GHIARTING
NNEW
s

VIk's New
Radio Ghar

MINENY
IMPAG

Joe Nichols




BUY MACKIE'S AWARD-WINNING DIGITAL 8-BUS BETWEEN 6/1 AND 9/30, 2002 & GET UP T0

$4038°°

.. WORTH OF FREE CARDS, SOFTWARE & REBATES!

“Is this a cool
deal, or what?” e
Greg Mackie

DON'T
WAIT!

OFFER ENDS
SEPTEMBER 30,
2002

Nefarious finepriat. Suy a Digital 8+Bus
from an authorized Mackie dealer (visit
www.mackic.com for a list of participat-
ng retailers) tetween June I, 2002 and
September 30. 2002 and your dcaler
will give you a DBBonanza pack with the
items listed at right. If you purchase an
HOR24 3 at the same time, you will be
ehgible to redecm a factory rebate for 3
more freg OPT+8 1/0 cards.
The $225 worth of 3rd-party plug-in
rebates and $100/pr Mackie active
momtor rebates will be paid directly
fromn Mackie after receipt of the proper
paperwork. which is included inside the
DBBonanza pack.
Limit; one rebate per product per
customer, Limit: One DBBonanza pack
per customer. Mackie reserves the right
1o change the specifics of this offer
without notice
Employces of TH.R.U.SH..S PEC.TER
and other evil underground orgamzations
are not eligible.
Dutside the U.S., call your focal Mackie
office or distnibutor for participating
dealers n your country. Rebatcs for
overseas customers will ke paid in
US. funds

2002 Mackie Designs Inc. Al rights
reserved. “Mackie® and the “Runming
Man" figure are registered trademarks of
Mackie Designs Inc. Al other trademarks
are the property of their respective
companics.

Buy a fuily auto-
mated 72-channel,
56-input Digital 8*Bus
console during our nifty
D8Bonanza promotion and
your Mackie dealer will give you...

.

Three free OPT+8 1/0 cards (5297 value)
Two free UFX cards (998 value)
$1693 worth of Acuma Labs™ plug-ins:

* Filter Machine™ < Delay Factor™ ¢ Time Pak™
* Final Mix™ < RTA-31™ ¢ Saturated Fat™ « DSR-1™

TC Electronic® Level | Reverb plug-in
Mackie Mono Delay plug-in

$50 rebate for Antares™ Auto-Tune plugin, $75 rebate
for Drawmer™ ADXI0O plug in,%100 rebate for Mas-
senburg™EQ plug-in. Now how much would you pay?

$100 rebate on a pair of Mackie HR824 active near
field monitors, the most accurate in the galaxy

Free Mackie coffee mug and Starbuck’s® coffee
for those marathon mixing sessions

A factory rebate for three MORE free OPT+8 1/0
cards (5297 value) when you also buy an HDR24/96
Hard Disk Recorder/Editor at the same time

Contest entry form to win a Free Mix Session with
Keith Olsen, 6-Time Gramimy Winner

oynu-Aynfyndu-9§
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1.800.258.6883 - www.mackie.com/d8bonanza
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“For 25 years, no one built a desk that could replace
our Trident A Range. At last, API has done it. Th.i's..is‘," -_ﬂf
the only desk we have ever heard that offers the
highest quality of classic analog audio, and the

automated functions necessary today,”

The Robbs, Cherokee Studios, Los Angeles

i £ 80 Channel
; Legacy Plus

For bookings of the Legacy Plus at Cherokee Studios

323_653_3412 or wwuw.cherokeestudios.com IT sound really matters,

there’s no other choice.
For info on ordering an AP console for your studio

301_776_7879 or www.apiaudio.com

AP1 is an ATI Group company
World Radio History
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Andy Griggs

Label: RCA Records 8 Inside Tennessee’s Biggest Music Festival—

Current Single: “Tonight | Wanna Be Your Man”

Current Album: freedom A Look At Bonnaroo

S unenenideoslohien i nna(Ee) Tliion 13 Charting A New Course—txplaining MR's New Radio Chart

Current Producer: David Malloy

Management: Bonnie Garner Management

Booking: William Morris Agency (Marc Dennis)

Hometown: \West Monroe, La.

Birthdate: Aug. |3

Recent Hits: “You \Won't Ever Be Lonely,""She's
More," "Il Go Crazy"

Awards: 1999 Artist/Writer of the Year (Sony

Music Publishing); 1999 Top New Maie Country 6 SPINS: The Buzz Imminent Impact—]joe Nichols;
Artists (Country Airplay Monitor and R&R) .
RIAA Certs: You Won't Ever Be Lonely (Gold) Kenny Rogers Turns The Camera; The Bluebird Turns 20;
Special TV Appearance: Sabrina The Teenage Broken Bow Grows
Witch
Interesting Facts: Griggs met his wife, Stephanie 18 Row File: Cindy Wunsch
Sullivan, while playing in a bluegrass group with
her father, Jerry Sullivan, and sister, Tammy Sullivan, 19  Financial: Controlling Tour Merchandising
called The Sullivans.
Outside Interests: Bow hunting, raising coondogs 20 Studio Report: Bertolino Joins East Iris; Radio Time
Musical Influences: Waylon Jennings, Merle at Audio Production
Haggard, Willie Nelson, Flatt & Scruggs, Larry el ons
Sparks and Hank Williams 21 Writer’s Notes: Roger Murrah
Favorite Records: Sing Me Back Home, Merle
Haggard; Tribute, Ozzy Osbourne; Red Headed 22  Directory: Goods & Services for the Industry

Stranger, Willie Nelson; Bean Blossom, Bill Monroe

Hoping to follow in the gold-selling footsteps of 24  Bobby Karl Works The Room: Chapter |68

=] Criggs released his sophomore 25  Musical Chairs/NoteWorthy: Sony/ATV Gets Acuff Rose;
album, Freedom, on July 9."l used You Won't Ever Be

Lonely as a foundation, of course,” says Griggs. "But | CRS Restructured; D) Inductions; BMI Salutes Christian Music;
tried to make Freedom a little more extreme, a Iittle Fan Fair Turnout

more to the right and left—a bit more jagged on the

blues side and a bit more 29 Perimeter: Miles Above The Rest

hardcore as far as the old
country style. | guess
the biggest difference
between making the
first record and the
second is that | think

| know me a little
better”

30 Final Word: Industry Events Calendar

16 Singles: Take A Swan Dive

26 Albums: Toby Keith, Jack Ingram, Jenai, Brad Martin, Elizabeth
Cook, Hometown News, Ralph Stanley, Dolly Parton
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[ ]
X-Series~
Each with normal and CIT”

Cabinet Vedeling outputs for
direct-to-heard. live or recording.

Synlh Wah™ Emelope Filter

+ Seven different Wah types and vowel sounds
+ Triggering and step capability

Main Squeeze”™ Compression / Sustain

* dbx™ compression technology + EQ morphing control
Malti Cherus™ Multi-voice Chorus

* Blend from one to sixteen voices *Voice randomization
DigiVerb " Digital Reverb

* Seven reverb types * Accurate spring tank emulation
DigiDelay " Digital Delay

* Lp to four seconds of delay. . .delay. . .doday .. .

+ Seven different delay tvpes plus Tap Tempo

HyperPhase™ Phase Shifter
* Seven dilferent phase types  Triggering and step capability
ot Rod™ Rock Distortion

* Ruck distortion malti-modeling via exclusive Distortion
Morph knob « Spectral contouring equalization

Metal Master™ lieavy Metal Distortion

* Metal distortion multi-modeling via exclusive Distortion
Morph knob < Spectral contouring equalization
Tone Driver™ (verdrive Distortion

* (verdrive multi-modeling via exclusive Distortion
Morph knob < Spectral contouring eyualization
Turbo Flange™ Stereo Hanger

* Seven different lange types
+ Triggering and step capability

Why our new X-Series” stomps every other
single-effects pedal
you’ve ever heard.

(A quick hint: multi-effect
processing power in
single-effect

happens when
fanatic, guitar-
playing engineers
design DigiTech’s first
single-effects pedals? They
end up packing fifteen vears
of innovation and multi- effects
vxpvrivncv into ten new power-
house designs...the X-Series™.

...Asin Xtra features and Xtra
performance.

Namples: \-Series Metal Master™
Hot Rod™ and Tone Driver™ dis-
tortion pedals give you an amazing
range of multi-modeled distortion
effects with their exclusive Distor-
tion Morph knob.

Multi-Chorus™ lets yon dial in up
to sixteen voices with built-in ran-
domization for a super-phat sound.

DigiDelay™ gives you longer delay
times than many out-board delay
processors, DigiVerb™ has seven
reverb types including authentic
spring tank. lyper Phase™ and
Turbo Flange™ each have seven
operational modes for voicing,

and triggering flexibility.

Every N-Serics pedal
also has our advanced
CIT™ cabinet modeling

outputs. rirgged all-
metal chassis and

ultra-casy bat-
tery access.,

Want more from a single-
effect pedal than just a single
effect? Stomp out and get
amazed by the new \-Series
at your nearest DigiTech
dealer today.

22 Digilech.

The Power to Create

Designed and built by guitar fanatics in Salt Lake City
www.digitech.com ¢ 801.566.8800
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TWENTY

famed Bluebird Cafe
is celebrating its

I_aunchcd in 1982, the ,‘ "‘

twentieth anniversary

with  The Bluebird
Cafe Scrapbook, a

collection of remembrances from
the writers, artists and staff who
have populated the legendary club.
Music Row recently spoke with
proprictor Amy Kurland about
the book and her celebrated room.

Q: You actually set out to open a
gourmet restaurant. When did you
realize music was going to take over?
A: A songwriter show in July of
that first year was really, for me,
the night the Bluebird started to
become what it is.

Q: Performances didn’t start out in
the round. What led to that format?
A: It came to Fred Knobloch and
Don Schlitz either in a dream or
drunken conversation, I'm not sure
which. They came in one Sunday
night and said they had the greatest
idea: Get off the stage and get in
the center of the room facing each
other. The next morning I called
them and said, “Was that just
taltk?”” We scheduled a show and

went for it.

Q: People are often surprised to find
this famed venue located in a little

3 )

S )

YEAR FLGHT

strip mall. What do you think the
magic is?
A: The room is small, intimate and
comfortable. And I always like to
remind people that I did not think
up the “Shush” policy. That was
created by the music and the
patrons themselves. It keeps per-
formers wanting to come back and
it means the audience knows just
what to expect—the
greatest music in
the world in a
. smoke-free,  quiet
¥ /& atmosphere.
75 Q: What four writers
who’ve never played
would you love to book?
Ultimate lineup, living or
dead.
A: Cole Porter and George
Gershwin, but I'd want to mix
them with people who do play
here all the time—Beth Nielsen
Chapman and Cheryl Wheeler.
That would be a great round. Neil
Young. James Taylor. Joni Mitchell.
Laura Nyro. John Lennon. The
fact that Carole King did play here
skews the whole question.

Q: Anything in the book that surprised
you or stands out?

A: People look for writings by
people they know, but some of the
most interesting stories are hidden.
The one about Melissa Etheridge
with her pants pulled down is in a
piece by one of my former cooks.
There are all kinds of great tidbits
from the bartender or the cleaning
crew. If I have a regret it’s that
we weren't able to include more
people and stories.

Q: You'll just have to save some for
the 30 yeor book.

A: Yeah. I'll be reading that one on
a beach in Hawaii.

—Chuck Aly

Kenny
Rogers:

The Photographer

Well known as a recording artist,
performer and actor; Kenny Rogers is
also a dedicated photographer with
three books to his credit. The latest,
This Is My Country, features black and
white images of country stars and
legends including Tammy Wynette,
Minnie Pearl, Dolly Parton, Tim McGraw
and Alan Jackson. Not only is the book
available exclusively at Rogers' Website,
www.kennyrogers.com, but the photo-
graphs are displayed in an exhibit at
the Country Music Hall of Fame which

runs through the end of the year.

the buzz...

DOG DAYS EDITION
It's not the heat it's the timidity. With big releases on the
way, however, Music City’s about to get much more aggressive.

‘ Baseball—Finally! A business that’s alienating more of its
customers than the recording industry. Hurray!!!

‘ Bonnaroo—It’s Fan Fair with 50k more people, psychoactive
drugs and no bras. Hey, has anybody seen MR’s John Hood?

Don Imus—Pays KZLA's charity $10k for adding a record.
Take out the charity part and he's a promotion VP.

Acuff Rose—Sold to Sony/ATV Tree for a 19 multiple. Wait
a minute, you mean Gaylord actually worked a score?!

\ American Idol—MR’s Robert K. Oermann is reportedly
suing the show's razor-tongued Simon for stealing his schtick.



Broken Bow BB_P
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It's been notoriously difficult for independent
country labels to survive, let alone thrive, over the
past decade, but the recent successes of Dualtone,
| Avdium and VER prove it can be done. Broken Bow
Records (BBR) plans to be the next successful Nashville
independent and has made several key strategic
moves ta do just that.

Over the past six months, BBR has signed with
Sony’s Red Distribution, brought in an experienced
promofion team headed up by Rick Baumgartner and most recently added
former major label acts Chad Brack and Craig Morgan to ifs roster. The
label is also enjoying radio success with new act J. Michael Harter who, of
press fime, sits at No. 22 on the Music Row CountryBreakout chart and at No.
45 on Billboard's country singles chart.

Baumgartner, VP of National Promotion, believes that independents
must use a different business model than the majors to be successful.
"People judge success in different ways. Yes, we want number one records
and we'd like to have records that do very well. But we don’t have fo sell a
million records to be profitable. By the time an artist on a major label is
ready to release their first single, the label probably has $500,000-
750,000 invested. We're not going fo be anywhere near that because of
the way we're structured and do business. If we sell 100,000 units or hit a
big one like David Ball did then we can be in business forever. We can be
very successful by being careful with the artists we sign and not going out
and spending silly money for things that don’t give us the best opportunity
for success.”

He also says the current market requires creative thinking. “Being an
independent we have the opportunity fo look outside of what everyone
thinks is normal. With the tightening of playlists and some of the other things
that are going on, you have to look at other avenues to get exposure for
your acts. It used to be that radio was the major part and other things were
secondary. Now you have to look at radio, touring, the Internet, advertising
and any place where an impression can be made to the listener.”

Ulfimately BBR knows there is one thing the label needs to grow and
thrive—great music.

