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Gold medal awards






2 art director Richard Carroll

designers Roger Mader / Richard Carroll

photographer Harold Becker
copywriter Joseph Sollish
agency Young & Rubicam, In
client Chrysler Corporation

He drives one of the 3,000 New York City cabs built
by Chrysler Corporation. But John Lazzaro clocks more

than fares.

By special arrangement, Chrysler engineers keep tabs
on the performance of every one of the cabs in his com-

pany’s fleet.

Chrysler engineers analyze the effect that New York
traffic conditions have on Chrysler-built transmissions,
engines, and differentials. They study the daily charts,
and the use, if any, the taxis make of their 5-year or

THOUSANDS OF CHILDREN ARE DESERTED BY
n=r SOMEONE TO FIND AN
T lS THE AGONY THAT CAN

BY ARTHUR HENLEY

A small, Bewildered face looks out of the newspaper; the
picture also shaws a kind-looking policeman offering
milk and cookies or e cream: the brief story belaw tells
how the chlld was found wandertng alone laxt ight in
i road terminal, The headline asks: "Do you

ttle boy?" He 1 an abandoned child.

At the height of & recent Christmas season, a boy and
sirl,age fve and fou, handsome and healthy and dressed
in spanking-new clothes, were found huddled in the
darkened toy department of & large department store,
long after shopping hours. The children, clutching cach
other’s hands, had been told to “wait here for Mommy,”

Pinned to the pocket of the boy's coat was & note read-

am the mother of these children. 1 love them
y but have no money for food and no place to go.
Please help them.” They were abandoned children.

In a crowded bus station in {ndianapolia, on & hot
summer night, & four-year-old girl with big, sad blue
eses and a tangle of long blonde hair sat akne on a
bench for many hours, until a policeman noticed that
no one came for her. Too frightened to move or answer
queMions, she could not be identificd and was finally
taken to the county home for waifs, shere a doctor
examined her to determine whether she was mute. He
found her perfectly healthy, bt apparently shocked
into silence by fear. She was an abandoned child.

nd in & lawyer's office on Long fsland, & seven-year-
old boy with bright-red hair and & tooth-shy smile pa-
tiently held the hand of his / continued on page 155

126 ngrossson ar arve sromar

293 art director Otto Storch

designer Otto Storch
photographer Otto Storch
copywriter Arthur E. Henley
publisher McCall Corporation
client McCall’s Magazine

Mr. Lazzaro is in charge

50.000-mile warranty* on these vital parts.

The sanee warranky you get with your new car from

Chryster Corporatior.

history of our "taxi-labs” in New York
and, other cities helps make that warranty possible for
your car.

And yoer lasting satisfaction helps Chrysler Corpora-
tion move ahead as the natiow’s twelfth largest industrial
business, with confidence in its growth and the future
of this country.

of one of our labs

*Chirysler Corporatmn warrits for 5 years or SD.000 miles, whichever
comes first, miainst defects i matenals and workmanship and-will re-
Chrysie: Motors Carporatlon Authorised Dealer's

Use cngire block. head and mternal parts. intake

‘manifold. waler pump. iransmisson case and tntermal parts (escluding
‘manual chutch). torque eonverter, drive shaft. universal jomits, rear azle
ard differemiol. and rear whee! bearings of (s 1964 aul pro-
videdthe oxrs has the engime oil changed every 3 months of 4,000 mikex,
Thachever ones i, dhe ol ler reptced every second al change
and Uae carfurelor aur filtey «leaned cvery

equess the deakt 1o cuuly(l)
rocei of sz evidence 3nd (2) the cars e currem mileage

SEE BOB HOPE AND THE CHRYSLER THEATRE, NBC. TV, FRIDAYS

Plymouth - Chrysler - Imperial - Dodge
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129 art director Stan Jones
designer Stan Jones
photographer Bernard Gardner
copywriter Bob Finley
agency Doyle Dane Bernbach, Inc.
client Sicks’ Rainier Brewing Company
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Today is Election Day. If you're over 21, make sure you vote.
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94 art director Burt Klein
designer Burt Klein
copywriter Mike Mangano
agency Smith / Greenland Company, Inc.
client Smith / Greenland

In our family we cherish tradi-
tions, One of them we observe
every December. It's the one our
greatgrandparents started when
they came to Pittsburgh in 1849,
the same year Joseph Horne
opened his store. That tradition ia
a visit to Horne’s before Christ-
mas. When great-grandma went
to Horne's for lace and silk to
make her Christmas gifts, she
was delighted with the beauty
of the store, and the richneas of
the fabrics. Most of all she was
charmed by the friendliness and
courte$y of Mr. Horne and his

etaff. She lost no time bringing
the children to Horne’s also, for
she had never seen such attrac-
tive holiday decorations, She
said it really made you feel the
Christmas spirit when you
stepped into Horne’s. It has been
like that ever since. I can recall
the stories so well; like the
Christmas grandfather delighted
hie friend Andrew Carnegie with
a beautiful book from Horne's.
And how grandmother always
brought the girls to the chil-
dren's tea party. (We're having
the same happy experience

177 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Lois Lynch
client Joseph Horne Co.

this i children vels that it is more beautiful

0 the Wake Up Santa break- than the year before. She doesn’t
fasta on Saturday morning.) object to our speeding on the
Aunt Lucy (she’s almost 86 now) Parkway when we say we're
still her annual trip to going to Horne's, although she
Horne's because she says it’s the reminds us that she firet came
only place in the city where all to town on a cable car, and the
her pleasant ies are 20-mil -hour speed frij

recalled: her first party dress, her then. I haven't missed a

her wedding gown, the damask holiday visit to Horne's since 1

draperies Horne’s made for
her home on Ridge Avenue.
Best of all, she says, ia the
fantasy-land that greets her as
she steps into Horne’s street
Boor. Each Christmas she mar-

was gix, and I'll never forget
mother’s words: “You can always
be proud to give every gift you
¢hoose at Horne’s.”

JOSEPH HORNE CO.
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115 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Frank Haller
client Cox’s Inc.

“I quit school
when Iwere sixteen’

DESIGNED AS A PUBLIC SERVICE BY DICK LOPEZ AND PRINTED BY DRUM LITHOGRAPHERS

131 art director Dick Lopez
designer Dick Lopez
artist Dick Lopez
copywriter Dick Lopez
agencies Smith / Greenland Company, Inc.
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360 art director Myrtle Johnson
designer Frank Mayo
artist Jerome Martin
copywriter Charles Hackett
agency Mayo-Infurna Design Inc.
client CIBA
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292 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Irving Penn
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine
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photographers Joe Toto / Edstan Print
Gold Medal Award for Special Campaign

client New York Herald Tribune

Sp-2 design editor Peter Palazzo
designer Michael Uris

client New York Herald Tribune

Sp-1 design editor Peter Palazzo
designer Peter Palazzo
photographer Joe Toto
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Sp-3 design editor Peter Palazzo
designer Peter Palazzo
client New York Herald Tribune
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designer Michael Uris

photographers Alan Winston / Edstan Print
client New York Herald Tribune
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Sp-4 design editor Peter Palazzo

Sp-5 design editor Peter Palazzo

designer Peter Palazzo
artist Blake Hampton
client New York Herald Tribune
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art director Israel Liebowitz
writer Janet Carlson

agency Klosterman Agency
designer Israel Liebowitz
producer John Urie
production company John Urie & Associates
client Cole of California

photographer David Nagata

art director Stewart Greene

writer Dick Rich

agency Jack Tinker & Partners
designer Stewart Greene

producers Stewart Greene / Dick Rich
production company Televideo

client Alka Seltzer

photographer Howard Zieff
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568

art director Bob Wilvers

writer Ed McCabe

agency Carl Ally Inc.

designer Bob Wilvers

producer Bob Wilvers

production company Brillig Productions
client Salada Foods Inc.

photographer Barry Brown

art director Robert Gage

writer Phyllis Robinson

agency Doyle Dane Bernbach, Inc.
designer Robert Gage

producer Joan Wolf

production company Elliot-Unger-Elliot
client Polaroid Corporation
photographer Michael Nebbia




477 arl director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrkich
production company TV Graphics
client Demaocratic National Committee
photographer Ted Pahle

596 art director Sam Scali
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer John Cholakis
production company Videotape Unlimited
client New York Herald-Tribune
photographer Howard Zieff
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Magazine ads—
3 or more colicrs
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David Ommanney, our man in Africa,
shows Masai warrior how to work lever
of his new Winchester 22 Magnum.

. Olln

Y

art directo- lLeiter Feldman
photographers Elliott Erwitt / Alan Vogel
copywriter H. H. Marshail

agency Doyle Dane Bernbach, Inc.
client Winchester-Western / Olin

Gold Medal Award

TEZICAS T Vvies Police Department, City of New York
E.(’ R.S MAY : DOVISION OF LICENSES. 56 WORTH STREET WEW YOHK 13 M. Y.

m;,zznka i gl (BN 5861

RATES 1« -PASSENGERS:

25 Geats for the first 1/5 mile or fractin thereof,
|5 GENTS FOR EAGH ADDITIONAL ¥/ MILE:
| 5 Gems for each 12/z minutes of waiting time:

' 30 Gents extra for Each runk, No Charge for Hang Baggage,

Mr. Lazzary is in charge  of one of our labs

e B0 o - P v -1 n-

a»
Va¥ CHEYSLER

COAPOAATION

2 art director Richard Carioll
designers Roger Mader / Richard Carroll
photographer Harold Becker
copywriter Joseph Sollish
agency Young & Rubicam, Inc.
client Chrysler Corporation
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art directors Bill Pfaff / Curt Smith
designers Bill Pfaff / Curt Smith
artist Nelson Greer

agency Gray & Kilgore

client Booth Newspapers
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The fiberglass Hatteras is the
off Cape Hatteras—

an blue-green water flies bridge-
hagh as the hull smashes through
the pounding sea

This is the Gravevard of the At-

lanric. It is considered by veteran

North American Continent

Many baats, large boars, would not

be the roughest sea in the

Tt withstands
this cnslaught mile after mile, day

The Hatreras does

after day
approved
i the Hatteras to p

Then, it

The abiliry

this rest 1s muinly due ro three things
1. Gibbs and Cos specificutions
It 1« built to stand et by this

art director Gerard ], Guarch
photographer Herbert Loebel

renowned firm, architects and engi-
neers of the liner United Stares
2. The design-enginevring ream of
Jack Hargrave and Don Mucklow.
Hargrave is usually occupied de
signing custom hoats costing $250,000
and-up. He is not one to compromise.
Mucklow is considered by many to
be che cutstanding expert on fiber
whass baat consteuction, (You may re-
call Don buile a fiberglass hoat that

wots the Miami-Nassau race in 1957.)
3. Fiberglass construction.
This is the strongest material avail

able for boat cimstruction.

The Nuavy has used it since 1946,
aned ow has 1200 such boats in service.

agency James R. Fox, Advertising
client Hatteras Yacht Company

(Over 90% of the boats bought in the
Lust two years by the Navy znd Const
Guard are fiberglass.)

The result is & unique crafe that
many compare favorably to custom-
built boats.

Extra degroe of satety

The one-piece seamless Aberglss
hull and vne-piece fibergless super
structure have a resilient quality that
takes shocks and jolts bester than
ather mterials.

This gives the Hatteras an extra
degree of safety.

There's no swelling, cracking or
shrinking. No painting is required for
protection. And leaks, dry rar, loese

only Boat tested and proved
Graveyard of the Atlantic

fastenings, rust and eorrosion are
climinated

As a result, it's dn easy—and eci
nomical—craft to mainain,
ardella, Cove Marina, Nor
wilk, Conn., who has experience with
both wood and Rberglass boats, says
about 80% is saved on hull upkeep
with the Hatreras

Unusually spacieus
Through molded, reinforced fibenglass
truction, bems, fibs and frames are
nated. A7 of the inside is usable.

This makes the Hatter
boat. The Dosble Cabin, for example,
has more usable space than many

a spacious

larger boats. It has two private suites,
And for additional
privacy, the suites are ar oppasite
ends of the boats.)

each with bath

Interiors are Philippine Mahogany
The finishing and joining are similar
to that found in fine furniture, (T}
Hatteras is made in High Point
4 furniture center.)

eliminates §
broaching. Fven
heavy seas, ¢

s ho

hull throws water off in

minor fues
the highest raing of any craft v

We have givey

% o entire serte.

There
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Give bask
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oREo FIG NEWTONS
Creme Sandwich Cakes

art director William Alderisio

designers Alderisio / Chwast

artist Seymour Chwast

copywriters Leane Bancroft / James Dwyer
agency McCann-Erickson, Inc.

client Nabisco




Randolph, 1 loveﬁ Learning to
our new clothes! dress one’s self|

Conz stretch denim is marvelous, Mary.

shifts are crazy nd it’s so easyin|

, for climbing trees.| Playskool Corncobbers |
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your overalls?|
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6 art director Ralph Marcano
photographer Richard Heimann
copywriter Robim Bielski
agency Marschalk Co., Inc.
client Cone Mills
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7 art director John Russell
designer John Russell
artist Town Studio
photographer Jim Braddy
copywriter Les Gallagher
agency Ketchum Macleod & Grove, Inc.
client Wear-Ever Aluminum, Inc. / Cutco



Distinctive Merit Award

You know how kids are

Tell them something’s good for them,
and right away, they hate it

Even if they like if.

So don't treat good old Quaker Oats like
medicine or vitamin pills,

Sust tell them how good it tastes.

Like nice toasty nuts

Like a rich breakfast pudding

Like crunchy crusts cut off fresh bread.
Like o special treat an a Sundoy.

Like a beautiful bow! of sunshine that
warms them up clear

down to their toes.

And then, Mama, moke them lough.

far tummies.

8y the way, youd be

telling the truth

8ut don't for a minute let on that there's

Oh,
mama.What
you're doing
to your kids.

About the last thing
anybody should say about
Quaker Oaits is

“Its good for you!’

|
|

Coo

I($IN‘
Nwr

art director William Taubin
photographer Norman Nishimura
copywriter Paula Green

agency Doyle Dane Bernbach, Inc.
client Quaker Qats

Tell them Quaker Cals is kind of o love-pat

anything more to it

That Quaker Oats is a fabulous source of
reol naurishment.

The-highest in protein of any whole-grain
cereal you can name. Whole-wheat,
whole-corn, whole-rice, whele

anything else.

That it's o bonanza of vitamins, @ whiz

of a mineral supply.

That it's pure food. No added thises,
preserved thatses,

chemical whatsises in that

old familior round box.

Just good whole oots with all the nutty,
hearty, toasty taste intact

But “it's good for you™2

That's about the last thing you tell them
when they're little, Mama

Let them find out the facts when

they're big.



Sl s

OTHERS 55,

BUT CLEAN & WHOLESOME

Been everywhere?
Secn everything?
No you haven’t.

9 art director Ronald S. Brello
artists Douglas Kirkland / Jay Maisel
Jerry Cooke / David Drew Zingg
copywriter Gerald Weinman
agency Pritchard Wood, Inc.
client Venture Magazine

10 art director Fred Stadelman
photographers Horn / Griner
copywriter Tom Disch
agency Doyle Dane Bernbach, Inc.
client Hartmann Luggage Company

Look all you want. sl L :
R You'll only see one of e g ¢
) the seven reasons for o
'.)spending 759 more on . o "
Hartmann luggage. Mo
off 8 iy
LTt H yi

store and had & Hagmunn Then we remfores the cornc

International in your hands, you  preces with tough trunk hber K . he 11 T
coukdn’t sec the ather six reasons (We wouldn't nal or rivet, o
They're inviuble. because that would weaken Ma s A o
Y the on.) dy
v T oot

" gets bumped. 1 gives
nd ns "0

Su ha b hes
frame of
i b
Ne ou i
Woo fyan ndependen v
Why, you m R — A\ \ ¥ »
wou e a0 W ;
Wo o n an
he g ure sises
L r ,
o
: N
~HR e &
last they did Bu 4, U
u 8
) : : P.
N T e

Somc Hartmanns arc cven
raller tha onc you
iile

culi

l haven't convinced you that
an Internationat is worth at least
57.50 more. the one clearly v

bic rcagon may
I3 the way an In-
erational looks
Which is, e think,
B s wtully clegar

{ In fact. we have
reasan w0 beleve
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The search led into a bottle of brand)

It its scries of articies on World War wanted

paintings of the time

war m cn manths s n

TIME, UIFE

11 art director John Bormann
designer John Bormann
photographer Mike Cuesta
copywriter Pat Steel
agency Young & Rubicam, Inc.
clients Time, Inc. / Life Magazine

12 art director Lester Feldman
photographer Elliott Erwitt
copywriter H. H. Marshall
agency Doyle Dane Bernbach, Inc.
client Winchester-Western / Olin

W A

“No second shot was needed...
this new 300 Winchester Magnum

really lays 'em in)’
says Datid Ommanney, our man in Africa

Olia



Wherever you move in the U.S.A.

When you get your washer, range, refrigerator, TV, and
ather appliances from Sears, Roabuck and Co., you get
an extra something nobody else can give you...Sears
sarvice, Read why many wives of men on the move say
they'd hata to buy 30 much as a toaster snywhers else.

13 art director Rollin C. Smith, Jr.
photographer John Lewis Stage
agency Ogilvy, Benson & Mather Inc.
client Sears, Roebuck and Co.

SAERY VORI bons ganoo Ammericars charge ther obs
1‘4 and o 1 anber toTs or Matos Abmy iee Jre Trsre
ferrad I their companies. Wines of oo un £ wav up
should be prepared for wees srowad tbe countey
One importent way to prepare: Jabe a tp Fom miicary
e 5 Se

Ray Shore Sears store and thev'll send 5 man nver 1 hook up
yosar Sears pplisnces —au he semm day yoo cadl.

Iz tahes an aemry 0" service experts around the counitry fo
malce chas pessatie, =0 41 s 5 6 whot Sears has—on ssdvels,
There are b, scrvize racks, logging over +5 mithon mutcs o

N —

The Seacs peipstalisting wrvice
Suppose you hve n Denver snd you're smoving ro Bay Shore,
NV, As soun 25 you and the moving van arrive, call your

year, aperering it o s o worth n?
Ask snyone who's cer bad 10 monc arwed tbe toiatry or
arovad tbe cormer.

Regardien of wier you purcha 1t, your Seans Servce
Contract » honored m any one of the 750 Seam sres and

scervice follows you

+.oum catalog sales offices. W hetber vou've e maved in. e
Tved chere 1o buirn the aortgage, you're only 3
phone call aw v feom Scarn service

Special Seans emergency service
Suppose y our furmace, freezer, or hor water heater goes on the
friez, Sears kniows ¢'s an emergency, and seods ot 3 service
an rbe <ot dey you calf
“We service whar we scll.” Iy deimvring wa this promise,
s bl the bagyest appluan he world.




Some Italians came to
California and made wine.
My family started

14 art director Marvin Mitchneck
photographers California Wine Growers Assoc. /
Carl Fischer / Rand McNally
copywriter Marcella Free
agency The Marschalk Company, Inc,
client Contadina

Papa made two improvernenfs
on Italian tomato paste.




Old Bushmiills Irish Whiskey can

1f ons want 1 know v hat s ento these holiday drinks If we wsseel your fuvoriee holiday drink, make i« with
bestdes Old Bushmalls (s, even the pink froshy ane s Old Bushmlls unyiuy, then send s your recipee We

@ holudy drimk—yes, 1t 15 made ek shisken), umite w0 ws phan o do this agam nest year and we don't went to miss
Wl sema youe rhe ripes a favere st bociwese we don't knins ahout 1 And we

15 art director Amil Gargano
photographer Mike Cuesta
copywriter Carl Ally
agency Carl Ally Inc.
client Quality Importers, Inc,

do anything, any time, any place.

dem't want you to muss Old Mhmdls{v.w berause And 1f you're wondering why tht u hikes sora gh
you don't knose about ir. Old Bushmills has burmished Whiskey Sour Manhatian, Old Fushronud sehishos on th
Scotch flaver withous burnished Scotch smok blended  rocks, and bish Coffec wre i th pucnre sl as v wan
husk without blended whiskey bland Old Bushindls can da anyrhing, any tong, am phc
CCe MAMINTE Greme ts % e B 40 QUALITY IMPORTENBING 35FIFTHAVE NEW YORK 3, ¥
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Stop in at 41 Orchard Road. Singzpore,  for a goxd deal on a Simea

tur -1

m CHRYSLER

CORPORATION

art directors Richard Carroll / Roger Mader
designers Richard Carroll / Roger Mader
photographer Peter Turner

copywriter Joseph Sollish

agency Young & Rubicam, Inc.

client Chrysler Corp.

storses ou can resd &
tivas aad 0

v+ fascinating world of
My, pucqrach. tsrature, the eionces. art, meneie. All are
Praswted s vividiy thet (bey encits chibres (ato reading
ors and W, dvnrs mare. raden imgrre. Theis
utionk bresdens.
Tha Bamk of Kicarbadgs 10 8 remarding (nvastment fn the
t futiire of ot chldren. 14 will tagel thetm b ove of lestning
Lhat il amrich the ruvt of thotr livea.

T-page ful lot tramwed wih etaries articles,
L i e s =
e L T RS EIR
LG 3
—
‘l he Book of Knowledge
[recctiadii Fo
B ey &
New York N.Y. 0021 ;;J

Pt iR
B | 1% e o i
. it 404 b v b ad . T e, 1,
st he Gratser Kany-Pay Edmcations! Man Theve are
o tamy A o
i
ar

17 art director Howard Rusto
photogranher Frank Cowan
copywriter Jerry Warwin
agency de Garmo, Inc.
client The Grolier Society, Inc.



Have you noticed
how many Scotch-drinkers
prefer Chivas Regal?

i

| - " b -
'Provided youre buying.
/ PPeaple who swear by Scoteh N often change their
allegiance at the sight of aur squat bottle,
/ Unfortunately, the switch to Chisas Regal tends to
stop <hort at their wallets.
Two dolkars more 3 bottle, there’s the rab
(Naturally, most of them tind that other people’s
Chivas 1~ quite peerless m cdaracter. 1S 12 vears old,
and prige Glenlivet whiskies Hom Scotlind's oldest

[
) fistillery go into it
Next tine vouobserve the phenomenon we're talking

ibhout, ¢

out to per drink

| Phen vour hospitality may be eturned in kind

splain how little two doliars per botede work

Why won’'t these geese let you near our Whisky ?

Becauss 1t v sleapig.

lerc i the yut ~obtode of the
seing sheds, aken cashy ol Hullanting's
Seotch sunber unditurbed  Slowly
and maturaly, the 42 fine Scowh
Winshies that go 1t Ballantme’s,
oo

Ubr pescetul yard s guarded con
“tanily by @ gagyle of 18 white Chinese
seeve Amd thesr shaill hankmg soon

changes the mnds of any would be
mireders

Meamwhile, within the casks, the
secret of Ballantine's suony-light
flavour unfolgs Slowly mellowed by
the mont Scatinh air, it lingering
teaces of hantiness gradually disappear.
it finally. the anthentc fasour and
smaoh Iightness of Baltannng’s Seotch
Whisky 1s born

Net time vou try Rallantie «. you
may even notie the genrie sceat ol the
heather 1t's differences like these that
prose
The maore sor huow about
Seateh. the arore you like
Ballantine .

C%///wé/)m}

18 art director Bert Steinhauser
photographer Mel Sokolsky
copywriter John Withers
agency Doyle Dane Bernbach, Inc.
client Chivas Regal

19 art director David Garratt
designer David Garratt
photographer Malcolm Steen
copywriter Gary Prouk
agency Ronalds-Reynolds & Company
client Gooderham & Worts Limited




Yell “help”

and watch how fast your
mild-mannered Continental
[nsurance agent turns into
Superman.

Ordinarily, he’s just a quiet guy inadark That’s why we handle his clients’ claims ,{ — .
suit who comes around once in a while to  intelligently, fairly, and with a miniznum I'he Continental )
talk insurance. of red tape and delay. (This little gimmick Insurance Compames

Shy. Retiring. Not one of vour pushy
types.

But suddenly, emergency strikes.

Burglars in vour hedroom. Garage fire
bubbling the paint on your new Cadillac.
Hurricane Zena heading straight {or your
chicken farm.

You call for help.

In a flash, he hecomes the Man of Steel
and flies to your side. To protect yourrights,
and fight your bat tles,and give you counsel
as long as you need it.

Your Continental agent acts as your
champion for one very good reason. You're
his bread and butter.

He figures the more he helps you, the
more kindsofinsurance you'll buy fromhim.

And we figure the more we help him
help you, the more of your insurance he'll
place with us. (He has his choice of many
companies, you know.

is the thing that helped us get so big.)

1f vou think you might need the services
of a Superman some day, get to know your
mild-mannered Continental agent ncw.

He'’s listed in the Yellow Pages under
Continental. (In some areas, under Amer-
ica Fore Loyalty Group.)

He wants your business.

How else is he going to pay for all those
suits he keeps leaving in phone booths?

20 art director Sidney Myers
copywriter Ron Rosenfeld
agency Doyle Dane Bernbach, Inc.
client The Continental Insurance Co.



People keep asking us what you do with
Contadina Tomato Puree.

You mix Contadina Tomato Puree with spicy
vinegar, hot mustard and seasonings and get

a tasty topping for hot dogs. o F
I o
& i

Our family calis Contadina
Tomato Puree “tomato
sauce without seasoning.”
Of course, we make a lightly
spiced, rich red Tomato
Sauce, too. Cook adventur-
ously. Try both.

- a ¥
Y ou canstice mushrooms,
onions & spices into Con-
tadina Tomato Puree and
make a marvelous sauce
for chicken.

-

.‘ _.iﬁ—‘

You simmer a piece of beef in seasoned Contadina
Tomato Puree and enjoy a robust pot roast.

Y ou mince clams into Contadina Tomato Puree
and come out with a great clam chowder.

You catch a lobster and bake it to per-
fection in garlic, onion, seasonings and
Contadina Tomato Puree.

One thing you can do with
Contadina Tomato Puree

that you can’t do with to- b
mato sauce: make barbe-

Qque sauce you season just

to your liking.

(Ontadina. [y

& Youputabayleafor
any other spice you
like into Contadina

<. Tomato Puree. (We

don’t put seasoning
in it ourselves, just

COPTEIGHT 21 CARNATIEN COMPatY

|
|

California ¢ red Californi
. TOMATO PUREE RG] e gren
L~ ERE—— tive!

24 art director Marvin Mitchneck
photographer Carl Fischer
copywriler Marcella Free
client Contadina



(Actual photograph of water running out of other catsup,
3 minutes 39 seconds after both were poured.)

One reason you may pay a little more for Heinz.

25 art director Bert Steinhauser
photographer Donald Mack
copywriter Fran Wexler
agency Doyle Dane Bernbach, Inc.
client H. ). Heinz Company



21 art director William Taubin
copywriter Bob Hildt
agency Doyle Dane Bernbach

client French Government Tourist

Funny. she doesn’t look French.

How long can the good earth
produce enough food
to feed our exploding population?

Citier are mushrooming into vast
megalopolises, covering the old corn-
fields and potato patches.

And all the time, more babies,
more mouths to feed.

What will happen by the year 2000
when our population doubles to more
than 6 bitlion?

By that, thme, just 36 years from
now, the waeld must triple its food
production il we all are to have
enough to eat

How in the world are we going to
o it?

One real solution is Lo bring agn-
cultural science to peoples that have
lacked it

Olin s doing just thut

Olin's Agricultural Division devel-
aped and perfected a highly conten-
trated chemical fertilizer.

[t's called Amma-Fhos.

Ammo-Phos is abrotbed extremely
fast and easily.

Result: more an. beitee crops ver
acre than farmes kad 2ver canceived
possible

Ammo-Fhos is thuz lelp.ng solve
ane of 20th century men's gravest
problema: how to psoduce enough
food to feed tse wodd's exploding
population

For forther is formaziom on Ammo-
Phos and other feriliers, write:
Qlin, 460 Park Ave. Mew York, N.Y
10022.

CTlin

3 1Ot just A of
s theire

[ ol

French inn. The cuisine, hkewise a
énmbination of West Indian and
French, is inspired

And then there's the seencry. Ma
tinigue is an island of technicolar
plantations nestled into 1ropical for
eststhat look fike movie sets. You move
through a fantastic profusion of hibis-
cus. orchids, mangoes. and palms
Guadeloupe is alsu a land lush with
foliage, with a volcano thrown in for
good measure. Just a 20-minutc strofi
from the crater peak is # jungle fores
that looks like Tahiti. but isn't. The
walterfalls scem 10 cas-
cade down out of heay- l
en. And the beaches are
the kind you dream abour: clean,
wide and deserted

Finally. there are the “lucals.” They
don't treat you Jike a tourist, they wel-
come you ro their islands as a friend.
See that smile in our photgraph?
You don't put on smiles like thar.

22 art director Bernard Gilwit
artist Coast Geodite Survey Photo
copywriter Steve Hertz
agency Doyle Dane Bernbach

client Olin



An Irishman will try to sweet talk you, fast talk you, charm you,
put you on, pull your leg, tell you a lot of outrageous tales. But
you can expect an honest count at the cashier’s cage.

Bring a grain of salt when you come to
Ireland.

For, it’s been said, we're a people of
desperate imagination. If, for example,
should you be walking the wild ten mile
stretch from Glengariff to Adrigole,
between the fat Caha Mountains and
glinty Bantry Bay, and should you ask,
“How much further?”, we may, to keep
your heart up, take a mile or two off
the distance.

And an !rish mile is “‘a mile and a bit”.
And the bit is as long as the mile.

And if you should say hello to a farm-
er going to Tipperary Town to sell his
sheep, you may, by the time you say
goodbye, think he is going to Killarney
to buy a cow. (If he thinks you're a tax
collector, you may not learn even that
much.) In encounters of this sort, you
may be exaggerated to, even misled a
bit. But in the important matters, the
dealing of one man with another, the
Irish imagination disappears.

When the time comes for the money to
actuallychange hands, evenifyoudon’t
know a Salmon (an Irish coin worth
twoshillings) froma HenWith A Brood
(one worth a penny), the Irish trades-
man, clerk and innkeep will give you
an honest count.

This is a matter of some pride with us.
As a testimony to it, we boast some of
the emptiest jails in the world. (As fur-
ther testimony, even the Gaelic name
for the Civic Guard,**Garda Siochana)’
translates literally as “Guardians of

Tranquility”.) And those of us who
do enjoy the hospitality of the Garda
Siochana from time to time may be
there solely because of an understand-
able affection for Irish whiskey. Which,
by the way, can be had for a mere 32¢,
nicely tumblered, and on the rocks, at
the Long Hall pub in Dublin. (And at
50,000 other pubs about.)

Very different from the public-house
pleasures of the Long Hall pub are
the private-house pleasures of the long-
walled Castle Dromoland. Here, if
you've $40.00 to spend for a day, and
the right attitude, you can live cosseted
and cozy as an Irish lord, with a thou-
sand acres for front yard and back yard.
Here you can fish in a lake where Lord
Inchiquin fished after he inherited the
castle from the O'Briens. And break-
fast cozily in bed in a stone-walled bed-
room where an O'Brien once bedded.
(An O’Brien descended directly from
our brave Brian-Boru, who, in 1014,
beat the Danes out of Dublin.)

But if $40.00 a day seems a bit much,
$20.00 a day will take care of all your
expenses, including hotel, on a trip
through western Ireland packaged by
the Shannon tourist people. It includes
afifteenth century banquet at Bunratty
Castle, where you'll listen to medieval
minstrelry and dine on such as Vege-
table Brose, pull’d fowl, Salamagundy
and Everlasting Syllabubs.

Not too far away, you might find a
little old Irish lady, who thinks a body

should never go out without an inch of
cable-knit wool between him and the
wind, to knit you a great polar bear
of a sweater for about $14.00. In the
States, if you could find a little old
lady with enough patience to knit you
such a sweater, it would cost you at
least $45.00. Not to be outdone, there’s
a little old man at T. Barry & Sons,
Dublin,whothinksabodyshould never
put his feet to earth without their being
covered by handmade shoes, which he
will earnestly make to your measure
for $29.50.

Do remember though, that there is
more to Ireland than Blarney and Bar-
gains. As Irish author John D. Sheri-
dan has said, “To see us at our happi-
est and best, meet us when the day’s
work is done and we are sitting on the
bridge at the end of town. This is when
the talk is tinged with poetry. It is at
this, at the quietest moment of the day
—and not only when we are changing
your cheques or selling you petrol—
that we would like you to join us and
to judge us.”

Would you like a sweet-talking
booklet about Ireland? 5

A colorful 44-page booklet which de-
scribes all you need to know to plan
your holiday in Ireland is yours free if
you'll write the Irish Tourist Board at
any of the following addresses: *

33 East 50th St., New York 10022

135 So. La Salle St., Chicago 60603

681 Market St., San Francisco 94105
2100 Drummond St., Montreal, Quebec

SPLEASE ADDRESS YOUR INQUIRY TO DEPT. TAA

23 art director William A. McCaffery
photographer Elliott Erwitt
copywriter Rueven Saratou
agency de Garmo, Inc.
client Irish Tourist Office




Distinctive Merit Award

The green fender come
ofta 58

The blue hood came
ofta 59

The beige fender came
ofta’64

The turguoise door came
off o '62.

Most VW parts
are interchangeable
from one year to the next.

That's why parts
are so easy to get

26 art director Len Sirowitz
photographer Wingate Paine
copywriter David Reider
agency Doyle Dane Bernbach, Inc.
client Volkswagen




Only 1 out of 25 men is color-blind.
The other 24 just dress that way.

And piease don't give us that old
song and dance about there not being
any good colors to chaose from. Haven'l
you seen the new J&F Mohara' sults?
Pacific Mills wove the fabric for us in all
the right colors for Spring '85. And we
added all the right fashion details.
Because J&F dates their suits.

Like cars. Just 00k for the suits with

the 1965 tag on the sieeve.

Twenty-tour out of lwenty-five men

will be able to spot them in a minute

Mansrs e made by The Josssn & Feins Co. with cuslom-made fabelc from Bxcilic MUlD. |7 wo 8 Wi mohiry or warsheo, Kid ohaie v Dacron® patvester, J&F MOHARA
» saite T 5365, Cimemtand, L
==l

SUITS

167 days of foggy. foggy tew can®t elaim all the eredit for beantiful English eomplexions.

1 " N if Britich leauties neve Elicieth Ar be & baby. pat ) Smos Perfrrtion
figabeth Ardeo’s  snd - i o hut i strokes fuve and thy
2l mauch ¢
That's i1 Thal
e fnutes 31 Miss Avsben prom v s
r ve h wedds th Arde
he Skin Sk kin Lo- at fi ! . England

tion, patting skin brickly with upsard strokes (Don't  throughiut the world—-2nd fo the Loadun Salon a0

’g.
25 O1d Bond Street

27 art director Frank Siebke
artist Howard Carriker
copywriter Neil Calet
agency Delehanty, Kurnit & Geller
client Joseph & Feiss Company

28 art director Hal Davis
designer Hal Davis
photographer Horn Griner
agency The Cadwell Davis Company
client Elizabeth Arden



29 art director Gennaro Andreozzi
designer Gennaro Andreczzi
photographer Paul Elfenbein
copywriter Dorothy Perillo
agency Gilbert Advertising Agency, Inc.
client London Fog

s CO:‘O Ever pull out a little
ERaM slip from the pocket of
8Y a new purchase? And

~%onder who inthe world the
number is? To stop the spread of anony-
mity, London Fog reveals
all: #1 on a slip means
Thelma Runkles who has
checked our Maincoats
longer than any other
examiner on our London-
town staff.

Called “Grandma” by
the crew, Mrs. Runkles has
bright, glittering eyes that
miss nothing. She studies
the stitching and snips any
stray threads.
Pores over the
fabric for the
vaguest defect.
Scrutinizes all
seams. And when
the last little detail
is explored, places her
stamp of approval in the
pocket of a perfect Maincoat.

Mrs. Runkles is one of twenty-eight
fastidious examiners. And if your London
Fog fits as if it were custom tailored for
you, feels crisp when you flip the collar
and looks trim, orderly and handsome

while it stands up to a cloudburst, pull out
the slip from yourpocketand give creditto
Bessie Bailey #2, Delmore Applewhite
#3, Barbara Murray #4, Naomi Boyce #5,
Augustine Braxton #6, Virginia Dailey
#7, Olivia Jones #8, Janie
Eubanks #9, Dora Lee Shel-
ton #10, Hazel Lindsay #11,
Rosemarie Midget#12, Thel-
ma Baker #14, Dessie Hall
#15, Mildred Moss #16, Katie
Graves #17, June Mathias
#18,ldell Davis #19, Margaret
Jackson #20, Mary

‘ Broswell #21, Julia
"\ McWay #23, Flora
Hines #24, Pecola
Odum #25, Geral-
dine Mickle #26,
Thelma Mack #27,
Elenora English #28,
osephine Giordano
#29,0r Myrtle Clark #30.
Mrs.Runkle’s current
concern  is the Dalton with new split
shoulder in our exclusive Calibre Cloth’

of 65% Dacron* polyester and 35% cot-

" ton, fluoridized with ZePel* With zip-in
alpaca lining by Blumenthal Mills. In
natural olive, black or mica. For about

$55, rain or shine, your #1 coat.

London Fog, Baltimore 11, Maryland.

i

THE TWO MISSIHG ONES ARE~ALMA JORNSON #22, WHO RETIRED ALONG WITH NER NUMBER, AND #13. (WE LEAVE OTHING 70 CHANCE.)

little,
Wagor

So if you've wanl t sticks out a lit

you know just what to do

30 art director Len Sirowitz
photographers Horn / Griner
agency Doyle Dane Bernbach, Inc.
client Volkswagen



31 art director Martin Lipsitt
photographer Melvin Sokolsky
copywriter Herb Green
agency Delehanty, Kurnit & Geller
client House of Fragrance

This is the way Givenchy sees your face.

e -

He has creared a whole new He sow « toce that could be of ipstick with o golden

ne of cosmeflcs becausa he thought created from a tow of jors and borles  30mboo brush is only perhops
omething wos missing between that would be more than just preny, ns marvelaus os uncorking a
*a hot and the dress. It would be elegont. Pure Givenchy.  3loss stem of night flwd ot midnight.
The Givenchy foco. And he dict somathing else which is Or snapping apen your own
He siarted in Paris with these scraps of  typical of Givenchy. Gwenchy compact ond fluffing an
abric. Ha sow those ittle silk rassles as Everything is designed lor the sheor  an invisibie powder.
ontaste colours fae your eyas. joy of handling ord using it. Or just wearing an orighnat Giventhy.
A rawishing red ribbon for your lips. Dipping into o crystal egg on your foce.

Oh

| 3. Dot mewe Toarhy Brandy

l.YYOOL

s e

32 art director Ronald Barrett
designer Ronald Barrett
artist Judith Barrett
photographers Horn / Griner
copywriter Jane Taylor
agency Young & Rubicam, Inc.
client American Wool Council



Hold on tight when you try
the Rum Special at Juicy's
beach-front bar.

Btend: (In electric blender)

102

1 0z. ginger ale

102.7-Up

1.0z orange juice

102, fime juice

21tbs. cherry juice

2 tbs. raspberry syrup.

11sp. Cointreau

145 oz light rum.

Stir fightly. Pour into a tall glass half filled
with cracked ice. Top with a slice of pine-
slica of orenge and a cherry. And sit
f Cherry Heering on top.

That's Juicy’s Rum Special. Only it's not quite
a8 special, If you make It yourself at home.
Some key Ingredients are missing. Like

Add:

33 art director Howard Russo
photographer Donald Mack
copywriter Charles Burch
agency de Garmo, Inc.
client 3 Hotels / Jamaica

Juicy’s “Yegh, mon!" as he sets the glass
down on his outdoor bar al the Montego
Beach Hotel. And Jamaican air In your nose.
Jamarcan sounds in your ears. Jamaican sand
between your toes.

Then, we suspect there's a secret or two that
Julcy 's keeping to himsait. Atter all, he's got
1o protsct: of the Year

ate In three entirely different but entirely
Jamaican styles. (Let us send you our free
brochures detaillng which is which) And
we've arranged it so you can stay at one hotal
and enjoy all the faciilties and priviieges of
the others (and also ol Montego Bay's thrae
golf clubs and two lennis clubs). Or if you
take a notion to, ycu can move, kit and

prot
ln the Jamaica Gleaner's lsland-wida bar-
tender contest.

But we're not asking you to come all the way
to Jamaica to do aft your drinking in one littie
bar. Or to just drink (aithough some do). We
have three rambling, outdoors-loving hotela—
two at Montego Bay and one at Ocho Rios—
where you can swim, sun, eat, laze and luxuri-

from one hotel lo another. Provided
we've got lhe room.

In your travels, why not conduct your own
independent survey, comparing, say, Juicy's
Rum Speclal, Orvilie’s White Lightning and
Clinton’s Coconut Cooter 7

Our barmen are generous feliows sll, s¢ hold
on tight.

