


WBCN
WCOZ
WAAF
WBRU
WBLM
WHCN
WCCC
WDRC-FM
WHFS
WIYY
WKTK
WNOR-FM
WMYK
WGOE
WRXL
WQODR
WROQ
WRPL
WKGN
WQBK
WRKI
WTOS
WSIM
WWWZ
wQuTt
WXQR
WSEA

N'T WAIT!

RECORDS

“"CAN'T WAIT"—THE NEW PIPER ALBUM AND SINGLE

AM 1969

BOSTON
BOSTON
WORCESTER
PROVIDENCE
LEWISTON
HARTFORD
HARTFORD
HARTFORD

WASHINGTON, D.C.

BALTIMORE
BALTIMORE
NORFOLK
NORFOLK
RICHMOND
RICHMOND
RALEIGH
CHARLOTTE
CHARLOTTE
KNOXVILLE
ALBANY
DANBURY
SKOWHEGAN
CHATTANOOGA
CHARLESTON
JOHNSON CITY

JACKSONVILLE, N.C.
GEORGETOWN, DEL.

P

Wi

WNEW-FM
WLIR
WBAB
WRNW
WPLR
WYSP
WMMR
WSAN
WEZV
WGRQ
WBUF
WCMF
WOGQR
WAAL
WENE
WCOL-FM
WLVQ
WKDD
WVUD
WVAF
WXFM
WPDH
WMDI
WIKL
WVVX
WXRD
WMIR

SP 4654

THESE STATIONS DIDN’T WAIT: =

NEW YORK CITY
LONG ISLAND
LONG ISLAND
WESTCHESTER
NEW HAVEN
PHILADELPHIA
PHILADELPHIA
ALLENTOWN
ALLENTOWN
BUFFALO
BUFFALO
ROCHESTER
UTICA
BINGHAMTON
BINGHAMTON
COLUMBUS
COLUMBUS
AKRON
DAYTON
CHARLESTON, W.
CHICAGO
POUGHKEEPSIE
ERIE

ELGIN
HIGHLAND PARK
WOODSTOCK
LAKE GENEVA

KFWD
KAZY
KSHE
KADI
KYYS
KWKI
WDVE
WYDD
WABX
WWVWW
wioT
WMHE
WILS-FM
WYFE
WAZY
WFRF
KKTX
KNIT-FFA
KLBK-FM
KMRC
WRAS
WAHR
WVOK
WOOR
WDEK
WLEJ
KSMB-FM

VA.

DALLAS
DENVER

ST. LOUIS

ST. LOUIS
KANSAS CITY
KANSAS CITY
PITTSBURGH
PITTSBURGH
DETROIT
DETROIT
TOLEDO
TOLEDO
LANSING
ROCKFORD
LAFAYETTE
BATON ROUGE
KILGORE
ABILENE
LUBBOCK
MCRGAN CITY
ATLANTA
HUNTSVILLE
BIRMINGHAM
OXFORD
DEKALB
BOWLING GREEN
LAFAYETTE

KMET
KWST
KNAC
KEZY-FM
KPRI
KMYR
KRST
KLOL
WMC-FM
WLRS
wKQQ
WINZ-FM
WSHE
WGVL
WIZIMF
WQFM
WIBA
WYXE
KZOZ
KXFM
KTMS
KCAL
KFMH
WIJAX
WWCT
WMNS
WQZM

LOS ANGELES
LOS ANGELES
LONG BEACH
ANAHEIM

SAN DIEGO
ALBUQUERQUE
ALBUQUERQUE
HOUSTON
MEMPHIS
LOUISVILLE
LEXINGTON
MIAMI

MIAMI
GAINESVILLE
MILWAUKEE
MILWAUKEE
MADISON
MADISCN

SAN LUIS OBISPO
SANTA MARIA
SANTA BEARBARA
REDLANDS
MUSCATINE
JACKSONVILLE
PEORIA
CLEVELAND
HAGGERSTON

KSAN
KYA-FM
KTIM
KSJO
KZAP
KSFM
KDKB
KWFM
KAWY
KGOT
KVAN
KGON
KREM-FM
KZEL
KFMY
KLAY
KGLR
KLRB
KFMF
KSRT
KLAY
KFLY-FM
KADE
KCBC
KBLE
KILT-FM
KNCN

SAN FRANCISCO
SAN FRANCISCO
SAN RAFAEL
SAN JOSE
SACRAMENTO
SACRAMENTO
PHOENIX
TUCSON

CASPER
ANCHORAGE
PORTLAND
PORTLAND
SPOKANE
EUGENE
EUGENE
TACOMA

RENO

‘MONTEREY

CHICO
STOCKTON
TACOMA
CORVALIS
BOULDER

DES MOINES
DES MOINES
HOUSTON
CORPUS CHRISTI

PIPER —TRAFFIC-STOPPING ROCK & ROLL ON A&M RECORDS & TAPES

PRODWUCED BY SEAN DELANEY AND CHRIS KIMSEY

DIRECTION/MANAGEMENT: AUCOIN
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cashboxeditorial

A Momentous Beginning

We, at Cash Box, want to express our thanks and appreciation to Joe Smith of
Elektra/Asylum and Phil Walden of Capricorn for serving as the catalysts and
organizers of the meeting between the federal government and the record and
music industry. The meeting was a first in creating a rapport between our industry
and the administration. It could not have been done without the efforts of these two
individuals and the cooperation of the White House.

The gathering was also an important step in giving our industry recognition as a
law-abiding and worthy contributor to the cultural art of music for the world.

The music industry delegates who attended are some of the most dignified and
respected executives to represent any industry in this nation. Bruce Lundvall, CBS
Records; Jerry Moss, A&M Records; Bhaskar Menon, Capitol; Steve Diener, ABC
Records; Alan Livingston, 20th Century; Irwin Steinberg, Polygram; Lewis Cout-
tolenc, RCA; John (Mike) Maitland, MCA Records; Artie Mogull, United Artists;
Stanley Gortikov, RIAA; Clive Davis, Arista; Ken Gamble, Phila. International and
Clarence Avant, Tabu Productions, have contributed their valuable time to this
endeavor.

A most sincere appreciation also goes to the government officials involved in the
meeting: Margaret Costanza, assistant to the President; Steve Selig, special assis-
tant in the office of public liaison; Richard Reiman, associate director, office of
public liaison; Christian Chatman, deputy assistant secretary of state for education
and culture affairs; Leonal Castillo, commissioner of the Immigration and
Naturalization Service; Robert Malson, assistant director, domestic policy staff,
and Steve Simmons, associate director, domestic policy staff.

Most of all, our heartfelt thanks to President Carter for his tremendous un-
derstanding, and we are deeply indebted to him for giving our industry the recogni-
tion and our first introduction for a future relationship with the administration.

