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The new single and video from her azc'aimed debut album Blame It On Me, and the fallow-up to the hit “32 Flavors” |
Top 5 Best Albums Of 1997: “A major mew alent.” - Time Magazine Most Promising Newcomer 1997 - Entertainment Weexly |
If you missed Alana on The Tonight Show, Good Mo<rnirzg America, Late Night with Conan O’Brien or Vibe. you can catch her April 27 on The Late Show with David Lettermas.

And you can see her on the main stage of the entire HOPDE -our this summer, especially if you didn't see har when she toured with Lilith Fais, Sister Hazel, G. Love & Special |

Sauce or Ziggy Marley & The Melody Makers. -
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First Person

As ToLo To KENT ZIMMERMAN

Chris Anderson, CEO and President of
Imagine Media, is credited with build-
ing that compiry into one of the
Jastest-growing publishing outlets in
America. A British expatriate,
Anderson came to America in 1993
dfier tiurning his first company, Future
Publishing, into an extraordinary
husiness siceess story. Founded as a
gardge stcrtup in 1985, Fulure grew in
eight years to publish over 30 monthly
magazines, becoming one of the UK's
lurgest consumer magazine publishers.
Anderson was the [irst publisher to reg-
wlarly bundle floppry disks—and later
CD-ROMs—with bis publications and
has been a pioneer in mergiig medic
eversince. Imagine Media now prb-
lishes seven consimer compuiter and
gaming magazines incliding PC
Gamer, Next Generation, arnd
MacAddict. On March 9th, Anderson
launched Imagine Radio, the comyi-
ny’s forcy into hiternet Broadcasting.
Born in Pakistan in 1957 to British
medical missionaries. Anderson 1eas
educated in American schools in
India, in the British education system
in Great Britain, and received d
degree in philosophy and politics at
Oxford University.

enerically, the distribution of

audio content over the

Internet, including sound
files, clips, and real-time audio
should be known as “Internet
audio.” When describing audio con-
tent that is programmed in familiar
radio formats, the term “Internet
radio” is more accurate. Technically,
the term “Internet radio” is an oxy-
moron, as traditional radio is trans-
mitted by means of radio waves sent
through the air, while Internet audio

s
Chris Anderson
is distributed over data lines.

Internet radio is distributed
through the utilization of streaming
media technology. Media streaming
involves the delivery of audio or
video to the computer desktop in a
continuous flow—"stream”—of data
that is converted into sound by the
computer in real-time. Streaming is
more efficient than the download-
and-play approach, the original
model for audio distribution on the
Internet. Downloading audio
requires the permanent copying of
audio files [rom an Internet server (o
the user’s personal computer before
it can be played. Streamed content,
on the other hand, is never stored
on the user’s computer, thereby
eliminating possible virus problems
and complications with royalty and
licensing issues. Because streaming
media today literally involves a one-
to-one connection between the lis-
tener’'s computer and the actual
audio server, Internet radio “broad-
casts” would be more accurately
described as “narrowcasts.

The market is already large.

Recent estimates have put the total
number of Internet users as high as
68 million and growing. It is estimat-
ed that 70 percent of those users
have multimedia-enabled computers.
ReulNetworks claims as of January,
1998 to have distributed over 35 mil-
lion RealPlayers worldwide. One
could therefore reasonably assert
that literally tens of millions of peo-
ple have experienced some form of
streamed audio over the Internet.

Consumer behavior patterns are
evolving. Internet users are becom-
ing more comfortable with the con-
cept of radio over the Internet.
AudioNet has reported a five-fold
increase in the number ol unique
users, to more than 300,000 per day
in 1997.

Internet radio has the opportunity
to feed new markets such as the
growing “at-work” listening audience.
“At-work” listening accounts for 27
percent of all radio listening (up from
17 percent in 1990). These figures are
signilicant when combined with
Internet user trends that show that
more than 20 million users connect at
work, where Internet connections are
more likely to be persistent as
opposed to the home.

1998 will be a very inleresting
year in determining the trajectory of
Internet radio as a viable business.
Success will depend on many fac-
tors, such as consumer adoption,
advertiser adoption, and advances in
technology. While the short-term
market will e limited to those with
powerful computers and reasonably
fast Internet connections, the time is
coming when “listening to the radio”
on a computer will become as stan-
dard as checking e-mail. GAVIN

First Words

techno-blather.

Mention the internet In any conversation and chances are
‘you'll become engaged In a resounding debate over what it all
means. For every person who clalms the Internet Is the great
Interactive link to the future, there's an equal and opposite
viewpoint reducing the World Wide Web to nothing more than

Get this: the Web Is here to stay. Whlile the internet’s ulti-
mate utility has yet to be defined fully, personal needs and
marketplace demands already are having a striking Impact on

O T R R R N N I R R R R R R R R R R R R R R R RN

pers or radio.

the way we communicate with is changing forever.
Now Is not the time to rest on our revenue gains and our
spread sheets. The future Is calling...and we, as an industry,

need to listen.
ts are

its rapid evolution. New t
Improving the capabilities for str

hnological adv
d audlo and video, faster
downloading, and greater Interactlvity between users. On-line
shopping has begun to affect the traditional retall market-
place, and the Web quickly Is augmenting the entertainment

needs of a young demographic that finds no value in newspa-
Yes, radio. Like it or not, the Web is going to have a resound-

Ing impact on traditional radlo broadcasting. Not this year,
maybe not next...but the Interactive revolution has begun, and

Remember television?

L1EL 7

Reed Bunzel, Editor-in-Chief

GAVIN Magrciu 27, 1998

wwWwW.americanradiohistorv.com

4 News

10  That’s Sho-Biz
Friends of Radio Amy Gran!

34 Radio and the
Internet
Kent and Keith Zimmearman
explore the growing resources
available for prograinmers
online. From show prep aid
information links to station and

music sites.

Plus, Two Very Different
Stations Tackle
Internet Broadcasting

52 Classifieds

12  Top 40 Reflecting on Yesterday
14  Go Chart
15 Hot A/C
Hot Stuff Spring Abead
16 Adult Contemporary
Inside A/C
Second Quanrter Releases
20 Alternative
No Static Eggs Beredict &
Pop Philosophy
22 Active Rock
SFX: We Will Rock You
24 College Doin’ It in the South
25 Gavin Americana =«
The Big Shouw
26 A? Album Adult Alternative
A Stash of Cool Releases
48 Country
Country Notes Jimn Cao/lins
50 Jazz
On Z Corner Smooth jazz in
the Motor City
51 Smooth Jazz & Vocals
55 Urban Landzcape
Urban On-line
Consultancy: Free at Last
Urban Workshop:
Finding a Consuitant
58 Rap
Like That! /s It Me?
Rap Profile: Rifiis Blag

NEXT WEEK ... ...
Top 40’s Words of
Wisdom
The 1998 Gavin Top 40 Award
winners talk about what it takes
to reach the top-and whai
winning bas meat to them
Plus, Bill Richards
Offers Advice for
Up-and-Comers

GA\V]N Founded py Bill Gavin—!958

Gavm is published 50 weeks a year on Friday of each
weck. Subscription Rates $325 for 50 issues or $180
for 25 issues. Subscription and circulation inquiries:
(413) 495-1990. All rights to any ar all of the contents
of this publication are reserved. Materials may na be
reproduced in any form withcut the publisher's
permission.

©1998 GAVIN, Miller Freeman Entertainment Group
140 Second Sireet, San Francisco

California 94105, USA

1 Miller Freeman
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“Frankly, it mystifies me why a
traditional radio station would
want to be on the Internet.”

— Brad Porteus

see page 45

WB Announces Major Restruciuring A Tale of 20 Gities: 1987’
Top, Bottom Growth Markets

Spring cleaning. It’s not just
a household chore anymore.
Warner Bros. Records, Inc.
this week announced a major
restructuring, designed to
“facilitate  coordination and
enhance service functions
amongst all divisions.”
Essentially, Warner Bros.
and Reprise Records will com-
bine several departments—
including A&R, Product Ma-
nagment, Sales, and Pub-
licity—while continuing to
operate as separate entities.
This consolidation means a
decrease of close to 8 percent
of the staff (read: 35 jobs).
Similar changes are expected
to be announced for the compa-
ny’s black music division soon.
The changes at Time
Warner are just the latest of
the overall industry’s ongo-
ing realignments.  Most

major record companies in
the last few years have
undergone similar “retrofits™;
radio also has been consoli-
dating rapidly since 1996.
“Its obvious that Warner
Bros. Records, Inc., both as
a whole and in its con-
parts, is on the
move,” commented new
Time Warner President Phil
Quartararo.  “Streamlining
our operations can only
enhance and accelerate that
movement, while at the
same time laying a firm
foundation for the company,
its artists, and the great
music they create.”
Quartararo also announc-
ed this week the hiring of
two new top level execu-
tives. Record industry vet
John Leshay (last Senior VP
Artist  Development  at

stituent

Gary Owens, “Cousin”
Morrow, Jerry Blavat,
Kasem, Scott Shannon,

Leonard, Neil Mcintyre,

Freed at KDAY in 1960.

Niagara, Joey Reynolds, Bill
Ballance, Earl McDaniel, Chuck

Watson, Robert W. Morgan, Kent
Burkhart, Dr. Don Rose, Charlie
Tuna, Pat O’Day, Johnny Holliday, Joe
Smith, Frankie Crocker, Arnie “Woo Woo”
Ginsburg, Michael Spears, Buzz Bennett, Bobby Ocean,
Shana, Lee “Baby” Simms, Rick Dees, and Kim Fowley.
Kim Fowley? Yep. That '70s scenemaker and punk rock
producer was a self-described “food runner” for Alan

Book ‘em,
Gavin!

As part of our 40th anniversary celebration, we are intro-
ducing the first book to be published under the GAVIN
imprint, Ben Fong-Torres’ The Hits Just Keep on Coming:
The History of Top 40 Radio. Set for fall publication by
Miller Freeman Books; this will be Ben’s fourth book.

Besides researching Top 40’s late, great pioneers, Ben
interviewed dozens of major figures. They include Chuck
Blore, Bill Drake, Ron Jacobs, Betty Breneman, Paul Drew,
Buddy Deane, Mike Joseph, Dick Clark,

Brucie Tre Mos"%%
Casey "%
Joe 2
Sd4e ¢
g
H AWMIVERBARY g
Bill 4 §
&

%

S .

fow®

Fong-Torres, who began work on the book only last
November, met his March 18 deadline. “I think I know
why they call it a deadline,” he said.

Columbia) joins as Senior
Vice President Marketing for
W1 Records, Inc., and for-
mer radio programmer Andy
Schuon comes aboard from
MTV Networks as Executive
VP/GM of the Warner label.

“Our commitment to
growth and a strong, vibrant
future is underscored by the
addition of these two
remarkable executives and

the talent, vision, and
proven track records they
bring with them,” said

Warner Bros. Records, Inc.
Chairman/CEO Russ Thyret.

Regency Ent.
Buys Trauma

Independent film company
Regency Enterprises has pur-
chased Trauma Records for
an undisclosed sum. The
deal, which had reportedly
been in the works for some
months, was engineered by
Joe Regis and Bill Hein, co-
Presidents of Restless Re-
cords, already a part of the
Regency Music Group.

The buy further solidifies
Regency’s commitment to a
music industry presence.
“We have been looking for a
strong partner to comple-
ment our existing label oper-
ations,” Regency owner
Arnon Milchan told the
Hollywood Reporter. “Trauma
offered an outstanding talent
roster and a marketing and
promotional philosophy that
has proven incredibly suc-
cessful and entirely compati-
ble with our own.”

Under the agreement,
Restless and Trauma will
remain independent imprints
in the Regency Music Group
and retain their existing
senior staffs. Trauma is also
in negotiations to switch to
BMG Distribution (it’s cur-
rently  with  Universal).
Restless is expected to move
operations to  Trauma's
Sherman Oaks headquarters.

www americanradiohistorv.com

Denver-Boulder  (Arbitron
market #22) topped the list of
growing radio markets in
1997 by expanding its annual
revenue 18.3 percent last
year. That's according to the
latest estimates from Dun-
can’s American Radio. The
next-fastest growth market
last year, at 18.2 percent, was
Rockford, 1ll. (#147), located
some 90 miles northwest of
Chicago. Las Vegas (#43) has
been on Duncan’s list of cities

MARKETS WITH HIGHEST
GROWTH 1996-97

RAKK MARKET [Arsilio ek &, BROWTH
1. Denver-Boulder (#22)  18.3%
£. Rockford (147) 18.2
3. Las Veogas (43) 7.9
A Washington, DC (8] 17.0
5. Toledn {76) 16.9
B. Phoenix (17) 16.5
7. Asheville, NC (176) 15.2

Knoxville [B8) 15.2
9. Jacksanwiile (51) 14.5
10. Atlanta (12) 14.4
Dallas-FL. Worlh (B) 14.4

NetStar Launches

with the highest growth rates
for four consecutive years;
last year it came in third with
17.9 percent growth.

The flip-side of this chart—
markets with the lowest
growth rates last year—has
Eugene-Springfield  (#144)
showing a 7 percent decline,
followed by  Worcester
(#112), which had a 3.8 per-
cent drop in market revenue.
The rest each posted small
increases in revenue.

MARKETS WITH LOWEST
GROWTH 15986-97

RARE WARKET (Acdilhad ra| % GROWTH
1. Eugena-Springlield (#144) -7.0%
2. Worzester {112) 3.8
3. Savannah [154) o.r
4. Macon {1448) 1.0
5, Springtield, MA (77} 1.6
B Riverside-
i San Bemarding {29) 23
i 7. Des Moines (88) 2.6
i B. Youngstown {31) 24
|8 Baltimore (19) 3.0
i Balon Rouge (1) an

Radio “Movie Show”

NetStar Entertainment Group
has entered into its first
cooperative sales agreement
to represent a nationally syn-
dicated talk show to advertis-
ers. The Movie Show on
Radio, produced by ProStar
Entertainment, will debut on
April 4, carried by 40 stations
across the country.

NetStar Entertainment
Group President Stephen
Youlios commented, “When
we formed NetStar less than
a year ago we announced
that, in addition to producing
our own programs, we
would also represent quality
talk programming with tar-
geted audience appeal. Qur
goal is to develop cus-
tomized sponsorship pack-
ages that emphasize the
value of the association
between the advertiser and

the program, its host and
audience.”

NetStar claims that The
Movie Show on Radio will be
the first and only nationally
syndicated talk show about
movies. Hosted by Baltimore
talk show host Allan Prell, the
program will broadcast live
from four to six p.m. on
Saturdays and will feature
movie reviews, news, trivia,
celebrity guest appearances,
and listener calls. Also
appearing on the program are
movie and video critics “Mad”
Max Weiss and Doug Roberts.

NetStar Entertainment
Group, which also produces,
distributes, and markets The
Susan Powter Show on more
than 25 radio stations, expects
to announce additional coop-
erative sales agreements in
the upcoming months.

GAVIN MARCH 27, 1998
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NEWS

The G-files

ACQUISITIONS

@ CENTENNIAL BROADCASTING announced the $16 mil-
lion purchase of three stations in New Orleans from
Sinclair Communications. Included in the deal are
Nostalgia-oriented  WBYU/AM, Oldies-formatted
WRNO/FM, and Urban Oldies-formatted KMEZ/FM.

B CAPSTAR BROADCASTING inked a deal to buy
Champion Broadcasting’s 11 stations for $13 million.
Stations included in the transaction: Tejano-oriented
KMRK/FM, Classic Rocker KCDQ/FM, and Top 40-for-
matted KCHX/FM, all in Odessa-Midland; Nostalgia-ori-
ented KIXZ/AM, Country outlets KBUY/FM and
KMML/FM, and Hot A/C KNSY/FM in Amarillo; and
News/Talk/Sports-formatted KDBS/AM, Classic Rocker
KZMZ/FM, Country outlet KRRV/FM, and A/C-format-
ted KKST/FM in Alexandria, La.

B CUMULUS MEDIA agreed to buy two more stations in
Florence, S.C., this time picking up Active Rocker
WBZF/FM and A/C-formatted WMXT/FM from
Pimplico Broadcasting. Terms were not disclosed.

B JACOR COMMUNICATIONS piCked up an AM/FM
combo—Sports/Oldies-oriented KLOO AM/FM—in
Corvallis, Ore. from Oregon Trail Productions for $2.5
million.

B WFN BROADCASTING struck a deal to acquire tourist-
oriented KORL/FM-Honolulu for $1.3 million from
Loew Broadcasting.

B PARTNERS FOR CHRISTIAN RADIO agreed to pay $1.2
million to RA-AD for Christian-formatted WBDX/FM in
Chattanooga.

CLOSINGS

B JACOR subsidiary Premiere Radio Networks completed
its acquisition of Talk Radio Network and Chancellor
Broadcasting Co. (not Chancellor Media) for $9 million.
The deal includes two Art Bell Radio programs and
News/Talk outlet KOPE/FM in Medford-Ashland, Ore.
(see story, this page).

B REX BROADCASTING finalized its $6.5 million purchase of
News/Talk-formatted KTUC/AM and Top 40 outlet
KSJM/FM from Maloney Broadcasting. Broker: Kalil & Co.

B RADIO CENTER DALTON completed its $1.4 million
acquisition of A/C-formatted WBLJ-Dalton and Country
outlet WQMT/FM-Chatsworth, both in Georgia.
Announced purchase price was $1.4 million.

PROGRAMMING

B ARBITRON announced a line-up of PD Seminars sched-
uled in 1998. They are: April 30: Miami (exclusive to
Hispanic radio, see below); June 4: Dallas (“Beyond the
Basics”); September 16-17: Columbia, Md. (Arbitron 101
and Arbitron Univ.); October 1: San Francisco (“Beyond
the Basics”); and November 11-12: (“Beyond the
Basics” and Arbitron Univ.).

B WESTWOOD ONE/CBS RADIO SPORTS have inked a
deal to be the exclusive radio provider of complete
Masters Golf and U.S. Open Golf coverage. The pack-
age begins with preview broadcasts beginning April 4,
preceding continuous update reports during the tour-
nament, which begins April 9.

Arbitron Plans Hispanic Seminar

Arbitron has announced that it has scheduled an exclusive
Hispanic radio seminar April 30 in Miami. The one-day event,
1o be conducted both in Spanish and English, will focus on a
wide range of issues and Arbitron services, including
Maximi$er, High Density Hispanic Area seasonal books, local
market consumer data, and at-work listening.

The Hispanic seminar was developed “in direct response to
requests from Hispanic broadcasters, who have identified the
need for translating this important information.”

6

BY TONY SANDERS

Chancellor/Premiere could
be singing the Monday
Morning Blues for Art Bell
this coming week, based on
what GAVIN has heard from
some major-market Bell affil-
iates. Today (March 27) is the
deadline for GMs and PDs to
sign and fax back a two-page
contract amendment requir-
ing all affiliates carrying Art
Bell’s overnight show Coast
to Coast, or Dreamland
With Art Bell, to run two
minutes per day of national
ads sold by Premiere Radio
Network. The ads must run
between 6 a.m. and 8 p.m,,
per the contract.

Station PDs and Operations
Managers GAVIN spoke with
dubbed the move “extraordi-
nary” and “unprecedented.”
One major-market source
hinted that a groupwide
defection by Disney/ABC’s
four Bell affiliates could take
place as early as next
Monday (March 30).

Premiere Radio Networks

President/CEO Steve Leh-
man seems unpurturbed.
“Art Bell is doing double
digits in his markets,” he
explained. “He’s performing
like a race horse and he’s
got a proven track record.”
Lehman added that Bell's
shows are running in all 25
of the top-25 markets and
have a total of 450 affiliates.

“Two minutes is fairly
cheap for a show that’s
Number One in all the top
markets,” said Jacor's Randy
Michaels, whose company
recently bought the Art Bell
programming. “We're not
asking for cash.” Michaels
noted that the Jacor stations
are giving up the two min-
utes per day, “so it’s not like
we’re asking anybody to do
something we're not doing.”

Bell’s top-four market
affiliates in the U.S. are all
Disney/ABC stations: WABC/
AM-New York switched on
Art Bell Coast to Coast late
last year. Both KABC/AM-
L.A. and KSFO/AM-San
Francisco have been run-

Wil Bellﬁ Buoy Premiere Bottom Line?

ning Bell for several years
and the show has been on
for about one vyear in
Chicago at WLS/AM.

In Chicago, Coast to Coast
has “done what we wanted it
to do in overnights,” says
Mike Elder, Operations
Manager at WLS/AM. Prior to
putting on Bell last March,
WLS had been re-running
Rush Limbaugh. Still, Elder
says, giving up two minutes
of prime-time inventory for
an overnight show is pretty
extraordinary. “Art com-
mands a pretty good audi-
ence in overnights,” Elder
conceded, but he insists that
requiring affiliates to give up
two minutes every day “is
really unusual.”

Another Operations Ma-
nager at a major market Talk
station drew this parallel for
music station PDs to mull:
“How much would you pay
your overnight guy, if you
had one? I suspect it would-
n’t be very much. That’s the
kind of thing we’re faced
with here.”

Joe’s Dishes Up Blue
Plate Special for Radio

BY LAURA SWEZEY

Online indie distribution com-
pany joe’s production & grille,
inc., now is serving up its own
radio show: Jjoe’s Blue Plate
Special. Distributed to over
500 college stations, each half-
hour program consists of
seven songs from indepen-
dent acts along with an inter-
view with a well-known artist.
Spliced between the music,
which can be purchased
through an 800 number
announced during the show,
are old movie sound bytes
and comments from a DJ host.

The six-year old company
last year began an online
music store at joesgrille.com,
featuring music from inde-
pendent labels, artists, and
bands. For $250 per year,
bands can have their CDs
promoted and distributed
through the service, and are
eligible for submitting their
music to the Joe'’s Blue Plate
Special radio show.

Wendy Rubin, founder and

www americanradiohistorv com

president of joe’s production
& grille, says the radio show
was the important next move
in getting artists’ music
heard. “We're putting in all
the steps in order to help

bands who have it together,
and we’re creating a new
path for indies to do it them-
selves.” joe’s production &
grille can be reached at
joe@joesgrille.com.

PR&E, IBM to Provide New

Radio Management System

IBM and Pacific Research & Engineering (PR&E) have
formed an agreement to provide radio broadcasters and
audio content providers new products designed to keep
costs down and generate new revenue.

PR&E will market several IBM services and solutions,
such as eWave, a new StarTrax solution for the complete
management of radio stations of any size, including net-
works, groups, and affiliates. PR&E will provide systems
integration and worldwide data communications through
IBM Global Services.

eWave, an integrated application suite, features a digital
library as well as modules for scheduling, advertising,
invoicing, local insertion of ads, and management reporting.
It can also individually manage digital content distribution
to hundreds of locations and create detailed records of what
was played, potentially increasing radio broadcasters’ rev-
enue by offering more customized advertising packages.

GAVIN MARCH 27, 1998
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fono

fono is Europe’s new weekly

magazine dedicated to highlighting
and promoting hit records.

fono offers accurate airplay data
from Music Control monitoring 500
stations 24 hours a day, seven days a
week — a new single currency for
the European music industry.
fono means no more relying

on playlists, rumor or secondhand
information. fONO gets inside

the charts to bring you the real
story of what’s happening in

European music.

S

‘e
Q‘, i’)

From the publishers of Music Week

The best data

European radio monitored
24 hours a day, 7 days a week.

For programmers
The only accurate guide to
radio’s up-and-coming hits.

The best music
Hits, tips and all the news
on Europe’s breaking music.

For retailers
The competitive edge
to put you ahead of the pack.

In 15 countries
From the Atlantic to the Oder;
from Finland to the Mediterranean.

For record labels
We speak to the people
who turn A&R into sales.
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BACK BY POPULAR DEMAND

Arbitron Rolls Out
1998 Program Director
Seminar Schedule

Mark Your Calendar Now!

When Where What

April 30 Miami, FL Exclusive 1o Hispanic

Stations, en Espariol
June 4 Dallas, TX Beyond the Basics
Sept. 16 & 17 Columbia, MD Arbitron 101
October 1 San Francisco, CA Beyond the Basics
Nov. 11 & 12 Columbia, MD Beyond the Basics &

Arbitron University
Seminar Sign-Up

Fax this form to register, and send a check for $90 made out to
“The Arbitron Company.” Send to Bob Michaels, Arbitron, One
Galleria Tower, 13355 Noel Road, Suite 1120, Dallas, TX 75240.
Fax: (972) 385-5377. To qualify for this seminar, you must be an
Arbitron client.

For more information, Call Bob Michaels, manager, Radio
Programming Services, at (972) 385-5357.

Seminar Location

Name

Title

Station

Address

City - 3

State B¢}

Phone

ARBIT

(w73

BY JAAN UHELSZKI

MADONNA’S BACK
Although you couldn’t tell by Madonna’s over-done Goth gown at the
Academy Awards on Monday, Living Fit magazine honored the Material
Mom with the “Most Bodacious Back” citation. She probably would have
scored the “Most Admirable Abs,” had it not been for Demi Moore’s obses-
sive work-out schedule, and the fact that little Lordes’ birth a year and a
half ago did take some toll on her formerly rock hard tummy. Even if
Madonna is rivaling Cher for odd get-ups, she still does have impeccable
musical taste, and signed Huntington Beach ska-punk band Wank to her
Maverick label. And she didn’t even have to send them nude pictures, like
she mailed to the guys in Rancid a few years back. According to those in
the know, Social Distortion’s Mike Ness discovered and produced some
tracks for them, including “Larry Brown,” which graces their debut CD,
which should be in stores next week. Now if only Madonna would sign
Social D, who have been without a label since Sony 550 dropped them
afier the release of last year’s White Light, White Heat, White Trash.

ELTON GETS HIS HAND SLAPPED

Speaking of hard rocks, that aging peer, Elton John had his hand
slapped this week when it was discovered that a stone antiquity he
bought at an auction turned out to be “hot.” Sir Elton tossed off £38,000
four years ago for a Roman sarcophagus at Sotheby's; now the usually
reputable auction house got word from authorities that the object may
have been stolen and have demanded that the musician return the arti-
fact. Let’s hope they reimburse the purchase price—plus
adjust it for inflation—since the Sir John is still on his
austerity plan. We swear this is our last stab at attacking
the aging set, but Michael Jackson—who was foiled in
his attempt to purchase a German castle last week—was
spotted in drag during a shopping trip in Munich,
Germany. Not just any kind of get-up, he was dressed
as an Arabian woman. What was he doing, trying to
hide from his accountants? The deposed King of Pop
has recently put on a budget by his handlers.

JONNY LANG: IT°’S COOL TO BE IN SCHOOL

So what is Jonny Lang going to do now that he wrapped up his tour?
You can't expect the 17-year old Minneapolis native to go to the mall or
head for the snow-covered hills with a snowboard tucked under his arm.
No this hardest-working teen in show business is studying for his GED,
a.k.a. his high school equivalency degree. Unlike the Silverchair tots, he
didn’t bring a tutor on the road with him, and instead did it the old-fash-
ioned way. He dropped out of school. When he’s not cracking the books,
Lang has been spending time with Blues Traveler's John Popper.
Before you get nervous, he’s not learning to play the harmonica. The two
of them are collaborating on a few tunes for Lang’s new album. We don'’t
care, just as long as Popper doesn’t sit on him. Lang is just about ready
to demo a few tunes before he heads back to the studio with David Z,
who produced his platinum selling Lie to Me. His label doesn’t have a
release date yet, but most likely it will come out in early 1999, since he’s
already booked for a number of festivals around the country this spring.
Also, don’t miss Lang's beautiful visage on the cover of the blues sup-
plement in an upcoming issue of Rolling Stone. Lang flew into San
Francisco on a day off between concert dates—costing his label an arm
and a leg—for a photo shoot with the venerable John Lee Hooker.

Elton John

Dayton Phillips Dies

KOME-San Jose Senior Account Executive Dayton Phillips suffered a
heart attack and died on March 14, 1998, Dayton was a familiar
presence in the San Jose market; he was General Sales Manager of
KWSS in the early '80s. He moved to Denver with Western Cities
Broadcasting in 1985, but returned to the South Bay as an Account
Executive for KOME in 1988. He was named General Manager of
KHQT in 1989, but when the station was sold to KFOG in 1996, he

returned to KOME and the post he held until his untimely death. A memorial fund has
been established in his memory. Send contributions to: The Dayton E. Phillips

| Memorial Fund, Bank of America, 7041 Oak St., Brentwood, CA 94513 (945-634-3561).

GAVIN MARCH 27, 1998

WWW-americanradiohistorv-com


www.americanradiohistory.com

“Oneof the sfi00%: ing rei jon. i - 58"

RAINING ON THE SKY

Julie Stoeckel, APD/MD, KLLC/San FranCJsco
= “Tms song is huge .Jmmediate phone response from Alice’s women and their boyfriends!”

“AtREADY GETTING NAKEB- 38,000 SOUNpsp
KZZP-Phoenix KLLC-San Francisco CAn
shurphe- . WXXM-Philadelphia  KZHT-Salt Lake City
Vi) — ==iNiQ-Syracuse and many-more!!
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By Dave Sholin
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On the Air & In the Grooves: ALEXANDRA RUSSELL
Friends of Radio: ANNETTE M. Lal
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Jones to Head Legacy

Jeff Jones now carries the keys to the vault.

Jones has been promoted to Senior VP of

Legacy Recordings, Sony Music’s reissue

branch, which compiles greatest hits collec-

tions and commemorative box sets for all

Sony-affiliated labels and acts. “Jeff Jones has

& done a remarkable job on combining his

dbldtbadlll scnsibilities as a music man with tremendous
business acumen,” said Sony Senior VP Ron Urban. “His
passion for music and his creative instincts make him a
tremendous asset to Legacy.”

Philips Expands Duties

Brian Philips, OM of 99X (WNNX)-Adanta, has been
tapped to add his Midas touch to Susquehanna sister
station KPLX/FM-Dallas (currently country formatted).
Philips has been a driving creative force at 99X, voted
GAVIN's 1997 Major Market Alternative Station of the Year,
conceiving many of the outlets successful programs and
events. Beginning April 1, Philips will serve as Director of
Susquehanna Programming, Atlanta/Dallas, charged with
restructuring KPLX and “injecting some of the 99X culture
that has proven so popular.”

OutSmart Media Group President Ron Bowen has signed
on to Program WXRC (95.7 XRC)-Charlotte, N.C. Acting PD
Greg Mull will continue with the station in a consultant’s
role...Changes at WLHM Mix 102-Logansport, Ind., where
PD Russ Maloney exited last month only to be replaced by
the “programming team” of Joe Ullery and Betsy Jarvis.
Jarvis continues to handle music duties as well—at least until
she heads off on matemnity leave in July.. WSM/FM-Nashville
hires WPOC-Baltimore’s APD/MD/p.m. driver Greg Cole
as PD. “His superb knowledge of radio and his in-depth
familiarity with the country format fits in well with the her-
itage of this great company,” says OM Kyle Cantrell. .. SFX
Broadcasting inks a long-term deal with WSEX-Nashville
morning man Gerry Cantrell The deal takes him through
the year 2005!... KUPD-Phoenix’s Eddie Webb is the new
afternoon personality at Rock 103.5 WRCX/FM-Chicago. ..
WMTX-Tampa changes calls to WSSR.

Rick Rubin and American Recordings have entered
into a new, long term agreement with Columbia
Records Group, it was announced this week.

“Rick Rubin has a commanding imagination fueled by a
genuine street sensibility,” commented Sony Music
Entertainment COO Thomas D. Mottola. Rubin will
continue to oversee all creative functions for American,
including A&R, music production, art, and video, but the
label will now be based at Sony Music’s West Coast

4L "~ headquarters

in Santa

| Monica.
Among the first
American
releases to
benefit from
this new pact
will be a series
of soundtracks
for Comedy
Central’s
breakout hit
South Park,

President, American Recordings; Don scheduled for

lenner, Chairman, Columbia Records Group. fall release.

All American (1-r): Michele Anthony,
Executive VP, Sony Music Entertainment;
Thomas D. Mottola, President/C00, Sony
Music; Tim Devine, Senior VP A&R,
Columbla Records Group; Rick Rubin,

F.O.R. #226

Farm Dogs Immigrant
Sons (Sire Records)

Lincolushire. England

Armerican Forces Network
and Luxembuirg.

KCRW-Los Angeles’
“Moriting Becomes Eclectic.”

It's simple. rootsy. and
honest with good songs.

I've always fancied writing
with Rodney Crowell.
When he gets it right he's
the best of what there is.
Who knouws. perhaps we
cottled write another ~Till I
Gain Control Again.”

There are several. but off
the top of my head. 4
Jeckson Broune's “Sleeps
Dark and Silent Gate™ [is
oune that comes to mine.J
It's an intensely moving
song that doesn 't kowtow
to any conventional song-
writing structiire. Besicles.
how can you fault a song
that has the line. “Doir 't
know what love bas got to
do with happiness.”

Being on stage with John
Lennon at Maclison
Square Garden.
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Top Consultants Host
Conclave College

The 23rd Annual Conclave begins on Thursday, July 16th with Conclave College, an afternoon of
intense one hour sessions designed to build skills in todays competitive programming environments.

