.
Capone, Anthony
Cappiello, Tony
Carlu, Jean
Carson, Ken
Cavallo, Joseph J.
Cavanagh, Paul B.
Cerullo, C. Edward
Charm, Gerald
Charney, David H.
Cherry, John V.
Chessman, William 0.
Chiesa, Alfred F.
Chin, Kay
Christ-Janer, Albert
Chwast, Seymour
Ciofalo, John
Clark, Herbert
Clarke, Rene
Clemente, Thomas F.
Cline, Mahlon A.
Coiner, Charles T.
Collins, Benjamin F.
Conrad, Ernest
Cook, John A.
Cook, Verdun P.
Costa, Ernest
Cotler, Sheldon

Edward M.
Counihan, Thomas J.
Crandall, Charles A.
Cranner, Brian
Craw, Freeman
Crozier, John Robert
Crump, Frank
Cutler, Charles

Dadmun, Royal
Dahlmann, William F.
D'Aleo, Joseph F.
Danar, Nat
Dane, Norman R.
d'Arazien, Arthur
Daugherty, Herbert L.
Davi, Dick
Daviadoff, Daniel
Davidian, David
Davidson, John Lee
Davis, Hal
Davis, Herman A.
Davis, Philip
Davis, Sy
Dederick, Jay G., Jr.
Degen, Jean A.
Del Sorbo, Joseph R.
Del Vecchio, Pasquale
Dennis, Andrew
Deppe, Florian R.
DeSzekely, Eileen
Deutsch, David S.
Dickinson, Charles R.
Diehl, Edward P.
Dignam, John F.
Divet, Andre J.
Dixon, Kenwood
Dochtermann, Ludwig F.
Doe, Gerald
Dolobowsky, Robert
Donald, Peter
Donato, Louis N.
Dorfsman, Louis



Dorian, Marc
Doyle, J. Wesley
Dratler, William
Duffy, Donald H.
Duffy, William R.
Durant, George E.
Dusek, Rudolph

E
Eberman, Edwin
Eckstein, Bernard
Edgar, Peter
Eitzen, Philip J.
Elliot, George
Ellsworth, Ralph 0.
Elton, Wallace W.
Emery, Rod A.
Engler, Elliott
Epstein, David
Epstein, Lee
Erikson, Rolf 0.
Ermoyan, Suren
Erpenbeck, Robert

F
Farber, Bob
Farrar, Louis
Faulk, Gunnard
Federico, Gene
Fe!den, Frank J.
Fenga, Michael
Fernandez, George R.
Ferrara, Aniello
Fertik, Samuel A.
Fitzgerald, John E.
Flack, Richard
Fliesler, Alan
Flock, Donald
Florian, Harold
Flynn, J. Walter
Fogleman, James K.
Foster, Robert
Fraioli, John M.
Francis, Robert D.
Frankfurt, Stephen Owen
Franznick, Philip E.
Free, Bill
Friedman, Martin
Frohlich, L. W.
Frost, Oren S.
Fujita, S. Neil
Fury, Leonard W.

a
Gabor, Harvey
Gage, Robert
Garlanda, Gene
Gauss, Joseph T.
Gavasci, Alberto P.
Geoghegan, Walter B.
Georgi, Carl H.
Gering, Joseph
Germakian, Michael
Gertner, Richard
Giglio, Salvatore
Gillis, Richard B.
Giusti, George
Glaser, Milton
Glessmann, Louis R.
Glogower, Jay
Glusker, Irwin
Goff, Seymour R.
Gold, William
Goldberg, Irwin
Goldman, Edward
Graham, Edward B.
Graham, John
Greenberg, Albert
Greenwell, Robert L.
Griffin, John J.

Groff, James D.
Grossberg, Manuel
Grossman, Alvin
Grotz, Walter
Gruen, Chuck
Gruppo, Nelson
Guild, Lurelle V. A.
Guild, S. Rollins

Haber, Norbert
Hack, Robert H.
Haiman, Kurt
Hainline, Wallace F.
Hallenbake, Richard
Halpern, George
Halpert, A.
Hamilton, Edward A.
Hanke, Lou
Hanson, Thurland
Havemeyer, Mitch
Hawkins, Arthur
Heiffel, Eugene
Hemmick, Budd
Herbert, James
Herman, Albert
Heyman, Wesley F.
Higgins, George W.
Hill, John J., Jr.
Hiller, Lejaren A.
Hillier, A. Russell
Hipwell, Grant I.
Hirsch, Peter M.
Hoffner, Marilyn
Holeywell, Arnold C.
Holtane, George
Hopkins, William P.
Holtz, Rhoda Bernstein
Horton, Robert J.
Howard, Hoyt
Hungerford, Robert
Hurlburt, Allen F.
Hutchison, Bruce

Imhoff, Howard C.
Irwin, William A.
Ivers, William F.
lyeki, Donald S.