/10704%%

George Albert
President and Publisher

NUMBER ONE
Music Inspired By SINGLE OF THE WEEK
i STAR WARS THEME
STAR WARS LT
And Other Millennium/Casablanca 604

Galactic Funk by Meco Writer: John Williams

\- /

NUMBER ONE

ALBUM OF THE WEEK
RUMOURS

FLEETWOOD MAC
Warner Brothers BSK 3010
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CA-

1 STAR WARS THEME

MECO (M|Ilenn|um/CasabIanca 604) CPP

2 DON'T ST

FLEETWOOD MAC (WB WBS 8413) CPP

3 KEEP IT COMIN’ LOV

October 1,1977

Weeks Weeks Weeks
On
9/24 9/17 Chart

On n
9/24 9/17 Chart 9/24 9/17 Chart

YOUR LOVE HAS LIFTED 70 DUSIC
o BRICK (Bang 734) 73
ME (HlGF!:IlTEE‘OQLINDGDE !’,!!91';'2% wL ‘71 LOVE GUN (Bena 739
KISS (Casablanca NB 895 AS) ALM 79
ANOTSI'.I'IEEIQWSOIDAERR(TamIa 54287) CPP YOUR Sﬁl(Lalﬁé EACE )

. KC & THE SUNSHINE BAND (TK 1023) CPP
4

'NOBODY DOES IT BETTER

CARLY SIMON (Elektra 45413) B-3

ON AND ON

STEPHEN BISHOP (ABC 12260) ALM

TELEPHONE LINE
ELECTRIC LIGHT ORCHESTRA
{United Artists/Jet 1000) B-3

5
6

SURFIN’ USA

HANDY MAN

HELP IS ON THE WAY

JAMES TAYLOR (Columbia 3-10602)

LITTLE RIVER BAND (Capitoi 4428) WB

LEIF GARRETT (Atlantic A 3423) BB

WE’'RE ALL ALON

RITA COOLIDGE (A&M 1965) WB

DAYBREAK

BARRY MANILOW (Arista AS 0273)

IT’S IN HIS KISS

KATE TAYLOR (Columbia 3-10596) CPP

A PLACE IN THE SUN

PABLO CRUISE A&M 1976)

JAMES TAYLOR (Columbia 8-10557) B-3
IT"S ECSTASY WHEN YOU
LAY DOWN NEXT TO ME

BARRY WHITE (20th Century 2350) CIM

HOW MUCH LOV

COME SAIL AWAY

STYX (A&M 1977) ALM

DEVIL'S GUN

C.J. & CO. (Westbound/Atlantic WB 55400) WB

) ' YOU LIGHT UP MY LIFE

DEBBY BOONE (Curb/WB 8446) CPP

8 FLOAT ON

THE FLOATERS (ABC 12284) CPP

9 SWAYIN’ TO THE MUSIC

10

11
12
13
14
15

16

17
18

19

<

JOHNNY RIVERS (Big Tree/Atl. 16094) WB

I JUST WANT TO BE YOUR
EVERYTHING

ANDY GIBB (RSO 872) wB

COLD AS ICE

FOREIGNER (Atlantic 3410) WB

THAT’S ROCK N’ ROLL

SHAUN CASSIDY (WB/Curb 8423) WB

BOOGIE NIGHTS

HEATWAVE (Epic 8-50370) ALM

DON'T WORRY BA

B.J. THOMAS (MCA 40735) ALM

| FEEL LOVE

DONNA SUMMER (Casablanca NB 884) ALM

THE KING IS GONE

RONNIE McDOWELL (GRT 135) CPP

JUNGLE LOVE

STEVE MILLER BAND (Capitol 4466) WB
SIGNED, SEALED,
DELIVERED

PETER FRAMPTON (A&M 972) CPP

BEST OF MY LOVE

EMOTIONS (Columbia 3-10544) ALM

20 IT WAS ALMOST LIKE A

21

22
23
24

SONG

RONNIE MILSAP (RCA PB 10976) ALM/CPP

CAT SCRATCH FEVER

TED NUGENT (Epic 8-50425) WB

STRAWBERRY LETTER 23

BROTHERS JOHNSON (A&M 1949) ALM

SHEDID IT

ERIC CARMEN {Arista ASO266) wWB

4 HEAVEN ON THE SEVENTH

FLOOR

PAUL NICHOLAS (RSO RS 878) CH

WAY DOWN

ELVIS PRESLEY (RCA 10998) ALM

SMOKE FROM A DISTANT
FIRE

THE SANFORD-TOWNSEND BAND
{Warner Bros. WBS 8370) CH
BRICK HOUSE

COMMOQDORES {Motown M1425) CPP

DAYTIME FRIENDS

SURPRISE
45

46 EASY
a7
49
50

BLUE BAYOU

52
53

| GO CRAZY

LOVE TO YOU
55
56
57
58
59

SLID

60

TO MY HEART

LEO SAYER (WB WBS 8319) CPP/ALM

CALLING OCCUPANTS OF

LITTLE DARLING (I NEED

TI)E DOOBIE BROTHERS (WB 8408) CPP

4 BABY, WHAT A BIG

CHICAGO (Columbia 3-10620) CPP

MARTIAN BOOGIE
BROWNSVILLE STATION
(Private Stock PS 45149) CPP

COMMODORES (Motown M 1418) CPP

LINDA RONSTADT (Elekira E-45431-A) A-R

WE JUST DISAGREE

DAVE MASON (Columbia 3-10575) B-3

BLACK BETTY

RAM JAM (Epic 8-50357) B-3

HARD ROCK CAFE

CAROLE KING (Capitol 4455) CPP

51 JUST ASONG BEFOREI GO

CROSBY, STILLS & NASH (Atlantic 3401) WB

GIVE A LITTLE BIT

SUPERTRAMP (A&M 1938) ALM

PAUL DAVIS (Bang B-733) WB

| JUST WANT TO MAKE

SLAVE (Cotillion/Atlantic 44218)

HOW DEEP IS YOUR LOVE

i BEE GEES (RSO 882) WB

EDGE OF THE UNIVERSE

BEE GEES (RSO 880) WB

61 LOOKWHAT YOU'VE DONE

McCQOO & DAVIS (ABC 1026) CPP

FOGHAT (Bearsville WB 0319) BB DR.

LITTLE QUEEN

HEART (Portrait 6-70008) WB

HOUND DOG MAN

LENNY LeBLANC (Atlantic BT 16062)

| BELIEVE IN LOVE

KENNY LOGGINS (Cotumbia 10569) WB

92

INTERPLANETARY CRAFT

CARPENTERS (A&M 1978) ALM

GONE TO FAR

ENGLAND DAN & JOHN FORD COLEY

BARRACUDA

(Big Tree BT-16102)

HEART (Portrait/CBS 6-70004) WB

THUNDER IN MY HEART

LEO SAYER (Warner Brothers WBS 8465)
YOU MADE ME BELIEVE IN
MAGIC

BAY CITY ROLLERS (Arista ASO256) ALM

3 IT ISN'T TIME

THE BABYS (Chrysalis CHS-2173)

4 SILVER LADY

DAVID SQUL (Private Stock 163)

GOOD MORNING JUDGE

10CC {Mercury 73943) WB

SHE’S NOT THERE

SANTANA (Columbia 3-10616}

FROM GRACELAND TO
THE PROMISED LAND

MERLE HAGGARD (MCA 40804)

FIRST CHOICE (Goldmind/Salsoul 4004) CPP

BABY COME BACK
RED HOT

ROBERT GORDON WITH LINK WRAY

PLAYER (RSO 879)

{Private Stock 156)

91 YOU’RE MOVING OUT
TODAY
CAROLE BAYER SAGER (Elektra 45422) CH
EVERY TIME | TURN
ROUND) BACK IN LOVE
AGAIN

L.T.D. (A&M 1974)

93
94
95
96

BE MY LADY

METERS (Warner Brothers WBS 8434) WB

BABY LOVE

MOTHER'S FINEST (Epic 8-50407)

NEEDLES & PINS

SMOKIE (RSO 881)

