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~ For Brick & Mortar Retail, Biz Is Solid But Buzz Is Silent

BY DON JEFFREY

and BRIAN GARRITY

NEW YORK—Amid all the noisy
talk this year about companies sell-
ing music on the Internet, one quiet
fact may have gotten lost: Brick-and-
mortar music merchants are per-
forming better than ever.

Album unit sales in the U.S. are up
6.4% over last year, and retailers are
reporting profits in quarters other
than the fourth. Some observers are
even predicting dramatic growth in
overall music sales in coming years.

“If you look at the retailers
through the '90s, they are probably
[now] in the healthiest financial
shape of the decade,” says Henry
Droz, chairman of Universal Music
and Video Distribution (UMVD).

Gone for the most part are the
days of overexpansion, loss-leader
pricing strategies, and bankruptey
filings. A wave of consolidations and

Do MDs Still Gall
The Shots At Radio?

This story was prepared by Phyllis
Stark, managing editor of Country
Atrplay Monitor.

NASHVILLE—The changing coun-

,ﬁi Countryl
= L 995

try radio landscape has left some
label promotion executives contend-
ing that many music directors
(MDs)—and even some PDs—who
are passionate about music are
either being downsized out of a job
or having all the music decisions
taken away from them.

(Continued on page 149)

greater focus on inventory manage-
ment have contributed to much
healthier balance sheets tor brick-
and-mortar retailers.

USICLAND

But Wall Street couldn't care less
about brick-and-mortar retailing,
leaving stocks lagging tha success.
And some top retail exect tives are
worried about the sluggish srowth in
revenue and profit margins in their
business. Some also say ths t, consol-
idation notwithstanding, there are

still too many stores out there.
Ever since notions of Internet

commerce and digital downloads

caught the collective fancy, pleasing

Starbucks Brews Music
Plans With Purchase Of
Hear Music Chain

the investment community has be-
come almost impossible if buying
music doesn’t include the use of a
mouse.

BY MELINDA NEWMAN

LOS ANGELES—Although Dis-
ney-owned Hollywood Records
turned 10 this year, its principals
look at the record
company as brand-
new.

That’s because
the battered label
finally seems to be
turning itself
around under its
new head, former
artist manager Bob Cav: llo.

Cavallo, who took the reins in
March 1998 as chairman of the
newly established Buena Vista
Music Group and Hollywood
Records president, also s ipervises
country imprint Lyric Street,
Mammoth Records, Walt Disney
Records, and Walt Disney Music
Publishing (see story, at -ight).

CAVALLO

Disney’s Bet On Buena Vista Paying Off

Music Group’s Hollywood Records Finally Turns A Gorner

While many industry observers
feel Hollywood is still finding its
footing, Walt Disney Co. chair-
man/CEO Michael Eisner believes
the overall division’s
transition is com-
plete. “Under Bob
Cavallo, Buena Vis-
ta Music Group is
now one of our
stars,” he says.
“They’ve turned
around Hollywood
Records, they're now running Walt
Disney Records, they're looking
after our publishing operation. Bob
Cavallo is doing a great job. The
[division] is well-run, it’s intelli-
gently managed, and it fits com-
fortably in the company and gives
us more value.”

The Universal Music and Video

(Continued on page 138)

Which is frustrating for a chain
like Musicland Group, operator of
more than 1,300 stores, such as Sam
Goody and Media Play. The company

‘ AWHEREHOUSKE

has reported 11 consecutive quarters
of improved earnings, with net
income of $728,000 in the third quar-
ter compared with a loss of $3.8 mil-
lion the same time a year ago. The
stock, however, which has traded as
high as $18 a share in the last 52
weeks, has been in steady decline for

Other Divisions Revamped

BY MELINDA NEWMAN

and CHET FLIPPO

LOS ANGELES—While revamp-
ing Hollywood Records has been
more than a full-time job for Buena
Vista Music Group chairman Bob
Cavallo, in his 18 months with the
company, Cavallo has also overseen
renovations in the other Disney
divisions that come under his
purview.

After years under the con-
sumer products division, family-
oriented Walt Disney Records
was brought under Cavallo’s fold,
as was Walt Disney Music Pub-
lishing. Additionally, Mammoth
Records has undergone some
changes, and country label Lyric
Street Records has begun to feel
its first blush of success since its
1997 birth.

(Continued on page 139) |

much of the year, recently hitting a
low of $7.25.

“[Investors] don't necessarily be-
lieve that the stores are out of busi-
ness,” says Keith Benson, vice chair-
man/CFO of Musicland. “But they
have enough uncertainty that they
say, ‘Well, I think I'm not going to buy
that stock yet.” So, as a result, you
have uncertainty in the marketplace.”

In an effort to instill investor con-
fidence, Musicland recently an-
nounced a stock buyback program of
up to 3 million shares over two years
and has already repurchased 300,000
shares.

Trans World Entertainment
Corp.—with 1,000 stores, such as
Coconuts and Record Town—hasn't
fared much better in the face of suc-
cess. [ts net income rose 116% in the
third quarter, to $8 million, but its
stock, which traded close to $25 at

(Continued on page 137)

Gongress Adjourns
On A Mixed Note

BY BILL HOLLAND
WASHINGTON, D.C.—When feder-

al lawmakers adjourned the first
session of the 106th Congress on
Nov. 18, they left behind some unfin-
ished business of .
great interest to the fﬂ-—“ﬁ
U.S. entertainment ¥ W
industry. Among the @ J
thorny issues that a?
will be awaiting Con-
gress when it returns are several
pending media-violence proposals
and dueling Internet taxation bills.
Congress, however, was able to
finish work on a groundbreaking
anti-cyber-squatting measure, the
Cyber-Piracy Prevention Act, de-
(Continued on page 143)
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New Media Boosts EMI’s Bottom Line

Company In Talks For More Internet Pacts; Will Sell HMV Stake

BY BRIAN GARRITY

NEW YORK—In a busy reporting period
for tha industry’s only major pure-play
music company, EMI Group Ple reported
its first profits from Internet investments,
trumpeted an ambitious online partner-
ing/investing strategy, announced that it
would be selling off its 42.6% stake in HMV
Media, introduced a new finance director,
and even hinted it might reduce its involve-
ment - n—or even completely get out of—
the manufacturing and distribution busi-
ness in the future,

“We: are working on several strategic pro-
jects to reduce our back-office cost base,
improve the efficiency of the supply chain,
prepare for the digital distribution of our pro-
duct, . nd adapt to a consolidating customer
base a-ross rapidly changing markets,” said
chairman Eric Nicoli in a statement.

“Also, we are leveraging our impressive
back catalog in transactions with emerging
new niedia companies in which we conse-
quently own valuable equity stakes,” he said.

The statement accompanied EMTI’s half-
year results, released Nowv. 23, which showed
a 22% increase in half-year earnings in a
year-over-year comparison, exceeding expec-
tations thanks to strong sales in Asia. But it
also posted flat-to-declining sales and mar-
ket share in Europe and North America.

EMTI’s stock was up almost 4% on the
Londcn stock exchange Nov. 23, closing at
503.5 pence.

INSIDE THE NUMBERS

Adj asted diluted earnings, which exclude
one-time items and write-offs, beat Wall
Street’s forecasts, increasing to 6.2 pence
per skare, or 48.7 million pounds ($79 mil-
lion) for the first six months ending Sept.
30. It was up from a level of 5.1 pence, or
39.8 million pounds ($64.5 million), a year
ago. Analysts were calling for first-half
earnings of 5.5 pence.

Pre-tax profits were up 72% to 86.5 mil-
lion pounds ($140.2 million) from 50.4 mil-
lion pounds ($81.7 million) overall, thanks
to the company’s investment in online music
company musicmaker.com and a reduced
seasonal loss from its stake in HMV Media.

Excluding EMI’'s HMV and Internet
holdir gs, pre-tax profits were up 9.9% to
75.4 million pounds ($122.2 million) from
68.6 rrillion pounds ($111.2 million) last year.

Sales increased to 1.08 billion pounds
($1.64 billion) from 994 million pounds
($1.61 billion) over the same period last
year—-a gain of 8.7%.

EMI said its overall share of the global
music market increased slightly to 12.8%,
led by strength in Asia, most notably a 10%
gain i1 its Japanese share. However, EMI
reported that its numbers slipped in the
U.S. tn 10% from 13% the same time a year
ago, while Europe remained flat.

The recorded music division’s revenues
rose by 8.8%, or 74.2 million pounds ($120.3
millio 1), to 921.4 million pounds ($1.5 bil-
lion). Music publishing, meanwhile,
increased 8.1%, or 11.9 million pounds
($19.4 million), to 158.7 million pounds
($257.3 million).

Analysts praised EMI’s gaing in Japan,
whicl were carried by Utada Hikaru’s
debut album, “First Love”—which has sold
9 million units, according to the company—
and in the emerging markets of Latin
America and Asia. They remain concerned,
howeser, about its weak performance in the
key markets of Europe and North America.

“We've not been breaking acts over the
last few years that we'd like to break at the
rate we’d like to be breaking them,” admits
Ken Eerry, president/CEO of EMI Record-

ed Music Worldwide.

While he says he doesn’t think that
EMT’s full-year market share numbers in
places like North America will be decided-
ly different than they are at the half-year
mark—even with key releases from acts
like Beastie Boys and Garth Brooks—Berry
adds that the company is investing heavily
in new A&R resources and new music for
the future.

THE INTERNET

And that is not the only place the compa-
ny is investing. Buoyed by 24.8 million
pounds ($40.2 million) in additional revenue
from its investment in public company
Musiemaker.com, and with an eye on the
future, the company said it is also aggres-
sively pursuing its online music strategy.

EMI is spending “tens of millions” of
pounds this year to convert its music cata-
log into a digital format and on other pro-
jects related to new media.

“These are not business opportunities
that necessarily we could generate inter-

nally, so we are making relationships with
[Web companies],” says Berry. “Download-
ing as a big business is still probably some
few years away, but that doesn’t mean that
new media can’t have a material impact on
the financial performance of music compa-
nies in 1999 and the year 2000.”

As part of that strategy, the company
says, it is involved in discussions with as
many as 30 Internet partners with busi-
nesses connected to the music industry.

But while EMI sees such transactions
as an “integral” part of its business, that
doesn’t mean there won't be a degree of
hit-and-miss to its investing efforts.

“Not every single business will work,”
Berry says. “We think we will have a lot of
success in identifying business strategies
and partners that we can really bring suc-
cess, but there is some big pioneering work
going on right here.”

EMI also said it is ultimately consider-
ing unloading its manufacturing and distri-
bution operations in North America and

(Continued on page 143)

BMG Stands Firm On Desire
For Davis Succession Plan

BY MELINDA NEWMAN

LOS ANGELES—Despite an outpouring
of industry support for Arista founder and
president Clive Davis, BMG is not backing
down on its need for a succession plan to be
in place for Davis to stay at the company.

“BMG is not going to have this guy die at
his desk,” says a source. “He doesn’t own
Arista, BMG does, and if you tell the world
you're never stepping down, it doesn’t leave
them with a lot of choice.”

According to sources and a statement
released by Davis’ PR agency on Nov. 22,
contract negotiations between Davis and
BMG continue.

Davis’ future at the 24-year-old Arista
Records was thrown into doubt when it
appeared that his renegotiations had gone
awry, because the 66-year-old Davis resist-
ed having a successor in place as part of his
new contract (Billboard, Nov. 27).

The likely heir is L.A. Reid, co-
founder/co-president of LaFace Records,
which is run as a joint venture with Arista.

Davis’ contract is up at the end of June.

Sources say that BMG is continuing with
its plan to buy the 50% of LaFace that it
doesn't already own for between $100 mil-
lion and $125 million. However, there is no
timetable on the deal.

Although Davis has denied being con-
sulted about a succession plan until a few
weeks ago, sources say he has known of
BMG’s desire to have a successor in place
for years.

“L.A. Reid was the only person he'd men-
tored, but as soon as he got an inkling that
BMG might be interested in him a year and
a half ago, he immediately turned on him,”
says a source. “There are zero choices for
a successor within Arista.”

Davis declined to comment beyond the
press statement, citing a confidentiality
agreement.

As news of Davis’ predicament leaked to
the press, many of Davis’ biggest artists,
including Whitney Houston and Barry

(Continued on page 143)

Zevon Plays NYC. Artemis recording artist Warren Zevon recently played New York's Irving
Plaza. In the special acoustic show, Zevon played his classic tunes and previewed material
from his forthcoming album, “Life’ll Kill Ya,” due out Jan. 25. Shown after the performance,
from left, are Zevon; Danny Goldberg, president/CEO of Artemis Records; and Michael

Krumper, executive VP of Artemis Records
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BY RAMIRO BURR

SAN ANTONIO—Doug Sahm, a noted
Texas rock, blues, and country musician, is
dead, but, said fellow Texas Tornados band
member Freddy Fender, “people will never
forget his musical contributions or his place
in our Tex-Mex music.”

“He was one of the most talented guys I
have ever seen,” Fender said. “He was a
rebel; he was always talking and moving.
We loved him, and we’re going to miss
him.”

Sahm, 58, a founding member of the Sir
Douglas Quintet and the Grammy Award-
winning Texas Tornados, was found dead
Nov. 18 in a Taos, N.M., hotel room. Sahm
was vacationing in the area, according to
Virgin/Mas Entertainment label officials.

In a medical examiner’s report prepared
by the New Mexico State Office of Medical
Investigators, the cause of death was list-
ed as arteriosclerotic cardiovascular dis-
ease.

“They said it was the equivalent of a

Doug Sahm, Tex-Mex Pioneer, Dies At a8

heart attack,” said Sahm’s oldest son,
Shawn, 34, a guitarist who frequently
worked with his father.

Funeral services with burial at Sunset
Memorial Park in San Antonio were sched-
uled for Nov. 23.

“We had a lot of plans: to go on a Euro-
pean tour, to do 2 movie soundtrack,” said
bandmate Flaco Jiménez. “There were a
lot of things in store for us.”

In a storied career that spanned five
decades, Sahm was a central figure in the
world of Tex-Mex. Born here on Nov. 5,
1941, Douglas Wayne Sahm learned to play
guitar, steel guitar, fiddle, and mandolin at
ayoung age, and he won a children’s talent
contest on local radio station KMAC.

He also appeared on the “Louisiana
Hayride” radio show as a teen. He began
recording for a procession of small labels—
Harlem, Warrior, Renner, and Personality.
His first hit came in 1955 with the honky-
tonk single “A Real American Joe,” under
the name Little Doug Sahm.

Mixing blues and rock into his Tex-Mex,
Sahm scored a few more singles, including
“Crazy Daisy” (1959), “Sapphire” (1961),
and “If You Ever Need Me” (1964). In 1965,
as Beatlemania launched the British Inva-
sion into American pop, Sahm formed the
Sir Douglas Quintet, which included key-
boardist Augie Meyers, a fellow San
Antonian whose Farfisa organ gave them
a pseudo-British sound. They scored with
the national hit “She’s About A Mover” and
followed up with “The Rains Came” and
“Mendocino.”

In 1971 Sahm retired the quintet and
began recording a succession of
blues/rock/country albums, most notable
of which was 1973’s “Doug Sahm And
Band,” recorded in New York with Bob
Dylan and accordionist Jimenez. The
album produced the single “(Is Anybody
Going To) San Antone.”

Sahm continued collaborating with a
diverse range of acts, including Willie Nel-

(Continued on page 149)
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atarbucks Buys Hear Music Ghain

BY EILEEN FITZPATRICK

LOS ANGELES—Having sold its
own music compilations since 1995,
Starbucks Coffee is now pouring
more money and resources into be-
coming a music retailer with the
acquisition of San Francisco-based
Hear Music.

The five-store chain was recent-
ly acquired by the coffee giant for
$10 million, and it will be made a
wholly owned subsidiary (Bill-
boardBulletin, Nov. 18).

Hear Music’s nine-person staff
has also been absorbed by Star-
bucks, and eight—including founder
Don MacKinnon—have relocated to
Starbucks’ Seattle headquarters.

One Hear Music executive, Gail
Countryman, will remain in the Bay
Area to oversee store operations.

MacKinnon and the Hear Music
staff join four existing Starbucks
staffers who have supervised the
coffee company’s successful compi-
lations.

“The whole crisis in the music in-
dustry is how to help people discov-
er new music beyond the top 40,”
says MacKinnon, who has been
named VP of music entertainment
for Starbucks. “Starbucks gets peo-
ple in their stores every day and [is]
a proven success at selling music.”

The 10-year-old music retailer,
which originated in Boston, will

aan Fran Man Sues
EBay Web Site Over
Alleged Bootlegs

BY FRANK SAXE

NEW YORK—Online auction site
eBay.com has been sued by a San
Francisco man who charges that it
knowingly sells illegally made re-
cordings (BillboardBulletin, Nov.
22).

The suit, filed on behalf of the
general public by Randall Stoner,
claims that a significant portion of
the CDs, records, and cassettes of
live performances or unreleased stu-
dio material auctioned on eBay's
Web site are “illegal audio record-
ings, commonly referred to as ‘boot-
leg’ or ‘pirate’ recordings. Often
such materials are sold with pack-
aging that fails to disclose the true
artist or manufacturer.”

The suit also alleges that the re-
cordings are typically sold for a
“final value price that is significant-
ly higher than a comparable legal
release.” Stoner further alleges that
eBay has refused to use monitoring
technology “to control its illegal and
unfair conduct.”

The suit asks the court to force
eBay to stop selling the alleged boot-
leg recordings, in addition to seek-
ing an unspecified amount of mone-
tary damages and legal fees.

Stoner could not be reached for
further comment. His attorney, Alec
H. Boyd of the San Francisco law
firm Murphy, Pearson, Bradley &
Feeney, declined comment on the fil-
ing.

Under California law, a lawsuit
participant does not need to have a
vested interest in a case to file a suit.

(Continued on page 136)

continue to operate under the Hear
Music moniker. MacKinnon says
there are no immediate plans to
incorporate Starbucks coffee bars
into Hear Musie locations. “That’s
not why they bought us,” he says.
A Starbucks representative says
the chain wants instead to incorpo-
rate Hear Music’s skill at reaching

‘Starbucks [is] a
proven success at
selling music’

- DON MACKINNON -

alternative and new music consum-
ers, who it says correspond to the
Starbucks coffee buyer. Starbucks’
success in selling its proprietary
compilations also prompted the mu-
sic expansion.

Since 1995, the java brewer has
released 36 CD compilations, with a
new one hitting every six weeks.
Cumulative sales of the compilations
are more than 500,000 units, accord-
ing to MacKinnon, or less than 1%
of Starbucks’ total sales.

Hear Music’s San Francisco
store, located in the Metreon Sony
Entertainment Complex, has a
Starbucks coffee bar, and its Chica-

go store is adjacent to a Starbucks.

Hear Music has three other Cali-
fornia stores—in Berkeley, Santa
Monica, and Palo Alto.

Starbucks has more than 2,500
stores worldwide that it says are
visited by more than 10 million cus-
tomers a week.

For the holiday season, Starbucks
is offering for sale in 800 of its
stores 18 titles from artists such as
Ibrahim Ferrer, Diana Krall, and
Ella Fitzgerald. MacKinnon says,
though, that the program was devel-
oped prior to the Hear Music acqui-
sition.

MacKinnon was not specific on
how Starbucks plans to incorporate
more music titles into its locations.
But he says the expanded music
division will attempt to capitalize on
the time customers have to wait for
their latte.

“There’s all that wait time, and
the challenge will be to find a way
to let them know what they’re lis-
tening to, and if they like it, selling
it to them,” says MacKinnon.

He says the coffee chain is a
“powerful distribution tool that
wants to up their commitment to
musie.”

Testing of various merchandising
and marketing concepts is expected
to begin after the holidays, Mac-
Kinnon says.

Arnold Honored. Phoenix House and Musicians’ Assistance Program (MAP)
recently honored entertainment industry members for their humanitarian work at
Los Angeles’ Universal City Hilton and Towers Hotel. Buddy Arnold, founder and
CEO of MAP, was presented with the Phoenix House’s Phoenix Rising Award.
Other honorees included Gary LeMel, Hilary Rosen, and Eric Clapton. Shown at
the ceremony, from left, are Arnold; Dr. Mitchell S. Rosenthal, president of
Phoenix House; Bonnie Raitt; and Quincy Jones.

FUTURE F

.

INDUSTRY OUTLOOKS hN 215t CENTURY ENTERTAINMEMNT

Billboard'’s ongoing millennium fea-
ture offers capsule commentaries
Srom key industry figures on the
entertainment business as it heads
toward 2000. This week’s subject is
Mel Lewinter, chatrman of the Uni-
versal/ Motown Records Group.

What is the biggest challenge
that you see ahead for the music
business as you look into the fu-
ture?

The challenge in our business al-
ways remains the same: Discover the
very best in emerging musie, nurture
it, and then market it to the consumer
effectively. And within that creative
process, to ensure that the music
always comes first. We have at Uni-
versal/Motown a simple mantra: The
business always follows
the music and not.vice
versa. This approach to
the industry has yield-
ed significant results,
as we are now enjoying
one of our highest
shares of the market.

What excites you
most about the future
for the record busi-
ness?

Simply, what got me
into the business in the
first place: great music.
The difference now is a question of
access. The rapid technological evo-
lution of this decade had provided the
industry and music fans alike with
more access. Now more than ever,
music fans have access to a much
greater quantity of music that covers
broader categories.

Conversely, it has provided a plat-
form for artists and styles of music
that would have slipped through the
cracks to be discovered, and in some
cases, to enter the market commer-
cially.

How quickly do you think things
will really change?

The heart of our business will not
change dramatically. It will always be
a question of discovering, nurturing,
and distributing the very best in new
music and building catalog, all the
while keeping an eye on balancing
our roster and A&R resources.

What will change, or rather ex-
pand, is the means by which we do
this. For instance, using the Internet

Mel Lewinter is
chairman of the
Universal /Maotown
Records Group

to find and break new talent will com-
plement the stand-alone model of sell-
ing through brick-and-mortar.

So, it is important that our artists
are positioned properly to facilitate
their growth and take advantage of
the numerous opportunities the Web
offers. We are fortunate that Doug
Morris—chairman/CEOQ of the Uni-
versal Music Group—has taken the
lead on this front.

You know;, there is much talk about
new-media convergence. But the
truth is that we are doing it now,
leveraging our global resources with
the myriad grass-roots and distribu-
tion applications of the Internet.

And what will determine how
quickly these aspects change will be
the marketplace’s own inertia, influ-
enced by a number of
factors, including
costs, convenience, and
consumer satisfaction.

What mistake/mis-
judgment that the
music industry made
in the 20th century
would you change if
you could?

The misjudgment
that I would most like
to correct is the under-
estimation of piracy
and the fact that we did
not create adequate contingency
plans early enough to stall its global
proliferation. Happily, though, we are
making up for this oversight through
amore focused and exhaustive effort
in bringing pirates—both bootleg
and digital—to justice.

What five things would you put
in a time capsule to sum up the
music business this century?

Not my paycheck! But I have al-
ways been partial to antiques and the
sense of history you can derive from
them. So I would include the hard-
ware that best represents the evolu-
tion of music—though that would
mean more than five items—from the
first phonograph, to the gramophone,
turntable, jukebox, stereo, 8-track,
Walkman, CD, DVD, and digital
music players.

Of course, you would need great
music to accompany them, so [
would also include the available
format-appropriate music.

MARILYN A. GILLEN

Thai Scandal Focuses Attention On Piracy Problems There

BY JOHN CLEWLEY
BANGKOK, Thailand—Issues of
copyright protection and counter-
feiting continue to muscle their way
onto the agenda of Asia’s political
leaders. Thailand has become the lat-
est state in which piracy has made
headline news, following the arrest
and indictment of a Malaysian busi-
nessman with connections to Prime
Minister Chuan Leekpai.

The Thai scandal comes only
weeks after senior international mu-
sic executives took their concerns
about piracy in Hong Kong to that
territory’s chief executive, Tung
Chee-Hwa, in a delegation led by
International Federation of the
Phonographic Industry (1FPI) chair-

man/CEQ Jason (Jay) Berman (Bill-
board, Nov. 20).

In Thailand, the relatively new
twist is piracy’s impact on domestic
repertoire and artists. In previous
years, international repertoire has
been the counterfeiters’ primary
target, and only when multinational
record companies warned the gov-
ernment of a reduction in outside
investment was any action taken.

The latest developments began
Oct. 17, when Malaysian business-
man Liew Chee Kong made what
was described as a “routine” visit to
Pitsanulok House, the official resi-
dence of Chuan. It was his 40th such
visit since June on unspecified busi-
ness. This time, after saying he was

to meet the prime minister’s securi-
ty chief and chauffeur, Kong saw
guards search his van and find 1,000
Video CDs (VCDs), a favored con-
figuration in Asia.

Eighty of the discs, containing
both international and domestic
product, were alleged to be pirated
copies. Kong was then charged with
copyright violations.

The scandal that erupted was
headline news, as opposition politi-
cians claimed the prime minister’s
official residence was being used as
a center for distributing illegal
VCDs. It has also highlighted the
local prevalence of piracy, which has
been hitting domestic product hard,
despite the introduction of new laws

and the tightening up of existing
ones.

Following Kong’s arrest, Chuan
met representatives of the Assn. of
Cassette Tapes and CDs of Thailand,
local musicians, and major Thali en-
tertainment companies. They told
the prime minister that the market
is currently swamped with counter-
feit Thai music CDs and pirated
films and that these illegal products
are easily available, while the crimi-
nals who produce and distribute
them operate with impunity. The
association says the piracy rate for
Thai music is now a stunning 70%.

A quick tour of Bangkok street
markets offers ample evidence of

(Continued on page 136)
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0B0 Buys Principal Artist Group

Company Formed To House Agencies; Other Buys Planned

This story was prepared by Ray Wad-
dell, a reporter for Amusement Busi-
ness.

