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QUEENS GROUP

celebrates the

creative achievement

of Chikz Azuma

and Arnold Levine

of Sony Music,

winners of the

1997 GRAMMYCR) Award
for Best Recording

Package - boxed.
| '31
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Queens Group
Where creative ideas

become reality.
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THE NEW ALBUM

THEY GAVE YOU “SHINE,” “DECEMBER” AND “THE WORLD I KNOW"... - .
OVER 7 MILLION ALBUMS LATER. THEY'RE GIVING YOU...

“PRECIOUS DECLARATION”

THE#1 MOST ADDED TRACK TO ROCK & ALTERNATIVE RADIO -
& MANY MORE HITS TO COME R
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With over 10 million albums sold worldwide, Grammy Award winner Jon Secada
retums with his new album featuring the first single and video

“Too Late, Too Soon”

Produced by Jimmy Jam and Terry Lewis for Fiyte Tyrme Productions, Inc.
Album Producers: Jon Secada, Miguzl Morejan and Emifie Estefan W for Estefan Enterprises; Jirrmy Jarn and Terry
Lewis lor Fiyte Tyme Produictions. Inc. Managerment: Emiio Estetan - for Estefan Encerprizes.
hitp/fvwea emirecords_com G 1997 SBE Feconds

ALBUM STREET DATE MARCH 25
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Renaissance Soul: Retail, Radio & Labels See R&B Revival
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For Badu, Marketing,
Broad Appeal Pay Off

B BY SHAWNEE SMITH

Labels, Artists Renew
Commitment To Quality
B BY J.R. REYNOLDS

EWSPAPER

rd

R&B Adult Radio Finds
Treasure In Young Acts
H BY DOUE REECE

IN MUSIC NEWS

UK.'s Lisa
Stansfield
Adds To

Revival

PAGE 1S
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Vets Say New Acts Help
Revitalize Their Careers
B BY CHRIS MORRIS

NEW YORK—Retail and radio are
attributing the breakout success of
debut artist Erykah Badu to her multi-
format, cross-generational appeal and
an aggressive mar-

keting plan.
Badu’s debut
Kedar Entertain-
ment album
“Baduizm” notched
first-week sales of
159,000 units, and it
totals 368,000 units
sold to date since
its release on Feb.

11, according to SoundScan.
(Continued on page 112)

McDonald’s To Offer

Disney Compilations
B BY CRAIG ROSEN

¥ x

BADU

LOS ANGELES—Nearly three years
after an EMI Records Group premium

—— R @
‘ l@‘ﬂ'@%ﬂeg

RECORDS

BILLBOARD EXCLUSIVE

promotion with MeDonald’s angered
music retailers, Walt Disney Records
hopes a similar campaign will make the
label heroes to consumers and retail-

(Continued on page 113)

IN THE NEWS

Retail Reacts To Teaming
0f Wal-Mart, Aerosmith

PAGE 12

LOS ANGELES—Traditional R&B is
coming back in a big way, with records
from the genre performing strongly
alongside rap and hip-hop on the Hot
R&B Singles chart,
and albums easily
keeping pace with
other styles on the
The Billboard 200.

A key reason for
R&B’s vigor is a
renewed commit-
ment to melody and
positive lyrics on
the part of artists,
backed by equally creative marketing
strategies by label executives.

In addition to the steady work of
such established acts as Tony Toni
Toné, New Edition, R. Kelly, Babyface,
Whitney Houston, and Keith Sweat, an
assortment of freshman acts is leading
the R&B charge to the top of the
charts. Among them are Dru Hill, Az
Yet, and Tony Rich. These newcomers
are mating time-tested vocal and song-
writing techniques with contemporary

(Continued on page 111)

LAURNEA

LOS ANGELES—R&B adult stations,
which draw upon one of the richest cat-
alogs of hits in any music genre, are
being infused by a new wellspring of
young but classie-
sounding artists. |
Along with the

likes of the Isley | SIS
Brothers, Phyllis ;’m
Hyman, and Stevie i
Wonder, R&B adult
stations are choos-
ing from a wealth of .
material from new
soul artists such as Erykah Badu, Dru
Hill, and Maxwell.

R&B adult WRKS New York PD
Vinny Brown says the baby acts are a
welcome addition to a steadily growing
family of roots-oriented R&B artists.

“These [new] artists are more about
flavor,” says Brown. “They don’t dom-
inate. They're there to complement.

“What we're doing may be drawing
in sonie younger listeners, but that is
not what’s driving this format,” he
adds. “We're targeted toward ages 25

(Continued on page 110)

H BY JOHNl_AﬂI\_IERT

Latino independent labels domi-
| nated the U.S. Latin record industry
in 1996, according to a distributor
market-share
report issued by
SoundSecan.

The report,
which is based on 1996 album sales
from SoundScan reporters in the
U.S. and Puerto Rico, is the first of
its kind to be issued by SoundScan. It

Indies Tops In First-Ever
Study Of U.S. Latin Mkt.

NEWS ANALYSIS

also marks the first time that the
sales activity of the 1.S. Latin record
business has been officially docu-
mented.

According to the Hartsdale, N.Y.,
company, which
collects point-of-
sale information
from retail and
rack accounts, Latin indies accounted
for nearly 37% of tke 15 million units
sold by SoundScan-tracked retailers

(Continued on page 112)

LOS ANGELES—“0ld school” is def-
initely back in session on the charts and
at radio, as veteran R&B performers
are enjoying a new burst of commer-
cial prominence.

A host of talent,
including '50s R&B
pioneers, '60s soul
pathfinders, and
’70s  and ’'80s
funkateers, has
roared back onto
the current charts.
Observers say that
a bumper crop of
contemporary R&B artists who are
mining the genre’s bedrock styles, and
the continued presence of old-school
samples on hip-hop tracks, have helped
pave the way for acceptance of the old-
school grads at both mainstream R&B

(Continued on page 110)

Trans World Stronger
After Restructuring

W BY DON JEFFREY

ISLEY

NEW YORK—Trans World Enter-
tainment, which
has undergone a
painful restructur- |
ing for the past two |
years, has turned |
around and report-
ed a strong fourth
quarter and fiscal year. It now says it is
poised to grow again.
The Albany, N.Y .-based chain closed
(Continued on page 121)
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Anita Cochran: ‘Back’ To The Family

There is much talk of late that we shall soon be able to clone our-
selves. As confreres, fellow citizens, and procreators, we have
always known the power to loster and forge new life—along with
the challenge of cherishing it—and our success rate with such mat-
ters has thus far fallen shy of impeccability.

But in all we manage to spawn, there remain few developments
more surprising than offspring who freely choose to emulate or
augment the best traits of their parents. The scientist could call
this mere coincidence, and the cleric might pronounce it a bless-
ing, but only the artist, who sanctions every secret of the human
heart, understands it as an ordinary miracle.

“My father and me, we played almost every day—he’d say, ‘Go
get your gultal 7 recalls singer/multi-instrumentalist Anita
Cochran, a girlish blond talent whose debut album, “Back To You”
(Warner Nashville, due April 22), is as much a showcase for her
foursquare songwriting as it is for her flammable Fender Strat and
Telecaster guitar runs. And her unassuming skill with all aspects
of the country music process stems from an upbringing in a crowd-
ed household (three older brothers vs. Anita) where music satu-
rated every lull, truce, and breathing spell. “My dad

rock and blues records. Elements of each experience have trans-
lated into a lean, focused, and unfussy first album, filled with road-
worthy hits like initial single “I Could Love A Man Like That”
(which goes to radio March 17), “She Wants To Ride,” “Girls Like
Fast Cars,” “Daddy Can You See Me,” and a duet with old hero
Wariner, a former sideman for Atkins, on “What If T Said.”

Cochran wrote or co-wrote nine of the 10 songs on “Back To You,”
cutting all the guitar leads, plus the banjo, mandolin, and dobro
parts. And onstage she proves she’s handy with assorted other
string and keyboard instruments.

“It was very important to me that I didn’t have to wait three or
four records down the line to make the one I thought was best for
me,” she admits. “Growing up in Michigan, I always had to defend
country music a lot, and bands I'd join would refuse to play it, so my
sound developed from a lot of home recording.”

Born Feb. 6, 1967, in Pontiac, Mich., to Matthew Cochran and
the former Sarah Napier, Anita took courses in recording engi-
neering at Qakland Community College in Bloomfield Hills, Mich.
She later landed a post as manager of the Peart Sound recording

facility in Canton, Mich., singing backup on sessions

was a great guitar player,” Cochran continues. “He
plays Chet Atkins- and Merle Travis-style, so I grew
up with that as influences. My mom also played gui-
tar and sang. They both taught me about harmony,
and all my aunts and uneles play guitar and sing, so
it’s a very common trait in our family.

“I started playing when I was about 4,” Cochran
adds, “and the very first solo I learned was (rom
‘Folsom Prison Blues.” I remember being 5 when I
joined my mom and dad’s band and would go away
with them every weekend, doing country in talent
shows and playing on the gospel circuit in Kentucky,
West Virginia, Ohio—all over the Midwest.”

Cochran’s parents’ combo was called the Lake-
lands, named for the former Kentuckians’ adopted
state of Michigan, which borders on four of the five
Great Lakes. She is Scotch-Irish on her father’s
side, with Cherokee blood from her mother’s grand-
parents and a firm grounding in biracial Southern
Baptist evangelical traditions of public testimony

&
>

TO MY EARS

by Timothy White

for artists like Wendy (“Come In Qut Of The Rain”)
Moten and observing Bob Seger, Stevie Wonder,
Anita Baker, and k.d. lang as they molded and mixed
their own tracks. Local producer/manager Dick
Williains insisted that she aim high and mail a two-
tune demo (“She Wants To Ride,” “Daddy Can You
See Me”) to Warner/Reprise Nashville president
Jim Ed Norman. Norman was on the horn to her
within a week.

“My first reaction was, ‘What a beautiful voice,” ”
says Norman. “My next thought was, ‘What fabu-
lous songs,” and then I realized that she was play-
ing all the instruments. The well-rounded, no-props
completeness she showed as an artist was just
incredible.”

“When Jim said, ‘Come down,’ I loaded my truck
and drove to Nashville in 1995,” says Cochran with
a shy giggle. “I brought all my Tascam recording
equipment and all my instruments, including my
first Telecaster, a '52 reissue from Wonderland

and religious convictions that seek everyday appli-

cations. The Lakelands cut a homemade gospel album in the late
’60s that got a healthy amount of airplay in the elder Cochrans’ old
hometown of Jackson, Ky., but by then Anita’s family’s base had
shifted to the rich croplands and quiet towns of Michigan’s Lower
Peninsula, her father being part of the northern mid-"50s exodus
of Southerners seeking jobs in the booming postwar auto industry.

“Dad worked for the Ford Motor Co. for 36 years as a welding
technician in the Northville plant and the Livonia Transmission
Plant,” says his daughter, who came of age in the suburb of South
Lyon, “and we stayed busy with music pretty much every weekend
year-round, either performing or going to something like a blue-
grass festival for fun. I played a Martin D-35 acoustic that was
really big for a 5-year-old—they didn’t make miniature acoustic
guitars back then. I never had any lessons other than listening to
records by Ricky Skaggs, Steve Wariner, Vince Gill, or learning
leads as I sat picking with my dad.”

The youngest Cochran’s basic training in heartland country was
tempered by time in “honors choir” at South Lyon High School, a
stint with a wedding band called the Silver Shadows, odd jobs like
cutting foam to wrap the bumpers of autos awaiting shipment, and
running battles with her brothers over the bedroom volume of their

Tyl 178 W EE K

READY FOR NARM ’97

As the recently restructured National Assn. of Recording Mer-
chandisers meets for its annual convention, music retail and label
sales and distribution executives are hopeful that the industry will
make a turnaround in '98. A special Merchants & Marketing
supersection offers a survival guide for retailers. Page 67

10 YEARS IN AMERLCA FOCUS ON KOCH
A pioneer in independent
national distribution, Koch
International USA is mark-
ing a decade of big
changes and steady growth.

INﬁ‘ERrNA'ﬁ'ﬂONAL

A special supplement looks at this business success story.
Follows page 62

PIGGYBACKING FOR PROFIT

Video suppliers can capitalize on the retease of a major Holly-
wood movie by putting out special-interest titles linked to the
film’'s subject matter. Correspondent Trudi Miller Rosenblum
| reports. Page 97

N BILLBOARD

Music in West Bloomfield, Mich., that T was finally
able to afford in ’92—1 think I played ‘Country Boy’ by Ricky Skag-
gs on it as soon as I bought it. That truck was pretty well packed.”

Cochran plainly had the gear to make the transition from Mid-
western obscurity to Music City repute, and the appeal of “Back
To You” is due to its sure ability, economy of trappings, and hon-
est sentiment. The great promise it holds matches the homespun
work ethic that birthed it, Cochran’s demure but determined intent
being to, quite simply, repay the belief her folks had placed in her.
“I’'m very close with my family,” Anita confirms, “and ‘Daddy Can
You See Me,” the song that means the most on ‘Back To You,” was
written about a friend who lost her father, and she had a real hard
time dealing with it. I never witnessed that kind of loss before; I
put myself in her situation, realizing I am a product of the people
I love.”

It may sometimes seem that the human race is on the verge of
doing its worst. To think, act, and become better than we honestly
know ourselves to be is probably the only heroism possible in any
practical sense, and it’s also the premise of most art. The starting
gate is often the smallest, idle instant in anybody’s day, like the
sound of some father making a gift of his good time to his kid: “Go
get your guitar!”

]
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Free Ride For Local-Language Song Adapters

B BY M. WILLIAM KRASILOVSKY

Why are American and British composers
and authors subsidizing the pensions of
numerous German, Spanish, Italian, and
other non-English-speaking writers?

International performance right societies
annually issue statistics showing substantial
English-speaking society receipts for Euro-
pean performances that fail to disclose the
several instances where Continental societies
take a further charge for social assistance
plans for local members and a further “cut-
in” charge for unused local-language ver-
sions of English-language pop standards.

American and British writers have a spe-
cial deduction applied on logged perfor-
mances of English-language records, and
the money goes to local-language adapters
who had no part in delivering the words
sung by Elvis Presley, Chuck Berry, Bing
Crosby, Frank Sinatra, and other Ameri-
can and British artists.

It all reminds me of a vintage Tin Pan
Alley joke: “How do three people collabo-
rate on a song?” The answer is simple: One
writes the musie, another writes the words,
and the third says, ‘That’s good!’ ” In the
matter under discussion, the American and
British writers deliver not only a winning
song that continues to get played over the
years, but one that is performed by artists
who never learned a word of German, Span-
ish, or French in their lives and certainly did
not record the song in those languages.

More specifically, why is there an invol-
untary “cut-in” charged to such contribu-
tors as Chuck Berry, Paul Anka, and Bob
Dylan and to estates by such songwriters as
Hoagy Carmichael, Vincent Youmans,
Dorothy Fields, and the Gershwins? Why
should Otis Blackwell get less than full roy-
alties on Elvis Presley-recorded versions of
his songs “All Shook Up” and “Don’t Be
Cruel”?

Music is an important “invisible export”
in the world of international trade. Local-
language cover versions are sometimes
encouraged and sometimes successful, but
nevertheless, original English-language ver-
sions are even more frequently played,
notwithstanding the language differences.

It is with these English-language versions
that the foreign-language adapter is given
a free ride of participation at the expense of
the original authors, notwithstanding the
fact that the donor of this gift never autho-
rized such beneficence and his or her music
publisher and subpublisher do not contribute

GOTTA LIL PROBLEM HERE

I am a regular reader of the Rap Column
who peeped Havelock Nelson’s article [Bill-
board, Feb. 8] telling rap enthusiasts, jour-
nalists, etc., to lighten up, in essence, on
Lil’ Kim. Well, my friends, this is one hip-hop
head that ain’t tryin’ to hear it.

I have no problem with anyone’s ideas or
ideals or their freedom to express themselves.
And I'm not asking anyone to be the guardian
of mine or anyone else’s conscience. What I
do have a problem with is the continuous
pimping of artists by the industry, and hear-
ing black women—H.W.A., B.M.P, Foxy
Brown, or Kim—degrade themselves for a
buck or three.

to such payments.

I believe that the answer is that there was
a post-World War II historical justification
for now-outmoded rules whereby Americans
were expected to help subsidize the rebirth
of Continental copyright industries and
nobody had the courage (or ethics) to turn
off the valve as late as 50 years later.

Parallel to the continuing “cut-in” on Eng-
lish-language records is an even more expen-
sive matter: Some of the Continental societies
deduct (in addition to general overhead) a
“social” tax on revenues, which is to be used

‘It is on these
English-lan-
guage versions
that the foreign-
language
adapter is given
a free ride of
participation’

M. William Krasilovsky,
is a New York attorney
and co-author of “This
Business Of Music.”

for their local members’ social benefits.

The generosity of sharing the wealth with
local composers is perhaps attributable to a
political motive: establishing a local partici-
pant in the bounty of copyright. Thus, when
there is a major imbalance, the local society
can point to the fact that local citizens are
participating financially, at least to a partial
extent.

In recent years, the practice of local cut-
ins on new hits was terminated by the Per-
forming Right Society (PRS) in the U.K,,
ASCAE, and BMI. It seemed a simple matter
to explain that modern-day computer tech-
nology could distinguish a performance in
the original-language version from a for-
eign-language version. If possible for new
works, why not also apply the same tech-
nique to stop involuntary gifts of current
payments on old standards?

An article in PRS’ 1991 “Year In Review”
focuses on the International Confederation
of Societies of Authors and Composers’
(CISAC) actions on this issue. In 1981,
CISAC took a tentative step forward with a
resolution stating that local subauthors
should participate in royalties from the per-
formance of the original version of the song
only if the local-language version could be

As a merchandiser and product buyer for
hip-hop at Tower Records, I go out of my way
to offer an alternative to
music buyers who seek
these artists. Why?
Because I believe in hip-
hop. When Afrika Bam-
baataa founded the Uni-
versal Zulu Nation, youth
: of color were challenged

.4 to create and build with
BAMBAATAA knowledge, skill, and
unity. In a vast sea of

great records released last year by Ras Kass,
the Fugees, Gravity, and Chino XL, to name
a few, why reach for more of the same self-

considered to have “contributed to the
exploitation” of the original song.

It took some 10 years to occur, but, at a
meeting of the Administrative Council in
Amalfi, Italy, a stronger resolution was
adopted. This 1991 resolution incorporated
a 1985 Declaration of the International
Council of Authors of Musie and stated that
a sublyricist should never collect on royal-
ties when there is no dispute that it was the
original version that was performed.

The Amalfi Resolution recommends that
the local societies’ distributions should be for
a performance of a local version; that shares
should be equally distributed to the original
lyricist and the sublyricist; and that for per-
formance of an instrumental version or in
cases where it was uncertain which version
was performed, the original lyricist should
receive double the share of the sublyricist.
The resolution says these recommendations
should apply to all performances from Jan. 1,
1991, onward, regardless of when the origi-
nal works were composed.

CISAC resolutions do not have binding
legal force behind them; however, many soci-
eties have adopted these or similar terms for
distribution of royalties. Unfortunately,
some societies are applying this only to
works that were registered with the soci-
eties after a specific date, and no one has
addressed the issue of correcting payment
schedules on songs originating prior to this.
Perhaps the justification for this inertia is
that it would be a burdensome clerical task
to adjust tens of thousands of earlier regis-
trations. A simple solution would be to allow
the objecting English-language author or
composer to send a specific termination
notice or demand for correction of unautho-
rized cut-in.

As to the social assistance tax, in the age
of international horse-trading under Gener-
al Agreement on Tariffs and Trade princi-
ples, it seems that American and British
negotiators should object to the unfair
imbalance of this excessive tax, sometimes
reported to be as much as 10%.

As to the cut-in of old-time adapters who
share in performances of recordings in the
English language, the only basis for contin-
uing this practice is that a bunch of favored
foreigners were blessed by local publishers
with this special gift. However, the mere fact
that they have been cashing in on this injus-
tice for several decades is no excuse for per-
petuating the injustice in a copyright world
that is now extending copyrights for anoth-
er 20 years.

— TN

loathing that’s been force-fed to the public at
large forever?

All of this sex, money, and murder shit is
tired unless you’re innovating in some pro-
duction-, lyrieal-, or thought-oriented process.
If Lil’ Kim, Junior M.A.F.I.A_, Puff Daddy,
and the Bad Boy Crew are truly about hip-
hop, then they should show and prove it in a
righteous manner. Otherwise, drop your
mikes and burn your rhyme books, kids,
because you add nothing to the art, aside from
self-destruction.

Ras Karma, aka Billy Tuggle
The Black Rock Coalition
Chicago

_——_— Senior VP/General Counsel: Georgina Challis
— @ \vice Presidents: Karen Oertley, Adam White
g'm ofMStrateg)c JDe:I'doSp:'f:m: Ken Schlager Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
H 2 . q q
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B BY ED CHRISTMAN

NEW YORK—In a move to lessen
credit risk, the REP Co. has signed
a fulfillment deal with PolyGram
Group Distribution (PGD).

Beginning in April, PGD will pro-
vide warehousing, inventory and
order management, and pick-pack-
and-shipping, as well as credit man-
agement and collection, for REP.

In order to accommodate the deal,

REP Gets PGD Services
In Fulfillment Deal

REP is closing down its warehouse
and letting go about 50 staffers (Bill-
board Bulletin, March 6).

Terms of the deal were not dis-
closed, but fulfillment agreements
usually cost about 11%-12% of rev-
enues. REP, which had about $35
million in sales last year, will contin-
ue to market and solicit product for
the 12 label groups it distributes.
REP’s 25-person field sales staff will

(Continued on page 114)

EMI-Capitol
Forms Arm For
Catalog Sales

NEW YORK—In an effort to further
enhance the sales of catalog, EMI-
Capitol Musiec Group North America
has created EMI-Capitol Entertain-
ment Properties, which will be staffed
by about 125 employees and headed by
president Bruee Kirkland, the former
Capitol Records executive VP.

The company, which will primarily
focus on titles from artists no longer
signed to EMI-Capitol labels, will han-
dle such trophy properties as the Bea-
tles, the Beach Boys, Frank Sinatra,
Garth Brooks, Pink Floyd, Steve Miller
Band, Nat “King” Cole, John Lennon,
Paul McCartney, Joe Cocker, and
Duran Duran.

The move continues a trend that has
occurred in the industry as catalog
sales have softened because of the tur-
moil at musie retail. Due to a price war
and oversaturated music retail space,
stores have been cutting down on
inventory and as a result carrying
fewer catalog titles. The six majors
have seen catalog sales drop by as
much as 25% and have responded by
adding a catalog sales slot to their dis-
tribution companies, and, in some
instances, at the labels as well.

Earlier this year, PolyGram Group
Distribution created the PolyGram
Catalog Development Group to over-
see sales of catalog titles, special mar-
kets, and the Chronicles division. It
oversees product lines expected to gen-
erate $500 million in revenue this year.

Last year, EMI-Capitol created the

(Continued on page 112)
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Platinum Is Sublime. Gasoline Alley/MCA Records’ band Sublime was

Knight Sentenced To 9 Years

Impact On Death Row Uncertain

B BY CHRIS MORRIS

LOS ANGELES—Though Death Row
Records owner Marion “Suge”
Knight’s sentencing to nine years in
state prison casts a shadow over the
rap label’s future, a company
spokesman maintains that Death Row
is continuing with “business as usual,”
with other executives at the helm.
With the words “Mr. Knight, you
blew it,” L.A. Superior Court Judge J.
Stephen Czuleger sentenced the 31-
year-old rap entrepreneur at the end
of a daylong probation hearing Feb. 28

ESEH

recently presented with platinum awards for sales of more than 1 million
units for its self-titled album. Sadly, the band'’s lead singer/songwriter/gui-
tarist, Brad Nowell, died last May. “Sublime” was produced by Butthole
Surfer Paul Leary and David Kahne. Pictured in the back row, from left, are
Troy Nowell, Nowell's widow; MCA Records president Jay Boberg; drummer
Bud Gaugh; pet Toby, resting on the arm of bassist Eric Wilson; and Miguel,
Sublime’s collaborator and early producer. Shown in front is Sublime col-
laborator Field Marshall and band pet Lou Dog, who is often onstage at
shows, is mentioned in lyrics, and appears in videos.

Zomba Buys Benson Group
Plans Christian Music Umbrella Co.

B BY DEBORAH EVANS PRICE

NASHVILLE—In the wake of
Zomba’s acquisition of the Benson
Music Group (Billboard Bulletin,
March 4), there will be a restructur-
ing of Zomba’s Christian music ven-
tures in the next few months. Com-
pany executives will determine the
best game plan for Zomba’s Christian

2 More Studios Expected
To Issue Titles On DVD

B BY SETH GOLDSTEIN

NEW YORK—Hardware manufactur-
ers have filled in most of the blank
spaces on the DVD launch map. Now
it’s software’s turn, and trade sources
say at least two of the Hollywood stu-
dios that have withheld commitment to
DVD will begin replicating and ship-
ping titles in the next couple of months.

“There are others joining,” said
Ingram Entertainment sales and mar-
keting executive VP Vern Fross at a
March 5 announcement of the arrival
of Toshiba America Consumer Prod-
uct’s DVD players. Ingram, the biggest
U.S. distributor of prerecorded cas-
settes, will market DVD titles to Toshi-
ba’s consumer electronics dealers who

normally don’t carry rental or sell-
through videos.

Fross would not name the majors he
believes will follow Warner Home
Video and Columbia TriStar Home
Video, leading the late-March rollout
of the 5-inch optical dise format. But
Disney and 20th Century Fox Home
Entertainment reportedly are close to
climbing aboard the DVD bandwagon
and, in fact, have already told their
video distributors what titles to expect
and when, observers indicate.

As for the others, Paramount and
Universal say they’re awaiting copy
protection legislation specific to DVD
before entering the business. “Most of
them are doing their due diligence,”

(Continued on page 113)

music triumvirate, which now
includes Brentwood Musie, Reunion
Records, and the Benson Music
Group.

Zomba first entered the Christian
market three years ago with the pur-
chase of Brentwood Music, which
includes the Ransom, Brentwood,
Sublime, Essential, and Brentwood
Kids labels. The foray into the Chris-
tian market has been a fruitful one for
Zomba, most notably marked by the
platinum success of Essential/Silver-
tone act Jars Of Clay.

In October, Zomba purchased Re-
union from BMG, acquiring a roster
that includes Michael W. Smith, Gary
Chapman, Kathy Troceoli, and Third
Day. Now Zomba adds Benson to the
family, purchasing it from Musie
Entertainment Group (MEG), a ven-
ture capital company formed by the
late Wes Farrell and venture bank-
ing firm E.M. Warburg, Pincus, and
Co. Benson Musie Group also
includes Diadem Records, which Ben-
son purchased in 1995. Among the
artists on the Benson and Diadem
rosters are 4HIM, Bob Carlisle,
Hezekiah Walker, Fred Hammond,
New Song, and Dino.

Following Farrell’s death last year,
MEG president/CEO Steve Fret took
over Benson’s helm. He will now be
based in New York, working with
Zomba during the restructuring.

(Continued on page 26)

in the downtown Criminal Courts
Building here.

Knight’s legal troubles are far from
over: On March 24, he is scheduled to
appear before U.S. District Court
Judge William J. Rea in L.A. for a fed-
eral probation-violation hearing (Bill-
board Bulletin, March 6). In 1995,
Knight pleaded guilty in federal court
on a charge of conspiracy to illegally
possess a firearm and was sentenced
to serve 30 days in a halfway house and
three years of supervised release.

Additionally, Death Row’s legal woes

(Continued on page 113)

Dan Beck Gets
V2’s U.S. Wing
Under Way

B BY MELINDA NEWMAN

NEW YORK—With a distribution deal
near completion, V2's North American
office is up and running under the aegis
of president Dan Beck.

Beck joins the London-based V2
after more than 20 years at Epic
Records, where he was most recently
senior VP of marketing (Billboard,
Jan. 18).

“This is a great new challenge for
me,” says Beck. “It’s a great opportu-
nity to get closer to the music, as well
as an opportunity to
build something
with the support of
a guy who’s been
one of the greatest
builders in contem-
porary business.”

V2 was officially
launched in Novem-
ber by Virgin
Group chairman
Richard Branson (Billboard, Dec. 14,
1996). Branson had been very vocal
about how much he missed running a
label after he sold Virgin Records to
EMI Music in 1992.

Beck’s first order of business will be
selecting a distributor for V2's North
American output, which in addition to
its own signings will include those
from Gee Street

BECK

Records. V2 pur-
chased a controlling ~
interest in the New

York-based label, ‘
home to PM Dawn

and RZA, among records
others, last year.

Although Beck
would not com-
ment, sources says that the leading
contenders in the distribution derby
are PolyGram Group Distribution and
BMG.

V2 is also expected to make arrange-
ments for independent distribution for
some of its less-mainstream offerings.
“We want to bring music to the mar-
ketplace in the way it fits best. Some-
times artists shouldn’t be subjected to
mainstream mass distribution,” Beck
says. “There may be special projects
that we work that have very little to do
with mass quantity.”

Staff announcements are also ex-
pected shortly from the company,
including the appointments of Richard
Sanders, formerly with Arista, as GM
and industry veterans Kate Hyman as
VP of A&R and Sandy Sawotka as VP
of publicity (Billboard Bulletin, March

(Continued on page 121)

Warner Bros.,
Reprise Staffs
Deeply Cut

B BY MELINDA NEWMAN

NEW YORK—Warner Bros. Records
Inc. turned rumored staff euts into
reality March 5, when it laid off 70-100
workers.

The cuts, affecting Warner Bros.
Records and Reprise Records,
occurred across the board and spread
throughout the Burbank, Calif., New
York, and Nashville offices, as well as
some branch divisions (Billboard Bul-
letin, March 6). Warner Bros. Records
Ine., according to sources, has more
than 500 employees.

Although the majority of the cuts
appeared to involve mid- to lower-level
staffers, at least two VPs—Jeff Leven-
son, Warner VP of jazz, and Donna
Russo, Warner VP of media relations—
were among those terminated.

Also let go were Gia DeSantis,
Reprise director of video promotion;
Yvonne Garrett, Reprise senior direc-

"tor of East Coast publicity; Ken

Phillips, Warner West Coast publicity
manager; and Leila Eminson, artist
relations staffer for Warner Bros.

Records Ine.
Employees were instructed to clean
out their desks and leave the building.
(Continued on page 114)

Wal-Mart’s
Aerosmith EP
Draws Criticism

B BY EILEEN FITZPATRICK

LOS ANGELES—An Aerosmith EP
that will be available only at Wal-Mart
has angered competing retailers, who
say the band and Columbia Records
are giving traditional music retailers
the cold shoulder.

As reported in the March 5 Billboard
Bulletin, the chain has landed an exclu-
sive six-track Aerosmith CD from
Columbia Records, which will go on
sale March 18 to coincide with the
release of the veteran band’s “Nine
Lives” album.

The EP, called “Made In America,”
will contain a previously unreleased
live version of “One Way Street.” The
studio version of the song was featured
on the band’s 1973 self-titled Columbia
Records debut. The EP will also

(Continued on page 111)

U2 Tour Tix, Album
Off To Good Starts

The U2 tour kicks off April 25 at
Sam Boyd Stadium in Las Vegas, and
while U.S. ticket sales have been gen-
erally strong and include some sellouts,
in other markets sales are going more
slowly than expected.

The new U2 album, meanwhile,
debuted to generally strong retail
reviews in Europe and the U.S. March
3 and 4, respectively, and has already
made its first international chart show-
ing in Japan, the world’s second-largest
music market, following its release
there Feb. 26. The Island set debuted
at No. 2 on the latest Dempa charts
(behind the new album by local super-
star Yumi Matsutoya) and at No. 3 on

(Continued on page 114)
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B BY PAUL SEXTON

LONDON—Lisa Stansfield’s live
performance March 4 at a label show-
| case here has
confirmed her
status as Eng-
land’s foremost
exponent of tradi-
tional R&B/pop
songeraft.

The presti-
gious showcase,
at Riverside Stu-
dios in Hammersmith in west Lon-
don, was attended by Arista execu-
tives from around the world. “I'm

STANSFIELD

Stansfield’s

Arista To Relaunch Singer In U.S.

‘Real’ Soul

here to testify to what all of you
know,” Arista Records president
Clive Davis told the multinational
crowd, “that Lisa Stansfield is a star.”
She is already showing strongly
again on the U.K's sales and airplay
charts; a remix of her 1989 vocal with
Coldcut, “People Hold On,” is a recent
surprise top five entry, and the new
single “The Real Thing” is receiving
blanket play. Stansfield’s self-titled
fourth album is being released by
Arista in the UK. March 24, with U.S.

release to follow April 29.
Her live performance, like the
upcoming album, underlined the fact
(Continued on page 18)

Jack’s Back. Medium Cool/Restless Records artist Jack Logan takes a break
from recording his upcoming album at Casino Royale Studios in Atlanta. The
prolific singer/songwriter’s new album, expected in stores this fall, will feature
guest vocals by Vic Chesnutt and drivin 'n cryin’s Kevn Kinney, among other
treats. “Bulk” and “Mood Elevator,” Logan’s two previous albums, have wowed

critics coast to coast.

Casual Tonalities
Imports Japan’s
Pugs To States

W BY STEVE McCLURE

TOKYO—Few Japanese bands boast
a transvestite keyboardist. But then,
few Japanese bands are as surreal as

THE PUGS

the Pugs, whose leader, Hoppy
Kamiyama, wears costumes onstage
that would make Ed Wood Jr. green
with envy.

Tke Pugs are by far the most visual-
ly oriented band in the steady stream
of Japanese alternative acts trying to

(Continued on page 52)

Mercury Set To Open Up
U.K.’s Alisha’s Attic In U.S.

B BY PAUL SEXTON

LONDON—Some months after British
audiences accepted the invitation to
Alisha’s Attic, U.S. record-buyers are
about to get a peek.

The sister act of Karen and Shellie
Poole, from Dagenham in Essex, just
east of London, was confidently
launched here last summer by Mercury
U.K. to immediate effect. With wide-
spread, cross-media support for its
goth-pop image and smart contempo-
rary sound, Alisha’s Attic reached No.
14 with “I Am, I Feel” in a 10-week run
on the British charts last August. The
sisters went two places better in
November with the follow-up, “Alisha
Rules The World.”

That month also saw the U.K.
release of the duo’s album, also titled
“Alisha Rules The World,” which was
produced by Dave Stewart. Domestic
sales of that set are now reported by
Mercury to be more than 160,000, and
with a nomination as best British new-
comer at the 1997 Brit Awards also in
the hold (Billboard, March 8), Alisha’s
Attic is about to be cpened up in the

U.S,, where Mercury will release the
album May 6.

“We’re obviously very happy with
the way things have gone in the U.K.,”
says Mercury U.K. managing director
Howard Berman, who signed the act
and has remained
closely involved in
its development.
“At the rate we're
selling, we'll hit the
200,000 mark in the
U.K. fairly quickly.”

March 3 saw the
release of the third
single, “Indestruc-
tible,” supported by a video that
Berman describes as “one of the best
I've ever seen.”

In the week prior to release, the
track had already amassed more than
500 plays on commercial radio across
the country, continuing the format’s
strong support of the group. “Radio 1
and ILR [independent local radio] have
both been incredibly supportive,” says
Berman, “and the support from TV
shows is of a level I've hardly ever seen

(Continued on page 117)
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702 Makes Impact With Biv 10 Debut

B BY DOUG REECE

LOS ANGELES—Biv 10/Motown
R&B act 702, named after its Las
Vegas home area code, has hit chart
pay dirt with its debut album, “No
Doubt.”

The album, which was released in
October 1996, moved from No. 113 to
No. 91 on The Billboard 200 for the
week ending March 8, making the
female voecal threesome Heatseekers
Impact artists.

This issue, “No Doubt” jumps to No.
85, with more than 138,000 units sold,
according to SoundScan.

The act, which was discovered after
its four original members performed an
impromptu audition for Biv 10 presi-

dent Michael Bivins at the Jack the
Rapper Convention, now consists of
original members and sisters Irish and
Lemisha Grinstead and Kameelah

Williams.

“At the time, I think I was 18 and
Irish was 11,” says 18-year-old Lem-
isha Grinstead, reflecting on the now-

legendary event. “We were so young
we didn’t know what we were getting
ourselves into. But our parents really
believed in us and let us go to all these

[ EAT

events.”
Though it took
several years

before the act’s
first album was
finally released,
Grinstead gained
a fair degree of

SEEKERS'
“IMPACL”
exposure when
she sang on the

1995 hit “This Lil’ Game We Play” by

labelmates Subway.
Still, Motown senior VP marketing
(U.8)) Virgil Simms says 702’s first sin-
(Continued on page 114)

original soundtrack
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B BY RAMIRO BURR

SAN ANTONTIO, Texas—Nearly two
years after her death, Selena’s spirit
continues to permeate the Tejano
music scene, The late singer was
directly or indirectly responsible for
winning six of 15 Tejano Music
Awards (TMA) presented here
March 1.

Comedian Paul Rodriguez hosted
the awards, which
were voted on by
the public (with
the exception of
seleet industry
categories). Held
at the cavernous
Alamodome, the
ceremony fea-
tured perfor-
mances by Emilio,
Ruben and Alfonso Ramos, Jay Perez,
Elida Reyna, Nydia Rojas, Ricardo
Castillon, and Michael Salgado,
among others. Of special interest was
the performance by Grupo Limite
from Monterrey, Mexico; it arrived
fresh from a record-breaking perfor-
mance, along with Emilio, Feb. 23 at
the Astrodome in Houston. Limite/
Emilio set a new attendance record
there at 61,939.

At the awards show, Selena took
posthumous honors for song of the
year (“Siempre Hace Frio”), Tejano
crossover song (“No Quiero Saber”),
and female vocalist of the year. But
her unofficial suceessor, 13-year-old
Jennifer Pefia, grabbed female enter-
tainer honors, marking the first time
in the last eight consecutive years that
Selena did not win in both categories.

Pena was discovered by Selena’s
father, Abraham Quintanilla Jr., in
May 1995, and has been managed
and booked by his Q Productions
agency since. Quintanilla also pro-
duced Pena’s debut album, “Dulzu-
ra,” and assisted in getting Pena
signed to a recording contract with
EMI Latin, the label for which Sele-
na recorded.

SELENA

Selena’s Influence Felt
At Tejano Music Awards

Selena’s influence was also felt by
Pete Astudillo, her former backup
singer from Laredo, Texas, who
grabbed two album awards, one for
best album/orchestra and one over-
all, for his “Como Te Extrano,” the
title track of which was Astudillo’s
tribute to Selena and his late mother.

Emilio grabbed vocal duo honors
with brother Raul and was also
named top male entertainer. Despite
the honors, this year marked the first
time in five years that he did not
sweep both male categories.

Instead, fast-rising nortesio sensa-
tion Michael Salgado captured male-
vocalist honors. Newcomer Bobby
Pulido, son of famed Tejano/conjun-
to pioneer Roberto, was named most
promising band. In the video catego-
ry, voted on by a panel of judges, offi-
cials announced a tie between “Hay
Unos Ojos,” by Nydia Rojas and
Ricardo Castillon in a duet, and
“Paloma Negra,” by Austin’s Ruben
Ramos.

Since the early '90s, Tejano has
been one of the fastest-growing gen-
res in American musie, exploding in
popularity and flooding beyond its
base in the Southwest. In recent
years, it has generated record-setting
album sales, performance revenues,
and chart successes.

From the start, Selena and Emilio
have provided direction and inspira-
tion, both launching successful
crossover careers: Selena posthu-
mously with her “Dreaming Of You”
pop album, which has sold 3 million
copies, according to her label, and
Emilio with his debut country album,
“Life Is Good” on Capitol Nashville,
which is approaching sales of 400,000
copies, according to the label.

The awards ceremonies capped a
busy week of events here. On Feb.
28, officials kicked off the TMA Fan-
fair/Talent Showease, Officials esti-
mated some 20,000 fans flocked to
Market Square to see new bands
and line up for autographs,

(Continued on page 26)

RECORD COMPANIES. Marty Maid-
enberg is promoted to VP of market-
ing for Mercury Records in New York.
He was VP of product development.

Carl Griffin is appointed VP of
A&R at N2K Encoded Music in New
York. He was VP of A&R at GRP
Records.

Bill Isaacs is appointed VP of A&R
at K-tel International in Minneapolis.
He was VP of Nashville operations for
Malaco Records and Music Group.

MCA Records appoints Benny
Pough senior national director of pro-
motion, black musie, in New York and
Albert Lomeli controller in Univer-
sal City, Calif. They were, respective-
ly, mid-Atlantic director of promotion
at Artista and director of accounting
at GRP Records.

Claribel Cuevas is promoted to
A&R director at EMI Latin in Los
Angeles. She was A&R manager.

Rhino Records in Los Angeles
appoints Thane Tierney director of

MAIDENBERG GRIFFIN

catalog product management and pro-
motes Dave Newberg to controller.
They were, respectively, product man-
ager for Hannibal Records and direc-
tor of financial planning and royalties.

Lorena Lopes is appointed counsel
at Sony Music Entertainment in New
York. She was an associate with Sulli-
van & Cromwell.

Hildi Snodgrass is promoted to
controller for Atlantic Records in New
York. She was assistant controller.

Mercury Nashville appoints Bob
Goldstone national director of field
marketing and Lisa Wahnish man-

Morissette Ties Hootie At 15 Million

Beatles’ ‘Anthology 3’ Triple-Platinum In Feb. Certs

B BY CHRIS MORRIS

LOS ANGELES—Alanis Morissette’s
“Jagged Little Pill” kept going and
going and going in February, racking
up a certification for a new sales peak
of 15 million units from the Recording
Industry Assn. of America (RIAA).

The Canadian singer/songwriter’s
1995 Maverick/Reprise/Warner Bros.
set, which is the best-selling debut
album by a female artist, is one of the
three best-selling bows of all time. It
trails the reigning champ, Boston’s
self-titled 1976 Epic album, by just a
million units and is
tied with Hootle &
the  Blowfish’s
“Cracked Rear
View,” their 1994
major-label debut
on Atlantie.

A pair of double-
CD sets achieved
multiplatinum
awards in Febru-
ary. The Beatles’ “Anthology 3” vault-
ed to triple-platinum (equaling sales
of 1.5 million units, since certifications
reflect the number
of dises in a pack-
age); the set
became the Fab
Four’s 20th multi-
platinum release.
And “Emancipa-
tion,” &’s NPG/
EMI label debut,
went double-plat-
inum (equaling sales of 1 million).

Beyond Morissette’s continuing tri-
umphant performance, it was a good
month for women in music. Shania
Twain’s Mercury Nashville album
“The Woman In Me” reached the 9
million-unit level, maintaining its sta-
tus as the best-selling album by a
female country vocalist. Toni Brax-
ton’s self-titled 1993 LaFace/Arista
debut was certified for sales of 8 mil-
lion units, as was Sheryl Crow’s 1993
A&M bow, “Tuesday Night Music
Club.” And Jewel’s Atlantic album
“Pieces Of You” scored triple-plat-
inum honors; the album also spawned
her first gold single, “You Were
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ager of media relations. They were,
respectively, VP of sales at Capricorn
Records and a publicist at Force.

GRP Recording Co. appoints Deb-
bie Schore director of marketing in
New York and Sue Stillwagon man-
ager of jazz/AC promotion in Los
Angeles. They were, respectively,
head of her own marketing and con-
sulting firm and a marketing associ-
ate at Zoo Entertainment.

Chris Gordon is appointed nation-
al video promotion manager at A&M
Records in New York. He was man-
ager of video promotion for EMI

Meant For Me.”

Artists collecting their first million-
selling albums in February included
punk rock outfit Sublime (Gasoline
Alley), Christian vocalist Steven Cur-
tis Chapman (Sparrow), the late
singer/songwriter Harry Chapin
(Elektra), and rapper Foxy Brown
(Rush Associated Labels [RAL)).

Making their first mark in the gold-
album category were Brown, country
singers Kevin Sharp (Asylum) and Ty
Herndon (Epic), Scandinavian pop
unit the Cardigans (Mercury), rap act
Flesh & Bone (RAL), contemporary
Christian groups Point Of Grace
(Word) and the Newsboys (Star
Song), and R&B vocal act Dru Hill
(Island).

Whitney Houston’s “I Believe In
You & Me” became the pop/R&B
vocalist’s fourth platinum single and
14th gold single.

A complete list of February RIAA

certifications follows:

MULTIPLATINUM ALBUMS

Alanis Morissette, “Jagged Little
Pill,” Maverick/Reprise/Warner Bros.,
15 million.

Shania Twain, “The Woman In
Me,” Mercury Nashville, 9 million.

Toni Braxton, “Toni Braxton,”
LaFace/Arista, 8 million.

Sheryl Crow, “Tuesday Night
Musie Club,” A&M, 7 million.

Cyndi Lauper, “She’s So Unusual,”
Epic, 6 million.

No Doubt, “Tragic Kingdom,”
Trauma/Interscope, 6 million.

Blues Traveler, “Four,” A&M, 6
million.

Led Zeppelin, “The Song Remains
The Same,” Atlantic, 4 million.

Jewel, “Pieces Of You,” Atlantic, 3
million.

Brooks & Dunn, “Waitin’ On Sun-

(Continued on page 52)

Comedy Revival Bodes Well
For Ray Stevens’ MCA Set

B BY DEBORAH EVANS PRICE

NASHVILLE—With such comedians
as Jeff Foxworthy, Bill Engvall, and
Cledus “T.” Judd gaining exposure on
the charts, TV, and the concert trail,
country comedy is
enjoying a healthy
resurgence. Veter-
an comedian Ray
Stevens aims to tap
into that ground
swell while giving
the new kids a run
for their money
with the Tuesday
(11) release of
“Hum It” on MCA Nashville.

The album comes after a number of
direct-marketing successes for
Stevens. In 1992, he produced “Ray
Stevens’ Comedy Video Classies,”
direct-marketed the title through a TV
ad campaign, and sold more than 2 mil-

STEVENS

TIERNEY

CUEVAS

Records.

Chuck Kelley is appointed
A&R/film and TV manager at Rest-
less Records in Hollywood, Calif. He
was an independent music consul-
tant.

Rykodise in Salem, Mass., names
Erica Ruben director of A&R and
promotes Darcy Mayers to director
of publicity and Sonya Kolowrat to
publicity assistant. They were, respec-
tively, executive director of Central
Park Summerstage, publicity manag-
er, and office assistant.

Pandisc/Streetbeat Records in

lion units, according to Stevens. He fol-
lowed that in 1993 with “Ray Stevens
Live,” a performance video of a show
in Branson, Mo., which sold more than
1 million units, according to Stevens.
1n 1996, he produced a longform music
video, “Get Serious,” which had a suc-
cessful run through direct marketing
before being released to retail late last
year via MCA.

Stevens and executives at MCA are
hoping that the level of visibility the
comedian has achieved with his TV
marketing will help to boost sales for
the new set in the retail arena.

“People used to think that direct mar-
keting would hurt retail,” Stevens says,
“but it’s just the opposite. It promotes
it because there are so many people out
there that see ads that won’t pick up the
phone and order the record, but if they
see it in the store later, they’ll remem-
ber seeing it on TV and buy it.”

(Continued on page 26)

4

SCOBEY SCAVUZZO
Miami names Pam Kent national
sales director and promotes Cristina
DiLucia to director of production.
They were, respectively, director of
sales for Manga Entertainment and
production coordinator.

PUBLISHING. Mary Del Scobey is pro-
moted to VP/GM of Almo/Irving
Music in Nashville. She was GM.

Bruce Scavuzzo is promoted to VP
of legal and business affairs for EMI
Music Publishing in New York. He
was senior director of legal and busi-
ness affairs.
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Tucker Marks Milestone
With New Set On Capitol

W BY CHET FLIPPO

NASHVILLE—Tanya Tucker is cele-
brating her 25th anniversary in coun-
try music with the release of her 30th
album, an autobiography, and an
unprecedented—for her—blitz into
mainstream media.

The album, “Complicated,” ships
March 25; the book, “Nickel Dreams”
hits bookstores March 26; and Tucker
herself will be on “The Oprah Winfrey
Show” March 27. Soon after her
“Oprah” appearance, Tucker will be on
“The Today Show,” “Dateline NBC,”
“Late Show With David Letterman,”
“Late Late Show With Tom Snyder,”
and “On The Record With Ralph
Emery.” She will also be featured on
TNN and “A&E Biography.”

“We'll also have a major print cam-
paign,” says Capitol Nashville VP of
publicity Lorri Lytle. “Her book and
CD 10-city tour will start March 31 in
New York, and it'll go through April 11
in Los Angeles. In each market we’ll do
radio, print, [and] television, as well as
book and CD signings.”

Lytle says the campaign, in con-
junction with Hyperion Books, will aim
to hold signings in such combination
book and CD stores as Borders Books
& Musie, Tower, and Wal-Mart.

“In the stores,” says Lytle, “we’ll
have continuous loops of her videos
playing. And we’re trying to position
the book and CD together wherever
possible. She’ll also be in People, in In
Style magazine, and in country maga-
zines. We'll also have on-air giveaways
of autographed books in the top 100
markets.”

Paul Bailey, music buyer for Tower
Records in Brea, Calif, is optimistic
about the album’s success. “Tanya
always starts out strong,” he says.
“Her fans sniff out the new release, and
then radio sends in newer fans who buy
the album based on the single. With her
track record and that distinctive voice,
she really ropes ’em in.”

Tucker says that she is happy with
the album and that switching from her
longtime producer Jerry Crutehfield to
Gregg Brown was a change she need-
ed. “Doing the ‘Fire To Fire’ album
with Jerry,” she says, “was tough. We
started coming apart. We're still close,
but we both needed a change. I think
Jerry needed it more than I did. Work-
ing with Gregg was tough at times,
because we really didn’t know each
other, but now we’re starting to. It's
taken a lot of years for me to get it all
down, but I'm getting there. The next
album will be the most important one
of my career. There’s so many things I
want to do with it.”

Capitol Nashville senior VP of
national promotion Bill Catino says
that the current album was postponed
and polished and that the delay worked
in a positive way. It had been scheduled
for a November 1996 release, but Capi-
tol Nashville president/CEQ Scott
Hendricks felt it wasn’t properly fin-
ished, and Brown and Tucker went
back to the studio.

Catino says, “Working with Scott on
a project like this gives me a real
advantage, when I get really good
radio-friendly music to take to radio.
And radio still likes her—she’s got one
of the most recognizable voices in coun-

try music. You talk to programmers
and they’ll tell you she’s still in their top
most-played catalog stuff. But she’s
still so young she can'’t be considered
one of the oldies. She’s kept it fresh.
We've got at least four radio singles on
this album.”

“Complicated” itself, says WXBQ
Johnson City, Tenn., music director
Reggie Neel, is a
very pleasant sur-
prise. “It’s one of
her best albums in
quite a long time,”
Neel says. “When 1
got it, I thought,
‘Oh well, another
Tanya Tucker
album.” But it’s
very, very good.
There’s something on there for every-
one; a lot of good songs, several radio
singles. You know, I've been playing
her records now since I was a teenag-
er, and you’d think she was in her 50s.
But she’s only in her 30s. She’s been
very consistent.” Neel says his station
recently added Tucker’s first single
from the album, “Little Things.”

Catino says a live 90-minute syndi-
cated radio special, planned for March
23 at 10 p.m. EST, with Tucker playing
cuts from the album and taking live
calls from listeners, will be a major
promo push. “We’ll offer it with 10
minutes local commercial time for each

(Continued on page 121)

TUCKER

Atlantic Ups R&B Royalty Reform Rates

Label Aims To Meet Industry Standard For Vintage Acts

B BY BILL HOLLAND

WASHINGTON, D.C.—Atlantic
Records has expanded its 1988 royalty
reform measures for legendary R&B
acts to include all artists who appeared
on its roster from 1948-1969.

As of March 1, Atlantic started pay-
ing all of those artists a royalty rate of
10% based on retail list price, as
opposed to initial contracts of 1% to 4%
(Billboard Bulletin, March 6).

Included in the reforms are hun-
dreds of jazz, blues, rock, and pop
artists, including such stars as Aretha
Franklin, Wilson Pickett, John
Coltrane, the Modern Jazz Quartet,
King Curtis, Bobby Darin, and the
Rascals.

David “Fathead” Newman, who first
came to prominence in the '50s as the
saxophone soloist with Atlantic star
Ray Charles, says that he is “delight-
ed” by the announcement and that “it
was a long time coming.”

Beginning in 1959, Newman record-
ed 25 albums on his own for the label,
many of them soul-jazz classics. A still-
active artist on Kokopelli Records,
Newman was a featured soloist in the
recent Verve Records band tour fea-
turing the music in the Robert Altman
film “Kansas City” (Billboard, Feb. 1).
Newman adds that “the gesture is par-
ticularly appropriate” for artists who
are no longer active.

As part of the reform package,
Atlantic also excused the “unrecouped

balance” debts of the performers in
applicable cases. Many of the artists,
especially those from the '50s and early
’60s, were also nonwriters and, as such,
do not receive songwriter royalties.

In 1988, Atlantic was the first label
to initiate royalty reform by introduc-
ing lump sum retroactive royalty pay-
ments to 35 of its first-generation
stars, including Ray Charles, Lavern
Baker, Chuck
Willis, Ruth Brown,
and Joe Turner.
The reform was
part of Atlantic’s
40th anniversary
celebration.

In recent years,
however, Atlantic
had fallen behind
efforts by other
companies to introduce 10% royalty
reforms. In 1989, MCA instituted the
10% royalty for its Chess and Check-
er artists. In 1992, EMI updated roy-
alties for artists of all genres who
appeared on Capitol and its affiliated
labels, including Aladdin, Blue Note,
and Imperial, before 1972.

Sony, which two years ago
announced a 10% royalty and excused
unrecouped balances for 60 blues and
R&B acts (Billboard, March 4, 1995),
expanded those reforms over the past
year to 200 unnamed artists.

Calls for reforms originally came
from the Rhythm & Blues Foundation.
However, the foundation no longer

NEWMAN

sets royalty reform as one of its goals.
It continues to offer grants and life-
time achievement cash awards to hun-
dreds of R&B artists and provides
hundreds of thousands of dollars in
emergency financial and medical aid.
The foundation held its annual awards
ceremony in New York Feb. 27 (see
story, page 33).

Longtime Foundation member and
Washington attorney Hal Begle, who
represents Ruth Brown and several
other R&B stars, has continued to be
the driving force for the reforms, along
with such allies as EMI Music presi-
dent Jim Fifield and artist Bonnie
Raitt.

The second wave of reforms came as
a result of a decision by Ahmet Erte-
gun, co-founder/co-CEO/co-chairman
of the Atlantic Group, according to
Philip Wild, the label’s senior VP of
business and legal affairs.

Newman says “it was a humane and
considerate and appropriate gesture
for Ahmet, who's been in the business
a long time and knows it will help in
artist-record company relations. I'm
sure it will be well received.”

Companies that have not initiated
royalty reforms, according to Begle,
include BMG (RCA, DeLuxe, and oth-
ers), PolyGram (Mercury, Motown,
and others) and Fantasy (Stax, Spe-
cialty, Prestige, and others). MCA’s
reforms do not extend to their Duke
and Peacock label artists of the ’50s
and '60s.

LISA STANSFIELD’S ‘REAL SOUL

(Continued from page 15)

that few British vocalists have mas-
tered the vocabulary of soul in the way
that she has, with the essential input of
her partner, producer, and co-writer
Ian Devaney. Indeed, “Lisa Stansfield”
includes credible remakes of two songs
from the era that remains the couple’s
inspiration, Barry White’s “Never
Never Gonna Give You Up” (at Davis’
own suggestion, and featuring the
track’s original guitarist Wah Wah
Watson) and the late Phyllis Hyman’s
James Mtume/Reggie Lucas-penned
nugget “You Know How To Love Me.”

Davis’ introduction of Stansfield’s
impressive 45-minute set, which fea-
tured many songs from the new album,
plus such favorites as “Change” and
her 1990 global smash “All Around The
World,” put Stansfield in exalted com-
pany.

He evoked the memory of other
stars from his personal galaxy, such as
Aretha Franklin, Whitney Houston,
and Toni Braxton, signalling Arista’s
determination to regain the momentum
of Stansfield’s U.S. platinum-selling
1989 debut album, “Affection.” That
momentum also won her acceptance
among American R&B fans, as she
racked up three Billboard No. I's on the
Hot R&B Singles chart with 1990’s “All
Around The World” and “You Can’t
Deny It” and 1992’s “All Woman.”

While R&B’s widespread return to
the lyrical and melodic craftsmanship of
a gentler time has been felt across the
U.K., English-born soul freaks like
Stansfield are up against stern compar-
isons from the music’s mother country.
“So Natural,” her third British album in
1993, kept her in the public eye at home,

but was not released in America.

“People want Lisa Stansfield back,”
says Tom Ennis, VP of product man-
agement at Arista U.S. “Everyone
wants to know where she’s been, and 1
think this album is going to be a tri-
umph for her.”

Arista will take “The Real Thing” to
R&B and pop formats March 26 for an
April 7 impact date, with a “series” of
12-inch mixes going to clubs as they
become available. “We're hoping for a
tremendous amount of support from
both pop and R&B formats,” says
Ennis. He adds that Stansfield has
already made one promotional visit to
the U.S. to conduct press interviews.

While she has secured a total of nine
Brit Award nominations in her multi-
platinum career, two of which resulted
in victories, Stansfield knows she has
trans-Atlantic ground to make up. “We
didn’t want to make an album for an
American market specifically,” she
says of the new set, but adds, “Ian co-
produced it with Peter Mokran, and I
suppose he gave it that tougher edge,
that R&B thing. But I think we still
retain that European style.” Mokran’s
credits include Braxton, R. Kelly,
Michael Jackson, and Maxwell.

Are there, then, still fundamental
differences between those two soul
breeds? “A lot of U.K. stuff is quite a
bit softer than what comes out of the
U.S.,” says Stansfield.

A true native of England’s northern
soul landscape, born in Rochdale, Lan-
cashire, her all-time soul heroines are
Franklin, Chaka Khan, Dionne War-
wick, and Gladys Knight. But she is
also a fan of such contemporary pop-

leaning British soul acts as 1st Avenue/
EMI's Eternal and Go! Beat’s
Gabrielle, winner of the 1997 Brit
Award for best British female vocalist.

Differences in how soul is spoken
are, says Stansfield, “a good thing,
because the Americans say ‘That’s
British soul,’ and the British say ‘That’s
American soul,” and we've tried to put
the two together on this album.”

But it was the divide between the two
styles into which Stansfield’s U.S.
career fell when Arista passed on “So
Natural” for U.S, release. “I loved the
album, but I just think we strayed away
a little bit from what we were doing,
and the American company said, ‘It’s
not really what’s going on in the U.S.” at
that time.”

In late 1994, Stansfield seemed set
for a return to the higher ground of the
U.S. charts with the release of the duet
single “Dream Away.”

“It was me and Babyface, singing a
Diane Warren song produced by David
Foster. Everyone was so excited about
it, and it just didn’t do anything what-
soever. It was for the soundtrack of
‘The Pagemaster’ [starring Macaulay
Culkin], so I suppose it didn’t do any-
thing because the movie didn’t do any-
thing.” The song peaked at No. 80 on
Hot R&B Singles.

Arista U.K. marketing director
George Levendis says the British mar-
ket has welcomed Stansfield back with
enthusiasm. “The Real Thing,” com-
mercially available as a single here
Monday (10), is on some 90 indepen-
dent local radio playlists at press time
from a possible total of more than 100
and has the support of several other

major radio outlets, including London’s
Capital FM. TV appearances by Stans-
field include “The Chart Show,” “The
0-Zone,” breakfast shows, and on Sat-
urday (8) the mass-ratings “National
Lottery Live.”

Luis Clark, head of music at top 40
Metro FM Newecastle, where “The
Real Thing” is currently B-listed,
describes the single as “back to the
Lisa of old. She went a bit off the rails
with the last [album], but this is a great
radio record, it really jumps out at
you.” Metro has six of Stansfield’s pre-
vious hits in rotation.