TEN TO EIGHT
DAVID CASTLE

{Parachute/Casablanca 501)

STONE COLD SOBE

CRAWLER (Epic 50442)

AVENGING ANNIE

ROGER DALTREY (MCA 40800)
YOU GOT ME DANGLING
ON A STRING

DONNY OSMOND (Polydor PDI-4471)

DANCING IN THE
MOONLIGHT

THIN LIZZY (Mercury 73945)

KENNY ROGERS
{United Artists UA XW 1027) B-3

8 DON'T IT MAKE MY
BROWN EYES BLUE

CRYSTAL GAYLE
{United Artists UA XW 1016) B-3

a WOULDN’T WANT TO BE
LIKE YOU

62
63

INDIAN SUMMER
POCO (ABC AB 12295) WB
DOG DAYS
ATLANTA RHYTHM SECTION
oy (Polydor 144H) CPP
64 SEND IN THE CLOWNS
JUDY COLLINS (Elektra 45253-A) PLY

65 ’'M DREAMING

ALAN PARSONS (Arista AS 0260) ALM JENNIFER WARNES (Arista 252) ALM
THE GREATEST LOVE OF 66) CHANGES IN LATITUDES,
ALL “~ CHANGES IN ATTITUDES'

GEORGE BENSON (Arista 251) CPP JIMMY BUFFETT (ABC 12305) WB

STAR WARS 6% MY FAIR SHARE
y SEALS & CROFTS

LONDON SYMPHONY ORCHESTRA
(Warner Bros. WBS 8405) WB

. (20th Century TC 2345) CPP
) | BELIEVE YOU %8 DO YOU WANNA GET
FUNKY WITH ME

DOROTHY MOORE
PETER BROWN (Drive 6258) CPP 72 77

4 JUST REMEMBER | LOVE
L2 E 69 HOLD ON
WILD CHERRY (Epic 8-50365) 71 74

YOU
(INCLUDING PUBLISHERS AND LICENSEES)

Don't It Make (United Artists — BMI) ........ ... . 1 Go Crazy (Web IV Music — BMI)
Don't Stop (Gen Too — BMI) ......... ...... ... | Just Want (Stigwood/Unichappell — BMI)
Don't Worry {lrving — BMI) | Just Want To Make Love (Arc Music Corp. — BMI)54
Do You Wanna Get (Sherlyn Pub. Co. inc. — BMI) . I'm Dreaming (Almo — ASCAP/Irving — BMI) ... ..
Dr. Love {Lucky Three/Six Strings — BMI) . ... .. .. Indian Summer (Gold — ASCAP) ... .. ... .. :
Dusic (Caliber/Good High— ASUP) ... .. ... .. It's Ecstasy (Sa-Vette Music Co. — BMI) ... ... ..
Easy (Jobete/Commodores Ent. — ASCAP) . .. It's In His (The Hudson Bay Music Co. — BMI) .. ..
Edge Of (Casserole/Flamm/Unichappell — BMI) .. It Isn't Time (Jacon Music/X-Ray Music — BMI) ...
Every Time (Teeman — BMI) It Was (Chess/Case David — ASCAP) .. .. ... ...
Float On (ABC-Dunhill/Wood Songs — BMI) . . | Wouldn't Want (Wolfsongs — BMI}
Give A Little Bit (Almo — ASCAP) Jungle Love (Sailor — ASCAP) . ... .. ..
Gone Too Far (Dawn Breaker Music Co./ Just A Song (Thin lce — ASCAP) .. ... ... ... ...

Cold Zinc Music Inc. — BMI) .............. .. Just Remember (Stephen Stils — BMI) ... .. ..
Good Morning Judge (Man-Ken — BMI) ... . Keep It Comin’ Love (Sherlyn — BMI) .......... ...
Graceland To The (Shade Tree Music Inc. — BMI) Little Darling (Stone Agate — BMI)
Handy Man (Unart — BMI) ... ... ... ... ... Little Queen (Wilsongs/Know/Playmy/
Hard Rock Cafe (Colgems-EMI — ASCAP) ... .. Rosebud/Fozgass — ASCAP)
Heaven On The (Keyboard Pendulum/Chappell — Look What You've (Screen Gems — BMIy .. .. ... .. 61
Love Gun (Kiss Songs Inc — ASCAP)
Martian Boogie (Ainal — BMI) ....... ... ...
My Fair Share (Warner Bros. Music Corp. — ASCAP)67
Needles & Pins (Metric Music Co. — BMI) ..., .. .. 95
Nobody Does It (United Artists — ASCAP/

Unart — BMJ)
On And On (Stephen B:shop — BMI) .
Red Hot (Hi Lo — BMI)
Send In The (Beautiful Music Inc./

Revelation Music Pub. — ASCAP)
She Did 1 (C.AM. — BMI) ...
She’s Not There (Al Gallico Music Corp. — BMI) .
Signed Sealed (Jobete — ASCAP} ... ... 18

97
98
99

100

FIREFALL (Atiantic 3420) WB 41 47

Another Star (Jobete — ASCAP)
A Place In The (Irving Music Inc./
Pablo Cruise Music — BMI) ...................
Avenging Annie (April Music Inc. — ASCAP) .. .. ..
Baby Come Back (Touch Of Gold/Crowbeck/

Stigwood — BMI) .

Baby Love ....... ... . ... ... .. ...
Baby. What A (Polish Prince Music — ASCAP) . ...
Barracuda (Wilsongs/Know Mus/Play My Music

— ASCAP)
Be My Lady (Cabbage Ally Music/

Rhinelander Music — BMI) ................. ... 93
Best Of My (Saggifire — BMI/Steelchest — ASCAP)19
Black Betty (Folkways — BMI)
Blue Bayou (Acuff-Rose Pub. Inc. — BMI) . s
Boogie Nights (Rondor/Almo — ASCAP) .. ..
Brick House (Jobete — ASCAP)
Calling Occupants (Klaatoons Inc./

Welbeck Music Corp. — ASCAP) ........... ...
Cat Scratch Fever {Magic Land — ASCAP) .......
Changes In Latitudes (Coral Reefer/

Quter Banks — BMI)
Cold As Ice (Somerset/Evensong/WB — ASCAP) . 11
Come Sall Away (Almo/Stygin — ASCAP) ...... .
Dancing In The (MCPS — ASCAP) ..............
Daybreak (Kamakazi Music Corp./

Angeldust Music — BMI) ................... ...
Daytime Friends (Ben Peters — BMI) . ..

Devl's Gun (ATV —BMI} ......... ............
Dog Days (Low-Sal — BMI) .....................

Silver Lady (Topanga Music/

Ship Tree Music — ASCAP) ...................
Slide (Spurbree — BMI) .. ... ...
Smoke From {(Salmon/Mulhan/Unichappell/

Turkey Tunes — BMI) .. ........ ... .........

Star Wars {Fox Fantare — BMI)
Strawberry (Kidada/Otf The Wall — BMI) .
Stone Cold Sober (Aprit — ASCAP)
Surfin’ USA (ARC Music — BMI)
Swayin' To (WB — ASCAP)
Telephone Line (Unart/Jet — BMI) ... ..
Ten To Eight (Unart — BMI)
That's Rock ‘N’ Roll (C.AM./USA — BMI)..... ...
The Greatest Love (Columbia Pictures — BMI) .. ..
The King is {Midnight & Brim — SESAC) ... .. ...
Thunder in My (Braintree Music — BMI/

Longmanor Music Ing./

Chrysalis Music Corp. — ASCAP) ..