J
Jaccoma, Edward G.
Jaccoma, George E.
Jacobs, Harry M.
Jaggi, Moritz S.
Jamison, John
Johnstone, Ronald C.
Joiner, James
Jones, Bob
Joslyn, Roger
Jossel, Leonard

K
Kaprielian, Walter
Karner, David A.
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Wright, Willis, 732, 820, 821
Wurtzel, William K., 675

Young, Ron, 803
Yuhas, Ed, 705

Zules, Tony, 819
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Alton, Bill, 669, 718, 767, 813,
824

Arbusto, Dominic, 803
NI Aucoin, Bill, 812

Balogna, Joe, 662, 667
Bass, Saul, 848
Bean, Bob, 697, 761, 781, 833,

836
Bean, Jerry, 716
Becker, Harold, 676, 677, 695,

727, 733, 807, 840
Bernstein, Cal, 692
Bing, Mack, 802
Bruce, Murray, 666, 756

Calonius, Lars, 793
Casidy, Bill, 688
Chaparos, Nick, 823
Clark, James, 673
Claxton, Bill, 746
Cooper, Peter, 701
Covington, Hill, 789A
Cuesta, Mike, 664, 687, 772,

808

Davis, Hal, 849
Dazzo, Jack, 782
Derujinsky, Gleb, 732, 828A
Deulett, Ted, 760
Dolobowsky, R., 809, 815
Dubelman, Dick, 739
Duskin, Ken, 825, 835

Elliot, Michael, 759, 765
Elliott, Steve, 806, 810

Fritze, Martin, 731
Fuchs, Bernie, 690

Gaffney, Robert, 822
Galfas, Timothy, 670, 672, 832,

842
Garroni, William, 820
Gerstein, Mordi, 742, 698
Gigli, Ormond, 819
Glaser, Len, 748
Goetzelman, Vlad, 789
Goldman, Marty, 680, 685, 745
Goldsholl, Millie, 850
Gomes, George, 705
Goodford, Jack, 816
Grace, Roy, 763
Green, Chick, 738

Hagman, Stu, 708
Hamburg, Harry, 735, 817
Harvey, Paul, 847
Hendricks, Bill, 744
Herman, Frank, 811
Hirsch, Tibor, 750
Hirshfield, Leonard, 779
Horn/Griner, 663, 668, 671,

717, 788, 797, 804, 837, 838,
845

Horton, Jack, 814, 843

Jansen, Len, 741
Jenkins, Andy, 769
Johnson, Bob, 830

Kanata, George, 796, 827
Kaufman, Jerry, 758

Levinson, Fred, 694, 755, 768,
780, 828

Loebel, Herbert, 821

Magwood, Howard, 724, 725
Mayer, A. C., 790, 794, 795
McCaffery, William A., 785
McKimson, Bob, 744
Miller, Dick, 689, 691, 714, 726,

737, 773, 777

Nagata, Dave, 719, 722
Nakano, George, 678
Nebbia, Mike, 728, 752

Pitt, George, 844

Quaid, David, 762

Reagan, Bob, 702, 771, 798
Richards, Dick, 839
Rogers, Gerald, 740
Rose, Jim, 818
Roughsedge, Robert, 700, 749
Rucker, Richard, 723

Sallin, Bob, 766
Schulz, Bob, 684
Sedelmaier, J. Josef, 800,

834
Silvermintz, Hal, 734
Sokolsky, Mel, 783, 786
Somaroff, Ben, 764
Spikol, Allan, 711, 751
Steckler, Len, 774, 799
Stern, Steve, 792
Stone, Hal, 778
Stone, Richard, 846

Tanski, Joe, 679
Trettin, Henry, 743
Tulchin, Hal, 681

Vietro, Bob, 675
Vorkapitch, Eddie, 710, 712

Walsh, Jim, 826
Webster, James, 787
Worcester, Phil, 720, 730

Zander, Jack, 661, 729
Zieff, Howard, 665, 703, 704,

706, 707, 709, 770, 784

Letellier, Jacques, 683, 686,
696, 754, 829, 831

Lever, Don, 776
518 Levin, Lear, 713, 753
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Alton-Melsky, 767
Audio Productions, 675, 773
Augusta Productions Ltd., 673

Bass, Saul, & Associates, 848
Becker, Harold, Productions,

676, 677, 695, 733, 757, 807,
840

Bernstein, Cal, Assoc., 692

Cascade Pictures of California,
674, 801

Chaparos Productions Ltd., 823
Colodzin Productions Inc., 826
Cooper, Peter, 701
Cuesta, Mike, 687, 772

