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2 art director Richard Carroll
designers Roger Mader / Richard Carroll
photographer Harold Becker
copywriter Joseph Sollish
agency Young & Rubicam, Inc.
client Chrysler Corporation

TAXICAB O"'84°". 5 LICP

EXPIRES MAY 31,

He drives one of the 3,000 New York City cabs built
by Chrysler Corporation. But John Lau.° Marks more
than fares.

By special arrangement. Chrysler engineers keep tabs
on the performance of every one of the cats in his com-
pany's fleet.

Chrysler engineers analyze the effect that New York
traffic conditions have on Chrysler -built transmissions,
engines, and differentials. They study the daily charts,
and the use, if any, the taxis make of their 5 -year or

Mr. Lazzaro is in charge

50.000 -milt warranty. on these vital parts.
The same warrant, you gm with your new car from

Chrysler Corporator.
The running history of our "tau -labs" in New York

and other cities helps make that warranty possible for
your car.

And your lasting satisfaction helps Chrysler Corpora-
tion move ahead a, the nation's twelfth largest industrial
business, with cmfidence in its growth and the future
of this country.

o ice Department, City of New York
7 -VI ON )F LICENSES, 56 WORTH STREET, NEW TIM is ye. r

AB NY- 5861
RATES 1 TO PASSENGERS:
'75 Glib_ for the first 113 mile or fractios-thtoof,

(f NTS I' OR EACH ADDITIONAt 1/5 Mlif:

"rits for each 11.2

It POT,, f,)1 +hin]; :

of one of our labs

Chanter Carporalmn .accosts for 5 seam or 5o.mo
cornea first. asaInst defects in materials and wor
place or rerffir at a Chrysler Motors Corporation Au. ed D

mma

ealer's
Mace of business, tie enrrm block. head and in parts. Intake
manifold, water pump, tranessimion case ono
manual dutch5. torque converter. dove shaft. universal Jan., rear mile
and differemial, and rear yokel hearings of as 1964 automobiles. pro-
Mcledtheawnm haluneengineoll changed every 2 months oi4.002rniles.
whichever corms first, the oil finer replaced every I 0,, ...BR
and tise cariuretor air filter ;leaned eve, 6 months and laced every
2 years. and cvery 6 months furnishes to such a dealer evidence of Isirs
formates of ism required eeroce, and requests the dealer to certify (1)
receipt of scat: evidence and PO the car's then current mileage_

SEE BOB HOPE AND THE CHRYSLER 4EATRE, NBC-TV FRIDAYS

PlymouthChryslerImperial 'Dodge

41111- CHRYSLER
11114 CORPORATION

THOUSANDS OF CHILDREN ARE DESERTED BY
THEIR PARENTS-FOR SOMEONE TO FIND AND
TO KEEP. WHAT IS THE AGONY THAT CAN
KILL A MOTHER'S LOVE? - BY ARTHUR HENLEY

IIIE

ABANDONED

CHID

A small, bewildered face looks out of An newspaper; the
picture also show.  kind -looking policeman offering
milk and Aoki. or ice cream, the brief story below Ails
how the child was found wandering alone hist night in
the city railroad terminal. The headline se.: i'Do you
know this little Ayr He is an abandoned child.

Al the height of a recent Christmas ens°, a boy add
girl. age five and four, hAdaome and healthy and dressed
in apariking-new clothes, were found huddled in the
darkened toy department of  large department store.
long after shopping hours. The children, clutching each
other's handa, had been told A -wait here for Mommy."
Pinned to the pocket of the boy, coat was a note read-
ing, "I am the mother of these children. I love them
dearly but have no money for food and no place to go.
Please help them/. They were abandoned children.

In  crowded bus station in IndiAapolis, on  hot
Bummer night, a four.year-old girl with big, sad blue
eyes and  tangle of long blonde haw at alone on a
bench for many hours. until a policeman noticed that
rio one came for her. Too frightened to move or Aswer
ouentions. she could not be identified and was finally
taken to the county home for waifs, where . doctor
eAminA her to determine whether she was mute. He
found her perfectly healthy. Oct apparently shocked
into silence by fear. She was an abandoned child.

And in a lawyer's office on Long Island. a seven-year-
,. boy with bright -red hair and  tenth -shy smile pa-
tiently held the hand of his / contffitterl on pope 154

...... vwviww.,

293 art director Otto Storch
designer Otto Storch
photographer Otto Storch
copywriter Arthur E. Henley
publisher McCall Corporation
client McCall's Magazine



129 art director Stan Jones
designer Stan Jones
photographer Bernard Gardner
copywriter Bob Finley
agency Doyle Dane Bernbach, Inc.
client Sicks' Rainier Brewing Company



Act
your
age.

Today is Election Day. If you're over 21, make sure you vote.

94 art director Burt Klein
designer Burt Klein
copywriter Mike Mangano
agency Smith / Greenland Company, Inc.
client Smith / Greenland

177 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Lois Lynch
client Joseph Home Co.

In our family we cherish tradi-
tions. One of them we observe
every December. It's the one our
great-grandparents started when
they came to Pittsburgh in 1849,
the same year Joseph Home
opened his store. That tradition is

visit to Home's before Christ.
ma. When great -grandma went
to Home's for lace and silk to
make her Christmas gifts, she
was delighted with the beauty
of the store, and the richness of
the fabrics. Most of all she was
charmed by the friendliness and
courtesy of Mr. Home and his

staff. She lost no time bringing
the children to Home's also, for
she had never seen such attrac.
rive holiday decorations. She
said it really made you feel the
Christmas spirit when you
stepped into Hornets It has been
like that ever since. I can recall
the stories so well; like the
Christmas grandfather delighted
his friend Andrew Carnegie with
a beautiful book from Home's.
And how grandmother always
brought the girls to the chi].
&on'. tee PAY. (We're having
the same happy experience

this year taking our children
to the Wake Up Santa break-
fasts on Saturday morning.)
Aunt Lucy (she's almost 85 now)
still makes her annual trip to
Home's because she says it's the
only place in the city where all
her pleasant memories are
recalled: her first party dress,
her wedding gown, the damask
draperies Home's made for
her home on Ridge Avenue.
Beet of all, she says, is the
fantasy -land that greets her as
she steps into Home's street
floor. Each Christmas she mar -

vela that it mom beautiful
than the year before. She doesn't
object to our speeding on the
Parkway when we say we're
going to Home's, although she
reminds no that she first came
to town on a cable car, and the
20.milaan.hour speed frightened
her then. I haven't missed a
holiday visit to Home's since I
was six, and I'll never forget
mother's words: "You can always
be proud to give every gift yore
choose at Horn's."

JOSEPH HORNE CO.
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115 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Frank Haller
client Cox's Inc.

"I quit school
when Iwere sixteen"

DESIGNED AS  PUBLIC SERvICE Bv DISX LOPEZ AND PRINTED By DRuE4 ,Irv.RAPuIRS

131 art director Dick Lopez
designer Dick Lopez
artist Dick Lopez
copywriter Dick Lopez
agencies Smith / Greenland Company, Inc.
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For noses of every description,

one safe and sure prescription:

On Rx only Otriviri
(xylometazoline)
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360 art director Myrtle Johnson
designer Frank Mayo
artist Jerome Martin
copywriter Charles Hackett
agency Mayo-Infurna Design Inc.
client CIBA



FABULOUS,
FEUDAL

JAL
Et:

BY PATRICIA COFFIN

PHOTOGRAPHED
FOR LOOK
8Y IRVING PENN



The luminous dusk of Portugal lingers for hours
IM WI moll ol*a*on I***1.*u.1**1.16

292 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Irving Penn
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



Summer
Vacations Tribune

Cast... . Off

Sp -1 design editor Peter Palazzo
designer Peter Palazzo
photographer Joe Toto
client New York Herald Tribune

Smokers' Steady Switch

iEhhe Situbav

14tratticafacatibunt

FINANCIALVIEW
IN NEW YORK

Too Sellouts of Thought

WALL Slitter
FORECAST

Bad Neon for Beers

lilt

Sp -2 design editor Peter Palazzo
designer Michael Uris
photographers Joe Toto / Edstan Print
client New York Herald Tribune

Gold Medal Award for Special Campaign
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What He DOOln.1 KEDOM

[ EUGENIA
SHEPPARD

Hoorn as Bk.neles

In the Swim

Sp -3 design editor Peter Palazzo
designer Peter Palazzo
client New York Herald Tribune
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The Saxon Method

1i

The Muscular Dollar
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4TIte sun Dal!

Neralb Tribune

WAIL STRF.ET
FORECAST

Segketett Nutpres

From Soup .... to Nuts
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Sp -4 design editor Peter Palazzo
designer Michael Uris
photographers Alan Winston / Edstan Print
client New York Herald Tribune

Sp -5 design editor Peter Palazzo
designer Peter Palazzo
artist Blake Hampton
client New York Herald Tribune



570 art director Israel Liebowitz
writer Ianet Carlson
agency Klosterman Agency
designer Israel Liebowitz
producer John Urie
production company John Uric & Associates
client Cole of California
photographer David Nagata

493 art director Stewart Greene
writer Dick Rich
agency Jack Tinker & Partners
designer Stewart Greene
producers Stewart Greene / Dick Iltklh
production company Televideo
client Alka Seltzer
photographer Howard Zieff



515 art director Bob Wilvers
writer Ed McCabe
agency Carl Ally Inc.
designer Bob Wilvers
producer Bob Wilvers
production company Brillig Productions
client Salada Foods Inc.
photographer Barry Brown

568 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot -Unger -Elliot
client Polaroid Corporation
photographer Michael Nebbia



477 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company TV Graphics
client Democratic National Committee
photographer Ted Pahle

596 art director Sam Scali
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer John Cholakis
production company Videotape Unlimited
client New York Herald -Tribune
photographer Howard Zieff







Design of complete advertising unit





Magazine ads -
3 or more colc.rs

1 art directs leiter Feltlamat
photographers Elliott Eirwitt / Alan Vogel
copywriter H. H. Marshall
agency Doyle Dane Beintrach, Inc.
client Winchester -Western / Olin
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POLICE JEFAATMENT
Jim roe

David Ommanney, our man in Africa,
shows Masai warrior how to work lever
of his new Winchester 22 Magnum.

"Big game calls for big gum,- says proim/lossal [motet Ommanney.
"Ya a hard.hirring 22 belongs n any safari baNery." That's why-
when we proved our bIgger.bore rides on safari --we also took along
the nen Winchester 22 Magnums. Read boa/ wall they performed.

be 001 sport of the Mani ir
using llone with a spear.
\Yemeni dorngh his000.00

when 0 took the new Winchesters
or Africa. And weld love to be able
to tell you that we bathed a kin 05
one of our nor 22

Socha foodu DendOmeaannthr
opt lanes woad NA be beyond the
thwer of the hardthItong Ithle ndv
-using our Winehener.Westen, 22
Magnum ammo.

Set he'd be chr lam menus lo us
ror thyonth h.

Fth one thon. the Ea. African
geme Wee -01.6 Ornmenney.
a leaned profento01 hunter.
clothbound to enforce-forbid du
line of I/ .flee .mete for *hoodoo
birth and vertent

.E's tough." said our oda. LesJet.
niter touching this onall.lthre ride
perfnnn. "Here't  new 22 rioter.
Me he lob fat lurk monks, like
meth atd And I'm sum duo
-th the tight hands, and 0 rooter
ranee-it 0thl1 drop game 0 bre
0 mg.

iste the tame, our law that hens
hunt no with a 22 maker a 4n of
00 when you think abate n'l

Meer hearing C0ntthoey'r no.

We wanted to the them well plied
-and their nano full of dust-in
the rack of a LenthRover, bucking
throogh rho bush. They took their
Knuth and shut es othlelo a ease.

We muted Omananney to use
them.sndcomparethonfonterforno
ante with the regular Windless. 22
he elways one. on safrth.

"I never saw anything Ilk. 0." he
sad ...Male litek the

Also ch.mbadke Matnarm wallop of a renterfint
mrs avv, 0000 etheireger fr Maybe-although Younedahed
add euse tS9 431..ne hlnln. E2-youlve hole thefm dw

lev.....11.1.dd 155 Sigma. Magnum? In that
the foolhardy horn going-turd. tan. look no further than the 0-
gonned-repthot clanger -the enIntab. tiler Wthchesser models shown be.
k also stops u0nding of game by tin. low. 'Weal oath" evoyoneof them
+00 marksmen.

Runty trim b401t, of
thorn. mthe dale when gosinoromare apes . MOT

no 22 had anything like
dreams's/nem of out
new Magnum

In +thee of herng too

rowed in their ure.
had no rethen *bout ark.
meow maw 22s to Afrita.
They tnre Mu as thores
otghly proved on safari

new Model Mtanel
shothrth

Alwecouldnit bearer wish Nen
a all hunters shoot straight. Or

think straight So the law prevents

Nytatle Copra, ,21 %tam I/
la Maputo+ hold -

Om Swag nach.....focelevarn cud
in.. on ma...a h00-000.
vv., *thrall Mienneren th non.

Gold Medal Award

Police Department, City of New York
DIVISION OF LICENSES. S6 WORTH STREET. NEW YORK 13, N. Y.

CAB N° 5861
RATES 1 T. PASSENGERS:
25 tents for the first 1/5 mile or fraction thereof,

5 !NIS f OR EACH ADDITIONAL 1/5 MILE:

5 tents for each 11/2 minutes of waiting Wile:

$0 Gists extra for Eat I nok. Clam Du Nal Bapme

.:,271,FANNASNAINN/INNWW.-1

Mr. Lazzar a is in charge of on, of our labs

%Pk' CHRYSLER
Mgr CORPORATION

2 art director Riclhard Carroll
designers Roger Mader R chard Carroll
photographer Harold Becker
copywriter Joseph Sollish
agency Young & Rubicon, Inc.
client Chrysler Corporation



BOOTH 3 NEWSPAPERS

General Election

TUESDAY, NOV. 3, 1964

Legislature  Congress

Gongressional Districts

Mato Court of Appeals

11111110*144-

What You Should Know
To Make Your Vote Count
in 1964

State Senate Districts State House Districts

Local Elections

1111--7.7r,
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New This Year State Education Boards

Nro

preedo,ty

:.

Lyndon B Johnson Barry AI Goldwater

The Massachusetts Ballot Question

,

...1:211010

It t t It
t t

'I

One -eke presidency Hubert H Humphrey

uritcd gees senate Philip A Hart

Neil St aebler George Romney

H.earrtena..1rt governor Robert A Derengoski William G. Milliken

secretary of state

arttorney genera!

James it Hare Allison Green

Frank J. Kelley Meyer Warshawsky

Questions

Appellate Court Candidates
District N.

Disuid No.1

DomoONso

Candidates From Minor Parties

Freedom Now Party

Socialist Labor Party

Socialist Workers Party

;,:,

401

3 art directors Bill Pfaff / Curt Smith
designers Bill Pfaff / Curt Smith
artist Nelson Greer
agency Gray & Kilgore
client Booth Newspapers



The fiberglass Hatteras is the only boat tested and proved
off Cape Hatteras- Graveyard of the Atlantic

hr hrue-green water dire r
hyh as Ilya hull amoebas through

she pounding era
This ta rho Graveyard rif the P-

lan,. Ir os amodered by veteran
aibxs re he ,r sught. sea m thc
North American Contment

Mora tarot, Gap Mara, wulJ net
auras,

The !latter. It ivrthoanda
rho onslaught mile after .,.k, day
after day.

Then, rr e. approved.
The ability of eh. Hatter, th pcitt

t P. 111.41. rhree

0, GOP Pal Goa greepleggens.
ir rt ri, tr radardt ar he Ore

err, or Me irner United more
Z. nu tloctitccnetc...11 teem ttf
Jett Harcrom sof Don

Hargrave ra igually occupied de.
ugninitmgrm imatscratmg8150,000
and rip. iic n not one re comprirrate.

Mucking is omaidrml by many re
be go outstanding expert on filer
flax bout ornittructinn.11, may re.
rad Hui built A nherglam hoar Orei
ma the Miami -Nassau rare in Intl.'

J. FlIcorytilm caratnocdoca.
p. the at rongrat doge.' avail.

AP for but rerratruetion.
The Navy hp mad it since POO,

Ahlc now has 1200auch b.e, in *en we.

la we years hi Mt Navy mg Crew
Guard are fiberglss.)

The result lc unique craft that
many compare favorably to moon -
Wits hear,

fain /gm Hug,
the onapiere woollen fiberglais

hull and one -Mere Chop,. tope
rug have a contort uplig the

takea Parks and jolt. lamer than
ohm at renal,

The give, the Hatter, an exam
rip, tafety.

Them, no avellmg, tracking or
arginkrim, No paint', is marred for
protergar. And leaks, dry rot, hag

Asrmr reresult, ob an earry-and cos
nonireaa l-etaft r.noggin.

Jun Gardella, Com Marina, Nor.
walk, &otiose. has experience with
lath nag and fibergleas lams, says
scour NG it taxed tat hull upkeep
with elm Hatteras.

*PH gm*
Though molded. manned fikoidats
crourrogiunbean,r and framer art
eliminated. nr rig gni& r PAP.

Tire make. the Hamra. a sperm,
bray. The Double Cabin, fix example.
has none ,sable agog than many

oddment'
privacy, the suites are at oppasilr
ends to the bIZAIN.

Interior are Philippine Nlahogany.
MC finishing anal joining are tondo
to that found in ono /rumours. Tike
Hatteras is made on High Pont, N.C.,
 furniture center.

gragpliguileintstgergant
Ovenera tai rhg thn re an eatepm'-
ally 4,,111,krt4bit hoar: blientlam Pf4-
nut, a hull dap urligh argon.
eliminate, pounding, yam,/ anti

Feen ar ugh peal, in
Mayv tea, rho mated Marc ct the
hull Mega agar ego a for lima..

.44.. '444it

After rains the Hatter., liar,
Bowman, contributors alirro t

Poplar Nn. Page:
.1 filed myself herd yetcvn

cultic An, item gittec
eM itilthat rot, a/ as, craft ',ire...
tit ow. cretin. ten,"

There a rt MIS liarerra odes,
H. double tar,: 1a Ir Orrr
.err ..itbafr pro,

34 0. tidal,. O. oaterrla, I I
double cabin.

',time, Harm,. Sem, .1, r
WHI12,,, Huth N t

4 art director Gerard J. Guarch
photographer Herbert Loebel
agency James R. Fox, Advertising
client Hatteras Yacht Company
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5 art director Wi liam Alderisio
designers Alderisio / Chwast
artist Seymour Chwast
copywriters Leane Bancroft / James Dwyer
agency McCann-Erickson, Inc.
client Nabisco



Pandolph, I love
our new clothes!

Con-..- stretch denim
shifts are crazy

for climbing trees,
Do you like

your overalls?

Learning to
dress one's self

is marvelous, Mary.
And it's so easy in

Playskool Corncobbers
of Cone Crestwale

Corduroy
Your views

Felicia?

Meta ...As Core gm. II*

Caw C=ernerant.yer.neel*

Man
I'm wild

for my sic'
Cone stretch

denim
is the bes
Swinging

Bobby, for a
Pest You

don't look
bad in

your
new suit

Like
it?

unt ,o

io

Moo Sfi
mou S2 30

C and.orchat,

Nan C.mwe r

COnestretch den im conecprd,f9y

6 art director Ralph Marcano
photographer Richard Heimann
copywriter Robio Bielski
agency Marschalk Co., Inc.
client Cone Mills

These are the knives...

c L-TrE 0 -

7 art director John Russell
designer John Russell
artist Town Studio
photographer j;im Braddy
copywriter Les Gallagher
agency Ketchum MacLeod & Grove, Inc.
client Wear -Ever Aluminum, Inc. / Cutco



Distinctive Merit Award
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8 art director William Taubin
photographer Norman Nishimura
copywriter Paula Green
agency Doyle Dane Bernbach, Inc.
client Quaker Oats

You know how kids are.
Tell them something's good for them,
and right away, they hate it.
Even if they like if.
So don't treat good old Quaker Oats like
medicine or vitamin pills.
Just tell them how good it tastes.
Like nice toasty nuts.
Like a rich breakfast pudding.
Like crunchy crusts cut off fresh bread.
Like a special treat on a Sunday.
Like a beautiful bowl of sunshine that
warms them up clear
down to their toes.
And then, Mama, make them lough.
Tell them Quaker Oats is kind of a love -pat
for tummies.
By the way, you'd be
telling the truth.
But don't for a minute let on that there's

Oh,
mama.What
you're doing
to your kids.

About the last thing
anybody should say about
Quaker Oats is

"It's good for you:'

anything more to it.
That Quaker Oats is a fabulous source of
real nourishment.
The -highest in protein of any whole -grain
cereal you can name. Whole-wheat,
whole -corn, whole -rice, whole
anything else.
That it's a bonanza of vitamins, a whiz
of a mineral supply.
That it's pure food. No added thises,
preserved thatses,
chemical whatsises in that
old familiar round box.
just good whole oats with all the nutty,
hearty, toasty taste intact.
But "it's good for you"?
That's about the last thing you tell them
when they're little, Mama.
Let them find out the facts when
they're big.



Been everywhere?
Seen everything?
No you haven't.

9 art director Ronald S. Brello
artists Douglas Kirkland / Jay Maisel

Jerry Cooke / David Drew Zingg
copywriter Gerald Weinman
agency Pritchard Wood, Inc.
client Venture Magazine

10 art director Fred Stadelman
photographers Horn / Griner
copywriter Tom Disch
agency Doyle Dane Bernbach, Inc.
client Hartmann Luggage Company

Look all you want.
You'll only see one of

the seven reasons for
spending $750 more on
Hartmann luggage.

Etslo o and =7=
International in your hands. you
couldn't dethembdus reasons.

They're invisible.
Unless you look beneath the

suHace

they don, tot, touch rode other
Then wremfonv the cornet

meal with tough trunk riser
(We wouldn't nail or user.
Maude that would weaken
die construntond

kupnut.iiyrare when 'tthey don

. ctor tor muttra corners
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11 art director John Bormann
designer John Bormann
photographer Mike Cuesta
copywriter Pat Steel
agency Young & Rubicam, Inc.
clients Time, Inc. / Life Magazine

12 art director Lester Feldman
photographer Elliott Erwitt
copywriter H. H. Marshall
agency Doyle Dane Bernbach, Inc.
client Winchester -Western / Olin

"No second shot was needed...
this new 300 Winchester Magnum
really lays 'em in;'

says David Oininanney, our man in Africa.
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Wherever you move in the U.S.A.

When you get your washer. range, refrigerator, TV, and
other appliances from Sears, Roebuck and Co., you get
an extra something nobody else can give woo ...Sears
service. Read why many wises of men on the move say
IMI'd We to buy so much as  toaster anywhere else.

13 art director Rollin C. Smith, Jr.
photographer John Lewis Stage
agency Ogilvy, Benson & Mather Inc.
client Sears, Roebuck and Co.
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Some Italians came to
California and made wine.
My family started
Contadina.

emtadint

.7.eS 41 -

Ai.: -tt44;02etit*.. 41 '

14 art director Marvin Mitchneck
photographers California Wine Growers Assoc. /

Carl Fischer / Rand McNally
copywriter Marcella Free
agency The Marschalk Company, Inc.
client Contadina

,1111lnd

TOMATO PUREE

Papa made two improvements
on Italian tomato paste.



Old Bushmills Irish Whiskey can do anything, any time, any place.
ii ,0111.1411( 10 knou hat giro into shoe holiday &mk 1oo na+al 6, do, 1,0,k. mllio

hooks Old I hohnulls Pyo. gnen the pink frothy rine a Old Bushmtlls anyway. then soul la your TeopoWe
hohda, drink-m,, rt a mash' st u tyska°, till,' (0 411 plan to do tho ...on next year and u e don't want to mrs,

sou the recipes. lavonle not hook, or: don't knins whims a. And we

doer want you to nuss Old Bushrrulls pot hoanoe And a um', siundering si I, that u hakes sainaa
Nosi don't know about is. Old Buslunills has burnishad Whiskey Sala. Mantua., Old Fashion:a tusk, s an in.

Scotch flaws without burnished &knish mob's., -Mended rinkskinit lush Coffee iire in the pion, ois ns

u hakes moons.. without hloolod hiske) blindness Oid Bush ain anyh. to, an,

15 art director Amil Gargano
photographer Mike Cuesta
copywriter Carl Ally
agency Carl Ally Inc.
client Quality Importers, Inc.



Stop in at 41 Orchard Road. Sinz....,1s)re, for a goad deal on a Simea

16 art directors Richard Carroll / Roger Mader
designers Richard Carroll / Roger Mader
photographer Peter Turner
copywriter Joseph Sollish
agency Young & Rubicam, Inc.
client Chrysler Corp.

411k- CHRYSLERVAll CORPORATION

irP
children

stc i questions,
star rying.

17 art director Howard Russo
photographer Frank Cowan
copywriter Jerry Warwin
agency de Garmo, Inc.
client The Grolier Society, Inc.
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Provided you're buying.

Have you noticed
how many Scotch -drinkers
prefer Chivas Regal?

I PC11pIr ,110 ,,CLIT. by Scotch X "(ten change their
1 allegiance at the sight tdour squat luntle.

1.'nfortunately. the switch to Chivas Regal tends to
stop short at their wallets.

I Two dollars more a bottle, the(e's ihe wily
(Naturally. most ..f them find that other people's

( Chivas is quite peerless in ( holarter. It's 12 years old.
and priae Clenlivet M hi,ki, run. Reolland's oldest
distillery go into it.)

Next time you uhse. ee thet)henotnenon we're talking
about. explain how little two dull:Its per bottle WOrk,
OM tc. per drink.

Then .....- hospitality limy he ',tuned in kind.

Why won't these geese let you near our Whisky?

lieu wilitude of the
aeing.heits. iniSenca.k. of liallantine,
hooch slumber undisturbed. Slowly
and naturall), the 4_' inn Scotch
IS hiskiet that go into Ballantine,
harmonise.

I ht. twaceful yard is guarded con -
00001 h. a gaggle of IN wbile Chinese
eerie Nnit their stein honking soon

change. the tenni. of

intruders
Meanwhile, within the ea.ks. the

secret of Ha Ilaniine's .if onslight
&wino unfolds. Slowly mellowed by
the moist SentInh 00. all lingering
traces of harshness gradually 10010.0,
Until final], the authentic flavour and
smooth lightnics. of Ballantines Scotch
Whisky ii Forth

2.e.i Killen,. y
may even nome the gentle went of the
heather. Its difference, Ithe thew that
prose

The more knit. oinni
lciat ch. the mu ore noir tile
Both.,, t ine",.

ofank/e.)

18 art director Bert Steinhauser
photographer Mel Sokolsky
copywriter John Withers
agency Doyle Dane Bernbach, Inc.
client Chivas Regal

19 art director David Garratt
designer David Garratt
photographer Malcolm Steen
copywriter Gary Prouk
agency Ronalds-Reynolds & Company
client Gooderham & Worts Limited



Yell "help"
and watch how fast your
mild-mannered Continental
Insurance agent turns into
Superman.

Ordinarily, he's just a quiet guy in a dark
suit who comes around once in a while to
talk insurance.

Shy. Retiring. Not one of your pushy
types.

But suddenly, emergency strikes.
Burglars in your bedroom. Garage fire

bubbling the paint on your new Cadillac.
Hurricane Zena heading straight for your
chicken farm.

You call for help.
In a flash, he becomes the Man of Steel

and flies to your side.To protect your rights,
and fight your battles, and give you counsel
as long as you need it.

Your Continental agent acts as your
champion for one very good reason. You're
his bread and butter.

He figures the more he helps you, the
more kindsof insurance you'll buy from him.

And we figure the more we help him
help you, the more of your insurance he'll
place with us. (He has his choice of many
companies, you know.)

20 art director Sidney Myers
copywriter Ron Rosenfeld
agency Doyle Dane Bernbach, Inc.
client The Continental Insurance Co.

That's why we handle his clients' claims
intelligently, fairly, and with a minimum
of red tape and delay. (This little gimmick
is the thing that helped us get so big.)

If you think you might need the services
of a Superman some day, get to know your
mild-mannered Continental agent ncw.

He's listed in the Yellow Pages under
Continental. (In some areas, under Amer-
ica Fore Loyalty Group.)

He wants your huffiness.
How else is he going to pay for all :hose

suits he keeps leaving in phone booths?

The Continental
Insurance Companies

16 tuu 1,oi 11+ 1
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People keep asking us what you do with
Contadina Tomato Puree.

You mix Contadina Tomato Puree with spicy
vinegar, hot mustard and seasonings and get
a tasty topping for hot dogs.

You can slice mushrooms,
onions & spices into Con-
tadina Tomato Puree and
make a marvelous sauce
for chicken.

.41111111/.

You mince clams into Contadina Tomato Puree
and come out with a great clam chowder.

One thing you can do with
Contadina Tomato Puree
that you can't do with to-
mato sauce: make barbe-
que sauce you season just
to your liking.

9ntadina.

California

TOMATO PUREE

v4
IP

" as -
r You put a bay leaf or

any other spice you
like into Contadina
Tomato Puree. (We
don't put seasoning
in it ourselves, just
sweet, red California
tomatoes.) Be crea-
tive!

Our family calls Contadina
Tomato Puree "tomato
sauce without seasoning."
Of course, we make a lightly
spiced, rich red Tomato
Sauce, too. Cook adventur-
ously. Try both.

You simmer a piece of beef in seasoned Contadina
Tomato Puree and enjoy a robust pot roast.

You catch a lobster and bake it to per-
fection in garlic, onion, seasonings and
Contadina Tomato Puree.

24 art director Marvin Mitchneck
photographer Carl Fischer
copywriter Marcella Free
client Contadina



(Actual photograph of water running out of other catsup,
3 minutes 39 seconds after both were poured.)

One reason you may pay a little more for Heinz.

25 art director Bert Steinhauser
photographer Donald Mack
copywriter Fran Wexler
agency Doyle Dane Bernbach, Inc.
client H. J. Heinz Company



21 art director William Taubin
copywriter Bob l-tildt
agency Doyle Dane Bernbach
client French Government Tourist

Funny, she doesn't look French.

"Yell. she is. In tat t. she cost, In
a cry old French fatudj. And her
homoonti is Pointe-a-Pitre. a t crl o ild
/- tench flown. Pointe.I.Pit re is the = I
tow in Guadeloupe.

And Guadeloupe. ni most folk.
who lime been there. is the = I island
in the Caribbean. {Others stake the
same claim for Alanininuc. (Made.
loupes sister island./ There are good
remains for either choice.

First them islands are dint:row
They're French. Then re been French
longer than the U.S.A. has been its

U.S.A.: the French aedturc and jot
of life is not just a pan of their eSiSI-
cnc. it is their existence.

The hotels cimthitte the MIMI,. open-
ness of the elegant tropical villa with
the luxuriously plump comfort of the
French inn. The cuisine. likewise a
combination of Weld Indian anti
Frenth. is inspired.

And then there's the scenery. filar
tinique is an island of technicolor
plantations nestled into tropical for -
ens t112t look I ike nun ie sets. Vint move
through a fantastic profusion of hibis-
cus, orchids, mango. and palms.
Guadeloupe is also a land lush with
foliage. with a volcano thrown in for
good 111C280 re. Just a 20 -minute atroll
from the crater peak is a jungle forest
that looks like Tahiti. but iS11.1. The

cede down nut of heav
en. And the beaches are

waterfalls seem to caw

111
the kind you dream about: clean.
wide and deserted.

Finally. there are the "locals." They
don't treat you like a tourist, they wel-
come you to their islands as a friend.
See that smile in our photograph?
You don't put on amiles like that.

VacationKit.- French Government 'fouri. Office, Deo. GM.9, 6 10 Sth Avenue. New York ?U. N.Y.

How long can the good earth
produce enough food
to feed our exploding population?

Cities are mushrooming into vast
megalopolises, covering the old corn-
fields and potato pa tchm.

And all the time, more babies,
more mouths to feed.

What will happen by the year 2000
when our population doubles to room
than 6 billion?

By that titres, just 36 yearn from
now, the world mart triple its food
production if we all are to have
enough to eat.

How in the world are we going to
do it?

One real solution is to bring nen.
cultural science to peoples that have
lacked it.

Olin M doing just that.
Olin's Agricultural Division devel-

oped and perfected a highly concen-
trated chemical fertilizer.

It's called Ammo-Pbos.
Ammo -Plies is absorbed extremely

fast and easily.

Result: store an Inter crops per
arm than lamsi, eanceived
pomade.

Ammo -rhos is thu- !yip ng noise
one of 20th imittuy m. n'r gravest
problems: how to pentium enough
food to feed tie woad% mploding
population

For further is femme...ion Ammo-
Phos and other ter write:
Olin, 460 Park Ave-. Sets York. N.Y.
10022.

Alin
22 art director Bernard Gilwit

artist Coast Geodite Survey Photo
copywriter Steve Hertz
agency Doyle Dane Bernbach
client Olin



An Irishman will try to sweet talk you, fast talk you, charm you,
put you on, pull your leg, tell you a lot of outrageous tales. But
you can expect an honest count at the cashier's cage.

Bring a grain of salt when you come to
Ireland.

For, it's been said, we're a people of
desperate imagination. If, for example,
should you be walking the wild ten mile
stretch from Glengariff to Adrigole,
between the fat Caha Mountains and
gtinty Bantry Bay, and should you ask,
"How much further?", we may, to keep
your heart up, take a mile or two off
the distance.

And an Irish mile is "a mile and a bit".
And the bit is as long as the mile.

And if you should say hello to a farm-
er going to Tipperary Town to sell his
sheep, you may, by the time you say
goodbye, think he is going to Killarney
to buy a cow. (If he thinks you're a tax
collector, you may not learn even that
much.) In encounters of this sort, you
may be exaggerated to, even misled a
bit. But in the important matters, the
dealing of one man with another, the
Irish imagination disappears.

When the time comes for the money to
actually change hands, even if you don't
know a Salmon (an Irish coin worth
two shillings) from a HenWith A Brood
(one worth a penny), the Irish trades-
man, clerk and innkeep will give you
an honest count.

This is a matter of some pride with us.
As a testimony to it, we boast some of
the emptiest jails in the world. (As fur-
ther testimony, even the Gaelic name
for the Civic Guard; 'Garda Siochana;
translates literally as "Guardians of

23 art director William A. McCaffery
photographer Elliott Erwitt
copywriter Rueven Saratou
agency de Garmo, Inc.
client Irish Tourist Office

Tranquility".) And those of us who
do enjoy the hospitality of the Garda
Siochana from time to time may be
there solely because of an understand-
able affection for Irish whiskey.Which,
by the way, can be had for a mere 320,
nicely tumblered, and on the rocks, at
the Long Hall pub in Dublin. (And at
50,000 other pubs about.)

Very different from the public -house
pleasures of the Long Hall pub are
the private -house pleasures of the long -
walled Castle Dromoland. Here, if
you've $40.00 to spend for a day, and
the right attitude, you can live cosseted
and cozy as an Irish lord, with a thou-
sand acres for front yard and back yard.
Here you can fish in a lake where Lord
I nchiquin fished after he inherited the
castle from the O'Briens. And break-
fast cozily in bed in a stone -walled bed-
room where an O'Brien once bedded.
(An O'Brien descended directly from
our brave Brian -Born, who, in 1014,
beat the Danes out of Dublin.)

But if $40.00 a day seems a bit much,
$20.00 a day will take care of all your
expenses, including hotel, on a trip
through western Ireland packaged by
the Shannon tourist people. It includes
a fifteenth century banquet at Bunratty
Castle, where you'll listen to medieval
minstrelry and dine on such as Vege-
table Brose, pull'd fowl, Salamagundy
and Everlasting Syllabubs.

Not too far away, you might find a
little old Irish lady, who thinks a body

should never go out without an inch of
cable -knit wool between him and the
wind, to knit you a great polar bear
of a sweater for about $14.00. In the
States, if you could find a little old
lady with enough patience to knit you
such a sweater, it would cost you at
least $45.00. Not to be outdone, there's
a little old man at T. Barry & Sons,
Dublin,who thinks a body should never
put his feet to earth without their being
covered by handmade shoes, which he
will earnestly make to your measure
for $29.50.

Do remember though, that there is
more to Ireland than Blarney and Bar-
gains. As Irish author John D. Sheri-
dan has said, "To see us at our happi-
est and best, meet us when the day's
work is done and we are sitting on the
bridge at the end of town. This is when
the talk is tinged with poetry. It is at
this, at the quietest moment of the day
-and not only when we are changing
your cheques or selling you petrol-
that we would like you to join us and
to judge us."

Would you like a sweet-talking
booklet about Ireland?
A colorful 44 -page booklet which de-
scribes all you need to know to plan
your holiday in Ireland is yours free if
you'll write the Irish Tourist Board at
any of the following addresses: 

33 East 50th St., New York 10022
135 So. La Salle St., Chicago 60603
681 Market St., San Francisco 98105
2100 Drummond St., Montreal, Quebec

TO DIPT.



Distinctive Merit Award

The green fender came
off a 58.

The blue hood came
off a '59.

The beige fender came
off a '64.

The turquoise door came
off a '62.

Most VW parts
are interchangeable
from one year to the next.

That's why parts
are so easy to get.

26 art director Len Sirowitz
photographer Wingate Paine
copywriter David Reider
agency Doyle Dane Bernbach, Inc.
client Volkswagen



Only 1 out of 25 men is color-blind.
The other 24 just dress that way.
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And please don't give us that old
song and dance about there not being
any good colors to choose from. Haven't
you seen the new J&F MohartY suits?
Pacific Mills wove the fabric for us in all
the right colors for Spring '65. And we
added all the right fashion detail..
Because J&F dales their suits.
Like cars. Just look for the suits with
the 1965 tag on the sleeve.
Twenty -tour out of twenty -live men
will be able to spot them in a minute.
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27 art director Frank Siebke
artist Howard Carriker
copywriter Neil Calet
agency Delehanty, Kurnit & Geller
client Joseph & Feiss Company

28 art director Hal Davis
designer Hal Davis
photographer Horn Griner
agency The Cadwell Davis Company
client Elizabeth Arden



29 art director Gennaro Andreozzi
designer Gennaro Andreozzi
photographer Paul Elfenbein
copywriter Dorothy Perillo
agency Gilbert Advertising Agency, Inc.
client London Fog

cool Ever pull out a little
tooit410 slip from the pocket of

aY a new purchase? And
'''''rvonder who in the world the

number is? To stop the spread of anony-
mity, London Fog reveals
all: #1 on a slip means
Thelma Runkles who has
checked our Maincoats
longer than any other
examiner on our London -
town staff.

Called "Grandma" by
the crew, Mrs. Runkles has
bright, glittering eyes that
miss nothing. She studies
the stitching and snips any
stray threads.
Pores over the
fabric for the
vaguest defect.
Scrutinizes all
seams. And when
the last little detail
is explored, places her
stamp of approval in the
pocket of a perfect Maincoat.

Mrs. Runkles is one of twenty-eight
fastidious examiners. And if your London
Fog fits as if it were custom tailored for
you, feels crisp when you flip the collar
and looks trim, orderly and handsome

while it stands up to a cloudburst, pull out
the slip horn yourpocket and give credit to
Bessie Bailey #2, Delmore Applewhite
#3, Barbara Murray #4, Naomi Boyce #5,
Augustine Braxton #6, Virginia Dailey

#7, Olivia Jones #8, Janie
Eubanks #9, Dora Lee Shel-
ton #10, Hazel Lindsay #11,
Rosemarie Midget 112, Thel-
ma Baker #14, Dessie Hall
15, Mildred Moss #16, Katie

Graves #17, June Mathias
#18, ldell Davis #19, Margaret

Jackson #20, Mary
Broswell #21, Julia
McWay #23, Flora
Hines #24, Pecola
Odum #25, Geral-
dine Mickle #26,

Thelma Mack #27,
Elenora English #28,

Josephine Giordano
29,orMyrtleClark#30.
Mrs. Runkle's current

concern is the Dalton with new split
shoulder in our exclusive Calibre Cloth'

of 65% Dacron* polyester and 35% cot -
.4 ton, fluoridized with ZePel:' With zip -in

alpaca lining by Blumenthal Mills. In
natural olive, black or mica. For about
$55, rain or shine, your #1 coat.

London Fog, Baltimore 11, Maryland.
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and you wanted to buy a car that sticks out a little.
you probably wouldn't buy a Volkswagen Station Wagon

But in case you haven't noticed, the world does', kok like this
So if you've wonted to buy a car that sticks out o lode

you know just what to do.

