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Fostex 8-Track MIDI Controlled Recording System.

FOR A LIMITED TIME JUST $2999.

YOU SAVE $1186"!

This is the best multitrack deal you’ll
probably ever have. The acclaimed
Fostex R8 is the standard for 8-track
technology with a host of automation
features and built-in full remote con-
trol. With the MTC-1 MIDI/SMPTE
interface unit the R8 can be controlled
by MIDI commands, and with the Fos-
tex Desk Accessory MidiRemote™ you

can run the R8 with either an Atari™
or Macintosh™ personal computer.
Add the 454 8 x 4 Recording Mixer
with phantom powering, parametric
EQ. input and output solo, two effects
sends--mono and stereo--plus a whole
lot of patching flexibility and you have
an unbeatable 8-track package at a

sizzling summer price!

The fine print: Offer good at Participating Fostex
Dealers only from June 1 through Aug. 31, 1990.
Package sales only: R8. 454, MTC-1 and MidiRemote,
$2999.00 plus tax. *Savings of $1186 based on current
list prices ($4185). MidiRemote carries no warranty and

hardware restrictions also apply. so check with your
Participating Dealer or Fostex regarding your specific
application before purchase.

Atari and Macintosh are registered trademarks.

FOSUEX

Participating Dealers

For the name of your nearest Fostex Participating Dealer call (213) 921-1112.
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TAPE
Company, Inc.

Service Quality
Integrity

* Manutacturers of
custom length
blank audio and
video cassettes

* Top quality audio
and video cassette
duplication

* Shipment within
24 hours, same day
LA. service
Calil for free

Nation’s Leading
Authorized Distributor

AGFA AMPEX 3M
MAXELL TDK BASF
1-800-736-8273
FAX 213 - 3958255

243 -393-71
10414 Broadway, Santa Monica, CA 90401
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| Survey Kudos

| Dear MC:

I just wanted to drop you a short
note saying how much I enjoyed
your recording studio directory is-
sue. I especially liked the survey of
studio engineers. The fact that
nobody’s names were used gave it
more honesty than most surveys. I
feel that these kinds of surveys can
be extremely informative, and I
would like to see more of them
covering all aspects of the business.

Roger Fiets
Studio City, CA

Little Caesar Hype

Dear MC:

In reference to your article on
Little Caesar, I think that there is
way too much hype about this band
and, in my opinion, they are the
epitomy of the typical tattooed L.A.
rock band. Mike Sikkas might have
gone to bed with a smile on his face,
and that smile will probably remain
once the final word is in on Little
Caesar. Word on the street is that
Mike Sikkas is a typical A&R guy
with a shitty attitude. But now that
I think about it, maybe these two do
belong together after all.

Charles Malson
Hollywood, CA

Schocking Error

Dear MC:

I’d like to compliment you on
your coverage of the Hit Song-
writer’s Panel at the Los Angeles
Independent Music Conference.

Regarding my client, Harriet
Schock, I'm sure the quote “I’m not
a lyricist” should have read “I'm
not just a lyricist.” In addition to
writing lyrics and melody for hit
songs (“Ain’t No Way To Treat A
Lady”), Harriet also writes lyrics
for film music (Delta Force Il, The
Last Dragon, Pippi Longstocking).

I would also like to take this
opportunity tocongratulate Joe Reed
and Ritch Ezra on the success of the
conference. It was informative, in-
spiring and very much needed.

Stuart Wax
Midnight Music Management

Praising New Tribe

Dear MC:
After reading a review in your
June 25th issue, I felt compelled to
| respondto the most spiteful critique
I've ever read. To begin with, I've
never been too fond of reviewers in

| the first place. I've often felt that

they have their jobs because they
lack the talent, ability and raw cour-
age that is required of a performer,
A critic’s job is to report what he/
she sees and not to ramble on about
his own meaningless opinions.

The band inquestion, New Tribe,
is obviously one of the most popu-
lar bands on the L.A. club circuit.
Steve Silva, the critic, is one of the
most unprofessional reviewers I've
read. He spent far too much time |
comparing an original band to
INXS—a band New Tribe is not
eveninfluencedby. Steve must have
been watching a different band be-
cause he missed New Tribe’s true
sound—a psychedelic sound from
the likes of Hendrix and Cream to
the post modern sounds of U2.

I'm not really sure how Silva got
INXS from that combination, but he
must have felt something to waste
four paragraphs on nonesense. I've
been watching New Tribe grow into
one of the tightest and most original
bands around for the last two years.
To imply that they are fooling their
audience into liking them is ridicu- |
lous. A band doesn’t build a large |
following by using gimmicks.

Also, for Steve to insist that Pat
O’der is a Michael Hutchence clone
is utter nonesense. Silva must not
have a very good ear for music. O’der
is far too good a performer to rely on
any other persona but his own.

In closing I would like to say
thatmy letter isn’tto complain about
the review, but rather the unprofes-
sional approach that was taken in
the writing of it. Music Connection
is a highly respected magazine and
to have such a spiteful and
thoughtless critique in this maga-
zine is sad. When New Tribe be-
comes the hottest and most original
band of its kind, Steve Silva may
change his views.

Jeffrey Michael James
from the band Knightriot

Harlow Objection

Dear MC:

I'm writing in response to Tom
Kidd’s review of the band Harlow.
He speaks of the band’s “killer im-
age.” This band has the same image |
as two million other metal bands
out there; nothing new. I heard the
CD of Harlow and wasn'’t that im-
pressed. When are the record labels
going to start signing good music
instead of constantly feeding us
these Spinal Tap bands? Bands like |
Harlow are becoming a parody of
themselves.

Shane McFarlane
Malibu, CA ‘
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CALENDAR

By Trish Connery

Ifyou have anevent, workshop, class
or seminar that you want us to an-
nounce, send the information in writ-
ing to:

Calendar, C/0O Music Connection,
6640 Sunset Bivd.
Hollywood, CA 90028.

Q Since June 21stwas officially the first
day of summer, let's start by listing sev-
eral of the summer concert series hap-
pening throughout town, all of which are
free. The 6th Annual Santa Monica Pier
Twilight Dance Series has already kicked
off for the summer and will continue

| every Thursday night through August

30th. Concerts run from 7:30-9:30 p.m.
at the west end of the Pleasure Pier on
Santa Monica Pier. Highlights of the
summer are Chaba Fadela & Cheb
Sahraoui (Algerian Rai music on July
12th), Queen ida & The Bon Temps
Zydeco Band (July 19th), Asleep at the
Wheel (July 26th), Bo Diddley (August
2nd), Tito Puente Latin Jazz Allstars
(August 9th), Beausoleil (Cajun on Au-
gust 16th), Tom Kubis Big Band (big
band jazz and swing on August 23rd)
and the Bonedaddys (August 30th).
Parking is available on the Pier and in
the beach lot north of the Pier. For more
information call (213) 458-8900.

0 Arco Concerts in the Sky have al-
ready started their 14th Annual Lunch-
time Concert Series. This series has the
exactsame lineup as the Twilight Dance
Series, justdifferentlocations andtimes.
I'm told by one of the sponsors of the
Twilight Dance Series that it's because
the two shows have the same producers.
The Lunchtime Concert Series is heid at
the Plaza Pool Deck of the Western
Bonaventure, at 12:15p.m. That sounds
rather nice, sitting by the pool in the
afternoon and listening to some great
music. And if you plan it right, you can
see these great artists twice in one day!
For free! For more information on the
Lunchtime Concert Series, call (213)
612-4757.

0 WestHollywood is also presenting its
own summer concert series, Summer
Sounds. All concerts will be held on
Sundays, 5:30 p.m., in the outdoor am-
phitheater at the Pacific Design Center,
8687 Melrose Ave. Scheduled perform-
ers are the Wind Syndicate (jazz combo
on July 15th), Buddy Collette’s Quintet
(jazzon August 5th) and Go For Baroque
(baroque and early classical music on
August 19th). To get more info on the
Summer Sounds series, call (213) 854-
7471.

Q | didn't know that California had a
Bluegrass Festival, and now | discover
that notonly is there one, but it'sin its 6th
year. Yes, it's true! California’s 6th An-
nual Midsummer Bluegrass Festival is
fast approaching and will hit the Grass
Valley, California area on July 26th. This
sounds like some kind of great shindig. |
know because the promo brochure states
it is “the most intense musical experi-
ence in the West™! Well, | never had that
much fun with a banjo, but | guess it
doesn't mean other folks can't. The
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special guest star of this year's festivalis
Ricky Skaggs along with a whole slew of
other bluegrass and country acts. Since
the festivalis held on the Nevada County
Fairgrounds, there are camping facilities

available. You can either buy tickets for |

the whole four-day affair ($55.00 for
adults, $20.00 for children) or you can
buy tickets for any individual day (price
depends onday and activity scheduled).
For additional information or to charge
tickets by phone or to find out where to
pick up tickets in your area, call (800)

637-0831 (California only) or (916) 487- |

6643.

3 Celebrity Centre International, located |

at 5930 Franklin Ave., Hollywood, has
come up with a great idea for showcas-
ing new talent (this includes musicians,
singers, dancers, comedians, poets, you
name it). I's called the Celebrity Centre
Arts Pavilion and was created to give
performing artists a special placeto share
their music in an aesthetic atmosphere.
Every Sunday nightat7:30p.m., the Arts
Pavilion will host a talent night. There’s
no pay to play, just check in at 7:00 (first
come, first play). I've been informed that
recognized professionals in the enter-
tainment industry will also be on hand to
talk to. They even have a video setup
available. The Pavilion itself can seat
350 to 400 people, with a2 10" x 20" stage
and has a 16 channe! board and lots of
other neat doodads to make you sound
great. The weekly talent shows will be
hosted by songwriters Johnny and
JoAnna Pierce, Patty Loveless and
Highway 101. To get more information
on playing, qualifications, room specs,
etc., call (213) 464-0411, ext. 21632.

Q Songwriting legends Jay Livingston
and Ray Evans will make an appear-
ance on Monday, July 16th, 7:00 p.m., at
Santa Monica's At My Place, 1026
Wilshire Blvd. This three-time Academy
Award winning duo is responsible for
wellknown songs like “MonaLisa,” “Que
Sera Sera,” “Button And Bows," as well
as the much loved theme from Bonanza.
Livingston and Evans are brought to you
by the National Academy of Songwriters
(NAS), Songwriters Guild of America
(SGA) and the Musicians Institute (MI).

The first portion of the evening willbe an |

interview at the piano by Paul Zolio of
Songtalk magazine, followed by songs
and questions and answers from the
audience. Admission is $4.00 for NAS
and SGA members and students with
1.D.; non-members pay $8.00.

Q For all you potential or current
roadies, techies and bands getting ready
to play out, UCLA is putting on a one-

day workshop on August 18th detailing |

sound quality for live concerts in clubs
and studios, appropriately titled “Sound
Check: Sound Reinforcement and Mix-
ing for Live Performance.” [ don’t know
about you, but | know a few people who
could benefit from this workshop. To
get more information on location, time,
etc., call UCLA at (213) 825-9064, or
get complete details including a free
booklet on all summer quarter enter-
tainment courses by writing UCLA Ex-
tension, Entertainment Studies, 10995
LeConte Ave, #414, Los Angeles, CA
90024.

Entertainment Studies

Live Concerts &

Record Sales—
The Lifeblood of the
Music Industry

The Art of Concert Promotion:
Buying and Marketing Talent

Effective advertising, promotion, and marketing of
live concert dates are crucial to selling records and
keeping the artist's career on track. This course
defines the vital role of the concert promoter, and
should be of particular value to artists, personal
managers, agents, publicists, and road managers.

Instructor Tracy Buie, Director of Booking for Bill
Graham Presents at the Wiltern Theatre, is joined by
these guest speakers (subject to availability):

Larry Butler, National Artist Relations Manager,
Warner Bros. Records; Carl Freed, Executive
Director, North American Concert Promoters
Association; Faith Henschel, National Director,
Alternative Promotion, Capitol Records; Carole
Kinzel, Senior Agent, Contemporary Music, Triad
Artists; Janine Laperch Madrid, Senior Account
Executive, KLOS-FM; Ken Phebus, Concert Director,
Coach House, Ventura Theater, The Strand, Bogarts,
Marquee; Ted Simmons, Concert Department Head,
West Coast, William Morris Agency; Gary Stamler,
Manager, Crowded House, Tim Finn, Richard
Thompson, Peter Case; Ted Mankin, Talent Booker,
Avalon Attractions

Mondays, 7-10 pm, July 23-August 27
UCLA: 121 Dodd Hall
Fee: $176 EDP M8733L

Maximizing Record Sales Through Inventive
Marketing: Guerrilla Gameplans for the
New Music Business

Record labels large and small are continually seeking
inventive methods for maximizing record sales. This
course defines the latest alternative techniques for

marketing artists directly to the music-buying public.

Lectures, video screenings, and discussion with
guest professionals are conducted by Celia
Hirschman, Product Manager, A&M Records.

Thursdays, 7-10 pm, August 2-September 20
UCLA: 121 Dodd Hall
Fee: $195 EDP M8727L

To enroll with VISA or MasterCard call
(213) 825-9971 or (818) 784-7006.

For more information call Ms. Murray {213) 825-9064.
—
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Pretty Boy Floyd and
Aeriel Stiles Reach

‘Uneasy’ Legal Truce

By Scott Schalin

Los ANGELEsS—The members of

glam rock band Pretty Boy Floyd
and former member songwriter-
guitarist Aeriel Stiles reached an
amicable settlement in May regard-
ing the lawsuits they broughtagainst
each other concerning writing
credits for the band’s debut album,
Leather Boyz With Electric Toy:.
Stiles, the band’s original guitarist
and a founding member, had initi-
ated the lawsuit when he was not
given a songwriting credit on songs
included on the album which he
wrote or co-wrote while in the band,
with Pretty Boy Floyd subsequently
filing a counterclaim, maintaining
that they were sole authors of the
eight songs recorded for the album.

In the settlement, the band and
Stiles will officially share writing
credit on the album’s eight songs,
while Stiles will retain sole credit

on thirteen more unreleased tracks.
Stiles confirmed at the time that the
settlement was to his liking and that
he was on “good terms” with the
members of Pretty Boy Floyd.
But, in a recent interview, Stiles
told Music Connection that the band
hasbeen““inconsistent with theterms
of the agreement” by still neglecting
to pay the guitarist money owed for
his involvement in those songs.
“We're totally dissatisfied and dis-
gusted that the band hasn’t honored
the terms of the settlement,” said
Stiles, “and our only remedy may be
to take this to a court of arbitration.”
Stiles helped form Pretty Boy
Floyd with Steve Summers in Au-
gust of 1987, Later, Stiles left the
band because “musically, it wasn’t
progressing to my liking, and 1
wanted to move on.” Stiles was
replaced by Kristy Majors but sull

Pollack Programs Russia

\)

First Commercial
Radio Station

By Sue Gold

Moscow—Lcading radio and
mediaconsultant Jeff Pollack has
programmed the Soviet Union’s
first commercial radio station,

| Europa Plus Moscow. The sta-

tion debuted on April 30, 1990
with John Lennon’s “Imagine”

contmued to contribute matenal to
the band. “We were on good terms,
so I kept writing for them without
any legal papers. That was my mis-
take,” says Stiles.