Dimension, 774
Directors Group, 667

Elektra Film Productions, 782,
791, 796, 827

EUE/Screen Gems, 708, 728,
750, 752, 759, 765, 803, 806,
810

Filmex West, 825
Filmfair, 741
Filmways of California, 792
Galfas Productions, Inc., 670,

672, 809, 815, 832, 842

Garrett, James, & Partners, 682,
721, 776

Gemini Films, 849
Goldsholl & Associates, 850
Gordon/Youngman, 746
Group Productions, 700, 749
Gryphon Productions, 805

Haboush Co., 716
Horn/Griner, 663, 668, 671,

717, 788, 797, 804, 837, 838,
845

Jenkins/Covington, 789A
Jenkins-Gomes, Inc., 705, 769

Kaleidoscope Productions, Inc.,
766

King, Allan, & Associates, 731

Littlejohn, Bill, Animation, 720,
730

Lux Brill, 739, 835

Madison -Quaid, 762, 822
Miller, Dick, Associates, 689,

691, 714, 726, 737, 777
Motion Associates, 718, 814,

843
MPO, 722, 771, 779, 819
Murakami Wolf Films, Inc., 699

Pacific Commercials, 802
Pelican Films, Inc., 661, 698,

729, 742, 758, 764, 793, 847
Petersen Co., The, (L.A.), 679,

723
PGL, 711, 713, 743, 751, 753
Phos-Cine, 666, 756
Reagan Associates, Inc., 702,

798
Richards Films, Inc., 839
RIMA Productions Inc., 785
Rose-Magwood Productions,

724, 725, 747, 790, 794, 795,
818

Sandbank, Henry, 763
Sedelmaier Film Production,

Inc., 800, 834
Skyline Films, 690
Sokolsky, Mel, Productions, 783,

786
Spectrum Assoc., 844
Spiess, Fritz, 684
Stars and Stripes Forever Pro-

ductions, Inc., 734, 748
Steckler Associates Limited, 799
Stokez, Bill, and Assoc., 830

Take Two, 669, 736
Telemetric, 824
Tele-Tape Productions, 812, 813
Teletronics, 778
Televideo Productions, 662,

680, 683, 685, 686, 696, 745,
754, 811, 829, 831

Tulchin Productions, 681

V.P.I., 664, 678, 688, 732, 735,
738, 808, 816, 817, 821,
828A, 846

Warner Bros. 7 Arts (L.A.), 744
Wilding, Inc., 740, 787
Wylde Films, Inc., 694, 697,

710, 712, 755, 761, 768, 780,
781, 828, 833, 836

Zieff Films, 665, 703, 704, 706,
707, 709, 770, 784
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When the Stone Age artist wanted to express himself esthetically,
he had a limited choice of surfaces - the wall of his cave
or perhaps the bark of a tree.

To say we've come a long way would be an understatement.
Today's artist has thousands of surfaces he can work on. However, when
you consider Illustration Board surfaces, you need consider only three:

BAINBRIDGE
#169 ROUGH  #172 SMOOTH  #80 MEDIUM

Approved for Kromo-Lite, Fluorographic and DropDot processes.
This trio of quality boards will meet all your needs!

At art supply stores everywhere!
 ILLUSTRATION BOARDS  SHOW CARD BOARDS
 MOUNTING BOARDS  FABRIC BOARDS
 BRISTOL BOARDS  KEETON KUTTER

CHARLES T. BAINBRIDGE'S SONS/ Famous for quality since 1869
20 Cuniberland Street, Brooklyn, N.Y. 11205



J. Walter Thompson Company, then...



CONGRA



ULAT1ONS
MASTER EAGLE Pt-- OTO ENGRAVING  40 WEST 25 STREET. NEW YORK, N.Y 10010  Q24-82//



1A.D.
Most art graduates looking for their first job in the advertising field aren't out to save it.
Or change it much. And they're certainly not thinking of themselves as saviours. Nor
are they out to start a new movement. They're not even looking for one great truth.

Like we are.
The Graduating Advertising Class of the School of Visual Arts
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CREATIVE
PAFERS
FOR
CREATIVE
PEOPLE
Artists, Designers and Art Directors are constantly
striving for newer, fresher and important ideas to
express the trends of our time and transfer their
reactions into a vital visual force.

Creative artists' papers are a necessary adjunct to
accomplish the transition of inspiration to reality.

Bier fang layout and visualizing papers, Bristol Boards
and Illustration Boards have gained their place among the
series of events, that upon completion becomes the
magical quantity known as a "work of art."

