A Home Far Away is the refreshing
new release from George Howard.
The first single, “Miracle” features
the soulful riffs of R & B vocalist,
Joe. Other key selections include “If
You Were Mine," the Sade classic
“No Ordinary Love," and “Grover's
Groove" a tribute to Grover
Washington, Jr.,

In stores August 2nd!
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Grateful Dead

Almanac

EVERYTHING you would
EXPECT and
some things you could not
IMAGINE.
A Free Look at the OFFICIAL
Newsletter and Merchandise.

1+ 800 « 225 » 3323

$4.95 (U.S.), $5.95 (CAN.), £3.95 (UK.)
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Euro Subculture Offers Ambience With Attitude
Artists Fuse Musical Genres With A ‘Chilled-Out’ Groove

@ BY DOMINIC PRIDE

LONDON—*Chill Out Or Die!”
That’s the uncompromising title of
one of the best
collections of am-
bient music on
sale here, but it
could also be the
rallying cry for a
tightly connected
and fiercely inde-
pendent subcul-
ture of labels and ENO
producers in Eu-

rope who are creating their own quiet
revolution.

Infusing samples from all walks of
music with a chilled-out ambient
groove, those involved in the move-
ment are convinced that their work
will have as far-reaching and cata-
clysmic effects on modern music as

Lisa Loeh Plans
Deal With Geffen

@ BY CARRIE BORZILLO

LOS ANGELES—Lisa Loeb’s trek to
star status has not been convention-
al. She scored a hit
with “‘Stay (I
Missed You),”
from the “Reality
Bites” soundtrack
on RCA, before
she even had a
manager, let alone
a recording con-
tract.

The success of
(Continued on page 127)

IN THE NEWS

Judy McGrath Goes
Solo As MTV Prez

PAGE 6

LOEB

did punk or jazz. One exponent de-
scribes what he is doing as “ambient
with attitude,” fusing the rich history
of European synthesizer music with

the cult of the anarchic techno DJ.
Sales of more popular acts such as
Aphex Twin, the Orb, Mixmaster
Morris and the Irresistible Force, and
Sven Viith, as well as scores of compi-
lations, are now equalling the sales
achieved by rock albums in Europe,
confirming that this is not merely an

ephemeral or weird offshoot of dance
music.
Independent labels dominate the

ambient market, as major labels only
now are strug-
gling to get a grip
f on the genre-de-
fying  music,
> & which does not fit
b easily into tradi-
D tional marketing
channels. The top
ambient labels
APHEX TWIN are Rising
High—which re-
leased the “Chill Out Or Die” compi-
lation—and Warp in the U.K,, the
German label Fax, Frankfurt-based
Recycle Or Die, part of Eye Q Rec-
ords, which has a licensing deal with
Warner Music, and Belgium’s R&S.
Through the Internet, by word-of-
(Continued on page 131)

Label Talking Gyber

@ BY CRAIG ROSEN

Time Wamer Gompanies
Making Multimedia Moves

Inscape Set For Launch

@ BY MARILYN A. GILLEN

LOS ANGELES—Warner Bros.
Records is mining the interactive
field with the July 25 launch of
“Cyber-Talk,” a
biweekly on-
line program,
and the devel-
opment of mul-
timedia soft-
ware for retail
release.

The label
hopes to have screen savers fea-
turing artists such as R.E.M,,
Madonna, the Red Hot Chili Pep-
pers, and Neil Young (all of

(Continued on page 17)

R.EM.

NEW YORK—Two Time Warner
companies have teamed with a mul-
timedia producer to launch a new
interactive pub-
lishing entity
called Inscape.
The Warner
Music Group and
HBO are part-
ners in the L.A.-
based new-media
business venture
with Nash Productions, headed by
former Voyager Co. executive Mi-
chael Nash. Nash, who oversaw the
enhanced-laserdisc “Criterion Col-
(Continued on page 136)

THE RESIDENTS

Enya
Brings
Celtic
Sound To
7 Million
Fans

PAGE 11
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Exec Shift Rocks
Wamer Family

@ BY DON JEFFREY

NEW YORK—The long-rumored
executive shakeup at Warner Mu-
sic Group has become a small
earthquake.
The July 11
appointment of
Atlantic co-
chairman
Doug Morris
as head of all
Warner music
labels in the
U.S. was fol-
lowed a day
later by the resignation of Elektra
(Continued on page 136)

Smithsonian Label
Ups Retail Presence

l BY TRUDI MILLER ROSENBLUM

MORRIS

NEW YORK—Over the past year,
Smithsonian/Folkways has been
working steadily to increase the re-
tail presence for
its mix of historic
recordings and
roots music. The
effort has includ-
ed a new national
distribution deal,
promotional cam-
paigns with major
retailers, and the
recent hiring of a
full-time marketing specialist.
Last August, the label signed an
(Continued on page 125)
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A The Evidence...

Mary-Kate and Ashley Olsen have the #1 TV ‘Q’ score
among females of all ages, including Roseanne.

Full House, siarring Mary-Kate & Ashley, is seen eleven times
each week by more than 55 million viewers in the U.S. alone and is
the #1 ranked show for children ages 2 through 11. ABC has
already ordered, from Mary-Kate & Ashley’s Dualstar Productions,
a new primetime TV series to follow Full House.

Each week, Mary-Kate and Ashley have 35 million more viewers
than Barney and 31 million more viewers than the Power Rangers.

Mary-Kate and Ashley’s The Olsen Twins Mother’s Day Special on
ABC had more than twice the ratings of Barney’s network special.
Their TV movies, To Grandmother’s House We Go and
Double, Double, Toil and Trouble, were record-rafings
winners for ABC.

Mary-Kate & Ashley attract 10,000-15,000 fans at promotional
appearances everywhere, including last month’s second-most highly
attended promotional appearance in Canada’s history.

C&Zg The Case...

Mary-Kate and Ashley’s first video, Our First Video,
soared fo #1 on Billboard's music video chart in its third week
of release and dominated #1 for three months. It is
now quadruple platinum in the U.S. and gold in Canada.

Combined album sales of
Brother For Sale and | Am The Cute One
and Our First Video are well over one million units.

we’'ll Give You A Clue -

D)

DUALSTAR
RECORDS & VIDEO

How BIG Are

3% The Verdict... :

THE ADVENTURES OF
MARY-KATE & ASHLEY
A MUSICAL MYSTERY SERIES
World Grand Video Premiere and Grand Reception
press conference at MGM Grand in Las Vegas July 25, 1994,
with citywide billboard/banner signage, Mayoral kick-off

celebration, 15,000 fans/hundreds of key retailers and

massive national media coverage.
[ ]

Major marketing tie-in with children’s electronic manufacturer.

Extensive national television advertising in
syndicated Full House episodes.

-

Comprehensive retail support including advertising,
counter and floor displays and
select promotional appearances.

. i
National consumer sweepstakes winner to appear

in the Twins’ next video episode.

Satellite press tour and national media blitz.

Primetime ABC felevision movie How The West Was Fun
featuring songs from The Adventures series, broadcast
during the November ‘94 sweeps.

Y

&

P

AN trademarks are the property of Dualstar Entertainement Group, Inc.
©1994 Duaistar Entertainment Group, Inc



These Kids...?

A MUSICAL MYSTERY SERIES

In stores
September 13, 1994

The debut titles

THE CASE OF
THORN NANSIOrI

and

The Case Of The

LOGICAL 1 RANCH

Plus the new album
Give Us A Mystery

o

n connection with BMG Distnibution
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A Record-Breaking Season For N.Y. Radio

* THE BILLBOARD 200 ° [J J
crevonns-somomcc- oo '\ A rbitron Results Thrill WQHT, WPLJ’s A.M. Team
A AIIAN 40| WBY PHYLLIS STARK and news/talk WCBS-AM (3.63.1). in place, although the fourth- and fifth-
In Los Angeles, the big stories were  place finishers swapped places from the
COUNTRY == I‘{EW YORK—Radio’s competitive spirit  bulletproof modern rocker KROQ, which winter. Topping the 12-plus rankings in
& WHO | AM * ALAN JACKSON * ARiSTA dictates that records are made to be bro-  rose 3.8-4.7 12-plus while moving from  the Windy City were R&B WGCI-FM (7.1-
ken. Taking that philosophy to heart, sev-  fifth to third place, and country KZLA, 17.0), N/T WGN (6.2-6.9), top 40/rhythm
GOSPEL 39 eral New York stations did just that in the which shot up 2.3-2.9 for its best share in WBBM-FM (5.4-4.9), country WUSN (flat
* IT REMAINS TO BE SEEN * MISSISSIPPI MASS CHOIR * MALACO spring Arbitron ratings. years. at 4.4), and N/T WBBM-AM (flat at 4.2).
Top 40/rhythm WQHT (Hot 97), which Spanish KLAX remained on topin L.A., The spring also was a good time to be
HEATSEEKERS 20 | established its image during the book as  rebounding to a 6.1 share after its its 7.0-  doing oldies in Chicago. New Cox "70s old-
AICRACKED REARVIEWASHOO TIEISITHE B LOWHISHL s ATLANTC “the place where hip-hop lives” with a 5.6 dip in the winter. Top 40/rhythm ies outlet WYSY climbed 1.7-2.6, but not
THE BILLBOARD LATIN 50 major subway advertising campaign, KPWR (Power 106) held on to second  at the expense of traditional oldies sta-
% Mi TIERRA » GLORIA ESTEFAN « EFIC 36 | leapt from No.7 to No. 3 in the market 12-  place (4.7-5.1), followed by KROQ, AC  tion WIMK, which was up 2.6-3.5. In 25-54
plus, its highest ranking ever. The station KOST (4.7-4.2), and top 40 KIIS (3.8-3.9). numbers, WYSY showed even more in-
NEW AGE s | rose from a 4.1 to a 4.4 share and trailed Also making major moves—both up  credible growth, rising 2.6-4.0.
* LIVE AT THE ACROPOLIS * YANNI * PRIVATE MUSIC only adult contemporary WLTW (4.7-5.0)  and down—in Los Angeles were N/T Also of note in Chicago, “rock talk”
and oldies WCBS-FM (4.6-4.5) in the 12- KFI (4.5-3.8), Spanish KLVE (3.2-3.7), AC outlet WLUP dipped 3.9-3.1, Spanish
R&B 27 | plus rankings. KBIG (3.4-2.9), and Spanish KTNQ (29- WOJO rose 1.9-2.8, adult alternative
* GETUP ONIT « KEITH SWEAT * ELEKTRA “It’s exciting to be .6 [of a share] away  2.2). WNUA was off 3.1-2.5, and AC WPNT
REGGAE from No. 1,” says Hot 97 PD Steve Smith. In mornings, the top five Los Angeles  dipped 2.5-1.8.
& QUEEN OF THE PACK = PATRA = ERIC 55| “I'm going to do everything in my power  stations were KLAX (4.9-5.6), Howard For complete ratings information on
to make it happen, because that would be Stern affiliate KLSX (5.5-5.0), N/T KABC the top three markets, as well as Long Is-
ﬂ%hgrmgﬁﬁ 55 the ultimate for us, to be No. 1 in New  (5.1-4.8), KIIS’ Rick Dees (4.8-4.7), and land, N.Y., and Monmouth, N.J., see list-
ALl FARKA TOURE WITH RY COODER * HANNBAL York. It's do-able.” Power 106 (3.8-4.5). KROQ morning men  ings on page 123.
Smith attributes his ratings success to  Kevin and Bean also did particularly well
+« THE HOT 100 - 128 the statioq’s diversg ethnic appeal. this quarter, rising 3.4—4.0.. ) Assis.tance in preparing tigis story was
* | SWEAR * ALL-4-ONE * BuTzZ “We're carving out a niche in the market Chicago’s top three stations remained  provided by Eric Boehlert in New York.
[as] New York’s multicultural street sta-
ADULT CONTEMPORARY tion,” he says. “We're the station with no
* CAN YOU FEEL THE LOVE TONIGHT 121} color lines.”
et Sl is In mornings, Hot 97’s Doctor Dre and -
COUNTRY Ed Lover were No. 5 overall, but first rGS| encv 0 e o o
* SUMMERTIME BLUES * ALAN JACKSON * ARSTA 35| among stations that play music in that
daypart. The top four stations in morn-
ings all feature talk: WINS (8.0-7.9), Peﬂo a ce F J dv McG th
e DN LAY o | g al faturs alle WINS B0 mance ror Ju ra
(4.7-5.4), WCBS-AM (5.6-5.1), and B BY DEBORAH RUSSELL The joint presidency was created spe-
H DANCE / MAXI-SINGLES SALES WFAN'’s Don Imus (flat at 4.3). cifically for MeGrath and Levinson, who
o * TAKE IT EASY + MAD LION * WEEDED 29 The other New York record happened LOS ANGELES—Noting the need for had been executive VPs prior to their Oc-
T at top 40/adult WPLJ, where morning “fortification” of MTV in the face of com- tober appointments, he says. With Levin-
LATIN 3g| men Scott Shannon and Todd Pettengill | ing competition, Judy McGrath has taken son’s departure, the consolidation into
S * AMOR PROHIBIDO * SELENA * EMILATIN beat longtime mainstream top 40 rival | the helm of the network as its sole presi- one presidency was the most appropriate
| WHTZ (Z100) in that daypart for the first dent. She had been president/creative di- move. i
N R&B time in the stations’ 11-year competitive rector of the network since October 1993, McGrath first joined MTV Networks’
A e 241 pattle, according to WPLJ VP/program- sharing a joint presi- predecessor, Warner Amex Satellite En-
G ming Tom Cuddy. WPLJ also showed re- dency with Sara Levin- tertainment Co., in 1981. Since that time,
L HOT R&B AIRPLAY markable consistency by climbing 3.4-4.0 son, president/busi- MTYV has grown from a cable TV channel
E & | MISS YOU = AARON HALL = SIAS 25| both 12-plus and in mornings. | ness director. into a full-service corporation with inter-
S Rounding out the top five 12-plus sta- ' Levinson is leaving ests in licensed products, domestic and in-
tions in New York were Z100 (4.0-4.1) and MTV to helm NFL ternational television syndication, home
HOT R&B SINGLES SALES 25| R&B WRKS, which continued its worri- L Properties as its presi- video, motion picture production, record
PEUNKDARIED] [ DATBRAVE™ 0,50, DER | CIADS some three-book ratings slide (5.8-4.3-4.1). dent. McGrath as- retailing, and video games. The network’s
Album rocker WAXQ, which debuted at sumes the consolidated programming currently reaches some 231
RAP 26| the beginning of the year, came on strong role at the MTV helm, million homes in 58 countries.
* FUNKDAFIED * DA BRAT * 50O 50 DEF/ CHAOS this quarter, shooting up 1.6-2.0 12-plus overseeing all of the The appointment, says McGrath, “sends
and .7-1.2 in mornings, even without the network’s business and creative functions. a great signal that there is truth to the
ROCK / ALBUM ROCK TRACKS 122 benefit of having a morning host in place “It’s not a shakeup; it’s a slight adjust- statement that music programming and
* BLACK HOLE SUN * SOUNDGARDEN * AsM during the book. ment,” says Tom Freston, chairman/CEQO creativity drives our business.
Not faring as well this time out were of MTV Networks. “It was a pretty easy, “I certainly will play my strengths, and
three stations with significant drops: normal, and logical thing to do.” (Continued on page 130)
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EBY SETH GOLDSTEIN
and EILEEN FITZPATRICK

