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Biohazard Seems | qhels Broaden Social Perspectives
Stonewall 25 And Gay Games Major Factors

Less Hazardous
To Mainstream

@ BY CARRIE BORZILLO

LOS ANGELES—Biohazard has
broken out of the underground. Its
major-label debut, “State Of The

"HEAT
S

EEKERS
IMpACT

BIOHAZARD

World Address,” on Warner Bros.,
entered The Billboard 200 at No. 48
last week.

“State Of The World Address” is
the first Biohazard title to appear on
The Billboard 200.

This week the album drops to No.

(Continued on page 96)

Time Warner Plans
Woodstock Redux

@ BY TRUDI MILLER ROSENBLUM

NEW YORK—As preparations con-
tinue for two concerts commemorat-
ing Woodstock,
Aug. 13-14, Time
Warner is celebrat-
ing the event’s 25th
anniversary with
material from the

original festival.
These include a
“best of” album, a
three-CD/cassette boxed set, and a
full disc of previously unreleased per-
formances on Atlantic Records; a new
“director’s cut” of the “Woodstock”
film to be released theatrically by
Warner Bros. Pictures; and a video
from Warner Home Video. The boxed
set has been digitally remixed and re-
mastered by Michael Wadleigh and
L.A. Johnson, who worked on the
(Continned on page 104)

COCKER

B BY LARRY FLICK

NEW YORK—With more than two
dozen major music-related events
scheduled to commemorate the up-
coming Gay Games

and Stonewall 25

civil rights march

here at the end of

. 4 o, June, industry

, & awareness of the
4“1 . thriving gay and
{ ~d" 1 lesbian record-buy-

BERNHARD ing audience is
reaching an all-
time high.

Labels like Epic, Warner Bros.,
and EastWest are not only seizing the
opportunity to supplement the pro-
motional campaigns behind queer-
friendly releases, they are also acti-
vating long-term plans to factor the
gay and lesbian community into the

[

Ska Compilation

Generates Intrigue
B BY DON JEEFfREY

marketing schemes of future pro-
jects.

“Actually, we have been slowly
moving in that direction for a while
now by advertising a lot in gay maga-
zines,” says Frank
Ceraolo, director of
national crossover
promotion  and
marketing at Epic.
“The difference is
that advertising,
press interviews,
and performing at
gay clubs are now
going to be a part of the initial way we
will go about building an image for an
artist. It’s a grass-roots thing, and
Jjust as vital to some pop or dance acts
as having a street base is for a rap
act.”

Epic is leading the way during the
June 18-26 spree of Gay Games/

ROZALLA

'Early Wailers: Fussing & Fighting

Marley Catalog Is A

Source 0Of Strife, Suits
B BY LARRY JAFFEE -

NEW YORK—A well-known compi-
lation of early ska singles by Bob
Marley & the Wailers has become
the source of problems as
well as profits. The produc-
er charges that he never
received any payment for
the reissue, while the pres-
ence of these seminal re- < 3
coxdmgq in the market- 2

o
place raises the question of £
who actually owns the
rights to the work.

This behind-the-scenes
music story is more shadowy and un-
savory than most claims of unre-
warded royalties, however. It in-

(Contimeed on page 97)

DRIAN BOOT
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MARLEY

When Bob Marley, Peter Tosh, and
Neville “Bunny Wailer” Livingstone
worked with producer Lee “Seratch”
Perry from 1969-71, the
Wailers experienced their
most prolific creative period,
according to many reggae
aficionados.

The ownership of the mas-
ter recordings and copy-
rights of these Perry-pro-
duced tracks remains one of
reggae’s most hotly contest-
ed controversies.

These approximately 30-50 tracks
have appeared on hundreds of differ-
ent low-budget titles manufactured in
(Continued on page 97)

Stonewall 25 events by doing a 3,000-
piece pressing of a CD-5 featuring
previously unavailable versions of
tracks by M-People, General Public,
Culture Beat, and Rozalla. Epic also
is allowing the Gay
Games organiza-
tion to use the CD-
5 as a fund-raising
tool.

The label also
has manufactured
three cassette sam-
plers that will be
distributed for free
at various shows and parties. “Sum-
mer '94” includes cuts from Indigo

(Continued on page 99)

Classical Music To
Get Publicity Blitz

W BY ED CHRISTMAN

BELL

NEW YORK—In September, a coali-
tion of organizations will mount a na-
tionwide campaign
’-q tolpx omote classi-
‘5/“\: cal music in an ef-
gﬁg/ fort to enhance

v O awareness, in-
<N @ crease sales, and
ensure the long-

term health of the genre.

The centerpiece of the campaign is
expected to be an event at the White
(Continned on page 104)
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Mexico’s Juan Gabrlel
Returns With BMG Set
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Paula Cole’s Hopeful ‘Harhinger’

In an era so lacking in leadership and uplift, self-reliance often as-
sumes the intensity of religion. If it's hard for some to accept the fact
of psychic solitude, it’s inspiring to hear others describe the feeling.

“A lot of my music is on the darker, sadder, or more serious side,”
says singer/songwriter Paula Cole, “so I find that when I'm doing it
I get very internal and dark. The first time I sang ‘Bethlehem’ at New
York’s cafe Sin-é in October of '92, I broke into tears at the gig, which
is not good, not professional, but I just hadn't performed it live be-
fore.”

The tale of a New England nativity too dreary and disheartening
to draw the barest notice, “Bethlehem” is a provocative high point of
Cole’s “Harbinger” (Imago/BMG, due July 19), an album whose small-
town apologues of spiritual emptiness and personal doubt resound as
both autobiography and analysis of a foundering society.

Such risky, self-exposing music tends to a draw a strong, un-pre-
meditated response. In the audience on that October evening, watch-
ing Cole come undone, was Imago Records president

Cole's folks had known each other during their formative years in
the mill town of Manchester, Conn., where Jim was descended from
Irish, Polish, and Italian immigrants and Stephanie's heritage in-
cluded Mayflower-borne settlers as well as Massasoit, famed chief of
the Wampanoag Indians. If Massasoit's people hadn't befriended the
starving Pilgrims, teaching them to plant corn and beans, they would
have perished. And if the white colonists hadn’t brought their strange
diseases and warring prejudices to the New World, their Native
American hosts wouldn’t be all but eradicated from the Massachusetts
that bears their tribal name.

On “Our Revenge,” “Chiaroscuro,” and other tracks from “Harbin-
ger,” Cole delves into these historic ironies as well as her own, since
without these mercies and transgressions we also would not have the
unsettled hybrid that is Paula Cole, a dark-eyed beauty whose fea-
tures seem an angular aggregate of her distant Polish and Wampan-
oag ancestries.

Ever the reluctant outsider, the adolescent Cole

Terry Ellis, who approached her after her set and
asked her to sign with his label. “He told me he didn't
want to change anything about me or my songs,”
says Cole, chuckling bashfully. “He said I should con-
tinue to do whatever feels right.”

As far as her debut album is concerned, Cole has
succeeded on the basis of her instinets, creating a col-
lection of songs that examine the crucible of self-es-
teem in a culture that no longer serves as an appara-
tus for great expectations. The 26-year-old composer
also shares her experiences as the offspring of '60s
children, growing up amid the sometimes selfish/self-
righteous residue of its improvident idealism. Rais-
ing a family was often the last ambition on an endless
wish list for late-'60s bohemians intent on doing their
own thing. Yet the purest test of one’s heart remains
the quality of one's parenthood. The affection Cole
shows for her background does not blind her from
its flaws.

“I called the record ‘Harbinger,” ” she explains,

music

TO MY EARS

by Timothy White

accumulated her share of Rockport scorn and disap-
pointment while aiming for the sort of regard that
only amplified her isolation. “My musie is full of me-
mories of my family needing money, of no heat in our
house, of things that started out sad but ended up
funny,” she says. “Out of sheer, pointless determina-
tion I was class president at Rockport High, but no-
body cared, and I became junior prom queen but still
couldn’t get a date!” she adds, her laughter rising.
“And when I also didn't get a date for the senior
prom—where I was supposed to hand my erown over
to the next queen—I didn’t go, tossing the crown in
some closet.”

Cole went on to attend the Berklee College of Mu-
sic in Boston, where she studied jazz improvisation,
sang at Cambridge jazz clubs like Ryles, waitressed
at the MIT Faculty Club, and rejected a label deal
from GRP Records as her tastes shifted to the rock
of Kate Bush and Peter Gabriel. Paula discovered

“because the word means a symbol of something to

come. The first flower can be a harbinger of spring, and a bird falling
dead can be a harbinger of plague. It's a wonderful word, suggesting
a blossoming and a speaking-out—but also the outcome when you
can't or don't.”

Born April 5, 1968, the second daughter of longtime Salem State
College biology professor Jim Cole and the former Stephanie Cannon,
Paula and sister Irene matured in a financially and emotionally
strained household in Rockport, Mass., a picturesque but desultory
summer resort village whose townies suffer from dead-end cynicism
and claustrophobia: “Quarry miners, fishermen/In my town of Beth-
lehem/Picket fences, church at 10/No star above my Bethlehem ...
Everybody's talking about Becky's bust/The boys on the basketball
team just fuck the same 10 girls.”

Cole’s upbringing in this Yankee outpost was the end result of a
sudden romance between her dac, who left a full scholarship at Boston
University to hitchhike around the country, and her mom, who was
studying at the California Institute of Arts and Crafts in Oakland
when Jim Cole wandered back into her life. Songs of Paula’s like
“Happy Home" and “Watch The Woman’s Hands” examine the mid-
course adjustments necessitated by Stephanie Cole's sudden preg-
nancy and marriage, the 19-year-old boho giving up her dreams of
a career in art while her new husband struggled to complete his
schooling.

her stunningly visceral vocal style, with its smoky
treble and trumpet-like head tones, while in Berk-
lee's gospel choir. After two post-graduate years in San Francisco
working in the Tassajara bakery and writing the material for “Har-
binger,” Cole moved to New York. There, through guitarist David
Rhodes, she auditioned for—and got—the role as Peter Gabriel’s duet
partner on his “US” tour when Sinead O'Connor dropped out.

Paula will spend the summer interspersing her own “coffeehouse”
shows with Gabriel's WOMAD concerts and some opening spots for
Counting Crows. Such unforeseen turns of fortune seem apt for an
artist whose music is so sensitive to surprise denouements and the
dangerous business of taking anyone lightly.

Like the rest of the “Harbinger” album, first single “I Am So Ordi-
nary” and likely follow-up “Saturn Girl” are vigorous, vehement com-
ing-of-age narratives, their splintery passion suited to the present al-
ternative scene but showing a plain-spoken openness rarely heard in
popular musie since the late-'60s rise of the great singer/songwriters.
Filled with an inky fiisson of youthful betrayal, first brushes with
deep sensuality, and faltering retrieval of personal faith, “Harbinger”
burns with the honest fire that won the confidence of Terry Ellis and
Peter Gabriel. If there is a future to be salvaged from our squandered
past, perhaps new artists like Paula Cole will point us to it.

“For me,” Cole reflects, “music is a vehicle to bring our pain to the
surface, getting it back to that humble and tender spot where, with
luck, it can lose its anger and become compassion again.”
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NEW NASHVILLE LABEL THINKS YOUNG

| Mercury Records’ new country spinoff, Polydor Records, is
| leaping into the Young Country fray with a fresh idea. The label
| is counting on familiar musical styles to help make the label’s
roster of young artists more readily accessible to listeners.
Edward Morris reports. Page 37

A FRESH IMAGE FOR DIRECT-TO-VIDEO

With anticipated titles like Disney’s "‘Return Of Jafar” and
| MCA’s “Land Before Time” sequel, studios are turning direct-
to-video status into a unique marketing angle, rather than a
message that a title just isn't good enough for theatrical re-
lease. Eileen Fitzpatrick has the story. Page 45
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Bring Gay Music Out Of The Closet

B BY TOM McCORMACK

Let's face it. The music industry is a closet
case.

Despite the fact that popular music has al-
watys been a voice for the public’s libido, ex-
pressions of gay sexuality have been ignored,
if not actually stifled, in the music industry.
In a frree-enterprise world where every niche
group has its attendant marketing industry
and the globalization of the music business
has created departments to promote black
musie, Latino musie, world music, and myriad
other genres, gay music is conspicuously ab-
sent.

To those who would ask “What is gay mu-
sie?” I would ask in turn, “What is black mu-
sie?” “What is Latino music?” Each is a ge-
neric catch-all term that serves as a
marketing container for work produced by
and for a specific group of people—although
eventual expansion of the audience beyond
that target group is commonplace.

Gay music is music that is an expression of
gay experience in all of its diversity, in all of
its aspects. In the same way that “black mu-
sie” expresses the experience of African-
Americans and comprises many styles of ex-
pression and content (e.g., R&B, rap, soul), so
too does gay music encompass varied musical
styles, content, and means of expression as it
reaches out to gay and lesbian people of all
backgrounds.

This month marks the 25th anniversary of
the Stonewall Rebellion, the event that began
the modern-day lesbian and gay movement.
On June 26, hundreds of thousands of people
from all over the world will march on the
United Nations to affum the human rights of
all lesbian and gay people. It is time this
movement finds its rightful place within the
music industry at the major and independent
label levels, in distribution, and at retail and
radio. It is time for the industry to provide an
opportunity for music to be heard that has
long been considered socially unacceptable
merely because the “wrong™ personal pro-
noun was used in a love song.

It is not only appropriate on moral grounds
for our industry to support a medium for this
music, but it also makes economic sense. Les-
bian and gay people make up an exceedingly
attractive demographic, as they are eager to
support goods and services developed espe-
cially for them. New and existing businesses
are scrambling to keep pace with a growth
market that accounts for an estimated 10% of
the population. spans all age and economic
groups, includes all races and religions, com-
prises men and women, and tends to possess
an above-average level of disposable income,
according to research by the fums Simmons
Market Research and Overlooked Opinions.
However, few seem to be making such move-
ment within the music industry, despite the
Simmons/Overlooked research claiming that
lesbian and gay consumers buy eight times as
many cassettes and CDs as the average con-
sumer.

In such an image-conscious industry, it
should be no surprise that companies hesitate
to promote product that might provoke con-
troversy. It also should be of little swprise
that there are many executives and artists
who are gay and choose not to disclose that
fact publicly. Their choice of privacy should
be respected.

But how often are artists and others en-
couraged to keep their sexual orientation pri-

vate because of market considerations? If this
were ever appropriate action from a business
standpoint, I challenge its appropriateness
now. The time has passed for fearing a mar-
ket backlash due to carrying an openly gay
artist. Some would argue that, in a time when
people speak of “lesbian chic” and say “It’s
fashionable to be gay,” the potential benefits
far outweigh the risks. Elton John, k.. lang,
Melissa Etheridge, Indigo Girls, and others

r ‘ ‘What could

be better to

’ sing about
than freedom?’
Tom McCormack is a
gay recording artist
whose third album,
“Missing” will be
released this summer

on his own label,
Spotted Dog, Brooklyn,
N.Y.

have shown that it is possible to be “out” and
maintain “mainstream” audiences. The busi-
ness has also seen the music-buying public
embrace RuPaul, not because a transvestite
diva is a novelty but because the music is
good. Me'Shell NdegeOcello, who has spoken
publicly of her bisexuality, has found multi-
format success and has now begun to collabo-
rate with the likes of “mainstream” John Mel-
lencamp.

The pop music androgyny of the "70s (e.g.,
David Bowie, Mick Jagger, Freddie Mercury)
deliberately marketed sexual ambiguity to
great success. In the "90s, straight and gay
people speak of respecting artists who have
the courage to say who they are and sing
about it in a way that does not compromise
their personal integrity. “Coming out of the
closet” has become not only fashionable, but
also a moral obligation as the gay community
demands to be seen and respected, and seeks
more visible role models from within its
ranks.

Similar to other trends in music, where the
majors ignored a genre’s commercial viability
until it was hand-delivered to them, gay music
is growing due to a do-it-yowrself ethic that
persists as artists and producers independ-
ently release cassettes and dises for an appre-
ciative and expanding audience. Supporting
this activity are organizations such as OutMu-
sic that promote and produce live music by
lesbian and gay artists, including an annual

NEED TO HELP ARTISTS SURVIVE
Tim Collins’ commentary, “Invest In
Artists’ Survival” (Billboard, June 4), is
timely and profound. As a record label
owner and manager of artists, I whole-
heartedly agree that we have a responsibil-
ity to the artists in our business to help
guide them professionally and personally.
We all need to work together in helping
our artists survive instead of condemning
them and writing them off the first chance
we get.
Steve S. Salem
Motor Jam Records
Salem and Eng Enterprises
New York

LETTERS

music festival; publications like the Gay Mu-
sic Guide by Will Grega (Pop Front Press,
1994); independent music distributors like
Ladyslipper; and gay radio programs like
“Bert Wylen’s Gaydreams” on WXPN Phila-
delphia.

It is my hope that a dialog may begin within
the music industry that considers the com-
mercial possibilities of gay artists and gay
music. Gay people working within the indus-
try have an especially important role to play
in this; however, both gay and straight people
should take part in such a discussion.

In the next few years, lesbian and gay con-
cerns will enter the cultural mainstream fas-
ter and more fully than ever before. The mu-
sic business needs to lay the groundwork now
for this upcoming cultural change if it is to
participate and benefit.

From the standpoint of justice, all people
should support the “coming out” of the les-
bian and gay people they know. All people
should affirm the human rights of lesbian and
gay people.

From the standpoint of the music industry,
institutionalized homophobia needs to be
eradicated and the market should be exposed
to more artists who are openly gay and les-
bian.

Although few artists enjoy being catego-
rized, only when “gay music” is recognized as
a legitimate market will radio and retail begin
to find space for it and, in turn, consumers
support it. By making the voices and experi-
ences of gay and lesbian people widely availa-
ble for everyone to hear, our industry will be
able to acknowledge its part in ending the al-
ienation felt by millions. In addition, the in-
dustry will experience the satisfaction of a
successful business venture.

Some question the marketability of gay
music, arguing that people’s sex lives should
stay private. | agree. Gay artists should be
judged by the same values and levels of de-
cency as artists who sing about heterosexual
life. More importantly, it must be understood
that sexual orientation is about much more
than an individual's sex life. It's about life. It's
not about “coming.” It's about becoming. It's
about living truthfully and honestly. To be
who you truly are should be the desire of all
people, and such a desire should be supported
by all people. It's about freedom. What could
be better to sing about than freedom?

Initiate this dialog in yowr area of the music
industry. The time is right for gay music to
come out of the closet and into the commercial
mainstream.

A LONG-TERM INVESTMENT
I applaud Tim Collins for his commen-
tary and his genuine concern about saving
our artists from their own self-destruction.
I agree that the constant stress, anxiety,
and expectations placed on artists are daily
struggles. As a record industry, with all our
network contacts and lucrative resources,
we should be able to provide our artists
with the best help and guidance programs
available. Our involvement would serve as
a long-term investment in our clients’ erea-

tive productivity.

Victor Kaplij, President
Westwood Entertainment
Metuchen, N.J

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway. New York, N.Y. 10036
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A LIVING LEGEND RETURNS

LENA HORNE
WE'LL BE TOGETHER AGAIN

HER FIRST ALBUM IN OVER A DECADE

IS A MUSICAL PORTRAIT OF FRIENDS SHE

HAS KNOWN THROUGHOUT THE YEARS.

BLAZING WITH EMOTION, COOL AS THE

NIGHT, SHE HAS ALWAYS SUNG WITH e

~ e
UNMISTAKABLE STYLE AND GRACE. Now, ' ;
ADD TO HER GIFTS THE WISDOM THAT .

BREATHES THROUGH EVERY ONE OF THE

SONGS ON HER NEW ALBUM.

FEATURING A TWENTY-PIECE STRING SECTION

AND AN ALL-STAR CAST OF JAZZ GREATS. SONGS

BY BILLY STRAYHORN, DUKE ELLINGTON,

STEPHEN SONDHEIM AND OTHERS.



B BY PHYLLIS STARK

NEW YORK-—Evidence continues
to appear that country radio’s sub-
stantial growth of the past several
years has leveled off. At the same
time, news/talk radio’s equally im-
pressive growth shows no signs of
slowing.

In the latest Billboard/Arbitron
quarterly national format ratings,
which track shares of the listening
audience by format, country’s 12.8%
share of the 12-plus audience put
the format back where it had been
last summer when it reached its
lowest point in a year. Country
achieved its highest share, 13.3%, in

Stevens A Shadow
As ABC Crowns
Dees Top 40 King

NEW YORK—In a move that will
surprise few in the industry, ABC
Radio Networks has pulled the plug
on its troubled top 40 countdown
show, “American Top 40,” hosted
by Shadoe Stevens. At the same
time, the network scored a coup by
acquiring the advertising sales and
distribution rights to rival program
“Rick Dees’ Weekly Top 40,” which
will continue to be produced by
~ Dees’ company,
CD Media.

ABC is calling
the deal with Dees
“the largest-ever
domestic and in-
ternational syndi-
cation deal for a
weekly radio pro-
gram.” It takes ef-
fect July 1.

Fallout from the competitive
three-way weekly countdown battle
(which also includes Westwood
One’s “Casey’s Top 40 With Casey
Kasem”) was anticipated as many
as two years ago (Billboard, April
11, 1992), when the format had
dropped to 578 stations from 951 in
1989, according to the M Street
Journal. Since then, the situation
has worsened. As of last month,
there were 356 top 40 stations left,
200 of which ABC claimed as affili-
ates.

Although some had predicted
AT40, which has been on the air for
24 years, would be a survivor, the
victor proved instead to be veteran
KIIS L.A. morning man Dees. He
has been hosting “Weekly Top 40"
since 1983 and has approximately
330 affiliates worldwide.

David Kantor, ABC’s executive
VP, says the company simply tar-
geted the strongest program, which
happened not to be its own. “The
marketplace was [erowded] with
three very big shows—AT40, Dees,
and Casey’s countdown—and the
number of stations doing CHR has
diminished,” he says. “Therefore,
the three of us were fighting for
fewer potential slots. So we deter-
mined [Dees’] was the best show,
and we went after it.”

Kantor says AT40 will continue in-
ternationally, where it is heard on

(Continned on page 95)

DEES

r(':ountry Radio Levels Off;_
News/Talk Keeps Growing

fall 1992.

N/T posted its best-ever share,
capturing 16.2% of the 12-plus audi-
ence. That percentage is up sub-
stantially from the format’s lowest

BILLBOARD EXCLUSIVE

share, 11.4%, achieved in spring
1990.

The new ratings are based on the
winter 1994 Arbitron survey and
track stations in the rating compa-
ny’s 96 continuously measured mar-
kets (mostly in the top 100).

Adult contemporary continued to

(Continued on page 89)

Book Distrib Turns Music Racker
Also, Handleman Set To Buy Starmaker

B BY ED CHRISTMAN
and SETH GOLDSTEIN

NEW YORK—In a realignment in
the rackjobber sector, magazine dis-
tributor Anderson News Corp. has
agreed to acquire Western Mer-
chandisers, while the Handleman
Co. is said to be on the verge of ac-
quiring Starmaker Entertainment, a
move that would further its diversi-
fication into becoming an entertain-
ment software label.

The Western Merchandisers deal,
expected to close in mid-summer,
catapults Knoxville, Tenn.-based
Anderson News into the No. 2 spot
among rackjobbers, behind Troy,
Mich.-based Handleman Co. Terms
of the deal were not revealed.

For The Boys. Socializing at the Boys Choir of Harlem 25th Anniversary Dinner in
New York are, from left, Dr. Walter Turnbull, founder and president of the Boys
Choir of Harlem; singer Judy Collins; former New York Mayor David N. Dinkins;
and Robert J. Morgado, chairman/CEO, Warner Music Group. Collins and Dinkins
were presented with awards recognizing their longtime support of the Choir. The
dinner raised more money for the Choir than any fund-raising event to date.

In other rack news, Nashville,
Tenn.-based Ingram Merchandising
Services has picked up Montgomery
Ward and Sears as accounts. The
two previously were serviced by de-
funct Rank Retail Services America.

Anderson News, a closely held
company, is a major distributor of
periodicals, books, trading cards,
and comics, servicing 12,000 stores
including Wal-Mart, Kroger, Safe-
way, AAFES, Publix Supermarkets,
Books A Million, Walden, and B.

Dalton. It employs 1,400 sales asso-
ciates and has 18 distribution cen-
ters in nine states—Arizona,
Arkansas, Florida, Virginia, Ken-
tucky, Connecticut, Alabama, Col-
orado, and Georgia.

Charlie Anderson, president/CEO
of Anderson News, says the acquisi-
tion will give his company “the offer-
ings of a complete entertainment
center.” He says Anderson News
will sell its expanded product offer-

(Continued on page 95)

Orion To Release Recut,
Limited-Edition ‘Wolves’

B BY EILEEN FITZPATRICK

LOS ANGELES—Orion Home
Video has added another chapter to
the “Dances With Wolves” saga, an-
nouncing that it will release a four-
hour limited edition of the Academy
award-winning film Aug. 31.

Priced at $79.98, the collector’s set
also will contain a 22-minute fea-
turette, “The Making Of Dances With
Wolves,” the coffee table book
“Dances With Wolves: The Illustrat-
ed Story Of The Epic Film,” and six
theater lobby cards. Both the tape
and featurette were edited by Kevin
Costner, who produced, directed, and
starred in the film.

The supplier will duplicate only
100,000 copies of the collector’s edi-
tion and single units will not be avail-
able.

A laserdisc collector’s edition
from Image Entertainment will be
released in mid-September with a
list price of $124.99. The package
will include all the features of the
tape as well as a separate CD sound-
track.

IFPI Board OKs Decentralization Plans

B BY ADAM WHITE

STOCKHOLM—PIlans to decentral-
ize and streamline IFPI, the world-
wide recording industry trade associ-
ation, were approved here June 7.
The proposals, ratified by the main
[FPI board, were presented to the
council members the next day. They,
too, must approve the changes, but no
significant obstacles are expected.
The council will vote to formally

amend federation statutes at a gener-
al meeting in Mexico City in October,

As previously reported, four re-
gional IFPI boards will be created—
for Europe, Asia/Pacific, Latin Amer-
ica, and North America—to take
more direct responsibility for setting
and reviewing the London-based fed-
eration’s priorities and programs
(Billboard, May 28).

These boards also will be able to
raise funds for specific regional pro-

U.K. Royalty Dispute Heats Up
Managers May Turn To Union

@ BY DOMINIC PRIDE

LONDON—A simmering dispute over
performance royalties is threatening to
boil over this summer as artists’ man-
agers consider pitching in with the Mu-
sicians Union and the actors’ union Eq-
uity to gain a greater slice of revenues
from public performance.

At issue is the yearly revenue of 30
million pounds ($45 million) collected
by Phonographic Performance Limit-
ed, which charges broadcasters, clubs,
and other public users for public per-
formance of recorded music.

The International Managers Forum,

established in September 1992 by dis-
gruntled artist managers, views the
PPL issue as one of the most pressing
matters on its agenda,

PPL also must come to terms with
the fact that it may have to change the
way it pays artists, but is waiting until
the U.K. government formulates new
laws.

Performing rights are a hot topic be-
cause the U.K. government must imple-
ment a European Community directive
on rental, lending, and associated
rights, by July 1. A law has yet to be
drafted, but the European Commission

(Continued on page 95)

jeets, augmenting their allocations
from the general IFPI budget. Board
members will be drawn from the ma-
jor record companies, key indepen-
dent labels, and national IFPI groups
in the regions.

In Latin America, the federation
will seek closer ties with that region’s
record industry trade organization,
FLAPF, to create a de facto regional
board. In North America, a “liaison
committee” will be created grouping
the U.S., Canada, and Mexico.

One result of the changes will be a
smaller IFPI main board. Its goal: to
focus more on strategic music indus-
try issues and less on regional mat-
ters. MCA Music Entertainment
Group’s application for equal status
on the main board with the other five
majors was approved in Stockholm.

Here are other key developments
revealed at the conclave:

* IFPI will produce industry sales
statistics :%)ésix months, covering
the top 20 world markets. Figures for
the first half of this year should be
available in September.

* CD piracy has become so sophis-
ticated that‘consumers cannot distin-
guish between legal and illegal mer-
chandise. Unit sales of pirate CDs
reached 75 million in 1993, double the
1992 figure.

(Continued on page 105)

Orion senior VP of sales Herb
Dorfman says the new director’s cut
has additional footage not included in
a television version that aired in two
parts on ABC last fall. Approximately
25 million viewers tuned in to watch
the epic, according to A.C. Nielsen
ratings research.

“This version is closer to the inter-
national version,” says Dorfman.
That version was released in London
in early 1992, and was long rumored
to be set for video release later that
year.

Dorfman says Costner’s busy film
schedule was the reason for the two-
year delay. Costner was able to deliv-
er the television version last fall, but
the 22-minute featurette was not
ready until now, Dorfman says.

The collector’s edition release is
also timed to take advantage of Cost-
ner’s starring role in the summer re-
lease “Wyatt Earp” from Warner
Bros., Dorfman says.

But long delays in the release of an
extended edition of “Dances With
Wolves” is just one of many contro-

(Continued on page 104)

]

Christie Barter
Joins Billhoard
In Classical Post

NEW YORK-—Christie Barter,
Billboard’s new classical music edi-
tor, makes his debut in this week’s
edition (see page 36). Barter re-
places Is Horowitz, who retired
earlier this month after an associa-
tion with Billboard that stretches
back to 1948 (Billboard, June 4).

Barter comes to Billboard with
record industry and journalism ex-
perience. Most recently, he served
for three years as North American
editor for Gramophone, the Lon-
don-based classical music publica-
tion. From 1982-90, he was music
editor of Stereo Review. He has
also held key posts at Ovation mag-
azine and Cash Box.

From 1964 -79, Barter was a pub-
licity director for CBS Records In-
ternational, ABC Records, and
Capitol/EMI Records. Prior to that,
he was music editor of Cue maga-
zine and created New York’s first
FM program guide.

In addition to his new position
with Billboard. Barter continues
as U.S. correspondent for BBC
Musie.
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Artists & Music

POP*ROCK*R&B*RAP*DANCE*COUNTRY*LATIN*CLASSICAL*JAZZ+MUSIC VIDEO

B BY JOHN LANNERT

Nearly nine years after releasing
his last album, Mexican legend Juan
Gabriel, one of the most-covered
singer/songwrit-
ers in the Latino
music world, is
putting out his
hotly anticipated
and appropriately
titled new album
“Gracias Por Es-
perar,” or “Thanks
For Waiting.”

Set to ship
June 28 in the U.S. on BMG U.S.
Latin, “Gracias Por Esperar” rep-
resents not only Juan Gabriel’s
long-awaited return as an acclaimed
recording artist. but also the suc-
cessful conclusion of his lengthy

GABRIEL

BMG Artist Juan Gabriel
Returns, With ‘Thanks’

publishing negotiations with BMG.
Juan Gabriel’s publishing problems
contributed to his recording hiatus.

Jesis Lopez, VP Latin North
America, BMG International, says
that under the terms of the accord
Juan Gabriel’s publishing company,
Alma Musical, will receive an un-
specified number of his catalog
songs with each new album re-
leased. Juan Gabriel, 44, says his
catalog, owned by BMG Mexican
publishing affiliate BMG Arabella,
contains 450 songs.

Also, Juan Gabriel will gain full
copyright possession of tunes
recorded on future albums five
years after the albums’ shipment
dates. In the meantime, BMG Ara-
bella will handle administration du-
ties for all of Juan Gabriel’s materi-

(Continued on page 101)

World Cup
Scores Major
Musical Acts

B BY CRAIG ROSEN

LOS ANGELES—World Cup USA
1994 will receive an extra kick from a
diverse selection of musie talent who
will perform at opening and closing
ceremony celebrations in the various
host cities. Artists performing range
from Whitney Houston and Diana
Ross to Buster Poindexter and Tanya
Tucker.

In addition, a wide array of acts, in-
cluding Garth Brooks, have been
tapped to perform during a special
World Cup Week concert series here
at the Hollywood Bowl.

Motown legend Ross will headline
the World Cup pregame opening
June 17 at Soldier Field in Chicago.

Also appearing at the Chicago
opening will be Capitol artist Richard
Marx (performing the national an-
them) and Daryl Hall and Sounds Of
Blackness, performing “Gloryland,”
the '94 World Cup theme featured on
PolyGram’s “Gloryland: Soccer
Rocks The Globe” album (Billboard,
May 28).

SBK artist Jon Secada also is set to
perform at the opening ceremonies in
Chicago. The event is expected to be
watched by more than 1 billion people
around the globe, World Cup organiz-
ers say.

Arista star Houston has been
signed to perform at the closing cere-
monies, set for July 17 at the Rose
Bowl in Pasadena.

Chuck Gayton, VP and executive
producer of ceremonies for World
Cup USA 1994, says Ross was chosen
to kick off the event “in a traditional
American way.” The singer, who Gay-
ton calls “an icon of American musie,”
will be introduced by talk show host

(Continued on page 18)

Shello Cultivates Rap/R&B Hybrid

Giant Nurtures Niche For New ‘Homegirl’

B BY J.R. REYNOLDS

LOS ANGELES—Giant Records ex-
ecutives are optimistic that Shello’s
unique combination of smoky R&B vo-
cals and honest, streetwise lyries will
establish the artist
as a rising star and
create a new niche
in R&B when her
debut album, “The
Homegirl,” is re-
leased July 19.

“The Homegirl”
blends hardcore
raps and funky hip-
hop tracks with
soulful ballads, resulting in an album
anchored by driving vocals and
stamped with a sound rooted deep in
the 'hood.

“Until now, the combination of
artists singing and rapping on the
same album have mainly been found

SHELLO

Toon Tunes. Executives from EMI Music Publishing announce a new multi-year
agreement with Turner Music Publishing for the representation outside North
America of music from the early Hanna-Barbera cartoons. The deal includes all
original music from such cartoons as “The Flintstones,” “The Jetsons,”
“Huckleberry Hound,” and “Jonny Quest,” among many others. Shown, from
left, are Clark Miller, director of legal and business affairs, EMI Music Publishing;
Bob Fiax, executive VP, worldwide, EM! Music; Charles Shultz, VP of business
affairs, entertainment companies, Turner Broadcasting Systems Inc.; and Martin
Bandier, chairman/CEQO, EMI Music Publishing.

on soundtracks, where different
kinds of music styles are more accept-
ed,” says Cassandra Mills, president
of black music at Giant. “But we be-
lieve Shello is an artist who brings
various genres together through her
unique-sounding vocals combined
with her ability to rap.”

The core fan base for Shello is
young African-Americans, male and
female, says Mills, adding, “The sub-
ject matter of her music is the young
black urban experience. Musically,
she’s coming from a true singer’s per-
spective, but with a rapper’s overtone
and vibe.”

The production work on “The
Homegirl” has a smooth gangsta feel,
courtesy of rap producers like mentor
DJ Quick and Madball (who produced
tracks for Domino). On top of fluid
street grooves, Shello issues around-
the-way vocals that guide listeners
into a youthful R&B hybrid zone.

The first single, “West Coast Boo-
gie,” is a hip-hop/funk track featuring
a cover melody of funk legend Parlia-
ment’s “Aqua Boogie (A Psychoal-
phadiscobetabioaquadoloop),” which
reached No. 1 on Billboard’s Hot
R&B Singles chart in 1978.

A Los Angeles native, Shello
(Michelle Mitchell) says that using a
Parliament cut on her debut single
generated some initial concern. “It
was such a classic party song, we
didn’t want to over- or under-produce
the song,” she says. “We didn’t sam-
ple the song. Instead, we re-recorded
it live so that we could add today’s
West Coast flavor.”

“West Coast Boogie” was produced
by Keith Lewis, who played all the in-
struments on the anthemic song, in-
cluding the aggressive rock guitar solo.

Ardenia Brown, head of black mu-
sic promotion at Giant, says “West

(Continued on page 101)

Nitty Gritty Dirt Band Finds
Liberty On ‘Acoustic’ Se

B BY PETER CRONIN

NASHVILLE—Over the course of
its 28-year career, the Nitty Gritty
Dirt Band has made regular appear-
ances on Billboard’s pop and country
charts, but, like so many of country’s
“older” generation, the band today
finds itself caught in a squeeze. An
unprecedented number of young con-
tenders are crowding the group’s lat-
est singles off the country playlists,
ending a run of 15 top 10 singles that
began when “Dance Little Jean” went
to No. 9in 1983 and ended when
1992’s “Not Fade Away” failed to
yield one hit single.

“We kind of got trampled in the
country boom,” says NGDB
singer/guitarist Jeff Hanna. “When
you come off of several big country
records in a row and then all of a sud-

Vid Games Make Beautiful Music

B BY BRETT ATWOOD

LOS ANGELES—Capitol Records
and Virgin's Vernon Yard imprint are
launching new lines of video and com-
puter game soundtracks this month,
as major labels explore new retail
outlets for the developing genre.

With hopes of catching consumer
cross-traffic from the multimillion-
dollar game industry, the audio-only
products are hitting the shelves of
computer software dealers and toy
stores as well as traditional music re-
tail outlets.

Vernon Yard’s “Mortal Kombat,”
which contains music inspired by the
popular Midway arcade game, debuts
on this week’s Heatseekers chart at
No. 29. The album was composed by
Belgian techno act the Immortals,

and is the first title on the year-old
Vernon Yard label to chart.

“We're not just using the usual mu-
sic retail channels for this,” says Ver-
non Yard president Keith Wood.
“We're hitting bookstores, software
houses, toy stores—it's a whole new
area of retail opening up for us.”

“The success of Barney at retail
has opened the doors at new markets
for special audio products like this,”
adds Wood, whose label is distributed
through Cema, which also distributes
the double platinum “Barney’s Fa-
vorites Volume 1.”

Wood says Vernon Yard is investi-
gating music from other popular
video game titles to follow “Mortal
Kombat,”

Capitol has linked with Virgin In-
teractive to release the Tommy Tal-

larico debut, “Virgin Games Greatest
Hits/Volume 1,” which streets Tues-
day (14) (Billboard, May 7). The title
contains studio instrumental re-
recordings of songs that appear on
five computer games, including
“Robocop Vs. Terminator,” “Global
Gladiators,” and “Cool Spot.” A sec-
ond soundtrack of Virgin Interactive
music is expected within a year.

The Capitol title will reach uncon-
ventional retail outlets through a spe-
cial agreement between Cema and
Virgin Interactive. Cema is providing
product to Virgin Interactive, which
will directly service nonmusic ac-
counts including Toys ‘R’ Us, Block-
buster Entertainment, and Software,
Ete.

“A major problem is establishing a

(Continued on page 99)

THE NITTY GRITTY DIRT BAND

den the airplay starts falling, you
start second-guessing yourself.
We've analyzed it from every possible
angle and basically come down to,
‘Hey, let’s just play our music.’”

With the June 1 release of the self-
produced “Acoustic,” the group’s sec-
ond album for Liberty Records, Han-
na and company hope to regain some
commercial ground by getting back to
the bare-bones aesthetic that brought
them together in 1966. Ironically, by
disregarding radio’s boundaries and
letting artistic instinets rule over
commercial concerns, the Nitty Grit-
ty Dirt Band has made its most coun-
try-sounding record in years.

The origins of “Acoustic” lie in the
Dirt Band’s live concerts, during
which, for the past year, the band
has featured a midshow “unplugged”
segment. Overwhelming audience
response led to the idea of an entire
album of back-to-basies acoustic mu-
sic. After attending a band re-
hearsal, Liberty president Jimmy
Bowen gave the band the green light
to “go ahead and make a Nitty Grit-
ty Dirt Band album.” And though
the company’s plan for the record
doesn’t follow the usual Nashville
blueprint, Liberty is putting

(Continued on page 32)
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B BY DON JEFFREY

NEW YORK—Continuum Rec-
ords, whose acts include Roger
Daltrey and the Rolling Stones’
Charlie Watts and Ronnie Wood,
has broken its
distribution deal
with Sony’s RED
unit and signed a
three-year pact
with Uni Distrib-
ution.

This move
comes after more
than a year of
disappointing fi-
nancial results for the indepen-
dent label, whose publicly traded
parent company reported lower
sales and higher losses for all of
1993 and the first quarter of this
year.

The first Continuum release to
be distributed by Uni will be
Roger Daltrey’s new album, “A
Celebration—The Music Of Pete
Townshend And The Who,” due

ASCAP Hires Gold
For New CEO Post

B BY IRV LICHTMAN

DALTREY

NEW YORK—In hiring Daniel E.
Gold as its new CEO, ASCAP is
bringing on a former business ad-
versary.

Gold, who will begin his new posi-
tion July 1 in ASCAP’s headquar-
ters here, has held positions in the
broadcast and cable industries and
served as a legislative assistant to a
U.S. senator.

Gold will report to ASCAP presi-
dent and soon-to-be chairman Mari-
lyn Bergman.

The creation of the CEO post
(and, in some respects, Bergman’s
elevation to chairman this spring) is

(Continued on page 105)

Continuum Quits RED,
Inks Contract With Uni

June 28. The new distribution deal
represents good timing as well as
good fit, since MCA Records, a sis-
ter company of Uni, plans to re-
lease a four-CD box set of Who
recordings on July 5, called “The
Who: Thirty Years Of Maximum
R&B.”

Continuum’s status as a publicly
traded label is unusual, but the
deal with Uni, a subsidiary of Mat-
sushita Electrical Industrial Co.’s
MCA Music Entertainment, does
not involve any change in owner-
ship. “We retain all the equity,”
says Tim Brack, president of the
Cranford, N.J.-based label.

The new distribution pact
should help Continuum’s bottom
line because its terms appear more
generous for the label than the
previous deal’s. It is a standard
pressing and distribution arrange-
ment, with Uni taking a percent-
age of product sales—estimated
by sources at 18%-22%. According
to Continuum’s financial filings,

(Continued on puge 105)

[

Geffen Puzzles Out Its CD-ROM Bow
Multiple Labels Represented in ‘Vid Grid’

B BY DEBORAH RUSSELL
and MARILYN A. GILLEN

LOS ANGELES—The music video
becomes a moving jigsaw puzzle in
Geffen’s debut CD-ROM game, “Vid
Grid.” The release, due Sept. 13, is
the first computer software game
that allows users to manipulate mul-
tiple segments of moving video pic-
tures.

Nine eye-catching clips make up
the content of the game, which car-
ries a suggested retail price of
$34.95. Artists include Geffen’s Pe-
ter Gabriel, Aerosmith, and Guns N’
Roses; Elektra’s Metallica; MCA’s
Jimi Hendrix; Warner Bros.’” the
Red Hot Chili Peppers and Van
Halen; Epic’s Ozzy Osbourne; and
A&M’s Soundgarden.

Players must unseramble a kalei-
doscopic screen of up to 36 moving
squares before the music video
ends. Points are earned based on
the speed at which the video puzzles
are solved, and varying levels of
play—up to 60 degrees of difficulty
per puzzle—intensify the challenge.

Birthday Girl. MCA artist Patti LaBelle, center, celebrates her 50th birthday at
the House Of Blues in Los Angeles with 500 friends and well-wishers, among
them, from left, MCA Records chairman Al Teller; actress Jackee; MCA black
music division president Ernie Singleton; and MCA Records president Richard

Palmese.

BPI COMMUNICATIONS. Steve Won-
siewicz is named managing editor of
Country Airplay Monitor in Nashville.
He was executive editor at Music &
Media, Billboard Music Group’s week-
ly industry magazine covering Euro-
pean music radio.

RECORD COMPANIES. Steve Kleinberg
is promoted to senior VP of marketing
for EastWest Records America in New
York. He was VP of marketing.

Patti Conte is promoted to senior
VP of media and artist relations for At-
lantic Records in New York. She was
VP of media and artist relations.

Paul Hutchinson is appointed VP
and CFO of Hollywood Records in Los
Angeles. He was senior VP of finance
and operations for Imago.

Sony Music Entertainment in New
York names Arthur Levy VP of edito-
rial services, communications, and
Michele Mena senior director of com-
munications. They were, respectively,

WONSIEWICZ KLEINBERG

national director of media services for
Columbia and director of publicity for
Columbia.

Vartan is promoted to VP of cre-
ative packaging for MCA Records in
Los Angeles. He was senior art direc-
tor.

Tim Stedman is promoted to VP of
the art department of MCA Records in
Los Angeles. He was art director.

Michelle Dupuis is promoted to
VP of employee relations and admin-
istration for Warner Bros. Records in
Los Angeles. She was director of per-
sonnel.

EXECUTIVE

CONTE HUTCHINSON

Sony Music Entertainment U.K. in
London promotes Dej Mahoney to di-
rector of business affairs and new me-
dia development and Jonathan Stern-
berg senior counsel. They were,
respectively, business affairs manager
for Columbia and director of legal, cor-
porate, and business affairs at Sony
Music Entertainment U.K.

Gerry Kuster is appointed senior di-
rector of production at Jive Records in
New York. He was director of produc-
tion at Arista.

Suzanne MacNary is named senior
director of publicity for Virgin Records

TURNTABLE

One option for play, called “Perfec-
tion,” rescrambles the entire video
image as soon as the player makes a
single mistake.

“This is a title for people who like
puzzles or rock’n’roll,” says Norman
Beil, head of new media for Geffen
and producer of “Vid Grid.” “It’s
easy enough, initially, that those
who like music will give it a try. And
it’s sophisticated enough as you
graduate from level to level that, if
you're a games person, you'll be at-
tracted to it.”

Geffen produced *“Vid Grid” in
conjunction with leading CD-ROM
developer and publisher Jasmine
Multimedia, based in Van Nuys,
Calif. The title is the first major
consumer product using Microsoft’s
new Video For Windows 1.1 soft-
ware with its four-times-larger 320-
by-240 pixel video aspect ratio. The
nontechnical translation, says Jay
Alan Samit, Jasmine president, is
that “the video in ‘Vid Grid’ is four
times bigger than the video on most
computer games. Normally it looks
like a postage stamp. This allows it

to fill more of your screen.”

Geffen distributor Uni Distribu-
tion Corp. and Jasmine Multimedia
distributors Abco, Ingram, Merisel,
and Tech Data will take “Vid Grid”
to traditional music and video retail-
ers as well as computer and elec-
tronics outlets, mass merchandis-
ers, and bookstores.

Beil is confident Geffen’s ap-
proach to music and interactivity
will attract a wide audience to “Vid
Grid.” Multimedia projects from
other record labels thus far have
been artist driven, using limited
game elements that users encounter
as they navigate through the data-
base. Geffen turned the concept on
its head, focusing on the game first,
with the added element of a musical
bed. Players who prefer silence can
turn down the volume, using a con-
trol that appears onscreen at all
times.

Geffen A&R man John Kalodner
compiled the track list, stepping
outside the Geffen roster to assem-
ble a slate of rock acts with some of

(Continued on page 19)

Rippington Russ Freeman
Bows New Label With GRP

@ BY CHRIS MORRIS

LOS ANGELES—Russ Freeman,
guitarist/composer/producer for
top contemporary jazz group the
Rippingtons, has established a
new L.A.-based vocal label, Peak
Records.

Freeman will serve as the CEO
and principal creative force behind
Peak; the musician’s longtime
manager Andi Howard will be
president.

The company—a subsidiary of
New York-based jazz label GRP
Records, distributed by Uni Dis-
tribution—bows June 21 with the
release *‘Time Slipping By,” the

debut of English singer/song-
writer Mark Williamson.

Peak’s relation-
shipwith GRPisa
natural one, since
the latter has re-
leased the Rip-
pingtons’ albums
since the late '80s.

GRP president
Larry Rosen
says, “The excit-
ing part of this is
taking our relationship with Russ,
which is primarily a production
thing . .. and being able to give
him the latitude to produce other

(Continued on page 96)

FREEMAN

VARTAN

in New York. She was senior director
of publicity at RCA.

Cheryl Valentine is appointed di-
rector of metal marketing and promo-
tion for Epic Records in New York.
She was national manager of metal
promotion at Mercury.

Sean Fernald is appointed director
of video promotion at Relativity in New
York. He was national director of video
promotion at Capitol.

Kira Florita is promoted to director
of catalog development for Mercury
Nashville. She was manager of catalog
development.

STEDMAN JAMES

Eva Ries is named marketing man-
ager for RCA Records International,
U.S.,in New York. She was label man-
ager at Geffen in Hamburg, Germany.

PUBLISHING. Scott James is promoted
to senior VP of motion pictures, televi-
sion, and new technologies worldwide
for MCA Music Publishing in Los An-
geles. He was VP of motion pictures,
television, and new technologies.

Brian Roberts is appointed CFO of
the Zomba Music Publishing Group in
New York. He was VP of finance at
EMI Music Publishing.
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Dickinson Steps Out Of Iron Maiden
Free To Bend Rules On Mercury Solo Set

B BY JIM BESSMAN

NEW YORK—Officially, “Balls To
Picasso,” which Mercury Records
will release July 26, is Bruce Dickin-
son’s second solo album. Production-
wise, it’s his fourth. However, in
terms of being a true solo artist, it's
his first. But it’s not as confusing as
it sounds.

When Dickinson's first solo al-
bum, “Tatooed Millionaire,” came
out in 1990, Dickinson was still lead
singer of heavy metal powerhouse
Iron Maiden—a 12-year post he am-
icably relinquished only last year.

“It was a solo album, but to my
mind it doesn’t count as such be-
cause it was done under the collec-
tive banner of Iron Maiden, which
meant having to obey the traditional
rules of the band,” says Dickinson.
“I could stretch the envelope a wee-
nie bit, but not much.”

But “Balls To Picasso”"—the title
comes from lavatory graffiti encoun-
tered while Dickinson was a London
University student—allowed the
newly emancipated front man
“unrestricted visibility”"—so much
so that he actually completed two

unsatisfactory solo albums before
“Balls To Picasso” passed muster.

“It was really a question of trying
to unlearn rigid ways of thinking,”
says Dickinson,
“After writing
with the same
bunch of guys and
working with the
same producer
for 12 years, there
wasn't a great
deal of pressure
to be innovative.”

As long as they
produced “solid and reliable Iron
Maiden albums within their own
terms,” he explains, everything was
OK. The trouble was, Dickinson had
so much going on creatively that
“solid and reliable” proved limiting.
He had published a pair of “obscene
comic farces™ (“The Adventures Of
Lord Iffy-Boatrace” and “The Mis-
sionary Position”) and had optioned
a film seript (“The Chemical Wed-
ding”) and “began to wonder that if
I was doing all these things and
other stuff as well as Iron Maiden,
maybe there was something I could
do in music that I wasn't doing.”

DICKINSON

Dazed, But Not Confused:
Chrysalis’ Gaines Delivers

B BY MOIRA MCCORMICK

When Jeffrey Gaines' self-titled
debut album was released two years
ago, the singer/songwriter, then 26
years old, was hailed as a supremely
sensitive, folkie kind of artist. But
even then, Philadelphia-based
Gaines—whose primary influences
were trailblazing rockers like John
Lennon, David Bowie, and Elvis
Costello—was making it known that
his second effort would be much
more “physical.”

Gaines has made good on his
promise with “Somewhat Slightly
Dazed,” his Chrysalis/EMI Records
release, due July 26. He comes out
with guitar blazing on leadoff track
“I Like You” (also the first single
and video), and over the course of
the album exhibits an eclectic,
rocked-up side only hinted at on his
midtempo acoustic debut.

Gaines had very specific reasons
for styling his releases the way he
did. To him, a hard-rocking first al-
bum would have been “too obvious.

JEFFREY GAINES

Everybody does that, flexing every
muscle, walking around with your
shirt off. T did that at 17.” In con-
trast, he says, he wanted to project
“clarity. That’s what would catch my
attention, as a listener—something
cool and confident.”

Gaines’ record company is rolling
out an extensive promotional cam-
paign for the new record, according
to Dane Venable, senior director of
marketing for ERG. “We want to
take full advantage of the first al-
bum'’s strongest points, and expand
them to include this one. Jeffrey's
first album did very well at album
rock and alternative radio. But at
that time, there was no Triple A for-
mat. Now, with so many stations of
that format in existence, they will be
the natural launching pads; it's like
Jeffrey was born for this format.”

Also, says Venable, “A lot of Jef-
frey's influences are alternative sta-
ples, like Bowie and Costello, so we
think we have a great shot at alter-
native and college stations.” In fact,
Venable says, four formats will be
serviced simultaneously with “I
Like You™ on July 11: album alter-
native, album rock, alternative, and
college. “Then after 12 weeks, we re-
lease it to Top 40.”

According to Venable, Gaines is
the first act to be marketed via a
new “breaking artist” program for
Cema Distribution. The program in-
volves retail discounts and guaran-
tees for a six-month period; the dis-
count’s dollar amount is three-
tiered, changing as retailers achieve
percentages set at the beginning.
“Above and beyond the six months,
we have a major commitment to co-

(Cantinned on page 16)

Deciding then to fully “jump into
the bath to see if I could deliver the
goods,” Dickinson ditched Iron
Muiden and made “Balls To Picasso”
after the two false starts.

“Each one was good, but not good
enough,” says Dickinson, who says
that some of this material will sur-
face as extra album tracks and B
sides in Europe. Work on the third
and final version commenced after
finishing his last show with Maiden
last summer.

Shay Baby, the engineer on the
second version, had played Dickin-
son a demo by Los Angeles Latino

(Continned on next page)

and Epic’s Caplan

NO ONE'S ANNOUNCING IT OFFICIALLY yet,
but God knows the rumors are flving. Here's who we
have confirmed to play Woodstock '94: Aerosmith, Pe-
ter Gabriel, Cypress Hill, Johnny Cash, Nine Inch
Nails, Spin Doctors, Red Ilot Chili Peppers, Bob
Dylan, Crosby, Stills & Nash, the Allman Brothers
Band, Arrested Development, and the Rollins Band.
Tickets, which should go on sale in mid-June, will be
$135 for the Aug. 13-14 festival in Saugerties, N.Y.
Tickets for individual days will not be available.
As many of you know, CS&N

Artists Line Up To Pléy Woodstock '94;
Pete Droge’s First-Rate ‘Necktie Second’

We’'re With The Band. Epic Records chairman Dave Glew, second from left, and
Epic’s VP of A&R Michael Caplan, right, meet with members of the Allman

Brothers Band following one of the group's eight sold-out shows at New York's
Beacon Theater. From left, the band's Allen Woody; Glew; band members Gregg
Allman, Dickey Betts, Butch Trucks, Marc Quinones, Jaimoe, and Warren Haynes;

over, G-Love, and April’'s Motel Room. The eight-
week tour will hit 35 cities . . . Stevie Nicks, who has
just released her first album of new material in five
years, starts an outdoor amphitheater tour July 22 in
Boston. The trek will also take her to Europe and the
Far East ... Harry Connick Jr.'s “She” features the
artist performing tunes with a Southern R&B and rock
flair. He and his new band, Funky Dunky, start a tour
in late July to support the July 12 release ... A cap-
pella group Rockapella is working on a new prime-
time sitcom that its producer,

played the first Woodstock—it
was the act’s second live gig. As
such, this year marks the group’s
25th anniversay and they are cel-
ebrating with a 25th anniversary
tour and a new album coming in
August.