Enhance your creative craftsmanship by beginning
with a Bienfang quality paper.

bP
Bienfang Paper Co Inc Metuchen, N.J. 08840

Plan your art and drafting room around SAXON quality

drawing tables

PROFESSIONAL DRAWING TABLES PROFESSIONAL BUDGETEER
38 x 60 LIST $93.50 31 x 42 LIST $41.00

UTILITY DRAWING TABLES
24 x 36 LIST $31.00

Whether your needs are for professional or
school use, SAXON has a product that's just right.
All SAXON table tops are constructed from the
highest quality Ponderosa Pine, sanded smooth
with a hard lacquered finish. And to assure you
of ever lasting service, the base of the SAXON
table is fabricated from select kiln dried Oak.

The SAXON line of sturdy, high quality furni-
ture for the Studio and Art Class is a rapidly
expanding one. There are many items to choose
from. All are sensibly priced and guaranteed.
Write for the SAXON catalog!

FOLDING TABLE
23 x 31 LIST $18.00

. and you will afford more.

SAXON DRAFTING

EQUIPMENT CORP.

442 Frelinghuysen Ave. , Newark, New Jersey 07114



Since 1832, Winsor & Newton Ltd.,
of England, have been manu-
facturing the finest colors and
materials for the artist.
Today they list...

138 DIFFERENT REDS*...
including Artists' and London Oil
Colors, Artists' and Cotman Water
Colors, Designers' Colors, Colors
for Decorative Crafts, Mandarin
Inks, etc.

And this represents only a small
segment of the great variety
of artists' materials to be found
in Winsor & Newton's Catalog.

*(You may count them if you wish.)

SEND $.50 FOR YOUR COPY

OF THE NEW WN CATALOG.

i'\®ody
can paint the town

Re'D
WINSOR 6-9
NEWTON
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The 'World's Clinest ...from England

N
1/ insor & ew I n nc.
555 WINSOR DRIVE  SECAUCUS, N.J. 07094

Canadian Agents: The Hughes Owens Co., Ltd.. Montreal
Californian Distributors: The Schwabacher-Frey Co., San Francisco



1\1 I lij)D 1.11 11 I
Speeds routine art jobs, takes no floor space!
Cover a whole drawing board and more with an image . . . up to
77"x77"! Projects any opaque copy . . . art, photos, objects, or
transparencies, right on the drawing surface. No tracings necessary.
Delicately counter -balanced for quick, easy, fine focusing. 1:4.7
Art -O -Graph Tessartype lens. Flipback, copy board. Beautiful gold
hammertone finish. Wall mounted . . . or available with movable
base accessory. ART -O -GRAPH, INC. M p I s., Minn. 55415

Dept. AA

rt.O.Graph Inc.
529 South Seventh Street Minneapolis, Minnesota 55415
0 Please send Free Art -O -Graph brochure.
L] Please send me your booklet "Making Your Own Stats."

Name

Firm

Address

City State Zip
v Please help our product research dept.

Do you work with 3M Brand "Color -Key" El Yes 0 No

Color me
lavender

in just 6 seconds
with Chartpak

color tints.
Lavender, yellow, or any of our 72 vivid colors ...Chartpak's
Low Tak Acetate Color Tints go down fast! Just position and
press, no burnishing required.

Get these pressure -sensitive short cuts in your choice of
72 colors: 56 match standard printing inks, 11 match Chart-
pak's transparent tapes, and 5 special colors come in white,
black, and grays. Choose from either matte or gloss.

Chartpak Color Tints won't peel, won't fade, shrink or
crack. And the new Low Tak adhesive leaves no residue,
permits countless repositioning, never damaging artwork or
pulling fiber.

Chartpak Color Tints are the perfect answer for commer-
cial artists, illustrators, graphic designers, architects,
draftsmen, and chart, graph, and map makers. Or anyone
else who has a colorful idea to show.

So see your Chartpak dealer. Or send for our complete
catalog describing Chartpak Rotex's Color Tints, available
in acetate or in Mylar,* and hundreds of additional timesav-
ing graphic aids.

*Registered TM of duPont

CH R RTP R K RDTEX
A Division of Avery Products Corp.
Santa Ana, Calif. & Leeds, Mass.
Look in The Yellow Pages under Drafting Supplies. 2/69
Art Tapes. Charts/Business for your dealer's name.



Consider the power of paper used with

Imagination
No message is complete until it makes
an impression. Throughout the build-
ing industry-or any industry-paper is
the medium of the printed message.
Champion Wedgwood® used with
Imagination in folders, brochures, cat-
alogs and mailers, projects a person-
ality that achieves a positive impres-
sion. Its quality look and feel can help
any business say a lot about itself.
Champion Papers makes the world's
largest selection of commercial print-
ing papers. Let us help you use them
with Imagination.

Champion Papers U

Champion Papers, Knightsbridge/Hamilton. Ohio. A Division of U.S. Plywood -Champion Papers Inc.