30 art director Len Sirowitz
photographers Horn / Griner
agency Doyle Dane Birnbach, Inc.
client Volkswagen



31 art director Martin Lipsitt
photographer Melvin Sokolsky
copywriter Herb Green
agency Delehanty, Kurnit & Geller
client House of Fragrance

This is the way Givenchy sees your face.

He has created o whole ne
ne of cosmetics because he thought
omething was missing between
Me hot and the dross.

The Givenchy taco.
He stoned in Paris with these scraps

,brit. Ho sow those Mlle silk triages as
antogic colours for your eyes.
1 ravishing red ribbon for your lips.

He sore a face that could be
created from a row of pre and bonles
that would be more than just pretty.
It would be elegant. Pure Givenchy.

And he did something else which is
of SPical of Givenchy. nch,c,,mons r .1 I

Everything is deem/red for roe sheer an pnoobie powdor
joy of rending and uong it. Or jest woonnc, on or o

Gipping 1010 o crystal egg _Jr fone

of lipefick with o golden
oomboo brush is nn',
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32 art director Ronald Barrett
designer Ronald Barrett
artist Judith Barrett
photographers Horn / Griner
copywriter Jane Taylor
agency Young & Rubicam, Inc.
client American Wool Council



Hold on tight when you try
the Rum Special at Juicy's
beach -front bar.

Blend n electr.c blender)
1 oz. honey
1 oT ginger ale
1 oz. 7Up
1 oz. orange price
1 oz. lime juice
2 tbs. cherry juice
2 tbs. raspberry syrup.

Add) 1 tsp. Cointreau
IV, oz. light rum.

Stir lightly. Pour Into a tall glass hall filled
with cracked Me. Top with a *lice of pine-
apple,  slice of orange and  cherry. And sit
a dash of Cherry Hearing on top.

That's Juicy's Rum Special. Only It's not quite
as special. it you make It yourself al home.
Some key Ingredients are missing. Like

Juicy's "Yap. mon,' as he sets the glass
down on his outdoor bar et the Montego
Beach Hotel. And Jamaican air in your nose.
Jamaican sounds in your ears. Jamaican sand
between your toes.

Then, we suspect there's a secret or two that
Juicy's keeping to himself. After all, he's got
a reputation to protect: Bartender of the Year
in the Jamaica Gleaner's Island -wide bar-
tender contest.

But we're not asking you to come Ell the way
to Jamaica to do all your drinking In one little
bar. Or to Dual drink (although some do). We
have three rambling, outdoors -loving hotels-
two at Montego Bay and one at Otto Rios-
where you can swim, sun. eat, laze and lux.).

ate in three entirely different but entirely
Jamaican styles. (Let us send you our free
brochures detailing which is which.) And
we've arranged it SO you can stay at one hotel
end enjoy all the facilities and privileges of
the others lend also of Montego Bay's three
golf clubs and Iwo tennis clubs). Or If you
take a notion to. you can move, kit and
kaboodle. from one hotel to another. Provided
we've got the room.

In your travels. why not conduct your own
Independent survey, comparing, say, Juicy's
Rum Special. Oryille's White Lightning end
Glinton's Coconut Cooler?

Our barmen are generous felkhys all, so hold
on tight.

3 Hotels / Jamaica: Montego Beach Royal Caribbean Jamaica Inn
C* 11 your tr.v.i.gent or 1.1, Morrow E 47 St. N Y C 0% 7,340.

33 art director Howard Russo
photographer Donald Mack
copywriter Charles Burch
agency de Garmo, Inc.
client 3 Hotels / Jamaica
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34 art director Hal Davis
designer Hal Davis
photographer Hal Davis
copywriter Frankie Cadwell
agencies Trahey / Cadwell
client Eilzabeth Arden

35 art director Ronald S. Brello
photographer Burt Glenn
copywriter Gerald Weinman
agency Pritchard Wood, Inc.
client Venture Magazine



Magazine ads -
2 colors or black & white

Just a reminder: drive carefully, obey traffic laws and have your eyes examined every year or so. Better Vision Institute.

36 art director Len Sirowitz
photographer Stock Photo
copywriter Leon Meadow
agency Doyle Dane Bernbach, Inc.
client Better Vision Institute



37 art director George Lois
copywriter Dan Greenburg
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Trattoria

Pinnd ins pin root warn neer the hear.
Creme Perform. then h 'ling it in riergernig

38 art director Frank Kirk
photographer Ira Mazer
agency Trahey Advertising, Inc.
client D'Orsay



You're ata party
and somebody takes
a swipe at the U.N.
It's a debating society,
he says.Telling us
what to do. And what's
more, the Russians
run it.

What doyou say?
Say thir Think about crises in Suez, Pltlestine.New Guittea. ItIsItysi.. tie f.ongo.Colm. CtIn

I. it 111,N dues ler Omni hook Lecutning World War III" Maybe not, hot who'd be es, enough to want io find out,

II you iss ne onfirm a time and date
hi o mu and Mn David mi., alligator skine...and diorum your iiext

$i50 to $550. At the I. Miller Salon, ii/th Street and l'ilth Ayenue old>. Ianyper your feet at I. Sliller

39 art director George Lois
copywriter Fred Papert
agency Papert, Koenig, Lois, Inc.
client The Advertising Council

40 art director Martin Lipsitt
photographer Mike Cuesta
copywriter Herb Green
agency Delehanty, Kurnit & Geller Adv.
client I. Miller



Would you still
buy Chivas Regal
if it cost $2 less?

You might well feel some suspicion if
we were to cut our price.

Could it be the same old Chivas Regal
if it cost as little as younger Scotches?

The 311,1, 15 N. i, it couldn't.

'here are no bargains in Scotch whisky.
Chivas Regal is made, in far from stag-

gering quantity,n ith prize whiskies from
Strathisla-Glenlivet, the oldest distillery
in Scotland. (Of which we happen to be
the proud owners.)

We age every drop twelve years. In old
sherry casks, which cost us £35 apiece.

A lot of people consider it to be the
smoothest of all Scotches.

Perhaps some of them bought their
first bottle of Chivas Regal just because
it's expensive.

But they continue to drink it because
they lifee the taste.

1 41,01.0 111,NI. .0ICH
c.kNIRAL WINE e. 51.111115 CO. NI. St IN

41 art director Bert Steinhauser
artist Photostat Composition
copywriter John Withers
agency Doyle Dane Bernbach, Inc.
client Chivas Regal

Break
the

new car
habit.

Don't go away. now. We're not asking you to
give up smoking or eating or anything like that.
We're just asking you to buy a car that's driven
an average of eleven years before it's traded in.

Eleven years in Sweden that is. Where 80%
of the roads are unpaved and there are no speed
limits. Where winter temperatures drop to 30°
below and there are few garages.

We're not sure how long Volvos will average
between trade .ins here in the States where the
roads and weather are better, because Volvo did
not become part of the local scene until a few
years ago.

Here's why Volvo has grown to be the big-
gest selling imported compact in that short
space of time (do not confuse Volvo with Volks-
wagen. Volkswagen is an economy car and quite
a hit smaller. Volvo is a compact, the size of Fal-
con. Corsair and Valiant).

1.Volvo doesn't make you feel like you're driv-
ing last year's model. Changing body stylesevery
year is silly. The only changes we make on a

Volvo are changes that will improve it as an auto-
mobile.

2. Volvo doesn't rust out before you make the
last payment. Every surface on the Volvo body.
inside and out. is rust -proofed with zinc phos-
phate. Then six-that's right. six-coats of paint
(2 prime, I undercoat. 3 hand -rubbed enamel)
give if a remarkably tough hide.

3. Volvo doesn't develop squeaks and rattles.
We were using all.welded, single -unit body con-
struction to make Volvos safe and strong and
quiet while most other car manufacturers were
still having committee meetings on the idea.

4. Volvo has a simple. tough, 4 -cylinder engine.
Many car men call it an "overbuilt engine."
Tougher than it has to be. Possibly. It's the same
engine that powers Volvo tractors.

5. Volvo doesn't force you to choose between
performance and economy. It has both. And
this, despite everything else we do to the car, is
probably the reason for Volvo's growing popu-
larity. Volvo out -accelerates every other popu-

tar-priced compact in every speed range...yet
gets over 25 miles to the gallon like the little
economy cars. It actually does.

6. Volvo doesn't cost you an arm and a leg for
optional equipment. Heater, whitewalls, bucket
seats, windshield washers, scat belts, padded
dash and sun visors, etc., are standard.

7. Volvo has a full line of cars to choose from.
Four comaacts including a station wagon plus a
Gran Tunsmo road car (a Gran Turismo road
car is a dignified sports earl.

8. Volvos have a high resale value. The better
a car is built, the better it holds up and the more
you get for it when you sell it. (We only mention
this to reassure you. Volvos are scarce on used
car lots.)

That's about it. If you still want to go out
and buy a new car every couple
of years or so, there's not much
morewecan say. Excepswouldn't (Vemo)
a Volvo make a helluva second
car?

42 art director Amil Gargano
photographer Mike Cuesta
copywriter Jim Durfee
agency Carl Ally Inc.
client Volvo Inc.



43 art director Bill Harris
designer Bill Harris
photographer Irwin Horowitz
copywriter John Lentz
agency Young & Rubicam, Inc.
client President's Council on Physical Fitness

What are you doing about
your son's nickname?

There's no excuse for the overweight, out -of -shape youngster-boy or girl-and the embarrassing nicknames
they come by. Regular. vigorous exercise can help change fatness to fitness. What about your school's phys-
ical education program? Insist on a daily 15 -minute session of honest exercise. For more information,
send for the free leaflet from the President's Council on Physical Fitness, Washington, D.C. 20548.

(.1,

WV
IF YOU WON'T

DO IT FOR
YOURSELF, DO IT

FOR THE KIDS
Jet r.) i, cord tiu., theaft,t tiree yning.t

44 art directors Chuck Bhas / Charles Picarillo
photographer Ken Heyman
copywriter Ron Rosenfield
agency Doyle Dane Bernbach, Inc.
client Chemstrand



Distinctive Merit Award

Why did Anne Flynn's parents allow us to use this picture?

There were two reasons.
First-because Anne has now had proper

treatment, and everything is fine.
Second-because the Flynns are deeply

concerned land you can understand why)
with the seeing problems of all children.

They want parents to know about trouble
signs that aren't as obvious as Anne's. That
go undetected. 01' may be overlooked be-

cause they don't seem very important. I. Persistent tilting of head.
Play it safe. See that your child gets a pro- f. Excessive frowning or squinting.

Tensional eye examination before age three. :3. Excessive rubbing of eyes.
Certainly, before first starting school. And 4. Shutting or covering one eye.
once a year thereafter. 5. Holds books too close to eyes.

Above all, remember this. Most vision 6. Headaches after reading.
problems begin mlithout any warning. But 7. More blinking than usual.
there are some signs, such as the following, S. Unusual repeated eye movements.
that call (or your immediate action: Better Vision Institute

45 art director Len Sirowitz
photographer Better Vision Institute
copywriter Leon Meadow
agency Doyle Dane Bernbach, Inc.
client Better Vision Institute



Where did you think
nonfat dry milk came from?

Chickens?

46 art director Tony Nappi
designer Tony Nappi
photographers Horn / Griner
copywriter Sandi Butchkiss
agencies Smith / Greenland Company, Inc.
client Weldon Farms

Don't be silly.
Of course nonfat dry milk

comes from cows.
It's those thin, watery

ones that confuse us. One sip of
Alba and your doubts are gone.

Alba really tastes like it comes from cows.
Here's the reason why.

Most nonfat dry milks have undergone a series of extreme
temperature changes. That's what takes that delicious,

fresh milk taste away. Alba doesn't suffer this ordeal.
We use a remarkable low heat process.

We gently remove the water and butterfat. Nothing more.
That sweet, country -fresh flavor remains untouched.

Isn't that nice? And the important
body-building protein and calcium doesn't budge either.
New Alba dissolves in two shakes of a lamb's tail, too.

A little Alba. A quart of cold water. And there you are.
Pure, sweet, fresh, delicious, whole -milk flavor in an instant.

And all for as little as 8c a quart.
So if you're searching for a nonfat dry milk that any self-respecting

cow would be proud to take the credit for, look for Alba.
All nonfat dry milk comes from cows.

Only Alba tastes like it does.
If you live out of New York ALBA

and you can't get Alba, don't worry. A

handling) for a 3 -quart pre -measured
ALBA)' 40)Send 40c (includes postage, Pk

package to: Weldon Farms, Inc.,
595 Madison Ave., N.Y. 22, N.Y.

Alba con,et in packages of preinleasured One quart envelopes and economical new la CIC you spout pacA/1, ...1111110a

/



Does it make sense to jump
out of a warm bed
into a bowl of cold cereal?

Woke up. boby
Cold c.f.! s told. Cold, cold, cold going

down. Cold when it hes your stomach. Smock,
And on these cold, cold mornings, baby, that's

a chilly way to Pod.
You d do better with good old Quaker Oats.
Oh yes. A good hot bowl al Quaker Oats ,

something to jump into.
Nice and steamy. Worm going down. Worm

inside Warns all morning long.
Cooker Oats has the notural nourp,ers to

keep you worm. To stir you up, keep you going,
even put the brakes on sneaking snacks.

Quaker Oats has more protein than whole
wheat. whole corn or whole rice, too. So it no,
roily sustoins you better.

At only 1 calories per ounce more Mon corn
flakes, isn t that something?

Besides. what else tastes like Quaker Oats?
What else comes up with that nutty, hearty,
toasty Poste of oats 'Mad?
Every steaming spoonful.

So make good hot
Cooke,. Oats these wintry
moinings.

Listen, baby WO never
leave you cold

Ie rose rpm, °poke, amt in,ao maPai oar.

'fr

How come one company pays out
a million dollars an hour?

That, boa moth ldrironolitan Life policyluddris
and beneficiaries eidlect es, hap rd ILO
warking day. Laot yaw. It added up to /nom ihan

sad FL billion. And two-thirds of it wear
to ...a policyholders.
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do rn..«. A lot mans Pope wsNokoo
told mina
fichi malts a thud vuol CN I.- ' ealudiS

someday derided to rein..
hletropolinar Wh Oita  Family deducity Cherkvris
It's confidential iaal iv, fiat.
Won.. you feel  little sales if you had one
yewcull your Metropolitan whim., and It'e yaw,

More choose Metropolitan life
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47 art director William Taubin
photographer Jerry Shatzberg
agency Doyle Dane Bernbach, Inc.
client Quaker Oats

48 art directors Robert Wall / Matthew Basile
designer Matthew Basile
photographers Horn / Griner
copywriter Cynthia Proulx
agency Young & Rubicam, Inc.
client Metropolitan Life Insurance Co.



If you run out again
this September, we're going

to feel awful

You moy not feel so hot yourself. Its no km running
out of the best Mae money-maker in your cereal
department. (Ina recent study by Retailing Re
search, the 18.oz. size of Quick Oats produced
more annual reruns per dollar invented than any
other cereal item, hot or cold.) The 18 -oz. size of
Quick Quaker or Mother's Oats even outsells other
Quaker -Mother's Oats items. So why not give more

of you, Oi.i
do a little H

We should know. It happens eve, Seamas.,
Ibis yen, to keep everybody on thou toes, sue se
even put the 18 -oz. Quick in special refit school.

time cases. We've tried to think of everything.
After all, we hate to see a grown mon cry_

NEW YORK
ffiff76

!t'tthuue
European Ioliurnr

Thiel, Turks lir lif

idL siiiif.A.usci

AMERICAN IN PARIS
(the original!)

The Herald Tribune European Edition
is an old friend to Americans living or
traveling abroad. And to English-speak-
ing Europeans. Its home has been Paris.
its scope, international for 76 y -ears.
with its own staff of editors and reporters.
business and financial experts, the Euro-
pean Herald Tribune speaks with author-
ity in 71 countries throughout Europe.
Africa, Asia and the Middle East.
It has by far the largest circulation of any

Az (mpg. Bank

13ritish,Cyprua
Appeal Today
To UN Council

CuTiott MID

American newspaper publishes] in Eu-
rope-some 49.000.
And this circulation (60'' American,
405i European and other nationalities) is
heavily concentrated among the kind of
people who are important to your com-
pany-decision-making executives in in-
dustry, finance and government.
For the greatest impact on the foreign
business community, use the original (and
most influential) American in Paris, the
N.Y. Herald Tribune European Edition.

Trade ads-full page
or more -2 or more colors

49 art director Frank Gentile
photographer Norman Nishimura
copywriter Nat Russo
agency Doyle Dane Bernbach, Inc.
client Quaker Oats

50 art director Tony Zamora
designer Tony Zamora
artist Olaf Olafson
copywriter Alvin Sklower
client N.Y. Herald Tribune European Edition



This is how
simple it is to borrow the

Xerox 914 Copier.
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51 art director Sam Scali
copywriter Mike Chappell
agency Papert, Koenig, Lois, Inc.
client Xerox Corporation

When you borrow the
Xerox 914 Copier, you pay for

the copies you make.
We take care of the machine.

Xerox 914 Copier Machine Maintenance Agreement
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52 art director Charles Picdrillo
photographer Ira Mazer
agency Papert, Koenig, Lois, Inc.
client U. S. Rubber



Distinctive Merit Award

ir

How long will a Mack truck last? We don't know, yet.

53 art director Michael Latta
designer Michael Latta
photographer Pat Finelli
copywriter Lawrence Elegant
agency Erwin, Wasey, Ruthrauff & Ryan
client Mack Trucks, Inc.

The Shier flour Warehm.se and
Trt-kng Corporation bou,h1 this
Mak AC Truck in 1921

.e. rs ago this Mac, had a
as green fun* and Is dog

ea, tweets stood strarght and
Nu Ince there was a shew gold
trim lugging the canto. of its
Wag. awl once. not a mngle cis
awl, horn on its rich leather

la

m. tine about Ins old
Me k ham t naned.r,

years Its performance was
great ten. And it is great now

Sin dayi a week. Idly two weeks
a yea 045 Mack hoots fifteen
tons of flour through buoy New
York City for 35 years it's been
step In stop go. through the
Bronx thee through the BM
snorted streets of Manhattan. and
then trough Brooklyn. And then
back agam

Sure this Mack needed insinte
mance to stay on the too Pear a
lawn needs that But Nye mud,
That s the difference

A couple of handfuls at sowk
pegs and rents went into Ins
engine it tinssled two o' thus
magna to overhauls Town some oil

/alert and a tea carburetor ad
rostmenls And nark in 052 a tn4

expels. the first and ogle eson
overtaul in 35 years al grshre
sem:*
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that makes more MOnal, f. it
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description of Sneer , .

Mack'
And ran you think of a butte
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A new Mack winks IWO., igals

longer, and cost, ens in.,. ran.
...her T. ate =tong onto,
over smooth toterstale tegtmar.
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Dist yunteone ash 09. or.,

eo,! my new Mack Lei'
15 eears line]

dt,r1 10,
KiCit tr.,, Ito. Fewer, N

See. You don't have to worry about itchy trigger fingers.

ther 114, Naming powder
shtsted hoenms tost kahled. ready to
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54 art director Fred Stadelman
photographer Allen Vogel
copywriter Rudy Fiala
agency Doyle Dane Bernbach, Inc.
clients Ramset / Olin
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Trade ads-full page
or more-black & white

"Un bacio a tutti i miei ragazzi."

MAMMA
Mamma Leone's 1,storante, 239 West 48th Street, JU 6.5151

55 art director Tom Courtos
designer Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Mamma Leone's



You can spend a lifetime in the files of Wide World Photos

Wide World has 50 million photos of every kind and photographers everywhere
N. 7774 P,11. 121  Boston, LIG., 2-0075. CNcoo, Slate 27700, Oanns, C/a.d.,NO.Nrard 2,37. Los /Age., 2643171.261

2154 oola, 50231 Seal. kliNtrat 2,522.5. ,ancrico, 00.N. C 60,5 Wa0.1124, 0. C
Nanklurl, Germany, 3.19181.- Ionian. EVand, 7Me1 , 1515 Conennangen, 11504 Tolgyo. 201.2001'. Tom.. Canada, EM0n. 3 3182

56 art director Michael Pennette
photographer Wide World Photos
agency Fladell, Winston, Pennette, Inc.
client Wide World Photos



What's black
and white and
rode all over?

There are two reasons why you see more BMWs wherever you go. First, we sell more BMWs every year.
Second, BMWs are so well built they are enjoyed for years and years. Come to think of it, it really boils down
to just one reason: rider satisfaction. Graduate to BMW and loin the growing number of pleased BMW riders.

East:Butler &Smith,Inc. West: Flanders Company
160 West 83r0 Street,New`lorl, 24.New York 200West Walnut StreetPasarlena,Caldorrna

inCanorla Naatiloron.116.7811..0.1.1.11.13-.1.0

Let's see
)Tou get out of

this mess.

57 art director Eugene C. Beck, Jr.
designer Eugene C. Beck, Jr.
photographer Nick Samardge
copywriter Fred Rafael
agency Quinn -Lowe
client Butler & Smith, Inc.

58 art director Dick Levy
designer Dick Levy
artist Dick Levy
photographer Harry Hamburg
copywriter Dick Raboy
agency Delehanty, Kurnit & Geller Adv.
client Talon, Inc.



Every year or so at U.S. Royal,
we buy Goodyear, Firestone, Goodrich,
Sears and co-op tractor tires.
And then, along with some of our own,
we destroy them.

We run those tires hot, bald, flat.
split, ragged and every way but
sideways. On the world's biggest
tire -testing station: our 6900 -acre
spread near Laredo, Texas.

We run them in every kind of
soil from sand and clay to sandy
loam. Over rocks and stumps and
rusty hardware. On driverless trac-
tors that whip around and around
a rough track until the tires just
plain give out.

We run them along paved roads,
pulling loaded wagons thousands
of miles in the heat. And on nearby
farms, where we can look them over
regularly and cart away the remains
when the tires quit.

We destroy some in ourlabs, too.

nearly twice as much strength as
an ordinary adhesive could. The
stuns called CVCI" We developed
is. We applied for the patent on it.
No other tractor tire has it.

There's a whole lot more we've
learned. And we're going to keep
right on buying tractor tires and
destroying them and learning.

To make dead certain that the
U.S. Royal Super Cleat Master.' is
the toughest tractor lire going.

Just as easy to buy. But a little
bit harder to destroy.

Our people methodically reduce a
brand new tractor tire to a pile of
rubber bands and ashes; in the
process they find out where it's
strong, where it's weak, and why.

Then we compare the lab reports
with the tire -death certificatesfrom
our Laredo grounds.

In the end we wind up with a
heap of ruined rubber and a stack
of hard facts about tractor tiros.

For one, thereisnocordmaterial
that will stand up to abuse as well
as nylon cord. Or as long. So we
don't ever make a tractor tire with
any cord but nylon.

There's one bonding
agent that fuses those
cords together with

59 art director Ed Lukas
photographer C. Wiesehahn
-copywriter Phil Peppis
agency Doyle Dane Bernbach
client U. S. Rubber

After

34 years the

stainless steel
tower of the

Chrysler

Building j still

shines.
;, Now read five

more bright
reasons to

design in

stainless:

A 4

I.

1. N ,...,!ainiess steel is highly corrosion resistant. Won't pit, tarnish or deteri-
orate in any other way. 2. The subtle sheen of stainless blends with other mate-
rials. Complernents, reflects and highlights its surroundings. And its good-looking
appearance is permanent. 3. Stainless is among the strongest of metals. Permits
use of thinner members and lighter, more economical gauges. 4. Stainless is
virtually care free. Washes easily with detergents and water. Rain and wind often
keep it clean. And maintenance savings alone often make up any difference in
cost between stainless and other materials. S. Stainless is available in virtually all
sta and finishes.
forms, such as doors, windows. hardware, fascia and railings,

Thnedintde::

forms.

sNrnaicknel'PecCo:asnhayp:Isnca

60 art director Santo Cambareri
designer Santo Cambareri
photographer Jean Dubane
copywriter Ira Joachim
agency Marschalk Co., Inc.
client International Nickel Company

If you have designs calling
for stainless steel doors or
windows, low's "Sug-
gested Guide Speed Ica -
bons" can make your
specifying job a little
easier, less time consum-
ing and more complete.
They include helpful back-
ground information and
explain the optional fea-
tures and variables that
must be determined for
each project. Their format
follows AIA Specification
Worksheets. Write for your
copies today.



1923.
Thatwas the year

to be in the
piano business.

In 1923, there were about a hundred
million people in the U.S., and they
bought 150,600 regular and 197,000
player pianos -347,600 all told.

Today, with the population nearly
doubled, the total number of pianos
sold isn't much above 200,000 in a
good year. While the rest of the
music trade goes booming ahead,
pianos are standing still.

We can't see why that should be.
People need pianos in their living
rooms as much as they ever did.
They just have to be told about it.

That's why Lowrey is on national
television right now, with a campaign
that should be the biggest thing to
hit the piano industry since the
discovery of elephant tusks.

Our theory is that the only way
to get back to the way things were
in the good old days is by moving
into the future as fast as we can.

So, watch our dust and 23 skidoo.

0

61 art director Philip Parker
photographers Horn / Griner
copywriter Tom Disch
agency Doyle Dane Bernbach, Inc.
client Lowrey Piano



He wears pees<Hplion glasses. He would lase to own
prescrIptIon sunglasses too ROM, are expens;ve and awkward
to carry ansund. Good prospect for Polaroid Ciro r+,
Polaroid ClipOvers wmgh only 4.13 gr+ms. clip on in one
second. only cast a lew dollars, sear of all. Polaroid pCli-Grecs
.eitnunale glare as no ordinary sunglasses can.
POLAROID SUNGLASSES

62 art director William Field
designer William Field
photographer Michael Peirce
copywriter Alexander Hoedt
client Polaroid Holland

What if a jet fighter could
follow a foot soldier around

like a dog on a leash?

A patrol leader signals. And a fully armed tact Or attack enemy positions.
cal fighter plane rises like a helicopter from a Studying this and every other "what it" oti ad.
nearby cleanng and hovers there on alert. ready vaned V/STOL. weapons systems is a let we
to wipe out a tank. took on when we signed our newest Air Force
Or hit a supply convoy. contract at PirUBLIC ..117r ,,e,

63 art director William A. McCaffery
photographer Timothy Galfas
copywriter Charles Burch
agency de Garmo, Inc.
client Republic Aviation Corp.



Jailbird. Terror,. Saboteur. Fanatic.

Today wl. wom 'w.f.
purl duo

an
r .

buy ago {mule beau,  ,r.r. aid ml Oeughtero
elwieteml mal organi. une of the smew elfecil, campaign. In
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programming. Interestsii

64 art director Kurt Weihs
designer Kurt Weihs
copywriter Renee Borek
agency Papert, Koenig, Lois, Inc.
client Granada TV, England

Fill in the magazines
you would use to reach...

MEN WOMEN BOYS

I ..... gem. JO* awe. rev al..h knew gem. the I, lae eMy auger. .....

BOYS OLE CUMULOUS.. BMOCS ALLC NSW YOBS GOCSOLI LOS SULOLLES SOS,.

65 art director Phil Franznick
designers Phil Franznick / Dolores Ramos
copywriters Harold S. Meden / Milton Franks
agency Franznick-Meden, Inc.
client Boys' Life
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A bad, wrote that to her Iron Mine Until Roger Fenton. Ow 2rst ust,hutorrapiter, Penton, his,.rie pietnres ars !won& in
sweetheart flghliny in the Crtmean War
Obviously the En.lish hock hunt were vague horseArawndarkroom van. Shot ever,thing.And
about what wu plane battle.. showed them the devastating truth.

BRAN ADA TY NETWORI, ENGLAND

66 art director Kurt Weihs
designer Kurt Weihs
photographer Roger Fenton
copywriter Carol Flam
agency Papert, Koenig, Lois, Inc.
client Granada TV-England

You don't handle materials
this way, but this message
can affect your operation

In the Detroit area, noted for tough-minded purchasing, one
out of three lift trucks bough is an Allis-Chalmers! Why?
There are good reasons. If you buy or lease lift trucks,
it will pay you to find out. Call your dealer... get a
quote on Allis-Chalmers Long Life Lift Trucks. 67 art director Richard Heyne

designer Richard Heyne
artist K & K Studios
photographer August Sander
copywriter Peter Marshall
agency Campbell-Mithun, Inc.
client Allis-Chalmers Mfg. Company

'COVELL COLLEGE LIBRARY



A I a.

.z.ft. `1""'
Or-roa -*

wer

The European Wirephoto Network of The Associated Press has added two important new stations. Moscow, U.S S.R. and
Warsaw. Poland. It is now the only full.bme, two-way. picture transmission system linking these capitals with the world.

Another -first" from THE ASSOCIATED PRESS.

68 art director Michael Pennette
agency Fladell, Winston, Pennette, Inc.
client Associated Press



Your client is a poor,
rejected stepchild, whose
best friends are dwarfs.

Can you insure her
against poisoned apples?

You can -- if you're a Continental agent.
Continental writes most kinds of accident and

health insurance - the exotic as well as the com-
monplace.

Your client can buy a standard policy. or, we
can add any number of riders to include her own
personal passions.

You see, we don't have any hard and fast rules
about what we will write and what we won't. The
only "do's and don'ts" we adhere to are those dic-
tated by law' -not bureaucracy.

As a result, you won't run into frustrating delays.
Big as we are, we can't afford to let you wonder.

worry and wait long enough to think about taking
your business elsewhere.

We feel that, perhaps more than anything else,
it's this open-minded approach toward insurance
that has helped us become one of the largest fire
and casualty groups in the world.

We figure it will help us grow just as big in A&H.
-

And we, and all our agents, and all their
clients will live happily ever after.

The Continental Insurance Companies
Num rift  riachiv-ennw rkidliv l weary Na.ani hit awl %lame

linar tWas le Mao.. Lane. N V.; 101W. flaw ...ark 2.N

69 art director Bob Reitzfeld
artist Paul Davis
copywriter Leo Fassler
agency Doyle Dane & Bernbach
client Continental Insurance



Every Worthington chum handles anything rn spec.catron concrete from soup to the
stiff. low tomp. Each minedwookty and Whoa. smoothly. The drumangle of 18'
Puts Me c.g forward. allows you to Corry rnonow101 WOO. rut.. sprIlage

Everything from soup to low slump.

The largest olandord hoot.,
around 00 x34 120 charging
tonal-rowast 10 Cact for WrIrng

tga
sir

woe deep throated, special steel chutes
rocs into 5 peortrons The MP....
even tM near., .es wan.

Talk to your Worthington 0.140.
utor today Or torte Worington
Corporatron Holt.. Massacthhusetts.

70 art director Herbert H. Sklar
designer Herbert H. Sklar
copywriter Tony Burke
agency Needham, Harper & Steers, Inc.
client Worthington

PaterPra

S )me women cantt0011 how it.
Indeed, our daytime lint -tip i,

a vital part of i heir lice, that
the 9 most popular program, are

all ours.Of ottrlti dao t ime program..
12 are in litTip 15.The lathe.

lime taken too (I, their hearts.
ision Net votrke

71 art director Louis Dorfsman
designer Louis Dorfsman
artist Tomi Ungerer
photographer CBS Photo
copywriter Paul MacCowalt
client CBS Television Network

.
PLEASE APPLAUD

We didn't expect that big
a hand this season. But the
spontaneous applause for our
nighttime schedule gives us 9 of the
Top 0 programs, 15 of the
Top 20, and five of seven nights.
That about wraps it up.
The CBS Television Network



The Beatles were born in Granada on October 17,1962.

Of Before October 17,1962, the Beatles were four anonymous haircuts.On that date.Granada
introduced them to British television audiences.We brought them back eleven times between
April and December1963.You know the rest. "ikilk Granada's an unorthodox network. First with
controversial documentaries. First with long -hair entertainment. First with salty personalities

°RAMADA T. of

72 art director Kurt Weihs
designer Kurt Weihs
photographer Granada TV
copywriter Carol Flam
agency Papert, Koenig, Lois, Inc.
client Granada TV, England

"When I was sixteen,
I thought my father was stupid.
When I was twenty, I was surprised
how much he learned in four years:'

...tare
Wainer. in .4 LH. Grenada
TV, new soar.- eerie,

He pp. we old as A. But he bywon-
derful thing tn nayntata the ainfliet Wyse..
the* anti the nen.

The way the old gentleman talk, British
tonlesisien Juniata,. listen. And keep tartan..
Amerisans will antra tea.

11441,11 wisdom with a Patio -It MM.,
.4 4 Ilea,reet. for sale someone
whe loons  gad thing4 hen it

MAMMY Tr /11.1011/

73 art director Kurt Weihs
designer Kurt Weihs
photographer Granada TV
copywriter Carol Flam
agency Papert, Koenig, Lois, Inc.
client Granada -TV, England



He's 75 years old.
He speaks English with an accent.
He wears striped suits and straw hats.
He uses a cane.

He frequents nightclubs.
He stays out'til all hours.
He moonlights.
He adores little girls.
He's been known to take off for faraway places.

He's linked up with Louise and Mimi.
So we hired him.

WHAT A SALESMAN!

AC
74 art director Stuart Rosenwasser

photographer stock photo
copywriter Susan Bagg
agency Doyle Dane & Bernbach
client Chemstrand

A
SHOEHORN

FOR
PANTS.

75 art director Stuart Rosenwasser
photographer Frank Ufert
copywriter Susan Bagg
agency Doyle Dane & Bernbach
client Chemstrand



76 art director Bob Reitzfeld
artist Paul Davis
copywriter Leo Fassler
agency Doyle, Dane, & Bernbach, Inc.
client Continental Insurance

Your client is a nice,
innocent kid in a red hood.

Can you insure her
against wolves?

Toucan it you're n Continental agent.
Continental writes must kink 4aidasnt awl

health insutstnce the exotic as well as lb. sway
tnonplace.

Ysan chow can but a standard goiseg kk.
can add ant nunther, 44 mhos to include her own
personal patsiten

Tau ss,. at. dn't have any hard and tam rules
about ,hat wenell ,rte and .bat.. *wit Tbe
only .tdo's and dolls'. Ise adhere to nre those
!Wed by la< WI burr:gm-my,

As a result. sou won't M....frustrating delag,
Big as we are. we can't offsed to let you wonder.

%or, ;tad wei I long enough to think :stow, taking
your htz.me... elec. he et

We Irel lh,. perhago more than anything etw.
its tins opewmtncted appnwch toward Insurance
that has helped us become tele n1 the largest fire
and osttah IlIgn In the node,

We (Waren will help,.. WOW inp:iat tip m Skit
Obestrusly, tec don't expect any wolvt,

our door.

TheContinental Insurance Companies

Trichinosis
Encephalitis
Snail Fever
Amebiasis
Jungle Rot

We think you'll find them more challenging than the sniffles.

Take up the challenge.
Write: The Peace Corps, Washington, D.C. 20525

77 art director Ronald Barrett
designer Ronald Barrett
copywriter Ronald Barrett
agency Young & Rubicam, Inc.
client Peace Corps
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78 art director Al Weintraub
designer Al Weintraub
photographer William Richards Assoc.
copywriter George Morin
agency Ketchum MacLeod & Grove, Inc.
client Westinghouse



hat's it bringing you?
rders or complaints?

Just a few calls one way or the other
can make a whale of a difference. But there's a simple way
to tip the balance in your favor.
Use the best tread rubber you can buy. Use U.S. Royal Tread Rubber.
The difference between it and so-called bargain rubber
is less than a couple of cents a pound. And for that you can make
retreads as good or better than the original tread on the tire.

And you can be consistent about it. U.S. Royal Tread Rubber is factory
tested so you can always get the same good results. No flukes, no failures.

The best way to start is to put a dime in your phone
dial your U.S. Rubber representative's number.

We like to get orders, too.

79 art director Ed Lukas
photographer W. Faller
copywriter Gordon Jett
agency Doyle, Dane & Bernbach, Inc.
client U. S. Rubber



Trade ads-less than
full page-color or black & white

WAIT
FOR

........"'

are you ready
for
the most important

days
in sheet retailing?
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11 12 13 90 15 16 17

18 19 20 21 22 23 24
25 26 27 28 29 30 31

80 art director Gene Federico
designer Gene Federico
copywriter Sheila Jersky
agency Benton & Bowles, Inc.
client Pepperell



Mamma Leone's Ristorante
"Where strong appetites are met and conquered."

239 West 48th Street, JU 6-5151

81 art director Tom Courtos
designer Tom Courtos
artist Tom Courtos
agency Papert, Koenig, Lois, Inc.
clients Restaurant Associates / Mamma Leone's
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Cut office machine clatter at its source. Gates Nose Redu,.er
'ate up to 75". of objectionable machine noise, a major cause of tensor

and inefficiency. Scientifically engineered. Results are absolutely guaranteed. o
your money back. Used successfully by the United States and Canadian gcv
ernments as well as many other leading companies and institutions. Standard
models for all major business machines; special designs for special problems.
Send now for free descriptive literature. Gates Noise Reducers
by GATES ACOUSTINET, INC., P.O. Box 2231-1, Menlo Park. California, 94023

SHHHHHH 82 art director Sam Smidt
designer Steve Osborn
artist Steve Osborn
copywriter Perry Leftwich
agency Sam Smidt Graphic Designers
client Gates Acoustinet, Inc.



Triis is ar unusual ahotogrEph of
a well,,nown hle.-faahion madel-
strippeii of glamour. 0 A few weeks
after i- vvas made, r frail, ekle-ly
wo:ran, with a strkirg resemJlarce

the model, came tc our stulo. In
fer hail sie held a small terra-co::a
horse. 0 She had ventured hr/ Sub-
way Eus to the University k-:u-
seum t: ary this piece of sculiat,tre.
C :n haoken English, she explaired
that it Win a gift in aJpreciat on -.or
discovering her daughter's bea...rty.
She had almost forgo ten the cla%ic
Sicilian face-long ccncealed by -he
drussiig-room arts. 0 The -oic.-tre
brougll ier a special messag--nad
we go. a -.'ery special aware. 0 C
Bob Itiyrran - Photograpne-, 21:124
Chancellor Street, PhiladelfAtia 3,
Pa., LOcust 7-7775.

83 art director John E. McCullough
designer Bob Hayman
photographer Bob Hayman
copywriters Bob Hayman / Elliott R. Curson
agency Elliott R. Curson
client Hayman Studios
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AR1ONE COLOR A DIVISION OF H. M. STORMS CO.
561 GRAND AVENUE, BROOKLYN, NEW YORK 11238

84 art director Bernie Zlotnick
designer Bernie Zlotnick
copywriter Bob Jacobs
agency Katz, Jacobs & Zlotnick, Inc.
client Artone Color



ro)i BRIGkt &

(Passionate Plates by Ro_se agraving)
85 art directors Doug Kennedy / Gollin, Bright &

Zolotow
designer Gollin, Bright & Zolotow, Inc.
photographer Patrick Blackwell
client Rose Engraving



Newspaper ads-
over 500 lines-black & white

On this opening day (and from now on), we're with you all the way...we'd even walk the plank for you if we had to! THE PIRATE -BOOSTER CLUB OF JOSEPH HORNE co

86 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Ben Doroff
client Joseph Horne Co.



Would you like your winter vacation sunny-side up?

Then sumo along with us to en exciting cor-
ner of the world. on an Air Frame Fall or
Winter kr Also,. Sun Ho/viers. The details
.111 he prearranged The itinerary will be
tadored to your special interests. The accom
',Iodations will be elegant yet economical.

We have motor tours, MI., trips
through Europe. the Mediterranean, Africa.
even an aroand-the-world excursion. Each
lour begins or ends in Pans, the glamour
gateway of Europe. You may travel with a

87 art director John West
designer John West
photogr.apher Dalton
copywriter Gene Tashoff
agency Fuller & Smith & Ross, Inc.
client Air -France

group or alone. You'll be in Air France
hands ail the way. of course. That means
good food, impeccable service-plus the
travel know-how of the world's largest
airline.

Wa Mop toy eon Pallor Winterholiday in
the sun by filling out the coupon on the right.
Check the our ideas that interest you most.
Send A ro us and we'll send you colorful
folders with full details. Or elk to your
Snivel Agent. Or call us at 656.130(P.