NEW YORK—MGM/UA Home
Video is striking another blow for
families. The studio has joined the
list of video suppli-
ers tailoring their
sell-through re-
leases for Mom,
Dad, and the kids.
Late next month,
MGM/UA will deliv-
er four top-selling
titles at $14.95 suggested list—*“All
Dogs Go To Heaven,” “Chitty Chit-
ty Bang Bang,” “The Secret Of
NIMH,” and “Black Stallion”—to
head the newly created MGM Fam-
ily Entertainment label. The white
vinyl clamshells housing the cas-
settes will be adorned with the fa-

MGM/UA Home Video
Pursues Family Values

miliar image of Leo the Lion, now
guarding four cuddly looking cubs.
Approximately 50 additional cata-
log titles have been drafted to flesh
out the label, but for now they’re
being packaged in cub-less card-
board rather than
the clamshell boxes
that have become
synonymous with
family fare.
Warner Home
Video and FoxVideo
took the clamshell
route for their respective Family
Entertainment and Family Fea-
tures lines established over the past
year. Those two and MGM/UA
have taken a leaf from the market-
ing books written by Disney and,
later, GoodTimes Home Video. Ap-
(Continued on page 136)

BMG Kidz Plans
‘Grand’ Entrance
For Olsen Twins

B BY SETH GOLDSTEIN

NEW YORK—Thanks to the Olsen
twins, Bertelsmann Music Group’s
BMG Kidz will have the opportunity
to make the splash it wants to make
at the Video Software Dealers Assn.
convention in Las Vegas, July 24-27.

Mary-Kate and Ashley, stars of
ABC’s “Full House” sitcom, are
sweeping into the MGM Grand Hotel
for a July 25 media event that Los
Angeles lawyer Robert Thorne
thinks might attract as many as
25,000 pre-teen fans. Part of the raz-
zle-dazzle will be the announcement
of the first two video episodes of a
musical mystery series, ‘“The Adven-
tures Of Mary-Kate And Ashley,”
that BMG Kidz is releasing Sept. 13.
Also due is a companion album, “Give
Us A Mystery.” All three items were
created with that MGM Grand audi-
ence in mind.

The Olsens, whose Dualstar Enter-
tainment Group has contracted for 32
projects during the next three years,
are the linchpin of a new BMG strate-
gy to create a video presence based
on proven talent (Billboard, June 11).
The agreement is “the benchmark of
deals to be done in the future,” says
Joe Shults, the new GM of BMG
Kidz/BMG Video.

It won’t come cheap. Thorne, rep-
resenting Dualstar, says “millions of
dollars have been committed.” And
while BMG Kidz will continue to sell
the output if the contract isn’t re-
newed, Dualstar retains ownership.

BMG should have no problem
keeping itself busy during the next
several years, with the Olsens deliv-
ering four videos, two audio titles,
and as many as four CD-ROMs every
12 months. The first interactive pro-
gram, made by Ikonic Interactive in
San Francisco, is scheduled for re-
lease in Japan, possibly by Christ-
mas, before arriving in the U.S. next
spring for an expanded player popu-
lation. “Solving mysteries is perfect”
for CD-ROM, according to Thorne,
who says the Olsens will be fixtures

(Continued on page 127)

McDonald’s: Not Retailers’ Kind Of Place
NARM Members Assail Chain’s Music Promo

B BY CHRIS MORRIS

LOS ANGELES—The rumble of re-
tailer protest that greeted advance
word of a national music-premium
promotion by fast-food giant McDon-
ald’s has turned into a roar, with
members of the National Assn. of Re-
cording Merchandisers formally as-
sailing the campaign.

Retailers’ discontent about the
three-week September promotion—
which was officially announced July
11 and will offer unique, low-priced
CD and cassette packages by such
EMI-affiliated acts as Garth Brooks
and Tina Turner to McDonald’s cus-
tomers (Billboard, May 7)—has been
exacerbated by the exclusive involve-
ment of Musicland, whose stores will
honor bounceback coupons good for
discounts on regular product by the
EMI artists involved in the promo-
tion.

The furor echoes the outcry that

This Year's Honoree. At a music industry luncheon in Los Angeles for the City Of
Hope National Medical Center, Ticketmaster president/CEO Fred Rosen is named
this year’s honoree for the “Spirit Of Life” Award, which will be presented at the
City Of Hope's Music & Entertainment Industry Dinner Sept. 28 in Los Angeles.
Another luncheon was held in New York, and in Nashville a celebrity softball
challenge netted more than $175,000 for the City Of Hope. Shown, from left, are
Richard Palmese, president, MCA Records and national campaign chair; Bruce
Resnikoff, senior VP/GM, special markets and product, MCA Records and
president of the Music & Entertainment Industry Chapter; John Frankenheimer,
attorney, Loeb & Loeb and national campaign chair of the Music & Entertainment
Industry Chapter; Al Teller, chairman, MCA Music Entertainment Group; industry
veteran Joe Smith; Fred Rosen and his wife, Rikki Rosen; irving Azoff, chairman,
Giant Records; Zach Horowitz, executive VP, MCA Music Entertainment Group and
chairman of the Music & Entertainment Industry Chapter; and Don Passman,
attorney, Gang, Tyre, Ramer & Brown and major gifts chair.

erupted among video retailers two
years ago, when McDonald's offered
Orion Home Video’s “Dances With
Wolves,” previously a $100 rental ti-
tle, as a $7.99 premium (Billboard,
Nov. 21, 1992). The title ultimately
was issued as a $19.98 retail sell-
through item four months after the
McDonald’s promotion.

In the current case, music retailers
lament the fact that McDonald’s will
offer product unique to the promo-
tion at a low-ball price at nonmusic
outlets, and that only one chain will
be involved with the concurrent
bounceback coupon campaign.

Jim Bonk, CEO/president of North
Canton, Ohio-based Camelot Music,
says, “What if we take the front 500
feet of our stores and start selling
hamburgers?” As a result of the pro-

motion, Bonk says, Camelot has
pulled all Cema product out of its
forthcoming summer sale and adver-
tising campaigns.

The EMI-McDonald’s pact is the
restaurant chain’s first national mu-
sic promotion. In the early going, it
was believed that other labels would
be involved, but EMI apparently will
be the only music company partici-
pating.

As previously believed, $1 from
each CD or cassette sold will be do-
nated to the restaurant chain’s Ron-
ald McDonald Children’s Charities.
‘“The potential here is to raise about
$12 million plus for the children’s
charity,” EMI Records Group North
America chairman/CEQ Charles
Koppelman says.

(Continued on page 127)

Proposed Pa. Bill Would
Ban Certain Record Sales

E BY BILL HOLLAND

WASHINGTON, D.C.—Record and
retail industry trade groups are gear-
ing up for a fight this fall in the Penn-
sylvania legislature to defeat a bill
that would criminalize the sale of la-
beled records.

According to Paul Russinoff, direc-
tor of state relations for the Record-
ing Industry Assn. of America, the
bill would require minors caught pur-
chasing stickered recordings to serve
up to 100 hours of community service
at a domestic violence or rape crisis
center.

The legislation also would slap a
first-time fine of $25 per record on re-
tailers who sell albums with the offi-
cial RIAA parental warning stickers
to minors. Subsequent offenses
would draw $100 per-album fines.

Russinoff said the bill was “maybe
one of the more disturbing we’ve run
across so far.”

The bill, H.B. 2982, was introduced
by Democratic State Rep. T.J. Roo-
ney, who is facing conservative Re-
publican opponents in an upcoming
election in his Bethlehem/Lehigh Val-
ley, Pa., district.

Viacom/Paramount Slate 1st Project

B BY EILEEN FITZPATRICK

LOS ANGELES—The first joint pro-
ject between the newly merged Via-
com Inc. and Paramount Communica-
tions will be a series of Showtime
comedy videos, which will be distrib-
uted by Paramount Home Video.
Three tapes from the Showtime
Comedy Superstars will arrive in
stores in January priced under $15, ac-
cording to Matt Riklin, senior VP of
program enterprises at Showtime.
Prior to the Paramount arrange-
ment, Riklin says, Showtime comedy
specials were released sporadically
by a number of video distributors and
lacked any continuity at retail.
Showtime is one of three premium
channels owned by Viacom. The com-
pany completed its merger with Para-
mount July 7.
Initial releases from the new unit
are “Tim Allen: Men Are Pigs,” “De-
nis Leary: No Cure For Cancer,” and

“Joan Rivers: A Broad In London.”
Each has aired on Showtime within
the last two years.

Paramount Home Video president
Eric Doctorow says additional videos
will be rolled out on a quarterly basis.
Programs featuring Brett Butler,
Elayne Boosler, and Paul Reiser are
expected in the spring and summer.

“We think we'll put out six to eight
titles in the first year, and four to six
after that,” says Doctorow.

In addition to filling the product
pipeline, Showtime will offer a chan-
nel hook-up rebate and two-for-one
admission promotions at comedy
clubs when consumers purchase the
videos. Packaged in each tape will be
a “Showtime Comedy Club Card,”
which will be good for discount ad-
mission to more than 175 comedy
clubs across the country.

“The average entrance price to a
comedy club is about $8.50, and if you
do a two-for-one deal, a consumer can

liquidate the cost of the one tape,”
says Riklin.

It is also possible, Riklin says, that
the tapes will be promoted on Via-
com-owned VH-1 and on Comedy
Central, a joint venture with HBO.

“When you only release a single ti-
tle, it’s tough,” he says of previous
Showtime comedy releases. ‘“The
way to do comedy tapes is in a series
with a developed marketing plan.”

However, distributors are general-
ly skeptical about comedy tapes.

“Basically, we couldn’t find a place
to sell it,” says one video distributor
who was approached with the Show-
time series prior to the Paramount
merger. “None of our retail accounts
seemed very excited about it.”

In addition, he says, mass mer-
chants will steer clear of the product
because of language content.

Paramount says it has not yet de-
termined whether the product will
carry a rating or advisory sticker.

Mickey Granberg, government re-
lations director for the National
Assn. of Recording Merchandisers,
which opposes the bill, says NARM
has local lobbyists monitoring the bill
and plans to have local retailers tes-
tify at committee hearings expected
to be held this fall.

“Rooney’s usually a liberal Demo-
crat whose programs [addressing
youth violence] make sense, but this
one’s a goofy bill that’s so unconstitu-
tional I don’t know where to start,”
says Granberg.

Rooney told Billboard, “I don’t
think it’s disturbing, and I don’t think
it violates First Amendment rights.
It’s a straightforward attempt to deal
with one of the possible causes of
youth violence, much like the prohibi-
tions on R-rated films or cigarettes.”

Rooney said the bill has the sup-
port of several community groups, in-
cluding the local chapter of the
NAACP and organizers of anti-gang-
sta rap demonstrations such as C.
Delores Tucker’s National Political
Congress of Black Women.

RIAA fears that if the bill passes,
it could cause the ruin of the volun-
tary labeling of controversial and ex-
plicit product now in place.

“Faced with the prospect of a la-
beled disc being used as a mandatory
line of demarcation barring the sale
of labeled recordings to all under the
age of 18, our members may well
choose to cease labeling altogether
and thus avoid any and all penalties
H.B. 2982 imposes,” Russinoff wrote
to Rooney late last month.

RIAA officials admit such a sce-
nario will probably never come to
pass. Still, RIAA also advised the leg-
islator of a tool now available to vic-
tims of unconstitutional legislation:
“A federal law allows a victorious
challenger of unconstitutional legis-
lation to sue the state for attorneys’
fees.”

The bill was introduced in the
House June 28, too late in the session
to be assigned to a committee for a
hearing until the legislature returns
in late September.

Rooney said he thinks it is “illogi-
cal” for a sticker to advise parents of
album content, “and then let the chil-
dren go buy it without their approv-
al'”
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Technological Future Must Include All Nations

B BY NEHEMIAS GUEIROS JR.