Zapoleon Media Strategies - 60 Minutes To Better TSL

Jacobhs Media - what You Need To Know About Sales To Become A Successful Programmer
Mike McVay of McVay Media - Cluster Programming with Synergy

Don A.IlthOlly of Talentmasters - Ten Steps To Building A Bigger Than Life Morning Show
Dr. Roger Wimmer & Matt Hudson

of Wimmer/Hudson Research - Research for Dummies

[he 1998 Conclave Learning Conference is Back at the... Jlllv 1 6_19
3 ’

Minn%ia&olciénl‘gg;riott @3@ 1998

(612)349-4000

Y

r ———————————————— e e o S T S S T S G E— I S R ST S S S S SR I G S T S A L G S S . - 1
| EARLY BIRD 1998 CONCLAVE REGISTRATION FORM |
| *As your badge will read I
: “Name I

The 23rd Conclave, July 16-18, 1998 |
| *Company _ l
| address [ $179 EARLY BIRD TUITION I
I On May 1st, registration fees for |
| “City State zZip Conclave ‘98 will be increased - |
| Phone FAX so save big money now! I
: E-Mail Format Amount Enclosed $ :
| Payment by: [] cHECK [] viSA [] MASTERCARD [_] DISCOVER Marriott City Center |[SOLD OUT |! |
| for credit cards, please complete section below Call (612-349-4000) rtor addition to |
I their waiting list. I

— _OR-

| Account Number ExpinationjDate Make your own reservations at the !
I Cardholder Authorized Signature Radisson at (6 1 2,339'4900 or The I
I Mail/FAX/E-mail to: The Conclave, 4517 Minnetonka Bivd., Suite 104, Minneapolis, MN 55416 Crown Plaza (612) 338-2288. Rooms 1
| [FAX: 612-927-6427 email: conclave @ bitstream.net] Refunds will be issued after the Conclave, less a $75 administrative fee. are $89.00 & 79.00 respectlvely. I
b et e T T T e e i [ T Vo T o Vo T i T T T T s T T e ] ) e e ) s et e e -
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MOST ADDED

MARIAH CAREY (30)
**BACKSTREET BOYS
(23)

**8.0.R.P. (23)
**LISA LOEB (23)
REBEKAH (20)

BLAIR (18)
*FASTBALL (17)
*LeANN RIMES (17)

TOP TIP

FASTBALL

EawH “The Way” (Hollywood)
= Although just officially

i ‘impacting” Top 40 now,
this Number One track at
Alternative has already
convinced almost 20 per-
cent of our panel that they’re the real deal.

RECORD TO WATCH

XSCAPE

“The Arms of the One Who Loves You”
(So So Def/Coliumbia/CRG)
This Diane Warren composition is starting to
cross into pop territory nicely. Doubling their
spins this week, count among the early believ-
ers: Jammin’ 94.5, 92Q, OC104, WPGC, Isle 95,
99.1 KGGI, KWNZ, C-89FM, and KHTN/FM.

1 CELINE DION - My Heart Will Go On (550 Music) 17 173 0 8413 -251
2 SAVAGE GARDEN - Truly, Madly, Deeply (Columbia/CRG) 23 154 0 7417 -253
3 MADONNA - Frozen {Maverick/Warner Bros.) 6 178 2 06883 +472
4 MATCHBOX 20 - 3 AM {Lava/Atlantic) 21 150 0 6656 -233
5 K-Cl & JOJO - All My Life (MCA) 17 148 2 6243 +306
6 NATALIE IMBRUGLIA - Torn (RCA) 9 164 3 6223 4613
7 BILLIE MYERS - Kiss The Rain (Universal) 29 145 0 5651 -342
8 ‘NSYNC- ! Want You Back (RCA) 11 142 3 5175 +91
9 BACKSTREET BOYS - As Long As You Love Me (Jive) 22 120 1 4875 -275
10 JANET JACKSON - Together Again (Virgin) 22 112 1 4560 -490
11 BEN FOLDS FIVE - Brick (550 Music) 13 140 1 422 440
12 THIRD EYE BLIND - How's It Going To Be (Elekira/EEG) 21 126 1 4321 -36
13 WILL SMITH - Gettin' Jiggy Wit It (Columbia/CRG) 18 112 0 4254 +240
14 LOREENA McKENNITT - The Mummers' Dance (Warner Bros.) 16 120 0 4121 -782
15 ROBYN - Do You Really Want Me (RCA) 8 142 6 3923 +403
16 MARCY PLAYGROUND - Sex and Candy (Capitol) + 20 139 5 3875 4332
17 THE VERVE - Bitter Sweet Symphony (Virgin} 18 127 2 3807 -55
18 ERIC CLAPTON - My Faiher's Eyes (Duck/Reprise) 7 138 4 3752 +135
19 AQUA - Tum Back Time (MCA) 9 130 2 343 -14
20 USHER - Nice & Slow {LaFace/Arista) 14 102 3 3326 +123
21 THE TUESDAYS - If's Up To You (Arista) 7 125 3 3215 +25
22 CHUMBAWAMBA - Amnesia (Republic/Universal) 9 127 5 3082 +292
23 JIMMY RAY - Are You Jimmy Ray? (Epic) 12 9 0 3064 -849
24 USHER - You Make Me Wanna... (LaFace/Arista) 30 69 0 2693 -264
25 PAULA COLE - Me (Imago/Warner Bros.) 9 120 5 2681 +146
26 SMASH MOUTH - Walkin® On The Sun (Interscope) 3 78 0 2671 -424
27 BRIAN McKNIGHT - Anytime (Motown) 11 74 6 2609 +157
28 EDWIN McCAIN - [l Be (Lava/Atlantic) 20 95 6 2219 +107
29 UNCLE SAM - | Don't Ever Want To See You Again (Stonecreek/Epic) 19 68 1 2132 217
30 GREEN DAY - Time Of Your Life (Reprise) 17 74 0 2080 -418
31 BACKSTREET BOYS - Fveryhody (Jive) 7 104 23 1903 +481
32 TONIC - Open Up Your Eyes (Polydor/A&GM) 1 10 83 3 1669 -4
33 ROBYN - Show Me Love (RCA) 28 56 0 1633 -272
34 SPICE GIRLS - Too Much (Virgin) 12 59 0 1583 -564
35 DESTINY’S CHILD - No, No, No {Columbia/CRG) 16 54 5 1545 -38
36 NEXT - Too Close (Arista) 10 4 2 142 N
37 KP & ENVYI - Swing My Way (FastWest/EEG) 1 49 4 1465 +47
38 DAKOTA MOON - A Promise | Make (Elekira/EEG) 9 71 6 1400 N
39 SARAH McLACHLAN - Adia (Netiwerk/Arista) 4 15 111348 N
40 SHANIA TWAIN - You're Still The One (Mercury) 11 5 4 1331 +25
t = Davpart Total Reports This Week 200 Last Week 203

Reports Adds SPINS- TREND

FIONA APPLE - *Shadowboxer” (Clean Slale/WORK) t 67 3 1206 +113

HANSON - “Weird" (Mercury) 65 6 1099 +125

JANET - "1 Gel Lonely” (Virgin) 57 14 1208 +274
12

|ﬂ3idﬂ T“Il 4" BY DAVE SHOLIN
Reflecting on Yesterday,

Focusing on Tomorrow

Arranging the many thoughts for
this column is somewhat of a surre-
al experience. It's not until the actu-
al process of sitting in front of my
trusty Mac and entering the words
that the finality of it all comes
crashing down.

In the early years, the transition
from radio 10 a magazine was made
a bit easier by the fact that 1
remained on the air, and in pro-
gramming, while spending the
remainder of the day here at Gavin.
But that won't be the case as [ jump
full-time into my new role at Island
Records. At times of any major life
change, I've found, the need to
reflect is instinctive.

Just the other day, 1 was explain-
ing the massive changes which I've
heen part of at this publication.
Only longtime subscribers will
remember the little pamphlet thar
was The Gavin Report when 1 first
came on board. Back then, station
reports were all taken by hand. No
one had even heard of a fax
machine, and all those stats took
hours to tabulate without the bene-
fit of these things called computers.
Plenty of headaches, cramps, and
dead trees. Keith Zimmerman
and former Country Editor Lisa
Smith can testify to what it was
like, since they assisted me on
those late Wednesday afternoons.
In this age of high-
tech gadgetry, all
that seems like a
lifetime ago, to say
nothing of the evolu-
tion of GAVIN into a
full-fledged maga-
zine.

What brought me to
GAvIN is the same
thing that got me
hooked on radio in the
first place, and that, of
course, is the musicl
Don’t get me wrong,

the rush of doing a perfect set,
hearing all the elements flow just
right on a station you had a hand in
creating, or pulling a Number One
book are rewarding in a way that
can't really be expressed in
words—not to mention the shows,
parties, and countless trappings that
g0 hand-in-hand with the entertain-
ment biz. But ultimately, none of
that mattered. Trading stories over
the years, I found out that I wasn't
the only one huddled under the
sheets late at night with a flashlight
and a radio listening until the final
order to “turn off that radio and go
10 sleep.” Those jocks made a last-
ing impression and set my career
path early on, but music was
always the magnet.

So, it probably isn't all that sur-
prising that my career journey has
now led me to the music industry.
By learning all | can and sharing
what I've learned so far, my goal is
to gain the widest possible expo-
sure for great music. What has
brought me the most satisfaction
over the years is watching—and
helping to play a part in—the
development of talent, both at radio
and in music.

Though I'm tempted to name
names, the fear of leaving someone
out stops me. On many occasions,
I've been

Circa 1989: “The Duke”
and his trusted associate Annette M. Lai

Fditor- DAVE SHOLIN & Associcate Editor: ANNETTE M. LAl

Top 40 reports accepted Mondays and Tuesdays 8:30 a.m.-4 p.m.
Station Reporting Phone: (415) 495-1990 ¢ GaviN Fax: (415) 495-2580
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Reports AddsSPINS TRENDS
48 23 520 +452
46 1 910 +142
45 20 490 +245
40 11 662 +331

reminded of something
I have said (and totally
forgot) that helped
someone in a particular
circumstance; this is
what T always consid-
cred the big payoft. I

| also remember special

| momeants like the wee

S.0.A.P. - This Is How We Party (Crave)
SHE MOVES - 11's Your Love (Gefien)
REBEKAH - Sin So Well (Elekira/EEG)
~ KENNY WAYNE SHEPHERD - Blue On Black (Revolution)

GAvIN MARCH

27, 1998

40 12 621 +178  ELTON JOHN - Recover Your Sou! (Rocket/Island) hours on the last day
39 1 807 -120  JAMES HORNER - Southampton (Sony Classical/WORK) of hu GAvIN Seminar
i 3 . | when Burt
37 30 150 +132 * MARIAH CAREY - My All (Columbia/CRG) 5 Baumgartner and
36 5 686 +59  INNER CIRCLE - No! About Romance (Sound Bwoy) Bob Garland sat me
33 ) 17 543 71174 ) FASTBALL - The Way l»HO”XWOOd) 8 . i down 10 liSIC.n telan A parting shot with a couple of finalists for the
31 1 1198 429 MASE- What You Want (3ad Boy/Arista) Unknown artist named. puke's gig...not! Left, it's Z100-New York APD/night
- . . Mariah CJI'CY and a star/and host of Backtrax U.S.A., Kid Kelly, trading a
30 16 368 +203 SISTER 7 '7K”OW Whﬁt YO@ Mean ﬂA”SIa AUS“”) | song no one had vet copy of GavIN for spins on Dru Hill and left KZQZ-San
29 3 544 251  GARRISON STARR - Superhero (Gefen) | heard called “Vision of - Francisco APD/MD Danny ““Never Ever’ Say Never to
1 = =k ) e I Love.” And naturally, 7 an All Saints Add on Z95.7” Danny Ocean.
29 3 500 +54  BARENAKED LADIES - Brian Wilson (Reprise) * ] ) A . L, WO
B e | have Geasuied) the person-Lo-person ming and music information you
29 23 183 +119 * LISALOEB- Lefs Forget Aoout i (Geffen) | contact cach vear at Gavin, when all need to win. Don’t miss “Your
28 — 693 -140  FLEETWOOD MAC - Landslide (Reprise) | the people who are voices at the Duke” Dave Sholin’s last Top 40
28 4 G40 +108  WYCLEF JEAN - Gore il Novemoer (Columbia/CRG) \ other enq of the ph_(?ne each week S]‘)etjl;.ll nexF week, \\;lnch will be
, Ny | become faces and friends. And I've profiling this year’s GaviN Award
21 3 545 +238  REACT- Can'Keep My Hands Off Of You (Berman Brothers/ Solumbia/CRG) - always enjoyed handing out our winners and will also feature a con-
26 16 233 +116  JAI- Heaven (M&G/RCA) - 7 _ i | GaviN Awards and sharing the jov versation with consultant Bill
| 25 6 452 +248  SHAWN COLVIN - Nothin On Me (Columbia/CRG) | W i-lh those who aclccpt them. - mchardﬂ on the qualities of win
» i e — ] ] ~= —— | | The good news is, as GaviN CEO ning PDs and what vou shouid be
23 1 468 +49  SAMANTHA COLE - Without You (Universal) David Dalton wrote several wecks | doing now 10 become one.
21 4 621 419 SYLK-E. FYNE - Romeo And Juliet (RCA) | | ago, the forum from which I share Q nla 0 Notnnkhinn
21 9 356 8 IVY MARKAITY - My Hip Life (Nationa) || my enllms?:lsm and pzlssion. for music | J .
T g s Tl | | and radio is all that’s changing. As Shania Twain’s “You're Still the
21 18 82 +B2 * BLAIR-Have Fun, Go Mad (Jersey Records/MCA) I I've expressed to some of you One” caught a second wind two
20 8 229 +31  OURLADY PEACE - Clumsy (Columbig/CRG) 2 already, I now get to make my way | weeks ago when Z100-New York
20 10 167 +21 NAKED - Raining On The Sky (Red Ant) from market-to-market, hear stations added it. This week, more key sta-
el — N s BB == h I've been writing about, and spend tions, including KDWB-Minneapolis
19— 387 48 JAMESIHA-Be Stiong Now (Virgin) SEREC time with friends all over the country. | and Fun 107-Fairhaven, Mass.
19 1 337 476  DANACALITRI- She Wants it All (Universal} I’s just that now when [ get to town, | come onboard, so don’t count this
18 1 498 -7 LSG- Curious (Eastwest/EEG) I expect to hear Harvey Danger, All | one out yet...Watch out for
e . . — Saints, Dru Hill, Elton John, Evan Fastball's “The Wav,” which not
18— 405 +2  BEHAN JOHNSON - World Keeps Spinning (RCA) —— | | & Jaron—any or all just take your only tops this week’s alternative
17 8 303 +91  PUBLIC ANNOUNCEMENT - Body Bumpin' Yippie-Yi-Yo :AGM) { | pick, alright? We'll meet up soon and, | chart, but was the only add at
17 1 17 +9 FATBOY SLIM - Going Out Of My Head (Astralwerks) just like in the past, talk radio, tunes, Q102-Cincinnati. Other majors spin-
";; __17 2 _26 * LeANN RIME; Lookin Thiouah Your Eves (CurbyAtan and lotsa of other fun stiff. ning this track include WPLJ-New
* 4 - Looking Through Yous Eyes {Curbitiani) A heartfelt thank you to Annette York, Y100-Philadelphia, 99X-
15 — 399 -93  ALLURE - |ast Chance (Crave) M. Lai, who made it possible to get it | Atlanta, WPLT-Detroit, KZZP-
15 5 295 452  VOICES OF THEORY - Say It (H.0.L.A/lsland) all done; and to all my buds at radio Phoenix, KIIS/FM and KROQ-1.os
. ) . g and at the lubels for their trust and Angeles, and Q106-San
i SanBE B 20 0 DA Lik Irbon {igh Mg Support. ' Diego...S8.0.A.P.'s “This Is How We
14 1 310 0 ARETHA FRANKLIN - A Rose Is Still A Rose (Arisia) , Onwards. Party” scores Most Added honors for
14 3 309 +156  XSCAPE - The Ams Of The One Who Loves You (So So Jef/Columbia/CRG) ] a second consecutive week, and gets
14 6 195 +158 * ALANIS MORISSETTE - Uninvited (MavericfReprise) p | _ PR Ui CEB i poSEat Bt
i L, i Hi, evervone. ..it's newly-named | Kiss-Green Bay, where it gets upped
13— 367 +14  MONTELL JORDAN - Lets Ride (Def Jam Recording Group) Editor Annette M. Lai writing 1o | from 30 10 45 spins. Adds include:
13 — 266 -27  CHRIS BRAIDE - If [ Hadn't Got You (Atlantic) thank all of you for your support ; XL106.7-Orlando, XL93-Grand
13 3 133 437 NEILSON HUBBARD - Paper Star (F Pluribus) duril?g this Ir:msillion‘ GAVIN will | l’()rl_\'s, 7104-Madison, 2107.7-S1.
e . continue to provide all the program- | Louis, and KKRZ-Portland. @
12 1 389 -9  OL'SKOOL-Am I Dreamin’ (Universal)
12 — 225 +36  DRUMHILL -5 Steps (Island) . E :
12 — 182 -30  FREE CLINIC - Searching For Something (Free Clinic) Executives from The WORK
11 1 357 -2 LORDTARIQ & PETER GUNZ - Dea Vu (Codeine) i T
11 1 311 +34 * 2PAC-DoFor Love (Amaru/live) | out L.A. show and presented
11 1 214 -5 PRINGE BE - Gotta Be..Movin' On Up (V2) | :‘:"i':’gf‘:afe:‘j;“;:::‘";l':‘ij:‘°'
11 3 162 +26  Z0BA - FaxMe (Starbound) | units of her debut album,
10 — 326 -4 MARYJ. BLIGE - Seven Days (MCA | e
- : ) ) ‘ The WORK Group’s Co-
10 1 216 +7  EVERCLEAR- | Will Buy You A New Life {Capitol) | President Jeff Ayeroff; Sr. VP,
10 1 256 +39 * SEMISONIC - Closing Time (MCA) ~ Marketing Diarmuid Quinn;
- | National Promotion Director Michael Becker; VP, Alternative Promotion Geordie
10 2 206 -1 TAMIA-Imagmann (OWESUWEHHET BfOS,) | Gillespie; Fiona Apple; Co-President Jordan Harris; VP, Video Production Lydia
Drops: #37-Jana, #38-All Saints, #39-Lisa Loeb (1 Do”), Jonny Lang, Timbaland & Magoa (Luv 2°), Amber Sarno; and Apple’s Manager/Producer Andy Slater. (Bottom row, I-r): the label’s
* Indicates Debut VP, Rock Promotion Pam Edwards; Sr. VP, Promotion Burt Baumgartner; Los
> IEREHES W) Angeles LPM Greg Phifer; and Senior Director, Promotion Johnny Coppola.
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Let Gavin do it for less
than it would cost you
to do it yourself.

ALL fermats
ALL reporters to
ALL trades

Any day of the week.

e

CALL LOU GALLIANE 805-542-9999

GO MOST ADDED
BACKSTREET BOYS (18)
§.0.4.P. (17)
SISTER 7 (14)

o~

GO STATION PANEL: The GO Chart is based on reports by 110 GaviN
correspondents who are not part of Radio & Record’s or Billboard’s panels.
Underlines indicate upward movement, while blue entries highlight
a stronger performance than on the main Top 40 chart.

1 MADONNA - Frozen (Maverick/Warner Bros.) 3869 +105
2 CELINE DION - My Heart Will Go On {550 Music) 3704 -129
3 NATALIE IMBRUGLIA - Torn (RCA) 3539 +31
4 SAVAGE GARDEN - Truly, Madly, Deeply (Columbia/CRG) 3324 -53
5 BILLIE MYERS - Kiss The Rain (Universal) 3310 -53
6 MATCHBOX 20 - 3 AM ({Lava/Atlantic) 3155 -0
7 LOREENA McKENNITT - The Mummers' Dance (Warner Bros.) 2919 -35
8 'NSYNC - [ Want You Back (RCA) 2916 +149
9 BEN FOLDS FIVE - Brick (550 Music) 2690 +A7
10 ERIC CLAPTON - My Father's Eyes (Duck/Reprise) 2667 +179
11 THE VERVE - Bitter Sweet Symphony (Virgin) 2550 +31
12 K-Cl & JOJO - All My Life (MCA) 2523 +148
13 THIRD EYE BLIND - How's It Going To Be (Elekira/EEG) 2304 +30
14 BACKSTREET BOYS - As Long As You Love Me (Jive) 2242 -31
15 JIMMY RAY - Are You Jimmy Ray? (Epic) 125 -130
16 THE TUESDAYS - It's Up To You (Arista) 2112 +214
17 MARCY PLAYGROUND - Sex and Candy (Capitol) 2095 +195
18 ROBYN - Do You Really Want Me (RCA) m +295
19 AQUA - Turn Back Time (MCA) 2060 +39
20 JANET JACKSON - Together Again (Virgin) 2034 -30
21 CHUMBAWAMBA - Amnesia (Republic/Universal) 1959 +225
22 PAULA COLE - Me (Imago/Warner Bros.) 1915 +166
23 EDWIN McCAIN - I'l Be (Lava/Atlantic) 1641 +157
24 WILL SMITH - Gettin' Jiggy Wit It (Columbia/CRG) 1633 +148
25 SMASH MOUTH - Walkin' On The Sun (Interscope) 1338 -40
26 USHER - Nice & Slow (LaFace/Arista) 1285 +62
27 TONIC - Open Up Your Eyes (Polydor/A&M) 1251 +29
28 GREEN DAY - Time Of Your Life (Reprise) 1245 -16
29 SPICE GIRLS - Too Much (Virgin) 1160 -34
30 SARAH McLACHLAN - Adia (Nettwerk/Arista) 1043 +253
31 FIONA APPLE - Shadowhoxer (Clean Slaie/WORK) 975 +123
32 JANA - Near Me (Curb) a7 -8
33 BACKSTREET BOYS - Everybody (Jive) 932 N
34 DAKOTA MOON - A Promise | Make (Elektra/EEG) 899 N
35 BRIAN McKNIGHT - Anytime (Motown) 763 +4
36 UNCLE SAM - 1 Don't Ever Want To See You Again (Stonecreek/Epic) 157 -61
37 SHANIA TWAIN - You're Still The One (Mercury) 4 +9
38 ROBYN - Show Me Love (RCA) 705 +9
39 HANSON - Weird (Mercury) 700 N
40 USHER - You Make Me Wanna... (LaFace/Arista) 684 -4
URBAN/DANCE ALTERNATIVE

MASE feat. TOTAL - “What You Want" (Bad FASTBALL - “The Way” (Hollywood)

Boy/Arista) OUR LADY PEAGE - “Clumsy" (Columbia/CRG)

S.0.AP. - ‘This Is How We Party” (Crave)

REAGT - “Can't Keep My Hands Off of You" (Berman
Brothers/CRG)

PUBLIC ANNOUNCEMENT - “Body Bumpin’
Yippie-Yi-Yo" (A&M)

MONO - “Life in Mono” (Echo/Mercury)
SEMISONIC - “Closing Time" (MCA)
ALANIS MORISSETTE - “Uninvited"
(Maverick/Reprise)
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MOST ADDED TOP TIP RECORD TO WATCH

SARAH McLACHLAN ROBYN ALANIS MORISSETTE

(12) “Do You Really Want Me?” “Uninvited” (Maverick/Reprise)
SHAWN COLVIN (11) (RCA) In spite of this song’s title, Alanis Morissette
SISTER 7 (9) Gaining almost 160 spins, last week’s Record to finds herself more than welcome at 16 Hot
ALANIS MORISSETTE Watch is poised for chart status by the first A/Cs, with adds at KSTP/FM-Minneapolis,
(8) week of April. Q104-Cleveland, KDMX-Dallas, KOSO-

* FASTBALL (7) Modesto, Calif., Star 98.7-Los Angeles, 98Q-
* LISA LOEB (7) Danbury, Conn., and WLCE-Buffalo.

~Spring Ahead to Win

This Week’s Column was writien “Coats for the Cold” or “Gun
E by Senior Editor Quincy McCoy Return Projects” structured around
1 NATALIE IMBRUGLIA - Torn (RCA) 102 0 3658 +204 Are you ready for the spring community services.
2 MATCHBOX 20 - 3 AM (Lava/Atlantic) 92 0 3656 -199 hook? As a rule, the station that 3. Sales Events
3 SAVAGE GARDEN - Truly, Madly, Deeply (Columbia/CRG) 94 0 3645 -178 makes the greatest impact in a Develop every sales and promo-
4 LOREENA MCKENNITT - The bummers'Dance (Warer Bros) % 0 5 o7 | (Markel s fhe station hat wins, - tional appearance info 4 eume
, , nd usually, the station with the uilding opportunity. Sales pro-
5 ERIC GLAPTON - My Fathgrs Eyes(DUCk/ReDUSe) o Bl greatest impact is the one that has  motions and air personalities
6 CELINE DION - My Heart Will Go On (550 Music) 8 0 3000 -362 creative advertising, memorable doing charity work can bring in
7 BILLIE MYERS - K 55 The Rain (Universal} 84 1 2856 -157 promotions, and effective com- media coverage if properly pro-
8 MADONNA - Froz:n (Maverick/Wamer Bros ) 90 1 255 +170 munity partic;\patiloin.lYo:r s'pring moted (zln anfi off llhe air.fM?klci
9 SMASH MOUTH - Wakin' On The Sun (Inerscape) 14 0 2541 .jg  Dreparation snould aireacy be S S i
. . well underway, but here are a your station projects. Always have
10 THE VERVE - Bitter Sweet Symphony (Virgin) 8 1 2510 -2 few ideas and guidelines to help banners, T-shirts, bumper stickers,
11 THIRD EYE BLINL: - How's It Going To Be (Elekira/EEG) 4 0 241 49 your station ready for the spring and photos on hand at your
12 BEN FOLDS FIVE - Brick (550 Music) 78 2 2307 +10 book. Z‘“'m&
13 PAULA COLE - Me (Imago/Warner Bros.) 89 4 2224 4264 - ,OF i ' h,“emet :
] If you're one of the unfortunate Don’t overlook this new and
14 MARCY PLAYGROUND - Sex and Candy (Capitol) 62 4 1838 +203 programmers who had to start exciting area’s potential to pro-
15 BACKSTREET B(YS - As Long As You Love Me (Jive) 61 1 1799 -288 this ratings period without the mote your station and gain new
16 GREEN DAY - Time Of Your Life (Reprise) 58 0 1665 -337 henefit.of a televi.faion, direct' mail, listcngrs. You can ).)illboard your
17" EDWIN McCAIN - 1/ Be (Lava/Alaniic) 66 3 1506 +131 or outside mar'ketmg campangn, s[aff lineup, advertlse' your pro-
your toughest job will be trying to  motions, and stage hidden con-
18  LISA LOEB- 1D (Gef 56 0 1438 -141 .
- 1> (Gefen) . keep your station’s call letters tests. Personalities or guests can
19 SARAH McLACHLAN - Adia (Nettwerk/Arista) 4 12 1328 4407 top-of-mind with your listeners. have chats with listeners, and
20 FLEETWOOD MAG - Landslide (Reprise) 50 2 12711 +21 Here are a few suggestions on your call letters will be seen by
21 PAULA COLE -1 Don't Want To Wait (mago/armer Bios ) 4% 0 1263 -191 ;02 D Seccois tiiis olbsmgle: i"°“5§““,5- kv bl
] , . Contests op-of-mind than that.
22 JIMMY RAY - e You Jimmy Ray? {Epic) a0 19 26 Set up a big contest that employs SMALL MARKET ATTITUDE
23 TONIC - If You Could Only See (Polydor/A&M) 4 0 msz -212 the use of your call letters, fre- Small market stations have always
24 SUGARRAY - Iy {Lava/Atlantic) 41 0 1002 -86 quency, or your station’s slogan. been great at interacting with
25 SARAH McLACHLAN - Sweet Surrender (Nettwerk/Arisa) M0 987 169 }Gi‘lffua“l'fw lT-shirts anclil hats that  their listeners. Tl}c; local rfadlo sta-
26 THE TUESDAYS - It Up To You (Arisa) M 4 9 439 Al T MR [ SESETIRAUPEI R a0V
: guerrilla marketing techniques community and usually serves as
27 ELTON JOHN - Recover Your Soul (Rockel/Island) 4 1 B +1  4nd flood the marketplace with headquarters for events focused
28 AQUA - Turn 3ack Time (MCA) 41 3 902 457 | stickers on legal outdoor posting on solving community problems.
29 FASTBALL - The Way (Hollywood) M 7 823 +183 \: {)laces aro!.md town. Hand (‘)u[ ThP 5111?11 n}:lrkffl a[[iltud;* |(~)f
30 CHUMBAWAWBA - Tubthumping (Republic/Universal) 4 0 s -  Dumperstickers atevery major - improving the lifestylc of listeners
. S | event including concerts, sporting  gives community stations a
31 JANET JACKSON - Together Again (Virgin) 3 1 806 -190 - events, and movie premieres. tremendous image boost. Now,
32 BLESSID UN ON - Light fn Your Eyes (Capitol) 29 0 M 15 | 2. Community many big market radio stations
33 SHANIA TWAIN - You'e Still The One (Mercury) %5 2 7009 -58 | Develop s'eyeral community pro- are starti'ng to realize that they
34 CHUMBAWAMBA - Amnesia (Republic/Universal) W5 G5 4122 jects .ll?at will get your station cou'lc.l wield plf:nty qf power ar?d
) television attention or ink in other  political clout in their markets if
35 MEREDITH BROOKS - Whal Would Happen (Capitol % 0 612 -102 media. The press particulary likes  they incorporated a little “small
36 TONIC - Op2n Up Your Eyes (Polydor/A&M} 33 4 639 +23 topical issues and projects like market attitude.” @
37 SISTER 7 - Know What You Mean (Arista Austin) 3 9 M4 N | -
38 PISTOLERDS - My Guardian Angel (Hollywood) %2 SNE 600 [EE) | Toul Repors This Week: 106 Las Week: 108
39 SHAWN COLVIN - Nothin On Me (Columbia/CRG) n il o0 QN | S4or AnnerTE M. Lan o AsisianiLicy SEru

| A/C reports accepied: Monduays 8 a.m.-5 p.m.