3 Hotels / Jamalca: Montego Beach Royal Caribbean Jamalca inn
Call your travel agent or Aay Morrow, 51 E. 42 8¢, N.Y.C. OX 7-2340.




Eigzht bours a night, Elizane b Arden’s revolutionary new liqudd eream werks ta caress away the wrinkles of the da-

Pour ou# tsis whisper-Egat liquid. 2r=kesit on ~our face. Bisabeth Arden's Liquid
Cr=ax dingors severs] minums, oloxing tnd soothisg skin, then soeps in.
Werks 10 aclp erase txad linos, ever decp-rosted wrink es. [Vs smazing that a
cvonm m: rch ax this oeu d evex be s Equd. Could be absct @y non-greasy. Even

Lo kR Ao,

Som e rmanoen

for w11 do v know Vrmcricn* ety

Rnsw 117 Sen she fabufo v sases whers
conry ol goes Iihe New “ork aw |

3% Laow Prishuegi? An  (Biicap® And
AbaT bum well 4oy baue Desih®
And Bacs Alnes” And S ke (et
He® y-ar mead of = ming of 10
4 upe a@n oy home Tha s what wen
2urr &d 1 wemt W Deanl nd bt saw
Do e B did the Vords buie Mt
e Socget the i igo "1y 1 B sis the
Dok Comjon Mot dud | 1emlonk 3 Vew.

Yo C 2y ulwmac
Nenture oen | merloo 15 thing whea
St camen o gavel Iuoseraas “miling from

51 wargn 14 e Ven_sra will 1l you
o i e

Publidho cvery other ok and avaid
AMIe thrug the Creda Card Disisien of
Americias Erpren cach mese s Meniaie

buand In fandsome inen wease foed
covery uml printed on 1 fine paper vex
You heep @ aftar you' & veaid

H v te micoeied m s new dea 3

srves cun then be Wikl 10 your 2w
The yearly stenp rwe for s i x
hokseis i 317 50

A lut of mones* Sume thite a o 1d
ey Ml S eature 15wt of maganice

o e

The many sides of trevel

34

inv-aible. Ardens Liguid “rean is just one of Elizabeh Arden's beauty triumph.
Try it tonight. t taiaes ninut=s to apply and works al nigist. Waile you sleep. O,
smmoth it on dusing che cxy. While ycu're busy, it getebusy on yowr skin, Becaus

it's invisible, otly ou: prawful sk knows it's there. 500 and 9.00 plus ta

35 art director Ronald S. Brello
photographer Burt Glenn
copywriter Gerald Weinman
agency Pritchard Wood, Inc.
client Venture Magazise

art director Hal Davis
designer Hal Davis
photographer Hal Davis
copywriter Frankie Cadwell
agencies Trahey / Cadwell
client Eilzabeth Arden




Magazine ads—
2 colors or black & white

Just a reminder ; drive carefully, obey traffic laws and have your eyes examined every year or so Better Vision Institute

36 art director Len Sirowitz
photographer Stock Photo
copywriter Leon Meadow
agency Doyle Dane Bernbach, Inc.
client Better Vision Institute



37 art director George Lois
copywriter Dan Greenburg
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Trattoria

38 art director Frank Kirk
photographer Ira Mazer
agency Trahey Advertising, Inc.
client D’Orsay
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It’s a debating society,

he says.Telling us
what to do.And whats

more, the Russians

and somebody takes
runit.
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Would

you still

buy Chivas Regal
if it cost $2 less?

You might well feel some suspicion if
we were 1o Cut our price.

Could it be the same old Chivas Regal
i it cost as litrle as younger Scotches?

I'he answer is* No, it couldn’r.

I'here are no bargains in Scotch whisky.

Chivas Regal ismade. in far from stag-
gering quantity,with prize whiskies from
Strathisla-Glenlivet, the oldest distillery
in Scotland. (Of which we happen to be
the proud owners.)

Weage every drop twelve yeurs. [nold
sherry casks, which cost us £35 apiece.

A lot of peaple consider it to be the
smoothest of all Scotches.

Perhaps some of them bought their
first bottle of Chivas Regal just because
it's expensive.

But they continue ro drink it because

they like the taste.

12-YEAR-OLD BLENDED SCOTCH WHIBKY - B FROOE
GENERAL WINE & SPIRITS CO. NFW YORK, X.¥

41 art director Bert Steinhauser
artist Photostat Composition
copywriter John Withers
agency Doyle Dane Bernbach, Inc.

client Chivas Regal

Don't go away. now. We're not asking you to
pive up smoking or cating or anything like that.
We're just asking you 1o buy a car that's driven
an average of cleven years before it's traded in.

Eleven ycars in Sweden that is. Where 80%
of the roads are unpaved and therc are no speed
limils. Where winter lemperatures drop to 30°
below and there arc few garapes.

We're not sure how long Volvos will average
between trade-ins here in the States where the
roads and weather are better, because Volvo did
not become part of the local scene until a few
years ago.

Here's why Volvo has grown to be the big-
gest selling imporied compact in that short
space of time (do not confuse Volvo with Volks-
wugen. Volksw agen isan cconomy car and quite
a it smalier. Volvo is a compact, the size of Fai-
con, Corvair and Valiant)

1. Volvo doesn't make you feel like you're driv-
ing last year's model. Changing body styles every
year is sitly. The only clianges we make on a

TnE YELLOW PAGES FOR THE

the
new car

habit.

Volvo are changesthatwillimprove it as an auto-
mobile.

2. Valvo doesn't rust out hefore you make the
lust payment. Every surface on the Volvo body,
inside and out. is rust-proofed with zine phos-
phate. Then six-—-that's right, six—coats of paint
(2 prime. | undercoat, 3 hand-rubbed enamel)
give it a remarkably tough hide,

3. Volvo doesn't develop squeaks and rattles.
We were using all-welded. single-unit body con-
struction 10 make Volvos safe and sirong and
quiet while most other car manufacturers were
still having committce meetings on the idea.

4. Volvo has a simple, tough, 4-cylinder engine.
Many car men call it an “overbuill engine.”
Tougher thun it has to be. Possibly. It's the same
engine that powers Volvo tractors.

$. Volvo doesn't force you 10 choose between
performance and cconomy. It has both. And
this, despite everything clse we do to the car, is
probably the reason for Volva's growing popu-
larity. Volvo out-accelerates cvery other popu-

ALER REAREST YOU

lar-priced compact in every speed range...yet
gets over 25 miles to the gallon like the litle
¢conomy cars. |1 actually does.

6. Volvo doesn't cost you an arm and a leg for
optional equipment. Heater. whitewalls, bucket
scats, windshicld washers. seat belts, padded
dash and sun visors, etc., are standard,

7. Volvo has a full linc of cars to choose from.
Four comoacts including a station wagon plus a
Gran Turismo road car (a Gran Tunsmo road
car is a diznificd sports car ).

8. Volvor have a high resale value. The better
a car is built, the beter it holds up and the more
you get for it when you sell it, ( We only mention
this to reessure you. Volvos are scarce on used
car lots.)

That's about it. If you still want to go out
and buy & new cae every couple
of ycars or so. there's not much
morewe cansay. Except. wouldn't

4 Volvo make a helluva second we,
car? V

VERSESS DELIVERY AVAILAGLE VOLVO, ENGLEWODO CLIFFS, NEW JERSEY

42 art director Amil Gargano
photographer Mike Cuesta
copywriter Jim Durfee
agency Carl Ally Inc.
client Volvo Inc.



43 art director Bill Harris
designer Bill Harris
photographer Irwin Horowitz
copywriter John Lentz
agency Young & Rubicam, Inc.
client President’s Council on Physical Fitness

What are you doing about
your son’s nickname?

There’s no excuse for the overweight, out-of-shape youngster—boy or girl—and the embarrassing nicknames
they come by. Regular. vigorous exercise can help change fatness to fitness. What about your school’s phys-
ical education program? Insist on a daily 15-minute session of honest exercise. For more information, S
send for the free leaflet from the President’s Council on Physical Fitness, Washington, D.C. 20548. @
hl

YOU WON'T
OITFOR

RSELE DO IT
FOR THE KIDS

ord tires, the safest tives

44 art directors Chuck Bhas / Charles Picarillo
photographer Ken Heyman
copywriter Ron Rosenfield ‘
agency Doyle Dane Bernbach, Inc.
client Chemstrand

HEMSTRAND




Distinctive Merit Award

Why did Anne Flynn’s parents allow us to use this picture?

There were two reasons.

First—because Anne has now had proper
treatment. and evervthing is fine.

Second—because the Flynns are deeply
concerned (and you can understand why
with the secing problems of all children.

They want parents to know about trouble
signs that arexn’/ as obvious as Anne's. That
£0 undetected. Or may be overlooked be-

cause they don’'t seem very important

Play it safe. See that your child gets a pro-
fessional eye examination before age three.
Certainly, hefore first starting school. And
once a year thereafter

Above all, remember this. Most vision
problems hegin without any warning. But
there are some signs, such as thefollowing,
that call for your immediate action

1. Persistent 1ilting of head

2 frowning or squinti
3. Excessive rubbing of eyes.
4. Shutting or covering onv eye
5.

6

7

. Holds books too close to eyes

. Headaches after reading
More blinking than usual
Unusual repeated eye movements
Better Vision Institute

45 art director Len Sirowitz
photographer Better Vision Institute
copywriter Leon Meadow
agency Doyle Dane Bernbach, Inc.
client Better Vision Institute



Where did you think

nonfat dry milk came from?

Chickens?

Don't be silly.

Of course nonfat dry milk

comes (rom cows.

It's those thin, watery

ones that confuse us. One sip of

Alba and your doubts are gone.

Alba really tastes like it comes from cows.

Here's the reason why.

Most nonfat dry milks have undergone a series of extreme

temperature changes. That's what takes that delicious,

fresh milk taste away. Alba doesn't suffer this ordeal.

We use a remarkable low heat process.

We gently remove the water and butterfat. Nothing more.

That sweet, country-fresh flavor remains untouched.

Isn't that nice? And the important

body-building protein and calcium doesn’t budge either.

New Alba dissolves in two shakes of a lamb’s tail, too.

A little Alba. A quart of cold water. And there you are.

Pure, sweet, fresh, delicious, whole-milk flavor in an instant.

And all for as little as 8¢ a quart.

So if you're searching for a nonfat dry milk that any self-respecting

cow would be proud to 1ake the credit for, look for Alba.
All nonfat dry milk comes from cows.

Only Alba tastes like it does. ?

If you live out of New York *_mw ?MMW

and you can't get Alba, don't worry.
Send 40c (includes postage ALBA\) "

handling) for a 3-quart pre-measured
package to: Weldon Farms, Inc.,
595 Madison Ave.,N.Y. 22, N.Y.

i

46 art director Tony Nappi
designer Tony Nappi
photographers Horn / Griner
copywriter Sandi Butchkiss
agencies Smith / Greenland Company, Inc.
client Weldon Farms



Does it make sense to jump
out of a warm bed
into a bowl of cold cereal?

nside. Warm olf morning long. desides, wh | astes like Quaker Oats?
g Quoker Qats has the notural nourichess to What glse that nutty
Cs it y ston ki kee » warm. To st you ou going, oasty of oats int
1d. cold s, baby, even braks ol

y to stor Quaker Oats has more protein than whole So moke good hot =
You'd da better with good old Quoker Qats,  wheat, whole corn or whole nce, too. So it natu- ~ Quaker Oats these wintry F
Oh yes. A good hot bow! of Quaker Oat atly susioins you hette: 47 art director william Taubin

omething 1o jump inle At only 2 calories per ounce more than corn vy 4 ’

Nice and steamy. Warm going down, Warm  flakes, isn't that samething?

photographer Jerry Shatzberg
agency Doyle Dane Bernbach, Inc.
client Quaker Oats

How come one company pays out
a million dollars an hour?

That's Bow much Metropolitan Life pehcyholders where your (amily would be if rou died or
and beneferanes cullect every hour of the to

sormday .
working iny. Last yvas, it added up to mom than  Metropolitan catk this a Family Securty Cheek-Up.
 coul §2 bilfion_ And two-thirds of i went 14°s confidential and it's trve.
10 living policy holders. Wouldn't you feel 8 lictle safer i you hod ane?

we tnaure rmore people. it figures that we  Just rall your Metropolitan acviser and R's yours.

do maxr. A bot more. Espevially for our pulieyhoiders. 3 .
Ome thing we do fs train our repementatives in the  More choose Metropolitan ).ife
fekd 10 make 8 <hoar and expert analvas of exaetly  milfaoer

hta €y othet cumyman

48 art directors Robert Wall / Matthew Basile
designer Matthew Basile
photographers Horn / Griner
copywriter Cynthia Proulx
agency Young & Rubicam, Inc.
client Metropolitan Life Insurance Co.




If you run out again

this September,

we're going

to feel awful.

Quick Q Mothe:

Europetn

-:w:"q

v aaulle and Erbued -

Tlrilish,??} prus
Appeal Today |
To UN Council
verrin Tk » v

AMERICAN IN PARIS
(the originall)

The Herald Tribuac European Edition
is an old friend to Americans living or
traveling abroad. And to English-speak
ing Europeans. Tts home has been Paris.
its scope, intcrnational for 76 years

With its own staff of editors and reporters,
business and financial experts. the Fure
pean Herald Tribune speaks with author-
ity in 71 countries throughout Europe.
Africa, Asia and the Middle Fast

Tt has by far the largest circulation of any

American newspaper published in |
rope —some 49.000.
And this circulation (60% American
40% Luropean and other nationalities} is
eavily concentrated amonyg the kind of
peaple who are important to your com
pany—decision-making executives in in
dustry. finance and government.
For the greatest impact on the foreign
business carnmunity, use the original (and
most influential) American in Paris, the
N.Y.Herald Tribune European Edition.

Trade ads—full page

or more—2 or more colors

49 art director Frank Gentile
photographer Norman Nishimura

copywriter Nat Russo

agency Doyle Dane Bernbach, Inc.

client Quaker Oats

50 art director Tony Zamora
designer Tony Zamora
artist Olaf Olafson
copywriter Alvin Sklower

client N.Y. Herald Tribune Eurepean Edition



This is how
simple it is to borrow the
Xerox 914 Copier.

When you borrow the

Xerox 914 Copier, you pay for

the copies you make.

We take care of the machine.

XE O Xerox 914 Copier 1

ComnSuation

and machine meintenance sgresmant ouse oMion copy

el

Kerox 914 Copier L]

Ilense proside Cops Rervies Ut us on the following basist
e D14 Caplews.
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3. We agree W pay $.035 for cach copy ade on cach 914 Capler invialied.
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e ey Ve u for the basc musieinum of 2000 copirs or that Copacs in eddition 1 the o 2 toe 314 Copars, 20t 1 proporty eround o
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51 art director Sam Scali
copywriter Mike Chappell
agency Papert, Koenig, Lois, Inc.

client Xerox Corporation ” . -
If you're not interested in repeat sales-save 19¢

52 art director Charles Piccirillo
photographer Ira Mazer
agency Papert, Koenig, Lois, Inc.
client U. S. Rubber



Distinctive Merit Award

How |ong will a Mack truck last? We don't know’ yet. P o e e e S A e ety
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] 1 2g0 this paci . e t & new Ma
o3 green firish and s dog  tons of flour throw New ut this Bac w Mack warks harder, lasts
fancers stood straght and  York Chty. for 35 y . e it you less 2o
[ shay goid  stopg ot the] o We would preleda o0
e contour of ils om. through “th 1 The Maney Ta oth
no ™ T Truck "
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53 art director Michael Latta
designer Michael Latta
photographer Pat Finelli
copywriter Lawrence Elegant
agency Erwin, Wasey, Ruthrauff & Ryan
client Mack Trucks, Inc.
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54 art director Fred Stadelman
photographer Allen Vogel
copywriter Rudy Fiala
agency Doyle Dane Bernbach, Inc.
clients Ramset / Olin



Trade ads—full page
or more—black & white

55 art director Tom Courtos
designer Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Mamma Leone’s
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You can spend a lifetime in the files of Wide World Photos

WIDE WoRLD
PHOTES, INC.

56 art director Michael Pennette
photographer Wide World Photos
agency Fladell, Winston, Pennette, Inc.
client Wide World Photos




What'’s black
and white and
rode allover?

57 art director Eugene C. Beck, Jr.
There are two reasons why you see more BMWs wherever you go. First, we sell more BMWs every year deSIgner EUgene C. BeCk’ Jr.

Second, BMWSs are 50 well bullt they are enjoyed for years and years. Come to think of it, it feally boils down photographer Nick Samardge
19 Just one reason: rider satisfaction. Graduate to BMW and join the growing number of pleased BMW riders. .
Ju n; ri isfaction. Graduate Joit growing nui r of ple rider: copywrlter Fred Rafael

East:Butler & Smith,Inc. West:Flanders Company

160 West 83rd Street New York 24,NewYork 200 West Walnut Stieet, Pasadens, Cablornia agency Quinn-Lowe
ot o N 7271 e s S 1 Gt client Butler & Smith, Inc.

Let’s see
you get out of
this mess.

N

58 art director Dick Levy
designer Dick Levy
artist Dick Levy

ippw
s hewow Ui o
fih Talon sippees

B the my car
e e ngper photographer Harry Hamburg
B . sell thoin just hevaue they do

. copywriter Dick Raboy
71.?4"(/ agency Delehanty, Kurnit & Geller Adv.

= client Talon, Inc.



Every year or so at U.S. Royal,
we buy Goodyear, Firestone, Goodrich,
Sears and co-op tractor tires.
And then, along with some of our own,
we destroy them.

‘We run those tires hot, bald, flat,
split, ragged and every way but
sideways. On the world’s biggest
tire-testing station: our 6900-acre
spread near Laredo, Texas.

We run them in every kind of
soil from sand and clay to sandy
loam. Over rocks and stumps and
rusty hardware. On driverless trac-
tors that whip around and around
a rough track until the tires just
plain give out.

We run them along paved roads,
pulling loaded wagons thousands
of miles in the heat. And on nearby
farms, where we can look them over
regularlyand cart away the remains
when the tires quit.

Wedestroy some in ourlabs, too.

Our people methodically reduce a
brand new tractor tire to a pile of
rubber bands and ashes; in the
process they find out where it's
strong, where it's weak, and why.

Then we compare the lab reports
with the tire-death certificates from
our Laredo grounds.

In the end we wind up with a
heap of ruined rubber and a stack
of hard facts about tractor tirss.

For one, there is no cord material
that will stand up to abuse as well
as nylon cord. Or as long. So we
don’t ever make a tractor tire with
any cord but nylon.

There’s one bonding
agent that fuses those
cords together with

nearly twice as much strength as
an ordinary adhesive could. The
stuff is called CVC™ We developed
it. We applied for the patent on it.
No other tractor tire has it.

There's a whole lot more we've
learned. And we're going to keep
right on buying tractor tires and
destroying them and learning.

To make dead certain that the
U.S. Royal Super Cleat Master® is
the toughest tractor tire going.

Just as easy to buy. But a little
bit harder to destroy.

After
34 years the
stainless steel
tower of the
Chrysler
Building|still
shines.

'y
X
\ 4

b
AA S

Now read five

If you have designs calling
for stamless stee| doors or
windows, Inco’s “Sug-
gested Guide Specifica-
tions" can make your
specifying job a little

¢

more bright
reasons to
t  designin
5 stainless:

easier, less time consum-
ing and more complete,
They include helpful back-
ground nformation and
explain the optiona! fea-
tures and variables that
must be determined for
each project. Their format
follows AlA Specification
Worksheets. Wnite for your
copies today.

1. Nickel stanless steel is highly corrosion resistant. Won't pit. tarnish or deteri-
orate in any other way. 2. The Subtie sheen of stainless blends with other mate-
riats. Complements, reflects and highlights its surroundings. And its good-looking
appearance is permanent, 3. Stainless s among the strongest of metals. Permits
use of thinner members and lighter, more ecunomical gauges. 8. Stainless is
virtually care free. Washes easily with detergents and water. Rain and wind often
keep & clean. And maintenance savings alone often make up any difference in
cost between stainiess and other mater:als, 5. Stainless is avaitable in virtuatiy all
standard forms, plus many special shapes and finishes_ Also in many fabricated
forms, such as doors, windows, hardware, fascia and ratiings.

The International Nickel Company, inc., 67 Wall St., N.Y. 5, N.Y. 1o

59 art director Ed Lukas
photographer C. Wiesehahn
-copywriter Phil Peppis
agency Doyle Dane Bernbach
client U. S. Rubber

60 art director Santo Cambareri
designer Santo Cambareri
photographer Jean Dubane
copywriter Ira Joachim
agency Marschalk Co., Inc.
client International Nickel Company




That wastheyear
_tobeinthe
pianobusiness.

61 art director Philip Parker

photographers Horn / Griner
copywriter Tom Disch

agency Doyle Dane Bernbach, Inc.
client Lowrey Piano

In 1923, there were about a hundred
million people in the U.S., and they
bought 150,600 regular and 197,000
player pianos — 347,600 all told.

Today, with the population nearly
doubled, the total number of pianos
sold isn't much above 200,000 in @
good year. While the rest of the
music trade goes booming ahead,
pianos are standing still.

We can't see why that should be.
People need pianos in their living
rooms as much as they ever did.

They just have to be told about it.

That's why lowrey is on national
television right now, with a campaign
that should be the biggest thing to

hit the piano industry since the
discovery of elephant tusks.

Our theory is that the only way

to get back to the way things were

in the good old doys is by moving
into the future as fast as we can.

So, watch our dust ond 23 skidoo.
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He wears prescription glasses. He would like to own
prescription sunglasses t0o. But they are expensive and awkward
to carry around. Good prospect for Polaroid Clip-Overs !

Polaroid Clip-Overs weigh only 4.8 grams, clip on in one
second, only cost a few dollars. Best of all, Polaroid Clip-Overs
eliminate glare as no ordinary sunglasses can.

POLAROID SUNGLASSES

62 art director William Field
designer William Field
photographer Michael Peirce
copywriter Alexander Hoedt
client Polaroid Holland

What if a jet fighter could
follow a foot soldier around
like a dog on a leash?

63 art director William A. McCaffery
photographer Timothy Galfas
copywriter Charles Burch
agency de Garmo, Inc.
client Republic Aviation Corp.



PARIETY Wednesilay. Felirary 27, 1663

e

Jailbird. Terrorist. Saboteur. Fanatic.

) GRANADA TV NETWORK, ENGLAND

64 art director Kurt Weihs
designer Kurt Weihs
copywriter Renee Borek
agency Papert, Koenig, Lois, Inc.
client Granada TV, England

Fill in the magazines
you would use to reach...

MEN WOMEN BOYS

“If you wrote Boys’ Life here, you already knew that Boys” Life is the only magazine selling the huge male youth market exclusively. Congratulations

BOYS' LFE CIACULATION 2250000 ABC NEW YORK CHICAGO LOS ANGELES BOSTON

65 art director Phil Franznick
designers Phil Franznick / Dolores Ramos
copywriters Harold S. Meden / Milton Franks
agency Franznick-Meden, Inc.
client Boys’ Life
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66 art director Kurt Weihs
designer Kurt Weihs
photographer Roger Fenton
copywriter Carol Flam
agency Papert, Koenig, Lois, Inc.
client Granada TV—England

You don’t handie materials
this way, but this message
can affect your operation

In the Detroit area, noted for tough-minded purchasing, one
out of three lift trucks bougkt is an Allis-Chalmers! Why?
There are good reasons. If you buy or lease lift trucks,
it will pay you to find out. Call your dealer...get a

quote on Allis-Chalmers Long Life Lift Trucks. 67 art director Richard Heyne

=" designer Richard Heyne

T Y ‘rh artist K & K Studios
al photographer August Sander
. \ | gq m | ‘.o copywriter Peter Marshall
! % @‘ 5y @;4@-’ : agency Campbell-Mithun, Inc.

client Allis-Chalmers Mfg. Company

¥OOTEILL COLLRGE LIBRARY



68 art director Michael Pennette
agency Fladell, Winston, Pennette, Inc.
client Associated Press

"~ i p .
The Eurepean Wirephoto Network of The Associated Press has added two important new stations. Moscow, U.S.S.R. and

Warsaw, Poland. It is now the only full time, two-way, picture transmission system linking these capitals with the world.
Another “first"" from THE ASSOCIATED PRESS.




Your client 1s a poor,
rejected stepchild, whose
best friends are dwarfs.

Can you insure her
against poisoned apples’

You can—if you're a Continental agent.

Continental writes most kinds of accident and
health insurance--the exotic as well as the com-
monplace.

Your client can buy a standard policy. Or, we
can add any number of riders to include her own
personal passions

You see, we don't have any hard and fast rules
about what we will write and what we won't. The
only “do’s and don'ts” w here to are those dic-
tated by law—not bureaucracy.

Asaresult, you won't runinto frustrating delays.
Big as we are, we can't afford to let you wonder,

worry and wait long enough to think about taking
your business elsewhere.

We feel that, perhaps more than anything else,
it's this open-minded approach toward insurance
that has helped us become one of the largest fire
and casualty groups in the world.

We figure it will help us grow just as big in A&H.

And we, and all our agents, and all their
clients will live happily ever after,

'$ The Continental Insurance Companies
YNT The Contincnsal mranee Co. - Freme’s of Newwh - Notjositen Franitio

69 art director Bob Reitzfeld
artist Paul Davis
copywriter Leo Fassler
agency Doyle Dane & Bernbach
client Continental Insurance




Everything from soup to low slump.

70 art director Herbert H. Sklar
designer Herbert H. Sklar
copywriter Tony Burke
agency Needham, Harper & Steers, Inc.
client Worthington

ARTETY .

Some wornen can't five without 1t
Indeed, our daytime hine-up s such
a vital part of their Lives that

the 9 mast popular programs are

alt ours. Of our 10 day time programs,
12 are it the Top 15. The ladies

have 1aken ns to their hearts,

Chi8 Television Network ®

71 art director Louis Dorfsman
designer Louis Dorfsman
artist Tomi Ungerer
photographer CBS Photo
copywriter Paul MacCowatt
client CBS Television Network

Exiva rugged and \rouble free
st

ter,and DependabieHydrauic.
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Wde, deep thromted, special steel chutes

Kotk o 5 positians. The tnpod handles
even the heaviest loads without buckiing.

Simple. trouble-tree controls.
front and rear, speed up dis
charging and other pperations,
even curb and gutter pourk

Taik to your Worthington Distrib-
utor foday. Or write Worthingion
Carporation. Holyoke, Massachusetts

mm.m..

" L PARTEFY

We didn't expect that big

a hand this season. But the
spontaneous applause for our
nighttime schedule gives us 9 of the
Top 10 programs, I5 of the

Top 20, and five of seven nights.
That about wraps it up.

The CBS Television Network &
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The Beatles were born in Granada on October 17,1962.

"ﬁ Before October 17, {962, the Beattes were four anonymous haircuts. On that date, Granada
introduced them to British television audiences. We brought them back eleven times between
April and December 1963. You know the rest. %8 Granada's an unorthodox network. First with
controversial documentaries. First with long-hair entertainment. First with salty personaittes. g

,ﬁ,

GRANADA TV NETWORK, NGLAND i}

72 art director Kurt Weihs
designer Kurt Weihs
photographer Granada TV
copywriter Carol Flam
agency Papert, Koenig, Lois, Inc.
client Granada TV, England

“When I was sixteen,

I thought my father was stupid.
When I was twenty,  was surprised
how much he learned in four years”

o old and the new

73 art director Kurt Weihs
designer Kurt Weihs
photographer Granada TV
copywriter Carol Flam
agency Papert, Koenig, Lois, Inc.
client Granada-TV, England




He’s 75 years old.
He speaks English with an accent.

He wears striped suits and straw hats.

He uses a cane. SHOEHORN
He frequents nightclubs.

He stays out’til all hours.

He moonlights. F R

He adores little girls.

He's been known to take off for faraway places. PAN TS‘

He’s linked up with Louise and Mimi.
So we hired him.

WHAT A SALESMAN!

75 art director Stuart Rosenwasser
photographer Frank Ufert
A C copywriter Susan Bagg
U0, Lonee ot agency Doyle Dane & Bernbach
client Chemstrand
74 art director Stuart Rosenwasser
photographer stock photo
copywriter Susan Bagg
agency Doyle Dane & Bernbach
client Chemstrand




76 art director Bob Reitzfeld
artist Paul Davis
copywriter Leo Fassler
agency Doyle, Dane, & Bernbach, Inc.
client Continental Insurance

Your client is a nice,
innocent kid in a red hood.

Canyou insure her
against wolves?

Trichinosis
Encephalitis
Snail Fever

Amebiasis
Jungle Rot

We think you’ll find them more challenging than the sniffles.

Take up the challenge.
Write: The Peace Corps, Washington, D.C. 20525

&
()

e

77 art director Ronald Barrett
designer Ronald Barrett
copywriter Ronald Barrett
agency Young & Rubicam, Inc.
client Peace Corps




A

NFv YORX PORT FNGR 0600 17 DEC 63 BT URGENTLY REQ VESTINGMONSE PORT FNAR BOARD SS NOLNAH OM aRR SAN FRANCTSZO ETA 0300 18 DEC 63 X FIRE DAMAGE NR TvO TURBINE X BT AR

You can be sure if #'s Westinghouse

78 art director Al Weintraub
designer Al Weintraub
photographer William Richards Assoc.
copywriter George Morin
agency Ketchum Macleod & Grove, Inc.
client Westinghouse



79

art director Ed Lukas

photographer W. Faller

copywriter Gordon Jett

agency Doyle, Dane & Bernbach, Inc.
client U. S. Rubber
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hat’s it bringing you?
Drders or complaints?

Just a few calls one way or the other

can make a whale of a difference. But there’s a simple way

to tip the balance in your favor.

Use the best tread rubber you can buy. Use U.S. Royal Tread Rubber.
The difference between it and so-called bargain rubber

is less than a couple of cents a pound. And for that you can make
retreads as good or better than the original tread on the tire

And you can be consistent about it. U.S. Royal Tread Rubber is factory
tested so you can always get the same good results. No flukes, no failures.
T'he best way to start is to put a dime in your phone

% and dial your U.S. Rubber representative’s number

~ We like to get orders, too.

41 ; ¢
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Trade ads—Iless than
full page—color or black & white

-, ]
are you ready
for
the most important
90 days

in sheet refailing®

OCTOBER
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” ]2 ]3 9@ ]5 ](,) ]7 80 art director Gene Federico
]8 'IQ 20 2] 22 23 24 designer Gene Federico

copywriter Sheila Jersky

25 2(,) 27 28 QQ 30 3] agency Benton & Bowles, Inc.

client Pepperell




“Where strong appetites are met and conquered.”

239 West 48th Street, JU 6-5151 J

\
|
\
|
\
Mamma Leone’s Ristorante

81 art director Tom Courtos
designer Tom Courtos
artist Tom Courtos
agency Papert, Koenig, Lois, Inc.
clients Restaurant Associates / Mamma Leone’s
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Cut office machine clatter at its source. Gates Noise Reducers
elinunate up to 75% of objectionable machine noise, a major cause of tensium
and inefficiency. Scientifically engineered. Results are absolutely guaranteed. o-
your money back. Used successfully by the United States and Canadian gov
ernments as well as many other leading companies and institutions. Standard
models for all major business machines; special designs for special problems.
Send now for free descriptive literature. Gates Noise Reducers
by GATES ACOUSTINET, INC., P.O. Box 2231-1, Menlo Park. Califorma, 93023

82 art director Sam Smidt
designer Steve Osborn
artist Steve Osborn
copywriter Perry Leftwich
agency Sam Smidt Graphic Designers
client Gates Acoustinet, Inc.




Tais is ar unusual shotogreph of
a well-<nown h-gz-fashion madel—
strippa- of glamour. O A few -weeks
after i was made, £ frail, ekle-ly
woamn, with a str:kirg resemalarce
t= tke model, came tc our stuiia In
Fer har.d sae held a small terrz-co::a
lorse. O She had veatured b, sub-
way ar.1 tus to the University Mu:
seum (= Jry this piece of sculot we
C ‘n tmokzn English, she explaired
that it was a gift in anpreciat on or
discovering her daughter's beaty.
She had alnost forgo-ten the dassic
Sicilias face—long ccncealad by “he
dressir g-rcom arts. J Th2 3ic:are
brought 1er a special messag=—s=nd
we go & very spscial awarc. O O
Bob Hayrran — Photograpae-, =624
Chancellor Street, Philadeljhia 3,
Pa., LOcust 7-7775.

83 art director John E. McCullough
designer Bob Hayman
photographer Bob Hayman
copywriters Bob Hayman / Elfiott R. Curson
agency Elliott R. Curson
client Hayman Studios
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ARTONE COLOR A DIVISION OF H. M. STORMS CO.
561 GRAND AVENUE, BROOKLYN, NEW YORK 11238

84 art director Bernie Zlotnick
designer Bernie Zlotnick
copywriter Bob Jacobs
agency Katz, Jacobs & Zlotnick, Inc.
client Artone Color



|
i { Fassionate Plates by Rose Engraving )

85 art directors Doug Kennedy / Gollin, Bright &
Zolotow
designer Gollin, Bright & Zolotow, Inc.
photographer Patrick Blackwell
client Rose Engraving




Newspaper ads—
over 500 lines—black & white

: : {1 ]
On this opening day (and from now on), we're with you all the way...we'd even walk the plank for youif we had to! THE PIRATE-BOOSTER CLUB OF JOSEPH HORNE CO.

86 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Ben Doroff
client Joseph Horne Co.



designer John West
photographer Dalton

87 art director John West

copywriter Gene Tashoff
agency Fuller & Smith & Ross, Inc.

client Air-France

“Then come along with us 1o an exciling cor-
ner of the world. on an Awr France Fall or
Winter Jet Away Sun Nobday. The detarhs
will be prearranged The itinerary will be
tailored 1o your special interests The accom -
modations will be elegant yet economicat.

We have molof Lours, Cruises. irips
through Europe. the Mediterrancan, Africa,
even an around:the-world excunsion. Each
10ur begins or ends s Pans, the glamour
gateway of Europe You may travel with a

graup or alone. You'll be n Alr France
hands ail the way. of course. That means
good food, impeccable service—plus the
travel know-how of the world's fargest
aurline.
Warmuptoyour Fatior Winterhofidayin
the sun by filling out the coupan on the Tight.
Check the Lour ideas that interest you most
Send it to us and we'll send you cotorful
folders with full detalls. Or 1alk to your
Travet Agent. Of call us ut 656-6000,

AIR FRANCE

Tummy Television

The 5 inch Sony, for waist sizes 38 to 46 (For  antenna give you fhicker free reception evenf  can sleep, we also include a personal The
smalier tummtes, buy the 4 inch set) Our 28 non-  you Jlggle when you faugh. The Sony works on AC beauty ofa TV set this srna'
" j tran tele on battery pack So thatyour wife  bellytul of telew s hi

The lightweight 5 1nch SONY TV

88 art director Len Sirowitz
phootgrapher Howard Zieff
copywriter Ronald Rosenfeld
agency Doyle Dane & Bernbach, Inc.
client Sony Corp.



Who do you think of first
when you think
of rent a cars?
Certainly not Avis.

358 I It must be nice to

b Aug (\m!’fLQ,L AfRAL Ry I be a household word.

%’a g —/l2= 1 | ike Jell-O, or Coke
: I or Kodak.

But we’re not. Avis

e I is onlyNo.2 in rent a
cars,and it’s always the big fellow you think of first.
Sowe have to try harder. Hoping the people who stumble
on us will come back for more.
(We probably have the world’s most fussed-over Fords.
Spick and span and nicely in tune.)
And when someone calls us by the wrong name, we tum
the other cheek. . 89 art director Helmut Krone
After all, it doesn’t matter what you call us. copywriter John Withers

Just so you call. agency Doyle Dane Bernbach, Inc.
client Avis

Light your first Fiterela with your last cigarette. | nu.«i|
| @

90 art director Onofrio Paccione

designer Onofrio Paccione
Break the chain. If you've an itch to switch to rigars, we'll make it casy. Flterels is eapecially made for photog rapher O nofrio Paccione
e e e i ™ copywriter Judy Blumenthal
0 L e U G Leber, Katz Pacci |
B T voneke The Lind with sfhuent fwvar and aroma. Fierela. 3¢ ar Pack of 5 for £5¢ 2 agency Leber, Katz Paccione, Inc.
client Bayuk




Distinctive Merit Award

We’re working on it.

A wristwatch
sized television set
may sound like something
out of Dick Tracy.

But it's a perfectly logical thing
for us to be thinking about.

Which should come as no surprise; we
have quitea reputation for taking big things
and cutting them down to size.

The first shirt-pocket radio was a Sony

invention in 1956, So the biggest TV set we make weighs
The first TV set that was really portable ~ a whopping 12 pounds; the smallest
came from Sony in 1959. weighs 6 pounds.

Andthe smallestTVsetyou canbuy(with All Sony TV sets play on regular house-
its 4-inch screen) is a Sony invention, too.  hold current.Or on their own rechargeable
(Our 4-inch set is brand-new, by theway.  batteries. Or in a car or boat.

And it's the one to get if you can't wait for Butwouldn'tit be the livingend to catch

the wristwatch job.) Ben Casey or the 11:00 o'clock news or the
The idea behind all of these innovations  latest weather wherever you are?

1sto putyouin charge of your own entertain- You wouldn't have to look at it if you

ment instead of having your entertainment  didn't want to. But at least you'd always

in charge of you. have it on hand. SON Y-

VISIT OUR SHOWROOM 585 FiFTH AVE, NEW YORK, N Y.

91 art director Len Sirowitz
photographer Faller-Wood
copywriter Robert Levenson
agency Doyle Dane Bernbach
client Sony Corp.



Distinctive Merit Award

THE NEW VK TOMER, WRDNESDAY. NOVIDMELIC I8, 1904
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5 wpersane Kenned i
fresh insight to those history-making experiences they shared with fum.

The Burden and the Glory of Cfohn F Kennedy
Tonight 7:30-8:30 CBS News ®2

Narrated by Hubert B Humphrey, Dean Resk, Adial £ Stevenson,
W. Averell Harrinian, McGedrge Bundy, Plarre Salinger,
Theodore C. Sorensen, Allen W. Dulies, Arthur M. Schi

Dr.Jerome 8. Wiesner, Wait Whitman Rostow

92 art director Louis Dorfsman
designers Louis Dorfsman / Shreila Green
photographer Magnum Photo
copywriter Paul MacCowatt
client CBS News



¥ou can (el the age of 2 good store by how much
can count am 1. Fisisbusghers. op sccustomed
wati

Bl Home's has vever been juat sy cuvr. €4 mamn-
verm Pituburyh-o tbe care JOSEFH HORNE CO.

93 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriters Lillian Daniels / Frank Haller
client Joseph Horne Company

Gold Medal Award

94 art director Burt Klein
designer Burt Klein
copywriter Mike Mangano
agency Smith / Greenland Company, Inc.
November 3rd is Election Day. If you’re over 2|, make sure you vote. client Smith / Greenland
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Great shakes! It’s new!

Firsi complete milk shake in a can. “*Shake ‘em up™ promotion

fce-creamy thick, Big newspaper ads.

Ready to shake, open and pour, TV minutes on ABC network

4 flavors: chocolate, vanilla, strawberry, coffee.  Introduciory 7¢ store coupon

Only from Borden's. Introduciory deal. .. | case free with 7
Soda-fountain item for your dairy case. Make room

95 art director Richard Carroll
designer Richard Carroll
photographer Alan Vogel
copywriter Shiriey Simkin
agency Young & Rubicam
client Borden Foods Company



JINGLE

96 art director Gene Federico
designers Gene Federico / Kathy McCrave
artist Henry Sand Bank
photographer Karen Laurence
copywriter Gene Federico
agency Benton & Bowles, Inc.
client Heublein, Inc. / Bell’s 8

BELLS

YEARS

oLD

100% SCOTCH WHISKIES
BLENDED & BOTTLED BY

hthunBell toms L
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97 art director Richard Bergeron
photographer Melvin Sokolsky

A copywriter Judy Protas
W()uld ()01 d() lt? agency Doyle Dane Bernbach, Inc.
: client Ohrbach’s

= )il rhach'’s

Should a gentleman offera Tiparillo toa lady...coday?

No!
Not today. Or tomorrow. Or oexe week Not until we can meet the sudden switching T_:"
demand for “Tapatitios.. Tipasilios.. Tiparifios” Had we known that cveryonc aod his | T8
brother would curn to Tigarllos overnight, we might have stored up enough of these
m, trim smytkes 1o take care. 00. We're working on that right now,and we hope
'} be ablc ro make th 1anty offer. Till ch very man for himself.

98 art director Robert Giraldi
designer Robert Giraldi
photographer Wingate Paine
copywriter Norman Robbins
agency Young & Rubicam, Inc.
client General Cigar / Tiparillo



We've been in the travel business a long time.
g

In the beginning, it was sink or swim.

