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“I'll Be You”

The New Single -~

17.

From The Album Don’t Tell A Soul S
Produced by Matt Wallace and The Replacements

Management: Russell Rieger, Gary Hobbib—High Noon Entertainment © 1989 Sire Records Company
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MOS'I' ADDED
HOWARD JONES

Everlasting Love (Elektra)
JODY WATLEY

Real Love (MCA)

THE OUTFIELD

Voices Of Babylon (Columbia)

RECORD TO WATCH
PETER SCHILLING

The Different Story

(World Of Lust And Crime)
(Elektra)

~—

MADONNA

Like A Prayer
(Sire/Warner Bros.)

MOST ADDED

KEVIN EUBANKS

The Searcher (GRP)

CHICK COREA AKOUSTIC BAND
(GRP)

PAT KELLEY

I'll Stand Up (Nova)

RECORD TO WATCH
OREGON
45th Parallel (Portrait)

~ TERRI LYNE
CARRINGTON
Real Life Story

(Verve Forecast/PolyGram)

URAAN

MOST ADDED

DEON ESTUS

Heaven Help Me (Mika/Polydor)
JODY WATLEY

Real Love (MCA)

CHARLIE SINGLETON

Good, Bad & Ugly (Epic)

RECORD TO WATCH
CONSTINA
Are You Lonely Tonight (Columbia)

-

DEON ESTUS
Heaven Help Us
(Mika/Polydor)

i 43 (4
ADULT ALTERNATIYVE

MOST ADDED

IVAN LINS

Love Dance (Reprise)
KEVIN EUBANKS

The Searcher (GRP)
SCOTT COSSU
Switchback (Windham Hill)

RECORD TO WATCH
IVAN LINS
Love Dance (Reprise)

~
SCOTT COSSU
Switchback (Windham Hill)

MOST ADDED

MADONNA

Like A Prayer (Sire/Warner Bros.)
STEVE WINWOOD

Hearts On Fire (Virgin)

BASIA

Promises (Epic)

RECORD TO WATCH
HOWARD JONES
Everlasting Love (Elektra)

2

DEON ESTUS
Heaven Help Me
(Mika/Polydor)

ALBUM

MOST ADDED

JULIAN LENNON

Mr. Jordan (Atlantic)

THE OUTFIELD

"Voices Of Babylon" (Columbia)
STRAY CATS

"Bring It Back Again” (EM)

RECORD TO WATCH
THE OUTFIELD
"Voices Of Babylon" (Columbia)

JULIAN LENNON
Mr. Jordan (Atlantic)

March 17, 1989/the GAVIN REPORT
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MOST ADDED

ROSANNE CASH

I Don't Want To Spoil The Party (Col)
DAN SEALS

They Rage On (Capitol)

OAK RIDGE BOYS

Beyond Those Years (MCA)

RECORD TO WATCH

J. G. CROWLEY
| Know What I've Got (RCA)

STEVE WARINER
Where Did | Co Wrong
(MCA)

AITIRMATIVE
MOST ADDED
CATERWAUL
Pin & Web (IRS/MCA)
THE CONNELLS
Fun & Games (TVT)

SIDEWINDERS
Witchdoctor (Mammoth/RCA)

RECORD TO WATCH
NEW MODEL ARMY
"Stupid Questions” (Capitol)

GUADALCANAL DIARY
Flip-Flop (Elektra)
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see page 40

FOOTNOTES TO THE
ALTERNATIVE SESSIONS

NEWS

DR. ZIMMERMAN REVIEWS
HUMAN RIGHTS NOW!
see page 43

RADIO INSURES
GOOD HEALTH

“Radio is in my blood!” So
says Mark St. John, who came
West to work at the New Radio
Star,butlanded as PDat KWSS-
San Jose instead.

“Mark St. John brings to the
table exactly what KWSSneeds,”
said General Manager Kevin
Mashek. “He starts immedi-
ately.”

Beforebuildingareputation
as PD at WAVA-Washington,
DC, St. John worked at WAPI-
Birmingham, WHYY-Montgom-
ery and Atlantic Records. His
versatility landed him a position
atthe New Radio Star, whichisa
computer data service. But, as
often happens, radio had too
much of a grip on him. “The
doctor told me I was going todie
if [ didn’t get back into radio, so
[ said, "yes sir!” It seems as if |
was just talking to you about a
change! This is a great market

and Marketing Manager.

and a greatstation. Watch out!”

Now—did St. John really
take the job to be at the same
Northern California station that
airs Dave Sholin’s Countdown
USA?

Famed producerand talentscout
Richard Perry has rejoined
WarnerBros. Records VicePresi-
dent/A&RProducer. Perry first
worked at the label in the late
60's producing Fats Dominoand
Ella Fitzgerald. Perry went on
to produce classics for Barbra
Streisand, Carly Simon, Diana
Ross and the Pointer Sisters to
name only a few.

THE POINT RESTRUCTURES

Alan Mason, former PD and morning personality is leaving
New Adult Contemporary station KQPT “The Point”-Sacramento
to form his own consultancy. His first client is his former station.
Mason’s plan includes the syndication of “The Point” concept.

Takinghis place will be Tim Eshbaugh, whois currently the sta-
tion’s Marketing Manager. Eshbaugh’s new title will bc Operations

“Weare excited by thenew opportunities,” said VP /GMHenry

NORMAN WARNER BROS.
NASHVILLE PRESIDENT

After five very successful years as Warner Bros. Nashville Ex-
ccutive Vice President, Jim Ed Norman has been promoted to Presi-
dent of the division.

Norman has been with Warner Bros. since 1983, and at Warner
Bros. Nashville since 1985. He once performed with the country rock
band Shiloh, and his known to millions of music fans for his work
with artists as diverse as Hank Williams, Jr., Bob Seger, and the
Smothers Brothers. “Ouremergenceas the preeminentlabelin con-
temporary country...isdue, in no small measure, to Jim Ed’s tircless
efforts.” said Warner Bros. Board Chairman Mo Ostin. Calling his
last five years with thecompany “the most exhilaratingand inspira-
tional of my career,” Norman said, “I'm proud of the accomplish-
ments and contributions of the Nashville Division and grateful for

Grambergu, Jr. who has seen his station rise to a dominant position
inthemarketplace (#1,25-54) inthe year since theformat’s inception.

the support from everyone in Burbank...”

COUNTRY GOES
TO COLLEGE

CBS Records/Nashvillehas
broken new ground by estab-
lishing a College/Alternative
Marketing Department.

To those who attended the
Gavin Seminar's Alternative
Conclave this comes as no sur-
prise. Some of the discussion
that evening focused on the va-
lidity of country artists on col-
lege radio, and the importance
of using the medium as a start-
ing point for new acts.

Tle label has been hiring
college reps since April of 1988.
The five will be: Vicki Gilmer,
Midwest; Tony Morreale,
Southeast; Richard Mulligan,
Northcast; Adrienne Palmer,

Southwest and Diane Snyder,
West Coast. Roy Wunsch, Sen-
ior Vice President and General
Manager, Nashville Operations,
CBS Records said, “CBS Rec-
ords/Nashville is committed to
going deeper than the standard
marketing methods and explor-
ing excitingand innovative ways
of exposing select artist projects
that seemingly have appeal be-
yond the established bounda-
ries.”

IENNER TO CBS?

Look for the rumor about
Don lenner leaving Arista for
CBS to become fact shortly.

RADI-0-RAMA

IT WAS GOOD TO TALK
TO: Steve Perun, who said he's
not leaving Y-100, and that he’sh
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Enya Leaves Her Mark "
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ARE IN SEARCH OF ELVIS PRESLEY

C T
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NN
A ELVISSIGHTING HOTLINE.
"(419) 239KING”

o <n
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is the FIRST SINGLE from the new

album “ROOT HOG OR DIE".
(7 73335 1/2/4)

Produced by Jim Dickinson on ENIGMA RECORDS.

§ - 1989 Enigma Records.
& ENIGMA.  All Rights Reserved.
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NEWS

the GAVIN REPORT

RADI-O-RAMA ¢ont.

still under 30!! Do I remember
you picking the hits when you
were 18?27 Ouch!..Rick Lee
replaces Terry Alexander asMD
at WQQK-Nashville. He was at
WEUP-Huntsville, TN... CON-
GRATS: to CKOI-Montreal’s
Guy Brouillard who wasnamed
Music Director of the Year by
Canada’s trade publication “The
Record.”...Debbie Dupasis MD
atKBVR-Corvallis, OR...GOOD
IDEA! The Magic FM-Char-
leston, SC is compiling an audio
greeting card for our Godfather,
James Brown. The station is
recordinglisteners’ well wishes.
Forinfocontact Earl Boston, 803-
556-8881... WITBX-Hibbing PD
Wayne Coy wants to hear from
aggressive uptempo Top 40 air
talents...Overnight your T&R to
him at P.O. Box 1060, Hibbing,
MN 55746..WLOL-Twin Cities,
MN GM Tac Hammer will start
his own management and pro-
gramming consultancy. Firstbig
clients? Emmis and WLOL...
After9yearsat 106 RTB-Vincen-
nes, IN, Danny Waynehasbeen
upped to PD as Mitch Cooley
leaves to take the PD post and
morning drive shift at KQ106-
Kearney, NE..IT'SGOODTOBE
BACK HOME: Jeff Clark lcaves
I 100-Daytona for WKDD-Ak-
ron. It's the first timein 15 years
he’s worked in his native
Ohio...Steve “Dallas” Lovig has
resigned the MD-ship at WBHP-
Huntsville, AL to step up to PD
at WMMN-Fairmont, WV...
KMPC/FM-Los Angeles is now
KEDG ”"The Edge.” Her AM
sister will still be KMPC/
AM.. Jay Stone has formed a
consultancy. Solid Gold 101-
Sacramento has alrcady signed
on. Call 702-898-0060...Talking
Sportshead John Madden has
been signed by Olympia Broad-
casting todoa national program
“John Madden’s Sports
Calendar.” But can he draw
those little diagrams on
radio?...New morning co-hostat

KING TO ENIGMA

Ralph King is Senior Vice President/General Manager for
Enigma. He'llsupervise thelabel’s marketing, promotion, salesand
artistdevelopment.

President Wesley Hein has madeKing's first priority the hiring
of a new VP Promotion and VP Sales. “His (King’s) appointment
implements our strategy to transform Enigma from a successful
independent label to a bona fide major label,” said Hein.

King comes to Enigma from The Wherehouse, Inc. where he
was VP Marketing. He has also worked at International Video
Entertainment and Record Bar.

Power 108/Cleveland is Maria
Farina. Latcly she was at
WMMS..Lynn Hill's the new
MDatWWDM/FM-Sumter, SC.
Shell keep her 6-11PM air
slot...Bill McDonald has left the
OM position at WAJR/WVAQ
inMorgantown, WV togoon-air

O’Neal...
SUSQUEHANA BUYS KNBR
As we went to press we
learned that Susquehana Radio
Corp. has purchased KNBR-SF
from NBC. The sale was con-
firmed by Tony Salvadore, VP/
GM of Susquehana-owned

atWYDD-Pittsburgh. Filling his
shoes is Hoppy Kerceval, with

KFOG-SF.

Linda Moran hasbeen promoted
to Senior Vice President of At-
lanticRecords. Shehasbecn with
the label for nearly 20 years. As
a teenager Moran organized fan
clubsandreported for “16Maga-
zine.”

Lacy Neff stepping into the
WVAQ/FMMD position. Dave
Harman continuesasPD/MDat
WAJR/AM.. TWO NEW ON
MORNING CREW at Q107-

BIRTHDAYS

Compiled by Diane Rufer
Our Best Wishes and HAPPY BIRTHDAY To:

Washington, DC. David Law-
rence comces from WTAE-Pitts-
burgh and Barbara Britt comes
from Metro Traffic Control in
Rockville, MD...CHANGES AT
KPSI-Palm Springs: Bob Clark
comes inas PD and joins Denys
“Boom Boom” Arcuri on the
morning show. Dave Tipton is
now MD...Leigh Jacobsis ’D at
Capitol Broadcasting’s Nash-

Jerry

Bob Kingsley, ABC Watermark 3/19
Gerry Hoff 3/19
Arthur Promoff, Geffen Records 3/19
Gregg Masters, WIHN-Bloomington, IL 3/19
"Mr. Ed" Lambert, KDWB/FM-Minneapolis, MN 3/20
Andy Miller, WUOG/FM-Athens, GA 3/20
Reed 3/20
Jay McCall, KOZE-Lewiston, 1D 3/21
Steve Green, KWHT-Pendleton, OR 3/21
- Phil Williams, KYKR-Beaumont, TX 3/21

ville, TN station WGFX, Barbara Dacey, WMVY-Marthas Vineyard, MA 3/21
replacing Bob Chrysler... Eddie Money 3/21

Country FM 106-Milwaukee’s Herb Palmer, WMRN-Marion, OH 3/22

new PD is veteran Kevin Marilyn Beran 3/22

SCHOENBERGER JOINS
THE BI-COASTAL SET

John Schoenberger has
been promoted to National Pro-
motion Director at Relativity
Records. He will continue to be

based out of the West Coast, but
willspend one weck eachmonth
in New York. Schoenberger has
been with Relativity as West
Coast Promotion Director since
1987.

Chaka Khan, Ric Ocasek 3/23
Ann Stevens, WHYL-Carlisle, PA 3/24
Tom Creigh, KEZH-Hastings, NE 3/24
Jeff Taylor, KEZH-Hastings, NE 3/24
Big Steve Garcia, KSTN-Stockton, CA 3/24
Nena 3/24

Aretha Franklin, Elton John, Nick Lowe, Hoyt Axton 3/25
Our Belated Birthday Wishes To:

Jan Teifeld, Arista Records 3/13
Jerry Rubino, Bar/None Records 3/16

BIRTHS

PERELLI MOVES UP, CHIN MOVES IN

Afteraycarand a half, AngelaPerelli hasleft the position of MD
at Fairmont Communications’ K-101/FM-San Francisco to join for-
mer boss Bobby Cole as his assistant. Cole is now the company’s
VP/Programming. Taking her place will be Sandy Chin who
worked with currentK-101 PDLarry Bergerat Power 95FM (WPLJ-
FM) in New York.

“Sandy worked with me for three years, sowe know each other
very well,” said Berger. “She has family here, so she was ready to
make the move.” Chin will join K-101 “toward the end of the
month.”

Our CONGRATULATIONS to JOE GROSSMAN, National
Record Marketing, and his wife, SUSAN, on the birth of their
daughter, SARI ASHER. Born March 2nd, weighing 7 Ibs., 51/2 oz
..CONGRATULATIONS to MARK HERNDON, member of
ALABAMA, and his wife, KAREN, on the birth of their first child,
daughter, KATY MICHELLE. Born February 20th, weighing 6 1bs.,
10 oz.

WEDDING

Our Wedding Bells rang on March 17th, St. Patrick’s Day, for
BARB SCOTT, Air Talent & Promotions Director of
KLWN-Lawrence, KS, and ROLLY GALLIART.
CONGRATULATIONS!

the GAVIN REPORT/March 17, 1989
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FROM THE TRIPLE PLATINUM ALBUM

RATTLE & HUM

Produced by Jimmy lovine
Vocals and Guitar B.B. K ng (appears courtesy of MCA Records)
Percussion Ms. Bobbye Hall
Backing Vocals Rebecca Evans Russell, Phyllis Duncan, Helen Duncan
Recorded by Dave Ferguson anc Cowboy Jack Clement at A&M Studios, Hollywood
Remixed by Shelly Yakus and Rob Jacobs

Assisant Engineer Randy Wine
ISLAN
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MOST ADDED

HOWARD JONES (96)

TOP 40

(Elekira) 5| 3| 1 BANGLES - Eternal Flame (Columbia)
9| 5| 2 ROXETTE- The Look (EMI)
JoDY W,\?ngY (85) 1| 1| 3 Debbie Gibson - Lost In Your Eyes (Atlantic)
(MCA) 2| 2| 4 Mike + The Mechanics - The Living Years (Atlantic)
THE OUTFIELD (72) 6| 6| 5 Rod Stewart - My Heart Can't Tell You No (Warner Bros.)
(Columbia) 21/12| 6 FINE YOUNG CANNIBALS - She Drives Me Crazy (IRS/MCA)
8| 8 7 Chicago - You're Not Alone (Full Moon/Reprise)
SIS 0UED 16| 9| 8 MILLLVANILLI - Girl You Know It's True (Arista)
17|11 9 WAS (NOT WAS) - Walk The Dinosaur (Chrysalis)
MICH(!:\EL DAmm (49) 12/10| 10 Anita Baker - Just Because (Elektra)
Cprege SH) 19/15| 11 R.E.M. - Stand (Warner Bros.)
15/13| 12 ROY ORBISON - You Got It (Virgin)
. 7| 7,13 Breathe - Don't Tell Me Lies (A&M)
BT 3 ¢ 14 Bobby Brown - Roni (MCA)
PAULA ABDUL 22|18 15 VANESSA WILLIAMS - Dreamin' (Wing/PolyGram)
Forever Your Girl 20116/ 16 Vixen - Cryin' (EMI)
(Virgin) 2319 17 MARTIKA - More Than You Know (Columbia)
SWEET SENSATION 25/22| 18 KARYN WHITE - Superwoman (Wal’ner BI’OS)
Sincerely Yours 2712119 POISON - Your Mama Don't Dance (Enigma/Capitol)
(Atco) 31/25| 20 38 SPECIAL - Second Chance (A&M)

____ TOPTIP ¥

21 MADONNA - Like A Prayer (Sire/Warner Bros.)

29| 22 ANIMOTION - Room To Move (Polydor/PolyGram)
MICHAEL DAMIAN 39/ 30| 23 DEON ESTUS - Heaven Help Me (Mika/Polydor)
Rock On -- |35/ 24 BON JOVI - I'll Be There For You (Mercury/PolyGram)
David Eecen IpressAG hemto#1 - | 32| 25 TONELOC - Funky Cold Medina (Delicious Vinyl/island)
fifteen years ago. Airplay and chart -- |33/ 26 DEF LEPPARD - Rocket (Mercury/PolyGram)
growth indicate listeners' love for this 28| 27| 27 Luther Vandross - She Won't Talk To Me (Epic)
updated effort, too. 29,28 28 DINO - 24/7 (4th & Broadway/Island)

29
30
31

Guns N' Roses - Paradise City (Geffen)
ENYA - Orinoco Flow (Sail Away, Sail Away, Sail Away) (Geffen)
JOHNNY KEMP - Birthday Suit (Columbia)

32 New Kids On The Block - You Got It (The Right Stuff) (Columbia)
g 33 GHER & PETER CETERA - After All (Geffen)
The Different Story 14 /20| 35 Eddie Money - The Love In Your Eyes (Columbia)

(World OfEL‘U;tt A)ﬂd Crime) 4 117/ 36 Ann Wilson & Robin Zander - Surrender To Me (Capitol)
KEGL-Dallas Simmy eal was firstte == | =-| 37 SWEET SENSATIQN - Sincerely Yours (Atco)

bring this to our attention in -- | --| 38 SA-FIRE - Thinking Of You (Cutting/Mercury/PolyGram)
mid-January. Hit Factor is now 13%, -~ | --| 39 SIMPLY RED - It's Only Love (Elektra)

'“C‘“d\';‘190£?grg1’:j§°“°“a‘ 32 (36|40 Van Halen - Feels So Good (Warner Bros.)

Editor: Dave Sholin

CHARTBOUND
ARTIST TITLE LABEL - Reports  Adds ~ On  Chart *Debuts in chartbound
LIVING COLOUR - Cult Of Personality (Epic) 175 44 a5 36
ROBBIE NEVIL - Somebody Like You (EMI) 171 | 42 | 111 18
THE PASADENAS - Tribute (Right On) (Columbia) 163 20 102 4
HOWARD JONES - Everlasting Love (Elektra) 160 96 57 7
STEVE WINWOOD - Hearts On Fire (Virgin) 154 60 83 "

www americanradiohistorv com

the GAVIN REPORT/March 17, 1989


www.americanradiohistory.com

FIGURES DON'T LIE
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Reports accepted Mondays ot

8 AM through 5 PM Tuesdays

Station Reporting Phone (415) 495-1990
Govin Fox: 415-495-2580

Reports Adds  On  Chart * Debuls in Up & Coming

133 9 | 77 | 47 THEFIXX - Driven Out (RCA)

131 5 | 69 | 57 TIFFANY - Radio Romance (MCA)

129 | 85 | 21 | 23 JODY WATLEY - Real Love (MCA)

115 | 17 | 60 | 38 WINGER - Seventeen (Atiantic)

109 | 40 | 66 | 3 DURANDURAN - Do You Believe In Shame? (Capitol)

99 | 17 | 50 | 32 LITA FORD (duet with 0ZZY OSBOURNE) - Close My Eyes Forever (Dreamland/RCA)
95 | 20 | 43 | 32 THEBELLE STARS - Iko lko (Capitol)

88 | 49 | 29 | 10  MICHAEL DAMIAN - Rock On (Cypress/A&M)

84 | 25 | 53 ESCAPE CLUB - Walking Through Walls (Atlantic)

78 | 39 | 34 SAMANTHA FOX - | Only Wanna Be With You (Jive/RCA)

(2 -4

75 | 21 | 36 | 18  BETTE MIDLER - Wind Beneath My Wings (Atlantic)

74 4 | 46 | 24 MELISSA ETHERIDGE - Similar Features (Island)

72 5 | 47 | 20 CHOIRBOYS - Run To Paradise (WTG/CBS)

72 | 72 | -- | -- *THEOUTFIELD - Voices Of Babylon (Columbia)

71 | 11 | 26 | 34 TOMMY PAGE - A Shoulder To Cry On (Sire/Warner Bros.)

" 3 | 47 | 21 INNER CITY - Good Life (Virgin)

71| 27 | 19 | 25 JIMMY HARNEN with SYNCH - Where Are You Now? (WTG/CBS)
69 9 | 41 | 19  CARLY SIMON - Let The River Run (Arista)

68 3| 43 | 22 LOVE and MONEY - Halleluiah Man (Mercury/PolyGram)

52 | 4 6 | 5 *DONNYOSMOND - Soldier Of Love (Capitol)

1 EASTERHOUSE - Come Out Fighting (Columbia)
8  GLENN FREY - Livin' Right (MCA)
48 7 38 3 WOMACK & WOMACK - Teardrops (Island)
1  THE TRAVELING WILBURYS - End Of The Line (Wilbury/ Warner Bros.)
2 CHRIS REA - Working On it (Geffen)

45 2 4 | 39  STEVIEB -1 WannaBe The One (LMR)

45 | 39 3 3 * INFORMATION SOCIETY - Repetition (Tommy Boy/Reprise)
40 | 40 | -- | -- *BOYGEORGE- Don't Take My Mind On A Trip (Virgin)

33 5| 28 | -~ WORKFORCE - I'm A Mess (Scotti Bros./CBS)

31| 15| 10 6 *BOBBY BROWN - Every Little Step (MCA)

31 5| 17 9  EIGHTH WONDER - Baby Baby (WTG/CBS)
31| 17 | 14 | -- * ONE2MANY - Downtown (A&M)

29| 10| 12 | 7 *SAMBROWN - Stop (A&M)

29 | 18 5 6 * SURFACE - Closer Than Friends (Columbia)

29 4| 18 7 AIRKRAFT - Footsteps (Premiere)

29 - | 26 3 DREAMS SO REAL - Bearing Witness (Arista)
28 1| 18 9  MIDGE URE - Dear God (Chrysalis)

26 | 15 | 11 | -- *CRACK THE SKY - Lost In America (Grudge)

26 | 10| 15 1 * GRAYSON HUGH - Talk It Over (RCA)

25 1 4 | 20 NEW EDITION - Can You Stand The Rain (MCA)

23 4| 12 7 KEVIN RALEIGH - Moonlight On Water (Atlantic)

23 5| 17 1 PAUL CARRACK & TERR! NUNN - Romance (Love Theme From Sing) (Columbia)
22 8| 9| 5 *PETERSCHILLING - The Different Story (World Of Lust And Crime) (Elektra)
221 - | 19| 3 ETTA JAMES (featuring DAVID A. STEWART) - Avenue D (Capitol)

22 - | 17 5 BOYS CLUB - The Loneliest Heart (MCA)

20 20| -- | -- *HOUSEOF LORDS - Love Don't Lie (Simmons/RCA)

20 | 20 | -- | -- *BASIA - Promises (Epic)

DROPPED: #24-Kon Kan, #26-Paula Abdul (Straight), #31-Sheena Easton, #37-Kenny G (Vocal by Smokey Robinson), Cheap Trick, Boy
Meets Girl, Europe, Giant Steps, Ivan Neville, Will To Power, Gina Go-Go, Crosby, Stills, Nash & Young, The Nylons, Metallica, Britny
Fox, Kiara (duet with Shanice Wilson), James "J.T." Taylor & Regina Belle, Karel Fialka

8 the GAVIN REPORT/March 17, 1989
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ROY ORBISON

4 ”
GAVIN TOP 40 13*-12* WC‘“ Q’at %

#1 -4 WEEKS AT GAVIN A/C Q105 ADD KCPW ADD KTFM ADD

#1 A/C BILLBOARD & R&R KKBQADD 94Q 7-3 WMMS 7-5

#1 -3 WEEKS AT AOR KISN 12-9 KMOK2-1 Q10217-12
BILLOARD LP 6* Y106 5-4 WBBQ 11-9 WXKS 9-8
BILLBOARD SINGLES 20*-16* KWSS ADD KXXR 22-12 WPEFM 15-9us=es

STEVE WINWOOD/

‘Hearts On Bine”
GAVIN TOP 40 CHARTBOUND 154/60
GAVIN A/C CHARTBOUND SECOND MOST ADDED
" “P“ BILLBOARD SINGLES 87*-70*
gURNIN' UF=® cxor Boa  wrvy
KCPX - WBBQ Y107  WHHY
WMMS D-24, Y95 D-23, Y97 D-29

"'BOY GEORGE

“Don't Take My Mind On A Trip”

EXPLODING AT R&B 25*-22* AND POP!
GAVIN TOP 40 DEBUT IN UP & COMING 40/40
ADDED AT:

FM102 WXKS KDON  WNOK

KMEL. . HQT 97.7 KKXX KXX106

INNER CITY

anaj £¢ell
A FORMER #1 DANCE RECORD!!

