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m BY JEFF CLARK-MEADS

LONDON——Virgin Retail Europe
(VRE) aims t0 pecome “a genuine pan-
European retailer” with a new man-
agement structure that will see the
closure of its long-
standing headquar-
l ters.

But Simon
Burke, chief execu-
N tive of Virgin Retail
MEGASTOREL Group, says that
the increased buy-
ing power inherent in the new, more
coherent management format will not
be used to intimidate record companies
into granting more favorable trading
terms. Rather, he states, VRE will aim
to move forward ina spirit of coopera-
tion. “I've always believed in the con-

sultative approach," he says.
(Continued on page 84)

A Rival Format
For DVD Due On
Market In 98

BY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—A new DVD format

into the market next year.
Six months after the 5-inch discs and
machines to play them debuted at
retail, a venture called Digital Video
Express on 5 ped a sys-
tem that adapts DVD technology to
permit revenue sharing of software
that never has 10 be returned to the
store and that the user can throw away
after viewing, at a cost of $5.

and purchase

a joint venture

and a Los Angeles entertainment 1aw
( Continued on paye 86)
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Gren Day Sos Growh
On Third Reprise Album
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sony’s RED
Spawns Indie
Group Red Ink

m BY DON JEFFREY

‘candle’ lgnites Globally

Demand High For Elton John Single

A Billboord international staff report. albums, including an all-star tribute
to be released in December, and a
planned trans-Atlantic concert to be
syndicated worldwide next year.
MTV Networks has donated
$100,000 from ticket
sales of its Video Music
Awards to the fund and
is airing John's moving
funeral performance,
taken from the official
media pool camera feed,
a3 2 music video on VH1

and MTV.
The centerpiece and
8 catalyst of the initia-
DIANA, PRINCESS OF WALES tives, however, is J ohn’s

single.

«Candle In The Wind 1997,
rewritten by J ohn’s lyricist, Bernie
Taupin, originally had lyries refer-
ring to Marilyn Monroe. The revised
song opens with the lyrics:

LONDON—The rewritten “Candle
In The Wind,” performed by Elton
John as a moving tribute to Diana,
Princess of Wales, at
her funeral here Sept. 6,
stands poised to becomé
one of the biggest—sen-
ing global singles ever
when it reaches retail
shelves worldwide
beginning Sept. 11.

With proceeds ear-
marked to benefit the
Diana, Princess 0
Wales Memorial Fund,
a charity set up in the
princess’ name after her death, the
music-business initiative also
promises to resonate well beyond
industry confines.

The single release is only one of
many music-industry tribute and
fund-raising projects expected in the
coming weeks and months. Also on
tap are several commemorative

NEW YORK—A new independent
label group has peen formed by Sony
Music’s RED Distribution to help
fledgling labels market and promote
their recordings- The unit, called Red
Ink, will be headed by VP/GM Howard
Gabriel, who says that its “mission is
developing artists for the Sony family
and for the independent sector.”

He adds, “We're acting asa label for
the entrepreneurial professional who
has great ears and great talent but
doesn’t have the opportunity or the
wherewithal to have 2 staff. We provide
him with services s0 he doesn’t have to
staff up.”

Gabriel reports to Ken Antonelli,
senior VP/GM of RED, which distrib-
utes about 285 recordings a year on 23
lakels.

Antonelli says the unit was formed
because many young labels lack finan-
cial resources and an understanding of
distribution, «which makes it difficult

(Conti'nued on page 89)

Goodbye Englond’s 105€
May you ever grow n our hearts
(Continued o1 page 82)

Hot Rap Act Wu -Tang Clan
Runs into Troubled Waters

m BY CHRIS MORRIS

MUSiC TO MY EARS

which has issued no official statement

on Wu-Tang Clan’s status, has no plans
from its roster-

unit has seen great

LOS ANGELES——The chart-topping
Loud Records rap act Wu-Tang Clan is
in an apparent state
of disarray. The \
group, members of
which are currently
under investigation
for allegedly incit-
ing ariot at a show
in Indianapolis and
beating a Loud promotion man after a
Chicago-area date, has abruptly left its
opening slot on Rage Against The
Machine’s national tour.

“It’'s a very weird thing,” a label
gource says. But he adds that Loud,

In June, its two-CD

set “Wu-Tang For-

ever’ entered The
| Billboard 200 at No. R
1. The album, which
| has been certified
triple-platinum, is
No.37onthe chart this issue, inits 14th

week; it drops one 10
The nine-man group,

debut “Enter The Wu-Tang (36 Cham-
pers)” went platinum, has also spawned
(Continued 0% page 83)

Epic/Legacy’s ‘Philly
Sound’ Set Celebrates
Sophisticated Soul
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| Busgrerriy MARIAH CARLY

MARIAH CAREY
“BUTTERFLY"”

THE NLW ALBUM FEATURING
THE #1 HOT 100 siNGLE HONEY.

ALSO AVAILADLE:
SPECIALLY PRICED VALUE PACKAGE
FEATURING CD & CASSETTE

ALBUM IN STORES TUESDAY, SEPTEMBER 16.

See Mariah on:
OPRAH 9/15 and THE TODAY SHOW 9/16
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GAITHER GOSPEL SERIES

proudly presents
The Grammy and Dove Award-winning

GAITHER VOCAL BAND

As you've never heard them before

“Lovin” God & Lovin” tach Dther”

Featuring 13 timeless
"

1, SERIES 1

R GOSPE

‘ G AlTHE classics, many from the
prolific pen of gospel
legend Bill Gaither,

® Composer of more than 500 gospel standards
including “He Touched Me,” “Because He
Lives,” “The King Is Coming,” and
‘Bﬁ\ Galthet & the i R \%}I“& “There’s Something About That Name”
i 0
) * First inspirational artist to sell gold
m\m\
B ‘ h\‘,\\ ® Creator of “Homecoming” series of videos,
“\\\E‘ 19 of which have sold gold, platinum or
PG G4 i L multi-platinum causing Billboard Magazine

to proclaim “Bill Gaither has done for gospel
music what MTV did for rock.”

Available September 9th at your favorite
record store or Christian bookstore.-
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FOR THE LOVE OF ‘THE PHILLY SOUND’

“When did music first capture my imagination?” wonders Kenny
Gamble, reflecting on his work with fellow songwriter/producer Leon
Huff, whose initial decade of an enduring partnership is recalled on
the upcoming boxed set “The Philly Sound: Kenny Gamble, Leon
Huff & The Story Of Brotherly Love (1966-1976)” (Epic/Legacy, due
Sept. 30). “Boy,” Gamble confesses, “nobody’s asked me that before,
but this is a key question. It must have been when I was a teenager
in Philadelphia in the early 1960s, hanging out at a friend’s house,
watching the only TV in my neighborhood. ‘The Glenn Miller Story’
came on, with Jimmy Stewart and that woman who played his wife,
June Allyson. The picture showed all the ups and downs he had in
bands, having to pawn his instruments all the time. Most people did-
n’t believe in Miller, but he stuck it out. And there were moments in
‘The Glenn Miller Story’ I'll never forget.”

Like the scene near the start of the 1954 Universal Pictures release
when W. Kranz, a kindly East Los Angeles pawnbroker, asks the frus-
trated young musician why he won't forfeit his hopes of composing
and arranging. “I have one idea up here in my head,” says
Miller/Stewart, pointing intently. “To me, music is more than just one
instrument—it’s a whole orchestra playing together.”

For You” by Billy Paul; “Don’t Let The Green Grass Fool You” by
Wilson Pickett; the Three Degrees’ “When Will I See You Again”;
the O’Jays’ “Back Stabbers,” “Love Train,” and “For The Love Of
Money”’; and Harold Melvin & the Blue Notes’ “Bad Luck” and
“Wake Up Everybody.”

As Gamble reminds, “ ‘Wake Up Everybody’ and ‘Love Train'—that
music was the way we all felt; that’s why the songs were trend-starters.
With our records, me and Huff were always saying that there is a mes-
sage in the music, and it’s love. A song like ‘For The Love Of Money,’
with a great arrangement by Bobby Martin—that comes from the
Seriptures, people doing anything for the root of all evil. And my
mama, she worked serubbing people’s houses—that is where ‘Always
Love My Mama’ comes from. All those lyrics, they’re the truth.”

Kenneth Gamble was born Aug. 11, 1943, in South Philadelphia,
the son of Ruby and William Gamble. “I don’t know what my dad did
for a living; I don’t know him that well,” says Gamble. “There are
three children in the family; I have two brothers, and I was in the
middle. My mom was a beautiful person, a very spiritual woman.”

Gamble played with songwriter/producer colleague Thom Bell in the

Romeos, a local act that later included Huff as well as

Later, when Miller’s fiancee Helen (Allyson) admits
that she reckons her beau is “rudderless,” he sits her
down and confides, “I know exactly where I'm going,
1 know exactly what I want to do. I'm not gonna be a
sideman all my life. I'm gonna have a band of my own,
I’m gonna play my kind of music. It’s hard to explain,
but a band oughta have a sound all of its own, oughta
have a personality . ..

“...Sort of like a person,” says Helen/Allyson.

“Uh-huh,” answers her future husband. “I haven’t
found it yet, but someday I'm gonna find it.”

“You'll find it, I'm sure you will,” she finishes, sur-
prising both of them with her sudden burst of belief.

“She was a beautiful person!” Gamble exults with
a big laugh, still under the spell of the movie vows that
motivated him. “She stuck by him, and they worked
well together, and the same with his band. From that
moment on, I identified with Glenn Miller, and that
was my thing. Because the film showed that people
in music have great relationships with each other.”

TO MY EARS
o
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by Timothy White

guitarist Roland Chambers, a central presence in the
integrated MFSB (Mothers, Fathers, Sisters, Broth-
ers) Orchestra that would become Philadelphia Inter-
national Records’ house ensemble when Gamble and
Huff founded the label in 1971 with the backing of CBS
Records president Clive Davis. The June Allyson-like
believer at Gamble’s side was Dione LaRue, aka Dee
Dee Sharp, of “Mashed Potato Time” fame (released
in 1962 on the Cameo label), who soon became Mrs.
Gamble and a sublime vocalist—see “Ooh Child” on the
new album—in the Philadelphia International/TSOP
(the Sound of Philadelphia) family.

That brood featured the brilliant talents of Bell—
“We've gotta come out with a Thom Bell boxed set
next,” Gamble insists—as well as those of Martin and
arrangers/cohorts Norman Harris and Bobby Eli and
singer/writer/producer Bunny Sigler, who labored
alongside enchanted engineer Joe Tarsia to break all
rules in the service of Gamble and Huff’s joint vision.
A prime dose of the customary wizards’ brew was “For

H
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Which is exactly what the three-CD, 48-track “The
Philly Sound” demonstrates. Gamble had his own helpful shopkeep-
er/early supporter in Benny Krass, a South Street clothier who put
up the seed money that nurtured Gamble and Huff’s precursory
Excel label and the subsequent Gamble imprint, as the duo began
producing the labels’ initial signing, the Intruders. Kenny and Leon,
who met in the elevator of the Schubert Building on South Broad
Street, wrote a hopeful song called “(We’ll Be) United” for the Intrud-
ers in 1966, producing it in Philadelphia’s Cameo-Parkway Studios,
and when it leapt to No. 14 on the Hot Rhythm & Blues Singles chart,
its strings and sweet vibraphone/piano exchanges proclaimed the
advent of a polished, jazz-bathed beat to rival Stax’s down-home tor-
sion or Motown’s pop strut.

As ’60s civil rights gains found practical application in popular
African-American expression, the neighborhood met the boardroom
on the playing fields of recording and radio studios, and the sound
that Gamble and his buddy Huff heard in their heads fused sophis-
ticated orchestral and conscience-cued themes to yield social cur-
rency and hard cash for the black community. The hits spoke vol-
umes about the passion behind them: “Cowboys To Girls” and “I’ll
Always Love My Mama” by the Intruders; “Only The Strong Sur-
vive” by Jerry Butler; “Me And Mrs. Jones” and “Am I Black Enough

The Love Of Money,” whose high-drama Martin scor-
ing, organ-like vocal washes, and brazen use of phase shifting and
selective echo effects at Sigma Sound Studios created one of the
coolest singles ever cut in any genre.

“Joe Tarsia was great, excellent,” Gamble confirms. “The cleanli-
ness of our sound had a lot to do with the way me and Joe mixed those
records, and you don’t hear a lot of pops and distortions. But I remem-
ber when we did ‘For The Love Of Money’ and Joe told us, ‘You can’t
put echo on a bass—and then take it off again in the middle of a track!’
1 said, ‘Yes you can! You can do anything you want to do!” ” Gamble
claps his hands together in joyful glee. “And it turned out good!”

But such innovation would not have found an audience without the
enthusiastic springboard of the Philly radio community. “In this busi-
ness, we've all got to be motivated,” notes Gamble, “and helping the
Sound of Philadelphia were a lot of good friends among the local dise
jockeys: Georgie Woods, Jerry Blavat, Jimmy Bishop, Jocko [Dou-
glas Henderson], Butterball [Joe Tamburro], John Bandy, Kay
Williams. They were proud of our music and our relationship.”

Of all the boxed sets in this artistically soul-starved year, “The
Philly Sound” is the most necessary and indispensable, its music
filled with the power of its own personality, belief, and that all-mighty
ingredient for unselfish motivation: love.
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* SHADES OF GRACE * BOB CARLISLE * DIADEM

GOSPEL

* GOD'S PROPERTY
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION < 8-RITE

KID AUDIO
% DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1
VARIOUS ARTISTS * WALT DISNEY

THE BILLBOARD LATIN 50
* ROMANCES = LUIS MIGUEL * WEA LATINA

MUSIC VIDEO
* THE DANCE * FLEETWOOD MAC * WARNER REPRISE VIDEO

REGGAE
* MIDNIGHT LOVER * SHAGGY * VIRGIN

WORLD MUSIC
% COMPAS * THE GIPSY KINGS * NONESUCH / ATLANTIC

TAYLOR-MADE FOR RADIO

Amid the changes, clamor, and stress
swirling in the radio world comes a weekly
voice of insight, interest and humor: Billboard’s
Chuck Taylor. Some people can’t wait to drink
their morning coffee or check out the opening
stock quotes. As for me, I can’t wait to open
Billboard and read Chuck’s AirWaves column.
1 know from my show, “LovePhones,” that no
one likes to be alone, and everybody 1 talk to in
the industry says the same about Chuck as I

do—He’s a pleasure to work with and read.
Alissa Pollack
Affiliate Relations, “LovePhones”
Premier Radio Networks
New York

SPEAKING OF ARTHUR PRYSOCK

Iwanted to say thank you for Irv Lichtman’s
article on Arthur Prysock (“R&B, Jazz Bal-
ladeer Arthur Prysock Dies,” Billboard, July

LETTERS =

5). We have two daughters, and I want each to

have a book of all the articles about their dad.

This was the only article that spoke of his place
in the recording world. Thanks so much.

Jean Prysock

Searington, N.Y.

COVERT OPERATIONS

A note of thanks for the great article by
Craig Rosen on Ralph Covert (“ ‘Birthday’
May Boost Covert,” Billboard, July 5). I real-
ly appreciate Rosen’s taking the time to
explore the background on him and his
artistry. Here’s to Ralph’s future and the hope

of a larger audience in the future.
Jay Whitehouse
Waterdog Records
Chicago

SUPPORT FOR HARRELL
I am so sick and tired of the way that the

departure of Andre Harrell from the helm of
Motown is being depicted. Let’s not forget that
Motown was in a dormant state when Poly-
Gram hired Harrell to breathe new life into
this black music institution. Any corporate
executive knows it takes more than two short
years (Mr. Harrell was there only a brief 22
months) to revitalize a failing enterprise
(notwithstanding its rich catalog). Yes, he may
have made mistakes; yes, he is alleged to have
been a big spender. However, Harrell’s track
record and pioneering contribution to the
R&B art form are already recorded in our his-
tory. He has groomed endless amounts of
brothers and sisters. Just ask Sean Combs.
The media’s efforts to reduce Harrell to
some irresponsible big spender have fallen on
deaf ears; some of us know better.
Karen Mason
Destiny Entertainment
Bronx, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billhoard or its management.
Letters should be submitted to the Letters Editor, Billboard, 1515 Broadway, New York, N.Y. 10036
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Top Of The News

8 Altiance’s restructuring contin-
ues with the possible closure of
Independent National Distributors
Inc

Artists & Music

12 Executive Turntable: Julie
Bruzzone is promoted at RCA.
14 Edwyn Collins releases his
fourth solo album, *I'm Not Fol-
lowing You."

14 The Beat: Sublime collection
from Gasoline Alley/MCA

18 Boxscore: Edgefest ‘97
grosses high in Tinley Park, Il
20 Continental Drift: Texas’
Cinderleaf records new EP

23 Popular Uprisings: Daniel
Cartier releases “Avenue A."

24 R&B: BeBe Winans is back
with a solo set on Afiantic.

25 The Rap Column: “Dr.
Dre—First Round Knockout” law-
suit is resolved

31 Dance Trax: Clubland is
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B BY MARK JOSEPH

As millions of baseball fans watched,
Babe Ruth, Ty Cobb, and other legends
dominated the game in the first half of the
century. Few knew of men like Rube Foster
or Cool Papa Bell, who were never allowed
one piteh at the Sultan of Swat or a single
swing at a Walter Johnson fastball.

The Negro Leagues, borne from a cul-
ture of segregation, thrived as the result of
collusion on the part of men like Commis-
sioner Kennesaw “Mountain” Landis and
Negro League team owners whose finan-
cial well-being rested on the comfortable
arrangement. The Major Leagues re-
mained all-white, and the Negro League
owners made money. The African-Ameri-
can players, who wanted to be baseball
players, not Negro baseball players—and
the fans—were the losers.