"We're serious about country music,” says Baumgartner. “We want to
provide good quality music that is competitive with the majors. When radio
gets a BBR envelope across their desk we want them to know their geffing

music that is competitive, passionate and will connedt with their audience.”
—John Hood

Baumgartner

SPIIS

Imminent Impact: ] OE N I CH OLS

When Universal South, headed by Tony Brown and Tim DuBois, was in its planning
stages, no one at the label expected singer/songwriter Joe Nichols to be their debut artist.
But that was before they gave radio a peek at Nichols’ voice. “We already had finished
albums on Bering Strait, Allison Moorer, Holly Lamar and Dean Miller,” says Brown. “But
as we were playing some songs for radio, they all kept responding to “The Impossible.”

“Around February [ started to play some things for stations,” explains Bryan Switzer,
Sr. VP of National Promotion at the label. “When we played Joc everybody went crazy.
We rethought everything. We didn’t have the album done. I was playing the writer’s demo
for everybody. It was a great way to open the company. It’s turned out to be a smash.”

The single recently claimed the top spot on Billboard’s National Top 75 Country
Singles Sales Chart, At press time, the song was already climbing up the top 15 on
Billboard, R&R and Music Row singles charts.

Despite Nichols rising stardom, the road hasn’t been a fast or necessarily easy one. “It
feels like 20 years coming,” jokes Nichols. “But it's all been worth it.”

Nichols had a short-lived record deal in the mid-"90s with Intersound. Then in 1998,
noted studio guitarist Brent Rowan heard Nichols’ voice. “Joe’s roommate, Brian
Spradlin, gave me a tape,” says Rowan, who eventually produced Nichols’ debut
Universal South album, Man With A Memory. “So | listened to the tape and his voice was
amazing.”

Rowan was so impressed he took Nichols to Giant Records, where he landed another
deal. “Unfortunately they were so piled up with artists we never got a release,” says
Rowan. Nichols also spent a short time at Warner Bros. “We've been through a lot in
four years, but we're at the exact spot we're supposed to be. This wouldn’t have happened
without all of that.”

Brown recalls that he was immediately impressed. “The first song I heard, I couldn’t
believe it. | love voices and have worked with a few great voices in my life—Vince Gill,
Trisha Yearwood, Wynonna, Reba, George Strait. The thing that caught my ear was the
timbre of Joe’s voice. And the songs he’s gravitated toward are so
cool because it’s traditional, but it’s traditional music that every
body can love

“Like Tim said, ‘Knock on wood, but the first album they
released at Arista was Alan Jackson, and he feels like Joe
can be that kind of artist.”

Switzer concludes, “He has movie star looks to go
along with that voice, not to mention a wonderful
personality and that ‘it’ star quality. | couldn’t
have dreamed anything better. It's the kind of
thing a promotion guy hopes and prays for.”
—Richard McVey Il

244-LIMO
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by Kale Aly
hebis by: Joff Kravitz (Hlf\t M'g Not FG‘LI\ F&H’)

hile the rest of the music industry was bidding exorbitantly for the favor of radio and
retail, fretting over skyrocketing costs and bemoaning the proliferation of
digital music, a small army was putting together the sixth largest city in Tennessee for
a historic and wildly successful music festival. The event’s organizers and artists spent
nary a dime on big media promotions, received no airplay and systematically gave away their
music. For thousands of attendees, including Music Row’s correspondent, the approach worked

famously. Come inside Bonnaroo...
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Te sat in traffic for 45

minutes. We handed
over our $100 to $150
tickets for admission
to the festival, a map,
schedlile and 10-track compilation
CD. We parked, then set up our tent
and shade tarps. And we still had 27
hours to kill before the first band hit
the stage. But we preferred that to the
alternative: Some of our fellow concert-
goers were stuck with 16 hours of traffic
on 1-24.

We all had one thing in common,
however: The 90-degree heat was not
about to melt our enthusiasm for what
was to be the biggest and best musical
festival of its kind, held June 21-23 on
a 500-acre farm near Manchester,
Tenn. Sure, most of us had been to
festivals before. Sure, most of us had
sat in concert traffic before. Sure, we'd
all seen, or at least heard, many of the
acts scheduled to play, no thanks to
any of our local radio stations. But

Al

Bonnaroo was about to make history
and we would be part of it. And the
best part was, the assembled 75,000-
plus were the only ones who had any
clue as to what was about to take place.

HARMONIC CONVERGENCE

Organized and promoted by
Superfly Presents and AC Entertain-
ment, Bonnaroo set out to do what no
festival had ever done before—bring
together the most popular artists
of a seemingly underground musical
community.

Devoted fans have, for many
years dating back to the Grateful
Dead, followed bands like Phish,
String  Cheese Incident, and
Widespread Panic, among others, as
they’ve toured the country. These
bands are unique in that they are
focused on live performance much
more so than radio play, and they have
built up huge fan bases simply by word
of mouth. And for the first time in the
scene’s albeit short history, one festival
was playing host to the biggest and
brightest names in the live music
oriented “jam band” scene, as it is
commonly known. Never before had
any festival been headlined by stalwarts
like Widespread Panic, Trey Anastasio
(Phish), along with String Cheese
Incident, and Phil Lesh (Grateful Dead)

and Friends supporting. Throw in

moe., Keller Williams, Karl Denson’s
Tiny Universe, the Disco Biscuits, and
Galactic, among others, and there
wasn't a jam band connoisseur out
there who wasn't blown away by the
possibilities.

According to Ashley Capps,
President of AC Entertainment, the
goal was to create an extraordinary
concert experience. “We wanted to do
it based around a variety of artists who
all have in common the fact that their
music is best appreciated in a live
concert setting,” he says. “Their music
changes every night.”

String Cheese Incident’s publicist
Carrie Lombardi agrees. “Although
70,000 tickets sold in three weeks, not
one of those bands has gone platinum,”
she says. “Where they’re able to stay
alive is on the road. You have to really
enjoy live performances to make that
work for you.”

MUSIC AND MORE

The success of Bonnaroco came in
many forms. It gave concert-goers the
opportunity to see a cross-pollination
of artists that might never be seen
again. Take, for instance, bluegrass
ensemble The Del McCoury Band on
stage with steel guitar sensation
Robert Randolph and topped-off with
DJ Logic. Then there’s the fact that to
see each of the acts performing during
Bonnaroo’s three days individually
would cost upwards of $500 in tickets
and gas, six months of weekend nights,
and countless hours of highway driving.
That’s assuming fans somehow heard
through the Internet and word of
mouth grapevine that bands they'd
never heard of before were worth the
time and money to see.

And remember that, as Meg
Harkins, Director of Marketing for
Sanctuary Records, Widespread Panic’s
independent record label, points out,
“It was done under the radar, and it
was done in the right spirit.” And it
was peaceful and safe, even with the
scorching sun and miles of traffic
available to blame for some very bad
moods or behavior. “One of the things
that made Bonnaroo such a magical
experience was that all these fans
and bands have found each other by
something that collectively we and
they and everyone had created,” says
Lombardi. “Everyone sort of had a

John Bell of
Widespread Panic A

The Del McCoury Band




Dirty Dozen Brass Band
D) logic
les Claypool's Flying Frog Brigade
Amon Tobin
Widespread Panic
Old Crow Medicine Show
Soulive
Gov't Mule
Umphrey’s McGee
Gran Torino
The Big Wu
Donna The Buffalo
Acoustic Syndicate
Keller Williams
Karl Denson’s
Blackalicious
Ben Harper
Cut Chemist
String Cheese Incident
John Butler Trio
Robert Randolph & The Family Band
Jack Johnson
Jurassic 5
The Del McCoury Band
Lil' Rascals Brass Band
Disco Biscuits
Llama
Col. Bruce Hampton & The Code Talkers
Particle
Colonel Claypool’s Bucket of Bernie Brains
Galactic
moe
Ween
Vinroc
Phil Lesh and Friends
Bob Weir
Z-Trip
Corey Harris
North Mississippi Allstars
Bela Fleck
Edgar Meyer
Mofro
RANA
Gabe Dixon
Norah Jones
Campbell Brothers
Dottie Peoples
Blind Boys of Alabama
Trey Anastasio

sl WEBSITES

www.bonnaroo.com
www.gateway.com/bonnaroco
www.relix.com
www.jambands.com
pauserecord.com
www.jambase.com
www.jambandsonline.com
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vested interest in keeping it healthy,
safe and fun.”

“From the very beginning, every-
one involved wanted to plan a very
high quality experience for the festival-
goer,” explains Capps. “We didn'r want
to bombard people with corporate
advertising, but when we did use
sponsors, we brought in corporations
that would enhance the event.” Richard
Goodstone of Supertly Presents explains
that the promoters wanted to “make it
more of a carnival-like atmosphere
where there are a lot of things going
on [for the fans] to participare in.”

So they came up with all sorts of
extras, like a movie tent thar broadcast
cverything from The Simpsons to
Bittersweet Motel, a documentary on
Phish. They creared an arcade tent,
complete with X-Boxes, fooshall tables
and air-hockey for fans to play for free.
There was a playground for adults with
kids, and adults who felt like kids, They
hired a visual designer, an architect, to
spice up Centeroo, where most of the
food, clothes and souvenir vendors
were located. Included were all sorts of
sculptures and addirions, including
what festival-gocers jokingly referred to
as “Stoneyroo,” a plywood replica of
Stonchenge. But by far, the best idea
was what they called the Music
Sharing Village, brought ro Bonnaroo
by Gateway Computers.

TAKE ALL YOU WANT
(WE’LL MAKE MORE|)

To the bands and fans of jam band
music, the taping and trading of live
shows is as customary and traditional as
the scene itself. Easy access to music
has both kepr major record labels at
bay, and been a huge factor in the
CONIe's SUCCUss,

Superfly’s Goodstone  explains
the Music Sharing Village: “The idea
morphed many times from having
people trade live shows amongst them-
selves to acrually hosting a lot of
different material there for the fan to
download. What made the most sense
was ro get authorized tracks from the
different bands.” Obtaining everything
from live tracks to studio versions and
in some cases combinations of the two
from most artists playing the festival,
organizers pitched the idea to Gateway.
The computer manufacturer became a
sponsor, along  with  disc  maker
Verbatim, which provided the CD's.

The line at the festival was out the
tent and around the corner, but | stood
in it for only 45 minutes waiting my
turn. When they handed me my blank
CD, the man chuckled at my confused
look. “It's free,” he assured me. | can’ say

whart [ enjoyed more—the 15 minutes
of air conditioning, or the free, legal,
customized CDs | left the tent with.
But 1 know which is rarer these days.




“Tape trading is going to eventually
help sell records and make a band more
popular,” says Goodstone. “It’s the
same for these Gateway downloads. Let
people sample the music and the hope is
that they'll be a much stronger touring
act. At the same time, people will listen
to one song and want to buy the whole
album.”

While the majority of the music
industry has been embroiled in lawsuits
over “free” music, bands like Widespread
Panic have continued to embrace the
taping of their live shows. Websites
have been created for fans to make and
store their tape lists, complete with
search engines so that people looking
for a specific show can contact those
that have it and arrange a trade.
Metallica demanded that Napster be
shut down, but Phish, Dave Matthews
Band, and others embraced and
encouraged the service, leaving much
of the music community wondering
how they could afford to give away
their music.

“So many bands today are all
about that one radio song, and that’s
what sells records,” says Lombardi. “So
if there’s an alternative place to get
that song for free, it's going to be hard
to get somebody to buy the album.”
But the fact that fans will download for
free rather than buy it for a price
remains the same in any genre. The
difference, among other reasons, is that
these bands aren’t spending ridiculous
amounts to produce their CD’s, and
they're not spending millions to market
it either. So they begin to recoup costs
sooner than your average radio star,
because they realize they aren’t going
to sell a million copies. Better yet, in
the eyes of these bands, free music is
free advertising for their live shows,
which is really where they make their
money. Says Harkins, “If people are
finding out about Widespread online,
and they're downloading shows from
tape traders, then hopefully they'll get
into the band and want to get either
high quality studio or live recordings
from us. As far as the band is concerned,
they make their living on the road
touring, and that doesn’t affect their
ticket sales at all. Why would you fight
the scene that helped spawn the band?”
Tape trading, adds Capps, “becomes a
way that people can experience and
share music with their friends. [t actually
helps these bands.”
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LESSONS LEARNED

As for translating this unique
approach to other genres: “It’s kind of
up to the band to make it work for
them,” says Lombardi. “I don'’t think
it's directly transferable because there
are definite risks involved. If you look
at the record sales of these bands at
Bonnaroo, they’re much lower than
your average mainstream band.” Capps
points out that the bands of Bonnaroo
and others like them don’t get much
radio play, “so the exchange of music
by fans becomes almost a substitute
for airplay. Frankly, if you're really a
talented musician, and if you have
something to offer as an artist, then
the more you can get your work out
there the better off you are.”

The growth of such a radically
different musical approach will cer-
tainly have some impact on the
broader music industry, but what that
is remains to be seen. “Ultimately it's
going to change the radio landscape
to a large degree, because radio has
become a very restrictive medium,”
says Capps. “They've really narrowed
their playlist down to create some sort
of imaginary soundtrack for people’s
lives, except a lot of people’s lives
aren't like that, so they're not very
interested.”

Slow on the uptake, the music
industry is only beginning to under-
stand the Internet’s potential. As
Lombardi points out, it was an invalu-
able tool not only in building the jam
band fan base, but for Bonnaroo itself.
“Without the Internet you wouldn’t
be able to sell 70,000 tickets to bands
that had never been on the radio,”
she says.

“We're definitely at a crossroads
in music right now—in the way that
we buy music and how musicians and
labels are compensated,” says Harkins.
“It’s going to change.”

Perhaps the music industry at
large could learn something from the
jam band scene, where the motto
seems to be, as Sanctuary’s Harkins
says, “It’s about getting the music into
the hands of the people that like it.”
The rest, as Bonnaroo showed, will
take care of itself. g@

Kate Aly is the younger sister of
Music Row GM Chuck Aly.
She is a Special Education major
at East Carolina University.

A .
The Del McCoury Band
with Robert Randolph
and DJ Logic
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The beat goes on...but it just doesn't feel the same.
Your friends



CHARTING A NEW COURSE

EXPLAINING MUSIC ROW’S NEW RADIO CHART

Wks On | Last Wk | This Wk
Chart | Pos. | Pos. | Artist/Song/Lobel

by Chuck Aly

BLANK STARES AND HEAD-SCRATCHING.
he date was January 2 of this year
and DPublisher/Editor David Ross
had just called Music Row’s editorial
staff into his office. “I think we need
to look at the chart again,” he said, receiving

a thunderously silent response: Blank stares
and head scratching.