Not since the advent of the 33 rpm long-
playing record 40 years ago, or the cassette
tape in the early '60s, have lawmakers spe-
cializing in copyright matters worldwide had
so little time to rest.

Digital technology was a breakthrough for
the music industry that sent lawmakers and
jurists around the world scrambling after ex-
isting legislation to check out new copyright
violation possibilities and eventual remedies.
But it has also triggered a revolution in au-
dio-visual possibilities, yielding scores of new
sound and image carriers.

This evolution has been restricted mainly
to developed and industrialized nations,
which have the financial muscle to pursue
steady R&D programs in a variety of fields.
Less developed countries, awash in political
and economic problems, have had a humble
start in adapting the new media, mostly due
to sparse availability and high price tags. In
these nations, upper social classes had imme-
diate access, but the majority of music con-
sumers see CD as a fantastic novelty distant
from their homes.

In my own country, Brazil, for example,
the compact disc took at least three years to
represent a true commercial goal for local
record companies. They cautiously surveyed
the market before getting involved in the im-
portation, distribution, and, most recently,
local manufacturing of the carrier.

Today, despite the nation’s ailing economic
situation, the CD has conquered almost 50%
of the local market and is growing steadily,
closing in on the vinyl LP, which is poised to
disappear from this market early in the next
century. But this is not a common trend in
poorer nations, where high-priced digital
hardware and software are still slow to pene-
trate local entertainment markets.

Third World countries will not achieve
complete adoption of all the new and develop-
ing sound technologies at the same pace as
developed nations, and local music industries
will have to make realistic and economically
mature choices among existing and new
sound media before setting the course of
their businesses for the remainder of the
'90s. Digital Compact Cassette is off to a very
low-key start in Brazil. Sony’s MiniDisc is
largely unknown, and the few of us who work
in the business got acquainted with it during
trips abroad. HDTV, laserdise, video CD,
CD-i, CD-ROM, and 3DQ, just to name a few,
are nowhere near finding their way into es-
tablished market niches in lesser nations. As
in developed countries, DAT machines are
rare in homes, being mainly employed for
professional purposes.

CD-ROM will be a key format to forward
the music industry’s technological objectives
in the Third World. Already popular in the
U.S., Europe, and Japan, it can be the driv-
ing force for the establishment of interactive
media in underdeveloped nations, due to its
flexibility in linking music, video, and enter-
tainment business purposes. But it will still
take several years to make a definitive tran-
sition to CD-ROM.

The much-touted electronic superhighway,
already in the works in the United States
thanks to AT&T, TCI, Time Warner, and
other major companies, also will take a num-
ber of years to reach developing nations. This
breathtaking new form of delivering and con-
suming music, video, and general information

will no doubt change the business and legal
landscape in which we all work. But for un-
derdeveloped nations, sky-high installation
costs, plus as-yet-unavailable technology, will
cool any initial enthusiasm from local govern-
ments and private businesses. Even multina-
tional record companies will have to be cau-
tious and follow the market’s economic
messages closely in order to profit.

But it is never too early to begin preparing

‘Legal bodies in
less developed

countries must

be immediately
adapted’

Nehemias Gueiros Jr., is
an attorney specializing
in copyright,
entertainment, and
intellectual property
based in Rio De Janeiro,
Brazil.

for such changes. As the market evolves, ex-
isting relationships, especially contracts, will
experience important transformations in or-
der to adapt to both the technology and the
increasing internationalization of the enter-
tainment business that this technology
makes possible. Consider disparate copy-
right legislation worldwide, boasting differ-
ent protection terms, and the lack of conven-
tion adhesion by some countries, and we have
an enticing mainframe for a big surge in pi-
rate activity in the entertainment industry
throughout the '90s. This road will at first be
rougher for rich nations, where pirates can
cope with new developments. But, as has
occurred with vinyl, cassette, and even CD,
eventually such piracy will become a major
pitfall in less developed nations.

As is being done in the U.S. and Europe,
legal bodies in less developed countries must
be adapted immediately, enabling them to
properly address the rights problems gener-
ated by new technologies. Technology gives
today's entertainment industry a unique
global frame, enabling it to break barriers,

THANKS FOR COVERING GAY ISSUES

I would like to thank Billboard for its
cover story about gay music and issues in
the industry (Billboard, June 18). As an
openly gay man at the retail level of the
industry, I know first-hand the pressures
of living in a straight society. It comes as
no surprise that, as demographics indi-
cate, we often turn to the high-energy, up-
beat genre of dance music. Be reminded,
however, that the gay and lesbian demo-
graphic is made up of individuals whose
tastes are varied. With proper marketing,
a much broader variety of music could be
very well received.

I would also like to congratulate the in-
dividual artists and labels involved with
the recent and upcoming AIDS benefit al-
bums for being able to ignore “the bottom
line” long enough to benefit a greater
cause. Again, however, I would like to
point out that a larger audience could be
reached with different genres of music,

LEGTERS

trespass geographical boundaries, and virtu-
ally create a so-called “global village,” with
inexorable effects on the worldwide market.

The U.S. recently (and finally) signed the
Berne Convention, unleashing new discus-
sion of “neighboring rights.” Brazil is among
the pioneering countries in dispensing per-
formance or neighboring rights, including
the rights of music producers, having ef-
fected the first such payment as far back as
1967. Other small or Third World countries
have come up with interesting legal struc-
tures to deal with rampant sound carrier pi-
racy, author’s and performer’s protection,
and phonograph record producer guarantees
in the trade. What is needed is increased co-
operation between Berne Convention-bound
nations, aimed at better understanding the
news constantly popping up from the techni-
cal side that sends us crawling after the law
books.

Take NAFTA and GATT, for instance—
two very important legal bodies that will di-
rectly affect our business. NAFTA provi-
sions, despite involving only the U.S., Can-
ada, and Mexico, call for measures
recognizing Latin America as a solid trade
partner and creating the basis for a true judi-
cial and commercial link of the Americas once
the MERCOSUL treaty, NAFTA's South
American equivalent, takes effect next year.
GATT, though not bringing all the assertions
longed for by the international entertainment
community, has established new goals re-
garding the addressing of technological and
commercial evolution. And WIPO convened
in early '93 in Geneva to discuss updating
performance rights legislation in member na-
tions.

It is a daunting task for lawmakers and le-
gal professionals in the entertainment trade,
especially those in less developed countries,
to secure the necessary intellectual and eco-
nomic allegiance with leading nations to ad-
dress the technological changes coming our
way. But this must happen with the under-
standing that we are all part of an end-of-the-
century technological twist that will imprint
itself indelibly upon human culture.

such as country.

Finally, I'd like to take this opportunity
to applaud those artists and those within
the industry with the courage to be pub-
licly “out.” People such as Andy Bell and
Vince Clarke of Erasure, Elton John,
RuPaul, k.d. lang, Melissa Etheridge, Boy
George, Freddie Mercury, David Geffen,
et al have been an inspiration and source
of strength all my adult life. Thank you
all.

Let's make sure this is no passing fad,
but the beginning of something real. As
someone with years of experience chang-
ing “she” to “he” and “her” to “him” when
singing classic love songs, I look forward
to the day when I can name any category
of music and find a song that truly applies
to me.

David M. Connolly

Customer Service Manager
Hastings Books, Music and Video
Helena, Mont.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest, The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y, 10036.
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On fire.
Almost platinum!

“Get Off This” heating up at Top 40!
“Eurotrash Girl” breaking at Alternative!

_F _ﬂJ Active Rotation
Hosting _p _J 120 Minutes on July 17!

On tour with Spin Doctors & Gin Blossoms!

7/15 Portland ME 8/18 Kansas City MO
7/17 Darien Center NY 8/20 Morrison CO
7/18 Hershey PA 8/21 Park City UT
7/19 Burgettstown PA 8/23 San Diego CA
7/20 Columbia MD 8/24 Las Vegas NV
7/22 Agawam MA 8/26 Irvine CA
7/23 Philadelphia PA 8/27-28 Los Angeles CA
7/24 Saratoga Springs NY 9/1 Mountain View CA
/25 Scranton PA 9/4 Portland OR
7/27-28 Holmdel NJ 9/S George WA
7/29-30 Wantagh NY 9/11 Phoenix AZ
8/1 Boston MA 9/13 Albuquerque NM
8/3 Toronto ONT 9/15 Dallas TX
8/4 Detroit MI 9/16 Austin TX
8/5 Columbus OH 9/17 The Woodlands TX
8/7 Cincinnati OH 9/18 New Orleans LA
8/8 Noblesville IN 9/20 Memphis TN
8/9 Cuyahoga Falls OH 9/22 Antioch TN
8/12 Mears Mi 9/23 Atlanta GA
8/13 Tinley Park IL 9/24 Raleigh NC
8/14 Saugerties NY 9/25 Charlotte NC
8/16 Milwaukee W1 9/27 Williamsburg VA

8/17 St. Louis MO

Produced by Don Smith for Moondog Productions
Management: Home Office/Jackson Haring
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" THE NIGHTS
OF WONDER
WITH FRIENDS
SURROUNDED...”

"High Hopes"', The Division Bell

Thanks to David, Nick, Richard, Tim, Guy, Gary, Jon, Dick, Durga, Sam, Claudia,
Steve O, Robbie, Dave, Marc and Mark, Juliette, Timm, Jane, Tony, the Bill's,
Barrie, Marcus, Steve T, Columbia, Sony, ITG/Mike, and over 3,000,000 fans.

From Michael, Bill and the CPI Team:
Arthur, John, James, Kenny, Keith, Susan, Stephen, Gord and Janice.

CONCERT PRODUCTIONS INTERNATIONAL - USA
THE BCL GROUP BGLRP
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W BY DEBORAH RUSSELL

LOS ANGELES—Rock The Vote
hopes to demystify the issues sur-
rounding health care reform, and is
using the music industry to help dis-
tribute a 35-page booklet to its
young adult constituents.

About 1 million copies of “Rock
The System: A Guide To
Health Care Reform For
Young Americans” are be-
ing distributed by music re-
tailers, at live music events,
and through the music
press, among other ave-
nues. In addition, public
service announcements fea-
turing the Beastie Boys, L7, and
George Clinton are soon to appear
on TV to promote the booklet and
its contents.

At the same time, Rock The Vote,
founded in 1990 as an artist-driven
voter-registration advocacy group,
will release a compilation album of
underground music in conjunction
with the independently distributed
Phisst label.

“Propaganda! The New Voice In

Rock The Vote Launches
A Health Gare Initiative

Alternative Music” is designed to
keep attention focused on the vot-
ing process during the years be-
tween high-profile presidential elec-
tions. Currently, all 435 members of
the U.S. House of Representatives
and one-third of the Senate’s 100
members are up for re-election, and
36 gubernatorial races are being
waged.

Between the album and
the health care booklet,
Rock The Vote hopes to ful-
fill a two-tiered obligation,
says Shana Weiss, commu-
nications director at the or-
ganization.

“We’re always encourag-
ing people to vote,” she says, “but
with that comes a need to be in-
formed, educated, and responsible
voters. [Rock The Vote] loses its
meaning if it’s not directed with a
thoughtful focus. We're trying to
add more substance and give people
a full plate of information from
which to make their decisions.”

The nonpartisan health care
primer “Rock The System’ fea-

(Continued on page 27)

Group Plans
Global Charity
Show For '95

In a massive musical undertaking,
a 24-hour global benefit concert, ema-
nating simultaneously from nearly
two dozen countries around the
globe, is set to take place July 15,
1995, the 10th anniversary of Live
Aid. The event is sponsored by World
Aid Relief! (WAR!).

Although no acts have been signed
yet, organizers say all sorts of art-
ists—rock, country, classical, R&B—
will perform at the event, a charity
fundraiser that organizers hope to
make annual.

While the extravaganza is still in
the planning stages, a spokeswoman
for WAR! says the organization is
talking to MTV and other networks
about televising the show.

She says they also hope to release
compilation albums from artists who
will appear. The albums likely will
feature previously released material
from the artists and be issued one-
per-month leading up to the event,
culminating in a boxed set featuring
a number of the acts. The idea is to
split profits from the projects 50/50,
giving artists the performance royal-
ties and letting WAR! keep the me-
chanical royalties for charity.

WAR! has selected five health con-
cerns (including cancer, AIDS, and
heart disease) and five non-health
ones (the environment, civil rights)
that will benefit from the expected
millions raised through tickets sales,

(Continued on page 127)

Arista Swings On Stars, Bahy Acts
Label Reaches New Heights In Sales, Profits

EBY IRV LICHTMAN

NEW YORK—A diverse roster of su-
perstars, along with super perfor-
mances by an equally wide-ranging
crop of newer acts, have propelled
Arista Records to new heights in
sales and profits.

Although the sales steam of Whit-
ney Houston’s soundtrack to “The
Bodyguard” has hardly dissipated
since its instant success in late 1992—
about 2 million of its total global
sales of 28 million have been generat-
ed this year—its inevitably slower
pace has not slowed Arista’s overall
sales for the fiscal year ending June
30, the label reports.

At $250 million in domestic reve-
nues, Arista’s business is slightly
above that of the 199293 fiscal peri-
od, when “The Bodyguard” was still
a raging success. That album played
a big role in generating a profit in-
crease in '92-'93 of 60%-70% over Aris-
ta’s 199192 fiscal year. Profits in the
most recent fiscal year are said to be
up by a modest but healthy 10%-15%;
the company does not report its profit
figures.