ADDED AT Y100 & B93!!!
HOT97 19-16 POWER96 10-7 KITY 24-20 KTFM ON
B96 14-13 WHYT 19-17 WNOK 27-19 FM102 24-23

B~ KROY 30-27 KWODON Q106 ON POWERI06 30-27 7%
/ KMEL 4-3 ~ HOT 97.7 34-31

PAULA ABDUL

114 Wm q.wz//
CLOSING FAST!!

GAVIN TOP 40 CERTIFIED DEBUT 34*
BILLBOARD LP 4*
BILLBOARD SINGLES 55*-45*
R&R BREAKER 40*
Q106, KGGI, KPLZ, WPRO, WEGX, WKTI, WPGC, KDWB

© 1989 Virgin Records America, Inc.
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Top 40 Research:
H IT FAC TOR Ke?th Zimmerman Total Reports This Week 330 Lost Week _329

Hit Factor is a percentage of stations playing a record which also have it Top 20.
ie: 100 stations playing the record — 60 stations have it in their Top 20 — Hit Foctor = 60%

Hif
ARTIST TITLE LABEL Reports  Adds  1-5 610 1120 21-30 Uncharted Factor Weeks
BANGLES - Eternal Flame (Columbia) 313 - 203 61 38 " -- 96% 8
ROXETTE - The Look (EMI) 319 -- 122 | 101 83 6 7 | 95% 7
DEBBIE GIBSON - Lost In Your Eyes (Atlantic) 252 1 207 Y| 2 1 -- 99% | 10
MIKE + THE MECHANICS - The Living Years (Atlantic) 237 | - 194 36 5 2 & 99% | 14
ROD STEWART - My Heart Can't Tell You No (Warner Bros.) 243 2 131 73 22 " 4 | 92% | 17
FINE YOUNG CANNIBALS - She Drives Me Crazy (IRS/MCA) 303 6 24 64 | 148 50 1 | 77% 8
CHICAGO - You're Not Alone (Full Moon/Reprise) 242 | 2 80 | 112 36 4 8 |94% | 10
MILLI VANILLI - Girl You Know It's True (Arista) 233 4 98 60 45 21 5 [ 87% | 14
WAS (NOT WAS) - Walk The Dinosaur (Chrysalis) 262 4 24 92 | 103 33 6 | 83% 9
ANITA BAKER - Just Because (Elektra) 228 2 45 84 74 13 10 89% | 10
R.E.M. - Stand (Warner Bros.) 262 4 30 57 | 119 43 9 | 78% | 11
ROY ORBISON - You Got It (Virgin) 236 6 36 70 82 35 7 | 79% 8
BREATHE - Don't Tell Me Lies (A&M) 201 | -- 60 97 33 10 1 194% | 11
BOBBY BROWN - Roni (MCA) 174 | -- 72 85 1 3 3 |96% | 11
VANESSA WILLIAMS - Dreamin' (Wing/PolyGram) 218 6 15 46 | 115 25 11 | 80% | 11
VIXEN - Cryin' (EMI) 214 1 13 46 95 43 16 | 711% 9
MARTIKA - More Than You Know (Columbia) 224 1 13 29 | 116 45 20 | 70% | 17
KARYN WHITE - Superwoman (Warner Bros.) 228 4 10 24 | 105 72 13 | 60% 8
POISON - Your Mama Don't Dance (Enigma/Capitol) 239 5 5 14 | 123 70 22 | 59% 7
38 SPECIAL - Second Chance (A&M) 239 | 13 3 14 67 96 46 | 35% 8
MADONNA - Like A Prayer (Sire/Warner Bros.) 308 | 30 = 6 45 | 140 87 | 16% 2
ANIMOTION - Room To Move (Polydor/PolyGram) 245 7 4 7 49 | 123 5 | 24% 6
DEON ESTUS - Heaven Help Me (Mika/Polydor) 260 | 16 -- 5 41 | 132 66 | 17% 5
BON JOVI - I'll Be There For You (Mercury/PolyGram) 257 | 19 5 5 42 | 101 85 | 20% 4
TONE LOC - Funky Cold Medina (Delicious Vinyl/lsland) 200 | 32 9 20 44 63 32 | 36% 5
DEF LEPPARD - Rocket (Mercury/PolyGram) 227 8 1 8 28 | 116 66 | 16% 4
LUTHER VANDROSS - She Won't Talk To Me (Epic) 182 2 1 53 78 39 | 34% 9
DINO - 24/7 (4th & Broadway/Island) 191 5 13 1 44 53 25 | 45% 9
ENYA - Orinoco Flow (Geffen) 162 | 25 10 14 21 40 52 | 27% | 16
JOHNNY KEMP - Birthday Suit (Columbia) 191 | 14 -- 2 27 57 91 | 15% 6
CHER & PETER CETERA - After All (Geffen) 220 | 26 e = 7 69 | 118 3% 4
PAULA ABDUL - Forever Your Girl (Virgin) 220 | 48 1 3 10 45 | 113 6% 3
SWEET SENSATION - Sincerely Yours (Atco) 143 | 30 7 12 16 30 48 | 24% 8
SA-FIRE - Thinking Of You (Cutting/Mercury/PolyGram) 144 | 42 6 6 26 24 40 | 26% 8
SIMPLY RED - It's Only Love (Elektra) 166 | 10 = B 9| 4 | 103 | 5% 6
LIVING COLOUR - Cult Of Personality (Epic) 175 | 44 - 4 7 25 9% | 6% 3
ROBBIE NEVIL - Somebody Like You (EMI) 171 | 42 -- -- 3 15 | 111 1% 3
PASADENAS - Tribute (Right On) (Columbia) 163 | 20 -- - 10 31 | 102 | 6% 5
HOWARD JONES - Everlasting Love (Elektra) 160 | 96 -- - 3 4 57 1% 2
STEVE WINWOOD - Hearts On Fire (Virgin) 154 | 60 - 2 = 9 83 | 1% 3
THE FIXX - Driven Out (RCA) 133 9 | - 4 | 18| 25 | 77 | 16% | 6
TIFFANY - Radio Romance (MCA) 131 5 -- - 14 43 69 | 10% 5
JODY WATLEY - Real Love (MCA) 129 | 85 0 -- 3 20 21 2% 2
WINGER - Seventeen (Atlantic) 115 | 17 1 3 10 24 60 | 12% 6
DURANDURAN - Do You Believe In Shame? (Capitol) 109 | 40 = = - 3 66 = 2
Io the GAVIN REPORT/March 17, 1989
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INSIDETOP 40.,........

Pepsi’s recent decision to pull the Ma-
donna commercial came on the heels of
advertiser controversy surrounding the Fox
network program “Married..With Chil-
dren.” Even if you feel Pepsi overreacted to
the “Like A Prayer” video, they were exercis-
ing their right to make that determination
based on how they felt it would affect their
image and business. The furor regarding
“Married .. With Children” is quite differ-
ent. Byallreports, an upset suburban Detroit
housewife complained about the show’s
subject matter and decided it was inappro-
priate family fare. By threatening a boycott
of companies who advertise on the show,
she exerted enough pressure to get the pro-
ducers to tone down the scripts (although it
was mentioned that that was going to hap-
pen anyway). She also got plenty of media
attention. Is it possible one woman’s intimi-
dation tactics could yield these type of re-
sults? From time to time every programmer
is subjected to an irate listener who hears a
record orajockbit that “offends” theirmoral
sensibilities. Whileitisimportantnot to dis-
regard any disgruntled member of the audi-
ence, overreaction can be much more harm-
ful.

Movement into the top twenty propels
ANIMOTION froma13%to24% HIT FAC-
TOR.WBNQ Bloomington, IL takesitall the
way from 30-19 and PD Mike Justin admits
he“didn’trealizeit was going tobe this big!”
Mike reports top ten phones in all dayparts
with a wide demographic spread. Other
strong gains at WIGY 30-18, KPAT 15-10,
WCLG 27-19, KZ103 19-14, WQUT 10-5,
WZWZ 26-17, KQAA 23-10, KZLS 25-19,
KWTX 26-20 and FM104 27-23.

Once listeners get a taste of “Funky Cold
Medina,” they’lldemand a lot more. It's one,
two or three in requests at nearly every sta-
tion playing it and TONE LOC is already
charted top ten at WIOQ Philadelphia 6-5,
102QQ Saratoga Springs/Albany 17-10,
KZOU Little Rock 18-9, WQIO Mt. Vernon
169, WHYT Detroit 15-5, WDFX 13-8,
WHKW Fayette 1-1, B97 New Orleans 10-4,
KITY San Antonio 12-6, KIXY San Angelo
10-1, KKQV Wichita Falls 17-9, KOY 15-9,
KKFR Phoenix 13-6, Y95 Dallas 9-3, POWER
104 Houston 17-9, KGGI San Bernardino 11-
8, B95 19-10, KMGX Fresno 10-8, etc.

ENYA continues tosailup the Top 40. She
enters the top five for Guy Brouillard at
CKOIMontreal witha7-4 moveand atKTRS
Casper, WY whereitgoes 6-1. Newlyadded
at 795.5, WKLQ, Y100, WTIC/FM, 94Q,
KGOT, WBIZ, 99KG, KKRC, KPAT, KKXL
and Q105.

In a little over a week MADONNA has
racked up some astonishing chart stats. At
the present rate she’ll be number one by the
end of the month. HIT FACTOR is already
16% and her overall point total soars from a
few hundred points to just over four thou-
sand!

Thirty adds makes SWEET SENSA-
TION's first Top 40 appearance even more
impressive. Steve Ellis and Kevin McCabe
move it 2-1 at HOT97 while crosstown at
Z100, SteveKingstonand Frankie Blueshow
a healthy 21-16 increase. Huge on the West
Coastat KSTN 13-10, KWXX 15-7, HOT 97.7
1-1, KDON 10-7, KWSS 13-10 and X100 11-
10. New on KSND, KUBE, KIQY, K100,
KYYA, KZFN, KOZE, KISN, KWES, KAKS,
KZOR, KZZT, WCBQ, KDWZ, KEEZ,
WFMF, WHHY, WYKS, WKSM, WHTK,
WSTW, WMJQ, etc.

Twenty adds take THE BELLE STARS
very close to topping 100 total reports. Hol-
lywood insiders are expecting “Rain Man”
to sweep the Academy Awards in a few
weceks, which should make this remake that
much hotter. On the move at WAV A debut
#22, WCIL 22-17, Y100 26-23, KNIN 25-19,
KKMG 13-6, KISN 24-16, KZFN 18-12, Y108
debut #12, WNVZ debut #23, Q105 26-21,
Z100 20-18, WTIC/FM 26-20, WILI 27-19
and Q102 debut#27. Added at WTBX, WDJ X,
G105, 100KHI, X100, KEZY, KHSS, KYYA,
KAKS, KYYY and KIXS.

According toLaura Wonka, MDatKSND
Eugene, OR, her town is in love with MI-
CHAEL DAMIAN. The star of “The Young
And TheRestless” is makinga musical mark
with his track, “Rock On,” off of the “Dream
A Little Dream” soundtrack. Laura reports
“top ten phonesacross theboard” and moves
it 31-23. Brad King, PD at 99K G Salina, con-
firms the same response and Steve Chasc at
KGLI Sioux City, IA says he’s surprised to
find all requests coming from adults 18 plus
with enough calls to put it in the top three
request-wise. Debuts #17 at Y95 and added
at#19 on KEGL. Also new on KPLZ, KUBE,
KC101, PRO/FM, Q107, WAVA, WQID,
WDFX, WZ0Q, WYAV, 7104, KDWB,
KCPW, KZZP, KZZU, KDWZ, G98, etc.

Bruce Stevens from WBBQ-Augusta, GA
flashes that BETTE MIDLER is on fire! He
takes “Wind Beneath My Wings” 23-18, re-
porting #1 album, CD and tape sales. In
addition, he's getting top five requests from
ALL demos and Bruce says it's so huge that
it’s on at night, too!

Yetanother surge of activity onTOMMY
PAGE, whoclimbs 6-5 for Tony Waitekusat
WCIL Carbondale, IL whereit'sbeentop ten
on the phones for weeks. New believers
include W]JET Erie, KDWBMinneapolis, 2103
Tallahassee, PRO/FM Providence, KRQ
Tucson, KSYZGrand Island, KGOT Anchor-
age, KSND Eugene, KWIN Stockton, KYYA
Billings, etc. In the “battle of the ballad bulge”
it looks like a winner.

JIMMY HARNEN with SYNCH, last
week’s RECORD TO WATCH, is perform-
ing well for a slew of stations who debut it
top thirty including Z95.5 Detroit where]eff
Jennings listsitat #28 and says “it’s working
just the way Sheriff did.” Also debuts at #30
with Dave Van Stone KS104 Denver, #25
WZYQFrederick, #29 WKPE Cape Cod, #28
Y106 Orlando, #27 WKQD Huntsville, etc.
Added at KROY, 93Q, KEGL, X102, WPFM,
WKZQ, WILK /K94 and WIAL.

Lastyear while travelingin England, Terry
Havelat W]ZQKenosha, Wiheard DONNY
OSMOND’s “Soldier Of Love” and loved it.
Now he says he’s kicking himself for not
bringing itback and putting iton-the-air. All
reports continue to be positive. Jumps 17-11
for Dave Robbins and PatMcMahonat WNCI
Columbus, 22-15 with Bob Case and Mich-
clle Santosuosso KZZP Phoenix and adebut
at#20 for Mark Bolkeand Dom Testa at Y108
Denver. New onKIXY, KBEQ, KUBE, KMGX,
KYYA, POWER 104, KKFR, KSND, Z100
Portland, KISS108, WBBQ, Z95, WKT],
KDWB, WDJX, WTIC/FM, KPLZ, etc.

Way back on January 20th KEGL’s MD
Jimmy Steal called to tell me about a record
he found via a club jock. That’s when I first
heard about PETER SCHILLING—while it
wasstillanimport. Now, after several weeks
of release it's top five in requests at KNIN
Wichita Falls, TX (mainly upper demo fe-
male) where it charts 37-23. Jerry Lousteau
and Steve Ocean at Y106 Orlando had it in
power rotation over the Christmas holidays
after finding it in an import store in Miami.
Now thatstock hasarrived, Stevereportsit's
gone 20-9 in single sales (including 12" and
cassingles) and he takes it top ten 12-9. On
themoveat POWER 104 23-17, KKQV 30-19
and debut #29 at K106.

Interesting top twenty activity on SAM
BROWN's “Stop,” which has been big in
England. KIS5108 Boston takes it 25-17 and
WCIL Carbondale moves it 21-18.

Expect MOJO NIXON (a close friend of
Elvis) to pick up morning play on his new
release (619) 239-KING following the world
premicre of the video on MTV Sunday (3/
19). The number is an actual working phone
number—but who's at the other end??
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SEMINAR PHOTOS

>

COOLJAZZ. L-R, Soundwings’
Doc Remer, Sanchez Chapman,
GRP’s Duke DuBoisand Gavin’s
KeithZimmerman (orisitKent?).

v
ARE YOU TUFF-E-NUFF? Flex-
ing their muscles I-r: 2-Tuff-E- §§
Nuff’s Thomas McElroy, Chan-
nel 2’s Trisha Nickolas and Carl
Nickolas, Gavin’s John
Martinucci and 2 Tuff’s Denzil
Foster.

< A

WHAT’S SO FUNNY? Laugh- WHAT’'S GOING ON IN THIS
ingl-rare: Warner Bros. Lenny  PICTURE? L-R, Warner Bros.’
Waronker and artist Jackson KennyPuvogel, Atlantic's Jackie
Browne. Tesman, 4AD's Sheri Hood and
Elektra’s Mark Cohen.

GUNSN’'ROSESN’GEFFEN N’
GAVIN. L-R, Geffen's Eddic
Gilreath and Tom Zutaut, Duff
of Guns N’ Roses, Ceffen’s Robin
Rothman and Al Coury.
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| B ...ON RATINGS & RESEARCH NN

ust when youlearn all the answers, they
| change all the questions.
| That could very likely be the lament of
GMs and I’Ds in markets measured by Arbi-
tron. Why? Because since the summer of
1986 Arbitron has been tinkering in sericus
1 fashion with the design of their radio diary.
The Fall ‘88 swecp saw the introduction of
| thelatest “new and improved” diary model.
No tail fins or chrome, but lots of implica-
tions for radio folk who care about Arbitron
numbers.
‘ Since the new diary design was a hot topic at
| several of the sessions we were involved in
} at the Gavin Seminar (Country, Urban and
Top 40 panels for example), let’s spend this
column and the next delving into the diary
‘ debate. You may love it, you may hate it—
but you will have to live with the new diary
| so let’s see what sense can be made of the
| situation.

- WHY CHANGE IT?

Since 1986 the over 20-ycar-old diary tool
| has been given two major facelifts. Why the
changes? Simply, it's because people often
don’tknow noon from midnight, “AM” from
“PM.” In other words, is 12AM noon or
midnight? In a notable number of entries it
appeared as though the public was indicat-
ing a midday entry but would note it as
| 12AM (midnight). Thus any listening re-
corded as, hypothetically, “8:30AMto 12AM"”
would garner the station 15-1/2 hours of
credit rather than 3-1/2hours (assuming the
person meant they listened ‘til noon).

Arbitron wanted to straighten out any
confusion diarykeepers might have about
midday and midnight entries. The result of
their research and design tests was the
“Daypart Diary.” This design was put into
cffect during the Summer ‘86 sweep.

DAYPART DIARY DEBUTS

by Jhan Hiber

ARBITRON'S REVISED
DIARY:

COPING WITH THE NEW RULES
OF THE GAME

crupted. In not just one market—but in all
metros—listening dropped by an average of
10%. In Summer? Right! Anybody knce-
high to a radio knows that listening levels
always jump during the summer as a result
of school-age listeners having more time to
spend with our medium.

Loandbehold, the Daypart Diary reversed
this formerly immutable law of radio.

How did that happen?

Lodk at the design shown here from that
diary and see if you can hazard a guess.

Seems that the bold, black daypart “bor-
ders” wereaturn-off todiarykeepers. Analy-
sis of hour-by-hour data showed lower lis-
tening levels in the hour before and after
each daypart boundary. Apparently, di-
arykeepers were shortening their entries to
try and comply with the new layout—and
radio was suffering asaresult. Interestingly,
you'll note there’s no mention of 12AM or
PM in the layout. Makes you wonder if it
wouldn’t have been easier to just note those
on the page (put the “12PM /Noon” heading
in the middle of the layout, for example).
Arbitron says they tested that approach and
it didn’t work. Neither did their new diary
design, in retrospect.

THE COLRAM DIARY EMERGES

— A

IF YOU DID NOT LISTEN TO RADIO TODAY PLEASE CHECK [#” HEREM| |

Can any of you recall what happened when
the Daypart Diary results came back from

1 the Summer '86 survey? Ina nutshell, chaos

THURSDAY
= ~ 3
TIME STATION PLACE I'ime Station Place |
Fill in Check One () Cal ettt N i i Cleek totan
station “call fetters” |Check Away . ) v O
(f you don't know | 0% From Home | S Ston i 1 d 1 EM Work | Pl
them, il in O | 8 e [Some i
program name of mi Other N
Fom | To dial setting)  |Aw| i Gr | place Early
E> Morning |
| fronms 5 AN |
Early 1
Morning || | ‘
(SAM 10 10AM)
’ ‘ Midday
Mi
{10AM 10 3PM) ‘
Late
3 [> “\llcrnoom
Late
A
(3PM 10 TPM)
Night
. AAM
‘ Fridiy)
Night
{7PM 10 SAM) -

L —
[f you didn't hear a radio today.
please check here.

Obviously faced with an angry industry,
Arbitron had to do the research two-step.
First, they told us that they would liberalize
the edit rules. What this did was to quickly

give a boost to radio listening levels hurt by
the new diary look. Some entries that had
formerly gotten one quarter hour of credit |
would now be entitled to six. How’s that for

oosting your TSL ina hurry? If you werea
PD in the Fall ‘86 book and saw your levels
jump, the new edit rules likely had a part to
play.

However, such cosmetic moves, helpful
asthey mighthavebecen, weren'tenough. To
their credit Arbitron recognized a need to go }
back to the drawing board. Somehow the
diary would have to be made user-friendly,
while still trying to solve the AM/PM prob-
lem.

Enter COLRAM.

The NAB's Committee on Local Radio
Audience Measurement, chaired by Jerry
Leeof WEAZ/Philadelphia, had been work-
ing on diary redesign suggestions for Arbi-
tron when the flap over the Daypart Diary |
blew up. Arbitronagreed to test some of the
layout concepts offered by COLRAM.

The cooperative broadcaster/Arbitron \
cffort resulted in two new looks being tested
by Arbitron in 26 markets, their most thor-
ough test ever. Pictured here is the design
that emerged as best in most respects. If you
haven’thad an Arbitron sweep lately inyour
market this is the animal that will debut in ‘
your Spring sweeps. If you've had a Fall ‘88
or Winter ‘89 survey then you're already
trying to cope with the new design and its |
implications. l

KEY DIFFERENCES

As you look at the two latest versions of
thediary you'll note somedifferences. There
are others too, such as in the instructions.

-Thelanguagelevel of the instructions has
been simplified to the sixth grade level.

-The new definition of “listening.” Listen-~
ingis now defined as “any time you can hear ‘
a radio—whether you choose the station or
not.”

Besides the instructions, there are key ]
differences in the page layouts also:

-Note the absence of any barriers between |
the dayparts.

-See how “elastic” each daypart can be— ]
there’s no specific start/end time for any of
the dayparts.

-Peoplenow can check anew “location”—
namely, “At Work.”

-Atthebottom of each page, the noteabout
“If you didn’t hear...”

Theseare seemingly simple stepsaimed at
getting better cooperation and return from
diarykeepers. However, as with much of
what Arbitron does, there is controversy
inherent in some of the diary revisions.

When we next get together in two weeks
we'll take a look at the controversial aspects
of the diary redesign. We'll also give you
advice about how you can translate the new
diary into higher ratings for your station.@

|
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The big news these days is the gradual
decline of Eastern Airlines. The develop-
ments at Eastern offer a multitude of les-
sons, but they are not thelessons being trum-
peted in the media. In this three-part series,
we'll review some implications of the East-
ern debacle for you, the practicing or aspir-
ing manager.

Most analysts seem to define the events at
Eastern as a classic management vs. labor
showdown. The Wall St. Journal recently
described the situation as follows:

“It is a test of whether big labor, already
weakened in an era of deregulation and
mergers, can surviveasa formidable forcein
the workplace of the future.”

I believe that the management-labor issue
has been blown out of proportion. | propose
that the conflict is a symptom of the problem
rather than the problem itself. The real prob-
lem—the root of the labor conflict and the
financial mess at Eastern—is poor strategic
management by Chairman Frank Lorenzo
and his team. Let’s spend this column witha
bit of background, and then bring it back to
Eastern in the following two columns.

The simplest financial equation that de-
scribes a business firm’s activitics is as fol-
lows:

P=R'c.

Profit equals Revenue minus Cost. Obvi-
ously, the financial modecls and algorithms
used in business today are necessarily much
more sophisticated than that, but I submit
that, for most firms, that little equation is
what it all boils down to.

Now here’s the problem: Many firms fo-
cus primarily on the “cost” end of the equa-
tion. Thatis, managers’ time and attention is
devoted primarily to cost-related issues.
Think about what's in the typical manager’s
in-box or meeting agendas and you'll see
what | mean.

Obviously, no firm can survive without
good cost-controls and solid financial man-
agement, and no manager should ever stop
being concerned with reducing costs. But the
research is clear: When the primary empha-
sis of management becomes “cost,” ill winds
start blowing. As one IBM executive pointed
outtoacolleague: “Thereis a vast difference
between competitive cost and lowest cost.
Maintaining a competitive cost structure is
vital, but I’ve never seen a ‘low-cost-at-all-
cost’ player who was a winner in the long
haul.” Why should this be? There are at least
four problems with emphasizing the “cost”
end of the equation.

1. Managers start looking inward where
they ought to be looking outward. They
spend their time and attention on variance-
adjusting, paper—chasing and paper-clip
counting while markets, information and
technology around them are changing daily
and fresh competitors are regularly onto the
playing field with better products and serv-
ices.

by Oren Harari

STRATEGY WOES:

LESSONS FROM EASTERN

2. Managers become cautious and conser-
vative. When one focuses on cost, one is less
apt to take risks and make investments in
new products or services, capital improve-
ment, training, and research and develop-
ment, all of whichare absolutely essential for
business survival in the long haul.

3. Managers become short-term oriented.
They have little patience to see an invest-
ment to fruition. They become obsessed with
“meeting their numbers,” beit onaquarterly
or annual basis. Because a short term orien-
tation precludes long-term strategic think-
ing, investment and commitment, the long-
term position of the firm suffers.

4. The “heroes” become the wrong people.
They become those who count and analyze
things rather than those who create, scll, or
service things. Financial wizards and “pa-
per-entrepreneurs” attain the highest status
and most power. The firm’s focus becomes
counting and shuffling beans rather than
creatingand gathering beans. (And theirony
is that these heroes and their staffs demand
high salaries and perks, and thus signifi-
cantly add to the overhead that the firm is
presumably trying to reduce.)

Richard Darman, President Bush’s Budget
Director, has summarized it well. He has
attacked “bloated, risk-aversive, inefficient,
and unimaginative” managementinthe U.S.
A recent Business Week article quoted him as
follows:

“The energy of our best people is going
into financial paper-shuffling. That ten-
dency,” Darman complains, ‘results in a fo-
cus on short-term profits at the expense of
such long-term concerns as improved qual-

+ity and manufacturing prowess.””

But the bottom line was aptly phrased by
lan Metroff, amanagement professorat USC:

“There’s nothing wrong with getting lean
and mean. But afterall the bloodletting, after
the carcasses of dismissed employees have
been hauled away, what exactly do you do
with your business?”

Many managers don’t haveaclear answer
to that question because it leads us to the
“revenue” side of the equation. The revenue
side of the equation involves, very simply,
getting an ever-increasing number of cus-
tomers to purchase the firm’s goods or serv-
ices at competitive, if not premium, prices.
And as most successful firms have found,
the revenue side of the equation involves
two basic factors. One is an obsession with
the customer. This involves an unwavering
commitment to superb quality of product
and service, and to extraordinary respon-
siveness to customer needs and wants. The

second factor is constant innovation. This
involves constant additions and improve-
ments— smalland large—to the firm’s port-
folio of products and services, as well as
constant improvements in customer scrv-
ice—before, during and after sale.
Successful firms arevery concerned about
the “cost” side of the equation, but they are
obsessed with the “revenue” side. Not only
do they find the revenue side more exciting
and reflective of their business, but they
recognize something else: the revenue sideis
potentially limitless, while the cost side isby
definition finite. As one angry plant man-
ager once snapped to a company auditor:
“Why don’t we shutdownevery plant we've
got? Then we'd really beableto reducecosts!”
An obsession on the revenue side, how-
ever, demands attributes that many manag-
ers resist: Vision, risk, passion, love of prod-
uct or service, long-term strategicand finan-
cial commitment, intuition, a bias for action,
and anunshakablecommitment tostay glued
to the customer and to view employees as
vital partners in the process. Despite the
platitudes about “customers” and “innova-
tion” that are given lip service these days,
many managers are simply accustomed to
viewing their role as passionless, non-intui-
tive analytically-detatched administrators,
psychologically and personally removed

from their customers and employees. Simi-
larly, many managers are so wedded to stan-
dard capital budgeting that they are uncom-

‘fortable in asking questions like: “Can we

take some chances and think about this
expenditure as an investment in potential
revenues?” or “Whatmight bethelong-term
costsorlong-term fallinrevenuesif wedon’t
spend money on X, Y, and Z today?”