40 ELTON JOHN - Something About The Way You Look Tonight (Rocket/sland) 22~ 0 543 =30 | 000 Reporting Phone: (415) 4951990 Gavin Fax: (415) 495-2580

Reports Adds SPINS TREND Reports Adds SPINS TREND

AMY GRANT - Like | Love You" (A&M) 25 1 4% -9 TREANA - “Naked on You" (Backyard/All American) 19 2 400 445
JOHN TESH & JAMES INGRAM - “Give Me Forever” (GTSP/Mercury) 212 63 49 FIONA APPLE - “Shadowboxer” (Clean Slate/WORK) 18 3 323 +70
ROBYN - "Do You Really Want Me" (RCA) 20 2 451 4156 DAR WILLIAMS - “What Do You Hear in These Sounds” (Razor & Tie) 16 2 308 +32
OARYL HALL & JOHN OATES - “The Sky Is Falling” (Push/BMG) 19 1 340 55 * ALANIS MORISSETTE - “Uninvited" (Maverick/Reprise) 16 8 343 +253
GavIN Marcii 27, 1998 15
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MOST ADDED TOP TIP RECORD TO WATCH

PETER CETERA (39) RICHIE SAMBORA | JOE COCKER
MARIAH CAREY (30) ‘Herd Times Come Easy” | “Could You Be Loved
Mercury) | (CMC International)
* MICHAEL W. SMITH (22) Leaping from a debut slot in Up & Coming to Making this Bob Marley
* BRENDA DOUMANI (22) Charthound in just a week, new daddy Richie song his own, Joe Cocker

Sambora is added at 19 more including WRZI,
LeANN RIMES (20) WRCO, WKTJ, WKST, WPXN, KAYL, KOKO,
RICHIE SAMBORA (19) KIKO, KLKC, KMXL. and KLM]J.

| debuts on Up & Coming
thanks to adds at KIZZ,
WRCO, and KFML.

g Inside AG  §

By
ANNETTE M. LAl

4412 4164 84 46 29 1 Second

Aduli Contemporar

1 ERIC CLAPTON - My Father's Eyes (Duck/Reprise) 17 11 2
2 SAVAGE GARDEN - Truly, Madly, Deeply (Columbia/CRG) 24 157 0 4033 -200 M 44 32 10 | QLI aftef
3 JOHN TESH & JAMES INGRAM - Give Me Forever (GTSP/Mercury) 11 160 3 3816 +91 65 45 30 17
4 CELINE DION - My Heart Wil Go On (550 Music) 177 143 0 3581 -149 59 36 38 9 ”
5 FLEETWO00D MAC - Landslice (Reprise) 10 150 6 3311 446 54 34 31 24 PreVIeW
Spring is here, and the second
6 ELTON JOHN - Recover Your Soul {Rockel/lsland) 8 146 5 3082 +342 43 37 43 15 quarter has just begun (already?).
7 SHANIA TWAIN - You're Still The One (Mercury) 1 136 1 2851 +8 41 33 29 29 We checked in with our label
8 DARYL HALL and JOHN OATES - The Sky Is Falling (Push/BMG) 9 124 2 2619 +48 42 24 36 17 friends to bring you a preview of
9 MADONNA - Frozen (MaverickWarner Bros) B 120 08 2560 33 02 43 3 | B
) from during the next several
10 BACKSTREET BOYS - As Long As You Love Me {Jive) 2 107 1 2390 -414 34 271 30 12 montied sy e abile
11 AMY GRANT - Like | Love You (A&M) 9 119 3 2220 +145 23 26 40 23 list, you'll see there’s music on tap
12 LOREENA McKENNITT - The Mummers Dance (Warner Bros.) 12 87 4 2103 +103 40 18 20 4  from some tried and true friends
13 MICHAEL BOLTON - Sz Place From The Storm (ColumbiaiCRG) 5 117 8 1924 431 12 23 43 32 g; 2;2::2;(5) as well as a pack
14 DAKOTA MOON - A Promise | Make (Elekira/EEG) 9 101 6 1770 213 12 25 38 19 A&M: Joshl(.}layton, Del Amitri,
15 EDDIE MONEY - Can You Fall In Love Again (CMC International) 1 8 2 M8 58 23 22 23 12 Patty Griffin, Gary Jules, Fat, Billy
16 VENICE - Running Home (Vanguard) 10 8 1 1706 +11 25 21 22 10 Mann, Code Red, Tonic
17 VANESSA WILLIAMS - Oh How The Years Go By (Mercury) 17 8 0 1641 -260 13 25 29 15 Mit'ac‘:}:f] ST‘;V:‘; }i‘gsksMgi‘Z;:g(YK 20
18 JOHN WAITE - Imaginary Girl (Mercury) 6 79 1 1440 +112 9 22 33 15 Capit ol;‘ Bonnie Raﬁt, Holly‘
19 STONE RAIN - The Warld Today (Uvula) 9 66 3 1398 496 20 18 18 9 Cole
20 NATALIE IMBRUGLIA - Torn (RCA) 8 65 9 1338 +282 19 10 22 9 Columbia: Xscape, Barbra
21 CHUCK JACKSON & DIONNE WARWICK - I/ Let Myselt Go (Wave Entertainment) 14 65 1 1327 +28 19 16 16 14 Streisand, Chantal Kreviazuk
22 PAULA COLE - | Don't Want To Wait (mago/Warner Bros) 3 68 1 1281 -32 10 20 18 16 ']f‘;:ffgjﬁ‘s’rﬂ’::'g‘eyt;‘sff‘gzople
23 PAULA COLE - Me (Imago/Warner Bros ) 9 66 3 1226 +18 7 2 28 9 - Savage Garden, the Wedding
24 SIMON APPLE - I15 Over (Trunk) 63 4 1221 +134 12 19 19 13 Album
25 SARAH MCLACHLAN - Adia (Nettwerk/Arista) 4 19 11 1095 4338 5 8 32 20 Elektra: Alana Davis, Danny
26 RICHARD MARY/DONNA LEWIS - At The Beginning (Atlantc) 54 63 B0 10560 7 12 22 4l | LR
i Ronstadr, Simply Red, Natalie
27 RICK MONROE - Life Goes On In L.A. (Divorce) 9 56 3 1046 +18 7 19 19 1M Merchant
28 DIANA KRALL - Peel Me A Grape (Impulse!) 9 65 5 1031 +5 5 17 21 14 Epic: Gloria Estefan, Anggun,
29 KENNY G - My Heart Will Go On (Arista) 6 69 5 95 493 4 8 29 19 the Wallflowers (from GodZzilla
30 MATCHBOX 20- 3 A (Lava/Atantc) M o% 2 W o w9 2 | SOREECD e
31 MICHAEL DAMIAN - Why Not Me? (Welr Brothers) 9 5 5 99 4188 5 1817 AT o ' ‘
32 GARY BARLOW - Superhero {Arista) 10 53 0 888 -677 6 10 19 15 Jive/Silvertone: Backstreet
33 ELTON JOHN - Something About The Way You Lok Tonight (Rocket/Island) 30 51 0 873 37 6 11 14 14 Boys, Jars of Clay, Michael W.
34 SPICE GIRLS - Too Much {Virgin) 12 51 3 87 82 71 9 18 10 S”;“C‘A AT
35 JANIS LAN - Getting Over You (Windham Hill 6 49 5 76 48 1 B 15 6 o Seve ki
36 TAMMY TRENT - Welcome Home (River North) 6 4 8 613 N 2 10 15 14 RCA: Dave Matthews Band.
37 PETER TRIPP - Back Alley (Dolphin) 9 4 5 664 +67 1 13 13 15 Olive, Bruce Hornsby, LaBouche
38 LOVERBOY - Seciels (CMC Iniernalional) 9 4 3 657 455 4 11 10 17 lh:‘g;;‘;AG’;f";gﬁg:'éc(f)ol“
39 BRYAN ADAMS - Back To You (A&M) 177 38 0 65 -46 4 9 12 1 Chicago, the e (greatest hits)
4 60 N 6 6 13 12 River North: Juice Newton,

40 FICTION - | Could Cry (High Time) 1 38

John Denver, Ronna

T i s ‘This ko 1 L.z 1N g .
Reports Adds SPINS TREND l,ou.ll Reports This Week: 177 Last Week: 178 Universal: Cherry Poppin’
Editor- ANNETTE M. Lai

Daddies. Billie Myers, Sister Hazel,

KATHY MATTEA - “Patiently Walting” (Mercury) 52 5 939 +118 Assistant- LILY SHin Angel TR
RICHIE SAMBORA - “Hard Times Come Easy” (Mercury) 41 19 516 +240 A/C reports acceptepd: Mondays ‘ 8 oy W eI y

* PETER CETERA - “She Doesn't Need Me Anymore” (River North) 40 35 358 +298 8 5.m.5 p.m, and Tuesdays 8 am-2 pm. | | ARSI

JAMES HORNER - “Southhampton" (Sony ClassicAWORK) 38 7 455 477 Station Reporiing Phone: (415) 495-1990 Virgin: Spice Girls, Lenny

CHRIS BRAIDE - “If | Hadn't Got You" (Atlantic) 37 2 496 461 Gavin Fax: (415) 495-2580 Kravitz, Smashing Pumpkins, Janet
* MARIAH CAREY - “My All" (Columbig/CRG) 3 30 34 216 o -

GAVIN MagrcH 27, 1998 16
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Some Feople Pon’
Keﬂ (Ze the l/ﬂfﬂe
[hey re Getting ...

B«t PERF&RMANCE Suf<cribers Do.

Packed with information about industry trends, production news, venue news, box
office reports and extensive artist itinerary listings, PERFORMANCE subscribers
get a jump on the competition. In fact, readers credit PERFORMANCE with
helping generate one out of every four shows.” Subscribers also receive our
entire directory series at no additional charge. Subscribe to PERFORMANCE and
get 51 weekly issues plus the annual directory series. Call 817-338-9444 and get
in on the act that the concert touring industry has valued for almost 30 years.

"PERFORMANCE survey results, February 1997.

PERFORMANCE MAGAZINE - 1101 UNIVERSITY DRIVE, SUITE 108 - FORT WORTH, TEXAS 76107-3000
(817) 338-9444 - FAX: (817) 877-4273 + E-Mail: PerformMag@aol.com - Website: www.performanceclassified.com
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A/C

Reports AddsSPINS TRENDS

B 5 M 4T
M6 M2 463
26 42 49

% 2 267 +233*

25 7 323 B2 SHAWNCOLVIN-Nofin On Me (CobmbialCRG)
25 10 265 +122 * THE CORRS - Dreams (Lava/Atfantic)

38 SPECIAL - Saving Grace (Razor & Tie) r—

FULL MOON BAY - Paradise (Hudson Valley)

BACON BROTHERS - Boys in Bars (Bluxo)

MICHAEL W. SMITH - Love Me Good (Reunion/dive)

23 4 211 +67  NATHAN WHITT - Shadow Jumpin' (Lick)

23 3 283 +60  DAVEROBYN - This Aint Good (High Time)

23 4 214 +B2  DENIECE WILLIAMS - Standing (Harmony) L
23 3 283 +39  DANA MASE - ALitfle Light (Water) -
2 4 289 492 PATTY OHARA- | Love You (-Bi)

22 3 402 +113  THE TUESDAYS - It's Up To You (Arista)

22 1 235 +12  JOE’S BAND - Better Man (Rag)

22 22 216 +216 * BRENDA DOUMANI - A Man Who Talks To Me (DMG)

21 5 223 +31  AALIYAH-Journey To The Past (Atlantic)

20 8 236 +102 * SISTER 7 - Know What You Mean (Arista Austin}

20 20 182 +182 * LeANN RIMES - Looking Through Your Eyes (Curb/Atlantic)

19 2 237 411 GINAMARK BAND - Fools Gold (Melody Fair)

7 17 1M +an: 1

RITA COOLIDGE - Shorah (404 Music Group

A LEL € hest Ut 10

Jackson

Walt Disney: Wallv Kurth (from
the Music of General Hospitul)

Warner Bros.: Madonna, Tamia
Loreena McKennitt. Phajja, Rod
Stewart

Windham Hill: Jim Brickman, Phil
Perry
OSCAR UPDATE
Gavin congratulates James Horner
and Will Jennings on winning the
Academy Award for “Best Original
Song from a Motion Picture” for “My
Heart Will Go On” from Titaric.. To
those of you (and there were lots of
you) who voted in our unofficial

| straw poll and picked the winner—

way to go!

BABY CONGRATS

Gavin sends best wishes 10 KDMX-
Dallas PD Jimmy Steal and his wite
Juli on the birth of their first child, a
daughter Ally Steal Jaye. The
newest KDMX listener made her
entrance in the wee hours ol March

19, weighing in at 7 Ibs.,, 10 oz.

Congrats go out as well to Curb
Records VP Claire Parr and her
hushand Bob, on the hirth of their
first child, a son Elijah Matthew.
Born March 23 at 7:31 a.m., weighing
9 lIbs., 7 oz., and 19 1/2 inches long.
CALL LETTER CHANGE

! Frank Brimsley {from WMTX-

Tampa checked in (o say the station
has changed s call letters to WSSR.
Change your Rolodex now.

MARILYN SCOTT

A/G Picks

LeANN RIMES
“Looking Through Your Eyes”

- (Curh/Atlantic)

LeAnn scored one of the format’s
biggest songs last vear with a track
meant for a movie—only it wasn’t
her version that made the film’s final
cut. So she takes another shot at 4
film soundirack with this tender bal
lad, which scores Most Added hon-
ors this week. Penned by award
winners Carole Bayer Sager and
David Foster, it's from the torthcom-
ing animated feature Quest for
Camelot.

CODE RED

. “This Is Our Song”
(Polydor/A&M)

Perhaps some of yvou were lucky
enough to catch this fowsome’s
showcase al the Seminar in San

from her new album

AVENUES OF LOVE

www-americanradiohistorv-com

A/C RADIO ADD DATE:
APRIL 6
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Diego. Code Red presents their
debut effort, which has already hit
Number One in five countries. Early
reports tell us that Lite/FM-New
York has been spiking it and getting
positive response. And for those of
you in Hispanic-populated markets,
there’s even a Spanish version for
you to check out.

THE MAVERICKS

“To Be With You”
(MCA)

I don’t know about you, but the
more [ listen to this, the more I hear
the ghost of Roy Orbison. And that’s
a good enough reason for me to
play it. Raul Malo and company do
Roy’s memory and themselves
proud.

NEW YORK VOICES

“Mother and Child Reunion”
(RCA Victor)

Peter Eldridge, Daemon Meader,
Kim Nazarian, and Lauren Kinhan
make up the New York Voices.
They bring to A/C Radio a remake

believe this song, a top five smash
in 1972, is over a quarter-century
old? I know, let’s not think about
that. NYV reminds me in some
ways, of the Manhattan Transfer,
and they put their own stamp on
this tune to make it their own.

MARILYN SCOTT
“Starting to Fall”

(Warner Bros.)

Last week, Marilyn scored the high-
est debut on the Smooth Jazz &
Vocals chart with this tune, which
was produced by the legendary
George Duke. No stranger to A/C
audiences, Marilyn tells this story,
about the joy of falling in love, with
lots of class and style.

BRYAN SAVAGE

"Kaleidoscope”
(Higher Octave)

If you couldn’t tell from the previous
review, I've developed a fondness for
Smooth Jazz over the last few years,
and this offering from Bryan Savage,
which was the #2 favorite track at
this yeatr's GavIN “Smooth Jazz/]azz
Jukebox Jury,” is no exception.
Produced by another §] fave, Rick
Braun, Savage can lend some tempo
to your playlist with this cut. @

GAVIN MARCH 27, 1998

BMIG
pistTaisurse s Unauthorized copying is agalnst fi
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Gavin AC Chart 21*
1327 Spins

14 consecutive weeks of upward
movement — with no drops!

On Your Desk Now!!

Praduced by: Charles Wallert

Keith Jackson Paul Crowley
Wave Entertainment ic Marketing
212) 68€-G282 ) 367-2511

©1997 Wave Enlertalnmenl Inc. Ma
a unit oSBMG Enlertalnment, 1540
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%
The Jimmy Carter

Entertainment
Report gives
your station
an inside contact

to the stars! *
*

Jmm.@.ifter
ENTERTAINMENT REPORT

Dustin & Jimmy

Jimmy
brings your listeners
Hollywood's hottest news,
the latest celebrity gossip
and the inside scoop

on breaking stories!

* Live Call-Ins

» Custom Reports

¢ Custom Promos

* Local Sponsorship Opportunities

¢ Available Monday - Friday

®

JONES RADIO NETWORK™

Cail Michael Henderson,
Director of Affiliate Sales, 303-784-8700

19
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.
Nu Sla“c al AII BY SPENCE D.

Eggs Benedict & Pop Philosophy I

Breakfasting With Harvey Danger

morning, but Union Square is

already bustling with foreign
tourists hell-bent on riding the
cable cars to Fisherman’s Wharf
just so they can get some authentic
clam chowder and sourdough
bread. I'm cruising the streets with
the four members of Harvey
Danger, whose current ditty
“Flagpole Sitta” is creating quite a
buzz in the Alternative world. My
first choice for breakfast, Sears’
Fine Foods, has a line a2 mile long,
so we duck into the
Chancellor Hotel’s cafe and
rustle up some Eggs
Benedict, walffles, and
griddlers (pancakes to the
layperson).

For those of you who
have vet to raise the
“Flagpole...,” Harvey
Danger is a Seattle-based
quartet specializing in a
blazing blend of pop catch-
iness and creative noize
enhancement. Their debuf
CD, Where Have All the
Merryimnakers Gone?, was initially
released late last year on the indie
lubel Arena Rock (a meager press-
ing of 2000 copies made it a rather
hard find in the record stores).

As legend has it, Marco Collins
up at The End (KNDD) in Seattle
began spinnin’ the group on the
station’s local music spotlight show.
From there, PD Phil Manning
shoved it into KNDD’s regular rota-
tion. By March, The End’s sister sta-
tion to the South, KNRK-Portland,
jumped on the track and next thang
you know, the bulk of the CBS
contingent was in the HD loop.
What followed was a minor major
label bidding war over the band
with the Danger hoys eventually
landing at Slash/London.

Now that we're all up to speed
on the radio and label side of
things, how ’bout gettin’ to know
the band? Lead vocalist Sean
Nelson, guitarist Jeff J. Lin, drum-
mer Evan Sult, and bassist Aaron
Huffman are Harvey Danger, but
the band was initially started by Lin
and Huffiman at the end of 1992.
The rest of the pieces (Sean and

I Us fairly early on a Monday

Associate Editor: SPENCE D. Allernalive Reports accepted through Tuesdayv 3:00 p.m.

4 HARVEYDANGER

—_ )

"It ['Flagpole Sitta'] 1s
the best song I've
heard 1n five years.”

—Phil Manning,

PD, KNDD

Evan) were officially added in

January 1994.

“Teff and Aaron started the band
before Evan and T joined,” explains
Sean. “And the [origin of the| name
is actually funny. When we were
kids, we actually didn’t know each
other, but jeff and T went to the
same soccer camp in Southern
California. The camp was in two
six-week increments, and there
was this kid named Timmy llarvey
and he played forward. He was
just this amazing soccer prodigy
and he happened to stay for the
full 12-week session—Jeff went to
the first session and I went to the
second one. Anyway, when
ITimmy] was getling close to scor-
ing, people would yell ‘Harvey,
Danger! It was this kid that we
never heard about again, but
whom we both knew. It was
strange that Jetf and Aaron would
name the band that.

“You’re Jooking at a band that is
a direct result of [Nirvana’sl
Nevermind,” comments Jelf. “I did-
n’t listen to any radio music before
that, so this band is definitely a
direct product of that. I mean it

Station Reporting Phone: (415) 495-1990 « GavIN Fax: (415) 495-2580
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was like ‘what a great album
[Nevermind was), it’s filled with a
lot of great songs.” Then it was
like, ‘maybe I should investigate
this kind of music,” then ‘boy, it
would be fun to play this kind of
music, let’s start a band!” (If that
comment sounds a little off-kilier
one must realize that prior to
forming Harvey Danger, Linn was
a classically trained pianist and
violinist.)

“So Jeff and Aaron played
together for awhile,” says Sean,
picking up the story. “Evan
and I were friends from col-
lege and, ironically enough,
they [Jeft and Aaron] prac-
ticed in Evan’s basement.

Qur original drummer
lived in the same house with
Evan,” explains Aaron.

“Evan knew these guys,
and 1 knew Evan, and Evan
had agreed to start playing
with them, and I was sort of
like peeking through the
wall and secretly wanting to
join the band, and then one
day they asked, ‘Do you want to
come over and sing?” Continues
Nelson, “I'd never done it hefore,
but it worked out very well. We
plaved ‘What Goes On’ by Velvet
Underground for like an hour and it
felt so great. Tt was one of those
moments where you just know that
‘this is good’ and it's worth the next
five years of your life.”

There you have it—the jigsaw
puzzle-like humble beginnings of
Harvey Danger.

But what about the band’s philos-
ophy? Given the thus-far meteoric
rise of “Flagpole Siuta,” which is
destined to become a core hit in
the Alternative radio realm, the
(uestion remains: do these guys
aspire to be rock stars? “For our
first four years we were prelty
obscure, we did nothing to really
promote ourselves or do any kind
ol success thing,” remarks Sean. “I
think we were so focused on get-
ting better {as a band] and writing
songs. BBut you can’t escape the
consciousness of success, or the
awareness of the possibility of it.
We decided long ago that if it

wwWWwW.americanradiohistorv.com

MOST ADDED

MATCHBOX 20 (25)

Real World (Atlantic)

KPKX, WEQX, WXDG, WPGU, KKND,
KKDM, WEDG, KPNT, WEND, WWDX,
KNRX, KCXX, KPOI, KHLR, KROX, KFTE,
WLIR, WDST, WIXO, KTEG, KNSX, KT0Z,
WXDX, KQXR, WWCD

THE URGE (16)

Jump Right In (Epic)

KKND, WBTZ, WMAD, KRZQ, KACV, KOME,
KLLK, WFNX, KXRK, WKQX, KPOI, WHFS,
WBRU, WBER, KFTE, KQXR

600 GOO DOLLS (15)

Iris (Reprise)

KKNB, KKND, WKRL, WBTZ, CFNY, KACV,
WGRD, WPBZ, WBRU, KHLR, WDST,
WNNX, WRXQ, KDGE, WHMP

HARVEY DANGER (13)

Flagpole Sitta (Slash/London)
KKND, CIMX, WMAD, KXRK, WKQX,
KMYZ, KLZR, WLIR, KEDG, WIXO, WEJE,
WRXQ, WWCD

BLACK LAB (12)

Time Ago (DGC)

WMAD, WXDG, KNDD, WEQX, WKRL,
KACV, WHFS, WQBK, KLZR, WEJE,
WXEX, WHMP

MOST REQUESTED

FASTBALL

“The Way” (Hollywood)
SEMISONIC

“Closing Time” (MCA)
CHERRY POPPIN’' DADDIE
“Zoot Sutit Riot” (Mojo)
HARVEY DANGER

“Flagpole Sitta” (Slash)

BLINK 182

“Dammit” (Cargo/MCA)

MOST BUZZ

FASTBALL

“The Way” (Hollywood)
CHERRY POPPIN' DADDIES
“Zoot Suit Riot” (Mojo)

MONO

“Life In Mono” (Mercury)

2 SKINNEE J'S

“Riot Nrrrd” (Capricori)

GOD LIVES UNDERWATER
“From Your Mouth” (A&EM)

MOST LIKELY TO

What’s movin’ up the charts, baby.
HARVEY DANGER

“Flagpole Sitta” (Slash)
AGENTS OF 600D ROOTS
“Come On” (RCA)

THE SPECIALS

“It’s You” (Way Cool)

THE URGE

“Jump Right In” (Epic)

WANK

“Forgiven” (Maverick)
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[success] was a potential reality for | especially ‘Flagpole Sitta,” on the
the band, then we were gonna wait | radio. It’s sort of this secrel thing

until it came o us.”

At no point did we sit down and
say ‘We want to be stars,” or ‘We
want to be on the radio,” adds Jeff.
‘That was never, at any point, the
motivation for doing this. It was
always like, “That would be cool,
but it would be cooler if we could
write better songs.” You know?”

‘T think all of us hit a moment in

time when we
realized that pop
music was the
thing that moved
us the most of
any art form, of
any experience,’
continues Seuan.
“And we wanted
1o learn how to
do it.

“Only now, with-
in the last year, has this thing that
we're doing received any attention,

remarks Evan

‘We just do what we do, and if
people pay attention, that’s good,”
adds Sean. “And now more people
are paying attention and it's hap-
pened in the best way. Everything
that has come about
about because people like the
songs. In a way I think iU’s a radio
programmers dream because people
are really responding to the music,

"You'd have to
be lying through
your ass to call it

anything but
pop music.”

that nobody knew ahout. We didn't
keep it a secret, but we didn’c tell
anybody, either.”

"‘What happened was, we gol
added 1o the End’s rotation and
people started requesting it a lot,
and we ended up being the top
most requested song since the end
of January,” adds Linn.

What about the band’s approach
to music? They
make a point of
referring o their
sound as “pop
music.” “You'd
have 10 be lying
through your ass
1o call it anything
but pop music,”
says Evan.

‘It's pop rock
clarifies Sean. “It’s
the Beatles, R.EM.-type formula.
That’s the paradigm we're working
in. That's the music we love the
most. It’s not the only music we lis
ten to, and it’s not even the only
music we write. It’s the stuff we
have an aptitude for. Basically, our
music is really catchy, and hopeful-
ly it's smart so it can’t be mistaken
for bubblegum.

Harvey Danger: sitting atop the

the next Alternative millennium. @

,’ Already Added @

WFNX  WIWOX KBRS WBER
WRKO KNSX W12

LBOARD MAGAZINE says: “ ‘Billy Club’
has the same anthemic party feeling as the
Chemical Brothers' “Block Rockin Beats”

ALREADY SPINNING AT:

NS WeCN
WM KRN
KNoo KRDX
L]

FOR MORE INFORMATION,
CONTACT: LULU COHEN
212 274 7548

'OADRUNNE
© 1998 Roadrunner Records www.roadrunnerrecords.com

GAVIN MARCHI

flagpole and redefining pop music for

BE ON THE LOOKOUT

F.Y.l. — Lookout is strictly Alternative.
Field any questions, comments or laments to Spence D. @

fon: (415) 495-1990 x 648

fax: (415) 495-2580

e-mail: sp2nce@mail.gavin.com

arce Ja0)

Chocolate Weasel
v/a

v/a

Morcheeba
PepaMcoy

Pulp

Pure

Sean Lennon

The ShiningZ Path
Slowpoke

Trunk Federation
Tuscadero

Wank

Weapon of Choice

Alana Davis
Bassholes

Beth Orton

Ben Harper

Blur

Dogon

Eveb

Getaway People
Jerry Cantrell
Long Fin Killle
Madfly

New Bomb Turks
9 Volit

Perfume Tree
Peote Droge
Rorschach Test
Slowpok2
Stabbing Westward
Steve Roach
Suicide Machines
Tones On Tail
The Verve

Zeke

Angelique

Bernard Butler

Clutch

Fang

Lisa Geirrard & Pleter Bourke
Pure

Sonic Youth

Soul Asylum

Tuscadero

2 Skinnee J's

hpaiL Jeo

Evan and Jaron

Guster

Hayden

Jesus Jones

Joan Jett & The Blackhearts
Joan Jett & The Blackhearts

Spaghettification
City of Angels soundtrack
Lost In Space soundtrack

(NinjaTune)
(Warner Bros.)
(TVT Soundtrax)

“Let Me See” (Sire/China)
Amarcord (No Records)
This Is Hardcore (Island)
“Chocolate Bar” {Mammoth)
“Home" {Grand Royal)
The Shining Path (Caroline)
“Lorraine” (DGC)
“Truck Lover” (Alias)
“Paper Dolls” (Elektra)
Get A Grip On Yourself (Maverick)
Nutmeg Fantasy (Loosegroove)
“Crazy” (Elektra)
Long Way Blues 1996-1998 (Matador)
Best Bit EP (Dedicated)
“Mama’s Trippin’ (Remix)” (Virgin)
Bustin’ + Dronin’ import (retail only) (Virgin)
The Sirius Expeditions (New Dog)
Eve6 (RCA)
The Getaway People {Columbia)
Boggy Depot {Columbia)
Amelia (Beggars Banquet)
White Hot In The Black (Blackheart)
At Ropes End (Epitaph)
9 Volt (Crash/Private 1/Mercury)
Feeler {World Domination)
Spacey and Shakin’ (Fifty Seven/Epic)
Unclean (Slipdisc/Mercury)
Virgin Stripes (Geffen)
Darkest Days (Columbia)
Dust To Dust {Projekt)
Battle Hymns (Hollywood)
Everything (Beggars Banquet)
“Lucky Man” (Virgin™
Kicked In The Teeth (Epitaph)
“Number” (Red Ant)
People Move On (Creation/Columbia)
The Elephant Riders {Cotumbia)
American Nightmare (Wingnut)
Duality (4AD)
Feverish {Mammoth)
“Sunday” (Geffen)
“1 Will Still Be Laughing” {Columbia)
My Way or the Highway (Elektra)
ISupermercado! (Capricorn)

We’ve Never Heard of You Either

“Airport Song"
“The Hazards”
Already

Bad Reputation

1 Love Rock N’ Roll

Flachhack

Joan Jett & The Blackhearts
Lenny Kravitz
Maire Brennan
Max Cavalera

v/a

Natacha Atlas
Onyx

Perfume Tree
Pink Martinl
Pizzicato 5

Public Enemy
Scott Thomas

v/a

Sportsguitar

This Perfect Day
The Urge
Widespread Panic

il Jes

Cheap Trick
{Eplc/Legacy)
Esthero

Gas Huffer
Humpers

Largo

Massive Attack
v/a

Red Aunts
Suncatcher

www.americanradiohistorv.com

“If You Can't Say No”
Perfect Time
Soulfly

Music From the XGames vol. 3

Halim

Shut “em Down
Feeler
Sypathique

Happy End of You (Remix LP)

He Got Game

“Black Valentine”

Singles Going Home Alone
Happy Already

Cc-60

Master of Styles

Light Fuse Get Away

(Island)
(Sire/Hybrid)
(Geffen)
{Combustion)
(Blackheart)
(Blackheart)
(Blackheart)
(Virgin)
(Word/Epic)
(Roadrunner)
(Mammoth)
(Beggars Banquet)
(Def Jam)
(World Domination)
(Heinz)
(Matador)
(Def Jam)
(Elektra)
(Matador)
(Matador)
(550)
{lmmortal)
(Capricorn)

Cheap Trick at Budokan: The COmplete Concert

Breath From Another
Just Beautiful Music

Euphoria, Confusion, Anger, & Remorse
(Blue Goritla/Mercury)

“Yeardrop™

Ninja Cuts 3: Funkungfusion

Ghetto Blaster
Suncatcher

{Work)
(Epitaph)
(Epitaph)

(Virgin)
(NinjaTune)
(Epitaph)
{Restless)

[o9]
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ACTIVE ROCK

SEX:

WE WILL

ROCK
YOU

By Eliot Tiegel

The concert and live performance industry is entering a new era
as SFX Entertainment emerges to provide “one-stop shopping” for
tour promotion, venue management, and what some concerned

talent representatives fear is a clear sign of the times.

22 GAVIN MArcH 27, 1998
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s concerts and live perfor-
to be a
major element in marketing
an Active Rock station, SFX
Entertainment has emerged as

mances continue

the “one-stop shopping” center for tour promo-
tion and venue management.

SFX Entertainment, the new entity spawned by
SFX Broadcasting, has taken a front row seat in the
concert promotion field by acquiring since 1996
such  regional power promoters as

(New York)
(Fisher, IN),
Contemporary Group (St. Louis), PACE
Entertainment (Houston), Bill Graham
Presents (San Francisco), Concert/Southern
Promotions (Atlanta), and the research/pub-
lishing company, SJS Entertainment/Network
Magazine Group (Los Angeles).

This network of regional firms makes SFX
the leading promoter and producer of concerts
and theatrical road shows in the U.S., while
also being either the owner or manager of the

largest chain of amphitheaters in the nation (42

Delsner/Slater  Enterprises

Sunshine Promotions

major venues in 22 cities). In fact, “if you
include smaller venues, that number is well
over 100,” says SFX owner Bob Sillerman. The
purchase of PACE in December, and the buy-
out of its Blockbuster Entertainment and Sony
Music Entertainment partners in 11 amphithe-
aters, further accelerated SFX’s expansion in
the live performance field.

By buying up regional companies with hold-
ings from Seattle to
New York, is SFX
Entertainment leading the
move toward consolidation
in the concert promotion
industry? “I have no idea,”
answers Sillerman. “Whether
other people will think it's a
good and profitable idea, I
couldn’t say. It's something

Bob Sillerman
that makes sense to us and

is a fascinating business opportunity, one we're

very intrigued by.”

GAVIN MagrcH 27, 1998

ACTIVE ROCK

While Sillerman admits his company “might have
an advantage in bidding for a national tour because
we’ll have direct information on how much it's
going to be worth in our markets,” he counters
industry concern that artists will have to play SFX
venues exclusively. “I don’t think there will ever be
a tour that just plays SFX venues,” Sillerman insists.
“Artists will go to venues where population
demands, where it’s in everybody’s best interest.”
Not everyone is as thrilled with the prospect of a

We are now
dealing with the
Wal-Mart of the
concert business
because of SKFX’s
massive buying

power.

consolidated concert business, however. While
there is a lot of excitement within the talent repre-
sentation field concerning SFX’s purchases of the
regional concert promoters, “many agents are wor-
ried because they now have a very powerful buyer
on their hands,” says Ken Frilz, a veteran of more
than 25 years of personal management. This could
cause discomfort on the talent side, because there’s
so much power concentrated in one area, he notes.

“We are now dealing with the Wal-Mart of the
concert business because of SFX’s massive buying

www.americanradiohistorv.com

power,” Fritz suggests. “Wal-Mart very much dic-
tates what manufacturers and suppliers can
charge them.” Fritz feels that SFX’s consolidation
of regional companies will
have a ripple impact through-
out the industry. “If this deal
succeeds there will be others,”
he predicts. “But there may
not be a lot of regionals left.’
Currently, the strong region-
als with a broad reach into

multiple markets, venue

ownership, management
and/or exclusive booking pacts include:
Universal Concerts, Nederlander, Avalon

Attractions ( L.A), Larry Magid (Philadelphia),
Arnie Granat’s Jam (Chicago), Bill Silva Presents
(San Diego), Don Law (Boston) and Tom
Moffatt (Honolulu).

Fritz offers an historical explanation for the
willing sale by regional promoters to a large
benefactor. “People who started regionals 30
years ago came out of college, worked for some-
body else, and put their necks on the line every-
time an act came into town. They worked hard
when they started their own companies. Now,
rightly so, they’re looking at a chance for some
security by being purchased by a company of
SFX’s magnitude.