NASHVILLE—Talent agency QBQ
Entertainment has acquired Principal
Artist Group (PAG) and formed a new
company, Artist Group International
(AGI), to house both firms.

The moves are only the first of
what will be numerous international
booking agency acquisitions, accord-
ing to Dennis Arfa, president of
QBQ, now a wholly owned subsidiary
of AGI.

“We're going to acquire agents
and agencies in North America and
around the world,” Arfa says. “The
first is Principal Artists Group. Rob
Prinz has a great track record and
superstar artists.”

Arfa is chairman of AGI, which
will be headquartered in New York.
QBQ acts include Billy Joel, Metalli-
ca, Luther Vandross, Hole, and Ever-
last. Veteran agent Arfa formed
QBQ in 1986. The Marquee Group
acquired QBQ in 1997, and Arfa
bought the company back earlier this
year after Marquee was acquired by
SFX Entertainment.

“SFX did not want to expand my
business the way I wanted to,” says
Arfa, “With the consolidation that has
taken place over the past three years
in the concert industry, it has been a
goal of mine to bring together the tal-
ents of many agents and agencies to
form a competitive global artist rep-
resentation agency. It’s going to be a
long journey and very exciting.”

The acquisition of PAG is the first
step in that direction. PAG was found-
ed by Prinz, who will continue to run
the company. It boasts a client roster
that includes Celine Dion, Ricky Mar-
tin, and Van Halen.

Prinz formed PAG in August after
stints with the William Morris Agency
and most recently the Creative Art-
ists Agency (CAA). His first job in the
business was at Arfa’s Home Run
Agency in the 1970s.

Arfa and Prinz declined to name
the figure it took to acquire PAG.
“Believe me, he’s comfortable,” says
Arfa,

“I knew there would be new oppor-
tunities out there when I left [CAA],
and I explored them and talked to a
lot of people before I made a decision,”
says Prinz. “This was the best situa-

Universal Buys Into Eritmo.com

Music Site Seen As Entry To Latin American Market

BY JOHN LANNERT

Universal Music Group (UMG) has
embarked on its initial foray in the
Latino online music world by making
a strategic investment in Hispanie
music Web site Eritmo.com.

Terms of the deal were not dis-
closed. However, UMG did acquire
what it terms “a minority stake” in
Eritmo, according to Larry Kenswil,
president of UMG unit Global Elec-
tronic Commerce and Advanced Tech-
nology.

Kenswil says UMG chose Eritmo
because “it is a great site for pro-
moting artists, and with our help, it
will grow even faster. Eritmo recog-
nizes, as we do, that if we have great
artists, they will want to feature

them on the site.”

Kenswil views Latin America as
an up-and-coming territory for on-
line marketing projects involving
recording artists. In addition, he
notes that the region’s Web climate
is rapidly developing.

“Latin America is a step behind the
U.S. but nowhere near as far behind
as everyone six or eight months ago,”
says Kenswil. “Things are happening
very rapidly around the world, and
there is a great advantage to be al-
igned with the early movers in these
areas. And we saw Eritmo as being
an early mover.”

UMG is the second major to ac-
quire a stake in a Latino Web site. In

(Conlinued on page 140)

RECORD COMPANIES. Joe Long is
named president and executive
producer of A Major Label Ltd. in
Los Angeles. He was staff produc-
er and principal at Casablanca
Records.

Russ Regan is named president
of Code Green Records in Los
Angeles. He was VP of the sound-
track division at PolyGram
Records.

Arista Records names Carolyn
Wright VP of sales in New York.
Arista also promotes Emio Zizza
to senior director of business and
legal affairs in New York. They
were, respectively, VP of sales for
BMG Classics and director of busi-
ness and legal affairs.

Richard Chamberlin is named
managing director of Tommy Boy
U.K. in London. He was GM of Go!

B
WRIGHT 2122A
Beat Records.

Becky Sowers is named director
of artist development for Sparrow
Records in Brentwood, Tenn. She
was senior manager of marketing
for the Country Music Assn.

Craig Rosen is promoted to
director of A&R administration for
Atlantic Records in New York. He
was associate director of A&R
administration.

BMG Classics promotes Nicole

EXEC UT] VE

tion for myself and my clients, and it
will help me move forward from a
strength position in the market.”
Prinz says his situation is the best
of both worlds. “I get to run my own
company as a division and let it be
guided by the vision I have, while at
the same time be associated with a
group and be on the ground floor of
building something and be part of
the change is affecting our business.
“The competition in our business
has never been quiet; it has always
been intense,” he adds. “There has
been so much change from the pro-
moters’ side, and we need to try and
solidify relationships on a global ba-
sis. To offer our clients worldwide
coverage and knowledge will be im-
portant as the millennium turns.”
The focus will be truly global, Arfa
stresses: “We're not going to be book-
ing from New York into Europe; we're
looking to have agencies and agents
that live and compete in these parts of
the world.” Many more announcemen
ts will be forthcoming, Arfa adds.
“The agency business has func-
tioned a certain way for 30 years, and
this agency will be open to changes in
the new millennium,” Arfa says. “Con-
solidation is something any agent or
agency has to deal with. It’s a differ-
ent kind of promoting, and it takes a
different kind of agency. We’re going
to create our own destiny as opposed
to sitting on the sidelines.”
Philosophically, Prinz says he does
not lean toward or against national
touring as an alternative. “It’s a
case-by-case scenario,” he says. “Not
every artist is offered a national tour,
and not every artist offered one
wants to go that route. More and
more national tours are being
offered. It comes down to timing,
each artist’s and manager’s desire,
and, of course, what the offer is.”
Prinz does not think national tours
lessen the role of the agent. “As long
as there is competition in the mar-
ketplace at any level, most artists
see the value in having an agent on
the team to evaluate the pros and
cons,” says Prinz. “Unless someday
one promoter buys for the whole
world, I don’t think agents will be on

SOWERS ROSEN
Dean to director of marketing for
soundtracks, Broadway, and cross-
over and Rob Plotz to director of
marketing for RCA Red Seal in
New York. They were, respective-
ly, manager of marketing for
soundtracks, Broadway, and cross-
over and marketing manager for
RCA Red Seal.

Pablo Diaz is named label
manager for Prestigio Record-
ings in New York. He was North-

BY ADAM WHITE
LONDON—One of the few exec-
utives to have held senior major-
label management posts in Eur-
ope and Asia will lead Warner
Music International (WMI) into
the year 2000. And he’s getting
his tool kit ready.

“We know our flat tires,” says
Stephen Shrimpton, who was con-
firmed Nov. 23 as the new, Lon-
don-based chairman/CEO of
WMI, effective Jan. 1.

He will advance from his cur-
rent post as the company’s pres-
ident, succeeding chairman/CEO
Ramon Lopez when he retires
Dee. 31 (Billboard, Nov. 27). Aus-
tralian-born Shrimp-
ton, 56, will report to 4
Warner Music Group
chairman/CEO Roger
Ames. .
“There’s a lot of =% =
work to be done,”
Shrimpton says, par-
ticularly in the fields of
global marketing and
domestic-repertoire
development. “This is
not a perfect world.
Ramon has set the path, set the
standard, and now with Roger
leading from the front, there is no
reason to believe that we won't see
significant improvement in these
areas.

“There are plans to put signif-
icant effort behind this,” he adds,
declining to be more specific.
“Everything is under review
about how we might ramp up our
whole marketing and A&R ap-
proach internationally.”

Meanwhile, Shrimpton says he
is optimistie about business pros-
pects in such key markets as
Germany and Japan next year.

Shrimpton joined WMI in 1986
as senior VP in charge of inter-
national marketing and artist
development, subsequently hold-
ing the top posts in Europe and
Asia-Pacific before being named
president in 1995.

SHRIM

WMI Head Shrimpton
Readies 2000 Plans

He says there are good exam-
ples of the international division’s
effectiveness in global market-
ing, “but because we have been
fairly weak in domestic reper-
toire, it has been significantly
harder for us. You must have the
repertoire [to cross borders].
The flat tire for us is that we
haven’'t done that as well as other
record companies.”

Shrimpton reiterates that
WMI has only become a fully
rounded operation over the past
decade, as a result of the strate-
gy originally laid out by Lopez
when he took over from the late
Nesuhi Ertegun, the division’s
first chief executive.

Moreover, he says,
WMI's growth has
been largely organic,
¢ since it did not
acquire the likes of
Virgin, A&M, Island,
and Chrysalis when
those companies came
on the block.

Such organic devel-
opment has “added
enormously to our
margins,” Shrimpton says, “but
now, inevitably, we have to grow
our business.”

The world’s second-largest mu-
sic market, Japan, is one that has
proved tough for Warner Music
over the past 10 years (at one
point, Shrimpton was acting
chairman of that company). “We
see Japan coming right for us in
the year 2000. It’s been a compa-
ny which has underperformed,
but now we’ve repositioned it
from a purely U.S. repertoire-
driven company to a creative
unit.

“That took incredible time and
effort, including almost rehiring
a whole new senior management
team,” he says. “But that’s done
and in place, and the company is
traveling a whole lot better. It
will make a significant contribu-

(Continued on page 140)
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east promotions manager for
BMG.

PUBLISHERS. Fox Music Publish-
ing promotes Dale Melidosian
to counsel and Jonathan Wat-
kins to creative director in Bev-
erly Hills, Calif. They were,
respectively, contract adminis-
trator and associate director.

RELATED FIELDS. Chris Tomasso is

promoted to senior director of mar-
keting and productions for Hard
Rock Cafe International in Orlan-
do, Fla. He was director of produc-
tions.

Icon Lifestyle Marketing names
Troy White director of entertain-
ment, Richard Priest associate
director of special events, and
Valerie Ferguson account director
of advertising and marketing in
New York. They were, respective-
ly, promotions/marketing director
for Red Ant Records, freelance
event coordinator, and account
supervisor for Mad Dogs and Eng-
lishmen.

Amanda Cagan is promoted to
senior account executive for the
Mitch Schneider Organization in
Sherman Oaks, Calif. She was an
account executive.
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illboard honors

Emmylou Harris with its highest accolade,
the Century Award, for distinguished creative
achievement. The laurel was named for the
100th anniversary of the publication in 1994.

While Billboard traditionally has reported
on the industry accomplishments and
chart-oriented strides of generations
of talented individuals, the sole aim of
the Century Award is to acknowl-
edge the uncommon excellence of
one artist’s still-unfolding body of
work. Moreover, the award focuses
on those singular musicians who
have not heretofore been accorded
the degree of serious regard their
achievements deserve, It is a ges-
ture unique in Billboard’s history and
one that is informed by the heritage of
the publication itself.

the Flying Burrito Brothers and with Gram
Parsons until 1973, she drew new generations
of fans to classic country from the mid-"70s
onward by recor ling startlingly fresh inter-
pretations of vintage material. And her later
recordings with ountry’s elder statespeople
reminded yo ing and old alike that heart-

felt music erases all boundaries of time
and spae2.

“Emriylou’s respect for Parsons’
music and importance also kept his
pioneering alloy of country and
rock in the cultural forefront,
where insurgent country devotees
could discover it,” White continues,
‘“just as her conviction for country’s
new traditionalism protected the

music’s integrity when many sought
to dilute 't. And those familiar with
her 1996 Reprise Archives

Billboard editor in chief . ‘Fortraits’ boxed set—one of
Timothy White describes Har- Previous the best such anthologies
ris as “both a truly venture- | Centu ry Award ever—know the breadth of
some, genre-transcending ‘ Honorees: her stunning legacy.
pathfinder and a provocative George Harrison - 1992 “Harris’ recordings are the
guardian of country music’s Buddy Guy - 1993 scund of a brave, honest, intel-
living heritage.” White adds Billy Joel - 1994 | ligent heart, digging deeper to

that “Emmylou Harris has Joni Mitchell - 1995 help us all grasp music’s abil-
uncompromisingly advanced Carlos Santana - 1996 | it/ toalter ourinner and outer
the cause of roots musie in our Chet Atkins - 1997 worlds for the better,” White
nation and its artistic and cul- James Taylor - 1998 concludes. “Anyone who

tural resonance around the |
world.”

White also notes that “besides possessing
an exquisite voice that’s immaculate in its
spirit yet deeply seasoned in its poignancy,
Emmylou has also proven herself as a gifted
instrumentalist, eloquent songwriter, and
incomparable bandmaster. A fter touring with

EMMYLOU 8

thinks music and those who
make it cannot change and even revolutionize
the way our culture sees itself should acquaint
themselves wit1 her remarkable body of
work. Such ongoi1g achievements are the rea-
son why Billboard can think of no artist more
deserving of the 1999 Century Award than
Emmylou Harris.”

1999 RECIPIENT OF THE

CENTURY
AWARD

Designed by jeweler/sculptor Tina Marie Zippo-Evans, the Century Award is a uniqu 2 work of art, as well as an emblem
of artistic supareminence. Struck in bronze once a year, the handcrafted, 14-inch-high statue is a composite repre-
sentation of the Greco-Roman Muses of music and the arts (among them, Calliope, epic poetry; Euterpe, music;
Terpsichore, dance; Erato, love song; and Polyhymnia, sacred hymns). The form is female, in keeping with an ancient
definition of the arts: "A symbol of nature in her transitory and ever-changing aspect.” The lyre held by the Muse is a
specially made adornment that changes every year in order to personalize the hcnor for each recipient. In honor of
Harris, this year's lyre was fashioned at her request from Southern ash, fine crysta, and an ingot of red hematite iron
ore drawn from the mines of Birmingham, Ala., her birthplace, and was kindly donated to Billboard by Bode Morin of
the Sloss Museum. Iron is found in the earth’s core as well as in many stars, including the sun. Being a lustrous, mal-
leable, and sturdy metal that is an excellent conductor of heat and electricity, as well as a substance predisposed to
magnetism, it seems a fitting emblem for Emmylou Harris’ own enthralling traits as an artist.
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“There’s a river of darkness in my blood,
And through every vein I feel the flood,
There is no bridge for me to cross,

No way to bring back what is lost.”

— “Prayer In Open D,”
Emmylou Harris,

as sung on

her live 1998

“Spyboy” album.
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acing the wintry last days of the century, with
three rich decades as a recording artist behind her and
the providential hope of three more ahead, 51-year-old
Emmylou Harris has changed American popular music
every bit as much as it has affected her.

As a musician, bandleader, and industry leader, she
has both preserved and deepened this nation’s aware-
ness of its vital roots music, making hits out of all but
lost country treasures like the Louvin Brothers’ “If |
Could Only Win Your Love" (1975), helping restore
respect for giants like Buck Owens (whose “Together
Again” was a No. 1 smash on Billboard’s Hot Country
Singles chart in 1976), or fulfilling fallen mentor Gram
Parsons’ bold aim of making traditional country music
an urgent, inalienable part of the cultural mainstream.
Throughout her career, Harris has done things others
once deemed impossible.

As a vocalist and songwriter, Harris identified a plain-
tive but proud new platform for women in contempo-
rary song and showed the tensile strength her own
records promised in her mutually dignifying dealings
with her colleagues. She’s demonstrated touching def-
erence and dazzling power in her collaborations with
such legends as Roy Orbison, Willie Nelson, George
Jones, Don Williams, Merle Haggard, Bonnie Owens,
and Bill Monroe. She’s also been caring and wise
enough to nurture talents like Rodney Crowell, Ricky
Skaggs, Glen D. Hardin, Vince Gill, Emory Gordy Jr.,
Tony Brown, Albert Lee, Hank DeVito, the Whites, Buddy
Miller, Jon Randall Stewart, and Julie Miller. Indeed, for
irrefutable evidence of her emotional investment in the
best work of others, one need only consult Emmylou's
vocals with Julie Miller on the title track of the latter’s
fine new album, “Broken Things.”

Invited (a bit tardily) to join the ranks of the Grand
Ole Opry in 1992, Harris has shown that venerable
country music institution what it means to keep passion,

innovation, and rule-breaking artistic revivalism on the
front burner in a genre that must always seem both
ancient and anticipatory if it is to survive.

A mother tempered by worry, a wife who's tasted
weary heartbreak, and a wayfaring stranger still attuned
to the nearness of new friends, Emmylou Harris is tough
and tender and true to her ideals in a world too desti-
nation-obsessed to see we're only here to learn to love
the process. What follows, in candid conversation that
accumulated between summer '98 and autumn '99, is
an explanation of how “a road dog” like Emmylou Har-
ris forsook all things familiar and dared to find home.

Do you know much about your family back-
ground?

My mother’s maiden name was [Eugenia] Murchi-
son, and her family was descended from farmers in
south Alabama, down around Clanton and Wetumpka.

On my dad [Walter's] side, his family had acres of
farmland and cattle in Howard County, Md. His father,
who died when he was 2 years old, worked for Tide-
water Oil. My father worked for the state of Maryland,
as a chemist, testing gasoline, but before that he was in
the service for 30 years, in the Marines.

See, my father had joined the service during World
War II; he was a veterinary student at the University of
Virginia, and like most young men during World War Il
he went into the service, and it was at that time that he
met my mother. It was love at first sight; they were in
Pensacola [Fla.], where my mother had gone with some
girliriends, and my father was there in officer training
school.

They wrote very polite letters to each other. There
was no mention of what they were both feeling. When
he got his orders, he wrote to her and said, “Could |
come through Birmingham just to see you?” It took

OF THE ARTIST

BY TIMOTHY WHITE

everybody by surprise, and he proposed to her in the liv-
ing room of my grandparents’ house, which is where
she was living.

The next day, she dressed like she was going to
work—because he was Yankee, you have to under-
stand, from Glen Ridge, N.J.; this was a mixed mar-
riage—and they basically eloped. They had a civil cer-
emony, and then they got on the train and went off to
Texas, where he was stationed, and started their life
together. They were there a few months and then he got
sent overseas. He was a fighter pilot, and flew Corsairs,
which were the hardest plane to fly.

They had terrible maneuverability, and the Japan-
ese knew it too. It took a lot of courage to get into
one of those Corsairs.

Yes, | think so. Later, he was shot down in Korea [in
the Korean War], and he was tortured as a prisoner of
war. Being a major, the senior officer in the POW camp,
they put him in one of those boxes where he couldn't
stand up. But he exhibited great courage during the 10
months he was a prisoner and was awarded the Legion
of Merit afterward for valor.

While your dad was in the service, didn’t you
move around a lot?

| recall standing up in the crib in our house on 54th
Street in Birmingham, watching my father coming in the
front door. | do remember | started the first grade in
Birmingham, but | betieve that midway through the first
grade my father was transferred to North Carolina,
where | lived from ages 6 to 9. See, my brother was born
while my father was overseas. He’s Walter Rutland Har-
ris Jr., and then | was born in 1947, on April 2. | was
about 5 when my father was shot down in Korea and at
first he was missing in action for three months, but my
mother was very strong during that time and reassured
us he’'d be all right. They were married very happily for
50 years. My father died six years ago, in 1993; he was
72. Now, my mom and | live together.

You got your first guitar from your cousin?

Well, my cousin had gotten a guitar for Christmas.
We would do our Christmases up in Maryland where
my father’s family was, or down in Birmingham where
my mother’s family was—those were our two vacation
destinations. And that particular Christmas we hap-
pened to be up in Maryland, and my cousin had gotten
a guitar, a gut-string guitar, and | spent the whole time
| was up there just playing around on it. Apparently |
had a talent for music, but before that | never really
shook hands with an instrument; | mean, | was one of
those people who hated piano lessons. And when | got
into late grade school, | dutifully went to clarinet lessons,
but my fingers were too small to close the holes, so they
put me on saxophone. And 1 did it, but | didn't love it.

It was not something that | really enjoyed. It was just
something | thought you were supposed to do.

But with the guitar, you've got to understand that
back then in '64 or so there was a program from Dick
Cerri out of WAMU at American University where from
7 to 12 he played five hours of folk music, from the old
stuff like the Carter Family to new stuff then like Tom
Rush and lan & Sylvia. Rock'n’roll kinda passed me by,
but I loved folk music and was intrigued by the idea of
playing it myself, so | wanted a guitar of my own.

And my first guitar was one my grandfather actually
got for me in a pawn shop in Birmingham for $30, a Kay;
the strings were about an inch and a half off the fret-
board. [Laughs] So | had to love it, because it was
extremely painful to make a C chord.

What were the first songs that you struggled to
play on the Kay?

Probably “Where Have All The Flowers Gone” and
“Blowin’ In The Wind.” I'd gotten turned on to Peter, Paul
& Mary, which was like something I’d never heard
before, being a protected child living just off a Marine
base where they was really no culture, no sense of one’s
own roots. And so | thought that that was just the most
incredible stuff. But then | thought, “Who wrote this
song, ‘Blowin’ In The Wind'?,” and | saw it was this guy
named Bob Dylan.

Gradually you'd take steps deeper and deeper and
discover that Woody Guthrie had influenced Bob Dylan,
and you'd go down further and further to the roots.

How old were you when you became a semi-seri-
ous player?

I was 16 when | got my guitar and | was buying Joan
Baez records and learning the old [Francis James) Child
ballads [that he collected between 1882 and 1898 for
his landmark anthology “English And Scottish Popular
Ballads™]. Then | discovered the new writers, and obvi-
ously Bob Dylan was a huge influence on me, learning
things like “The Lonesome Death Of Hattie Carroll” and
finding there was a world outside of Garfield High
School in Woodbridge, Va. At the time, my father was
stationed at Quantico in the Air-Sea Rescue Unit [of the
Marine Corps Combat Development Command].

What were you doing with your friends when you
weren't listening to this music?

That was pretty much it. | didn't have much of a social
life; there were no malls in those days. You would have
to go into Washington to see music by yourself—unless
you had a date—but you weren't allowed to drive by
yourself if you were a girl.

You weren't allowed to drive by yourself? Would
that be a manifestation of Southern propriety?

Yeah, to protect and to reinforce the idea that you
shouldn’t go out by yourself, because | would have had
to go into D.C. Otherwise, there was no place to go. And
if there was, you had to have a bunch of girlfriends with
you, and even with a bunch of girlfriends, as far as |
recall, we never went anywhere! [Laughs] | don't mean
to make it sound like prison or anything, but | didn’t
know what else was out there.
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You played in the school band?

Yeah, | played saxophone, but as | say, once | got
into the guitar, 1 left that way behind. | was more inter-
ested in working up a song by Son House, and that was
just the difference between day and night—there was
just no going back.

But | was a really good student. | don’t think | learned
very much, but | was a good student. So | was in the
Beta Club, which was like the honors society, and | was
in the Drama Club. | wanted to be an actress, so | did
plays. We did “Dial M For Murder,” and | lost out to some
other girl for the lead part of the bedridden invalid, so |
played the telephone operator. “Number, please,” was
my big line. [Laughs]

I went to the University of North Carolina at Greens-
boro [starting in 1968] for three semesters; | had got-
ten a drama scholarship. But once again, when | got
into serious drama classes in college, | discovered that
in terms of my passions, there was nothing that could
come close ts music. But | didn’t want to study music-
| just wanted to sing it!

What did you do musically while in college?

| started singing at this place called the Red Door on
campus, where they would unplug the jukebox and you
would stand up there amongst the drunk college boys,
and you'd get $10. | sang all the Dylan and Simon &
Garfunkel stuff and things I'd learned off of Judy Collins
records that I'd listened to. Then | met this guy named
Mike Williams who played 12-string, and we had this lit-
tle folk duo, like an lan & Sylvia thing, right before | quit
college. We did some gigs in Virginia Beach, and 1
ended up meeting a group of musicians from Boston
University.

I wound up quitting school halfway through my sec-
ond year, and so | worked for a while and actually
earned enough money to go take some drama classes
at Tanglewood in Massachusetts. But | couldn't even
get through those six weeks of classes, which | was pay-
ing for myseli. | eventually ended up going to New York,

thinking | could become the next Judy Collins. But once
| got up there | realized that all the folk clubs were closed
to me, at least; unless you had a record contract, there
was no folk work for you. At that point, only psychedel-
ic rock was happening in clubs.

You had also made a demo for a friend at A&M
Records, right?

Oh, yeah, yeah, | did that. it was just for a friend I'd
met who was a lawyer for A&M, and he told me to call
this other guy, so | just went up to this office with all this
zebra-skin furniture. And that's when they gave me a
bunch of Claudine Longet records and told me to come
back when | could sing like her.

And it’s funny, because the songs | put down on the
demo were Jesse Colin Young's “Get Together,” before
it was a hit; Jerry Jeff Walker's “Mr. Bojangles” before it
was a hit; | did Doug Kershaw's “Louisiana Man” and
Dylan's “Hard Rain’s A-Gonna Fall"—! had a pretty inter-
esting repertoire, but it went right over their heads; they
just didn't have a clue.

I ended up having to wait tables at a place called the
Flick on Second Avenue, and then | got married [in 1969
to songwriter Tom Slocum], and | got pregnant to where
I couldn’t do the waitressing work, it was just too diffi-
cult for me.

It was a bit of a struggle, and we were poor, but when
you're young you don’t think about poverty when you
haven’t lived in poverty, and you think everything’s
gonna be all right.

Didn’t you sing in Gerde’s Folk City during this
time?

| did sing in Gerde's, in 1968, and Gerde's was great.
In fact, | went back to Gerde's when | was very, very
pregnant because | was in need of money, and | actu-
ally sang there when | was quite pregnant. But | was
doing OK, | had done some TV shows and things.

How did the Jubilee album deal for the obscure

1970 “Gliding Bird’ album come about?

That was a bit later. At some point | had gotten a
manager and he got me that record contract, and |
thought the anly thing out there was Jubilee Records,
and by that time | had started writing songs, so half the
record was my own songs [including “Fugue For The
Ox,” “Clocks,” “Black Gypsy,” Bobbie's Gone,” and
“Wallz Of The Magic Man”].

How long did it take to make that record?