Soonerot bra, almest every tooth-
paste gen around to comparing itself
ro Crest

And for good reason Crest's abdity
to fight crones has made it far and sway
America's haling motivate.

You know, it's kind of nice robe
the one toothpaste everybody tries to
MCIAIR up CO.

Maybe you should set how your
toothpaste socks up to Crest

For instance, you might check ro
WC J $t has the American Dental Asso-
ciation's Seal of Acceptance.You can be
sure Crest does

What's more, OM has shown it
reduces cavities even where the water
has fluoride in it.

In fan, tai mornated that Crest has
caused millions of eavities.to happen
We could go on, hut you get the point

So have checkups,wach trears,and
brush after racing with Crest

tri mx great cavirvnghter
Every inch of it

The Yardstick.

In Jamaica,
when men go to work
in ankle -length rotes

and ladylike wigs,
it's The Law.

In Jamaica, you cs sail
a 19th centu-k.

rum -smuggling snip
over seas that lien

16th century Spans gold
and a 17th cenkry

sunken city

C....et- lull vut .nit

end pal,

It's sort of like
a tooth vitamin.

Crest similar to a vitamin?
Well, vitamins help keep your body strong. Crest does

the same for your teeth. Vitamins help keep your body healthy.
So does Crest for your teeth. Vitamins build up your body's te..
sistance m disease.Crest builds up your teeth's resistance to cavities.

What makes Crest special is its fluoride, FIuoristan7 And
yet, most toothpastes don't have
it. And that includes the leading
toothpastes.

For example, take the
five leading toothpastes. Only s.
one contains the"tooch

Of course, you know
which one.

These uncommon Gold Medal and Distinctive Merit
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150 years VP
Tom C-rinee also swung
from this Jamaican nee.

Until he was dead.
(They soy.)

lamatu. may lie she
only country in the world

where you can
dance under the stan

to sweet mans.
And the strains of
cockadoodledoo

Jamaica's rent-a-yillas
come with rent -a -cooks.

rent -a -maids.
rent -a -nannies,
rent -a -gardeners,

and euen rent -a -ears.



Now it makes sense to operate

your own stat/photo department

Gateco introduces the "fool -proof" stat system that
is twice as fast, gives repro quality, versatility, costs
about one third what you'd expect to pay!

GATECO VERTICAL CAMERAS
A high quality precision camera avail-
able in 18", 20" and 24" models. Fea-
turing threaded screw drives, Thomp-
sen ball bushings and shafts, all welded
steel frame, quartz lighting, full vacu-
um film holder and copyboard, micro

-

numerical counters, mercury relay and
reset timer. Lease plans available.

GATECO REPRO STAT CAMERA

Used with the GRS processor, makes a
fine line repro stat in less than a min
ute for around a dime! Also makes re-
verses, film, screened veloxes and half-
tones in one shot. Includes quartz light-
ing, process lens, full vacuum, timer,
numerical counters, six diameters
range, 10" x 15" coverage.

LUCYGRAF AM100 VISUALIZER

Features big 18" x 24 copy and tracing
areas, eight diameters range (four up,
four down). By far the easiest and
quickest to use, Lucygraf has a razor
sharp, bright image, can be operated in
a lighted room. Includes lens, lamps,
hood, ready to plug in and operate.

Pays for itself in a week.

It's a stat maker!

It's a film camera!

It's a visualizer!

GR

500
You can lease/purchase

a complete Repro Stat

photo department including

processor and supplies

for less than a dollar a

day with nothing down.

[ ifffrllgoGRApHic ARTS TECHNICAL EQUIPMENT

Write today for full information about all Gateco products. We
will return details on application, operation, choice of finance
and lease plans, and name of your nearest dealer.

Pronounced "GATE -CO"

CO.

3107 S. La Cienega Blvd., Dept. AA, Los Angeles, Cal. 90016

A sporting
proposition?

The odds
are 72 to 1

in your
favor!

For papers that pack a solid punch,
pick a winner from the 72 business

papers in the Kimberly-Clark line!
Pick the strong, rich tones of Kimberly

Text - the soft pastels of Classic Text - or
the sparkling white of Savoy. Here's the feel,
finish and color variety to give your printed
pieces greater impact, more finesse. The
unique opacity, special sizings and fiber prep-
aration to assure knockout printing results.

Set the stage for your creative skills-for
your imaginative use of color. Satisfy your cre-
ative needs with fine papers from Kimberly-
Clark Corporation, Neenah, Wisconsin 54956.

*Kimberlipelark
BUSINESS PAPERS



Welt his
WELIZ AD SERVICE JU 2 3520
ADVERTISING TYPOGRAPHERS

This is an
ad for better

transfer
pe.

This is
the transfer type

for better
ads...