We had discussed publishing a radio
chart before. Many times and at length. But
the country market already had plenty of
singles charts—too many, really. And they
reported basically identical information.
What, we asked many times, could we offer

in this overcrowded segment of the industry?

MUsICRow

Wks On | Last Wk | This Wk

Sensing our unabashed lack of enthusiasm,
David explained his concept. It went some-
thing like this:

There are too many songs from too
many labels trying to squeeze past too few
gatekeepers into way too few playlist slots.
Why not create a chart that brings another
group of passionate programmers into the
decision-making process? Why not embrace
secondary-market stations with longer
playlists and aggressive attitudes toward new
music? Why not build a tool that focuses on
the new and developing artists who will be
the superstars of tomorrow? In short, why not

publish a chart that will be an agent for

| This Wk
# Spins

change rather than a reflection of the status
quo?

While we didn’t exactly leap to a standing
ovation and march out of the rocom humming
“The Battle Hymn of the Republic,” the boss
certainly got us thinking. Over the next couple
wecks we refined the idea and by the end of
January had initiated software development.
We announced the chart in mid-February and
were proceeding diligently toward an early
summer launch when Gavin abruptly closed
the first week of March. Thrown into fast
forward, we published our first chart April 12.

Now that we’ve got a few months under

our belts, we thought it time to pause and oftfer

COUNTRYBREAKOUT

Week 28 o July 12, 2002

Darryl Worley/l Miss My Friend/DreamWorks

Chris Cagle/Country By The Grace Of God/Capitol

Artist/Song/Label
14 1 1 Blake Shelton/Ol’ Red/WB
14 4 2 joe Nichols/The Impossible/Universal South
14 2 3
14 5 4 Sara Evans/| Keep Looking/RCA
14 3 5 Tracy Byrd/Ten Rounds With Jose Cuervo/RCA
14 7 6 Brad Martin/Before | Knew Better/Epic
14 9 7 Mark Chesnutt/She Was/Columbia
14 10 8 Diamond Rio/Beautiful Mess/Arista
14 6 9 Gary Allan/The One/MCA
14 8 10 Trace Adkins/Help Me Understand/Capitol
12 12 1
i1 13 12 Phil Vassar/American Child/Arista

METALCOUNIRY

22K §{ 2407
252 06 240/

2264 4 +86 2178
224 -4 -87 2327
2122 0 +4 2118
2075 -7 -165 2240
1906 -5 -106 2012
1897 0 -2 1899
1841 6 +100 1741
1797 -1 -231 2028
1629  -17 -343 1972
1588 1 +16 1572
1554 0 -5 1559

Week 28 o July 12, 2002

Spin Spins
Splns Artisi/Song/Label Power % | +/-

Toby Keith/Courtesy Of The Red, White & Blue/DreamWorks

9 2700

14 2622 Brooks & Dunn/My Heart Is Lost To You/Arista
2605 Kenny Chesney/The Good Stuff/BNA

6 2453  Dixie Chicks/Long Time Gone/Monument

6 2103  Tim McGraw/Unbroken/Curb

13 1748 Martina McBride/Where Would You Be/RCA

Last Wk

# Spins

+122 2578

1 +30 2592
1 +26 2579
9 +204 2249
7 +141 1962
6 +106 1642

SP1, SP2, SP3—Spin Power Increase

6S6—Greatest Spin Gain

WWW. W, 13

Spin Spins | Lost Wk
Power % | +/- | #Spins
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FREQUENTLYASKEDQUESTIONS

Q: How do | become a chart reporter?

A: At 81 stations, our panel is pretty much full. But we do add
stations from time fo fime. If you'd like to be considered, contact
Chart Director John Hood at hood@musicrow.com. Remember,
we're looking for stations with an aggressive stance on new music
and artists

Q: Where can | get a list of reporting stations?

A: See the sidebar. If you need more detailed information, you
can get it from Mr. Hood (see above). The cost is $15 unless you
are a tracking subscriber.

Q: What is tracking and how do | get it?

A: labels, promoters, managers and others can access detailed
chart data on our Website for a monthly fee. See which stations
are playing your songs and how often, access whole playlists, or
track a song’s performance over a number of weeks. (Fig. 2)

Q: Why do you separate the Metal artists? Doesn’t
that make it harder to see what the hits really are?
A: When a single is released by an elite artist, there's litle doubt
it will receive a generous response at radio. And if you want a

bottom-ine snapshot of which songs get the most airplay, there are
plenty of places to get that. If, however, you're interested in find-

ing the unexpected hits, CountryBreakout™ can help
g P ) F

Q: Without monitoring, how can you be sure your
reporters are playing what they say they’re play-
ing? "’

A: Our reporters understand that CountryBreakout™ won't help
anybody if it loses infegrity, and they're as commitied as we are
to helping this format identify the next hits and stars. Music Row
will also periodically audit our stations’ playlists. And with a
phalanx of promotion staffers studying the chart each week,
glaring irregularities are sure to surface.

a short-but-detailed explanation of our CountryBreakout™
chart, and its companion, MetalCountry™.

WHO?WHAT?WHEN?

The heart of any chart is the reporter panel. Music Row
currently has 81 non-monitored reporters in 39 states from
Maine to Washington. While there were no rigid guidelines for
being chosen, we looked for stations with longer playlists and a
willingness to play new music early. Most of our panel boasts
40-song or longer playlists, and some extend into the fifties and
sixties.

Reporting is done via a password-protected interface
accessed on the Web. (Fig. 1) Each week they adjust their
playlist (right side of the window) by changing spin counts,
dropping songs or adding them from the console on the left side
of the interface. By Thursday at 2 p.m. they file their playlist
for the period running from the previous Thursday through
Wednesday. The chart data is compiled and published in
Friday’s @MusicRow.

BREAKDANCE

Once the raw data has been collected, Music Row’s data-
base program processes the information to produce two charts:
CountryBreakout™ and MetalCountry™.

CountryBreakout™ is the 52-position primary chart that
ranks singles by total number of spins. There is no weighting.
In addition to familiar categories like Last Week'’s Spins and
Weeks On Chart, CountryBreakout™ also has a SpinPower
number which notes the percentage spin gain or loss. This
number is used in determining each week’s SpinPower honorees.

Even a cursory analysis of CountryBreakout™ reveals an
absence of big name artists. This is the crux of Music Row’s
chart system, and the reason for the 10-position Metal-
Country™ chart. Because our intention is to offer a venue in
which new songs and developing artists can build a story, we
have chosen to segregate those proven artists whose story is
already firmly established. We identify these artists with RIAA
certifications. If an artist has received three certifications on their
previous two albums (gold, gold and platinum; gold, platinum and
gold; gold, platinum and double platinum; etc.) they are moved to
the MetalCountry™ chart.

MetalCountry™ also ranks songs by total spins, and its
presence allows CountryBreakout™ to be a faster moving
showcase. There are no recurrent rules on cither chart.

FILLINTHEBLANKS

It's that simple. The big names are moved to one side,
which allows a little more of the spotlight to fall on those who
most need it. Three months in, the results are promising.
We've seen several new major label artists build considerable
momentum and the numbers of independent label acts receiving
airplay is highly encouraging. Time will tell if Country-
Breakout™ is successful in building stories and letting some
fresh air into the country marketplace. B3
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KASM, Albany, MN
KBCN, Harrison, AR
KBCY, Abilene, TX
KBOE, Oskaloosa, IA
KCYN, Moab, UT
KDXY, Jonesboro, AR

KEZS, Cape Girardeau, MO

KFAV, Warrenton, MO
KFGE, lincoln, NE
KFLG, Bullhead, AZ

KFTX, Corpus Christfi, TX

KFYX, Texarkana, TX
KGFY, Stillwater, OK

KGRT, las Cruces, NM
KHXR, Reno, NV’

KIKF, Great Falls, MT
KIOD, McCook, NE

KITX, Hugo, OK
KIXB, El Dorado, AR
KKAJ, Ardmore, OK

KKCN, San Angelo, TX
KKOW, Pitisburg, KS
KLGT, Buffalo, WY

KMCO, McAlester, OK

KMGO, Centerville, 1A
KMOK, lewiston, ID
KNOT, Prescot, AZ

KOYN, Paris, TX
KPQX, Havie, MT
KQBR, Lubbock, TX

KQKI, Morgan City, LA
KSID, Sidney, NE

KSJB, Jamestown, ND
KSKG, Salina, KS
KTCO, Duluth, MN

KTJJ, Farmington, MO
KUBB, Merced, CA
KVVP, leesville, LA

KWOZ, Bafesville, AR
KXBL, Tulsa, OK

KXBZ, Manhattan, KS

KYKX, longview, TX
KZKS, Grand Junction, CO
KZZL, Colfax, WA
KZZY, Devils Lake, ND
WAAG, Galesburg, IL
WACF, Paris, IL
WAGI, Gaffney, SC
WAKG, Danville, VA
WANT, lebannon, TN
WATZ, Alpena, MI
WBKR, Owensboro, KY
WBTU, Fort Wayne, IN
WCOW, Sparta, WI
WDGG, Huntington, VWV
WDKN, Dickson, TN
WDMS, Greenville, MS
WDXX, Selma, Al
WEBB, Augusta, ME
WFYR, Pekin, IL
WGGC, Bowling Green, KY
WGLR, lancaster, WI
WGZR, Hilton Head, SC
WILM, Roanoke, VA
WIVL, Janesville, WI
WKWS, Charleston, WV
° WLJE, Valparaso, IN
WLLX, lowrenceburg, TN
WOBL, Oberlin, OH
WOOZ, Carterville, IL
WPIG, Olean, NY
WQSB, Albertville, Al
WTVY, Dothan, Al
WUPY, Ontonagon, M|
WUSZ, Hibbing, MN
WWBE, Selinsgrove, PA
WWIJO, St.Cloud, MN
WWOJ, Sebring, FL

WXCY, Havre de Grace, MD
WXOF, Homosassa Springs, FL

WYGC, Gainesville, FL




Take A Swan Dive

by Robert K Oermann

ur pop/rock community is so much
cooler than the rest of the world
knows.

Just look at the talent lineup in this
edition of the column—Bobby Bare Jr., Gary
Nicholson’s Fortunate Sons, Butch Baldassari’s
Silent Sound and the hands-down winner of
the Disc of the Day award, the ever-brilliant
Swan Dive.

Our record-label world is so much more
interesting than the majors that dominate the
stupid country charts. That’s why our Label of
the Day prize goes to the ever-adventurous
Compass Records.

But the winner of the DISCovery
Award isn't a Nashvillian. Dulcie Taylor
recorded her super CD in California, Virginia
and Maryland. She was raised in South
Carolina, matured musically in Los Angeles
and is D.C. based. And it was Atlanta’s Mark
Pucci who brought her to our attention. For
which we say a big “Thank You.”

AMERICANA

ROBERT EARL KEEN

My Home Ain’t in the Hall of Fame
Writer: Joe Dolce; Producer: Gurf Morlix/
Robert Earl Keen; Publisher: Castle Hill,
ASCAP; Lost Highway (track)

If I were king, this guy would be a country
superstar. But like he sings, his “home ain’t in
the Hall of Fame” and you won’t find his
songs “on top-40 radio.” Nevertheless, this
drawling Texan is at the top of my heart’s hit
parade...and probably always will be.

RATTLESNAKE ANNIE
Southern Discomfort
Whiter: Rattlesnake Annie; Producer: Rattlesnake
Annie; Publisher: Ann McGowan, BMI;
Rattesnake (track) (www.rattlesnakeannie.com)
I know I reviewed Rattlesnake Annie in
last month’s issue. But, you see, she’s got two
new CDs out. Last month’s was her recorded-
in-Germany opus. This one was mostly done
in Nashville and features the likes of Dan Penn,
Lonnie Mack and the late Bill Monroe. Its
CD title-tune lament has cool guitar fretwork
by Jon Randall and the deep bluesiest of vocal
performances.

HUGH PRESTWOOD

Ghost in This House

Writer: Hugh Prestwood; Producer: Hugh
Prestwood; Publisher: Hugh Prestwood/

16 v August 2002

Careers, BMI; HP (track)
(www. hughprestwood.com)

Hugh's CD features such hits he’s written
as “The Song Remembers When,” “Asking Us
to Dance” and this, its title tune. Plus lotsa new
stuff. 1f you've never heard him sing, be pre-
pared to fall in love. If you've never heard his
recent songs, be prepared to be swept away. If
you've never heard him perform “Ghost in
This House,” be prepared to be dazzled.

PETER CASE/Manana Champeen
Writer: Peter Case; Producer: none listed;
Publisher: Trumpet Blast/Music & Media, no
performance rights listed; Vanguard (track)

He’s still so great, especially with this
groovy acoustic thump. Case’s new Bee Line
CD is essential.

MARY McBRIDE
Everything Seemed All Right
Writer: Mary McBride/Fred Eaglesmith;
Producer: Lou Whitney; Publisher: First
Turn/Sweetwater, ASCAP/SOCAN; Bogan
(track) (www.marymchride.com)

She’s outta pills and boy is she pissed. |
bet she’s a pistol as a performer.

LAURA CANTRELL
When the Roses Bloom Again
Writer: none listed; Producer: none listed;
Publisher: none listed; Diesel Only (track)
(wwaw.dieselonly.com)

Well performed, but somewhat unemo-
tional considering how sad the song is.

DAVINCI’'S NOTEBOOK
Another Irish Drinking Song
Writer: Sabourin/DiCostanzo; Producer:
Richard Bob Greene; Publisher: C. K. Dexter
Haven/Sleestack Serenade, ASCAP; DaVinci's
Notebook (track) (www.davincisnotebook.com)
The best way 1 can describe it is as a
cappella jive comedy. Let just say, the Irish are
shown no mercy. Elsewhere on the disc are
such ditties as “Enema Countdown,” “Internet
Porn” and “Enormous Penis.” Don't ask.

DULCIE TAYLOR
Diamonds and Glass
Writer: Dulcie Taylor/George Nauful;
Producer: George Nauful; Publisher:
Homeward Angel, BMI; Black Iris (track)
(www.dulcietaylor.com)

Her heartfelt soprano and confessional
songwriting style both go down easy. The

lovely, lilting melody is brilliantly produced
with light percussion, tremelo electric guitar
and acoustic strumming. In short it shines
exactly like its title, “Diamonds and Glass.”
Nice work all around.