Released in Octoberof last year,
Leather Boyz With Electric Toy:
has been a commercial disappoint-
ment for MCA. But, according to
Stiles, money was never a deter-
mining factor in the settlement’s
negouauons “l didn’t settle for the
money,” he says. “It was a matter of
principle. 1 just wanted my name
wherc itought to be.”

' One of the pioneers of rock & roll, Little Rlchard recently received some long overdue recognmon when
| he was given a star on Hollywood’s Walk of Fame on Thursday, June 21st. Little Richard is pictured with |
| Johnny Grant, Chairman of the Walk of Fame and Mayor of Hollywood (left) and Bill Welsh of the

| Hollywood Chamber of Commerce.
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and with an on-air time of seven
hours a day, recently expanded
to nineteen hours a day.
According to Pollack, there
are no restrictions as to what the

radio station can or cannot play. |

“We’re doing this entirely with- |

out intervention from the Soviet
government. They’re leaving us
alone and basically telling us to
go for it.”

The format of the station is
adult rock. “It’s much broader
than it would be here, though,”
explained Pollack. “They play
everything from Elvis to Midnight
Oil. It’s the best way to get them
into the music, both old and new
stuff.”

The station’s projected de-
mographics are listeners in the
20-45 age range. “It’s a wide
range,” says Pollack, “but there’s
no competition now, SO we can
afford to be wide.”

For now,
radio personalities to control the
music. “The station is currently
dominating the music medium.
We have the only radio station

there are also no

with rock, so there is no com- |

petition, and the station is unique
enough so that we don’t have to

have personalities. When other

stations start up, we'll go from
there.”

The Soviet Union is planning
to have other rock radio stations
on the air later this year. “We
probably won’t change the for-
mat,” explains Pollack, “but we
may move in the target audience

| a little on each side so it isn’t as
| wide.”

Pollack said the reaction has

| been very positive. “It’s unbe-
| lievable. Can you imagine ‘Ho-

tel California’ on the radio in
Moscow? It’s one way to show
that things are finally different
over there.”

Pollack will continue to be an
active consultant to the new ra-
dio station. In addition to work-
ing with the Soviet Union, Pol-
lack has also acted as a consultant
toseveral other countries including
Australia, New Zealand and
Czechoslovakia.

MUSIC CONNECTION, JULY 9—JULY 22, 1990




2ID. 1. IVA.

#
COMPOSER/ARRANGER/PIANIST/KEYBOARDIST

Listen to KLOS “Local Licks” show on Tuesday, July 10th at
Midnight and hear one of today’s most original performers!

Attn: Record Company personnel —
This is a project that you don’t have to think twice about.

To all Muppets (signed or not): You can make a song —
how about music?

ENDORSEMENTS & OUTSIDE PROJECTS WELCOME
For promo package, call (818) 240-1187 / (818) 545-4613 (leave message)

Special thanks to: Scott Van Zen — the hottest guitarist in L.A.; Larry Seymour (see Pro Players),
Dino at Sonora West; Joe Benson & KLOS.

SEEKING DEVELOPMENT DEAL

Soon To Be Inquiries &
Released Merchandising
Collector's (714)

Picture Disc 846-6620

<Ak ™
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PROJECT ONE A7V

Is it dis or is it DAT? If you are as
technically delinquent as | am, you
may be asking yourself the same
question. | made that inquiry recently
upon entering the premises of Project
1, a retail outlet specializing in sup-
plies for both sound and video re-
cording.

Project 1 is a virtual cornucopia for
those merely interested in the latest
recording technology to the profes-
sional sound engineer or video tech.
State-of-the-art DAT machines cover
one section of a wall, while racks
containing various cables, extension
cords and adapters line another. One
display area exhibits the spectrum of
reels and boxes, while microphones
take up more space behind a glass
counter.

Project 1 offers tape duplicating
| service as well, but by and large, the
businessis devotedto supplying tape.
Store owner Dalton Priddy comments
on his inventory, “We handle every
single audio, video and digital format
on the market. If there’s a machine
outthere that records we selltape for

By Maxine Hillary J

it. We handle all the digital formats
from DAT to open reel digita! formats
for CD prepping.”

And he's not kidding. Regardiess
of how oddthe product may be, Project
1 carries it. Brand names ranging
from Sony, Akai, Ampex, 3M, TDK
and Maxell as well as the German
brand Agfa come in multiple sizes for
both digital and analog formats. The
latest video technology is available
aswell, including hi-definition products
suitable for broadcast. Priddy and his
well-trained staff make themselves
available to assist the buyerin select-
ingthe proper productforthe particular
need, but don't expect a hard sell.
“We do our homework and make sure
we gototrade shows," attests Priddy.
“Communication with the manufac-
turers helps, but we learn a lot from
customers because they are the end
users and they will tell us things that
manufacturers won't. When we are
talking to customers, the most impor-
tantthing is to talk to them so they can
understand what we're talking about.
Forget about the technical aspects

PROFESSIONAL QUALITY IN ONLY 5 DAYS

CASSETTE

INSERTS

J-CARDS ¢ O-CARDS * FOLD-OUTS

INCLUDES BIACK & WHITE PHOTO {HALF-TONE) OR YOUR ART PRINTED

- _ON HIGH QUALITY COATED STOXK.

y
:

TYPESETTING UP TO 10 UNES.

1250 JCARDS (Siandard)..........99.00

250 -CARDS {Stondord 2 Color).149.00
250 JCARDS Fokl O..... 2900

| 2sowmsncms(3x¢z/za.moo'
500 BUMPER STICKERS {3 x 4 3/4)... 99.00

rinted

FULL éERVICE PRINTING & GRAPHIC DESIGN * THE MUSIC INDUSTRY SPECIALISTS'
& (213) 651-2228 =

6325 WILSHIRE BLVD., LOS ANGELES, CA 90048
€, INC, BErweEN Crescent HEIGHTS AND LA JOLLA ON WILSHIRE
NEXT TO McDONALDS)

S —

andterminology. They wantto achieve
a certain result, and my job is to let
them know which product can do it.
None of our salespeople work on
commission, so they won'tjump down
people’s throats. If somebody wants
tocomeinhereto look, play, observe,
we are more than happy to have
them.”

This low pressure philosophy at-
tracts not only the recording techni-
cians but several well-known artists
as well. Preferring not to drop names,
Priddy does admit to catering to the

| needs of musicians such as Stevie

Wonder, a frequent customer. Says
Priddy, “We try and keep a very low-
key image. Because a name artist
may come in here, that doesn't mean
we're gonna throw everyone else
aside and devote our attention just to
him. When Stevie [Wonder] comes in
here, he waits. He usually comes in
with his assistant Brian or his brother.
Usually he'llgo overto aDAT machine
or if the duplication room isn't occu-
pied, I'll let him go in there. He loves
coming in here and buying DATs.
He's bought so many digital audio
tape recorders, we've lbst count.”
Priddy goes on to speculate that the
legendary singer/songwriter probably
gives many of his DAT purchases
away as gifts and talks about Won-
derland, Wonder's private Hollywood
recording studio and sound lab where
Wonder's staff of technicians con-
duct research, design and testing for
several manufacturers, often calling
on Dalton Priddy and other experts in
the field to help test their prototypes
before submission to the manufac-
turers.

Othercelebsthatfrequent the store
include jazz guitarist Larry Carlton,

| along with composers Al Silvestri and

David Newman whose works include
the soundtracks for Batmanand Back
To The Future.

of 1980 “as a little duplicating house
making copies for songwriters and
selling cassettes and tapes and sup-
plies.” Now he makes money from

Priddy started Project 1 in January |

both the Hollywood and the North |

Hollywood stores and feels no need
to deceive anyone to do it. When
masters come into the duplicating
room, they remain sacred as Priddy
makes sure that they are protected.
He stresses, “If a master does come
in, we make sure that nobody inter-
nally has a copy of it." At any given
time you can hear the most recent
DAT recording of the artists and en-
gineers who frequent Project 1. And
the place always buzzes with con-
versation regarding the latest tech-
nology. Priddy can teli you without

batting an eye about the state-of-the- |

art Dolby S chip and what it will do to

improve analog recording and bend |

your ear with discussions of physical
degradation of singles and bit errors.
He's also an avid listener, mostly to
jazz, feeling that while technology
has been kind to him for his pur-
poses, it has also made it easier to
make it in the music industry with
less talent.

While Project 1 carries everything
for recording and won't openly rec-
ommend one product over another,
Priddy holds that most people have
their own favorites, sometimes based
on the hype generated by the manu-
facturer. The guarantee he offers is
thatyou will always find a wide variety
and get A-1 service. Priddy looks
around his store at the miles of tape

and accessory displays and sums it |

up with, “We look at ourselves as an

industry support house, a recording |

support house... we're here to supply
tape.”
Project 1is located at 6669 Sunset

Blvd. inHollywood. Phone (213) 464- |

2285.
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Music Plus & Epic
| Records Announce
~ ‘Street Rap’ Contest

 EASIGNINGS &

By'MichaeI Amicone

l
|
!
|

By Sue Gold

HoLLywoop—Music Plus and Epic
| Records have teamed up for “Music
| Plus Street Rap '90,” a statewide
| contest giving unsigned rap musi-
| cians an opportunity to win inclu-

sion on a compilation cassette to be

released by Epic Records. The net
proceeds from the sales of the album
will gotosupport D.A.R.E.’s (Drug
| Abuse Resistance Education) Cali-
fornia programs.
| Members of various rap groups

and many sports figures spoke to a

crowd of several hundred fans at a

press conference at Music Plus in

Hollywood on June 19. Among

those lending their support to the

contest were members of Above

The Law, Low Profile, Compton’s

Most Wanted, D-Rock & the Bayou

Crew and members of the Clippers,

Lakers and Raiders. Epic/Ruthless

recording act Above The Law

helped to kick-off the contest by
performing two of their songs,

“Untouchable” and “Livin’ Like A

Hustler.”

To enter the contest, a casselic
must be submitted with an offficial
entry form available at any Music
Plus store between June 21 and July

| 15. The compiltation tape is sched-
uled to be released in the fall of

1990.

Ronnie Phillips, producer of D-
Rock & the Bayou Crew, said, “This

project is a chance to get guys off

the streets. The majors aren’t giv-
ing rap musicians a chance. This
will give them a shot. There are so
many things they can do in music,
but they just necd that one chance.”

Angie Diehl, Director of Adver-
tising for Music Plus, added, “The
project reflects Music Plus’ com-
mitment to supporting rap music
with a positive message and fight-
ing the stereotype that all rap music
is a threat.”

Mike Alexander of the L.A. |
Raiders explained, “We have to get
people off the street and making
money the right way. This is a great
way to do it.” L.A. Clipper Danny
Manning added, “We all have to
stay togetherto keep this thing posi-
tive.”

2 Live Crew’s recentlegal prob- |
lems and the violence that is often |
associated with rap music was |
mentioned several times. “Rap is
positive,” said a member of Low
Profile. “We have colors of all
shades out here today and there’s no
violence. Everyone is getting
along.”

“Rap music can be appreciated
and related to, but if you don’t like |
it, don’t buy it,” Phillips said.
“That’sallthere istoit. These people
are listening to stuff they don’t like
and making bad judgements.” IH I

'WILSON PHILLIPS: GOODAS GOLD |
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’ Pop group Wilson Phillips is shown receiving gold record awards for
| their self-titled debut LP on SBK Records. Pictured (L-R): Wendy
| Wilson, Carnie Wilson, SBK Chairman/CEO Charles Koppelman

and Chynna Phillips.

Bill Bennett

MCA Records has appointed Bill
Bennettto the post of Senior Vice President,
Rock Promotion and Artist Development.
Bennett will oversee the label’s efforts in the
AORand college promotional arenas as well
as in the rock and alternative marketing
arena.

In additional MCA appointments, Peter
Scifres has been made Vice President,

| Manutacturing, MCA Distributing Corpora-

tion; Cary Mansfield has been appointed
Director of Sales/Inventory, MCA Distribut-
ing Corporation; and Chris Ryan becomes
the Director of National Accounts, Video
Sell-Through, MCA Distributing Corporation.

The Grove School of Music (GSM) has
announced the appointment of Steve
Houghton to Co-Director of the program.
Houghton, who was formerly the Program
Director of the Percussion Institute of
Technology (PIT), will teach and oversee
the school's drumset curriculum.

: i
Donna Goldstein

Elektra Entertainment has announced
four new appointments: Donna Goldstein
assumes the position of Director, Business
Affairs, Elizabeth Bailey becomes the
company's Vice President, Video Produc-
tion; Joan Martin has been made Mer-
chandising Coordinator; and Suzanne Berg
has been named Vice President of Adult

| Contemporary Promotions.

MTV Networks has appointed Steven
Mark to the newly created post of Senior
Vice President of Business Management,
Nickelodeon/Nick at Nite. Mark will design
Nickelodeon's business strategies and will
oversee programing, marketing and ancil-
lary business deals.

Hohner harmonicas has signed a new
artists endorsement agreement with Jumpin'
Johnny Sansone, known as the "gentle-

ASSI( AENTS |
ASSIGNMENTS
man of the blues.” Sansone has worked with
blues legends Jimmy Rogers, Robert
Lockwood, Jr. and John Lee Hooker.

CBS Records has made several new
appointments: Robert M. Cohen and Thane
N. Rosenbaum have been made Counsels
in the Law Depariment; Kyle Cadley has |
beenappointed Recording ProjectManager; |
and Sandy Lorenzo has accepted the posi-

|
tion of Associate Director, Marketing Ser- ‘
vices, East Coast.

Eliot Sekuler

Public relations firm Rogers & Cowan
has announced the appointment of Eliot
Sekuler to the newly created post of Senior )
Vice President, Entertainment. Formerty with
PR company Solters/Roskin/Friedman,
Sekuler's responsibilities will include all ar- |
eas of the firm's entertainment operations,
including recording artists, feature films,
television and personalities.

Epic Records has announced the
appointment of Richard Griffiths to
President of Epic/Associated Records.
Recently Senior Vice President, West Coast,
Griffiths will helm the label from New York.
Epic Records has also announced the
appointment of Frank Ceralo to Manager,
National Dance Music Promotion.

Cymbol manufacturerthe Avedis Zildjian
Company has announced the appoiniment |
of Jim Roberts to the post of Director of the
Company. A nine-year veteran with the
company, Roberts was recently Chief Oper-
ating Officer.

Don Eason

A&M Records has appointed Don Eason
to the newly created position of Vice Presi-
dent, Black Music Promotion and Marketing.
Inhis new post, Easonwill oversee all aspects
of the label's expansion efforts in the Black
music marketplace, including promotion,
retail and marketing.

s
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| F Bob koro

' Company: PolyGram Records
Title: VP/A&R

Duties: Talent acquisition
Years with company: 3 1/2

|
[

Dialogue
GreatGuns:“Tobe honestwithyou,
there were a lot of things that were
responsible for the great success of
L.A.Guns. Withthe band working so
hard on the road, it was a sign to
retailers and radio that they weren't
giving up at all. What also happened
was that CHR radio decided to go on
the ballad. Bands like L.A. Guns and
Guns N' Roses—bands of that mu-
sical genre—are not conducive to
CHR play. CHR radio does not want
to play records that are that heavy.
But when a band gets to the point
where they're big enough—when
MTV keeps playing them and the
fans want to hear them—then CHR
radio givesin a little bit and plays the
record. The same is true of Faith No
More now. Finally the video is kick-
ing in and people are catching up to
them.”