We swam.

Untitabaut15yeors ago, when we started to ty.

In 1948, we had one used DC-4, two ex-war
aces and plenty of doubts.

Now we have a whole fleet of new Boeing
707 and 720-B jet airplanes.

We also have multitudes of pilots {including
one named Nioah} and no more doubts.

We fly one of the world's longest non-stop
flights: New York to Tel Aviv.
The shorter EL AL non-stop flights INew York to

London, Paris and Rome) are simply mitk-and-

honey runs to us.

One thing in particular that tickles us is that
nobody notices when an EL AL jet-puts down in
Athens or Zurich or Istanbui.

It's absolutely routine.

We goto places you'd expect: Brussels, Vienna,
Munich, Amsterdam, Frankfurt

And some taot you might not expect: Teheron,
Nairobi, Nicosia and Johannesburg.

At close to 600 miles an hour, there are very
few places we can’t get you to in & or 7hours.

Think where we could get yay in 40 days and
40 nighrs. Calt your travel agent or us Tl
at PL1-7500. AL}

99 art director Sid Myers
artist Sid Myers
copywriter Bob Levenson
agency Doyle Dane Bernbach
client El Al Airline



Which one of these smokes
gives you satisfaction without f[_ghaling?
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101 art director Len Sirowitz
photograp her Howar d Zieff
copywriter Ronald Rosenfeld
agency Doyle Dane Bernbach
client Sony Corp.




Shh_there goes one of Ecmern‘srBwWh*spetiexs

The people up there are relaxing. This is the 11 gets off the graund quicker. back en os alof. I has had o more eloborate fest
quietest kind of qirliner . you con talk in @ the ground solter than any other kind of program thon any other kind-of jet airfiner
whisper The reason Is simple: the englnes—  jet olrliner. Its seli-powered air conditioner  Shhh...the people up there are reloxing
ond the noise—ore all behind you. keeps it as comfortabla on the ground Why dont you join them?

102 art directors Robert Wall / Roger Mader /
e e TR Frazier Purdy

designers Robert Wall / Roger Mader
Frazier Purdy

artist Tex Lodijensky

copywriter Alexander Peabody

agency Young & Rubicam, Inc.

client Eastern Airlines

WhisperieTs daily from Chi;aéou—’

$23,756.

103 art director Bob Fiore
photographer Mike Cuesta
copywriter Mike Chappell

THE FIRST NATIONAL BANK OF iAW) agency Papert, Koenig, Lois, Inc.
client 1st National Bank of Miami



Newspaper ads—
under 500 lines—Dblack & white

Bach, bossa nova, and
a big yellow moon.

Tamiment also has lots of Poconos, its own lake, an
18-hole golf course, and delicious Continental food.
Tamiment (which sounds like a flavor) is a resort
with a flavor. For a taste, call REctor 2-3050.

Tamiment

in the Poconos. Tamiment 5, Pennsylvania

104 art director Gus Anton
designer Herb Lubalin
artist Charles B. Slackman
copywriter Lou Redmond
agency Redmond, Marcus & Shure
client Tamiment In The Poconos



A Srendian Annlygis of the
o e they serve b portions. Remington Lehtvonic Il

It's a mature shaver. There's ho un-
natural dependence upon a cord.
Built-in, rechargeable energy cells
let you shave cordlessly. In case
you forget to recharge, there is a
cord. Plug it in, Shave on the spot.

LA FONDA DEL SOL, 123 WEST 50TH STREET, PLAZA 7-8800 That makes you feel secure.

105 art director George Lois
copywriter George Lois

And you'll feel secure about your
appearance, too, 348 cutting edges

H H of durable high-carbon steel slice
agency Papert, Koenig, Lois, Inc. whiskers off cleanly. They're honed

client Restaurant Associates / La Fonda del Sol ViR oy i on an angle so that skin doesn't get
CASIACOC SRS ploughed up and Irritated.

The LEKTRONIC {l will give you a
superiority complex. It has a big
head. Shaving head, that is. 756
whisker-gathering slots feed whisk-
ers to the cutters faster, Make
short work of shaving.

Now here’s the part masochists
hate: the Roller Combs. They make
shaving pure comfort. Roll skin
down. Pop whiskers up into cutters,
so they're stroked off gently.

What's the greatest Freudiah benefit of the
REMINGTON’LEKTRONIC 11?

%

IT MAKES YOU LOOK SEXY!

The LEKTRONIC )t may 08! a little more than mast electric shavers. That's Lecause it's worth more.
LENTRONIC Trademark, Sperry Rand Corporation, REMINGTON ELECTRIC SHAVER, BRIDGEPORT, CONN

106 art director Alan Zwiebel
designer Alan Zwiebel
artist Charles B. Slackman
copywriter Charles Ryant
agency Young & Rubicam, Inc.
client Remington



HELLO,

Announcing an exhibition of Sal

f k3 s

See "Art in Jewels” in the White Room at
Schrafft's Eastchester, 680 White Plains
Road. Stay for tunch. Or cocktails. Or din-
ner. The food is delicious. The prices? Real-
istic. And the décor? Right now, it's sur-
realistic. Here are the facts: "Art in Jewels”
is a collection of 31 sculptures by Salvador
Dali in diamonds, rubies and pearis set in

REEYS RPAZEY TR e

platinum and gold, worth over $1 mitlion.
"Art in Jewels,” on display from May 23 to,
June 4, is sponsored by the Bronxville-
Peiham Committee for Lincoln Center, cour-
tesy of the Owen Cheatham Foundation. Ex-
hibit opens at 11 A. M. weekdays, noon on
Sunday. Admission $1.00, children under
16. 50¢. All proceeds go to Lincoln Center.

vador Dali's'‘Art in Jewels''at Schrafft’s Eastchester.

msrcnzsun/s.clﬁefgj'@s
107 art director Sy Schreckinger
designer Sy Schreckinger
photographer Irwin Horowitz
copywriter Robin Bielski
agency Marschalk Co., Inc.
client Schrafft’s



108 art director William Alderisio
designer William Alderisio
photographer Herschel Levit
copywriter Leane Bancroft
agency McCann-Erickson Inc.
client Italian State Government Tourist

Yodll 4/

Italy this fall is Michelangelo’s Italy. Italy is seeing
Michelangelo’s David, Moses, the monumental
Sistine ceiling. .. this year, his 400th anniversary.
Italy in the fall is to listen in La Scala at Milan, to
taste in the vineyards of Orvieto. Italy is balmy
autumn days, catching a mermaid at Sorrento. Italy
is excavations at Herculaneum, Greek monuments
in Paestum. Write to: Italian State Tourist Office,
626 Fifth Avenue, New York, for free booklet.
And see your travel agent. Italy is tasting, seeing,
feeling. Italy is for staying and staying and staying.

[TALY 64

ONE OF
THE BIG SHOTS

SCHRAFET’S

Fifty years ago. most New York bartenders poured  So stop in for cocktails at one of our Men’s Grill
a full 1%-ounce shot into every drink they served. Bars or Dining Rooms. See how you like the big
At 29 Schrafft’s restaurants, the bartendersstilldo. shot. And how you like being treated like one.

SCHRAFETS

Frank G. Shattuck Co.

109 art director Sy Schreckinger
photographer Irwin Horowitz
copywriters Len Seiden / Bruce Goldman
agency Marschalk Co., Inc.
client Schrafft’s



Newspaper ads—
R.O.P. color all sizes

magazine
features:

NO Movie reviews

no recipes

no cartoons

no baseball scores

no business reports

no television guides

no fashion news

no tips on child care

no society news

no political controversy

So how come 3,400,000 families subscribe to it?

ed the nat

110 art director Dick Hess
designer Dick Hess
copywriters Joe Ecclesine / Dick Hess
agency Van Brunt & Company
client National Geographic



o

LIDS: CAT'S EYE GREEN 2.00° LiPS: NAVY PINK DAY 2.00* GERMAINE MONTENL'S COLOR-SCHEMERS ON THE COMMITTEE YO WELCOME SPRING!

Beauty Wortd: downtown,
Preston Center and F1. Worth

WATCH MONTEIL EXPERTS ALL WEEK MAKE EYES ... (AND MORE GDOD-LOOKS). ENCOURAGE ENVIOUS GLANCES ... LOOK YOU, BUT VERY NEW!

111 art director Robert L. Humbles
artist Albert Marcil
client Neirhan-Marcus



A bunch of grapes is a bunch

Laowking for a touly distinctive grape?
in for 8 fruitlose searci

Eseey gragee in the unch in
the <ame price. s quatin
sanes dlesigie sune waterial
B N e warrying which grape i just right for son
et oo b the lameh pick e,
T another worgre at a parly

b were

e <atit
b ind of deese

s by sour

cpav tat
by

B zrape <lores it

IS e clothes ut n

B\ - pecint clothes store
R il dowsn't

Y rin with the bunch
Cox's.

All instant coffees were black
until Borden’s made one light.

Here’s 10¢
to see the light.

New Coffee Combo gives
you dark,rich 100% Colombian
coffee--already lightened in
the jar. “Just right” light. It’s
delicious in the cup.

112 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Al Van Dine
client Cox’s Inc.

113 art director Sheldon ). Streisand
designer Sheldon . Streisand
photographer Len Bauman
copywriters Forest Long / Howard S. Foley /
John Murnion
agency Needham, Harper & Steers, Inc.
client The Borden Foods Company



Distinctive Merit Award

“No one can buy fresher vegetables for their soup
than we do. No one,”says Henry Heinz.

T siave ever believed tha the soup
ketrde should be a dumping ground for
sccond-rae vegetabies.

Neither did my grandfacher.

Back in 1898, he hid down the Jaw abou
Heinz Soups. “No Heinz Soup shull ever be
Muade with old and shrivelled vegerables 1o save

pennies at the expense of our reputation,” he
said. “Every Heinz Soup shall be a good and
honest dish. And the day will never come that
1 will be ashumed to have a stranger in my
kitchen

I'would not be ashamed to have my grand-
father in our kitchen®in 1963,

Nooue stagts out with fresher vegetables
Not the people who put up other brands,
which is an entircly different kettle of
soup. And not you, not even if you
pay the fancicst prices

It is no fault of yours.

You sec, we don't have o wait
until the vegetables teavel to the
market. We go where they
grow, and often as not, where
they are giowit 10 our specifi-
cations. And no onc pulls
them out of the ground or off
the vine ahead of time.

You should scc the celery we
buy. It is not thin or yellow or
limp or smringy. It is heavy, thick,
:n{p, green Pascal withoue 2 hint of
bitterness. And w hen it is cooked in Heinz

thing to get your teeth into.

Our earrots might surprisc you.
They are not liule baby catrats
that haven't had time to grow
up. These are not good cnough.

114 art director Bert Steinhauser
photographer Donald Mack
copywriter Paula Green
agency Doyle Dane Bernbach
client H. J. Heinz, Co.

¥ & A dixolored coe. Never

"R snowy-white, with fiem, closed caps.

Vegetable Soup, for example, it is stil} some-

They arc short on taste. We buy good, far car?
rots that have matured in the ground, so they
get into our soup full of swectness.
As the lady who pecls them
cantell you,weonly buy big,
crisp, juicy onions because
B they give the gentlest fla-
¥ vor. And our potatocs arc
fancy Idaboes, prepared as
they come from the fields to
kecp them white and meay.
You would be jualous of vur musheooms
We never buy or use a woody, flabby, or

Our mushrooms aze young, tender,

'& Their tasce is clegant and delicate.
% They arc taised especially for us,

picked every night, delivered ro our

kitchen every dawn, and in our

Cream of Mushroom Soup by
morning every day.

We put betrer romatocs in our soup
an you can put on your table. They
are all grown from seeds and steains we
have oursclves developed, from seediings
we farm out to specialists to raisc.

When we ready our tomatoes for our To-
mato Soup, they are firm-fleshed, red, and npe.
Tam pleased to teli you thar the Heinz tomato
has become the standard for the country.

I can assure you that Heinz Soups arc made
with all possible

care, the best
possible ingre-

dicnes. just as
they have
been ever
since my
grandfather
started the business
IF you ARE EVER in
Pittsburgh, please come into
the Heinz Soup Kitchen. I would
be proud to have you watch.



Gold Medal Award

115 art director Arnold Varga

. ot e e

e st e of e o toms
P Y e i s

w it o

designer Arnold Varga
artist Arnold Varga
copywriter Frank Haller
client Cox’s Inc.

116 art director Bert Steinhauser
photographer Donald Mack
copywriter Paul Green
agency Doyle Dane Bernbach

A we roouiss to bother

Noodles that are made in advance, dried and
stored uniil they are nceded, are perfectly good.
Mast people make their chicken noodie soup
this way.

Our way is better

There is nothing carcless-looking about our
poodics. They are uniform. They don't beeak
There ¢ no 0dd litle picces to floar around in
your bawl. Because we make them fresh for cach
can. our soup looks more appeitzing

This is important.

My grandfather recognized the same ching
carly in the game. “Remembet.” he would say,

‘peoplc aho judge food by its appearance. Let
us nevet forget to make Heine Soups as anrsc-
tive o the cye as they arc 1o
rhe rasie.”

Ou fresh noodies atso casec | WEENZ
berter. They get thoroughly | SOUPS
seasoned with the broth they
enak in. They ar tender, bur never mushy. 1,
fofonc, hare by noodies

We could not counr on this with ordinary
novdles. Ours arc purc egg noodics. The dough
s rich and yellow. And the yellow comes only
from the yellow of the cggs Nothing arificial,
nothing sccond-rate cver gats ioro our soup.

We are equally strict about out chicken broth,

We neves use skinny chickens. They make a

“Fresh noodles for every can of chicken noodle soup,
says Henry Heinz.“We wouldn't use anything else”

¢hinsoup.And we neves

use cxtra chicken sking o=

gizzacds o any other odd

parss. They asc a cheap way  get favor,

We only usc plump, Ravorful chickeas that
weigh at keast 3 pounds. And we pay a goad 345
more & pound than some other people do just
w0 ger chem.

You will find good chunks of white and dark
meat in Henz Chicken Noodle Soup, wuhous
skin or banc or gristke W are very, parricular
abour it

1 you are cvee in Pirrsburgh, please come into
the Heine Soup Kirchen. | wokald be proud 1o
have you watch.

By the way, there are 143 good <gg noodles in
every can of Heinz Chicken Noodic Soup. In case
your chuldren ask you.

client H. ). Heinz Co.



Join the flock at the dock.

The : Whil
cre’s Snow te,
Seven Dwarfa Marchers. Friday
and Pluto, Pernmalities November 27,
Musiel Horne's
brings Santa
to Pirtaburg
boat-Looting
extravaganza

s higger
than all of us

Stripe
me pink,

Friday, 930 am.
on the Allegheny ot
Horne's back door.

and authentic
Thxaey lund
characters

The red carpet treatment is a Christmas tradition at JOSEPH HORNE CO.

118 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Ben Doroff
client Joseph Horne Co.

117 art director Arnold Varga
designer Arnold Varga
artists Arnold Varga / Bettmann Archive
copywriter Lillian Daniels
client Joseph Horne Co.



119 art director Roger Wilder
photographer Mel Kaspar
agency Young & Rubicam, Inc.
client Armour & Company

What you can’t see when

you look through the window

of a bacon package

-
'-v“aomu‘ = Sl

You can't see much of most of the slicey,

But hold on, What you do sce ganite't vou a lot. if you
kaow what to look for.

Frest, louk at the far If it's finm and white, you know
your bacon ¢ame from a young porker raised on hard ker
nct gramns. Important? You het This 15 where you get con
sistently lean, firm hacon that frics up crisp and pocy
Incidencally, only onc pig 1n four that come 10 markeg 15
this kiad, and the Armour folks can spur him from a
block away

Now ook at the lean. {f it's a bright red, vou're looking
a1 bacoa that was smoked slowly and thoroughly. Ar
Armour, we have sonic old-fashioned sdcas about smok
ing: we use only selected hardwouods; they drive a
sweeter, smohkier taste o the bacon, and ar the

samc time, bring out the flavor of its browa
Sugar curc

One morc thing And you'll see 1t the
Moment you pull the slices apart. The bacon
in an Armour Star package comes scraighe from

the middle of the slah, where the rbbons of
Ican run widest and teaderest. kn facy, we
trim off as much as awo pounds of ends

from the average slab to gex at this
meary 10iddle secrion
We like to chink this fussiness on our part is the reason
why the mcats that wear the Armour-Star—Star Bacon,
Franks, Luneh Mcars
and Golden Siar Ham
are the meats the butcher § ARMOUR

brings home




For female readers only:

One of the most difficult jobs we have at Cox’s

15 assisting women in the selection of a Valentine gift

for the men in their lives, First off, we know that

women kuow more about love and gts than anyhody.

And we know that the women who come into Cox’s Men’s Store
know more about the men they love than anybods.

So sometimes, when a woman picks cut a
Valentine gift that might not be the
1deal thing for a mau, it takes
a lot of psychology to suggest
something more appropriate.
We don’t have to do this often
because we have a wide selec-
tionofexcellent giftsfor menat
Cox’s Men’s Store. But some-
times it comes up. For in-
stance, if a lady insisted on
giving her man a red vest,
with pink silk lining, and a
little cupid emblem over the
heart, we would apply psy-
chology and show her some
other possibilities. But if she
still insisted, we would scrap
the psychology and havea
vest like that
specially made
for her. Some
man might be
mad at us later,
but it’s our rule
at Cox’s that no
customer goes
away without just
what she wants,

120 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Frank Haller
client Cox’s



Posters—
24-sheet—painted boards included

121 art director Bernie Rowe
designer Bernie Rowe
photographer Bernard Gardner
copywriter John Annarino
agency Doyle Dane Bernbach, Inc.
client Volkswagen of America



Sports car. ,

122 art director Bernie Rowe
designer Bernie Rowe
photographer Bernard Gardner
agency Doyle Dane Bernbach, Inc.
client Volkswagen of America

Got a lot to carry? Get a box.

123 art director Bernie Rowe
designer Bernie Rowe
photographer Bernard Gardner
copywriter Robert Levinson
agency Doyle Dane Bernbach, Inc.
client Volkswagen of America
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Rainier Brewery, Seattlefrom 10 a.m. weekdays.

124 art director Stan Jones
artist Paul Davis
agency Doyle Dane Bernbach, Inc.
client Sick’s Rainier Brewing Company



Distinctive Merit Award

Ten reasons to own a dishwasher:

PG F

art director Bob Biancalana

photographer Halberstadt

copywriter Hugh McGraw

agency Batten, Barton, Durstine & Osborn
client Pacific Gas and Electric
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KODAK SAFETY FILM
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126 art director John Russell
designer John Russell
artist Bernard Vangrin
photographer Dave Howard
agency Ketchum MaclLeod & Grove, Inc.
client Pittsburgh National Bank

Fill in the dotgd line

They both get their bubbles the hard way.

127 art designer Richard Bergeron
photographer Elbert Budin
copywriter Dave Reider
agency Doyle Dane Bernbach, Inc.
client Utica Club Beer



128 art director Dave Maclnnes
designer Dave Maclnnes
artist Dave Maclnnes
copywriter John Wagner
agency Griswold-Eshleman Company
client Cleveland Zoo

Gold Medal Award

129 art director Stan Jones
designer Stan Jones
photographer Bernard Gardner
copywriter Bob Finley
agency Doyle Dane Bernbach, Inc.
client Sicks’ Rainier Brewing Company



Posters—
all others—car cards included

L.0ca0=0k085 O0E»iLOOTmen®

(At Marine Midland we call him Harry)

-

130 art director John La Cava
designer John la Cava
artist Garrett Studio
copywriter Robert Schoenberg
agency Batten, Barton, Durstine & Osborn, Inc.
client Marine Midland Trust Company




Gold Medal Award

“I quit school
when I were sixteen.

131 art director Dick Lopez
designer Dick Lopez
artist Dick Lopez
copywriter Dick Lopez
agency Smith / Greenland Company, Inc.
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CREAT | june | CENTER
aprifé 7€t 1964

for the fir® fiMe in bof5.
delphia: th- [3DUlOUS Eoge

e coltectl
mann ArchlV® - pasgh &f

images frol'’ :
view will be romantie/ 5,
ood-

nostalgic eng
cuts,paintings,
victorian lanter
S0apP Wrappers, fp e stills,
& other memo trivia.

from 9 am-5 pr! “oekdays
loth & Spring ua_[g:en Sts. 132 art director Edward G. DeMartin

ov; es, old

==

> e photographer Bob Hayman
copywriter Edward G. DeMartin
agency DeMartin-Marona Associates

T — client Garrett-Buchanan Company




Allin favor of the
Experimental Film
Session?

Lets have
a show of hands..

October 29 The Runner A documentary about Canadian athlete
Bruce Kidd. 35 min.
Lonely Boy A powertul study of pop singer Paul Anka.
27 min.
November 6  On The Walerfront This fm. winner of B academy
Awards, stars Marlon Brando and £va Marie Saint 108 rmn.
November 12 Very Nice Very Nice A quick-cuthng satire of the apathy
and incongruity of éontemporary life. 8 min
The Hole The Hubley's ammated, color film about the
possibiiity of a hinal, fatal auciear war 15 min,
Mint Tea A touching portrayal of a man’s 1solaton and his.
attempts to reach out 1o other human beings. 20 min

133 art director Ronald Barrett
designer Ronald Barrett
artist Ronald Barrett
copywriter Ronald Barrett
agency Young & Rubicam, Inc.
client Y & R Experimental Film Session

November 19

November26

Funny Face Fred Astare, Audiey Hepburn and Kay
Thompson sing and dance around New York and Paris to
the Gerdhwins tunes

Introduction to Feedback Comouters enplained, by
Charles Eames 7 min

The Sea Seet 20 rmr

My Financial Career An animated him by Stephen Leac

who makes kindly fun of the commonplace pretensions
of hte

The Experimental Fitm Session, usually Tuesdays. al
11:30 am. in Theatre A, Arranged by Lee Scherz.

0
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134 designer Harold Betancourt
photographer Clarence Snyder
copywriter Robert B. Hampson
agency Hazard Advertising
client Bethlehem Steel Corporation /

Safety Division
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K & F Productions Presents

Brubeck & Basie

with with

the the

Dave Brubeck Count Basie
Quartet Orchestra

Exciusive Columbia Recording Artist Exclusive Verve Recording Artist

Oct 1 8th, 8 : 30 Tickets: $5.50, 5.00, 4.50, 4.00. 3.50
Lincoln Center Philharmonic Hall

Tickets on sale now at Lincoln Center. Mail Orders: K & F Productions 120 E. 30 St. LE 2-2080

135 designer Milton Glaser
artist Milton Glaser
client K & F Productions



Read the untold story of

Ireland’s underground army
starting Sunday, March 8

|
l @

In The Boston (Jqb
Yyt

artist Ronnie Walsh

copywriter Mal MacDougall

agency Batten, Barton, Durstine & Osborn, Inc.
client Boston Globe



A REFRESHING SLICE OF LIFE. EVERY WEEK.

137 art director Hugh White
designer Hugh White
artist K. V. Studios
copywriter Hugh White
agency Young & Rubicam, Inc.
client Life Magazine

Need the nearest beauty shop?

\_ Here’s where to get it!

138 art director Rene Kuypers
designer Rene Kuypers
artist Wally Niebart
copywriter Ellen Betsch
agency N. W. Ayer & Son, Inc.
client Chesapeake & Potomac Telephone
Company of Washington

(If it’s not in the Yellow Pages-forget it!)



139 art director Edward Almgren
designer Edward Almgren
artist Tomi Ungerer
copywriter Nick Wedge
agency Batten, Barton, Durstine & Osborn, Inc.
client The New York Times

An adult finds ®ou

140 art director Ralph Ammirati
designer Ralph Ammirati

TOP THOROUGHBREDS photographers Jones Precision Photofinish, Inc. /
CROSS HERE STARTING MARCH 16 Leon Kuzmanoff
BIG A copywriter Glenn Verrill
agency, Batten, Barton, Durstine & Osborn, Inc.

client The New York Racing Assoc. Inc.



Distinctive Merit Award

You don’t have
to be Jewish

7%

to love Levy’s

real Jewish Rye

141 art director William Taubin

photographer Howard Zieff
copywriter Judy Protas

agency Doyle Dane Bernbach, Inc.
client Levy’s
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VERNACULAR AMERICA:
SOURCES OF POPART

JULY | TO AUGUST | ATTHE
PEPSI-COLA EXHIBITION

GALLERY, 500 PARK )
AVENUE MY,

. 142 art director lvan Chermayeff

i designer Michael Tesch

artist Michael Tesch

agency Chermayeff & Geismar Associates
client Pepsi-Cola Company

- i

“People who switch to the
New York Herald Tribune

soon forget all about
The New York Whatchamacallit. |

142A art director Sam Scali
copywriter Monte Ghertner
agency Papert, Koenig, Lois, Inc.
client New York Herald Tribune



Magazine advertising art—
3 colors or more

143 art director Robert Giraldi
designer Robert Giraldi
photographer Phil Marco
copywriter John Lentz
agency Young & Rubicam, Inc.
client Parke-Davis

Children played here, until...




144 art director George Rappaport
designer George Rappaport
artist George Rappaport & Associates
photographer Cal Bernstein
agency West, Weir & Bartel, Inc.
client Elisabeth Stewart Swimwear
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145 art director Allen Osofsky Z. 3
designers Glaser / Osofsky T =3
artist Milton Glaser ) LT
photographer Toni Ficalora : 3
copywriter Barbara Collier S e "{I’
agency McCann-Erickson Inc. g i g
client Nabisco % %
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Next time you have people over, hring
out the new Polarold Color Pack Camiera.
It’s better than spiking the punch.
Everyone wants a cruck at making eolor
pictures in a minute, And everybody
unbends. Even the stuffed shirts. 146 art director Robert Gage
1t's fun to look over the pictures the next . -
moraing, too. If they’ve left any. p hot o8 ’ ap her H(_)w‘"d .Z ieff
copywriter Phyllis Robinson
agency Doyle Dane Bernbach, inc.
client Polaroid Corp.
Neat time you huse people over, bring
out the new Polurod € ol Mok Camars,
10 betaer than spiking the punch,
Everyone wants a crack st making cole
phctures I"F. mm.:,‘" \ln:‘rihrlv_\‘ budy
wnbends, Event shins
7 - dme

16« fun to ook aver the pictures the nest
morning, 100. 1 they*ve left any.
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147 art director Rdlin C. Smith, jr.

Froen (B3] or Chuisernan photographers Toni Ficalora / Glenn Peterson
2 new Bibk: — illustrated witk agency Ogilvy Benson & Mather, Inc.
the works of Michelargelo client Sears, Raebuck and Co.
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148 art director Michael Blatt
photographer Bert Stern
copywriter Herb Green
agency Delehanty, Kurnit & Geller Adv.
client House of Fragrance

By 18 b st 1 g s L ot drmmy raranse

L P e
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STRAWBERRY _

fresh fruit taste

JELL

149 art director Matthew Basile
designer Ronald Barrett
artist Lou Myers
photographers Horn / Griner
copywriter Anthony Isidore
agency Young & Rubicam, Inc.
client General Foods / Jell-O

§-5-8-5-5-5-stuffed ?

Jell® Calatn dits as lightly o0 te> of mesravy meal as i s your coasraerse. And it tasies o good. More han eves tike asctoas
forak Tan. Bhether you eat loshly, v jeat & ithe theae's always coom 3 JeiHD: the ighter one, with ncw fresb-fruit laste.
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Trust your car
to the man who
wears the star

S

150 art director Dick Ende
photographer Jay Maisel
agency Benton & Bowles, Inc.
client Texaco




151 art direct or Jeanae Jackson
photograpter Frank Cowan
agency M W. Ayzr & Son
client P. .AP.

152 art director Evarett Sahrbeck
de:igner Everett Sahrbeck
photographer Eurt Glinn
copywriter Charles C. Carver 1}
agency Reach, vicClinton & Zo.
client Renfield Importers Inc

W Englist. u
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154

diane young

153 art director Merv Shipenberg
designer Merv Shipenberg
photographer Bill Helburn
copywriler Nina Derue
agency Altman, Stoller, Chalk Adv. Inc.
client Diane Young

art director Robert S. Smith
photographer Robert S. Smith
copywriter Beth Holmes
agency The Fletcher Richards Co., Inc,
client Plax / Monsanto Chemical



155 art directors James Miho / John Massey
designer James Miho
artist Robert Vickrey
copywriter Beris Todrin
agency N. W. Ayer & Son, Inc.
client Container Corporation of America
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designer Roger Ferrifer

artist James Hill

copywriter Jay Socin

agency McCann-Erickson Inc.
client John Hancock Life Insurance




State Court of Appeals Local Elections
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158 art director Curt Smith
designer Bill Pfaff
artist Nelson Greer
agency Gray & Kilgore
client Booth Newspapers

Sure, you can live without it.

The new Polaroid Cobor Pack Camera won't
mow your lawn or drive you to the stafion,
What it will do is deliver a beautiful color
picture a minute after you take it.

And bring a new kind of kick inte ~our life. -

159 art director Robert Gage
photographer Howard Zieff
copywriter Phyllis Robinson

2 agency Doyle Dane & Bernbach

: client Polaroid Corp.

v il o
plcture a minute after
And bring a new kind of kick i




160 art director Richard Berge-on
photographzar Allen Vo zel

copyw iter Ronald Rcsenfaid
agency Coyle Dane Bembach Inc.
client Calvert Whiskey

SoftiWhisk

does anx! ing any o her vhiskey can do. 11 just does it so=r.




Magazine advertising art—
2 colors and black & white

e

161 art director Ralph Breswitz
designer Ralph Breswitz
photographer Steven C. Wilson
copywriter Sid Hecht
agency Kenyon & Eckhardt
client Shell Oil Company

How will he ever i it?
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163 art diector Fraak Kirk
photcgrapher Ha Davis
agency Tranev Advertising, Inc.
client Rob Rov

164 art director John Flack
designer John Flack
photographer David Moore
copywriter Hal Larson
client Qantas Empire Airways

%
’,
.

For longer trips. of course, | dy Qamtas.

QANTAS Y JETS



Newspaper advertising art

166 art director Larry Paolucci
designer Larry Paoluccj
artist Mark English
copywriter Dorothy Perillo
agency Gilbert Advertising Agency, Inc.
client Andrew Geller

The twew regclen e afoot at A NDILEW G ELLER 1awag
Hestetor tip nud serh or srow s cnbfekin with trea stlamir P30 418

Htluck, grex. whne. Jrsen oF sievrs calfk i with bl




167 art director Larry Paolucci
designer Larry Paolucci
artist Mark English
copywriter Dorothy Perillo
agency Gilbert Advertising Agency, Inc.
client Andrew Geller

Fhe new reptde ar ufoot st ANDUEW GELILER 18W37 g
Gamins® sequin serj onk in resd. grven. brosn vy o s $2 0¢



171 art director Rick Levine
designer Rick Levine
artist Simms Taback
copywriter Joe Lopinski
agency Doyle Dane Bembach, Inc.
client Barton’s Candy




173 art director Louis Dorfsman
designer Louis Dorfsman

artist Ed Sorel

copywriter Robert Strunsky
client CBS Television Network
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172 art directors Gene Kolomotsky / John Graham
designer Gene Kolomotsky
artist Simms Taback
copywriter David Bellin
client NBC

The towering flgure of Criaries de  1n 2 sarbes of rare film sa- French leader and their implica-
Gaulle whose personal vishor of quences Estnered from French, trons for the other natioms of
France's destiny has placed Mm  British, Gesman and Amarican Free World CBS News
In the foretront of workd teadership  #1chiwes, dr Gaulle 15 seen m hin  dent Chactes Cotlingwood,whe has
A tha subjectal #n unprecedented  early days 23 5 maverith army of-  coversd Geneval de Gaulle's ac-
two-part sludy pre- vities since World War I, I8 the
5an1ed longht and na weeh from  wartare, a f sgitive from the Vichy  reporer o1 both broadcasts.
tonght on CES RERORTS Governmert whieh condamaed ~
Torght's biosdcast eramines  him (0 deat ; & wartime awsacate  CBS REPORTS:
in detail, and in Nis own words, the  of Presiden

ana
Dersonality, phosophy, andimage  Minister Churchill, and 8 wildly
of Ihe manwho 23 head of the Frae  acclaimed ero retutning 10 his [
French railied 3 defested and N Ibeated Geunirymen =
muliated nation and, aiter 2 serigs  Part Il ot (Ne report 3 week
o paralyzmg postwar gaverm Trom tonight. entitied “De Gaulle:
meats, ge.”
of mayor inflvence mworid affaes.  rent bterntional palicies of the

(Part TONIGHT 7:30-8:30




Distinctive Merit Award

Look Raffiné—simghicily arc puse drama in fuid black vebel, wth a great swlsh of silk rulf & ‘round the henm- EATON'S Foshion Flair "63

174 art director ). A. Parker
designer Eugenie Groh
artist Eugenie Groh

copywriter Jane Campbell
client T. Eaton Co. Ltd.



Look Raffine—basibom aad smohed

o soft feminine buse part ot e new m piralien hir heive decosating —EATON'S Fashion Flair *Cg

art director ). A. Parker
designer Georgine Strathy
artist Georgine Strathy
copywriter Jane Campbell
client T. Eaton Co. Ltd.

1dowt want thvs 1o g4 arewmd coteide o 58 mbe radu | | of Washingion, bt yum cughts e

Nerwved
1 Cullen i v g oway v the TV sher THE, PRCE 1S
RIGHT? 1f the b prive en lowou i » thuw 81 .8 o Cloarned 4
Well sur M. Diviry o inmina thiat home. Right neat dooe 89 the other mcdel. S0,
@ any day aiten | . for the
iehen

Ask bitm e yor froe Prace b Kight Srrmepatabin

B et 2 e 1 e e, Wb yo
n em 0 by o, theve's nothng e

e ey 1 the Waihincton aea) ST B
Bt dom's take my word for o, Came
ot orer o Trinity Park and you'® s
what Fro taking shat And i anyene
T =
A, el o e e o

art director Aubrey Lee

designers Aubrey Lee / James Deigan
Francis Esteban

artist James Deigan

copywriter Jack McNamara

client Kingsberry Homes




Gold Medal Award
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= — —— 177 art director Arnold Varga
[ I designer Arnold Varga WM
artist Arnold Varga

copywriter Lois Lynch

client Joseph Horne Co.




Louk Katfune —he irmporont agw cand, heve ia'voeh, sublls wade laviehly lined with buos ext Porsian lamb— EAVON'S Fashion Fair"e

178 art director ). A. Parker
designer Eugenie Groh
artist Eugenie Groh
copywriter Jane Campbell
client T. Eaton Co. Ltd.

Trade advertising art

»
~

bt 4

179 art director Michael Withers
designer Michael Withers
artist Norma Welliver
copywriter Barbara Fagan
agency Benton & Bowles, Inc.
client Allied Chemical / Caprolan



YOU CAN'T
FIND “SANFORIZED”
IN SOME FIELDS

Acd the mion thing fu, there's 90 much Sentorizad”
and"Sunborized Plos”laleic sround that saybody who
manis  sales boost cam eid

Dom

JANFORIZED-

180

art director Alan Zwiebel
designer Alan Zwiebel

artist Charles B. Slackman
copywriter John B. Burghardt
agency Young & Rubicam, Inc.
client Sanforized

g, G

.- l{?i ,’éy P
ey {g‘”@'& *’W

181 art director Louis Dorfsman
designer Louis Dorfsman

A 3, -~ ) | s artist John Alcorn
Glossary of, < P . .
E’:‘;f;x :‘":g._, %Qj% {"\‘sﬂ) h‘ﬁ@‘ﬁ& copywriters George Bristol / Paul MacCowatt

client CBS Television Network




in the fabric business
there’'s one word
that doesn't haveto
be whispered
behind closed doors:

SANFORIZED-

182 art director Alan Zwiebel
designer Alan Zwiebel
artist Lou Myers
copywriter John B. Burghardt
agency Young & Rubicam, Inc.
client Sanforized



183 art director Louis Dorfsman
designer Louis Dorfsman
artist Tomi Ungerer
photographer CBS Photography
copywriter Paul MacCowatt
client CBS Television Network

184 art director Louis Dorfsman
designer Louis Dorfsman
artist Tomi Ungerer
photographer CBS Photography
copywriter Paul MacCowatt
client CBS Television Network

/l_iﬂ //./7

s
)

This is our average sponsor. On the
average he's happier than the average
sponsor on the other two networks. After
all, we've drawn the biggest average
daytime audiences since 1958, the biggest
average nighttime audiences since 1955
and been the world’s biggest single
advertising medium since 1954. He might
have taken a bath somewhere else.

CBS Television Network®

Here are the latest results,
straight from the horse’s mouth.
Our Niglsen average audience rating

for the season to date is19.9.

The second network is two lengths
back at 17.9.The third network
comes in at 15.5. Needless to say
the smart money is on the winner.
CBS Television Network®




185 art director Rudi Wolff
designer Dick Nathan
artist V. Giuliani
photographer V. Giuliani
copywriter F. Roberts
agency William Douglas McAdams, Inc.
client Roche

for The Age of Anxiety LIBRIUN (chisrdiazepoxide HCD

calms the schizophronic paticnt

wnially with fewer ilrug-induoed complications

Vi Toractan (chbcoproshitvme), skl e Ttk dusag 1chictwn, b abiton, ] -
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e e bl Tt ey et a.
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. rractions smocinied hsage amicsly ranges o 501+ 100 g B B

Teen repuricd omd  When o rapid 2nd pobe s shming ertion & L
s are o drsired. 2310 S0 me LI caay be ghvre v (g B | i o o

ncositered an usualy are rracy covors. 1o these at oot times dible.

186 art director Rudi Wolff
designer Alice Katz
artist McMullan
photographer Wallowitch
copywriter F. Roberts
agency William Douglas McAdams, Inc.
client Roche




It’s a woman’s prerogative to change her mind

Bazaar sees that she does!

187 art director Jim Abel
designer Jim Abel
artist Push Pin Studios
copywriter Phyllis Simborg
agency Johnstone Inc.
client Harper’s Bazaar

Poster art—
24 sheet—painted boards included

Don’t get tires: Get tiger paws.

U.S.Royal

188 art director Lester Feldman
artist Robert Osborn
copywriter David Reider
agency Doyle Dane Bernbach, Inc.
client U.S. Rubber



189 art director Robert Dion
designer Robert Dion
artist Push Pin Studios
photographer Elbert Budin
agency Needham, Harper & Steers, Inc.
client Morton Salt Company

SALT
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190 art director Hal Riney
designer Lowell Herroro
copywriter Hal Riney
agency Batten, Barton, Durstine & Osborn, Inc.
client Pacific Gas and Electric



Poster art—
all other posters—car cards included

-
INTHE AIR EVERYWIHERE IN GREXTER NEW YORR
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art director Leora Motta
artist John Rombola
client WPAT

Distinctive Merit Award
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———— e 192 art director Frank Attardi

Fronr a unique land comes the world’s most popular coffee o artist Push Pin Studio / Isadore Seltzer

E copywriter Edward Handman
an agency Handman & Sklar, Inc.

Brazillan Coffer lasituie client Coffee of Brazli



193 art director William A. McCaffery
artist Janet McCaffery
copywriter Adrienne Claiborne
agency de Garmo, Inc.
client Varig Airlines

Who gets to RIO
faster than those Distinctive Merit Award
other birds?

VARIG AIRLINES 707s b

only jets flying year-round nonstop to RI0
and on to SAO PAULO and BUENOS AIRES.

O laenlty has

empating imazination. enthusiasi,

You henefit.

Department of Fine Arts: Painting. Drawing. Seulplure. Visual Perecption. Prinimaking
| & [ | 3

SCHOOL OF VISUAL ARTS

209 East 23rd Street - Mew York. New York 10011) - OR 9-7350  Inquire: Office of Admission

194 designer Milton Glaser
artist Milton Glaser
client School of Visual Arts



in The NewYork Times

195 art director Edward Almgren
designer Edward Almgren
artist Tomi Ungerer
copywriter Nick Wedge
agency Batten, Barton, Durstine & Osborn, Inc.
client New York Times

Where are the men who
wear the pants?