Lancit Media Productions, calls a
cross between “Seinfield” and “A
Hard Day's Night.” This we'd like
to see. The group will also begin
working on a new album in July

. Staying on the TV beat,
Johnny Cash has recorded “The
Legend Of Wyatt Earp” for the

™

RECORD Recommendation:
Who among us hasn't felt like a
lowdown “two-steppin’ monkey”
at one time or another? That's the question I’ete
Droge asks on his startlingly refreshing American Re-
cordings debut, “Necktie Second.” The 25-year-old
sounds like an acoustic Elvis Costello with touches of
Lowell George, Matthew Sweet, and the requisite
Bob Dylan thrown in. Confused? The truth is, while
Droge is clearly influenced by all of the above, he
comes across as fresh at the same time. The best cuts
are the relentlessly upbeat (despite the lyries) and
jangly “If You Don’t Love Me (I'll Kill Myself),” the
touchingly somber “Fourth Of July” and “Two Step-
pin’ Monkey.” which has the same kind of twangy rock
feel as the Rolling Stones’ “Dead Flowers.”

The only misstep is the overwhelmingly Dylan-
esque “Sunspot Stopwatch.” With its run-on, rambling
phrases, the song sounds more like sloppy imitation
than an homage to Dylan.

The haunting album, sparely produced by Brendan
O’Brien, touches on road themes, Jack Kerouac,
growing up, and those twentysomething emotions that
vacillate between inspiration and desperation.

Droge, who lives in Oregon, was raised in Seattle.
He came to (’Brien’s attention via Pearl Jam’s Mike
McCready, who produced a demo for Droge.

THIS AND THAT: The H.O.R.D.E. tour starts July
14 in Cleveland. Joining the already-announced roster
of the Allman Brothers Band, Blues Traveler, Big
Ilead Todd & the Monsters, and the Screamin’
Cheetah Wheelies will be a revolving slate of bands
that includes Dave Matthews Band, Big Mountain,
Ugly Americans, Cycomotogoat, Little Sister, Roll-

by Melinda Newman

July 2 CBS movie, “Wyatt Earp:
Return To Tombstone” ... Lita
Ford and Joe Walsh have rec-
orded “A Future To This Life,”
the closing theme for the “RoboCop” television series.
... Mary Black is in the middle of a seven-date U.S.
tour. Dates for the Irish singer include a New York
Beacon Theater show Saturday (18), the same day Ire-
land plays Italy in a World Cup match in New Jersey

. MCA will release a four-CD box set chronicling
Judy Garland’s vears on Decca Records. The collec-
tion starts with her demo recordings made when the
singer was 14. This year marks the 25th anniversary
of Garland’s death and Decca’s 60th birthday ... The
first slate of releases on Henry Rollins/Rick Rubin’s
joint imprint, Infinite Zero, will come out Aug. 16. The
label is devoted to reissuing classic recordings, as de-
termined by its owners, on CD). Among the first batch
are Tom Verlaine’s “Dreamtime” albumn, a live
Troublefunk album, Devo's “Duty Now For The Fu-
ture” and “Def Jam/The Maroon Singles,” a collection
of Rubin's earliest productions . .. I’oison’s Bret Mi-
chaels is recovering from a single-car collision that
occurred May 24 when Michaels’ auto erashed into a
telephone pole. The band is taking a break from re-
cording its sixth album until the singer recovers ...
The Mets have adopted Francis Dunnery’s tune
“American Life In The Summertime” as the team'’s
1994 theme song . . . The Auteurs embark on a seven-
city tour July 6 in Boston ... The members of Yes
have been inducted into Hollywood's Rock Walk, join-
ing previous honorees such as Aerosmith, Johnny
Cash, Jimi Hendrix, B.B. King, and Les Paul. The
band is preparing for its upcoming tour. .. John Paul
Jones is in the studio producing the new Diamanda
Galas album.

|
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@ BY LARRY FLICK

NEW YORK—Consolidated made a
hard decision while assembling its
forthcoming London Records debut,
“The Business Of Punishment.” After
a series of sensory-assaulting indie
releases that overflowed with politi-
cally charged lyrics, the trio opted for
a more traditional album structure
that allows the listener to catch a
breather and absorb the wave of in-
formation offered.

“We are well aware of the fact that
our records have been difficult to get
through, because it was nonstop, re-
lentless,” says band member Mark
Pistel. “It was an intentional state-
ment on our part. Our next logical
step was to rethink our approach to
making records, and dole out our
ideas in pieces that are a little more
accessible.”

That, however, should not imply

CONSOLIDATED: Mark Pistel, Philip
Steir, and Adam Sherburne.

that the edgy, radical act is softening
its attack. Quite the contrary. “The
Business Of Punishment” addresses
topics like feminism, sexuality, AIDS,
environmentalism, and animal rights
with enough energy and intensity to
fuel a revolution. Produced by the act
with assistance from Meat Beat Man-
ifesto’s Jack Dangers on the tune
“Born Of A Woman,” the set also
clicks with state-of-the-streets hip-
hop and funk rhythms topped with
pop hooks and melodies. In fact,
tracks like “No Answer For A
Dancer” and “Meat, Meat, Meat, and

Meat” are downright contagious. But
true to form, just when it appears
that a top 40-friendly musical formula
might be in place, Consolidated slices
through the groove with shards of
heavy metal and grunge guitars.
“For a moment, I think there was
some fear from their hardcore audi-
ence that we were going to try and
change them or alter their sound,”
says George Maniatis, director of
A&R at London, who discovered the
band when he worked at Nettwerk
Records in Toronto roughly four
years ago. “It’s an understandable

Artists & Music

London’s Consolidated Gets Down To Business Of ‘Punishment’

fear since so many majors take bands
with a strong underground fan base
and then completely ignore them. But
I listen to this album, and I hear a
band that is getting more focused and
a band that is fleshing out its initial
creative and political vision.”

To that end, London will launch the
project at alternative radio and club
level during the first half of July with
two caustically industrial remixes of
the first single, “Butyric Acid,” one
produced by Dangers and the other
by Mike Kandel, that are geared di-
rectly to Consolidated diehards. Man-

iatis says the next single, which will
be either “Worthy Victim” or “Cut-
ting,” will begin the label’s focus on
building a transition into the pop ra-
dio realm.

In early July, before “The Business
Of Punishment” is issued in the U.S.
August 9, the band will embark on a
U.K./European concert trek with
House Of Pain. An extensive state-
side jaunt is in the early planning
stages, and will likely commence late
summer/early autumn.

“I think the time is right for this

(Continued on page 16)

BRUCE DICKINSON STEPS FREE OF IRON MAIDEN

(Continued from preceding page)

rock band Tribe Of Gypsies, and
Dickinson was so blown away that
he enlisted the group to cut what be-
came the final version with Shay
Baby producing in London. Much of
the end product was co-written with
Roy Z, guitarist for the Gypsies,
who, incidentally, have also been
signed to Mercury, with their debut
set for October.

“It's basically a heavy metal al-
bum with a groove and with lyrics
which are founded in reality—but
with influences that don’t come
within a million miles of a heavy
metal album,” says Dickinson of
“Balls To Picasso.” “There’s African
and Latin percussion with raging

slabs of heavy guitar, but lots of fac-
ets of my voice that you've never
heard before. You'll go, ‘Oh, my
God! The guy can sing!"”

The nature of the album, says
Mercury VP of marketing John
Mazzacco, has sparked the label to
“snap him out of his Iron Maiden
shell and show all the dimensions of
Bruce Dickinson.”

Still, Mercury will tap into Dickin-
son’s Iron Maiden base immediately
with the June 27 release of the al-
bum’s lead track, “Cyclops,” to
metal stations. But the album-clos-
ing “Tears Of A Dragon,” the focus
track, will go simultaneously to al-
bum rock stations; its video will be

serviced to MTV’s “Headbangers
Ball” Friday (17). “It's a more mid-
tempo, passionate, and ambient mu-
sical presentation that shows he can
still rock with the best while fitting
into more mainstream program-
ming,” says Mazzacco.

Mercury will advertise in the rock
press and on “Headbangers Ball,”
but a novel aspect of its Dickinson-
ian promotional plans involve the
singer’s airplane pilot status. Start-
ing the second week of June, Dickin-
son, who is also an accomplished
fencer, will man the controls of a
twin-engine plane in visiting the
branches and stopping off for radio
station drop-ins and retail in-stores.

“Journalists and programmers
and retailers who are daring enough
will be invited to accompany Bruce,”
says Mazzacco of the three-week
Jjaunt. Adds Dickinson, jokingly,
“The last time anybody did this they
got elected president.”

Meanwhile, Dickinson has assem-
bled a power trio to back him on a
concert tour starting in September.

“We've kicked out the monsters
and the vaudeville stuff of Iron
Maiden concerts and won’t play any
Maiden songs at all,” says Dickin-
son. “There’s a perfectly serviceable
band called Iron Maiden who will
play Iron Maiden songs who don’t
need me to do bad versions.”

NERVOUS NEW YORK

home of the real underecround

WRECK RECORDS: hip hop

Tolaack IMMOoOoI

debut album, Enta Da Stage - over 33 weeks on
Billboard’s heatseekers’ chart

WEEDED RECORDS: reggae

mmad lion

smif-n-vwessun

debut single, “Buck Town” -
#1 four weeks in a row on
Billboard maxi-single sales chart

look for new single -

“Take it Easy”,

the follow-up to the smash hit -

“Shoot To Kill”

funkmmaster flex
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and weekly house tracks
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trance

Distributed by Max Entertainment 1501 Broadway Suite 13148 New York NY 1003b

212-730-71k0 (phone) 212-730-7210 (fax)

BILLBOARD JUNE 18, 1994

13



Artists & Music

ASCAP Ceremonies Honor Pop & Screen G_oposers

LOS ANGELES-ASCAP recently held its 11th annual Pop Music Awards and
its ninth annual Film and Television Music Awards at the Beverly Hilton Hotel
here. The Pop Awards were held May 7 and honored the writers and publishers
of the most-performed songs in the ASCAP repertoire for the 1993 survey year
(Oct. 1, 1992-Sept. 30, 1993). The Film and Television Awards were held April 20
and honored the composers of the most-performed TV themes and background
scores, themes, and underscores from the top TV series, and top box office film
scores. Each awards banquet drew more than 700 attendees.

Ennio Morricone is congratulated on his ASCAP Golden
Soundtrack Award at the Film and Television Music
Awards. Shown, from left, are producer George Martin;
composer Bill Corti, who spoke about Mosricone at the
presentation; Morricone; ASCAP president Marilyn
Bergman; actor Warren Beatty, who presented the award;
composer/producer/recording artist Quincy Jones, and

film producer Jeft Apple.

Recording group Toad The Wet

Sprocket gets an ASCAP Pop Award for
its song “All | Want,” published by Sony

Tunes lnc. and Wet Sprocket Songs.
Shown, from left, are band members

Todd Nichols and Glen Phillips; ASCAP

membership rep Tom DeSavia; band
manager Chris Blake; band member
Dean Dinning; ASCAP director of
membership Todd Brabec; and band
member Randy Guss.

Marc Beescn performs ASCAP song
of the year “When She Cries” at the

ASCAP Pop Awards. The song was

written by Beeson, recorded by

Restless Heart, and published by EMI

Music Publishing.

Jimmy Jam and Terry Lewis took
home a Pop Award for “That’s The
Way Love Goes.” Jimmy Jam, left, is
shown chatting with his fiancee, Lisa
Padilla, center, and ASCAP
membership rep Loretta Munoz.

Glenn Frey, left, and Don Henley are
honored with ASCAP's prestigious
Founders Award at the Pop Awards
ceremony.

Quincy D. Jones I, left, wins a top TV
series award at ASCAP’s Film and
Television Music Awards for his work on
“Fresh Prince Of Bel Air.” Presenting
the award is his father, Quincy Jones.

Warner/Chapoell executives celebrate
after Warner/Chappell Music Inc. is
named ASCAP publisher of the year,
with a total of 10 award-winning
songs. Shown, from left, are Jay
Morgenstern, executive VP/GM of
Warner/Chappell and president of
Warner Bros. Publications; ASCAP
president Marityn Bergman; and
Warner/Chappell chairman/CEO Les
Bicer, who accepted the award.

Nick Ashford and Valerie Simpson are

a winning duo, receiving an ASCAP
Pop Award for their song “I'm Every
Woman,” recorded by Whitney
Houston. Ashford and Simpson also
hosted part of the ceremony,
presenting awards to other winning
songwriters. Shown, from left are
ASCAP director of membership Todd
Brabec; Simpson; Ashford; and ASCAP
membership rep Alonzo Robinson.

Recording artist Jackson Browne
congratulates Diane Warren on her two
ASCAP Pop Awards, for the songs “I'll
Never Get Over You Getting Over Me”
and “Nothing Broken By My Heart.”
During the Founders Award ceremony,
Browne also paid tribute to his longtime
friends Glenn Frey and Don Henley.

Clint Black, center, won an ASCAP
Pop Award for “Burn One Down For
Me,” co-written by Frankie Miller (PRS)
and Hayden Nicholas, and published
by Howlin’ Hits Music. Shown with
Black are his wife, Lisa Hartman-
Black, and Warner/Chappell
chairman/CEQ Les Bider.

CISAC Congress Set For Fall;
Song Says It All For Writers

BACK IN THE U.S.A.: Under the
theme of “Protecting Creativity In
The Next Centwry,” the first CISAC
World Congress to be held in the
U.S. since 1946 will take place Sept.
18-22 in Washington, D.C. The bien-
nial event, staged by the global per-
forming rights association, and co-
hosted by U.S. performing rights
groups ASCAP and BMI, is expected
to draw senior officials from the Clin-
ton administration as well as mem-
bers of Congress. In fact, one high-
light will be the presentation of
CISAC’s gold medal to Sen. Edward
Kennedy (D-

to 99-year-old songwriter Irving
Caesar (who could not attend), con-
ductor Skitch Henderson noted,
“Irving Caesar is from a generation
that came to you with their new songs
and sang them to you.”

In her presentation to Simon, lyri-
cist/ASCAP president Marilyn
Bergman said, “She has warmth, wit,
and wisdom [and] ideas that concern
today’s woman.”

As recipient of the lifetime achieve-
ment award, singer Lena Horne said
she loved songwriters and has been
surrounded by them since she was 16

when she met

Mass.) in rec-
ognition of his
career-long
advocacy of
the rights of
copyright
owners.

Harold Arlen
and Ted
Koehler, writ-
ers of “Stormy
Weather,” the
standard
closely identi-

Sponsors
say the event
will focus *‘on
the opportunities and challenges of-
fered to creators and artists by the
rapid advancement in digital tools,
media, and networks.” Nicholas Ne-
groponte, founder and director of the
Media Laboratory of the Massachu-
setts Institute of Technology, will be
the keynote epeaker, formally
launching the congress’ discussions
Sept. 19.

Proceedings, set for Sept. 19 and
20, will include panels and roundtable
discussions with a global scope, while
World Congress internal sessions are
scheduled for Sept. 21 and 22. As a
global umbrella group of rights or-
ganizations, CISAC, now 68 years
old, will be marking its 39th World
Congress this year. For further in-
formation, contact media staffers at
ASCAP and BMI who are the U.S.
contacts for CISAC.

THE SONG IS US: The audience at
the 25th anniversary gathering of the
Songwriters Hall of Fame, June 1 in
New York, was treated to particu-
larly apt expressions of songs’ mean-
ings. Carly Simon, Lionel Richie,
Otis Redding, and the Bee Gees
(Barry, Robin, and Maurice Gibb)
were inducted into the hall at the
gathering.

Hall president Bobby Weinstein,

himself a songwriter, said, “[When
it’s] difficult to express a feeling,
there’s always a song that says it for
us.!,
As recipient of the patron of the
arts award, chairman/CEOQ of ad
agency BBDO New York Philip B.
Dusenberry, whose ad agency has
created some of the most successful
music jingles in recent years, said,
“When words fail, music speaks.”

New inductees and others honored
had interesting things to say: Simon,
for instance, said she came by writing
and singing because of a stammer she
suffered as a child. If she wanted
something at the dinner table, her
mother would say, “Sing it, darling,”
and the stammer would disappear; in
presenting the Johnny Mercer award

by Irv Lichtman

fied with
Horne since
she performe-
ded it in the musical film of the same
name.

And BMI chairman/CEO Frances
Preston put the value of a song
thusly: “[It's] your property and you
deserve protection as much as Don-
ald Trump’s property.” With that,
Preston called for Congress to ex-
tend copyright in the U.S. from life
plus 50 years to life plus 70 years,
which would be in conformity with
European countries.

The music publishing community
was also part of the awards proceed-
ings, with the Abe Olman award go-
ing to E.H. Morris founder Buddy
Morris, who was given his award by
composer Charles Strouse, who
noted that Morris was “a man of few
words. I will try to emulate him. He
was there for Jerry Herman, Cy Co-
leman, Carolyn Leigh, Charles
Strouse, and Lee Adams.” Morris,
who lives in California, has had a 60-
year career in music publishing. His
company was sold years ago to Paul
McCartney’s MPL Communications.

GOULD NEWS: Morton Gould,
the composer who retired as presi-
dent of ASCAP earlier this year, is
one of several composers commis-
sioned to pen a musical setting to
the poem “No Longer Very Clear,”
written by Pulitzer Prize-winning
poet John Ashbery. The poem and
the music were commissioned to
commemorate the 50th anniversary
of WNYC-FM, the New York City-
owned station. Gould also created
“WNYC-FM Rag” for solo piano; it
will end the program, which takes
place Monday (13) at 8:30 p.m. at
Alice Tully Hall in New York. Gould
will be the pianist for both works.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Soundgarden, Superunknown

2. Roxette, Crash! Boom! Bang!

3. Van Halen, Anthology

4. Metallica, Riff By Riff

5. Metallica, Binge & Purge.
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Congratulations

Kenny “G-Love” Greene

on receiving ASCAP’s R&B
Songwriter of The Year honors!

just the beginning!
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JEFFREY GAINES: DAZED, BUT NOT CONFUSED

(Continued from page 12)

op ads,” he says.

For his new release, which, like
the first, was produced by Richard
Gottehrer, Gaines says he took his
cues from the artist formerly known
as Prince. “When Prince did ‘Sign O’
The Times,” he got to jump and ex-
plore and put on different clothes,
musically,” says Gaines. “It was like
he was saying, ‘This is my paintbox;
I can dabble and play.’ That's the
way it should be.”

And that’s the way “Somewhat
Slightly Dazed” turned out: as
though it were painted from a broad
palette of colors, from the muscular,
trippy guitar pop of “I Like You” to
the Celtic-flavored ballad “Safety In
Self” to the impassioned, soulful
“Elliot.” Gaines says his first sin-
gle’s psychedelic aura is something
of a tribute to the original Manches-
ter, England, rave scene. “I don’t
want to go there [stylistically], but I
do want to stop there and say hello,”

he says.

As for the sweet, sunny lyrics of
“] Like You” —which underscore
the importance of being friends in a
romantic relationship—Gaines says,
“Some people think it’s all about
love, but it's more like, ‘Right now,
it’s cool that me and you have this
moment.’ It's like how it is between
5-year-olds—not contaminated or
weird. I wanted to write a song that
would translate that feeling.”

Gaines says he’s particularly
pleased with “Safety In Self,” which
concerns the death of his mother
last year. “It’'s about those of us on
the surviving side,” he says. “She
was a strong individual. Everyone li-
ved their lives seeking her approval.
When someone like that goes away,
you're out of gas—but you need to
get on with it.” The song’s Celtic ele-
ments, provided by the uillean pipes
of Black 47's Chris Byrne, was in-
spired both by a family joke that

=1 ®
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Blockbuster Pavilion Gross record sellout
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Gaines was an Irish name (the artist
and his relations are African-Ameri-
can), and by the fact that Gaines’
mother had “many characteristics of
the classic Irish mother.”

Another track Gaines is partial to
is “In Her Mind,” for which Gaines
drew on his experiences with “tragic
beauties, girls who have had some
heavy stuff in their lives” and crea-
ted one amalgamated character.
“It's one of those power-of-Prozac-
type songs,” he says with a grin.

To support his new record, Gaines
will be touring with a full band,
though he will likely do some solo
acoustic shows, which was how he
toured with his debut album. In fact,
Gaines performed more than 200
dates on that first go-round, many of
them supporting Tom Petty (with
whom he toured Europe) and
Melissa Etheridge.

EMI Records Group president
Daniel Glass says he sees Gaines as
a performer whose “albums support
his live show. You look at someone
like Melissa Etheridge, an amazing
live act who happens to put out rec-
ords every few years; I look at Jef-
frey as an artist like that. I saw him
five times at the Bitter End in New
York, even before he signed to
Chrysalis.”

But video will also be an impor-
tant component, according to Glass,
who notes that the “evolution of VH-
1, with [new president] John Sykes
aboard” will be a significant factor.
The “I Like You” video was directed
by Danny Jacobs, whose credits in-
clude Tears For Fears and Texas.

If anything, the chameleon-like
musical nature Gaines has exhibited
thus far is part of an effort to expand
the conventional wisdom about his
work, he says. “I see a lot of differ-
ent music, and interact with a lot of
different people and cultures. I don't
look like anyone in my audience; you
could say that's because they are
predominantly white, but if black
people came to my shows, I wouldn’t
look like them either. The moment
you can stereotype me, it’s time to
change.”

CONSOLIDATED

(Continued from page 13)

band,” Maniatis says. “This album is
less in your face, which helps. But the
bottom line is that they basically
started this wave of political correct-
ness among hardcore bands. So many
have jumped onto their bandwagon;
it’s time for them to enjoy some of
that success.”

The guys in Consolidated, how-
ever, are dubious about their possi-
ble future as mainstream stars. “It's
all a silly game that we choose to play
for our own selfish reasons,” says
band member Adam Sherburne. “I
don’t think I could live with myself if
I took the whole industry thing seri-
ously. This is a venue and catalyst for
an exchange of ideas and enlighten-
ment. Yeah, it would be real nice to
have a lot of people listening to what
we have to say. But if we can keep
the people who already care about
what we do, I think that’ll be just fine
with us.”

Continental Drift

DALLAS: With a touring schedule as demanding as that of any group
signed to a major label, the thrash/bluegrass band Killbilly can deliver
with the best of them. According to Craig “Niteman” Taylor, vocalist
and harmonica player, the band has traveled more than 300,000 miles
and played 1,000 dates in front of Killbilly fans. “We're the kind of band

that’s not middle of the road,” he
says. “We have fanatical followers
that have seen us dozens of times.
Either the people like us or they
don’t.” Apparently, mainland
China loves Killbilly musie, which
sounds a bit like a Flatt &
Scruggs album played at 45 rpm,
since the band was able to whip
100,000 people into a frenzy at the
annual Tsingtao Festival there last August. The fans were so turned on
to the first Western bluegrass-style band to play China that the police
had to keep shutting down the shows. The group has played nationally
since 1991 and made appearances in six countries in Europe last year.
Since the China gig, Killbilly has also released its second CD, “Foggy
Mountain Anarchy,” on the Crystal Clear Records label. Not being
signed to a major label has not cramped the band’s style, Taylor says.
In fact, he says the band members are happy right where they are.
“We're really happy with the deal we have with Crystal Clear,” he says.
“We have complete control and own our masters. We're happy with the
direction the band is going. We know who we are and what we want to
do.” Contact Sam Paulos at 214-630-2957.

i s

KILLBILLY

CHARLENE ORR

CHARLOTTE, N.C.: You could say that Shiner is on the fast track. To-
gether scarcely six months, this Charlotte power-pop trio knocked out
its five-song demo tape (engineered by Spongetones bassist/North Car-
olina pop guru Jamie Hoover) in just one day. Despite the rush job, how-
ever, the demo is strong enough to
have earned Shiner a berth in this
year’s North Carolina Music
Showcase. Even before Shiner
played the June 3 showcase, the
tape was arousing serious record
label interest, and no wonder. The
band’s three members come from
a variety of Charlotte-area pop
and metal bands, which shows in
Shiner’s sound—razor-sharp pop
hooks and choirboy vocal harmonies, powered by distorted overdrive gui-
tars a 1a Teenage Fanclub or old Hiisker Dii. “It’s inevitable that people
will hear the influences we have,” says Shiner guitarist/vocalist Will
Marley. “I just hope people will think it ends up sounding like us. My
tastes run toward heavy, heavy pop, especially British pop bands like
Swervedriver or Catherine Wheel. I like to get that pop basis in there,
and then dump in the noise.” Contact Marley at 704-375-8235.

DAVID MENCONI

SHINER

BOSTON: Continuing this city’s longstanding tradition as a breeding
ground for singer/songwriters is the promising Maria Sangiolo. For six
years, Sangiolo has spent her days as a Boston University career counse-
lor and evenings and weekends playing the region’s many folk houses
and listening rooms. Now that her stunning Brooks Williams-produced
debut CD, “Eyes Of The Heart,” is out on her own
Raging River Records, Boston University may need
to start looking for a replacement. “I always knew
music would be a big part of my life,” says Sangiolo,
30, who booked her own cross-country tour two years
ago, visiting 26 states in two months. The singer,
whose vibrato has been compared to that of Joan
Baez, sports her own sweet, wistful style and flair for
songwriting. She reports that “Eyes” is about to go
into a second 1,000-copy pressing. Also in store: a ma-
jor cross-country tour this fall. “Boston is a great en-
vironment to learn from,” she continues. “I really relish being part of
this community and then branching out from there.” Contact: Toby
Goldberg at Center Stage Management, 617-623-0808.

GREG REIBMAN

SANGIOLO
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Bhangra Music
Comes Stateside
Via Multitone

B BY DAVID STANLEY
LONDON—U.K.-based Multitone
Records will bring its bhangra musie
roster to Minneapolis this month
when it launches its U.S. operations
there June 27.
Bhangra, a genre of traditional
northern Indian folk music that has
been fused with a wide range of West-
ern dance beats by second- and third-
generation Anglo-Asians, has been
pioneered by Multitone. which
formed a partnership deal with BMG
(U.K.) last year. It is already gaining
some acceptance throughout Europe,
the Far East, Canada, and the U.S.
Paul Bernard, former director of
international at KUOM Minneapolis,
the University of Minnesota's eclectic
and influential radio outlet, has been
appointed Multitone’s U.S. represen-
tative with responsibilities for mar-
keting and promotion.
“Bernard was one of the first peo-
ple in the U.S. who picked up on
bhangra.” says Multitone managing
director Pran Gohil. “He's a well-or-
ganized and well-informed person
who will have all the resources of the
BMG group at his disposal in order to
tap into radio and the media on the
market.”
Multitone's U.S. produect will be
distributed by Chicago-based M.S.
Distributing Co., which, through a
new link with Select-O-Hits, will
guarantee nationwide distribution.
“We had the option of being part of
the BMG network,” says Gohil. “We
still have that option, but the problem
is that the company is geared to han-
dling BMG U.S. labels and its stars.
Our label requires special nursing,
care, and devotion, and we felt it could
best be given by a company that could
devote time and enthusiasm. M.S.
was one of the five or six companies o
recommended to us by Pete .Jones, o~ T You demand experlence and
head of distribution at BMG [U.S.]. j . .
BMG's Bob Morelli also did a lot of , commitment behind the scenes.
investigation for us.” ] e *
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WORLD CUP USA SCORES

(Continued from puge 10)

Oprah Winfrey.

Gayton says Houston “is the single
hottest performer right now.”

According to Gayton, World Cup
officials attempted to match each host
city with appropriate performers for
opening celebrations.

In Dallas, for example, the featured
performers at the June 17 Cotton
Bow! opening will be country artists
Lee Greenwood and Tucker.

June 18 at Giants Stadium in New
Jersey, Liza Minnelli and Hall and

MAJOR MUSICAL ACTS

Sounds Of Blackness will be featured.

At the Rose Bowl in Pasadena,
Calif., Rhino/Forward artist Poindex-
ter has been signed to performn June
18.

The artists, save for Hall and
Sounds Of Blackness, will likely stick
with their best-known songs rather
than perform material from their new
releases.

David Johansen, better known as
his alter ego Poindexter, says he
would rather play his new single,

“Breakin’ Up The House,” than the
big hit “Hot Hot Hot,” which he has
been igned to perform. Quips Jo-
hansen, “But [the World Cup organiz-
ers] were going on about football
hooliganism. Why can’t ‘Breakin’ Up
The House’ be a football anthem?”

Warner Bros. act the B-52’s will
headline the Boston opening at
Foxboro Stadium June 21.

At the Pontiac Silverdome in De-
troit, Larry Gatlin and dance diva
Martha Wash will appear June 18.

At the Citrus Bowlin Orlando, Fla.,
Secada will be featured June 19, while
Carlos Santana, members of the
Grateful Dead, and Clarence
Clemons will be the star performers
at the Stanford Stadium opening in
the San Francisco area June 20.

“We really tried to get a diverse se-
lection of artists to give it an Ameri-
can feel,” Gayton says. “With artists
ranging from Tanya Tucker to Jon
Secada, we are really covering the
spectrum.”
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The Washington D.C., opening
June 19 at RFK Stadium will feature
Chaka Khan, Hall and Sounds Of
Blackness, Johnny Gill, and Norwe-
gian singer Sissel.

In addition, World Cup Week at the
Hollywood Bowl will coincide with
tournament finals week, running July
10-16.

The series will open July 10 with
JVC Jazz at the Bowl, an annual
event that will be staged early this
vear to coincide with the World Cup.
Featured performers will be L.ou
Rawls, Khan. Buddy Guy. and Stan-
ley Jordan.

Pianist Van Cliburn with the
Moscow Philharmonic Orchestra con-
ducted by Vassily Sinaisky will be fea-
tured July 11.

Violinist Itzhak Perlman, Linda
Ronstadt, and the Los Angeles Phil-
harmonic, conducted by John
Williams, will perform July 12.

On July 14, Brooks will perform a
special acoustic concert, with portions
of the show backed by the Hollywood
Bowl Orchestra.

Gipsy Kings and Jose Luis Rod-
riguez will headline a show with co-
median Paul Rodriguez July 15.

The series will conclude with “Al-

| addin's Lamp—An Arabian Nights

Fantasy With Fireworks"” July 16.
The program will feature the Holly-
wood Bowl Orchestra conducted by
John Mauceri, singer/actress L.ea Sa-
longa, and Reece Holland.

Also, opera tenors Jose Carreras,
Placido Domingo, and Luciano
Pavarotti will reprise their 1990
World Cup concert with a July 16
Dodger Stadium appearance.

BHANGRA MUSIC

(Continued from preceding page)

ing the Moodswings-produced “I Feel
No Pain” by female artist Bindu and
“Shakin’ Shankar” by the act DMF.
Bindu and XLNC will share top
billing at an Aug. 7 concert in New
York's Central Park. This will be fol-
lowed by a gig at New York’s SOB
(Sounds Of Brazil) club, plus concerts
in other major cities.

Multitone director Jitesh Gohil,
who has been involved in setting up
the firm’s U.S. operation, says, “It’s
an interesting development in our
history, and we weren’t really sure
how the U.S. was going to shape up.
But it’s much more of an open market
than people in the U.K. realize. There
is an acceptance of new styles of mu-
sic at many different levels. Tribal
house is very big at club level, and it’s
unbelievable on the radio side with all
the different types of music played.”

BMG owns a stake in Multitone and
also is looking to acquire a stake in
one of its Indian licensees, Crescendo
(Billboard, April 23). Sources say
long-term plans include cooperation
between the two companies.

Looking for a Back Issue of
BILLBOARD?
To purchase, call
800-669-1002
or
614-382-3322
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GEFFEN CD-ROM

(Continued from page 11)

the most ground-breaking videos on
TV. Beil says that while he initially
expected—and encountered—some
resistance from labels approached
about having their music used in
Geffen’s game, “once I showed it to
them, they were sold.”

The clips include Gabriel’s
“Sledgehammer,” Guns N’ Roses’
“November Rain,” Metallica’s “En-
ter Sandman,” Van Halen’s “Right
Now,” and Hendrix’s “Are You Ex-
perienced?”

“If this had been purely a music
video compilation, it would have
been a great compilation,” Beil
says.But it wouldn’t do one-tenth
of the sales it will do if it catches on
as a game. If you look at what’s sell-
ing right now, it’s the games.”

Video directors will be pleased to
know that their work may come un-
der closer scrutiny as a result of the
game, he adds.

“You have to be familiar with the
videos to play the game well,” says
Beil. Each artist was provided a full
screen on which to list information
about themselves and the specific
video to the players.

“We've found in tests that people
liked the videos more because they
noticed more detail [as a result of
unscrambling the clips],” Beil says.

MTYV likely will be a key factor in
the label’s promotional efforts, he
notes.

NEW YORK—Although “Vid Grid”
represents the first interactive prod-
uet to fall under Geffen's aegis, the
label has been active in the on-line
arena, having established, among
other things, a forum on Compu-
Serve allowing 'netters to tap into
such information as tour schedules,
new artist releases, and 30-second
sound bites of its product.

Geffen takes the latter concept a
leap forward June 20 when it will offer
the estimated 2 million CompuServe
subseribers the opportunity to down-

Geffen Puts Aerosmith Music On Line

Users Access Previously Unreleased Track

load an entire song over computer
lines. Better still, says Geffen, the
-song will be a previously unreleased
one: “Head First” by Aerosmith,
which was recorded during the band’s
studio sessions for the “Get A Grip” al-
bum but not included on the set. Com-
puServe members then will have sev-
eral weeks' access to the file (the exact
time window is still being worked out,
says a Geffen spokesperson).
Downloading a single three-minute
pop song, though getting easier as
technology advances, is still a time-

consuming process. “Head First,”
compressed into a 4.3 megabyte file, is
likely to require from 30 minutes to an
hour to download, depending on the
speed of an individual user’s modem.
CompuServe is waiving connect-time
charges for the promotion, Geffen
says, and Aerosmith is waiving all roy-
alties for the song,

“If our fans are out there driving
down that information superhighway,
then we want to be playing at the
truck stop,” said Aerosmith’s Steven
Tyler. MARILYN A. GILLEN

The Geffen executive says he con-
ceptualized “Vid Grid” in late 1993
while he was working on a jigsaw
puzzle with his kids. The idea of a
moving jigsaw puzzle intrigued him.
As a lawyer at the label, it occurred
to Beil that music videos would pro-
vide the perfect pieces, he says.

Beil contacted Jasmine Multime-
dia Publishing, with whom he’d
worked before, and pitched the idea
in early 1994. By June, a working
prototype was ready for demonstra-
tion, and the release date was set for
September.

The production schedule proceed-

ed at a relatively quick pace because
the design itself was fairly straight-
forward, says Beil, once Jasmine’s
engineers had broken the video bar-
rier. “This is the first time any com-
pany came up with the technology
or had the idea to go inside the
video, within the borders of the
video, and move the pieces around
while it’s still playing,” Samit says.
Compression of the videos, some of
which were nine minutes long, was
another challenge. It takes a day to
digitize one minute of video, he
notes.

Beil worked closely with Jasmine

Multimedia engineers (after confer-
ring with his 10-year-old child) to
create the game’s strategies and
tiers of difficulty.

Beil says he fought to offer the
participating artists a “fairer” roy-
alty in licensing the clips than is
common in current Silicon Valley
practice. As a label executive him-
self, he says he hopes to set a new fi-
nancial standard and send a mes-
sage to the multimedia industry
that the content producers are li-
censing is worth more money than
they have been paying.

Geffen is kicking around a num-

ber of ideas with its artists for fu-
ture interactive projects, including
music-driven titles, but Beil says
the label won’t do anything just to
be doing something.

“We are 100% a music compa-
ny,” he says. “This happened to be
a game idea that [Geffen] decided
to go with. But we are not setting
ourselves up to be in the business
of producing CD-ROM titles one
right after the other. We have a
couple of ideas that we love and we
are going to follow our passion on
that.”

For now, Geffen is focusing on
*“Vid Grid.” The label will likely
team with Microsoft for a cross-pro-
motional campaign to introduce the
game, which is an ideal way for Mi-
crosoft to demonstrate the capabili-
ties of its computer and operating
system, Beil notes. A big push is ex-
pected at the Summer Consumer
Electronies Show, June 23-25 in
Chicago, where Jasmine will have a
booth.

System requirements to play the
game include a 486 SX, 25 MHz,
IBM-compatible computer with a
mouse, double-speed CD-ROM
drive, and 4 MB RAM. The system
must have 8-bit Digital Sound or be
SoundBlaster (TM) compatible, and
have a monitor with 640-by-480 pix-
el resolution capable of displaying
256 colors.

1-800-NMS-NEWS. IT’S THAT SIMPLE.

his July 19-23, the New Music Seminar will cel-
T ebrate its 15th anniversary as the most impor-
tant, best attended music industry meeting in the
world. Thousands of international delegates will
gather in New York to achieve their industry goals.
NMS's renown New Music Nights Festival will host
400 bands playing in 30 venues during 5 nights.
More than 800 press delegates will cover the
event, and you can be a part of the celebration.

This year it's easier than ever to register for
the New Music Seminar. Just call 1-800-NMS-
NEWS. With one call you can register and get the
best deals on travel and hotel accommodations. If
you register before June 17 you'll save $60 off the
walk-up registration rate and be listed in the NMS
Directory Guide.

This year boasts an exciting program including a
keynote address by Atlantic Records President,
Danny Goldberg, and Weber Prize ceremonies hon-
oring CBGB founder, Hilly Kristal and Uptown
Records founder, Andre Harrell.

30 panels will cover A&R, marketing, publishing,
radio, video, law, dance, rap, metal, country, jazz,

NMS IS PROUD TO WELCOME OUR 1994 SPONSORS

and more; 10 D.L.Y. clinics with accompanying liter-
ature on topics ranging from how to start your own
label and how to publish your own periodical, to
building your own studio and booking your own
tour; and 10 invitation-only symposia on subjects
as diverse as management and digital journalism.

These highlights are bolstered by gatherings
of such professional organizations as the
International Managers Forum and the Music
Video Association; the second annual Kids Music
Seminar; a rock and roll art and photo exhibit; an
alternative fashion show presented by Cotton
Inc; and a special performance by British per-
cussion sensation Stomp.

This year also features a muitimedia program
including panels, a guide to the best titles avail-
able, and an interactive theater showcasing
hourly demos from Voyager, lon, Microsoft, and
others.

IT'S THAT SIMPLE. NEW MUSIC SEMINAR
1994 IS AN EVENT YOU CAN'T AFFORD TO MISS.
DON'T DELAY. DIAL 1-800-NMS-NEWS AND
REGISTER TODAY.
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INNU ROCK: Kashtin’s
emotive, compelling, and cul-
turally rich music on “Innu”
is sung in the Native-Ameri-
can language the album is
named for, yet it will likely
transcend any language or
cultural barrier.

The folk-rock Canadian
duo found success above the
border with its self-titled
1989 debut on Canadian indie
label Concept Music and with

O F

there is no language barrier
because of the emotion of the
music.”

The label is working
“Innu” at album alternative
and public radio outlets and
is focusing on three emphasis
tracks, “Nikanish,” “Nekash-
tuamani,” and “Harricana.”

Gabriel is hoping in-store
play and press will help
break the band in the U.S.

“We're also focusing heav-
ily on the informational news
shows and cultural shows,
such as ‘All Things
Considered’ and
CNN,”  Gabriel |‘|
says. He adds that ‘
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Wright Stuff. Country
newcomer Chely Wright is
hoping to find acceptance
at radio with her version of
Harlan Howard’s “He's A
Good Ole Boy,” the first
single from her Polydor
Nashville debut, “Woman
In The Moon.” The 23-
year-old country artist
penned several songs on
the album.

REGIONAL HEATSEEKERS #1°8§

MOUNTAIN
Offgpring, Smash

the label also will
market the album
to Indian radio,
newspapers, and

NORTHEAST
Adam Sandler, They're All Gonna Laugh At You
- T
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connection runs deep as Cat-

herine drummer Kerry

Brown tied the knot with the

Pumpkins’ D’arcy June 8.

And, more importantly, an

upcoming limited-edition 7-

inch single, due in August,

will feature Star Children,
the “mystery” band com-
posed of Brown on drums
and Corgan on guitars and
vocals. The B side will be

“Songs About Girls” from

Catherine.

TVT is working “Idiot”
from “Sleepy”
full-force to col-
lege and mod-
ern rock outlets.

EAST NORTH CENTRAL
| Adam Sandler, They're All Gonna Laugh At You

A

WKQX (Q101)

Chicago,
WXRT  Chi-
cago, and

CARRIE

N G S.

BORZILLO

County, Fla., is known to his
students as Mark St. Juste.
The rapper and his students
will perform the first single,
“We Got A Lesson To
Learn,” July 13 at the Na-
tional Drug Abuse Resist-
ance Education (DARE) con-
vention in Orlando.

Sweet MSJ also has hosted
“The Fun Zone,” a children’s
feature on the South Florida
Fox affiliate, WDZL-TV.

Rockin’ Mothers.

specialty stores.
Kashtin  will
have one song in
the upcoming Ted
Turner-produced
“Native Ameri-
cans” documen-

MIDDLE ATLANTIC | CFNY Toronto
Black Moon, Enfa Da Stage are playing the

7 '8 — record. The vi-

SOUTH ATLANTIC deoclip is re-
| 69 Boyz, Nineteen Ninety Quad ceiving expo-

I\ { v sure on MTV’s

“120 Minutes,”

Blind Appetizer. Miramar
is using a six-song EP to
whet the appetites of
modern and album rock
PDs and fans for Blind
Tribe’s full-length debut,

Memphis-based rockers
the Mother Station will
open for Collective Soul
June 17-28 in support of its
EastWest debut, “Brand
New Bag.” KLOS Los

WEST NORTH CENTRAL
LAdam Sandler, They're All Gonna Laugh At You |
bl IR AR A I L R,

PACIFIC |
~ Offspring, Smash

Angeles and WLZR
Minneapolis are among the
album rock outlets on “Put
The Blame On Me,” which
moves 39-37 on Album
Rock Tracks this week.

its follow-up, “Innu,” re-
leased in Canada in 1992.
With the help of Sony’s
TriStar label, Americans are
being introduced to this
unique blend of music. The
label released “Innu” domes-
tically May 17 and is gearing
up for a new album, which
will be released simultane-
ously in the U.S. and Canada.
“This is a highly emotional
record,” says TriStar VP/GM
Howard Gabriel. “We feel

tary, set to air on
TBS in October.
Kashtin already
has received inter-
est from its musi-
cal peers. The
band has landed opening
slots for Daniel Lanois and
Gypsy Kings, an act the
group has been compared to.
It also has had a few songs
featured on the television
show “Northern Exposure.”
Robbie Robertson is pro-
ducing the upcoming atbum,
which will feature Peter Ga-
briel’s drummer, Manu
Katche.

SLEEPYHEADS: There’s
been much talk these days
about the alternative Chi-

SOUTH CENTRAL
l The Mavericks, What A Crying Shame

T HE

REGIONAL
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Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
. Adam Sandler, They're All Gonna Laugh..
Big Head Todd/Monsters, Sister Sweetly
The Mavericks, What A Crying Shame
Frank Black, Teenager Of The Year
Martina McBride, The Way That | Am
Ottspring, Smash
Prong, Cleansing
12 Gauge, 12 Gauge
Jimmie Vaughan, Strange Pleasure
Smokin' Armadillos, Out Of The Burrow
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MIDDLE ATLANTIC
. Black Moon, Enta Da Stage
. Frank Black, Teenager Of The Year
. Adam Sandler, They're All Gonna Laugh..
Crystal Waters, Storyteller
Mandy Patinkin, Experiment
Me’Shell Ndegeocelio, Plantation Luilabies
. Milla, Divine Comedy
Otfspring, Smash
Big Head Todd/Monsters, Sister Sweetly
. Blackgirl, Treat U Right
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cago-based rockers known as
Catherine. The band moved
from small indie March Rec-
ords to TVT Records, which
re-released the band’s debut

EP, “Sleepy,” May 3. Smash-
ing Pumpkins front man
Billy Corgan produced the
disc.

The Smashing Pumpkins

and the band is
set to perform
July 22 at a
Q101-sponsored

music festival.
Catherine’s
full-length debut, “Sorry,”
due on TVT this fall, will fea-
ture a cover of the 1969 Bee
Gees’ song “Every Christian

Lion Hearted Man Will Show
You.”
POSITIVITY: Rapper

Sweet MSJ and Street
Street Communications are
hoping to bring positivity
through music to school-aged
kids with his debut, “NaCL.”

Sweet MSJ, a fifth-grade
teacher at Deerfield Park EI-
ementary School in Broward

due later this year. “Set Me
Free” and “Mold,” from the
self-titled EP, are the
emphasis tracks. The San
Diego-bred, Seattle-based
band will hit the road in
August.

WEDR Miami and WRBD
West Paim Beach, Fla., are
playing “NaClL.” “We're try-
ing to put some positivity in
rap,” says Michael Howard,
Street’s VP of marketing.
The Boynton, Fla.-based la-
bel is distributed by Alliance
Distributors.

Assistance in preparing this
column provided by Silvio
Pietroluongo.
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ARMISTS & MUSIC

BESLA At its Best. The Black Entertainment & Sports Lawyers’ mid-year conference
broke its previous attendance record with more than 300 registrants during the Los
Angeles meeting. The daylong summit on the state of African-American attorneys
in the fields of entertainment and sports addressed such issues as black-on-black
client/counsel representation and free agency for athletes. BESLA’s annual
conference is scheduled for November in Nassau, Bahamas. Pictured are Gary
Watson, BESLA conference chairperson, and vocalist Mary Wilson.

B BY BRETT ATWOQOD

LOS ANGELES-—Silas/MCA
Records is banking on strong
crossover appeal and striking good
looks to help break singer London
Jones’ debut album, “For You.”
The labels are launching the debut
with a ‘“‘one-two” promotional
punch at radio and retail, which
they hope will send the artist’s ca-
reer into orbit when the album
streets Aug. 2.

Louil Silas Jr., president/CEO
of Silas, has lofty ambitions for
Jones. “London is the Michael
Jackson of the next generation,”
says Silas. “He has more than just
urban appeal—he has universal
appeal. We're going to introduce
him to [ R&B] radio, then hit top
40. I think he has an image and
sound that both formats will em-

YOU SHOULD HAVE BEEN THERE.: “If it came down
to it, I'd lay down my life for my people,” said Stevie Won-
der in his socially punctuated Diamond Award acceptance
speech at this year’s International Assn. of African Amer-
ican Music conference June 2-5 in Washington, D.C.

Emphasizing his commitment to helping end the vio-
lence that holds many urban communities hostage, Wonder
indicated that he was a staunch supporter of gun control
and said, “You can't say people are not hurt by those
|gangsta rappers] who speak out graphically about what’s
happening in the community."”

Less a radio promotion vehicle than other R&B conven-
tions, IAAAM presented some of the most comprehensive
and insightful meetings of-
fered. The seminars were
well-focused, delivered
knowledge, and encour- rm

aged self-determination hyth
among attendees. R m

The role of technology
within the music business ﬂm m
was emphasized by a num-
ber of participants. “I was B’"es T
one of the first people at |
Columbia to embrace
BDS,” said Pendulum chief
Ruben Rodriguez, “but a
lot of radio PDs out there are just using computer data
alone to make programming decisions. You have to remem-
ber that this is also a creative business, and instinet is very
important.

MCA A&R exec Andre Fischer suggested that technol-
ogy has developed the capacity to make music perfect—
but at the expense of its soul, and that some producers
have let that technology rob them of their capacity for cre-
ativity. Szid Fischer, “Today, a lot of guys have to go back
to the "70s to catch a groove.”

Fischer wrged voung producers not to forget their crea-
tive side. “It's important to focus on the personality of an
artist, and not the technique of the production,” he said.

On another front, the subject of old vs. new was explored
in several meetings, and there was some sense of genera-
tional bonding, as up-and-coming industry soldiers pow-
wowed with the veterans—discovering the two camps have
much in common.

At the same time, veteran producer Bernard Belle ex-

IAAAM °94 Focuses On Opportunity,
Creativity, & A Wonder-ful Performer

by J. R. Reynolds

pressed concern over longtime producers not getting the
same opportunities as less experienced producers.

“A lot of young label owners are giving even younger
produeers with .. . one hit their own label deals,” he said.
“There are a lot of older producers out there who are not
getting a chance.”

Belle thinks more emphasis should be placed on nurtur-
ing new talent before putting them in a position they may
not yet be ready for. “I've always been about getting as
much knowledge as possible from older veterans in the
business,” he said.

Developing a broad business education was a key idea
at the IAAAM conference, with seminars crossing creative
boundaries and exploring
publishing rights, enter-
tainment law, manage-
ment, and methods of busi-
ness empowerment.

En Vogue vocalist
Dawn Robinson said she
attended IAAAM seminars
for information that will
help her with her new pro-
duction company, Break A
Dawn, “It’s important to
know that I can be success-
ful in other aspects of the
business as well as with En Vogue,” she says.

“As long as En Vogue works, I'll be there. But in the
meantime, I'm also working on other avenues for expand-
ing my horizons in the business. The challenge is to grow
and learn.” Robinson says her company is developing
Christon, a male R&B duo from the San Francisco Bay
Area.

Rounding out the IAAAM conference was a well at-
tended showcase and the fourth annual Diamond Awards
Gala Dinner. Along with Wonder and Fischer, Black
Uhuru, Grandmaster Flash, Koko Taylor, Andre
Crouch, and Dr. Billy Taylor earned IAAAM’s Diamond
Awards for Excellence.

The fast-paced but lengthy dinner also presented
1AAAM’s Contributors Award winners: Walt Love,
Myrna Williams, Vernon Slaughter, Lee Bailey, Larkin
Arnold, James Jones, and Russell Simmons.

But the highlight of the evening was clearly Wonder's

(Continued on page 26)
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brace.”

The first single, “Joi,” will go to
R&B and rhythm crossover radio
June 20. A commercial cassette
single will street June 28, followed
by a remixed maxi-single July 11.

The label wants to secure a pro-
motional tie-in
with a major
video channel,
according to
Sara Melendez,
VP of marketing
and artist devel-
opment for Silas
Records. The
video clip for
“Joi” will be ser-
viced to national and local video
channels later this month.

Executives at Silas hope to inte-
grate the album at listening post
programs in national retail chains
in August. In late April, Silas and
MCA regional promotion staffers
received advance tapes of the al-
bum and distributed them to key
retail buyers and radio program-
mers.

An extensive promotional tour is
planned to begin in August or Sep-
tember; it will include in-store ap-
pearances, club dates, and local
video show appearances.

Early fanzine ink includes Fresh
and Right On!, with general con-
sumer press expected closer to the
August release date for the album.

The influence of Michael Jack-
son on Jones is apparent, as the 14
tracks on the debut tap into the in-
nate soul and raw groove sensibili-
ties that characterize Jackson.

JONES

Silas’ Lofty Launch For London Jones
Image, Sound Share Billing In Singer’s Bow

“I don’t mind the comparison at
all,” says Jones. “If people feel the
same magic that Michael brings to
his musie, then I'm honored. My
sound and style comes natural to
me, though Michael was obviously
an important influence.”

Jones came to the attention of
Silas after the singer sent an unso-
licited videotape performance to
the label. “We sent a raw video
tape with me and my brother per-
forming four songs,” recalls Jones.
“They saw it and wanted to know
if it was really me singing on the
tape. After a personal meeting,
they obviously found out that I're-
ally could sing and that I hadn’t lip-
synched on the tape.”

The recording of the debut was
quick and crazed, according to
Jones. “It all came together so
fast,” says Jones. “We were laying
tracks in one room, while I was still
writing lyries in another.”

The result is a collection of di-
verse soul, ranging from the up-
tempo “Joi” to the spacious,
swooning ballad “Over & Over.”

“I love to write under pressure,”
says Jones. “That’s when I am at
my absolute best. I know exactly
where I want to go with the sound
of my music. I don’t even know
how to write notes. I just find my
way on the keyboard.”

For Jones, the release of his first
album is the fulfillment of a life-
long dream.“l feel like I've been
held back my entire life,” says
Jones. “I’'m very excited about the
future. This album is just the be-
ginning.”

ARTIST DEVELOPMENTS

JAZZING UP THE STREET

They be Jaz B. Lat’n, and with
their debut EP on Mercury,
“Street Gamins,” the group is
shopping for props by fusing new
and historic music—a blend that
label executives feel will attract
cutting-edge listeners.

The group’s sound is “totally on
the abstract A Tribe Called Quest/
Gang Starr tip,” says Eddie
Santiago, a marketing manager at
Mercury.

“We sampled a lot of obscure
music from the ’20s and '30s,” says
Winston Rice-N-Beenz, who
produced “Street Gamins” with
Dose, half of the Cutting Records
duo 2 In A Room.

Adds Cool Baby Finster, 18, a
member of the group along with
Bugs (18) and DJ Ed Noodles (15),
“The relationship [Jaz B. Lat’'n)
has with the past is, basically, in
the depression days, kids used to
roll the same way kids do now—on
the streets, in packs, doing what
they have to to survive.”

The title of the set, which ships
Aug. 23, came straight out of the
Merriam-Webster dictionary.

According to that source, a gamin
is “a boy who hangs out on the
streets; an urchin.” Finster says,
“That’s what we are.”

Continues Rice-N-Beenz, “We
tried to combine hip-hop with old
Jazz and also funk. It’s something
that we wanted to hear for the
longest. What we learned from the
past is what we're trying to bring
out for the future.”

With a sense of history, the
rappers and their producers view
their efforts as part of a musical
continuum. “There are a lot of jazz
players and composers that are
Latin,” says Rice-N-Beenz. “A lot

(Continued on page 27)
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PHAT LIKE THAT: Two singles made huge leaps into the Hot R&B Singles
chart’s top 15. “Funkdafied” by Da Brat (So So Def) jumps up 10 places, 24-
14, after earning the Greatest Gainer/Sales honors for the past two weeks.
This week, single sales increase 21% and the song moves 54 on the sales-only
chart. Radio continues to grow, and it ranks No. 9 at KIPR Little Rock and
No. 11 at KKDA-FM Dallas and WZAK Cleveland. Airplay points increased
49%, moving it 70-50 on the airplay-only chart. “I Swear,” by All-4-One (Atlan-
tic), moves 23-13, making its largest gains in sales points. “I Swear” moves
up two places from No. 6 on the sales-only chart, increasing nearly 40%. It
ranks top 10 at four stations: WCKU Lexington, Ky., WJHM Orlando, W.JBT
Jacksonville, Fla., and WNOO Chattanooga, Tenn.

CLOSER TO THE TOP: The records in the top 10 of the singles chart ben-
efited most from large increases in airplay points. “Sending My Love” by
Zhane (Illtown) increases 25%, lifting it 11-7. It ranks top five at 12 stations
and No. 1 at four others: WBLS New York, KJLH Los Angeles, WWWZ
Charleston, S.C., and WQOK Raleigh, N.C. It moves to No. 6 in airplay-only
rank. “Willing To Forgive” by Aretha Franklin (Arista) shines bright on the
singles chart, rising to No. 6. On the radio-only chart, it increases 20%, giving
her a top 10 national radio record. It ranks No. 1 at five, including KACE
Los Angeles, KSJL San Antonio, and WWIN Baitimore. “I Miss You” by
Aaron Hall (Silas) earns the former Guy vocalist a top five single, rising 6-
4. Radio continues to build along with strong video play. It increases 14% in
airplay points and lands at No. 4 on the airplay-only chart. “Miss You” gets
top-ranked airplay at 14 stations, including KKDA-FM and KJMZ, both in
Dallas, WJBT Jacksonville, Fla., and WXYV Baltimore.

GREATENT GAINER/SALES: This week’s sales gainer is “Tootsee Roll”
by 69 Boyz (Down Low), fueling the single 69-51. Sales grew 59%, and it ranks
No. 20 on the Hot R&B Singles Sales chart. The album, “Ninety-Nine Quad,”
debuts on the Top R&B Albums chart at No. 34.