MTV: “MTV is the most powerful
radio station in the world, by far. But
the negative side of that is the fact
that MTV is starting to become like
CHR radio. They're starting to de-
termine who gets played and for how
long. So when you have tons and
tons of product and only a few open
slots, that's not a healthy situation,
You have thousands of listeners to a
radio station at a given time, but
millions of MTV viewers, day and
night. Whether they dictate to CHR
or not, they are for sure the most
powerful radio station in the world.”

Locally: “l don't know if the scene is
stagnant. | think the reality is that
there is so much product out there

and there's no way to stop people

10

{ ©
from signing these groups. | think
the mentality sometimes is that if
you sign a hundred groups and one
hits, you make back all of your money
and more. But we're dealing with a
subjective art, sowho’sto say what's
good or what's bad. The local scene
is a cycle like anything else, but | still

Pat Lewis

believe there is a lot of product out
there.”

Early Signings: “| think the problem
in our business has always been
that one guy is afraid to let a band
develop because his neighbor next
door might sign them if he doesn't.
Of course, the ones who will lose by
all of this are the bands. There are a
lot of new record labels that are now
open for business, but radio still has
the same number of slots to fill re-
gardless of the number of new acts
getting signed.”

Darling Cruel: “Alot of people in the
industry thought their first record was
brilliant. | think it went over a lot of
heads. The record was too over the
top, too different for radio to want to
play. The truth is that we at the
company are definitely committed to
the act, and we're doing anew album
right now. Right now, they're writing
with Holly Knight which I'm ecstatic
about. | think when they come up
with a couple of songs that are pal-
atable and plausable for mainstream
radio, the band will be superstars.
The company as well as their new
management, Eddie Wenrick and
Tom Hulett, also see the vision. And
all we need with Darling Cruel are
one or two radio records. Once we
break this act, people will go back to
their first record like they did with

o‘i’
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Bowie and Prince and Queen and |
others.” |

New Signing: “There's a new band '
| signed out of Chicago and they're
called Material Issue. | feelit's one of
the best signings I've ever made.
The thing that's amazing about this
bandis thatthey're going to bring the
power pop of the Sixties rightinto the
Nineties. Everyone at the label is
excited about them also. It's Tom |
Petty meets the Clash meets the
Jam. They're a trio playing real mid-
Sixties power pop with great melo-
dies.”

Attention Getters: “All a band has
to do to get my attention is go out
there and make music. Sometimes
bands go out there purely to get a
record deal, and that's the wrong
reason. If a band is out there be-
causethey're playingthe musicthey |
love to play and they evolve and
write great songs and they've got
something special with regard to
the musicianship, then they'll get
signed. The reality is that what's
going to sell records is if they make
music that people want to come in
and listen to. The Beatles, the
Stones, Guns N' Roses—I don't
think any of those bands went out
and playedtheir musicto get signed.
They just played and their music
translated tothe people. As an A&R

According to either legend or thelr blo, “some one hundred billlon years ago, the Master Of All Reality took
ashitand the universe was born."” This same Master also created GWAR, the scumdogs of the universe, “an |
ultra elite group of warriors especially culled from the lowest dregs of filth...chaotic and disease ridden |
beings." Ifyou think rock stars can come up with bizarre stage names, check this out: The members of GWAR
Include Balsac-the Jaws of Death, Beefcake the Mighty, Flattus Maximus, Oderus Urungus and Jizmak the
Gusher. Anyway, thelr Metal Blade album, Scumdogs Of The Universe, Is great! It combines the best at-
tributes of the Mentors (but with a lot more sleeze, if you can believe that) with some hard-core rock. Give

this one a listen—if nothing else, it's totally unique and original.
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Porcelin Doll: More and more bands are making the trip from Florida to
Los Angeles. Now this Central Florida quartet joins the ranks of Cryer, | publishing deal.
Tryx, Cody Jarreft, Juliett, Roxx Gang, Wicked Teaze and others en
route to thatelusive record deal. With hard rocking tunes like “Games,”
“Love Doll"” and “One More Night,” these Dolls could be well on the
way. Incidentally, they pian to release a remake of Alice Cooper's
“School’s Out” as their first indie single.

person, you can't just go out and
sign every band that plays music
and writes, you've gotta sign acts
that are going to break. Anybody
can getlucky with one hitalbum, but
to be a true band you need that
longevity.”

New Trends: " think there are going
to be lots of new trends happening.
This power pop thing will be big in
the Nineties because people wantto
hear things that are uplifting and fun,
and this music hasn't been around
for sometime. There are otherpeople
who feel that rap music will subside.
It won't subside, it'll evolve into an-
other form of rap music. Disco didn’t
go away, it evolved into the Paula
Abdul and Madonna music. Rock &
roll evolved into Guns N’ Roses and
bands like that.”

Integrity: "If there's one word that
can summarize this entire
conversaton, it's integrity. When
people ask me what | look for in
bands, it's integrity. The Beatles had
it, Guns N’ Roses had it, Edie Brickell
had it and Tracy Chapman had it.
That's what it's all about. It's being
true towho and whatyou are. There's
aplace outthere for bubblegum pop.
There's a place for quality rap.
There's a place for dance music or
for hard rock. There's room for every
kind of music thathas integrity andis
true to whatitis. What | saw with the
signing of Material Issue and with
Michael Goldstone's signing of
Mother Love Bone was integrity.
When you see Bruce Springsteen
you can see it. Or Madonna or
Michael Jackson. Whether you like it
ordon'tlikeit,it'struetowhatitis. It's
real.”

Grapevine

As soon as we went to press and
gave you the name of the new
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Warrant album, the band wentahead ‘

and changed it. The new "official”
title of the second album will be
Cherry Pie with the title track featur-
ing members of Poison doing
backing vocals.

Bassist Sam Yaffa, according to
streetbuzzes, has left Jetboy to join
Michael Monroe's band. Both mu-
sicians were previously in Hanoi
Rocks.

PolyGram has reactivated its
Smash Records label and has
named Marvin Gleicher as Presi-
dent of the Chicago-based opera-
tion.

Jimmy lenner's new label/com-
plex through RCA will be called
Rendezvous Entertainment. One
of the most successful record pro-
ducers of the Seventies, lenner made
some classic records with Eric
Carmen and Raspberries.

Detonatoris the title of the soon to

be released Ratt album on Atlantic. ;

The record was produced by Sir
Arthur Payson with Desmond
Child serving as Executive Pro-
ducer.

It's history in the making on July
20th as Bootleg Radio broadcasts
nationwide via satellite on Satcom
1r, Transponder3 from Los Angeles.

This marks the first time (or sowe're |

told) that a show devotedto unsigned
bands has gone national. The three
bands to be featured on the show
are Casey Lee Jones, Risque and
Tryx. For a band to get aired on
Bootleg Radio, send a tape of at
least three songs along with a brief
bio and mail to: Bootlleg Radio, P.O.
Box 4011, West Hills, Ca. 91308.
Good luck, guys.

Legendary Creem magazine will
be back on the newsstands begin-
ning July 17th with a brand new look
and a larger format. Though they're
keeping it a secret, you can look for
Billy Idol to grace the cover of the
mag's debut issue.

= e . |
PRODUCT ANALYSIS
OF UNSIGNED TALENT

Shawn Bryan‘f

| Contact: Right Type Management
(301) 561-3031
Purpose of Submission: Seeking

PEPR®OODOO®
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Caustic Monkey
Contact: Evolution Productions

(213) 225-7291
| Purpose of Submission: Seeking
management and label deal.

| @

fee-m

| Contact: tee-m
(213) 874-7841
Purpose of Submission: Seeking
| label deal.
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‘ To submit product for analysis, send your packages (including photo & contact #;to:

Q00260600 R®O®®
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Shawn’s management firm sent |
us this four-song cassette especially
seeking some kind of publishing deal.
Bryant is primarily a songwriter al-
though he does a respectable job

handling the vocals on three of the |
four tunes. Musically, the songs
range from pop to R&B to rockabilly.
Shawn, who also played all of the
instruments in addition to writing and
singing, seems to have quite a knack
for songwriting but still hasn't man-
aged to come up with that magical
song that spells instant success.
“Lesson InLove,”though strong, just
misses its mark. "Nothin’ But Love,”
arockabilly ditty, is cute, but so what.
“The Best | Ever Knew"is a clear cut
C&W tune that makes you bop along
and "Tell You A Secret” is a Beatle-
esque pop tune thatshows the writer
has wit. Seems to me that collabo-
ration is the key to developing

Bryant's talents.

Primarily concentrating on per-
forming to college audiences across
southern California, this quartet de-
fies musical description. The reason
for that is the band changes musical
styles more times than Cher changes
dresses! | can understand wanting
to branch out musically, but when
you listen to a tape and still come
away with no idea as to what the
band is about, maybe they're trying
too hard. | hear shades of Hendrix
androck and psychedeliaand Living
Colour and this and that and the
otherthing. The firstorder of business
should be to focus in on a single
purpose of being and asingle musical
direction. When those tasks are
complete, then the time will be right
to seek professional management
and a label deal. One step at a time,
fellas.

With college radio around the
country picking up on many of this |
artist's songs, tee-mis certainly get-
ting exposure. Tee's press package
was quite inventive and his profes- |
sionally recorded four song tape is
chock full of pop goodies. My first
gripe is that tee's voice isn't really
that distinctive or recognizable. And ’
although each of the songs makes
youreact, none ofthemis a standout ‘
on its own. The tunes seem to be |
surfacy and lacking in depth and
development. My favorite track is
“Day In The Sun,” but unfortunately,
the verse melody strongly resembles
thatof Paul Anka's "My Home Town." ‘
Tee-m is definitely on the right track.
His songs need to be developedand |
possibly sung by another artist. Give
it a little more time,okay?

4
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Herb Alpert serenaded his long-
time partner, Jerry Moss, whowas
honored at NARAS' Third Annual
Membership Awards Luncheon,

Activities
NARAS recently held its Third
| Annual Membership Awards Lun-
cheon at Le Bel Age Hotel in Holly-
wood. The gala event was heavily
attended by songwriters and pub-
lishers alike as well as all types of
| industry folks. Columbia recording
artist Johnny Mathis and Jerry
Moss, who is the Chairman of the
Board and President of A&M
Records, were honored for their close
involvement and distinguished ser-
vice to NARAS and to the recording
community. Certificates of com-
mendation were presented to all
chapter members in attendance who
have been Academy members for
five to thirty years. Noted actress
Sally Kellerman served as mistress
of ceremonies. Mathis joined the
Academyin 1972 and was nominated
for a Grammy in 1960 for his per-
formance of “Misty.” He holds the
record for having one album,
Johnny's Greatest Hits, on
Billboard's best-selling charts for
nine-and-a-half consecutive years.
Rhino Records recording artists, the
Inner Voices, sang Mathis a medley
of songs with the name “Johnny™ in

At the NARAS Third Annual Membership Awards Luncheon, Johnny

SONGWORKS—PAT [EWIS

them. In his touching thank-you ad-

dress, Mathis told of how he had to
choose between his two loves—
sports and music—when he was a
teenager. Jerry Moss, who along
with Herb Alpert founded A&M
Records in 1962, has been a mem-
ber of NARAS since 1963. The
highlight ofthe afternoon camewhen
Herb Alpert sang his 1968 Number
One Billboardhit, “This Guy's In Love
With You," to partner Moss while the
song’s composer, Burt Bacharach,
accompanied him on piano.

Geften Music has three songs in
the movie Dick Tracy that were writ-
tenby Broadway composer Stephen
Sondheim. The songs are sung by
Madonna’s character, Breathless
Mahoney, and are included on her
Sire album, I'm Breathless.

Geften Music has four tunes in
the Tom Cruise action film about
car-racing, Days Of Thunder. The
songs are performed by Chicago,
Apollo Smile, Maria McKee and Joan
Jett. Geffen also is currently repre-
sented on the charts by songs re-
corded by Heart, Wilson Phillips,
Howard Hewett, the Sundays and
Michael McDonald, among others.

PolyGram Publishing/lsland
Music has a song in Days Of Thun-
der, the Terry Reid-penned "Gimme
Some Lovin'." The company also
has the Hollies’ “Long, Cool Woman
In A Biack Dress"” in the Mel Gibson
movie vehicle Air America.

Famous Music composer/pianist
Earl Rose has been nominated for
an Emmy Award for his score for
ABC-TV's Afterschool Special My
Dad Can't Be Crazy...Can He?

Songwriter/producer/artist David
Foster held a SongTalk seminar in
which he talked about his career and
took questions from the audience.
The event was sponsored by the
National Academy of Songwriters.

NAS has an Artist Development
Program which is led by Steve
Schalchlin, Directorof Services, and
Blythe Newlon, Assistant. Recent
success has been garnered by a
number of songwriters including
Joseph McClendon [l, Alan

Satchwell, Bill White Acre, Jenny
James and Michael Stephen. To
become a part of this program, NAS

Mathis and Jerry Moss were honored. Pictured Is Mathis (left) being
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sung to by members of the Inner Voices.

Pat Lewis

The Songwriter’s Guide

to Collaboration

By Walter Carter
Writer's Digest Books, Gncinnati, OH
$12.95 (paperback)

encourages you to attend the new
monthly Singer/Songwriter Work-
shops at6481 Hollywood Bivd., Suite
780. For more information, please
call NAS at: (213) 463-7178.

New Signings

New York-based House of
Usher signed a worldwide co-pub-
lishing agreement with Peer Music.
George Usher wrote the current
Richard Barone single, “River To
River,” from Barone’'s debut MCA/
Paradox LP, Primal Dream.

SheldonReynolds has signedan
exclusive worldwide songwriting
agreement with Famous Music.
Reynolds, who is the vocalist and
lead guitarist with Earth, Wind & Fire
and a former member of the Com-
modores, wrote the title track and
second smgle “Man With The Right
Rhythm,” on the Pointer Sisters’ up-
coming LP, Right Rhythm, on
Motown. He also wrote Earth, Wind
& Fire's upcoming third single,
“Wanna Be The Man.” In addition,
he co-wrote “My Only Love” on the
forthcoming self-titled Barbara

A quick glance at the Billboard
charts will tell you that collaboration
works. Even Diane Warren, who has
had tremendous success as a solo
writer, finds herself collaborating with
others like Desmond Child or Michael
Bolton. In this well-written book,
Walter Carter tells you how to choose
a collaboration partner, how to get
started on your collaborations, how
to sell your songs and what to watch
out for on the legal side of the busi-
ness. Alot of research has goneinto |
these pages as Carter quotes and
follows the careers of numerous
successful collaboration partners
from Lennon and McCartney to |
Rodgers and Hammerstein. If you |
are a successful solo songwriter,
this book will not try to convince you
to change your ways; however, it will
show you how to double your output |
and get over dry spells. The lan- |
guage is colorful, inspiring and easy
to understand.
= —
Weathers project for Reprise. |
Sheldon is scheduled to depart in |
August on Earth, Wind & Fire's 1990
worldwide tour.

Cherry Lane Music has entered
into an exclusive long term co-pub- |
lishing agreement with Guitar Re-
cordings’ artist Blues Saraceno.
Saraceno is currently in pre-pro-
duction on his second album for the
Cherry Lane-affiliated label. Cherry |
Lane has alsore-signed Jon Carroll |
to an exclusive songwriter contract.
Carroll wrote Linda Ronstadt's 1981
hit, “Get Closer.”