Chartpak
The only thing CHARTPAK'S DECA-DRY transfer lettering
won't give you is trouble.

Just position DECA-DRY, and rub. You get a sharp, clear
image that reproduces perfectly, never cracks or peels.
Never a wax deposit. No negative opaquing ever required.

You'll get quick, absolutely professional results for only
$1.25 per sheet, two sheets for $2.25.

Choose from 100 different type faces, and an 8-180 point
type range in our most popular faces.

Now's the time to transfer the type of transfer. lettering
you're using. Send for a free sample of DECA-DRY and the
free Chartpak Rotex catalog describing hundreds of other
quality time-savers.

CHRRTPRK RDTEX
A Division of Avery Products Corp.
Santa Ana, Calif. & Leeds, Mass. 4"

Art TapeS. Charts/Business for your dealer's name.
2/69Look in The Yellow Pages under Drafting Supplies.



Quality printing since 1832

Connedicut
Printers
INCORPORATED

PLANT LOCATION :

55 Granby Street, Bloomfield, Connecticut

MAILING ADDRESS:

P.O. Box 538, Hartford, Connecticut 06101

TELEPHONE:

Area Code 203 242-0711

Vt1.9,- so

A

Wetfir Afrk& --kkikaw- `-kokAr 'f"
ao A-- 64A:rjAmt.

Custom photographic services in color and black & white.
slides  film strips

microfilm and microfiche

Berkey K + L Custom Services Inc., 222 East 44th Street, New York, N.Y. 661-5600

Photo Inc



This stained glass window, made of the advertising created
by our clients, can be seen on display in the office of

Quality Photoengraving Corporation, 216 East 45th Street, N.Y.
We respectfully request that you remove your hat.



IT KEEPS

CROPPINGUP

or, if you like, cropping down.
If you must crop and scale and mortise,
do your thing now with that fabulous
time-saver, the Brandt Scaleograph.

No computation; no errors. This small,
deceptively simple precision instrument
is a gem of efficiency; you needn't work
out complicated proportion problems or
guess at your results. Works automatically
even on odd shapes. The one wonderful
time-saver you shouldn't be without ...
13.50 at your favorite art dealer or write:
THE BRANDT CORP., P. 0. Box 50461

New Orleans, U.S.A. 70150

Monsen Typographers, Inc.
PAMPER YOUR WORDS WITH MONSEN
KNOW-HOW AND CARE. EXPOSE THEM TO
COMPLETE TYPE FLEXIBILITY. MONO, LINO,
HANDSET AND PHOTO. YOU MIGHT FIND YOU
WON'T WANT YOUR WORDS TO GO
ANY OTHER WAY.

Chicago:
22 East Illinois Street
Chicago 60611
13121 644-1223

Los Angeles:
2621 South Hill Street
Los Angeles 90007
12131 747-6191



When you want to chuck convention...kick hang ups...

shock the senses and shatter complacency...with print...

baby, you need an innovative engraver like Beck.

For creative participation in graphics, from design to

print...for separations for all three major processes..

come to Beck.

THE BECK ENGRAVING COMPANY, INC. / Philadelphia / New York I Atlanta



Some of the
most creative
people put

their label on
ourwork.

We work up presentations
for some of the most creative AD's
and designers around. Because
we're the best bindery around.
Just tell us how you want it bound.

Cardboard. Leather. Leopard.
Alligator. Elephant. Whether you
want just a few or a few thousand,
you're bound to get a presentation
that's good for your business.

Sloves
(212) 255-2552 / 601 W 26 / NYC 10001



Empire Typographers Inc
commends you for a job well done!

After all,
an award is a prize well earned.

We at Empire Typographers
are proud to be with you,
serving you and backing you up
24 hours around the clock
with our combined facilities of
hot metal type, photo and
linofilm equipment.

After all,
we know how much goes into

a job well done!



SCHOOLS
OF ART AND DESIGN

CALIFORNIA

HOLLYWOOD ART CENTER SCHOOL
2025 and 2027 N. Highland Avenue

Hollywood, Cal. 90028 MONA LOVINS, Dir.
CAREER ART COURSES

IInterior Decoration
Fashion Arts, Cartooning
Commercial Art and Illustration
Fine Arts, Ceramics, Sculpture

2*a c
CALIFORNIA COUGH OF ARTS AND CRAFTS
SMOACIWAY AT COLLSOC AVINUII  OAF:LANA CALIFORNIA

SAN FRANCISCO

ACADEMY OF ART
627 Sutter St.  San Francisco, Calif. 94102

ACCREDITED CO-ED COLLEGE  BFA DEGREE

Comprehensive courses in

DESIGN  ILLUSTRATION

ADVERTISING  FINE ARTS

INDUSTRIAL DESIGN  PHOTOGRAPHY

FASHION ILLUSTRATION  TV

Approved for

Vets  War Orphans  Foreign Students

FREE CATALOG

COLORADO

COLORADO INSTITUTE OF ART

Advertising Design, Illustration,
Fashion III., Package Design. T.V.
Art, Life Drawing. Approved for
Vet. & foreign students. Write
for catalog.