Andy Smith, rock department man-
ager at Tower Records’ Piccadilly store,
was at the London showcase. “The set-
ting was perfect, and the sound was fan-
tastic,” he says. “I was talking to a few
people afterwards, and they were all
really impressed. She’s one of those
timeless acts, and I think she’ll come
back just as strong as the first album.”

Adds Levendis, “When you blend
traditional soul with the English mar-
ketplace and English pop culture, you
can get something quite special. Every
now and again, you get a great Brit soul
record that passes into the main-
stream, like Soul IT Soul or Omar’s
‘There’s Nothing Like This.’ Lisa has
all the same influences as artists like
Maxwell, Erykah Badu or, on our label,
Tony Rich, except her feel is slightly
more commercial.”

For Levendis, Stansfield has again
mastered the blend of nostalgic soul
and contemporary street cred. “The
album is very traditionally oriented,
because that's what she loves. She’s a
northern soul girl.”
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Depeche Mode Back From The Brink
Reprise Set An ‘Ultra -Important FEffort

M BY PAUL SEXTON

LONDON—The members of Depeche
Mode have returned from the precipice
of oblivion to their home turf of the
international charts.

“Ultra,” their first studio set in four
years, will come out on Mute/Reprise
in the U.S. April 15 and is, even by the
band’s own admission, an album that
almost did not come to pass. After the
multiplatinum global garlands that
attended 1990’s “Violator” and the
transatlantic No. 1 placings for 1993’s
“Songs Of Faith And Devotion,” lead
singer David Gahan’s much publicized
drug overdose and attempted suicide—
not to mention the departure of 13-year
member Alan Wilder—seemed to have
called time on the long-running British
group.

But the 360-degree rotation in their
fortunes is almost complete. The ser-
rated sound of “Barrel Of A Gun,” the
opening single from “Ultra,” served
notice of the band’s return to health by
bursting onto the UK. charts at No. 4
the week after its release by Mute last
month. The track is a top 10 sales item
in several European territories, includ-
ing Germany (on Intercord), Spain (on
BMG), Sweden (on MNW), and Den-
mark and Finland (both on Mute/MD),

DEPECHE MODE

and it debuted on the Canadian chart
at No. 3 the week of March 1.

“Barrel Of A Gun,” described by
Gahan as “probably one of the most
innovative things we’ve ever done,”
entered Billboard’s Hot 100 Singles at
No. 47 in the Feb. 22 issue, but has since
fallen back; a reflection of pop radio’s
nervousness at the hard-edged sound.
No matter, says the band’s Andy
Fletcher. “The aim with ‘Barrel’ was to
make an impact, to say ‘We're back,’
not necessarily to have a big hit single.
In America it’s done well in its limited
avenues—it hasn’t got onto top 40 radio
because there’s no way they’d play it.”

The single peaked at No. 11 on Bill-
board’s Modern Rock Tracks chart.

“It’s another progression in the

Mercury’s INXS ‘Elegantly’
Returns From Its Time Off

B BY CHUCK TAYLOR

NEW YORK—With the April 15 re-
lease of “Elegantly Wasted,” the 11th
album in 17 years from INXS, it
might seem ironic to tag the project a
rebirth.

But since the Aussie-based band’s
last effort, 1993’s “Full Moon, Dirty
Hearts,” which sold only 147,000
copies in the U.S., according to Sound-
Sean, INXS has weathered a number
of upsets that have made business as
usual all but an impossible dream over
the past several years.

First, in June ’94, the group
switched labels in the U.S., from
Atlantic to Mercury, making it a Poly-
Gram act around the world. Then
came the painful departure of INXS’
manager, C.M. “Chris” Murphy, after
16 years. The group also endured
highly publicized accounts of person-
al crises, the birth of children, solo
projects, and other crossroads.

Remarkably, through all the turmoil
the band’s lineup has stayed intact for
nearly two decades. INXS comprises
Michael Hutchence; brothers Andrew,
Jon, and Tim Farriss; Garry Gary
Beers; and Kirk Pengilly.

The sextet’s greatest success came
with its sixth release, 1987's “Kick,”
which was certified quadruple-plat-
inum in the U.S. and spawned its
three biggest Hot 100 hits, “Need You
Tonight,” “Devil Inside,” and “New
Sensation,” which peaked, respective-
ly, at Nos. 1, 2, and 3 on that chart. But
its last hit on the Hot 100 was “Not
Enough Time” from 1992’s “Welcome
To Wherever You Are,” which barely
cracked the top 30.

Now, following a self-imposed exile

INXS

since 1994, INXS vows that it is reju-
venated, excited about the new pro-
jeet, and ready to rock live, always one
of the group’s strengths. Underlying
that willing spirit is the omen that
“Elegantly Wasted” most likely will
re-establish the band or label it forev-
er an '80s artifact.

“T actually think we were lucky,”
reflects lead singer Hutchence. “After
a lot of success in the ’80s, we just sort
of faded into gray. We've always been
pretty hard to pigeonhole anyway; we
weren’t lumped in with the other
bands that won’t be able to break oiff
the chains of the ’80s. I feel like we're
a whole new band in a sense.”

New worldwide band manager Paul
Craig, who had worked on and off as
the U.K. manager for INXS since
1987, adds that the group’s time off in
the mid-"90s was an essential stage.

After putting out four albums in
four years (1990’s “X,” 1991’s “Live
Baby Live,” “Welcome To Wherever
You Are,” and “Full Moon, Dirty
Hearts”), “it’s fair to say that at the
end of that period, they were tired,”
Craig says. “Like anything, it took

(Continued on page 24)

Depeche Mode sound,” says Julie For-
man, music director at modern rock
WIxI G Nashville, who compares the
“wall of noise” of “Barrel Of A Gun” to
that of “I I*eel You,” the opening single
from “Songs Of Faith And Devotion.”
“[‘Barrel’] got some OK phones, but it
didn’t blow up like a Depeche Mode
record,” she says. “But I definitely
think the fans are out there if they can
deliver another ‘Violator.’ They defi-
nitely have a fan base here in Nashville.
You hand it to me, I'll play it.”

From the pop standpoint, the band
and Mute/Reprise are counting more
on the second single, “It’s No Good,”
due to go to modern rock March 19 and
top 40 April 15, and for which a video
was recently filmed in New York with
Depeche Mode’s longtime collaborator,
Anton Corbijn.

Stir It Up. The members of Stir meet with Capitol Records executives following
a sold-out show at the Troubadour in L.A. Shown standing, from left, are Steve
Rosenblatt, Capitol VP of marketing; Kevin Gagnepain, Stir; Joe McFadden,
Capitol senior VP of sales; Andy Schmidt, Stir; and Perry Watts-Russell, Capitol
VP of A&R. Shown kneeling, from left, are Brad Booker, Stir; Liz Heller, Capitol
senior VP of new media; and Michael Goessling, Stir's manager.

(Continued on page 22)

STUFF: Look for Java Records, the new joint venture
between producer/writer Glen Ballard and Capitol
Records, to announce Terence Treni D’Arby as its first
signing. Ballard, who of course produced and co-wrote Ala-
nis Morissette’s 15-times platinum “‘Jagged Little Pill,” and
Capitol entered into the 50/50 deal last September (Bill-
board, Sept. 28, 1996). In addition to acting as a talent
source, Ballard will serve as executive producer for pro-
jects. D’Arby’s first three albums were on Columbia; his
last album, 1995’s “Vibrator,” came out on Work.

Sheryl Crow, Celine Dion, the artist formerly known

Java Picks Up Terence Trent D’Arhy;
VH1 Saves The Music With ‘Honors’

me feel pressure.” When asked to name her faves among
the Grammy nominees, she pled ignorance, confessing, “I'm
not a real music listener” . . . Similarly, when asked what
was in her CD player right now, multiple nominee Jewel
said, “ I don’t have a CD player:. I have a book, I read.” No
wonder record sales are down.

For Kix Brooks of Arista’s Brooks & Dunn, a victory in
the best country performance by a duo or group category
for “My Maria” means a boost to the duo’s image. “There’s
always a hip factor toit,” he said. “It's a pat on the back that
our community stands up and takes notice of.” As it pre-

as Prince, and the Wallflowers
have been confirmed as the headlin-
ers for the fourth annual VH1 Hon-
ors April 10 at the Universal
Amphitheatre in Los Angeles. This
year’s event will celebrate music
education, with proceeds going to
VH1's new Save the Music initiative,

pares for an imminent world touy, the
act is penning three new tunes for a
best-of package that is slated for
summer release.

While in New York for the Gram-
mys, Richard Branson had lunch at
his flagship Virgin Megastore in
Times Square, which opened last

which is designed to raise money to
sustain and/or restore public school
music programs. In fact, all of VHI’s
fund-raising efforts for the foresee-
able future will be in support of Save the Music. Recent
VHI1 recent events Fairway to Heaven and Lift Ticket to
Ride raised a total of $100,000 for the cause.

Journey, who has scored a major hit with its first album
in 10 years, “T'rial By Fire,” will not be touring this summer
behind the platinum project. According to sources, lead
singer Steve Perry, who hurt his hip on vacation quite some
time ago, is not up to touring. Perry’s “medical options are
being researched,” says a source, and an announcement
regarding his condition will be made within a few weeks.

Foo Fighters drummer William Goldsmith has left the
group to pursue other musical interests. The band has just
finished recording an album, tentatively titled “The Colour
& The Shape,” that is slated for release May 20 on
Roswell/Capitol. In a statement, Foo Fighters founder Dave
Grohl says that the loss is “like losing a family member.”
No replacement has been named.

To clarify an item we ran last week, Sammy Hagar has
signed with the Track Factory, the Bubble Factory’s record
label. The Bubble Factory is Sid Sheinberg’s overall enter-
tainment company, which includes a film division as well as
other areas. The Track Factory is a joint venture between
Bubble Factory and Universal Music Group.

GRAMMY GRAB BAG: The Grammy Awards and the
attendant after-parties are always a good time to get the lat-
est news. Here’s Part IT of the Beat Goes to the Grammys.

IFiona Apple said she was writing material for her next
Work album but declined to give any details. “I'll be writing
no matter what happens to me, but to talk about it makes

by Melinda Newman

spring. “I twist arms when I go in
there and see if I can walk out with a
record or two,” he said. Meanwhile,
he is focused on establishing his new
worldwide label, V2. “I've been away from the industry for
about four years, so it’s very exciting. We're getting a
tremendous team of people together, not just in Ameriea,
but in almost every country in the world.” The label’s first
product, he said, will hit the streets in two months.

Dave Matthews, whose band won in the best rock per-
formance by a duo or group with vocal category, said that
the band will head back into the studio following a sammer
headlining tour. Matthews expects to reunite with produc-
er Steve Lillywhite. “We’ve been very lucky with Steve.
We're just making the assumption that we’ll drag the Eng-
lish bastard back in with us,” he said.

Emmylou Harris is touring with the band that backed
her on her critically acclaimed, Daniel Lanois-produced
“Wrecking Ball.” “I'm a road animal, what can I say?” she
said. “Right now, I'm really enjoying playing the music from
“Wrecking Ball’ in connection with the old material. At some
point, I'll figure out what I'm doing next.” Harris and band
just returned from Europe and plan to do some East Coast
dates before going back to Europe in the summer.

The B-52’s Fred Schneider wanted to make one thing
clear at a post-Grammys party: “The band is on hiatus, but
any rumors that I decided not to [continue] the band are
untrue. It’s on the Internet, and I'm in shock. We're still
together.” No news on a date for new music: “Cindy [Wilson]
just had a baby, so things are on hold,” said Schneidey; who is
working on a solo project. “You'll be surpri-i-i-ised,” he said.

Assistance i preparing this story was provided by Chuck
Taylor and Larry Flick.
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MERCURY’S INXS ‘ELEGANTLY’ RETURNS FROM ITS TIME OFF

(Continued from page 20)

them some time to re-evaluate where
they were, where they wanted to be,
and how to get there.”

“Yeah, sometimes that space is real-
ly good,” Hutchenece adds. “It’s more
important or beneficial than seeing
each other. You get together and you
have a story to tell about your life,
something to bring to the table.”

The first worldwide single from
“Elegantly Wasted,” the vocally play-
ful, hook-heavy title track, will be
released to radio Monday (10). Mer-
cury drummed up dance mixes for the
cut, as has been the case with INXS
singles in the past, as well as an AC
mix that softens the guitar riffs. A
video has been serviced to MTV and
VHI,; it was directed by Walter Stern,
who commandeered a number of clips
for the U.K.’s Prodigy.

Mercury’s target, according to
product development director Made-

THIRD EYE BLIND SEES PROMISE IN ELEKTRA

(Continued from page 22)

rus of “doo doo doos” makes the first
single, “Semi-Charmed Life,” sound
like easygoing pop, but it’s actually the
story of a junkie’s descent into crystal
meth addiction. The album, written
mostly by Jenkins with musical collab-
oration from guitarist Kevin Cadogan,
recalls a more aggressive Smiths or a
moodier Jellyfish.

California alternative rock radio sta-
tions have already pounced on “Semi-
Charmed Life.” L.A.’s influential
KROQ and San Francisco’s KITS put
the song in regular rotation by mid-
February, and Jay Taylor, PD of San
Jose, Calif.-based KOME, says his sta-
tion is “pounding it” at the rate of 35

lyn Scarpulla, is across the board:
mainstream, active, college, and mod-
ern rock; triple-A; top 40; and modern
and hot AC.

“We want people who latched onto
them from the beginning and beyond,”
she says. “These people are in their
late 20s and early 30s now and a good
mix of men and women, not unlike
U2’s audience. I also think INXS will
win over new fans from people who
weren’t around then.”

The album’s 11 tracks offer a mul-
titude of INXS’ trademark musical
textures, heavy on the guitars, rife
with Hutehenee's rich vocals, and full
of the hooks that have always allowed
INXS to balance the line between
credible rock band and top 40 idol. But
a primary departure from previous
projects came in INXS’ approach to
recording the set. This time around,
basic tracks were laid down in only

eight days, thanks to the use of high-
tech equipment in the rehearsal stu-
dio.

“When we picked up our instru-
ments, we made sure that whatever
came out of our mouths or our guitars
was something that could be kept,”
says Andrew Farriss. “We didn’t want
to end up in that situation where we
go, ‘Oh, shit, how do we make that
happen again? ”

On “Searching,” for example, which
offers a ’70s funk vibe a la the Isley
Brothers, Farriss says, the band
talked about what it wanted to do with
the song in the morning. By midday,
he says, “we pretty much had the
basis of the melody, the chords, the
tempo, the movement of the song. By
afternoon, we were getting it down,
and by early evening Michael was
coming along with the lyries. At 10
o’clock that evening, we had what

you're hearing on the album.”

Adds Craig, “There’s a telepathy
between these guys. It’s a six-piece
marriage that has lasted 17 years.
That’s amazing, considering that most
two-people marriages may last 2%
years.”

The analysis is more poignant when
one points to the fact that this project
was completed without overriding
doubts about recording for a new label
and without the roadside assistance of
Murphy.

Hutchence slowly and cautiously
explains the decision to leave Atlantic
for a reported $40 million worldwide
pact with Mercury: “There is noth-
ing worse than when you know you
have something, and you're not quite
sure anybody else gets it. [At Mer-
cury] it’s great to have a feeling that,
yeah, man, these people are into it. It
makes our lives and the job easier. We

plays a week. “It’s power pop, but it has
attitude,” Taylor says. “It’s just so
catchy. It’s got a summertime feel to it.”

Rhone, who calls Third Eye Blind
“one of my personal signings,” says
Elektra’s marketing plan is to ease the
band slowly into widespread media
exposure. The company wants heavy
radio play, of course, and has already
submitted a “Semi-Charmed Life”
video to MTYV, but Rhone wants to
begin at triple-A and modern rock
radio before trying for broader outlets.

“We have a very deliberate plan, very
well paced, because this kind of a song
can fly out of your hands before you can
pull in the reins on it,” she says. “This

record, on its own momentum, is going
to cross over faster than we expect.”

The slowdown plan, she says, is “so
it doesn’t seem like this overhyped,
first-time, tremendously successful
project that doesn’t have depth to it.

I don’t want to lose the depth. We're
in a very fast-food marketplace right
now that can chew you up and spit you
out. I want people to digest this project
and for it to live with them for two
years.”

Third Eye Blind became a bona fide
band when San Francisco guitarist
Cadogan approached the stage after
one of Jenkins’ shows to praise the
music. It turned out that Jenkins had

HIGHTONE TARGETS TRIPLE-A WITH SKELETONS’ ‘NOTHING’

(Continued from page 22)

Whitney says. “We came in and we
did the little three-song sampler
when Syd and Tony came down, and
we were into it about a day or so, and
Syd said, ‘I’'m doin’ a whole record.
This is what I want to do.” So we just
set it up and did the record.”

After Straw’s album with the
band, “War And Peace,” was issued
by Capricorn (Billboard, March 30,
1996), the Skeletons performed
close to 100 tour dates behind the
vocalist. The group also backed ris-
ing alt.country singer/songwriter
Robbie Fulks on several tracks on
his Bloodshot Records album “Coun-
try Love Songs” (Billboard, Dec. 28,
1996).

“Workin’ with Syd probably just
prepped us [for the album],” Whit-
ney says. “Donnie had been workin’
the Park Central Squares, and he
had a body of songs even before we
went on hiatus. Joe was writin’
songs. So we had a backlog of mate-
rial.

“So when we got back, I said, “You
know what I wanna do? I really think
that the world would entertain some
other product from us. Why don’t we
rehearse for a couple of weeks, learn
this body of material, let me book
about 10 days around the Midwest,
go out and do the on-the-job training,
and then let’s come back and record
[an album] real quick, and let’s send
it around and see if anybody would
swing.” So we had a little meeting

[and] said, ‘OK, let’s do it.” ”

Synchronicity came into play, and
before the Skeletons had even played
a date, HighTone called the band
with the offer of a deal. Whitney re-
calls, “We said, ‘Funny you should
call because we know what we wanna
do, and we know how long it'll take
us‘) ”

Recorded in only 18 days, “Noth-
ing To Lose” sports a full comple-
ment of new roots/pop material
penned by Thompson, Terry, and
Whitney and published by Skele-
tunes, administered by Column Two
Music/BMI. The album also includes
two covers: “On Your Way Down The
Drain,” penned in 1966 for the King-
bees by a young Danny Kortehmar,
and the Monkees’ “Teardrop City,” a
1969 single by the Prefab Four.

HighTone’s Anderson observes,
“What’s surprising about [the Skele-
tons] is that their pop influences are
so strong. Most roots-rock bands
really lean harder on country and
blues influences ... That’s what I
think is so appealing. There’s a mil-
lion roots-rock bands, but very few
of them can do pop well.”

Anderson sees the album’s title
track as a key to unlocking radio
play. “Anybody who’s ever played a
HighTone record on the radio, with
the exception of the hardcore coun-
try guys, should be able to play
‘Nothing To Lose.” That one track to
me is pretty much straight-up triple-

A radio, Americana radio, across the
board. If you like HighTone, ‘Noth-
ing To Lose’ is a song you’re gonna
like.”

In the end, Anderson views the
hard-touring Skeletons’ popularity
in the heartland as a big plus for
HighTone’s promotional eampaign.

“The Midwest is not where we
have a huge following, and they do,
and we figure if we can get them out
on the road, we can tie in with a lot of
retailers and sell some records,” he
says. “That really is the major way
we're going to sell this record—get
them into towns where we can hook
in with some local airplay and make
the thing go.”

The Skeletons, who are self-man-
aged, have been seeking a new book-
ing agent to chart an upcoming tour.
Whitney says that one prospective
agent asked the band how much
touring it wanted to do.

“We said, ‘We will work this thing
until there’s nothin’ left to work,” ”
the bassist says. “We want to be a
part of the industry . .. We'd like to
get out there and do a little busi-
ness.”

He adds that the Skeletons’ upbeat
roots style may appeal to some dis-
enfranchised listeners who have had
it with modern rock. “Two Marshall
amps, an SVT, a cloud of dust, and
guys starin’ at their shoes with bad
attitudes and dour outlooks—the
world’s seen plenty of that.”

heard Cadogan’s playing on a demo
tape and wound up praising him
instead. They became the band’s core
and eventually recruited well-known
local bassist Arion Salazar and jazz
drummer Brad Hargraves to round out
the lineup.

Jenkins writes all the words, but he
and Cadogan frequently sit down to
brainstorm musical ideas. “For exam-
ple, ‘Narcolepsy’—that song is about
post-sleep paralysis. You're awake, but
you can’t wake up. You're conscious
now, but you can’t open your eyes;
you're paralyzed,” Jenkins says. “Kevin
was telling me about what that was like.
He was sort of goofing on this riff, and
I just started singing it back to him.”

“Third Eye Blind” plays opposite
moods off each other. The melodies,
from the soft, folky “I Want You” to the
metallic, grunge-like opening song,
“Losing A Whole Year,” are consis-
tently shiny and happy. But Jenkins’
lyrics are about Prozac, car wrecks,
dead Russian authors, whipping boys,
vampires, and jealousy. Though the
album sounds nothing like Nirvana,
Jenkins borrows the happy-but-tor-
mented-with-guitars strategy from
Kurt Cobain’s playbook.

“I always see the humor in the dark
situations, and when things are really
going bright and cheery I always see
the skeletons in the dark corners,” says
Jenkins in a phone interview from his
San Francisco home. “This life we lead,
it’s always a mixed metaphor, and the
song ‘I Want You’ says, ‘There will be
no regrets when the worms come.’ That
song, to me, is the only cheerful song
on the record—and even that one is
like, ‘bones weeping in the grave.””

Jenkins doesn’t want listeners,
drawn in by the melodies, to overlook
the lyries’ darker conclusions. “Semi-
Charmed Life” may be the ultimate
summer single, but “it’s about a time in
my life when it seemed like all of my
friends just sort of tapped out on
speed,” Jenkins says.

Like the drug, the song is “bright
and shiny on the surface, and then it
just pulls you down in this lockjawed
mess . . . The music that I wrote for it is
not intended to be bright and shiny for
bright and shiny’s sake,” Jenkins says.
“It’s intended to be what the seductive-
ness of speed is like, represented in
music.”

can get on to what we feel we do
best.”

Adds Farriss, “We would be tour-
ing in the middle of God knows where
in the States, and people would ask,
‘So when are you guys putting out a
record?’ and it had come out a month
ago. That’s a little soul-destroying.”

Regarding Murphy'’s exit, the two
offer fewer words. “We’d worked
together for 16 years. You can’t say
that meant nothing. We had great
moments and bad moments. That’s all
there is to it really, and it’s finished,”
says Farriss.

And Hutchence says, “He needed
time to look after his own affairs and
not ours.”

Martha Trout, who has worked
intermittently with INXS since the
mid-'80s in a U.S. managerial role,
theorizes that the two parties recog-
nized it was time to move in different
directions. “I always felt like [Mur-
phy] thought of the band—and I don’t
mean this negatively whatsoever—as
a father, and it was time to let the kids
go,” she says.

The band’s initial marketing effort
is a one-hour live performance that
debuted Feb. 28 on VH1. The show,
“INXS Rocks The Rockies,” is sched-
uled to air several times in March and
April.

The band will embark on a promo-
tional seven-city tour in major U.S,
markets; however, shortly after the
release of the album, INXS will steal
away for several months for a Euro-
pean tour, probably not returning to
the States until summer. Other global
plans are still being mapped out.

Meanwhile, upcoming TV appear-
ances include “The Rosie O’Donnell
Show” and “Late Show With David
Letterman,” along with appearances
on Comedy Central and ESPN. Mer-
cury will also aggressively pursue
print and TV advertising.

All forces alongside “Elegantly
Wasted” maintain that once the word
is out, INXS will cement its standing
as a band for all time. Acknowledges
Craig, “It’s going to take a lot of peo-
ple to have open minds. But these
guys are as fresh now and vibrant as
ever, and more energized and focused
than they’ve been in a long time.”
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RAY STEVENS RETURNS TO MCA WITH COMEDY BOOM IN TOW

(Continued from 16)

MCA Nashville VP of sales and mar-
keting Dave Weigand believes the TV
exposure is a big plus. “It’s almost like
free advertising of the product,” he
says.

Jon Kerlikowske, GM of Tower
Nashville, agrees that the TV visibility
will be a benefit when MCA releases
“Hum It.” “It really helps name recog-
nition,” he says. “We’ll do OK with the
new release, but it will probably do
even better at mass merchants like
Wal-Mart and Kmart.”

Though he has been extremely suc-
cessful with direct marketing, garner-
ing numerous accolades for these titles,
Stevens says he wanted what only a
label can offer. “If you want to be in the
stores, you have to be with a record
company,” he says.

Stevens has been on MCA before,
and it was the label’s track record with
his product that prompted him to
return. “I think I’ve been on every

label, and I was looking back at my old
statements and MCA sold more Ray
Stevens records than anybody,” he
says.

“We're thrilled to have him back on
MCA,” says MCA Nashville chairman
Bruce Hinton. “Ray has been a long-
time friend, and I’ve always had the
greatest respect for his talent. Ray has
been on the cutting edge of marketing
his music, and we have no doubt he will
continue the streak.”

Weigand agrees. “This is going to be
a fun project for us to work,” he says.
“We haven’t worked a Ray Stevens
project for years, and we are really
excited about it. His greatest-hits
[album] is a staple in our catalog. It
consistently sells.”

Stevens is pleased that country com-
edy is enjoying increased popularity.
“I'm thrilled there is a resurgence,” he
says. “I think it’s about time. There’s a
lot of entertainment and creativity that

goes into comedy, be it country come-
dy or any kind of comedy, especially if
you are dealing with comedy songs.
“I’'m a musician first and foremost,
and I like all kinds of musie,” he adds.
“I’ve made all kinds of records, but
more people know me for comedy than
for [noncomic songs like] ‘Everything
Is Beautiful.’ I really like [the comedy
genre], and I'm appreciative of what it
takes to write and produce a record
that is funny and at the same time
musical and entertaining on several
levels, appealing to all the senses.”
Bringing together comedic and
musical elements is a skill for which
Stevens is well known. Though he has
won Grammys for such noncomedy
tunes as “Misty” and “Everything Is
Beautiful,” it is such comedy records
as “The Streak,” “Guitarzan,” and
“Mississippi Squirrel Revival” with
which he is most closely identified.
Stevens says he began “Hum It”

ZOMBA BUYS BENSON GROUP

(Continued from page 12)

Brentwood president/COO Jim
Van Hook will oversee Zomba’s
Nashville Christian Music entities.
Former Star Song Communications
president Jeff Moseley has been
named president of the Benson
Record Division, and Brentwood VP
of publishing Dale Mathews has
been appointed president of the
combined Benson, Brentwood, and
Diadem music publishing division.

Clive Calder, chairman/CEO of
the Zomba Group, says that Ben-
son’s Christian and gospel copy-
rights are a “tremendous asset.”
Benson’s publishing arm, founded in
1902, has had songs recorded by
such key performers as Elvis Pres-
ley, Dolly Parton, Linda Ronstadt,
and Willie Nelson. Recently, Whit-
ney Houston covered Dottie
Rambo’s “I Go To The Rock” on
“The Preacher’s Wife” soundtrack.
The company’s catalog numbers
about 46,000 copyrights.

The Christian music industry has

FORSALE

PRODUCTION
COMPLEX

L.A. 24 Executive .

Offices with screening
rooms, recording
studios on premises,
high visibility area,
prestigious restaurant,
2 parking lots.
Price $3,700,000

Broker
(310)858-6220

been undergoing a great deal of con-
solidation. Last fall, Gaylord Enter-
tainment purchased Word Records
and Music. In the past few years,
EMI purchased the Sparrow, Star
Song, and ForeFront labels and
formed EMI Christian Music
Group, which includes the afore-
mentioned labels as well as EMI
Christian Publishing and Chordant
Distribution.

Following Zomba’s acquisition of
Benson, 33 staffers were let go and
17 relocated to other positions with-
in the company. “Anytime there’s an
acquisition like this, consolidations
are inevitable because if you've got
two people doing the same thing,
you don’t need both of them,” Van
Hook says. “We identified about 50
positions we don’t really need any
longer . . . Fortunately we were able
to move a number of those people
over to Brentwood, where there
were openings because Brentwood
has continued to grow fast.”

Van Hook says there will be a re-
structuring in the near future that
may be similar to EMI’s creation of
Chordant and EMI Christian Music
Group. Van Hook will head the new

entity.

“In Zomba’s eyes, they only have
one Christian entity, and I'm in
charge of heading that up,” he says.
“So as I build a stronger manage-
ment team and various other lead-
ership positions are filled, my role
instead of being president/CEOQ will
be more as just CEQ. For example,
we're still looking for a president
for Reunion. [Longtime president
Terry Hemmings opted not to
renew his contract when Zomba
purchased Reunion.]

“We think in the next few weeks,
we’ll have that slot filled. And we
are installing Jeff Moseley as pres-
ident of Benson. He’ll be responsi-
ble for 18-20 people [in] A&R and
marketing, because sales will
answer to our senior VP of sales and
marketing, and finance people will
answer to our finance people ...
Moseley will answer to me as CEQO.

“We're definitely headed toward
a distribution company that will
have a new name,” he adds. “And it
will be fed by these various labels,
lincluding] Brentwood, Essential,
Ransom, Reunion, Benson, Diadem,
and Verity.”

TEJANO MUSIC AWARDS

(Continued from page 16)

photographs, and free CD singles.

The list of winners is as follows:

Song of the year: “Siempre Hace
Frio,” Selena.

Most promising band: Bobby Pulido.

Male entertainer: Emilio.

Female entertainer: Jennifer Pefia.

Male vocalist: Michael Salgado.

Female vocalist: Selena.

Vocal duo: Emilio and Raul Navaira.

Album of the year, orchestra:
“Como Te Extrafo,” Pete Astudillo.

Album, conjunto progressive: “A
Un Nuevo Nivel,” La Tropa F.

Album, conjunto traditional: “En
Concierto,” Michael Salgado.

Album, overall: “Como Te
Extrafio,” Pete Astudillo.

Tejano country song: “Mi Vida
Eres Tu,” Rick Trevifio.

Tejano crossover song: “No Quiero
Saber,” Selena.

Instrumental: “Joe’s Special No.

10,” Hometown Boys.

Showband: La Tropa F.

Video: (tie) “Hay Unos Ojos,” Nydia
Rojas and Ricardo Castillon, duet;
“Paloma Negra,” Ruben Ramos.

In a separate artist ballot voted on
by members of the industry, the win-
ners were as follows:

Tejano musician: (tie) Noe Her-
nandez, Roy Ramos, bass; Enrique
(Rick) Reyes, drums; Jimmy Gonzalez,
guitar; Brando Mireles, keyboards;
Jonas Quintanilla, horn; David Lee
Garza, accordion; Juan P Moreno, bajo
sexto.

Rising star/male: (tie) Bobby Puli-
do, Eddie Gonzales.

Rising star/female: Elida Reyna.

Rising star/group: Eddie Gonzales
y Grupo Vida.

Songwriter: Humberto Ramon.

Tejana international: Selena.

Producer: AB Quintanilla ITI.

with about 30 songs, then narrowed it
down to 10. “I knew the direction I
wanted to go in,” he says. “For this pro-
ject, I wanted it to be totally comedy
songs, because that’s what people
expect me to do. There is one song that
kind of spills over into the area of a
straight song, ‘I’ll Be In Atlanta.’ It's a
comedy song, but a high-class comedy
song because it’s a takeoff on ‘Gone
With The Wind.””

MCA has not yet decided on the first
single, having chosen to solicit opinions
from radio before determining a focus
track. Though veteran artists have a
tough time getting played on country
radio, Stevens is hoping that his status
as a comedian might spur stations to
give him a shot.

Weigand says that MCA plans a
grass-roots radio push for “Hum It.”
“We are going to be working this track
to 130 nonreporting stations,” he says,
“and a lot of these stations are in sec-
ondary markets . .. usually in small
towns that have a Wal-Mart or Kmart.
We are exploring promotional oppor-

tunities there.”

Scott Borchetta, MCA Nashville
senior VP of promotion, says that the
label will be working with John Hart,
head of Nashville-based independent
research and marketing firm BullsEye
Callout, to assist with the album’s
launch.

Consumer advertising will also be
key. “Ray is going to be producing 30-
and 60-second [radio] spots that we are
going to use to promote the album,”
Weigand says. ‘A lot of those spots will
be tagging Wal-Mart stores.”

Booked by William Morris, Stevens
will tour to support the album. His
1997 dates include a return to Branson
for 44 dates at the Wayne Newton The-
atre. (Stevens sold his successful Bran-
son theater after three seasons of per-
forming two shows a day, six days a
week.) Stevens manages himself and
has his own eponymous publishing
company. His next project for MCA
will be a Christmas album, slated for
release later this year.
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All That Glitters Is Gold At The 39th Annual Grammy Awards

New York—The National Academy of Recording Arts and Sciences hon-
ored top performers, songwriters, producers, engineers, and arrangers
Feb. 26 at the 39th annual Grammy Awards, held at Madison Square
Garden here. While no one artist swept the awards, superstars Celine
Dion, Eric Clapton, and Babyface took home some of the top honors.
(Backstage photos: Chuck Pulin)

Young Curb artist LeAnn Rimes is the first country per-
former in the history of the Grammys to take home the
best new artist award. Rimes also scored the best female
country vocal honor for “Blue,” which aiso won best coun-
try song for writer Bill Mack.

A&M's Sheryl Crow waves her Grammys for best rock
album, for her self-titled set, and best female rock vocal,
for “If It Makes You Happy.”

Canadian sensation Cassandra Wilson

Celine Dion won album
of the year and best pop
album for “Falling Into
You™ on 550 Music/Epic.

beams as she shows
off her award for best
jazz vocal performance
for her Blue Note

: : album “New Moon
Universal Music Group executives celebrate their Grammys Daughter.”
in style. Pictured in the back row, from left, are Ken Wilson,
black music division president, MCA Records; Heavy D,
president, Uptown Records; Ed Rosenblatt, chairman/CEQ,
Geffen Records; Zach Horowitz, president, Universal Music
Group; Bill Bennett, president, Geffen; Jay Boberg, presi-
dent, MCA; Mel LeWinter, co-chairman, Universal Music
Group; Henry Droz, president, Universal Music & Video
Distribution; David Cohen, head of business and legal
affairs, Interscope Records; and Bruce Hinton, chairman,
MCA Nashville. In the front row, from left, are Tommy
LiPuma, president, GRP Recording Co.; Jean Riggins,
black music president, Universal Records; Doug Morris,
chairman/CEQ, Universal Music Group; Tony Brown, presi-
dent, MCA Nashville; Kedar Massenburg, senior VP of A&R,
Universal Records, and president, Kedar Entertainment.

The party’s going on at BMG Entertainment’s post-Gram-
my gala, and Bad Boy Entertainment president and pro-
ducer/artist Sean “Puffy” Combs, front, got things off to a
lively start. Shown joining in the fun, from left, are Rudi
Gassner, president/CEO, BMG Entertainment International;
Grammy-winning LaFace artist Tony Rich; Michael Dorne-
mann, chairman/CEQ, BMG Entertainment; L.A. Reid,
president, LaFace; and Strauss Zelnick, president/CEO,
BMG Entertainment North America.

LaFace/Arlsta recordlng
artist Toni Braxton doubles
up on Grammys for best
female pop vocal perfor-
mance, for “Un-Break My
Heart,” and best female
R&B vocal performance, for
“You're Makin' Me High.”

First lady Hillary Rod-
ham Clinton makes
news—and helps Simon
& Schuster Audio cap-
ture its third best spoken
word or nonmusical
album Grammy—with
her award-winning read-
ing of her book “It Takes
AVillage.”

The legendary Pete
Seeger won the award
for best traditional folk
album for “Pete” on the
Living Music label.

The folks from EMI-Capitgl Music Group North America
live it up at New York’s Tavern on the Green. Pictured, from
left, are Grammy-winning Blue Note artist Cassandra Wil-
son; Gary Gersh, president/CEQ, Capitol Records; singer
Ruth Brown; Capitol artist Bonnie Raitt; Charles Koppel-
man, chairman/CEO, EMI-Capitol Music Group North
America; and Jim Fifield, president/CEO, EMI Music.

Executives and entertainers are all smiles as they celebrate
their Grammy wins at Sony Music Entertainment’s soiree.
Shown, from left, are Polly Anthony, president, 550 Music;
David Glew, chairman, Epic Records Group; Kenneth
“Babyface” Egmonds, Epic artist and Sony/ATV Music Pub-
lishing writer; Tracey Edmonds; Stevie Wonder; 550 Music’s
Celine Dion; Thomas D. Mottola, president/COO, Sony
Music Entertainment; René Angélil, Dion’s manager and
husband; and Richard Griffiths, president, Epic Records.

Paddy Moloney of
perennial favorites the
Chieftains holds up Lyle Lovett is all smiles as
their trophy for best he clutches his best coun-  Tony Rich celebrates
world music album for try album award for “The his best R&B album
the RCA Victor disc Road To Ensenada” on nod for “Words” on
“Santiago.” Curb/MCA. LaFace/Arista.

o 2 k-
Warner Music Group and Reprise Records executives mix
and mingle with their artists at the label’s post-Grammy
bash. Pictured, from left, are Rich Fitzgerald, executive
VP/GM, Reprise; Bob Daly, chairman/co-CEO, Warner
Music Group; multiaward winner Eric Clapton; Russ
Thyret, CEO, Warner Bros. Records Inc.; songwriter Carole track, which garnered the award for

Sheryl Crow, center, happily accepts congratulations from
executives and labelmates for her Grammy wins. Pictured,
Machine turns out to capture the best from left, are Soundgarden’s Chris Cornell; Al Cafaro,

RA Records’ Dave Matthews Band

has “So Much To Say” about that Epic Recotds’ Rage Against The

chairman/CEO, A&M Records; Crow; Sting; and Alain

best rock performance by a duo or metal performance Grammy for “Tire
Levy, president/CEO PolyGram Holding Inc.

Bayer Sager, Daly’s wife; Terry Semel, chairman/co-CEO,
group with vocal. Me.”

Warner Music Group; and Jane Semel.
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SALUTES
TONY BENNETT
NATALIE COLE &
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THEIR REMARKABLE

ACHIEVEMENTS.
§

CONGRATULATIONS ON ALL YOUR
GRAMMY WINNING PERFORMANCES.
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The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
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CLARKSVILLE: The MCA/
Way Cool debut from the
Clarks, “Someday Maybe,” is
No. 2 on the Middle Atlantic
Regional Roundup this week.
The album bowed Feb. 25.
The Pittsburgh, Pa.-based
act has long been supported

Celtic Crusade. Ire-
land's Brigid Boden
brings her unique mix of
folk/dance music state-
side this month during a
triple-A promotional tour.
She kicks off the trip with
a stop at WBOS Boston
on Tuesday (13) and con-
tinues on to major mar-
kets where her debut sin-
gle, “Must Go On,” is
being spun. Her self-titled
debut on A&M was
released Jan. 14.

by local television and radio
stations and recently finished
a series of dates in its home
market that have helped
strengthen the album’s first
week standing.

According to Doug Smith,

BILLBOARD’'S WEEKLY COVERAGE

senior buyer at Carnegie,
Pa.-based retail chain Nation-
al Record Mart, the album is
at No. 3 in chainwide sales.

This, says Smith, is largely
due to buyer anticipation,
heavy local airplay, in-store
performances, and at-show
sales.

Smith says the chain had
sold 4,000 units of the album
when it was released on the
band’s King Mouse label but
ran out of product in Decem-
ber.

“At about the
same time, WDVE
[Pittsburgh] start-

SqulnelNuf lepers Hot

OF HOT PROSPECTS FOR THE

On Holiday. The title track
from 19-year-old Tasha Holi-
day’s debut album on MCA,
‘Just The Way You Like It,” is
breaking out in the Southeast,
where stations such as WJHM
Daytona Beach, Fla., have the
single in heavy rotation. A clip
for the song, which was sent to
R&B radio Jan. 28, is also
being readied. The album will
be released March 25.

REGIONAL HEATSEEKERS NO

MOUNTAIN

ed playing the al-
bum more than
ever,” says Smith,
“so there was a lot
of pent-up de-
mand.”

National Record
Mart hosted the
band for an in-
store signing and
sold copies of
“Someday Maybe”

J
WEST NORTH CENTRAL
Johhy l.ung, Lie To Me

White Town, Woman In Technology
|— ————

EAST NORTH CENTRAL
The Verve Plpe, Vlllams

NORTHEAST
Paula Cole, This Flre

s -]

POPULAIRUPIRISIIN G S

HEATSEEKERS CHART ¢ BY DOUG REECE :

A and mainstream rock radio
Jan. 14,

s PELLBOUND: “Holy-
lands,” the debut album from
New York-based NooVoeDoo,
contains a pleasant surprise
of uniquely mixed voodoo
rhythms and pop elements.
The album, which is the
virgin release from indie
label Fore Reel Entertain-
ment, hit stores Feb. 28.
Two of its tracks, “Pray
For Rain” and “Father And
Son,” have been re-
‘I ceiving airplay on
such triple-A sta-

Ia

tions as WCLZ Port-
land, Maine; and
KPFT Houston.
Upon the return of
band member Jim-

PACIFIC ]

at recent perfor-
mances.

Two indie re-
leases by the act, a
1991 self-titled
album and the 1994 set, “Love
Gone Sour, Suspicion And
Bad Debt,” have also per-
formed well in the area.
These two albums have sold
5,000 and 16,000 units respec-
tively, according to Sound-
Scan.

The first single from
“Someday Maybe,” “Caro-
line,” was serviced to triple-

~ SOUTH CENTRAL
Kenny Chesney, Me And You

SOUTH ATLANTIC
Kenny Chesney, Me And You |

MIDDLE ATLANTIC ] my Daniel—who is
Frankie Cutlass, Politics & Bulish*t currently in Cuba
" va Z 2 researching music

] used in sacred voo-
doo ceremonies there

J —the band will tour

v

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Squirret Nut Zippers Hot
Paula Cole This Fire
Kenny Chesney Me And You
Ashley Macisaac Hi How Are You Today?
White Town Women In Technology
Duncan Sheik Duncan Sheik
Soul Coughing Irresistible Bliss
Space Spiders
David Kersh Goodnight Sweetheart
. The Verve Pipe Villains

SwENAUAWN~

NORTHEAST
1. Pauia Cole This Fire
2. The Verve Pipe Villians
3. Duncan Sheik Duncan Sheik
4. Powerman 5000 Mega!! Kung Fu Radio
5. Ashley Maclsaac Hi How Are You Today?
6. Frankie Cutiass Politics & Bullsh*t
7. Freedy Johnston Never Home
8. White Town Women In Technology
9. Soul Coughing irresistible Bliss
0. Fun Lovin’ Criminals Come Find Yourself

—

Northeastern re-
gions.

N EW SUITOR:
Epic’s Mundy is the
latest artist featured
on the “Romeo + Juliet”
soundtrack who is hoping to
romance radio listeners.
Mundy is currently visiting
‘all radio markets where “To
You I Bestow,” the first single
from the artist’s debut album,
“Jelly Legs,” is receiving sig-
nificant airplay.
During the week ending
Saturday (15), the artist will

perform during club dates in
San Francisco, Denver, and
Cleveland.

The album was released
Feb. 4, and the single, which
was included on the “Romeo
+ Juliet,” soundtrack, went
to modern rock radio Jan. 21.

ROADWORK: Lori Carson
begins a series of in-store
performances March 25 at
the Greenwich Village branch
of Tower Records’ in New

Rising Sons. “Whatever
Comes First,” the first sin-
gle from Epic act Sons Of
The Desert's self-titled
debut, was the Hot Shot
Debut track on last
week's Hot Country Sin-
gles & Tracks chart. The
song is one of many
penned by the band,
though such country
songwriting luminaries as
Radney Foster, Phil Vas-
sar, and Charlie Black
also lent a hand in writing
the album.

York. Carson’s album, “Every-
thing I Touch Runs Wild,”
will be released by Restless
March 25.
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S UGAR F ORNACIARI

#1 France - 6 weeks
1 #1 ltaly - 9 weeks
#2 Switzerland
#10 Germany
#7 Austria
#2 Belgium

Released December 1, 1996
Already 2 million sold in Europe

And Now the Americas

' T H E T o u R
f/” r%)’”/ ({// Q April South America April  North America
b 03 | Caracas, Venezuela 25 San Francisco,
y & The Warfield
04 | Caracas, Venezuela 26 Los Angeles,

House of Blues
06 | San Jose, Costa Rica

May | New York
08 | Mexico City, Mexico

11 | Buenos Aires, Agentina .
12 | Buenos Aires, Agentina Ehicqge
14 | Sao Paulo, Brazil Boston

15 | Sao Paulo, Brazil

Philadelphi.
{ 17 | Curtiba, Brazil i
' 18 | Puerto Alegre, Brazil
. Toronto
20 | Sao Paulo, Brazil
23 | Lima, Peru Montreal

The Best of Zucchero Sugar Fornaciari's Greatest Hits

@ 314 537 492-2/4

 PayGram ccmpany U.S. Release April 22

'! FlRSTé!RS

Management - Firstars Miles Copeland/rLenry Padovani Los Angeles: (310) 838-0288 « France: 011-332-37-311-131
Agency - U.S.: Williams Morris Agency John Marx * Outside U.S.; MPl/London Phil Banfield
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Place your

ad today!

EAST/CANADA

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI

PAT ROD JENNINGS
KARA DIOGUARDI

s
Worldwide Specials
and .,;;,;',: CTORIES

WEST/MIDWEST
213-525-2307 - PH
213-525-2394/5 - FAX

ASIA PACIFIC QUARTERLY NI ) iggig ;?fE\TEISCO
Ad Close: April 22 ) ROBIN FRIEDMAN

SOUTHEAST

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

FLORIDA/LATIN AMERICA
305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

LATIN MUSIC QUARTERLY #*¢ ) MRS
44-171-323-6686 - PH
[PYRETEY) A Close: April 8 ) 44-171-323-2314 - FAX
- CHRISTINE CHINETTI
(o710, 17 Yo7 AP | os Angeles: Daisy Ducret - 213-782-6250 CATHERINE FLINTOFF
Miami: Angela Rodriguez - 305-441-7976
ASIA PACIFIC
Singapore: 65-338-2774
REFL THING/SOUNDTRACHS ) i ot
(XY E - ({3 Ad Close: April 1 ) LIl e TR
[ele] "} /:-Te7 B Pat Rod Jennings - 212-536-5136 AUSTRALIA
= 613-9824-8260 -
613-9824-8363 -
AMANDA GUEST
NASHUILLE MUSIC PUBLISHING )
- g ; FRANCE
Issue Date: April 19 Ad Close: March 25 ) AR e
(ol0] 47\ D | ce Ann Photoglo - 615-321-4294 331-4222-0366 -

FRANCOIS MILLET

WEST COAST LATIN/
TEXAS-MEXICO

Ad Close: March 25 ) 213-782-6250
DAISY DUCRET

UITAL REISSUES

Issue Date: April 19
e Ni7Y5 Robin Friedman - 213-525-2302

ITALY

39+(0)362+54.44.24 - PH
5 H 394+(0)362+54.44.35 - FAX
1997 Nashuille 615/(ountry Music Sourcebools ) LA S N

T AT Ad Close: March 14 ) T

[0e) 57X U.S./Canada: Dan Dodd - 213-525-2299 213-650-3171 - PH
213-650-3172 - FAX

AKI KANEKO
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Hot R&B Airplay.

Compited from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 95 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airptay with Arbitron listener data. This datais used in the Hot R&B Singles chart

w % | & .
& B i
% |-= = .
S5 |5 | TITLE = | 7| TITLE
" | % | ARTIST (LABELPROMOTION LABEL) £ = | & | ARTIST (LABEL/PROMOTION LABEL)
: T 'LL BE
ok Nﬁ- 1 1Ir £ (382140 | 5 | £ emown rear. sav-z (VIOLATOR/DEF JAM)
(1) 2 [13 [ INMY BED : YOU DON'T HAVE TO HURT NO MORE |
L) DA EaL L 1SRN janernct| |39 37 | 7| G SoRbmion (PERSPECTIVE/AZM)
ON & ON JUST A TOUCH
i_ 1 |12 | ER¥xAH BADU (KEDARUNIVERSAL) 40138 | 8 | KEiTH SWEAT (FLEKTRAVEEG)
303113 FOR YOU | WILL 41139 4 SARA SMILE
MONICA (ROWDY/WARNER SUNSET/ATLANTIC) AFTER 7 (VIRGIN)
| ONE IN A MILLION i
4 4 | 18| aalivaH (BLACKGROUND/ATLANTIC) 42| 81| 12 | Frenk NASTY (HARD HOOD/POWER/TRIAD)
i GET IT TOGETHER v | HEAD OVER HEELS
2 -_\]_ 5|7 | 702 @iv 1omoTOWN) - _13-‘ 47| 4 | ALLRE FEAT. NaS (TRACK MASTERS/CRAVE)
" DON'T LEAVE ME YOU'RE MAKIN' ME HIGH
6Y8 |1 BLACKSTREET (INTERSCOPE) ] ﬂ_AS 43 | TONI BRAXTON (LAFACE/ARISTA)
1716113 CAN'T NOBODY HOLD ME DOWN lﬁ' 45| 5 STOP BY
PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) o/ RAHSAAN PATTERSON (MCA)
| P AL U C s IR MO | SO |
Y CAN WE AR THE THEME (IT'S PARTY TIME)
LB PR UIVE) [483 49 | 5 | oacey ire (B&STORM/UNIVERSAL)
9 | 9 | 23| DON'T LET GO (LOVE) (47452 6 WHATEVA MAN
EN VOGUE (EASTWEST/EEG) REDMAN (DEF JAM/MERCURY}
L 1 i IH | |
¥ EVERY TIME | CLOSE MY EYES WEEKEND THANG
_“0'2 |_E BABYFACE (EPIC) 138156 | 5 | WEoNgo HUNTER (DEF SQUAD/EMI)
| ] JAE L hERONZORONIERIDRFSAY
WHAT KIND OF MAN WOULD | BE 407 FOR YOU
111 7 | 30| Wik CONDITION (PERSPECTIVE/A&M) 1491 58 | Z | KENNY LATTIMORE (COLUMBIA)
17 HYPNOTIZE GHETTO LOVE
[AZ 50| 3 | 11 NOTORIOUS B.1.G. (BAD BOY/ARISTA) 50 | 44 | 6 | D2 BRAT FEAT. T:807 (S0 SO DEF/COLUMBIA)
HAIL MARY KNOCKS ME OFF MY FEET
13 | 12| 11 | FOKRVELL (DEATH ROW/INTERSCOPE) 51 |48 | 26 | DONE{L JONES (LAFACE/ARISTA)
! I
REQUEST LINE y | DON'T WANT TO
147116 | ZHANE (LLTOWN/MOTOWN) 52} 53 | 4 | ToN BRAXION (LAFACE/ARISTA)
BIG DADDY NEVER GONNA LET YOU GO
(154 18 | 9 HEAVY D (UPTOWN/UNIVERSAL) 93 | 35 | 16 | BiACKSTREET INTERSCOPE)
15 SOMEBODY'S SOMEBODY (o]
16} 20 | 8 | 2iNPaemn 54|54 |32 | 502 &IV 1/MoTowN)
171169 I'M NOT FEELING YOU 55 (55| 7 SHO NUFF
| YVETTE MICHELE (LOUD/RCA) TELAFEAT EIGHTBALL & MJG (SUAVE HOUSE)
LET'S GET DOWN TR LET IT GO
18 /13119 | Touvroni TONE (MERCURY) 96167 | 3 RE\TJ (EASTWEST/EEG)
| BELIEVE | CAN FLY | LUCHINI AKA (THIS IS IT,
18 | 18] 21 | & KELLY (WARNER SUNSETATLANTICIIVE) @ 60 | 7 | CamP LO (PROFILE) )
20 | 1412 YOU DON'T HAVE TO WORRY 58 |51 | 10 ALL THAT ! GOT IS YOU
NEW EDITION (MCA) GHOSTFACE KILLAH FEAT. MARY | BUGE (RAZOR SHARP)
UN-BREAK MY HEART ¥ RETURN OF THE MACK
21117 | 25 | TONI BRAXTON (LAFACEIARISTAY m 62 | 5 | FiARK MORRISON (ATLANTIC)
CRUSH ON YOU ] GET
':m_f_ _8 LI KA FEAT, LI CEASE (UNDEASBIGEEATATLANTI) | 1001 65 | 9| [hey lé'gvz (UNIVERSAL)
NOBODY JUST THE WAY YOU LIKE IT
23 | 21 | 30 | ey SWEAT FEAT, ATHENA CAGE (FLEKTRAEG) (}__1-_:" 711 4 | TRSHA HOLIDAY (MCA) i
TELL ME DO U WANNA HARD TO SAY I'M SORRY
(2432 | 4 GINUWINE (550 MUSIC/EPIC) ) (65163 2 | YET FEAT. PETER CETERA (LAFACE/ARISTA)
2519115 SUMTHIN' SUMTHIN' (53] 64| 2 GANGSTAS MAKE WORLD GO ROUND
MAXWELL (COLUMBIA) bg 4 WESTSIDE CONNECTION (LENCH MOB/PRIORITY)
| M sTILL IN LOVE WITH YOU I54 THE LORD IS REAL (TIME WILL REVEAL)
26 25| 26 | New EDiTioN (MCA) 84368 | 5 | glacksTrerT (lNTERg!:OPE)
FT WHAT'S ON TONIGHT ] AZZY BELLE
1211 27 | 6 | MONTELL JORDAN (DFF JAM/MERCURY) B8 66 | 3 éumf\sr (LAFACE/ARISTA)
28| 22|29 [ FONY (863 _ | 1 | 4 PAGE LETTER
GINUWINE (550 MUSIC/EPIC) it AALIYAH (BLACKGROUND/ATLANTIC)
il | LOVE ME SOME HIM (5T IBELONG 10 YOU (EVERY TIME | SEE YOUR FACI
(2811 30 | 24 | 150 BraxTON (LAFACE/ARISTA) e 1 | Rome (rea o
TEARS ¥ LET ME CLEAR MY THROAT
30 |28 | 28 | 1136 \SPey BROTHERS (T-NECK/ISLAND) - LBB 70 | 22| G konL (GLRAMERICANWARNER BROS.)
31 |23 | 15 |  BELIEVE IN YOU AND ME 69 [46 13 WATCH ME DO MY THING
WHITNEY HOUSTON (ARISTA) IMMATURE FEAT_SMOOTH AND ED FROM 600D BURGER (L0UD)
NO DIGGITY STRAIT PLAYIN'
32 | 29| 32 | g acksTREET (FeAT. DR. DRE) (NTERSCoPE) | (18] 74 | 2 SHAQUIU_EUNEAL#.W.SM/TRAUMMNTERSCOPE)
GET ME HOME TRUE DAT
3126120 | Ryyeoniren FEAT. BLACKSTREET (VOLATORDEF M) | IT0 — | 1 | [eRriananmio
CUPID YOU WILL RISE
[-E' 42| 4 | 117 (Bap BOVIARISTR) 72|72 | 10 | SWEETBACK FEAT. AMEL LARRIEUX (EPIC)
NO TIME THE WORLD IS MINE
35(36 |24 i FeAT U Decovunoessaceesananie | | 13| 73| 3 | ik uge Live)
3603117 | CAN MAKE IT BETTER K18 — | 1 GAME OVER
| LUTHER VANDROSS (LV/EPIC) L3 SCARFACE (RAP-A-LOT/NOO TRYBENVIRGIN)
37133119 coLD ROCIIIC A PARTY 75 — 2 YOU BRING THE SUNSHINE
| MC LYTE (EASTWEST/EEG) hLod | GINA THOMPSON (MERCURY)

C) Records with the greatest airplay gains. © 1997 Billboard/BP! Commumcatnons

HOT R&B RECURRENT AIRPLAY

1112 ASCENSION (DON'T EVER WONDER) 14 | 14 | 34 | SITTIN’ UP IN MY ROOM
MAXWELL (COLUMBIA) BRANDY (ARISTA)
21313 ONLY YOU 1515 | 28 ALWAYS BE MY BABY
112 FEAT. THE NOTORIOUS B.1.G. {BAD BOY/ARISTA} MARIAH CAREY (COLUMBIA}
3|1 |LAsT NIGHT 161921 KILLING ME SOFTLY
AZ YET (LAFACE/ARISTA} FUGEES (RUFFHOUSE/COLUMBIA)
TOUCH ME TEASE ME IF | RULED THE WORLD
417116 {SPOLED ROTTENDEF JAM) 17]25| 20 NAS (COLUMBIA)
5(_—| 1| THISIS FOR THE LOVER IN YOU 18| 18|37 NOT GON' CRY
BABYFACE (EPIC} MARY J. BLIGE {ARISTA)
6 | 2 | 3 | MISSING YOU 1910 | 7 | HIT ME OFF
BRANDY, TAMIA, G. KNIGHT & C. KHAN (EASTWEST) NEW EDITION (MCA)
TWISTED LADY
1 5 6 KEITH SWEAT (ELEKTRAVEEG) 201629 D'ANGELO (EMI}
LL ME GET ON UP
8 -1 DRU HILL (ISLAND) a1 JODECI (MCA)
9 | 4| 4 | YOUR SECRET LOVE 22117 | Wissin you
LUTHER VANDROSS (LV/EPIC) TOTAL {BAD BOY/ARISTA)
10(614]iF YOUR GIRL ONLY KNEW 23| 23| 12 | LOUNGIN
AALIYAH (BLACKGROUND/ATLANTIC) LL COOL J (DEF JAM/MERCURY)
1n|9 |11 Y BOO ul—|7 THE THINGS THAT YOU DO
GHOST TOWN DJ'S {50 SO DEF/COLUMBIA) GINA THOMPSON (MERCURY)
1221812 'M STILL WEARING YOUR NAME 25 | 22 | 22 | ALL THE THINGS (YOUR MAN WON'T DO)
ANN NESBY (PERSPECTIVE/AZM) JOE (ISLAND)
131312 Lclé'fg (ﬁ"\-/EEP BABY (IF 1) Recurrents are titles which have appeared on the Hot R&B
Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z
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TITLE (Publisher

AIN'T NOBODY (FROM BEAVIS AND BUTT-HEAD DO
AMERICA) (Fult Keel, ASCAP) WBM

ALL OVER YOUR FACE (EM! April, ASCAP/So So Def,
ASCAP/Air Control, ASCAP)

ATLIENS/WHEELZ OF STEEL (Chrysalis, ASCAP/Gnat Booty,
ASCAP) WBM

BABY BUBBA (Intersect, BM/Talk How You Feel, BMI)

BIG DADDY (Dofat, BMI/Warner-Tamerlane, BMI/Soul On
Soul, ASCAP/EMI April, ASCAP/Riefman, ASCAP) HL/WBM
CAN'T NOBODY HOLD ME DOWN (Justin Combs,
ASCAP/EMI April, ASCAP/Amani, ASCAP/July Six,
ASCAP/NASHMACK, ASCAP/M. Betha, ASCAP/Buchu,
ASCAP/No Ears, ASCAP) HL

COLD ROCK A PARTY (Brooklyn Based, ASCAP/BMG,
ASCAP/Bemard's Other, BMI/Sony/ATV Songs BMI/Tommy
Jymi, BMiWamer-Tamertane, BMIZEMI Apnil, ASCAP/Justin
Combs, ASCAP) HL/WBM

COME SEE ME (Tyme 4 Flytes, BMI/Butter Jinx, BMI/Justin
Combs, ASCAP/EM| April, ASCAP/LB Sam, ASCAP) HL
COI|])LD YOU LEARN TO LOVE (Sony/ATV LLC, BMUEcaf,
BM

CUPID (Am, ASCAP/EMI April, ASCAP/Beane Tribe,

ASCAP/C Sills. ASCAP/Kevin Wales, ASCAP/Justin Combs,

ASCAP) HL

THE CYPHER: PART 3 (Cutlass, BMI/Jumping Bean,

BMU/Mycenae, ASCAP/WB, ASCAP/Cald Chillin', ASCAP) WBM

DA’ DIP {Eric Timmons)

DO G'S GET TO GO TO HEAVEN? (Syblesons, BMI/Steady

Mobbin’, BMI/EMI Blackwood, BMI) HL

DON'T LET GO (LOVE) (FROM SET IT OFF) (Organized

Noize, BMI/Hitco, BMI/Sailandra, ASCAP/Rondor, ASCAP/One

Ol Ghetto Hoe, ASCAP/WB, ASCAP/Belt Star, ASCAP/Almo.