AIR FRANCE

Tummy Television

The 5 inch Sony for waist sizes 38 to 46. (For
smaller tummies. buy the 4 inch set) Our 28 non -
heating, long -hying transistors plus our telescopic

88 art director Len Sirowitz
phootgrapher Howard Zieff
copywriter Ronald Rosenfeld
agency Doyle Dane & Bernbach, Inc.
client Sony Corp.

antenna give you flicker -tree reception-even it can sleep. we also include a personal ear plug. The
you jiggle when you laugh. The Sony works on AC beauty of a TV set this small: when you no had a
wall plug or clip -on battery pack. So that your wife bellyful of television, you hide it under the pillow.

The lightweight 5 inch SONY TV



Who do you think of first
when you think

of rent a cars?
Certainly not Avis.

358
THOMAS 9.

AAA' 4f2,44 -of

'''''''''''''

813 10.00128 tt13.?11921,

It must be nice to
be a household word.
Like Jell-O, or Coke
or Kodak.

But we're not. Avis
is only No.2 in rent a

cars,and it's always the big fellow you think of first.
So we have to try harder. Hoping the people who stumble

on us will come back for more.
(We probably have the world's most fussed -over Fords.

Spick and span and nicely in tune.)
And when someone calls us by the wrong name,we turn

the other cheek.
After all, it doesn't matter what you call us.
Just so you call.

Light your first Filterela with your last cigarette.

e an tich to sw,itch

t+

I,,,ntexLvor;u.1 d.ohndeBreak the ellen, !g,c.,,
you put

tt'e , to mare it rooter the n rah;
lh rr o hip. around flr 7ir8;5

7h:rh`e.'A' 74: nn'ky;!:'17: t't riitde rtht:1 tZer,,h t:d" ool z
`ertra7 smoke. But ar

89 art director Helmut Krone
copywriter John Withers
agency Doyle Dane Bernbach, Inc.
client Avis

90 art director Onofrio Paccione
designer Onofrio Paccione
photographer Onofrio Paccione
copywriter Judy Blumenthal
agency Leber, Katz Paccione, Inc.
client Bayuk



Distinctive Merit Award

We're working on it.

A wristwatch -

sized television set
may sound like something
out of Dick Tracy.

But it's a perfectly logical thing
for us to be thinking about.

Which should come as no surprise; we
have quite a reputation for taking big things
and cutting them down to size.

The first shirt -pocket radio was a Sony
invention in 1956.

The first TV set that was really portable
came from Sony in 1959.

And the smallestTVset you can buy(with
its 4 -inch screen) is a Sony invention, too.

(Our 4 -inch set is brand-new, by the way.
And it's the one to get if you can't wait for
the wristwatch job.)

The idea behind all of these innovations
isto put you in charge of your own entertain-
ment instead of having your entertainment
in charge of you.

91 art director Len Sirowitz
photographer Faller -Wood
copywriter Robert Levenson
agency Doyle Dane Bernbach
client Sony Corp.

So the biggest TV set we make weighs
a whopping 12 pounds; the smallest
weighs 6 pounds.

All Sony TV sets play on regular house-
hold current. Or on their own rechargeable
batteries. Or in a car or boat.

But wouldn't it be the living end to catch
Ben Casey or the11:00 o'clock news or the
latest weather wherever you are?

You wouldn't have to look at it if you
didn't want to. But at least you'd always
have it on hand. SONY



Distinctive Merit Award
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92 art director Louis Dorfsman
designers Louis Dorfsman / Sheila Green
photographer Magnum Photo
copywriter Paul MacCowatt
client CBS News



Act
Your
age

November 3rd is Election Day. If you're over 21, make sure you vote.

93 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriters Lillian Daniels / Frank Haller
client Joseph Home Company

Gold Medal Award

94 art director Bprt Klein
designer Burt Klein
copywriter Mike Mangano
agency Smith / Greenland Company, Inc.
client Smith / Greenland



Great shakes! It's new!
First complete milk shake in a can.
Ice-cream) thick.
Ready to shake, open and pour.
4 flavors: chocolate, vanilla, strawberry, coffee.
Only from Borden's.
Soda -fountain item for your dairy case.

95 art director Richard Carroll
designer Richard Carroll
photographer Alan Vogel
copywriter Shirley Simkin
agency Young & Rubicam
client Borden Foods Company

"Shake 'em up- promotion.
Big newspaper ads.
TN minutes on ABC network.
Introductory 7e store coupon.
Introductory deal... I case free with 7.
Make room.



JINGLE

96 art director Gene Federico
designers Gene Federico / Kathy McCrave
artist Henry Sand Bank
photographer Karen Laurence
copywriter Gene Federico
agency Benton & Bowles, Inc.
client Heublein, Inc. / Bell's 8

BELL'S.
YEARS' OLD

100% SCOTCH WHISKIES
BLENDED & BOTTLED BY

 E..131... 18/S of BTM SCOTLAMO

y, 'OE SCOTC*O-11

"<CI,A"C'



Would ou do it?

No!

97 art director Richard Bergeron
photographer Melvin Sokolsky
copywriter Judy Protas
agency Doyle Dane Bernbach, Inc.
client Ohrbach's

Should a gentleman offer a Tiparillo to a lady...today?

-

Nor today. Or tomorrow. Or next week Nor um! we can meet the sudden switching
hpautitt

demand for "Tipart Hos.. Ttparillos.T pan IIos.' Had wc known that everyone and his
broth er would turn to TirtartlIcw ovrtnrght, wc might have stored up enough of those
sh rn, trim wnokes to take care ol Sister. too We're working on that right nosy. and wc hope
soon you'll he able to make the gent !manly otter T:11 thew it's every man for himself.

98 art director Robert Giraldi
designer Robert Giraldi
photographer Wingate Paine
copywriter Norman Robbins
agency Young & Rubicam, Inc.
client General Cigar / Tiparillo



We've been in the travel business a long time.

In the beginning, it was sink or swim.
We sworn.

Until about 15 years ago, when we started to fly

In 1948, we hod one used DC -4, two ex -war
aces and plenty of doubts.

Now we have a whole fleet of new Boeing
707 and 720-B jet airplanes.

We also have multitudes of pilots (including
one named Noah I and no more doubts.

99 art director Sid Myers
artist Sid Myers
copywriter Bob Levenson
agency Doyle Dane Bernbach
client El Al Airline

We fly one of the world's longest non-stop
flights: New York to Tel Aviv.

The shorter EL AL non-stop flights (New York to

London, Paris and Rome) are simply milk -and -
honey runs to us.

One thing in particular that tickles us is that
nobody notices when an EL AL jet puts down in
Athens or Zurich or Istanbul.

It's absolutely routine.

We go to places you d expect Brussels,Vienna,
Munich. Amsterdam, Frankfurt.

And some Prat you might not expect. Teheran,
Nairobi, Nicosia and Johannesburg.

At close to 600 miles an hour, there are very
few places we can't get you to in 6 or 7 hours.

Think where we could get yak in 40 days and
40 nights. Call your trove) agent or us
at PL 1-7500.



Which one of these smokes
gives you satisfaction without inhaling?

Jr"

TheWalkie-Watchie

The 4 inch SONY television

100 art director Robert Giraldi
designer Robert Giraldi
photographer Phil Marco
copywriter John Reynolds
agency Young & Rubicam, Inc.
client General Cigar / Cigarillos

101 art director Len Sirowitz
photographer Howard Zieff
copywriter Ronald Rosenfeld
agency Doyle Dane Bernbach
client Sony Corp.



llllll 114110.1

the people up there are relaxing. This is the It gels off the ground quicker back on os aloft h has had a more eloborote tee
quietest kind of airliner you can talk ,n a the ground softer then any other kind of program than any other kind of lei
whisper The reason is simple- the engines- let oirliner. Its self -powered air conditioner Shhh the people up there are to..

' se -are all behind you. keeps it os comlortoble on !ha gieund Why dons you join thern2

Whisperjets daily from Chicago

$23,756.

0
116111611111111111..ellater Mel

Edstern

102 art directors Robert Wall / Roger Mader /
Frazier Purdy

designers Robert Wall / Roger Mader
Frazier Purdy

artist Tex Lodijensky
copywriter Alexander Peabody
agency Young & Rubicam, Inc.
client Eastern Airlines

103 art director Bob Fiore
photographer Mike Cuesta
copywriter Mike Chappell
agency Papert, Koenig, Lois, Inc.
client 1st National Bank of Miami



Newspaper ads-
under 500 lines-black & white

Tamiment has
Bach, bossa nova, and

a big yellow moon.
Tamiment also has lots of Poconos, its own lake, an
18 -hole golf course, and delicious Continental food.
Tamiment (which sounds like a flavor) is a resort
with a flavor. For a taste, call REctor 2-3050.

Tamiment
in the Poconos. Tamiment 5, Pennsylvania

104 art director Gus Anton
designer Herb Lubalin
artist Charles B. Slackman
copywriter Lou Redmond
agency Redmond, Marcus & Shure
client Tamiment In The Poconos



La Fonda del Sol may run small ads,
but they serve big portions.

LA FONDA DEL SOL, 123 WEST 50TH STREET, PLAZA 7-8800

105 ar director George Lois
copywriter George Lois
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / La Fonda del Sol

A faubtan Anal:1010 of the
grutington frittrenit II
,*..LliaJla.

,

z......,........,
It's a mature shaver. There's no un-
natural dependence upon a cord.
Built-in, rechargeable energy cells
let you shave cordlessly. In case

, ..._.--

----

you forget to recharge, there is a
cord. Plug it in. Shave on the spot.
That makes you feel secure.

about your
cutting edges

steel slice
honed

skin doesn't get

110iWriir.
- --

a .,
ti is

- - - -

_9. 1. i
r, I': V,:a . t:.ft

"-
And you'll feel secure
appearance, too.348

A a of durable high -carbon.; whiskers off cleanly.They're
.,.._,..tizi: ii, -a-

 .i., t : si *A.-% si-s.  1.4
on an angle so that

up and irritated.ploughed

EhMll The LEKTRONIC II
superiority complex.
head. Shaving head,
whisker -gathering
ers to the cutters
short work of shaving.

will give you a
It has a big
that is. 756

slots feed whisk -
taster. Make

igggagghiggoodii/
iimisims.maissarw.Esms

 SINSOINAMOMONNOWII

1.12'11
Now here's the pert

44anssemommere hate: the Roller Combs.
masochists
They make

Roll skin
up into cutters,

off gently.

+47:10*1111Ca shaving pure comfort.IMIiiMiessolisos.
4411181.11/1411811111161.1.

down. Pop whiskers
so they're stroked

What's the
REMINGTON'

The LEKTRONIC It may
LEKIPosiC Trademark,

greatest Freudian benefit
LEKTRONIC II?

of the

it's worth more.
BRIDGEPORT, CONN

.. t

....

IT
cost
Sper,

..:

...

/if 1/21IW

ii t i 'II
5

1,100
ftfiSi

MAKES YOU LOOK SEXY!
 little more than most electric shavers. That's because

Rand CorpoTabon, REMINGTON ELECTR.0 SHAVER.

106 art director Alan Zwiebel
designer Alan Zwiebel
artist Charles B. Slackman
copywriter Charles Ryant
agency Young & Rubicam, Inc.
client Remington



HELLO,
DALI

Announcing an exhibition of Salvador Dali's"Art in Jewels"at Schrafft's Eastchester.

See "Art in Jewels" in the White Room at
Schrafft's Eastchester, 680 White Plains
Road. Stay for lunch. Or cocktails. Or din-
ner. The food is delicious. The prices? Real-
istic. And the decor? Right now, it's sur-
realistic. Here are the facts: "Art in Jewels"
is a collection of 31 sculptures by Salvador
Dali in diamonds, rubies and pearls set in

platinum and gold, worth over $1 million.
"Art in Jewels," on display from May 23 to.
June 4, is sponsored by the Bronxville-
Pelham Committee for Lincoln Center, cour-
tesy of the Owen Cheatham Foundation. Ex-
hibit opens at 11 A. M. weekdays, noon on
Sunday. Admission $1.00, children under
16. 50C. All proceeds go to Lincoln Center.

EASTCHESTER 5CitRAFFTt

107 art director Sy Schreckinger
designer Sy Schreckinger
photographer Irwin Horowitz
copywriter Robin Bielski
agency Marschalk Co., Inc.
client Schrafft's



108 art director William Alderisio
designer William Alderisio
photographer Herschel Levit
copywriter Leane Bancroft
agency McCann-Erickson Inc.
client Italian State Government Tourist

Italy this fall is Michelangelo's Italy. Italy is seeing
Michelangelo's David, Moses, the monumental
Sistine ceiling ...this year, his 400th anniversary.
Italy in the fall is to listen in La Scala at Milan, to
taste in the vineyards of Orvieto. Italy is balmy
autumn days, catching a mermaid at Sorrento. Italy
is excavations at Herculaneum, Greek monuments
in Paestum. Write to: Italian State Tourist Office,
626 Fifth Avenue, New York, for free booklet.
And see your travel agent. Italy is tasting, seeing,
feeling. Italy is for staying and staying and staying.

ITALY'64

ONE OF
THE BIG SHOTS

AT
SCHRAFFT'S

Fifty years ago, most New York bartenders poured So stop in for cocktails at one of our Men's Grill
a full 11/2 -ounce shot into every drink they served. Bars or Dining Rooms. See how you like the big
At 29 Schrafft's restaurants. the bartenders still do. shot. And how you like being treated like one.

di RA FrtS
Fr,6 G Sham, C,

109 art director Sy Schreckinger
photographer Irwin Horowitz
copywriters Len Seiden / Bruce Goldman
agency Marschalk Co., Inc.
client Schrafft's



Newspaper ads-
R.O.P. color all sizes

This
magazine
features:

no gossip column
no movie reviews
no recipes
no cartoons
no baseball scores
no business reports
no television guides
no fashion news
no tips on child care
no society news
no political controversy

So how come 3,400,000 families subscribe to it?

110 art director Dick Hess
designer Dick Hess
copywriters Joe Ecclesine / Dick Hess
agency Van Brunt & Company
client National Geographic



LIDS: CAT'S EYE GREEN 200 LIPS. GERMAINE NIONTER'S COLOR SCHEMERS ON

...'

THE COMMITTEE TO WELCOME SPRING,NAVY PINK DAY 2.00

WATCH MONTEIL EXPERTS ALL WEEK MAKE EYES (AND MORE GOOD LOOKS).

IA:*
Ali 14411{frig

Beauty Aorta downtown
Pre,ton Center and

ENCOURAGE

.

ft Worth

ENVIOUS GLANCES WOK YOU RUT VERY NEW.

111 art director Robert L. Humbles
artist Albert Mardi
client Neiman-Marcus
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All instant coffees were black
until Borden's made one light.

Here's 10t
to see the light.

New Coffee Combo gives
you dark, rich 100% Colombian
coffee --already lightened in
the jar. "Just right" light. It's
delicious in the cup.

112 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Al Van Dine
client Cox's Inc.

113 art director Sheldon J. Streisand
designer Sheldon J. Streisand
photographer Len Bauman
copywriters Forest Long / Howard S. Foley /

John Murnion
agency Needham, Harper & Steers, Inc.
client The Borden Foods Company



Distinctive Merit Award

"No one can buy fresher vegetables for their soup
than we do. No one,"says Henry Heinz.

I HAVE NEVER believed that the ,,.
kettle should be a dumping grouid
sceondrate vegetables.

Neither did my grandfather.

Back in 1898, he laid down the law about
Heinz Soups. No Heinz Soup shall ever be
nude with old and shrivelled vegetables to save

pennies at the expense of our reputation," he
said. -Every Heinz Soup shall be a good and

honest dish. And the day will never come that
I will be ashamed to have a stranger in my
kitchen. -

I would not be ashamed to have my grand.

father in our knelt. in 1963.
Nome starts out tlt tat fresher vegetables.

Not the pcopli who put up other brands,
which is an entirely different kettle of

soup. And not you, not (NCO if you

pay the fanciest prices.

It is no fault of yours.

You see, N'e don't have to wait

until the vegetables travel to the

market. We gn where they

grow, and often as not, where

they arc gross it to our specifi-

cations. And no one pulls
them out of the ground or off

the VIII, .,head of time.

You should see the celery we

buy. Is is not thin or yellow or
limp or stringy. It is heavy, thick,

crisp, green Pascal without a hint of

bitterness. And when it is cooked in Heinz

Vegetable Soup, for example, it is still some-
thing to get your teeth into.

Our carrots might surprise you.
I hey arc 1101 little baby carrots

,,it haven't had time to grow
These arc not good enough.

114 art director Bert Steinhauser
photographer Donald Mack
copywriter Paula Green
agency Doyle Dane Bernbach
client H. J. Heinz, Co.

They are short on taste. We buy good, fat car-

rots that have matured in the ground, so they
get into our soup full of sweetness.

As the lady who peels th,

Can tell yOU.A(.1111iy

crisp, jwe y onions b,.11:,

they give the gentlest

sot. And our potanat's are

fancy Idahoes, prepared as

they, come front the fields to
keep them white and meaty.

You would be jealous of our MUShr1,111,

We never buy or use a woody. flabby, or
discolored one. Never.

Our mushrooms are young, tender,

snowy -white, with firm, closed caps.

Their cure is elegant and delicate.

They are raised especially for us,

poked every' night. delivered to our

kitchen every dawn, and in our
( ,if Mushroom Soup by

morning every day.

We put l'terter nmuvus in our soup

than you can put on your table. They

arc all grown from seeds and strains we

have ourselves developed, from seedlings

we farm out to specialists to raise.

When we ready our tomatoes for our To-
mato Soup, they arc firtn.fleshed. red, and ripe.

am pleased to tell you that the I leinz tomato

has become the standard for the oniony.

I can assure you that I lculz Soups are made

with all possible

care, the best

possible Mgr,

clients, lust as

they have

been ever

since my

grandfather

tasted the business.

Ir yOU ARE even in

Pittsburgh, pleas,- ,,,roe

the Heinz Soup Kitchen. I would

be proud to have you watch.

HEINZ
SOUPS



Gold Medal Award
115 art director Arnold Varga

designer Arnold Varga
artist Arnold Varga
copywriter Frank Haller
client Cox's Inc.

"Fresh noodles for every can of chicken noodle soup;'
says Henry Heinz. "We wouldn't use anything else:'

ARE UT FOOLISEI to bother?

Noodles Mat arc trade to advance, dried and

stored until they arc needed, arc perfectly good.

Most people make then chicken noodle soup
this way.

Out way 13 better.

There n notions careless -looking about our

noodles. They arc .if0.171 They don't break.

There arc no odd hod pasts to float around in
your bowl &RAYS( WE mac thcm frcsh for nth

rm.., soup lords more appeasing.
This Is important.

My grandfather recognaed the mow thing
early 10 the game 'Remember,- he would say,

"p4vple also judge food by its appearance. Let

us never barge( to make Hans Soups AS ARIEL 

tot to tilt Cr as they arc to
the taste."

Out fresh tit todles echo taut

boner. They get thoroughly

seasoned whb the broth they
took in. They ate tender, but never enuthy. I,

lot one, hate mushy noodles.

We could not soma on this With ordinary
noodles rhos are pone egg noodles. The dough

nab and yellow. And the yellow tomes only
from the yellow of the eggs. Nothing artificial,

nothing secondwate ever gets into our soup.
Wear, equally strict about au chicken broth.

We never use skinny rhakern. They make a

thinsoup.Andwencver

use extra shaken skins or

girsards ot any other odd
puts. They area cheap way to got flavor.

We only use plunsp. flavorful chishens shot
weigh as bast 3 pounds. And wo pay a good 3-40

more a pound than sum other 'ample do, jest
to got them.

You will find good shooks of white and dark

meal in Hem, Chicken Noodle Soup, wribour
skin or bone or gristic. We arc very parnsular

about ir.

If you Are aver to Pittsburgh, please cum( 11110

11/R Heins Soup Kitchen, 1 would Is proud to
have you watch.

By the way, there arc 145 good egg noodles in

every ran of Heins Chicken Noodle Soup. Incase

your chtldren ask you.

116 art director Bert Steinhauser
photographer Donald Mack
copywriter Paul Green
agency Doyle Dane Bernbach
client H. J. Heinz Co.



Join the flock at the dock.

November 27,
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117 art director Arnold Varga
designer Arnold Varga
artists Arnold Varga / Bettmann Archive
copywriter Lillian Daniels
client Joseph Horne Co.

"Die red carnet treatment Christmas traditinn IFInKNE ED,

118 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Ben Doroff
client Joseph Horne Co.



What you can't see when
you look through the window

of a bacon package

IOU 5.111.1 SCC much Of most of situ slices
But hold on What sou I., see can tell sou a lot, i1 s

know is hat so look tor
First, look at the fat. It it's firm and knotshyou

your bacon came froma young porker raised
it, tin hard kcr

net grams. Important,1'1,0 her. This is where you get to,
51515iltly 'call, 16111 b1150,1 thkr fries up crisp and inn.,
1m-ode:nulls, only one pig in tenni that conic to marker
this kind. and the Armour folks can spits Ions trope
blot k air.av

Now look at the lean. If ti's a highs red. s on in look!,
at hasein that was smoked slowls and thoroughly AI

Arno is have some old -lath toned iJsas about srnok
ing we use eerily selected hardn.ods, They drive
wecter, smellier taste into the /sato, and as the

MC Unit, bring out the flare, ,it its brown
sugar wore.

C

iit
more thing And you'll see it the

OU pull the slices apart The bacon
all Armour Star package comes straight irons

the middle of the slab, where the ribbons of

ine Y

Ivan run widest and tenderest In fact, we 'itow

trim off as much 25 r1.5-,, pounds of ends
from the average slab to get at this

meaty meddle section.
Wu like to [hulk, the, fussiness on our part is the reason
why the meats that wear the Armour Star-Star Sac's,.
Franks, Lunch Meats
and Golden Star Harn-
are the meats the butcher ARMOUR
brings home

119 art director Roger Wilder
photographer Mel Kaspar
agency Young & Rubicam, Inc.
client Armour & Company



For female readers only:
One of the most difficult jobs we have at Cox's
is assisting women in the selection of a Valentine gift
for the men in their lives. First off, we know that
women know more almut love and gifts than anybody.
And we know that the women who come into Cox's Men's Store
know more about the men they love than anybody.
So sometimes, when a woman picks cut a
Valentine gift that might not be the
ideal thing for a man, it takes
a lot of psychology to suggest
something more appropriate.
We don't have to do this often
because we have a wide selec-
tion of excellent gifts for men at
Cox's Men's Store. But some-
times it conies up. For in-
stance, if a lady insisted on
giving her man a red vest,
with pink silk lining, and a
little cupid emblem over the
heart, we would apply psy-
chology and show her some
other possibilities. But if she
still insisted, we would scrap
the psychology and have a
vest like that
specially made
for her. Some
man might be
mad at us later,
but it's our rule
at Cox's that no
customer goes
away without just
what she wants.

120 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Frank Haller
client Cox's



Posters-
24-sheet-painted boards included

Kids get carried away with it.

Oh&

121 art director Bernie Rowe
designer Bernie Rowe
photographer Bernard Gardner
copywriter John Annarino
agency Doyle Dane Bernbach, Inc.
client Volkswagen of America



122 art director Bernie Rowe
designer Bernie Rowe
photographer Bernard Gardner
agency Doyle Dane Bernbach, Inc.
client Volkswagen of America

Got a lot to carry? Get a box.

123 art director Bernie Rowe
designer Bernie Rowe
photographer Bernard Gardner
copywriter Robert Levinson
agency Doyle Dane Bernbach, Inc.
client Volkswagen of America



Rainier Brewery, Seattle from 10 a.m. weekdays.
124 art director Stan Jones

artist Paul Davis
agency Doyle Dane Bernbach, Inc.
client Sick's Rainier Brewing Company



Distinctive Merit Award

Ten reasons to own a dishwasher:

art director Bob Biancalana
photographer Halberstadt
copywriter Hugh McGraw
agency Batten, Barton, Durstine & Osborn
client Pacific Gas and Electric





KODAK
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Advertising art





126 art director John Russell
designer John Russell
artist Bernard Vangrin
photographer Dave Howard
agency Ketchum MacLeod & Grove, Inc.
client Pittsburgh National Bank

I
I

Fill in the dotted line

I
I
I

with a Pittsburgh National Loan

They both get their bubbles the hard way.
127 art designer Richard Bergeron

photographer Elbert Budin
copywriter Dave Reider
agency Doyle Dane Bernbach, Inc.
client Utica Club Beer



128 art director Dave Macinnes
designer Dave Macinnes
artist Dave Macinnes
copywriter John Wagner
agency Griswold -Eshleman Company
client Cleveland Zoo

Gold Medal Award

129 art director Stan Jones
designer Stan Jones
photographer Bernard Gardner
copywriter Bob Finley
agency Doyle Dane Bernbach, Inc.
client Sicks' Rainier Brewing Company



Posters-
all others-car cards included

1:02101110L0Eil: 00EHIL400911120

(At Marine Midland we call him Harry)

130 art director John La Cava
designer John La Cava
artist Garrett Studio
copywriter Robert Schoenberg
agency Batten, Barton, Durstine & Osborn, Inc.
client Marine Midland Trust Company



Gold Medal Award

"I quit school
when Iwere sixteen"

131 art director Dick Lopez
designer Dick Lopez
artist Dick Lopez
copywriter Dick Lopez
agency Smith / Greenland Company, Inc.

view will be
nostalgic eng
cuts,paintings,
victorian lanter ov
soap wrappers, bi le stills,
& other memo trivia.
from 9 am -5 pril,wreekdays
10th & Spring len Sts.

----v
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132 art director Edward G. DeMartin
photographer Bob Hayman
copywriter Edward G. DeMartin
agency DeMartin-Marona Associates
client Garrett -Buchanan Company



All in favor of the
Experimental Film

Session?
Let's have

a show of hands.

October 29 The Runner A documentary about Canadian athlete
Bruce Kidd. 35 mm.
Lonely Boy A powerful study of podsinger Paul Anka
27 min.

November 6 do The Waterfront This film. winner of 8 academy
Awards. stars Marlon Brando and Eva Mane Saint. 108 non.

November 12 Very Nice Very Nice A quick.ukting satire of the apathy
and incongruity of Contemporary life. 8 min.
The Hole The Hubleys animated, color film about the
Possibility el a final, fatal nuclear war 15 mice
Mint Tea A touching portrayal of a man's Halation and his
attempts to reach °veto other human beings. 20 mn.

November 19 Funny Fwe Frei:EA:tape. Audrey Hepburn and Kay
Thompson sing and dance around New York and Paris to
the Gerihwins tunes.

November 26 Introduction to Feedback Computers explained. by
- Charles Eames 7 min

The Sea See it. 20 min
My Financial Career An animated MT by Stephen LeidC0Cil.
who makes kindly fun of the commonplace pretensions
of life

The Experimental Film Session, usually Tuesdays, at
11:30 am. in Theatre A. Arranged by Lee Schers.

133 art director Ronald Barrett
designer Ronald Barrett
artist Ronald Barrett
copywriter Ronald Barrett
agency Young & Rubicam, Inc.
client Y & R Experimental Film Session



134 designer Harold Betancourt
photographer Clarence Snyder
copywriter Robert B. Hampson
agency Hazard Advertising
client Bethlehem Steel Corporation /

Safety Division



K & F Productions Presents

Brubeck & Basie

with with
the the
Dave Brubeck Count Basie
Quartet Orchestra
Exclusive Columbia Recording Artist Exclusive Verve Recording Artist

Oct 18th, 8:30
Lincoln Center Philharmonic Hall

Tickets: $5 50. 5.00. 4.50, 4 00. 3.50

Tickets on sale now at Lincoln Center. Mail Orders: K & F Productions 120 E. 30 St. LE 22080

135 designer Milton Glaser
artist Milton Glaser
client K & F Productions



Read the untold story of
Ireland's underground army
starting Sunday, March 8
in The Boston

136 art director Robert F. Schmalenberger
artist Ronnie Walsh
copywriter Mal MacDougall
agency Batten, Barton, Durstine & Osborn, Inc.
client Boston Globe



A REFRESHING SLICE OF LIFE. EVERY WEEK.

137 art director Hugh White
designer Hugh White
artist K. V. Studios
copywriter Hugh White
agency Young & Rubicam, Inc.
client Life Magazine

Need the nearest beauty shop?

138 art director Rene Kuypers
designer Rene Kuypers
artist Wally Niebart
copywriter Ellen Betsch
agency N. W. Ayer & Son, Inc.
client Chesapeake & Potomac Telephone

Company of Washington

Here's where to get it!

If it's not in the Yellow Pages forget it!)



139 art director Edward Almgren
designer Edward Almgren
artist Tomi Ungerer
copywriter Nick Wedge
agency Batten, Barton, Durstine & Osborn, Inc.
client The New York Times

in The NewYork Times
RACE 7 RACE
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TOP THOROUGHBREDS
CROSS HERE STARTING MARCH 16

BIG A

140 art director Ralph Ammirati
designer Ralph Ammirati
photographers Jones Precision Photofinish, Inc. /

Leon Kuzmanoff
copywriter Glenn Verrill
agency, Batten, Barton, Durstine & Osborn, Inc.
client The New York Racing Assoc. Inc.



Distinctive Merit Award

You don't have
to be Jewish

to love Levy's
real Jewish Rye

141 art director William Taubin
photographer Howard Zieff
copywriter Judy Protas
agency Doyle Dane Bernbach, Inc.
client Levy's



VERNACULAR AMERICA
SOURCES OF P0P-ART

JULY I TO AuGUsT I AT THE
PEPSI -COLA EX/4 If3iT/ON

Cy-ALLER); 600 PARK
AVENU

142 art director Ivan Chermayeff
designer Michael Tesch
artist Michael Tesch
agency Chermayeff & Geismar Associates
client Pepsi -Cola Company

People who switch to the
Newyork Herald Tribune

soon forget all about
The New York Whatchamacallit.

142A art director Sam Scali
copywriter Monte Ghertner
agency Papert, Koenig, Lois, Inc.
client New York Herald Tribune



Magazine advertising art -
3 colors or more

143 art director Robert Giraldi
designer Robert Giraldi
photographer Phil Marco
copywriter John Lentz
agency Young & Rubicam, Inc.
client Parke -Davis

Children play« hare. wall...



144 art director George Rappaport
designer George Rappaport
artist George IRappaport & Associates
photographer Cal Bernstein
agency West, Weir & Bartel, Inc.
client Elisabeth Stewart Swimwear



AOIMIlt
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145 art director Allen Osofsky
designers Glaser / Osofsky
artist Milton Glaser
photographer Toni Ficalora
copywriter Barbara Collier
agency McCann-Erickson Inc.
client Nabisco

Nest time you have people over, bring
out the no, Polaroid Color Pack ( amera.
It's better than spiking the punch.

Everyone aunts a crack at making color
pictures in a minute. And every body
unbend,. Even the stuffed shirts.

It's fun to look over the pictures the next
morning, too. If they've left any.

PastryChef

146 art director Robert Gage
photographer Howard Zieff
copywriter Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
client Polaroid Corp.

Ne,t ,on hmn Von.
nan thc new Polaroid olor Pacll WPM,
I, hem, inanpiltnOw pond,.
erynx. nan. a crack al making coke-

piclitin, in a minute Sod Inernboti,
unbends. t Ihr ..nitfedhirtn.
I, Inn in look tn., ling pig..., livg ire'
morning. lot. II Left and.



Fn,m ac-ar' for ChriAanas

a new illustrated with

the work. of Miehelavelo

148 art director Michael Blatt
photographer Bert Stern
copywriter Herb Green
agency Delehanty, Kurnit & Geller Adv.
client House of F.agrance

147 art director Rollin C. Smith, Jr.
photographers Toni Ficalora / Glenn Peterson
agency Ogilvy Benson & Mather, Inc.
client Sears. R.)eauck and Co.



STRAWBERRY

fresh fruit taste

JELLo

149 art director Matthew Basile
designer Ronald Barrett
artist Lou Myers
photographers Horn / Griner
copywriter Anthony Isidore
agency Young & Rubicam, Inc.
client General Foods / Jell-O

S-s-s.s-s-s-stuffed

.141.(Selastt sasses lightly enteo stravyttati melt donant sous It totes ..pad M.r.Ilun.s.r Itits Itescustut
fleet 'rms. Whether you eat L. elsty.atr jest . huts. °tett ..lees ,ell a 1.11-0 the ItOtst mu.. wait sew Intshirust IUI.

Zor ,
always room tor J.B-0'--
JELICC



Trust your car
to the man who
wears the star

150 art director Dick Ende
photographer Jay Maisel
agency Benton & Bowles, Inc.
client Texaco



kaimsak. much about Me()AUSS the Scots?*

lilt Enghen

152 art director Evarett Sahrbeck
defigner Everett Sahrbeck
ph.)tographer Eurt Glinn
copywriter Charles C. Carver III
agency Reach, vlcClinton & o.
client Renfield Importers Inc

151 art direct )r Jeaime Jackson
photographer Frank Cowan
agency NI W. Ayzr & Son
client P. A P.

!_4



153 art director Mery Shipenberg
designer Mery Shipenberg
photographer Bill He[burn
copywriter Nina Derue
agency Altman, Stoller, Chalk Adv. Inc.
client Diane Young

anima lAu. to ME

154 art director Robert S. Smith
photographer Robert S. Smith
copywriter Beth Holmes
agency The Fletcher Richards Co., Inc.
client Plax / Monsanto Chemical



155 art directors James Miho / John Massey
designer James Miho
artist Robert Vickirey
copywriter Boris Todrin
agency N. W. Ayer & Son, Inc.
client Container Corporation of America

157 art directors Roger Ferriter / Dan Keefe
designer Roger Ferriter
artist James Hill
copywriter Jay Socin
agency McCann-Erickson Inc.
client John Hancock Life Insurance



State Court of Appeals Local Elections Judicilvy

Sure, you can live without it.

The new Polaroid Color Pack Camera won't
mow your lawn or drive you to thestation.
What it will do is denser a beautiful color
picture a minute after you take it.
And bring a new kind of kick into your life.

vie 11 1116,11

Townships

158 art director Curt Smith
designer Bill Pfaff
artist Nelson Greer
agency Gray & Kilgore
client Booth Newspapers

159 art director Robert Gage
photographer Howard Zieff
copywriter Phyllis Robinson
agency Doyle Dane & Bernbach
client Polaroid Corp.



Soft W I1SkeY
I Ii just does it sa'tr.

160 art director Richard Berge -on
photographer Allen Vogel
copyw-iter Ronald RC SE nfp.ld
agency Doyle Dane BeEnbach Inc.
client Calvert Whiskey



Magazine advertising art-
2 colors and black & white

161 art director Ralph Breswitz
designer Ralph Breswitz
photographer Steven C. Wilson
copywriter Sid Hecht
agency Kenyon & Eckhardt
client Shell Oil Company
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Rob Farr

163 art di-ector Fra-ik Kirk
photcgrapher Hz Da4is
agency Traiev Advertising, Inc.
client Rob Row

164 art director John Flack
designer John Flack
photographer David Moore
copywriter Hal Larson
client Qantas Empire Airways

For longer tr.'s. of course, 11v Qantas.

OAN1AS V JETS



Newspaper advertising art

4

166 art director Larry Paolucci
designer Larry Paolucci
artist Mark English
copywriter Dorothy Perillo
agency Gilbert Advertising Agency, Inc.
client Andrew Geller

The he. erptilee wee .01 a AX DREW (1 it NN al



167 art director Larry Paolucci
designer Larry Paolucci
artist Mark English
copywriter Dorothy Perillo
agency Gilbert Advertising Agency, Inc.
client Andrew Geller

The new rept le nr. afoot at ANDRE W GELLER I nIV.5
Gamins' sennin merpent. ill Mi.7 nr....
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110W TO IDENTIFY A NETWORK

G

172 art directors Gene Kolomotsky / John Graham
designer Gene Kolomotsky
artist Simms Taback
copywriter David Bellin
client NBC

173 art director Louis Dorfsman
designer Louis Dorfsman
artist Ed Sorel
copywriter Robert Strunsky
client CBS Television Network

Iowa. ure ol Charles . french le.er a. t.ir
e Vona lor the other natIrans of

Fames .stiny pleC. hirn British, German a. American Free World.CEIS News Caere,.
...retro. of worM leader.. archives, de Gaul. is .en in his dent CharlesColiinemed,who has
es Me Mi13*tot an unprecedented earty *Ps ea a maveriCh arms eeeeoed Geneeel de Geo., ed.
t.Tpart biographical study p« lifer; ael.SpeCialistin armored Wilms since World War IS Me

on,ynia One week rem warfare: a fogiti. from the Vichy reeorter on Ix,n hmadeastl.
tOnotht On ORS REPORTS Governmere which tOndenmed

OMmleeet Meminee te dee, ...et...se...Me CBS REPORTS,

De

in detail. a. M his own words.. Presiden. Rao.. and Prime
PerSenaely,philaSOphy.and image Minister Chu:Chill, a. a wildly
el Me men who as he.ot the free acclaimed wre returning to Ms

Gaulle.

ire. rail. a .1.1. and nu. 11.1,1. countrymen.
mill.. nation a., alter !series Part It et the report a wrei.
ol paralyvng postwar govern. Mem tonight. entitled -.Gaulle,
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1Part P TONIGHT T30-830



Distinctive Merit Award

1. oak Ratline- rinsparily arc pure drama in luict black vielaiek w th a mat swish of silk raft el round the beo. EATON'S Fashion Flair '65

174 art director J. A. Parker
designer Eugenie Groh
artist Eugenie Grob
copywriter Jane Campbell
client T. Eaton Co. Ltd.



I...4 Rahn. - 11 oinv Iut, nc. deco*, -EATON'S FatAiow 1.1

175 art director J. A. Parker
designer Georgine Strathy
artist Georgine Strathy
copywriter Jane Campbell
client T. Eaton Co. Ltd.

6 w,11416,.. I

A Pa., Ilord,

176 art director Aubrey Lee
designers Aubrey Lee / James Deigan

Francis Esteban
artist James Deigan
copywriter Jack McNamara
client Kingsberry Homes



Gold Medal Award

177 art director Arnold Varga
designer Arnold Varga
artist Arnold Varga
copywriter Lois Lynch
client Joseph Home Co.

114talde.7tit.
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178 art director J. A. Parker
designer Eugenie Groh
artist Eugenie Groh
copywriter Jane Campbell
client T. Eaton Co. Ltd.

Trade advertising art

179 art director Michael Withers
designer Michael Withers
artist Norma Welliver
copywriter Barbara Fagan
agency Benton & Bowles, Inc.
client Allied Chemical / Caprolan



YOU CAN'T
FIND "SANFORIZED"

IN SOME FIELDS

Do.

tfANFORIZED

deoprml memo

180 art director Alan Zwiebel
designer Alan Zwiebel
artist Charles B. Slackman
copywriter John B. Burghardt
agency Young & Rubicam, Inc.
client Sanforized

A
Glossary of
Television
Rows

IN jai
VIA nit -

KS /A viA

v
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181 art director Louis Dorfsman
designer Louis Dorfsman
artist John Alcorn
copywriters George Bristol / Paul MacCowatt
client CBS Television Network



In the fabric business
there's one word

that doesn't have to
be whispered

behind closed doors:
JANFORIZED

182 art director Alan Zwiebel
designer Alan Zwiebel
artist Lou Myers
copywriter John B. Burghardt
agency Young & Rubicam, Inc.
client Sanforized



183 art director Louis Dorfsman
designer Louis Dorfsman
artist Tomi Ungerer
photographer CBS Photography
copywriter Paul MacCowatt
client CBS Television Network

184 art director Louis Dorfsman
designer Louis Dorfsman
artist Tomi Ungerer
photographer CBS Photography
copywriter Paul MacCowatt
client CBS Television Network

..

This is our average sponsor. On the
average he's happier than the average
sponsor on the other two networks. After
all, we've drawn the biggest average
daytime audiences since 1958, the biggest
average nighttime audiences since 1955
and been the world's biggest single
advertising medium since 1954. He might
have taken a bath somewhere else.
CBS Television Network*

Here are the latest results,
straight from the horse's mouth.

Our Nielsen average audience rating
for the season to date is 19.9.

The second network is two lengths
back at 17.9.The third network

comes in at 15.5. Needless to say
the smart money is on the winner.

CBS Television NetworkS



185 art director Rudi Wolff
designer Dick Nathan
artist V. Giuliani
photographer V. Giuliani
copywriter F. Roberts
agency William Douglas McAdams, Inc.
client Roche
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186 art director Rudi Wolff
designer Alice Katz
artist McMullan
photographer Wallowitch
copywriter F. Roberts
agency William Douglas McAdams, Inc.
client Roche



It's a woman's prerogative to change her mind

Bazaar sees that she does!