The Business Side

Bug Music has promoted Barbara
Meador to Vice President. Beth
Allison has also joined the company
as the new General Manager. Bug
has named Mara Bruckner as Pro-
fessional Manager. Ms. Bruckner
comes to Bug from Peer Music.
Janeen Lae Heller joined Bug as a
ProfessionalManager. She previously
was an independent song plugger
and managed Toronto-based song-
writer Bill White Acre. &

Peer Music signed a worldwide co-publlsh/ng deal with House of |
Usher. From left: (top row) Frank Carrado, Peer; George Stein, attor-
ney; Bernadette O'Reilly, Peer; Ralph Peer Il, Peer; Kathy Spanberger,
Peer; and (bottom row) band members Lewis King, George Usher,

Doug Larcey and Mark Sldgwlck.i
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By Pat Lewis

- ust because songwriter, pro-
ducer and musician Taylor Rhodes residesin Nashville, doesn’t necessarily
mean that he writes country music. As a matter of fact, his success as both
a songwriter and producer has come from his collaborations with harder-
edged rock & roll artists such as Peter Wolf, Kix, Loverboy and Y&T. He also
has scored successful cuts on albums by Johnny Van Zandt, Jennifer Rush
and Celine Dion.

“Nashville is predominantly country,” says Rhodes via a telephone
conversation from his 16-track home studioin Tennessee, “but there’s more
and more non-country songs being picked up from here all the time. A&R
guys who were a little more open to what Nashville's about years ago were
coming here and picking up songs for artists like Tom Jones and Engelbert
Humperdinck. | don't think people realize how many non-country songs
have come out of Nashville. Not too many years ago, you'd send a demo
out and if it had a Nashville return address on it, a lot of times in New York
and Los Angeles, they wouldn't listen to it because they just took it for
granted that it must be a country song or it's what Nashville songwriters
think is pop or rock. But there are a lot of people here that are having some
tremendous success now.”

Even though he was not brought in originally to produce Peter Wolf's
current LP (Up To No Good!), Rhodes ended up co-producing the entire LP
as well as co-writing almost all of the material with Peter and Robert White
Johnson. In the beginning, the songs were written and demoed in Rhodes’
home studio, but when Irving Azoff (who was at MCA at the time) heard
them, he was soimpressed with the quality and creativity of their production,
he suggested that Taylor co-produce the actual cuts for the LP. “It's funny
because when Robert and | first started working with Peter,” explains
Rhodes, “he said he wasn'treally sure if he needed any songs. | ended up
writing eight songs with him. It happened like that with Loverboy, too. |
ended up having four songs on that album. I don't take ‘no’ for an answer
even if somebody says they have all of the songs. If | can get my foot inthe
door, I'm going to try to get something on that record—at least one song."

Rhodes works with other harder-edged acts as well. He is currently
working with Kix on their forthcoming LP. “We are getting together, but 1am
working on songs by myself here as well,” he confesses. “I think that the
best thing a songwriter can do when he gets together with an act is get his
homework done ahead of time if he possibly can. He's got to know what the
act is about, obviously. He should have two or three ideas to present to the
artistimmediately because usually the artist does notwant to hear you say,
‘Well, what do you want to write,’ and then start from scratch. Itdoesn't work
that way very often and | know some artists who will just say ‘next’ if you
come in there without anything prepared. At least show them something.
I understand Desmond Child does the same thing. He comes in with half-
finished songs and sometimes more. | think it's done more like that now.
A songwriter goes in with 80% of the song complete and then re-grooves
it to the particular act, and they help out on the lyrics and maybe add a
bridge. | think that if you don’t know the artist real well, you need to show
them what you're about right upfront.”

it would seem that writing lyrics for an artist is a tricky proposition. As a
songwriter, you have to be concerned with whether or not the artist will feel
comfortable with the subject matter that they are singing about. You
certainly don’t want to put the artist in a position that would make them
uncomfortable or have them sing words that are objectionable. Taylor
agrees. “With each artist you have to hopefully hear enough of their material
to figure out what they will sing about. Some artists will sing more sexually
suggestive lyrics than other artists will. Peter is not one of those blatant
sexual guys butyou could get together with some more rock-type bands and
they will sing more sexual lyrics.”

Butwhat happens when an artist wants to change yourlyrics? “Well, you
kind of asked a sticky question there,” answers Rhodes. “Sometimes they
can change a few words, and if its nothing big, they may not say anything
or they may not ask for any credit. Obviously, the songwriters would prefer
the chance to rewrite it first. Most of the time, however, it seems like if the
song isn't there, the artist probably won't cut it anyway. | guess the main
thing that songwriters don't particularly like is if the artist changes just a
tiny bit and all of a sudden they want to stick their name on it and take a
percentage of the song. You could lose a third of the song real fast that
way."
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ANATOMY
OF A

By David “Cat” Cohen

“Cradle Of Love”
PRODUCER: Keith Forsey
WRITER: D. Wemer, B. ldol
PUBLISHER: TCF Music/D. Werner Music/EM! April Music/
Boneido! Music/Chrysalis Music [ASCAP]

Billy Idol
Chrysalis

IT

Finally, this artist has come up with a single worthy of his name. For
a long time, Billy Idol has been much stronger in image than talent, style
than substance and outrageous posing than delivery. | always felt he was
trying to capture a niche in the rock arena by chasing the latest moves
of his trendy rock influences rather than his own. Now he’s arrived soldily
onthe charts, not with atrendy Nineties product, butwith a well-produced
and performed rock & roli classic.

While "Cradle Of Love” won't win any lyric competitions, the way it flirts

with the edges of young teen sexuality is as timeless as Elvis and the |

Rolling Stones (two of ldol's idols). The song expresses its strong point
of view in a well structured and well balanced composition and production.

@ Lyric: Rocking the “Cradie Of Love” has both its appeals and its
dangers. The lyric expresses both, including the appealing nature of its
dangers.

You turn like a ball of fire

From a rebel to a little child bride
To tease me

So go easy

This love touches a million ways
Chase the devil when he misbehaves
{ ain’t nobody'’s fool

Shake it up whatever you do

O Groove: Straight ahead rock & roll 8th note groovel Not a 16th note
or overlay is to be found. The tracks are reminiscent of the best of the

Stones which are reminiscent of the best of vintage Fifties and early |

Sixties rock.

Q Scale: An early rock & roll major pentatonic scale with a b3 added is
used in the melody, but the guitar lead and filis generally revert to the
standard “box” blues scales familiar to all rock guitarists.

Q Melody: The song is more melodic thanis usually found in this genre.

While the hook is not particularly rangy, just repetitive, the verse and |

bridge sections contrast well in range, shape and phrasing.

O Harmony: The standard ! vi IV and V rock & roli, chords are used but |

not at all in that order. This gives the song a very familiar sound, but yet
maintains surprises. This is an excellent example of an economical use
of harmonization,

O Form: Simple and straightforward. Signature Chorus Verse Pre-hook
Chorus Signature Verse Pre-hook Chorus Bridge Chorus Fade

0 Performance: Idol does all the things a rock lead singer is supposed
1o do: the shouts, the screams, the wild yells. In this song, he enhances
rather than replaces the melodic delivery of the song.

O Production: Hats off to the producers for maintaining a hot, live
energy in a very carefully controlied almost maincured production. Not
an easy thing to do.

Q Influences: The most obvious influence is Elvis’ delivery style in to

| Idol’s vocal. Other influences include David Bowie and of course, the

Stones.

O Summary: “Cradle Of Love” is not going to be everyone's favorite

dance song this year. The beat is not remotely hip-hop, the production |

hardly high-tech, the message not at all radical, dudes. Yet, within its
genre, the recording is fun. All the elements are first-rate, and | wouldn’t
be surprised to hear it on the airwaves for quite some time.
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LUCKY SEVEN
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studio outing, tentatively titled Liberty. Joining Duran Duran founding
fathers John Taylor, Nick Rhodes and Simon Le Bon are gultarist
Warren Cuccurullo (flliing the vold long left vacant by Andy Taylor) and
drummer Sterling Campbell. Pictured at Olymplc Studlos are Duran
Duran new recruits Sterling Campbell and Warren Cuccurullo, pro-
ducer Chris Kimsey (with the beard) and Duran Duran relics Simon Le

Duran Duran recently completed recording chores on their seventh f

| WONDER'’S TRAVELING ONE-MAN STUDIO

’ pe o a0 e Sl
Stevie Wonder has just added a third Akai Adam Digital Multi-track
Recorder. The twelve-track recorder enables Stevle to digitally record |
In hotel rooms and temporary locations while on the road. Showing off
their dental work are Woody Moran (Director, Akal, U.S.), Stevie Wonder, |
Ron Franklin (Akai Digital Product Specialist) and Ken Kondo (Akai 5

Bon, Nick Rhodes and John Taylor.

MAD HATTER: One of the come-
back kids of last year, Donny
Osmond, was recently at Mad Hatter
laying down tracks for his new al-
bum, production chores handled by
David Gamson, engineering chores
performed by Steven Shelton and
assistants Darren Mora and Robert
Read....On-again-off-again Prince
musical cohort Sheila E. was also in
tracking with producer David
Gamson, engineer Steven Shelton
and assistant Darren Mora....Robert
“GQ" Palmer was in adding orches-
tral sweetening to three tracks from
his forthcoming LP, with Claire Fisher
arranging, Arne Fragier engineering
and Larry Mah and Bobby Jones
assisting.

GROUND CONTROL: Island re-
cording artist Dino was in making
tracks with engineer Chris Fuhr-
man....Nevada Beach was in mixing
their Metal Blade/Warner Bros. LP

TWINKLE, TWINKLE LITTLE STAR

Representative).
1

with producer-engineer Simon
Hanhart and Will Rogers....Veteran
producer Phil Ramone (Paul Simon,
Billy Joel, Barbra Streisand) was in
mixing tracks for RCA/BMG record-
ing act Boy Meets Girl, with Joey
Wolpert handling the sonic chores
and Alex Rodriguez assisting.
KINGSOUND: Tom Bocci was re-
cently in producing two tracks for
Eliza Gilkyson from the forthcoming
Blake Edwards film Switch, Eddie
King manning the boards.
IGNITED PRODUCTIONS:
Suzanne Palmer recently cut some
tracks under the supervision of Earth,
Wind & Fire mainman Maurice White
and Bill Meyers, with Paul Klingberg
and Fletcher Dobrocke handling the
engineering and Jeff Welch assist-
ing....Speaking of EW&F, Maurice
White and Bill Meyers produced the
song “One World,” which is the vet-
eran R&B group’s contribution to the

joint U.S.A/U.S.S.R. musical ad-
venture, Music Speaks Louder Than
Words.

PARAMOUNT RECORDING STU-
DIOS: Recent 1.R.S. signees Rebel
Pebbles tracked an EP in Studio C
with engineer Eddie Ashworth....
MCA artist Charlie Sexton, still look-
ing for the record that will break his
career, was in trying it again with
engineer Jeff Lord Alge....Bad Com-
pany, the never-say-die band who
scored enough of a success with
their first post-Paul Rodgers effort
so that we now have another vinyl
outing to endure from a band who
should have called it quits long ago,
is in doing radio edits for their new
label, Atco Records....Geffen act
Junkyard, in Studio C demoing ma-
terial for their next LP with engineer
Sylvia Massey.

SKIP SAYLOR RECORDING: Phil
Ehart, Steve Walsh and executive

| GREAT scoTT

=

producer Lennie Petze were in gang-
mixing CBS artists the Blonz....
Warner Bros. artist Gardner Cole
was in doing overdubs for his latest
opus, Keith Cohen, Brian Maloufand
Bob Schaper engineering and Liz
Sroka and Chris Puram assisting....
Geffen's Apollo Smiles was in putting
the finishing touches on “House Is
On Fire,” with David Bianco engi-

neering and Chris Puram assisting. |

DODGE CITY SOUND: MCA artist
Tim Feehan was in doing production
duty on Jimmy Osmond’s new solo
LP....Joey Averback is in producing
Steve Cochran's first
venture....Billy Osborne, in handling
the production chores on World
Records act the New Rules—engi-
neering on all of the aforementioned
projects by Jeffers Dodge....Fred
Mandel, in producing Chrysalis
Records artist Warren Pash, with
Joey Wolpert engineering.

.

solo |

| arranged the three Stephen Sondheim-penned tracks that Madonna
sings in Warren Beatty’s movie, Dick Tracy, is pictured flashing the
Vulcan “Live Long & Prosper” sign with Warner Bros. artist Twinkle
and fellow Madonna cohort producer Pat Leonard.

Veteran arranger/producer/songwriter Jeremy ubbock (left), who '

Almo Irving artists Christine In The Attic recently finlshed an EP of new
material under the veteran engineering-production guldance of Ken
Scott (the Beatles, David Bowie, Supertramp and Elton John). (L-R):
band members Jimmy DeJulio Jr. and Scott Sigman, Ken Scott, band
I members Alex Gibson, Christine Russell and Michael Barbera. |
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0'BRIEN

By Steven P. Wheeler

schemaers, winners and losers,

one local boy is capturing the
ears of artists and record compa-
nies alike. Twenty-four-year-old
John O’'Brien recently completed
production work on Boo-Yaa
T.R.I.LB.E.'s album New Funky
Nation and since that time he has
been as busy answering his phone
as he has been in the studio.

This former Fairfax High stu-
dent has been around the music
scene since his high school days
when he was like any one of a
thousand teenage rock musicians
dreaming of stardom and fame. “|
jammed with a couple of bands
that went to Fairfax,"” says one of
the industry’s youngest produc-
ers. “| was playing bass and jam-
ming with people from Guns N’
Roses and L.A. Guns.”

While none of these musical
match-ups ever grew beyond the
limited scope of rudimentary jam
sessions, the career of John O'Brien
kicked into high gear a short time
later when the versatile young man
worked as a sound man during an
extensive worldwide tour with his
friend Fishbone. “l toured with him
doing the monitor mix. We wentto
Japan and Canada as well as an
American tour.” O'Brien says that
while he learned a lot during the
lengthy stint with Fishbone, he
also began to feel stifled as a
musician. I was on the road for
two years with Fishbone,” explains
O'Brien. "When | got back | de-
cided thatiwanted to start playing
again because | missed that when
| was on the road.”

This burning desire to rekindle
his career as a musician brought
immediate results as O'Brien tried
his hand in a number of bands
around town. This version of mu-
sical chairs eventually bagan to

In a town filled with dreamers,
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pay off as the hungry and talented
L.A.residentbegantoreceive offers
for various session gigs. “After
doing a couple of sessions with a
few people, | got some work through
Istand Records,” O'Brien recalls.
The record company asked the
budding studio wizard to do some
work with Boo-Yaa T.R.1.B.E.“They
gave me some drum programming
sessions which | did and then they
called back and asked me if !
wanted to demo some material
with the band.”

O'Brien jumped at the chance ‘

and recorded the demos at his
house. “They liked the demos so
much that they asked me to come
in the studio and produce those
three cuts.” The resulting work was
released this past February, and
O’'Brien has been a hot commodity
ever since. “I kept getting calls,
and | ended up writing a song for
a girl named Kristen Vigard and |
did a track for her that's going to
be the single[“The Announcement”]
on her album that’s coming out in
July.”