About thre= hours ! [Big laugh] Or maybe it was three
days, something like that. The label ended up being
bought by that gangster, Morris Levy [of Roulette
Records]. Da you k1ow that I'm the only person who
ever successfully sued him and won [in 1984]?

So you gct the ra2cord pulled from circulation?

Right. | just wan-ed to stop him from putting that
record back out because | didn’t
feel it was indicative of the artist that
| became, and | didn't think it was
fair. The suit was not for money, it
was for principle. You know, he hid
behind about 50 different organi-
zations and titles, but we got him
2n a technicality because he hadn't
gotten the publishing on this one
song because they hadn’t done the
paperwork. And so | ended up suc-
cessfully suing him.

When the record first came
out, you left New York, didn’t
you?

Once the baby was born, New
York started to frighten me. It never
seemed to be a dangerous place
oefore, but once | had a baby
[daughter Hallie, born in 1970], my
nusband and | moved to Nashville
oecause | thought it would be eas-
er—but then | just ended up work-
ng as a waitress in a Polynesian
-estaurant.

At this point you’re living in
Nashville, and then your first marriage ended?

Yeah, it pretty much ended in Nashville, and then like
the sensible girl | wes, | came home to mother.

I came back up to Washington, D.C., to live with my
parents. But there was a real nice music scene in D.C.,
with people like Bill aind Taffy Danoff, who were Fat City
and then they becaine the Starland Vocal Band. They
had just met John Denver, and Bill had written “Take Me
Home, Country Roads” with him, and this was just
befare everything broke for them. And they took me
under their wings and got me gigs in all the places that
they played, 'cause they were the superstars of the
Washington, D.C., folk scene and just the nicest peo-
ple you’d ever want to meet and really supportive.

So | started playing by myself and then eventually
got a bass player narned Tom Guidera and a guitar play-
er named Gerry Muié. It was a struggle; we'd have to
work six nights a week, three shows a night, to clear

maybe a hundred dollars a week—hard work. But that's
what | was doing when | met Gram Parsons.

But it was Kenny Wertz and Rick Roberts of the
Flying Burrito Brothers who had first seen you?

Yeah, the Burrito Brothers came to town and saw me
at Clyde’s, and the next night Chris Hillman came back
with them and invited me to come down to play with
them at the Cellar Door, which was down the street. So
| sat in with them and played the guitar. Then the next
night they were in Baltimore, which is about 15 miles
away, and afterward Gram just showed up at Clyde’s.
He and Chris had been talking—and this was later ver-
ified by Chris Hillman—and Gram was talking about the
fact he was going to be doing a solo record and he
wanted to find a girl to do Conway Twitty/Loretta Lynn-
type duets with.

Chris had said, “Well, we heard this girl last night
who's pretty good, but we don’t know how to get in
touch with her!” At which point a woman who baby-sat
for my daughter and was a big music fan who went to
every show in a 100-mile radius, she was standing back-
stage and overheard the conversation and said, “| baby-
sit her daughter, and I've got her phone number!” The
next day | got the call from Gram Parsons.

But | had always been a serious folkie and | had no
idea who Gram Parsons was, and | had vaguely heard
of the Flying Burrito Brothers. But when they came to
see me | had to admit | was hazy on what was hap-
pening in the rock world.

After the show he came to see, you and Gram
went over to Walter Egan’s house?

Well, Walter Egan was part of the music scene in
Washington, and he was in a group called Sageworth
& Drums, and they were a pretty popular bar band
around D.C., so that's where that friendship came from.
So we went over to Walter's after Gram came and sat in
with me on my Monday-night gig—we had sat down-
stairs on the beer kegs and worked up some stuff for a
few songs. But at the end of the whole evening of hang-
ing out he just said, “Well, I'll be in touch” [faughs], and
it took about a year! It didn't happen right away,
because Merle Haggard was supposed to produce
[*GPR” Parsons’ first solo] record and then Gram was
going through some personal problems. But every once
in a while | might hear from Gram’s manager, and | didn’t
think anything was going to happen. | was old and cyn-
ical at that point, at the age of 24-25.

At this point | was living in the city in a place on Con-
necticut and 19th, a nice neighborhood with a fot of ex-
Georgetown students that was near the Childe Harold,
a place | played once a week where they’d named a
sandwich after me. [Giggles] But then one day | got this
round-trip ticket to Los Angeles—and [ figured I'd bet-
ter get on the plane before they changed their minds. I'd
never been to L.A. before, and | thought it was a strange
place; | headed straight to the Chateau Marmont. We
sat around singing, and soon after we went into the stu-
dio with Rick Grech and Barry Tashian. Gram gave me
a tape of Carl & Pearl Butler singing “We’ll Sweep Out
The Ashes In The Morning” and some Louvin Brothers
stuff. | had never heard the Louvin Brothers before, and
that really melted my butter; | thought they were one of
the greatest things ever, and | thought Ira Louvin was a
girl! But | loved their harmony singing.

So how long did the recording for “GP” take?

I think it was a couple of weeks, and | thought it was
really disorganized. | couldn't believe that a record was
actually gonna come out of it. | really didn't. | thought the
other musicians were professional, but | didn't think
Gram was very professional, 'cause he was drinking,
and I'd never been around that. | wasn't that naive, but
everything seemed untogether to me. But the record
came out [in 1972], and the next thing | knew, they want-
ed to go out on the road.

I thought, “Sure, I'll give it a shot!,” but | was still real
cynical, and | didn’t realize how great Gram was. It
wasn't until | was out on the road that | really started to
hear him, ‘cause once he was out there he got stronger
and more disciplined. His singing was so extraordinary,
and | was learning so much from him that | just became
atotal country-music convert. | had been a bit of a purist
folk-music person, and | looked down my nose at coun-
try music, and then when | did, | didn't hear it with my
heart. But once [Parsons] got me into listening to it and
| heard what George Jones was doing, for example, |
finally got it.

In singing with Gram [and his band, the Fallen
Angels], | feel that he really taught me how to use my
voice. | didn’t abandon the other music that | loved, like
Dylan, but Gram was combining that kind of music with
his own. He was a poet for his own time, combining the
passion and the blood of country music. Gram felt that
you can't just play Hank Williams, Webb Pierce, or even
George Jones; you have to bring your own poetry to it.
So he was pushing me in a way nobody else was.

He never told me what to do, he more suggested
things. He'd say, ‘You can go up and sing that high note,
but maybe it's more effective if you actually go down
and lower the harmony.” And one of the things that |
learned subliminally from working with Gram is that
there’s an economy of emotion in the music, a restraint,
that is essential to the country style of music.

Can you think of a certain song in particular that
epitomized this for him?

Well, “Sin City” was his archetypal song. It's got all
the structure of something that the Stanley Brothers

might have done, yet it's not apocryphal, because every
generation has a common primal experience, and it's
up to the poets to come up with the lines as well as
what’s between the lines. | think that's what Gram was
doing. And | read somewhere, when somebody was
talking about poets, that restraint intensifies emotion.

So how did Gram’s second solo record, “Griev-
ous Angel” [1974], come to pass?

Well, you know, we worked up so much of the mate-
rial on the road. That record was conceived, born, on
the bus. Our vocals on “Love Hurts” were something
we worked up on that bus and did every night. “Hearts
On Fire,” | brought that because | loved Walter [Egan’s]
song, and by that time, boy, we had our phrasing down.
| knew exactly how Gram was gonna move before he
moved, and | knew when he was gonna zig and gonna
zag. So it was a completely non-mental thing.

“Grievous Angel” was done in L.A. at Wally Heider’s
studios, and | guess it was in August. Gram was singing
great, had cut down on the drinking, and cleaned up
his act. He was on his way to recovering his whole,
healthy self. And that's why his death [on Sept. 19,
1973] was such a surprise to me. See, | was naive about
the dangers of that lifestyle and how weak you can be.
When you decide to get healthy, that's when you can
be the most vulnerable.

How did you hear he had died?

It took me completely by surprise. At the time | was
unsure whether | should move to Los Angeles. So | was
at my parents’ house. My grandmother had fallen and
broken her hip. We had to do 24-hour surveillance of
her because she was senile and aiways trying to get out
of bed. | was pulling one of those shifts watching her
when [ got the call from Gram’s manager, Eddie Tickner,
and | was completely unprepared. | was planning on
coming out to L..A. as soon as my grandmother was OK,
because we intended to put together a band and take
the new record on the road. We loved that record, and
Gram was so proud of it, so excited. He was in a really

A DIGITAL RECORDING

positive frame of mind.

Gram died at 33 from a mixture of morphine and
tequila while on a retreat in the desert in Joshua
Tree, Calif. You think that his bad habits caught up
with him while in a vuinerable state?

Yes, | think that’s exactly what happened.

And everything changed as a result. So what hap-
pened next for you?

At that point it was like somebody had whacked my
arm off. | fortunately had a fantastic group of friends in
Washington, D.C., in particular a fellow named John
Starling who was in a group called the Seldom Scene.
All the time | had been living in Washington, | was going
over to his house for jams after they would play once a
week at this place called the Red Fox Inn. We'd drink
coffee and play till all hours of the night, and it was a
wonderful experience because these people, they didn't
do drugs; they drank coffee, and they all had serious
day jobs: John Starling is a surgeon, another was a car-
tographer, and another was a commercial artist. These
people played music just for the pure, absolute joy. It
was one of my healthiest periods of time musically.

So John sat me down, and he said, “Listen, Emmy,
I'll tell you what you should do. You need to put a band
together.” Because there was no way | was gonna go
back to playing folk clubs. | was on fire to play country
music. | wanted a pedal steel and bass and drums—
and this was from somebody who used to think drum-
mers were the antichrist [faughs] because they
destroyed the lyrics! | was one of the worst folk purists
you can imagine. But after Gram, | understood the beau-
ty of the shuffle, the beauty of the groove, of what you
can do with a five-piece band.

But | didn't know how to do it because my teacher
was gone. | couldn’t go back. So | had to go forward.

John said, “You could go to L.A., but you have
friends here who are musicians; you have a reputation
in the clubs here, so you could get work; and you can
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figure out who you are musically and what you want to
do in a friendly place where people are gonna be sup-
portive and where you can experiment.”

This was probably the best advice that anyone ever
gave me. | just set to work, and | had a group of peo-
ple | knew, musicians who were “paralleling” at the
same | was, meaning people who had been into folk
who were discovering country music. The drummer had
a place that was available to us, a little shack. It was in
the middle of winter, and these people gave it to us, and
we bought insulation and went over with big staple guns
and space heaters and created a place to rehearse in
suburban Maryland. We started doing gigs at the Red
Fox Inn and, gradually, in all the clubs | had played in
around town as a folk trio. | now started playing with
what was called the Angel Band.

| think it was the guitar player, Bruce Archer, who
came up with the name, because "Angel Band” was the
archetypal song that represented all we loved about
bluegrass or country and those kinds of harmonies, the
spooky, high-lonesome stuff, the stuff that Gram loved.
He had one foot in that stuff and one foot in rock'n’roll.
That was how he came up with songs like “Sin City.”
The Angel Band almost represented a holy place you
would visit, like a pilgrimage; when you did that song,
“Angel Band,” you were going to a holy place. The name
had the double-entendre of a band, an angel band. It
was actually a brilliant idea.

So we started playing, and that was when Eddie Tick-
ner brought Mary Martin from Warner Records down to
hear us, and Mary Martin—who | owe so much to—she
then brought Brian Ahern down. So Mary and Ed and
Brian got me the deal with Warner Bros. In addition to
that, | had this audience overseas that was just absolute-
ly over the top for Gram; they looked on him as being
just the greatest thing since sliced bread—and anybody
that had anything to do with Gram was of immediate
interest.

The British audience has always been adept at
appreciating America’s best music and essentially
selling it back to us.

Well, they don't have to go through the American top
40, and so they see us with a clearer eye and have a
better overview—at least for those of us who don't fit
into a particular category. So when our first record,
“Pieces Of The Sky,” came out [in 1975], there was an
enormous response there, because Eddie was smart
and he understood the importance of the European
market, | think before anybody, in terms of anything that
had to do with country. So we pretty much went over-
seas almost before we did anything else, and the inter-
est that came back to us was phenomenal.

“Pieces Of The Sky” was an important, moving
record of a kind that had gotten a lot of attention but
was not yet in the rock’n’roil mainstream. There was
a clarity and an austerity to it that was uncommon
for the time.

“Pieces Of The Sky” had a lot of
things going on in it. Gram left me so
many things. First of all, he gave me a
musical vision, but | didn’t know how
to make records. | didn’t have a clue.
But | think | had an inner barometer for
what he liked. | also felt | had to sur-
round myself with anything that had
touched him in any way. So | had to
have his musicians—as many of them
as | could—that had worked on his
records with him.

And of course | had gotten Brian
Ahern, who’d worked with Anne Mur-
ray in Canada. But one of the musicians who liked my
music was very concerned about Brian and said,
“You're no Anne Murray.” He meant that Anne Mur-
ray's great, but he’'s gonna turn you into her, and she's
not what you are. And | did worry about that because
I didn’t know if | was gonna be able to resist what could
happen in the studio. So | armed myself with those
musicians [who knew Gram], and | had some songs
that | was interested in doing.

Then, in meeting with Brian to look at material, we
spent an entire day listening to stuff that | absolutely
hated. After a while he said to me, “You know, Emmy,
you don't have to listen to the whole song to hate it
[laughs] because you know whether you like things right
away!” But he said, “I've got one more thing | have to
play you. | just signed this guy, I've never heard him, |
signed him purely on the recommendation of someone
whose taste | respect.” Brian played “Bluebird Wine,”
and we immediately started trying to contact this guy;
it was Rodney Crowell, and he just blew my mind. | said,
“lI don't know who this guy is, but he’s obviously lis-
tened to George Jones.”

A few days later, Brian and Rodney and | metin D.C.,
and the first thing he played me was this new song he
had written called “Till | Gain Control Again.” So | had
this bonding experience with Rodney, who was on for
being part of the band. We were about the same age, |
had this feeling that he was like a soul mate. So | had
these really supportive people, these good, talented
musicians, and a producer who understood that what
you have to do is allow the artist to become who they
are and to optimize what you bring out of the other musi-
cians.

Rodney had become my friend and was the young
blood, and something happened—and this might seem
kind of smali—but we were doing a song called “Sleep-
less Nights” [written by Boudleaux and Felice Bryant],
which Gram and | recorded but had not used; it was an
outtake. But | trusted the song because it had come

from Gram and was a song he loved, and therefore any-
thing that had to do with Gram, | was going to bring into
the mix. So we were playing it, and one of the musicians
suggested this chord—what | call a “muso” chord now,
but an interesting chord. | didn’t really like it but | always
questioned myself, because | never thought of myself as
much of a musician. | only knew three chords, I'm a
girl—that whole kind of thing that | grew up in. So we did
a few takes with this chord, and | couldn’t take it, so
finally, very sheepishly, very apologetically, | said, “l real-
ly don't like that chord very much.” And even the musi-
cian who suggested it said, “Oh, we'll have to go back
and change it. You have to be happy.” | suddenly under-
stood that for my opinions to be known, it was real

important for me to speak up!

Working with Brian as a producer, | found that our
working relationship became so good, and personally
too. [Harris and Ahern were married in January 1977 in
Halifax, Nova Scotia.] | knew that every idea | had was
not going to be a workable idea but that he respected
me enough to balance them all and choose what would
work and what wouldn't, so | was completely comfort-
able in not censoring myself at all, and there was never
any kind of ego thing going on whatsoever. We had total
respect for each other’s opinions, and | trusted him to
be in charge. That to me is the ultimate producer/artist
relationship.

| was able to learn to make records under this very
nurturing, very professional situation, where | was able
to discover what it was | wanted to do next. You see, |
still believe that no one should know what a record’s
going to be. If you go in with a complete vision, then
you're completely cutting yourself off from the magic
that can take place when you get a
bunch of people together. The first
record was that way, and | think all of
the records had that from then on; but
you don’t try to re-create, ever,
because, as Thomas Wolfe said, “You
can never go home again.”

If you could summarize in one
statement what you wanted “Pieces
Of The Sky” to be, what would you
say?

I think at that point in my life | want-
ed it be be an hommage, and to say
this record happened because of this person and what
this person taught me—and that I'm the person | am
because of Gram and what he gave me.

The album felt that way, as if it was both a wistful
tribute and a generous thank-you, even if you didn’t
know the story behind it.

| had this huge constituency in Washington who
knew the whole story, and | think it was because the
record sales in D.C. were so astonishing that Warner
Bros. sat up and took notice and smelled the fact that
there was potential there. In fact, | think it's one of the
reasons they agreed to put the money into the Hot
Band, because they had to commit to half a million dol-
lars, and back then that would be tantamount to a cou-
ple of million dollars now. | ended up paying every cent
of that back through record royalties—but we created
something, we took a chance, believed in something.

The Hot Band was formed as a
serious, top-drawer touring band for
you after the success of “Pieces Of
The Sky,” with many of the stars
who played on the album, like
James Burton on guitar, Glen D.
Hardin on piano. You also had
Emory Gordy Jr. on bass, Hank
DeVito on pedal steel, and John
Ware on drums.

We were working with a band
where the guitar player got more a
week than | made in a single night’s
concert receipts! [Laughs]

Meanwhile, though “If | Could Only Win Your
Love” wasn’t the first single, it still was accepted
very quickly by the country audience too. Up until

that point, Nashville wasn't so interested in hippie
country bands or those approaching the music from
odd angles.

And I don't know why! But | think that we got a real-
ly serious pop A&R guy who didn't even know who Dolly
Parton was, a guy named Gary Davis, because when
the first single came out, “Too Far Gone,” it reached No.
73 [on Billboard's Hot Country Singles chart] with a
parachute and a lead balloon on it.

But at that point there was some real aggressive mar-
keting that came into it, and they said, “OK, forget about
the country promotion people, we’re gonna go with a
guy who's a real bulldog, and you give him the football

and tell him that we need a first down—it doesn't even
matter what team he’s playing for!” And Gary said, “OK,
this is my assignment,” and he did it. Plus, | think that
it was a very special record.

I'll tell you a little story that goes back to John Star-
ling. | played him the rough [of “If | Could Only Win Your
Love"], and he said, “Man, that's great. I'll telf you the
only thing it needs. It needs a real, old-fashioned man-
dolin solo,” 'cause at that point we just had pedal steels
and electric guitars, so we got Byron Berline on it, and
I think that after that there was something so charming
and perfect about it. Plus, the track is so sweet, and
Herb Pedersen’s harmony [vocal] part is perfect. it's like
a perfect record, and it was so astonishing to hear
something that pure and yet that well-made. But Brian
makes beautiful records. He knows to keep the purity,
and yet they’re polished. There was not a single note
that wasn’t necessary.

But | do think the timing was significant. Gram was
so far ahead of his time, and | came
later.

Didn’t you record “Till | Gain Con-
trol Again” around the time of the
“Pieces” record?

Yes, it was recorded on those same
sessions, but it didn’t come out until
the second record [“Elite Hotel,”
1976].

And “Elite Hotel” proved you
weren’t a fluke. The album was a
No. 1 success on both the Top LPs
& Tapes chart and the Hot Country LP’s chart and
won a Grammy for best country vocal performance,
femaie. Things were going great.

Everything had come together, and | had this fabu-
lous band that was my live band and my recording
band, because pretty much we came right off the road
and went in and did “Elite Hotel.” It was just always a
work in progress; there was never any downtime. And
| was young—I could do it.

And | had input like Rodney Crowell sitting me down
and saying, “You should record ‘Pancho & Lefty’ " {for
the 1977 “Luxury Liner” album] because we were both
huge Townes Van Zandt fans. We were on the road, and
neither of us could remember anything but the chorus.
So we would sit around and sing the chorus, over and
over again. When we got back home, the first thing we
did was get the record and learn the words, and we
were off and running.

in 1976, around the time that
“Together Again” and your version
of the Beatles’ “Here, There And
Everywhere” were becoming hits,
when did Dylan reach out for you to
sing on the “Desire” sessions?

| was living in Hermosa Beach
[Calif.] in the most godawful little
house with that kind of orange shag
carpeting that looked like it needed to
be mowed, and it was not only on the
floors but also the poles that held the
house up, as if it was growing like
kudzu. So | was living in his little house down there and
the phone rang. | got this message that Dylan wanted
me to sing on his record! if you can think back to ail |
said about Dylan earlier, he and Gram were the two
biggest influences on my music and who | am as an

artist. So to think that Dylan wanted me was incredible,
but it turned out that he didn’t have a clue who | was.
He'd asked Don DeVito, who's a big friend of Mary Mar-
tin, and Don DeVito was a fan of mine and the executive
producer for Dylan, and so when Dylan said, “| want a
girl to sing,” Don just got me.

So | show up thinking that Dylan has heard my
record and is a fan, and he didn’t have a clue [faughs],
which | suppose is great because it's always good “not
to get above your raisin’,” as they say in bluegrass. And
basically | had no time to think about the fact | was
singing with Dylan because | had to sit down, and the
lyrics were there, and | was sitting next to him, and then
bang!, he was off, and you just had to keep up with him.

It was just a fantastic experience. Think about the
songs on that record, like ‘Joey” and “Mozambique.” If
Dylan at some point doesn’t win every prize for litera-
ture, it will make no sense, because he's changed the
way we think about everything as far as the English lan-
guage is concerned. Everything he's ever done has
been a part of the journey, and just the fact that | was
able to be a part of that was too cool. [(Giggles] | mean,
forget about high school—all those things that hap-
pened to me in high school are nothing! This was so
much better than being homecoming queen! Who
needs that?

Then, after the “Desire” record came out, Dylan
called me in this place in Hermosa Beach, and he was
gonna start this little tour called the Rolling Thunder
Revue, and he wanted me to join it! And, of course, how
do you turn Bob Dylan down, but | was so committed
to my “Luxury Liner” album that was just coming out,
and | had this big European tour all booked!

I don’t ever regret not doing the Dylan tour; it wasn’t
the thing for me to do then. It was really important for me
to keep riding that pony that | was on.

Now, | think that there’s a point when you have to get
off that pony and try something different, and in my
career | think | have stayed on the pony too long at
times. But at that period of time, no, absolutely not; i
think that | reached the peak of the Hot Band probably
with “Luxury Liner,” as a touring band.

After that, | think that things needed to change—and
| wasn't really ready to let go.

Starting with the subsequent “Quarter Moon In A
Ten Cent Town” in 1978, what had you thought your
albums should be about?

It's so hard to figure out beforehand what your hind-
sight is, and | love ail my records. But | think on “Quar-
ter Moon,” | tried too hard.

Well, you got three beautiful country hits from the
record: “To Daddy,” “Easy From Now On,” and the
No. 1 single, “Two More Bottles Of Wine.”

| think the songs are great. But | learned that some-
times | need too much in the studio, and | was going
for getting everything exactly perfect. | tried to get too
much on the record. Brian, out of
respect for me, tried to rein me in as
much as he could. | think the record
suffered from over-mixing. Brian said,
when we finished the record, *l think
this one might have gotten away from
us.” Of course, | was horrified, but
you've got to understand that some-
times those things happen. | think we
went past the record, and 1 think if |
never had anything else to do [chuck-
les} and Brian and | went back and put
out those rough mixes, it would be a
nice thing to have. It still is a pretty
good damned record.

For many of us, it has favorite songs like your ver-
sion of Jesse Winchester’s “My Songbird.”

But even the rough mix of “My Songbird” was a lot
warmer. | think that album was a transitional record, and
after that | made a decision to pull myself back. | was
getting above my raisin’ again, and | was believing the
critics and selling enough records that | thought | was
making pop records. | thought it was important that | go
back to where | started from and make a statement to
prove to myself that the reason | was selling records
was not because | did Beatles songs—not that | regret-
ted doing them—but because | made country records.

And that’s why you did “Blue Kentucky Girl”
[1979].

| did a record that, in the words of Waylon Jennings,
“couldn’t go pop with a mouth full of firecrackers.” So
we did this record that nobody knew what to do with.
The record company almost broke out in hives when
they heard it. They actually did a big cardboard cutout
of me for stores [i.e., a blowup of the album cover art of
Harris in front of a stage scrim of an old-time gambling
parlor, attired in a black jacket and long matching skirt
with white boots, holding a black guitar with a big red
rose painted on it], and it was recalied! Do you know if
that's ever happened to anybody else?

Why’d they recall that retail promotional image?
Did it seem “too country”?

They didn’t know how to promote the record! The
people in the field weren't excited about it; nobody was
excited about it.

Huh? It was your sixth album in a row to go gold
at a time when a country-rooted artist like you
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couldn’t expect such mainstream acceptance, and
it won a Grammy.

Well, after it won a Grammy, they got excited about
it. Anyway it went on to become what everybody says—
“My favorite record of yours”—but the critics panned it.
They said, “She hasn't got anything different.” And here
I'd gone out of my way to get back to country. Thus was
born the attitude where Brian said, "O-kay, they don't
think this is country, we're gonna go so far back in the
country, nobody'll ever find us!” [Booming laughter]

“Roses In The Snow” in 1980 was the result.

Right. And from a business standpoint, that's when
the confusion really started. You've got to understand
that | went from being an “extra” artist who was signed
when nobody had any expectations, including myself,
to where | was on the pop and country charts and sell-
ing so many records as a country artist that somebody
decided | couldn't possibly be a country artist [because
of the crossover factor]. See, because of the initial coun-
try sales of “Quarter Moon In A Ten Cent Town,” it should
have charted at No. 1 on the country charts. But some-
body decided | was selling too many records, so they
split the sales reports between country and pop, so |
ended up charting really low on country and really low
on pop.

This was the pre-SoundScan days of manual, cat-
egorical store reports rather than computerized
point-of-sale data.