ASCAP) WBM

DO THE DAMN THING (Lil' Joe Wein, BMI)

EMOTIONS (Creators Way, ASCAP)

EVERYDAY (Tru Ties, ASCAP/T-Smoov, ASCAP/EMI

Blackwood, BM|/Janice Combs, BMI/Chyna Baby, BMI)

gVEI)IQVJIME | CLOSE MY EYES (Sony/ATV LLC, BMI/Ecaf.
MI) H

FLY LIKE AN EAGLE (FROM SPACE JAM) (Sailor, ASCAP) HL

FORYOU | WILL (FROM SPACE JAM) (Realsongs.

ASCAP/WB, ASCAP)

FULL OF SMOKE (Poetry tn Motion, BMI)

GANGSTAS MAKE THE WORLD GO ROUND (Gangsta

Boogie, ASCAP/WB, ASCAP/Real N Ruff, ASCAP/Base Pipe,

ASCAP/Wamer-Tamerlane, BMI)

GET IT TOGETHER (Check Man. ASCAP/Ness, Nitty &

Capone, ASCAP/Wamer Chappell. ASCAP) WBM

GET UP (LB Fam, ASCAP/Clark’s True Funk, BMI/Mr.Sex,

ASCAP/Scarab, BMIEnsign, BMI) HL

GHETTQ LOVE (Zomba. ASCAP/BDP, ASCAP/Jobete.

ASCAP/Bring The Noize, BMI/So So Def Amencan, BMI) WBM

HARD TQ SAY I'M SORRY (Double Vision. ASCAP/Foster

Frees, BMVEcaf, BMI) HL

HEAD OVER HEELS (Sony/ATV Songs, BMI/Rye, BMIIl Will,

ASCAP/Zomba, ASCAP/Slam U Well, ASCAP/Jelly's Jams
LLC,, ASCAP/12 & Under, BMU/Jumping Bean, BMI)

HIP-HOPERA (Killa Dogg, BMI/Ob Verse Creations,

BMI/Sony/Tete San Ko, ASCAP)

HOW COULD YOU (FROM BULLETPROOF) (Sony/ATV LLC,

BMU/Yab Yum, BMI/Browntown Sound, BM|/Plaything,

BMU/Too True, BMY/La Coupole, BMI) HL

| ALWAYS FEEL LIKE (SOMEBODY‘S WATCHING ME)

(Burrin Avenue, BMI/Big P, BMI/Beats By The Pound, BMI)

| BELIEVE | CAN FLY (FROM SPACE JAM) (Zomba,

BMI/R.Helly, BMI) WBM

| BELIEVE IN YOU AND ME/SOMEBODY BIGGER THAN YOU

AND | (FROM THE PREACHER'S WIFE) (Charies

Kappelman, BMU/Martin Bandier, BML/Jonathan Three,

BMI/Linzer, BMI/Bullseye, ASCAP) HLWBM

IRBELgNI()} TOYOU (EVERV TIME | SEE YOUR FACE) (Mike's
ap,

| CAN MAKE IT BETTER (EMI April, ASCAP/Uncle Ronnie’s,

ASCAP/MCA, ASCAP/Thriller Miller, ASCAP) HL

gvl)OU PLAY YOUR CARDS RIGHT (Perk's, BMI/Duchess,

Mi
FLL BE (Slam U Well, ASCAP/Jelly's Jams LLC., BMI/Tweive
And Under, BMI/Jumping Bean LLC., BMIAl Lu Lu, BMVA La
Mode, ASCAP)
I'M NOT FEELING YOU (Funkmaster Flex, ASCAP/Reiana
ASCAP/Silly, BMI/Sequins At Noon, ASCAP/Borzoi, AS
'M STILL IN LOVE WITH VOU/VOU DONT HAVE TO
WORRY (EMI, ASCAP/Flyte Tyme, ASCAP/EMI April,
gmglusun Combs, BMVNlmn Street Tunnel, BMI/Dynatone,
IN MY BED (Brown Lace, BM/Zomba, BMU/Stacegoo,
BMI/Wamer-Tamertane, BM\/Boobie-Loo, BMI) WBM
IN YOUR WILDEST DREAMS (Colgermns-EMI, ASCAP/Knighty-
Knight, ASCAP/Mike Chapman, ASCAP)
| SHOT THE SHERIFF (Zomba, ASCAP/House Of Fun,
ASCAP/337 LLC, ASCAP/Cayman, ASCAP/PolyGram, ASCAP)
IT'S ALL ABOUT U (Al's Street, ASCAP/Almo,
ASCAP/Sailandra, ASCAP/Reezmo, ASCAP) WBM
IT'S YOUR BODY (Trusty Boots, ASCAP)
JOHNNY BOY (
JUST THE WAY YOU LIKE IT (Priceless, BMI/Steven Jordan,
BMi/Joe’s, ASCAP)
JUST WANNA PLEASE U (Clark’s True Funk, BMIKimdeal,
ASCAP/Longitude, BMILindseyanne, BMI/The Music Force,
BMUMusic Corporation Of America, BMU/The Price |s Right,
BMI/Amani, ASCAP) WBM
KNOCKS ME OFF MY FEET/YOU SHOULD KNOW (Black
Bull, ASCAP/Jobete, ASCAP/Mook Papa, ASCAP/Zomba,
ASCAP/Frank Nitty, ASCAP/Ness, Nitty & Capone,
ASCAP/Check Man, ASCAP/Wamer Chappell ASCAP) WBM
LEAVIN' (Otna Oundsa, BMI/Hitco, BMI)
LET IT GO (FROM SET IT OFF) (Human Rhythm,
BMI/Daaa!!l, ASCAP/Fat Hat, ASCAP)
LET ME CLEAR MY THROAT (Kool, ASCAP/CLR, ASCAP/WB,

ASCAP) WBM
vvaG FOR THE CITY (Jobete, ASCAP/Black Bull, ASCAP)

LOVE IS ON THE WAY (FROM THE FIRST WIVES CLUB)
(Pez, BM/Dream Image IDG, BMI/Connotation, BM|/Wamer-
Tamerfanie, BM/Tina Bird, BMI} WBM

LUCHINI AKA (THIS IS IT) (Protoons, ASCAP/Sheba Do,
ASCAP/Satin Struthers, ASCAP/Sony/ATV Tunes LLC,
ASCAP/Bigzie, BMI) HL

MAKE UP YOUR MIND (Songs Of PolyGram Int'l, ASCAP/Beat
Wise, ASCAP/Stone Jam, ASCAP/WB, ASCAP/ChrysaIns
ASCAP/All, ASCAP)

THE MC {Zomba, ASCAP/BDP, ASCAP/Deranged Funk,
ASCAP/Jelly's Jams LLC., ASCAP) WB

MY BABY MAMA (Hot Sauce ASCAP/Beane Tribe, ASCAP}
NEVER LEAVE ME ALONE (Nate Doge, BMVSuge,
ASCAP/Antisia, ASCAP/WB, ASCAP) WBM

NEVER MISS THE WATER (Bahama Rhythm,
ASCAPMuziekuitgerverij B.V. BUMA, ASCAP/Intersong,
ASCAP/Wamer Chappell, PRSWB, ASCAP) WEM

NOBODY (Keith Sweat, ASCAP/WB, ASCAP/E/A,
ASCAP/Scattsville, BM/EMI Blackwood, BMI) HL/WBM

NO DIGGITY (Donnl ASCAP/Zomba, ASCAP/Chauncey Black,
ASCAP/Smokin' Sounds, ﬁSCAP/Queenpen ASCAP/SIDI,
BMI/Sony/ATV Tunes LLC ASCAP/WB, ASCAP) WBM

NO ONE KNOWS ABOUT A GOOD THING (YOU DON'T HAVE
‘g?ﬂl():RY) (Wamer-Tamertane, BMi/Boobie-Loo, BMUMayfield,

NUTHIN' BUT THE CAVI HIT (FROM RHYME & REASON)

(Real N /Suge, ASCAP/Emoni's, ASCAP/High

Priest, BMl/En5|gn BMU/Famous, ASCAP) HL

NO TIME (Undeas, BMI/Wames-Tamertane, BMVEMI April,

BM|/Dynatone, BMVUnlchappeII BMVustin Combs,

ASCAP/Amani, ASCAP) HL/W!

ONLY LOVE (Al s Street, ASCAP/Wamef Chappell,

ASCAP/Salondra, ASCAP/AImo ASCAP/One Ole Ghetto Hot,

ASCAP/Reezmo, ASCAP) WBM

ON & ON (Divine Pimp, ASCAP/Tnbes Of Kedar, ASCAP/BMG,

ASCAP/McNoater, ASCAP/MCA) HL

PONY (Papah, ASCAPNV lgma Beach ASCAPMB,

ASCAP/Merbificious, ASCAP) WBI

PUPPET MASTER (Soul Assassms ASCAP/Sony/ATV Songs,

%%HITS From T)he Bong, ASCAP/BMG, ASCAP/City Housing,
ving, BM|

- Licensing Org.) Sheet Music Dist.

Billboard.

MARCH 15, 1997

Hot R&B Singles Sales.

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
[ LLLL
ALK AR
2|22 R
215 |8 TILE 215 | 8| TITLE
EREEES ARTIST (LABEL/PROMOTION LABEL) T | S| = | ARTIST (LABEL/PROMOTION LABEL)
= =
GET UP
*oa NO.T & & 38129 | 1 | 7557 vz wniversan)
CAN'T NOBODY HOLD ME DOWM WEEKEND THANG
1| 1] 8 | AP oo et mist T o) ____ 1__ ALFONZO HUNTER (DEF SQUAD/EM))
IN MY BED NOBODY
2| 2 | 11| pRuHLL istanD) 40 | 28| 24 | (e SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG)
GET IT TOGETHER I'LL BE
313 |5 762 @ 10MoTowN) 75| 5 | FOKY BROWN FEAT. JAY-7 (VIOLATORIDEF Janh
BiG DADDY SAY IF... YOU FEEL ALRIGHT
4 14 | 3| HEAW D (UPTOWN/UNIVERSAL) 40 | 4 | CRYSTAL WATERS (MERCURY)
@ 66| 2 FOR YOU | WILL 43134 14 NOTHIN' BUT THE CAVI HIT
[ MONICA (ROWDYAWARNER SUNSET/ATLANTIC) MACK 10& THA DOGG POUND BUZZ
@ 715 WHAT'S ON TONIGHT 38| 4 T.0.N.Y. (TOP OF NEW YORK)
MONTELL JORDAN (DEF JAM/MERCURY) CAPONE-N-NOREAGA (PENALTY/TOMMY BOY)
716|7 EVERY TIME | CLOSE MY EYES 45137 2 JUST THE WAY YOU LIKE IT
BABYFACE (EPIC) ] TASHA HOLIDAY (MCA)
8|58 N & ON 46139 14 | CAN MAKE IT BETTER
ERYKAH BADU (KEDAR/UNIVERSAL) LUTHER VANDROSS (LV/EPIC) |
| BELIEVE | CAN FLY STEELO
919 | 14| RRGELLY iwarkier SUNSET/ATLANTICAIVE) | 47| 27| 302 @V 10motown Al
COLD ROCK A PARTY MAKE UP YOUR MIND
_1_0 8 | 16| Vi vt (EASTWESTIEEG) | 1 || ASSORTED PHLAVORS FEAT BIG DADDY KANE (HALL OF FAE) |
HEAD OVER HEELS TAKE YOUR TIME
an|—| 1 | A% FEAT. NAS (TRACK MASTERSCRAVE/EPIC) 50 | 5 | TRE (MO THUGS/RELATIVITY)
— 1 REQUEST LINE 50|36 |19 HAVETO,. AMSTILLINLOVE. ..
N ZHANE (ILLTOWNMOTOWN) NEW EDITION {MCA)
1311017 LET ME CLEAR MY THROAT 514513 RUNNIN'
BJ KOOL (CLR/AW ERICANWARNER BROS.) | ZPAC, NOTOROUS B, RADC. RAMACYONL & STRETCH MERGELAY
193 CUPID 52146 2 GANGSTAS MAKE THE WORLD GO ROUND
112 (BAD BOV/AFISTA) WESTSIDE CONNECTION (LENCH MOB/PRIORITY)
13 | 20 | DA DIP 53 | 41 | 28 | WHAT KIND OF MAN WOULD | BE
FREAK NASTY (HARD HOOD/POWER/TRIAD) MINT CONDITION (PERSPECTIVE/A&M)
I'M NOT FEELING YOU YOU WILL RISE
42| 4 | WETTE MICHELE (LOUD/RCA) 55 | 5 | SWEETBACK FEAT. AMEL LARRIEUX (EPIC)
HARD TO SAY I'M SORRY LAST NIGHT
15| 4| a7 ver rear. Peter CETERA (aracEmrisTA) | | 99 | 44 30 | 2o ek ace arisTay
18141 5 THE THEME (II'S PARTY TIME) 56143 | 11 YOU DON'T HAVE TO LOVE ME
TRACEY LEE (BYSTORM/UNIVERSAL) MONIFAH (UPTOWN/UNIVERSAL)
WHATEVA MAN GHETTO LOVE
19 /12| 7 | REpMAN (OEF JAWMERCURY) 70| 4 | GABRAT FEAT. T-BOZ (SO SO DEF/COLUMBIA
201121 UN-BREAK MY HEART 5815219 NEVER LEAVE ME ALONE
TONI BRAXTON (LAFACE/ARISTA) FEAT. SNOOP DOGGY DOGG (DEATHROW)
LET IT GO CHANGE THE WORLD
@ 22| 2 | ] J (EASTWEST/EEG) — | 27 | £RIC CLAPTON (REPRISEWARNER BROS.)
LUCHINI AKA 'THIS IS IT) COME SEE ME
22| 17| 15| Cawe Lo (PROFILE) 60 | 48| 19| 177 BAD soviaRISTA)
STEP BY STEP BOW DOWN
(@) — | 1 | SliTner HOUSTON (ARISTA B1 | 53 | 26 | WESTSIDE CONNECTION (LENCH MOBPRIORTY
KNOCKS ME OFF MY FEET/YOU RUE DAT
33 | 20 | DONFLL JONES (LAFACE/ARISTA) 68| 3 | |EveRT (ATLANTIO
RETURN OF THE MACK FALLING
25| 23| 3 | MARK MORRISON (ATLANTIC) 63 | 57| 24 | 4ONTELL JORDAN (DEF JAWMERCURY)
| BELONG TO YOU (EVERY TIME I SEE . . ) | SHOT THE SHERIFF
32| 2| Rowme (Rea) | 1 | WARREN G (@ FUNKIDEF JAWMERCURY)
27118 | 7 | THINGSLLNEVERCHANGERAPPERSBALL | |65 | 54 | 3 | MISSING YOU
E-40 FEAT. BO-R JCK (SICK WID' IT/JIVE) BRANDY, TAMIA, G. KNIGHT &C. KHAN (EASTWEST)
{ BELIEVE . . /SOMEBODY BIGGER . . . STREET DREAMS
28 | 16 | 12 | \WiTNEY HOUSTON (ARISTA) 86 | 62 | 19| R4S coLumsia
29 (25| 3 | DO G'S GET TO GO TO HEAVEN? 67 (65| 9 | INSALL ABOUT U
RICHIE RICH (OAKLAND HILLS 4151 0/DEF JAMMERCLRY) SWV
TEARS THIS iS FOR THE LOVER IN YOU
30| 20 | 11| 14E 1SLEY BROTHERS (T-NECK/ISLAND) 68 | 60} 21 | gAgyrace (epic)
NO TIME FULL OF SMOKE
31| 28| 22 | |y FEAT. U DADDY (UNDEASEIG BEATATLANTIO | 1 | CHRISTION (ROC-A-FELLA/PRIORITY)
32 (21| 6 | WATCH ME DO MY THING 70(71| 3 | DOTHE DAMN THING
IMMATURE FEAT. SWOOTH AND ED FROM GOOD BURGER L0UD) THE 2 LIVE CREW (LIL’ JOE)
33 (30| 6 | VAVYSITILLKESIRACTHEWETHINGME) | | 79 | 6) | 18 | HOW couLD You
TRU FEAT. ICE CREAM MAN (MASTER P) (NO UIMIT) K-Ci & JOJG OF JODEC! (MCA SOUNDTRACKSMCA)
WHAT THEY CO IN YOUR WILDEST DREAMS
34| 26| 15 | 7iE RooTS DGC/BEFFEN) 72| 51| 14| TiGa TURNER FEAT BARRY WHITE (VIRGIN)
3531 15| 1T'S YOUR BODY 73| 59 | 40 | HOW DO U WANT I/CALIFORNIA LOVE
JOHNNY GILL FEAT, R0GER TROUTMAN (MOTOWN) 2PAC (FEAT. KC & JOJO) (DEATH ROWANTERSOOPE)
362719 DON'T LET GC (LOVE) 74|58 | 4 THE SADDEST SONG i EVER HEARD
EN VOGUE (EASTWEST/EEG) FOR REAL (ROWDY/ARISTA)
HIP-HOPERA ATLIENS/WHEELZ OF STEEL
@Dy 35 3 BOUNTY KILER FET, THE Fugezs @univervn | | 19| 69| 16 | G meaeT (ARACEARISTA)
(O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SeundScan, Inc.
9 REQUEST LINE (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya, 20 THE THEME (IT'S PARTY TIME) (T. Lee, BMYGuccizm,
ASCAP/DoWhatiGottaDo, ASCAF/Nick-O-Val, ASCAP) ASCAP/Mystery System, BMOuter National, ASCAP/GW Jr.
28  RETURN OF THE MACK (GEMA)
92 RUFF RIDE/RUFF RIDA (Llndseyanne BMI/Big Fat, BMD 38 THINGS'LL NEVER CHANGE/RAPPER'S BALL (WB,
71 RUNNIN (EMI April, ASCAP/Bee Mo Easy, ASCAP/Justin ASCAP/Zappa, ASCAP/Zomba, BMU/E-Forty, BMI/Srand,
Combs, ASCAP/Big Poppa, ASCAP) HL BMI/Badass, ASCAP; ASCAP/Cyphercleff, ASCAP) WBM
76 THE SADDESI' SONG | EVER HEARD (Realsongs, ASCAP) 60 TONY. (TOP OF NEW YORK) (Suite 28, ASCAP/Percy Coles,
WBM ASCAP/NASHMACK, ASCAP/Sixth Of July, BMI)
53 SAY..IFYOU FEEL ALRIGHT (zMI April, ASCAP/Flyte Tyme, 56 TRUE DAT (Divided, BMI/Noisey Street, BMI/Zomba, BMI)
ASCAP; aters, ASCAP/Famous, ASCAP/Steel Ch%t WBM
ASCAP/EMI Blackwood BMUreing, BMI) HLAWBM 14 UN-BREAX MY HEART (Realsongs, ASCAP) WBM
91 THE SOUND OF MY TEARS (Human Rhyﬁm BMI/Chrysalis, 40 WATCH ME DO MY THING (FROM ALL THAT) (Zomba,
ASCAP/Youry % Legends, ASCAPY WB BMIHookrman, BMI/Fe-Mac, ASCAP) Wi
83 SPACE JAM (FROM SPACE JAM) (QuadraSound 35 WEEKEND THANG (Erick Sermon, ﬁSCAP/ZOfnba
BMI/Wamer Chappell, BMI) WBM BMI/Miracle Baby J'ena, BMI)
95 SPIRITUAL THANG (india B., BMI/Putty Tat, BMI/Paradise 21 WHATEVA MAN (Erick Sermon, ASCAP/Zomba, ASCAP/Funky
Forever, BMI/Demontes, BMI) Noble, ASCAP) WBM
69  STAY (Revolutionary Jazz Giant, BM/Nomad-Noman, 18 WHAT KIND OF MAN WOULD | BE (Mint Factory,
BM|/Wamer-Tamerlane, BMI) ASCAP/EMI April, ASCAP)
90  STEELO (Back 2 Da Getto, ASCAPMass Corfusion, 8 WHAT'S ON TONIGHT (Ch lis, ASCAP/MO Swang,
ASCAPWB, ASCAP/D—RaL ASCAP/BIUE Turtle, ASCAP/AImo ASCAP/Swing Mob, Wﬁ
ASO\P/POIyg:am Int’l, ASCAP) HL/WBM ASCAP/DeSwing Mob, ASCAP)
37 STEP BY STEP (FROM THE PREACHER'S WIFE) {Lennoxa, 45 WHAT THEY DO (Careers BMG BMVGrand Negaz,
ASCAP/BMG, ASCAP) BMV(SMfamer BMV/Tony Toni Tone, ASCAP/Polygram Int'l,
63  STREET DREAMS (D' N’ A, PRS/BMG, PRS/BMG, ASCAP) HL
ASCAP/Careers-BMG, BM/Jumoing Bean BMU/12 And Under, 62 THE WORLD IS MINE (FROM DANGEROUS GROUND)
BMVlelly’s Jams, ASCAP/Siam 1 Well, ASCAP) HL (Gangsta Boogie, ASCAP/WB, ASCAP) WBM
33 SUMTHIN' SUMTHIN' (FROM LOVE IONES) (Sony/ATV 64 YOUDONT HAVE TO LOVE ME (EMI April, ASCAP/Soul On
Tunes LLC, ASCAPMuszewell, ASCAP/Leon Ware, ASCAP) Soul, ASCAP/Evelle, ASCAP) HL
57 TAKE YOUR TIME (Mo Thug, ASCAP/80884'5, ASCAP/EMI 48 YOURE MAKIN' ME HIGH/LET IT FLOW (1996 Groove 78,
April, ASCAP) ASCAP/Almo, ASCAP/Ecaf, BMI/Somy/ATV Songs, BMI)
87 TALKTO ME (Annam ASCAP/Sony/ATV Tunes LLC, HL/WBM
ASCAP/Wild Orchid, ASCAP/Hovse Of Ellis, ASCAP/MCA, 55 YOU WILL RISE (Sony/ATV LLC, BMI/Sony, ASCAPMonza
ASCAP/To il You, ASCAP) HL Flint, ASCAP/Eclipsedeck, ASCAP/Caprifair, ASCAP/Jizop,
24 TEARS (Sony/ATV LLC, BMI/Eczf, BMI} HL BMI/Hiza's Voice, ASCAP)
73 THAT'S RIGHT (Chris Jones, BM/Santron, BMI)
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(O Records with the greatest sales gains this week. @ Videqclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Viny! single availabillty. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications,

and SoundScan, Inc.

H H s. I
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS ; , 24
o |l 5. COLLECTED, COMPILED, AND PROVIDED BY  SoyndScan® (Continued from page 33)
Al .
o8| 28|59 €| e BERNI  ARTIST | | Source’s 1973 self-titled debut set,
E2| 52| I | TS| LABEL & NUMBER/DISTRIBUTING LABEL along with five bonus tracks from the
**xNO. T *x % act’s catalog.
1 1 1 8 CAN'T NOBODY HOLD ME DOWN A & PUFF DADDY (FEAT. MASE) I
(g)(D)(T)(X) BAD BOY 75083/ARISTA 7weels?1No4l NDUSTRY INTELLIGENCE:
BIG DADDY & HEAVY D . O . .
2 2 | B8 | 3 | ©0)muprown s6039/unveRsAL Avat.al‘ Bedor f’s pl_e51d_enfc_ Larry
31 & 2 | 15 | COLD ROCK A PARTY @ * MC LYTE Robn}son‘ls pt oducmgjns first fea-
(C) (D) (M) (T) (X) EASTWEST 64212/EEG ture film. “Blunt Force,” a 20th Cen-
LET ME CLEAR MY THROAT & DJ KOOL . { rele: i el-
4 4 4 | 31 | (©7im (0 CLRIAMERICAN 1744 /WARNER BROS. U Sanete] else, s k_)een in devel
: opment for the last six months by
@ 6 7 2% DA’ DIP FREAK NASTY . 4
(C) (T3 (X} HARD HOOD/POWER 0112/TRIAD Avatar executive Lynette Jenkins.
6 7 9 5 | THE THEME (IT'S PARTY TIME) & TRACEY LEE Doug McHenry and George Jackson
(C) D} (7] BYSTORM 561) HLNVERSAL are the film's executive producers.
7 | 5 | 3 | g | WHATEVA MAN # REDMAN | | 54~ il also pr e S
(C) (D) (T) DEF JAM 574026/MERCURY vatar will also produce the picture’s
8 8 5 17 | LUCHINI AKA (THIS IS IT) & CAMP LO soundtrack . . . Christopher Roker
E;::!:L)gg'c:.il.L;é\AI?R CHANGE/RAPPER'S BALL @ £-40 FEAT BO-ROCK g e S DIbmE|He CORASK A
9 9 6 T | () () (D 001 SICK WID' IT 42436/)IVE : and jazz/AC promotions national
10| 11| 12| 3 | DOG'SGETT0 GO TO HEAVEN? @ RICHIE RICH director. He was most recently owner
(C) (D) (1) OAKLAND HILLS 41510/DEF JAM 574030/MERCURY of his own marketing and promotion
NO TIME ® & LIU KIM FEATURING PUFF DADDY is ~forme:
1110 ) 8 | 2B | (60 unpeassic sear 980446 ;he(;};,ngis:él(};;lngs I\f\%lr%d;‘gfn;)ﬁé
| ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME) @ TRU FEAT. ICE CREAM MAN (MASTER P) .
12 | 14 | 11 ] 6 | (¢)(ymnoumiT 53261/PRIORITY V.I.P. Records, based in Long Beach,
13 211015 (\ICV)I(-lol)\‘(rnTDlgg\lfg%%GEFFEN & THE ROOTS Calif.,, has appointed LaTasha
—_— o . ’,
6 | 27 | 3 | HIP-HOPERA @ BOUNTY KILLER FEATURING THE FUGEES sk A thea AaElisI G
(C) (D) (T) BLUNT/VP 1464/TVT W
15 | 13| 14 | 12 | GETUP @ LOST BOYZ ONDER RECORD: Stevie Won-
(C) (D) (T) UNIVERSAL 56032 der fans won't want to miss
* % * GREATEST GAINER * % % Motown’s latest release on the
2 |25 | 5 | LLLBE . # FOXY BROWN FEATURING JAY-Z | | artist. “Stevie Wonder—Song Re-
%-T(;)N(T;L\JI1"?THQEZ?;TTJ;§O;7A%ZE&R;E;;N) MACK 10 & THA DOGG POUND ol GrEeRPIIC) COMLLiN b
17115 | 13 | 15 | )0y (1) BUzZ TONE 53263/PRIORITY a two-CD dream that features 3,1
7 | 16 | 4 | T.ONY.(TOP OF NEW YORK) © CAPONE-N-NOREAGA | | tracks, including 16 of the soul icon’s
(€) ()M PENALTY2719(3:”0MMY BOY = No. 1 R&B hits. The project also
RUNNIN' PAC, NOTORIOUS B.1.G., RADIO, DRAMACYDAL & STRETCH ai -evi eles
19 [ 18 | 15 | 18 | (o \eRGELASOLAR 701 34HINES CO}]tdl}?S pr Pi\ 1d0_usly“ uni elease(j
% | 18 2| GANGSTAS MAKE THE WORLD GO ROUND @ WESTSIDE CONNECTION material, including “Stay Gold,”
(D) (T) LENCH MOB 53264 */PRIORITY from the 1983 film “The Outsiders,’
2 | 23 | 4 | GHETTO LOVE © DA BRAT FEATURING T-BOZ which was directed by Francis
(T) SO SO DEF 78508*/COLUMBIA Ford Coppola
92 | 21 | 17 | 26 | BOWDOWN & WESTSIDE CONNECTION '
(€) (D) (T) LENCH MOB 53227/PRIORITY
@ NEW ) 1 | SHOT THE SHERIFF & WARREN G
(C) (D) (T) G FUNK/DEF JAM 573554/MERCURY
24 | 23 | 18 | 19 | STREET DREAMS @ ® NAS BILLY LAWRENCE
(€) (D) (M) (T) {X) COLUMBIA 78409 (Continued from page 33)
25 27 24 3 DO THE DAMN THING & THE 2 LIVE CREW X :
(C) (D) (T) LI JOE 893 guest MC Lyte, was featured on the
HOW DO U WANT IT/CALIFORNIA LOVE A® @ 2PAC (FEAT. KC & JOJO) “ 2 .y ” g o
26 | 22 | 21 | 80 | ©)(0) w) (T) () DEATH ROW/INTERSCOPE 854652/1SLAND Set It Off” soundtrack.” It was set
27 25 19 16 ATLIENS/WHEELZ OF STEEL & OUTKAST viced Jan. 7 to R&B stations, mix
(C) (D) (F) LAFACE 24196/ARISTA shows, record pools, and street
SPACE JAM (FROM “SPACE JAM”) QUAD CITY DJ'S 1 i p
28 | 28 | 22 | 13 | 205 (T) (X) WARNER SUNSET/BIG BEAT 87018/AG iiatmsﬁg'?e- N 1ld§0 “éas serviced Jan.
29 | 20 | 2% | 8 | THAT'SRIGHT — DJTAZ FEATURING RAHEEM THE DREAM . e LS g _
(C) {T) (X) SUCCESS 42031 EastWest delivered promotional
NEWD | | BABYBUBBA & DRU DOWN FEATURING BOOTSY COLLINS CDs and videos to hair salons across
Lo the country, as well as scveral enter-
@D 44 | 47 | 4 | JOUNNYBOY o DEADRINGAZ || tainment services that program
@ 41 | 31 | 15 | RUFF RIDE/RUFF RIDA FRAZE music for supermarkets and shop-
(C) (T) (X) BEFORE DAWN 105/TOUCHWOOD ping malls. “Come On” was also fea-
AIN'T NOBODY (FROM “BEAVIS AND BUTT-HEAD DO AMERICA") @ LLCOOL J Y &) vy 3 . g
33 | 24 [ 20 | 14 | &' cErEN 19410 tl‘ued op L‘lektla s quarterly vlldeo
NEWD | 1 | WEGOTIT © JUNGLE BROTHERS sampler that the company sends to
: (C) (D) (T) GEE STREET/ISLAND JAMAICA 854864/ISLAND music and clothing retailers.
B[ 3|7 |7 | HEM & KRS-ONE Ads are scheduled to run in
% | 3| | 2 | HOMIE LOVE © WILDLIFFE SOCIETY fanzines and in the fashion and main-
(C) (D) (T) BLUNT 5013/TvT stream press.
G| NEWD | | TIGHT TEAM SHAMUS FEATURING FLU “Consumers are going to see
(l_cé)(\T/)éX:\:éngascirltzsé AKINVELE another side of Billy,” says Murray.
38 | 32 | 38 [ 1L | & 200 34267VOLCAND “She was just 20 when she [debuted],
39 | 30 | 30 | 48 | POPIMP @ ® DO OR DIE (FEATURING TWISTA) but now she’s 23. She’s sort of bridg-
EI)E(TD’!SR;;:IELEIINOO e © RCHIERICH | ing that gap between a voung woman
40 | 35 | 32 | 16 | () (7) OAKLAND HILLS 41510/DEF JAM 575774IMERCURY and 4 woman in control of her life.”
2 | 39 | 3 | 23 | SITTIN ON TOP OF THE WORLD ® ® DA BRAT At press time, no promotional tour
(C) (T) SO SO DEF 78426/COLUMBIA schedule had been released, and no
42 | 40 | 43 | 25 | MUSIC MAKES ME HIGH # LOST BOYZ booking agent had been selected. The
(G100 NIVESSAL S002 international campaign will be deter-
18 | 29 | 16 | SUKI SUKI NOW D.J. TRANS : SO et
(C) {T) (X} ATTITUDE 17029 mined after the project develops
44 38 34 & YARDCORE & BORN JAMERICANS do]nestically_
(C) (D) (T) DELICIOUS VINYL 4003/RED ANT
45 37 35 18 YOU COULD BE MY BOO @ THE ALMIGHTY RSO FEAT. FAITH EVANS
(C) (D) RAP-A-LOT/NOO TRYBE 3857 IVIRGIN
PUPPET MASTER @ DJ MUGGS PRESENTS SOUL ASSASSINS FEAT. DR. DRE AND B REAL
w | |2 e PIONEER AWARDS
47 | 47 | 45 | 32 | SHAKE A LIL SOMETHIN'... & THE 2 LIVE CREW (Continued from page 33)
(€) (D) (T) LI’ JOE 890 _
48 | 34 | 33 | 16 | THE FOUNDATION & XZIBIT Little Steven, Tracy Chapman, and
(€} (D) (T) LOUD 64708/RCA Aretha Franklin—there’s no question
49 | 43 | 40 | 13 (Sc?(%l,;go':lﬁgm ® RAS KASS that these people are at the top of
RE-ENTRY , | EMOTIONS TWISTA (FEATURING J.P) their field, and it was absolutely an
- (M) (X) CREATORS WAY 9606* - | honor.”

The foundation’s next event is the
Rockport Rhythm & Blues Festival
July 25-27 in Newport, R.1. The orga-
nization is assisting in the program-
ming of the event.  SHAWNEE SMITH

DATU FAISON'S

RHY LI
SECTION

HEADS UP: Allure’s “Head Over Heels” (Track Masters/Crave/Epic),
which debuts at No. 17 on Hot R&B Singles, is the first offering from Mari-
ah Carey’s new Crave label. In its fourth week on Hot R&B Airplay, the
song gains an audience of more than 9 million listeners, moving 47-43 on the
chart. Of the 62 R&B monitored stations spinning the record, it ranks top
20 at five stations, according to Broadcast Data Systems (BDS). “We got
instant phones the minute we put it on,” says KKBT Los Angeles music
director Mariama Snider. Since then, it has stayed in the top 5-10 requests,
depending on dayparts.

BACK IN STRIDE AGAIN: “No One Knows About A Good Thing” by Cur-
tis Mayfield (Warner Bros.) continues to improve at radio, with 29 moni-
tored stations. The track bullets at No. 78 on Hot R&B Singles. “Eric Clap-
ton gave Mayfield’s album high recommendations on the [televised]
Grammy Awards show, thanking Mayfield for making his favorite album,”
says Warner Bros. VP of marketing Earl Jordan. “The album is highly vis-
ible on Black Entertainment Television, where we are running spots in a
national promotion campaign.”

Mayfield’s album, “New World Order,” reaps immediate benefits from the
exposure, moving 55-44 on Top R&B Albums with a 22% unit increase at
R&B core stores. A 40% gain among all SoundScan stores prompts a re-
entry at No. 167 on The Billboard 200.

BASS BOOM: An ever-increasing number of bass rap titles, once consid-
ered a passing rap fad, are finding their way to Hot R&B Singles. Freak
Nasty’s “Da Dip” (Hard Hood/Power/Triad) sits at No. 19 on Hot R&B Sin-
gles, heavily driven by sales of more than 30,000 units at the all-stores panel.
Sales at R&R core stores warrant a bullet at No. 15 on Hot R&D Singles
Sales.

Another success, DJ Kool’s “Let Me Clear My Throat” (CLR/Ameri-
can/ Warner Bros.), holds at No. 21 on Hot R&B Singles after having had a
previous chart life when first released independently by CLR.

Atlanta bass sensation DJ Taz was picked up after his single “That’s
Right” (Success/EMI), No. 73 on Hot R& B Singles, gained tremendous air-
play in his region. Two Atlanta stations proved instrumental in breaking
the single: It ranks No. 2 at WHTA (568 spins) and No. 20 at WVEE (17
spins), according to BDS. The song was picked up three weeks ago by EMI
Records.

After listening to the song and confirming the significant airplay and sales
in the Atlanta region, execs at EMI were anxious to make an arrangement
for the record and artist, says senior VP of business affairs Larry Katz.

Other bass boomers include 2 Live Crew’s “Do The Damn Thing” (Lil’
Joe) at No. 79, Quad City DJs” “Space Jam” (Warner Sunset/Big
Beat/Atlantic) at No. 83, and Fraze’s “Ruff Ride/Ruff Rida” (Before
Dawn/Touchwood) at No. 92.

TRU BE TOLD: Rap collective Tru consists of Master P, Silkk (The
Shocker), and C-Murder. Its second album, “Tru 2 Da Game” (No
Limit/Priority), spends a second week at No. 2 on Top R&B Albums, only
a week after making an impressive bow at No. 8 on The Billboard 200. It is
also the top seller for the national Camelot Music chain, where it outsold
Howard Stern’s “Private Parts: The Album.”

BUBBLING

HOT R&B
SINGLES

“NBERTM

AHE HHE
z|[2|e Y]
e |5 | 5| TITLE 2|5 & | TTLE
£ | S | £ | ARTIST (LABEL/PROMOTION LABEL) £ | 5 | 2 | ARTIST (LABEL/PROMOTION LABEL)
’_1- 17 WE GOT IT 14612 BACK OF THE CLUB PART 2 (IT AIN'T OVER TILL IT'S OVER)
JUNGLE BROTHERS (GEE STREET/ISLAND JAMAICATSLAND OTR CLIQUE (ALL NET)
9| 1|3 | HOMIE LOVE 15| 12| g | WHY OH wHY
WILDLIFFE SOCIETY (BLUNT/TVT) | SPEARHEAD (CAPITOL)
0 |
31712 TIGHT TEAM 1623115 EVERYBODY'S TALKIN’
SHAMUS FEATURING FLU (RAW TRACK) AL TARIG (KOOL FASH) (CORRECT)
4 1 THE ULTIMATE 17] - 1 YOU AIN'T RIGHT
ARTIFACTS (8IG BEAT/ATLANTIC) TONYA (MALACO)
1]
50215 MOVE IT IN MOVE IT OUT 182119 MR. BIG STUFF
DERELECT CAMP (NEXT PLATEAU) GRANDMASTER MELE-MEL & SCORPIC (STR8 GAME/MBM)
6512 SWEET SEXY THING 19|16/ 3 CLAP TO THIS
NUFLAVOR FEAT. ROGER (REPRISE/WARNER BROS.) JSLY (WCG/PURE/MERCURY)
71431 PIECE OF CLAY 20|10 WAITING FOR A GIRL LIKE YOU
MARVIN GAYE (REPRISE'WARNER BROS.) 4U (RIPT)
g 15012 HOW YA WANT IT (1 GOT IT) 21 —113 MASTA PLAN
JUNGLE BROTHERS (GEE STREET/SLAND JAMAICAISLAND) THE LOST TRYBE OF HIP-HOP (RENEGADE/RAGING BULL)
91914 TEAR DA CLUB UP 2|17 BOUNCE TA DIS
THREE 6 MAFIA (BRUTAL/PRIORITY) BIG U & THE MADHOUSE CREW (STREET PRIDEALEXIAICHIEAN)
10— 122 KNOCK KNOCK 23— 1 HOLD UP! WAIT A MINUTE!
| SAM “THE BEAST” (CLR) DJ SMURF (BENZ)
! |
LOCK DOWN SEX
11] 8 | 3 | SAM“THE BEAST (CLR) 241 25| 10| GRay correch
1
1211115 2 MUCH BOOTY (IN DA PANTS) 25 |- 3 THE BOSS
7| SOUNDMASTER T (ID/WRAP/ICHIBAN) THE BRAXTONS (ATLANTIC)
13|13 | 2 | TRUE THAT Bubbling Under lists the top 25 singles under No. 100
1 M.C. SHY D (BENZ) which have not yet charted.
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Vg

STACKIN CHIPS

Doin It Up™ QARTORE

FEATURING THE FIRST SINGLE

ol

FEATURING THE FIRST SINGLE

ALL A DREAM | A s MY |KEEP IT ON THE REAL

BILLBOARD MARCH 15, 1997 37
L www americanradiohistorv com


www.americanradiohistory.com

Dance

ARTISTS

& MUSI|C

Foundation Of House Music Is Its Communal Spirit

BACK TO THE FUTURE: Loose-
ly defined, the word “house” means
an entity that contains family—be
it tangibly or spiritually. With that
in mind, it’s wholly appropriate that
such a word would also be used to
describe the sound that has long
dominated dance music. Family is

the true essence of house music. To
say there is that kind of a bond con-
necting all of us who pledge alle-
giance to the vibrant flag of club-
land would be a serious under-
statement.

Sure, citizens of other genres
have emotional connections. But
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we're willing to argue that few have
endured the daunting and fre-
quently rocky road to acceptance
that dance music enthusiasts have
traveled—and continue to do so.
Despite minor intercommunal dif-
ferences, having walked countless
miles in the same shoes has united
us against the world. And it has
made us infinitely stronger with
each new recording.

With the creative pace and ongo-
ing evolution that house music runs
at an exhausting rate, it’s crucial to
periodically take stock of its histo-
ry. To do that, one must make a psy-
chie pilgrimage back in time to
Chicago, circa 1985, and a quaint
little joint called the Warehouse,
where now-legendary producer/DJ
Frankie Knuckles helped give life
to an entity that is far greater than
can be articulated in a handful of
words. You can break it down in
technical terms—a 4/4 beat, larger-
than-life vocals, etc. But that
doesn’t communicate the soulful
vigor, the sexual grind, or the up-
lifting rush of house music—all of
which are essential to fully under-
standing the music. If you want to
truly “get it,” you must immerse
yourself in the groove and leave the
textbooks behind.

Enter “Chicago House Reunion,”
a Broken Records album that gath-
ers the architects of the sound to
take a collective bow. They’re all
here—Knuckles, Farley “Jack-
master” Funk, Marshall Jeffer-
son, Tyree Cooper, Ralphie
Rosario, DJ Pierre, Ten City,
Wayne Williams, Darryl Pandy,
Screamin’ Rachel, and Jesse
Saunders, who is also the master-
mind/executive producer of this
project. Without the pioneering
efforts of these folks, the rest of us
might not have such a warm musi-
cal place to call home—or a spring-
board from which literally hun-
dreds of variations have been
created.

The true beauty of dance music is
that it allows for full expression and
interpretation of a common concept.
Name another realm—in or out of
the music industry—where race,
gender, sexuality, or political per-
spective are not as relevant as the
art. In fact, while you're at it, try to
name another part of the world
where diversity is encouraged as
much as it is embraced. For proof,
all you have to do is let the jams of
“Chicago House Reunion” wash
over your senses. There are as
many differences as there are
inherent similarities.

Saunders and Broken Records
are promoting “Chicago House
Reunion,” due in stores May 5, with
a worldwide club tour. Most of the
album’s participants will appear on
the tour, which will tentatively open
in Chicago in late July and trek
across the States for several weeks
before hitting the U.K. and Europe
in the fall. So far, Chicago’s WGCI
has come aboard as partial sponsor
of the tour, with EVO Sonic Radio
in Cologne, Germany, in line to
sponsor the tour worldwide. Saun-

Dauce ﬂ

TWRI\X
by Larry Flick

ders is in discussion with other
potential backers.

As club-rooted music deservedly
finds it way into the mainstream
consciousness of pop radio and onto
superstar recordings by U2 and
numerous others, it’s vital for all of
us to maintain a connection with its
roots and hang on to the integrity
and pure passion that erupted on
that fateful night in the Warehouse.
Wher all is said and done, that is
what will continue to carry us
through.

G RAMMY NOTEBOOK: Speak-
ing of clubland and its citizens car-
rying on to a higher level, my expe-
rience backstage at the recent
Grammy Awards was seasoned with
a handful of extremely encouraging
moments. The bottom line? Proper
industry respect is right around the
corner—starting with the hint of an
imminent category honoring
achievement in dance musie.

“I’ve been a primary advocate for
such a category for three years,”
said Michael Greene, president/
CEOQO of the National Academy of
Recording Arts and Sciences. “I
think we’ve worn [the voting com-
mittee] down to where we might
finally see it this year.”

There also is a number of major
artists acknowledging the growing
influence of dance music in their
music this year. Toni Braxton, who
took home trophies in the best
female pop vocal performance and
best R&B female vocal perfor-
mance categories, was particularly
reverent toward clubland. “The
dance community has helped me a

s Dace
Rreahouss
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Breakouts: Titles with future chart potential
based on club play or sales reported this week

lot this year,” she said, adding that
she’ll be including an uptempo
track or two on her next LaFace
collection. “I've actually been want-
ing to do something like that for a
while now.”

You can also expect to see Seal
dig into harder, more eclectic
rhythms on his next Warner Bros.
album. “I’ve been thoroughly enjoy-
ing the music that’s come from the
underground this year, particular-
ly from London,” he said, citing

trip-hop renegade DJ Shadow as

r

Trust The Groove. Members of
China/Discovery act Morcheeba
take a breather outside of their Lon-
don recording studio, where much
of their debut disc, “Who Can You
Trust?,” was cut. The set is winning
deserved kudos for its blend of
classic soul melodies and trip-hop
rhythms. Morcheeba will embark on
a stateside promotional jaunt this
spring, which will include a string of
club gigs. Shown, from left, are
Ross Godfrey, Paul Godfrey, and
Skye Edwards.

one of his current faves. “I'm cer-
tain that the exposure and influ-
ence of his music and other
drum’n’bass types of artists will be
felt in my new songs.”

Even gospel icon Shirley Caesar,
who shared with her eponymous
choir the best gospel album by a
chorus award for the glorious “Just
A Word,” noted that it was time to
infuse street sounds into other
forms of music. “It’s a good way to
reach the youth,” she said. “It also
adds an exciting new dimension to
the music we're already making. If
the youth love it, then it merits our
respect and attention.”

As gratifying as it was to hear
such positive words from such well-
regarded artists, I'm looking for-
ward to the year when clubland’s
own performers will be visible at
the Grammys—milling around, col-
lecting accolades, and sharing
insights. If I have any trepidation
over the possible creation of a dance
music category, it’s that it will be
dominated by pop and rock stars
who are merely dabbling in dance
beats, rather than those who have
been toughing it out on the front

(Continued on page 48)
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| Keep the Door Open

Since 1987 Y.E.S. To Jobs has placed minority youth

: ~ In summer jobs in the Entertainment Industry.

i
: To open your door to a 16-18 year old minority
: high-school student, contact:

Y.E.S. TO JOBS ¢ JALEESA HAZZARD ¢ 213 * 469 ¢ 2411 x3598

“People Can’t Be What They Don’t Know Exists”

AJ]H}\[IIEFMW
YeEr§

To Jobs

(L
© 1997 Y.E.S. To Jobs
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15 17 19 7 STAY MAVERICK PROMO/REPRISE ME'SHELL NDEGEOCELLO - — — 1
16 14 11 14 | BACK TOGETHER KING STREET 10 URBAN SOUL FEAT. SANDY B - ’ : ST, IR, st RN
TR T ST T ; isom 3 : (14)| 16 | 11 | 8 | FIRESTARTER (T) (X)X MUTE/MAVERICK 43843/WARNER BROS @ PRODIGY
LOGIC 45596 K. T —
— - — 15 15 9 5 THE THEME (IT'S PARTY TIME) (T) BYSTORM 561 14/UNIVERSAL & TRACEY LEE
B 6 ] - LIRAFLAVAOV 10,0742 ELET BT B 16 | 12 | 13 | 16 | COLD ROCK A PARTY (w) (1) (X) EASTWEST 63985/ECG & MC LYTE
(19)] 28 | 40 | 3 | HAVANA ARiSTA 13327 KENNY G : -
7 1 B s AT - 17 11 45 3 DON'T SPEAK (T) (X} 7YX 66073 CLUELESS
ALLING YOUR STOCKHOLM IMPORT E-TYPE —
18 18 25 J RETURN OF THE MACK (T) (X} ATLANTIC 85443/AG & MARK MORRISON
- * * * POWER PICK * * % 19 | 19 | 16 | 27 | FIRED UP! () () TwiSTED 55221MCh FUNKY GREEN DOGS
A 76 é SRR (FEOHLE YN SR s, et e NEWDP | | | HARD TO SAY I'M SORRY (T} (X) LAFACE 24238/ARISTA ® AZ YET FEATURING PETER CETERA
23 2 FAKES & PHONIES CAIUAL 258 DAJAE
TR 7 - 70 NG COOD ——— 21 13 28 7 GET UP (T) (X) NERVOUS 20249 ® BYRON STINGILY
UP SUBMARINE 37018/PCPULAR H ORN KINGS
i = m B0 ce o - S G 22 14 8 4 SAY IF...YOU FEEL ALRIGHT (1) MERCURY 578943 & CRYSTAL WATERS
T UP NERVOUS 20249 BYRON STINGILY
@ % T 3 i > . . S 23 | 20 10 8 ON & ON (T) {X) KEDAR 56002/UNIVERSAL & ERYKAH BADU
LOVE TRAMPOLENE/STOCKHOLM PROMO/MERCURY TH ARDIGANS -
% T T 3 / E - 24 22 17 14 | BELIEVE | CAN FLY (T) (X) WARNER SUNSET/ATLANTIC 42427/JIVE @ R.KELLY
TOUCH POPULAR 26035/CRITIQUE FRANCE J [ ap -
5 3 - “ oul 25 17 12 ) I'LL BE (T) VIOLATOR/DEF JAM 574029/MERCURY ® FOXY BROWN FEATURING JAY-Z
MAKE MY DAY ARIOLA 24879 GRACE UNDER PRESSURE
| 38 | 23 | 4 | GHETTO LOVE (T (x)50 50 DEF 78508/C0LUMBIA @ DA BRAT FEATURING T-BOZ
28 19 15 16 | NEVER MISS THE WATER REPRISE 43787 @ CHAKA KHAN FEAT. ME'SHELL NDEGEOCFLLO NEWD 1 S G T o © VONTELL JORDAN
} J.
39 2 CALL ME L
= 0GICI45726 CHICEICK 28)| NEWP | | | ISHOT THE SHERIFF (1) G FUNKDEF JAM 573565/MERCURY @ WARREN G
W ANNABEIVRGINSB97D SAShICHGIRES 29)| NEWP | 1 | IT'SALRIGHT (I FEEL IT) () GANT STEPBLUE THUMB 3101/GRP  NUYORICAN SOUL FEAT. JOCELYN BROWN
31 | 36 | 39 | 4 | BREAKIN MOONSHINE MUSIC 88436 CIRRUS 30 | 23 | 31 | 10 | DON'T STOP MOVIN' (T} (x) UNDISCOVERED 55301/MCA LIVIN' JOY
32 1 37 | 83 4 ARE YOU THERE... OVUM/RUFFHOUSE 784 16/COLUMBIA & WINK 31 | 29 1 7  OATE VA NITIGED AN 102 M ERCURT © REDMAN
33 1 27 22 9 SAY YEAH JELLYBEAN 2519 STROBE PRESENTS LA CASA GRANDE 12| 37 | 38 6 USICITO oA Ea0a 5/ ® DOLCE & GABBANA
3 | 20 | 16 ] 15 | OOH AAH..JUST A LITTLE BIT ETERNAL 43802/WARNER BROS HGINALE (33)] 40 | 29 | 19 | MSTILL IN LOVE WITH YOU/YOU DON'T HAVE TO WORRY (M) (1) (X) MCA 55278 @ NEW EDITION
35 | 34 | 34 | 5 | HOW WILL | KNOW NMC 6955 MUSH 34 | 28 | 19 | 11 | GET UP (T) UNIERSAL 56032 @ LOST BOYZ
40 | 44 | 3 | ELCHOCLO cotumBiA PRONMO JULIC IGLESIAS R RED — T B ] P
4 | — | 2 | ONLYYOU wmaxi 2054 SHAY JONES 36 | 10 | 7 | 3 | RUNAWAY (T) (X GIANT STEP/BLUE THUMB 3094/GRP @ NUYORICAN SOUL FEATURING INDIA
38 | 30 | 29 | 9 | PUMPIN'HOLA 34100SLAND @ PROYECTO UNO 37 | 30 | 20 | 10 | LUCHINI AKA (THIS IS IT) 1) PROFILE 5458 @ CAMP LO
47 | — Il SLEEPY MAGGIE aum 58127 SAASHUEMIMACISAAGWITIMARY JANEALANOND 38 | 34 | 36 | 3 | T.O.N.Y.(TOP OF NEW YORK) (T) PENALTY 0193/TOMMY BOY @ CAPONE-N-NOREAGA
40)| 48 | — | 2 | ALITTLE BIT OF LOVE RHINO 76034/ATLANTIC @ RUPAUL 39 | 21 [ 18 | 7 | DA DIP (T)(X) HARD HOOD/POWER O112/TRIAD FREAK NASTY
* * * HOT SHOT DEBUT* * % 40 NEW D) 1 MAKE UP YOUR MIND (T) HALL OF FAME 78411/EPIC @ ASSORTED PHLAVORS FEAT. BIG DADDY KANE
NEW ) 1 | TO STEP ASIDE ATLANTIC 85430 PET SHOP BOYS NEW D 1 | ALITTLE BIT OF LOVE (T} (X) RHINO 76034 @ RUPAUL
(42)| NEW)D 1 | IT HAS BEGUN TVT SOUNDTRAX 8035/TVT PSYKOSONIK 42 | 35 | 26 | 8 | WANNABE (1) VIRGIN 38579 @ SPICE GIRLS
43 | 24 | 20 13 | HIGHER tpic 78476 GLORIA ESTEFAN 43 | 27 34 16 | SUGAR'IS SWEETER (T} (X) FFRR/LONDON 120102/ISLAND @ C.J). BOLLAND
44 | 43 | 46 | 3 | LATIN THING ARIOLA 43598 LATIN THING 46 | 30 7 | WATCH ME DO MY THING (T LOUD 64738/RCA @ IMMATURE FEAT. SMOOTH AND ED FROM GOOD BURGER
45 | 29 | 21 16 | COLOUR OF LOVE TOMMY BOY 748 & AMBER 45 | 41 32 13 | OOH AAH...JUST A LITTLE BIT (T) (X) ETERNAL 43802/WARNER BROS ® GINAG
46 3t 23 14 | SET ME FREE JELLYBEAN 2518 DEEP 6 46 39 33 25 PROFESSIONAL WIDOW (T) (X) ATLANTIC 85499/AG ® TORI AMOS
NEW ) 1 MAGIC HENRY STREET/BIG BEAT 95600/ATLANTIC ALL-STAR MADNESS 47 | 26 | 21 4 BARREL OF A GUN (T} (X) MUTE 43828/REPRISE & DEPECHE MODE
48 | 41 ] 35 10 | LET FREEDOM RING SVENGALI 96091 & PRETTY POISON a8 | 47 50 | 32 | STAND UP (T} (X) DV8 120085/A&M LOVE TRIBE
49 NEWD 1 MAS GROOVE MAXI TRACKS 2053/MAXI CEVIN FISHER 9 36 35 10 | 1T'S JUST ANOTHER GROOVE (T) (X) SM:JE 9055/PROFILE THE MIGHTY DUB KATZ
NEW ) 1 DRIVE HANDS ON IMPORT GEOFFREY WILLIAMS 50 41 13 | COLOUR OF LOVE (1) (X) TOMMY BOY 748 & AMBER

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles belo
anywhere in the top 50. ® Videoclip availability. Catalog number is for vinyl maxi-singte, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (
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ARTISTS & MUSIC

Tippin Breaks From Worker Image
RCA Greatest-Hits Set Shows A Softer Side

l BY DEBORAH EVANS PRICE

NASHVILLE—With the April 15
release of his RCA album “Greatest
Hits .. . And Then Some,” Aaron Tip-
pin proudly reflects on the hits that
have gotten him to this point in his
career. But it’s the songs that make up
the “ ... And Then Some” portion of
the album that Tippin is most excited
about, as they signal a somewhat new
direction in his career.

Long known for such working-man
anthems as “You've Got To Stand For
Something,” “I Got It Honest,” “Work-
ing Man’s Ph.D.,” and “I Wouldn’t
Have It Any Other Way,” Tippin has
found his recent singles probing topics
dealing more with interpersonal rela-
tionships and private longings than car
radios or industrial plant polities.

“That’s As Close As I'll Get To Lov-
ing You,” from his 1996 album, “Tool
Box,” topped Billboard’s Hot Country
Singles & Tracks chart and seemed to
signal a new era in Tippin's recording

career. “I think I'm definitely recog-
nized for the working-man things,”
Tippin says. “As far as the fans go, they
seem to be accepting the new stuff
pretty well. They have a different story
than radio, but I think they’ve taken to
it. I've always tried to have the oppor-
tunity to move in this direction, but I
always seemed to
have more success
with that working-
man thing.”

Though fans are
embracing Tip-
pin’s new materi-
al, he admits it’s
been hit and miss
at radio. “We had
success with that
single [‘That’s As Close As I'll Get To
Loving You’], and that seemed to be
where it ended. So far we haven't been
able to drive these love songs up the
charts.”

Dale Van Horn, VP of programming
at WXCL Peoria, Il1., says it’s unfair

TIPPIN

The Hoppers, The Martins Lead
Hearts Aflame Award Winners

NASHVILLE—The Hoppers, the Mar-
tins, Bill Gaither, and the late Wendy
Bagwell were among those honored at
the Hearts Aflame Awards, held March
6 at the Trinity Center in Henderson-
ville, Ky. Hosted by Pat Boone, the
awards concluded the Southern Gospel
Music Guild’s third annual SpiritFest,
four days of seminars and showcases
spotlighting southern gospel musie.

Spring Hill trio the Martins took
home the trophy for artist of the year,
while the Crabb Family won in the new
artist category. Kirk Talley was named
male vocalist of the year and Kim Hop-
per netted the accolade in the female
vocalist category. The album of the
year award went to Gold City for
“Preparing The Way.”

Among the evening’s highlights was
a specially prepared video tribute to
the late Wendy Bagwell, who was the
recipient of the Heritage Award.

Voted on by the members of the
Southern Gospel Music Guild, the
awards show was broadeast over vari-
ous cable outlets.

The following is a list of winners:

Heritage Award: Wendy Bagwell

Artist of the year: the Martins

Male vocalist: Kirk Talley

Female vocalist: Kim Hopper

Male quartet: the Cathedrals

New artist: the Crabb Family

Song of the year: “Anchored To
The Power Of The Cross,” the Hop-
pers, written by Shannon Childress

Instrumentalist: Steve “Rabbitt”
Easter

Soloist: Carroll Robertson

Session musician: Gary Prim

Mixed group: the Hoppers

Producer: Kevin McManus

Radio station: tie; WCGW, Nichols-
ville, Ky., and WJBZ, Knoxville, Tenn.

Concept video: “Stand Up And Be
Strong,” the Martins

Performance video: “4 God So
Loved,” Brian Free & Assurance

Album: “Preparing The Way,” Gold
City

Marketing campaign: Daywind
Records Football campaign, “Every-
body Loves A Winner”

Radio personality: Paul Heil

Impact Award: Bill Gaither

Radio promoter: Rhonda Thomp-
son, Daywind Records

Concert promoter: Dick Carper

DEBORAH EVANS PRICE

‘?ﬁ% The S‘\‘mm
AT

NASHVILLE

Hotel & Office

Daily /Weekly /Monthly ¢ Everything Furnished
One & Two Bedroom Suites ® Kitchens ® Phone
Fax ® HBO e Security ® Corporate Rates
Catering to Entertainment Industry Professionals

615/ 259-4400

Music Row’s

Alternative

for country radio to expect Tippin to
keep churning out working-class
anthems. “It’s like we won’t let him do
but a certain type of thing, which must
be frustrating for him,” Van Horn says.
“I love the ballads he’s doing. The last
three singles have been good pieces of
work, but they were not what [radio]
expects from Aaron Tippin, so we
won't let him have a hit.”

Tippin is pleased with the new songs
on his greatest-hits package and hopes
they’ll fare better at radio than his
“Tool Box” efforts. “When we were
hunting for material, I thought maybe
we could really find something unde-

(Comtinued on page 44)

Meeting The Man.

Owens.