The color barrier is gone today, but there
is an analogy to be found in the world of
musie. As with baseball, strange bedfellows
have colluded to keep musicians with Chris-
tian beliefs in the modern-day equivalent of
the Negro Leagues—the contemporary

‘Rock acts have peppered
their records with statements
of faith while remaining in

mainstream music’

Mark Joseph is president of the Los Angeles-based MJM Enter-
tainment Group, whose MJM Records has released CCM litles
into the mainstream Japanese market.

Christian music (CCM) industry.
This cooperation between the religious and
the secular industries means that most

Americans have never heard the music of
brilliant artists like Larry Norman, Steve
Taylor, Charlie Peacock, Ken Tamplin, John
Elefante, Paul Clark, Russ Taff, Phil Keaggy,
Rex Carroll, Randy Stonehill, and hundreds
of others whose only “sin” was faith and the
refusal to exclude it from their music.

The arrangement worked nicely and the
formula was simple: Explicitly Christian
lyrics bring in more airplay on Christian
stations—and more money. Artists who
happened to be Christians were signed to
Christian record labels and encouraged to
write one-dimensional God songs. Struggles
of faith were allowed, but preferably if a
conclusion had been reached.

Not content to simply sign new acts, the
CCM world pulled artists like B.J. Thomas,
Mark Farner, Joe English of Wings, Barry
McGuire, Leon Patillo of Santana, Richie

(Continued on page 30)
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# BY BILL HOLLAND
and JEFF CLARK-MEADS

WASHINGTON, D.C.—Congress
will begin ratification hearings next
week on the two recently negotiated
international treaties by the World
Intellectual Property Organization
(WIPQ).

The WIPO treaties, offering an
advanced level of copyright protec-
tion for the digital age, will become
effective worldwide on the day the
30th signatory nation completes its
act of ratification. To date, though,
only one nation has completed the
ratification process: Indonesia.

Begins WIPO Debate

C’right Treaties Mulled Worldwide

The treaties remain open for sign-
ing until the end of the year; 26
nations are now signatories. Within
that total are eight European Union
states. The remaining seven EU
nations have committed to joining
them by the year-end deadline.

The road from signing to ratifica-
tion can be a long one, though. Con-
scious of the problems that could
arise through any delay in imple-
menting these new protections in the
fast-moving digital environment, the
international record industry is keep-
ing up the pressure for progress to
be made.

(Contirnued on page 86)

Multi-Format
House Of Blues
Series Planned

B BY BRETT ATWOOD

LOS ANGELES—House of Blues
Entertainment and the Larry Thomp-
son Organization are preparing to
launch a new music performance and
documentary series, which will debut
simultaneously on television, radio, and
the Internet.

The multimedia music program
“Gumbo TV—From The House Of
Blues” is expected to bow in mid-1998
and is the second television series effort
for House of Blues, following the TBS
show “Live From The House Of Blues,”
which ceased production in 1996.

Though much of the creative diree-
tion of the weekly program was still
being determined at press time, the
Internet and interactivity will play a
key role in the content.

“We are not interested in ereating
another straightforward performance
show,” says House of Blues chair-
man/CEOQ Isaac Tigrett. “The content
will take full advantage of the interac-
tive potential of the Internet. We real-
ly view this as the first Internet TV
show that happens to also be simulcast
on the TV.”

Mare Schiller, VP of House of Blues
New Media, adds, “We want to inte-
grate the ability to connect viewers
together through the Internet.”

(Continued on page 56)

2 Developments In Alliance Restructuring
INDI May Be Shuttered; Potential One-Stop Buyer Emerges

B BY ED CHRISTMAN

NEW YORK—In separate develop-
ments, Alliance Entertainment Corp.,
which filed for Chapter 11 protection
July 14, is said to be considering the
shutdown of its independent distribu-
tion company, and a new suitor has
emerged to express interest in buying
its one-stop group.

Richard Bernstein, who heads up
R.A.B. Holdings, confirms that his com-
pany is interested in acquiring the
Alliance One-Stop Group. Bernstein,
who was chairman of Western Publish-
ing for 10 years, has yet to make a bid,
though, because Alliance must submit
a business plan to the bankruptey court
before it can put that asset up for sale.

‘Titanic’ Consequences. Composer/lyricist Maury Yeston, winner of a Tony
Award for best score this year for “Titanic”—which also earned four other Tonys,
including best musical—has signed a new 10-year administration agreement
with Cherry Lane Music for his publishing company, Yeston Music Ltd. The new
deal extends an association between Yeston and Cherry Lane begun in 1990.
Cherry Lane recently issued a folio of “Titanic” songs; the original-cast album is
on RCA Victor. Yeston’s catalog includes another Tony-winning score, his
“Nine.” Shown, from left, at the Lunt-Fontanne Theatre, where the hit musical is
playing, are Dan Rosenbaum, VP of publications at Cherry Lane; Peter W. Pri-
mont, president/CEQ of Cherry Lane; Yeston; Michael Connelly, VP/GM of Cher-
ry Lane/Cherry River Music; and Ted Piechoncinski, VP of Cherry Lane Music.

AOL Venture To Sell Singles

The Hub Lets Users Download Songs

LOS ANGELES—The Hub, an online
venture hetween the nation’s leading
Internet service provider, America
Online (AOL), and New Line Televi-
sion, is planning to sell downloadable
music singles on its new World Wide
Web site (http://mww.thehub.com) and
direct to AOL'’s 9 million users.

The Hub’s musie retail venture,
which debuts Sept. 23, is expected to

Police Suspect In Shakur Killing
Sues Death Row, Shakur Estate

LOS ANGELES—A man identified by
police as a principal suspect in the mur-
der of Tupac Shakur has filed suit
against Death Row Records, label
owner Marion “Suge” Knight, and
Shakur’s estate, claiming he suffered
physical injury and emotional distress
after being assaulted by Knight,
Shakur, and others on the evening the
rapper was fatally shot.

In a civil action filed Sept. 8 in Cali-
fornia Superior Court in L.A., Orlando
Anderson recounts his version of a
clash with Knight, Shakur, and sever-
al unidentified individuals in the MGM
Grand Hotel in Las Vegas on the
evening of Sept. 7, 1996.

Shakur was gunned down later that
night as he rode in Knight’s car on the
Vegas strip. He died in a Las Vegas

hospital six days later. To date, no one
has been charged with the murder.

In a February report in The Los
Angeles Times, Anderson, a reputed
member of the L.A. street gang the
Southside Crips, was identified by Sgt.
Kevin Manning of the Las Vegas Metro
Police homicide division as a suspect in
Shakur’s shooting. But Manning added
that investigators had no direct evi-
dence to connect him to the crime.

In his suit, Anderson alleges that he
was the victim of an unprovoked “rat-
pack attack” at the MGM Grand, and
that Shakur, Knight, and the other
assailants “kicked, punched, and struck
[Anderson’s] head, face, and various
parts of his body.” He claims he
received “injuries to his ear, head,

(Continned on page 84)

offer CD-quality tracks from about
1,000 established and developing artists
using technology developed by Red-
wood City, Calif.-based Liquid Audio.

The development, which had not
been formally announced at press time,
is likely to give a substantial boost in
awareness to digitally downloadable
music commerce. Internet consumers
will be able to permanently store their
CD-quality song purchases on their
computer hard drives. Consumers with
CD-Recordable (CD-R) drives on their
computers will be able to make a per-
manent copy of their purchases.

Liquid Audio’s technology allows the
owner to play the music on one or more
computers, but tracks can only be
recorded on a CD-R one time.

In addition, the technology allows for
proper payment and accounting of
mechanical and publishing royalties
(Billboard, March 15).

Consumers without a CD-R drive
will be able to request a made-to-order
CD from the Hub, which will deliver
customized CDs direct to consumers
through the mail. The Hub is near to
completing a deal with a major distrib-
utor for its physical retail sales, says
Marshall Klein, director of business
affairs at the Hub.

“This is just the tip of the iceberg,”
says Klein. “We hope that larger labels
will start to recognize that this technol-
ogy is safe and that there is a way to

(Continued on page 81)

Bernstein has a long background in
distribution, having once owned Har-
ris Wholesale Drug, and his R.A.B.
Holdings currently owns Milbrook Dis-
tribution Services, based in Leicester,
Mass., which sells health and beauty
products and specialty foods to super-
markets.

Bernstein joins Apollo Advisors,
which has been talking to Alliance for
more than a year, in waiting on the
sidelines for the court to decide
whether to put the company on the
block.

Meanwhile, over the last two weeks,
Independent National Distributors
Inc. (INDI) executives are said to have
told the labels in their distribution
portfolio that it they have any upcom-

ing releases for the fourth quarter,
they should make other distribution
arrangements.

If Alliance decides to close INDI, it
likely will keep its doors open at least
through the end of the year, as Alliance
and INDI executives wind down the
operation.

Alliance executives could not be
reached for comment.

One of the main factors prompting
Alliance executives to consider shut-
ting down INDI has been the lack of
payments from major accounts since
the parent’s Chapter 11 filing, accord-
ing to sources.

Alliance acquired INDI in 1995, pay-
ing $26 million for the company and

(Contirued on page 86)

Navarre Again Reinvents
Music Distribution Arm

B BY CHRIS MORRIS

LOS ANGELES—Citing the demands
of a volatile marketplace and ongoing
changes in the retail and wholesale
landscape, Navarre Corp. has re-
aligned its music distribution division
for the second time in less than three
months.

In July, New Hope, Minn.-based
Navarre announced that it was paring
its music distribution company from
four regions to three and instituted a
round of personnel changes and addi-
tions (Billboard, .July 12).

The restructuring came after the
Nasdaq-traded firm posted a loss of
$6.2 million for the 1997 fiscal year.

On Sept. 5, a new round of structur-
al changes was announced to Navarre
staffers internally and to its distributed
labels via a communiqué from COO
Guy Marsala.

Navarre has now shrunk its region-
al territories from three to two with the
combination of the Eastern and Mid-
western territories, and former Mid-
western regional manager Ed Maxin
has been promoted to Eastern region-
al director. Simultaneously, Eastern
regional manager Mark Heyert and
Western regional manager Ian Deal-
hoy have had their positions eliminat-
ed, and they have been reassigned as
account executives (Billboard Bulletin,
Sept. 9).

Albany, N.Y.-based Trans World
Entertainment, formerly serviced by
the Eastern sales force, will now come
under the purview of national accounts
director Vyto Lazauskas.

Western regional director Frank

Mooney now takes on responsibility for
Texas, which was previously a Mid-
western territory. The Hawaiian
branch of the company, which former-
ly reported to Mooney, will now report

to Marsala.
With the changes came downsizing:
Orange County/San Diego sales rep
(Continved on page 84)

P’Gram Canada
Restructuring
Costs 20 Jobs

B BY LARRY LeBLANC

TORONTO—Restructuring at Poly-
Gram Group Canada resulted in the
loss of 20 positions on Sept. 9, includ-
ing the resignation of Doug Chappell,
president of the company’s Mer-
cury/Polydor division.

PolyGram Group Canada chairman
John Reid will operate Mercury/Polydor
until a successor to Chappell is chosen.
At A&M/Island/Motown, Randy Wells
has been promoted to senior VP and will
head that record division, reporting to
Reid. Wells was formerly VP of promo-
tion (Billboard Bulletin, Sept. 10).

Reid says that a centralized PolyGram
Group A&R department is being created
that will oversee A&R activities at both
the A&M/Island/Motown and Mer-
cury/Polydor divisions. This depart-
ment will be headed by Allan Reid,

(Continued on page 48)

# BY SHAWNEE SMITH

NEW YORK—Former A&M
Records’ employee Heath Byers has
brought a same-sex sexual harass-
ment and wrongful termination suit
against former A&M executive Mark
Mazzetti, A&M Records, and its par-
ent company, PolyGram Holding Co.

In the court action, filed Sept. 8 in
Los Angeles Superior Court, Byers,
a former administrative assistant to
Mazzetti, alleges that he was “the vic-

Former A&M Staffer Brings
Sexual Harassment Charges

tim of a continuous pattern of sexual
harassment, including lewd com-
ments, molestation, and physical acts
... which included constant and
unwanted sexual overtures, intimi-
dation, and threats of retaliation” by
Mazzetti, whom, the suit alleges, is
“openly gay.” Byers, whom the suit
says is heterosexual, further alleges
that his complaints to A&M regard-
ing Mazzetti’s behavior went unheed-
ed (Billboard Bulletin, Sept. 9).
(Continued on page 84)
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musicians united for strong internet copyright

In this country, we've alwavs believed that anvone with a good idea should get eredit for their ereativity.
That's why we are uniting to uree Congress to ratifyv the World Intellectual Property Oreanization (WIPO) treaties that extend
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Lava/Atlantic’s Sugar Ray
Flying High With ‘Floored’

@ BY DOUG REECE

LOS ANGELES—Lava/Atlantic mod-
ern rock act Sugar Ray has become the
summer’s musie business Cinderella
story as its sophomore album,
“Floored,” continues to hold its ground
on The Billboard 200 this issue.

Moving back up to No. 12 this issue,
“Floored” has sold more than 510,000
units since being released in July,
according to SoundScan.

Even more impressive, the band’s
single “Fly”—a hooky, summertime
gem featuring the talents of toaster/
rapper Super Cat—hovers at the No. 1
spot on the Modern Rock Tracks chart
for its eighth consecutive week.

Meanwhile, a clip for the single fea-
turing Sugar Ray lead singer Mark
MecGrath in a Fred Astaire/Lionel
Richie-style wall dance is in heavy rota-
tion on MTV.

The track’s resilience, says modern
rock WBRU Providence, R.1., PD Tim
Schiavelli, is especially noteworthy in
light of the multi-station play it is
receiving in several markets.

“[Competing modern rock station]
WDGE is on it, and [top 40] WPRO and
[mainstream rock] WHJY are playing
it all over the place as well, so burn
would be an issue,” he says. “But so far,
research is telling us that it’s not crispy
yet, which is pretty amazing when you
consider we've had it in heavy rotation
for the last three months.”

Before “Fly” began to soar,
Lava/Atlantic serviced album track
“American Pig” to college, metal, and
mainstream rock May 2. The label fol-
lowed quickly with “Fly,” servicing
mainstream rock—which received a
version of the song minus Super Cat’s
contribution—modern rock, and AC
May 16. Some triple-A stations also
received the track.

While the band has undoubtedly
become tied to the track due to its
widespread coverage, it is only one
facet of Sugar Ray’s musical persona.
In fact, most other tracks on the album,
including the forthcoming single

SUGAR RAY

“RPM,” reveal a heavier, more aggres-
sive punk sound.

Sugar Ray drummer Stan Frazier
says it is by design that the act’s records
sometimes appear dichotomous.

“Even looking back to [the band’s
1995 debut] ‘Lemonade & Brownies,’

(Continued on page 81)
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Green Day Grows Beyond Punk On ‘Nimrod’

Band’s Third Reprise Set Offers Variety Of Sounds

# BY CRAIG ROSEN

LOS ANGELES—Growth and matu-
rity aren’t words one usually associates
with punk trio Green Day, but with the
release of “Nimrod”—the band’s third
Reprise album, due worldwide Oct.
14—those two words are frequently
popping up in discussions.

Included among the album’s 18
tracks are the string-laden acoustic
ballad “Good Riddance” and the
orchestrated surf instrumental “Last
Ride In.” No Doubt’s horn section
guests on “King For A Day”; singer
Billie Joe Armstrong blows harp on
“Walking Alone”; and the album’s first
single, “Hitchin’ A Ride,” opens with
violin strains courtesy of That Dog’s
Petra Haden.

“I spent a lot of time in the studio
while they were recording,” says
Reprise Records president (U.S.)
Howie Klein, “and what I realized
immediately is that they had seemed to

Fancy Footwear. PolyGram executives proffer a pair of Jon Bon Jovi’'s boots,
which the singer donated to help raise funds for the NCH Action for Children
charity in the U.K. The footwear was among the prizes at a recent NCH celebrity
auction. Pictured, from left, are PolyGram Filmed Entertainment president of
international Stewart Till; PolyGram Continental Europe president Rick Dobbis;
David Helps, who bought the boots; film director Alan Parker; and Helps’ guest,

Seana King. (Photo: Peter Dobiesz)

mature in their musical direction. It
wasn’t just more of the same. There
was so much growth in the band.”

While some of “Nimrod” does show
newfound musical development, make
no mistake: Green Day is still, first and
foremost, a punk band.

“I still love punk rock,” says singer/
guitarist Armstrong. “I'm only 25 years
old, and I still love it. I don’t want to
abandon it. It made me who I am, but
we’re capable musically of doing a lot
more ... We wanted to leave ourselves
vulnerable and sort of let it happen.”

While such bands as the Clash and
the Replacements were noted for
growing beyond their punk roots, Arm-
strong says it was indie punk band
Bikini Kill that inspired Green Day’s
growth.

“I really liked the way Bikini Kill's
last record came out,” he says. “They
challenged themselves more. They
have some really rough punk rock
songs and these delicate pretty songs.
I was into the way they did it, and since
they come from the same background,
it was easier to relate to than some-
thing like ‘London Calling.” That
record was done in a completely dif-
ferent era.

“The way we think of this band is
that we're sort of the last rock’n’roll
band on the planet,” Armstrong adds.
“Everybody is getting into electronic
and folk kind of musie, and nobody is
really bashing it out. We're a garage
band, no matter which way you look
atit.”

It was in 1994 that Green Day—now
managec by Atlas/Third Rail’s Bob
Cavallo and Pat Magnerella—became
more than just a garage band. After
recording two albums and three EPs
for the Berkeley, Calif.-based Lookout
Records, the trio—which also includes
bassist Mike Dirnt and drummer Tre
Cool—made the leap to Reprise. The
group’s 1994 major-label debut, “Dook-
ie,” has sold more than 6.2 million
copies to date, according to SoundScan.