Way Down (Leon/Ahab — BMI) ... ... . ...
We Just Disagree (Columbia) . ............ ... ..
We're Ail Alone (Boz Scaggs — ASCAP) ..........
You Got Me (Holland-Dozier-Holland Pro./

Go Forever Music — BMb) ... ......... ... ...
You Light Up (Big Hill — ASCAP)

You Made Me (Chrysalis — ASCAP) ... ... ... ..
You're Moving Out (Unichappell/

Begonia Melodies/Fedora/Devine's — BMI) ...
Your Love Has (Chevis/Warner-Tamerlane/

BRC — BMI)
Your Smilin Face (Country Road Music Inc — BMl) 72

Help Is On The (Australlan Tumblewood — BMI} ..
Hold On (Bema Music — ASCAP) . ...............
Hound Dog Man (Charysalis/Fancy
That— ASCAP) ... ... ... . ...,
How Much (Screen Gems-EMI/Summerhill — BMI/
Chrysalis — ASCAP)
How Deep Is (Stigwood Music Inc.
Unichappell — BMI) .
| Believe In Love (First Artists/EmanuaI/Gnossos/
Threesome — ASCAP) .......................
| Belleve You (Mu5|c Ways/Flying Addrisi — BMI) .
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Select what you want
in a record cleaner.

[ ] Convenience in use
and storage.

You shouldn't need a separate shelf, elaborate mc-
tions or an act of Congress to clean your records. A
comfortable, hand-held instrument that works kest
on a rotating turntable is ideal.

[ ] Effectiveness against
micro-dust.

Tiny, invisible dust particles hide in delicate record
grooves and can be ground into the vinyl. Only a
slanted (directional) fiber using special ultra-smgll
fiber tips can scoop up, rather than rearrange, this
micro-dust contamination.

[ ] Effectiveness against
chemical contamination.

Fingerprints and vapor-borne oils will deposit into
channels of a record groove. Such contam:nation
hides from adhesive rollers and all dry cleaning
systems. Only a special fluid plus micro-fibers can
safely remove such audible, impacted deposits.

3

™ urtmog pgcorp CIEAMT
Surge
5P 01 0 miac of GHRDAEN
Sorenn {9, 4. (3838 661
MADE INUS A

by

[ ] Total removal of

contamination/fluid.

Capillary action—the lifting of fluid by small fiber
surface tension—is totally effective. You want to
get contamination off the record, along with any
fluid traces.

[ ] Lasting construction.

You want quelitv. A reccrd cleaner can last a life-
time. A plastic wondar can crack into oblivion—or
you can purchase the hand-rubbed elegance of mill-
ed walnut befitting the rest of your audio system.

[ ] Ultimate economy.

The value of a truly fine record cleaner is justified
by the cost of replacing your record collection.
Fifteen dollars is a small investment in long-

term protection.

All of the above.

DISCWASHER, the Superior
Record Cleaner.

See the finer audio dealers for a demonstration.

discwasher, inc. 1407 N. Frovidence Rd., Columbia, MO 652C1



“Life Still Goes On

(Fm Lonely)"...

The long awaited
new single from

BTO.
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product of phonagram, inc., drstributed by phonodisc. inc.
folygram comnpanies
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CASHBOX NEWS

— N
ABC, Casablanca Change Distribution

Phonodisc Now
#3 Branch Oper.
With Casablanca

by Gary Cohen

LOS ANGELES — The switch from in-
dependent distribution to Phonodisc by
Casablanca Records will solidify
Phonodisc's position as the third largest
branch operation, according to share-of-
market data assembled by Cash Box. At
the same time, independent distributors
that lost Casablanca but pick up ABC will
actually increase their market share.

On the other hand, independent dis-
tributors that lose Casablanca and do not
replace the line will lose anywhere from
15% to 35% of their business. Casablanca,
according to sources at the distributors,
was the third largest independent dis-
tributed label, behind A&M and Motown,
and just ahead of Arista.

Phonodisc, which last year acquired dis-
tribution rights to RSO Records and this
year picked up Island and Monument, with
Capricorn reportedly set to join the fold,
has now become the third largest branch

operation, albeit a distant third, behind
(continued on page 71)

Capricorn To Join
Phonodisc Distrib.

LOS ANGELES — A distribution agree-
ment between Capricorn Records and
Phonodisc has been finalized according
to a source close to the negotiations. A
formal announcement of the arrange-
ment is expected this week.

Thefirst product to bereleased under
the new agreement will be the new
album by Black Oak and “Mindbender,”
a single by Stillwater. The source
reported that Phonodisc will aid
Capricorn in merchandising and sales,
but the Macon-based label is planning

extensive expansion in promotion.

ABC Records To
Make Changes In
Their Distribution

LOS ANGELES — In answer to recent
reports concerning the possibility of ABC
Records changing its current distributor
setup, Steve Diener, the label's president,
announced that there are, in fact, some
changes being considered and others
already underway
Maximize Sales Effectiveness

“In recent months we have been taking a
close look at the best way to maximize our
sales effectiveness based upon the current
market situation, our artist roster, our re-
cent successes, and those of other labels.
Very positively, we feel the time is right for
us to utilize a network which will include
both a team of top aggressive independent
distributors coupled with our own branches
in certain parts of the United States —
namely, the New York and Los Angeles
branches.”

Other Labels
And Distributors
Offer Comments

by Dave Fulton

LOS ANGELES — Industry reactions to the
new distribution deal between Casablanca
and Phonodisc generally concluded that
the future of independent distribution
would not suffer, while people lauded Neil
Bogart, president of Casablanca, for his
success and for the partial sale of his com-
pany.

Both Parachute and Millennium
Records, currently under the Casablanca
distribution umbrella, reiterated their
stance that they would follow with the new

move.
Regan Comments

Russ Regan, president of Parachute,
said, “Parachute goes right along with the
Casablanca family. We will be distributed
by Phonodisc. | originally went with
Casablanca because of Neil Bogart and

(continued on page 71)
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PLATINUM THAN

KS — RSO Records recently presented a

platinum copyofthe Bee Gees

LP “Children Of The World” to Georstianna Jordon, the singles buyer for Pickwick Inter-
national, Inc., for her continuous aid in helping break the album. Pictured (I-r) at the
presentation are: Al Coury, RSO president; Buzz McCarthy, Phonodisc salesman, Mitch
Huffman, RSO regional promotion manager, Boston, Jordon and Paul Wennik, Phonodisc

branch manager, Boston.

Albums InCBS ‘New Acts’Campaign Selling

In Increased Numbers As Dealers Laud Plan

by Alan Sutton and Randy Lewis

LOS ANGELES — Participating dealers
across the country this week voiced unani-
mous praise for CBS Records’ ongoing
campaign to break records by new artists
(Cash Box, Aug. 20). And what's more, in
response to the liberal retail incentives of-
fered by CBS, they have been ordering the
featured albums in significantly greater

quantities than they would have otherwise.

Thus it appears that CBS has realized
one of the major aims of the program,
which was to place the albums in substan-
tial numbers at the retail level in order to
take full advantage of broader-based sup-
port resulting from radio airplay, advertis-
ing and promotion.