Mike Gormley, a personal manager of rock
acts for 16 years, is concerned that the con-
solidation trend can affect new artists who

may not get bookings. “It makes me wonder

what will happen to smaller acts,” he com-

ments. “In the case of up-and-coming artists,
some will get help from their record company
and some won'’t. Still, if you can make a fair deal
with one entity which covers a lot of venues, that
makes it a whole lot easier.” Gormley believes
that “consolidation creates room for smaller com-
panies with creative ideas to come into existence.
It may be more difficult to start up, but the pres-
sure will make the little guy work harder.” @

ELioT TIEGEL 1S A VETERAN BROADCASTING AND ENTER-
TAINMENT WRITER BASED IN LOS ANGELES.
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MOST ADDED TOP TIP RECORD TO WATCH

ARTO LINDSAY (30) SERVOTRON TUSCADERO
PROPELLERHEADS (293) Entertainment Program for Humans My Way or the Highway (Teenbeat/Elektrc)
GAUNT (26) (Lookout!) This Washington, D.C. outfit's sophomore
BEN HARPER (23) Scoring the highest debut this week, the freaks effort for Elektra looks poised to work its way
SPOON (14) known as Servotron hit the chart running with up our chart. This self-produced gem was

EMMA TOWNSHEND (14)
TREADMILL TRACK STAR (14)

their first release for Lookout. Giving up the
heavy spins are KUSF, KUGS, KWVA, WRFL.
WUSB, and WVFS

recorded by Keith Cleverley (Flaming Lips,
Mercury Rev. Hum), and deserves the attention

[

of all in College-land. '

= - e

AIR - Moon Safari (Source/Caroling)

Inside College <'vv': c2nes

Doin’ It In the
South

music- industry types to come in

Pliave

the film The Effects of Magic. Get

1 1 1 NEUTRAL MILK HOTEL - In the Aeroplane Over the Sea (Merge)
— 24 2 TORTOISE - TNT (Thill Jockey) South by Southwest, as always, Interscope in the Carolinas. Good
10 3 3 GASTRDEL SOL- Camoufeur (Drag Ciy) was a blast. With more new talenl‘ luck, B.C.-!...Keep an eye out for
20 14 4 THE REVEREND HORTON HEAT - Suace Heater (nerscope) s;?lllmg out onto the streels,. You lit- the Sll'ljlklst pf‘opec.t. qud stuff
e e——— | erally had to step over musicians here, kids. For more info contact
17 5 SWERVEDRIVER - S5ih Drean (Zero Hour | taking their solos on the sidewalks.  (510) 548-8523...Our boy Elliot
3 6  BUFFALO DAUGHTER - New Rock (Grand Royal) God bless the sleepy-but-growing Kendall at Del-Fi, has finally
13 12 7 DIMITRI FROM PARIS - Sacrebleu (Allantic) city of Austin for allowing us released his long-awaited score for
8
9

HALO BENDERS - The Rebels Not In {K)

and mob the streets. We gotta say,
we’ve had enough BBQ chicken

this CD, man! Call (310) 230-9807
for more info...

— 45 10 TRANS AM - The Surveillance (Thrill Jockey) ‘ : N .
4 & 11 KRISTINHERSH - Strange Angels (Rykodisc) | and ln.xks to keep us hummin' for a Adds for Mgrch'SF)/Sl: Foil
. , long time. Next year, labels should  (Mute), Long Fin Killie (Too Pure),
179 12 BEDHEAD -Transaclion de Novo (Trance Syncicate) get creative and host showcases Plastilina Mosh (Capitol), Arthur
6 11 13 HIGH LLAMAS - Cold and Bouncy (Alpaca Park/V2) with Veggie Burgers and fruit salad  Dodge & the Horsefeathers
7 8 14 JESUSLIZARD - Jesus Lizard (Jetset) or somethin’. Highlights included (Barber's ltch), Richard Davies
9 23 15 HEPCAT - Right On Time (Helicat) the awsome Bloodshot BBQ (sur-  (Flydaddy/V2), Suicide Machines
21 13 16 MARY LOU LORD - Got No Shadow (WORK) | prised, the TVT BBQ (surprise!), (Hollywood). Sully (Nettwerk),
29 26 17 TOWATEI- Sound Museum (Elekira/EEG) : lh.c Columbia BBQ (you're k.id— More of Our Stupid Nois§
8 10 18 DJSPOOKY - Synthetic Fury EP (Asphode) dlrzg?), the KVRX BBQ (stop itD, (Nemyerk), Revellers (SpinArt),
15 20 19 ANLDIFRANCO- L le Pisic Ceste (Righous Beoe) Buidh fomisigwiiiassarse per-  QasGline sl SR
NN . : forming live at 3 a.m. in the KVRX (Estrus), Guster (Hybrid/Sire),
40 16 20 BiG BAD VOODOO DADDY - Big Bad Voodoo Daddy (Coolsville) studios, and the Aztlan/Grita! Circle of Dust (Flying
12 22 21 UNWOUND - Challenge Fora Civilized Society (Kill Rock Stars) showcase to name just a few. See Tart/Platinum), Thorazine (Hell
14 15 22 THE DONNAS - American Teenage Rock-N-Roll Machine (Lookout!) | ya next year! Our annual SXSW Yeah), No Fun at All (Theologian),
31 21 23 DUSTER - Stratosphere (Up) | Hut’s Hamburgers cutie shout-out  Cheater (Theologian), Vast
NEW 24 SERVOTRON - Enteriainment Program for Humans (Lookout) | goes to the lovely Rewa Welch. (Elektra), Cornelius (Matador),
22 18 25 CURVE - Come Ciean (Universal) T'aking tips and stealing hearts. Solex (Matador), Yo La Tengo
38 37 26 BRANVAN3000-Glee (Canio) Ne.ws: Josh.Kazooass has left (Malac!or), Maryam Mgrsal
e i Thrive. Call him at (213) 874-7366. (RealWorld), Todd Snider (MCA)
— 48 27 SUPERDRAG - Head Trip n Every Key (Elekra/EEG) We wish him the best of tuck... The Boxer (MCA), God Lives
— 41 28 SPAGEHOG - The Chingse Album (Sire/Warner Bros.) Brian Courville has left Mercury Underwater (1500), Electric Hellfire
28 33 29 SAMIAM - You Are Freaking Me Out (Ignition) . and is now the regional for Club (Cleopatra), Shooting Fish
5 18 30 DJSHADOW - Preemptive Strike (Mo'Wax/ffrr/London) \
33 30 31 CAP'NJAZZ- Analphabetapolothology (Jade Tree) ‘
16 17 32 GOLDIE - Saturnareturn (ffrr/London) ‘
32 28 33 TULLYCRAFT - City of Subarus (Cher Dofl)
43 29 34 GAZE- Mitsumeru (K)
47 25 35 COME - Gently Down the Stream (Matador)
42 27 36 (GOOD RIDDANCE - Ballad From The Revolution (Fat Wreck Chords)
NEW 371 PROPELLERHEADS - Decksanddrumsandrockandroll (Dreamworks) ‘
25 34 38 BUNNYGRUNT - Jen-fi (No Life) \
18 31 38 HUM- Downward is Heavenward (RCA) ‘
24 40 40 JUNE OF 44 - Four Great Points (1/4 Stick)
INEW 41 THE SPECIALS - Guilty Til Proved tnnocent (Way Cool/MCA)
23 36 42 AUTOUR DE LUCIE - Immobile (Netiwerk)
34 38 43 TEENIDOLS - Teen Idols (Honest Don's) |
26 35 44 PEESHY - Dont Get Too Comiortable (Blue Gorilla/Mercury) l
46 44 45 DROPKICK MURPHYS - Do or Die (Hellcat) ‘
NEW 46 MARS ACCELERATOR - Frankfuri: Telephonics (Rx Remedy) A most requested photo. This was sent in by McGathy. See if you can find yourself
NEW 47 WINDY & CARL - Depths (Kranky) | T
NEW B IABES WA - L Gome Down (Vi) ‘ Co//é e Crew: MaTT BROWN «nd VINNI E ESPARZA )
— 50 49 VARIOUS ARTISTS - Deuicher Funk (Caipirinha) ‘ Co”eg ~J o il = ‘ ' ’r‘ ——
NEW 50 Ul- The 2 Sided EP/The Sharpie (1993-1995) EP (Southerr) ‘ ge reports accepied Mondays 9 a.m.-4 p.m. and Tuesdays 9 a.m.-3 p.m.

24
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RECORD TO WATCH
BEN WINSHIP
One Shoe Lef
(Snake River Records)
Tony Fortado, Judith Edelman, and Matt
Flinner join Winship on this fine CD, already
spinning on KBCR, WNKU, KSUT, KZYX, and

‘ ng o

TOP TIP

V/A: JUKEBOX CANTINA
Combo Platier (Hayden'’s Ferry)

A veritable buffet of great selections. A busy
programmer need go no further than the first
cut (HJ. Robertson’s “Indian Mile”) to see its
broadcast value. But don't stop there, because
he plenty of winne s disc. Ju

MOST ADDED
KIERAN KANE (28)

SARA EVANS (9)
MATT FLINNER (9)
NICK LOWE (9)

5S .=

e 9 N V ners O N

|

The Other Coun/:ry

i T™

As the festivities wound down at
SXSW (I'll tell ya all about this next

The Big Show

-
™
%

ok

day; 3500 fans came to see artists
like Joe Ely, Chris Knight, the

ALEJANDRO ESCOVEDO (Bloodshot)

KIERAN KANE (Dead Reckoning)

BELL, THOMAS, NELSON “SING IT!” (Rounder)
V/A “JUKEBOX CANTINA™ (Hayden's Ferry)

LOST CONTINENTALS (L andslide)

TODD THIBAUD (Doolittle)

KUDZU KINGS (Independent Release)

V/A “WHERE HAVE ALL THE...” (Appleseed)

| than that! @

11 CHRIS KNIGHT - Chris Knight (Decca) 2.0 4 21 | week), Plano’s KHYI was gearing up ~ Derailers, Fred Eaglesmith, BR5-
2 2 JIMLAUDERDALE - Whisper (BNA Records) 69 0 34 2312 for the Americana party of parties. 49, Ricky Skaggs, and others per-
3 3 THEWOODYS - The Woodys (Rounder) 72 0 33 1524 | And since 'm always up for fine form on two stages (for a full list of
4 4 CHERIKNIGHT - Northeast Kingdom (E-Squared) 67 0 24 2419 | music, I headed on our, planning to performers, see box below). The
65 JAMIEHARTFORD - Whal b Yes (Pala) B0 25 2115 | neetupwithsomefiiendsonthe ey otV
. | way. After arriving at DFW (Dallas- “TEXAS MUSIC REVOLUTIO ran until

7 6 AUSTIN LOUNGE LIZARDS - Employee Of The Month {Sugar Hil') 64 4 17 2120 | g Worth) Airport, Brad Hunt ' ? X\ | well
15 7  THE MAVERICKS - Trampoline (MCA/NASHVILLE) 63 7 17 20 26 (Paladin Records), Jon Grimson | past

8 8 PETER CASE - Full Service No Waiting (Vanguard) 62 0 20 2022  (Counterpoint Music), and I were » | mid-
139 MIKE IRELAND & HOLLER - Leaming How To Live (Sub Pop) 51 5 17 817 : - ;:)"r:“cg‘ril’“itl‘l‘: i€ ;’2’;‘(‘;‘{;’}:‘“"' % | ::li‘l‘]

9 10 ROBIN & LINDA WILLIAMS - Devil Of A Dream (Suger Hil) B0 19 W18 o Music Revolution, We were ey ) [
10 11 PAUL BURCH - Pan-American Flash (Checkered Past) 54 1 20 2212 all coming from Austin (SXSW) with  er Ricky Skaggs delivered the final
11 12 BLUE HIGHWAY - Midnignt Storm (Rebel) 55 1 18 2017 | slightly different arrival times, and musical blow. The venue had con-

5 13 THE DERAILERS - Reverb Deluxe (Watermelon/Sire) 52 0 2 13 13 thought this would be the easiest cessions for food, cigars, artists’

12 14 APOSTLE - SOUNDTRACK - Various Arists (Rising Tie) 56 0 151328 Y [08e ogether. Wiong g Ll e
After landing, I hopped a shuttle which was one of the event spon-
14 15 KEVIN GORDON - Cadillac Jack's #1 Son (Shanachie) 5 0 10 2025 to the car rental terminal. There I sat,  sors. Borders Books and Music
16 16  THEHOLLISTERS - Land Of Rhythm And Pleasure (Freedom} 50 0 8 2220 in a vacant wheelchair, for about an  was also on site, doing brisk busi-
17 17 HANGDOGS - East Of Yesterday (Crazyhead) 50 0 9 19 22 hour before leaming that there are ness all day long. Benjamin
22 18 CARRIE NEWCOMER - \fy True Name (Philo/Rounder) 49 4 9182 two identical car rental terminals at Barbier, Community Relations
[N = e DFW, one on the North end and Coordinator for the chain, said, “We
20 19 MICHAEL RENO HARRELL - Ways To Travel (Rank Records) a7 1 7202 one civthe Souih. After seversl try to support events like these by
24 20 CONTINENTAL DIVIDE - Feel Good Day (Pinecastle) 4 3 71524 phone calls and pages, we finally teaturing the antist’s CDs, and this
23 21  JERRY JEFF WALKER - Cowboy Boots And Bathin' Suits (Tried & True) 39 1 822 9 met up and drove to two completely  certainly has been a great event.’
21 22 RICKY SKAGGS - Bluegrass Rutes (Rounder) 38 0 12 1412 ildemif“‘] ‘gy’"n Illy?tts—ﬁozf_e East, 3 L“Sll y_e“r'(;l’e Telxas Mll(';)'(c) ;
the other West—Dbefore finding our evolution drew about isteners
19 23  STEVEEARLE - £l Corazon (E-Squared/Warner Bros.) 3% 0 151010 reservations. | recommend a C%)m— on a cold, wet day; this year the
25 24 THOMPSON BROTHERS BAND - Blame It On The Dog (RCA) 38 1 10 10 18 pass next time you're in Dallas. weather was perfect and parking lots
18 25 TOMT. HALL - Home Grown (Mercury) a1 0 8 1419 This wasn't exactly how [ envi- filled quickly. “This was much better
32 26 RAMBLIN' JACK ELLIOTT - Friends Of Mine (High'one) 39 7 4 1817 sioned starting my trek, but luckily, than any of my expectations,” stated
30 27 RENOBROTHERS - Three Part Harmony (Pinecasie) w4 41z | lsuEsdisppeidiRonityali e KiddsuatiRe EUTE g o
s at South Fork Ranch, where the sponsors are very pleased.” After the
38 28  SARA EVANS - Three Chords and the Truln (RCA) 8 9 91212 Texas Music Revolution was staged. Derailers set, Kidder got onstage und
31 29 CRAIG CHAMBERS - The Cowboy's Conscience (WR Records) 3 2 6 1119 | The show began at noon on March  asked the crowd, “Who listens 1o
28 30 BOBBY HICKS - Fiddle Paich (Rounder) 37 1 6 102 | 22and continued throughout the KHYT?” The audience reacted wildly.
27 31 FRED EAGLESMITH - Lipstick Lies & Gasoline (Razor & Tie) 29 0 1012 7 ‘ MAINSTAGE  SIDESTAGE Rizlng\;gl;lgil;til (1): b[tl:: .fjg‘llizc_;tl,iii .
29 32  ROBBIE FULKS - South Mouth (Bloodshot) 310 517 9 Ex-Husbands Bodie Powell Jones (KHYT's VP of Sales and
34 33 KATE WALLACE/MICHAEL CAMP - Two Lane America (New Pair 0'Dimes) 38 6 2 1125 Efed,lEarG'esm”h m'hs Rilvsehfs fiy | Marketing) singing “Up Against the
35 34 MICHAEL FRAGASSO -ord (1o A Diop Of Waler) Rouncer/BofiemiaBeat) 34 4 4 1020 | | oy f(rfigm i ;fa”mag”e AP wall, Redneck Mother,” and Chris
26 35  DELBERT McCLINTON - One of the Fortunate Few (Curb/Rising Tice) 30 81210 | RayWylieHubbard  Golin Boyd IR S pesicLmeneEan T
N 36 GREAT DIVIDE - Break I The Sorm (Alatic) 29 4 51311 | DaleWaison Ronnie Spears B LRICRRE g CRuniSic
) Don Walser Cowboys & Indians fans singing along. Concert goer
39 37 CHRIS WHITLEY - Dirt Floor (Messenger) 273 61110 | Jack Ingram Don Edwards Ron Glass remarked of performer
33 38 LONGVIEW - Longview (Rounder) 3% 0 3 527 Asleep at the Wheel  Red Steagall Fred Eaglesmith, “I don’t really
35 39 LOUDIN WAINWRIGHT INl - Litle Ship (Charisme) 52 61271 é‘;fs% 'sz;’éfe‘;i Taylor kfr:o“l' if lhe;l country [orlnoul but
oo : ] after his performance today,
N 40 JOLENE - In The Gloaming (Sire) % 1 4 715 | | RickySkaggs Mark David Manders | 6,0t his CI and drove all around
\ Jamie)ll-iartford | Can't gel a better testimonial
|

Editor: Curis MARINO o Assistant: Tosy FRENCH

Americana reports accepted Mondays 9 a.m.-5 p.m. and Tuesdays 9 a.m.-3 p.m.
Station Reporting Phone: (415) 495-1990 ¢ GAVIN Fax: (415) 495-2580
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MOST ADDED TOP TIP RECORD TO WATCH
WIDESPREAD PANIC REBEKAH ROCK AND ROLL DOCTOR
(14/17 reports) Remember (o Bredthe A Tribute to Lowell George
MATCHBOX 20 (Elektra/EEG) (CMC International)

(11/28 reports)
ROCK AND ROLL DOGTOR
(10/21 reports)
THE SPECIALS
(9/36 reports)

Our #1 Spin Trend with +102 out of 160.
Action on Bonnie Raitt’s “Cold Cold Cold,”
Jackson Browne's “I've Been the One” and
Bottle Rockets with David Lindley launching

“Rocket In My Pocket.”

Breaking the 40-station barrier with 40
reporters breaking the 300-spin barrier with
306 plays. Action on “Sin So Well.”

Blue entries highlight a stronger

. EDITORS:
performance than on the combined A3

KENT/KEITH ZIMMERMAN

COMBINED COMMERCIAL NON-COMMERCIAL

1 1 ERIC CLAPTON (Reprise) ‘ 1 1 ERIC CLAPTON (Reprise) 1 1  ANIDIFRANCO
2 2 BONNIE RAITT (Capitol} | 2 2 BONNIE RAITT (Capitol) 3 2 ROBBIE ROBERTSON
3 3 AGENTS OF GOOD ROOTS (RCA) 4 3 MARC COHN (A 2 3 9
4 4 ROBBIE ROBERTSON (Capitol) ‘ 3 4 AGENTS OF GOOD ROOTS (RCA} 4 4
5 5  MARC COHN (Allantic) | 5 5 A 13 5  ERIC CLAPTON (Reprise)
6 6 SARAH McLACHLAN (Neftwerk/Arista) 6 6 0 | 15 6  BONNIE RAITT (Capitol)
7 il ANI DiFRANCO (Righteous Babe) 8 7 ROBBIE ROBERTSON (Capitol) 1 7 STEVE POLTZ (Mercury
8 8 KENNY WAYNE SHEPHERD (Revolution) 7 8  KENNY WAYNE SHEPHERD (Revolution) 7 8  AGENTS OF GOOD ROOTS (RCA)
15 9 ALANA DAVIS (Elektra/EEG) 10 9 FASTBALL {H 9 9 REBEKAH (fick
" 10 CHRIS STILLS (Atlantic) 1 10 PAULA COLE 5 10 WA (WORK)
13 11 FASTBALL (Hollywood) 12 11 PEARL JAM 12 11 JULES SHEAR (High Streel/Windham Hill)
12 12 THE VERVE (Virgin 17 12 NATALIE IMBRUGLIA 10 12 CHRIS STILLS {Atlantic)
9 13 PETER CASE (Vanguard) ‘ 14 13 CHRIS STILLS (Atlantic) 6 13 A WILLIAM
17 14 NATALIE IMBRUGLIA (RCA) 20 14 ALANAOAVIS (Elekira/EEG) 2 14  JOLENE
10 15 LOREENA McKENNITT (Warner Bros.) | 9 15 LOREENA MCKENNITT (Warner Bros.) 8 15 {
16 16 PEARL JAM {Epic 13 16 N N 16 16 LOUDON WAINWRIGHT I
20 17 STEVE POLTZ (Mercury) ‘ 15 17 M M 14 17 TERRY CALLIER (Verve)
19 18 PAULA COLE (Warner Bros ) |18 18 ANI DIFRANCO (Righteous Babe) 2 18 ALANA DAVIS (Flekira/FEG)
18 19 MATCHBOX 20 (Lava/Atlantic) ‘ 16 19 MATCHBOX 20 (Lava/Atlantic) 23 19 KATHLEEN WILHOITE
14 20 BBKING(MCA) Lon 20 PETER CASE (Vanquard) 2 2 M
28 21 SEMISONIC (MCA) | 19 2 HIRD EYE B 28 21 MARC COHN (Atlantic)
29 22 MARCY PLAYGROUND (Mammoth) | 2 22 SEMISONIC (MCA) kL) 22 CARRIE NEWCOMER (Philo/Rounder
23 23 NAKED {Red Ant) ‘ 24 23 STEVE POLYZ {Mercury) 26 23 MARIA MULDAUR (Telarc Blues
25 24 MARY LOU LORD (WORK) ‘ | 24 BBKING (MCA) 19 24 BBKING (MCA)
21 25 THIRD EYE BLIND (Elekira/EEG 28 25  LISA LOEB (Geff 2 25  SARAH McLACHLAN (Nettwerk/Arista)
2 26 ROLLING STONES (Virgin) ‘ 27 26 N 21 26 COTTON MATHER (Copper)
2 21 SINGIT (Rounder) ‘ 2 27 NAKED (Red Ant) ki 27 CHRIS KNIGHT (Decca)
33 28 JOLENE (Sire) 25 28 INES BAN | INEW 28 WHERE HAVE ALL THE FLOWERS GONE? (3)
37 29 REBEKAH (Elekira/EEG) | 29 MARY LOU LORD (WORK) B 29 JAMES IHA {Virgin)
k]| 30 GREEN DAY (Reprise ‘ 29 30 38 30  A.J. CROCE
21 31 MARK KNOPFLER (Mercury) 33 31 JOLENE (Sire 17 3 N M
26 32 FREDDY JONES BAND (Capricorn) | 1| 2 3 32 WHISKEY TOWN
32 33 LISA LOEB (Geffen) | 42 33 THE SPECIALS (Way MCA 36 33 BOXSET
30 34 TODD THIBAUD (Doolittle) | 37 34 MAX CARL & BIG DANCE (M 49 34  EBBA FORSBERG (M
2 35 EBBA FORSBERG (Maverick) | a 35  SHAWN COLVIN 3 35  NAKED (Red Ant)
36 36 VICTORIA WILLIAMS (Atiantic) ‘ 30 36  RADIOHEAD (Capitol) 39 36  SUSAN TEDESCHI (Rounder)
35 37 STEVE EARLE (E-Squared/Warner Bros.) i} 37  EBBA FORSBERG (Maverick) 29 37 HOLLY COLE {Metro Blue/Capito
4 38 DAVID POE (550 Music) | 36 38 MARKKNOPFLER (Mercury) 32 38 TODD THIBAUD {Doolittie}
40 39 MAXCARL & BIG DANCE (Mission) 45 39 REBEKAH (Flekira/tEG) 30 39 KRISTIN HERSH (Rykodisc)
kL) 40 WHISKEYTOWN (Outpost) 4 40 EOWIN McCAIN (Atiantic) a 40  GREAT EXPECTATIONS SOUNDTRACK (Atlaniic)
NEW 4  A.J.CROCE (Ruf) 32 41 BENFOLDS FIVE (Caroling) 4 41 PHOEBE SNOW (House of Blues)

45 42 CHERI KNIGHT (E-Squared) 4 42 SISTER HAZEL (Universal) | 18 42 LOREENA McKENNITT (Warner Bros.)
50 43 KATHLEEN WILHOITE (12 | 39 4 NEW 43 THE MAVERICKS (MCA/NASHVILLE;
INEW 44 THESPECIALS (Way Cool/MCA) NEW 4 A.J CROCE Ruf) 45 44 KENNY WAYNE SHEPHERD (Revolution)

38 45 JONATHA BROOKE (Refuges/MCA) - 45 SINGIT (Rounder) 43 45  NATALIE IMBRUGLIA (RCA)
INEW 46 SHAWN COLVIN (Columbia/CRG) 35 46 WHISKEYTOWN (Outpost) 4 46 MARK KNOPFLER (Mercury!

49 a LOUDON WAINWRIGHT 111 {Charisma) 50 47  TOMHALL 40 47 FINLEY QUAYE (550 Music)
NEW 4  TOMHALL {Cabana Boy) | INEW 48  JONATHA BROOKE (Refuges/MCA) INEW 48  SEMISONIC (MCA)

4 49 BOX SET (Capricor) ’ 48 49 BOB DYLAN (Columbia/CRG) 4 49 FASTBALL {Hollywood)

44 50  BLUES TRAVELER (A&M) 4 50  BILLIE MYERS {Universal) NEW 50 MR (Source/Caroling)

“Dana Mase. . . An extraordinary Artist.”

“Don’t make the same mistake as I did.

Give this.a careful list

ayadgements

26

n bef

Gavin A
DANA MASE: “Through The Concrete & The Rocks ™ wr 2st6)
Produced by Steve Addabbo

WWW-americanradiohistorv-com

ore launching.

.

i
Music Editor
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EDITORS:
KENT/KEITH
ZIMMERMAN

" . L
™ et S S FEEEEIES8 58855k ssEsss oS
1 ERIC CLAPTON (Reprise) 137 19| 22 [ 19 1s|2511u|2u‘13 2 2slss'57iss‘22| 40’ | 8 7'214 *38‘24\20114]2” {17222 5
2 BONNIE RAITT (Capit) B0 462 32 18| 6 20|20 19 5 I1s 20015(31 (64(13(13] 9 |24 10|57 | (34177 14/ 20 9 /10,7 145
3 AGENTS OF GOOD ROOTS (RCA) M w9 2|8 1987 5824 10 25167 (1B 7|8 9 7 138 ‘ 1509 20 |14|5 125
4 ROBBIE ROBERTSON (Capio) w69 17| B | 125 ‘ 9 (15(10 25| 14 14|24 8 127 ‘ 2 33|25 w14 W 1318 |45
5 MARC COHN (Allaniic 686 5626 | 23|20 9 10 ' 5|24 |2 % ' 15 | 13 ’ w1471 0 \ ’ 38 |17 ‘ 15 | 14 ’ 0| 8 \ 1318123
6  SARAH McLACHLAN (NettwerkiArista) 659 482920 8 | 22 | 5 8 (13|11 2 9 2 8|5 7 w2 o n 10
7 ANIDIFRANCO (Righteous Bahe) 632 2717|228 ’ 13 | ! 79 ‘ } § ‘ 10 { 9 127 ‘ 1416 30 PR } 15 bt {10
8 KENNY WAYNE SHEPHERD (Revoluton) 2 91 2 7|16 2 15 19 1914 10 027 2 169 s 505 |39 20 28 20 620 1
9 ALANA DAVIS (Elekiia/EEG) 51 1| 11921887 ‘11 5 0158 | lol7 |7 |3|a7|6|15) [13|n|s|n|s
10 CHRIS STILLS (Atlanic) 58 A1 (176 '8 10 Bl l 9 | 14 ‘ M0 (7 14125 W o158 9 5
11 FASTBALL (Hollywood) 512 425 1420 |19 10 | | |a|n| 14} 815 |8 107 ‘ R |14‘ EREEN ‘ 5 | 3
12 THE VERVE (Vigi) 51 0 | 2% 13| 20 1 15 | J 3o s M 12 1 | 6 10|12 13 9(6 |9
13 PETER CASE (Vanguard) 507 -2 ) | 8 n | 19 |10 ‘ 1 } ‘ } 15 | ARARART ‘} 1 | 13 | ‘ ERE ’ 1 [12] 5
14 NATALIE IMBRUGLIA (RCA) 502 45632 | 21 8 #1252 |'s | % 1910 14 20 7 | 3
15 LOREENA MCKENNITT (Warner Bros) L1/ ] ‘ l 19‘ g w| | | | ‘17 ( 2lw| | (w| |s|[1|s|1|m[7|n] |13]|w|s ‘ 59|
16 PEARL JAM (Epic) YRR Alale 5 12 | 8249515 I 12 | | |%, 10 14 13 |10 '
17 STEVE POLTZ (Mercuy) s 20|29 10 8 (7] |u| |5 || 7[s|4‘5]51 (52 10 |45 0l s
18 PAULA COLE (Warer Bros.) 438 ns{ %) |1 10 BRI 9 | 3. w0 K
19 MATCHBOX 20 (Lava/Alanic) @ 9|7 ’ 6 | ‘ ‘ ‘ w2 | |a) e ‘ ‘ PR EREIR DANE B ’ { n| |
20 BBKNG(MCA) a6 65 | 7 2B 9n " 5 07 125 13 2 9 {15 “ o n % 93
21 SEMISONIC (MCH) W ‘20’ 8| |12 } | | 18l | In|® ‘ | 4 ' 5 | lzsl win| |1|8| |3
22 MARCY PLAYGROUND (Mammolh) BT 41 Wl nl s T ’ 2 159 =7 (18 |14 5 (7]
23 NAKED (Red Anf) 36 4 2i9| | |o|s| | |1 |s{wjo| \s|w| |7| | |®m| |w|u|s] ~s| | |3
24 MARY LOU LORD (WORK) B/ 4+ | \ 701 | 71 o (15T . 5 s 13|2|5|9]| | 8 105
25 THIRD EYE BLIND (Eleka/EES) % 45 0| |71 W | i | ’ 25’ AR 50 | Jajs ‘ }12‘ I
26 ROLLING STONES (Virgin) M 47 13 7 a0 ORI ’ EIRE ERURAR 709
27 SINGIT (Rounder) Mo l ' 1 ’ 10 ‘ 2 ‘ [ 19 ’ || 1148 ‘ ‘ } | |13 ‘ s | |3
28 JOLENE (Sire M5 424 0 2 § |5 75| I 7{3)iz|3 |9 54 [
29 REBEKAH (Flektra/EEG) 306 +28| |15 ‘ | ‘ 9 | 5 | 7 (i [6f |6/8|4a]3f |12 |2 l1u| (138 |10 |8 | 5
30 GREEN DAY (Repise T - e | - [ Wl fw| | | |5 | |3 RTREN 4 | |3
31 MARK KNOPFLER (Mercury) w6 || | 67 | |16 13| | ! L g ‘ [7] |5 RURRE: ! ‘ 10| 14 i | |3
32 FREDDY JONES BAND (Capricorn) M 19 AL AN R 1 . 2 8 5 “ 7 109 13 8
33 LISA LOEB (Gefen) M 4|13 |7| ' | |14’s]5‘ | 5| ] ‘ ‘ ‘5 |5\ [ 1] § 115 12‘13 |sl | |
34 TODD THIBAUD (Doolite) 209 -8 12 13 1517 T 8|77 2]1w]8]| 9 (13 50 (1|3
35 EBBA FORSBERG (Maverick) 274 +32‘ 4018 4 ‘ ‘ | | | |sn|s| | | T|9)als] 3] |3 | lelnl |5 |7 i
36 VICTORIA WILLIAMS (Atlantic) w6 | | = | 4 [ 7012(3 (521339 | | (5] | 5
37 STEVE EARLE (E-Saquared/Warner Bros.) 259 -4 (2| | |n| |1u0/s | 5B ) ‘ = 681|143 * [ | | (1] | |a&
38 OAVIO POE (550 Music) B 45 R 1 7 1 s 13 2 8 8 5
39 MAX CARL & BIG DANCE (Mission) %9 } 2 } | ‘ | 114' ‘12' ‘ 6 ’ ‘ ’ 8 5 ' 5 | ‘12 9 | |14 ’ AN L9 ‘ 3
40 WHISKEYTOWN (Outpost) 1 41 2 11 7 i , ‘ 5|6 21| |7]|n 7 l6 |
41 A.J.CROCE (Re) ne oW | m ‘ | . ‘ (Tls|efs| | || |s|s| | |75
42 CHER KNIGHT (E-Squared) 8 4 ‘ lw0]s| | | | ‘ ‘ ‘ 22 [ ] 9 135 5 | 7 } 5
43 KATHLEEN WILHOITE (V) 81 9| | | 9 P [ ] ] | { 8 4|3 =7 ‘15 2 (10| [13]6 ’ 9 | | | 3
44 THE SPECIALS (Way Cool/MCA) 29 NEW 6 | 7 6§ 8 6 |7 \ \ 2 9 8 73
45 JONATHA BROOKE (Refugee/MCA) 229 -23| : | ‘ | 5 | { 9 ‘ 6 | ’16‘ ‘ | 5 | 115 ‘ | 4 ‘15’ |13 9 { 4 } 9 | 3
4 SHAWN COLVIN (Columbia/CRG) 26 NEW 15 8% 12 1| 16 u| |
47 LOUDON WAINWRIGHT tl (Crerisma) ww a8 | y | ‘ 5 | ! L5 |10 ‘ | L (138 | 10 EUR
48 TOM HALL (Cabana Boy) 219 NEW 8 ! |12 } § |1 0| |5 | |2l | |8|n| | ‘ 8 |3
49 BOX SET (Capricom) 21 -27‘ |19 s’ | | 8] | fs 1| 00 I | 4|36 ]2[13|9]10 | |54 [ 1]
50 BLUES TRAVELER (A&M) 07 29| \ | 165,21 || 6 | Pl | 19| 6
| ﬁ‘ “BURIED ALIVE”
A m——
THE FIRST SINGLE
FROM THE DEBUT ALBUM
m
Early Believers:
arly ;
-~ woLz WMKY KBSU
2 - . !

u WKOC
C
E ENCODED .
& . MUSIC. www.kyledavis.com
i) ! 3 A - y : __ www.n2kencodedmusic.com
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— wwaww americanradiohistory-com —



www.americanradiohistory.com

Brian Philips — 99X " ‘ l—

“This song is lighting ,"
up the phones 24 hours

a day. Will somebody
please tell their mom
to stop calling!”