“Insomniae,” the band’s 1995 album,
has sold 1.6 million—a disappointment

only when compared with the incredi-
ble sales strength of “Dookie.”

“I love the last record,” Armstrong
says of “Insomniac.” “It did a lot bet-
ter than I thought it was going to do.
We were prepared for what people
were going to say. From the sound of
it, we knew it wasn’t going to sell as
much as ‘Dookie.” It is very much the
opposite of what we did with this al-
bum. It had a sort of one-track mind.
It was very aggressive through the
whole thing. It was relentless. It sold 4
million worldwide, and that’s great.

GREEN DAY

Bands dream of selling that many
records.”

For “Nimrod,” Armstrong wrote 40
songs before narrowing down the field
to the 18 tracks—published by Green
Daze Music, administered by WB
Music Corp./ASCAP—that appear on
the album. With Rob Cavallo once
again serving as co-producer, the band
spent four months recording the al-
bum, twice as much as it spent on
“Insomniac” and “Dookie.”

Quips Armstrong, “We spent a little
too much time playing pool and foos-
ball, but we really bled over this record
to the point of straight-up delirium.
Now I have this big sense of relief,
because I can listen back to it and feel
really good by knowing that all the
hard work had a payoff.”

The confessional ballad “Good Rid-
dance,” which was written after “Dook-

(Continued on page 81)

Things will get hairy September 30th

The Soundtrack Album

Musie From the Motion Picture

An Americar\Verewolf in Paris

| Featuring new music from Better Than Ezra and much

Album in stores September 30th Film Opens October 3rd

¥ Hollywood
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E BY JEFF CLARK-MEADS

LONDON—A major televised con-
cert has been dedicated to conductor
Sir Georg Solti, winner of 32 Gram-
my Awards and deseribed as “one of
the century’s finest musicians,” fol-
lowing his Sept. 5 death while on
vacation in France.

Solti, who was 84, was to have con-
ducted Verdi’s “Requiem” Sept. 12
during the BBC Promenade Con-
certs at London’s Royal Albert Hall.
The performance was originally to be
dedicated to Diana, Princess of
Wales, following her death, but
stand-in conductor Sir Colin Davis
decided to dedicate the concert joint-
ly to the princess and to Solti.

Davis says, “In the light of Sir
Georg’s death, it is now entirely fit-
ting that the concert should be both a
memorial to the Princess of Wales
and a tribute to the life and work of
Sir Georg Solti, one of the greatest
musicians of our time, in a piece with
which he was so closely associated.”

The musical legacy Solti leaves
behind encompasses some 250 discs,
the overwhelming majority for
Decca, including his celebrated
recordings of Wagner’s “Ring” cycle
made between 1958 and 1965 with the
Vienna Philharmonic Orchestra.

Solti signed with Decea in Janu-
ary 1947, and his 50th anniversary
with the company was marked this
past January with a contract for
life. A Decca source says the com-
pany believes Solti’s half-century
with the label is the longest associ-
ation of artist and company in
recording history.

Decca president Roger Lewis says,
“Sir Georg was one of the century’s
finest musicians. He was a vital man,
full of energy and drive, who con-
stantly broadened his musical hori-
zons by taking up new challenges; he
was still learning new scores in his
80s.” Moreover, “he imbued the label
with his personality,” Lewis adds.
“What we are today is in great mea-

Memorials Due For Late
Conductor Sir Georg Solti

sure thanks to him.”

In the U.S., London Records is
moving ahead with previous plans—
now taking the form of a tribute—to
mark the conductor’s 85th birthday
(it would have been Oct. 21), the pub-
lication of his autobiography by
Knopf, and his 50 years with the com-
pany (see Keeping Score, page 40).

Solti was born Gyorgy Stern in
Budapest in 1912, the son of a corn
merchant. At 6, he began studying
piano at the Liszt
Academy in the
city and later
began a career as
a concert pianist.
At 20, he joined
the  Budapest
Opera, there tak-
ing the name
Solti, and made
his debut as a con-
ductor with the opera in 1938.

Solti spent much of the Second
World War in Switzerland to escape
from persecution of the Jewish peo-
ple by the Nazi-influenced Horthy
regime in Hungary.

Immediately after the war, he was
invited to conduct the Munich-based
Bavarian State Opera and served as
its musical director from 1946-52.
During this period, he changed his
name to the German form, Georg,
and became friends with the German
composer Richard Strauss, then liv-
ing near Munich. Solti arranged the
composer’s 85th birthday celebra-
tions in 1949,

In 1953, Solti made his operatic
debut in the U.S. conducting Strauss’
“Elektra” in San Francisco, but it
was a year later that he began his
most enduring and noted American
partnership—with the Chicago Sym-
phony Orchestra. He went on to
become the Chicago Symphony’s
musical director for 22 years, from
1969-91. Solti is credited with extend-
ing and enhancing the orchestra’s
international reputation,; its first for-

(Continued on page 92)

SOLTI

RECORD COMPANIES. Julie Bruz-
zone is promoted to VP, marketing,
at RCA in New York. She was senior
director, marketing.

Island Records in New York
names Mika El-Baz VP, media
relations. She was senior director,
media relations.

Debbie Zavitson is named senior
director, A&R, at Giant Records in
Nashville. She was A&R director at
Epic Records.

Roadrunner Records in New York
names Joe Guzik national director,
rock radio promotion; Lulu Cohen
national director, modern rock; and
Cory Brennan product manager.
They were, respectively, senior
director, promotion and marketing,
at Earache Records; promotions
director at Thirsty Ear Records and
Beggars Banquet Records; and
national director, marketing and
sales, at Beggars Banquet.

Michael Terry is named director

EL-BAZ

BRUZZONE

of sales at Gee Street Records in
New York. He was national manag-
er, urban artist development, at
EMI Music Distribution.
Universal Music Group in Los
Angeles promotes Hugh Miller to
senior VP, group controller. He was
VP, finance, at Universal Concerts.
RCA Records in New York pro-
motes Dalita Keumurian associate
director, strategic marketing. She
was strategic marketing manager.
N2K Encoded Music in New York
names Laurie Jakobsen publicity
director. She was operations direc-

EXECUTI

Mavericks Sessions Showcase Band’s Strength
Versatile MCA Act Records 98 Set Live In Studio

B BY DEBORAH EVANS PRICE

NASHVILLE—If the atmosphere
surrounding the recording of an album
has much impact on its reception in the
marketplace, then the Mavericks’ next
record should definitely be a big one.
The MCA band has been in the studio
working on its January 1998 release,
and the members readily admit it’s
been an adventure.

“This time out, we wanted every-
thing to be bigger—the production val-
ues, the room, everything,” says lead
vocalist Raul Malo. “We wanted more
of everything, and we went after that.”

Produced by Don Cook and Malo,
the project, which is still untitled, was
recorded at Ocean Way Studios, a
large, posh facility that opened its
doors on Nashville’s 17th Avenue ear-
lier this year. The building was once a
chureh, and the stained-glass windows
that remain in the sanctuary-turned-
studio provided a serene contrast to
what was, literally, a circus-like atmos-
phere surrounding the recording.

For the sessions, the Mavericks had
the room adorned with a variety of cir-
cus props to offer an interesting back-
drop to the proceedings. They did
other things to enhance the mood. One
night they asked family, friends, and
everyone else coming to the session to
dress in black formal wear.

“Mavericks album sessions are like
a Fellini movie,” says Cook. “You see
people and ask, ‘Who in the world are
they and what are they doing here?
Then somebody in the band will run up
and hug them, and you realize it’s part
of the process, and you roll on, and it’s
fun.”

The atmosphere was definitely loose.
“We were cutting a Spanish number,
and a catering guy walks in with a
whole tray of margaritas because we
were thirsty,” says Malo. “That’s the
way it’s been. Any number of times
we’ve had 100 people here.”

Atmosphere aside, the major differ-
ence with this album is that it was
recorded live—with the band joined by
the Nashville String Machine, made up
of members of the Nashville Symphony.

V E

ZAVITSON GUZIK

tor at Shore Fire Media.

Avatar/Polydor Records in Los
Angeles names Line Spencer
national director, publicity. She was
national director, publicity, at Cor-
rect Records.

Spring Hill Music Group in
Nashville names Amy Templeton
public relations coordinator. She
was an intern at the National Assn.
of Recording Merchandisers.

Beast Records in Minneapolis
names Mary Lehnard licensing
manager and Barbara Elfenbein
product development director. They

TURNTABLE

THE MAVERICKS

“We basically cut the whole thing
live—the seetions, the strings,” Malo
says. “I sang out there in the middle of
the room, and everybody played live,
basically how old Motown records and
all those records were cut. The room
was full of musicians. It’s been nerve-
racking. Probably three or four years
ago, we couldn’t have done it this way
because of the pressure of all of the
musicians, also [having] five cameras
around all the time [shooting video].
Now that we're big time, this stuff
doesn’t faze us. We can handle it.”

Although Malo makes that last
remark with a sarcastic grin, there's a
lot of truth in the statement. Bassist
Robert Reynolds says that the band—
also composed of drummer Paul
Deakin and guitarist Nick Kane—has
reached a maturity level that makes
this kind of recording feasible. “It’s
been really fun because the years we've
worked together have finally paid off
in the studio, where we can take all the
road experience and play live in a stu-
dio and still be together. It holds up.”

Malo says that, from the moment the
songs were written, the group agreed
that recording live was the best way to
present them.

“It was a challenge in a lot of ways,
but it was probably the most exciting
time I've had as a singer,” he says.
“Just singing with a powerful orches-
tra was terrific, and, of course, now I'm
spoiled because I won’t do a gig unless
it’s with the Cleveland Symphony. We
are really screwed for the next year,
because we are doing a club tour, and I
don’t know how we are going to fit the
symphonies in.”

Says Malo of the studio vibe, “A lot

of people get caught up in making sure
the kick drum is perfect or this guitar
lick is perfect, and the truth is nobody
really cares. The audiences don’t care
about stuff like that. Regular folks
don’t care about things like that. Musi-
cians care about their licks. What I
want to be coneerned with, and I think
we're all concerned with the most, is
the energy of the record and the cner-
gy that came across in the recordings,
and that’s real good. You can feel it on
the record.”

The increased energy level no doubt
came from the excitement of perform-
ing live, but the fact that the Mavericks
are in the midst of taking a year off
from the road is also a contributing fac-

(Continued on page 92

McCann Can. Asylum country
singer Lila McCann takes a break in
the shooting of a clip for her next
single, “I Wanna Fall In Love” (coun-
try radio service date Sept. 15), to
pose in her Heatseekers T-shirt. The
artist, who was awarded the shirt
when her album, “Lila,” reached the
No. 1 slot on the Heatseekers chart
in the Aug. 16 issue, began her
sophomore year of high school this
month. McCann will perform at
events surrounding the Sept. 24
Country Music Awards and appears
on the cover of this month’s Ameri-
can Cheerleader magazine. (Photo:
John Lee Montgomery 1ll)

COHEN TERRY

were, respectively, licensing admin-
istrator and assistant copyright
administrator at K-tel.

PUBLISHING. Steve Backer is
named executive VP, West Coast
operations, at EMI Music Publish-
ing in Los Angeles. He was head of
marketing at the Enclave.

BMG Songs/Nashville names Ron
Stuve senior director, country divi-
sion, and Karen Conrad VP, coun-
try operations. They were, respec-
tively, VP at AMR/New Haven
Music and founder of AMR/New

BACKER

Haven Music.

RELATED FIELDS. Rogers and
Cowan in New York names Desiree
Gruber VP, entertainment. She was
director, entertainment.

Eric L. Walkup is named presi-
dent of Shakin’ House Music. He
was secretary.

Erik Filkorn is named senior
talent coordinator at AtlanticPa-
cific Music in Los Angeles. He was
a publicist at Creative Image Asso-
ciates.
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Fleetwood Mac: The Dance

Debuted at #1 on the BILLBOARD Chart

Fleetwood Mac: The Dance, exclusively on MTV
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Fourth Solo Set Is First In Setanta/Epic Deal

H BY PAUL SEXTON

LONDON—BYy his current scorecard,
Edwyn Collins isn’t due for another
major crossover hit until the year 2009,
but he isn’t sitting around waiting for
it.

Instead, the Scottish singer/song-
writer and former leader of early ’80s
U.K. favorite Orange Juice is launch-
ing himself into his fourth solo album,
“I'm Not Following You.” Due Oct. 21,
it’s the first record to appear via the
new U.S. marriage between Setanta,
the independent label to which Collins
is signed in the U.K., and Epic.

The album is the follow-up to 1994’s
“Gorgeous George,” which Setanta
managing director Keith Cullen says
sold about half a million copies world-
wide. Released in the U.S. on Bar/
None, that set had a four-week run on
The Billboard 200 late in 1995 and now
has U.S. sales of 126,000 copies, ac-
cording to SoundScan.

The album included the memorable
single “A Girl Like You,” which sold
51,000 copies in the U.S., according to
SoundSean. Cullen estimates that the
worldwide hit, which returned Collins
to the U.K. top 10 for the first time
since Orange Juice made the grade
with “Rip It Up” in 1983, sold roughly

a million copies worldwide.

“I was very selfish with ‘Gorgeous
George,” ” says Collins. “That was the
breakthrough album, and I don’t want
to sound smug—even though I am—
but it was the first album I produced,
so for the first time I was not being
restricted by somebody else’s vision.”

Collins, whose
songs are pub-
lished by Island
Musie, acknowl-
edges that chart
success on the
scale of “A Girl
Like You” may be
hard to come by—
“That’s kind of a
one-off,” he says—
but as the title of the new album sug-
gests, he has never been the sort to
chase trends. He views the mixed UK.
press reception to “I'm Not Following
You” with a mixture of bewilderment
and amusement. “I expected to polar-
ize people, but not to this extent. It’s
hard to pigeonhole me, and I think the
lazier journalists are confused.”

The lead track from the album is
“The Magie Piper (Of Love),” due at
specialty and triple-A stations Sept. 9
and at alternative and college outlets
Sept. 30. Epic senior VP David Massey

Matador’s Artistic Bardo
Pond Uses Music As Palette

H BY CHRIS MORRIS

LOS ANGELES—Given the art-school
background of most of Bardo Pond’s
members, it comes as no surprise that
some of Matador Records’ marketing
plans for the
Philadelphia
band’s Oect.
21 release,
“Lapsed,” re-
semble an art
project.
Christina

Zafiris, the la-
bel’s director
of marketing,
says, “With a
band like this, they foster their own
scene that grows on its own, and you
have to be very sensitive to that and
make sure that you help it manifest
itself—things like letting the band do
their own artwork . . . [and] really pay-
ing attention to what they are into visu-
ally and how they're expressing their

BARDO POND

music visually and how to take that
expression and translate it into basic
marketing tools, like a poster or a stick-
er or the advertisements. Where is the
power, imagewise?”

Michael Gibbons—who is joined in
Bardo Pond by his brother and fellow
guitarist John, bassist Clint Takeda,
drummer Joe Culver, and singer/
flutist Isobel Sollenburger—compares
his band’s methods to painting with
sound.

“The whole feel of it, and the way we
make it, it feels like a painting,” Gib-
bons says. “Even when we go into a stu-
dio, it’s like changing a painting, chang-
ing the songs. They're never really
done—it’s almost like working on a
painting.”

With the exception of Culver, all the
band members have studied art. “We’re
all painters or sculptors,” Gibbons notes.
Bardo Pond got its start in the early "90s,
when Gibbons left the Art Institute of
Chicago and took up guitar playing.

(Continued on page 21)

SHURE

MICROPHONES

THe SOUND OF PROFESSIONALS... WORLDWIDE.»

is confident that Collins will enjoy
American success on his own terms.

“You have to bear in mind,” says
Massey, “that what happened with
Edwyn last time was that his album
[sales were] cannibalized by the
‘Empire Records’ soundtrack,” on
which “A Girl Like You” was featured.
“He deserved a gold album. He’s
almost an alternative darling; the press
love him. We feel good about him being
on Epic.”

Product manager Ross Piro adds
that press interest in the singer is al-

Hallowed Ween. Ween celebrates the release of its new Elektra Entertainment
album, “The Mollusk,” with a show at New York’'s Westbeth Theater. Shown, from
left, are Dane Venable, Elektra senior director of marketing/product manager;
Brian Cohen, Elektra VP of marketing; Gene Ween and Dean Ween; Mike DePip-
pa, national manager of college promotion and marketing for Elektra; Roger
Cramer, Ween's manager; Chris Elles, coordinator of college radio for Elektra;
and Pete Rosenblum, Elektra’s national director of alternative promotion.

(Continued on page 20)

SECON DHAND SUBLIME: Gasoline Alley/MCA will
release a new album of Sublime material Nov. 4. Titled
“Secondhand Smoke,” the project will include at least 15
tracks, the majority of which are previously unreleased
songs. The rest are alternate and dub takes of songs
already known to Sublime fans. The material was record-
ed at the same time as the band’s immensely popular self-
titled album and features the vocals of Bradley Nowell,
who died in May 1996 of a drug overdose.

The bulk of the release is composed of “material that
the band decided artistically they weren’t going to include
on the last album,” says MCA marketing director Paul
Orescan.

The news of the release comes while “Sublime” contin-
ues to do tremendously well. The

Sublime Sends Qut ‘Secondhand
Smoke’; Rick James Back In Action

release, “While on the road, James plans to visit schools
and talk to groups of students about relevant social issues
so they may learn and benefit from his experiences.”
Fathers, lock up your daughters . . . Also of note, although
Mercury officially had no comment at press time, the
release about James mentions Mercury Records’ CEO
Danny Goldberg’s ascension ta head of the Mercury Label
Group (which includes Motown) as a fait accompli

THIS & THAT: Aerosmith has been named the recipient
of the Silver Clef award at the annual Nordoff-Robbins din-
ner and auction, to be held Nov. 3 in New York. Nordcrf-Rob-
bins specializes in music therapy for children. . . After last
year’s move to Madison Square Garden, the Grammy

Awards will return to New York’s

eponymopus album, propelled by the
massive hit “What I Got,” has been
certified double-platinum and is No.
17 on The Billboard’s 200 this issue.
Additionally, since “Sublime’s”
release, the band’s catalog has shown
substantial sales. According to Ores-
can, 1992’s “40 Oz. To Freedom”

Radio City Music Hall Feb. 25, 1998.