EARTH MAMA/Grass Roots

Weriter: Joyce Johnson Rouse; Producer: Joyce
Johnson Rouse; Publisher: Rouse House,
ASCAP; Rouse House (track)
(wwaw.earthmama.org)

Earth Mama is devoted to “saving the
planet, one song at time.” She’s a commirtted
environmental activist, which makes her
music kinda preachy/political. She surrounds
herself with snappy players, which makes her
music kinda swing.

FORTUNATE SONS/Healing Ground
Writer: Gary Nicholson/Kenny Greenberg/
Fortunate Sons; Producer: Fortunate Sons/
Justin Niebank; Publisher: Gary Nicholson/
Greenberg/Windswept/Salt Plum/Shesha/
rwynans, ASCAP/BMI; Fortune (track)
(www.fortunatesons.com)

While still retaining his R&B underpin-
ning, Gary Nicholson and his buddies Chad
Cromwell, Reese Wynans, Michael Rhodes
and Kenny Greenberg have added a tougher,
harder rock edge to the proceedings. The
result is both modern and retro. This is a very
cool album.

SILENT SOUND/Nightfall

Writer: David Hoffner; Producer: Butch
Baldassair/David Hoffner; Publisher: Fields of
Autumn/Telos, ASCAP; Spring Hill (track)
(www.springhillmedia.com)

It’s kinda like space music, all wafty and
airy and ambient. The basis is plucked mandolin
work by Nashville’s Butch Baldassari and Dave
Hoffner, overlaid with strings, soft keyboards,
suble woodwinds and sometimes ethereal
female voicings.

BOBBY BARE JR./Dig Down
Writer: Bobby Bare Jr.; Producer: Mark
Nevers/Bobby Bare Jr.; Publisher: Please Love
Me/Songs of Windswept Pacific, BMI;
Bloodshot (track) (www.bloodshotrecords.com)
Take note: Young Criminals Starvation
League is NOT a Bare Jr. record. It’s a Bobby
Bare Jr. record, and it tumns out that’s quite a
different thing. It’s acoustic and sometimes a
little “country,” but don’t worry—there’s still
plenty of rock attitude in the toons. This one



shouts down all the rock greats who have
gone before and used up all the licks, leaving
the kids of today to sound like imitators. In
fact, it sticks a fork in all that’s pretentious
and bloated about the rock industry in gener-
al. Wildly clever.

JUST FREEDOM

Goodbye Mother Earth

Writer: none listed; Producer: none listed;
Publisher: none listed; Rattlesnake
(wwaw. justfreedomband.com)

The songwriting is rather overblown. The
production is rather underwhelming. Even at
their most stoned, the ’60s bands who sounded
like this were never this far out of it.

SWAN DIVE/Girl on aWire
Writer: DeMain/Ryan; Producer: Brad Jones;
Publisher: Jolly Bottom/Neatpie/Bug, ASCAP/
BMI; Compass (track) (www.swandive.org)
The wait for a new CD has been worth it.
The songwriting and vocal work is, as usual,
splendid. This track has the added pleasures
of layer upon layer upon layer of melodies,
production touches and shifting sonic scapes.
So awesome it made me feel light headed. It’s

on a new 15-tune album is called June—I
promise you it will reside next to my stereo for
weeks to come.

KACU/Just an Old Boyfriend
Writer: Brian Nash/Amy Powers; Producer:
Joel Diamond/Brian Nash/Jim Frazier;
Publisher: Chrysalis/Creative Artists/Powers
That Be, ASCAP; Curb (track)

Curb enters the teen pop arena with

bubbles billowing.

AARON SPIRO/Sing

Writer: Aaron Spirof/Charlie Peacock; Producer:

Peacock; Publisher: Birdwing/Sparrow Song/

Andi Beat Goes On, ASCAP/BMI; Sparrow
It’s all rather “busy,” while the song calls

for a more clear, anthemic treatment. Still, it’s

a promising debut.

AVALON/Undeniably You

Writer: Tresa Jordan/Jim Cooper/Kevan Cyka/
Billy Chapin; Producer: Broun Bannister;
Publisher: Chicken Coop/Jimmy Vision/Gold in
My Ear{Funkamongus/Warner-Tamerlane,

ASCAP/BMI; Sparrow
Very pop-y, very catchy, very good.

SARA GROVES/First Song That | Sing
Whiter: Sara Groves; Producer: Nate Sabin;
Publisher: none listed; INO (track)
(www.saragroves.com)

Dove nominee Groves is back with her
sophomore CD and its lead-off single. It’s an
enticing blend of chop-chop percussion, her
willow-in-the-wind delivery and keyboard/
guitar washes. One of her field’s brightest
new talents.

MARK PETERSEN/In a Perfect World
Writer: S. Brown/M. Petersen; Producer: Mark
Petersen; Publisher: none listed; Mark Petersen
(track)

With credits like “Cadillac Style,” “I Can’t
Reach Her Anymore” and “Refried Dreams,”
Mark Petersen has a proven track record as a
writer. Even if he didn’t, this hopeful, tender,
socially conscious lyric sounds like a hit song
for someone, for sure. Let a word to the wise
be sufficient.

Credits include:
Tom Keifer of Cinderella, Sony Records
Pam Tillis, Arista Records
Mark Schultz, Myrrh/Word Records
WhisperLoud, Reunion Records

Jaci Velasquez, Word Records
Hagfish, London Records

Sygnature, Columbia Records

A
Kim Wood Sandusky

Vocal Consultant for Major Recording Artists and Artist Development

Beyoncé Knowles — Destiny’s Child, Columbia Records
Kelly Rowland — Destiny’s Child, Columbia Records

Michelle Williams — Destiny's Child, Columbia Records

Joey Kibble — Take 6, Warner/Reprise Records
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Beyoncé Knowles, Destiny's Child
"Kim knows exactly what you need to get the results
you need. She has belped me trememdously.”

Kelly Rowland, Destiny's Child
“I've worked with Kim and after the first session
1 was amazed. I've noticed a big difference on
tour with my voice stamina being stronger.”

Michelle Williams, Destiny's Child
“Kim bas helped me so much

1 see a big difference in my voice.”

Kim is also experienced in Artist Development
for various Record Labels, Producers, and Managers

PHONE: 615.327.2523

900 19th Avenue S., Ste. 1106 = Nashville, TN 37212 = www.kimwoodsandusky.com
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ROGER WALLACE/The Lowdown
Writer: Roger Wallace; Producer: Roger
Wallace/Derek O’Brien; Publisher: Natchez
Street, BMI; Lonestar (track)
(www.lonestarrec.com)

He's by-gawd country. And this shuffle
isn't half bad. It’s just taken way, way too slow.

MERLE HAGGARD
Time Changes Everything
Writer: Tommy Duncan; Producer: Merle
Haggard/Roy Horton; Publisher: Red River
Songs, BMI; Audium

Bob Wills is still the king. Merle knows
it, too. Even in a teensy, small combo, he and
Norm Hamlett, Don Markham and the late
Owen Bradley can make things swing.

JASON ALLEN

Cryin’ for Their Mamas

Writer: W. Kemp/R. Kemp; Producer: Clay
Blaker; Publisher: Glad, no performance rights
listed; D (www.gladmusicco.com)

For those of you with hungry jukeboxes,
there is at least one company left in America
that's dedicated to quality honky-tonk platters.
It's the reactivated D Records label in Texas.
Jason’s tune isn’t just incredibly country, it’s
incredibly cute.

Row FILE

BLUEGRASS

CAGLEY, BLACK, SCHAEFER &
NJOES/Temperance Reel/Petronella/
Miss McCloud’s
Whiter: traditional; Producer: Dakota Dave Hull;
Publisher: public domain; Copper Creek (track)
(www.coppercreekrec.com)

A charmingly woven instrumental tapestry
of fiddle, guitar and banjo that will make your
heart dance.

BAUCOM, BIBEY & BLUERIDGE
Come Along with Me
Writer: Junior Sisk/Timmy Massey/Elmer
Burchett/Ricky Riddle; Producer: Baucom,
Bibey & BlueRidge; Publisher: Dreamin’
Creek/Dixie Breeze, BMI; Sugar Hill (track)
It’s high and lonesome, but not quite high
enough. The lead vocalist is flat.

WILDWOOD VALLEY BOYS
Back Country Road
Writer: Tom Holt; Producer: Wildwood Valley
Boys; Publisher: Tulipland, BMI; Rebel (track)
(www.rebelrecords.com)

They aren't as tight as they could be. But
the song’s a dandy, and their hearts are in the
right place.

JAMES ALAN SHELTON
Song for Greta
Writer: James A. Shelton; Producer: James
Alan Shelton; Publisher: Markyle, BMI; Rebel
(trrack) (www.rebelrecords.com)

This is a rippling guitar instrumental that
tickles in all the right places.

PHILLIPS, GRIER & FLINNER
Tennessee Blues

Writer: Monroe; Producer: Todd Phillips;
Publisher: Unichappell, BMI; Compass (track)
(wwaw.compassrecords.com)

Despite a clutch of nicely executed
chestnuts like this, bluegrass programmers
should tread carefully over these instrumental
collaborations by bassist Todd Phillips, guitarist
David Grier and mandolinist Matt Flinner.
Elsewhere there are eight-minute minefields
of noodling over secondary compositions by

Jimi Hendrix and The Beatles.

HONORABLE MENTION

BRENT WOODALL & NATCHEZ TRACE BAND/
Out With the Old/MSU

JACKSON SLADE/Wet Dog/Cold Beauty
GIGI/Tangled/Rockin’ Ranch

RONNIE MILSAP/America the Beautiful/LC
CHARLIE DANIELS/The Star Spangled Banner/Audium

Cindy Wunsch never intended to
be in the music business. It just sort of
happened. “Early on, | had no desire
to be in this business,” says Wunsch,
who saw the inner workings of the
industry via her father, former Sony
chief Roy Wunsch. Instead, she pursued
her love of art and design, and
enrolled at Spring Hill College in
Mobile, Ala. She graduated in 1990
with a degree in art business and
spent a brief stint in Europe studying
ltalian cutture and painting.

Upon returning to Nashville,
Wunsch went to work at the
Tennessee Performing Arts Center
(TPAC) as the Director of Marketing,
“| did all of their advertising campaigns,
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CINDY

President,Wunsch Management

1101 18th Ave.S.
Nashville, TN 37212

615-329-3332 « Fax: 615-329-4451

marketing and media buying,” she says
of her five years at TPAC.

"I've always been artistic and | still
paint,” she adds."| never really thought
| could be a painter and make money.
That's why | took my skills and used
them in the area of advertising. |
always thought | was going to be an
interior decorator or create campaigns
for an advertising agency.’

But finally, the music business
came knocking and she joined
Network Ink as a publicist in 1995.
Eight months later, however, Mary
Chapin Carpenter made her an offer
to join her on the road as an assistant
to her tour manager. "t was during
the Stones in the Road Tour with the

Mavericks,” Wunsch recalls. “So | left
Network Ink and did that tour. That's
how | met manager Gary Borman.
After the tour ended, Gary needed to
open a Nashville office and wanted to
know if | was interested.”

She was, and in 1996 she began
working with Borman when he opened
his Nashville office with Trace Adkins
as a client. In mid-2000, opportunity
came knocking again. This time in the
form of SHeDAISY and Wunsch
seized the opportunity to start her
own management firm, Wunsch
Management. "It was the scariest thing
I've ever done," she says of leaving her
“stable’ job. “But there are so few
opportunities like this in life. | thought,
m a young associate manager at a big
management company and here's this
artist that's on this uphill ride that
wants to take a chance on me. | feit
like if they had that much faith in me |
should return the favor and put my
investment in them. It ended up being
the right thing to do. it's been a great
experience.”

She says the cumulative effect of

her various career stops prepared her.
"| picked up the business from being
around it. When | was growing up, |
remember after school let out | would
spend it at my dad's office on Music
Row. | picked up on a lot that way.
Later, | learned how to be a promoter,
how to market shows, and how to
run a venue at TPAC. | learmed the
publicity end and then | went out on
the road with an artist, which really
set me up for management. It was a
nice segue.’

Although her downtime is scarce
with the release of SHeDAISY's new
album Knock On The Sky, she still finds
time to enjoy tennis, reading, hanging
out with her teacup poodle Guffman
and, of course, painting. “Kristyn
(Osborn, of SHeDAISY) will write
these lines and give them to me.
Then !'ll paint my own sort of abstract
interpretations of what she writes.
Most of the paintings | just give away
as gifts. There's actually a room
upstairs at our office I'm thinking of
using as a studio space.’

—~Richard McVey Il



Controlling Tour Merchandising

by Cheryl Harris, CFP, EA,
O'Neil Hagaman, PLLC

ince for some artists, net income from

tour merchandising can rival that

from live performances, decisions
regarding merchandising can be among the
most important of an artist’s carcer. One of
the first questions to be answered is whether
to handle the merchandising “in-house” or to
lease the rights to a third party. There are
advantages with either option. Here are a few
areas to consider when evaluating merchan-
dising opportunities.

CASH FLOW AND
LONG-TERM PROFITS

Typically, third party merchandising
companies will negotiate for the exclusive
rights to manufacture and sell the artist’s
licensed property, and in exchange will pay a
royalty based on gross sales. A key point in
these negotiations, and one of the chief
advantages of utilizing a third party merchan-
dising company, is the cash advance against
future royalties that is typically paid to the
artist at the start of contract term. The size of
the advance will be determined by the artist’s
popularity, number of tour dates, expected
ticket sales and historical sales of merchandise.

The need for immediate cash from the
merchandising advance may well be the decid-
ing factor in favor of allowing a merchandising
company to handle the products. However, in
many cases the potential long-term profits can
be greater when the artist controls the sales of
tour merchandise by bringing it in-house, and
the economics of each of these options should
be carefully considered.

RESPONSIBILITIES

Whichever arrangement is selected,
there are numerous responsibilities associated
with selling merchandise, such as record
keeping, tax compliance and inventory
control, that require trustworthy and knowl-
edgeable personnel to travel with the artist
and sell the products. The merchandise must
be covered by insurance and shipped by
reliable carriers. The merchandiser must be
knowledgeable in the areas of sales taxes,
import duties, and fee negotiations with
venues.  Regular inventory counts must be
performed and detailed record keeping of
purchases, sales, giveaways and other expenses
is extremely important. A competent third
party merchandiser will assume responsibility
in all of these areas, and is required to
account to the artist on a regular basis.
Bringing inventory sales in-house, while
yielding additional control and (potential)
profits, also creates the headaches inherent in
managing another business.