“We've got a lot more records out there
than we normally would have,” said Ed
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UNMISTAKABLY GOLDEN LOU — Lou Rawls was recently presented a gold record
award for his second Philadelphia International/CBS album, "Unmistakably Lou,” at a
juncheon in Philadelphia. On hand were many of the people who've beeninvolved in Rawls’
recent successes. Kneeling (from left) are: Larry Depte, vice president of finance for
Philadelphia International; Paris Eley of CBS special markets; and David Brokaw of the
Brokaw Company, Rawls’ publicist. Standing (from left)are: Earl Jordanof CBS Recordsin
Philadelphia; Ken Kravitz of CBS Records in Philadelphia with a triend; Sherwin Bash of
BNB Management; Rawls; an unidentitied guest,; Irv Medway, branch manager of CBS
Records in Philadelphia; Tony Martell, vice president and general manager of the CBS
Associated Labels; Charles Godfrey, national promotion director for Philadelphia Inter-
national Records; Jack Faith and Phil Terry, staft writer/producers for Phifa. int'l who have
worked on Rawls’ projects; and Georgie Woods of WDAS, Philadelphia.
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Hynes, director of sales and artist develop-
ment for CBS. “We're averaging approx-
imately a third more records on the initial
orders.”

The remaining question, then, is whether
the record company’s developing artists
program will be effective in helping to break
new acts.

Taking Hold

Preliminary signals suggest that the

campaign, which was launched in August
following the CBS convention in London, is
already beginning to take hold. For exam-
ple:
— Albums by Ram Jam (#67), Lake (#85),
Crawler(#109). Karla Bonoff (#120) and Rex
(#175) are currently bulleting on the Cash
Box Top 200 Album Chart.

—Many of the releases are getting
regular airplay nationwide.

— A growing number of dealers report
that they have begun reordering particular
releases included in the campaign.

— CBS has started moving into certain
markets with advertising support and in-
store merchandising displays to capitalize
on mounting airplay and sales.

So far, CBS has offered additional retail
incentives — including five months dating,
instead of the usual 60 days, and a special
discount on initial orders — on about 20
Columbia, Epic and Associated Labels
releases.

In addition, four months after receiving
the new releases, dealers have the oppor-

(continued on page 71)

Casablanca To
Join Phonodisc

For Distribution

by Dave Fulton

LOS ANGELES — Casablanca Record and
FilmWorks and the Polygram Group USA
jointly announced plans to begin distribu-
tion of Casablanca product, effective Oct. 1,
through Phonodisc, the distribution arm of
the Polygram Group. In addition, it was an-
nounced that the Polygram Group has
purchased a less-than-majority interest in
Casablanca stock from the company’s
shareholders, for a reported multi-million-
dollar sum.
Shareholders Vote
At a board meeting in September, Casa-
blanca shareholders — including Peter
Guber, chairman; Neil Bogart, president;
Richard Trugman, vice chairman; Cecil
Holmes, senior vice president, and Larry
fcontinued on page 72)

Interworld Buys
A. Schroeder Pub.
In Million $ Deal

LOS ANGELES — Interworld Music has
purchased the Aaron Schroeder Music
Companies in a multi-million dollar deal
which transfers the entire Schroeder
catalog, including copyrights to songs by
Bacharach & David, Gene Pitney and
Randy Newman, over to {nterworld.

The Interworld purchase involves the
transfer of thousand of copyrights in the
Schroeder-owned January, Arch and Sea
Lark pubberies as well as the acquisition of
eight foreign companies.

Companies purchased in the deal in-
clude: A. Schroeder-Basart B.V. of Holland,
A. Schroeder Music Pty. Ltd., Australia; A.
Schroeder Music Ltd., Japan; A. Schroeder
Music Publishing Company Limited,
England; A. Schroeder Musikforlag
Aktiebolag, Sweden; Schroeder Musik-
verlag G.M.B.H., Germany,; Editions
Musicales A. Schroeder S.A.R.L., France
and Edizioni A. Schroeder Music, Italy.

Schroeder Music was formed in January,
1960, with tunes by such writers as Gene
Pitney and Bacharach & David.

Songs contained in the Schroeder
catalog include: Gene Pitney’s "Hello Mary
Lou": Bacharach and David's “24 Hours To
Tulsa™: Jimi Hendrix’s "“Foxy Lady”; Randy
Newman's “| Think It's Gonna Rain Today";
Tony Macaulay's “Love Grows Where My
Rosemary Goes”; Al Kooper's “Jolie”; and
Barry White's "“You're The First, The Last,
My Everything.'

Aaron Schroeder, who wrote 18 songs
for Elvis Presley, including “it's Now Or
Never,” says he plans to focus his creative
energies on all areas of songwriting in-
cluding pop, television and Broadway. He
also announced pians to become involved
in record production.
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From left Abby Schroeder,
Schroeder and Mike Stewart.
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Cash Box Debuts New
FM Section See Pg.32
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~Campaign On New

MCA To Launch
‘Elton’s Hits’ LP

LOS ANGELES — MCA Records will con-
duct an extensive marketing campaign for
the October release of Elton John’s
“Greatest Hits, Volume I1.” The program will
be under the direction of Richard Bibby,

(continued on page 72)

Though they've been performing profes-
sionally nearly all their lives, it was not until
1977 that mass public recognition and ac-
ceptance came to Jeanette, Wanda and
Sheila Hutchinson, collectively known as
the Emotions. In fact, the Columbia
recording group has established itself as
one of the year's top new record-selling at-
tractions.

The group's debut album for Columbia,
“Flowers,” was certified gold early this year.
The follow-up album, “Rejoice,” matched
that achievement, and the most recent
single release from that album, “Best Of My
Love,” took arapid climb to the number one
position on the Cash Box Top 100 Singles
chart, beginning a three-week occupation
of the top spot on August 20. Gold certifica-
tion for the single came on August 2, and it
was less than a month before the album
“Rejoice” achieved platinum certification.

In 1968, the Emotions signed their first
recording contract with Stax Records, re-
maining|with the labe! until its dissolution in
1975. Atthat time, Maurice White, leader of
Earth, Wind & Fire and a long-standing fan
of the group, arranged for them to be
signed to Columbia with himself as pro-
ducer. The remaining history of the Emo-
tions is documented in the ears of their de-
voted fans.
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WEA Stresses Realistic Orders, Individual
Customer Approach In Year-End Program

by Randy Lewis

LOS ANGELES — Warner/Elektra/Atlantic
Corporation last week began its year-end
marketing program which includes not only
discounts to customers on more than 200
top WEA albums, extended dating and in-
store merchandising techniques, but also a
newly developed profile of each account

L

which WEA executives hope will result in
more accurate orders.

Henry Droz, executive vice-president of
WEA, said, "“This is the first time we have
had anything that comprehensive. We've
developed a profile of the account so that
when a salesman goes in to call on a
customer, he has a complete history of that
account.

o
. iR g,

e

i

s

| 1N

CBS’ CHAMPION — CBS Records has entered into a production association with Cham-
pion Entertainment Organization, inc. and its president, Tommy Mottola. Uner terms of the
agreement, Mottola will bring a number of selected artists to CBS over a period of years.
Pictured at a recent reception at New York's “21” Club are (from lett): Don Ellis, vice presi-
dent of national A&R for Columbia; Jack Craigo, senior vice president and general
manager of marketing tor CBS; Ron Alexenburg, senior vice president of Epic, Portraitand
the Associated Labels; Mottola; Walter Yetnikott, president of the CBS Records Group,
Paul Smith, vice president of marketing and branch distribution for CBS; and Allen Davis,
vice president of creative operations for CBS International.