And there was a confusion about who | was and what
my music was, plus there was this enormous expecta-
tion that if she's selling this many albums, therefore she
should be seiling this many records. And then, they get
this “country” record from me, and they can’ttake it for-
ward [in both marketplace genres]. But we felt that it
was more important with “Blue Kentucky Girl” and
“Roses In The Snow” to make an artistic statement. |
mean, | was literally told by someone at Warner Bros.,
point-blank, when they knew that | was gonna do a blue-
grass album, that it was the end of my career. Part of
me believed him, and there was another part of me that
said, “If | can’t sustain an artistic statement that | believe
in, then if my career’s over—it's over. 'Cause this is what
| have to say right now.” But they saw
it as an absolute marketing nightmare
and mistake.

Again, both albums went gold.

| have to say, as much as | love the
second of those albums, that | had a
difficult time with how one-dimension-
al it was, because | thrive on eclecti-
cism, and even / wanted to dilute it a
littte bit. In the last moments, in the
midnight hour, | said, “Brian, | wanna
put [a cover of James Taylor’s] 'Mill-
worker' on this record - becsrse-we
already had that track. But he said,
“It's so important, Emmy, that we not detour here; if you
give them one bit of compromise here, they're gonna
lose the whole point of this record.” | just bit the bone
and said OK, and he was absolutely right. The only thing
he let me have on that record that was slightly left field
was the Willie Nelson gut-string guitar solo on “Green
Pastures.” [Laughs]. | wanted that so bad.

But you've got [a cover of Simon & Garfunkel’s]
“The Boxer” on “Roses In The Snow” too!

It's done in such a traditional way, it becomes like an
old folk song.

That'’s the atlure of your warm, distilled approach
to most material.

But the thing about “Millworker” is that it was a very
pop-sounding record, and it's James Taylor, but “The
Boxer” is so disguised like a blues that there’s no way
that anybody could mistake it as something else. Ulti-
mately, “Mil'worker” would have stood out way too
much; it was way over the line pointing toward pop; any-
thing that’s not country is pop. [Laughs]

And then you did the lovely 1980 Christmas
record, “Light Of The Stable”—one of the few holiday
records with an identifiable texture but which wasn’t
so successful.

Oh, it’s the best-kept secret in the music business!
But | was pregnant, and there was nothing | could do
but make records. | couldn’t go on the road—although
| did until | was six months pregnant [with second
daughter, Meghann, born in September 1979], and then
| spent the last three making that record.

It was a very fertile time, pardon the pun, and we did
$0 much recording. Actually we had done the title track
back in 1976, but in 1979 we were doing so much work
with [multi-instrumental string player] Ricky [Skaggs]
and [vocalists] Sharon [Hicks] and Cheryl [Warren] that
it gave us the opportunity to extend that acoustic thing
we were in into traditional Christmas songs, to do “Silent
Night” with a mandolin and show we love these songs
because of how simple in texture they are.

Then you came back strong in 1981 with “Evan-
geline,” which went gold and had “Mitlworker” on it,
as well as the hit “Mr. Sandman.”

I think it did well as a carry-over from “Roses In The
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Snow,” which, comparatively, shot through the roof in
terms of my usual ¢ ales—going gold faster than any-
thing previous, and that was supposed to be my “kiss
of death” record. Ycu've got to understand, I've never
had a platinum reccrd on my own, ever.

“Evangeline” was about riding that pony too long. |
was at a point where there was something else | need-
ed to be doing, and what | needed to do was write. And
it took me a couple more records [*Cimarron,” 1981;
“Last Date,” 1982; and “White Shoes,” 1983, after which
Harris and Ahern parted professionally and personally]
before | actually rea ized that | had to do my “Ballad Of
Sally Rose” record. “"he records in between weren’t bad
records, but | had already plowed that ground; you have
to work different miiscles, you have
to. It's a rule, it's naiural law.

Also, a record came out that so
blew my mind that | ‘hought, “If | don't
take a chance, ther they should just
take my license awzy from me.”

What record?

It was “Nebraska” [1982], the
Bruce Springsteen record. | was so
blown away by th 2 writing on the
record, and to this day it would still be
in my top 10 albums. You listen to that
record, that is som 2 powerful song-
writing. And here is a guy who’s one of the top artists in
the world, and he makes a folk record—he puts out his
demos. And he survived it!

What are your thoughts in retrospect regarding
your decision to write and produce “The Ballad Of
Sally Rose” [witt collaborator Paul Kennerley,
released in 1985]?

| don't have any regrets. It was important to me to
put on the writing hat and prove to myself that | could
doit. I don’t think | had realized how far away | had got-
ten from my constit. ency and whatever kind of momen-
tum that | might have had as an artist, because basi-
cally the record stiffe:d [despite a No. 14 country hit with
“White Line"]. | mean, | can’t tell you how that record
stiffed. [Laughs]

I still stand by it, but perhaps we should have gone
about it differently, instead of going on
the road with it, and there was never
any video done. Even though | had
mede one of the first music videos [in
19331] for “Mr. Sandman,” | didn’t real-
ize the importance of music videos. In
retrospect, we should have done a
lor gform video and seen what hap-
pe 1ed. But I'm just a road dog; 1 think
yo 1 make a record, you go on the
roz.d. | just tried to re-create the record
exictly onstage, and it cost me a for-
tur e. | ended up being about a quar-
ter of a million dollars in debt.

Still, critics loved those concerts,
and Highway 101 later cut “Woman Walk The Line”
on its gold debul record. Next came your 1986
album, “Thirteen.”

At that point, country radio had stopped playing me,
and | was in this ho 'se race where | didn’t belong any-
more.

But after “Thirteen” a couple of cool things hap-
pened: | did the [1987] “Trio” record [with Dolly Parton
and Linda Ronstadt|, which went platinum. And I'd also
done "Angel Band.”

Which was an earlier, unissued project, right?

"Angel Band” was done right after “Sally Rose,” and
it was done purely as a tape to give away to friends, but
it didn’t come out L ntil [1987] after “Trio.” | wound up
marrying Paul Kennerley [in 1985; they were divorced in
1992], and he had 1 little studio in his house. And we
just got together over about four or five days with Vince
[Gill] and Carl [Jackson] and Emory [Gordy Jr.], and
we just cut things. It was more to chase away the stu-
dio ghosts of “Sally Rose,” whose workload was enor-
mous—it was like ¢iving birth to quintuplets. Paul had
said, “l just wanna hear you sing! [Laughs] Play the gui-
tar and sing, and w’ll just record it!”

We didn't think it was anything anybody would want
to put out; we did it more for an exercise. | realized |
was gonna leave Warners soon, and | needed to give
them more records, and | listened to it and thought it
sounded pretty gocd. Oddly enough,

I think it's one of mv best records!

True, and it got you back on
country radio for your solo work
with “Someday Mv Ship Will Sail,”
and it contained a beautiful version
of the title track, th:: traditional song
that had always b2en so profound
for you.

Oh, weli, the mosit profound stuff is
usually hidden somewhere.

As for “Trio,” which got a coun-
try Grammy for duo or group, you
had worked with Dolly and Linda
before, but how did you come to make that long-
threatened record when you did?

We started trying to work on one together back in

'77 with Brian [who produced the “Mister Sandman”
track with Ronstadt, Parton, and Harris that first surfaced
on “Evangeline”], but we didn't have a focus on what
we wanted to do. | think it’s a beautiful record, but what
happened with that first one is that people figured, “We
got these three great chick singers! We can't just do
simple songs!” But that's what we did best: really sim-
ple stuff. it's only three women singing together, and
while | think we make a beautiful sound, that's all it was,
50 we started thinking, “Oh, maybe we need to do pop
stuff.”

You finally got it done with George Massenburg
producing, Herb Pedersen doing vocal arranging,
and John Starling serving as the
disc’s musical director.

[Firmly] All we needed to do are
those simple songs like “My Dear
Companion” and “Making Plans.” It's
just about the sound our three voices
make.

In 1989 you did well on radio with
the “Bluebird” album, which had
“Heartbreak Hill,” a No. 8 country
hit, and the No. 16 single “Heaven
Only Knows.” Then came the 1990
retrospective “Duets” [the first of
three Reprise releases, including “Brand New
Dance”]. But the next big statement was your 1992
live project "Emmylou Harris & The Nash Ramblers
At The Ryman,” which won a Grammy.

Yes, | was very proud of it, and the fact that we won
as a group [in the country duo or group category]. It's
a great record, and that band, those guys were part of
another example of where | had to change. And once
again, John Starling, God bless him, who's still a sur-
geon and a musician, he knew I'd been on the road
since 1974, pretty much, and it'd got to be 1990. And |
was tired, and | was talking with John Starling and say-
ing, “I think | might actually have to take some time off.
Either that, or 'm gonna put an acoustic band togeth-
er.” He said, "That’s it, the new band, that's the ticket,
and I'll tell you what you should do.” [Laughs] He's so
great. He said, “Sam Bush has just left the New Grass
Revival. You get Sam Bush, and you're
home free; you can build a whole band

would have anyway, but it really jump-started me. And
they also said, “Why don’t you think about a complete-
ly different producer?” There always comes a point
where you have to make a change.

You couldn’t have made a bigger change than to
choose Daniel Lanois for what became “Wrecking
Ball,” and it won a Grammy for best contemporary
folk album. Yet by then you were gone from the label!

Well, you see, / left Elektra/Asylum. We talked, and it
was amicable. | just felt that we were philosophically so
opposed that if they didn’t get “Wrecking Ball,” they
weren't about to get what came next!

I mean, there was nothing | could give them that they
would have liked, that they would understand, so what
was the point? It would just be frustration on my part
and on their part.

Chronologically, did you win the Grammy before
or after you left?

I won it afterwards. | never heard anything from them
[giggles), and in fact | never even got a Grammy Award-
winning album sticker on it afterwards.

Then came the “Spyboy” record.

Once again, good came out of negative. After
"Wrecking Ball,” when | decided to leave the label, |
had been on the road for two years with the Spyboy
band. And one of the requirements for Elektra in order
for me to leave early was to give them a piece of the
next two albums that | did. | decided | was gonna write
songs for my next album, and so | let my management
go and let my band go so | wouldn’t have that pres-
sure. But my ex-manager, Monty Hitchcock, had decid-
ed to start a label, Eminent Records, and he came to
me and said, “Look, we've got these live tracks that
you've recorded.”

I'd recorded them on my last tour, after | left Elektra,
because | had wanted to get a live version of “The
Maker” for my next record, but obvioustly we recorded
in their entirety all of my last 15 shows or something
like that. | knew the neat new arrangements of the
range of material | worked out with the fantastic Spyboy
band—with Brian [Blade] on drums, Daryl [Johnson]
on bass, and Buddy Miller on guitars,
mandolin, and vocals—were amaz-

around him.”

It was perfect because John and
Carl Jackson were doing a record that
won a Grammy called “Spring Train-
ing” on Sugar Hill Records, and they
came down to Nashville and worked
with [mandolinist/fiddler] Sam Bush
and [acoustic bassist] Roy Huskey Jr.
and [pedal steel player] Al Perkins, and
they were the seeds of the Nash Ram-
blers.

And so, because | was tired of
singing over electric instruments, | put
this band together, and Carl couldn’t
do it, so he found Jon Randall Stewart for me, and then
Sam got Larry Atamanuik as our drummer, who was so
great—he could play great grooves with brushes! The
material we worked out for the Ryman [Auditorium]
show proved there’s no limit to what can be done with
acoustic instruments. And that record was really live—
we tried to overdub but couldn't.

Your album was the symbolic beginning of the
restoration of that historic building—which was the
original site of the Grand Ole Opry but had fallen into
disuse and disrepair—as well as the subsequent
revival of the rest of downtown Nashville.

And we hadn’t planned to record [April 30-May 2,
1991] at the old Ryman! But a friend, Bonnie Garner,
suggested it, and there was nothing happening there
at that time. It was dusty and all but forgotten. She had
a good idea there.

“Cowgirl’s Prayer” in 1993 was a wonderful
record.

| really thought it was great, and it was another of
those transitional records, and it started to go into a folk
thing, and there was the excitement of now being on
the [Nashville division of] Asylum Records, and they
were gonna try to get the alternative folk thing on the
radio. It didn’t work. Do you know what they said about
“High Powered Love"? They said it was “too tradition-

al.”

Yet the record, which also fea-
tured Trisha Yearwood and Alison
Krauss, was talked about for the
quality of the singing. Also, it had
worthy material, including one of
the finest things you've ever written,
“Prayer In Open D.”

[Sighs] Well, | believe that out of
every negative comes a positive, and
the non-success in terms of our
expectations for “Cowgirl’s Prayer”
created a situation in which it was real-
ized that as far as current country, I'm
not invited to the party. And so since |
really like living in left field, I'm gonna go live there full
time. And | also got great support from Asylum, espe-
cially [label president] Kyle Lehning, who said, “Look,
why don't you just do whatever you want?” | think [

ing to me and spanned my whole
career.

So Monty said, “Why don't you put
out a live record? It'll just be a one-off
deal, and it'll satisfy one of the over-
rides with Elektra.” | listened to the
stuff, and it was really good!

Good enough to get a Grammy
nomination.

And that was pretty gratifying too.
Psychologically, it's all part of me call-
ing my own shots, which is something
I should have been doing before.

So what comes next?

We'll I've been working with Malcolm Burn, who did
a lot of recording and mixing work on “Wrecking Ball.”
He’s got his own studio, and | have a few songs I've
written, and we’'ll be starting on a new record, but | don't
have a strict timetable. But the fact is, | have a lot of
product out now, including the new “Trio II” album and
“Western Wall: The Tucson Sessions,” with Linda [Ron-
stadt].

There's also tracks of mine on several film sound-
tracks, and | sing on the new John Prine record [“In
Spite Of Ourselves™]. And I’'m very happy with the new
benefit tribute album to Gram [“Return Of The Grievous
Angel”] on Almo Sounds, which a lot of people worked
hard on. | did “She” with the Pretenders and “Sin City”
with Beck—and I've got related concert dates [Dec. 1-
5] coming up in support of the Campaign for a Land-
mine-Free World, with Steve Earle and others. I'll also be
ptaying New Year's in Boulder, Colo., with Buddy Miller
and Daryl Johnson. I've invited Buddy's wife, Julie Miller,
to join us, and | hope she does.

So you're busy.

Oh yeah [big laugh], but whenever | find myself whin-
ing, | try to remember Patsy Montana. Do you remem-
ber Patsy Montana?

As | recall, Patsy Montana [1914-96] was a great
yodeler and did “| Want To Be A Cowboy's Sweet-
heart” in the mid-1930s—one of the first big hits by
a female country artist.

Exactly. Well, some years ago Patsy and | were doing
something together at the Gene Autry Museum in Los
Angeles, and we had to get to the gig. She was about
80 at the time, still touring, and she had to get on a plane
later that night to get to a show somewhere else, trav-
eling all by herself! But | had to drive her to the Gene
Autry Museum gig, and she hopped into the car with
me. Then Patsy looked at me, and she said something
that made me think it doesn’t get much better than that

moment with her, and that | shouldn't be
a whiner. She said, “Well, [ don't know G

BILLBOARD DECEMBER 4, 1999

www.billboard.com

wwWwW americanradiohistorv com

where I'm going, but | got company!”
17


www.americanradiohistory.com

CLOSING
NOVEMBER 30

Billbearel

 Year in Music

CALL NOW!

ADVERTISING OPPORTUNITIES

MILLENNIUM SITES & SOUNDS Wem u

New for 2000 - Billboard's Sites & Sounds Quarterlies! The first edition, Digital Directions:
Mapping Music's Future, reports on custom compilation sites and profiles today's music
visionaries. Positioning your e-brand in the entertainment world?

Plan now to advertise in all four Sites & Sounds Quarterlies for 2000.

! Contact:

YEAR IN VIDEO

Our annual Year in Video
spotlight reviews the 1999 video
blockbusters, recaps the year's
charts and previews what's hot

in the new year. A must-read
for top video and DVD
sell-through retailers, it's the
perfect place to promote your
chart standings and preview
upcoming releases to our
thousands of readers!

ISSUE DATE: JAN 8
AD CLOSE: DEC 10

Diana Blackwell
323.525.2304

NILE RODGERS - Issue Date: Feb 5 ® Ad Close: Jan 11
SPRING BUYER’S FORECAST- Issue Date: Feb 12 ® Ad Close: Jan 18

New York
212.536.5034

Los Angeles
323.525.2307

Virginia Lujano 212.536.5087

In our annual MIDEM special,
Billboard reports on the attendees
from the major international markets
and their priorities for buying and
selling repertoire. Essential
reading for everyone at MIDEM,
this is the ideal opportunity
to reach this premier
international market.

Call today to advertise!

ISSUE DATE: JAN 22
AD CLOSE: DEC 23

lan Remmer 44.207.822.8300
Evan Braunstein 212.536.5172

P ————————

| | UPCOMING SPECIALS | |

RED DISTRIBUTION - Issue Date: Jan 29 ® Ad Close: Jan 4

ISSUE DATE: JAN 8

AD CLOSE: DEC

| ROCK RECORDS |
20™ ANNIVERSARY ]

| Billboard celebrates the 20th

l anniversary of Rock Records in
|
|

Taiwan. Editorial includes an
overview of their rise to become
one of the great record labels in the

Asian territory and an extensive

i Q&A with company founder

I Sam Duann.

| Bonus Distribution at

MIDEM Jan. 23-27, 2000
Cannes, France

| ISSUE DATE: JAN 22
" AD CLOSE: DEC 23

3

. lan Remmer 44.207.822.8300

Linda Matich 612.9440.7777

LATIN MUSIC 6 PACK | - Issue Date: Feb 19 @ Ad Close: Jan 25
CHILDREN’S ENTERTAINMENT - Issue Date: Feb 19 ® Ad Close: Jan 25

wwWw americanradiohistorvy com

Nashville
615.321.4287

ASIA PACIFIC QUARTERLY | - Issue Date: Feb 27 ® Ad Close: Feb

2#
P T
London
44.207.822.8300


www.americanradiohistory.com

A
o
=
e
- - o
o e o
= @ §
e
G
G
o W
o
S -

CE*COUNTRY *LATIN*CLASSICAL*JAZZ*PRO AUDIO

POP*ROCK*R&B*RAP--DA

BY JiMm BESSMAN
NEW YORK—Robert Schimmel’s
sex-centered comedy is so risqué,
only HBO can really do
it justice. But can it play
in Kalamazoo?

Yes, in a big way, as
evidenced by Schim-
mel’s third album,
“Robert Schimmel:
Unprotected,” which
Warner Bros. releases
Deec. 7.

longer version of the comedian’s
like-titled first HBO special—an
hourlong yuckfest taped in Sep-
tember at Michigan’s Kalamazoo

Warner Releases
Live Schimmel Set

SCHIMMEL

State Theater—which premiered
Nov. 13.

“They probably had o cut 20
minutes from the spe-
cial because of all the
cheering, laughter, and
standing ovations,” says
Tony Gates, oderations
manager of tte WLAV
classic rock ard WKLQ
active rock stations in
Grand Rapics, Mich.
The Kalamazyo/Grand

market has proved a surprising |

Schimmel stronghold.
“He was so moved by the support
(Continued on vage 148) |

Emily Gurtis ‘Radiates’ On Debut

New Yorker Releases In-Your-Face Set On Own Fumfer Label

BY MICHAEL PAOLETTA

NEW YORK—In 1994, after gradu-
ating from the State University of
New York in New Paltz, where she
majored in women’s studies, Emily
Curtis found herself playing drums
in local band the Har-
monica Virgins—even
though she had no expe-
rience playing drums.

“Oh, it was an artsy
band,” Curtis says,
laughing. “I could get §
away with not really
knowing how to play the
drums.”

After performing with &
the band for two years,
Curtis packed her bags
and high-tailed it to Tempe, Ariz.
Almost immediately she formed the
Emily Curtis Band, along with

[r—

CURTIS

bassist Jamal Ruhe and drummer
John O’Reilly. At the same time, she
supplied background vocals and key-
board parts to an album by local
band Deadhot Workshop.

Last year the native New Yorker
high-tailed it back to New
York and, with a clear
mind and a clearer vision,
embarked on a solo career.

“Being in a band
taught me a lot,” Curtis
says. “But it’s so differ-
ent going it alone. And
while I loved the family
spirit of a band, I just
needed to pursue my
own path. There were
times when my musical
vision was getting lost in the whole
band thing. That’s when I came to
the realization that it was time to go

my own way.”

In more ways than one, it should
be noted.

Not only did Curtis embark on a
solo career, she also opened the
doors to Fumfer
Records. Like
Jane Siberry,
Wendy & Lisa,
Ani DiFranco,
and Jonatha
Brooke before
her, Curtis was
now singer, song-
writer, musician,

{under
Yecords

and label owner.

Curtis confirms she made minor
attempts to get signed to a label.
“When it didn’t happen, [ thought,
‘While we're waiting for a deal, let’s
do it at a grass-roots level,” ” she

(Continued on page 148)

acratchie Records Is Back In The Game With New Releases

BY MOIRA McCORMICK
CHICAGO—Seratchie Records is
back in the groove. Formerly a joint
venture with Mercury Records, the 4-
year-old label—started here by a
coalition of alternative-music col-
leagues, including Smashing Pump-
kins founding members James Tha
and D’Arcy Wretzky and Fountains Of
Wayne principal Adam Schlesinger—
had been off the radar, release-wise,
since 1998.

Amid the merger between Uni-
versal and Mercury’s parent compa-
ny PolyGram, Scratchie had heen
through a year of legal wrangling to
end the Mercury pact.

An agreement was reached in Nov-
ember 1998, at which point Scratchie
partners Tha; Wretzky; Schlesinger;
Wretzky's husband, Kerry Brown; and
Jeremy Freeman moved label head-
quarters from Chicago to New York and

hired a locally based label manager,
Steve Yegelwell.

The label then signed with inde-
pendent wholesaler Alternative Dis-
tributing Alliance (ADA).

Work began anew on albums that
had been held up by the legal maneu-
vering. The first of these, actress/
singer/songwriter Esztor Balint’s
“Flicker,” was released in October.
Next up is Toronto native Dan Bryk’s
“Lovers Leap,” due in February. It will
be followed by new albums from fulflej
and the Frogs, two bands wvhose 1996
albums were among Scratchie/Mer-
cury’s first projects.

Initial releases for Scratchie, which
launched in 1995, included dancehall
reggae compilations and 7- nch singles
and EPs by fulflej and Chainsaw Kit-
tens, which Freeman says “‘we sold out
of. Then we started gettiny calls from
the majors.”

In 1996, Scratchie signed the three-
year joint-venture agreement with
Mercury. “Initially,” says Freeman, “I
thought we were in a great situation.
We had absolute creative control.
There were aspects of our label that
fit both the mass
market and the
independent audi-
ence, and I thought
we could cover both
bases. But we
couldn’t.”

“We were frus-
trated for a long
time before the
merger,” adds Schlesinger, “and Mer-
cury was probably frustrated with
[us]: We weren’t delivering the next
Hanson and had no intention of doing
s0.”

BRYK

In late 1997, “we got a call from
Mercury,” says Freeman. “They’d

heard our complaints; we'd heard tell
of a merger. They agreed that [the
Jjoint venture] wasn’t working, and that
something had to change.”

Once free of the PolyGram con-
tract, Scratchie transplanted itself to

New York. Label
manager Yegelwell
came on board
from Atlantic Re-
cords, where he
was an A&R exec-
utive and worked
with Schlesinger
on Fountains Of
Wayne (whose Scratchie recording
contract enjoys a separate deal with
Atlantic) and Schlesinger’s second
band, Ivy.

Joining Scratchie is especially re-
warding now, says Yegelwell, “at a time
when major labels are far less willing
to take a chance on new, unproven

acts.”

Scratchie has also recently signed
with EastWest France for overseas
distribution and has arranged with
Cductive to sell digital downloads.

Bryk’s album had its genesis when
he handed demos to Schlesinger fol-
lowing a Fountains Of Wayne concert.
“Adam called me back,” says Bryk, a
singer/songwriter/keyboardist who
has drawn Ben Folds comparisons,
“and then [Tha] called.”

A deal was struck, and though the
Universal merger delayed the album’s
release, Bryk says he’s pleased with
the results.

“Obviously, Seratchie wants to
reach people with my record, and I
want to build my career;,” he says. “But
I get the sense that it’s all about the
music with them. And I know kids who
buy Scratchie records because they’re
on Scratchie.”
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CHRISTMAS EVE ANO OTHER STORIES
CERTIFIEO GOLD

Anaunforgettable Christmas tradition continues.

WATCH FOR:

| TRANS-SIBERIAN ORCHESTRA: THE GHOSTS OF CHRISTMAS EVE

The Weekend Today Show Dec. 4

“Strikingly origlnal.”
—Peoplc Magdsine

“A timeless masterpiece.”
—Hit Parader Magazine

A Fox Family Channel TV Special

with special guests Jewel & Michael Crawford

Dec. 14 & Dec. 23

FIRST EVER LIVE TOUR THIS DECEMBER

“Breathtaking...a brand new classic.”
=The Music Paper

The Donny & Marie Show Dec. 14

THE CHRISTMAS ATTIC

www.atlantic-records.com
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BILLBOARD DECEMBER 4, 1999

www. billboard.com

wwWwW americanradiohistorv com

19


www.americanradiohistory.com
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‘aessions At West adth’ Attracts Big Names To Public TV

BY LARRY FLICK

and IAN PERCIVAL

NEW YORK—Dixie Chicks turned
down two major network specials to
do it. Sheryl Crow insisted on doing
it three times in two weeks. And
Willie Nelson would have continued
to do it all night—if the producers
hadn’t called “time.”

The “it” in question is the eclec-
tic music television program “Ses-
sions At West 54th”"—which has just
entered its third season. This sea-
son, the producers of the show are
hoping to attract a younger, hipper
audience to the PBS show by includ-
ing such acts as Macy Gray, Cibo
Matto, Jewel, G. Love & Special
Sauce, Henry Rollins, and Wilco.