ACCOUNTABILITY

Whether under an internal or third
party arrangement, the key to insuring proper
payment is the implementation of adequate
controls and accountability. Reputation and
credibility are essential in any relationship
of this kind, so researching the background
of individuals or interviewing a potential
merchandiser’s client roster would be a wise
step. Look for ways the merchandise company
has designed their system to account on a
timely basis and make certain the contract
provides for periodic audits and access to
sales, inventory and accounts payable records.

RiriST
ROSTER

REPORT

A&R,

« A high visibility advertising opportunity

Booking,
Management &
Publicity Contacts
For Nashville Artists

The 2002 Artist Roster Report is a listing of Nashville artists
with a photo gallery of their support team. It provides instant access to the
team players who shape the careers of the industry’s new, developing and
established brand names

* Updated listings for major & independent label artists
* Basy-access appendices with photos for management, booking, label & publicity contacts

MUSIC ROW 1231 17th Avenue South  Nashville, TN 37212 » 615-321-3617 » Fax: 615-329-0852

CREATIVE CONTROL

In most respects, signing with a third-party
merchandiser permits the artist to retain
creative control of the products to be sold on
tour. Under a typical contract, the artist will
have final approval rights on everything from
selection of merchandise items, quality of
materials, pricing and artwork. (The artist
should also attempt to negotiate the right to
use designs and artwork after the merchandise
contract expires.) This control is not complete,
however; the merchandise company will only
be willing to design and develop products it
believes will sell. The artist with innovative
ideas in this area will find more creative freedom
in an in-house merchandising arrangement.

RISKS

Under normal circumstances, a third party
merchandiser will assume the risk of producing
or purchasing, transporting and selling the
merchandise. The products, personnel, and
the vehicle used to ship merchandise must be
adequately insured and the campaign must be
carefully planned to maximize sales and profits.
Under either scenario, the artist ultimately
assumes the monetary risk associated with
merchandise sales. Unforeseen circumstances,
such as a canceled tour or record deal, may
find the artist with excess inventory he can’t
sell, or if under contract, the merchandiser
may require reimbursement of the advance.

A successful tour merchandising campaign
requires making the proper decisions in many
areas, both creative and financial. However you
merchandise arrangement,
whether by contracting with a third party or
handling sales in-house, the key to successful
merchandising is finding creative, competent,
and honest people that will work with you. g@g

structure your

SoNG CONTEST

We're looking for "special occasion” songs
to use on our website! You earn commissions!
Winner receives.

6500 GRAND PRIZE

Plus.
- Endless song royalties*
- Copy of the book/2CD set “Inside The Music
Business: The Power Ployers”
Bma  3-month subscription to INSIDE THE MUSIC
BUSINESS the monthly Audio Series

rﬂ!ﬂ] - 5 hours of FREE studio time + 1 Master CD

*Read Rules & Regulations and

ENTER ONLINE AT

www.MakeMeaSong.com
pubsandbands.com  Sunflower Studios
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STUDIO REPORT

Bertolino Joins East Iris; Radio Time at Audio Productions

by Richard D. McVey I

Bertolino, previously at Island Bound Studio, will handle

booking, pricing, tours and all amenities for clients...
Producer Dann Huff and Engineer Jeff Balding have been working
on overdubs with Faith Hill at Emerald Studios. ..Martina McBride was
tracking at the Money Pit with Producer Paul Worley and engineers
Clarke Schleicher and Erik Hellerman....Radio tours were the hot
project at Audio Productions as Hometown News, Brad Martin, Billy
Ray Cyrus and Eric Heatherly each got behind the mike...The
Sound Emporium hosted Delbert McClinton, who was tracking and
doing overdubs with Producer Gary Nicholson and engineers Dave

Sinko and Matt Andrews.

East Iris has added Sandra Bertolino as Studio Manager.

Artist Producer Engineer Label Project
615 MUSIC

= Duncan/Wachtler Rydberg/Gant Animal Planet “Brand” promos
— Salvador/Wachtler “ “Jeff Corwyn...." theme
— McEvoy/Gant/Waddell  Gant/Waddell 615 Music Lib. ~Contemporary R&B

AUDIO PRODUCTIONS

Hometown News Barry Freeman Steve Johnson VER radio tour
Jerry Douglas lan Callaghan Travis Turk — interview
Gaylord Perry Andy Garmezy Jim Gilmore — "
Robin Roberts * " —

Brad Martin Barry Freeman Steve Johnson Epic radio tour
Andy Griggs George Achaves " RCA “(CUsA”
Billy Ray Cyrus Barry Freeman Monument radio tour
Eric Heatherly “ Mercury "
Lonestar George Achaves Travis Turk BNA “CCUSA™
BENNETT HOUSE

Jen Foster Glenn Rosenstein Jasza/Dineen Jenco Music trax/od's/voc’s
Chester White Greg Archilla Greg Archilla MCA mix
Will Owsley Thomas/Qwsley Bill Whittington Warner Bros. od's/vocs
Amy Grant Keith Thomas " A&GM od's
CASTLE RECORDING

Daisy Dern Keith Stegall Kelton/Rovery Mercury trax
Toby Mac Mad/Savage McNeely/Short Forefront mix
Chris Stapleton Frank Rogers Barrow/Short EMI trax/od’s
Rebecca Lynn Howard Trey Bruce Dave Buchanan MCA od’s
Jeremy Camp Andy Dodd McNeely/Short Tooth & Nail mix
Chuck Mead Mead/)anas Mike Janas - trax/od’s
DAN WILLIAMS MUSIC

— Dan Williams Dan Williams Il — Clorox
— " " - Shoney's
— * " — Papa John's

WSOC-FM (Charlotte, N.C.) Morning Show Host Jeff Roper (L), is pictured interviewing
Martina McBride during Emerald Studio’s “Nashville Live" Summer Radio Remote.

Artist Producer
DARK HORSE

Kirk Whalum Whalum/Sacks
Super Tones Brent Bourgeois
Shannon Wexelberg  Jay Stocker

Kim P. Johnson Kim P. Johnson
John M. Montgomery Scott Hendricks
Gary McKinney Gary McKinney

EAST IRIS

Vince Gill Vince Gilt
Lee Ann Womack Frank Liddell
Hamstack Red Boy
EMERALD

Faith Hill Dann Huff
Kellie Coffey

Dean Dillon Dean Dillon

Kenny Chesney Buddy Cannon

Kenny Rogers Chemey/Guess/Rogers
Brett James Dann Huff

Lynyrd Skynyrd Ben Fowler

keith urban Dann Huff

(raig Morgan Morgan/0’Donnell
Tim McGraw Byron Gallimore
Deana (Carter Dann Huff

Tanya Tucker
Rascal Flatts
Aaron Lines
George Jones
Blake Shelton
Lee Greenwood

Barry Beckett
Williams/Bright
Chris Farren
Billy Sherrill
Bobby Braddock
Jerry Crutchfield

Engineer

"

Hal Sacks
Richey Biggs
RJ. Poole
Matt Andrews
John Kuntz
Rob Burrell

Neibank/Park
McCarthy/Park
Grisham/McCutchen

Jeff Balding

David Hall
Jim Cotton
John Guess
Jeff Balding
Ben Fowler
Brent King
Sherrill/Bason

Jeff Balding
Greene/Quinn
Marty Williams
Ben Fowler
Billy Sherrill
Ed Seay

John Guess

Label

Word
Tooth & Nail
Doxology

Curb

MCA

Rap-A-Lot

Warner Bros.
RLG
Acuff-Rose
RLG
Dreamcatcher
RLG

Vector Mgmt.
Capitol
Broken Bow
Curb

RLG

(MK Ent.
Lyric Street
RLG

Bandit
Warner Bros.
Curb

Project

Ford
Toyota

mix
od's

mix
od's

album
Imax soundtrack
voc's/od’s

od’s

mix/od’s
trax/mix

trax

mix

od’s

strings
trax/mix

ISON listening
mix
mix/mastering
remix/od’s
mix

trax/mix
trax/od’s

mix

* WE'LL MISS YOU RANJ *

SINCE 1998

CALL OR STOP BY TO CHECK US ouT!

FuLL PRODUCTION FACILITY

1008 17th Avenue South * Nashville, Tennessee 37212
615-340-9000 - fax: 615-340-9009
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STUDIO REPORT

Artist Producer  Engineer Label Project
Rachel Proctor Chris Lindsey Ricky Cobbie RLG "
Heather Davis Williams/Bright Marty Williams “ od’s
Nicole Nordeman Mark Hammond Todd Robbins Sparrow -
Christy Leigh David Malloy Derek Bason RLG trax
Tebbey Otteh Bob Rock Jeff Balding " “
MONEY PIT

Dawn Sears Sears/Poole Poole/Hachler indie trax/od’s/mix
Pinmonkey Worley/Poole " RCA “
Dusty Drake Worley/Crain/Schleicher ~ Schleicher/Hellerman ~ Warner Bros. trax/od’s
Nashville Youth Symph. Jim Burnett Wade Hachler S edits
Martina McBride Worley/McBride Schleicher/Hellerman  RCA trax
The Banditos The Banditos Wade Hachler Deaf-Aid edits
QUAD

Neal McCoy Eric Silver Mills Logan Warner Bros. trax
Aubrey Haynie Haynie/Vorndick Bil Yorndick Sugar Hill trax/od’s
Lee Ann Womack  Frank Liddell Mike McCarthy Custom Imax soundtrack
Jameson Clark Ron Stuve “ Capitol od’s
SOUND EMPORIUM

Kim P. Johnston Kim P. Johnston Matt Andrews Jody Williams trax/od's/mix
Kayla “ N Warner Bros. od’s
Mark Seliger & Rusty... David Rawlings v Ms. Stdio mix
Mullins Sisters Mullins Sisters Enick Jaskowiak — trax/od’s
Natalie MacMaster  Darol Anger Dave Sinko MacMaster Mgmt. transfers

WRITER’S NOTES

Artist Producer Engineer Label Project
Personz Nobuyuki Goto Roger Moutenot EMI Japan mix
Cold Mountain Sntx.  T. Bone Burnett Piersante/jaskowiak  Sony Ent. trax
Mark McGuinn Decker/McGuinn Andrews/Muncy VFR trax/od's/mix
Delbert McClinton ~ Gary Nicholson Sinko/Andrews DM & Co. trax/od’s
lynn Marie Charles Kelly Matt McClure Rooster Tail Prod. trax
Natalie Grant Eric F. White Dan Rudin Curb strings
Sonny LaMaire Clay Mills Herb Tassin API/Still Working demos

Aaron Tippin has been at Nashville’s SoundShop working on his upcoming Lyric Street
album. Pictured at the studio are (I-r): Manager Billy Craven, Co-producer Biff Watson,
Tippin and Co-producer/Engineer Mike Bradley. Photo: Hope Powe

Birthplace: Athens, Ala.

Years In Nashville: 30

Publisher: Murrah Music Corporation
Favorite Song You Wrote: "Il Break
These Chains ForYou" (not yet recorded)
Favorite Song You Didn’t Write:
"Since | Fell ForYou"

On What Instrument Do You
Write: Wurlitzer Piano

Influences: Ray Charles, Mickey
Newberry, Paul Simon

Advice To Writers: Write ‘em till
they're nght.

Little Known Biographical Fact:
One of BMI's Songwriters of the Decade
Issues Facing Songwriters Today:
Intellectual property rights and the gen-
eral public's idea that music should be a
free commodity.

Is There Anyone You'd Like To
Have A Cut By? Bonnie Raitt or Ray
Charles

Hits/Cuts: "Don't Rock The Jukebox,”“I'm In A
Hurry (And Don't Know Why),"“"Only Love,”"Where
Corn Don't Grow,""High Cotton,""It's A Little Too
Late,""'If | Could Make A Living Out of Loving You"

"“This sounds like a typical country
songwriter's story,” laughs Roger Murrah,
"but my daddy traded a pick-up truck
for an acoustic piano." That piano, which
he learned to play by ear, was one of the
catalysts that helped spark his acclaimed
career in the music business.

Murrah was raised on a 50-acre
farm in rural Alabama where he shared a
house with four brothers and a sister. He
dreamed of breaking into showbusiness
as a singer, despite his parents’ reserva-
tions about the “bright lights, big city”
aspects of entertainment. "I'd always
wanted to be a singer” he says. | sang
with a band in Alabama and used to say
| was about half-famous down there!”

It was out of these early days as a
singer that his songwriting chops were
formed." had trouble remembering the
lyrics to the cover songs | was singing.’
he says.”So | started making up the lines

and developed a sense for lyric and
what it should sound like. It also helped
me be familiar with melody and phrasing.
And thinking back on it, my daddy had a
quick wit, which | picked up on and used
as a writer!”

His career was briefly sidetracked
when he joined the Army in 1966 in the
midst of the Vietnam conflict. However,
two years later, while still in the service
he signed his first publishing deal with
Rick Hall in Muscle Shoals, Ala.

"I played him a couple of my songs,”
Murrah recalls with a laugh. “At that
time, | think Rick would sign anybody
that could write.| remember he paid for
a demo and | thought | had hit the big
time.”

Following his military stint, Murrah
opened a recording studio in Huntsville,
Ala, where he met singer Bobby Bare. In
1972, with Bare offering him a publishing
deal, he finally made the move to
Nashville. Success came the following year
as he scored a hit with Wynn Stewart’s
“It's Raining In Seattle!’ From there,
Murrah saw a string of hits, including
the 1981 triple BMI Million-Air Award
winner “We're In This Love Together” by
Al Jarreau.

In 1984 he signed with Tom Collins
Music and later landed songs on albums
by Lee Greenwood, Waylon Jennings

and the Oak Ridge Boys, among others.
Finally in 1990, Murrah hung out his
own shingle, forming Murrah Music
Corporation. "l had always wanted a
business of my own," says Murrah.
"“Oddly enough, | never thought it would
be a publishing division, which is the
most obvious thing in the world. And as
Tom says, | made him an offer he could
refuse. So | went out on a limb and
started up my own publishing company.
It's been fantastic.”

The company currently includes five
writers, who among them have seen
success with Rascal Flatts' “I'm Moving
On,” Martina McBride's "Where Would
You Be,” Mark Chesnutt's “She Was" and
Reba’s "I'm A Survivor”

Murrah has also branched outside
of his work as a songsmith/publisher
and recently served as Co-Executive
Producer on Tanya Tucker's forthcoming
album, Tanya. The album’s first release,
"A Memory Like 'm Gonna Be" was
co-written by Murrah.

Despite his outside demands,
Murrah still finds time to write “about
seven or eight days a month!" And
when he’s not crafting songs or helping
develop the next crop of writers, he
says he likes to travel across Europe
with his wife of 29 years, Kitty.