Imprint Records artist Jeff Wood finally got to meet his idol

Buck Owens at KUZZ Bakersfield, Calif. Shown, from left, are KUZZ PD Evan
Bridwell, Wood, and KUZZ owner and Country Music Hall of Fame member Buck

CONGRATULATIONS to Tanya Tucker, who's cele-
brating her 25th anniversary in country music (see article,
page 18). There are not many country artists around still
charting from 25 years ago, as Nashville Scene reminds
her. She just laughs and says she’s more interested in the
future than the past. She was 13 when she first charted
with “Delta Dawn.” After 30 albums, she says she doesn’t
look back. “I don’t even have copies of all my albums,” she
says. “I do play the album ‘Changes,’ though; I’ve worn out
a copy of that.” When told that Tower Records has 20 of
her albums listed on its Internet site, she’s pleased. “That’s
pretty cool,” she says. “That’s pretty damn good. I should

After 25 Years, Tanya Is Not Tuckered !
Out; ‘Reba’s Cybercast’ On CMT, AOL

its first gig at the Buckboard April 12 in Smyrna, Ga., with
panelists Bill Anderson, Mark Collie, Mac Mc4pally,
and Doug Johnson. Anderson will moderate this song-
writer series of interactive seminars designed to take
Music Row writers to other cities . . . LeAnn Rimes joins
the roster of CountryFest '97, the big Fruit of the Loom-
sponsored gala set for June 14 at the Texas Motor Speed-
way outside Dallas. Other performers include Vince Gill,
Wynonna, Randy Travis, Bryan White, Travis Tritt,
Hank Williams Jr., and the Charlie Daniels Band.
Tracy Lawrence and Flip Anderson are produck
Rich McCready’s second Magnatone Records outing .
BR5-49 tours Europe from Glasgow, Scotland, Friday (14)
to Belfast, Ireland, April 10 ... Baker & Myers have left
McG/Curb over “artistic

go and get 'em.” Through the ups and downs of her career,
Tucker has always maintained a strong core country audi-
ence—even when she went
to Hollywood and went pop.

u
“I kind of whored around NaShVIlle
[musically] a little bit; I still
make mistakes, but it’s a = w =
constant thing to find your w\e
own way.” As for future
plans, she’s pondering a
‘Life And Times Of ” she
says. “Not a big production,
just my retrospective,
beginning with ‘Delta Dawn’ and telling the story of my
life on stage, live. When I started there was really no one
to look to for advice, so it’s an interesting story, I think.”
letter,” she says. “I almost cried reading it. It was really
special. So I wrote her back and told her it would be real-
ly cool for her to produce me, and we could do some things
together and call it “‘Woman To Woman.” I think it would
show that women in country music are strong and stand
behind each other. There should be more camaraderie

“I got enough of Holly-
wood, believe me,” she says.
change. “I’d like to try a i
presentation show, a sort of

She’s also asked Dolly Parton to consider producing a
Tanya Tucker album. “Dolly sent me the most incredible
between country women singers. Like Miss Minnie said,
‘I'm just proud to be here! So proud to be here.”

ON THE ROW: Reba McEntire goes online Thursday
(13) in a joint America Online (AOL)-CMT event. “Reba’s
Worldwide Cybercast” will consist of an 8-10 p.m. CMT
telecast, with live chat questions generated on AOL and
the CMT hotline beginning at 9 p.m. Her World Wide Web
site is www.reba.com, and the CMT hotline is 1-800-CMT-
1997. The event will originate from McEntire’s Starstruck
Entertainment headquarters. AOL’s LiveCam will broad-
cast live pictures of Reba on the Web . .. Country Music
Foundation director Bill Ivey escorted first lady Hillary
Rodham Clinton to the Grammys . .. The Nashville Hit
Songwriter Seminar & Guitar Pull will go on the road for

by Chet Flippo

differences.”

0 N THE RECORD:
Asylum Records has the
soundtrack for the up-
coming Bill Paxton
movie, “Traveller.” Asy-
lum acts Bryan White,
Mandy Barnett, Royal
Wade Kimes, Kevin
Sharp, Thrasher Shriv-
er, the Cox Family, and |
Lila McCann are joined
on the disc by Randy
Travis, Al Green, Jimmie Dale Gilmore, and others.
Movie and soundtrack are due in April . . . Edsel Records,
a subsidiary of the U.K.’s Demon Records, is quietly initi-
ating a solid line of country reissues. The spring catalog
includes two essential collections on Don Williams and
Jack Greene, neither before available on CD. “Don
Williams: Volume 1 And Volume 2” gathers his first two
Allen Reynolds-produced albums on Jack Clement’s JMI
Records, with such classic cuts as Bob McDill’s “Aman-
da” and “Come Early Morning.” Jack Greene was a long-
time sideman whom Ernest Tubb finally encouraged to
step up front. As a result, Greene swept the first Country
Music Assn. Awards show in 1967, propelled by his record-
ing of “There Goes My Everything.” That song and 19
other cuts are on “Jack Greene: The Jolly Greene Giant.”
Other planned Edsel spring releases include packages on
Tubb, Freddy Fender, and Conway Twitty ... Warner
Western is finally doing what other labels have hesitated
to do for about for 25 years: releasing an album by South-
western club legends Bill & Bonnie Hearn, who have
influenced artists ranging from Lyle Lovett to Jerry Jeff
Walker, Nanci Griffith, and Tish Hinojosa, all of whom
appear on the Hearns’ album “Diamonds In The Rough.”
Jim Rooney produces. Bill & Bonnie will perform at South
By Southwest Saturday (15) and at the Station Inn in
Nashville March 20.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
| ] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
" &'I'H AGK WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
hag
MARCH 15, 1997 ™
=z z =z =
» O Q o [SF =}
28| pE | 2g| g% TITLE ARTIST | %5 e8| pE|2g| g% TITLE ARTIST | %3
2| 32|32 | Z35 | PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & E2| 32| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
I MISS YOU A LITTLE & JOHN MICHAEL MONTGOMERY
WE DANCED ANYWAY *x % NO. 1T xx % . SL | 67 | 3 | £ PETocs (MANTHONY,R.FAGAN,J.M.MONTGOMERY! (0) (D) (V) ATLANTIC 84865 | o0
2 5 14 1 week at No. 1 ¢ DEANA CARTER | WANT TO BE YOUR GIRLFRIEND MARY CHAPIN CARPENTER
@ € FARREN {M.BERG,R.SCRUGGES) (G} (D} (V) CAPITOL NASHVILLE 58626 . 42 4% 7 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (C) (D) (V) COLUMBIA 78511 33
ME TOO & TOBY KEITH SITTIN' ON GO BRYAN WHITE
2 ! 6 1 N.LARKIN.T.KEITH (T.KEITH,C.CANNON) (V) MERCURY NASHVILLE 578810 ! 53 75 3 B.J.WALKER JR.,K.LEHNING (J.LEO,R.BOWLES) ASYLUM ALBUM CUT 40
@ 5 7 13 UNCHAINED MELODY LEANN RIMES 3 46 59 3 A GIRL'S GOTTA DO tWHAT A GIRL'S GOTTA DO) MINDY MCCREADY | 0
W.C.RIMES (A.NORTH,H.ZARET) CURB ALBUM CUT D.MALLOY,N.WILSON (R.BOWLES R .BYRNE) (C) (D) (V) BNA 64757 N
SHE DREW A BROKEN HEART PATTY LOVELESS COLD OUTSIDE & BIG HOUSE
@] 7 S 13 | ECORDY,IR. L MCELROY,N.MCELROY) ercaBomcor | 83 | 47 | 8 | 5 5UNETTAM.BYROMD.NEWHAUSER M. BYROM,D.NEUHAUSER,D KNUTSON M.REESE) ©owineassss | ¥
@ 9 12 15 SHE'S TAKEN A SHINE @ JOHN BERRY 5 47 68 3 SIX DAYS ON THE RCAD & SAWYER BROWN 43
C.HOWARD (G.BARNHILL,R.BACH) (C) (D) CAPITOL NASHVILLE 58624 M.MILLER M.MCANALLY (E.GREENE,C.MONTOGOMERY) CURB ALBUM CUT
@ 6 10 17 WHERE CORN DON'T GROW & TRAVIS TRITT 6 a4 32 28 19 POLITICS, RELIGION AND HER & SAMMY KERSHAW 28
D.WAS,T.TRITT (R.MURRAH M.A SPRINGER) - [v) WARNER BROS. 17451 K.STEGALL (T:MARTIN,B.HILL} (V) MERCURY NASHVILLE 578612
HOW WAS | TO KNOW REBA MCENTIRE LITTLE THINGS & TANYA TUCKER
8 W |12 1 R CENTIRE ) GUESS (€ MAJESKLS.RUSS.S.SMITH) 0 Mo 55290 | ! 55 | 64 | 3 | G BRoWN (M DULANEY,S D.ONES) () (v) CAPITOL NASHVILLE 58630 | 0
14 17 7 RUMOR HAS IT & CLAY WALKER 8 59 58 3 PLACES I'VE NEVER BEEN & MARK WILLS 2%
J.STROUD.C.WALKER (C.WALKER M.J.GREENE) GIANT ALBUM CUT/REPRISE C.CHAMBERLAIN,K.STEGALL - T.MARTIN.R.WILSON,A.MAYO) (V) MERCURY NASHVILLE 574150
9 3 1 21 RUNNING OUT OF REASONS TO RUN @ RICK TREVINO 1 'y} 15 50 8 CHANGE HER MIND GENE WATSON 25
$.BUCKINGHAM,D.JOHNSON (G.TEREN,B.REGAN) (C) (V) COLUMBIA 78331 7 R.PENNINGTON (D.MAYO,P.NELSON,L.BOONE) STEP ONE ALBUM CUT
HOLDIN’ DIAMOND RIO | NEED YOU 4 TRISHA YEARWOOD
13 ] 16 | 14 | [0 CLUTE T.0UBOIS,DIAMOND RIO (K GARRETT,C.WISEMAN) ©w arista 13067 | 10 % | 70 | 3 | G NS UBROWN,W.MOBLEY) W) mca 55308 | 48
T v DADDY'S LITTLE GIRL + KIPPI BRANNON
n 48 gﬂ'gkﬁal.\c'g (T.)NT(‘ZSOISHI\!I.%.KSI/A"I‘\IDIRFSI)ING CAPiTOL:AgHF\z/ﬁEEEA{\B[l)Jﬁlgﬁ 1l S 6 | M.BRIGHT (AKASET,K.5 WALKER 5. WEBB) CURB ALBUM CUTUNVERSAL | %9
15 | 15 | 9 | EVERYTHING | LOVE ALANJACKSON 15 | | 50 | ¢ | 48 | 9 | [OREFR MDA D oie orcus ® S beccnssess |
K.STEGALL {H.ALLEN,C.CHAMBERLAIN) (V) ARISTA 13068 . — - —
17 | 19 | 8 | DON'TTAKE HER SHE'S ALL | GOT ®TRACYBYRD | 13 | [ 51 | 50 | 52 | 5 | THAT'S WHAT HAPPENS WHEN | HOLD YOU AARON TIPPIN | 59
T.BROWN (JWILLIAMS,G.U.S.BONDS) (V) MCA 55292 S.GIBSON (A.KASET,J.CYMBA.) (V) RCA 64770
o [ [ | NI clost weves e gl ) e —— S 2
15 | 1 2 | 23 | AMEN KIND OF LOVE ® DARYLE SINGLETARY | (53| 65 | 71 | 3 | BADFORUS @ LITTLE TEXAS | 53
1 J.STROUD,D.MALLOY (T.BRUCE,W.TESTER) GIANT ALBUM CUT/REPRISE J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN, T.SHAPIRO) WARNER BROS. ALBUM CUT
A MAN THIS LONELY @ BROOKS & DUNN SAY YES BURNIN' DAYLIGHT
16 | 10 | 3 | I5 | conkkBROOKSR DUNN (R.OUNN.T.LIAMES) (©) (0) () ARisTA 13066 | | oL | 8 | 9 | MemcArimseesoncionss) (©.0) v cure 13005 | %
THAT'S HOW | GOT TO MEMPHIS 4 DERYL DODD
* % * AIRPOWER * % % 55 | 41 | 36 19 C.YOUNG,B.CHANCEY (T.T.HELL) (C) (D) (v) COLUMBIA 78478 36
D 2 | 3| 1w E g?@ﬁ?o‘“@h&a‘? TLCLARK (REOWLES, T.CLARK.C.WATERS)  (Q) (D) (W) MERCURV.NIgHBJ?I S | V7 e )y eI
g ,C. AL r T ,C. LLE 574016 J.NIEBANK,N.THRASHER K.SHIVER A.JORDAN (A JORDAN,K.SHIVER) ASYLUM ALBUM CUT
HEARTBROKE EVERY DAY LONESTAR 57)| 60 | 69 | 4 | THE HOPECHEST SONG ¢ STEPHANIE BENTLEY | 55
18 120 | 22 | 15 | 5500k wwiLSON (BLABOUNTY.C KING R VINGENT) wiBNnsass | 18 [gngTPRVX?ELE;’;ATKéZ?S GEOEF?(Z EAL[E;TJMCC/;J;
28 | 3| 4 g\woggﬁ X‘%';B%E_SEAV EERES TYCCD) A CE%%LA'L’\E‘,U%ACTE 19 8 | % 8 | RAENNETT (G.OUCAS M.PHZENEY) CAPITOL NASHWILLE ALBUM CUT |
I'D LOVE YOU TO LOVE ME & EMILIO
25 | 31 S ﬁﬂ%ﬁﬁ%ﬁﬂﬁgn Dcﬁ;/E:IRLSUEMRcSUHT 20 5% | %6 5 | BBECKETT (M.GREEN,T.MCRUGH) (C) (D) (V) CAPITOL NASHVILLE 58632 .
PRICE TO PAY RANDY TRAVIS
BETTER MAN, BETTER OFF # TRACY LAWRENCE 66 | 63 ] 4 60
30 38 4 F.ANDERSON, T.LAWRENCE (B.JONES,S.P.DAVID) ATLANTIC ALBUM CUT 2l :’:_IEI';NIINSG\((C()VSS;':;;ITUCE) Ll WARNERJZREOEIIIZE?E
1
| EASE MY TROUBLED MIND @ RICOCHET 69 — 2 61
@| 5 |u|o> R.CHANCEY,E SEAY (M.GARVIN,C.WATERS.T.SHAPIRO) (© coLUMBin 78096 | 22 JIS“;AQZ;DT'F;'S(BV(;'STEE‘X ];K-GARRETT’ . PAESE ‘;&‘:’;\‘%J;
I 2| 2|2 20 S.Tthstc:r\qr‘gDs. g%a&mﬁg@gg AGAIN (g) (TDT (\*/'j Em“%%"é 21 62 | 48 | &2 181 5 (L.G.CHATER K.CHATER,P.BRANDT) (V) REPRISE 17493 39
- BREAKFAST IN BIRMINGHAM DAVID LEE MURPHY
24 16 4 19 ?BRR%%YW'.-G'RLE ADRIANA \(/V‘)NM%AE 5(?3]'2%% 2 NEWD ! T.BROWN (D.L.MURPHY,K.TFIBBLE) (V) MCA 72000 63
- v =1 LITTLE RAMONA (GCNE HILLBILLY NUTS) ¢ BR5-49
@] v |5 | o | FERoNTOvE DD e as | = 7 | o [ 4 | BTG BMSAGE s o | ©
THE USED TO BE'S DARYLE SINGLETARY
33| 34 8 ?ggo%rf\(g Slcmﬁ?BTL(\)\/SYE(V))U N LORR'(EV)RQSARﬁég 26 NEW > L | ) STROUD.O MALLOY (M HUFFMAN.O.KEES,B.MORRISON) GIANT ALBUM CUTREPRISE | 0°
' = KING OF THE MOUNTAIN GEORGE STRAIT
27012 8 |16 JHS'#IR_(;:U\DNCABYLA%E(C BLACK M NICHOLAS) %E\’/‘#TRCBAE’}%E 6 | 66 | 6 I 4 | 13 | TBROWN.LBOONE (PNELSCN.LBOONE) wimca sszes | 19
: C. BLACK H. TOO LITTLE, TOO MUCH # NIKKI NELSON
28 | 2| 18] 2 E&"A?&?&EQ&ON IARRARD.K BEARD) ’(J(F;’?EJA%&‘(‘VTE%’;‘(% 2 NEWD | 1 | J50 (J.BORDERS, G.BORDERS,C.HARTFORD) coumpia s cut |
B B HERE'S YOUR SIGN (GET THE PICTURE) @ BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 68 | 68 | 65 | 6 | THREELITTLE WORDS & BILLY RAY SYRUS | 65
29 9 8 S.ROUSE (B £ 29 T.SHELTON,B.R.CYRUS {W.PERKINS,J.COLLINS) MERCURY NASHVILLE ALBUM CUT
) .ENGVALL,S.ROUSE,R.SCAIFE) (C) (D) (V) WARNER BROS. 17491
SAD LOOKIN' MOON © ALABAMA 69 71 74 4 STILL STANDING TALL BRADY SEALS 69
38 | 45 3 | 5 COOKALABAMA (R.OWEN T.GENTRY G FOWLER) © 0 v reaearzs | R.CROWELL B.SEALS (B.SEALS,T.BARNES) (C) (D) (v) REPRISE 17384
- = - — = STATE OF MIND & CRYSTAL BERNARD
@ 37 | 39 g g?v?scz(?(cm'f\?u\ 6 WELCH O RAWLNGS) ” MERJR:(/QATSE\)(IMAJBTEA 31 NEW ) L | B WATSON,D RHYNE (C.BERHARD,D.RHYNE) (©) RVER NoRTH 163016 | 10
oA el et NEWP | 1| | NEVERAGAIN, AGAIN ® LEE ANN WOMACK | 7,
DARK HORSE + MILA MASON 1
@D % | 40| 6 B.MEVIS (D.TYSON,D.MCTAGGART,A.MARSHALL) (©) (D) ) ATLANTIC 8age6 | o2 n:g'i:m%HOLMES'B"SMW chCA Gy
20 | 51 | § | SHE'S SURE TAKING IT WELL ® KEVINSHARP | 33 NEWD | 1 | o N orew s seskm) vl FEwOoD | 72
|~ C.FARREN (T.BUPPERT,D.PFRIMMER,G.TEREN) 143 ALBUM CUT/ASYLUM LET IT RAIN - & MARK CHESNUTT
34 | 34 25 19 GE\FIEN%IYS?SEE\;GI(GN'S\%SSON) & TRISHA YEARCWOOD 3 @ NEW ) ! T.BROWN (M.CHESNUTT S.LESLIE,R.SPRINGER) DECCA ALBUM CUT L
GD| 30 | 4 | 8 CRY ON THE SHOULDER OF THE ROAD & WARTINA MCBRIDE M| 1| 1|6 | DRimesm o G aiam ey | 69
35 T,BROWN,G.STRAIT (J.LAUDERDALE,G.NICHOLSON) MCA ALBUM CUT
M.MCBRIDE,P.WORLEY,E.SEAY (M.BERG, T.KREKEL) (C) (v) RCA 64751
— VALENTINE JIM BRICKMAN WITH MARTINA MCBRIDE
THAT WOMAN OF MINE NEAL MCCOY 75 | 72 | 53| 4 53
36 | 35 | 37 | g heeken OOk TAENeY) O nrnaeeoY 35 D SHEA (J.BRICKMAN, J.KUGELL) WINDHAM HILL ALBUM CUT
| * % % HOT SHOT DEBUT * % W O Regggjg showing an increase in detecti.ons over the previous week, regardiess of chart movement. Airpower awarded to those records which
| attain detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette 1s unavailable. (C)
|@ NEWD | | ?E’z‘ﬂgvyrw',gg'm%]’(z;.\fsﬂyfmemom,R.coom GEO&%E@S@& 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availabillty. (T} Vinyl maxi-single availabilty. (V) Vinyl single avail-
ability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications.

. - COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B Iltxx]rd “ “““ll‘ SI“ Ies ales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY S0undScane
| I ® ™ MARCH 15, 1997 II “
~ « | 2 By @ &,
28|58 33| ¢% 28 | 58| g%
=2 | 32| «&| 25| TITLE (ABEL & NUMBER/DISTRIBUTING LABEL ARTIST Fz |32 |32 23| TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST
*%x*NO. 1% % % | 14 | 14 | 14 | 34 | 1 DO Reprise 17616/maR +€R BROS. PAUL BRANDT
1 ] 1 7 | WE DANCED ANYWAY CAPITOL NASHVILLE 58626 5 weeks at No. 1 DEANA CARTER 15 | 18 | 17 | 27 | GOODNIGHT SWEETHEART CURB 76990 DAVID KERSH |
2 |2 2 HERE'S YOUR SIGN (GET THE PICTURE) warNer 8R05 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 16 | 17 | 16 | 20 | POOR, POOR PITIFUL ME MERCURY NASHVILLE 578644 TERRI CLARK |
@ 4 4 39 | BLUE CURB 76959 LEANN RIMES 17 16 | 15 9 HAVE WE FORGOTTEN WHAT LOVE IS RIVER NORTH 163015 CRYSTAL BERNARD
4 | 3 | 3 | 14| FRIENDS atLANTIC 87019/G JOHN MICHAEL MONTGOMERY 24 | — | 24 | STRAWBERRY WINE CAPITOL NASHVILLE 58585 DEANA CARTER |
@ 6 7 8 A GIRL'S GOTTA DO (WHAT A GIRL'S GOTTA BO)IMAYBE HE'LL NOTICE HER NOW BNa 64757/RCA MINDY MCCREADY 19 20 22 12 | (IF YOURE NOT IN IT FOR LOVE) I'M OUTTA HERE! (REMIX) MERCURY NASHVILLE 578786 SHANIA TWAIN
6 5 5 26 | ANOTHER YOU, ANOTHER ME REPRISE 17615/ WARNER BROS. BRADY SEALS 20 19 18 27 | EVERY LIGHT IN THE HOUSE CAPITOL NASHVILLE 58574 TRACE ADKINS
1 10 13 4 EMOTIONAL GIRL MERCURY NASHVILLE 574016_ TERRI CLARK NEW ) 1 | MISS YOU A LITTLE ATLANTIC 84B65/AG JOHN MICHAEL MONTGOMERY
8 | 9 | 8 | 13 | MACARENA (COUNTRY VERSION) IMPRINT 18007 THE GROOVEGRASS BOYZ 22 | 21 | 20 | 7 | SHEWANTS TO BE WANTED AGAIN EPIC 78482/SONY TY HERNDON
9 | 8 | 6 | 20 | LITTLE BITTY ARisTA 13048 o ALAN JACKSON 1 23 | 28 | 23 | 23 | BIG LOVE Mca 55230 TRACY BYRD
10 11 10 13 IS THAT A TEAR ATLANTIC 87020/AG TRACY LAWRENCE 24 15 19 39 REDNECK GAMES WnRNER BROS 17648 JEFF FOXWORTHY WITH ALAN JACKSON
11| 7 | 9 | 18 | GOD BLESS THE CHILD MERCURY NASHVILLE 578748 SHANIA TWAIN |@D)] 25 | — | 44 | MYMARIA arista 12953 BROOKS & DUNN
12 12 11 7 SHE'S TAKEN A SHINE CAPITOL NASHVILLE 58624 JOHN BERRY (O Records with the greatest sales gatns this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. 4 RIAA
13 13 12 10 A MAN THIS LONELY ARISTA 13066 BROOKS & DUNN certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. € 1997, Billboard/BPI
Communications and SoundScan, Inc.
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1 Latn

Notas

by John Lannert

VINA ... ASTEP BACK: “Although some folks are
hurting, this festival was one of the best in the last
few years.”

With that pronouncement, a high-ranking executive
from Chilean TV network Megavisién tried to silence
crities and downplay the negative media reports of the
38th edition of the IYestival Internacional De La Can-
cién De Vifia Del Mar, the annual song competition/
concert attraction staged at Chile’s seaside resort
Vina del Mar.

The exec and his colleagues could cite the high rat-
ings earned by the festival during its run Feh. 19-24.
But Vifia’s TV ratings are always lofty. Besides, those
ratings were not translated into a wildly positive
response at the event itself, a blend of song competi-
tion and performances by well-known acts. Only Mex-
ican megastar Juan Gabriel and Paolo Meneguzzi,
a handsome singer from Italy who won last year’s song
competition, drew heated cheers and applause.

One of the biggest gripes from the media and atten-
dees was the dearth of marquee names that usually
perform at Vina. With the exception of such exalted
idols as Juan Gabriel, José Luis Perales, and Miguel
Bosé—each of whom already had appeared at the
12,000-seat, open-air Quinta Vergara—the great
majority of performers lacked the career eredentials
for such a high-blown affair or arrived armed with one
big radio hit. Among those one-smash wonders were

Los Del Rio, Los Cantantes, No Mercy, and EO
Tchan.

Even important artists Victor Manuel & Ana
Belén, Laura Pausini, Shakira, and Los Pericos
failed to cause a big stir among the crowd or the
media. Another big complaint was that only one
Chilean act—La Sociedad—took part in the festival.

Even a new artistic wrinkle introduced at Vifa this
year fell flat. For the first time, an “emerging artists”
segment allowed major labels an opportunity to show-
case developing acts. The attendant expenses for the
showcases were borne by the labels, which brought in
such artists as Meneguzzi, Vanessa-Mae, Flavio
César, and Marcos Llunas. Except for the afore-
mentioned Meneguzzi, the crowd reaction was luke-
warm to the baby acts.

The grumbling has captured the attention of Vina’s
mayor, Rodrigo Gonzdlez. He now wants Vina's
municipal government to have final approval of festi-
val participants. Until this year, Megavisién had
absolute authority to select the acts. In exchange for
this creative freedom, the channel granted Vina's
municipal government the right to keep all ticket pro-
ceeds, a sum that historically hovers around $1 mil-
lion. Given Vina's hefty TV ratings, Megavisién is not
likely to cede its creative decision-making to Gonzilez.

Amid the uproar, there was the song competition,
whose winning entry, “Para Vivir Un Dulce Amor,”
was penned by Argentinian composers Victor Here-
dia and Carlos Nilson and performed by Carlos
I:lias. Chilean singer Claudio Carrizo won the best
vocalist category, and legendary folk singer Tito Fer-
nandez triumphed in the folklore category with
“Cartagena.”

If the invitees to Vifia were not up to artistic par, then
the audience was not deserving of better talent. Nick-
nanied “the monster” for its demanding attitude, the

(Continued on next page)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS™ RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONESEQRE ELEC-

TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A Wl

ARTIST
LABEL/DISTRIBUTING LABEL

TITLE
PRODUCER (SONGWRITER)

ENRIQUE IGLESIAS

*x* *NO. 1x x*x

ENAMORADO POR PRIMERA VEZ

FONOV 7 weeks at No. 1 R PEREZ-BOTUA (E.IGLESIAS)

2 | 2 | g | GRUPO LIMITE JUGUET
POLYGRAM LATINO J.CARRILLO (MASSIAS)
. | « | 14 | GRUPOMOJADO PIENSA EN MI
FONOVISA L.LOZANO {D.MAIO,Z.RIBEIRO,M SOARES)
5 | 13| 3 | BRONCO QUIEN PIERDE MAS
FONOVISA BRONCO (J.GUADALUPE ESPARZA)
3 | 3 | 15 | MARCO ANTONIO SOLIS AST COMO TE CONOCI
| FONOVISA M.A SOL&(MA.SOLIS)

* % * AIRPOWER * % %

NEWD | | }.g)S TEMERARIOS

YA ME VOY PARA SIEMPRE
AANGEL ALBA (LV.FLORES)

LUIS MIGUEL QUE TU TE VAS
|__WEA LATINA __ LMIGUELK.CIBRIAN (FCESPEDES) |
8 9 12 | LOS ANGELES AZULES COMO TE VOY A OLVIDAR
DISA/EMI LATIN NOT LISTED (J.MEJIA AVANTE) |
g 7 3 RICKY MARTIN ® VOLVERAS
SONY K.C.PORTER,|.BLAKE (I.BLAKE,K.C PORTER,L.GOMEZ ESCOLAR) _ |
g 10 6 LOS MISMOS & SE FUE MI PALOMAﬁl
EMI LATIN LOS MISMOS (M.E CASTRO)

AMANDA MIGUEL
| KAREN/POLYGRAM LATINO

MEDIA HORA

D.VERDAGUER (G.SALVATORI,E.BUFFATA.PIGNATT) ANAH!)

| FITO OLIVARES
EMI LATIN

WINNONA

R.OLIVARES (R.OLIVARES) |

EMMANUEL
POLYGRAM LATING

I MUJER
M.ALEJANDRO (M.ALEJANDRQ)

T
— — el B=
® 88|z -66|8 [-86 |
- - —
>
oo

* % * AIRPOWER* * %

LOS TIGRES DEL NORTE
FONOVISA

MI SANGRE PRISIONERA
E.A HERNANDEZ (E.VALENCIA}

—
[2.]
—_—
=

LOS TIRANOS DEL NORTE
SONY

CHAROLA DE PLATA
JMARTINEZ (L.PEREZ)

PEDRO FERNANDEZ
POLYGRAM LATINO

LOS HOMBRES NO DEBEN LLORAR

H.PATRON (M.ZAN,D.PALMEIRA)

~
=39
[
(=51
—
~

CHAYANNE
SONY

& VOLVER A NACER

ESTEFANQ (ESTEFANQ.X.ZAPATA)

._.
(-]
&
=3
o

G|LBERTO SANTA ROSA

YO NO TE PIDO

J.LUGO,G. SANTA ROSA (). L PILOTO)

17 16 19 !\géCHAEL SALGADO

PALOMITA BLANCA

1.5.LOPEZ (VALENZ)) |

BOBBY PULIDO
EMI LATIN

SE MURIO DE AMOR

19 30 7 EENIRNITA NAZARIO

4 DESEARIA
£.NAZARIO,K.C PORTER (M.FLORES)

E£.ELIZONDO {H.RAMON)
——————

BANDA MAGUEY

LLORAR POR TI

BEREE ==

3122 1 5 | fonov E.SOLANO (E.SOLANO)
27 24 13 BANDA EL RECODO COSTUMBRES
FONOVISA 6 LIZARRAGA (J.GABRIEL)
EZEQUIEL PENA ANDO QUE ME LLEVA
NEWD | 1 | 555G E.PENA (A.A.ZUNIGA) |
FEY AZUCAR AMARGO |
NEWD | 1 | () M.ADLANEDO,D.BORADON! (M.ADLANEDO,D BORADONI)
NEW ) 1 THE BARRIO BOYZZ RICO
EM! LATIN K.C.PORTER,M .FLORES (M.FLORES)
77 | 2 I 20 3 | LUIS DAMON VIVIR LA VIDA
WEA LATINA £.GARCIA (E.GARCIA,G.CABRERA)
28 24 33 13 PACO BARRON Y SUS NORTENOS CLAN POTPOURRI DE QUIQUE
DISA/EMI LATIN NOT LISTED (E./GLESIAS,R. MORALES,C GARCIA ALONSO)
29 22 28 4 LADRON VENGO A PEDIR TU MANO
DISA/EMi LATIN D.L.CHAVEZ MORENO (S.VILLAREAL)
30 10 5 18 LOS T|GRES DEL NORTE & NO PUDE ENAMORARME MAS
FoNoNS EHERNANDEZ (T BELLO]
GISSELLE ME PASA LO MISMO
31 | 28 | 25| 7 | gowswvs B.CEPEDA (R.VASQUEZ) |
32 29 36 5 ANA BARBARA AY, AMOR
FONOVISA JLAVENDANO LUHRS (J.AVENDANO LUHRS)
33 30 34 4 INDUSTRIA DEL AMOR SUSPIRAR
UNICO/FONOVISA INDUSTRIA DEL AMOR (R VERDUZCO,A RAMIREZ)
OLGA TANON ENTI
NEw » l WEA LATINA M.A.SOLIS (M.A.SOLIS)
GRUPO LIMITE EL PRINCIPE
(39| re-enmy | 19 | SRAFO LM J.CARRILLO (ALAZAN)
LIBERACION CON MARIACHI
RE-ENTRY | 5 | Fonowsa VCANALES (E.PINA)
37 34 ‘ b LOS PALOMINOS ERES LO QUE MAS QUIERO
SONY M.LICHTENBERGER JR. ) SEBASTIAN) |
INTOCABLE Y TODO PARA QUE
NEw » 1 EMI LATIN J.LLAYALA (PREYNA)
39 33 39 6 LOS RIELEROS DEL NORTE NOCHES ETERNAS
FONOVISA - NOT LISTED (FVALDES LEAL)
40 1 8 12 JOE LUCIANO @ EL BAILE DE LA BOTELLA
FONOVISA J.TARODO,J ALVAREZ (E. SACRAMENTO,WILLYS)
POP TROPICAL/SALSA REGIONAL MEXICAN
27 STATIONS 17 STATIONS 57 STATIONS

1 ENRIQUE IGLESIAS FONO-

visA  ENAMORADO POR
2 RICKY MARTIN SONY
VOLVERAS
3 EDNITA NAZARIO EMI LATIN
DESEARIA
4 AMANDA MIGUEL KAREN/POLY-
GRAM LATINO MEDIA HORA
5 CHAYANNE SONY
VOLVER A NACER
6 THE BARRIO BOYZZ EMI
LATIN RICO
7 LUIS MIGUEL wrA LATINA
QUE TU TE VAS
8 DIEGO TORRES RCA/BMG
NO LO SONE
9 GILBERTO SANTA ROSA
SONY YO NO TE PIDO
10 ROXETTE EM! LATIN
UNDIASINTI
11 SPICE GIRLS VIRGIN
WANNABE
12 EMMANUEL POLYGRAM LATI
NO  M!MUJER
13 FEY sONY
AZUCAR AMARGO
14 OLGA TANON WEA LATINA

15 MANNY MANUEL MERENGA
ZO/RMM__SI NO FUI YO

1 GILBERTO SANTA ROSA
SONY YO NO TE PIDO
2 JERRY RIVERA SONY
LLORARE
3 LUIS DAMON WEA LATINA
VIVIR LA VIDA
4 TITO ROJAS M.P.
ESTOY DE TU PARTE
5 GRUPO MANIA SONY
A QUE TE PEGO MI MANIA
6 MICHAEL STUART RMM
AMOR A PRIMERA VISTA
7 GISSELLE RCA/BMG
ME PASA LO MISMO
8 GIRO SONY
ME ENAMORE
9 RAMON ORLANDO KAREN/POLY-
GRAM LATINO  NO vOY
10 ENRIQUE IGLESIAS FONO-
vISA ENAMORADO POR
11 VICTOR MANUELLE sony
COMO UNA ESTRELLA
12 DOMINGO QUINONES RMM
LO RECONOZCO
13 LUIS MIGUEL WEA LATINA
QUE TU TE VAS
14 BRENDA K. STARR SONY
HERIDA
15 LA MAKINA J&N/SONY
CORAZON DE OTRO

1 ENRIQUE IGLESIAS FONO-
viSa  ENAMORADO POR
2 GRUPO LIMITE POLYGRAM
LATINO JUGUETE
3 GRUPO MOJADO FONOVISA
PIENSA EN M!
4 BRONCO FONOVISA
QUIEN PiERDE MAS
5 LOS TEMERARIOS FONOVISA
YA ME VOY PARA SIEMPRE
6 MARCO ANTONIO SOLIS
FONOVISA ASI COMO TE..
7 LOS ANGELES AZULES
DISAEMI LATIN  COMO TE..
8 LOS MISMOS EMI LATIN
SE FUE MI PALOMA
9 LOS TIRANOS DEL NORTE
SoNy CHAROLA DE PLATA
10 FITO OLIVARES EMI LATIN
WINNONA
11 LOS TIGRES DEL NORTE
FONOVISA MI SANGRE..
12 MICHAEL SALGADO JOEY
PALOMITA BLANCA
13 BOBBY PULIDO EMI LATIN
SE MUR}O DE AMOR
14 BANDA MAGUEY FONOVISA
LLORAR POR TI
15 BANDA EL RECODO FONO
visa COSTUMBRES

) Records showing an increase in detections over the  previous week, regardless of chart movement. A record which has been on the chart
>r mare than 20 weeks will not receive a butlet, even if it registers an increase in detections. Airpower awarded to those records which attai

the first ime. If two records are tied in number of

700 detections fc

the record being played on more stations is placed first. Records

la
below the top 20 are removed from the chart after 26 weeks 19¢ g gl board/BPI Commurications. Inc.
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throng earned its sobriquet with an
embarrassing display of disapprov-
ing whistles during the performance
by Mercedes Ferrer and Mecano’s
Nacho Cano, who was invited as a
juror for the competition.

GRAMMY HITS ... AND MISS-
ES: For one of the few times in the
history of the Grammy Awards, the
Latino portion of the awards cere-
mony made sense. Few would argue
that the quartet of Latino Grammy
winners—Fonovisa’s Enrique Igle-
sias, Sony’s Rubén Blades and La
Mafia, and Chesky’s Paquito
D’Rivera—did not deserve their
trophies. Each act was collecting its
first Grammy, save Blades, who won
his third honor.

Unfortunately, the invisibility of
Latino music on the Grammys pro-
gram remained a painful constant
during the Feb. 26 telecast. Since
1983, when Latin Grammy cate-
gories were introduced, only two
Grammy broadcasts have featured
live performances in Spanish.

And in 1994, when Gloria Estefan
sang the titular track from her
Grammy-winning “Mi Tierra” (Epic/
Sony), the disjointed camerawork did
little to burnish the image of Latino
grooves for a TV audience largely
unaccustomed to such sounds.

While Michael Greene, presi-
dent/CEO of Grammy organizer the
National Academy of Recording

Arts and Sciences (NARAS), often
points out that there is insufficient
time to acknowledge every musical
genre on TV, there surely must be
enough broadcast room to show
Latino acts more than just two
times in 15 years.

The lack of TV exposure merely
supports the perception among
many in the U.S. Latino music com-
munity that NARAS is an Anglo-
only club that could further mar-
ginalize Latino musie via the Latin
Academy of Recording Arts and
Sciences (LARAS), the proposed
Latino counterpart to NARAS
whose creation is being spearhead-
ed by Greene.

LARAS might be a good idea for
Latin America, but most U.S. Lati-
no music folks would prefer to be a
part of NARAS, if only NARAS
could come up with a viable plan to
attract more Latinos. In the mean-
time, the least that NARAS could do
to demonstrate that it wants state-
side Latino members would be to
feature a performance by a top-
shelf Latino artist during the Gram-
mys telecast.

Since the Grammys are broadcast
from New York or Los Angeles—
two cities with large Latino popula-
tions—the ratings risk of televising
star Latino acts in one of the two
largest U.S. TV markets should be
minimal.

Indeed, if the Grammys broadcast

sported Latino artists, not only
could NARAS gain Latino members,
but the telecast might snag viewers
from a huge ethnie demographic
that it continues to ignore.

CHART NOTES: Even though he
appeared on the Grammy Awards
telecast as a presenter, Grammy
winner Enrique Iglesias did not
benefit at the retail turnstyles. In
fact, sales of his top-ranked album
“Vivir” declined nearly 11%. Others
who took home Grammys fared only
slightly better. The Grammy-win-
ning albums by Rubén Blades and
La Mafia showed unit gains, but
their sales fell far short of the num-
bers required to enter The Bill-
board Latin 50. Sales data for
Paquito D’Rivera’s album was
unavailable at press time.

“Tango” (Columbia/Sony), the No.

album by Iglesias’ father, Julio,
continues its roller-coaster chart
run with a 38% drop in sales this
issue. The album’s chart perfor-
mance lately has been tethered
directly to Julio’s appearances on
English-language TV programs. For
example, two weeks ago, after he
showed up on “Oprah,” album sales
soared 92%. Since then, they have
plummeted 58%.

Assistance in preparing this column
was provided by Publo Mdarquez in
Santiago, Chile.

DISTRIBUTORS, INC

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

LATIN TRACKS A-Z

TITLE (Pubiisher — Licensing Org.) Sheet Music Dist.
24 ANDO QUE ME LLEVA (Rightsongs, BMI)

5 AS)COMO TE CONOCI (Crisma, SESAC)
32 AY, AMOR (EMI April, ASCAP/Fonomusic, SESAC)
25 AZUCAR AMARGO (Copyright Control)
15 CHAROLA DE PLATA (De Luna, BMI)

8 COMO TE vOY A OLVIDAR (Copyright Control)
36 CON MARIACHI (Edimonsa, ASCAP)
23 COSTUMBRES (BMG Songs. ASCAP)
21 DESEARIA (Insignia-Famous})

MUSICA LATINA
EN EL MUNDO
SIN DUDA,

40
35
1

EL BAILE DE LA BOTELLA (Copyright Control)
EL PRINCIPE (Sony Music. ASCAP)
ENAMORADO POR PRIMERA VEZ (Fonomusic
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SESAC)
34 ENTI (Mas Latin, SESAC)
37 ERES LO QUE MAS QUIERO (Vander, ASCAP)
2 JUGUETE {(Copyright Control)
22 LLORAR POR Tl (Albersan)
16 LOS HOMBRES NO DEBEN LLORAR (Fermata,
ASCAP)
11 MEDIA HORA (Karen/Anahi Magic, ASCAP)
31 ME PASA LO MISMO (Copyright Control)
13 MI MUJER (Copyright Control}
14 MI SANGRE PRISIONERA (TN Ediciones, BMI)
33 NOCHES ETERNAS (Peermusic, BMI}
30 NO PUDE ENAMORARME MAS (TN Ediciones, BMI)
19 PALOMITA BLANCA (Zomba Golden Sands, ASCAP)
3 PIENSA EN MI (Copyright Controt)
28 POTPOURRI DE QUIQUE (Unimusica,
ASCAP/Fonomusic, SESAC)
QUE TU TE VAS (Copyright Control)
4 QUIEN PIERDE MAS (Vander. ASCAP)
26 RICO (Famous. ASCAP/Insignia. ASCAP}
10 SE FUE MI PALOMA (Copyright Control}
20 SE MURIO DE AMOR (Zomba Golden Sands, ASCAP)
33 SUSPIRAR (Sotmar)
29 VENGO A PEDIR TU MARO (Copyright Control)
27 VIVIR LA VIDA (Balsa Sound)
17 VOLVER A NACER (FIPP, BMi/Mercurio Songs)
9 VOLVERAS (Copyright Control}
12 WINNONA (Sabrosura)
6 YA ME VOY PARA SIEMPRE (EM) Blackwood, BMI
18 YO NO TE PIDO (Copyright Controt)
38 Y TODO PARA QUE (Copynght Controt)

THE
Billboard Latin 50'.....
Compiled from a national samplz of retai! store and rack sales reports collected, compiled, and provided by
= U
z z % g ?5 ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* k& No.1 & & %
1 1 5 ENRIQUE IGLESIAS FONOVISA 0001 5 weeks at No. 1 VIVIR
2 2 15 JULIO IGLESIAS cOLUMBIA 67899/SONY TANGO
* % % GREATEST GAINER * * %
@ 4 1101 | GIPSY KINGS ® NONESUCH 79358/AG THE BEST OF THE GIPSY KINGS
@ 3 | 70 | ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS
5 5 20 GRUJE’O LIMITE POLYGRAM LATINO 533302 PARTIENDOME EL ALMA
6 6 17 SELZNA EMI LATIN 53585 SIEMPRE SELENA
1 7 14 PEDRO FERNANDEZ POLYGRAM LATINO 534120 DESEQS Y DELIRIOS
10 {3 MICHAEL SALGADO JOEY 8560 RECUERDO ESPECIAL
9 | 8 | 5 | SHAKIRAsonvsi7osgy PIES DESCALZOS
10 11 85 SELENA A7 EMI 34123/EMI LATIN DREAMING OF YOU |
11 | 9 | 29 | LUIS MIGUEL @ WEA LATINA 15947 NADA ES IGUAL ...
12 | 13 | 37 | LOS DEL RIO AROLA 37587/8MG MACARENA NON STOP
13 | 12 | 18 | MICHAEL SALGADO JOEY 8558 DE BUENAS RAICES
16 2 VARIOUS ARTISTS wea LATINA 17564 MERENGON
15 14 43 GRUPQ LIMITE POLYGRAM LATINO 527434 POR PURO AMOR
18 | 24 | BOEBY PULIDO EMI LATIN 38229 ENSENAME
17 | 19 | 10 | ALEJANDRO FERNANDEZ SONY 82080 MUY DENTRO DE MI CORAZON
18 | 21 | 7 | SPARXY LORENZO ANTONIO Fonovisa 9487 CANTAN CORRIDOS
19 24 75 GLORIA ESTEFAN @ £PIC 67284/S0NY ABRIENDO PUERTAS
20 15 5 LA TROPA F EMI LATIN 53588 MUSICA SIN FRONTERA
21 17 24 LOS MISMOS EMI LATIN 53581 JUNTOS PARA SIEMPRE
31 | 81 | MARC ANTHONY RMM 81582 TODO A SU TIEMPO
23 21 3 THE BARRIO BOYZZ EMI LATIN 53580 VEN A Mi
24 | 23 | 76 | RICKY MARTIN sony 81651 AMEDIOVIVIR |
25 | 20 | 4 LOS TIGRES DEL NORTE FONOVISA 6049 UNIDOS PARA SIEMPRE
26 | 28 | 8 VARIOUS ARTISTS ARIOLA 31388/BMG MACARENA MIX
21 33 44 JENNIFER Y LOS JETZ EMI LATIN 38242 DULZURA
48 | 2 | VARIOUS ARTISTS WEA LATINA 17563 SALSAMANIA
| 29 34 51 GinY_KINeggﬁng 79399/AG B _TIERRA_GITANA_;
50 9 INCIA RMM 82041 MEGA MiX
‘—j 39 19 VARIQOUS ARTISTS max 2027 LATINOS IN DA HOUSE .
@ 46 | 44 | ALEJANDRO FERNANDEZ SONY 81564 QUE SEAS MUY FELIZ l
33 | 32 | 23 | BRONCO FoNovisa 6052 HOMENAJE A LOS GRANDES GRUPOS
34 | 38 | 25 | LOS PALOMINOS sony sz012 DUELE EL AMORJ‘
35 | 29 | 15 | GILBERTO SANTA ROSA SONY 82020 ESENCIA
3% | 37 | 72 | THAUAEw aimsesso EN EXTASIS |
| 37 [ 22 [ 5 | LOS TUCANES DE TIUANA EMI LATIN 55699 15 KILATES DE AMOR.
:. RE-ENTRY | SELENA cui LaTiN 19207 EXITOS Y RECUERDOS
[39 [ 2 [ 28| LAURA PAUSINI weaLaTNg 15726 LAS COSAS QUE VIVES |
|(40)| RE-ENTRY | FEY sonvs2oso TIERNA LA NOCHE
4 | 4 ___12 JAY PEREZ SOnY 82083 T @MITS____Jl
42 | 35 47 OLGA TANON @ WEA LATINA 13667 NUEVOS SENDEROS |
RE-ENTRY | AMANDA MIGUEL KAREN 930184/POLYGRAM LATINO AMAME UNA VEZ MAS
44 | 47 [ 2 | FITO OLIVARES emi LaTin 53586 CON AMOR Y CON SABOR
* % & Hot SHOT DEBUT * * %
. NEWD | EDDIE GONZALEZ sony 82006 EL DISGUSTO (KIK IT!)
| 46 | 40 | 13 | GRUPO MANIA sony 82109 ESTA DE MODA |
47 | 30 | 32 MARCO ANTONIO SOLIS @ FONOVISA 0512 EN PLENO VUELO
48 | 36 | 26 | RICARDO ARJONA sony 52011 SJ EL NORTE FUERA EL SUR
RE-ENTRY | JULIO IGLESIAS sony 81604 LA CARRETERA
| VARIOUS ARTISTS J&N 54726/EMI LATIN MERENHITS ‘97

3 GIPSY KINGS NONESUEH/AG
THE BEST OF GIPSY KINGS

4 ENRIQUE IGLESIAS FONO-
vISA ENRIQUE (GLESIAS

5 SHAKIRA soNY
PIES DESCALZOS

6 SELENA EMI/EMI LATIN
DREAMING OF YOU

7 LUIS MIGUEL WEA LATINA
NADA ES IGUAL.

8 LOS DEL RIO ARIOLA/BMG
MACARENA NON STO®

9 THE BARRIO BOYZZ £M

11 VARIOUS ARTISTS
ARIOLABMG MACARENA MIX

12 GIPSY KINGS NONESUTH/AG
TIERRA GITANA

13 VARIOUS ARTISTS max
LATINOS IN DA HOUSE

14 THALIA EMI LATIN

TROPICAL/SALSA

1 ENRIQUE IGLESIAS rono 1 VARIOUS ARTISTS WEA LATINA
VISA VIVIR MERENGON

2 JULIO IGLESIAS 2 GLORIA ESTEFAN EPiC/SONY
COLUMBIA/SONY TANGO ABRIENDO PUERTAS

3 MARC ANTHONY RMM
TODO A SU TIEMPO

4 VARIOUS ARTISTS WEA LATINA
SALSAMANIA

5 INDIA RMM MEGA MIX

6 GILBERTO SANTA ROSA
SONY ESENCIA

7 GRUPO MANIA soNy
ESTA DE MODA

8 VARIOUS ARTISTS JAN/EMI
LATIN MERENHITS ‘97

9 ALBITA CRESCENT MOON/EPIC
DICEN QUE...

LATIN VEN A Mi 10 MANNY MANUEL MERENGA
10 RICKY MARTIN SONY Z0/RMM AUTENTICO
A MEDIO VIVIR 11 RUBEN BLADES sony

LA ROSA DE LOS VIENTOS
12 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO
GRANDES EXITOS
13 JERRY RIVERA soNY FRESCO
14 JESUS ALEMANY HANNI-
BAL/RYKODISC CUBANISMO!

EN EXTASIS 15 ALFREDO RODRIGUEZ HAN-
15 LAURA PAUSINI WEA LATINA NIBAL/RYKODISC
LAS COSAS QUE VIVES CUBA LINDA

|

REGIONAL MEXICAN

1 GRUPO LIMITE POLYGRAM LATI- |
NO PARTIENDOME EL ALMA
2 SELENA EMI LATIN
SIEMPRE SELENA
3 PEDRO FERNANDEZ POLYGRAM
LATINO DESEOS Y DELIRICS
4 MICHAEL SALGADO JOEY
RECUERDO ESPECIAL
5 MICHAEL SALGADO JOEY
DE BUENAS RAICES
6 GRUPO LIMITE POLYGRAM
LATINO POR PUROC AMOR
7 BOBBY PULIDO EMI LATIN
ENSENAME '
8 ALEJANDRO FERNANDEZ SONY
MUY DENTRO DE MI CORAZON
9 SPARX Y LORENZO ANTONIO
FONOVISA CANTAN CORRIDOS
10 LA TROPA F EMI LATIN
MUSICA SIN FRONTERA
11 LOS MISMOS EMI LATIN
JUNTOS PARA SIEMPRE
12 LOS TIGRES DEL NORTE Fono-
ViSA UNIDOS PARA SIEMPRE
13 JENNIFER Y LOS JETZ EMI
LATIN DULZURA
14 ALEJANDRO FERNANDEZ
SONY QUE SEAS MUY FELIZ
15 BRONCO FoNoOvISA HOMENA
JE A LOS GRANDES GRUPOS

D Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million umits, with multimillion sellers indicated by a numeral following the
symbo For boxed sets, and double albums with 3 running time that exceeds two haurs the RIAA multiplies shipments by the
numbev of discs and/or tapes. Greatest Gainer shows chart's largest unit increase indicates past and present Heatseeker

titles.

© 1997, Biliboard/BPI Communications and SoundScan, Inc
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by Deborah Evans Price

KING’S ‘STORIES’ SOMETHING SPECIAL:
There’s nothing more powerful than emotional hon-
esty—those moments when an artist becomes totally
vulnerable and creates a work so raw and poignant
that it can’t help but strike a nerve. And that’s exact-
ly what happens on Wes King’s wonderful Sparrow
debut album, “A Room Full Of Stories.” This is sim-
ply one of the best albums I've heard in a long, long
time; the kind of record that resonates with passion
and integrity and leaves a lasting impression on the
listener.

But then King is an artist who has long been known
for quality work. Formerly with Reunion Records,
King carved a niche as one of the Christian industry’s
most successful singer/songwriters with tunes like
“The Robe,” “The Love Of Christ,” and “Common
Creed.” On “A Room Full Of Stories,” his fifth album,
listeners are treated to King’s coverage of a vast
amount of emotional territory, from the pent-up frus-
tration of the opening cut, “Simplify,” to the peaceful
acceptance of “Grace,” to the beautifully poignant
“Thought You'd Be Here,” a song King wrote to the
child he and his wife, Fran, were trying to have.

“I really hope people will embrace it,” King says of
the new album. “I had to make a decision if I was just

with truth, and in an industry where there’s often the
temptation to serve up answers to life’s challenges in
a three-minute song, King is not afraid to admit he
has more questions than answers. Its honest vulner-
ability is what makes this record touching. “For me,
music has always been something that has moved me,
especially when I feel like the person singing it is
being honest with me,” he says. “And God is not airaid
of our struggles or our doubts and questions. There’s
a lot of that on this record.”

“Thought You'd Be Here” is one of the most touch-
ing, vulnerable songs I've ever heard. “My wife and
I were trying for three years to have a baby,” King
says. “I had no intention of putting this song on the
record. It was for my wife and I. Songwriting is like
therapy for me. I wrote it for us, thinking if someday
that child came along, it would be neat to play them
what we were going through and how special they are.

“So I began writing it, and I played it for John
Mays [former Sparrow VP of A&R], and I looked up
and he was just in a puddle of tears. He said, ‘You've
got to put that song on the record.’” It was so neat to
me, because he wasn’t concerned with pop radio or
sales. It was like, ‘This song ministers. This song does
what music is so supposed to do.” It’s so impactful. It
causes me to immediately connect with an audience.
The response I've gotten from it has been tremen-
dous, which proves to me that people want to hear
truth and honesty. They want to hear that I'm strug-
gling, battling with these things, and yet I'm still
hopeful.”

Besides powerful lyrics, “Thought You'd Be Here”
has an enchanting melody. It’s sure to be one of the
most talked-about tunes on the album. And since the
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Top Contemporary Christian.

ARTIST

THIS WEEK
LAST WEEK
WKS ON CHART

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by. 1

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

GOSPO CENTRIC 2127/CHORDANT

* * NO.1 x %

KIRK FRANKLIN AND THE FAMILY @
14 weeks at No. 1

WHATCHA LOOKIN' 4

VARIOUS ARTISTS @
| SPARROW 1562/CHORDANT

WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

JARS OF CLAY A

ESSENTIAL 5573/BRENTWOOD B

JARS OF CLAY

DC TALK A

FOREFRONT 5140/CHORDANT

JESUS FREAK

STEVEN CURTIS CHAPMAN @

SPARROW 1554/CHORDANT SIGNS OF LIFE

POINT OF GRACE  wORD 9694

LIFE LOVE & OTHER MYSTERIES

NEWSBOYS @

STARSONG 0075/CHORDANT

TAKE ME TO YOUR LEADER

PETRA  wORD 9929

PETRA PRAISE 2 WE NEED JESUS

JACI VELASQUEZ

CEEEECRIC &

MYRRH 6995/WORD (B

HEAVENLY PLACE

CRYSTAL LEWIS

[y
(—]
[¥<]
~o
S

MYRRH 5036/WORD EB

BEAUTY FOR ASHES

12 | 48 ANDY GRIFFITH ®

SPARROW 1440/CHORDANT | LOVE TO TELL THE STORY: 25 TIMELESS HYMNS

U N
N | =
ot
g
1=

8 | 18 | BEBE & CECE WINANS  SPARROW 7048/CHORDANT GREATEST HITS
AVALON  SPARROW 1485/CHORDANT AVALON
14 | 10| 19 | ANOINTED  MYRRH 7006/WORD

UNDER THE INFLUENCE

RAY BOLTZ 'WORD 9641

THE CONCERT OF A LIFETIME

VARIOUS ARTISTS

HOSANNA! 10492/WORD

REVIVAL AT BROWNSVILLE

RAY BOLTZ  WORD 9937

NO GREATER SACRIFICE

bt | fit] | ) | pt

Qo ||~} | o) e
~
(=1
—
s

OUT OF EDEN

GOTEE 3826/WORD

MORE THAN YOU KNOW

going to write songs that maybe would get played on  album was recorded, the good news is that King’s 19 | 16 | 54 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
the radio and sell records, or was I going to do some-  wife is pregnant—with twins. The babies are due in

) : = 5 . 18] 22 | SUSAN ASHTON  SPARROW 1458/CHORDANT A DISTANT CALL
thing that had lasting meaning and depth from my October. Naturally, the father-to-be is elated. Con- Al e al

own heart. And I decided to do [the latter].” gratulations to Wes, both on the family front and also 21 | 14| 13 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN

Consequently, King crafted an album that rings for delivering an incredible new album. (@2)| 73 | 36 | REBECCA ST. JAMES  FoREFRONT 5141/CHORDANT B 0D

VARIOUS ARTISTS
. 31| 20 | waRNER ALLIANCE 26224MWCD TRIBUTE - THE SONGS OF ANDRAE CROUCH _ |

24 | 26| 52 | THIRD DAY  REUNION 0117/WORD THIRD DAY

DANCE TRAX (Z5)| 32| 36 | 4HIM  BensoN 4321 BB THE MESSAGE

(Continued from page 38) 26 | 21| 2 | THE GAITHER VOCAL BAND  SPRING HILL 4907/CHORDANT BACK HOME IN INDIANA

lines of the genre.

There must be a way to safeguard
against that happening. Perhaps a
descriptive clause that calls for
nominations of music made specifi-
cally by and for the dance market?
Even that has enough loopholes for
a Mack truck to drive through.
Guess we’ll all fall off that bridge
when we get there.

IN THE MIX: One of the better
albums to cross our desk in 1995 was
Derrick Carter’s deliciously atmos-
pheric “Sweetened, No Lemon.”
Unfortunately, it went sorely unno-
ticed by the club masses for the
most part, perhaps because the
enigmatic producer/musician filled
the set with free-flowing jams that
were at least two or so years ahead
of their time.

Well, now that the world appears
to have caught up with Carter’s
brain, Organico Records is offering
“Tripping Among The Stars,” a tune
from that collection that wriggles
with insinuating beats and crafty
keyboard loops. There are new
vocals by Chez & Heather, as well
as a brilliant remix by Atlanta’s

Wamdue Kids. Do not let this gem  p;4 Barwick.

All They Are. Max Music artist Noel W. Sanger, left, recently visited the label's
Miami office to celebrate the breakout success of his current single, “All We Are.”
Featuring a guest vocal by Sherilyn Jones, the house-driven track is winning
praise from both mainstream and underground club DJs, as well as from
crossover radio mix-show programmers. In addition to promoting this cut,
Sanger is forming his own indie label, Uplink Records, which will be distributed
by George Alvarado’s venerable Nitebeat Records. Sanger's first release for
Uplink is due in early April. Pictured with the producer/artist is Max Music's

pass you by . .. and use it as an
excuse to visit “Sweetened, No
Lemon.”

Good And Ready,” while “The Best

If you're in the mood for a twirl
back in time, do it with one of Next
Plateau’s fun new sets. “Sybil’s

Greatest Hits” effectively documents
the diva’s career with hits like “Don’t
Make Me Over” and “When I'm

Of C-Bank” shows how well the act
cruised from freestyle froth to Euro-

BOB CARLISLE

DIADEM 9691/BENSON

SHADES OF GRACE

THE BROOKLYN TABERNACLE CHOIR

28 | 27 | 15 | WaRNER ALLIANCE 46392/WCD FAVORITE SONG OF ALL |
29 | 25|18 | RON KENOLY  INTEGRITY 10812/WORD (N WELCOME HOME
30 | 28 | 65 | Smoe inesooat . WOW-199: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
31 | 29| 11 | VARIOUS ARTISTS  HOSANNA! 8952/WORD SHOUT TO THE LORD
RE-ENTRY| NEW SONG  BENSON 4373 LOVE REVOLUTION
33 | 34|62 | CECE WINANS  SPARROW 1441/CH_ORDANT ALONE IN HiS PRESENCE
34 | 37| 9 | BRYAN DUNCAN MYRRH~7009/WORD BLUE SKIES
35 | 24 | 82 | VARIOUS ARTISTS  WORD 9620 MY UTMOST FOR HIS HIGHEST
36 | 35| 15| TAKE6  WARNER ALLIANCE 46447/WCD BROTHERS
37 | 36| 46 | TWILA PARIS  SPARROW 1518/CHORDANT WHERE IisTAND
38 30|70 | CARMAN ®  SPARROW 1422/CHORDANT R.I.O.T.
39 | 40| 29 | RICH MULLINS  REUNION OllG/WORD- SONGS

NEWD | VARIOUS ARTISTS

SPARROW 1635/CHORDANT

PEACE IN THE VALLEY

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional mitlion indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates viny! available. [l indicates past or present Heatseeker title. © 1997, Billboard/BPI Communications.

disco sugar. Alongside yummers like
“One More Shot” (beautifully sung
by the fab Jenny Burton) are two
freshly minted potential hits, a cover
of Carol Douglas’ “Midnight Love
Affair” and “Tonight,” both featur-
ing intriguing new singer Whisper.