Russell Palmer, Dean of the Wharton
Schoolof Business, summarized it well when
he said:

“Leadership is the prime difference be-
tween a lot of successes and failures, and we
don’t have enough leaders. We have a lot of
managers—short-term, control-oriented,
report-oriented. Leaders think long-term,

‘grasp the relationship of the larger realities,

thinkintermsof renewal, have political skills,
cause change, affirm values, achieve unity.”
Is it any wonder that Eastern Airlines has
declared bankruptcy?
TO BE CONTINUED @
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The big news these days is the gradual
decline of Eastern Airlines. The develop-
ments at Eastern offer a multitude of les-
sons, butthey are notthelessons being trum-
peted in the media. In this three-part series,
we’ll review some implications of the East-
ern debacle for you, the practicing or aspir-
ing manager.

Most analysts seem to define theevents at
Eastern as a classic management vs. labor
showdown. The Wall St. Journal recently
described the situation as follows:

It is a test of whether big labor, already
weakened in an era of deregulation and
mergers, cansurviveas a formidable forcein
the workplace of the future.”

I believe that the management-labor issue
has been blown out of proportion. 1 propose
that the conflict is a symptom of the problem
rather than the problem itself. The real prob-
lem—the root of the labor conflict and the
financial mess at Eastern—is poor strategic
management by Chairman Frank Lorenzo
and his team. Let’s spend this column with a
bit of background, and then bring it back to
Eastern in the following two columns.

The simplest financial equation that de-
scribes a business firm’s activities is as fol-
lows:

P=R'c.

Profit equals Revenue minus Cost. Obvi-
ously, the financial modcls and algorithms
used in business today are necessarily much
more sophisticated than that, but 1 submit
that, for most firms, that little equation is
what it all boils down to.

Now here’s the problem: Many firms fo-
cus primarily on the “cost” end of the equa-
tion. That is, managers’ time and attention is
devoted primarily to cost-related issues.
Think about what's in the typical manager’s
in-box or meeting agendas and you'll see
what | mean.

Obviously, no firm can survive without
good cost-controls and solid financial man-
agement, and no manager should ever stop
being concerned withreducing costs. But the
research is clear: When the primary empha-
sis of management becomes “cost,” ill winds
start blowing. As one IBM executive pointed
out to a colleague: “Thereis a vast difference
between competitive cost and lowest cost.
Maintaining a competitive cost structure is
vital, but I’ve never secen a ‘low-cost-at-ali-
cost’ player who was a winner in the long
haul.” Why should this be? There are at least
four problems with emphasizing the “cost”
end of the equation.

1. Managers start looking inward where
they ought to be looking outward. They
spend their time and attention on variance-
adjusting, paper-chasing and paper-clip
counting while markets, information and
technology around them are changing daily
and fresh competitors are regularly onto the
playing field with better products and serv-
ices.

-ity and manufacturing prowess.

AlyE
by Oren Harari

STRATEGY WOES:

LESSONS FROM EASTERN

2. Managers become cautious and conser-
vative. When one focuses on cost, one is less
apt to take risks and make investments in
new products or services, capital improve-
ment, training, and research and develop-
ment, all of which are absolutely essential for
business survival in the long haul.

3. Managers become short-term oriented.
They have little patience to see an invest-
mentto fruition. Theybecome obsessed with
“meeting their numbers,” beit ona quarterly
or annual basis. Because a short term orien-
tation precludes long-term strategic think-
ing, investment and commitment, the long-
term position of the firm suffers.

4.The “heroes” become the wrong people.
They become those who count and analyze
things rather than those who create, scll, or
service things. Financial wizards and “pa-
per-entrepreneurs” attain the highest status
and most power. The firm’s focus becomes
counting and shuffling beans rather than
creating and gathering beans. (And theirony
is that these heroes and their staffs demand
high salaries and perks, and thus signifi-
cantly add to the overhead that the firm is
presumably trying to reduce.)

Richard Darman, President Bush’s Budget
Director, has summarized it well. He has
attacked “bloated, risk-aversive, inefficient,
and unimaginative” managementintheU.S.
A recent Business Week article quoted him as
follows:

”’The energy of our best pcople is going
into financial paper-shuffling. That ten-
dency,” Darman complains, ‘results in a fo-
cus on short-term profits at the expense of
such long-term concerns as improved qual-

But the bottom line was aptly phrased by
lan Metroff, amanagement professorat USC:

“There’s nothing wrong with getting lean
and mean. But after all the bloodletting, after
the carcasses of dismissed employees have
been hauled away, what exactly do you do
with your business?”

Many managers don’t have a clearanswer
to that question because it lcads us to the
“revenue” side of the equation. The revenue
side of the equation involves, very simply,
getting an ever-increasing number of cus-
tomers to purchase the firm’s goods or serv-
ices at competitive, if not premium, prices.
And as most successful firms have found,
the revenue side of the equation involves
two basic factors. One is an obsession with
the customer. This involves an unwavering
commitment to superb quality of product
and service, and to extraordinary respon-
siveness to customer needs and wants. The

IREA
MENT |

second factor js_constant innovation. This
involves constant additions and improve-
ments— small and large—to the firm’s port-
folio of products and services, as well as
constant improvements in customer scrv-
ice—before, during and after sale.
Successful firms are very concerned about
the “cost” side of the equation, but they are
obsessed with the “revenue” side. Not only
do they find the revenuc side more exciting
and reflective of their business, but they
recognize something else: therevenuesideis
potentially limitless, while the cost side is by
definition finite. As one angry plant man-
ager once snapped to a company auditor:
“Why don’t we shutdown every plant we’ve
got? Then we’d really beable to reducecosts!”
An obsession on the revenue side, how-
ever, demands attributes that many manag-
ers resist: Vision, risk, passion, love of prod-
uct or service, long-term strategicand finan-
cial commitment, intuition, a bias for action,
and an unshakablecommitment to stay glucd
to the customer and to view employees as
vital partners in the process. Despite the
platitudes about “customers” and “innova-
tion” that are given lip service these days,
many managers are simply accustomed to
viewing their role as passionless, non-intui-
tive analytically-detatched administrators,
psychologically and personally removed

from their customers and employees. Simi-
larly, many managersare so wedded to stan-
dard capital budgeting thatthey are uncom-

‘fortable in asking questions like: “Can we

take some chances and think about this
expenditure as an investment in potential
revenues?” or “What might bethelong-term
costs orlong-term fallin revenuesif wedon’t
spend money on X, Y, and Z today?”

Russell Palmer, Dean of the Wharton
Schoolof Business, summarized it well when
he said:

“Leadership is the prime difference be-
tween a lot of successes and failures, and we
don’t have enough leaders. We have a lot of
managers—short-term, control-oriented,
report-oriented. Leaders think long-term,
grasp the relationship of the larger realities,
thinkin termsof renewal, have political skills,
cause change, affirm values, achieve unity.”

Is it any wonder that Eastern Airlines has
declared bankruptcy?

TO BE CONTINUFD @
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___ON MANAGEME

IMAGINE, AGAIN

et me just say at the outset that with
the title of this article [ mean no disre-
spect to John Lennon, who I think was
one of the greatest. The topic I'd like to
address today is far less important than the
'ream Lennon had when he sang his incom-
rable song “Imagine”. But after reading a
-ondertul little article bv James Treece in a
recent Business Week, [ started to think about
“Imagine....” as it pertains to management.

See if you get the same hit.

Treece’s article began by commending
Volkswagen for its new customer satisfaction
guarantee. In contrast to the usual public
relations malarky that passes for “guaranteed
satisfaction”, Volkswagen’s guarantee has
teeth. Here’s the deal: You buy a Passat, the
largest VW sold in America (315,000 base
price), and if you have any complaints about
the car, you can return it within 30 days or
3,000 miles and get a full refund, no questions

e
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asked.

Wow! Could this start a trend? Can you
imagine what would happen if companies
really had to stand behind their products or
services? Good retailers like Nordstrom,
Land’s End and L.L. Bean have done so for a
long time, which probably explains why
they're so successful. On the other hand, can
vou imagine a shrink giving you a refund if
you don’t get better? Can vou imagine a
lawyer, accountant or consultant giving you
a refund if she screws up your case, or if
nothing improves for you as a result of her
services? Any of these protessionals who
would offer such a service guarantee would
be morelikely to get my business, even if they
charged more. How about yours?

Butdon’tcountonit. A coupleof yearsago
a bill sponsored in the California legislature
would have penalized vendors $500 if they
did not arrive at your home to provide a
serviceordelivera product within four hours
of the promised time. To me, that was a pretty
wimpy bill. [ mean, gimme a break. Waiting
around at home—skipping work, screwing
up our schedule—for a vendor to arrive is a
royal pain in the neck to begin with. Did the
legislators honestly think that we would be
appeased by alaw threatening to fine a guilty

favorite, as I've mentioned in this column
before, is the Sony Walkman “Professional”
#WM-D3. [t costs under $300, is about thesize
of any other Walkman, but is a bit heavierand
like any good machine needs to be secured so

"On-location background

sound is what gives life

and credibility to news
actualities.”

there is no danger of dropping it when
newsgathering! It has Dolby, two bias set-
tings, a pause control, speed regulation, mike
and line inputs, line and headphone outputs
(with volume control on the headphone out-
put), and an LED “level” battery displayv.

In fact, the only disadvantage it has for
broadcast use is that there is no automatic
level control. But in my experience with it,
this is much less of a disadvantage that vou'd
expect, because it is remarkably free of hiss
and noise at low levels, and the LED level
display is designed to make it easy to record
within the machine’s limits. In practice, I've
recorded a variety of public events, and never
had a problem with the quality of the audio,
without the need for gain-riding!

This little machine makes remarkable tapes,
but probably even more remarkableis thetiny

one-point stereo mike that comes with it. It's
only an inch long and a quarter inch wide,
and it plugs into a clip for fastening to cloth-
ing, a podium, etc. ['ve used the combination
of the mike and recorder to tape sessions at
the Gavin Seminar for the past two years, as
well as to tape a variety of other events, usu-
ally from the audience—a situation which,
up until now, usually resulted in reverberant
and muddy tapes, even with broadcast-qual-
ity equipment, which normally could not be
made use of on the radio. With this combina-
tion, the tapesare as clearastheeventsounded
when there in person, not only in stereo {on
headphones they sound like you're there!),
but even when playved back in mono.

Consequently, I suggest you check out the
Sony PC-62 stereo microphone with whatever
recorder you try. (And for stations able to
afford them, the new DAT portables should
offer the ultimate in noise-free audio location
recording!)

One more thought in favor of stereo news
actualities. Sofar, the networks don’tseemto
be using stereo in their own actualities. This
enables stations making a significant local
news effort to make their own news broad-
casts that much more “live” sounding com-
pared to the national network news, which
otherwise do have excellent audio quality
because of satellite delivery. Use of stereo in
the news can give a station a real competitive
“edge”! Think about it!'®@
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vendor who showed up more than four hours
late?

[ figured that the bill was such a joke that
nobody—not even the most insensitive in-
considerate vendor—could possibly object to
it. [ was wrong. Businesses reared up their
heads in protest. And their reason? Here's a
quote fromthelocal newspaper, [ kid you not:
“The bill’s opponents said that service to
customers would suffer if deliveries had to be
made on time.”

But I digress. Back to Treece’s article. After
describing Volkswagen’'s guarantee, hemade
another interesting observation. Do you think
that American auto executives drive the same
cars you or [ do? Fat chance. They drive, to
quoteTreece, “the cream of the manufacturer’s
own crop, kept coddled and clean.” In other
words, cars earmarked forexecutivesarevery,
very carefully manufactured, and thereafter
regularly and frequently serviced and cleaned
at the company’s expense.

Well, with that setup the executives remain
blissfully ignorant and appallingly unempa-
thetictoall thelittle problems we faceafter we
buy cars made in the good ole U.S. of A. So
Treece had a great solution. Suppose that
every auto company made the same guaran-
tee that VW does. And then suppose that
every lemon returned to the company was
given to the auto executives to drive. To
quote Treece again: “Lay off the mechanics
who service the big shots” wheels, and let the
top brass fend for themselves. That could do
more than a hundred customer surveys to let
top management know if quality really is job
one, if their cars actually have the advantage,
or if their cars really are built for the human
race...Having senior management drive cars
that customers tried and rejected would go a
long way toward forcing them to wake up
and smell the lemonade.”

But why stop with auto makers? Treece
doesn’t. He recommends that “at computer
companies, all bigwigs could be assigned
computers that had been returned because of,
say, faulty disk drives. Or appliance execu-
tives could be forced to take home fault-rid-
den washers or dryers.”

Imagine the possibilities! On top of the
refunds, top managers of companies making
defective products would actually have to
take them home and use them! Does that also
mean that the manager of a furniture store
that kept you three hours at home waiting for
a delivery would then have to spend three
hours waiting for adelivery in hisown home?
Or consider this delicious possibililty: A doctor
who has rotten bedside manners or screws up
your surgery would have to go through the
same procedures himself! Of course, he’d
give you a refund first.

Imagine....well, of course it’s a fantasy, but
if we're talking about managers staving in
touch with their customers, the titleof Treece’s
articlesaid itall: “Detroit Could Use a Taste ot
Its Own Lemons”. @
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ASILHOUETTE OF SUCCESS
Arista execs toast their favorite
saxman, Kenny G, on the rapid
platinum status of his album
Silhouctte. From left: Mary Taten,
Al Kiczales, Rick Bisceglia, Ken
Levy, Lauren Moren, Sean
Coakley, Milton Sincoff, Doug
Daniels, Don lenner, Kenny G,
Clive Davis, Kenny’s manager
Dennis Turner Tony Anderson,
Jim Cawley, Phil Wild, Marty
Diamond, Robert Wieger and
Bruce Schoen.

A TIGERIN YOUR TANKY
WAFL-Milford, DE’s Tim Brough and the Exxon tiger help a motor-
istfill htank duringa recent 97-WAFL promotion. They wereselling
gas for 9.7 cents a gallon, and 110 cars managed to get their tanks
filled up during the two hour promotion. Unfortunately for the
WAFL staffer gas pumpers, the temperature dipped to 18 degrees
during the promotion.

|
- . |
MICA’S SO GOOD A \
m Mica PParis, who has taken England by storm and whose much ’
anticipated debut1p, “So Good,” is scheduled for April release here
in the States, is seen here with Island execs in New York. From left |
(top) Island’s Dave Yeskel, Bob Catania, Rick Bleiweiss and Greg \
Peck, Bruce Garfield (management) and Island President Lou Maglia.
(scated) Island’s Rene Edquibel, Mica Paris and Island GM Bill |

>
IT"'SNOONETIMEANDHE'S
INTOSOMETHING GOOD
Peter Noone dropped by the
offices of KIIS-Los Angeles with
a copy of his single “I'm Into
Something Good.” From left:
Police Squad officer C J. Gra- &
ham, KIISMD Kevin Weatherly,
Noone and Cypress’ Tami
Shawn.
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by Ron Fell
oCHER

She will make her first live concert appear-
ance since 1981 when she does ten nights at
the Sands in Atlantic City this August.

oXTC
The band, which began in England during
| 1979 has not had a drummer as a band
member since 1982. For the recording of
their latest album, “Oranges and Lemons,”
they hired Pat Mastelotto from Mr. Mister.

*[VAN LINS

His first name is pronounced E-von. He was
born in Brazil, but lived in Cambridge,
Massachusetts fora while whenhis father, a
Brazilian naval engineer, studied at M.LT.

*PRINCE

His soundtrack to “Purple Rain” has now
been certified for retail sales of 10,000,000
units. The figure matches that of “Dirty
Dancing’s” soundtrack and is just a million
short of the all-time soundtrack “Saturday
Night Fever’s” certification of 11,000,000.
*CHRISTMAS

The ultraprophets of the Psychick Revolu-
tion don’t consider themselves as a “joke”
band, yet they’re comfortable with their criti-
cal status as an “absurd” band. This Boston
trio has even moved their base of operations
to what they refer to as Absurd, USA, a k.a.
Las Vegas, Nevada.

sWILLIE NELSON

The new Kris Kristofferson film, “Welcome
| Home,” includes Willie Nelson singing the
title theme written by Henry Mancini, Alan
and Marilyn Bergman.

*DEON ESTUS

He was born and raised in Michiganbut has
lived in London since he began his career
with George Michael and Andrew Ridgely
in Wham!.

*PETER NOONE

David Zucker, producer of the film “Naked
Gun,” wanted to use the original version of
I'M INTO SOMETHING GOOD by Her-
man’s Hermits. Unable to secure the rights
totheoriginal, Zuckér sought out Peter tore-
record the song,.

*GEORGE DUKE

From 1969 to 1971 George was a member of
Frank Zappa’s Mothers of Invention. An-
other Motherat the time was the electrifying
violinist Jean-Luc Ponty.

16

*FLEETWOOD MAC

Mick Fleetwood is now among therock stars
whoarecurrently making regular cameosin
the TV scries “Wiseguys.”

*STEVE WINWOOD

His new single, HEARTS ON FIRE, was co-
written by Steve with Jim Capaldi, with
whom Steve played in Traffic.

*DURANDURAN

Tocorrectan earlier Biofeedback item on the

| P.D. NOTEBOOK

by Eric Norberg

SWITCHING TO N.R.S.C.

|
\‘ Although it is fairly inexpensive for an

l
\

origin of the group’s name, they are named |

for the villain in Jane Fonda’s film, “Bar-
barella.” When the band first started per-
forming together in their native Birming-
ham, England they often appeared at a chic
club called, appropriately enough, Bar-
barella’s.

*ROBERTA FLACK

In 1962, while a teacher in the Washington,
D.C. school system, Roberta began moon-
lighting as lounge singer/pianistata subur-
ban Georgetown restaurant, Tivoli. It was
there that she was discovered by jazz musi-
cian Les McCann, who was directly respon-
sible for her signing a one-year contract at
AtlanticRecords:

*ANIMOTION

Their new single, ROOM TO MOVE, is
featured on the soundtrack to the film “My
Stepmother is an Alien.”

*ARETHA FRANKLIN

Her next single, due in April, will be a duet
with Elton John.

*GLENN MEDEIROS

UN ROMAN D’AMITIE, a song from his
new album, Not Me, was the biggest selling
single in France last year. The song appears
on the new album twice—onceinits original
bi-lingual duet form withElsa Lunghiniand
also in English only, re-titled LOVE AL-
WAYS FINDS A REASON.

U2

The Rules Committee responsible for quali-
fying songs to be nominated for Oscars dis-
qualified all songs by U2 in the film Rattle
and Hum on the grounds “watching people
singasong wasn’treally cnough toqualify.”
Suchis theopinionof Bruce Davis, Executive
Administrator of the Academy of Motion
Picture Arts and Sciences.

*APOLLONIA

Her next film role, due early next year, will
be with Bill Paxton of the group Martini
Ranch in “Back to Back.”
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AM station toimplement the N.R.S.C. audio
standard, which consists of raising high fre-
quency responseto 10kHz, and thena “brick
wall” filter to cut off all audio above that
point, alotofbroadcasters haven’t switched.
The reason, for some, is fear that the station
will sound less bright (since they often use
moreboostthanthe N.R.S.C. standard incor-
porates, and since it stops all high frequency
transmission above 10,000 kHz).

Thisletter, then, is encouraging to all who
have such fears. [t comes from Brian Henry,
former radio enginecr in San Francisco, and
now Owner/Chief Enginecer of KLLK/1250
AM in the small community of Willits, Cali-
fornia:

“As promised, here’s what | think of the
N.R.S.C. standard now that I've installed it at
KLLK.

“The thing that I was most concerned about
turned out to be completely unwarranted—there
would be a noticeable loss in high frequency
energy on narrowband receivers. As it turns out,
I noticed very little difference on every receiver
that I listened to. I found this especially interest-
ing considering that previously I was using the
pre-emphasis curve that Bob Orban and Gregg
Oganowski proposed about five years ago. That
curve had approximately twice the high frequency
boost. My quess is that the ‘automatic equaliza-
tion’ feature of the radio processor I use, designed
and built by Gregg Oganowski, with the attack
and release times of the limiters, are what really
establish the ‘sound’ of the audio processor. Any
way you look at it, once you're limiting you are
not going to radically alter the output by increas-
ing or decreasing high frequency boost. Now, if
you're not into limiting, that's another story.

“As far as the 10 kHz low-pass filter is con-
cerned, there is no doubt in my mind that it is an
improvement. First, the amount of transmitted
energy above 10 kI lz has been reduced radically,
providing better protection to the second adjacent
channels(1230and 1270kFz). Better yet, Gregg's
design of the new filter actually sounds substan-
tially better than the old one, with no noticeable
clipping distortion audible on any receiver.

“I believe strongly that every AM station
would benefit through the implementation of the

| N.R.S.C. standard. People always used to be

amazed at how clean KLLK used to sound. Now,
it'seven better! In fact, if lwanted to, [ could turn
my ‘density’ and ‘clipping’ controls wide open
and not hear any increased distortion (thank you,
filter). Now it just comes down to how much of a
“wall of sound’ you want to hear.”

Thanks to Brian for sharing his expertise,
and [ hope it has overcome some of the
resistance of programmers and engincers at
AM stations to installing this “emphasis”p
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Downtown mirror

(AM 1272)

the first single from the debut album by

ONE

Many #1’s for One 2 Many

“Downtown” is #1 all over Scandinavia and breaking across

Europe. Now “Downtown” arrives in America from Camilla,
Dag and Jan, the Norwegian trio One 2 Many, whose principal
songwriter Dag Kolsrud performed and arranged for the group

A-Ha at the height of their chart success.

Produced by John Hudson and Dag Kolsrud AM‘

Representation: Catrina Barnes Management Lid. i
© 1989 A&M Recards. Inc. All rights reserved RECORDS

(SP 5237)
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system. As said, the FCCis looking to make
the N.R.S.C. standard mandatory—and |
hope they do—because now it appears the
equipment manufacturers won’t start de-
signing wideband AM receivers incorporat-
ingthe N.R.S.C. de-emphasiscurveuntil itis
made a national standard.

I'm pleased to note that AM stereo seems
to be spreading much faster now than atany
previous time, with a more than doubling of
AM stations in some major markets ina very
short time. Although there certainly is a
competitive advantage in being the first, or
one of the first, AM stations to “automati-
cally switch to stereo” in new cars, there is a
need for that to be the rule rather than than
the exception.@

MORE SEMINAR PHOTOS...

THEYOUNGAND THERESTLESSGavin’s

Annctte M. Lai with soap star and Cypress/
A&M artist Michael Damian.

HEAR & THERE by Sheilo Rene

Concrete Marketing has announced that
the dates for the “Foundations Forum ‘89"
are September 21-23. It will be held at the
Sheraton Universal Hotel, site of last years
successful heavy metal confab. Due to the
anticipated increase in attendance, Concrete
is already recruiting volunteers. If you want
tolend ahelping hand, orgetinvolved inany
way, write (don’t call) Foundations Forum
‘89, Concrete Marketing, Inc. 15456 Ventura
Blvd., Ste. 302, Sherman Oaks, CA 91403.

Buck Owens is staying busy with ap-
pearances. This past month he’s hit The
Bammies, The Grammys, The Country
Radio Seminar and now is getting ready to
leave on a tour of Europe. While in England
Owens will team up with Ringo Starrat the
Abbey Road Studios to record a remake of
“Act Naturally.” The song was a #1 hit for
Buck in 1963 and the Beatle in 1965. Capitol
Records will have recleased Buck’s new
single, “Put A Quarter In The Jukebox,” by
the time you read this.

It’s Onficial! Rykodisc has finished nego-
tiations for the David Bowie "RCA Mas-
ters.” The 18 albums will cover everything
from the 1969 Space Oddity through the 1983
Ziggy Stardust: The Motion Picture. Therights

18

to these albums, licensed to RCA by Bowie,
reverted totheartistin1984. In working with
Bowie, Rykodisc has assumed custodian-
ship of his master and art archives from the
RCA era and is currently looking for addi-
tional material. This will be a boon for radio
because now they’ll have great CD repro-
ductions of these great albums.

Geffen Records recently signed a distri-
bution deal with Rick Rubin’s Def Ameri-
can Recordings. Rubin has had tremendous
success producing Public Enemy, The Cult,
Slayer, Beastie Boys, Run-D.M.C. and L.L.
Cool J. The latest rclease under this agree-
ment is acomedy album from Andrew Dice
Clay. Later this year we’ll see debuts from
Wolfsbane, a hard rock band from
Tamsworth Staffs, England and Trouble, a
heavy rock band from Chicago. Clay’s off-
color comedy style recently got him into
trouble with Stone Hill University in Bos-
ton and Seton Hall University in New Jer-
sey. His concerts were canceled with no fu-
ture dates planned. His debut LP titled Dice
willbe labeled with: “Warning: This Album
Is Offensive.”

Balaam
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Jackson Browne sings and plays at “The
Power of Song” session.

Virgin rockers Balaam and The Angel
have shortened their name to Balaam.
They’re currently finishing up their new LI
in San Francisco at Alpha & Omega Studios
with producer Steve Brown. I've just heard
acoupleof rough mixesand can’t wait to put
on the head phones for the final mix in April
or May. e

Barry Goldberg, known for his work with
Mitch 'Ryder and the Detroit Wheels and
Electric Flag, isbusy scoring films. His latest
work will be heard on the Warner Bros. film
“Pow Wow Highway” which was directed
by Jonathan Wachs. Stewart Copeland is
busy on his score for a new movie “See No
Evil” which will star Richard Pryor and
Gene Wilder. At the same time Copeland is
set to relcase a new LP with his latest band
Animal Logic. Television’s “TV101” series
is getting some new musical scores from
Jeffrey “Skunk” Baxterand Stacy Widelitz.

Columbia Records is set for a spring
rclease of the debut LP from Soviet rock
artist Boris Grebenshikov who is regarded
as the poet laureate of his generation. Radio
Silence was produced by Eurythmics’ Dave
Stewart and will feature Grebenshikov’s
band Aquarium, Eurythmic AnnieLennox,
Pretender Chrissie Hynde, ex-Bananarama
Siobhan Stewart and Ray Cooper.

Cheap Trick wasjust throughtown. They
have never sounded or looked better. Rick
Neilsen is looking forward to building the
new home he’s just finished designing and
working on some new tunes with Lita Ford.
On March 18 the ABC Radio Network and
MTV will simulcast a Cheap Trick show
recorded live in concert from the Daytona
Beach Bandshell. The show will be hosted by
MTV’s Julie Brown and Kevin Seal.

Bits & Pieces: Eddie Van Halen hasbecen
working on a song titled “Twist The Knife”p
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for Steve Lukather’s upcoming LP... Ron
Nevison will co-produce the new Jefferson
Airplane LP..Motley Crue’s Vince Neil is
making his feature film debut in “Police
Academy VI”..Mary Wilson, onec of the
original Supremes, has won her three year
legal battle to regain rightful possession of
the custom-made 1970 Mercedes Benz 600
stretch limo she bought from George Harri-
son which was originally owned by John
Lennon. Wilson will put the car up forsalein
April at Christie’s auction in
London...Enigma Records hasrcleased Keith
LeBlanc’s new LP Stranger Than Fiction. Most
people know that LeBlanc is a member of
Tackhead, butthis SugarHill vetalso played
amajor rolein ABC’s 1985 release of How To
Be A...Zillionaire.
When You Play It, Say It!@

SEMINAR PHOTOS CONT...