The season will also pay homage
to more seasoned veterans like Iggy
Pop, Marianne Faithfull, John
Prine, and Ruben Blades.

Since its inception, “Sessions At
West 54th” has attracted strong
support from within the music com-
munity, and producer Jeb Brien says
the hardest part is saying no to
credible artists who don’t fit the
parameters of “Sessions.”

“You would be surprised at the
artists who are put up for consider-
ation by record companies, man-
agers, and even artists themselves.
They may have huge success else-
where, but our aim is very clear. We
want to offer television time pri-
marily to artists who would never
normally be given their own half-
hour special,” says Brien.

He adds that when artists like
Jewel or Sheryl Crow appear, they
always do so by bringing an unusu-
al dimension to their craft. For
example, Jewel will this season be

seen performing a live version of
her Atlantic Christmas album, ‘Joy:
A Holiday Collection”—complete
with full orchestra and choir, con-
ducted by legendary producer Arif
Mardin.

The “Sessions” philosophy seems
to be paying off. The program will
be honored with the ASCAP Award
for Excellence in Music Program-
ming.

“Sessions At West 54th” is host-
ed this season by singer/songwriter
John Hiatt—who also conducts
interview segments during the pro-
gram. He replaces David Byrne,
who hosted the show last year. As a
performer on the previous season,
Hiatt caught the attention of the
producers as a potential host.

“When it became clear that David
wasn’t going to host again this sea-
son, we looked to see if any of our
previous performers might be right
for the job. All of us agreed at once
that John Hiatt would fit the bill
perfectly,” says Brien.

And Hiatt, who has a new album
due early next year, says he is “hav-
ing a ball,” and he often jokes with
the audience that “this is the first
regular gig I've ever had.”

He adds, “I didn’t know how I
would feel going into it, but the art-
ists are responding very positive-
ly—they’re telling me the entire
experience is very smooth, an
extremely comfortable interview.
Maybe it’s because I have walked a
mile in their shoes.”

“Sessions At West 54th” is pro-
duced by Automatic Productions,
which provides the show to PBS
free of charge as part of its com-
mitment to expose new and devel-

IGGY POP AND JEB BRIEN

oping music talent to viewers.
“In the case of the Dixie Chicks,

we know that there were at least
two major networks looking to have
them perform, but the band held out
for ‘Sessions,’ ” says series execu-
tive producer Monica Hardiman.

She agrees with John Hiatt that
what distinguishes “Sessions” from
other live music performance pro-
grams is the intimacy of the per-
formance: “It is the combination of
the intimate concert setting and the
feeling of getting up close and per-
sonal with the artists.”

This season, to expose even more
musie fans to artists on “Sessions,”
the show has partnered with Bor-

ders Books & Music stores nation-
wide. There will be dedicated “Ses-
sions” listening posts featuring art-
ists from current and previous
seasons, as well as “Sessions” sign-
age throughout the 300 Borders
stores.

The retail tie-in is an obvious win-
win situation, according to Jody
Kohn, Borders’ director of national
promotions.

“The show is so compatible with
our customer base,” says Kohn. “It’s
eclectic, with an incredible mix of
jazz, world, and adult contempo-
rary—it’s the perfect fit.”

d’/(oza'ct. B'coac{way.
(Wa'c/z’o[. d’/(ac{iaorz Oqusrzus. Bsmgc{om/ﬁ.

You're never far from exceptionally good company.

From Lincoln Center to the Met, when you stay with us,
we'll keep you close to the best things in Manhattan.
Including fine dining at our Conservatory Restaurant & Cafe.

Happy Hour 5§ p.m.-7 p.m.

8190 Single

8210 Double

8260 Suites

For reservations, call 800-223-4164.
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Billy Joel Joins New Year’s Goneert Growd;
Ghef’s Book Helps You Eat Like MeLachian

SAY GOODBYE: Among the many artists play-
ing high-profile and high-dollar gigs on New
Year’s Eve is Billy Joel (Billboard’s 1994 Cen-
tury Award winner), who's playing at the most
famous arena in the world on Dec. 31: New York’s
Madison Square Garden.

“I wasn’t sure I wanted to do it. Then when
they told me how much money I'd make, I said,
‘OK,’ ” the singer says with a laugh. The high
price of some tickets—2,000 are going for $999—
bothered him at first. “I didn't
want to screw people,” he

SET YOUR CALENDAR: The American Music
Awards (AMA) will be broadcast Jan. 17 on ABC.
Given that the date is Martin Luther King Day,
AMA has commissioned an oil painting by
British artist Roni Stretch, titled “I Have A
Dream,” to be featured on the program cover.
The original will be auctioned off at a later date
with all proceeds going to charity.

COOKING IN THE KITCHEN WITH SARAH:
It certainly turned out well
for Oprah Winfrey’s chef,

says. “I’'m sure some people
are bugged, but I was looking
at some other people’s prices
and some are $2,500!”

Joel is warming up for the
gig by playing some Midwest
and Southern dates, which will

and now Sarah McLachlan’s
touring chef, Jaime Laurita,
is taking his turn. Published
by Madrigal Press, “Plenty:
A Collection Of Sarah
McLachlan’s Favourite
Recipes” features some of

serve as the end of his last
tour. “We didn’t play that
much in those areas on the
tour, so we just thought we’ll
finish it out down the year, and that will lead us
up to the slam-bang finish at the Garden.”

But Joel’s gig is different from those of many
other artists performing for the holiday, in that
he says he really doesn’t know when he’ll take
the stage again in the next millennium. “I
haven’t made the grand statement or some
farewell, because something tells me that some-
where out there there’s another gig but not
another tour,” he says. “I might do some special
gigs, some one-offs, but my years of actual
tours are over. I just have this suspicion that I
wouldn’t be very good at it, and the desire is
gone, if I have to keep performing Billy Joel pop
songs, to be away from home. I’m just not inter-
ested.”

What does interest Joel is his continuing focus
on composing classical pieces, which are too dif-
ficult for even him to play well. “I can write a lot
better than I can play,” he confesses. “I can play
my own [pop] songs great, I can play some piano
things OK, but you can’t fool around on classi-
cal.”

Joel is also busy with his boat-building busi-
ness. He’s already received more than 20 orders
for a 38-foot picnic boat he’s designed. “One of
the reasons I got involved in this is out here on
the east end of Long Island [N.Y.], aside from
fishing and farming, one of the key industries
was boat building, but the big production guys
put them out of business. These are built by guys
here.”

by Melinda Newman

McLachlan’s top eat treats
from the road. The recipes
are interspersed with candid
shots of McLachlan on the
road and at home.

RAINN SHOWER: Tori Amos’ Rape, Abuse,
and Incest National Network, better known as
RAINN, will be the beneficiary of the fund-rais-
ing premiere for actor Tim Roth’s directorial
debut, “The War Zone.” The Dec. 7 screening,
hosted by Roth and Amos, will include an after-
party at the Lava Lounge in New York. Tickets
are $250.

STUFF: Following the Seagram/PolyGram
merger, newly formed divisions continue to
refine their staffs. To that end, Paul Pontius has
been named senior VP of A&R for the Island/Def
Jam Music Group. Pontius, who will be based in
Los Angeles, was formerly VP of A&R at
Immortal/Epic. He joins former MTV VP of pro-
gramming Lewis Largent, who has joined the
company as VP of A&R ... In other Island/Def
Jam news, Ken Lane, former Arista VP of pro-
motion, has been named senior VP of promotion
for the group. He replaces David Leach, who
was executive VP of promotion . . . Blues Trav-
eler has hired bassist Tad Kinchla, brother of
band guitarist Chan Kinchla, to replace Bobby
Sheehan, who died of a drug overdose earlier
this year . .. Touring executive Shelley Lazar
has been named president of Bill Graham Spe-
cial Events, a division of the San Francisco-
based concert promotion company that will con-
centrate on special events and corporate parties.
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Billboard Music Awards Pr

December

o Y N

OS ANGELES—The 10th an-

nual Billboard Music Awards,

the final music awards cere-

mony of the millennium, will

emanate from Las Vegas on
Dec. 8.

Ricky Martin, Britney Spears,
Jennifer Lopez, and the Red Hot
Chili Peppers will be among the
featured acts performing during
the live broadcast, which takes
place at 8 p.m. EST from the
Grand Garden Arena of the MGM
Grand Hotel and Casino.

This is the fourth year that the
Billboard Music Awards will origi-
nate from Las Vegas, and the third
consecutive year it will be present-
ed from the MGM Grand.

“It’s a terrific venue that com-
bines a larger-than-life feel with a
certain amount of intimacy that
allows the audience to feel like
they're right next to the artist,”
says executive producer Bob Bain.
“We get the advantage of the big-
ness without alienating the live
audience and making them feel like
they're completely removed from
the proceedings.”

The event will be produced by
Paul Flattery and Michael Levitt.
“We've had incredible success with
the MGM,” says Flattery. “It gives
it more of a unique, event status.”

The Billboard Music Awards are
presented annually to the No. 1
acts of the year as well as the acts
with the year’s top albums and sin-
gles, which is based on sales and
radio airplay. Winners are deter-
mined by the 1999 year-end charts
compiled from Billboard’s weekly
charts published from December
1998 to November 1999; sales data
for these charts are supplied by
SoundSean, while airplay informa-
tion is supplied by Broadcast Data
Systems.

Willie Nelson will present
singer/songwriter Emmylou Har-
ris with the 1999 Century Award,
Billboard’s highest honor for cre-
ative achievement (see story, page
13).

Christina Aguilera, Blink 182,
98°, Lou Bega, Mary J. Blige,
Celine Dion, Everlast, Kathy Grif-
fin, Juvenile, Sugar Ray, ZZ Top,
and ‘N Sync will also serve as pre-
senters.

“One of our big philosophies is
for the show to be non-exclusion-

Music I5 The Main Event

BY GLAY MARSIIALL

—nphE.
BISe

ary,” Flattery says.

Aerosmith will also be present to
receive the Artist Acliievement
Award for its lifetime body of work.

The ceremony has earned a rep-
utation for its unique of-site pro-
ductions—Ilast year, Bet .e Midler’s
rendition of “One Monkey Don't
Stop No Show” led her through a
casino—and both Bain and Flat-
tery say a special performance for
this year’s event is in thz works.

Lopez will perforin her hit
“Waiting For Tonight” live, and the
Red Hot Chili Peppers will play
“Scar Tissue,” the smash single
that broke the record for weeks

‘One of our big
philosoph:.es
is for the
show to bhe

non-exclusionary’

— BOB BAIN --
g T D W

]

atop the Modern Rock Tracks
chart. Also, Spears will be backed
by dancers during her live rendi-
tion of “From The Bottom Of My
Broken Heart.”

“Our philosophy has always been
to try to give entertaining and ap-
pealing performances that will
hopefully not drive people away
and keep them with the show,”
Flattery says.

Accordingly, this year’s awards
will take a step in a new direction,
away from the themed shows of
past broadcasts.

“I think the best way to summa-
rize what we're trying to do this
year is to create a musical event,”
Bain says. “The focus is not on an
overriding theme but on staging
performances so it makes them
one-time-only events, staged in a
way they’ve never been seen
before—making them unique and
custom-built for our program.”

To accomplish this vision, Flat-
tery, Bain, Levitt, supervising pro-
ducer Greg Sills, and six-time Bill-
board Music Awards director
Bruce Gowers have turned to set
designer Bruce Rodgers, who
recently worked on Martin’s tour
and the Sheryl Crow and Friends
special in Central Park, New York.

“It's somewhat futuristic,” Bain
says, “but not designed to pigeon-
hole the presentation of the per-
formances. It gives us a blank can-
vas to do whatever we want.”

Defining the design as “clean”
and “modern,” Flattery notes, “It’s
got striking key elements that
haven't been used on awards shows
before.”

This year’s show will also mark
the first time the Artist of the
Decade Award will be presented.

The Artist of the Decade Award
honors the male and female artists,
as well as the duo or group, with
the best overall performance on
The Billboard 200 and The Bill-
board Hot 100 charts.

The 1999 Billboard Music
Awards will be broadeast live on
Fox at 8 p.m. EST and tape-
delayed on the West Coast. Bain
estimates it will reach an interna-
tional audience of up to 300 million
viewers. The show will air on Canal
Fox in Latin America and Hong
Kong-based Channel Z through
much of Asia. J

MGM Grand,

PUSil's ehiven

BY MELINDA NEWMAN

f asked their greatest feat, mem-

bers of this year’s Artist Achieve-

ment Award winner, Aerosmith,
would undoubtedly reply, “Surviv-
ing.

Indeed, the band members have
seen each other through marriages,
divorces, chemical addictions, tre-
mendous infighting, and more cal-
amities than are imaginable. As gui-
tarist Brad Whitford told Billboard
last year when asked if he ever envi-
sioned the band lasting this long, he
replied, “We couldn’t even imagine
living this long.”

Happily, the band members have
lived long enough to become
the first act to have the
award bestowed upon them.
“We didn’t want to leave this
century without honoring a
group,” says Paul Flattery,
the show’s co-producer.

Past honorees include
Rod Stewart, Garth Brooks,
Madonna, Janet Jackson,
and Erie Clapton.

“This award is truly about achieve-
ment; it’s to acknowledge someone
who has been truly appreciated by
the fans who have bought their
records and attended their concerts,”
says Flattery. “For an act like Aero-
smith to still be at the height of their
popularity and talent after more than
25 years is truly an achievement in
and of itself.”

While lead singer Steven Tyler
says, “Everybody has had to be
talked into staying here,” the unde-
niable attraction that has kept five
such disparate characters locked
together in the dance is the music.

Over its three-decade career, Aer-
osmith has gone from merely imitat-
ing its heroes, such as the Yardbirds,
Rolling Stones, and Led Zeppelin, to
creating its own indelible brand of
rock’n’roll. Joe Perry’s opening gui-
tar riff to “Walk This Way™ has be-
come as much a part of rock’n’roll

Las Vegas

TYLER

history as any signature lick by the
Stones’ Keith Richards or the Who's
Pete Townshend.

According to the Recording Indus-
try Assn. of America, Aerosmith has
sold more than 55 million albums in
the U.S. Despite those impressive
numbers, the band got off to a slow
start when it released its self-titled
Columbia Records debut in 1973. “A
lot of people took a look at us and
said, ‘They're like a Kmart version of
the Stones,” ” bassist Tom Hamilton
told Billboard.

Of course, that all changed with
1975’s “Toys In The Attie,” which
burst the band wide open.

Aerosmith’s popularity
continued to climb even
higher in the late '80s when
the band switched to Geffen
and began working with
pop-oriented outside writ-
ers. It returned to Columbia
in the mid-'90s.

Yet it took until last year
for the band to land a song at the top
of The Billboard Hot 100 chart. The
winner was the Diane Warren-
penned “I Don’t Want To Miss A
Thing,” featured in the movie
“Armageddon.”

At press time, Aerosmith was in
the studio working on the follow-up
to 1997’s “Nine Lives.”

It’s hoped the band’s tough times
are behind it, but even if the waters
get rough again, Hamilton told Bill-
board, “I don’t think this band could
break up if it wanted to. Well, we
could say, ‘OK, we're breaking up, 1
hate you. I don’t ever want to see you
again.” But a year later, six months,
two years later, some guy would call:
‘Look, I got this great idea for a
string of dates in the Midwest. What
do you think?’

“And I guarantee, no matter what
we were doing, it would be so entic-
ing that we wouldn’t be able to resist
it,” Hamilton said.

BILLBOARD DECEMBER 4, 1999

www.billboard.com

wwWwW americanradiohistorvy com

21


www.americanradiohistory.com

BILLBOARD MU

IC AWARDS PREVIEW

Martin Stokes Latin Fires

BY CHUCK TAYLOR

he manic level of success that Ricky Martin has
experienced since releasing his first English-lan-
guage album this year is perhaps best exemplified
by his May 15 feat with “Livin’ La Vida Loca.”
In just the course of a month, the uptempo Latin
jam set a record by topping four Billboard singles
charts simultaneously: The Billboard Hot 100, Hot
Latin Tracks, Top 40 Tracks, and Hot Dance
Music/Maxi-Singles Sales.

His eponymous album, meanwhile,
rang the No. 1 bell on The Billboard
200 the same week.

Martin is undoubtedly the biggest
breakout performer of 1999. He
scored back-to-back top five hits on

s T e R T e
‘This has been
a hell of a

On the eve of the Billboard Music Awards, the third
single, “Shake Your Bon-Bon,” is riding the charts, ac-
companied by a music video that brings his signature
hip-swaying, broad-smile antics into clear view. Mar-
tin is slated to perform the song live at the Billhoard
Music Awards.

It was through a February performance of “La
Copa De La Vida” (The Cup Of Life) at the Grammy
Awards that Martin ignited Ameri-
ca’s passion for the electrifying enter-
tainer. In the week following, his pre-
vious album, the Spanish “Vuelve,”
increased 500% in sales over the week
before, according to SoundSean.

“Two and a half years ago, 1 was

C2/Columbia; moved 5 million units journey. crossing over in Europe,” he says.
of his album, the biggest-selling “Then I crossed over in Asia. Now; it's
Latin artist album in history; graced I am tmly America. Crossing over has pretty
the cover of every consumer maga- much been a part of my career since
zine known to corner newsstands; blessed’ the beginning.” Martin has also sung
and started a radio revolution that in French and Portuguese.

paved the way for other Latin artists - RICKY MARTIN - For 2000, C2/Columbia will contin-

like Mare Anthony, Enrique Iglesias,
and Jennifer Lopez, possibly helping
to rejuvenate the career of rock stal-
wart Carlos Santana in the process.

Overall, Latin music sales in the U.S. were up 6.5
million units, an 18% increase over the previous year,
as of October.

Martin's upcoming performance at the Billboard
Music Awards caps a year that has garnered a sold-out
fall worldwide tour, graced him with staple status at
MTV and VHI, and earned the Puerto Rican artist
three Billboard Music Video Awards nominations and
the award for Best New Artist clip in the dance cate-
gories. “Needless to say, I can’t complain,” Martin said
in an interview earlier this year in Billboard. “This
has been a hell of a journey so far. I am truly blessed.”

ue to work various singles from his
album as Martin continues his whirl-
wind tour of the world. However, to
avoid the public’s burnout on the artist, his personal
appearances are likely to quiet somewhat.

“The demand for him [has been] insatiable,” said
Tom Corson, senior VP of marketing at Columbia, in
an earlier interview. “He’ll focus on doing a handful of
the right things rather than do a zillion things.”

In the meantime, Martin is still trying to absorb
the phenomenal level of success he has lived over the
past year. “I've always had dreams of this kind of
success, but I never knew how exhilarating it would
be,” he says. “It’s been an insane life so far, but it's
been a great opportunity to get to know myself
fully.”

L00e1 Fulfills
Music Oreams

BY GARLA HAY

he can sing, she can dance, she

can act. And although she may

have first gotten widespread

recognition as an actress, Jen-

nifer Lopez says her first love
has been music. It’s music she’ll be
highlighting when she performs
“Waiting For Tonight” at the Bill-
board Music Awards.

Lopez’s debut album, “On The
6”"—released in June on Sony label
the Work Group—has been the ful-
fillment of a “lifelong dream” of
being a recording artist, she says.

The title of the album is a nod to
Lopez’s days as an unknown enter-
tainer, when she had to take the No.
6 subway train from her Bronx, N.Y,,
neighborhood to Manhattan for audi-
tions.

After spending time as part of the
Fly Girls dance group on the come-
dy series “In Living Color,” Lopez
landed roles in such films as ‘Jack”
and “Anaconda.”

But it was Lopez’s starring role in
the 1997 film “Selena” that took her
to a new level. By portraying the late
Tejano singer in the movie, Lopez
became the highest-paid Latina
actress in film history, and her per-
formanee also gave the general pub-
lic a glimpse into Lopez’s abilities as
a musical performer.

Lopez describes her music as
“Latin soul.” Although Latin music
artists have been getting much more
attention recently, she says that
when she first proposed the idea to
make a Latin soul album, her record
company was somewhat skeptical.

“I had gotten a record deal based
on a demo I had recorded in Span-
ish. When I told the record company
that I wanted to do an album that
was a combination of Latin music,
R&B, and pop, they were like,
‘What? This was two years ago,
before all of this recognition for
Latin music artists became main-
stream.”

Lopez joined a select group of
artists whose first single became a
No. 1 hit, when her song “If You Had
My Love” rocketed to the top of The
Billboard Hot 100. The song stayed
at No. 1 for five weeks.

The follow-up single, “Waiting For
Tonight,” has also been a top 40 hit.
And Lopez’s Spanish-language duet
with Mare Anthony, “No Me Ames,”
became a No. 1 smash on Billboard’s
Hot Latin Tracks chart.

Meanwhile, “On The 6” has sold
1.6 million copies in the U.S. to date,
according to SoundScan.

Lopez says that she didn’t doubt
her instincts to make the kind of

music that she wanted.

“You have to follow your heart,”
she notes. “If T had made an album
of music that wasn’t a reflection of
me and it had done well, that would
kill me more than if I had done this
album and it didn’t do well. I don’t
want to look back on my life when
I’'m 50 or 60 years old and have
regrets if [ compromised my music
or didn’t take this chance to become
a [recording artist]. I'm happy and
pleasantly surprised at all the suc-
cess I'm having as a singer. Even
though I have a lot of demands on my
time, I'm definitely not complain-
ing.”

Polly Anthony, president of Epic
Records Group, says, ‘Jennifer want-
ed to [make a record] for a long time,
and it was a deliberate process on
our part to make a record about Jen-

nifer’s spirit. And she wanted to take
the time to herself out there as a
singer. Not everyone can change
careers, but she has a driving pas-
sion for singing and dancing.”

Because of Lopez’s busy film
schedule (she has three movies
planned for release next year), she
hasn’t had time to tour. But the
multitalented entertainer says, “I
really want to tour, and maybe it will
happen next year.”

In the meantime, Lopez is looking
ahead to her next album, which she
says “will probably be released by
the end of next year.” She reveals
that on her second album she plans
to work again with “On The 6” exec-
utive producer Cory Rooney.

“Hey, if it ain’t broke, don’t fix it,”
she says, laughing. Lopez adds that
she hopes to eventually find a film
role that will combine her acting and
singing talents “like Whitney Hous-
ton in ‘The Bodyguard’ or Bette
Midler in ‘The Rose.’ I just want to
keep growing as an artist.”
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ritney Spears’ trendsetting Jive

debut, “. .. Baby One More

Time,” stands among the more

creatively marketed albums in

recent years. In fact, the pro-
ject’s strategy has become a blue-
print carefully followed by countless
other acts.

And with good reason. Less than a
year after its Jan. 12, 1999, release,
the album has sold 8.3 million copies,
according to SoundScan. It’s a
breakthrough built on extensive teen
lifestyle marketing that began
months before the title cut was
issued as a single.

The setup for “. . . Baby One More
Time” began in June

YM, Teen, Seventeen, and Teen Peo-
ple magazines. Soon after the single
started to connect at radio in Novem-
ber, Spears joined ‘N Synec’s tour,
eventually embarking on her own
headlining tour of theaters and are-
nas this past summer.

“Opening for ‘N Syne’s a great
learning experience,” Spears told
Billboard earlier this year. “It hasn’t
always been easy, since there are all
girls in the audience. But I ultimate-
ly am able to win them over.”

She won them over wi-h a reper-
toire that nicely straddlzd the line
between smooth pop and sercussive,
hip-hop-derived anthems. Her kit-

tenish vocal style

et S SIS AL :

1998, when the label proved to oe a fine
established a toll-free 1 s match for red-hot
number offering sam- OpenJ.ng producer/tunesmith
les of 8pears’ music M Martin, best
End interv%ew snippets. for kna(l):vn for his work wi‘fh
“We put that number J P the Backstreet Boys

fm pgsglards andhcirfcu- N sYnC S and Rfobyn. :
ate em to the fan Before 1999 closes,
clubs of several mIa<jor a great the alb(;lm will have
pop artists,” says Kim . spawned twy more top
Kaiman, director of ~ 1€ArNING  10hits: The rhythm bal
marketing at Jive. She p , lad “Sometimes’ and
says the label then set €XPELr1€NCe " the bouncy “(You Drive
up an Internet site for Me) Crazy,” which is
Spear§ that offered pho- ~ BRITNEY SPEARS - also featurzd on the
tos, videotaped inter- soundtrack to the Melis-
view footage, and snip- HEINEEENEENEEN sa Joan Hart film

pets of several songs
from the album.

“The response was tremendous,
without even having a single in the
market,” she says. “Kids were
intrigued by Britney.”

Three months before the single’s
Oct. 23, 1998, release, Spears took to
the malls of middle America—a la
"80s teen queen Tiffany—perform-
ing a four-song set with two dancers
and handing out goody bags con-
taining cassette samplers.

“We krew people would go for her
once they saw her,” says Kaiman.

The tour was co-sponsored by

“Drive Me Crazy.”

“I've been working toward this
moment for a long time,” Spears says
of her success, referring to a histo-
ry that includes a stint as a member
of the Mickey Mouse Club and a
string of TV commercials. “It’s what
I always wanted to do since I was lit-
tle.”

To that end, Spears is aiming to
keep the fire burning by issuing a
second album in early 20:00. “I just
want to keep on building and build-
ing. There are many things I want to
do and express in my msic. I feel
like I've just begun.”

BILLBOARD MUSIC AWARDS PREVIEW

f all the rock bands that emerged in the '80s, the
Red Hot Chili Peppers are one of the few to
remain relevant to fans and the music industry.
In fact, the band’s commercial popularity has
increased in the '90s: The group’s singles didn’t
break into The Billboard Hot 100 until this decade,
with hits like “Give It Away,” “Under The Bridge,”
“Soul To Squeeze,” and the recent modern rock
smash “Scar Tissue,” which the act will perform at
the Billboard Music Awards.