¢°""

Sean Demery — 99X
“This is Great but
Evan Should go solo.”

Leslie Fram — 99X
“This is great but
Jaron should go solo.”

99X
Heven spins this week

‘

um
rd of you either

ISLAND
/ ol s e e PolyGram
1998 island Records, Inc.

Management: Midnight Music/Stuart Wax
Production: Danny Kortchmar
Assaciate production: Peter Denenbery
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SPINS in BELUE are ADDS

2 S s
st T ot §§§s§8§fsss8ps88fs55¢5¢¢
ERIC CLAPTOH (Reprise) (6 3 1 |00 1524 B A5 [19 | 35 21435 K | 1
BOKNIE RAITT (Capilo) 12 241515 6 3 2/ %4 (n2l un s 4 au
AGENTS OF GO0 ROTS (RCA) \ |15 7 0|1 8 3 | e LR AR AR AR AR AR
ROBBIE ROBERTSON (Caplo) § MO8 5 4 51 8 60 138 2|13
MARC COHN (Atlantic) ‘ ;12‘ P30 00 0O 01 (1 S (S S s 1 ER K 4
SARAH MCLACHLAN (Nettwerk/Arista) ‘ 2 1 s 2 ke R | w2 0 131776
ANI DIFRANCD (Rigteous Babe) ‘ 16 8|7 || 7 1615 04| |10 | law| |76
KENNY WAYNE SHEPHERD (Revolution ‘ I (sl7]7] | B0 | 19 (16|
ALANA DAVIS (Flekta/EEG) | (6] | j2|wju] 6 9|1 | 4 2110
CHRIS STILLS (Atanic) ‘ TR 156 (14182 |2 R
FASTBALL (Hollywood) | lain s | 18] 3 | 2l M 2 2 ey T 13‘ |% 3|96 88
THE VERVE (Virgin 8 |2 | |5 " 2% 15 2% 8 B 35 14 136
PETER CASE (Vanguard) | 1| | 3 5‘15“19‘17 s‘1z‘|4' 12 17‘5‘10*15 6157 |12(u|5] |a| | | |2| |[w]9
NATALIE IMBRUSLIA (RCA) 49 2| [ 4] 7| | 4 |10 |7 7 5 2% N 15
LOREENA MCKENNIT (Warner Bros) | 6 | BRI R R AR 6 w2 n w7l 2| |7 /1| |5
PEARL JAM (Epic 18 18 ERT \ \ || W@ n B
STEVE POLTZ (Mercury) | 54| |64 ®B|wja |45 [6] |[7]65[3 16 15|15‘s]9‘1u LANER R 1017 8
PAULA COLE (Warne Bros) K 8o 3 58 7015]3 } 28 (33|12 8| 5 5
MATCHBOX 20 {Lave/Atianiic 50 | e L 7 | 18| |nu | |e (s ju| |
BBING (MCA) |12 E3 | 7 \ 1 16 0 14 10 14| 12 || §
SEMISONIC (M) Loel s | | ol (e | Isls| (e & |a|e|w6|a|n]s
MARCY PLAYGROUND (Marmmo) 2 | || \ 9 - 1 KD 8 BEER AR 16 10
NAKED (Red Ant) l ‘ 4 10| | 8| Hiz TR | 8 10 9 9 12 ulw| tal | ||
MARY LOU LORD (WORK) 5 95 12 9 1538 1254 \ \ 6|7 |86 |5 = N
THIRD EYE BLIND (Eiektr/EEG) | | 4] 0 o [ P ‘ | AR | 39|20 |37 :
ROLLING STONES {Virgi) A 2 9 16 14 10|10 5 a4 w |
SING IT (Rounder) 1 4 |9 9\ (s7 |7 1| || | [e|5lo|wis| |8 |38 | | | || |
JOLENE (Sire) \ 4 |17 G e EER VEX O 2‘s 6| 253 /1 153 2 2 5
REBEKAH (Elekra/EEG) P |54 ‘ 9|3 |5 |12]l2| 12 13 | le | | | |8 1r]2] |u| | |w8]s] | 5
GREEN DAY (Reprise) ‘ B4 | ‘ (= \ \ \ \ 150 ]| 0 2| N 17
ARK KNOPFLER (Mercury) e s (1] |l |m] |3 ( 3084 U |
FREDDY JONES BAND (Capricorn) ‘ 4 8 |17 | 10 ‘ 6 | 14 | 18 (5| || 1
LISA LOEB (Geffen) Fel L | o5 | | 1 | | | |l || 10 | | |5 Ry 4 27
TODD THIBAUD (Doolitle) 303 9 3 8 3 4 6 6 8|8 4 6 17 la| |2 =
EBBA FORSBERG (Vaverick) (1143 slwl ||| I 16 |5}|8| \ \22 |0 2| | 06, |155
VICTORIA WILLIAMS (Atantic) o e | 9 |58 36127 B | 86 oW 16 9 5 19 |1 6
STEVE EARLE (E-SqueredWamme Brs.) 2 5 0| s 16 e = | 9] |s| |a] | 5| |
DAVID POE (550 Music) l7]5]9] 34|13 | 6 85 2 8 | 86 ‘ 2 13‘ 6 9| 8
MAX CARL & BIG DANCE (Mission) L] |8 1] . | w7 | | | 5 38 |4 : 22\ s \ 7 ! .
WHISKEYTOWN (Outpost) 9 4|5 | | 9 w o) 8 | 4 ‘
A. J. CROCE (Ru) | | | ] |9|2|3|1|3|3]|8]|2] 6| | BANRK s‘ | | 4 ' | | 8
CHERI KRIGHT (E-Souared) 4 8| 6 1213 9 124 12 12 16| 15 1 \ 4 7
KATHLEEN WILHOITE (12) o | |s|s|slwlajalals| | | | | | | |4 15| 5 | 6 5 |
THE SPECIALS (Way Cool/MCA) . J (6 (1] | 2 8 | 6 9|8 16 17 5 2 IRE 4 105
JONATHA BROOKE (Refugee/MCA) 0 5 |10 4|12 9 5| |w) | [1]9]s ‘ Ll L) s | | ] 5] | |m
SHAWN COLVIN (Columbia/CRG) 55 1| \ || 3 |5 | | |® 14 2 e 3 5
LOUDON WAINWRIGHT )l (Charisma) ST 94 1 ’ 13 | | 5 | 12 ‘ 5 j 6 | | 5 | 16 | 15 ‘ \ 4 A } | 6
TOM HALL (Catina Boy) | 9|63 1 , 6 | 5|94 - u | !
BOX SET {Capricors) ' 2 | 4| | 1 | [ L] 5 | 6|6 | ‘
BLUES TRAVELER (A&M) | 9|4 7 | 8 ‘ 7 12‘ \ | 7 1 i 13 a| |

Smokin’ Joe Kubek
"Take Your Best Shot"
Add Date: April 7 -

Take a shot aml win a prize at Joe's :
rockin’ wehsite: HYPERLINK JOE KUBEKeaturme
http://rounder/smokinjee.com

uourlgggtSHﬂt

617-354-0700 ext. 277 COMPICT DISC SINGLE

Contact Leslie Rouffée

ROUNDER
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‘DON'T DRINK THE WATER

Available on you DGS Terminal
April 1st, 4 a.m. EASTERN STANDARD TIME

ISCI CODE DESCRIPTION
MATTHEWS “Don’t Drink The Water”

Any Questions?
Call 1-800-324-5672

~ lﬂh

o

i ' The first single from the new studio album

@ l’_lvAU The RCA Records Latxt is & unit of BMG Enlertainment Tmiis) Regstered Marca(s) Regestrada(s) @@Gﬂ\e’ Electric Co.. USA BMG fogo I8 a traemark of BMG Music ©1398 BMG Ervertanment
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= LR R 7T THE NEW ALBUM FEATURINEG
Profler ture
i!f LEAD MY FOLLOW ALSD INCLUDES

HUMAN AFTER AtLL, THE TRUTH

AND Lcox FOR SOMETHING MORE

¥ o

> \‘/ -
- S Wﬂ‘/“"l

SRODUCED E¥ KELLY GRAY ArD BROTHER CANE

DIRECTION: E tL S3RAHSM MANAGEMENT

aol keywoul: virgin records www.daginrscords.com wew. “otherzane.ecm © 1694 \irgin Records America lnz,

i

ALBUM ADULT ALTERNATIVE

| Exlﬂnsmn B“G BY KENT ZIMMERMAN

Postman Brings a Burnin’
Stash of Cool Releases

FRANCIS DUNNERY

Let's Go Do What Happens
(Razor & Tie)
[ - m Not long ago, we

asked a pal of

" ours at an ad
agency, ‘Hey
babe, what's
hot?”

| “Spirituality,” was
| her answer—a ‘
. scary thing to
have to learn
from an ad person. But her words
echoed while we listened to Francis
Dunnery’s Lel’s Go Do What Happens.
Not only is it Dunnery’s very best
work yet, but there are lots of refer- |
ences to spiritual potential and
achievement. The music is shimmer-
ing. Outstanding examples include ‘
“My Own Reality,” “Perfect Shape,”
and on-line/modem-sampled “Pitstop.
MARC COHN

Burning the Daze (Atlantic) \
Marc Cohn doesn’t exactly crank out
yer one albun a year, which makes
his releases special in a world of
inundation and repetition. Guitarist
John Leventhal co-produced the
lion’s share of the most radio-friend- |
ly portion, including favorites like
the Clearmountain-mixed “Lost You
in the Canyon,” “Providence” and
“Girl of Mysterious Sorrow.” On the
remaining tracks, Cohn worked with
ex-Yardbird Paul Samwell-Smith,

| whose work with Cat Stevens and

Carly Simon is legendary. A very
deliberate, thought-out package.
AGENTS OF GOOD
ROOTS

One by One (RCA)

The single was released with an
obscene amount of lead time, but the
Agents of Good Roots have since
proved themselves to be a real band
as opposed to purveyors of radio sin- |
gles. From the fertile mid-Atlantic
region, “Upspin” joins “Smiling Up the |
Frown” as one of the album’s crown
jewels. The depth tracks alone should
keep AOGR lodged in the Top Five |

for weeks to come. You might remem-
ber “Upspin” as one of the high
finishers at the San Diego GRIDdle.
BROTHER CANE

Wish Pool EP (Virgin)

Two years ago a select group of
Triple A programmers shared a secret
called “Voice of Eugenia.” Many pro-
claimed the record a hidden treasure
a research jewel, and a natural phone
ringer. Already a Top 15 record in the
Rock world, Brother Cane delivers
new music in the vein of Matchbox
20 and Collective Soul; rocking and
melodic. Try “Lead My Follow™ first.

DAVID RICE

Greenelectric (Columbia)

The best music from young singers is
from those who have done some liv-
ing. David Rice, as the saying goes,
“has been around.” After recording an
indie debut on the Justice label,

| Houston-born Rice signed to

Columbia. Much of Greenelectric has
a Peter Gabriel ring, not a coincidence

| since a portion was produced by Bill

Bottrill (Sheryl Crow, Rusted Root) at
Gabriel's Real World studios. “Another
Sign of Life,” our favorite, was recorded
in KFAN-land, Fredericksburg, Texas.
GERALD COLLIER
“Fearless” (Revolution)

' Formerly one of the World’s Best

Kissers, Gerald Collier hijacks a Pink
Floyd gem off the Medldle album

' and makes the song his own. Born

in Qakland (home of the Z-men)
Gerald’s second solo album (the first
was released on Sub Pop) was pro-
duced by Paul Q. Kolderie and Sean
Slade, whose past work includes
Hole and Radiohead.

Spin Trends

1. A TRIBUTE TO LOWELL
GEORGE +102

2. TRIBUTE TO PETE SEEGER/
BRUCE COCKBURN +102

3. SEMISONIC +72

4. ALANA DAVIS +71

5. ROBBIE ROBERTSON +69
6. BONNIE RAITT +62

A3 Gridbound

TERRY CALLIER (Verve)

SUSAN TEDESCHI (Rounder)

COTTON MATHER (Copper)

MARIA MULDAUR (Telarc Blues)

TRIBUTE TO PETE SEEGER (Appleseed)

CHRIS KNIGHT (Decca)

*A TRIBUTE TO LOWELL GEORGE (CMC Internationaf)
PHOEBE SNDW (House of Biues)

RADIO KINGS (Rounder)

CARRIE NEWCOMER (Philo/Rounder)

WWW.americanradiohistorv.com

* JUNKSTER (RCA)

BIG HEAD TODD & THE MONSTERS (Revolution)
BETH ORTON (Dedicated/Heavenly)
*WIDESPREAD PANIC (Capricom)

FINLEY QUAYE (550 Music)

*CHRIS WHITLEY (Messenger)

*TRAIN (Aware/Columbia)

Dropped: #39 James Iha, #46 Radiohead,

#47 Ben Folds Five, #48 Bob Dylan, Pete Belasco,
Dan Bern/Zero Effect, Elliot Smith.
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MANAGEMENT//:LISA BARBARIS//:SO WHAT MANAGEMENT
LABEL CONTACT//:LIZ-JESSICA_212:473:9173

PROMOTION//:MICHELE+MADELEINE-+KIM//:MICHELE CLARK PROMOTION
//:AEVIN SUTTER//:M3 PROMOTION

WWW.FRANCISDUNNERY.COM

© 1998 RAZOR & TIE ENTERTAINMENT. LL.C
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Easier and More Interesting

t's a cliché of the '90s, but it’s also true: The Internet
has surely changed our world, especially in how we
gxecute our job functions, and how we gatber instan-
tcineous information in a fast-paced world. In survey-
Lt 118 the vast Internet terrain—and after receiving sev-
eral e-mail and fax suggestions from both radio and music
and surfing the net from the perspective of adult radio—
bere are some of the more popular sites that might assist
you in assembling programming, promotions, and general
shouw' prep. These sites range from music news, live tour
information, rock & roll and film data banks, to on-line
music magazines. Agreed, some of these are obvious bone-
beaded, Internet 101 choices, others you may not have seen
before, but all are potentially useful when it comes to gath-
ering fast information from the computer on your desk, in
your production studios, or in the control room. Here is our
countdown from the top, as well as a general description of
what we found on each site. And bell, if the Zimmermen
can navigate these sites, anyone can.

www.jamtv.com
The Big Kahuna Burger of A3 and Rock Internet music information providers.
JamTV’s site is beautiful and deep. Features include daily headlines featuring a

wide variety of music news. Their Virtual
Venue features live concerts and interviews
that can either be carried live or down-
loaded. Our survey week included Lisa Loeb
and SXSW coverage. Archived interviews
(A3,

Jackson

and concerts are
Rock)

Browne, Ben Folds Five, Radiohead, Alana

wide-ranging

Alternative, including

Davis, John Fogerty, Bruce Hornsby, Leftover Salmon, Matchbox 20, Verve, Son
Valt, and many more. Prominent land broadcasters and affiliates are streamed via
Real Audio. Top 20 hot album picks

included Madonna, Mono, and Ani

DiFranco. There’s also an artist search as well as fast CD purchase links. Chat
lines are also available. JamTV recently merged with the Rolling Stone Network,

and a convenient link is provided.

www.rocktropolis.com

This is the Internet music news arm of N2K's massive Music Boulevard
(musicblvd.com) conglomerate. It's more rock-based than JamTV, although it did
contain studio interviews with the Allman Brothers and Santana. A3 was slated
to appear in the hip Rocket Ballroom. The
News section has a nifty search engine for
artist archive news stories. Each artist search
provided a discography. Daily music reviews
are provided while the “Culture” window
celebrated Jello’s 100th year. News and gos-

sip was rock and alternative-based, which is

indicative of the site’'s broad consumer

appeal. After Rocktropolis, it's worth trotting over to Music Boulevard, if only to

marvel at the sheer volume of retail content available.

www.ubl.com

Extensive! Another radio favorite, UBL stands for Ultimate Band List, but its
domain stretches way beyond just music and bands, of which there must be
thousands of listings. UBL is especially useful for new faces, since most of us
know our core artists but might need brush-

ing up on younger bands. Our search for

Dan Bern, for instance, turned up all sorts of
goodies, including info on obscure compila-
tions, home pages, tour dates, and lyrics. The
rest of the information on the site is useful as

well, including links to radio sites (including

KBCO, KGSR, KMTT, KTAO, WEBK, WXRT,
and WXRV) as well as lists and searches for labels, record stores, venues, and

magazines. Awesome!

www.allmusic.com

This is the Zimmermen-endorsed music data base resource. Not only can you
search by artist, album, song, and label, but you get star-rated reviews and full
discographies. Published by GAVIN sister company Miller Freeman Publications,
this info is drawn from their best-selling, inches-thick All Music Guide encyclo-

pedia/directory series. There are lots
BY KENT AND KE ITH Z’MMERMAN of links within the site to related
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| SN2V SIN N ATHER

/ THE FIRST TRACK FROM HIS
NEW ALBUM, “GREENELECTRIC.”

WRLT
WRNR
WRNX
7/ KRSH

L“ ’ KTHX
“EACH TIME YOU LISTEN TO ‘FATHER,’
i YOU FIND ANOTHER REASON TO LIKE IT. KFXJ
DAVID RICE’S SONGWRITING IS WHAT
PUTS EIM AHEAD OF THE PACK.” KOTR
__SCOTT STRONG | KSPN

SBR CREATIVE MEDIA

WAPS
and More

MANAGEMENT: IRA KOSLOW-KROST/
CHAPIN MANAGEMENT

PRODUCED BY DAVID RICE
WWW.GREENEL ECTRIC.COM / WWW.DRICE.COM ' °

“COLUMBIAY REG.U S, PAT. & M. OF . MARCA REGISTRADA
D 1S SONY MUSIC ENTERTAINMENTINC

COLUMBIA
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artists and releases with detailed lists (“if you like this, you’'ll love this”) after each
listing. Additionally, there are “maps” you can use (o unearth detailed essays on
lots of musical subjects, from gospel to reggae. We even uncovered a synopsis
of Scandinavian Folk. While we tend 1o prefer this site over UBL, the downsides
include frequent busy signals. But the big upside is the corresponding All-Movie

Guide, which is equally excellent. Bookmark this one now.

www.dotmusic.com

Z A shout for the home team, since dotmusic
is owned and operated by our overseas
Miller

This is the vital stop for those Anglophiles

parents, Freeman Entertainment.
who get a kick out of watching the UK.
Weelk gyrate.

There’s also news and review space for the

Music charts jump and

international at heart.

www.pollstar.com
If I were a radio station giving away a trip a day (which WNUA in Chicago

actually does) and wanted concerts possibilities, this would be my first read

each morning. Pollstar, of course, is the
leading authoritv on the concert trail, and

they treat their beat like GAVIN (reats

music, like Variety treats movies, and like
the New York Times Book Review treals

publishing. They know the hot spots,

whether you're curious about Fastball,

David Copperfield, or that gooty guy from

the Shine movie. You can search by artist, city, or venue for info on gigs. The

next time you're planning that road trip, dial in the “Concert Hotwire” fea-

turing (this week) 29,920 events by 2,186 artists, and see who’s in town.

www.imusic.com

Lots of you included I Music as one of your favorite sites. Its home page is bro-
ken down by Modern, Rock, Urban, Country, Indie, Club, and Top 100. I Music’s
Top 100 artists are jammed with hip-hoppers. There also are industry news links
10 Hollywood Reporier, Pollsiar, Music Connection, ASCAP, BMI, and other orga-
nizations. Our artist search of Dan Bern brought us little, but you can post a mes-
sage on his own bulletin board, which many fans did. Prominent stories includ-
ed Cornershop, Pearl Jam, and James lha. Also, I Music has its own radio sta-

tions, mostly dealing with Alternative and electronica. Worth looking into.

www.addictedtonoise
Here’s an on-line magazine that shouts back at you, blinks color ads, and sings
songs. ATN is now owned by cable conglomerate TCI, though we remember

when Rolling Stone writer Michael Goldberg
first joined during the start-up. The editorial
of ATN’s features boasts a higher standard
than most Internet rock mags. ATN is where
the rock intelligencia (for better or worse)
congregate to exchange barbs and bards.

Back issue cover stories are easily retriev-

able. There’s even a movie review search 2 e = :
engine. This month features both writers’ and readers’ polls of the top CDs,
which included Dylan, Cornershop, Erykah Badu, Radiohead, U2, and Wu Tang.

This is where rock and hip-hop share the most common ground.

www.wilma.com
Still trying to track down a live band promotion? There are a few good sites deal-

ing with tour information, though none as unique as Wilma, which has nothing

peter case l full service no waiting

Over 80 stations giving their full services to:

“let me fall”

The first single from fufl service no waiting

Combined #13 Commercial #20 Non-commercial #3

KBAC, KEPC, KFLX, KFXD, KGSR, KLRQ, KNBA, KOTR, KPCC, KPIG, KRCL,
KROK, KRVM, KSPN, KSUT, KTAO, KTHX, KUWR, WAPS, WCBE, WCLZ, WDET,
WEBK, WERU, WFPK, WFUV, WKZE, WMMM, WMVY, WMWV, WNCS, WNCW,
WNKU, WRLT, WRNR, WRNX, WRRX, WVOD, WXPN, WXRV, WYEP

Meg MacDonald - Director of Artist Relations/Promotions (310) 451-5727 « email: Meg@VanguardRecords.com
Michael Ehrenberg - Outsource Music  (415) 681-6043 * email: outsource@well.com

For further information contact:

Performing Live On: KTHX, WXRV, KGSR, WIQB, WRNX,
WRNR, WNCS, WXPN, WRLT, WZEW, KFXJ, KRSH, WMVY, KPIG,
KOTR, WDET, WYEP, WFUV, WNEW, WMMM, WKOC and more. ..

Also performing on: Idiot's Delight « Acoustic Café « World Café

3/25 The Ark Ann Arbor, MI

3/26 Johnny D’s Boston, MA

3/28 Bottom Line New York, NY
3/30 Club Metronome Burlington, VT

4/1 Ram’s Head Annapolis, MD
4/2 Rosebud Pittsburgh, PA

4/4 Tin Angel Philadelphia, PA
4/5 Idiot's Delight New York, NY

. Ave., Santa Monica, CA 90404 = (310) 451-5727 « FAX: (310) 394-4148 « E-MAIL: info@VanguardRecords.com « WEB SITE: www.VanguardRecords:com

GAVIN MARCH 27,
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to do with Betty Rubble’s best pal. Wilma actually stands for Worldwide Internet
Live Music Archive. The cool thing about Wilma is that you can track down book-
ings by artist, city, or venue. We use it around Summit time, to see if there are
any advance bookings on artists we're interested in. Besides extensive tour info,

Wilma features 55 channels of streamed radio station audio.

www.zentertainment.com

As the saying goes, he or she who dies with the most toys dials in here before
they kick. Zentertainment is a spiritual
guide to shameless consumerism. The free
section is mostly comprised of news bits,
but what attracted some of our respondents
to Zentertainment is how the compartments
are split into divisions like music, televi-

sion, movies, toys, print, electronics, attrac-

tions (i.e. Disney parks), and even food.
This is a lifestyle-driven site, where subcultures aren't afraid to overlap. Cool,

clean, and easy read.

www.rollingstone.com

The Rolling Stone Network recently merged with JamTV, and while the infor-
mation left on rollingstone.com is a tad skimpy compared to JamTV or
Rocktropolis, the “Artists from A to Z” search engine is extremely cool. We were
able to easily find an article on our boy Bern, as there are literally hundreds of
artists listed. While you’re onsite, vote on the question of the day, which when
we visited was South Park vs. Beavis & Butt-bead. B&B were leading, 53% to
47%. We voted twice.

www.musiccentral.msn.com

and www.musicnewswire.com

Services. According to a recent news article about Internet press sites “hitting a
hard wall of reality,” it sounds as if Microsoft’s Music Central may fall prey to dis-

appointing ad revenues. Too bad. Extremely
edgy, Music Central was a pioneer at linking
music news with radio. The music content
can be both daring (Bill Frisell) and pedestri-
an (Matchbox 20). Our favorite feature was
the link to MusicNewsWire, featuring links to

music stories located all over the Internet. In

addition to outlets like Rolling Stone, Q, MTV,

CNN, and Vibe, there were also links to trades (including GAVIN) as well as record
label links. If MusicCentral disappears, they will be missed.

www.rockmall.com
Wow! The ultimate on-line trivia treasure chest. If we were looking for spe-
cific questions to use for contesting, this would be our first stop. Not only is

music thoroughly represented, but categories also include movies, science

and technology, cars, television, sports, art
and literature, eating and drinking, kids,
business, and hobbies. Additional subjects
are added almost weekly, and a search
engine exists for subject matter. Part of the
fun is matching your wits, playing the

game, and seeing how you scored against

the other webheads. Kudos to Abby

Goldstein of The Zone for hipping us to Rockmall Trivia.

www.mrshowbiz.com

A well-rounded programmer knows there’s more to A3 radio than music. Mr.
Showbiz is a great all-around entertainment news one-stop. There’s consistent
info on box office totals, TV ratings wars, Letterman and Leno guests, and movie
reviews, as well as mainstream music bios and CD reviews. It's a good way of
looking at how the straight entertainment consumer perceives our music. Thanks
to Dan Ewald @ WEBK for the tip on Mr. Showbiz.

www.radio-online.com

and www.interprep.com

Paid sites for radio prep could really constitue a story unto itself. But we received
a few submissions about radio-online and interprep, which seem like two of the
best, though some of the morning show jokes on these sites can be pretty grim.
Topics include airchecks, radio Web sites, station Web sites, air talent, ratings,

show prep, stocks, job listings, and more.

www.liquidaudio.com

Simply put, Liquid Audio is the technology used in downloading CD quality
songs from the World Wide Web. This is supposed to be the stuff that will
empower both huge acts and baby garage bands to tell their labels to screw off—
well, eventually. And while the technology may seem scary to those of us who
are novices, there seems to be frequent radio (i.e. Alice in San Francisco) and
artist tie-ins featured weekly on Liquid Audio’s Web site. During our survey
week, LA was offering downloads from Beth Orton and Joan Jett. The entire
process is explained in detail on the site; it's how N2K and Music Boulevard

download their Internet exclusives. Read and learn.

www.webnoize.com

Though not as brazenly mainstream musical as Addicted to Noise, Webnoize
boldly blends lifestyle and media into its own wacky music mix, touching on
niche concepts like—for instance, in their March issue—skateboard media, music
conventions, and niche niche music marketing. True, lifestyle takes a front seat,
but back issues include stories on Tommy Lee, the Grammys, and intellectual for-

ays into underground bands and labels. Worth a quick look-see.

www.mtv.com and www.vhl.com
Care to know what MTV and VH1 are up to without having to sift through videos

and quiz shows? MTV's music content is i s

extremely well presented (MTV snagged a
Webby Award this year), broken down
according to minute categories.
Find out headline news, tour dates,
Buzz Bin cntries (i.e. Natalie
Imbruglia and Finley Quaye), Top

20 videos, 120 Minutes info, as
well as a host of other specialty
programs. VHI1, like their televi-

sion programming, is less defined

and all over the road, although their site nicely reinforces their Artists of the

Month and Storytellers series. March was Sarah McLachlan month.

www.hot100.com/music

Quickly: what were the Top 100 visited music sites on the Internet during the
past week? Dial into hot100.com, hit “music™ on the menu board, and you're
given the complete rundown—a national pulse on what’s hot on the Net. For
instance, during our week, top ten sites included Sony Music at number one, fol-
lowed by CDnow (the new online CD retail outlet), Hanson Online, MTV Online,
and Radiohead. Further down were sites by N2K, Fender Guitars, Oasis, Virgin
Records, and dotmusic. You'll find the weekly fluctuation extremely volatile. This
is a good one-stop to see what’s cooking musically on the Internet, as all 100

entries are direct links.

www.mylaunch.com

After a rather lengthy initiation process, you'll find myLaunch (an Internet music
and CD-ROM company located in Santa Monica) an interesting online music mag
spanning various demographics. Signing on is similar to first getting on the New
York Times online, only here you check off your favorite radio station (culled
from your zip code) and answer some music research questions. From then on,
your station’s playlist is available on a custom home page. One gets the sneak-
ing feeling that the content you receive depends on the answers you initially sup-
ply that builds your customized home page. It's all very slick, extremely musical,

and demographically sharp.
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"Letd Forget Alwut ot

The Follow-Up To Her
#2 A3 smash "I Do"

From The Album

Aiready on:
KKZN-Dallas
WXPN-Philly
KX3T-San Diego
KFXJ-Boise
WELZ-Portiand
WZEW-Mobile
WCEBR-Chicago
KKQO-Brookings
KFLX-Flagstaff
KRXS-Phoenix

Over 305,000 pieces sold to dale. ..

C

GEFFEN

KINK-Portland
WMMM-Madison
WXLE-Alhany
WDO0D-Chattaneoga

KBAC-Santa Fe
KFMU-Steamhoat Springs
KSPN-Aspen
KRUM-Amarillo
KTAO-Taos
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It All Started at a Morcheeba Concert

Imagine Radio: From Magazine Publishing
to Internet Broadcasting

hree weeks ago, Imagine Media—formerly Imagine

||

consumer Internet convention that took place at the Los

Publishing—Ilaunched its unique version of an
Internet radio station at Internet World, the massive

Angeles Convention Center. On the convention floor, while
superpowers like Microsoft and Intel were luring visitors
with CD-ROMS and flowery, high-tech presentations hawk-
ing operating and access systems, Imagine Media’s young
staff beld camp beneath a faux radio control booth that fea-
tured a series of interviews and even a live musical perfor-
mance by the Farm Dogs. It was then that Imagine Radio
bowed out of limited “beta testing” mode and spun
into the world at large, in this case the universe of
avid web surfers and e-mailers.

While partly a vebicle for music and talk radio,
Imagine Radio as a whole represents the synthesis of
totally different and arguably unrelated media; that
is, software-equipped publishing and entertainment
and information radio. Using the base of 1.2 million
readers of who buy and read Imagine’s CD-ROM-
loaded magazines, Imagine Radio bopes to liure enough lis-
teners onto the Internet to make a go at becoming one of a
handful of content providers offering a visual and audio
version of Internet radio. Unlike the traditional concept of
radio, to listen—and to watch Imagine Radio—you need at
least a 28.8 modem and a connection to the Internet, which
“limits” the potential audience to the millions who are
beginning to understand the difference between the impor-
tance of a local market and one that is worldwide, whose

undefined and untapped.

After jacking into Imagine's Internet site—or utilizing the
software inside one of seven magazines published by the
company—a floating radio tuner appears on your comput-
er desktop. By manipulating the dial buttons (at home or at
work), listeners can choose from a variety of music or talk
subjects to listen to. Each channel is programmed weekly by
individual music directors, including yours truly, who sup-
ply a rock and jazz channel. While each song is graphical-
ly identified with a one line description, links will be sup-

plied so that the listener can instantly purchase any miisic

that strikes their fancy. Using Real Audio 5.0, it literally
takes mere minules to set up.

Will the concept fly? Does the Internet-only concept
mesh with the existing institution of radio? Will Imagine
Radio, launched by Imagine President/CEO Chris
Anderson, be able to generate the necessary revenie to
finance its operations? We talked to Imagine Radio General
Manager Brad Porteus and Program Director Jobn Adams
about the viability of presenting music on a hberetofore

vast potential as of yet is BY KENT ZIMMERMAN unproved medium.
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How did this whole thing start, the idea of a floating radio dial in the
midst of cyberspace?

Brad Porteus: About a year ago, Tom Hale, our Director of New Media, and Chris
Anderson went out to see Morcheeba. Tom had a background in music, and
being a multi-media programmer, he proposed to Chris the concept of creating
radio stations over the Internet as a mechanism for distributing alternative music.
Chris liked the idea and proposed that Tom continue his existing job while

putting together his radio music idea on the side.

Describe Imagine Media.

BP: We changed the name from Imagine Publishing to Imagine
Media around New Year's [to better indicate] the emphasis of
the company. Imagine, at its root level, is a company that pub-
lishes a number of monthly consumer magazines aimed at the
video game and technology industries. These magazines
include PC Gamer, Next Generation, Ultra Game Players, Play
Station, Boot, and Mac Addict.