At the present time, O'Brien is
in the studio producing his first
album in its entirety. “I'm working
with Bronx Style Bob for Sire
Records. I'm doing a lot of pro-
gramming, bass, guitar and key-
board parts too.” This ‘hands-on’
approach is O'Brien’s basic pro-
duction philosophy, “I do end up
playing a lot of instruments on
things that | produce.”

This commanding presence in
the studio is also a big part of
O'Brien’s professional outiook once
he steps outside the studio walls,
since he is intent on finding and
developing unsigned artists aswell.
“I'm developing a couple of artists
by myself. One of them is a girl
named Kate Gibson. We've kind
of invented our own thing, we call
it‘psychedelic hip-hop.’ She sings
kind of like Edie Brickell but she’s
singing over a 'hip-hop’ beat. It's
very interesting stuff.”

O’Brien has also been contacted
by the platinum-rap production team
collectively known as the Dust
Brothers (Tone-Loc, Young MC,
Beastie Boys). “I've been working
with them and they've approached
me about working on some of their
upcoming projects. It will most likely
have more to do with writing and
playing than production.” But pro-
duction is the uitimate direction
that O'Brien hopes to keep his
sights set on. “Production is defi-
nitely the direction I'm heading in,
but I'm also writing as well.”

As for the immediate future,
O'Brien is very excited about a
project he's going to be working
on for Arista in the UK. “It's for an
artist named Booker Newbury. We
just did a remake of ‘Bad Luck’ [a
song originally recorded by Harold
Melvin and the Bluenotes). He had
a Number One record in England
acouple of years ago, even though
he's from Cleveland, Ohio.”

Well, John O'Brien is from Los
Angeles, and judging by his rising
career in the fickle music buinsess,
he will be making a very big noise
in the City of Angels for a very
long time.”

mEW TOYS—Burwr Ruvorrs

Two New Amp Lines from JBL Professional

JBL Professional has two new audio
power amplifier lines called the ES Series
and the SR Series. The ES Series fills the
need of sound contractors and features a
computer-aided designwith reduced weight,
compact size, reliability and clean perfor-
mance. The ES Series starts with the ES150
with 75 watts/channel into four ohms, 20 hz
t0 20 Khz both channels driven. Next comes
the ES600 with 300 watts a side, the ES900
with 450 watts each channel and the ES1200
with 600 watts a channel, The ES600, 900
and 1200 all have high frequency power
conversion supplies which reduce the over-
all weight of the amp by not using the huge

New TX Series Loud-
speaker from Ross

The new TX452HL loudspeaker system
is the largest and newest model in the Ross
fine. Madein America, thissystemis designed
for medium throw applications such as large
clubs and smaller concert venues.

The TX452HL consists of two, 15-inch
LX15 low frequency drivers loaded to a hom
enclosure. High frequencies are handled by
an HFO3 titanium compression driver that
has afield replaceable diaphram. This driver

| isloadedinto an HT511 bi-radial hom which

willincrease the dispersion of high frequency
sounds.

Speaking of coverage, the response of
this system s 45Hz to 18.5 Khz. in a funne!
shaped coverage pattem thatis 90 degrees
inthe horizontal plane,and 40degreesinthe
vertical plane. The TX452HL is rated at a
conservative 300 walts RMS with a peak
rating of 600 watts. The speaker has a 1.5
Khz crossover point and has an input im-
pedance of fourchms. Measurements (check
your truck) are 48" X 26" X 17" and the
cabinetis made from OSB plywood covered
with Ozite™ carpet material. The list price is
$649.95.

Formore information about the TX452HL
or any other Ross Systems products, call
them at {817) 336-5114. Faxers can reach
them at (817) 870-1271. Their mailing ad-
dress is Ross Systems, P.O. Box 2344, Fort
Worth, Texas, 76113.

powertransformerusedin older linear power
supplies.

Allmajor circuit sections are modular and
removable while quick diagnesis of each
amplifier's operating condition during
troubleshooting is provided by a LED indica-
tor of input signal, output signal and opera-
tional status. Another cool thing is the vari-
able speed fan that is linked to the tem-
perature of the power output transistor heat
sink and the filtered air flow that allows a
nearly air-tight package with no vent holes
on the top or bottom of the case. \

The SR Series is a more cost-conscious
version of the ES Series. Ali of the SR amps
also have the same power supply circuits as
the ES and come in the SR6615 with 150
watts/channel, SR6630 with 300 watls/
channel and the SR6650 with 500 watts. |

For prices and more data, contact JBL
Professional at 8500 Balboa Blvd., |
Northridge, Ca 91329. Phone number is
(818) 893-8411 or you can Fax (818) 893- |
3639.

Instructional Video from
Backstage Pass

The newest instructional video from
Backstage Pass Productions features gui-
tarist Bruce Bouillet and is entitled /mprovi-
sation for Progressive Hard Rock Guitar.
Bouilletestablishes hiscredentials rightaway
with a live jam with former band mates from
Racer X at the beginning of the tape.

The video covers: How to play major,
minor, pentatonic and blues scales, correct
three note per string positioning, basic to
advanced arpeggios, and advanced appli-
cations of arpeggios. Included with the tape
are 47 on-screen note and fretboard finger-
ing charts.

Recommended for both beginners and
the advanced, the video sells for $49.95 and
isdistributed by Silver Eagle at6747 Valjean
Ave., Van Nuys, Ca. 91406. Phone number
is (818) 786-8696 or (818) 787-5517. To
leam more about the video, write to Back-
stage Pass Productions, Inc., P.O. Box 90,
Van Nuys, Ca. 91408. |
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RADIO PIX

SUNDAY, JULY 8

12:00 noon KNAC FM 105.5—High
Voltage: Better late than never,
Tawn Mastery unleashes two hours
of raw power rock during this Inde-
pendence Day all-concert special.

7:00 p.m. KXLU FM 88.9—Brain
Cookles: L.A.’s premier radio
showcase for underground music
presents Mr. Jones and the Previ- |
ous. ’

7:00 p.m. KMGX FM 94.3—Dick
Clark’s Sixties Party: in this spe-
cial, America’s oldestliving teenager |
takes us back to the golden age of }
rock & roll with great party records
such as “Louie, Louie,” “Wooly Bully”
and “Dancing in The Street.”

8:00 p.m. KLSX FM 97.1—Dr
Demento: Bizarre, eccentric and
downright demented songs about
fish and fishing.

11:00 p.m. KLSX FM 97.1—Blues
Deluxe: A brand new program
promising wildcat blues players
alongside all your favorite traditional
blues legends. One hour.

FRIDAY, JULY 13 [

11:00 p.m. KWNK AM 670—Boot-
leg Radlo: Rockin' favorites from
Madam X, Idle Threats, Wired and
Rocknee.

SATURDAY, JULY 14

8:00 am. KJLH FM 102.3—The
Countdown: Join host Walt Love
as he counts down the Top 25 urban
contemporary music tracks in the
country.
SUNDAY, JULY 15

8:00 a.m. KLSX FM 97.1—Oft The
Record WIith Mary Turner: An ex-
clusive one-hour interview with and
music by Bruce Hornsby & the
Range.

J
]

Madonna

Our readership has most likely
noticed that Madonna has had the
Number One song in the country
recently with “Vogue” and its many
remixes. Taken from her new Sire
LP I’'m Breathless, the single's suc-
cess has certainly not hurt the pub-
licity for Touchstone's Dick Tracy
feature. However, like Prince’'s
“Batman” single from Batman,
“Vogue" does not actually appearin
the movie. Only three songs from
the album (“Sooner Or Later,"“More”
and “What Can You Lose"—all writ-
ten by Stephen Sondheim) are
actually in the flick. The rest of the
record is made up of songs ‘“in-
spired” by the Material Girl's role as
Breathless Mahoney—all, that is,
except for “Vogue™ which is pretty
much an extension of the great
dance tracks Madonna has been
developing all along. Rate Madonna
a “10" for business sense and a “5"
for artistic continuity. But pat her on
the back anyway. I'm
Breathless made its
debutin Billboard's Top
Fifty while the “Vogue”
single is at or near
Number One on every
domestic and interna-
tional sales chart.

Just how important
is Madonna to her
fans? Very. Just ask
the Association To
Save Madonna From
Nuclear War. Show
Biz is told that the
members of this orga-
nization seekto declare
a “nuclear free zone"
within a 200 mile radius
of any place that the
pop singer hangs out.
To find out more about

this, send an SASE to
! 228 McCormick, #3,

™

¢
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Bobby Brown

11:00 p.m. KJLH FM 102.3—In The
Spotlight: A one-hour, once-a-
month look at the careers of top
urban artists heard through music
and interview segments. This week,
host Jewel McGowan spotlights

Bobby Brown plus BeBe & CeCe
Winans.

FRIDAY, JULY 20

11:00 p.m. KWNK AM 670—Boot-
leg Radio: A gala celebration with
Jimmy Harnen as the show’s spe-
cial guest host as Bootleg Radio
goes national via satelite for the first
time. Performers include the Casey
Lee Jones Band, Tryx and Risque.

T ——

Cincinnati, OH
45219. This is no
joke.

Jon Bon Jovi,
working for the first
time sans the rest
of his group, has
been in a studio
locally recording
an album tenta-
tively titled Blaze
Of Glory. The al-
bum, which is tied
to the August 1 re-
lease of 20th
Century Fox's Young Guns I, will
include a couple of orchestral pieces
from the flick and will not have a
photo of Bon Jovionthe cover. Sois
it the film's soundtrack? Nope. The
official line is that the record is to be
labeled “Music From And Inspired
By Young Guns II.”

“Doubleback,” the appropriately-
titled first single from Back To The
Future, Part /1, is slowly but surely
inching its way up the charts. This
new offering puts Show Bizfaves ZZ
Top back in the musical limelight.
The Tops also have a short cameo
in the new opus, but you've got to
look quick to catch them twirling
their guitars in the back of a wild
west bar scene.

Wildcomic Sam Kinison sent off
a telegram demanding that MTV
execs quit showing his “Under My
Thumb*video. The original “Thumb”
piece, taken from Kinison’s Leader
Of The Banned P, had been re-

Lorraine Day

ZZTop

&/ A\ Y
Harvey Kubernik, Gavin MacLeod and MacDonald Carey

jected because of a segment fea-
turing scantily-clad females walking
down a runway. MTV had been
playing an edited version that
Kinison approved, but the comic
seems to have had a change of
heart. “I definitely feel there's a
double standard going on,” said
Kinison's note. “I can turn on MTV
and see Cher’s butt or Madonna
grab her crotch...and you have to
revise my video? It'slike cutting the
best parts out of a movie.”
Pictured above are producer
Harvey Kubernik and actors Gavin
MacLeod and MacDonaid Carey.
The occasion was the recording
session for Kubernik's Hollyword
project which is due out this August.
To warm up for the festive release,
a host of the project's participants
recently convened at Cafe Largo for
a night of poetry and revelry.
Kubernik is also serving as project
coordinator of the June release of
The Jack Kerouac Collection, just
released on Rhino/Wordspeak.
Good news! It was reported that
workers scrubbing the graffiti-
splashed walls of a Mojave Desert
cave inadvertently defaced by the
crew making Oliver Stone's Doors
movie were hopeful that the cave
could be returned to its original con-
dition. Using water, a non-toxic cit-
rus-based detergent and a soft-
bristle brush, a State Parks and
Recreation Department spokesman
said he was optimistic that the 100
fake Indian pictographs applied by
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Mary’s Danish

the film crew could be removed.

Chameleon recording artists
Mary’s Danish, who are best
known for last year's Top Five al-
ternative hit "Don’t Crash The Car
Tonight," have justbecome involved
with Recording Artists Against
| Drunk Driving (RAADD). Theband
has completed a 30-second Public
Service Announcement to be seen
| nationally on MTV and other net-
works. The spot combines actual
footage of automobile accidents
with the group's signature single.
All six Mary's Danish band mem-
bers appear. Other participants in
the campaign include Phii Collins,
Elton John, Bryan Adams,
Fleetwood Mac, the Kinks and Def
Leppard.

An organization called the Elvis
Presley Impersonators Interna-
tional Association just held their
first annual convention in a suburb
of Chicago. Almost 100 imperson-
ators representing fifteen states and
six countries—including a female
Elvis named Janice Waite—par-
ticipated in such seminars as "How
To Be A Better Elvis.”

Speaking of missed photo op-
portunities, Show Biz has learned
that thirteen of the original
Munchkins recently traveled to
Grand Rapids to mark what would
have been Judy Garland’s 68th
birthday. The diminutive actors and
actresses walked down a genuine
yellow brick road built in Garland's
hometown last year to honor the
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late actress. Born
Frances Ethel
Gumm, Garland
left the northern
Minnesotatown at
age fifteen to star
in The Wizard Of
Oz. She died of a
drug overdose in
1969.

Attention Dead-
heads! Grateful
Dead drummer
Mickey Hart has
written an autobi-
ography to be published by Harper
and Row this September. The envi-
ronmentally aware musician has
stipulated that the publisher plant a
tree in a tropical rain forest for every
tree cut down in the production of
the book.

Look for an all-star extravaganza
to be broadcastin the U.S. on Octo-
ber 9. Beatle-philes will recognize
that date as it would have been the
late John Lennon’s 50th birthday.
Under the auspices of Yoko Ono,
such celebrities as Lou Reed,
Roberta Flack, B.B. King, Cyndi
Lauper and Paul McCartney par-
ticipated at the May 5th concert in
Liverpool, which unfortunately con-
flicted with a separateremembrance
atthe Berlin Wall planned by Cynthia
Lennon. Ringo Starr, who could
attend neither party, taped aversion
of “I Call Your Name" with Jeff
Lynne, Joe Walsh, Tom Petty and
Jim Keltner for playback at the

~ John Cale

Cast of { Love Lucy

concert in Liverpool.

Writer William S. Burroughs is
said to be releasing a spoken word
album on Island with musical back-
ing by Chris Stein, John Cale and
Donald Fagen. Hal Willner is to
produce this esoteric mix of person-
alities.

Chrysalis will release a two-CD
tribute to Cole Porter with the pro-
ceeds going to benefit World AIDS
Day, December 1st. The album will
feature contributions fromk.d. lang,
U2, Fine Young Cannibals, I1ggy
Pop, the Neville Brothers, Lou
Reed and Debbie Harry, among
others.

Show Biz comedy faves the
Campers, Chanteuse, Gaylel Von
and a host of others just performed
during a shindig at the Rose Tattoo
in West Hollywood to benefit the
Vivian Vance Memorial Founda-
tion. This non-profitorganizationwas
set up to continue the late actress’

sponsor her for a star
onthe Hollywood Walk
of Fame (The other /

Desi Arnaz, Lucile
Ball and Willlam
Frawley—have had
their own stars for
years). If you missed
that magical evening of
songs and comedy, the
organization is plan-
ning a second one for
August 17th (at the
Rose Tattoo again, we
assume). For moreinfo
about the organization
or the upcoming sec-
ondconcert, write them
at P.O. Box 461096,
Los Angeles, CA
90046. Tellthem Show
Biz sent you.
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charity work and to | primitives are Fritz Coleman’s

v [CeeyRco™clatons \ Sinatra: The Man And His Music.

TELEVISION PIX
SUNDAY, JULY 8

11:00p.m. MTV—MTV Unpiugged:
Members of hard rock favorites Great
White and Damn Yankees go
acoustic.