Internationally, Arista is believed
to have generated $175 million to

$ 4

The Best. Vanessa Williams was honored by the music and performing arts unit
of B'nai B'rith at the organization’s annual awards dinner in New York. The
organization gave the creative achievement award to Williams and the
humanitarian award to Clint Black, who was unable to attend. Shown, from left,
are master of ceremonies Lee Arnold of WQEW-AM New York; Frances
Preston, president/CEO of BMI; Toby Pieniek, event co-chairman; Williams; and

Al Feilich, event co-chairman.

-
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ACE OF BASE

CRASH TEST DUMMIES

$200 million in additional revenue in
the 1993-94 fiscal year—more precise
numbers have yet to be tabulated—
thanks to strong global business
from Houston, Kenny G, and Toni
Braxton (on the LaFace label), among
others. The Swedish group Ace Of
Base—a smash for Arista in the
U.S.—also is handled by the label in
Latin America, Japan, and Canada,
where the group’s album “The Sign”
has sold more than 1,750,000 units. In
the U.S., Arista says it is within
weeks of reaching the 5 million unit
sales plateau.

Clive Davis, who has operated
Arista since he formed the label 19
years ago, says the label is a benefi-
ciary of an industry discovering
“fresh creative [energy] from all dif-
ferent areas. When I ran Columbia
Records, we signed such artists as
Janis Joplin or Santana as a result of
an explosion that was mainly rock.
Now the street is being heard from,
as is modern rock, which has a vitali-
ty, intelligence, and quirkiness you
see in such Arista best-sellers as
Crash Test Dummies or Sarah
McLachlan. Music is very healthy in
its variety.”

From a global perspective, a simi-
lar view of diversity is offered by la-
bel executive VP/GM Roy Lott,
whose responsibilities include inter-
national operations. ‘“There is a
greater acceptance of more tradition-

Ireland’s Enya Strikes A Universal Ghord
Warner Tallies Sales Of 7 Million Worldwide For ‘Moons’

@ BY THOM DUFFY

LONDON—One of the more unlikely
signings in the British music busi-
ness in recent years has emerged as
one of its most notable worldwide
success stories, and has provided evi-
dence of the continuing strength of
Irish repertoire signed through the
UK.

The Irish singer and composer
Enya, with an ethereal mix of an-
cient Celtic influences and modern
synthesizer sounds, recently
reached a global sales milestone of
7 million copies with her 1991 al-
bum ‘““Shepherd Moons,” according
to Warner Music U.K., which has a

worldwide deal with the artist.

“It doesn’t matter where it is—
Latin America, Australasia, Eu-
rope, North America—there’s not
one major country where she’s not
selling records,”
says Rob Dickins,
chairman of
Warner Music
U.K., who signed
Enya and has
worked closely
with her collabo-
rators and man-
agers. Warner
U.K. has released
sales figures for ‘‘Shepherd
Moons” in 25 countries, including

ENYA

the album’s top 10 best-selling mar-
kets (see chart, page 119).

Along with its 1988 predecessor,
“Watermark,” which has sold 6.5 mil-
lion copies worldwide, according to
Warner U.K., “Shepherd Moons” has
helped reconfirm the ability of the
U.K. to nurture new multiplatinum,
international artists at a time when
Britain’s status as a pop A&R source
has been in doubt.

Enya also is one of the most com-
mercially successful examples of the
trend toward spiritually rooted, soni-
cally soothing music, a trend that
also embraces such internationally
acclaimed artists as Enigma, Deep

(Continued on page 119)

al American forms of music, such as
country and R&B. Toni Braxton, who
has sold more than 1 million units in
foreign markets, is, despite her pop
success, pure R&B, and we've got
some interest in Alan Jackson, whose
single ‘Chattahoochee’ will be re-
leased in England this summer.”
Meanwhile, Lott adds, the label’s own
initiatives added a good deal of sales
volume to Ace Of Base, not only in
foreign markets where the label re-
leased the group’s product, but in
other areas as well. After making its
deal with the group, the label re-
quested additional music for the al-
bum. Among the additional cuts was
“The Sign,” which became an inter-
national smash.

Arista’s international success was
summed up by Michael Dornemann,
chairman/CEO of parent BMG, who
said in a prepared statement, “Every
single international territory is shar-
ing in this remarkable creative ac-
complishment.”

Arista executives attribute the la-
bel’s success in part to its embrace of
new marketing technology. “We live
in an age of reality, when the facts
speak for themselves. This has given
us the opportunity to be more strate-
gic and logical in our attack,” says
Rick Bisceglia, a 14-year Arista veter-
an who has just been elevated to se-
nior VP after serving as VP of pro-
motion. That reality, the use of
SoundScan and BDS, has enabled the
industry to focus on local markets
and break records again on that ba-
sis, Bisceglia adds. “The regional pro-

(Continued on page 135)

Lord Kitchener Getsﬁ
Trinidad/Tobago’s |
' Stamp Of Approval

L EBY ISAAC FERGUSSON

According to reports from the
[ Trinidad and Tobago general post
i office, the 50-cent postal stamp is-
sued in honor of Calypso legend
Lord Kitchener
has been a
rousing suc-
cess, selling
well to both lo-
cal and foreign
philatelists.
“The 100,000 ¢ #§
stamps issued
have all been
sold,” says act-
ing T&T post-
master general Annie Scantel-
bury. “The people love it; all we've
had so far is positive feedback.”
The price of the stamp, in Trinidad
& Tobago dollars, is the common
local postage, assuring the widest
circulation.
The fact that the post office, an
(Continued on page 26)
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Richie Havens Seeking ¢

Woodstock Royalties

@ BY PAUL VERNA

NEW YORK—Singer/songwriter
Richie Havens, the opening act at the
original Woodstock festival, is suing
Time Warner and three of its subsid-
iaries for copyright infringement and
civil rights violations in connection
with their use of Havens’ recordings
made at the 1969 event.

In an action filed April 27 in the
U.S. District Court for the Southern
District of New York, Havens
charges Time Warner, Warner Bros.
Inc., Atlantic Records, and Warner
Home Video with nonpayment of roy-
alties and improper use of his name
and likeness in Woodstock-related
films, albums, and videos.

According to the filing, Warner
Bros. released a film of the Wood-
stock concert that included Havens’
performances of his compositions
‘““Handsome Johnny’’ and ‘“‘Free-
dom”; Atlantic Records issued the
original soundtrack from Woodstock,
which includes ‘“Freedom’’; and
Warner Home Video released two
Woodstock videos that, combined,
contain “Handsome Johnny,” “Free-
dom,” and Havens’ rendition of the
Lennon and McCartney composition
“Strawberry Fields Forever.”

Havens is asking for damages to-
taling $50 million, broken down as
follows: $27 million from Time
Warner, $8 million from Warner
Bros., $11 million from Warner Video,
and $7 million from Atlantic. He also
seeks to enjoin those companies from
releasing any material bearing Ha-
vens’ Woodstock performances, his
name, or his image.

The court papers indicate that in
February 1970, Havens granted
Warner Bros. “certain rights” to use
footage of his performance in the
Woodstock film. However, the agree-
ment was contingent on Warner
Bros. turning over master tapes of
the performance to Havens within 30
days of the agreement, which Ha-
vens claims Warner Bros. did not do.
Furthermore, Havens claims in the

papers that he has no recollection of
signing the agreement.

Havens also claims he granted At-
lantic permission to use his Wood-
stock performance in soundtrack re-
leases, but only in the U.S. and Cana-
da, not in the rest of the world.
Atlantic’s release of the “Woodstock”
soundtrack, which includes Havens’
performance, in territories outside
the U.S. and Canada constitutes a vio-
lation of Havens’ copyright and of his
civil rights, according to the suit.

Havens’ action was precipitated by
the current flurry of activity sur-
rounding the 25th anniversary of
Woodstock, according to his attorney,

(Continued on page 125)

Publishing Fit For A King. BMG Music Publishing celebrates the acquisition of
Sounds Of Lucille inc. (BMI), the catalog of blues artist B.B. King. King also has
signed a worldwide co-publishing agreement with the company. “‘Heart To
Heart,” King's GRP duet album with Diane Schuur, debuted at No. 1 on
Billboard's Jazz chart. Shown at BMG Music Publishing headquarters in New
York from left, are King's attorney, Tetry Aronoff of Katz, Smith and Cohen;
Sidney Seidenberg, King's manager; Carol Lipkin, VP of finance and
administration, BMG Music Publishing; Stanley Schneider, VP of legal and
business affairs, BMG Music Publishing; King; Floyd Lieberman, King's financial
manager; and Joe McClendon, King's personal assistant.

Sony, Philips Under GD-Patent Scrutiny?

U.S. Justice Dept. To Conduct Antitrust Investigation

@ BY BILL HOLLAND
and MARILYN A. GILLEN

WASHINGTON, D.C.—The Justice
Department has confirmed that it is
looking into the licensing practices of
several leading companies that own
and license patents for the manufac-
turing of compact discs.

Although official word from Jus-
tice does not include the names of the
companies, sources close to the De-
partment did not disagree with pub-
lished reports that say the antitrust
investigation primarily centers on the
optical disc licensing practices of
Sony Corp. and Philips Electronics
N.V.

However, officially, the Justice De-
partment, following normal practice,
declined to comment on the details of
an ongoing investigation.

Justice spokesperson Ana Cobian
says, “All I can tell you is that we
have opened an investigation into li-
censing practices in the optical disc
area.”

A Sony Corp. spokesman in the
company’s New York offices says the

RECORD COMPANIES. Rick Bisceglia is
promoted to senior VP at Arista Rec-
ords in New York. He was senior VP
of promotion.

A&M Records in Los Angeles
names Manny Lehman VP of A&R
and Clive Ellis VP and chief financial
officer. They were, respectively, di-
rector of A&R for A&M and finance
director for Phonogram London.

David King is promoted to VP of
sales for Priority Records in Dallas.
He was national sales manager.

Tom Weatherly is named VP of fi-
nance and administration for Sony
Classical in New York. He was VP of
finance and administration for Sony
Classical U.S.A.

Jim Cooperman is promoted to VP
of business and legal affairs for Rela-
tivity Records and RED Distribution
in New York. He was senior director
of business and legal affairs.

Tom Senif is named director of op-
erations for newly formed Red Ball

BISCEGLIA

LEHMAN

Records in Montclair, N.J. He was
promotions art director at Billboard.

Vaughn Halyard is named senior
director/staff producer of A&R for
Columbia Records in New York. He
was an independent producer.

Warner Bros. Records in Los An-
geles promotes Dave Lombardi to
national promotion director and Jim-
my Dickson to national promotion di-
rector for alternative radio. They
were, respectively, national album
promotion manager and national pro-
motion manager for alternative ra-
dio.

company ‘‘does not comment on mat-
ters of this type.” A spokesperson for
Philips N.V. in that company’s Eind-
hoven, Netherlands, headquarters
could not be reached for comment by
press time.

Philips and Sony are two of the
leading holders of patents for basic
CD technology. Early in the develop-
ment stage of the optical technology
in the late "70s, the two companies
agreed to cross-license their individ-
ual patents, with Philips put in
charge of enforcement and collection
from licensed manufacturers. The
two companies agreed to split the
patent proceeds.

It is a significant pie to divide. The
Sony and Philips fees amount to
about 6 cents a disc and other firms
also hold patent rights. In 1993, 495
million CDs were sold in the U.S,, ac-
cording to the Recording Industry
Assn. of America and 1.4 billion CDs
were sold worldwide, according to in-
ternational label association IFPI.

“And if you add up what every-
body wants, it gets up to about 12
cents a disc,” notes James DeVries,

EXECUTIVE TURNTABLE

KING WEATHERLY

Peter Robinson is promoted to as-
sociate director of East Coast A&R
for RCA Records in New York. He
was manager of East Coast A&R.

Blue Note names Steven Schen-
feld director of A&R in New York
and Keith Thompson director of
A&R and marketing in Los Angeles.
They were, respectively, associate di-
rector of A&R for Blue Note and di-
rector of marketing for Capitol.

John Pepe is named national direc-
tor of radio/club promotion at After
Dark Records in New York. He was
producer of “Classic Showcase With

executive VP of Quixote, which owns
leading independent CD replicator
Disc Manufacturing Inc., based in
Los Angeles. “The average manufac-
turing price is probably down some-
where near 75-80 cents, so it’s a pret-
ty big percentage.”

DeVries says DMI manufactured
about 70 million discs last year.

The key point of the investigation
as it appears to be shaping up, how-
ever, is not the amounts paid, but
rather the agreements underlying
the patent-licensing process. “When
Anne Bingaman, the head of the anti-
trust section of the Justice Depart-
ment, came into office, she and other
people in Justice said they were go-
ing to look at the impact of foreign
cartels on business in the United
States, and this falls right into her
game plan,” DeVries says. “Through
these investigations, they will discov-
er the underlying agreements be-
tween those companies, and then
they can determine if it has been anti-
competitive.”

DMI is among the CD-patent li-

(Continued on page 135)

Carey And Sony
Dispute G’right
Infringement Claim

@ BY BRETT ATWOOD

LOS ANGELES—A representative
for Mariah Carey says that a copy-
right infringement claim against the
singer and Columbia Records is “ex-
tremely bizarre and baseless.”

Yet attorney Gregory J. Reed, who
represents songwriter Kevin McCord
in the suit, says multiple settlement
sums have been offered and turned
down “after we recognized how low
the offers were.”

Carey is accused of lifting signifi-
cant musical elements from McCord’s
“l Want To Thank You,” which was
written in 1979 and has been recorded
by several artists, for her 1992 hit sin-
gle “Make It Happen.”