One of the defining aspects of Chris Anderson’s history as a
publisher was his idea of bundling new media products with
each of his publications. He originally owned a company in
Great Britain, which he subsequently sold, named Future
Publishing. He was the first publisher to enclose a computer
disc with each magazine. After founding a publication called ;
CD-ROM Today, he was also the first to bundle a CD-ROM. After selling his com-

pany in Britain, he came to the States to essentially mimic that idea of matching

two different mediums. If you think about Imagine Radio in that context, it makes
sense. It's a marriage between two mediums that haven’t been put together
before—traditional radio and the Internet. Soon, as the [audio Internet] technol-
ogy began to evolve, and as Tom began showing Chris what he was working on,
Chris began to take it seriously and saw the potential. I guess as the concept of

YIS wf/:ff;uw -
Sultry songstress Maria Muldaur makes
her most personal and soolful album ever,
delivering an evocative mix of seductive,
adult love sengs; spirited gospel singing;

and country favoroed tunes while staying

™

SUGGESTED TRAGKS:
RING ME UP (3:15)
GET UP. GET READY (4:15)
SOUTHLAND OF THE HEART (5:07)

o, _Vikki RickmAn® Telarc 216-464-2313 X228
‘Bifl Kennedy @ Charterhouse Music Group 215-641-0453
JigrRobinson @ Acme Enteriainment Group 303-546-0200

imagine radioh

streaming media technologies evolved, the quality of sound also got to a level

where it wasn’t so much of a pipe dream.

When you say “streaming media,” does that mean pushing sound through
the Internet, using phone lines, ISDN lines, or cable?

BP: It's about taking sound, compressing it, and trickling it across your Internet
connection. It goes into your computer, which knows how to unpackage it and

play it back as sound.

Where are we when it comes to the technology of sound
over the Internet, somewhere between infancy and the
teenage years?

BP: I'd say we're like a little bratty nine year-old kid who thinks
he’s an adult. The trajectory of that technology, in addition to
the band width coming into the home and the work place, are
two things that are working in our favor. Right now, Imagine
Radio is limited by those two technologies, but both are head-

ed in the right direction.

Are we talking about a matter of months or years before
we get CD quality over a simple 28.8 modem?

BP: Bill Gates says that in five years, every car will have fat
wireless Internet connections. I don’t believe that, but incre-
mental improvements have been happening about every six months.

John Adams: I came aboard in June when we were at Real Audio 4.0, which is
a completely different quality than 5.0. So in six months, audio quality has
improved dramatically.

BP: The flip side of that is that there isn’'t just one company pushing Internet
audio; rather, there are a lot of audio competitors out there that realize the
Internet has become more than a place to post pictures, text, and chat. It's also

a place to do radio and video.

Traditional radio folks look at the concept of Internet radio and see no
real local connection, which is how radio makes its money.

JA: Yes, but look at what happened to television. At first you only had three local
stations coming out of the rabbit ears on your TV. All of a sudden you plug a
cable into the back and you have fish and elephant shows on the Discovery
Channel, cartoons, music, and sports. What it forced local television to do was
to focus on the more local aspects of its broadcasting. If you look at local news
on television over the past 15 years, it has become even more local. What sets a
local station apart from CNN are the local bits. So there will always be a need for
a local audio service provider, whether it comes over the radio or the Internet.
What we're aiming for is to provide cable-type content that a local audio provider
won't be able to afford to program. Local stations couldn’t make a living broad-
casting drum 'n’ bass music. Yet we'll be able to put up something as niched as
a drum 'n’ bass station and make money at it.

Granted, right now radio isn’t sure whether we’re competition and something
to fear, or whether we're something to embrace. Plus, Chris hasn’t had much
exposure to traditional radio, or the traditional radio business models, like how
stop-sets work or how much a major market station makes on a 60 second spot
in the middle of morning drive—$800 for 60 seconds. That's when his eyes lit up
and he decided to escalate. So I was hired on as Program Director for content.
Brad was added as GM to manage the business.

BP: Frankly, I'm a radio loser. I don’t know anything about it, which allows me
to think about what I do in a different way. This in turn allows John and Tom to
do what they do well, while I ask a lot of dumb questions. What I bring to the
table is an elevated look at the whole project; I allow people to focus as experts.
On the other side, the marketing and business development of an Internet prod-
uct is very tricky. [ bring that background to the table. My previous work expe-
rience was as a General Manager of a professional roller hockey team, and I can
tell you, I don’t skate very well, either. But I do have this history of being cap-
tain of the ship, making sure it's heading in the right direction.

JA: Tom is Internet-focused. I'm passionate about radio. Brad helps both of us
think outside of the box.
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John, do you have a radio background?

JA: Fifteen years. | was addicted as a kid at KSPB in Pebble Beach. I've worked
in radio all over California, and have been fired many times. I've done multi-
ple formats, sports play-by-play, and worked with nationally syndicated
news/talk. I've also made coffee, been fired, been acquired. After failing in
radio, I was a director of PR and advertising for a high-end computer compa-
ny called Western Integrated Systems, doing creative PR and ad buys. I strug-
gled to find my home, but after getting back into news/talk, I came back to
radio. I was at stations like KSCO-Santa Cruz, KMBY in Monterey, and KXPR in
Sacramento. I bounced around.

Now that Imagine is up and running, what about content?

JA: One of my main touchstones is finding people who are passionate. We have
the ability to create multiple stations, so instead of one format, we do many.
From the very beginning we found experts in their fields, people I like to call
“industry influencers.” I'm interested in finding music directors who are extreme-
ly passionate about their content, rather than people who are solely passionate
about radio. I've found that if someone is a radio programmer, they might have
a hard time taking off the radio blinders to realize that this is a new thing.

Games without frontiers, to quote a phrase.

Exactly. On the talk side, we found people like Hilly Rose, who have been in
talk radio for generations at stations like KFI in Los Angeles and KGO in San
Francisco—a real expert and veteran. He's doing a show called [-Files. At the
same time I'll throw in people who have no radio experience at all but who are
passionate about a subject. We build related shows like the Mac Addict Hour or
the PC Gamer Show using editors at Imagine publications, who are industry influ-
encers in their own fields and who are excited enough that [ can throw them in
front of a microphone, give them a little training, hold their hand in the begin-
ning, and build a talk show. The common denominator for all the stations is pas-
sion for the subject matter or content, whether it's being programmed by Julia
Trainor at Hits, Ron Cadet at KBLX, you guys at GAVIN, or a retailer like Paul
Bradshaw at Mod Lang—folks on the tip, lightning rods for the genre of what
they're programming. Instead of trying to fit them into a mold, I've basically let
these people loose. If it's music they believe in, I want them to convey that.

How does Imagine Radio plan on transporting this music to actual listen-
ers?

BP: Think of Imagine Radio in terms of two things: professional radio content
and emerging Internet technology like Real Audio. Internet radio represents one-
to-one delivery. Every single listener who tunes into Imagine Radio literally con-
nects on a one-to-one basis with the server distributing his or her audio. That’s
different from traditional radio, which has a big transmitter aimed at everyone
within a certain radius who can tune in. Recognizing the unique one-to-one
delivery aspect of the Internet, we've created a mechanism that delivers music in
a way that allows the listener to influence the probability of what they're going

to hear within a certain genre. There’s a certain tension between radio being a

very passive experience where you turn it on as a background thing and the
Internet aspect where you're able to be a little more interactive.

We've created a radio tuner that sits on a user’s computer desktop, using an
Internet connection to tune in to each station. It literally asks our servers for a
list of several songs chosen by the individual music director. If you're listening
to K-Jazz, there will be 80 tracks for you to hear, selected randomly. But to say
it's random is a little misleading. You have the ability to rate each track within a
given station, and your rating affects the rotation. In other words, the listener has
the ability to override the opinion of the music director’s original rotation rating.
You can rate a record anytime, and that rating will be saved even if you move
on to another Imagine station or Web site.

JA: Say you're listening in your car and you hear a song you don't like. You
punch out to another station. That’s all you can do. With [Imagine Radio}, you
lower the rating to the song, and you won't hear it as often. It's more rewarding
than punching in and out.

BP: Plus, our people are smart, and they'll figure the technology out. Radio sud-
denly goes from being passive to interactive.

So the listener you’re dealing with is the type of person who, rather than
reading the instructions, will play around with the technology and figure
out the ins, outs, and the loopholes. Is your core audience primarily the
readers of Imagine Publications?

BP: We're starting out by trying to attract our base of 1.2 million monthly read-
ers. We also have the Imagine Games Network, a network of gaming Web sites,
a bunch of gaming crazies who are extremely excited about this. The IGN draws
about 200,000 unique visitors every day. We have the ability to leverage rela-
tionships that our company has already established, using them as a stepping
stone of sorts. We also feel that Imagine Radio will appeal to a much wider audi-
ence than just our existing readership. Ultimately we want to expand, and we
believe that the at-work audience is an important one for us. They have nice
computers and persistent Internet connections. The other audience we have our
eye on is colleges. [Today’s students have] grown up with computers, they have
Internet connections; and they're passionate about music.

What about the quality of the audio?

BP: We've recognized that our audience will be connecting from the home,
which may have a lower band width dial-up connection, or from work, which
may have a better band width connection. So we’ve encoded the sound in two
different qualities. One is mono—a lot like AM radio—which you get easily from
your dial-up 28.8 modem. That music feed takes up 16K of your 28.8K modem,
a little more than half of your pipeline which allows you to still do your e-mail
or Web surfing. However, graphics may compete with our audio stream, as will
intermittent Internet interference. The other feed is in stereo, a 40K stream [for
ISDN]. Plus, every time there's an improvement, you'll be getting better sound
quality for less resources, using less of your pipeline.

JA: And at the same time that we're learning how to fit more into a smaller
pipeline, the pipes are getting bigger, too. Dealing with cable modems, wireless,

Get ready for the royal treatment.

from the forthcoming album STILL LIFE
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satellite...it involves what we in the technology community call “the last mile
problem.” While you may have infrastructure laid all around the world, the last
mile is getting it into the home. But it’s changing every day. I've even heard peo-
ple talking about Internet access through their power grids, that is, through your
electrical plugs at home.

So the technicians are attacking the problem of band width from all dif-
ferent angles.

BP: I predict that when someone figures out how to provide high speed Internet
access, users will be looking for content providers, and there we'll be, with
something they can use while they continue to do e-mail and browse the
Internet...

JA: ...while listening to drum 'n’ bass 24 hours a day.

The cliché is that no one has ever made money off the Internet, but that’s
no longer true. How is Imagine Radio going to make money?

BP: Most of the money made off the Internet tends to be through business-to-
business applications. The fact that we're providing a consumer product and ser-
vice does raise a lot of eyebrows. People are skeptical about our being able to
create a business out of all this. But the model calls for bringing in revenue a
couple of different ways. One will be through audio advertising, like the audio
ads you hear on traditional radio. We're looking at four minutes of ads per hour
as opposed to 12-16. The interface of the Imagine Radio tuner also provides a
window for ad banners. Plus we have the ability to synchronize the audio with
the ad banner, so if you're an on-line merchant like Amazon.com and you want
to advertise a jazz book on K-Jazz, we'll offer an audio ad with a banner that
could also link you to a site that will talk about that specific book. It's a direct
response mechanism that radio has never seen before. Traditional radio repeats
800 numbers and URLs in an effort to brand your brain. We have the ability to
send people all over the Web while they’re listening—one click to buy. The sec-

ond part of the business model is content sponsorship. For instance, our hard
rock channel, The Pit, could be sponsored by Harley Davidson. Advertisers could
affiliate their brand with the music content. The third part of the revenue will

come from transactions. Buy a CD or book, and we get a share of that revenue.

Are there already competitors?

BP: I think of Internet radio as coming in two forms. There’s traditional radio
being distributed on the Internet. Then there's people like us who are creating
stations specifically for the Internet. There are a couple of other players, but I
don't think of them as competitors as much as partners. We have a real need to
evangelize Internet radio in general. Competitors help create the marketplace.
Essentially, anyone else doing this represents a healthy rivalry; there’s so much
room. On the other hand, a company like AudioNet presents thousands of tra-
ditional radio stations on the Internet; frankly, it mystifies me why a traditional

radio station would want to be on the Internet.

Should radio feel threatened or should they welcome an operation like
Imagine Radio and learn?

JA: Maybe they should embrace it. Should they fear other content providers?
Maybe. Should they fear the Internet? It’s happening. It’s like your local televi-
sion station, are they threatened by MTV?

BP: As traditional radio becomes more localized, the personality of on-air talent
will become even more important. People still need to know who's coming to
town and what's going on at certain club. As for us being a threat, it's so David
and Goliath right now, it's ridiculous to even think of us as a threatening force.
JA: A local radio station needs at least a four share to survive financially in its
marketplace of a few million. Yet our metro is 60 million, so we don't need a
four share in New York, Detroit, or Chicago to be viable. We can survive by tak-
ing a .2 share from a lot of different markets across the nation. If we can ham-

mer out a small slice in each market, we will survive. @

WWWEWepxXimcom

Caller Number 20 Is From Germany

WEBX/FM, Web Radio 93.5 and their Network
Aims at a Worldwide Internet Audience

. wintin Porter (gporter@uwebxfm.com), besides shoul-
' fdering programming duties at WEBX/FM, the
) Champaign, lllinois Triple A outlet, pulls a 6 a.m.-
noon shift. Every Tuesday, to liven up a dull weekday, Porter
institutes the “Cavalcade of Prizes,” where be gives away
wacky prizes and CDs. On this particular morning, the 20th
caller wins a six-pound can of chocolate pudding. The
phones light up, and the winner is calling from Anaheim,
California. Later that day, a letter arrives from a doctor in
Mexico, who says WEBX is
bis musical lifeline, a brave

BY KENT AND KEITH ZIMMERMAN

alternative to borrible Mexican and border radio.

WEBX, also known as The Web 93.5, has taken to the
Internet and gathered not only a local following in
Champaign, but a worldwide audience that includes
every state in the union as well as countries like Canada,
Great Britain, Australia, and Sweden. WEBX’s presenta-
tion is radically current with nary a classic rock anthem
to be found in the mix. Independent artists (Ani DiFranco
is in extremely beavy rotation) stand shoulder to shoulder
with A3 core artists. How
do we know tbis for sure?
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While putting this story together, we've been listening to
The Web 93.5 on our compuiter for exactly four hours and
23 minutes.

WEBX/FM is an example of what bappens when d tradi-
tional radio station aims its eccentric blend of adult music
at the vast but ever-shrinking world village. In addition to
building local and worldwide audience share, The Web
93.5, owned by a company called the Magnitude Network,
is attempting to stitch together an army of affiliates nation-
wide by offering everything from shared programming con-
tent to web site design. So far, there are about 10 station
affiliates carrying four bours of monthly programming. We
spoke to Quintin Porter, WEBX's enthusiastic spokesman,
who, once be gets going, can probably sell ice cubes to
Eskimos. In bis hands, WEBX in particular—and Internet
radio in general—bas an avid evangelist.

Would you call WEBX a traditional broadcaster or an Internet station?
Both. We broadcast traditionally in that we have a [specific market] area of cov-
crage, but that's about as traditional as we get. We've eliminated news and sports,
and we're approaching things differently. We have a feeling that radio is a lot like
television. You program it yourself. You watch the Sports Channel for sports,
CNN for news, and movie channels for movies. Radio is the same. We want to
be your music station. and the Internet allows us to make that excuse.

We've got an Internet audience to play to, so we're consistent with our music
24 hours a day. It eliminates me having to add an overnight college mixshow,
because 1 have to worry about what the audience in London is hearing. Internet
programming aftects your thinking. but it also offers alternative revenue streams,
which is great for a smaller station that may not get so many local advertisers,
because you find you're no longer fighting for just one demo to get a certain rat-

ing to get a certain advertiser. You have an alternative lifeline.

How do you know you’re reaching folks in cyberspace?

The data we accumulate on the Internet is available on a daily basis to each of
the local program directors at each of [our affiliate] stations. You can tell who's
coming to what site and for how long. Yes, it is the Internet, but there are more
people on the Internet than you realize. Once again, this year PCs outsold TVs,
and that’s not going to change anytime soon. People can now listen to us local-
lv in their cars on the way to work, then at work either on the radio or on com-
puter. Last month, 1 had 65,000 different people from around the world listening
for more than 500,000 minutes on the Internet. just to WEBX. Not only can we
measure how many came and how long they stayed, we cun even tell what kind
of software they have on their computers. When someone leaves, without being
offensive. 1 can throw up a “thank you for visiting our Web site” at the next Web

page they're at.

How does Internet broadcasting make WEBX’s programming different?

We have a show. for instunce, called “The Roundtable,” where we take pro-
gramming submissions from PDs all around the country. I might get an artist who
shows up on a program director’s list who I might not know. who will now get
exposure all across the country, from the Southwest to the Midwest, from New
York to California. from the North to the South. It gives a smaller station like us
a plate at the table. All of our network affiliates contribute to “The Roundtable,”

making them a part of something larger.

What'’s in it for advertisers, particularly local ones, who are now able to
reach a world audience?
We have a local video store, That's Entertainment, that never intended to do

national network advertising. They put a tocal ad on our radio station, with noth-

ing special for the Internet and got a call from someone in Germany ordering
$750 worth of videos unavailable in that country. They heard the commercial on
the Internet. We never dreamed that could happen. Same thing with Heuads Up,
a local hair salon that got a call from someone in France who needed $400 worth
of Redken products. Now we have our own on-line music and video store,
where listeners can buy music, videos, and books. That's important for smaller
market stations, because sometimes it's hard to get the music into the local stores.
Now at least the product is available to listeners who hear our music, whether
it's on KBAC, K-OTTER, WAPS, or KLRQ. Every station in our network has the

ability to drive people to their own [Internet] storetronts to purchase the music.

What about the local vendors? Doesn’t that alienate them?

The reality is, who in their right mind is going to go on-line and pay shipping
and handling for something they can buy locally? We're going after a market that
knows how to use computers, that are holding credit cards, that are Internet
savvy, that clearly love the music, that take the time to download the Real Audio

players oft the Internet—and they’re buying albums!

What about the quality of audio that listeners are hearing over their com-
puter speakers?

If they have an ISDN line, it's digital quality sterco. On a regular 28.8K modem,
it's stereo. Depending on the traffic on-line, as your screens go up, the sound
gets better. And as the years go by, the sound will get even better. As a whole,
our system is louder and a little clearer because we use our own technology. We
literally roll a box called the Mag Box—which our company Magnitude Networks
makes—into your studio, plug you in, and you're on the Internet. We signed
KPIG yesterday, although I don't know if they're going to take our programming.
Not all of the stations
we put on-line carry
our programming. We
have a number of
Americana stations that
we're putting up sites
for, as well as Urban
and Spanish stations.
| And

offering a  Magnitude

we're  not  just
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site with a couple of custom home pages. Each site is unique. We'll do custom
Internet Web site design or, if a station already has an in-house place doing Web
site design. we'll incorporate what we do. We're not out to reinvent the wheel.
We're out to take the best each station has to offer and bring that to the table to
help their Internet site. Each station has to be involved in promoting its own
Internet site. A year and a half ago, we got 23,000 minutes of listening time a

month. Last month we broke 500,000.

So youre adding station affiliates?

We're going around the country and putting station affiliates on-line with no cash
up front from them. We put in a $23,000 T-1 line in exchange for a five and cight
year commercial inventory commitment and two two-hour programming blocks
a month that we supply. My job is to take the programming commitments and
tie them together. The only way I could make it work was by going to each PD
and making them part of the program. That's why we put together this concept
of “The Roundtable,” where everyone makes six contributions for every show.
Then I go through and take the best selections off their lists—and it's not just
new music. If they have something old. and it's got a real Triple A flavor to it, it
goes toward making up two hours of interesting stuff. We broadcast “The
Roundtable™ twice a month, two hours every two weeks. It runs both on the sta-
tion's airwaves and on the Intemet. Someone might submit a regional act, and

listeners can buy anything they hear on their local station's site if they go on-line.

It sounds conceptually like you're jumping around between local, net-
work, and Internet broadcasting.
I believe one shouldn't replace the other. The Internet should augment radio, and

create an alternative revenue stream as an enhancement.
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Have the revenues kicked in yet?

They’re just starting to. Our on-line sales went up 50 percent, month to month,
over the last three months as some of the record companies have started to look
at us and see we're viable. Our listeners buy albums, so we tried a blind sales
test. We took ten independent artists who were virtually unknown. Then [ went
to their lubels and asked for 100 CDs to sell on-line. Give us a good price in
exchange for blocks of advertising; let's see if we can sell albums. Within three
weeks we sold through half of our inventory of 1000 albums. By running the

song on the air with a tight 20-second spot, we saw local sales increasing as well.

Who is Magnitude Network?

Magnitude Network owns the company that puts us on-line, so indirectly they
own the station. I work directly for Magnitude, and my job is to run WEBX. Rich
Heife is the owner. We also have Chuck Ball, who is our VP of Sales and
Marketing; he left his position as General Manager at ABC/ESPN to work for
Magnitude Networks. We’re headquartered in Chicago with offices in San
Francisco and New York. I work out of Champaign because that's where WEBX
is, and it's easier to work out of our studios when doing “The Roundtable.” 'm
looking to staff up in the next six months with some competent people. At first

\ '{/
M
week’y new
eatures releGsés
Check out this week's feature albums  What's new on the shelves? Check Get an earful of your favorite music vid
complete with Real Audio ciips! out the new releases this week! Real Audio!

upc:c:mI the storg
Who's relearsigalgmsqsosor? Fﬁd Check out The Store‘st'l'gzo slbums  Search for?o?fgr{ecmﬂcian of Let GAV' N d o lt fo r Iess

lout about and order pre-release audio. in each category this week! album!

-
it's hard trying to get them to market #211 until you explain that it’s also 65,000 than It wou Id cost you
Internet listeners and a network of stations. -
to do it yourself.

What, in terms of technology, would you like to see happen to make life
easier at WEBX?

I'd like to see the technology get to the point where a 28.8 modem can receive
digital quality. But i’s only a matter of the technology catching up. Beyond that,
there’s not much I can see that people would need in order to listen in. We're .

already 200 percent louder than any other server out there. We're set up (o run bom at&
as a background application. A lot of our listeners, like a guy in Canada who's
with the Air Force training Canadian troops, listens to us on the ISDN lines in the

—
kitchen. In Australia, we've got 37 people who gather around a computer at night
just to listen. : repo ' er& to

Say you're a small market radio station group owner and you're looking for
your next purchase. What if you have data streaming in from all over the coun-
try, with 25,000 coming from Coopersiown, lowa? Guess what? You may want to
go there to set up or buy your next station because you've already got a friend- . trad e&
ly base. In fact, I'm going to cities that don’t have Triple A radio stations, putting
up posters for WEBX with my logo and Web site just to fill a void.

Where’s the future in all of this? Cable modems? Increased audio band A d L t h k
width over the Internet? ny aﬂ. A O b e wee (]

I personally think it’s going to happen at the delivery stage and not necessarily
with the technology at your end. It's going to be more cable modems. My broth-
er lives in Dallas and has a 500k cable modem in his house. It's one of the first
markets they’re doing it in, but soon enough we're going to see it everywhere.
Existing technology on the user’s end will become more capable. Even a 28.8
modem with a higher and faster band width—because you’re getting enough CALL LOU GALLIAN! 805-542-9999
data streaming across, it'll clear the signal. And that's not an if, it's a when.

Believe me, this is not rocket science, this is good business and common sense.
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TRISHA YEARWOOD - Perfect Love (MCA)

DAVID KERSH - !f | Never Stop Loving You (Curb)

CLAY WALKER - Then What (Giant)

JODEE MESSINA - Bye Bye (Curb)

MARTINA McBRIDE with JIM BRICKMAN - Vaientine (RCA)
THE KINLEYS - Just Between You And Me (Epic)

TRACE ADKINS - Lonely Won't Leave Me Alone (Capitol Nashville)
SHANIA TWAIN - You're Still The One (Mercury)

TOBY KEITH - Dream Walkin' (Mercury)

FAITH HILL - This Kiss (Warner Bros.)

RANDY TRAVIS - Out Of My Bones (DreamWorks)

MICHAEL PETERSON - Too Good To Be True (Reprise)

PATTY LOVELESS - To Have You Back Again (Epic)

GARTH BROOKS - Two Pina Coladas (Capitol)

TRACY BYRD - 'm From The Country (MCA)

CLINT BLACK - Nothin' But The Taillights (RCA)

DIXIE CHICKS - | Can Love You Better (Monument)

MINDY McCREABY - You'll Never Know (BNA Records)
STEVE WARINER - Holes In The Floor Of Heaven (Capitol Nasfville)
ALABAMA - She's Got That Look In Her Eyes (RCA)

JOHN MICHAEL MONTGOMERY - Love Working On You (Atlantic)
LONESTAR - Say When (BNA Records)

GARY ALLAN - it Would Be You (Decca)

SONS OF THE DESERT - L eaving October (Epic)

SHERRIE AUSTIN - Put Your Heart Into It (Arista)

MARK WILLS - | Do (Cherish You) (Mercury)

WADE HAYES - The Day That She Left Tulsa (In A Chevy) (Columbia/DKC)
KENNY CHESNEY - That's Why 'm Here (BNA Records)
MARK CHESNUTT - | Might Even Quit Lovin' You (Decca)
SAMMY KERSHAW - Matches (Mercury)

LeANN RIMES - Commitment (MCG/Curb)

THE LYNNS - Woman To Woman (Reprise)

KEITH HARLING - Papa Bear (MCA)

TIM McGRAW - One Of These Days (Curb)

LILA McCANN - Almost Over You (Asylum)

THE MAVERICKS - To Be With You (MCA)

MATT KING - A Woman's Tears (Allantic)

HAL KETCHUM - | Saw The Light (MCG/Curb)

KEVIN SHARP - Love Is All That Really Matters (Asylum)

MILA MASON - Closer To Heaven (Atlantic)

RICOCHET - Connected At The Heart (Columbia/CRG)

TY HERNDON - A Man Holdin' On (Epic)

NITTY GRITTY DIRT BAND - Bang, Bang, Bang (Decca)

BRYAN WHITE - Bad Day To Let You Go (Asylum)

CHELY WRIGHT - | Already Do (MCA)

NEAL McCOY - Party On (Atlantic)

LORRIE MORGAN - ' Not That Easy To Forget (BNA Records)
SHANE STOCKTON - What If Im Right (Decca)

ALAN JACKSON - A House With No Curtains (Arista)
BELLAMY BROTHERS - Catahoula (Intersound)
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200
200
200
200
196
198
200
199
200
199
200
200
200
200
197
164
158
191
197
195
196
185
185
175
183
184
127
180
176
177
160
153
156
148
141
119
118
122
112
65

80

124
83

101
100

GAVIN agcross the COUNTRY

REPORTS THIS WEEK: 200 LasT WEeEK: 200

SPINS  TREND _

470 +97 148 51 1
7332 +166 138 59 3
7101 +382 126 66 7
6892 +787 114 71 15
6518 +469 101 67 22
6442 +142 92 13 32
6350 +354 83 80 37
6315 +859 88 75 34
5936 +548 63 85 50
5568 +609 43 90 64
5476 4656 35 100 62
5378 +351 38 8 T
5331 +3%0 32 89 T7
5315 +958 35 87 72
5067 +406 32 79 72 14
5014 -2176 84 37 19 24
4900 1577 T 58 18 M
4423 +216 13 76 78 24
4403 +942 11 69 87 130
4343 +455 13 68 89 25

N LN NN O - D =S O o

[— BTN U R TR S B T S I - L — I — B — T %) B — T — B — T — B — B — B — B — B — R — A

4241  +958 6 64 103 23
3862 +361 7 54 86 38
3695  +381 4 51 90 40
3612 +195 8§ 52 & 33
3608 +252 5 55 74 49
3310 +575 3 31 8 62
3296 -3246 39 32 24 32

9% 1337 NEW
40 1268 NEW
36 1188 NEW
58 1110 NEW
21 1087 NEW
0 1001 -1644

3 962 +84

22 2914 4750 124 19 76
28 2896 +720 12 B 7N
33 2817 4855 119 719 78
74 2601 +1405 0 21 72 67
5 2504 +240 2 29 54 68
9 2423 +386 1 17 69 69
139 2396 NEW 1 20 62 65
8 2224 +198 0 19 56 66
2 2030 +121 2 23 46 48
11 1690 +234 0 11 47 60
23 1646 +365 0 9 43 7
22 1620 +452 1 11 38 62
0 1543 -2679 9 25 18 13
0 1540 -668 1 23 30 2
48 1499 +708 1 3 36 84
3 1367 -2 1 13 29 40

1

0

0

1

0

4

1

Rpts. Adds Spins Wks

16 740 2 GREAT DIVIDE - Never Could (Atlantic)

Rpts. Adds Spins Weeks
] 9 798 3  JIMCOLLINS - by Firs, Last One & Only (Ariste) ] M4 4 51 1 * SUZY BOGGUSS - Somebody o Love (Capitol Nashville)
5 4 T 1" LEE ANN WOMACK - Buckaroo (Decce) 2 CHRIS CUMM(NGS—lWaiteM_Wgrngr Bos)

1 * DARYLE SINGLETARY - That's Where You're Wrong {Giant)

wwWw.americanradiohistorv.com

TIM MCGRAW (139)
“One of These Dciys” (Curb)
BRYAN WHITE (96)
“Bad Day To Lel You Go’
(Asylum,)

LEANN RIMES (74)
‘Commitment” (MCG/Curb)
LORRIE MORGAN (58)
“I'm Not That Easy To Forget”
(BNA)

TY HERNDON (48)

“A Man Holidin’ On” (Epic)
TERR! GLARK (48)
“Now That I Found You”
(Blerciury)

GARTH BROOKS +958
Two Pina Coladas” (Capitol)
JOHN MICHAEL
MONTGOMERY +958

“Love Working on You~ (Atluntic)
STEVE WARINER +942
“HHoles in the Floor of Heaven”
(Capitol)

SHANIA TWAIN +859
“Yout've Still the One” (blercury)
JODEE MESSINA +787
‘Bye Bye” (Curb)

Top Requests

CLAY WALKER
“Then What” (Giant)
SHANIA TWAIN
“You 're Still the One” (Merciry)
GARTH BRODKS
“Two Pina Coladas” (Capitol)
FAITH HILL
This Kiss” (WB)
STEVE WARINER
“tloles irn the Floor...” (Capitol)

Record to Watch

GHELY WRIGHT
“I Already Do” (MCA)

WE SAY:
“Definitely
a GAVIN
fave on the
| album.
Impacting
words and
< Chely’s

¥ beautiful
voice
equal a sure-fire smash.

RADIO SAYS: ‘I'm not
normally a sappy guy, but this
song makes me want to cry. | just
e-mailed her and told her she has
a number one with this song.”

John Boyle, KGRT-Las Cruces,

N. Mex. MD

STATS: Debut #45/100
stations/45 adds
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the COUNTRY

Playing music is how Texas nalive
Jim Collins bas always made a liv-
ing, and it was while playing in
rock bands diiring his early teens
that be discovered a love for country
music. With influences like Merle
Haggard, Biick Owens, George
Jones, and Conway Twitty, Jim
became one of the most popular per-
Jormers on the Texas dance cliub cir-
cuil, playing to packed houses every
night; the Dallas Observer dubbed
him the “King of the Texas Honky-
Tonks.” Eventually, he caught the
attention of Arista Nashville. His
dehut project for the label, The Next
Step, will be released shortly. We
asked Jim to share his thoughts on
whai , for bim, really is the next step.

Jamie Matteson: Iin what ways have
your experiences playing so many
clubs helped you prepare for your
new role as a solo artist with a major
Nashville label?

Jim Collins: From playing all those
years in Texas, | know what it’s like
to travel down the highway. I've
learned a lot about the business
side of music—organizing travel,
booking hotel rooms, and working
out contracts between the band and
the clubs. As an artist, I learned to
become comfortable in front of an
audience. Now when I visit racio
stations, 1 am comfortable playing
acoustically in conference rooms. 1
realize my job right now is to let
these people meet me and get o
know who T am and what I am
about. In turn, it’s a great chance
for me to get to know them and
hear what they’re thinking about
country music right now.

You co-wrote several songs on your
album as well as the new John
Michael Montgomery single, “Love
Workin’ on You.” Is there a method
you use when writing songs? Do you

GAVIN cacross

cn“n“‘v Nﬂles BY JAMIE MATTESON

Jim Collins: Right in Step

prefer to write alone or with others?

I am constantly working on the
craft of songwriting. I am fortunate
10 have written with some very tal-
ented writers and I've also had a
chance to write with some of the
newer artists like Heath Wright from
Ricochet. Lately, I've been writing
by myself a lot. Since I've been
spending most of my time visiting
radio stations, T haven’t had a
chance to perform before many live
audiences lately, and I really miss
that. Writing a song gives me a lot
of the same feelings that playing
before a live crowd does. We origi-
nally recorded five of my songs for
my album, but after hearing some
really great songs by other writers,
we bumped several, and even
though my publisher wasn’t thrilled,
I really feel that we acheived a bet-
ter balance for the album.

My inspirations come from many
places. Sometimes I'll dream an
idea, wake up, and literally write a
song in 30 minutes. And there’s also
been some songs that have taken
days of serious writing sessions.
“Love Workin’ on You” was a hard
session that took two full days. As
the great songwriter Harlan Howard
can tell you, “great songs are not
written, they're re-written.

Do you have a favorite song on the
album?