THURSDAY, JULY 12

Jo-El Sonnier
8:00 p.m. THE NASHVILLE NET-
WORK~—-Cajun Country: This spe-
cial features Jo-El Sonnler, Jimmy
C. Newman and Doug Kershaw
performing classic cajunsongs such
as “Jolie Blon” and “Jambalaya.”

SATURDAY, JULY 14

I
5:00 p.m. MTV—Knebworth '90: A

benefit featuring performances by a
plethora of stars including Paul
McCartney, Tears For Fears and
Genesis.

8:00 p.m. BRAVO—Big World:
Superstar Janet Jackson guests.

9:00 p.m. PBS—Sunday In The |

Park With George: Bernadette
Peters starsinthis play loosely based
on the life and work of painter
Georges Seurat. Music and lyrics
by Steven Sondheim.

SUNDAY, JULY 15

{ 1:00 a.m. KNBC—it's Fritz!l: The

musical guests.

9:00 p.m. THE DISNEY CHAN-
NEL—Sunday Night Showcase:

REPEATS: July 24.
11:00 p.m. MTV—MTV Unplugged:

Sinead O’'Connor appears along
with the Church.

SATURDAY, JULY 21

8:00 BRAVO—BIig World: A spe-
cial appearanceby Paul McCartney.

9:00 p.m. PBS—Swingin’ Over
The Rainbow With Willie Nelson:
The country legend and his acous-
tical quintet perform instrumental
numbers from the golden age of
swing.

I

NOTE: All times PST. Check your |

local listings for exact air dates and
times in your area.
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By Michael Amicone

Contributorsinclude Pat Lewis, Scott
Schalin and John Lappen.

SALUTING L.A. JAZZ: Renowned
L.A. artist Richard Wyatt and
Capitol Prez Hale Milgrim

are pictured in front of
the “Hollywood Jazz:
1945-1972” mural-in-
progress on the south
wall of the Capitol
Records building in Hol-
lywood. The completed
mural will pay tribute to the art-
ists and jazz clubs that have
contributed to making Hol-
lywood a leading force in
innovative jazz. Artists in-
cluded in the painting are
Duke Ellington, Nat King Cole,
Ella Fitzgerald, Charlie Parker,
Mi'es Davis, Billie Holiday,
Dizzy Gillespie and Chet Baker,
with the names of prominent
jazz nightclubs to be etchedinto
the background.

DISCO RHINO: This month’s
Rhino releases include a two-vol-

f/
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TO WRIN TEACHER: In ordertodraw attention to Rog

Lisa ose

'.‘, i

er Waters’ up

a 40-foot tall teacher, one of the characters from the Pink Floyd album as created by animator Gerald Scarfe,
was flown in from Berlin last week for a traffic-stopping appearance at Tower Records on Sunset Bivd. The

.

’

BANNING THE BOX: In an effort to
speed up the elimination of CD
longbox packaging, the Ban
The Box coalition is
encouraging consum-
ers to tear open their
CDsandleavethetorn
outer shell for disposal
by the retail outlet. The
coalition hopes that this will
force retailers to contend with
the mounting waste generated
by these disposable and use-
less cardboard outer shells.

VINTAGE FLOYD: July is a good
month for Pink Floyd fans. In addi-
tion to Roger Waters’ restaging of
The Wall in Berlin, Mobile Fidelity
Sound Lab is releasing the album in
a special Limited Edition 24-karat
gold Ultradisc format. The double
CD, which is the company’s first-
ever Limited Edition Ultradisc, in-
cludes an expanded booklet and is
housed in a deluxe slip case. Floyd
fans can now hear The Wall, one of
the band’s most famous works, in
the best possible sound quality.

concert, to be staged on July 21 at
the site of the Berlin Wall, is being
billed as the largestmusical event
ever (the performance is expected
to draw over 150,000 people and
will also be broadcast in 60
countries. —JL

Lisa Rose

ume series entitled The Disco

Years, covering the dreaded disco
explosion of the Seventies, and Hip-
Hop Greats, a set focusing on rap
music’s formative years. The former
includes such Seventies disco
dance floor dregs as Diana Ross’

“Love Hangover,” Chic’s “I Want
Your Love,” Kool & the Gang’s
“Celebration” and KC & the
Sunshine Band’s “That’s The
Way | Like It” (incidentally,
Rhino Records has alsoreleased
a "best of” collection by the
best-forgotten KC & the Sun-
shine Band, probably the most
disposable CD ever released
by these usually great reissue
archivists). The latter set, Hip-
Hop Greats, Includes seminal
rap recordings of the early
Eighties—Grandmaster & Melle
Mel’s “White Lines,” Grandmaster
Flash’s “The Message,” the
Sugarhill Gang’s “Rapper’s De-
light,” plus early singles by Run-
D.M.C. and the Fat Boys.
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IT ‘IS’ UNUSUAL: In an unusual musical pairing, Tom Jones joined Billy
Idol (Ido!’s first live performance since his motorcycle accident) onstage
atthe N.Y.C. Jam, held on June 21 at Hollywood nightclub Spice. The duo
sang Idol!’s hit, “To Be A Lover,” and a few rock chestnuts—"“Great Balls
Of Fire” and “Be-Bop-A-Lula.” Jones, who is currently recording a new
album, got a thunderous ovation from the lucky throng of club-goers who
were present for the jam. Billy Idol, who is apparently going through an
Elvis/Vegas look-alike period, showed no ill effects from the February
accident that severely damaged his right leg and left forearm.
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BYRNE’S BRAZILIAN BASH: Opening with “Office Cowboy” from his latest LP, Rel Momo, Davld Byrne and

his fourteen-piece Brazillan band performed an engaging two
in the alsles. David’s band, along with their wonderfully spastic leader,
an elaborate three-tlered stage and were as tight as a whistle, Most of the materlal came from Byrne’s new
which is an unusual departure from hls work with the Talking Heads, and included the samba

THE LEGS HAVE IT: Brash Ca-
nadian singer Alannah Myles is
shown cavorting with the Scor-
plons’ Rudolf Schenker (left) and
Klaus Meine at one of her recent
Roxy shows.

Sire release,

COME ON DOWN: Christine In The Attlc came downstalrs long enough
to perform an intrigulng set of soulful pop at Club Lingerie in Holly-
wood. The band, whose sound is highlighted by the chilling vocals of
Christine Russell, played selections from their self-titled Independent
debut, produced by legendary producer-engineer Ken Scott(the Beatles,
Bowie and Elton John). Creating a seml-surreal attic look, the

stage was adorned with wispy white curtains to augment the

ethereal quality of the performance. —SS

CLASSIC RICHARD: Late last year, Speclalty Records—
the label where Little Richard made rock & roll history
during the years 1955-64—eleased a deluxe five-
album, three-CD box set chronicling the record-
ings of Little Richard, one of rock’s seminal
figures. Little Richard: The Specialty Sessions
Is a collector’s dream, contalning every song
the Georgia Peach released on the label and,
more Importantly, previously unreleased
demos, outtakes, false starts and in-studio
conversation. In addition, there are true
stereo verslons of his 1964 Specialty re-
cordings and a series of radlo commer-

clals that Richard cut for Royal Crown

Halr Dressing In the mid-Fifties (Richard’s
high-rise pompadour was as famous as

his patented “woo’s”). The Specialty
Sessilons, which also Includes compre-
hensive liner notes and a 32-page book-

let (placing the Little Richard story In its

proper historical perspective), offers a
fascinating glimpse into the recording
sessions that spawned some of the most
exciting, important rock music ever re-
corded. Though some rock historians may
quibble at Richard’s persistent claim that

he invented rock & roll—Chuck Berry im-
mediately comes to mind as another seri-

ous contender—there’s no disputing the

fact that this flamboyant rocker was one of
rock'’s founding fathers.
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“Don’t Want To Be Part Of Your World" and “Independence Day,
Of course, David performed a number of Heads

House,” both of which lent themselves quite nicely to the rich ethnic mood of the evening.

-hour set that had the entire audlence dancing
wore striking white suits, stood on

" a festive cumbia about an X-rated dream.
tunes including “Mr. Jones” and “Burning Down The

COMING OUT PARTY: George Balaskas, President of Amethyst En-
tertainment and Century 2000 Records, and composer-musiclan-actor
John Draikis are plctured at Trumps during a party held to celebrate
Century 2000's first record release, “Hold On,” by Thelma Houston. A

riaxdlng: :nd tp ulglsh:ng di véségg
Records willlcense the m MUSIC CONNECTION
Ten Years Ago...

Records will license the music to
Amethyst’s original film sound-

Tidbits from our tattered past
A SPECIAL PARTY: Chrysalis

tracks and acquire and license other

music catalogs. The label has ac-
quired the Century catalog of classic

Jazz recordings, including music

by Jazz legends Buady Rich, Records held a private fistening party

recently for the new LP More Spe-

cials, by British ska band the Specials

at the O.N. Club in Silver Lake. The

debut of the album and several live

Woody Herman and Benny

Goodman.
and studio-produced videos aftracted
afullhouseincluding Stiv Bators, four-
fifths of Blondie, some B-Girs, the
Boxboys and Rodney Bingenheimer.
IN THE ‘FICKLE FINGER OF FAME’
DEPARTMENT: The most popular
wake-up duo in Los Angeles? John
London and Ron Engelman were re-
cently honored after radio listeners
named them their favorite AM radio
personalities.
JUNGLE  MUSICIANS—AND
PROUD OF IT: The Ramones, when
asked about their three-chord song
reputation, stated, “Wedon'tplay three
or four chords! MC: “Two Chords?"
“Nope,” replied Joey Ramone, ‘we
play one chord!”

4
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hose of us living in Los

Angeles are indeed fortunate.
Because of our proximity to

the very pulse of the music
industry, we get to see rock history
in the making. Actually, we very
often get to see it before it’s made.

Not too long ago, the local club
scene was vibrant with aspiring rockers
who strutted their stuffup and down
the Strip on a regular basis in an
effort to get noticed by the A&R
community. With their melodic teen
anthems, devil-may-care attitude,
glam attire and stage acrobatics,
Poison not only attracted the larg-
est crowds in town, but were also
awarded a recording contract with
the then-independent Enigma Records.

Look What The Cat Dragged In,
the band’s first album, almost died
a terrible death had it not been for
the hard work of the band members
and the dedication of a handful of
Enigma staffers. Enigma was a relatively
new label and Poison, a new band.
The two had to grow together. While
on the road, group members would
note which record stores weren’t
stocking their album and report these
stores directly to their label. Day
after day, both band and label worked
diligently to break an act many dismissed
as merely an image-conscious glam
band. However, the results of their
combined efforts yielded two Top
Twenty hits— ”Talk Dirty To Me,”
which peaked at Number Nine, and
”l Won’t Forget You,” which made
itto Number Thirteen on the Billboard
charts.

With the release of the Tom Werman-
produced Open Up And Say...Ahh!
the group had definitely matured.
The songs were tighter, more melodic
and more true to life. Eye shadow
and jeans were replaced by hair
stylists and leather. Poison was now
arena-ready.

The group’s sophomore effort produced
the chart-topping singles, "Nothin’
But A Good Time” (Number Six),
“Fallen Angel” (Number Twelve) and
their only Number One single to
date, "Every Rose Has Its Thorn.”
Poison had grown up.

Relying on Bruce Fairbairn’s production
expertise, Poison’s new Flesh And
Blood album is harder, heavier and
more sincere than any of their previous
efforts. This time around the band
drew on their innermost personal
experiences—though not always very
pleasant ones— for their song inspiration.
“Valley Of Lost Souls,” "Life Goes
On” and "Something To Believe In”
exemplify their newfound attitude
and songwriting growth.

In arecent conversation with Bret
Michaels, the lead singer traced
Poison’s development and spent some
time previewing their new album.
Here’s what Bret had to say:

20

Rikki Rockett

MC:The new album, Flesh And Blood, is a lot
heavier than your previous efforts. It also
seems to be a lot more mature than the first
two albums. How would you chart the
progress you guys made from one LP to the
next?

BM: | think this record is going to throw
people back just a bit. I think this is an album
that has legs—it’s going to take a bit more
getting used to, but | think it will last longer.
When we did Look What The Cat Dragged In,
we were a bunch of kids doing an indepen-
dent recordfor Enigma with hardly any money.

3
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Bret Michaels

And basically, we did the songs that we
played inthe clubs. We didn’t really have that
many experiences. We had just moved to
I.A., and we played the club scene for a
couple years and said, “No one is signing us,
let’s do an independent record.” And need-
less to say, when we put the album out, it
almost died a miserable death. But we kept
touringand plugging it. Finally, Capitol picked
itup and gave us a chance with “Talk Dirty To
Me” and fortunately it did what it did. | dont
know if it was fate, or God, or just us working
at It.
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C.C. DeVille

After that, we toured with groups like Quiet
Riot, Dokken, Loudness, Cinderella, Ratt, you
name it. We opened every door we could
open, even some headlining shows. Finally,
we stopped touring after a year and eight
months. We peacefully parted ways with
Howie Hubberman and everyone, and we
moved on. At the beginning of our second
record we finally got rid of Sanctuary Man-
agement when we found out what they were
doing with our money and all this other kind
of stuff that was happening. Musically, I think
the songwriting, with “Every Rose” and “Fallen
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By Kenny Kerner

Neil Zlozower

Bobby Dall

Angel,” got alittle more mature by virtue of us
being out on the road and getting to see more
of what life’s about. | got to taste the not-so-
glamorous side of Hollywood and a bit of
losing someone | love. We were fortunate
with our second record—all the songs set
their own pace. Wetoured as the opening act
for David Lee Roth for six months. Then we
toured by ourselves for about a year and two
months until we had pounded the record into
the ground, and finally we were ready to take
a break.

MC: The songs on this new LP seem more

serious and appear to be based on true-to-
life experiences.
BM: With Flesh And Blood, we seemed to
have been experiencing both the good and
the bad in life. | lost a very close friend of
mine, Kimo, who was a good friend of
everybody’sonthetour, asaresultof constant
drinking and partying. He had a respiratory
problem, like | have diabetes, and it shocked
me the hardest. He was my personal body-
guard, and he helped me with my diabetes.
He was my best friend on the road. We lost
him over Christmas time after “Every Rose”
had just gone Number One, and it was too
much for me to take. | had sort of a setback,
a realization of life, that it's not like a love
song. When you lose somebody that is that
close to you, you don‘t just call them and say,
“Come on back. I'm ready to be faithful to you
now.” It doesn’t work that way. | think that,
and a couple of other things that happened on
the tour, made me see things differently than
before. So maybe that’s why there’s a serious-
ness on this record that wasn’t on our other
records.
MC: The title of the album implies that
you're ready to pour your guts out on this
one.
BM: It’s a little less comical and more serious.
There's still some great fun-loving rock & roll
tunes, and that’s still very much a part of us.
Butthere’s a seriousness. The fun-loving songs
are easy to write. You're having a great time,
you’re having a couple of beers, you go into
rehearsal and they're easy to write. They're
also easy to pass away, too. Songs like “Some-
thing To Believe In” or “Life Goes On” are
harder to write, but they make more of an
impression on people.
MC: The band also changed producers on
this record. Is that part of the growing pro-
cess?
BM: By all means. We changed from Rick
Browde who we didn‘t get along with, but he
was the only one there for us on the first
record. Soitwas a love/hate relationship with
him. On the second record, | thought Tom
Werman was wonderful—he did a great job.
Every producer is like a new referee, and
every time we play a new game—which we
consider to be a new album—we like to get
new blood in there, someone who sees and
thinks a bit differently. Forthis album, just like
for our other records, we wrote all the songs
ourselves. So there isn’t an outside writer who
came in and said, "OK, I've written you ten
great hits.” We just write how we feel. Hope-
fully, the reason a song will become a hit for
us is because the fans relate to it. We put our
meat and potatoes on the table with this
record.
MC: Do you feel that you still have to prove
something as songwriters because of the
early glam image that you had?
BM: | don't feel as if | need to prove things to
others. I think it's more important to prove to
myself that | can keep getting better. Since |
grew up listening to Kiss, Aerosmith and Alice
Cooper, those kinds of bands are always
going to be my forte. That's going to be
reflective in our show and our appearance.
But it doesn’t necessarily mean it has to be in
36 >
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Bringing
PURE ROCK
to Orange County

By Tom Kidd

ere’s the scenario: You’ve just recov-
H ered from a Saturday night on the Strip

and you find yourself in the middle of
the week needing a quick fix of leather and
spandex. The trouble is, you live in Orange
County and your old man took the good car,
so there’s no way you can make it back to
Hollywood. What are you going to do?