"
/B >
L.'-‘u./,f y ™)

i |
,/l' 7|
TRUI: has them

MEST MASSIVE MES'S MOANLY IN PRINT CIRCULATION: 2,450,008

196 art director Hershel Bramson
artist Tomi Ungerer
copywriter S. Ethan
agency The Gumbinner-North Company, Inc.
publisher Fawcett Publications
client True Magazine
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Design of complete editorial unit






Editorial spread—

color and black &

197 art director William Cadge

designer Harvey Gabor
photographer Carl Fischer

white

publisher McCall Corporation

client Redbook Magazine

A new way for children to learn

Subgacts usuary taught i high schoo! and college
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198 art director Otto Storch
photographer Otto Storch
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3
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son, bechers

copywriter Selma Robinson
publisher McCall Corporation

client McCall’s Magazine
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Distinctive Merit Award

B

GARDEN ON YOUR SHELF

Li t Sundas fruneh cut of the dohdroma  Here, sozie quick cunned-fruit favorites. | Peach Crawh: Sovinkle mch peuch half,
ilted (Gingered Fiea fuormnge  Peors S-rille: Druin and chill pears. | in & holkeas disa, witk » tablespoon

e. our ham with Pincapple Sunté. 8 rve wth melted orange marmalade | brown « gar. 1 lublesgon cornflakes,

(& t without Hesssrt? Try our yuick ned ver, snd Lop with sour cream, | einnamor. Bot w th hutter : buke ut 3755
jex Juhtiée, or Pench Cranch, or ce Pigs: Drain 1 ean (11b, 1 02) | 15 minues Serve war—, with creanm.
Pame Ingrt, Al the eeelpes to the right. | Fize [ntushallow dish, Add 12 cup | Ples bi=cud; Syxinkle @lrained purple
! those on e 12 may be made with | omnge Faice, | tesspoon wrated orangy | plums (1 ks 1-or can} with 1. teaspoon
v i1s on yovr kitchen shetv Irwll \n senspwon ginger. Seeve chillled. | nutme. Thill, and serre with cream

199 art directors Herb Bleiweiss / Otto Storch
designer Herb Bleiweiss
artist: Gyo Fujikawa
photographer Otto Storch
copywriter Selma Robinson
publisher McCall Corporation
client McCall’'s Magazine

Euay Chrvrics Juides
b, 1 ox

2 chery
14 cup syrup Melt 1 cup

aver Tow heat. with th

3

ries Serve ware over vanilla e
) pinespp!

Pinwapple Soute s Pram
chunks or pineapple «f
akillet with ham. to sery

m.



“THOU SUN.

200 art director Leonard Jossel
photographer Hiro
publisner Cowles Magazines & Broadcasting, Inc.
client Venture Magazine

eaotis morrrer w1 the prvane ranseert o
Mo woridiroring secrst sarvs agens ea-
wwardmary. Jomer Bend, he chess the
tuperihoged @'y-lwr Ronrley the “Blower
Bonttey™ of togend, 11 woe @ wrange chets

blawn Beatiors moda and thet wes three

201 art director Michael Hampton
designer Michael Hampton
photographer Tom Burnside
copywriter Ken W. Purdy
publisher Automobile Quarterly, Inc.
client Automobile Quarterly Magazine

202 art directar Asger Jerrild
designer George Giusti

major excerpt

from the new nove! artist George Giusti

the author of . . . .
'"Nmmn publisher Curtis Publishing Co.
L a .
CANDIDATE" client Saturday Evening Post

an
infinity
of
mirrors

8, RICHATD CONDON

Vil corrupts ven 8 victima,
Infecting thasn wfh the meed 13 revenge:

o :
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a dixonchanted frgncophile finds the faned gallic effervescence gone decidedly flat

203 art director Arthur Paul
designer Arthur Paul
artist Paul Davis
publisher HMH Publishing Company
client Playboy Magazine

205 art director William Cadge
designer Harvey Gabor
photographer William Ward
publisher McCall Corporatien
client Redbook Magazine

Good appetizars anw gavd parly
mixers They halp Grazie 8
. fastive atmasphere, shmuiats
tnendly conversation and
enerally xeep thigs womg.
Tre best agpetiers ain
w24y 10 prepare 8 BN anewd of
fime @A beautITul 10 Yerve
Fecipes for Mose shown here
and 8 900 macy more
begin on page " . They include
appotizes 10 serve in the
Qikgen Cacumber Suce hiitiinesd il /o)
frsk-course appetzens 1o
207v@ 8t the dnrer tabie Thera
319 Canapes (which have &
cracker or brana basej hors
9 omuvees (which are sarved on
Theur own of & Cocxta picks)
and aips. There are ol
appenizars and cold a0y ones
216 btang ones I dinner §s o the
ngena weeve only enough
Apensent o wnet the
° ey
cocatail party serva larger
qUaniiies ~the more. e mesrime

Cheosa-sturied Mushroom
Asparagus-Ham Pinwhee!

Chickan-siutied Artichous Hewr!
Shrmo--Cockiall Aspic

Patte Crab Canaps

Dot et 12 s he



DOt Freipes ure an page 118 Try the bam wcet-fotato, prune dmnes

weeved
over herbed quacer: trz the with chumis of

1 clove gartic & medium yetlow mons. peeled
1 whole clovrs 1 medrum cabibage cut i wedgr
10 whole black peppers 2 tablcwpoons tAitter of margarine
2bay ieaves Chopyest parsiey

8 medium camots, pevesd Mustard Savee page 118

3. Cerrs Metthe; simener 3 % 4 hours, of antil comed berf i fork
tender. Add catfots potatoes. oraony durmg lest 13 munutes, Add

‘with cabhage. Bruth potatoes with butter  sprankle with parsicy. Berve
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206 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Douglas Kirkland
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine

207 art director Otto Storch
designer Bruce Danbrot
photographers Howard Zieff / Paul Dome
copywriter Selma Robinson
publisher McCall Corporation
client McCall’s Magazine

(D FASHion,
oD "’g"a‘%

Back m the good 0} days. whea ouss—end Taoulka—were large
comed brel nd “ubitinge wae & freortr And ® sUll ia erprrially
with mn Whre carrota. otions. retators are ddied o in the recipr
txlow, s called Ihe New Englend Buied Diors Mare dinner-in-o

o the (abulous brown chiclen fncesere with tiny menttislis.

hot Chres bresd: sweerand wour smrerhe: and others
Then mvite il the in-laws yours end s, for dinner, TheyD love 1

108 1b comed-beet hosked 8 medium potators, pered

Wipe comed heef with damp rmper towela. Place in large kettie.
coves with cold water, Add garlic choves. black peppers. buy Jraven.
2, Bring to toilmg  Redoer hest: simmer § mmutes Bhim surface

cabbage wedgen during last 15 minctrs Cook vegetables rust 6 trader.
4 Shee comed beel thinly scrom the grais. Artange shees on platter

atong wth rest uf srgetebles and Mustard Savce Makes & servings




208 art director William Cadge
designer Harvey Gabor
artist Ruth Deardoff
photographer Doug Corry
publisher McCall Corporation
client Redbook Magazine

BEANS

Another asict: Today's
varigties oo longer muat be
soaked overnight before
cooking Just stmmee thitm
for two minutes. let thom
stand for an hour or two and
then proceed with your
recipe There is & vast
variety of beans 1o choose
trom Om the boam stald
opposite. for intance.
growing from 1op to bottom,
are black turtle beans,
Kidney beans piato beass,
eatils, red Boans, wholo
greco peas and Umas. There
arc,among the many others.
e navy for pea) bean. which
16 ossontial for authentic
Boston Laked beans: cranberry
boans and chick peas
binck eyed beans and
ellow-oyed beans. called
peas im the South, beant
in the North. but favorttes

Whatever the variety
50U use, (hink of beans for
an sasy maudn dish-add
Boriap salad and you'se ready

0 call the ramily io dinne;
at
re

face

o
pleasure

chew

W

209 art director Allen F. Hurlburt
designers Allen F. Hurlburt / Joe Tarallo
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine



210 art director Albert Greenberg
designer Robert P. Smith
artist Robert P. Smith
publisher Esquire, Inc.
client Gentlemen’s Quarterly

IT COSTS LIKE SIN
IT COSTS LIKE SIN

THE CHAMPAGNE TRAIL

211 art director Albert Greenberg
designer Robert P. Smith
photographer Reid Miles
publisher Esquire, Inc.
client Gentlemen’s Quarterly



bewhiskered,
bejeweled and be joliy

212 art director Albert Greenberg
designer Albert Greenberg
artist Dave Epstein
photographer Leonard Nones
copywriter Harvey E. Phillips
publisher Esquire, Inc.
client Gentlemen’s Quarterly
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213 art director Henry Wolf
designer Henry Wolf
photographer Dan Wynn
client Show Magazine




TWO
IFACES
OF
HARLEM

214 art director Charles Crandall
designer Charles Crandall
photographer Frank Dandridge
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine

215 art director Albert Greenberg
designer Robert P. Smith
artist Arline & Marvin Oberman
copywriter Everett Mattlin
publisher Esquire, Inc.
client Gentlemen’s Quarterly



216 design editor Peter Palazzo
art director Joe Sapinsky
designer Peter Petronio
photographer Art Kane
publisher The New York Herald Tribune

Through a Glass,
Darkly

by Eugenia Sheppard

Seventh Avenue Is Sull The Garnient Center

217 design editor Peter Palazzo
art director Joe Sapinsky
designer Peter Petronio
photographer Bill Troy
publisher The New York Herald Tribune



218 art director Albert Greenberg
designer Albert Greenberg
artist Marilyn Hoffner
publisher Esquire, Inc.
client Gentlemen’s Quarterly

by Kenneth Ty

“Nothing Personal

219 art directors Ruth Ansel / Bea Feitler
photographer Richard Avedon
publisher Hearst Magazines
client Harpers Bazaar

Kane On €uracae

i enro



Editorial section or insert




art director Otto Storch
designer Pasquale DelVecchio
photographer D. D. Duncan
copywriter D. D. Duncan
publisher McCall Corporation
client McCall’s Magazine



WHEN A GOLF COURSE TURNS ON YOU

221 art director Richard Gangel
designer Richard Gangel
artist Robert Osborn
publisher Time, Inc.
client Sports Hlustrated



Gold Medal Award

2

FABULOUS,
FEUDAL

el

zal i« fam winc and crasty peasart bread

222 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Irving Penn
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



The ehduring songs of the 23sh seriury

M e
M tho Shadeat the 014 AppPeTreae. iu.u

Over Thure

“HOYGRRARNTS 10K 1 ok Y APT HING

Right and Oay, -

How Deep 18 (58 0008N « 1o ew b Saptamber Song i

225 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Art Kane
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine

On, What 2
Bomutiful Marnin®

Summertina,




o bl . 226 art director Allen F. Hurlburt

designer Allen F. Hurlburt

photographer Art Kane

publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine




227 art director Priscilla Peck
photographer Bert Stern
publisher Conde-Nast
client Vogue Magazine

MORE FASHIONS FOR LEGS AND FEET—THE TALON-TWIST HEEL

signs of past times

g by DAV ISER 7iNCL

228 art director Leonard Jossel
photographer David Drew Zingg

publisher Cowles Magazine & Broadcasting, Inc.

client Venture Magazine
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Magazine covers—consumer magazines

230 design editor Peter Palazzo

229 design editor Peter Palazzo art director Joe Sapinsky
art director jJoe Sapinsky designer Peter Petronio
designer Peter Petronio artist Isadore Seltzer
photographer Art Kane photographer Carl Fischer
client New York Herald Tribune client New York Herald Tribune
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231 design editor Peter Palazzo 232 art director Charles Schorre
art director Stan Mack designer Charles Schorre
photographer Irv Bahrt artist Charles Schorre

client New York Herald Tribune client The Houston Post



Distinctive Merit Award

THE MAGAZINE FOR MEN

Good Indians we got { page 58). Bad Indians you can have (page 76).

e

Chief Johnny Big Tree,
today

and as he looked when
he posed for

the Indian-head nickel
fifty-one years age

233 art director George Lois
photographer Carl Fischer
copywriter George Lois
agency Papert, Koenig, Lois, Inc.
publisher Esquire, Inc.
client Esquire Magazine



IWIHLNOW / 34 VANVS / ONOM ONOH

&CT
64
234 art director Leonard Jossel
photographer Dan Budnik / Magnum Photos
publisher Cowles Magazines & Broadcasting, Inc.
client Venture Magazine
THR PASHION MAGAZING FOR MEN OCTDBER 1864 ONE OOLLAR [7 R |

Sohort dams, Senert divs, fo/fmmw
o 14 GrtdunRilerctags. Hsqaring,
frfut 20 1%

GENTLEMEN'S QUARTERLY

SANNAN

|

i |

(tbe LQ@J) 236 art director Jerry McPhail
B designer Dugald Stermer
artist Dugald Stermer
agency Middaugh Associates
client The Houston Post

235 art director Albert Greenberg
designer Albert Greenberg
photographer Reid Miles
copywriter Everett Mattlin
publisher Esquire, Inc.
client Gentlemen’s Quarterly



237 art director Albert Greenberg
designer Albert Greenberg
photographer Carl Fischer
copywriter Idabelle Schiefer
publisher Esquire, Inc.
client Gentlemen’s Quarterly

THME TRAVELER'S W OoORLD - AUVUBUST 1964

JAINLN3A

HNOL'S'N / LNIIE8 / SNVION

238 art director Leonard Jossel
photographer Tibor Hirsch
publisher Cowles Magazines & Broadcasting, Inc.
client Venture Magazine



craft horizons

o

AN

Sperial Issue The Aner@i € ~teman

239 art director Tobias O’Mara
designer Tobias O’Mara
photographers Tobias O’Mara / John Naso
publisher The American Craftsmens Council
client Craft Horizons Magazine

Exclusive! A flashback guide to the best world’s fair ever. (Page 61).

240 art director George Lois
photographer Carl Fischer
copywriter Ron Holland
publisher Esquire, Inc.
client Esquire Magazine

241 art director Tobias O'Mara
designer Tobias O’Mara
photographer Edwin Roth
publisher The American Craftsmens Council
client Craft Horizons Magazine




the canadian archilect

Magazine covers—
trade magazines

AL BUSINESS PUBLICATION 196¢ MARCH

4 sou

TRAVEL TRADE

1964 SALES GUIDE

MAY 1964

B b d 242 art director Laszlo Buday
* SECTION TWO ar a 0 S -

artist Laslo Buday
publisher Southam Business Publications Ltd.

BOOK

INDUSTRY

243 art director Dick Hess
designer Dick Hess
artist Dick Hess
photographer Dick Hess
agency Van Brunt & Co.
client Barbados

244 art director Laurence Lustig
designer Laurence Lustig
artist Laurence Lustig
publisher The Penton Publishing Company
client The Book Production Industry



]
AMERICA'S GRAPHIC DESIGN MAGAZINE
JULY/AUGUST 1964
PRINT XVIILIV

245 art director Andrew Kner
designer Andrew Kner
artist Andrew Kner
photographer Andrew Kner
copywriter Martin Fox
publisher Cadel Publications
client Print Magazine

musical ameriea

JANUARY 1964 SIXTY CENTS

246 art director Kay Susmann
designer Kay Susmann
publisher Musical America




Institutional company magazines

247 art director Lew DiPaolo

248

designers Lew DiPaolo / Modesto Torre
photographers H. J. Rau / H. Wagner / F. Fenzl
agency L. W. Frohlich & Company

client Lloyd Bros., Inc.

%Y
I “
W d
LLOYD BROTHERS INC

art director Lew Di Paolo

designers Lew Di Paolo / Modesto Torre

artists R. Bergeron / H. Trotin / Renoir / Maillol
photographers H. J. Rau / A. Vogel / D. Bennett
agency L. W. Frohlich & Company

client Lloyd Bros., Inc.

THE BRIDGE

A Pablication of Loy Birahrs Cioinn
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250 art director Milton Glaser
designer Seymour Chwast
artists Seymour Chwast / Milton Glaser /
Isadore Seltzer
publisher Push Pin Studios

18 Maxims

249 art director Bob Dion

designer Jim Lienhart

photographer Lars Hedman

agency Needham Louis & Brorby, Inc.
client Champion Papers




= e A 251 art director Ken Rodmell
RE + e = designer Arnaud Maggs
artist Arnaud Maggs
publisher Imperial Oil Limited
client Imperial Oil Review

252 art director Lew Di Paolo

LARGE VOLUMES DF DILUTE URINE ARE designer Lew Di Paolo

EXCRETED IN BOTH PTUITARY AND RE- photographer Alan Vogel
NAL FORMS DF DIABETES INSIPIDUS. agency L. W. Frolich & Company
DIFFERENTIAL HAGNOSIS DEPENOS DN client Parke Davis

THE ABILITY OF THE KIDNEY TO RE-
SPOND TO ANTIDIURETIC HORMONE

Primars o0 ndiquaehic dustetes megadion 1o s
slivpses who b i gnnnst 1) o).
Luiper 1o proat c Ui

dabwres sragal
upits 3hie Aarly v

253 art directors Stanley Eisenman / David Enock
designers Stanley Eisenman / David Enock
artists Stanley Eisenman / David Enock
photographers Stanley Eisenman / David Enock
agency Eisenman & Enock
client Pepsi-Cola Company




April 1964

Imperial Oil Review
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254 art director Ken Rodmell

designer Ken Rodmell
photographer Roy Nicholks
publisher Imperial Qil Limited
client Imperial Oil Limited

Distinctive Merit Award

255 art directors Stanley Eisenman / David Enock

designers Stanley Eisenman / David Enock
artists Stanley Eisenman / David Enock

photographers Stanley Eisenman / David Enock

agency Eisenman & Enock
client Pepsi-Cola Company




Institutional reports—
annual, financial, business & other

256 art directors Advertising Designers, Inc. /
Joe Weston
designer Joe Weston
artists Joe Weston / Dave Pacheco
copywriter Floyd Oliver
agency Arthur Foristall & Co.
client Far West Financial Corp.

| 257 art director Charles Walz, Jr.

designer Norman Perman

artist Norman Perman

photographer Charles Smith

copywriters W. Cray / T. Craig / A. Clem
client Abbott Laboratories




PACIFIC CLAY PRODUCTSS\NNUAL REPCRT 1963

258 art director Ray Engle
designer Ray Engle
artist Ray Engle & Associates
photographer Gordon Stephens
agency Gordon Stephens Associates
client Pacific Clay Products

PepsiCala Company Annual Repart 1963

259 art director Thomas Geismar
designers Thomas Geismar / Eugene Sercander
photographers Ben Rose / Jay Maisel
copywriter William S. Brown
agency Chermayoff & Geismar Associates
client Pepsi-Cola Company

i oo i
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e

Marchandining Tools




260 art director Robert M. Runyan
designer Robert M. Runyan
artist Saul Lambert
copywriter Dick Roper
agency Robert Miles Runyan & Assoc. Inc.
client Litton Industries

Restaurant Associstes, Inc. Anaust Report <63

261 art director Tom Courtos
Ous Company's rowth during 1963 agency Papert, Koenig, Lois, Inc.
A cvimt T 0 client Restaurant Associates, Inc.
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262 art director Ken Parkhurst
designer Ken Parkhurst
artist Ken Rang
photographers Todd Walker / Peter Langer
copywriter Peter Langer
client Hunt Foods & Industries, Inc.

.V. . gy

Fon van'l appreciute Wil ommshary nilese
geu wealk through the taen. Always ven se
cumething different. w fence o o chivouy

m same angleyon never sau bofor

fGHLN D, ROCKEFELLER. IR

263 art director Richard Stinely
designers Richard J. Stinely / Wm. D. Gravitt
photographer Taylor Lewis
publisher Colonial Williamsburg, Inc.



the forty-third
annual

of advertising
& editorial

art § design
of the:: .
art directors club
of new york

263A art director Albert Greenberg
designers Albert Greenberg / Marilyn Hoffner
photographers Carl Fischer / Chadwick Hall
publisher Comet Press, Inc.
client Art Directors Club of New York



Institutional educational publications

Personality Measures in Admissions

264 art director Freeman Craw
designer Freeman Craw
artist Glenn Foss
client College Entrance Examination Board

265 art directors John Berg / Robert Cato
designer Jerry Smokler
artist Jerry Smokler
photographer Don Hunstein
client Columbia Records / Jazz Odyssey
Volume 111




266 art director Chades M. Helmken
photographer Herb Weitman
publisher American Alumni Council
client Alma Mater Magazine

THERE ARF
FEAV
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267 art director Charles M. Helmken
artist Jerry Dadds
photographer Jasepb Conserntino
publisher American Alumni Council
client Alma Mater Magarzine



268 art director John R. Carter
designer John R. Carter
artist John R. Carter
photographer john R. Carter
client ASUCLA

269 art director Walter Ender
designer Walter Ender
artist Walter Ender
photographer Bieecker Green
copywriter Dr. Donald Cowan
agency Ender Associates Advertising
client University of Dallas

FOREIGN LA ENGLIRS




270 art director Bradbury Thompson
designer Bradbury Thompson
artist Bradbury Thompson
photographer Edward H. Manchester
copywriters Edgar Allan Poe / Jean Bradnick
client West Virginia Pulp & Paper Company
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Editorial art ¢ o
Design of complete sales promotion unit

Sales promotion art o o
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274 art director Otto Storch

Bruce Danbrot

designer

ifh
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client McCall’s Magazine




275 art director Otto Storch
artist Robert Vickrey
publisher McCall Corporation
client McCall’s Magazine

276 art director William Cadge
artis: Robert Vickrey
publisher McCall Corporation
client Redbook Magazine

277 art director William Cadge
designer William Cadge
photographer William Ward
publisher McCall Corporation
client Redbook Magazine
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Q%xm/ } 278 art director Veto Varlotta

/ artist Milton Glaser
// publisher The Reader’s Digest
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THE HUNTERS

fuhm By GERALD KERSH

279 art director Arthur Paul
designer Arthur Paul
artist Frank Bozzo
publisher HMH Publishing
client Playboy Magazine




i !
i
I => i
il %!
i
0! I
ﬂ[ 280 art director Asger Jerrild
I 1 designer George Giusti
1 P artist George Giusti
publisher Curtis Publishing Company
client The Saturday Evening Post

You can tell a man he's more trouble
i i than he's worth; but it he's worth anything at ail

he still won't lower the price on himself.

A4 1 BLESS CHARLIE

-

“ By Morton Fineoun

281 art director Otto Storch
designer Pasquale Del Vecchio
artist Thomas B. Allen
copywriter Robert Paul Smith
publisher McCall Corporation
client McCall’s Magazine

Rg;m Paul Smith's Attie
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282 art director Elton Robinson
artist David Levine
publisher American Heritage Publishing Co.
client Horizon Magazine

283 art director Richard Gangel
artist Milton Glaser
publisher Time, Inc.
client Sports lllustrated

A BOWL OF ORANGE
FOR A PICK-ME-UP




284 art director Richard A. Thompson
designer Richard A. Thompson
artist Hy Roth
publisher Greenleaf Publishing Company
client Rogue Magazine

THE
INFIDELITY
MACHIKE

|

1
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285 art director Leonard Jossel
photographer David Drew Zingg
publisher Cowles Magazine & Broadcasting, Inc
client Venture Magazine
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286 art director Arthur Paul
designer Arthur Paul
artist Paul Davis
publisher HMH Publishing Company
client Playboy Magazine

BERTRAM AND THE NETWORKS 5Y UANIEL A JENKINS




287 art director Andrew Lessin
artist Seymour Chwast
publisher Boy Scouts
client Boys’ Life Magazine

N sony geasT

288 art director Edward A. Hamilton
designer Paul Jensen
artist Rudolf Freund
publisher Time-Life Books
client Life Nature Library / “Land & Wildlife
of Australia’”

e

)

The e . §
Puzzling )
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289 art director Leonard Jossel
photographer David Drew Zingg
publisher Cowles Magazine & Broadcasting, Inc.
client Venture Magazine

. LULD
WATERWELON

WATEATELON SOLDeHER
SOLDHERS

voo And Then Time Stopped

L

290 art director Bernard Quint
photographer Brian Brake
publisher Time, Inc.
client Life Magazine




Distinctive Merit Award

291 art director Max Maxwell
designer Max Maxwell
artist Art Kane
photographer Art Kane
publisher Queen Magazine




Gold Medal Award

292 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Irving Penn
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine

Gold Medal Award

293 art director Otto Storch
designer Otto Storch
photographer Otto Storch
copywriter Arthur E. Henley
publisher McCall Corporation
client McCall’s Magazine




294 art directors Ruth Ansel / Bea Feitler
photographer Richard Avedon
publisher Hearst Magazines
client Harper’s Bazaar

295 art director Bernard Quint
photographer Brian Brake
publisher Time, Inc.
client Life Magazine



296 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper’s Bazaar

297 art director Edward A. Hamilton
designer Ben Schultz
photographer Farrell Grehan
publisher Time-Life Books
client Life World Library—"Switzerland”



298 art director Elton Robinson

photographer Hiro

publisher American Heritage Publishing Co.
client Horizon Magazine

299 art director Albert Greenberg
designer Albert Greenberg
photographer Carl Fischer
publisher Esquire, Inc.
client Gentlemen’s Quarterly
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300 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Art Kane
publisher Cowles Magazine

& Broadcasting, Inc.
client Look Magazine
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301 art director Ernest G. Scarfone
photographer Keiichi Akimoto
publisher The Billboard Publishing Co.
client Modern Photography



302 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper’'s Bazaar

BIGGEST
rIzZA

EVER anairsanos

303 art director Andrew Lessin
photographer Gene Daniels
publisher Boy Scouts

client Boys’ Life Magazine




304 art director Allen F. Hurlburt
designer Allen F. Hurlburt
artist Art Kane
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine

8 iray: potefd gt —the bryimg of snrhopa”

305 art director Allen F. Hurlburt
designer Allen F. Huilburt
photographer Robert Freson
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



306 art director William Cadge
designer William Cadge
photographer Carl Fischer
publisher McCall Corporation
client Redbook Magazine

now

THE FIGNT FOR
& NEW SCHOOL

307 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Robert Freson
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine




309

art director Albert Greenberg
designer Albert Greenberg
photographer Chadwick Hall
publisher Esquire, Inc.

client Gentlemen’s Quarterly

308 art director Charles Crandall
designer Charles Crandall
photographer Bob Goldberg
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine




310 art directors Ruth Ansel / Bea Feitler
photographer Richard Avedon
publisher Hearst Magazines
client Harper’s Bazaar

311 art director Ernest G. Scarfone
photographer William Klen
publisher The Billboard Publishing Company
client Modern Photography




312 art directors Otto Storch / Herb Bleiweiss
photographer Howard Zieff
publisher McCall Corporation
client McCall’s Magazine
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313 art director Elton Robinson
photographer David Plowden
publisher American Heritage Publishing Co. h
client Horizon Magazine ) :




art directors Ruth Ansel / Bea Feitler
photographer Hiro

publisher Hearst Magazines

client Harper’s Bazaar

315 art director Bernard Quint
photographer Gjon Mili
publisher Time, Inc.
client Life Magazine

esipgem I8 s deds seonpge-er evaned edisapresteeee

A Burst of
Ve o Draana

L I Ty = R )



Magazine cover art
consumer magazines & trade magazines
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316 art director Watler Allner
designer Walter Allner
photographer Robert Crandall Associates
publisher Time, Inc.
client Fortune Magazine

art director Frank Zachary

designer George Giusti

artist George Giusti

publisher The Curtis Publishing Company
client Holiday Magazine

HOLIDAY

GERMANY:

An Eniey lsane
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318 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper’s Bazaar

319 art director Walter Allner
designer Walter Allner
photographer Ben Somoroff
publisher Time, Inc.
clie 1t Fortune Magazine




320 design editor Peter Palazzo
art director Joe Sapinsky
designer Michael Uris
photographer Bill Binzen
client New York Herald Tribune

NEW VORK,

o
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321 design editor Peter Palazzo
art director Joe Sapinsky
photographer Reid Miles
client New York Herald Tribune

ol
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322 art director Harry Sehring
designer Harry Sehring
artist Harry Sehring
client Academy of Natural Sciences

324 art director Jerome Snyder
designer Samuel L. Howard
artist Paul Weller
client Scientific American

SCIENTIFIC
"AMERICAN

B

SEPMRATED FLOWER PIGMENTS

Fine 1967

_infinity ™

N\

323 art diréctor Everett Aison
photographer Murray Duitz
publisher American Society of

Magazine Photographers
client Infinity Magazine




SCIENTIFIC e —
AMERICAN -~

Fly 1964

325 art director Jerome Snyder
designer Jerome Snyder
artist John Langley Howard
client Scientific American

5 326 art director Jerome Snyder
SCIENTIFIC designer Jerome Snyder
I\M ER]C\:\ artist Rene Magritte

client Scientific American

MA1O MATIN N THE Sk RS Wone Pl Lt

Soptomber 1962

SK&F PSYCHIATRIC REPORTER

PP & |

E

327 art director Alan ). Klawans
designer Alan J. Klawans
artist Alan ). Klawans
copywriter R. L. Dean
client Smith, Kline &

French Laboratories




Institutional art

Distinctive Merit Award

3N

328 art director Elton Robinson
photographer Carl Fischer
client Morgan Guaranty Trust Company




329 art director Don Willis
designer Dugald Stermer
artist Dugald Stermer
copywriter Walter Wilson
agency Ketchum, Macleod & Grove, Inc.
client Gulf Oil Corporation

330 art director Albert A. Squillace
photographer Magnum Photographers
publishers Odyssey Press / Ridge Press

God also created man
in His oawn image
and likeness,
endowed him with
intelligence

and freedom,



331 art director Richard Downes
photographers Bob Hayman / Ralph W. Smith
copywriter William W. Carty
agency DeMarin-Marona & Associates, Inc.
client E. 1. DuPont DeNemours Company

332 art director Frank Nofer
designer Frank Nofer
photographers Bob Hayman / Ralph W. Smith
copywriter A. Joseph Newman, Jr.
client Walter T. Armstrong, Inc.




Design of complete sales Promotion unit
booklets (8 pages or more)

DISCOVER THE NEW

PENNSYLVANIA

333 art director Don Smith
designers Don Smith / Federman / Adams & Colopy
artists Harry Bliss / Jacob Landau /
Stu Knickerbocker / Art Williams /
Mark English / Federman / Adams & Colopy
agency Ketchum Macleod & Grove, Inc.
client Commonwealth of Pennsylvania

Gala Opening Night

Lucia Di Lammermoor

for the benefit of the

Alumni Fund of Clifton College

T8 there bad beeni 5o projects.
Noe nape that did great wivgs:
1f fddiers shall tarn playern all.
Wiat abould we da for
samont

334 art director Stan Phillips
artist Push Pin Studios
agency The Lampert Agency, Inc.
client Strathmore Paper Company




335 art directors Philip Gips / Louis Klein
phctographer “Life”” photographers
sopywriters Jo Murray / Ernie Hill
sublisher Time, Inc.
client Life International Editions

337

art director Daniel Czubak

designer Daniel Czubak

artist Daniel Czubak

photographer Daniel Czubak

copywriters William Petan / Richard Lochte
agency Daniel Czubak Associates

client RCS Offset Printers

PRINTING PRESSES ARE @Y NATURE INKY, GRIMY,
GREASY, GOMPLICATED, NOISY MONSTROSITIES, .. RIGHTP

336 art director John M. Fraioli
designer John M. Fraioli
artist Rudy Spinoza
copywriter E. C. Bergelt
agency Marsteller Inc.
client Hoffmann-La Roche




Distinctive Merit Award
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338 art directors Ron Sandilands / john Amon
artist Tom Kamifuji
agency Needham, Louis & Brorby, Inc.
client Champion Papers, Inc.



339 art director Wayne Webb
designers Wayne Webb / Bill Kinser
artist Bill Kinser
photographer Whitaker Guernsey Studio
client Revere-Wollensak Division / 3M Company

340 art director Tom Gorey
designer Push Pin Studios
artists Seymour Chwast / Milton Glaser/
Isadore Seltzer
photographers Sol Mednick / Jay Maisel /
Bernard Cole
agency Needham, Louis & Brorby, Inc.

how xerography works

341 art director Tycho R. Weil

designers Tycho R. Weil / Ron Seichrist
photographer Ben Rose

agency Sudler and Hennessey

client Xerox Corporation

client Champion Papers, Inc.
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342 art director Jack Hough

designer Thomas Geismar

artist Chermayeff & Geismar Associates
copywriter Ted Bonus

agency Chermayeff & Geismar Associates
client Xerox Corporation—Rochester, N.Y.

art director William A. Schilling

designer Samuel Maitin

photographers G. Wm. Holland / Seymour
Mednick / Ed Gallob / Tana Hoban /
Geisla Jordan / Stan Levy

copywriter Frank Biggerstaff

client Smith, Kline & French Laboratories

K 1/, lmuth
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344 art director Tom Gorey
artist Nicolas Sidjakov
agency Needham, Harper & Steers, Inc.
client Champion Papers, Inc.




345 art director Mort Rubenstein
designer Peter Rauch
artist Peter Rauch
photographers Peter Rauch / CBS Photos
copywriter Aaron Cohen
client WCBS-TV
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346 art director Thomas Geismar
designer Michael Tesch
artist Chermayeff & Geismar Associates
copywriter John Wilkoff
agency Batten, Barton, Durstine & Osborn, Inc.
client Columbia Broadcasting System
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GROUP INSURANCE
Young & Rubicam Inc.

Welcome to the Copy Department

Also of great help to the information-
hungry writer is the Lil v
ofbackgroundmaterial. This

und current issues
of more than 200 magazines the Library
subseribes to.

Ask for a book an pot
one. nl\lle lmphu

 roed that the Li

brary doesn’t have at hand, they can usu-

347 art director Arthur Glazer
designer Arthur Glazer
photographer Charles Gold
copywriter Frank Harrel
agency Young & Rubicam, Inc.
client Young & Rubicam, Inc.

ally ger for you. The Y&R Library has an
affliaton with more than a thousand spe-
ibraries in Greater New York
Telephone Answering Service

The sweeptionist in vour lobby is your an-
swerng service when you are away from
your desk. Ste will answer your phone and
fake missages for vou. Be sure that when
 vour office, vou tell her where

ofice, eheck the rereptiorier and e il

348 art director Mutsuo Yasumura
designer Mutsuo Yasumura
artist KVS Studio
copywriter Travelers Insurance Co.
agency Young & Rubicam, Inc.
client Young & Rubicam, Inc.

SCHEDULE OF BENEFITS

‘The amounts of your insurance anc contributions are as
follows:

I
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349 art director Sheldon Cotler
designers Dick Boland / Walter Lefmann
photographer Leon Golomb
copywriter Patricia Bonfield
publisher Time, Inc.
client Time Magazine

Why not. You heized the miracle of
Salk Vaccing happen by giving 1o
the March of Dimes Of course you gave.
Ever hear of Tay-3acha Disease?

1t strikes only infants and children.

1t’s Bittle victima are doomed to die,
generally before they ure 4 years old.

And there is noth ing anyone can do

ta stop it from heppening. Not now.
That's where you come in. Behind many
of the great med cal discoverics

it was people like you who

helped make the “miracles” happen
Bupport vur research progrem. Make out
wvour check to the “Nation] Thy -Sschs
Amociation, 1ne.” and mail it to our office
sddress printed on the back cover,

Come on.
Get in on the ground fioor of a miracle!

Get in on the ground tloor of a miracle

350 art director Arnold Blumberg
designer Arnold Blumberg
photographer Arnold Blumberg
copywriter Raymond Martell
client National Tay-Sachs Association, Inc.



art director Lewis Van der beken

designer Lewis Van der beken

artists Robert Flemate / Grant Wright /
Lewis Van der beken

copywriter Dr. William ). White

client Douglas Aircraft Co., Inc. / Missile & Space
Systems Division

This Nigh-fiseiity sempuanat
ampesies, tunes,

controis velame and %ss,
compansates, wd semcts.

5 @0 st oo [ v
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352 art directors Bob Ryeson / Craig Bowen
photographer Bob Hughes

agency MacManus, John & Adams, Inc.
client Dow Chemical Company

art director Mo Lebowitz

designer Mo Lebowitz

photographers Conan Doyle / Mo Lebowitz
client The Antique Press



Direct mail

354 art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
photographer Peter James Samerjan
copywriter Stanley Bachrack
client Economy Lithograph Company
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PRESSYTERIAN SURVEY

355 designer Norman Kohn
artists Norman Kohn / Elizabeth White
copywriter Anne Rivers
client Presbyterian Survey
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356 art director Dick Jones
designer Dick Jones
artist Martin Donald
copywriters Patricia Martin / Dick Jones
agency Sudler & Hennessey, Inc.
client Advertising Women of New York
Foundation, Inc.

art director Mo Lebowitz
designer Mo Lebowitz
artist Carl Lapidus
copywriter Mo Lebowitz
client Pl:xnsboard, Inc.

358 art director Herbert M. Korenberg
designer Dennis Goddard
artist Dennis Goddard
copywriter Herbert M. Korenberg
agency Marketing Design Limited
client Marketing Design Limited
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359 art director Irving Miller
designer Irving Miller
artists Betman Archives / George Caleb Bingham
Irving Miller / Thomas Nast
photographer Irving Elkin
copywriter Andrew Placco
client International Paper Co.
Gold Medal Award
:9‘,“ — ¢ . : q
® “ ; 361 art director Israel Liebowitz
i"» t designers Israel Liebowitz / Richter Mracky

photographer Peter James Samerjan
copywriter Janet Marie Carlson

| agency R. M. Klosterman Co., Inc.

| client Ice Capades

For noses of every description,

one safe and sure prescription:

On Rx only Otrivin

(xylometazoline)

o e ————————
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360 art director Myrtle Johnson
designer Frank Mayo i
artist Jerome Martin =
copywriter Charles Hackett !
agency Mayo-Infurna Design Inc. "L i = I;{
client CIBA g .




362 art director Jerome Snyder
designer Helene Kenny
artist Helene Kenny
copywriter Martin Gardner
client Scientific American

363 art director Bob Cox
artist Len Johnson
copywriter Murray Salberg
client WNEW-TV




5 = 364 art director Santo Pulise
A e designer Santo Pulise
. artist ]arvig Boone
photographer Don Nichols
copywriter Edward Milyneaux
agency Erwin, Wasey, Ruthrauff & Ryan
client REA Railway Express
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Spricg is & time of change: Show'lates
became raindrops. Ga'ms bemome
breszes. Brawns become gnans @ At
London (Jock it's 8 time of chrange, to.

Fianoel kecomes madras Wool zhathz
becomes silk rep, Orford eloth bezomes.
cotton batiste In shorl, we'res ready
for when the yougg man’s Lancy turns

365

art director Al Weintraub
designer Al Weintraub
artist Al Weintraub
copywriter Al Weintraub
client London Dock
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366 art director Arne Lewis
designer Arne Lewis
copywriter Robert Kyle
agency Pavey, Jones & Lewis
publisher Curtis Publication
client Ladies’ Home Journal

367 art director Tom Gorey
photographer Nicolas Sidjakov
agency Needham, Louis & Brorby, Inc.
client Champion Papers Inc.



368 art director Bob Cox
artist Milton Glaser
copywriter Murray Salberg
client WNEW-TV

Reflections
Voi. 3 No. 1

salely for percusslon and brass.

Potent salve for the wounding myth
that a unlversal materialism pervades
our society is to be found i the most
untikely places.

You'd think, for example, that a snow-
ball would have more chance in hell
than a madrigal in New Mexico. But
imagination again would let you down.
Every Sunday evening in Carishad, eight
or ten volces meet at the home of Guif
Jobber Roy Carey, Ir., 10 sing madrigals
a capefla.

The madrigal sessions in a country
which suggests yucca, mesquite, and
mesa rather than fragile medieval part-
songs were instituted by M. Carey

369 art director Don Willis
designers Dugald Stermer / Don Willis
artists Dugald Stermer / Middaugh Associates
photographers Joe Evans / Sebastian
copywriter Walter Wilson
agency Ketchum, Macleod & Grove,.Inc.
client Gulf Oil Corporation

after he bought, restored and instatied
2 pipe organ in the living room of his
home.

Made by Ricger, an Austrian firm, the
organ was one of about a dozen im~
ported after the war. Me. Carey bought
it from the onginal owner, & small col-
lege whose students had apparently
falled to appreclate the ments of its
design and construction. When Mr.
Carey caught up with it, its pipes were
rusted and its manuals were chipped
Seated one day at the organ, somecne
had set a lighted cigar on the consale
woodwork. After the organ was dis-
mantled and shipped to Carkbad, M.
Carey sent for a craftsman from the
Rieger factory to assist him in “voic-
ing” and assembling the 1,220 pipes
scattered about his house, garage and
office. The job took three weeks When
completely nstalied, the organ stood
seven feet talt and weighed one ton.

To Me. Carey, of course, ft is a thing
of beauty and joy forever, By day, he
vuns his highly successful Gulf jobber-
ship. In his leisure, he infuses delicate
harmonics into the descripiion by which
New Mexico 5 known: the “tand of
Enchantment,’

We were reflecting recently on the
hamsichard boom. This deticate key-
board Instrument was developed in the
14th century. Bach ang other 18th cen-



370 art director Fred Troller
artist Fred Troller
photographer Michael Gilligan
copywriter Henry Townsend
client Geigy Pharmaceuticals Divisions

o




to select 40 ilustrations from a

| P—
t wasn t weaith of prints and books, to achicve the utmost fidelity

k 4 = of reproduction, and to match each illustration
|
an easy tas ‘ fm with 4 text of the same period and spirit
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‘63 Selesvest by Jodun §. My Keneiry
e

B I it lesouns for parents am} children aitke.