Virgin Records artist Julia Fordham smiles
during her outstanding Seminar perform-
ance.

MAKING FRIENDS at the Celebrity
Cocktail Party are (I-r) Sylvester Jackson,
Kevin Walden, NaradaMichael Waldenand
Janis Lee.

WBCN'S Oedipus pleases the crowd at the
Alternative Conclave.
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HOLLYWOOD

GUESS AGAIN

Each year The Gavin Report holds, at
the Big Seminar, The Annual Rock 'n” Roll
Trivia Contest. Each year Guy “Gals-a-
poppin” Zapoleon or Bob “I Report, so buy
me lunch” Harlow wins it.

Each year Guy or Bob goes to Hawaii or
accepts his VCR or whatever, and everyone
else is shut out. 2

Your Hollywood Column has decided that
enough is enough. Average, normal, real
people just like you should have a chance to
compete at the trivia game without fearing
competition from Guy or Bob. Let’s put it
this way: When you go over to the “Y” to
shoota few hoops and you challengethe first
guy you see to some one-on-one, the first
guy you see ain’t Larry Bird. With that in
mind we present the “First Annual Life-
styles Of The Richland Famous Gavin Re-
port Hollywood Column Real Tough Trivia
Bowl.” Should a guy win, the prizeis a four
month all-expenses vacation at The Westin
Kauai in Baltimore accompanied by Saman-
tha Fox. Should Betty Breneman, Betty
Hollars or Samantha Fox win, they get the
same trip accompanied by Meatloaf.

These questions will separatethe men from
the boys and the skirts from the flirts. Win-
ner take all—first postmark wins:

1. In 1969, Desmond Dekker & The Aces
had a Top Ten hit with “Israelites.” Name
three of the groupies who toured with the
guys.

2. On the No. 2 1960 Jimmy Jones hit,
“Handy Man,” who played synthesizer?
(Hint: synthesizers weren’tinvented by 1960.)

3. Why was radio/promo legend Don
Anti overjoyed at George Chaltas entering
the industry? (This is tricky—think!)

4. The Electric Prunes went all the way to
No. 11 with “I F'ad Too Much To Dream Last
Night.” Name at least three of The Prunes.
(Iint: Two of The Prunes had previously
served as Pips, and one as a Drell.)

5. What was Annettc’s bust measurement
when she first became a Mouscketeer? You
must be within 1/8 of an inch.

6. Atthe 1966 Barry Sadler “Ballad Of The
Green Berets” session, who played assault
rifle? And where is she now?

7. What sort of business is conducted at
The J.C. Dithers Company, and what is the
prime weapon brandished by J.C.s wife,
Cora? (A tuff two-parter only for major
leaguers.)

8. Inwhat year did Scott Shannon havethe
surgery for his first chin implant?

9. Namec the NFL star who was actually
born and raised in Yankton? (Hints: He's
now retired, still beats up people for fun, and

his first name is Lyle.)

10. What single event in his life turned
Ron Fell’s hair white overnight, and what
were the names of the three new music/
radio trades that went into business that
day?

11. Name the follow-ups to first hits by
Little Anthony, Little Milton, Little Caesar,
Little Eva, Little Joe, Little Joey, Little Jo-
Anne, Little Richard, Little WillieJohn, Little
Stevie Wonder and Big Brother & The Hold-
ing Company.

12. Name at least sixty-four members of
The Fifth Dimension who joined the group
after the original five.

13. Name at least fourteen of the people
Buzz Bennett brought along on promotion
dinner dates while he PD’d at KGB & KCBQ.

14. Giveusthe full names of six thirdindary
market guys who did NOT ask for us when
we got in at the recent Gavin Seminar For
Medium Professionals.

15. Why is R&R’s resident ad genius Mike
Atkinson overjoyed that Don Anti has re-
mained in the industry?

16. Give us Arnold Schwartzenegger’s
bust measurement on the day he wed Maria
Shriver. (Hint: the groom’s measurement
was bigger than the bride’s.)

17. Give us the names of three human
beings who've actually heard LP’s by Elvis
Hitler, Alien Sex Fiend, Pailhead, or Helen
Reddy.

18. What do the initials in Lacy ], Dalton,
T.G. Sheppard, U2, Harry S. Truman, BJ.
Thomas, Kenny G. and Mr. T. stand for—
and why?

19. In what year did Gary Owens give
birth toHerman Gingfingdinklerand Earl C.
Festoon, and who was the father?

20. What are the stage names of Robert
Walden Cassotto, Concetta Franconero,
Natasha Gurdin, Leonard Slye and Heavy
Lenny?

21. Creedence Clearwater Revival, as
everyone knows, was first called The Blue
Velvetsand later, TheGolliwogs. What were
theoriginal names for John Fred & The Play-
boy Band, Strawberry Alarm Clock and
Donny & Jimmy lenner?

22. Chad & Jeremy were originally called
Stuart & Clyde. What were Stuart & Clyde
originally called? (Hint: It wasn’t Cat Mother
& The All Night News Boys.)

23. Who are Pete Best, StuSutcliffe, Tommy
Moore and Norman Chapman? (Hint: All
werc once Beatles.)

24. How much material does Gavin Im-
portant Person Beverly Mire edit from this
column—and just how dirty is it?@®
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ORINOCO FLOW AND ITS
HUNDREDS OF VOICES

by Keith Zimmerman

Stylistically, Enya’s music stands alone. Its hundreds of voices
meshed amid a wash of synthesizers, waves of reverb, seas of percussion
and tide pools of solo instruments—Uillean pipes, tin whistles, a
clarinet and a lonely piano. In 1982 Enya (born Eithne Ni Bhraonain)
split from her older brothers and sisters in the innovative Irish folk/rock
band Clannad to pursue her own musical calling. It was former Clannad
producer Nicky Ryan and his wife Roma who saw Enya’s early compos-
ing potential and offered her their home as an experimental musical
sanctuary. “All that was there was a piano and a quiet place to work.”
Nicky recalls. As her compositional and improvisational skills bloomed,
the Ryans and Enya continued their working alliance. Nicky understood
production and recording; Enya wrote, sang and played; Roma, almost
by elimination, became the lyricist and firestarter. While Enya and
Nicky were content to improve on the music, it was Roma who sent a
cassette of six instrumentals to noted British film producer David
Putnam (Chariots Of Fire and Midnight Express) and drew an out-of-
the-box movie soundtrack assignment. Then came another film-scoring
project, this time a BBC television series entitled The Celts.

fter nearly a year in the making, Enya’s first “non-soundtrack”
effort, Watermark, arrived Stateside via Geffen Records. The single,
“Orinoco Flow” has enjoyed worldwide chart topping status and the LP
has captured the imagination of adult music fans. We spoke to both
Enya and Nicky Ryan about Watermark’s vivid imagery, their painstak- |
ing recording technique and Enya, Roma and Nicky’s special style of !
musical teamwork.
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KEITH ZIMMERMAN: A song
like “Orinoco Flow” is so vivid
because the musical arrange-
ments absorb the imagery of the
lyrics. The instrumentation re-
sembles oceans and currents,
whichis whatthelyricsareabout.
ENYA: Nicky and I use words as
sounds. Even though the lyrics
arc strong emotionally, we're
more conscious of the way the
words compliment the sounds
that we've arranged. Hence we
use Gaelic, Latin and English.
We're not worried about what
language we're going to use. It
has to sound right with the track.
NICKY RYAN: When Roma ap-
proaches the lyric, almost every-
thing is finished, barthelead vocal.
She fits the lyrics right into the
sound.

KZ:So Romainterprets themood
of the music. If the melody to
“Evening Falls...” suggests lone-
liness and alienation, she then
tailors the lyrics to complete that
feeling.

NR: Yes. Idcas like that might
come from Enya or myself. The
theme might be suggested by the
melody. Romamight workonthat
theme or one that she likes. The
lyrics are put right into whatever
the music feels like.

KZ:Was Watermark a product of
studio spontaneity, i.e. first
thought best thought?

ENYA: It's something that hap-
pened in the studio from trial and
error and being unhappy with
other musicians performing with
us. We like to work on our own.
Roma was very close to the music
at a very early stage. It wasn't
worked out that Roma was going
to write lyrics. It just happened
that she put forward words that
really complemented the music.
We fecl that the threc of us have
really gotten togetherand it’sonly
just starting. Everyone has found
their particular niche.

NR:It takes a while toactually get
started, but once we do, things
start happening rapidly. We tried
using other people and it didn’t
sound like much. It turned out
best when Enya played the ar-
rangements herself. It had a feel to
it that we couldn’t get from any-
one clse. We literally built the
music from scratch because noth-
ing was preordained. All we
started with wasthe melody. Then
we would build from that mel-
ody, having no idea whatsoever
how it was goingtoturnout. Then
we'd decide “That’senough, that's
allit can take.” That’s the way we
work all the time. Trial and er-
ror—a lot of trial.

KZ: Did it all start when your
music drew interest from
filmmaker David Putnam?
ENYA: In 1983, I started to com-
pose music. This happened by
going back to classical piano and
recording myself as [ progressed.
[ started to improvise and com-
pose piano melodies. After [ fin-
ished the sixth piece, Roma
thought it was great for films
because it was all instrumental.
Shethought we’d wait foreverand
nobody would hear the music.
Wehad tointroduceittosomeone
and she had David Putnam in
mind. Nicky and I sort of held
back. She said no, and got in con-
tact with Putnam and sent him a
tape. He loved the melodies, and
Roma met with him and came out
with a script for The Frog Prince.
NR: In terms of money it was a B
movie, but it was a foot in the
door.Pardon the pun, butit wasa
gilant step forward because we
could use Putnam’s name, and he
hasalot of respect. Once wehad a
project it was time to put a studio
together because it was cheaper
to build one than to pay regular
studio costs.

KZ: How do you determine the
subject matter for a song like,
say, “Evening Falls...”?

ENYA: “Evening Falls..” was a
story that Roma had. When she
heard the melody she said that
there wasa story that really suited
the melody. It was a fascinating
ghost story and when she told me
about it, I knew it would be per-
fect.

KZ: Much of the album has sym-
bols of waves, beaches and wa-
ter.

ENYA:Thewater thing happened
purely by accident. Welike things
to happen and not to pressurize
or push the music in any particu-
lar direction. We took each track
individually and we worked on
each one as a separate project.
We'll put a theme toward it, ar-
range it and get lyrics if we nced
them. And when we finish record-
ing we set it aside and forget it.
Then we try something com-
pletely different, like “Cursum
Perficio,” the piece in Latin. We
always wanted to try a choral
picce. It was only in the very end
when Romalooked atall thetracks
and we were doing a format for
thealbum. Shesaid that there was
this water inherent in the lyrics
and the titles, hence the title Wa-
termark. For us, it was the theme
that water lcavesamarkand that’s
what we hoped to do with the
album. We wanted to leave our
mark with it.

KZ: The almost operatic struc-
ture of “Cursum Perficio” sug-
gests that you've had classical
training,.

ENYA: I spent six years doing
classical music. | have a love for
stringarrangementsand for trying
classical ideas incorporated with
this strong influence [ have from
Irish traditional music. It’s some-
thing Nicky and 1 always wanted
toexperiment with, butdoingitin
our style. That's what “Cursum
Perficio” is about.

KZ: Enya’s sound is known for
its many vocal overdubs. How
many vocal lines can you over-
dub?

ENYA: The multi-vocal idea was
something which Nicky always
wanted to experiment with.

NR: On a piece like “Storms In
Africa,” there could be four or
fivehundred overdubsinall. You
can bounce tracks until you run
out of them. Let’s say you're
working with 24 tracks in the
studio. You fill 22 of those tracks
and bounce them down to two.
Then you start again. When you
fillthemalland bounce them, you
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startagainandsoon.It'sextremely
time consuming filling all those
tracks, but there’s no sound in the
world like it.

ENYA: Nicky’s a sound engineer
and that’sthefirst thinghe worked
with in music. He's always ex-
perimenting, recording outside
sounds. It was hard to find some-
one willing to record these vocals
hundredsof times. | was happy to
try it and we set to work in his
studioand had noideahow it was
going to sound. For example, on
”Orinoco Flow” [ would record a
band of sounds, singing an “ahh”
or “000.” 1 would record each
harmony part sixteen times. And
that’s the beginning. Then we go
to the lead vocal and we sing that
in unison. Sometimes, like on the
“Sail Away” part, we’d add an
octave. We'd record that 20 or 26
times. Generally, Nicky would
know when the sound was right.
We're talking about hundreds of
vocals.

KZ: Is it the vocal overdubs that
create this band of sound?

NR: No, it’s the ambience as well,
and just how much of it you use.

cont.on
page 47
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DEON ESTUS (20)

URBAN CONTEMPORARY
T

(Mlka/Po|ydor)

4! 2| 1 JAMES "J.T." TAYLOR & REGINA BELLE - All | Want Is Forever (Epic)
onv e 3| 1| 2 The Boys - Lucky Charm (Motown)
9| 7| 3 TODAY - Girl I've Got My Eyes On You (Motown)
CHARL'ES'E"‘.‘LETON (15) 5! 3| 4 Surface - Closer Than Friends (Columbia)
(Epic) 13| 8| 5 ASHFORD & SIMPSON - I'll Be There For You (Capitol)
NATALIE COLE (15) 8| 6| 6 DonnaAllen - Joy And Pain (Oceana/Atco)
(EMY) 10, 9| 7 JONATHAN BUTLER - More Than Friends (Jive/RCA)
TONE LOG (13) 19/12| 8 CHERRELLE - Affair (Tabu)
(Delicious VinyVlsland) 16/15| 9 EL DEBARGE - Real Love (Motown)
20/13 |10 BOBBY BROWN - Every Little Step (MCA)
L) 6| 5/ 11 Freddie Jackson - You And | Got A Thang (Capitol)
o 14/14 12 VESTA WILLIAMS - 4 U (A&M)
m 18/16 (13 JOHNNY KEMP - Birthday Suit (Columbia)
--124|14 JODY WATLEY - Real Love (MCA)
22|18/ 15 KARYN WHITE - Love Saw It (Warner Bros.)
ROBERT BROOKINS 37/20/16 SKYY - Start Of A Romance (Atlantic)
Don't Tease Me 30/23 17 DINO - 24/7 (4th & Broadway/Island)
(MCA) 2519118 CHRISTOPHER MAX - More Than Physical (Virgin)
He's back from his duet with 27/22 19 ALYSON WILLIAMS - Sleep Talk (Def Jam/Columbia)
Stephanie to tease us with a solo. 39/25|20 NEW EDITION - Crucial (MCA)
2\ 4/21 Milli Vanilli - Girl You Know It's True (Arista)
- - =-|37]22 GUY - I Like (MCA)
11/11|23 Bar-Kays - Struck By You (Mercury/PolyGram)
C{{C L ORIVRY/Y(€ B 38 27|24 BOY GEORGE - Don't Take My Mind On A Trip (Virgin)
"'"F" hi 1"""“”‘{,—*‘ %% --|33|25 THE PASADENAS - Tribute (Right On) (Columbia)
: 363026 Z'LOOKE - Love Sick (Orpheus/EMI)
' | --140|27 WENDY & LISA - Are You My Baby (Columbia)
32|28 |28 Radiant - Something's Got A Hold On Me (Columbia)
343129 TEN CITY - That's The Way Love Is (Atlantic)
11030 Levert - Just Coolin' (Atlantic)
-- 138 |31 KID'N PLAY - Rollin" With Kid'N Play (Select)
-- | -- |32 DEON ESTUS - Heaven Help Me (Mika/Polydor)
-- | --133 TONE LOC - Funky Cold Medina (Delicious Vinyl/Island)
. 3534 | 34 Tracie Spencer - Imagine (Capitol)
P CORSTINA --| --135 AL B. SURE! - If I'm Not Your Lover (Warmner Bros.)
Are You Lonely Tonight 1717 |36 Kenny G (w/Smokey Robinson) - We've Saved The Best... (Arista)
(Columbia) -- 139 |37 SHEENA EASTON - Days Like This (MCA)
o . . 2335 | 38 Anita Baker - Just Because (Elektra)
With nine adds this week, loneliness 31|26 | 39 |oose Ends - Life (MCA)
maybecome athing ofthe past. . \'__ ' 40 CHAKA KHAN - Baby Me (Warner Bros.)
Editor: Betty Hollars
Assoc. Editor: John Martinucci
f
'CHARTBOUND
ARTIST TITLE LABEL *Debuts in charthound Reports  Adds__ Heavy _Medium light  Hit Factor Weeks
GERALD ALSTON - You Laid Your Love On Me (Motown) 52 5 | 1 21 5 | 42% 5
E.U. - Buck Wild (Virgin) 52 13 - 18 21 | 3% 2
SIMPLY RED - It's Only Love (Elektra) 50 5 4 18 23 44% 5
* MADONNA - Like A Prayer (Sire/Warner Bros.) 47 1 1 26 9 57% 1
RENE MOORE - Never Say Goodbye To Love (Polydor) 45 4 2 13 26 33% 5
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UP & COMING

Reporfs accepted Mondays ot

8 At through 9 AM Wednesdays

Station Reporting Phone (415) 495-1990
Govin Fox: 415-495-2580

Reports  Adds ~ ARTIST TITLE LABEL *First time listed on this page.
3| 5  GRADY HARRELL - Sticks & Stones (RCA)
4 8 BLUE MAGIC - Romeo & Juliet (Def Jam/Columbia)
39 1 JEFFREY OSBORNE - All Because Of You (A&M)
38 1 LIA - True Obsession (Virgin)
38 12 ANNEG. - If She Knew (Atlantic)
33 1 LATEASHA - Move On You (Rawsome/Slam)
31 2 JACKIE JACKSON - Stay (Polydor/PolyGram)
30 - ALEXANDER O'NEAL - (What Can | Say) To Make You Love Me (Tabu)
29 9 CONSTINA - Are You Lonely Tonight (Columbia)
27 2 STETSASONIC featuring FORCE MD's - Float On (Tommy Boy)
26 1 TOO SHORT - Life Is...Too Short (Jive/RCA)
26 - ROBERTA FLACK - Uh-Uh Ooh Ooh Look Out (Here It Comes) (Atlantic)
26 7  ALEESE SIMMONS - | Want It (Orpheus/EMI)
25 -- STOP THE VIOLENCE MOVEMENT - Self-Destruction (Jive/RCA)
25 2 PAUL LAURENCE - Make My Baby Happy (Capitol)
23 4  ATENSION - Let Me Push It To Ya (Island)
23 9 AL JARREAU - All Or Nothing At All (Reprise)
23 15  CHARLIE SINGLETON - Good, Bad & Ugly (Epic)
21 2 INNER CITY - Good Life (Virgin)
21 - STARPOINT - Tough Act To Follow (Elektra)
21 10 * ROBERT BROOKINS - Don't Tease Me (MCA)
17 -- GERALD ALBRIGHT - In The Mood (Atlantic)

DROPPED: #21-Five Star, #29-Paula Abdul, #32-Cheryl "Pepsii” Riley,
#36-Sweet Obsession, Ice-T, Def Jef, Jamm.

INSIDE URBAN

IT'S ALL COMING BACK

LP CUTS

ANITA BAKER - Lead Me Into Love
CAMEO - Pretty Girls
GEORGE DUKE - Love Balfad/This Lovin’
BOBBI HUMPHREY - Come Get To This
NWA - L Ain't The One
RUBY TURNER - Until You Come Back To Me
LUTHER VANDROSS - For You To Love
SLICK RICK - Children’s Story
FREDDIE JACKSON - Crazy For Me

PAUL LAURENCE - 1 Ain't Wit'It/Ordinary
Girl/Cut The Crap

GUY - Piece Of My Love
WENDY & LISA - Always in My Dreams
Z'LOOKE - Take You Back To My Place
CONSTINA - Love & Affection
CHRISTOPHER MAX - | Bum For You

SWEET OBSESSION - | Would-Never Do You
Wrong

SURFACE - Shower Me With Your Love
ASHFORD & SIMPSON - Lover Physical

SOUL TRAIN SALUTE

Paula Abdul stands out at the party for the
Soul Train Award nominces wheresheand
comedian Sinbad made theannouncements.
Pictured above are (1-r) Don Cornelius, ex-
ccutive producer of the show, Ms. Abdul,
Sinbad, who appears on the sitcom “A Dif-
ferentWorld”, Chuck Morrison, VP of Black
and Hispanic Consumer Marketing for Coca
Cola USA, and Michael Steele, Director of
Black and Hispanic Consumer Marketing
{or Coca Cola USA.

Dcja just completed putting the finishing
touches on their new album with the hot
team of Teddy Riley and Gene Griffin pro-
ducing. Pictured at Axis studios are (top
from left) Curtis Jones and Mysti Day of
Deja and (bottom from left) Teddy Riley
and Gene Griffin.

Welcome back to three of our favorite
correspondents: Tony Gray and Vinnie
Brown, WRKS/FM-New York and Earl
Boston, WMGL-Charleston. Vinnie men-
tioned that the number one request tune in
New York City, DE LA SOUL’s “Me, My-
self & 17, proves once again that Teddy

Riley knows the right way to get the job
done! Earl Boston said he likes the CONST-
INA, calling it “A beautiful ballad with
beautiful lyrics, from a beautiful woman.”
Healso likes the GRADY HARRELL, say-
ing “He’s a Sam Cooke clone, and should
do wellacross thecountry.” Roshon Vance,
WQIM-Montgomery, is getting great re-

| sponsc to the GRADY HARRELL, too, and

reports, “With this one, he should find his
niche in the marketplace, and it will cata-
pult him into a top hit!”

ANITA BAKER is in the studio re-mix-
ing her next single, LEADMEINTOLOVE
and should be on your desks soon. P.C.
Wiley, WGSW-Greenwood, likes the
CHARLIE SINGLETON and says “Every
programmer should have this smoker on
theair!” Johnnie Walker, KRNB-Memphis,
became a poet when talking about her rec-
ord to watch, CHAKA KHAN: “Excellent
smooth adult groove!” Kermit Crockett,
WTLZ-Indianapolis, ravesaboutthe MICA
PARIS : “Nice vocals, | like it a lot and
expect adults and young adults to call for
it.” Ciao for now, Betty.

|
I
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HIT FACTOR.

ARTIST TITLE LABEL

ban Research:
Betty Hollars /John Martinucci

Hit Foctor is o percentoge of stations which have it in Heavy or Medium rototion. ie: 100 stafions

~ Reports Adds

ploying the record — 60 stations hove it in Heavy or Medium rofation — Hit Factor = 60

Total Reports This Week 108 Last Week 106

Heavy Medium Light Hit Factor Weeks

JAMES "J.T." TAYLOR & REGINA BELLE - All | Want Is Forever (Epic)
TODAY - Girl I've Got My Eyes On You (Motown)
ASHFORD & SIMPSON - I'll Be There For You (Capitol)
DONNA ALLEN - Joy And Pain (Oceana/Atco)
JONATHAN BUTLER - More Than Friends (Jive/RCA)
CHERRELLE - Affair (Tabu)

EL DEBARGE - Real Love (Motown)

BOBBY BROWN - Every Little Step (MCA)

VESTA WILLIAMS - 4 U (A&M)

JOHNNY KEMP - Birthday Suit (Columbia)

JODY WATLEY - Real Love (MCA)

KARYN WHITE - Love Saw It (Warner Bros.)

SKYY - Start Of A Romance (Atlantic)

DINO - 24/7 (4th & Broadway/Island)

CHRISTOPHER MAX - More Than Physical (Virgin)
ALYSON WILLIAMS - Sleep Talk (Def Jam/Columbia)
NEW EDITION - Crucial (MCA)

GUY - | Like (MCA)

BOY GEORGE - Don't Take My Mind On A Trip (Virgin)
THE PASADENAS - Tribute (Right On) (Columbia)
Z'LOOKE - Love Sick (Orpheus/EMI)

WENDY & LISA - Are You My Baby (Columbia)
RADIANT - Something's Got A Hold On Me (Columbia)
TEN CITY - That's The Way Love Is (Atlantic)

KID'N PLAY - Rollin" With Kid'N Play (Select)

DEON ESTUS - Heaven Help Me (Mika/Polydor)

SHEENA EASTON - Days Like This (MCA)
CHAKA KHAN - Bahy Me (Warner Bros.)

TONE LOC - Funky Cold Medina (Delicious Vinyl/Island)
AL B. SURE! - If I'm Not Your Lover (Warner Bros.)

NEW REI-EASES by Betty Hollars and John Martinucci

- T B | 3 | 96% | 10
- | 59 | 13 6 | 92% | 9
- | 45 | 22 | 6 | 91%| 8
- | 65 5 | - [100% 10
1 | 54 7 l 3 | 3% | 9
E 5 | 20 6  91% 10
- | 34 | 32 4 | 9% 8
3 |47 25 8 8% 5 |
- {3 19 7 8% 9
- 8 4 21 0% 5
15 | 10 44 | 23 |s% 3
-~ | 24 | 383 9| 86% 5
3 |10 | 36 | 23 | 6% 5 |
5 19 a1 12 | 7% | 6 j
2 |12 | 35 | 11 78%] 8
3 |15 36 8  82%| 7
2 |16 | 35 14 | 7% 5
7 17 | 26 12 | 69%| 3
7 |10 30 15 | 64% 5
10 4 21 3 | B3% 4
1 1| 43 | 17 | 70%| 6
4 3 l 30 ’ 25 | 53%| 5 |
- 7 | 31 7 | 84%| 8
6 | 9 | 28 | 10 | 6% 7
5 | 11 | 19 | 16 | 58%| 7
20 3 21| 2 | 1%, 3
13 |12 2 1 | 5% 5
7 2 22 | 271 | &1% 3
7 7 | 21| 19 | 51% 5
1 3 | 20 ’ 23 | 40%| 3

JOYCE (FENDERELLA) IRBY - Mr. D.].
(Motown)

Special guest Doug E. Fresh lends a scratch
and great rap lines to a tune deserving air-
play.Joycelrbycompletes the effort that will
appeal to clubs, teens and even older listen-

(14

ers. Asshesays, “My DJ’s on the mark!

NATALIE COLE - Miss You Like Crazy
(EMD)

This sweetballad is made-to-order for those
long-distance dedications and broken rela-
tionships. After one listen the hook sticks!

ARETHA FRANKLIN & ELTON JOHN -

Through The Storm (Arista)

We find Aretha tecaming up with the most
unexpected people. On her upcoming al-
bum she does this duet with Elton, a duet
with James Brown, and yet another with
Whitney Houston. This dynamic song, ar-
ranged and produced by Narada Michael
Walden, is the title cut from the album.

| version. This may be a first: David Byrne of

K.C. FLIGHTT - Planet E (RCA)

A few programmers have been reporting
this song for a couple of weeks. Now it’s our
turn. There are several mixes on the 12",
though the “hip hop mix” is our favorite

Talking Heads sampled on a rap record.
Originality 10!

ATLANTIC STARR - My First Love
(Warner Bros.)

Something tells us that we are going into the
wedding scason. Atlantic Starr has just re-
leased a new ballad written, arranged and
produced by twomembers of the Starr, David
and Wayne Lewis.