Also on the compilation tip, Nett-
werk Records has gathered a solid
set of jams for “Plastie,” which
aims to attract the growing base of

mall-America followers of electron-
ic dance music. Well-established
acts like the Chemical Brothers,
Underworld, and Meat Beat Man-
ifesto are slotted next to risers like
Sully, the Crystal Method, and
God Within. “Plastic” is worth the
money if only for the rare Rabbit
In The Moon interpretation of
Sarah McLachlan’s “Possession.”
Get it.
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by Lisa Collins

STOMPIN’ AND SHOUTIN’ IN THE BIG APPLE:
More than 700 turned out for the fifth annual pre-Gram-
my Gospel Night Celehration, held Feb. 25 at New York’s
Society for Ethical Culture.

Standout performances by Anointed, Donnie
McClurkin, Fred Hammond & Radical For Christ.
Beverly Crawford, Cissy Houston, Bishop Paul Mor-
ton, and Hezekiah Walker punctuated the evening, which
was hosted by CeCe Winans, motivational speaker Les
Brown, and Gospel Today publisher Teresa Hairston.
Evangelist Jack McCullough keynoted, speaking on the
theme “Where’s the gospel in gospel music?”

The event was organized by Warner Alliance, with co-
sponsorship this year {rom Benson Musi¢ Group and Ver-
ity Records. Warner Alliance VP Demetrus Alexander
says, “The goal is to provide gospel artists—traditionally
excluded from mainstream Grammy Week festivities—
with a forum to celebrate their success in a way conducive
to their own calling and to be encouraged to continue their
comrnitment to music ininistry.”

Meanwhile, recent Grammy winner Houston (who won
best traditional soul gospel album for “Face To Face”)
begins rehearsals for her debut at the Theater at Madi-
son Square Garden in New York in the world premiere of
the gospel musical “This Is My Song,” which will run for
nine performances March 18-23. Joining Houston in the
production—which traces the roots oi gospel from the

slave spirituals to its contemporary gospel stylings—are
Tramaine Hawkins and Shirley Caesar.

REMEMBERING THE KING: Intersound has kicked
off an aggressive marketing/publicity campaign in sup-
port of its just-released tribute project “James Cleve-
land—We Remember Him: A Musical Legacy,” which fea-

tures Walter Hawkins, Vickie Winans, the Clark |

2

Sisters, and a duet from Kim McFarland and Howard |

Hewett. A promotional DAT featuring personal recollec-
tions of Cleveland from artists who performed on the pro-
Ject was serviced to radio stations to coincide with the set’s
Feb. 25 release date.

Additionally, a 1997 calendar devoted to Cleveland was
cireulated in January in support of the album, which show-
cases reworked tunes recorded by the late gospel great.
Also coming from Intersound this month is newcomer
Clinton McFarland with his debut, “Wake Up,” and the
TM Mass Choir’s “He’s Been Good.” It is the third release
from the 63-member, Indianapolis-based choir, composed
of young adults ages 11-23.

B RIEFLY: Soaring sales of Donnie McClurkin’s self-
titled Warner Alliance debut-—averaging 2,500 units per
week, according to the label—are being fueled by an
increased schedule of radio interviews and in-store
appearances. McClurkin, on a promotional tour in Europe,
is booked solid for the next four months. He had served as
associate pastor at Marvin Winans’ Detroit-based Per-
fecting Church . .. Boyz II Men member Michael
McCary teams with Inerje Barrett in the launching of a
contemporary gospel label, Inerje Records. The first
release is “Inerje Barrett—My Testimonies.”

Jonathan Slocum has negotiated a three-record pact
with Warner Alliance . . . And on a high note, Ron Winans
was released last week frem a Detroit hospital after under-
going life-threatening heart surgery in February. He will
continue his recovery at home.

1980 BIR 1997

Serving the Gospel Community for 17 years!
How can we serve

YOU?

Direct Video Sales
International / Domestic Licensing
P.0.P. Displays
In-Store Artist Appearances
Co-op Advertising
Cutout Sales
Overstock Item Discounts
Radio Promotions
TV Packages
Budget Lines
Accompaniment Tracks
Sheet Music
If interested, call us at 404°524¢6835 or fax us at 40468120033 TODAY!

ATLANTA INTERNATIONAL RECORD CO., INC. 881 Memorial Drive S.E., Atianta, Georgia 30316
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1 14 | SOUNDTRACK
[ ' | ARISTA 18951 14 weeks at No. 1 THE PREACHER'S WIFE
’ 2 | 2 |45 | KIRK FRANKLIN AND THE FAMILY ®  G0SPO CENTRIC 721 WHATCHA LOOKIN' 4
[©E CARLTON PEARSON ‘
[ WARNER ALLIANCE 46354 f§ ~~ LIVE AT AZUSA 2 PRECIOUS MEMORIES
4 1 3 | 40 | FRED HAMMOND & RADICAL FOR CHRIST
| ° BENSON2320FH o THE SPIRIT OF DAVID
@| 7 VARIOUS ARTISTS
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L | — — = e |
10 |10 | 35 | YOLANDA ADAMS  TRIBUTE 1000/DIADEM  YOLANDA LIVE IN WASHINGTON
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il Bl Bl MALACO 6022 § s - I'LL SEE@ IN THE RAPTURE
12 | 13| 73 | CECE WINANS  sPaRROW 51441 ALONE IN HIS PRESENCE |
(3| 16 | 3 | TD, JAKES
£ 1 CRD 67931/EP T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
14 | 15 | 44 | RICHARD SMALLWOOD WITH VISION 7
0| veRiTy 2015  ADORATION: LIVE IN ATLANTA |
15 | 11| 13 | THE GEORGIA MASS CHOIR  savoy 7 GREATEST HITS jl
| 16 | 17| 21 | HELEN BAYLOR  wORD 67803/EPIC LOVE BROUGHT ME BACK__]
50 | 20 | RICKY DILLARD'S NEW GENERATION CHORALE o
|\ ks CRYSTAL ROSE 20129/STARSONG WORKED IT OUT
34| 9 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD “
19 | 14 | 15 | MIGHTY CLOUDS OF JOY INTERSOUND 9226 LIVE IN CHARLESTON
S - — - — ——
20 | 18 | 54 | V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 43014 STAND!
21 | 19 | 35 | RON WINANS PRESENTS FAMILY & FRIENDS
| SELAH 33205 i FAMILY & FRIENDS IV
22 | 23| 87 | YOLANDA ADAMS  TRIBUTE 1359/DIADEM MORE THAN A MELODY
@)| |3 SHIRLEY CAESAR’S OUTREACH CONVENTION CHOIR
|\ WORD 67587/EPIC : JUST A WORD
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- —
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1. International Buyer’s Guide: The worldwide music & video
by Jim Macnie

Symphony,” which will include the Bix work, he’s got to
score three new films. But, he says, that’s why he chose to
make his home in Los Angeles.

“Jazz is my first love. I came to this country because
Dizzy Gillespie brought me here from Buenos Aires. But
1 also love movies. I moved to Hollywood because I was
attracted to scores by guys like Henry Mancini—he was
one of the first to start mating jazz with a symphony orches-
tra—and Johnny Mandel, who'd also been a jazz musician.
I knew I could work that combination. One of my first scores
was “The Cincinnati Kid,” where Ray Charles was accom-
panied by symphony. This idea of combining the two kinds

business-to-business directory jam-packed with record & video c0's,
music publishers, distributors & more. $125

READY FOR HIS CLOSE-UP: Lalo Schifrin works on

2. International Talent & Touring Directory: The source
for U.S. & International talent, booking agencies, facilities, services & I

products. $39

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $155

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $55

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the

Nashville region & country music genre. $55

6.4 The Power Book Fall 1996 Edition: The ultimate
guide to radio and record promotion. Lists Radio Stations (Country,
Rock, R&B, Top 40), Record Companies, Radio Syndicators and

Top 100 Arbitron Markets. $75.

7. Intemational Latin Music Buyer’s Guide: The essential
tool for finding business contacts in the latin music marketplace. $65

To order your Directory today, call {800) 344-7119, in NJ,
(908) 363-4156. You can fax your order to (908) 363-0338,
or mail this ad with check or money order to: Billboard
Directories, P.O. Box 2016, Lakewood, NJ 08701.

his ever-increasing body of work in a studio behind his Bev-
erly Hills, Calif., home, which was once owned by Groucho
Marx. It’s an office of sorts, but also a haven, because after
four decades of composing, the process of creating music is
still Schifrin’s biggest thrill.

“I love to come out here and begin a new project,” says
the 63-year-old native of Argentina. Make that projects.
1996 was a bountiful year for Schifrin, who scores Holly-
wood films and writes extended pieces that braid elements
of jazz with the symphonic language. His highly regarded
“Gillespiana” from 1961 was brought up to date with per-
formances at the Hollywood Bow! and the Monterey Jazz
Festival. He also debuted a new commission, “A Rhapsody
For Bix,” in Iowa, jazz trumpeter Bix Beiderbecke’s home
state.

And two of his pieces received Grammy nominations:
“Charlie Parker: The Firebird (Medley),” which blends bits
of Stravinsky’s ballet with Bird’s melodies, and Adam
Clayton and Larry Mullen’s update of his signature tune,
“Mission: Impossible,” which accompanied last summer’s
film version of the classic television show. Both are part of
his “Jazz Meets The Symphony, No. 3” disc, which is on
Atlantic.

“] feel very young,” says Schifrin. “I think this kind of

of music has been germinating for a while.”

The fourth installment of the series will include not only
“A Rhapsody For Bix,” but possibly another nod to one of
jazz's major soloists. “We don’t have a contracted deal yet,”
says Schifrin, “but I want to do a tribute to Lionel Hamp-
ton, featuring Milton Jackson. It’s a tribute to both of
them, really”

The Bix piece is also scheduled for several performances
toward the end of the summer, including a classical music
festival in Vibier, Switzer land. “It’s a great experience to
hear your music live,” Schifrin says. “Actors will tell you
that it’s great to do theatel because of the audience reac-
tion. It’s the same with music. The studio has the red light,
s0 you can correct any mistake. It’s different in public: We
keep going, and it’s more exciting. The audience stimulates
us.”

Looks like his mission is quite possible indeed.

DATA: The lineup for the somewhat hidden but globally
acknowledged International Festival Musique Actuelle in
Victoriaville, Quebee, has been announced. Icach year a
throng of avant improvisers and fans of bold-faced experi-
mentation descend on the tiny farm town an hour east of
Montreal. This year’s participants include vocalist ’hil
Minton, guitarist Fred Frith, bassist William arker,

activity keeps you fit.” Schifrin needs such vigor. Before he
starts recording the fourth installment of “Jazz Meets The

W

mmmmn The Beethoven Quartets,
Plus A ‘Key,” From DG

Please add $6 per directory for shipping ($13 for intemational orders).Add applicable
sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
All sales are final. BDZZ302~

(Continued on next page)

L

HESKY { RECORDS

Congratulates

Paquito D’Rivera,
Carlos Franzetti

And All The Wonderful
Musicians Involved For
Creating One Of The
Best Jazz Recordings
Of The Year!

39th Annual

PARUITO D'RIVERA

AITS OF CUBA

Franzetti

Paquito D'Rivera Portraits of Cuba4 JD 145

GRAMMY Awards

WINNER®
Best Latin Jazz Performance

Special Thanks To The Members Of NARAS For Their Support

CLASSICAL EVEREST: After
two decades of collaboration, the
Emerson String Quartet decided
to record the central behemoth of
its literature, and on Tuesday (11)
Deutsche Grammophon releases
the group’s seven-disc slipcased set
of the 16 Beethoven quartets. In
an era when major-label releases of
core repertoire at tull price are
considered not quite the economic
thing to do, DG has come up with
some creative ideas to support its
ensemble’s heroic endeavor.

EMERSON STRING QUARTET

As a way to help novice—and not
so novice—listeners find their way
through this sometimes daunting
repertoire, DG has put together a
single disec, “The Key To The Quar-
tets,” which will be sold separate-
ly at midprice. Clocking in at 77
minutes, “Key” features key move-

(lassical
KEEPING
SCORE

by Heidi Waleson

DG hopes, consumers will opt for
the full treatment.

As a special incentive for radio,
DG has also created a music and
interview CD, which will be
shipped to 400 stations. The disc
includes a seven-minute radio fea-
ture, narrated by Julie Burstein,
with music and comments from the
quartet members. It serves as an
introduction to the cycle and gives
the musicians’ colorful verbal
impressions of what the musiec
means to them. Violinist Philip
Setzer feels as though he’s “read-
ing Beethoven’s private diary”
when he plays the quartets; for cel-
list David Finckel, it’s “as if you
had a party and invited all your
craziest, most interesting friends
and then had to decide at which
table for four each was going to
sit.”

The CD also includes nine quar-
tet movements, divided equally
among the early, middle, and late

YOU CAN HEAR THE DIFFERENCE “"“""(‘)ff ments in the cyele, chosen by mem-  quartets, each with a spoken intro-
O P - - . . NAIRD bers of the Emerson, and has pro- duction from two or more of the
TO ORDER CALL 1-800-331-1437 or 212-386-7537 Listen and learn http/Avww.chesky.com musicians. The initial shipment of

gram notes by violinist Eugene
Drucker. With a taste of the cycle,

(Continued on next page)
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(Continued from preceding page) E 3 §§ -LrAIE-irEtE& NUMBER/DISTRIBUTING LABEL ARTIST
the boxed set will include the radio  ed by the library of the University of
CD as a bonus. Pennsylvania. The site (http/www. * & NO.1 & %

DG’s Wende Persons reports that  library.upenn.edu/special/gallery/an- || 1 |38 g;E’TFcRH%%%EAT.ezstG i ) BILL WHELAN
55 stations have already committed derson/index.html) includes video THEBEST OF THE GIPSY KNGS o . QIESVRINGS
to airing the complete quartet cycle, footage from her 1939 concert at the 2 | 2 | 101| \Onesuch 79358/AG
beginning in April. The quartet is - Lincoln Memorial, as well as her per- @ 7 | 99 | SANTIAGO ) THE CHIEFTAINS
also touring the U.S. intensively, formance of the Sibelius song Var RCA VICTOR 68602
with 20-plus dates this month and  det en drom?” (Was It A Dream?), 4 |32 f&ﬁ{g?;;gﬁmw VARIOUS ARTISTS
April, and will do five in-store per- recorded in Paris in 1936 but never ROGHA: THE BEST OF CLANNAD CLANNAD
formances (Los Angeles, San Fran- commercially released. The Penn 3 | 415 | Rcasears
cisco, Chicago, New York, and Wash-  Library also plans to construct the (5)|NEWD LEGENDS JAMES GALWAY & PHIL COULTER
ington, D.C.) at Borders bookstores  Marian Anderson Music Study Cen- SeeVICIoR 68778,
during April. The quartet will also  ter and Exhibition Gallery to catalog RE-ENTRY Lﬁ%ﬁuﬂg oD VARIOUS ARTISTS
open the fall season of NPR’s “St. and make available the singel"s per- NEW)> CELTIC CROSSROADS JOHN WHELAN & FRIENDS
Paul Sunday Morning” with three sonal papers and more than 240 test NARADA 61060
prggrams dedicated to the early, recordings. 9 13| 4 ITEllsjr’foR — KODO
middle, and late quartets.

L FRIENDS OF CRI: Composer Lou | 10 | 5 | 7 | QUiDAM RSV ORI

G RAMMYS: I guess we know
where we stand when classical music
gets under five minutes on the
Grammy Awards. Do they figure it
by market share? And to have the
faux-British-accented Jessye Nor-
man as the presenter of the one
award.announced on the air proba-
bly isn't the way to get across the
idea that the music isn’t just for
snobs. Isn’t there some way to do an
all-classical awards show, or maybe
a classical and jazz show, that could
better show off the wondrous variety
of the classical world?

MORE ON MARIAN: In addition
to other tributes, Marian Ander-
son’s 100th birthday has sparked the
creation of a World Wide Web site
devoted to her life and work, creat-

Harrison and choreographer Mark
Morris, artists decades apart in age
but matched in exuberance, will be
lending their talents to a benefit for
the nonprofit label Composers
Recordings Inc. (CRI) March 20 at
City Center’s fifth-floor studio in
New York. The evening will feature
live music by Harrison, who is 80; a
solo danced by Morris; and a dis-
cussion moderated by Joseph Dal-
ton, CRI’s managing director. Mor-
ris has choreographed numerous
dances to music by Harrison, and
the composer has just written his
first score expressly for Morris. The
collaboration premieres in Berkeley,
Calif., in March, and will be seen in
New York at the Brooklyn Academy
of Music in April. Tickets to the
benefit are $125. Call CRI at 212-
941-9673.

BLUE NOTES

(Continued from preceding page)

percussionist Bobby Previte, pianist
Irene Schweizer, the Rova sax quar-
tet, Belgian prog-rockers Universe
Zero, and several others. The fest runs
May 15-20. Call 819-752-7912.

Another annual outing in a rural set-
ting, with a wholly different aesthetic,
has also announced its schedule. With
the Berks JazzFest *97, March 18-23,
contemporary jazz fans in the area of
Reading, Pa., will have it all. Lee Rite-
nour, Spyro Gyra, Bob James, Kirk
Whalum, Buddy Guy, Béla Fleck &
the Flecktones, Dianne Reeves, Patti
Austin, and the Heads Up Super Band

(featuring Joe McBride, Kenny Blake,
and Gerald Veasley) will perform at
various venues.

Congratulations to Michael Breck-
er for picking up a pair of Grammys.
His Impulse! disc “Tales From The
Hudson” was deemed best jazz instru-
mental performance by an individual or
group, and the record’s “Cabin Fever”
took the award for best jazz instrumen-
tal solo. A recent weeklong stint of SRO
gigs at New York’s Birdland club found
Brecker offering some of the most
potent tenor sax solos yet to be heard in
1997.

Dnee Calalog

REGGAE MUSIC

7 Same fbaf Mad, Best Price

Call Toll Free To Place Orders

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St.. W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

PROTECT US JAH
Morgan Heritage
LP, CD, & CASS
VP 1485-2

LARGEST DISTRIBUTOR

RCA VICTOR 68601

THE BEST OF ALTAN ALTAN
@ RE-ENTRY GREEN LINNET 1177
12 | 9 |51 TIERRA GITANA GIPSY KINGS
NONESUCH 79399/AG
13 | 8 130 SPIRITCHASER DEAD CAN DANCE
4AD 46230/WARNER BROS.
14 157 L'AMOUR OU LA FOLIE BEAUSOLEIL
RHINO 72622
A CELTIC TALE MYCHAEL DANNA & JEFF DANNA
RE-ENTRY HEARTS OF SPACE 11063

TOP REGGAE ALBUMS.

* & NO.1 & &

MY XPERIENCE BOUNTY KILLER

46]

1 1|25 BLUNT/VP 1461*/TVT 12 weeks at No. 1
NATURAL MYSTIC BOB MARLEY & THE WAILERS
2 | 93 | 10 GONG 524103+/ISLAND
@ 3186 BOOMBASTIC A SHAGGY
VIRGIN 40158*
4 5 | 68 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
@ 718 'TIL SHILOH BUJU BANTON
LOOSE CANNON 524119*/ISLAND
6 4l MAESTRO BEENIE MAN
VP 1486*
7 6 | 69 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
8 9117 STRICTLY THE BEST SEVENTEEN VARIOUS ARTISTS
VP 1489*
9 '8 3 MAN WITH THE FUN MAX| PRIEST
VIRGIN 41612
10 | 11| & SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001
11 12|40 REGGAE GOLD 1996 VARIOUS ARTISTS
VP 1479*
JOYRIDE VARIOUS ARTISTS
12 |10} 10 | yf 3103
JUSTUSS SNOW
1416 | FAsTwEST 62004/EEG
14 | 13|17 STRICTLY THE BEST EIGHTEEN VARIOUS ARTISTS
VP 1490+
15 | 15| 13 FIRE ON THE MOUNTAIN VARIOUS ARTISTS
POW WOW 7462
TOP BLUES ALBUMS.
* & NO.1T & %
1 1116 HELP YOURSELF PEGGY SCOTT-ADAMS
MISS BUTCH 4003/MARDI'GRAS [ 7 weeks at No. 1
————
2 215 LIE TO ME JONNY LANG
A&M 540640 [
3 3170 GREATEST HITS A STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC 6621 7*
4 4140 GOOD LOVE! JOHNNIE TAYLOR
MALACO 7480
@ 6 |37 JUST LIKE YOU KEB' MO’
OKEH 67318/EPIC
6 5 | 69 LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD
GIANT 24621/WARNER BROS. -
@ 8130 A TRIBUTE TO STEVIE RAY VAUGHAN VARIQUS ARTISTS
EPIC 67599
8 7 |3 BLUE DROPS OF RAIN COREY STEVENS
EUREKA 77053/DISCOVERY
@ 0] 7 UNDER ONE ROOF ROOMFUL OF BLUES
BULLSEYE BLUES 9569/ROUNDER
10 | 9|33 A PIECE OF YOUR SOUL STORYVILLE
CODE BLUE 82921/AG .
@ 12 | 53 PHANTOM BLUES TAJ MAHAL
PRIVATE MUSIC 82139/WINDHAM HILL i
SIMPLY TYRONE DAVIS
12 | 111 6 | Sataco 7483
ESSENTIAL WOMEN IN BLUES VARIOUS ARTISTS
14 | 4 | \i0USE OF BLUES 161257/POLYGRAM
14 | 13| 48 THE ALLIGATOR RECORDS 25TH ANNIV. COL. VARIOUS ARTISTS
ALLIGATOR 110/111
15 | 15 LIVE! THE REAL DEAL  BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)

SILYERTONE 41543/JIVE

O Albums wih the greatest sales gains this week. @ Recording Industry Assn. Of Amenica (RIAA} certification for sates of 500,000
units; A RIAA certification for sales of 1 million units with each additional milllon indicated by a numearal following the symbol.

For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multipli
discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates viny! available

shipments by the number of
indicates past and present

Heatseekers tities © 1997, Billboard/BP| Communications and SoundScan, Inc.

JOHN LEE

HOOKER
DON'T
LOOK
BACK

The new album from the legendary
two-time Grammy™-winner

Lot

FEATURING VAN MORRISON,
LOS LOBOS & CHARLES BROWN

Produced by Van Morrison except
“Dimples” produced by

Los Lobos with Mario Caldato Jr.
Executive Producer/

Additional Production: Mike Kappus

ALSO AVAILABLE:

CHILL ouT

BOOM BOOM

LEGENDARY MODERN RECORDINGS
MR. LUCKY

JEALOUS

aeintalank ==

@1997 Virgin Records Amernca Inc. Iottp:/fwww virginTecords com
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CASUAL TONALITIES BRINGS JAPAN’S PUGS TO U.S.

(Continued from page 15)

break through stateside, they
would be the first to do so singing
in Japanese.

Their live shows combine camp
theatrics with a sonic barrage
that’s equal parts pop and in-your-
face underground weirdness. As
Pugs vocalist Honey*K, who looks
like a B-girl from a bar in the
asteroid belt, alternates between
seductively whispered phrases and
high-pitched wails, “metal percus-
sionist” Steve Eto takes auto parts
and other bits of industrial junk
and destroys them onstage with his
arsenal of chain saws.

While the band wanders about in
costumes that could have come
from the set of a low-budget Japan-
ese sci-fi TV show, Kamiyama
directs the onstage madness while
perched in front of his keyboards,
his chinchilla stole flying about as
he plays the synthesizer, plucks the
electric violin, and summons up a
bizarre array of sounds and musi-
cal fragments from his handy sup-
ply of floppy discs.

The Pugs, who start their first
full-scale U.S. tour Wedneday (12)
with a showcase gig at Los Ange-
les’ Lumpy Gravy Lounge, have
been getting lots of attention fol-
lowing the Jan. 14 release of their
American debut album, “Pugs Bite
The Red Knee,” by L.A.-based
indie label Casual Tonalities, a sub-
sidiary of animation company
Klasky-Csupo (Home and Abroad,
Billboard, Aug. 31, 1996). The
band’s American tour also includes
dates at such venues as New York’s
Knitting Factory and Seattle’s
Crocodile Cafe (Popular Uprisings,

RIAA CERTIFICATIONS .

(Continued from page 16)

down,” Arista, 3 million.

The Beatles, “Anthology 3” (two-
CD set), Capitol, 3 million.

Tracy Byrd, “No Ordinary Man,”
MCA, 2 million.

Deana Carter, “Did I Shave My
Legs For This?,” Capitol Nashville, 2
million. J

Randy Travis, “0ld 8 X 10,” Warn-
er Bros., 2 million.

Bush, “Razorblade Suitcase,” Trau-
ma/Interscope, 2 million.

New Edition, “Home Again,” MCA,
2 million.

Snoop Doggy Dogg, “Tha Doggfa-
ther,” Death Row/Interscope, 2 million.

&, “Emancipation” (two-CD set,)
NPG/EM], 2 million.

PLATINUM ALBUMS

Blues Traveler, “Live From The
Fall,” A&M, its second.

The Beatles, “Anthology 3” (two-
CD set), Capitol, their 33rd.

Snoop Doggy Dogg, “Tha Doggfa-
ther,” Death Row /Interscope, his sec-
ond.

Sublime, “Sublime,” Gasoline Alley,
its first.

Bush, “Razorblade Suitcase,” Trau-
ma/Interscope, its second.

Aaliyah, “One In A Million,” Back-
ground, her second.

Steven Curtis Chapman, “Heaven
In The Real World,” Sparrow, his first.

Harry Chapin, “Greatest Stories—
Live,” Asylum, his first.

Foxy Brown, “Ill Na Na,” RAL, her
first.

Billboard, Feb. 15).

The Pugs are managed in the
U.S. by New York-based Chibari
Inc., which also handles Pizzicato
Five. But another Pizzicato Five
the Pugs are not. The band’s sound
is intense and powerful, drawing
on just about every musical genre
short of Albanian sheepherding
songs. The opening drum part in
“Shizku Is Color Of Tears,” for
example, is straight out of the
Ronettes’ “Be My Baby,” while the
song’s heavily layered synths and
doom-laden riffs recall "70s prog-
rock—until the very end, when it
mutates into an acoustic bit that’s
as much unhinged as unplugged.

Besides original material, writ-
ten collectively by the band (with
lyrics by Honey*K), “Pugs Bite
The Red Knee” includes demented
covers of “Tequila” and “Popcorn.”
The album is a compilation of songs
ongthe Pugs’ first four Japanese
albums, which have each sold some
3,000 copies in Japan, according to
Kamiyama.

“The whole Pugs U.S. team feels
that the band will, at very least,
become a strong cult band here,”
says Terri MacMillan, VP of A&R
and marketing at Chibari. “And,
with effettive marketing and a
measure of magic, they can go
much further. The Pugs’ musie,
Casual Tonalities’ excitement about
the band, Klasky-Csupo’s art, and
the band’s incredible live perfor-
mance are unusually strong ele-
ments to appeal to potential fans in
the U.S. and internationally.”

1f anyone deserves to be called
the hardest-working person (off-

stage, at least) in Japanese show
business, it’s Kamiyama, who
besides running the God Mountain
label, is in big demand as a produc-
er. “I’ve produced three albums
already this year,” he says during a
mid-February interview. Kamiya-
ma’s latest production project is a
new band called Rosalie Goes,

“which has an unusual instrumental

lineup: guitar, drums, acoustic
bass, and accordion.

Kamiyama begins the interview
at Tokyo’s Avaco studio by name-
checking the late modern classical
composer Toru Takemitsu, who
used to record at the facility. “I'm

‘It’s a good record
to put on if the
house takes four
hours to clean and
you only have two’

influenced by Takemitsu’s attitude
toward music,” says Kamiyama.
“He was very flexible. He didn’t
have any musical education, but he
had passion. He mixed all kinds of
music—pop, Japanese classical,
avant-garde, everything.”
Kamiyama, who has collaborated
with John Zorn, Marec Ribot, the
Boredoms’ Eye Yamatsuka, and
George Clinton, among others,
brings that same sense of eclectic
enthusiasm to his music, which
ranges from the uncompromisingly
experimental Optical 8 to the more
pop-oriented sound of the Pugs.

Tool, “Aenima,” Zoo Entertainment,
its second.

Various artists, “Ultimate Dance
Party, 1997,” Arista.

Alan Jackson, “Everything I Love,”
Arista/Nashville, his sixth.

James Horner, “Braveheart” sound-
track, London, his first.

GOLD ALBUMS

The Beatles, “Anthology 3” (two-
CD set), Capitol, their 38th.

Various artists, “19 Hot Country
Requests, Volume 1,” Epic Nashville.

Sounds Of Blackness, “Africa To
America,” A&M, its second.

Snoop Doggy Dogg, “Tha Doggfa-
ther,” Death Row/Interscope, his sec-
ond.

Tracy Byrd, “Tracy Byrd,” MCA,
his third.

Patty Loveless, “Greatest Hits,”
MCA, her fifth.

Various artists, “Mr. Holland’s
Opus” soundtrack, Polydor.

Bush, “Razorblade Suitcase,” Trau-
ma/Interscope, its second.

Sounds Of Blackness, “The Evolu-
tion Of Gospel,” A&M, its third.

Neil Young, “Zuma,” Reprise, his
15th.

GOLD ALBUMS
Kevin Sharp, “Measure Of A Man,”
Asylum, his first.
The Cardigans, “First Band On The
Moon,” Mercury, their first.
Redman, “Muddy Waters,” RAL,
his third.

Foxy Brown, “Ill Na Na,” RAL, her
first.

Flesh & Bone, “TH.U.G.S.,” RAL,
its first.

Point Of Grace, “The Whole
Truth,” Word, its first.

Ty Herndon, “What Mattered
Most,” Epic, his first.

Dru Hill, “Dru Hill,” Island, its
first.

Newsboys, “Take Me To Your
Leader,” Star Song, their first.

Alan Jackson, “Everything I Love,”
Arista/Nashville, his seventh.

Bill Whelan, “Riverdance,” At-
lantie, his first.

Cyndi Lauper, “12 Deadly Cyns
And Then Some,” Epic, her third.

Various artists, “My Utmost For His
Highest,” Myrrh.

PLATINUM SINGLES
Whitney Houston, “I Believe In
You & Me,” Arista, her fourth.

GOLD SINGLES

Whitney Houston, “I Believe In
You & Me,” Arista, her 14th.

Dru Hill, “In My Bed,” Island, its
second.

MC Lyte, “Cold Rock A Party,”
EastWest, her third.

Jewel, “You Were Meant For Me,”
Atlantic, her first.

702, “Steelo,” Motown, its first.

Assistance tn preparing this story was
provided by Gina van der Viiet.

Pop-oriented, that is, in the sense
that the band plays songs that have
a recognizable beginning, middle,
and end; the Pugs are still worlds
away from the Japanese main-
stream—as well as the rest of the
Japanese indie/underground scene,
for that matter.

“We have no chance in Japan,”
says Kamiyama, “because Japanese
record companies don’t like the
Pugs. We have a good chance in
America.” He notes that the only
reason the Pugs are distributed by
Nippon Columbia is that Prime
Disk, a Nippon Columbia-owned
production company to which the
band is signed in Japan, supports
the Pugs.

The band’s first U.S. show was in
1994 at a music industry showcase
in New York; their second in March
of last year at another industry
conference in Austin, Texas. In the
audience at the latter show was
Mike Mena, director of operations
at Casual Tonalities.

“I thought they were amazing,”
says Mena, formerly VP of A&R
and marketing at EMI Records.
“After I saw them, I was anxious to
see whether they were going to be
as good on record as they were live.
With them, I was very happy to see
that they did translate onto a
recording. It gave me the optimism
that, although it was not in English,
it would succeed just on the sheer
energy of the music and the quali-
ty of the songs.”

Meanwhile, the Pugs had already

come to the notice of Chibari, a

New York-based management
agency that specializes in promot-
ing Japanese artists in the U.S.
Tomonori Sato, an A&R man at
Tokyo-based Nippon Columbia’s
Triad label (home of Pizzicato Five,
also promoted in the U.S. by
Chibari) sent Chibari some Pugs
albums last year.

“Tomonori has really good ears,
so we pay close attention to his sug-
gestions,” says MacMillan, who met
Kamiyama some five years ago
when the artist was doing some
recording in New York. “We stayed
up all night listening to Pugs’ God
Mountain CDs, and were complete-
ly blown away. When we discovered
it was Hoppy, we knew. the magic
was in place.”

Mena, eager to sign the band,
contacted MacMillan, and starting
last spring Chibari and Casual
Tonalities planned the Pugs’
assault on America. Besides key
print outlets, college radio has
been a focus of the Pugs’ stateside
promo campaign.

The interest doesn’t end there,
however. “A number of commercial
alternative stations have called me
and said, ‘How come I don’t have
this album?’ ” Mena says, adding
that the song getting the most
attention from radio is the album’s
opening track, “Mari In Love.”

At retail, Mena says, the label is
giving away 3,000 copies of the
album to stores in areas where the
Pugs have gotten airplay, to
encourage the retailers to stock it.
“It seems to be working really
well,” Mena says. “It’s getting
decent in-store play.

“Our optimism for this is very,
very high,” he adds. “I keep telling

people that I don’t think this is
going to be good just on an indie
level, I think this is going to be a
gold record. I think this is going to
be a trip to the Grammys. And I'm
not -one of those ‘hypie’ people who
say, ‘Yeah, yeah, it’s going to be a
smash,” when I don’t really believe
it. I really, truly believe that the
Pugs could be one of those few
bands that transcend the language
barrier, which I think makes them
very, very important.”

Mena adds that the album book-
let contains English translations of
the lyrics, as well as phonetic ren-
derings of the Japanese.

Another focus of the Pugs’ promo
campaign is their Internet home
page (http://tonecasualties.com/
data/CT/P/PUGS.html), which fea-
tures “Honey*K’s Advice To The
Lovelorn.”

“Honey*K’s lyrics indicate that
she’s a woman with a very quirky
view of love and relationships that
kind of merges the mystery of the
Japanese approach with her own
unique twist,” says MacMillan.

“In the Pugs, we mix pop musie
and noise music, avant-garde style
musie,” explains Kamiyama. “My
other units are just avant-garde,
experimental music. For example,
the music of my band O*N*T*J [in
which Honey*K is also lead vocal-
ist] is more flexible, free music, but
the Pugs’ music is more strue-
tured.”

The band was formed four years
ago when Kamiyama made a tape
at his home studio with Honey*K
and guitarist Hikaru Yoshida.
“Then I called different musicians
I know and asked them to join the
band,” Kamiyama says. The Pugs’
core lineup now includes Eto (per-
cussion, metal, gong, meat grinder,
chorus), Hajime Okano (waste
bass, chorus), and Kazuhisa
“Roger” Takahashi (drums, cho-
rus).

Mena says Casual Tonalities
owner Gabor Csupo, whose anima-
tion company handled the first
three seasons of “The Simpsons,”
as well as “Rugrats” and “Aaaaah!
Real Monsters!,” hopes to do an
animated video for one of the
tracks from “Pugs Bite The Red
Knee.” “We’re going through sev-
eral distributors, but we've got a
few knocking on our door right now
because of the success we’ve had,”
says Mena, adding that there is
growing interest in the Pugs in
Europe.

After the tour, the Pugs hope to
record their next album in Chicago
with producer Steve Albini,
although confirmation of that is
still pending, according to MacMil-
lan.

Meanwhile, Mena says that “Mari
In Love” is a perfect summary of
the band’s style. “The song is quin-
tessentially Pugs. It says every-
thing as to what they’re about,
which is swallowing everything
Western, putting it into a blender
and spitting it out in a fresh,
unique way.

“It’s not a good record to put on
if you want to mellow out,” he adds,
“but it’s a good record to put on
when the house is going to take
four hours to clean and you only
have two hours to do it.”
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Studio Action

ARTISTS & MUSIC

Grammys Grow In Garden

Crew Goes All Digital With Capricorn Board

B BY PAUL VERNA

NEW YORK—In the moments pre-
ceding the kickoff of the Feb. 26 Gram-
my telecast, the atmosphere inside the
Effanel Music truck brought to mind
scenes from “Apollo 13” of the NASA
Command Center in Houston.

“T minus 30,” crackled a voice in a
walkie-talkie counting down the sec-
onds until air time. Meanwhile, Gram-
my mixing supervisor Hank Neuberg-
er and Effanel engineers Randy
Ezratty, John Harris, and Mark
Hutchins manned the board as a clus-
ter of other engineers and technicians
looked on attentively.

It wasn't that Chicago Recording
Co. (CRC) veteran Neuberger and the
Effanel staff were strangers to Gram-
my sound. In fact, they have been
involved in mixing sound for the
Grammys and other top awards shows
for years. But this year’s show was
unlike any in the past. For one thing, it
was held at Madison Square Garden—
a larger and more difficult venue than
Radio City Music Hall in New York and
the Shrine Auditorium in Los Angeles,
the sites of recent Grammy Awards.
And partly because of the demands of
the Garden, the crew decided this year
to use an all-digital board—the
AMS/Neve Capricorn.

“This is clearly the most complex
audio show in television broadcasting,”
said Neuberger, who worked with CRC
owner and Grammy sound designer
Murray Allen, veteran producer and
Grammy music mix producer Phil
Ramone, and the Effanel staff on the
music mixes for the show. “You've got
something like 600 mike inputs
scrolling by in three hours live, and
we’re 800 feet from the stage.”

One way for the broadcast sound
crew to circumvent the distance prob-
lem is to place mike preamps on the
side of the stage and convert to line
level there, according to Neuberger.
“But the problem with that is then
you're depending on an assistant with
a walkie-talkie in front of the mike pre,
because no one has remote control of
the mike pre’s at the quality we need,”
explained Neuberger.

“So we started thinking about a
Capricorn, because it actually does
have mike pre’s we could put on the
stage that are remote-controllable
from the desk here in the truck. We
realized if we did that, we could con-
vert through the Capricorn’s [analog-
to-digital] converters on the stage
instead of carrying massive amounts
of copper wire 800 feet.”

Just as important, a digital system
would allow engineers to instantly
recall all mix settings, enabling multi-
ple rehearsals of individual sets during
the rehearsal period and the consoli-
dation of all performance mixes into
one truck.

“Traditionally, the Grammys, the
[MTV] Video Music Awards, and most
of the big music television shows are
done with not only a video truck that
combines all the audio elements—the
audience, things like that—but spe-
cialty audio trucks for artist perfor-
mances,” said Ezratty. “And we've

always used two trucks to stagger
between the performances so there'd
be time to do recall. While one artist is
on you're doing the recall for a new one,
going back and forth, which has actu-
ally been fine, but it seemed like the
writing was on the wall for this tech-
nology.”

Another advantage of a one-truck
system was having a single monitoring
environment, which afforded the crew
unprecedented consistency.

“We were able to do our rehearsal
remixes in the same environment,”
said Neuberger. “So the Capricorn so
far seems like the ultimate solution to
the challenges we had coming to this
new arena.”

Although the remote recording com-
munity knew the “writing was on the
wall” for digital mixing of large-scale
awards shows, it wasn’t until last year’s
MTV Video Music Awards (VMAs) at
Radio City Music Hall that the Gram-
my crew got a firsthand look at a
Capricorn. It was there that Clair
Bros.—which also did the live sound
for the Grammys—used the board as
a PA. mixer. When Ezratty observed
how well the board worked for that
purpose, he figured it would work for
the broadcast sound.

After the VMAs, Ezratty ap-
proached AMS/Neve management
about getting a board for Effanel,
which had used Solid State Logic con-
soles for years. Impressed with
Effanel’s expanding truck (Billboard,
March 9, 1996) and eager to venture
into the mobile recording market,
AMS/Neve made Ezratty a proposal
for a Capricorn customized for the
road.

Ezratty said, “They put together a
proposal that was by design a Capri-
corn system for a truck, i.e., redundant
power supplies, roadworthy mike lines,
etc. All of the studio elements of that
system were reassessed for their road-
worthiness.”

With the system in place, Ezratty,
Harris, and Hutchins went to work
learning the board. A key figure in that
process was engineer Mark Repp, who
had used the Capricorn to mix several
award shows, including last year’s
VMAs.

“Part of the reason AMS/Neve
brought me in is they have lots of peo-
ple who know lots about the console—
very smart people—but they don’t
have in their stable anyone who has
experience mixing this kind of TV
show on this console, which I have,”
said Repp. “So if [the sound engineers]
have a problem, I can help them
through it, and I know what they’re
trying to do because of the kind of
show it is.”

Repp added that moving “from a
regular in-line console over to this is
fairly fast. Some of the buttons change
around, and you've got to learn where
things are. Making the move is fairly
quick, but to really get in depth in the
software takes a little more time.”

But even Repp’s avuncular presence
did not guarantee smooth sailing at the
Grammys. “We’re on a tightrope here,”
said Ezratty. “I'm a nervous guy
today.”

He explained that the Capricorn,
like any other computer, is prone to
crashing. “But as long as you don’t use
automation or serious merges during
a live mix,” he added, “it's pretty much
flying along. It’s really in a very low-
power mode then. I don’t mind if it
crashes during setups. It's probably
happened about three times in the last
week. I don’t care. I'm not going to
avoid the ‘C’ word about this system.
I'm going to embrace it.”

Among the visitors to the Effanel
truck was producer/engineer Frank
Filipetti, who was in the midst of mix-
ing on a Capricorn the upcoming
James Taylor album at Right Track in
New York. He explained that the con-
sole allowed him to toggle back and
forth between mix mode and tracking
mode and to work on the entire album
over a series of days, instead of one
track at a time.

Similarly, Ezratty said the Capri-
corn’s versatility allowed his staff the
luxury of tweaking various acts’ mixes
by accessing their recorded rehearsals
and making changes to the console set-
tings. “John Harris didn’t like the No
Doubt mix, so he went right back and
worked on it with the artist’s engi-
neer,” said Ezratty. “Also, Tracy Chap-
man came back after dinner to listen
to her mix, so she walked out of here

All The King’s Men And Women. Blues titan B.B. King has been working on a
star-studded duets album at Ocean Way Recording Studios in Hollywood, Calif.
Shown standing at the sessions, from left, are drummer Jim Keltner, keyboardist
Bill Payne, guitarist/vocalist Marty Stuart, project assistant Joette Phillips, pro-
ducer John Porter, project coordinator Tisha Fein, harmonica player Mickey
Raphael, and Stuart's manager, Bonnie Garner. Shown seated, from left, are key-
boardist Tommy Eyre, guitarist Randy Jacobs, and King. Among the participants
not shown are Dr. John and Willie Nelson. (Photo: David Goggin)

knowing what her thing was going to
sound like.”

Once all the mix settings were fine-
tuned, the stage was set for the 39th
annual Grammy Awards, which fea-
tured performances by Eric Clapton
and Babyface, Bruce Springsteen,
Beck, Smashing Pumpkins, No Doubt,
and five multi-artist segments featur-
ing the likes of Whitney Houston,
Natalie Cole, the Fugees, members of
the Marley family, Vince Gill, Alison
Krauss, Patty Loveless, and the stars
of the “Bring In 'Da Noise, Bring In
'Da Funk” and “Riverdance” troupes.

All of the changes went smoothly,

according to Ezratty, and by the end of
the show, the crew breathed a sigh of
relief and draped a white cloth over the
console. Ezratty and his staff enjoyed
a full three hours of downtime before
they had to set up for the premiere of
Howard Stern’s “Private Parts,” which
fortunately took place around the cor-
ner at the Theater at Madison Square
Garden.

Once back at Effanel’s Manhattan
headquarters on West 25th Street,
Ezratty was able to instantly reset the
board for producer/engineer Kevin
Killen, who is also working on a mix-
ing project in the truck’s control room.

PRODUCTION CREDITS

BILLBOARD’S NO. 1 SINGLES (MARCH 8, 1997)

CATEGORY | HOT 100 R&B | COUNTRY ADULT CONT. ALBUM
TITLE WANNABE | CAN'T NOBODY HOLD : ME TOO ; UN-BREAK MY HEART | FALLING M LOVE {I5
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STUDIO(S)  [Shoreditch, London, (New York, NY) STUDID - : | STUDIOS © {Mew York, NY)
Engineer(s) UKD Doug Wilson, Michael (Mashuille, TN} (Los Angeles, CA) | Kewin Shirley
Adrian Buthby Patterson, Lane Craven | Roa "Snake!" Reynalds | Felipe Elgueta |
RECORDING | Neve VR 60 SSL G Series Neve 8232 ~17SSLA4000 NewBOEB |
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RECORDER(S) | Dtari TR 90 V1080 | Witsubizhi X850 Sony 3348 Studer ABOD
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Engineer(s) Meark "Spike'" Stent | Lane Craven Ror "Snake" Reynolds | Mick Guzauski | Kewin Shirley
CONSOLE(S) 55L G Series SSL G Series . LTI CAD | SSL 4000G with AT&T Newve VRP 72
l : Disq Digital Mixer Core |
RECORDER(S) | Studer AB20 V1080 | Dtari DTR 900 Sony 3348 Ampeg ATR 102
MASTER TAPE | Ampek 499 | Ampex 499 Amgex 467 Ampex 467 Ampex 499
MASTERING TOWN HOUSE ! HIT FACTORY MASTERMIX HIT FACTORY ABSOLUTE aUDIO
Engineer Geoff Pesche Carlton Batts - Hank Williams Herb Powers Leon Zarvas
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Warner Print Unit Thinks Globally

Technology Boosts Worldwide Operations

Ml BY IRV LICHTMAN

NEW YORK—Warner Bros. Publica-
tions is entering a “whole new stage of
integrating foreign and domestic oper-
ations,” according to CEO Jay Mor-
genstern.

Pointing to advanced technologies,
including satellite communieations,
Morgenstern says the giant music
print company “is more effectively con-
trolling worldwide inventory and build-
ing on the successes of the various divi-
sions’ regional marketing efforts.”

The company has a major interna-
tional structure, including wholly owned
units in the U.K., Canada, Italy, Aus-
tralia, Canada, Finland, and Sweden.
Also, it is represented with secondary
affiliates in Austria and Japan, which
operate in those territories through
parent Warner/Chappell Music.

According to Sandy Feldstein, pres-
ident of Warner Bros. Publications, the
company’s annual revenues are split
between U.S. and foreign markets. The
company, as is common among music
print companies, does not report its
revenues or profits; its chief competi-
tor is Hal Leonard Publishing.

Abroad, the company’s major terri-
tories are the U.K., Scandinavia, and
Italy. When market demands are such,
Warner will translate both pop and
educational publications, including
lyrics, into the local language.

Says Morgenstern, who is based in
Los Angeles, home of Warner/Chap-
pell, “One of the most important
aspects of this global network is that
we can ensure our writers worldwide
exposure. A good example of that is
two new Wynton Marsalis books, ‘Bal-
lads’ ard ‘Standards,” which are being
released simultaneously worldwide.
We are giving the books major expo-
sure at the Frankfurt Musikmesse
trade show,” which both Morgenstern
and Feldstein plan to attend

Morgenstern also reports that
Warner has just “implemented a
process of tagging all of our interna-
tional copyright books with the logos
of all our divisions [IME Carish, Warn-
er/Chappell] and each of their inter-
national offices. Although subtle, this
simple process will promote the fact
that we are an international business.”

Furthermore, says Feldstein, Warn-
er has recently expanded its instrue-
tional music video line by signing dis-
tribution agreements with Rittor
Music, the major Japanese video line,
and with LP for its Latin Percussion
videos. “We have also signed exclusive
distribution agreements with three
major software/CD-ROM companies:
Electronic Courseware Systems,
UbiSoft, and Hohner New MIDIA.”

Feldstein, based at Warner Bros.
Publications headquarters in Miami,
points to another useful application of
new business technologies in the U.S.:
Warner’s relationships with jobber and
retailer networks. “A good example is
our Ultimate Rack Program, which we
established late in 1996. We've selected
our top 100 titles for the Ultimate Rack
[and] created a drum-and-guitar pro-
shop rack and a keyboard specialty
rack. The jobber supplies the rack and
a computerized inventory rotation ser-

vice to clients; we provide marketing
support on all product.”

By embracing new technology for the
music consumer, Morgenstern says
Warner is adapting to “major
changes” in the print industry
in recent years.

“The most [important] is
the diminishing number of
printable new songs avail-
able to the industry. Large
segments of the popular
music charts are being domi-
nated by hip-hop and dance
tracks. And while both rap and
dance are incredibly vital forms of
music—some of the most exciting and
progressive sounds to be created in the
past 20 years—they just don’t trans-
late well to print. A person who plays

™

piano just can’t recreate the sotind of
a dozen rhythm samples.”
With an eye on the controversial
nature of many of today’s pop lyrics,
Morgenstern adds, “A lot of our busi-
ness is through educational prod-
uct. More so than ever, the
content and lyries of pop
music must be appropriate
for schoolchildren.”

For Morgenstern, the
® answer is in taking “advan-
tage of niche markets with a
loyal consumer base, such as
acoustic guitarists. We've also
been targeting the over-40 con-
sumer—the individuals who started
learning an instrument when they
were younger and now really want to
go back and learn.”

With PolyGrain, Kennedy Scores
The Hit That Changes His World

B BY DEBORAH EVANS PRICE

NASHVILLE—Gordon Kennedy, a
newly crowned Grammy winner, is
undoubtedly one of Nashville’s busiest
creative talents.

As an artist, he’s half of the Sparrow
Records duo Dogs Of Peace. As a gui-
tarist, he’s worked with Amy Grant,
Wynonna, Steven Curtis Chapman,
Michael McDonald, and Garth Brooks.
As a songwriter, he’s had cuts covered
by Susan Ashton, Wynonna, Englebert
Humperdinck, Patty Loveless, and the
Blues Brothers Band with Dan
Akroyd. His recent Grammy was for
song of the year, “Change The World,”
which he co-wrote for Erie Clapton.
The song is also associated with two
other Grammys—best male pop per:
formance and record of the year.

Born in Shreveport, La., Kennedy
moved to Nashville with his family
when he was 2 years old. His father,
Jerry Kennedy,
became a Music
City legend, re-
cording his first
album for RCA,
which Chet Atkins
produced, when
Kennédy was just
10 years old. He
went on to work as
a session player
for Elvis Presley, Roy Orbison, Bob
Dylan, and Tammy Wynette and a pro-
ducer for Roger Miller, the Statler
Brothers, Reba McEntire, and Johnny
Rodriguez.

Jerry Kennedy’s sons followed
him into the music business. Shelby
Kennedy is an executive in the
Nashville ASCAP office; Bryan is a
singer/songwriter who opened on
Garth Brooks’ recent tour; and Gor-
don, of course, is a singer/songwriter/
guitarist whose work spans the pop,
country, and contemporary Christian
markets. _

Gordon says his father is mostly
responsible for his varied musical
tastes. “My dad was the kind of guy
who brought everything home,” he
recalls. “We heard all the Roger Miller

KENNEDY

stuff, Johhny Rodriguez, and the first
several Reba records. He would always
bring home the Statler Brothers and
things he was involved in. So I was
hearing all that when I was growing
up.

“Then I remember specifically,
when I was probably in the first grade,
he brought home ‘Meet The Beatles’
and gave me that album. That was
probably the first time I really paid
attention to something cutside of coun-
try music. That was a really pivotal
point for me, as far as being diverse
today, because I had these roots in one
area and then this desire to pursue
these other things.”

Gordon began writing songs in his
teens. By the time he was out of col-
lege, he signed a publishing deal with
the Welk Music Group. “I wrote for
them and that first deal ended in 1990
when it changed hands to PolyGram,”
he says. “I left them at that point to
pursue other things and ended up sign-
ing a one-year deal with Brown Ban-
nister, because I needed a place to put
four songs that were going on an

" album. Then, in 1991, I signed a deal

that lasted a year with MCA Musie.”

From 1984 to 1990, during the time
he was signed to Welk for publishing,
Kennedy was also performing as a
member of the popular contemporary
Christian band Whiteheart. When he
left Welk, he left the band and began
focusing more on writing and his work
as a session guitarist.

“Then, in 1998, Doug Howard [Poly-
Gram Nashville VP/GM] came back to
PolyGram. He called me, and then I re-
signed to PolyGram and have been
there since. The first song I turned in
on that deal was ‘Change The World.””
Kennedy demoed the song in the
spring of 1992 and introduced it to
PolyGram in 1993.

Ironically, Kennedy says he and co-
writers Wayne Kirkpatrick and
Tommy Sims weren't actually writing
together when “Change The World”
materialized. “I've known Tommy for
about 11 years. We were in a group
together in the late '80s, and Wayne

(Continued on page 66)

NCO.T SORNG CREDITS

¥ i ¥ L E W R T E R P U B LV B H E R
THE HOT 100
WANNABE -« Spice Girls, Stannard, Rowe * Full Keei/ASCAP, Windswept Pacific/ASCAP, Polygram
Int'l/ASCAP

HOT COUNTRY SINGLES & TRACKS
WE DANCED ANYWAY - Matraca Berg, Randy Scruggs * Longltude/BMI, August Wind/BMI, Great
Broad/BMI, Heart Of Hearts/BMI|

HOT R&B SINGLES
CAN'T NOBODY HOLD ME DOWN ¢ Sean “Pufty” Combs, S. Jordan, Carlos Broady, Nashiem Myrick,
M. Betha, G. Prestopino, M. Witder, S. Robinson ¢ Justin Combs/ASCAP, EMI April/ASCAP,
Amanl/ASCAP, July Six’ASCAR, NASHMACK/ASCAP, M. Betha/ASCAP, Buchu/ASCAP, No Ears/ASCAP
HOT RAP SINGLES
CAN'T NOBODY HOLD ME DOWN ¢ Sean “Puffy” Combs, S. Jordan, Carios Broady, Nashlem Myrick,
M. Betha, G. Prestopino, M. Wilder; S. Robinson ¢ Justin Combs/ASCAP, EMi April/ASCAP,
Amani/ASCAR, July Si/ASCAP, NASHMACK/ASCAR, M. Betha/ASCAP, Buchu/ASCAP, No Ears/ASCAP
HOT LATIN TRACKS
ENAMORADO POR PRIMERA VEZ » Enrique Igiesias® Fonomusic/SESAC

Encores! Revives Another Gem
In ‘Sweet Adeline’; Ira On PBS

PLAY US ‘SWEET ADELINE™:
“Sweet Adeline,” Jerome Kern and
Oscar Hammerstein’s 1929 show
that dared to follow the team’s mas-
terpiece “Show Boat,” won’t be a con-
certized candidate for a continued run
on Broadway—a happy, well-deserved
fate that awaited another Encores!
production last year, Fred Ebb and
John Kander’s “Chicago.”

Whether “Adeline” will ever return
to New York in any form is anybody’s
guess, but if pure beauty of song were
the only guide to commercial success
on the American musical stage,
“Sweet Adeline,” which played four
performances Feb. 13-15 at New
York’s City Center, would run longer
than “Cats”—which is something like
forever.

Of course, “Sweet Adeline,” an
often witty backstage musical, a
favorite theme

“Sweet Adeline” is what Encores! is
all about. As with several other
Encores! performances, New York-
based DRG Records plans to release
“Sweet Adeline.”

WORDS BY IRA: PBS usually rolls
out its big guns during pledge week—
which starts early this month—and
this year “Great Performances” airs
a 90-minute version of the Dec. 6
tribute “Ira Gershwin At 100: A
Celebration At Carnegie Hall.”
Those long-winded “commercial
breaks” will stretch it out, but it’s a
delightful, exuberant presentation,
blending musical theater and pop sen-
sibilities with great taste. After all,
Encores! musical director Rob Fish-
er (see previous item) is a vital factor
in making it so. As seen on a preview
tape, applause is also due for the audio
quality, which

of Hammer-
stein’s, doesn’t
have the power
and sweep of
“Show Boat,”

|‘f_-=,- ™
which has just

Words & MIISII}

"'1___"'J-_i1i---—h-h't' Wk

puts those clas-
sie lyries up
front at all
times.

There have
been some cuts
from the Car-

completed a
long revival run
on Broadway.
(“Sweet Ade-
line” was written as a star vehicle for
Helen Morgan, who gave “Show
Boat” some of its most poignant mo-
ments.)

It’s true that the show produced
only one song that has been consis-
tently exposed over the years, “Why
Was I Born?” Two others pop up now
and then that have equal power to
command one’s attention: “Here Am
1” and “Don’t Ever Leave Me.” The
lusty opener, “Play Us A Polka Dot,” is
a pun on one of the show’s characters.
There’s also an ingratiating song,
“’Twas Not So Long Ago,” that sug-
gests that the basic elements of court-
ship remain sweetly unaltered
through time.

And now on to another “Adeline”
number as unusual as it is beautiful.
“Some Girl Is On Your Mind” is a re-
markable ensemble creation, an intri-
cate tapestry glowing with wonderful
strains that is one of the musical the-
ater’s most satisfying experiences. (It
was recorded for a 1992 album, “Show
Stoppers,” on Angel by musical direc-
tor/musical scholar John McGlinn.)

Nevertheless, with a great cast and
now routine brilliance from Rob Fish-
er and the Coffee Club Orchestra,

by Irv Lichtman

negie Hall stint.
But, to quote
Ira, look at what
we've got anyway: Ruth Brown’s
“The Man That Got Away,” Vic
Damone’s “Embraceable You,” Karen
Akers’ “But Not For Me,” and Rose-
mary Clooney’s “A Foggy Day” and
“Love Is Here To Stay.”

For more theatrical stints, there is
Dawn Upshaw’s “My Ship”; Scott
Wise and Karen Ziemba’s song-and-
dance routine “My One And Only
Highland Fling”; and Christine
Ebersole’s “Saga Of Jenny.”

One presentation is particularly
poignant in retrospect: Burton Lane,
who died in January, accompanies
Michael Feinstein on piano in a ver-
sion of “It Happens Ev’ry Time,” from
Lane and Gershwin’s greatly under-
rated score for the 1953 film “Give A
Girl A Break.”

PRINT ON PRINT: The following are
the best-selling folios from Music Sales:
1. Tori Amos, “Boys For Pele.”
2. “Bob Dylan’s Greatest Hits

Complete.”
3. Tom Waits, “Beautiful Maladies.”
4. Stone Temple Pilots, “Tiny Music

.. Songs From The Vatican

Gift Shop.”

5. “Seal.”
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Italian Singles Chart Disputed

AFI Says Indies Are Underrepresented

B BY MARK DEZZANI

MILAN—The accuracy of Italy’s new
singles chart has been challenged by
the country’s independent-labels asso-
ciation, AFI. The organization claims
that the chart is not a fair representa-
tion of the indie sector’s success and is

F.ILM.L

not “valid” as a measure of the Italian
market.

The new listing, launched at the end
of January, is sponsored by Italy’s
major-labels body, FIMI, and is com-
piled by the local affiliate of the inter-
national market-research company
Nielsen.

The FIMI/Nielsen singles chart was
introduced one year after the two par-
ties launched an “official” album chart.
Both listings use electronically gath-
ered sales data from 150 retail outlets.