ANY TIME YOU WANT: “When Can I See You” by Babyface (Epic) earns
the Greatest Gainer/Airplay award. It moves up the overall chart 51-38, mainly
from a 38% increase in airplay points. It ranks top five at WYLD-FM New
Orleans. It has top 10 exposure at WBLX-FM Mobile (No. 8), WZAK (No.
7), and WFXC Raleigh, N.C. (No. 10).

IT’S THAT OLD BOOTY SEASON: There are a number of booty records
vying for the public’s attention. Three are bubbling under the singles chart:
“Late Night Creep (Booty Call)” by M.C. Breed (Wrap); “Da Booty Call” by
Da Ko Boyz (Maverick); and “Butt Booty Naked” by AMG (Select Street).
The biggest booty record this week is “Booty Call” by Blackstreet (Inters-
cope). It slides up the overall singles chart 49-37, as radio increases 11%. It
ranks top five at WIZF Cincinnati and KVSP Oklahoma City.
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SOMEWHERE" by Shanice (Motown) drives up the singles chart 44-31
with a 21% increase in radio points. This week, it is top 10 at WZFX Fayette-
ville, N.C,, and it is top 15 at five others, including WENN Birmingham, Ala.,
WWDM Columbia, S.C., and KMJM St. Louis.

BUBBLING UNDER. siiss

TITLE
ARTIST (LABEL/DISTRIBUTING LABEL)

BUTT BOOTY NAKED
AMG (SELECT STREET)

VISIONS OF NEFERTITI
NEFERTITI (MERCURY)

TITLE
ARTIST (LABEL/DISTRIBUTING LABEL)

FUNKY Y-2-C
THE PUPPIES JOEY BOY/CHAOS/COLUMBIA}

SEE ME
DRAMA (PERSPECTIVE)

LUV 4 DEM GANGSTA'Z
EAZY E (MCA)

PROPS OVER HERE
THE BEATNUTS (VIOLATOR/RELATIVITY)

LAST WEEK

SLOW
SMOOTHE SYLK (MCA)

COME WITH ME
RONNY JORDAN (4TH & B'WAY)

I I N S S T

PUMP
VOLUME 10 (RCA)

U GO GIRL

TAG TEAM (LIFE/BELLMARK)

FLOW ON
LORDS OF THE UNDERGROUND (PENDULUM)

WHAT U DO 2 ME
NIKKI KIXX (STREET LIFE/SCOTTI BROS.)

GIVE IT TO YA PARLAYIN'
CHANTAY SAVAGE (1.0 /RCA) ANT BANKS UIVE)

LATE NITE CREEP (BOOTY CALL) an INNER CITY BLUES
ME BREED (WRAPACHIBAN) GARY (C-FOUR/PAR)

DA BOOTY CALL ‘ JUST A STEP FROM HEAVEN
DA KO BOYZ (MAVERICK/SIRE/WB) VERG)

BACK IN THE DAY
DRED SCOTT (TUFF BREAK/ALM)

IF’;‘IER’?)%?I%ON (WARNER BROS.) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.
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CLOSE THE DOOR
DONALD HARRISON (CTI)

NOBODY RIDES FOR FREE
BIGGY SMALLZ (UFE/BELLMARK)

| WANT TO THANK YOU
ROBIN S. (BIG BEAT/ATLANTIC)

RI=|8 55 /5[5]5] = [mowe

I'M KURIOUS
KURIOUS (COLUMBIA)

IT'S A FUNKIN' SMASH!

100,000 REO

SUPER CLUB 146-41

ABBEY ROAD #1 SINGLE
SOUTHWEST WHOLESALE 10-2
BLOCKBUSTER 5-5

THE

5 DAYS!

MUSICLAND 20-15
TRANS WORLD 24-15
NATIONAL RECORD MART 25-20

ST REQUESTED
T W E E K S

<o S0 Der

CHAOS
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Compiled from a national sample of airplay supplied by Broadcast Data Systerns Radio Track service. 75 R&B stations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
ElE|5 AR
E I (2|2
73 4 ma TlTLE v | = - TlTLE
£ | 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 8| ¥ | arrist taseLisTRIBUTING LABEL)
AND OUR FEELINGS
* % NO.1 * * 38| 34| 19| Gagveace €ri)
BACK & FORTH SOMEONE TO LOVE
@ 2| 9 | AALIVAH (BLACKGROUNDVIIVE) 1 wh at No. 1 @rf | 7 | MINT CONDITION (PERSPECTIVE)
()| 4 | 5 | ANY TIME, ANY PLACE 40| 23| 20 | MY LOVE
JANET JACKSON (VIRGIN) I MARY J BLIGE (UPTOWN/MCA)
YOUR BODY'S CALLIN' | SWEAR
3 1|27 gkewy UIveE) 4D} 47 | 6 ALL-4-ONE (BLITZZ/ATLANTIC)
| MISS YOU BLACK HAND SIDE
(D77 AARON HALL (SILAS/MCA} | @_50 4 | QUEEN LATIFAH (MOTOWN)
53|19 YOU MEAN THE WORLD TO ME @ 86|17 COMIN' ON STRONG
TONI BRAXTON (LAFACE/ARISTA) D SUDDEN CHANGE (EASTWEST)
8|6 SENDING MY LOVE @r“ 8 OUTSIDE YOUR DOOR
ZHANE (ILLTOWN/MOTOWN) ME'SHELL NDEGEOCELLO {MAVERICK/SIRE}
T |
ANYTHING ROUND AND ROUND
7|5 |13 swvrca 4_5 12 14| GLENN JONES (ATLANTIC)
8618 I'M READY 46| 41 SWEET POTATOE PIE
TEVIN CAMPBELL (QWESTWARNER BROS.) | | ™ | % Looumo (OUTBURST/RAL/ICHAOS)
® 12122 ALWAYS IN MY HEART 47 F 18 ‘ DREAM ON DREAMER
TEVIN CAMPBELL (QWEST/WARNER BROS.) BRAND NEW HEAVIES (DELICIOUS VINYL)
WILLING TO FORGIVE 8 NUTTIN' BUT LOVE
SOHE ARETHA FRANKLIN (ARISTA) 71| 2 | HEAVY D. & THE BOYZ (UPTOWNMCA)
I'M NOT OVER YOU | IN'
KID) 16 | 8 CE CE PENISTON (AXM/PERSPECTIVE) | 43 (45| 8 | Tonv: TOM! TONE! (MERCURY)
THE RIGHT KINDA LOVER FUNKDAFIED
@ 2|5 PATT! LABELLE (MCA] 70| 2 | A BRAT (S0 S0 DEFICHAOS/COLUMEBIA)
BUMP N' GRIND WHERE MY HOMIEZ? .
131027 | geriy e (5D} 63 | 2 ILL AL SKRATCH (MERCURY)
BELIEVE IN LOVE FANTASTIC VOYAGE
14 13| 19| TEnDy PENDERGRASS (ELEKTRA) @ 57| 3 | coouio (ToMmy BoY)
PART TIME LOVER LET ME LOVE YOU
15| 9 [ 13 | {5oWN (DEATH ROWANTERSCOPE) (59 67 | 2 LALAH HATHAWAY (VIRGIN)
GOT ME WAITING GONNA LOVE YOU RIGHT
16| 11 { 14 ) JEavy . & THE BOVZ (UPTOWNMCA) 4|43 | 19 AFter 7 eeaconrox
QD) 17| 12 | | BELIEVE 55|52 | 4 | ANYTIME YOU NEED A FRIEND
SOUNDS OF BLACKNESS (PERSPECTIVE) MARIAH CAREY (COLUMBI
(18) 21| 7 | EASE MY MIND (56) 67| 3 | CROOKLYN
ARRESTED DEVELOPMENT (CHRYSALIVERG) THE CROOKLYN DODGERS (40 ACRES/MCA)
FEENIN' THE PLACE WHERE YOU BELONG
19| 14 20| Jopeci werownmca 5|51(3 | Sini
LOVE ON MY MIND SEVEN WHOLE DAYS
22 [ 11| 5scapE (50 SO DEF/COLUMBIA) 58| 53| 35| oM BRAXTON (LAFACE/ARISTA)
al19(n OLD TIMES' SAKE @ | TS YOU THAT | NEED
SWEET SABLE (STREET LIFE/SCOTTI BROS.) GUESSS (WARNER BROS.)
AND ON AND ON SLOW WINE
() 35| 4 JANET JACKSON {(VIRGIN) — 1 1 | TONY: TONI! TONE: WiNMERCURY)
TREAT U RITE BACK IN THE DAY
23 | 18 | 18 | ANGELA WINBUSH (ELEKTRA) 6154 4 | {hMAD (GIANT/REPRISE)
WORKER MAN WHAT GOES UP
(@D 27| 12 PATRA (EPIC) 62| 48| 12| \ia7e FEATURING FRANKIE BEVERLY (WE)
THE MOST BEAUTIFUL GIRL . MY HEART BELONGS TOU
25| 24 [ 16 | THE MOST BEAL 6356 | 8 | jopeci weTownmca
CAN'T GET ENOUGH LOOK INTO YOUR HEART
(28} 28| 9 EL DEBARGE (REPRISE) B4 59 | 14 | WiTNEY HOUSTON (WARNER BROS.)
D) 32| 6 | 90'S GIRL 65161 | 3 | INNER CITY BLUES
BLACKGIRL (KAPER/RCA) ANGELA WINBUSH (ELEKTRA}
U SEND ME SWINGIN' SATISFY YOU
28| 25| 29 | NyNT CONDITION (PERSPECTIVE) B6 | 66 ) 4 | DAMION "CRAZY LEGS™ HALL (SILASMCA)
@ 317 DOGGY DOGG WORLD 676411 PLAYER'S BALL
DOGGY DOGG (DEATH ROW) OUTKAST (LAFACE/ARISTA)
WHAT ABOUT US ALL OR NOTHING
(30} 36 | 8 JODEC! (UPTOWN/MCA) 68 | 58| 12| Jo meRcURY)
SOMEWHERE TAKE IT EASY
(D 38| 3 SHANICE (MOTOWN) 69169 | 10| peggra arianmicy
HOW MANY WAYS BIGGEST PART OF ME
(32) 33| 18 TONI BRAXTON (LAFACE/ARISTA) _B) B8 | 2 | rake 6 (RepRISE)
BOOTI CALL | WISH
G375 BLACKSTREET NTERSCOPE) 1[65] 7 | GABRIELLE (GOIDISCLONDONPLG)
REGULATE NOTHING HAS EVER FELT .
34 | 30 | 10 | WaRREN G. & NATE DOGG (DEATH ROW) (@275 | 3 LE FERRELL (MANHATTANCAPITOL)
1T SEEMS LIKE YOU'RE READY SADIE
35|26 17 R. KELLY {JIVE) (13} — | 16 R. KELLY (JIVE)
HOW DO YOU LIKE IT? PUMPS AND A BUMP
36 | 29 | 14| T SWEAT (ELEKTRA) 7460412 | {Rumer (GIANT/REPRISE)
(3D 49 | 2 | WHEN CAN I SEE YoU 75 72 | 19 | NEVER FORGET YOou
BABYFACE (EPIC) MARIAH CAREY (COLUMBIA)
(O Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.
11212 STAY RIBBON IN THE SKY
ETERNAL (EMVERG) INTRO (ATLANTIC)
21113 GROOVE THANG 15| — | | | BECAUSE OF LOVE
| < ZHANE (ILLTOWN/MOTOWN) JANET JACKSON (VIRGIN)
3| 3|7 | CAN WE TALK 16| 9 | 6 | UNDERSTANDING
TEVIN CAMPBELL (QWEST/WARNER BROS.) XSCAPE (SO SO DEF/COLUMBIA)
4| 4 | 7 | NEVER KEEPING SECRETS 17 | 24 | 21 | ANOTHER SAD LOVE SONG
BABYFACE TONI BRAXTON (LAFACE/ARISTA)
5 |12 | 14 | RIGHT HERE (HUMAN NATURE) 18 17| 14 | SHOOP
SWV (RCA) SALT-N-PEPA (NEXT PLATEALV/LONDON)
6 | 8| 8 | YOU DON'T HAVE TO WORRY 19| 21 | 12 | BREATHE AGAIN
MARY J, BLIGE (UPTOWN/MCA) ONI BRAXTON (LAFACE/ARISTA)
JUST KICKIN' IT I'M SO INTO YOU
7| 19| 16| xscape (so S0 DEF/COLUMBIAY 2013143 | s ren)
81116 HEY MR, D.J. nl18|11 BETCHA'LL NEVER FIND
ZHANE (FLAVOR UNIT/EPIC) CHANTAY SAVAGE (1.0 /RCA)
9 (14|14 ANNIVERSARY 2151 3 'M IN THE MOOD
TONY! TONI! TONE! (WING/MERCURY) CE CE PENISTON (ASM/PERSPECTIVE)
10| 5 | 3 | (LAY YOUR HEAD ON MY) PILLOW | |53 || | | GIN AND JUICE
TONY! TONI! TONE! (WING/MERCURY) 00P DOGGY DOGG (DEATH ROW)
11| 7 | 33 | THAT'S THE WAY LOVE GOES 24| —| 12| COME INsiDE
JANET JACKSON (VIRGIN) INTRO {ATLANTIC)
CRY FOR YOU DREAMLOVER
1210 | 6 | jopec: (UPTOWN/MCA) 25| 23 | 18 | jaRiAn CAREY (COLUMBIA)
WHATTA MAN i
13|16 | 4 | Sy[T.N.PEPAEN VOGUE (NEXT PLATEAU) SRMWG""‘S e e LT
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ASCAP/Potygram Int'l, ASCAP) HL

ASCAP/D.T. Gerrell, ASCAP) CPP
AND OUR FEELINGS (Sony Songs, BMI/Ecaf,

BMi/Fiyte Tyme, ASCAP) WBM

ASCAP/Nuthouse, ASCAP)
ASCAP/WB, ASCAP/Kendal, ASCAP) WBM

EMI, BMI) WBM
BIGGEST PART OF ME (Windswept Pacific.
ASCAP/Longitude. BM()

Funky, ASCAP/Saja, BMI/Troutman, BMI)

ASCAP/Bootcamp. ASCAP/Misam, ASCAP)
CAN'T GET ENOUGH (Ecaf, BMI/Sony Songs,

ASCAP/EMI April, ASCAP)

Corp. Of America, BM1)

ME) (BMG, BM/Wu-Tang, BMI) HL

Merchant, ASCAP) CPP

DREAM ON DREAMER (My Dog Luna,

Development, BMI) HL

(Zomba, ASCAP/Jazz Merchant, ASCAP) CPP

FREAKS/}-IGHT (ALRIGHT) (Entertaining,
ASCAP/Enterprising Scroggins Girts, BMI)

Control, ASCAP)

ASCAP/Potygram Int’l, ASCAP) HL

ASCAP) WBM/HL

HERE IT IS, BAM! (Alvert, BM1)
ASCAP/WB, ASCAP/Scottsvill
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BMI) WBM/HL

ASCAP)
| MISS YOU (MCA, ASCAP/Jamron, ASCAP/
BMI) HL

ASCAP)
I'M READY (Ecaf, BMI/Sony, BMI} HL

INFATUATION (Foxxhole, BMI}
INNER CITY BLUES (Jobete, ASCAP}

WBM/CLM

Apfil, ASCAPAIl Will, ASCAP/Skematics,
ASCAP/Zomba, ASCAP) HL

IT'S YOU THAT | NEED (Desert Rain, ASCAP/Willow
Girt, BMI)

| WANNA BE YOURS (Pac Jam, BMI)

| WISH (Perfect, BMI/SPZ, BMU/Rondor, PRS/Irving,
BMI) CPP

LEAVIN’ (Polygram Int'l, ASCAP/Tony Toni Tone,
ASCAP/Dango, ASCAP) HL

LET ME LOVE YOU (Bam Jams, BMi)

LOVE ON MY MIND (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, ASCAP/Air Control, ASCAP) HL/WBM
LOVE WON'T LET ME WAIT (Warner-Tamerlane,
BMI/WIMOT, ASCAP)

THE MOST BEAUTIFUL GIRL IN THE WORLD
(Controversy, ASCAP/WB, ASCAP) WBM

MY LOVE (Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/MCA, ASCAP)

NAPPY HEADS (Tete San Ko, ASCAP/Obverse
Creation, ASCAP/Sony, ASCAP/EMI Blackwood, BMI)
NEVER FORGET YOU/WITHOUT YOU (Sony, BMI/Rye
Songs. BMVEcat, BMI) WBM

OH MY GOD (Zomba, ASCAP/Jazz Merchant, ASCAP)
OLD TIMES' SAKE (FROM ABOVE THE RIM) (Nikke
Ouz It, ASCAP/MCA, ASCAP/Tabracadabra, ASCAP) HL
OUTSIDE YOUR DOOR (Wamer-Tamertane,
BMI/Revolutionary Jazz Giant, BM/Nomad-Noman,
BMI) WBM

PART TIME LOVER/I'M STILL IN LOVE WITH YOU
(Irving, BMI/AI Green, BMI/Swing Mob, BMVEMI,
ASCAP/EMI April, ASCAP/DeSwing Mob, ASCAP)
HL/WBM/CPP

PEACE SIGN (TMC, ASCAP/Far Qut, ASCAP/Polygram
int'l, ASCAP)

PEOPLE MAKE THE WORLD GO ROUND (FROM
CROOKLYN) (Wamer-Tamertane, BMI)

TITLE (Publisher - Licensing Org.) Sheet Music Dist. .
100% PURE LOVE (Basement Boys, ASCAP/C-Water,
90'S GIRL (Louis SL. BMU/Scrap Pyle, BMTruteazin’ Type -
Nite, ASCAP/Donri, ASCAP/Zomba, ASCAP/Mr. Peanut
Compsiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
ALL OR NOTHING (Zomba, ASCAP/Black Hand, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan
i
BMU/Boobie-Loo, BMYWamer-Tamertane, BMI) HL/WBM <=z =[xz
AMYTHING (FROM ABOVE THE RIM) (Wames-Tamertane, (| & | & | & glg|3
BMVInterscope Pear, BMVBam Jams, BMI) WBM 2|8 me a2 2] vme
ANY TIME, ANY PLACE/AND ON AND ON (Black Ice. H |88 S s T | 2| £ | ARTIST (ABELDISTRIBUTING LABEL)
ANYTIME YOU NEED A FRIEND (Sony Songs. BMURye ; CAPTAIN SAVE A HOE
Songs, BMI/WB, ASCAP/Wallyworld, ASCAP) HL/WBM :'F:RTEO' 1 %% 4] 3 | a0 sicx wio'iave)
BACK & FORTH (Zomba, BMI/R.Kelly. BMi) CPP 11| 8| BACK 1 GOT CHA OPIN
BACK IN THE DAY (Rowdy Boy. ASCAP/Beane Tribe, AMALIYAH (BLACKGROUNOIVE) S wis at No. 1 | 39| 36 | 11 | 53ck wioon wreckmervous)
ANY TIME, ANY PLACE NOW H
BACK IN THE DAY (Interscope, ASCAP/Ahmad, 2| 2 [ 3 | SANET JACKSON (VIRGIN) | [s0]3e 18 T Ca e
BELIEVE IN LOVE (Ted-On. BMI/Beck, BMUK-Rob, 3|18 8 |[ M L 41]43] 6 | 200% PURE LOVE URY
BMI/Calloco. BMI/EMI, BM{/Sony, BM1/Screen Gems- FUNKDAFIED e
O BN (SO SO DEF/CHAOS) 42|38 | 18 | GiiTANG CLAN (LoUDRCA)
(5 4 | 7 | REGULATE 43| 41| ¢ | BUCKTOWN
BLACK HAND SIDE (Queen Lablah, ASCAP/S.L0, ASCAP) WARREN G. & NATE DOGG (DEATH ROW) SMIF-N-WESSUN (WRECK/NERVOUS)
BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick (6 8 | 6 | | SWEAR 44| 42| 19| 61N AND suicE
Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color tt ALL-4-ONE (BLITZZ/ATLANTIC) SNOOP DOGGY DOGG (DEATH ROW)
WILLING TO FORGIVE I"'LL REMEMBER YOU
BORN TO ROLL (DAMASTA, ASCAP/Varry Whete, ASCAP) 11639 ARETHA FRANKLIN {ARISTA) @ 495 ATLANTIC STARR (ARISTA)
Ll o e () 9| 8 | tmissyou 46 | 46 | 15| GONNA LOVE YOU RIGHT
AARON HALL (SILAS/MCA) AFTER 7 (BEACON/FOX)
BUMP N’ GRIND (Zomba, BMI/R Kelly, BMI) CPP :
AN B il | 01 0 B E
BMI/Browntown Sound, BMI/Yab Yum, BMI/Sony, BMI) T S
APTAIN SAVE A HOE (Zomba, BM/E-Forty, BMI ‘ OH MY GOD
?HE ctosia TGETT0 %T."mﬂ"éu’.}s"g:: l)BMI) 10 [ 10 | 12 | 75Ki BRAXTON (LAFACE/ARISTA) 1 | R7rige caLLeD quesT uve)
CODE OF THE STREETS (Gitted Pear, ASCAP/N Kid, 11 | 11| 13 | 60T ME waITING (@) 50 | 4 | CANT GET ENOUGH
HEAVY D. & THE BOYZ (UPTOWN/MCA) - DEBARGE (REPRISE
COME HOME 11 U (Wilcher, ASCAP/Meena, BMI) 12 | 12 | 13 | SWEET POTATOE PIE (5) — | 1 | ANYTIME YOU NEED A FRIEND
COMIN' ON STRONG (Rythm Jazz, BMV/Sudden DOMING (OUTBURST/RALICHAOS) A JAH CAREY (COLUMBIA)
Change. BMUNinteen Eighty, BMUMizmo, BMUMusic | | 4 1)) 1 4 [ PUMPS AND A BUMP (D) 55 | 5 | HERE T IS, BAME
GCOMPUTER LOVE(T . BMVSaia, BM) HAMMER (GIAN T/REPRISE) TAG TEAM (LIFEIBELLMARK)
routman, a, )
C.R.EAM, (CASH RULES EVERYTHING AROUND (A0 17| 11| FART TIME LOVERT'M STILL..- 61| 3 | INFATUATION,
CROOKLYN (FROM CROOKLYN) (Special E, 1516 | 9 [ ANYTHING 53 (47 | 17| [TAIN'T HARD TO TELL
BMy/Misam, ASCAP/Target Practice. ASCAPNarry SWUIRCA) NASICOLUMBIA)
White, ASCAP/DAMASTA, ASCAP/Zomba, ASCAP/Jazz 1618/ 5 | CROOKLYN 54|48 | 9 | BACK IN THE DAY
THE CROOKLYN DODGERS (40 ACRES/MCA) ILLEGAL (ROWDY/ARISTA)
D. ORIGINAL (EMI April, ASCAP/Gifted Peart, ASCAP) SENDING MY LOVE PLACE WHERE YOU BELONG
@ 5|5 ZHANE (ILLTOWN/MOTOWN) |2 SHAI (MCA]
ASCAP/D.A R.P.. ASCAP/EMI April, ASCAP) WBM/ML BUMP N' GRIND — IGHT (ALRIG
EASE MY MIND (EMI Blackwood, BMUArrested 18 13| 18 | £ kel v uve) 60 | 15 | B e ear YRt SLAND)
ELECTRIC RELAXATION (RELAX YOURSELF GIRL) 19 (15[ 20 [ BLAYERS BALL st 5751 2 | NP HEADS on CREW (RUFFHOUSE)
FANTASTIC VOYAGE (T-Boy, ASCAP/Boo Oaddy, (20) 37 | 3 | TOOTSEE ROLL 64 9 [ SATISFY YOU s
ASCAP/Portrait-Solar, ASCAP/Circle L, ASCAP) I 69 ?VZ {RIP-ITALC) it ION “CRAZY LEGS" HALL (SILAS/MCA)
FEENIN' (EMI Aprl, BMUDeSwing Mob, ASCAP) WBM/HL BACK IN THE DAY NEVER FORGET YOU
{ Apr, 2|2(6 AHMAD (GIANT/REPRISE) 5915219 MARIAH CAREY (COLUMBIA)
2f19|11 WORKER MAN 605819 IT'S ALL GOOD
FUNKDAFIED (So So Def, ASCAP/EM! April, ASCAP/Air PATRA (EPIC) HAMMER (GIANT/REPRISE)
DUNKIE BUTT TREAT U RITE
GONNA LOVE YOU RIGHT (FROM SUGAR HILL) B| 20| 31| 12 cauce (streer urescorn ros) | |81 [ 30 | 14 | ANGELA winBusk eLexTray
(Keiande, ASCAP/Chapters Of You, BMI/Sir Ricky,
ASCAP/BMG, ASCAP/Maestro, ASCAP/Daily Double, (20) %6 | 4 wér‘c'gocv?g)mmT (onrvsausere) | | 8215316 QK‘B'%%R(&E)“ NGS
GOT ME WAITING (E-Z-Ouz-Ht, ASCAP/Pete Rock. 25 (24| 13 | HOW DO YOU LIKE IT? 63| 56 | 13| FLAY MY FUNK
ASCAP/EMI, ASCAP/EMI April, ASCAP/Uincle Ronnie's, | f— :E:LT;::': ‘f:v':m SMALEE ‘:fmo”
WHOOMP! (THERE [T IS
% 28 15 TEDDY PENDERGRASS (ELEKTRA) 73 %6 TAG TEAM (llgErBElLMARK) J
HOW DO YOU LIKE IT? (Keith Sweat, ASCAP/E/A, 27| 23 | 16 | COMIN' ON STRONG 3 | PUMP
BMI/EMI Blackwood SUDDEN CHANGE (EASTWEST) VOLUME 10 (IMMORTAL/RCA)
. 8|22(15 I'M READY 66154 3 LOVE 4 DEM GANGSTA'Z
1 BELIEVE (Fiyte Tyme, ASCAP/Bridgeport, BMI) WBM TEVIN CAMPBELL (QWEST/WARNER BROS.) EAZY-E (MCA)
1 GOT CHA OPIN (Stolen Souls, ASCAP/Shades Of FANTASTIC VOYAGE YOU DON'T LOVE ME
Brookiyn, NMAP/larm Practice, ASCAP/Misam, ASCAP) 8|27 5 | cooLio oMMy BOY) 67| 57 [ 16 | pawn PENN (BIG BEATATLANTIC)
e '°',’;:fl'/'('.’°h' o o B | Tag |29 | 4 | THE RiGHT KINDA LOVER 68 | 65 | 22 | WHATTA MAN
ASCAP/Stacy Piersa, ysals, PATT) LABELLE (MCA| SALT-N-PEPA (NEXT PLATEAWLONDON)
I'M ALWAYS THINKING ABOUT YOU (Gamble-Huti, M NoT You b CO GIRL
@ 40|38 CE CE PENISTON (A&M/PERSPECTIVE) 3 TAG TEAM (LIFE/BELLMARK)
323213 90'S GIRL 70/6215 WARRIORS DRUM
I'M NOT OVER YOU (Last Song, ASCAP/Third Coast, BLACKGIRL (KAPERRCA) KING JUST (BLACK FIST/SELECT)
BORN TO ROLL ALL OR NOTHING
333016 MASTA ACE INC. (DELICIOUS VINYL) njiz|e JOE (MERCURY)
I'M S0 PROUD (Warner-Tamerlane, BMI) WBM 34| 33| 9 | LOVE ON MY MIND 12| 63 | 10 | COMPUTER LOVE
XSCAPE (SO SO DEF/COLUMBIA) ZAPP & ROGER (REPRISE/WARNER BROS.)
; ( OLD TIMES’ SAKE NKY Y-2-C
| SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP) 351 35| 12| SweET SABLE (STREET LIFE/SCOTT! BROS.) (@) —| ! TFUHE PUPPIES (JOEY BOY/CHAOS)
IT AIN'T HARD TO TELL (Large Professor, ASCAP/EMI | (36 31| 9 | LBELIEVE o < erseecTve) 74|66 | 9 [ ROUND AND ROUND.
FEENIN' BLACK HAND SIDE
39|13 JODECH (UPTOWN/MCA) 15|75]2 QUEEN LATIFAH (MOTOWN)

(O singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.

4

41

79

THE PLACE WHERE YOU BELONG (FROM BEVERLY
HILLS COP 1) (Music Corp. Of America, BMU/Gasolkne
Alley, BMWandy, ASCAP/MCA. ASCAP/Petrol Lane,
ASCAP/G.Spot, BMY/Yppahc, ASCAP/Sony, ASCAP)
PLAYER'S BALL (Ovganized Noize, BMI/Chrysalis,
ASCAP/Qutkast, ASCAP) CPP
PLAY MY FUNK (FROM SUGAR HILL) (Tony Toni Tone,
ASCAP/ Int'l, ASCAP/TCF, ASCAP) WBM/HL
PUMPS AND A BUMP (Bust-it, BMVRap And More,
BMI/Bridgeport, BMY/Southfield, ASCAP/Micon, ASCAP)
REGULATE (FROM ABOVE THE RIM) (Suge,
ASCAP/Warren G., ASCAP)
RIBBON IN THE SKY (Black Bull. ASCAP/Jobete,
ASCAP) CPP
THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New
ive, ASCAP)

ROUND AND ROUND (Lu Ella, ASCAP/EMI April,
ASCAP/Heat Ray's, ASCAP/WB, ASCAP)

SATISFY YOU (Sorcerors Labyvinth, BMI/ATY, BMI)
SENDING MY LOVE (9th Town, ASCAP/Naughty,
ASCAP) WBM

SOMEONE TO LOVE (New Perspective, ASCAP)
SOMETHIN® TO RIDE TO (FONKY EXPEDITION)
(Scarface, ASCAP)

SOMEWHERE (EMI Apnil, ASCAP/Shanice 4 U, ASCAP/XG
Blunt, ASCAP/Babydon, ASCAP/Sony, ASCAP/Zomba,
ASCAP/isaya He's Funky, ASCAP/Pencrysha, ASCAP)
SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis,
ASCAP/All Init, ASCAP/Cats On The Prowl, ASCAP/Vent
Noir, ASCAP/Famous, ASCAP) CPP/HL

& 8228 82 83

b

TAKE IT EASY (All Pro, BMU/Flex. ASCAP)

THAT'S THE WAY LOVE GOES (Black lce. BMi/Flyte
Tyme, ASCAP)

TOOTSEE ROLL (Downlow Quad, BMI)

TREAT U RITE (Big Giant, BMI/Count Chuckula,
BMI/Wamer-Tameriane, BMI)

U SEND ME SWINGIN® (New Perspective, ASCAP)
WARRIOR'S DRUM (Two Six Horror, BMI)

WHAT GOES UP (Amazement, BMI)

WHEN CAN | SEE YOU (Sony. BMUEcat, BMI}
WHERE MY HOMIEZ? (Brian-Paul, ASCAP/Gabz,
ASCAP/11C, ASCAP)

WHOSE IS {T? (MCA, ASCAP/Deedle Dee, ASCAP)
WILLING TO FORGIVE (Ecaf, BM/Sony, BMI/Wames-
Tameriane, BM/Boobie-Loo, BMI)} HL/WBM
WORKER MAN (Tony Kelly, ASCAP/Zomba,
ASCAP/Aunt Hilda, ASCAP) CPP

THE WORLD 1S YOURS (Pete Rock, ASCAP/IN Will,
ASCAP/Skematics, ASCAP)

YOU DON'T LOVE ME (NO, NO, NO) (Jamrec, BMI}
YOU DON'T WANNA MISS (Irving, BMU/John-Cole-
Man, BMUFord-Payne, BMI) CPP

YOU 60 GIRL (Pac Jam, BMI}

YOU KNOW HOW WE DO IT (Gangsta Boogie,
ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full Keel,
ASCAP) WBM

YOU MEAN THE WORLD TO ME (Stiff Shirt,
BMU/Wames-Tamerlane, BMUEcaf, BMI/Sony Songs,
BMU/Boobie-Loo, BMI) HL/WBM

YOUR BODY'S CALLIN' Zomba, BMYR Kelly, BM) CPP
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Hot Rap Singles.

ARTIST DEVELOPMENTS

(Continued from page 21)

of people don’t know that, and
basically, [what we’re doing] is
presenting a new angle for
everybody—like Chano Pozo, who
stirred Dizzy Gillespie’s salsa
experiments in the '40s, and Cach,
who invented Cuba’s mambo beat,
Jaz B. Lat’'n uses jazz as a guide
into unexplored areas of the sonic
universe.”

The first single from “Street
Gamins” will be “Set It Off,” due to
hit retail racks Aug. 1. The 12-inch

and cassette single will feature
remixes by DJ Evil E from Black
Moon, and Launge from Black
Sheep. Other cuts on the set are
“Boombatta,” which brings to light
a jail term for rumbling; “Dirty &
Grimy,” a back-to-basics freestyle
romp; and “The Spliff,” a smoking,
high-on-life rhyme.

Jaz B. Lat'n members are from
the Bronx and Manhattan, and
came to Mercury two years ago.
“It took about a year to get their

THE RHYTHM AND THE BLUES

(Continued from page 21)

tribute presentation and his accept-
ance speech, after which an enthusias-
tic crowd joined the artist in singing
the reggae-influenced single, “Tomor-
row Robins Will Sing,” from Wonder’s
forthcoming album, “Conversation
Piece,” due this fall.

IAAAM has a global agenda that fo-
cuses on the proliferation of African-
American music around the world. As
testament to this commitment, the
group will journey to London for its an-
nual Global Music Confab Oct. 1-9.

OTHER NEWS: Varnell Johnson
moves from Jive to take on senior VP/
GM duties in the black music depart-
ment at Elektra. .. [AAAM co-founder
Sheila Eldridge replaces Juanita Ste-

phens as VP of communications at Per-
spective . .. EastWest’s Sylvia Rhone
unveiled a series of powerful video
PSAs against armed violence. The
campaign, called “Peace, Live It Or
Rest In It,” features popular rap art-
ists and other celebrities. They are
produced in association with Time
Warner Communications, HBO, and
Atlantic Records.

AMPLIFICATION: Warner’s new
VP of black music A&R, Kerry Gordy,
says the department restructuring
continues, with A&R personnel report-
ing to Gordy, who in turn reports to
black music department general man-
ager Benny Medina.

contract situated,” recalls
Santiago. Between then and now,
the label has been “attempting to
plant them in people’s minds.” The
group has been hanging at parties
and performing whenever they
can.

The group’s logo and style will
play a large role in its marketing
strategy. Its visuals will attempt to
conjure up the roaring '20s—the
Little Rascals and the Eastside
Kids, says Santiago. “Stickers,
flyers, and their logo, which is
being designed by Ron Jaramello
[who created Naughty By
Nature’s logo], is also a big part,
too.”

Once Jaz B. Lat'n becomes
known to radio, retail, and the
press, the focus will be getting rap
fans involved. “We’'ll really
capitalize on the summer, when
the kids are out of school, and have
[the group] do some shows,” says
Santiago. “If we can place them as
an opening act on the right tour,
we’ll do that. Then we'll go from
there and see how much mileage
we can get out of the EP through
fall.”

Santiago expects Jaz B. Lat'n
will have a full album by January
1995. “We're using the EP to lay
the foundation, to get people really
hooked into what Jaz B. Lat'n is
about.” HAVELOCK NELSON

RAPAMERICA DISTRIBUTION

CD'S

e TAPES -
Street Date:

APRIL 29, 1994 / NATIONALLY
GANGSTAS ¢ RETAIL « ONE-STOPS * RAPAMERICA

#1 Selling Gangsta LP

"WE BREAK OUR BEATS FROM THE STREETS"

MUSICAL VIDEOS

(SOUTH CENTRAL)

AIN'T JOKIN RECORDS - AJ7675 - 4/2 (CASS/CD'S)

#1 STREET RAP MARKETING & DISTRIBUTION (SOUTH CENTRAL)
1335 N. La Brea Ave., #2101 ® Los Angeles, CA 90028
Telephone (213) 969-4866 * FAX (213) 969-0451

GANGSTA + HARDCORE ° EXPLICIT - UNDERGROUND
SOUTH CENTRAL ONLY 100% REAL
< INDEPENDENT RAP DISTRIBUTOR <
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@ NEW D 1| (o) m oo s06Y BoY 77461/cHADS
37 | 4g | 3 | BLACK HAND SIDE © QUEEN LATIFAH
(C) MOTOWN 2249
D. ORIGINAL ¢ JERU THE DAMAJA
3135 | %5 5 | (c/m PAYOAY 7022rFFRR
THE WORLD IS YOURS & NAS
@ NEW ) 1| ©)m coLumbiA 77514
41 | 33 | 3 | 3 | CODE OF THE STREETS © GANG STARR
(C) (T} (X) CHRYSALIS 58148/ERG
50 | 50 | 4 | WHERE MY HOMIEZ?  ILL AL SKRATCH
(C) (M) (T) MERCURY B58 462
46 43 5 YOU GO GIRL & THE NEW 2 LIVE CREW
(C) (M) (T) LUKE 175
ELECTRIC RELAXATION & A TRIBE CALLED QUEST
M 140 |35 | M| oz
5 | 38 | 38 | 6 | CEASE & SECKLE © BORN JAMERICANS
(C) (M) (T) DELICIOUS VINYL/EASTWEST 98282/AG
4 | 45 | — | 2 | LATE NITE CREEP (BOOTY CALL) © MC BREED
(C) (M) (T) (X) WRAP 942251CHi
HEY D.J. & LIGHTER SHADE OF BROWN
A1 | 43 | 4 | 16 | &)ir)meRcury ess ace
8 | 44 | _ | 4 | PROPS OVER HERE & THE BEATNUTS
(C) (T) VIOLATOR 1219/RELATIVITY
48 | 41 | 37 | 28 | CANTALOOP (FLIP FANTASIA) ® eus3
(C) (T) (X) BLUE NOTE 44945/CAPITOL
BUTT BOOTY NAKED AMG
NEW ) V| Selecr streer 25029

C) Records with the greatest sales gains this week, @ Videoclip availability. ® Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.

(C) Cassette single availability. (D) CD single availability, (M) Cassette maxi-single availability. (T) Vinyl maxi-single

availability. (X) CO maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, inc.
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management carser and discoversd Juni Hendriz in 1968 Steel left in 1960. replaced by Barry
Jenking Oroup disbanded in July 1968 ARtes s period with War, Burdon and the other originals
reunited in 1976 and agswn tn 1983 Inducted Into the Rock and Roll Hall of Pame in 1994
1/The Bouss Of The Rising Bun 3)%an Franctscan Nighis 3)See See Rider 1 955 1 ”3
-

-l

i“‘ 1 The House Of The Rising Son o 87 @ MGM 13264 ] -
Q\ » Gonna Send You Back To Walker (Gonna Send You Back To , An Ar‘tlst»by-ArtlSt .Llstlng of EVefy Title To Deput On
) Tt o s oy A e -8 MGM 13242 The "Hot 100" & Billboard's Pop Singles Charts From
9n6/6s 19 9 : 87 @ MGM 13274 January 1. 1955 Through December 31. 1993
12/5/64+ 43 7 87 @ MGM 13298 2 N TR
g 265 18 10 36 MGM 13311 With Complete Chart Data!
3 5/15/65 33 6 o Bring It On Home To Me 96 B MGM 13339
81465 13 11 We G Out Of This Place. g . g
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. " al of above produced by Mickie Most. sbowe 4 from the slbum Animal Tracks . -
Size: 7" x 9'%. 666 34 7 » Inside-Looking Out o 98 MGM 13468 . 100 Years of Publication
Hardcover or ;zftcoven s/21/66 13 10 10 Don't Bring Me Down 86 MGM 13514
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1 n O
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Exact chart debut date i ‘:::::/‘ :: o :':3!.’,'?:{0., T T = 86 @ ySShiaRse N S
4 16 Anything.......... - 86 MGM 13917 ALL' EW FEAIURE .
Peak position // 1 | Wss gigate 1 SKYRNOTIEAT DnelE o 86 MGM 13939
__/“—1 112368 67 8  1s White Houses 38 MGM 14013 ® Top 200 Artists Photos right next to their
TOt?I WteG Cha’ft.ed i @183 48 10 s The Night 94 LRS. 9920 Iics)tpingsl 9
Artists with additional charted hits in other mmo_no""‘“ "o . - .
Record Research books Pop group lorined i 1964, several personnel changes Iolmmeuzlgl':ud;dg\ﬁnqewn (lormerly of Devies) and ® Artist's peak year of chart pOpUlarlty
actresvdancer/oinges Cyntha e» 111 movies Sfaying and Dirty Dancing. masTied Rishard Marx on 178/89). g .
All Top 10 titles in bold type 1n6/6s 8 24  Obsession 83 @ Mercury 880266 ® Hundreds of all-new biographies on many Rap
s, e | i 8 61/85 39 13 » Let Him Go 83 B Mercury 880737 and other artists
U7 T e i rm e o 8 paniuss )| e Tousands oflines of alnew tie note entris
ustom picture sleeve originally issu 2rTErRY TEW TS Wove. il d - . ]
o P giidly e ey e T e T e e ol dorSr1418 ® Biggest chart hit of each artist with 10 or more
6/10/89 BS 9 ¢ Calling It Love 83 @ Polydor 689054 hits
iote AL S i ANITA AND TH' SO-AND-S0O’ ’
Each artist's "All-Time TOp 500 Artists ranklng The Anlta Kerr Singers Anita was bomoAnﬂlJeul Grob on 1031727 in mmguzo« of the most pronfic studio backup ® Records that appeared on POp "Airplay" or
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Thousands of pr‘_eViOUS'g&{Ublis_hed biographies 217/62 81 3 S Joey Baby. 8 RCA 7974 “Sales” charts from '84-'93
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bold in bios or title notes

AN ANKA, Paul «¥28ww BunAcrr ‘B9

™ PAUL

Born on '.IDOIAI in Otlawe. Caneda Performer vince age 12 Pather Bnanced fust recording. °1 . 1 . 1 + H H
p ) : Conlens.” on RPM 473 n 1955 Wiote Sne-s A Lady’ jor Tom, Joaes And e Engnen s 10 My Movie titles in title notes include main
Revised, expanded title notes with more facts of Cieo ppearances th the 1962 mone The Longest Dy end the 3992 movis casrarn Ronr. actors/actresses

Longtime popular entertaner in Las Vegas

interest about more “Hot 100" records than
® #1 R&B,. Country or Adult Contemporary

ever before 1jLenely Boy 3)(Yeu're) Baving My Baby 3)Diana €)Put Yew Haead On Ny Shoulder B)Puppy Leve recor(t
Separate list of Top 3 or 5 hits for every artist _— : .
with 10 or more charted hits ey I DI.B::kuu 41/ Top 100 82 / Jockey #2. Diana was Anke's famuly's babysitier. n?lnznn nie nAﬁE;l:au 9631 ® Title of each album with 4 or more charted
Total weeks at #1/#2 ——————""" || iaams 7 17| ¥euare by omiss e mEmOE o
' Top 100 07 Bewt Seiier 83 ockey 5 e ® Custom picture box originally issued with
RIAA Platinum/Gold Records T M s S
Peak positions on Billboard's multiple weekly
*55-'58 Pop singles charts

A TRIO OF TOP CHART PERFORMERS. . . PLUS PAGE AFTER PACKED PAGE OF POP CHART FACTS & FEATS:
EACH ARRANGED BY ARTIST FOR EASY REFERENGCE! THE HITS. . . ® Top Male & Female Vocalists

® Complete A-Z Song Title Section ® Top Duos, Groups & Instrumentalists
® Complete A-Z “Christmas Singles” Sections ® Rock & Roll Innovators
: o ® Separate “Airplay” & “Sales™ Singles Section ® The British Invasion ‘64
Joel Whitburn’s ® Top Hits Of All-Time & Each Decade ® Superstar Heaven
TOP COUNTRY SINGLES 1944-199 ® Records Of Longevity ® “Rock & Roll Hall Of Fame" Inductees
: . 3 : ® Songs With The Most Charted Versions ® Artists With The Most: Charted Hits. Top 40/Top 10/
The complete chart history of America's hottest music b ANk T #1752 Hits, Weeks at #1, Consecutive #1/Top 10 Hits,
format! Lists every record to appear on Billboard's ® Top 50 Record Labels 2-Sided Hits, Gold/Platinum Hits
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THE ARTISTS. . . ® Top 200 Artist Debuts
® Top 500 Artists In A-Z & Rank Order ® One-Hit Wonders
® Top 25 Artists Of Each Decade And Much More!

Joel Whitburn's

TOP ADULT CONTEMPORARY 1961-1993
Plug into AC power - America's “most-listened-to™
music! Lists every record to appear on Billboard's "Easy
Listening™ and "Top Adult Contemporary™” singles
charts, with complete statistics. Size: 7" x 9'%".
Hardcover only. 368 pages.

Joel Whitburn's

TOP POP ALBUMS 1955-1992

All the facts and all the tracks on all the charted albums!
Lists every album to appear on Billboard's Pop Album
charts, with statistics and a complete track listing for
every artist. Size: 7" x 9%". Hardcover only. 976 pages.
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Paul Parker Lives It Up; M-People’s Epic Endeavors

PAUL PARKER IS NOT DEAD.
That is among the most important
bits of information the enduring hi-
NRG icon wants to spread as he
steps out to promote his latest ZYX
single, “It’s Your Destiny.”

“It’s strange to have people show
up at your gigs to see if it’s really
you,” he laughs. “You can imagine
how hard it is to get work when a
rumor like that follows you.”

Parker attributes the confusion
to a record he made during the '80s
with late producer/musician Pa-
trick Cowley, “Technological
World,” which was credited solely
to Cowley.

“Add to that the fact that we were
traveling on the first wave of AIDS
out of San Francisco, and people be-
gan to draw conclusions.”

Healthy and more photogenic
now than during his post-disco club
reign, which included the hits
“Right On Target” and “One Look,”
Parker is still exploring unexplored
creative avenues. “It’s Your Des-
tiny” is his most satisfying effort to
date, with its blend of spiritually up-

lifting lyries and
aggressive pop/
rave beats. After
several years of

covering pop/

wr b rock songs like

I i Chris Isaak’s
o “Wicked Game,”
n he has resumed
PARKER writing and pro-

ducing his own
material, this time with West Coast
up-and-comers Johnny Morales
and Lester Temple.

“I just felt like it was time to get
back to making music that could
mean something to people,” he says.
“Every song I've ever written was
about a broken-hearted lover. [‘It’s
Your Destiny’| was an attempt to
push for something higher, some-
thing a little more introspective.
Why not write about moments from
childhood that reflect into adult-
hood?”

The track gains further depth
from Parker’s vocal: a wall-shatter-
ing turn that swells from low-regis-
ter darkness to a full-bodied belt
that has a rich, soulful edge.

“Once again, it was important to
sidestep what I usually do,” he says.
‘his time, I didn’t labor too much

this summer touring and penning
material for a possible album on
ZYX. He is also writing songs for
other artists, most recently Debbie
Jacobhs and Pamela Stanley.

“I love the idea of working behind
the scenes and putting together
songs with other voices in mind,” he
says. “The bottom line is that I have
never felt as creative and energized
as I do right now. All I need is to be
in a situation with people who re-
spect what I have to offer. Every-
thing else comes naturally.”

CLIMBING HIGH: It seems like
a lifetime since M-People first
wooed import-smart DJs with such
pop-injected house anthems as
“One Night In Heaven” and “Mo-
vin’ On Up” from the genius “Ele-
gant Slumming” collection. While
Epic Records prepares to issue its
1993 set in the U.S. at the end of
this month, the band has already re-
turned to its London recording stu-
dio to begin work on its third album.
With five songs already at the demo
stage, Mike Pickering, one of the
act’s masterminds, expects a new
single to be out in the U.K. by
October—around the same time
Epic likely will be wrapping up the
stateside campaign behind the just-
completed David Morales mixes of
“One Night In Heaven.”

“It feels like we're in a bit of a
time warp,” Pickering says. “It’s
weird to be actively promoting one
album while we're also deep into
working on the next one. At the rate
we're going, everyone should be
synchronized in about five years.”

Pickering is not expecting any
dramatic stylistic shifts from these
new sessions, noting that M-People
music tends to grow gradually. “If
anything, we get sharper and more
focused with each record, and that
solidifies our sound.”

s Danee
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Collectors will want to know that
deConstruction Records, M-Peo-
ple’s U.K. label, will soon offer “Ele-
gantly American,” an EP of U.S. re-
mixes. Pickering and primary
collaborator Paul Heard also have
just completed production of “Time
Will Pass You By” for label mate
Kylie Minogue's next album, as
well as “Spiritual World,” a single
by Feargal Sharkey.

IN THE MIX: As much as we live
for a fully realized dance tune, there
is no denying the physical catharsis
that comes from a dub that turns
out every trick in the book—with a
few new ones to keep ya alert. Nor-
man Cook does exactly that with
the latest in his “Pizzaman” singles
series for the U.K.-headquartered
Loaded Records. This time, he lifts
punters into the air with “Tripping
On Sunshine,” a jam that deftly
melds a thick house vibe with racing
rave aggression and tight trance
rhythm precision. Ultimately,
pretty bright stuff that is shaded
with necessary drama and darkness

GUCE.

TRAX
by Larry Flick

by the Playboys, whose remix is a
wicked, murky journey that should
connect with harder heads.

It’s been a while since the folks at
New York’s Vinylla Records served
up something new from 22 Large.
But the wait was more than worth-
while, given the potency of “I Like
The Warm Weather,” a stomper de-
signed to lead off the soundtrack to
1994 summer soirees. Grand X-9
kicks an organ-grinded deep-house
groove that is topped with seduc-
tive, deep male chatting, fluid sing-
ing, and a steamy sax solo. Scott
Kinchen (yep, he is Marc’s brother)
has a moment with the track, trans-
forming it into a sticky tribal affair
that oozes with sex. What a treat!

We're getting a real charge out of
watching Johnny Vicious grow
into the club stardom we always

anthem that is a fine showcase for
his ebullient, note-scaling style.
Producer Charles McDougald has
constructed a musical setting fueled
by rolling piano lines and a decep-
tively subtle bass line—it takes
tight hold of the spine when you're
not looking. The always underrated
Kerri Chandler delivers another of
his solid remixes, laying some new
rhythms that will shine a warm,
lovely light on underground pro-
grams.

John Rocca’s ever-blossoming
Midi Rain project takes an inter-
esting turn with the onset of “Al-
ways” (Columbia), a smashing in-
strumental exploration from the
overlooked set “One.” Rocca’s ex-
pansive melody and disco-friendly
beats are taken to a percolating
tribal-house groove plateau by Red
Jerry, who deserves a whole lot
more studio work than he’s getting
right now. The cut is awash in ear-
catching samples, loops, and sound
effects, breaking down into a pa-
rade-whistle/marching-band drum
pattern a la the Goodmen at the
halfway point. J. Saul Kane and
Andrew Meecham also contribute
mixes to the B side that are inter-
esting, but not as compelling as Red
Jerry’s (or Rocea’s original version,
for that matter).

NOW HEAR THIS: Way-hip Chi-
cago indie Organico Records checks
in with a pair of projects that
bravely hang left of center. First,
trance/rave innovator Dubtribe fol-
lows its revered ‘“Mother Earth”
anthem with the equally powerful
“Sunshine’s Theme.” A preview into
the aect’s upcoming ‘“Dubtribe
Sound System” debut album, which
is due in stores by the end of July,
the track is a lofty, well-conceived
effort that nicely expands on their
sound, holding promise for an even-
tual move into mainstream con-
sciousness. Derrick Carter also
flies the Organico banner proudly
with another of his phat “Sound Pa-
trol” EPs. With the aid of collabora-

Crap In Motion. West Coast underground club act Urban Motion celebrates the

Vicki Turns It Around. Disco siren
Vicki Sue Robinson strikes a dramatic
pose during a recent stint at New
York's Eighty Eights cabaret. This
singer, best known for the classic disco
hit “Turn The Beat Around,” has
completed her first album in more than
a decade, which will be out in the fali.
In the meantime, Robinson will be
making a slew of TV and concert
appearances, including an all-star
tribute to producer Phil Ramone this
month. (Photo: Tina Paul)

tor Chris Nazuka, he digs a tunnel
between the ambient and house
camps, uniting them on four wildly
imaginative and progressive cuts
that feed the brain as well as the
booty. Each track has solid playabi-
lity, though we’re most bonded with
“An Open Secret” and the wonder-
fully titled “The Eternal Insomnia
Of Living” ... Atlantic is now the
proud promoter of Loveland’s gor-
geous “Let The Music Lift You,”
which has been filling dancefloors
throughout much of the world on
U.K. import for a couple of months.
No new mixes are here, and that is
just fine with us. Sometimes, the de-
finitive version is the first one com-
pleted. Why distract attention from
the mix that works best? ... War-
mest regards to fierce diva Mi-

(Continued on next page)

breakout success of its first EP, “The Urban Motion Project,” on the Los Angeles-
based Crap Records. The increasingly active indie label will follow this record with
"Dream Strate” by Es En Em, aka DJ/producer Markus Schulz. Pictured, from
left, are DJ/JD, Urban Motion; Randy Sills, president of Crap; and Erik Wikman,

Urban Motion

BILLBOARD JUNE 18, 1994



Billooard

FOR WEEK ENDING JUNE 18, 1994

HOT DANGE MUSIC

' ! 8. S e g 8, STORES WHICH REFORT NUMBER OF UNITS SOLE 10 SOUNDSCAN, Ie - Sapees e
< < | . OF DANCE CLUB PLAYLISTS. x < |2 a ORI y . SoundScan
Wi || X 7] D | =X 1%
TW| 2w 33| £3| TITLE ARTIST Tw|Qw i 2Z[XF| TITLE ARTIST
E2 321 Q2|28 | Lasl & NUMBERDISTRIBUTING LABEL T2 322|338 (aseie numeroISTRIBUTING LABEL Illll I
1
*xx NO.1 * o % **x NO.1 o %

1 3 5 10 | WANT IT, | NEED IT (REAL LOVE) BOLD! SOUL 25066/IMAGO 1 weekatNo | SAUNDRA WILLIAMS 1 1 40 . ANY TIME, ANY PLACE/THROB (T) (x) VIRGIN 38435 2 weeks at No. | @ JANET JACKSON

2)| ¢4 6 | 10 | WORKER MAN epic 77290 @ PATRA | * * *HOT SHOT DEBUT * % %

3 ] 1 | 3] 9 | GOOD TIME LoGic eraserca @ SOUND FACTORY | | (2)| NEWP | | | oH My GOD m v 42211 & A TRIBE CALLED QUEST
@ ! 8 ! IMINOT/ GVER YOU KM @ CE CE PENISTON ‘ 3 3 3 8 100% PURE LOVE (M) (T) (X) MERCURY 858 485 © CRYSTAL WATERS |
(5)] 8 11 6 | INDE GHETTO MERCURY 858 657 DAVID MORALES & THE BAD YARD CLUB reree: G o

REATEST GAINER
( : ) 5 L 4
@ :(2) :i ; D o0 LS 745 WP eI Do ; (4 15 9 12 | MOVING ON UP () (x) ePIC 77417 ® M PEOPLE
IF 60'S WAS 90'S CONTINUUM 13315 @ BEAUTIFUL PEOPLE
8 7 7 10 o0 O e 0T © ULTRA NATE | 5 2 2 8 BACK & FORTH (T) (X) BLACKGROUND 42173/JIVE @ AALIYAH
( : ) EW 1
9 | 6 | & | 11 | 100% PURE LOVE mercurr a5 485 ® CRYSTAL WATERS 1’ . NA '1 - ;:i::z:::(':‘ :'T‘)’tv’::c:;zz;::::v7:’s'3 — w:s::s |
10 1 10 I'LL TAKE YOU THERE (FROM "THREESOME") EPIC SOUNDTRAX 77460EFC @ GENERAL PUBLIC 8 5 P 2 S— - 2 . T A-TC-) —h |
NA ADS (M, (T) RUFFHOUSE 7743 1.COLUMBIA FUG ANZL, R CREW) |
AU 13 | 15 6 | ALWAYS MUTE 66224 ELEKTRA & ERASURE !
12 T 12 P CHEBBA R ( : )| NEW | 2 1 ANYTIME YOU NEED A FRIEND (M) (1) (x) COLUMBIA 77499 ® MARIAH CAREY |
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DANCE TRAX

(Continued from preceding page)

chelle Weeks, who gave birth to a
bouncin’ baby boyv Friday. June 3.
She’s riding the Billboard Club
Play Chart as the lead voice on
Diva Convention's “Never Leave
You Lonely” ... Whilst we're on
the subject of divas, Gloria
Gaynor is prepping to hit the
comeback trail, with her first full-
length U.S. release in years. Rad-
ikal Records will issue a set of cov-
ers this fall, with selections includ-
ing new recordings of her own
“Never Can Say Goodbye" and I
Will Survive,” as well as disco ver-

sions of chestnuts like Barry
White's "First, Last. My Every-
thing” and Dionne Warwick’'s ']
Say A Little Prayer” . .. Also back
on active duty is Viola Wills, who
has been signed to ZYX Records’
IMG subsidiary. “No News Is
Good News,” her first single with
the label, has just shipped to club
DJs. It's a festive Darryl Payne
production that will tickle the
faney of mainstream pop and hi-
NRG DJs. .. Mark vour calendar.
Members of Toronto’s club com-
munity will gather Sept. 6-10 at

the Sheraton Centre for the first
Can-Am Dance Music Exchange.
The confab aims to build a bridge
between the Canadian and U.S.
dance scenes with a series of art-
ist/DJ showeases and think-tank
discussions . . . Dance music insid-
ers may know 3rd Floor Produec-
tions as the headquarters for the
ever-popular DJ EFX and DJ
Digit. In recent months, however,
the company has added another
name to its remixer roster, Tyler
Stone. She has brought a retro-
funk intensity to her growing list

of projects, which include a radio
version of “100% Pure Love™ by
Crystal Waters and Janice Ro-
binson’s lovely *Children.” Stone
also is writing and producing her
own vocal material and will begin
shopping for a label deal shortly.
Keep a close eve (and ear) on this
promising new talent, she is quite
the dynamo ... It’s the end of an
era. Venerable 14-vear-old indie
label Megatone Records has mo-
ved from its founding roots of San
Francisco to Hollywood, Calif., the
result of a management change.