—~Richard McVey I
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‘ ' re ‘t‘ r, Goods & Services for the Music Industry

ACCOMMODATIONS
Guest House Inn .. . . . .. 800-777-4904
1909 Hayes St. 37203. . . . 329-1000

ARTIST DEVELOPMENT

Artist Development Group . . . 846-2600
119 17th Ave. S. 37212

Artist Development Network . 320-0777
1021 16th Ave. S. 37212

AUDIO POST PROD
DIGITAL AUDIO POST

at Emerald
Postproduction for Film & Television
Audio Production
28 Music Square East
Nashville, TN 37203 « (615) 321-0511
Fax (615) 329-9417

JamSynex:

Audio Sweetening/ Masterings/
Audio Transferss/ DVv/

Dolby Digital Encoding/
Surround Soundv/

Pro Tools AVY/

615-320-5050
www.jamsync.com

Scene Three, Inc. ......... 385-2820
1813 8th Ave. S.

BACKGROUND VOCALS
Lea Jane Singers ......... 664-1720

BOOKING/MGMT.
Artist Development Group . . . 846-2600
119 17th Ave. S.

Bobby Roberts Co., Inc. . . ......859-8899
Hendersonville, TN

Buddy Lee Attractions, Inc. ..244-4336
38 Music Sq. E. #300

Al Bunetta Management . .. .742-1250

33 Music Sq. W. #102A
McLachlan-Scruggs Int. . . . .. 292-0099

2821 Bransford Ave.
Poling Music Management . .

1605 16th Ave. S.#B-4
Whistler's Entertainment Group

. 292-7913

1701 Church St. . ....... 320-1444
www.whistlers.com
WorldClass . ............. 665-0331
POB 150845, 37215
CARTAGE

CARTAGE

5-828-0
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CD MANUFACTURING
echomusic ............... 371-5119
1017 16th Ave. S. 37212

DEMO SERVICE
Artist Development Group . . . 846-2600
119 17th Ave. S.
Artist Development Network . 320-0777
1021 16th Ave. S. 37212
Independent Demo Prod. ... 308-3437
Hal Newman www.wedodemos.com
Midi Magic Studio ......... 646-7440
Gerry Peters
Jim Prendergast Productions . 386-3977
Ricker Music Group .. ...... 329-2886
Songwriters Studio ........ 952-2138
POB 210902, 37221

DVD SERVICES

Music City Digital ... ....... 321-9552
1111 16th Ave. S.
ENGINEERS
Steve Rossi .. ............ 826-1471

ProTools, Vocal Tuning, MIDI
FILM/VIDEO SCORING

Whistler's Entertainment Group
1701 Church St.. . .. ..... 320-1444
www.whistlers.com

GRAPHICS

Cover Ant Graphics

19 Music Sq. W.

echomusic ............... 371-5119
1017 16th Ave. S. 37212

INSTRUCTION
Guitar Lessons (Top Pro) . ... 255-8117
Bart H. Walsh
Vocal Coaching—Traditional Style
A Frizzell. ............. 244-8082
Voice Training & Coaching . . . 259-4900
R. Grant-Williams
Voice Training & Performance Coaching
RobinEarl............. 662-5643
Voice Training & Stage Coaching
Rachel Rains ....... 800-797-7827
Voice Training for Performing Arts
James R. Wigginton. . . . .. 389-3058

INSTRUMENT RENTAL

1101 Cherry Ave., Nashville, TN 37203
615-255-4500

INTERNET SERVICES

Universal Digital Productions, Inc.
44 Music Sq. E. ........ 252-8753

MAILING SERVICE
Anyway Mailing Service Intemational (AMSI)
2603 Westwood Drive, Warehouse,

37204 .. ... 385-0801

MARKETING/NEW MEDIA
Artist Media Group .. ..... .. 218-5132
www.artistmediagroup.com

MASTERING
Custom Mastering ......... 244-8132
54 Music Sq. E.

AUDIC

DIAMONDISC
v

ArrorDABLE FulL SERVICE
DicitaL Aubio MasTErING &
CDR SHort-Runs

* Manufacturing-Ready CDRs
* Low, Flat-Rate Package Pricing

* Major Clients

(615) 781-6484

www.diamondiscavdio.com
info@diamondiscavdio.com

echomusic ............... 371-5119
1017 16th Ave. S. 37212

- S

DiGITAL EDITING & MASTERING
10 MUSICCIRCLES. 256.267 6

|
|
1
|

Georgetown Masters ... .. .. 254-3233
33 Music Sq. W. #108
Independent Mastering. . . . . . 463-8933
Eric Conn
THE PREMIER
MASTERING
AL S LERFEONDCS FACILITY

* Dig & Analog Processing
* Cedar Audio Restoration

Andi Miller
(615) 846-5200 or 846-5203

—=>

M ASTERMIX

1921 Division St. 321-5970

Venus Mastering, Cummins Station
209 10th Ave. S., #418 . .. 777-6790

MUSIC PUBLISHERS

Air Deluxe Music .......... 726-1204
23 Music Sq. E. #301

ALV Music ............... 254-8100

Best Built Songs .......... 385-4466
1317 16th Ave. S.

BugMusic ............... 726-0782

1026 16th Ave. S.

Christmas & Holiday Music 323-849-5381
3517 Wamner Blvd.,
Burbank, CA 91505

Don King Music Group .. ... 256-0580

EMI ..o 742-8081

Famous Music . ........... 329-0500

August Golden Music. . .. ... 353-8134
6666 Brookmont Tr.

The GoodLand Group . ... .. 269-7073

Harshman Enterprises-Music Publishing
216 SE 16th Ave., Ocala, FL 34471
Email: Hemusic @aol.com

Ll BillMusic ............. 228-2833

Malaco Music Group ... .. .. 327-0440
1012 18th Ave. S., 37212

McLachlan-Scruggs Int. . . . .. 292-0099
2821 Bransford Ave.

Harry Phillips ............. 327-0777

Ricker Music Group/Waltzing Bear
1710 Grand Ave., 37172 . . 329-2886
Rosey Red Music ......... 242-1500
SongCatchers/Ann Wilson . . . 313-8700
20 Music Sq. W. #208

Sony/ATV Publishing Int. . ... 726-0890
8 Music Sq. W.

Southern Writers Group . . . . . 383-8682
2804 Azalea PI.

Whistler's Music Publishing . . 320-1444
1701 Church St., www.whistlers.com

ORGANIZATIONS
AFTRA ... .............. 327-2944
ASCAP ................. 742-5000

Assoc.of Country Entertainers 248-2809
Audio Engineering Society . . . 242-0022
BMI ... ... 401-2000
Country Music Association . . . 244-2840
Country Music Foundation . . . 256-1639
Country Radio B'casters . . . 327-4487/8

Gospel Music Association . .. 242-0303
Int. TVAssoc. ............ 242-0022
Leadership Music ......... 321-2808
Musicians Union #257 ... ... 244-9514
NARAS ................ 327-8030

Nash Assoc. Talent Directors . 385-5700
Nash Entertainment Assoc. .. 327-4308
Nash Songwriters Assoc. Int. . 256-3354

Nashville Film Office ........ 259-4777

SESAC ................. 320-0055

The Songwriters Guild . . . ... 329-1782
PHOTOGRAPHY

Nancy Lee Andrews Photography
Cummins Station #124 . .. 259-1555
Karen Williams Johnston . . . . 463-7334
Keith Carey Creative Photo . . 385-2526
4104 Hillsboro Pk #12
Beth Gwinn, POB 22817 . ... 385-0917
Alan Mayor .............. 385-4706
Blair Morgan Photography . . . 256-8003
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THE GoobD LIFE

Bobby Karl...

Chapter 168

et’s admit it: We rake Nashville for

granted. There are so many pleasures

here that are habitually ignored by
Music Row’s workers. When was the last time
you went to the Grand Ole Opry, strolled at
Radnor Lake, attended a songwriter show at
the Bluebird, visited the Hermitage, soaked
up bluegrass at The Station Inn, enjoyed The
Parthenon or shopped at Ernest Tubb's? I'll
bet most of you haven't even been to the new
Country Hall of Fame or Frist Fine Arts
Center yet.

Every year, hundreds of thousands of
“civilians” enjoy these things thar define our
city. But we assume they're always going to be
there and take them for granted.

I'm as guilty as the next person, so I did
something we haven’t done since the boat
first set sail in 1985. We took a cruise on The
General Jackson (7/7). And you know what?
It’s a blast. Steve Hall, Shotgun Red and
their band are a complete delight, especially
honky-tonking guitarist/singer Mark Petersen.
I was so impressed | brought home his CD.
And ] laughed so hard at Steve's jokes that |
made a point of finding him after the show.
Everyone in the band gets a turn to shine,
and cach is a dandy. I'm nort kidding—1 felt
royally entertained.

The next day we drove down to
Lynchburg, for the distillery, and Huntsville,
for the space center (7/8). Just for fun. When
was the last time you did that?

Meanwhile, in our Music Row worlkd,

the CRB held its annual DJ Hall of Fame

e Jf 2

received accolades.

Pictured at the BMI Christian Music Awards on June 24 are (I-r): BMI's Mark Mason, with
Tait's Chad Chapin, Michael Tait and Lonnie Chapin. Both Michael Tait and Chad Chapin

ceremony at the Renaissance Hotel (6/27).
WSM’s Bill Cody hosted as Lee Arnold, J.D.
Cannon, Billy Cole, Joe Hoppel, Doug
Mayes and the late Buck Wayne and Jack
Creese were honored. R&R's Erica Farber
won the President’s Award and during her
speech gave tribute to Billboard’s Timothy
White, who'd died suddenly that day.

Sonny James won the Career Achievement
Award and was screnaded by Jeff Carson,
Steve Holy, Elizabeth Cook and 13-year-old
newcomer Kaci Brown. “Tis sweet to be
remembered,” said Sonny.

Phyllis Stark, Craig Havighurst, Jeff
Walker, Kathi Atwood, Paul Allen and our
own Larry Wayne Clark were there.

Another biz event of note was BMI's
presentation of its Christian Music Awards
(6/24). The big winners were d.c. talk’s Toby
McKeehan and gospel singer Dottie Peoples.

For sheer size, you couldn’t beat the debut
Bonnaroo Festival for jam-band afficiandos,
held south of town near Manchester, Tenn.
(6/21-23). More than 75,000 attended,
snarling 1-24 traffic for miles. And you thought
Fan Fair was nuts. Local faves such as Bela
Fleck, Steve Winwood, Del McCoury, the
Blind Boys of Alabama, Widespread Panic,
Gov’t Mule (with Warren Haynes), String
Cheese Incident, Llama and The Old Crow
Medicine Show were among those who
performed. This event will repeat in 2003, 1
am told.

Also on the local rock beat, The Bees
and Glossary showcased at 12th & Porter
(7/8), and Bobby Bare Jr. celcbrated the
release of his new CD at Tower West End

...Works The Room

(7/11) and The Slow Bar (7/12).

Also trotting out new recorded music was
the cver-great Kevin Welch. Compendia’s
Walt Wilson, Judy McDonough and Stephen
McCord invited one and all to the debut of
Kevin's CD) Millionaire at The Exit/In (7/9).
“It’s only $5, but you ger a $6 show!” the star
promised.

In jazzland, the annual New Faces show by
the Tennessee Jazz & Blues Society was staged
on the lawn at Belle Meade Plantation (6/17).
The twin-sibling sensations The Barber
Brothers headlined. With their Tawimnovation
CD, these gifted Nashville natives—Rahsaan
(sax) and Roland (trombone)—are cause for
celebration. Opening was the new group
headed by pianist Pat Coil with bassist Craig
Nelson and drummer Jim White. Like the
Barbers, this trio also has a new CD to tourt,
True North.

If you're ever in Denver do not miss
Frank Douglas Brown, Mimi Cromer, Jim
Daun, John Berry (not the country star),
Caryn Graham, Claire Keleher, Raquel
Staves and pianist Paula Scoggins. Never
heard of them!? That'’s because between serving
Italian food to the tables, they pause to belt
out show tunes and opera arias at a restaurant
called Bravo.

Don’t be put off by its location in the
Adam's Mark Hotel: the food is excellent.
And this “singing server” show is a very
entertaining concept, as we discovered when
we visited (6/22). With all the music in this
town, why hasn't somebody tried it here?
Could it be that we take talent for granted,
too! 3

Pictured at CRB's annual Country Music D) Hall of Fame ceremonies are (I-r, standing):
Jan Munn (daughter of Radio Hall of Fame inductee Jack Cresse), ).D. Cannon, Lee
Arnold, Erica Farber (President’s Award winner), Doug Mayes, Sonny James, Debra
Johnston (widow of Buck Wayne Johnston), John Volk (business partner of Buck Wayne
Johnston), Billy Cole and Joe Hoppel; (I-r, kneeling): Ed Salamon, CRB Executive Director;
Gary Krantz, CRB President; and Bill Cody, Master of Ceremonies. Photo: Karen Wi/l Roge
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by Richard McVey

SONY/ATV GETS ACUFF ROSE—The
purchase of Acuff Rose Music has become
reality. Sony/ATV will buy the collection of
55,000 copyrights, founded by Roy Acuff and
Fred Rose in the 1940s, from Gaylord
Entertainment for a sum of $157 million.
Gaylord Entertainment, under the leadership
of Bud Wendell, purchased Acuff Rose in
1985. Sources estimate the purchase price of
$157 million includes $7 million in real estate
plus extras (two houses on Grand Ave., the
company headquarters, computer systems,
furniture, etc.) leaving about $150 million to
be allocated directly to the catalog purchase.
Gaylord President Colin V. Reed said in
public reports that Acuff Rose NPS (net pub-
lisher share) was around $8 million which sets
the purchase price at a multiple close to 19,
one of the highest valuations in Nashville
publishing history. (While normal catalogs
might bring a 7-12 multiple in today’s market,
Acuff Rose’s steady income stream and rich
heritage certainly upped the stakes.) The pur-
chase is contingent upon Federal antitrust
approval and expected to close in August.

CRS RESTRUCTURED—The Country
Radio Broadcasters Board of Directors voted

to restructure the annual Country Radio
Seminar (CRS). The seminar schedule of
events will be changed from its original format
(running from Thursday moming through
Saturday evening) to an agenda that begins
with a Wednesday luncheon and runs through
Friday evening, ending with the New Faces
Show. This change was precipitated by
research conducted by Rate the Music.com,
whereby last year's registrants overwhelmingly
concurred the event should be more stream-
lined. CRS-34 will be held Feb. 19-21, 2003

at the Nashville Convention Center.