187 art director Jim Abel
designer Jim Abel
artist Push Pin Studios
copywriter Phyllis Simborg
agency Johnstone Inc.
client Harper's Bazaar

Poster art -
24 sheet-painted boards included

Don't get tires.
,40 Get tiger paws.

U.S. Roya
188 art director Lester Feldman

artist Robert Osborn
copywriter David Reider
agency Doyle Dane Bernbach, Inc.
client U.S. Rubber



189 art director Robert Dion
designer Robert Dion
artist Push Pin Studios
photographer Elbert Budin
agency Needham, Harper & Steers, Inc.
client Morton Salt Company

Lose weight. Get an electric blanket.

151
r.44. 4 r 111

t----01.50401-1

190 art director Hal Riney
designer Lowell Herroro
copywriter Hal Riney
agency Batten, Barton, Durstine & Osborn, Inc.
client Pacific Gas and Electric



Poster art-
all other posters-car cards included
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191 art director Leora Motta
artist John Rombola
client WPAT

Distinctive Merit Award
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From a unique land come, tl e orld's ruo,t popular coffee

Brazilian Coffee Institute

192 art director Frank Attardi
artist Push Pin Studio / Isadore Seltzer
copywriter Edward Handman
agency Handman & Sklar, Inc.
client Coffee of Brazli



Who gets to RIO
faster than those

other birds?

VARIG AIRLINES 707s
only jets flying year-round nonstop to RIO

and on to SAO PAULO and BUENOS AIRES.

193 art director William A. McCaffery
artist Janet McCaffery
copywriter Adrienne Claiborne
agency de Garmo, Inc.
client yang Airlines

Distinctive Merit Award
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Department nt Fine Aris: Painting. Drawing. Seilliiitire. a I l'ercevi ion. Prim mak log,

SCHOOL OF VISUAL ARTS
209 East 23rd Streei New York. New York 10010 111i 9-7350 Inquire: Office of

194 designer Milton Glaser
artist Milton Glaser
client School of Visual Arts



An
adult
finds out
in The New York Times

195 art director Edward Almgren
designer Edward Almgren
artist Tomi Ungerer
copywriter Nick Wedge
agency Batten, Barton, Durstine & Osborn, Inc.
client New York Times

Where are the men who
wear the pants?

0

TRITE has them

PAASSIVE. MESS MARKET IN 1,1%1 CfPCULATION ,co.000

196 art director Hershel Bramson
artist Tomi Ungerer
copywriter S. Ethan
agency The Gumbinner-North Company, Inc.
publisher Fawcett Publications
client True Magazine
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Design of complete editorial unit





Editorial spread-
color and black & white

197 art director William Cadge
designer Harvey Gabor
photographer Carl Fischer
publisher McCall Corporation
client Redbook Magazine
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198 art director Otto Storch
photographer Otto Storch
copywriter Selma Robinson
publisher McCall Corporation
client McCall's Magazine



Distinctive Merit Award
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199 art directors Herb Bleiweiss / Otto Storch
designer Herb Bleiweiss
artist: Gyo Fujikawa
photographer Otto Storch
copywriter Selma Robinson
publisher McCall Corporation
client McCall's Magazine
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200 art director Leonard Jossel
photographer Hiro
publisner Cowles Magazires & Broadcasting, Inc.
client Venture Magazine

201 at d rector Michael Hampton
designer Michael Hampton
photog-apher Tom Burnside
copywriter Ken W. Purdy
publisher Automobile Quarterly, Inc.
client Automobile Quarterly Magazine

an
infinity
of
mirrors

0

P1EE BEG.

BY Will W. PURDY

202 art director Asger Jerrild
designer George Giusti
artist George Giusti
publisher Curtis Publishing Co.
client Saturday Evening Post
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203 art director Arthur Paul
designer Arthur Paul
artist Paul Davis
publisher HMH Publishing Company
client Playboy Magazine

205 art director William Cadge
designer Harvey Gabor
photographer William Ward
publisher McCall Corporation
client Redbook Magazine
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206 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Douglas Kirkland
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine

207 art director Otto Storch
designer Bruce Danbrot
photographers Howard Zieff / Paul Dome
copywriter Selma Robinson
publisher McCall Corporation
client McCall's Magazine
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208 art director William Cadge
designer Harvey Gabor
artist Ruth Deardoff
photographer Doug Corry
publisher McCall Corporation
client Redbook Magazine
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209 art director Allen F. Hurlburt
designers Allen F. Hurlburt / Joe Tarallo
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine



210 art director Albert Greenberg
designer Robert P. Smith
artist Robert P. Smith
publisher Esquire, Inc.
client Gentlemen's Quarterly

IT COSTS LIKE SIN
IT COSTS LIKE SIN

THE CHAMPAGNE TRAIL

Aff

foe

211 art director Albert Greenberg
designer Robert P. Smith
photographer Reid Miles
publisher Esquire, Inc.
client Gentlemen's Quarterly
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212 art director Albert Greenberg
designer Albert Greenberg
artist Dave Epstein
photographer Leonard Nones
copywriter Harvey E. Phillips
publisher Esquire, Inc.
client Gentlemen's Quarterly
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213 art director Henry Wolf
designer Henry Wolf
photographer Dan Wynn
client Show Magazine



TWO
FACES
OF
HARLE

214 art director Charles Crandall
designer Charles Crandall
photographer Frank Dandridge
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine
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215 art director Albert Greenberg
designer Robert P. Smith
artist Arline & Marvin Oberman
copywriter Everett Mattlin
publisher Esquire, Inc.
client Gentlemen's Quarterly



216 design editor Peter Palazzo
art director Joe Sapinsky
designer Peter Petronio
photographer Art Kane
publisher The New York Herald Tribune

Through a Glass,

Darkly
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217 design editor Peter Palazzo
art director Joe Sapinsky
designer Peter Petronio
photographer Bill Troy
publisher The New York Herald Tribune



218 art director Albert Greenberg
designer Albert Greenberg
artist Marilyn Hoffner
publisher Esquire, Inc.
client Gentlemen's Quarterly
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219 art directors Ruth Ansel / Bea Feitler
photographer Richard Avedon
publisher Hearst Magazines
client Harpers Bazaar



Editorial section or insert
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220 art director Otto Storch
designer Pasquale DelVecchio
photographer D. D. Duncan
copywriter D. D. Duncan
publisher McCall Corporation
client McCall's Magazine
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221 art director Richard Gangel
designer Richard Gangel
artist Robert Osborn
publisher Time, Inc.
client Sports Illustrated



Gold Medal Award

222 art director Allen F. Hur!burl
designer Allen F. HurIburt
photographer Irving Penn
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



225 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Art Kane
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine

Nor Dee. la Me 0....

Oh, Whet so
Itarawil Morn/n'

Summertime.



THE
ISIT

226 art director Allen F. Hurlburt
designer Allen F. Hur!bud
photographer Art Kane
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



227 art director Priscilla Peck
photographer Bert Stern
publisher Conde -Nast
client Vogue Magazine

signs of past times

in new orleans

228 art director Leonard Jossel
photographer David Drew Zingg
publisher Cowles Magazine & Broadcasting, Inc.
client Venture Magazine

4 #ULV
WATERMELQN;

 217
SOLD:HFRF



Magazine covers-consumer magazines

229 design editor Peter Palazzo
art director Joe Sapinsky
designer Peter Petronio
photographer Art Kane
client New York Herald Tribune

John Aldridge
on John (Keever

Gmrge Suiner
on Anhur Koestler

Jules Ileury mt
the WASP nest

BOOK,VEEI6
an, Nunhae

Tribune

tau the Amernsu
THE MELTING -POT BLUES

t Noel ssiall, and .Lo

231 design editor Peter Palazzo
art director Stan Mack
photographer Iry Bahrt
client New York Herald Tribune

230 design editor Peter Palazzo
art director Joe Sapinsky
designer Peter Petronio
artist Isadore Seltzer
photographer Carl Fischer
client New York Herald Tribune
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THE HOUSTON POSTI4SUNDAY MAGAZINE FOR AUGUST 9TH,I%4

232 art director Charles Schorre
designer Charles Schorre
artist Charles Schorre
client The Houston Post



Distinctive Merit Award

March. 1964
price 60c

11.1.111.71L1E.
Good Indians we got 'page 58). Bad Indians you can have ."page 76).

THE MAGAZINE FOR MEN

Chief Johnny Big Tree.
today...
and as he looked when

he posed for
the Indian -head nickel

fifty-one years ago:

233 art director George Lois
photographer Carl Fischer
copywriter George Lois
agency Papert, Koenig, Lois, Inc.
publisher Esquire, Inc.
client Esquire Magazine



'64

234 art director Leonard Jossel
photographer Dan Budnik / Magnum Photos
publisher Cowles Magazines & Broadcasting, Inc.
client Venture Magazine

235 art director Albert Greenberg
designer Albert Greenberg
photographer Reid Miles
copywriter Everett Mattlin
publisher Esquire, Inc.
client Gentlemen's Quarterly
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236 art director Jerry McPhail
designer Dugald Stermer
artist Dugald Stermer
agency Middaugh Associates
client The Houston Post
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64

238 art director Leonard Jossel
photographer Tibor Hirsch
publisher Cowles Magazines & Broadcasting, Inc.
client Venture Magazine

237 art director Albert Greenberg
designer Albert Greenberg
photographer Carl Fischer
copywriter Idabelle Schiefer
publisher Esquire, Inc.
client Gentlemen's Quarterly



craft horizons

er-

craft hori7onc,

239 art director Tobias O'Mara
designer Tobias O'Mara
photographers Tobias O'Mara / John Naso
publisher The American Craftsmens Council
client Craft Horizons Magazine
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240 art director George Lois
photographer Carl Fischer
copywriter Ron Holland
publisher Esquire, Inc.
client Esquire Magazine

241 art director Tobias O'Mara
designer Tobias O'Mara
photographer Edwin Roth
publisher The American Craftsmens Council
client Craft Horizons Magazine



Magazine covers-
trade magazines

TRAVEL TRADE
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MAY 13134
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243 art director Dick Hess
designer Dick Hess
artist Dick Hess
photographer Dick Hess
agency Van Brunt & Co.
client Barbados

Barbados 242 art director Laszlo Buday
artist Laslo Buday
publisher Southam Business Publications Ltd.
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.
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BOOlc!
INDUSTRY

244 art director Laurence Lustig
designer Laurence Lustig
artist Laurence Lustig
publisher The Penton Publishing Company
client The Book Production Industry



Print

7th
Annual
Paper
Issue

musical america

245 art director Andrew Kner
designer Andrew Kner
artist Andrew Kner
photographer Andrew Kner
copywriter Martin Fox
publisher Cadel Publications
client Print Magazine

246 art director Kay Susmann
designer Kay Susmann
publisher Musical America



Institutional company magazines

...

THE BIM
247 art director Lew DiPaolo

designers Lew DiPaolo / Modesto Torre
photographers H. J. Rau / H. Wagner / F. Fenzl
agency L. W. Frohlich & Company
client Lloyd Bros., Inc.

11E BRIDGE

248 art director Lew Di Paolo
designers Lew Di Paolo / Modesto Torre
artists R. Bergeron / H. Trotin / Renoir / Maillol
photographers H. J. Rau / A. Vogel / D. Bennett
agency L. W. Frohlich & Company
client Lloyd Bros., Inc.

.. 

THE BUT
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249 art director Bob Dion
designer Jim Lienhart
photographer Lars Hedman
agency Needham Louis & Brorby, Inc.
client Champion Papers

12
Ito.. tit,. not goe pram
exoctot to profit by it.

250 art director Milton Glaser
designer Seymour Chwast
artists Seymour Chwast / Milton Glaser /

Isadore Seltzer
publisher Push Pin Studios



251 art director Ken Rodmell
designer Arnaud Maggs
artist Arnaud Maggs
publisher Imperial Oil Limited
client Imperial Oil Review
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252 art director Lew Di Paolo
designer Lew Di Paolo
photographer Alan Vogel
agency L. W. Frolich & Company
client Parke Davis

253 art directors Stanley Eisenman / David Enock
designers Stanley Eisenman / David Enock
artists Stanley Eisenman / David Enock
photographers Stanley Eisenman / David Enock
agency Eisenman & Enock
client Pepsi -Cola Company



Imperial Oil Review April 1964
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254 art director Ken Rodmell
designer Ken Rodmell
photographer Roy Nicholls
publisher Imperial Oil Limited
client Imperial Oil Limited

Distinctive Merit Award

255 art directors Stanley Eisenman / David Enock
designers Stanley Eisenman / David Enock
artists Stanley Eisenman / David Enock
photographers Stanley Eisenman / David Enock
agency Eisenman & Enock
client Pepsi -Cola Company



Institutional reports-
annual, financial, business & other
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256 art directors Advertising Designers, Inc. /
Joe Weston

designer Joe Weston
artists Joe Weston / Dave Pacheco
copywriter Floyd Oliver
agency Arthur Foristall & Co.
client Far West Financial Corp.

257 art director Charles Walz, Jr.
designer Norman Perman
artist Norman Perman
photographer Charles Smith
copywriters W. Cray / T. Craig / A. Clem
client Abbott Laboratories



Pepsi Cola Company Annual Report 1953

258 art director Ray Engle
designer Ray Engle
artist Ray Engle & Associates
photographer Gordon Stephens
agency Gordon Stephens Associates
client Pacific Clay Products

259 art director Thomas Geismar
designers Thomas Geismar / Eugene Sercander
photographers Ben Rose / Jay Maisel
copywriter William S. Brown
agency Chermayoff & Geismar Associates
client Pepsi -Cola Company



260 art director Robert M. Runyan
designer Robert M. Runyan
artist Saul Lambert
copywriter Dick Roper
agency Robert Miles Runyan & Assoc. Inc.
client Litton Industries

Reateurent RaeocWee. Inc. Annual Report tit.

1-falMia

ZUM
ZUM

if.. for 10114

t,t,tt ttrt,

At the We., Fair. Opal{

261 art director Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates, Inc.



262 art director Ken Parkhurst
designer Ken Parkhurst
artist Ken Rang

/ Peter Langer
copywriter Peter Langer
client Hunt Foods & Industries, Inc.
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263 art director Richard Stinely
designers Richard J. Stinely / Wm. D. Gravitt
photographer Taylor Lewis
publisher Colonial Williamsburg, Inc.
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263A art director Albert Greenberg
designers Albert Greenberg / Marilyn Hoffner
photographers Carl Fischer / Chadwick Hall
publisher Comet Press, Inc.
client Art Directors Club of New York



Institutional educational publications

Personality Measures in Admissions

264 art director Freeman Craw
designer Freeman Craw
artist Glenn Foss
client College Entrance Examination Board

265 art directors John Berg / Robert Cato
designer Jerry Smokier
artist Jerry Smokier
photographer Don Hunstein
client Columbia Records / Jazz Odyssey

Volume Ill



266 art director Charles M. HelmKen
photographer Herb Weitrnan
publisher American Alumni Council
client Alma Mater Magazine

267 art director Charles M. He!oaken
artist Jerry Dadds
photographer Joseph Consertino
publisher American Alumni Council
client Alma Mater Magazine



268 art director John R. Carter
designer John R. Carter
artist John R. Carter
photographer John R. Carter
client ASUCLA

269 art director Walter Ender
designer Walter Ender
artist Walter Ender
photographer Bleecker Green
copywriter Dr. Donald Cowan
agency Ender Associates Advertising
client University of Dallas



270 art director Bradbury Thompson
designer Bradbury Thompson
artist Bradbury Thompson
photographer Edward H. Manchester
copywriters Edgar Allan Poe / Jean Bradnick
client West Virginia Pulp & Paper Company
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Editorial art
Design of complete sales promotion unit
Sales promotion art



273 art director Henry Wolf
designer Henry Wolf
artist Domenico Gnoli
publisher Show Magazine
client Show Magazine

274 art director Otto Storch
designer Bruce Danbrot
artist James Hill
copywriter Ben Piazza
publisher McCall Corporation
client McCall's Magazine
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TIE EXACTeVEIri
STRANGE TRUTH



275 art d rector Otto Storch
artist Robert Vickrey
publisher McCall Corporation
client McCall's Magazine

276 art director William Cadge
artist Robert Vickrey
publisher McCall Corporation
client Redbook Magazine

seems

277 art director William Cadge
designer William Cadge
photographer William Ward
publisher McCall Corporation
client Redbook Magazine



278 art director Veto Varlotta
artist Milton Glaser
publisher The Reader's Digest

\C 1.1 CHRISTIE

THE HUNTERS
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279 art director Arthur Paul
designer Arthur Paul
artist Frank Bozzo
publisher HMH Publishing
client Playboy Magazine

.111....,abred

THREE BLIND \Irv.



280 art director Asger Jerrild
designer George Giusti
artist George Giusti
publisher Curtis Publishing Company
client The Saturday Evening Post

You can tell a man nes more trouble
than he's worth; but it he's worth anything at all
he still won't lower the price on himsetf.

BLESS CHARLIE

Mork. Plume

281 art director Otto Storch
designer Pasquale Del Vecchio
artist Thomas B. Allen
copywriter Robert Paul Smith
publisher McCall Corporation
client McCall's Magazine

Robert Paul Softies Attie



NI(

282 art director Elton Robinson
artist David Levine
publisher American Heritage Publishing Co.
client Horizon Magazine

83 art director Richard Gangel
artist Milton Glaser
publisher Time, Inc.
client Sports Illustrated

A BOWL OF ORANGE
FOR A PICK-ME-UP



284 art director Richard A. Thompson
designer Richard A. Thompson
artist Hy Roth
publisher Greenleaf Publishing Company
client Rogue Magazine

THE

INFIDELITY

MACHINE

285 art director Leonard Jossel
photographer David Drew Zingg
publisher Cowles Magazine & Broadcasting, Inc
client Venture Magazine



286 art director Arthur Paul
designer Arthur Paul
artist Paul Davis
publisher HMH Publishing Company
client Playboy Magazine

BERTRAM ANO THE NETWOHE



287 art director Andrew Lessin
artist Seymour Chwast
publisher Boy Scouts
client Boys' Life Magazine

SOAP BEAST

Erg

288 art director Edward A. Hamilton
designer Paul Jensen
artist Rudolf Freund
publisher Time -Life Books
client Life Nature Library / "Land & Wildlife

of Australia"

The

Puzzling

Platypus



289 art director Leonard Jossel
photographer David Drew Zingg
publisher Cowles Magazine & Broadcasting, Inc.
client Venture Magazine

signs of past times
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The" Time Slopped
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290 art director Bernard Quint
photographer Brian Brake
publisher Time, Inc.
client Life Magazine
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Distinctive Merit Award

291 art director Max Maxwell
designer Max Maxwell
artist Art Kane
photographer Art Kane
publisher Queen Magazine



Gold Medal Award

Gold Medal Award

293 art director Otto Storch
designer Otto Storch
photographer Otto Storch
copywriter Arthur E. Henley
publisher McCall Corporation
client McCall's Magazine

Ilf
ABANDON

01.1)

292 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Irving Penn
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



294 art directors Ruth Ansel / Bea Feitler
photographer Richard Avedon
publisher Hearst Magazines
client Harper's Bazaar

295 art director Bernard Quint
photographer Brian Brake
publisher Time, Inc.
client Life Magazine



296 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper's Bazaar

297 art director Edward A. Hamilton
designer Ben Schultz
photographer Farrell Grehan
publisher Time -Life Books
client Life World Library-"Switzerland"



298 art director Elton Robinson
photographer Hiro
publisher American Heritage Publishing Co.
client Horizon Magazine

299 art director Albert Greenberg
designer Albert Greenberg
photographer Carl Fischer
publisher Esquire, Inc.
client Gentlemen's Quarterly



300 art director Allen F. Hur!bud
designer Allen F. Hurlburt
photographer Art Kane
publisher Cowles Magazine

& Broadcasting, Inc.
client Look Magazine
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301 art director Ernest G. Scarfone
photographer Keuchi Akimoto
publisher The Billboard Publishing Co.
client Modern Photography



302 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper's Bazaar

BIGGER,.
PCIS7-4

303 art director Andrew Lessin
photographer Gene Daniels
publisher Boy Scouts
client Boys' Life Magazine



304 art director Allen F. Hurlburt
designer Allen F. Hurlburt
artist Art Kane
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine

305 art director Allen F. Hurlburt
designer Allen F. Hurlburt
photographer Robert Freson
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine



306 art director William Cadge
designer William Cadge
photographer Carl Fischer
publisher McCall Corporation
client Redbook Magazine

307 art director Allen F. Hurlburt
designer Allen F. Hur!burl
photographer Robert Freson
publisher Cowles Magazines & Broadcasting, Inc.
client Look Magazine



308 art director Charles Crandall
designer Charles Crandall
photographer Bob Goldberg
publisher Cowles Magazine & Broadcasting, Inc.
client Look Magazine

309 art director Albert Greenberg
designer Albert Greenberg
photographer Chadwick Hall
publisher Esquire, Inc.
client Gentlemen's Quarterly

fat



310 art directors Ruth Ansel / Bea Feitler
photographer Richard Avedon
publisher Hearst Magazines
client Harper's Bazaar

311 art director Ernest G. Scarfone
photographer William Klein
publisher The Billboard Publishing Company
client Modern Photograph/

VilmitLEIN



312 art directors Otto Storch / Herb Bleiweiss
photographer Howard Zieff
publisher McCall Corporation
client McCall's Magazine
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313 art director Elton Robinson
photographer David Plowden
publisher American Heritage Publishing Co.
client Horizon Magazine



314 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper's Bazaar

315 art director Bernard Quint
photographer Gjon Mili
publisher Time, Inc.
client Life Magazine
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Magazine cover art
consumer magazines & trade magazines
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316 art director Watler Allner
designer Walter Allner
photographer Robert Crandall Associates
publisher Time, Inc.
client Fortune Magazine
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317 art director Frank Zachary
designer George Giusti
artist George Giusti
publisher The Curtis Publishing Company
client Holiday Magazine

HOLIDAY
GERMANY:



318 art directors Ruth Ansel / Bea Feitler
photographer Hiro
publisher Hearst Magazines
client Harper's Bazaar

319 art director Walter Allner
designer Walter Allner
photographer Ben Somoroff
publisher Time, Inc.
die it Fortune Magazine



320 design editor Peter Palazzo
art director Joe Sapinsky
designer Michael Uris
photographer Bill Binzen
client New York Herald Tribune

321 design editor Peter Palazzo
art director Joe Sapinsky
photographer Reid Miles
client New York Herald Tribune

W ORk,



322 art director Harry Sehring
designer Harry Sehring
artist Harry Sehring
client Academy of Natural Sciences

324 art director Jerome Snyder
designer Samuel L. Howard
artist Paul Weller
client Scientific American

SCIENTIFIC
AMERICAN

N

d

323 art director Everett Aison
photographer Murray Duitz
publisher American Society of

Magazine Photographers
client Infinity Magazine



SCIENTIFIC
AMERICAN

741964

325 art director Jerome Snyder
designer Jerome Snyder
artist John Langley Howard
client Scientific American
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SK&F PSYCHIATRIC REPORTER

327 art director Alan J. Klawans
designer Alan J. Klawans
artist Alan J. Klawans
copywriter R. L. Dean
client Smith, Kline &

French Laboratories

326 art director Jerome Snyder
designer Jerome Snyder
artist Rene Magritte
client Scientific American



Institutional art

Distinctive Merit Award

328 art director Elton Robinson
photographer Carl Fischer
client Morgan Guaranty Trust Company



329 art director Don Willis
designer Dugald Stermer
artist Dugald Stermer
copywriter Walter Wilson
agency Ketchum, MacLeod & Grove, Inc.
client Gulf Oil Corporation

330 art director Albert A. ,Squillace
photographer Magnum Photographers
publishers Odyssey Press / Ridge Press

God also created man

in His own image
and likeness,
endowed him with
intelligence

and freedom,



how towrap a
Stone

331 art director Richard Downes
photographers Bob Hayman / Ralph W. Smith
copywriter William W. Carty
agency DeMarin-Marona & Associates, Inc.
client E. I. DuPont DeNemours Company

332 art director Frank Nofer
designer Frank Nofer
photographers Bob Hayman / Ralph W. Smith
copywriter A. Joseph Newman, Jr.
client Walter T. Armstrong, Inc.



Design of complete sales Promotion unit
booklets (8 pages or more)

I)IS(101Elt THE NE11.

PENNSYLVANIA

333 art director Don Smith
designers Don Smith / Federman / Adams & Colopy
artists Harry Bliss / Jacob Landau /

Stu Knickerbocker / Art Williams /
Mark English / Federman / Adams & Colopy

agency Ketchum MacLeod & Grove, Inc.
client Commonwealth of Pennsylvania

Gala Opening Night
Lucia Di Lammermoor
for the benefit of the
Alumni Fund of Clifton College

If fIfffe had been on
Nan. olk, that adgrvet 141,nfrf
If fiddlers flail tare eV

Whet silfluld we do fif.
Ioras

334 art director Stan Phillips
artist Push Pin Studios
agency The Lampert Agency, Inc.
client Strathmore Paper Company



335 Art directors Philip Gips / Louis Klein
phctographer "Life" photographers
:orywriters Jo Murray / Ernie Hill
Jublisher Time, Inc.
:Hera Life International Editions

336 art director John M. Fraioli
designer John M. Fraioli
artist Rudy Spinoza
copywriter E. C. Bergelt
agency Marsteller Inc.
client Hoffmann -La Roche

337 art director Daniel Czubak
designer Daniel Czubak
artist Daniel Czubak
photographer Daniel Czubak
copywriters William Petan / Richard Lochte
agency Daniel Czubak Associates
client RCS Offset Printers

PRINTING PRESSES ARE BY NATURE INKY, GRIMY,

GREASY, COMMUTER. MUSE MONSTROSITIES ...RIGHT?



Di,linctike Merit Assard
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338 art directors Ron Sandilands / John Amon
artist Tom Kamifuji
agency Needham, Louis & Brorby, Inc.
client Champion Papers, Inc.



339 art director Wayne Webb
designers Wayne Webb / Bill Kinser
artist Bill Kinser
photographer Whitaker Guernsey Studio
client Revere-Wollensak Division / 3M Company

340 art director Tom Gorey
designer Push Pin Studios
artists Seymour Chwast / Milton Glaser/

Isadore Seltzer
photographers Sol Mednick / Jay Maisel /

Bernad Cole
agency Needham, Louis & Brorby, Inc.
client Champion Papers, Inc.

how xerography works
341 art director Tycho R. Weil

designers Tycho R. Weil / Ron Seichrist
photographer Ben Rose
agency Sudler and Hennessey
client Xerox Corporation
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342 art director Jack Hough
designer Thomas Geismar
artist Chermayeff & Geismar Associates
copywriter Ted Bonus
agency Chermayeff & Geismar Associates
client Xerox Corporation-Rochester, N.Y.

343 art director William A. Schilling
designer Samuel Maitin
photographers G. Wm. Holland / Seymour

Mednick / Ed Gallob / Tana Hoban /
Geisla Jordan / Stan Levy

copywriter Frank Biggerstaff
client Smith, Kline & French Laboratories

344 art director Tom Gorey
artist Nicolas Sidjakov
agency Needham, Harper & Steers, Inc.
client Champion Papers, Inc.



345 art director Mort Rubenstein
designer Peter Rauch
artist Peter Rauch
photographers Peter Rauch / CBS Photos
copywriter Aaron Cohen
client WCBS-TV
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346 art director Thomas Geismar
designer Michael Tesch
artist Chermayeff & Geismar Associates
copywriter John Wilkoff
agency Batten, Barton, Durstine & Osborn, Inc.
client Columbia Broadcasting System
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347 art director Arthur Glazer
designer Arthur Glazer
photographer Charles Gold
copywriter Frank Harrel
agency Young & Rubicam, Inc.
client Young & Rubicam, Inc.

N. .,. The 1.9.11 Libra, hu An
Anna nn cob more than a rix.ornr1 enc.
real librunes tonnrer New York.
Telepiner AscrberbiSeniec
The neeptiunier nyour lobby UR your an.
toreros acme when you are away from

rur deck. Vrnll ansuer your phone and
take memo. /or yea. Be acre that when
on lever your Aire. yam.; .1 Orr Mb,

V01.1411.110Mitin raw nmeont need.. S.
toork Ann u. When mummy to your

o1lice. cheek the reeepoonnu. and eke roll

348 art director Mutsuo Yasumura
designer Mutsuo Yasumura
artist KVS Studio
copywriter Travelers Insurance Co.
agency Young & Rubicam, Inc.
client Young & Rubicam, Inc.

SCHEDULE OF BENEFITS
The amount. of your insurance ant ountributans are as
totem:

Om Mole Amami Ilaiwy 14ra. min:: Go.*
II 81.000 but

Isthan $1.800
" 2.100

14000
1.000

Novae

1.000 Nome

V
1,000

12.000 Ne
None

VII

N.000
15.000

Nooe
1 0.66

IX
19.000
91.000

960
4.76

X
XI

Z1000
90,000

8.90
990

II

XIII
94000
AIM

8.96
/000

XIV
12.500

83.000
0.000

12.10
19.15

XVII 15,000
10,000

" 20,000
51,000 15.55

1900

XIX 2500 and cm

70.00
70.100

100.000
15.00
18.00
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349 art director Sheldon Cotler
designers Dick Boland / Walter Lefmann
photographer Leon Golomb
copywriter Patricia Bonfield
publisher Time, Inc.
client Time Magazine

Get in on the ground floor of a miracle

N'hy not Youhelsed the miracle of
Salk Vaccine happen hr' giving to
the March of Dimes. Of course you gave.
Ever hear of Tay -Sachs Disease?
It strikes only infanta and children.
Ilk Mlle victims are doomed to die.
generally before easy are 4 years old.
And there is rotting anyone can do
nm atop it from happening. Vol now.
That's where you come in. Behind many
of the great mad cal discoveries
it we people likr you who
helped make the "miracles" happen.
Support our research program. Make out
your check to the "National Tay -Sachs
Association. In. " and mail it to our office
address printed to the hack cover.
Come on.
Get in on the ground Boor of a miracle!

350 art director Arnold Blumberg
designer Arnold Blumberg
photographer Arnold Blumberg
copywriter Raymond Martell
client National Tay -Sachs Association, Inc.
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351 art director Lewis Van der beken
designer Lewis Van der beken
artists Robert Flemate / Grant Wright /

Lewis Van der beken
copywriter Dr. William J. White
client Douglas Aircraft Co., Inc. / Missile & Space

Systems Division

352 art directors Bob Ryeson / Craig Bowen
photographer Bob Hughes
agency MacManus, John & Adams, Inc.
client Dow Chemical Company

353 art director Mo Lebowitz
designer Mo Lebowitz
photographers Conan Doyle / Mo Lebowitz
client The Antique Press



Direct mail

354 art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
photographer Peter James Samerjan
copywriter Stanley Bachrack
client Economy Lithograph Company

355 designer Norman Kohn
artists Norman Kohn / Elizabeth White
copywriter Anne Rivers
client Presbyterian Survey
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356 art director Dick Jones
designer Dick Jones
artist Martin Donald
copywriters Patricia Martin / Dick Jones
agency Sudler & Hennessey, Inc.
client Advertising Women of New York

Foundation, Inc.

357 art director Mo Lebowitz
designer Mo Lebowitz
artist Carl Lapidus
copywriter Mo Lebowitz
client Plansboard, Inc.

358 art director Herbert M. Korenberg
designer Dennis Goddard
artist Dennis Goddard
copywriter Herbert M. Korenberg
agency Marketing Design Limited
client Marketing Design Limited



359 art director Irving Miller
designer Irving Miller
artists Betman Archives / George Caleb Bingham

Irving Miller / Thomas Nast
photographer Irving Elkin
copywriter Andrew Placco
client International Paper Co.

Gold Medal Award

`c.

For noses of every description,

one safe and sure prescription:

On Rx only Otrivi n
(xylometazoline)

360 art director Myrtle Johnson
designer Frank Mayo
artist Jerome Martin
copywriter Charles Hackett
agency Mayo-Infurna Design Inc.
client CIBA

361 art director Israel Liebowitz
designers Israel Liebowitz / Richter Mracky
photographer Peter James Samerjan
copywriter Janet Marie Carlson
agency R. M. Klosterman Co., Inc.
client Ice Capades



362 art director Jerome Snyder
designer Helene Kenny
artist Helene Kenny
copywriter Martin Gardner
client Scientific American

363 art director Bob Cox
artist Len Johnson
copywriter Murray Salberg
client WNEW-TV
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365 art director Al Weintraub
designer Al Weintraub
artist Al Weintraub
copywriter Al Weintraub
client London Dock

364 art director Santo Pulise
designer Santo Pulise
artist Jarvis Boone
photographer Don Nichols
copywriter Edward Milyneaux
agency Erwin, Wasey, Ruthrauff & Ryan
client REA Railway Express



What dm the
lobrnal look like to a woman

who cannot see?

-Jamesihurber's
blindnet.s was known
to a great many
people, but it was
when my own eye
problems acciden-
tally got in the papers
that we karned so
much about the in-
credible kindness and
generosity of people.
Among the,many
hundreds of friends
and total strangers
who wrote or
telegraphed us during
that period, there
were more than a
dozen who offered to

ve us one of their
es. They didn't care
ich one of us

pted the gift.
merely wanted

hare with us
ething they
ught they could
dy do without-
lf the vision they

felt we needed

more than they did
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"Mind women
desperately wanted
a woman's magazine
of their own. They
are just as hungry as
other women for
news of fashion,
beauty, marriage and
child care, meal
preparation. But until
April, 1962 they were
entirely dependent
on the time and

interest of friends and
relatives w Ins could
read to them

We selected Ladies'
Home Journal
to open a new, a ale
window on the world
for them. The
Journal was chosen
because of the
great and healthy
influence it has had
on feminine thought
and activity, and
because Journal
content is pertinent
and prattle:din
terms tidally IleCtiS.

Funher, dime is an
uncommon depth
of thought and
warmth in Journal's
roges.To a woman
who Can only too
with het mind's eye
andher hart. this
special sensitivity is
particularly welcome."

--- 7.- 

366 art director Arne Lewis
designer Arne Lewis
copywriter Robert Kyle
agency Pavey, Jones & Lewis
publisher Curtis Publication
client Ladies' Home Journal

367 art director Tom Gorey
photographer Nicolas Sidjakov
agency Needham, Louis & Brorby, Inc.
client Champion Papers Inc.



368 art director Bob Cox
artist Milton Glaser
copywriter Murray Salberg
client WNEW-TV

Reflections
Vol 3 No 1

solely for percussion and brass.
Potent salve for the wounding myth

that a univenal materialism pervades
our society is to be found in the moo
unlikely places.

You'd think, for example, that a snow-
ball would have more chance in hell
than a madrigal in New Mexico. But
imagination again would let you down.
Every Sunday evening in Carlsbad, eight
or ten voices meet at the home of Gull
lobber Roy Carey, Jr., to sing madrigals
a capella.

The madrigal sessions in a country
which suggests yucca, mesquite, and
mesa rather than fragile medieval part -
songs were instituted by Mr Carey

after he bought, restored and installed
a pipe organ in the living room of his
home.

Made by Rieger, an Austrian firm, the
organ was one of about a dozen im-
ported after the war. Mr. Carey bought
it from the original owner, a mail col-
lege whose students had apparently
failed to appreciate the merits of its
design and construction. When Mr.
Carey caught up with it, its pipes were
rusted and its manuals were chipped.
Seated one day at the organ. someone
had set a lighted cigar on the console
woodwork. After the organ was dis-
mantled and shipped to Carlsbad, Mr.
Carey sent fora craftsman from the
Rieger factory to assist him in t'votc-
ing" and assembling the 1,220 pipes
scattered about his house, garage and
office. The job took three weeks. When
completely installed, the organ stood
seven feet tall and weighed one ton.

To Mr. Carey, of course, it is a thing
of beauty and toy forever. By day, he
runs his highly successful Gulf jobber -
ship. In his leisure, he infuses delicate
harmonics inw the description by which
New Mexico is known: the "Land of
Enchantment..

We were reflecting recently on the
harpsichord boom. This delicate key-
board instrument was developed in the
14th century. Bach and other 18th cen-

369 art director Don Willis
designers Dugald Stermer / Don Willis
artists Dugald Stermer / Middaugh Associates
photographers Joe Evans / Sebastian
copywriter Walter Wilson
agency Ketchum, MacLeod e Grove,.I nc.
client Gulf Oil Corporation



370 art director Fred Troller
artist Fred Troller
photographer Michael Gilligan
copywriter Henry Townsend
client Geigy Pharmaceuticals Divisions

Dne .small .000story-clean, unob-
trusive. inserted i seconds against
Me rectal wall.

you like its simplicity and conven-
ience, your patients like the freedom
a gives them fromstrammg. griping
or harsh purgatiow

DAM.' SuPPos Maws often work in
15.20 minutes almost always within
an hour to produce a sort, formed
Stool. No equipment to dismantle: the
bedpan Suffices. and because of the
gentle Dulcotax. ,ction.there are far
fewer cases of sot mg.

A happier patient a happier you!

That's why increasing numbers of
physicians are turning to Dulcet."
with orders for its use in place&

nemas

Foe example. when a physic an spent
fez Dulcet.' for postsurgice or poet
park, patent, you know the, will
be more comfortable -that there will
to less hsk Of ,sourtd dehiscence
painful smawing against sutures

d you w.1 bare more time for their
.mac -al needs.

In wslintarction and other cardiac
i.es. an order for Ddico /eh' means

-a stress tree evacuation. gives you
more peace or mind in the special
nosing care they require.

CulColate Can be used in virtually any
vs lent in whom a laxative or enema
n mdicated. It may be safely given to

infants or the aged. obstetrical cases.
debilitated patients. and those with
such conditions as cardiovascular.
meal or hepatic disease.

When you work will- senile. Piette or
other incontinent patents, you want
especially to help them regain con
fidence in their owrability to control
bowel function. Often. all your skill as
a nurse is challenged by this difficult
and discouraging task.

The routine cleansirg enema or tra-
ditional laxatives am often of no avail
in Wwel rehabilitation, Enemas may
lead toe sense of frustration for the
patient -a feeling of -traceless depend -
ewe on "devices", while the unpre.
dptable timing of many laxatives may
result in numerous msCouraging
"accidents".

With Dutcolae suppositories. you can
prwide a predictable time each day
for evacuation thus seleirg to restore
the patients' confluence. As increas-
ing bowel control ret_irns. Dulcet..
may be withdrawn wth minimal risk of
dependence.



It wasn't

an easy task

tit select 40 illustrations from a

wealth of prints and books, to achieve the utmost fidelity

of reproduction, and to match each dlustratMn

with a text of the same period and Spirit.
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371 art director Gray Williams, Jr.
designer Peter Oldenburg
copywriters Gray Williams, Jr. / Suzanne R. Boorsch
client Metropolitan Museum of Art

372 art director Tom Courtos
copywriter Michael Chappell
agency Papert, Koenig, Lois, Inc.
client The First National Bank of Miami

373 art director Hal Davis
designer Hal Davis
photographer Louis M. Weber
agency The Cadwell Davis Company
client The School of Visual Arts
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375 art director Jerry Berman
designer Jerry Berman
photographer Jerry Berman
agency Baxter, Anderson, Hubbert & Cole
client D'Bros Company

376 art director Jerry Berman & Assoc;
designer Jerry Berman
photographer Jerry Berman
agency Baxter, Anders -on, Hubbert & Cole
client D'Bros Company

374 art director George Krikorian
designer William O'Day
client U. S. Playing Cards



OVEN-

GARD
OWES SOAP & WATER THE OW

CLEANER YOU NEED

CONTENTS MEN NNid

377 art director Mutsuo Yasumura
designer Mutsuo Yasumura
artist Art Associates
copywriter Carroll Cox
agency Young & Rubicam, Inc.
client Drackett Company / Oven Gard

379 art director Jerome Gould
designer Jerome Gould
artist Jerome Gould
client U.S. Borax & Chemical Company

Protect your Teflon coated
cookware from scratching.
Light,durable,easyto clean.

378 art director Jerry Berman & Assoc.
designer Jerry Berman
photographer Ko Lin
client Distmark, Inc.