16 WEST 13th AVE., DENVER, COLO. 80204

ROCKY MOUNTAIN
SCHOOL OF ART

Specialists in Figure Anatomy
COMMERCIAL AND FINE ART

G. I. Approved
Phil Steele: Director

Write: 1550 Downing St., Denver, Colorado

CONNECTICUT

PATER
SCHOOL
OF ART
INCORPORATED

 ADVERTISING ART
 GRAPHIC ARTS
 ILLUSTRATION
 INTERIOR DESIGN
 FASHION ILLUSTRATION
 FINE ART
 TECHNICAL ILLUSTRATION
 PHOTOGRAPHY

Qualified Graduates Available
6 Prospect Court, Hamden, Conn. 06511

PAINTING  SCULPTURE  ART
ED CATION ADVERTISING
DESIGN GRAPHIC ARTS
B.F.A. B.S. M.F.A.

ART SCHOOL
of the University of Hartford

WRITE FOR CATALOGUE
200 Bloomfield Avenue
West Hartford, Conn. 06117

ILLINOIS

RAY -VOGUE SCHOOLS
Rigid standards admit only capable four year
high school graduates for thorough training
in a comprehensive two year program of
Commercial Art and Advertising Design. In-
cluded are roughs, comprehensive layouts,
illustrative techniques, lettering, typography,
and paste-up. Specialized programs are also
offered in Fashion Illustration (2 years) and
Photography (1 year).
Individual instruction and advancement as-
sure that graduates are well grounded in
every respect and will be an asset to your
operation from the first day of employment.

Write for current graduate availabilities
RAY -VOGUE SCHOOLS
750 North Michigan Avenue

Chicago, Illinois 60611

INDIANA
a)

CD

(J)..

15
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OMNI MOGBANIS
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ANA, CIF SWOT
SCULPTURE PAINING
INDUSIBMI DESIGN
ADVEMBING AEI

H1701 N Pennsylvanla.Indranapolis Indiana 46202

error, Conlers BFA and BAE degrees

School iii27:king
Donald M Mattison f sculpture
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Art OF INDIANA UNIVERSITY

DE PAUW
Graduates in Fine Arts, Design and Visual
Communication have an Academic Liberal
Arts background plus technical skills.

ART CENTER GREENCASTLE. IND. 46135

FORT WAYNE ART INSTITUTE
SCHOOL OF FINE ARTS

1026 West Berry St., Fort Wayne, Ind. 46804

Tel.: (219) 743-9796

MAINE

SCHOOL OF FINE AND APPLIED ART

93 High Street

Portland, Maine 04101

Tel.: (207) 775-3052

MASSACHUSETTS

BOSTON is an Art Center
 faculty of professional artists
 bachelor's and master's degrees
 painting  sculpture  art education
 advertising design  interior design
 summer programs at Tanglewood

BOSTON UNIVERSITY
School of Fine end Applied Arts

155 Commonwealth Are., Boston, Mass. 02215 I
ADVERTISING

DESIGN
PHOTOGRAPHY
ILLUSTRATION

FINE ART
V.A. APPROVED

PLACEMENT
FOR CATALOG

WRITE DEPT. A
LW. BECOME. MA.

THE ART
INSTITUTE
OF BOSTON
718 BEACON ST.. BOSTON. MASS. 02215
FORMERLY THE SCHOOL OF PRACTICAL ART

butera
school of art

Butera professional courses
prepare graduates for practical

and creative careers in art.
 Advertising Art Fashion illustration

Illustration Lettering and layout
1 11 Beacon St., Boston

617-536-4623

-STESPER,GEORGE
SCI--10C1C_ica:a11,"1"

COMMERCIAL ART  ILLUSTRATION  FINE ART
INTERIOR DECORATION  COEDUCATIONAL

VETERAN APPROVED

PROFESSIONAL INSTRUCTION  PLACEMENT SERVICE
DAY  EVENING  SUMMER

FOR CATALOG AND INFORMATION WARE:
NI ST. BOTOLPH STREET, BOSTON, MASS. 021111

mr-le.
new Advertising Designengland Fashion Illustration

School Interior Design

Of art 285htmerigionme.boron15

MICHIGAN

ART SCHOOL OF THE SOCIETY OF
ARTS AND CRAFTS

PAINTING SCULPTURE CERAMICS  METALCWT
ADVERTISING DESIGN INDUSTRIAL DESIGN
INTERIOR DESIGN MOTOR VEHICoved.