It would either be “Helplessly,
Hopelessly Yours” or “Two Hearts
Never Break Even.” The latter is
very special to me personally. T
wrote it right after moving to

Nashville. It helped me get my pub-

lishing deal, and it most certainly
played a part in my signing a
record deal.

How was it working with Michael
McDonald?

I am a huge fan of Michael’s.

GAVIN EXCLUSIVE

Editor: JAMIE MATTESON e Chart Editor: JEFF HOUSE
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The disco
dudes strut
their stuff!
(I-r): RCA's
Keith Gale,
After
Midnite’s Blair
Garner, MCA’s
Royce Risser,
DreamWorks
Scott
Borchetta, and
MCA’s Mike
Severson.

When I was younger playing in
rock bands, we would play eight or
nine Doobie Brothers songs in our
sets. I am as impressed with him as
a person as 1 was an artist. He is
such a gentlemen and a great
human being. When the album was
almost finished, my producer
[James Stroud] asked me if T felt
there was anything missing. I told
him T really wanted a song that was
raw and intimate. He told me he
had been holding a song, called “I
Can Let Go Now” for some years
and that it fit pretty much with that
feeling. He had been waiting for
the right person to cut it and he felt
I was that person. I couldn’t believe
it when Michael agreed to perform
on the song, he was so cool and
humble about it. At first | was
somewhat nervous to record the
song, because it had originally
appeared on one of Michael’s early
albums. My feeling is once he sings
a song, it’s been sung. But his com-
ing in and participating on it made
it more of an event.

KJJY-Des Moines, lowa
D N: Mornings/MD
12 years

Being on the air.

A Getting up so early.
Mornings would be great if we

could do them in the afternoon.

BORN IN: Rock Island, ll.
GREW UP IN: Chicago suburbs

www.americanradiohistorv.com

Is there a song on this album that
you almost didn’t cut?

I had been sitting at a publishing
company all day listening to hundreds
of songs, and nothing was hitting me
right. 1 was just about to call it quits
for the day, but there was one more
song they wanted to play for me. It
was “Not Me.” The minute T heard it |
knew this song was special.

Is there anyone special you’'d like
to perform with or write a song with?

I suggested to my producer that
now that we've gotten Michael
McDonald, let’s try for Kenny
Loggins. (laughs) I am a big fan of his
also. In country, I'd love to collabo-
rate with Trisha Yearwood or Patty
Loveless. That would be great. @

KJJY-Des Moines, lowa

Mornings/MD

“] Can’t Make You Love Me” by

Bonnie Raitt

Doris Day’'s Greatest Hits

Before going into radio, | drove a
semi cross country and worked
on the kill floor in a packing
plant. Also, 1 don’t have a sense

of smell.

Try to live somewhere warm and

play golf every day.

Seize the day!

Country reports accepted Fridays 8 a.m.-3 p.m. and Mond.lys 8 am.-3 p.m.
Station Reporting Phone: (415) 495-1990 Gavin Fax: (415) 495-2580 e Nashville Office: (615) 255-5010 Nashville Fax: (613) 255-5020.
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MOST ADDED

GERALD WILSON ORCHESTRA (46)

NNENNAR FREELON (35)
BRAD MEHLDAU (25)

JOHNNY NOCTURNE BAND (22)

LOSTON HARRIS (18)

TOP TIP

MARK ELF
Trickynometry
(fen Bay Juzz)

Guitarist Mark Elf records a
full band thing with out-
standing players sitting in
like Christian McBride and
Nicholas Payton.

RECORD TO WATCH

NNENNA FREELON
Maiden Voyage
(Concord Jazz)

Nnenna Freelon’s fifth solo recording is her
most vibrant yet, covering more female con-
temporary writers like Laura Nyro and Nona
Hendryx. We like the “Bitches Brew-ish” treat-
ment of Nina Simone’s “Four Women.”
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48

50

ERIC REED (Impuise!)

TIM HAGANS & MARCUS PRINTUP (Blue Note)
BARBARA MORRISON (Chartmaker)

FRED HERSCH {Nonesuch)

RAY BARRETTO (Blue Note)

LIVE AT SMALLS (Impulse!)

HOWARD JOHNSON & GRAVITY feat. TAJ MAHAL (Verve)
ALLEN FARNHAM (Concord Jazz)

KENNY DREW, JR. (Arkadia Jazz)

JOEY & “PAPA” JOHN DeFRANCESCO (HighNote)
RAY BRYANT (JMIZJVC)

MOSE ALLISON (Blue Note)

CLAIRE MARTIN (Honest/Linn)

ARKADIA ALL-STARS (Arkadia Jaz)

TOM HARRELL (RCA Viclor)

CHARLIE BYRD TRIO (Concord Jazz)

MARK ISHAM (Columbia/CRG)

MARK SHIM (Blue Nofe)

MICHAEL WOLFF TRIO (Varese Sarabande)

LYNNE ARRIALE TRIO (TCB)

JOHN PISANO (Pablo)

CHARLIE HUNTER QUARTET (Blue Note)

JIM GIFELLI NEW YORK NONET (Short Notice Music)
PATRICK WILLIAMS (EMI)

DEWEY REDMAN (Palmetio)

BUSTER COOPER & THURMAN GREEN (Chartmaker/Blue Lady)
MARC JOHNSON (Verve)

PAUL ARSLANIAN (DBK Jazz)

CHARLIE HADEN (Verve)

PAUL BOLLENBACK (Challenge)

MINGUS BIG BAND (Dreyfus Jazz)

WESLIA WHITFIELD (HighNote)

ERIC ALLISON (Contemporary)

GLORIA LYNNE (HighNote)

STEPHANE GRAPPELLI/MARTIN TAYLOR (Honest/Linn)
MARK VINCI (Iris)

MARK ELF (Jen Bay)

ROMANE (Music Masters)

DAVELL CRAWFORD (Builseye/Rounder)

MIKI COLTRANE (Chartmaker)

JIMMY PONDER (Highnote)

TOM TALBERT JAZZ ORCHESTRA (Chartmaker)
JACKIE McLEAN SEPTET (Biue Note)

TERELL STAFFORD (Candid)

LOSTON HARRIS (N2K Encoded Music)

ERNEST RANGLIN (/sland)

JOE LOVANO & GONZALO RUBALCABA (Blue Note)
TEDDY EDWARDS (Highnote)

CHARLIE HADEN & KENNY BARRON (Verve)

NEW YORK VOICES (RCA Victor)
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| Editors: KEITH & KENT ZIMMERMAN ¢ Jazz & Smooth Jazz reports accepted Thursdays

“ﬂ z [:ﬂl'ﬂﬂl' BY KEITH ZIMMERMAN

Smooth Jazz in the

Motor City

Last week, we checked in with
l'om Sleeker, Program Director of
the Detroit Smooth Jazz outlet
WVMV. See if you can count how
many Smooth Jazz buzz issues
Sleeker touches on throughout this
interview.

Detroit had a jazz station in
the market, WJZZ, for a long
time prior to V98.7 [WVMV].

They had been in the market for
20-plus years. WJZZ was a minori-
ty-owned radio station and had
built a solict base. They started out
as a pure jazz station and evolved
more urban than your typical
Smooth Jazz station.

Did WVMYV build on that?

Our station was originally WLLZ
[Wheelsl, a heritage rock ‘n’ roll sta-

tion. They felt there was a niche for

a station that would slide in
between WJIZ and a light A/C sta-
tion. Initially, [W\'MV] had more of
a vocal lean than an instrumental
one. When the jazz and light A/C
stations went away, we became
more of a true Smooth Jazz station.
How did you adjust to coming
into Detroit from Minneapolis?
Fortunately, I came in with a
good company, CBS. I'm able to
work with Frank Cody [and
Broadcast Architecture]. Chris
Brodie at The Wave in Los Angeles
has helped us a lot in terms of
music blend, formatics, marketing,
and bouncing ideas. As a pioneer
of the format, we've been able 1o
benefit from the things they have
learned. That was helpful in my
transition. My General Manager,
Ozzie Sattler is a former program-
mer as well. This brain trust has
made my job a lot easier in adapt-
ing to Detroit, which, obviously,
has a more urban feel.
Any fundamental differences?
Minneapolis is more white-collar
than Detroit, which is more blue-
collar and a union town. That’s the
biggest difference. It may sound

corny, but what I really like about
Smooth Jazz specifically here in
Detroit is that we are a radio station
where all of the different communi-
ties come
together.
Everyone can
agree that this
music is really
good stuff.
When we do
events il's
great to see so
many different
ethnic groups
represented and the beautiful mix
of people here. It has nothing to do
with business, but personally, it
does my heart good to see our
radio station bring people together.
That's what we can do in Detroit.

What are the current vogues of
marketing for WVMV?

We've done a little bit of every-
thing, television, direct marketing,
and our share of outdoor. Our phi-
losophy is to incorporate as many
mediums as we can into the mix.
When the format launched, we did
a cassetle mailer which worked
well. This is Anita Baker's home,
and you get a lot of mileage when
you have her on a billboard in
Detroit.

What kind of institutional pro-
motions do you get behind?

My original philosophy with
Smooth Jazz was no contests, no
games, thanks for listening, We
didn't interfere with your music.
Now it’s 180 degrees away from
where | was five years ago. We
give away cash and trips, and we’ve
done the charity CD sampler.
Smooth Jazz promotions are differ-
ent than Country and Top 40, but
it’s certainly as intense if not more.
The third edition of our station
magazine comes out next month.

What’s your view on Web
sites?

It's something we’ll get into even-

WVMV-Detroit PD
Tom Sleeker

9 a.m.-3 p.n. Stafion Reporting Phone: (415) 495-1990 ¢ GaviN Fax: (415) 495-2580

www.americanradiohistorv.com
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MOST ADDED

B-TRIBE
(9/30 reports)
JOE SAMPLE
(7/23 reports)
480 EAST
(7/38 reports)

TOP TIP

ERIC CLAPTON

“Need His Woman”
(Dick/Reprise)

Eric, welcome to the
world of Smooth Jazz.
Mega debut at #28 with a
#1 Spin Trend of +184.

RECORD TO WATCH

== KEIKO MATSUI

Full Moon and the Shrine
(Countdown/Unity)

New album in addition to
a live PBS television con-
cert puts Keiko in high
profile mode. Action on
“Toward the Sunrise.”

Gavin Smooth Jazz
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PAUL HARDCASTLE - Cover To Cover (JVC)

CHIELI MINUCCI - It's Gonna Be Good (JVC)

BONEY JAMES - Sweet Thing (Warner Bros.)

CHUCK LOEB - The Moon, The Stars, the Setling Sun (Shanachie
BRIAN TARQUIN - Last Kiss Goodbye (Instinct)

THOM ROTELLA - Can't Stop (Telarc Jazz Zone)

KENNY 6 - My Heart Will Go On (Arista)

EVAN MARKS - Coast to Coast (Verve Forecast)

RICHARD ELLIOT - Jumpin' Off (Metro Blue/Capitol)

DOWN T0 THE BONE - From Manhatian to Staten (Nu Groove)
AVENUE 3LUE featuring JEFF GOLUB - Nightlife (Bluemoon/Atlantic)
RANDY CRAWFORD - Every Kind of Mood (Bluemoon/Atiantic)
JOHN TESH - Grand Passion (GTSP/Mercury)

JONATHAN BUTLER - Do You Love Me? (N2K Encoded Music)
DEAN JAMES - | ntimacy (Brajo)

MELROSE PLACE JAZZ - Braxton Brothers (Windham Hill)

THE RIPPINGTONS feat, RUSS FREEMAN - Black Diamond (Windham Hill Jaz/Peak)
CANDY DULFER - For the Love of You (N2K Encoded Music)
BRIAN BROMBERG - You Know That Feeling (Zebra}

JOYCE COOLING - Playing It Cool (Heads Up)

RICK BRAUN - Body and Soul (Bluemoon/Atlantic)

BRIAN HUGHES - One 2 One (Higher Octave)

PAUL TAYLOR - Pleasure Seeker (Countdown/Unity)

CHRIS GAMOZZI - Suede (Discovery/Sire)

BRIAN CULBERTSON - Secrets (Blugmoon/Atlantic)

CHARLES FAMBROUGH - Upright Citizen (Nu Groove)
RICHARD SMITH - First Kiss (Heads Up)

ERIC CLAPTON - Pilgrim (Reprise)

MARILYN SCOTT - Starting to Fall (Warner Bros.)

DENNY JIOSA - Jazzberry Pie (Blue Orchid)

480 EAST - Eastside (Boomtang/Cargo)

PETE BELASCO - Get It Together (Verve Forecast)

DIANA KRALL - Love Scenes (Impulse!)

PHIL PERRY - One Heart One Love (Windham Hill Jazz/Peak)
PHILIP2E SAISSE - Next Voyage (Verve Forecast)

BOB JAMES - Playin’ Hooky (Warner Bros.)

LOREENA McKENNITT - The Book of Secrets (Warner Bros.)
BOB MAMET - Adventures In Jazz (Atlantic)

PIECES OF A DREAM - Pieces (Blue Note)

DAVID BENOIT - American Landscape (GRP)

VANESSA WILLIAMS - “Next” (Mercury)

A TWIST OF JOBIM - Various Artists (i.e. music)

KIRK WHALUM - Colors {Warner Bros.)

GREGG KARUKAS - Biue Touch (i.e. music)

KIM WATERS - Love's Melody (Shanachie)

CHRIS BOTTI - Midnight Without You (Verve)

JEANNE NEWHALL - Bedouin's Paradise (Marzipan Music)
YULARA - Cosmic Tree (Higher Octave)

KEIKO MATSUI - Toward the Sunrise (Cou ntdown/Unity)
KENNY G - Greatest Hits (Arista)
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851
819
796
172
m
765
664
652
615
613
608
578
559
512
510
501
494
485
476
472
466

415
40
395
317
366
356
349
338
299
295
290
284
215
262
253
249
241
244
2]
240
238
228
24
218
215
214
207
207

loeals

-19
+99
+34
+64
+37
+3
+39
+28
-44
+30
-100
+19
+33
+28
+4
+48
+20
-65
+62
+6
-39
+30
-28
+82
-26
+3
-13
N
+50
+25
+100
-28
-12

-10
-59
+15
+23
+14
122
-29
+28
-30

+8
+17

+11
N

‘ wally. We'll do e-mail contests and

requests 100.
| How have you approached
morning drive in Detroit?

Back in the 1980s, WLLZ used to
have Ted Nugent come in and do
mornings every so often when their
morning team was gone. Now Ted is
a morning personality at a classic
rock station here and he’s doing
quite well. Plus, we have Tom Joyner
and Howard Stern. We were coming
up with ideas, and my thought was
this station was one of

the first stations

{0 use a nation-
ally known
musician as a

8.7

couldn’t tell since we use a board op.

Sounds like you’re into more
energy during A.M. drive.

There’s more humor involved, plus
we have little features like Fliete for
Thought, where Zonijic plays a ten-
second piece ot a juzz composition,
and listeners call in to name that
tune. People phone in and win
prizes. We have another feature
called High Notes A to Z, where
Alexander interviews different artists
and we produce it down 1o a minute-
and-a-half. He’s
oulgoing and
makes a big
impression. He's
becn on the air

morning lalent.
What it we
could find a rec-
ognizable Smooth Jazz artist willing
to do a moming show?

This is something that’s being
talked about in New York City and
other markets nowadays.

We've been working with
Alexander Zonjic. Actually, he’s a
Canadian from Windsor, just across
the river. He is a local icon here, and
he’s quite an entertainer. We've done
a lot of events with Zonjic, and lis-
leners love him. He a flutist, and in
between the music, he tells jokes,
interacts with the audience and has
quite a following. So far, the
response has been good. He has no
prior radio experience, but you

| B-TRIBE (Atlantic)
JOE SAMPLE (Warner Bros.)
DAKOTA MOON (Elekira/EEG)
SPYRO GYRA (GRP)
ALISON BROWN QUARTET (Compass)
JONATHAN GAIN (Higher Octave)
RICK RHODES (Award)
| *ART PORTER (Verve)
MARGUS MILLER (PRA/GRP)
*KERRY MOY (Noteworthy)
PATSY MEYER (Hearts of Gold)
STEVE NIEVES (JMIAVC)
PHAJJA (Warner Bros.)
‘ Dropped: #44 Craig Chaquico, #48 Scundscape,
| #49 Pat Metheny, Bill Evans, Hiroko Kokubu,
Rippingtons, Michael Bolton.

7 A

since December
15, and the ver-
dict s still out.
But we had a nice up-tick on our first
rend on morning drive, and it seems
like a positive move for us.

There’s room to experiment in
mornings.

Yes. Traditionally, it’s a hard place
for numbers. I'm sure there’s excep-
tions, but I've never seen mornings
in other formats become cttective
unless you have a high profile per-
sonality. We're not expecting to be a
top five morning show right away
we'd like to become consistently in
the top ten in our mornings. That
would help achieve the overall goal
for the rest of the daypart. We're
doing well middays, nights, and afier-

. ERIC CLAPTON +184
. 480 EAST +100

. CHIELI MINUCCI +99
CHRIS CAMOZZIl +82
KEIKO MATSUI +82
6. CHUCK LOEB +64

*GERALD WILSON ORCHESTRA (MAMA Foundation)
RUBEN WILSON (Jazzateria)

*EDGARDO CINTRON (DBK Jazz)

*NNENNA FREELON (Concord Jaz)

*LES McCANN/JOJA WENDT (MusicMasters)
*TIERNEY SUTTON (A Records)

Dropped: #35 Calderazzo/Watis/Gagnon, #42 Doug
Lawrence, #43 Paquito d'Rivera/UN Orchestra, #46
Herbie Mann, #49 Hank Crawford & Jimmy McGriff.

| Editors: KEITH & KENT ZIMMERMAN * Jazz & Smooth Juzz reports accepted Thursdays
9 a.m.-3 p.m. Station Reporting Phone: (415) 495-1990 « Gavin Fax: (413) 493-2580
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JAZZ/SMOOTH JAZZ & VOCALS

S

Tesh, and Keith Z.

During last week’s NARM convention, keyboardist John Tesh stopped by
the Gavin offices to hang out and talk shop. Posing | to r: Kent Z, John

noons. If we could just get mornings
up a couple of rankers, then we’ll be
all right.

How do find good vocals?

The thing that makes us different
from other formats in the market is
we're instrumental-based. I'm not that
concerned about breaking vocals. We
break instrumentals every week that
are highly unfamiliar 10 the average
audience. My focus is on instrumen-
tal music, which doesn’t mean we
we're not looking for a good vocalist.
We use high-testing vocals as a

spoke of the wagon wheel 1o hold
the music together.

Do you rely heavy on Anita,
Sade, and Benson?

We lean more crossover than for-
mat vocals.

What's your philosophy on spe-
cial shows?

I want to be consistent throughout
the programming. 1 don’t like to turn
into 1 pumpkin on any given
[evening]. We run Ramsey Lewis’
Legends of Jazz on Sunday night.
That’s been a good feature in terms

of the traditional jazz listener. We
also do Dave Koz. We've done
shows like the evolution of smooth
guitar or sax, but I still like to be
consistent from daypart to daypart.

How about air talent meetings?

We go over tapes with our air tal-
ents every week, much more so
than anywhere else I've worked.
Our air talents are a little more high
profile than the rest. We give them
more freedom to create, but always
look for the Redcder’s Digest version
to keep things tight and bright.

How would you describe your
programming style?

As a Program Director, I'm very
hands-on with scheduling music,
and the adds. I meet with my Music
Director and sometimes another jock
once a week, and we listen to
everything that’s out there. I'm not
on the air any more, and that's
helped me focus on the program-
ming side. I'm hands-on, but I do
delegate.

What was your latest winter
book giveaway?

We just wrapped up a trip give-
away where we just sent some lis-
teners (o the Mexican Riviera. That
worked well. Prior to that we gave
away $500 at a time. When you
talk to your listeners as much as
we do, the number one thing we
get back for contest feedback are
trip destinations.

SAXOPHONIST GEORGE
HOWARD PASSES AWAY

Jazz and
Smooth Jazz
lost another
musical vision-
ary when saxo-
phonist George
Howard died
on March 22 in
Atlania.
Howard was 41
years old and
was diagnosed with Lymphoma can-
cer a few months ago. Many of us
first heard the sad news of Howard’s
condition when GRP President
Tommy LiPuma announced the
death of Acoustic Alchemy’s Nick
Webb at last month’s seminar
awards dinner.

The Jazz and Smooth Jazz musical
family mourns the death of Howard,
and, no doubt, special tribute pro-
grams are being beamed across the
country. His seven GRP releases
helped build the label into a suc-
cessful Jazz powerhouse, and he
will be missed.

Funeral services took place March
27 in Philadelphia. The family asks
that any donations in lieu of flowers
be sent to Nite Lite Productions,
23622 Calabasas Road, Suite 101
Calabasas, CA 91302. Proceeds will
go to Howard’s surviving daughter,

George Howard

Jade @

Opportunities

‘12-YEAR COUNTRY/SOFT ROCK JOCK
AVAILABLE, call 408-287-9445. 1 do news (00!Z
Passionate About Music: Experienced, ver-
satile and highly motivated individual seeking
a position in the music industry. Hoping to
expand and improve the CA music scene.
Previous experience: 1 year at record label, 4
years college radio, independent promotions
and 1 and a half years mobile DJ. Please cali
Pamela: (619) 221-8268.

Morning AT,14 Years Experience, seeks
new challenges. Good phones & fun. Will

'seeking drivetime news personality.
Minimum one year news experience. Send
tape and resume with references to Don

| |FULL -TIME AIR TALENT...COLT
has a position open for an evening air-
personality with our 2 year old-100,000
watt station that services 1A, NB, and
ISD. Please send T&R to: Dangerous
Dan Lehman c¢/o Colt Country 102.3,
333 Jackson St., STE 700, Sioux City 1A,
51101. NO PHONE CALLS PLEASE!
[FOE>

[COLORADO SPRINGS full-service AM
|

COUNTRY 102.3 KOLK, Sioux City, IA ‘

{

Wayne, PO Box 39102, CO Springs, CO| ‘
|80909. No calls. Women and minority
applicants encouraged. EQOE. {

Opportunites of a lifetime! Gavin provides free
(25 words) listings to radio stations and record
companies on a “space available” basis in
Opportunities. To guarantee that your ad runs

promptly, or to place a larger copy size call Parker

Gibbs at (415) 495-1990, ext. 647, for a rate card.

To appear in the following week’s issue, your ad
must be received by Friday noon (PDT), seven days

consider all shifts. Call Kevin at 517-739-0328.
Growing Radio Group in Southeast Missouri
looking for tull-time AT. Formats include 1op-
rated Classic Rock, AC, A3 and Country.
Benefits and Holidays. Accepting T&R
immediately: Withers Broadcasting, ¢/o
Jeremie tHughes, 901 S. Kingshighway, Cape
Girardeau MO 63703. EOE.

PD: New Central PA,
FM (50,000)

Format undecided-currently
Country simulcast.

Strong airshift, production,
promotion, leadership skills
Help us build a winner!

LIVE AND WORK IN THE
CITY WHERE EVERYONE
WANTS TO BE!

Raleigh, NC’s “Oldies 100.7"
Seeking full & part timers to join our
seasoned, professional on-air staff!
Knowledge of the oldies format a
must. T&R asap to: Joe Dawson,
Program Director, Oldies 100.7,
3100 Smoketree Ct., STE 700,
Raleigh, NC 27607. EOE.

Morning co-host needed for 100,000 watt,
hot AC in market #158, A.S.A.P! Females and
minoritics encouraged. T&R’s t0: Greg Owens-
PD., WYCO-FM, P.O. Box 778, Wausau, W'
54402-0778.

WBEZ-FM, Chicago seeks experi-
enced, creative, self-starting producer
for full-time, one-year grant based
position for major local and national
broadcast productions. Strong jazz and
general music background, excellent
writing skills, digital editing and series
or national production experience. WBEZ
is an Equal Opportunity Employer,
Affirmative Action Employer, actively
seeks diversity in the workforce. Send
tape, resume and writing samples to:
Human Resources Dept., c/o WBEZ, 848
E. Grand, Chicago IL 60611. EOE.

RADIO BROADCAST MAINTENANCE
TECHNICIAN KFI/KOST/KACE Radio in Los
Angeles needs individual to maintain broadcast-
ing equip. in studios and transmitters component
fevel repair. Remote broadcasts, maintain anten-
nas, STL, satellite, phone, computer, and T1 digi-
tal systems. Min 5 yrs. broadcasting exp. min. 2

yrs exp w/50 w tube and solid state transmitters
and assoc. equip. Digital audio system exp. Must
read schematics and have writing documentation
skills. Valid FCC general cluss radio telephone
license. Motivated self-starter. 24 hrs, 7 duys a
week availability. Call Ernie Kristof ot 213-251-
3169 o fux resume to 213-487-1650. EOE.

prior to issue date. Free Opportunities listings shouid
be typewritten on company/station letterhead and
are accepted only by fax (415-495-2580).

We offer weekly display advertising at extremely
modest prices. Call Gavin Classifieds today!

Contact Parker Gibbs at
(415) 495-1990, ext. 647.

PROMOTIONALLY ACTIVE RADIO
STATION SEARCHING FOR
CLASSIC ROCK PD. A team player
with people skills and street smarts a
must, looking to locate to the great
state of lowa. Blind Box.. Please send
all inquiries to; Gavin Classifieds, 140
2nd, SF CA, 94105.

College Radio Promotion
Assistant needed, sense of humor
needed to work for JON FLANAGAN.
Hollywood. No cigs, MacFilemker,
leave experience 310-288-1122.

TOP RATED
COUNTRY STATION

Looking for a morning person or team.
Must have proven track record and
programniing experience. Remote and
Promotion a must, plus getting involved

in the community. We are an equal
opportunity employer. Call 940-691-2311,
FAX 940-761-2891, or send tapes and
resume t0: G.S.W.B., Human Resources
P.O. Box 3344, Witchita Falls. Texas 76307.
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Let GAVIN do it for less
than it would cost you
to do it yourself.

ALL pormats 2
ALL reportersto

ALL trades
Any day o} the week.

b CALL LOU GALLIANI 805-542-9999
AVIN
iCar e Rl

(!
www.amer
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RENO HILTON
HOTEL & CASINO
APRIL 29th - May 3rd
RENO, NEVADA

(10 minutes from airport)

TOP 10 REASONS (PLUS)
FOR ATTENDING
IMPACT SUPER SUMMIT XII

1. LARGEST TURNOUT of RADIO...in conference history!
(leading programmers & music directors plus top mix show DJs, college heavies, record pool directors
& video programmers).

2. MOST DYNAMIC INDEPENDENT RETAILER ATTENDANCE...EVER! (from the entire USA)

3. THE “PGD ZONE”...BACK AGAIN and HOTTER THAN EVER!
(POLYGRAM'’s family of labels will once again TAKE NO PRISONERS as artists from A&M, GCI, DEF JAM,

INDUSTRY FOLK in a specially designed private nightclub on Wednesday, Thursday, Friday and Saturday nights,
11:00 p.m. to 2:00 a.m.)

4. ANNUAL AWARDS LUNCHEON! (SATURDAY, 1:30 p.m.)

...in its 12th year, a new and exciting fast paced awards concept + star studded showcase, hosted by

ELEKTRA ENTERTAINMENT & WARNER BROS. RECORDS. Guest MC, EDDIE GRIFFIN.

5. BMG DISTRIBUTION’s FAMILY of LABELS will celebrate IMPACT’s 12th SUPER SUMMIT

on FRIDAY NIGHT from 6:00 p.m. to 11:00 p.m.
(food, drinks and artists from the company that distributes ARISTA, BAD BOY, GEE STREET, JIVE ., LaFACE,
LOUD, RCA, and others.

6. NEW! COLUMBIA RECORDS & EPIC RECORDS LUNCHEON & SHOWCASE!
(FRIDAY, 12 noon)

(The prestigious companies will salute all in attendance with great food, great artists and special surprises).

7. INITS 5TH YEAR...the “NETWORKING FAIR” EXHIBITS!
(the industry’s major distribution companies, record labels, one stops & other vendors will be on hand with
their reps to meet, greet and network in a relaxed environment... a person to person happening, featuring
artists, giveaways, breakfast, cash prizes and more, on Friday morning, May 1st, 8:30 a.m. to 12:00 noon.

8. NEW! KEDAR ENTERTAINMENT/UNIVERSAL RECORDS will present (FOR THE FIRST TIME)
food, drinks and a major showcase (SATURDAY NIGHT, 7:00 p.m. to 11:00 p.m.)
featuring ERYKAH BADU plus CHICO DeBARGE, JIVE recording artist, JOE & UNIVERSALs ‘OL SKOOL!

9. BOWLING PARTY, TOURNAMENT & BARBEQUE
(in the RENO HILTON “state of the art” BOWLING CENTER) hosted by VIRGIN RECORDS/NOO TRYBE!

Thursday evening, precisely 6:00 p.m. to 9:00 p.m.

10. MOTOWN@ FOREVER. A spectacular show will be presented on
Thursday night, 9:00 p.m. 'til 11:00 p.m. (AN ANNIVERSARY SPECIAL!)

TEN (10) MAJOR MEETINGS and WORKSHOPS featuring:
PROMINENT SPEAKERS, MODERATORS and PANELISTS.

* RETAILERS’ SUMMIT (power packed, featuring “THE BIG SIX” major distribution CEOs).

* PRIME TIME RADIO SEMINAR (“Face 2 Face with America’s Top Program Directors”)
chaired by ELROY SMITH, WGCI-FM Chicago.

* MUSIC INDUSTRY LEADERS’ PANEL! featuring PUFFY, SYLVIA, KEDAR, HIRIAM,
TRACEY, JAM & LEWIS, ANDRE & more.

PLUS...RHINO RECORDS’...THE OLD SCHOOL JAM! (a late-late Saturday night party)

PLUS...WORKSHOPS featuring video, joint ventures, BARRY MAYO’s “Business of Radio Q&A,”
promotion & marketing & mix show DlJs.