“The allegations are totally and com-
pletely false,” says Carey spokesman
Dan Klores of New York-based Dan
Klores Associates. “[McCord] doesn’t
even own the copyright to the song.”

Meanwhile, Reed accuses EMI Vir-
gin Music, also named in the suit, of
“dragging their feet in the settle-
ment.”

Klores declined to acknowledge
whether or not a settlement offer had
been made by Carey or her represen-
tatives.

McCord filed his claim June 28 in
U.S. District Court in Michigan. He is
seeking approximately $350,000 in
damages from lost royalties.

Also named in the claim are Colum-
bia parent Sony Music Entertain-
ment, music producers Robert Cli-
villes and David Cole, and the pub-
lishing and licensing companies Robi-
Rob Music, Red Instruction Musiec,
Cole/Clivilles Music, Cole/Clivilles
Enterprises, Sony Songs, and M.
Carey Songs.

McCord says, “If you listen to the
chords at the beginning of the song,
the similarity is obvious. It's the ex-
act same chords in a different key.”

McCord adds that his song lyrie, “I
know it's gonna happen,” is sung ina
similar manner to the vocal delivery

(Continued on page 125)

COOPERMAN SENIF

Al Bandiero” on WQHT New York.

Pebo Rodriguez is promoted to
GM of Thump Records in Pomona,
Calif. He was director of marketing
and radio promotions.

DISTRIBUTION. Uni Distribution
Corp. in Los Angeles promotes
Paul West to VP of studio opera-
tions, engineering, and quality as-
surance, and Michael McLeod to
senior director of national sales,
sell-through. They were, respec-
tively, director of studio opera-
tions, engineering, and quality as-

a

HALYARD

GREENE

surance, and director of national
sales, video sell-through product.

PUBLISHING. Holly Greene is named
VP/GM of East Coast operations
for PolyGram Music Publishing
Group in New York. She was
VP/GM of East Coast creative op-
erations at EMI Music Publishing.

Barbara Quinn is promoted to
VP of international creative af-
fairs at Warner/Chappell Music
Inc. in Los Angeles. She was direc-
tor of international creative af-
fairs.
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American’s Platinum Plans For Slayer
Can ‘Divine Interventwn Get Act On Air?

B BY CHRIS MORRIS

LOS ANGELES—With the Aug. 30
release of Slayer's album “Divine In-
tervention,” the group’s label Ameri-
can Recordings faces the same chal-
lenge it has run into in the past: how
to market a group whose gore-
soaked, extreme music is anathema to
radio programmers.

American will first attempt to hit
the thrash band's core audience of
rabid enthusiasts with a fan-oriented
marketing assault.

Bob Bell, new-release buyer for the
350-store Wherehouse Entertain-
ment chain based in Torrance, Calif.,
says those fans should heat up sales
immediately upon the new album’s
release.

“I would expect it to do huge busi-
ness right out of the box,” Bell says.
“They have a very dedicated fan base,
and as bands like White Zombie and
Danzig have broken out, I think
Slayer could do the same thing.”

Bassist/vocalist Tom Araya, who is
partnered in the group with guitarists
Kerry King and Jeff Hanneman and
new drummer Paul Bostaph, remains
insouciant about radio’s acceptance of
his group’s music.

“Ask me if I care,” Araya says
bluntly. “It’d be nice, and to some ex-
tent I do care, but I never expect it.

SLAYER: Standing, from left, are Paul
Bostaph, Jeff Hanneman, and Kerry
King. Kneelmg is Tom Araya.

We don't expect it, and it's something
we never really looked at. We just go
in and we do what we do—we write
some songs and we come up with ma-
terial.”

At least some of the executives at
American care, but the band had an
answer for them, according to Araya.

“The other day we were at a meet-
ing with the company,” he says, at-
tempting to control his laughter.
“One of them said they felt that the
album was great, that the songs were
great, but that they needed one that
was suitable for radio. We looked at
them and said, ‘What, you want us to
go out. and write another one and re-
cord it? Well, it’s just going to be like
another one of these. We'll go in the

O’Brian’s ‘Last Confession’
Begets An RCA Debut Album

B BY JON CUMMINGS

NEW YORK—It's not every day that
a new pop artist is given the freedom
to produce his own major-label de-
but—much less
one that is replete
with dismissals of
organized religion
and what his label
describes as “a
whole lot of Catho-
lic angst.”

But then, not ev-
ery new artist car-
ries the industry
clout that Dillon O'Brian had amassed
by the time RCA won a bidding war
for his services a year and a half ago.
The label will release the singer/song-
writer's debut album, “Scenes From
My Last Confession,” Aug. 30.

“What we have here is somebody

O'BRIAN

who is an extremely articulate and in-
telligent songwriter who has proven
himself successful and performs his
songs well,” says Hugh Surratt,
RCA's senior director of artist devel-
opment. “This is an intimate album
that frankly reflects a lot of Dillon’s
personal experiences and attitudes.”

Like several other labels, RCA was
drawn to O'Brian by the songs he had
written for other artists (under a num-
ber of aliases), as well as by the music
on a demo tape that circulated
through the industry in 1992. A long-
time staff writer at Sutton Place
Songs in Los Angeles, O'Brian says he
had not yet begun writing songs for
himself when a demo caught his boss’s
attention.

“I brought in the demo of ‘Some-
thing Almost Sacred.” and that’s when
my publisher started saying it was

(Continued on page 19)

studio, but you're not gomg to get
anything different, you're going to
get Slayer. If you're lookin’ for a ra-
dio tune, we don’t do that.'”
Acknowledging the conversation,
American marketing executive Mike
Bone says, “Slayer is going to do what
Slayer does, and at such time as it in-
tersects with radio programming,
that’s great, but if it doesn’t, that's
OK too, because we've got three gold
albums in a row, and we feel like this
record is the one that'’s going to take
them from gold to platinum.”
However, American will not ignore
radio entirely, Bone says. “We're

Devlin Of A Good Time. The Devlins are greeted backstage by Capitol Records
staffers after their performance in L.A. opening for Sarah McLachlan. Shown, from
left, are Paddy Spinks of Capitol; the Devlins' Peter Devlin; Capitol's Tom Corson;
the Devlins' Colin Devhin; Capitol's Greg Seese; KROQ Los Angeles’ Gene
Sandbloom; and Capitol's Phil Costello.

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS?
..WORLDWIDE

(Continned on page 16)

SCOTTI BROS. is hoping to duplicate the success
that it has had with its R&B imprint, Streetlife, with
a new alternative rock imprint. The imprint, whose
name is still being cleared legally, will mast likely
bow with a Tom Petty tribute album featuring a slew
of cool underground bands. “You Got Lucky” will
come out this fall and is a collaboration between
Scotti Bros. and the Chicago-based indie Alleged
Records.

“We've been real successful with our Streetlife imn-
print, and we want to do the

Scotti Bros. Plans Alternative Imprint:
With ‘Luck,”’ Bow Will Be A Hearthreaker

cial attention. “We really want to push each band in
its own market, to the local radio and through fan-
zines, and to build from there. We're expecting to
have a lot of life on this record.”

TO NO ONE’'S GREAT surprise, Geffen Records
and Don Henley have settled their lawsuit, clearing
the way for the new Eagles recording to come out
on Geffen. The release, called “Hell Freezes Over,”
will come out this fall and includes tunes recorded for
MTV’s “Unplugged,” as well as
four new studio tracks. Geffen

same thing with our alternative
department and breathe some
fresh [life] into it,” says Scotti
Bros. director of alternative
A&R Michael Roth. Streetlife
has had much success with rap
act 12 Gauge and its monster hit
“Dunkie Butt” as well as R&B
singer Sweet Sable, and un-

also will release a longform
home video of the “Unplugged”
concert that includes documen-
tary footage. Additionally, all
pending litigation between
Glenn Frey and MCA has been
™ settled. It is also expected that

doubtedly will score big with the
female trio Ashanti, whose sin-
gle “Something's Wrong (Bump
N’ Grind)” was written by R. Kelly.

Scotti Bros. act Truck Stop Love, which put out
a record earlier this year, will be the first band after
the tribute to appear on the imprint, with a new re-
lease slated for January. The new label will be run
with existing Scotti Bros. staffers.

Scotti Bros. and Alleged’s paths crossed via Truck
Stop Love, because Alleged principal Joel Mark
books the band through his agency, Lovely Booking.
“My roommates and I had been putting out some sin-
gles of the bands we were friends with, and thought
it would be cool to put out a Tom Petty tribute al-
bum,” says Mark. “Scotti Bros. got involved when I
asked Truck Stop Love. I'd been thinking about it for
two years, and it all happened in a week. We had so
many bands calling, wanting to do it.” Alleged will re-
lease a vinyl version of the album, while Scotti Bros.
will put out the cassette and CD configurations.

When the two labels began assembling bands,
many of them were unsigned. Six months later, virtu-
ally all of the acts have inked deals. The other bands
appearing on the tribute, and the labels they nor-
mally record for, are Silkworm (E] Recordo); Edsel
(Grass); Red Red Meat (Sub Pop); Figdish (un-
signed); Nectarine (Grass); Throneberry (Alias);
Punchdrunk (Alleged); aMiniature (Restless); and
Engine Kid (C/Z).

Roth says Petty knows about the tribute because
the company went through his publishing company
to get permission for the album title. “I think he was
flattered, and a little taken aback,” Roth says.

The album will be serviced to appropriate radio,
but Roth adds that each act's hometown will get spe-

by Melinda Newman

Geffen will release a Henley
greatest hits package, although
no release date is known.

THIS AND THAT: In the “perfect fit” department,
the title of A&M’s tribute record to the Carpenters
is“If I Were A Carpenter.” Upon first listen, the cuts
that really caught our attention were Sonic Youth's
version of “Superstar” and Johnette Napolitano/
Marc Moreland’s cover of “Hurting Each Other”. ..
Added to the ever-expanding Woodstock '94 lineup
are the Band, Blind Melon, Primus, Traffic, Yous-
sou N’Dour, and Salt-N-Pepa. The festival is slated
for Aug. 13-14 in Saugerties, N.Y .. .Big Head Todd
& the Monsters are wrapping up their next Giant
Records release, due Sept. 20. The band recorded the
album in Colorado’s Boulder Theater, renting out
the venue and bringing in a 32-track board. Until the
album’s release, fans can enjoy the band on the Epic
Soundtrax “Blown Away"” soundtrack. They perform
the tune “In The Morning” ... Sheryl Crow has
been added to the first month of the H.O.R.D.E. tour,
and Cypress Hill has been added to three dates ...
Panacea Entertainment now manages John Lydon,
who is working on a solo album for Atlantic Records,
pushing his autobiography, and planning a documen-
tary on the Sex Pistols. Busy boy ... Hot band the
Bogmen are Lonn Friend's first signing as West
Coast VP of A&R at Arista. The band has also inked
a management deal with the Invasion Group. .. Bet-
ter known as president of music for Warner Bros.
Films and the man behind the hit soundtracks for
“Batman,” “The Big Chill,” and others, Gary LeMel
has taken time out to record an album of —what
else?—movie standards that is being released on
Blue Note Records.
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“Other bands want to sound like Western Flyer. Very radio friendly.
John St. John-KYGO Denver, CO

“Killer Harmony...should be an instant hit. These guys will fly!”
Tony Stevens-KFKF Kansas City, MO

“...the best country act I’ve heard in years.”
Dennis Baker-Action Music Sales-Cleveland, OH

“Western Flyer will be one of the major groups of the 90’s.”
Mark Langston-WIL St. Louis, MO

“A breath of fresh air. The sound of the 90’s.”
Wayne Grossman-MS Distributing Co., Chicago, Il

“Awesome! Totally Awesome! Great sound and great material!”
Greg Edwards-KATM Modesto, CA

“Opening for our Chris LeDoux concert, Western Flyer brought
the crowd of 7000 plus to a partying frenzy! This band is HOT!”
Don Hilton-KSOP Salt Lake City, UT
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Mute’s Galas
Teams With Jones
On ‘Sporting’ Set

B BY DAVID SPRAGUE

NEW YORK—Rock’n’roll creates
strange bedfellows at an even greater
rate than politics. But even by the
standards of the music world, the pair-
ing of John Paul .Jones and Diamanda
Galas is a real eyebrow-raiser. Despite
that first impression, the collaborative
“The Sporting Life” (due from Mute
Sept. 6) proves the former Led Zeppe-
lin bassist and the avant-garde diva
share plenty of common ground.

The set—which Galas describes as
“a collection of homicidal love
songs”—bears that out with a venge-

JOHN PAUL JONES AND
DIAMANDA GALAS

ance: Jones’ most visceral bass play-
ing (on an eight-string model) since
Zep's hevday proves a perfect foil for
the singer’s octave-leaping wail. The
match is so seamless, in fact, that one
hardly notices that there’s no further
instrumentation—other than the
drumming of Attractions skinsman
Pete Thomas.

“One of the fust things we agreed
upon was that there would be no gui-
tar,” says Jones. “With a voice like
Diamanda’s, a guitar would simply be
a cosmetic device.”

The sheer power that imbues songs
like “You're Mine” and “Devil’s Ro-
deo,” however, make it clear that the
album should indeed be filed under
rock, Peter Cooper, Mute’s director of
marketing, says the label is going one
step further than that, and will be
“canvassing the metal end of press
and radio,” beginning with service of
the first single, “Do You Take This
Man?”

“This is brand-new territory for us,
but we’re having fun with it,” says
Cooper, who notes that horror maven
Wes Craven has expressed interest in
lensing a videoclip for the single.

“We're going to be dealing with re-
tailers who’ve never heard of Dia-
manda,” he adds. “And our usual sup-
porters might have a hard time
dealing with the project at first, but it
meshes amazingly well.”