Soft-Rock Stations Providing
Early Exposure For New Acts

by Jeff Crossan

LOS ANGELES An unestablished
recording artist or group today may have a
better chance of being heard on the radio
and subsequently gaining popular accep-
tance if their music is of the soft-rock
variety.

The emergence and increasing pop-
ularity of the soft-rock or mellow radio for-
mat in a time of constricting playlists is
currently providing record companies with
their most accessible inroad to the airplay
necessary to help the labels break new acts
— new acts with a mellow sound, that is.

Led by pioneers of the format, KNX-FM
in Los Angeles and WKTU in New York, a
growing number of soft-rock stations
across the country are basing their
programming decisions primarily on the
sound of the music rather than the name of
the artist or the sales or chart action of the
record. And unlike most other radio for-
mats which allow only a few records to be
added each week, soft-rock stations often
add as many as 25 new tunes in a seven-
day period.

Laid Back Sound

The sound that soft-rock programmers
seek is laid back and designed to fill the
middle ground that once existed between
progressive rock and MOR formats. KNX
refers to its format as “the mellow sound”
and features major acts such as Jackson
Browne, Rita Coolidge, Cat Stevens, Joni
Mitchell and The Beatles.

At KNX, the station most often credited
with developing the format under the
guiding hand of program director Steve
Marshall, the subjective decision making is
left to music director Michael Sheehy, who
says he programs to an environment.

“We do everything on the basis of
sound,” Sheehy says. “There are some sta-
tions that don't even listen to the music.
They don't care what the record sounds like
... alt they really care about is whether or
not it makes it on the charts. We're
programming to an environment as op-
posed to saying, ‘Well, this is top 40 so we

better play it regardless of what type of
music it is."”

Marshall elaborates. “The charts and
research all have their place,” he says. “We
consult the charts butthe bottom line is how
the record sounds. Cur feeling at KNX is

(continued on page 34}

“This means he has year-to-date orders,
what a customer did under our summer
program, what he did under last year’s fall
program and what they did for the whote of
last year, so they have the tools to work out
intelligent orders.”

Titled “WEA's Year-End Marketing
Program,” the details were announced of-
ficially September 10 by Droz to more than
600 attendants at the company’s national
convention in Miami.

Discounts

One of the other major parts of the
program is discounting of more than 230
albums in the WEA catalog including, Droz
said, “all of our hot chart items.

“We haven't taken out any of the super
blockbusters from the program. You'll find
‘Rumours’ in there, you'll find the Eagles.
You'll find every hot chart item unless it was
just released very, very recently — theniit's
not included. The new Linda Ronstadt
album, for instance, was just shipped, so
it's notincluded. But every major chart item
is.”

An extended schedule for payments is
also one feature Droz thinks will help make

(continued on page 46}

Mushroom, 20th
And RSO Go $7.98

LOS ANGELES — Three record com-
panies, including RSO, 20th Century and
Mushroom, last week raised the prices of
all $6.98 list albums to $7.98.

RSO'’s price increase includes all future
releases, as well as catalog items and will
go into effect Oct. 1. RSO tapes and the
current two-record set “Here At Last, Bee
Gees Live,” will not be affected at this time,
RSO said.

Similarly, Mushroom Records, as of Oct.
1, is raising all $6.98 list albums in its

catalog to $7.98, including Heart's “Dream-
(continued on page 70}

Ray Charles Returns To Atlantic/Atco

NEW YORK — Ray Charles has returned to
Atlantic Records by way of a distribution
deal between Atlantic and Charles’ record
company, Crossover Records. Under the
terms of the agreement, Atlantic will dis-
tribute all Crossover product in the U.S.
The records will bear the Atlantic label with
a Crossover logo.

“True To Life,” Charles’ new album set
for late September release, will be the first
Crossover album distributed by Atlantic.

Charles first recorded for Atlantic be-
tween 1954 and 1959, when classics such
as “| Got A Woman' and “Hallelujah, | Love
Her So” were released. Charles hasrecord-
ed for Crossover since 1973, recording at

his R.P.M. International Studios in Los
Angeles.

Twenty years after his first Atlantic
recording, Charles continues to be a major
figure in contemporary music. He received
a 1975 Grammy for his recording of Stevie
Wonder's “Living For The City,” and was
nominated for a Grammy one year later for
his performance with Cleo Laine in "Porgy
& Bess.”

Hall Of Fame

Charles’ classic “I Got A Woman” was
nominated for the NARAS Hall of Fame in
1976, the same year that Charles was in-
ducted into the New York Songwriters’ Hall
of Fame.

ATLANTIC/CROSSOVYER DISTRIBUTION EAL SIGNED — Pictured at the signing

'J -

ceremony of the new distribution deal between Atlantic Records and Ray Charles’
Crossover label (from left) are: Atlantic vice president Noreen Woods; Hillery Johnson, vice
president and director of special markets for Atlantic; Jerry Greenberg, president of Atlan-
tic; Atlantic’s senior vice president of promotion, Dick Kline; Ray Charles (seated); Atlantic
chairman Ahmet Ertegun; Larry Newton, Charles’ assoicate; and Dave Glew, senior vice

president and general manager of Atlantic.



Lisa Dal Bello

Few people have such exciting birthdays
as Lisa Dal Bello. But two things happened
to the vivacious Canadian in May of this
year. Lisa became 19, and her recording
contract with MCA became a reality.
Though she admits that she “never took it
that seriously, to tell you the truth,” it was
clear to everyone except her that good
things were in store for the comely Italian.

She credits her parents’ “incredibly neat
taste in music” with giving her a solid
background. They were prone to playing
such people as Aretha Franklin, Ray
Charles, Lou Rawls and Otis Redding, and
a precocious Lisa caught the musical bug
early on, writing her first musical composi-
tions when she was 12.

One year later she submitted a demo to
the Canadian Broadcasting Corporation
and a round of guest appearances on local
Canadian TV talk shows followed, eventual-
ly leading to commercial studio work. At 16,
she met James Gang leader and current
member of Law, Roy Kenner, who she says,
“has given me incentive all along to con-
tinue my music pursuits.” They met while
| both were working on a weekly Canadian
TV series called ‘Music Machine.” The per-
forming group which they were a part of
each week concentrated on a specific
period in music which gave Lisa an in-
valuable background.

She was then asked to join the Bobby
Vinton Show, a weekly variety program
originating from Toronto, giving her
national Canadian exposure and the
chance to do a Toronto showcase that led
to her contract with MCA.

Lisa came to L.A. in January to record
her first album of self-written compositions,
where she shared writing credits with her
producer, David Foster, and Roy Kenner.
The experience taught her a lot. As she
relates it, “| came here really naive about
the recording industry and the way it
operates. When we started recording, there
were some ego problems and a lot of dif-
ficulties with engineering and production. It
took seven months to get it all happening.
But now I'm glad somuchwentwrong. lwas
18 when | got here and | feel like I'm leaving
about 38. I've learned a lot and met some
really nice people.”

Foster was responsible for contracting
top-notch session players such as Pops
Popwell, David Carlton, David Paich, Mike
and Jeff Porcaro and Tom Scott, which
gave Lisa's first effort the solid instrumental
background that most debut albums lack.
Now, she is putting together a band in
Toronto and is anxious to tour. “God, | love
it,” she says of performing live. “In TV if you
make a mistake, you can always re-do it.
But live, you are under the gun and have
only one chance to prove you can do it.”