Lead singer Anthony Kiedis explains the group’s
longevity: “If we didn’t make music that’s relevant
and vital, we wouldn’t exist as a band today. I don’t
know if I'm surprised the band has
lasted this long, but nothing really sur-
prises me anymore. We're not just a
bunch of independent entities that

The song that achieved this feat was “Scar Tissue,”
the first single from “Californication.” The song
topped the Modern Rock Tracks chart for 16 weeks.

The “Scar Tissue” video was also a staple on MTV
and VH1. The band’s current single and video is
“Around The World.”

The Red Hot Chili Peppers’ sound has evolved over
the years, from in-your-face funk/thrash-inflected
rock to a more diverse repertoire that includes bal-
lads, East Indian influences, and experimental music.

Kiedis says that the songwriting and recording of
“Californication” were affected by “the large backlog
of experiences that I had since we recorded the pre-

vious album [1995’s “One Hot

| T e T | ;. et -
Minute”]. With John back in the band
The band’s

again, he frees up that connection to
outer space which is reflected in the

come together once in a while to make songs on ‘Californication.’ It’s a lot eas-
music. We're very close on many levels, Sound has ier to write with John back in the
like a family.” band.”

Having risen from the Los Angeles evolved over He adds with a laugh, “We weren’t
rock scene, the Red Hot Chili Peppers really thinking about how people were
quickly developed a reputation for their the years going to react to this album, but one of
wild stage antics and funk-influenced the biggest compliments is that one of
music. In addition to Kiedis, the band’s I my best friends is a 2%-year-old boy

lineup consists of bass guitarist Flea,
drummer Chad Smith, and guitarist John Frusciante.

The band’s infamous revolving door of guitarists
has stopped for now with Frusciante, who originally
Jjoined the Red Hot Chili Peppers in 1988 and left in
1992. Frusciante rejoined the band with the record-
ing of the Warner Bros. album “Californication,”
which was released in June and debuted at No. 3 on
The Billboard 200.

According to SoundScan, “Californication,” has
sold more than 1.7 million copies in the U.S. to date.
Outside the U.S., the album has sold 2.5 million to
date, according to Warner Bros.

The Red Hot Chili Peppers are also among the rare
acts that have simultaneously reached No. 1 on Bill-
board’s Mainstream Rock Tracks chart and Modern
Rock Tracks chart.

named Cash, and he won’t stop playing
the album. If his parents try to stop him from playing
it, he gets upset and won'’t let them.”

Following November tour dates in Europe, the Red
Hot Chili Peppers will embark on a concert trek
through February of Japan, Australia, and New
Zealand. The band is expected in March to launch a
North American tour.

Having accomplished more than most bands ever
dream about, the Red Hot Chili Peppers still have
more that they’d like to do, says Kiedis.

“Our goals musically are to do things we’ve never
done before, whether it be electronic sounds or chang-
ing the textures of our songs. We've been known as a
rock band, but we’ve only scratched the surface. All
I know is that we make music not to please everybody
but to be honest with ourselves.”
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Artists & Music

Gulture Glub Shows ‘Growth’ On Virgin Set

NEW YORK—With “Don’t Mind
If T Do,” Culture Club’s first set
of new material in over a decade,
front man Boy George is out to
prove that he’s more than merely
fodder for '80s
nostalgia.

He says the
Virgin collec-
tion—released
Nov. 8 in the
U.K. and due
N Feb. 1 in the
L) US.—is “a
whiplash of
musical styles,”
ranging from the R&B flavor of a
tune called “Shrink Wrap” to
“Less Than Perfect,” a seven-
minute, Queen-meets-David
Bowie rock cut. “It’s a self-
empowering song that you can
sing to yourself,” he says.

Of course, there’s an ample
dose of the reggae-inflected pop
that was the band’s early trade-
mark, as evidenced by the first
U.K. single, “Your Kisses Are
Chavrity.’

“I think this album illustrates
the growth each member of the
band has experienced,” George
says. “We're not retreading the
same old ideas.”

BOY GECRGE

When he’s not working with
Culture Club, George is main-
taining his red-hot club D.J career
as well as dabbling in remix work
with pal/musician Kinky Rolland,
producing material for longtime
protégé Eve Gallagher (“We've
just done a wicked cover of Billy
Preston’s ‘Nothing From Noth-
ing’ ”), and hosting a weekly syn-
dicated dance music radio pro-
gram in the U.K.

“It’s a mad and exhausting peri-
od in my life,” he says “But it’s
brilliant. 'm at my best when I'm
busy.”

Ultimately, he says, nothing is
more important now than being
the front man of Cultire Club,
which recently previewed mater-
ial from “Don’t Mind If I Do” for
a elub filled with fans and indus-
try execs. They saw the band—
which now combines original band
members Jon Moss, Micxey Craig,
and Roy Hay with three backing
singers and four musicians—
blend new tunes with several of its
classic hits. George firished the
set with a cover version of David
Bowie’s “Starman.”

“It’s always fitting for us to
close with a Bowie tune,” George
says. “He has and always will be a

primary reason why I wanted to
be a pop star in the first place.”
George adds that he’s looking for-
ward to getting on the road early
next year.

LARRY IFLICK

One Room, One Voice. Evan Olson
is rehearsing for a tour to support his
Cherry Entertainment/Jniversal debut,
“One Room.” The set is bolstered by
the single “So Much Better,” which is
building an audience at top 40 and
triple-A radio. A former member of Bus
Stop, Olson cut the entire album in his
home studio in Greensboro, N.C. He
also wrote the entire set, except for
the cover of America’s “Tin Man.”
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N.Y.’s Umbrelia Hopes To Take 0.5. By Storm

Sinus Records Act Blends Pop, Jazz, Blues/Rock On Its Debut Set

BY LARRY FLICK

NEW YORK—With its eponymous
Sinus Records debut, due Dec. 14, six-
piece New York outfit Umbrella is
striving to parlay its loyal [Sast Coast
following into a national audience.

Formed by lead singer/songwriter
Naomi Kukoff and guitarist/song-
writer Jason Moscartolo—college
friends who came together after
attempting solo careers—the band
has built a large and loyal {ollowing
throughout New York.

“Whenever they play a gig, people
come in and look for a CD,” says Joe
Small, manager of Rock & Soul, a
New York indie retail shop. “That’s
the sign of a band that’s going to do
well once they put something out.”

The band signed with Sinus earlier
this year, which will distribute the al-
bum to indie shops and major chains
nationwide via its deal with Fort Lee,
N.J.-based National Musie Distribu-
tors. The album will also be issued to
college and commerecial rock stations
in early December:

Among the key cuts will be
“Bored,” a guitar-driven jam that
builds from subtle, acoustic verses
into full-throttle rock choruses.

“Bored” is one of 10 original pop
songs and ballads tinged with jazz

arrangements and blues/rock rhy-
thms. Kukoff is an aggressive front
woman, conjuring images of an early
Ann Wilson or Sheryl Crow.

As a teenager, Kukoff was trained
in classical voice and had an interest
in reinterpreting
old standards from
the 1930s and
1940s. Her passion
for those songs
landed her a run of
solo shows at the

Village Gate in

New York, and

she quickly went

on to win two
cabaret-industry MAC Awards (best
newcomer and outstanding pop vocal-
ist in 1998) and a Backstage Bistro
Award for outstanding female vocal-
ist.

Yearning to combine her passion
for standard vocal styles with a more
contemporary sound, Kukoff con-
nected with Moscartolo in '98 and
started writing more rock-edged
material. “T was tired of singing other
people’s songs and thought I had
something to say on my own,” she
says. “I wanted 4 unique combination
of musicians that had the chops und
the experience with jazz but could

KUKOFF OF
UMBRELLA

still sound pop.”

Her timing was perfect, as Mos-
cartolo had just left his Boston-hased
band, Mystery Jones, and was ready
for something new as well.

The two started writing together,
and their musical chemistry became
the force behind Umbrella. They
gathered an accomplished group of
musicians, most {rom the Manhattan
School of Music, and quickly started
performing shows, eventually at-
tracting the attention of the fledgling,
Hoboken, N.J.-hased Sinus label,
which was formed 18 months ago.

I’roduced by Moscartolo and Kuk-
off, “Umbrella” was recorded at Hill-
side Studios in Englewood, N.J. It fea-
tures Marc Ciprut on lead guitar,
Jonathan Smith on piano and key-
boards, David Ambrosio on bass, and
Tobias Ralph on drums and percus-
sion.

The band will close out 1999 with
gigs in several cities along the Last
Coast. A national trek that will com-
bine live dates with radio and retail
appearances is planned for the first
quarter ol 2000.

The project’s profile will be sup-
plemented by the use of the album cut
“Funny Feeling” on a forthcoming
episode of WB TV series “Felicity.”
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Victory Records’ Snapcase Has
‘Designs’ On Rock Mainstream

BY LARRY FLICK

NEW YORK—With “Designs For
Automotion,” Victory Records act
Snapcase will be aiming to expand
beyond its hardcore punk following
into the rock mainstream.

The set, due Jan. 25, shows the
band building upon the aggressive,
guitar-charged
sound of its 1997
effort, “Progres-
sion Through
Unlearning.”

“We ap-
proached this
album with more
of an open mind,”
notes singer
Daryl Taberski.
“With the last al-
bum, I think we were kind of con-
cerned about haw we were perceived
and what people expected.”

He adds that “Designs For Auto-
motion” holds a few surprises for loy-
alists who have been following the
band progress since its 1993 debut,
“Lookinglasself.”

“We get lumped into the hardcore
category. but we're really a combina-
tion of things,” he says. “When you
hear us, you alse hear metal, jazz, and

SNAPCASE

other forms of punk.”

More than anything, the new set
shows the band—whick also includes
drummer Tim Redmond, bassist
Dustin Perry, and guitarists Jon
Salemi and Frank Vicario—opting
for tighter, more accessible song
structures. They’re also offering
smarter, more
personal lyries.
That said, their
trademark
instrumental
blen] of aggres-
sive guitars and
stomping
rhythms
remains intact.

“It’s always a
little dangerous
when a band like this tries to get a
little mainstream,” says Seth Simvet-
ta, manager of Golddigger, an indie
retail outlet in Minneapolis. “But
they’re doing it gradually, which
shouldn’t alienate too many of their
longtime fans. Also, the inusic is still
pretty hard. It’s not like they’re
doing a complete turnaround.”

“Designs For Automorion” will be
ushered in with an extensive mar-

(Continued on page 29)
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Williams Goes Gold. Capitol artist Robbie Williams was recently presented with

a gold record for his debut disc, “The Ego Has Landed,” while he was in Los
Angeles to perform his single "Angel” on “The Tonight Show With Jay Lenoc.”
Williams is slated to perform at a series of radio-sponsored Christmas concerts
in December, including WHTZ New York’s ‘ingle Ball” Dec. 16. Pictured, from
left, are Stacy Conde, VP of marketing, Capitol; Jay Krugman, senior VP of
domestic and international marketing, Capitol; Burt Baumgartner, senior VP of
promotion, Capitol; Williams; Roy Lott, president/CEQO of Capitol; and Joe Mc-
Fadden, senior VP of sales, Capitol.

Parsons Party. Rockers David Pack and Al Stewart were among the well-wish-
ers visiting Alan Parsons after the venerable artist’s recent gig at the Fillmore in

San Francisco. Parsons is currentiy trekking the U.S. in support of his new Mira-
mar set, “The Time Machine.” Shown, from left, are Russ Martin, Miramar; Stew-
art; Parsons; Pack; and George Nunes of Miramar.

Shades Of Reed. Francine Reed is
touring in support of her Platinum
Records release “Shades Of Blue.”
The singer, who is well-known as a
singer in Lyle Lovett’s touring band,
cut the album with producers Bryan
Cole and Edd Miller. She tackles a
broad range of material, balancing
original R&B and dance tunes with
pop standards like “The Man That Got
Away.” Reed says she takes pride in
her ability to nail material quickly in
the studio. “Since I'm constantly work-
ing. | usually don't have the luxury of
setting aside time to record. It has to
happen quickly. As a result, | always
try to go with first takes.”

Beautiful Daddy. Big Bad Voodoo Daddy has just issued its second major-label -
set, “This Beautiful Life,” on Coolsville/Interscope. It follows a 1998 eponymous
set that earned a Grammy nomination. “This Beautiful Life” continues that pro-
ject’s thematic thread, with a decidedly optimistic perspective. “We wanted to
make an album that makes you smile every time,” says band member Scotty
Morris. Pictured, from left, are group members Morris, Dirk Shumaker, Andy
Rowley, Gien Marhevka, Karl Hunter, Joshua Levy, and Kurt Sodergren.

Crazy Gifts. Columbia act Crazy Town is in the midst of a promotional tour for
its debut, “The Gift Of The Game.” Produced by Josh Abraham and band mem-
ber Bret “Epic” Mazur, the set combines elements of hard rock and hip-hop.
“With this album, we wanted to paint a picture of what's going on with kids
today,” says the act’s Shifty Shellshock. Pictured are Crazy Town members
Mazur, Shellshock, Faydoedeelay, Rust Eique, Trouble Valli, DJ AM, and JBJ.

(Only the Romanian
judge gave it a 9.5)

The Small Batch Bourbon Collection” is Knob Creek.,’ Booker's?
Baker's® and Basil Hayden's® To join the Kentucky Bourbon Circle.
call 1-800-6KBCIRCLE. (You must be 21 years or older.)

Knob Creek® Kentucky Straight Bourbon Whiskey, 50% Aic./Vol
01999 Knob Creek Distillery, Clermoni, KY. www.smallbatch.com

Make responsibility part of your enjoyment.

MWW americanradiohisto om



www.americanradiohistory.com

Artists & Music

SNAPCASE

(Continued from page 27)

keting plan. “This will be the biggest
setup we've ever created for one of
our bands,” says Victory president
Tony Brummel.

The marketing strategy for the set
will be steeped in touring. Snapease
spent much of the last two years on
the road, headlining clubs, playing
the Warped tour, and opening a por-
tion of the Deftones’ stateside tour.
The band has already begun gigging
in support of the new album and will
tour the U.S. thrrough the end of 1999.
A slate of European dates is planned
for early 2000.

“This is a band that plays to have
fun, and the kids love them,” says
Simvetta. “They bridge the gap that
unifies the audience with the band.
It’s fun to wateh them connect.”

In addition to touring, Snapcase
will be shooting its first video.
Although a director is still to be deter-
mined, Brummel says it will likely
combine live-performance footage
with extreme-sports footage. The
video won't be completed in time for
inclusion on the enhanced-CD press-
ing, though the elip for “Caboose”
(from “Progression Through
Unlearning”™) will be featured.

Radio promotion for “Designs For
Automotion” will begin in early
December, when a three-song CD
sampler will be serviced to commer-
cial and college radio stations. Brum-
mel notes that the samplers are
intended to “whet programmers’
appetites for the project,” which will
be followed by the single release of
“20th Nervous Breakdown” early
next year.

The label has also created cassette
samplers of tunes from the album,
which will be circulated during a
variety of ongoing high-profile
tours—including those by Kid Rock,
Incubus, Limp Bizkit, Megadeth, and
Rage Against The Machine.

Other lifestyle marketing for the
project includes servicing samplers
for in-store pluay at skate shops, cloth-
ing stores, and other retail outlets
throughout the States.

In terms of the Internet, Victory
has linked with E-Music.com to
make snippets of several cuts from
the album available to visitors of the
Web site throughout November and
December. Also, the full version of
the song “Ambition Now” is available
for a five-week timed-out download.

Additionally, Brummel says, the
Buffalo, N.Y.-based band is spending
a lot of time on Victory’s site (www.
victoryrecords.com) posting mes-
sages on bulletin boards and inter-
acting with fans. “There’s nothing
better than a band getting down in
the trenches with their fans,” he
says. “This is a band with a message,
and they want to bring it directly to
their audience.”

According to drummer Redmond,
Snapease strives to encourage indi
viduality and self-realization via its
music.

“We want to unlearn everything
that society has taught us about race,
gender, dietary habits, economic pur-
suits, and personal behavior—and to
think and develop opinions for our-
selves,” he says.
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c LINTON IN THE
HOUSE: Music fans may re-
call British modern rock band
Cornershop from the group’s
1998 U.S. hit “Brimful Of
Asha.” Now Cornershop
members Tjinder Singh and

‘Laced’ Up. Hard-rock
band Reveille is on tour in
support of its Elektra debut
album, “Laced,” which
includes a guest appear-
ance by Cypress Hill's B-
Real. The band—which
hails from Harvard,
Mass.—is the opening act
through Saturday (4) for
Godsmack in a U.S. the-
ater tour. Reveille tour
dates include Saturday (4)
in New York; Dec. 10 in
Providence, R.I.; Dec. 11 in
Nashua, N.H.; Dec. 17 in
Old Bridge, N.J.; and Dec.
18 in New London, Conn.

Benedict Ayres have under-
gone a musical reincarnation
by forming the dance act
Clinton. Clinton’s debut
album, “Disco & The Halfway
To Discontent” is due for a

Jan. 26 release on Luaka Bop/
Astralwerks Records.

The album, not surpris-
ingly, is more electronica-ori-
ented than what people
might expect from Corner-
shop.

Singh says, “The reason
why so much of the album’s
about disco is that I've al-
ways thought that it was
something that people got
excited about and put a lot of
their energy into, at the
expense of being
socially and politi- [
cally aware. I want

Solo Groove. Amel Larrieux,

the

R&B act Groove Theory,
makes her solo debut with the
album “Infinite Possibilities.”

due
The
Up,

entered the Hot R&B Singles
& Tracks chart, where it
stands this issue at No. 80.

voice behind alternative

Feb. 15 on 550 Music.
album’s first single is “Get
” which has already

REGIONAL

HEATSEEKERS

NO.1s

| | Static-X, Wisconsin Death Trip

MOUNTAIN

people to take the
energy they pro-
duce on the dance-
floor outside onto
the streets.”

He notes of the
album’s musical de-
parture from Cor-
nershop, “What
we’ve done is totally
different to any

L

EAST NORTH CENTRAL
Static-X, Wisconsin Death Trip

NORTHEAST

[A

WEST NORTH CENTRAL

| Static-X, Wisconsin Death Trip

o

= |

MIDDLE ATLANTIC
Hezekiah Walker, Family Affair

r

[ -

PACIFIC
Banda El Recodo, Lo Mejor De Mi Vida

technique of how
other people are
doing music, in
terms of technology.
I think it has an
appreciation for different
styles of music.”

LATIN HIP-HOP: Conejo is
a Latin rapper whose album,
“City Of Angels,” was re-
leased Nov. 23 on Aries Music
Entertainment/BMG U.S.
Latin. Prior to the album’s
release, he was part of the

SOUTH ATLANTIC

™
| | Olga Tanon, Oiga Viva Viva Olga

Jotn MeDemontirthony KeamsRonan Tynan, .. Home For

POPULAIRUPIRISIN G S.

BILLBECOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARLA HAY

Loud and Brown concert
tour, which traveled through-
out the Southwest and con-
cluded in September. BMG
has also distributed mailings
to lowrider clubs in all major
markets, particularly in the
Southwest and on the West
Coast, which the company
considers the strongest
potential sales areas for the
album. BMG has also set a
developing-artist price for
“City Of Angels,” which has

 a suggested retail

~ price of $14.98.

Chsines
ey

T AYLORMADE
FOR GOSPEL:
Kathy Taylor-
Brown & Favor
make their album
debut with “Taylor-
made” (Aleho In-
ternational Musie).
The group—which
| regularly performs

N V

SOUTH CENTRAL
Playa Fly, Da Game Owe Me

&
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

SomNOupwNE

MOUNTAIN
Static-X Wisconsin Death Trip
System Of A Down System Of A Down

. Brent Jones And T.P. Mobb Brent Jones And T.P. Mobb

Brad Paisley Who Needs Pictures
Banda El Recodo Lo Mejor De Mi Vida
Sale Skin Deep

. Slipknot Stipknot

Chilldrin Of Da Ghetto Chilldrin Of Da Ghetto

. Kattonmouth Kings Royal Highness

. Beth Hart Screamuin' For My Supper

COENOUHRWN

+ John McDermaty/Anthony Keams/Ronan Tyman The Insh Teaors Home For Chnsimas
. Sale Skin Deep

. System Of A Down System Of A Down
. Guster Lost And Gone Forever

. Slipknot Slipknot
. Brent Jones And TP, Mobb Brent Jones And T.P. Mobb

NORTHEAST

Static-X Wisconsin Death Trip
Rahsaan Patterson Love in Stereo

John McDermott/Anthony Kearns/Ronan Tynan The {nsh Tenors
Beth Hart Screamin' For My Supper

in concert—has

been on the same

bill with acts such as

Kirk Franklin, the

Winans, Tramaine

Hawkins, and
Shirley Caesar.

AZTEX NATION: Tejano
roots band Aztex has been
steadily touring in support of
its latest Hightone Records
album, “Short Stories.” The
group, which has roots in
Buda, Texas (a suburb of
Austin), consists of singer

Sarah Fox, accordion player
Joel Guzman, guitarist
Kevy Rojas, and drum-
mer/percussionist Brian
Sebastian. “Short Stories”
was produced by Steve

‘Vertigo’ Spin. London-
based dance act Groove
Armada has already
reached silver status in the
U.K. with its album “Verti-
go,” which has sold more
than 68,000 copies to
date, according to the
record company. “Vertigo”
is set for a U.S. release
Feb. 22 on Jive Electro.
The mostly instrumental
music includes jazz, funk,
and hip-hop. Groove
Armada member Tom
Findlay says, “Someone
said that we reminded
them of Sly & the Family
Stone. Obviously, we're
not as good, but | think
there's a similar vibe.”

Berlin (Los Lobos). Aztex
will play Austin’s Millennium
Celebration Dec. 31.
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*#1 Home Video Debut on Billboard Chart and GOLD After One Week)
(beat out Madonna & Shania debut week)

*Debut Album Release Approaching Gold! Qver 200,000 scanned in under 21 weeks!
(Over 15,000 scanned first week)

*"Wait & Bleed” Added At Dver 60 Active & Alternative Radio Stations In The First Two Weeks.
Yop 10 Phones Everywhere!

Non-5top U.5. Touring Continues Including:
12/5 Philly, 12/7 NYC, 12/8 Boston

Worldwide Domination Begzins December 13

12/13 London 12,16 Paris 12/20 Hamburg 02/06,07 Tokyo 02/12 Melbou-ne
12/14 Amsterdam 12/ "? Cologne 12/21 Copenhagen 02/10 Brisbane 02/13 Adelaide
12/15 Gent 12/19 Munich 12/22 Stockholm 02/11 Sydmey 02/15 Perth

02/D1 Dsaka

® Wcrldwide Management: Steve Richards for No Narie Management Worldwide Booking Representation: Dave Kirby at The Agency

JADRUNNER

FFFFFF B

N T AN
LLIRDIREH www.roadrunnerrecords.com Produced and I/llked by Ross Robinson ©1~989 Roadrunner Reccrds www.slipknoti.com :and wyv.slipknotg.com Distributed:by RED
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HOT NEW Track

“MONeyY STreTcH”

FEQATUreD ON THE

NEXT FRIDAY
sounpIrack

dllb 0N HiS DEBUT aLBUM

YOUNG WORLD.

©1999 PRIORITY RECORDS. INC  WWW.PRISR/TYREE.COM
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~ ALL NEW SONGS BY
"~ ICE CUBE feat. MACK 10 and MS. TOI
 BIG TYMERS feat, LIL WAYNE and MACK10 o EMINEM
AALIYAH o WYCLEF JEAN o KRAYZIEBONE o LIL' ZANE
WU-TANG CLAN o JARULE & VITA e BIZZY BONE

ISLEY B BROTHERS icat ROMUSLEVS e TONI ESTES » AND MORE..

extfridaysoundtrackicom
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wenty years after being
dismissed as a fad, a
surprising thing hap-
pened. The rap “fad” .
took a mainstream P
turn—beating its way out
of the underground,
spreading to both coasts
and points in between, and then
hip-hopping into the international
marketplace. Now books, fashion,
television shows, movies and Web
sites are being powered by this
influential, cultural force that
shows no signs of abating. At the
same time, rap is forging alliances
with other mainstream genres. The
lines of demarcation are definitely
blurring as Mariah Carey teams up
with Jay-Z, Santana trades licks

The Lines Conémue To Blur :
Between R ap , Hip-Hop
Pop

BY GAIL MITCHELL

9 - e
.
i

Eve

with Lauryn Hill and Cee-Lo, Kid Rock and Limp
Bizkit rock and rap, and Eve bounces rhymes 4
with The Artist and Will Smith. So the P
same question crops up again 20 years
later—with a twist: Has the definition of
rap changed now that it’s being embraced
by the mainstream? Y | /
While most industry players acknowledge .
that the lines are blurring, they contend that > :
the basic definitions remain the same: Rap is
spoken words over a music bed; hip-hop is the
p term ascribed to the culture. A few outtakes:
Public Enemy’s Chuck D: “Many times, folks con-
fuse the two, but there is a difference between rap
and hip-hop. There have been 20 years of recorded rap
music and about 25 years of hip-hop. Hip-hop is the
term for urban-based creativity and expression of culture;
rap is the style of rhythm-spoken words across a music
terrain. It’s the antithesis of country music, but the two do
pretty much the same thing: reflect upon the environments with

Chuck D Continued on page 56
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he hip-hop culture began in the streets
a quarter of a century ago. Those were
rough and rowdy, but essentially inno-
cent, times. Braggadocio might have
been the order of the day, but the four
elements of hip-hop culture—rap, graf-
fiti, breakdancing and DJing—were mostly
about unification, good times and positivity.
In the '80s, East met West, hardcore
emerged, political and social commentary
angered the authorities, and gangsta rap
scared them. More than the culture splintered,
as warring factions split the East and West. As
an art form, rap moved to embrace other gen-
res, from rock to reggae, from jazz to gospel.
fn the '90s, money and power, death and
rebirth became the buzzwords. As rap became all-
powerful at the labels’ bottom lines, many artists
bottomed out. Ultimately, a look back at rap
cements the thought that youth will be heard-—
even if the message rips and rocks the world.