Neither performer is known for col-
laborations—Galas is best known for
unaccompanied vocal pieces like the
acclaimed “Plague Mass,” while Jones
has concentrated on production and
soundtrack work since Led Zeppelin’s
split. The bassist cites a decadelong
admiration of Galas’ work as the cata-

(Continued on page 26)

AMERICAN MAKES PLATINUM PLANS FOR SLAYER

(Continued from page 14)

talking about the title track now.
There has been some discussion of
[releasing] ‘Dittohead,” but that could
be too hard even for the core roar sta-
tions. I think we will go with ‘Divine
Intervention’ first, and that’ll proba-
bly be what we make the video of.”

With radio a secondary or tertiary
consideration (at best), the band will
begin promotion of the album with
what Araya calls “some little off-the-
wall shows around the country.

“We usually do that,” he continues.

“Whenever we start a tour, we usu-
ally go and do like maybe seven club
dates, eight club dates. We usually do
them in really obscure places, just to
get warmed up, just to get in front of
a crowd, a small, tight crowd, just to
go balls-out and prepare ourselves for
the bigger shows . .. It draws the re-
ally hardcore kids, and that’s who you
really want to play to.”

Bone says that these more intimate
shows will include Metalfest in Mil-
waukee and a date in Des Moines,

[owa; Araya says Davenport, lowa,
and Amarillo, Texas, are possibilities.

To get face-to-face with a public
that hasn’t seen the band since it
toured behind 1990’s “Seasons In The
Abyss,” Araya says, “We're gonna do
a massive in-store run, because we've
been gone too long. It’s time to say
‘hi’ to the kids and say, ‘Yeah, we're
still here.””

Following a run of two in-stores a
day, the band will wrap up its pre-
release campaign with another warm-

up show Aug. 23 and an Aug. 24 party
in Los Angeles, at which the band will
be presented with gold records for
“Reign In Blood,” “South Of
Heaven,” and “Seasons In The
Abyss.”

South American dates, with Kiss
and possibly Suicidal Tendencies, will
follow in September; swings through
Asia, Europe, and, in January, the
U.S. will follow.

Bone says, “They’re now going to

(Continued on page 19)
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WARNER BROS. TAKES ARTISTS INTERACTIVE WITH CYBER-TALK

(Continued from page 1)

whom are expected to have albums
released in the fourth quarter) in
stores before Christmas. In addi-
tion, the label is planning to re-
lease low-priced ‘“CD-ROM sin-
gles” that feature an audio single
with additional CD-ROM data, a
source says. The audio portions of
the discs will be playable on a stan-
dard CD player. Prices for the new
products have yet to be estab-
lished.

While those projects are in de-

velopment, Warner Bros. will tap
into the America Online network
for ‘““Cyber-Talk,”” an hourlong
program that will allow computer
users to communicate with various
Warner Bros. artists.

The first installment of the se-
ries, which will run Mondays at
9:30 p.m. ET (6:30 p.m. PT), will
feature Porno For Pyros front
man and Lollapalooza mastermind
Perry Farrell.

The idea for the show was

spawned by Jim Wagner, VP of ad-
vertising and merchandising at
Warner Bros., and Laurie Burke,
senior director of advertising and
merchandise for Warner Bros.
Originally, the duo thought of the
concept as a way to promote a com-
edy album by Adam Sandler.

In a meeting to discuss the la-
bel’s various on-line projects, the
idea mutated into a regularly
scheduled forum for various
Warner Bros. artists, Wagner

says.

Jeff Gold, Warner Bros. senior
VP of creative services, says, “We
have been doing these on-line
things sporadically, but then Jim
brought up the notion that we
should do this on a regular basis so
people will know there is always
something interesting happening
at a specific time and place.”

Todd Steinman, who works on
various interactive and multimedia
projects for Warner Bros., is opti-
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mistic that the established time
slot will make “Cyber-Talk’ “al-
most like a TV show’ that users
tune to on a regular basis.

Warner Bros.” previous on-line
activities include electronic bulle-
tin boards on the America Online
and CompuServe networks, and in-
teractive conferences with De-
peche Mode, New Order, Lou
Reed, and Green Day.

“It’s interesting and a lot of fun
to have a direct connection with
the people who are buying our rec-
ords,” Gold says. ‘“We have been
getting feedback, both negative
and positive, on the bulletin
boards, and this is just a natural
extension.”

While “Cyber-Talk” usually will
showcase Warner Bros. acts, it
won’t be limited to artists signed
to the label. Nor will it be restrict-
ed only to musicians. Gold says he
has had discussions with magic/
comedy team Penn & Teller about
appearing on the show. “We will
make it as much like a talk show as
we can, with various celebrity
moderators from time to time,” he
says.

Steinman says that computer us-
ers who enter the “digital auditori-

| um” for ‘“Cyber-Talk” will also be

able to interact with each other.
Files with tour and new-release in-
formation, as well as artist TV ap-

| pearances, will also be available.

Meanwhile, the label is eyeing
the retail release of multimedia
software that it has used as pro-
motional items. In the past,
Warner Bros. has issued press kits
on regular computer discs for its
Jimi Hendrix tribute album,
“Stone Free,” Lush, and Jon Has-
sell.

Warner Bros. VP/chief art di-
rector Jeri Heiden calls the new
developments exciting. ‘“This is
the first time in 12 years that I
have been involved in the develop-
ment of a product, as opposed to
just the packaging,” she says.

Aside from the screen savers,
which will incorporate artist logos
and photographs, the label is also
investigating the release of
CD-ROM titles, including a possi-
ble R.E.M. release, a source says.

“We're looking at a mixed-mode
release that would be like a maxi-
single with some CD-ROM infor-
mation,” says a source. ‘“The idea
is to keep the price down so that
the consumer can get a taste with-
out spending a lot of money.”

Warner Bros. VP of creative en-
terprises Georgia Bergman con-
firmed that the label is looking
into screen savers and mixed-mode
CDs, but would not confirm specif-
ic artist involvement.

FOR THE REGORD

The correct title of Luscious
Jackson’s new album on Capitol
Records is ‘“Natural Ingredi-
ents.” An incorrect name for the
Aug. 23 release was given in a
story in the July 16 issue.
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Artists & Music

A Disappointment Turns Around For Diane Warren

TURNING IT AROUND: Here's
the story, from co-writer Diane
Warren, of how a discouraging
B side finally triumphed—with a
few variations. “I wrote ‘Don’t Turn
Around’ with Albert Hammond
eight years ago. It was first rec-
orded by Tina Turner, with Bryan
Adams as the producer. It was a
great record, but I always thought
it was stupid that they left it off [one
of her] albums and used it only as a

B side of her single, ‘Typical Male.’

“Somehow, Luther Ingram
heard it and had [a No. 55 R&B sin-
gle] with it. Then the reggae group
Aswad heard Luther’s version and
did it reggae, which became a [big]
hit all over Europe. Meanwhile,
other artists recorded the song as
well, including Neil Diamond, who
had a top 15 AC hit with it. Next
thing I know, Clive Davis called me
and told me he wanted to record it

with Ace Of Base [which has a cur-
rent top 10 single].” Of course, War-
ren is delighted with the song’s re-
newed success, which she says once
again gives life to the old saying that
you can’t keep a good song down.
So, what’s left? “I am still waiting
for someone to do the country ver-
sion.”

SIGNINGS: EMI Music Publish-
ing has signed a worldwide deal ex-

A SUMMER YOU WON'T FORGET

While Donna Summer will always be cherished as
the pre-eminent diva of disco, her contributions to the
music industry go far beyond any one musical genre.
Over the course of her career, she has adapted herself
to many formats, transcending the narrow confines of disco
to become a full-fledged pop-rock phenomena. Classic hits
such as “Hot Stuff” and “Bad Girls” are a testimony to her
outstanding versatility as an artist. With two new albums coming
this fall, Donna Summer is clearly positioned for further success!
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Our September 3rd spotlight will chronicle the milestones in her
15-album career as well as highlight the future direction of her music.
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cluding North America with Tom
Kelly, who, with partner Billy
Steinberg, has penned hits for Ma-
donna (“Like A Virgin”), Divinyls
(*“I Touch Myself”’), and Cyndi
Lauper (“Time After Time"),
among others. The first songs to be
published under the agreement are
on the new Pretenders album, for
which Kelly and Steinberg have
written five tracks ... MCA Music
has signed a worldwide co-publish-
ing agreement with writer/artist
Mary J. Blige, who records for the
Uptown/MCA label. She is working
on the follow-up dise to her hit 1992

Words gMusic

by Irv Lichtman

debut, “What’s The 411,” with MCA
Music’s Kenny Greene and other
writer/producers. In another MCA
Music deal, Pat DiNizio, lead
singer and main writer for the
Smithereens, has signed a world-
wide deal with the publisher. The
band recently released its first RCA
dise, “A Date With The Smither-
eens,” and is on tour in the U.S. . ..
Nashville-based Crossfire Enter-
tainment, which has a joint venture
publishing arrangement with Ron-
dor Music, has signed a publishing
deal with Elektra artist Jimmie
Dale Gilmore, whose most recent
disc is “Spinning Around The Sun.”
Crossfire Entertainment is hot as
the publisher of the songs of Crash
Test Dummies, who have a plati-
num-selling Arista album, “God
Shuffled His Feet” ... Zomba Mu-
sic has inked producer/writer
Ralph Schuckett, who is credited
with signing and co-producing the
debut album for Sophie B. Ha-
wkins while a staffer at Columbia
Records. He has written material
for Belinda Carlisle, is a founding
member of Todd Rundgren’s Uto-
pia, and was a member of Hall &
Oates’ band on two of the duo’s al-
bums, “X-static” and “Voices.”

RETREAT GOES FORWARD:
Rounder Records, via its Philo/
Rounder logo, is releasing a two-CD
set of songs performed last Sep-
tember at the second Martha’s
Vineyard songwriter conference. Ti-
tled “Follow That Road: Highlights
Of The Second Annual Martha’s
Vineyard Singer/Songwriter Re-
treat,” the program is culled from
some 300 songs recorded during the
three-week event, 30 of which ap-
pear on the album. Writer/artists
represented include Christine La-
vin, who is also executive producer
of the event, as well as Jonathan
Edwards, Dave Van Ronk, Tom

-Paxton, Anne Hills, David Bush-

kin, Diane Ziegler, Buddy Mond-
lock, Tom Prasada-Rao, Kate
Taylor, and Susan Werner. In ad-
dition to the Tuesday (19) release of
the album, Cherry Lane Music Pub-
lishing is marketing the matching

(Continued on next page)
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DILLON O’BRIAN’S ‘LAST CONFESSION’ BEGETS AN RCA DEBUT

(Continued from page 14)

time for me to become a recording art-
ist,” O'Brian says. The song, a celebra-
tion of his son's birth, is now the lead
track on “Scenes From My Last Con-
fession.” “Once that song was written,
I started writing more specifically for
myself.”

O'Brian says he briefly considered
writing a straight-ahead pop album.
“But then I thought, why should I do
that?” he says. “My heroes are the
kind of guys who come out spilling
their guts, and I'm not really moved
by people who don’t give up much of
themselves.

“I figured, I'll have plenty of oppor-
tunities to get other songs covered, so
why not write about what's important
to me?”

As aresult, several of the songs that
emerged, including “Catholic Boys”
and “The Analytical Mind,” trace
O'Brian’s loss of faith in God and reli-
gion. “I was basically trying to show
how being brought up Catholic wreaks

havoc on your life,” he says. “The way
the songs are set up is like a journey,
following the experiences of one per-
son who loses his faith and then,
slowly, makes a connection with an-
other person and comes back to a
sense that there is something else out
there.”

Once the demos were complete and
the RCA contract signed, O’Brian
went into the studio with David Ker-
shenbaum. But when the recording
was complete, both artist and label
were disappointed. “I don't know why,
but when it came time to make the al-
bum I thought, ‘I can't do it,’ " O'Brian
says. “But once David and I got into
it, I would grab the wheel, then let go,
then grab it again—and the car didn't
wind up at either of our houses.

“When it was done, everybody was
saying they liked the demos better,
and I came to the realization that the
only person who was going to get the
subtleties of what I was trying to do
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was me.”

Surratt says the album’s intense
themes—and O’Brian’s literate
songwriting—will dictate RCA’s mar-
keting scheme for “Scenes From My
Last Confession.” To begin with, in-
stead of sending advance cassettes,
the label is printing advance CDs
packaged with a special booklet con-
taining the album's lyrics.

“It's a rather elaborate package,
but the point is to show the industry
that we have an impressive product,
lyrically and musically,” Surratt says.
“We're also going to service triple-A
radio with the entire album initially,
rather than pull a specific track off of
it, and we're going to go for early in-
terviews and reviews in the press.

“It takes a while for this type of
adult artist to kick in, so we're not go-
ing to try to rush Dillon along or push
too hard. As his recognition and popu-
larity increase, we’ll start to think
about pulling a single. But we'll proba-
bly be working this album for a year.”

O'Brian admits that he doesn't ex-
pect an album as topical as “Scenes
From My Last Confession” to have an
easy road. “RCA had to be looking to
the long term when it signed me,
knowing what this record was going to
be like,” he says. “I mean, we're not
exactly playing ball with the powers
that be.”

WORDS AND MUSIC

(Continued from preceding page)
songbook.