FIMI/Nielsen claims that the sam-
ple for the new chart, which lists the
10 best-selling singles, has been adjust-
ed to include specialist stores, which
account for a majority of singles sales
in Italy, and to monitor sales of CD sin-
gles and 12-inch singles. AFI sponsors
the long-standing top 25 singles chart,
compiled by Italian trade magazine
Musica E Dischi using call-out re-
search and faxed declarations from 150
retailers.

AFT president Franco Donato says
in a statement, “After a period of

observation, unfortunately we do not
consider the new chart to be a valid
instrument for the record industry.”

He adds, “The presence of indepen-
dent releases in the new chart is
around 30%, which is a complete inver-
sion of our real market share of 70%,
which is reflected in the Musica E Dis-
chi chart.”

Donato tells Billboard that while he
believes Nielsen to be a serious mar-
ket-research company, he complains
that its sample is not sufficiently
weighted to include specialist shops
responsible for selling the majority of
12-inch singles, which still outsell CD
singles 3-to-1. The majority of 12-inch
dises are produced and distributed by
Italian independents, which also often
produce and distribute 12-inch dance
mixes of the major labels’ internation-

al releases.

According to FIMI, its members
shipped 1.8 million CD singles and 12-
inch singles in 1996, which were worth
a total of $4.5 million. CD singles
accounted for 1.009 million units, worth
$3.45 million, while 325,000 12-inchers
were shipped, worth $1.05 million.

Figures released by Musica E Dis-
chi covering both FIMI and AFI mem-
bers claim that 3.5 million singles,
worth $9.2 million, were shipped in
1996.

FIMI president Gerolamo Caccia
Dominioni, who is also president of
Warner Musie [taly, points out that
chart methodology and the practices
record companies use to promote their
product are the subject of discussion
throughout the global music industry.

(Continued on page 62)

Virgin, EMI Merge U.K.
TV Merchandising Arms

LONDON—The TV merchandising
divisions of Virgin Records and EMI
Records in the U.K. have been merged
into one unit, called Virgin/EMI TV.
The regrouping had been expected and
is headed by Virgin commereial direc-
tors Steve Pritchard and Peter Duck-
worth.

TV-marketed compilations take
around 25% of the U.K. album market.
EMI was the first major to enter this
sector in the 70s, then it teamed with
Virgin to launch the successful “Now!”

Internet.

Red Ant label.

newsline...

BELGIAN INDIE label ARS Productions has expanded into France with ARS
France. Though ARS products will continue to be distributed by EastWest
in France, ARS says its new Paris office, under Frank Zajac, will help it to
break such artists as Jamie Lee. The Paris office will coordinate ARS pro-
motion in France and look to sign artists there

GERMAN MULTIMEDIA producers will be able to turn to one clearinghouse
for rights by this summer. Music authors’ bodies GEMA and GVL have
Jjoined with intellectual property organizations in other fields to establish
CMMYV, which will be available to production houses 24 hours daily via the

THIS YEAR'S Great British Country Music Awards are being shifted to the
fall for the first time. The organizers say the ceremony will take place in
late October or early November and will be broadeast on BBC television.

BOB FISHER HAS resigned as managing director of Castle Audio, the cata-
log unit of Britain’s Castle Communications. He has not announced future
plans. John Knowles, managing director of the company’s front-line divi-
sion, is also said to be leaving. Castle, acquired by Alliance Entertainment
n 1994, is currently being reorganized alongside the U.K. arm of Alliance’s

series in 1983. Separately, Virgin de-
buted its “Best . . . Ever” album line
(featuring various music genres) in 1993
and has performed strongly since then
with the help of consultant Ashley
Abram of Box Mu-

sic.
In 1995, Virgin s
held 14.7% of the "

compilations busi-
ness, compared
with leader Poly-
Gram’s 15.3% and EMI’s 10.9% (1996

figures are not yet available).
London-based Duckworth and
Pritchard report
Jjointly to Virgin

Records manag-

ing director Paul

Conroy and EMI |[F—7—
Records Group

president/CEO Jean-Francois Cecillon.
The two companies will divide the mar-
ket share. EMI’s Jane Chalmers joins
the merged unit, continuing as mar-
keting manager for the ongoing “Now!”
line. The series’ 36th volume will be
released March 24.

Brit Popular. Backstage at the Brit Awards, Sony Music Entertainment U.K.
chairman Paul Burger presents the Fugees with a quadruple-platinum award,
marking U.K. sales of 1.2 million for “The Score.”

B BY STEVE McCLURE

Wanted: Japanese Artists
Hinata, EMI To Bring Talent To U.S.

TOKYO—Santa Monica-based pro-
ducer Daisuke Hinata is on the look-
out for Japanese acts he thinks can
make it in the U.S.

Hinata, part of the team that set
up independent label Hyperdisc last
year (Billboard, Nov. 2, 1996), recent-
ly signed a deal with EMI Records,
which will promote and market
Japanese acts that Hinata signs to
the label. The deal is separate from
EMI Records’ recently announced
campaign to promote Asian music
licensed from its affiliates in the
region (Billboard, Feb. 22).

“Realistically, I think I can only
sign three or four acts a year,” says
the soft-spoken Hinata. “And I think
T'll record them in the U.S.—all my
machines are there.”

Hinata thinks that because Amer-
ican interest in Japanese animation
and video games has taken off, the
timing may be right for Japanese pop
music in the U.S.

“It’s still not a big market, but it’s

kind of shifting,” he says. “It seems
like the American taste in female
vocals is changing. I don’t think the
American audience is conservative—
the marketing is conservative.”

Born in Japan, Hinata is a gradu-
ate of the Berklee College of Music
in Boston and a longtime U.S. resi-
dent. Formerly with Windham Hill
act Interiors and one of Japan’s most
respected producers, Hinata says he
is looking for all kinds of music to
introduce to the U.S.

“I want to do straight pop vocals as
well as other, weird stuff—anything
that’s weird and looks interesting,”
he says.

Toshiba-EMI label suite supuesto!
is Hyperdisc’s licensee in Japan.

Hyperdisc’s first release, the
soundtrack album for the hit Japan-
ese TV series “The Long Vacation,”
has sold more than 1 million copies
here. A suite supuesto! spokesman
says the label will consider Japanese
artists produced by Hinata for
Japanese release if the artist does not
have a record deal here.

Russian Authors’ Gomplaints Detailed

MOSCOW—The Russian Authors’
Society (RAO) dealt with about
170 complaints about infringe-
ments of members’ musical copy-
rights in 1996, according to the
organization.

Of the total, 93 were complaints by
writers about record companies using
their works without permission, and
21 were over alleged unlicensed pub-
lic performance on radio and TV.

About one-fourth of the com-

plaints received by RAO resulted
in court cases, all of which were
won by the authers’ body, RAO
claims.

Russian copyright law provides
penalties of up to $750,000 for
copyright infringement, although
in practice judges tend to award
around $15,000.

RAO acknowledges, though,
that it has to overcome significant
Jjudicial ignorance. Noting that

most courts and judges in Russia
are overburdened with work, an
RAO spokeswoman says, “Many
judges have only vague notions
about the authors’ and neighbor-
ing rights law, and sometimes we
have to give them long lectures on
copyrights. The judges have nei-
ther the time nor the interest to
get involved in the details of the
cases.”

ERKIN TOUZMOHAMED
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When the show bits the road,
the music mdustry turns to
the premier reference guide.

1997
INTERNATIONAL
TALENT & TOURING
DIRECTORY

Y
7

From the newest acts to the hottest venues, promoters, supplicrs
and equipment manufacturers, Billboard’s 1997 International
Talent & Touring Directory is the only worldwide directory
to the entertainment industry. Finally, everything you need to
book talent, promote tours, and take care of business is in cne
single, easy-to-use reference source!

You get over 17,000 listings in the U.S. and 22 countries world-
wide! «Agents & Managers o Sound & Lighting Servizes
v'Venues «Clubs v Hotels ¢/Instrument Rentals o Staging &
Special Effects o Security Services + Charter Transportaton
v’Merchandisers

Save time, save worry and make money —
order the 1997 International Talent & Touring
Directory today!

Order multiple copies for your entire staff!

[ 1 YES! Please send me Billboard’s 1997 Interational Talent & Touring Directory.
| am enclosing $99 per copy plus $6 shipping and handling ($13 for internatior al
orders) NY, NJ, CA, TN, MA, IL, PA & DC please add applicable sales tax.

# of copies ____. Check enclosed for $
Charge $ to my: [[] American Express [ ] MasterCard [ Visa
Card # Exp. Date

Signature (required)

Cardholder (please print)

Name
Company
Address
City, Stale, Zip
Pleasz note: Orders are payable in U.S. funds drawn on a U.S. bank only. All sales are final.
Mail coupon to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.
For fastest service call 1-800-344-7119.
In NJ cali (908) 363-4156.
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U.K.’s PRS,

B BY NIGEL HUNTER

LONDON—Further steps in cementin-
¢ the alliance of the U.K.’s Performing
Right Society (PRS) and the Mechanical
Copyright Protection Society (MCPS)
wete outlined by John Hutchinson, PRS
chief executive and acting head of
MCPS, at an extraordinary general
meeting held Feb. 25 here.

“Successful collaboration is bound to

meps

bring us negotiating power with users
of music and with suppliers of equip-
ment software,” Hutchinson said in his
address. “Furthermore, government
and opposition have been consistent in
their advice to our part of the music
industry to get our act together and
establish a common front. British Music

ights and the PRS/MCI’S alliance are
already proving successful in this
regard.”

To simplify the relationship between
PRS and MCPS, a jointly owned sub-
sidiary, Music Copyright Operational
Services (MCOS), is being revived to
provide the framework for an adminis-
tration board that will function “as a
sort of joint executive committee” for
the boards of the two societies. MCOS is
a direct descendant of ServiceCo,
formed in 1994 at the time of the first,
abortive attempt to harmonize the activ-
ities of the PRS and MCPS.

“It will also be a home to the staff of
the two organizations,” explained
Hutchinson, “and hopefully provide
them with both an attractive common
set of staff benefits and improved train-
ing and career progression opportuni-
ties across the work of the two societies.
MCOS will be the vehicle for joint own-
ership of assets needed for their con-
tinuing operations.”

He said that combining the seven
divisional directors of the PRS and the
six members of the MCPS executive
board for the alliance’s top team is
already paying dividends.

In the revenue divisions, there is lit-

MCPS Strengthen Ties

tle change in the areas of inechanical-
and performance-right licensing con-
trolled by Graham Churchill (MCPS)
and John Axon (PRS), who are both
enthusiastic about the prospects for
cooperating to work against copyright
abuse, said Hutchinson.

The new combined international divi-
sion, headed by Diana Derrick (PRS),
will make technical visits to foreign
societies administering both perfor-
mance and mechanical rights and will
“not be fobbed off with a refusal for her
team to see all the books,” he said.
Hutchinson declared that the alliance
will ensure that pressure to reduce
costs associated with one right does not
result in increased costs for the other
right.

As director of broadcasting for both
societies, Mark Isherwood (MCPS) will
benefit from a combined entity dealing
with the same number of broadcasters.

Hutchinson predicted that plans for
the alliance should be ready in June for

PRS board approval, with “final com-
mitment to a long-term operational
relationship between the MCPS and the
PRS” by September. Budgets for 1998
should be finalized in December.

“In January we should be in business
as a unified operational force,” he
added, “but with two clearly separate
rights-company parents.”

The extraordinary general meeting
was convened primarily to enable PRS
members to vote on various rule
changes affecting the PRS constitution.
The meeting approved 13 resolutions,
including the appointment of Jeremy
Lever as chairman of the PRS appeals
panel. This has been set up in response
to a recommendation by the Monopolies
and Mergers Commission as a final
arbitrator on members’ complaints.

Also approved was the appointment
of Peter Knight Jr.,, UK. managing
director of Global Music, and composer
Davis Stoll as the other appeals panel
members.

German Publishing Slows
But Global Prospects Up, Assn. Says

HAMBURG—The 490 music pub-
lishers represented by the Assn. of
German Music Publishers had total
revenues of $390 million in 1996, a
2% fall compared with 1995’s total.

According to figures released by
the association, while the sheet music
business last year matched 1995’s
$100 million revenues, there was a
dramatic fall in mechanical royalty
income.

However, the good news is that Ger-
man publishers are now more suc-
cessful abroad, says association VP
Wilfred Sikorski. He says this is a
result of the impact of the associa-
tion’s stand at MIDEM, PopKomm,
and other trade fairs around the
world.

“The international nature of busi-
ness contacts lies at the very heart of
all music publishing business,” says
Sikorski.

Multimedia has 4dlso begun to make

an impact on music publishers here,
says Sikorski. He notes that stores
now stock such titles as “Music For
Magdalena Bach,” Beethoven’s “I"lir
Elise,” and Schubert’s “German
Dances” on CD-ROM, which means that
the music is available in all its forms.
Consumers can hear it, see it, edit it,
and even print out the material.

The entire catalog of German pub-
lishers is now also available on the
Internet, Sikorski says, and publish-
ers will accept orders for sheet music
by E-mail.

Sikorski adds, “For anyone actual-
ly playing an instrument, as well as
for the passive listener, multimedia
offers entirely new possibilities of
enjoying music in all its variations.
Downloading music from the Internet
into the home PC gives the musie user
the chance of enjoying a worldwide
repertoire.”

WOLFGANG SPAHR

Music-On-Demand Coming To France

M BY REMI BOUTON

CANNES—French company Eurodat
is planning to launch what is claimed
to be the first experiment with music-
on-demand in the French market. The
project, Paris Music, was unveiled by
Eurodat president Fruancois-Xavier
Nuttall at Milia 1997, the multimedia
market held Feb. 10-13 here.

Paris Music is a joint venture with
cable operator Lyonnaise Cable and
other companies, including French
bank Paribas. The test service is due
to start March 15 in 400 cabled house-
holds in the cities of Paris, L.e Mans,
and Annecy (Billboard Bulletin, Feb.
20). To use the system, the households
must be equipped with computers and
a cable modem device. If the experi-
ment service produces positive re-
sults, it will be expanded in Septem-
ber to an additional 5,000 households.

The project is tailored to test con-
sumers’ interest in music-on-demand
services. “It is usually assumed that

electronic distribution of music will
represent some 15% of the worldwide
music industry’s total turnover with-
in the next five years,” says Nuttall.
“But there are still many legal, finan-
cial, and commerecial loopholes.”

Nuttall says that this first real-
time experiment will help to identi-
fy the loopholes and help Eurodat
better understand the attitude of
consumers when faced with new sys-
tems of delivery and consumption of
music. He adds, “It will also allow us
to come up with an idea of the right
price, a marketing frame, and we
will be able to see if the current legal
system is fully adapted to this type
of service.”

In this first phase, Paris Music will
allow customers to link with a data-
base of some 600 titles and listen to
selected songs in lo-fi sound quality. If
customers are interested in acquiring
the title, they can order the track,
download it onto the hard-disc of their
computer, and listen to it in digital hi-

fi quality.

Downloading a song will take close
to a minute, according to Nuttall,
which is faster than similar serviees
currently on the Internet. Nuttall
adds that the system uses the ASFS
technology developed by Eurodat,
which prevents any digital duplication
from the hard disc.

Consumers will pay for what they
use via an electronic cash system cur-
rently being developed by one of the
partner companies, Kleline. Con-
sumer rates have not yet been set.

Nuttall estimates that the test will
cost approximately 900,000 French
franes ($166,000).

Music Paris is backed by the main
French rights societies SACEM/
SDRM, SCPP, SPPF, Adami, and Spe-
didam, as well as the U.K.’s Mechani-
cal Copyright Protection Society.

So far, several independent labels
and one major company, Sony Music,
have agreed to supply songs from
their catalogs.
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B BY MARK DEZZANI

SANREMO, Italy—This country’s
authors’ rights society SIAE has initi-
ated an award at the annual Sanremo
Song Festival with the presentation of
an honor for international artists who
chose to perform a song in Italian.

The first Italia in Musica Award
was presented Feb. 19 by SIAE pres-
ident Luciano Villeneuve Bideri to
U.S. performer Lionel Richie for his
rendition in Italian of his hit “Still In
Love” (Billboard, March 8).

Italian singer/songwriter Tony
Rennis. who won the festival in 1962
with “Quando, Quando, Quando,”
Bhich became a worldwide hit for

Sanremo Fetes Foreign
Acts Who Sing In Italian

Engelbert Humperdinck, co-wrote
the lyries for the Italian version with
Alberto Testa and says that the prize
revives a tradition in which guests
often sang in Italian at the festival.
In the past, the Rolling Stones, Ste-
vie Wonder, Dionne Warwick, and oth-
ers have performed here in Italian.
Rennis says of the thinking behind
the prize, “First, it can only help raise
awareness of the Italian language and
culture for great international stars to
perform in our language, and second-
ly, with 50% of our national radio net-
works playing only Italian-language
music, it ean bring international stars
wider awareness in this country.”
MARK DEZZANI

Spain’s Sanchez Teams Up With Slash

GN’R Guitarist Links Wlth Smger Via Nile Rodgers

B BY HOWELL LLEWELLYN

MADRID—Guns N’ Roses guitarist
Slash has a new partner, who is set
to lavish her charms on Spain, Latin
America, and the U.8., as well as
Asia and other markets in Europe.
And two people to get credit for this
most unlikely event are moviemaker
Quentin Tarantino and music pro-
ducer Nile Rodgers.

The partner is Spanish blonde
Marta Sédnchez, who has been mak-
ing a name for herself in Latin
American and U.S. Latino markets
since leaving pop outfit Olé Olé in
the early '90s to go solo.

With the future of Guns N’ Roses
uncertain, Slash has contributed
guitar work to her new Mercury sin-
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Komm 'together!

This year, yet again, people will be meeting at
Popkomm. in Cologne — at the heart of the
second largest market in the world. More
than 13,000 trade visitors will discuss current
developments and form valuable contacts at
the trade fair, the congress events and at
Komm.Unity — the Popkomm. Festival.
Above all, however they will find new
business partners - from other media, other
business segments, other countries

The entertainment world markets are drawing
ever closer together - and Popkomm. is their
hub. Apply now — because involvement
means being there!

Early bird: application before
March 27, 1997 is at the special rate of
DM 190. Send for appllcatlon

doc tation diately.

You will be ahead in the running -
if you apply for a stand before April 24.

Popkomm. Get yourself connected!

THE FAIR FOR
POP MUSIC AND
ENTERFAINMENT

cologne fair

august 14 - 17, 1997
congress center east

SANCHEZ

gle, “Moja Mi Corazdén” (Moisten
My Heart), and it seems their
future could be closely linked. As
they floated into a late-afternoon
Madrid press conference, still
buzzing after an all-night party in a
gypsy flamenco bar with such
domestic stars as flamenco/salsa
band Ketama, the singing Flores
sisters Rosario and Lolita, and
crooner Alejandro Sanz, it was clear
the two had developed a special
camaraderie.

They were in town to make a
video for the single, the first release
from Sdnchez’s third solo album,
“Azabache” (Jet, as in the hard
black stone). The single and album
were issued Feb. 24 in Spain by
Mercury and are scheduled for U.S.
and Latin American release in April
and Asia and the rest of Europe in
May.

How did two people from musi-
cally opposite worlds get together
like this? Slash explains that he had
written a song called “Obsession”
for the Tarantino-produced film
“Curdled” and sent it to Rodgers,
the veteran founding member of
Chic who has also produced David
Bowie, Bob Dylan, and Madonna,
among others.

“It was different from my usual
work, but Nile liked it and rang me
to say, ‘I know just the person to
sing on this, a Spaniard called
Marta Sanchez,’ ” recalls Slash. “I
didn’t have a clue who she was and
didn’t know anything about the
Spanish music scene. But we
recorded the song together, and that
was it,” he beams. “Then she asked
me to play on her single, and 1
didn’t think twice.”

Slash says there is a Spanish link

to the idea for “Obsession.” On the
guitarist’s Snakepit tour, he and his
band watched Tarantino’s “Pulp
Fiction” “zillions” of times and were
fascinated by actress Angela Jones,
who played the taxi driver. “She’s
great, and I thought she was really
Spanish,” says Slash, laughing.
“Although she’s from Pittsburgh,
she inspired the new song that
Marta sings on.”

Before the flamenco party, the
two had spent three days making
the “Moja Mi Corazén” clip in a
medieval castle in Guadalajara,
northeast of Madrid. “I had more
fun making the video with Marta
than I had making the last Guns N’
Roses video,” says Slash.

“My life now is all very fast, and
Guns is a very slow process,”
reflects Slash. “We’re not clicking,
and rather than sit around for three
years with all that bullshit, I'd pre-
fer to play with people I like. Hope-
fully, I'll make another Guns record
at some point, but I don’t know
where that’s going right now.”

Rodgers produced two songs on
the album and co-wrote one of them,
while the rest of the album was pro-
duced by Christian De Walden, who
produced Sanchez’s two previous
albums, “Mujer” (the English-lan-
guage version was “Woman”) and
“Mi Mundo” (My World).

In late February, Sanchez was
scheduled to record “about half” the
album in English for non-Latino
markets, and after doing TV, radio,
and press promotion in several ter-
ritories, she plans to tour in Mexico
(where her sales are more than in
Spain), Argentina, Chile, Puerto
Rico, and Miami.

Simone Bosé, director of Mercury
in Spain, says that the participation
of Slash and Rodgers was a “guar-
antee of success,” adding that “this
is the first collaboration at this level
between a Spaniard and an Ameri-
can musician. Many people who
until now have been critical of
Marta will have to eat their words.”

Bosé notes that “Azabache” will
have a two-pronged marketing
attack, based on Slash’s interest and
Sanchez’s maturity since her Olé
0lé days. “Her first 1995 solo
album, ‘Mujer’ sold 650,000 units
worldwide, so she has an important
base already,” he says.

New address from March 1:

musik KOmm. GmbH - Kaiser-Wilhelm-Ring 20 - D-50672 Koin,
phone ++49-221-91655-0 - fax «+438-221-91655-110 - fax accreditation ++49-221-91655-120
Internet: http://www.musikkomm.de/popkomm - E-Mail: popkomm®@musikkomm.de

Billboard/ Phonolog
Mhasic Rfvence Librears

on CD-ROM

000000000 0sss0ensssssssesssssssesctecessssnscscscerdotboscsersccrne

The industry’s most comprehensive
music reference tool on CD-ROM.

Full details on
over 1 million
song titles and 90,000 albums

ALL FULLY SEARCHABLE!

for complete details call,
1.888.900.3782 or 1.212.536.5246
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HITS OF THE

€1997, Billboard/BP1 Communications

ORLD

JAPAN  (0ernps pusiications Inc.) 03/10/97 GERMANY  vcdia contron 03/04/97 U.K. crarttiaco 03/03/97 FRANCE sneriroprite-Live) 0301797
THIS |LAST THIS | LAST THIS | LAST THIS [LAST
WEEKWEEX| SINGLES WEEK|WEEK| SINGLES WEEK WEEK| SINGLES WEEK|WEEK| SINGLES
1 1 | CAN YOU CELEBRATE? NAMIE AMURO AVEX TRAX 1 1 | TIME TO SAY GOODBYE SARAH BRIGHTMAN & 1 1 | DON'T SPEAK NO DOUBT INTERSCOPE/MCA 1 3 | CON TE PARTIRO ANDREA BOCELLI PoLYDOR
2 |NEW| KIMINIAITAKUNATTARA ... ZARD B.GRAW ANDREA BOCELLI eastwesT § § Eﬁ%ﬁRELmEsFmSESASH! MULTIPLY 2 | 1 | LETABOYCRY GALA scoreio
3 |NEW| DYNAMITE SMAP vicror 2 (NEW| WARUM? TICTAC TOE rca A A B R SPTER cowmen 3 | 2 | DON'TCRYFOR ME ARGENTINA MADONNA wea
4 | 2 | EVERYTHING (IT'S YOU) MR. CHILDREN tovsfac | 3 | 2 | DON'T SPEAK NO DOUBT mca Sl e S ocoN  E e  —— 2 | & | BAILANDO PARADISIO one
TORY 4 | 5 | SOSTRUNGOUT C-BLOCK wea 6 | 5 | YOUGOT THE LOVE SOURCE FEATURING CANDI 5 | 5 | BAILA ALLIAGE BaxDANCE
5 | 7 | THE OTHER SIDE OF LOVE RYUICHI SAKAMOTO 5 | 3 | ANYWHERE FOR YOU BACKSTREET BOYS RouGH STATON React e | 4 | TousouRs LA POUR TO! 2 BE 3 o
FEATURING SISTER M FoR LIFE TRADE 7 |NEW| WHO DO YOU THINK YOU ARE/MAMA SPICE 7 | 7 | DON'T SPEAK NO DOUBT mca
6 | 3 | AS.APR LTTLEKISS PONYCANYON 6 | 4 | DON'TCRYFORME ARGENTINA MADONNA wea GIRLS VIRGIN
7 | 8 | KUZIRA NO.12 JUDY AND MARY Epic SONY 7 | 10 | TEARING UP MY HEART 'N SYNC ARioLA 8 |NEW| DON'T YOU LOVE ME ETERNAL iST AVENUE/EMI 8 | 8 | INEEDYOU 3T erc
8 | 4 | 1LOVEYOU RYUICHI KAWAMURA vicTor 8 | 6 | UN-BREAK MY HEART TONIBRAXTON ARisTA 9 | 6 | REMEMBER ME THE BLUE BOY pHaRM 9 |NEW| 2BECOME1 SPICE GIRLS viRaiN
g 5 FACE GLOBE AVEX TRAX g 8 DON'T LET GO (LOVE) EN VOGUE EASTWEST 10 3 WHERE DO YOU GO NO MERCY MCIARISTA 10 10 UN-BREAK MY HEART TONI BRAXTON aRiSTA
10 | 10 | TROUBLEMAKER NANASE AIKAWA CUTTING EDGE 10 | 14 | 1BELIEVE | CAN FLY R. KELLY ROUGH TRADE 11 | NEW| SHOW ME LOVE ROBINS CramPiON 11 | 9 | PARTIRUNJOUR 2BE3 em
11 | 6 | REDANGEL POCKET BISCUITS TosHisaem 11 | 9 | WHENIDIE NOMERCY arioLa }g NZE?N g_‘g::#g%gﬂ:sjg‘\gfj'; FDFEQE:E‘L?JMT;LE‘(’; 12 | 12 | AUCUNE FILLE AU MONDE G. SQUAD ARioLA
12 | 9 | TAMASHIINO RUFURAN YOUKO TAKAHASHI knG | 12 | 7 | 1HAVE ADREAM DJ QUICKSILVER ARCADE 12 | 10 | CETME CLEAR MY THROAT DJ KOOL AMERCAN 13 | 11 | JESERAILA TERI MOISE SOURCEMRGIN
13 | 11 | SHIROI KUMONO YOUN! SARUGANSEKI cowmea | 13 | 11 | STEP BY STEP WHITNEY HOUSTON aRista RECOROINGS 14 | 13 | BOHEMIAN RHAPSODY THE BRAIDS eAstwest
14 | 18 | AMAI UNMEI UA victor 14 | 17 HIT 'EM HIGH MONSTARS OF SPACE JAM EasTWEST | 15 | NEW | FALLING IN LOVE (IS HARD ON THE KNEES) 15 14 INSOMNIA FAITHLESS HappY MusiC
15 |NEW| SOREGA KOTAEDA! ULFULS TosHIBA EMI 15 |NEW| ALONE BEE GEES poLvooR AEROSMITH coLumaia 16 |NEW| YOU'LL BE MINE (PARTY TIME) GLORIA ESTEFAN
16 | 12 | LOVE SOMEBODY YUJl ODA WITH MAXI PRIEST 16 |NEW/| AIN'T TALKIN' 'BOUT DUB APOLLO FOURFORTY | 16 | 19 | SWALLOWED BUSH INTERSCOPEMCA o
MERCURY epIC 17 |NEW | GET ME HOME FOXY BROWN FEATURING BLACK- | 17 | 15 | AFFIRMATIVE ACTION (SAINT-DENIS STYLE
17 | 14 | DEAR MY FRIEND EVERY LITTLE THING avexTrax | 17 |NEW | ENCORE UNE FOIS SASH! poLYDOR STREET DEF JAWMERCURY REMIX) NAS & SUPREME N.TM. CoLuMBIA
18 | 13 | SCARLET SPITZ poLYDOR 18 | 20 | DIE LANGSTE SINGLE DER WELT WOLFGANG 18 |NEW| EVERYTIME | CLOSE MY EYES BABYFACE epic o
19 | 19 | CYMBALS TOSHINOBU KUBOTA sonv PETRY ARiOLA 19 | 9 | DONTLET GO (LOVE) EN VOGUE eastwestamerca | 18 | 20| DAFUNK DAFTPUNK Lasasviman
20 | 20 | FURARETE GENKI TOKIO sonv 19 | 16 | FLASH B.B.E. morormusic 20 | NEW| CASANOVA ULTIMATE KAOS poLvooR SR IAT) s (AT
20 | 18 | DARKMAN NANA moToR music ALBUMS 20 | 17 | SAY YOU'LL BE THERE SPICE GIRLS viRai
ALBUMS 1 [NEW| U2 POP istanD ALBUMS
1 |NEW| YUMI MATSUTOYA COWGIRL DREAMIN' tosiea | ALBUMS 2 | 2 | SPICEGIRLS SPICE virain
Ml 1 | 1 | ANDREA BOCELLI BOCELLI poLvoor 3 | RE | MANIC STREET PREACHERS EVERYTHING MusT | L | 1 | ANDREABOCELLI ROMANZA powvoor
2 |NEw| u2 POP mercury 2 | 3 | NODOUBT TRAGIC KINGDOM mca GO Feic 2 | 6 | SPICEGIRLS SPICE vireN
3 |NEW/| KOME KOME CLUB PUSHED RICE sony 3 2 | SOUNDTRACK EVITA wia 4 1 MANSUN ATTACK OF THE GREY LANTERN PAR- 3 2 | 2BE3 PARTIR UNJOUR emi
4 |NEW| HIDEAKI TOKUNAGA BLESS BaNDAI 4 7 SOUNDTRACK SPACE JAM EASTWEST LOPHONE 4 4 3T BROTHERHOOD Eic
5 1 | KOHSHI INABA MAGMA RooMs 5 4 | TONIBRAXTON SECRETS ARisTA 5 |NEW| VARIOUS ARTISTS FANTAZIA HOUSE COLLECTION | s 3 | PASCAL OBISPO SUPERFLU Eric
6 5 JAMIROQUAI TRAVELLING WITHOUT MOVING eric | 6 6 TIC TAC TOE TIC TAC TOE RcA VOL. 5 FanTaziA 6 11 | LES ENFOIRES LA SOIREE DES ENFOIRES 96 wea
Sony 7 | 11 | TONIBRAXTON TONIBRAXTON ARisa 6 | 3 | VARIOUS ARTISTS CLUBMIX97 VOL.2 POIYGRAM | 7 | 7 | TEXAS WHITE ON BLONDE meRCURY
7 |NEW| KAZUYOSHI SAITOH ZIRENMA FUN HOUSE 8 |NEW| WARREN G TAKE A LOOK OVER YOUR SHOULDER | 5 | ¢ }VHE T (TR EH TR @ 8 | 9 | JEAN MICHEL JARRE OXYGENE 7-13 DREVFUS
8 8 TOMOYO HARADA | COULD BE FREE FOR LIFE MERCURY 8 |NEW/| JAMES WHIPLASH FONTANAMERCURY [} 5 JULIO IGLESIAS TANGO cOLUMBIA
9 |NEW| FAIR WARNING GO! ZERO CORPORATION 9 13 | ANDREA BOCELLI ROMANZA poLYDOR 9 12 | VARIOUS ARTISTS IN THE MIX 97 ViRGIN 10 | 10 | SOUNDTRACK EVITA wea
13 | 3 | ¥ousm rmoSE WELCOMEMUZIK aEAE S o O o FAMILY OCEAN DRIVE wio 11| 8 | NOIRDESIR 66666.7 CLUB murcus
- VICTOR ROUGH CARD/POLYDOR
12 | 4 | FAVORITE BLUE DREAM & MEMORIES avex TRAx TRADE 11 [NEW| VARIOUS ARTISTS THE '97 BRIT AWARDS sonv 1v i; Tg gg"c";:ég: :/;LELh;Tsng ZSNYSTLT?TT;)M; 'AWRGW
13 | 13 | SOUNDTRACK FINAL FANTASY VIl DIGICUBE 12 5 SORAYA ON NIGHTS LIKE THIS MERCURY 12 | 15 | REEF GLOW sonys2
14 | 7 | THE YELLOW MONKEY SICKS run House 13 | 12 | SPICE GIRLS SPICE virom 13 | RE | THE FUGEES THE SCORE cowumia | | LT i AN A e
15 | 6 | TM.REVOLUTION RESTORATION LEVEL3 artinos | 14 | 10 | ANDRE RIEU STRAUSS & CO pOLYDOR 14 | RE | SKUNK ANANSIE STOOSH ONE LITILE INDIAN 15 | 14 | JAMIROQUAI TRAVELLING WITHOUT MOVING
16 | 16 | ERIC CLAPTON CHANGE THE WORLD wes Japan 15 | 9 | DUNE FOREVER virai I ;‘é ;g:::l’m%sE‘é‘g’E‘Aa"L’X‘;EBE"ESC‘OMN;UCTION SMALL.
17 | 10 | BEN FOLDS FIVE WHATEVER AND EVER AMEN 16 | 15 | NO MERCY MY PROMISE ARIOLA oS A T T o T 16 | 16 | MYLENE FARMER ANAMORPHOSEE poLvoor
EPIC SONY 17 |NEW| YELLO POCKET UNIVERSE MERCURY 18 | 18 | THE ORB ORBLIVION istano 17 | 17 | NO DOUBT TRAGIC KINGDOM mca
18 | 9 | SHOGO HAMADA IN EARLY SUMMER sony 18 | 16 | WOLFGANG PETRY ALLES arioLA 19 | 11 | NO DOUBT TRAGIC KINGDOM INTERSCOPEMCA 18 | RE | DAFT PUNK HOMEWORK LABELSVIRGIN
19 | 14 | SOUNDTRACK EVITA wea Japan 19 | RE | QUEEN GREATEST HITS Il em 20 | RE | BEE GEES THE VERY BEST OF THE BEE GEES 19 | RE | TERI MOISE TERI MOISE SOURCENIRGIN
20 11 HIDEKI KAJI MINI SKIRT POLYSTAR 20 19 CELINE DION FALLING INTO YOU cotumBia POLYDOR 20 | 20 CELINE DION LIVE A PARIS coLumsia

-
CANADA (scuncscan 03715097

NETHERLANDS (Stichting Mega Top 100) 03/08/97

AUSTRAI.'A (ARIA) 03/09/97

lTAI.Y (Musica e Dischi/FIMI) 03/03/97
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SINGLES

DON'T CRY FOR ME ARGENTINA MADONNA wARN-
ER BROS.

DISCOTHEQUE U2 istanp

FIRESTARTER PRODIGY XL RECORDINGS

UN-BREAK MY HEART TONI BRAXTON
LAFACE/ARISTA

GOD BLESS THE CHILD SHANIA TWAIN MERCURY
BARREL OF A GUN DEPECHE MODE MUTE/REPRISE
ONE AND ONE ROBERT MILES FEATURING MARIA
NAYLER ARISTA

EXPERIENCE PRODIGY xLRECORDINGS

LET ME CLEAR MY THROAT DJ KOOL CLRWARNER
WHERE DO YOU GO NO MERCY arisTA

CHANGE THE WORLD ERIC CLAPTON REPRISE

UP TO NO GOOD THE PORN KINGS POPULARWARN-
ER

IF | FALL IN LOVE ROCKELL ROBBINS/BMG

KING NOTHING METALLICA ELEKTRA

IT’S ALL COMING BACK TO ME NOW CELINE
DION coLumBiA

YOU MUST LOVE ME MADONNA WARNER BROS.
YOU'RE MAKIN' ME HIGH TONI BRAXTON
LAFACE/ARISTA

RETURN OF THE MACK MARK MORRISON ATLANTIC
WE'VE GOT IT GOIN' ON BACKSTREET BOYS Jive
PONY GINUWINE Eepic

ALBUMS

VARIOUS ARTISTS 1997 GRAMMY NOMINEES
POLYTEL

SPICE GIRLS SPICE virRGIN

LIVE SECRET SAMADHI RADIOACTWEMCA

NO DOUBT TRAGIC KINGDOM INTERSCOPE/MCA
OUR LADY PEACE CLUMSY EpiC

CELINE DION FALLING INTO YOU columsia
THE WALLFLOWERS BRINGING DOWN THE
HORSE INTERSCOPE/MCA

TONI BRAXTON SECRETS LAFACE/ARISTA
BACKSTREET BOYS BACKSTREET BOYS Jive
VARIOUS ARTISTS MUCHMUSIC'S BIG SHINY
TUNES mca

JEWEL PIECES OF YOU ATLANTIC

THE OFFSPRING IXNAY ON THE HOMBRE colum-
BlA

SOUNDTRACK LOST HIGHWAY INTERSCOPE/MCA
MOIST CREATURE Emt

AMANDA MARSHALL AMANDA MARSHALL epic
VARIOUS ARTISTS MASSIVE DANCE HITS VOL. 2
WARNER

SHERYL CROW SHERYL CROW A&m
SOUNDTRACK ROMEO + JULIET capiTouEMI
BUSH RAZORBLADE SUITCASE INTERSCOPE/MCA
LEANN RIMES BLUE curs/emi
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LAST
WEEK| SINGLES
1 WHEN | DIE NO MERCY 8mG
4 | BELIEVE | CAN FLY R. KELLY zomea
2 DON'T LET GO (LOVE) EN VOGUE wARNER
<) DON'T SPEAK NO DOUBT mca
6 HIT 'EM HIGH MONSTARS OF SPACE JAM WARNER
NEW | SUPERGABBER HAKKUHBAR ROADRUNNER
8 TIME TO SAY GOODBYE SARAH BRIGHTMAN &
ANDREA BOCELLI waRNER
10 WE LIKE TO PARTY PARTY ANIMALS ROADRUNNER
5 HIJ GAAT VOOR C! BN'ERS VOOR BNN BUNNY
7 ANYWHERE FOR YOU BACKSTREET BOYS zomea
9 PARTY CHARLY LOWNOISE & MENTAL THEQ poLY
DOR
12 MOSSELS DE MOSSELMAN xsv
13 DON'T CRY FOR ME ARGENTINA MADONNA wARN-
ER
NEW [ LET ME CLEAR MY THROAT DJ KOOL BmG
16 AIN'T TALKIN’ "BOUT DUB APOLLO FOUR FORTY
EPIC
NEW | DE REGENBOOG FRANS BAUER & MARIANNE
WEBER THAT'S ENTERTAINMENT
15 FREED FROM DESIRE GALA pOLYDOR
18 STEP BY STEP WHITNEY HOUSTON BmG
11 PAPARAZZI XZIBIT smG
14 PONY GINUWINE EpPiC
ALBUMS
1 MARCO BORSATO DE WAARHEID POLYDOR
3 ANDREA BOCELLI ROMANZA pOLYDOR
2 TOTAL TOUCH TOTAL TOUCH BmG
14 LIVE SECRET SAMADHI RADIOACTIVE/MCA
5 NO MERCY MY PROMISE swmG
4 NO DOUBT TRAGIC KINGDOM mca
10 SOUNDTRACK SPACE JAM WARNER
6 SPICE GIRLS SPICE vIRGIN
7 SOUNDTRACK EVITA wARNER
NEW | JEAN MICHEL JARRE OXYGENE 7-13 columsia
15 BZN A SYMPHONIC NIGHT MERCURY
9 GEORGE MICHAEL OLDER virGiN
11 TONI BRAXTON SECRETS smG
8 THE OFFSPRING IXNAY ON THE HOMBRE EepitapH
17 HELMUT LOTT! HELMUT LOTTI GOES CLASSIC Il
BMG
12 FRANS BAUER VOOR JOU THAT'S ENTERTAINMENT
NEW | SOUNDTRACK THE PREACHER'S WIFE BMG
13 CELINE DION FALLING INTO YOU cotumsia
NEW | WISI SOERJAD! LIVE AT CARNEGIE HALL PHILiPS
18 MARCO BORSATO ALS GEEN ANDER poOLYDOR

THIS
WEEK
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19
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LAST
WEEK

SINGLES

DON'T SPEAK NO DOUBT INTERSCOPE/UNIVERSAL

| FINALLY FOUND SOMEONE BARBRA STREISAND
& BRYAN ADAMS agm

FREAK SILVERCHAIR MURMUR/SONY

BREAK MY STRIDE UNIQUE 2 DANCE POOL/SONY
BREATHE PRODIGY DANCE POOL/SONY

SEXY EYES WHIGFIELD TRANSISTOR/BMG

TO THE MOON & BACK SAVAGE GARDEN Rroap-
SHOW

UN-BREAK MY HEART TON| BRAXTON BmG
DON'T CRY FOR ME ARGENTINA MADONNA wea
(IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE
SHANIA TWAIN MERCURY

LOVEFOOL THE CARDIGANS poLYDOR
DISCOTHEQUE U2 isLanp

PONY GINUWINE €epiC

YOUNG HEARTS RUN FREE KYM MAZELLE em
SAY YOU'LL BE THERE SPICE GIRLS virRGIN

LAST NIGHT AZ YET BmG

TWISTED KEITH SWEAT wea

STEP BY STEP WHITNEY HOUSTON 8mG

DON'T LET GO (LOVE) EN VOGUE EasTwesT
WANNABE SPICE GIRLS virRGIN

ALBUMS

SOUNDTRACK ROMEO + JULIET Emi

LIVE SECRET SAMADHI| RADIOACTIVE/MCA

NO DOUBT TRAGIC KINGDOM INTERSCOPE/UNIVERSAL
SILVERCHAIR FREAK SHOW MURMUR/SONY
SOUNDTRACK EVITA wea

THE CORRS FORGIVEN, NOT FORGOTTEN EasT
WEST

THE OFFSPRING IXNAY ON THE HOMBRE cowum:
BIA

BRYAN ADAMS 18 TIL | DIE a&m

CELINE DION FALLING INTO YOU epic

SPICE GIRLS SPICE VIRGIN

JAMIROQUAI TRAVELLING WITHOUT MOVING
COLUMBIA

CROWDED HOUSE RECURRING DREAM—THE
VERY BEST OF CROWDED HOUSE &mi

HUMAN NATURE TELLING EVERYBODY coLumsia
KISS GREATEST KISS MERCURY

ALANIS MORISSETTE JAGGED LITTLE PILL wea
TONI BRAXTON SECRETS &mG
POWDERFINGER DOUBLE ALLERGIC poLYDOR
PRODIGY MUSIC FOR THE JILTED GENERATION
DANCE POOL/SONY

SIMPLY RED GREATEST HITS EASTWEST
SPIDERBAIT IVY & THE BIG APPLES POLYDOR
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SINGLES

DISCOTHEQUE U2 istano

LET A BOY CRY GALA DOIT YOURSELF/NTELITE
SWEET DREAMS SHARON C THE/SELF

DON'T CRY FOR ME ARGENTINA MADONNA wea
BELO HORIZONT! HEARTIST THE DUS

RIDE ON THE RHYTHM BLACKWOOD asp
UN-BREAK MY HEART TONI BRAXTON DO T YOUR-
SELF/BMG

BABY I’'M YOURS 49ERS MEDIAFLYING

FROM DISCO TO DISCO WHIRLPOOL PRODUC-
TIONS zac

TIME GOES BY CHARLIE DORE BUSTIN' LOOSE/DIG IT
ONE AND ONE ROBERT MILES FEATURING MARIA
NAYLER DBX/FLYING

... E DIMMI CHE NON VUOI MORIRE PATTY
PRAVO PENSIERO STUPENDO/SONY

THE NIGHT RITHMO EexoTic

YOUR WOMAN WHITE TOWN &m

FLASH B.B.E. Em

BREATHE PRODIGY UDP/DISCOPIU

ENCORE UNE FOIS SASH! rmazac

BOHEMIAN RHAPSODY THE BRAIDS wea

| SHOT THE SHERIFF WARREN G MERCURY

AMO T'AMO Tl AMO LIONEL RICHIE MERCURY

ALBUMS

JOVANOTTI LORENZO 1997—L'ALBERO MERCURY
SPICE GIRLS SPICE wvirGIN

PATTY PRAVO BYE BYE PATTY PENSIERO
STUPENDO/SONY

ZUCCHERO THE BEST OF ZUCCHERQ poLyDOR
LITFIBA MONDI SOMMERSI emi

LUCIO DALLA CANZONI PRESSING
SOUNDTRACK EVITA wea

ANNA OXA STORIE coLumsia

EURYTHMICS GREATEST HITS Rrca
JAMIROQUAI TRAVELLING WITHOUT MOVING
SONY $2

US3 BROADWAY & 52ND emi

BLUR BLUR Ems

LOS LOCOS EL TIC TIC TAC nEw MUSIC

FRANCO BATTIATO LIMBOSCATA MERCURY
FRANCO BATTIATO BATTIATO STUDIO COLLEC-
TION em

| CUGINI DI CAMPAGNA ANIMA MIA NEw mUSIC
JULIO IGLESIAS TANGO columsia
SOUNDTRACK SHINE pHiLIPS

ANDREA BOCELLI ROMANZA SUGAR/POLYDOR
CLAUDIO BAGLIONI ATTORI E SPETTATORI COLUMBIAJ

Hits Of The World is compiled at Billboard/London by Bob Macdonald. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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SPAIN (TVE/AFYVE) 02/22/97

< <O N
EUROCHART o306/ &M#E%?A
THIS |LAST THIS |LAST
WEEK WEEK| SINGLES 'WEEK \WEEK
1 1 DON'T SPEAK NO DOUBT  INTERSCOPE/MCA 1 1
2 | 2 | DON'TCRY FOR ME ARGENTINA MADONNA PR
WARNER BROS. 3 3
3 | 3 | UN-BREAK MY HEART TONI BRAXTON A NG
LAFACE/ARISTA 5 4
4 | 5 | TIME TO SAY GOODBYE SARAH BRIGHTMAN &
ANDREA BOCELLI easTwesT 5[ 6
5 | 8 | ENCORE UNE FOIS SASH! 8vTe BLUE 7|7
6 | 6 | DON'TLET GO (LOVE) EN VOGUE eastwestamerica | 8 | RE
7 7 LET A BOY CRY GALA DO IT YOURSELF/SCORPIO 9 9
8 | 4 | DISCOTHEQUE U2 istanD 10 | 8
9 9 WHEN | DIE NO MERCY wmcyaRISTA
10 | NEW | CON TE PARTIRO ANDREA BOCELLI SUGAR/POLYDOR
ALBUMS 1 1
1 1 | SPICE GIRLS SPICE virain 2 | 2
2 | 3 | NODOUBT TRAGIC KINGDOM INTERSCOPEMCA 3| a
3 2 SOUNDTRACK EVITA WARNER BROS. 4 7
4 4 TONI BRAXTON SECRETS LAFACE/ARISTA
5 | 5 | ANDREABOCELLI ROMANZA SUGARPOLYDOR |3
6 7 ANDREA BOCELLI BOCELL| SuGARPOLYDOR 6 8
7 |NEW | JEAN MICHEL JARRE OXYGENE 7-13 DREVFUS/EPIC 7 |NEW
8 |NEW| SOUNDTRACK SPACE JAM ATLANTIC/EASTWEST 8 3
9 [ BLUR BLUR FOOD/PARLOPHONE 9 6
10 [ 8 | THE OFFSPRING IXNAY ON THE HOMBRE epiapn | 10 | RE

SINGLES

DISCOTHEQUE U2 isLanD

BREATHE PRODIGY caRroLINE

SWEET KISSES SQEEZER MAx MusiC

DON'T SPEAK ZOMBIE max MusiC

YOU & YOU NATASHA HAGEN BLANCO Y NEGRO
PHOTO & FLASH B.B.E. MaxmusiC

ROCK THE BELLS KADOC CNR ARCADE
ALARM ALARM BITMusiC

ANONIM CYBERIA max music

BELLISIMA—I| HAVE A DREAM DJ QUICKSILVER
CNR ARCADE

ALBUMS

SPICE GIRLS SPICE ViRGIN

ROSANA LUNAS ROTAS mca

ELLA BAILA SOLA ELLA BAILA SOLA HisPAVOX
TEXAS WHITE ON BLONDE meRCURY

NO DOUBT TRAGIC KINGDOM Mca

THE OFFSPRING IXNAY ON THE HOMBRE epiTaPH
JEAN MICHEL JARRE OXYGENE 7-13 epic

JULIO IGLESIAS TANGO cBs-sony

BLUR BLUR Eem-ODEON

| PEDRO GUERRA TAN CERCA DE Ml ARIOLA

MAI.AYSIA (RIM) 03/04/97

PORTUGAL eortvgavare) 0304707

THIS |LAST

WEEK
1 1
2 2
3 5
4 6
5 4
6 8
7 3
8 [NEW
9 [NEW
10 9

ALBUMS

VARIOUS ARTISTS THE POWER OF LOVE waRNER
VARIOUS ARTISTS MEGAHIT 8 emi

RAIHAN PUJI-PUJIAN warNER

MICHAEL LEARNS TO ROCK PAINT MY LOVE—
GREATEST HITS emi

JACKY CHEUNG THE NEVER OLD LEGEND
POLYGRAM

NO DOUBT TRAGIC KINGDOM mca

VARIOUS ARTISTS ROMANCE emt

SITI NURHALIZA JAWAPAN DI PERSIMPANGAN
SUWAH ENTERPRISE

SOUNDTRACK EVITA waRNER

CELINE DION FALLING INTO YOU sony

o4}

10

o]

ALBUMS

VAYA CON DIOS THE BEST OF VAYA CON DIOS
BMG

DELFINS SABER A MAR smG

TONI BRAXTON SECRETS BmG
SOUNDTRACK EVITA waRNER

NO DOUBT TRAGIC KINGDOM INTERSCOPE/MCA
ENRIQUE IGLESIAS VIVIR sTRAUSS

PEDRO ABRUNHOSA & BANDEMONI TEMPO
POLYDOR

SPICE GIRLS SPICE VIRGIN

SANTOS E. PECADORES LOVE? smG

RIO GRANDE RIO GRANDE Emi

SWEDEN .5 02128007

DENMARK (IFPI/Nieisen Marketing Research} 02/27/97

THIS |LAST

| WEEK WEEK
1 2
2 1
3 4
4 3
5 |NEW
6 | NEW
7 8
8 5
9 7
10 6
1 | NEW
2 1
3 2
4 RE
5 RE
6 6
7 |NEW
8 | NEW
9 RE
10 5

SINGLES

VANNER TOGETHER roLYGRAM

UN-BREAK MY HEART TONI BRAXTON BmG
ONE AND ONE ROBERT MILES FEATURING MARIA
NAYLER BmG

I BREATHE VACUUM STOCKHOLM

I'M SORRY DiLBA mEeTRONOME

GULDET BLEV TILL SAND PETER JOBACK MmonO
MUSIC

BREATHE PRODIGY mnw

BARREL OF A GUN DEPECHE MODE mnw
DON'T LET GO (LOVE) EN VOGUE waRNER
DISCOTHEQUE U2 istand

ALBUMS

ERIC GADD THE RIGHT WAY STRAWBERRY/EDELPITCH
NIKLAS STROMSTEDT LANGT LIV | LYCKA
METRONDME

TONI BRAXTON SECRETS sme

GYLLENE TIDER HALMSTADS PARLOR emi
ORIGINAL CAST KRISTINA FRAN DUVEMALA wmono
MUSIC

JUMPER JUMPER METRONOME

DILBA DILBA meTrONOME

LIVE SECRET SAMADHI RADIOACTIVE/MCA

SPICE GIRLS SPICE virGIN

SOUNDTRACK EVITA wARNER
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SINGLES

RING-A-LING TIGGY rLexEmI

DON'T SPEAK NO DOUBT UNIVERSAL

MY OH MY AQUA uUNiVERSAL

DON'T LET GO {LOVE) EN VOGUE warNER
DISCOTHEQUE U2 roLvGRAM

YOUR WOMAN WHITE TOWN EMI-MEDLEY
ROSES ARE RED AQUA UNIVERSAL
BREATHE PRODIGY XL RECORDINGS/MD
DON'T CRY FOR ME ARGENTINA MADONNA
WARNER

UN-BREAK MY HEART TONI BRAXTON smG

ALBUMS

NO DOUBT TRAGIC KINGDOM unIvERSAL

ROD STEWART |F WE FALL IN LOVE TONIGHT
WARNER

TONI BRAXTON SECRETS emc

SOUNDTRACK EVITA warNER

MR. PRESIDENT WE SEE THE SAME SUN waRNER
ROBERT MILES DREAMLAND emc

OSTKYST HUSTLERS FULD AF LOGN sony
LARS H.U.G. KISS & HUG (FROM A HAPPY BOY)
EMI-MEDLEY

THOMAS HELMIG GROOVY DAY smG

SUEDE COMING UP sony

NORWAY (Verdens Gang Norway) 03/04/97

FINLAND scorarifri Fintane) 03102197

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

ITALY: Milan-based composer Ludovico Einaudi releases next month a remarkable record-
ing of his work “Stanze” (RCA), which defies categorization but
should appeal across the popular, classical, and new age markets.
Although Einaudi wrote the piece for piano in 1992, he has now
recorded it with virtuoso harpist Cecilia Chailly. Using an elec-
tric instrument, Chailly achieves a hypnotic, pulse-like quality on
the 16 interlinked pieces that at times recalls the work of such
minimalist composers as Terry Riley. Yet melodically, the com-
position’s modal structures also suggest an affinity with Robert
Miles, another Milanese musician, whose dance hit “Children”
topped the charts last year. Such diverse reference points make
the album almost impossible to pigeonhole. Label chiefs are con-
sidering a dance mix but admit to some concern over how Einau-
di should be marketed. “The 16 pieces are separate but linked like
the rooms of a house,” says Einaudi, who studied with Lucien Berio, one of the most influ-
ential composers of the past 50 years. “But Cecilia has made the house her own, and I couldn’t
now imagine a performance of the work without her.” NIGEL WILLIAMSON

IRELAND: Jazz/blues singer Mary Coughlan releases her eighth and, arguably, best album,
“After The Fall,” March 17 on U.K. indie Big Cat. Its theme is the plight of women since the
Garden of Eden, with the opening track, Thom Moore’s “A Woman Undone,” setting the
scene. Impeccably produced by Dutch classical guitarist Erik Visser, the album is a com-
pelling collection of songs exploring the issues of love, marriage, and domestic violence, and
reflecting the spiral of alcoholism, depression, and bad decisions that marred Coughlan’s life
for a decade. After roughly 30 hospitalizations, the vocalist finally dried out at Dublin’s Rut-
land Centre, before going back to touring and signing a deal with Big Cat in 1996. She
describes the years signed to a major label as a “mess . . . my house was repossessed . . . The
whole thing was a disaster. Nobody wanted to have anything to do with me, including myself.
And I don’t blame them.” Given carte blanche to choose the songs for “After The Fall,” Cough-
lan has included numbers by such Irish writers as Jimmy MacCarthy, Antoinette Hensey,
Paul Doran, and Johnny Mulhern, some of whom she has collaborated with. Among the
other tracks are Henry Purcell’s “When I'm Laid In Earth,” Trevor Knight’s setting of the
Dorothy Parker poem “Dilemma,” and Marc Almond’s “Saint Judy.” With Visser, Cough-
lan wrote “John Fell Off The Work-Around,” a song about the loss of self-esteem caused by
unemployment. KEN STEWART

BELGIUM: France has Alliance Ethnik, the Netherlands has Osdorp Posse, and Germany
has Die Fantastischen Vier. Now Belgium has its own radical rap group, KIA (Krapoel In
Axe, or Scum In Action). Comprising three Flemish youths with attitude, KIA has taken the
charts here by storm with sales of its single “Zaterdag” (Saturday) already past the 20,000-
unit mark, a far better result than usual for a Belgian act. The trio, which existed for some
years in the rehearsal room before taking to the stage, offers a danceable mix of hip-hop tunes
and sometimes-sexist lyrics, which are rapped out in a Flemish dialect known as Brabant.
The group has been picked up by ARS Productions (distributed by Sony), and follow-up sin-
gles and an album are in the pipeline. MARC MAES

POLAND: Young multitalented artist Basia Romanowska has released her highly promising
debut album, “To Cos ” (That Something), on the Star-
ling S.A. label. An accomplished singer/songwriter, she
also plays violin, viola, piano, and guitar, skills she devel-
oped while studying at the Musical Academy in Katowice.
Having toured France, Germany, and Italy as part of the
group known as Big Band, she is now concentrating on
her own music, a sophisticated mixture of pop, soul, rap,
and funk that stands out as something special in a dance
market otherwise dominated by Europop and disco acts.

B b R

Her no-nonsense rap style has drawn particular atten =
WEEK(\WEEK| SINGLES WEEXWEEK|  SINGLES ler n D Sty np -k
1 | 1 | DON'TLET GO (LOVE) EN VOGUE warner 1 | 1 | DISCOTHEQUE U2 poLvcran tion, since in Poland rapping is still considered to be an ; } .
2 | 3 | UN-BREAK MY HEART TONI BRAXTON &mG 2 | 2 | BREATHE PRODIGY XLRECORDINGS/SMD exclusively masculine activity. Lending the album a touch of musical class are various session
3 | 2 | DON'TSPEAK NO DOUBT universaL 3 | 5 | AIN'TTALKIN' 'BOUT DUB APOLLO FOUR FORTY musicians, including saxophonist Adam Wendt of popular jazz band Walk Away. The result
4 | 4 | ONEANDONE ROBERT MILES FEATURING MARIA g is a mixture of dynamic dance songs like “Do Mi Sol La” and soul-oriented ballads like “Na
NAYLER 6mG 4 | 8 | YOURWOMAN WHITE TOWN eui Pamiee Znam” (I Know By Heart), which that modern d - be f ithout
5 | 7 | YOUR WOMAN WHITE TOWN ew 5 | 3 | ANNAMULLE PUISKAA APULANTA Levvrmio SN now By tieart), which prove that modern dance music can be fun withou
6 |NEW| ROSES ARE RED AQUA wca 6 | 6 | BARREL OF AGUN DEPECHE MODE murEsmD being banal. BEATA PRZEDPELSKA
7 | 6 | ALLIWANT THE OFFSPRING sonv 7 | 4 | DON'TSPEAK NO DOUBT INTERSCOPEMCA
8 |NEW| AIN'T TALKIN' 'BOUT DUB APOLLO FOURFORTY | 8 | 7 ré;lg:;l 4N LOVE (IS HARD ON THE KNEES) NETHERLANDS: When singer/songwriter Joan Ter Maten, better known as Sleepy Joe Toma-
SONY Al H sony 3 g 95 3 3
9 | 10 | 2BECOME 1 SPICE GIRLS viRain 9 | RE | 1SHOT THE SHERIFF WARREN G PoLYGRAM 45 asﬁfd Ar%lerlctam sour;ld vylzar}(li a’fv? m‘ﬁltl mStr‘fglentahtSt Scﬁtt Ma@thefa‘ws t{) %otrO(’luc_e his
10 | 5 | DISCOTHEQUE U2 roLvcram 10 |NEW| REVERENCE EMPEROR CANDLELIGHTSPINEFARM new album, Tomato was hoping t at’ atthews would recapture t. DU o the latter’s finest
ALBUMS ALBUMS hour as co-producer of John Hiatt’s 1983 album “Riding With The King.” Matthews took up
2 T 13 3 ”
1 |NEW| SMURFENE SMURFEHITS 2 e 1 | 1 | NODOUBT TRAGIC KINGDOM INTERSCOPEMGCA the challenge, and the result is the utterly pleasing roots-pop album “A Bumpy Ride
2 | 1 | TONIBRAXTON SECRETS euG 2 | 2 | THEOFFSPRING IXNAY ON THE HOMBRE sonv (Snork/Music & Words). Matthews plays practically every instrument, while Tomato sings
3 | 3 | NODOUBT TRAGIC KINGDOM UNIVERSAL 3 | 3 | SMURFFIT TANSSIHITITVOL. 1 em his heart out on a selection of self-written songs and chips in with a bit of rhythm and bass
4 | 6 | SOUNDTRACK EVITA waRNER 4 | 6 | PANDORA CHANGES wca guitar. Matthews, whose recent clients include surf legend Dick Dale, has given Tomato’s
: i Js:II\%EMGI'CRI-II-SL iigsvg‘;‘%me 13 o 515 :ALE’G'fSA';iSK'NEN KAUTTA AIKAIN  GRanD sLaw album a somewhat harder edge than the Hiatt classic. And with his distinct, slightly unsteady
) Y . : :
7 | 2 | MOTORPSYCHO ANGELS AND DEMONS AT PLAY 6 | 4 | TONI BRAXTON SECRETS emc vocal style, reminiscent of Alex Chilton, Tomato s latest ba_tch’?f songs includes some great
o 7 | 7 | EPPUNORMAALI REPULLINEN HITTEJA poko candidates for singles, ranging from the soft AC “Just In Time” to the alternative “Love On
8 | 5 | LIVE SECRET SAMADHI mca 8 | 8 | BLUR BLUR Fooo/em The Side” and such points in between as “Bedroom Fights.” ROBBERT TILLI
9 | 7 | KARE&THE CAVEMEN JET AGE NORSKE GRaM 9 |NEW| X-PERIENCE MAGIC FIELDS wea
10 | RE | THE OFFSPRING IXNAY ON THE HOMBRE sonv 10 | 9 | KARITAPIO MEREN KUISKETTA AxRaUDIOVOX
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AUSTRALIAN ALTERNATIVE
rock sensation You Am I is making
new inroads into Europe this
month with the international com-
mitment of Warner Music, which
can market the band in every ter-
ritory worldwide—except in its
home base in Australia.