According to the music channel,
the 1997 MTV Video Music Awards
(VMA) garnered a 7.5 rating with a
12 share. That represents viewership
of 5.2 million, the third-highest rating
in the VM A’s 14-year history. The rat-
ings for the Sept. 4 show were up 39%

(released on Skunk Records and
reissued by MCA), has gone from
175,000 units sold prior to “Sub-
lime’s” July 1996 release to near 700,000.

“What makes Sublime a phenomenon is that there have
been a number of pop artists who have died at the height
of their careers. When Bradley Nowell died, Sublime was
on the doorstep of exploding; they were mainly a West
Coast band,” says Orescan.

In fact, with the band’s videos’ ubiquitous presence on
MTYV and its songs on radio, there are a number of fans
who don’t know that Nowell is indeed dead. “We get calls
from people wanting to know when they’re going to go on
tour,” says Orescan. “We get mail for Brad, which we for-
ward on to the fan club.”

“Secondhand Smoke” is “all about the early Sublime fans
and the hardcore fans,” says Orescan. “There are a lot of
people who have had ‘Sublime’ for over a year, and they’re
clamoring for new music. Because of how this project was
put together, coming out of the Sublime camp, this is musie
that we think would legitimately appeal to old fans.”

The album was overseen by the band’s remaining mem-
bers—drummer Bud Gaugh and bassist Eric Wilson—
and Nowell’s family. The production and mixing is being
done by Michael “Miguel” Happoldt, a close associate of
the band who has served as a tour guitarist and songwriter
for Sublime. As singles are still being released from “Sub-
lime,” Orescan says not to expect a single from “Second-
hand Smoke” until early 1998.

Promotion plans include appearances by Gaugh and Wil-
son on syndicated radio shows “Modern Rock Live” on Sun-
day (14) and “Rockline” on Monday (15).

YOU AND I: After a detour in the state pen, Rick James
is releasing a new album, “Urban Rhapsody,” on Private I
Records. Private I is Joe Isgro’s label, which has an unfi-
nalized pressing and distribution deal with Mercury
Records. James also has plans to tour. According to a press

by Melinda Newman

over last year’s numbers, according to
MTYV ... As we mentioned in the Aug.
30 Beat column, Atlantic will release
“Led Zeppelin: BBC Sessions™ Nov. 11. The two-CD set
includes two songs previously unreleased by Led Zeppelin
in any form: a cover of Eddie Cochran's “Something Else”
and “The Girl I Love” . .. Guitarist Pat Smear has left Foo
Fighters. His replacement is Franz Stahl, formerly of
Scream . . . Look for Oasis to do a few live gigs in New York
surrounding its Oct. 4 appearance on “Saturday Night Live.”

According to sources, Bob Cavallo, co-manager of Ala-
nis Morissette and Green Day, is finalizing a label/consul-
tancy through Disney’s Hollywood Records (Billboard Bul-
letin, Sept. 8) ... The Mighty Mighty Bosstones,
Pennywise, Blink 182, and Unwritten Law have signed on
for the Australian/New Zealand leg of the Vans Warped tour.
The 3-year-old festival’s first Down Under tour will start Jan.
91in Auckland, New Zealand {Billboard Bulletin, Sept. 4) ...
Famous Music has formed a joint global venture with Huge-
ly Music, the new U.K.-based publishing company owned by
producer Hugh Padgham and manager Dennis Muirhead.

MARK YOUR CALENDARS: Look for Atlantic to cele-
brate its 50th anniversary with three nights of cancerts
March 12-14, 1998, in New York. The venue is unconfirmed.
There’s also talk of shows in Los Angeles and Nashville.
Any artist ever affiliated with Atlantic over the past half-
century is a potential participant. Although we know it’s
not going to happen, we’d love to see a portion of the cele-
bration dedicated to the label’s one-hit wonders. OQur wish
list (we’ve used the one-hit wonder term loosely in some
cases, so no protest letters please): Alannah Myles, Bent
Fabric & His Piano, Mr. Acker Bilk, Soul Brothers Six,
Black Oak Arkansas, Kyper, Blues Image, the Bob-
bettes, the English Congregation, Lucas, the Escape
Club, Linear, Magic Lanterns, Gary Numan, Corina,
Sweet Sensation, Frozen Ghost, John Parr, Kix, Kiss-
ing The Pink, Tin Tin, Staey Q, and Leif Garrett.
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Less than 6 months ago,

a dynamic new global force
in the music industry was
launched - Eagle Records.

Since that launch, Eagle has built a truly impressive roster
of artists who have combined worldwide album sales of
over 100 million.

Our clearly defined mission is to build a frontline
worldwide record company - tailored specifically for
established international mainstream acts and establish a
catalogue through acquiring and licensing-in existing
recordings.

We have a professional and experienced management
team based in London, Paris and Hamburg, comprising key
figures from the UK and European music industry.

We are looking for:-
e Established acts to sign worldwide or world excluding
the US.

e Existing recording catalogues to license-in or acquire.

® Music based TV/Video projects to produce or acquire.

If you can deliver any of the above, contact us now.

: EAGLE RECORDS
EAGLE HOUSE 22 ARMOURY WAY WANDSWORTH LONDON SW18 1EZ
TEL +44 (0)181 870 5670 FAX +44 (0)181 874 2333
EAGLE RECORDS IS A DIVISION OF EAGLE ROCK ENTERTAINMENT PLC

JON ANDERSON
ASIA
GEEZER BUTLER
DOCTOR JOHN
EARTH WIND & FIRE
MARILLION
GARY NUMAN

MIKE PETERS
(THE ALARM)

TEDDY PENDERGRASS
PAUL RODGERS
THE STRANGLERS
THEN JERICO
RUFUS THOMAS
THUNDER
UFO
VIBRATIONS
URIAH HEEP
FRED WESLEY

OFFICES IN
LONDON » HAMBURG ¢ PARIS
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Geffen Act Black Lab Ready To Rock

Debut Set A Departure For Former Folk Singer Durham

B BY DOUG REECE

“Your Body Above Me,” the debut
album by Geffen act Black Lab, due
Oct. 21, is a strong collection of
straight-ahead, polished rockers.

Still, when the label first took inter-
est in the band’s singer/songwriter,
Paul Durham, the act was little more
than a tenuous, developing lineup with
Durham’s collection of rough, acousti-

cally recorded songs—only vague
notions of the material on the album.

Geffen A&R executive (U.S.) Jim
Barber, who signed the act, admits that
while it may not have been “your usual
situation,” he had enough confidence in
Durham to make a leap of faith.

“The guy had great songs and a good
idea of what he wanted the band to
sound like, and that was several months
before they came together and we
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- England’s New Musical Express

made the record,” says Barber. “Paul’s
got that aura and command of the room
that I could tell if he surrounded him-
self with the right guys something
would come out of it.”

At the time, Durham was hungry to
break away from the acoustic-driven
folk flavor that had first garnered the

BLACK LAB

AAMNMNOUNCING

the Grand Opening of the New

ENTERTAINMENT OFFICE COMPLEX

ARD ROCK CAFE

Home of the Flagship

221 West 57th Street, New York
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* NEW STATE OF THE ART RENOVATIONS IN PROGRESS
* IMMEDIATE & CONVENIENT LEASES TO SUIT YOUR NEEDS

artist attention as part of the heavily
courted San Francisco-based act
named after the singer/songwriter.

“For a while there was a strong dis-
crepancy between the music I was play-
ing and the music I was buying and lis-
tening to,” says Durham. “It just didn’t
seem right semehow. I wanted to make
something spnically that I could get
psyched about as a listener, and that
required creating a new band. It wasn’t
something I could do on my own.”

Looking for musicians that could
contribute to the chemistry he was
seeking, Durham enlisted guitarist
Michael Belfer (Sleepers) and bassist
Geoff Stanfield (Asthma, Pieces Of
Lisa) in 1996, forming the nucleus of
what became Black Lab. Drummer
Brian Head (Aka Dig, What It Is)
Jjoined the band this year.

David Bianco, best known for his
engineering work with such artists as
Tom Petty, co-produced the album with
the band.

“Everyone in the band has their own
personalities, but when we started
playing it just felt really right,” says
Durham. “One of the problems I had in
the past is that when I tried to sculpt a
certain flavor [with a group], it always
seemed forced. I had to fall back on my
songs and my acoustic guitar.

“During the recording of the aloum
we would show up and play two or three
hours just on improv stuff before we
began working on song arrangements,”
he adds. “Unconsciously, we were all
trying to create the band, not just the
record itself.”

What has resulted is a cohesive set
of tunes published by Threadbare
Songs that should help Geffen enhance
its presence in the mainstream rock
world.

“[Durham] writes really accessible,
but not hackneyed, commercial songs,”
says Barber. “It just seems like the kind
of music that will appeal to a lot of dif-
ferent people.”

The first Black Lab single to hit
radio will be “Wash It Away,” which
Geffen will begin working Oct. 7 at
mainstream rock. Pointing at the suc-
cess of such bands as Tonic at modern
rock, Barber says Geffen is also confi-
dent it will be able to cross the single
over in subsequent weeks.

He adds that the band members’
backgrounds could gain them footing at
the format.

“This band does have a pedigree,”
says Barber. “Granted, a lot of peaple
in modern rock don’t remember some

(Continued on page 21)

For Further information, please call: Howard Zelcer 718.853.3125

i BOXSCORE
SN I AN I . 06 10 CONCERT GRoSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
& Coca-Cola Starplex  Aug. 9 $645.859 15,937 Unmwversal Concerts
Amphitheatre $53.50/$38.50 16,533
Daltas
EDGEFEST 97: Thunderbird Aug. 25 $603,609 28,598 Unwversal Concerts
OUR LADY PEACE, Stadium ($832,980 selfiout Canada
THE TEA PARTY, University of British Canadian)
COLLECTIVE SOUL, Columbia $2L74/818.12
DODGY. THE PHILOSOPHER | Vancouver
KINGS, ECONOLINE
CRUSH, AGE OF ELECTRIC,
& OTHERS
ROCKSTOCK: World Music Theatre  Sept. 6 $593,573 26,381 Tinley Park Jam
FAITH O MORE, Tinley Park, 11 $2250 seflout Corp./Nederlander
MEGADETH, YERUCA SALT Organization
LOCAL H. CRACKER,
HELMET BROTHER CANE,
GRAVITY KILLS, & OTHERS
REROSMITH World Music Theatre  Aug. 30 $590,183 18,352 Tinley Park Jam
JONNY LANG Tinley Park, I $45/335/322.50 20,000 Corp./Nedeslandes
Organization
EDGEFEST '97: Commonwealth Aug. 28 $526,725 25062 Universal Concerts
OUR LADY PEACE, Stadium ($726,880 sellout Canada
THE TER PARTY, COLLEC- Edmonton, Alberta Canadian)
TIVE SOUL, DODGY, THE $21.74818.12
PHILOSOPHER KINGS,
ECONOLINE CRUSH, AGE
OF ELECTRIC, & OTHERS
LILITH FAIR '97: Marcus Aug 19 $512425 22290 CeNar Door
SARAH MCLACHLAN, Amphitheatre $35.50 sellot
JEWEL, INDIGO GIRLS, Milwaukee
SHAWN COLVIN,
MEREDITH BROOKS
EDGEFEST '97: Race City Speedway  Aug. 27 $430 580 18,850 Universal Concerts
OUR LADY PEACE, THE TEA Caigary, Alberta ($594.200 seliout Canada
PARTY, COLLECTIVE SOUL, Canadian)
DODGY. THE PHILOSOPHER $21.74/318.12
KINGS, ECONOLINE
CRUSH, AGE OF ELECTRIC,
& OTHERS
& Hardee’s Wainut Aug 18 $392,138 12.193 PACE Concerts
Creek Amphitheatre $66/850/$25 14,000 Cellar Door
Raleigh, N.C
ALAN JACKSON New York State Fair ~ Aug. 22 $391,128 16,623 n-house
LEANN RIMES Syracuse, N.Y Gross Record sefiout
3251823
THE WHO Coca-Cola Lakewood  Aug. 13 $385,961 12,562 Universal Concerts
Amphitheatre 45373431423 19,582
Atlanta
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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COLLINS FOLLOWS UP WITH ‘FOLLOWING’

(Continued from page 14)

ready very strong, with coverage due
in Raygun, Request, Interview, and
Mademoiselle, among other publica-
tions. Piro likens the appeal of “The
Magic Piper” to that of a Beck or
Squirrel Nut Zippers track.

Says Cullen, “I would like to see
this record setting up Edwyn strong-
ly as a solo artist. I'm pleased with the
setup; we've got marketing money
behind the record. We've got the ros-
ter under one umbrella [for the U.S.],
and I kind of wanted that. I'm happy
to be under the Sony umbrella and not
need to negotiate different deals.” The
next Setanta acts to see an American
release, via Sony’s RED Distribution
arm, will be the Frank & Walters and
the Divine Comedy, both during Octo-
ber.

In the U.K., Setanta released “I'm
Not Following You” Sept. 1 via its
domestic distribution deal with Vital.

In spite of initially encouraging radio
and video exposure for “The Magic
Piper (Of Love),” the lead track stalled
at No. 32 on the Chart Information
Network chart, causing that mixed
reaction to spread to retailers.

Gordon Gibson, owner of Action
Records in Preston, describes reaction
to the album as “average, I'm afraid.
Fair play to him, he’s been around a
long time, but the kids around here are
not really getting into it.”

But Tracey Watson, singles buyer
for the 36-store U.K. chain Andy’s
Records, is more upbeat. “The single’s
done fairly well, and the album’s going
to do pretty well,” she says. “He just
needs to release another commerecial
single like ‘A Girl Like You’ that
appeals to everybody.”

Chris Straw, head of music at Hal-
lam FM in Sheffield, says the com-
mercial station “came very close” to

playlisting “The Magic Piper.” “It had
a certain quirkiness to it. In the end,
we took the decision to let somebody
else make it a hit.”

Collins says he hopes to play up to
15 dates in the U.S. this side of the new
year, in addition to his promotional
duties at home and abroad. Meanwhile,
the next U.K. single from the album
looks to be “Adidas World,” a typical-
ly withering observation by Collins
about the fashion-led vagaries of
British pop culture. Also included on
the set is “Seventies Night,” featuring
vocals by another veteran of the
British new wave, Mark E. Smith of
the Fall.

“I don’t mind being popular,” says
Collins, “and I'm very proud of my
achievements with ‘Gorgeous George.’
But I’ll have no truck with populism,
playing to the lowest common denom-
inator.”

Lethink. por .ﬁou,l‘ﬁ abort ,‘na)epeha)m% J/'S‘fn‘ botran.

A FAMILIAR NAME.

A

1280 Santa Anita Court. Woodland CA 95776

phone: 800.910.8444 Tax: 916.661.7877

A NEW WAY OF DOING BUSINESS.

ental Drift

SAN ANTONI0, TEXAS: Although the big deal has proved elusive so far,
that hasn’t stopped Cinderleaf from working overtime in gigs
throughout central Texas, hustling radio stations, and producing its
new seven-song EP, “Undercut The Primer,” a collection of original
and melodic alternative rock
tunes. Cinderleaf members J.
Garland Stiles (vocals/guitar),
Andy Pape (guitar), Kevin
Holmes (drums), and Nef Her-
nandez (bass) openly cite influ-
ences as varied as Jawbox, Rock-
et From The Crypt, James
Brown, Buddy Holly, and Neil
Diamond. “I like to describe our
music as high energy/Iow main-
tenance,” says Stiles. The EP
tunes “Broken Year” and “Photo-
gen Rig” have landed on KISS-
FM San Antonio. The band has
been a regular at local venues
White Rabbit and Sneakers,
opening for such bands as Inch,
Agnes Gooch, Ian Moore, Mum-
ble Skinny, and Red 5. The group recently played Austin’s Babes
nightelub and hopes its pressing of a second batch of 1,000 CDs in
mid-August will generate a buzz in the capital city. Later this year,
Cinderleaf is also producing a split 7-inch with local band Maplehelm.
Contact Stiles at 210-822-6431. RAMIRO BURR

CINDERLEAF

MILWAUKEE: Framing Amy has enjoyed a string of résumé-building
successes since its self-released CD “I Have Spoken” appeared in
music shops here last year. The song “Butterfly” won a phone-in con-
test for best new tune for five nights on Milwaukee’s WKTI, a station
not usually interested in hometown music. “Butterfly” went on to
receive airplay on Milwaukee’s
WLUM and WLZR, and tracks
from “I Have Spoken” were
heard on Madison’s WMAD and
various Wisconsin college radio
stations. More recently, Framing
Amy was named a semifinalist in
Musician magazine’s 1997 search
for best unsigned bands. It’s not
surprising that the band’s songs
have gained attention, because
melody-centered songeraft is
crucial to its sound. Amy
Pierce’s confident and often
moody, elusive vocals and Jeff
Pierce’s striking guitar hooks are key components, resting on the
solid support of Tony Nardone’s drumming, Corey Yaktus’ bass
playing, and Jeff Salzman’s guitar. Framing Amy has played Mil-
waukee’s Shank Hall, Globe West, Bradford Beach Club, and Sum-
merfest, as well as logging gigs in Chicago, Minneapolis, and vari-
ous Midwest college towns. The band has also opened for the
BoDeans, the Smithereens, and Duncan Sheik. Contact Nardone
at 414-282-5795. DAVE LUHRSSEN

FRAMING AMY

NEWARK, N.J.: In a year that was tough, to put it mildly, for the tour-
ing business—especially multi-act festivals—the Black-a-palooza
tour has been operating in the black. The primary goal of the five-act
package, which features independent black alternative bands, is to
“broaden the recognition and demonstrate the commercial potential of
these unsigned bands,” says Richard Baldwin, president of tour
organizer the Kaamil Group, based here. Black-a-palooza has suec-
ceeded, he says, because it operates outside the mainstream concert
system. Baldwin books the tour at nationwide festivals and fairs,
whose talent bookers “like the fact that if they take the whole pack-
age, their [music day] is complete. They don’t have to deal with agents.
Another selling point is that it’s live music, not tracks, and different
types of music, not rap and R&B.” Veteran Detroit reggae act
ON-XYZ heads the roster, along with acid jazz/electronic band Kas:
Serenity (Detroit), alternative three-piece act Faith (New York),
Tribe Of Millions (Minneapolis), and #6 & the Prisoners (Ann
Arbor, Mich.). “All the bands share the same back-line equipment, so
there are no gaps between sets,” notes Baldwin. Contact him at 201-
482-3522. MOIRA Mc CORMICK
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BARDO POND

(Continued from page 14)

Regarding the inspirations for Bardo
Pond’s slow-moving, high-viscosity
music, Gibbons says, “Can was always
a huge group for us . .. I hate to say

it—so many bands mention Can. But
for us, that was it.” Other acknowl-
edged influences include other
krautrock acts like Amon Diiiil IT and
Ash Ra Tempel; free jazz; New York
“no wave”; Sonic Youth; and English
neo-psychedelic and guitar-damage
acts like Spacemen 3, Spiritualized, and
My Bloody Valentine.