24

www americanradiohistorv com

the GAVIN REPORT/March 17, 1989


www.americanradiohistory.com

the GAV L\ RE l’( IRT

WNAT/WQNZ has future openings
for ATs who wantto work with major
market guys in new multi-track pro-
duction studios. T&R: Steve Wis-
dom, 20'Ferral,Natchez, MS 39120.
[3/17]

COUNTRY KHAK-Cedar Rapids, IA,
needs a p/t AT. T&R: Tim Colsson,
The Center, Suite 450, 425 2nd Street
SE, Cedar Rapids, 1A 52401. [3/17]

TOP 40 KHTY-Santa Barbara, CA,
seeks talent for all air-shifts, includ-
ing morning drive. T&R: Jim Crowe,
1330 Cacique Street, Santa Barbara,
CA 93103. [3/17]

A/CFMSTATION in Mid-Atlantic has
animmediate f/t morning drive posi-
tion available. Experienced individ-
ual must have very good adult com-
munication skills and good produc-
tion creativity. Rush T&R: Jim An-
derson, WGLL RADIO, PO Box 92,
Mercersburg, PA 17236. EOE M/F
[3/17]

TCP4084WTBX-Duluth, MN, islook-
ing for uptempo, committed over-
night talent. T&R: Wayne Coy, PO
Bex 1060, Hibbing, MN 55746,
[3/17]

SOUTHERN 100,000 WATT FM
soon-to-be part of Nashville market.
Seeking energetic AT for f/t and p/t
positions. All dayparts open. Pro-
duction Director needed as well.
Experience necessary. T&R: Power
Broadcasting, 333 Murphy Road #26,
Bowling Green, KY 42101. [3/17]

LOOKING FOR AN ENTRY LEVEL
POSITION in the music business?
Contact the fastest growing market-
ing & promotion company in Amer-
ica. AIM MARKETING /PAUL YES-
KEL PROMOTIONS is looking for an
aggressive, personable music lover
inthe Northern New Jersey area. An
exciting place to begin a career. This
is NOT asecretarial position, although
typing skills are required. Call: (201)
679-9111. EOE [3/17]

MAKE MONEY IN VOICEOVERS!
One-day seminar covers marketing,
technique, demo tapes, character
voices, everything you need to do
commercials and industrials. In Chi-
cagoApril 9. In NYC April 16. Calltoll
free: 1-800-333-8108. InNYC: 212-
369-3148. Berkley Productions, PO
Box 6599-G, New York, NY 10128-
991. [3/17]

CLASSIFIEDS

ENERGETIC, HIGH PROFILE ATs
needed for all shifts at North Missis-
sippi’s hottest new Country station.
Top salaries to the right people. 3-5
yearsexperience necessary.Joinone
of the fastest growing radio groups
in the SE. T&R: WWZD Wizard, PO
Box 7128, Tupelo,MS 38801.[3/17]

A/C WCDN/AM-Chardon, OH, needs
p/t ATs. Locals preferred. T&R:
Warren Jones, WCDN RADIO, PO
Box 231,Chardon, OH 44024.[3/17]

TOP 40 FM104-Modesto, CA, seeks
oif-the-air Production Director. 8-
track studiow/multiplevoicesamust.
T&R: Gary DeMaroney, 3401 Dale
Road #700, Modesto, CA 95356.No
calls, please. [3/17]

NEWSTALK/FM COMBO has a re-
porter/anchor positionavailable. Col-
lege degree and experience preferred.
T&R: RebeccaRoberts, KUHL/KXFM
RADIO, PO Box 1964, Santa Maria,
CA 93456. Females and minorities
encouraged. {3/17]

25,000 WATT COUNTRY GIANT AM
KBUF-Garden City, KS, needsan AT.
T&R: Lory Williams, PO Box 798,
Garden City, KS 67846.[3/10]

MIDWEST FAMILY RADIO is seek-
ing experienced on-air talent. Open-
ings for programming talents. T&R:
Don London, Midwest Family Pro-
gramming, PO Box 99, Lacrosse, W!
54602. [3/10]

KAT/FM-Dubugque, IA, needsaf/tair
personality w/production skills. At
least 6 mos.exp.required. T&R: Susie
Wells, Woodward Communications
Inc.,POBox688,Dubuque, IA 52001.
EOQE [3/10]

TRAFFIC REPORTERS & anchors
needs at Metro Traffic SF. Must be
familiar with Bay Arearoads and have
energetic personality. T&R: Joe
McConnell, 185 Berry #5841, San
Francisco, CA 94107. [3/10]

POWERS3-Huntsville, AL, needs a
Production Director & midday per-
sonality. T&R: Jay Hasting, 137
McMurtrie, Huntsville, AL 35806.
[3/10]

K108/FM-Sacramento, CA, is look-
ing for great weekend talent. T&R:
Brian Casey, 280 Commerce Circle,
Sacramento, CA 95815, {3/10]

A/C KSCB-Liberal, KS, needs a
morning personality w/experience.
Strong prod.aplus. T&R: Mark David,
PO Box 3125, Liberal, KS 67905.
[3/10]

TOP40KCIZ-Springdale, AR, needs
a 7-mid. AT w/production & phone
skills. Work in a University market.
T&R: Scott Burnett, PO Box 168,
Springdale, Ark. 72765. {3/10]

TOP 40 WBSS/FM-Vineland, NJ,
needs f/t & p/t openings. Work for
50,000 watt South Jersey power-
house. T&R: Nick Giorno, PO Box
690, Vineland, NJ 08360. [3/10]

HOT A/C KNVR-Chico, CA, needs a
PD with on-air experience and excel-
lent production skills. Must be moti-
vated and aggressive. Call Di
Magowan: (916) 895-1197.3/10]

WBEC AM/FM-Pittsfield, MA, seeks
p/t & future f/t talent. T&R: Patrick
Ryan, 211 Jason Street, Pittsfield,
MA 01201, EQOE [3/10]

In today's competitive broadcast
game, there are advantages to
sccunng representation, With
Westwood, that edge provides the

assistance and meticulous selling of

your talent to stauons worldwide. If
you're a five star AIR TALENT,
PROGRAMMER or GENERAL
MANAGER, call or write
WESTWOOD PERSONALITIES

6201 Sunset Blvd. #8 %

Hollywood, CA 90028
(213) 851-5769 - (818) 848-1209
TOP 40 WAGN-Groton, CT, is look-
ing for our next morning person. If
you're upbeat,topical & can delivera
smokin’ show, we're looking foryou!
Team playersonly. T&R: Franco, 100
Fort Hill Road, Groton, CT 06340.No
calls, please. [3/10]

Send notices of job
openings or availables
to Natalie Cusenza, c/o

Gavin Classifieds, 140
Second Street, San
Francisco, CA 94105
or call (415) 495-1990.

cont. on page 31
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NEXT WEEK:

JONATHAN BUTLER
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ADULT CONTEMPORARY
I e

e = 1| 1| 1 ROY ORBISON - You Got It (Virgin)
R elamen e 3| 2| 2 Debbie Gibson - Lost In Your Eyes (Atlantic)
STEVE WINWOOD (51) 5| 5/ 3 KENNY G (Vocal by SMOKEY ROBINSON) - We've Saved The Best... (Arista)
(Virgin) 8| 7| 4 BANGLES - Eternal Flame (Columbia)
BASIA (47) 4| 4 5 Anita Baker - Just Because (Elektra)
(Epic) 6| 6/ 6 CROSBY, STILLS, NASH & YOUNG - Got It Made (Atlantic)
2| 3 7 Mike + The Mechanics - The Living Years (Atlantic)
ok 9| 8 8 BREATHE - Don't Tell Me Lies (A&M)
14| 9| 9 BETTE MIDLER - Wind Beneath My Wings (Atlantic)
CHER & PETER CETERA (37) 15/ 10|10 THE TRAVELING WILBURYS - End Of The Line (Wilbury/Warner Bros.)
(Geften) 18| 14/11 VANESSA WILLIAMS - Dreamin' (Wing/PolyGram)
13| 12|12 SURVIVOR - Across The Miles (Scotti Bros./CBS)
16| 13|13 CHICAGO - You're Not Alone (Full Moon/Reprise)
TOP TIP 24| 2114 38 SPECIAL - Second Chance (A&M)
17| 15/ 15 Boy Meets Girl - Bring Down The Moon (RCA)
--125/16 CHER & PETER CETERA - After All (Geffen)
STEVE WINW0OD 21 18/ 17 LIVINGSTON TAYLOR - City Lights (Critique/Atlantic)
Hearts On Fire 20| 19,18 CARLY SIMON - Let The River Run (Arista)
Ll 25/ 22/19 SIMPLY RED - It's Only Love (Elektra)
The momentumn of "Roll With It' 26| 23,20 PETER NOONE - I'm Into Something Good (Cypress/A&M)
continues to snowball. 29/ 24/21 LUTHER VANDROSS - She Won't Talk To Me (Epic)
7 11|22 Neil Diamond - This Time (Columbia)
= 12/ 16/23 Rod Stewart - My Heart Can't Tell You No (Warner Bros.)
{AOLORIAY/ VLG 33 29/24 ENYA - Orinoco Flow (Sail Away, Sail Away, Sail Away) (Geffen)
g 11/17|25 Sheriff - When I'm With You (Capitol)
--| --|126 DEON ESTUS - Heaven Help Me (Mika/Polydor)
: --1 32|27 ROBERTA FLACK - Uh-Uh Ooh Ooh Look Out (Here It Comes) (Atlantic)
301 26|28 Karla Bonoff - Tell Me Why (Gold Castle)
32| 27|29 Robert Paimer - She Makes My Day (EMI)
10 20{30 Rick Astley - She Wants To Dance With Me (RCA)
-- | 33|31 PAUL CARRACK & TERRI NUNN - Romance (Theme from Sing) (Columbia)
36|31,32 Nylons - Poison Ivy (Windham Hil/A&M)
-- | --|33 MADONNA - Like A Prayer (Sire/Warner Bros.)
-- | --134 KARYN WHITE - Superwoman (Warner Bros.)
”Eemgt?nwasz 38| 35|35 JAMES "JT" TAYLOR & REGINA BELLE - All | Want Is Forever (Epic)
(Elektra) --138/36 DINQ - 24/7 (4th & Broadway/Island)
-- | --137 BQYS CLUB - The Loneliest Heart (MCA)
Number one MOST ADDED in -- | --|38 LOVE & MONEY - Halleluiah Man (Mercury/PolyGram)
O e rapon e " 23/ 30/39 Taylor Dayne - Don't Rush Me (Arista)
_— : --| --|40 BASIA - Promises (Epic)
Editor: Ron Fell '
Assoc. Editor: Diane Rufer
CHARTBOUND
ARTIST TITLE LABEL *Debuts in chartbound Reports  Adds  Heavy Medium Light Hit Factor Weeks
*STEVE WINWOOD - Hearts On Fire (Virgin) 64 51 = 8 5 | 12% 1
SOUTHERN PACIFIC - All Is Lost (Warner Bros.) 62 35 . 7 20 | 1% 2
GLENN FREY - Livin' Right (MCA) 51 17 = 17 17 | 3% | 2
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34 FIRST-WEEK REPORTS
INCLUDING:

3WM ADD
WMT/FM ADD
WORG ADD
KSCB ADD
KAYN ADD
KBLQ ADD
WKCX ADD
WNUA ON
WSKY ADD
WSKI ADD
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Reports accepted Mondays at

8 AM through 5 P Tuesdays

Station Reporting Phone (415) 495-1990
Govin Fax: 415-495-2580

UP & COMING

Reports Adds  ARTIST TITLE LABEL

a4 6  JULIA FORDHAM - Happy Ever After (Virgin)

h| 24 * HOWARD JONES - Everiasting Love (Elektra)

37 22 *PHOEBE SNOW - If | Can Just Get Through The Night (Elektra)
37 2 RELATION INC. - Any Other Lover (R&A)

4 32 *EDIEBRICKELL & THE NEW BOHEMIANS - Circle (Geffen)
34 2 MAXI PRIEST - Goodbye To Love Again (Virgin)

32 4 FOUR TOPS - Change Of Heart (Arista)

28 23 * CAROLE KING - City Streets (Capitol)

27 5 * GRAYSON HUGH - Talk It Over (RCA)

25 17 ONE 2 MANY - Downtown (A&M)

21 15  * MICA PARIS - My One Temptation (Island)

Dropped: Scritti Politti, Ann Wilson & Robin Zander, Tiffany, Edie Brickell &

The New Bohemians (What),

Barbra Streisand, Ivan Neville.

INSIDE A/c by Ron Fell & Diane Rufer

Number one since the 24th of February,
ROY ORBISON's “You Got It” is still top-
ping the chart. It's margin of victory is
larger now than in any previous week.

A 29stationincrease in HEAVY rotation
reports for The BANGLES and a 20 station
increase for KENNY G create most of the
“excitement” in the top ten.

Nextto crack the top ten will be thelovely
and talented VANESSA WILLIAMS, 38
SPECIALand CHER/CETERA. VANESSA
continues to pull double digit adds (14 this
week). The 38 SPECIAL has climbed 10
ranking points in the past two weeks and
the CHER /CETERA blasts into the top 20
after only two weeks on the chart. It's al-
ready ranked ninth in airplay and boasts a
three-week HIT FACTOR of 62%,

Highest chart debut by a country mile is
the DEON ESTUS/GEORGE MICHAEL
duet, “Heaven Help Me,” whichlandsat #26.
Therecord has garnered 86 adds in the past
two weeks and is now HIT FACTORed by
half its players and three-fourths of those
stations play it more than one week. The
record also wins this week’s PLUS FAC-
TOR witha 32% increase.

Last week’'s TOP TIP, MADONNA's
“Like A Prayer,” inits second week debuts at
number 33. Among the stations which made
it our number one MOST ADDED were
KOST, KS95, WNSR/FM, K101, WELI and
CKFM.

KARYN WHITE's “Superwoman” is prov-
ing to be a hit where played. Itdebuts at 34
withimpressive calls behind her including
B100, WMT/FM, KBIG, KOFY/FM, K101,
KYJCand KHLT.

A record that we feel is being under-
played is “The Loneliest Heart” by the Boys

Club. Their previous single, “I Remember

| Holding You” went top five in A/C with
| almost 170 stations, where as the new one,
even more A/C sounding, is a hundred
| stations shy of that. It's 59% success factor
with playersisgood enoughto getitcharted,
| butlet’'s put some ears to it boys and girls!!

Day” fell victim to a statistical fluke this
week. Despite 7 ADDS and a 14% increase
in HIT FACTOR its ranking actually drops
two notches (27 to 29). If a reasonable
amount of the current 53 MEDIUMS con-
vert to HEAVY, a return to underlined,
upward status is likely.

LOVE & MONEY debuts “Halleluiah
Man” at 38. Among the converted are
HEAVY rotators WKYE, WDND, KBMG
and KLDI. Among thenewly converted are
adders WTNY, WSKY, WKIO/FM, KVSF,
KKRBand WINC.

This weck’s TOP TIP comes as no sur-
prise to 51 A/C’s. STEVE WINWOOD's
“Hearts On Fire” is smokin’. It's already on
WKCX, WSKI, WEBE, WJON,KFMB, B100,
WAFL, KS95, WTRX, WTWR, WKYE,
WEZC and KSAL.

RECORD TO WATCH last week,

SOUTHERN PACIFIC’s “AllIsLost,” isnot

. o
ROBERT PALMER’s “She Makes My

J ALIECOLE
Miss You Like Crazy (EMI)

Ms. Cole releases a wonderful, well-bal-
anced single with all the right elements for
an A/C chartbuster. The production and
arrangement brings Natalie back to what
she does best, singing beautiful ballads.

GLENNMEDEIROS
Never Get Enough Of You (Amherst/MCA)
The single version is radically altered to
appeal as a club record, but the original
album version (the one the consumer will
get) avoids the exaggerated production
effects. Give it a listen.

THERBELLES

Iko Iko (Capitol)

From the soundtrack of the Hoffman/Cruise
film “Rain Man,” this former Dixie Cup hit
gets a novel treatment and a feature posi-
tion in the film. Nearly a hundred Top 40's
arealready playing it.

following its title. All is NOT lost with 35
new ADDs. Coming on is KRKO, KCBF,
KOFY/FM, KSGT, WMYX, WLIP, WBEC/
AMand WJON.Even withnohelp from the
Country format this group will prove to fit
any A/C boots.

This week’s RECORD TO WATCH,
HOWARD JONES’ “Everlasting Love”
debuts in UP & COMING with 41 total
reports. Among the 24 new ones are KLOG,
KSSY, KYJC, KKIQ, KTID, KLDI, WTRX,
WELW AND WSKY. On the TOP 40 side
he’s the MOST ADDED this weck with 96.
Look for major A /C movement on this one
in the weeks ahead.

Please note: Take a look at the blue Gavin
reporters book for the list of new Adult Contem-
porary stations. WELCOME aboard!!
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7’lenty Oc%ﬁtts///

e Howard Jones
SIMPL EED cross that line ”
g
. . -
g s e
L pr-¢ -
SIMPLY RED HOWARD JONES PHOEBE SNOW MARC V (pronounced Vee)
“It's Only Love” “Everlasting Love” "“If | Can Just “Let Them Stare”
from the A NEW FLAME album. from the CROSS THAT LINE album. Get Through The Night” from the 700 TRUE album.
GAVIN A/C: GAVIN A/C: from the SOMETHING REAL album. WNUA WLEY  WFLQ
27*-19* RECORD T0 WATCH GAVIN A/C: WIRX WAFL WSK
C 1T DEBUT IN UP & COMING WFBG KCYX  WIRX
Al R&R A/C: 37/22 WHA 3WM  WKGX
: ONE OF THE MOST ADDED!
CUL LG LG R&R A/C: KYJC  WBTH WMT/FM

DEBUT-39* GAVIN TOP 40: 9 WEEK BREAKER
#1 MOST ADDED!! #2 MOST ADDED

When you play it, say it!

DAN QUAYLE COUNTDOWN: @
1405 days to go
FLE "R#

“Chis Saint no typical record company...ﬁlektm cassettes, compact discs and records,

© 1989 Elektra/Asylum Records, o Division of Warner Communications Inc., ©°
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Hit Factor I a percentage of stations which have it in Heavy or Medium rotation. ie: 100 stations
HI I FAC OR A/C Research: playing the record — 60 stations have it in Heavy or Medium rotation — Hit Factor = 60%
I Dione Rufer/Ron Fell Total Reports This Week 231 Last Week _220

ARTIST TITLE LABEL Reports  Adds  Heovy Medium Light Hit Factor Weeks
ROY ORBISON - You Got It (Virgin) 223 2= 208 11 4 | 98% | 10
DEBBIE GIBSON - Lost In Your Eyes (Atlantic) 209 2 183 20 4 97% | 10
KENNY G (Vocal by SMOKEY ROBINSON) - We've Saved The Best For Last (Arista) 211 1| 170 30 10 | 9% 8
BANGLES - Eternal Flame (Columbia) 202 3 | 165 | 29 5 | 9%% | 8
ANITA BAKER - Just Because (Elektra) 198 2 | 155 34 1 %% | 1
CROSBY, STILLS, NASH & YOUNG - Got It Made (Atlantic) 102 | -- | 136 50 6 | 9% | 9
MIKE + THE MECHANICS - The Living Years (Atlantic) 198 - | 148 36 14 | 92% | 11
BREATHE - Don't Tell Me Lies (A&M) 184 1 129 44 10 94% | 10
BETTE MIDLER - Wind Beneath My Wings (Atlantic) 189 6 91 79 13 89% 8
THE TRAVELING WILBURYS - End Of The Line (Wilbury/Warner Bros.) 172 4 92 64 12 90% 8
VANESSA WILLIAMS - Dreamin' (Polydor/PolyGran) 162 | 14 | 98 | 38 | 12 | 8% | 10
SURVIVOR - Across The Miles (Scotti Bros./CBS) 157 6 86 | 55 | 10 | 89% | 10
CHICAGO - You're Not Alone (Full Moor/Reprise) 154 6 82 | 61 5 | 92% | 10
38 SPECIAL - Second Chance (A&M) 155 | 12 4 | 8 15 | 82% | 7
BOY MEETS GIRL - Bring Down The Moon (RCA) 136 1] 54 | T 10 | 91% | 11
CHER & PETER CETERA - After All (Geffen) 185 37 20 95 33 62% 3
LIVINGSTON TAYLOR - City Lights (Critique/Atiantic) 133 | - | 4| 72 | 17 | 81% | 21
CARLY SIMON - Let The River Run (Arista) 146 4 27 97 18 | 84% 8
SIMPLY RED - It's Only Love (Elektra) 149 7 28 88 26 | 77% i
PETER NOONE - I'm Into Something Good (Cypress/A&M) 151 | 18 19 83 31 | 67% 6
LUTHER VANDROSS - She Won't Talk To Me (Epic) 108 5 27 | 63 13 | 8% | 8
NEIL DIAMOND - This Time (Columbia) 118 = 34 64 20 | 83% | 11
ROD STEWART - My Heart Can't Tell You No (Warner Bros.) 115 o 36 95 24 | 79% | 16
ENYA - Orinoco Flow (Sail Away, Sail Away, Sail Away) (Geffen) 106 | 20 17 50 19 | 63% 8
SHERIFF - When I'm With You (Capitol) 92 .- 29 48 15 | 83% | 15
DEON ESTUS - Heaven Help Me (Mika/Polydor) 124 | 41 5 | 58 20 | 50% 3
ROBERTA FLACK - Uh-Uh Ooh Ooh Look Qut (Here It Comes) (Atlantic) 116 9 7 57 43 | 55% 4
KARLA BONOFF - Tell Me Why (Gold Castle) 90 2 | 13 | 56 | 19 | 76% | 7
ROBERT PALMER - She Makes My Day (EMI) 103 7 9 93 34 | 60% 6
RICK ASTLEY - She Wants To Dance With Me (RCA) 94 - 24 44 26 | 72% | 14
PAUL CARRACK & TERRI NUNN - Romance (Themg From Sing) (Columbia) 106 | 13 6 | 50 37 | 52% 4
NYLONS - Poison lvy (Windham Hil/A&M) 91 | 7 8 44 32 | 5% 5
MADONNA - Like A Prayer (Sire/Warner Bros.) 104 | 55 4 26 19 | 28% 2
KARYN WHITE - Superwoman (Warner Bros.) 76 | 16 9 27 24 | 47% 3
JAMES “JT" TAYLOR & REGINA BELLE - All | Want Is Forever (Epic) 63 5 6 | 39 | 13 | 1% 9
DINO - 24/7 (4th & Broadway/Island) 76 | 11 4 36 25 | 52% 6
BOYS CLUB - The Loneliest Heart (MCA) n 9 4 ' 38 20 | 59% 4
LOVE & MONEY - Halleluiah Man (Mercury/PolyGram) 69 | 14 4 26 25 | 43% 5
TAYLOR DAYNE - Don't Rush Me (Arista) 59 - 10 29 20 | 66% | 17
BASIA - Promises (Epic) 7| 47 2 | 15 | 13 | 2% | 2
Plus FAC TOR Records which received the greatest increase in HIT FACTOR.
ARTIST TITLE LABEL LW W Increase

DEON ESTUS - Heaven Help Me (Mika/Polydor) 18 50 32%

MADONNA - Like A Prayer (Sire/Warner Bros.) -- 28 28%

GLENN FREY - Livin' Right (MCA) 7 33 26%

CHER & PETER CETERA - After All (Geffen) 37 62 25%

ROBERTA FLACK - Uh-Uh Ooh Ooh Look Out (Here It Comes) (Atlantic) 32 55 23%

BOYS CLUB - The Loneliest Heart (MCA) 37 59 22%

BASIA - Promises (Epic) - 22 22%

KARYN WHITE - Superwoman (Warner Bros.) 30 47 17%

PAUL CARRACK & TERRI NUNN - Romance (Theme from Sing) (Columbia) 37 | 52 15%

ROBERT PALMER - She Makes My Day (EMI) 46 60 14%

SIMPLY RED - It's Only Love (Elektra) 66 77 1%

KARLA BONOFF - Tell Me Why (Gold Castle) 65 76 1%

SOUTHERN PACIFIC - All Is Lost (Warner Bros.) -- 1" 1%
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WHAT DO
THE DOOBIE BROTHERS,
CREEDENCE CLEARWATER
& PABLO CRUISE
HAVE IN COMMON?

SOUTHERN
CIFIC

“All Is Lost”

GAVIN A/C:
CHARTBOUND

62/35

RECORD

TO WATCH
MARCH 10

Arranged and Produced by Southem Pacific and
by Jim Ed Norman for JEN Productions, Inc.

®

1989 Worner Bros. Recards Inc.

c I-Ass I F I E Ds cont. from page 25

TOP 40 WTIC/FM-Hartford, CT, needs a midday
air personality. T&R: Dave Shakes, 96 TIC FM,One
Financial Plaza, Hartford, CT 06103.