The power trio of guitarist Tim
Rogers, bassist Andy Kent, and
drummer Russell Hopkinson has
achieved spectacular success in Aus-
tralia over the past three years with
two albums on the independent
rooArt label, “Hi Fi Way” and
“Hourly Daily,” both of which have
debuted at No. 1 on the Australian
Record Industry Assn. (ARIA) album
chart. Then last October, the band
took home no fewer than six ARIA
Awards, including best
album for “Hourly
Daily,” which has since
gone platinum (70,000
units) in the market.

While the band’s
early fast-and-hard
style drew compar-
isons to the likes of
the Who, “Hourly
Daily” wraps keenly
sketched slice-of-life
lyries in rich arrange-
ments of acoustie gui-
tar, horns, strings, and
organ. The group is no
stranger to the Aussie
pop tradition, as it
proved last autumn by
closing the ARIA
Awards show with a cover of the
Easybeats’ 1966 hit “I'll Make You
Happy.”

Meanwhile, a business drama
was unfolding offstage, as rooArt
switched its marketing and distri-
bution in 1995 from Warner Music
Australia to the indie Shock Music
Group. Then on the eve of last
year's ARIA triumph came word
that BMG Australia had purchased
rooArt for a reported $5 million
Australian ($3.95 million). Tim
Prescott, who had responsibility
for rooArt as divisional managing
director of the BMG Label Group,
was named to the top post at BMG
Australia earlier this month.

All this corporate maneuvering
might have left You Am I orphaned
in the international market. How-
ever, the band was signed for the
world outside Australia and New
Zealand by Warner Bros. in the
U.S., which released “Hi Fi Way”
last year. The band also nabbed a
high-profile slot on last summer’s
Lollapalooza tour. On its way back
to Australia, You Am I touched
down for a gig at the 100 Club in
London, which ignited interest in
the U.K. WEA Records UK. even
made a last-minute change on a
sampler cassette it distributed via
the New Musical Express to fea-
ture the band.

“They’ve really eaptured peo-
ple’s imagination,” says Steve
Margo, international VP for Warn-
er Bros. Records in Burbank,
Calif., who reports that Warner’s
plan is to build the success of

HOME &
ABROAD

JlBl

by Thom Duffy

Australia’s You Am | Takes
Global Stance With Warner

“Hourly Daily” in Europe and
other international markets before
releasing it in the U.S. later this
year.

“We’ve had fantastic feedback
[from European medial,” says Liz
Kessler, international manager
with Warner Bros. in London.

The decision to give You Am I
international priority—despite the
loss of a home-base connection with
Warner Music Australia—is a boost
for good musie over label politics.

A six-week tour of Europe for
You Am I, opening for acts includ-
ing the Lemonheads, Wilco, and
60 Ft Dolls, runs through early
April. The band's current tour of
the U.K. with the Lemonheads
brings it to the Forum in London
Wednesday (12) and
Thursday (13). WEA
in the U.K. releases
“Good Mornin’,” the

first single from
“Hourly Daily,” March
17.

“We're confidently
expecting You Am I to
be another success
story,” says Margo.

AN AMBIENT, OP-
ERATIC rap called
“Head Over Heels” is
an ear-grabbing track
from the Van Records
album “Zap Culture
Buddha” by Dutch
producer/performer
Ad Visser, who has sold more than
100,000 units of his “Brainsessions”
album in the Dutch market. “Head
Over Heels” also opens the aptly
titled “Vantastic Music” sampler
distributed at MIDEM by the Duteh
independent label, whose other var-
ied offerings include Hallo Ven-
ray’s “The Beach,” a tremendous
twangy takeoff on California pop;
the smoke-and-shadows sound of “I
Want It All” from the Watchman;
the “happy rave” of Lipstick’s “Fly
Away”; a bluesy duet of the Steal-
ers Wheel hit “Stuck In The Mid-
dle With You” from Faith Pillow
and Eric Bazilian of the Hooters;
Bimbo Box’s “Wild Onions,” a
dance groove built on a Hammond
organ and Candy Dulfer sax break;
and, perhaps most memorable,
“Voor Jou,” a version of the Ameri-
can country and R&B hit “I Swear”
performed in Dutch by Albert
West.

BORDER CROSSINGS: Jackson
Browne, who has reunited with
longtime sideman David Lindley
on his current European tour, plays
March 24-26 in Sweden. The three
dates are promoted by EMA Tel-
star.

Home & Abroad is a biweekly col-
umn spotlighting the activity of the
international music business and
artists outside their home markets.
Information may be sent to Thom
Duffy Billboard, 23 Ridgmount St.,
London, WC1E 7AH, or faxed to 44-
171-323-2316.

New Japanese Imprint Lines Up Top Talent
Sly And Robbie Among Those Signed By iNOKS Label

B BY STEVE McCLURE

TOKYO—Launching a new record
label is always a risky business, but
recently established imprint iNOK-
S has lined up some heavyweight
support as it tries to carve out a
niche in Japan’s increasingly tough
music industry.

The label is 30%-owned by lead-
ing independent record company
Pony Canyon, which promotes and
distributes product licensed from
iNOKS. The fledgling label has
signed famed Jamaican musi-
cians/producers Sly Dunbar and
Robbie Shakespeare to produce two
compilation albums featuring vari-
ous big-name artists performing
new material.

The deal with Dunbar and
Shakespeare is for the world, says
Sony Kimura, director of iNOKS’
international department. The first
album to be released under the deal,
“Friends,” will debut this summer
in Japan, the U.S., and Europe. A
single from the album will be
released at the end of May outside
Japan.

The new imprint also has the

ITALIAN SINGLES CHART DISPUTED

(Continued from page 55)

“We have a very small singles
market here in Italy, and the elec-
tronic pen/bar-code method is the
most reliable, accurate, and cost-
effective method of measuring
sales,” says Caccia Dominioni,
adding, “If we had a larger market
of, say, 20 million singles sold annu-
ally, then we could consider invest-
ing in more sophisticated methods,
such as the inclusion of airplay data
currently available from Media
Control in Italy.”

Until now, the CD single has
mainly been used as a radio promo-
tional tool in Italy. PolyGram Italy
president Stefano Senardi, who is
responsible for the FIMI project to
relaunch the CD single at retail
(Billboard, Nov. 9, 1996), says that
AFTs criticisms of the new FIMI/
Nielsen singles chart are invalid
and potentially divisive. “The dis-
crepancy between the FIMI/
Nielsen chart and the AFI/Musica
E Dischi chart could be because
many independent labels do not use
the bar code, which ean be read by
electronic pens on their releases,”
says Senardi. “If the indies do not
use the bar-code technology, it’s
their problem. The Nielsen sample
is very precise; the use of the elec-
tronic bar-code measurements
guarantees that our chart reflects
[retail sales] rather than [ship-
ments to stores].”

Senardi acknowledges that the
project to roll out CD singles has
been delayed, but says that the new
chart, which is being made available
to all media outlets, will help pro-
mote and establish the format as it
becomes more widely available.

“There is a great anticipation of
the expansion of the CD single for-
mat at the retail level, and [stores]
are perhaps ahead of the record
labels in this respect,” Senardi

worldwide rights to an album titled
“The Bridge,” set for release this
summer. It features such luminar-
ies as producer/songwriter Michael
Sembello, Daniel Jobim (grandson
of Antonio Carlos Jobim), produe-
er/drummer Vinnie Colajuta, and
well-known Japanese R&B singer
Toshi Kubota. The album will be co-
produced by Sembello and Richard
Rudolf.

Meanwhile, iNOKS has put
together a stable of domestic acts,
ineluding female vocalist Yuko, for-
merly a dancer in Michael Jackson’s
show, who performs under the name
Luv 2 Shy in Japan. The label
expects big sales for her third sin-
gle, “What’s Your Name? X X X",
set for release April 16. The song is
being used in a TV commercial for
pantyhose.

Ken Suzuki, iNOKS’ president,
was until July 1996 president of
dance label Avex D.D., which he
helped establish in 1988. Kimura
was president of Avex concert pro-
motion subsidiary Advanced Pro-
motion International until February
1996. Suzuki, Kimura, and three
other iNOKS board members hold

the remainder of the company’s
shares, except for a small portion
owned by Rex Entertainment, a
software manufacturer and distrib-

utor.

Asked why he and Kimura left
Avex to form a new company, Suzu-
ki replies, “We learned a lot about
the spirit of the musie business from
Avex when we were there. Now we'd
like to create a place where we can
use our creativity and business
experience on our own.”

The company’s unusual name is
based on the initials of the board
members’ surnames, explains Kimu-
ra. Pronounced “eye knocks,” it also
refers to what he describes as the
label’s aim to knock, or move, peo-
ple’s hearts with love through
musie.

After iNOKS has established
itself in the U.K. and U.S., Kimura
plans to turn his attention to South-
east Asia, where Pony Canyon has a
network of branch offices.

“Southeast Asia might be a good
market, but there are still problems
with distribution and piracy,” Kimu-
ra says.

says.

Mario De Luigi, editor of Musica
E Dischi, argues that the new
FIMI/Nielsen singles chart has
shown signs of convergence with
the AFI-sponsored publication.
“Trial charts before the official
release of the [FIMI/Nielsen] chart
showed incredible differences with
our own chart,” says De Luigi.
“They are starting to get closer, but
it appears that their listing mainly
represents sales of CD singles,
which are still greatly inferior to
12-inch sales.”

He adds, “In my opinion, [FIMI]
is using the new chart to promote
CD singles sales. I doubt that
Nielsen has an accurate sample
representing the actual ratio of CD
single and 12-inch sales.”

De Luigi acknowledges that few
12-inch titles have bar codes on
their sleeves and says that despite
a drastie downturn in 12-inch sales
last year, the singles market has
now stabilized.

“Singles reaching the top posi-
tions in the chart are selling
between 3,000-5,000 copies a week,
with around 10-12 titles selling
more than 20,000 copies each year,”
he argues.

Jennifer Hubber, the executive
responsible for the chart’s eompila-
tion at CRA Nielsen, confirms, “We
sample 150 shops each week, 130 of
which are general record retailers
whose income is derived at least
50% from record sales, while an
additional 20 outlets that specialize
in singles sales are also included.

“Our system is totally automated,
and any discrepancy between mar-
ket share and chart position is like-
ly due to the fact that we only mea-
sure product with the bar code
printed on the sleeve.”

In the most recent charts avail-

able, just three of the titles on the
FIMI/Nielsen chart appeared in
the AFI/Musica E Dischi top 10,
while six on the FIMI/Nielsen top
10 showed in the AFI/Musica E
Dischi top 25. Only one of the
FIMI/Nielsen top 10 titles came
from an indie label or distributor,
whereas seven of the top 10 on AFI/
Musica E Dischi’s chart were
derived from indies. The No. 1 song
in the AFI/Musica E Dischi chart
for Feb. 18-24 was Gala’s “Let A
Boy Cry,” which charted at No. 5 in
the FIMI/Nielsen chart, while U2's
“Discothéque,” which was No. 1 in
the FIMI/Nielsen chart for the
week of Feb, 13-19, was No. 2 in the
AFI/Musica E Dischi chart.

Industry observers in Italy
believe that major labels are reti-
cent about launching a full, coordi-
nated initiative with a recommend-
ed retail price to launch the CD
single while they are awaiting judg-
ment from the government’s anti-
trust authority on allegations of
FIMI members operating a price-
fixing cartel (Billboard, Nov. 23,
1996). The judgment is expected in
April.

Despite earlier suggestions that
the new format should retail for
approximately 9,900 lire ($6),
FIMI’s Caccia Dominioni states
that no price had been agreed upon
for the format.

The exchange rate used in this

story is 1,610 lira to the dollar. !

TO OUR READERS

|
The Canada section will return
next week. |
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MICHAEL,

CONGRATULATIONS ON 10 GREAT YEARS FOR KOCH INTERNATIONAL, L.P.
WE’RE PROUD TO BE PART OF YOUR SUCCESS.

729 7th AVENUE
14th FLOOR
NEW YORK, NY 10019

PHONE: 212 - 2210600
FAX: 212 - 9443616
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ICHAEL KOCH, PRESIDENT OF PORT WASHINGTON,
N.Y-based Koch International USA, emphasizes that his
company has gone through some radical changes in the 10
brief years of its existence.

“We went from being a CD custom broker to becoming a classi-
cal importer,” says Koch. “Then we transformed an import compa-
ny into a domestic-label distributorship, by adding American roots
music, later rock and finally urban music. We also went from being
a catalog distributor to becoming a frontline distributor of hit prod-
uct.

H Along with all the changes came explosive growth: In 1991, just
four years after Koch had established itself
in the US., Inc. magazine listed it among
the 500 fastest-growing privately held com-
panies in the country. As a classical distrib-

2 utor in 1990, Koch employed fewer than

30 people, and reported net sales of

between $4 million and $5 million. Today,

Koch International North America em-

ploys 150—130 in the U.S., 20 in Canada;

its net sales for 1996 were $50 million,
according to Michael Koch.

A pioneer in independent national dis-
tribution in the U.S. (a rarity in 1990, but
now the industry standard), Koch has
flourished with a relatively small but elite
list of labels. In 1989, it established its
own classical line; in 1995, the company
bowed its pop line, Koch Records USA,
which today sports an inspired blend o
bright contemporary talent and catalog
classics.

Koch’s European affiliate, headquar-
tered in Hofen, Austria, is a diversified
music and media giant with interests in
labels, recording, manufacturing and pub-
lishing. Bur Koch International USA had
humble beginnings, according to its pres-
ident.

“In 1987, when | came here, we were just a spe-
cialist record company in the German-speaking mar-
ket, and starting to spread our wings,” Michael Koch
says. “We had a CD plant in operation since 1985.
We felt courageous enough at that point to make yet
another jump and start a company in America.
Basically, there was no big plan, I hate to admit it.
There couldn’t have been, because the music that we
had in Europe is not and was not saleable in the U S.
It’s national product, German country music,
schlager and ethnic music.

“For starters, we were ready to get American
record labels to press CDs with us in Austria,
because we had spare capacity. That's why 1 came
here.”

A PRESSING 1SSUE

During the first three years of its existence, Koch
International USA operated primarily as a CD-
pressing broker. Koch says that he considered start-
ing his own distribution operation after meeting Fred
Hoefer and Jim Welsh, who were working for a New
York—based importer of European product.

“I thought, ‘Hey, what they’re doing kind of makes sense, and
it's something easy—we could do that,”” Koch recalls. “I asked
them if they wanted to work for me, and they were willing to do it,
because the owner of the company they worked for was not inter-
ested in making the transition from the LP to the CD, and the busi-
ness was closing down slowly but surely. They took that offer and
they started to work with me, and that was the birth of Koch as a
distribution company.

“We didn’t own any classical lines. What we started with was a
handful of classical labels from Europe, small labels, and also some
American classical labels. That was the start of the distribution
company.”

But Koch got an immediate lift when it picked up Teldec, one of
the leading classical lines, for distribution; after Teldec’s acquisition
by Warner Bros., the distributor lined up Chandos, another top
lassical label. “From there, we added a lot of classical labels,” says
och. “By the end of 1990, we were one of the two leading inde-
pendent classical distributors in the country.”

However, it wasn't long before Koch began to feel that the com-
»any’s activities in the classical realm had plateaued, and its expe-
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[he U.5." “Major Alternative”
Marks A Decae Of Big Ghanges
And Steady Growth

“We’re not looking to be the biggest independent distributor,”
says president Michael Koch. “Our focus will continue

to be on being the best.”
BY CHRIS MORRIS

rience distributing the New Jersey—
based jazz and classical label Music-
Masters led the firm to begin explor-
ing other genres as potential areas for
distribution. One of Koch'’s high-vol-
ume pressing clients at the time was
Shanachie Records, a well-known
roots and world-music imprint that

also distributed Yazoo Records, one of the foremost classic-blues
catalog operations.

Michael Rosenberg, Koch’s VP of sales and marketing, recalls,
“Shanachie had already grown disillusioned with what at the time
was the standard setup for independent companies, which was
independent regional distribution. Under that system, each distri-
bution company had to have enough volume to maintain a viable
distribution structure. Shanachie felt that this was squeezing them
out, that they weren't getting enough attention. So they had start-
ed to set up their own distribution to sell direct, and they’d opened
an office in Minncapolis and put a tew reps in other markets. When
we went to talk to them, they were already thinking about moving
away from the regional thing.”

“As in any relationship, timing is everything,” Koch adds. “I hit
them up at the right time. They were starting to get disenchanted
with regional distribution and already had a little bit of their own
distribution. First they laughed us out—why would they come
here? We had no expertise in their music or in distribution of non-
classical product. But | was able to convince Richard Nevins and
Dan Collins, Shanachie’s two founders and owners, and they were
adventurous enough to take the risk. As part of that, we also

$

The 70,000-square-foot distribution facility, built in 1995

acquired an interest in Shanachie, and we took on exclusive nation-
al distribution on Jan. 1, 1991.”

At the ume, regional distribution was still the predominant sys-
tem in force. But Koch—which had always handled its classical
lines on a basis of national exclusivity—had unwittingly struck on
the sysiem that would soon prove to be the wave of the future

“It was not a stroke of genius or anything,” Koch conlesses. “The
regionals had learned how to live side by side and never thought
about anything else, and they were fine with it. They shared the
same labels, and they were all friends. We were national from the
start and only had to expand on that concept.”

Rosenberg notes, “This was kind of a
grand experiment for us and for
Shanachie. The reason we were able to
get the labels that we got subsequently
is because it was a successlul experi-
ment.”

Koch adds. “The first vear Shanachie
came with us, we were able to increase
their sales by 50%. They were very
happy, and we were very happy.”

LABEL AGQUISITIONS

Koch International USA quickly
began to accumulate a list of quality
non-classical labels for national distrib-
ution: Silva America (soundrracks, pop
vocals), the Smithsonian Collection Of
Recordings (scholarly compilations),
Smithsonian Folkways (folk/world),
Redhouse (folk), Enja (jazz), Hightone
(roots/country), Sugar Hill (folk, blue-
grass and country) and PRA (contem-
porary jazz). In 1994, Koch acquired a
50% interest in and distribution of
DRG Records, America’s leading inde-
pendent theater-music label, covering
Broadway, soundtracks, cabaret/vocals,
pop and jazz (issued on Disque Swing).
All but one of these labels remain with Koch to this day.

The same year, Koch made another major leap by almost simul-
taneously acquiring the respected reissue/rock-catalog imprint
Razor & Tie Records and the high-profile alternative-rock label
Bar/None for distribution. Koch says, “Up until then, we had world
music, we had classical, we had roots, we had soundtracks, we had
shows, but those were the first rock labels. It was a coup for us.”
A Bar/None album would be responsible for a landmark in
Koch's short history as a pop distributor: In
October 1995, Edwyn Collins’ “Gorgeous
George” became the first Koch-distributed
album to reach The Billboard 200.

Distribution alliances with other notewor-
thy labels followed in 1995 and 1996: Imago
(veteran executive Terry Ellis” label), Knitting
Factory Works (the record arm of the noted
New York club), Righteous Babe (acclaimed
singer Ani Difranco’s company), Daemon
(operated by Amy Ray of Indigo Girls), Minty
Fresh (original home of Veruca Salt and the
Cardigans), Acoustic Disc (run by mandolinist
David Grisman) and Revenant (a new compa-
ny founded by guitarist John Fahey). One hit-producing label was
Edel America, whose best-selling “Hackers” soundtrack helped
introduce Prodigy and Underworld to America, and the WW¥F’s
“Full Metal” entered The Billboard Top 200. Simultaneously,
Cledus ‘T Judd’s “I Stoled This Record” was on Billboard’s Top
200 several weeks and on its Top Country Albums Chart for almost
ayear.

KOCH GOES URBAN
When it took over exclusive distribution of Ichiban, one of
America’s largest independent record companies, in September
1996, Koch finally rounded out its musical spectrum with a pre-
mier urban/R&B/rap label group. The deal produced an immediate
R&B album chart entry in Ashford & Simpson’s new CD with
Maya Angelou, “Been Found.”

KOGH GOES POP
Koch Intemational Classics has collected a quartet of Grammys
since its inception. Koch explains, “That showed us that we could
start our own label and not just be a distribution company. So, of
Continued on page K-9
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IKOCH International Inc.

Beggars Banquet ¢ Shanachie
Ondine « Bar/None * Dreyfus
JAD Records ¢ Sugar Hill - T.J.S.B.
| Edel America Records * Imago
KOCH Discover * Acoustic Disc
Berlin Classics * Kickin’ Records
Revels Records ¢ Tzadik
Smithsonian Folkways * KOCH Jazz
Music Club International
Ichiban * ISBA * DRG
KOCH International Classics

The Prodigy ° Bill Janovitz
Jane Siberry ¢ Natalie Choquette
Bob Marley * Steve Grossman
Mingus Big Band * Roy Hanes
Phil Coulter » James Gelfand
Ladysmith Black Mambazo
Amy Righy * Townes Van Zandt
Sweethearts of the Rodeo
Tom Paxton <Hackers Soundtrack
WWF - Full Metal - The Album
Ashford & Simpson

ICOCH Internationall Inc.

1220 Ellesmere Rd., Unit 8
Scarborough, Ont., MIP 2X5 Canada
TEL 416. 295 8111 Fax 416.292.8833
URL:http:/fwww Jachcarm.com
Distribufor; ® Record Company, ¢ Publisher.
Promdtion = Marlceting

\fancouver o Calgary » Edmantari e Winnineg
Torontn o Ottawa « Montreal

ere in the U.S., Koch International is best-

known as a distribution company. But in

Europe, where the company originated

more than 20 years ago, Koch remains pri-
marily a record company, with its own label
accounting for 90% of its sales.

This label, notes company president Michael
Koch, mainly involves releases of European
interest. Hence, when it
opened its U.S. operation,
Koch'’s emphasis was on the
distribution end. But even
so, Koch in America has
always focused, too, on
building its own labels, and
while its success in this arena
may not be as visible as that
of its distribution side, Koch-
owned or controlled domes-
tic labels still bring in a third
of its total income.

“That’s a significant part
of our revenue,” says Koch,
“and significant to our business philosophy in that it makes us a
stable distributor. Independent distribution is a very fickle game,
and the labels that we own give us a strong foundation—because
we’re not just at the mercy of third-party labels.”

Koch’s U S. labels further serve to buttress the company’s iden-
tity, adds Michael Rosenberg, Koch International’s VP of sales and
marketing. “As a distribution company, we work hard to get our
name out to our retail and wholesale customers,” explains
Rosenberg, “But our own labels are how we get our name out to
the general public and to consumers, and we're very proud of the
music we've put out on them because it’s high-quality music—in
all genres.”

Koch's main U.S. labels are Koch International Classics, Koch
Records and Koch Jazz, with Koch International, Koch Schwann
and Koch Discover International filling out its wholly owned label
roster. In addition, Koch owns a substantial stake in its distributed
labels Shanachie, Yazoo, DRG, Cooking Vinyl America, T].S.B.
and, most recently, Ichiban.

[JocH] NQCH) [KocH
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A Stable Full OF Labels

While the company is best known as a
distributor, Koch-owned or controlled domestic
imprints bring in a third of its total income.
And the number of joint ventures is growing, to
bring a wide number of musics to market.

BY JIM BESSMAN

GLASSICAL GRASP

Koch Intermnational Classics launched in
1989, and, as its VP of A&R and general man-
ager Michael Fine notes, “has always been one
of the most visible of the Koch labels™ in terms
of Grammy winners, Billboard-charting best-
sellers, international awards and press atten-
tion. As such, Fine adds, Koch Intemational
Classics has played a big
part in attracting other
labels to Koch’s growing dis-
tribution business.

“Leonard  Bernstein’s
‘Arias And Barcarolles” was
our first record, and it won
a Grammy,” says Fine, “and
our first major classics
soundtrack, Elmer Bern-
stein’s ‘Magnificent Seven’
score, beat out ‘The Lion
King' for a NAIRD award.
But the greatest kudo for
the label is to hear col-
leagues from around the world say that they see our product every-
where. That's testament to our quality and distribution.” Koch
Jazz started up last June under the stewardship of Koch
International’s jazz director, Donald Elfman, whose charge, as he
saw it, was to “celebrate jazz in places that weren’t in the spot-
light.” Rather than bring in big names, Elfman sought “local
heroes” like Ernie Krivda, a Cleveland tenorman and the label’s
inspiration.

“I lived in Cleveland for a while, and there were no major jazz
clubs or musicians coming in there,” says Elfman. “So I went out
and heard Krivda, who's a real original and fit in with what I want-
ed to do with the label. Koch had a slogan in Austria about think-
ing globally but acting locally—which fits into our jazz philoso-
phy”

Elfman also wanted to keep Koch Jazz small and somewhat per-
sonal. “I wanted smaller things from musicians who 1 think are
making important music,” he says. “So, in addition to recordings
by people like Krivda, we've licensed material by [saxophonist]
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John Handy, who was a very important artist and whose very rare
Columbia title ‘Live At The Monterey Jazz Festival'—a legendary
performance from 1965—is now back in print through us. We also
have licensed titles from Johnny Coles, Carol Sloane, Dave
McKenna, Tim Beme and Jane Ira Bloom—and are looking for
other rare things to license that aren’t coming out from the major
labels.”

KOGH POP: RIGBY AND REISSUES

The Koch Records line was begur two years ago by Bary
Feldman, its VP of A&R and general manager. Feldman had a

k!

Barbara Cook Darid Wilcox

strong industry background from previous stints at Verve znd
PolyGram, as well as his own Upside label. He quickly achieved
critical acclaim for the new imprint with a series of Charlie Rch
and Merle Haggard reissues, as well as -he Beau Hunks recordings
of the original music from “The Little Rascals.”

In 1995, Feldman brought in Nicholas Hill, founder of the
Singles Only Label, who in turn brought in Amy Rigby's critically
praised “Diary Of A Mod Housewife” album. The label has since
released product by David Wilcox and critics’ darling Jane
Siberry.

“The reissue side of the label is increasing because it makes so
much sense from an accounting standpoint,” says Feldman, who's
just put out a pair of Marty Robbins titles. “The higher-risk areas—
like Amy Rigby—have worked out great, too. There’s a lot of com-

for this St. Patrick’s
‘Day Season. ..

hie

KOCbh INTERNATIONAL,
with 1the BEST lNOGpGNDeNT sales

ON 10 YEARS Of sUCCESS

3ILLBOARD MARCH 15, 1997

munication with the distribution company—and they know how
to handle the product.”

The Koch International label, meanwhile, is Koch’s original
Austria—based label, and while it accounts for 90% of the compa-
ny’s European sales, it offers only a few titles as appropriate
imports for the North American market. Koch Schwann is also
Europe—based and derives from the classical Schwann catalog,
which Koch acquired in 1988. It remains a leader in exposing

ELMER BERNSTEIN

THE MAGNIFICENT SEVEN

KOCH
‘ EALLELUJAE TRAIL

JARES SEDARES, CONXDUCTOR
THE PHOENIX SYMPHONY

unjustly neglected works and composers in all areas of classical
music, as well as expanding the catalog of even the best-known
composers.

Koch Discover International, which Koch acquired an owner-
ship share in last year, is already a leader in the budget-classical
field. Under the direction of conductor Alexander Rahbari, the
label is being aggressively marketed this year with the release of 20
new titles each month.

Continued on page K-8
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A STABLE FULL OF LABELS

Continued from page K-5

SINGERS, SONGWRITERS AND SHANAGHIE

But besides the Koch name labels, Koch International owns sig-
nificant interest in some of its prized distributed clients, starting
with Shanachie Entertainment Group, which it acquired in 1990.
The Shanachie Group’s labels include Shanachie, Yazoo and
Shanachie Video. Besides being traditionally strong in Celtic, reg-
gae, world music, blues and contemporary jazz—the umbrella
company has recently branched into the contemporary singer-
songwriter realm with such esteemed artists as Christine Lavin
and Richard Shindell and has expanded into NAC, rock and other
genres.

DRG, in which Koch acquired a 50% interest three years ago, is
America’s leading independent theater-music label, covering the
best of Broadway, soundtracks, cabaret, vocals and jazz. Among its
catalog highlights are recordings by Barbara Cook and Eartha Kitt,
the “Forbidden Broadway” cast albums and the soundtrack to
“Cinema Paradiso.”

Continued on page K-10

ith distribution facilities in nine coun-
| tries and far-flung interests in music
| production and publishing, Koch Inter-
national has more than justified the sec-
ond part of its name, having developed a sig-
nificant presence beyond its home market of
| Austria, Germany and Switzerland and the
highly successful operation
in the US. For instance,
the two-year-old Koch In-
ternational Canada s
poised to become one of
the country’s biggest in-
dependent  distributors,
and burgeoning markets
| like Poland and such new
ventures as multimedia
offer potential for further
gains.
Founded more than 20 years ago in Austria by Franz Koch, Koch
International is among the three largest independent music com-
| panies in the world, with consolidated sales of over $200 million.

And the
German CD-

O
INTERNATIONAL

Koch Around The World

Outside the U.S., Koch has been a potent force in
recording, Eroduction and distribution for two decades.
eat gf{)es on, with automated warehouses,
OMs and a gold strike in Canada.

BY BRADLEY BAMBARGER
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At home, Koch has not only become one of
the major record companies but also the lead-
ing producer of national music for the
German-speaking territories. From its head-
quarters in Hofen, Austria, Koch has fur-
thered its web of music production, publish-
ing, manufacturing, and distribution facilities
over the years with sites in
the Netherlands, Belgium,
Poland, U.K., India, Can-
ada and the US.

Koch started its U.S.
operation in 1987, and
quickly expanded to be-
come one of America’s
largest independent dis-
tributors, with its own and
affiliated record labels
Initially a classical distributor of such well-regarded European
labels as Chandos, Supraphon, ASV, Pearl and Ondine, Koch
broadened its offerings to include more pop, folk, jazz, rock and
world music. Koch experienced a 931% increase in U.S. sales in
its first five years. Such growth earned the company a slot on Inc.
magazine’s 300 fastest-growing private companies list and
Michael Koch an Entrepreneur Of The Year award in New York in
1995.

T

GOLO-PLATED WRESTLING

The relatively new Canadian company has been a special bright
spot for Koch, with a sterling performance in second-half *96 and
a key new label deal on tap for this year. According to Koch
Canada GM Dominique
Zgarka, the first six months
of last year had the distribu-
tor saddled with returns at
42% of sales. But, he says, a
remarkable tumaround saw
the company end the year
with negligible returns and a
46% net sales increase over
the previous year. One of the
best-sellers for the period was
the World Wrestling Feder-
ation's “Full Metal” album
(Edel America), which turned
out to be Koch Canada’s first
gold record, at more than
50,000 copies sold.

“Sometimes, it takes a
rude awakening to get you on
the right track,” Zgarka says.
“Since the middle of last
year, we've become much
more aggressive with market-
ing and promotion, hooking
up with clothing stores, air-
lines and restaurants for
Cross promotions—we even
hired a full-time cross-pro-
motions manager.

“Promotions with clothing
stores and restaurants help
generate excitement,” Zgarka
adds. “And this market had
really been lacking that kind
of excitement. People in the
industry had been compla-
cent over the past few years.
So our efforts were well-
received at retail.”

Some of Koch Canada’s
most-heralded new ofter-
ings for ’97 involve its
deal with the pioneering
U.K. label, Beggars Ban-
quet. Koch is now the
exclusive distributor of
the indie’s new releases in
Canada. Feb. 24 saw the
first batch, including the
Prodigy single “Fire-
starter” (a recent No. 1 hit
in the UK on the Beggars—
associated XL Record-
ings), two catalog albums
from the Prodigy and a
solo album from Buffalo
Tom frontman Bill Janovitz, “Lonesome Billy.”

Based in Toronto, Koch Canada’s label roster includes such
imprints as Shanachie, Knitting Factory Works, Razor & Tie,
Smithsonian Folkways, Bar/None and Music Club International,
as well as the usual draw of top-notch classical labels. Michael
Koch, president of Koch International North America, says he
expects Koch Canada to double sales to about $10 million in *97.
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PUBLISHING

In the nascent Polish market, Koch Intemational has worked to
establish a foothold despite such challenges as rampant piracy and
exceedingly low retail CD prices ($4 or $5). Koch was the first
independent music publisher in Poland, and the company seeks to
develop both international and national repertoire there. “There
have been problems in Poland as the country has made its way,”
Koch explains. “But we will thrive there as the economy thrives.”

When Koch International’s distribution company in the
Netherlands did not prove successful, Koch acquired leading
Dutch independent label TIPTOP/MM Studios (now KOCH MM)
in 1996. The company quickly enjoyed a double-platinum-selling
album by Dutch artist Frans Bauer, which remained No. 1 on the
Dutch album charts for weeks.

Koch International has operated recording studios since its
inception, yet the company is increasingly concerned with develop-
ing artists “from scratch,” says founder and chairman Franz Koch.
For years, Koch International has been one of the leading produc-
ers of German-language repertoire, particularly in the volksmusik
(German country music, or polka) and schlager (middle-of-the-road
singer/songwriter pop) genres. With recent investments in A&R
personnel and recording studios in mainland Europe and the U.K,,
Koch plans for pop artist-development and promotion to be an
ever-expanding area. (One of Koch International’s first signings in
the U.K. is the rock band Picture House.)

MULTIMEDIA VENTURES

The latest and greatest expansion for Koch International has
been in the multimedia arena. The company’s CD-ROM publish-
ing and distribution business experienced exponential growth last
year, particularly in the German market (a 500% sales increase),
according to Franz Koch. Such success is an example of being
“with the right people in the right place at the right time,” he says.

An innovator in CD-testing technology—the company has 34%
of the worldwide market, with most major CD manufacturers rely-
ing on its quality-control equipment—Koch International has
recently outfitted its European plant with CD-R (recordable CD)
production capabilities. This work, the efforts in multimedia, the
company’s recording facilities and its automated warehouses
demonstrate Koch’s aim for the cutting edge in all aspects of inter-
national production and distribution.

“We've always invested in new technologies—often ahead of the
market, as with DAT and DCC,” Franz Koch says. “But we have
been right on time also, such as with the compact disc and mult-
media. And that has been the secret to Koch’s success from the
start, combining music and technology with an entrepreneurial
spirit.”

A DECADE DF CHANGES

Continued from page K-3

course, when we got into selling other types of music, it made sense
to look at starting our own label in the pop arena.”

Koch Records USA was launched with “The Beau Hunks Play
The Original Little Rascals Music,” which immediately racked up
sales of 30,000. It has since added such notable talents as Amy
Rigby (Spin’s 1996 Songwriter Of The Year), Amy Allison, David
Wilcox and Arlo Guthrie to its roster and issued timeless catalog
titles by Merle Haggard, Charlie Rich and Ray Price, among others
(see separate story).

MAKING MOVES

In early 1995, Koch International USA moved into its present
70,000-square-foot distribution facility in Port Washington. The
same year, it established a Canadian subsidiary in Toronto; that
company now works in tandem with U.S. operations as part of
Koch International North America.

While the company has turned into a large and profitable one,
Michael Koch points not to his label list or the efficiency of his oper-
ations as the keystone of his firm’s success, but rather to his dedicat-
ed long-term employees. He notes that both Michael Rosenberg and

executive VP Liz Jones came to Koch when they were stll in their
early 20s (Michael Koch was only 24 when he started the company).

He adds, “We have done it with young people who had no prior
experience, no baggage, no preconceived notions, who started fresh
with the company. We've all learned as we've gone along, but
maybe we've done it a little more enthusiastically and dynamical-
ly—and obviously differently, because we didn’t know any better.
We didr’t hire people with 30 years’ experience who knew every-
thing about the record business. Had we done that, we wouldn’t be
around anymore. Instead, we took a more entrepreneurial and
innovative approach.”

Koch also says that his company will continue to concentrate on
the bedrock of its business, music.

“My staff was asking me just today, ‘Aren’t we going into multi-
media? Aren’t we going into video?’ And my answer was ‘No.” There
is still a lot more work that can be done in music. We want to stay
focused. We want to continue just with music. We feel we already
are America’s best independent distributor. That’s what we want to
prove to everybody. Until everybody knows we are the best, we're
not going to give up. We want to do everything better, grow in a
healthy and organic way, not bite off more than we can chew or take
on a big debt load. We're not looking to be the biggest; that’s not
our focus. Our focus will continue to be on being the best.” ll
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The Cooking Vinyl America label launched
last year as a joint venture between Koch and
the UK indie-label home of such estimable

oo,

artists as the Oyster Band, June Tabor, Goats =
Don't Shave and the Tom Robinson Band. !
The folk/roots supplier originally sprang to @@ﬁ)
life in 1986 with Michelle Shocked’s “Texas | o
Camplire Tapes” and the Oyster Band’s “Step
Qutside”; its U S. label is run by indie-distri- g o
bution veteran Dave Nives, who this year (l'm gO)
looks to issue product from Green On Red 1
guitarist Chuck Prophet, Carter USM, Wired
To The Moon, Jackie Levin and Andy White e n l a

Koch also partially owns the Canadian
dance-compilation label TJ.S.B. {an acron SR
for Tivo Je“lzs, a Scot and a Black; their ralz,llzls Qﬁgﬂa}w
now joined by an Austrian). The label’s gen-
eral manager, Rawle James, expects the
imprint to branch out into the techno/rave,
hip-hop and R&B genres during the new year.

Koch has just acquired a 50% stake in Ichiban, the Atlanta—
based indie powerhouse for urban music. Ichiban has a rich her-
itage ol black music, ranging from some of the finest modern-day
R&B and blues to strect rap and bass. Ichiban CEO and founder
John Abbey says, “Since day one virtually, Ichiban has successful-
ly straddled all formats of black (American) music. Now, linking
with such a forward-looking, innovative company as Koch
International, 1 feel Ichiban is well-poised to succeed and break
new ground well into the next millenium. Speaking personally,
am very excited about our prospects for the future and 1 look for-
ward to coming to the office every morning.”

According to Michael Koch, additional label acquisitions can be
expected in the future. “We’ll continue to acquire stakes in key

indie American labels as the opportunities arise,” he says, “pro-
vided the fit is right on a business and personal level.” Il

Smithsonian
Folkways

Music Club is the UK’s leading mid-line label. —

In the UK, over 250 titles are available and over ten million units have been sold.

Meet Music Club -
Masters at Mid-line

We’re proud to announce our US distribution deal with Koch International
and wish them every success in the future.
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Some of the titles now available through Koch.

Suggested Retail $9.98

Diverse range of music styles.
22 titles already available.

Over 40 new titles due in 1997.
Long playing times, average 16 tracks per title.

GREEN
GUITER

Strikingly effective design and packaging.
Rare photos & expertly-written liner notes.
The UK's market leader.
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The Decade At A Glance

1987

© Koch International expands to America and initially functions
as a CD-pressing broker for American clients of its CD plant in
Austria

@ Koch International becomes a leading independent classical
distributor and markets more than 30 labels, including Chandos,
Koch Schwann and Supraphon

© Koch International expands into world music with the acquisition
of a substantial shareholding and exclusive distribution of
Shanachie, one of America’s key indie labels

© Koch International becomes the first independent national distrib-
utor for American labels, revolutionizing the traditional system of
regional distribution

© Koch International wins its first two Grammy awards, for “Best
Contemporary Classical Recording” and “Best Reggae Recording”

1992
© With a 931% increase in sales from 1987 to 1991, Koch
International USA is named No. 315 on /nc. magazine’s “Inc. 500”
list, the ranking of America’s 500 fastest-growing private companies
O Silva America, the Smithsonian Collection Of Recordings,
Redhouse, ASV and Enja join Koch International’s distribution fold
@ Koch International wins two Indie awards and holds five simulta-
neous Billboard chart positions for classical, crossover, jazz and
world music

© Smithsonian Folkways, the prestigious library of American and
world musie, joins forces with Koch

© Sugar Hill, one of America’s leading folk, bluegrass and country
labels, signs with Koch International for exclusive national
distribution

© Koch International classics wins the Indie award and two Grammy
awards, for “Classical Producer Of The Year” and “Best
Contemporary Classical Recording”

1994

© Koch International acquires a 50% interest in and distribution of
DRG Records, America’s leading theater-musie label

© Koch Records USA is launched

© Razor & Tie, the burgeoning N.Y. reissue and rock label, and
BarNone, the cutting-edge alternative-rock imprint, join Koch
International’s growing label roster, along with Dreyfus, PRA,
Silverwave and John Zorn’s Tzadik

O Koch International Classies wins its fourth Grammy, for “Best
Classical Vocal Performance,” and Koch International receives
another three Indie awards

1995

© Koch International moves into its new state-of-the-art 70,000-sq.-ft.
facility in Port Washington, N.Y., housing one of America’s most
advanced distribution systems, with Amadeus, the order-picking
robot, as its centerpiece

© Koch International expands its North American operation and
starts a subsidiary in Canada

© Michael Koch is named Entrepreneur Of The Year in New York

@ Koch Jazz issues its first recordings

© Koch International wins five Indie awards

© Ani DiFranco’s Righteous Babe Records and Amy Ray’s Daemon
Records sign with Koch International

O First album to reach The Billboard 200: Edwyn Collins’ “Gorgeous
George”

1996

© Cooking Vinyl America is launched as a joint venture between
Koch International and Cooking Vinyl U.K.

O Terry Ellis’ Imago, Edel America, Minty Fresh and Knitting
Factory team up with Koch International

© Urban music powerhouse Ichiban switches to Koch International
for exclusive distribution

© Koceh International attains steady chart presence: four Billboard
200 albums, including the top 100 debut of Ani DiFranco’s “Dilate”

© First album to reach Billboard Top Country Albums chart: Cledus
‘T Judd’s *I Stoled This Record”

O First entry on Billboard Top R&B Albums chart: Ashford &
Simpson with Maya Angelou, “Been Found”

© Koch Canada registers five top chart positions in Canada

O WWF’s “Full Metal” becomes Koch Canada’s first certified gold
record

O Koch Records’ Amy Rigby is named Songwriter Of The Year by
Spin magazine

1997

& Hot UK. indie Beggars Banquet signs with Koch Canada for
exclusive distribution

@ David Grisman’s Acoustic Disc and John Fahey’s Revenant join
Koch International

© Koch International acquires 50% interest in Ichiban, one of
America’s largest indie labels

© Koch International USA is one of America’s two largest
independent musie distributors, with over $50 million in sales and
130 employees Il
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The first ever all
instrumental album by
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Boston Music Award’s
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Reviews Previews

ALBUVD

EDITED BY PAUL WERPMA

DRAIN S.T.H.

Horror Wrestling

PRODUCERS: Adam Kviman, Drain

The Enclave 54971

Swedish all-female heavy metal band
comes on with enough force to rate among
the headbangers of the world and with
enough melodic acumen to stick in the
minds of hook-starved audiences.
Although Drain relies a bit heavily on
early grunge moves, it shows glimmers of
originality on such well-crafted tunes as “I
Don’t Mind,” “Someone,” “Crucified,” and
the acoustic-accented “Crack The Liars
Smile.” An opening slot on the Type O
Negative tour will ensure wide visibility
among metal fans and a chance for the
band to refine its sound. A promising act.

COUNTRY

ALISON KRAUSS & UNION STATION

So Long So Wrong

PRODUCERS: Alison Krauss, Union Station

Rounder 0365

The group’s follow-up to 1995’s double-
platinum, award-laden “Now That I've
Found You: A Collection” demonstrates
that Krauss and Union Station are more
interested in the music than in superstar-
dom. A magnificent singer, Krauss takes
lead vocals on only eight of the 14 cuts
here, preferring to share the spotlight, as
bluegrass groups often do. She has reject-
ed other record company offers and is
staying with the label that originally
believed in her. The music here is by and
large straight-ahead lyrical bluegrass,
with a public-domain song like “Little Liza
Jane” sharing the stage with current
Nashville tunes by such writers as Kostas
and Harley Allen and even pop star
Michael McDonald.

PRAIRIE OYSTER

Blue Plate Special

PRODUCERS: Mike Poole. Praine Oyster

Vel Vel 97001

How can one not like a country band that
kicks off an album with an effortless, time-
less, grooving shuffle? Canadian sextet
Prairie Oyster keeps improving on its
modern refinement of traditional country.
The only cut here that isn’t an original,
new Oyster is Roger Miller’s classic “In
The Summertime.” The rest is smooth
country, shifting from Tex-Mex to an
Orbisonesque ballad. A surprising choice
for New York independent label Vel Vel,
which is run by former CBS Records pow-
erhouse Walter Yetnikott.

JAZZ

Y GIOVANN! HIDALGO

Hands Of Rhythm

PRODUCERS: Michel Camilo, Giovanni Hidalgo
TropiJazz 82053

Giovanni Hidalgo takes his hot Latin con-
gas (and assorted percussion instru-
ments) and faces off with the similarly
incendiary Latin jazz piano of Michel
Camilo (whose fine new solo album was
released simultaneously on TropiJazz).
These rhythm-intensive duets prove to be
a brilliant showcase for both players,
especially on such aggressively funky

SPOTLIGHT

u2

Pop

PRODUCERS: Flood, Howie B, Steve Osborne

Island

Inits desire to stay on the cutting
edge, U2 has de-emphasized the quali-
ty that made it one of the world’s most
enduring bands: exalted songeraft.
Instead, it has concocted a fireworks
show of sounds but one that has fewer
memorable moments than fans might
expect. That’s not to say the album is
devoid of tunefulness. In fact, lead sin-
gle “Discothéque™ and likely follow-ups
“Staring At The Sun,” “Last Night On
Earth,” and “The Playboy Mansion”
are all compelling songs with provoca-
tive Iyrics, and other tunes sound bet-
ter with repeated listens. Time will
ultimately determine this album’s criti-
cal and commereial success, and the
band’s upcoming stadium towr will help
in both regards. For now, however,
“Pop” plays like a soul-searching work
that may alienate some die-hard fans
even as it draws in new ones.

SPOTLIGHT

ZAP MAMA
Seven

PRODUCERS: Marie Daulne, Yannic Fonderie

Luaka Bop/Warner Bros. 46486

If any world music act was going to
shatter the boundaries of the genre and
craft an all-encompassing and irre-
sistible sound, it was bound to be Zap
Mama. On its latest album, the
acclaimed Belgian/Zairian outfit com-
pletes its metamorphosis from an
impressive a cappella group to a cut-
ting-edge collective that whips up a
tasty stew of hip-hop, jungle, reggae,
pygmy chants, and global pop. Front
woman singer Marie Daulne is in top
form, whether taking the lead or collab-
orating with Michael Franti of Spear-
head or other vocalists. Highlights
include the anthemic “New World,” the
clever “Telephone,” the tongue-twisting
‘Jogging A Tombouctou,” the dramatic
“Damn Your Eyes.” and the catchy
“Poetry Man” (featuring Franti). The
group’s possibilities are as endless as
its palette of musical colors.

SPOTLIGHT

COLLECTIVE SOUL
Disciplined Breakdown
PRODUCER: Ed Roland

Atlantic 82984

While the music industry gropes for a
genre that will re-energ:ze business,
in strolls Collective Soul with its third
album of trend-oblivious but utterly
appealing tunes. By virtae of the
material’s strength alone, Collective
Soul gets its point across to a wide
spectrum of fans, from modern rock
to mainstream rock, from pop to
triple-A. On its third outing—the fol-
low-up to its multiplatinum self-titled
album of 1995—the Georgia-based
band rocks mightily on lzad single
“Precious Declaration,” brings out its
funky side on the horn-accented “Full
Circle,” and pulls out all the stops on
the epic “Blame.” Other highlights
include “Listen,” the title cut, and
“Link.” A band that plays to all fields
without trying and shows no signs of
slowing down, either creatively or
commercially.

grooves as Pablo Milanes’ “Amo Esta
Isla” and Camilo’s “And Sammy Walked
In” and “Hello And Goodbye.” Aside from
an enjoyable version of “Blue Monk,”
standard highlights include the dreamy
ambience of Wayne Shorter’s “Foot-
prints” and a ravenously bluesy “Softly
As In A Morning Sunrise.” Hidalgo’s
Latin rhythms divest themselves of even
piano on solo compositions “My Soul
Beat” and “Hands In Motion.”

% JUDI SILVANO

Vocalise

PRODUCER: Joe Lovano

Blue Note 52390

Vocalist Judi Silvano has become familiar
to progressive jazz listeners on recordings
by her husband, tenor titan Joe Lovano.
This Lovano-produced debut set spot-
lights Silvano’s exceptional vocal instru-
ment, which seems to draw equally from
classical and jazz influences. Classical

treatments include her sweetly pastoral
remake of Ravel's “Pavane”; a swinging
and a “free” version of Rachmaninoff’s
“Vocalise”; and a twist on Charles Ives’
“Serenity,” which features a Frisellian
turn from guitarist Vic Juis. Jazz-based
material includes her gracefully lilting
take on Billy Strayhorn’s “Daydream,”
her close reading of the melancholy con-
tours of Mingus' “Weird Nightmare,” and
Monk’s “Reflections,” which was turned

BILLIE HOLIDAY

The Complete Commodore Recordings
COMPILATION PRODUCERS: Orrin Keepnews and
Joel Dorn

GRP/Commodore 401

After reviving the Decca, Chess, and
Impulse! catalogs, GRP increases its
archival endowment with Milt
Gabler’s Commodore label. Among
the first reissues from the imprint are
these long-out-of-print 1939 and 1944
Billie Holiday sessions. The seven
1939 tracks include the dirge-like
“Strange Fruit,” a stark, hitter depic-
tion of a lynching that was one of Holi-
day’s most compelling recordings.
(Her label at the time, Columbia,
refused to release the song, leading to
a one-off deal with Commodore.) Most
of the tracks are from 1944 and (with
alternate takes aplenty) help focus the
listener on her innately innovative
approach to a melody line. Session
repertoire includes standards “My Old

VITAL REISSUES?®
Flame,” “I'll Be Seeing You,”
“Embraceable You,” and “As Time
Goes By,” as well as her signature
theme “Billie’s Blues.” The two-disc
set includes thoughtful and well-
informed biographical liners by Stuart
Nicholson. Among other initial releas-
es from Commodore are sets by
Lester Young, Jelly Roll Morton, Pee
Wee Russell, and Wild Bill Davison,
plus an excellent two-disc Commodore
compilation that features Coleman
Hawkins, Ben Webster, Art Tatum,
Sidney Bechet, Fats Waller, Eddie
Condon, Benny Goodman, and many
other jazz greats.

DUKE ELLINGTON

Cornell University: Second Set
PRODUCER: Mercer Eflington

MusicMasters 65162

This fifth live Ellington recording
from MusicMasters' Travelog series
features the rest of a 1948 college

concert that was begun on a previous
release. Ellington’s casual genius is
evident on kickoff cut “Manhattan
Murals,” which works monumental
variations on Billy Strayhorn’s “Take
The A Train.” Other highlights
include Harry Carney’s dreamily
romantic bass clarinet on the seldom-
heard “Fantazm,” Johnny Hodges’
effortless lyricism on the pastel-
toned “Brown Betty,” the hard
uptempo swing of “Tootin’ Through
The Roof,” and a crowd-pleasing
nine-tune classies medley Standards
include part-time violinist Ray Nance
on a ducal version of Dvorik’s
“Humoresque,” guest star Ben Web-
ster’s unmistakable phrasing on
“How High The Moon,” Tyree Glenn’s
playfully somnambulistic vibraphone
on “Limehouse Blues,” and Al Hib-
bler’s soul-deep vocals on “Don’t Be
So Mean To Baby” and “Lover Come
Back To Me.”

into “Looking Back™ with lyrics by Jon
Hendricks. Best among Silvano’s composi-
tions are her wordless vocals on the
Coltranean “Bass Space,” the throbbing,
frenetically raging “Heuchera Ameri-
cana,” and her ambitious, avant-garde
extended piece “At Home (Sweet Home).”

% RAY SEPULVEDA

De Todo Un Poco

PRODUCER: Ricky Gonzalez

RMM 82064

With proper label attention, this underap-
preciated, sweet-singing salsero with the
feathery tenor stands a good chance of
nailing down his first hit record with an
inviting set of quick-step, romantic para-
bles. Virtually any track is an instant radio
smash, including “Al Mirarte A Ti,”
“Alguien Te Estd Hablando Mal De Mi,”
and “Un Poco.”

ALEJANDRA AVALOS

Mi Corazén Se Regala

PRODUCERS: Julio Jaramillo, Daniel Lopez

Sony 82112

This fine debut by the fetching Mexican
songstress expertly meshes her robust
mezzo with smart mariachi-driven
arrangements that sound at once tradi-
tional and contemporary. Lovely, radio-
ripe entries “Quererte A Ti" and “Un
Hotel En Vez De Corazén” are deftly com-
plemented by the sweeping. Caribbean-
influenced “Si Tu Cuerpo.”

p PETER KATER

Eco-Challenge

PRODUCER: Peter Kater

EarthSea 1010

“Eco-Challenge” is a documentary of the
hyper-athlon race in British Columbia, but
Peter Kater’s cross-cultural foray avoids
the pitfall of steroid-laced sports scores on
TV. The pianist brings together the tribal
grooves of his Flesh & Bone group and his
chamber settings for Native Flute. He
evokes hluegrass hoedowns with violinist
Cecil Hook, desert atmospheres with
Native flutist R. Carlos Nakai, sensual
melodies from saxophonist Bob Read. and
ethereal spaces with his wife, singer Chris
White. Weaving it all together with key-
board orchestrations and deep, percus-
sively throbbing arrangements, Kater
makes “Eco-Challenge” more than just a
soundtrack. Contact: 303-652-3421.

CLASSICAL

GARRICK OHLSSON

The Complete Piano Works Of Frederic Chopin,
Volume Eight: Masterpieces & Miniatures
PRODUCER: Adam Abeshouse

Arabesque 6686

There are plenty of excellent Chopin
albums out there: individual discs and
complete cycles from such past and pre-
sent masters as Artur Rubenstein and
Vladimir Horowitz, Murray Perahia and
Vliadimir Ashkenazy, Livia Rév, and
Cyprien Katsaris, among scores of others.
So is another full (and full-priced) traver-
sal of his works really necessary? Proba-
bly not, but this latest instaliment in an
exhaustive survey from Garrick Ohlsson
(a 1970 gold-medal winner at the Warsaw
Chopin Competition) does have its allure.
Featuring a mix of classies and curiosities.
the dise boasts a powertful Fantasy in F
Minor and a shimmering Barcarolle in F-
Sharp Major, as well as the odd bolero and
tarantella. Distributed by Allegro.

ALBUM

» SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
a tions of works by one or more artists. PICKS (- ): New releases predicted to hit the top haif of the chart in the corresponding format. CRITICS CHOICES (# }: New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially availab e in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin aibums to John Lannert, 1814 Fern Valley Road.
Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Brad Bambarger (classical/N.Y.); Drew Wheeler (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashvilie); Gordon Ely (gospel); John Diliberto {new age).
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> LUTHER VANDROSS Love Don't Love You
Anymore (3:58)

PRODUCER: Luther Vandross

WRITER: L. Vandross

PUBLISHERS: EMI-April/itself & Ronnie's Music,
ASCAP

REMIXER: Tony Moran

LV/Epic 9470 (c/o Sony) (cassette single}

After a couple of tasty R&B-focused
gems, Vandross offers what is, by far,
the strongest pop offering on his cur-
rent Grammy-honored album, “Your
Secret Love.” The legendary crooner is
in excellent voice here, working up a
seductive sweat over a downtempo
R&B groove that provides the jeep
generation a much-needed refresher
course in how to properly serve soul.
There’s also a soaring disco-vibed ver-
sion that deserves to become the first
major club and pop radio anthem of the
spring season. Vandross shares the
applause with Tony Moran, whose mas-
terful remixes of both versions adds
realism to the belief that he is destined
to become a highly influential figure in
pop music. A single not to be missed.

p ORBITAL The Saint (4:30

PRODUCER: Orbital

WRITER: not listed

PUBLISHER: not listed

London/ffrr 54534 (cassette single)

Add Orbital, recently dubbed best
dance act at the Brit Awards, to the
growing list of clubland mainstays
making the transition into popville. The
theme to the film version of the classic
'60s-era television show, the track com-
bines the staccato rhythms of the
drum’n’bass genre with the original
composition’s instantly recognizable
melody. There’s fun novelty appeal
here, but the formidable musical quali-
ty of the track should not be ignored.
For added programming incentive,
there’s an accessible uptempo
trance/disco remix that allows Orbital
partners Phil and Paul Hartnoll the
opportunity to fully display their talent
for sweeping, almost orchestral,
rhythm melodrama.

ROD STEWART When | Need You (4:09)
PRODUCERS: Jimmy Jam, Terry Lewis

WRITERS: C.B. Sager, A. Hammond

PUBLISHERS: Begonta Melodies, BMI; R&M/Aibert
Hammond Enterprises/Full Keel, ASCAP

Warner Bros. 8508 (cassette single)

The second single from Stewart’s “If
We Fall In Love Tonight” collection is a
relatively faithful cover of Leo Sayer’s
pop chestnut. The fresh angle here is
the gospel choir flourish that brings
the song to a satisfying climax. It’s
then that the listener is treated to the
soulful wail that Stewart seems to have
kept hidden recently. By the end of the
track, you're left wishing he would cut
loose more often. His performance,
added with the familiarity of this bal-
lad, should draw the positive attention
of folks at pop and AC radio.

DURAN DURAN Out Of My Mind (3:47)
PRODUCER: T.V. Mania

WRITERS: S. LeBon, N. Rhodes, W. Cucurulo
PUBLISHERS: Private Parts/Skin Trade/EMI-April,
ASCAP

Virgin 12236 (cassette singie)

Here’s another noteworthy cut from
the soundtrack to “The Saint.” Long-
time fans of the act will form an imme-
diate bond with the song’s eryptic
words and eerie pop/dance groove.
Everyone else will connect first with
the hook, which is quite contagious. It’s
been a hot second since Duran Duran
has dominated top 40 airwaves, so

some programmers may be initially
cold on the single. However, a second
spin should win ’em over. This could be
the start of a nifty comeback story for
the band.

3-N-1 How Can | Live (3:25)

PRODUCERS: 3-N-1, Tony Garcia

WRITERS: 3-N-1, Jr. Rodriguez

PUBLISHER: Tony Garcia/Hit & Hold, ASCAP

High Power 212 (cassette singie)

Never count out the freestyle commu-
nity. It keeps coming back with viable
singles like this percolating ditty,
which has a hook that demands repeat-
ed listeners. The synths have the dra-
matic pulse of the dance genre’s old-
school recordings, while the union of
male rapping and female belting effec-
tively follows the successful blueprint
of hi-NRG acts La Bouche and Real
McCoy. It’s a nice twist that makes this
cool for crossover radio. Contact: 212-
645-9767.