“Lapsed” is Bardo Pond’s third full-
length album, following its 1995 debut,

“Bufo Alvarius, Amen 29:15” for
Drunken Fish, and its 1996 Matador
bow, “Amanita.” Like those records, the
current work grew out of jams the band
worked up and recorded on an 8-track
machine in its studio space. (One such
jam, the 29-minute “Amen,” served as
the climax to the group’s debut album.)

Sollenburger’s lyrics come into play
only after an instrumental backdrop
had been established. “We just have
this material we're workin’ on, and she
has her lyrics,” Gibbons says. “She’ll
have things that she’s worked on, or

she’ll make up something on the spot
that she’s inspired to do just from
hearin’ the sounds. That’s basically how
it works. She hears what we’re doing,
and she’ll either come in with the flute
or add vocals to it.”

The combination of the band’s grind-
ing, feedback-heavy playing and Sol-
lenburger’s ethereal vocals can draw
some unusual comparisons from listen- ‘
ers. Gibbons says, “One guy came up to

us once and said, ‘You guys are like
Mazzy Star and Black Sabbath.’ “Yeah?
(Continued on page 30)

The expression of good luck inherent to the entertainment industry.
BLACK LAB Unfortunately, it can also mean bad luck. An injury at a soft ball game. A skiing

(Continued from page 18) . S

of the [acts the band members have accident or some other rmshap ‘

been in], but I think if ant to talk . 9 . . .

abﬁﬂt‘ﬂﬂed‘i‘bﬂiw‘{‘hi; Eoad vomes from Health Plans from the Entertainment Health Alliance provide companies, with

a solid, alternative background.” : : .
Anothes tnterecting Lok fr bresk- two or more erpployegs, special benefits t.h?.t could really h.elp. L1k§ phys1.cal

ing the band at modern rock could be therapy and chiropractic treatment. Provisions for alternative care including

Black Lab’s reworking of PJ Harvey’s

“All The Money In The World,” an acupuncture or massage therapy.

uqrelegsed track. Durl}am got from a

friend in the music business. And qualified Domestic Partners of either sex are eligible for dependent
“That whole song was about me try- . . .

ing to scam a conversation with PJ Har- coverage including benefits for mental health. Even dental bleaching and

vey,” quips Durham, who still hasn’t .

spoken to the artist. bonding and much more.

To promote the act, Geffen will pur-
sue what Barber refers to as an old-
fashioned tact.

“We're going to put them on radio
and get them out in front of a lot of peo-
ple, but there aren’t any gimmicks that
are going to make people respond dif-
ferently to this music,” he says.

The act, which is booked by Monter-
rey Peninsula Artists and managed by
Bill Graham Management, finishes a
tour with Cracker Monday (15) at the
House of Blues in Los Angeles.

Meanwhile, simultaneous with the
band’s CD release, Tim/Kerr Records
will issue a three-sided vinyl set of
“Your Body Above Me” that includes
bonus tracks and a pressed image of
the album’s cover art on the fourth
side. The label has also reissued Sleep-
ers material on vinyl. Geffen will uti-
lize these albums for promotional pur-
poses.

The album will bow in most parts of
the world outside the U.S. in January
1998.

The plans are a lot more affordable than you may think
and underwritten by QualMed Health and Life
Insurance Co.®, part of one of the largest managed care
organizations in the U.S.

To find out more, call 1-888-342-EHA-1.

Entertainment Health Alliance™
l I I I l I \ Creative Health Plans for Creative People"

1'888‘342'EHA'1 www.ehaplan.com
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
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=2 |32 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
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@GD| 47 | 2 | CREED wiNo-uP 13049 10.98/15.98) MY OWN PRISON
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(TD| 13 | 5 | DAYS OF THE NEW OUTPOST 30004/GEFFEN (8.98/12.98) DAYS OF THE NEW
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1 CATHERINE WHEEL A .
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20 17 12 | BLINK 182 CARGO 11624*/MCA (8.98/12.98) DUDE RANCH H | 28 12 | CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM
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23 22 4 THE DANDY WARHOLS TiM KERR 36505/CAPITOL (10.98/15.98) ...THE DANDY WARHOLS COME DOWN 48 45 14 | KATHY TROCCOLI REUNION 10003/JIVE (10.98/15.98) LOVE AND MERCY
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FLOCK TOGETHER: New
York nightclub the Bottom
Line kicks off “Nightbirds,” a
new monthly series that will
showcase female artists, on
Monday (15).

The shows, which are hosted
by WFUV New York DJ Meg

Album Execution. Aspho-
del Records hip-hop DJs
the X-ecutioners (formerly
the X-Men), along with
labelmates Invisible
Skratch Piklz, have been
dominating DJ competi-
tions and New York’s
turntable scene for years.
Now, the label will bow the
act’s first full-length record,
"X-Pressions,” Sept. 23. A
video and single from the
album are being readied
for release in 1998.

Griffin and named in honor of
the popular, late WNEW New
York radio personality Alison
Steele (aka the Nightbird),
will begin with performances
by Amy Rigby, Lisa Loeb,
and Michelle Malone.
Bottom Line co-owner Alan
Pepper says the program will
aim to balance new artists with
more established performers.
Developing artists Rigby
and Malone, who is now open-

BILLBOARD'S WEEKLY COVERAGE

ing for Indigo Girls, are in the
midst of tours supporting their
respective albums, “Diary Of A
Mod Housewife” and “Beneath
The Devil Moon.”
“Nightbirds” will also fea-
ture spoken-word, dance, and
mixed-discipline  perfor-
mances. For example, actress
Dael Orlandersmith will join
the Monday lineup to read
excerpts from her one-
woman show, “Monster.”
Pepper, who says he used to
avoid booking more than one
female act per night,
says people’s (in- =
cluding his own)
perceptions of fe-
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Cheers. “Tubthumper,” the

This time, Cartier has

debut focused on creating a collection

from U.K.-based Chum-
bawamba, bows Sept. 23. It
is actually the eighth album
in a long line of controversial

of character studies that
reflect various personalities in
his East Village neighborhood.

In support of the album,

titles from the ever-evolving
anarchist octet. Still, the group is breaking here on the merits
of its debut single, *Tubthumping,” an uproarious modern-
day drinking song. Modern rock stations like KITS San Fran-
cisco and WHFS Washington, D.C., are leading the charge.

which bows Tuesday (16), the
singer/songwriter has ap-
peared on MTV’s “Oddville”
program. Cartier embarks on
a club and triple-A radio promo
tour in October.

REGIONAL

MBUNTAIN
Nastyboy Klick, Tha 1st Chapter

—_ 1

male artists have

HEATSEEKERS NO.1s

Our Lady Peace, Clumsy

S OCIETAL EVOLUTION:
After developing a legion of
loyal fans in Boston

s and its hometown of

Memphis with its last

NORTHEAST

1 album, PC Music rock

act Another Soci-

changed for the bet- \l ﬂ EASTTI,\:S ELHDQC EZHRAL ety’s new “Blood
ter in recent times. = —_——— Wrong” is better posi-
“Along with the \;Ii tioned to make re-
growing number of /\ L MIDDLE ATLANTIC |  gional impacts.
women performers " WEST NORTH CENTRAL Cru, Da Dirty 30 l WAAF Boston and
are people becoming Trio, Da Da Da | :  WMFS Memphis
interested in them,” . A Fr- = 5 . have already proved
he says. “I think - __[ - 3 [/ Ch‘?,%mzsc mploitos | to be strong support-
this, and the popu- PACIFIC ] T ers. PC product is
larity of shows like H_?”Bei’ees’ 98 Degrees k V now being distributed
the Lilith Fair, have . through the Alterna-

raised people’s con-
sciousness. It cer-
tainly got me to stop
and think.”

U P FROM THE UNDER-
GROUND: Former busker
Daniel Cartier, whose debut
album on Ignition Records,
“Live From New York—The
Subway Session,” was record-
ed in the bowels of Gotham’s
Canal Street station, has sur-
faced on Rocket/A&M with his
new release, “Avenue A.”

THE REGIONAL ROUNDUP

SOUTH CENTRAL
Ghetfo wiinz, in That Water

tive Distribution Al-
liance (the band’s
debut was distributed
through the label).
The act, which is booked by
PC Booking, plays East Coast

Rotating top 10 lists of best-selling titles by new and developing artists.

dates through October, includ-

CENOAORWN S

MOUNTAIN
. Nastyboy Klick Tha st Chapter
. Trio Da Da Da
Michael Peterson Michael Peterson
98 Degrees 98 Degrees
Sneaker Pimps Becoming X
Lee Ann Womack Lee Ann Womack
. Blink 182 Dude Ranch
. Daft Punk Homework
Buck-0-Nine Twenty-Eight Teeth

10. Nu Flavor Nu Flavor

Our Lady Peace Clumsy
Talk Show Talk Show
Days Of The New Days Of

Allure Allure
CRU Da Dirty 30
. K’s Choice Paradise In Me

NORTHEAST

Sneaker Pimps 8ecoming X
Barenaked Ladies Rock Spectacle

ing forthcoming slots with such
bands as Faith No More and

The New Bogmen.

ROADWORK: RCA country
act the Thompson Brothers

wENONSWN -

. Dar Williams End Of The Summer
10. Patty Larkin Perishable Fruit

Band will provide a sneak
peak of music from their forth-

coming 1998 debut, “Blame It
On The Dog,” when they play
the Exit/In on Saturday (20) in
Nashville. The act, whose first
single, “Drive Me Crazy,” ships
to radio in late October, has
been touring steadily since
early 1996.

CORRECTIONS: Virgin
Recording artist Brigette
McWilliams’ album “Too
Much Woman” bowed Aug. 26.

“This Time It’s Personal” is

World Get Ready. RCA
act Behan Johnson—made
up of Monica Behan and
former Miles Davis collabo-
rator Deron Johnson—will
tape an episode for the
syndicated radio program
“World Cafe” on Wednes-
day (17), followed by a
show at Arlene’s Grocery
on Thursday (18) in New
York. The band, whose
self-titled album bows Oct.
14, is picking up strong
triple-A airplay for its first
single, “World Keeps Spin-
ning,” on CIDR Detroit,
WVRYV St. Louis, and KTCZ
Minneapolis.

the second album from Warn-
er Bros. R&B act Somethin’
For The People.