THE '70s

Part of the legend that
would turn music historyon =
its hip-hop ear started i
when 13-year-old Clive
Campbell moved to the
U.S. from Jamaica, bring-
ing memories of the turnta-
bles and monster-sized
speakers the DJs called
“sound systems.” Young
Campbell loved the “toast-
ing” or fast talking the DJs
used over the intros of
each record. Clive started
building his own sound sys-
tem. It is said that the
shorty would scour the
neighborhood looking for
abandoned cars. Parts of
the speakers in those
autos found their way into
Clive's mighty distortion-
free speakers at the about-
to-become-legendary
Bronx block parties.

Campbell became Kool
DJ Herc, embracing all ele-
ments of the fledgling cul-
ture. Many subway cars
rumbled out of the west
Bronx bearing the graffiti

s

“Koo! DJ Herc.” In 1973, he gave his first block
party. At 18, he became the first break-beat
DJ, reciting rhymes over the instrumental break
in the record. He had two turntables going and
two copies of each record, so he could repeat
the break, on one turntable and then the next.

One of hip-hop’s myths was born out of Herc's
great gift for taking the funk and pumping it up
while his b-boys danced through the breaks.

After watching Herc, Joseph Saddler sat in
his Bronx bedroom and figured out a way to lis-
ten to one turntable on his headphones while

Run-D.M.C.

Yy KU

Sugarhill Gang

the other turntable was rewing up the
crowd. This way, he figured, a DJ could
keep two records spinning seamlessly,
over and over again. As Grandmaster
Flash, he became the Jimi Hendrix of
DJs—playing his turntables like a mas-
ter showman, cuing records with his
elbow, his feet and behind his back. One
of the storied tales about Flash is that
he could throw a record up in the air and
catch it (handcuffed), throw it on the
turntable and extend the breakbeat—all
without working up a sweat.

Afrika Bambaataa flat out says he
gave the name “hip-hop” to the culture.
In the Bronx, a seminal DJ named Love-
bug Starski was pumping up the parties
hard in 1974 and would rap, “Hip hop,
you don't stop.” Bam says he spread the
message outside the neighborhood and,
the next year, tossed the First Annual
Universal Zulu National Tribute To James
Brown And Sly & The Family Stone.

Between 1976 and 1979, street parties fea-
turing rapping DJs became the rage in the New
York area, and DJ antics got ever wilder. Flash
and Grand Wizard Theodore started scratching
during this time.

Historians mark 1979 as the beginning of rap
because—like other cultural phenomenon—
Continued on page 62

dkins Robinson

The 20-Year-Old Genre Has Evolved
From Underoround Street Scene
To Anti-Establishment Fringe To
Mainstream Entertamment

0]y
Sg 00

is ip
Sessi o
o Dl oo,

Release Decades Of
Classic Rap

By Ruth Robinson

- f there’s nothing like a true
voice from the past, then one
boxed-set series should be
required listening and reading
for anyone wanting to know
the rich and varied world of
hip-hop. “Kurtis Blow Presents The
History Of Rap: Vol. I: The Genesis”
was inspired by Kool DJ Herc's
playlist. “Vol. 2: The Birth Of The
Rap Record” chronicles songs that
spread the message beyond the
ood and “Vol. 3: The Golden Age”
spotlights 12 beats and rhymes
eard 'round the world. “Millenni-
m Hip Hop Party” is chock-full of
old standards, such as “Funky Cold
edina,” “Parents Just Don’t

Heavy D And The Boyz

nderstand,” “Bust A Move” and
‘Now That We Found Love” by the
riginal artists Tone-Loc, DJ Jazzy
Jeff And The Fresh Prince, Young
C, Heavy D & The Boyz and more.
ind MC Hammer, Snoop and Dr.

re back in the day.

Rhino also is home to the Sugar-
ill catalog, and “Rapper’s Delight:
he Best Of The Sugarhill Gang” is
ressed from the original master
apes. Wonder Mike, Master Gee
nd Big Bank Hank take a trip

ack into hip-hop history.

Continued on page 64
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Sex, drugs, and violence are controversial
topics in the music industry, but rap seems to
have experienced the majcrity of the recent
controversy. Much of the criticism is aimed at
the visual images portrayed In rap videos, and
those images have come under intense scruti-
ny. Many in the industry believe that rap videos
are being more harshly judgad than they were
a few years ago, and some kelieve that there's
an ongoing double-standard when it cames to
judging rap videos, with artists from other gen-
res of music being able tc get away with more
explicit content in their videos.

*

Mark Weinstein, R ‘N R Freelance

With rap having explicit lyrics that often must
be edited out, rap videos aie routinely reject-
ed by networks and returned to record com-
panies for further editing. With these standards
and practices, many artists have decided to
make two versions of their videos: a censored
version (for broadcast and basic-cable TV} and
an uncensored versian (for
pay cable, public-access
cable, nightclubs and
home video).

“I definitely

think it's gotten harder for rap-
pers to get away with things
in their videos,” says
Justin “Tyme” Prager,
music director of the Box

Music Network, the TV

outlet that plays more

rap videos per day than
any other national net-
work. “In the last three to
four years, I've seen a
change, where things that
used to get on the air just
aren’t going to fly anymore.”
Sex and violence seem to be the
most sensitive areas where rap videos are
routinely edited and criticized.

Elton Flint, director of video promotion at

Houston-based Rap-A-Lot Records, says that
the label’s videos are routinely edited for con-
tent. “Editing is good for videos; otherwise,
they wouldn’t get played,” he
says. “Normally, the label is
going to have to do edits,
whether they be audio or visu-
al, before we submit the video
to the networks.”

Mark Weinstein, president of
New York-based independent
video-promotion company R
'N R Freelance, notes, “It's
easier to have uncensored and
censored versions of videos.
That way, people can pick their
poison, and it saves time in
having to constantly do re-
edits.”

Flint adds, “What gets edit-
ed depends on the artist. A
big-name artist can get away

Ice Cube

Dwayne McClary, MCA Records

VIDEQTAPE

Music-Video Outlets
Clean Up The Acts,
Establishing Stricter
Guidelines About
What Can Be Aired

BY CARLA HAY

with a lot more than an
unknown artist.”

CASE-BY-CASE CONTEXT

The Box’s Prager has a dif-
ferent point of view: “We treat
every video the same, and we
don’t let the name of the
artist affect our decision.
Everything boils down to the
context. When Missy Elliott
says the word ‘bitch’ in her
song ‘She’s A Bitch’ and
repeats it many times in the
song, it's not the same thing
as if a male rapper were to
do that.”

One of the more controversial rap clips that
never made it on most networks was a video
from Dogday recording artist the Coup. The
video—called “Me And Jesus The Pimp In A '79
Granada Last Night"—had a
storyline in which a boy sees
his prostitute mother getting
beaten up and killed by her
pimp. The boy later grows up
and takes revenge on the
pimp by killing him. The
pimp is also the boy’s father.
Rather than being a shoddy
mess of gratuitous violence,
the video had acting and
visual images that were con-
sidered poignant and posed
disturbing moral questions.
Prager says of the video,
“Although it was a great
video and a great song, we
couldn’t air it because the
subject matter was too

Justin “Tyme” Prager, The Box

strong.” He adds, “When we look at videos and
decide whether or not they can be shown on
the Box, we always have to consider the entire
video. A lot of the visuals of that video would be
taken out of context.”

Prager says that, as a general rule, the Box
doesn't show videos “where people are shoot-
ing each other.” The standards-and-practices
issue becomes a little more vague if guns are
in the video but aren’t being used on people.
He adds, “If guns are in a video, we won't nec-
essarily ban the video. It has to be considered
in context. If someone is holding a gun or if a
gun is lying around, that doesn't mean we're
automatically going to ban the video.” With so
much of rap music depicting gang activity and
“thug” life, it becomes inevitable that “violence
is more of an issue than anything else in rap
videos,” says Prager.

Rap-A-Lot’s Flint believes that the recent
increase in mass murders and random violence
committed by teenagers—with subsequent
blame for the violence put on the entertain-
ment industry—have caused an atmosphere in
which “television is making decisions about
videos that might be more politically motivat-
ed. These networks have a lot of kids watch-
ing, and the networks don't want to be blamed
for glorifying violence.”

MCA Records’ national director of video pro-
motion, Dwayne McClary, says, “A lot of what
gets accepted or rejected depends on the over-
all criteria of the [TV outlet]. | think the stan-
dards have gotten a lot more stringent, com-
pared to five years ago. It's partly because
advertisers want to uphold an image when they
associate themselves with a rap show. | also
think people have gotten more spiritual. It's also
easier for R&B videos to be accepted than rap
videos because R&B music gets more radio air-
play.”

WHO OR WHAT’'S RESPONSIBLE

The Box’s Prager agrees that the “atmos-
phere has become a lot more tense,” when it
comes to judging videos, partic-
ularly rap videos. He adds, “But
networks and music videos
aren’t responsible for creating
violence. When people are vio-
lent, it has a lot to do with their
family, their upbringing and their
surroundings. People take
things in different ways, but
videos themselves don’t cause
violence.”

Veteran rapper Ice Cube, no
stranger to controversy and racy
videos, doesn’t mince words
when he discusses how rap
videos are judged: “I think rap
videos have gotten more tamed
and controlled by the establish-
ment. Rap videos get rejected all the time, but
| still see a lot of rock videos, like from Marilyn
Manson, get away with a lot more.” ice Cube’s
video for “Fuck Dying,” released earlier this year,
featured a censored version in which the words
in the song’s title weren't said in the video.
Instead, the video heavily featured the lines,
“Join the party, | can provide the army.”

“l did a video [in 1992] called ‘True To The
Game,’ and | was able to do damn near every-
thing in that video—I had a gun, | was tying
people up—but now | don’t think that video
would make it on the air without a lot of edit-
ing,” says lce Cube. “I think there’s more crit-
icism of rap videos because people are scared
of our image. I'm not going to go as far as to
say that the people judging our videos are
racist, but | will say that it’s easier for them to
blame rappers for what's wrong in society.”

As the Box’s Prager concludes, “We take
everything on a case-by-case basis. What it real-
ly all boils down to in judging videos is not just
the videos’ content but also their context.” B
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fresh, new talent can change hip-hop
style as suddenly as a shift in a sum-
mer wind. With a littie luck and the right
marketing, the folliowing debut mike
rockers may alter the face of rap for the
coming millennium.

Philly’s Most Wanted

The City of Brotherly Love’s unique flavor is
epitomized by Interscope’s The Last Emperor,
an artist preceded by a heavy street buzz and
originally signed to producer/MC Dr. Dre’s
Aftermath label, and Atlantic Group’s Philly’s
Most Wanted, a pair of 19-year-old rappers.
“I think they'll put Philadelphia on the map to
compete with NYC and L.A., when it comes to
hardcore street hip-hop,” says Atlantic Group
senior director of A&R Rich Christina of Philly’s.
“Until recently, there was a fear to sign a group
from Philly, but they were so strong and
unique. They were only 17 when they came in
and freestyled for me and another A&R
[staffer], and we were blown away. They even
have their own slang in Philly, and it was fresh
to hear an act that was original, not ripping off
some other territory.”

“Get Down Or Lay Down,” the duo’s debut
skedded for the first quarter of 2000, will fea-
ture tracks by such hitmakers as the Neptunes
(who were originally set to helm one track “but

Shabaam Sahdeeq _i

loved the group and wound up doing eight
tracks,” says Christina), Epitome, Grease and
Bink Dog. A limited-release white-label vinyl of
set-up single “Suckas” went out to mix-show
and tape DJs the week of Oct. 11. “We’re con-
centrating first on Philly and then working our
way out,” says Christina. “Philly’s Mast Want-
ed has a fresh perspective, star quality and
huge talent. They’re hungry to succeed, they're
focused, and they just know they’re going to be
stars. They're really proud of Philly, and they
want to be part of that outgrowth.”

Lil Zane

Other early-2000 debuts sug-
gest that Philly’s Most Wanted is
part of a teen-rapper trend that
includes Worldwide Entertain-
ment/Priority’s 16-year-old Lil
Zane, signed through Worldwide
but promoted and distributed
through Priority.

“He’s been rapping since he was
12,” says Priority marketing man-
ager Nile Kiara. “He was brought
to us by [Worldwide CEO] Kevin
Whales, who also discovered Mon-
ica, 112 and ABC.” As a pop-styled
rapper, “Zane will definitely get
broad acceptance because his

music crosses several demographics,” says
Kiara. Zane’s as-yet-untitled debut set is to be
released in March 2000, but the buzz started
with his spot on 112’s “Anywhere” track off the
platinum-selling “Room 112" soundtrack.

Lil Zane’s “Money Stretch” track will be one
of the first singles off the “Next Friday” sound-
track. The track is also the first set-up single,
releasing sometime in November, on CD and
cassette, and as the B side to Ice Cube’s
upcoming “You Can Do It” single, also

Lady Luck

releasing this month. A “Stretch” video will be
serviced to major video outlets just before the
album’s street date. Zane just came off a two-
week national tour with 112 and hits the road
with that group again in January 2000. The label
is currently planning a black-college promotional
tour and is “setting him up in the fanzines with
preliminary advertising as part of a teaser cam-
paign,” says Kiara. “Everybody loves this kid.
He’'s got mega energy, mega personality; he’s
a bundle of energy and creativity.”

Labels Focus On Finding And Promoting
The Next Big Things BY ELENA OUMANO

T e W
hinazad

Lil Zane

Lady Luck

Hip-hop's face is not just getting younger, it's
becoming more feminine. Island/Def Jam Music
Group's 17 -year-old Lady Luck was signed after
winning NYC radio station Hot 97’s “Check The
Rhyme” rap contest in winter, "98-'99, two days
running, and Def Jam prez Kevin Lisle called the
station. Though she’s signed to an artist deal,
the Teaneck, N.J., native already has her own
Cuzones Productions company. “Her music is
very realistic, not on the hype,” says Island/Def
Jam Music Group marketing and product man-
ager Deidre Graham. “Her music comes from
her own experience—what she’s seen and wit-
nessed, how she rolls and who with. Her freestyle
is immaculate. Most people have to get amped
up to do it, but you put her on the spot and she’s
rhyming and blowing you away. She’s very pret-
ty and definitely a woman, but she’s real hard-
core, a tomboy, not on that sexual ‘I have to wear
makeup and the shortest shirt and show my legs’
thing that's dominating right now. She just wants
to spit the real deal and get respected for her
skills. She’s filling a void vacated by Nikki D,
Queen Latifah, the Boss and MC Lyte, with only
Da Brat supplying that need for a hardcore
female presence.”

Lady Luck’s as-yet-untitled debut set drops
March or April 2000. The label will release a
set-up single by December 99, and another
single “clcser toward album release,” says
Graham. “She’s already recorded a track with
Redman, produced by Redman, and she
appears on the EPMD single and video ‘Sym-
phony 2000,” with Method Man and Red-
man.” Luck also raps on the Pharoah Monche
“Get The Fuck Up” remix. “We’'re trying to get
her working with other artists in the Def Jam
family, whether it's Ruff Ryders, Murder Inc.
or Rockafella,” says Graham. “But the main
thing is to put her on the path toward a very
successful career.”

Continued on page 70
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There used to be a time when a rapper’s
credibility was questioned if he or she appeared
in commercials, TV sitcoms or mainstream
films. Hammer has said that the downfall to his
popularity in the early '90s was due in large
part to being labeled a “sellout” by the hip-hop
community when he began endorsing products
in commercials. Oh, how times have changed.
Now the hip-hop community rarely bats an eye
when rappers like LL Cool J and Missy “Misde-
meanor” Elliott appear in Gap clothing ads on
TV. And at least one rapper, Queen Latifah, has
gone on to host a mainstream, nationally syn-
dicated TV talk show.

Rappers now appear regularly in big-budget
movies and network television programs. In
fact, perhaps more than their rock and coun-
try counterparts, hip-hop artists are also
becoming more influential behind the scenes,
as many take on the roles of film producers or
directors. Other rappers who have made the
leap into acting in films and/or TV include ice-
T, DMX, Master P Foxy Brown, Nas, Dr. Dre,
Snoop Dogg, LilI' Kim, Warren G, Pras and Red-
man.

Many industry observers could point to the
tide turning with the superstar crossover suc-
cess of Will Smith, who has been a proven hit
entertainer in music, TV and film. While Smith
may sometimes be criticized by the hip-hop
community for being too mainstream, other
rappers who have branched out into addition-
al forms of entertainment have still managed to
keep a good deal of street credibility.

HOT AS ICE CUBE

One such artist is Ice Cube, who earned rave
reviews for his feature-film acting debut in the
1991 drama “Boyz N The Hood.” He has since
gone on to star or co-star in such films as “Three
Kings,” “Anaconda,” “Friday,” “The Players Club”
and the upcoming “Next Friday.” Ice Cube was
a writer and executive producer on the latter four
films and directed “The Players Club.” Juggling
a music career with a film career has been a
manageable challenge, according to Ice Cube.
“| try to work out my schedule at the beginning
of each year,” he says. “| won't just jump into

Will Smith

BY CARLA HAY

any movie project. At the end of the day, it's got
to be a movie that I'm proud of.”

When a rap artist pursues another career out-
side of music, the artist’s record company must
often deal with scheduling conflicts that may
affect the recording and promotion of the
artist’s albums. But many of those record labels
are more supportive of the artists than people

T

Slick Rick

Rappers
Take To
The Screen,
Infiltrating
Pop Culture
As Never
Before

Queen Latifah

might think. Ice Cube says of his
longtime record company, Priori-
ty Records, “I believe they're sup-
portive of me. | haven't seen
them give me attitude for doing
movies. | think they figure that, if
the movie is a hit, that adds to
my popularity, and that adds to
my record sales and longevity.”
Priority Records president Bryan
Turner agrees that an artist going
into other forms of entertainment
can be mutually beneficial. “The
name ‘Boyz N The Hood' was
taken from a song that Ice Cube
wrote, and we licensed the title
for Columbia Pictures to use,” he

notes. “Columbia also hired us to do street con-
sulting for the movie.”

Ice Cube’s involvement in the film industry
also proved to be a financial asset for Priority
when the company made its first foray into pro-
ducing films, with the 1995 movie “Friday,”
which became a sleeper comedy hit. Priority
also released the “Friday” soundtrack, which
became one of the top-selling soundtracks of
that year. On Dec. 7, the record company is set
to release the soundtrack to the film’s sequel,
“Next Friday.” Master P, whose No Limit Records
is distributed by Priority, starred in the 1998
sleeper hit movie “I Got The Hook Up.” The
soundtrack was released on No Limit/Priority.

Mack 10, another Priority rap artist, is the
executive producer and star of the hip-hop
action film, “Thicker Than Water,” which opened
in select major U.S. markets Oct. 27. The Palm
Pictures film also features Ice Cube, Fat Joe,
MC Eiht, Big Pun, Krayzie Bone, Flesh’N’'Bone,
B-Real and WC.

“It's never been about the film business ver-
sus the record business,” says Turner about
artists on his label who have embarked on act-
ing careers. “With Ice Cube, everyone is pret-
ty sensitive to his recording commitment. He's
still accessible to the music industry.”

Even so, Ice Cube admits, “I couldn’t pro-
mote my album [1998'’s “War & Peace, Vol. 1
(The War Disc)”] as much as | wanted to
because | was busy making the ‘Three Kings’
movie.” According to SoundScan, the album
has sold 880,000 copies to date in the U.S.,
and it has been certified platinum by the
Recording Industry Assn. of America. Ice Cube’s
sequel to the “War & Peace” album, “War &
Peace, Vol. 2 (The Peace Disc),” is scheduled
to be released Jan. 25.

PROS AND CONS

Def Jam recording artist Slick Rick is anoth-
er veteran rapper who has started an acting
career. He appears in the movie “Whiteboys”
and has roles in the upcoming films “Brookiyn
Babylon™ and “Tru Vinyl.” He says, “Doing both
music and acting has bonuses and negatives.
There are more bonuses than negatives. With
acting, you might get more exposure for your-
self as an artist. I'm not pursuing a full-time
acting career, and it doesn’'t mess with my
music schedule.”

Island/Def Jam Music Group is the record
company of Slick Rick, LL Cool J, Method Man,
Jah Rule, DMX, Jay-Z and other rappers who
have started film careers. “We're committed to
giving our artists exposure, no matter what the
medium is,” says Island/Def Jam product man-
ager Deidre Graham. “The record company
takes the approach that we’re not just about
producing music, we're also about producing
entertainers who stand out.”

So why are so many rappers branching out
into other forms of entertainment, and why has
it become more common?

Ice Cube believes there are several reasons:
“Hip-hop has become more entrenched in
mainstream culture than it was 10 years ago,
s0 it's become more acceptable to see us on-
screen. | also think that rappers and hip-hop
artists are natural actors, and Hollywood wants
to grab actors who already have a built-in audi-
ence. Sometimes trained actors act too much
and rappers bring reality to the screen. We're
also thought of as trailblazers and leaders, and
Hollywood comes to us for that edge.”

Priority’s Turner also thinks that, in Ice Cube’s
case, “He's a smart guy, and he's prepared
himself for life after rapping. That's what he
looks to the film business as: an extension of
his career. Right now, he's doing both music
and film very well. But if people think that music
is secondary for him, they’re wrong. I've been
with him for his entire career, and | still see that
sparkle in his eye when he talks about music
and making records and videos. When people
say the name Ice Cube, they still think of rap
music.” W
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| =11 -—The four-man band Fienf

Sterne deluxe (Five Star Deluxe) formed two
years ago in Hamburg and is seen as one of
the upcoming German-language hip-hop
bands. Group members Mario Kuhimann, Mark
Nesium, Bo Bogoyewic and Tobias Schmidt
signed to Hamburg-based Yo Mama Records
and, this year, have played more than 100 live
shows in clubs all over the country. The Febru-
ary release of the group’s second single, “Willst
du mit mir geh’'n? (Do You Want To Go
Steady?),” featuring Biz Markie and a sample
from Otis Redding’s “Hard To Handle,” hit the
top 40 in the Musikmarkt charts. The album
“Sillium™ was released at the end of March and
peaked at 23 on the Musikmarkt charts, chart-
ing for 25 weeks in all. A summer single, “Dein
herz schlaegt schneller (Your Heart's Beating
Faster),” was featured in the movie “Kurz &
Schmerzlos (Short & Sweet),” directed by
Hamburg-based Fatih Akins. In addition to this
soundtrack released by Motor Music, Yo Mama
has released one of the very first hip-hop
soundtracks, with music by various groups in
the genre—DJ Coolmann & Bub-
bles, Dynamite Deluxe, Ferris MC,
Patrice, El Nina and Skunk Funk.
The soundtrack was released Oct.
10, five days prior to the movie's
launch. “Flenf Sterne deluxe is one
of the most authentic German hip-
hop bands around, and it’s rapidly
achieving credibility within the hip-
hop community in the U.K., U.S.
and Japan,” says Dieter Brussat,
MD and co-owner of Yo Mama
Records. “Look for a new album
release at the end of the year, in
addition to various solo albums by
the members.” Yo Mama Records
is distributed by Rough Trade in
Germany and Sony Independent
Network Europe (S.I.N.E.) for the
rest of the world.

—ELLIE WEINERT

JeL —Rap fans from the
U.S., Sweden, Norway, the Nether-
lands and France are discovering
the international ensemble of T.P
Allstars, who are signed to Virgin
Records Norway and led by 26-year-
old Norwegian hip-hop act Tommy Tee. Despite
his young age, Tee has, throughout the '80s
and '90s, paved the way for rap music in Oslo
with his own radio show, magazine and, more
recently, his own recording studio and record
label. The creative core of T.R. Allstars is com-
prised of the main artists on the Tee Produc-
tions label, including Opaque, Diaz, Warlocks
and N-Light-N, with the assistance of Pete
Rock, M.O.P, El Da Sensai, COD Crew, Matt
Fingaz, Royal Flush, Large Pro, Igoff and Haz-
ardous (all from the U.S.); Petter from Sweden;
Zombie Squad from the Netherlands; and IAM
from France. Radio is also embracing the proj-
ect, surprisingly, as the genre generally is being
played on specialized evening shows (with Tee
himself conducting “The National Rap Show”
on public CHR/alternative-rock broadcaster NRK
P3). “The cool beats and the legible choruses
make the music radio-friendly, whereas OI' Dirty
Bastard and Wu-Tang Clan would be more hard-
edged,” says Sverre Vedal, music director at
the Oslo-based affiliate of French CHR network
NRJ. “We support Tommy Tee 100%.” Three
singles by T.P. Alistars have been released in
Norway: “Crossing Borders,” “Dream On” and
“Domini.” The album “Norske Byggeklosser
(Norwegjan Bricks),” named after a Norwegian
"70s comedy movie, has been recorded in the
Oslo-based Tee Studios and New York-based
D&D Studios. Concurrently with his work with
T.P Allstars, Tee also has produced tracks for
upcoming albums by Ken (EM} Sweden) and
Petter (BMG Sweden).

—HKAI R. LOFTHUS

Billboard correspondents offer a
quick look at noteworthy rap
artists in key international markets.