John Hedges has handed the ba-
ton to longtime artist manager
Terrence Brown, who istaking on
the role of label president. Hedges
remains as chairman of Megatone.
Megatone is rightly credited as
one of the forerunners of the '80s
era, and was once the creative
home of Sylvester, Patrick Cow-
ley, David Diehold, and Marty
Bleeman, all of whom have been
lost over the years to complica-
tions resulting from AIDS. There
is no word yet on roster revisions.
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NASHVILLE—You can't fault the
symbolism. Polydor Records invaded
the country market on D-Day with its
June 6 release of Chely Wright's single
“He’s A Good Ole Boy.” The song is
also a fitting symbol of the newly reac-
tivated label's tilt toward young per-
formers and traditional country music.

“Tradition is [usually] related to [an
artist’s] age,” says Polydor president
Harold Shedd. “But we've been able to
find some young country singers who
really are into traditional music. And
right now that’s an important part of
what we're trying to do. We've got a
great opportunity to explore that in the
younger demos with the right kind of
music.”

Polydor is making its spinoff from
Mercury Records with a roster of
seven acts: Wright, Amie Comeaux,
Shane Sutton, the Moffatts, Clinton
Gregory (formerly with Step One Rec-
ords), and Davis Daniel and Toby Keith
(both of whom followed Shedd from
Mercury). British singer Graham
McHugh was supposed to be on the la-
bel but signed to Giant Records at the

Opry

ARTISTS & MUSIC

Traditional Country’s Youthful Outlook =g
Polydor Hopes Green Roster Strikes Gold

last minute.

Working with Shedd are VP/GM
Steve Miller, VP of A&R Buddy Can-
non, VP of promotion Ralph Carroll,

and a staff of 15.
Shedd, who rose

to prominence as

Alabama's  pro-

p ducer, says he will
focus his attention
on the creative
side, while Miller
will handle “the ev-
eryday workings”
of the label.

In addition to the exposure she's re-
ceiving through her new single and
video, the 23-year-old Wright (whose
first name is pronounced “Shelly”) will
be on the road this summer promoting
the Marlboro Country Nights Dance
Showdown. Shedd says Wright grew
up on a Kansas farm, where she ab-
sorbed such traditional country influ-
ences as Connie Smith and Buck
Owens.

Wright came to Nashville after gra-
duating from high school and enrolled
at Middle Tennessee State University.
During this period, she also worked

WRIGHT

Fashion Show Leads

T.J. Martell Fund-Raiser

NASHVILLE—Local involvement
with this year's T.J. Martell Foundation
fund-raising activities began June 6
with a fashion show and will conclude
Dec. 3 with a tlag football game be-
tween teams fielded by country record
labels. More than $170,000 was raised
last year, according to events coordi-
nator Tod Minnich.

The Grand Ladies Of The Grand Ole
Opry Luncheon & Fashion Show took
place June 6 at the Spring House Golf
Club at Opryland, with tickets tagged
at $30 each. The Castner Knott depart-
ment stores presented the show, using
both their own models and Grand Ole
Opry stars Carol Lee Cooper, Jan
Howard, Jeannie Seely, Jean Shepard,
Connie Smith, and Kitty Wells. Singer
Lisa Stewart co-hosted the show with
Castner Knott's fashion director,

On .July 29, there will be a silent auc-
tion held to benefit the Foundation as
part of the National Assn. of Music
Merchants’ meeting at the Nashville
Convention Center.

Through the summer, the Founda-
tion will oversee the Country Dream
DISCovery Song Contest, sponsored by
Gibson Guitars. Minnich says there will
be an entry fee of about $35 for each
song. All fees will be donated to the
Foundation, Volunteers from Music
Row will screen the tapes, Minnich ex-
plains, after which the top 10-15 songs
will be put on a CD and “distributed
throughout the music industry.”

Minnich says a similar contest was
held recently in Los Angeles on a
smaller scale and resulted in winners
being signed to both major and inde-
pendent labels. And, he adds, the activ-
ity generated “such an overwhelming
response that people in the general

public wanted to buy the album.” He
says there is discussion about selling
the Gibson-sponsored compilation.

For the second year, there will be a
“Best Of Carl P. Mayfield” album com-
piled from the local air personality’s
best skits and sold in local convenience
stores. Last year's album, available
only on cassette, raised $16,000. Min-
nich says the upcoming edition may be
issued in both cassette and CD.

The bulk of fund-raising will occur
through a series of events from Sept.
23-Oct. 3, beginning with the T.J. Mar-
tell Concert. It stars John Anderson,
Marty Stuart, Tracy Lawrence, and
John Berry and is a part of the Crown
Royal Concert series. It will be staged
at the Starwood Amphitheatre, just
outside Nashville.

For those involved in the charity,
BMI will host a cocktail reception Sept.
30 at Nashville'’s Hard Rock Cafe. The
Celebrity Tennis Tourmament is set for
Oct. 1 at Vanderbilt University. A ce-
lebrity host has not yet been selected.

On Oct. 2, the Celebrity Golf Tourna-
ment will be held at the Hermitage Golf
Course, with Vinee Gill hosting. And on
Oct. 3. Billy Dean and Faith Hill will
host the Bowling Bash, which also in-
cludes a billiards contest and a silent
auction, at Hermitage Lanes.

Each month during the fund drive,
the Texana Grill will feature a celebrity
bartender, who will give the tips and
donations generated by the appearance,
plus a percentage of the bar receipts.

The interlabel football game, dubbed
the “Turkey Bowl,” is set for Dec. 3.
Funds will be raised through label en-
try fees. Minnich says it will probably
be held at David Lipscomb High
School. EDWARD MORRIS

several part-time jobs in the music
business and eventually earned a per-
forming slot on Opryland’s General
Jackson showboat. Grand Ole Opry
star Porter Wagoner brought her to
Shedd's attention.

“She’s at a point in her career where
she's pretty well aware of what she
wants to do,” Shedd says, noting that
she chose him and Barry Beckett to co-
produce her first album—rather than
waiting for the label to suggest a pro-
ducer. “Chely’s done a lot more home-
work than most artists do at this
point,” Shedd says admiringly. Her al-
bum, for which she co-wrote five songs,

Chuck’s Crowd. Chuck Long, center, host of “Chuck’s Country Lightning” on
Americana Television Network, gabs with some of his guests. From left are
recording artists Doug Stone, Sweethearts Of The Rodeo's Kristine Arnold and
Janis Gill, and Mike Henderson.

(Continued on puge 32)

NEVER TOO MANY: A recurring lament among label
execs and radio programmers nowadays is that there are
too many new country acts for the market to absorb.
Perhaps this is true—if radio is the only nexus to the
market. But the unparalleled influx of talent has many
wholesome effects that cannot be measured by radio’s
standards alone.

The first, of course, is the general enrichment of the
musie that occurs when young artists discover and rush
to it. As more of these artists compete for a finite num-
ber of places on the labels and at radio, video. and retail,
the good talent squeezes out both the marginal and the
dabblers. Those few who ultimately make it to the top,
then, will have done so because of their extraordinary
appeal—an appeal that may emanate from their voca!
charm, personality, song selection, or from other allur-
ing qualities even less tangible. A generally high level
of talent doesn’t mean, of

New Country: How Much Is Too Much?

Influx Of Young Talent Raises Genre’s Standards

chael Montgomery, Star Of Tomoirow; Ray Stevens,
comedian; Vince Gill, instrumentalist; and Paul Over-
street, Christian country artist. Dolly Parton was voted
winner of the Minnie Pearl and Living Legend awards.

The best new boek on the music business we've seen
in years is “Music, Money, And Success: The Insider’s
Guide To The Music Industry.” Written by Jeffrey Bra-
bec, VP of ousiness affairs for the Chrysalis Music
Group, and Todd Brabec, director of membership for
ASCAP, the gnide is not only detailed and thorough
(both Brabecs are attornevs) but also readable. One of
its most informative features is explaining precisely how
much money records and songs should earn in different
contexts, such as commercials, movies, stage, TV, for-
eign, ete. The book is in hardback and published by
Schirmer.

Congratulations to Tim McGraw and to his label,
Curb Records, on earning

course, that there will be a ’

surplus of Merle Hag- »
gards, Tammy Wynettes, NashVIlle

or other such once-in-a-
generation stars. But it
does create a situation in
which the giants have to
work hard at their art to
maintain their stature and
audiences—instead of just
going through the mo-
tions.

The wealth of new acts
also brings out the best from songwriters, since, in most
cases, a good voice needs a great song to get itself no-
ticed. The 200 or so acts now recording on country labels
have survived withering competition. That being the
case, they are likely to produce more memorable music
than did the smaller and less artistically adventurous
rosters of 10 and 20 years ago. And that prospect alone
makes the “talent glut” seem almost benign.

MAKING THE ROUNDS: Sony Tree has moved back
into its old—but newly renovated—headquarters at 8
Music Square West. It contains, among other amenities,
a new recording studio . . . Word is out that Malaco Rec-
ords will soon start a country label and is closing in on
a major distributor for it ... Fresh from his Academy
Of Country Music triumphs in May, Alan Jackson main-
tained his prize-winning momentum by copping five hon-
ors at the TNN/Music City News Country Awards show
June 6. In addition to taking the entertainer of the year
honor, Jackson won in the male artist, video, album, and
single categories. Other winners: Lorrie Morgan, fe-
male artist; the Statler Brothers, vocal group: Sawyer
Brown, vocal band; Brooks & Dunn, vocal dno; Reba
McEntire & Linda Davis, vocal collaboration; John Mi-

by Edward Morris

their first double-platinum
for MeGraw's debut al-
bum, “Not A Moment Too
Saon™ ... Charley Pride
donated proceeds from the
first evening performance
at his new fheater in Bran-
son, Mo.—more than
$20,000—to Junior
Achievement of the
Ozarks ... Nashville na-
tive Elaine Wood has re-
turned to her hometown to
head up PR for the soon-to-open Hard Rock Cafe ...
Trifecta Entertainment, a PR, marketing, and promo-
tion firm, has opened in Nashville. Dixie Pineda runs
it... Brian Jones and Tony Lee have joined Buddy Lee
Attractions as booking agents . .. Guy I’arker has been
hired to head Five Star Music’s gospel division.

MARK YOUR CALENDAR: The Old .Joe Clark Blue-
grass Festival is set for July 1-3 at Renfro Valley, Ky.
Headliners include the Osborne Brothers, J.D. Crowe,
Jim & Jesse, the Del McCoury Band, the Lewis Fam-
ily, Lonesome River Band, Rarely Herd, Lost &
Found, IlIrd Tyme Out, ani the New Coon Creek
Girls ... MCA Records’ Mark Collie will host the first
“Mark Collie Celebrity Race For Diabetes Research”
Oct. 13 at the Nashville Motor Speedway.

SIGNINGS: Mark Chesnutt to Decca Records ...
Asylum Records artist Bob Woodruff and the McCar-
ters to the Bobby Roberts Co. for booking ... Jennifer
Saint John to S.1.R. Management, Nashville ... Riley
Coyle to Playback Records ... T.W. Hale and Bill
Whitbeck to songwriting deals with Life Music Group,
Nashville,
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1 1 PATSY CLINE A ¢ McA 12° (7.98/12.98) 139 weeks at No. | GREATEST HITS | 161 14 | 16 | ALABAMA A Rrca 7170° (9.98/13.98) GREATEST HITS | 160
2 3 THE CHARLIE DANIELS BAND A ¢ric 38795/50Ny (7.98 EQ/11.98) A DECADE OF HITS { 16} 15 11 REBA MCENTIRE @ mca 6294+ (4.98/11.98) SWEET SIXTEEN | 131
3 2 REBA MCENTIRE A mca 4979¢ (7.98/12.98) GREATEST HITS | 159 16 14 | WAYLON JENNINGS A * rca 3378° (8.98) GREATEST HITS 45
4 5 GEORGE JONES @ EtPiC 40776/SONY (5.98 EQ/9.98) SUPER HITS | M6 11 19 | KEITH WHITLEY rca 52277 (9.98/13.98) GREATEST HITS | 20
5 6 GEORGE STRAIT A mca 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 161 18 17 | ALABAMA RCA 61040 (9.98/13.98) GREATEST HITS VOL. 2 2
6 9 GEORGE STRAIT A 2 MCa 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 159 19 18 | GEORGE STRAIT mca 10450 (9.98/15.98) TEN STRAIT HITS 8
1 10 | DAVID ALLAN COE A COLUMBIA 35627/SONY (5.98 EQ/9.98) GREATEST HITS | 67 20 | 22 | DOUG STONE tpic 47357 (5.98 EQ/9.98) | THOUGHT IT WAS YOU | 38
8 8 VINCE GILL mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME | 34 21 | 20 | WILLIE NELSON A 2 COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS | 30
9 13 | MARY-CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART | 34 22 | — | KENNY ROGERS A LIBERTY 5112%/CAPITOL (9.98/15.98) TWENTY GREATEST HITS | 66
10 12 | ALABAMA A rea 6825 (7.98/11.98) ALABAMA LIVE | 37 23 | — | TRAVIS TRITT A WARNER 8ROS. 26094 (9.98/13.98) COUNTRY CLUB 13
11 7 CONWAY TWITTY A mCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 50 24 | — | THE JUDDS CuRB 6101&/RCA (9.98/13.98) GREATEST HITS VOL. 1) 17
12 15 | THE JUDDS A ? CurB 8318/RCA (9.98/15.98) GREATEST HITS | #4 25 | 23 | PAM TILLIS arisTA 8642 (8.98/13.98) PUT YOURSELF IN MY PLACE 2
13 | 4 | VINCEGILL @ Rea 9814* (4.98/9.98) BEST OF VINCE GILL | 159 Catalog albums are oider tities which are registering significant sales. © 1994, Billboard/BP Communications and SoundScan, Inc.
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Hot Latin Tracks.

—

n r T t n Latln COMPILED FROM NATIONAL LATIN
| [ o 5. RADIO AIRPLAY REPORTS, ]
x x
‘é’glgg £3 ‘é’%‘ ARTIST TITLE |
LABEL/DISTRIBUTING
SLLhNA REIGNS: After 458 weeks, Guerra Y 140, on July 19. South Afri- - ' —_— LM —_—
the Billboard Latin 50 welcomed its can singer/songwriter Diblo Dibala, , *x % NO. 1 » x «
second chart topper ever last week as who contributed to 440's only No. 1 Hot l@ 1p2]9 A LIl ROoBInS
Selena’s sizzling “Amor Prohibido” Latin Track hit, “El Costo De La | ? 1 T o VIOA
(EMI Latin) unseated Gloria Este- Vida,” once again adds his musical in- 1_24_ 2 | ! u | sonv ) g
fan's award-winning smash, “Mi sight to several tracks. Also appearing |®| 4 8 5 | LOS FANTASMAS DEL CARIBE & MAS Y MAS
Tierra” (Epic/Sony). Album sales of on 440's new album is Francisco —+—— LUIS MIGUEL*— = =TT |
“Amor Prohibido” were so robust last by John L Ulloa, creator of “perico ripiao.” 4 |5 | 4|17
. y Jonn Lannert (A S|
week that the title nearly entered The v s |6 5|8 ANA GABRIEL HABLAME DE FRENTE
Billboard 200. Also, the title track to Selena is fitting recording sessions IVES CATCHING FIRE: On the |— — - = - -—_ -
“Amor Prohibido™ enters its second into her string of tour dates. With her  heels of three standout showecases in 6|7 i 6 {7 | GLOR'A 3 E_F‘}N - L AYER |
week atop the Hot Latin Tracks sin- SBK debut due late this year or early ~ Spain last month, Colombia’s neo-val- 7 ) 103 |12 PIMPINELA © CON UN NUDO EN LA GARGANTA |
gles chart. The peppy cumbia cut is Se-  next year, the Corpus Christi, Texas,  lenato star Carlos Vives is planning an — — 11 POLYGR/ - —
lena’s first No. 1 entry as a solo act. native would be the third SBK act—af-  assault on Argentina, and summer 15 | 28| 4 | JONSE SECADA ¢ SITE VAS
Interestingly, in the mucho mtho ter Jon Secada an(_i the Barrio dates set for Miami and Ne\\' York. His s | 10 7 | oLGA TANON @ PRESENCIE TU AMOR |
Latino record world, the two artists Boyzz—to cut albums in both Spanish ~ PolyGram Latino premiere, “Cldsicos [ ——— .L — | | WEALA — |
who have scaled the Billboard Latin 50 and English (Selena’s EMI Latin label  De La Provineia,” has sold 1 million co- 16 | 29| 4 | ne BARR'O BOYZ ¢ UNA NOCHE DE AMOR |
have been women. Moreover, Estefan's  colleague Emilio Navaira probably pies in Colombia alone and has hit gold | ' i
track record at the top of the retail  will follow suit). In any event, what  in Mexico (100,000 units sold). |12 )57 MARC ANTHONY Y INDIA ®VIVIRLO NUESTRO_
chart is not likely to be replicated any  cannot be argued is that Selena now is Other PolyGram acts snaring gold | 12 | 8 9 | 11 CARLOS VIVES # LA GOTA FRIA
time soon. Meantime, Selena becomes  the hottest artist in the Latino market.  records in Mexico are Marcos Llunas  ———— [‘g's“;ﬁ"c?.lf;%s — M LINDA AMIGA |
the first Tejano artist to top the chart. 4 and Pedro Fernafidez. The label | 13 | 9 | 10 | 7 | &5l M
She had two other titles on the Bill- 40 LP DUE IN JULY: Kare/BMG  claims that Marta Sanchez’s “Mujer” | 14 | 14 | 15 | o | HECTOR TRICOCHE SOY CULPABLE
board Latin 50 last week, including the  is set to ship “Fogaraté!,” the latest ef- s closing in on gold, as well. Sdnchez’s : 'L ;‘:;;;’;?6 TORRES SUMEORAICER
Grammy-winning *Live!” set. fort by merengue mega-act Juan Luis  “Desesperada” also continues to as- | 15 1 20 ) 2% | 5 | EMiiann i o
cend the playlist at Miami's WPOW- 16| 13| 14| 8 | REVRUIZ LUNA NEGRA
FM (“Power 9%"). L — —
7 | 1| 16 | 8 | JERRYRIVERA # NO HIERAS MI VIDA
ARGENTINA NOTAS: Speed-metal BRRE MAZZ } " SIN TI NO PUEDO VIVIR
heroes Sepultura and opening act Ti- —1— —| EMILATIN —
tas plaved four sold-out shows at the |[(A9)| 23 | 31 | 3 | RICARDO ARJONA # TE CONOZCO
DISTR'BUTORS | 5,000-seat Obras Stadium in Buenos | 2 | 2 | 19 9 | M. A. SOLIS Y LOS BUKIS Y YO SIN TI
NC Aires last month. Sepultura’s latest al- ' I I | |
6040 . W. 12 Street bum, “Caos AD." has sold 2000 units, [ 21 | 17 | ' . 4 Luis ANGEL ® BUENA FORTUNA
Miami, Florida 33145 according to Carlos Parise, publicist of | ——1— LOS TITANES - - ZODIACO
. Roadrunner Records Argentina, whose @ ﬁ | 4 NTESVEDISCO
e Inventario Completo de  * Complete Inventory domestic catalog includes Brit thud- [ 23 | 19 | 13 | 10 vucsms FERNANDEZ NI CON LA VIDA TE PAGO
Musica Latina: . of Latin Music: . rockers Motorhead and salsa queen - - -
CD e Cassettes ® 12 CD e Cassettes ® 12 Celia Cruz. Gold is struck at 30,000 , , * * x POWER TRACK* *
Video Musicales Music Videos units sold in Argentina, with platinum |(24)| 27 | 3 | 3 | MASGIE CARLES HOY VOY A INVENTARTE MIO
> ZersonalsBintagiJe para e gnowladgeable e o roeo | B | 28 | 20 | 5 | B/GMOUNTAN * BABY TE QUIERO A T
4 ’ Q ---+ RCA/BMG _ — o
tender Sus Ordenes ales Reps \ | BMG album, “Amor Infinito,” sold a T PANDORA EL CANALLA_{
e Completamente e Fully Computerized whopping 150.000 units in Argentina, | | L_Em |
Computarizado has finished up his newest album with | ] * * x HOT SHOT DEBUT * x %
. " . Jatics i- RICARDO MONTANER ¢ QUISIERA
Local: 305-262-7711. Ask for Gloria co-producer Lumberto Gatica. Multi- (D) NEWD | 1 | A
or Call Toll Free: 1-800-780-7712 on the album, which contai%r;e .d;] [ 28 | 2% |33 | LAS CHICAS DEL CAN # TE QUIERO VER
Fax: 305-261-6143 English-language entry penned by NEW) | | | YOLANDITA MONGE 'COMO PUEDES
WE ARE A SERVICE ORIENTED COMPANY Lerner and Air Supply’s Graham f—- 1 WEALATINA_ —_—
Russell ... Sony Argentina haspres- | 30 | 20 | 7 | 14 EDNITA NAZARIO PENSANDO SIEMPRE EN Ti |
ented José Luis Rodriguez witha gold | I 1 JESSICA CRISTINA ® TE SIENTO i
1 record for his most recent album, “Ra- | 314 B3| 4| som _ _ i %I
MANHATTAN LATIN MUSIC DIST, | zone Pura Una sonca” pos it @) 53 | | 2 | USToeers W WURGD ENTERD
- num plates for “Esta Vez,” “20 [ T
. " . N TITO ROJAS LO QUE TE QUEDA
DISCOS COMPACTOS © VIDEOS o CASSETTES ® ACCESSORIOS || Grandes Esitos,” and “Piel De Hom- |33 NEWD | | Sl
iLLAMENOS bres.” The Venezuelan pop stylist is | 3 | 2 LOS TIGRES DEL NORTE SI NO ME FALLA EL CORAZON
88 due to tour Argentina in October and — T — — =TT
§§ Hov! November ... gBMG/Ariola alternative ‘@ 8 35 4 GRUPO NICHE UNALTO EN EL CAMINO
o J:',":‘"‘:. | rock imprint Culebra and Argentinian [. NEWP ERAULIO ESTA CLASE DE AMOR
2 ronl212'882 8887 counterpart Iguana Records have em- ST ———
o Tei. 212.563.4508 barked on an innovative project that @ NEWD f’»T»E N ERARIOS_ - l;A MUJER QUE SONE
':::::_':7’7‘_:;.‘: calls for the labels to release product 38 | 31 | 32| 5 | FRANCODEVITA o Y TE PIENSO
from each other's rosters in their 1e- | 2 — e — = — =
IR BLTBLR(IE spective countries. Albums by Mexican 39 | 3 | 23| 8 | LUCERO e e e
Member of (Continned on puge 39) 0| 3 | 3| 10 LOS TEMERARIOS " TU ULTIMA CANCION |
NAIRD — — *
Records with the greatest airplay gains this week. @ Videoclip availability. @ 1994, Billboard/BPI
Communications

QROD.* KUBANEY « FONOVISA EMI/LATIN® COMBO + »

\ Z \
e
3 DO DE LA DISTRIBUDORA MAS 1 | \H{IEIB\R‘E Selectlon 56
3 GRANDE EN EL MUNDO E LRTIMA. Lat' vV
o | Chico's Th . Luiz O
2 TOLL FREE:800-329-7664 o] | Henere ot aragng v o | [ Music!
R : Brazil, hand Id disc to Brazi’

oF OR 305-621-0070 /FAX62 10465 Y | o /songwiter Chico. LATIN MUSIC DISTRIBUTOR
ol Qssli DISCOS COMPACTOS, VIDEOLASER, CASSETTES, [l | Buaraue to commemorate sales ' 7960 SILVERTONE AVE e SUITE 116 « SAN DIEGO e CALIFORNIA 92126
a DISTRIBUTORS ' 2 o exceeding 100,000 units of his latest ) X
& _/‘R ACCESORIOS, VIDEOS Y MUCHO MAS! 51 album, “Paratodos.” Buarque's album * Knowiledgeable Latin Service Reps. PHONE (619) 695-8863

O © also earned a platinum record for sales | :Bestc : lpméﬁ“a'a"ﬂ — FAX (619) 695-3768

D910 ANOS. VNLYT VIM * iTIOW HONW 3 NBAGO* surpassing 250,000 units. * 100% Retumns* { on recommended products) TOLL FREE :  1-800-74-LATIN
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“Billboard. Classical 50"

Compiled from a nationat sampie of retail store and rack sales reports collected, compiled, and provided by I I I"l |

el | 55| ¢ ARTIST
I% | S% [ 3 | LABII & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
* % x NO.1 * * %
1 13 BENEDICTINE MONKS A ANGEL 55138 (10.98/15.98) 12 weeks at No. | CHANT
2 19 MICHAEL NYMAN @ VIRGIN 88274 (10 98/15 98) THE PIANO

* & * GREATEST GAINER * ® %
2 LONDON ORCH. RCA 62526 (9 2815 98) SYMPHONIC ROLLING STONES

Artists & Music

[ Clusvicat
KEEPING
SCORE

23 WILLIAMS/PERLMAN mcA (owis 119817 98) SCHINDLER'S LIST

4 SILOS MONKS DG 445399 (598 EQ/10 98} MYSTERY OF SANTO DOMINGO

1

2
D)

4
&)

6

7

8

9

10

EARR/DOM/;AV -A- '_:)NDON 430433 (10 98 EQ/15 98) IN CONCER} _—
26 | GERSHWIN NONESUCH 79287 (10981598  GERSHWIN PLAYS GERSHWIN
20 VARIOUS ARTISTS MADACY 0330 (4 996 99) ROMANTIC CLASSICS
6 CINCINNATI POPS (KUNZEL) TeLARC 50342 (10 98/1598)  GREAT FANTASY
10 16 VARIOUS ARTISTS MADACY 0201 (4 996 99) 20 CLASSICAL FAVORITES
11 12 13 PAVAROTTI LONDON 433260 (10 98 £Q/1% 98) MY HEART'S DELIGHT
i 11 13 | WURTTENBERG ORCH. vOX ALLEGRETTO 8098 (2 99/4.49) PACHELBEL CANON ]
13 14 63 VARIOUS ARTISTS LONDON 440100 (1098 E/1598)  PAVAROTTI & FRIENDS
14 15 3 CARR/DOM/PAV SONY MASTERWORKS 64394 (598 EQ998)  ALL-STAR TENORS
15 18 | 109 | UPSHAW/ZINMAN NONESUCH 79282 (1097/1597)  GORECKI: SYMPH. NO. 3

w
N
—
~

VARIOUS ARTISTS INFINITY DIGITAL 57219 (4 98 EQ) BEETHOVEN: OVERTURES

17 16 5 GLENN GOULD SONY CLASSICAL 46686 (9 98 EQ/15.98) 32 SHORT FILMS

VARIOUS INFINITY DIGITAL 57234 (4 98 EQ) PROKOFIEV: PETER AND THE WOLF

~
=
=

by Christie Barter

ALI, OF US know about the AIDS quilt, begun in 1987
by the Names Project of San Francisco in response to the
growing number of deaths in that city's gay community.
The quilt that assembles the 3-by-6-foot memorial panels
sewn by the families, friends, and lovers of those who have
died. The quilt that today comprises some 24,000 of those
panels and, in various and incomplete forms, has been
shown in so many major cities and small towns across the
nation over these past few vears. That quilt we know.

We in the music business, and many among the audi-
ences we trv to reach, also know of the AIDS Quilt Song-
hook, a body of work, a song cyele, that stitches together
the songs of 15 American composers and poets, which was
first performed two vears ago at Lincoln Center’s Alice
Tully Hall. The concert was recorded a couple of days after
that first performance, uptown at the American Academy
of Institute of Arts & Letters, and it has just been released
by Harmonica Mundi USA as produced by that label’s Ro-
bina G. Young and the late baritone William Parker.

Parker was the prime mover on this one. “For singers,”
he once said, “we are being pretty unvocal about AIDS.”

The AIDS quilt songhook is thus performed by four bar-
itones: Parker, Kurt Ollman, William Sharp, and San-
ford Sylvan. And the composers of the 15 specially com-
missioned songs include William Bolcom, Chris
DeBlasio, John Harbison, Fred Hersch, Lee lloiby,
John Musto, and Ned Rorem. Some of the participants,
in addition to Parker, have fallen victim to the disease—
DeDBlasio and the poets Melvin Dixon and Charles Bar-
ber—since the recording was made. All (and the several
estates) have joined the publisher, Boosey & Hawkes, and
Harmonia Mundi USA in donating the proceeds from sales
of the recording to the AIDS Resource Center, a not-for-

profit, community-based agency dedicated to “developing
and sponsoring supportive housing for homeless people
with AIDS.”

Harmonia Mundi. in its June release book, also invites |

retailers to follow this generous example.

AT THIS POINT, it's worth recalling that late last year
BMG Classics’ new Catalyst label released a collection of
four instrumental pieces under the title “Memento Bitter-
sweet.” Each of the composers—DeBlasio, Hersch, Kevin
Oldham, and Lee Gannon—is or was infected with the
HIV virus. For every album sold, Catalyst makes a royalty
contribution to Classical Action: Performing Arts Against
AIDS, a New York-based nonprofit organization that
funds charitable AIDS organizations throughout the U.S.

Upeoming from Philips Classies’ subsidiary label Point
is an album by cellist/singer Arthur Russell, a prolific
composer and, I'm told, an influential figure on the New
York musie scene downtown, who died of AIDS a little over
two vears ago. (Russell was a co-founder of the Sleeping
Bag label, which produced the club hit “Go Bang.") A por-
tion of the proceeds from the new album of his musie, “An-
other Thought,” will go to L1FEbeat, a magazine serving
the gay community.

THE PBBS TELECAST of Puccini's “La Boheme” (June
8) was a co-production of the Australian Opera and the
Australian Broadeasting Corp. (ABC). It derived from a
wildly suceessful production directed by Baz (“Strictly
Speaking™) Luhrmann, who moved the time frame up to
the existential I"aris of the 1950s, and it starred a couple
of young singers drawn from Australian Opera’s ranks:
Cheryl Barker as Mimi and David Hobson as Rodolfo.
(Hobson, who apparently has become quite a heart-throb
locally, makes his American debut this fall in San
Francisco Opera's world premiere performances of Con-
rad Susa’s “The Dangerous Liaisons.”)

I mention all this becanse ABC Music has produced a
home video of its “La Boheme™ and a highlights album on
CD, hoth of which they say are brisk sellers. No distribu-
tion vet in the U.8. Any takers? Call 'em.

FULL-PRICE CLASSICAL

1 BENEDICTINE MONKS ANGEL
CHANT
2 CARR/DOM/PAV LONDON
IN CONCERT
3 GERSHWIN NONESUCH
GERSHWIN PLAYS GERSHWIN
4 PAVAROTT! LONDON
MY HEART'S DELIGHT
5 UPSHAW NONESUCH
GORECKI: NO.3
6 GOULD sony
32 SHORT FILMS
7 RUHLAND soNY
GREGORIAN CHANT
8 BARTOLI LONDON
IF YOU LOVE ME
9 GALWAY RCA
LARK IN CLEAR AIR
10 MICHAEL NYMAN ARGOAONDON
NYMAN: PIANO CONCERTO
11 CLEVELAND ORCH. SONY
CARMIN BURANA
12 UPSHAW/HAMPSON TELDEC
COPLAND-LONG TIME AGO
13 ANON 4 HARMONIA MUNDI
AN ENGLISH LADYMASS
14 PAVAROTTI LONOON

T AMO
15 TALLINN CHAMBER ECM
PART: TE DEUM

FULL-PRICE CROSSOVER

1 NYMAN VIRGIN
THE PIANO
2 LONDON PHIL. RCA
SYMPHONIC ROLLING STONES
3 WILLIAMS/PERLMAN mca
SCHINDLER'S LIST
4 KUNZEL TELARC
GREAT FANTASY
5 VARIOUS LONDON
PAVAROTTI/FRIENDS
6 LSO ARISTA
STAR WARS
7 GALWAY RCA
WIND BENEATH MY WINGS
8 LONDON PHIL, rCA
SYMPHONIC YES
9 BOST.POPS SONY
UNFORGETTABLE
10 F. ZAPPA BARKING PUMPKIN/
RHINO YELLOW SHARK
11 YO.YO MA/MCFERRIN SONY
USH
12 GARRETT SILVA AMERICA
WEBBER: LOVE SONGS
13 POPS (WILLIAMS) SONY
NIGHT AND DAY
14 PHOENIX SYMPH.(SEDARES)
KOCH MAGNIFICENT SEVEN
15 KIRI TE KANAWA ANGEL
KIRI SINGS PORTER

19 13 14 KONRAD RUHLAND SONY CLASSICAL 53899 (9 98 E/15 98) GREGORIAN CHANT
20 17 15 VARIOUS INFINITY DIGITAL 57244 14 98 EQ) VIVALDI: FOUR SEASONS
21 23 13 VARIOUS INFINITY DIGITAL 57244 (4 98 EQ) THE ITALIAN BAROQUE
22 19 30 ROYAL PHIL.{(CLARK) k TEL 611 3 (5 98/12 98) HOOKED ON CLASSICS: VOL. 1
23 22 14 VARIOUS INFINITY DIGITAL 57217 (498 €0)  BAROQUE VIOUIN CONCERTOS |
27 25 LONDON SYM. (WILLIAMS) ARISTA 1 1012 (54 98) STAR WARS TRILOGY
25 21 15 VARIOUS INFINITY DIGITAL 57232 (4.98 £Q) MOZART: ELVIRA MADIGAN
42 13 VARIOUS INFINITY DIGITAL 57222 (4 98 EQ) BEETHOVEN: EMPEROR
@ RE-ENTRY .CECILIA BARTOLI LONDON 43627 (10.98 EQ/15 98) IF YOU LOVE ME ]
35 I 15 VARIOUS INFINITY DIGITAL 57253 (4 98 € RIMSKY-KORSAKOV: SCHEHERAZADE
RE-ENTRY | JAMES GALWAY RCA 61379 (9 98/1598) LARK IN THE CLEAR AIR
* % * HOT SHOT DEBUT * % *
NEWD | MICHAEL NYMAN ARGO 143382L0NDON (10 98 Ev15 98) THE PIANO CONCERTO
T 29 11 CLEVELAND ORCH. (THOMAS) sony 33172 (14 98 €y CARMINA BURANA
@ 46 7 VARIOUS ARTISTS RCA 61953 (5.98/9.98) POWER CLASSICS
@ 44 80 JAMES GALWAY RCA 60862 (9 98/15.98) THE WIND BENEATH MY WINGS
34 28 15 VARIOUS INFINITY DIGITAL 57231 (4.98 EQ) GREAT MOZART SYMPHONIES
35 20 16 VARIOUS ARTISTS INFINITY DIGITAL 57257 (4 98 EQ)CHOPIN: ROMANTIC PIANO
NEW ) UPSHAW/HAMPSON TELOEC 77310 (10.97:1697) COPLAND: LONG TIME AGO
31 | 30 [ 15 | VARIOUS ARTISTS NFNIY DIGITAL 57254 4 98 £0)  GREAT CHORAL MUSIC
RE-ENTRY VARIOUS ARTISTS DG 439520 (5 98 EQ/10.98) MAD ABOUT PIANO ,_1 J
RE-ENTRY | VARIOUS ARTISTS INFINITY OIGITAL 57264 (4.98 EQ)  SCHUMANN: CARNAVAL m
40 47 29 LONDON ORCH. RCA 61938 (9 94/1% 48) SYMPHONIC YES
41 36 22 VARIOUS ARTISTS DG 4395114 ) 0% £ 10 98) MAD ABOUT THE CLASSICS | Blllm
RE-ENTRY VAN CLIBURN RcA 61961 (6.98/10.98)  RACHMANINOFF: CONCERTQ NO. 2
RE-ENTRY | VARIOUS INFINITY OIGITAL 57227 (4.98 EQ) GRIEG & SCHUMANN N‘"m
44 | 34 | 59 | ANONYMOUS 4 11aRMONIA MUND! 907080 (13.98/18.00) AN ENGLISH LADYMASS
(45)| RE-ENTRY | POPS(FIEDLER) RCA 60835 (5 98/9 98) FIEDLER-GREATEST HITS —
46 39 9 JOHN WILLIAMS SONY CLASSICAL 46347 (3.98 EQ/7.98) SPANISH GUITAR MUSIC
4 31 15 VARIOUS ARTISTS INFINITY OIGITAL 57246 (4.98 EQ) BAROQUE FESTIVAL
43 33 15 VARIOUS ARTISTS INFINITY OIGITAL 57238 (4.98 EQ) STRAUSS: WALTZES
49 40 49 POPS (WILLIAMS) SONY CLASSICAL 53380 (9.98 EQ/15 98) UNFORGETTABLE
RE-ENTRY VARIOUS ARTISTS ENCORE 67782/EMI CLASSICS (3.98/4.98) PUCCINI: ARIAS

MID-LINE

1 SILOS MONKS DG
MYSTERY
2 CARR/DOM/PAV SONY MAS-
TERWORKS ALL-STAR TENORS
3 ROYAL PHIL.(CLARK) K- TEL
HOOKED ON:VOL. 1
4 VARIOUS Rca
POWER CLASSICS
5 VARIOUS 0G
MAD ABOUT PIANO
6 VARIOUS DG
MAD ABOUT CLASSICS
7 CLIBURN RCA
RACHMANINOFF
8 POPS(FIEDLER) RCA
FIEDLER GREATEST HITS
9 VARIOUS ARTISTS RCA
SCHROEDER'S GREATEST HIT
10 VARIOUS RrcA
PACHELBEL CANON
11 POPS(FIEDLER) RCA
STARS & STRIPES
12 VARIOUS EMI CLASSICS

ARIA

13 VARIOUS 0G
MAD ABOUT GUITARS

14 POPS(FIEDLER) CAMEO CLASSICS
SOUSA MARCHES

15 CARR/OOM/PAV SONY
FAVORITE ARIAS

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 umits. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. EQ indicates equivalent prices for labels that do not issue st prices, ¢

1994, Billboard/BPI Communications and SoundScan, Inc.

by Jeff Levenson

IN 1964, STAN GETZ WAS RIDING THE crest of
an improbable wave known as the bossa nova. His elas-
sic recording “Jazz Samba,” with Charlie Byrd,
started the craze, but then a subsequent disc, “Getz/
Gilberto,” with Antonio Carlos Jobim and Joao Gil-
berto (which yielded, of course, the runaway hit “The
Girl From Ipanema”) didn't just catapult the new mu-
sic to new heights—it launched him as a voice belong-
ing to the mainstream, to music lovers other than the
jazz cognoscente of 52nd street.

At last, Getz's lighter-than-light lyricism was being
heard by record-buyers who knew accessible musie
when they heard it, even if they couldn't tell Getz and
his swing-to-bop roots from a niblick named Ike and
a TV dinner. Getz made money, to be sure (as did a
few label execs), but he paid a dear price for his suc-
cess with Brazilian music; he obsessed about being
typecast, about being straight-jacketed to a style that
tapped only one side of his musical personality.

In later vears, until the time of his death, Getz reluc-
tantly plaved those bossa hits, but it was hard to un-
derstand his discomfort with them. His sound main-
tained that floating-groove, helium-bounce quality
that came to define the bossa’s luxurious languidity,
and he sounded so darned convincing. A drag for him,
perhaps, but sublime stuff for us.

To balance the love/hate relationship he felt with

this music, Getz continued to record other material
that reconnected him with his roots. And that's what
brings us up to speed. Verve has just unearthed tapes
from 1964 (featuring the newest member of Getz's
group, a wet-behind-the-ears vibist named Gary Bur-
ton) that underscore the tenorist’s predilection for
keener, hard-edged play. The stuff is rare Getz.

The recordings were never issued because the bossa
trend was in full bloom and the powers that be didn’t
want to confuse the public hy messing with a winning
formula. Thus, the tapes got buried. In effect, the
newly found music represents, if not the underside of
Getz’ rhythmic personality, then his parallel universe.
His solos still float, but they're not carried by tropical
currents; instead, they're lifted by a sense of melodic
purpose and swingful affirmation. Getz is doing what
he knows he does best (no dis to the bossa intended).

Verve plans to release the Getz, titled *Nobody Else
But Me,” in August as part of its new “Verve Discover-
ies” series. Also forthcoming: never-released works
from Lee Konitz (also in August) and Joe Henderson
(October). The label promises more discoveries in the
future.

MORE: The tenorist once told Ilerb Alpert,
* ... when I'm playing, I think of myself in front of the
wailing wall with my saxophone in my hands, and I'm
davening, 1'm really telling it to this wall.” A perfect
segue, this: The National Center for Jewish Film has

just released a video titled, “Stan Getz: A Music Odys-

sey.” The 60-minute piece captures the saxist on a
three-week jaunt through Israel in 1977, encountering
a Kurdish drummer, Arab quintet, Hasidic wedding
band, and Yemenite dance troupe. Getz often spoke of
examining his religious upbringing. This film docu-
ments the journey.
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Top Jazz Alhums.

YOU WOULDN'T EXPECT A GRAMMY-WINNING GUITARIST TO JUST STAND STILL.
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Denver Vid Show Flexes Promo Muscle
Gigs Link Label With TV, Radio, Retail

@ BY DEBORAH RUSSELL

LOS ANGELES—Mike Drumm of
Denver-based music video outlet
“KTCL’s Live Music Link” proved the
power of the regional programmer re-
cently when he produced back-to-back
live gigs for Elektra’s Afghan Whigs
and They Might Be Giants.

The May dates, broadecast live from
Denver's Mercury Cafe on alternative
radio outlet KTCL Denver, were video-
taped for broadcast on Drumm’s music
video show, carried by the full-power,
independent UHF station KUBD
Denver.

The concerts drew hundreds of fans,
boosted ticket sales for each act’s
Denver tour dates, solidified the bands’
relationships at KTCL, increased al-
bum sales at local retail, and—in the
Whigs' case—resulted in three live
tracks that soon will appear on a new
EP.

“We actually made a record,” says
David Saslow, manager of video promo-
tion at Elektra Records. “To walk out
of a date like this with live B sides and
a radio station hookup is just great.”

Drumm has been producing the live
multimedia dates since October 1992,
when he launched the programming
concept with a Concrete Blonde con-
cert. He serves as event producer and
production manager, as well as video
director and interviewer.

Managment at the Mercury Cafe al-
lowed Drumm'’s erew to build a record-
ing room at the venue for a 24-channel
split of all the live audio, which results
in a “quiet room mix” vs. a mix from
the P.A. board. That “quiet room” feed
goes live to the radio and is simultane-
ously taped to two-track DAT for video
and audio use.

Local engineer Tom Payetta mixes
most of the live performances. He of-
ten brings his own gear and effects,
and Denver-based recording studio
Kerr-Macy Music Group donated some
equipment, as well.

Once KTCL and Drumm agree to
feature an act on the “KTCL Live Mu-
sic Link” series, the radio station
unleashes an aggressive cross-promo-

The Afghan Whigs' Greg Dulli and John
Curley performed for “KTCL's Live Music
Link™ in Denver.

tional campaign encouraging listeners
to tune in to the live broadcast, attend
the gig itself, or watch for it on
Drumm’s KUBD TV program. Adver-
tising in local papers and on the video
program further pushes the event.

In addition, Drumm augments his ef-
forts at retail. He recently installed
video monitors in two Wax Trax retail
stores in Denver and Boulder. Moni-
tors also are in place at a Replay Rec-
ords store in Boulder and a Doubleday
outlet in Aurora, Colo. Each store
plays a tape loop of Drumm’s program-
ming during business hours. A CD
endcap display, featuring the acts who
appear on the monitor, is placed close
by.
Saslow was optimistic about the

Afghan Whigs and They Might Be Gi-
ants shows, but he admits he had trou-
ble convincing his nonvideo labelmates
and band management that regional
video outlets can be a viable promo-
tional vehicle.

“They were all skeptical,” he notes,
but the radio promotion staff and the
Afghan Whigs’ management were fa-
miliar with KTCL. “Having the radio
station behind it really helped,” Saslow
says.

So, on May 10, the Afghan Whigs ap-
peared on stage at the Mercury Cafe,
blazing through three tunes for an au-
dience of about 50 radio/video contest
winners. The afternoon gig, broadcast
live to KTCL listeners, was a warm-up
for an evening concert at the Ogden
Theater. Drumm also videotaped an in-
terview, which will be featured in a
forthcoming 60-minute TV program
about the band.

“This was a much better use of Elek-
tra’s money than straight-up advertis-
ing,” says Saslow.

The following day, They Might Be
Giants performed a 40-minute set prior
to their evening show. This mid-week
event attracted more than 700 fans,
and Saslow credits Drumm’s efforts
with selling additional concert tickets
and boosting SoundScan figures on al-
bum sales.

He now looks forward to the release
of the Giants’ album, which he is confi-

(Continued on next page)

PRODUCTION NOTES

LOS ANGELES

« Babyface’s new Epic video,
“When Can I See You Again,” is a
Planet Pictures production directed by
Randee St. Nicholas and produced by
John Hopgood. The same duo is be-
hind Danielle Brisebois’ Epic clip
“What If God Fell From The Sky” and
El DeBarge’s Warner Bros. video
“Can't Get Enough.” Michael Trim di-
rected photography on the Babyface
shoot; Robert Brinkman was DP on

Feed The Freaks. White Zombie's latest video outing, “Feed The Gods,” is
featured on the Arista movie soundtrack to the film “Airheads.” Pictured on the
set of the Visages production, from left, are director of photography Martin
Coppen, director George Dougherty, Jimmy the Clown, White Zombie’s Shawna
Reynolds, Dark Sevier, White Zombie's J, and Rob Zombie, who co-directed the
shoot. Georgia Archer (not pictured) executive produced.

the Brisebois and DeBarge produc-
tions.

¢ Fatal Films director Brian Lock-
wood is the eye behind Motley Crue’s
“Misunderstood” video for Elektra.
Mark Fetterman produced.

* Kevin Kerslake directed Stone
Temple Pilots’ latest Atlantic outing,
“Vasoline.”

¢ Hero Films director Graeme
Joyce reeled “Return To Me” for
Epic’s October Project. Toby Phillips
directed photography; Barry Fink
produced. Joyce also lensed Rob
Rule’s “She Gets Too High” video for
Mercury. Martin Coppen directed
photography; Lawrence Novitch pro-
duced.

 Power Films director Craig Henry
shot Craig Mack’s Bad Boy Records
clip “Flava In Ya Ear.” Phillipa Davis
produced the shoot; Malik Sayeed di-
rected photography.

NEW YORK

¢ Island’s Royal Jelly video “Ceil-
ing” is a Woo Art production directed
by Matthew Badger. lan Hunter pro-
duced. In addition, Woo Art’'s Charles
S. Stone III lensed the Roots’ Geffen
video “Distortion.” George Wieser pro-
duced.

* Portfolio Artists Network’'s Mar-
cus Nispel directed Take 6's latest Re-
prise/Warner Bros. clip, “You're The
Biggest Part Of Me.” David Knauss di-
rected photography; Brendan Heath
was supervising producer. Anouk
Nora executive produced.

Sony, Box Enlist Artists
For Anti-Gun Promotion

DO IT YOURSELF: The Box and
Sony Hardware have joined forces to
spread the message that “guns suck.”

Sony provided its SnapCam Hi-8
video cameras to Hammer, Coolio,
Queen Latifah, Johnny Gill, K7,
Heavy D, Melle Mel of the Furious
Five, and members of the Sugarhill
Gang, and all are shooting their own
personalized PSAs about the point-
less tragedies violence has caused in
their lives.

The Box began airing the 60-sec-
ond spots in early June; the PSAs are
just one element in the network’s on-
going “Guns Suck” promotion.

CHANNEL SURFING:
VH-1 president John
Sykes says viewers will
see “a whole new network”
by January, as the VH-1
programming team con-
tinues to enhance the net-
work's hip factor. Signifi-
cant changes should
appear as early as Sep-
tember, he says. VH-1 will
demonstrate its commit-
ment to break new artists
by launching its own ver-
sion of MTV’s “Alterna-
tive Nation,” says Sykes
... BET On Jazz is ex-

THE

cess at hip-hop and alternative video
outlets, also reeled a PSA about the
issue ... New Order held an on-line
press conference via CompuServe
June 4 to introduce their new long-
form video, “New Order Story,” on
Reprise/Warner.

JAZZED ABOUT MULTIMEDIA:
Denver-based programmer Kenny
Burgmaier, who produces “Jazz Al-
ley,” is working with multimedia pro-
ducer Ebook Inc. to create a CD-
ROM title featuring jazz legend
Benny Carter. Performance and in-
terview footage reeled by Burg-
maier’s crew will be included on the
multimedia disc. Ebook’s
Herb Wong is co-pro-
ducer.

BOOTLEGGERS Be-
ware: The New York-
based Rap Coalition is ral-
lying support to produce a
video to educate kids about
bootleggers, and to encour-
age them to avoid counter-
feit product. The music in-
dustry organization is
seeking artists, such as
Grand Puba, Brand Nu-
bian, Chubb Rock, Onyx,
and Naughty By Nature

pected to launch in about 1 (all of whom have been vio-
million  homes this by Deborah lated by bootleggers), to
October, says network Russell contribute to the educa-

president Jeff Lee. BET
On Jazz is warming up for
the launch by linking with
the Festival Productions 1994 Inter-
national Jazz Festival Tour. BET On
Jazz is co-sponsoring 12 of FPI's 40
coneerts this year, including the JVC
Jazz Festivals in Chicago, Atlanta,
Dallas, and Newport, R.I. ... The
Americana Television Network be-
gins production on its new blues se-
ries in late August. The network re-
cently brought together country
legend Roy Clark and jazzman Joe
Pass. The two joined forces in early
May, a few weeks before Pass’ death,
for an Americana tribute to the music
of Hank Williams ... Survey com-
pany Mediastat reports that TNN is
the largest U.S. specialty service in
Canada. With more than 537 million
Canadian subscribers, TNN outper-
forms cable nets CNN, Arts & Enter-
tainment, and the Learning Channel.

SHORT CUTS: At a recent lunch-
eon to celebrate her status as “Play-
boy Playmate Of The Year,” Jenny
McCarthy referred to her stint as
host of the Playboy TV music video
show, “Playboy’s Hot Rocks,” as “the
best job I ever had” .. . The Benedic-
tine Monks Of Santo Domingo De
Silos graced the airwaves June 10 on
“ABC In Concert” ... The fX Net-
work’s “Sound fX" is airing a 90-min-
ute music special featuring Peter Ga-
briel, Phil Collins, and Meat Loaf
June 18 ... Marxman's A&M video
“All About Eve” addresses the issue
of domestic violence and closes with
a phone number for the National Co-
alition Against Domestic Abuse. The
act, which is enjoying crossover suc-

tional street campaign.

REEL NEWS: Video
producer Antony Payne of L.A.-
based Gasp! Productions is teaching
a course titled “The Music Video In-
dustry Today: The Process, The
Players, The Opportunities.” The six-
week class begins June 28 as part of
the UCLA Extension series ... Di-
rector Jay Torres and producer
Dean Mauro recently partnered un-
der the auspices of L.A.-based Fugi-
tive Films.

NETWORK NEWS: Mark Bozek
is senior VP of programming and
broadcast operations at entertain-
ment/shopping network Q2 . . . Carol
Donovan and Lauren Levine re-
cently were named executive produc-
ers in MTV’s production department
... MTV News upped Michael Alex
to supervising producer and Michael
Shore to editorial supervisor ...
MTV Latino named Barbara Cor-
coran VP and executive producer.

SHOW TIME: “The New Music
Showecase” is an Omaha, Neb.-based
video show designed for unsigned
acts only. Producer/host Ray Bass
programs up to eight clips in a vari-
ety of genres every week on the 30-
minute show. Some 750,000 viewers
in Omaha and Lincoln can see the
public access program via the Cable-
vision system. Bass says he often
sends videos along to other like-
minded programmers when he is fin-
ished with them. Unsigned acts
should send 3/4-inch or SVHS tapes
to 6809 Mayberry, Omaha, Neb.
68106.
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Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS # # LISTINGS SUBMITTED BY THE QUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

PaN /)

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Snoop Doggy Dogg. Doggy Dogg..