DILLAAT I
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SoundScan®

TOP R&B ALBU

20 HEAVY D @ UPTOWN 53033*/UNIVERSAL (10.98 16.98 WATERBED HEV 3
= = 49 | 52 | — 2 COOLIO TomMY BOY 1180* (11.98/16.98) MY SOUL | 49
- o
2l |nE | £o g’g% ARTIST TITLE | = § 50 | 51 | 43 | 13 | CAPONE -N- NOREAGA PENALTY 3041-TOMMY BOY (10.98 15 98) THE WAR REPORT | 4
E = g ES o 2 20 LABEL & NUMBER DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) \E_J a @ 61 77 T SUGA FREE SHEPPARD LANE/UNFADEABLE 52 SRS SIANDITCBEIIEoE) STREET GOSPEL 20
4 i i
* * % NO. 1/GREATEST GAINER % * 52 | 54 | a6 | 45 | MAKAVELIA THE DON KILLUMINATI: THE 7 DAY THEORY | |
.@ 16 2 MASTER P NO LIMIT 50559+/PRIORITY (10.98/16.98) 1 week at No. 1 GHETTO D 1 DEATH ROW 90039/INTERSCOPE (10.98/16.98)
2 1 1 | 8 | PUFF DADDY & THE FAMILY A" 8AD BOY 73012+/ARISTA (10.98/17.98) NO WAYOUT | 1 93 | 42 | 30 | § | ANT BANKS PRIORITY 50698" (10.98'16.98) BIG THANGS | 4
3 ) 4 | 21 | MARYJ. BLIGEA MCA 11606 (10.98/16.98) SHARE MY WORLD | 1 94 | 50 | 57 | 6 | EARTH, WIND & FIRE PYRAMID 72864/RHINO (10,98/15.98) IN THE NAME OF LOVE | 50
4] 5 | 5 | 6 | JOE® vealcor (11981698 TR (85| 60 | 51 [ 53 | BLACKSTREET A’ rerscope 50071+ (10.98 16.98 ANOTHER LEVEL | 1
5 6 7 16 | GOD’S PROPERTY FROM KIRK FRANKLIN'S NU NATION A GOD'S PROPERTY 1 56 | 56 | 52 11 | BROWNSTONE MJJ/WORK 67524/EPIC (10.98 EQ/16.98) STILL CLIMBING 16
- . e 3 Zg:;(f:zngr:&:c?::&?16.98) ] 57 53 41 10 SOUNDTRACK @ TOMMY BOY 1169 (11.98 16.98) NOTHING TO LOSE 5
-N- NY RUTHLESS 6340 RELATIVITY (19.9823.98, THE ART OF WAR
( ' 70 | 70 | 35 | PEGGY SCOTT-ADAMS MisS BUTCH 4003/MARDI GRAS (10.98 16.98) HEP YOURSELF | 9
1 2 2 VARIOUS ARTISTS SICK WID' IT 45009/JIVE (19.98/24.98) SOUTHWEST RIDERS 2 5 | 3 | o 3 ROVAL FLUSH 8.0t 6610-vr (10.5816.98 SO MILLIONARE "
8 8 12 3 SOUNDTRACK ARISTA 18975 (10.98 16.98) MONEY TALKS — THE ALBUM 8 —— —
60 62 58 10 | GHETTO TWIINZ Rap A-LOT/NOO TRYBE 44438~VIRGIN (10.98/15.98) IN THAT WATER 36
9 9 6 4 SWV RCA 67525* (10.98'16.98) RELEASE SOME TENSION 5 '
10 | 7 | 2 | 5 | SOUNDTRACK DEF jaM 537973"MERCURY (1198 £Q1798)  DEF JAM'S HOW TO BE A PLAYER | 2 61 | 59 | 50 | 8 | 2PAC A’ DEATH ROW/NTERSCOPE 5242047 ISLAND 19.982498) ALLEVEZONME | 7
11 10 8 9 MISSY “MISDEMEANOR” ELLIOTT EASTWEST 62062°/EEG (10.98 16 98! SUPA DUPA FLY i L 6 5] QR 1A EE U T C ASTER Gon 67245 10158 E QTSR] ALLURE ¥ 88
17 | 18 | 30 | ERYKAH BADU A KEDAR 53027+ UNIVERSAL (1098 15.98) BRI 1 63 | 55 | 47 | 27 | SCARFACE A RAP-A-LOTNOO TRYBE 42799-NIRGIN (10.98/16.98) THE UNTOUCHABLE 1
.(1’ 67 62 12 EN VOGUE A EASTWEST 62057/EEG (10.98/16.98) EV3 8
WYCLEF JEAN FEAT, REFUGEE ALLSTARS @ |
13 | W] 10 [ 1| rurmouse 974 couuman 1058 Ea169g) APV PRESENTS THE CRANIAL FEAT FEFUGRE ALSTRRS | 4 63 | 63 | 54 | B4 | TONI BRAXTON A’ LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
|14 | 12 11 16 | SOUNDTRACK NO LIMIT 50643*/PRIORITY (10,98/16.98) I'M BOUT IT 1 69 | 60 7 BONEY JAMES WARNER BROS. 46548 (10.98/16 98) SWEET THING | 49
15 | 14 ] 14 | 12 | MIAX NOLMIT 50705 PRIORITY (10.98 16 98 UNLADYLIKE | 2 67 | 58 | 48 | 6 | RAMPAGE VIOLATOR/ELEKTRA 620227/EEG (10.981698)  SCOUTS HONOR...BY WAY OF BLOOD | 15
| 16 | 13 9 6 | MR. SERV-ON NO LIMIT 50717*/PRIGRITY (10.98/16.98) LIFE INSURANCE | 5 B8 | 66 | 63 | 58 | 112 A 5ADBOY 73009ARISTA(10.9815.98) T
17 19 ) 2l ROME @ GRAND JURY 67441IRCA (10 98115.98) HOMH - 69 61 36 43 702 BIv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT 24
1.8 i s 10 | SOUNDTRACK A coumeia 68169" (1098 EQ17.98) SRIE S el A L 2 10 68 68 54 | AALIYAH A’ BLACKGROUND/ATLANTIC 92715AG (10.98/16.98) ONE IN A MILLION 2
(E) 24 22 48 | GINUWINE A 550 MUSIC 67685 EPIC 110.98 EQ/16.98 GINUWINE... THE BACHELOR 14
- - n 73 53 21 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED {9.98/15.98) STRAIGHT FROM THE DEC 49
20 20 17 25 | THE NOTORIOUS B.I.G. A* BAD B0Y 73011 */ARISTA (19.98/24.98) LIFE AFTER DEATH L ? 7 5 0 FOXY BROWN A VoLTIomDer . T L NA NA )
VIOLATOR DEF JAM 533684~/MERCURY (10 98 EQ 16.
21 | 21 19 4 | WU-TANG CLAN A LOUD 66905 RCA (19.98/24.98) WU-TANG FOREVER 1
I 73 | 78 | 64 | 43 | SOUNDTRACK A’ WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5
22 | 2 27 42 | DRU HILL A 1SLAND 524306 (10.98/16.98) [ER DRU HILL 5 4| 71 A 28 | SOUNDTRACK ® e 41606 (11981698 ———— T 1
*(11. b
2 12 24 12 | LOST BOYZ UNIVERSAL 53072* (10.98 16.98) LOVE, PEACE & NAPPINESS 2 5175 e B Rsonce - : L GOT NEXT ;
- JIVE 41601* (10.98/16.98
24 15 - 2 THA ALKAHOLIKS LOUD 67435 RCA (10.98/16 98) LIKWIDATION 15
% | 27 % 11| PATTI LABELLE von 11642 11098 16.98) FLAME 0 76 | 74 67 11 | THE BEATNUTS RELATIVITY 1508 (10.98 15.98) STONE CRAZY | 38
% | 2 (BN SOUNDTRACK aneer 466‘BWAlRNER‘BROS o s | 77 | 76 | 66 | 11 | THELADY OF RAGE DEATH ROW 90109*/INTERSCOPE (10.98/16.98)  NECESSARY ROUGHNESS | 7
/ . L B
p 1 KILO AL 8-/ PE (10.98/16. RGANIZED BA 4
Vi) 23 15 6 VARIOUS ARTISTS SUAVE HOUSE 1585RELATIVITY (10.98/15.98) SUAVE HOUSE 4 J 19 . g Sl ey 1 e B [ TS AT ) ORGAN LS i
28 | 30 | 23 | 29 | TRUA NOLMIT 50660-PRIORITY (12.9818.98) TRU2.DA GAME | 2 79 | 8 | 84 | 89 | THE ISLEY BROTHERS A T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE | 2
29 | 33 | 35 | 12 | K-Cl & JOJO MCh 11613 (1098/16.98 LOvEALWAYS | 1§ 80 | 85 | 76 | 32 | RAHSAAN PATTERSON WcA 11559 (4 98,12.98) BB RAHSAAN PATTERSON | 48
301 29 | 21 | 5 | KILLARMY WU-TANG 50633° PRIORITY (10.98 16 98) SILENT WEAPONS FOR QUIET WARS | 10 89 | — | 2 | VARIOUS ARTISTS THUMP 4100 10.98 16.98) OLD SCHOOL Mixx | 81
31 | 32 | 29 | 4 | SOUNDTRACK MICRSCORE 90131 (10 0816 08 vl (BT 87 | 73 | 35 | SILKK NOLIMIT 50591+/PRIORITY (10.98/16.98) THE SHOCKER | 6
32 28 2 VANESSA WILLIAMS MERCURY 536060 (10,98 £Q 16.95) NEXT | 28 83 | 8l 72 8 DJ POOH DA BOMBATLANTIC 92752* AG (10.98/15.98) BAD NEWZ TRAVELS FAST | 34
33 | 34 | 25 | 8 | MAXWELL cotumein 68515 (7.98 £y13.98) MTV UNPLUGGED EP | 15 84 | 84 | 74 | 42 | TONY TONI TONE A MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC | 10
34 | 31 ] 16 | 3 | O.C.PAYDAYFFRR 524399" ISLAND (10.98 16.98) JEWELZ | 16 85 | 80 | 71 | 45 | BABYFACEA’EPIC67293* 1098 EQ16.98) THEDAY | 4
35 | 36 | 31 | 75 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8 9 | 97 | 20 | TEDDY PENDERGRASS SUREFIRE 13045WIND-UP (10.98/16.98.) YOUANDI | 24
37 | 32 | 67 | MASTER P @ NO LIMIT 53978* PRIORITY (10.98 16.98) ICE CREAM MAN | 3 94 | S1 | 41 | SOUNDTRACK A ARISTA 18951 (10.98/16.98) THE PREACHER'S WIFE | |
3|« 2| CRU VIOLATOR/DEF JAM 537607*/MERCURY (10.98 EQ/16.98) BB DADIRTY30 | 26 88 | 93 | 98 | 3 | 98 DEGREES MOTOWN 530796" (6.98/10.98) 93 DEGREES | 88
38 | 38 | 33 | 11 | TWISTA CREATOR'S WAY ATLANTIC 92757 AG (10.98:15.98) ADRENALINE RUSH | 13 89 | 8 | — | 2 | SHAGGY viRGIN 44487" (10.98'16.98) MIDNIGHT LOVER | 82
39 | 39 | 34 8 | THE O’JAYS GLOBAL SOUL 31149*VOLCANO (10.98/15.98) LOVE YOU TO TEARS | 14 90 | 8 | 78 | 10 | LIL’ KEKE JAM DOWN 1005 (10.98'16.98) DON'T MESS WIT TEXAS | 43
44 | 42 | 65 | KENNY LATTIMORE @ COLUMBIA 67125 (10 98 EQ 16.98) R KENNY LATTIMORE | 19 91 | 88 | 75 | 43 | ERIC BENET WARNER BROS. 46270 (10.98 15.98) TRUE TO MYSELF | 38
41 41 38 26 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ 16 98) LOVE JONES: THE MUSIC 3 92 90 79 20 | ZHANE iLLTOwN 530751*/MOTOWN (10.98/16.98) SATURDAY NIGHT 8
* % * PACESETTER % % * 93 | 98 | 90 | 63 | KEITH SWEAT A’ ELEKTRA 61707*/EEG (10.98/16.98) KETH SWEAT | 1
57 2 g&ggg(ﬂg}sevg:?;gg ", . MARVELLUS & MARCELLUS PRESENT HEAT | 42 RE-ENTRY | 28 | LL COOL J @ DEF Jam 534125*/MERCURY (11.98 EQ'17.98) ALLWORLD | 21
. . 95 9] 83 72 KIRK FRANKLIN AND THE FAMILY A WHATCHA LOOKIN' 4 3
VARIOUS ARTISTS GOSPO CENTRIC 72127 (9.98/13,98)
86 | — | 2 | sesraieor o en16 .08 ULTIMATE HIP HOP PARTY 1998 | 43
TR & WET — : 9% | 92 92 46 | WESTSIDE CONNECTION A LENCH MOB 50583 PRIORITY (10.98 16 98) BOW DOWN 1
IL” KIM A UNDEAS/ATLANTIC 92733* AG (10.98/16.98 HARD CORE —
— 2 RE-ENTRY | 16 | BOOT CAMP CLIK DUCK DOWN 50645*/PRIORITY (10.98/16.98) FOR THE PEOPLE | 4
45 | 43 | 44 | 13 | CHANGING FACES @ BIG BEAT/ATLANTIC 92720/AG (10.98/16.98) ALL DAY, ALL NIGHT 6
— 98 77 1 55 6 D-SHOT SHOT 41602.JIVE (10.98/15.98) SIX FIGURES | 21
46 47 40 6 LISA STANSFIELD ARISTA 18738 (10.98/16.98) LISA STANSFIELD | 30 RE-ENTR % | &A% neo sesane o EMANCIPATION e
- MI A .
47 | 49 | 45 | 11 | VARIOUS ARTISTS SO SO DEF BASS ALL-STARS VOL. Il | 26 : e e
S0 SO DEF 67998° COLUMBIA (10.98 EQ/16.98) ) RE-ENTRY | 25 | MARK MORRISON ATLANTIC 82963/AG (10.98/15.98) RETURN OF THE MACK | 30

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, wi
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes.
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter in

Billboard/BPI Communications, and SoundScan, Inc.

The first single by MQ3 from
their debut album Mozaiq.
The battle has just begun.

http://wwwvirginrecords.com
AOL Keyword: Virgin Records

©1997 Virgin Records America, Inc.

th multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
*Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
dicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. €1997,
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R&B SINGLES A-Z

Billboard
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
36 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Gir,
20 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce.
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP/Tickle Box.
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 105 R&B stations ASCAP/E2, ASCAP/A Salt On The Charts, ASCAP/Mo Better Compiled from a national sub-sample of FOS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Grooves, ASCAP/Famous. ASCAPYHL of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 16 QIMLI)CHWBOUT (Careers-BMG, BMI/Mokojumbi, BM/Zomba, ioilridi?lc.izrlv@
42 ALL| WANT (FROM GOOD BURGER) (Kharatory,
%] = = ASCAP/R Black ASCAP/lobete ASCAP/EM Apn, ASCAP) HL oy ===
“|lw| S =1 37 AS WE LAY (Saja, BMi/Lastrada, BMI) il i ) il Bl I
=12\ o F — 4 é\'guu%s A(Srggpl;l MONEY TALKS) (Intersong. ASCAP/Wamer =2 o AEF .
E B 3 ppell, EA R R 2139 |8
& f = | ARTIST (LABEL/PROMOTION LABEL) = = | ARTIST (LABEL/PROMOTION LABEL) gg géﬁﬁ:sgﬂ?&ﬁ(lsi (Wl% A?CAPA/SR&I’ ;1 Ruff, ASCAP) WBM & ’2 = | ARTIST {(LABEL/PROMOTION LABEL) = | S | = | ARTIST (LABEL/PROMOTION LABEL)
pec Twelve, y
AFTER 12, BEFORE 6 12 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A PLAYER) : IF IT AIN'T LOVE
* ok NO.1 % & 38 | 37| 10 | Sau SALTER (LAFACE/ARISTA) gs&avwlvgu_ Av?oc:dp/aljl bullg BM/im E%JBMW BS;aone AvE., * % NO.1 % % 48 | 3 | KeVSTONE (QWESTWARNER BROS.)
kwood. BMI/12 & Under, umping Bean LL.C.. YOU MAKE ME WANNA. ..
(D) 1 |10 | YOU MAKE ME WANNA... (39) 41| 8 | WE CAN GET DOWN e 1(1]5 NEVER, NEVER GONNA GIVE YOU UP
USHER (LAFACE/ARISTA) 3 wks at No. 1 BMVJelly's Jams L L.C., ASCAP) HL USHER (LAFACE/ARISTA)  Bwksatia 1| (3940 7
wi o. MYRON (ISLAND) . %,gé ,b°.¥$ ('? %eyu{;smmw &B%mmh o LISA STANSFIELD (ARISTA)
NEVER MAKE A PROMISE YOU ARE THE ONLY ONE ah Ya tl HONEY KISS AND TELL
(D) 2 |16 DRU HILL (ISLAND) @ 4814 GDD'S PROPERTY (B-RITE/INTERSCOPE) 57 &an LBEJ t/%l) (S&t\yslél\'l) /SS?I? ‘FMI(AYSa&gm BMYBrowntown (D) 2|2 MARIAH CAREY (COLUMBIA) 40352 BROWNSTONE (MJJ/WORK/EPIC)
ndra.
(3) 4 |19 | EVERYTHING (@D) 42 | 6 | ) CARE 'BOUT YOU ASCAF Wamer 88& WG, ASCAP) HLWBM. 3| 3| g | NEVER MAKE A PROMISE 41 (33| 10| WHEN YOU TALK ABOUT LOVE
MARY J. BLIGE (MCA) MILESTONE (LAFACE/ARISTA) 52 @ “%Eﬁ%g WC)ALLB) &Massc‘,ﬂmsm ASCAPNirginia DRU HILL (iSLAND) PATTI LABELLE (MCA)
MO MONEY MO PROBLEMS HOPELESS h \SCAP) W UP JUMPS DA BOOGIE YOU BRING ME UP
4 | 3 [ B | nenororousalc o rroiooremsomosn | [32)] 44 | 25 | HORRE Farkis coLuman s g&wg‘s’ ;5&;@%‘[&%{:@?&;‘;&?%@'& - 414 110 wadoann imacanp Lackorouninamicy | |42 | 37 [ 16 | X200 oy
BIG BAD MAMMA CUPID Feather, ASCAP) YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) CAN'T LET GO
(5 6 | 10 (43| 47 | 31 5[5](3 43(3014
FOXY BROWN FEAT DRU HILL (VIOLATOR/DEF JAM) 112 (BAD BOY/ARISTA) gz g:s%v K(Emﬁsa’:ﬁgipslngmﬂvcm —— BRIAN MCKNIGHT FEAT. MASE tMERCURY) LAURNEA (YAB YUM/EPIC)
6|5 |6 |HONEY 51| 5 | GUANTANAMERA ASCAP) WM B (5) 7 | 4 | MYLOVE IS THE SHHH! 44|36 | 12| € UWHEN U GET THERE
MARIAH CAREY (COLUMBIA) WYCLEF JEAN FEAT. REFUGEE ALLSTARS (RUFFHOUSE) n ﬁé‘c"f;!' /lgm T“'G‘Q- ASCAPMU% ASCAP,)Ya;a_ SOMETHIN' FOR THE PECPLE FEAT_TRINA & TAMARA (WB) COOLIO {TOMMY BOY)
THE LOVE SCENE THE PARTY DON'T STOP WhatlGotiaDo. ASCAP/WB. ASCAP) WBM MO MONEY MO PROBLEMS HOW YA DO DAT
(1) 1010 JOE (JIVE) (@D 45| B | IA% Fearmmsra P & FOXY BROWN (NO LIMIT) 3 Xls,(;{g /((g"sf:“ fmﬂhgw&%mﬂeambs T | 8 | B | e NOTOROUS LG AT PLFF DADDY & HASE 840 80N 47 | B | \ASTER P FEAT. YOUNG BLEED AND S-LOC(NO UMIT
12 | 6 | PUTYOUR HANDS WHERE MY EYES COULDSEE | |7y 54 | 4 | BUTTA LOVE ASCAP) HL ' i 8 | 10| 12 | NOT TONIGHT 46| 23| 7 | sHow ME
BUSTA RHYMES (ELEKTRA/EEG) NEXT (ARISTA} 66 €U WHEN U GET THERE (FROM NOTHING TO LOSE) (Boo LIL KIM {UNDEAS/TOMMY BOY;ATLANTIC) BILLY PORTER {DV8/A&M)
(@) 11| 18 | ' cAN Love vou a1la3] 7 [ TS ALRIGHT ot SCAP/Du AL BMIA ek Ralt, ASCAP Pl Stater. |7 17 717 " wiyaT aBOUT US 52| 2 | MENOFsTEEL
MARY J. BLIGE (MCA) QUEEN LATIFAH (TOMMY BOY) 9% ""é‘,f,f};ﬁ.b‘ QUEEN (m&g DANCEHALL QUEENI)/Sl:n m. TOTAL (LAFACE/ARISTA) ONEAL CE CUBE BREAL PETER GAZ A RS (T WM OHEST
TOMP BEEN AROUND THE WORLD AS gram Intl, ASCAP/Steven Marsden, BM/Songs BUTTA LOVE SOMEBODY ELSE
10| 7 |21 | Zop's properTy (B-RITE/INTERSCOPE) 66| 7 PUFF DADDY (FEAT. THE NOTORIOUS B1G. & MASE) (BAD BOY) - 5?2’?&’{'{'6‘\}'; lmemy'}e"y, %VCXPUDMWMASWIJ:{L 153 | Rexr (ARISTA) — | 1 | HURRICANE G (H.O.L A/ISLAND)
DOOgle ime, /KBED e Humble,
@ 15] 2 GOT 'TIL IT'S GONE @ 52| 2 FIRM BIZ ASCAP/Smokin’ Sounds, ASCAP) 111119 SOMEONE 49(26| 9 | SAY A LITTLE PRAYER
JANET JACKSON {FEAT. G-TIP AND JONI MITCHELL) (VRGIN) NAS. FOKY BROWN, AZ FEAT. DAWN ROBINSON) (AFTERMATH) 95 20»: ﬂ:(yugw % Sitver. ASCAP/ESeCaADs )mbe_ ASCAP/Pebbitone SWV (FEATURING PUFF DADDY; {RCA) DIANA KING (WORK/EPIC)
IT'S ALL ABOUT THE BENJAMINS FIX wee-Fifty-Five, BM|/Moonstone. ALL CRIED QUT THINKING OF YOU/LET'S GET DOWN
12| 9 | 20 | purk papDy & THie Famtivy (8AD soviarisa) | | 30 | 35 | 12 | ElRckstreet anterscore) 3 g&'ﬂ %“'ﬁ"y/gvmsg'/‘ljgsn BMV(W PBMVB“I’”"“’"“ (D) 13 | 4 | AR Fen. 10 (rRACK MASTERSICRAVE) 58 [ 20 | TEnY ToM ToE emioRe)
(Dl 13 | 7 | WHAT ABOUT US 51| 46 | 51 | | LOVE ME SOME Him ASCAPStepping nfo The Blue. ASCAP Wamer Cappel, M) 13 |12 | 15 | I'LL BE MISSING You 51|48 | | IF1HAD YOU
TOTAL (LAFACE/ARISTA) TON! BRAXTON (LAFACE/ARISTA) % nown ron YOURS (Mo Cordenas, ASCAP) PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY) FRANKIE (CHUCKLIFE/EPIC)
arco enas,
G.H.ET.T.0.U.T. TAKE IT TO THE STREETS DO YOU LIKE THIS YEAH! YEAH! YEAH!
(1D 14 | 24 CHANGING FACES (BIG BEAT/ATLANTIC) 52 | 36 | 18 | qahipace rear, BILLY LAWRENCE MIGLATORELEKTRA L A“g&%m?:: %&W T‘;“‘Aé’ck"‘*",:{ Rotato, BMVEMG, 14 [ 141 8 | RomE (GRAND JURVIRCA) (5D 74| 3 | Lo ks (EPIC)
10 DO YOU LIKE THIS (Mike's Rap BMI) 7
4 SEASONS OF LONELINESS CAN WE I MiSS MY HOMIES WHAT'S STOPPING YOU
(@D 23 | 3 | BRSNS eaTom 53139130 | swvone 9 %ERWOL"G lgg‘;n":ﬁ'\‘gc(}\‘g;"‘ Crouch, ASCAP/Chrysalis. 15] 8 | 3 | \uister rear. pivb b Toe sookrvoumm | | 93 [ 49 | 14 | FH ouAvs«?LoeAL SOULVOLCANO)
NOT TONIGHT 5 MILES TO EMPTY 7 FAR FROM YOURS (Organimz. BMI/BMG ASCAP/Still Oiggin”. | CARE ‘BOUT YOU THE WAY THAT YOU TALK
16(8 |15 (54) 61 | 23 (16)| 16 | 4 4) 56 | 6
LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC) BROWNSTONE (MJJWORK/EPIC) Q‘swwﬁaga ASCAE/ZJ;mer Taamiane BM/Kidada, BM/EMI MILESTONE (LAFACE/ARISTA) JAGGED EDGE FEAT. DA BRAT & JD (50 SO DEFICOLUMBIA)
jack MI/Eric akim, BMI) HLAWBM
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N MY BED HOW YA DO DAT 49 HAVE A LITTLE MERCY (Fiyte Tyme, ASCAP/EMI Apni, ASCAP) TAKE IT TO THE STREETS 5 MILES TO EMPTY
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@ 30|28 ROME (GRAND JURY/RCA) @ 1 MISSY “MISDEMEANOR ELUKOTT (FEAT DA BRAT) (EASTWEST) L%BB“TVCareers-BMG. BMMarley Marl. ASCAP/EMI, ASCAP) ! LOST BOYZ (UNIVERSAL) 62 | 59 | 28 CHRISTION IROC-A-FELLAYDEF JAM/MERCURY)
LOVIN' YOU TONIGH ME/BABY THAT'S WHEN | COME RUNNIN Songs ) INVISIBLE MAN | LOVE ME SOME HIMA DON'T WANT TO
(@D 32 | 14 | LV omor ot (rm. k. ke eaveon | (8D 75| 2 LUTHER VANDROSS (LV/EPIC) z gﬁ%ﬁ“xﬁﬁmwﬁm@%&%ﬁ“ﬁ%’% 25|25 | 8 | g prorees (MOToWN) 63 | 62 [ 26 | 7on'5RAxXTON (LAFA%ARlSTA!
YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) SMILE teven A. Jordan, ASCAP/Bobby Robinson. BMI) HL/WBM HAVE A LITTLE MERCY LOVE IS ALL ARO
26| 21| 6 | BRian MOKNIGHT FEAT. MASE (MeRcuRw) | [BD)| 72 [ 21 | SMIEE o 2PAC & JOHNNY P (RAP-ALOTNOO TRYBE) u Z's"c"i;"'/%?a%"ﬂe&"f\g&?/%‘;’; g%w&fgnac"ﬁé - 29 | 6 | 40 (SAVVY/PERSPECTVE/AGM) 64 |69] 41| KOvan vk (PMEI[‘(I)JUD)
(ZD| 29 | 5 | OTHERSIDE OF THE GAME 65| 63 | 12 | MISSING You ASCAP/Bomb Shelter, ASCAP) ' 27|28 4 | AS WE LAY 65| 66 | 9 | [FREAKI AND U KNOW IT
ERYKAH BADU (KEDAR/UNIVERSAL) MARY J. BLIGE (MCA) % :‘BELBO';IG TO YOU (EVERY TIME | SEE YOUR FACE) (Mike's DANA (TONY MERCEDES/LAFACE/ARISTA} ADINA HOWARD (MECCA DONEASTWEST/EEG)
THE SWEETEST THING THINKING OF YOU | CAN LOVE YOU/LOVE IS ALL WE NEED UPI
28| 24 |25 | percet o auLsians rear e cownmsy | | 68 | 53| 27 | ToNY TONCIONE (MERCURY) e 'B,clé" Loc‘fp'o"/"ovs ISNLEWENEED (MC“ A%CAP/MW‘ 28241 9 | Maay 5. BLiIGE MCA) 66 | 6530 flzp(al?\o BOY/ARISTA)
I'LL BE MISSING YOU ME AND MY CRAZY WORLD BMMamer-Tamerlane. BMUS th Of July. BMVN‘\S"MACK WE CAN GET DOWN BE THE REALIST
28 | 28 | 17 | Bgr pagoy & pAITH EVANS (FEAT. 112) (8AD BOY) (€D 67| 2 LOST BOYZ (UNIVERSAL) e m Bl%? YOU (FROM SOUL FOOD) (Sory/ATV Songs 23[30] 4 | Wivon dstanD) 67 | 71| 7 | e, upic  ROTOROUS .. OEFF TRAPPINTERSOUND!
30 | 27 | 26 | NEXT LIFETIME 69 | 5 | WHENEVER WHEREVER WHATEVER BMUECAF. BMI/Fox Fim. BM) HLAWBM 30|26 | 6 | ALL 1 WANT 68 |67 | 8 | ICED DOWN MEDALLIONS
ERYKAH BAOU (KEDARAUNIVERSAL) MAXWELL (COLUMBIA) % ll%g pkgvcw’ /MEDALLI%::S avrASAc%Pq;/}zE&ee ASCAP/Suite 702 (BIV 10/CAPITOL/MOTOWN) ROYAL FLUSH (BLUNT/TVT)
N /Jose Luis Gotcha. ercy Coles.
FEEL SO GOOD LAST NIGHT'S LETTER L AVENUES DO YOU KNOW (WHAT IT TAKES)
(@D 33 | 2 | TRSE B0 poviarisTA) (B 70 | 3 | &L ormca = %W%XSA&%%F?M soun g e 1 (3D V| merucer canp st rar o wnkweswyosy | | 69 | 60 [ 16 | Romvw cremy
SOMEONE IF ) COULD TEACH THE WORLD ASCAP/set, ig P, ASCAP/Beats nd. G.H.ET.T.0.U.T. FAR FROM YOURS
32|25 |13 SWV (FEATURING PUFF DADDY) (RCA) 0| —| 1 BONE THUGS-N-HARMONY {RUTHLESS/RELATVITY) o m:/ggga (Sgnke/vkik‘?c‘mm /Nnmsm” el 3 27|21 CHANGING FACES (BIG BEAT/ATLANTIC) 70|68 7 0.C. FEAT. vvsr(r)z MICHELE (PAYDAY/FFRR)
Y/ ASCAP/Ni un)
WHEN YOU TALK ABOUT LOVE = YEAH! YEAH! YEAH! ATV Songs. T /Colgems-EM DOWN FOR YOURS JUST ANOTHER CASE
(3} 34 | 17 | W LABELLE (MCA) (D 1 | SIMONE HINES €PIC) ﬁssmpfsmyl W LTI s (3D a1| 7 | DM uick reaT Rocer Troutman vastveon | | 71 | 63 | 19 | CeuteaT. stick RICK WIDLATORDEF JamMERCURY)
31| 14| MENINBLACK 72|64 9 | NEVER SEEN BEFORE T Tk COVE (FROM SPRUNG) Seven Exioen, MYAua 34|32 | 2 | TS ALRIGHT 72|73 | 11 | DANCEHALL QUEEN
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BATTLE OF THE TITANS: Next issue’s Hot R&B Singles chart should
prove to be an exciting one. Boyz II Men’s new single, “4 Seasons Of
Loneliness” (Motown), which hit stores Sept. 9, will make its entry, along
with Mary J. Blige’s newest title, “Everything” (MCA). Both singles have
been steadily building at R&B radio, with the Boyz garnering 24 million
listeners and Blige fetching 35.2 million. Another contender, Mariah
Carey’s “Honey,” stands at 35.5 million listeners from airplay at 97 Broad-
cast-Data-Systems-monitored R&B radio outlets. But she stands to lose
ground on the sales front at core R&B stores, which makes her an unlike-
ly contender for the pole position.