PLUS...LIVING LEGENDS FOUNDATION RECEPTION & DINNER.
PLUS...LOUD RECORDS’ Designer Conference Bags.
PLUS...SUPER LOUNGE SHOWCASES and (SPECTACULAR VIDEO WALL)

PLUS...BMG PARTY in hotel's FUNQUEST ARCADE. REGISTRATION HOTLINE:
PLUS...LANYARDS by TOMMY BOY. (215) 646-8001

WWW.americanradiohistorv.com
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GAVIN

UR\G\N

R4

WEST COAST

CECE WINANS +38 "Well Alright” (Allantic)
SYLK-E. FYNE +37 “Romeo And Juliet” (RCA)
CHICO DEBARGE +34 “No Guarantee”
(Kedar/Universa )

JANET JACKSON +26 “I Get Lonely” (Virgin)
MONTELL JORDAN +26 “Let’s Ride" (Def Jam)

SOUTHWEST

 MARIAH CAREY +77 “Breakdown’

| {Columbia/CR3)
JANET JACKSON +67 “| Get Lonely” (Virgin)
PLAYA +48 “Sheers 2 U" (Def Jam)

- SYLK-E. FYNE +44 ‘Romeo And Juliet” (RCA)
H-TOWN +41 “Natural Woman” (Relativity}

TOP TEN SPINZ

MIDWEST
NEXT +65 “Too Close” (Ariste)
JANET JACKSON +40 ‘| Ge! Lonely" (Virgin)
0L SKOOL +40 “Am | Drearrin” (Universal)
JON B. +30 “They Don't Know”

~ (YabYum/550 Music)
4 KAST +27 “Miss My Lovin™(RCA)

EAST COAST

| MYA +118 "it's All About Me" (Interscope)
JACKSON 5 & PUFF DADDY +97

- "I Want You Back” (Motown)

| DAZ DILLINGER +90 “In California”

| (Death Row)
JANET JACKSON +87 “I Get Lonely” (Virgin)

| CHICO DEBARGE +70 “No Guarantee”

- (Kedar/Universal)

L —

SOUTHEAST
' JANET JACKSON +118 “| Get Lonely” {Virgin}
NEXT +109 “Too Close” (Ar sta)
* CHICO DEBARGE +107 “No Guarantee’
* (Kedar/Universal)
GOODIE MOBB +101 “They Bon't Dance No Mo”
| (LaFace/Arista)
KEITH WASHINGTON +84 “Bring I On"
(Silas/MCA)

' CAROLINAS/VIRGINIA
 JANET JACKSON +145 ‘I Get Lonely” (Virgin)
* PUBLIC ANNOUNCEMENT +87
“Body Bumpin” (A&M)
MJG +86 'In The Middle Of The Nigh”
| (Suave/Universal)
GOODIE MOBB +74 “They Don't..” (LaFace/Arista)
QUEEN PEN +71 “Party Ain't A Party”
| (Lil" Man/interscope)

MOST ADDED

JOE (63)

All That I A (Jive)

WROU, KMJK, KXZZ, WGVM, KBCE, WJKX, WRKE,
WKGN, WMCS, KHRN, WMNX, WQOK, WIMG,
KYEA, WZND, KQXL, KRRQ, WFLM, WDLT, WJFX,
WIMZ, WPAL, WRSV, WJZD, KMJJ, WCKX, WTLZ,
WIBB, WNHC, WILD, WDAO, WRNB, WYNN,
WGZB, WKND, WWDM, WFXA, WIMI, WEDR,
WOWI, WZFX, WQHH, WIZF, KIMS, WHRK, WZAK,
KZWA, WBLK, WBLX, WEUP, WFXE, WUSL, KCEP,
WTMP, WITT, KVSP, KIMM, KKDA, WENN, WJLB,
KSJL, KPRS, WCDX

4 KAST (36)

Miss My Lovin’ (RCA)

WIKX, KBCE, WRKE, WKGN, KHRN, WMNX,
WIMG, KYEA, KRRQ, WXQL, WJFX, WIMZ, WPAL,
WIZD, KMJJ, WCKX, WTLZ, WIBB, WILD, KIMM,
KVSP, WDAO, WRNB, WYNN, WGZB, WWDM,
WZFX, WQHH, WIZF, WZAK, WTMP, WFXE, WJTT,
KSJL, KPRS, WCDX

7 MILE (36)

Do Your Thing (Crave)

KBCE, WJKX, WKGN, KHRN, WIMG, KQXL,
WXQL, WFLM, WIFX, WIMZ, WNFQ, WPAL,
WUIN, WIZD, KMJJ, WCKX, WIBB, WGZB, WIMI,
WOWI, WQHH, WIZF, KIMS, WHRK, KZWA,
WFXE, WTMP, KVSP, KIMM, WILD, WJTT, WJLB,
WZHT, KPRS, KSJL, WCDX

ANGEL GRANT (33)

Lil" Red Boat (Universal/MCA)
WRKE, WKGN, KHRN, WDAS, WIMG, KYEA,
KQXL, WIFX, KBCE, WJKX, WPAL, WJZD, KMJJ,
WTLZ, WIBB, WNHC, WILD, KIMM, KVSP, WRNB,
WYNN, WKND, WOWI, WZFX, WQHH, KIMS,
WHRK, KZWA, WTMP, WFXE, WAMO, WJTT, KPRS
LIL" KEKE (22)

Southside (Breakaway Records)
WIMG, WIFX, WPAL, WJIN, WJZD, KMJJ, WCKX,
WTLZ, WIBB, KIMM, KVSP, WYNN, WGZB,
WQHH, WIZF, KZWA, WTMP, WBLX, WFXE,
KMIM, WJTT, KSJL

BLACK A/C

Most Played Current Hits
ARETHA FRANKLIN

“A Rose Is Still A Rose” (Arisict)
JANET JACKSON

‘I Get Lonely” (Virgin)
JODY WATLEY

“Off The Hook” (Ailantic)
oL SKOOL

“Am I Dreamin’” (Uiiversal)
BRIAN MCKNIGHT
“Anytime” (Motown)

i OL* SKOOL “Am Dreamin”

2 SWV "Rain”
3 NEXT “Tog Close”

o g L )
4 PUBLIC ANNOUNCEMENT ‘Body Bumpin”

K-CI AND JOJO Al My Life
JANET JACKSON | Get Lonely”

ARETHA FRANKLIN “A Rose Is Still A Rose”

Momu JORDAN “Let's Ride”
KP.& ENWI "Swing My Way"
10 DESTINY’S GHILO “No, No, No”

2357 2604
2383 2456
233

3401

SPINZ LAST WEEK
SPINZ THIS WEEK

0-FILE

Need to get a hold of
Quincy??? E-Mail him at:

guincy@mail.gavin.com

We are also taking playlists
by E-Mail!!! E-Mail Anna at:

anna@mail.gavin.com.

Playlists should be in no later
than 3:00 Pacific time on
Tuesdays. We accep! playlisis
on Mondays as well.

You may still fax in your
playlist 10 (415-495-2580)
or phone il in to Anna at
(415-495-1990 ext. 627).

Editor: QUINCY MCCOY  Assistani: ANNA CALIX
Urban reports accepted through Tues. 3 p.m. * Station Reporting Phone: (415) 495-1990 GAVIN Fax: (415) 495-2580
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““'Iine BY QUINCY McCoy
Consultancy: Free at Last

ey, do you want to be a

consultant? Do you want

to be a free agent commit-
ted to unifying your personal
interest with your business inter-
ests, your lifestyle with your work
style? Are you tired of working
scared? Scared that you'll be laid
off, yelled at, or blamed for some-
thing that wasn’t your fault? Are
you ready to choose your own
path—<clients you want to work
with and projects you want to
work on—always reserving the
right to say no to clients that are
too hard to work with and who
like 1o underpay?

If the answer to these questions
is yes, then you’re ready to join
the growing group of women and
men who no longer want to work
for the wrong reasons. Everyone
with a true consultant’s spirit
understands that, if we’re going to
spend half our lives working,
then we should insist that the
work be enjoyable. But why do
so many people who declare
themselves consultants fail and
eventually return to the clutches
of corporate America?

Every new consultant needs a
compass to navigate the unfamiliar
territory of working solo. After
analyzing my own failed consul-
tancy in the late "80s, I've put
together a list of tools that I didn’t
utilize that could have helped my
business succeed. If you avoid the
following problems, you may be
able to become a successful
consultant.

TIMING

People think every little detail has
to be worked out before they
start. Don’t wait until everything

is just right, because everything
will never be just right. Prepare as
best as you can, be diligent, and
stop putting off your jump to
freedom.

STANDING OUT

There are a lot of consultants out
there, so your first priority should
be 1o distinguish yourself from all
the others. Give yourself the tradi-
tional 15-words-or-less challenge.
Start by identifying all the qualities
that make you distinctive. Ask
yourself: “What do I do that adds
remarkable, measurable, distin-
guished, distinctive value?” What
would your customers think is
your greatest asset? From your
answers you should be able to
form a branding statement about
what makes you and your work
exceptional.

FRIENDSHIPS

Surround yourself with advisors.
Not just your lawyer and accoun-
tant, but people in your field.
Find people you can trust to give
you objective answers, who will
surprise and challenge you. Seek
out people with wisdom and
experience, so you can tap into
those resources.

Surround yourself with friends
who have business connections.
Your new best friends should
include someone trustworthy at
the copy store, your package
delivery and mail persons, and
most importantly, someone in each
of your clients’ accounts payable
departments.

PREVENTION

The best way 10 prevent not get-
ting paid is to intervene before it
happens. Before emburking on a
new project, ask about the pay

procedure, who in the organiza-
tion must sign off on your con-
tract, and how long it will take
before you get a check. If you're
wary of your new client, ask to get
half your fee up front.

The best way to avoid a bad
client, again, is early prevention.
The early warning signs of an
impossible client are: 1) those
who give you a hard time over
your fee; 2) those who demand
an extensive written proposal;
and 3) and those who ask you 10
do a lot of preliminary work for
free. Trust your gut and say no to
clients that give you an immediate
feeling of distress.

MARKETING

Usually, consultants are too busy
to remember to market them-
selves to potential clients.
Fortunately for them, the rules of
marketing have changed in our
world, and ads in trade publica-
tions are no longer relevant. The
quality of your work, above all
else, is your trademark. You've
got to check with the market on
a regular basis to keep a reliable
read on your brand’s value. Ask
customers for honest feedback
on your performance, your
growth, your value to their prod-
uct. It's the only way to make
sure you're still in a strong mar-
keting position.

LOYALTY

A lot of people believe that loy-
alty no longer exits in today’s
business world. But while the
perception may be that it's more
cut-throat than ever, I think loy-
alty is the strongest quality you
can possess as a consultant.
Without loyality to your col-

UI’ ban WOI‘ kShOp Picking a Consultant

s program director you need to

be involved in this important

process. You and your general
manager should ascertain what your
specific needs are, then have several
consultants come in and pitch for the
job. It’s important that the consultant
understand that he is working for
both of you, that the right hand
always has to know what the left is
doing. The consultant is there to work

as part of the team and help the radio

station succeed.

THE GOOD
CONSULTANT:

You want someone who has had

hands on experience programming
stations and managing people—some-
one who understands what it takes to

create an atmosphere where people
feel free to discuss ideas, and have
pride in the product. A good consul-
tant believes that great coaching
leads to individual self esteerlr and
high staff morale. ¢

A good consultant'is an idea man.
His or hergob is to know your market
and keep your station on track. Your
mﬁsUltam_ shor'll be in touch with
trends and successes in other mar-
kets. That type of information can
keep your station on the cutting

=

edge. Your consultant should be well
rounded with insights on all areas of
programming, from the morning show,

~ to music to marketing.

A good Itant is like a tin
minor league baseball. When you have
openings, she or he can help you fill ’
those slots with promising new talent
ready for the big leagues. Consultants
travel to so many markets that their
ears are trained to listen for the next '

' ‘superstars.-

Hite the consultant who wants to
customize your station: someone who

 carefully studies your situation and
helps you build a brand that will win.

4

leagues, your team, your pro-
jects, your customers and your-
self, you’ll never continue learn-
ing, growing, and building rela-
tionships. Delivering great results
and having a strong partnership
with clients is the best way to
keep a steady diet of more cus-
tomers.

REST

I know I've been describing how
to get and keep customers, but I
think I also should emphasize
the value of free time. It's impor-
tant to replenish your creative
well. When you're hiking in the
woods or reading a novel, solu-
tions to problems that you've
been struggling with can become
clear. I've learned that the more
time I take off, the more produc-
tive I can be. Remember: You
are your business. Give your
most important employee ample
time off.

In an essay about branding,
Tom Peters enumerated four
things you must do if you're
going to go solo: First, you've
got to be a great teammate and
supportive colleague to your cus-
tomers; second, you have to be
an expert at something that has
value for your customers; third,
you have to be a visionary leader;
and fourth, you've got to be a
business person obsessed with
pragmatic outcomes.

A career as a consultant offers
many rewards, but there are also
some downsides. The biggest of
these, in my opinion, is the
heavy amount of travel required
by the job. Clients can be any-
where, and it’s up to you to keep
a personal connection with each
and everyone.

But if you're ready to rack up
thousands of frequent flyer miles
(that you’ll probably never get to
use), eat tons of airplane food,
sleep in cramped hotel rooms,
and spend less and less time
with your family, then working
solo may be the right choice for
you. After all, freedom does have
its price.

BOOKS TO READ

e Working Solo by Terri Lonier
(Portico Press)

e Working Solo Sourcebook by
Terri Lonier (Portico Press)

e Secrets of Self-Employment by
Sarah and Paul Edwards
(Putnum)



www.americanradiohistory.com

Fé
al

enzertainment

DAMN, IT’S GETTIN’ HOT IN HERE!

2 =N =-FPeDs

] GITTY UP"
Produced by Chad “Dr. Ceuss” Elliot & Al West for Ambush Music Group Inc.
over 700 combined spins! 5.5 million+ in audience
from the GOLD + album, Brand New =i @ 5&{

They're Gittin' It On... WEDR, WPEG, KKDA, WQUE, WJLB, WCHB, KDKO,
WZAK, WPOW, WJMN, WBBM, KACD, WHHH, & too many mcre to list!

4
""CHEDDAR" featiring ICE CUBE and MACK 10

Froduced by BattleCat

Going for Adds April 6 over 200 spins!

aready spinning @ KKBT, KPWR KBXX, KMEL, KYLD, KCAQ, WBTT & WSUL
The Shadiest One - album in-stores April 28 f;@
Management: Rebel Musiz Management/Josh Levine

Vi -
"BURN" the remix f Diz, Deviuz, Lord G, Mr. Tan & Ms. Toi
Produced by Emanuel Dean & Shawn “FMB” Billiups

new @ WEDR- Miami WUSL-Philly, Hot 97-Atlanta, WBLS-New York
& spinning @ WQHT-New York

check for the follow-up single "Who's The Next" remixed by
Chris “The Glove” Taylar

the self-titled debut altum in stores NOW! 5“%_%

Management: Da Entity Entertainment

[ ICeS 1 711€01T
"SAY IT"
A Multi-format Smash! 84+ stations with over 730 combined spins!
Produced by Steve Mora es
Sayin' It & Playin' It... WBLS, WDAS, WUSL, WEDR, KTFM, VAPGC, WHHH,
KMEL, KYLD, KDKO, WAMO, WBLS, WOWI, WDAS, KBXX & VIANY MORE!
the self-titled album in stores April 21 L
Vianagement: Donnie Linton for Dick Scott Ent. Inc.

coming soon:

Tami Davis, Sunz Of Man & Divine

wwW.americantadiohistornv.com
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MOST ADDED

*GANIBUS
Second Round K.O. (Universal)
*GP WU
1st Things First (MCA) *Indicates a tie
IRON SHIEKS
Alluminati/Tony Touch Freestyles

TOP TIP

BULWORTH
Zoom feat. Dr. Drve & LL Cool |
(nterscope)
This soundtrack just keeps pumpin’ out heat.
28 adds for Dre and LL...

RECORD TO WATCH

ALL NATURAL

Phantoms/Thinking Cap
(All Natural Recordings)
Chicago’s finest are back! 24 adds this

week...
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|
GANG STARR - Royalty (Noo Trybe/Virgin)
MOS DEF - Body Rock Feat. Q-Tip & Tash (Rawkus Entertainment)
SUNZ OF MAN - Can't Be Touched {Wu-Tang Records/Red Ant)
RUFUS BLAQ - Arlifacts of Life/Out Of Sight (A&M)
CAUGHT UP SNDTRK. - Snoop Doggy Dogg & Kurupt: Ride On/Gang Starr:Work (Noo Trybe/Virgin)
RAKIM - Saga Begins (Universal/MCA}
ONYX - Shut Em Down (IMJ/Def Jam Recording Group)
BUSTA RHYMES - Turn It Up (Flipmode/Violator/Elekira/EEG)
LA’ THE DARKMAN - Heist Of The Centry (Big Beat/Atfantic)
BLACK EYED PEAS - Fallin’ Up/Que Dices? (Interscope)
CAPPADONNA - Run (Razor Sharp/Epic Street)
KILLAH PRIEST - One Siep/Fake MC's (DGC)
SCARFAGE - My Homies Feal. 2Pac & Master P (Rap-A-Lot)
MOOD - Karma (Blunt Recordings)
$PORTY THEIVZ - Mac Daddy/Street Cinema (Roc-A-Blok)
BULWORTH - They Talk About It._ Feat. KRS-ONE, Method Man, Prodigy, KAM (Interscope)
JAY-Z - City Is Mine (Roc-A-Fella/Def Jam)
POLY-RHYTHM ADDICTS - Not Your Ordinary (Nervous)
COCO BROVAZ - Black Trump Feat. Rackwon {Duck Down/Priority)
DIVINE STYLER - Before Mecca (DTX Records)
BULWORTH - Zoom Feat. Dr. Dre & LL Cool J (!nterscope)
WHORIDAS - Never Heard (Delicious Vinyl/V2/BMG)
LUNIZ - Hypnotize Feat. Redman (C-NOTE/Noo Trybe)
M.0.P. - Handle Ur Bizness (Relativity)
TIMBALAND & MAGOO - Clock Strikes (Atlantic)
2 PAC - Do For Love (Amaru/Jive}
ICE CUBE - We Be Clubbin’ (Heavyweight/A&M)
CARDAN - Jam On It Feat JD (Penalty Recordings)
2477 - 24/7 (Loud)
CANIBUS - Second Round K 0. (Group Home/Universal)
SENSELESS SNDTRK. - Gravediggaz:Unexplaned/RZA: 12 Jewelz (Gee Stree)
Y0-YO - Is It Still All Good (Elektra/EEG)
BEDROOM WIZARD - Skillz in ‘98 (Unsigned Recordings)
MJG - In The Middle Of The Night (Remix) (Suave/Universal)
RIDE SOUNDTRACK - Wu-Tang & Onyx: The Worsi/Noreaga & Nas: Blood Maney Pt. II (Tommy Boy)
DAS EFX - Rap Scholar Feat. Redman (EastWest/EEG)
MONEY BOSS PLAYERS - Area Code 212/Dollar Bill (Warning/Qwest/Warner Bros.)
X-ECUTIONERS - X-pressions/Raida’s Theme Remixes/Musica Negra (Asphodel)
N.0.TS. CLICK - Work Is Never Done Feat. Big L (Official Jointz)
FUNKDOOBIEST - Act On It feat. Kam (BuzzTone)

$ — Indicates GaviN Rap Retail Action.

‘Chartbound ] Up & Add ’

DJ HONDA-On The Mic (Relativity} JIVE ALL-STARS-No Stoppin’ {Jive) 42

GOODIE MOB-They Don't Dance No Mo’ (LaFace) E i [
DAZ DILLINGER-In California (Death Row) ﬁﬁw [‘mml Mﬂl‘ﬂSS!
Thembisa@mail.gavin.com

D © N P L & W R A

I I
I-Ike Thal- BY THEMBISA S. MSHAKA

Is It Me, Or...

1s it me, or was that head-rolling
festival that usually happens in
January delayed a couple months
by El Nino? Whatever the reason,
i’s in full swing now. The WB
Bunny has cut more than 50
jobs, including over 20 in the
Black Music division. Among the
survivors: Allison Ball-Gabriel
(she A&R’d Eric Benet and
Somethin’ for the People). Let’s
hope M.A.D. Kutz doesn’t get
the short end of the shears; their
debur album includes some real
fly jams...Arista’s promotion
department is under construction,
as Pierre Diaz follows JC Ricks
(now at Epic) outta the building
to do mixshow promo and mar-
keting at Interscope. No word
o

(l-r): Cappadonna and Ghostface
keep things Razor Sharp at the
shoot for “Run,” Cap’s latest splash
of vinyl. Photo by Stella

yet...Shanti Das is now director
of marketing at LaFace.. Terry
Ferguson leaves Penalty afier
marketing the hell out of
Capone-N-Noreaga, where she
consistently made a dollar out of
15 cents and still sold over
250,000 units. She still wants to
market, so dial (201) 489-9728
and get at her...Snoop signs
with Master P? The rumor mill
suggests a break from Death
Row. Didn’t that same mill churn
oul an imminent trip to
Breakaway Entertainment for
the Doggfather? As far as Death
Row is concerned, Snoop won't
be released without a buyout. By
the way, Riskie is now in charge
of college promotion at the Row.
Liule known fact: he penned the

covers for Snoop’s Doggystyle
and Daz Dillinger's Daz-ling
debut Retaliation, Revenge, and
Get Back. Check for him at (213)
852-5000...Alex Fuentes leaves
his urban college promotion post
alt Sony Distribution to start his
own company, R3 Promotion.
Reach out for him at (917) 469-
4841...

HOT 97’s Angie Martinez. Ski is one
to watch in ‘98...

Is it me, or is much of the
industry wondering why product
managing diva Robin Kearse left
Epic?.. Lariena Bell gets the last
laugh after finally settling in at
DC Comics as their national
advertising coordinator. Her digits
are (212) 636-5532...Shadow is
makin’ moves! The London/
Payday rap national has an artist
hitting turntables soon. Be on the

WHOV PD JylWright with John

Forte, whose single “Ninety-Nine™ is
on the next level.

lookout for Fat Cat Kareem’s
debut single, “Mr. Megaton.” In
related Payday news, the produc-
tion company that brought you
Jeru, the Group Home, and
WC will be no longer, as Patrick
Moxey makes moves of his own.
Tha Damaja and The Shadiest
One will be retained by London
Records... Tap into the fertile
Central California market! Alif at

| Editor: THEMBISA §. MSHAKA * Rap Assistan: AYOKA MEDLOCK

Rap reports accepted Thursdays 9 a.m.-4 p.m.
Station Reporting Phone: (415) 495-1990 GaviN Fax: (415) 495-2580
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PUFF DADDY & THE FAMILY - Been Around The World (Bad Boy/Arista)
LORD TARIQ & PETER GUNZ - Deja Vu (Codeine)

BUSTA RHYMES - Tum It Up/Fire It Up (Flipmode/Violator/Etekira/EEG)
L.L. COOL J-4,3.2,1 (Def Jam Recording Group)

ICE CUBE - We Be Clubbin’ (A&M)

MILITIA - Burn (Red Ant)

MASE - What You Want (Bad Boy/Arista)

DMX - Get At Me Dog (Def Jam Recording Group)

WYCLEF JEAN - Gone Til November (RCF/Rufthouse/Columbia/CRG)
MASTER P - Make 'Em Say Ughh (No Limit/Priority)

RAKIM - Guess Wha's Back? (Universal/MCA)

GANG STARR - Royalty (Noo Trybe/Virgin)

MASE - Feel So Good (Bad Boy/Arista)

BIG PUNISHER - | Ain't A Player (Loud)

EPMD - Richter Scale (Def Jam Recording Group)

MASE - Harlem World (Bad Boy/Arista)

RAKIM - The 181h Letter (Universal/MCA)

BUSTA RHYMES - When Disaster Strikes (Flipmode/Violator/Elekira/EEG)
PUFF DADDY & THE FAMILY - No Way Out (Bad Boy/Arista)
JAY-Z - In My Lifetime Vol. 1 (Roc-A-Felfa/Priority)

THE FIRM - The Firm (Aftermath/Interscope)

VARIOUS ARTISTS - Ride Soundtrack (Tommy Boy)

2 PAC - R U Still Down (AmarufJive)

VARIOUS ARTISTS - In The Beginning...There Was Rap (Priority)
QUEEN PEN - My Melody (Lil' Man/Interscope)

M.J.G - No More Glory (Suave/Universal)

CAUGHT UP SNDTRK. - Caught Up Soundtrack (Noo Trybe/Virgin)
THE LOX - Money, Power, Respect (Bad Boy/Arista)

LUNIZ - Lunitik Muzik (C-NOTE/Noo Trybe)

EPMD - Back In Business {Def Jam Recording Group)

Complled by Matt Brown and Justin Torres

W 0 =~ H N & W N —

\ ' REAL SPINZ
s e

ICE CUBE - We Be Clubbin’ (Heavyweight/A&M)

QUEEN PEN - Party Ain' A Party/All My Love (Lil' Man/Interscope)

2 PAC - Do For Love (Amaru/Jive)

MYSTIKAL - The Man Right ‘Chea/Unpredictable (Jive)

L.L.COOL J - 4,321 (Def Jam Recording Group)

BUSTA RHYMES - Tur It Up (Flipmode/Violator/Elekira/EEG)

MASE - Feel So Good (Bad Boy/Arista)

MISSY “MISDEMEANOR” ELLIOTT - Beep Me 911 (The Gold Mine,Inc./EastWest)
GOODIE MoB - They Don't Dance No Mo' (LaFace/Arista)

MACK 10 - Only In California Feat. Ice Cube & Snoop Doggy Dogg (Priority)

LORD TARIQ & PETER GUNZ - Deja Vu (Codeine)

RUFUS BLAQ - Artifacts of Life/Out Of Sight (A&M)

LUNIZ - Hypnotize Feat. Redman (C-NOTE/Noo Trybe)

TIMBALAND & MAGOO - Clock Strikes (Atlantic)

JAY-Z - City Is Mine (Roc-A-Felia/Def Jam)

SILKK THE SHOCKER - Just Be Straight With Me (Northland)

SCARFACE - My Homies Feat. 2Pac & Master P (Rap-A-Lot)

WHORIDAS - Never Heard (Delicious Vinyl/V2/BMG)

MOOD - Karma (Blunt Recordings)

MIC GERONIMO - Nothing Moves/Vendetta(remix)feat.Black Rob/dmx (Blunt Recordings)

90
82
66
61
55
48
47
45
45
45
45
42
42
40
38
38
3
35
28
28
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‘ KFSR-Fresno is doing promo shows

with new and established acts for

‘ audiences of 1200-plus. Call him at

’ (209) 440-0536 to schedule an
appearance...Gotta gel my damani

| dada shouts out to Bennie-Ben,
Chuck, and Nitro, who laced me
with some outstanding gear... Movie

| grooves: Spearhead frontman
Michael Franti cannot be held
down! Check for his compositions

| throughout the HBO film Always

] Outnumbered, adapted from Walter
Mosely’s best-seller Always

\ Outnumbered, Always Outgunned.
The film and the sounds are amaz-

\ ing...Hip-hop rebels Public Enemy

| are also returning with extra

| strength. PE reunites its original cast

' to provide the soundtrack to Spike

| Lee’s He Got Garne, due for an April
28 release on Def Jam.. like that.
One Love. @

RapPicks
| wWC

“Cheddar” (London/Payday/FFRR)
. The verdict
| is in: WC is
on a roll.
Turns out,
o ‘Just
N Clownin
was only an
appetizer
from this
Westside vet-
eran’s solo
debut, The Shadiest One. Armed
with a sinister track and vocal sup-
port from co-Connection members
! Ice Cube and Mack 10, Dub-C is
kickin’ ass and takin’ names.
| Contact Shadow at (212) 333-8479.
SHABAAM SAHDEEQ

“Soundclash” b/w "9 Stap
Generals” (Rawkus)

Shabaam! One of last year’s most

impressive underground debut

emcees ups the stakes with this

slammin’ slice of delicious vinyl.

| The A-side’s hook will linger on lips
and the Nick Wiz-produced beat is

| knockin’. No neck breaks allowed
as the B-side taxes royally courtesy
of beatmaster DJ Spinna. “5 Star

| Generals” shines with support from

| Eminem, AL, Skam, and Kwest.
Contact Jason or Black Shawn at

| (212) 358-7890.
TOO SHORT
“Independence Day” feat. Keith

 Murray (Short)

| We all knew in our heart of hearts

[ that $hort’s retirement was only an
exit from Jive as their most prolific

| platinum rapper. Now signed to his

[ own label, he delivers a single
nothing $hort of funky. He and

| Keith Murray kick laid-back flow

| atop $hort’s signature live instru-
mentation. Contact Al or Eric at

| (212) 824-1794

m

ARTIST PROFILE

Youngstown, Ohio. He
says, “I'm from Ohio, but I'm for
the Hip-Hop Nation.”

Rufus is the
given name; “l added ‘Q’ to Blaq
for the quality of my music and

people.”
A&M Records

on Salt ‘N’
Pepa’s “R U Ready”

“Out of
Sight” b/w “Artifacts of Life”

: Credentials

Rufus Blag on
lyrics, Chad “Dr. Ceuss” Elliott (LL
Cool J, Queen Latifah, Puff
Daddy) on production.

“2Pac
and Biggie are the emcees 1 love
most.”

s “l was
singing in harmony at age 2. At
age 5, | was playing ‘Lean on Me.’
1 taught myself how to play pro-
gressions. My uncle was a DJ in
New York, and when he came
home with the Cold Crush tape, |
just lost my mind!”

“He made me
excited about working with him.
He has great lines and energy. All
together, he’s the full package.”

¢ “l want to be
able to give the audience love
songs, party jams, hardcore
sound, all of it. | want diversity in
my music, and that’s my stylz.”

™ There's God, my
mother, and hip-hop. | gave my
life to the culture when | left for
Atlanta with $5.00 in my pocket.
It was on from there.”

“Thanks for feelin’
my music. Love and respect to all
DJs who have supported me; Pll
be around for a while.”

i



www.americanradiohistory.com

A

/A >
MFIA r\ls _

THE NE«JUNDTRACK*"I’N .ST‘R«ES MAY ’5”1

COLLEGE PLAY ON: WECS, WSYC,

cuuonmse AN O INE
IN AUDIENCE WNWK, WXCI, WQFS,

AND COUNTING! KWOL, KCMU, CFRO,
ALREADY JOHN BLAZIN’ KSJS, KBOO
WQHT 14 spins, WPHI 17 spins, WHTA 17 spins, KBXX 11 spins,
WJMH 20 spins, KXHT 16 spins, KMEL 25 spins
MIXING THE BLAZE RECIPE: WERQ, WOWI, WUSL, WCDX, WPGC, WZAK, WVEE, WBHJ, WFXE, KKDA,
WQUE, WPEG, WQOK, KIPR, WGCI, WCHB, WJHM, WTMP, KPWR, KKBT
GOING FOR SPINS NOW

UP NEXT CAM'RON - “357 (MAGNUM P.1.)"
HIS NEW SINGLE ALSO FROM THE WOO SOUNDTRACK, BLAZIN’ APRIL 2

“Sony,” “Epic” and Z= Reg. U.S. Pat. & Tm. OH. Marca Regisirada./© 1998 Soay Music Entertainment Inc. Motion Picture Photography & Artwork Title: © 1998 New Line Productions, inc. All Rights Reserved.
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By DAVE SHOLIN
Some of this week's Picks
were written by Editor
Annette M. Lai

First got tipped to this band
late last year, and I'm
happy to report their debut
album has lived up to the
raves. Alternative paved the
way on this one, with the
tune going all the way to
Number One in a relatively
short span of time. Early
Top 40 believers Dan
Kieley and Tracy Austin of
KIIS-Los Angeles aren’t
wasting any time giving this
cool-sounding production
spins. —DS

It was about a year ago
when I first heard a Black
Lab demo tape. It turned

out to be one of those rare
instances when everything
we hope to hear comes
popping through the speak-
ers. A few days later, I was
introduced to Paul Durham,
the creator of the tracks,
and was happy to pass
along my enthusiasm. Nice
to see that belief con-

62

Jury.” A special breed of

firmed. This track was rated |
number two overall at this
year’s “Top 40 Jukebox

artist and music. —DS§ ’

Discovered by R. Kelly back
in 1991, Chicago-based
Public Announcement is
Earl Robinson, Felony
Davis, Euclid Gray, and
Glen Wright, a foursome
who describe their style as
“raw, high-powered ener-
gy.” The “Yippie-Yi-Yo”
hook line has an infectious
groove to it, and if you're
like me, you'll find yourself
singing along after only one
spin. Early believers
include: Jammin’ 94.5-
Boston, OC104-Ocean City,
WFLZ-Tampa, WSNX-Grand
Rapids, B96-Chicago,
KIIS/FM-Los Angeles, KMEL-
San Francisco, and Z90-San
Diego. —AML

Albums

®00000es0s00000 000000000000

As hip-hop moves into
adulthood, Killah Priest does
his part to make certain that
spiritual purpose is not lost
amid champagne wishes
and caviar dreams. The
second-generation Wu- ‘
banger first made his
mark on solos albums
by Genius and OI’
Dirty Bastard before
. venturing out on his
own. Now left to his
own devices, Priest
concocts a dark, ambi-
tious brew of hip-hop
delicacies. Not for the
faint of heart, cuts like
“It’'s Over,” “Fake
el  MC’s,” “Wisdom,” and
“Cross My Heart” take pro-
duction and flow to new
and innovative levels. Says
Priest, “between the eye
sockets is where I build my
skyrocket/you don’t need
any passport/all you need is
a thought.” Come with your
mind and ears open.
—THEMBISA S. MSHAKA

' song—and this blonde trio—

In a format where songs
often zip up and off the
charts with lightning speed,
the Dixie Chicks first single,
“I Can Love You Better,”
remained bulleted on GAvIN's
Country Chart for 19 weeks
before finally culminating in
a Top 10 debut single. That

brought a fresh and distinc-
tive sound to radio’s air-
waves, thanks to lead singer
Natalie Maines’ voice, which
is rich in texture but edged
with a certain rawness.
Coupled with smooth har-
monies from sisters Emily
Erwin and Martie Seidel, the
Chicks’ become complete.
Stir in the fact that Emily
can wail on the banjo,
guitar, and dobro, and
that Martie is a champi-
onship-level fiddle play-
er, add great songs, and
you've got a recipe for
success. This dynamite
combination gives the
Chicks a strong, sassy
sound that is especially
evident on the hooky
new single “There’s

Your Trouble” and the
uptempo gem “Let 'Er
Rip.” The girls are also

Sho-Dates

capable of baring their souls
and showing a tender side,
most evident on the emo-
tional ballad of lost love
“You Were Mine.” One listen
to Wide Open Spaces, and
the rest of the world can
finally know what I've
always known: Chicks kick
ass! —JAMIE MATTESON

Loston Harris is a 27-year
old pianist from Virginia
whose debut release is one
of the most vibrant and
fresh sounding records to hit
jazz radio in weeks. His
aggressive sense of tempo
and dynamics will satisfy
radio’s new appetite for a
more melodic and direct
attack on jazz repertoire.
Unleash the opening
“Swinging at the Haven” on
your unsuspecting audience.
Plus, Harris sings like a bird
on standards like “Do
Nothin’ 'Til You Hear From
Me.” Harris’ studio sound is
cavernous and forceful, just
like his touch on the piano
keys. —KEITH ZIMMERMAN
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Nationwide - Independence Day: The Compilation

Going for adds now!

Marketed and distnibuted by Jive Records

® & © 1998 Todd Shaw Inc./ Zomba Recording Corporatiom
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IMPACTING INTERNATIONALLY / / / %[ W[[ /%} W
Gold in Japan | Over 350,000 Sold in Asia
Top 10 in Sweden, Holland, Denmark, Norway and England

Ready for America: April 6th & 7th <{J»

“From the first time I heard
Solid Harmonie, | knew this
was going to be a group to be
reckoned with!! | fell very strongly @ ¢
this group is going to be one of
the best new artists in '98!”

&G
— ERIK BRADLEY, APD/MD ¥,
B-96-CHICAGO ‘%
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