[3/10]

HOT FOX WHFX-Waycross, GA, is looking for a
progressive personality to complete a winning
team.Females encouraged. Needed immediately.
T&R&photo: Stanton Jay, PO Box 858, Waycross,
GA 31502, or call (912) 283-4660. [3/10]

10,000 WATTAM steroKLDI-Laramie, WY, needs
ATs for midday, afternoon, evening & overnight
shifts. Experience necessary. T&R: Dean Wood,
409 South 4th Street, Laramie, WY 82070. [3/10]

TOP 40 KBOZ/FM-Bozeman, MT, has a 7-mid
opening. Contact Dave Visscher: (406) 586-5466.
[3/10]

TOP 40 KLAZ/FM-Hot Springs, AR, has an open-
ing for morning AT w/production skills. T&R: Jay
Harvey, PO Box 1739, Hot Springs, AR 71902.
[3/10]

PROMOTIONS DIRECTOR NEEDED. Wack-filled,
creative, Top 40 ideas a must! Beautiful Colorado
Springs.RushResume: Ken Richards, KIKX RADIO,
304 South 8th Street, Colorado Springs, CO 80905.
EOE [3/10]

PD: Album-oriented A/C w/ten years experience.
Made my station #1. Your's may be next. JIM:
(912) 729-2685 evenings. [3/17]

NEWS PRO w/great voice & delivery. Prefer North
or SW. BOB WARNES: (206) 424-8039. [3/17]

AFTERNOON AT/SPORTS DIRECTOR w/p-b-p &
production in small market 1A. Looking for a new
challenge. Prefer Country or A/C. BOB: (319) 334-
2031.[3/17]

AOR/CLASSIC ROCK morning teamster needs
bigger zootoroarin. Fouryears PD & promotions
experience. DAVE: (816) 665-3460. [3/17]

THE ALL ORIGINAL “MO-SHO” entertaining,
topical, great on phones & in public. Super pro-
duction, lots of voices, prefer mornings. TOM
BERRY: (218) 727-0509. [3/17]

COUNTRY, A/C or OLDIES PD/AT. 25 years com-
petitive market experience. Honest, knowledge-
able, dedicated, stable, good attitude, reasonably
priced. CHUCK: (915) 699-1903. [3/10]

ROCK ‘N ROLL ANIMAL wants to bring savage
amusement to your station. Prefer AOR. AT/MD/
Ass’t PD. JOHN SAVAGE: (507) 334-5140.[3/10]

TOP 40 7-mid man w/production skills, willing to
relocate anywhere. Please call KEVIN: (618) 466-
8051. [3/10]

AVAILABLE |

MIDDAY OR AFTERNOONS in medium or large
market. Extensive experience and knowledge in
Country Music. Available yesterday. MACK
TAYLOR: (405) 536-5620. [3/10]

PD/MD/AT. Eightyears experience, seeking stable
company to grow with. Top 40, A/C or Country . All
mkts. ROB WELLS:(405)225-4205. [3/10]

SEEKING CHALLENGE IN MANAGEMENT and/or
programming.All offers considered. |am a 29 year
vet w/vast exp. in all aspects of broadcasting. Call
Anytime. BOB BOLTON: (205) 626-7875. [3/10]

PD/AT. Looking for opportunity. Let’s talk. TOM
KELLY: (916) 342-5808. [3/10]

YOUNG, ENTHUSIASTIC AT looking for f/t or p/t
AT in any format. Prefer CA. NICK WOTEN: (209)
668-0214. [3/10}

PRODUCTION/ATMD w/8-track and computer
skills looking for medium market A/C or Country.
Prefer SE. CHRIS: (803) 587-8119.[3/10]

AIRPERSONALITY MD/PD w/9years exp. & strong
production skills. Team player available now.
DARRELL JONES: (901) 377-5611 or 377-3742.
[3/10]

PD/MD/AT w/10 years experience in Urban, New
Age, Jazz formats. Would like to return to my
favorite area: Minn., Baltimore, Washington mar-
ket. Will consider all formats. JAMES: (718) 953-
6792. [3/10]

FEMALEw/8 YEARSBROADCAST EXP. seekson-
air/copy/production position w/stable station in
upstate South Carolina area. MELANIE: (803) 885-
0364. [3/10]

PROGRAM DIRECTOR. Veteran, winner, profes-
sional. On-air or off. Leader, creative and guaran-
teed results. Top 40 only. Great references. (205)
663-4678 after CST. [3/10]

WVEM: Singles & LPs from A/C, Top 40, Urban &
Country labels from all sources. Pat Walston, PO
Box 1470, Springfield, IL 62705/ [3/17]

WFEB: A/C needs CD service from all labels. PO
Box 358, Sylacauga, AL 35150. [3/17]

KSFA: Country needs George Jones (Epic) LP &
single. Shelley Swanzy, 3007 Martinsville Road,
Nacogdoches, TX 75961. [3/17]

WEVA: A/C needs CDs from all labels. Will Stone,
PO Box 1056, Emporia, VA 23874. [3/10]

WKSW: Country needs CDs from all sources.
Russ Shafer, 2963 Derr Road, Springfield, OH
45503. [3/10]

i
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COUNTRY

ROSANNE CASH (50)

(Columbia) 4| 2| 1KEITH WHITLEY - I'm No Stranger To The Rain (RCA)
DAN SEALS (46) 1 1| 2 George Strait - Baby's Gotten Good At Goodbye (MCA)_
(Capitol) 14| 9/ 3 SHENANDOAH - Church On Cumberland Road (Columbia)
5| 5| 4 Michael Martin Murphey - From The Word Go (Warner Bros.)
L 3 3| 5 Nitty Gritty Dirt Band - Down That Road Tonight (Warner Bros.)
(MEA) 11 | 7| 6 VERN GOSDIN - Who You Gonna Blame It On This Time (Columbia)
EARL THOMAS CONLEY (39) 7| 6 7 Emmylou Harris - Heartbreak Hill (Reprise)

(RCA) 12/11) 8 HANK WILLIAMS JR.HANK SR. - There's A Tear... (Warner Bros./Curb)

(MCA/Curb) 15|12|10 FOSTER & LLOYD - Fair Shake (RCA)
14|11 K.T. OSLIN - Hey Bobby (RCA)
19/15/12 BILLY JOE ROYAL - Tell It Like It Is (Atlantic America)

mm_ 9 8|13 George Jones - I'm A One Woman Man (Epic)
18 16/ 14 DON WILLIAMS - Old Coyote Town (Capitol)
27 17|15 THE JUDDS - Young Love (Curb/RCA)

ROSANNE CASH 24 18|16 ROY ORBISON - You Got It (Virgin)
| Don't Want To Spoil The Party 2| 4,17 Reba McEntire - New Fool At An Oid Game (MCA)
(Columbia) 2620 18 HIGHWAY 101 - Settin' Me Up (Warner Bros.)
Rosanne's the hit of the party with this 21/19 19 LACY J. DALTON - The Heart (Universal)
Lennon/McCartney tune. 2321/ 20 BAILLIE AND THE BOYS - She Deserves You (RCA)

--| 28| 21 RANDY TRAVIS - Is It Still Over? (Warner Bros.)
25|24/ 22 PATTY LQVELESS - Don't Toss Us Away (MCA) ;
29 26| 23 RESTLESS HEART - Big Dreams In A Small Town (RCA)
LUV ARG 28 25 24 LEE GREENWOOD - I'li Be Lovin' You (MCA)
- --1 30| 25 ALABAMA - If | Had You (RCA)
7 R 31| 27| 26 FORESTER SISTERS - Love Will (Warner Bros.)
3 40/ 31/ 27 RODNEY CROWELL - After All This Time (Columbia)
30| 29| 28 LONESQME STRANGERS - Goodbye Lonesome, Hello Baby Doll (HighTone)
--| 36/ 29 STEVE WARINER - Where Did | Go Wrong (MCA)
36 32| 30 BARBARA MANDRELL - My Train Of Thought (Capitol)
37|34/ 31 CLINT BLACK - Better Man (RCA)
--1 38| 32 DWIGHT YOAKAM - | Got You (Reprise)
10|13 33 T. Graham Brown - Come As You Were (Capitol)
_ ' 8/22| 34 Ricky Van Shelton - From A Jack To A King (Columbia)
e %4808 ° 39 35/35 THE STATLER BROTHERS - Moon Pretty Moon (Mercury)
J.C. CROWLEY 6/23|36 Ronnie Milsap - Don't You Ever Get Tired (Of Hurting Me) (RCA)

'Know\(ﬂé%a/;)"ve Got --| --|37 THE SHOOTERS - If | Ever Go Crazy (Epic)
What JCs gotis 25 moreadds his = | |38 SKIP EWING - The Gospel According To Luke (MCA)
second week out. --| --|39 MOE BANDY - Many Mansions (Curb)
Editor: Lsa Smith --| --140 LIONEL CARTWRIGHT - Like Father, Like Son (MCA)
Assoc. Editor: Cyndi Hoelzle
CHARTBOUND
ARTIST TITLE LABEL *Debuts in chartbound Reports  Adds  Heavy Medium Light Hit Factor Weeks
EARL THOMAS CONLEY - Love Out Loud (RCA) 132 39 2 25 66 20% 3
DESERT ROSE BAND - She Don't Love Nobody (MCA/Curb) 125 35 2 22 66 19% 3
GENE WATSON - Back In The Fire (Warner Bros.) 102 33 - 12 57 11% 3
DAN SEALS - They Rage On (Capitol) 102 46 - 15 4 14% 2
32 ) ) the GAVIN REPORT/March 17, 1989
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Reports accepted Mondays at

8 AM through 10 AM Wednesdays

Station Reporting Phone (415) 495-1990
Gaovin Fox: 415-495-2580

UP & COMING

Reports  Adds  Weeks ARTIST TITLE LABEL

95 50 2  ROSANNE CASH -1 Don't Want To Spoit The Party (Columbia)

85 21 4  SUZY BOGGUSS - Somewnhere Between (Capitol)

76 10 5  JOHNNY CASH - Ballad Of A Teenage Queen (Mercury)

64 7 6  CHARLEY PRIDE - White Houses (16th Ave.)

63 10 5 SAWYER BROWN - QId Pair Of Shoes (Capitol/Curb)

60 2 6  GATLIN BROTHERS - When She Holds Me (Universal)

54 10 3  JONIHARMS - | Need A Wife (Universal)

54 30 2 LARRY BOONE - Wine Me Up (Mercury)

53 1 | 10  CHARLIE DANIELS BAND - Cowboy Hat In Dallas (Epic)

51 10 3 GAIL DAVIES - Waiting Here For You (MCA)

50 11 5  MASON DIXON - Exception To The Rule (Capitol)

49 16 2 JAMES HOUSE - Don't Quit Me Now (MCA)

43 8 3 GARY STEWART - Rainin' Rainin' Rainin’ (HighTone)

48 25 2 J.C. CROWLEY - | Know What I've Got (RCA)

a4 40 1 * OAK RIDGE BOYS - Beyond Those Years (MCA)

43 | - | 7 MELMCDANIEL - Walk That Way (Capitol [ TOP REQUESTS |

39 30 1 *TANYA TUCKER - Call On Me (Capitol)

35 3 6  TAMMY WYNETTE - Next To You (Epic)

34 | 22 | 1 *CHRISAUSTIN - Blues Stay Away From Me (Warner Bros.) e

33 10 2 STELLA PARTON - | Don't Miss You Like | Used To (Airborne) K.T. OSLIN

30 1 6  CROSBY, STILLS, NASH & YOUNG - This OId House (Atlantic) KEITH WHITLEY

27 1 3  TONY PEREZ - Oh How | Love You (Reprise) THE JUDDS

26 24 1 * RONNIE MCDOWELL - Sea Of Heartbreak (Curb)

25 3 6  MARCY BROTHERS - Threads Of Gold (Warner Bros.)

21 | 11 | 1 *ASLEEP AT THE WHEEL - Chattanooga Choo Choo (Epic) LP CUTS

20 8 1 * RUSSELL SMITH - Wonder What She's Doing Tonight (Epic)

Debuts In Up & Coming. Ronnie Milsap - A Woman In Love

Dropped: #33-Southern Pacific, #37-Conway Twitty, #39-Sweethearts of the Rodeo, Gene Watson - Dreams Of A Dreamer

#40-The Sanders, K.Welch, L.Lovett. _ Alabama - High Cotton/She Can
Ricky Van Shelton - Hole In My Pocket
Emmylou Harris - Heaven Only Knows

Desert Rose Band - Hello Trouble

INSIDE COUNTRY

Buck Owens reads some of the nomina-
tions for the 24th annual “Academy Of
Country Music Awards,” ata press confer-
ence at Disneyland. The ACM’s Executive
Director, Bill Boyd, hasalready announced
the winners in three categories. They are:
Radio Station Of The Year - WSIX-Nash-
ville; Disc Jockey Of The Year (a tie): Jon
Conlon, WGKX-Memphis and Dandalion,

WKRZ-Hershey; and Country Night Club

March 17, 1989/the GAVIN REPORT

Of The Year - Crazy Horse Steak House &
Saloon - Santa Ana, CA. The rest of the
award winners will be announced at the
Awards Show on Monday, April 10th.

SOUTHERN PACIFIC RECALL. Our
good buddies at Warner Bros. are asking
for your cooperation in the recall of South-
ern Pacific’s “Dream On” single. Yeah, we
know, it'sa greatsong, butthey are going to
have a song called “Any Way The Wind
Blows,” featured in the soundtrack of Clint
Eastwood’s upcoming movie “Pink Cadil-
lac.” The movie’s due for a May 26th re-
lease, and the release of " Any Way The Wind
Blows” will be around that time,

CRS ’90. The Country Radio Seminar’s
Frank “Mr. Nashville” Mull has given us
the tentative dates for next year’s CRS -
February 28-March 3 - at the Opryland
Hotel in Nashville.

OUR CONDOLENCES. Special Gavin
condolences to one of our favorite folks -

RCA’sMikeSirls -on thedeath of his father. | kee.

William Sirls passedaway onMarché6...Our

| sympathiesalsogo to Warner Bros. Promo-

tion Whiz Jack Purcell on the recent death
of his grandmother.

CHANGES, CHANGES, CHANGES.
Ken Cameron now has themusicresponsi-
bilitiesat CFAC-Calgary...Steve Robertsis
now the MD at WEMB-Springfield. T.J.
Hart is still the morning man and head
goof-off... Lori Williams at KBUF-Garden
City has been promoted to PD. She’ll con-
tinue to handle the music duties at the
station...Carl David Love has left KWZD-
Abilene to take the afternoon drive shift at
KNFM-Midland /Odessa...WSIX-Nash-
ville’s Gerry House will nolongerbedoing
Country Line USA in order to devote more
time to writing, etc. WSIX’s C.C. McCart-
ney will take over the show the second
week of April...Kevin O’Neal, former Pro-
gram Director at WBIG-Greensboro, is the
new Program Director at WMIL-Milwau-

www americanradiohistorv com
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HIT FACTOR

Country Research:
Liso Smith /EIma Greer

Hit Factor is o percentage of stafions which have it in Heavy or Medium rotation. ie: 100 stations

playing the record — 60 stations have it in Heavy ar Medium rotation — Hit Factor = 60°

Total Reports This Week 210 Last Week 202

ARTIST TITLE LABEL Reports Adds  Heawy Medium Light Hit Factor Weeks
KEITH WHITLEY - I'm No Stranger To The Rain (RCA) 203 | -- | 182 19 2 | 99% } 11
SHENANDOAH - Church On Cumberland Road (Columbia) 203 3 | 136 58 6 95% 9
MICHAEL MARTIN MURPHEY - From The Word Go (Warner Bros.) 190 | -- | 165 20 5 [ 97% | 13
VERN GOSDIN - Who You Gonna Blame It On This Time (Columbia) 193 | -- 140 47 6 96% | 1
HANK WILLIAMS JR./HANK SR. - There's A Tear In My Beer (Warner Bras./Curb) 190 1 | 129 a3 | 17 90% 9 l
FOSTER & LLOYD - Fair Shake (RCA) 198 | 3 89 | 94 | 12 | 92% | 10
K.T. OSLIN - Hey Bobby (RCA) 197 2 75 | 106 | 14 | 91% 9 |
BILLY JOE ROYAL - Tell It Like It Is (Atlantic America) 199 | 3 68 | 117 | M1 | 9% | 9 |
DON WILLIAMS - 0Id Coyote Town (Capitol) 184 5 B | 97 4 | 95% | 12 |
THE JUDDS - Young Love (Curb/RCA) 207 S 34 | 140 | 27 | 84% 6
ROY ORBISON - You Got It (Virgin) 186 5 9 19 | 13 | 90% ]
HIGHWAY 101 - Settin' Me Up (Warner Brcs.) 192 1 30 | 140 | 21 | 88% 8
BAILLIE AND THE BOYS - She Deserves You (RCA) 195 2 28 | 138 | 27 | 85% 9
RANDY TRAVIS - is It Still Over? (Warner Bros.) 200 11 13 | 127 | 49 | 70% 4
PATTY LOVELESS - Don't Toss Us Away (MCA) 186 3 27 | 134 | 22 | 86% 9
RESTLESS HEART - Big Dreams In A Small Town (RCA) 198 3 8 | 140 | 42 | 74% 6
LEE GREENWOOD - I'll Be Lovin' You (MCA) 176 5 18 127 | 26 | 82% | 10
ALABAMA - If | Had You (RCA) 192 | 10 9 | 106 | 67 | 5%% 4 |
FORESTER SISTERS - Love Will (Warner Bros.) 178 9 5 122 | 42 | % 7 |
RODNEY CROWELL - After All This Time (Columbia) 184 | 15 5 | 107 57 | 60% 5
LONESOME STRANGERS - Goodbye Lonesome, Hello Baby Doll (HighTone) 162 7 16 89 50 | 64% g
STEVE WARINER - Where Did | Go Wrong (MCA) 176 | 17 2 83 74 | 48% 5
BARBARA MANDRELL - My Train Of Thought (Capitol) 63| 15 4 93 51 | 59% 8
CLINT BLACK - Better Man (RCA) 168 | 20 6 84 58 | 53% 6
DWIGHT YOAKAM - | Got You (Reprise) 170 | 19 5 76 70 | 47% 4
STATLER BROTHERS - Moon Pretty Moon (Mercury) 140 | 12 2 78 48 | 57% 7
THE SHOOTERS - !f | Ever Go Crazy (Epic) 140 | 23 1 43 68 | 35% 5
SKIP EWING - The Gospel According To Luke (MCA) 146 | 27 1 43 75 | 30% 5
MOE BANDY - Many Mansions (Curb) 120 | 17 4 33 66 | 30% 6
LIONEL CARTWRIGHT - Like Father, Like Son (MCA) 125 | 23 1 35 66 | 28% 5

NEW RELEASES by Lisa Smith & Cyndi Hoelzle

BERTIE HIGGI

\
Leah (Southern Tracks)

ith ROY ORBISON -

playlist. Roy originally had a hit with this in
1962, and Bertie re-recorded it with him be-
fore Orbison’s death last year. Their voices
sound great together, and it'salready picking
up lots of positive comments from Country
programmers.

TIM MENSY - Hometown Advantage
(Columbia)

Mensy, who wrote Shenandoah’s “Mama
Knows” and T.G.Sheppard’s “She Didn’t Break
My Heart,” does a dandy job on his first solo
effort for CBS. You can hear the influence of

% his heroes Lefty Frizzell and Merle Haggard

on this cool swing tune produced by Bob
Montgomery.

GARTH BROOKS - Much Too Young

(To Feel This Damn Old) (Capitol)

Whatstarts off as just another Country tale of
life on the road is made sublime by Brooks’
expressive voice and the song’s great hook.
Scems this Tulsa native knows a thing or two
about bronc riding, too. We're looking for-

Here’s a unique number to brighten your ward to hearing what else Garth has to offer.

TANYA TUCKER - Call On Me (Capitol)

Tanya’s got a lot of good things going on in
her life right now, with a baby due soon and
three nominationsat the upcoming Academy
Of Country Music Awards. This third single
from her “Strong Enough To Bend” album
should keep the good things going. Written
by Gary Scruggs, it’s gotamore Country/pop
feeltoitthananything she’s putoutina while.

34

www americanradiohistorvy com

the GAVIN REPORT/March 17, 1989


www.americanradiohistory.com

JAZZ NEW RELEASES

ONE MORE FOR THE ROAD - CHARLES
BROWN (ALLIGATOR)

Just across the Bay Bridge, from where I'm
typing this message to you, lives a Blues/
Jazz master. And justas water naturally rolls
offaduck’sback, smokey,Jazzybluesroll off
the quiet imagination of Charles Brown.
Although this album was reviewed in these
pages back in 1986, One For The Roads’s
reissuc has been slightly readjusted, giving
this masterpiece a bluesier slant. Plus, we
can now replace our dog-eared, scratchy
vinyl versions with CDs. If it's late at night
and vou're feeling blue behind the board,
any sclectionbetweenoneand eleven willat
leastdignify your deepfeclings. And if you're
in town and the horses are running at Bay
Mecadows, let's head over there together.
Chances are Charles is hanging out there.
“THE AVENUE” - KIMBAL DYKES
(MUSICWEST)

Inhissalad days, Kimbal Dykes was playing
atafuneral foradeceased guitar collector. A
fewdayslater the widow called and offfered
Dykes a rare Fleta classical guitar. It was
built by the late Ignacio Fleta of Barcelona,
and whenhe wasalive, you either happened
upon a private transaction or joined a thir-
teen year waiting-list to obtain one of these
fine instruments. That guitar launched a
young guitarist’s desire to go pro. On “The
Avenue,” the title cut from Kimbal Dykes’
latestalbum, you hear a subtle combination
of classical pop with a tasteful string linc.
DarclinentionaMason Williams influence?
HOMAGE - PETER KATER (GAIA)

Peter Kater started out asa Keith Jarrett fan.
Leaving the East Coast for the wilds of Colo-
rado, Kater has sincemade hismark inpiano
melodies. Melodically, Homage is his lush-
estwork.Ilike theway he combinesadistant
percussive background wave on the title
track. Acoustic reinforcements of flute and
cello position Kater as relaxing, yet ethereal.
Yet it’s the use of bongos, balithons, frame
drums and other percussion that gives
Homage organic and orchestral depth.
THE SEARCHER - KEVIN EUBANKS
(GRDP)

Kevin Eubanks theconductor is back—that’s
conductorasinelectricity. Hislastbout with
acousticmania scems to have left a perma-
nent mark. The power of subtle suggestion
lingers, as heard on the opening track “The
Story Teller.” Eubanksand co-producer Duke
DuBois keep things swinging and interest-
ing. “Cookin’” isanelectricscat piece. “Strait-
jacket” is cookin’ Jazz funk. On “Forgotten
Future” and “Blue Woven Dreams,” Mark
Ledford adds creative vocal effects along
with “voice percussion.” “Dreams” is the
disc’sbest compromisebetween Jazzbeauty
and forceful impact. Bassist/ clothes designer
Kenny Davis (“Jazz-Wear for the musician
that swings all year round”) lends close-
proximity sonic support. The Searcher
abounds in chops as electric and acoustic
beauty co-exist in harmonic clarity not un-

like the lamb and the lion.
MAGNOLIANIGHTS-BILLKING (GAIA)

l AMORPHISM - MASAHIKO SATOH
{ (PORTRAIT)

Keyboardist Bill King wiclds the power on
“Rio Grande.” This eight minute tour-de-
force is a demanding but com plex composi-
tionof Spanish fly. Guitarist Rob Piltch sings
with each sustaining chord change theband
backs into. There are softer moments to be
heard as “Image” scrves as a quiet alterna-
tive. Having traveled in some impressive
rock circles (King played with the likes of
Linda Ronstadt and Janis Joplin, as well as
with a host of psychedelic and R&B bands),
Canada’s keyboard favorite has settled into
a convincing Jazz-flavored direction, sur-
rounding himself with some impressive
support players.

I'LL STAND UP - PAT KELLEY (NOVA)
Small but mighty Nova Records relcases
another winner. Session guitarist Pat Kelley’s
I'll Stand Up stands out among a strong
batch of contenders as Kelley’s guitar play-
ing is capable of death-defying cdge and
fury. On the opening “The River,” Kelley
playsahappy head, interchanging the struc-
ture with some thoughtful and dangerous
soloing. Of course thereare softer scconds to
be clocked on “Bolinas” and “Twilight Sere-
nade,” but I like it when Pat turns up the
juice. Let it scream Pat! That overdubbed
frontalassaulton “TheBaron” featuressome
triple bad tones and they don’t usually let
you blow like that on NBC jingles. “After-
touch” is a more pop Jazz piece thatis AA
compatible.

CHICK COREA AKOUSTIC BAND

(GRD)

Trios, trios and more trios. This is just our
opinion, but many times what really sepa-
rates great trio projects from uninteresting
ones is the drumming. With Chick’s latest,
even though theamps and synths are safely
locked away, Coreca maintains “electricity”
on this akoustic venture by sticking with
Elektric Band drummer Dave Weckl. I'm
sure Weckl had to adjust his style to suit the
encrgy essentials of a threesome, but this
material inherits more sweep, drama and
backbeat push with a younger, more ag-
gressive rhythm section that includes John
Patitucci on standup bass. Weckl’s work on
Michel Camilo’s record accomplished this
samedrive. While muchof theplaying might
be a little strong for Adult Alternative, Jazz
ears might want to start in the middle of the
package with tracks 5-8; “Autumn Leaves,”
“Someday My Prince Will Come,” “"Morn-
ingSprite” and “T.B.C” respectively, and fan
out from there.

| And while we're on the subject of acoustic

trios, we were a bit surprised to find that
Satoh’s Amorphism wasreleased inJapanin
1986. When we reviewed the CD/EP Febru-
ary 10 its digital snap led us to believe these
sessions werebrand new. “Escape Velocity”
and “Quid Pro Quo” sound as fresh as ever
for Jazz play. With the full release, try
“Utpala” and “Shun Yo Sho” for Adult Al-
ternative.

¥ LC 67 leten (1 P2 d
THE GOLDEN WIRE - ANDY SUMMERS

(PRIVATEMUSIC)

This is an important album for Adult Alter-
native Radio. Thereare someofus who think
that since many AA listeners came from
Album Radioand areill prepared tomoveto
A /C pasturesjust yet, it'sokay—and maybe
imperative—to have a taste of progressive
rock guitar to complement that full stable of
synthesized keyboards. Summers’ new
music on the Private Music label almost
subliminally reminds your listeners of the
legacy of the Police, aband whoappealed to
the Adult progressive spirit. On The Golden
Wire, Summers continues his collaborative
spirit (recalling the solo LPs with Robert
Fripp) with special guest Paul McCandless
who appears on almost half the disc. For
those interested in stealing more Album
Radiolisteners, try “Island Of Silk,” “A Piece
Of Time,” the title track and “Rain Forest In
Manhattan.” “Vigango” is strong but soni-
cally pleasing. Thesolo pieces “Imagine You”
and “A Thousand Stones” are nice guitar
tapestries. Having seen Summers soar on-
stage with Sting, and bomb with his own
fusion band, Private Music’s TGW will help
“hip up” many AA playlists.