2 Arrested Development, Ease My Mind

3 Aaliyah, Back & Forth

4 Aaron Hall, | Miss You

$ Crystal waters, 100% Pure Love

6 Xscape, Love On My Mind

7 Kelth Sweat, How Do You Like It

8 Angela Winbush, Treat U Rite

9 Zhane, Sending My Love
10 Marc Dorsey, People Make The World
11 Janet Jackson, Any Time, Any Place
12 SWV, Anything
13 R. Kelly, Your Body's Callin®
14 Sounds Of Blackness, | Believe
15 Ce Ce Peniston, I'm Not Over You
16 Lalah Hathaway, Let Me Love You
17 Toni Braxton, You Mean The World..
18 Mariah Carey, Anytime You Need...
19 Patti Labelle, The Right Kinda Lover
20 Maze/Frankie Beverly, What Goes.
21 Heavy D. & The Boyz, Got Me Waiting
22 Aretha Franklin, Willing To Forgive
23 Warren G. & Nate Dogg, Regulate
24 Queen Latifah, Black Hand Side
25 Tony! Toni! Tone!, Leavin'
26 El Debarge, Can't Get Enough
27 Conscious Daughters, We Roll Deep
28 Brand New Heavies, Dream On Dreamer
29 Shanice, Somewhere
30 Jeru The Damaja, D. Original

* & NEW ADDS # &

Babyface, When | Can See You
Changing Faces, Stroke You Up
Idenity Crisls, Sing A Simple Song
Paul Hardcastle, Can't Stop Now
Shara Neison, Down That Road
Tina Turmner, Proud Mary (Live)

MY

COUNTRY MUSIC TALEVISION,

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Kathy Mattea, Walking Away A Winner
2 Reba McEntire, Why Haven't | Heard...

3 Travis Tritt, Foolish Pride

4 Toby Keith, Wish | Didn't Know Now
5 Confederate Railroad, Daddy Never...

6 Pam Tillis, Spilied Perfume

7 Collin Raye, Little Rock

8 Brooks & Dunn, That Ain't No Way To Go
9 Tim McGraw, Don't Take The Girl

10 Neal McCoy, Wink
11 Martina McBride, Independence Day
12 Lorrie Morgan, if You Came Back.
13 David Ball, Thinkin' Problem
14 Joy Lynn White, Wild Love
15 Alabama, The Cheap Seats
16 Tracy Byrd, Lifestyles Of The Not..
17 Tanya Tucker, Hangin' In t
18 Jesse Hunter, By The Way She's... t
19 Sawyer Brown, Hard To Say
20 Dan Seals, All Fired Up t
21 Patty Loveless, How Can | Help You...
22 Clay Walker, Dreaming With My... t
23 Randy Travis, Before You Kill Us All
24 Maverick Choir, Amazing Grace t
25 Dwight Yoakam, kel Of A Clown
26 Carlene Carter, Already Gone t
27 Tracy Lawrence, Renegades, Rebels...
28 Diamond Rio, Love A Little Stronger t
29 Faith Hill, But | Wil t
30 John Gorka, Good Noise t
31 Shenandoah, Il Go Down Loving You
32 Marty Stuart, Love And Luck
33 Alan Jackson, Summertime Blues
34 Qrrall & Wright, She Loves Me Like...
35 Billy Ray Cyrus, Talk Some
36 Garth Brooks, Standing Outside The.
37 Aaron Neviile/Trisha Yearwood, | Fall...
38 Lari White, That's My Baby
39 Daron Norwood, Cowboys Don't Cry
40 Kimber Clayton, | Know That Car
41 Suzy Bogguss, You Wouldn't Say..
42 John Anderson, | Wish | Coukd Have Been
43 John & Audrey Wiggins, Falling Out Of...
44 Hal Ketchum, (Tonight We Just)...
45 Shaver, Georgia On A Fast Train
46 The Mavericks, O What A Thrill
47 Sammy Kershaw, National Working...
48 Emmylou Harris, Crescent City

9 GibsorvMiller Band, Mammas Don't Let...
50 Chely Wright, He's A Good Ole Boy

* & NEW ADDS & &

Bilty Ray Cyrus, Ain't Your Dog No More
Strait, The Man In Love With You

Jon Randall, This Heart

Lisa Brokop, Give Me A Ring Sometime

Radney Foster, Labor Of Love

Ricky Lynn Gregg, Get A Little Closer

TELEVISION"
Continuous programming
1515 Broadway, NY, NY 10036

1 Aerosmith, Crazy
2 John Mellencamp, Wild Night
3 All-4-One, | Swear
4 Janet Jackson, Any Time, Any Place
5 Collective Soul, Shine
6 Mariah Carey, Anytime You Need...
7 Coolio, Fantastic Voyage
8 Warren G. & Nate Dogg, Regulate
9 Stone Temple Pilots, Vasoline **
10 Green Day, Longview *
11 Snoop Doggy Dogg. Doggy Dogg...

12 Madonna, I'll Remember

13 Pink Floyd, Take It Back

14 Ace Of Base, Don't Turn Around

15 Toni Braxton, You Mean The World...
16 Counting Crows, Round Here

17 Candlebox, Far Behind

18 Beastie Boys, Sabotage *

19 Live, Selling The Drama

20 Gin Blossoms, Until | Fall Away

21 Lisa Loeb & Nine Stories, Stay *

22 Aaliyah, Back & Forth

23 Bon Jovi, Good Guys Don't..

24 Domino, Sweet Potatoe Pie

25 Smashing Pumpkins, Disarm

26 Rollins Band, Liar

27 Meat Loaf, Objects In The Rear.

28 Spin Doctors, Cleopatra's Cat

29 Meat Puppets, Backwater

30 Big Mountain, Baby | Love Your Way
31 Frente!, Bizarre Love Triangle

32 Pretenders, Night In My Veins

33 Beck, Loser

34 Armested , Ease My Mind
35 Offspring, Come Out And Play

36 SWV, Anything

37 Sarah Mclachlan, Possession

38 Salt-N-Pepa, Shoop

39 M People, Moving On Up

40 Pearl Jam, Even Flow

41 Toad The Wet Sprocket, Fall Down
42 Enigma, Return To Innocence

43 Francis Dunnery, American Life...
44 Aerosmith, Janie's Got A Gun

45 Cypress Hill, Insane In The Brain
46 Cracker, Low

47 Snoop Doggy Dogg, What's My Name?
48 Hole, Miss World

49 Van Halen, Right Now

50 Red Hot Chili Peppers, Give It Away

* & NEW ADDS #» #

Soundgaden, Black Hole Sun

Alice In Chains, 1 Stay Away
Crystal Waters, 100% Pure Love
Blur, Girls & Boys

Elton John, Can You Feel The Love..

€ )TNN

THE NASHVILLE NETWORK«
The Heart of Country

30 hours weekly
2806 nd Dr.,
Nashville, TN 37214

1 Brooks & Dunn, That Ain't No Way...

2 Railroad, Daddy Never..

3 Pam Tillis, Spilled Perfume

4 Collin Raye, Little Rock

5 Reba McEntire, Why Haven't | Heard...

6 Statler Brothers, What We Love To Do

7 George Jones, | Don't Need Your...

8 Kathy Mattea, Walking Away A Winner

9 Randy Travis, Before You Kill Us All
10 Patty Loveless, How Can | Help You..
11 Tim McGraw, Don't Take The Girl
12 Blackhawk, Every Once In A While
13 John Anderson, | Wish | Could Have Been

14 Hal Ketchum, (Tonight We Just)...
15 Alabama, The Cheap Seats

16 Tracy Byrd, Lifestyles Of The Not..
17 Neal McCoy, Wink

18 Travis Tritt, Foolish Pride

19 Dan Seals, All Fired Up

20 Billy Ray Cyrus, Talk Some

21 Aaron Nevilie/Trisha Yearwood, | Fali...
22 Sammy Kershaw, National Working.
23 Tanya Tucker, Hangin' In

24 Rick Trevino, She Can't Say | Didn't Cry
25 GibsornyMilter Band, Mammas.

26 Diamond Rio, Love A Little Stronger
27 Faith Hill, But | Will

28 Maverick Choir, Amazing Grace

29 Pearl River, Hello Goodbye

30 Jesse Hunter, By The Way She's Lookin'.

* & NEW ADDS #» #

Tracy Lawrence, Renegades, Rebels . .
Alan Jackson, Summertime Blues
Lorrie Morgan, If You Came Back . .
Shenandoah, I'll Go Down Lovin' You
Marty Stuart, Love And Luck

Carlen Carter, Something Already Gone

VHi

VIDED HITS ONE
Continuous programming
1515 Broadway, NY, NY 10036

1 Jon Secada, If You Go
2 Toni Braxton, You Mean The Worid...
3 Mariah Carey, Anytime You Need.
4 Ace Of Base, Don't Tumn Around
$ Meat Loaf, Objects In The Rear..
6 Madonna, I'll Remember
7 Janet Jackson, Any Time, Any Place
8 4, The Most Beautiful Girl In...
9 Celine Dion, Misled

10 John Mellencamp, Wild Night

11 Counting Crows, Round Here

12 Seal, Prayer For The Dying

13 Lisa Loeb & Nine Stories, Stay

15 Counting Crows, Mr. Jones

16 The B.C. 52's, (Meet) The Flintstones
17 Bonnie Raitt, Love Sneakin' Up On You
18 All-4-One, | Swear

19 Sting, If | Ever Lose My Faith In You
20 Pink Floyd, Take It Back

21 Billy Joel, The River Of Dreams

22 Gin Blossoms, Until 1 Fall Away

23 10, 000 Maniacs, Because The Night
24 Adams/Stewart/Sting, All For Love
25 Sarah Mclachlan, Possession

26 Tom Petty, Mary Jane’s Last Dance
27 Steve Winwood, Higher Love

28 Bruce Springsteen, Streets Of..

29 Collective Soul, Shine

30 Peter Gabriel, Sledgehammer

A & NEW ADDS & &
No Adds This Week

14 Elton John, Can You Feel The Love...

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING JUNE 18, 1994.

T H E

BlA

Continuous programming
12000 Biscayne Bivd, Miami, FL
33181

AMERICA'S NO. 1 VIDEO
Aaron Hall, | Miss You

BOX TOPS

Puppies, Funky Y-2-C

Warren G. & Nate Dog, Regulate
Hammer, Pumps & A Bump (Vers 2)
2 Live Crew, Yo Go Girl

Aretha Franklin, Willing To Forgive
Da Brat, Funkdafied

2 Live Crew, Yeah, Yeah

All 4 One, | Swear

Beatnuts, Props Over Here

Janet Jackson, Any Time, Any Place
Jamie Foxx, Infatuation

H-Town, Part Time Lover

E-40, Captain..

Snoop Doggy Dogg, Doggy. .

ice Cube, You Know How.

ADDS

Bon Jovi, Good Guys Don't.
Champ MC, Keep It On The Real
Domino, Money Is Everything
Erasure, Always
Flintstones, Bedrock Twitch
King Just, Warrior's Drum

Shade Of Brown, if You Wanna Groove
Melvin Riley, Whose Is It
Nas, The World Is Yours
Nikki Kixx, What You Do To Me
Ofttspring, Come Out And Play
Pantera, 5 Minutes Alone
Sarah McLachlan, Possession
Seal, Prayer For The Dying
Shello, West Coast Boogie
Smashing Pumpkins, Rocket
Tevin Campbell, Always In My Heart
Violent Femmes, Breakin® Up
Wayne Smith/Big Blunts, Under.
Wet Wet Wet, Love Is All Around
Coolio, Fantastic Voyage
Aaliyah, Back And Forth

MOR
musicy

Continuous programming
11500 9th St N, St Petersburg, FL
33716

Mariah Carey, Anytime You Need..
Julio Iglesias, Crazy

Maverick Cholr, Amazing Grace
Yearwood/Neville, | Fall To Pieces
October Project, Bury My Lovely

Tim McGraw, Don't Take The Girl
Jon Secada, if You Go

Brian Setzer Orch., Lady Luck

Yanni, Standing In Motion

Ace Of Base, Don't Turn Around
Alabama, Cheap Seats

Basia, Yearning

Toni Braxton, You Mean The World...
Joshua Kadison, Beautiful In My Eyes
Benedictine Monks, Chant

Patty Loveless, How Can | Help...
Kathy Mattea, Walking Away A Winner
Michael Nyman, The Heart Asks.
Jimmie Vaughn, Boom Bapa Boom
All 4 One, | Swear

Six hours weekly
1 Centre Street, Room 45, New York,
NY 10007

Smiff & Wesson, Bucktown
Fugitive, Danger Danger
Blackgirl, 90°s Girl

Shyheim, Pass It Off

Outkast, Southem...

Aaliyah, Back And Forth

2 In A Room, EI Trago

R. Kelly, Your Body's Callin'
Patra, Worker Man

missjones, Don't Front

Xscape, Love On My Mind
Crooklyn Dodgers, Crooklyn

Nice N’ Smooth, Old To The New
Arrested Development, Ease My Mind
Queen Latifah, Black Hand Side
Da Bush Babees, Swing It

Ice Cube, You Know How.

Jeru The Damaja, Dirty Rotten Soundrels
Gang Starr, Code Of The Streets
Da Brat, Funkdafied

7

EOROPE]

Continuous programming
Hawley Crescent, London NW18TT

Crash Test Dummies, MMM....

2 Unlimited, The Real Thing

4, The Most Beautiful Girl In The World
Reel To Real, | Like To Move It
Mariah Carey, Without You

Magic Affair, Give Me Your Love
Bruce Springsteen, Streets Of...
Erasure, Always

Take That, Everything Changes

Ace Of Base, Don't Tum Around
Metallica, One

Big Mountain, Baby | Love Your Way
Maxx, No More

Joshua Kadison, Jessie

Beck, Loser

Tony Di Bart, The Real Thing

C J Lewis, Sweets For My Sweet
Pretenders, 11l Stand By You
Roxette, Crash! Bang! Boom!

Pink Floyd, Take It Back

Lo msis
% g‘/é“*p‘"’

Continuous programming
2806 Opryland Dr, Nashville, TN
37214

Wayne Watson, A Beautiful Place
Cindy Morgan, | Will Be Free

$.C. Chapman, Great Adventure Live
D.C. Talk, Jesus Is Just Alright
Hokus Pick, Safe Assumption

Twila Paris, God Is In Control
Michael Sweet, Some Day

Bruce Carroll, The Good Life

D.C. Talk, The Hard Way

Rich Mullins, Here In America
Audio Adrenaline, Big House

lona, Treasure

Eric Champion, Touch

Michael Sweet, All This And Heaven.
Al Denson, Say It With Love-ADD

Bl

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

Urge Overikill, Positive Bleeding
The Pretenders, Night In My Veins
James, Say Something

Red Red Meat, Smokey Mountain.
The Auteurs, Lenny Valentino
Catherine Wheel, Nude

Peter Himmeiman, With You
Combustible Edison, Millionaires Holiday
Toad The Wet Sprocket, Fall Down
Johnny Cash, Delia's Gone

Gigolo Aunts, Cope

The The, That Was The Day
Sausage, Riddles Are Abound...
Pink Floyd, Take It Back

Offspring, Come Out And Play
Lucy’s Fur Coat, Treasure Hands
Whale, Hobo Humpin' Siobo Babe
Blur, Girls And Boys

Sonic Youth, Bull In The Heather
Therapy, Die Laughing

1538 Fripay NIGHTS 1am

1/2-hour weekly
46 Gitford St, Brockton, MA 02401

Maggie Estep, Hey Baby
King Missile, Love Is

London Suede, Stay Together
Sausage, Riddles Are Abound
Ex-Idols, Social Kill

Violent Femmes, Breakin’ Up
Johnny Cash, Delia’s Gone
Grant Lee Buffalo, Fuzzy
$tabbing Westward, Nothing
Toad The Wet Sprocket, Fall Down
Spin Doctors, Cleopatra’s Cat
Breeders, Saints

Artists & Music

LATIN NOTAS

(Continued from page 34)

acts Cuca and La Castaiieda have
been shipped by Iguana; Culebra is re-
leasing albums by Rata Blanca, Atta-
que 77, and Lethal.

TELEML'NDO PUB FIRM: Tele-
mundo has formed a publishing com-
pany called Tu Mundo, which will be
managed by Lidyce Grana, the net-
work’s director of music licensing.
Among Tu Mundo’s members are Tele-
mundo’s senior VP/creative director
Omar Marchant and audio engineer
Joseph Pazos. Grana hopes the new
publishing arm will serve as an outlet
for writers interested in penning music
for television. “There’s a lot of people
out there who want to write music for
television and they don’t know what to
do,” says Grana. “This is a vehicle.”

MISCELLANEA: How big is soccer
in Brazil? Well, during the monthlong
World Cup tourney that begins Friday
(17), not one album is slated for release
by a Brazilian record label. Then again,
few albums are being put out by any

DENVER VID SHOW

(Continued from preceding page)

dent KTCL will add.

Meanwhile, Afghan Whigs manager
Justine Chiara says she is pleased that
the event resulted in a product she now
can use to better promote her band.

“[The Whigs) aren't really a singles
band, and we weren't sure what to do
about the next track,” says Chiara.
Armed with three live cuts, Elektra
now can create an event around the
July release of an EP. The title will fea-
ture the single “What Jail Is Like,” as
well as the “KTCL’s Live Music Link”
version. In addition, the EP will include
the live “Music Link” versions of “Now
You Know” and the Supremes covers
“My World Is Empty Without Yow1I
Hear A Symphony.” Also included are
the three never-before-released B sides
“Mr. Superlove,” “Dark End Of The
Street,” and “Little Girl Blue.”

STRAIGHT LIFE
The Story Of Art Pepper
By Art & Laurie Pepper

(Da Capo Press, $16.95)

This is not a standard jazz autobiog-
raphy. “Straight Life” is the fearsome
life of a drug addict, thief, rapist, and
convict—who happened to be one of the
greatest saxophonists of his time.

Art Pepper’s amazing book, a classic
first published in 1979, has now re-
ceived a welcome reprint, augmented
by an insightful introduction by eritic
Gary Giddins and an often hellish af-
terword by Pepper’s widow Laurie,
who collaborated with him on the orig-
inal work. (Pepper, whose years of self-
abuse left him debilitated late in life,
died in 1982.)

“Straight Life” has not lost its abil-
ity to shock. While it frequently recalis
high points in the altoist’s brilliant ca-
reer as a leading light of West Coast
Jazz—his stint with Stan Kenton's or-
chestra, his stunning series of albums
as a leader in the '50s for Contempo-
rary, and his '70s comeback on Gal-

BMI Salutes Jobim. Som Livre
recording artist and internationally
acclaimed Brazilian composer Antonio
Carlos “Tom" Jobim receives his BMI
Latin Award recognizing his song
"“Desafinado” as one of the year's
most-performed Latin songs on U.S.
radio and television. Shown, from left,
are Diane Almodovar, director Latin
music, BMI; Thea Zavin, senior VP and
special counsel, BMI; Jobim; Del
Bryant, senior VP, performing rights,
writer/publisher relations, BMI; and
Bobby Weinstein, assistant VP, writer/
publisher relations, New York, BMI.

Latin American record companies dur-
ing the World Cup.. . . At No. 54, Span-
ish Broadcasting System was the high-
est-ranking entertainment-related
enterprise on the Hispanic Business
500, which rates the 500 largest Latino-
owned corporations . .. Milton Nasci-
mento kicked off his 12-city U.S. trek
June 11 at the Wiltern Theatre in Los
Angeles in support of his Warner re-
lease “Angelus” . .. Caifanes and Car-
linhos Brown & Timbalada are the
lone pair of down-south acts featured
on the bill of WOMAD's 1994 tour of
the U.S. ... The video of “Robinson,”
by Cuban songsmith Carlos Varela,
moved into medium rotation last week
on MTV Latino. The chugging rock
track is taken from his Qbadisc debut,
“Monedas Al Aire” . .. A portion of the
proceeds from sales of the soundtrack
of “A Million To Juan” (RMM/Sony)
are earmarked to benefit the National
Hispanic Scholarship Fund.

Assistance in preparing this column
provided by Marcelo Ferndndez Bitar
in Buenos Aires.

axy—it mainly focuses, with appalling
candor, on a life scuttled by addiction
and crime.

For Pepper, honesty was all, and he
never spares himself in recounting his
grim history. In hackle-raising detail,
he recaps his miserable upbringing in
Southern California, his descent into
heroin addiction at the height of his
fame, his frightening life with his late
wife Diane, who was a suicidal addict,
his jail stretches, which culminated in
several infernal years at San Quentin,
and his rocky road to tentative recov-
ery at Synanon. Family members,
friends, and collaborators like Bob
Cooper, June Christy, Don Menza, and
Shelly Manne contribute reminis-
cences.

Pepper emerges as a figure as self-
destructive and pathological as he was
sensitive and creative. Few modern au-
tobiographies can equal “Straight
Life” in sheer horror and power. Even
if you know nothing about jazz, you
can't help being moved by this great
confessional work.

CHRIS MORRIS
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Changing Times For France’s Music Retailers
Nuggets Chain In Financial Trouble

B BY EMMANUEL LEGRAND

PARIS—The French market could lose
an entire section of its retail structure
unless the owners of the 75-store Nug-
gets chain find a way out of the com-
pany’s difficulties.

The chain’s stock continues to trade
after being placed in the hands of ad-
ministrators by its owners, financial
holding company Apax, which acquired
the chain in 1986.

Nuggets is believed to have lost 20
million franes ($3.6 million) in 1993 and
18 million franes ($3.2 million) in 1992
on yearly sales of some 400 million
francs ($71.4 million).

Sources speculate that the total debt
of the company amounts to 140 million
franes ($25 million), including stock,
unpaid taxes, and invested capital. Mu-
sic accounts for some 40 million francs
($7.4 million) and video for 20 million
franes ($3.7 million) of total debt.

Many music distributors are believed
to be Nuggets creditors, with Poly-
Gram and Sony Music each having

some 10 million franecs ($1.8 million)
worth of outstanding invoices. The
other labels—BMG, EMI, Warner,
Carrere, and Virgin—have each lost in
the region of 4 million-5 million francs
($514,000-$792,000).

Yves Portrat, president of Nuggets,
says his stores have faced problems
from the increasing competition of hy-
permarkets, which are forcing him to
follow their lead in price cutting. At the
end of 1993, the situation worsened, but
Portrat received support from record
companies, which continued to service
him. Since the beginning of the year,
Nuggets’ future has been in jeopardy.

Apax was seriously considering giv-
ing up investing in the chain, while one
Nuggets banker, Crédit Lyonnais,
stopped its credit facility in early May,
prompting the company to call in the
receivers.

The chain expanded rapidly in the
late '80s and early '90s, with small to
mid-size stores (an average of 1,500
square feet) located at the center of ci-
ties or in shopping centers. More than

Italy’s Indies Elect New Chief,
Seeking Parity With Majors

B BY MARK DEZZANI

MILAN—AFI, the industry associa-
tion representing Italy’s independent
record companies, elected a new
president and executive committee
following the resignation of longtime
chief Guido Rignano, president of
Italy’s largest independent record
company, Dischi Ricordi.

Franco Donato, managing director
of dance indie Fulltime Productions,
who was elected May 27, says no rad-
ical policy changes are planned.

“We will be looking for ways to
close the differences with the major
record companies’ federation FIMI
and attacking with renewed vigor the
piracy problem, in collaboration with
the authors’ rights society SIAE,”
Donato says.

Italy’s major record companies
broke away from AFI two years ago
to form FIMI, taking international
recognition from IFPI with them.
The majors claimed their 80% market
share was under-represented within
AFI. Talks aiming to reunify the in-
dustry groups broke down recently.

Pippo Landro, managing director
of indie record company/distributor
New Music, says, “It is clear that the
split damages both camps. However,
under the terms as set by FIMI, we
don’t want a reunion. They want to
command, with the indies under-
neath. Either we want more consider-
ation, or it is better to stay separate.”

AFI press director Franco Crepax
says, “Following the breakdown of
discussions, both groups are miles
apart. [ anticipate that sooner or later
we will find a solution, but not right

now. Since the split, AFI has added
more than 30 members, including im-
portant indies like Dig It, which
grosses 30 billion lire {$18.75 million}
and Media, who are strong through-
out Europe. Together, we represent
30% of the market. We want equal
dignity with FIMI members under
any reunification.”

Crepax adds that Rignano had
headed AFI for 14 years and had
stayed on as president for the past
two years at the specific request of
members, due to his extensive experi-
ence.

On announcing his resignation,
Rignano said he hoped new faces
would ease the differences between
AFI and FIMI. “At the base of all po-
litical conflicts, there is a personal
conflict. My resignation could ease a
reunification or solution. If possible, I
will still contribute to reunifying the
industry.”

Donato says, “Our executive com-
mittee will be meeting to discuss the
problem. However, we will wait for
the outcome of FIMI's own elections
before resuming any formal contact.”

Franco Reali, FIMI president and
managing director of BMG Italy, says
he believes Italy’s industry split is de-
finitive. “There was a proposal for
AFT1 to join the international body
IFPI as an affiliate and retain auton-
omy but this, too, was turned down.”

Reali adds, “My mandate as FIMI
president runs until the end of June.
Re-election is possible one time only.
I am ready to stand down or, if re-
mandated for a further two years, to
accept.”

half the stores were franchised while
the others were owned and operated by
the company.

Industry sources say a combination
of factors explains the demise of Nug-
gets. Among them:

* The franchise system, which did
not always guarantee the most experi-
enced retailers and managers;

* Nuggets'centralized, computerized
ordering system, which prevented flex-
ibility and was costly (sources say it

(Continued on page 44)

FNAC Up For Sale Again

PARIS—Giant retail chain FNAC
is officially up for sale, says its cur-
rent owner, Crédit Lyonnais,
which is offloading assets to reduce
its debts, believed to be in the re-
gion of 20 billion franes ($3.58 bil-
lion).

FNAC was sold in July 1993 by
insurance company GMF to a con-
sortium of Altus Finance, an affili-
ate of Crédit Lyonnais, and CIP,
an affiliate of water company Gé-
nérale des Eaux. Altus is the ma-

Back To Basics. PolyGram'’s official opening of its modernized CD plant and
European supply center in Hannover, Germany, attracted interest from a familiar
figure. Former PolyGram president and now Philips Electronics president Jan
Timmer, center, joined Alain Levy, PolyGram president/CEO, left, and PolyGram
CFO/executive VP Jan Cook, who were among 300 guests touring the facilities
in May. The center has undergone a three-year program of construction and
automation, and now manufactures and distributes 500,000 CDs per day.

German Mkt. Sees Slim Gain

HAMBURG—Shored up by mid-
price CD sales, Germany's record
market grew by 1.9% in unit sales in
first-quarter 1994, according to fig-
ures from industry federation BPW.
Compared to the same period last
year, BPW members—who repre-
sent an estimated 80% of the mar-
ket—sold a total of 58.4 million CDs,
cassettes, LPs, and singles (Bill-
board, June 11).

CD was the only format to perform
favorably, with the success of the CD
single aiding the figures with a rise of
26.2%. Meanwhile, vinyl singles de-
clined 28.6%.

A total of 47.8 million album units
were sold, 1.6% down from last year.
Although now the key album format,
the CD’s 37.3 million units (up 5.1%)
did not quite compensate for the
17.6% decline in cassette sales.

The growth in sales of CD albums
centers on the midprice segment, in
which attractive catalog product is
being released. In spite of the down-
ward trend in total figures, the cas-
sette also performed favorably in the
midprice segment.

No official figures were given for
sales value, but it is understood to
have mirrored unit figures in remain-
ing subdued. With results up only
slightly over the same period of time
a year earlier, there were losses in

real terms after accounting for infla-
tion.

Key first quarter stats include:
* Total singles market up 21.8% to
10.6 million;
* CD singles up 26.2% to 10.1 million;
* Vinyl singles down 28.6% to 0.5 mil-
lion;
* CD albums up 5.1% to 37.3 million;
* Cassettes down 17.6% to 10.3 mil-
lion;
* LPs down 66.7% to 0.2 million.

WOLFGANG SPAHR

jority shareholder with 66% of the
shares.

Since the purchase, the future of
the 40-plus-store chain has been in
question, as it was known that both
institutions were looking to sell.

Générale des Eaux, which has a
34% stake in FNAC, has the first
option on remaining shares. The
chance to buy the share option has
not been ruled out by Générale des
Eaux, which could team up with
media giant Havas. The two are al-
ready partners in pay-TV channel
Canal +, and Générale des Eaux
has made no secret of its intentions
to diversify from its core water in-
terests into the media field. Ob-
servers have suggested the FNAC
purchase would make sense.

The chain, which
has been able to
continue its growth,
may fetch as much
as $410 million.

Other potential investors who
have acknowledged that they are
interested in FNAC include the
Lagadiere group, which owns pub-
lishing company Hachette; British
retailer Kingfisher, which runs the
Woolworth stores in the U.K.; and
the Pinault-Printemps group,
which owns the French depart-
ment store Printemps.

Sources believe FNAC could be
sold sometime this summer. The
acquisition price a year ago
reached 2.3 billion franes ($410
million). Financial sources believe
this amount could be matched, if
not exceeded, due to the fact that
the chain is in good shape, and that
despite a lack of global strategy,
has been able continue its growth.

EMMANUEL LEGRAND

EMI Reduces African Stakes, Forms Venture

LONDON—EMI is minimizing its ex-
posure to troubled African markets by
reducing its equity in one of its West
African affiliates.

The activities of EMI Pathé Mar-
coni, the major’s former 100%-owned
subsidiary in the Ivory Coast, will be
contained in a new venture, JAT Music.
EMI will have a minority interest in
JAT; the other investor is the com-
pany’s managing director, Alain Pex-
ier.

Frederic Giaccardo, EMI Interna-
tional’s business and licensee develop-
ment director, says, “With the eco-
nomic situation and the devaluation of
the currency there, the company has

effectively gotten much smaller. There
is a particular minimum threshold for
operating a company, and when we get
below that size, we look for other ways
of doing business, such as a joint ven-
ture.”

JAT Music will become a full label li-
censee of EMI Music and will operate
the cassette plant of the former major
there.

EMI also has a fully owned company
in Mali and is the only major record
company to have a significant presence
in continental Africa outside the Re-
public of South Africa.

DOMINIC PRIDE
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Sony Music Europe Acquires Leading Danish Indie

B BY MACHGIEL BAKKER

COPENHAGEN —Sony Music
Europe has bought leading Dan-
ish independent label Pladecom-
pagniet and is merging it with its
own local affiliate.

The move marks a rare acquisi-
tion by Sony Music Europe-
which has tended to prefer organic
growth—and the purchase one of
the last remaining independent la-
bels in the Scandinavian market.

Pladecompagniet (“The Record
Company,” in Danish) joins other
Danish indies that have lost their
independence to majors; Medley
was acquired by EMI and Genlyd
merged with BMG.

No official value was given for
the purchase, but local sources es-
timate the deal's worth at 20-30
million Danish kroner ($3.1-$4.6
million).

The merger will result in the
June 1 departure of Sony Den-
mark’s current managing direc-
tor, Steen Sorgenfrei. He will be
replaced by Pladecompagniet's
co-founder and managing direc-
tor, Jan Degner. Sorgenfrei will
act as a consultant to the company
until the end of the vear.

Pladecompagniet’s staff of six
will move to Sony's headquarters
in Copenhagen. It is still unclear
what the merged company will be
called, although the Pladecompag-

niet name will be featured some-
where in its title.

Pladecompagniet was founded
in 1988 by Degner and singer
songwriter Anne Linnet, who each
own 50% of the company. Over the
years, Pladecompagniet has be-
come one of Denmark’s leading in-
dependent companies, with a
strong domestic roster boasting
such names as TV 2, Sound Of Se-
duction, Danser Med Drenge, and
Linnet.

The Danish market has one of
mainland Europe’s highest shares
of national repertoire, comprising
about 30% of total industry sales.

Sony Music International senior
VP Richard Denekamp singled

BMG Int’l Holds Venetian Blinder

VENICE, Italy—BMG International held its annual marketing conference May 7-12 at the Hotel Excelsior here, draw-
ing together 165 marketing and promotion staffers from 38 countries. The event focused on forthcoming releases and
worldwide marketing strategies; in addition, there were showcase performances by Foreigner, Luca Carboni, and M-
People, and personal appearances by Hammer, Stanley Jordan, and Jennifer Brown. Delegates also were updated on
the impact of new technologies on the music business, with BMG International president/CEO Rudi Gassner noting
that home video (excluding movies) and multimedia products are expected to produce 25% of the company’s revenues
between 2000-2005.

ltalian star Luca Carboni kicked off the
Venice event with a dynamic showcase
set.

BMG International president Rudi Gassner welcomes Coconut/Logic recording

artist Haddaway to the conclave.

BMG International senior VP of international A&R/marketing Heinz Henn greets
Giant recording artist Hammer at the closing banquet.

IeF _ @
Heather Small of M-People was a
convention hit during the band’s
special showcase performance.

out Pladecompagniet’'s important
stake in the domestic talent scene
as having led to the deal.

“The Danish market may look
small, but it is an interesting one
as local repertoire takes such a
high percentage,” Denekamp
says. “Sony’s share of the national
market was small, so the combina-
tion of the two [companies] can be
very interesting.”

EMI-Medley is the Danish mar-
ket leader, according to the most
recent [FPI market share figures,
with 20% of sales, followed by Po-
lyGram with 18%, BMG with 15%,
and Sony Musice with 12.5%. With
Pladecompagniet’'s 5% market
share, the merged company could
make Sony a runner for second
place.

The one remaining major Dan-
ish independent is Mega, the
home of Ace Of Base. Says Den-
ekamp, “The deal also ensures us
that international exploitation of
local talent is guaranteed. We're
|obviously] all looking for the next
Ace Of Base.”

Degner says “safeguarding” the
future of his acts has been his mo-
tivation for entering into the
agreement with Sony. “An inter-
action between national and inter-
national repertoire will give us an
added strength. And [in my new
job], it is my intention to continue
with the best and most original
Danish music. I strongly believe
that both locally produced dance
musie and Danish rock have great
chances to conquer the interna-
tional marketplace.”

The deal is all the more remark-
able because it is Sony’s first ac-
quisition on the continent. Accord-
ing to Denekamp, “{Sony’s]
market share is not achieved
through acquisitions. Internal
growth has always been our phi-
losophy. However, this was an op-
portunity too good to miss.”

Machgiel Bakker is editor in chief

of Music And Media.

Taiwan Radio |
To Begin Making
Royalty Payment |

|

TAIPEI Taiwan—By the end of |
the year, holders of copyrights for
musical works will begin receiving
their first-ever payvments of per-
formance royalties for broadcasts
by Taiwan radio stations.

“We expect that the first pay-
ments will be made at the end of
the year,” says Shao Yu Mou, the
71-year-old former legislator who
has served for the past two years
as secretary general of the pri-
vately run Copyright Holders’
Assn. of the Republic of China
(CHA).

The decision of the island’s ra-
dio stations to pay performance
royalties for music broadeasts was
made July 1, 1992, after initial
passage of Taiwan's copyright law
June 10. A “sincerity” deposit of
$5 million in new Taiwanese cur-
rency ($185,000) was put up by the
stations at that time.

The delay in payments stems
from extended discussions regard-
ing the rate at which the royalties
would be paid. A deadlock was
broken in mid-April when the
BCC, Taiwan's largest radio net-
work, signed an agreement with
the CHA to pay at a rate of $3.5
NT (13 cents) per broadeast. The
remainder of the island’s 31 radio
stations are expected to sign
agreements by the end of this
month.

Shao Yu Mou estimates that ra-
dio performance royalties will to-
tal $10 million NT ($370,370) per
vear, 70% of which will go to do-
mestic copyright holders; 30%
goes to those overseas. The CHA
will deduct 20% as a service fee,
and another 20% will be deducted
L (Continned on page 44)

B BY GLENN SMITH

IFPI Appoints Moore As
Head Of European Affairs

B BY ADAM WHITE

LONDON—IFPI aims to improve its
lobbying effectiveness in the heart of
Europe with the appointment of
Frances Moore as director of Euro-
pean affairs, based in Brussels.

Federation director general Nic
Garnett calls Moore “a highly quali-
fied lobbyist who will give us an even
better sense of how to do things in
Brussels.”

A barrister, Moore will take up her
post in mid-August; she is currently
the Brussels-based manager of Euro-
pean government relations for Texas
Instruments Corp. Previously, she
was secretary general of the Confed-
eration Europeene du Commerce de
Detail, representing the interests of
retailers’ associations to European in-
stitutions.

IFPI is considering organizational
changes that would see more respon-
sibility for its affairs held by regional
boards (Billboard, May 28). Garnett
says the creation of such a board for
Europe would be “a natural support”
for Moore's activities and priorities.
“Our goal is to better convey the in-
dustry’s point of view in Brussels,” he
adds.

Earlier this year, IFPI stepped up
its EC campaign with the publication
of a lobbying document titled “The
Recording Industry In Europe,” ac-
companied by a media launch in the
European capital (Billboard, April
23).

At the federation’s Brussels offices,
Moore will join senior legal adviser
Alessandra Silvestro and a small sup-
port staff.
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WeEk [Week| SINGLES WeEK | webk| SINGLES WeEk |week| SINGLES WEEK |Week| SINGLES
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8 | 9 | MARIAH CAREY MUSIC BOX coLumeia ALBUMS 20 |NEW/| INSIDE STILTSKIN viRGiN 20 |NEW| ALL APOLOGIES NIRVANA GEFFeEn
9 | 8 | BASIA SWEETEST ILLUSION epc 1 | 3 | ACE OF BASE THE SIGN ARISTABMG ALBUMS ALBUMS
10 | 4 KNCHI YOKOYAMA K'S LIKE DIS PoLysTaR 2 1 COUNTING CROWS AUGUST AND EVERYTHING 1 1 MARIAH CAREY MUSIC BOX coLumeia 1 1 FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
AFTER DGCUNI 2 | 2 | CRASH TEST DUMMIES GOD SHUFFLED... ARISTA coLumBIA
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week | week| SINGLES CEMA 5 | 4 | ROXETTE CRASH! BOOM! BANG! ELECTROLA Ret/soNy
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2 | 1 | THEMOST BEAUTIFUL... PRINCE NPGREO BULLET 6 | 10 | VARIOUS ARTISTS THE CROW ATLANTICWEA 7 |NEW(| ERASURE ISAY, | SAY, | SAY mure 5 | 3 | ACEOF BASE HAPPY NATION BARCLAYPOLYGRAM
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ALBUMS 16 | 16 | YANNI LIVE AT THE ACROPOLIS PRIVATE MUSIC 16 | 16 | AEROSMITH GET A GRIP mca 17 | 14 | PHIL COLLINS BOTH SIDES wea
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14 | 4 | ROXETTE CRASH! BOOM! BANG! Emi 37 | NEW | THE BRAND NEW HEAVIES BROTHERSISTER AcD | 5 | 5 | ACE OF BASE HAPPY NATION POLYGRAM
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POLYGRAM 39 | 16 | STEVIE NICKS STREET ANGEL em GREGORIANOS EMUODEON
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Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Elena Bemardinis. Contact 71-323-6686, fax 71-323-2314/2316.

'New' indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

N U E >

NEW ZEALAND vz e3/94

1

THIS | LAST
| WEEK | WEEK

SINGLES

3 THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE FeSTIVAL

2 CAN'T GET ENOUGH SUPERGROOVE BMG

1 THE SIGN ACE OF BASE BMmG

7 ONE ON ONE TO BE CONTINUED wARNER

4 SO MUCH IN LOVE ALL 4 ONE arcantic

8 MMM MMM MMM MMM CRASH TEST DUMMIES
E!

STA
w [ CEE} LA VIE 2)840 VIRGIN
5) E SHIP GOES DOWN CYPRESS HILL

UMBIA
6 SKOUNDRELS GET LONELY DRS tm

IN THE NEIGHBOURHOOD SISTERS
UNDERGROUND emi

ALBUMS

ACE OF BASE HAPPY NATION smg

PINK FLOYD THE DIVISION BELL coLumsia

THE MUTTON BIRDS SALTY wvircin

THE VERY BEST OF BREAD BREAD warniR
MARIAH CAREY MUSIC BOX coLumBia

ENIGMA THE CROSS OF CHANGES vIRGIN
CHAKA DEMUS & PLIERS TEASE ME sian
K.D. LANG INGENUE waRNER

HUNTERS AND COLLECTORS DEMON FLOWER
MUSHRDOM

PEARL JAM VS.

< <> ~a ||
EUROCHART HOT 100 ¢ g'wiou
THIS | LAST
w::?( weex| SINGLES
1 1 WITHOUT YOU MARIAH CAREY coLumBia
2 4 | LIKE TO MOVE IT REEL 2 REAL FEAT. THE MAD
STUNTMAN posiTiva
3 5 THE REAL THING 2 UNLIMITED wc
4 2 STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumsia
5 3 THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE nrG
6 6 MMM MMM MMM MMM CRASH TEST DUMMIES
7 8 AROUND THE WORLD EAST 17 YGRAM
8 10 LOVE IS ALL AROUND WET WET WET POLYGRAM
9 7 COME ON YOU REDS MANCHESTER UNITED
FOOTBALL SQUAD PoLYGRAM
ALBUMS
1 2 MARIAH CAREY MUSIC BOX coLumsia
2 1 PINK FLOYD THE DIVISION BELL emi
3 4 CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
ARISTA
4 | 3 | ROXETTE CRASH! BOOM! BANG! mi
5 5 SOUNDRACK PHILADELPHIA tpic
6 6 ERASURE | SAY, | SAY, | SAY mute
7 12 ACE OF BASE HAPPY NATION MEGA METRONOME
8 7 CHRIS DE BURGH THIS WAY UP ram
9 |NEW| SEAL SEAL it
10 INEW| PRINCE THE BEAUTIFUL EXPERIENCE eoeL
| BELGIUM (i seigiumvsasam) 5/27/94
| THiS | LAS
JIEE?( WEJ( SINGLES
1 1 WITHOUT YOU MARIAH CAREY coLumsia
2 2 | LIKE TO MOVE IT REEL 2 REAL twm
3 3 STRANI AMORI LAURA PAUSINI cco
4 7 THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE REO BULLE
5 5 STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN cotumela
6 4 TAKE MY LOVE GOOD SHAPE oino
7 |NEW| THE REAL THING 2 UNLIMITED BYTE RECOROS
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8 8 SILOS CANTO GREGORIANO em
9 | NEW /| MARC ARYAN LES 20 CHANSONS VOL. 2 arioLa
10 INEW| MARC ARYAN LES 20 CHANSONS VOL. 1 aroLA

SWITZERLAND (Media Control Switzeriand) 6/5/94

WRONOTNEHE WN -

[
o

week| SINGLES
1 WITHOUT YOU MARIAH CAREY coLumsia
3 OVER THE RAINBOW MARUSHA rOLYGRAM
2 DOOP DOOP PHONOGRAM
NEW | THE BEAUTIFUL EXPERIENCE PRINCE nr
6 ) LIKE TO MOVE IT REEL 2 REAL/MAD STUNT
MAN em
5) THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE PHONAG
4 STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN cowumBia
NEW | PRINZ/I SCHANKE DIR ZURiI WEST
7 THE RHYTHM OF THE NIGHT CORONA 7vx
NEW | THINK ABOUT THE WAY ICE MC FOLYGRAM
ALBUMS
1 ZUR| WEST ZURI WEST SOUND SERVICE
2 MARIAH CAREY MUSIC BOX coLumsia
3 PINK FLOYD THE DIVISION BELL em
4 ROXETTE CRASH! BOOM! BANG! emi
6 CAPPELLA U GOT 2 KNOW PHONOGRAM
5 LAURA PAUSINI LAURA cGDWARNER
9 ZAP MAMA SABSYLMA RECREC
NEW | CHRIS DE BURGH THIS WAY UP POLYGRAM
8 JOSHUA KADISON PAINTED DESERT SERENADE
l SOUNDTRACK PHILADELPHIA ePic
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WITHOUT YOU MARIAH CAREY coLumBia
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ERIKSSON/STROMSTEDT METRONOME
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NO MORE (1 CAN'T STAND IT) MAXX Rimix

ONE METALLICA verTIGO

TOUCH BASIC ELEMENT inHOUSE

ALWAYS ERASURE wmute
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LOSER BECK GEFFEN

ALBUMS

NORDMAN NORDMAN soner

ROXETTE CRASH! BOOM! BANG! em

ERASURE | SAY, | SAY, | SAY Mmurte

ERIC CLAPTON THE CREAM OF CLAPTON POLYDOR

LISA EKDAHL LISA EKDAHL emi
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1 1 THE REAL THING 2 UNLIMITED sv1e
2 6 ONE METALLICA verTIGO
3 4 HYMN MOBY mute
4 3 GIVE ME ALL YOUR LOVE MAGIC AFFAIR ELECTROLA
5 2 INSIDE YOUR DREAMS U96 wmoTor
6 8 NO MORE MAXX «.TEL
7 9 SEURAA JOHTAJAA TAIKAPEILI wia
8 7 AROUND THE WORLD EAST 17 (oNDON
9 |NEW| WITHOUT YOU MINNESOTA coconut
10 |NEW| UNITED PRINCE ITAL JOE FEAT. MARKY MARK
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2 KUMMELI ARTISTI MAKSAA PORKKANA RYHMA
5 MARIAH CAREY MUSIC BOX coLumsia

1 J. KARJALAINEN YHTYEINEEN VILLEJA
LUPIINEJA poxo

ERIC CLAPTON THE CREAM OF CLAPTON
POLYGRAM

TAIKAPEILI SUURI SALAISUUS WARNER MUSIC
ROXETTE CRASH! BOOM! BANG! £m

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
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VARIOUS DANCE MANIA ‘94 vipisco

ACE OF BASE HAPPY NATION METRONOME
VARIOUS SOUL CLASSICS arcanmic
PEDRO ABRUNHOSA/BANDEMONI VIAGENS
POLYDOR

MARIAH CAREY MUSIC BOX coLumsia
JULIO IGLESIAS CRAZY coiumsia

PINK FLOYD THE DIVISION BELL em
AEROSMITH GET A GRIP GEFFEN
VARIOUS FILHOS DA MADRUGADA rca
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Witk ALBUMS

5 THE ROLLING STONES JUMP BACK—THE BEST
VIRGIN
NEW | LUIS MIGUEL ARIES waRNER
2 PIMPINELA HAY AMORES QUE MATAN POLYGRAM
NEW | 0S PARALAMAS DO SUCESSO 00S MARGARITAS
M

NEW | SANTAMARINA TENTACION sony
1 ACE OF BASE THE SIGN arisTA
7 LUIS MIGUEL BUSCA UNA MUJER wARNER
NEW | LUIS MIGUEL 20 AZOS waRNER
NEW | LOS PLAYEROS DAMELO wea
3 VASOS VACIOS LOS FABULOSOS CADILLACS sony

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

U.K.: The Stereo M.C.’s have made a splash at home and abroad as recording artists;
now they have their own label, Natural Response, to help others make a mark. Its first
release is a striking single, “Boundaries,” by Leena Conquest, a Texan singer who moved
to Austria and teamed with the writing/producing duo of Werner Geier and Rodney
Hunter. The record sounds like a cross between Marvin Gaye's “Inner City Blues” and
Aaron Neville’s “Hercules,” blessed with a hypnotic bass line and a provocative lyrie (by
Conquest) about a young man fleeing Bosnia to avoid conseription. Best of all is Con-
quest’s powerful, deep voice, reminiscent of Mavis Stdplea. Geier and Hunter had origi-
nally sent the track to the Stereos, hoping for a remix. Instead, the band suggested they
release it through Natural Response, an imprint established at RCA Records U.K. with
the help of A& R director Mike McCormack. Several other performers are signed, includ-
ing rapper MC Mell ‘O’ (previously on Jazzie B’s label through Motown). “The Stereo
M.C.’s will act as a sort of roaming A&R team for Natural Response,” manager Keith
Cooper says. “But we want people with a strong identity in their own right; we don’t want
the artists to feel in the shadow of what the band is doing,” ADAM WHITE

RUSSIA: Now that big military parades are not such regular occurrences, Moscow’s Red
Square is becoming better known as a site for live performances, from symphony orches-
tras conducted by Rostropovitch to rock events. The latest is a grandi-
ose live show, scheduled for June 25, to celebrate the 25th anniversary
! of the rock band Mashina Vremeni (Time Machine), led by Andrei
z Makarevitch. Many other leading rock acts have been invited to partic-
L]
4
1

ipate, including Aquarium, Tchai-F, DDT, Bravo, Kvartal, and Alla

Pugatchova. VADIM YURCHENKOV

TURKEY: Pop artist Tarkan is so hot here right now that the 21-year-
old superstar sold 450,000 cassettes of his new album “Aacayipsin”
(You're Weird) by June 1, just 10 days after its release. Tarkan's man-
ager, Gamze P’latin, is confident of sales of 1 million by the end of June (most top sellers
here will just about clear the half-million mark). While Tarkan’s voice and good looks
clearly help to sell the records, so do the words of his songs. Sezen Aksu, the godmother
of Turkish pop, wrote two of the album’s tracks, one of which, “Hepsi Senin Mi?” (Is It
All You?), has become its best-known tune. But another popular favorite, “Unutmamali”
(We Mustn’t Forget), was written by Tarkan. The album’s success also may be attributed
to a carefully planned prerelease promotion campaign, which included photos of Tarkan
looking tanned, rested, and half-naked. The resulting “Tarkan-mania,” which has
prompted girls to tear off their clothes at his concerts, is a phenomenon never witnessed
before in this country. Tarkan’s previous album, “Yine Sensiz” (Again Without You), sold
600,000 copies and an estimated 400,000 pirated copies.

arala o

ADRIAN HIGGS

IRELAND: The Limerick Rock'n’Roll Club, founded in 1979 and claim-
ing the biggest membership of any such club in these islands, has pub-
lished “The Golden Era Of Irish Showhands.” Edited by Paddy Bren-
nan, it recalls some 20 years of dancehall days, starting in the mid-
1950s, when popular music here was dominated by hundreds of bands
playing mainly the British and American hits of the day, and covering
more than 400 ballrooms throughout the country. Among the biggest
hit records by show bands were “The Hucklebuck” (Brendan Bow-
ver & the Royal, 1964), “There’s Always Me” (Dickie Rock & the
Miami, 1963), “Little Arrows” (Brendan O’Brien & the Dixies,
1968), “Five Little Fingers” (Frankie McBride & the Polka Dots, 1967), and “Make Me
An Island” (Joe Dolan & the Drifters, 1969). Profits from sales of the hook will go to
the Daughters of Charity of St. Vincent de Paul in Lisnagry, County Limerick.

KEN STEWART

FINLAND: Only a few months ago, Kummeli was just a popular TV comedy show. Now,
after a chart-topping album and a sold-out live tour, it can safely be named the pop culture
phenomenon of 1994. Starting in 1991 on Finnish Broadeasting Company’s Channel 2, the
fiercely original show became a sleeper hit and introduced a number of catch phrases into
the Finnish language. These days, Kummeli regularly attracts more than 800,000 viewers,
a sixth of the country’s population, but it still relies on the same cornerstones: strange
do-it-yourself humor, non-existent production values, and intentionally bad musie. In fact,
all four Kummeli cast members are veteran rock musicians, which explains a lot of the
humor as well as the title of the album and tour: “Artisti Maksaa,” The phrase means
“the artist will pay,” and it comes from a sketch about record deal negotiations.

ANTTI ISOKANGAS

NETHERLANDS: Celebrated '60s pop group the Cats has signed to Polydor-Holland and
recorded a comeback album with producer Jan Akkerman, formerly the guitarist in Fo-
cus. Akkerman plays on the album alongside American Tex-Mex accordion virtuoso
Flaco Jiminez. The group had its initial success thanks to a combination of good musician-
ship and close vocal harmony, eventually going on to score 36 hit singles and 21 hit albums.
Thanks to the fact that the group used to live in Volendam, a picturesque fishing village
north of Amsterdam famous for its smoked eels, its music became known as the “eel
sound.” Three of the original members are featured in the new lineup: Cees Veerman
(vocals/guitar), Jaap Schilder (vocals/guitar/piano), and Arnold Muhren (vocals/bass).
WILLEM HOOS
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International

White Nights Festival Features
Many Genres, But No Aerosmith

B BY THOM DUFFY
and VADIM YURCHENKOV

LONDON—Performances by
Western pop, rock, rap, and soul art-
ists will be among the highlights of
the White Nights International
Cultural Festival, which opens
Thursday (16) in St. Petersburg,
Russia, despite the last-minute can-
cellation of Aerosmith from the bill.
Organizers say the cancellation was
by “mutual agreement” over a mis-
understanding of television rights to
the Aerosmith performance.

Now in its third year, the festival
is produced by promoter Vladimir
Kisilev, president of the White
Nights Festival of St. Petersburg
Association, in collaboration with
Larry Namer, president/CEO of
Comspan Entertainment, one of the
leading suppliers of American tele-
vision programming to Russia.

This year, the White Nights festi-
val aims to raise funds, through cor-
porate sponsorship and the world-
wide sale of television rights, for an
AIDS awareness campaign in Rus-
sia. The campaign will include public
service announcements during do-
nated advertising time on Russian
TV, and the creation of a program
for Russian schools using materials
prepared by the Pediatric AIDS
Foundation in the U.S.

The artists due to appear at the
White Nights festival include: A-ha,
Patti Labelle, Run-DMC, White-
snake, Ricky Martin, Mr. Big, Robin
S., Faleo, and Roger Troutman &
Zapp. “The artists involved are in-
volved for the cause [of AIDS
awareness],” says Allison Winkler,
director of talent and media rela-
tions for the White Nights festival
association, noting that performers
are receiving expenses but waiving
fees. Despite Aerosmith’'s cancella-
tion, discussions continue in an at-
tempt to have the band perform
their first concert in Russia at the
White Nights festival in 1995.

A series of events, including bal-
let, theater, charity auctions, and an
international talent competition
involving musicians from 25 coun-
tries, will conclude with a free out-
door concert June 20 on Vasilyevsky
Island in the Neva River. A total at-
tendance of 700,000 is expected for
the live events, with a worldwide tel-
evision audience in the tens of mil-
lions.

The long-range goal of the White
Nights festival, which organizers
say is the largest of its kind in East-
ern Europe and the former Soviet
Union, is to re-establish St. Peters-
burg—formerly Leningrad—as a
world cultural center.

CPG’s Spring Fever Mounts

Dutch Promo Boosts Midprice Music

W BY WILLEM HOOS

AMSTERDAM—CPG, the Dutch
foundation that promotes the local
record industry and record retail
business, has set up a spring cam-
paign to create more interest in mid-
price CDs and sell-through video. The
campaign, under the slogan of “Len-
tekriebels” (Dutch for “spring fe-
ver”), started April 20 and will last
until Saturday (18). CPG has invested
600,000 Dutch guilders ($315,000) in
the campaign, which is fully sup-
ported by Dutch IFPI group NVPI,
record retail organization NVGD, and
authors’ copyrights society BUMA/
STEMRA.

The campaign focuses mainly on
the 25-40 demo. “That’s simply be-
cause this age group has enough
money to spend on leisure articles,”
says CPG managing director Jan
Gaasterland. During the campaign, a
CD featuring 14 international acts,
including Oleta Adams, Jon Secada,
Gloria Estefan, Julio Iglesias, and Ju-
lien Clere as well as Dutch reggae
band Roots Syndicate, will be sold for
9.95 guilders ($5.20). It is expected
that more than 300,000 people will
buy the disc.

Buyers of the disc also get a 220-
page booklet featuring information on
4,000 midprice CDs and 400 sell-
through videos. Most dises and tapes
have a retail price of some 25 guil-
ders. The booklet also has informa-
tion on CD-I, DCC, MD, and various
accessories. “The main aim is to in-
form the consumers that the tradi-

tional record shop is changing into an
entertainment shop,” says Gaaster-
land.

It’s the first time CPG has included
sell-through video in a campaign.
Sell-through video is becoming an in-
teresting phenomenon for the Dutch
record retail business. Gaasterland
says sell-through video has a turno-
ver share of 7% in the average record
retail outlet. “I'm confident that this
share could be doubled in the coming
four years,” he adds.