RAISIN D'ETRE

Cc, ; AO& er;
eGOCIANIT PROPPITAIRE

A GRAND PELOUSE ICOU LONG)

Mis en bouteitles dans nos chapeaux

Con tenance
100 Centilitres

FAIT AU JAPON

_A

380 art director Robert Pliskin
designer Robert Pliskin
artist Robert Pliskin
copywriter Robert Pliskin
client Jacoff & Stein
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381 art director Joe Schindelman
designer Joe Schindelman
artist John Pistilli
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates /Zum Zum

382 designers Seymour Chwast / Milton Glaser
agency Push Pin Studios, Inc.
client Artone Ink



384 art director James J. Broderick
designer James J. Broderick
client Sybil Ives, Inc. / Tip'n Frost

383 art directors Richard C. Runyon /
Hans Koktvedgaard

designer Richard C. Runyon
artist Richard C. Runyon
client Carlsberg Breweries

385 art director Wally Littman
designer John E. Jeheber
artist Robert Frost
agency Hicks & Greist, Inc.
client Wiss & Sons Company



386 art director. Jack Marmaras
designers Ward & Saks
artists Ward & Saks
client CIBA

Distinctive Merit Award

387 art directors Marget Larsen / Robert Freeman
designer Marget Larsen
artists Marget Larsen / George Dippel
copywriters Howard Gossage / Wade Poole
agency Freeman, Gossage & Shea, Inc.
client Dean Swift Limited



Music to bread by

388 art directors John Berg / Robert Cato
designer Jerry Smokier
photographer W. Eugene Smith
client Columbia Records

by Mordecai Richter
389 art director Frank Metz

designer Lawrence Ratzkin
artist Lawrence Ratzkin
client Simon & Schuster

390 art director Arthur Glazer
designer Arthur Glazer
photographer Charles Gold
copywriter Norman Robbins
agency Young & Rubicam, Inc.
client Taystee Bread



391 art director Cyril Nelson
artist Milton Glaser
publisher E. P. Dutton

GORE VIDAL
392 art directors Ivan Chermayeff / Martha Lehtela

designer Ivan Chermayeff
artist Chermayeff & Geismar Associates
agency Chermayeff & Geismar Associates
client Little, Brown Publishing

393 artist Milton Glaser
publisher Holt, Rinehart & Winston



Institutional trade marks, letterheads,
announcement cards

394 art director Tom Courtos
designer Tom Courtos
artist Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Sigma Pharmaceutical Corp.

SIGMA PHARMACEUTICAL CORPORATION
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395 art directors Manfred Gotthans /
Chris Yaneff

artist Chris Yaneff, Ltd.
agency Chris Yaneff, Ltd.
client Tibbetts Paints Limited

396 art director Ralph Colonna, Jr.
designers Ralph Colonna, Jr. / James Gilber
artist James Gilbert
agency Graphicus / The Art Staff
client Armstrong Enterprises
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Distinctive Merit Award
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397 art director Ward & Saks, Inc.
designer Ward & Saks, Inc.
artist Ward & Saks, Inc.
agency Ward & Saks, Inc.
client Professional & Technical Programs, Inc.

398 art director Reynold Ruffins
designer Reynold Ruffins
artist Reynold Ruffins
agency Ruffins-Taback, Inc.
client Norton -Spiel Associates, Inc.

399 art director Joseph Schindelman
artist John Pistilli
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Zum Zum



601wW774647,

400 art director William A. McCaffery
designer William A. McCaffery
artist William A. McCaffery
agency deGarmo, Inc.
client Brody Corp.

401 art director Rodger Johnson
designer Rodger Johnson
artist Rodger Johnson
client Kenneth C. Johnson

402 art director Wayne Hallowell
designer Wayne Hallowell
artist Wayne Hallowell
agency. Graphicus / The Art Staff
client The Village Secretary



403 art director Joe Schindelman
designer Joe Schindelman
artist John Pistilli
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Trattoria

"rtatMia

404 art directors Advertising Designers, Inc.
Joe Weston

designer Dave Pacheco
artist Dave Pacheco
copywriter Advertising Designers, Inc.
agency W. Dent Dowler Advertising
client Jeffries Banknote Company

14444 11.444 114. 164 See, 194 4.1t114.9. AM. 4.541
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405 art directors Stanley Eisenman / David Enock
designers Stanley Eisenman / David Enock
artists Stanley Eisenman / David Enock
agency Eisenman & Enock
client Stanley & Madeleine Eisenman



406 art director Zona Wheeler
designer Zona Wheeler
artist Zona Wheeler
client Third Dimension Studio

call for entries ALGA

407 art director Sheldon J. Streisand
designer Sheldon J. Streisand
artist Sheldon J. Streisand
client The Streisand family
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408 art director Tom Courtos
designer Tom Courtos
photographer Tom Courtos
agency Papert, Koenig, Lois, Inc.
client American Institute of Graphic Arts



409 art directors Marget Larsen / Robert Freeman
designer Marget Larsen
artists Marget Larsen / Mike Bull
copywriter Howard Gossage
agency Freeman, Gossage & Shea, Inc.
client Intrinsics

\ II Ill 1\1.1 \I I \( II I 11301i Vr()IiIES

411 art director Warren Blair
designer Warren Blair
artist Warren Blair
photographer G. William Holland
copywriters Robert Waxham / Kenneth Keiter
client Smith, Kline & French Laboratories

410 art director Charles S. Politz
designer Charles S. Politz
photographer Alfred Monner
agency Nelson, Pedersen & Allen
client Riviera Motors, Inc.
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412 art director Roy Schlemme
designer Roy Schlemme
artist Roy Schlemme
copywriter Milt Lowe
client The Lowe Family

111111111 11111

Ale & Chop House
413 art director Tom Courtos

designer Tom Courtos
artist Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Restaurant Associates / Charlie Brown's
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414 art director Harvey Gabor
designer Harvey Gabor
artist Harvey Gabor
client The Society of Illustrators



415 art director Ken Kelly
designers Appelbaum & Curtis / Ken Kelly
artist Appelbaum & Curtis
agency Appelbaum & Curtis
client Brenda Mary Kelly

1E0
416 designer Milton Glaser

agency Push Pin Studios, Inc.
client School of Visual Arts
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g'Creativity on Oa

417 art director Henry Wolf
designer Henry Wolf
artist Henry Wolf
photographer Sokolsky Studio
client School of Visual Arts

418 art director Tom Courtos
agency Papert, Koenig, Lois, Inc.
client Mead Paper Corp.

419 designers Milton Glaser / Seymour Chwast
agency Push Pin Studios, Inc.
client Artone Ink



Sales presentations
or promotion kits

Distinctive Merit Award

420 art director Lloyd Miller
designer Lloyd Miller
photographers Carmine Macedonia / Charles Gold
copywriter Austen Ettinger
agency Jameson Advertising Inc.
client Frank G. Shattuck Co. / Schrafft's

421 art director Larry Ottino
designer Larry Ottino
artist John Alcorn
agency Ad Agencies' / Headliners
client Ad Agencies' / Headliners



After apparel, naturally.
rome toiletries and drugs.

Here. to, TRUE readers take
good care of themselves.

spending hundreds of
millions annually to keep up

appearances. Their money
goes to:

422 art director Herb Stern
designer Herb Stern
artist Lou Grant
photographer Jerry Dantzic
copywriter Garo Ohannessian
client Fawcett Publications, Inc.



"Better Than Money"
First National City Travelers Checks

Sales Promotion Portfolio 1965

personal loans

Need money fast?
Ask about our
low-cost la] Loans

Extra
Idea

Sparkers
for

Personal
Loans

423 art director Dominic Algieri
designer Dominic Algieri
artist John Alcorn
photographer Herb Loebel
copywriter Floyd Vanderwart
agency Albert Frank -Guenther Law, Inc.
client First National City Bank

Start travelers off right...sell more

424 art director Mort Rubenstein
designer William Wurtzel
artists William Wurtzel / Verdun Cook
photographer CBS Photos
copywriter George Bristol
client CBS Television Network



425 art director Sheldon Cotler
designer Richard Boland
photographer Harris Radin
copywriter Stan Kapner
publisher Time, Inc.
client Time Magazine

426 art directors Joe Suplina / Sal Jon Bue /
Alan Wolsky

designer Joe Suplina
artist Associated Advertising & Design
copywriter Marvin Korman
agency Associated Advertising & Design
client Screen Gems

_--------
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INTEREST TO MEN
CONCERNED WITH
QUNUTY ALUMINUM

427 art director Mort Rubenstein
designer William Wurtzel
artist William Wurtzel
photographer CBS Photos
copywriter George Bristol
client CBS Television Network

428 art director Dave Machines
designer Dave MacInnes
artist Federman, Adams & Colopy
photographer Studio Associates, Inc.
copywriter F. Rodgers / J. SaIlay
agency Griswold -Eshleman Company
client Anaconda Aluminum Company

SAFETY

............ 007'WITH SAIFETV DRAT/NO/*ROCK/CEO FROMANACONDA OILLIMVIVIJIN



Sales promotion art
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429 art director Allan Beaver
designer Allan Beaver
artist J. Gundelfinger
copywriters Estelle Ellis / Ruth Morrison
agency Business Image, Inc.
client House & Garden

430 designer Push Pin Studios
artist Milton Glaser
client U.S. Information Agency



431 art director Gollin, Bright & Zolotow, Inc
designer Gollin, Bright & Zolotow, Inc.
artist Charlie White
photographer Milton Zolotow
copywriter Milton Zolotow
client Economy Blueprint & Supply, Co.

432 art director Peter Max
client Art Directors Club of New York

433 art directors Arthur Meranus / George Spindler
designers Arthur Meranus / Ancona Gianakos, Inc.
artist Cristos Gianakos
photographer Earl Silver
copywriter Al Meadows
agency Gaynor & Ducas, Inc.
client General Precision Aero Space



434 designer Push Pin Studios
artist Milton Glaser
client U.S. Information Agency

495 art director Joseph Kidd
artist James Dunne
copywriter Joseph Kidd
agency Campbell -Ewald Company
client Art Directors Club of Detroit



436 art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
artist Alex Tsao
client Simpson Lee Paper Company

437 art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
artist Milton Zolotow
client Simpson Lee Paper Company



438 art director Gollin, Bright & Zolotow, Inc.
designer Gollin, Bright & Zolotow, Inc.
artist James Gill
client Simpson Lee Paper Company

439 art director Herman McCray
designer Herman McCray
photographer Ed Lettau
copywriter Sally Philips
agency William Douglas McAdams, Inc.
client Winthrop Laboratories

OMOM.hettm et. threat Ot SteM Itoth ...es Met ht..

for the bath -incalculably valuable prctect on
against Staph-plifollex



440 art directors John Berg / Robert Cato
designer Robert Cato
artist Milton Glaser
client Columbia Records

JAZZ ODYSSEY VOLUME II
THE SOUR OF CHICAGO

(1923-1940)
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442 art director Rocco Campenelli
designers Stanley Silver / Rocco Campenelli
photographer Stanley Silver
copywriter Stanley Silver
client Silver Studios, Inc.



Distinctive Merit Award

443 art director Mort Rubenstein
designers Mort Rubenstein / David November
artist Charles B. Slackman
client CBS Television Network

444 art directors John Berg / Robert Cato
designer John Berg
artist Cliff Condak
client Columbia Records
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.45 art directors John Berg / Robert Cato
designer Michael Mendel
artist Lionel Kalish
client Columbia Records
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446 art director Robert Cato
photographer George Elliott
client Columbia Records / Robert Gulet Album



I. I AM THE LORD THY COD
WHICH HAVE BROUGHT
THEE OUT OF THE LAND OF
EGYPT. OUT OF THE HOUSE
OF BONDAGE. THOU SHALT
HAVE NO OTHER GODS
BEFORE ME.

II THOU SHALT NOT MAKE UNTO THEE
ANY GRAVEN IMAGE.OR ANY LIKENESS
OF ANYTHING THAT IS IN HEAVEN
ABOVE OR THAT IS IN THE EARTH
BENEATH.ORTHAT IS IN THE WATER
UNDER THE EARTH THOU SHALT
NOT BOW DOWN THYSELF TO THEM,
NOR SERVE THEM FOR I THE LORD
THY GOD AM A J EALOUS GOD.VISITING
THE INIQUITY OF THE FATHERS UPON
THE CHILDREN UNTO THE THIRD AND
FOURTH GENERATION OF THEM THAT
HATE ME AND SHOWING MERCY UNTO
THOUSANDS OF THEM THAT LOVE
ME. AND KEEP MY COMMANDMENTS.

III. THOU SHALT NOT TAKE
THE NAME OF THE LORD THY
GOD IN VAIN: FOR THE
LORD WILL NOT HOLD HIM
GUILTLESS THAT TAKETH
HIS NAME IN VAIN.

IV. REMEMBER THE SABBATH
DAY, TO KEEP IT HOLY. SIX
DAYS SHALT THOU LABOR,AND
DO ALLTHY WORK. BUT THE
SEVENTH DAY IS THE SABBATH
OF THE LORD THY GOD:IN IT
THOU SHALT NOT DO ANY
WORK.THOU, NOR THY SON,
NOR THY DAUGHTER. THY
MANSERVANT, NOR THY MAID.
SERVANT. NOR THY CATTLE,
NOR THY STRANGER THAT IS
WITHIN THY GATES: FOR IN
SIX DAYS THE WED MADE
HEAVEN AND EARTH,THE SEA,
AND ALL THAT IN T HEM IS,
AND RESTED THE SEVENTH
DAY:WHEREFORE THE LORD
BLESSEDTHE SABBATH DAY,
ANDHALLOWED IT.

V. HONOR THY FATHER
AND THY MOTHER:
THAT THY DAYS MAY BE
LONG UPON THE LAND
WHICH THE LORD THY
GOD G1VETH THEE.

447, 448, 449 art director Onofrio Paccione
designer Onofrio Paccione
photographer Onofrio Paccione
agency Leber, Katz, Paccione, Inc.
client Leber, Katz, Paccione, Inc.

VI.THOU
SHALT NOT
KILL.

VIIII.THOU SHALT NC? .11,
COMMOTADULTERY.

VIII.THOU SHALT NOT STEAL
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450 art director Mel Stabin
designer Mel Stabin
photographer Mario Cal
copywriter Mel Stabin
client Mel Stabin







Television





Live action-black & white -1 minute

451 art director Laurence Leblang
writer Laurence Dunst
agency Daniel & Charles, Inc.
designer Laurence Leblang
producer Jonis Gold
production company Group Productions
client Men's Supp-hose
photographer Jonis Gold

452 art directors Gordon Bellamy / Suzanne Nemick
writer Alex Anderson
agency Guild, Bascom & Bonfigh
producer Robert Gips
production company Gerald Schnitzer Prods.
client Ralston Purina Co.



453 art director Marvin Fireman
writer Gerald Miller
agency Young & Rubicam, Inc.
producer Ralph Ward
production company Elliot -Unger -Elliot
client Cluett Peabody / Arrow Shirts

454 art director Donald Keller
writer Nelson Winkless, Jr.
agency Leo Burnett Company, Inc.
producer Rudy Behlmer
production company Cascade Pictures
client Kellogg Company

455 art director Jack Sheridan
writer Hugh McGraw
agency Doyle, Dane, Bernbach, Inc.
designer Jack Sheridan
producer David Nagata
client Laura Scudder's
photographer Ed Martin



Dis inctive Merit Award

456 art director Mike Wollman
wri er Dick Karp
agency Grey Advertising, Inc.
cles,gner Mike Wollman
producer Chuck Hyman
production company Pelican
client P. Lorillard Company
photographer Boris Kaufman

457 art director Gerry Severson
writer Mike Slosberg
agency Young & Rubicam, Inc.
designer Gerry Severson
producers Lear Levin / Olaf Bolm
production company The Petersen Company
client Goodyear Tire & Rubber Company
photographers Earl Rath / George Kablasa



458 art director Howard Stabin
writer George Allen
agency Grey Advertising
producer Chuck Hyman
production company Tele-Video
client P. Lorillard Company / Erik Cigars
photographer Drummond Drury

459 art director Bob Fiore
writer Rene Borek
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Wylde
client Jack Frost Sugar

460 art director Maxwell Arnold, Jr.
writer Bryan Joseph
agency Guild, Bascom & Bonfigli, Inc.
designers William Johnson / George Coutts
producer Bob Gips
production company Gerald Schnitzer Productions
client Van Camp Sea Food Co.
photographer Ben Norman



461 art director Bert Steinhauser
writer Francine Wexler
agency Doyle, Dane, Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Televideo
client H. J. Heinz Company
photographer Jacques Letellier

462 art director Leonard Sirowitz
writer David Reider
agency Doyle, Dane, Bernbach, Inc.
designer Leonard Sirowitz
producer Tom Buscemi
production company Eastern Motion Pictures Ltd.
client Volkswagen of America, Inc.
photographer Drummond Drury

463 art directors Marvin Fireman / Howard Stabin
writer George Allen
agency Grey Advertising, Inc.
producer Manning Rubin
production company Tele-Video
client P. Lorillard Company / Erik Cigars
photographer Drummond Drury



Distinctive Merit Award

464 art director Lou Musachio
writer Bill Casey
agency Papert, Koenig, Lois, Inc
producers Ed Murphy / John Cholakis
client Fresh
photographer Dick Hiemann

465 art director David Larson
writer Gene Case
agency Doyle Dane Bernbach, Inc.
designer David Larson
producer Lee Rothberg
production company Leonard Anderson

Productions
client Democratic National Committee
photographer Karl Malkames



466 art director George Jaccoma
writer Guy Durham
agency Marschalk Co.
producer Bill Mann
production company PGL
client Hartford
photographer Jess Paley

467 art director Tom Gorey
writer J. Gerald Fortis
agency Needham, Louis & Brorby, Inc.
producer John Murphy
production company TV Graphics
client Morton Salt Company
photographer Howard Zieff

468 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Lee Rothberg
production company Leonard Anderson

Productions
client Democratic National Committee
photographer Irving Deutch



469 art director Robert Winkler
writer Amram Nowak
agency Amram Nowak Associates
designer Robert Winkler
producer Amram Nowak
production company Amram Nowak Associates
client The Big Brother Association
photographer Jerry Kalogeratos

470 art director Andrew Jenkins
writer Andrew Jenkins
agency Pritchard Wood, Inc.
producer Andrew Jenkins
production company Wylde Films, Inc.
client BOAC

471 art director Kenneth Southard
writer Pete Peabody
agency Young & Rubicam, Inc.
producer Jack DiSesa
production company Elliot -Unger -Elliot
client General Foods / Tang



472 art directors Art Koch / Tom Yohey
writer Tony Isidore
agency Young & Rubicam, Inc.
producer Barbara Lane
production company Howard Zieff, Inc.
client General Foods Co. / Jell -o
photographer Howard Zieff

473 art directors Stephen Frankfurt / Frank Ceglia
writer Sanfrid Odhner
agency Young & Rubicam, Inc.
designer Frank Ceglia
producer Willis Wright
production company On Film
client Johnson & Johnson / Band-Aid Sheer Strips

474 art director Eugene Kolkey
writer John Matthews
agency Leo Burnett Company, Inc.
producer Eugene Kolkey
production company Cal Dunn Studios
client Kellogg Company
photographer Eugene Kolkey



MEM
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ACTION

475 art director Dean Koutsky
writer Jim Grymyr
agency Knox Reeves Advertising
designers Dean Koutsky
producer Jim Grymyr
production company Wylde Films
client General Mills, Inc.
photographer Fred Levenson

Gold Medal Award

477 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bembach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company TV Graphics
client Democratic National Committee
photographer Ted Pahle

476 art director Frank Broadhurst
writer Ann Hafner
agency McCann-Erickson, Inc.
producer Frank Broadhurst
production cpmpany Pelican Films, Inc.
client Nabisco



478 art director Stephen Baker
writer John H. Byrne
agency Baker & Byrne, Inc.
producer Bert Stern
production company Libra Productions, Inc.
client King Research, Inc.
photographer Bert Stern

Distinctive Merit Award

479 art director Dick Thomas
writer Sam Miller
agency Benton & Bowles
producer Tim Sheehan
production company P. G. L. Productions
client Heublein / Byrhh on the Rocks



I)i st

480 art director Vetchinsky
writer Victor Kenyon
agency Maxon, Inc.
producer Victor Kenyon
production company The TVA Group, Inc.
client H. J. Heinz
photographer John Wilcox

481 art directors Robert F. Schmalenberger
Win Mallett

writer Mal MacDougal
agency Batten, Barton, Durstine & Osborne
designer Robert F. Schmalenberger
production company Trans Radio
client First National Bank of Boston
photographer George Elliott

482 art director Bob Forgione
writer Bill Scudder
agency McCann-Erickson, Inc.
designer Bob Forgione
producer Bob Forgione
production company Elliot -Unger -Elliot
client Westinghouse
photographer Mike Elliot



d

483 art director Robert Gage
writer Jack Dillon
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Gerald Kreeger
production company Elliot -Unger -Elliot
client American Airlines, Inc.
photographer Michael Nebbia

484 art director Peter Loonam
writer Ann Hafner
agency McCann-Erickson, Inc.
producer Larry Katz
production company MPO
client Nabisco

485 art director Robert Gage
writer Jack Dillon
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Gerald Kreeger
production company Elliot -Unger -Elliot
client American Airlines, Inc.
photographer Michael Nebbia



486 art director Bill Taubin
writer Paula Green
agency Doyle Dane Bernbach, Inc.
producer Dick Earle
production company Libra Productions
client Quaker Oats Company
photographer Bert Stern

487 art director Amil Gargano
writer Carl Ally
agency Carl Ally, Inc.
designer Amil Gargano
producer Amil Gargano
production company Wylde Films
client Salada Foods Inc.
photographer William Storz

488 art directors Robert F. Schmalenberger /
Win Mallett

writer Mal Mac Dougal
agency Batten, Barton, Durstine & Osborn, Inc.
designer Robert F. Schmalenberger
production company Trans Radio
client First National Bank of Boston
photographer George Elliott



CAPES ICECAPARS
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489 art director Bert Steinhauser
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Pelican Films
client Rival Packing Company
photographer Fred Bornet

490 art director Jack Delaney
writer Nancy Schutz
agency Kenyon & Eckhardt
producer Bud Geisenheimer
production company Elektra
client National Biscuit Company

491 art director Julian Carter
writer Brian Dillon
agency Benton & Bowles
producer Si Merrill
production company Elliot -Unger -Elliot
client Glass Container / Manufacturers Institute
photographer Mike Nebbia

492 art director Israel Liebowitz
writer Janet Carlson
agency Klosterman Company
designer Israel Liebowitz
producer John Urie
production company John Urie
client Ice Capades
photographer David Nagata



493 art director Stewart Greene
writer Dick Rich
agency Jack Tinker & Partners
designer Stewart Greene
producers Stewart Greene / Dick Rich
production company Televideo
client Alka Seltzer
photographer Howard Zieff

Dutch MastersGARS

art director Bob Fiore
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer John Capsis
production company Audio
client Dutch Masters Cigars

Gold Medal Award



495 art director William Taubin
writer Paula Green
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Richard Earle
production company Director's Group
client Quaker Oats Company
photographer Peter Glushanok

496 art director Al Amato
writer Bill Casey
agency Papert, Koenig, Lois, Inc.
producer N. Gibson
production company Filmex
client National Airlines
photographer Howard Zieff

497 art director Robert Gage
writer Jack Dillon
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Gerald Kreeger
production company Elliot -Unger -Elliot
client American Airlines, Inc.
photographer Mike Nebbia



499 art director Bob Fiore
writer Julian Koenig
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Elliot -Unger -Elliot
client Breakstone

498 art director David Larson
writer Gene Case
agency Doyle Dane Bernbach, Inc.
designer David Larson
producers Lee Tredanari / Aaron Ehrlich
production company Video Tape Center
client Democratic National Committee
photographer Dean Alexander

500 art director Gene Beuth
writer Gene Beuth
agency Young & Rubicam, Inc.
producer Kenneth Licata
production company MPO Film Distribution
client Peace Corps



501 art director George Lois
writer Julian Koenig
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Elliot -Unger -Elliot
client Pharmacraft
photographer Steve Elliot

502 art director Leonard Sirowitz
writer David Reider
agency Doyle Dane Bernbach, Inc.
producer Don Trevor
production company Eastern Motion Pictures Ltd.
client Volkswagen of America, Inc.
photographer Drummond Drury

503 art director Bob Eggers
writer John LaPick
agency Young & Rubicam
producer Stan Dragoti
production company MPO Film Distribution
client General Cigar/Tiparillo



504 art director George Jaccoma
writer Guy Durham
agency McCann-Marschalk, Inc.
designers Henry Trettin / Horn / Griner
producer Henry Trettin
production company PGL Productions, Inc.
client Hartford Insurance Group
photographers Ray Long / Horn / Griner

505 art director Robert Reagan
writer Cynthia Lawrence
agency Carson / Roberts, Inc.
producer Robert Reagan
production company A.S.I.
client Max Factor
photographer Mark Shaw

506 art director Jack Sheridan
writer Maryellen Flynn
agency Doyle, Dane, Bernbach, Inc.
designer Jack Sheridan
producer David Nagata
production company N. Lee Lacy & Associates, Ltd.
client Laura Scudder Products
photographer Jack Sheridan



507 art director Art Koch
writer Alvin Hampel
agency Young & Rubicam, Inc.
producer Everett Hart
production company Ansel -Shaw
client Breck Hair Set Mist

508 art director Amil Gargano
writer Jim Durfee
agency Carl Ally, Inc.
designer Amil Gargano
producer Amil Gargano
client Volvo Inc.
photographer Mike Cuesta

509 art director Tom Gorey
writer J. Gerald Fortis
agency Needham, Louis, Brorby, Inc.
producer John Murphy
production company TV Graphics
client Morton Salt Company
photographer Howard Zieff



510 art director Charles Doe
writer Alan Alch
agency Wade Advertising Inc.
producer Ed Pierce
production company International Productions Inc.
client Falstaff Brewing Corp.
photographer John Dorsey

Distinctive Merit Award

You're at a party
and somebody
takes a swipe
at the U.N.

511 art director George Lois
writer Fred Papert
agency Papert, Koenig, Lois, Inc.
producer Jack Goldsmith
production company Harold Becker
client The Advertising Council



512 art director Andrew Jenkins
writer Andrew Jenkins
agency Pritchard Wood, Inc.
producer Andrew Jenkins
production company Wylde Films, Inc.
client BOAC

TNOHERE'S

MAN
AROUND

513 art director Gerry Severson
writers Mike Slosberg / Da Nalda McCrea
agency Young & Rubicam, Inc.
designer Mik Kitagawa
producer Reed Springer
production company Film Fair
client Goodyear Tire & Rubber Company
photographer Jim Crabbe

514 art director Bob. Eggers
writer Tony Issadore
agency Young & Rubicam, Inc.
producer Barbara Lane
production company VPI Hollywood
client General Foods / JeII-o Gelatin



Gold Medal Award

515 art director Bob Wilvers
writer Ed McCabe
agency Carl Ally Inc.
designer Bob Wilvers
producer Bob Wilvers
production company Brillig Productions
client Salada Foods inc.
photographer Barry Brown



516 art director Robert Gage
writer Judy Protas
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Dick Earle
production company Rose Magwood
client Cracker Jacks Company
photographer Ernesto Caparos

518 art director Marvin Mitchneck
writer Jim Simon
agency The Marschalk Co., Inc.
producer Ed Tate
production company VPI
client Fanta Beverage Co.
photographer Lenny Hirschfield

517 art directors John McCullough / Bryn Craig
writer Florenz J. Fenton
agency N. W. Ayer & Son, Inc.
designer Bryn Craig
producer Garry Simpson
production company Harold Becker
client E. I. DuPont de Nemours & Co.
photographer Harold Becker

519 art director Art Koch
writer Ted Halaki
agency Young & Rubicam, Inc.
producer Robert Naud
production company Elliot -Unger -Elliot
client Lipton / Onion Soup



520 art director Robert Miller
writer Robert Fischer
agency The Marschalk, Inc.
producer Ed Tate
production company VPI
client Fanta Beverage Co. / Tab
photographer Lenny Hirschfield

521 art director Robert Gage
writer Ronald Rosenfeld
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Ernest Hartman
production company Elliot -Unger -Elliot
client National Library Week
photographer Gene Friedman



522 art director Bob Eggers
writer John LaPick
agency Young & Rubicam, Inc.
producer Stan Dragoti
production company M P 0
client General Cigar / Tiparillo

523 art director Robert Gage
writer Judy Protas
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Dick Earle
production company Rose Magwood
client Cracker Jacks Company
photographer Ernesto Caparos

Distinctive Merit Award



524 art directors Leo Brouse / Donald Murray
writer Leo Brouse
agency McCann-Erickson of Canada Ltd.
designer Douglas Cowan
producer Stephen Bennett
production company Robert Lawrence Productions
client Nabisco Foods
photographer Fritz Speiss

Distinctive Merit Award

525 art director Eli Tulman
writer Art Mayer
agency Hicks, Greist & O'Brien, Inc.
designer Eli Tulman
producer Joe Felice
production company V.P.I.
client Friend Brothers, Inc.
photographer Len Hirschfield

NEW/ PUSS'n BOOTS

Pamper
,e,460,

I PUSS'n BOOTS
526 art director Al Amato

writers M. Chappell / B. Haugen
agency Papert, Koenig, Lois, Inc.
producer J. Goldsmith
production company H. Becker
client Puss 'n Boots
photographer H. Becker



Actual time elapsed: 3 mirutes and 39 seconds

527 art director Alphonse Normandia
writer Bob Miller
agency Batten, Barton, Durstine & Osborn, Inc.
designer Jim Squires
producer Karl Fischer
production company Harold Becker Productions
client F. & M. Schaefer Brewing Co.

528 art director Bert Steinhauser
writer Francine Wexler
agency Doyle Dane Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Televideo
client H. J. Heinz Co.
photographer Jacques Letellier

529 art director Frank Broadhurst
writer Alice Moseley
agency McCann-Erickson, Inc.
producer Doug Fithian
production company V.P.I.
client Nabisco



Distinctive Merit Award

530 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company Elliot -Unger -Elliot
client Democratic National Committee
photographer Drummond Drury



531 art director Lee Scherz
writer Olivia Traeger
agency Young & Rubicam, Inc.
producer John McShane
production company Libra
client Breck Creme Rinse

532 art director Hilburn Covington
writer Betty Ennis
agency Young & Rubicam, Inc.
producer Willis Wright
production company On Film
client Johnson & Johnson / Baby Lotion

533 art director Donald Keller
writer William Stratton
agency Leo Burnett Company, Inc.
producer Gordon Minter
production company Filmways, Los Angeles, Calif.
client Kellogg Company



Live action
black & white-
over 10 seconds but
less than
1 minute

534 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Aaron Ehrlich
production company Elliot -Unger -Elliot
client Democratic National Committee
photographer Gene Friedman

535 art director Bert Steinhauser
writer Francine Wexler
agency Doyle Dane Bernbach, Inc.
designer Bert Steinhauser
producer Chris Eaton
production company Televideo
client H. J. Heinz Co.
photographer Jacques Letellier



536 art director Jack Sheridan
writer Edmund Bigelow
agency Doyle Dane Bernbach, Inc.
designer Jack Sheridan
producer David Nagata
production company John Urie & Associates
client Laura Scudder's
photographer Ed Martin

537 art director Helmut Krone
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
designer Helmut Krone
producer Don Trevor
production company Elliot -Unger -Elliot
client International Latex Corp. / Isodettes
photographer Gene Friedman

538 art directors Leonard Sirowitz
writer Robert Levenson
agency Doyle Dane Bernbach, Inc.
designer Leonard Sirowitz
producer Tom Buscemi
production company V.P.I.
client Volkswagen of America



539 art director Stan Jones
writer Bob Finley
agency Doyle Dane Bernbach, Inc.
designer Stan Jones
producer David Nagata
production company John Urie & Associates
client Sick's Rainier Brewing Company
photographer Ed Martin

540 art director Stan Jones
writer Bob Finley
agency Doyle Dane Bernbach, Inc.
designer Stan Jones
producer David Nagata
production company John Urie & Associates
client Sick's Rainier Brewing Company
photographer John Hora

541 art director Helmut Krone
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
designer Helmut Krone
producer Don Trevor
production company Elliot -Unger -Elliot
client Isodettes
photographer Gene Friedman



542 art director Robert F. Schmalenberger
writer Mal MacDougal
agency Batten, Barton, Durstine & Osborn, Inc.
designer Robert F. Schmalenberger
producer Lou Georgaras
production company Elliot -Unger -Elliot
client Sheraton Hotel Corporation

543 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Lee Tredanari
production company Video Tape Center
client Democratic National Committee
photographer Joe Polito

544 art director Helmut Krone
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
designer Helmut Krone
producer Don Trevor
production company Elliot -Unger -Elliot
client International Latex Corp. / Isodettes
photographer Gene Friedman



545 art director Bob Reitzfeld
writer Paula Green
agency Doyle Dane Bernbach, Inc.
designer Bob Reitzfeld
producer Dick Earle
production company Elliot -Unger -Elliot
client Eversweet Foods, Inc.
photographer Gene Friedman

Distinctive Merit Award

546 art director William Taubin
writer Judy Protas
agency Doyle, Dane, Bernbach, Inc.
designer William Taubin
producer Ernest Hartman
production company Elliot -Unger -Elliot
client Levy's Rye Bread
photographer Kent Wakeford



547 art director Richard Loew
writer Carol Sherman
agency Doyle, Dane, Bernbach, Inc.
producer Chris Eaton
production company Film Fair
client Clairol, Inc. / Vitapoint

548 art director George Lois
writer Julian Koenig
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Elliot -Unger -Elliot
client Wts. Pharmacraft
photographer Michael Nebbia



550 art director Sidney Myers
writer Mort Scharfman
agency Doyle Dane Bernbach, Inc.
producer Ernest Hartman
production company Farkas Film
client West End Brewing Co. of Utica N.Y.

Utica Club

549 art director Ken Duskin
writer Sue Brock
agency Doyle Dane Bernbach, Inc.
designer Ken Duskin
producer Aaron Ehrlich
production company Eastern
client Yardley of London
photographer Drummond Drury

551 art director Bob Wilvers
writer Ed McCabe
agency Carl Ally, Inc.
designer Bob Wilvers
producer Bob Wilvers
production company Harold Becker
client Salada Foods, Inc.
photographer Harold Becker



552 art director Jack Sheridan
writer Edmund Bigelow
agency Doyle Dane Bernbach, Inc.
designer Jack Sheridan
producer John Urie & Associates
production company John Urie & Assoicates
client Laura Scudder's
photographers John Hora / Ed Martin

553 art director Dick Lester
writer Craeme Phillips
agency McCann Erickson Ltd.
designer Dennis Abey
producer Dennis Abey
production company James Garrett & Partners
client Lifelong Stockings



554 art director Gennaro Andreozzi
writer Harry Gittes
agency Gilbert Advertising Agency, Inc.
designer Gennaro Andreozzi
production company Harold Becker Productions
client Guerlain / Chant d'Aromes
photographer Harold Becker

555 art director Gennaro Andreozzi
writer Harry Gittes
agency Gilbert Advertising Agency, Inc.
designer Gennaro Andreozzi
producer Bert Stern
production company Libra
client Guerlain / Chant d'Aromes
photographer Bert Stern

CRAM iymidous

GUS IMAM



Live action-color-1 minute

Distinctive Merit Award

556 art director William Taubin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Don Trevor
production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin

557 art director William Taubin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Don Trevor
production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin

558 art director William Taubin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Don Trevor
production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin



559 art director Lee Savage
writer Ronald Phillips
agency N. W. Ayer & Son, Inc.
producer John Fengler
production company Elektra Film Productions, Inc.
client Chrysler Corporation
photographer Hugh Bell

560 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot -Unger -Elliot
client Polaroid Corp.
photographer Michael Nebbia

561 art director William Taubin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Don Trevor
production ccmpany Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin



Distinctive Merit Award

562 art director Roger Tilton
writer John Pike
agency J. Walter Thompson Company
producer John Pike
production company Roger Tilton Films, Inc.
client Ford Motor Company
photographer Robert Sherry

563 art director Robert Winkler
writer Amram Nowak
agency Amram Nowak Associates
producer Amram Nowak
production company Amram Nowak Associates
client United Community Funds /

Councils of America
photographers Bruce Torbet / Jerry Pantzer



564 art director William Taubin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
designer William Taubin
producer Don Trevor
production company Les Cineastes Associates
client General Mills, Inc. / Whistles
photographer John Bourgoin

565 art director Burns Patterson
writer Bill Suchmann
agency Kenyon & Eckhardt
producer Burns Patterson
production company Jim Darcy
client Ford Motor Co. / Lincoln-Mercury Division



Distinctiv? Merit Award

566 art director Bill McCaffery
writer Charles Burch
agency de Garmo, Inc.
producer Bill McCaffrey
production company Elektra Film Productions / Timothy Galfas
client Faberge-Tigress
photographers George Jacobson / Timothy Galfas

567 art director Ken Duskin
writer Lore Lionel
agency Doyle Dane Bernbach, Inc.
producer Ernest Hartman
production company Rose Magwood
client General Mills, Inc.
photographer Ernesto Caparos

568 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot -Unger -Elliot
client Polaroid Corporation
photographer Michael Nebbia



569 art director Richard Loew
writer Ray Baker
agency Doyle Dane Bernbach, Inc.
producer Chris Eaton
production company Pelican
client The Chemstrand Co. / Acrilan
photographer Drummond Drury

570 art director Israel Liebowitz
writer Janet Carlson
agency Klosterman Agency
designer Israel Liebowitz
producer John Urie
production company John Urie & Associates
client Cole of California
photographer David Nagata



Gold iedal /Ward

571 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot -Unger -Elliot
client Polaroid Corporation
photographer Michael Nebbia

572 art director Robert Gage
writer Phyllis Robinson
agency Doyle Dane Bernbach, Inc.
designer Robert Gage
producer Joan Wolf
production company Elliot -Unger -Elliot
client Polaroid Corporation
photographer Michael Nebbia
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Stop motion-black & white -1 minute

573 art directors Ben Kuwata / Bernard Owett
writer Jeremy Raikes
agency J. Walter Thompson Company
designer Irene Trivas
producer John Scarola
production Mogubgub Ltd.
client Panagra
photographer Fred Mogubgub Ltd.