If you're wise, you'll head to your local
hangout—because chances are Long Beach-
based KNAC (105.5 FM) is sponsoring a con-
cert or club night right in your neighborhood.
The “Pure Rock” radio station not only spon-
sors big-name recording artists like Rush at
such mainstream concert halls as Irvine Mead-
ows and Pacific Amphitheatre, but they also
bring smaller acts such as L.A. Guns or Bang
Tango to a showcase club near you. (They
have been known to promote shows from
Ventura and L.A. all the way down to the
Coach House at the northern edge of San
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Tawn Mastrey (far right) with Sam Mann and Jessica Hahn during the filming of Heavy Metal,

Thunder & Mud.

Diego county.) The good folks at KNAC each
week sponsor head-banging “One Night
Stands” where they break out all their
promotionary gear at clubs like Shooters (725
Baker, Costa Mesa), Bandstand (1720 S.
Manchester, Anaheim)and the Marquee (7000
Garden Grove Blvd., Garden Grove). And of
course, those amazing D)’s are always on the
road doing personal appearances. Because of
that and scheduling overlays, there might be as
many as five KNAC events happening in Or-
ange Countyand L.A.onany onegiven evening.
For those in the mood to rock but not in the
mood to deal with festival seating, KNAC also
sponsors nights of partying at the Mardi Gras
(401 Shoreline Drive, Long Beach)and atvarious
Red Onion restaurants around the county.
"Red Onion?” you scoff. “Isn't that a chain
of Mexican restaurants that pushes Margaritas
to the disco crowd?” Yes, it's that and so
much more. KNAC works with about twelve
different restaurants in the chain, all of which
are converted to “Pure Rock” hangouts when
KNAC comes to call. The flagship of this
moveable operation is the Lakewood Red
Onion (5117 Lakewood Blvd., Lakewood)
where veteran D) Tawn Mastrey has hosted
the night for over a year. What's it like?
“About 10 p.m. it'stotally packed with rockers
in their finery,” explains KNAC’s program
director, Pam Edwards. “You don't see any-
thing like it. They really switch it over. The
waitresses dress differently and obviously the

N

* Gig Bags

Heather Hamis

music’s different. From what | hear, they
sometimes even have different employees
working those nights who dress up rock &
roll. The dance floor gets packed with ev-
eryone dancing to AC/DC, iron Maiden and
Bang Tango. It's a whole other place.”

Magical nights like those are what helps
keep KNAC in touch with what the O.C.
people want. The folks at the parties will tell
the D)’s what they like or dislike about the
station and sometimes suggest bands that
might otherwise have slipped through the
cracks. “It might be a record that’s not hap-
pening that much nationally, but for us it will
because it’s happening at the clubs,” says
Edwards. “Bang Tango is a good example.
We got on that band, and it’s proven to be an
incredibly good thing for us even though it’s
not happening nationally. They have this
song, ‘Love Injection,’ that they do. I thought
itwas an okay song, but everyone was telling
me we should pay more attention to itbecause
atour Orange County clubs it was getting the
most attention. We started playing it, and it
turned into this monstrous hit.”

The folks at KNAC are proud of their ability
to break new talent. They do a show called the
Pure Rock Local Show on Sunday nights which
is hosted by Craig Williams who is also the
station’s production director. This program
features the best bands of both L.A. and O.C.
Their other DJs, some from as far away as
Thousand Oaks, are constantly scouring the
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city, lending their support to those bands they
deem worthy and sometimes bringing them
back home to the KNAC offices. Currently,
KNAC is sponsoring a “Sunset Strip Series” in
Hollywood in conjunction with Avalon At-
tractions (they are considering a like-minded
venture behind the Orange Curtain). This is
something they're trying to do with new and
upcoming bands. On these nights, the radio
station gives away almost all the tickets if they
can, orthey try tomake it a “low dough” or free
show. They also add incentives like T-shirts or
CDs and feature the performers’ music on the
airwaves for a week prior to the event.
When a club band finally breaks through,
they often find that KNAC is right there for
them. Aside from the Local Show, KNAC
doesn’t play much unsigned talent, yet they
can still be considered very supportive because
of the club nights. Edwards says, “We've
promoted so many club nights with them
locally for so many years that when they
finally do get a quality record out on a major
label our audience already knows the songs.
Because the metal scene is based out here,
many of the acts we play are from this area.”
For you metal addicts, KNAC-sponsored
club nights are probably just what the doctor
ordered. If your favorite signed act plays the
Strip on one night, the Marquee or a similar
venue in O.C. will most likely have them the
next. Thanks to KNAC, the same bands play
both the northern and southern circuits. “Our
only thing istotry notto do the same band too
close in proximity to where they've last
played,” says Edwards. “But we don’t feel bad
about playing a Hollywood show on a
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Pam Edwards

Wednesday night and an Orange County
show on a Thursday because they’re 60-70
miles apart.” She cautions, however, that
certain unnamed acts don’t always fly. "Or-
ange County seems fairly conservative,”
Edwards observes. “I'm not saying the people
who listen to our station are, but I think it's
probably harderto have certain bands play in
Orange County at some of the clubs. | think
the clubs are not as lax as say the Strip would
be or some of the other Hollywood clubs.”
Really lucky listeners may also get to be
part of a live broadcast. KNAC broadcasts
quite a bit from the Marquee as well as from
what they term “Backstage Barbeques” based
atlrvine Meadows. These emit from abig area
backstage at Irvine where there’s a basketball
court for the bands to play around on before
they go onstage. KNAC completely takes over

[ When it comes to recording...
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(" The other guys

THE OTHER GUYS SUCK.

Two Guys

1. BURNED OUT ENGINEERS.

1. BARAKA, MARIANE, DANIEL, PATRICK

MONEY HUNGRY COKE-HEADS. |  AND DANO.

2. DRUGS, COCKROACHES, URINE | 2. A TOTALLY CONSCIOUS AND CLEAN
SOAKED BATHROOMS, SMOKE. | ENVIRONMENT.

3. POORLY MAINTAINED, PROBLEM | 3. TRIDENT, OTARI, NEUMAN, AKG, LEXICON 200,
RIDDEN EQUIPMENT HELD PCM 70'S, PCM 42, EVENTIDE 849'S, DBX, URE,
TOGETHER WITH DUCT TAPE DRAWMER 201°S, APPLE, YAMAHA, KORG, BGW.

ROLAND, KURZWEIL, SENNHEISER, MESA
BOOGIE, MARSHALL.

4. JUNK FOOD FROM THE LOCAL
FAST FOOD DIVE. TACO BELCH,
BURGER RAT, McDOGMEAT.

4. HEALTH FOOD MADE IN THE STUDIO KITCHEN.

5. PEOPLE WHO DON'T CARE
ABOUT YOUR MUSIC.

AMERICAN WAY.

5. PEOPLE EXCITED ABOUT RESULTS..RECORD
DEALS, ART, TRUTH, JUSTICE AND THE

J

Two Guys From the Valley

NORTH HOLLYWOOD (818) 985-2114

MUSIC CONNECTION, JULY 9-—JULY 22, 1990

Heather Hams

the area, setting out a free barbeque and
drinks for about 200 people, and broadcasts
live from phone lines backstage at the
Amphitheatre. The last show they had featured
L.A. Guns, Y&T and Bang Tango. Edwards
advises metal heads to listen for their chance
to win a backstage pass and an opportunity to
meet the bands.

Other new wrinkles in the KNAC concert
schedule of particular interest are their new
“Clean and Sober Parties.” While they've
only done a couple of those so far, Edwards
says, “It'ssomething we’d really liketo explore
now because when we do a club night we try
not to base the fun around the drinking. We
really try to base it around the music and the
prizes and things. We have areally good push
on the ‘Don’t Drink and Drive’ campaign. If
we can do underage events or clean and
sober events, that’s great and to our benefit.”
When these finally become part of the litany,
KNAC plans to equally service both L.A. and
O.C. sober rock fans.

KNAC has a lucrative and helpful foothold
in the Orange County market. it may be
because of their proximity to the locales, it
may bebecausethey’re workingalittle harder
at it than other radio stations or it may be
because, as Pam Edwards says, “We have our
own niche and we know what the audience
wants to hear. We can program for that spe-
cific group.” For whatever reason, the Red
Onion, Shooters, Irvine Meadows and any-
where else KNAC hangs their sign isthe place
to party in Orange County. Let the old man
keep the car. Pure rock is as close as the
comer club.

LONG HAIR

QO(KS

THE “WAR ON EXTENSIONS” CONTINUES...
GROW YOUR OWN L/KE VIXEN

THE BEST REAL HAIR IN “ROCK AND ROLL”
FAITHFUL CLIENTS FOR OVER THREE YEARS

(818) 795-1272
2513 E. COLORADO BLVD., PASADENA, CA 91107




The Night Life

By Randy Karr

County to anyone in Los Angeles con-

jured up images of a stale, lifeless
community. The land “behind the Orange
Curtain” where all who dwell belong to the
John Birch Society, have little black figurines
on their front lawns and spend every week-
end at Disneyland.

Probably the most criticized aspect of this
rural heaven was the local music scene, es-
pecially rock music. Most Orange County
music lovers had to journey to Los Angeles for
any “real” music, or so it seemed. With the
ever-growing distance between Orange
County and Los Angeles, the demand for
local entertainment grew so that Orange
County residents could avoid the atready
overloaded freeway system. Now Orange
County currently has all the aspects of a “big
city” music scene: clubs, concert halls, re-
cording and rehearsal studios, managers and
booking agents.

So what is so different about the Orange
County music scene? Is it worth the drive from
Hollywood? Do the A&R people go there to
find new talent? To answer these questions,
Music Connection traveled south and spoke
with local club owners and their patrons.

One of the most obvious and surprising
differences about Orange County isthat hard-
core regulars support their favorite clubs.
Most club owners were quick to point out
how loyal their customers were in compari-
son to Sunset Strip clubs. In addition, they
note that most of their patrons don't really
care aboutseeing a band from Los Angeles, as
opposed to a local band, as long as the music
is good.

One of the most popular nightspots is the
Hopin Fountain Valley. Owned and operated
by Sixties vocal duo the Righteous Brothers, it
has become one of the most important spots
fortop-nameentertainment in Orange County.
Spokesman Mike DiGiacco explains: “Toplay
the Hop, you’ve got to be great—top-notch.
People have come to expect the best from us,
and they always get it.” DiGiacco contends
that the Hop's clientele is a “mature, profes-
sional crowd, not yuppies really, just estab-
lished.”

In contrast tothe Hop, Goodies in Fullerton

u ntil recently, the mere mention of Orange
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also books name acts, but with its location
near three colleges, it naturally caters to the
college crowd. Goodies claims they only get
people from Hollywood or the industry A&R
reps when a signed act is playing or when a
bandhasalready attracted some label attention
but isn’t showcasing in L.A.

Do other Orange County clubs bring in the
Hollywood heavyweights? Accordingto most
clubowners, very rarely. Aubrey Smith Jr. has
worked at Cagney's beachfront nightclub in
Huntington Beach for the past three years and
says, “It'sa shamebecause [L.A.] bands could
really expand their following by playing down
here.” But will these L.A. fans follow music
from the Strip down to Huntington Beach?
Probably not. “People want to party,” says
Aubrey, “but they don’t want to be on the
freeway longer than they have to. Nobody
wants a ‘502’ on their driving record.”

If not to see name-brand entertainment,
why make the drive to Orange County? “Be-
cause we in Orange County are different and
original,” claims the proprietor of Shooter’s
Tequila Bar and Grill in Costa Mesa. “We
have a ’shooter chair’ [drinks mixed in a
person’s mouth with their head tipped back
on the bar], and this is a hot spot, this is Los
Angeles South.” Shooters books L.A. bands
and feels that more of them should consider
gigging in Orange County: “We have L.A.
Top 40 bands—most ofthem rock-oriented—
and our young crowd could really help an up-
and-coming band.”

Orange County clubs are very accommo-
dating to Top 40 bands, allowing them to mix
their original songs with cover tunes. “There
isn’t a problem with that. They can play their
own songs, but we like them to do things
people are familiar with, too,” say the talent-
bookers at Shooters.

Curiously, none of the clubs Music Con-
nection spoke with (Top 40 or not) were
concerned with unions. One club owner,
who wishes to remain anonymous, says, “We
pay the band, and ifthe band wants to pay the
unions that’s up to them.”

The question of the pay-to-play situation
was also interesting. Several clubs had never
even heard of this concept (so they claimed),
but others, such as the Green Door in

4.!?59.5'..'.'..'?!!!/...'-

Montclair, leave that choice up to each
individual band. According to the Green
Door’s Lisa Deal, “It's certainly an option
bands have with us, but we don’t enforce
pay to play.”

What a person pays to enter an Orange
County club varies greatly from club to
club. Most places have a cover charge, and
Aubrey Smith explains one reason for this:
“We get a lot of homeless people in our area
because ofthe beach, and the cover charge—
even if it’s only a dollar or two—keeps them
from just walking on in.” Most of the higher
cover charges reflect the entertainment in-
volved, those without advance tickets for a
large draw situation will have an entrance
fee that varies from evening to evening. By
comparison, L.A. cover charges are much
higher than Orange County’s. For example,
the Sunset Pub in Sunset Beach is walking
distance from the beach and is situated on
the busy (and high-rent) Pacific Coast
Highway, yet the night that Music Con-
nection stopped by, admission was only
three dollars...and we even found a good
table!

Although Orange County boasts of its ad-
vantages over Hollywood (cleaner air, lots of
parking, lower prices) most people in L.A. do
not go to Orange County for entertainment.
“Why should we?” said Ron Delaney, outside
FM Station, “Everything is right here.” Yet the
reverse is not true, as many Orange County
residents travel to L.A. for live music even if
the same band is playing locally in Irvine or
Anaheim. “It's more exciting in L.A. 1 don’t
know exactly why, itjust is,” explained Karen
Lutton, a Newport Beach resident waiting to
see Wild Child perform at the Whisky. "I've
seen them [Wild Child] all over the place, but
it’s more fun here...more historic.”