Lastly, Usher’s No. 1 R&B smash “You Make Me Wanna ...”
(LaFace/Arista) continues its assault at R&B radio and also stands head
and shoulders ahead of all the songs on the Hot R&B Airplay chart, with
44 million listeners at 84 monitored stations. Usher also saw a 5% sales
decline at core R&B stores while picking up 5% at the full panel. Since
Virgin has decided not to release Janet Jackson’s “Got 'Til It's Gone”
commereially, she will not be joining in the battle in the immediate future.
At radio, the song had 27 million listeners.

MASTER BLASTER: After debuting a week early on Top R&B Albums
and The Billboard 200, Master P’s “Ghetto D” (No Limit/ Priority) gets
headlines on both charts, earning dual Greatest Gainer awards for 68,000
units at core stores and 259,500 units at the all-stores panel. The album
was also the biggest street-date violation in the SoundSecan era, having
sold 8,000 units before its official release (see Between the Bullets, page
92). Prior to P’s 5,000 units on last issue’s chart, the street-date trophy
on the R&B albums list belonged to God’s Property, with 3,000 units and
a No. 22 entry in the June 7 issue.

If you haven’t heard of Master P until now, don’t consider the self-made
mogul an overnight success. Master P tells us that he is no newcomer in
the business. He began his career as the owner of the No Limit retail
store several years ago in New Orleans. His distributor was Oakland,
Calif.’s Music People, parent of In-a-Minute Records, which distributed
his demo recordings to local independent retailers in early 1991, creating
a regional groundswell. In 1992, he released his first full album, “The
Ghetto’s Trying To Kill Me,” through City Hall Record Distributor. That
album went on to sell 70,000 units, he says.

SOUL & SHHH: Following the Sept. 5 telecast of the Soul Train Lady
of Soul Awards, co-host/performer Erykah Badu enjoyed increases on
both Top R&B Albums and The Billboard 200. “Baduism” (Kedar/Uni-
versal), her solo debut, sees a 7% increase at core stores and moves 17-
12 on the former chart, while an 11% increase sends Badu 54-44 on the lat-
ter. None of the show’s other performers showed big increases . .. “My
Love Is The Shhh” (Warner Bros.) by Somethin’ For The People glides
9-6 on Hot R&B Singles and continues to make even strides at both radio
and retail. “My Love” picks up an additional five stations, bringing total
supporters to 70 monitored outlets, and moves 26-20 on Hot R&B Airplay.
The audience for that tune stands at 18.9 million listeners. Sales at core
stores saw a 13% boost, bumping the song up 7-6 on the Hot R&B Singles
Sales list. Brian McKnight’s “You Should Be Mine” (Mercury) is forced
back 7-8.

HOT R&B
SINGLES

BUBBLING UNDER.

R&B

LADY OF SOUL AWARDS

(Continued from page 24)

It Off.” Her statement garnered a
standing ovation. She later performed
“I Didn’t Mean To Turn You On,” a
track from the “Money Talks” sound-
track.

Award-winner Jackson made her
much-anticipated appearance after a
musical tribute of “That’s The Way
Love Goes” by Brownstone, Chantay
Savage, Deborah Cox, and Heavy D
and an introduction by Dr. Maya
Angelou, whom she acted with in the
John Singleton film “Poetic Justice.”
Jackson read a brief statement, plug-
ging an idea from a song on her forth-
coming Virgin album, “The Velvet
Rope.”

Referring to the track “Can’t Be
Stopped,” Jackson said, “The idea of
that song is that you can go anywhere

in life as long as you don’t forget where
you come from. I will always remem-
ber where I come from and whose
shoulders I stand upon.”

The Soul Train Lady of Soul
Awards are voted on by selected
recording artists, record retailers,
and radio programmers. The show is
syndicated by Tribune Entertain-
ment, which also handles the “Soul
Train” music series as well as the
forthcoming “Soul Train Christmas
Starfest.” Cleared in 88% of the coun-
try, according to Tribune, the show
was broadecast live in New York,
Chieago, Dallas, Atlanta, and Houston
and tape-delayed in prime-time in Los
Angeles and Seattle. It will be seen in
other markets on varying dates
through Sept. 21.

A complete list of winners follows:

Best R&B/soul single, solo:
Erykah Badu, “On & On.”

Best R&B/soul single, group,
band, or duo: En Vogue, “Don’t Let Go
(Love).”

R&B/soul album of the year, solo:
Erykah Badu, “Baduizm.”

R&B/soul album of the year,
group, band, or due: 702, “No Doubt.”

Best R&B/soul or rap new artist:
Erykah Badu.

Best R&B/soul or rap music
video: Lil’ Kim, “Crush On You.”

Best jazz album: Dianne Reeves,
“The Grand Encounter.”

Best gospel album: Lashun Pace,
“A Wealthy Place.”

R&B/soul song of the year:
Erykah Badu, “On & On.”

COMMENTARY

(Continued from page 6)

Furay, Dan Peek of America, Al
Green, Rick Cua of the Outlaws,
Dion, and Philip Bailey out of main-
stream musice to “sing for the Lord.”
As they did, it quickly became appar-
ent that they were doing so exclu-
sively for fellow believers.

The difficulty of the CCM concept
would be exposed when rap, blue-
grass, and metal were all housed
under its tent. As artists of faith were
effectively silenced in terms of hav-
ing any significant impact on pop
music culture, the real irony was that
the censorship was largely a self-
imposed one.

Pat Boone’s recent misadventures
were good for a few laughs on late-
night television, but as Mr. CCM him-
self jumps back into popular musie
culture, he is reflecting a new pattern
among artists of faith—something
performers like Donna Summer have
been doing all along: keeping the faith
without leaving the mainstream musi-
cal marketplace of ideas. Summer is
the new role model for artists of faith
as the wall separating Christian faith
and popular music erumbles.

In 1994, shock rocker Alice Coop-
er announced his conversion with
lyries like, “What about Christ/ What
about peace/What about love, what
about faith in God above . . .” Signifi-
cantly, Cooper made his record for
Epic and let his musie do the talking.

Foreigner regrouped with a new
album and a recently born-again lead
singer, Lou Gramm, who refused to
retreat to CCM. Al Green recently
re-emerged on the mainstream BMG
label with a collection that mixed
wholesome songs about love and life
with obvious references to his faith
commitment. Mark Farner and
Grand Funk have similarly re-
emerged, as have artists like Sam
Phillips and Julie Miller.

Not only are well-known artists

THE RHYTHM & THE BLUES

(Continued from page 24)

Williams, Vivica A. Fox, and Nia
Long as sisters, is deservedly strong.
An advance screening proved a
delight: This film has the emotional
rhythm of real life as lived by an
African-American family in Chicago,
and the women give incredible per-
formances. But don’t see this one
hungry! Lingering shots of delectable
platters of rib-sticking food will leave
you salivating.

refusing to be lost in the CCM world,
$0 are new artists who want to avoid
cultural segregation at all costs.
Rockers like Lenny Kravitz,
Extreme, King’s X, Galactic Cow-
boys, Collective Soul, the Tories, Jud-
son Spence, Moby, U2, and others
have peppered their records with
statements of faith while remaining
in mainstream musie.

A clear indication of the power of
this surge came at the Grammys,
when Erice Clapton’s “Change The
World,” written by three veterans of
the CCM world, was voted record of
the year. Clearer still has been the
success of Bob Carlisle’s song “But-
terfly Kisses,” which put a dagger
through the heart of the widespread

untruth that a song that speaks of
God or Jesus will not be accepted by
mainstream radio.

As these and other artists of faith
enter the mainstream music culture,
they face the challenge of creating art
illuminated by their faith, rather than
fashioning propaganda. And as the
wall that separates CCM from main-
stream music continues to erumble
and new alliances are formed—not
unlike what Roy Campanella, Jackie
Robinson, and Lou Broek achieved—
artists like Carlisle, de Talk, Jars Of
Clay, Third Day, Newsboys, and mxpx
(which recently linked with A&M
Records) lead the way for a genera-
tion of artists of faith who refuse to
be silenced or sidelined.

MATADOR’S BARDO POND

(Continued from page 21)

LR}

Thanks, man.
Gibbons acknowledges that Bardo
Pond’s experimental style—which
results in such mini-epics as the nine-
minute “Flux” and the 14-minute
“Aldrin” on the new album—has thus
far limited the group’s audience to a
coterie of open-minded listeners.

“It’s definitely college stations, and
New York City has kind of been nice to
us, a lot of the clubs ... And radio sta-
tions oriented toward exactly the kind
of music we like, so it’s kind of an honor
to be included with the bands they play
... With what we do, there’s only so
many stations or so many venues that
are willing to deal with us.”

Zafiris visualizes a broader audience
for the group, thanks to the ascent of
groups working in a similar mode:
“Bands like Spectrum, Spiritualized,
they’re all doing a lot of noise experi-
ments right now, and then you go with
the dance scene—Richard James
[Aphex Twin] and bands like Future
Sound Of London, they pull in a lot of
that experience, also . . . I think there’s
alot of potential there.”

Initial tour dates will target some of
that untapped audience. Bardo Pond is
set to open dates for Spectrum, the
group led by former Spacemen 3 mem-
ber Pete “Sonic Boom” Kember, in Octo-
ber in New York, Philadelphia, and
Washington, D.C. The group will likely
play its own East Coast tour dates late
in the year.

Matador will zero in on Bardo Pond’s
left-wing listenership with its initial
ads. “Most of our advertising is going
to go into magazines like Halana or

Opprobrium—they’re experimental
music fanzines,” Zafiris says. “We’re
also going to do some advertising to
raise awareness that the record is out,
which is very important, in more main-
stream music publications like Alter-
native Press or Option.”