574 art director Michael Smollin
writer Michael Smollin
agency J. Walter Thompson Company
designers Irene Trivas / Ed Smith
producer Sidney Woloshin
production company Mogubgub Ltd.
client Ford Division / Ford Motor Co.
photographer Irene Trivas

575 art director Bob Fiore
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer Herb Gompertz
production company M.P.O.
client Dutch Masters Cigars



Stop motion-black & white-over 10 seconds but less than 1 minute

Perfume
from
France
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2hant_lly

576 art director Stephen Baker
writer John H. Byrne
agency Baker & Byrne, Inc.
producer Bert Stern
production company Libra Productions, Inc.
client Houparco, Inc. / Chantilly
photographer Bert Stern

Show openings-black & white-over 20 seconds

577 art director Saul Bass
designer Saul Bass
produter Saul Bass
production company Saul Bass & Associates
client Robert Saudek Associates
photographer Mike Murphy

578 art directors Lou Dorfsman / Joe DeVoto
designers Joe DeVoto / Eugene Beuth
producers Joe DeVoto / Eugene Beuth
production company Eastern Effects
client CBS sports



579 art director Lou Dorfsman
writer Art Hecht
designer Gerald Prueitt
producer Gerald Prueitt
production company Elliot -Unger -Elliot
client WCBS-TV
photographer Bill Unger

EYE

ON

NEW
YORK

Long commercials-black & white
Distinctive Merit Award

580 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Audio
client Xerox
photographer Irving Penn



581 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
client Xerox
photographer Howard Zieff

582 art directors R. G. Cummins / Mike Cammuso
writer Robert Sooy
agency Erwin Wasey, Ruthrauff & Ryan, Inc.
production company MPO
client Gulf Oil Corporation
photographer Murray Lerner

Distinctive Merit Award



Long commercials-color

583 art directors Lawrence Berger / Paul Kim
agency Batten, Barton, Durstine & Osborn, Inc.
producer Lawrence Berger
production company On Film
client U.S. Steel

584 art director Bruce Campbell
writer Ronald Phillips
agency N. W. Ayer & Son, Inc.
designer Bruce Campbell
producer John Fengler
production company V.P.I.
client Chrysler Motors Corp. / Plymouth Div.
photographer Ben Coleman

585 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Ed Murphy
production company Farkas Films
client Xerox



Live or video tape-black & white -1 minute or over

586 art director Alan Buitekant
writer Leo Fassler
agency Doyle Dane Bernbach, Inc.
designer Alan Buitekant
producer Gerald Kreeger
production company Videotape
client Melville Shoe Corporation / Thom McAn
photographer Martin Begley

587 art director Alan Buitekant
writer Leo Fassler
agency Doyle Dane Bernbach, Inc.
designer Alan Buitekant
producer Gerald Kreeger
production company Videotape
client Melville Shoe Corporation / Thom McAn
photographer Joe Polito

588 art director Al Buitekant
writer Mort Scharfman
agency Doyle, Dane, Bernbach, Inc.
designer Alan Buitekant
producer Bob Milford
production company Videotape
client Melville Shoe Corporation / Thom McAn
photographer Phil Riddle



CENTRAL PARK
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589 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Jack Goldsmith
production company KGO-TV-San Francisco
client Xerox
photographer Hal Tulchen

590 art director Sidney Myers
writer Stanley Lee
agency Doyle Dane Bernbach, Inc.
designer Sidney Myers
producer Lee Tredanari
production company Video Tape Center
client Democratic National Committee
photographer Joe Polito

591 art directors Lou Musachio
writer Bob Haugen
agency Papert, Koenig, Lois, Inc.
producer Alex McKenzie
production company CBS Tape
client New York Herald -Tribune



592 art director Lou Musachio
writer Bob Haugen
agency Papert, Koenig, Lois, Inc.
producers John Cholakis / Alex McKenzie
production company CBS Tape
client New York Herald -Tribune

593 art director Alan Buitekant
writer Mort Scharfman / Leo Fassler /

Ron Rosenfeld
agency Doyle Dane Bernbach, Inc.
designer Alan Buitekant
producer Tom Buscemi
production company Video Tape Center
client Melville Shoe Corporation / Thom McAn
photographer Martin Begley

594 art director George Lois
writer Bob Haugen
agency Papert, Koenig, Lois, Inc.
producers Bill Wilson / Alex McKenzie
production company Videotape
client Robert Kennedy



595 art director Sam Scali
writer Mike Chappell
agency Papert, Koenig, Lois, Inc.
producer Jack Goldsmith
production company KGO-TV-San Francisco
client Xerox
photographer Hal Tulchin

Live or video tape-black & white-less than 1 minute

Gold Medal Award

596 art director Sam Scali
writer Monte Ghertler
agency Papert, Koenig, Lois, Inc.
producer John Cholakis
production company Videotape Unlimited
client New York Herald -Tribune
photographer Howard Zieff
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By Robert S. Smith
President
Art Directors Club of New York
Wouldn't it be great if we could hear this Annual and watch its
pictures move! Never in the 44 years of our Annual Exhibitions
has the weight and importance of television to the profession of
art direction been more evident.

From the very beginning of this year's judging the distinction
and maturity of the television entries was obvious. The brilliant
use of unusual graphic ideas and a far more imaginative use of
the sound track was found in a very large percentage of the com-
mercials submitted-rather than in just the usual outstanding
few. Noticeable also, was the ever growing use of color ... color
treated as an integral artistic element, used with taste and
discrimination.

Color in TV is bursting out all over. As color is added, the role
of the Television Art Director takes on an even greater impor-
tance. There can be no doubt that a few years from now a large
proportion of our members will be essentially AD -Producers.
This is not to imply that we will no longer need print and
editorial art directors and designers. Far from it. With ever-
expanding budgets more will be needed than ever before. But
certainly the TV -Print compartments will have been broken
down, the dividing line will be more fluid, and most art directors
and designers will feel comfortably familiar with the Moviola.

In the Exhibition's many print areas an extremely high level of
professionalism in both technique and concept is strikingly evi-
dent. This quality was by no means confined to entries from the
few large metropolitan centers-a further indication of world-
wide acceptance of the art director's role in the total concept of
the printed page.

While some may feel there are no unusual graphic directions
apparent in the print categories this year, this fact may be indic-
ative of a long range trend that will become more evident a few
years from now.

For its outstanding TV graphics, its fanciful and forceful use of
the sound track, and the brilliance of its creative craftsmanship in
print . . . The Art Directors Club is proud to present its 44th
Exhibition Annual.



By Oren Frost
Chairman, Exhibition Committee
It is with pleasure and pride that I extend congratu-
lations to all chairmen and committee members for
this 44th Annual Exhibition.

Throughout its history, the Art Directors Cli_b of
New York has demonstrated its ability to meet the
challenge of visual change and this year was no
exception.

12,000 entries were professionally judged anc the
winners exhibited in the proper manner.

I am confident that the members of the Art Direc-
tors Club of New York will continue to give their full
support to this most serious annual endeavor.



By Bernard Owett
Judging Coordinator
On the first night of judging early in January, Oren Frost, the
Exhibition Chairman, repeated to the judges what the call had
requested as this year's exhibition point -of -view; the highlighting
of what was visually new. But as arguing, justifying, condemning,
accepting and rejecting progressed it became very apparent that
the new visuals were not at the top of the mind of the judges;
this again was a year of concept, of ideas, where the words were
as much considered as the visuals. Even where the category was
not design of complete unit the reason behind the photograph
or illustration was judged.

Television was more important this year to the jury as it is to
our whole business, over twice as important to the 44th annual
exhibition as it was to the 43rd. Last year's show included 60
commercials, this year's 146.

The judging was not casual or arbitrary, the jury's point of
view was something sensed or felt by all judges and it ran
through all the selecting and gave each controversy a point from
which to judge seriously and sincerely, no matter what the indi-
vidual tastes or talents. So despite that now forgotten call for
entries, the judges felt this was the year not to highlight the fu-
ture (near or distant) but a year to say, this is what is happening
now, this is what's best right now, what's important at this very
moment. This is Art Direction 1965 style, let next year's jury
worry about next year.



By William Dratler
Chairman, Education Committee
The Education Committee prepared and pre-
sented to an invited group of outstanding students
from various art schools a diversified program of
lectures and open discussions which attempted to
serve as an awakening to the students to what lay
ahead for them in this vast communications field.

These promising students, on the threshold of
entering the art field were exposed to some highly
professional talents which showed examples of
their work and participated in a question and an-
swer period, which probed into the why's and
wherefores of what was seen and heard.

The program presented was as rounded and as
varied as time would permit. It consisted of one
session per week for six weeks and each session
ran for three hours. Those professionals who gave
of their time did so voluntarily.

There is no doubt that these sessions were tre-
mendously rewarding to the students who be-
cause of it might thus be properly directed
towards the area of their greatest potential and,

magazine magazine

By Peter Adler
Chairman, Newsletter Committee
During 1964-65 the Newsletter Committee pub-
lished 4 issues of the Art Directors Club "maga-
zine." It was sent to all club members in Sep-
tember, December, March and June. The "bulle-
tin" which was begun during 1963 was discon-
tinued since it had been conceived as a news
fill-in in between the appearance of the magazine
-and there was a lack of news material.

During the last year the magazine has con-
tinued to publish regular reports by the President,
as well as news of members' activities, committee
reports (especially those concerning the Annual
Exhibition and Conference), letters to the editor
and the club calendar.

In addition to these regular features the mag-
azine ran articles on such topics as letters received
by the club from all over the world and articles
by or about personalities such as Allen Hurlburt,
Walter Allner, William Bernbach, Herb Lubalin,
Georg Olden and S. Neil Fujita. The magazine also

therefore, making their talents available to the
industry.

The subjects covered and those who made the
presentation are as follows:
Photography George Elliot
Design/Illustration John Alcorn
Typography Aaron Burns, Aaron Burns Co.
Typography Klaus Schmitt, Y&R
Typography ....Bob Farber, Royal Typographers
Typography ....Arnold Shaw, Composing Room
Typography Larry Ottino, The Headliners
Television Stephen Frankfurt, Y&R
Film Lou Schwartz, Lou Schwartz, Inc.
Editorial Alan Hurlburt, Look
Design Studio ..Herb Lubalin, Herb Lubalin, Inc.
Agency Copywriter ....David J. Herzbrun, DDB
Agency Art Director Bert Steinhauser, DDB
Portfolios Andy Schmitt, Y&R
Assisting me in coordinating the Education Pro-
gram were Sam Bernstein and Herbert 0. Reinke.

magazine magazine

reported on the Typomundus 20 exhibition and
the travels of the 43 annual A.D. show in Europe.
A special article was written for the March issue
by Mahlon Cline on "The Art Director in Educa-
tion." Among the cover contributors were mem-
bers Jack Beck, Verdun Cook and Seymour
Chwast.

The December issue won a Certificate of
Merit Award in the New Jersey A.D. Club 4th
annual exhibition.

The magazine went from 12 to 16 pages with
the June issue due to the increase in the number
of Advertising pages and the contributions of
American Writing Paper and Sanders Printing
Corp.

The Newsletter committee consists of Peter
Adler, Editor; Marilyn Hoffner and Hal Halpert,
Contributing Editors; and the valuable help of
Marie Archer and her staff.
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By Eugene Milbauer
Chairman, Traveling Exhibition
This year, if they weren't skiing it Gstaad or swimming on the
Cote D'Azur, more than 20,000 of Europe's most sophisticated
men and women may have been visiting the ADC's 43rd Annual
Traveling Exhibition. Its critical acclaim in almost a dozen Con-
tinental cities far exceeded what the most hopeful of us dared
hope.

At the by -invitation -only opening in London, the good money
said we had a winner. In the tcn days following, report my
Newsweek colleagues in London who sponsored the show at the
Federation of British Art Galleries, everybody who was anybody
in advertising, publishing or printing in England was seen at
the show.

From that not -so -humble beginning, the show began its really
exciting tour under the sponsorship of the International Center
for Typographic January to June, three
ICTA men masterminded one success after another in Frankfurt,
Duesseldorf, Stuttgart, Wuppertal, Munich, Bremen, Paris, Zu-
rich and other cities. They were Olaf Leu, ICTA Secretary; Kurt
Wiedemann, ICTA Director for Europe; and Klaus Schmidt,
ICTA's U.S. liaison officer. We have endless thanks to Druck
Farbenfabriken Gebr. Schmidt GmbH where Olaf Leu is Adver-
tising Manager and Art Director, and to Kurt Weidemann for
taking time from his normal duties as Educator, Journalist and
Designer, and here in the United States equal appreciation goes
to Young & Rubicam's Type Director Klaus Schmidt.

Assisting these men, of course, were the generous sponsor-
ships they had the foresight to arrange (or were asked to arrange)
with leading graphic schools, and with public-service minded
industries such as Farbwerke-Hoechst AG; Foundries Bauersche
Giesserei and D. Stempel AG; Gebr. Klingspor; Zanders; Fein-
papiere; The German Society of Commercial Artists; R. W.
Guetebrueck Adv. Agency; The Academy of Arts and Crafts;
Typographic Isch Gesellschaft Muenchen; and last but by no
means least, The United States Information Agency.

And finally, what about an encore? Based on the enormous
enthusiasm abroad for this show last year, we have a deskful of
requests for plans and arrangements for our 1965 effort.



The National Society of Art Directors
By Edward R. Wade
Secretary/ Treasurer
An extensive program to aid art education through-
out the country was launched by the NSAD at its
Nineteenth Annual Meeting held in Chicago, June
4th, 5th, 1965.

The Society's newly elected president, Norman
A. Ulrich, appointed eleven committees to help re-
vitalize the organization. Several of these commit-
tees will work in the field of art education and will
develop programs following ideas which were pre-
sented at the meeting.

A Visual Communication Foundation for Research
and Education has been proposed to accomplish the
following goals:
1. To activate programs of research in the field of

Visual Communication.
2. To develop and start programs of educational

service to students of schools and universities.
3. To publish reports of art education activity.
4. To assist existing educational institutions in the

improvement of their art and design courses.
In other areas of NSAD educational efforts, steps

will be taken to revise NSAD published materials
which go to aspiring art students. Among these are:
1. listing of available art scholarships, 2. lists of art
schools and others which feature art courses as part
of their curriculum. Reports of on-the-job art train-
ing programs operating in various sections of the
country also will be published and distributed to
help promote similar activity on a nationwide basis.

An Educational Foundation has been started under
the direction of the NSAD Trustees. Its primary con-
cern will be to provide funds for art education
projects and for the publication of reports.

An NSAD Government Cooperation Program, de-
signed to improve graphics in government printing,
has begun to operate through a committee com-
prised of members of the Art Directors Club of
Metropolitan Washington. Recognition of the art
director and designer and the listing of their cate-
gories of employment in Civil Service are major
goals of this committee.

During 1964 two exhibits were prepared for the
United States Information Agency by NSAD. The
exhibits were shown in Prague and New Delhi. The
best of Graphic design from throughout the U.S.
was collected from clubs in the Society and judged
in New York City before shipment abroad. Both of
these exhibits were well received and have continued
to tour other cities.

Allen Hurlburt voted
Art Director of the Year

The Society now consists of thirty-three clubs
and over three -thousand members.

NSAD's annual award for the "Art Director of
the Year" was voted by acclamation at the Annual
Mee:ing. The 1965-66 recipient of this coveted pro-
fessional honor was Allen Hurlburt, Vice president
and Editorial Art Director of Look Magazine. The
award was given for sustained excellence in the
visual presentation of Look Magazine and his con-
tribution over the years to progress in the graphic
arts.

Previous winners of the "Golden T -Square" were:
Paul Sheriff, Charles -T. Coiner, Bradbury Thompson,
Gordon Aymar, John T. Tinker, Arthur Lougee, Fred-
erick W. Boulton, Leo Lionni, Walt Disney, Saul Bass,
George Giusti, Arnold Varga, Otto Storch, Herb
Lubahn, George Lois, and Morton Goldsholl.

Officers of NSAD

President- Norman A. Ulrich

Vice Presidents- Thomas Young
Phillip Goyert
Geoffrey Relf
Seth Fagerstrom
Donald McCarten

Secretary/Treasurer- Edward R. Wade

Assistant Treasurer- Hoyt Howard

Trustees- William Neale
Robert Blattner
John Parker
H. Davis Clymer

Executive Secretary -
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y Bert W. Littmann
Chairman, Advisory Board
44th Awards Presentation
The 44th Awards Presentation, held on April 13,
1965, broke all records for attendance-and all pre-
cedents for program formats.

Almost a thousand persons attended the event
which was held on the Promenade of Philharmonic
Hall in Lincoln Center-a dramatic change from the
more formal atmospheres of hotel banquet rooms.

Members, in letters following the event, indi-
cated enthusiasm for the shorter program permitting
them to get back to their offices at a reasonable hour.
We had planned to seat an anticipated audience of
400-500 for the luncheon, but the additiona; turnout
forced us to quickly revert to a stand-up procedure.
The result was a crush of dire dimension-some-
thing that will be avoided in future events at Lincoln
Center if we take advantage of their kind offer to
put us in the 850 -seat area of the New York State
Theatre Building (not completed at this time).

Dr. William Schuman, President of Lincoln Center
for the Performing Arts, was our distinguished guest
of honor, and he spoke eloquently of the designer's
role in the performing art of communication.

Not enough praise can be given to Sal Lazzarotti
who handled the production features of the presen-
tation, and Jonis Gold who contributed time and
talent to the Television exhibit portion.

The experience gained in their undertaking will
considerably assist those who formulate sL bsequent
Awards Presentation.
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By Paul Parker, Jr.
Chairman,
10th Annual Visual Communications
Conference
Theme: "The Next Decade"

The committee decided on a theme and sought
speakers who could best aid and abet its exposition.
Our program reflects our belief that we accomplish
our goals more often than not.

To keynote, Dan Seymour, President, J. Walter
Thompson, gave a rousing, exciting, visually pro-
vocative 45 minute address by analysing contempo-
rary tastes (the arts, films, music, fashion, etc.) with
those of a decade ago. He stated that change is the
primary force at work today ("The way out concept
of today is the commonplace of tomorrow."). He
clearly pointed to the problem of keeping pace with
today's influences in visual communications by re-
ferring to Op and Pop, underground films, the many
sounds and sights that bombard us constantly. He
suggested that the Art Director will have to absorb
and translate these tools into his work if he is to keep
pace with these constant changes. For if he doesn't,
business will resort to other methods guaranteed to
keep up with the present-and future. Computers
can do such a service, but he saw faith in the "human
computers," the present art director -designer, be-
lieving that creativity can never be regulated to the

machine age. With perception, he concluded that it
is, at once, our threat as well as our opportunity.

Morton Goldscholl saw the next ten years as a
battle between the machine and the man. He stated
that we are "selling promises rather than values" and
our job is to reverse the trend that has made us de-
pendent on "research mentality." He insisted that
we overcome the stressing of quantity instead of
quality.

John W. Kiermaier alluded to the problem of
"over -communication" and the inescapable world of
sight and sound that it has created. He cites a poll
that warns "there is every sign of growing disen-
chantment with television on the part of affluent,
better educated Americans. T.V. appears to be losing
its audience . . .". He called for leaders in the com-
munications field to exert their superior talent to find
a way to correct this decline "in these ten visually
thirsty years coming up."

Completing the morning session, Dr. Howard
Conant was ferocious in his attack on those who
would have us believe "that we are at the threshold
of a cultural renaissance." Not so, he stated and went
on to berate those who would "abuse the splendid
cultural attainments of major historic and contem-
porary artists" by forgetting them and producing
"the aesthetically worthless objects" so present in
our economy of built-in obsolescence.

At luncheon, the Art Directors Club's highest
award, the President's Medal, was bestowed on
Charles Eames. This artist, designer and film maker of
international reputation was given this honor by Bob
Smith, President. His moving presentation speech
was a conference highlight and the acceptance ad-



dress was equally heartwarming.
The afternoon session led off with a talk by

Eugene Bordinat who explored the future of car de-
sign, although he couldn't show his most interesting
designs because of the press delegation in the
audience.

He was followed by Robert Pliskin who moved
the conference to the Art Director's area by pleading
for a return to the basics. "We've given up materials
and the skills that went with them" he complained,
and we've sought to become "business men, half-
assed researchers, part -way merchandisers." By
throwing out the fundamentals of our art director
profession, we run the risk of not being equipped to
"create the magic that can brighten a printed page
and the television screen; that can reach into peo-
ple's minds with the visual messages that are im-
portant to them and the world."

Andrew Heiskell concluded the first day with the
conviction that "the rate of change, in the Next
Decade, (will) create a furnace for creative work." He
championed the "climate that will attract individual
individuality" as the way to compete with the "pat-
terns of sameness" in advertising, television, and the
whole future of communications. "Be bold and be-
lieve in your convictions of what is right" he seemed
to say.

Thursday morning was devoted to a panel discus-
sion headed by William Free and including Paul
Foley, Neil Fujita, Franchelli Cadwell and Richard
Heimann. Though bothered by acoustical problems
and the "Chinese torture" of a free discussion tech-
nique, the Panel attempted to achieve an all-around
view of the conference's theme. Using examples of
various graphic representations (film, package de-
sign, print ads, television commercials) the group
discussed the visual challenges from every viewpoint.
Paul Foley's remark that predictions for the short
term helped prepare for the long term problems, but
the middle ground was impossible to judge clearly,
was applauded highly as was Bill Free's mention of
the Art Director's reluctance to spend time waste-
fully at the photographer's studio when preparing
an ad.

Ali

uncheon was highlighted by an address by Skitch
Henderson, who fought, amusingly, the battle for the
audience's attention with his waiter who was intent
on serving him his dessert. But his point about the
use of music in advertising messages was delivered
with conviction and force to an appreciative group
of delegates.

The final afternoon saw Emily Genauer reveal the
fact that the flow of ideas used to be from art to ad-
vert sing, but that the current trend has the artist
join ng the art director in the "market place." And

=

not without the resultant vulgarity that has occurred,
such as Op and Pop art. Stressing that this phenome-
non does have an inherent vitality and beauty, it has,
however, lost the "mystery and warmth of man."
And she predicted that replacing today's cold pre-
cision and impersonality in art will be the Next Dec-
ade's restressing of the human element and his place
in natural society.

Edward Durell Stone followed this prediction with
a condemnation of the "conformity and respecta-
bility" that is popular today in the "urban sprawl."
He referred to the conspiracy that removes color and
beauty from our lives, replacing it with the faceless,
but safe, three button Brooks Brothers straightjacket.
"Our cities are becoming unlivable and we need the
reinvigoration of the individual instead of the irre-
sponsible, high -consumption unit," known on the
charts as today's family, which breeds the "minimal
social responsibilities."

Charles Newton, director of communication at
General Dynamics-Convair, stressed today's immedi-
ate problems with an attempt to provide possible
solutions in the visual communications area. He
showed many examples, chief among which were
the suggestions for improvement of road and traffic
sign designs. Rebelling against the corporate mind in
today's. market place, he stressed that the consumer,
though he was the target of an advertising message,
still played little part in its formation. This inade-
quacy, leading to an ineffective selling message,
would be reversed if an "Open End" type of discus-
sion were used. By such a scheme, consumer repre-
sentatives would join a panel of advertisers in which
a free discussion of the product was attempted.

The closing address was delivered by Richard
Coyne, editor of CA, who discussed his reaction to
the Art Directors Club Annual Exhibtion of Editorial
and Advertising Art.

Thus, the Conference.
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For fine reproduction, look first at a paper's printing surface.
Film -coating has given Nekoosa Opaque a smooth, level surface . . .

a surface that subtly controls ink receptivity and sharply defines
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weights, is another Nekoosa Opaque asset. If your next printing job
calls for a paper with all of these qualities . . . make it a point
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Alexandria, Louisiana Louisiana Paper Company, Ltd.
Amarillo, Texas Kerr Paper Company
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Chicago, Illinois Atwood Paper Company
Chicago, Illinois J W. Butler Paper Company
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Chicago, Illinois Murnane Paper Company
Chicago, Illinois Whitaker Paper Company
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Cleveland, Ohio Brewer-Chilcote Paper Co.
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Columbus, Georgia W. H. Atkinson - Fine Papers
Columbus, Ohio Cordage of Columbus
Corpus Christi, Texas Century Papers, Inc.
Cumberland, Maryland Tri State Paper Company

Dallas, Texas Butler Paper Company
Dallas, Texas Century Papers, Inc.
Davenport, Iowa The Peterson Paper Company
Dayton, Ohio Cordage of Dayton
Decatur, Alabama Bondsanders Paper Company
Denver, Colorado Butler Paper Company
Des Moines, Iowa Pratt Paper Company, Inc.
Detroit, Michigan Butler Paper Company
Dubuque, Iowa Weber Paper Company

Elmira, New York Horwitz Brothers Paper Co., Inc.
Evansville, Indiana Butler Paper Company

Fargo, North Dakota Dacotah Paper Co.
Fort Smith, Arkansas Arkansas Paper Company
Fort Wayne, Indiana Butler Paper Company
Fort Worth, Texas Butler Paper Company

Galveston, Texas Century Papers, Inc.
Grand Rapids, Michigan Central Michigan Paper Co.

Hackensack, New Jersey. Lexington Paper Co., Inc.
Harrisburg, Pennsylvania Penn Paper Company
Hartford, Connecticut Elliott R. Vanderlip Co., Inc.
Helena, Montana Ward Thompson Paper Company
Holyoke, Massachusetts Plymouth Paper Company, Inc.
Houston, Texas Butler Paper Company
Houston, Texas Century Papers, Inc.
Huntington, West Virginia Cordage of Huntington

Idaho Falls, Idaho American Paper & Supply Company
Indianapolis, Indiana Century Paper Company, Inc.
Indianapolis, Indiana Indiana Paper Company, Inc.

Jackson, Michigan Crown Paper & Bag Co.
Jackson, Mississippi Central Paper Company
Jacksonville, Florida Jacksonville Paper Company
Jersey City, New Jersey Gotham Card & Paper Co., Inc.

Kansas City, Missouri Butler Paper Company
Knoxville, Tennessee Cordage of Knoxville

Lewiston, Maine Berry Paper Company
Lima, Ohio Cordage of Lima
Little Rock, Arkansas Arkansas Paper Company, Inc.
Longview, Texas Etex Paper Company
Los Angeles, California Butler Paper Company
Louisville, Kentucky The Rowland Paper Co., Inc.

Macon, Georgia The Macon Paper Company
Memphis, Tennessee Memphis Paper Company
Miami, Florida Everglade Paper Company
Milwaukee, Wisconsin Butler Paper Company
Milwaukee, Wisconsin Dwight Brothers Paper Company
Milwaukee, Wisconsin Universal Paper Corporation
Minneapolis, Minnesota Butler Paper Company
Minneapolis, Minnesota Gopher Paper, Inc.
Minneapolis, Minnesota The Paper Supply Co., Inc.
Mobile, Alabama Partin Paper Company
Monroe, Louisiana Louisiana Paper Company, Ltd.
Montgomery, Alabama W. H. Atkinson - Fine Papers

Nashville, Tennessee Bondsanders Paper Company
Newark, New Jersey The Paper Mart, Inc.
New Orleans, Louisiana Butler Paper Company, Inc.
New Orleans, Louisiana The D and W Paper Company, Inc.
New York, New York Baldwin Paper Company, Inc.
New York, New York Bishop Paper Company, Inc.
New York, New York Congress Card & Paper Co.
New York, New York Marquardt & Company, Inc.
New York, New York Pohlmann Paper Company
New York, New York Saxon Paper Corporation
New York, New York Walker Goulard Plehn Co.
Norfolk, Virginia Epes-Fitzgerald Paper Co., Inc.

Ogden, Utah American Paper & Supply Company
Oklahoma City, Oklahoma Oklahoma Paper Co.
Omaha, Nebraska Field Paper Co.
Orlando, Florida Central Paper Company

Peoria, Illinois J. W. Butler Paper Company
Philadelphia, Pennsylvania Schwartz Paper Company
Phoenix, Arizona Butler Paper Company
Pittsburgh, Pennsylvania The Central Ohio Paper Company
Pittsburgh, Pennsylvania Paper Products Company, Inc.
Portland, Oregon West Coast Paper Company
Providence, Rhode Island Providence Paper Company

Raleigh, North Carolina Epes-Fitzgerald Paper Company, Inc.
Rapid City, South Dakota The Paper Company
Reading, Pennsylvania M J Earl Co.
Richmond, Virginia Epes-Fitzgerald Paper Company, Inc.
Rochester, New York Economy Paper Company, Inc.
Rockford, Illinois Northland Paper Company

St. Louis, Missouri Butler Paper Company
St. Paul, Minnesota Anchor Paper Company
Salt Lake City, Utah American Paper & Supply Company
San Antonio, Texas Shiner -Sian Paper Company
San Diego, California Butler Paper Company
San Francisco, California Butler Paper Company
Savannah, Georgia Chatham -Atlantic Paper Company
Scranton, Pennsylvania Elm Paper Company
Seattle, Washington West Coast Paper Company
Sherman, Texas Etex Paper Company
Shreveport, Louisiana Louisiana Paper Company, Ltd.
Sioux Falls, South Dakota The Paper Company
Spokane, Washington McGinnis Independent Paper Company
Spokane, Washington Spokane Papers, Inc.

Tacoma, Washington Allied Paper Company, Inc.
Tallahassee, Florida Capital Paper Company
Tampa, Florida Tampa Paper Company
Terre Haute, Indiana Butler Paper Company
Texarkana, Texas Louisiana Paper Company, Ltd.
Toledo, Ohio Paper Merchants, Inc.
Tucson, Arizona Arizona Paper Company
Tulsa, Oklahoma Beene Paper Company
Tyler, Texas Etex Paper Co.

Walla Walla, Washington Snyder-Crecelius Paper Co.
Washington, D. C The Barton, Duer & Koch Paper Company
Waterloo, Iowa Waterloo Paper Company
Wheeling, West Virginia Clarke Paper Company
Wichita, Kansas Butler Paper Company
Williamsport, Pennsylvania.. Susquehanna Paper & Sanitary Supply Corp.

Youngstown, Ohio The Hearn Paper Co.

EXPORT

Hato Rey, Puerto Rico Paper Corporation of Latin America
New York, New York Champion Paper Corporation, S. A.
New York, New York Paper Corporation of United States

NEKOOSA-EDWARDS PAPER COMPANY  Port Edwards, Wisconsin
SALES OFFICES: New Ycrk, 200 Park Ave. / Chicago, Prudential Plaza / Los Angeles, 4355 Fruitland Ave. / Atlanta, Peachtree Building / Dallas, 9029 Directors Row

MILLS AT PORT EDWARDS, NEKOOSA and WHITING, WISCONSIN and POTSDAM. NEW YORK LITHOGRAPHED ON FILM COATED NEKOOSA OPAQUE. BASIS 70 565
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NINE OF THE TOP TEN AGENCIES*

GO TO BECK ....THERE MUST BE A REASON**

(* According to ADVERTISING AGE

("several, as a matter of fact]: Finest color and black and white engraving by

conventional and new DYNATRON(1) process / Cronar conversions from

metal to negative and positive / Offset color separations / Gravure

positives / Gravure cylinder engraving / Gravure and offset plates for

package printing / Sheet -fed gravure and letterpress printing / Flat

and wrap -around DYCRIL(2) plates / The new Kodak relief plate / Com-

plete services to prove Beck's conviction that "it's better in print."

(1) Patent Applied For

(2) DuPont Trademark

THE BECK ENGRAVING COMPANY, INC. / Philadelphia and New York



WHAT IS A CORPORATION ?

goes deeper than the dictionary

According to one dictionary, a corporation is an artificial being : invisible, intangible,
existing only in contemplation of law. 7 This makes a corporation sound like an
impersonal thing, without feeling and without a heart. - We don't think this describes
C M & H. It misses some pretty fundamental points : people working together as a
team ... being inspired by a goal of achievement ... caring about the needs and prob-
lems of customers. We are not satisfied merely to produce "a better product at a
fair price." We include a personal extra called "our own built-in service." H. Whether
the printing is done by letterpress, gravure, or offset, the user gets this built-in service
when the engravings come from our plants. It assures him of the same high quality of
reproduction time after time, as the sheets come through the press : last month, this
month, and next month. The only changes in quality are technical improvements made
at the highest current level of photoengraving reproduction. What has made
CM &H a leader in the engraving business? Not the materials we use, for they are
available to everyone. Not the equipment we use, although it is costly and highly
technical. Our competitive advantage is C M & H people, past and present. By their
daily dedication they have kept our standards at the level of "the best that can be
made" and have maintained a constantly rising curve of technical excellence. - This
is our own living and human definition of the word : Corporation.

Collins, Miller & Hutchings, Inc.
America's finest photoengraving plants

for letterpress, gravure, and offset

P-6 oC..0 li,
V At 333 West Lake Street, Chicago, Illinois 60606

tr .4
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1220 Maple Avenue, Los Angeles, Calif. 90015



Everything looks like the 4th of July when you print it on Warren paper



Here's why . . .

Warren paper is made with two jobs in mind: light reflection and the base paper forms for inl
Light reflection
Remember - paper is the
"sunshine" in a print, the color
in a print. And it is viewed
under many different lighting
conditions. A paper that can re-
flect all colors of light equally
well gives the printing a better
break under all lighting condi-
tions - and doesn't favor one
color over another in the sub-
ject matter.

That's why we keep color -
balance in mind - rather than

chasing the current shade -fad
when we design our papers.
Added advantages
Less color correcting and less
compensation in plates and
inks to gain accurate color
reproduction.
The Base for Ink
Process color inks are trans-
parent. Light shines through
them onto the paper and then
back to the viewer. The paper
must be able to reflect the de-
sired color - or a distorted
color will show.

To act most effectively, proc-
ess color inks must dry in a
very thin, smooth, glossy film.

The light can get directly to the
paper and back again. But if the
ink film is rough, light will be
scattered by the ink's surface
and the color will appear weak-
ened. In order to dry in a

smooth, glossy film, the ink re-
quires a smooth, level base.

That's why we doublekote
and triplekote our paper sur-
faces - to provide the refine-
ment, levelness and smooth-

ness that help ink work rricy
effectively.

Paper's job isn't done whe
it comes off the press - it'
just beginning.

This insert is reproduced b
offset lithography on 100 poun
Lustro Offset Enamel Falmout
- a triplekoted paper.

For further information se
your Warren paper merchar
or write S.D. Warren Company
Boston, Massachusetts 02101.

Papers for the printer
who puts quality first



Typographic excellence
is the least your creative
effort deserves.You can
enjoy doing business with
an ATA typographer.

AKRON, OHIO
The Akron Typesetting Co.

ATLANTA, GEORGIA
Higgins -McArthur Company

BALTIMORE, MARYLAND
Maran Printing Services
BOSTON, MASSACHUSETTS
Berkeley Press, Inc.
Machine Composition Co.
CHICAGO, ILLINOIS
J. M. Bundscho, Inc.
The Faithorn Corp.
Hayes -Lochner, Inc.
Runkle-Thompson-Kovats, Inc
Frederic Ryder Company
CINCINNATI, OHIO
The J. W. Ford Company

CLEVELAND, OHIO
Bohme & Blinkmann, Inc.
Schlick- Berner- Hayden, Inc.
COLUMBUS, OHIO
Yaeger Typesetting Co., Inc.
DALLAS, TEXAS
Jaggars-Chiles-Stovall, Inc.
DAYTON, OHIO
Dayton Typographic Service

COLORADO
The A. B. Hirschfeld Press, Inc.
Hoflund-Schmidt

Typographic Service, Inc.
DETROIT, MICHIGAN
Arnold -Powers, Inc.

 The Thos. P. Henry Company
George Willens & Company
HOUSTON, TEXAS
Naylor Type & Mats

INDI IS, INDIANA
The Typographic Service Co.
KALAMAZOO, MICHIGAN
Mahoney Typographers, Inc.
MIAMI, FLORIDA
Norman Typographic Service, Inc.

MINNEAPOLIS, MINNESOTA
Dahl & Curry, Inc.
Duragraph, Inc.
N EWARK, NEW JERSEY
William Patrick Co.. Inc.

N EW YORK, NEW YORK
Advertising Agencies'

Service Co., Inc.
Artintype, Inc.
Associated Typographers, Inc.
Central Zone Press, Inc.

The Composing Room, Inc.
Composition Service, Inc.
Diamant Typographic Service, Inc.
Franklin Typographers, Inc.
Huxley House, Ltd.
King Typographic Service Corp.
Linocraft Typographers, Inc.
Master Typo Company, Inc.
Chris Olsen Typography, Corp.
Frederic Nelson Phillips. Inc.
Philmac Typographers, Inc.
Frederick W. Schmidt, Inc.
Harry Silverstein, Inc.
Supreme Ad Service, Inc.
Tri-Arts Press. Inc.
Typographic Craftsmen Inc
Kurt H. Volk, Inc.

PHILADELPHIA, PENNSYLVANIA
Walter T. Armstrong, Inc.
Alfred J. Jordan, Inc.
PHP Graphic Arts Corp.
Typographic Service, Inc.
PITTSBURGH, PENNSYLVANIA
Davis & Warde, Inc.
H & H Typographic Service
PORTLAND, OREGON
Paul 0. Giesey. Adcrafters, Inc.
ROCHESTER, NEW YORK
Rochester Monotype Composition Co.
ST. LOUIS, MISSOURI
Warwick Typographers Inc.
SYRACUSE, NEW YORK
Dix Typesetting Co., Inc.

Cooper & Beatty, Limited

Advertising Typographers Association of America, Inc.
Executive Offices: 461 Eighth Avenue, New York, N.Y.10001



IREAD 34 magazines every
month. I like them all, but the
one I admire most is Reader's

Digest.
The editors of The Digest are

in possession of a remarkable tech-
nique: they know how to present
complicated subjects in a way that
engages the reader.

This gives the editors of The
Digest great influence in the
world. They put their influence
to admirable use.

They are on the side of the
angels. They are crusaders, and
they carry their crusades, in 14
languages, to 75 million souls each
and every month.

They crusade against ciga-
rettes, which kill people. They
crusade against billboards, which
make the world hideous. They
crusade against boxing, which
turns men into vegetables. They
crusade against pornography.

They crusade for integration,
for the inter -faith movement, for
the Public Defender system, for
human freedom in all its forms.

Good Pope John once told The
Digest editors, "How comforting
it will be for you, when you come
to the close of your lives on earth,
to be able to say to yourselves:
We have served the truth."

No log -rolling, no back -
scratching

Ten years ago Reader's Digest
first opened its columns to adver-
tising. This worried me. I was
afraid that The Digest editors
would start pulling their punches
in deference to advertisers and
even give editorial support to ad-
vertisers-an obvious temptation
to magazine editors. But this has
not happened; The Digest has
remained incorruptible. No log-
rolling, no back -scratching.

The success of The Digest is
deserved. It does not depend on
prurience, voyeurism or cheap
sensationalism. What The Digest
editors offer their readers are ideas,
education (practical and spiritual)
and self-improvement.

The instinct of these editors is

Confessions
of a
magazine
reader
by DAVID OGILVY
Author of "Confessions
of an Advertising Man"

toward clarity of expression. The
current issue, as I write, includes
articles on religion in schools, on
the Congo, urban renewal, vio-
lence on television, Abraham
Lincoln and safe driving. Each of
these subjects is presented in a
way which I can understand. If I
did not read about them in The
Digest, I wouldn't read about
them anywhere. I wouldn't have
the time.

Some highbrows may look
down their noses at The Digest,
charging it with superficiality and
over -simplification. There is a
modicum of justice in this charge;
you can learn more about the
Congo if you read about it in
Foreign Affairs Quarterly, and
you can learn more about Abra-
ham Lincoln if you read Carl
Sandburg's books about him. But
have you time?

Never boring
I seldom read a highbrow maga-
zine without wishing that a Digest
editor had worked his will upon
it. I would then find it more read-
able. The Digest articles are never
long-winded, never obscure,
never boring.

I also admire the editors' courage.
They have the guts to open their

readers' minds on delicate sub-
jects. They grasp nettles. Like
venereal disease, cancer, mental
illness. They are not humorless
prigs. Their sense of humor is up-
roarious. They make me laugh.

Editorial technique
Their techniques fascinate me.
First, the way they present the
contents on the cover-a tanta-
lizing menu which invites you to
the feast inside. (I have never
understood why all magazines
don't do this.)

Second, the ingenious way they
write the titles on their articles.
They pique your curiosity-and
they promise to satisfy it. For
example:

What Truckers Say About
Tour Driving

Professional drivers sound off on
the most common-and dangerous-

faults of the amateur.

How could anybody resist reading
an article with a title like that?

I earn my living as a copywriter
in an advertising agency. It is a
matter of life and death for me to
get people to read my advertise-
ments. I have discovered that
more than half the battle is to
write headlines which grab
people's attention and force them
to read the copy. I learned how to
do this by studying headlines in
The Digest.

The Digest editors do not start
their articles in the front of the
magazine and carry them over in
the back. They carry you through
their magazine without this mad-
dening interruption, and I bless
them for it.

The battle for men's minds
You and I, gentle reader, live in
the United States, and we think
of The Reader's Digest as an
American magazine. So it is-r5
million Americans buy it every
month. But it is also published in
20 other countries-io,5oo,000
copies a month. It is the most
popular magazine in several coun-
tries abroad, including all of the
Spanish-speaking countries.

The International editions of

The Digest carry more or less the
same articles as the U.S. editions.
The editors have discovered that
subjects which are important to
people in Iowa, California and
New York are equally important
to people in France, Tokyo and
Rio.

Thus it comes about that Digest
editors have a profound influence
on people who are free to read
what they want. This magazine
exports the best in American life.

In my opinion, The Digest is
doing as much as the United
States Information Agency to
win the battle for men's minds.

Credit where credit is due. I
know nobody who deserves the
gratitude of their fellow Ameri-
cans more than DeWitt and Lila
Acheson Wallace. The Digest is
the lengthened shadow of these
two great editors. Theirs are the
names at the top of the masthead.
It is the most formidable of all
mastheads: no less than 208 men
and women. Among them you
will find some of the most dis-
tinguished journalists in the
world. No other magazine is so
richly endowed with professional
competence.

Some magazines are dominated
by the men who sell advertising
space. In my experience, there
has never been a good magazine
which was not, like The Digest,
dominated by its editors.

Long live The Reader's Digest!

"Reader's Digest asked me if I
would comment on why I think so
many people all over the world read
it," Mr. Ogilvy says. "I agreed to
try, because I regard The Digest
as a major force for good in the
world, and I wanted to say so. In
return for my work The Digest
will make a donation to Fettes, the
Scottish school which gave me my
education on a full scholarship."



Bas-relief mural by Arthur Lidov, in the New York Office of J. Wa ter Thompson,
symbolizes communication between the four races of man.



Classic Laid really isn't made this way
... it just looks hand -made.