‘Shaun Cassidy’ Gold
LOS ANGELES — Shaun Cassidy's debut
album for Warner/Curb Records, “Shaun
Cassidy,” has been certified gold by the
RIAA.

Ne Faces to atch

.DoI'Iar Brand

Dollar Brand’s “Capetown Fringe,” cur-
rently bulleting at #24 on the Cash Box Top
40 Jazz Album chart, was recorded in the
city from which its name was taken over
three years ago. ''Nobody wanted it,”
laughed the Capetown-born pianist.
“Would you believe that?” Actually, thelong
search for an American distributor for the
album, which ended when Chiaroscu-
ro/Audiofidelity became interested, was a
repeat performance of the situation that
Brand faced when hefirsttook therecord to
African companies. No one saw the poten-
tial, sohewas forced toreleaseiton his own
label, Sun Records. The title cut became a
national hit in South Africa.

Dollar Brand, or Abdullah Ibrahim (his
Muslim name), explained that the album
actually represents something much older.
“The whole sound, the melody line, the
rhythm, the whole structure, basically
comes from traditional African music,
which is thousands of years old,” he said.

According to Brand, it's because
American jazz and African music spring
from the same tradition that he was in-
troduced to jazz at an early age. Born
Adolph Johannes Brand in 1934, he took up
piano at the age of seven, growing up with
the music of great boogie-woogie pianists
like Albert Ammons and Meade Lux Lewis,
and maturing with the sounds of Ellington,
Basie, Parker, Dizzy and Monk. The Jazz
Epistles, a group he formed with Hugh
Masakela, became one of the most popular
jazz groups in South Africa.

Dollar Brand first came to the United
States for the 1964 Newport Jazz Festival,
beginning a series of appearances that at-
tracted the attention of Duke Ellington,who
arranged for Brand to record in the United
States, and had him take the piano chair
with the Ellington Orchestra for one east
coast tour. Yet, Brand rejects the “limiting,
unwritten laws” of the official “jazz scene,”
choosing to go it on his own and maintain
the freedom to play whatever he pleases.

Along with his wife, vocalist Bea Ben-
jamin, and six other players, Brand will be
touring Europe in October, returning for a
U.S. tour at the end of the month. Also on
the year’'s agenda are tours of Africa and
Asia, witha U.S. college tour possible in late
spring.

Doobies Are Gold
For Warner Bros.

LOS ANGELES — The Doobie Brothers'
latest Warner Bros. album, “Livin’ On The
Fault Line,” has been certified gold by the
RIAA.

Sayer Flies Platinum

LOS ANGELES — Leo Sayer's “Endless
Flight” has been certified platinum by the
RIAA. The LP on Warner Bros. Records
contains two gold singles, “When | Need
You"” and ‘““You Make Me Feel Like
Dancing.”
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GM To Cooperate With Committee On
Automobile AM-FM Installation Study

by Joanne Ostrow

WASHINGTON, D.C. — For the first time in
a decade, General Motors has agreed to
cooperate with the antitrust subcommittee
of the House Small Business Committee by
studying and reporting back to the commit-
tee the advantages and disadvantages of
installing more AM-FM radios as original
factory equipment in their cars. GM won a
round of praise from broadcasters testify-
ing before the committee.

As the price leader and market leader of
the automotive industry, GM will likely set
the pace for all competitors to follow. A

Investor Trio
Drops Plan To
Refloat Wallichs

LOS ANGELES — Charles and Diane
Schlang and Edward Barsky of Kester Mar-
keting here have reportedly abandoned
their plan to refloat the sagging Wallichs
Music City chain, Cash Box has learned.
According to a source close to Wallichs’
management, Charles Schlang, who had
been chief operating officer since last May
2, when Kester pumped $30,000 in short-
term loans into the ailing chain, told a meet-
ing of the Wallichs board on September 19
that he was calling it quits.
However, Schlang’s announcement has
no bearing on the proposed buyout by In-
{continued on page 70}

‘Correction

In last week’'s Retail Price Survey
(Cash Box, September 24) a
typographical error resulted in a sen-
tence concerning the Wherehouse's 7th
birthday sale reading, “... the chain
featured over 20 current $6.98 list LPs
for$.77 ...

The correct sale price, as referred to
later in the story, was $3.77, not $.77.

spokesman for Ford Motor Co. in Dear-
born, Mich., said Ford refused an oppor-
tunity to testify until they see how the hear-
ings progress; American Motors spokes- |
men were unavailable for comment.

Broadcasters Criticise Current Prices

The panel of broadcasters claimed that
American consumers are prevented from
buying AM-FM car radios because of the
high prices charged by automobile
manufacturers. The broadcast represen-
tatives were Donald Thurston, chairman of
the board of the National Association of
Broadcasters, Matthew Coffey of National
Public Radio, Robert Herpe of the National
Radio Broadcasters Association, Dr. Philip
Rubin of the Corporation for Public Broad-
casting and J.T. Whitlock of the Kentucky
Broadcasters Association. While each ‘
group came armed with points of personal
interest in arguing the AM-FM car radio
case, all left with praise for the GM offer as
presented by William Thompson, senior
vice-president of GM.

In his testimony, the NAB's Thurston said
the committee ““has the duty and the

fcontinued on page 75)

CBS’ Inter Chords
Aimed At Colleges

LOS ANGELES — CBS Records’ Inter |
Chords program, a recorded interview |
series aimed at the college radio and con- ‘
sumer market, will debut in October with an
interview with Epic recording artist Nona |
Hendryx.

The Inter Chords program will be broad-
cast monthty by some 500 college radio sta-
tions and will consist of a 30-minute inter-
view with a CBS recording artist. Music [
from current or upcoming albums will be
featured in each program.

“We have a belief in the college market
as a vehicle for building careers and es-
tablishing artists,” says Eric Doctorow,
manager of CBS Records’ college depart-
ment.

UPCOMING INDUSTRY CONVENTIONS

Country Radio Seminar,
Agenda Committee

............ Sept. 30-Oct.1

Nashvitle, Tenn

Odyssey Records ................. Oct. 5/6-8/9 ................. Santa Cruz, Calif.
CMA Talent Buyers Seminar ... .. o QCH 610 ; e g ooz crerenn 3 EIoEEer 5 Nashville, Tenn
Tomato Music ...................... OCty6-7 wavswhMus. 4. . 2. New Orleans. La.

Grand Ole Opry Birthday Celebration .Oct.12-15

Nashville, Tenn

NARM Regional Meeting .............. Ot o cmrazreany ap s nnemnp 3 Detroit, Mich.
NARM Regional Meeting . ............. Oct.19.. .. ... .. Cleveland, Ohio
NARM Regional Meeting .............. Oct.21 ... ... ... ... .. ... .. Chicago. Il
Music Operators/AMOA . ... ... .. .. Octh28-30 mamiqnseinnD (dpmEseEm Chicago, lll.
MUSEXPO:' 77 . v s bess Maawhume . aalims . Oct. 28-Nov.1 ... ... ... ....... Miami Beach, Fla.
NARM Regional Meeting .............. Nov. 1 ... . ... ... Miami, Fla.
NARM Regional Meeting . .... . ........ INOVAZ oo e w3 0 # (- 4T O Atlanta, Ga.