According to Gaasterland, 98% of
the Dutch record industry supports
the “Spring Fever” campaign. “Only
a few non-NVPI record companies,
like Play It Again Sam, Rough Trade,
and Munich Records, are not in-
volved, for financial or artistic rea-
sons.” Of Holland’s 1,450 record retail
outlets, 1,320 are backing the cam-
paign. The retailers have received a
variety of free display material. Fur-
thermore, radio and television com-
mercials and ads in national daily
newspapers form part of the cam-
paign.

“It’s a traffic-generating campaign
in a period when sales in the record
retail business are traditionally
slower than in the rest of the year,”
says Gaasterland.

CPG’s fall campaign (Oct. 5-15) will
concentrate fully on CD-1. For the
first time, the traditional campaign
album will be released on CD-I. The
disc will be manufactured in a circula-
tion of more than 500,000 copies.

Canada

World Beats A Path To Toronto Harbourfront

Six Stages Boast Eclectic Roster Of Summer Festivals

B BY LARRY LeBLANC

TORONTO—During a routine day,
Derek Andrews, music programmer at
Harbourfront Centre here, might field
telephone calls from a local garage
band seeking its first gig or from a
Zimbabwean wmbira band advised that
it should showcase at the federal gov-
ernment-owned arts and recreation
park.

For a decade, Andrews has overseen
Harbourfront’s vibrant multicultural
and roots musical program. This sum-
mer, using six stages of varying sizes
on the city’s 10-acre waterfront facility,
he has developed an ambitious pro-
gram that presents more than 200 per-
formances by artists from Canada and
around the world. Thanks to partial
sponsorship by Molson Breweries
since 1979, nonprofit Harbourfront of-
fers most of its concerts and work-
shops free to the public.

“I have a hard time finding anything
similar to the scope and size of what
we're doing in North America,”
Andrews says. “New York’s Summer-
Stage series in Central Park is similar,
but it’s not as large. Toronto isn’t just
a good [concert] market; the city is so
music friendly because there’s a lot of
great music made here, and audiences
have a massive appetite for new musi-
cal experiences.”

This year’s Harbourfront activities
kick off with a three-day Canada Day
Concert weekend July 1-3, featuring
such Canadian acts as Lawrence Mar-
tin, Meryn Caddell, Quartette, Mari-
timers Ron Hynes, Lennie Gallant,
Irish Descendants, the Toronto Mass
Choir, the Richardsons, and the Youth
Outreach Choir.

Only Canadian performers are pres-

ented in the musical series “New
Routes™ (July 15-17), with newcomers
Jughead, Mahones, Philosopher Kings,
Bourbon Tabernacle Choir, Lost Dako-
tas, and Lost & Profound; and “Fid-
dling Around” (Aug. 12-14), with fid-
dlers Ashley Maclsaac, Natalie
McMaster, and Lenny Solomon.

Other weekend music series, featur-
ing artists from around the world, in-
clude “Drum Heat"” (July 8-10), with
Farafina and Ali Hassan Kuban;
“Soul'N'Blues Festival” (July 22-24),
with Roddy Romeo & the Rockin Ca-
juns, R.L. Burnside, Magic Slim & the
Teardrops; and “Africabeat” (July 29-
Aug. 1), with Black Umofolosi, Oumou
Sangare, and Tarika.

Also, “Rhythm Of India” (Aug. 5-7),

with Behrose
Chatterjee,
Sheikh & Ka-

leesha Bi Maha-
boob, and Najma;
“Guitar  Stars”
(Aug. 26-28), with
Richard Thomp-
son and Sonny
Landreth; and
“International Hi-
spanic Fiesta” (Sept. 2-5), with Checo
Acosta and Vietor Hugo Ayala. In addi-
tion, there are several ticketed con-
certs, including guitarists Ali Farka
Toure and Ry Cooder on July 21; and
tabla-drum virtuoso Zakir Hussain and
performer/composer Lalgudi Jayara-
man of India on Aug. 5.

Andrews is delighted about securing
the only local date for the Toure/
Cooder pairing, and he’s also pleased
that some 27 acts will debut at Har-
bourfront this year.

“In my Africabeat program is [West
African diva] Oumou Sangare,” he

ANDREWS

TAIWAN RADIO

(Continued from page 40)
as national tax.

The first payout at the end of the
vear will include performance royal-
ties for 1993 and the second half of
1992, the years that are covered
retroactively under the July 1, 1992,
signing of the agreement.

Royalties to foreign copyright hold-
ers will be distributed through the
Composers and Authors’ Society of
Hong Kong (CASH), which will pay
through ASCAP and BMI in the U.S.
and PRS in the U.K.

The agreement between CHA and
radio stations is only the most recent
with the various music users. The
CHA has already distributed $105.3
million NT ($3.9 million), after 40%
deduction for CHA service fee and
Taiwan tax, to holders of domestic
and foreign copyrights. Of this, $29.8
million NT ($2.8 million) was sent to
CASH for distribution to associations
in the U.S., Europe, and Australia.

During the past five years, the
CHA has been active in developing
means of collecting royalties from
Taiwan media. The first agreement
was made in 1989 with the island’s
three terrestrial TV stations, TTV,
CTS, and CTV. These pay $158 NT
($5.85) per broadcast. This was fol-
lowed by agreement with the two in-
ternational air carriers, EVA and

China Airlines. These pay royalties
on a kilometer basis. TV and airlines
account for most of the royalty pay-
ments to date.

Other sources of revenues include
KTV, the island’s extremely popular
version of karaoke. Unlike the Japan-
ese karaoke clubs, in which singers sit
in a public bar and sing, the Taiwan
version rents rooms for individual
parties. Taipet KTV parlors often oc-
cupy entire seven-story buildings.
The CHS signed an agreement with
367 KTV outlets last year. Payments
are made according to computerized
playlists, if available, and are pro-
rated against the number of rooms
available in an establishment.

For the CHA, implementing these
procedures in a country in which per-
formance royalties are an “alien”
cultural concept has been no easy
task. Establishing agreements has
been time-consuming, and collecting
the data to compute the payments is
labor intensive. The CHA has had to
increase its staff to accommodate the
work load.

To monitor the use of songs by the
island’s three TV networks, the CHA
employs a half-dozen full-time entry
staff who review tapes of daily broad-
casting. When completed, these are
sent to the three networks for review.

says. “I came across her CD three or
four years ago, and I've been trying to
get her here ever since. I'm also plea-
sed the Ashley Maclsaac date is coin-
ciding with his career success. I asked
him to headline the fiddling program
before I knew about his A&M Records
deal (Billboard, June 4).”

Harbourfront's increasingly diverse
music programming has paralleled the
growing cultural diversity of Toronto.
Less than 30 years ago, only 3% of the
city's population was composed of non-
whites. Today, it's one person in four.
And more than 100 different languages
and dialects are now spoken in the city.
While Italian, Chinese, and Jewish had
traditionally been the city’s largest mi-
nority groups, there are now large pop-
ulations of South Asian, Portuguese,
and Afro-Canadians.

“The cultural diversity of Toronto
has evolved very naturally for Har-
bourfront, but [musical diversity] has
also been a very strong part of the mu-
sic philosophy,” Andrews says. “We
look for innovation and to reflect
what’s going on on the national land-
scape. We also want to do things which
put us on the world map.”

Before being contacted to develop a
blues program at Harbourfront a dec-
ade ago, Andrews had a sizable local
profile from being the general manager
of Edgerton’s club and from booking
roots and blues acts into such clubs as
Albert’s Hall and the Horseshoe.

Once at Harbourfront, and after dis-
covering local Caribbean and Hispanic
music scenes, he started developing
more diverse programming.

NUGGETS CHAIN

(Continued from page 40)

cost around 3% of sales to operate);

*The overstock in many stores—
some stores had a stock equivalent of
one year’s sales when the average in
similar stores is two months;

*Poor locations in many cities; and

*An old-fashioned look, reminiscent
of the '70s, which was unattractive to
young buyers.

Some industry observers believe that
what “killed” Nuggets was its sales pol-
icy. New releases were sold at the same
price as hyper markets, which didn’t
leave enough margin to break even
(some Nuggets franchises have already
gone bankrupt these past months).

The music industry expressed its
fears of seeing an independent retail
chain go down: “It would be regrettable
if Nuggets was to disappear,” says Sony
Music vice-president Jean-Claude Gas-
tineau, summarizing the prevailing atti-
tude of the industry. Gastineau says he
wishes “a solution could be found to
guarantee the continuity of the chain.”
He added that “the industry had to sup-
port the efforts of Nuggets to continue
to exist.”

There is some doubt that the com-
pany is attractive enough for new inves-
tors. One source says a global restruc-
turing of the company—including
modernization—could cost “in the re-
gion of 30 to 50 million (francs].”

“It looks like an attractive offer, but
when you take a close look at things,
there are a lot of reasons to have reser-
vations,” says a distributor.
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Handleman In Mexico Joint Venture
Pairs With Grupo VideoVisa To Rack Kmart

B BY ED CHRISTMAN

NEW YORK—The Handleman Co.
is entering Mexico to service Kmart,
and will form a joint venture rack-
jobbing company with Grupo Video-
Visa that will target other accounts
in that country.

The joint company, which will re-
quire about $20 million in funding
during the next several years, will
operate under the name of the Troy,
Mich.-based company.

As part of the deal, the two com-
panies will contribute the audio and
video titles that their respective la-
bel operations control to form a la-
bel, as yet unnamed. That label will
try to obtain or license additional ti-
tles.

Handleman, the largest rackjob-
ber in the U.8., has a music and
video label that operates under the
name Video Treasures. Grupo Vi-
deoVisa, based in Mexico City, is the

largest video rental chain in Mexico
with some 1,600 outlets, It also oper-
ates a music and video label.

Grupo VideoVisa executives were
unavailable to comment at press
time.

Louis Kircos, executive VP/corpo-
rate development and subsidiaries
at Handleman, says the joint ven-
ture will benefit from its affiliation
with Grupo VideoVisa. “They will
provide personnel to the joint ven-
ture and provide access to product
and other people that are familiar
with the marketplace.”

Kircos says there is a need for a
rackjobbing company in Mexico.
“There is no equivalent of a rack
down there, where department
stores buy direct from the labels,”
he says. “Frequently the labels are
providing in-store services for their
own product, assisting retailers in
selection. That leads to departments
that are merchandised by label,

rather than by category, which leads
to a great deal of confusion.”

Handleman, which already has es-
tablished a 17,500-square-foot ware-
house in Mexico, employs 13 people
in that country, including Arnie
Gross, who is heading the operation.

The rackjobbing operation will
service Kmart, which is just enter-
ing the market, via a couple of stores
Kmart is about to open in Mexico. It
also will rack music in about 50 of
GrupoVideoVisa’s bigger stores,
which operate under the name
Macro Video.

Kircos declines to break out the ex-
act ownership that the partners have
in the joint venture, saying that
Grupo VideoVisa owns the majority
interest in the label, while Handle-
man owns about 50% of the rackjob-
bing company. He predicts that the
company will achieve sales of $25 mil-
lion in its first year of operation.

The Gang’s All Here. NARM board members gather at a recent NARM meeting.
Shown in back row, from left, are treasurer Barney Cohen, Valley Record Distributors;
legal counsel Alan Malasky, Arent Fox Kintner Plotkin & Kahn; 1994-95 president
Scott Young, Wherehouse Entertainment; incoming director David Lang, Compact
Disc World; 1993-94 president Steven Strome (continuing as a director), Handleman
Co.: VP Ann Lieff, Spec’s Music; incoming director George Johnson, Blockbuster
Entertainment, and secretary Robert Schneider, Westem Merchandisers. In front row,
from left, are outgoing director Mary Ann Levitt, The Record Shop; executive VP
Pamela Horovitz; director Arnie Bemstein, the Musicland Group; director Rachelle
Friedman, J&R Music World; and John Salstone, M.S. Distributing. Not present for
this photo was incoming director Stan Goman, Tower Records.

B BY CHRIS MORRIS

LOS ANGE LES—Back catalog is
as crucial in the still-developing au-
dio book marketplace as it is in rec-
ord retailing, according to a May 29
panel at the American Booksellers
Assn. confab at the Convention
Center here.

Moderator Jim Brannigan of the
Audio Publishers Assn. said, “It is
the contention of many of us that a
solid backlist section is key to im-
proving sales in the audio section of
your store.”

Retailer Michael Powell—who
operates seven Powell's Books out-
lets and two all-audio bookstores,
Lynn's Audio Books, in Portland,
Ore.—urged listeners, “{Don't]
treat [audio] as a best-seller-driven
commodity.”

A show of hands among panel at-
tendees indicated that many in the
audience saw the worth of previ-
ously released titles: The over-
whelming majority of booksellers
in the room indicated that they
stocked more than 1,000 audio ti-
tles.

Will Sensing, senior merchan-
dise manager and audio buyer for
distributor Ingram Books, pointed
out the importance of strong back-
list stocking by neting that his com-
pany did 40% of its sales in titles re-
leased in the last 120 days and a
whopping 60% in backlist.

However, Pat Johnson, VP of
Random House's 2/:-year-old audio
division, noted that promoting
backlist titles can be a problem,
even after an author gets hot with
a bestseller.

“There is such a reluctance to go

Audio Books Find Future In
Older Titles Help Drive Sales In

back into titles that didn’t perform
well initially,” Johnson said.

From the publisher’s point of
view, the backlist is a less important
commodity than current best-sell-
ers, according to Johnson: Random
House's backlist accounts for 35%
of sales, “but take out movie tie-ins
and [that figure] would drop way
down.”

The publisher has attempted to
induce more backlist sales by offer-
ing mixed displays and special pro-
motions. “We also see what we can

‘A solid backlist is

key to improving

sales in the audio
section of your store’

do on the discount end,” Johnson
added.

The firm also has tried to push
sales with the introduction of an
$8.99 audio line. “We've had pock-
ets of success, pockets of not so
much success,” Johnson said.

Sensing noted that the jury is still
out on low-priced audio books:
“There have been some inroads
that were title- or series-specific,
but that would be assigned to the
better-known authors.”

Powell noted, “The titles with
legs are the ones that come across
as naturally compatible to the for-
mat.”

He noted his own first experience
with an audio book—a version of H.
Rider Haggard’s adventure novel

Back Catalog

Growing Market

“King Solomon's Mines,” which he
listened to on a long road trip.
“Though not a great piece of litera-
ture, it's entertaining as hell on au-
dio.”

Fiction continues to drive the au-
dio backlist, according to Sensing.
Mystery writers like Sue Grafton
and Western novelists such as
Louis L'Amour are enduring sell-
ers, he says, adding that humor on
audio “has something unique to of-
fer.”

On the other hand, Powell said,
people tend to give up on fad audio
titles in the business and diet cate-
gories: “Business books tend to be
what's hot—'The Seven New Ways
To Get Rich."”

One of the biggest hurdles in the
development of books on tape is the
bookseller's natural resistance to
the format, according to Powell.

“People are wedded to books
first, and audio will always be sec-
ond,” he said. “It comes back to
whether you think audio is a good
complement to books.”

Johnson noted that the ceiling on
audio book sales has climbed from
50,000-60,000 units on a work sell-
ing 2 million copies in book form to
150,000-200,000 units, or roughly
10% of hardback sales.

But, she added later, “It is still a
new format; it is 10 to 12 years in
the marketplace. It’s still a produect
that needs to be hand-sold.”

The youth of the market was indi-
cated by a comment Powell says he
frequently hears at his Lynn’s au-
dio bookstores: “People think it's a
product for the blind.”

Gains & Big

Losses

In Retail’s First Quarter

B BY DON JEFFREY

NEW YORK—Music retailers’ finan-
cial results from the first three months
of this year range from impressive in-
creases in same-store sales and profits
to disappointing declines and losses,

On the positive side, Miami-based
Spec’s Music Corp. is reporting a big
gain in profits for its third fiscal quar-
fer, which ended April 30.

But bad news has come out of
Albany, N.Y., where Trans World Mu-
sie Corp. says weak sales resulted in a
big loss for the first fiscal quarter.

For the three months that ended
April 30, Trans World posted a net loss
of $1.88 million, compared with a deficit
of $327,000 in the same period last
year.

The loss is the result of a 4% decline
in same-store sales, which are sales
from stores open at least one year.
That decrease caused selling, general,
and administrative expenses to rise to
34.4% of sales from 33% a year ago,
putting pressure on operating profit
margins.

Total sales increased 5.7% in the
quarter to $109.2 million from $103.2
million last year, but that was wholly
due to the addition of new stores.

At the end of the quarter, Trans
World operated 696 stores, compared
to 657 at the same time a year ago. The
company’s music stores are called Rec-
ord Town, Tape World, and Coconuts.
Its sell-through video outlets are called
Saturday Matinee.

In a release, chairman Robert Hig-
gins states: “Although we finished the
quarter with comparable store sales
down 4%, we are encouraged by an im-
proving trend during the quarter. We
believe the steps we are taking to re-

duce and balance our inventories will
help contribute to a steady improve-
ment of sales results in the near fu-
ture.”

For Spec’s, the numbers were mark-
edly better. It reports a $457.000 net
profit for the third quarter, compared
with a $1.08 million loss in the same pe-
riod a year ago. Total revenues in-
creased 3.9% to $18.3 million from
$17.6 million.

Same-store sales at Spec’s rose 5%
in the quarter. But the company says
in a release that if video rental results
were withheld from the totals, sume-
store sales would have risen 8%.

Spec’s is phasing out video rental to
concentrate on the sale of musie, video,
and other entertainment software. In a
release, president Ann Spector Lieff
says, “The phaseout of video rentals
has allowed us to greatly expand our
product selection in all our stores, This

(Continued on page 48)
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ﬁ He came to your
store with only
one thing on his
mind. He wanted a
CD. He didn’t
want to hear
“we’re out of
it.”

If you were out,
he could’ve done
something
drastic

He’d probably
have gone to
another store.
Worse, he might
have never come
back
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and Ihey will come.

o R(( ghl Ef ,J(‘“;‘n'n & 2
<Q ;\ ﬂﬂ f_—ﬁmj‘ugnwl /‘jﬂ'

The one essential tool for today's music retaller

MUZE.

The ultimate mind for music.

K4
(800) 935-4848

Member of NAIRD

Retail

Calif. Buy-Up Exaggerated,;
Ogilvie Remains At Alliance

GRIS’I‘ FOR THE MILL: Track has
heard plenty of rumors during the last
week. But while rumors may abound,
Track is finding them only partially
true.

The main story making the West
Coast rounds has investment group
Image Investments trying to buy up a
string of one-stops in an attempt to du-
plicate the strategy of Alliance Enter-
tainment Corp. According to that ru-
mor, Image Investments will buy
Pacific Coast One-Stop, Valley Distrib-
utors, and Universal One-Stop. But
only one-third of that report turns out
to bhe true.

Sources say Pacific Coast principal

| Steve Kall has signed a letter of intent

to sell a majority interest in his com-
pany. Kall didn't return phone calls
seeking  com

ment.

ients in order to maximize output.

'\' YET another rumor. Track hears
that one of the BMG labels has signed
legendary '60s party band the Crazies
and is trving to get the act to appear
at the company's convention in July.
But BMG officials worry that if word
gets out that the reunited band is play-
ing at the convention, the hotel might
be overrun hy its legion of devout fans.
BMG executives decline to comment.

OT‘HI'IR MATTIERS: Tower Records
will build its third specialty store in
Santa Monica, Calif., in a space it is
taking over from independent retail
chain Rhino Records. In addition to the
Rhino space. Tower took over some
empty space next door and will have a
total of about 5,000 square feet when

Meanwhile,
Barney Cohen,
chairman of
Woodland, Calif.
based  Valley,
savs he has had
many conversa-

RETAIL
TRACK

by Ed Christman :

Russ  Solo-
mon Tower
president, savs

the Santa Monica
store and the
7,000-square-foot
Trump  Tower
store opening this

the store opens.
ﬂ)

i

tions during the

last vear about possible strategic alli-
ances, including one with the invest-
ment group in question. But he empha-
sizes that he is not selling his company
in 1994. He declines to comment fur-
ther. Over at Universal One-Stop,
owner Harold Lipsius says the rumor
as it regards his company his com-
pletely wrong.

TR()['BLE IN PARADISE: Rumors
also proliferate that Bruce Ogilvie,
who early this vear sold Abbev Road
Distributors to Alliance ISntertainment
Corp.. will leave the company now that
Jim Dobbe has been named C(() of the
Santa Ana. Calif.-based one-stop. But
sources say Ogilvie will stay with the
company in a corporate executive posi-
tion. even though there has heen some
friction—completely unrelated to
Dobbe’s ascension to (‘O0—between
him and another Alliance senior exec.
Alliance executives maintain that the
consolidation of Abbey Road. Encore
Distributing, CD One Stop, and Bassin
Distributors into a single company is
proceeding smoothly. But some insid-
ers sav there have been the usual mo-
rale and tension problems common to
any consolidation of this scope. Says
one Alliance executive, "That kind of
friction is inevitable, considering that

| each company is headed up by a strong

personality. These guys were competi-
tors for a long time. The companies are
easy to integrate; its harder to inte-
grate the personalities.”

ON ANOTHER FRONT, word has
spread that Albany, N.Y.-based Trans
World Music Corp. let go some 80 emn-
plovees from its home office and ware-
house statf. While Trans World execu-
tive VP/chief administrative officer
Robert Helpert acknowledges that
some positions have been eliminated,
he says the number is nowhere near 80.
He adds that the changes made are
part of a routine realignment in staff-
ing needs, with the company scrutiniz-
ing staffing levels in various depart-

month in New
York. will have a broader selection
than the alternative music store the
chain opened last vear in (Costa Mesa.
The inventories in the Santa Monica
and Trump Tower stores will be edited
from a typical tull-line Tower store in-
ventory, he says.

FI.\'AL INSTALLMENT: In what
could be Track's last mention this year
of the recent ICSC convention, Stan
Wabhler, president of Beltsville, Md.
based Kemp Mill. gets kudos from
Track for having the most original in-
formation package on his company. In-
stead of distributing annual reports or
other similarly designed media kits,
Wahler distributed CDs at the meet,
held May 15-20 in Las Vegas. The
promo package held a chocolate CD in
the tray, while the CD booklet was on
Kemp Mill, complete with all the rele-
vant information a developer might
need to know about the chain ... Like
any convention, 1CSC had parties, and
one of them, sponsored by Cafe US.A.,
a new advertising vehicle designed to
reach customers in shopping center
food courts, threw a bash where Mike
Love and his California Beach
Friends Band plaved. In addition to
Love, the band featured fellow long-
time Beach Boys Al Jardine and
Bruce Johnstone, and it played the
usual assortment of Beach Boys hits as
well as a song or two from the group's
last. and underrated, album, “Summer
In Paradise” ... In its coverage of the
[CSC during the past few weeks,
Track reported that the Musicland
Group is going to do another CityWalk-
type showcase store in San Diego's
Horton Plaza. That store will share
space with Planet Hollywood, a Warner
Bros. Studio store, and one of the Lim-
ited concepts.

HAIL: Gene Rumsey, CEMA VP of
national accounts, obtained his MBA
on Sunday May 22 when he graduated

from Fairleigh Dickinson University's

executive program.
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Holiday Cheer

(To the tune of “Sleigh Ride™) ]
|

oH. GET THOSE REGISTERS
ringing and
ting-ting-tingling away.
Order your Walt Disney
Records Christmas products
this very day.
Outside the sun is shining
and Christimas is only six
months away.
Come on. its lovely weather |
to call your Disney rep today. |

v

Giddyap. giddyap.
giddyap. let’s go.
We have a great
line-up (o show.
Our new Lion King Read-
Along will make
your sales glow!

Plus Beauiv and the Beast
and 101 Dalmatians will
bring you sales cheer.
And don’t forget it's Ariel’s

Christmas™ last year! ‘

v

Oh. hear those cash registers
ringing and ‘
ring-ching-chinging along!
Because we're also selling
Twelve Days and A Family |
Christmas for a song!
So place your order right |
now and don’t forget '
the display.
You'll see that proper
merchandising maximizes
take-away!

© DISNEY
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The Rough Trade Music Store Mixes It Up In San Franclsco

B BY DON JEFFREY

SAN FRANCISCO—DBritish inde

pendent label Rough Trade went
bankrupt about three years ago, but
its name and spirit remain in a musie
store in this city's mecea for hippies,
artists, and tourists
Ashbury distriet.

the Haight-

Situated a
stone's throw
from that legend-
ary countercul-
ture crossroads.
and about a quar-
ter-mile from San
Francisco's ver-

4 dant jewel,
COUNTRYMAN Golden Gate
Park. Rough

Trade is a small indie store with a big
following from the area’s eclectic mix
of residents and even bigger plans to
expand beyvond the neighborhood.

The 2.000-square-foot store is run
by Gail Countryman, a music retail
veteran who was a troubleshooter for
the Wherehouse Entertainment
chain for eight vears, traveling to
stores in decline and turning them
around. For a time, she was the man-
ager of the Wherehouse-owned indie
Leopold's, across the bay in Berkeley.
She was succeeded in that position by
her husband. She has been with
Rough Trade for five vears.

While managing Rough Trade
three vears ago, Countrvman bought
the store from bankruptcy court.
“The ability to purchase the store was
an incredible opportunity for me,”
she says.

What gives Countryman the most
satisfaction now is an artist develop-

ment program called Rough Cuts. It
includes listening stations and in-
store concerts by up-and-coming art-
ists. Attached to the wall in the alley
outside the store is a movable stage
that can be brought inside and set up
in the back by pushing aside only a
few record bins. The store has its own
PA system.

Countryman says she staged about
65 in-stores during the past vear.
Bands like Nirvana and Smashing
Pumpkins playved here before they hit
the big time. *Being able to see bands
like that at Rough Trade that go on
to make big bucks is a feather in our
caps.” she says, "That’s probably
what's most meaningful to me." Re-
cently Rough Trade played host to a
Bay Area surf band called the Mer-
men, which Countryman says is close

Rough Trade is located on a
commercial stretch of the Haight-
Ashbury section of San Francisco.
Owner Gail Countryman is pictured
above.
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IS COMING SOON TO

|A STORE NEAR YOU! %:

to signing with a label.

This self-described *‘hippie at
heart” recalls one particular in-store
especially fondly: Tiny Tim stopped
by two vears ago. “*He sang ‘Tiptoe
Through The Tulips' and then he sat
at my desk and did a live broadeast
from my telephone.”

To further support new and local
artists. Rough Trade accepts record-
ings on consignment and places them
in their own section. The store also
gives ink to bands in its publication,
Roughly Speaking, which goes out to
the 20,000 people on the mailing list.
Speaking of the magazine, Country-
man says, “It’s a dream come true. |
was a journalism major in college.”

She feels the store’s greatest asset
is its knowledgeable buvers. There
are six part-time employees at the
store who work as DJs or music writ-
ers the rest of the time. Their special-
ties are world beat, reggae. hip-hop
and urban, jazz, dance and house, and
indies and imports.

On a counter near the rear of the
store are turntables and mixers for
customers who want to play the latest
12-inch vinyl releases. “We get a ton
of business from DJs,” says Country-
man.

CDs are the top-moving format
here, despite the big business from
the dance trade. The product mix is
55% CDs. 20% cassettes, 20% vinyl,
and 5% accessories and other mer-

chandise. Total sales last vear were

more than $2 million and Country-
man expects a healthy increase this
vear. She buys her product from one-
stops and directly from indie labels.
New CDs are priced at $12.99 and
$13.99, cassettes at $8.99, and vinyl at
list.

Countryman says she is a big sup-
porter of vinyl. “Hats off to anvbody
who's still putting it out.” she says
Although it is not a major part of her
business, she does sell a lot of used vi
nyl, buying the product from locals
getting rid of their collections. She is
excited about a 2.000-piece collection
of old punk and funk albums she re-
cently acquired. The store’s used vi-
nyl is priced from 99 cents to $200.

You won't find any actual albums in
the store's bins, though. Rough Trade
inherited from its previous owners
the Browser merchandising system,
in which only plastic keepers with CD
covers and artist information are
found in the bins; the actual CDs are
kept behind the counters. This has
obvious advantages and disadvan-
tages.

The main advantage is that in a
high-theft area like Haight-Ashbury,
theft at Rough Trade is low—vell be-
low 16 of sales, says Countryman.
She adds, “Most customers are used
to it. What the customers like about
it is that when they walk into Rough
Trade, they don't get that I'm-watch-
ing-vou feeling. It takes an edge off
my staff as well as the customer.”

The disadvantage is that creative
merchandising must be deploved to
attract attention to the untouchable
product. She sayvs she has installed a
special endcap system behind the

Standing at the computer, near the
turntables and mixer that DJ customers
at Rough Trade use to play new
releases, is import buyer Tom Maffei.
At left is head buyer Robin Thomas.

counter that promotes the store's top
25 sellers. The Browser is also a la-
bor-intensive system, but she feels
the extra money paid for staffing is
balanced by the low shrinkage rate.

The next step for Countryman is
expansion. She wants to open another
store or two under the Rough Trade
name in the Bay Area, or perhaps in
other markets. There are other
Rough Trade music stores around the
world—two in the U.K., one in Paris,
one in Tokvo—but they are not affili-
ated with Countryman's business, al-
though she talks about possibly doing
a joint venture with the owners of
those emporiums.

The local Rough Trade began in
Berkeley about 15 yvears ago,
switched to the South Market section
of San Francisco several vears later,
and then moved to the Haight five
vears ago.
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If you live for
the blues...
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Retail

Soul Survivor James Carr Returns; The Weird World Of Doo Rag

CLAL'NCH & CARR REDUX: Quin-
ton Claunch has established a new la-
bel, Soul Trax Records, in Memphis,
and has kicked the imprint off in high
style with “Soul Survivor,” an album by
James Carr, called by some “the
world’s greatest soul singer.”

Claunch, now 72 years old (“Man, I
feel like 21,” he says), will be familiar
to R&B connoisseurs as the man who
established Memphis' Goldwax Rec-
ords in the early '60s. It was for that
company that Carr cut his famed deep-
soul sides—“Pouring Water On A
Drowning Man,” “You Got My Mind
Messed Up,” “That’'s The Way Love
Turned Out For Me,” and the first and
definitive version of the Dan Penn-
Spooner Oldham perennial, “The
Dark End Of The Street.”

Goldwax was sold in 1970, but Carr
remained a crusade for the label exec.
In 1990, he put together sessions for
the singer that resulted in the little-
heard, uneven album “Take Me To The
Limit.”

Claunch subsequently returned to
life as a salesman, moving steel, heat-
ing, and air conditioning. But, he says,
“I retired two years ago ... I just
wanted something to do.” Thus, Soul
Trax was founded.

Claunch says, “I kept in real close
contact with James Carr all these years

.. He had some problems a few years
ago, but it’s under control. He's back to
being James Carr.”

According to Claunch, Carr is a
manic depressive whose condition was
deepened by improper medication.
(For a complete look at the vocalist’s
troubled history, see Peter Gural-
nick’s seminal book “Sweet Soul Mu-
sic.”) The singer’s renewed health is
apparent on the vocals for the aptly na-
med Soul Trax album: The abyss-
voiced Carr sounds as assured and as
vital as he did on his unforgettable '60s
singles.

The label also has released an album
by Mississippi-born soul singer Vernis
Rucker, whom Claunch says has been
garnering requests as a result of air-
play on Rufus Thomas’ show on WDIA
Memphis.

Claunch says there will be forthcom-
ing releases by Otis Redding-styled
R&B vocalist Clint Howard, blues
singer/guitarist Joe Louis Thomas,
and soul-blues vet Lee Shot Williams.
He also plans an all-blues album by
Carr.

Soul Trax is being distributed by
Johnny Vincent's Jackson, Miss.-
based Ace Records. We recommend
that anybody with a love of classic soul
look into “Soul Survivor"—it’s a vital
new chapter in the work of a still-un-
derrated artist.

WEIRDOLA: Sometimes a musical

experience is so strange that it de-

mands to be shared with others.
Feeling somewhat exotic, DI trun-

dled down to the thatched hut known
as Jacks Sugar Shack in L.A. May 27
to catch a set by the Tueson band Doo

We'd bought a copy of the group’s al-
bum “Chuncked & Muddled,” released
on Doo Rag’s own Bloat Records label,
but that bizarre set and some unusual
advance word about the two-man unit
didn’t quite prepare us for the perform-
ance.

DECLARATIONS [ g9
BERE
INDEPENDENTS.. i

by Chris Morris

Guitarist Bob Log (that may be his
real name, but we can’t be sure) and
the percussionist known only as Ther-
mos take the stage in togs apparently
purloined from a pair of down-at-the-
heels gas station attendants. While
Thermos keeps the beat by pounding
on a wash tub, a film reel, and a waxed-
up cardboard Budweiser case, Log
whips out dizzying slide runs on a vin-
tage resonator guitar. The latter also
sings—into a funnel connected to a vac-
uum cleaner hose, which is fed into a
vintage loudspeaker miked directly

into the PA. An ancient oscilloscope set
up at the front of the stage converts the
distorted vocals into visual data.

The effect is not unlike hearing a
1933 John Lomax field recording as it
might be imagined by Al Jourgensen.

This wasted brand of Delta blues
moderne is effectively captured on
“Chuncked & Muddled,” which comes
in a five-inch handscreened box con-
taining the CD, a dandy-looking patch
(mine advertises “Doo Rag Brand
Delta Balls”), and a styrofoam card
bearing the legend “Buy More Vinyl.”
These are our kind of people.

We highly recommend that you
check this group out live (and visit their
incredible merchandise table, while
you're at it). They'll be opening West
Coast dates for Drive Like Jehu this
month. Listen up, and then duck and
cover.

FLAG WAVING: More than three
years and thousands of beers since
their last album, San Diego’s Beat
Farmers return Aug. 9 with a new al-
bum on Houston’s Sector 2 Records
daintily titled “Viking Lullabys.”

“The four-year gap there was pretty
much [spent] getting off Curb Rec-
ords,” explains Country Dick Mon-
tana, the quartet’s drummer and resi-
dent wild man. “We were so busy
touring, and we didn’t have a manager
and didn’t know anybody in Hollywood,
so we recorded the album with our own

money in a Vancouver studio owned by
a Beat Farmers fan.”

Said fan, Cecil English, co-produced
“Lullabys” with the band. The new set
has everything a Farm-hand could

(Continued on page 65)
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Album Reviews

EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN

P> JACK LOGAN
Bulk

PRODUCER: Peter Jesperson
Medium Cool, Twin/Tone 89261

& Featured in Music To My Eurs,
May 28

P> STEVIE NICKS

Street Angel

PRODUCERS: Thom Panunzio & Stevie Nicks
Modern/Atlantic 92246

Like that cherub of the title track, Nicks’
ethereal drift on her new album is firmly
tethered to an altogether solid collection of
pop-rock songs. That always pretty, gritty
voice is perfectly paired here with attractive
melodies and grumbling guitars, as on
highlights “Maybe Love Will Change Your
Mind,” “Blue Denim,” and slightly offbeat
“Rose Garden,” a country-flavored ballad
lightly peppered with Hammond organ.

Y VOLEBEATS

Up North

PRODUCERS: Jeft Oakes & Matthew Smith

Safe House 2120

Enjoyable, artful effort from this five-piece
folk/country-influenced combo should make
an impact on alternative formats. Highlights
of a solid set include the sweet poignance of
title cut, the Byrdsian harmonies of
“Miriam,” the lovely, stark strains of “Back
In Your Heart,” and the twangy country
rock of both “Please Come See Me” and
violin-edged lament “Something Broken.”

Yr 1994 ORIGINAL BROADWAY CAST RECORDING
Damn Yankees

PRODUCER: Thomas Z. Shepard

Mercury 396

Oh, if tunefulness and good humor were
more prevalent in new musical theater
works! They might be as ingratiating as the
Richard Adler-Jerry Ross score for the
1955 hit, now revived on Broadway. Among
musical theater fans, this digital era update
won’t erase memories of the '35 caster from
RCA Victor, but the “Damn Yankees”
ballpark is a rousing place to be. Songs
include “Whatever Lola Wants,” and two
ballads that deserve more exposure: “Near
To You” and “Goodbye Old Girl.”

______R&B |

WAR

Peace Sign

PRODUCER: Jerry Goldstein

Avenue Records 71706

Set offers richly textured, classic War
rhythms over the same Latin percussion
and bluesy harmonica sound that once made

this act an American favorite. While keeping
close to its bread-and-butter sound, the
band’s lyrical content features updated
social commentary. Band plays a trump
card with the treasure (and first single)
“Peace Sign,” and the driving track will
draw in the curious early on. But holding
court with vintage vibes may not be enough
to capture long-term younger listener
attention. Still, fans will not be disappointed,
and less trendy hip-hoppers may take
appreciating note.

P> HEAVY D & THE BOYZ

Nuttin' But Love

PRODUCERS: Various

UptowrVMCA 10998

After trying for harder hits on his last
album, rap’s self-described chunky-but-
funky Overweight Lover returns to making
romantic, unthreatening music on his crew’s
fifth collection. Over bubbly R&B-inspired
tracks, he delivers mostly sensitive, romantic
lines that won’t embarrass anyone. The
exception to the rule is “Spend A Little Time
On Top,” a bouncer he delivers with a sly,
nasty grin. Thanks to tight production by the
likes of Pete Rock, Teddy Riley, and Marley
Maurl, this set won't be dissed entirely by hip-
hop hardheads. But moms and anxious
young ladies will appreciate it much more.

LATIN

P> RAUL DI BLASIO

El Piano De América Il

PRODUCER: Raul di Blasio

Ariola/BMG 20238

Charismatic Argentinian pianist, whose fiery
set wowed the mostly Anglo industryites at
NARM earlier this year, returns with a
captivating pop/classical/Latin pastiche
spotlighting his nimble fingerplay. While
guest appearances from Latino
heavyweights Juan Gabriel and Julio
Iglesias add marquee value, keeper track is
whimsical instrumental “Pajaro Campana.”
Both domestic and Latin divisions of BMG
are rolling out the promotional red carpet for
stylistic heir to Liberace and Victor Borge.

¢ LORENZO ANTONIO

Mi Tributo A Juan Gabriel

Producer: Tiny Morne

WEA Latina 94799-2

Yet another homage set to revered
songsmith is a pleasant, squeaky-clean pop
album whose perky fust single, “Cémo,
Cudndo, Y Porqué?,” already is nearing
entrance to the Hot Latin Tracks, Though
numerous bilingual tracks may stunt
potential in Latino market, this handsome,

THE FUGS

The Fugs First Album
PRODUCER: Ed Sanders
Fantasy 9668

The Fugs Second Album

PRODUCER: Ed Sanders

Fantasy 9669

The first two chapters in the life of this
'60s anarcho-satiric Lower East Side
hippie combo are the unfettered,
exhilarating product of the beats’ poetry,
the folkies’ protest-song ethic, the
rockers’ raging feedback, and the anti-war
movement's authority-tweaking
impudence. Their 1965 Broadside debut
set the poetry of Blake and Swinburne to
musie, and included songs emphasizing
previously off-limits topics like sex
(“Boobs A Lot™) and drugs (“I Couldn’t
Get High"). The more polished follow-up
boasts such certified Fugs classics as
hippie anthem “Doin’ All Right” and
Vietnam burlesque “Kill For Peace,” as
well as strung-out blues chant “Coming
Down,” psychedelic experiment “Virgin

VITAL REISSUES.

Forest,” and unexpected beauties like
“Morning, Morning” and “I Want To
Know.” Both albums feature unreteased
studio and live material, including the
savagely satirical “CIA Man,” some
avant-garde rock’n’roll theatre, and three
tracks from a scuttled Atlantic album.

THE DEFINITIVE BLIND WILLIE McTELL

Series Producer: Lawrence Cohn

Legacy/Columbia53234

Willie McTell never went wanting for an
audience throughout his decades-spanning
musical career, whether that audience was
buying his records in the heyday of
Southern recording or buying some
barbecue at the local shop where McTell
occasionally performed. This
comprehensive collection, part of the
excellent Roots ‘N Blues series, brings
together all his existing Columbia, Okeh,
and Vocalion recordings from his studio
golden years of 1929-33, kicking off with
his Columbia dates waxed under the
pseudonym Blind Sammie. It’s sure to
expand that audience even further.

SPOTLIGHT
dance? &

JOHN MELLENCAMP
Dance Naked

PRODUCERS: John Mellencamp & Mike Wanchic
Mercury 314 522 428

Long before there was alternative rock,
Mellencamp was making drastic
reductive alterations to what constituted
the bare necessities of honest music.
“Dance Naked” shows why he is a major
influence on today’s best young modern
rockers, his keen ability and originality
rivaled only by a surpassing simplicity.
The general public will love the fire,
richness, and power of songs like the
title track, “Brothers,” “Too Much To
Think About,” and the fast-rising “Wild
Night” single, a duet with Me’shell
NdegeOcello. And canny young bands
will want to listen closely all summer to
this set and Mellencamp’s concerts for
more pointers on how to play so
resoundingly well with so few
components. Travel light, travel right.

twentysomething baritone has never
sounded better, especially on Spanish-
language entries “Corazén Sediento,” “Isi,”
and “Insensible.”

Y GERARDO

Asi Es

Producers: Gerardo. Kangol, Siice, Andy Kotz

EMI Latin 29530

As demand for Spanish-language rap
continues to evaporate in the Latino market,
veteran rapper comes up with likeable Latin
hip-hop package that could entice club
interest with proper restructuring.
Nonetheless, Latino pop and tropical outlets
might consider funk-in-cheek “Arroz Con
Carne” or slinky, midtempo entry “El

COUNTRY

Yr HIGH LONESOME: THE STORY OF BLUEGRASS
PRODUCERS: Rachel Liebling, Gideon D'Arcangelo

GMH 8007

This is the soundtrack from Rachel Liebling’s
terrific documentary film on the history of
bluegrass music. Since that history is largely
the story of Bill Monroe, he is featured on
five of the 15 cuts here and each is a gem.
Ralph Stanley is joined by teen-agers Ricky
Skagps and Keith Whitley on the a cappella
“Gloryland.” Other standouts include the
Stanley Brothers’ haunting “Meet Me In The
Moonlight” and the Osborne Brothers over-
the-top version of “Ruby,” but there ain’t a
weak cut on this record. A perfect bluegrass
primer for the novice and a killer collection
of classic songs for the hardcore fan.

CLASSICAL

BARTOK: VIOLIN CONCERTO NO. 2;

RHAPSODIES NOS. 1 & 2

Kyung-Wha Chung, City of Birmingham Symphony,
Simon Rattle

EMI Classics 54211

Simor: Rattle has been surveying the 20th
century repertory, decade by decade, with his
crackerjack Birmingham orchestra, and we
are the beneficiaries. The concerto, a major
work in the Bartok canon, dates from the
'30s, the two rhapsodies some 10 years

SPOTLIGHT

2z BRIDES

22 BRIDES

PRODUCERS: Daniel Wise, Godfrey Diamond, 22
Bndes

Zero Hour 723863

Based on a reputation for stirring live
shows at venues like CBGB's Gallery, 22
Brides sisters Carrie and Libby
Johnson and their band garnered strong
groundswell support from New York's
alternative scene. 22 Brides’ first full-
length albun will thrill core fans while
sharing their vibrant, no-holds voeal and
musical attack with a wider audience.
“Visions Of You,” “Wild In My Arms,”
“City Of Brides,” “King For A Day,”
“Silence,” “David,” and the riveting
“Ghost House” mingle a ringing
alternative folk flavor with the force of
lean post-psychedelic rock. Reflecting
the Johnsons’ global back street travels
as army brats, the songs’ subjects range
from male serial killers to the sale of
child brides in India, and the music has
atmospheric but hard-driving modal
chords and tonalities. Modern rock and
album rock formats couldn’t find fresher
or more distinctive songs than those
cited. Take your pick and join the
wedding party.

LUSH

Split

PRODUCERS: Mike Hedges & Lush
4AD/Reprise 4011

Led by striking female vocalists/
guitarists/songwriters Miki Berenyi and
Emma Anderson, Lush is one of
Britain’s finest young bands, and it
fulfills all its beguiling promise on this
superb third U.S, album, weaving the
shimmering, full-tilt spell that made the
act so talked-about on the second
Lollapalooza tour. Boasting a sound
that’s both tough-minded and
transporting, Lush unveils a host of
stunners like “Light From A Dead
Star,” twin debut singles “Hypocrite”
and “Desire Lines,” and the perfect late-
summer power ballad “Lit Up.” Word of
mouth has built a formidable base for
this distinctive and way-cool band.
Modern rock, album rock, and top 40
will want to get on board for these
glowing new stars.

earlier. Conductor and soloist form an
unbeatable team in delivering robust yet
beautifully detailed performances—probably
the best in the catalog right now. Excellent
sound, too.

SPOTLIGHT

U
N TRAMGFEN 1§
JELEN &

STONE TEMPLE PILOTS

Purple

PRODJCER: Bre .dan O'Bnen

Atlantic 82607

With the follow-up to their 1992 debut
“Core,” L.A.’s Stone Temple Pilots
aren't likely to staunch the flood of
comparisons their music has inspired to
Seattle’s slew of fine metal-edged hands,
but neither should they choke on them.
This is, bottom line, a great album filled
with great, melodic rock and pop songs,
delivered with a great deal of confidence
and enol Scott Weiland vocals,
Disarming “Big Empty” (featured on
“The Crow” soundtrack) and current
Modern Rock hit “Vasoline” have
greased the way for follow-ups in full-
throttle “Meatplow,” edgy, catchy
“Lounge Fly,” or, perhaps,
alternapretty “Still Remains.”

ARRESTED DEVELOPMENT

ARRESTED DEVELOPMENT
Zingalamaduni

PROD.JCER: Speech
Chrysalis/ERG 29274

Alternative hip-hop ensemble’s second
foray—excepting its disappointing
“Unplugged” set—plays off the same
vibe as its highly acclaimed, multiple-
platinam debut. The Grammy winners
open by invoking their many muses—
from Bob Marley to Living Colour—and
then launch into a carnival of smart
beats, positive rhymes with a profound
Afro consciousness, and musical
delights. Most noteworthy cuts are first
single “Ease My Mind,” unity anthems
“United Minds” and “United Front,”
and catchy “Fountain Of Youth.”
Another successful exploration of the
outer limits of hip-hop.

MUSSORGSKY: BORIS GODUNOV

Anatoly Kotcherga, Berlin Radio Chorus and others,
Berlin Philharmonic, Claudio Abbado

Sony Classical 58977

Mussorgsky's great tapestry of czarist
Russia has been one of Abbado’s abiding
intereszs for many years, beginning with his
preparations for performances at La Scala
some 15 years ago. And he brings those many
years of study to bear in this perfectly
wonderful recording, made at Berlin's
Philharmonic. Kotcherga, a virtual unknown
to recort buyers in this country, is an
outstanding Boris (he sings the role under
Abbade at Salzburg later this summer), and
the supporting cast, including the American
basso Samuel Ramey, is equally impressive.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special atistic, archival, and commercial interest, and outstanding collections
of works by one or more artist. PICKS (p) : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardless of chart potential, highly recommended because of their musical merit.
MUSIC TO MY EARS (J)) : New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. Ali albums commercially available in the J S. are eligible, Send review copies to
Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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Single Reviews

EDITED BY LARRY FLICK

P> HAMMER Don’t Stop (4 41)

PRODUCER: Teddy Riley

WRITERS: T. Riley, A. Davidson, M. Smth, 1. D
PUBLISHERS: Donril/Zomba, ASCAP; Abdu Rahmar/EMV
Smokin” Sound, BMI

Giant 6858 (/0 Warner Bros.) (cassette single)

Third single from Hammer's hot “Funky
Headhunter” opus is a phat, hip-swayer
that displays a solid rap and a
cool'n’catchy pop hook. Track has an
undercurrent of saucy soul that gives it
the dynamics needed to rise above the
ever-crowded glut of hip-hop fodder.
Watch various radio formats gobble this
one up within moments, while R&B-
minded party DJs subscribe to the cut’s
chunky, butt-shaggin’ beat.

P> US3 Tukka Yoot's Riddim (3:42)
PRODUCERS: Geoff Wilkinson, Mel Simpson
WRITERS: Taylor, Simpson, Wilkinson, Covay, Cropper.
PUBLISHER: not listed

Blue Note/Capitot 79326 (c/o Cema) (cassette single)
Still more jazzy rhythms from the act
that proves Blue Note Records can keep
pace with the coolest of contemporary
labels. Tukka Yoot provides the rap,
while Ed Jones jams on tenor sax. For
extended play pleasure, check out the
“Rub-a-dub” remix.

P> BONNIE RAITT You (no timing histed)
PRODUCERS: Don Was, Bonnie Raitt

WRITERS: B. Thiele Jr., J. Shanks, Tonio K

PUBLISHER: not histed

Capitol 79346 (c/o Cema) (cassette single)

Placed amid a delicate blend of
accordions, acoustic guitars, and a subtle
tapping rhythm, Raitt gives a
performance that quickly reminds you
why she is regarded as one of the leading
pop/rock stylists in recent times. Deftly
gliding from a warm, full-bodied vocal

to lilting falsetto and poignant whisper,
she turns a simple tune into a rich
emotional journey. Second single from
the current “Longing In Their Hearts”
is ready for rapid top 40 and AC
approval.

TORI AMOS Cornflake Girl (3.53)

PRODUCERS: Enc Ross, Tort Amos

WRITER: T. Amos

PUBLISHER: Sword & Stone

Atlantic 5606 (cassette single)

The previous alternative smash

“God” paved new ground in pop
circles, leaving growing following
salivating for this bouncy, piano-driven
single. As always, Amos weaves lyrics
that push you to think as well as hum.
Bolstered by a visually striking videoclip
that is getting active play on The Box,
this could be the big hit Amos has heen
waiting for.

TINA TURNER Proud Mary (4:32)

PRODUCERS: Chns Lord-Alge. Tina Turner, Roger Davies
WRITER: J. Fogerty

PUBLISHER: Jondora, BMI

Virgin 14149 (c/o Cema) (cassette single)

Turner revisits the song that took her
(and ex-hubby Ike) to the top five in 1971
as a clear tie-in with the home video
release of the 1993 bio-pic “What's Love
Got To Do With It.” This live
performance, recorded late last year at
the Blockbuster Pavilion in

San Bernardino, Calif., displays the
legendary performer in top form. Classic
Tina.

WEST END GIRLS WITH HOWARD HEWETT
Reunited (4.14)

PRODUCERS: John Wilham Dexter, Howard Hewett,
Stephen Brown

WRITERS: D. Fekanis, F. Parren

PUBLISHERS: BIBO/PolyGram, ASCAP

PlumyCaliber 1006 (CD single)

Canadian female trio has already won the
hearts of hometown punters. On their
first U.S. release, West End Girls benefit
from the recognizable presence of
Hewett, who gives this Peaches & Herb
cover a soulful edge. Ongoing "70s craze
will help spark top 40 attention. Contact:
818-985-0009.

COUNTRY DANCE

P> JOE PUBLIC Easy Come, Easy Go (4.08)
PRODUCERS: Lionel Job, Joe Public

WRITERS: J. Carter, J.Sayles, K. Scott, D. Wyatt
PUBLISHERS: Harrindur/Joe Public/Ensign, BMI
Columbia 6084 (c/o Sony) {cassette single)
Harmonious male quartet returns with a
funk-fortified R&B/hip-hop throwdown that
emphasizes well-measured vocals.
Instrumental vibe lies somewhere between
a sampled retro sound and a slinky, easy-
paced modern groove. Heavy enough to
keep urbanites in tow, but sweet enough to
promise an eventual stampede onto top 40
airwaves. Call this title cut from the act'’s
forthcoming sophomore-album a hit-bound
treat,

P> PEABO BRYSON Why Goodbye (4.06)
PRODUCER: David Foster

WRITER: D. Warren

PUBLISHER: Reelsongs, ASCAP

Columbia 5433 (c/o Sony) (cassette single)

This is an “A-list” affair, featuring the
talented trio of Bryson, Foster, and Warren.
It’s a winning formula that combines
seasoned vocals with lush production and
finely crafted lyries. Should be an easy sell
at multiple formats, including top 40, R&B,
adult contemporary, and rhythm crossover
radio.

D> JAMIE FOXX Infatuation (4:00)

PRODUCER: Jamie Foxx

WRITER: J. Foxx

PUBLISHER: Foxxhole, BMI

Fox 231 (c/o BMG) (cassette single)

“In Living Color” comic actor Foxx chases
his first musical hit, as he starts out-of-the-
gate with a straightforward, slow-paced
ballad. Despite the mechanical, formulaic
production, the soul of the song shines
through with a heartfelt vocal. A Foxx
worth pursuing.

BRIGETTE McWILLIAMS { Get The Job Done (3.26)
PRODUCERS: Jermaine Dupn, Manuel Seal

WRITERS: J. Dupri, M. Seal, K. Spears

PUBLISHERS: EMI-April/So So Def/Full KeeV/Air Control,
ASCA

P
Virgin 14146 (c/o Cema) (cassette single)

McWilliams overflows with charm and
sass on this response to the demands of
being in a male-dominated relationship.
You've heard this midtempo hip-hop

beat before, but it takes on an intriguing
new personality with the support of jumpy
male chants and restrained turntable
seratching, McWilliams has a sultry singing
style that leaves you wanting more.

Watch R&B radio gobble this up lickety-
split.

DAN SEALS All Fired Up (2:30)

PRODUCER: Jerry Crutchfietd

WRITERS: D. Morgan, S. Davis, B.L. Springfiekd
PUBLISHERS: Little Shop of Morgansongs/Sixteen Stars, BMI
Wamer Bros. 6838 (CD promo)

A pedal-to-the-metal comeback for former
hitmaker Seals. Plenty of vocal swagger and
a jumping, guitar-laden track could make
this a winner at radio. And, oh yeah, do not
miss the video.

ORRALL & WRIGHT She Loves Me Like She Means it
(2:44)

PRODUCERS: Lynn Peterzell, Robert Ellis Orrall, Curtis
wright

WRITERS: R.E. Orrall, B. Spencer, Angelo

PUBLISHERS: EMI-April/Jkids/Stroudavarious/Polygram
Intemational, ASCAP

Giant 6894 (c/o Warner Bros.) (CD promo)

An appealing slice of confectionery country/
pop from Nashville’s newest duo. Both Orrall
and Wright are veteran songwriters and
performers with solid major-label track
records, and this melodic debut single
displays both an obvious mastery of craft and
a shrewd ear for the young country market.

JOHN BERRY What's In It For Me (3:22)
PRODUCER: Chuck Howard

WRITERS: J. Jarrard, G. Burr

PUBLISHERS: WB/The New Crew/New JohrMCA/Gary Burr,
ASCAP

Liberty 79035 (c/o Cema) (CD promo)

Country’s blue-eyed soulster broke big with
his first ballad, “Your Love Amazes Me.” He
proves here that he can up the tempo without
sacrificing the intimacy or intensity of his
performance. Should convince program
directors that Berry is no one-trick pony.

SAWYER BROWN Hard To Say (3:24)

PRODUCERS: Mark Miller, Mac MacAnally

WRITER: M, Miller

PUBLISHER: Travelin’ Z0o, ASCAP

Curb 1086 (7-inch single)

The boys managed to pull three decent
singles from their “Outskirts Of Town”
album, but they've gone one cut too deep
with this one, proving beyond a doubt that
all the cool dance moves in the world won't
disguise a mediocre song.