Once upon a time, paper was crafted on "moulds" or

frames that created an identifiable laid marking. Each

paper and its markings were as personal as its crafts-

man's skills. Now, the charm and personality inherent

in early hand -made papers is re-created in Classic Laid.

There's nothing quite like it to lend character to busi-

ness letterheads and envelopes, invitations, announce-

ments, enclosures, personal stationery . . . anything

that deserves a personal touch. Your Kimberly-Clark

distributor has samples in five colors and white. When

you get yours, remember - it only looks hand -made.

0 Kimberly-Clark Corporation, Neenah, Wisconsin
- a dynamic force with paper

Kimberitte ark
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Only2 6 letters to work with

but what a typographic job Kurt H. Volk does with them

KU RT H VO LK I NC
TYPOGRAPHY
228 East 45th Street/New York, N.Y.10017
Phone MU 2-1840

Britannic/ Windsor/Univers #45
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Send for your free copy of the new six -page specimen folder to
Ludlow Typograph Company, 2032 Clybourn Ave., Chicago, Ill.
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"I g t my job
through the School

of Visual Arts:

STEVE COHEN: ILLUSTRATOR, HUNTLEY BRINKLE' RE?ORT, NBC NEWS

RICHARD FERRANTE: ASS'T. ART DIRECTOR, DOPE DANE BERNBACH

DAVID HANNUM: RETOUCHER, SATURDAY EVENING POST

JERRY ROSSO: TV ART DIRECTOR, GREY ADVERTISING

You learn better when you
study with the best.

SCHOOL OF VISUAL ARTS/209 E. 23 STREET, N.Y.10, OR 9-7350, INQUIRE: OFFICE OF ADMISSIONS



This is a backbone.

You can't run a good advertising agency without it.

It often makes you say an honest "no" to a client
instead of an easy "yes."

It means giving service instead of servility.

Very often, the result is outstanding advertising.

YOUNG & RUBICAM
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We could say lots of nice things
about PLOVER BOND. But we'll
confine it to this: PLOVER BOND is the bright, strong, totally printable
paper for letterheads, envelopes, invoices, statements . . . the finest you can
buy. Written communications wear a business suit of paper. Don't
order yours in a bargain basement. Insist on the tailored look of
PLOVER BOND. It's visibly better, particularly with matching envelopes.

Other visibly better Whiting -Plover papers include Plover Tine Weave,
Erasable Plover Bond, Plover Opaque, Plover Onion Skin, and many others.

INKRIM! R PAPER COMPANY, STEVENS POINT, WISCONSIN

where better papers are made with cotton fiber



The Flambeau's most delightful spa P.O.Box 4434, Manitowish Waters, Wisconsin

objet d'art
paintings restored

picture framing

GALLERIA 11 GIACOMO DEBONA

TYPOGRAPHY:

Unispring Watch Company
Venus bold extended, Venus light
Sans serif light

Galleria Giacomo Debona
Torino
Caslon 540 italic

The Grove Inn
Craw modern
Century expanded italic
Lining gothic

3261 N. MARYLAND AVENUE  NEWARK, NEW JERSEY 11434  TELEPHONE: 554-6171
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Akron, Ohio The Ailing & Cory Company
Atlanta Dillard Paper Company
Atlanta The Whitaker Paper Company
Baltimore The Baxter Paper Company
Baltimore Jack Pluhar Paper Company
Bethlehem, Pa. Wilcox -Walter -Furlong Paper Co.
Birmingham Jefferson Paper Company
Boise Zellerbach Paper Company
Boston D. F. Munroe Company
Boston . Warren L. Wheelwright Paper Co., Inc.
Bridgeport, Conn. .. Geo. W. Millar & Co., Inc.
Bristol, Va.-Tenn. Dillard Paper Company
Buffalo The Alling & Cory Company
Burlington, Vt. . . Vermont Paper Corporation
Charlotte, N. C. Dillard Paper Company
Chicago Chicago Paper Company
Chicago Midland Paper Company
Chicago Moser Paper Company
Chicago Reliable Paper Company
Chico, California ... Zellerbach Paper Company
Cincinnati . . The Chatfield Paper Corporation
Cleveland The Ailing & Cory Company
Columbia, S. C. Dillard Paper Company
Dallas Clampitt Paper Company
Danbury, Conn. . MidEastern Envelope Co., Inc.
Denver Jensen Paper Company
Des Moines Midwestern Paper Company
Des Moines Newhouse Paper Company
Detroit The Whitaker Paper Company
Dubuque Weber Paper Company
Duluth Duluth Paper & Specialties Co.
Eugene, Ore. Zellerbach Paper Company
Eureka Zellerbach Paper Company
Fargo Leslie Paper
Fargo Western Paper Company
Fairfield, Conn. .. John Carter Lott Merlin, Inc.
Fort Wayne, Ind. .. Taylor -Martin Papers, Inc.
Fort Worth Clampitt Paper Company
Fresno Zellerbach Paper Company
Grand Rapids . Solon & Gilhula Paper Company
Great Falls, Mont. Leslie Paper
Greensboro, N. C. .... Dillard Paper Company
Greensville, S. C. Dillard Paper Company
Harrisburg, Pa. .. The Ailing & Cory Company
Harrisburg, Pa. Wilcox -Walter -Furlong Paper Co.
Hartford, Conn. Batt Paper Company ..
Hartford, Conn. .. Harris Paper Associates, Inc,'
Holyoke, Mass. .... Plymouth Paper Company
Houston Clampitt Paper Company.

Indianapolis The Chatfield Paper Corp.
Indianapolis . MacCollum Paper Company, Inc.
Jackson, Miss. Central Paper Company
Jacksonville, Fla. Graham -Jones Paper Company
Kansas City, Mo. ... Carpenter Paper Company
Kansas City, Mo. . Midwestern Paper Company
Knoxville Dillard Paper Company
Knoxville Louisville Paper and Mfg. Co.
Lincoln, Nebr. Western Paper Company
Little Rock Western Paper Company
Los Angeles Zellerbach Paper Company
Louisville Louisville Paper and Mfg. Co.
Madison, Wis. Dwight Bros. Paper Company
Madison, Wis. Lakeside -General Paper Company
Madison, Wis. Moser Paper Company
Madison, Wis. .. Yankee Paper & Specialty Co.
Memphis Memphis Paper Company
Menasha, Wis. .. Yankee Paper & Specialty Co.
Miami E. C. Palmer & Company
Milwaukee ... Dwight Brothers Paper Company
Milwaukee Reliable Paper Company
Milwaukee .. Yankee Paper & Specialty Co.
Minneapolis Leslie Paper
Minneapolis Newhouse Paper Company
Minneapolis Wilcox-Mosher-Leffholm Co.
Montgomery, Ala. W. H. Atkinson - Fine Papers
Moline, Ill. Newhouse Paper Company
Nashville Clements Paper Company
Newark, N. J. .1 B. Papers, Inc.
New Orleans Alco Paper Company
New Orleans A to Z Paper Company
New Orleans Sam A. Marks and Co.
New York The Ailing & Cory Company

Miller & Wright Paper Co.
New York . Andrews/Nelson/Whitehead, Inc.
New York Baldwin Paper Company, Inc.
New York Duplicating Papers, Inc.
New York Forest Paper Company
New York Majestic Paper Corporation
New York Geo. W. Millar & Co., Inc.
New York Reinhold -Gould, Inc.
New York Ris Paper Company
New York Royal Paper Corporation

.New York Saxon Paper Corporation
. Norfolk, Va. Epes-Fitzgerald Paper Company

;Oklahoma City Western Paper Company
 7 Omaha Western Paper Company

. Orlando Graham -Jones Paper Company

 
0  

Not content with a limited vocabulary,
these highly articulate distributors

tell quite a tale about Plover's visibly
better paper. 7f you find your merchant

is out, just leave a message with
these three little words,

" PLOVER BOND , please.-

ts::

Philadelphia . Wilcox -Walter -Furlong Paper Co.
Phoenix Zellerbach Paper Company
Pittsburgh The Ailing & Cory Company
Pocatello, Idaho Zellerbach Paper Company
Portland, Ore. . Zellerbach Paper Company
Providence, R. I. . Central Paper Company
Raleigh, N. C. Dillard Paper Company
Redding, Calif. . Zellerbach Paper Company
Reno Zellerbach Paper Company
Richmond, Va. .. B. W. Wilson Paper Company
Richmond, Va.. Epes-Fitzgerald Paper Company
Roanoke, Va. Dillard Paper Company
Rochester, N. Y. The Ailing & Cory Company
Sacramento Zellerbach Paper Company
Saint Louis Acme Paper Company
Saint Paul Leslie Paper
Saint Paul Newhouse Paper Company
Salt Lake City Western Paper Company
Salt Lake City .... Zellerbach Paper Company
San Antonio Clampitt Paper Company
San Diego Zellerbach Paper Company
San Francisco Zellerbach Paper Company
San Jose Zellerbach Paper Company
Seattle Zellerbach Paper Company
Shreveport Western Paper Company
Sioux City Midwestern Paper Company
Sioux Falls, S. D Leslie Paper
Spokane Zellerbach Paper Company
Springfield, Mo. ... Carpenter Paper Company
Stockton, Calif. Zellerbach Paper Company
Syracuse, N. Y. The Ailing & Cory Company
Tacoma Standard Paper Company
Tacoma Zellerbach Paper Company
Tampa Graham -Jones Paper Company
Toledo The Commerce Paper Company
Topeka, Kans ... Carpenter Paper Company
Topeka, Kans ... Midwestern Paper Company
Trenton, N. J J B. Papers, Inc.
Tulsa Tulsa Paper Company
Utica, N. Y. The Ailing & Cory Company
Walla Walla Zellerbach Paper Company
Washington, D. C .. Frank Parsons Paper Co.
Waterloo, Iowa Waterloo Paper Company
Wheeling, West Va. ... Clarke Paper Company
Wichita Western Paper Company
Wilmington, N. C. .... Dillard Paper Company
Worcester, Mass.. The 1. C. Campbell Paper Co.
Yakima Zellerbach Paper Company

 

P IWHITING- R PAPER COMPANY STEVENS POINT WISCONSIN

ND where better papers are made with cotton fiber

Printed on white PLOVER BOND. Sub. 20. 465



talent on the move

Recognized today,
developed to move successfully

in the world of tomorrow.

Talented?
Move on to Pratt Institute

day programs
bachelor of fine arts: advertising design and visual communication,
art education, graphic arts, interior design/ bachelor of industrial
design/ master of industrial design/ master of science: art education/
master of fine arts.

evening programs
bachelor of fine arts: graphic, industrial, interior design.

Pratt Institute, Brooklyn, New York 11205



what can
your typeFraphiar do for

tinguished from a cook - adds the missing
it isn't enough. Your typographer- like a chef, as dis- ou?Of course, he can set type. But that isn't all of it...and

ingredi-
ents to typesetting.Missing ingredients? Yes, sir!
Nobody's type, including ours, is quite complete by
itself. It is an utter impossibility for example, to design
and make type characters that always "fit" or "space"
perfectly in all situations. And no matter what is
designed into type, good judgment and taste have to
be added. Your typographer can and does add
the thin spaces and touches of taste to type fittingly.
That's one missing ingredient. It takes skill, sensitivity
and devotion; not merely metal or method. We
at ATF provide you with a variety of sound design
and style in type faces. We provide your typographer
with the finest metal type in all of history. With ATF
type, he has a running start toward adding his own
ingredients to your creative efforts. Other things
the typographer mixes in are the "little" things...spel-
ling, usage, capitalization, punctuation and others
that your typographer knows only too well (typo-
graphers: please tell us!). Find the typographer
who seasons your recipes to your taste...and stay out
of the kitchen. Don't get in his hair. Give him your
ideas, enough understanding and enough time to
cook. Then you relax! He has all the ingredients and
utensils. In short, you need your typographer
(and so do we) just as he needs you. Be kind to him!

American Type Founders, Type Div-
ision, 200 Elmora Ave., Elizabeth,
New Jersey 07207  ATF furnishes
specimen materials to art directors,
designers and artists directly from
The Foundry. For quicker service,

American Type Founders supplies typographers
through a network of local, authorized dealers who
carry ample stocks of genuine ATF foundry type.

TYPE
DIVISION

atf



How Famous Artists Schools
helps its students win recognition

THE FAMOUS ARTISTS SCHOOLS has one
goal-to help its thousands of students

win success in art.
After giving each student, through home

study, the most professional art training
available anywhere-the school goes to
great lengths to bring worthy student work
to the attention of the art world. Some of
these efforts are shown below:

ANNUAL
A. COMPETITIONS
Yearly student competitions are just one
way that Famous Artists Schools helps its
students toward success. Sponsored by
some of America's biggest art buyers,
these contests help students gain recogni-
tion, start many on exciting art careers.
$4,000 Ford Times Painting Contest-
Ford Times, the brilliantly edited travel
magazine read by five million people,
awarded FAS students 55 prizes-also
bought 8 student paintings for full -color
reproduction in coming issues. Ford Times
was very pleased with results of contest,
found quite a number of talented new
artists all over the country who could
handle important free-lance assignments.
$3,200 Bantam Books Cover Contest-
"We've sponsored competitions with other
art schools," said a top official, "but we've
never received so many professional en-
tries." Bantam bought several entries,
used them as covers on popular titles.

Judges Ben Shahn and Norman Rockwell give
this Golden Books entry a careful scrutiny.

$4,000 Golden Books Competition-
Largest publisher of children's books in the
world awarded FAS students 55 prizes,
opened the door for them to fascinating
careers in children's book illustration.
$5,000 Advertising Art Competition-
Sponsored by Foote, Cone & Belding. As
a first step towards advertising art careers,
winners were invited to submit portfolios
to this great advertising agency.

Other contests sponsored by Hallmark
Greeting Cards and The New York Graphic
Society have given students the opportu-
nity to win early recognition as well as
many thousands of dollars in prizes.

2 TRAVELING
ART EXHIBITION

This special exhibit of 58 prize-winning
student paintings toured large cities
throughout the U.S. In each city, thou-
sands of people turned out to see the ex-
hibit. (Photo above shows Ohio visitors
attending the exhibition in Cleveland.)
Prominent newspapers interviewed many
of the exhibited students, printed photo-
graphs of them and their paintings.

3 FAMOUS ARTISTS
MAGAZINE

Read by over 70,000 people, 10,000 of
whom are art directors and art buyers.
Special sections display student work (both
fine arts and commercial) and talk about
student goals. Many students all over the
country have received job offers and free-
lance assignments just on the basis of their
work in Famous Artists Magazine !

STUDENT
PLACEMENT FILES

Art buyers from all over the country ask
FAS for trained people to fill art jobs of
every description. The School does not
promise jobs; no reputable school does. But
FAS maintains an up-to-date placement
file from which it can recommend the stu-
dents who are best qualified for a particu-
lar opening or free-lance assignment.

America's 12 Most Famous Artists
Norman Rockwell

Jon Whitcomb
Al Parker

Stevan Dohanos
George Giusti

Peter Beloit

Fred Ludekens
Ben Stahl
Robert Fawcett
Austin Briggs
Harold Von Schmidt
Albert Dome

5 SPECIAL
PROMOTIONS

Famous Artists Schools has sponsored
scores of special exhibitions to help pro-
mote their students' work. The photo
above shows an exhibition of the paintings
of Connecticut senior citizens recently held
in the Washington, D.C., offices of Senator
Abraham Ribicoff. A similar exhibit for
New York State residents was held in co-
operation with Senator Jacob Javits.

Recently the School completed a four-
year project updating its course in Com-
mercial Art, Illustration and Design.
America's most successful artists worked
on this massive revision. The newest mem-
ber of the Famous Artists Schools' guiding
faculty, Mr. George Giusti, made a major
contribution to the new course. The course
now provides thorough training in the new
techniques so much in demand today . . .

experimental and advertising design . . .

fashion illustration . . . television art . . . the
newest studio procedures-all the profes-
sional know-how that's needed to achieve
success in the 1960's.

If you know ambitious artists, seeking
to get ahead, tell them about the Famous
Artists Schools training program. It is a
sensible road to success. Students study in
their own homes, in their spare time.
They learn the special skills of such re-
nowned illustrators as Briggs, Dome and
Rockwell and such eminent painters as
Shahn, Davis and Kingman. And students
get practical help in winning recognition
in their field. For more information (no
cost or obligation) have them write to
Famous Artists Schools, Westport, Conn.,
for a 52 -page illustrated brochure.



GOOD

BETTER

BEST
At Old Colony we give every envelope a good start and a better finish-

but only you-the graphic artist-can make it the best looking and
the best selling envelope in the mails.

Envelope makers to the wholesale paper trade since 1920. Official converters
for Beckett, Brown Company, Chemical, Eastern, Hammermill, Mead, Mohawk,

ENVELOPE COMPANY I Neenah, Rising, Sorg, Strathmore, Valley, S. D. Warren and Byron Weston.

WESTFIELD, MASSACHUSETTS Consult yowt papet inetchant
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HELVETICA BOLD WITH BOLD ITALIC ON THE LINOTYPE

You are looking at the first size in a new Mergenthaler series,
10 point Linotype Helvetica Bold with Bold Italic. Helvetica is
the most popular of the 'new wave' sanserifs which have been
appearing everywhere in recent months. Helvetica Bold Italic
is the newest member of this growing family, introduced si-
multaneously on Mergenthaler matrices and the Linofilm Sys-
tem. The Linotype Helvetica family is now available in three

Helvetica
series: Helvetica with Italic, Helvetica with Bold and Helvetica
Bold with Bold Italic. A six to twelve point range is in produc-
tion. On the Linofilm all series are now available from six to
thirty-six point. Handset Helvetica in the complete range of
sizes is available from Amsterdam Continental, New York. For
further information contact Mergenthaler Linotype Company,
29 Ryerson Street, Brooklyn, New York 11205; ULster 5-0300

ANOTHER NEW SERIES IN PROCESS AT MERGENTHALER
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THIS IS PRESTYPE SERIES TURK 111

Everyone uses Prestype
... don't you?

You ought to! You're looking
at Prestype as used in Turkey.
Smart people throughout the
world specify Prestype. No
other dry transfer lettering
offers such a wide choice of
type faces or measures up to
Prestype's superb quality.

See all 1,937 Prestype styles,
sizes, and colors for yourself.
Send for free sample and
brand new Prestype catalog.

Try it. See for yourself that
Prestype is the best type.
Which of our 1,937 styles
would you like to use for your
next job? ? ?

SHOW ME!

Name

Company
Address

City State

PRE$TYPE3

PRESTYPE INC., 136 W. 21st St., N.Y. 10011

Why it pays
to deal with

a
...the most unusual

paper house in

the world!

EXPERIENCE
The A/ N/W people
know paper from
way back...
what to use and
how to use it ...
and can offer
all kinds of help
in solving your
paper problems.

REPUTATION
A/N/W's reputation
for service and
quality is
unsurpassed in the
paper field.
Ask any of our
customers.

Tg 3 CHOICE
More people are
turning to A/N/W
every day because,
in addition to
supplying leading
American papers and
envelopes, A/N/W
offers the widest
selection in North
America of hand -
and mould -made
European and
Oriental papers
for lithography,
etching, silk screen,
block printing,
Pastel and charcoal,
and water color.

11.06.

For samples, write or call:

A

N

anDRews
nelson
wHrreHeaD

DIVISION OF BOISE CASCADE CORPORATION
7 Laight Street, New York, N.Y. 10013 212 WO 6.2100
INCLUDING: KENNELLY PAPER CO., F. W. ANDERSON & CO., N. Y. C.



NEW YORK'S MOST COMPLETE TYPOGRAPHIC SERVICE MONOTYPE LINOTYPE HAND TYPE

get, set
with

Bullard

Howard 0. Bullard, Inc., 150 Varick St., New York 13, N. Y./ AL 5-1770

Paintings, graphic art, packaging,

corporate image programs created

and produced for distinguished clients:

Tiik

George Samedan
210 E. 47TH ST..
NEW YORK, 10017
PHONE:
(212) 751-0990



I can do more with
NEW MASTERS than any
other medium I've ever used,'

says Illustrator John Groth

It takes a master color maker to satisfy
the wide ranging needs of a top flight
illustrator like John Groth. New
Masters is the undisputed leader in the
field of artists' and illustrators' colors.
It has these remarkable qualities-
Freedom from restrictions of tradi-
tional mediums-many kinds of
textures: scumbling, wet -in -wet,
washes, glazes, etc. Adheres to any
surface, even untreated acetate. No
bleeding, all colors dry to uniform
matte finish. Ideal for reproduction.
Versatility-Wide range of effects
possible: water color, gouache, casein,
oil, etc. Changes easily made. Con-
trolled drying period-areas dry fast,
misting with water keeps colors work-
able on both pallette and illustration.
Water-thinned-Washes quickly.
Brushes always retain their shape. Try
New Masters yourself. Just send the
coupon for free introductory samples.

r

nm
NEW MASTERS
FINE ARTS MATERIALS

CNY 64
Send me a free
introductory sample of
2 -oz. illustrators'
colors and mediums in
squeeze bottle shown.

FREE!

New Masters Art Division/
California Products Corp.
169 Waverly St.,
Cambridge, Mass. 02139
NAME

TITLE

COMPANY

STREET

CITY

STATE ZIP CODE

NEW MASTERS IS AVAILABLE IN LEADING ART STORES

just these three meet all your needs!

AittfilINE
912 Smooth 80 Medium "169 Rough

Try this trio of quality boards. You'll find they meet all
the surface requirements you demand for practically
every medium and technique...including Kromo-Lite,
Fluorographic and DropDot processes. In the finished
job the board makes the difference-and Bainbridge
makes the best!

ILLUSTRATION BOARDS  SHOW CARD BOARDS

MOUNTING BOARDS  DRAWING BRISTOLS  MAT BOARDS

BAUM

CHARLES T. BAINBRIDGE'S SONS
20 Cumberland Street, Brooklyn 5, New York EMI



At home in the garden Jack Avedisian has a green thumb.
Here at the shop Jack's thumb is green, mauve, yellow,
orange, purple and every other color you can think of.
Jack Avedisian, like all our fine craftsmen, has a sure touch with color. It is the skill of these men alone that enables us to turn out

superior dye transfer and color control work. PETERSON Color Laboratory, Inc., 10 East 39 St., N. Y. 16, N. Y.  ORegon 9-7360
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The Comet Press,Inc. 200 Varick Street, New York / the most versatile printing establishment in the galaxy / WA 4-6700



We make
sales promotions
that promote
sales ...

...You name the problem and we'll do the job...from
folders and flyers...to booklets and gimmicks...what
you want to promote, we're equipped to do.

W B M WILLIAM BARTON MARSH CO., INC. - 10 EAST 49th ST., NEW YORK CITY



THE

PUBLISHER'S

ASSISTANT

putilishert_ Book Binocay, inc.
20VVARICK S-REE7, N& YORK, N.Y WATKINS 4-4240











Art Directors and Designers

Abel, Jim 187

Abey, Dennis 553

Adams & Colopy 333

Advertising Designers, Inc. 256

Aison, Everett 323

Alderisio, William 5, 108
Algieri, Dominic 423
Allner, Walter 316, 318
Almgren, Edward 139, 195
Amato, Al 496, 526
Ammirati, Ralph 140

Amon, John 338
Andreozzi, Gennaro 29, 554, 555
Ansel, Ruth 219, 294, 296, 302, 310, 314, 318
Anton, Gus 104
Applebaum & Curtis 415

Arnold, Maxwell Jr. 460

Attardi, Frank 192

Baker, Stephen 478, 576
Barrett, Ronald 32, 77, 133, 149
Basile, Matthew 48, 149
Bass, Saul 577
Beaver, Allan 429
Beck, Eugene C. Jr. 57

Bellamy, Gordon 452

Berg, John 265, 388, 440, 444, 445
Berger, Lawrence 583

Bergeron, Richard 97, 127, 160
Berman, Jerry 375, 376
Berman, Jerry & Assoc. 376, 378
Betancourt, Harold 134

Beuth, Gene 500, 578
Bhas, Chuck 44
Biancalana, Bob 125

Blair, Warren 411

Blatt, Michael 148
Bleiweiss, Herb 199, 312
Blumberg, Arnold 350
Boland, Dick 349, 425
Bormann, John 11

Bramson, Herschel 196
Brello, Ronald S. 9, 35
Breswitz, Ralph 161

Broadhurst, Frank 476, 529
Broderick, James J. 384
Brouse, Leo 524
Buday, Laszlo 242
Bue, Sal Jon 426
Buitekant, Alan 586, 587, 588, 593
Bull, Mike 409

Cadge, William 197, 205, 208, 271, 276, 277,
306

Cambareri, Santo 60

Cammuso, Mike 582

Campenelli, Rocco 442
Carroll, Richard 2, 16, 95
Carter, John R. 268

Carter, Julian 491

Cato, Robert 265, 388, 440, 444, 445, 446
Ceglia, Frank 473
Chermayeff, Ivan 142, 392
Chwast, Seymour 5, 250, 382, 419
Colonna, Ralph Jr. 396

Art Directors and Designers

Cook, Verdun 424

Cotler, Sheldon 349, 425
Courtos, Tom 55, 81, 261, 372, 394, 408, 413,

418
Coutts, George 460
Covington, Hilburn 532

Cowan, Douglas 524
Cox, Bob 363, 368
Craig, Bryn 517
Crandall, Charles 214, 308
Craw, Freeman 264
Cummins, R. G. 582

Czubak, Daniel 337

Danbrot, Bruce 207, 274
Davis, Hal 28, 34, 373
Deigan, James 176

Delaney, Jack 490
Del Vecchio, Pasquale 220, 281

DeMartin, Edward G. 132

DeVoto, Joe 578

Dion, Robert 189, 249
DiPaolo, Lew 247, 248, 252
Doe, Charles 510
Dorfsman, Louis 71, 92, 173, 181, 183, 184,

578, 579
Downes, Richard 331

Duskin, Ken 549, 567

Eggers, Bob 503, 514, 522
Eisenman, Stanley 253, 255, 405
Ende, Dick 150
Ender, Walter 269
Engle, Ray 258

Enock, David 253, 255, 405
Esteban, Francis 176

Federico, Gene 80, 96
Federman 333

Feitler, Bea 219, 294, 296, 302, 310, 314, 318
Feldman, Lester 1, 12, 188
Ferriter, Roger 157
Field, William 62

Fiore, Bob 103, 459, 494, 499, 575
Fireman, Marvin 453, 463
Flack, John 164
Forgione, Bob 482
Fraioli, John M. 336
Frankfurt, Stephen 473
Franznick, Phil 65

Freeman, Robert 387, 409
Frost, Robert 385

Gabor, Harvey 197, 205, 208, 414
Gage, Robert 146, 159, 483, 485, 497, 516, 521,

523, 560, 568, 571, 572
Gangel 221, 272, 283
Gargano, Amil 15, 42, 487, 508
Garratt, David 19
Geismar, Thomas 259, 342, 346
Gentile, Frank 49
Gianakos, Ancona, Inc. 433

Gilbert, James 396
Gilwit, Bernard 22
Giraldi, Robert 98, 100, 143



Art Directors and Designers

Giusti, George 202, 280, 317
Glaser, Milton 135, 145, 194, 250, 382, 416,

419

Glazer, Arthur 347, 390
Goddard Dennis 358
Gollin, Bright & Zolotow, Inc. 85, 354, 431,

436, 437, 438
Gorey, Tom 340, 344, 367, 467, 509
Gotthans, Manfred 395
Gould, Jerome 379
Gravitt, Wm. D. 263
Green, Sheila 92
Greene, Stewart 493
Greenberg, Albert 210, 211, 212, 215, 218, 235,

237, 263A, 299, 309
Groh, Eugenie 174, 178
Guarch, Gerard J. 4

Hallowell, Wayne 402
Hamilton, Edward A. 288, 297
Hampton, Michael 201
Harris, Bill 43
Hayman, Bob 83

Helmken, Charles M. 266, 267
Herroro, Lowell 190
Hess, Dick 110, 243
Heyne, Richard 67
Hoffner, Marilyn 263A
Hough, Jack 342
Howard, Samuel L. 324
Humbles, Robert L. 111
Hurlburt, Allen F. 206, 209, 222, 223, 224, 225,

226, 292, 300, 304, 305, 307

Jaccoma, George 466, 504
Jackson, Jeanne 151
Jeheber, John E. 385
Jenkins, Andrew 470, 512
Jensen, Paul 288
Jerrild, Asger 202, 280
John & Adams, Inc. 352
Johnson, Myrtle 360
Johnson, Rodger 401
Johnson, William 460
Jones, Dick 356
Jones, Stan 124, 129, 539, 540
Jossell, Leonard 200, 228, 234, 238, 285, 289

Katz, Alice 186
Keefe, Dan 157
Keller, Donald 454, 533
Kelly, Ken 415
Kennedy, Doug 85
Kenny, Helene 362
Kidd, Joseph 435
Kim, Paul 583
Kinser, Bill 339
Kirk, Frank 38, 163
Kitagawa, Mik 513
Klawans, Alan J. 327
Klein, Burt 94
Klein, Louis 335
Kner, Andrew 245
Koch, Art 472, 507, 519
Kohn, Norman 355

Art Directors and Designers

Koktvedgaard, Hans 383
Kolkey, Eugene 474

Kolomotsky, Gene 172
Korenberg, Herbert M. 358
Koutsky, Dean 475

Krikorian, George 374
Krone, Helmut 89, 537, 541, 544
Kuypers, Rene 138
Kuwata, Ben 573

LaCava, John 130
Larsen, Marget 387, 498
Larson, David 465, 498
Latta, Michael 53

Leblang, Laurence 451

Lebowitz, Mo 353, 357
Lee, Aubrey 176

Lefmann, Walter 349
Lehtela, Martha 392

Lessin, Andrew 287, 303
Lester, Dick 553
Levine, Rick 171

Levy, Dick 58
Lewis, Arne 366
Liebowitz, Israel 361, 492, 570
Lienhart, Jim 249
Lipsitt, Martin 31, 40
Littman, Wally 385
Loew, Richard 547, 569
Lois, George 31, 39, 105, 233, 240, 501, 511,

548, 594
Loonam, Peter, 484
Lopez, Dick 131

Lubalin, Herb 104
Lukas, Ed 59, 79
Lustig, Laurence 244

Maclnnes, Dave 128, 428
Mack, Stan 231

Mader, Roger 2, 16, 102
Maggs, Arnaud 251

Maitin, Samuel 343
Mallett, Win 481, 488
Marcano, Ralph 6

Marmaras, Jack 386
Massey, John 155
Max, Peter 432
Maxwell, Max 432
Mayo, Frank 360
McCaffrey, William A. 23, 63, 193, 400, 566
McCrave, Kathy 96
McCray, Herman 439
McCullough, John E. 83, 517
McPhail, Jerry 236
Mendel, Michael 445
Meranus, Arthur 433
Metz, Frank 389
Miho, James 155
Miller, Irving 359
Miller, Lloyd 420
Miller, Robert 520
Mitchneck, Marvin 14, 24, 518
Motta, Leora 168, 169, 191
Mracky, Richter 361

Murray, Donald 524



Art Directors and Designers

Musachio, Louis 464, 591, 592
Myers, Sidney 20, 99, 468, 477, 530, 534, 542,

550, 590

Nappi, Tony 46

Nathan, Dick 185

Nelson, Cyril 391

Nemick, Suzanne 452

Nofer, Frank 332

Normandia, Alphonse 527

November, David 443

O'Day, William 374

Oldenberg, Peter 371

O'Mara, Tobias 239, 241
Osborn, Steve 81

Osofsky, Allen 145
Ottino, Larry 421

Owett, Bernard 573

Pacheco, Dave 404
Paccione, Onofrio 90, 447, 448, 449
Palazzo, Peter Sp1 through Sp -5, 216, 217,

229, 230, 231, 320, 321
Paolucci, Larry 166, 167
Parker, J. A. 174, 175, 178
Parker, Philip 61

Parkhurst, Ken 262
Patterson, Burns 565
Paul, Arthur 203, 279, 286
Peck, Priscilla 227
Pennette, Michael 56, 68
Perman, Norman 257
Pfaff, Bill 3, 158
Phillips, Stan 334
Piccirillo, Charles 44, 52
Pliskin, Robert 380
Politz, Charles S. 410
Prueitt, Gerald 579
Pulise, Santo 364
Purdy, Frazier 102
Push Pin Studios, Inc. 340, 429, 434

Quint, Bernard 290, 295, 315

Ramos, Dolores 65

Rappaport, George 144

Ratzkin, Lawrence 389

Rauch, Peter 345

Reagan, Robert 505

Reitzfeld, Bob 69, 76, 545
Riney, Hal 190
Robinson, Elton 282, 298, 313, 328
Rodmell, Ken 251, 254
Rosenwasser, Stuart 74, 75, 170
Rowe, Bernie 121, 122, 123
Rubenstein, Mort 345, 424, 427, 443
Ruffins, Reynold 398
Runyan, Robert M. 260
Runyon, Richard C. 383
Russell, John 7, 126
Russo, Howard 17, 33
Ryeson, Bob 352

Sahrbeck, Everett 152

Art Directors and Designers

Sandilands, Ron 338

Sapinsky, Joe 216, 229, 230, 320, 321

Savage, Lee 559

Scali, Sam 51, 142A, 580, 581, 589, 595, 596
Scarfone, Ernest G. 301, 311

Scherz, Lee 531

Schilling, William A. 343

Schindelman, Joe 381, 399, 403
Schlemme, Roy 412
Schmalenberger, Robert F. 136, 481, 488, 542

Schorre, Charles 232

Schreckinger, Sy 107, 109
Schultz, Ben 297

Sebring, Harry 322

Seichrist, Ron 341

Sercander, Eugene 259

Seversen, Gerry 457, 513
Sheridan, Jack 455, 506, 536, 552
Shipenberg, Mery 153
Siebke, Frank 27

Silver, Stanley 442
Sirowitz, Len 26, 30, 36, 45, 88, 91, 101, 462,

502, 538

Sklay, Herbert H. 70

Smidt, Sam 82

Smith, Curt 3, 158
Smith, Don 333

Smith, Ed 574
Smith, Robert P. 210, 211, 215
Smith, Robert S. 154
Smith, Rollin C. Jr. 13, 147
Smokier, Jerry 265, 388
Smollin, Michael 574
Snyder, Jerome 324, 325, 326, 362
Southard, Kenneth 471

Spindler, George 433
Squillace, Albert A. 330
Squires, Jim 527
Stabin, Howard 458, 463
Stabin, Mel 450
Stadelman, Fred 10, 54
Steinhauser, Bert 1'8, 25, 41, 114, 116, 461,

489, 528, 535
Stermer, Dubald 236, 329, 369
Stern, Herb 422
Stinely, Richard J. 263
Storch, Otto 198, 199, 207, 220, 274, 275, 281,

293, 312
Strathy, Georgine 175
Streisand, Sheldon J. 113, 407
Suplina, Joe 426
Susmann, Kay 246

Tarallo, Joe 209
Taubin, William 8, 21, 47, 141, 486, 495, 546,

556, 557, 558, 561, 564
Tesch, Michael 142, 346
Thomas, Dick 479
Thompson, Bradbury 270
Thompson, Richard A. 284
Tilton, Robert 562

Torre, Modesto 247, 248
Trettin, Harry -Long -Griner 504

Trivas, Irene 573, 574
Troller, Fred 370



Art Directors and Designers

Tulman, Eli 525

Uris, Michael Sp -2, Sp -4, 320

Van der beken, Lewis 351

Varga, Arnold 86, 93, 112, 115, 117, 118, 120,
177

Varlotta, Veto 278
Vetchinsky 480

Wall, Robert 48, 102
Walz, Charles Jr. 257
Ward & Saks 386, 397
Webb, Wayne 339
Weihs, Kurt 64, 66, 72, 73
Weil, Tycho R. 341

Weintraub, Al 78, 365
West, John 87

Weston, Joe 256, 404
Wheeler, Zona 406
White, Hugh 137
Wilder, Roger 119
Williams, Gray Jr. 371

Willis, Don 329, 369
Wilvers, Bob 515, 551
Winkler, Robert 469, 563
Withers, Michael 179
Wolf, Henry 213, 273, 417
Wolff, Rudi 185, 186
Wollman, Mike 456
Wolsky, Alan 426
Wurtzel, William 424, 427

Yaneff, Chris 395
Yasumura, Mutsuo 348, 377
Yohey, Tom

Zachary, Frank 317
Zamora, Tony 50
Zlotnick, Bernie 84
Zweibel, Alan 106, 180, 182

Artists and Photographers

Adams & Colony 333

Advertising Designers, Inc. 404
Akimoto, Keijchi 301

Alcorn, John 181, 421, 423
Alexander, Dean 498
Allen, Thomas B. 281

Applebaum & Curtis 415
Art Associates 377
Associated Advertising and Design
Avedon, Richard 219, 294, 310

Bahrt, Iry 231

Bank, Henry Sand 96

Barrett, Judith 32

Barrett, Ronald 133

Bauman, Len 113

Artists and Photographers

Becker, Harold 2, 517, 526, 551, 554
Begley, Martin 586, 593
Bell, Hugh 559
Bennett, D. 248
Berman, Jerry 375, 376
Bernstein, Cal 144
Better Vision Institute 45

Bettmann Archive Inc. 117, 359
Bingham, George Caleb 359
Binzen, Bill 320
Blackwell, Patrick 85

Blair, Warren 411

Bliss, Harry 333
Blumberg, Arnold 350
Boone, Jarvis 364
Bornet, Fred 489
Bourgoin, John 556, 557, 558, 561, 564
Bozzo, Frank 279
Braddy, Jim 7

Brake, Brian 290, 295
Brown, Barry 515
Buday, Laszlo 242
Budin, Elbert 127, 189
Budnik, Dan 234
Burnside, Tom 201

Cal, Mario 450
California Wine Growers Assoc. 14
Caparos, Ernesto 516, 523, 567
Carriker, Howard 27

Carter, John R. 268
CBS Photography 71, 183, 184, 345, 424, 427
Chermayeff & Geismar Associates 342, 346,

392
Chwast, Seymour 5, 250, 287, 340
Cole, Bernard 340
Condak, Cliff 444
Consentino, Joseph 267
Cooke, Jerry 9

Corry, Doug 208
Courtos, Tom 81, 394, 408, 413
Cowan, Frank 17, 151
Crabbe, Jim 513
Crandall, Robert, Associates 316
Cuesta, Mike 11, 15, 40, 42, 103, 508
Czubak, Daniel 337

Dadds, Jerry 267
Dalton 87
Dandridge, Frank 214
Daniels, Gene 303

Dantzic, Jerry 422
Davis, Hall 34, 163
Davis, Paul 69, 124, 203, 286
Deardoff, Ruth 208
Deigan, Jim 176

426 Deutch, Irving 468
Dippel, George 387
Dome, Paul 207
Donald, Martin 356
Dorsey, John 510
Drury, Drummond 458, 462, 502, 530, 549,

569
Dubane, Jean 60



Artists and Photographers Artists and Photographers

Duitz, Murray 323
Duncan, D. D. 220

Dunne, James 435
Edstan Print Sp -2, Sp -4

Eisenman, Stanley 253, 255, 405
Elfenbein, Paul 29

Elliot, Mike 482
Elliott, George 446, 481, 488
Elliot, Steve 501

Ender, Walter 269

Engle, Ray & Associates 258

English, Mark 166, 167, 333
Enock, David 253, 255, 405
Epstein, Dave 212
Erwitt, Elliot 1, 12, 23
Evans, Joe 369

Faller, W. 79

Faller -Wood 91

Federman 333
Federman, Adams & Colopy 428
Fenton, Roger 66
Fenzl, F. 247
Ficalora, Toni 145, 147
Finelli, Pat 53

Fischer, Carl 14, 24, 197, 230, 233, 237, 240,
263A, 299, 306, 328

Flemate, Robert 351

Foss, Glenn 264
Freson, Robert 223, 305, 307
Freund, Rudolf 288

Friedman, Gene 521, 534, 537, 541, 544, 545
Fujikawa, Gyo 199

Gabor, Harvey 414
Galfas, Timothy 63, 566
Gallob, Ed 343

Gardner, Bernard 121, 122, 123, 129
Garrett Studio 130
Gianakos, Cristos 433
Gilbert, James 396
Gill, James 438
Gilligan, Michael 370
Giuliani, V. 185
Giusti, George 202, 280, 317
Glaser, Milton 135, 145, 194, 250, 278, 283,