TOM WAITS AT THE TROUBADOR — Elektra/Asylum recording artist Tom Waits recent-
ly was joined on stage at the Troubador in West Hollywood by Bette Midler during his per-
formance to help the club celebrate its 20th anniversary. Waits, who will begin touring on
September 30, included a number of tunes from his new LP, “Foreign Affairs,” in his per-
formance. Pictured (I-r) at the Troubador are: Bones Howe, Waits’ producer; Midler; Jack
Reinstein, E/A vice-president of finance; Waits, Scott Burns, E/A local promotion
representative/San Diego, Jerry Sharell, E/A vice-president/artist development, and Rip
Pelly, E/A national artist relations coordinator.
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RICHARD HFELL
QA.THE VOIDOIDS
Blank Generation

includes Liars Beware / Who Says?
The Plan /Another World

TALKING
HEADS:
T7

Includes Who s It?
Uh-Oh. Love Comes to Town
“No Compassion 'Pulled Up

DEAD BOYS
Young, Loud and Snotty

Includes Sonic Reducer
All This and More /Hey Little Girl
I Need Lunch

THE SAINTS

(I'm) Stranded

Includes Messin'With the Kid
MoTime/Nights inVenice
Story of Love
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Richard Hell & The Voidoids

Blank Generation

One international music paper pronounced Hell “the future of American rock.”” His chilling
“Blank Generation” serves as the anthem of the New Wave on both sides of the Atlantic.
The writer-singer Time said “‘could become the Mick Jagger of punk” has been influential
and idolized, all on his way to becoming one of the most magnetic ‘stars’ in contemporary
music. SR 6037

ing Heads
: b
Talking He 7.
The N.Y. Times placed the fiery New York quartet “right at the top of the underground
hierarchy.” One critic gushed that the Heads were “‘the most intellectually interesting
band I've heard anywhere in ages,” while a devastating European tour and U.S. dates with

Bryan Ferry enlisted still more believers. Full of flair, wit and superb rock & roll instincts,
their debut album is destined to become a milestone. SR 6036

Dead Boys

Young, L.oud and Snotty.

Definitely not for the squeamish, Cleveland’s Dead Boys exemplify the high tension end of
the new rock & roll. High-strung and hell-bent, the Dead Boys proudly proclaim themselves
hard rock partisans, stating their case with a vengeance on their first album. SR 6038

The Saints

(I'm) Stranded

“We used to play the wildest songs we could find. Rock & roll is meant to be aggressive,”
claims Saints guitarist Ed Kuepper. The message hasn’t been lost on British fans who
made “(I'm) Stranded” Sounds magazine’s No. 1 Single of 1976. The explosive hit kicks off
one of the most furious albums ever. SR 6039

From Sire Records, Inc., marketed by Warner Bros. Records Inc.
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Manager’s Series:

Connie Pappas On Planning
Foreign Groups’ U.S. Tours

by Jeffrey Weber
LOS ANGELES — While the logistics of tak-
ing an American group overseas require a
certain set of mental gymnastics, the same
is true for European groups on tour in the
United States. Until most recently, Connie
Pappas was handling all stateside manage-
ment coordination for John Reid, Inc., a
British management firm. This involved

putiing together domestic tours for acts un-
der the Reid umbrella, the most prominent
of whom was Elton John. Starting with
Rocket Records in 1974, Pappas began
working on many items for John, and soon
the need for a stateside management firm
for John’s concert coordination became
evident, and in September of that year John
Reid Inc. was formed in the U.S. with
Pappas at the helm. Queen, Kiki Dee, and
Carole Bayer Sager were soon added to the
roster with Pappas’ responsibilities for
stateside tours growing in proportion.
According to Pappas, a United States

Progress To Be
20th’s Distributor
In Cincinnati, Ohio

LOS ANGELES — Progress Records has
acquired distribution responsibilities for
| 20th Century Records in the Cincinnati
market, taking over what Supreme Dis-
tributors handled previously. Progress also
distributes 20th's product in Cleveland.

‘Callas Dies At 53;
Revived The Art Of
Bel Canto Singing

NEW YORK — Maria Callas, one of the
greatest opera singers of all time, died
recently at the age of 53 at her home in
Paris. The cause of death was a heart at-
tack.

Although the quality of Callas’ voice itself
was not universally admired, the soprano’s
superb musicianship and intensely
dramatic stage presence evoked critical
raves around the world throughout her
career. It was her dynamic interpretations
of roles in bel canto operas by Bellini,
Donizetti and Rossini, in fact, that brought
these 19th century works back into the
| standard operatic repertoire. Today, they

are staples of such renowned singers as

Joan Sutherland, Beverly Sills, Teresa

Berganza and Marilyn Horne.

Callas made her debut at the Arena of
Verona, Italy in 1947, singing the title role in
Ponchielli's “La Cioconda.” She first sang
at La Scala in 1949 in Verdi's “Aida,” and
made her U.S. debutin 1954 as Normawith
the Chicago Lyric Opera. Two years later
she sang the same role for her debut at the
Metropolitan Opera. Her last operatic ap-
pearances were also at the Met, in a 1965
production of Puccini’s “Tosca.”

Callas recordings were issued in the U.S.
by Angel Records.
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tour for an English group, or any European
group, should initially be set around the
release of an album. “It is much different
than promoting an American group that
can go on the road for three weeks, come
home, go out again and continually build it
up. It is a major expense bringing an act
over here, so after you decide when the
album is going to come out, the first date of
the tour should be scheduled six to eight
weeks after the album’s release in the
states. This gives the record company
enough time to have all their promotional
devices together, all their marketing tools
coordinated, and it gives them enough time
to have the saturation airplay that is
needed. If there isn't an obvious single on
the album, it gives the label enough time to

(continued on page 75)

Looking Back

1 Year Ago Today (10/2/76)

* The House of Representatives passed
the Copyright Revision Bill

* TK opened an office in New York

* Clive Davis was fined $10,000 for in-
come tax evasion, but received no
prison term

¢ A Cash Box survey found growing
record company support of TV adver-
tising

* A Miami department store offered the
$10.98 Beatles 2-LP set for $3.99, the
lowest advertised price in the CB Retail
Price Survey

e The Palladium in New York was
firebombed one week after opening

* Acommitteewas setto explore the bar
coding issue

* Hillery Johnson was named vp/
special markets of Atlantic

5 Years Ago Today (9/30/72)

* A&M Records celebrated their 10th
anniversary

* Terry Knight named his new label
Brown Bag Records

¢ Jack Grossman Enterprises began
racking the Robert Hall Village stores

e Columbia named Frank Shargo as
associate product manager, Ron
McCarrell as manager of college
promotion, and Arnnie Handwerger as
supervisor of college promotion

* Judd Siegal was named midwest sales
manager, and Dick Fitzimmons eastern
sales manager, by Gordon Bossin at
Bell Records

e Don Zimmermann was named na-
tional sales manager of Capitol

10 Years Ago Today (9/30/67)

* The Mamas And Papas announced
plans to take a sabbatical from touring
* Handleman applied for a listing on the
New York Stock Exchange

* Gene Welss added additional respon-
sibilities at Columbia

e The "“Peter, Paul & Mary” album sold
its two-millionth copy

* Russ Bach was named midwest
regional sales manager for Liberty
Records

* Procol Harum was tovisitthe U.S. fora
concert tour

15 Years Ago Today (9/29/62)

* Decca Records and Universal Pictures
remained with MCA after the Justice
Department issued a consent decree in
an anti-trust action

* For the second consecutive year,
record sales topped book purchases,
$513 million (RIAA) to $509 million
(American Book Publishers Council).

* Bob Demain opened a new