1 is published by

The Metropolitan
Museum of Art

371 art director Gray Williams, Jr.
designer Peter Oldenburg
copywriters Gray Williams, Jr. / Suzanne R. Boorsch
client Metropolitan Museum of Art

Proft sher g 1 nol gl grng
Profi hering 6 not an xkiiion 15 requier wages

Peotit shaein # ¢ long Tange appraech 10 e the.
omgkorea's sat marest f3 1 coamgany § 2ens and
‘a0fectws 30 1al he employess siox APONES 10
Chents wil o the uftemale Derwtiars

recuces vour amoloyes furnover

Yo D You St ip & Pradt Sharng Piond

372 art director Tom Courtos
copywriter Michael Chappell
agency Papert, Koenig, Lois, Inc.
client The First National Bank of Miami

"“:FEE‘E‘E"“ 373 art director Hal Davis

s ; . designer Hal Davis
photographer Louis M. Weber
agency The Cadwell Davis Company
client The School of Visual Arts




RECOVER

our asone rwn 1are

374 art director George Krikorian
designer William O’Day
client U. S. Playing Cards

carton mases sismay

i

Recover creates a new vingl
surface on all plastic Fabrics

(lassic Black

il O0R FAIA o
R o

DIRECTIONS

TH A
by RAY ONE OR
UGHLY. 3. SP"

o w:'l?%ﬂ 0 COATS. & SPRAY
LGHT . 5, CURES IN 2 HOURS.

TOVER CREATES A NEW VL W£
& ity 'MVIKHIYL
g:ofs::ﬂlbg P[\slan-wlYED FABRICS.

375 art director Jerry Berman 376 art director Jerry Berman & Assoc,,
designer Jerry Berman designer Jerry Berman
photographer Jerry Berman photographer Jerry Berman
agency Baxter, Anderson, Hubbert & Cole agency Baxter, Anderson, Hubbert & Cole
client D’Bros Company client D’Bros Company




GARD

"*ls SOAP & WATER THE OMLY
¥ CLEANER YOU NEE?
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43¢ Precautions on Bach
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377 art director Mutsuo Yasumura
designer Mutsuo Yasumura
artist Art Associates
copywriter Carroll Cox
agency Young & Rubicam, Inc.
client Drackett Company / Oven Gard

379 art director Jerome Gould
designer Jerome Gould
artist Jerome Gould
client U.S. Borax & Chemical Company

378 art director Jerry Berman & Assoc.
designer Jerry Berman
photographer Ko Lin
client Distmark, Inc.

-
Grand Vin
Téte de Cuvée

RAISIN D’ETRE

G prolliotion Sipircceer Contrite

Contenance
100 Centilitres

N NEGOCIANT-PROPRIETAIRE i
A GRAND PELOUSE (COU LONG) - >l Xar "

Mis en bouteilles dans nos chapeaux FAIT AU JAPON

380 art director Robert Pliskin
designer Robert Pliskin
artist Robert Pliskin
copywriter Robert Pliskin
client Jacoff & Stein
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381 art director Joe Schindelman
designer Joe Schindelman
artist John Pistilli
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates /Zum Zum

382 designers Seymour Chwast / Milton Glaser
agency Push Pin Studios, Inc.
client Artone Ink
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383 art directors Richard C. Runyon /
Hans Koktvedgaard

designer Richard C. Runyon

artist Richard C. Runyon

client Carlsberg Breweries

384 art director James ]. Broderick 385 art director Wally Littman
designer James ). Broderick designer John E. Jeheber
client Sybil lves, Inc. / Tip’n Frost artist Robert Frost

agency Hicks & Greist, Inc.
client Wiss & Sons Company




Distinctive Merit Award

386

art director. Jack Marmaras
designers Ward & Saks
artists Ward & Saks

client CIBA

387 art directors Marget Larsen / Robert Freeman
designer Marget Larsen
artists Marget Larsen / George Dippel
copywriters Howard Gossage / Wade Poole
agency Freeman, Gossage & Shea, Inc.
client Dean Swift Limited
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388 art directors John Berg / Rabert Cato
designer jerry Smokler
photographer W. Eugene Smith
client Columbia Records

by Mordecai Richler

389 art director Frank Metz
designer Lawrence Ratzkin
artist Lawrence Ratzkin
client Simon & Schuster

390 art director Arthur Glazer
designer Arthur Glazer
photographer Charles Gold
copywriter Norman Robbins
agency Young & Rubicam, Inc.
client Taystee Bread



391 art director Cyril Nelson
artist Milton Glaser
Ve publisher E. P. Dutton

MAA&’!.-‘-.:M ug:uu:c..a e

GORE VIDAL

392 art directors Ivan Chermayeff / Martha Lehtela
designer lvan Chermayeff
artist Chermayeff & Geismar Associates
agency Chermayeff & Geismar Associates

the g, client Little, Brown Publishing

393 artist Milton Glaser
publisher Holt, Rinehart & Winston




Institutional trade marks, letterheads,
announcement cards

394 art director Tom Courtos
designer Tom Courtos
artist Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Sigma Pharmaceutical Corp.

SIGMA PHARMACEUTICAL CORPORATION

395 art directors Manfred Gotthans /
Chris Yaneff
artist Chris Yaneff, Ltd.
agency Chris Yaneff, Ltd.
client Tibbetts Paints Limited

396 art director Ralph Colonna, Jr.

designers Ralph Colonna, Jr. / James Gilber
artist James Gilbert

agency Graphicus / The Art Staff

client Armstrong Enterprises




397 art director Ward & Saks, Inc.
designer Ward & Saks, Inc.
artist Ward & Saks, Inc.
agency Ward & Saks, Inc.
client Professional & Technical Programs, Inc.

Farmary o 2 54t . Scroung Gt o

398 art director Reynold Ruffins
designer Reynold Ruffins
artist Reynold Ruffins
agency Ruffins-Taback, Inc.
client Norton-Spiel Associates, Inc.

Distinctive Merit Award

<UMm
2Uum

399 art director Joseph Schindelman
artist John Pistilli
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Zum Zum



400 art director William A. McCaffery
designer William A. McCaffery
artist William A. McCaffery
agency deGarmo, Inc.
client Brody Corp.

401 art director Rodger Johnson
designer Rodger Johnson
artist Rodger Johnson
client Kenneth C. Johnson

e Wilegn werviney eviskive svatumd wfiee cmpir N0 glosion ermas s I jolephons 117405

y= '%’ = 402 art director Wayne Hallowell
o e designer Wayne Hallowell
ol e B bl el artist Wayne Hallowell
agency Graphicus / The Art Staff
client The Village Secretary




403 art director Joe Schindelman
designer Joe Schindelman
artist John Pistilli
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Trattoria

Madeleine Exsenman 2 Weet 1aah fremt, New Vorb 11, N.Y. ¥Ulws $:3678

L i i i i N T
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404 art directors Advertising Designers, Inc. 405 art directors Stanley Eisenman / David Enock
Joe Weston designers Stanley Eisenman / David Enock
designer Dave Pacheco artists Stanley Eisenman / David Enock
artist Dave Pacheco agency Eisenman & Enock
copywriter Advertising Designers, Inc. client Stanley & Madeleine Eisenman

agency W. Dent Dowler Advertising
client Jeffries Banknote Company



406 art director Zona Wheeler
designer Zona Wheeler

artist Zona Wheeler
client Third Dimension Studio

call for entries

407 art director Sheldon ). Streisand
designer Sheldon ). Streisand
artist Sheldon ). Streisand
client The Streisand family

e e femnme e
pe=r iy
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DESIGN & PRINTING
FOR COMMERCE

n¢

R
FIFTY
TISEMENTS

408 art director Tom Courtos
designer Tom Courtos
photographer Tom Courtos
agency Papert, Koenig, Lois, Inc.
client American Institute of Graphic Arts

ENTRYAND
HANGING FEES

Ehgrble catrics may be submittes by aniists.
dewgners. photographers, typographers. ad:
vertsing sgencies. cducanional jastitutions,
publrhers, erigravers. prinies, lithugraphers.
Paper manutacturens ~in fact.all producers
ot unens of prnted mater,

e s DEADLINE

Snemerr. SEPTEMBER 11°64

Commerce 1964, The American (stitue of
Graphic Aris, 1059 Tiurd Aveoue, N.Y. 10021
Pieasc une regisiration card provided.
Regrsiration card tenclosed).cntry fees and
catries must be submlted at the samic time.
Qne person from each subniilng organiza-
Tion must be desgnated as tegrtrant and <
noted on the reginiraion card This person
wilh be notified of all wimning cnirics and
‘will be saked to furnish information regard-
ing the cntnes. Advertnements are Lo be sub.
Mited as tear sheets of

Pieasc pack the enines for cach section of
the Exhibition in 8scparaic package clearly
deniified

Al pleces for bath portions of the show are
10 be markcd on the back as follows;

Name of Regirans:

Company.

Address

Submilted for: (state if a piece is for Destgn
and Printing lor Commerce of for the Filty
Adversements of the Yeark

The emry lee for cach piece * Smutted is
$2.00 tor members. $3.00 for non-membere.
Enteies sefected for the exhibition wil) be.
charged st the rate of $30.00 per unii for
meabers. $45.00 for non.members

1y fee for student members (10 26 years) s
$200 per ni, 3300 for non.member st
den. Hanging fex for both student members.
and sudent non‘members is $20.00 pe unit



409 art directors Marget Larsen / Robert Freeman

designer Marget Larsen 410 art director Charles S. Politz
artists Marget Larsen / Mike Bull designer Charles S. Politz
copywriter Howard Gossage photographer Alfred Monner
agency Freeman, Gossage & Shea, Inc. agency Nelson, Pedersen & Allen
client Intrinsics client Riviera Motors, Inc.

DALE

POUR CONSTHUIRE SIX EDIFICES VARIES

January 1964
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411 art director Warren Blair
designer Warren Blair
artist Warren Blair
photographer G. William Holland
copywriters Robert Waxham / Kenneth Keiter
client Smith, Kline & French Laboratories




412 art director Roy Schlemme
designer Roy Schlemme
artist Roy Schlemme
copywriter Milt Lowe
client The Lowe Family

MY SON, THE DAUGHTER

Ale & Chop House

413 art director Tom Courtos
designer Tom Courtos
artist Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Charlie Brown’s

APPETIZERS.
50 Homemade chickon iver phté 36 Hall-braled grapefnuit
60 Shced ogg with anchowies 45 Crapygreensaisd
63 Imported sardines 70 Pickiad hatiing
25 Tomato or fruit huca (chilled) 49 Fruit compate

35 Soupdujour 50 (Bowl)

SANOWICH BAR (Mot Sandwich)

180 Corned brisket of beel WLUSTRATORS BUFFET

2,
Vs w %
Tatay, wew YO 130 Croice roastbael au jus 250 Soup du jour—salection of your choice—
r
A 150 Special pama chopped stesk bevarage—dassent
L —
™
[ SUGGESTED COLD SANDWICHES
o 150 Tuna fiah salad-lettuce snd sliced tomato CHOICE OF ONE
g 150 Chopped chickan livar—shced omon Franch iies, potato salad,
3 150 Turkey slicod-letiuce, Roquefort cola siaw, potato chips
- 150 Schattuck ham with chaese and lettuce Includen choice of colfae—tee—milk—Sanke
150 5.1 speciet {choice of maat, cheeas, (naditional service a1.15 each)

lattuce, siiced tomato)

CHEF'S SALAD PLATTERS

155 StuMled tomato surprise saiad
185 Cotiage chaess —sour cream & chilied frul

275 Chef's butfal platier 185 Nova Scotie ssiman, marinated string besns
DESSERTS
25 Choice of ica cresm 45 imporied cheese and crispy crackery
20 Fresh bt cup A5 Fruit compole
30 Choice of homamade pics 25 Assortad Jello
Pie du jour ot appie 15 Cup calfaa tas or Senka

{with cheess or b la mode Wadditionel) 28 Pot 15 Milk

SERVICE LONDAY THROUGH FRIDAY: 12 noon to 2.00 p m. hunchson
aservations are REQUIRED BY NOOM DALY fat dinner sarvica Served irom 8:00 p.m. fo 8:00 pan.

414 art director Harvey Gabor
designer Harvey Gabor
artist Harvey Gabor
client The Society of Illustrators



415 art director Ken Kelly
designers Appelbaum & Curtis / Ken Kelly
artist Appelbaum & Curtis
agency Appelbaum & Curtis
client Brenda Mary Kelly

416 designer Milton Glaser
agency Push Pin Studios, Inc.
client School of Visual Arts



417 art director Henry Wolf
designer Henry Wolf
artist Henry Wolf
photographer Sokolsky Studio
client School of Visual Arts

w

418 art director Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Mead Paper Corp.

419 designers Milton Glaser / Seymour Chwast
agency Push Pin Studios, Inc.
client Artone Ink




Sales presentations
or promotion kits

Distinctive Merit Award

420

art director Lloyd Miller

designer Lloyd Miller

photographers Carmine Macedonia / Charles Gold
copywriter Austen Ettinger

agency Jameson Advertising Inc.

client Frank G. Shattuck Co. / Schrafit's

421 art director Larry Ottino
designer Larry Ottino
artist John Alcorn
agency Ad Agencies’ / Headliners
client Ad Agencies’ / Headliners
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422

art director Herb Stern
designer Herb Stern

artist Lou Grant

photographer jerry Dantzic
copywriter Garo Ohannessian
client Fawcett Publications, Inc.




personal loans

“Better Than Money™'
First National City Travelers Checks

Sales Promotion Portfolio 1965 Need money fast?
Ask about our

423 art director Dominic Algieri
designer Dominic Algieri
artist John Alcorn
photographer Herb Loebel
copywriter Floyd Vanderwart
agency Albert Frank-Guenther Law, Inc.
client First National City Bank

preview!

HROMIOTION SATEIBALST0 LAUNCH TH S TE LI VISION Ml TR § 180498 SCNEDULE

Start travelers off right...selt more

424 art director Mort Rubenstein

designer William Wurtzel

artists William Wurtzel / Verdun Cook
photographer CBS Photos

copywriter George Bristol

client CBS Television Network



425 art director Sheldon Cotler
designer Richard Boland
photographer Harris Radin
copywriter Stan Kapner
publisher Time, Inc.
client Time Magazine

426 art directors Joe Suplina/ Sal Jon Bue /
Alan Wolsky
designer Joe Suplina
artist Associated Advertising & Design
copywriter Marvin Korman
agency Associated Advertising & Design
client Screen Gems
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427 art director Mort Rubenstein
designer William Wurtzel
artist William Wurtzel
photographer CBS Photos
copywriter George Bristol
client CBS Television Network

STEP INSIDE
e
N .
CONCERNED WITH 428 art director Dave MacInnes
QUALITY ALUMINUM

: et Mttt designer Dave Macinnes

artist Federman, Adams & Colopy
photographer Studio Associates, Inc.
copywriter F. Rodgers / J. Sallay
agency Griswold-Eshieman Company
client Anaconda Aluminum Company
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Sales promotion art

¢ - ,
! X F
s I ] \

OF MATERIAL VMPORTANGE

s

429 art director Allan Beaver
designer Allan Beaver
artist J. Gundelfinger
copywriters Estelle Ellis / Ruth Morrison
agency Business Image, Inc.
client House & Garden

430 designer Push Pin Studios
artist Milton Glaser
client U.S. Information Agency




431 art director Gollin, Bright & Zolotow, Inc
designer Gollin, Bright & Zolotow, Inc.
artist Charlie White
photographer Milton Zolotow
copywriter Milton Zolotow
client Economy Blueprint & Supply, Co.

432 art director Peter Max
client Art Directors Club of New York

433 art directors Arthur Meranus / George Spindler
designers Arthur Meranus / Ancona Gianakos, Inc.
artist Cristos Gianakos
photographer Earl Silver
copywriter Al Meadows
agency Gaynor & Ducas, Inc.
client General Precision Aero Space



Pt

434 designer Push Pin Studios
artist Milton Glaser
client U.S. Information Agency

435 art director Joseph Kidd
artist James Dunne
copywriter Joseph Kidd
agency Campbell-Ewald Company
client Art Directors Club of Detroit




436

Alex Tago aPt ABUS 1 i the Yrrad Bpeirsm wofisun

437

it o ROAACIINE {roms the Broos Spe-trem saliection

art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
artist Alex Tsao

client Simpson Lee Paper Company

art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
artist Milton Zolotow

client Simpson Lee Paper Company




438 art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
artist James Gill
client Simpson Lee Paper Company

439 art director Herman McCray
designer Herman McCray
photographer Ed Lettau
copywriter Sally Philips
agency William Douglas McAdams, Inc.
client Winthrop Laboratories
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440 art directors John Berg / Robert Cato
designer Robert Cato

artist Milton Glaser JAZZ ODYSSEY  VOLUME I|
client Columbia Records THE SOUXND OF CHICAGO
(1923-1940)

442 art director Rocco Campenelli
designers Stanley Silver / Rocco Campeneili
photographer Stanley Silver
copywriter Stanley Silver
client Silver Studios, Inc.




Distinctive Merit Award

443 art director Mort Rubenstein
designers Mort Rubenstein / David November
artist Charles B. Slackman
client CBS Television Network

444 art directors John Berg / Robert Cato
designer John Berg
artist Cliff Condak
client Columbia Records
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¥ 245 art directors John Berg / Robert Cato
\ designer Michael Mendel

artist Lionel Kalish

client Columbia Records

= THE NEW CHRISTY MINSTRELS

Linger e Qirection of fandy §5arks
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Harlem

446 art director Robert Cato
photographer George Elliott
client Columbia Records / Robert Gulet Aibum



1.1AM THE LORD THY COD.
WHICH HAVE BROUGHT
THEE OUT OF THE LAND OF
EGYPT, QUT OF THE HOUSE
OF BONDAGE. THOU SHALT
HAVE NO OTHER GODS
BEFORE ME.

THOU SHALT NOT MAKE UNTOTHEE
ANY GRAVEN IMAGE.ORANY LIKENESS

£ ANY THING THAT IS IN HEAVEN
ABOVE ORTHAT IS IN THE EARTH
BENEATH.ORTHAT IS IN THE WATER
UNDERTHE EARTH THOU SHALT
NOT BOW DOWNTHYSELF TOTHEM,
NOR SERVE THEM FOR | THE LORD
THY GOD AM A JEALOUS GODVISITING
THE INIQUITY OF THE FATHERS UPON
THE CHILDREN UNTO THE THIRDAND
FOURTH GENERATION OF THEM THAT
HATE ME: ANDSHOWING MERCY UNTO
THOUSANDS OF THEM THAT LOVE
ME, AND KEEP MY COMMANDMENTS,

111. THOU SHALT NOT TAKE
THE NAME OF TH!}rLORD THY

GUILTLESS THAT TAKETH
HIS NAME IN VAIN.

1V.REMEMBER THE SABBATH
DAY, TO KEEP IT HOLY. 81X
DAYS SHALT THOU LABOR,AND
DO ALLTHY WORK: BUT THE
SEVENTH DAY IS THE SABBATH
OF THE LORD THY GOD:IN 1T
THOU SHALT NOT DO ANY
WORK, THOU, NOR THY SON,
NORTHY DAUGHTER. THY
MANSERVANT,NOR THY MAID-
SERVANT, NORTHY CATTLE,
NORTHY STRANGER THAT IS
WITHIN THY GATES: FOR IN
SIX DAYS THE LORD MADE
HEAVEN AND EARTH,THE SEA,
ANDALLTHAT IN THEM IS,
ANDRESTED THE SEVENTH
DAY: WHEREFORE THE LORD
BLESSED THE SABBATH DAY,
ANDHALLOWEDIT.

¥. BONOR THY }'ATHER

&OD GIVETH THEE-

VLTHOU
SHALT NOT
KILL.

VIL.THOU SHALT NOT
COMMITADULTERY.

VI THOU SHALT NOT STEAL

R THOY SENLT MO
BIENR PRALSE YW IIN ESS
NGNS TEY
NIGUBOR.

X. THCU fHALL
NCT COVRIETHY
NS 'l VCuUsE.

NEGCRIRCB S

NOCE HES MANSELVANTE,
NOR B MATL FILVANT.
NOE HIS ONGNCE B ASS.
NOL ANY T € THAT 1S
THY NEIGH A

447, 448, 449 art director Onofrio Paccione
designer Onofrio Paccione
photographer Onofrio Paccione
agency Leber, Katz, Paccione, Inc.
client Leber, Katz, Paccione, Inc.



450 art director Mel Stabin
designer Mel Stabin
photographer Mario Cal
copywriter Mel Stabin
client Mel Stabin
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Live action—black & white—1 minute

451 art director Laurence Leblang
writer Laurence Dunst
agency Daniel & Charles, Inc.
designer Laurence Leblang
producer Jonis Gold
production company Group Productions
client Men’s Supp-hose
photographer Jonis Gold

452 art directors Gordon Bellamy / Suzanne Nemick
writer Alex Anderson
agency Guild, Bascom & Bonfigli
producer Robert Gips
production company Gerald Schnitzer Prods.
client Ralston Purina Co.



453 art director Marvin Fireman
writer Gerald Miller
agency Young & Rubicam, Inc.
producer Ralph Ward
production company Elliot-Unger-Elliot
client Cluett Peabody / Arrow Shirts

454 art director Donald Keller
writer Nelson Winkless, Jr.
agency Leo Burnett Company, Inc.
producer Rudy Behlmer
production company Cascade Pictures
client Kellogg Company

455 art divector Jack Sheridan
writer Hugh McGraw
agency Doyle, Dane, Bernbach, Inc.
designer Jack Sheridan
producer David Nagata
client Laura Scudder’s
photographer Ed Martin




Dis‘inctive Merit Award
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456 art director Mike Wollman
writer Dick Karp
agency Grey Advertising, Inc.
designer Mike Wollman
producer Chuck Hyman
production company Pelican
client P. Lorillard Company
photographer Boris Kaufman

457 art director Gerry Severson
writer Mike Slosberg
agency Young & Rubicam, Inc.
designer Gerry Severson
producers Lear Levin / Olaf Bolm
production company The Petersen Company
client Goodyear Tire & Rubber Company
photographers Earl Rath / George Kablasa




458 art director Howard Stabin
writer George Allen
agency Grey Advertising
producer Chuck Hyman
production company Tele-Video
client P. Lorillard Company / Erik Cigars
photographer Drummond Drury

459 art director Bob Fiore

writer Rene Borek

agency Papert, Koenig, Lois, Inc.
producer Ed Murphy

production company Wylde
client Jack Frost Sugar

art director Maxwell Arnold, Jr.

writer Bryan Joseph

agency Guild, Bascom & Bonfigli, Inc.

designers William Johnson / George Coutts
producer Bob Gips

production company Gerald Schnitzer Productions
client Van Camp Sea Food Co.

photographer Ben Norman



461 art director Bert Steinhauser

writer Francine Wexler

agency Doyle, Dane, Bernbach, Inc.
designer Bert Steinhauser

producer Chris Eaton

production company Televideo
client H. ). Heinz Company
photographer Jacques Letellier

462 art director Leonard Sirowitz
writer David Reider
agency Doyle, Dane, Bernbach, Inc.
designer Leonard Sirowitz
producer Tom Buscemi
production company Eastern Motion Pictures Ltd.
client Volkswagen of America, Inc.
photographer Drummond Drury

463 art directors Marvin Fireman / Howard Stabin
writer George Allen
agency Grey Advertising, Inc.
producer Manning Rubin
production company Tele-Video
client P. Lorillard Company / Erik Cigars
photographer Drummond Drury




Distinctive Merit Award
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464 art director Lou Musachio
writer Bill Casey
agency Papert, Koenig, Lois, Inc
producers Ed Murphy / John Cholakis
client Fresh
| photographer Dick Hiemann

465 art director David Larson
writer Gene Case
agency Doyle Dane Bernbach, Inc.
designer David Larson
producer Lee Rothberg
production company Leonard Anderson

Productions

client Democratic National Committee
photographer Karl Malkames
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art director George Jaccoma
writer Guy Durham

agency Marschalk Co.
producer Bill Mann
production company PGL
client Hartford
photographer Jess Paley

467 art director Tom Gorey
writer ). Gerald Fortis
agency Needham, Louis & Brorby, Inc.
producer John Murphy
production company TV Graphics
client Morton Salt Company
photographer Howard Zieff

468 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Lee Rothberg
production company Leonard Anderson

Productions

client Democratic National Committee
photographer Irving Deutch




i 469

470

471

art director Robert Winkler

writer Amram Nowak

agency Amram Nowak Associates

designer Robert Winkler

producer Amram Nowak

production company Amram Nowak Associates
client The Big Brother Association
photographer Jerry Kalogeratos

art director Andrew Jenkins

writer Andrew Jenkins

agency Pritchard Wood, Inc.

producer Andrew Jenkins

production company Wylde Films, Inc.
client BOAC

art director Kenneth Southard

writer Pete Peabody

agency Young & Rubicam, Inc.
producer Jack DiSesa

production company Elliot-Unger-Elliot
client General Foods / Tang




472 art directors Art Koch / Tom Yohey
writer Tony Isidore
agency Young & Rubicam, Inc.
producer Barbara Lane
production company Howard Zieff, Inc.
client General Foods Co. / Jell-o
photographer Howard Zieff

473 art directors Stephen Frankfurt / Frank Ceglia
writer Sanfrid Odhner
agency Young & Rubicam, Inc.
designer Frank Ceglia
producer Willis Wright
production company On Film
client Johnson & Johnson / Band-Aid Sheer Strips

474 art director Eugene Kolkey
writer John Matthews
agency Leo Burnett Company, Inc.
producer Eugene Kolkey
production company Cal Dunn Studios
client Kellogg Company
photographer Eugene Kolkey




“WHEATIES "
CHAMPIONS

475 art director Dean Koutsky
writer Jim Grymyr
agency Knox Reeves Advertising
designers Dean Koutsky
producer Jim Grymyr
production company Wylde Films
client General Mills, Inc.
photographer Fred Levenson

476 art director Frank Broadhurst
writer Ann Hafner
agency McCann-Erickson, Inc.
producer Frank Broadhurst
production company Pelican Films, Inc.
client Nabisco

Gold Medal Award

477 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company TV Graphics
client Democratic National Committee
photographer Ted Pahle



478 art director Stephen Baker
writer John H. Byrne
agency Baker & Byrne, Inc.
producer Bert Stern
production company Libra Productions, Inc.
client King Research, Inc.
photographer Bert Stern

Distinctive Merit Award
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479 art director Dick Thomas
writer Sam Miller
agency Benton & Bowles
producer Tim Sheehan
production company P. G. L. Productions
client Heublein / Byrhh on the Rocks




Distinctive Merit Award

480 art director Vetchinsky
writer Victor Kenyon
agency Maxon, Inc.
producer Victor Kenyon
production company The TVA Group, Inc.
client H. J. Heinz
photographer John Wilcox

481 art directors Robert F. Schmalenberger
Win Mallett

writer Mal MacDougal
agency Batten, Barton, Durstine & Osborne
designer Robert F. Schmalenberger
production company Trans Radio
client First National Bank of Boston
photographer George Elliott

482 art director Bob Forgione
writer Bill Scudder
agency McCann-Erickson, Inc.
designer Bob Forgione
producer Bob Forgione
production company Elliot-Unger-Elliot
client Westinghouse
photographer Mike Elliot
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483 art director Robert Gage
writer Jack Dillon
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Gerald Kreeger
production company Elliot-Unger-Elliot
client American Airlines, Inc.
photographer Michael Nebbia

484 art director Peter-Loonam
writer Ann Hafner
agency McCann-Erickson, Inc.
producer Larry Katz
production company MPO
client Nabisco

art director Robert Gage

writer Jack Dillon

agency Doyle Dane Bernbach, Inc.
designer Robert Gage

producer Gerald Kreeger

production company Elliot-Unger-Elliot
client American Airlines, Inc.
photographer Michael Nebbia




486 art director Bill Taubin
writer Paula Green
agency Doyle Dane Bernbach, Inc.
producer Dick Earle
production company Libra Productions
client Quaker Oats Company
photographer Bert Stern

487 art director Amil Gargano
writer Carl Ally
agency Carl Ally, Inc.
designer Amil Gargano
producer Amil Gargano
production company Wylde Films
client Salada Foods Inc.
photographer William Storz

488 art directors Robert F. Schmalenberger /
Win Mallett
writer Mal Mac Dougal
agency Batten, Barton, Durstine & Osborn, Inc.
designer Robert F. Schmalenberger
production company Trans Radio
client First National Bank of Boston
photographer George Elliott




489 art director Bert Steinhauser
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Pelican Films
client Rival Packing Company
photographer Fred Bornet

490 art director Jack Delaney
writer Nancy Schutz
agency Kenyon & Eckhardt
producer Bud Geisenheimer
production company Elektra
client National Biscuit Company

art director Julian Carter

writer Brian Dillon

agency Benton & Bowles

producer Si Merrill

production company Elliot-Unger-Elliot

client Glass Container / Manufacturers Institute
photographer Mike Nebbia

LAPRDES  ILELAPAD

492 art director Israel Liebowitz

writer Janet Carlson
et o o, AR agency Klosterman Company

o e ey SR : . (e g designer Israel Liebowitz
v/ - : producer John Urie

production company John Urie
client Ice Capades
photographer David Nagata
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493 art director Stewart Greene
writer Dick Rich
agency Jack Tinker & Partners
designer Stewart Greene
producers Stewart Greene / Dick Rich
production company Televideo
client Alka Seltzer

photographer Howard Zieff
Gold Medal Award

Dutch Masters

A SMILE BE YOUR UM-BREL-LA

494 art director Bob Fiore
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer John Capsis
production company Audio
client Dutch Masters Cigars



495 art director William Taubin
writer Paula Green
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Richard Earle
production company Director’s Group
client Quaker Oats Company
photographer Peter Glushanok

-

» ‘ 496 art director Al Amato

writer Bill Casey

agency Papert, Koenig, Lois, Inc.
producer N. Gibson

production company Filmex
client National Airlines
photographer Howard Zieff

497 art director Robert Gage

writer Jack Dillon

agency Doyle Dane Bernbach, Inc.
designer Robert Gage

producer Gerald Kreeger

production company Elliot-Unger-Elliot
client American Airlines, Inc.
photographer Mike Nebbia



498 art director David Larson
writer Gene Case
agency Doyle Dane Bernbach, Inc.
designer David Larson
producers Lee Tredanari / Aaron Ehrlich
production company Video Tape Center
client Democratic National Committee
photcgrapher Dean Alexander

writer Julian Koenig

agency Papert, Koenig, Lois, Inc.
producer Ed Murphy

production company Elliot-Unger-Elliot
client Breakstone

500 art director Gene Beuth
writer Gene Beuth
agency Young & Rubicam, Inc.
producer Kenneth Licata
production company MPO Film Distribution
client Peace Corps




501 art director George Lois
writer Julian Koenig
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Elliot-Unger-Elliot
client Pharmacraft
photographer Steve Elliot

502 art director Leonard Sirowitz
writer David Reider
agency Doyle Dane Bernbach, Inc.
producer Don Trevor
production company Eastern Motion Pictures Ltd.
client Volkswagen of America, nc.
photographer Drummond Drury

503 art director Bob Eggers
writer John LaPick
agency Young & Rubicam
producer Stan Dragoti
production company MPO Film Distribution
client General Cigar/Tiparillo



504 art director George Jaccoma
writer Guy Durham
agency McCann-Marschalk, Inc.
designers Henry Trettin / Horn / Griner
producer Henry Trettin
production company PGL Productions, Inc.
client Hartford Insurance Group
photographers Ray Long / Horn / Griner

505 art director Robert Reagan
writer Cynthia Lawrence
agency Carson / Roberts, Inc.
producer Robert Reagan
production company A.S.\.
client Max Factor
photographer Mark Shaw

506 art director Jack Sheridan
writer Marvellen Flynn
agency Doyle, Dane, Bernbach, Inc.
designer Jack Sheridan
producer David Nagata
production company N. Lee Lacy & Associates, Ltd.
client Laura Scudder Products
photographer Jack Sheridan




507 art director Art Koch
writer Alvin Hampel
agency Young & Rubicam, Inc.
producer Everett Hart
production company Ansel-Shaw
client Breck Hair Set Mist

508 art director Amil Gargano
writer Jim Durfee
agency Carl Ally, Inc.
designer Amil Gargano
producer Amil Gargano
client Volvo Inc.
photographer Mike Cuesta

509 art director Tom Gorey
writer J. Gerald Fortis
agency Needhamy Louis, Brorby, Inc.
producer John Murphy
production company TV Graphics
client Morton Salt Company
photographer Howard Zieff




510 art director Charles Doe
writer Alan Alch
agency Wade Advertising Inc.
producer Ed Pierce
production company International Productions Inc.
client Falstaff Brewing Corp.
photographer John Dorsey

Distinctive Merit Award

You're at a party
and somebody

takes a swipe
at the U.N.

511 art director George Lois
writer Fred Papert
agency Papert, Koenig, Lois, Inc.
producer Jack Goldsmith
production company Harold Becker
client The Advertising Council




512 art director Andrew Jenkins

writer Andrew Jenkins

agency Pritchard Wood, Inc.

producer Andrew Jenkins

production company Wylde Films, Inc.
client BOAC

WHEN
THERE'S
NO

513 art director Gerry Severson

writers Mike Slosberg / Da Nalda McCrea
agency Young & Rubicam, Inc.

designer Mik Kitagawa

producer Reed Springer

production company Film Fair

client Goodyear Tire & Rubber Company
photographer Jim Crabbe

514 art director Bob. Eggers
writer Tony Issadore
agency Young & Rubicam, Inc.
producer Barbara Lane
production company VPI1 Hollywood
client General Foods / Jell-o Gelatin



Gold Medal Award

515 art director Bob Wilvers
writer Ed McCabe
agency Carl Ally Inc.
designer Bob Wilvers
producer Bob Wilvers
production company Brillig Productions
client Salada Foods inc.
photographer Barry Brown



516 art director Robert Gage
writer Judy Protas
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Dick Earle
production company Rose Magwood
client Cracker Jacks Company
photographer Ernesto Caparos

518 art director Marvin Mitchneck
writer Jim Simon
agency The Marschalk Co., Inc.
producer Ed Tate
production company VPI
client Fanta Beverage Co.
photographer Lenny Hirschfield

517 art directors John McCullough / Bryn Craig

519

writer Florenz J. Fenton

agency N. W. Ayer & Son, Inc.
designer Bryn Craig

producer Garry Simpson

production company Harold Becker
client E. I. DuPont de Nemours & Co.
photographer Harold Becker

art director Art Koch

writer Ted Halaki

agency Young & Rubicam, Inc.
producer Robert Naud

production company Elliot-Unger-Elliot
client Lipton / Onion Soup




520 art director Robert Miller
writer Robert Fischer
agency The Marschalk, Inc.
producer Ed Tate
production company VPl
client Fanta Beverage Co. / Tab
photographer Lenny Hirschfield

521 art director Robert Gage
writer Ronald Rosenfeld
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Ernest Hartman
production company Elliot-Unger-Elliot
client National Library Week
photographer Gene Friedman




522 art director Bob Eggers
writer John LaPick
agency Young & Rubicam, Inc.
producer Stan Dragoti
production company M P O
client General Cigar / Tiparillo

Distinctive Merit Award

523 art director Robert Gage
writer Judy Protas
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Dick Earle
production company Rose Magwood
client Cracker Jacks Company
photographer Ernesto Caparos




524 art directors Leo Brouse / Donald Murray 525 art director Eli Tulman

writer Leo Brouse writer Art Mayer

agency McCann-Erickson of Canada Ltd. agency Hicks, Greist & O’Brien, Inc.
designer Douglas Cowan designer Eli Tulman

producer Stephen Bennett producer Joe Felice

production company Robert Lawrence Productions production company V.P.l.

client Nabisco Foods client Friend Brothers, Inc.
photographer Fritz Speiss photographer Len Hirschfield

Distinctive Merit Award
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526 art director Al Amato
writers M. Chappell / B. Haugen
agency Papert, Koenig, Lois, Inc.
producer J. Goldsmith
production company H. Becker
client Puss ’'n Boots
photographer H. Becker




527 art director Alphonse Normandia
writer Bob Miller
agency Batten, Barton, Durstine & Osborn, Inc.
designer }im Squires
producer Karl Fischer
production company Harold Becker Productions
client F. & M. Schaefer Brewing Co.