3eéme Oeil

AN )—The rise of the

French rap act 3éme Oeil from the
same streets that produced French
rap masters IAM has some
observers of the scene drawing a
parallel between younger and older
rappers here. “Just like [rapper]
Zoxea is NTM's kid brother, 3éme
Oeil are the descendants of
Marseille-based | AM,” says Bruno
Witek, the program director of Ado
FM, the Parisian hip-hop station.
The group’s debut album, “Hier,
Aujourd’hui, Demain (Yesterday,
Today, Tomorrow)” might have been
released on IAM’s Coté Obscur
label to emphasize its common
provincial roots, but it was picked
up instead by Sony Music to give it
Parisian-based promotion and dis-
tribution clout. The album has sold
some 70,000 units since it was
released in February. But the buzz
around 3éme Oeil has been build-
ing for the past three years. The
group opened for IAM on its 1997
tour and appeared on the 1997
compilation “Sad Hill,” produced by
IAM’s DJ Kheops, alongside Passi,
Stomy Bugsy and others. Coming
from Marseilles’ darkest suburb, group mem-
bers Boss One, Mombi, DJ Raph and Bomb
deliver very strong social lyrics in stories of dis-
illusionment over very modern rhythms and

Tommy Tee

loops. “For a long time, rap from Marseille was
behind,” says Boss One. “Luckily, the whole
movement is now flowing ahead of the main-
stream.” Bruno Witek at Ado FM says that

3eme Oeil is played on Ado because it con-
tributes to the larger hip-hop success story and
“will leave a trace in that universe.” Rappers
with a conscience, 3eme Oeil teamed up for a
unique concert last March with bands Le Venin
and Fonky Family to raise money for the orga-
nization Retina France, which aids blind chil-
dren. The group has spent recent weeks on a
nationwide tour, which was due to stop at the
Elysées Montmarire in Paris Dec. 2 and 3.

—CECILE TESSEYRE

MENEB] [N 2—Although Aus-
tralian hip-hop gets little attention from main-
stream radio and clubs, the music has devel-
oped through youth centers and college radio.
Its most outstanding aspect is its diversity,
drawing from the country’s multicultural tapes-
try. Adding to the texture is a new breed of
female hip-hoppers. Best-known are Sydney-
based MC Trey and Ebony Williams, who
eschew gangsta-oosturing to rap about their
experiences; militant indigenous rapper MC
Tash from Brisbane; Dana Diaz-Tutaan, who
incorporates opera, jazz and spoken word; the
H-Bomb, which is a pseudonym for producer
and radio presenter Heidi Pasqual; Shorti RY,
who has relocated to the U.S.; Dangerpuss,
who plays keyboards with Melbourne electron-
ica group Psyburbia; MC Maya Jupiter, who
combines Dling, breakdancing and graffiti art;
and producer Phoenix, who creates powerful
layers of drumbeats and didgeridoos with her
partner Brother Neicha. In August, Heidi
Pasqual set up Mother Tongues Records as a
label for locally based female rappers. The label
is distributed through Creative Vibes, which
Pasqual co-owns, Mother Tongues' first release,
out mid-November, was a compilation titled
“First Words,” which includes the artists above.
Says Pasqual, “Our policy is not to mention the
nationalities or the ages of the artists involved,
because often these detract from the art. The
women are about breaking stereotypes as
much as expressing themselves.” Australian
hip-hoppers tend to be more open to wider
music styles than their U.S. counterparts.
Often, the spirit of the music is American but
the production values are from Europe. “Aus-
tralia must have the highest incidence of sam-
ples of the ‘Sesame Street’ theme,” laughs
Pasqual. This year, a project initiated by Triple

J radio network and the Aboriginal association
ATSIC saw urban rappers from Sydney go into
the outback to hold workshops on the music
with indigenous kids. —CHRISTIE ELIEZER
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The debut solo release from
BUCKSHOT of BLACK MOON.

GROUP HOME
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200 Park Avenue South, Suite 911
New York, NY 10003
phone: 212.677.8960
fax: 212.677.0743

Indies Rule Britannia When
It Comes To Breaking Rappers

LONDON—As the year turns, the
forecast for rap and hip-hop in the
U.K. is rather overcast, but with a few
bright spots threatening to break
through. With the major labels hard-
ly in contention, the field is left wide
open for independent and artist-
owned labels.

“The majors have never been that
interested in—or known what to do
with—U.K. rap,” confides one major-
label A&R manager who represented
a rap act at two major labels in the
early to mid-"90s.

“There are no success stories, and
that’s why the majors aren’t inter-
ested in getting involved—not until
they see one of us actually start to
turn over some heavy cash,” says
Fastfwd label manager Charlie Park-
er, also a member of 57th Dynasty,
which is nominated for the 1999
MOBO Award for best hip-hop act.

It is pretty evident that major-label
commitment to U.K. rap is limited.
Rimes was recently dropped by Uni-
versal Records after just one single.
(His manager, Phil Nugent, says he's
planning to release the impressive
underground yet radio-friendly “First
Chronicles” album independently in
the first quarter of 2000). Wild
Card/Polydor’s crossover-directed JP
is still recording new material, and an
album release date has not been set,
reports First Avenue management. At
press time, the only release sched-
uled for the fourth quarter by a U.K.
major-signed rap act was “Old Fash-
ioned,” from Island Record’s Me-
Ones for late November.

“The track has a slightly reggae
vibe to it because, whenever | feel
like giving out advice, | tend to use
reggae,” says Me One of the new sin-

gle.

LEFT OF CENTER

On the left-field edges are Tricky,
who dropped the dark and individu-
alistic “Juxtapose” (Island) album in
August, and radical performance
poetess Akure Wall, whose sopho-
more album, “Swimmer,” quietly
advanced to a few tastemakers, is
slated for a March 2000 release.

This year's MOBO Award winner for
best hip-hop act, the much-lauded
Roots Manuva, received his widest
profile through rapping on “Dusted,”
the single from the electronica/dance
act Leftfield, released in early Novem-

BY KWAKU

Tricky

ber by Higher Ground/Columbia after
weeks of pre-release airplay on BBC
Radio 1.

The posse from south London,
57th Dynasty, received a boost from
several self-distributed singles, plus
a well-received album, “The Spoken
Word,” released on its own Fastfwd
label in March. Buyers at chain retail-
ers began calling for stock even
before a distribution deal through
London-based SRD was secured. The
next release, “Dirty South”/“Boro 6
(Remix),” is expected in February.

MOBO 1999 hip-hop nominee
Funky DL released his
third album, “One
Another,” in late
summer, the first
album on his own
Washington Classics
label. “The ‘One
Another’ concept has
to do with God,” says
Funky DL. “Basically, what
I’'m saying is that we all need
one another, that you've got to live in
this world together with one another.
And, secondly, that we need one
another to make this U.K. hip-hop
thing blow up bigger and better."

Birmingham-based MSI (Micro-
phone Stranglers Inc.) & Asylum
recently delivered an eponymously
titled sophomore album on its own

Gran-Kru label. “The second album
has a more mature approach, which
is locking at life in general and
extrapolating certain experiences in
life and putting it down on wax,” says
Bandit, leader of the nine-member
group. The sex-intrigue track “Cheat-
ed,” which goes to radio on CD-R
with a video intended for MTV, may
or may not get a commercial release.

BULLISH ON BRITS

Despite the lack of crossover hits,
many feel upbeat about U.K. rap.
That's reason enough for the mid-

Cappo

November retease of the proudly
titled “If It’s Not 100% U.K. Hip-Hop
You Can Have Your Money Back”
(SSR), the first commercially avail-
able all-U.K. rap compilation in over
four years.

“There is an awareness and belief,
because people are going on about
British rap at the moment,” says
compiler Tony Thorpe. “I feel this is
the time for British rap, with the likes
of Blak Twang and Roots Manuva
producing reputable stuff.”

“This year’s been like a lead up,
hopefully, to even stronger releases
next year,” says Peter Bond, manag-
er of central London specialty store
Deal Real. He signals Rodney P's
debut solo album dropping in next
February on Pussyfoot Records as
one to watch.

“We got the Skitz and Rodney P
record ‘Dedication,’” and we sold over
100 copies in three weeks. [Return-
ing U.K. veteran] MC Mello's ‘Mel-
loizdaman’ 12-inch on Jazz Fudge is
doing okay, and we're hoping Brain-
tax’s ‘The Travel Show’ EP is going to
go the same way,” adds Bond. Deal
Real’'s eponymous label will debut
later this year with records by Mys-
tro, Jargon and Skinny Man.

The well-respected Son label
recently released Cappo'’s “Cap 3000”
EP and Lost Island’s “Dear Journal”
EP, while Def Tex's “Synkronized” EP
drops next month. “I really believe that
it will be the small, independent labels
that break British hip-hop, 'cause the
majors have got it wrong nearly every
time they've tried it,” says Son label
boss Alistair Nicholson.

Big Dada, the label that brought
Manuva to prominence, released
New Flesh For Old’s vinyl-only “Equi-
librium Part 2" Nov. 15. “I don't try
to sell U.K. rap/hip-hop; | try to sell
interesting and innovative hip-hop
regardless of where it's from,” says
label manager Will Aston.

In August, the agitprop group Fun-
damental released the mini-album
“Why America Will Go To Hell”
(Nation). It consists of several radical
remixes of “Ja Sha Taan” (“Go Away
Devil And Leave Us In Peace”), plus
some new tracks. Fundamental mem-
ber and Nation label boss Aki Nawaz
has formed a new label, Five Civilised
Tribes, which will release a Mecca I
Medina record early next year.

Underground-bound gems include
Icepick’s gritty DJ Supreme—produced
“Dungeon Funk” EP (Ruf Beats) and
Yesuah'’s follow-up album, “Knowl-
edge Is King,” and the “It's Conscious
Hip-Hop Time Once Again” EP,
recently released on his own Imani
label.

“Look out for an Ignorants’ remix
of Glamma Kids’ ‘Why,” featuring up-
and-coming female U.K. rapper

Rozan,” enthuses Swing, the
Choice FM radio presenter and
club DJ.
The honor roll for persis-
tence in British rap includes the
Mud Family, Moorish Delta, Cryme,
Mark B, Phoebe One, Uncivilised,
Urban Species and MC Ty & Shorty
Blitz. Also: Braintax and Supa-T, both
on Low Life Records; Tempa, Scor-
zayzee, Karizma and Lee Ramsay,
four acts each signed to Out Of Da
Ville Records in Nottingham; and the
duo Rae & Christian and solo artist
Aim, each signed to Grand Central
Records in Manchester. I
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WHAT IT IS
Continued from page 36

stories and statements. This mes-
sage is for anyone waiting for rap’s
death: Get over it. It ain’'t goin’
nowhere.”

Rap/R&B producer (and Dr. Dre
protégé) Chris “The Glove” Taylor:
“I've been involved in rap music since
1982, when it was just Ice-T, Run-
D.M.C. and Kurtis Blow. Rap is the
voice of hip-hop. We [rappers, DJs
and fans] have always tended to
impact black culture and others with
the way we dress, speak and dance,
which became an industry of its
own—nhip-hop—over the next four to
five years.”

Russell Simmons, founder of Def
Jam Recordings and chairman/CEO
of Rush Communications Inc.: “The
good thing about rap now is it's still
hot and hasn’t changed at all. it still

reflects the aspirations and attitudes
of young African Americans and now
others. The whole idea of keeping it
real is still there, and that authentic-
ity is what keeps it so simple and so
similar to what it was when it started.
The same great beats we played
before there were [rap] records are
still hot now.”

CONTENT COUNTS

In terms of keeping it real, it
doesn’t matter whether rappers’ aspi-
rations are rhymed across rock 'n’
roll, country, pop or R&B music beds.
It’s what's being said that counts.

“You could have drum syncopations,
world music—any sort of music bed,”
says Island/Def Jam Music Group
president Lyor Cohen. “Rap has had
the ability to sustain itself over this
long period of time because it's an art
form that's not just a music sound,
like house music or go-go music. In

rap, it's not about the music; it's about
the spoken word and poetry. | knew
rap was exciting when it first started.
It was fun and against the tide; it
wasn't regurgitated love songs. There
were a lot of interesting and different

I

Chris “The Glove” Taylor
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topics being talked about.”

Controversy continues to reign over
the subjects and lyrics found in rap,
especially those associated with the
gangsta mentality. However, says
noted hip-hop chronicler and author
(“Hip Hop America”) Nelson George,
rap’s evolution has produced distinct
subtleties that go beyond the obvi-
ous—something “real fans under-
stand and outsiders don’t.”

As an example, George compares
Jay-Z and DMX. “Though both deal
with criminal lifestyles and both are
very successful, there's a great differ-
ence in what they actually talk about,”
says George. “DMX deals with a lot of
spirituality and his own struggles with
being a good person and a bad per-

Producer/artist U-Neek has his own
take on rap’s different styles and
what they represent. “There’s the
street-edged underground rap for the
mix shows, which gets no radio air-
play. Then there’s mainstream, like a
Heavy D, that gets radio rotation.
Edutainment rap—Lauryn Hill, Chuck

Irv Gotti

D, KRS-One—is there to kick a little
knowledge to listeners.”

SAMPLING OF TALENT

Style and subject matter aside,
many inside—and outside—the
industry point to the issue of sam-
pling and the lack of originality in rap.
Some contend sampling is the
essence of the genre; others say it's
a non-issue.

“Anybody who says there’s too
much sampling and that rap needs
more originality doesn’t know any-
thing about rap music,” states rap-
per/actor Will Smith. “Rap music has
always been about two turntables, a
DJ playing records, and a rapper rap-
ping over those records. The essence
of the genre is sampling. But it wasn’t
always sampling; it was cutting
before. You'd take the instrumental
of a current song, the DJ would
scratch it, and you'd perform to it.
With the dawn of computers and
microchips that can hold all types of
information, it's changed the sam-
pling [technigue]. But it's essentially
the same concept.”

Adds Taylor, “Dre and | tend to cre-
ate original songs. But when we first
started, we would take parts from,
say, three older songs: a bass line

“Anybody who says there’s too much sampling

and that rap needs more originality doesn’t know

anything about rap music. Rap music has always

been about two turntables, a DJ playing records,

and a rapper rapping over those records.”

—Will Smith

son, grappling over his relationship
with God. For the most part, Jay-Z has
no conflict. He talks a lot about pos-
sessions; he's specific about what kind
of watch, car, whatever.

“Then you have groups like Out-
Kast, Goodie Mob, the Fugees and
the Roots,” continues George. “There
are a lot of groups who have a total-
ly different attitudinal approach and
often critique the gangsta mentality.
That's one part. The other part is that,
musically, they are really trying tc
open up the ideas of what hip-hop is.
Hip-hop has become what the blues
was—a foundation music for a whole
generation of kids.”

from one, a drum beat from another
and keyboard parts from a third. And
that's the essence of rap. For us to
stray away from that is almost not
keeping it real. The Sugarhill Gang
rapped over Chic’'s ‘Good Times’;
Run-D.M.C.’s ‘Walk This Way’ was
the only song they used that was
somebody else’s. And now you have
Lauryn Hill rapping over completely
original music. Rap has gone through
many stages in different areas of the
country. People complain about Puffy
sampling. But | don’t have a problem
with Puffy; he’s doing what rap orig-
inally was doing.”

Continued on page 60
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WHAT IT IS
Continued from page 56

BRANCHING OUT

Despite these issues, rap has
grown into a genre that reflects the
diversity of its fans here and abroad.
“Rap has become more universal and
sophisticated,” says Loud Records
chairman Steven Rifkind. “It's not just
for one audience anymore. And acts
like Jay-Z, TLC and Lauryn Hill have
taken it to that next level without leav-
ing their hase—the streets.

“It's the music of the future,” notes
rapper Slick Rick, “a new form that
blends different cultures, like rock and
jazz did when they came out. The lines

used to be an urban-focused interest
Is now a truly national—and quickly
becoming an international—focus.
Rap music's popularity goes well
beyond the attraction of black music.
The potential for future benefit is
tremendous.”

Irv Gotti, boss of Murda Inc.
Records, terms rap’s melding with
other musical genres a natural pro-
gression as artists seek to reach even
wider audiences. “When the Hard
Knock Life tour went out, | would say
60% to 70% of the audience was
white,” says Gotti. “So Mariah [Carey]
and Limp Bizkit see that and say, ‘I'm
going to get these fans, too." | DJ'd
for Jay-Z the night he sang ‘Hard

“It was easy to stereotype rap music 10 years

ago. But what used to be an urban-focused inter-

est is now a truly national—and quickly becoming

an international—focus. Rap music’s popularity

goes well beyond the attraction of black music.”

—Jim Caparro, Island/Def Jam Music Group

are definitely becoming diluted.”

As a result, the genre's attraction
isn't limited to a particular segment
anymore, according to Island/Def Jam
Music Group chairman Jim Caparro,
who says, “It was easy to stereotype

rap music 10 years ago. But what

Knock Life' on David Letterman. He
had a bunch of old white people
singing along with their hands in the
air. So look where hip-hop has gone;
we've invaded everybody.”

Adds U-Neek, “What's happening
now is that street and hardcore are

mixing it up with the mainstream to
get radio airplay.”

Rapper Eve is among those mixing
it up with the mainstream, having
recorded tracks with Will Smith (“Can
You Feel Me?") and The Artist (“Hot
Wit U"). But the rapper—whose “Let
There Be Eve—Ruff Ryders' First Lady”
solo album debuted at No. 1 on the
Billboard 200—views herself as an
artist who transcends the hip-hop
label. “I've never been all hip-hop,”
she says. “I love hip-hop, but | love
music as a whole. Anybody who's
doing music is an artist and should
look at their work that way, whether
they're hip-hop or not. The world loves
hip-hop now, but artists should be
able to adapt to doing a song with a
Will Smith or The Artist. That's the
road | want to be on. Their audiences
are going to help me in the future,
because | want to take my music to a
place where | start singing.”

R&B’S GIVE-AND-TAKE

The blurring of the lines between
rap, rock and pop is also bhecoming
commonplace on the R&B side. Pre-
dicts producer Warryn Campbell, “Just
like jazz, R&B as a pure art form will
eventually fade out because, nowa-
days, if you don't have an element of
hip-hop in it, then R&B is deemed
kind of corny. It's sad, because you
have neo-classic soul artists like Eric
Benét and Rahsaan Patterson mak-
ing great music. But the younger peo-
ple who actually buy the bulk of the
records don't like it or buy it—not

because it isn’t great music but
because they know nothing about it.
They grew up on hip-hop.”

Concurs Taylor, “R&B has become
the melody of hip-hop. It's almost
hard to find an R&B song without a
rap in it. It’s funny. When | first start-
ed producing, we were trying to find
old R&B songs to take the beats
from. Now R&B is taking from old rap
songs. | guess the whole thing has
come full circle.”

Within that circle, Lord G of Militia
sees more innovation, creativity and
unity. “Back in the day, it was all about
innovation,” he says. “Now it's about
imitating; we've got a lot of beat biters
out there. But they're getting
skimmed out, hecause one of the
main elements of hip-hop is innova-
tion. People have been programmed
to be categorical. To me, all music is
connected. There are no lines except
the ones that we create.” B
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HIP-HOP HISTORY
Continued from page 38

when it burst out of the confines of
its birthplace, things were changed
forever. Sylvia Robinson put the Sug-
arhill Gang together and cut “Rap-
per's Delight,” generally considered
the first commercial rap record. The
same year, Flash and his crew, the
Furious Five, became rap’s first
supergroup. Flash is responsible for
some of the most important records
in the history of hip-hop, including
“Superrappin’” and 1981’s, “The
Adventures Of Grandmaster Flash On
The Wheels Of Steel.’

THE '80s

As the '80s began, more of the
world became aware of the culture
called hip-hop. With exposure, some-
thing strange happened. Seen in the
neighborhoods as positive and unit-
ing—even if only to party—hip-hop
started becoming something else,
although everybody in it worked to
keep things on the positive tip. For
whatever inexplicable reasons, those
on the outside looking in deemed
hip-hop dark and menacing. An easy
comparison is the adult world'’s view
of rock 'n’ roll 30 years earlier.
Alarmists then said the world was
damned forever, now their cultural
inheritors made the same claims
about rap as truth began to edge out
of the inner city.

In 1980, members of the High
Times Crew were arrested for break-

dancing in a Washington Heights sub-
way station. “Mr. Magic’s Rap Attack”
moved rap to a larger world with a
three-hour radio show, airing on
WHBI from 2 to 5 a.m. Sunday mom-
ings. Women started trying to break
the glass ceiling of rap, and the all-
female crew Sequence hit the charts.
Kurtis Blow’s “The Breaks” became
the first certified-gold rap single, and
the rock group Blondie introduced rap
to the pop world with “Rapture.”

In 1981, Disco Daddy And Captain
Rapp’s “Gigolo Rap” became the first
West Coast rap on vinyl. The next
year, Flash released “The Message,”
one of the first urban-story political
raps. Bambaataa recorded “Planet
Rock,” the first big techno-funk hit,
in 1983 and “Looking For The Per-
fect Beat” the next year, signaling
the onset of digital sampling.
Things got more political.

By the mid-'80s, the move-
ment was unstoppable, spinning
on the number of Benjamins.
Los Angeles radio station KDAY
became the country’s first rap-
only radio station, and hip-hop
tours started to make serious
bank. The Fresh Fest concert
tour, featuring Run-D.M.C., Kurtis
Blow, Whodini, the Fat Boys and
Newcleus, became hip-hop’s first big
moneymaking tour ($3.5 million on
27 dates). Hardcore rap evolved into
gangsta rap.

Films spread rap’s visibility. The
1984 movie “Beat Street” featured
performances by Herc, Melle Mel,

Dr. Dre and Ed Lover

Bambaataa and Treacherous Three;
rapper Ice-T appeared in “Breakin’”
and “Breakin’ 2.”

The future was forever changed in
1984, when two entrepreneurs were
introduced at New York’s Danceteria.
Rick Rubin and Russell Simmons
would shortly establish Def Jam
Records.

It began to be all about posture
and payback. The Juice Crew’s “The
Bridge” and Boogie Down Produc-
tions’ “The Bridge Is Over” carried on
one of the longest-running payback
battles in hip-hop history. People saw
more and more rappers at the
movies: 1985’s “Krush Groove”
included performances by LL Cool J,
Run D.M.C., the Fat Boys and Kurtis
Blow; the Fat Boys starred in “Disor-
derlies.”

Run-D.M.C. and Aerosmith created
the first rap/rock crossover hit with
“Walk This Way.” Hip-hop broke out
on the pop charts. MTV, mass media
and death became part of the picture
when DJ Scott LaRock was killed in
the South Bronx in 1987. KRS-One
carried on Boogie Down Productions’
mission and message.

Rap life on both coasts got crazy,
got strapped and got bumped off. In
1988, the year Russell Simmons and
Rick Rubin split up, Niggaz With Atti-
tude (N.W.A) came roaring with
“Straight Outta Compton,” scaring the
hell out of the Federal Bureau of
Investigation. This neighborhood in
Los Angeles became the heartbeat of

Continued on page 64
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HIP-HOP HISTORY
Continued from page 62

gangsta rap. The FBI sent letters to
police chiefs nationwide singling out
the cut “Fuck Tha Police” as an exam-
ple of the anti-law-enforcement ele-
ment in rap.

Marketing got heavier. Two Harvard

denly, suburban blondes were jam-
min’ their hats to the back and going
into the city to see films like “Tougher
Than Leather” with Run D.M.C. and
Slick Rick. More urban angst was
exposed as Public Enemy’s “Fight The
Power” kicked Spike Lee's “Do The
Right Thing” soundtrack off the hook
and Professor Griff's anti-Semitic

undergrads started a flyer called “The  remarks caused a media furor.
Source,” running it out of their dorm
room; Ed Lover and Dr. Dre turned up

on cable with “Yo MTV Raps.” Sud-

THE '90s

The economic reality of rap made

TOO HOT TO STOP

Eric Blackmon blows up the music scene with the release of his new
LP as ENOCK, entitled " The Arsonist”. This work by

the critically acclaimed ENOCK has something to
satisty any musical craving and he is biowing up
on the spot with the title track to make everyone
take notice of his presence in the music industry.
“The Arsonist” takes you on a journey with its
hard-core rap tracks such as

“Represent”, "Stick’ em Up”, "You "
Talk Big Junk” and Nobody To .~
Be P***ing Wit" featuring ’ﬂ,/'
Raider Ruckus, as well as
some smooth jazzy R&B
tracks such as "Sunshine”
and "Be Alone” featuring
MAX and Shonell. ENOCK
brings the noise with these funky
tracks like pushing a button to make
everything go BOOM and that's
enough proof to say that when you
play with fire you're bound to get
bumed. Remember ENOCK when
you decide to take a trip to the record
store and if you can't find it in your
area then that's probably because its

to hot to hold.
Member of ®
SEirT

Funky Stix
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itself very clear this decade. At the
end of 1990, sales exceeded $100
million. MC Hammer declared you
“Can’t Touch This," and it became a
pop- culture buzz phrase. Rap styles
blurred and melded—dancehall
music infused hip-hop with Caribbean
rhythms, and dancehall artists col-
laborated with hip-hoppers or
released solo albums, including
Shabba Ranks, Snagga Puss and
Buju Banton.

The boundaries of hip-hop expand-
ed to include other genres—metal,
hunk and schoolboys. Public Enemy
and Anthrax re-recorded “Bring The
Noise”; there was white-hunk rapper
Marky Mark, and school-age rappers
included Kris Kross.

Hip-hop jumped into living rooms.
Will Smith's “The Fresh Prince Of Bel-
Air” debuted on NBC, and Kid ‘N Play
became movie stars with a string of
“House Party” films. The year 1991
was a banner one for rappers turned
actors—“New Jack City” and “Rico-
chet” (Ilce-T), “The Hard Way” (LL
Cool J), “Jungle Fever” (Queen Lati-
fah), “Boyz N The Hood” (Ice Cube),
“House Party II” (Kid 'N Play).

KDAY was sold, and the all-rap for-
mat ended. Ice-T's heaw-metal anthem
“Cop Killer” stired up the police, and,
while his label, Time-Warner, defended
the song, the cut was later pulled. Rap
icon Tupac Shakur lit up the big screen
in “Juice” and proved rap’s marketabil-
ity in soundtracks. The Disposable
Heroes Of Hiphoprisy 