CHELY WRIGHT He's A Good Ole Boy (2:51)
PRODUCERS: Barry Beckett, Harold Shedd

WRITER: H. Howard

PUBLISHER: Sony Tree, BMI

Potydor 1249 (CD promo)

Yee hah! For her debut release, this
newcomer unearths an old Harlan Howard
chestnut and digs down deep to deliver a
rough-and-rowdy, pure hillbilly vocal. Not
surprisingly, the combination proves
irresistible.

PAULINE HENRY Feel Like Making Love (3:35)
PRODUCERS: Tim Lever, Mike Percy

WRITERS: Rodgers, Ralphs

PUBLISHERS: Bad Co., ASCAP

REMIXERS: Phillip Damien, West End, Ben Chapman
550 Music/Epic 6182 (c/o Sony) (12-inch single)
Sharp ears will likely place Henry as the
vocal front woman for the now-defunct
Chimes. On this smashing solo debut,
she wraps her well-honed chords around
a shiny Bad Company classic rock gem.
The result is a guitar-driven pop/hip-hop
shuffler drenched in the kind of sweet
diva drama that top 40 and R&B radio
love to actively pump. Added fun comes
from a plethora of nicely structured
remixes by West End and Phillip
Damien. From the singer’s must-hear
eponymous album.

KIM ENGLISH Nite Life (4:25)

PRODUCERS: B. Burke, S. Jackson, B. Stingly
WRITERS: B. Burke, S. Jackson, B. Stingly
PUBLISHERS: EMI-Blackwood/Twin, BMI
REMIXERS: "Little” Louie Vega, Kenny “Dope”
Gonzalez, Lem Springsteen

Nervous 20087 (c/o Max Entertainment) (12-inch
single)

After taunting clubsters for a few
months, the New York-based Nervous
Records finally issues this wickedly
infectious party anthem, produced by
Chicago house legends Ten City.

NEW & NOTEWORTHY

English has a smooth and soulful voice
that is surrounded by an insinuating
groove and wriggling percussion breaks.
The cut gets an extra bit of club
credibility via several rugged mixes by
Masters At Work, who contribute an
insistent, propulsive bottom and
swirling synth loops. Will explode in
clubs on a national level within
moments, with top 40/rhythm radio
hopefully following close behind.

GLORIFIED MAGNIFIED Releasing The Beauty
Within (5:48)

PRODUCERS: Glorified Magnified

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Bobby D'Ambrasio, Young American
Primitive

Sire 6990 (c/o Warner Bras.) (12-inch single)
Alternative dance duo bows an enticing
trance/house track rife with seductive
female vocal passages and assorted
synth goodies. Far more experimental
and complex than your average club
dub, single has the potential to please
during peak hours on the dancefloor, or
in a casual listening setting. Bobby
D’Ambrosio and Young American
Primitive do a fine job building a bridge
of accessibility to pop-oriented spinners.
Truly fab.

v CHEITO El Baile De La Vela (6:38)
PRODUCERS: Emilio Estefan, Juanito R. Marquez

WRITER: J.R. Marquez

PUBLISHER: Foreign Imported Productions, BMI
REMIXERS: Ralphi Rosario, Pablo Flores, Javier Garza
Crescent Moon/Epic 6178 (c/o Sony) (12-inch single)

A brash and kinetic Emilio Estefan
concoction frames Cheito’s suave vocal
charm with delicious Latin/Cuban musical
revelry. Punters can choose from vibes that
range from percolating Latin/disco, thanks
to mixer Ralphi Rosario, to more traditional
fare from producers Pablo Flores and
Javier Garza. A shining moment from
Cheito’s excellent self-titled debut.

¢ UNCANNY ALLIANCE  Everybody Up (6:02)
PRODUCER: Orville Brinsley Evans

WRITER: 0.B. Evans

PUBLISHER: MCA, ASCAP

REMIXER: Orville Brinsley Evans

ALM 8294 (/o PGD) (12-inch single)

Charismatic duo that stirred things up a
while back with “I Got My Education”
delivers a command to boogie that tempers
a red-hot house rhythm with a maddeningly
catchy refrain and spicy rhymes. A double-
pack of remixes takes the track through a
broad range of moods, whipping from
fanciful NRG to tough deep-house. Proper
promotional TLC could trigger interest
beyond clubs at top 40/rhythm radio.

P> BOZ SCAGGS Ml Be The One (3.48)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Virgin 4525 (c/o Cema) (cassette single)

A slowed-down hip-hop rhythm gives
urgency and energy to this crooner from the
long-absent Scaggs and, in addition to
artist’s distinctive vocal, will set this cut
apart at adult contemporary radio. A good
bet for programmers.

JACKSON BROWNE Everywhere | Go (4.36)
PRODUCERS: Jackson Browne, Scott Thurston

WRITER: J. Browne

PUBLISHER: Swallow Tum, ASCAP

Elektra 8961 (cassette single)

Elektra should have little problem keeping
Browne's excellent “I'm Alive” album afloat
at radio with this reggae-splashed popper.
Browne is at his romantic best here, rising to
the rhythm challenge of the track’s intricate
arrangement quite well. You'll be humming
the chorus moments after initial impact.

LAURA BRANIGAN How Can | Help You To Say
Goodbye (4:33)

PRODUCER: Phil Ramone

WRITERS: K. Taylor-Good, B.8. Collins

PUBLISHERS: K.T. GoodWBM, SESAC; Burton B. Collins/
Reynsong, BMI

Atlantic 5669 (cassette single)

Hands down, the most memorable moment
from Branigan's 1993 album, “Over My
Heart,” finally gets a shot at radio play.
Branigan has rarely packed this kind of
emotional punch without raising her voice
above a melancholy tone. A tear-jerking
exploration of death and loss deserves
instant acceptance from adult contemporary

programmers.

ROCK TRACKS

P> SOUNDGARDEN Black Hole Sun (5:18)
PRODUCERS: Michael Beinhorn, Soundgarden

WRITER: C. Cornell

PUBLISHER: You Make Me Sick | Make Music, ASCAP
ALM 8296 (c/o PGD) (CD single)

Second offering from “Superunknown” is a
magnificent pop single—as good as any to
come out of Seattle. Track’s resonant
production highlights its moving,
Beatlesque quality without sacrificing
band's visceral punch. Always supremely
talented, singer/songwriter Cornell goes
beyond himself here, trading his feral howl
for a dusky croon. A marvel of post-metal
hard-rock songwriting, this deep, dark tune
is a cinch as one of the summer’s most
memorable melodies. Fans and intrepid
programmers should seek out the bruising
additional live cut, “Beyond The Wheel.”

D> JIMMY BUFFETT Fruitcakes (a-30)

PRODUCER: Russell Kunkel

WRITERS: J. Buffett, A. Lee

PUBLISHER: not listed

Margaritaville/MCA 3075 (c/o Uni) (cassette single)

After a five-year absence, Buffett returns
with a salsa-flavored title track that salutes
the fruits of life. With tongue planted firmly
in cheek, Buffett addresses the more
unusual members of the human species, as
he lists off the “fruitcakes” we encounter in
government, organized religion,
relationships, and day-to-day life. Perfect
bakin’ for the summer heat.

* ENUFF Z’NUFF  You Got A Hold Of Me (no timing
listed)

PRODUCERS: Chip Z'Nuff, Donnie Vie

WRITERS: C. Z'Nuff, D. Vie

PUBLISHER: not listed

Big Deal 9007 (c/o Caroline) (CD cut)

Free of their Arista label ties, sorely
underrated rockers have added this new
acoustic composition to an indie-distributed
collection of tunes from 1985. Initially a jolt
from band’s familiar crunch’n’roll sound, this
smooth, nearly folkish ballad proves that
there’s a wealth of solid writing and star-
powered singing to be mined here. Strong
start at album rock radio seems assured,
with potential pop crossover looming.

i THE NEW YORK LOOSE Bitch (2.56)
PRODUCERS: Richard Bacchus, Dave Johnson

WRITERS: B. West, R. Bacchus

PUBLISHERS: 11th Child/EY, BMI

Loose 01 (7-inch vinyl single)

Remember the name. From the streets of
New York comes a raunchy rock debut that
is likely to start some serious industry
inquiries. Screechy singer Brijitte West
recalls the raw energy and unpredictable
mystique of Hole’s Courtney Love. With
elements of punk, grunge, and pure rock,
this New York foursome is making mangled,
messed-up music that you will likely never
forget. For added delirium, flip over to
“Monolith Kids.” Contact: P.O. Box 2262,
New York, NY 10009.

THE POPINJAYS When | Believed In You (3:40)
PRODUCERS: Brian Pugsiey, Polly E. Hancock

WRITER: not listed

PUBLISHER: not listed

550 Music/Epic 6621 (c/o Sony) (CD promo)
Beautifully bittersweet wash of guitar and
synth pop marked with wispy, wistful vocal
employs emotional control and a gentle
hook as its primary attractions. Modern
rock and sophisticated pop outlets should
investigate.

THE THE That Was The Day (no timing listed)
PRODUCERS: Matt Johnson, Bruce Lampcov

WRITER: M. Johnson

PUBLISHER: Complete Music, ASCAP

Epic 6141 (c/o Sony) (CD promo)

0Odd reworking of tune from “Soul Mining”
album turns up as a single from the
soundtrack to “Threesome.” Dinky
keyboard intro mated with sprightly
harmonica makes a neat contrast to
Johnson's low-key vocal, but overall, cut
probably won’t set radio on fire.

CHRIS REA Soup Of The Day (3:46)

PRODUCER: Chris Rea

WRITER: C. Rea

PUBLISHERS: Magnet Music, PRS; Warner-Tamerlane,
BMI

EastWest 5653 (¢/o Atlantic) (CD promo)

Slow grind of a blues rock tune pleads its
case pretty much directly to album rock
radio and blues-inclined album alternative
stations.

KING JAY Freak Me (4.02)

PRODUCER: R.0.B

WRITERS: K. Jay, DJ Twin, D. Roberson
PUBLISHERS: Protoons/Music Cartel/Right On Beat,
ASCAP; Duchess/Perk’s Music, BMI

Profile 7414 (CD single)

King Jay gets down to business and tells
it like it is. He really, really wants to get
freaked. Raw funk, raunchy lyrics, and a
wrecked rhythm pound home the message,
supplemented by a playful sample of “Get
Up” by early "80s soul act One Way. Fun
funk.

PICKS (p) : New releases with the greatest chart potential. CRITIC'S CHOICE (% ) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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Studios Put NeSpin On Game Spinoffs

B BY MARILYN A. GILLEN

NEW YORK—Spinning off a theatri-
cal film or television show into a video
game property isn’t a new idea, but
some fresh twists on the concept are
indeed signs of shifting times.

“Dual development” is the latter-day
lingo, which transiates roughly to real-
time resource synergy for producers of
content that can be delivered to con-
sumers in very different forms with
only some small technical tinkering.

Fox Interactive Studios, formed by
20th Century Fox earlier this month
(Billboard, June 4), is planning the si-
multaneous video game and theatrical
release of its debut product, “The Pa-
gemaster,” starring Macaulay Culkin
and due over Thanksgiving weekend.
MGM's development pact with Sega
likely will involve some dual game and
theatrical productions, using separate
crews but the same actors and re-
sources, in addition to more traditional
pathways of spinning off films into
games or games into TV shows or films
(also a fairly new, though increasingly
common, development).

The bottom line, says Alan Cole-
Ford, MGM’s executive VP for strat-
egy and development, is simply to cre-
ate “strong stories that can be ex-
ploited across any medium.” The first
joint MGM-Sega titles are due by
vear's end.

On the TV front, Philips Interactive
Media has teamed with the producers
of the syndicated TV show “Thunder
In Paradise™ to create a single episode
of the show for both TV broadeast and
for use as a Philips CD-I game.

NEW YORK—Coming soon from
New Line Cinema Corp.—interactive
properties. The New York-based
company has pacted with a French
media conglomerate to become the
latest in a line of film firms to enter
the multimedia arena. The partner-
ship is a separate multimedia concern,
NHL Partners.

The new venture, to be jointly
funded by New Line and the Havas
Group with an initial investment of as
much as $30 million, has been formed
with a mandate to invest in the devel-
opment and production of interactive
video game software and the distribu-
tion and marketing of all multimedia
software, including interactive games,
on a worldwide basis, according to the
two companies.

The focus will be on both cartridge-
based and CD-ROM software, as well
as diskettes.

The link with European partner
Havas was a natural one, says New
Line president/COO Michael Lynne.
“They had similarly targeted the con-
cept of an interactive venture but felt
very strongly that they needed to es-
tablish distribution and involvement
on a worldwide basis, not just in Eur-
ope,” he says. “We felt the same
way—that it shouldn’t be just Amer-
ica for us. So from our point of view,
partnering with a European partner,

The episode, which will air on TV in
September and will bow as a CD-1
game in December, is based on a story
jointly developed by the writers of the
TV show—Tom Greene and Michael
Berk—and Philips’ team of writers,

which included director Robert
Weaver, Lena Marie Pousette, and
Philips POV creative director David
Riordan.

Both game and TV show were shot
simultaneously this month on location
at the Disney-MGM Studios in
Orlando, Fla., with the same cast but
two different directors—Weaver for
the interactive version and Greg Bon-
ann for the TV show. A guest star in
the TV episode, Brandon Call of the TV
series “Step By Step,” serves as the
¢haracter that players assume when
navigating through the game.

Kevin Beggs, a co-producer of the
“Thunder In Paradise” TV series, says
the cross-development idea initiated
with Philips Interactive Media. “When
they first approached us, we didn’t
know too much about them,” he says.
“But we had some meetings and got
real excited and they got excited, so
then we sat down and conceived of a

New Line Ventures Into

particularly a media conglomerate
with the strength that Havas has
throughout Europe, was a significant
advantage as we entered this new
arena.”

A media and communications con-
cern, the Havas Group’s activities
throughout Europe range from audio/
visual to publishing. Havas recently
invested in a French electronic pub-
lisher, Arborescence, which special-
izes in the creation and development
of multimedia “edutainment” soft-
ware; it has published 10 titles within
the last year; they were distributed in
Europe and the States.

“Our specific involvement will be
more on the entertainment end, but
Havas’ holdings mean they will be a
content contributor in the electronic
publishing and edutainment end,”
Lynne notes. “So we complement
each other that way also.”

In addition to establishing a global
distribution network, NHL Partners’
initial thrust will be identifying invest-
ment opportunities among existing
video-game companies or funding po-
tential startups.

But in-house development also
will play a part in NHL’s future,
with New Line's film and video re-
sources prime veins for mining.
New Line Cinema Corp., which re-
cently merged with Turner Broad-

special two-hour episode of the show
that would be the basis of the CD-I
game.”

Beggs says the game will include nu-
merous sequences from the television
show, which stars Hulk Hogan, Chris
Lemmon, and Carol Alt, but by neces-
sity, will also have numerous segments
that do not appear in the TV episode.
“There are different levels of the game
and different outcomes because of the
interactivity,” he says. “Those were the
things—like Hulk Hogan saying ‘go
right’ or ‘you're off the team'—that had
to be filmed in addition to the regular
show footage.”

Beggs says that, logistically, the dual

production was “a bear,” but an or-
derly one. “Once we had finished the
setup for the show, Bobby [Weaver|
would step in and do the interactive
parts,” he says. What would likely have
been a 10-day shoot for the two-hour
episode became a 14-15-day shoot, he
SaVs,

The actors were, for want of a better
word, game.

“They were a little apprehensive at
first,” Beggs says. “But when the guys
from Philips came down and showed
them their machines and some pro-
grams, they decided it was very cool.”

Plus, he adds, “because this isn’t air-

(Continued on puge 59)

Catapult Launches Its Modem

Allows Distant Gamers To Compete

NEW YORK—Catapult, a new inter-
active-entertainment company funded
in part by equity partner Blockbuster
Entertainment, is ready to launch with
an add-on device that allows video
gamers to compete across town or
across the country.

Communications giant AT&T al-
ready has unveiled its interpretation of
the same video game-accessory theme,
the Edge 16 modem, which premiered
at the Winter Consumer Electronics
Show in January and is due on the mar-
ket this fall at $149.

Cupertino, Calif.-based Catapult will
roll out its product, for the moment
simply dubbed the “Catapult modem,”
in mid-November, according to Adam

Interactive
casting System Inc., produces, ac-
quires, and distributes films in the
U.S. and internationally. Its theat-
rical labels include New Line and
Fine Line Features.

The company also distributes
home videos through New Line
Home Video, and serves the televi-
sion market with both films and
original programming through
New Line Television.

Asked how a video game prop-
erty might fit into the broader New
Line picture, Lynne cites an up-
coming game project, developed
before the Havas pact, based on
the theatrical release “The Mask,”
starring Jim Carrey.

The film is due in theaters in
July. The spinoff game, co-financed
and co-developed by New Line and
software publisher THQ, will bow
some months later along with the
home video release of the film,
Lynne says. “It opens up a lot of
cross-promotion possibilities.”

New Line previously licensed
some of its other properties to out-
side video game developers such as
Sega, including the characters
Freddy Krueger and Surf Ninjas.

And as for the first fruits of the
NHL venture? “You will be hear-
ing more in 3-6 months,” Lynne
SAVS. MARILYN A, GILLEN

Grosser, president/CEO of the startup
company. The price will be in “the $50
ballpark,” Grosser says, but gamers
also will pay a service fee for using the
device.

Explains Grosser, “Our device auto-
matically calls our service and finds
someone of the same skill level that
wants to play the same game with you
and pairs you up with them.” Players
also can choose to play with a particu-
lar person who owns the device, he
says, but aren’t required to “track
down somebody to play with this way.”
He says Catapult likely will institute a
flat monthly fee for the service, be-
tween $5 and $10.

In response to concerns that there
may not be enough prospective players
with units to choose from in the early
going, Grosser says Catapult initially is
launching in only a few major markets
(Los Angeles, New York, Chicago, and
a Southern city to be announced) and
that the limited launch will be sup-
ported with a heavy media campaign.
“So we think we will be able to build an
installed base pretty quickly,” he says.

Catapult also plans a “market-
maker” function, whereby company
staffers will ensure somebody—even
somebody from the company—will play
with a gamer dialing in.

Grosser says this service feature is
one that distinguishes Catapult from
the Edge 16. He also cites Catapult’s
ability to operate in conjunction with
any software, not only software written
for the system.

Another difference is the Edge 16’s
VoiceSpan capabilities, which allow
long-distance gamers to talk in real
time as they play; the Catapult device
does not offer this function, but allows
players to exchange written messages,
Grosser says.

Blockbuster Entertainment, which
along with Davis Video Enterprises
Corp. is a principal investor in the com-
pany, says it will carry the hardware in

(Continued on page 59)

Star Trek Stars;
Sparky Awards

STAR GAZING: Alameda, Calif.-based
developer Spectrum Holobyte will
deliver its upcoming “Star Trek: The
Next Generation” CD-ROM later
this year complete with the voices of
the TV show's leading actors. Pa-
trick Stewart, Jonathon Frakes,
Gates McFadden, Levar Burton, Mi-
chael Dorn, Marina Sirtis, Brent
Spiner, and Majel Barrett have all
agreed to contribute their talents to
the CD-ROM's original storyline, ac-
cording to company chairman Gil-
man Louie. “Spectrum’s agreements
with these actors are prime exam-
ples of Hollywood and Silcon Valley
‘converging’ for the purpose of trans-
forming the entertainment experi-
ence into an interactive one,” he
says. Spectrum Holobyte’s first
“Next (Generation” game, for the Su-
per Nintendo system, was released
in April.

THE INTERACTIVE MEDIA FESTIVAL is
set to present its “Sparky” awards
for excellence in interactive media
during the Digital World Conference
in Los Angeles. Among the nomi-
nated works? Toshio Iwai's “Music
Insects,” a video kiosk that makes
music with graphies; Virtual Adven-
ture’s “Loch Ness Exploration,” a
multiplayer submarine simulation;
and, our personal favorite, “Telema-
tic Dreaming,” a video-connected
pair of beds “where a player is joined
by an evocative virtual partner.”
Twenty-five winners will be na-
med, based on five criteria: interacti-
vity, informational value, entertain-
ment value, aesthetic quality, and
design effectiveness. Stay tuned.

ON THE BOOKSHELF: There is a defi-
nite logic to the latest entrant in the
new-media magazine field. It not
only talks about multimedia, it is
multimedia. NowMexdlia, produced by
a consortium of media companies,
including Millimeter magazine, is a
CD-ROM magazine about producing
so-called “convergence media.” The
first volume, for the Macintosh plat-
form, has just begun shipping. Says
Alison Johns, Millimeter editor and
one of NowMedia’s producers, “The
idea here was to create a hype-free
reality check on interactive, with our
staff encountering the real produc-
tion issues themselves while produc-
ing this disc.” Cost is $59.95.

ON THE HORIZON: ITA, the interna-
tional association of magnetic and opti-
cal media manufacturers and related
industries, has slated its first “Infor-
mation Superhighway” conference and
exhibition. The debut event, slated for
Jan. 24-25, 1995, at the Santa Clara
Convention Center in Santa Clara, Ca-
lif., will “bring together the leading
program providers and technology
suppliers,” according to the ITA. “This
conference will finally allow suppliers
and users to meet, learn from each
other, and face the facts,” says ITA ex-
ecutive director Charles Van Horn. Ro-
bert B. Pfannkuch, president of Telefu-
ture Partners, is developing the
conference program.
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PICTURE
THIS.

By Seth Goldstein

ANY’I‘HING GOES: If it walks
like a duck and talks like a duck,
then it must be . . . a sell-through
duck? Distributors believe Dis-
ney has scheduled “D2: The
Mighty Ducks"” for sell-through
in August.

This sequel to “The Mighty
Ducks” grossed $40 million-$45
million and under the old rules
would have followed its predeces-
sor into rental. Except for ani-
mated fare, which draws half-
pint theatrical customers at half
price, little if anything that
grossed less than $100 million
went direct to sell-through.

But how the rules have chan-
ged. Nowadays, everything's a
sell-through candidate. One
wholesaler, not prone to wild pre-
dictions, believes the number of
$25-and-less titles will grow sig-
nificantly during the next 18
months, encompassing much that
would have been rental.

There are a few straws in the
wind: Warner's “Ace Ventura,
Pet Detective” and “D2," assum-
ing the rumors are correct. (We
do; Disney was unavailable for
comment at deadline.) FoxVideo
has repriced “Sandlot” and
“Rookie Of The Year” for sell-
through but, significantly, has
given each more marketing at-
tention at $19.98 than either re-
ceived before, Both are movies
that mothers are comfortable
buying, says FoxVideo market-
ing director Deborah Mitchell.
Later, Mitchell suggests, the stu-
dio may forgo rental in order to
build its Family Features cata-
log.

“Mothers” is the FoxVideo
mantra: Convince them, and you
have a winner. Disney redisco-
vered the Mom market when Mi-
chael Eisner and Jeffrey Kat-
zenberg took control of the
studio and Bill Mechanic built
domestic home video into a bil-
lion-dollar business. Direct-to-
video sales of Disney’s “The Re-
turn Of Jafar” have topped 7 mil-
lion units.

This has raised an interesting
question for video retailers.
What happens if a sell-through
avalanche leaves only R-rated
“A” titles and snuffs out most “B”
movies, their revenue staples?
Try as they might—although

(Continued on page 59)

Direct-To-Video’s Image Brightens
Genre Now Considered Marketing Plus

B BY EILEEN FITZPATRICK

LOS ANGELES—For retailers, the
term “direct-to-video” usually conjures
up images of a movie not good enough
for theatrical release being rushed to
cassette in an attempt to recoup pro-
duction costs.

But suppliers are re-inventing the
genre by turning direct-to-video into a
“exclusive” marketing opportunity for
retail.

Warner Home Video can be credited
with starting the trend more than two
years ago with “Tiny Tunes: How I
Spent My Summer Vacation,” a Steven
Spielberg animated title that sold ap-
proximately 1.1 million units without
theatrical exposure.

More recently, Disney’s “Return To
Jafar” has made the most retail noise.
The direct-to-video sequel to “Aladdin”
has fought off mediocre reviews to soar
to more than 6 million units in retail
sales.

But in an indication of the earlier
reputation for quick-release features,
Disney executives have spent as much
time defusing stories that the cartoon
was an afterthought or a hand-me-
down as they have trumpeting the suc-
cess of “Jafar.”

“This was not an either-or choice,”
says Buena Vista publicity VP Tania
Steele. “It was not a situation where we
said, ‘Here’s a movie we can release
theatrically.” Technically, we decided
we can make a good animated feature
for video. This was not a matter of by-
passing theatrical.”

“Jafar,” scheduled for broadcast syn-
dication this fall, was produced by Dis-
ney’s television animation division and
completed in one-fifth the time it takes

to complete a full feature, Steele says.

For its next direct-to-video sell-
through feature, Disney is tapping its
Henson franchise for the release of
“Muppet Classic Theater” Aug. 12.

Priced at $22.99, the feature packs
six different stories on one 70-minute
tape.

Disney has several other sources for
direct-to-video product, including
“Beauty And The Beast” and “The Lit-
tle Mermaid.” Although no video se-
quels for these titles are planned,
Steele says, “It’s not out of the realm
of possibility.”

While Disney has its numerous fran-
chises, MCA/Universal Home Video
will go to its horde of dinosaur charac-
ters for video sequels. On the heels of
the release of “Jurassic Park,” MCA/
Universal plans to release the first of
three scheduled sequels to the 1988 an-
imated feature “The Land Before
Time” (Billboard, June 4).

The first, “The Land Before Time:
The Great Valley Adventure,” will be in
stores Dec. 27. The second and third
sequels are still in the production
phase.

MCA/Universal senior VP of sales
and marketing Andrew Kairey ac-
knowledges that the company is “roll-
ing the dice” on the project, but is tak-
ing no shortcuts in the production
process.

“In comparison, it's very much like
the original,” says Kairey. “We need to
come out with something that’s so good
that not only will consumers like and
buy this one, but they'll like and buy
two others as well.”

Unlike “Jafar,” which was released
just eight months after “Aladdin,”
MCA’s sequel comes five years after

Dino-Burgers, Anyone? Dean Barrett, VP of entertainment marketing for
McDonald’s, second from left, bonds with MCA/Universal executives Andrew
Kairey and Linda Berkeley and MCA Home Video president Louis Feola, right,
at the unveiling of the studio’s home video marketing plans for “Jurassic Park,"”
in which Big Mac plays a big role. T. Rex and friends fortunately didn’t show up
to chew the scenery, but their presence was palpable.

the original “Land Before Time” de-
buted on tape. But the studio doesn’t
seem worried.

“There is going to be so much expo-
sure for the original during the
McDonald’s promotion, awareness will
not be a problem,” says Kairey.

“The Land Before Time” is one of
four titles scheduled to go on sale at
McDonald’s in November. Before go-
ing on moratorium in 1992, the title had
sold approximately 4.3 million units, ac-
cording to distributors.

MCA/Universal is planning a full-
blown marketing campaign for the se-
quel, details of which will be announced
in August. In addition, Kairey says the
title is positioned to give retailers a
brand new product to sell when store
traffic reaches a post-Christmas peak
as customers come in to exchange or
return holiday gift items.

On a smaller scale, LIVE Home
Video has just begun production on
“Racer X,” a follow-up to “Speed
Racer: The Movie,” released earlier
this year.

LIVE sell-through sales VP Beth
Bornhurst says footage from old televi-

(Continued on page 58)

‘Jurassic Park’
To Open Early
In UK, Ireland

@ BY PETER DEAN

LONDON—U K. executives of CIC
Video, co-owned by Universal and
Paramount, have managed to per-
suade studio bosses in America to
give “Jurassic Park” a seven-week
rental run exclusive to Great Bri-
tain and Ireland prior to its sell-
through roll-out.

The deal makes the U.K. the only
territory to have the Spielberg di-
nosaur epic. The rental release is
due Oct. 3 at 39.95 pounds (approx-
imately $60); sell-through arrives
Nov. 21 at 10.21 pounds (approxi-
mately $15).

CIC research showed that a
large proportion of the blue-collar
audience had not seen the movie
theatrically. Despite a box-office
gross of 48 million pounds ($75 mil-
lion), data indicated that only 14%
of the C and D socio-economic
groups bought tickets. Generally,

(Continued on page 58)
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BLOCKBUSTER’S DINO DEAL:
Since it’s never too early to start pro-
moting what could be the biggest title
of the year, Blockbuster has its plans
for “Jurassic Park” in full swing.

The June issue of Blockbuster’s in-
store guide, News & Previews, is ad-
vertising a free “Jurassic Park” tape
when consumers purchase a coupon
book for $29.99. Consumers may
preorder the book and video now for
delivery of both on the title’s Oct. 4
street date. Although the promotion
is national, corporate stores in Block-
buster’s southeast territory are not
participating,

Blockbuster Gets Ahead
On ‘Jurassic Park’ Plans

Pricing on the title will be about
$13.75, or about $2.45 less than
“Snow White And The Seven
Dwarfs.” However, the prices even
out as “Snow White” has a suggested
list $2 higher than “Jurassic Park.”

No one’s predicting what the aver-
age retail price of “Jurassic Park”
will be, but if past releases are any in-
dication, pricing will be a melee.

LET’S ALL GO TO THE LOBBY:
Captive movie audiences can buy
more than popeorn and candy in the-
aters with the launch of American
CinemaStores.

according to the
chain’s visual
merchandise di-
rector Randi
Ross, who adds
that franchisees
within this re-

SHELF
TALK

by Eiieen Fitzpatrick

Designed to
fit in the lobby,
the 55- to 100-
square-foot
modular mini-
stores carry a
variety of movie

gion can take
part. Eleven
states, including Virginia, Florida,
and Arkansas fall within the south-
east territory. Blockbuster is ex-
pected to price “Jurassic Park” at
$18.98 for the tape without the cou-
pon.

Consumers who use the 10 rental
coupons between Oct. 4 and Dec. 18
receive a free copy of the video.

Not all stores have the books yet—
Shelf Talk’s local Blockbuster
didn’t—but the national promotion
should be in full swing by July, coin-
ciding with the launch of MCA/Uni-
versal Home Video’s mega-market-
ing campaign.

The free tape offer is expected to
be part of an extensive presell cam-
paign for consumers, who want to re-
serve a copy without a coupon come-
on.

Blockbuster is having a different
kind of impact on the Sega Genesis ti-
tle “Virtual Racing.” Distributors are
coming up short of copies, they say,
as a result of Sega’s sponsorship of
Blockbuster’s World Game Champi-
onship, which runs through August.
“Virtual Racing” is among the three
games included.

“The title was badly allocated,”
says a distributor who only got 25%
of its order. “My guess is most of the
product went to Blockbuster for their
contest.”

Sega isn’t saying when more “Vir-
tual Racing” games will be available,
according to our source.

Other distributors report similar
problems with the title. “I think Sega
made a grave error in thinking it
could fulfill their part of the promo-
tion deal with Blockbuster and meet
the demands of other retailers,” says
another executive.

Some retail accounts are said to be
so angered by Sega’s action that a
class-action lawsuit may be in the
works.

Although Sega didn’t give distribu-
tors a fair shake, MCA/Universal is
giving distributors a decent deal on
“Jurassic Park.”

Distributor pricing on the title is
45% off suggested list, compared
with 40% for most event titles.

memorabilia,
CDs, videos,
and video games. The emphasis is on
new product, as well as exclusive
hats, T-shirts, and merchandise from
movies in current release.

Once there, listening posts will al-
low customers to sample soundtracks
from the movies they’ve just seen and
other music releases.

Pricing on CDs and video is com-
petitive with record and combo
stores, ranging from $14-$20.

Theater owners receive a guaran-
tee against gross sales, providing an
extra source of revenue.

ACS president Steve Natale says
the stores also will sell items targeted
at collectors, such as a line of John
Lennon silk-screen hats and denim
Jjackets new to the market.

A total of 11 CinemaStores are op-
erating in California, Florida, New
Jersey, and New York in chains oper-
ated by General Cinema, Metropoli-
tan Theatres, Nickelodeon Theater
Co., Cobb Theaters, and Pacific The-
atres. Another nine are expected to
be open by the end of this year. “We
think this is a new form of retailing,
which is self-sufficient and always
has something new,” says ACS chair-
man Gill Champion.

LIGHTYEAR ON THE BOOK:
New York-based Lightyear Enter-
tainment has hired DBP & Associ-
ates as sales agent for its line of chil-
dren’s audio and video titles for the
book trade.

Sales efforts will focus on Light-
year’s “Stories To Remember” line,
comprising videos of popular chil-
dren’s tales narrated by celebrities.

DBP will also rep music video ti-
tles, including Lightyear’s three-set
Elvis Presley concert videos and the
“Legendary Collectibles” series.

Lightyear continues to market the
product to the video and music trade,
while Charles Zadeh Enterprises
handles the toy and gift trade. Light-
year product is distributed by BMG
Kidz.

CLARIFICATION: In the “Juras-
sic Park” announcement article (B3ill-
(Continued on page 65)
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THE BicesT MoviE oF AL
THE BIGGEST VIDEO

From Academy Award- Winning Director Steven Spielberg, THE

EXCITING, INNOVATIVE PRE-SELL PROGRAM! WINNING |
Consumer Gift-With-Reservation: - CROSS PROMOTIONS?

o When your customers reserve their copy of Jurassic Park®, they can . .
get a Special Edition Dinosaur Print from the original drawings JELI:O ?:;::;‘ﬂ; Wi‘t';rx; esr';:c:'ks
“  Favorite Adventure!

produced by the Stan Winston Studio.

e Pre-sell kit includes a three-sided "Sign-Up Center"
display, 25 free dinosaur prints and much more!

18" x 24" Suitable for framing! (estimated value $10.00) "‘ w1ttt RLaUr A e

¢ $5.00 mail-in rebate offer!

-- Consumers purchase Jurassic Park
videocassette af their local video outlet.

. one o ] (JELL-0® rebate form is ONLY available inside the
Easy Re-order Program on Special Edition Prints. Jurassic Park videocossette.)

o Additional dinosaur prints can be ordered in packs of 50 for only $10 (includes shipping

-~ Mail the rebate form and 6 Proofs-of-Purchase
ond handling). CONTACT YOUR MCA SALES REPRESENTATIVE FOR DETAILS.

and cash register receipi(s) from JELL-0°
Ready-to-Eat gelatin and pudding snacks.

"ES“IPO to Kavai” Jurassic Park® Pre-Sell SUPPOﬂ Offer valid on rebates postmarked 9-15-94 through 1-31-95.
Consumer Sweepstakes e National radio, cable television and o

® Consumers can register o win an all expense- consumer print campaign, plus a Jurassic Park MORE TEAM PLAYERS!
paid, family fun trip for 4 to Kauai, plus special "Call of the Wild" promotion with MTV! Media and marketing support from these
Jurassic Park "Survival Kits"

additional cross-promotional partners:

CompuServe
TIGERES™

OVER $65 MILLION IN MARKETING SUPPORT!

A Staggering 8.3 BILLION Consumer Impressions!

Reach: 98% of Target Audience © Frequency: 25.2 Times
Mulsi-Million Dollar Advertising Support from Jell-0°, McDonald's” and more!



TIME IS ABOUT TO BECOME
Event ofF AuL Time!

HIGHEST GROSSING FILM EVER: Over S900 Million Worldwide!

UNPRECEDENTED WINNER
SUPPORT! R IRCADEN

Including
A McDonald's® Cross Best Visual Effedts

_ Promotion Designed to Send
McQona2dS Customers into YOUR Store!

e $2.50 mail-in rebate offer!
- Consumers purchase Jurassic Park % %
videocassette at their local video outlet.
- Visit a parficipating McDonald's® for a qualified E

food purchase and purchase one of these four

videocassettes:

The Land Before Time®  Back to the Future®

Field of Dreams  An American Tail: Fievel Goes West®
- Send in the rebate form found inside any of

the four videocassettes, along with the

® SRP.

proof-of-purchase tab from Jurassic Park. 05 Million Years |

Mail-in rebate offer redemption valid through 2-28-95.

o Consumers can earn up o $15.00 in additional
mail-in rebates with qualified purchases of

MCA titles from your store!

(Total purchase at suggested price of $130.00)
Additional rebate offers valid on rebates postmarked
11-18-94 through 3-31-95.

ggtay STEREO
recorded  SURROUND

NO PAY-PER-VIEW PRIOR TO

FEBRUARY 1, 1995. 4 93 FEI
Color/2 hours 7 Mins.
NATIONALLY ADVERTISED Videocassette #81409 ($24.98 +.,)
AVAILABILITY DATE: LTBX. vidiﬁiﬂiiini #82061 ($24.98 f,)

Spanish sub-titled Videocassette #81835 (524.98 <.r,.)

OCTOBER 4, 1994 LTBX. THX® Laserdisc #41829 (544.98 ...)

CAV-BOXED LTBX. THX® Laserdisc #41830 (S74.98 5..,.)

"Jurossic Park” is a registered trodemark of Universal Gity Studios, Inc. ond Amblin Entertoinment, Inc. * Projected worldwide box-office gross.
"Academy Aword” ond "Oscar” are the registered frodemarks ond service marks of the Academy of Motion Picture Arts and Sciences.
Advertising ond promotional detoils are subject to change without notice.

©1994 McDonold's Corporation. © 1994 MCA Home Video, Inc. All Rights Reserved.
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Home Video

‘JURASSIC’ IN U.K.

(Continued from page 53)

those groups buy mainstream block-
busters at more than double that fig-
ure. They also had formed the back-
bone of the video rental industry.

With a rental window aimed at these
viewers, CIC executives believe stores
can gross 10 million pounds ($15 mil-
lion). CIC expects to move 80,000
rental copies, worth more than 3.5 mil-
lion pounds ($5 million) wholesale. The
same research shows that 56% of the
population said that they would be pre-
pared to rent the cassette, while 3.1
million were prepared to buy it.

Behind the move is another trend—
the diminishing rental window. Al-
though it is true that CIC has given a
fillip to the rental trade, during the
past five years it has been customary
for the company to shorten that win-
dow with a corresponding drop-off in
trade price. In 19489, for example,
blockbuster features cost 60 pounds
($90), a price guaranteed for a year.
Today, neither standard holds.

The retail trade is responding favor-
ably in general to a rental “Jurassic
Park,” glad to have at least one bite of
the cherry before the start of an inevi-
table price war. Michael Senker of in-
dependent retailer VidBiz says he will
be taking orders from renters and sell-
ing used tapes for 8.99 pounds ($13.50)
two weeks before the chains get hold of
the feature.

British dealers view the rental title
as a high-profile loss leader, although
there is some money to be made. Chris
Simpson of Primetime stores says,
“We will make more money from the
people it brings into the stores than
from people actually renting ‘Jurassic
Park.’”

Backing the release of ‘‘Jurassic
Park” is a marketing campaign esti-
mated unofficially at 3 million pounds
($4.5 million). Widespread TV advertis-
ing before both the rental and sell-
through release will account for most
of the outlay.

CIC International senior VP James
Harding says, “The combination of
‘Jurassic Park’ and the unprecedented
weight of our promotional campaign
... makes this the release of the year.”

DIRECT-TO-VIDEO

(Continued from page 53)

sion episodes will be woven into a story,
augmented with new dialog. The debut
release was created similarly.

“We've discovered that fans want to
know more about this one character,
Racer X,” says Bornhurst. The first
feature shipped about 225,000 units,
she says.

Retailers are generally impressed
with the new, improved direct-to-video
product, especially since it’s geared for
the kids market.

“With the mega-success of ‘Aladdin,
you have to think that a third to a quar-
ter of its audience will likely buy ‘Ja-
far,” says Rosemary Atkins, VP of
product for Boston-based Videosmith.
“It may not be as good as the original,
but it hasn’t affected the demand.”

Kmart had enough faith in “Jafar” to
make the title the cornerstone of its
Kids Week promotion. “We think this
is just the next step from direct-to-
video rental product,” says Kmart
spokesperson Dennis Wigent. “And it
works especially well for kids' prod-
uet.”
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“Very few films come along that are magical forall
ages and are wholesome, sane, intelligent and entd
taining. MY NEIGHBOR TOTORO is one of them.”

—Roger Ebert, SISKEL & EBERT

“An enchanting adventure.” ‘
~THE SEATTLE TIMES =

“A charming new family picture.”
-Michael Medved, SNEAK PREVIEWS

“A treat for kids.”

~SAN FRANCISCO CHRONICLE
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| PICTURE THIS

(Continued from page 53)

many don’t—specialists haven’t
been able to take low prices much
beyond cheap rental inventory.
v Would these stores shift purchases

to video games and CD-ROM, pro-
moted as the next generation of
rentables? Mass merchants will
then fully dominate sell-through,
and “video retailer” becomes oxy-

AATED FAMILY FEATURE E.l LM... B

tree Media? Billboard readers
might recall a story from the 1993
ITA conference in Phoenix during
which Hightree showed a high-
speed, in-cassette duplicating proc-
ess that seemed the perfect middle
ground between real-time and
Sprinter and TMD.

The ITA outing was a dry run of a
lab model—wheels turned but nothing
was actually dubbed. Hightree immedi-
ately went to ground, emerging a year
later at this month’s Replitech conven-
tion in Santa Clara, Calif. Marketing
VP Tom Burrows says it took months
to solve a hardware glitch “that
strapped our resources’ and to ar-
range to buy parts from TMD maker
Otari.

Now Hightree expects to install test
units at Resolution in Burlington, Vt.,
and Cassette Productions in Salt Lake
City. Following a two- to three-month
trial, “our plan is to drop into normal
production as soon as possible,” Bur-
rows adds, claiming an “A” list of 25
potential customers.

He attends Replitech with studios’
OK to dub copies of movies for public
viewing. Previous samples were limited
to “in-house use only,” Burrows notes.

GAME SPINOFFS

(Continued from page 52)

ing on TV, they got to have a little more
fun. A guy like Chris Lemmon, who is
a real ham, can really loosen up and go
all-out.”

Despite the obvious economies of
sharing both production and promo-
tional resources, there is at least one
potential drawback to committing to a
game before the spun-off property has
been released, notes Rob Biniaz, COO
for Universal Interactive Studios,
which released its debut game, “Juras-
sic Park Interactive,” last month.

“Some films don’t make it out of the
development stage,” he says. “And
then if the film is a bomb, there’s not
much benefit to having that name on
your game.”

CATAPULT LAUNCH

(Continued from page 52)

its video stores to complement its se-
lection of video game software availa-
ble for sale and rental.
Other retailers—"“from Toys R Us to
Kmart and electronics bou-
o pd . - . tiques—also will stock the units,
12 Unit Pre-Pack Counter Display -2 : . & Grosser says.
Cat. #0752 In its initial rollout, the Catapult mo-
dem will hook up only to the Super
Nintendo and Sega Genesis 16-bit sys-

tems. “But the same technology will
work for any game platform,” Grosser
= says. “These are the only two that

we've chosen to support right now.”
MARILYN A. GILLEN

24 Unit Pre-Pack Floor I Counter Display
Cat. #0750
Approx. 57"high / 24"wide | 24"deep
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| VIDEO PEOPLE I“n I eu en a s
g COMPILEO FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
. . o
Nancy Jones, formerly of LIVE Home Video, is appointed sales and marketing & & =
VP of Saban Entertainment’s two labels, Libra Home Entertainment and Saban z 3 ° R — it 3§ -
3 @ |5 o b i 58 | £
Home Entertainment. 3 ; [ISE Manufacturer, Catalog Number Performers L& <
David Fishman joins EDS Management Consulting Services as director of enter- x* %% NO.1T » * »
tainment industries consulting. Fishman, formerly a consuit- 1 A T
ant for A.D. Little, will be based in Cambridge, Mass. 1 | 6 | MRS.DOUBTFIRE FoxVideo 8588 Sally Field 1993 | PG-13
. 0-q Warner Bros. Inc. Kevin Costner
Appointments at PPI Entertainment: Katheleen Theiringer | 2 | 2 | 4 | APERFECT WORLD Warner Home Video 12990 e 1993 | PG-13
to director of international business affairs and Robert Wein- 3 . REE M ‘ _ Chariie Sheen
stroer to southeastern regional sales manager, replacing Greg 6 THE THREE MUSKETEERS Walt Disney Home Video 2524 Kiefer Sutheriand 1993 | PG
Preston. q Universal City Studios Al Pacino
413 | 8 | CARLITO'S WAY: MCA/Universal Home Video 81630 Sean Penn i
Michael Sellars, previously with Baker & Taylor, joins LIVE - | 5 | ;| ; [ ¢oo( RuNNINGS Walt Disney Home Video 2325 feo 1993 | PG
JONES Home Video as special markets sales manager. Doug E. Doug
6 4 7 MALICE New Liqe H(_)me Video ) Al_ec Balqwin 1993 R
Promotions at A*Vision Entertainment: Tracey Samson to senior director of spe- Columbia TriStar Home Video 71773 Nicole Kidman
cial markets and Pamela Cioffi to executive assistant to president Stuart Paramount Pictures Anjelica Huston )
Hersch P 7| 8 | 3 | ADDAMS FAMILY VALUES Paramount Home Video 32806 Raul Julia 1993 | P6-13
) ) ) 8 | 7 | 4 | THE REMAINS OF THE DAY Columbia TriStar Home Video 71093 Anihony Hopkins 1993 | PG
Randi Bell is promoted to marketing director of Triboro Entertainment Group. P
Adrienne Costello, formerly of Worldvision, joins as marketing manager. Col- 9 | NEW) | THE PIANO Live Home Video 69974 :g're' H"’(’:izl 1993 | R
leen Brady is named sales administrative coordinator. - o o ‘::yh‘ .
10 [ 10 [ 9 | THEJOY LUCK CLUB Sl oodiictures] Rt 1993 [ ®
. L - Hollywood Home Video 2291 Ming-Na W
John Gilstrap is appointed senior director of new business development and - ome Video Lot
strategy at Philips Media. 11 | 13 | 2 | THE RETURN OF JAFAR Walt Disney Home Video 2237 Animated 199 | W
Robert Sigman advances to president/CEO of newly formed Republic Pictures 12 | 9 | 12 | THE FUGITIVE Warner Bros. Inc. Harrison Ford 1993 | Pg-13
Entertainment. He had been executive VP/GM of Spelling Entertainment’s Warner Home Video 21000 Tommy Lee Jones
Worldvision Home Video unit. Steven Beeks resigns as president of Republic Pic- 13 | 11 | 6 | ANOTHER STAKEOUT ¥°“°h5'°"e Pictures Richard Dreyfuss 1993 | PG-13
5 q q q q ouchstone Home Video 2171 Emilio Estevez
tures’ Home Entertainment Group, which has been merged into the Spelling op-
eration. 14 | NEW D | RUDY Columbia TriStar Home Video 53723 Sean Astin 1993 | PG
Martin Jones is named director of productions and acquisitions, LIVE Entertain- | 15 | 16 | 8 | FEARLESS wéiﬂircﬁepﬁgé’ﬁ"f’z"gas #:)';2’:,‘13’3 1993 | R
ment. LIVE Home Video names Toni Denny, formerly of Warner Home Video, e YRR
:Pl)s sales (Llrecto{, %)r thbeecsouthevrs rig(':ion. :V:]llar(;\ Krtl:)ge:: .fon?;e.;;]g‘é).f fl_lepub]]ic 16 | 23 | 2 | roBOCOP 3 R e R, Nancy Allen 1993 | pg-13
ictures Home Video, becomes West Coast sales director. Gina Gilardi, formerly ST ™
P q A ) 5 0 0 . gela Bassett
of Epic Productions, joins LIVE Home Video as executive creative director. 17 | 12 | 10 | WHAT'S LOVE GOT TO DO WITH IT Touchstone Home Video 201 1 Larry Fishburne 1963 [ R
. . R . . . . . Savoy Pictures Robert De Niro
Mike Friedman is appointed national video marketing coordinator for WEA. 18| 14| 8 | ABRONXTALE HBO Video 90954 Chazz Palminteri ket ) L
. B . Daniel Day-Lewis
Paul Poliz is named western regional manager, Kultur International 19|15 | 8 | THE AGE OF INNOCENCE (MG R L 2D ) Michelle Pleitfer Led | LY
Films. Universal City Studios Jason London
20| v 9 DAZED AND CONFUSED MCA/Universal Home Video 81495 Rory Cochrane 1993 ?
Alex Campbell is promoted to senior director of sales, Rank Video Services - ) Clint Eastwood
T A e e 21 | 18 | 16 | IN THE LINE OF FIRE Columbia TriStar Home Video 52315 ohriMailiorch 1993 | R
P, ) Richard Gere
Debbie Ann Foster joins A-Pix Entertainment as national sales coordi- 22| 22| 6 | MR.JONES e e o Lena Olin el L
nator, the same position she held at Coliseum Video. Paramount Pictures Dennis Quaid
B 5 Al )2 Paramount Home Video 32899 Meg Ryan ik d
Appointments at Rentrak: Kim Cox to executive VP, strategic planning; %201 ' Macaulay Culkin
D . : THE GOOD SON FoxVideo 8553 2 1993 | R
Andrea Bushnell to corporate director, legal and business affairs; Maur- ) Elijah Wood
een Haggarty to human resources corporate director; and Craig Berardi 25| 21 | 13 | pEmouLTioN MAN Warner Bros. Inc. Sylvester Stallone 1993 | R
to internal audit corporate director. Warner Home Video 12985 Wesley Sf"pes
26 | 24 | 8 | THE BEVERLY HILLBILLIES FoxVideo 8561 e 1993 | pg
21| 3 | 2 | ADANGEROUS WOMAN MCA U riversar Home Video 81723 Barbars Herahey B
I H E(’W RE Po RTE R‘ Io P 10 28| 26 | 3 | oRLANDO Columbia TriStar Home Video 71543 g‘l"’;zsa‘“nie'“m 1993 | P6-13
WEEKLY MOVIE GROSSES 29 | 25 | 13 | STRIKING DISTANCE Columbia TriStar Home Video 53683 Sk its 1993 | R
NO. OF TOTAL Capella Intl. Inc. Maria Bonnevie
SCRNS  WKS  GROSS 30 | 27 | 6 | POLAR BEAR KING ) : 199 | PG
THIS WEEKEND PER SCRN  IN 0 DATE Hemdale Home Video 7206 Jack Fieldstad
TURE/(STUDIO GROSS ($) AVG(S)  REL )
WEEK PICTURE/STORIO 31 |32 | 2 | LOOK WHO'S TALKING NOW Columbia TriStar Home Video 78373 0" Travolta 1993 | PG-13
Kirstie Al
1 The Flintstones 18,217,305 2,511 1 62,456,900 irstie Alley
(Universal) 7,255 32 | 31 | 13 | MUCH ADO ABOUT NOTHING Columbia TriStar Home Video 71753 g‘:‘:;";h%’;’;%'; 1993 | PG.13
2 Maverick 10,025,483 2,537 2 55,542,374
(Warner Bros.) 3,952 33 | NEW D> | GHOST IN THE MACHINE FoxVideo 8589 gﬁ;ﬁ?xﬁ?ey 1993 | R
3 Beverly Hills Cop lll 6,575,500 2,748 1 28,550,888 ol Pict
(Paramount) 2,393 34| 30 | 14 | SON-IN-LAW Hgllm ngnl:;e\iideo 1998 Pauly Shore 1993 | PG-13
4 Renaissance Man 5,657,590 1,764 5,557,590 Largo Entertainment Emilio Estevez
(Buena Vista) 3,151 35| 28 | 12 | JUDGMENT NIGHT® MCA/Universal Home Video 51563 Cuba Gooding, Jr. 193 1 R
Sl sttt b bR 36 [ 34 | 5 | RUBY IN PARADISE Republic Pictures Home Video 3470 Ashiey Judd 1993 | R
6 The Crow 4016247 1806 3 38395416 37| 29 | 18 | KALIFORNIA PolyGram Video 4400889333 ShL 1993 | R
(Miramax/Dimension) 2,224 olyG : Juliette Lewis
7 When a Man Loves a Woman 3,705,694 1,511 6 35,431,161 38 | 33 | 12 | MANHATTAN MURDER MYSTERY Columbia TriStar Home Video 71393 1voody Allen 1993 | PG
(Buena Vista) 2,452 Diane Keaton
T Entertail t Co. Tom Bel
8 (Fgur Wed(}ings and a Funeral WS gél? ? 12 42,932,196 39 | 35 | 11 | GETTYSBURG e L [l 1993 | PG
ramercy ' = : -
Miramax Films Gabriel Byrne
9 Crooklyn 835200 696 3 11344905 40 | NEWD> | INTO THE WEST Touchstone Home Video 1594 Ellen Barkin 1993 | PG
Universal, ,
Ll 2 ®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of
10 Endless Summer li 657,292 302 657,292 at least 25,000 units and $1 million at suggested retail for nontheatrical titles. © ITA platinum certification for a minimum sale ot 250,000 units
(New Line Cinema) 2,176 or a dollar volume of $18 million at retail for theatricaily released programs, and of at least, 50,000 units and $2 million at suggested retail

for nontheatrical titles. © 1994, Billboard/BPI Communications.
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EDITED BY CATHERINE APPLEFELD

MUSIC

David Byrne, ‘Between
The Teeth,” Warner
Reprise Video, 71
minutes, $19.98.

It’s retrospective time for
Byrne, who together with
filmmaker David Wild
directed this 15-song
concert video that, not
surprisingly, is as
interesting to look at as it
is to listen to. Filmed at
the intimate Count Basie
Theater in Red Bank,
N.J., the show is a swirl of
the eclectic musician’s
career, from his days with
the Talking Heads,
represented by “Life
During Wartime,” “And
She Was,” and “Road To
Nowhere,” to his initial
solo excursions, film work,
and more recent turn
toward world-beat-
flavored music that led
him to found his Luaka
Bop label. The video,
which also features
Byrne's fine-tuned band,
10 Car Pile-Up, is being
released simultaneously
with the album “David
Byrne.”

Kathy Mattea, ““The
Videos,”” PolyGram
Video, 30 minutes, $9.95.

This release features six
metaphoric vidclips
spanning Mattea’s career.
Featured performances
range from her latest
single, “ Walking Away A
Winner,” to the
majestically rich duet
“The Battle Hymn Of
Love,” to the sweetly
innocent “Time Passes
By.” “Asking Us To
Dance,” “Standing Knee
Deep In A River,” and
video opener “Lonesome
Standard Time” round out
the score. Video is devoid
of any interview footage,
so fans won't learn any
new tantalizing secrets
about the singer, but they
will be duly entertained.

CHILDREN'S

‘“Spider-Man And His
Amazing Friends: The
X-Men Adventure,”
Best Film & Video,
approximately 25
minutes, $14.99/$9.99.

The X-Men are hot, and
with the release of this
Marvel Comics Video title,
Best Film & Video may
cash in on the success
PolyGram Video is
enjoying with its X-Men
titles. This time, the X-
Men mansion is the scene
of the action when a
routine training session
with the original crime
fighters and some of their
superfriends turns to
havoc at the hands of the
evil Cyberiad. Narrated
by Stan Lee, creator of
Spider-Man, the
Incredible Hulk, and

other Marvel characters,
this adventure is chock-
full of kitschy fun as the
good guys find their way
through the Maze of
Madness, complete with
holograms and bizarre
love triangles. Video is
available at two price
points, signifying SP and
EP recording, and will
appeal not only to the new
generation “X” but to
collectors as well.

‘“The Magic Thinking
Cap,” The Judy Theatre
(415-695-0561), 30
minutes, $19.95.