TOUCH OF FAITH Thank You (no timing listed)
PRODUCERS: Cedric Caldwell, Victor Caldwell
WRITERS: B. Winans, C. Caldwell

PUBLISHERS: CMI, ASCAP; Winans, BMI

Big Doggie 0808 (cD single)

In a field crowded with grinding jeep-
fashioned female groups, this spiritual-
ly aware trio from Milwaukee hits the
senses like a cool and refreshing
breeze. They have all the vocal chops of
an act like Total or En Vogue, and they
are put to good use with a song that is
uplifting and positive without being
heavy-handed. Sibling producers
Cedric and Victor Caldwell place the
singers in a smooth and soulful ballad
setting that pushes all of the right
emotional buttons. Excellent for both
R&B and AC formats. Contact: 615-
399-9291.

COUNTRY

P GEORGE STRAIT One Night At A Time
(3:49}

PRODUCERS: Tony Brown, George Strait

WRITERS: E.B. Lee, E. Kilgallon, R. Cook
PUBLISHERS: EMI-Blackwood/Golly Rogers
Songs/Song Island, BMI; Life’s A Pitch/Neon Sky,
ASCAP

MCA 55321 (c/o Uni) (7-inch single)

“One Night At A Time” has a little
more pop-leaning production than one
would expect from a Strait record.
However, the melody is quite pretty
and the flourishes of Mexicali-sounding
guitar riffs add an intriguing flavor.
The song has a light springtime radio
feel to it, and it’s evidence that Strait’s
voice sounds great in any musical
framework.

P BROOKS & DUNN Why Would | Say
Goodbye (3-53)

PRODUCERS: Don Cook, Kix Brooks, Ronnie Dunn
WRITERS: K. Brooks, C. Waters

PUBLISHERS: Sony/ATV Songs/Tree/Buffalo
Pratrie/Chris Waters, BMI

Arista 3073 (c/o BMG) (7-inch single)

Kix Brooks handles the lead vocals on
this well-written tune, delivering what
is, by far, his best performance to date.
Forgoing the swaggering bravado that
sometimes infuses the uptempo Brooks
& Dunn cuts he has taken the lead on
before, his vocal is marked by a vulner-
able, almost conversational tone.
Another fine single from country
music’s hottest duo.

* SUZY BOGGUSS She Said, He Heard (3:54)
PRODUCERS: Trey Bruce, Scott Hendricks

WRITERS: S. Bogguss, D. Schlitz

PUBLISHERS: Loyal Dutchess/Famous/New Don
Songs/New Hayes/Don Schlitz, ASCAP

Capitol 10383 (7-inch single)

This is easily one of the best songs of
Bogguss’ career and could very well
become an anthem for male/female
relationships in the '90s. Bogguss wrote
this tune with Don Schlitz, and the
lyrics echo the premise of author John

Gray’s successful book “Men Are From
Mars, Women Are From Venus.” In the
chorus, she sings “She said ‘I'm
mad’/He heard ‘I’'m leaving’/She said ‘I
need your attention’/He heard ‘I want
you to crawl’/She said ‘I'm sad’/He
heard ‘It’s all your fault’/There is no
translation/Emotions don’t fit into
words/There’s so much between what
she said and what he heard.” It’s a song
that everyone can relate to, and Bog-
guss turns in a great performance. This
is the single country radio has been
looking for from Bogguss.

* NIKKI NELSON Too Little Too Much (3:18)
PRODUCER: Don Cook

WRITERS: J. Borders, G. Borders, C. Hartford
PUBLISHERS: Sony/ATV Songs/Cross Keys/Accouter-
ments Songs, ASCAP; Sony/ATV Songs/Tree/Grayson
Castle Songs, BMI

Columbia/DKC 78519 (c/o Sony) (7-inch single}
Remember the voice on the last few
Highway 101 singles, such as “Bing,
Bang, Boom?” Nelson is the vocalist
who replaced original member Paulette
Carlson when she departed Highway
101 a few years back. And now Nelson
is back as a solo artist with this ener-
getic tune. She has an expressive coun-
try voice, and Cook’s skilled production
showcases her talent. The song is first-
rate, and so is the performance. Nelson
deserves a good shot at success, and
this fine single should garner lots of
radio attention.

DANCE

p DAFT PUNK Da Funk (5:33)

PRODUCERS: Thomas Bangalter, Guy-Manuel de
Homen-Christo

WRITERS: T. Bangalter, G. de Homen-Christo
PUBLISHERS: Zomba/Datft, ASCAP

REMIXERS: Thomas Bangalter, Guy-Manue! de
Homen-Christo

Soma/Virgin 3098 (CD single}

Feel the funk, kids. This is the sound of
clubland for tomorrow. Already a
mega-smash on dancefloors all over
Europe, this wriggling instrumental
combination of cutting-edge electronic
dance and Cameo-styled funk is ripe
for the open-minded or anyone who is
tired of the same ol’ thing. Stateside
remixes are on the way by Armand Van
Helden, which is a good thing. But
don’t let the remixes sway your atten-
tion from the band’s original recording.
In fact, that’s the mix that deserves to
grab the ear of pop radio tastemakers.
From the must-hear album “Home-
work.”

NEW & .
NOTEWORTHY

THE EGG Bend (3:46)

PRODUGERS: The Egg, Joe Gibb

WRITERS: N. Scott, M. Scott, D. Gaydon, M,
Revell

PUBLISHER: not listed

China/Discovery 74569 (cassette single)
Patience is truly a virtue. Nearly
three years after the group formed
in Oxford, England, the world has
finally caught up with the experi-
mental sound of the Egg. This is
not merely another in what is
becoming a factory line of electron-
ic artists. This is an act that helped
break the sound along the under-
ground. The instrumental “Bend”
previews the full-length ’
“Albumen,” offering a sound that
combines insinuating trip-hop
beats, lushly ambient keyboards,
and a melody that wraps around
the brain and never lets go. It’s
easy to imagine this track explod-
ing out of ‘clubland and modern
rock radio and becoming a pop
smash & la another recent dance
instrumental, “Children” by
Robert Miles.

» ERASURE In Your Arms (no timing listed)
PRODUCER: not listed

WRITERS: A. Bell, V. Clarke

PUBLISHER: not listed

REMIXERS: Love To Infinity

Maverick/Mute 55451 (c/o warner Bros.) (12-inch
single)

The enduring British duo make the
move to Maverick, offering one of its
distinctive, often-copied synth-pop
songs. In its original version, “In Your
Arms” is a sweet midtempo ballad,
though Love To Infinity has trans-
formed the tune into a festive disco
anthem that will easily nudge it into
the winner’s circle of clubland and
maybe even pop/crossover radio. On
both versions of the song, Andy Bell is
the picture of suave and soulful
romance, displaying a mature way with
words, while partner Vince Clarke is as
shrewd a melody writer as ever. From
the forthcoming album, “Cowboy.”

RACE FEATURING WHO’S DAT GIRL?
Fantasy (7:48)

PRODUCER: Junior Vasquez

WRITERS: W. Khalaf, C. Celli

PUBLISHERS: Henstone/Musicworks/Lion Rock, BMI
REMIXERS: Junior Vasquez, Mike Mucci, lan Appell,
Ellis Miah, Yoshito Maeda, LaFSK

Scorch/Warlock 218 (CD single)

Vasquez is at the helm of this lip-lick-
ing tribal-leaning house jam, which
guarantees at least a cursory spin by
clubland at large. Most DJs will find
something suitable within this package,
which is filled with eight smartly var-
ied remixes that make good use of
Race’s baritone vamps. As for the mys-
teriously credited “Who's Dat Girl?,”
although she sounds a tiny bit like
Madonna, there’s no mention of who
she is. Step forward, girl! Contact: 305-
628-9797.

MICHAEL LINGTON Tell It Like It Is (4.22)
PRODUCERS: Mark Shulman, Rob Mutlins, Michael
Lington

WRITERS: L. Diamond, G. Davis

PUBLISHERS: Orlap/Conrad, BMI

Nu Groove 302 (CD single)

This oft-covered blues ballad is trans-
formed into a sleek jazz/pop ballad by
sax specialist Lington. He is joined by
guest singer Bobby Caldwell, whose
familiar fluid tenor tones will help unlock
doors at sophisticated AC stations. Ling-
ton’s playing here is quite engaging and
deserving of the accolades frequently
given to Kenny G and Dave Koz. For
proof, let this track lead you into his
lovely self-titled album. Contact: 312-
755-1300.

SAM CREEK Dancing In The Moonlight (3.21)
PRODUCER: Scott Mastro, Ben Tanler.

WRITER: not listed

PUBLISHER: EMI, ASCAP

Mastro 001 (CD cut)

With all the world endlessly enamored
with the songs of the "70s, Creek’s dead-
on rendition of the King Harvest nugget
is ripe for heavy action. Creek sounds
like he’s having a blast with the song, as
his backing band glides through it with a
loose playfulness. Perfect for the Rhino
generation. Contact: 303-366-8015.

ROCK TRACKS

% CHALK FARM Live Tomorrow (4.26)
PRODUCER: Matt Hyde

WRITERS: Duff, Sims, Scarborough, Corbett
PUBLISHERS: Fishmonk/Burbling Bass/Sensitive Pig/lce
Cream Headache, ASCAP

Columbia 9823 (c/o Sony) {CD promo)

Not to be confused with Mercury’s
Charm Farm, this band dips into its
album, “Notwithstanding,” and pulls out
a jangly gem. It has it all: a great hook,
appropriately aching vocals, and tight
instrumentation, This is one of those
tracks you'll find yourself craving to
hear while speeding down the highway
... or peddling on a bike . . . or, actually,
Jjust about anytime. Check it out.

% DARDEN SMITH Broken Branches (3:34)
PRODUCER: not listed

WRITER: D. Smith

PUBLISHER: not listed

Plump 7902 (CD proma)

Smith says this song, which is about the
homeless, came to him as he was taking
his child to day care one morning. It won-
derfully tackles the topic from the per-
spective of a parent who is filled with hope
for the future of his kid. His words are
powerful and enlightening, and he doesn’t
lower himself to pitying pulpit-pounding.
All the while, he weaves the kind of
instantly infectious pure-pop chorus that
mainstream rock and triple-A radio pro-
grammers should find irresistible. A por-
tion of the single’s proceeds will benefit
Covenant House, an organization that pro-
vides aid to the homeless. Buy the single
to lend a helping hand, and then buy
Smith’s album, “Deep Fantastic Blue,” to
enjoy a batch of great, heartfelt songs.
Contact: 212-366-6633.

p THE NOTORIOUS B.l.G. Hypnotize (4.05)
PRODUCERS: Sean "Puffy” Combs, Mark Pitts, Deric
“D-dot” Angelettie, Ron "AMEN-RA" Lawrence, Hitmen
WRITERS: S. Combs, D. Angelettie, R. Lawrence, C.
Wallace, A. Armer, R. Alpert

PUBLISHERS: Justin Combs/EMI-April/Big
Poppa/Almo/Badazz, ASCAP; Mystery System, BMI
Bad Boy 9089 (c/o Arista) (cassette single)

The first single from Biggie’s long-
awaited double-CD, “Life After Death,”
“Hypnotize” has already started to
receive major radio airplay across the
country. Biggie pulls no new punches
here, relying on the same flows and lyri-
cal boasts that made his last album a
chart-topper. Though listeners are
already locked into this cut, the hypnotic
element is grounded in the track’s sam-
ple, not Biggie’s acclaimed magnetism.

0.G.C. Hurricane Starang (no timing listed)
PRODUCERS: Buckshot, Dru Ha, Da Beatminerz
WRITERS: W. Dewgarde, J. McNair

PUBLISHER: Shades of Brookiyn/The Boy Toy, ASCAP
Duck Down 30126 {c/o Prionty) (cassette single)
Aside from the track’s less than inter-
esting mock newscast, 0.G.C. delivers a
well-produced lyrical storm. Listeners
get entangled within the group’s verbal
whirlwind as their high/low vocal intona-
tions superbly emulate a hurricane’s
whirling winds: “Huss, Huss.” Da Beat-
minerz ace the production as the trio
turns in the same harmoniec, melodic
vocal clashes that made “LeFleur
LeFlauh Escoshka” famous.

THE REAL UNTOUCHABLES FEATURING THE
{CE CREAM MAN MASTER P. (1 Always Feel
Like) Somebody’s Watching Me (no timing listed)
PRODUCERS: Mo B. Dick, KLC, Craig B.

WRITERS: not Iisted

PUBLISHER: not listed

No Limit 30107 (c/o Priarity) (promo single)

The Real Untouchables (T.R.U.) turn in
an updated, high-speed take of the Ghet-
to Boys’ “My Mind’s Playin’ Tricks On
Me.” With lyrics resembling that act’s
cut and the Rockwell track of the same
name, T.R.U. fails to present listeners
anything new. The trio may fare better if
it sticks to ordinary occurrences and
leaves the horrorcore to Freddy
Krueger.

UNCLE AL FEATURING 2-MINICANOS
Menealo (3:27)

PRODUCERS: Rhingo Fernandez, Ciaudio Barrella
WRITER: A. Moss

PUBLISHER: Still On Top, BMI

On Top 8039 (CD singte)

Aren’t ya dying for a little booty-bass
action? Why not, right? This Miami
troupe come on hard and fast with this
Jiggly ditty, which is riddled with rapid-
fire rapping. The requisite gang-styled
chants give the track a lot of energy, but
the track degenerates into a chaotic
spree of yells and vamps that hurt the
hook—it won’t hurt this track’s chances
of connecting with fans of the genre,
though. Contact: 305-635-5588.

SINGLE

= PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardiess of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
s developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retait in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 43 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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CHILDREN"'S

SESAME STREET: QUIET TIME, SING YOUR-
SELF SILLIER

Sony wonder

30 minutes each, $12.98 each

Children who have been tickled pink by
Elmo and company will rejoice at the
debut of these two direct-to-video pro-
grams. “Quiet Time” catches up with Big
Bird as he attempts to settle into a more
mellow mood at the request of his grand-
mother. The only trouble is, he doesn't
really understand what quiet time is all
about. Good thing guest star Daphne
Rubin-Vega of “Rent” fame and other
pals help him figure it out. “Sing Yourself
Sillier” provides a movie sneak preview a
la Siskel and Ebert, but with goofyv anties
of hosts Oscar and Telly. Film and song
parodlies rule, with tunes touting such
titles as “Eight Balls Of Fur.” Combo-
merchants will want to seek out cross-
promotions with the six “Sesame Street”
audio titles slated to hit shelves in con-
junction with the videos.

BARNEY’S COLORS & SHAPES

Lynick Studios

60 minutes, $16.95

In an unusual Barney video campaign
befitting its compound name, “Colors &
Shapes” comes in a two-pack of half-hour
episodes. The first tape is a pirate adven-
ture in which Barney and his friends
must decipher a map of shapes and colors
to determine the location of a very spe-
cial treasure. In the second, the dinosaur
discovers that several games and toys are
missing during a friend’s tea party. The
gang must band together and learn more
about relevant shapes and colors in order
to locate the lost belongings. Consistent
with the Barney blueprint, cutesy sing-
along songs and saccharine abound.

HEALTH & FITNESS

THE FIRM: THE TORTOISE WORKOUT

BMG video

60 minutes, $19.98

Slower movements and heavier weights
characterize this workout, which like
the classic children’s tale proves that
steady progress is a winner every time.
Total muscle toning is achieved via sev-
eral intense segments, which target
selected areas with deliberate and
focused exercises. The routines are
designed to burn fat and increase aero-
bic endurance. “Tortoise” joins three
other new Firm titles, the companion
tape “The Hare Workout,” “FIRM Car-
dio.” and “FIRM Strength.” In a unique
promotion for the line, customers who
send in proof-of-purchase of two of the
new “I"irm” tapes will receive a promo-
tion-only “Firm” stretch tape, valued at
$14.95.

DOCUMENTARY

STRICTLY SUPERNATURAL: ASTROLOGY
WinStar Home Entertainment

51 minutes, $14.95

In the documentary genre, it’s tough to
find a special-interest niche that hasn’t
been done over and over. Fox Lorber
Associates thinks it has a new spin on the
category with the introduction of a line of
reality-based videos, clustered into cate-
gories, under the WinStar moniker.
“Astrology” is the first in a trio of “Strict-
ly Supernatural” titles, the others of
which are “Tarot” and “Seance.” “Astrol-
ogy” takes a serious look at the ancient
practice that combines science and phi-
losophy with examinations of the chart of
President Kennedy and others. The
release should benefit from the recent,
well-publicized death of celebrity astrolo-

gist Jeanne Dixon. Also new from Win-
Star is “The Man Eaters Of Tsavo,” the
real-life story of two lions responsible for
the deaths of hundreds of railway work-
ers and depicted in the recent film “The
Ghost And The Darkness.” Rounding out
the initial debut of the line are “The Guil-
lotine” and “Deadly Duels.”

NATURE: LOST WORLD OF THE MEDUSA,
SPIRITS OF THE FOREST

Shanachie Home Video

60 minutes each, $19.95 each

Six additions to Shanachie’s line of
videos culled from the popular PBS
series “Nature” double the label’s total
offerings. “Lost World Of The Medusa”
explores the not-so-transparent world of
the jellyfish living in the waters around
the Palau archipelago in the western
Pacific Ocean, as well as their equally
fascinating underwater neighbors.
“Spirits Of The Forest” journeys to
Madagasecar, a veritable flora and fauna
laboratory that is home to the unique
monkey family member the lemur. Also
new in the series are “Secrets Of An
Afriean Jungle.” “In-Flight Movie &
Birds Of The Sun God,” and “Lords Of
Hokkaido.”

INSTRUCTIONAL

BEYOND BASICS: INTRODUCING ACOUSTIC
BLUES

Warner Bros. Publications

64 minutes, $24.95

Keith Wyatt—a veteran performer,
recording artist, Warner Bros. Publica-
tions video regular, and staffer at the
Guitar Institute of Technology—holds
court in this low-key instructional.
Wyatt assumes that viewers possess a
basic knowledge of guitar chords and
technique, but leaves no other stones
unturned as he winds his way through
the preparation and playing of acoustic
blues. Among the areas he touches on
are proper strings and picks, open
string chords, melodic embellishments,
turnarounds, and various versions of
the 12-bar progression. The program is
not intimidating, and the sound and pic-
ture are clear. Also new from Warner

Bros. Publications is the next level,
“Solo Acoustic Blues Guitar.”

WOMEN & FLY FISHING

Miracle Productions

30 minutes, $19.95

The latest in Miracle’s fly-fishing video
series targets a segment of the popula-
tion that is accounting for a growing
portion of the sport’s participants—
women. Veteran fishing guide Jennifer
Olsson hosts the program, which intro-
duces several women who have made
the fly-fishing lifestyle their own. Dis-
cussions about necessary equipment,
prime locations to fish, and the satisfac-
tion and joy that can be had spending
time in a natural setting fill out the
duration of the tape. Contact: 406-683-
6660.
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STATION GAIA

http://www.stgaia.com

One of the most impressive netcast
radio stations is the Japan-based Sta-
tion Gaia, which lets World Wide Web
users see and hear its D.Js 24 hours a
day with Xing’'s Streamworks technolo-
gy. Though most of the jocks host the
programming in Japanese, much of the
music is in English. Users can request
tracks through E-mail and in many
cases hear them on the air within an
hour. A roving camera captures the
inside of the D.J booth, which appears to
be located within a record store. In
addition to the live radio feed, the site
contains several original mixes of
underground music created hy
turntable masters DJ Kotaro, D.J Tan-
zawa, and DJ Chusha as well as other
music-themed surprises. Station Gaia is
souped up with plenty of cutting-edge
multimedia, and computer users with a
modem below 28,800 baud might want

to avoid this page. Faster Web-heads
should buckle in and enjoy the ride.

CLUB IMUSIC

http://club.imusic.com

Music-industry veterans who find them-
selves in the dark on the suddenly hot
genre of music known as electronica
should check out Club imusic for a crash
course in the cool sounds of the under-
ground. Club imusic is a continuous net-
cast of the latest techno, ambient, and
trip-hop tracks, including such rising
stars as Tricky, DJ Shadow, the Chemi-
cal Brothers, and Underworld. Lesser-
known acts also get a good deal of air-
play. Ever hear of SNOG, Aquaform,
Ascendance, or Banco De Gaia? Tune in
and you will. Via an online poll, listeners
can “smash or trash” the tracks they
hear. The site also includes complete
live neteasts of concerts by Prodigy and
Orbital. In addition, Club imnusic hosts a
live music database, which allows users
to search for upcoming concert dates of
their favorite electronica acts. Plug in
and play loud.

EDITED BY TRUDI MILLER
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SHE’S COME UNDONE

By Wally Lamb

Read by Kathy Najimy

Simon & Schuster Audio

4 hours, 30 minutes (abridged), $22

When Oprah Winfrey announced that
“She’s Come Undone” would be selected
for her on-air book discussion group,
Simon & Schuster rushed this audio
version into production. [t was a good
idea, because the book’s first-person
approach is particularly suited to audio.
In this wonderfully realistic and moving
character study, fictional heroine
Dolores Price tells her life story, from
childhood to middle age. The vietim of a
tough childhood and adolescence,

Dolores deals with her parents’ divorce,
rape, the death of a parent, a weight
problem, cruel schoolmates, and ulti-
mately a stint in a mental hospital. As
an adult, she has become a tough, cyni-
cal survivor whose hard exterior masks
a frightened, insecure little girl. After a
failed marriage, she takes stock of her
life and moves beyond her painful past
to grab her chance at happiness.
Although the book was written by a
man, women will readily identify with
Dolores’ compelling and true-to-life
experiences. Kathy Najimy's perfor-
manece starts a bit hesitantly, but as the
story goes on, she warms to the part
and becomes a natural, expressive
Dolores. This is an excellent audio, not
to be missed.

OUT TO PASTURE

By Effie Leland Wilder

Read by the author

Peachtree Audio

3 hours (abridged)}, $14.95

Effie Wilder was an 85-year-old resi-
dent of a retirement home when she
wrote this seriocomic novel, and her
elderly but vibrant voice is perfect as
the voice of fictional protagonist Hattie
MecNair. The story focuses on Hattie’s
journal of her experiences at Fair Acres
Home. At times, Hattie and her friends
seem almost like a group of adventurous
kids. When a resident loses a brooch
and accuses a young handyman of steal-
ing it, Hattie and company set out to
solve the mystery and clear his name.
When an impoverished young couple
learn they’'re about to have a third child,
Hattie and her friends convince the
owner of a beautiful but abandoned
house to let them clear away the weeds
and rent the house to the young couple.
Then they hold a “storytelling night” to
raise money to fix up the place. The
youthful energy and enthusiasm of the
elderly residents illustrate that chrono-
logical age isn’t as important as one’s
mental and emotional age. Hattie's
memoirs are often funny and poignant,
making the program a treat.

PRIVATE PARTS

Starring Howard Stern, Robin Quiv-
ers, Maureen McCormack

Directed by Betty Thomas
Paramount Pictures

Howard Stern may have an ego
the size of the Grand Canyon, but
deep down he knows a lot of people
don’t like him. In “Private Parts”
he’ll most likely sway that crossover
audience he desperately wants to
impress.

Based on his 1993 best-selling
autobiography of the same name,
“Private Parts” features Stern play-
ing himself, starting at college age.
He even admits in voice-over that
you have to suspend belief for him to
play an 18-year-old. The film chron-
icles his rise to fame as he moves
around the Eastern seaboard from
one radio station to another. By 1985
he was the top shock jock at WNBC
New York.

Throughout the film, Stern
exposes his insecurities, effectively
winning over those who only know
him as a vulgar DJ. When this unat-
tractive beanpole can’t get a date
from a blind woman, you can under-
stand why he has gone to such
lengths to be noticed.

Stern plays up this loser image

until his ratings start to go up. Then
he pushes his hosses and his come-
dy bits to the edge. Soon a parade
of lesbians, cross-dressers, and
naked women are frequent guests in
his studio. Stern caught on early
that “lesbians mean ratings.”

Stern’s portrayal of his battles
with NBC management makes
David Letterman’s public problems
with the net-
work look like a
spat over a
parking space.
Paul Giamatti
as NBC execu-
tive Kenny
Rushton is ter-
rific in his
clashes with
Stern. This cor-
porate dweeb has met his match,
and watching Stern destroy him is
a pleasure.

The film is at its comic best when
Stern—along with his real-life radio
team of Quivers, Fred Norris, and
Jackie Martling (all playing them-
selves)—is behind the microphone.
Among the funniest moments are a
“Match Game” skit using the Fed-
eral Communications Commission’s
seven dirty words and an “actress”

STERN

swallowing a 12-inch kielbasa, as a
visiting NBC tour graup looks on in
disbelief.

The sexy subject matter grabs
ratings, but Stern and his radio
team prove that they're also clever,
original, and hilarious comedians.

Stern’s wife, Alison—played by
Mary MeCormack—complains that
there’s very little in their life that
Stern keeps private. He goes over
the edge with her when he jokes on-
air about her miscarriage. It’s not
Stern’s best moment, but, like Ali-
son, the audience can forgive him.

Stern also reveals Lis unstoppable,
against-all-odds drive to succeed, his
loyalty to and love of his family and
friends, and his refusal to be a clone
of fellow WNBC D.J Don Imus, who
comes off as an mean old man who
could scare children.

It’s hard to imagine anyone who
could play Stern better than Stern.
He doesn’t need to be convincing, he
needs to be appealing and he is.
Even with all his faults, you admire
the way this average Joe has
achieved the American dream.

The only time Stern isn’t believ-
able is when he and Norris go to an
actresses’ hotel rcom and he is
dumbstruck when she tries to

seduce him. Stern isn’t good at play-
ing himself as a pure-as-the-driven-
snow character.

Alison is no doormat. When she
discovers his tryst, she refuses to
move with him to his next job. It’s
behavior that she won't tolerate, and
a guilt-ridden Stern knows he won’t
be taken back if he ever strays
again. How they got together to
begin with is a mystery until she, a
mental health care professional,
says, “I work with schizophrenics.
I'm used to dealing with abnormal
people.” Then it all makes sense.

Wisely, director Betty Thomas
steers clear of any First Amend-
ment statements, focusing on the
comedy buffet presented to her. It
must have been tempting to drape
Stern in the flag a la Larry Flynt,
but Thomas stays on the right track.

Unlike her previous show-biz
biopic, “The Late Shift,” Thomas is
able to extract natural and engag-
ing performances from her cast of
newcomers.

Screenwriters Len Blum and
Michael Kalesniko provide an objec-
tive view of the material and togeth-
er let Stern put yet another medi-
um in his pocket.

EILEEN FITZPATRICK

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd., Los
Angeles, Calif. 90036. BOOKS: Send review copies to Eileen Fitzpatrick, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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GOOD WORKS

NARAS IN ACTION: The National
Academy of Recording Arts and Sei-
ences, in partnership with Americans
for the Arts, has expanded its celebra-
tion of Arts Advocacy Week Monday
(10)-Friday (14) in Washington, D.C.,
to include a business symposium, a
concert, and a Grammy in the Schools
event at Howard University. “The Arts
Make America Rich” symposium, co-
sponsored by a number of Senate lead-
ers, will be moderated by CNN’s Judy
Woodruff, and panelists will include
leaders in the fields of music, commu-
nications, business, and academia. Con-
tact: Mittie Brooks Rooney at 703-

KENNEDY

(Continued from page 54)

and I started working together around
1990,” Kennedy says. “Tommy and 1
had written together, but this was the
first time the three of us had wrote a
song. But we didn’t all sit down and
write this—it was like a relay of the
baton passing between us. Tommy had
brought the music and melody and
title to a project that Wayne and 1
were working on in 1991 and asked if
we would be interested in an idea like
this. Wayne took that and wrote cho-
rus lyries and all but a line of the sec-
ond verse . .. Then I wrote the first
verse and a line of the second verse
and added some things musically and
took it to Tommy. So it wound up
Tommy did the demo, which eventual-
ly [MCA Nashville president] Tony
Brown and Wynonna heard.”

‘Wynonna cut the song on her “Rev-
elations” album. Disney’s Kathy Nel-
son was scouting for songs for the
soundtrack to the John Travolta movie
“Phenomenon” when she heard the
song in Brown’s office. She knew
Tommy Sims was one of the writers
and contacted his publisher, Inter-
scope Music’s then-chief Ronny Vance,
to get a tape. From there she
approached producer Babyface, and
Clapton wound up recording the song.

Besides the Grammy, “Change The
World” recently won a Nashville Music
Award for song of the year. Kennedy
says he, Kirkpatrick, and Sims would
like to repeat that success. “We final-
ly wrote together last week,” he says.
“The first thing we wrote together
[‘Change The World’] was so painless,
and it seemed like ‘Why aren’t we
doing [more of] this?" ”

Kennedy says they got together to
write for a new band on Elektra Asy-
lum in Los Angeles called Dakota.
Kennedy is also writing other mater-
ial, some of which he may record as
part of Dogs Of Peace. He and duet
partner Jimmie Lee Sloas released
their critically acclaimed debut album,
“Speak,” on Sparrow last year and are
talking about the possibility of a
sophomore project.

836-9225.

PRIZE-WINNING PLAYING: Two
children from the former Soviet Union
are the winners of a recent music com-
petition sponsored by the New York
Music Youth Foundation of UJA-Fed-
eration of New York. The winners,
Aleksandr Khutoryanskiy and
Michael Namirovsky, both 15-year-
olds from Moscow who are being pro-
vided with a one-time scholarship of
$5,000 for further musical education,
competed among 16 youngsters in a
number of musical categories. To qual-
ify, participants had to demonstrate
finaneial hardship, be nominated by an
agency approved by the the New York
Music Youth Foundation, and have emi-
grated from the former Soviet Union
after 1979. Both winners’ prizes stem
from the Rose and Mac Thaler Memo-
rial Music Award, established by Fred
Thaler in honor of his parents. Both
winners will perform their winning
pieces at UJA-Federation’s annual
Russian Division dinner in April. Con-

tact Norman Eisenberg at 212-836-
1586.

ON THE LINKS: Hosts Hootie &
the Blowfish and R.E.M.’s Mike
Mills and Bill Berry are among the
musical personalities who will perform
at the third annual Monday After the
Masters Pro-Am Golf Tournament, to
be held April 14 in Hootie & the Blow-
fish’s hometown of Columbia, S.C. The
event, which follows the final round of
the Masters tournament, will benefit
the South Carolina Junior Golf Assn.,
Fairway Qutreach, the National Minor-
ity Junior Golf Scholarship Assn., and
the local Junior Golfland facility. The
group will also perform, for the first
time, a special concert in conjunction
with the tournament. Last year’s event
raised $190,000 for charity. Concert
tickets will be available locally starting
Saturday (15) via Capital Tickets out-
lets or by calling 803-251-2222. Tour-
nament tickets are available through
Ticketmaster. Contact Mark Zenow at
803-254-6977.

CALENDAR

FOR THE RECORD

The audiobook review for Tan-
gled Web Audio’s “An Expensive
Bottle Of Poison,” in the Feb. 22
issue should have listed the price as

$4.95.

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other events. Send infor-
mation to Calendar, Billboard, 1515
Broadway, New York, N.Y. 10036.

MARCH

March 8-11, National Assn. Of Record-
ing Merchandisers Annual Convention,
Marriott Hotel, Orlando, Fla. 609-596-2221.

March 9, Juno Awards, Copps Coliseum,
Hamilton, Ontario. 416-485-3135.

March 9, Promoting & Marketing Music
Toward The Year 2000, Holiday (nn, Brook-
fine, Mass. 508-526-7983.

March 13, International Radio & Televi-
sion Foundation Newsmaker Luncheon,
featuring Frank Biondi Jr., Waldorf-Astoria,
New York. 212-867-6650.

March 13-15, Replitech Europe, Montjuic
2, Barcelona, Spain. 914-328-9157.

March 14, Deadline for entries in the 1997
International Print & Radio Advertising
competition, presented by the New York
Festivals. 914-238-4481.

March 14-15, Board Aid 4, to benefit
LIFEbeat, Bear Mountain Ski Resort, Big
Bear, Calif. 619-722-7777.

March 16-20, Electronic Industries
Assn. Spring Conference, J.W. Marriott
Hotel, Washington, D.C. 202-907-7971.

NEW
COMPANIES

Rosenzweig & Maffia LLP is a
new firm specializing in accounting
services for the entertainment, sports,
and theater industries. Principals
David C. Rosenzweig and Joseph A.
Maffia, who were both formerly with
Rosenberg Selsman Rosenzweig &
Co., are joined in the new company by
Martin Eisenstein, formerly of N.S.
Bienstock, and Anne Stewart-
FitzRoy, a theatrical production
accountant. Contact: 845 Third Ave.,
New York, N.Y. 10022. Phone: 212-980-
2470; fax: 212-980-2177.

Movement Of Jah People. Actor Woody Harrelson, left, joins the Melody Mak-
ers’ Steve Marley for a rousing rendition of “One Love” during the sold-out fourth
annual Bob Marley Festival Feb. 8 in Miami. The daylong concert, which drew a
turn-away crowd of more than 30,000, featured the late reggae legend’s mother,
Cedella Marley Booker, and an array of Bob Marley's musical offspring. Atten-
dees donated cans of food to benefit the local Camillus House Inc., a charity for
the homeless that offers free food, shelter, medical treatment, and job training.

(Photo: Thor Qlsen)

March 18-April 29, Songwriting Class,
Mira Costa High School, Manhattan Beach,
Calif. 310-372-1213.

March 19, Women Making Money Mak-
ing Music, panel presented by the Black
Rock Coalition, ASCAP headquarters, New
York. 212-713-5097.

March 20, Music Industry & New Tech-
nologies, presented by the Country Music
Assn., Cumberland Science Museum,
Nashville. 615-244-2840.

March 22, Ninth Annual Bowling Bash,
presented by the Los Angeles chapter of the
National Academy of the Recording Arts and
Sciences, Sports Center Bowl, Studio City,
Calif. 310-392-3777.

March 22, How To Start & Run Your Own
Record Label, New Yorker Hotel, New York.
212-688-3504.

March 22-25, Audio Engineering Society
Convention, MOC Center, Munich. 212-661-
8528.

March 22-26, Winter Music Conference,
Fontainebleau Hilton Resort & Towers, Miami
Beach, Fla. 954-563-4444.

March 26, International Radio & Televi-
sion Society Foundation Gold Medal
Award Dinner, honoring Bob Wright, Wal-
dorf-Astoria, New York. 212-867-6650.

March 27, National Assn. Of Black
Owned Broadcasters 13th Annual Commu-
nications Awards Dinner, Sheraton Wash-
ington Hotel, Washington, D.C. 202-463-
8979.

March 28-29, 19th Annual Black College
Radio Convention, Renaissance Hotel,
Atlanta. 404-523-6136.

APRIL

April 1, The Business Of Entertainment:
The Big Picture, Pierre Hotel, New York.
212-492-6082.

April 4, Music, Money And The Song-
writer, ASCAP/Peekaboo Festivals of new
music theater panel discussion, Columbus
Circle, New York. 212-621-6323.

April 5-10, National Assn. Of Broad-
casters Conference/MultiMedia World,
various locations, Las Vegas. 202-775-4970.

April 15-19, Tin Pan South Festival, var-
ious locations, Nashville. 615-256-3354.

April 16-17, Music Radio '97, BAFTA,

London. 44-171-255-2010.

April 16, Fifth Annual Living Legends
Awards Dinner, Fountainebleau Hilton
Resort & Towers, Miami Beach, Fla. 212-
222-9400.

April 16-20, Impact Super Summit Con-
ference XI, Fontainebleau Hilton Resort &
Towers, Miami Beach, Fla. 215-646-8001.

April 17, World Music Awards, Sporting
Club, Monte Carlo. 33-9 325-4369.

April 23, 32nd Annual Academy Of Coun-
try Music Awards, Universal Amphitheater,
Los Angeles. 213-462-2351.

Aprif 26-May 2, London Music Week,
Business Design Center, London. 44-171-
359-3535.

April 28-30, Billboard’s International
Latin Music Conference And Awards, Hotel
Inter-Continental, Miami. 212-536-5002.

April 29-May 1, Fifth Annual Direct
Response Television West Expo & Confer-
ence, Long Beach Convention Center, Long
Beach, Calif. 714-513-8463.

April 30-May 2, 1997 Radio Only Man-
agement Conference, Phoenician, Scotts-
dale, Ariz. 609-424-6800.

MAY

May 13-15, Marketing With Country
Music, Renaissance Nashville Hotel,
Nashville. 615-244-2840.

May 21-23, MIDEM Asia, Hong Kong Con-
vention & Exhibition Centre, Hong Kong. 212-
689-4220.

May 23-25, Musical Instruments Asia
’97/Dance Tech 97, World Trade Centre,
Singapore. 65-337-5574.

JUNE
June 12-15, The Original Music Mecca:
Black Music Seminar And Expo, Atheneum
Suite Hotel, Detroit. 810-745-9887.
June 25, U.K. Commercial Radio Con-
vention & Awards, Cumberland Hotel, Lon-

LIFELINES

don. 44-171-306-2603.

MARRIAGES
Chantalle Williams to David Mill-
man, Feb. 8 in San Francisco. Bride
runs Plattery, a catering and event
planning company. Groom is head of
Millman Heavy Industries, a music
publicity consortium.

DEATHS

Oscar Muioz, 47, of congestive heart
failure, Feb. 4 in San Antonio, Texas.
Muiioz managed the Grammy-nomi-
nated Freddie Records act Fandango
U.S.A. for the past 11 years. His
brother Balde was the drummer and
group’s leader. He began his career
more than 25 years ago as manager of
Roberto Pulido Y Los Clasicos. He is
survived by his wife, Yolanda; son
Oscar Jr.; daughter Cristina; his
mother; two brothers; and three sis-
ters.

Ben Raleigh, 76, of injuries from a
fire in his home, Feb. 26 in Hollywood,
Calif. A lyricist collaborating with such
composers as Herb Alpert, Jeff Barry,
Sherman Edwards, David Axelrod,
Otis Blackwell, and Joe Zawinul, he
produced a number of successes that
spanned the pop and rock eras, includ-
ing “Love Is A Hurtin’ Thing” and
“Dead End Street” by Lou Rawls,
“Wonderful, Wonderful” by Johnny
Mathis, “She’s A Fool” and “That’s The
Way Boys Are” by Leslie Gore, and
“Tell Laura I Love Her” by Ray Peter-
son. He started his career in the '40s
as a collaborator with the late Bernie
Wayne. Their big hit was 1946’s
“Laughing On The Outside, Crying On
The Inside.” He also wrote the lyries
for the theme of TV’s classic animated
series “Secooby Doo, Where Are You?”
He is survived by his wife, Sally.
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CHART BUSTERS
FROM THE 50°€,
60’S, AND 70’€

& Albums Per Decade
IF tracks per CD/cassette
by the original artist

American Woman
(The Guess Who)

(Johnny Nash)

Get Down Tonight
(K.C. & The Sunshine
Band)

Play That Funky Music
(Wild Cherry)

Heart Of Glass
(Blondie)

Duke of Earl
(Gene Chandler)

Oh, Pre Woman
{Roy Orl;rifsyon)

Hang On Sloo
(ThegMcCoys) PY

Wild Thing
{The Troggs)

Venus
{Shocking Blue)

The Great Pretender
(The Platters)

Wake Up, Little Susie
{Everly Brothers)

The Wayward Wind
{Gogi Grant)

Sea Of Love
{Phil Phillips)

It’s All In The Game
{Tommy Edwards)
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I Love V
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THE FOUR SEASONS

For that “TOTM. EC”PQE” experience, meet us af The £clipse Music Group/Nick Torrente Suite!!

Eclipse Music &roup, Inc., 100 Red Schoothouse Foad, Suile C-5 o Chestnut Bidge, NY o 10977-7049 « (914) 426-0901 » FAX (914) 428-1255 » emall: sales@eclipse-music.com
Bistributed in Canada by: §MA Distribution, 45 Coldwater Eoad, Bon Mills, Ontario, M3B 1Y6  Phone: (416) 441-8693 Fax: (416) 441-1335 Toll Free (803) 267-1216 * Vancouver: Toll Free {300) 332-4988 Fax: (604) 433-3210
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EXPANDED MERCHANTS

CIMS Makes Sense

Coalition Of Independent Music Stores Works With Indie
Labels To Expose And Sell New Music

M BY CHRIS MORRIS

For independent labels, the chal-
lenge of exposing new music to con-
sumers is increasingly beginning and
ending on the retail floor. In 1996,
that challenge was more problematic
than it has ever been.

A veritable glut of musical prod-
uct—some 27,000 new domestic
albums in 1995 and likely more in
1996—flooded the marketplace and
fought for attention among chain pur-
chasing executives and listeners
alike. In this superheated environ-
ment, indie labels of all stripes jostled
for shelf space, and, more than ever,
coveted endeap displays and in-store
listening stations came at a high
price. At the 1996 National Assn. of
Independent Record Distributors &
Manufacturers (NAIRD) convention
in Baltimore, the most frequently
heard complaint among indie-label
personnel revolved around the nearly
prohibitive cost of so-called “slotting
fees.” In the eyes of many, this kind of
exposure can be a high-risk gamble
that often pays off in returned prod-
uct.

The major chain’s fees for position-
ing are “astronomical,” according to
Terry Currier, who operates both the

indie label Burnside Records and two
Music Millennium stores in Portland,
Ore. “Unless [the chains] have some-
thing out there that’s proven, it’s not
selling through. I haven’t bought any
of the listening programs out there. I
haven’t wanted to see my product get
loaded up at the major chains. You're
Jjust warehousing that product out
there. You're going to see a lot of that
stuff come back as returns down the
road.”

POWER IN NUMBERS

However, Currier’s retail opera-
tion is one of 49 mom-and-pop outlets
and small chains that is now partici-
pating in a new in-store listening-post
program that focuses on exposing
new music in cutting-edge retail out-
lets. Music Millennium is a charter
member of the Coalition Of
Independent Music Stores (CIMS),
the trade organization formed at the
1995 NAIRD convention in San
Francisco. CIMS was created to sup-
ply a vehicle for the promotion of
developing artists, and its recently
established listening-booth cam-
paign, while it also encompasses
major-label acts, is being directed
largely at indie labels seeking retail
liftoff for their acts at a reasonable

& MARKETING

price.

The CIMS program kicked off last
December in the coalition’s partici-
pating stores. (CIMS currently has
63 member stores and 29 member
accounts, but not all of them are part
of the program.) The campaign is
administered by EvaLuTion Enter-
tainment Marketing, a Miami Beach,
Fla.-based marketing and promotion
company started up in May by for-
mer Capitol marketing staffers

o o s

MUSIC MILLENNIUM IS A CIMS CHARTER MEMBER.

PO Box 445 Wainut, CA 91788-0045 o (909) 585-2144 Fax (808) 598-7028 © Email; Thumpdcds@aal.com

o
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Luann Sullivan Myers and Eva
Dickenson-Post.

Member stores participating in the
program to date include Music
Millennium; Ear X-tacy (two stores,
based in Louisville, Ky); Manifest
Disc & Tapes (six stores, Columbia,
S.C.); Record & Tape Trader (nine
stores, Owings Mill, Md.); Record
Archive (two stores, Rochester, N.Y.);
Record Exchange (two stores, Boise,
Idaho); Record Revolution (two
stores, King of Prussia, Pa.); Repeat
The Beat (four stores, Dearborn,
Mich.); Schoolkids’ Records (five
stores, Cary, N.C.); Uncle Sam’s
(three stores, Pompano Beach, Fla.);
and 10 single-outlet operations
around the country.

CIMS president Don VanCleave,

who operates the Magic Platter in
Birmingham, Ala., says that the sums
required to get a record—especially
an indie-label record—displayed
prominently at the major chains have
spiralled out of control. “For quality
releases you’re going to hope to push,
[the labels] have to play the game.
Certain large retailers created the
game, and the labels went along with
it, and somebody’s going to have to
say, ‘No mas.” You see a lot of these
guys having to spend $5 to $10 a unit
to get something launched.”

HOW IT WORKS

The CIMS listening program
involves 10 slots in each post; a poster
displays the month’s featured titles.
Seven positions have been earmarked
for indie labels. VanCleave says that,
initially, some of those positions were
thrown open to the majors, but “now
the independents are coming back
strong, and we give them deference.
We want it to be a majority of inde-
pendent labels.”

“We've tried to structure this so
that it fits into the marketing plan
of the independent labels,” says
Dickenson-Post. The program costs
$2,450 per month per album, with a
guaranteed 50-piece buy-in in each
store. That cost boils down to about
$50 per store.

“You have to buy all 49 stores,” she
says. “We haven’t broken this down
into regional programs so far. But to
set up promotions at 49 [individual]
stores is a huge effort. With this

(Continued on page 84)

tMemiser of

NAIRD

78

www americanradiohistorvy com

BILLBOARD MARCH 15, 1997


www.americanradiohistory.com

NARM °9 7/

EXPANDED

MERCHANTS &

MARKETING

Is There A Light At The End Of
The Tunnel?

After The ’90s Boom And Bust, Rétailers Get Théir-
Bearings And Look Foward To A Turnaround...In "98

l BY ED CHRISTMAN

The music business will continue to
experience a downturn throughout
the year, but many music retail and
label sales and distribution executives
expect 1998 to bring an upturn in the
industry’s fortunes.

After seeing the major music-spe-
cialty chains close more than 500
stores during the year, sales and dis-
tribution executives are bracing
themselves for a continued flow of
product returns, as music merchants
try to bring the supply of record store
space back into equilibrium.

In light of that, distribution execu-
tives say they are preparing to
bolster the business through more
effective consumer marketing and
interaction with the account base.

AS THE DUST SETTLES

Music merchants and other retail-
ers expanded music space at an explo-
sive pace during the first half of the
1990s. But in the last two years, the
overbuilt sector and the price war
driven by the consumer-electronic
chains have combined to force a num-
ber of music chains into Chapter 11
and others on the brink. In 1995,
Wherehouse Entertainment, Peaches
Entertainment and Kemp Mill Music
filed for Chapter 11 protection. Last
year, Camelot Music, Peppermints
and the Record Giant chain joined
them. The latter was liquidated, and
the Peppermints chain was sold.
Coming into this year, Strawberries
has filed for Chapter 11, and the
Musicland Group is on a tightrope.

Looking ahead to how 1997 may
play out, Russ Solomon, president of
West Sacramento, Calif.-based Tower
Records, says, “Hope springs eternal.
I hope this year will be better than
last, but I can’t think why that will
happen. Maybe record companies are
finally feeling the pinch themselves,
and maybe that will force them to
take some action to bolster the busi-
ness.”

Solomon says that, while the retail-
ers have been feeling pain since 1994,

the labels have been enjoying them-
selves by raising prices every chance
they get. Labels profit from price
increases, but music-specialty mer-
chants generally haven't benefited by
such increases because of the price
war. Instead, music chains have seen
profit margins shrink, going from
1992’s 40% to 42% to about 35% to
37% currently.

LOOKING TO THE SOURCE

But on the label side, during 1996,
returns to manufacturers rose signif-
icantly. Furthermore, other than in
rap music, only two developing artists
broke through last year: LeAnn
Rimes and No Doubt.

A senior executive at one major dis-

RUSS SOLOMAN, TOWER RECORDS

tribution company predicts that 1997
“will be our toughest year since
1980.” He feels that there will be fur-
ther consolidation among accounts,
with more experiencing credit prob-
lems.

A senior executive at another
major distributor agrees with that
assessment. But he adds that “at
some point this year, the weakness in
the financial health of the account
base will bottom out, setting the stage
for a turnaround in 1998.”

ON THE BRIGHT SIDE
John Marmaduke, president of the
111-unit Hastings Book, Music &

Video chain, echoes that outlook. “I
think 1997 will be a replay of '96:
there will be more bankruptey, more
store closings and more consolida-
tion,” he states. Despite that, he
thinks that “by 1998, the industry will
be healthy again.”

JOE MICALIF, ALLEGRO

JOHN MARMADUKE, HASTINGS

Hastings has been among the
bright spots in the account bases.
Even through the industry’s troubled
times, the chain has not been closing
stores.

The chain typically locates in small
tertiary markets that aren’t large
enough to support both Best Buys

(Continued on page 82)
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Attendance May Be Down, But
NARM Members Are Upbeat About

Facing The Issues
Il BY DON JEFFREY

The recently restructured Na-
tional Assn. of Recording Merchan-
disers expects its annual convention
to provide forums, both formal and
informal, for discussion of industry
concerns at a time of crisis in the
business. But NARM officers do not
see divisive issues of the past taking
the spotlight at this year’s event.

The most important aspect of
the group’s reorganization, its
executives say, is the change in the
way members communicate.

IMPROVED COMMUNICATION

Pamela Horovitz, president of
NARM, says, “We now have popu-
lations talking to one another that
hadn’t been before.” Wholesalers’
meetings, for example, now include
video distributors, branch distribu-
tors, rackjobbers, independent dis-
tributors and one-stops.

And, for the first time, NARM
has on its board both a major video
distributor (Paul Culberg, execu-
tive VP of Columbia TriStar Home
Video) and a branch musie distrib-
utor (David Mount, president of
WEA).

“It’s a tremendous improvement
of the dialogue on the board,” says
Barney Cohen, chairman of NARM
and CEOQO of Valley Record Dis-
tributors.

Another element of the overhaul
was a restructuring of dues. For
some of the largest supplier or
account members (those doing at
least $1 billion annual business),
there was a significant increase in
dues to $7,500 a year. Some had
been paying as little as $2,500 pre-
viously. The dues are now on a slid-
ing scale according to a member’s
size.

“The feedback from members
has been overwhelmingly posi-
tive,” says Horovitz of the dues
increase.

She declines to specify what fur-
ther changes might be made to
NARM’s structure. “It's so soon
after the launching,” she says. “We

want to get through the conven-
tion. We certainly welcome mem-
bers who have views on how the
reorganization is going so far.”

NARM continues to reach out to
the international music community,
but so far the greatest participa-
tion is among the English-speaking
countries—Canada, Australia and
the U.K. Horovitz says she is “sur-
prised at the the level of interna-
tional attendance and exhibitions.”

Most observers believe single
issues that often dominated the
news in past conventions are less
likely to be raised this year.

TOPIC UPDATE

At last year’s convention, one of
the hottest topics was record clubs.
NARM was meeting behind closed
doors to discuss the findings of a
commissioned report and to consid-
er whether to take legal action
against the clubs.

Horovitz says, “In our opinion,

/- 4

PAM HOROWVITZ, NAR

while litigation is certainly one of
the options being explored by
NARM retailers and wholesalers,
at this time it's fair to say that the
door on the action is closed. But the
issues stimulated haven’t changed
or gone away.”

(Continued on page 73)
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Looking For a Listening System?
N

KQ. What type of listening systems are you interested in?

* A. We offer single-disc players, multi-disc players, listening bar
systems, and samplifg systems.

* Q. How would you like to display the systems?

* A. We have freestanding, wall mounted, and end-cap solutions.

* Q. Would you like to use speakers or headphones?

* A, We offer both.

* Q. Would you like custom graphics with your store identity?

\* A We are happy to provide them.

What Telescan asks.

Because Telescan offers a complete line of
Listening Systems, we are the only company
that can provide a solution that is perfect for
you. Visit us at NARM '97 (booth # 239) to
speak to one of our Listening System Experts.

J

i

How much
do you have
to spend?

¥ 4.

-
S
£~ %

What others ask.

i telescan

Interactive merchandising that works! 828 Mahler Road Burlingame, CA 94010
voice 415.692.8700 » 800.835.8224 x 208 » fax 415.697.9145 » sales@tscan.com

0

e
ENTER
110 Denton Ave., New Hyde Park, NY 11040

Tel # (516) 294-59065 Ext. 420 Tel # (800) 294-5901 Outmde NYS
Fax # (516) 294-1644 Fax # (516) 741-3584

BREAKBEATS
HARDHOUSE
TECHNO

. ; ; i b R&B

hitp://www.uniquedist.com : J: /= TRieRl

« OVER 600 12" INDEPENDENT LABELS AND GROWING ™ DANCEHALL

« EXTENSIVE CURRENT / CLASSIC 12" AND VINYL LP'S TRANGE
* COMPUTERIZED INVENTORY

- SAME DAY SHIPPING
« WEEKLY NEW RELEASE PACKET / SPECIALS

« MONTHLY CATALOG

* KNOWLEDGEABLE SALES FORCE

« PERSONALIZED SERVICE

ROGRESSIVE!

NARM '97

Getting The Best Out Of NARM;
Wrap-Up On Troubled Chains

AS THE MUSIC retail and label sales
and distribution sectors converge on
Orlando, Fla., for yet another National
Assn. of Recording Merchandisers
(NARM) convention, let Retail Track be
the first to urge you to have a produc-
tive time. The seminars on this year’s
schedule appear to be particularly time-
ly, including the

yourself!

AS.WE HEAD off to NARM, the
industry appears to be unsettled on a
number of key points. Source-tagging
is up in the air until the lawsuits are
resolved; cassette sales continue to
decline, with the industry undecided on

ones on how to
beef up deep-cat-
alog sales, micro-
marketing ef-
forts, and World
Wide Web mar-

RETAIL]
TRACK|

by Ed Christman £l

- what to do about
7 it; and the fate of
some key retail
accounts has yet
to be determined.
In particular,
add Strawber-

keting. And while
NARM conven-
tions no longer
feature product presentations, there
will be plenty of artist showcases, as
well as the return of the PGD Zone. It
should be quite a convention.

Lately, however, the NARM conven-
tions have been getting a mixed reac-
tion from attendees. While most find
the convention a tremendous aid in
running their businesses, there are
always some naysayers who repeated-
ly ask the question, What are we doing
here?

Those who find themselves asking
that question would do well to listen to
an admonishment offered frequently
by my good friend Ed Franke, East
Coast regional marketing director at
Universal Records, who is always quick
to recite what he calls “the six P’s™:
Proper planning prevents piss-poor
performance.” NARM is one of those
conventions where you get out of it
what you put into it. In other words, if
NARM doesn’t live up to your expec-
tations, you have nobody to blame but

ries to that last
list, which cur-
rently includes
the Musicland Group and Camelot
Music.

Strawberries, which filed for Chap-
ter 11 Feb. 18, is still in the early stages
of its predicament. While it puts
together a reorganization plan, don’t be
surprised to see the creditors urging
that the chain be put up for sale. They
did so in both the Wherehouse and
Camelot reorganizations. But if Straw-
berries comes up for sale, Retail Track
won’t be surprised if a financial player
comes to the fore.

Last fall, Strawberries hired Chanin
& Co. to shop the chain among financial
entities. Its goal was to find a buyer to
replace Castle Harlan, which owns 65%
of the chain. At that time, a couple of
financial firms expressed interest in the
chain, but not in taking on its liabilities.
They urged the chain to file for Chapter
11,.and now that it has done so, they
might be lured back to the table. Straw-
berries executives didn't return calls

(Continued on next page)

ONE WORLD.
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Abbey Road Distributors
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Coming this November,
Walt Disney Records
launches its newest holi-
&day campaign, Givéithe
Gift of Disney Music.

A campaign that brings
together our most popular
soundtracks, Sing-Alongs,

and contemporary artist
albums, Give the Gift of

isney Music is certain to
send droves of consumers
to retail stores.

Beautiful displays,
posters, and flats featur-
ing a fiesh new-look are

available for you to create
strong Disney brand
awarencss in your
audio section.

So call your sales manages
for full details on a pro-
gram you won 't want to
miss, and get ready for

the '97 holiday event that

will have evervone giving
fhe gift of Disney milsic.

Share the music of Disney at our websitg:
http:/Awww.disney.com/DisneyRecords

Dhr Deney

RECORDS

©Disney
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(Continued from page 71)

Commenting on the clubs, Cohen
says, “First, the playing field’s not
level. There are two different distri-
bution channels with two different
prices. There’s a feeling among
everyone in the industry that it’s
just not fair. And second, it’s the per-
ception of the value of the CD. The
largest advertiser in the record busi-
ness is the clubs, and they’re selling
11 for a penny. This message is
drummed into consumers at large
over and over again.”

Another issue that has caused con-

CLOSING SPEAKER ROBERT PITTMAN, ACL

troversy in the past is source tag-
ging—the application of anti-theft
tags on music product at the point of
packaging or manufacturing rather
than at retail. But this is not expect-
ed to be a big topic of discussion,
because record companies have said
they will not proceed with source
tagging until legal issues are re-
solved. NARM, after recommending
that manufacturefs use tags devel-
oped by Sensormatic Electronics,
was sued by Checkpoint Systems,
which markets a competing anti-
theft technology. At press time, the
suit against NARM remained in
force, but the parties were talking.

If the lawsuit is settled, says
Horovitz, “We will be back to aggres-
sively pushing for source tagging.”

For many retailers, a big concern
is the increase in selling of musie
through nontraditional channels.
“Almost everyone’s experimenting
with online sales,” says Horovitz,
“but a relatively small portion of
companies are pursuing online
exclusively.” She notes the timeli-
ness of having as the convention’s
closing speaker, Robert Pittman, the
MTV co-founder who is now presi-
dent/CEO of America Online’s net-
work operations.

Most observers believe the main
topic of discussion at the convention
will be the financial health of the
industry. Several retail chains are
operating under -Chapter 11 bank-
ruptcy protection, and sources say it
is possible there could be others in
that position by the time of the con-
vention.

“Retailers have got to be con-
cerned with their margins,” says
Cohen. “And labels have gotta be
talking about how the records
they’re bringing-out are just not

exciting. The public’s starting to fig-
ure it out.”

Last year, NARM decided to com-
mission a study of the warehousing
of music to help members better
understand where their costs are
and how to reduce them. But the
study never got off the ground.
NARM sent out some 400 surveys,
and less than 10 were returned.

GEARING UP FOR THE FUTURE

To get the industry growing again,
NARM is gearing up for an indus-
trywide campaign with the Re-
cording Industry Assn. Of America.
The two trade groups are likely to
discuss plans at the convention. A
proposal two years ago for a joint
NARM/RIAA convention in the fall,
featuring concerts open to the pub-
lie, has been shelved for now, in part
because retailers need to be focused
then on fourth-quarter merchandis-
ing.

Horovitz says NARM has commis-
sioned consumer research to discov-
er what it calls the “barriers to
purchase.” The information will be
communicated to retailers.

NARM executives are hopeful that
this year’s convention will restore
some of the excitement many atten-
dees felt last year’s gathering lacked.
The selection of Pittman and Barry
Gibbons, chairman of Spec’s Music,
as the main speakers is viewed posi-

KEYNOTER BARRY GIBBONS, SPEC'S MUSIC

tively. And the popular PGD Zone, an
ad hoc night club set up to showcase
live music, is back after a one-year
hiatus.

At press time, though, NARM was
expecting attendance to be soft com-
pared to last year’s count of 3,000.
Most agree that sluggish business is
the reason for registrations being off.
But Cohen says, “You're better off
going in a bad year, where you're
going to find the information you
need.”

No matter what the issues, atten-
dance or music, the sine qua non of
the NARM convention will be what
it always has been:to provide a place
for industry people to get together
and do business.

Cohen says, “The main thing peo-
ple say when you ask, ‘What do you
want?’ is that they want to go some-
place where they can see everybody
else and have meetings.”

RETAIL TRACK

(Continued from preceding page)

seeking comment.

On the other hand, the fate of
Camelot will likely lie with a strategic
player, not a financial one. Although
Retail Track has been unable to deter-
mine who has visited Camelot, sources
say that of the five suitors who have
made the trek to its North Canton, Ohio,
headquarters, only one is said to be a
financial firm.

All five are now said to be in the fol-
low-up stage, asking for more financial
data. The bidding process has yet to
begin, but it is not too far off, sources
say.

Surprisingly, Bill Teitelbaum, chair-
man/CEO of National Record Mart
(NRM), has not been among the visitors
to Camelot, sources say. Many antici