D) INDUCTIONS—Approximately 450
people gathered at the Renaissance Hotel on
June 27 to attend the 2002 Country Music D]
Hall of Fame banquet. Inducted into the
Country Radio Hall of Fame were Jack Cresse
(posthumous) and Doug Mayes. Inducted
into the Country Music D] Hall of Fame were
Buck Wayne (posthumous), Joe Hoppel,
Billy Cole, J.D. Cannon and Lee Arnold.
The CRB President’s Award went to R&R
Publisher/CEO Erica Farber. Veteran country-
pop artist Sonny James was presented with a
Career Achievement Award and honored in a
musical tribute featuring Jeff Carson, Steve
Holy, Elizabeth Cook and 13-year-old singer-
pianist Kaci Brown. Brown performed “Paper

Pat Finch has left Famous Music as VP to head
Zomba Music..Glenn Middleworth, previously EMI
Music Senior VP, will now head Famous Music..The
Country Radio Broadcasters, Inc. (CRB) board of
directors has elected Gary Krantz of Premiere
Radio Networks President, and R.). Curtis of KZLA
Secretary. Steve Ennen of WUSN (Chicago) and
Charlie Morgan of WFMS (Indianapolis) were added
as members of the board of directors..David Bach
has been named VP of A&R for Reunion Records..
Shari Lacy, Director of Publicity, has exited Compass
Records after four-and-a-half years to pursue other
interests. Joining the staff as Publicity Manager is Brad
San Martin..Universal South appointed Susan Levy
to VP of Artist Development..Louis Glaser has been
promoted to First VP within SunTrust's Private Client
Services Division, where he serves as an Investment
Consultant for the bank's Music Industry Ofiice...
Nashville's Bluewater Music is expanding its operations
to Los Angeles. Jonathan Platt will head up the new
West Coast office. In other Bluewater changes, Peter
Roselli has been promoted to Controller of Financial

Services in Nashville. Chip Voorhis has exited the
company. In addition, Bart Butler has left Bluewater
to take over the Nashville operations of Bill Butler
Music, where he will also further his career as a
songwriter..Zachary Kelm has amicably departed
Smallbone Management after five years to launch his
own management company, Q Management Group.
Kelm will continue to manage the career of Ardent
recording artist Skillet..Allen Brown has been
promoted to Senior Director; Media, RCA Label
Group-Nashville.. Writer/Producer Ann Sharpsteen
and Jane Messmore have teamed to create XuXu
Productions, a Nashville-based film and video production
company..The CMA announced the promotions of
Cindy Miller to Senior Director of Finance and
Administration, Daphne Larkin to Director of New
Media and Technology Services and Andrea
Westerman to Senior Manager of Finance and
Administration..Janice Jackson will head up the
Nashville office of MCS Music America, Inc., as
Director Of Royalties, Karen Hicks as Director Of
Licensing, Matt Thackston as Office Manager

Voorhis

/ MusicaL CHAIRS

Roses,” the 1973 Marie Osmond hit produced
by James. Clutching his award, a visibly humbled
James quoted Mac Wiseman, ‘’Tis sweet to be
remembered.”

BMI SALUTES CHRISTIAN MUSIC—
BMI saluted the writers and publishers of the
past year’s most performed Christian songs on
June 24 during the BMI Christian Music
Awards at BMI. Highest honors went to Dottie
Peoples’ “Testify” as the Most Performed
Christian Song of the Year, Toby McKeehan as
Christian Songwriter Of The Year, and
Achtober Songs and EMI Christian Music
Publishing shared the title of Christian
Publisher of the Year. For a complete list of
winners, go to www.musicrow.com.

FAN FAIR TURNOUT—The CMA
announced that Fan Fair 2002, held June
13-16 in downtown Nashville, claimed an
aggregate attendance of more than 126,500,
up 2,500 from last year's record-breaking
turnout. Also of note: more than 40 artists
participated in the Adelphia Coliseum concerts;
more than 70 artists performed at the
Riverfront Park Stages; and 445 artists
appeared in the Exhibit Hall at the Nashville
Convention Center. [

I

Heather Garrett as Administration Assistant and
Janice Bane is promoted to Director Of Copyright.
The company provides music publishing administration,
acquisition, and marketing services for copyright owners,
and is based in West Hollywood, Calif..East Iris has
added Sandra Bertolino as Studio Manager...
Robert Ogdin has been elected interim President of
the Recording Musicians Association (RMA) Nashville
Chapter for the remainder of the 2001-2003 term.
He is replacing Fletcher B. Watson, who stepped
down after serving as President for five years.Watson
will continue as an International RMA Executive Officer..
Stokes Bartholomew Evans & Petree, a statewide law
firm with offices in Nashville and Memphis, has added
Janie Garrett as an Associate in its Music Row
office. Garrett practices in intellectual property and
entertainment law..Carolyn Tate has been named
Director of Exhibits and Production at the Country
Music Hall of Fame and Museum...Tim Marshall has

been promoted to VP of Marketing for Provident
Music Distribution..Producer Bob Wohler has been
promoted to VP of A&R for Essential Records. [

Marshall Wohler
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REVIEWS
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it again, Toby! Grade: A+

TOBY KEITH/Unleashed

(DreamWorks) Producers: James Stroud, Toby Keith

Prime Cuts: “Courtesy Of The Red, White And Blue (The
Angry American),” “Huckleberry,” “Good To Go To Mexico,"
“Losing My Touch”

Critique: The appropriately titled Unleashed finds Toby Keith at
the top of his game. His steamroller to stardom started building
a real head of steam with 1999’s How Do You Like Me Now? And
last year's Pull My Chain kept the engine hot and humming. While
the talented Oklahoma singer-songwriter has always released
excellent hit singles, his albums nearly always fell short of their
mark. Unleashed, with a potpourri of songs that range from the rousing flag-waving “Courtesy Of
The Red, White And Blue" to the power pop ballad “Rock You Baby" to the beautiful cowboy
waltz of “Rodeo Moon,” (which both feature singer Lari White) is simply a masterpiece. With deft
production and sublime arrangements from veteran producer James Stroud, Keith is making some
of the best music this genre has to offer. Here's the good-time Toby slyly crooning to the barroom
piano-driven “Who's Your Daddy,” which takes a page out of the Hank |r. style book. Toby tips his
sombrero on the rolling fiesta of sound that is “Good To Go To Mexico.” And while he’s known
mainly for his good-time uptempo tunes, he's got a winning way with a ballad, too, as he proves
again on the warm and fuzzy, dobro-laced “Huckleberry™ and the kick-back tune “It's All Good."
But perhaps his best singing comes on “Losing My Touch,”" which finds the singer in a pensive mood
delivering the kind of lost love song at which George Strait excels. On “Beer For My Horses," he
and duet partner Willie Nelson serve up some Old West vigilante justice with a rocking beat.
Another stand out, "It Works For Me,” is a blue-collar meditation set to a rolling “Gentle On My
Mind” style arrangement. With a melody partly derived from “lt Never Rains In Southern
California” Keith gets reflective about a revolving door romance on “Ain't It Just Like You,” which
features a jazzy guitar break.“That's Not How It Is,” a haunting slice of hard truth about love gone
bad set to a snaky rhythm and given a dreamy feel, ends the album. And all | could say was...play

—Ron Young

ELECTRIC

JACK INGRAM
Electric

(Lucky Dog)

Producers: Frank Liddell,
Mike McCarthy

Prime Cuts: “What
Makes You Say,” “One
Thing,” “Everybody,” “1 Won't Go With Her”
Critique: With guitars, guitars and more guitars
screaming at every turn, its no wonder Jack
Ingram named his fourth major label release
Electric. On the follow-up to his 1999 Lucky
Dog debut, Hey You, the Texas trailblazer teams
up with some of the finest six-stringers in the
business—Bob Britt, Jon Dee Graham, Kenny
Greenberg, David Grissom and Jay Joyce—to
create a full-bodied country-rock brew bolstered
by some of his finest songwriting yet. On the
roadhouse-style anthem “Keep On Keepin’
On,” co-written with Tom Littlefield, rhythm
guitars chug along like the Little Engine That
Could, while a Fender wails as if it's whining
about a rough day at work. A bright set of power
chords dominate Ingram’s upbeat country single
“One Thing,” which features backing vocals
from Lee Ann Womack and the luminous Patty
Griffin. The stunning songwriter-vocalist also
joins Ingram on his AAA radio debut “What
Makes You Say,” a poignant mid-tempo number
about a marriage on its way down the tubes. The

@' JACK INGRAM
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abundance of fancy fretwork provides an inter-
esting contrast to Ingram’s cathartic, emotionally
charged lyrics. The Houston-bred tunesmith
teams up with Jim Lauderdale on “One Lie
Away,” a sparsely arranged honky-tonk tale of
isolation and regret. Ingram’s raspy Texan drawl
later conveys feelings of camaraderie on “We're
All In This Together,” a song that reminds
“life’s too short to fuss and fight.” Relationship
issues dominate the record, which includes nine
Ingram-penned tracks, four of them written by
Ingram solo. On the rootsy “You Never Leave,”
he paints a bleak portrait of a rocky romance. I
dream if we keep trying/We'll pull through/But 1
wake up screaming/And no one’s there,” he sings.
With a fearless spirit, Ingram raises the standards
of his consistently insightful songwriting, and
raises the roof with a collection of edgy, amplified
country. Grade: B+

—Heather Johnson
e |
JENAI
Cool Me Down
(Curb Records)

Producer: Brent Maher
Prime Cuts: “Cool Me
Down,” “Heartbreak
City,” “Papa Don't Ask,
Mama Don't Know,” “Written On My Heart”
Critique: The debut from this Idaho native
features 12 tracks that fall into the parameters

of Americana, traditional country, pop country
and even western swing. The Music Row for-
mulated band-in-a-box redundancy is replaced
with creative guitar licks, classic twang and
steel guitar warmth. Both llya Toshinsky and
Kenny Vaughn provide rich, textured, six-string
lead while Dan Dugmore’s steel oozes with
emotion and purpose throughout most of the
tracks. The opening cut, “Cool Me Down,”
could be a chart burner with its bluesy bass riff
and solid, catchy rhythms. “Written On My
Heart” pours into the senses like Patsy Cline’s
mournful country longings. “Papa Don’t Ask,
Mama Don't Know,” swims in old school
western swing. The album, however, is far from
perfect. “Be a Woman" sounds too much like
market researched formulated product and “It
Won't Be Me” is uninspiring with its flowery
melody and bubble gum lost love lyrics. Yet the
disc is filled out with several foot stompin’
numbers that pull you right onto the dance
floor. Overall, Brent Maher's production is out-
standing, and Jenai's warm, rangy, (even jazzy, at
times) vocals flow evenly and effortlessly,

reflecting a great maturity throughout. Grade: B
—David Hand

BRAD MARTIN
Wings Of A
Honky Tonk
Angel

(Epic Records)

Producer: Billy Joe

Walker Jr.

Prime cuts: “Before | Knew Better,” “On The
Wings Of A Honky Tonk Angel,” “That’s A
Woman,” “Damn The Whiskey”

Critique: You gotta like a young country singer
with a pet fish named Merle. In fact, Brad
Martin is quick to name Merle Haggard as his
foremost musical hero, and—with his brooding
poster boy good looks—he even slightly resembles
The Hag back in his heartthrob days. Not yet
30, the Ohio native seems to have absorbed
much of the best that traditional music can
offer, and it shows in his soulful singing and
savvy songwriting. “Before | Knew Better,” the
first single, is a smartly-written midtempo with
a strong, radio-zoomed chorus. For the most
part, Martin the songwriter (who appears on
eight of the 10 tracks) does Martin the singer
proud. “That's A Woman” is a keenly-drawn
romantic portrait that eschews the usual
Hallmark card gushings to explore a man’s joy
in watching his wife as she goes about her daily
routine, unaware of being observed. “On The
Wings Of A Honky Tonk Angel” is a graceful
waltz that calls to mind Gene Watson. “Damn
The Whiskey” lets Martin try on a little road-
house grit for size, and if he can't quite flex the
vocal muscle of, say, Travis Tritt or Ronnie
Dunn (at least not yet), he does a bang-up job
of letting us know he’s about more than just



looking and sounding pretty. There are a few
less-than-stellar songs—perhaps all that stands
between this album and what could have been
a truly great one—but Brad Martin establishes
beyond a doubt that here is a graduate of the
Class of 2002 who Jeserves a place on the
Honor Roll. Grade: B

—Larry Wayne Clark

ELIZABETH
COOK/Hey Y’all
(Warner Bros. Records)
Producer: Richard Todd
Prime Cuts: “I'm Not
Lisa,” “Don’t Bother Me,”
“Everyday Sunshine”
Critique: If this woman ain’t country, I'll kiss
your grits! With this Hey Ya'll titled debut
album from Elizabeth Cook, I can honestly say
that a star is born. Already a hit on the stage of
the Grand Ole Opry long before her first single
“Stupid Things,” a catchy popabilly concoction
that sounds like the Byrds-meet-Buddy Holly at
Emmylou’s house, was released, Cook is proving
she’s the real deal. Drawing her vocal inspiration
from the likes of Dolly Parton (who she celebrates
in the epistle-like tune “Dolly”), and Loretta
Lynn, among others, she writes songs she’s lived
and sings ’em in a voice all her own. She can
come on strong like Brenda Lee or play it coy a
la Deana Carter, as well as sing it sassy, tough and
tender. As she tells it in the autobiographical
“Ocala,” the Florida-born beauty was raised on
traditional country and bluegrass. Her bio reads
like a country song (l{er mama wanted to be a
singer but had to raise five kids; her step-daddy
did time in prison for running moonshine and
played bass in the jailhouse band). Still, Cook
soaked up pop and rock ‘n’ roll too, and that’s
evident throughout this thrilling debut. Producer
Richard Todd, who’s engineered projects by
Tom Petty, Roy Orbison and George Harrison,
among others, has a great pop sensibility that
perfectly melds with Cook’s neo-Dolly style.
His Orbison-like adaptation of the Jessi Colter
classic “I'm Nor Lisa” gives an old diamond a
new setting, making it shine again. The
Jordanaires-styled backing vocals on the shuffle
“Blue Shades” are a treat as is the Beatles-ish
use of hand-claps and a ringing 12-string guitar
figure on the chorus of the way-cool “Everyday
Sunshine.” The steel guitar-drenched “Don’t
Bother Me” is the truer to life version of “What
Part Of No.” The real hardcore country barroom
tale of a single woman’s night out is wrenchingly
delivered by Cook. It features a wonderful
surprise in the form of Cook fan “Whisperin™
Bill Anderson on a mid-song recitation. Most of
the material was penned solely by Cook or
co-written with partner Hardie McGehee, save
for the gospel-tinged “God’s Got A Plan.” The
roof-raiser was co-authored by Cook’s fiancé
popster Tim Carroll and offers backing by The
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Whites. The only false note though is “Demon,”
a sexual, nightmare-inspired tune that was
featured in the film “Animal Factory.” Everything
else about Elizabeth Cook rings true, however,
and that’s why [ see her as the kick in the butt
that country music needs right now. Grade: A-
—Ron Young