528 art director Bert Steinhauser
writer Francine Wexler
agency Doyle Dane Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Televideo
client H.). Heinz Co.
photographer Jacques Letellier

Actual time elapsed: 3 mirutes and 39 seconds

529 art director Frank Broadhurst
writer Alice Moseley
agency McCann-Erickson, Inc.
producer Doug Fithian
production company V.P.1.
client Nabisco
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Distinctive Merit Award
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530 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company Elliot-Unger-Elliot
client Democratic National Committee
photographer Drummond Drury




531 art director Lee Scherz
writer Olivia Traeger
agency Young & Rubicam, Inc.
producer John McShane
production company Libra
client Breck Creme Rinse

532 art director Hilburn Covington
writer Betty Ennis
agency Young & Rubicam, Inc.
producer Willis Wright
production company On Film
client Johnson & Johnson / Baby Lotion

533 art director Donald Keller
writer William Stratton

agency Leo Burnett Company, Inc.

producer Gordon Minter

production company Filmways, Los Angeles, Calif.
client Kellogg Company




Live action

black & white—
over 10 seconds but
less than

1 minute

534 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company Elliot-Unger-Elliot
client Democratic National Committee
photographer Gene Friedman

535 art director Bert Steinhauser
writer Francine Wexler
agency Doyle Dane Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Televideo
client H. J. Heinz Co.
photographer Jacques Letellier




536 art director Jack Sheridan
writer Edmund Bigelow
agency Doyle Dane Bernbach, Inc.
designer Jack Sheridan
producer David Nagata
production company John Urie & Associates
client Laura Scudder’s
photographer Ed Martin

537 art director Helmut Krone
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
designer Helmut Krone
producer Don Trevor
production company Elliot-Unger-Elliot
client International Latex Corp. / Isodettes
photographer Gene Friedman

538 art directors Leonard Sirowitz
writer Robert Levenson
agency Doyle Dane Bernbach, Inc.
designer Leonard Sirowitz
producer Tom Buscemi
production company V.P.l.
client Volkswagen of America



539 art director Stan Jones
writer Bob Finley
agency Doyle Dane Bernbach, Inc.
v’ designer Stan Jones
- ' producer David Nagata
;L L . . .
T o G = == \ > production company John Urie & Associates
‘ 5 RAINIER Bﬁt' JING G § ."NYV S§ client Sick’s Rainier Brewing Company
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540 art director Stan Jones
writer Bob Finley
agency Doyle Dane Bernbach, Inc.
designer Stan Jones
producer David Nagata
production company John Urie & Associates
client Sick’s Rainier Brewing Company
photographer John Hora

541 art director Helmut Krone
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
designer Helmut Krone
producer Don Trevor
production company Elliot-Unger-Elliot
client Isodettes
photographer Gene Friedman




542 art director Robert F. Schmalenberger
writer Mal MacDougal
agency Batten, Barton, Durstine & Osborn, Inc.
designer Robert F. Schmalenberger
producer Lou Georgaras
production company Elliot-Unger-Elliot
client Sheraton Hotel Corporation

543 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Lee Tredanari
production company Video Tape Center
client Democratic National Committee
photographer Joe Polito

544 art director Helmut Krone
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
designer Helmut Krone
producer Don Trevor
production company Elliot-Unger-Elliot
client Interndtional Latex Corp. / Isodettes
photographer Gene Friedman




545 art director Bob Reitzfeld
writer Paula Green
agency Doyle Dane Bernbach, Inc.
designer Bob Reitzfeld
producer Dick Earle
production company Elliot-Unger-Elliot
client Eversweet Foods, Inc.
photographer Gene Friedman

Distinctive Merit Award
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546 art director William Taubin
writer Judy Protas
agency Doyle, Dane, Bernbach, Inc.
designer William Taubin
producer Ernest Hartman
production company Elliot-Unger-Elliot
client Levy’s Rye Bread
photographer Kent Wakeford




547 art director Richard Loew
writer Carol Sherman
agency Doyle, Dane, Bernbach, Inc.
producer Chris Eaton
production company Film Fair
client Clairol, Inc. / Vitapoint

548 art director George Lois
writer Julian Koenig
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Elliot-Unger-Elliot
client Wts. Pharmacraft
photographer Michael Nebbia




549 art director Ken Duskin
writer Sue Brock
agency Doyle Dane Bernbach, Inc.
designer Ken Duskin
producer Aaron Ehrlich
production company Eastern
client Yardley of London
photographer Drummond Drury

550 art director Sidney Myers
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
producer Ernest Hartman
production company Farkas Film
client West End Brewing Co. of Utica N.Y.
Utica Club

551 art director Bob Wilvers
writer Ed McCabe
agency Carl Ally, Inc.
designer Bob Wilvers
producer Bob Wilvers
production company Harold Becker
client Salada Foods, Inc.
photographer Harold Becker




552 art director Jack Sheridan
writer Edmund Bigelow
agency Doyle Dane Bernbach, Inc.
designer Jack Sheridan
producer John Urie & Associates
production company John Urie & Assoicates
client Laura Scudder’s
photographers John Hora / Ed Martin

553 art director Dick Lester
writer Craeme Phillips
agency McCann Erickson Ltd.
designer Dennis Abey
producer Dennis Abey
production company James Garrett & Partners
client Lifelong Stockings




554 art director Gennaro Andreozzi

555

writer Harry Gittes

agency Gilbert Advertising Agency, Inc.
designer Gennaro Andreozzi

production company Harold Becker Productions
client Guerlain / Chant d’Aromes

photographer Harold Becker

art director Gennaro Andreozzi

writer Harry Gittes

agency Gilbert Advertising Agency, Inc.
designer Gennaro Andreozzi

producer Bert Stern

production company Libra

client Guerlain / Chant d’Aromes
photographer Bert Stern
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Live action—color—1 minute

Distinctive Merit Award

556 art director William Taubin

writer Lore Lionel

agency Doyle Dane Bernbach, Inc.

designer William Taubin

producer Don Trevor

production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin

557 art director William Taubin

writer Lore Lionel

agency Doyle Dane Bernbach, Inc.

designer William Taubin

producer Don Trevor

production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin

558 art director William Taubin

writer Lore Lionel

agency Doyle Dane Bernbach, Inc.

designer William Taubin

producer Don Trevor

production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin



561 art director William Taubin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Don Trevor
production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin

559

560

art director Lee Savage

writer Ronald Phillips

agency N. W. Ayer & Son, Inc.

producer John Fengler

production company Elektra Film Productions, Inc.
client Chrysler Corporation

photographer Hugh Bell

art director Robert Gage

writer Phyllis Robinson

agency Doyle Dane Bernbach, Inc.
designer Robert Gage

producer Joan Wolf

production company Elliot-Unger-Elliot
client Polaroid Corp.

photographer Michael Nebbia




Distinctive Merit Award

562 art director Roger Tilton
writer John Pike
agency J. Walter Thompson Company
producer John Pike
production company Roger Tilton Films, Inc.
client Ford Motor Company
photographer Robert Sherry

563 art director Robert Winkler
writer Amram Nowak
agency Amram Nowak Associates
producer Amram Nowak
production company Amram Nowak Associates
client United Community Funds /
Councils of America
photographers Bruce Torbet / Jerry Pantzer



564 art director William Taubin

writer Lore Lionel
agency Doyle Dane Bernbach, Inc.-
designer William Taubin
producer Don Trevor
production company Les Cineastes Associates
client General Mills, Inc. / Whistles '
photographer John Bourgoin
—

o

565 art director Burns Patterson
writer Bill Suchmann
agency Kenyon & Eckhardt
producer Burns Patterson
production company Jim Darcy
client Ford Motor Co. / Lincoln-Mercury Division




Distinctiva Merit Award

566 art director Bill McCafiery
writer Charles Burch
agency de Garmo, Inc.
producer Bill McCaffrey
production company Elektra Film Productions / Timothy Gaifas
client Faberge—Tigress
photographers George Jacobson / Timothy Galfas

567 art directar Ken Duskin 568 art director Robert Gage

writer Lore Lionel writer Phyllis Robinson

agency Doyle Dane Bernbach, Inc. agency Doyle Dane Bernbach, Inc.
producer Ernest Hartman designer Robert Gage

production company Rose Magwood producer Joan Wolf

client General Mills, Inc. production company Elliot-Unger-Elliot
photogragher Ernesto Caparos client Polaroid Corporation

photographer Michael Nebbia



569 art director Richard Loew

570

writer Ray Baker

agency Doyle Dane Bernbach, Inc.
producer Chris Eaton

production company Pelican

client The Chemstrand Co. / Acrilan
photographer Drummond Drury

art director Israel Liebowitz

writer Janet Carlson

agency Klosterman Agency

designer lIsrael Liebowitz

producer John Urie

production company John Urie & Associates
client Cole of California

photographer David Nagata




Gold Medal Award

571 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot-Unger-Elliot
client Polaroid Corporation
photographer Michael Nebbia

572 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot-Unger-Elliot
client Polaroid Corporation
photographer Michael Nebbia




Limited animation (color) 1 minute

Stop motion—black & white—1 minute

573 art directors Ben Kuwata / Bernard Owett

writer Jeremy Raikes

agency J. Walter Thompson Company
designer Irene Trivas

producer John Scarola

production Mogubgub Ltd.

client Panagra

photographer Fred Mogubgub Ltd.

574 art director Michael Smollin

writer Michael Smollin

agency J. Walter Thompson Company
designers Irene Trivas / Ed Smith
producer Sidney Woloshin
production company Mogubgub Ltd.
client Ford Division / Ford Motor Co.
photographer Irene Trivas

575 art director Bob Fiore

writer Monte Ghertler

agency Papert, Koenig, Lois, Inc.
producer Herb Gompertz
production company M.P.O.
client Dutch Masters Cigars




Stop motion—black & white—over 10 seconds but less than 1 minute

576 art director Stephen Baker
writer John H. Byrne
agency Baker & Byrne, Inc.
producer Bert Stern
production company Libra Productions, Inc.
client Houparco, Inc. / Chantilly
photographer Bert Stern

Show openings—black & white—over 20 seconds

577 art director Saul Bass
designer Saul Bass
produter Saul Bass
production company Saul Bass & Associates
client Robert Saudek Associates
photographer Mike Murphy

578 art directors Lou Dorfsman / Joe DeVoto
designers Joe DeVoto / Eugene Beuth
producers Joe DeVoto / Eugene Beuth
production company Eastern Effects
client CBS sports




579 art director Lou Dorfsman
writer Art Hecht
designer Gerald Prueitt
producer Gerald Prueitt
production company Elliot-Unger-Elliot
client WCBS-TV
photographer Bill Unger

EYE

NEW
YORK

Long commercials—black & white

Distinctive Merit Award

580 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Audio
client Xerox
photographer Irving Penn




581 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
client Xerox
photographer Howard Zieff

| = !

Distinctive Merit Award

582 art directors R. G. Cummins / Mike Cammuso
writer Robert Sooy
agency Erwin Wasey, Ruthrauff & Ryan, Inc.
production company MPO
client Gulf Oil Corporation
photographer Murray Lerner



Long commercials—color

583 art directors Lawrence Berger / Paul Kim
agency Batten, Barton, Durstine & Osborn, Inc.
producer Lawrence Berger
production company On Film
client U.S. Steel

584 art director Bruce Campbell
writer Ronald Phillips
agency N. W. Ayer & Son, Inc.
designer Bruce Campbell
producer John Fengler
production company V.P.L

client Chrysler Motors Corp. / Plymouth Div.

photographer Ben Coleman

585 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Farkas Films
client Xerox




Live or video tape—black & white-1 minute or over

586 art director Alan Buitekant 587 art director Alan Buitekant
writer Leo Fassler writer Leo Fassler
agency Doyle Dane Bernbach, Inc. agency Doyle Dane Bernbach, Inc.
designer Alan Buitekant designer Alan Buitekant
producer Gerald Kreeger producer Gerald Kreeger
production company Videotape production company Videotape
client Melville Shoe Corporation / Thom McAn client Melville Shoe Corporation / Thom McAn

photographer Martin Begley photographer Joe Polito

588 art director Al Buitekant
writer Mort Scharfman
agency Doyle, Dane, Bernbach, Inc.
designer Alan Buitekant
producer Bob Milford
production company Videotape
client Melville Shoe Corporation / Them McAn
photographer Phil Riddle




589 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
prodticer Jack Goldsmith
production company KGO-TV-San Francisco
client Xerox
photographer Hal Tulchen

590 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Lee Tredanari
production company Video Tape Center
client Democratic National Committee
photographer joe Polito
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591 art directors Lou Musachio
writer Bob Haugen
agency Papert, Koenig, Lois, Inc.
producer Alex McKenzie
production company CBS Tape
client New York Herald-Tribune




592 art director Lou Musachio

593

594

writer Bob Haugen

agency Papert, Koenig, Lois, Inc.
producers John Cholakis / Alex McKenzie
production company CBS Tape

client New York Herald-Tribune

art director Alan Buitekant
writer Mort Scharfman / Leo Fassler /
Ron Rosenfeld
agency Doyle Dane Bernbach, Inc.
designer Alan Buitekant
producer Tom Buscemi
production company Video Tape Center
client Melville Shoe Corporation / Thom McAn
photographer Martin Begley

art director George Lois

writer Bob Haugen

agency Papert, Koenig, Lois, Inc.
producers Bill Wilson / Alex McKenzie
production company Videotape

client Robert Kennedy




595 art director Sam Scali
writer Mike Chappel!
agency Papert, Koenig, Lois, Inc.
producer Jack Goldsmith
production company KGO-TV-San Francisco
client Xerox
photographer Hal Tulchin

Live or video tape—black & white—less than 1 minute

Gold Medal Award
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596 art director Sam Scali
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer John Cholakis
production company Videotape Unlimited
client New York Herald-Tribune
photographer Howard Zieff
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B Robert S. Smith
President
Art Directors Club of New York

Wouldn’t it be great if we could hear this Annual and watch its
pictures move! Never in the 44 years of our Annual Exhibitions
has the weight and importance of television to the profession of
art direction been more evident.

From the very beginning of this year’s judging the distinction
and maturity of the television entries was obvious. The brilliant
use of unusual graphic ideas and a far more imaginative use of
the sound track was found in a very large percentage of the com-
mercials submitted—rather than in just the usual outstanding
few. Noticeable also, was the ever growing use of color . . . color
treated as an integral artistic element, used with taste and
discrimination.

Color in TV is bursting out all over. As color is added, the role
of the Television Art Director takes on an even greater impor-
tance. There can be no doubt that a few years from now a large
proportion of our members will be essentially AD-Producers.
This is not to imply that we will no longer need print and
editorial art directors and designers. Far from it. With ever-
expanding budgets more will be needed than ever before. But
certainly the TV-Print compartments will have been broken
down, the dividing line will be more fluid, and most art directors
and designers will feel comfortably familiar with the Moviola.

In the Exhibition’s many print areas an extremely high level of
professionalism in both technique and concept is strikingly evi-
dent. This quality was by no means confined to entries from the
few large metropolitan centers—a further indication of world-
wide acceptance of the art director’s role in the total concept of
the printed page.

While some may feel there are no unusual graphic directions
apparent in the print categories this year, this fact may be indic-
ative of a long range trend that will become more evident a few
years from now.

For its outstanding TV graphics, its fanciful and forceful use of
the sound track, and the brilliance of its creative craftsmanship in
print . . . The Art Directors Club is proud to present its 44th
Exhibition Annual.



By Oren Frost
Chairman, Exhibition Committee

It is with pleasure and pride that | extend congratu-
lations to all chairmen and committee members for
this 44th Annual Exhibition.

Throughout its history, the Art Directors Club of
New York has demonstrated its ability to meet the
challenge of visual change and this year was no
exception.

12,000 entries were professionally judged and the
winners exhibited in the proper manner.

I am confident that the members of the Art Direc-
tors Club of New York will continue to give their full
support to this most serious annual endeavor.




By Bernard Owett
Judging Coordinator

On the first night of judging early in January, Oren Frost, the
Exhibition Chairman, repeated to the judges what the call had
requested as this year’s exhibition point-of-view; the highlighting
of what was visually new. But as arguing, justifying, condemning,
accepting and rejecting progressed it became very apparent that
the new visuals were not at the top of the mind of the judges;
this again was a year of concept, of ideas, where the words were
as much considered as the visuals. Even where the category was
not design of complete unit the reason behind the photograph
or illustration was judged.

Television was more important this year to the jury as it is to
our whole business, over twice as important to the 44th annual
exhibition as it was to the 43rd. Last year's show included 60
commercials, this year’s 146.

The judging was not casual or arbitrary, the jury’s point of
view was something sensed or felt by all judges and it ran
through all the selecting and gave each controversy a point from
which to judge seriously and sincerely, no matter what the indi-
vidual tastes or talents. So despite that now forgotten call for
entries, the judges felt this was the year not to highlight the fu-
ture (near or distant) but a year to say, this is what is happening
now, this is what’s best right now, what’s important at this very
moment. This is Art Direction 1965 style, let next year’s jury
worry about next year.



By William Dratler
Chairman, Education Committee

The Education Committee prepared and pre-
sented to an invited group of outstanding students
from various art schools a diversified program of
lectures and open discussions which attempted to
serve as an awakening to the students to what lay
ahead for them in this vast communications field.

These promising students, on the threshold of
entering the art field were exposed to some highly
professional talents which showed examples of
their work and participated in a question and an-
swer period, which probed into the why’'s and
wherefores of what was seen and heard.

The program presented was as rounded and as
varied as time would permit. It consisted of one
session per week for six weeks and each session
ran for three hours. Those professionals who gave
of their time did so voluntarily.

There is no doubt that these sessions were tre-
mendously rewarding to the students who be-
cause of it might thus be properly directed
towards the area of their greatest potential and,

magazine

magazine

By Peter Adler
Chairman, Newsletter Committee

During 1964-65 the Newsletter Committee pub-
lished 4 issues of the Art Directors Club “maga-
zine.” It was sent to all club members in Sep-
tember, December, March and June. The “bulle-
tin”” which was begun during 1963 was discon-
tinued since it had been conceived as a news
fill-in in between the appearance of the magazine
—and there was a lack of news material.

During the last year the magazine has con-
tinued to publish regular reports by the President,
as well as news of members’ activities, committee
reports (especially those concerning the Annual
Exhibition and Conference), letters to the editor
and the club calendar.

In addition to these regular features the mag-
azine ran articles on such topics as letters received
by the club from all over the world and articles
by or about personalities such as Allen Hurlburt,
Walter Allner, William Bernbach, Herb Lubalin,
Georg Olden and S. Neil Fujita. The magazine also

therefore, making their talents available to the
industry.

The subjects covered and those who made the
presentation are as follows:

Photography ................... George Elliot
Design/lllustration ............... John Alcorn
Typography ...... Aaron Burns, Aaron Burns Co.
Typography ............... Klaus Schmitt, Y&R

Typography . ...Bob Farber, Royal Typographers
Typography ....Arold Shaw, Composing Room

Typography ...... Larry Ottino, The Headliners
Television ............. Stephen Frankfurt, Y&R
Film .......... Lou Schwartz, Lou Schwartz, Inc.
Editorial ................. Alan Hurlburt, Look

Design Studio . .Herb Lubalin, Herb Lubalin, Inc.
Agency Copywriter .. ..David ). Herzbrun, DDB
Agency Art Director ..... Bert Steinhauser, DDB
Portfolios ................. Andy Schmitt, Y&R
Assisting me in coordinating the Education Pro-
gram were Sam Bernstein and Herbert O. Reinke.

magazine

magazine

reported on the Typomundus 20 exhibition and
the travels of the 43 annual A.D. show in Europe.
A special article was written for the March issue
by Mahlon Cline on “The Art Director in Educa-
tion.” Among the cover contributors were mem-
bers Jack Beck, Verdun Cook and Seymour
Chwast.

The December issue won a Certificate of
Merit Award in the New Jersey A.D. Club 4th
annual exhibition.

The magazine went from 12 to 16 pages with
the June issue due to the increase in the number
of Advertising pages and the contributions of
American Writing Paper and Sanders Printing
Corp.

The Newsletter committee consists of Peter
Adler, Editor; Marilyn Hoffner and Hal Halpert,
Contributing Editors; and the valuable help of
Marie Archer and her staff.
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By Eugene Milbauer
Chairman, Traveling Exhibition

This year, if they weren’t skiing in Gstaad or swimming on the
Cote D’Azur, more than 20,000 of Europe’s most sophisticated
men and women may have been wvisiting the ADC’s 43rd Annual
Traveling Exhibition. Its critical acclaim in almost a dozen Con-
tinental cities far exceeded what the most hopeful of us dared
hope.

At the by-invitation-only opening in London, the good money
said we had a winner. In the ten days following, report my
Newsweek colleagues in London who sponsored the show at the
Federation of British Art Galleries, everybody who was anybody
in advertising, publishing or printing in England was seen at
the show.

From that not-so-humble beginning, the show began its really
exciting tour under the sponsorship of the International Center
for Typographic Arts. For six solid months, January to June, three
ICTA men masterminded one success after another in Frankfurt,
Duesseldorf, Stuttgart, Wuppertal, Munich, Bremen, Paris, Zu-
rich and other cities. They were Olaf Leu, ICTA Secretary; Kurt
Wiedemann, ICTA Director for Europe; and Klaus Schmidt,
ICTA’s U.S. liaison officer. We have endless thanks to Druck
Farbenfabriken Gebr. Schmidt GmbH where Olaf Leu is Adver-
tising Manager and Art Director. and to Kurt Weidemann for
taking time from his normal duties as Educator, Journalist and
Designer, and here in the United States equal appreciation goes
to Young & Rubicam’s Type Director Klaus Schmidt.

Assisting these men, of courss, were the generous sponsor-
ships they had the foresight to arrange (or were asked to arrange)
with leading graphic schools, and with public-service minded
industries such as Farbwerke-Hoechst AG; Foundries Bauersche
Giesserei and D. Stempel AG; Gebr. Klingspor; Zanders; Fein-
papiere; The German Society of Commercial Artists; R. W.
Guetebrueck Adv. Agency; The Academy of Arts and Crafts;
Typographic Isch Gesellschaft Muenchen; and last but by no
means least, The United States Information Agency.

And finally, what about an encore? Based on the enormous
enthusiasm abroad for this show last year, we have a deskful of
requests for plans and arrangements for our 1965 effort.




The National Society of Art Directors
By Edward R. Wade
Secretary/ Treasurer

An extensive program to aid art education through-
out the country was launched by the NSAD at its
Nineteenth Annual Meeting held in Chicago, June
4th, 5th, 1965.

The Society’s newly elected president, Norman
A. Ulrich, appointed eleven committees to help re-
vitalize the organization. Several of these commit-
tees will work in the field of art education and will
develop programs following ideas which were pre-
sented at the meeting.

A Visual Communication Foundation for Research
and Education has been proposed to accomplish the
following goals:

1. To activate programs of research in the field of

Visual Communication.

2. To develop and start programs of educational

service to students of schools and universities.

To publish reports of art education activity.

4. To assist existing educational institutions in the
improvement of their art and design courses.

In other areas of NSAD educational efforts, steps
will be taken to revise NSAD published materials
which go to aspiring art students. Among these are:
1. listing of available art scholarships, 2. lists of art
schools and others which feature art courses as part
of their curriculum. Reports of on-the-job art train-
ing programs operating in various sections of the
country also will be published and distributed to
help promote similar activity on a nationwide basis.

An Educational Foundation has been started under
the direction of the NSAD Trustees. Its primary con-
cern will be to provide funds for art education
projects and for the publication of reports.

An NSAD Government Cooperation Program, de-
signed to improve graphics in government printing,
has begun to operate through a committee com-
prised of members of the Art Directors Club of
Metropolitan Washington. Recognition of the art
director and designer and the listing of their cate-
gories of employment in Civil Service are major
goals of this committee.

During 1964 two exhibits were prepared for the
United States Information Agency by NSAD. The
exhibits were shown in Prague and New Delhi. The
best of Graphic design from throughout the U.S.
was collected from clubs in the Society and judged
in New York City before shipment abroad. Both of
these exhibits were well received and have continued
to tour other cities.

&

Allen Hurlburt voted
Art Director of the Year

The Society now consists of thirty-three clubs
and over three-thousand members.

NSAD’s annual award for the “Art Director of
the Year” was voted by acclamation at the Annual
Meeting. The 1965-66 recipient of this coveted pro-
fessional honor was Allen Hurlburt, Vice president
and Editorial Art Director of Look Magazine. The
award was given for sustained excellence in the
visual presentation of Look Magazine and his con-
tribution over the years to progress in the graphic
arts.

Previous winners of the “Golden T-Square” were:
Paul Sheriff, Charles-T. Coiner, Bradbury Thompson,
Gordon Aymar, John T. Tinker, Arthur Lougee, Fred-
erick W. Boulton, Leo Lionni, Walt Disney, Saul Bass,
George Giusti, Arnold Varga, Otto Storch, Herb
Lubalin, George Lois, and Morton Goldsholl.

Officers of NSAD

President— Norman A. Ulrich

Vice Presidents— Thomas Young
Phillip Goyert
Geoffrey Relf
Seth Fagerstrom

Donald McCarten
Secretary/Treasurer— Edward R. Wade
Assistant Treasurer— Hoyt Howard

William Neale
Robert Blattner
John Parker

H. Davis Clymer

Trustees—

Executive Secretary— June Coneeny




By Bert W. Littmann
Chairman, Advisory Board
44th Awards Presentation

The 44th Awards Presentation, held on April 13,
1965, broke all records for attendance—and all pre-
cedents for program formats.

Almost a thousand persons attended the event
which was held on the Promenade of Philharmonic
Hall in Lincoln Center—a dramatic change from the
more formal atmospheres of hotel banquet rooms.

Members, in letters following the event, indi-
cated enthusiasm for the shorter program permitting
them to get back to their offices at a reasonable hour.
We had planned to seat an anticipated audience of
400-500 for the luncheon, but the additional turnout
forced us to quickly revert to a stand-up procedure.
The result was a crush of dire dimension—some-
thing that will be avoided in future events at Lincoln
Center if we take advantage of their kind offer to
put us in the 850-seat area of the New York State
Theatre Building (not completed at this time).

Dr. William Schuman, President of Lincoln Center
for the Performing Arts, was our distinguished guest
of honor, and he spoke eloguently of the designer’s
role in the performing art of communication.

Not enough praise can be given to Sal lazzarotti
who handled the production features of the presen-
tation, and Jonis Gold who contributed time and
talent to the Television exhibit portion.

The experience gained in their undertaking will
considerably assist those who formulate subsequent
Awards Presentation.







By Paul Parker, Jr.

Chairman,

10th Annual Visual Communications
Conference

Theme: “The Next Decade”

The committee decided on a theme and sought
speakers who could best aid and abet its exposition.
Our program reflects our belief that we accomplish
our goals more often than not.

To keynote, Dan Seymour, President, J. Walter
Thompson, gave a rousing, exciting, visually pro-
vocative 45 minute address by analysing contempo-
rary tastes (the arts, films, music, fashion, etc.) with
those of a decade ago. He stated that change is the
primary force at work today (“The way out concept
of today is the commonplace of tomorrow.”). He
clearly pointed to the problem of keeping pace with
today’s influences in visual communications by re-
ferring to Op and Pop, underground films, the many
sounds and sights that bombard us constantly. He
suggested that the Art Director will have to absorb
and translate these tools into his work if he is to keep
pace with these constant changes. For if he doesn’t,
business will resort to other methods guaranteed to
keep up with the present—and future. Computers
can do such a service, but he saw faith in the “human
computers,” the present art director-designer, be-
lieving that creativity can never be regulated to the
machine age. With perception, he concluded that it
is, at once, our threat as well as our opportunity.

Morton Goldscholl saw the next ten years as a
battle between the machine and the man. He stated
that we are “selling promises rather than values” and
our job is to reverse the trend that has made us de-
pendent on “research mentality.” He insisted that
we overcome the stressing of quantity instead of
quality.

John W. Kiermaier alluded to the problem of
“over-communication” and the inescapable world of
sight and sound that it has created. He cites a poll
that warns “there is every sign of growing disen-
chantment with television on the part of affluent,
better educated Americans. T.V. appears to be losing
its audience . . .””. He called for leaders in the com-
munications field to exert their superior talent to find
a way to correct this decline “in these ten visually
thirsty years coming up.”

Completing the morning session, Dr. Howard
Conant was ferocious in his attack on those who
would have us believe “that we are at the threshold
of a cultural renaissance.” Not so, he stated and went
on to berate those who would “abuse the splendid
cultural attainments of major historic and contem-
porary artists” by forgetting them and producing
“the aesthetically worthless objects” so present in
our economy of built-in obsolescence.

At luncheon, the Art Directors Club’s highest
award, the President’s Medal, was bestowed on
Charles Eames. This artist, designer and film maker of
international reputation was given this honor by Bob
Smith, President. His moving presentation speech
was a conference highlight and the acceptance ad-



dress was equally heartwarming.

The afternoon session led off with a talk by
Eugene Bordinat who explored the future of car de-
sign, although he couldn’t show his most interesting
designs because of the press delegation in the
audience.

He was followed by Robert Pliskin who moved
the conference to the Art Director’s area by pleading
for a return to the basics. “We’ve given up materials
and the skills that went with them” he complained,
and we've sought to become “business men, half-
assed researchers, part-way merchandisers.” By
throwing out the fundamentals of our art director
profession, we run the risk of not being equipped to
“create the magic that can brighten a printed page
and the television screen; that can reach into peo-
ple’s minds with the visual messages that are im-
portant to them and the world.””

Andrew Heiskell concluded the first day with the
conviction that “the rate of change, in the Next
Decade, (will) create a furnace for creative work.” He
championed the “climate that will attract individual
individuality” as the way to compete with the “pat-
terns of sameness” in advertising, television, and the
whole future of communications. “Be bold and be-
lieve in your convictions of what is right'” he seemed
to say.

Thursday morning was devoted to a panel discus-
sion headed by William Free and including Paul
Foley, Neil Fujita, Franchelli Cadwell and Richard
Heimann. Though bothered by acoustical problems
and the “Chinese torture” of a free discussion tech-
nique, the Panel attempted to achieve an all-around
view of the conference’s theme. Using examples of
various graphic representations (film, package de-
sign, print ads, television commercials) the group
discussed the visual challenges from every viewpoint.
Paul Foley’s remark that predictions for the short
term helped prepare for the long term problems, but
the middle ground was impossible to judge clearly,
was applauded highly as was Bill Free’s mention of
the Art Director’s reluctance to spend time waste-
fully at the photographer’s studio when preparing
an ad.

Luncheon was highlighted by an address by Skitch
Henderson, who fought, amusingly, the battle for the
audience’s attention with his waiter who was intent
on serving him his dessert. But his point about the
use of music in advertising messages was delivered
with conviction and force to- an appreciative group
of delegates.

The final afternoon saw Emily Genauer reveal the
fact that the flow of ideas used to be from art to ad-
vertising, but that the current trend has the artist
joining the art director in the “market place.” And
not without the resultant vulgarity that has occurred
such as Op and Pop art. Stressing that this phenome-
non does have an inherent vitality and beauty, it has,
however, lost the “mystery and warmth of man.”
And she predicted that replacing today’s cold pre-
cision and impersonality in art will be the Next Dec-
ade’s restressing of the human element and his place
in natural society.

Edward Durell Stone followed this prediction with
a condemnation of the “conformity and respecta-
bility” that is popular today in the ““urban sprawl.”
He referred to the conspiracy that removes color and
beauty from our lives, replacing it with the faceless,
but safe, three button Brooks Brothers straightjacket.
“Our cities are becoming unlivable and we need the
reinvigoration of the individual instead of the irre-
sponsible, high-consumption unit,” known on the
charts as today’s family, which breeds the “minimal
social responsibilities.”

Charles Newton, director of communication at
General Dynamics-Convair, stressed today’s immedi-
ate problems with an attempt to provide possible
solutions in the visual communications area, He
showed many examples, chief among which were
the suggestions for improvement of road and traffic
sign designs. Rebelling against the corporate mind in
today’s market place, he stressed that the consumer,
though he was the target of an advertising message,
still played little part in its formation. This inade-
quacy, leading to an ineffective selling message,
would be reversed if an “Open End” type of discus-
sion were used. By such a scheme, consumer repre-
sentatives would join a panel of advertisers in which
a free discussion of the product was attempted.

The closing address was delivered by Richard
Coyne, editor of CA, who discussed his reaction to
the Art Directors Club Annual Exhibtion of Editorial
and Advertising Art.

Thus, the Conference.
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NEKOOSA FILM COATING is surface-perfect
for ANY printing job

For fine reproduction, look first at a paper’s printing surface.
Film-coating has given Nekoosa Opaque a smooth, level surface . . .

a surface that subtly controls ink receptivity and sharply defines

even the tiniest halftone dot. Unusually high opacity, even in the light
weights, is another Nekoosa Opaque asset. If your next printing job
calls for a paper with all of these qualities . . . make it a point

to call for Film Coated Nekoosa Opaque!
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NINE OF THE TOP TEN AGENCIES*
GO TO BECK....THERE MUST BE A REASON**

[* According to ADVERTISING AGE ]

[**Several, as a matter of fact]: Finest color and black and white engraving by
conventional and new DYNATRON® process / Cronar conversions from
metal to negative and positive / Offset color separations / Gravure
positives / Gravure cylinder engraving / Gravure and offset plates for
package printing / Sheet-fed gravure and letterpress printing / Flat
and wrap-around DYCRIL® plates / The new Kodak relief plate / Com-

plete services to prove Beck’s conviction that “it’s better in print.”

(1) Patent Applied For

(2) DuPont Trademark

THE BECK ENGRAVING COMPANY, INC. / Philadelphia and New York




WHAT IS A CORPORATION ?

- goes deeper than the dictionary

According to ane dictionary, a corporation is an artificial being: invisible, intangible,
existing only in contemplation of law. O This makes a corporation sound like an
impersonal thing, without feeling and withouta heart. T We don‘t think this describes
CM&H. It misses some pretty fundamental points: people working together as a
team ... being inspired by a goal of achievement . . . caring about the needs and prob-
lems of customers. O We are not satisfied merely to produce “‘a better product at a
fair price.” We include a personal extra called “our own built-in service.” O Whether
the printing is done by letterpress, gravure, or offset, the user gets this built-in service
when the engravings come from our piants. It assures him of the same high quality of
reproduction time after time, as the sheets come through the press: fast month, this
month, and next month. The only changes in quality are technical improvements made
at the highest current level of photoengraving reproduction. O What has made
C M & H a leader in the engraving business ? Not the materials we use, for they are
available to everyone. Not the equipment we use, aithough it is costly and highly
technical. Our competitive advantage is C M & H people, past and present. By their
daily dedication they have kept our standards at the level of “the best that can be
made’’ and have maintained a constantly rising curve of technical excellence. O This
is our own living and human definition of the word : Corporation.

2 o
.s‘)@ C 0%\9
Collins, Miller & Hutchings, Inc. ;V* s 333 West Lake Street, Chicago, lillinois 60606
Q

1220 Maple Avenue, Los Angeles, Calif. 90015
America’s finest photoengraving plants '{M H .

o

for letterpress, gravure, and offset AJY 2
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Everything looks like the 4t of July when you print it on Warren paper




Here's why . ..

Light reflection
Remember — paper is the
"'sunshine' in a print, the color
in a print. And it is viewed
under many different lighting
conditions. A paper that can re-
flect all colors of light equally
well gives the printing a better
break under all lighting condi-
tions — and doesn't favor one
color over another in the sub-
ject matter.

That's why we keep color-
balance in mind — rather than

chasing the current shade-fad
when we design our papers.
Added advantages
Less color correcting and less
compensation in plates and
inks to gain accurate color
reproduction.
The Base for Ink
Process color inks are trans-
parent. Light shines through
them onto the paper and then
back to the viewer. The paper
must be able to reflect the de-
sired color — or a distorted
color will show,

To act most effectively, proc-
ess color inks must dry in a
very thin, smooth, glossy film.

The light can get directly to the
paper and back again. Butifthe
ink film is rough, light will be
scattered by the ink's surface
and the color will appear weak-
ened. In order to dry in a
smooth, glossy film, the ink re-
quires a smooth, level base.
That's why we doublekote
and triplekote our paper sur-
faces — to provide the refine-
ment, levelness and smooth-

Warren paper is made with two jobs in mind: light reflection and the base paper forms for inl

ness that help ink work mo!

effectively.
Paper's job isn't done whe,
it comes off the press — it

just beginning.

This insert is reproduced
offset lithography on 100 poun
Lustro Offset Enamel Falmout
— a triplekoted paper.

For further information se
your Warren paper merchar
or write S.D. Warren Company,
Boston, Massachusetts 02101

Papers for the printer
vho puts quality first




Typographic excellence
is the least your creative
effort deserves.You can
enjoy doing business with
an ATA typographer.

AKRON, OHIO

The Akron Typesetting Co.
ATLANTA, GEORGIA
Higgins-McArthur Company
BALTIMORE, MARYLAND
Maran Printing Services
BOSTON, MASSACHUSETTS
Berkeley Press, Inc.

Machine Composition Co.
CHICAGO, ILLINOIS

J. M. Bundscho, Inc.

The Faithorn Corp.
Hayes-Lochner, Inc.
Runkle-Thompson-Kovats, Inc.
Frederic Ryder Company
CINCINNATI, OHIO

The J. W. Ford Company

CLEVELAND, OHIO INDIANAPOLIS, INDIANA The Composing Room, Inc.
Bohme & Blinkmann, Inc. The Typographic Service Co. Composition Service, Inc.

Schlick-Barner-Hayden, Inc.  gaLAMAZ0O, MICHIGAN Di ; .
’ jamant Typographic Service, Inc.
COLUMBUS, OHIO Mahoney Typographers, Inc. e TYD el Dh I
Yaeger Typesetting Co., Inc. ranklin Typographers, Inc.
MIAMI, FLORIDA Huxley House, Ltd.
DALLAS, TEXAS N T ) .
Jaggars-Chiles-Stovall, Inc. orman Typographic Service. Inc. King Typographic Service Corp.
DAYTON, OHIO . APOLIS, SOTA Linocraft Typographers, Inc.
Dayton Typographic Service Dah! & Curry, inc. Master Typo Company, Inc.
DENVER, COLORADO Duragraph. Inc, i
The A B, Hitschfeld Press, Inc. o o or Chris Olsen Typography, Corp.
R NEWARK, NEW JERSEY Frederic Nelson Phillips, Inc.
Hoflund-Schmidt Pk ; 3
? . William Patrick Co., In¢c. Philmac Typographers, Inc.
Typographic Service, Inc. . .
DETROIT, MICHIGAN NEW YORK, NEW YORK Frederlgk W. Sphm|dt, Inc.
Arnold-Powers, Inc. Advertising Agencies’ Harry Silverstein, Inc.
The Thos. P. Henry Company Service Co., Inc. Supreme Ad Service, Inc.
George Willens & Company  Artintype, Inc. Tri-Arts Press, Inc.
HOUSTON, TEXAS Associated Typographers, Inc. Typographic Craftsmen, Inc.
Naylor Type & Mats Central Zone Press, Inc. Kurt H. Volk, Inc.

PHILADELPHIA, PENNSYLVANIA
Walter T. Armstrong, Inc.

Alfred J. Jordan, Inc.

PHP Graphic Arts Corp.
Typographic Service, Inc.
PITTSBURGH, PENNSYLVANIA
Davis & Warde, Inc.

H & H Typographic Service
PORTLAND, OREGON

Paul O. Giesey, Adcrafters, Inc.
ROCHESTER, NEW YORK
Rochester Monotype Composition Co.
ST. LOUIS, MISSOURI

Warwick Typographers, Inc.
SYRACUSE, NEW YORK

Dix Typesetting Co., Inc.
TORONTO, CANADA

Cooper & Beatty, Limited

Advertising Typographers Association of America, Inc.

Executive Offices: 461 Eighth Avenue, New York, N.Y. 10001




month. I like them all, but the
one I admire most is Reader’s
Digest.

The editors of The Digest are
in possession of a remarkable tech-
nique: they know how to present
complicated subjects in a way that
engages the reader.

This gives the editors of The
Digest great influence in the
world. They put their influence
to admirable use.

They are on the side of the
angels. They are crusaders, and
they carry their crusades, in 14
languages, to 75 million souls each
and every month.

They crusade againstciga-
rettes, which kill people. They
crusade against billboards, which
make the world hideous. Theg
crusade against boxing, whic!
turns men into vegetables. They
crusade against pornography.

They crusade for integration,
for the inter-faith movement, for
the Public Defender system, for
human freedom in all its forms.

Good Pope John once told The
Digest editors, “‘How comforting
it will be for you, when you come
to the close of your lives on earth,
to be able to say to yourselves:
We have served the truth.”

No log-rolling, no back-
scratching

Ten years ago Reader’s Digest
first opened its columns to adver-
tising. This worried me. I was
afraid that The Digest editors
would start pulling their punches
in deference to advertisers and
even give editorial support to ad-
vertisers—an obvious temptation
to magazine editors. But this has
not happened; The Digest has
remained incorruptible. No log-
rolling, no back-scratching,

The success of The Digest is
deserved. It does not depend on
prurience, voyeurism or cheap
sensationalism. What The Digest
editorsoffer their readersare ideas,
education (practical and spiritual)
and self-improvement.

The instinct of these editors is

IREAD 34 magazines every

Confessions

ofa
magazine
reader

by DAVID OGILVY

Author of “Confessions
of an Advertising Man”

toward clarity of expression. The
current issue, as I write, includes
articles on religion in schools, on
the Congo, urban renewal, vio-
lence on television, Abraham
Lincoln and safe driving. Each of
these subjects is presented in a
way which I can understand. If I
did not read about them in The
Digest, I wouldn’t read about
them anywhere. I wouldn't have
the time.

Some highbrows may look
down their noses at The Digest,
charging it with superficiality and
over-simplification. There is a
modicum of justice in this charge;
you can learn more about the
Congo if you read about it in
Foreign Affairs Quarterly, and

ou can learn more about Abra-
Kam Lincoln if you read Carl
Sandburg’s books about him. But
have you time?

Never boring

I seldom read a highbrow maga-
zine without wishing thata Digest
editor had worked his will upon
it. I would then find it more read-
able. The Digest articles are never
long-winded, never obscure,
never boring.

Talsoadmire theeditors’courage.
They have the guts to open their

readers’ minds on delicate sub-
jects. They grasp nettles. Like
venereal disease, cancer, mental
illness. They are not humorless
prigs. Their sense of humor is up-
roarious. They make me laugh.

Editorial technique

Their techniques fascinate me.
First, the way they present the
contents on the cover—a tanta-
lizing menu which invites you to
the feast inside. (I have never
understood why all magazines
don’t do this.)

Second, the ingenious way they
write the titles on their articles,
They pique your curiosity—and
they promise to satisfy it. For
example:

What Truckers Say About
Your Driving
Professional drivers sound off on
the most common—and dangerous—
faults of the amateur.

How couldanybody resist reading
an article with a title like that?

Iearnmy living asa copywriter
in an advertising agency. It is a
matter of life and death for me to
get people to read my advertise-
ments. I have discovered that
more than half the battle is to
write headlines which grab
people’s attention and force them
to read the copy. I learned how to
do this by studying headlines in
The Digest.

The Digest editors do not start
their articles in the front of the
magazine and carry them over in
the back. They carry you through
their magazine without this mad-
dening interruption, and I bless
them for it.

The battle for men’s minds

You and I, gentle reader, live in
the United States, and we think
of The Reader’s Digest as an
American magazine. So it is—15
million Americans buy it every
month. But it is also published in
20 other countries—10,500,000
copies a month. It is the most
popular magazine in several coun-
tries abroad, including all of the
Spanish-speaking countries.

The International editions of

The Digest carry more or less the
same articles as the U.S. editions.
The editors have discovered that
subjects which are important to
people in Iowa, California and
New York are equally important
to people in France, Tokyo and
Rio.
Thusitcomesabout that Digest
editors have a profound influence
on people who are free to read
what they want. This magazine
exports the best in American life.
In my opinion, The Digest is
doing as much as the United
States Information Agency to
win the battle for men’s minds.

Credit where credit is due. I
know nobody who deserves the
gratitude of their fellow Ameri-
cans more than DeWitt and Lila
Acheson Wallace. The Digest is
the lengthened shadow of these
two great editors. Theirs are the
names at the top of the masthead.
It is the most formidable of all
mastheads: no less than 208 men
and women. Among them you
will find some of the most dis-
tinguished journalists in the
world. No other magazine is so
richly endowed with professional
competence.

Some magazines are dominated
by the men who sell advertising
space. In my experience, there
has never been a good magazine
which was not, like The Digest,
dominated by its editors.

Long live The Reader’s Digest !

Fud Oy

“Reader’s Digest asked me if I
would comment on why I think so
many peopleall over the world read
it,” Mr. Ogilvy says. *'I agreed to
try, because I regard The Digest
as a major force for good in the
world, and I wanted to say so. In
return for my work The Digest
will make a donation to Fettes, the
Scottish school which gave me my
education on a full scholarship.”




Bas-relief mural by Arthur Lidov, in the New York Office of J. Wa'ter Thompson,
symbolizes communication between the four races of man.




Classic Laid really isn’'t made this way
... 1t just looks hand-made.