AFTER IMAGE - DAVID PETERSON
(NEBULA)

Electric guitarist David Peterson’s style is
ultra smooth, almostglissando. Each trackis
almost non-stop soloing in the Adult Alter-
native scheme. Nebula Records is a new
spin-off label of the all-classical Centaur
Records. Peterson’s is the first of a half dozen
releases for 1989. Listen to the longish ”].T.”
Timewise, “The Sea Tune” conforms better
timewise. Call Roger Lifesetat818-991-7668,
if you're intrigued.
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the GAVIN REPORT
Reports accepted Thursdays only

9 AM through 5 PM
il ﬂT‘D DEL Station Reporting Phone (415) 495-1990
. Govin Fox: 415-495-2580

1. THE SEARCHER - KEVIN 1| 1| 1 MARTIN TAYLOR - SARABANDA (GAIA)
EUBANKS (GRP) 2| 2| 2 STEPS AHEAD - N.Y.C. (INTUITION/CAPITOL)
2. EGHég;‘ COREA AKOUSTICBAND 15 7| 3 BQBBY LYLE - IVORY DREAMS (ATLANTIC)
. 4| 4| 4 Steve Bach - More Than A Dream (Soundwings)
> iouay WD UP-PATKELLEY 51 315 Free Flight - Sice Of Lite (CBS Assoc)
4 LOVE DANCE - IVAN LINS 1110 | 6 TURTLE ISLAND STRING QUARTET - METROPOLIS (WINDHAM HILL JAZZ)
(REPRISE) 12 ' 9 | 7 TRAUT/RODBY - THE GREAT LAWN (COLUMBIA)
5. SWITCHBACK - SCOTT COSSU -- |27 | 8 TERRILYNE CARRINGTON - REAL LIFE STORY (VERVE FORECAST/POLYGRAM)
(WINDHAM HILL) 13 111 | 9 DAVID MANN - INSIGHT (ANTILLES NEW DIRECTION/ISLAND)
6. VOODOO - DIRTY DOZEN 7! 6110 Keiko Matsui - Under Northern Lights (MCA)
BRASS BAND (COLUMBIA) 8 | 8|11 Marcus Roberts - The Truth Is Spoken Here (Novus/RCA)
17 112 112 WINDOWS - THE FRENCH LAUNDRY (CYPRESS/A&M)
23 16 13 SPECIAL EFX - CONFIDENTIAL (GRP)
3| 5 14 Bireli Lagrene - Foreign Affairs (Blue Note)
20 18 115 PASSPORT - TALK BACK (ATLANTIC)
‘m- 15 [ 17 16 Jimmy McGriff - Blue To The Bone (Milestone)

30 | 25 (17 BUDDY MONTGOMERY - SO WHY NOT? (LANDMARK)
9|15 |18 Robin Eubanks - Different Perspectives (JMT/PolyGram)

KEVIN EUBANKS - | 32 /19 SHERRY WINSTON - LOVE MADNESS (HEADFIRST/K-TEL)
THE SEARCHER 39 |30 {20 ERIC GALE - IN A JAZZ TRADITION (EMARCY/POLYGRAM)
(GRP) 24 |19 |21 Mulgrew Miller - The Countdown (Landmark)

6| 13 |22 Sadao Watanabe - Elis (Elektra)
Kevin's latest Most Added gives 28 | 21 |23 Garry Dial and Dick Qatts (DMP)
him "automatic" artist status. 10 | 14 |24 Joe Beck - Back To Beck (DMP)
25|20 ,25 Michael Hayes - | Vibe (STA/RBI)
-- |45 |26 McCOY TYNER - REVELATIONS (BLUE NOTE)
40 | 34 |27 DEBQRAH HENSON-CONANT - ON THE RISE (GRP)
18 | 23 | 28 Charles Earland - Front Burner (Milestone)
32| 31129 BOB BERG - CYCLES (DENON)
47 | 33 |30 RAY BRYANT - GOLDEN EARRINGS (EMARCY/POLYGRAM)
27 1 26 | 31 David Balmer - Becoming Became (Chase Music Group)
38 | 37 | 32 ALEXBUGNON - LOVE SEASON (EMI)
22 | 24 | 33 Dave McKenna Quartet - No More Quzo For Puzo (Concord Jazz)
-- | -- | 34 MASAHIKOQ SATQH - AMORPHISM (PORTRAIT)
19 1 22 | 35 Kim Pensyl - Pensyl Sketches #1 (Optimism)
46 | 41 | 36 MANTECA - NO HEROES (SOUNDWINGS)
44 | 43 | 37 JAMES WILLIAMS - MAGICAL TRIO 2 (EMARCY/POLYGRAM)
37 | 36 | 38 Maynard Ferguson - High Voltage (Intima)
-- | -~ 139 SUPERBLUE (BLUE NOTE)
14 | 28 | 40 Miche! Camilo (Portrait)

"RECORD TO WATCH

OREGON

-- | == | 41 HIRQOSHIMA - EAST (EPIC)
45(310%%\%'{)& 29 139 | 42 AlJarreau - Heart's Horizon (Reprise)

-- | -- |43 BENNY CARTER - MY KIND OF TROUBLE (PABLO)
Oregon's high powered eciectic 21129 | 44 Gerald Albrlght - Bermuda nghts (Atlantic)
sounds gives Jazz Radio a vast -= | == |45 SCOTT COSSUY - SWITCHBACK (WINDHAM HILL)
array of programmable sounds. 26 |35 |46 Harry Connick, Jr. - 20 (Columbia)
== | == |47 ERNIE WATTS WITH GAMALOQN - PROJECT: ACTIVATION EARTH (AMHERST)
-- | -- |48 JORGE DALTQ - RENDEZ-VOUS (CHEETAH)
== | -- |49 DAVID ARKENSTONE - ISLAND (NARADA/EQUINOX/MCA)
48 149 |50 Enya - Watermark (Geffen)

Cotditors:Keith Zimmermon/Kent Zimmermon

CHARTBOUND
*KEVIN EUBANKS (GRP) MEMBERS ONLY (MUSE) ERIC GALE (ARTFUL BALANCE)
PAT KELLEY (NOVA) TORCH SONG TRILOGY (POLYDOR/POLYGRAM)  *RALF ILLENBERGER (NARADA/EQUINOX)
*CHICK COREA AKOUSTIC BAND (GRP) *WALLACE RONEY (MUSE) *BILL KING (GAIA)
OREGON (PORTRAIT) JOHN LEWIS (EMARCY/POLYGRAM) *CHAKA KHAN (WARNER BROS.)
* IVAN LINS (REPRISE) *MICHELLE HENDRICKS (MUSE) *JACK WALRATH (BLUE NOTE)
*DIRTY DOZEN BRASS BAND (COLUMBIA) Dropped: #38 Richie Cole, #40 DeFranco/Gibbs, #42 Tom Harrell, #44 Do'ah, #46 Brian Melvin's Nightfood,
L RALPH PETERSON QUINTET (BLUE NOTE) #47 Joe LoCascio, #48 Freeway Philharmonic, #60 Bley/Swallow, Rick Flauding. *Debuts in charthound
36 the GAVIN REPORT/March 17, 1989
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ROB MOORE - THE BREEZE
“One of the BEST so far this
year! My personal favorite, as
well as many listeners across
the country, on the BREEZE
network. Great Phones!”

MONICA LOGAN - KBLX

“He’s an artist with talent that
transcends all formats. Phones
are off the hook!”

JOHN FROST - THE OASIS

“Our audience has reacted ve
positively to this record. It adds
a special spice to THE OASIS.”

HANSEN - SMN

“Major Phones! Alex is perfect
wave music. It's sensuous and
romantic. It makes you feel like
there’s a fireplace in the room.”

BOB CHURCH - WLOQ
“This Swiss, New Yorker hits a

good groove. Love season is
happening!

Everybody's Talking About. . .
LOVE SEASON
ON

@RPHELIS”

R'E NO R D)S
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1. LOVE DANGE - IVAN LINS
" (REPRISE)

2. THE SEARCHER - KEVIN
EUBANKS (GRP)

3. SWITCHBACK - SCOTT COSSU
(WINDHAM HILL)

4. EAST - HIROSHIMA (EPIC)

5. REAL LIFE STORY - TERRI LYNE
CARRINGTON (VERVE
FORECAST/POLYGRAM)

6. I'LL STAND UP - PAUL KELLEY
(NOVA)

7. NEW LIGHT THROUGH OLD
WINDOWS - CHRIS REA
(GEFFEN)

SHERRY WINSTON
LOVE MADNESS
(HEADFIRST/K-TEL)

SCOTT COSSU
SWITCHBACK
(WINDHAM HILL)

A couple of hot jumps--Sherry moves
39-19 while Scott goes 49-22!

RECORD TO WATCH

Nt Lvs

IVAN LINS
LOVE DANCE
(REPRISE)

A custom Adult Alternative release.
Lins' first full English LP is off to a fast
start as our Most Added plus
debuting at #43.

(o-Editors:Keith Zimmermon)Kem Zimmeiman

RN NWW-—=N

—
OUTNO~Naw—=N

—
w

ADULT ALTERNATIVE

1 MARTIN TAYLOR - SARABANDA (GAIA)
2 Enya - Watermark (Geffen)
3 FREE FLIGHT - SLICE OF LIFE (CBS ASSOC.)
4 WINDQWS - THE FRENCH LAUNDRY (CYPRESS/A&M)
5 STEVE BACH - MORE THAN A DREAM (SOUNDWINGS)
6 SPECIAL EFX - CONFIDENTIAL (GRP)
7 Keiko Matsui - Under Northern Lights (MCA)
8 Tanita Tikaram - Ancient Heart (Reprise)
9 TRAUT/RODBY - THE GREAT LAWN (COLUMBIA)
10 BOBBY LYLE - IVORY DREAMS (ATLANTIC)
11 DAVID MANN - INSIGHT (ANTILLES NEW DIRECTIONS/ASLAND}
12 STEPS AHEAD - N.Y.C. (INTUITION/CAPITOL)
13 Kim Pensyl - Pensyl Sketches #1 (Optimism)
14 DAVID ARKENSTONE - ISLAND (NARADA/EQUINOX)
15 Deborah Henson-Conant - On The Rise (GRP)
16 Al Jarreau - Heart's Horizon (Reprise)
17 Bireli Lagrene - Foreign Affairs (Blue Note)
18 Freeway Philharmonic (Spindietop)
19 SHERRY WINSTON - LOVE MADNESS (HEADFIRST/K-TEL)
20 CHRIS REA - NEW LIGHT THROUGH OLD WINDOWS (GEFFEN)
21 Dan Balmer - Becoming Became (Chase Music Group)
22 SCOTT COSSU - SWITCHBACK (WINDHAM HILL)
23 RIC FLAUDING - REFUGE (SPINDLETOP)
24 ALEX BUGNON - LOVE SEASON (EMI)
25 Gerald Albright - Bermuda Nights (Atlantic)
26 HIRQSHIMA - EAST (EPIC)

18 |27 Danny Heines - Every Island (Silver Wave/Optimism)

29
21
31
26
38
47
25
36
24
34
28

28 KERSTIN ALLVIN - ORIGINS (JBX)

29 Joe Beck - Back To Beck (DMP)

30 RALF ILLENBERGER - CIRCLE (NARADA/EQUINOX)
31 Don Harriss - Vanishing Point (Sonic Atmospheres)

32 NIGHTINGALE - LIGHTDANCE (HIGHER OCTAVE)

33 TERRI LYNE CARRINGTON - REAL LIFE STORY (VERVE FORECAST /POLYGRAM)

34 Julia Fordham (Virgin)

35 Gipsy Kings (Musician/Elektra)

36 Chi - Pacific Rim (Projazz)

37 Michael Hayes - | Vibe (STA/RBI)

38 Sadao Watanabe - Elis (Elektra)

NRISE NDTRACK (CAPITOL)

40 Do'ah - World Dance (Global Pacific/CBS)

41 Turtle Island String Quartet - Metropolis (Windham Hill Jazz)
42 Gary Herbig (Headfirst/K-Tel)

43 [VAN LINS - LOVE DANCE (REPRISE)

44 KEVIN EUBANKS - THE SEARCHER (GRP)

45 BILL GABLE - THERE WERE SIGNS (PRIVATE MUSIC)
46 PAT KELLEY - I'LL STAND UP (NOVA)

47 PASSPORT - TALK BACK (ATLANTIC)

48 Anita Baker - Giving You The Best That | Got (Elektra)
49 Chet Atkins - C.G.P. (Columbia)

50 ERNIE WATTS WITH GAMALON - PROJECT: ACTIVATION EARTH (AMHERST)

CHARTBOUND

GONTITI (PORTRAIT)

*MEMBERS ONLY (MUSE)

*BRUCE COCKBURN (GOLD CASTLE)
PETER KATER (GAIA)

—

BOB BERG (DENON)

*OREGON (PORTRAIT)

* CHAKA KHAN (WARNER BROS )
ERIC GALE (ARTFUL BALANCE)

JAMES LEE STANLEY (BEACHWOOD/CHAMELEON) SHOW OF HANDS (IRS/MCA)
Dropped: #33 Roberta Flack, #44 Brian Melvin's Nightfood, #45 Russ Barenberg, #48 Tom Scott, Manteca, Dial/Oatts.

LYLE LOVETT (CURB/MCA)
* GLENN ALEXANDER (CHASE MUSIC GROUP)
DIZRHYTHMIA (ANTILLES/ISLAND)
DAVID CROSBY (A&M)
MICHAEL DEEP (HIGHER OCTAVE)

*Debuts in charthound

38

www americanradiohistorv com

the GAVIN REPORT/March 17, 1989


www.americanradiohistory.com

TURTLE ISLAND
STRING QUARTET

WRTLE ISLAND STRING QUARTET
METROPOLIS

SCOTT COSSU

“Switchback”

CROSSOVER WINNER

GAVIN ADULT ALTERNATIVE:
#3 Most Added 49*-22*

GAVIN JAZZ:
#5 Most Added Debut-45*

R&R NAC:
#1 Most Added Debut-28*

R&R CJ:
#3 Most Added 15/10

MACJAZZ LP:
#3 Most Added Debut-35*

FMQB NEW HORIZONS:
#1 Most Added Debut-23*

©1989 Windham Hill Productions Inc. Distributed by A&M Records, Inc.

“Metropolis”

TOP 5 BOUND!

GAVIN JAZZ: 10*-6*
R&R CJ: 7*-6*

Watch for Adult Alternative
edits of “Sidewinder,” “Jaco,”
and “Four On The Floor.”

THANK YOU
JAZZ RADIO!!

vvvvvv,anLnericanradinhistorv com

SCOTT COSSU ranvanion
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INSIDE ALTERNATIVE RADIO b, rete stancish

A few notes this week before covering last
month’s Gavin Seminar Alternative Workshops.
Dave Gottlieb-KF]C will be stepping down as
Music Director on April 12 to concentrate on his
studies. Dave is a genuine music fan and that's
something this industry never has enough of.
We'll miss Dave, but I'm sure we’ll be hearing
from him in the Alternative arena in the near
future. Also, speaking of changes, check out our
Classified section fora jobopportunitywith AIM
Marketing/Paul Yeskel Promotions.

During the Gavin Seminar a series of work-
shops were conducted covering avarietyof topics
that were raised in the opening conclave Thurs-
day night. The following are summaries of some
of the workshops as prepared by the group leader,
or a participant of the specific workshop.

RETAIL

by Kim Sade, WRAS-Atlanta

It's vital for radio to develop a relation-
ship withretailersin theirarea. Itisan excel-
lent way to gauge your market impact and
improve your station’s visibility. Some spe-
cific promotions with retailersinclude: Stick-
ering releases withlabels thatsay “As Heard
On...”; weekly calls to retailers to inform
them of what’s doing well and your new
adds; checking sales to see what's selling
and encouraging in-store play of artists you
arcsupporting.

Be active in approaching retail stores for
advertising or non-commercial underwrit-
ing. This should help encourage the stores to
stock the music you're playing, making it
available for your listeners and thereby
maintaining your listeners’ enthusiasm for
the format.

Most all stations have a problem getting

2 -
| Commercial Alternative group leader Mike
Summers-K]QN makes a vivid point,

: . | _#ﬁ'j X I R . .
Alternative Retail Workshop group leader Kim Saade-WRAS (left) chats with (L to R) }osff
"Mr. Radio” Rosenthal-WCDB and Lori Blumenthal-IRS Records.

chainstores to stock the music they play,and
if they do it’s in limited quantity. Sugges-
tions include: Sending playlists to the stores
and hammering them withinformationabout
which artists are doing well at your station.
Hopefully this will result in them taking
some chances with your hottest records in
terms of ordering, displaying and promot-
ing.If yourairplay translates into significant
sales, the stores will be more inclined to
stockmore of your playlist materialand you
won’t have to promote them as much.
Another problem is the lack of independ-
ent music stocked in the major stores. One
idea is for stations to keep a list of mailing
addresses of independant labels in the stu-
dio to give out over the telephone to inter-
ested listeners. Listeners who can’t find the
music that you're turning them on to can
contact thelabels directly and possibly order
them by mail. This is one way to circumvent
the system when it operates ineffectively.

COMMERCIAL
ALTERNATIVE RADIO:

SURVIVING AND THRIVING
by Jody Peterson, WNCS-Montpelier
(note: this session was lead by
Mike Summers, KJQN-Salt Lake City)

Mixingabroad range of different stylesof
musicis commonamong many stations. We
play both old and new music (e.g. reggae
into CCR into John Hiatt). In a ratings situ-
ation it's critical to incorporate the familiar

= || artists alongside the lesser known ones. It's

helpful to set up new music at the beginning
of aset withinformation about theartistand
reinforcing with a back announce.

Froma salesangle,aconceptual approach
is often the only way to convey to potential
sales clients the importance and acceptance
of Alternative formats, in lieu of a ratings
book presentation.

Imaging on a minimal budget is a com-
mon challenge. Most of us use the concert
arena todistribute bumper-stickersand fliers.
A parkinglotblitz was a great suggestion. T-
Shirts and bus sides provide visibility. It was
agreed that billboards were worthwhile
when the budget allows them.

In regard to competing with stronger
stations in our markets, it’s critical to con-
stantly reinforce your identity.

Community involvement was an impor-
tantarea of concern. Obviously a station can
better position itself if it's highly visible in
the community.

Musically it was clear that we all share a
commitment to seek outand expose cutting
edge new music (whetherit's World Beat or
alocal R&Bband) to our audiences that may,
or may not, be tomorrow’s Top 40 or Album
Radiodarling.

PROMOTIONAL
OPPORTUNITIES AND
STATION IMAGE

By Renee Blake, WKXL-Concord, NH

Thechallenges faced arc varied butfamil-
iar. How do you create a quality radio prod-
uct on a shoestring budget, or no budget at
all?How doyou convinceretail, sales staffor
school administration that you're a viable
entity? How do you become credible in the
mind of the listener? The primary vote-get-
ters for necessary ingredients for successful
promotional opportunities and a solid sta-
tion image were:

Determiningand focusing ona consistent
direction. Thisencompasses finding the void
in your community and deciding on how
you plan to fill it; Looking for sponsors who
fit that image. Knowing who your station
and listeners really are; Presenting this plan
to your on-air staff in such a way that it can
be clearly understood and followed. Also,

CONTINUED TO PAGE 46

.
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' WESTERN BLOOD - THE SANDMEN (A&M)
| Mykindofrecord. Likethe Sugarcubes who sailed
| from Iceland, The Sandmen import their rock n
roll from the nether regions—this time Copen-
hagen. Unlikethe Cubes, whose twistedtranslated
rocktookonamoreartyattitude, the Sandmen are
brash and arrogant. Like the Stones, their music
hasablues edge mixed with decadence and plenty
of snarl. No one-cut-wonder, Western Blood is
awash with gems. My favorite, “Hate Your Ways”
starts like this: “You walk up to me in your tight
bluejeans/And | was dope dealin’ and feelin’ mean/
You stared at me with your little girl eyes/Beggin’
metohelpyou get high.” Rough stuff, maybe. But
the whole of Western Blood is the real thing. It's
rebellious rock n rol with a swagger. “I'm Accus-
ing You,” “House In The Country”and “500%" are
exotic and erotic.
MR. JORDAN - JULIAN LENNON (ATLANTIC)
Thefirsttimethrough, Mr. Jordanwas a hard call.
ButAlan “KILO" White'senthusiasm provedtobe
ultimately contagious. Mr. Jordan’s timing repre-
sented a difficulttwistin Julian’s careerasasinger
andsongwriter.Coming off ofaflat sophomore al-
bum, even Julian himself admits that “l lookat this

producer like Patrick Leonard helped change the
voice and the approach. Julian uses a rock back-
drop to convey his frustrations and dreams, after
afew thoughtful listens you feel as though you're
beingcommunicatedtoas opposedto being sung
at. This is not a mellow or overly melodic effort.
Songs like “You're The One” and “! Get Up” are
aggressive, think-while-you-dance pieces. When
heroarsthatLennonesqueroar,I'm abeliever. Mr.
Jordan is not an easy audition, but it's an ulti-
mately satisfying and reaching eifort.

album as a fresh start.” Enlisting a collaborative §

GAVIN ALBUM FRONTLINE

RowN inTeHesei ' the EQYPTHNS

SANDMEN

BLOOD,

FAIR AND SQUARE - WASHINGTON SQUARES
(GOLD CASTLE)

When you listen to the Washington Squares
approach it as “Rock-folk.” As the band puts i,
“Folk-rock is rock music played soft. Rock-folk is
folk music played loud.” And if you've ever seen
the Squares perform live, you know they use dBs
asopposedto hammerstoring out for justice. Fair
And Square is brimming with bohemian angstand
passion. Some of the many highpoints include a
re-working of the traditional “Fourth Day Of July”
with a Van Halenesque ‘lectric banjo solo. Hamil-
ton Camp’s “The Pride Of Man” {made famous by
Quicksilver Messenger Service) is given a rous-
ing resurrection. The Kingston Trio’s “Greenback
Dollar” is a rocking hoot. My fave is “The Other
Side Of Sin."” | consider the Squares the premier
voice of folk for the young. With volume on their
side, their sound is meshed with fluent harmonies,
spirited picking and an occasional recitation is
thrown infor spice. Asusual, the music’s direction
and research (fueled by Tom Goodkind’s endless
enthusiasm) is authentic and original, rooted in
both reallty and utop|a Turn n up

& -t ol ' . 3
YEAH WHATEVER - MOEV (ATLANTIC)

As the times phifosophically lean toward use a
synthesizer, go to jailfMoev'redefines the precon-
ceptual blend of synthesizers and rock n roll. A
ruthless four piece from, of all places, beautiful
Vancouver—Moeyv play hard-boiled, bass-heavy
(though not boomy) modern-method rock n roll
with a strain of irreverance, as heard on radical
rock pieces like “Crucify Me” and “Right Hand Of
God.” When they're not upsetting the Pope orthe

ROBYNHITCHCOCK
N’THE EGYPTIANS

ATERUIN

GUADALCANAL MORR!SSEY
DIARY

Ayatollah, Moev is capable of shaking up both a
rock stage oradance floor. Only New Orderorthe
Pixies rival Moev when it comes to the power of
rockand dance. Produced bya collection ofteams,
Yeah Whatever sounds surprisingly cohesive.
This week, your amp gets an audio aerobic work-
out. Again, turn it up, especially when you get to
the bonus mixes of “Yeah Whatever” and “Crucify
Me."

WITCHDOCTOR - SIDEWINDERS
(MAMMOTH/RCA)
Somewherethere must be aRaunch Twang Hall Of
Fame. Inthose Hallowed Hallways blarethe music
of Crazy Horse, Dr. Feelgood, The Dingos, any
band with Chris Spedding andthe Stooges. Raunch
Twangisalmost aiways performed bya four piece.
It's not to be confused with stadium/coliseum
rock, as it sounds much better in small halls and
clubs. The Sidewinders could be considered per-
fect Raunch Twang candidates. They utilize the
right balance of feedback and treble, never fortify-
ing their music with glissando scales or baloney
trappings. Witchdoctor heapsonallthe necessary
lazy chords and backbeats. The vocals are just
right—minimal with funky, overlapping harmo-
nies. Even Neil Diamond is dragged—Kkickingand
screaming—into Raunch Twangdom as the
‘Winders expertly and loosely cover his “Solitary
Man.” “Tears Like Flesh” even has a one note
guitar leaa_ echoing the classic “Cinnamon Girl”
motif. Dare | say it a third time? Turn it up!

“TOUCH" - NOISEWORKS (COLUMBIA)

Here’s a much more interesting side to Noise-
works than we heard ontheir previous LP. “Touch”
escapes a cookie-cutter rock pattern, relying on
harmonic guitars and a grand mid-tempo lope.
Noiseworks will soon find that the “reach out and
touch somebody” concept has been well covered
by ATT and Diana Ross. But by shortening it to
“Touch,” theyaccentuatethe physical. Theelectric
piano notes distinguish this fine rock song. With
an opener like this, Noiseworks seem poised to
make a serious goatAmerican rock radio listeners
and programmers. KZ
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(ATLANTIC)

2. 'VOICES OF BABYLON" - THE
OUTFIELD (COLUMBIA)

3. "BRING IT BACK AGAIN" - STRAY
CATS (EMI)

4. "THING CALLED LOVE* - BONNIE
RAITT (CAPITOL)

5. FUN & GAMES - THE CONNELLS
(V1)

" TOPTIP

STRAY CATS
"BRING IT BACK AGAIN’
(EMI)

Two strays get their acts together.

Bonnie Raitt debuts at #32 while
the Cats come in at #34.

RECORD TO WATCH

THE QUTFIELD
'VOICES OF BABYLON"
(COLUMBIA)
The Qutfield play it deep this
time--somewhere between Venus and
| Mars. Big out-of-the-box space record!

Editor: Kent Zimmerman

50

ALBUM

REPLACEMENTS (SIRE/REPRISE) "I'LL"

ELVIS COSTELLQ (WARNER BROS.) "VERONICA" "THIS"
XTC (VIRGIN/GEFFEN) "MAYOR"

REM (WARNER BROS.) "TURN" "STAND" "POP"

LOU REED (SIRE/WARNER BROS.) "DIRTY" "BUSLOAD"
ROY ORBISQN (VIRGIN) "MYSTERY" "GOT"
EASTERHQUSE (COLUMBIA) "FIGHTING" "REDBIRD"
The Fixx (RCA) "Driven"

Midge Ure (Chrysalis) "God"

U2 (ISLAND) "GOD II"

MELISSA ETHERIDGE (ISLAND) “SIMILAR" "CHROME"
Traveling Wilburys (Wilbury/Warner Bros.) "End" "Tweeter”
RADIATQRS (EPIC) "CONFIDENTIAL"

Chris Rea (Geffen) "Working"

FINE YOUNG CANNIBALS (IRS/MCA) "CRAZY"
CROSBY. STILLS. NASH & YQUNG (ATLANTIC) “THAT" "MADE"
Bad Company (Atlantic) "Shake"

COWBOY JUNKIES (RCA) "SWEET"

38 Special (A&M) "Second” "Hotlanta"

JULIAN LENNON (ATLANTIC) "HEAVEN"

David Crosby (A&M) "Drive" "Monkey"

LITTLE AMERICA (GEFFEN) "WHERE"

Jon Butcher (Pasha/Capitol) "Send” "Might"
GUADALCANAL DIARY (ELEKTRA) "SATURDAY"

FIRE TOWN (ATLANTIC) "LIFE"

Bruce Cockburn (Gold Castle) "Tree"

Guns N' Roses (Geffen) "Patience” "Used"

Mike + The Mechanics (Atlantic) ‘Living" "Seeing"

DEF LEPPARD (MERCURY/POLYGRAM) "ROCKET"
TANITA TIXARAM (REPRISE) "TWIST"

ROBYN HITCHCOCK 'N' THE EGYPTIANS (A&M) "WASPS"
BONNIE RAITT (CAPITOL) "THING"

Bon Jovi (Mercury/PolyGram) *I'll' 'Born”

STRAY CATS (EMI) "BRING"

Little Feat (Warner Bros.) ‘Clear”

GARY MQORE (VIRGIN) "READY"

NEW QRDER (QWEST/WARNER BROS.) “FINE"

Violent Femmes (Slash/Warner Bros.) "Nightmares”

Steve Earle (UNI/MCA) "Back"

GLAMOUR CAMP (EMI) "DID"

Tesla (Geffen) "Trail"

Hothouse Flowers (London/Polydor) "Feet

Enya (Geffen) "Flow'

Thrashing Doves (A&M) "Angel’

Edie Brickell & The New Bohemians (Geffen) "Little" "Circle"
LYLE LOVETT (CURB/MCA) "HERE"

WARRANT (COLUMBIA) "DOWN"

THE QUTFIELD (COLUMBIA) “VOICES"

Cheap Trick (Epic) "Never"

Charlie Sexton (MCA) "Back"

Reports accepted Monaays at
9 AM through 5 PM Tuesdays

Station Reporfing Phone (415) 495-1990

Gavin Fax: 415-495-2580

~_CHARTBOUND

SAM PHILLIPS (VIRGIN) 'EARTH"
SKID ROW (ATLANTIC) "YOUTH"

* PROCLAIMERS (CHRYSALIS) "500"
BULLET BOYS (WARNER BROS.) FOR"

Wayne Toups, Love & Money.