Catalog.LE
DESIGN

V appr

215 EAST KIRIT, DETROIT 7, MICHIGAN

Kendall
School of
'Desin



MISSOURI

KANSAS CITY
ART INSTITUTE

ACCREDITED
BF
DEGREE

4415 WARWICK BOULEVARD
KANSAS CITY, MISSOURI
64111

ST. LOUIS SCHOOL OF FINE ARTS
WASHINGTON UNIVERSITY

Professional training in Fine
and Commercial Art and Fash-
ion Design. B.F.A. degree is
awarded.

KENNETH B. HUDSON, Dean
Room 40, Washington U.
St. Louis, Mo. 63130

NEW JERSEY

du CRET SCHOOL OF FINE

and INDUSTRIAL ART
NEW JERSEY STATE APPROVED

240 W. Front St., Plainfield, N.J. 07060
Tel.: (201) 757-7171-2

We offer you the advantage of personal in-
struction in the Course of your choice. Learn Art
as a relaxing hobby or demanding profession.

You are taught creative painting, drawing,
composition, develop own style, use of color, as
well as memory and visual training. The purpose
is to develop your own creative forces and tech-
nical skill. All approaches to art are explored.

Send for information on Scholarship Competi-
tion and Courses Prospectus.

MAWY ART SCHOOL
909 Bergenline Avenue
Union City, N.J. 07087

NEW YORK

PAN AMERICAN
ART SCHOOL

WINDOW DISPLAY - FINE ARTS
BOOK & MAGAZINE ILLUSTRATION

FASHION ILLUSTRATION
ADVERTISING DESIGN & LAYOUT

PASTE-UP & MECHANICALS
Oil - Watercolor - Figure Drawing
State Approved - Co -Educational

Approved for Vets & Foreign Students
Life Sketch Open to Public on Monday

2nd Wednesday 7-10 P.M.
All Year 'Round

PLaza 7-0064
316 W. 57th St., Near 8th Avenue

Parsons School
of Design

school of art & design
Bachelor and Master's degree
programs in advertising design,
art education, graphic art and
design, interior design, indus-
trial design, package design.
Day and evening. Catalog.

aPratt institute
Box AA, Brooklyn. N. Y. 11205

New York -Phoenix School of Design
160 Lexington Ave., New York 10016  (212) 685-2973

3
school

c ego
eirtigand

columbu
4s8.6ohhutott4o3n2p151.

reauest catalog ccad
224.9101

OF.

'...an- 
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OHIO

distinguished fashion ,
professional training graphics

part time. work sculpture
possible while attending cartooning ,

commercial art
interior design
industrial design
magazine illustration
advertising design
photography
painting
fine arts
tuition scholarships
request information
non-profit org.

Art
Academy
of
Cincinnati

Painting, Sculpture,

Advertising Design,

Illustration, Graphics,

Photography; V.A. ap-

proved, Scholarships.

Adjoining Cincinnati Art

Museum and library

facilities. Write for cata-

logue, Herbert P. Barnett,

Dean, Eden Park,

Cincinnati, Ohio 45202.

ART SCHOOL
Wm. E. Gebhardt
Associates

Graphic Design -Typography -Photography
Portrait Painting -Drawing -Illustration
124 E. 7th St., Cincinnati, Ohio 45202

CLEVELAND
INSTITUTE OF

ART
11141 East Boulevard

Cleveland, Ohio 44106
catalog on request

Painting Sculpture  Printmaking  Graphic Design
Industrial Design  Photography  Silversmithing
Ceramics  Weaving Textile Design  Enameling
Teacher Training  DEGREES - SCHOLARSHIPS

PENNSYLVANIA

HUSSIAN SCHOOL OF ART

PHILADELPHIA, PENNSYLVANIA 19107
ADVERTISING DESIGN  ILLUSTRATION

1300 ARCH ST. (215) 563-5726

Ivy School of
Professional Art

A complete art school that trains, educates and
inspires qualified young artists to superior
professional achievements in the visual arts.

207 Market St.. Pittsburgh, Pa. 15222

RHODE ISLAND

Competent
Designers
Come from
Rhode Island School of Design

Placement Office
2 College Street
Providence, Rhode Island 02903
401 331 3507

TENNESSEE

The HARRIS
School of Advertising Art
A small school with high professional stan-
dards, offering a practical curriculum, per-
sonalized to each student's individuality.

36th vear.
2000 Warfleld Dr., Green Hills Nashville, Tenn. 37215

TEXAS

DALLAS ART INSTITUTE
COMMERCIAL AND FINE ART

2523 McKinney Ave., Dallas, Tex. 75201

Tel.: (214) RI 2-8353 '

WASHINGTON
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