Once upon a time, paper was crafted on “moulds” or
frames that created an identifiable laid marking. Each

paper and its markings were as personal as its crafts-

man’s skills. Now, the charm and personality inherent
in early hand-made papers is re-created in Classic Laid.
There’s nothing quite like it to lend character to busi-
ness letterheads and envelopes, invitations, announce-
ments, enclosures, personal stationery . .. anything
that deserves a personal touch. Your Kimberly-Clark
distributor has samples in five colors and white. When

you get yours, remember — it only looks hand-made.

@ Kimberly-Clark Corporation, Neenah, Wisconsin
— a dynamic force with paper

KimberlyClark
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Only 2 6 letters to work with

but what a typographic job Kurt H.Volk does with them
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) KURT-H-VOLK-INC
@ TYPOGRAPHY
228 East 46th Street/New York, N.Y. 10017
Phone MU 2-1840
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BOB FIORE

“Igot my job
through the School
of Visual Arts.

VA &

DAVID HANNUM: RETOUCHER, SATURDAY EVENING POST

—
W -
A & .

RICHARD FERRANTE: ASS'T. ART DIRECTOR, DOMLE PANE BERNBACH JERRY ROSSO: TV ART DIRECTOR, GREY ADVERTISING

You learn better when you
study with the best.

SCHOOL OF VISUAL ARTS /209 E. 23 STREET, N.Y.10,0R 9-7350, INQUIRE: OFFICE OF ADMISSIONS




This is a backbone.
You can’t run a good advertising agency without it.

It often makes you say an honest “no” to a client
instead of an easy “‘yes.”

It means giving service instead of servility.

Very often, the result is outstanding advertising.

YOUNG & RUBICAM













€lephone: 272-7766
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W"Yne, Indiana 38505

We could say lots of nice things

about PLOVER BOND. But we’ll

confine it to this: PLOVER BOND is the bright, strong, totally printable
paper for letterheads, envelopes, invoices, statements . . . the finest you can
buy. Written communications wear a business suit of paper. Don’t

order yours in a bargain basement. Insist on the tailored look of

PLOVER BOND. It’s visibly better, particularly with matching envelopes.

Other visibly better Whiting-Plover papers include Plover Fine Weave,
Erasable Plover Bond, Plover Opaque, Plover Onion Skin, and many otbers.

n PAPER COMPANY, STEVENS POINT. WISCONSIN

G [
B n N n ‘ where better papers are made with cotton fiber



The Flambeau’s most delightful spa P.O.Box 4434, Manitowish Waters, Wisconsin

objet d’art
paintings restored
picture framing
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Akron, Ohio . The Alling & Cory Company
Atlanta ... . .. Dillard Paper Company
Atlanta The Whitaker Paper Company
Baltimore The Baxter Paper Company
Baltimore ... . .. Jack Pluhar Paper Company

Bethlehem, Pa. Wilcox-Walter-Furlong Paper Co.

Birmingham .. . . Jefterson Paper Company
Boise ... . . Zellerbach Paper Company
Boston . . . D. F. Munroe Company

Boston . Warren L. Wheelwright Paper Co., Inc.
Bridgeport, Conn. .. Geo. W. Millar & Co., Inc.
Bristol, Va.-Tenn. . Dillard Paper Company
Buffalo The Alling & Cory Company
Burlington, Vt. . Vermont Paper Corporation
Charlotte, N. C. . ... Diliard Paper Company

Chicago .. ... .. .. Chicago Paper Company
Chicago . .. . Midland Paper Company
Chicago . Moser Paper Company
Chicago . Reliable Paper Company
Chico, California ... Zellerbach Paper Company
Cincinnati . =~ The Chatfield Paper Corporation
Cleveland . ... The Alling & Cory Company
Columbia, S. C. . Dillard Paper Company
Dallas .. .... . .. Clampitt Paper Company

Danbury, Conn. . MidEastern Envelope Co., Inc.

Denver . . Jensen Paper Company
Des Moines Midwestern Paper Company
Des Moines . .. ... Newhouse Paper Company
Detroit . . The Whitaker Paper Company
Dubuque ... .... . .... Weber Paper Company
Duluth ... ... Duluth Paper & Specialties Co.
Eugene, Ore. ... . Zellerbach Paper Company
Eureka . ... . ... .. Zellerbach Paper Company
Fargo ... ... ... .. ... .. ... Leslie Paper
Fargo . ... . ... Western Paper Company

Fairfield, Conn. .. John Carter Lott Merlin, Inc.
Fort Wayne, Ind. .. Taylor-Martin Papers, Inc.

Fort Worth . .. Clampitt Paper Company
Fresno ... . .. . .. . Zellerbach Paper Company
Grand Rapids . Solon & Githula Paper Company
Great Falls, Mont. .. . . .. .... Leslie Paper
Greensboro, N. C. ... Dillard Paper Company
Greensville, S. C. ... .. Dillard Paper Company

Harrisburg, Pa. .. The Alling & Cory Company
Harrisburg, Pa. Wilcox-Walter-Furlong Paper Co.
Hartford, Conn. . Batt Paper Company
Hartford, Conn. .. Harris Paper Associates, Inc.”
Holyoke, Mass. = .
Houston

Clampitt Paper Companye
']
. f
V7

Plymouth Paper Company .
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... The Chatfield Paper Corp.
Indianapolis . MacCollum Paper Company, Inc.
Jackson, Miss. ... ... Central Paper Company
Jacksonville, Fla. Graham-Jones Paper Company
Kansas City, Mo. ... Carpenter Paper Company
Kansas City, Mo. . . Midwestern Paper Company

Indianapolis . .

Knoxville ... ... .... Dillard Paper Company
Knoxville . . Louisville Paper and Mfg. Co.
Lincoln, Nebr. ... .. Western Paper Company
Little Rock . .. .. ... Western Paper Company
Los Angeles ... . .. Zellerbach Paper Company
Louisville ... .. Louisville Paper and Mfg. Co.
Madison, Wis. ... Dwight Bros. Paper Company
Madison, Wis. Lakeside-General Paper Company
Madison, Wis. ... ... . Moser Paper Company
Madison, Wis. .. Yankee Paper & Specialty Co.
Memphis ... ... . ... Memphis Paper Company

Menasha, Wis. .. Yankee Paper & Specialty Co.

Philadelphia . Wilcox-Walter-Furlong Paper Co.
Phoenix .. .... . Zellerbach Paper Company
Pittsburgh . ... . The Alling & Cory Company

.. Zellerbach Paper Company
. Zellerbach Paper Company
Central Paper Company

Pocatello, ldaho
Portland, Ore.
Providence, R. 1.

Raleigh, N. C. . Dillard Paper Company
Redding, Calif. ... Zellerbach Paper Company
Reno . .. ... Zellerbach Paper Company
Richmond, Va. .. B. W. Wilson Paper Company

Richmond, Va. . Epes-Fitzgerald Paper Company
Roanoke, Va. ... ... Dillard Paper Company
Rochester, N. Y. .. The Alling & Cory Company

Sacramento ... ... Zellerbach Paper Company
Saint Louis . .. . Acme Paper Company
Saint Paul . . .. 2l il Leslie Paper
Saint Paul . Newhouse Paper Company

Salt Lake City. . Western Paper Company

Miami ............ E. C. Palmer & Company Salt Lake City . ... Zellerbach Paper Company
Milwaukee ... Dwight Brothers Paper Company San Antonio . .. Clampitt Paper Company
Milwaukee . . . Reliable Paper Company San Diego . .. . .. Zellerbach Paper Company
Milwaukee .. = Yankee Paper & Specialty Co. San Francisco Zellerbach Paper Company
Minneapolis ... .. ... ... .. . Leslie Paper San Jose . ..... . . Zellerbach Paper Company
Minneapolis ... . Newhouse Paper Company Seattle . .. .. . Zellerbach Paper Company
Minneapolis . Wilcox-Mosher-Leffholm Co. Shreveport . . Western Paper Company
Montgomery, Ala. . W. H. Atkinson - Fine Papers Sioux City ... .. Midwestern Paper Company
Moline, 1Il. .. . .. Newhouse Paper Company Sioux Falls, S. D. ... . .. ... Leslie Paper
Nashville .. . Clements Paper Company Spokane ... .. . Zellerbach Paper Company
Newark, N. J. . . ... .. . ). B. Papers, Inc. Springfield, Mo. ... Carpenter Paper Company
New Orleans ... . . . . Aico Paper Company Stockton, Calif. ... Zellerbach Paper Company
New Orleans . ... . A to Z Paper Company Syracuse, N. Y. ... The Alling & Cory Company
New Orleans ... .. ... Sam A. Marks and Co. Tacoma .......... Standard Paper Company
New York ... ... . The Alling & Cory Company Tacoma ...... Zellerbach Paper Company

Mitler & Wright Paper Co. Tampa . Graham-Jones Paper Company
New York ... Andrews/Nelson/Whitehead, Inc. Toledo . ..... The Commerce Paper Company
New York . . Baldwin Paper Company, Inc. Topeka, Kans. ... Carpenter Paper Company
New York ... .. . Duplicating Papers, Inc. Topeka, Kans. ... Midwestern Paper Company
New York ... . .. .. Forest Paper Company Trenton, N. J. ... . ... .. J. B. Papers, Inc.
New York . . . Majestic Paper Corporation Tulsa . .......... ... . Tulsa Paper Company
New York ... .. . Geo. W. Millar & Co., Inc. Utica, N. Y. ... The Alling & Cory Company
New York . . . . . Reinhold-Gould, Inc. Walla Walla . . Zellerbach Paper Company
New York . ... . .. . Ris Paper Company Washington, D. C. .. Frank Parsons Paper Co.
New York ... .. . . Royal Paper Corporation Waterloo, lowa ... .. Waterloo Paper Company
.New York .. .. .. Saxon Paper Corporation Wheeling, West Va. .= Clarke Paper Company
Norfolk, Va. .. Epes-Fitzgerald Paper Company Wichita . ... ... . Western Paper Company
:Oklahoma City . ... Western Paper Company Wilmington, N. C. . Dillard Paper Company
Omaha . .. .. .. Western Paper Company Worcester, Mass. . The J. C. Campbell Paper Co.
Orlando . Graham-Jones Paper Company Yakima ... ... ... Zeilerbach Paper Company

Not content with a limited vocabulary,
LR e these bighly articulate distributors

Printed on white PLOVER BOND. Sub. 20.

tell quite a tale about Plover's visibly
better paper. 1 you find your merchant
is out, just leave a message with

these three little words

"“PLOVER BOND, please.”

PAPER COMPANY, STEVENS POINT. WISCONSIN

where better papers are made with cotion fiber
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Recognized today,
developed to move successfully

in the world of tomorrow.

Talented?
Move on to Pratt Institute

day programs
bachelor of fine arts: advertising design and visual communication,

art education, graphic arts, interior design/ bachelor of industrial
design/master of industrial design/ master of science: art education/

master of fine arts.

evening programs
bachelor of fine arts: graphic, industrial, interior design.

Pratt InStitute, Brooklyn, New York 11205
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what can
your typographer

Of course, he can set type. But that isn’t all of it...and
it isn’t enough. Your typographer — like a chef, as dis-
tinguished from a cook - adds the missing ingredi-
ents to typesetting. ﬁ Missing ingredients? Yes, sir!
Nobody’s type, including ours, is quite complete by
itself.It is an utterimpossibility for example, to design
and make type characters that always*“fit” or “space”’
perfectly in all situations. And no matter what is
designed into type,good judgment and taste have to
be added. ﬁ Your typographer can and does add
the thin spaces and touches of taste to type fittingly.
That’s one missing ingredient. It takes skill,sensitivity
and devotion; not merely metal or method. ﬁ We
at ATF provide you with a variety of sound design
and style in type faces. We provide your typographer
with the finest metal type in all of history. With ATF
type, he has a running start toward adding his own
ingredients to your creative efforts. ﬁ Other things
the typographer mixes in are the“little”’things...spel-
ling, usage, capitalization, punctuation and others
that your typographer knows only too well (typo-
graphers: please tell us!). ﬁ Find the typographer
who seasons your recipes to your taste...and stay out
of the kitchen. Don’t get in his hair. Give him your
ideas, enough understanding and enough time to
cook.Then you relax! He has all the ingredients and
utensils. ﬁ In short, you need your typographer
(and so do we) just as he needs you. Be kind to him!

American Type Founders, Type Div-
Dwfs’{gﬁ ision, 200 Elmora Ave., Elizabeth,
New Jersey 07207 ¢ ATF furnishes
specimen materials to art directors,
designers and artists directly from
The Foundry. For quicker service,

atf

American Type Founders suppliestypographers
through a network of local, authorized dealers who
carry ample stocks of genuine ATF foundry type.

do for
you?




How Famous Arf

tists Schools

helps its students win recognition

HE FAMOUS ARTISTS SCHOOLS has one
goal— to help its thousands of students
win success in art.

After giving each student, through home
study, the most professional art training
available anywhere—the school goes to
great lengths to bring worthy student work
to the attention of the art world. Some of
these efforts are shown below:

ANNUAL
COMPETITIONS

Yearly student competitions are just one
way that Famous Artists Schools helps its
students toward success. Sponsored by
some of America’s biggest art buyers,
these contests help students gain recogni-
tion, start many on exciting art careers.

$4,000 Ford Times Painting Contest—
Ford Times, the brilliantly edited travel
magazine read by five million people,
awarded FAS students 55 prizes—also
bought 8 student paintings for full-color
reproduction in coming issues. Ford Times
was very pleased with results of contest,
found quite a number of talented new
artists all over the country who could
handle important free-lance assignments.

$3,200 Bantam Books Cover Contest—
“We’ve sponsored competitions with other
art schools,” said a top official, “but we’ve
never received so many professional en-
tries.”” Bantam bought several entries,
used them as covers on popular titles.

JudgesBen Shahnand Norman Rockwell give
this Golden Books entry a careful scrutiny.

$4,000 Golden Books Competition—
Largest publisher of children’s books in the
world awarded FAS students 55 prizes,
opened the door for them to fascinating
careers in children’s book illustration.

$5,000 Advertising Art Competition—
Sponsored by Foote, Cone & Belding. As
a first step towards advertising art careers,
winners were invited to submit portfolios
to this great advertising agency.

Other contests sponsored by Hallmark
Greeting Cardsand The New York Graphic
Society have given students the opportu-
nity to win early recognition as well as
many thousands of dollars in prizes.

TRAVELING

This special exhibit of 58 prize-winning
student paintings toured large cities
throughout the U.S. In each city, thou-
sands of people turned out to see the ex-
hibit. (Photo above shows Ohio visitors
attending the exhibition in Cleveland.)
Prominent newspapers interviewed many
of the exhibited students, printed photo-
graphs of them and their paintings.

FAMOUS ARTISTS
MAGAZINE

Read by over 70,000 people, 10,000 of
whom are art directors and art buyers.
Special sections display student work (both
fine arts and commercial) and talk about
student goals. Many students all over the
country have received job offers and free-
lance assignments just on the basis of their
work in Famous Artists Magazine!

STUDENT
PLACEMENT FILES

Art buyers from all over the country ask
FAS for trained people to fill art jobs of
every description. The School does not
promise jobs; no reputable school does. But
FAS maintains an up-to-date placement
file from which it can recommend the stu-
dents who are best qualified for a particu-
lar opening or free-lance assignment.

America’s 12 Most Famous Artists

Fred Ludekens
Ben Stahl

Robert Fawoett
Austin Briggs
HaroldVon Sohmidt
Albert Dorne

Norman Rookwell
Jon Whitoomb

Al Parker

Stevan Dohanos
George Giusti
Peter Helok

5 SPECIAL

PROMOTIONS

Famous Artists Schools has sponsored
scores of special exhibitions to help pro-
mote their students’ work. The photo
above shows an exhibition of the paintings
of Connecticut senior citizens recently held
in the Washington, D.C., offices of Senator
Abraham Ribicoff. A similar exhibit for
New York State residents was held in co-
operation with Senator Jacob Javits.

Recently the School completed a four-
year project updating its course in Com-
mercial Art, Illustration and Design.
America’s most successful artists worked
on this massive revision. The newest mem-
ber of the Famous Artists Schools’ guiding
faculty, Mr. George Giusti, made a major
contribution to the new course. The course
now provides thorough training in the new
techniques so much in demand today . . .
experimental and advertising design . . .
fashion illustration . . . television art. . . the
newest studio procedures—all the profes-
sional know-how that’s needed to achieve
success in the 1960’s.

If you know ambitious artists, seeking
to get ahead, tell them about the Famous
Artists Schools training program. It is a
sensible road to success. Students study in
their own homes, in their spare time.
They learn the special skills of such re-
nowned illustrators as Briggs, Dorne and
Rockwell and such eminent painters as
Shahn, Davis and Kingman. And students
get practical help in winning recognition
in their field. For more information (no
cost or obligation) have them write to
Famous Artists Schools, Westport, Conn.,
for a 52-page illustrated brochure.




BETTER

BEST

At Old Colony we give every envelope a good start and a better finish—
but only you—the graphic artist—ecan make it the best lookirg and
the best selling envelope in the mails.

Envelope makers to the wholesale paper trade since 1920, Official converters
for Beckett, Brown Company, Chemical, Eastern, Hammermill, Mead, Mohawk,
Neenah, Rising, Sorg, Strathmore, Valley, S.D. Warren and Byron Weston.

ENVELOPE COMPANY
WESTFIELD, MASSACHUSETTS Consult, your. paper. mechant.
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HELVETICA BOLD WITH BOLD ITALIC ON THE LINOTYPE

You are looking at the first size in a new Mergenthaler series,
10 point Linotype Helvetica Bold with Bold Italic. Helvetica is
the most popular of the ‘new wave’ sanserifs which have been
appearing everywhere in recent months. Helvetica Bold Italic
is the newest member of this growing family, introduced si-
multaneously on Mergenthaler matrices and the Linofilm Sys-
tem. The Linotype Helvetica family is now available in three

Helvetica

series: Helvetica with Italic, Helvetica with Bold and Helvetica
Bold with Bold Italic. A six to twelve point range is in produc-
tion. On the Linofilm all series are now available from six to
thirty-six point. Handset Helvetica in the complete range of
sizes is available from Amsterdam Continental, New York. For
turther information contact Mergenthaler Linotype Company,
29 Ryerson Street, Brooklyn, New York 11205; ULster 5-0300

ANOTHER NEW SERIES IN PROCESS AT MERGENTHALER
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Everyone uses Prestype

530
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THIS 1S PRESTYPE SERIES TURK 111

.don’t you?

You ought to! You're looking
at Prestype as used in Turkey.
Smart people throughout the
world specify Prestype. No
other dry transfer lettering
offers such a wide choice of
type faces or measures up to
Prestype’s superb quality.

See ali 1,937 Prestype styles,
sizes, and colors for yourself.
Send for free sample and
brand new Prestype catalog.

Try it. See for yourself that
Prestype is the best type.
Which of our 1,937 styles
would you like to use for your
next job? ? ?

PRESTYPE INC.,

SHOW ME!
Name
Company
Address
City State

‘i PREGIYPS

136 W. 21st St, N.Y. 10011

Why it pays s
to deal with [ife

a /.

..the most unusual

paper house in
the world!

The A/N/W people
know paper from
way back.. ..

what to use and
how touse it . ..
and can offer

all kinds of help

in solving your
paper problems.

>

EXPERIENCE \

REPUTATION

A/N/W's reputation
for service and
quality is
unsurpassed in the
paper field.

Ask any of our
customers.

boposs PP Eposinn

LX)

3 cHoice

More people are
turning to A/N/W
every day because,
in addition to
supplying leading
American papers and
envelopes, A/N/W
offers the widest
selection in North
America of hand-
and mould-made
European and
Oriental papers

for lithography,
etching, silk screen,
block printing,
pastel and charcoal,
and water color.

> 3 q
=== =

it

For samples, write or call:

A

N

# anDRews
neLson
WlwHITEeHeaD

DIVISION OF BOISE CASCADE CORPORATION
7 Laight Street, New York, N.Y. 10013 212 WO 6-2100

INCLUDING: KENNELLY PAPER CO., F. W. ANDERSON & CO., N. Y. C.




NEW YORK’S MOST COMPLETE TYPOGRAPHIC SERVICE  MONOTYPE LINOTYPE HAND TYPE
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get set
with
Bullard

Howard O. Bullard, Inc., 150 Varick St.,, New York 13, N. Y./ AL 5-1770

Paintings, graphic art, packaging,
corporate image programs created
and produced for distinguished clients:

ErEpay mAND CONPORATION

210 E. 47TH ST.,
NEW YORK, 10017
PHONE:

(212) 751-0890




66 I can do more with

NEW MASTERS than any

other medium I’ve ever used?®®

says Hlustrator John Groth

i GerTE

It takes a master color maker to satisfy
the wide ranging needs of a top flight
illustrator like John Groth. New
Masters is the undisputed leader in the
field of artists’ and illustrators’ colors.
It has these remarkable qualities—
Freedom from restrictions of tradi-
tional mediums—many kinds of
textures: scumbling, wet-in-wet,
washes, glazes, etc. Adheres to any
surface, even untreated acetate. No
bleeding, all colors dry to uniform
matte finish. Ideal for reproduction.
Versatility—Wide range of effects
possible: water color, gouache, casein,
oil, etc. Changes easily made. Con-
trolled drying period—areas dry fast,
misting with water keeps colors work-
able on both pallette and illustration.
Water-thinned—Washes quickly.
Brushes always retain their shape. Try
New Masters yourself. Just send the
coupon for free introductory samples.

makes the best!

NEW MASTERS

®| FINE ARTS MATERIALS

CNY 64 |
Send me a free
introductory sample of
2-0z. illustrators’

colors and mediums in
squeeze bottle shown.

FREE!

-
!

|

|

|

|

|

|

|

| New Masters Art Division/
| California Products Corp.

| 169 Waverly St,,
|

|

|

i

|

!

!

!

|

|
[

NAME

TITLE

COMPANY.

STREET

CITY

|
|
|
|
|
|
|
|
Cambridge, Mass. 02139 !
I
|
|
!
I
i
I
|
|

NEW MASTERS 1S AVAILABLE N LEADING ART STORES

just these three meet all your needs!

BAINERIOGR

72 Smooth *80 Medium *169 Rough

Try this trio of quality boards. You'll find they meet all
the surface requirements you demand for practically
every medium and technique...
Fluorographic and DropDot processes. In the finished
job the board makes the difference—and Bainbridge

including Kromo-Lite,

ILLUSTRATION BOARDS - SHOW CARD BOARDS
MOUNTING BOARDS - DRAWING BRISTOLS - MAT BOARDS

CHARLES T. BAINBRIDGE’S SONS

20 Cumberland Street, Brooklyn 5, New York

BAINBRIDGE
SeaL 0f"(APPROVAL




Athomein the garden Jack Avedisian has a green thumb.
Here at the shop Jack’sthumbis green, mauve, yellow,
orange, purple and every other color you can think of.

Jack Avedisian, like all our fine craftsmen, has a sure touch with color. It is the skill of these men alone that enables us to turn out
superior dye transfer and color control work. 5&27 PETERSON Color Laboratory, Inc., 10 East 39 St., N. Y. 16, N. Y. - ORegon 9-7360




The Comet Press, Inc. 200 Varick Street, New York / the most versatile printing establishment in the galaxy / WA 4-6700




We make

sales promotions
that promote
sales...

..You name the problem and we’ll do the job...from
folders and flyers...to booklets and gimmicks...what
you want to promote, we’re equipped to do.

W B M | WILLIAM BARTON MARSH CO., INC. == 10 EAST 49th ST., NEW YORK CITY




PUBLISHER’S

puelishers BOOK BINOERY, INC.
20C VARICK STREET, NE#¥ YORK, N.Y WATKINS 4-2240
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Art Directors and Designers Art Directors and Designers

Abel, Jim 187 Cook, Verdun 424
Abey, Dennis 553 Cotler, Sheldon 349, 425
Adams & Colopy 333 Courtos, Tom 55, 81, 261, 372, 394, 408, 413,
Advertising Designers, Inc. 256 418
Aison, Everett 323 Coutts, George 460
Alderisio, William 5, 108 Covington, Hilburn 532
Algieri, Dominic 423 Cowan, Douglas 524
Allner, Walter 316, 318 Cox, Bob 363, 368
Almgren, Edward 139, 195 Craig, Bryn 517
Amato, Al 496, 526 Crandall, Charles 214, 308
Ammirati, Ralph 140 Craw, Freeman 264
Amon, John 338 Cummins, R. G. 582
Andreozzi, Gennaro 29, 554, 555 Czubak, Daniel 337
Ansel, Ruth 219, 294, 296, 302, 310, 314, 318
Anton, Gus 104 Danbrot, Bruce 207, 274
Applebaum & Curtis 415 Davis, Hal 28, 34, 373
Arnold, Maxwell Jr. 460 Deigan, James 176
Attardi, Frank 192 Delaney, Jack 490

Del Vecchio, Pasquale 220, 281
Baker, Stephen 478, 576 DeMartin, Edward G. 132
Barrett, Ronald 32, 77, 133, 149 DeVoto, Joe 578
Basile, Matthew 48, 149 Dion, Robert 189, 249
Bass, Saul 577 DiPaolo, Lew 247, 248, 252
Beaver, Allan 429 Doe, Charles 510
Beck, Eugene C. Jr. 57 Dorfsman, Louis 71,92, 173, 181, 183, 184,
Bellamy, Gordon 452 578, 579
Berg, John 265, 388, 440, 444, 445 Downes, Richard 331
Berger, Lawrence 583 Duskin, Ken 549, 567
Bergeron, Richard 97, 127, 160
Berman, Jerry 375, 376 Eggers, Bob 503, 514, 522
Berman, Jerry & Assoc. 376, 378 Eisenman, Stanley 253, 255, 405
Betancourt, Harold 134 Ende, Dick 150
Beuth, Gene 500, 578 Ender, Walter 269
Bhas, Chuck 44 Engle, Ray 258
Biancalana, Bob 125 Enock, David 253, 255, 405
Blair, Warren 411 Esteban, Francis 176
Blatt, Michael 148
Bleiweiss, Herb 199, 312 Federico, Gene 80, 96
Blumberg, Arnold 350 Federman 333
Boland, Dick 349, 425 Feitler, Bea 219, 294, 296, 302, 310, 314, 318
Bormann, John 11 Feldman, Lester 1,12, 188
Bramson, Herschel 196 Ferriter, Roger 157
Brello, Ronald S. 9, 35 Field, William 62
Breswitz, Ralph 161 Fiore, Bob 103, 459, 494, 499, 575
Broadhurst, Frank 476, 529 Fireman, Marvin 453, 463
Broderick, James J. 384 Flack, John 164
Brouse, Leo 524 Forgione, Bob 482
Buday, Laszlo 242 Fraioli, John M. 336
Bue, Sal Jon 426 Frankfurt, Stephen 473
Buitekant, Alan 586, 587, 588, 593 Franznick, Phil 65
Bull, Mike 409 Freeman, Robert 387, 409

Frost, Robert 385
Cadge, William 197, 205, 208, 271, 276, 277,

306 Gabor, Harvey 197, 205, 208, 414
Cambareri, Santo 60 Gage, Robert 146, 159, 483, 485, 497, 516, 521,
Cammuso, Mike 582 523, 560, 568, 571, 572
Campenelli, Rocco 442 Gangel 221, 272, 283
Carroll, Richard 2, 16, 95 Gargano, Amil 15, 42, 487, 508
Carter, John R. 268 Garratt, David 19
Carter, Julian 491 Geismar, Thomas 259, 342, 346
Cato, Robert 265, 388, 440, 444, 445, 446 Gentile, Frank 49
Ceglia, Frank 473 Gianakos, Ancona, Inc. 433
Chermayeff, lvan 142, 392 Gilbert, James 396
Chwast, Seymour 5, 250, 382, 419 Gilwit, Bernard 22

Colonna, Ralph Jr. 396 Giraldi, Robert 98, 100, 143



Art Directors and Designers

Giusti, George 202, 280, 317

Glaser, Milton 135, 145, 194, 250, 382, 416,
419

Glazer, Arthur 347, 390

Goddard Dennis 358

Gollin, Bright & Zolotow, Inc. 85, 354, 431,
436, 437, 438

Gorey, Tom 340, 344, 367, 467, 509

Gotthans, Manfred 395

Gould, Jerome 379

Gravitt, Wm. D. 263

Green, Sheila 92

Greene, Stewart 493

Greenberg, Albert 210, 211, 212, 215, 218, 235
237, 263A, 299, 309

Groh, Eugenie 174, 178

Guarch, Gerard ). 4

’

Hallowell, Wayne 402

Hamilton, Edward A. 288, 297

Hampton, Michael 201

Harris, Bill 43

Hayman, Bob 83

Helmken, Charles M. 266, 267

Herroro, Lowell 190

Hess, Dick 110, 243

Heyne, Richard 67

Hoffner, Marilyn  263A

Hough, Jack 342

Howard, Samuel L. 324

Humbles, Robert L. 111

Hurlburt, Allen F. 206, 209, 222, 223, 224, 225,
226, 292, 300, 304, 305, 307

Jaccoma, George 466, 504
Jackson, Jeanne 151

Jeheber, John E. 385

Jenkins, Andrew 470, 512
Jensen, Paul 288

Jerrild, Asger 202, 280

John & Adams, Inc. 352
Johnson, Myrtle 360
Johnson, Rodger 401
Johnson, William 460

Jones, Dick 356

Jones, Stan 124, 129, 539, 540
Jossell, Leonard 200, 228, 234, 238, 285, 289

Katz, Alice 186

Keefe, Dan 157

Keller, Donald 454, 533
Kelly, Ken 415
Kennedy, Doug 85
Kenny, Helene 362
Kidd, Joseph 435

Kim, Paul 583

Kinser, Bill 339

Kirk, Frank 38, 163
Kitagawa, Mik 513
Klawans, Alan J. 327
Klein, Burt 94

Klein, Louis 335

Kner, Andrew 245
Koch, Art 472, 507, 519
Kohn, Norman 355

Art Directors and Designers

Koktvedgaard, Hans 383
Kolkey, Eugene 474
Kolomotsky, Gene 172
Korenberg, Herbert M. 358
Koutsky, Dean 475

Krikorian, George 374

Krone, Helmut 89, 537, 541, 544
Kuypers, Rene 138

Kuwata, Ben 573

LaCava, John 130
Larsen, Marget 387, 498
Larson, David 465, 498
Latta, Michael 53
Leblang, Laurence 451
Lebowitz, Mo 353, 357
Lee, Aubrey 176
Lefmann, Walter 349
Lehtela, Martha 392
Lessin, Andrew 287, 303
Lester, Dick 553
Levine, Rick 171
Levy, Dick 58
Lewis, Arne 366
Liebowitz, Israel 361, 492, 570
Lienhart, Jim 249
Lipsitt, Martin 31, 40
Littman, Wally 385
Loew, Richard 547, 569
Lois, George 31, 39, 105, 233, 240, 501, 511,
548, 594
Loonam, Peter, 484
Lopez, Dick 131
Lubalin, Herb 104
Lukas, Ed 59, 79
Lustig, Laurence 244

Macinnes, Dave 128, 428
Mack, Stan 231

Mader, Roger 2, 16, 102
Maggs, Arnaud 251

Maitin, Samuel 343

Mallett, Win 481, 488
Marcano, Ralph 6
Marmaras, Jack 386

Massey, John 155

Max, Peter 432

Maxwell, Max 432

Mayo, Frank 360

McCaffrey, William A. 23, 63, 193, 400, 566
McCrave, Kathy 96

McCray, Herman 439
McCullough, John E. 83, 517
McPhail, Jerry 236

Mendel, Michael 445
Meranus, Arthur 433

Metz, Frank 389

Miho, James 155

Miller, Irving 359

Miller, Lloyd 420

Miller, Robert 520
Mitchneck, Marvin 14, 24, 518
Motta, Leora 168, 169, 191
Mracky, Richter 361

Murray, Donald 524



Art Directors and Designers

Musachio, Louis 464, 591, 592
Myers, Sidney 20, 99, 468, 477, 530, 534, 542,
550, 590

Nappi, Tony 46

Nathan, Dick 185

Nelson, Cyril 391

Nemick, Suzanne 452
Nofer, Frank 332
Normandia, Alphonse 527
November, David 443

O’Day, William 374
Oldenberg, Peter 371
O’Mara, Tobias 239, 241
Osborn, Steve 81
Osofsky, Allen 145
Ottino, Larry 421
Owett, Bernard 573

Pacheco, Dave 404

Paccione, Onofrio 90, 447, 448, 449

Palazzo, Peter Sp1 through Sp-5, 216, 217,
229, 230, 231, 320, 321

Paolucci, Larry 166, 167

Parker, ). A. 174,175,178

Parker, Philip 61

Parkhurst, Ken 262

Patterson, Burns 565

Paul, Arthur 203, 279, 286

Peck, Priscilla 227

Pennette, Michael 56, 68

Perman, Norman 257

Pfaff, Bill 3,158

Phillips, Stan 334

Piccirillo, Charles 44, 52

Pliskin, Robert 380

Politz, Charles S. 410

Prueitt, Gerald 579

Pulise, Santo 364

Purdy, Frazier 102

Push Pin Studios, Inc. 340, 429, 434

Quint, Bernard 290, 295, 315

Ramos, Dolores 65

Rappaport, George 144

Ratzkin, Lawrence 389

Rauch, Peter 345

Reagan, Robert 505

Reitzfeld, Bob 69, 76, 545

Riney, Hal 190

Robinson, Eiton 282, 298, 313, 328
Rodmell, Ken 251, 254
Rosenwasser, Stuart 74, 75, 170
Rowe, Bernie 121, 122, 123
Rubenstein, Mort 345, 424, 427, 443
Ruffins, Reynold 398

Runyan, Robert M. 260

Runyon, Richard C. 383

Russell, John 7, 126

Russo, Howard 17, 33

Ryeson, Bob 352

Sahrbeck, Everett 152

Art Directors and Designers

Sandilands, Ron 338

Sapinsky, Joe 216, 229, 230, 320, 321

Savage, Lee 559

Scali, Sam 51, 142A, 580, 581, 589, 595, 596

Scarfone, Ernest G. 301, 311

Scherz, Lee 531

Schilling, William A. 343

Schindelman, Joe 381, 399, 403

Schlemme, Roy 412

Schmalenberger, Robert F. 136, 4871, 488, 542

Schorre, Charles 232

Schreckinger, Sy 107, 109

Schultz, Ben 297

Sehring, Harry 322

Seichrist, Ron 341

Sercander, Eugene 259

Seversen, Gerry 457, 513

Sheridan, Jack 455, 506, 536, 552

Shipenberg, Merv 153

Siebke, Frank 27

Silver, Stanley 442

Sirowitz, Len 26, 30, 36, 45, 88, 91, 101, 462,
502, 538

Sklay, Herbert H. 70

Smidt, Sam 82

Smith, Curt 3, 158

Smith, Don 333

Smith, Ed 574

Smith, Robert P. 210, 211, 215

Smith, Robert S. 154

Smith, Rollin C. Jr. 13, 147

Smokler, Jerry 265, 388

Smollin, Michael 574

Snyder, Jerome 324, 325, 326, 362

Southard, Kenneth 471

Spindler, George 433

Squillace, Albert A. 330

Squires, Jim 527

Stabin, Howard 458, 463

Stabin, Mel 450

Stadelman, Fred 10, 54

Steinhauser, Bert 18, 25, 41, 114, 116, 461,
489, 528, 535

Stermer, Dubald 236, 329, 369

Stern, Herb 422

Stinely, Richard ). 263

Storch, Otto 198, 199, 207, 220, 274, 275, 281,
293, 312

Strathy, Georgine 175

Streisand, Sheldon J. 113, 407

Suplina, Joe 426

Susmann, Kay 246

Tarallo, Joe 209

Taubin, William 8, 21, 47, 141, 486, 495, 546,
556, 557, 558, 561, 564

Tesch, Michael 142, 346

Thomas, Dick 479

Thompson, Bradbury 270

Thompson, Richard A. 284

Tilton, Robert 562

Torre, Modesto 247, 248

Trettin, Harry-Long-Griner 504

Trivas, Irene 573, 574

Troller, Fred 370



Art Directors and Designers

Tulman, Eli 525
Uris, Michael Sp-2, Sp-4, 320

Van der beken, Lewis 351

Varga, Arnold 86, 93, 112, 115, 117, 118, 120,
177

Varlotta, Veto 278

Vetchinsky 480

Wall, Robert 48, 102
Walz, Charles Jr. 257
Ward & Saks 386, 397
Webb, Wayne 339
Weihs, Kurt 64, 66, 72, 73
Weil, Tycho R. 341
Weintraub, Al 78, 365
West, John 87

Weston, Joe 256, 404
Wheeler, Zona 406
White, Hugh 137

Wilder, Roger 119
Williams, Gray Jr. 371
Willis, Don 329, 369
Wilvers, Bob 515, 551
Winkler, Robert 469, 563
Withers, Michael 179
Wolf, Henry 213, 273, 417
Wolff, Rudi 185, 186
Wollman, Mike 456
Wolsky, Alan 426
Wurtzel, William 424, 427

Yaneff, Chris 395
Yasumura, Mutsuo 348, 377
Yohey, Tom

Zachary, Frank 317
Zamora, Tony 50

Zlotnick, Bernie 84
Zweibel, Alan 106, 180, 182

Artists and Photographers

Adams & Colopy 333

Advertising Designers, Inc. 404
Akimoto, Keiichi 301

Alcorn, John 181, 421, 423

Alexander, Dean 498

Allen, Thomas B. 281

Applebaum & Curtis 415

Art Associates 377

Associated Advertising and Design 426
Avedon, Richard 219, 294, 310

Bahrt, Irv 231

Bank, Henry Sand 96
Barrett, Judith 32
Barrett, Ronald 133
Bauman, Len 113

Artists and Photographers

Becker, Harold 2, 517, 526, 551, 554
Begley, Martin 586, 593

Bell, Hugh 559 i
Bennett, D. 248

Berman, Jerry 375, 376

Bernstein, Cal 144

Better Vision Institute 45

Bettmann Archive Inc. 117, 359
Bingham, George Caleb 359

Binzen, Bill 320

Blackwell, Patrick 85

Blair, Warren 411

Bliss, Harry 333

Blumberg, Arnold 350

Boone, Jarvis 364

Bornet, Fred 489

Bourgoin, John 556, 557, 558, 561, 564
Bozzo, Frank 279

Braddy, Jim 7

Brake, Brian 290, 295

Brown, Barry 515

Buday, Laszlo 242

Budin, Elbert 127, 189

Budnik, Dan 234

Burnside, Tom 201

Cal, Mario 450

California Wine Growers Assoc. 14

Caparos, Ernesto 516, 523, 567

Carriker, Howard 27

Carter, John R. 268

CBS Photography 71, 183, 184, 345, 424, 427

Chermayeff & Geismar Associates 342, 346,
392

Chwast, Seymour 5, 250, 287, 340

Cole, Bernard 340

Condak, Cliff 444

Consentino, Joseph 267

Cooke, Jerry 9

Corry, Doug 208

Courtos, Tom 81, 394, 408, 413

Cowan, Frank 17, 151

Crabbe, Jim 513

Crandall, Robert, Associates 316

Cuesta, Mike 11, 15, 40, 42, 103, 508

Czubak, Daniel 337

Dadds, jerry 267

Dalton 87

Dandridge, Frank 214

Daniels, Gene 303

Dantzic, jerry 422

Davis, Hall 34, 163

Davis, Paul 69, 124, 203, 286

Deardoff, Ruth 208

Deigan, Jim 176

Deutch, Irving 468

Dippel, George 387

Dome, Paul 207

Donald, Martin 356

Dorsey, John 510

Drury, Drummond 458, 462, 502, 530, 549,
569

Dubane, jean 60




Artists and Photographers

Duitz, Murray 323

Duncan, D. D. 220

Dunne, James 435

Edstan Print  Sp-2, Sp-4
Eisenman, Stanley 253, 255, 405
Elfenbein, Paul 29

Elliot, Mike 482

Elliott, George 446, 481, 488
Elliot, Steve 501

Ender, Walter 269

Engle, Ray & Associates 258
English, Mark 166, 167, 333
Enock, David 253, 255, 405
Epstein, Dave 212

Erwitt, Elliot 1, 12, 23

Evans, Joe 369

Faller, W. 79

Faller-Wood 91

Federman 333

Federman, Adams & Colopy 428

Fenton, Roger 66

Fenzl, F. 247

Ficalora, Toni 145, 147

Finelli, Pat 53

Fischer, Carl 14, 24,197, 230, 233, 237, 240,
263A, 299, 306, 328

Flemate, Robert 351

Foss, Glenn 264

Freson, Robert 223, 305, 307

Freund, Rudolf 288

Friedman, Gene 521, 534, 537, 541, 544, 545

Fujikawa, Gyo 199

Gabor, Harvey 414

Galfas, Timothy 63, 566

Gallob, Ed 343

Gardner, Bernard 1271, 122, 123, 129

Garrett Studio 130

Gianakos, Cristos 433

Gilbert, James 396

Gill, James 438

Gilligan, Michael 370

Giuliani, V. 185

Giusti, George 202, 280, 317

Glaser, Milton 135, 145, 194, 250, 278, 283,
340, 368, 391, 393, 430, 434, 440

Glinn, Bert 35, 152
Glushanok, Peter 495
Gnoli, Domenico 273
Goddard, Dennis 358
Gold, Charles 347, 390, 420
Gold, Jonis 451
Goldberg, Bob 308
Golomb, Leon 349
Gould, Jerome 379
Granada TV 72,73
Grant, Lou 422