CRUEL STORY OF YOUTH (COLUMBIA) "CRUEL" INDIGO GIRLS (EPIC) 'FEARS'
* STEVE WINWOOD (VIRGIN) "HEARTS"

* NEVILLE BROTHERS BAND (A&M) "FIRE" * JOE HENRY (A&M) "GONE"
GRAHAM PARKER (RCA) "CORRUPTION" JIM CAPALDI (ISLAND) "LORD"
* THE CONNELLS (TVT) "SOMETHING" ED HAYNES (APACHE) "KILL"

Dropped: #32 Dylan/Dead, #35 Eddie Money, #42 Royal Court Of China, #48 Waterboys, #49 Keith Richards, #50 Living Colour,

HOWARD JONES (ELEKTRA) "EVERLASTING'
* RUSH (MERCURY/POLYGRAM) "MISSION”

1
»
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INSIDE AlB“M by Kent Zimmerman

LONOON -TOKYO-0OAKLANO - BARCELONA :

KUMAN RIGHTS Now!
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TURIN-PARIS-ATHENS - PHILADELPHIA

HUMAN RIGHTS NOW!
The Official Book of the Concerts for
Human Rights Foundation World Tour
Text by James Henke
(Salem House Press-$15.95)
Back in 1948 when Jazz music was rebel
music, and Cary Grant and James Stewart
were kings of the silver screen, adocument
was drafted and ratified by many of the
nations throughout the world— including
South Africa. That document, entitled the
Universal Declaration of Human Rights
guaranteed many of the basic human rights
that we Americans tend to take for granted.
Cut to 1988— forty years after the Declara-
tion was signed en masse. Many flagrant
violations of these rights still go on. Such
was the seed and inspiration for a series of
concerts presented by Amnesty International
featuring a core group consisting of Sting,
Peter Gabriel, Bruce Springsteen, Tracy
Chapman and Youssou N’dour. Just pub-
lished is the graphically beautiful account of
the Worldwide Tour that not only tells a
| story with a series of breathtaking color

T . . ; I
| photos, but contains a running narrative of

| especially in the hands of such global per- |

the on-road adventures, both on stage and
inside many of the meetings the organizers
and artists had with the heads of the coun-
tries in which they performed.

Particularly interesting is each artists’ open-
ing testimony, explaining their motives and
involvement. Since these artists (along with
U2) represent the very top sales and airplay
forcesin America, many radio programmers
and listenersalike will be fascinated by what
goes on when rock n roll and human rights
crusaders cross swords with the world pol-

icy makers. In detail, thebook chronicles the |

concerts abroad, showing how rock nroll’s
worldwide impact has virtually exploded,

formers as Peter Gabriel, Sting and Youssou
N’dour.

In his opening argument, Springsteen—in

his inimitable populist manner—writes,
“"When [ was a kid, | went downtown and
boughta single. 1 think it was ‘Like A Rolling
Stone.” And everybody, includingmy mother
and father, thought it was justa little piece of
plastic. When [ put the single on the record
player, [ found a transcendent moment of
frecdom that touched and changed my life.”
Such testimony neatlyties together theinter-
national and domestic feel the concerts
seemed to have. Present was a musical and
political cross-communication as each for-
cign concert was augmented with some of
those country’s prominent musical spokes-
persons.

| Incidently, all thirty articles of the Universal
Declarationarereprinted. Itisafar-reaching
| document that is sometimes the only consti-
tutional defense offered to those defending
themselves against some of the most ridicu-
lous seditious accusations. After reading
some of thehorror stories told by the victims,
your firstinclination s tokiss the Yankeesoil
| we tread upon. But just as important, the
| international power of music is personified
| as truly a wielding force. Just like our own
humanrights, sometimes we take for granted
the power that music can potentially wield
when it comes affecting political change as
well as upgrading a pathetic standard of
Justice and living. | found this book to be a
document within a document. And the les-
son is two-fold. With the right combination
of public awareness, political cloutand fund
| raising, a lot of good can be accomplished.
Alsoimportantisthelight shed on the power
of music. In the right hands, with the right
| domino effect, music can blow many a cell
door wide open. Human Rights Now! is
available from Amnesty International USA,
| Publications Department, 322 8th Ave. New
York, NY, 10001 for $15.95 plus $1.50 ship-
ping. Music fans will find it an essential
| addition to their music libraries. For further
information, contact Jacqui Hunt, Deputy |
Director of Communications at Amnesty
International, 212-807-8400. KZ
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THE

ZULUS

Featuring "Never Again” and "Back’

Produced by Bob Mouid
East Coast tour starts March 17th.
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1.Pin & Web - CATERWAUL
(IRS/MCA)

2. Fun & Games - THE CONNELLS
(TVT)

3. Witchdoctor - SIDEWINDERS
(Mammoth/RCA}

4. Yellow Moon - THE NEVILLE
BROTHERS (A&M)

5. Fade Qut - LOOP (Rough Trade)
6. "Wrote For Luck" - HAPPY
MONDAYS (Elektra-12")

INDIGO GIRLS
INDIGO GIRLS
(EPIC)

Improved their chart points by 30% and

climbing the playlists of Will

Kahler-WUSC and Marc Hill-WRVU.

RECORD TO WATCH
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NEW MODEL ARMY
"STUPID QUESTIONS"
(CAPITOL-12)

This record has the right answer for Bill

Garbarini-WTSR, Cynthia

Wathen-KFSR, Phil Manning-WOXY

and Marc Miller-KABL.

I
...THRILL KILL KULT (WAX TRAX)
"DEVIL”

MURPHY'S LAW (PROFILE)
"PANTRY"

LOOP (ROUGH TRADE) "BLACK"
GAYE BYKERS ON ACID
(CAROLINE) *YOU"

LIVE SKULL (CAROLINE) "sAw"
RED TEMPLE SPIRITS (NATE
STARKMAN) "DARK"
WOLFGANG PRESS (ROUGH
TRADE-12") "KANSAS"

TOO MUCH JOY (ALIAS) "KICKING®

!

| YO LA TENGO (COYOTE)
‘BARNABY"

} LEGENDARY PINK D. (WAX TRAX)

| MANIAG

Editor: Peter Stdﬁdish
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the GAVIN REPORT

ALTERNATIVE
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Reports accepted Mondays ot
9 AM through 5 PM Tuesdays
Station Reporting Phone {415) 495-1990
Govin Fox: 415-495-2580

XTC (GEFFEN) "MAYOR" "KING" "GARDEN" "SCARECROW" "DADDY" "SKELETONS"
Elvis Costello (Warner Bros.) "Veronica" "Town" "Pads” "Dangle’ "Gum"

The Replacements (Sire/Reprise) "Be" "Talent" "Earth" "Anywhere" "Asking"

ROBYN HITCHCOCK 'N' THE EGYPTIANS (A&M) "WASPS” "DEVILS" "EYES" "KNIFE"
FINE YOUNG CANNIBALS (IRS/MCA) “GOOD" “CRAZY" "MAN" "TELL" "FALLEN" "BACK"
Lou Reed (Sire) "Whale" "Dirty" "Time" "Strawman” "Good" "Faith"

GUADALCANAL DIARY (ELEKTRA) "SATURDAY" "PRETTY" "LOOK" "WHISKEY" "VISTA"
Throwing Muses (Sire) "Dizzy" "Roof" "Fall" "Be" "Dragonhead”

Violent Femmes (Slash/Warner Bros.) "Nightmares" "World" “Fool" "Fat"

Wonderstuff (Polydor) "Give" "Money" "Wish" "Unbearable” "13th" "Ruby"

New Order (Qwest) "Fine" "Round" "Love" "Run" "All" “Disco”

MORRISSEY (SIRE/REPRISE-12") "PLAYBOYS"

THELONIQUS MONSTER (RELATIVITY) "WHAT" "HAGAR" "LOVER" "COLORBLIND"
The Proclaimers (Chrysalis) "500" "Met" "Way" "Jean” “Cap” "Teardrops"

DE LA SQUL (TOMMY BOY) "JENIFA" "MAGIC" "KNOW"

Easterhouse (Columbia) "Come" "Stay" "Redbird"

THRASHING DOVES (A&M) "ANGEL" "REPROBATE'S" "DEADLY" "LORELEI" "SISTER"
The Reivers (Capitol) "Time" “Home" "Lazy" "Secrets” "Winter" "Cut"

FULL FATHOM FIVE (LINK) "HOUR" "FOUR" "SMOKE" "PAINGIVER"

INDIGQ GIRLS (EPIC) “KID" "CLOSER" "TRUE"

Midge Ure (Chrysalis) "Dear" "Brother" "Answers" "Hell’

FIRE TOWN (ATLANTIC) "GOOD" "SHADOWS" "MILES"

LYLE LOVETT (CURB/MCA) "STAND" "HERE" "BLUES" “NOBODY" "KNOW"
fIREHOSE (SST) "TIME"

Love & Rockets (Beggars Banguet-UK) "Motorcycle” "Speed” 'Bike"

Christmas (IRS/MCA) "Stupid” "Human" "Punch” "Nixon" "Warhog" 'Test"
UNTOUCHABLES (RESTLESS) "AGENT" "BOARDWALK" "WORLO"

THE CONNELLS (TVT) "SOMETHING"

Cowboy Junkies (RCA) "Get" "Midnight" "Blue" "Postcard" "Jane"

TOMMY KEENE (GEFFEN) "CAR" "HAPPY"

LOVE TRACTOQR (DB) "BROKE" "VENUS" "WAVE" "MESS"

HE SAI0 (ENIGMA/MUTE) "COULO" "WATCH" "DICKS"

PIERCE TURNER (BEGGARS BANQUET/RCA) "SKY" "TIME" "SHAKE" "MAYHEM"
REM (Warner Bros.) “Inside" "Stand” "World" "Everything"

MIRACLE LEGION (ROUGH TRAOE) "LADIES" "BETTER" "OLD"

YELLO (MERCURY) "TIEQO" "LYING" "RACE"

MATTHEW SWEET (A&M) "VERTIGO" "EASY" "ALCOHOL" "LOVE"

BUCK PETS (ISLAND) "IRON"

MY BLOODY VALENTINE (RELATIVITY) "FEED" "SNOW" "KISS" "BREATH"

Bruce Cockburn (Gold Castle) “Tree" "Gift" "Shipwrecked" "Death”

Ciccone Youth (Enigma/Blast First) "Addicted" "Groovey" "MacBeth"

GRAHAM PARKER (RCA) "WHITE"

Legal Reins (Arista) "Rage" "Wait" "Inside" "Really"

Ed Haynes (Apache) "Kill" "Blues" "Mikhail"

The Pogues (Island-12") “Yeah"

The Waterboys (Ensign/Chrysalis) "Fisherman's" "Lovers" "Party" "Sweet"

THEY MIGHT BE GIANTS (BAR NONE/RESTLESS) "CRANE"

BRIAN RITGHIE (SST) "BELLS"

Roy Orbison (Virgin) "Got" "Mystery" "Windjammer' "Comedians"

The Bambi Slam (Warner Bros.) "Long" "Boom" "Thinkin

CHARTBOUND

SIDEWINDERS (MAMMOTH/RCA)
"WITCHDOCTOR®

RADIATORS (EPIC) "CONFIDENTIAL* "STUPID"

LOVE & MONEY (MERCURY) "MAN" HAPPY MONDAYS (ELEKTRA-12)
H.JONES (ELEKTRA) "LOVE"
Dropped: #39 G.Sand, #42 Enya, #44 N. Ebb, #50 Go-Betweens.

CATERWAUL (IRS/MCA) "WOLF*  NEVILLE BROTHERS (A&M) "MOON"
NEW MODEL ARMY (CAPITOL-12%) "FIRE"

"WROTE"
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Great Danes

Roaring out of Denmark come The Sandmen—a real rock
band. Five guys who know a good tune when they hear
one, but aren't afraid to get their hands dirty.
Western Blood is The Sandmen’s first album, capturing
all the crunch and kick of their infamous live shows.

ESANDMEN

WESTERN BLOOD

their debut album

(5P 5239)

featuring
&L & & 3
AM House In The Country @
i Produced by The Sandmen and Mikael Herrstrom. J
RECORDS *Produced by the Sandmen and Dag Lundqvist. RECORDS

© 1989 A&M Records, Inc. All rights reserved.
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Gavin's Peter Standish cutting someone off at the Alternative Conclave.

present it to your station marketing and
sales/underwritingteamsso that your plans
and theirscomplement eachotherindesign.
Stick with your plan/design/format and
believeinit. While you will fine tuneit stand
up for it! Give it enough lead time to be
effective—it can take time for a format to
take flight.

Be enthusiastic and make your staff feel
special. Morale matters. Everything that is
going on behind the scenes seeps through
onto the air, including station camraderie.
Take the time to make your staff members
feel important professionally with proper
orientation, training, regular staff meetings
and aircheck critiques. Budget for somesocial
gatherings for your staff. Remember them
when freebies are made available.

Be omnipresent. Remember your call let-
ters and your station catch phrase or posi-
tioning statement and dial position. Repeat
them often. Find ways to be visible. Tie pro-
motions in with community needs, topical
subjects, new movie or music releases, the
weather, etc. Find ways to have funand bea
friend toyourlisteners. Take calculated risks
in designing your station promotions.

Some specific promotions mentioned
included onein which KUSF-San Francisco
was faced with a commercial competitors
giveaway of a Porsche and $10,000. They
chose to turn therival’s eventtotheiradvan-
tage. Their budget limited them fiscally but
not creatively so they utilized a sense of
humor and the realization that most people
don’t believe they’ll ever win that Porsche
anyway. Thestation found anold Audi with
seven things wrong with it and offered it as
a prize to the person who could identify its
seven faults. The Audi camecomplete witha
stack of dimes to feed parking meters and
assorted LP’s in the backseat. WKXL-
Concord,NH tied in with their community’s
needs with a “Music Zone Snowbank” pro-
motion. During the winter of ‘88, the “Snow-
bank” coordinated with our local Salvation

Army Thrift Shop to accept warm clothing,
shoes and blankets for people in need. Con-
tributors signed a “Deposit Slip” that went
into a fishbowl when they brought in their
clothes. Theyalsoreceived their choice of an
album or CD(generously donated by record
labels). The contributions were kept sepa-
rate from all others and the County Welfare
Department determined who needed them
most. Those people were given a “With-

drawal Slip” which entitled them to take
advantageof theseblanketsand clothesat no
cost. The Thrift Shop normally charges for
items, but as part of the promotion these
were free. Finally a name was drawn from
the fishbowl for a prize donated by a local
merchant whose name was mentioned on
station “Snowbank” promos.

WFIT-Melbourne, FL publishes a pro-
gram guide and provides its staff with T-
Shirts to keep a high profile. They also issue
plastic cards to listeners entitling them to
special discounts and prizes.

GuerillaMarketing was generally agreed
uponasthe way to puta stationin the public
cye without a budget. Do something that
gets people talking about you. The Water
Cooler Factor. Keep Stan Freberg and the
Theatre of the Mind ideas close at hand.
Having FUN is, after all, what it’s about—
whether it's posting your call letters on tele-
phone poles, promoting your station from
the peanut gallery seats of a morning televi-
sion show or burying doll heads in the sand
when the Talking Heads release their new
album. Ifitrings trueand is fun, listeners will
wanttogetinvolved. They’llalso dosomeof
youradvertising for you by talking up what
you’re doing.

NEW RELEASES

YellowMoon-THENE

(A&M)

Likesomany greatartists, theNeville Broth-
ers have struggled to capture their essence
and sizzlinglive performance in the studio.
Over the years the freeze-frame results on
theirrecordings have had mixed results. On
Yellow Moon the fruits of their love and
labor are an emotional triumph. The diver-
sity cachbrother contributes to their musical
celebrationis allowed to breathe freely: Cy-
ril’s reggae influence, Charles’ bebop jazz
and Aaron’stenderballadsaretied together
by Art’s keyboards. Fortunately theband is
allowed tobethemselves. Traditionalist fans
and critics’ desire to preserve the band as
musical icons has been an albatross that
they’ve successfully shaken. This release
brings their rich musical heritage into the
nineties by mixing traditional sounds and
images withadvanced technology. The key,
however, is that they manage the technol-
ogy, rather thanbeingdominated byit. You'll
need a high powered microcope to find one
mediocre song on Yellow Moon — the best
studioalbum the Neville Brothers haveever
produced. PETER STANDISH
FaaeOut-LOOP (Chapter22 /Rough Trade)
Although their discography has grown to
seven releases since 1986, thisis Loop’s first
full-length LP. Multi-layered noisey guitars
surround and carry you into Loop’s own
spiral of sound. Key tracks: “Black Sun,”
“This Is Where You End” and “Got To Get It
Over.” “Torched” will consume you with
scorching guitar work. ROBERT BARONE
Witch Doctor - SIDEWINDERS (Mam-
moth/RCA)

Hailing from Tuscon, Arizona, this quartet
delivers a distinctive pop/hard rock sound
with a tinge of country thrown in. “What She
Said” will light up your phones. Also check
out “Cigarette,” the brooding cover of Neil
Diamond’s “Solitary Man” and “Tears Like
Flesh.” RB

Wine Dark Sea - VAN \INSAWS

(Phantom-Australia)

The Vanilla Chainsaws create bright songs
with teeth by blending guitar chords and
pop melodies. Lead singer Simon Drew’s
stellar vocals are complimented by the
group’s hook-structured songs. “Years Go
By,” “ToThe Shore” and “The Journey” arc the
best cuts on this five song EP. You can con-
tact Phantom (who released this in January)
at Box A566, Sydney South 2000, Australia.
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cont. from page 21

CLANNAD
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This 1982 photo shows Enya (front row right)

along with Clannad during the early days.

Sometimes we record the sound
in the monitor (control) room
where the actual speakers are. 1
surround the sound with a lot of
reverb, so in fact that reverb is
going back into the microphone
as she’s singing. That doubles the
effect. Thereverb is always going
straight onto the tape. I don’t add
it later in the mix. You get this big
build-up of ambience. You don't
get that by twisting a knob.

KZ: Did you invent this ap-
proach?

NR: Idon’t know. I have a funny
feeling it was done before.

KZ: Now that your music is
making worldwide impact, are
you going to support the record
with live appearances? Will you
leave the studio to become band-
leaders?
ENYA:Everyoneinthestudiohas
this problem of recreating it live.
They have to rearrange the music
especially for the stage. It's some-
thing we look forward to doing.
But we’d like to work on another
album because of the repertoire.
We feel we don’t have enough to
bring on the road with us.

NR: We have the other album she
did forthe BBC, but that’sasound-
track. If you put those two albums
together it would be far too slow.
We would like to do another al-
bum and plan a tour of the world
properly, bringing a small choir
with us, a powerful but small
orchestral section, some synths
and Enya.

KZ: Nicky would be there doing
the sound.

ENYA: Yes, he would be.
KZ:Looking back, whatare your
major musical influences?
ENYA:lheard alotof musicgrow-
ing up. My two most outstanding
encounters with music is classical
and Irish traditional music, which
is very strong where I come from.
WhenI wascomposingand work-
ing with Nicky on the music, [
couldn’t hear the influence from
those types of music. But now |
can hear it when 1 listen to the
album. The chord sequences can
be very classical and then it goes
into very moody traditional type
songs.

KZ: My general impression is
thatfamilies in Ireland and Scot-
land encourage musical talent
among their children more than
the English do.

ENYA: My family is very musi-
cal. I always encountered music
of some kind. My grandparents
were involved in music. My par-
ents were in show business, in
dancebands playing music. It goes
back years and years for me. My
involvement was inevitable.

NR: The English used to have the
edge on talent. I couldn’t point
my finger at a group and say
“that’s whereitended.” The whole
music scene in England got very
stagnant and the punks tried to
do something about it. But there
was a process of alienation with
kids and their parents going on.

They couldn’t identify with each
otheranymore. Atthe punkstage,
parents simply didn’t want to
know about their children any-
more so there was no encourage-
ment as far as setting them up in
music. It just went from bad to
worse and now music is totally
based on imagery and pure pop.
That’s the way I see it. They've
lost the whole thing about play-
ing music for the sake of playing
music. There’s very little tradi-
tional music in England. There’s
much more in Ireland and Scot-
land. Music is in the blood any-
way, whether it’s traditional or
whatever. It’s there to begin with.
Allthat needs to bedoneis to pick
it up.

KZ: Did you always want to
become asoloartist afterleaving
Clannad?

ENYA: I wouldn’t call myself
utterly solo because of the influ-
ence that Nicky and Roma have
on themusic. It’s very much three
personalities in the musicand we
certainlydon’thaveanyrulesand
regulations about how we work.
KZ: One of these days you'll be
doing music for a major motion
picture. Do you think that a ma-
jor film project could happen
soon?

ENYA: We've had lots of offers
for film work but we want to
concentrate on the second album.
NR: We'd like to do a nice movie,
but we're at the stage where it has
to be something that really takes
our fancy. Before, we would have
jumped on almost any project.
There’sa lot of people who would
like us to do films, but the right
one hasn’t come up.

ENYA: We'd like the film to
complement the music, as the
music should complement the
film. You hear so many stories of
people who compose and then
they only use thirty seconds or
onc minute of the music. 1
wouldn’t want to work like that.
NR: A good example is the music
from the film Witness. It’s not
necessarily the music itself, but
what it does for the visual aspect
of things. And the film itself is so
good. That is the kind of quality
we would be looking for.

KZ: Which film director would
you like to work with if you had
a choice?

ENYA: ] know Roma would like
to work with Ridley Scott. (Blade
Runner, Alien, The Duelists, Some-
one To Watch Over Me) She loves
his films. For me it would have to
bea very understanding director,
and he would have to put impor-
tance on the music. | find that

directors tend to leave the music
until too late and they don’t in-
volve the musician. They should
open their minds a little bit more
about music on film.

KZ:How long did it take to com-
plete Watermark?

ENYA: We spent about eight or
nine months in our studio here.
Then we went to London and re-
corded digitally for two months.
But before we went to the digital
studio, we had to know exactly
what I was goingtosing and play.
We had basically finished the
album in Ireland before going to
England. The next time we would
like to master the album as we go
along. Trying to reproduce the
sound a second time around is
sometimes impossible. The digi-
tal is brilliant for the multi-vocals
because there is no noise build-
up. But for the lead vocal, solo
instruments and the bass side,
there’s a particular sound that’s
missing. We’'d like to work with
both digital and analog and be
able to incorporate the warmth.
KZ:Did the Ryans introduceyou
to synthesizers?

ENYA: No. I was playing the
Prophet 5 with Clannad. I was
actually involved with synthesiz-
ers then.

KZ: There’s a hesitation on your
part to mention your past assoc-
iation with Clannad. It's as
though you don’t want people to
lump them both into one musi-
cal camp.

ENYA: It was only two years of
work with Clannad. It took six
years to get Watermark together.
It should be stressed that there’s
more importance in those last six.
years than the two years with
Clannad. Basically, nothing really
happened musically. I was an-
other vocal texture added to the
group and I was dictated as to
what to play. In that way, there’s
no relevance to talk about that
period in time.

NR: I don’t see the sameness that
other people see. It’s too simplis-
tic to lump them both together.
Clannad have a very distinctive
sound. If you put them side by
side, it’s a totally different sound.
Clannad is made up of different
vocal textures, whereas Enya is
made up of one. [t's a very differ-
ent feel, and as a result produces
totally different music.

KZ: So what’s next?

ENYA: It's been a while since we
werein thestudio. It willbea year
in April since we since we fin-
ished working on Watermark. So
we'rea bitanxious to go back and
work on some new ideas. @
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PERSONAL PICKS

SINGLES by Dave Sholin

DEBBIE GIBSON - Electric Youth (Atlantic)
When those human batteries need recharg-
ing it’s nice to have something like this to
plug into. Those aspiring to write hit songs
would be well advised to take a few lessons
by listening to tracks such as this. It's com-
forting to know that the future of pop music
is in the hands of truly talented artists like
the youthful Ms. Gibson.

NEW KIDS ON THE BLOCK -
I'll Be Loving You (Forever) (Columbia)

Anyone who thought it would be just once
around the block for these New Kids was
way off the mark. They took off last summer
with “Please Don’t Go Girl” and haven’t
stopped since. Now, this quintet from Bos-
ton comes up with their third effort, a tender
love song sung with emotion and sincerity.

>

BIG BAM BOO - Shooting From My Heart
(UNI/MCA)

Harmonies from this Englishduoareremin-
scentof America’s Everly Brothers. Itdoesn’t
take long for the scaring chorus to over-
power both the heart and mind.

ALBUMS by Ron Fell

NATALIECOLE-Miss You Like Crazy (EMI)

Over the last few yecars co-writer Michael
Masser has provided Whitney Houston with
some exceptional material and this time he
and fellow authors Gerry Goffinand Preston
Glass provide another all time great ballad
songstress with that perfect melody. Multi-
formatappeal.

CROSSOVERPICK

BOBBY BROWN - Every Little Step (MCA)
Onecofthe mostcleverand bright young new
stars on the music scenedoes itagain! Enters
our URBAN CONTEMPORARY top ten this
week and picks up some key Top 40 airplay
at Q106 San Diego, X100 San Francisco, B97
New Orleans, HOT97 New York, POWER
106 Los Angeles and KZOU Little Rock with
lots more sure to follow.

GLENN MEDEIROS - Not Me (Amherst/
MCA)

Though still a teenager, Glenn’s age is no
longer the novelty in his performance. With
the aid of the Who's Who of Los Angeles’
finest musicians, Glenn has made a strong,
pop-mature album with tight, crisp produc-
tion of instantly gratifying songs. His voice,
still an octave above its eventual, fully-de-
veloped level, ends up adding a special
emphasis and clarity to a variety of love
songs presented in a myriad of tempos and
textures. The current single, NEVER GET
ENOUGH OF YOU, bearslittleresemblance
to the album version heard here. The seven

inch is a dazzling dervish of remixed club-
mania, while the LP version is tempered by
reason. There are two versions of a Diane
Warren/Gerry Goffinsong LOVE ALWAYS
FINDS A REASON. TheFrench version, UN
ROMAN D' AMITIE, wasa bighitin Europe
last year. The English version and the origi-
nalFrencharebothsung withchanteuse Elsa
Lunghini. Bothareunique in theirownways.
Other tracksof special meritinclude SOME-
DAY LOVE, 1 DON'T WANNA SAY
GOODNIGHT and a reprise of his LONG
AND LASTING LOVE, the Michael Mas-
ser/Gerry Goffin composition.
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MELISSA ETHERIDGE
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and cocktail-shaker
W. C. Fields?

et

Bruce Willis handler
Demi Moore . ..

and former man
Boy George?

Future movie footnote and current movie footnote

ick (Dirty Dancing) David (Officer and a
A o Gentleman) Keith?

Swayze ...

GAVIN TOP 40 UP & COMING 74/4!
GAVIN ALBUM 11* ALBUM NETWORK 11*-8*
R&R ACR 14*-9* FMQB 12*-9*

ALBUM FAST APPROACHING GOLD!

RETAIL:

BILLBOARD 44*-37*

ALBUM NETWORK 44-35*

Y95 WMMS  KXXR 35-31
KXYQ WVSR K104 WROQ
WAPE KTTM OK100 WPFM
KFMW
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