IN STEP WITH PATRIOTISM:
The Songwriters Hall of Fame has
a new scholarship assistance award,
presented with composer Ervin Li-
tkei, to be granted annually to mu-
sie students who create the best
work of a patriotic nature. Litkei
himself has composed many patri-
otic marches, including those paying
tribute to all U.S. presidents since
Franklin Roosevelt. In addition, Li-
tkei's label, Aurora Records, will
present the winning compositions
on a CD. Cash awards are: first
prize, $2,500; second, $1,500; and
third, $1,000. Those who place
fourth through 10th will have their
works recorded for the CD. Also,
each winner will receive a medal-
lion. For more info, call Chris Ma-
lone at SHF headquarters in New
York . .. Meanwhile, two of Litkei’s
compositions were included in the
documentary “General Omar Brad-
ley” that aired on D-Day on the Arts
& Entertainment Network. The
works, “The Liberation March” and
“The Torch Of Peace,” are from Li-
tkei’s concert hall pieces “Peace
And Remembrance” and “The
Atlantic & Pacific Suite,” respec-
tively.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Soundgarden, Superunknown

2. Sepultura, Chaos AD

3. Bonnie Raitt, Longing In Their
Hearts

4, Metallica, Riff By Riff

5. Metallica, Selections From Live:
Binge & Purge.

MU SIC

THEY RE
FLAYING
MYSONG

With her new album,
“The Speed Of Grace,”
Matraca Berg has
made the move from
RCA’s country
division over to the pop
side. But Nashville is
still very much the
singer/songuwriter’s
home base, and she
continues to turn out
hit after hit for some of
today’s top country
artists. Her sultry
cover of Dolly Parton’s
country classic
“Jolene” has less
bounce and more bite
than the original, but
Berg was determined
to include the song as a
tribute to one of her
first heroes and as a
salute to her native
city
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“It was a gesture, because I wanted to nod
to my roots,” Matraca Berg says of her de-
cision to record “Jolene.” “I've been en-
couraged to do a lot of Nashville bashing,
but it’s not going to work. My version came
about by accident. I was
noodling around in a re-
hearsal and playing the
chord progression, and I
thought, this sounds like
‘Jolene.’
sounds a lot more des-
perate than Dolly’s ver-
sion. I first heard the
song when I was a very
small child, and I sang it all the time. You
have to understand that there weren’t
many female role models to draw from in
this town back then, as far as singer/song-
writers playing guitar. Bobbie Gentry and
Dolly Parton. It was pretty limited, and
Dolly was the first big impression I ever
had as a female songwriter. I remember I
was very into that song. It was just catchy.
When you're that young, you don’t really
pay that much attention to lyrics, but I
loved her voice, and she was so beautiful to
me. I was such a big fan. It’'s amazing how
people are reacting to it. Doing the song in
kind of a ‘bass-ackwards’ way really
throws them off. It's something they just
don’t expect. I’ve never heard anybody
take a song of mine that far out. Maybe
that’'s why Dolly hasn’t called . ..”

I' SHING

JOLENE

Actually, it

BERG

AMERICAN MAKES PLATINUM PLANS FOR SLAYER

(Continued from page 16)

do the right thing from a touring
standpoint, not only domestically but
internationally—they're going to play
a lot, they're going to stay on the road
for, hopefully, over a year and take it
to the people. I think we’ll make a
dramatic leap forward.”

After the promotional machine gets
grinding, “Divine Intervention” will
hit the streets in a special package for
the first 200,000 units.

The album will be issued in a clear
jewel box with a die-cut cardboard O-
card; an elaborate 16-page booklet
folds out into a poster featuring the
cover art.

The CD and the clear CD tray both
feature an image reflective of the ma-
nia displayed by the group's fans, and
exemplary of American’s frequently
deployed shock tacties: a kid carving
the band’'s name into his arms with a
scalpel.

Bone says, “We captured this not
only with photography, but with
video—him actually doing it. One of
the things he said when he was doing
it was that he was going to be able to
pick up chicks now that he’s done this.
He has since reported back to us that
it indeed has worked, and he’s gotten
laid because he's done this.”

(800) 942-2787
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS

POP ROCKS: Priority is
dishing out a slew of tasty of-
ferings from Athens, Ga.-
based alternative band Mag-
napop, including the 10-inch,
red-vinyl “Big Bright Cherry,”
a five-song EP, and packages
of the effervescent, throat-tin-
gling Pop Rocks candies,
which were renamed Magna-
pop-Rocks for the promo.
The array of stuff goes
along with the release of the

Doing Right. Singer/
songwriter Dan Penn'’s
“The Dark End Of The
Street,” the first single from
his Sire/Blue Horizon
release Do Right Man,” is
receiving exposure on
such album alternative
outlets as WBOS Boston.
He also taped a “Mountain
Stage” segment for Public
Radio International, which
will air this fall.

band’s sophomore effort, the
Bob Mould-produced “Hot
Boxing” on Priority.

The promotional 10-inch,
featuring the single “Slowly,
Slowly,” “Here It Comes,”
“The Crush,” and three previ-
ously unreleased tracks, is due
Aug. 22.

The promeotional EP is due
in October. The tracks have

not been disclosed.

While Magnapop has toured
extensively in Europe, this
September will mark the act’s
first extensive U.S. tour. Tour
details are still being con-
firmed, but the band should be
out for two months, according
to product manager David
Jafri.

In the meantime, the coed
quartet is playing select Euro-
pean festivals through August.

After a New Music Seminar
gig in 1991, Magnapop landed
a deal with Caro-
line, which released
the band’s “Kiss
My Mouth” EP and

Blg Head Todd & The Monsters, Sister Sweetly

Crowd Control. Reggae
star Beres Hammond is
gaining exposure on the
Reggae Sunsplash tour,
which wraps in September.
“No Disturb Sign” is the first
single from his major-label
debut, “In Control,” on
Elektra. Hammond was
named best male vocalist at
the 1993 Jamaica Music
Awards.

REGIONAL HEATSEEKERS #1°'S

NORTHEAST

MOUNTAIN I"

Adam Sandler, They're All Gonna Laugh At You
T

The four-song EP on Atlas,
also featuring “Twisted,” was
serviced to college radio in
March.

“We wanted to really build
up the name to college and in-
die retailers before the album
came out,” says Gordon. “Our
[artist developmnent represent-
atives] and college reps were
instrumental in setting this up
and keeping it together
through all that was going on
at PGD here.”

Stickers, postcards, T-
shirts, and a con-
sumer print ad-
vertising cam-
paign center on

self-titled debut al-
bum in 1992,

The band also
performed between
Smashing Pump-
kins and Sonic
Youth on the main
stage at “The Year
That Punk Broke”
festival in Rotter-
dam in 1991.

“Slowly, Slowly”
goes to modern
rock radio Aug. 8.

J UNK-ROCK:

Priority’s campaign

for Magnapop and Atlas/
A&M’s plan for Fretblanket
are strikingly similar. For the
later band, the label serviced a
seven-inch version of first sin-
gle “Twisted,” a four-song EP,
and a three-part junk food
mailing to tie in with the al-
bum'’s title, *.Junkfuel.”

For three weeks prior to the
July 12 release date of the
U.K. alternative rockers’ de-
but, which combines a hard
guitar punch with raspy vo-
cals, the label mailed bags of
chips and popcorn and a bottle

(i

]Mozzy Star, So Tonight That | Might See |

EAST NORTH CENTRAL
Bone Thugs N Harmony, Creepin On Ah Come Up

WEST NORTH CENTRAL ‘ |

Martina McBride, The Way That | Am

MIDDLE ATLANTIC

I | Fugees (Tranzlator Clew). Blunted On Realrfy

the lyric “take
off my clothes
and drag me to
the sea,” from
“Twisted.”
Mike Regan,

l\/
/ SOUTH ATLANTIC
PACIFIC

{Hootie & The Blowfish, Cracked Rear View

director of prod-
uct development
at A&M, says

N[

SOUTH CENTRAL
Selgng, Amor Prohibido

S\

THE REGIONAL ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Bone Thugs N Harmony, Creepin On Ah
Adam Sandler, They're All Gonna Laugh
Martina McBride, The Way That | Am
Sounds Of Blackness, Africa To Africa
Mazzy Star, So Tonight That | Might See
Pride & Glory, Pride & Glory
Melvin Riley, Ghetto Love
Rachelle Ferrell, Rachelle Ferrell
Prong, Cleansing
Big Head Todd/Monsters, Sister Sweetly

SOUTH ATLANTIC
Hoolie & The Blowfish, Cracked Rear View
69 Boyz, Nineteen Ninety Quad
Sounds Of Blackness, Africa To Africa
Born Jamericans, Kids From Foreign
Rachelle Ferrell, Rachelle Ferrell
Kirk Franklin/Family, Kirk Frankiin/Family
Martina McBride, The Way That | Am
Melvin Riley, Ghetto Love
The Puppies, The Puppies
D.J. Kool, 20 Minute Work Out

-
] O

COBNOYEWN~

[

October with the release of a
seven-inch version of the first
single, “Twisted,” on Neck
Mohican/Rockville, to key re-
tailers and college radio.

of “junk fuel” to key press, ra-
dio, and retail representatives.

Rob Gordon, VP of artist
development at Atlas, says the
setup for the album began in

the band won’t
tour until August
because “we
want them to fill
a demand,
rather than cre-
ate a demand for
them.”

Early believers include
modern rock outlets WFNX
Boston and WDRE Long Is-
land, N.Y.

JOURNEYMAN: U.K. pop
artist Whycliffe is following
up his acclaimed 1991 Ameri-
can debut, “Roughside,” with
“Journeys Of The Mind” on
MCA. The album mixes rock,
pop, soul, and gospel with
lyrically compelling songs.
Glen Lajeski, senior VP of
artist development at MCA,
says the label is promoting the

singer with a promotional item
in the form of a box with
graphics containing images of
Whycliffe, along with bio-
graphical material, the CD,
and the videos for the first sin-
gle “Heaven,” “One More
Time,” and “Whatever It Is.”
Retail, radio, and press rep-
resentatives will be serviced
with it in a few weeks. Three
weeks after it is serviced, the
label will go to top 40 and

Terror Tunes. Jamaican
dancehall artist Terror
Fabulous is experiencing
sales gains in the Middle
Atlantic region, where
“Yaga Yaga" on EastWest
moves 9-6 among
Heatseeker titles. The
album also debuts at No.
19 in the Northeast region.
The album contains “Miss
Goody Goody,” a duet
with Maxi Priest.

R&B radio with “Heaven.”
In-store play and distribu-
tion of the CD) at nonmusic re-
tail outlets, such as coffee-
houses, clothing stores, and
restaurants, is also in the mix.

Assistance provided by Silvio
Pietroluongo.
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YOUTH VIOLENGE

THE NATIONAL CONCERT AGAINST YOUTH VIOLENCE

Letter to Artists, Celebrities, Management, Record Companies, and National Organizations

A Public Letter of Invitation to Stevie Wonder and Management

First and foremost, the patience of our efforts have proven to be a
virtue.

There were those who thought we should proceed without waiting
for the completion of your long awaited “New Album” due out this
summer, but we held fast to our faith that your new album would be
finished in time to allow you to participate as a performer in the
National Concert Against Youth Violence on September 10, 1994
at the Orange Bowl Stadium in Miami, Florida.

Our reasons for waiting are satisfied in that you are and always have
been a crusader of social conscience and that what you say as an
artist and sing in your songs will be heard by our youth and the rest
of the world.

Your presence is needed, Stevie, and your message needs to be heard at a
very critical time in our society.

I want to personally thank the management of Stevie Wonder for
their patience and understanding relative to our efforts in making
this concert a reality and historical in its purpose.

Sincerely,

Frank Cooley/Exec. Prod.
National Concert Against Youth Violence

The Management and Record Companies of the Artists listed

below have been contacted for their participation in this event.

Ace of Base Digable Planets Phil Collins
Ahmad Dr. Dre Maxi Priest
All-4-One En Vogue Shabba Ranks
Arrested Development Hammer Collin Raye

Aaron Hall Whitney Houston Salt “N” Peppa
ASWAD Ice-T Shai

Atlantic Starr Freddie Jackson Shanice

Mary J. Blige James Ingram Snoopp Dog

Toni Braxton Janet Jackson Bruce Springsteen
James Brown Michael Jackson Jon Secada
Babyface Jodeci Selena

Blackgirl R.J. Kelly Sounds of Blackness
Michael Bolton Queen Latifah Stone Temple Pilots
Boyz Il Men La Mafia Randy Travis

Garth Brooks Tracy Lawrence Third World

Tevin Campbell Lenny Kraviz War

Mariah Carey Michael McDonald Warren G & Nate Dogg
George Clinton Shaquille O’Neal Xscape

Heavy D. & The Boyz Patra Zhane

Da Brat CeCe Peniston and others

We can only hope that our efforts are not in vain and that in the final
analysis the artist management and record companies will get involved.

2,240 children and youths under 20 commit suicide.

4,173 children children 15-19 years old are killed by firearms.
73,886 under 18 years old are killed by firearms

112,230 children under 18 years old are arrested for violent crimes.

In one year in the life of American children:

1%
2.
3.
4.

*Calculation by Children’s Defense Fund
History has shown us that music has proven to be the instrument of peace, freedom and humaniry.
Whether we want to acknowledge these facts or not - there exists a “common denominator” between us called
“moral obligation”, to unify are efforts to deter, or reduce youth violence at all costs, for this is a “stark reality” that
will not be wished away with pointless rhetoric.
We have everything to gain, and absolutely nothing to lose from the artists participation, to record companies,
national organizations, and sponsors in support of this event.
This is not about a particular problem of one race of a people - it is about humanity, and those who care enough 1o
make a difference in america, to make streets safe again for our children - and let us not forget ourselves.