Whatever the reasons, L.A. is still the club
entertainment leader. Maybe we're gluttons
for punishment, or maybe we won't settle for
anything less than the best. For now, L.A. is
still the scene and the place to be in music. Of
course, that could change. Perhaps all that
needs to happen is for Randy Newman to
write asong for a slightly different metropolitan
area: "Anaheim, we love it! Beach Boulevard,
we love it! ”
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GUIDE TO 0.C. NIGHTCLUBS

What follows is a select listing of Orange County Nightclubs. We’d like to thank "
the club owners and bookers for taking the time to provide us with this valuable
information. As cover prices and show times may vary, we suggest calling the

club for daily information.

-Compiledu By Ravndy'k;rrﬂ

DJ CLUBS

LIVE MUSIC CLUBS

The Bandstand
1721 S. Manchester
Anaheim
714-956-1410
Cover: $2 10 $12.50

The Cafe Serenata
35 Calle de industries
San Clemente
714-498-8800
Cover: none

D.).’s

204 S, €l Camino Real
San Clemente
714-498-8113

Cover: Thur. $1, Fri & Sat
$3

Ef Mexi Rock

28411 Marguerite Pkwy.
Mission Viejo
714-364-6674

Cover: Tues-Sat $3

The Frat House

8112 Garden Grove Blvd.

Garden Grove
714-897-3431
Cover: $3

Fullerton Hof Brau
323 N. State College
Blvd.

Fullerton
714-870-7400
Cover: None

Genesis

23111 Muirland Bivd.
€l Toro
714-472-0604
Cover: None

Playa Castillo
807 Adams Ave.
Huntington Beach
714-960-7655
Cover: None

Stuart Anderson’s
Black Angus

205 E. Imperial Hwy.
Fullerton
714-773-5101

12900 Euclid
Garden Grove
714-638-9981

23221 Lake Center Dr
Lake Forest
714-837-4200
Cover: Fri & Sat $2

Via Maria

9969 Walker Street
Cypress
714-821-9300
Cover: None

Wounded Knee
815 S. Brookhurst
Anaheim
714-635-8040

Cover: Sun & Mon. $5

Airporter Inn

18700 MacArthur Blvd.
frvine

714-833-2770

Cover: None

Bentley’s

7000 Beach Blvd.
Buena Park
714-522-7000
Cover: $3
Contact: Keri Gies

Bubbles Balboa Club
111 Palm

Balboa Peninsula
714-960-9318

Cover: $1-2

Contact: Aubrey Smith, Jr.

Cagney’s By The Sea
406 Pacific Coast Hwy.
Huntington Beach
714-960-9318

Cover: $1-2

Contact: Aubrey Smith, Jr.

El Capitan

14210 Culver Drive
Irvine

714-551-3310

Cover: None

Contact: Carlos Paccatto

The Coach House
33157 Camino Capistrano
San juan Capistrano
714-496-8927

Cover: Various ticket
price per band

Contact: Ken Phebus

Five Points Bar & Grill
18685-H Main Street
Huntington Beach
714-841-3679

Cover: None

Contact: Necko

Goodies

1641 Placentia Ave
Fullerton

714-524-8778

Cover: Various ticket
price per band.

Contact: Dave or Sharon

The Green Door
9191 Central
Montclair
714-350-9741
Cover: Various ticket
price per band.
Contact: jJason

The Righteous
Brothers Hop
18774 Brookhurst
Fountain Valley
714-963-2366

Cover: Various ticket
price per band
Contact: Butch Rillera
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Jezebel's

125 N. State College
Blvd.

Anaheim
714-522-8256
Cover: Various ticket
price per band
Contact; John Schultz

Kelly’s

713 S. Brookhurst
Anaheim
714-999-1745

Cover: None

Contact: Rich Soliwada

La Vida Saloon

6150 Carbon Canyon Rd.
Brea

714-996-0720

Cover: None

Contact: Don Heinz

Louie Louie’s

77 S. Main Street
Orange
714-547-7020
Cover: None
Contact: Louie Nigro

Marmac’s
12777 Knott Ave.
Garden Grove
714-898-5645
Cover: None
Contact: Carl

The Marquee

7000 Garden Grove Blvd.
Westminster
714-891-1181

Cover: Various ticket
price per band

Mississippi Moonshine
409 W. Katella Ave.
Anaheim

714-956-0690

Cover: Fri.& Sat. $3
Contact: Harmony Artists,
213-659-9644

Out of Bounds
21022 Brookhurst St.
Huntington Beach
714-968-9800
Cover: Fri.& Sat. $3
Contact: Gina

Peppers

12361 Chapman Ave.
Anaheim

714-740-1333

Cover: Wed. & Thurs. $3,
Tu., Fri. & Sat. $5
Contact: Corporate Office
714-240-8500

Perq’s

117 Main St.
Huntington Beach
714-960-9996
Cover: Various ticket
price per band.
Contact: Tommy or
Buddy

Pink Cadillac

420 S. Brookhurst
Anaheim

714-533-1261

Cover: Wed. & Thur. $3,
Fri, & Sat. $5

Contact: Ray Camacho

Popeye’s

1700 Placentia

Costa Mesa
714-650-1840
Cover: None
Contact: Steve Schiro

Rumplestiltskin’s

114 McFadden Place
Newport Beach
714-673-5025

Cover: Fri. & Sat. $2
Contact: Louie Mansfield

Studio Cafe

100 Main Street

Newport Beach
714-675-7760

Cover: None

Contact: Bruce Davidson

Sunset Pub

16555 Pacific Coast Hwy.
Sunset Beach
213-592-1926

Cover: $2-3 (depending on
band)

Contact: Mark Coultas

Takao

425 N. £l Camino Real
San Clemente
714-498-7111

Cover: Fri. & Sat. $3
Contact: Roger

T.C’s

18528 Beach Blvd.
Huntington Beach
714-963-7744
Cover: None
Contact: Dennis
McNeekin

Texas Loosey’s
2720 €. Nutwood Ave.
Fullerton
714-738-4988

Cover: None

Contact: Kevin

The Villa

34311 Coast Hwy.
Dana Point
714-496-5739
Cover: None
Contact: Mario Arais

The White House

340 S. Coast Hwy

Laguna Beach
714-494-8088

Cover: $2-5(depending on
band)

Contact: John Noller

Now in oak

and other hardwoods,
with rear-adjustable
truss, and stainless
steel Fret Rods.”

full-range fingerboard instrument.

Photo of: Nick Beggs, of Ellis, Beggs & Howard, the
English rock band.

Also in production:

e ““Baritone’ and ""Double-Bass’ tunings.

® The Grid® fingerboard MIDI controller
with regular Stick strings, and also with
ten uniformly thin strings.

For a free brochure and information:

STICK ENTERPRISES, INC.
6011 Woodlake Ave., Woodland Hills, CA 91367
TEL: (818) 884-2001 FAX: (818) 883-0668

The Stick, Stick, The Chapman Stick, and The Grid are
trademarks of Stick Enterprises and are protected by U.S. and
foreign registrations
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Creative Entertainment

1360 N. Hancock St.

Anaheim, CA 92807

(714) 693-9090

Contact: John MacEntire

They book the Ruben E. Lee (Newport
Beach) and similar establishments.

Entertainment Network

642 East Katella, Suite B

Orange, CA 99976

(714) 771.0500

Contact: Terry Fitton

They book Peppers Golden Bear
(Huntington Beach) plus out-of-county.

Harmony Artists

8833 Sunset, Penthouse West

Los Angeles, CA 90069

(213) 659-9644

Contact: Ed Little

They book several O.C. restaurants and
clubs, including Mississippi Moonshine.

Jensen Crew

P.O. Box 9532

Anaheim, CA 92812

(714) 534-8912

Contact: Madeline R. Crew-Jensen
They handle several original county-
based acts, including Exude.

Sue-Del Talent Agency

2033 South State College

Anaheim, CA 92806

(714) 978-6265

Contact: Sue Smart

They book most of the country outlets in
0O.C., and also handle “oldie” acts.

CLUBS

The Bandstand

1721 South Manchester

Anaheim, CA 92802

(714) 956-1410

Their Wednesday night rock shows are
booked by Joe Schultz at (714) 522-
1780. Other shows are booked by Sue-
Del Agency (see above “Agents”).

The Blue Beet Cafe

107 21st Street

Newport Beach, CA 92802

(714) 675-2338

Contact: Wasy (he wants “oldies, a trio
or less”)

Cafe Lido

501 30th

Newport Beach, CA 92663
(714) 675-2968

Jazz seven nights a week.
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GUIDE TO MUSIC BUSINESSES

Many changes appear in this year’s directory of Orange County businesses, due
to the ever-changing O.C. music scene. Some names and numbers have
changed, some new places have opened and some are in a state of flux even as
we go to press. Perhaps the most obvious change is that one-man scene, agent-
and-other-things Jim Palmer, left the county for Las Vegas. Such vitality
inevitably creates a certain number of errors and omissions; our apologies if that
is the case here. And a special thanks to all those who helped us put this guide

The Cannery

3010 Lafayette Avenue
Newport Beach, CA 92663
(714) 675-5777
Copy/cover

Cattleman’s Wharf

1160 West Ball Road

Anaheim, CA 92802

(714) 535-1622

Contact: Heather (9-5 weekdays)
Copy/cover

The Coach House

33157 Camino Capistrano

San Juan Capistrano, CA 92675

(714) 496-8930

Contact for headliners: Ken Phegbus (1-5
Fridays)

Contact for locals: Nikki Sweet (1-5
Fridays)

“Major national and international acts”
that will play a 300-seat venue.

The C Burro
Adam m}each
Huntington Beach, CA
(714) 960-7644
Reggae

The C Horse

1570 Brookhollow Dr.

Suite 108

Santa Ana, CA 92705

(714) 549-8233

Voted Academy of County Music’s top
nightclub for three years.

Canyon Bar & Grill

859 Laguna Canyon {next to the
Postnuclear)

Laguna Beach, CA 92651

(714) 494-1911

Mostly reggae.

The Doll Hut

107 Adams Street

Anaheim, CA 92802

(714) 533-1286

Contact: Dirk, John or Linda

75 person capacity, no cover, no pre-sale,
no pay either—but club makes sure each
band member gets one or two beers. Bills
itself as “the only beer bar by and for
musicians.”

Foul Play

{formerly Night Moves)

5902 Warner

Huntington Beach, CA 92649

(714) 840-6118

Contact: Ezra or Colin

Everything from Elvis impersonators to
local bands to national acts. No pay-to-

play.

Goodies

1641 Placentia Avenue

Fullerton, CA 92670

(714) 524-7072

Contact: Erleen (after 3 p.m., Sundays-

.Co;ﬁ-pilea-l-};' Lyn lenseﬁ

Thursdays)
Bands have “options,” including pre-
sale.

The Hop El Toro

23822 Mercury road

El Toro, CA 92630

(714) 768-6178

No, it isn’t owned by the Righteous
Brothers, but it plays oldies just the
same.

Jezebel's

125 N. State College Blvd.
Anaheim, CA 92806

(714) 776-4546 (after 8:30 p.m.)
Pay to play.

La Vida Hot Springs Saloon

6150 Carbon Canyon

Brea, CA 92621

(714) 996-0720

Live bands and dancing on Fridays,
Saturdays and Sunday afternoons. Not
often open to “new people,” but Sunday
afternoon is “audition time.”

Loose Moose

8901 Katella

Anaheim, CA 92802

(714) 826-2040

Live rock bands, Wednesdays through
Saturdays.

The Marquee

7000 Garden Grove Blvd.
Westminster, CA 92683

(714) 891-1971

Contact: Kitty Bash and Octavius Rock
run “Club Tangem” here on Wednes-
days, contact them at (714) 998-0423.

NYC

1670 Newport Blvd.

Costa Mesa, CA 92627

(714) 645-6830

Contact: Aldo Bender (10 a.m. daily)
Dance and concert club.

Peppers Golden Bear

300 Pacific Coast Hwy.

Huntington Beach, CA 92648

(714) 374-BEAR

Contact: Terry Fitton at Entertainment
Network (see “Agents” above)

Club opens on August 20th.

Picasso’s

“In the Pavillion at Dana Point:”
Dana Point, CA 92629

(714) 661-7282

Jazz three times a week.

Perq’s

“at the Huntington Beach Pier”
Huntington Beach, CA

(714) 960-9996

Copy/cover and R&B.

Pink Cadillac
420 S. Brookhurst

Anaheim, CA 92804

(714) 533-1261 or (714) 1071
Contact: Ray

Original live bands on Friday.

Popeye’s

1700 Placentia

Costa Mesa, CA 92627

(714) 650-1840

Original band showcase every Sunday,
talent content Wednesday, country
Tuesday.

Postnuclear

775 Laguna Canyon Road
Laguna Beach, CA 92651
(714) 494-1432

Contact: Steve Clifton

The Quiet Woman

3224 E. Coast Highway
Corona Del mar, CA 92625
(714) 640-7440

Contact: Lynne or Marlee
Copy/cover, for soloists.

The Righteous Brothers’ Hop
18774 Brookhurst Avenue

Fountain Valley, CA 92708

(714) 964-5902

Contact: Butch (after 8 p.m., Tuesday-
Saturday)

Oldies and tribute shows.

Studio Cafe

3210 E. Pacific Coast Hwy.
Corona del Mar, CA 92625
(714) 675-7575

Contact: Frank (after 8 p.m.)

The Sunset Pub

16555 Pacific Coast Highway

Sunset Beach, CA 90742

(213) 592-1926

Contact: Susan Tyler at Headway (see
“Agents” above)

The Swallows’ Inn

31786 Camino Capistrano

San Juan Capistrano, CA 92675
(714) 493-3188

Contact: Tacy Lee{(9-11 a.m.)
Country

Takao

425 N. El Camino Real
San Clemente, CA 92672
(714) 498-7111

Rock, blues, etc.

The Trocadero

4237 Campus Dr.

Irvine, CA 92715

(714) 854-5599

Contact: Mark Tues. nights.
Live rock & roll Thurs.-Sat.

Tustin Yacht Club
14401 Newport Ave.
Tustin, CA

(714) 544-1995
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Contact: Jack, Tues.
Copy/coverftop 40

The Warehouse

3450 Via Oporto

Newport Beach, CA 92663

Contact: Steve McClintock at Headway
(see separate listing).

Copy/cover

The White House

340 S. Coast Hwy.
Laguna Beach, CA 92651
(714) 494-8088
Copy/cover

The Wounded Knee

815 S. Brookhurst Ave.

Anaheim, CA 92804

(714) 635-8040

Contact: Frank and Patty or Sue-Del (see
separate listing).

Country

The Villa

34311 Coast Hwy.
Dana Point, CA 92629
(714) 496-5739
Contact: Mario, after 5.
Rock, blues, Top 40

CONCERT VENUES

The Anaheim Convention Center
(indoor)

800 W. Katella Ave.

Anaheim, CA 92802

(714) 999-8950

Contact: Barbara Devich

The Celebrity Theater (indoor)
201 E. Broadway

Anaheim, CA 92805

(714) 535-2000

Contact: Nick Masters at EGH

irvine Meadows Amphitheater
(outdoor)

(818) 708-8855

Contact: Avalon Attractions

The Orange County Performing
Arts Center (indoor)

600 Town Center Drive

Costa Mesa, CA 92626

(714) 556-2121 admin. office 9-5, Mon.-
Fri.

Contact: Jim Fleishmann

The Pacific Amphitheater
(outdoor)