Green, Bleecker 269
Greer, Nelson 3, 158
Grehan, Farrell 297
Groh, Eugenie 174, 178
Gundelfinger, . 429

Artists and Photographers

Halberstadt, M. 125

Hall, Chadwick 263A, 309

Hallowell, Wayne 402

Hamburg, Harry 58

Hampton, Blake Sp-5

Hayman, Bob 83, 132, 331, 332

Hedman, Lars 249

Heimann, Richard 6, 464

Helburn, Bill 153

Hess, Dick 243

Heyman, Ken 44

Hill, fames 157, 274

Hiro 200, 296, 298, 302, 314, 318

Hirsch, Tibor 238

Hirschfield, Lenny 518, 520, 525

Hoban, Tana 343

Hoffner, Marilyn 218

Holland, G. Wm. 343, 411

Hora, John 540, 552

Horn/Griner 10, 28, 30, 32, 46, 48, 61, 149,
504

Horowitz, Irwin 43, 107, 109

Howard, John Langley 325

Hughes, Bob 352

Hunstein, Don 265

Jacobson, George 566

Johnson, Len 363

Johnson, Rodger 401

Jordan, Geisla 343

Jones Precision Photofinish, Inc. 140

Kablasa, George 457
Kalish, Lionel 445
Kalogeratos, Jerry 469
Kamifuji, Tom 338
Kane, Art 216, 225, 226, 229, 291, 300, 304
Kaspar, Mel 119
Kasper, Ed 272
Kaufman, Boris 456
Kelly, Ken 415

Kenny, Helene 362
Kinser, Bill 339
Kirkland, Doug 9, 206
K & K Studios 67
Klawans, Alan J. 327
Klein, William 311
Kner, Andrew 245
Knickerbocker, Stu 333
Kolkey, Eugene 474
Kuzmanoff, Leon 140
K.V. Studio 137, 348

Lambert, Saul 260
Landau, Jacob 333
Langer, Peter 262
Lapidus, Carl 357
Larsen, Marget 387, 409
Laurence, Karen 96
Lebowitz, Mo 353
Lerner, Murray 582
Letellier, Jacques 461, 528, 535
Lettau, Ed 439
Levenson, Fred 475



Artists and Photographers

Levine, David 282
Levy, Dick 58

Levy, Stan 343
Levit, Herschel 108
Lewis, Taylor 263
“Life” Photographers 335
Lin, Ko 378
Lodijensky, Tex 102
Loebel, Herbert 4
Long, Ray 504
Lopez, Dick 131
Lustig, Laurence 244

Macedonia, Carmine 420
Maclnnes, Dave 128

Mack, Donald 25, 33, 114, 116
Maggs, Arnaud 251

Magnum Photos, Inc. 92, 234, 330
Magritte, Rene 326

Maisel, Jay 9

Malkames, Karl 465
Manchester, Edward H. 270
Marcil, Albert 111

Marco, Phil 100, 143

Martin, Ed 455, 536, 539, 552
Martin, Jerome 360

Mazer, lra 38, 52

McCaffery, Janet 193
McCaffery, William A. 400
McMullan 186

Mednick, Seymour 340, 343
Middaugh Associates 369
Miles, Reid 211, 235, 321
Mili, Gjon 315

Miller, Irving 359
Mogubgub, Fred 573
Monner, Alfred 410

Moore, David 164

Murphy, Mike 577

Myers, Lou 149, 182

Myers, Sid 99

Nagata, David 492, 570
Naso, John 239
Nast, Thomas 359
Nebbia, Michael 483, 485, 491, 497, 548, 560,
568, 571, 572
Nicholls, Roy 254
Nichols, Don 364
Niebart, Wally 138
Nishimura, Norman 8, 49
Nones, Leonard 212
Norman, Ben 460

Oberman, Arline & Marvin 215
Olafson, Qalf 50

O'Mara, Tobias 239

Osborn, Robert 188, 221
Osborn, Steve 82

Paccione, Onofrio 90, 447, 448, 449
Pacheco, Dave 256, 404

Pahle, Ted 477

Paine, Wingate 26, 98

Artists and Photographers

Paley, Jess 466

Pantzer, Jerry 563

Peirce, Michael 62

Penn, lrving 222, 292, 580
Perl, Susan 170

Perman, Norman 257
Peterson, Glenn 147
Photostat Composition 41
Pistilli, John 381, 399, 403
Pliskin, Jerome 380
Plowden 313

Polito, Joe 543, 587, 590
Push Pin Studios, Inc. 187, 189, 192, 334

Radin, Harris 425

Rand McNally 14

Rang, Ken 262

Rappaport, George, & Associates 144
Rath, Earl 457

Ratzkin, Lawrence 389

Rau, H. ). 247, 248

Rauch, Peter 345

Richards, William, Assocs. 78
Riddle, Phil 588

Rombola, John 191

Rose, Ben 259, 341

Roth, Edwin 241

Roth, Hy 284

Ruffins, Reynold 398
Runyon, Richard C. 383

Samardge, Nick 57

Samerjan, Peter James 354, 361
Sander, August, 67

Schlemme, Roy 412

Schorre, Charles 232
Sebastian 369

Sehring, Harry 322

Seltzer, Isadore 192, 250, 340
Shatzberg, Jerry 47

Shaw, Mark 505

Sheridan, Jack 506

Sherry, Robert 562

Sidjakov, Nicolas 344, 367
Silver, Earl 433

Silver, Stanley 442

Slackman, Charles B. 104, 106, 180, 443
Smith, Charles 257

Smith, Eugene W. 388

Smith, Ralph W. 331, 332
Smith, Robert P. 210

Smith, Robert S. 154

Smokler, Jerry 265

Snyder, Clarence 134
Sokolsky, Melvin 18, 31, 97
Sokolsky Studio 417
Somoroff, Ben 319

Sorel, Ed 173

Speiss, Fritz 524

Spinoza, Rudy 336

Stage, John Lewis 13

Steen, Malcolm 19

Stephens, Gordon 258
Stermer, Dugald 236, 329, 369
Stern, Bert 148, 227, 478, 486, 555, 576




Artists and Photographers

Stock, Dennis 224

Storch, Otto 198, 199, 293
Storz, William 487
Strathy, Georgine 175
Streisand, Sheldon J. 407
Studio Associates, Inc. 428

Taback, Simms 171, 172
Tesch, Michael 142
Thompson, Bradbury 270
Thompson, Mozelle 169
Torbet, Bruce 563

Toto, Joe Sp-1, Sp-2
Town Studio 7

Trivas, lrene 574

Troy, Bill 217

Tsao, Alex 436

Tulchen, Hal 589
Turner, Peter 16

Ufert, Frank 75

Unger, Bill 579

Ungerer, Tomi 71, 139, 183, 184, 195, 196
U.S. Coast & Geodetic Survey 22

Van de beken, Lewis 351

Vangrin, Bernard 126

Varga, Amold 86, 93, 112, 115, 117, 118, 120,
177

Vickrey, Robert 155, 271, 275, 276

Vogel, Allen 1, 54, 95, 160, 248, 252

Wagner, H. 247
Wakeford, Kent 546
Walker, Todd 262
Wallowitch 186
Walsh, Ronnie 136
Ward & Saks 386, 397
Ward, William 205, 277
Weber, Louis M. 373
Weintraub, Al 365
Weltman, Herb 266
Weller, Paul 324
Welliver, Norma 179
Weston, Joe 256
Wheeler, Zona 406
White, Charlie 431
White, Elizabeth 355
Wide World Photos 56
Wiesehahn, C. 59
Wilcox, John 480
Williams, Art 333
Wilson, Steven C. 161
Winston, Alan  Sp-4
Wolf, Henry 417
Wright, Grant 351
Wourtzel, William 424, 427
Wynn, Dan 213

Yaneff, Chris, Ltd. 395

Zieff, Howard 88, 101, 141, 146, 159, 207, 312,
467, 472, 493, 496, 509, 581, 596

Zingg, David Drew 9, 228, 285, 289

Zolotow, Milton 431, 437

Copywriters, TV Writers

Advertising Designers, Inc. 404
Alch, Alan 510

Allen, George 458, 463

Ally, Carl 15, 487

Anderson, Alex 452

Annarino, John 121

Bachrack, Stanley 354
Bagg, Susan 74,75

Baker, Ray 569

Bancroft, Leane 5, 108
Barrett, Ronald 77, 133
Bellin, David 172

Bergelt, E. C. 336

Betsch, Ellen 138

Beuth, Gene 500

Bielski, Robin 6, 107
Bigelow, Edmund 536, 552
Biggerstaff, Frank 343
Blumenthal, Judy 90
Bonfield, Patricia 349
Bonus, Ted 342

Boorsch, Suzanne R. 371
Borek, Renee 64, 459
Bradnick, Jean 270

Bristol, George 181, 424, 427
Brock, Sue 549

Brouse, Leo 524

Brown, William S. 259
Burch, Charles 33, 63
Burghardt, John B. 180, 182
Burke, Tony 70

Butchkiss, Sandi 46

Byrne, John H. 478, 576

Cadwell, Frankie 34

Calet, Neil 27

Campbell, Jane 174, 175, 178

Carlson, Janet Marie 361, 492, 570

Carty, William W. 331

Carver, Charles C. 111

Case, Gene 465, 498

Casey, Bill 464, 496

Chappel, Mike 51, 103, 372, 527, 580, 581, 585,
589, 595

Claiborne, Adrienne 193

Clem, A. 257

Cohen, Aaron 345

Collier, Barbara 145

Cowan, Dr. Donald 269

Cox, Carroll 377

Craig, T. 257

Cray, W. 257

Curson, Elliott R. 83

Daniels, Lillian 93, 117
Dean, R. L. 327
DeMartin, Edward G. 132
Derue, Nina 153

Dillon, Brian 491

Dillon, Jack 483, 485, 497
Disch, Tom 10, 61
Doroff, Ben 86, 118
Duncan, D. D. 220
Dunst, Laurence 451



Copywriters, TV Writers

Durfee, Jim 42, 508
Durham, Guy 466, 504
Dwyer, James 5

Ecclesine, Joe 110
Elegant, Lawrence 53
Ellis, Estelle 429
Ennis, Betty 532
Ethan, S. 196
Ettinger, Austen 420

Fagan, Barbara 179
Fassler, Leo 69, 586, 587, 593
Federico, Gene 96
Fenton, Florenz . 517
Fiala, Rudy 54

Finley, Bob 129, 539, 540
Fischer, Robert 520
Flam, Carol 66, 72, 73
Flynn, Marvellen 506
Foley, Howard S. 113
Fortis, J. Gerald 467, 509
Fox, Martin 245

Franks, Milton 65

Free, Marcella 14, 24

Gallagher, Les 7

Gardner, Martin 362

Ghertler, Monte 142A, 494, 575, 596
Gittes, Harry 554, 555

Goldman, Bruce 109

Gossage, Howard 387, 409

Green, Herb 31, 40, 148

Green, Paula 8, 114, 116, 486, 495, 545
Greenburg, Dan 37

Grymyr, Jim 475

Hackett, Charles 360
Hafner, Ann 476, 484
Halaki, Ted 519

Haller, Frank 93, 115, 120
Hampel, Alvin 507
Hampson, Robert B. 134
Handman, Edward 192
Harrel, Frank 347
Haugen, Bob 526, 591, 592, 594
Hayman, Bob 83

Hecht, Art 579

Hecht, Sid 161

Henley, Arthur 293
Hertz, Steve 22

Hess, Dick, 110

Hildt, Bob 21

Hill, Ernie 335

Hoedt, Alexander 62
Hogan, Frank 168, 169
Holland, Ron 240
Holmes, Beth 154

Isidore, Anthony 149, 472, 514

Jacobs, Bob 84

Jenkins, Andrew 470, 512
Jersky, Sheila 80

Jett, Gordon 79

Joachim, Ira 60

Copywriters, TV Writers

Jones, Dick 356
Joseph, Bryan 460

Karner, Stan 425

Karp, Dick 456

Keiter, Kenneth 411
Kenyon, Victor 480

Kidd, Joseph 435

Koenig, Julian 499, 501, 548
Korenberg, Herbert M. 358
Korman, Marvin 426

Kyle, Robert 366

Langer, Peter 262

LaPick, John 503, 522

Larson, Hal 164

Lawrence, Cynthia 505

Lebowith, Mo 357

Lee, Stanley 468, 477, 489, 530, 534, 590
Leftwich, Perry 82

Lentz, John 43, 143

Levenson, Bob 91, 99, 123, 538

Lionel, Lore 566, 557, 558, 561, 564, 567
Lochte, Richard 337

Losi, George 105, 233

Long, Forest 113

Lopez, Dick 131

Lopinski, Joe 171

Lowe, Milt 412

Lynch, Lois 177

MacCowatt, Paul 71, 92, 181, 183, 184
MacDougall, Mal 136, 481, 488, 542
Mangano, Mike 94
Marshall, H. H. 1, 12
Marshall, Peter 67
Marteli, Raymond 350
Martin, Patricia 356
Matthews, John 474
Mattlin, Everett 215, 235
Mayer, Art 525
McCabe, Ed 515, 551
McCrea, Da Nalda 513
McGraw, Hugh 125, 455
McNamara, Jack 176
Meadow, Leon 36, 45
Meadows, Al 433
Meden, Harold S. 65
Miller, Bob 527

Miller, Gerald 453
Miller, Helen 170
Miller, Sam 479
Milyneaux, Edward 364
Morin, George 78
Morrison, Ruth 429
Moseley, Alice 529
Murnion, John 113
Murray, Jo 335

Newman, A. Joseph Jr. 332
Nowak, Amran 469, 563

Odhner, Sanfrid 473
Ohannessian, Garo 422
Oliver, Floyd 256




Copywriters, TV Writers Copywriters, TV Writers

Papert, Fred 39, 511 Strunsky, Robert 173

Peabody, Alexander 102 Suchmann, Bill 565

Peabody, Pete 471

Peppis, Phil 59 Tashoff, Gene 87

Perillo, Dorothy 29, 166, 167 Taylor, Jane 32

Petan, William 377 Todrin, Boris 155

Philips, Sally 439 Townsend, Henry 370

Phillips, Creame 553 Traeger, Olivia 531

Phillips, Harvey E. 212 Travelers Insurance Co. 348

Phillips, Ronald 599, 584

Piazza, Ben 274 Vanderwart, Floyd 423

Pike, John 562 Van Dine, Al 112

Placco, Andrew 359 Verrill, Glenn 140

Pliskin, Robert 380

Poe, Edgar Allan 270 Wagner, John 128

Poole, Wade 387 Warwin, Jerry 17

Protas, Judy 97, 141, 516, 523, 546 Waxham, Robert 411

Prouix, Cynthia 48 Wedge, Nick 139, 195

Prouk, Gary 19 Weinman, Gerald 9, 35

Purdy, Ken W. 201 Weintraub, Al 365
Wexler, Francine 25, 461, 528, 535

Raboy, Dick 58 White, Hugh 137

Rafael, Fred 57 White, Dr. William ). 351

Raikes, Jeremy 573 Wilkoff, John 346

Redmond, Louis 104 Williams, Gray Jr. 371

Reider, David 26, 127, 188, 462, 502 Wilson, Walter 329, 369

Reynolds, John 100 Winkless, Nelson, Jr. 454

Rich, Dick 493 Withers, John 18, 41, 89

Riney, Hal 190

Rivers, Anne 355 Zolotow, Milton 431

Robbins, Norman 98, 390

Roberts, F. 185, 186

Robinson, Phyllis 146, 159, 560, 568, 571,572
Robinson, Selma 198, 199, 207

Rodgers, F. 428

. Agencies
Roper, Dick 260
Rosenfeld, Ronald 20, 44, 88, 101, 160, 521, Ad Agencies/Headliners 421
593 Ally Carl, Inc. 15, 42, 487, 508, 515, 551
Russo, Nat 49 Altman-Stoller-Chalk Advertising Inc. 153
Ryant, Charles 106 Applebaum & Curtis 415
Associated Advertising & Design 426
Salberg, Murray 363, 368 Ayer, N. W. & Son, Inc. 138, 151, 155, 517,
Sallay, J. 428 559, 584
Saratou, Rueven 23
Scharfman, Mort 537, 541, 544, 550, 588, 593 Baker & Byrne, Inc. 478, 576
Schiefer, Idabelle 237 Batten, Barton, Durstine & Osborn, Inc. 125,
Schoenberg, Robert 130 130, 136, 139, 140, 190, 195, 346, 488, 527,
Schultz, Nancy 490 542, 583
Scudder, Bill 482 Baxter, Anderson, Hubbert & Cole 375, 376
Seiden, Len 109 Benton & Bowles, Inc. 80, 96, 150, 179, 479,
Sherman, Carol 547 481, 491
Silver, Stanley 442 Leo Burnett Co., Inc. 454, 474, 533
Simborg, Phyllis 187 Business Image, Inc. 429
Simkin, Shirley 95
Simon, Jim 518 Cadwell, Davis Company, The 28, 34, 373
Sklower, Alvin 50 Campbell-Ewald Company 435
Slosberg, Mike 457, 513 Campbell-Mithun, Inc. 67
Smith, Robert Paul 281 Carson/Roberts, Inc. 505
Smollin, Michael 574 Chermayeff & Geismar Associates 142, 259,
Socin, Jay 157 342, 392
Sollish, Joseph 2, 16 Curson, Elliott R. 83
Sooy, Robert 582 Czubak, Daniel, Associates 337
Stabin, Mel 450
Steel, Pat 11 Daniel & Charles, Inc. 451

Stratton, William 533 de Garmo, Inc. 17, 23, 33, 63, 193, 400, 566



Agencies

Delehanty, Kurnit & Geller, Inc. 27, 31, 40, 58,
148

Demartin-Marona & Associates, Inc. 132, 331

Dowler, W. Dent, Advertising 404

Doyle Dane Bernbach, Inc. 1, 8, 10, 12, 18, 20,
54, 59, 61, 69, 74, 75, 79, 88, 89, 91, 101,
114, 116, 121, 122, 123, 124, 127, 129, 141,
146, 159, 160, 170, 171, 188, 455, 461, 462,
465, 468, 477, 483, 485, 486, 489, 495, 497,
498, 502, 506, 516, 521, 523, 528, 530, 534,
535, 536, 537, 538, 539, 540, 541, 543, 544,
545, 546, 547, 549, 550, 553, 556, 557, 558,
560, 561, 564, 567, 568, 571, 572, 586, 587,
588, 590, 593

Eisenman & Enock 253, 255, 405

Ender Associates Advertising 269

Erwin Wasey, Ruthrauff & Ryan 53, 364, 582

Fladell, Winston, Pennette, Inc. 56, 68
Fletcher Richards Co., Inc., The 154
Foristall, Arthur & Co. 256

Fox, James R., Advertising 4

Frank, Albert,—Guenther Law, Inc. 423
Franznick-Meden, Inc. 65

Freeman, Gossage & Shea, Inc. 387, 409
Frohlich, L. W. & Company 247, 248, 252
Fuller & Smith & Ross, Inc. 87

Gaynor & Ducas, Inc. 433

Gilbert Advertising Agency, Inc. 29, 166, 167,
554, 555

Graphicus/The Art Staff 396, 402

Gray & Kilgore 3, 158

Grey Advertising, Inc. 456, 458, 463

Griswold-Eshleman Company 128, 428

Guild, Bascom & Bonfigli 452, 460

Gumbinner-North Company, Inc., The 196

Handman & Sklar, Inc. 192
Hazard Advertising 134

Hicks & Greist, Inc. 385

Hicks, Greist & O’Brien, Inc. 525

Jameson Advertising, Inc. 420
Johnson & Lewis, Inc.
Johnstone, Inc. 187

Katz, Jacobs & Zlotnick, Inc. 84

Kenyon & Eckhardt 161, 490, 565

Ketchum, Macleod & Grove, Inc. 7, 78, 126,
329, 333, 369

Klosterman, R. M. Co., Inc. 361, 492, 570

Knox Reeves Advertising 475

Lampert Agency, Inc., The 334
Leber, Katz, Paccione, Inc. 90, 447, 448, 449

MacManus, Craig Bowen 352

Marketing Design Limited 358

Marschalk Co., Inc., The 6, 14, 60, 107, 109,
466, 518, 520

Marsteller, Inc. 336

Maxon, Inc. 480

Mayo-Infurna Design, Inc. 360

Agencies

McAdams, William Douglas, Inc. 185, 186, 439

McCann-Erickson, Inc. 5, 108, 145, 157, 476,
482, 484, 529

McCann-Erickson Ltd. 553

McCann-Erickson of Canada Ltd. 524

McCann-Marschalk, Inc. 504

Middaugh Associates 236

Needham, Harper & Steers, Inc. 70, 113, 189,

344
Needham, Louis & Brorby, Inc. 249, 338, 340,
367, 467, 509

Nelson, Pedersen & Allen 410
Nowak, Amram, Associates 469, 563

Ogilvy, Benson & Mather, Inc. 13, 147

Papert, Koenig, Lois, Inc. 37, 39, 51, 52, 55,
64, 66, 72, 73, 81, 103, 105, 142A, 233, 261,
372, 381, 394, 399, 403, 408, 413, 459, 464,
494, 496, 499, 501, 511, 526, 548, 575, 580,
581, 585, 589, 591, 592, 594, 595, 596

Pavey, Jones & Lewis 366

Pritchard Wood, Inc. 9, 35, 470, 512

Push Pin Studios, Inc. 382, 416

Quinn-Lowe 57

Reach, McClinton & Co. 152

Redmond, Marcus & Shure 104
Ronalds-Reynolds & Company 19
Ruffins-Taback, Inc. 398

Runyan, Robert Miles, & Associates, Inc. 260

Smidt, Sam, Graphic Designers 82
Smith/Greenland Company, Inc. 46, 94, 131
Stephens, Gordon, Associates 258
Sudler & Hennessey, Inc. 341, 356

Thompson, J. Walter Co. 562, 573, 574
Tinker, Jack, & Partners 493
Trahey Advertising, Inc. 34, 38, 163

Van Brunt & Company 110, 243

Wade Advertising Inc. 510
Ward & Saks, Inc. 397
West, Weir & Bartel, Inc. 144

Yaneff, Chris, Ltd. 395

Young & Rubicam, Inc. 2, 11, 16, 32, 43, 48,
77,95, 98, 100, 102, 106, 119, 133, 137, 143,
149, 180, 182, 347, 348, 377, 390, 453, 457,
471, 472, 473, 500, 503, 507, 513, 514, 519,
522, 531, 532

Publications and Publishers

American Alumni Council 266, 267
American Craftsmens Council 239, 241




Publications and Publishers

American Heritage Publishing Co. 282, 298,
313

American Society of Magazine Photographers
323

Automobile Quarterly, Inc. 201

Billboard Publishing Co. 301, 311
Boy Scouts 65, 287, 303

Cadel Publications 245

Colonial Williamsburg, Inc. 263

Comet Press, The Inc. 263A

Conde-Nast 227

Cowles Magazines & Broadcasting Inc. 200,
206, 209, 214, 222, 223, 224, 225, 226, 228,
234, 238, 285, 289, 292, 300, 305, 307, 308

Curtis Publishing Co. 202, 280, 317, 366

Dutton, E. P. & Co., Inc. 391

Esquire, Inc. 210, 211, 212, 215, 218, 233, 235,
237, 240, 299, 309

Fawcett Publications 196
Greenleaf Publishing Company 284

Hearst Magazines 187, 219, 294, 296, 302, 310,
314, 318

H M H Publishing Co. 203, 279, 286

Holt, Rinehart & Winston 393

Imperial Oil Limited 251, 254

McCall Corp. 197, 198, 199, 205, 207, 208, 220,
271, 274, 275, 276, 277, 281, 293, 306, 312
Musical America 246

New York Herald Tribune 216, 217
Odyssey Press/Ridge Press 330
Queen Magazine 291

Reader’s Digest, The 278

Show Magazine 213, 273
South Business Publications Ltd. 242

Time, Inc. 221, 272, 283, 290, 295, 315, 316,
319, 335, 349, 425
Time-Life Books 288, 297

Clients

Abbott Laboratories 257

Academy of Natural Sciences 322

Ad Agencies’/Headliners 421

Advertising Council, The 39, 511

Advertising Women of New York Foundation
Inc. 356

Air-France 87

Clients

Alka Seltzer 493

Allis-Chalmers Mfg. Company 67
Allied Chemical/Caprolan 179

Alma Mater Magazine 266, 267
American Airilnes, Inc. 483, 485, 497
American Institute of Graphic Arts 408
American Wool Council 32
Anaconda Aluminum Company 428
Antique Press, The 353

Arden, Elizabeth 28, 34

Armour & Company 119

Armstrong Enterprises 396
Armstrong, Walter T,, Inc. 332

Art Directors Club of Detroit 435
Art Directors Club of New York 263A, 432
Artone Color 84

Artone Ink 382, 419

Associated Press 68

Asucla 268

Automobile Quarterly Magazine 201
Avis 89

Barbados 243

Barton’s Candy 171

Bayuk 90

Bethlehem Steel Corporation/Safety Division
134

Better Vision Institute 36, 45

Big Brother Association, The 469

BOAC 470, 512

Book Production Industry, The 244

Booth Newspapers 3, 158

Borden Foods Company 95, 113

Boston Globe 136

Boys’ Life 65, 287, 303

Breakstone 499

Breck 507, 531

Brody Corporation 400

Butler & Smith, Inc. 57

C B S News 92

C B S Radio Network 346

C B S Sports 578

C B S Television Network 71, 173, 181, 183,
184, 345, 424, 427, 443, 579

Carlsherg Breweries 383

Calvert Whiskey 160

Champion Papers, Inc. 249, 338, 340, 344, 367

Chemstrand 44, 74, 170, 569

Chesapeake & Potomac Telephone Company
of Washington 138

Chivas Regal 18, 41

Chrysler Corp. 2, 16, 559, 584

Cluett-Peabody/Arrow Shirts 453

Coffee of Brazil

Cole of California 570

College Entrance Examination Board 264

Columbia Records 265, 388, 440, 444, 445, 446

Cone Mills, Inc. 6

Contadina Foods 14, 24

Container Corp. of America 155

Continental Insurance Companies 20, 69, 76

Cox’s Inc. 112, 115,120

Cracker Jack Co., The 516, 523

Craft Horizons Magazine 239, 241



Clients

D’Bros Company 375, 376

Dean Swift Limited 387

Democratic National Commitee 465, 468, 477,
498, 530, 534, 543, 590

Distmark, Inc. 378

D’'Orsay 38

Douglas Aircraft 351

Dow Chemical Company 352

Drackett Company/Oven Gard 377

E. I. du Pont de Nemours Co. 331, 517

Dutch Masters Cigars 494, 575

T. Eaton Co., Ltd. 174, 175, 178
Eastern Airlines 102

Economy Blueprint & Supply Co. 431
Econemy Lithograph Company 354
El Al Israel Airlines 99

Esquire Magazine 233, 240
Eversweet Foods, Inc. 545

Faberge-Tigress 566

Factor, Max 505

Falstaff Brewing Corp. 510

Fanta Beverage Co. 518, 520

Far West Financial Corp. 256

Fawcett Publications, Inc. 422

Film Fair 547

First National Bank of Boston 481, 488
First National Bank of Miami 103, 372
First National City Bank 423

Ford Motor Co. 562, 565, 574
Fortune Magazine 316, 319

French Government Tourist Office 21
Fresh 464

Friend Brothers, Inc. 525

Garrett-Buchanan Company 132

Gates Acoustinet, Inc. 82

Geigy Pharmaceuticals Divisions 370

Gentlemen’s Quarterly 210, 211, 212, 215, 218,
235, 237, 299, 309

General Cigar/Cigarillos 100

General Cigar/Tiparillo 98, 503, 522

General Foods/Jell-o 149, 472, 514

General Foods/Tang 417

General Precision Aero Space 433

General Mills 475, 556, 557, 558, 561, 564, 567

Glass Container/Manufacturere Institute 491

Gooderham & Worts Limited 19

Goodyear Tire & Rubber Co. 457, 513

Granada TV, England 64, 66, 72, 73

Grolier Sosiety, Inc.; The 17

Guerlain/Chant D’Aromes 544, 555

Gulf Oil Corporation 329, 369, 582

Hancock, John Life Insurance 157

Harper’s Bazaar 187, 219, 294, 296, 302, 310,
314, 318

Hartman Luggage Co. 10

Hartford Insurance Group 466, 504

Hatteras Yacht Company 4

Hayman Studios 83

H. J. Heinz Company 25, 114, 116, 461, 480,
528, 535

Heublein, Inc./Bell’s 8, 96

Clients

Heublein, Inc./Byrhh on the Rocks 479
Hoffman-La Roche 336

Holiday Magazine 317

Houparco, Inc./Chantilly 576

Horizon Magazine 282, 298, 313
Horne, Joseph Co. 86, 93, 117, 118, 177
House & Garden 429

Houston Post, The 232, 236

House of Fragrance 31, 148

Hunt Foods & Industries, Inc. 262

Ice Capades 361, 492

Imperial Oil Limited 251, 254
Infinity Magazine 323
International Latex Corp./Isodettes
International Nickel Company 60
International Paper Co. 359
Intrinsics 409

Irish Tourist Office 23

Isodettes 537, 541, 544

Italian State Government Tourist 108
Ives, Sybil Inc./Tip’'n Frost 384

Jack Frost Sugar 459

Jacoff & Stein 380

Jeffries Banknote Company 404
John Hancock Life Insurance 157
Johnson, Kenneth C. 401
Johnson — Johnson 473, 532
Joseph & Feiss Company 27

K & F Productions 135
Kellogg Company 454, 474, 533
Kennedy, Research 594
King Research, Inc. 478
Kingsberry Homes 176

Ladies Home Journal 366

Leber, Katz, Paccione, Inc. 447, 448, 449

Lee, Simpson Paper Company 436, 437, 438

Levy’'s Rye Bread 141, 546

Life Magazine 137, 290, 295, 315

Life International Editions 335

Lifelong Stockings 553

Life Nature Library 288

Life World Library 297

Lipton/Onion Soup 519

Little, Brown Publishing 392

Litton Industries 260

Lloyd Bros., Inc. 247, 248

London Dock 365

London Fog 29

Look Magazine 206, 209, 214, 222, 223, 224,
225, 226, 292, 300, 304, 305, 307, 308

Lorillard, P. Company 456, 458, 463

Lowrey Piano 61

Mack Trucks, Inc. 53

Marine Midland Trust Company 130

Marketing Design Limited 358

McCalls Magazine 198, 199, 207, 220, 274,
275, 281, 293, 312

Mead Corp., The 418

Melville Shoe Corporation/Thom McAn 586,
587, 588, 593




Clients

Metropolitan Life Insurance Co. 48
Metropolitan Museum of Art 371
Miller, |. 40

Modern Photography 301, 311
Morgan Guaranty Trust Company 328
Morton Salt Company 189, 467, 509

NBC 172

Nabisco 5, 145, 476, 484, 490, 524, 529

National Airlines 496

National Geographic 110

National Library Week 521

National Tay-Sachs Association, Inc. 350

Neiman-Marcus 111

New York Herald Tribune - Sp-1 through sp-5,
142A, 216, 217, 229, 230, 231, 320, 321,
591, 592, 596

New York Herald Tribune, European Edition
50

New York Racing Association, Inc., The 140

New York Times, The 139, 195

Norton-Spiel Associates, Inc. 398

Ohrbach’s 97
Olin 22

Pacific Clay Products 258

Pacific Gas and Electric 125, 190

Panagra 573

Parke-Davis 143, 252

Peace Corps 77, 500

Pennsylvania, Commonwealth of 333

Pepperell 80

Pepsi-Cola Co. 142, 253, 255, 259

Pharmacraft 501

P.LA.P. 151

Pittsburgh National Bank 126

Plansboard, Inc 357

Plax/Monsanto Chemical 154

Playboy Magazine 203, 279, 286

Polaroid Corp., The 146, 159, 560, 568, 571,
572

Polaroid Holland 62

Presbyterian Survey 355

President’s Council on Physical Fitness 43

Print Magazine 245

Professional & Technical Programs, Inc.

Puss ‘N Boots 526

Quaker Oats 8, 47, 49, 486, 495
Quality Importers, Inc. 15
Quantas Empire Airways 164

Ralston Purina Co. 452

Ramset/Olin 54

R C S Offset Printers 337

R E A Railway Express 364

Redbook Magazine 197, 205, 208, 271, 276,
277, 306

Remington 106

Renfield Importers, Inc. 152

Republic Aviation Corp. 63

Restaurant Associates 261

Restaurant Associates/Charlie Brown’s 413

Restaurant Associates/La Fonda Del Sol 105

Clients

Restaurant Associates/’Mamma Leone’s 55, 81
Restaurant Associates/Trattoria 37, 403
Restaurant Associates/Zum Zum 381, 399
Revere-Wollensak Div. 3M Company 339
Rival Packing Company 489

Riviera Motors Inc. 410

Rob Roy Co. 163

Roche Laboratories 185, 186

Rogue Magazine 284

Rose Engraving 85

Salada Foods, Inc. 487, 515, 551

Sanforized 180, 182

Saturday Evening Post 202, 280

Saudek, Robert Associates 577

Schaefer, F. & M. Brewing Co. 527

School of Visual Arts 194, 373, 416, 417

Schrafft’'s 107, 109

Scientific American 324, 325, 326, 362

Screen Gems 426

Scudder’s, Laura 455, 506, 536, 552

Sears, Roebuck and Co. 13, 147

Shattuck, Frank G. Co./Schraffts 420

Shell Oil Company 161

Sheraton Hotel Corporation 542

Show Magazine 213, 273

Sick’s Rainier Brewing Company 124, 129, 539,
540

Sigma Pharmaceutical Corp. 394

Simon & Schuster 389

Simpson Lee Paper Company 436, 437, 438

Smith/Greenland 94, 131

Smith, Kline & French Laboratories 327, 343,
411

Society of Illustrators, The 414

Sony Corp. 88, 91, 101

Sports lllustrated 221, 272, 283

Stewart, Elizabeth, Swimwear 144

Strathmore Paper Company 334

Supp-Hose, Men’s 451

Talon, Inc. 58

Taminent in the Poconos 104
Taystee Bread 390

Texaco, Inc. 150

Third Dimension Studion 406
Three Hotels/Jamaica 33
Tibbetts Paints Limited 395
Time, Inc./Life Magazine 11
Time Magazine 349, 425
True Magazine 196

United Community Funds 563

U. S. Borax 8 and Chemical Company 379
U. S. Information Agency 430, 434

U. S. Rubber 52,59, 79

U. S. Playing Cards 374

United States Steel 583

University of Dallas 269

Utica Club Beer 127

Van Camp Sea Food Co. 460

Varig Airlines 193

Venture Magazine 9, 35, 200, 228, 234, 238,
285, 289



Clients

Village Secretary, The 402

Vogue Magazine 227

Volkswagen 26, 30, 121, 122, 123, 462, 502
538

Volvo, Inc. 42, 508

WNEW-TV 363, 368

WPAT 168, 169, 191

Wear-Ever Aluminum, Inc./Cutco 7
Weldon Farms 46

West End Brewing Co. 550

West Virginia Pulp & Paper Co. 270
Westinghouse 78, 482
Winchester-Western Division/Olin 1, 12
Winthrop Laboratories 439

Wiss & Sons Company 385

World Wide Photos 56
Worthington 70

WTS. Pharmacraft 548

Xerox Corporation 51, 341, 342, 580, 581, 585,
589, 595

Yardley of London 549
Young, Diane 153
Young & Rubicam, Inc. 133, 347, 348

Producers and
Production Companies

Abey, Dennis 553

Anderson, Leonard Production 465, 468
Ansel, Shaw 507

A.S. L. 505

Audio 494, 580

Bass, Saul 577

Becker, Harold 511, 517, 526, 527, 551, 554
Behlmer, Rudy 454

Bennett, Stephen 524

Berger, Lawrence 583

Beuth, Eugene 578

Bolm, Olaf 457

Brillig, Productions 515

Broadhurst, Frank 476

Buscemi, Tom 462, 538, 593

Cadsis, John 494

Cascade Pictures 454

CBS Tape 591, 592

Cholakis, John 464, 592, 596

Cineastes Productions, Les 556, 557, 558, 561,
564

Darcy, Jim 565
Devoto, Joe 578
Director’s Group 495
Disesa, Jack 471
Dragoti, Stan 503, 522
Dunn, Cal Studios 474

Producers and
Production Companies

Earle, Dick 486, 495, 516, 523, 545

Eastern Effects 578

Eastern Motion Pictures, Ltd. 462, 502, 549

Eaton, Chris 461, 489, 528, 535, 547, 569

Ehlich, Aaron 477, 498, 530, 534, 549

Elektra, Film Productions 490, 559, 566

Elliot-Unger Elliot 453, 471, 482, 483, 485, 491,
497, 499, 501, 519, 521, 530, 534, 537, 541,
542, 544, 545, 546, 548, 560, 568, 571, 572,
579

Farkas Film 550

Felice, Joe 525

Fengler, John 559, 584

Film Fair 513, 547

Filmex 496

Filmways, Los Angeles, California 533
Fischers, Karl 527

Fithian, Doug 529

Forgione, Bob 482

Gage, Robert 485

Galfas, Timothy 566
Gargano, Amil 487, 508
Garrett, James & Partners 553
Geisenheimer, Bud 490
Georgaris, Lou 542

Gibson, N. 496

Gips, Robert 452, 460

Gold, Jonis 451

Goldsmith, Jack 511, 526, 589, 595
Gompertz, Herb 575

Greene, Stewart 493

Group Productions 451
Grymyr, Jim 475

Hart, Everett 507
Hartman, Ernest 521, 546, 550, 567
Hyman, Chuck 456, 458

International Productions, Inc. 510
Jenkins, Andrew 470, 512

KGO-TV-San Francisco 589, 595

Katz, Larry 484

Kenyon, Victor 480

Kolkey, Eugene 474

Kreeger, Gerald 483, 485, 497, 586, 587

Lane, Barbara 472, 514

Lawrence, Robert Productions 524

Lear Levin 457

Lee lacy, N. & Associates, Ltd. 506

Libra Productions, Inc. 478, 486, 531, 555, 576
Licata, Kenneth 500

Magwood, Rose 516, 523, 567
Mann, Bill 466

Manning, Rubin 463
McCaffrey, Bill 566
McKenzie, Alex 591, 592, 594
McShane, John 531

Merrill, S. 491




Producers and
Production Companies

Milford, Bob 588

Minter, Gordon 533

Mogubgub, Ltd. 573, 574

M P O 484, 500, 503, 522, 575, 582

Murphy, Ed 459, 464, 467, 499, 501, 509, 548,
580, 581

Nagata, David 455, 506, 536, 539, 540
Naud, Robert 519

Nowak, Amram 469

Nowak, Amram Associates 469, 563

On Film 473, 532, 583

Patterson, Burns 565

Pelican Films 456, 476, 489, 569
Petersen Company, The 457

P G L Productions 466, 479, 504
Pierce, Ed 510

Pike, John 562

Prueitt, Gerald 579

Reagan, Robert 505
Rich, Dick 493
Rothberg, Lee 465, 468

Scarola, John 573

Schnitzer, Gerald Productions 452, 460
Sheehan, Tim 479

Simpson, Cary 517

Producers and
Production Companies

Springer, Reed 513
Stern, Bert 478, 555, 576

Tate, Ed 518, 520

Tele-Video 458, 461, 463, 493, 528, 535
Tilton, Roger Films 562

Tredanari, Lee 498, 543, 590

Trettin, Henry 504

Trevor, Don 502, 537, 541, 544, 556, 557, 558,

561, 564
TV Graphics 467, 477, 509
TVA Group, Inc., The 480

Urie, John & Associates 492, 536, 539, 540,
552, 570

Video Tape Center 498, 543, 586, 587, 588,
590, 593, 594

Videotape Unlimited 596

VPl 518, 520, 525, 529, 538, 584

VPI Hollywood 514

Ward, Ralph 453

Willis, Wright 473, 532

Wilson, Bill 594

Wilvers, Bob 515, 551

Wolf, Joan 560, 568, 571, 572
Woloshin, Sidney 574

Wylde Films, Inc. 459, 470, 475, 512

Zieff, Howard, Inc. 472
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