The facts about the concert are:

1. The proceeds from the concert will benefit over 600 National existing youth programs, grass roots commu-
nity based youth programs and viable pilot programs that provide alternatives to criminal lifestyles of youths
in America.

2. The concert will be broadcast live via radio in the U.S.A. and in Europe, Latin America, and will be taped
for a pay per-view event by a major U.S.A. Cable Network that will be aired in November, 1994.

3. As a result of sponsorship, private contributions and donors we are able to provide most of the airplane,
lodging and ground transportation for most of the artists and celebrities participating in the event.

4. This concert participation is open to all artists of positive persuasion.

5. This is the first concert of a fifteen (15) city tour, whereby the artist will be paid a performance fee to per-
form in other cities (except Miami and New York because of the special telecast)

6. For participation in this event on September 10, 1994 at the Orange Bowl Stadium in Miami, FL, please
contact our office at 1-800-323-4872 or via Fax at 501-562-7521. (Please include information about the
number of members in your band/encourage and technical requirements if any. We ask for your positive
response by July 29, 1994 and your confirmation in writing, by on or before August 8, 1994.

7. Most of you in the entertainment industry have been aware of our efforts for quite sometime to make this
event a reality. Our pursuit of this reality remains relentless, our commitment as strong as ever, and our faith
unwaivered by any obstacles of un-informed or negative hindrance.

In Conclusion, 1 know that even in the “12th hour”, the “mechanism” of artist interest and commitment, execu-
tive/managerial/ and personal decision can be realized - we only need to remember the unified efforts of “We Are
The World” and “Live Aid.” This is but another effort in a different time and deals with a “New Monster” of our

o Inm 'IOLE“cE

** 1. Miami, Florida September 10, 1994 9. Chicago, IL April, 1995

* 2. Los Angeles, CA February, 1995 * 10. Adanta, GA April, 1995

* 3. Dallas/Fort Worth, TX  February, 1995 11. Baltimore, MD April, 1995

* 4. Licdde Rock, ARK March, 1995 12. Washington, D.C. April, 1995
5. Memphis, TN March, 1995 13. Philadelphia, PA April, 1995
6. St. Louis, MO March, 1995 14. Boston, MASS May, 1995

* 7. Kansas City, MO March, 1995 **15. New York, NY May, 1995
8. Detroit, MI April, 1995

*Denotes Community Based Forums in “Youth Violence” in cities prior to the concert.
**Denotes a “Special Telecast Concert cvent in the first and last National Tour.
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Giant Gets A Finer Cut Of Jade

Multiformat Approach Planned For New Set

M BY J.R. REYNOLDS

LOS ANGELES—Despite the fact
that its debut album, “Jade To The
Max,” was certified gold and scored
two top 10 R&B hits (“Don’t Walk
Away” and “I Wanna Love You”) as
well as two more top 20 singles, the
three members of Giant act Jade
agree that their follow-up, “Mind,
Body & Song,” is a better set.

The three members of Jade—
Tonya Kelly, Joi Marshall, and Di
Reed—point to new visual image
and tighter harmonies as keys to the
new album, which drops Sept. 13.

“We've been working together for
quite a while now, and we know
where we're going to be on a song
when we're harmonizing,” says
Reed.

“And because we've learned so
much about each other, it's easier to
pick up on when one of us is going
out,” adds Kelly.

Cassandra Mills, president of Gi-
ant's black music division, says that
marketing-wise, “Mind, Body &
Song” faces two challenges. The
first is to get radio to play the songs
on the album one at a time.

Says Mills, “We've got to try and
keep radio on the same page so that
we can work [selected tracks] as sin-
gles. The second challenge is to

JADE

broaden Jade's fan base in the mar-
ketplace.”

To do that, the first single, “5-4-3-
2,” which is being released Aug. 2,
will be promoted simultaneously at
R&B, top 40/rhythm-crossover, and
top 40/mainstream radio. “We also
want to make a video that will hope-
fully go up on all those same for-
mats,” says Mills.

According to Mills, “Mind, Body
& Song” has a bicoastal feel to it,
thanks to the use of producers from
both New York and Los Angeles.
The members of Jade also were in-
volved in the set’s production—and
co-wrote half of the album.

“It’'s something we had planned

Teen Singer’s Debut Set Turns
LaFace Into The House Of Usher

W BY BRETT ATWOOD

LOS ANGELES—LaFace Records
has sniffed out a unique campaign
strategy to break 15-year-old soulster
Usher, whose self-titled debut album
hits the street Aug. 30.

The label is linking with Teen Im-
age deodorant and the 866-store,
Minneapolis-based Musicland chain
to promote the
young artist,
whose full name
is Usher Ray-
mond.

Under the pro-
motion, 100,000
coupons are being
21 packaged with

the deodorant,

which can be re-
deemed at any Musicland location for
a sampler cassette containing seg-
ments of three songs from Usher’s al-
bum, as well as four tracks from label
mate Toni Braxton's recent quadru-
ple-platinum, self-titled release. A $2
coupon is included in the sampler,
which can be used for a discount on
a Musicland purchase of the full-
length album.

“There has been a great initial re-
sponse,” says LaFace GM/executive
VP Scott Folks, who estimates that
“several thousand” samplers have
been distributed. “Teen Image is
used by female teen-agers, which is

USHER

the perfect target audience for
Usher,” says Folks.

Full-page ads promoting the tie-in
are running in the July issues of
Sassy, YSB, Seventeen, and Teen
magazines.

The lead single, “Can You Get With
It,” was serviced to R&B radio and
dance clubs July 18.

“Usher represents the next gener-
ation of R&B squl,” says producer
L.A. Reid, who co-founded the La-
Face label with producer/artist Baby-
face. “He has a very urban appeal, so
breaking him in the streets is impor-
tant. However, we are equally com-
mitted to launching him on a larger
domestic and international level.”

The slow tempo of the first single
isn't stopping LaFace from establish-
ing Usher as an artist with a street
edge.

“Even though this is a ballad, we
are working it on the streets,” says
Folks. “Normally, this is an approach
we would take with a hip-hop artist.
We feel confident that Usher has the
ability to succeed across multiple
demographics—partially due to the
involvement of some established pro-
ducers with credibility in the street
community.”

Key producers involved on the
Usher debut include Devante Swing
(Jodeci, Mary J. Blige), Dave Hall
(Mariah Carey), Al B. Sure! (Tevin

(Continued on next page)
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on doing from the very beginning of
our careers,” says Jade's Marshall.
“But on the first album, we were too
busy trying to get to know each
other vocally to spend time song-
writing. But now that we're more fa-
miliar with each other, we'll be doing
more and more things behind the
scenes.”

Describing the overall sound,
Reed says “Mind, Body & Soul” has
more of an R&B feel to it than the
group’s last set. “This time, the mu-
sic is closer to what we listen to at
home,” she says.

Kelly adds that the group didn’t
alter its sound to go after a specific
demographic. “This album is just

(Continued on next page)

Supernatural Performance. EastWest recording artist Supernatural performed
at “Soul Comes To Soho,” a charity event sponsored by the Black Girls Coalition.
The affair was held at the Puck Buiiding in New York. Proceeds from the benefit
are being donated to the Pediatric AIDS Foundation. Pictured, from left, are
Warren G, Zhane's Renee Neufville, and Supernatural.

THIS IS DEDICATED: Next month, 35-year music vet-
eran Bobby Womack will release his 33rd album. Titled
“Resurrection,” the set marks the first time the singer/
songwriter/producer has issued a solo project since “The
Poet I1” in 1984.

“Resurrection” and its first single, “Forever Love,” will
be the first releases from Slide Music, the new label owned
by Rolling Stones guitarist Ronnie Wood. Slide Music is
marketed and distributed worldwide by New Jersey-based

Continuum Records.
Featured on the project
ar h notables as Wood,
the Stones' Keith Rich. The
Rhythm
and the
Blues .

ards and Charlie Watts,
Stevie Wonder, axe-man
Gerald Albright, and fe-
male rapper May May.
The disc also features the
Original Valentinos, a
group formed in the late

Bobby Womack Hopes To Resurrect Career
With First Album For Ronnie Wood’s Label

Calif., is launching a reissue series of Testament Records
titles that were originally released from 1962-1977. A total
of 27 CDs of Chicago and country blues recordings are
scheduled, including works from Otis Spann, Johnny
Shines, Big Walter Horton, and Fred McDewell. (For
more details, see Declarations Of Independents, page 58.)

PRODUCTION NOTES: Producer Nick Martinelli is in
the studio with RuPaul to cut four tracks for the Tommy
Boy artist’s sophomore set.
Martinelli also is produc-
ing two songs for Phyllis
Hyman, whose upcoming
album will be released on
the Gamble Huft Produc-
tions label ... Having re-
covered from a near-fatal
car accident, Curt-t-t and
Bowlegged Lou are back
in the music saddle with

'50s by Womack, his father,
and brothers.

The ballad “Forever
Love” oozes an R&B warmth and sincerity often lacking
in. newer R&B artists. Womack, who refers to the album
as a musical autobiography, dedicated the single to the late
Eddie Kendricks and David Ruffin of the Temptations.

While Womack has not had a solo set since the '80s, he
has been busy writing and producing, and recorded with
his brothers on the album “Save The Children” in 1990.

The NAACP recently honored Womack with a Lifetime
Achievement Award.

RECORD RESEARCH of Menomonee Falls, Wis., has
issued “Music Yearbook 1993,” a potpourri of Billboard
chart-based information, including an alphabetical listing
of every R&B album and single that charted last year. Part
of an annual series, the book was compiled by Joel Whit-
burn.

REISSUE MADNESS: The July slate of reissues from
Varesé Vintage Records, a division of Studio City, Calif.-
based Varesé Sarabande Records, includes “Ain’t It The
Truth: The Best Of Mary Wells 1965-1982” and “Nothing
Can Stop Me: The Best Of Gene Chandler.” Varese Vin-
tage debuted as a label at the beginning of the year, reissu-
ing catalog product from artists of the '50s, '60s, and '70s.
Former Motown exec Cary Mansfield heads up the divi-
sion as director of A&R ... Hightone Records of Oakland,

by J. R. Reynolds

Full Force, which is gear-
ing up for its next album,
“After All This Time.” The
album drops in September on Forceful Records/ILC; it
will be preceded in August by the single “Can I Get Your
Number.”

Meanwhile, rap group Screem has released its debut
single and video, “Hot Peas’n'Butter,” through Forceful’s
sister label, HomeGrown Records.

On the acting tip, the members of Full Force are slated
to co-star in an episode of the upcoming HBO/Fox televi-
sion series, “Cosmic Slop” ... Zomba Music Publishing
has bolstered its rap and R&B roster with NAS, Erick
Sermon, Lalah Hathaway, E-40 & The Click, writer/
producer Joe “Prins” Matias, and debut Jive act Keith
Murray ... Compilation/reissue veteran Leo Sacks has
produced a three-track sampler of New Orleans gospel
act Raymond Myles & Friends through Sacks’ own
Honey Darling Records.

OPEN FOR BUSINESS: Vinnie of Naughty By Na-
ture has opened a new retail store in Newark, N.J.
Naughty Gear carries a clothing line for both adults and
children, in addition to merchandise from other manufac-
turers ... Syndicated columnist Kimberly Bailey has
published the first issue of Ouch!!, a monthly entertain-
ment magazine based in Las Vegas. Ouch!! is available on
the campuses of select black colleges and in 7-Eleven
stores.
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ANY DAY NOW: The top of the Hot R&B Singles chart is static. The
songs move around in order, but they are pretty much the same as they
have been for the past few weeks. Singles by Zhane and Patti LaBelle
benefit from a strong resurgence in airplay points. “Funkdafied” by Da
Brat (So So Def) continues its climb, also with a strong increase in air-
play points. But the double-sided single by Janet Jackson (Virgin) con-
tinues to dominate the top, so much so that it is impossible to predict
what the next No. 1 will be.

ALL HAIL THE QUEEN: This week’s Greatest Gainer/Airplay record
is “Weekend Love” by Queen Latifah (Motown). It earns the honor by
increasing 70% in airplay points. “Weekend” is building at radio and is
already No. 4 at WBLS New York. Three other stations give it top 10
rotation: WZFX Fayetteville, N.C. (No. 7), WWWZ Charleston, S.C.
(No. 8), and WPLZ Richmond, Va. (No. 9). “Black Hand Side” also makes
a strong gain, re-entering the airplay-only chart at No. 65. It holds on
the air in New York at WRKS, and is getting top 20 airplay exposure.

FUNKI N’ FOR ... THE U.S.A.: “Sweet Funky Thing” by Eternal is
this week’s runner-up for the airplay award. It enters the Hot R&B Air-
play chart at No. 53 and rises on the overall chart 95-62. Britain’s finest
R&B quartet is making greater inroads in the States, with seven stations
registering top 20 airplay exposure, including WMYK Norfolk, Va. (No.
7), KMJJ Shreveport, La. (No. 11), WRKS New York (No. 17), and
WFXA Augusta, Ga. (No. 12).

WILL IT GO ROUND IN CIRCLES: During the past few years, rap
has periodically dominated both the pop and R&B singles charts. Rap
and the culture of hip-hop have so penetrated the American psyche that
the images and sounds of rap are visible in almost any promotion or ad-
vertising that is targeted to young adults. (This is not a new phenome-
non—I remember disco. I'm not sure which musical era produced worse
concepts for media messages. Which 30-second commercial would you
rather see—the Pillsbury Doughboy doing the hustle, or a B-boy rap?
Hmmm.) Think about how many times you heard a new R&B song and
were surprised to find some incongruous and annoying rap stuck in the
middle of it. The worst ones have been those records for adult artists
who sing 