She adds, “I’'m planning to use
quotes from writers to describe the
music to people—for example, David
Fricke in Rolling Stone said, ‘Bardo
Pond play deep-fried space musie,’
which is very visual to me and also very
descriptive and also something people
can understand.”

Bardo Pond’s artistic roots may man-
ifest themselves in both marketing and
touring. “Our art department is work-
ing with the band right now,” Zafiris
says. “I really want to do something
special. Probably my plan would be to
do less posters but make them silk-
screened on heavier paper, something a
little bit nicer, and then target the stores
that are actually really interested in
that musie. For example, Other Music
[in New York is] into that kind of stuff.
There are some smaller stores in
Philadelphis, like Philadelphia Record
Exchange and Third Street Jazz, that
are places we're going to go with these
special [point-of-purchase] pieces, but
we won't blanket the United States.”

She adds, “Their shows are starting
to get a little bit more atmospheric . . .
In Philadelphia, they did a show with
an art exhibit. They do that sort of
stuff, which they’re into. I've been try-
ing to encourage them to take that sort
of approach on the road. It’s just a little
bit harder to accomplish.”

AELE 518|3

2|22 2|32

2|z |8 | e e |5 8| TmeE

= | 5 | 2 | ARTIST (LABEL/PROMOTION LABEL) £ | 5 | 2 { ARTIST (LABEL/PROMOTION LABEL)

1|2 | 2 | puT THE MONKEY IN IT 111 ] 4 | s ALRiGHT
DAZ AND SOOPAFLY (TOMMY BOY) DAVE HOLLISTER (DEF SQUAD/EMY)
LET ME HOLLA AT CHA GUNJA HONORS

2164 BLAC HAZE (LIVE SHOT) 151612 DEAD RINGAZ (HUSH)

3415 BABY, BABY 16]8]|7 HOODLUM
KILO ALI {(ORGANIZED NOIZE/INTERSCOPE) MOBB DEEP FEAT. BIG NOYD & RAKIM (LOUDANTERSCOPE)
SO IN LOVE THE HIATUS

4125 4| SHsoN (KATS EversnTY) 1713 | 3 | piamoND (MERCURY)

s |—| |BuBBLIN 18| 19| 3 | TRUE TO MYSELF
CRU (VIOLATOR/DEF JAM/MERCURY) ERIC BENET (WARNER BROS.)

6 | 5 | 7 | HELP WANTED (HEROES ARE N SHORT SUPPLY) | | 19 | — | 1 | RUNNING SONG
THE CHI-LITES (COPPER SUN) AMBERSUNSHOWER (GEE STREETV2)

7 113] 4 | KEEP ME LIFTED 20| 23 | 19| COME ON EVERYBODY (GET DOWN)
SPEARHEAD (CAPITOL) US 3 (BLUE NOTE/CAPITOL)

8|92 |warawHiLE |1 |oNcuE
ERICKA YANCEY (RCA) JIGGY (MAD RUSH)

9| 7|6 | 'BURBAN & IMPALAS 22|21 | 4 | DANGEROUS MINDZ
BIG MIKE (RAP-A-LOT/NOO TRYBE/VIRGIN) GRAVEDIGGAZ (GEE STREET/V2)}
FAST LANE DOWN LOW

10)14]14 MAD DOG CLIQUE (CROSSTOWN) EARLAR FREAKNASTY (HARD HOOD/POWER/TRIAD}
SUPERNATURAL SERENADE

1110} 5 WILD ORCHID (RCA) 241716 SHADES (MOTOWN)

12 |12 | 11 | PEOPLE GET READY 25|20 | 5 | IN.THE COMPANY (OF KiLLAZ)
2GGY MARLEY & THE MELDDY MAKERS (ELEKTREEG) WISEGUYS (SURRENDERIDEF JAWMERCURY)

13— | 1 | SO OW, SO Ay ORITY) Bubbling Under lists the top 25 singles under No. 100

which have not yet charted.
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Burrus Branches Out With Hot Single, Set On The Way

BEHIND THE BEAT: Chances are
good that you're a fan of Terry Burrus
and don't even know it.

If recent remixes of “Love Fool” by
the Cardigans, “Un-Break My Heart”
and “I Don’t Want To” by Toni Brax-
ton, and Mary J. Blige’s “Everything”
are staples of your dance diet, then
you're being nourished by the sub-
stantial work of Burrus—a veteran
keyboardist who has been lending his
talent to the productions of Frankie
Knuckles and David Morales, among
others, for years. With the gorgeous “I
Am For You,” he is aiming to establish
himself as a producer, composer, and
artist in his own right.

Powered by a firm house beat and
deliciously soulful keyboards, this
Lovelight Records single should also
prove to be a useful showcase for the
sterling diva stylings of Ada Dyer, who
brings romantic depth to Burrus’
sweet lyrics and the track’s smooth,
almost orchestral arrangement. “I Am
For You” illustrates that Burrus has
been working overtime sharpening his
skills since co-writing Jody Watley’s
“Ecstasy” and Phyllis Hyman'’s “Liv-
ing In Confusion” several years ago.

When he’s not adding his instru-
mental touch to the forthcoming “Just
For You” by M People and “Got 'Til It's
Gone” by Janet Jackson (both of
which have been post-produced by

Yamo Time. Former Kraftwerk mem-
ber Wolfgang Flur is ending an
extended absence from recording with
“Time Pie,” a solo project he has
recorded under the name Yamo. Avail-
able on Hypnotic Records, the album
is a modern fairy tale told with elec-
tronic music, and it features guest
appearances by German club upstart
Regina Janssen, ltalian singer Rosa
Barba, and former Kraftwerk lyricist
Emil Schult. Flur will soon visit the
U.S. to make a series of promotional
appearances in support of the album.

Knuckles), Burrus is working on his
first album. He's assembling a glittery
cast of elubland icons for the album,
tentatively titled “New Century,”
including Morales, Jocelyn Brown,
Angela Bofill, and Roy Ayers. You
may even soon see Burrus pop up as a
remixer in the coming months. All we
can say is that it’s about time.

HANGIN *TO THE LEFT: The time
has come for Mulu to conquer the
States. After wooing and warming the
hearts of even the most ruthless
tastemakers in the U.K., the duo, made
up of renegade producer Alan Ed-
munds and singer Laura Campbell,
is now poised to give hype-weary folks
here a reason to believe that the so-

IDauce

by Larry Flick

called electronic revolution is actually
worth a dignifying ear.

First up from its awesome Dedicat-
ed collection, “Smiles Like A Shark,”
is “Pussycat,” which tickles the ear
with its fluffy wordplay, scratchy gui-
tars, and a sticky melody that you
won’t soon forget. Campbell scores
major points for not indulging in the
temptation to play the role of faux-soul
chanteuse or wimpy Enya sounda-
like—a pair of overdone personas that
are adding to the growing cookie-cut-
ter vibe of the movement. Instead, she
proves to be an endlessly engaging,
multilayered personality, thrashing
around like an impatient rock vixen
trapped in a break-beat world at one
moment and then coming on like a
worldly troubadour the next. A re-
freshing move, to say the least, as is
Edmunds’ incorporation of real instru-
ments into the blend of computer-gen-
erated noises that anchor the track.

As is becoming more frequent with
12-inch packages, none of the remixes
of “Pussycat” match the magic made
on the original version, though Fran-
cois K. and PFM do a respectable job
of bringing new and commercially
viable ideas to the table. Francois’
interpretation, in particular, would
seem to be the perfect way to lure lis-
teners to the Mulu fold. In the end,
however, it will be the act’s own unique
musical perspective that will maintain
interest.

PLAN ET GROOVES: The tag “one-
hit wonder” can be impossible to shake.
But Los Angeles belter Devone has a
reasonably realistic chance of doing
exactly that with “And I Cry,” a jam
that is easily as viable as his 1996
breakthrough, “Energy.”

This King and Little Steven pro-
duction is appealing, mostly due to its
substantial song content and a per-
formance that leaves the listener con-
vinced that Devone is capable of more
than simply chanting and jocking a
crowd. Despite the commercial mus-
cle of the main version and an infec-
tious remix by the International
Hooligans, the singer is most appeal-
ing on the R&B-inflected downtempo
version—which he concocted with A.J.
Mora. The bassline is a tad too limp
for radio, but it’s within this more laid-
back environment that his forlorn
Romeo posing is most effective. Per-
haps a more jeep-credible remix is in
order.

Swedish dynamo Stonebridge has
been rocking it lovely lately, cranking
out one kickin’ track after the next. In
addition to high-profile projects like
“My Love Is Alive” by 3rd Party,
which mainstream DJs are smartly
tripping over themselves to spin, the
lad is lending his talent to new and
developing acts like Fatima, whose
cut “Find Our Way” tingles with a
rush of fluttering horns and old-
school house spice. If you desire real

songs with production that is lushly
beautiful yet appropriately aggres-
sive, look no further.

Other appetizing items on Stone-
bridge’s current menu of tracks
include his interpretations of “The
Right Way” and “My Personality” by
Eric Gadd, both of which are trippy
good fun. For added fun, the double-A-
sided 12-inch package also includes a
stylish remix of “My Personality” by
Mood II Swing. Grab it on Sweden’s
Hevi Iloe Records.

Alison Limerick resurfaces after
far too long an absence with “Put Your
Faith In Me,” her first single for the
U.K.’s X-ES/Jammin’ Records. Talk
about covering your bases. Limerick
hits just about every possible rhythmic
base here, ranging from the classic-
funk flavor of Visnadi’s original pro-
duction to electronic, house, break-
beat, and tribal-dub. The results are
spotty, due largely to a song that is not
worthy of a such a gifted singer. It
should be noted, however, that even a
brilliant tune might unravel after being
yanked in so many dramatically dif-
ferent directions. In the end, Limer-
ick’s typically golden performance
could render “Put Your Faith In Me” a
success. But we sure do hope she
chooses a stronger song next time
around. Even die-hard fans like us can
only hang in there for a limited amount
of time.

Also returning to active groove duty
is Ten City alumni Byron “B-Rude”
Burke, who dons the moniker Vision
for his MAW Records debut, “Some-
where.” With its rattling percussion
and pillowy keyboards, this instru-
mental jumper is an essential under-
ground turntable item. It clocks in at
a luxurious 14-plus minutes, which
allows Burke to stretch out and let his
melody unfurl at a leisurely, quietly
insinuating rate.

Burke is keeping busy from his new
home base of Germany, prepping tracks
for future single release and composing
music for the soundtrack to the forth-
coming feature film “Rock Da House.”

Whilst we're in a dubby frame of
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Back In Action. Enduring diva Cherrelle is happy to be in the studio working on
an album for Atlanta’s Power Records. Jimmy Jam and Terry Lewis, Coliin Wolfe,
and Nick Martinelli are among the producers contributing jams to the collection,
tentatively stated for release later this year. Also on the project’s agenda is a duet
with Alexander O'Nei,, with whom Cherrelle previously performed the

dance/R&B classics "Saturday Love” and "Never Knew Lave Like This.” Listen-
ers will get a taste of the still-untitled set later this month, when Power unveils
Cherrelle’s cover of the Rose Royce evergreen “I Want To Get Next To You” on

its “Bass Jams” club compilation.

mind, we want to direct your attention
to “Threg,” a two-record 12-inch col-
lection of hearty house fodder from
JohNick, aka producers Johnny “D”
DeMairo and Nicholas Palermo.
There’s enough material here for an
album, though the folks at Henry
Street Records are wisely marketing
the project as an EP to the DJ gener-
ation. The collection is strengthened by
a carefully measured blend of disco
reverence and forward house authori-
ty, and there’s loads of good stuff here
to choose from, starting with “A Philly
Fling” and including “The World Is
Changing” and “JohNick Theme.”
Garage icon Ed “The Red” Golts-
man has come out of hiding with U-
Turn Records. an intriguing new label
that will attempt to bridge the gap
between the house and break-beat
worlds. That's a mighty tall order, if
you ask us. But we're willing to give
Goltsman the benefit of the doubt,
especially in light of the label’s first
offering, “We All Need” by U-Turn
Me On. Produced by Goltsman with
DJ Mojo, DJ Raz, Steve Taylor, and
JefT Klosterman, the track darts from
2 frenetic uptempo groove into a head-
tripping break-beat vibe with aston-
ishing ease. Although we're glued to
the primary mix, there are several
ambient versions that are commend-
ably experimental but less memorable.

A TOP PRIORITY: Look for the
mainstream profile of Interhit Records
to increase now that its principles, Jeff
Johnson and Chris Cox, have inked a
production and distribution deal with
Priority Records.

The 3-year-old Los Angeles indie
has gathered attention in recent
times, thanks in part to its hugely suc-
cessful “DMA Dance” compilation
series, created by Johnson and Cox
with Gary Hayslett, publisher of
Dance Music Authority magazine. The
label has also scored minor hits with
recent singles by Donna Summer,
Culture Beat, Ondina, and Outta
Control.

“They have a strong roster of talent
that I think we can do extremely well

with,” says Jim Durkin, director of
A&R at Priority.

The Interhit/Priority pact will be
christened this month with “Be My
Baby” by Cappella, which could be the
label’s first bona fide pop smash, given
the attention the hi-NRG anthem
grabbed on European import earlier
this summer: Also on the agenda in the
coming weeks are “Who Wants To Be
Your Lover,” a disco-spiced twirler by
Jimmy James, and the fourth edition
of “DMA Dance.”

SOULFULLY YOURS: If you're a
disco afieionado with knowledge that
reaches heyond well-worn pop
crossover fodder, then you're acquaint-
ed with Mantus and funk-fortified
jams like “Rock It To The Top” and
“Boogie To The Bop.” With the world
still in a retro state of mind, it’s hard-
ly a surprise that the band has heeded
the call to reconnect. What does pro-
vide a pleasant jolt is the fact that the
lads are not merely re-treading their
past glories. “The Beat Is Back” shows
them hustling fresh grooves and tidy
pop hooks with deft musicianship that
illuminates their maturity. The Unidise
cut is a nice contrast to the recently
released “The Collection,” which gath-
ers the band’s heyday hits on CD for
the first time.

Mantus has just started playing its
first series of gigs in nearly 15 years.
Among them is a Sept. 27 show in its
Brooklyn, N.Y,, home base. Should be
a mighty fun party.

Also banking on the loyalty and nos-
talgic tenceneies of club erawlers is
U.K. producer/musician Paul Hard-
castle, who is dusting off a stack of his
hits and issuing 'em on “Cover To
Cover,” a two-CD retrospective that
JVC Records will issue next month.
The worldwide hits “19” and “Rainfor-
est” are featured, as are a string of
potent R&B-laced jams he’s released
in recent times under the names Kiss
The Sky and the Jazzmasters. Per-
haps most ntriguing is the inclusion of
newly cut renditians of Pink Floyd’s
“Money” and Stevie Wonder’s “Super-

‘Continued on next page)
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10 [ 13 | 15 8 | OH LA LA LA EDEL AMERICA 6369 ® 2 EIVISSA @ 18 | 12 | 8 | YOU'RE NOT ALONE (T} (X) RCA 64904 ® OLIVE
11 14 19 7 HOLD YOUR HEAD UP HIGH REAL TIME 204/STRICTLY RHYTHM  BORIS DLUGOSCH PRESENTS BOOOM! 10 8 13 3 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (T) MERCURY 574761 @ BRIAN MCKNIGHT FEAT. MASE
(2] 16 | 20 | 5 | WHATEVER EASTWEST 63921/EG ¢ EN VOGUE 11 ] 7 | 7 | 7 | BIGBAD MAMMA (1) VIOLATORIDEF JaM 571441MERCURY @ FOXY BROWN FEATURING DRU HILL
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stition.” Justice prevailing, “Cover To
Cover” will awaken the world to the
skills of what has become one of the
more sadly underrated minds in dance
music.

Need more memories jogged? Have
a swim through “Single File,” which
traces the eight-year output of the
Beloved. Cuts like “Your Love Takes
Me Higher,” “Outerspace Girl,” and
“Time After Time” illustrate how far
ahead of time group mastermind Jon
Marsh was. In fact, these cuts still
kick the butt of most of the allegedly

cutting-edge crap we've heard in the
last six months. Funny, eh? Search this
one out on EastWest UK.

Can’t get enough of “Love Com-
mandments” by Gisele Jackson? Nei-
ther can we. Our love for the hearty
diva-house anthem has only heightened
since the folks at Waako Records
released a pile of spankin’ hot new
remixes of Louie “Balo” Guzman’s
fine original production. Jason Nevin-
s keeps it hard and underground, while
Nik “Off The Hook” Dresti injects a
host of new synth touches and Dancin’

Divaz accelerate the song to a radio-
ready hi-NRG pace.

Speaking of remixes, we're also hav-
ing a fun time peddling at the gym to
Forthright’s new version of “(If You're
Not In It For Love) I'm Qutta Here” by
Real McCoy—which is lifted from the
act’s woefully underappreciated “One
More Time” album. The team do a fine
Jjob of capturing the giddy sass of the
original song while fattening the
bassline to credible house form. Chris
“That Kid Chris” Staropoli also
offers his valid version of the song, opt-

ing for a rugged, almost tribalesque
vibe that’s so juicy we're hoping it will
inspire more major-label A&R execs to
hire this rambunctious fellow.

FEATHERS FOR BABY: Please join
us in sending hearty congrats and big
ol’ bear hugs to fierce ruling diva Kris-
tine W., who gave birth to her first son,
Jack Ryan, Aug. 28.

Kristine is working overtime to jug-
gle the demands of motherhood with
recording her next album for Champi-
on/RCA, which is due during the first

quarter of "98. Her life will only get
more chaotic when she resumes her
nightly show at the Hilton in Las Vegas
at the end of the month. And if that’s
not enough, she will begin writing
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