V]

HOMETOWN
NEWS/Wheels
(VFR Records)
Producers: Ron Kingery,
Scott Whitehead

Prime cuts: “Revitalize,”
“Wheels,” “Can’t Let

Go,” “She’s Not You”

Critique: VFR Records, a Nashville “indie”
label with legendary honcho Harold Shedd at
the helm, caught the industry off guard in 2001
when Mark McGuinn sent a valentine to “Mrs.
Steven Rudy” that hit the top of the charts. In
some ways, VFR signee Hometown News seems
cut from similar quirky-but-fun cloth, so it’s
tempting to ponder whether fate (and the fickle
radio gods) will smile yet again. Duo partners
Ron Gingery and Scott Whitehead (who only
sound like brothers) have the kind of ultra-close
vocal blend that invariably begs comparison
with the Everly Brothers, Simon and Garfunkle,
Seals and Crofts, and Lennon and McCartney—
not bad company to be in, of course, and proof
that the ethereal “third voice” created by two
singers in perfect harmony has charm that spans
genres and decades. The two singers also had a
hand in writing most of the songs. “Can’t Let
Go” calls to mind the rootsy tang of '80s hit-
makers The O’Kanes. “Revitalize” has a brisk,
summery jangle, and the banjo-threaded
“Minivan” (the first single) raises a smile as it
reminds us how we tend to measure the hip
factor of ourselves and others by the vehicles we

drive...and how, in spite of all protests, we
eventually become our parents. So what sets
Hometown News apart from those other duos of
yesteryear? Nothing much, if you're waiting for
the earth to tremble. But the two voices do lie
gently on the ear, the songs are rootsy and
warmly textured, and the production (also
courtesy of Kingery and Whitehead) is life-sized
and friendly as a firm handshake. Not exactly
banner headlines, but Wheels delivers a fresh
report that’s well worth a listen. Grade: B
—Larry Wayne Clark

RALPH STANLEY
Ralph Stanley
{DMZ/Columbia)
Producers: Bob Neuwirth,
Larry Exlich and T Bone
Burnett

Prime cuts: impossible

to choose

Critique: It's not every bluegrass-steeped banjo
picker who could carry the honerific “Doctor”
with the proper air, but 75-year-old Ralph
Stanley—although the humblest of men—
seems born to it. Not only is he still going strong
in the sixth decade of his distinguished career,
indeed Dr. Stanley seems to be enjoying a latter
day renaissance of sorts. Blame some of that on
the dizzying success of O Brother, Where Art
Thou?, in which Stanley’s a capella “O Death”
was rendered with such apocalyptic fervor one
could fairly envision the frail patriarch being
wafted heavenward by the final stanza. But
years before that chilling tour de force Stanley
was already a living legend heaped with
honors, including a Traditional American
Music Award from the National Endowment for
the Humanities, a Library of Congress medal
and the aforementioned Honorary Doctorate of
Music from Lincoln Memorial University. If

Bill Monroe towers as bluegrass music’s stern
oak, Ralph Stanley seems more like a beloved
silver-haired willow, pliant and soul-weary. Ralph
Stanley may appear as something of a departure
to Stanley aficionados. For one thing, he is
surrounded by none of his familiar bandmates
and plays not a note of banjo. T Bone Burnett
(also O Brother's producer) has instead assembled
a crew of stellar musicians from the world of
acoustic music—among them guitarist-Dobroist
Norman Blake, banjoist-fiddler Stuart Duncan
and bassist Dennis Crouch—to provide the
musical backdrop. The songs reside mostly in the
public domain (there’s actually a musicologist
listed among the CD’s credits), and many are
torn from truly ancient cloth. Stanley’s weather-
bleached tenor is supremely effective throughout,
whether on a capella laments like “Twelve
Gates To The City,” classic murder ballads like
“False Hearted Lover’s Blues” or the jubilant
bounce of Hank Williams's “Calling You,” one
of the CD's few “modern” selections. “Henry Lee”
is a happy little waltz-time ballad replete with
seduction, cold-blooded homicide, concealment
in a well, and a word or two on the subject of
bodily decomposition...sort of an episode of
CSI for an earlier century. “Little Mathie
Grove” transports us to Merry Olde England for
further coquetry and gore (even a lively sword
fight), again set to an incongruously cheerful
melody. Nothing at all cheerful about Stanley’s
own “Great High Mountain,” though, in which
the journey of life is likened to an arduous
uphill climb, told from the point of view of one
who sees the summit all too near. In other
words, you'll find no safe, corporate-approved,
factory-stamped “radio hits” on Ralph Stanley.
But for those seeking soulful folk art harvested
from the soil of our common existence, let it be
known that the doctor is most certainly in.
Grade: A

—Larry Wayne Clark

Prime Cuts:“l'm Gone," “If"
“Not For Me"

Critique: The six-time Grammy winner
returns with another stellar effort. There's
a cornucopia of songs on this |4-cut CD
aimed to please any country music fan.
From the waltz of the title
uad(.whldnddrassesd\egoodandbadlnusall to “Hello God," a grand,
soaring prayer written in the aftermath of 9/11; to interesting covers of
Bread and, gosh, Led Zeppelin, Dolly delivers. Like a fine wine, Dolly's voice
just gets better with age. And, as a songwriter there aren't many in the
country genre who can touch her for variety and effect. Also, | can’t think
of another female country artist who has had as consistent a run, both in
terms of quality of material and record sales. As on her previous Sugar Hill
releases, Dolly remains an adventurous artist. On this largely acoustic-
based outing she successfully experiments with a new character, a wizened
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mountain soothsayer in “These Old Bones,” on which she duets with herself. |
Her mellifluous voice fairly caressing the lyrics, she re-makes the Bread
classic ballad “If into a wonderful banjo-driven arrangement that is remindful |
of Nilsson's “Everybody’s Talkin'" As for the Led Zep track, she tackles
“Stairway To Heaven,” turning it into a more mystical, Celtic-styled show- |
piece. Move over Stevie Nicks! She also turns in some of her most moving |
moments in years, singing convincingly in that fragile tear-jerking whisper of
a voice on the bittersweet “What A Heartache” (which she dusted off from
the Rhinestone soundtrack), the reflective “If Only” and the tenderly sung |
tale of regret that is “Not For Me,” a 35-year-old previously unrecorded
gem. She gets sassy on the delightfully energetic kiss-off tune “I'm Gone” |
before going the spiritual route on “Raven Dove” and “John Daniel,” which |
gets an all-out gospel treatment. Meanwhile, “Dagger Through the Heart” |
sounds like a new bluegrass standard. Throughout, Dolly gets excellent |
musical support from her instrumental band the Blue-niques as well as vocal |
backing from her Dollywood gospel group The Kingdom Heirs and Rounder
Records' The Stevens Sisters. This is a must-have album and a definite early
Grammy contender. Grade: A

—Ron Young
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Miles Above the Rest

by John Hood

his month the Perimeter mailbox
' received the promising debut of

Pieta Brown and the welcome
return of Mark Olson, but the real treat was
a stunning new disc from Lynn Miles. This
Canada-based artist delivers a knock-out
punch with her disc Unravel. So let me tell
you about it.

REcordViews

LYNN MILES
Unravel (Okra-Tone)
From the poetic
opening “I'm the Moon”
to the brilliantly executed
title track, Lynn Miles
proves herself a master
of mood and melody. Vocally and stylistically
she falls somewhere between Lucinda
Williams and Patty Griffin. And on her first
release for Okra-Tone, she proves to be their
equal. Mining for gold in folk-pop territory,
Miles unearths musical gems like the surpris-
ingly upbeat “Undertow.” While the lyrics
run dark—“Love me/hold me don’t let me
go/down too deep in the water tonight/ pull
me up from the undertow”—musically the
song is bright and snappy. That dichotomy
allows the song to unfold with depth and
complexity while remaining catchy as all get
out. “Unravel” is a songwriting tour de force.
Simple, but vivid and poignant it explores
themes of friendship, and ultimately, the

unpredictability of everyday life—“Walk a
million miles don’t mean that you traveled/
You can make a perfect plan and see it all
unravel.” If Martina or Trisha want another
hit single, they should look no further. The
song’s honesty and straightforward exploration
of real life issues would appeal to the country
audience. She’s been around for a while
(this is her third album), but hopefully this
album will see Miles breakthrough to a wider
audience. She deserves one.

—_—_—
PIETA BROWN
Pieta Brown
(Trailer)

Pieta Brown weaves a
subtle jazz and blues
thread through her
unhurried  stream-of-
consciousness narratives. Producer and guitar-
player Bo Ramsey (Lucinda Williams, Kevin
Gordon) adds a distinct blues-rock stamp and
his organic production style seems perfectly
suited to Brown’s easy, gently rambling tunes.
The music runs the gamut from quiet elegant
love song (“Lullaby”) to raw, stark expose
of desperate yearning (“Fly Right”). There’s
even some nearly catatonic blues (“Down
to Memphis”) thrown in for good measure.
This is a relaxed and assured but deter-
minedly downbeat debut. It won't get the
toes tapping or fingers snapping, but it was
never meant to. Brown accomplishes what
she attempts—creating a languid and mellow
sonic tapestry to frame her charismatic and
seductive voice. Don't be surprised if you're

hearing about this talented newcomer for
quite some time.

MARK OLSON
AND THE
CREEKDIPPERS
December’s Child
(Dualtone)

This former Jayhawks
frontman has been fol-
lowing a solo muse since departing that band
in 1995. The muse has been telling him less is
more, as Olson has maintained a minimalist
approach to recording on all of his solo
records. December’s Child is no different, with
the focus still being squarely on the songs.
But there seems to be a looser more experi-
mental vibe happening on this album.
Stylistically, this disc is all over the map. “Still
We Have A Friend In You” could easily be
seen as a southern gospel hymn. There’s a
cool R&B flavor creeping into the roots rock
of “Alta’s Song.” Jayhawks fans will be excited
to learn that he teams with former bandmate
Gary Louris on “Say You'll Be Mine.” That
song highlights just how wonderful the
pair sing together—Louris’ high clear voice
provides the perfect counterpoint to Olson’s
craggy one. There’s a magical connection
when these two sing together. Hopefully this
won't be the last time they team up.
December’s Child is too disjointed to be
a must-have album, but it’s another solid
addition to Olson’s growing catalog of earthy
Americana music. R
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The Songwriters Guild of America (SGA) presented Gary Harrison during a recent Ask-A-Pro, a monthly series for
songwriters to learn about the music business from leading industry professionals through a Q&A format. Pictured at
the event are (I-r): Harrison, songwriter/manager of Big Picture Entertainment; Judie Bell, SGA Ask-A-Pro coordinator;
and Casey Kelly, SGA VP. The next event takes place Aug. | 2. Photo: Alan Mayor

SESAC sponsored an industry panel titled “All About Music” at the recent 33rd Nashville Independent Film Festival.
Panelists, which included music supervisors Ann Kline and Terry McKnight, Capitol Records executive Fletcher Foster
and Music Row’s David Ross, gathered for a post-panel snapshot.

: "A,bgut 15 minutes west of this fantastic Metro Park there are 640 park-like acres
: at can be yours for only $2,500 an acre. Heavily timbered with streams,
neadows, valleys, several hilltop building sites with great views. And it is
. loaded with deer, wild turkey and unbelievable peace and quite. Call today!

25 min. to Airport e 10 min. to Bellevue Mall ® 5 min. to 1-40W

Jerry Jennings 615-303-1700

Realty Executives, Fine Homes 615-376-4500
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August

1

14
21
28

NSALI Birthday Celebration (1-6),
800-321-6008

ASCAP Presents Straight Talk,

10 a.m., 742-5000

ASCAPD @The Bluebird, 6 p.m.

BMI Roundtable, BMI, 3-5 p.m.,
401-2000

BMI Songwriters Workshop w/Jason
Blume, BM], 1-5 p.m.

ASCAP Presents Straight Talk, 10 a.m.
ASCAP Presents Straight Talk, 10 am.
ASCAP Presents Straight Talk, 10 a.m.

September

10

11
14

18
25

ASCAD Presents Straight Talk, 10 a.m.
ASCAP @The Bluebird, 6 p.m.

BMI Roundtable, BMI, 3-5 p.m.

BMI Songwriters Workshop w/Jason
Blume, BM], 1-5 p.m.

ASCATP Presents Straight Talk, 10 a.m.
ASCAP Sponsors Luncheon @ The
Americana Music Festival

ASCAP Presents Straight Talk, 10 a.m.
ASCAP Presents Straight Talk, 10 a.m.

October

2
2
7
8
9
15

16
23

ASCAP DPresents Straight Talk, 10 a.m.
ASCAP @The Bluebird, 6 p.m.

BMI! Roundtable, BMI, 3-5 p.m.

BMI Songwriters Workshop w/Jason
Blume, BM], 1-5 p.m.

ASCAP Presents Straight Talk, 10 a.m.
ASCAP Sponsor Songwriters Contest
@ IBMA Week, Louisville, KY
ASCAP Presents Straight Talk, 10 a.m.
ASCAP Presents Straight Talk, 10 a.m.

November

4
6

11
12

13
20
27

ASCAP Country Awards

37th Annual CMA Awards (CBS),
Grand Ole Opry House, 7 p.m.

BMI Roundtable, BMI, 3-5 p.m.

BMI Songwriters Workshop w/Jason
Blume, BM], 1-5 p.m.

ASCAP Presents Straight Talk, 10 a.m.
ASCAP Presents Straight Talk, 10 a.m.
ASCAP Presents Straight Talk, 10 a.m.

To list an event in the Music Row Industry
Events Calendar, please send an e-mail to

news@musicrow.com or fax us at (615) 329-0852.
Please include the name of the event, date, location
and phone number (if applicable). Music Row retains

the right to edit or reject any listings.
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"Beautiful

written by
Jennifer Hanson
& Kim Patton-Johnson

produced by

Jennifer Hanson %,.

& Greg Droman

Debut album availabie
January 2003
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