340, 368, 391, 393, 430, 434, 440

Glinn, Bert 35, 152
Glushanok, Peter 495
Gnoli, Domenico 273

Goddard, Dennis 358
Gold, Charles 347, 390, 420
Gold, Jonis 451

Goldberg, Bob 308

Golomb, Leon 349

Gould, Jerome 379
Granada TV 72, 73
Grant, Lou 422
Green, Bleecker 269
Greer, Nelson 3, 158
Grehan, Farrell 297

Groh, Eugenie 174, 178
Gundelfinger, J. 429

Halberstadt, M. 125

Hall, Chadwick 263A, 309
Hallowell, Wayne 402
Hamburg, Harry 58

Hampton, Blake Sp -5

Hayman, Bob 83, 132, 331, 332
Hedman, Lars 249
Heimann, Richard 6, 464
Helburn, Bill 153

Hess, Dick 243
Heyman, Ken 44
Hill, James 157, 274
Hiro 200, 296, 298, 302, 314, 318
Hirsch, Tibor 238

Hirschfield, Lenny 518, 520, 525
Hoban, Tana 343
Hoffner, Marilyn 218
Holland, G. Wm. 343, 411

Flora, John 540, 552
Horn/Griner 10, 28, 30, 32, 46, 48, 61, 149,

504
Horowitz, Irwin 43, 107, 109
Howard, John Langley 325

Hughes, Bob 352
Hunstein, Don 265

Jacobson, George 566

Johnson, Len 363
Johnson, Rodger 401

Jordan, Geisla 343
Jones Precision Photofinish, Inc. 140

Kablasa, George 457
Kalish, Lionel 445

Kalogeratos, Jerry 469

Kamifuji, Tom 338
Kane, Art 216, 225, 226, 229, 291, 300, 304
Kaspar, Mel 119

Kasper, Ed 272
Kaufman, Boris 456
Kelly, Ken 415
Kenny, Helene 362
Kinser, Bill 339
Kirkland, Doug 9, 206
K & K Studios 67
Klawans, Alan J. 327
Klein, William 311

Kner, Andrew 245

Knickerbocker, Stu 333
Kolkey, Eugene 474
Kuzmanoff, Leon 140
K.V. Studio 137, 348

Lambert, Saul 260
Landau, Jacob 333

Langer, Peter 262

Lapidus, Carl 357

Larsen, Marget 387, 409
Laurence, Karen 96

Lebowitz, Mo 353
Lerner, Murray 582

Letellier, Jacques 461, 528, 535

Lettau, Ed 439

Levenson, Fred 475



Artists and Photographers Artists and Photographers

Levine, David 282
Levy, Dick 58

Levy, Stan 343
Levit, Herschel 108
Lewis, Taylor 263
"Life" Photographers 335
Lin, Ko 378
Lodijensky, Tex 102
Loebel, Herbert 4
Long, Ray 504
Lopez, Dick 131

Lustig, Laurence 244

Macedonia, Carmine 420
Maclnnes, Dave 128
Mack, Donald 25, 33, 114, 116
Maggs, Arnaud 251

Magnum Photos, Inc. 92, 234, 330
Magritte, Rene 326
Maisel, Jay 9

Malkames, Karl 465

Manchester, Edward H. 270
Marcil, Albert 111

Marco, Phil 100, 143
Martin, Ed 455, 536, 539, 552
Martin, Jerome 360
Mazer, Ira 38, 52
McCaffery, Janet 193
McCaffery, William A. 400
McMullan 186
Mednick, Seymour 340, 343
Middaugh Associates 369
Miles, Reid 211, 235, 321
Mili, Gjon 315
Miller, Irving 359
Mogubgub, Fred 573
Monner, Alfred 410
Moore, David 164
Murphy, Mike 577
Myers, Lou 149, 182
Myers, Sid 99

Nagata, David 492, 570
Naso, John 239
Nast, Thomas 359
Nebbia, Michael 483, 485, 491, 497, 548, 560,

568, 571, 572
Nicholls, Roy 254
Nichols, Don 364
Niebart, Wally 138
Nishimura, Norman 8, 49
Nones, Leonard 212
Norman, Ben 460

Oberman, Arline & Marvin 215

Olafson, Oalf 50
O'Mara, Tobias 239
Osborn, Robert 188, 221
Osborn, Steve 82

Paccione, Onofrio 90, 447, 448, 449
Pacheco, Dave 256, 404
Pahle, Ted 477
Paine, Wingate 26, 98

Paley, Jess 466
Pantzer, Jerry 563
Peirce, Michael 62
Penn, Irving 222, 292, 580
Perl, Susan 170
Perman, Norman 257
Peterson, Glenn 147
Photostat Composition 41

Pistilli, John 381, 399, 403
Pliskin, Jerome 380
Plowden 313
Polito, Joe 543, 587, 590
Push Pin Studios, Inc. 187, 189, 192, 334

Radin, Harris 425
Rand McNally 14
Rang, Ken 262
Rappaport, George, & Associates 144
Rath, Earl 457
Ratzkin, Lawrence 389
Rau, H. J. 247, 248
Rauch, Peter 345
Richards, William, Assocs. 78
Riddle, Phil 588
Rombola, John 191
Rose, Ben 259, 341
Roth, Edwin 241
Roth, Hy 284
Ruffins, Reynold 398
Runyon, Richard C. 383

Samardge, Nick 57
Samerjan, Peter James 354, 361
Sander, August, 67
Schlemme, Roy 412
Schorre, Charles 232
Sebastian 369

Sehring, Harry 322
Seltzer, Isadore 192, 250, 340
Shatzberg, Jerry 47
Shaw, Mark 505
Sheridan, Jack 506
Sherry, Robert 562
Sidjakov, Nicolas 344, 367
Silver, Earl 433
Silver, Stanley 442

Slackman, Charles B. 104, 106, 180, 443
Smith, Charles 257
Smith, Eugene W. 388
Smith, Ralph W. 331, 332
Smith, Robert P. 210
Smith, Robert S. 154
Smokier, Jerry 265
Snyder, Clarence 134
Sokolsky, Melvin 18, 31, 97
Sokolsky Studio 417
Somoroff, Ben 319
Sorel, Ed 173
Speiss, Fritz 524
Spinoza, Rudy 336

Stage, John Lewis 13
Steen, Malcolm 19
Stephens, Gordon 258

Stermer, Dugald 236, 329, 369
Stern, Bert 148, 227, 478, 486, 555, 576



Artists and Photographers Copywriters, TV Writers

Stock, Dennis 224

Storch, Otto 198, 199, 293
Storz, William 487

Strathy, Georgine 175

Streisand, Sheldon J. 407
Studio Associates, Inc. 428

Taback, Simms 171, 172
Tesch, Michael 142

Thompson, Bradbury 270
Thompson, Mozelle 169

Torbet, Bruce 563

Toto, Joe Sp -1, Sp -2

Town Studio 7

Trivas, Irene 574
Troy, Bill 217
Tsao, Alex 436
Tulchen, Hal 589
Turner, Peter 16

Ufert, Frank 75

Unger, Bill 579
Ungerer, Tomi 71, 139, 183, 184, 195, 196
U.S. Coast & Geodetic Survey 22

Van de beken, Lewis 351

Vangrin, Bernard 126

Varga, Arnold 86, 93, 112, 115, 117, 118, 120,
177

Vickrey, Robert 155, 271, 275, 276
Vogel, Allen 1, 54, 95, 160, 248, 252

Wagner, H. 247

Wakeford, Kent 546

Walker, Todd 262

Wallowitch 186

Walsh, Ronnie 136

Ward & Saks 386, 397
Ward, William 205, 277
Weber, Louis M. 373

Weintraub, Al 365

Weltman, Herb 266

Weller, Paul 324
Welliver, Norma 179

Weston, Joe 256
Wheeler, Zona 406
White, Charlie 431

White, Elizabeth 355

Wide World Photos 56

Wiesehahn, C. 59

Wilcox, John 480
Williams, Art 333
Wilson, Steven C. 161

Winston, Alan Sp -4

Wolf, Henry 417
Wright, Grant 351

Wurtzel, William 424, 427
Wynn, Dan 213

Yaneff, Chris, Ltd. 395

Zieff, Howard 88, 101, 141, 146, 159, 207, 312,
467, 472, 493, 496, 509, 581, 596

Zingg, David Drew 9, 228, 285, 289
Zolotow, Milton 431, 437

Advertising Designers, Inc. 404

Alch, Alan 510

Allen, George 458, 463
Ally, Carl 15, 487
Anderson, Alex 452

Annarino, John 121

Bachrack, Stanley 354

Bagg, Susan 74, 75
Baker, Ray 569

Bancroft, Leane 5, 108
Barrett, Ronald 77, 133
Bellin, David 172

Bergelt, E. C. 336
Betsch, Ellen 138

Beuth, Gene 500
Bielski, Robin 6, 107
Bigelow, Edmund 536, 552
Biggerstaff, Frank 343

Blumenthal, Judy 90
Bonfield, Patricia 349

Bonus, Ted 342
Boorsch, Suzanne R. 371

Borek, Renee 64, 459
Bradnick, Jean 270
Bristol, George 181, 424, 427
Brock, Sue 549
Brouse, Leo 524
Brown, William S. 259

Burch, Charles 33, 63
Burghardt, John B. 180, 182
Burke, Tony 70
Butchkiss, Sandi 46

Cadwell, Frankie 34
Calet, Neil 27

Campbell, Jane 174, 175, 178
Carlson, Janet Marie 361, 492, 570
Carty, William W. 331

Carver, Charles C. 111

Case, Gene 465, 498
Casey, Bill 464, 496
Chappel, Mike 51, 103, 372, 527, 580, 581, 585,

589, 595
Claiborne, Adrienne 193
Clem, A. 257
Cohen, Aaron 345
Collier, Barbara 145
Cowan, Dr. Donald 269
Cox, Carroll 377
Craig, T. 257
Cray, W. 257
Curson, Elliott R. 83

Daniels, Lillian 93, 117
Dean, R. L. 327
DeMartin, Edward G. 132
Derue, Nina 153
Dillon, Brian 491

Dillon, Jack 483, 485, 497
Disch, Tom 10, 61
Doroff, Ben 86, 118
Duncan, D. D. 220
Dunst, Laurence 451



Copywriters, TV Writers Copywriters, TV Writers

Durfee, Jim 42, 508
Durham, Guy 466, 504
Dwyer, James 5

Ecclesine, Joe 110
Elegant, Lawrence 53
Ellis, Estelle 429
Ennis, Betty 532
Ethan, S. 196
Ettinger, Austen 420

Fagan, Barbara 179
Fassler, Leo 69, 586, 587, 593
Federico, Gene 96
Fenton, Florenz J. 517
Fiala, Rudy 54
Finley, Bob 129, 539, 540
Fischer, Robert 520
Flam, Carol 66, 72, 73
Flynn, Maryellen 506
Foley, Howard S. 113
Fortis, J. Gerald 467, 509
Fox, Martin 245
Franks, Milton 65
Free, Marcella 14, 24

Gallagher, Les 7

Gardner, Martin 362
Ghertler, Monte 142A, 494, 575, 596
Gittes, Harry 554, 555
Goldman, Bruce 109
Gossage, Howard 387, 409
Green, Herb 31, 40, 148
Green, Paula 8, 114, 116, 486, 495, 545
Greenburg, Dan 37

Grymyr, Jim 475

Hackett, Charles 360
Hafner, Ann 476, 484
Halaki, Ted 519
Haller, Frank 93, 115, 120
Hampel, Alvin 507
Hampson, Robert B. 134
Handman, Edward 192
Harrel, Frank 347
Haugen, Bob 526, 591, 592, 594
Hayman, Bob 83
Hecht, Art 579
Hecht, Sid 161

Henley, Arthur 293
Hertz, Steve 22
Hess, Dick, 110
Hildt, Bob 21

Hill, Ernie 335

Hoedt, Alexander 62

Hogan, Frank 168, 169
Holland, Ron 240
Holmes, Beth 154

Isidore, Anthony 149, 472, 514

Jacobs, Bob 84
Jenkins, Andrew 470, 512
Jersky, Sheila 80

Jett, Gordon 79
Joachim, Ira 60

Jones, Dick 356
Joseph, Bryan 460

Karner, Stan 425
Karp, Dick 456
Keiter, Kenneth 411
Kenyon, Victor 480
Kidd, Joseph 435
Koenig, Julian 499, 501, 548
Korenberg, Herbert M. 358
Korman, Marvin 426
Kyle, Robert 366

Langer, Peter 262
LaPick, John 503, 522
Larson, Hal 164
Lawrence, Cynthia 505
Lebowith, Mo 357
Lee, Stanley 468, 477, 489, 530, 534, 590
Leftwich, Perry 82
Lentz, John 43, 143
Levenson, Bob 91, 99, 123, 538
Lionel, Lore 566, 557, 558, 561, 564, 567
Lochte, Richard 337
Losi, George 105, 233
Long, Forest 113
Lopez, Dick 131
Lopinski, Joe 171

Lowe, Milt 412
Lynch, Lois 177

MacCowatt, Paul 71, 92, 181, 183, 184
MacDougall, Mal 136, 481, 488, 542
Mangano, Mike 94
Marshall, H. H. 1, 12
Marshall, Peter 67
Martell, Raymond 350
Martin, Patricia 356
Matthews, John 474
Mattlin, Everett 215, 235
Mayer, Art 525
McCabe, Ed 515, 551
McCrea, Da Nalda 513
McGraw, Hugh 125, 455
McNamara, Jack 176
Meadow, Leon 36, 45
Meadows, Al 433
Meden, Harold S. 65
Miller, Bob 527
Miller, Gerald 453
Miller, Helen 170
Miller, Sam 479
Milyneaux, Edward 364
Morin, George 78
Morrison, Ruth 429
Moseley, Alice 529
Murnion, John 113
Murray, Jo 335

Newman, A. Joseph Jr. 332
Nowak, Amran 469, 563

Odhner, Sanfrid 473
Ohannessian, Garo 422
Oliver, Floyd 256



Copywriters, TV Writers Copywriters, TV Writers

Papert, Fred 39, 511

Peabody, Alexander 102

Peabody, Pete 471

Peppis, Phil 59

Perillo, Dorothy 29, 166, 167
Petan, William 377

Philips, Sally 439

Phillips, Creame 553

Phillips, Harvey E. 212

Phillips, Ronald 599, 584
Piazza, Ben 274

Pike, John 562
Placco, Andrew 359

Pliskin, Robert 380
Poe, Edgar Allan 270
Poole, Wade 387
Protas, Judy 97, 141, 516, 523, 546
Prouix, Cynthia 48
Prouk, Gary 19

Purdy, Ken W. 201

Raboy, Dick 58
Rafael, Fred 57

Raikes, Jeremy 573

Redmond, Louis 104

Reider, David 26, 127, 188, 462, 502
Reynolds, John 100

Rich, Dick 493

Riney, Hal 190
Rivers, Anne 355

Robbins, Norman 98, 390
Roberts, F. 185, 186
Robinson, Phyllis 146, 159, 560, 568, 571,572
Robinson, Selma 198, 199, 207
Rodgers, F. 428
Roper, Dick 260
Rosenfeld, Ronald 20, 44, 88, 101, 160, 521,

593

Russo, Nat 49

Ryant, Charles 106

Salberg, Murray 363, 368
Sallay, J. 428
Saratou, Rueven 23

Scharfman, Mort 537, 541, 544, 550, 588, 593
Schiefer, Idabelle 237

Schoenberg, Robert 130
Schultz, Nancy 490
Scudder, Bill 482
Seiden, Len 109
Sherman, Carol 547

Silver, Stanley 442
Simborg, Phyllis 187
Simkin, Shirley 95

Simon, Jim 518
Sklower, Alvin 50

Slosberg, Mike 457, 513
Smith, Robert Paul 281

Smollin, Michael 574
Socin, Jay 157
Sollish, Joseph 2, 16
Sooy, Robert 582
Stabin, Mel 450
Steel, Pat 11

Stratton, William 533

Strunsky, Robert 173

Suchmann, Bill 565

Tashoff, Gene 87

Taylor, Jane 32

Todrin, Boris 155

Townsend, Henry 370

Traeger, Olivia 531

Travelers Insurance Co. 348

Vanderwart, Floyd 423

Van Dine, Al 112

Verrill, Glenn 140

Wagner, John 128
Warwin, Jerry 17

Waxham, Robert 411

Wedge, Nick 139, 195
Weinman, Gerald 9, 35
Weintraub, Al 365
Wexler, Francine 25, 461, 528, 535
White, Hugh 137
White, Dr. William J. 351

Wilkoff, John 346
Williams, Gray Jr. 371

Wilson, Walter 329, 369
Winkless, Nelson, Jr. 454

Withers, John 18, 41, 89

Zolotow, Milton 431

Agencies

Ad Agencies/Headliners 421

Ally Carl, Inc. 15, 42, 487, 508, 515, 551
Altman -Stoller -Chalk Advertising Inc. 153

Applebaum & Curtis 415
Associated Advertising & Design 426
Ayer, N. W. & Son, Inc. 138, 151, 155, 517,

559, 584

Baker & Byrne, Inc. 478, 576
Batten, Barton, Durstine & Osborn, Inc. 125,

130, 136, 139, 140, 190, 195, 346, 488, 527,
542, 583

Baxter, Anderson, Hubbert & Cole 375, 376
Benton & Bowles, Inc. 80, 96, 150, 179, 479,

481, 491
Leo Burnett Co., Inc. 454, 474, 533
Business Image, Inc. 429

Cadwell, Davis Company, The 28, 34, 373
Campbell -Ewald Company 435
Campbell-Mithun, Inc. 67

Carson/Roberts, Inc. 505

Chermayeff & Geismar Associates 142, 259,

342, 392
Curson, Elliott R. 83

Czubak, Daniel, Associates 337

Daniel & Charles, Inc. 451

de Garmo, Inc. 17, 23, 33, 63, 193, 400, 566



Agencies Agencies

Delehanty, Kurnit & Geller, Inc. 27, 31, 40, 58,
148

Demartin-Marona & Associates, Inc. 132, 331
Dowler, W. Dent, Advertising 404
Doyle Dane Bernbach, Inc. 1, 8, 10, 12, 18, 20,

54, 59, 61, 69, 74, 75, 79, 88, 89, 91, 101,
114, 116, 121, 122, 123, 124, 127, 129, 141,
146, 159, 160, 170, 171, 188, 455, 461, 462,
465, 468, 477, 483, 485, 486, 489, 495, 497,
498, 502, 506, 516, 521, 523, 528, 530, 534,
535, 536, 537, 538, 539, 540, 541, 543, 544,
545, 546, 547, 549, 550, 553, 556, 557, 558,
560, 561, 564, 567, 568, 571, 572, 586, 587,
588, 590, 593

Eisenman & Enock 253, 255, 405
Ender Associates Advertising 269
Erwin Wasey, Ruthrauff & Ryan 53, 364, 582

Fladell, Winston, Pennette, Inc. 56, 68
Fletcher Richards Co., Inc., The 154
Foristall, Arthur & Co. 256
Fox, James R., Advertising 4

Frank, Albert, -Guenther Law, Inc. 423
Franznick-Meden, Inc. 65

Freeman, Gossage & Shea, Inc. 387, 409
Frohlich, L. W. & Company 247, 248, 252
Fuller & Smith & Ross, Inc. 87

Gaynor & Ducas, Inc. 433
Gilbert Advertising Agency, Inc. 29, 166, 167,

554, 555
Graphicus/The Art Staff 396, 402
Gray & Kilgore 3, 158
Grey Advertising, Inc. 456, 458, 463
Griswold -Eshleman Company 128, 428
Guild, Bascom & Bonfigli 452, 460
Gumbinner-North Company, Inc., The

Handman & Sklar, Inc. 192
Hazard Advertising 134
Hicks & Greist, Inc. 385
Hicks, Greist & O'Brien, Inc. 525

Jameson Advertising, Inc. 420
Johnson & Lewis, Inc.
Johnstone, Inc. 187

McAdams, William Douglas, Inc. 185, 186, 439
McCann-Erickson, Inc. 5, 108, 145, 157, 476,

482, 484, 529
McCann-Erickson Ltd. 553
McCann-Erickson of Canada Ltd. 524
McCann-Marschalk, Inc. 504
Middaugh Associates 236

Needham, Harper & Steers, Inc. 70, 113, 189,
344

Needham, Louis & Brorby, Inc. 249, 338, 340,
367, 467, 509

Nelson, Pedersen & Allen 410
Nowak, Amram, Associates 469, 563

Ogilvy, Benson & Mather, Inc. 13, 147

Papert, Koenig, Lois, Inc. 37, 39, 51, 52, 55,
64, 66, 72, 73, 81, 103, 105, 142A, 233, 261,
372, 381, 394, 399, 403, 408, 413, 459, 464,
494, 496, 499, 501, 511, 526, 548, 575, 580,
581, 585, 589, 591, 592, 594, 595, 596

Pavey, Jones & Lewis 366
Pritchard Wood, Inc. 9, 35, 470, 512
Push Pin Studios, Inc. 382, 416

Quinn -Lowe 57

Reach, McClinton & Co. 152
Redmond, Marcus & Shure 104
Ronalds-Reynolds & Company 19
Ruffins-Taback, Inc. 398
Runyan, Robert Miles, & Associates, Inc. 260

Smidt, Sam, Graphic Designers 82
Smith/Greenland Company, Inc. 46, 94, 131
Stephens, Gordon, Associates 258

196 Sudler & Hennessey, Inc. 341, 356

Katz, Jacobs & Zlotnick, Inc. 84
Kenyon & Eckhardt 161, 490, 565
Ketchum, MacLeod & Grove, Inc. 7, 78, 126,

329, 333, 369
Klosterman, R. M. Co., Inc. 361, 492, 570
Knox Reeves Advertising 475

Lampert Agency, Inc., The 334
Leber, Katz, Paccione, Inc. 90, 447, 448, 449

MacManus, Craig Bowen 352
Marketing Design Limited 358
Marschalk Co., Inc., The 6, 14, 60, 107, 109,

466, 518, 520
Marsteller, Inc. 336
Maxon, Inc. 480
Mayo-lnfurna Design, Inc. 360

Thompson, J. Walter Co. 562, 573, 574
Tinker, Jack, & Partners 493
Trahey Advertising, Inc. 34, 38, 163

Van Brunt & Company 110, 243

Wade Advertising Inc. 510
Ward & Saks, Inc. 397
West, Weir & Bartel, Inc. 144

Yaneff, Chris, Ltd. 395

Young & Rubicam, Inc. 2, 11, 16, 32, 43, 48,
77, 95, 98, 100, 102, 106, 119, 133, 137, 143,
149, 180, 182, 347, 348, 377, 390, 453, 457,
471, 472, 473, 500, 503, 507, 513, 514, 519,
522, 531, 532

Publications and Publishers

American Alumni Council 266, 267
American Craftsmens Council 239, 241



Publications and Publishers Clients

American Heritage Publishing Co. 282, 298,

313
American Society of Magazine Photographers

323
Automobile Quarterly, Inc. 201

Billboard Publishing Co. 301, 311

Boy Scouts 65, 287, 303

Cadel Publications 245
Colonial Williamsburg, Inc. 263

Comet Press, The Inc. 263A
Conde -Nast 227

Cowles Magazines & Broadcasting Inc. 200,

206, 209, 214, 222, 223, 224, 225, 226, 228,
234, 238, 285, 289, 292, 300, 305, 307, 308

Curtis Publishing Co. 202, 280, 317, 366

Dutton, E. P. & Co., Inc. 391

Esquire, Inc. 210, 211, 212, 215, 218, 233, 235,
237, 240, 299, 309

Fawcett Publications 196

Greenleaf Publishing Company 284

Hearst Magazines 187, 219, 294, 296, 302, 310,
314, 318

H M H Publishing Co. 203, 279, 286
Holt, Rinehart & Winston 393

Imperial Oil Limited 251, 254

McCall Corp. 197, 198, 199, 205, 207, 208, 220,
271, 274, 275, 276, 277, 281, 293, 306, 312

Musical America 246

New York Herald Tribune 216, 217

Odyssey Press/Ridge Press 330

Queen Magazine 291

Reader's Digest, The 278

Show Magazine 213, 273
South Business Publications Ltd. 242

Time, Inc. 221, 272, 283, 290, 295, 315, 316,
319, 335, 349, 425

Time -Life Books 288, 297

Clients

Abbott Laboratories 257

Academy of Natural Sciences 322

Ad Agencies'/Headliners 421

Advertising Council, The 39, 511
Advertising Women of New York Foundation

Inc. 356
Air -France 87

Alka Seltzer 493
Allis-Chalmers Mfg. Company 67
Allied Chemical/Caprolan 179

Alma Mater Magazine 266, 267
American Airilnes, Inc. 483, 485, 497
American Institute of Graphic Arts 408
American Wool Council 32

Anaconda Aluminum Company 428
Antique Press, The 353

Arden, Elizabeth 28, 34
Armour & Company 119
Armstrong Enterprises 396

Armstrong, Walter T., Inc. 332

Art Directors Club of Detroit 435

Art Directors Club of New York 263A, 432
Artone Color 84
Artone Ink 382, 419
Associated Press 68

Asucla 268
Automobile Quarterly Magazine 201

Avis 89

Barbados 243

Barton's Candy 171

Bayuk 90

Bethlehem Steel Corporation/Safety Division
134

Better Vision Institute 36, 45
Big Brother Association, The 469

BOAC 470, 512
Book Production Industry, The 244

Booth Newspapers 3, 158
Borden Foods Company 95, 113
Boston Globe 136
Boys' Life 65, 287, 303
Breakstone 499

Breck 507, 531
Brody Corporation 400
Butler & Smith, Inc. 57

CBS News 92
C B S Radio Network 346
C B S Sports 578
C B S Television Network 71, 173, 181, 183,

184, 345, 424, 427, 443, 579
Carlsberg Breweries 383

Calvert Whiskey 160
Champion Papers, Inc. 249, 338, 340, 344, 367
Chemstrand 44, 74, 170, 569
Chesapeake & Potomac Telephone Company

of Washington 138
Chivas Regal 18, 41
Chrysler Corp. 2, 16, 559, 584
Cluett-Peabody/Arrow Shirts 453
Coffee of Brazil
Cole of California 570
College Entrance Examination Board 264
Columbia Records 265, 388, 440, 444, 445, 446
Cone Mills, Inc. 6

Contadina Foods 14, 24
Container Corp. of America 155

Continental Insurance Companies 20, 69, 76
Cox's Inc. 112, 115,120
Cracker Jack Co., The 516, 523
Craft Horizons Magazine 239, 241



Clients Clients

D'Bros Company 375, 376
Dean Swift Limited 387
Democratic National Commitee 465, 468, 477,

498, 530, 534, 543, 590
Distmark, Inc. 378
D'Orsay 38

Douglas Aircraft 351

Dow Chemical Company 352
Drackett Company/Oven Gard 377
E. I. du Pont de Nemours Co. 331, 517
Dutch Masters Cigars 494, 575

T. Eaton Co., Ltd. 174, 175, 178
Eastern Airlines 102
Economy Blueprint & Supply Co. 431

Economy Lithograph Company 354
El Al Israel Airlines 99
Esquire Magazine 233, 240
Eversweet Foods, Inc. 545

Faberge -Tigress 566
Factor, Max 505
Falstaff Brewing Corp. 510
Fanta Beverage Co. 518, 520
Far West Financial Corp. 256
Fawcett Publications, Inc. 422
Film Fair 547
First National Bank of Boston 481, 488
First National Bank of Miami 103, 372
First National City Bank 423
Ford Motor Co. 562, 565, 574
Fortune Magazine 316, 319
French Government Tourist Office 21

Fresh 464
Friend Brothers, Inc. 525

Garrett -Buchanan Company 132
Gates Acoustinet, Inc. 82

Geigy Pharmaceuticals Divisions 370
Gentlemen's Quarterly 210, 211, 212, 215, 218,

235, 237, 299, 309
General Cigar/Cigarillos 100
General Cigar/Tiparillo 98, 503, 522
General Foods/Jell-o 149, 472, 514
General Foods/Tang 417
General Precision Aero Space 433
General Mills 475, 556, 557, 558, 561, 564, 567
Glass Container/Manufacturere Institute 491
Gooderham & Worts Limited 19
Goodyear Tire & Rubber Co. 457, 513
Granada TV, England 64, 66, 72, 73
Grolier Sosiety, Inc.) The 17
Guerlain/Chant D'Aromes 544, 555
Gulf Oil Corporation 329, 369, 582

Hancock, John Life Insurance 157
Harper's Bazaar 187, 219, 294, 296, 302, 310,

314, 318
Hartman Luggage Co. 10

Hartford Insurance Group 466, 504
Hatteras Yacht Company 4
Hayman Studios 83

H. J. Heinz Company 25, 114, 116, 461, 480,
528, 535

Heublein, Inc./Bell's 8, 96

Heublein, Inc./Byrhh on the Rocks 479
Hoffman -La Roche 336
Holiday Magazine 317
Houparco, Inc./Chantilly 576
Horizon Magazine 282, 298, 313
Home, Joseph Co. 86, 93, 117, 118, 177
House & Garden 429
Houston Post, The 232, 236
House of Fragrance 31, 148
Hunt Foods & Industries, Inc. 262

Ice Capades 361, 492
Imperial Oil Limited 251, 254
Infinity Magazine 323
International Latex Corpilsodettes
International Nickel Company 60
International Paper Co. 359
Intrinsics 409
Irish Tourist Office 23
Isodettes 537, 541, 544
Italian State Government Tourist 108
Ives, Sybil Inc./Tip'n Frost 384

Jack Frost Sugar 459
Jacoff & Stein 380
Jeffries Banknote Company 404
John Hancock Life Insurance 157
Johnson, Kenneth C. 401
Johnson - Johnson 473, 532
Joseph & Feiss Company 27

K & F Productions 135
Kellogg Company 454, 474, 533
Kennedy, Research 594
King Research, Inc. 478
Kingsberry Homes 176

Ladies Home Journal 366
Leber, Katz, Paccione, Inc. 447, 448, 449
Lee, Simpson Paper Company 436, 437, 438
Levy's Rye Bread 141, 546
Life Magazine 137, 290, 295, 315
Life International Editions 335
Lifelong Stockings 553
Life Nature Library 288
Life World Library 297
Lipton/Onion Soup 519
Little, Brown Publishing 392
Litton Industries 260
Lloyd Bros., Inc. 247, 248
London Dock 365
London Fog 29
Look Magazine 206, 209, 214, 222, 223, 224,

225, 226, 292, 300, 304, 305, 307, 308
Lorillard, P. Company 456, 458, 463
Lowrey Piano 61

Mack Trucks, Inc. 53

Marine Midland Trust Company 130
Marketing Design Limited 358
McCalls Magazine 198, 199, 207, 220, 274,

275, 281, 293, 312
Mead Corp., The 418
Melville Shoe Corporation/Thom McAn 586,

587, 588, 593



Clients

Metropolitan Life Insurance Co. 48

Metropolitan Museum of Art 371

Miller, I. 40

Modern Photography 301, 311
Morgan Guaranty Trust Company 328

Morton Salt Company 189, 467, 509

NBC 172
Nabisco 5, 145, 476, 484, 490, 524, 529
National Airlines 496

National Geographic 110
National Library Week 521

National Tay -Sachs Association, Inc. 350

Neiman-Marcus 111

New York Herald Tribune - Sp -1 through sp-5,
142A, 216, 217, 229, 230, 231, 320, 321,
591, 592, 596

New York Herald Tribune, European Edition
50

New York Racing Association, Inc., The 140

New York Times, The 139, 195
Norton -Spiel Associates, Inc. 398

Ohrbach's 97

Olin 22

Pacific Clay Products 258

Pacific Gas and Electric 125, 190

Panagra 573
Parke -Davis 143, 252
Peace Corps 77, 500
Pennsylvania, Commonwealth of 333

Pepperell 80
Pepsi -Cola Co. 142, 253, 255, 259
Pharmacraft 501

P.I.A.P. 151

Pittsburgh National Bank 126

Plansboard, Inc 357

Plax/Monsanto Chemical 154

Playboy Magazine 203, 279, 286
Polaroid Corp., The 146, 159, 560, 568, 571,

572
Polaroid Holland 62

Presbyterian Survey 355
President's Council on Physical Fitness 43

Print Magazine 245
Professional & Technical Programs, Inc.
Puss 'N Boots 526

Quaker Oats 8, 47, 49, 486, 495
Quality Importers, Inc. 15

Quantas Empire Airways 164

Ralston Purina Co. 452

Ramset/Olin 54

R C S Offset Printers 337

R E A Railway Express 364

Redbook Magazine 197, 205, 208, 271, 276,
277, 306

Remington 106
Renfield Importers, Inc. 152

Republic Aviation Corp. 63

Restaurant Associates 261

Restaurant Associates/Charlie Brown's 413

Restaurant Associates/La Fonda Del Sol 105

Clients

Restaurant Associates/Mamma Leone's 55, 81

Restaurant Associates/Trattoria 37, 403
Restaurant Associates/Zum Zum 381, 399
Revere-Wollensak Div. 3M Company 339

Rival Packing Company 489
Riviera Motors Inc. 410
Rob Roy Co. 163
Roche Laboratories 185, 186
Rogue Magazine 284
Rose Engraving 85

Salada Foods, Inc. 487, 515, 551
Sanforized 180, 182
Saturday Evening Post 202, 280
Saudek, Robert Associates 577

Schaefer, F. & M. Brewing Co. 527

School of Visual Arts 194, 373, 416, 417
Schrafft's 107, 109
Scientific American 324, 325, 326, 362
Screen Gems 426
Scudder's, Laura 455, 506, 536, 552
Sears, Roebuck and Co. 13, 147
Shattuck, Frank G. Co./Schraffts 420
Shell Oil Company 161

Sheraton Hotel Corporation 542

Show Magazine 213, 273
Sick's Rainier Brewing Company 124, 129, 539,

540
Sigma Pharmaceutical Corp. 394
Simon & Schuster 389
Simpson Lee Paper Company 436, 437, 438
Smith/Greenland 94, 131
Smith, Kline & French Laboratories 327, 343,

411

Society of Illustrators, The 414
Sony Corp. 88, 91, 101
Sports Illustrated 221, 272, 283
Stewart, Elizabeth, Swimwear 144
Strathmore Paper Company 334
Supp-Hose, Men's 451

Talon, Inc. 58

Taminent in the Poconos 104
Taystee Bread 390
Texaco, Inc. 150
Third Dimension Studion 406
Three Hotels/Jamaica 33

Tibbetts Paints Limited 395
Time, Inc./Life Magazine 11

Time Magazine 349, 425
True Magazine 196

United Community Funds 563
U. S. Borax 8 and Chemical Company 379

U. S. Information Agency 430, 434
U. S. Rubber 52, 59, 79
U. S. Playing Cards 374
United States Steel 583
University of Dallas 269
Utica Club Beer 127

Van Camp Sea Food Co. 460
Varig Airlines 193
Venture Magazine 9, 35, 200, 228, 234, 238,

285, 289



Clients

Village Secretary, The 402
Vogue Magazine 227
Volkswagen 26, 30, 121, 122, 123, 462,

538
Volvo, Inc. 42, 508

WNEW-TV 363, 368
WPAT 168, 169, 191
Wear -Ever Aluminum, Inc./Cutco 7

Weldon Farms 46
West End Brewing Co. 550
West Virginia Pulp & Paper Co. 270
Westinghouse 78, 482
Winchester -Western Division/Olin 1, 12
Winthrop Laboratories 439
Wiss & Sons Company 385
World Wide Photos 56
Worthington 70
WTS. Pharmacraft 548

Producers and
Production Companies

Earle, Dick 486, 495, 516, 523, 545
502 Eastern Effects 578

Eastern Motion Pictures, Ltd. 462, 502, 549
Eaton, Chris 461, 489, 528, 535, 547, 569
Ehlich, Aaron 477, 498, 530, 534, 549
Elektra, Film Productions 490, 559, 566
Elliot -Unger Elliot 453, 471, 482, 483, 485, 491,

497, 499, 501, 519, 521, 530, 534, 537, 541,
542, 544, 545, 546, 548, 560, 568, 571, 572,
579

Xerox Corporation 51, 341, 342, 580, 581, 585,
589, 595

Yardley of London 549
Young, Diane 153
Young & Rubicam, Inc. 133, 347, 348

Producers and
Production Companies

Abey, Dennis 553

Anderson, Leonard Production 465, 468
Ansel, Shaw 507
A. S. L. 505
Audio 494, 580

Bass, Saul 577
Becker, Harold 511, 517, 526, 527, 551, 554
Behlmer, Rudy 454
Bennett, Stephen 524
Berger, Lawrence 583
Beuth, Eugene 578
BoIm, Olaf 457
Brillig, Productions 515
Broadhurst, Frank 476
Buscemi, Tom 462, 538, 593

Cadsis, John 494
Cascade Pictures 454
CBS Tape 591, 592
Cholakis, John 464, 592, 596
Cineastes Productions, Les 556, 557, 558, 561,

564

Darcy, Jim 565
Devoto, Joe 578
Director's Group 495
Disesa, Jack 471

Dragoti, Stan 503, 522
Dunn, Cal Studios 474

Farkas Film 550
Felice, Joe 525
Fengler, John 559, 584
Film Fair 513, 547
Filmex 496
Filmways, Los Angeles, California 533
Fischers, Karl 527
Fithian, Doug 529
Forgione, Bob 482

Gage, Robert 485
Galfas, Timothy 566
Gargano, Amil 487, 508
Garrett, James & Partners 553
Geisenheimer, Bud 490
Georgaris, Lou 542
Gibson, N. 496
Gips, Robert 452, 460
Gold, Jonis 451

Goldsmith, Jack 511, 526, 589, 595
Gompertz, Herb 575
Greene, Stewart 493
Group Productions 451
Grymyr, Jim 475

Hart, Everett 507
Hartman, Ernest 521, 546, 550, 567
Hyman, Chuck 456, 458

International Productions, Inc. 510

Jenkins, Andrew 470, 512

KGO-TV-San Francisco 589, 595
Katz, Larry 484
Kenyon, Victor 480
Kolkey, Eugene 474
Kreeger, Gerald 483, 485, 497, 586, 587

Lane, Barbara 472, 514
Lawrence, Robert Productions 524
Lear Levin 457
Lee Lacy, N. & Associates, Ltd. 506
Libra Productions, Inc. 478, 486, 531, 555, 576
Licata, Kenneth 500

Magwood, Rose
Mann, Bill 466
Manning, Rubin
McCaffrey, Bill
McKenzie, Alex
McShane, John
Merrill, S. 491

516, 523, 567

463
566
591, 592, 594

531



Producers and
Production Companies

Milford, Bob 588

Minter, Gordon 533

Mogubgub, Ltd. 573, 574
M P 0 484, 500, 503, 522, 575, 582
Murphy, Ed 459, 464, 467, 499, 501, 509, 548,

580, 581

Nagata, David 455, 506, 536, 539, 540
Naud, Robert 519
Nowak, Amram 469

Nowak, Amram Associates 469, 563

On Film 473, 532, 583

Patterson, Burns 565

Pelican Films 456, 476, 489, 569
Petersen Company, The 457

P G L Productions 466, 479, 504
Pierce, Ed 510

Pike, John 562

Prueitt, Gerald 579

Reagan, Robert 505

Rich, Dick 493

Rothberg, Lee 465, 468

Scarola, John 573

Schnitzer, Gerald Productions 452, 460
Sheehan, Tim 479
Simpson, Cary 517

Producers and
Production Companies

Springer, Reed 513

Stern, Bert 478, 555, 576

Tate, Ed 518, 520
Tele-Video 458, 461, 463, 493, 528, 535
Tilton, Roger Films 562

Tredanari, Lee 498, 543, 590
Trettin, Henry 504

Trevor, Don 502, 537, 541, 544, 556, 557, 558,
561, 564

TV Graphics 467, 477, 509
TVA Group, Inc., The 480

Urie, John & Associates 492, 536, 539, 540,
552, 570

Video Tape Center 498, 543, 586, 587, 588,
590, 593, 594

Videotape Unlimited 596

VPI 518, 520, 525, 529, 538, 584
VPI Hollywood 514

Ward, Ralph 453
Willis, Wright 473, 532
Wilson, Bill 594

Wilvers, Bob 515, 551
Wolf, Joan 560, 568, 571, 572
Woloshin, Sidney 574
Wylde Films, Inc. 459, 470, 475, 512

Zieff, Howard, Inc. 472
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