I e
YL AR

Franech )

This largely corny look

at the power of
communication and
understanding will bore
most children, but might
attract parents who are
having trouble bridging
the gap between
themselves and their
growing kids. The yarn of
this story, about a preteen
who pulis the fire alarm at
school after heis picked on
by a bunch of bullies, is
pretty basic: Stressed-out
dad freaks out and
threatens to beat the boy,
mom consoles, and the
whole family visits the
wonder-cure Judy
Theater, where their
smug marionette guide
has them act out a version
of “The Boy Who Cried
Wolf” to uncover why the
action really took place.
The magic thinking cap
referred to in the title
allows them to see what
each other really thinks
regardless of what their
actions might imply.

DOCUMENTARY

“Visgitors From Space,”
Films Of The Nations
(908-462-3522), 57
minutes, $39.95.

One-sided news
magazine-style video
starts off with the
testimony of a visitor
from France, a military
officer who describes in
his native tongue an
encounter with a group of
spindly yellow creatures
while on a mission. So
begins a sharply
produced program
sprinkled with well-

known names from the
science and political
spheres that intermingles
historic events like World
War Il with the supposed
occurrence of UFOs,

extra-terrestrials, and
human abduction. The
program, which won the
“Abductee-Contactee”
prize from the UFO Film
Festival, is full of
information about a
subject that continuesto a
elicit heated debate and
investigation. Viewers
with any interestin the
world of ETs will enjoy
this video; whether they
believe it is up to them.

“Ishi: The Last Yahi,”
Shanachie
Entertainment (201-
579-7763), 60 minutes,
$19.95.

Straight out of PBS'“The
American Experience”
series, this story of the
last survivor of the
massacres of the Yahi
people in Northern
California is a touching,
haunting look at the
resilience of the human
spirit and the constitution
of “civilized” living, As
detailed through archival
photos, film footage, and
recordings of Ishi himself
(who was so named for
the Yahi word for “man”),
the video follows the turn
of the century trials and
tribulations of
anthropologist Alfred
Kroeber, who brought

Ishito San Francisco and
made it his life’s work to
chronicle the Yahi's life
and integrate him into
modern Anglo society.
Several authorities on
Native-American culture
alsolend their knowledge
and opinion to Ishi’'s
story.

NW, Washington, D,C, 20008.

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave.,

MADE-FOR-TV

“WWII: When Lions
Roared,”” MPI Home
Video, 186 minutes,
$39.98.

Made-for-television
movies need not abide by
any particular video-
release windows,
therefore this four-hour
drama is available at
retail just a short time
after its late- April debut
on NBC-TV. More like a
play than a movie,
“Lions” centers on the
key personalities of the
Allied forces, largely via
their written
correspondence. With a
well-selected cast —
Michael Caine as Joseph
Stalin, Bob Hoskins as
Winston Churchill, and
John Lithgow as
Franklin Roosevelt —the
movie provides insight
into the intricate, often
compromising
relationships among the
three political giants. The
few scenes where the
leaders actually do meet
are particularly effective.
Video holds appeal for
history buffs and drama
critics alike, and benefits
from NBC’s recent ad
campaign.

“The Johnny Carson
Collection,” Buena
Vista Home Video,
approximately 30
minutes each.

As Carson notes during
his farewell monolog, his
departure from “The
Tonight Show” received
more press coverage than
the breakup of the Soviet
Union and Dan Quayle’s
obsession with Murphy
Brown’s unborn child.
Now that some time has
passed since his May 1992
goodbye, and late-night
couch potatoes have cast
their allegiance with
either Leno or
Letterman, Buena Vista's
Carson collection
provides a nice look back
at nights gone by. The
series includes several of
Carson’s most irreverent
moments, including
“Heere’s Johnny,” his
Oct. 1, 1962, sign-on with
guests including Tony
Bennett and Mel Brooks;
“King Of Latenight”;
“Master Of Laughs”; and
the maudlin “Final
Show,” itself a pastiche of
memories.
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O RIAA gold cert. for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units for SF or

LF videos; A RIAA platinum cent. for sales of 50,000 units for video singles; A RIAA platinum cent. for sales of

100,000 units for SF or LF videos; < RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1,
1991; @ RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long-form.

SF Short-form. VS Video single. ©1993, Billboard/BPI Communications.

62

BILLBOARD JUNE 18, 1994




e ——
Home Video )

Laserdisc Sales On 1st Quarter Upswing

Also, Pioneer Plans Oliver Stone Special Editions

STRONG FIRST QUARTER: La-
serdise software sales for the first
three months of 1994 increased
11.1% in retail dollar volume,
compared to the first quarter of
1993, climbing from $64.9 million to
$72.1 million, according to the Laser
Disc Association. That gain partly re-
flected the average retail tag per disc
going from $36.58 to $39.28, while
units sold rose 3.5% from 1.77 million
to 1.84 million.

Theatrical titles posted substantial
first-quarter gains, jumping 7.8% in
units sold and 15% in retail dollar
volume in *94 compared to '93. Within
the theatrical area, there was a
marked shift towards $30-$60 retail

LASER

duced by the legendary Samuel
Goldwyn will be launched by Pio-
neer Special Editions in 1994. Due
July 13 are “Up In Arms™ with
Danny Kave (1944, extras, $49.95)
and “Goldwyn Follies” (1939, extras,
$79.95), which features the musie of
George and Ira Gershwin. Titles
due later in the vear include “The
Princess And The Pirate.” “They Got

Me Covered.” “The Kid From
Brooklyn,” “The Secret Life Of Wal-
ter Mitty,” “The Best Years Of Our
Lives,” “Wuthering Heights,” and
the double bill “Ball Of Fire” and the
remake, “A Song Is Born.”

Prior to the above, a special edition
of “Bob Roberts™ ($69.95) bows June
30 and offers Tim Robbins’ com-

(Continued on puge 67)
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MUSIC VIDEO !

Now Available
A Tribute to
KURT COBAIN

Special Price!

| MUSIC VIDEO DISTRIBUTORS'

O’NEILL IND. CTR., 1210 STANBRIDGE ST., NORRISTOWN, PA 19401

800-888-0486

VHS - LASERDISCS

OVER 6000 TITLES

SCANS .

by Chris McGowan

prices, with revenues in that range
swelling by 47%. At the same time,
revenues fell by 65.4% for theatrical
titles marked under $30 and by
12.4% for discs listed at $60 or more.
Theatrical sales totalled $61.4 million
at retail in the first quarter of '94.

Music titles increased 3% in unit
sales and soared 15.6% in dollar vol-
ume,. with the average music disc
price changing from $28.99 to $33.40.
First-quarter music titles were
worth $8.7 million at retail, while
nontheatrical product posted sales of
$1.5 million—a sharp decline of
66.3% in units and 64.3% in retail
value. Santa Monica. Calif.-based
LLDA attributed the nontheatrical
disc drop to several possible factors,
including the reclassification of titles,
inereased focus on better-selling pro-
perties, and the expiration of a num-
ber of licenses.

HARI)WARE GAIN: Meanwhile,
laserdise player sales of 60.718 in the
first quarter of ‘94 represented a
4.3% increase over the 58,199 units
sold during the same period in '93,
according to the EIA.

PIO?\'EER SPECIAL EDITIONS:
Pioneer has several notable titles on
the slate for late 1994 through early
1995 that will be released through
the label’s “Pioneer Special Edi-
tions” line and should appeal greatly
to the laser collector. A special edi-
tion of “Platoon™ will feature dual au-
dio commentary tracks by director
Oliver Stone and military adviser
Dale Dye. plus video interviews with
the cast and behind-the-scenes foot-
age. “The Doors™ will include direc-
tor Stone’s commentary, plus cast in-
terviews and extensive outtakes.
Director Adrian Lyne will add his
running thoughts to a remastered di-
rector’s cut of ‘“Jacob’s Ladder,”
which will have 15 minutes added to
the theatrical version and include be-
hind-the-scenes footage on the dise.
And “Reservoir Dogs™ will have an
audio commentary track with diree-
tor Quentin Tarantino, cast inter-
views, and extensive outtakes.

In addition, a number of films pro-
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Home Video

Real-Life Dramas

Screeching Into
British Vid Market MAKE SURE YOUR VIDEOS ARE....

B BY PETER DEAN

[
LONDON—A promising niche in the
retail video market has turned into a
full-fledged phenomenon here, helped
along by government censorship that is )

eliminating violence from more main-
stream releases (Billboard, March 12).
And what the government can’t sell,
screaming ad copy will.

[}
i o Y Ok et g F or R I g h tS 0 whners On ’ y ..« FOr the finest in

reckless driving and real-life car acci- 0 0
dents filmed from police video camera quality, make sure your pre-recorded VHS! video cassettes are manufactured by

cars—the fledgling label took orders

for 1800 units at a suggested list of a JVC Licensed custom-loading Duplicator or purchased from a Company who

10.99 pounds (approximately $15). . .. .
There were 3.200 e-orders on e first duplicates onto finished blank cassettes manufactured by a JVC Licensee.
ay of release.

To date, the tape has sold more than
280,000 copies and ranks among the
five best-selling titles in the U.K. The
sequel, “Police Stop! 2,” is currently

the most popular special-interest video )
in the U.K. Some 190.000 copies were X Rank Video . ) . nlllep
delivered in three weeks. In second SR AT D %?7%%3. FILM & VIDEO

place is a U.S. edition called “Police
Stop! America,” also in six figures.

Given the small production budgets, % ~ P’a"iem

Labyrinth Video has struck gold. . A >
A e n>° ¥ A West Coast Video 3 2
But where there's one car crash, Duplicating, Inc. Anﬂfca

there’s also a whole pile-up. A number
of other labels are eager to get in on

I VAUGHN

the action. Lumiere Video has released WASH COMMUNICATIONS,INC. ’

a compilation of fire rescues called @ Technicolor

“Fire Rescue 999.” Narrated by Glen 0 Video Strvices

Murphy, from U.K. TV's fire rescue ﬂ NN EMc

drama, “London’s Burning.” the video “wg |/IDEO WEST ... %‘— ) =~

shows “people trapped and crushed in OSBORN * PRODUCTIONS |_| Productions

twisted metal! ... air burning and Icuno.u ourucn:oxl . i

crackling with deafening excitement!” ============ ] /
The “999" sleeve exhorts buyers to va HF | DC

“watch as they cut people free from '. ) -. .hwiﬁﬂﬂ@ vt = 5N -

horrific car crashes, dig desperately to B KB [ GROUP 5 DuplicationFactory

save people buried alive under feet of CMI'\TR'IX‘Q [

earth, drill through concrete to rescue
trapped animals.” ete. It holds down
the fifth best-selling special interest

video slot.
Simitar Video got into the bhusiness ﬁl
with “Real Life Casualty”—a “what ;y

MAIR[X VIDEO

B B e— PRECISION TAPES

T " ——
ASSETIE DUPLICATORS coLo

/ \ KANSAS
Sl

the ambulance crew saw” compila- CASSETTE CORP.

tion—whose sleeve boasts, “The vie- pd

tims are not actors and the injuries are CALIF

not the work of a make-up artist.” . R T m
Braveworld Video. with *Police Amer- X \

ica,” a compilation of U.S. cop action, VIDEO DUPLICATORS INC. DENVER DUBBING, Inc. i

sensationalizes as best it can. The copy
suggests viewers “forget what you
have seen in U.K. real life police vid- DIAMOND & CA
eos—for real excitement ride with the DE ENTERTAINMENT {f PR
American Highway Patrol.” s

“Police America” features armed as-
sailants and a U.S. cop being run over
in front of the cameras. Braveworld

ETTE

1c 4%1\3;“;:»:0
ODUCTIONS vA 10/VIDEO TEXAS

Productions, Inc.

E = iE == A
chief Warren Goldberg says that his §j§§§§§ The Symbol of Quality! R 28, 5 04
“more exciting” video will sell better IAUDIO / VIDED GRDUP! ® International Cassette Corp.

than the ambulance or fire rescue

tapes. “Who wants to watch some guy

stuck down a plughole? ... This has o
recise

caught the imagination of the public in SAanAIeE = Vid
a “.gy that ‘Ca?fllid Camera’ ne\rl)el' did!” ;((CPRECISE i IS:ars?ces JVC IS THE OWNER OF THE VHS LOGO TRADEMARK
—_—— nc.

Labyrinth tried to put a legal
damper on the proceedings. It thought

the video was too close to “Police Stop! For Rights Owners Only.

America” and received an injunction to ﬁ-s T Celevrity Locations shown are company headquarters. For list of branches and
prevent the Bmyeworld release. The Ouplicating contacts phone or fax on your company letterhead (Ph: 212 874-5716
injunction was lifted, and Labyrinth M services. fnc. Fax: 212 724-0522 or 212 595-6062).

has now shelved plans to pursue the
matter legally.

Real-life videos are exempt from

(Continued on next page)
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By JVC...

Unlicensed custom-loading duplicators or loaders, or duplicators
using non-licensed blank cassettes bearing the distinctive VHS logo

of JVC are in violation of law.

[ ]
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REAL-LIFE VIDEOS

(Continued from preceding page)

government classification, so violence
is permitted that would have been ed-
ited from movies, currently receiving
close examination from the censors.
Distributors talk of one producer try-
ing to sell more extreme footage of hu-
man tragedy: burning hotels with
many victims and the like.

David Finch, Labyrinth’s head of ac-
quisition, thinks his “Police Stop!”
tapes are not gratuitously violent. “The
reason for this phenomenon is that
people experience bad drivers every
day, and here they have evidence of
people doing very silly things on the
roads. They also love to see real life car
chases,” he says. “We take great care
not to put in crashes where people are
killed or which show violence—the
Braveworld video, for example, shows
a policeman being run over. That’s not
something which we would include on
‘Police Stop.””

SHELF TALK

(Continued from page 54)

board, June 4), it was reported that
consumers would be able to enter a trip
to Kauai sweepstakes through Compu-
Serve. Actually, they enter at retail lo-
cations. CompuServe, however, will
hold a separate on-line contest in which
consumers can win “Jurassic Park”
merchandise.

MOVERS AND SHAKERS: Con-
gratulations to one of the true defend-
ers of the First Amendment, Vans Ste-
venson, recently promoted to VP of
state legislation at the Motion Picture
Assn. of America. Each year Ste-
venon’s efforts, as well as MPAA’s
primo state legislation staff, stops hun-
dreds of laws intended to restrict re-
tailers rights. And Vans is also a 1un
person to run into at a convention.

DECLARATION

(Continued from page 49)

want: several stirring, rootsy, pop-
savvy new originals by singers/guitar-
ists Jerry Raney and Joey Harris, as
well as a trio of drinking songs (“a swil-
logy,” as Country Dick describes it) co-
authored by long-time conspirator
Mojo Nixon that feature the skin-
man'’s basso profundo clowning.

Things haven't been that funny for
Montana in recent years: In 1990, he
was diagnosed with thyroid cancer,
which spread into his lymph nodes.
However, he’s now recovered. “I've
had three operations in all,” he says.

The Farmers are returning to the
scene after a layoff that saw their home
town turn into the hippest American
music scene since Seattle. But Country
Dick is unimpressed by the new breed
of San Diego rocker.

“I don’t even know any of these
bands,” he says. “It’s an entirely differ-
ent sort of scene. I'm involved heavily
in my own circle of friends. I couldn’t
care less what these guys in shorts and
backwards baseball caps are doing.”

After the album (which features
what Montana describes as his own
“relentlessly violent and bitter” cover
art) is released, the Farmers plan a na-
tional tour that will include the band’s
first East Coast dates in three years.
“We're going to hit it hard every-
where,” Montana promises.
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Home Video I

LASER SCANS

(Continued from puge 63)

mentary, a making-of film with 20
minutes of outtakes, and liner notes
by Gore Vidal.

ANIME: Japanese animation, or
“anime” as it is known in Japan, is
abundantly available on laserdisc,
the video medium that best shows off
the vivid colors, elaborate detail, and
creative sound effects of such titles.
And only laser can offer dual sound-
tracks—in both Japanese and
English. LumiVision recently bowed
“Nadia, Vol. 1” (110 mins., dual
soundtracks, $39.95), an enchanting
collection of four deep-sea adventure
stories inspired by “20,000 Leagues
Under The Sea.”

Billboard.

Pioneer has the largest catalog of
anime laserdiscs, including the “Ten-
chi Muyo,” “Green Legend Ran,”
“Kishin Heidan,” and “Moldiver” se-
ries, which offer dual soundtracks
and closed-caption subtitles. Just out
are “Tenshi Muyo #4” and “Tenchi
Muyo #5” (each CAV, $34.95), which
continue the fantastic escapades of
Tenchi, Aeka, Mihoshi, and Ryoko.
“Moldiver, Vol. 1: Metamoreforce”
($34.95) kicks off a six-episode series
about the adventures of a young in-
ventor whose “Mol” unit bestows su-
perhuman qualities upon its wearer.

MCA shakes the ground Aug. 17
with “Earthquake” (wide, $39.98),

starring Charlton Heston, Ava
Gardner, George Kennedy, and the
San Andreas Fault. Also due on that
date is the “Thriller” boxed set (five
hours, $89.98), which includes six ep-
isodes from the 1960 television se-
ries. Among the players were Wil-
liam Shatner, Boris Karloff, and
Elizabeth Montgomery.

WARNER launches “Hans Christian
Andersen’s Thumbelina” ($34.98), di-
rected by Don Bluth, on July 26, with
the music of Barry Manilow and the
voices of Jodi Benson, Carol Chan-
ning, Charo, John Hurt, and Gilbert
Gottfried. “Wrestling Ernest Heming-
way” (wide, $39.98) with Rebert Du-

FOR WEEK ENDING JUNE 18, 1994

vall and Richard Harris, follows on
July 27.

“Major League I1” with Tom Ber-
enger and Charlie Sheen (wide,
$34.98) steps up to the plate Aug. 3, fol-
lowed by Dennis Hopper’s “Chasers”
(wide, $34.98), with Berenger, Erika
Eleniak, and Gary Busey. Meanwhile,
Warner Reprise has just launched
“David Byrne: Between The Teeth” (71
mins., $29.98).

PIONEER recently bowed Para-
mount’s “Addams Family Values”
(wide, $34.98), which is highly diverting
to watch on disc with its superb letter-
boxed visuals and hilariously sinister
assault on white-bread America.
LIVE’s “The Piano” (wide, $39.95) is
Jane Campion’s superb film that cap-
tured eight Academy Award nomina-
tions and comes fully alive only on disc.

tion. And “Beverly Hills Cop” (THX,
wide, $39.95) presents the Eddie Mur-
phy blockbuster with a power and clar-
ity not seen before outside the movie
theater.

IMAGE has just released Fox's “Mrs.
Doubtfire” (THX, wide, Digital Dolby
Surround Stereo, $39.98) on disc, a
presentation that offers outstanding
visual and audio quality to go with this
Robin Williams romp. Turner’s
“Heart Of Darkness” ($34.95) features
Tim Roth and John Malkovich in the
classic Joseph Conrad tale; the movie
is artful and compelling in the early go-
ing, but bogs down in the equatorial
mud towards the end. Touchstone's
“Tous Les Matins Du Monde: All The
Mornings Of The World” ($39.99) fea-
tures Gerard Depardieu as a mysteri-
ous 17th-century French composer in a

[ Paramount’s “The Double Life Of Ver-  tale of musical passion; the film was the
onique” ($34.95) is a compelling tale of recipient of seven Cesar awards,
n I two women with a mysterious connec-  including best picture.
™ S
: Enter The Future of
] . . . 3
o COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. Digital Entertainment with ...
e b4
w < Z $
2z ; | O X 3
@ g g% o TUE Copyright Owner, Principal Eg :5: ;:'g‘.:. L As E Rs |
X L &4 -_—
- |~ [20 Manufacturer, Catalog Number Performers Py x | &5
e UNLIMITED, INC. |
i Robin Williams Wholesale Distribution of
1| 1|5 | mRs. DoUBTFIRE Foxvideo L 1993 | P6-13 | 39.98 i ) , )
Image Entertainment 8588-85 Sally Field Laser Video Discs, CD-I, CD's, CD-V, CD-ROM, Videos, Accessories, elc ‘
Walt Disney Home Video Charlie Sheen lus CD-{ and CD-ROM Hardware
2 4 3 THE THREE MUSKETEERS Image Entertainment 2524 Kiefer Sutherland ket |t ek p O 1& 0 " }
iel Day-Lewi e Compctitive Pricing!  ® Family Owned & Operated!
3| 5 [ 3 | THE AGE OF INNOCENCE Columbia TriStar Home Video 52636~ Daniel Day-Lewis 1993 | 6 | 3995 : . _
Michelle Pteiffer ‘ ® Qutstanding Service! ¢ Excellent Fills!
Warner Bros. Inc. Kevin Costner [ |
4 3] 3 | APeRFECTWORLD Warner Home Video 12990 Clint Eastwood B PEIPE ] 1643FenimoreRd. Hewlett,NY 11557 Tel: 516-295-1910 - Fax: 516-569-1266
Paramount Pictures Anjelica Huston | - - _
9 | 8| 3 | ADDAMS FAMILY VALUES Pioneer LOCA. Inc. 32806 Ra o 1993 | PG-13 | 3495
Warner Bros. Inc. Harrison Ford
D2 || merame U T s GUTEE IR BASSIN DISTRIBUTORS IS YOUR
Walt Disney Home Video i
1 | NEWD> | THE RETURN OF JAFAR image Entertainment 2237 Animated 1994 | NR | 2099 The [ur - Music Vi deos
Live Home Video Holly Hunter g \S(’ D 0 0 .
8 | NEWD | THE PIANO Pioneer LOCA, Inc. 69974 Harvey Keitel 19| R | 8% luser Dis( &“ 4* Sxer“sfef
)
. Universal City Studios Al Pacino . (‘ / Kid's Stu
9 6| 5 | CARLITO'S WAY MCA/Universal Home Video 41630 Sean Penn log3 [ R 398 Selection S /5 % f Movies &
Warner Bros. Inc. . 8
10 | 7 | 5 | BATMAN: MASK OF THE PHANTASM  \i2rmerBros.lne. Animated 1993 | po [ 3498 Bar None! Q A Much More!
New Line Home Video Alec Baldwin We con fill your
1} 9| 5| mauce Columbia TriStar Home Video 71776 Nicole Kidman 1993 [ R | 3.9 special order needs! ! M}::ﬁ” F:}&I ;3‘120’
Orion Pictures Robert John Burke N :
12 | NEWD> | ROBOCOP 3 image Entertainment 2671 Nancy Allen 1993 | PG-13 | 39.99 Call for o free
Savoy Pictures Robert De Niro loa. osk for Dwight
13|10 | 7 | ABRONXTALE Pioneer LOCA, Inc. 90954 Chazz Palminteri 1993 | R | 39% tata 9, g
14 Private Music i " TOLL FREE: 800-329-7664°*FAX: 305-620-2216
20 | 5 | YANNI: LIVE AT THE ACROPOLIS BMG Home Video 821166 Yanni 1994 2998
FoxVideo Lily Tomlin q
15| 18 | 3 | THE BEVERLY HILLBILLIES Image Entertainment 8561-80 i - 1993 | PG | 39.98 Ad\‘ertlsment .
]
16 | 13 | 5 | JHESIRLIE SHOW-LIVE et Warner Reprise Video 6-38393 Madonna 199 | R | 3998 Lowest P rl c e ’ B est F I I I
Warner Bros. Inc. Sylvester Stallone
17| 12 | 13 | DEMOLITION MAN Warner Home Video 12985 Wesley Snipes 1993 | R | 08 also stocks a full line of CD-Rom
Spring Creek Production Jeff Bridges I A S E R and CD-I software. While their
18 | 11| 7 | FEARLESS Warner Home Video 12986 Rosie Perez 19 RO % direct competitors offer an across
19 | 19 | 115 | TERMINATOR 2: JUDGMENT DAY-  Carolco Home Video A Schwarzenegger | oo | & | 40 S AVE R the board discount of 25%.
SPECIAL EDITION Pioneer LDCA, Inc. 82997 Linda Hamilton ’ Norwalk chooses 10 offer a
Turner Entertainment Co. Tom Berenger wide range of discounts up to
20| 1 7 GETTYSBURG Image Entertainment 6139 Jeff Daniels 1993 | P& | 8% 38% off and also offers an addi-
New Line Home Video Billy Crystal orwalk Distribution is tional 2% discount 1o customers
21 | 16 | 24 | WHEN HARRY MET SALLY... Columbia TriStar Home Video 2712 Meg Ryan 199 | R | 3% quickly becoming the one Who pre-order before the pre-
09 Paramount Pictures . stop choice of laser disc retailers ~ order cut-off date. If you would
22 | RE-ENTRY | BEVERLY HILLS COP Paramount Home Video 1134 Eddie Murphy 1985 | R | B cross  the United  States. like to receive a free 1994 multi-
MGM/UA Home Video Charlton Heston Norwalk combines the service Media catalog contact:
23 | NEW D> | BEN-HUR (35TH ANNIVERSARY) Pioneer/image Ent. 104668 Stephen Boyd 1959 | G | 4998 R e, g S oy e A
. Touchstone Pictures Angela Bassett 93 | & |9 | | @nd the price structure of acom- [ NORWALK DISTRIBUTION
R e Image Entertainment 2011 Larry Fishburne i petitive corporation in order 1o 1193 Knollwood Circle
o ) int Eastwood achieve big savings and no Anaheim, CA 92801
25| 15 | 15 | IN THE LINE OF FIRE Columbia TriStar Home Video 52316~ Cint : 1993 | R |95 ¢ ,
; ' John Malkovich hassles for their customers. In | Toll Free: (800) 877-6021
®ITA gold certification for a minimum of 125,000 units or a dolfar volume of $9 million at suggested retail for theatrically released programs, addition to having a massive Fax: (714) 995-1086
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 inventory of laser discs, Norwalk
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million Adverti t
at suggested retail for nontheatrical titles. © 1994, Billboard/BP! Communications. vertismen

BILLBOARD JUNE 18, 1994

67



Pro Audio

For Studios, Connections Mean All §

Big Recordings Often Hinge On Small Parts

B BY TOBY COHEN

NEW YORK—AL any given studio, the
proper parts, cables, and connectors
can mean the difference between the
life and death of a project. These often
minuscule yet coveted commodities are
the backbone of every recording ses-
sion and line of production.

While all studios demand a constant
supply of these parts, the facilities that
service their own equipment have espe-
cially urgent needs for small compo-
nents.

For instance, New York's Clinton
Recording Studios services its own mi-
crophones and, therefore, requires a
wide range of connectors, according to
chief maintenance technical Roger
Deller.

He says some mikes and their re-
spective parts, like vintage Neumann
models, are no longer made, requiring
the user to find “old used ones that are
stashed somewhere.”

In some cases, the newer gear can be
equally difficult to obtain. At Sound
Productions Inc. in Dallas, Switcheraft
connectors and Belden and Canare ca-
bles are in highest demand, according
to stage tech Justin Maxwell. Particu-
larly rare are Canare Star quad five-
connector mike cables, he says.

At Metro Studios in Minneapolis,
XLR connectors and RCA and 1/4-inch
plugs are in largest demand. “In most
events,” says Julie Gardeski, chief en-
gineer/head tech, “they're either Neu-
trik or Switcheraft, because that's
what's available to us, and they seem
to be the most durable. The things we
have the hardest time getting,” she
adds, “are the TT connectors for our
patch bays that are brass plugs; [those]
are rather expensive. The place we get
most of our parts from doesn’t stock
them, so we always have to special or-
der.”

Rick Rooney, owner/president of
Planet Dallas Studios in Dallas, says
that XLR and RCA connectors are in
most demand (“as we have various
kinds of DAT machines and/or cassette
players here”), as well as TT connec-
tors. He adds, though, that his staff
doesn’t have any problems obtaining
whatever parts are necessary.

USERS’ SUGGESTIONS

End users and distributors of cables,
connectors, and parts offer a host of
suggestions to manufacturers, and vice
versa.

Metro Studios’ Gardeski recom-
mends that parts suppliers bring ca-
bles and connectors up to speed to bet-
ter handle the digital mode, without the
high-end loss that many audio engi-
neers say occurs with current equip-
ment.

At Clinton, Deller suggests that
manufacturers make equipment “more
interfaceable. A lot of semipro gear
that’s now being used in pro applica-
tions is sometimes not as robust as
needed for studio use,” he says. “On
our Neves, you just can’t get the
switches. We have to get them made
for us out of other switches. It's not so
hard to do, but you have to get a mini-
mum order of 100 or 1,000, depending
on the type of switch, because they

don’t always stock the one that you
need.”

Deller adds that manufacturers
ought to try to “eliminate parts that
they foresee becoming obsolete.”

Deller's advice to end-users, particu-
larly in home studios, is to “get all the
service manuals for the equipment,
with the parts list—because when you
call up to get parts, they're going to
want the part number.”

Some distributors polled by Bill-
board also have some wisdom to share
about accessories. Richard Chilvers,
president of connectors and wiring ac-
cessory distributor Connectronics
Corp. of Stratford, Conn., says manu-
facturers could “look more closely at
the connectors they're using to make
sure that the density of the connectors
allows for a suitable cable to be engi-
neered into the connector. If there are
too many pins, and the cable is too
small, it may look very neat on the
equipment,” he explains, “but if the ca-
ble has to be compromised to be able
to assemble the final product, then
something should be changed on the
equipment.”

Chilvers, whose company also manu-
factures products it distributes, offers
the following advice to end-users:
“Price isn’t the most important thing
you're looking for. You don’t want to
compromise the product to get a cheap
price.”

MANUFACTURERS’ WISH LIST

Accessories manufacturers offer a
battery of tips to their customers.
Clyde Schultz, GM at Culver City, Ca-
lif.-based Marshall Electronics Inc.,
says the biggest problem his company
encounters is that users “want us to
make cables, and all they can do is give
us the model number of the equipment
and the name of the manufacturer.
They don't know anything else and
can't obtain any additional information.
So they would do the industry a great
service by providing additional infor-
mation on the exact connector, as well
as the protocol of the call-outs.”

Schultz adds that Marshall main-
tains a constant inventory of more than
three months’ demand. He strongly
recommends that audio equipment
manufacturers “pay particular atten-
tion to the inputs and outputs of their
equipment and standardize, within the
industry, what connectors they use. We
have found that traditionally, let’s say,
they might use a male connector for an
output and a female connector for an
input.

“And now, when you look at a back
of a console, you really don’t know, be-
cause there is a constant mix,” he says.

Marshall is also Western Hemi-
sphere agent for Mogami (wire and ca-
ble) and Tajimi (multipin, circular con-
nectors), as well as distributor of
various brands of adaptors, connectors,
ete. Schultz says that from the Mogami
product line, the most in-demand item
is “snake” cable, ie., shielded pairs of
cable in an overall jacket.

“Mackie recently brought out a 32-
channel console,” he says, “and imme-
diately, all of our 32-channel and 16-
channel [snake cable] was sold out, due
to the demand to interconnect the new

console with studio equipment.”

The other products in big demand,
according to Schultz, are the Mogami
balanced-line microphone cable, used
to interconnect microphones with mix-
ers and other units, and Mogami patch
cords for studio use. Although demand
for these products has increased al-
most 50% this year, the company still
has sufficient stock, says Schultz.

Also popular at Marshall are Tajimi
9mm miniature cireular round connec-
tors (flown in monthly) and Neutrik
XLR-type connectors. Senior XLRs
are “in great demand for digital audio
interconnects to the new AES/EBU
digital specifications,” says Schultz.

San Francisco-based Dolby Labora-
tories Inc. has a special department for
materials requirements, according to
senior buyer Tom Lewis. “Depending
on what we tell [the materials require-

(Continued on next page)
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The “Passion” Of Sondheim. The cast album from composer Stephen
Sondheim's latest musical, “Passion,” set for August release on Broadway Angel,
was recently recorded at New York’s Hit Factory. Shown, from left, are Sondheim,
Angel president Steve Murphy, “Passion” writer James Lapine, and producers

Tony McAnany and Phil Ramone.

AT&T Disq System Bows At Masterfonics

B BY PETER CRONIN

NASHVILLE—When it was pre-
viewed at the Audio Engineering
Society convention in San
Francisco two years ago, AT&T's
Disq Digital Mixer Core looked—in
theory, anyway—like the perfect
transitionary technology for re-
cording professionals who want the
flexibility and cutting-edge clarity
of digital audio without completely
abandoning the warmth and secu-
rity of their cozy analog domain,

Jointly developed by AT&T’s
Bell Laboratories, Gotham Audio,
and George Massenburg Labs, and
driven by AT&T's super-powerful
DSP3 Parallel Processor, the Disq
Digital Mixer Core transforms an
already familiar SSL or Neve con-
sole into a “virtual” digital mixer
with the push of a button, allowing
an engineer to mix digitally while
sitting behind his trusty old analog
control surface (and to switch the
console back to analog just as eas-
ily).

According to the top producers
and engineers mixing records
through an AT & T-modified “digital
SSL” at Nashville’s Masterfonics,
this technological wonder has al-

Shown, from left, are Masterfonics
owner Glenn Meadows and producer
Tony Brown.

ready fulfilled that promise and of-
fers mind-boggling potential down
the road. And, oh yeah, it sounds
great.

“You can easily hear the ditfer-
ence,” says Diamond Rio producer
Monty Powell, who oversaw the
band’s latest record, the first ever
to be mixed with the Disq Digital
Mixer Core. “It’s not one of those
esoteric engineering things. The
guys in Diamond Rio came in off
the road and heard their finished
record, and it was a real cool thing
to watch their reaction because it
was just, ‘Wow!”

No one who has mixed on the
Disq system has walked away
unimpressed, but each has his own
reasons. For Powell, one of the
highlights was the clarity and defi-
nition in Diamond Rio’s multi-
layered vocal harmonies, which
tend to get a little “muddy” in the
analog realm. For Vince Gill pro-
ducer Tony Brown, who is also
president of MCA Nashville. the
quiet passages benefited most from
the process.

“If you were doing a real jagged,
jangly kind of track, 'm not sure
you could really appreciate it,” says
Brown. “But Vince's music is per-
fect for this thing because when he
does a ballad, there is a lot of open
space.”

Digital recording is nothing new,
and the technology is now well
enough established to have trickled
down within the budget of the home
recordist. But Russ Hamm, a prom-
inent engineer and consultant to
AT&T who was instrumental in the
Disq System’s development, points
out. that when it comes to the CDs
on their shelves at home, “consum-
ers are really quite deceived.”
While the CD is a digital storage
medium, most of the music today's
consumer buys on CD is still rec-
orded on analog machines, and is
therefore not a truly digital presen-
tation. Even when the music is rec-

orded digitally, it is mixed and, to a
large degree, processed through
analog gear, compromising the
pristine sound quality associated
with the word “digital.”

“Sony publishes a map of the
world that indicates where all of its
digtital multitrack tape machines
are,” says Hamm. “There are about
1,500 of them in this world, and all
of them are hooked up to analog
mixing consoles. I showed that to
AT&T becuase I knew they had
this processor, and I said, ‘Here's
the market.””

The super-powerful DSP3 was
originally developed by AT&T for
military purposes, but with spend-
ing in that area winding down, the
company was sniffing around for ci-
vilian uses for its multimillion-dol-
lar parallel processor. After con-
necting with Hamm and retaining
him as a key consultant on the proj-
ect, the company went to work on
the idea of a “virtual console” and
developed the prototype that was
shown at AES. That research is on-
going at AT&T's Bell Laboratories
in Whippany, N.J., where the com-
pany continues to refine the Disq
System on its own SSL 4000G Se-
ries and Neve VR consoles.

AT&T is readying Disq systems
for installation at New York's Right
Track, Miami’s Crescent Moon, and
at Conway Recording Studio in Los
Angeles, and has already installed a
system at Sedic in Tokyo, but, in a
move that reflects Nashville’s con-
tinuing emergence as a cutting-
edge recording center., AT&T
turned to that city when it came
time to run the Disq System
through its initial real-world paces.
The company contacted Masterfon-
ics owner Glenn Meadows, an asso-
ciate of Hamm’s and a longtime dig-
ital devotee, and he immediately
became intrigued.

“We were asked to participate in
the brainstorming and be the nuts-

(Continued on next puge)
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AT&T'S DIGITAL DISQ MIXER CORE BOWS AT NASHVILLE’S MASTERFONICS

(Continued from preceding page)

and-bolts testing site, and we've
been working with this since July of
last year,” says Meadows. “Ini-
tially, there were some severe prob-
lems in concept and how things had
to work, but AT&T had their pro-
grammer sitting here with a laptop
writing new software on the spot.”

Although AT&T’s choice of Mu-
sic City may suprise some, to those
who live and work in Nashville's re-
cording community, the location
made perfect sense, both for the
city's uniquely digital-friendly at-
mosphere and its easygoing sense
of community.

“I've suspected for the past four
or five years that Nashville is the
cutting edge,” says producer/engi-
neer John Guess, who moved to
Nashville from Los Angeles in
1988. “L.A. has become so frag-
mented that I think it would have
been very hard to establish some-
thing like this there.”

Mixing Michelle Wright's latest
album through the Disq system,
Guess experienced one of its draw-
backs and one of its major benefits
simultaneously when, because of
“pilot error,” the AT&T computer
refused to function. Guess and
Meadows simply “switched a few
cords and pushed a button,” turn-
ing the console back into a conven-
tional SSL, and finished mixing the

STUDIO CONNECTIONS

(Continued from preceding page)

ment planning system] we're going to
build for the following four to six
months, we order accordingly and have
it scheduled to come in on a certain
date,” he says.

In most demand at the Dolby plant
are cable assemblies for systems man-
ufactured on a regular basis. “Someone
will lose a cable,” says Lewis, “or one’ll
get pinched in a cabinet somewhere
and has to be replaced.”

In Gardena, Calif., Mark Poncher,
marketing director at California
Switch & Signal Inc., reports that the
company claims XLR connectors as its
biggest sellers. “We sell all the compo-
nent pieces,” he says. “We don't sell
made-up pieces, per se. As a distribu-
tor, we sell the connectors and cable
for you to put them together yourself.”

Poncher explains that if a customer
is looking for an “already pre-made-up
guitar cable with connectors on both
ends, then you would go to a guitar
center or music store that would al-
ready have those cables made up. And
there are some very good companies
that sell cables like that. Those com-
panies buy parts direct from manufac-
turers, or they buy components from
us and make up those cables to sell to
the public.”

Changing trends in the pro audio
universe influence the supply and de-
mand of accessories. For instance, the
recent surge in sales of ADAT equip-
ment has spiked demand for connect-
ing cables for the digital units, and
AES/EBU interest has increased as
well, according to Connectronics’
Chilvers.

Also, mike cable “is always up in the
high numbers,” he says. “What every-
body does with microphone cables, I
have no idea,” says Chilvers with a
laugh, “but I'm grateful that they do
it.”

record in analog and on time.

“To me, as a businessman, this
makes tremendous sense because it
doesn’t force me to turn away cli-
ents who just don’t want to use a
digital console,” Meadows says.
“It's an extension of my analog
desk, and if it breaks in the middle
of a session, I can pull out a few
patch cords and go back to work.”

While the Disq System is cer-
tainly not the answer to all future
analog-to-digital dilemmas, its
user-friendly concept and value asa

transitionary technology are seduc-
tive enough to convince even a
hardened digital cynic like engineer
John Hampton, who came to Music
City to mix Little Texas’ latest proj-
ect and was “bound and deter-
mined” not to waste valuable time
on this latest digital toy. After one
listening test however, Hampton
became a believer.

But although he mixed the rec-
ord through the Disq System,
Hampton stresses that he is “still a
fan of the analog console for some

things,” noting that “split-second
mutes and unmutes and fader
moves are still a little slower” when
using the Disq System. And though
the Disq Digital Mixer Core pro-
duces super-clean mixes, those
same timing discrepancies create
serious and as yet unsolved prob-
lems when attempting to cut live
tracks.

Its software-based design as-
sures that the Disq Digital Mixer
Core will be able to adapt to chang-
ing technology easily and relatively

cheaply, and as engineers and pro-
ducers become more comfortable in
the digital realm, those warm and
fuzzy rows of knobs and sliders will
eventually become a thing of the
past as well.

“This computer is on a network,”
says Hamm with a chuckle. “You'd
have to have a screen that showed
faders and all that stuff, but liter-
ally, you could control every single
function of this 64-channel multi-
track console with a notebook PC.”
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Flyte Tyme

DEVIANDS

Dorsy SR

Jimmy “Jam” Harris (right) and Terry Lewis of Fivte Tyme Productions

olby SR keeps us
Terry Lewis, Producer

**We chose six Otari MTR-100 multitracks all
with Dolby SR modules because we preferred the
sound of analog recording over the available digital
options. Since our production teams work as artists,
producers and engineers, recording with Dolby SR
at 15 ips is invaluable in producing good-sounding,
quiet, forgiving recordings. It’s the cost-effective
way to get the sound we like.”

Steve Hodge, Chief Engineer

*One key to our success is to bang the tape
hard and overload it to alter the sound. Dolby SR
takes away the hiss but leaves the low-end warmth
associated with analog. Our recordings have the
dynamic range everyone’s come to expect from

CDs.”

Jimmy Jam, Writer & Producer

Flyte Tyme is a private facility
located outside Minneapolis.
“We've built a very creative envi-
ronment that our artists,
producers and writers feel
comfortable in. In "94 our
focus is to build the roster of
artists for A&M Records’ black division,
as well as on our label, Perspective Records.”
Jimmy Jam and Terry Lewis

Dolby SR: now over 80,000 tracks worldwide.

00 Dolby

Dolby Laborstones inc. * 100 Potrero Avenus, Sen Franceeco, CA 941034813 + Telaphone 413-558-0200 + Facaimie 415-063-1373 » Telex 34428
Dolby . Engherd ¢ o F Tolox 44044
osy

of Doty

Corepany, Perapective R

Pro Audio

| AUDIO TRACK

NEW YORK

PRODUCER/ENGINEER Louis
Scalise was recently at Looking Glass
Studios working with local bands
Weeds Of Eden, Very Pleasant
Neighbor, and Womyn Of Destruc-
tion. James Law, Dante DeSole, Leo-
nardo Heiblum, and Ben Adler as-
sisted on the sessions. The Chieftains
were recently at Clinton Recording
Studios with guests Ry Cooder and
Sinead O’Connor working on their up-
coming “The Chieftans And Friends”
project for RCA Victor. Band leader
Paddy Maloney produced, while Jef-
frey Lesser recorded the band through
the classic Neve 8078 console. Assist-

ing on the sessions were Robert Frie-
drich and Jonathon Mooney. Mer-
cury recording group Blacksheep was
recently at Chung King Recording Stu-
dios working on its upcoming release.
Sessions were produced by Dres and
Lawng, and tracks were recorded on
Studer A827 muititracks. Filmmaker
Spike Lee and A Tribe Called Quest
recently came together at Battery Stu-
dios to record the title track for Lee’s
new film, “Crooklyn.” Bob Power-en-
gineered Qwest recording act God’s
Child recently completed a month of
mixing at the Magic Shop. The band
produced its upcoming release, and
Robbie Adams engineered with the as-
sistance of Edward Douglas.

LOS ANGELES

ELEKTRA RECORDING ARTIST
Anita Baker has been working on her
upcoming release at Conway Record-
ing Studios. The project is being pro-
duced by Tommy LiPuma with addi-
tional input from George Duke,
Engineering chores were handled by
Erik Zobler with additional engineer-
ing by Gerard Smerek. The pair sat
behind the Neve VR console and was
assisted by Marnie Lehmann-Riley.

Please send material for Audio Track
to Peter Cromin, Billboard, 49 Music
Square W., Nashville, Tenn. 37203;
Sfox: 615-320-0454.

Billboard.

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JUNE 11, 1994)
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK RAP
TITLE | SWEAR ANYTIME, THAT AIN'T NO LONGVIEW REGULATE
Artist/ All-4-One/ ANYPLACE WAY T0 GO Green Day/ Warren G. & Nate
Producer D. Foster Janet Jackson/ Brooks & Dunn/ R. Cavallo Dogg/
(Label) (Blitzz/Atlantic) J. Jam, T. Lewis D. Cook Green Day Warren G.
C. Jackson S. Hendricks (Reprise) (Death
(Virgin) (Arista) Row/Interscope)
RECORDING CHARTMAKERS/ FLYTE TYME SOUNDSHOP FANTASY TRACK RECORD
STUDIO(S) RUMBO (Edina, MN) (Nashville) (Berkely, CA) (Los Angeles)
Engineer(s) (Los Angeles) Steve Hodge Mike Bradley Neill King Tom Geitzenauer
David Reitzas
Felipe Elgueta
RECORDING SSL 4000E/Trident | Harrison MR4 Trident Vector 432 | Neve 8108/ $S1 6056
CONSOLE(S) 80 Trident Series 80
MULTITRACK/ | Sony 3348 Otari MTR100 Sony 3348 Studer 800 ADAT
2-TRACK
RECORDER(S)
(Noise reduction)
STUDIO Norberg/Custom TAD| Westlake HR1 Yamaha NS10 Custom Augsperger | TAD
MONITOR(S) Wetlake BBSM 15 | UREI 813
Sierra Hidley SMIII
MASTER TAPE | Ampex 467 Ampex 499 Ampex 467 Ampex 499 Ampex 499
MIX DOWN RECORD PLANT FLYTE TYME THE CASTLE DEVONSHIRE TRACK RECORD
STUDIO(S) (Los Angeles) (Edina, MN) (Nashville) (Los Angeles) (Los Angeles)
Engineers(s) Mick Gauzasky Steve Hodge Scott Hendricks Jerry Finn Greg Geitzenauer
CONSOLE(S) Neve VR Harrison MMR4 Trident Vector 432 | Neve 8128 with SSL 6056
Flying Faders
MULTITRACK/ | Sony 3348 Otari MTR100 Sony 3348 Studer A827 ADAT
2-TRACK-
RECORDER(S)
(Noise reduction)
STUDIO Norberg/Custom TAD| Westlake NS10 UREI 813 Custom Augsperger | TAD
MONITOR(S) B&W
MASTER TAPE | 3M 996 Ampex 499 Ampex 467 3M 996 Ampex 499
MASTERING BERNIE GRUNDMAN | BERNIE GRUNDMAN [ MASTERMIX GATEWAY BERNIE GRUNDMAN
(ALBUM) Chris Bellman Bernie Grundman Hank Williams Bob Ludwig Bernie Grundman
Engineer
PRIMARY CD WEA WEA BMG WEA WEA
REPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM)
PRIMARY TAPE | WEA WEA BMG WEA WEA
PLII.PLICI)\TOR Manufacturing Manufacturing Manufacturing Manufacturing Manufacuring
ALBUM

© 1994, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation,
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Production Heads Tell Their Tales

GETTING ALL THE
PARTS T0 GOME T0-
GETHER AT THE SAME
TIME AND PRODUGING
A GREAT FINAL PROD-
UGT IS MUGH LIKE |
IMAGINE A GONDUE-
TOR'S JOB 15 IN AN
ORGHESTRA.

—Sue K. Timmerman, Rykodise

I’VE HAD THE PLEA-

SURE T0 SORT UT
VOMIT BAGS AND
SGRATGH-AND-SNIFF
RECORD JAGKETS.
ONLY A PRODUCTION
PERSON GETS T0 HAG-
GLE WITH A MANU-
FAGTURER ON THE PROP-
ER PLAGEMENT OF A
WHOOPEE GUSHION.

—Brian Schuman, Rhino Records

Gompiled by Rick Glark

Mitr Sincer, Arista Recars
Senior VP of Production, Manufacturing and Purchasing

he production areas of the

record industry are the forgot-
ten guts of the end product that
record companies turn out. I think
there is a tremendous amount of
professionalism in the areas of
manufacturing, production and
purchasing.

When you have explosions in the
sales area—unforeseen radio and
sales success—the production
department, particularly, has to deal with the demand. They can’t sell
product unless we make it. It is a happening area. I remember the time
of “The Bodyguard,” when the company had to pour out millions of
albums in unbelievable time. We have multi-platinum albums in every
form of music, and that’s one of the most rewarding aspects of the job.

I like the action, and my people have been trained to like the action. I
have one of the finest staffs in the business, but I am only as good as
my staff. I'm not easy, but I am very proud of what my people do.

Tom Finch, Erexraa Reconns
VP of Production

ther than A&R, production is
Oone of the first areas to get
the music and see it evolve. The
excitement of hearing something
new makes this job special. Every
once in a while, something comes
along that really shakes you up.
For me, Tracy Chapman was one of
those artists who captured that
excitement.

I remember her sitting in on a
marketing meeting, and I vividly recall the marked contrast between
her shy unassuming presence and the power and beauty of her
extraordinary songs. After we decided on the final song sequence, we
worked on choosing the album’s photographic image that would best
express the strength and uniqueness of her songs.

Tracy came out of nowhere and took everybody by surprise. 1
remember listening to some early mixes while on the bus home and
thinking, “This is so spectacular and nobody here knows about it yet.”
It was a short-lived secret, for almost immediately Tracy became a
star.

Mauneen Tumxet, Istann
VP of Production

Basically, the biggest issue is
time. Everyone wants the

records out as soon as possible. We
have to be the most flexible depart-
ment in that we have to cut every
corner we can to get a record out.

The fastest we ever worked was
on U2's “Zooropa.” Between the
time Chris Blackwell and U2’s
management brought the tape to
the staff to hear, and the time it got
out on the street, was about five and a half weeks. I think that must
have set some kind of record. That was sort of thrown on us, and it was
a matter of rising to the occasion to get it out—regardless of any sys-
tems or procedures. We literally had an overnight printing of a
tremendous package.

It is very exciting when you are dealing with artists like U2. The
music alone is rewarding, and I'm always impressed with how focused
and intense they are concerning the quality of their records.

To1 Maritame, MCA Reconos
VP of Pre-production

e had an artist, an instru-

mental piano player, who
was appearing at the Dorothy
Chandler Pavilion. He wanted 75 of
his albums to give to some people
f he had invited, so I got them to
® him. He decided he would play one
of the albums for everybody. The
album jacket and label had the
artist’s name on it, but the actual
record was a female country singer.
Everybody was laughing, saying, “Hey, your piano sounds good these
days. It has vocals, too.” Fortunately, he had a great sense of humor
and didn’t get upset about it.

It just so happened that the parts-order numbers of those two
records were almost identical, like 1156 and 1165. In the whole batch,
there were only about 25 or 30 miss-assembled records, and the plant
thought they had caught them all. The ones that went to the artist
were the wrong ones. It was one of the most embarrassing things that

ever happened. But I guess that's Murphy’s Law.
Continued on page 74
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THE FUTURE IS PROGRESS

Progress Graphics. Bringing the entertainment industry's creative ideas to life for twenty-five years.

PROGRESS GRAPHICS
418 SUMMIT AVENUE
JERSEY CITY, NJ 07306

201-653-0717
212-349-1320

production
| P EOD P LE |

Taits
Continued from page 72

Davio Bascock, Motown Recoros

Director of Production

en we did the Boyz II

Men Christmas album last

year, we spent a month or so going
back and forth about what the
album was going to look like. It
was down to the eleventh hour.
The Boyz had a certain idea of
what they wanted, so we got them
up to the office to tell the artist at
his computer exactly what they
wanted and finally get it right.
After about six or eight hours,
they got just what they wanted. It
was pictures of them on a candle.
It looked good, and everybody
was happy with it. One of the guys
was really tired and was leaning
against the wall. He started slid-
ing down to sit, and he accidental-
ly unplugged the computer with
his foot. Everyvthing was lost! We
ended up doing a really simple
design and just managed to get it

Continued on puge 76

THE EXGITEMENT OF
HEARING SOMETHING
NEW MAKES THIS J0B
SPEGIAL. EVERY ONGE

IN A WHILE, SOME-
THING GOMES ALONG
THAT REALLY SHAKES

You up

—Tom Fineh, Elektra Records

74 BILLBOARD SPOTLIGHT
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IMAGINE WHAT THE

J
/

ENTERTAINMENT INDUSTRY COULD SAVE

IF IT WORKED THIS HARD TO RECYCLE ITS PACKAGING.

Iintroducing BASF EcoShuttle"reusable
packaging system for audio and video tape.

The entertainment industry is well-known for support-
iNg social and environmental causes. But to truly make an
impact on the environment, the industry only needs to
look as far as its own backyard.

Each year, the emertaimvmert ndustry produces tons of
waste when packing matenrial that's used to ship audio and
video duplicating tape is throwmn out. The enormity of this pro-
blem prompted BASF to spend $3 milion over the last three
years inthe development of an altermative packaging solution.

BASF EcoShuttie is the first environmentally responsible
packaging system for audio and video tape pancakes.

© 1993 BASF Corporation information Systems

EcoShuttle components are made
of recyclable material and are reused
within their individual life cyciles

-
All components are made of reusable and recyclable material.
Everything, from the empty

ders, to the core supports. hubs and
liners, s retumed to BASF. Duplicators simply collect and
stack the components. BASF takes care of the rest, includ-
iNng picking up the used shuttles ahdcomponents.

The environment isn’'t all EcoShuttle protects. its thick
rndge, double-wall construction protects our tapes from
shock, moisture, dust and temperature fluctuations.

i you’'re concemed about the environment, ask your label
or studio to specify BASF audio or video tape in BASF
EcoShuttlie, or call 1-800-225-4350 (in Canada, 1-800-
661-8273).
saving things, this should be easy.

For an industry with so much experience

DEMAND IT.

BASF

P— R S—
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OPTICAL PRODUCTS

COMPACT DISC MANUFACTURERS + SERVICES

KAO OPTICAL PRODUCTS
1857 COLONIAL VILLAGE LANE
LANCASTER PENNSYLVAN!A 17601 USsA

VOICE B00.525.6575 | FAX 717.392.7897
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Thes
Continued from puge 74

out on time. I suppose you could
call it an “unplugged’” Boyz I1
Men Christmas album.

Rutn Cisero, PovGram
VP of Production

resident Reagan ordered
P“The Raising Of The Titanic”
videocassette from the CEO of
my former company, Vestron.
Reagan was having high-level
talks at Camp David with the
Prime Minister of Japan and
wanted this tape for after-dinner
entertainment. As it was still an
unreleased new title, my un-
opened office copy was immedi-
ately sent. When the President
put it on, it wasn’t “The Titanic”;
it was “Shanghai Surprise” with
Madonna! The worst of it was
that the movie opens with a rape
scene in Japan.
For that, I got a letter from the
White House, accusing Vestron of

Continued on puge 78

IN THE MUSIC INDUS-
TRY, WHEN SOMEONE
OAYS, ‘I WANT IT RIGHT

NOW,” THAT MEANS
‘RIGHT NOW OR AN

—Jeremy Klotz, Sony Records
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If you're looking for
superior performance,
look at ROBI's RONDO-LINE

ROBI's ongoing pursuit of faster cycle
times, higher quality and productivity,
ease of operation and optimal flexibility
can do for you the same benefits that it has
done for numerous clients worldwide...

...let RONDO-LINE open your eyes to new

standards of excellence.

Headquarters:
ROBI-SYSTEM INC. ROBI-KOREA CORP. ROBI-SYSTEMTECHNIK AG
100 Dobbs Lane, Ste 212 Worldcup Bldg., Suite 404 Wiesengasse 20
Cherry Hill, NJ 08034 441 Seongnae-Dong, Kangdong-Ku 8222 Beringen / Switzerland
Tel. 1-609-427-6780 Seoul / Korea Tel. 41-53-36 14 11

Fax 1-609-427-0694 Tel. 82-2-485 0001, Fax 82-2-487 Fax 41-53-36 14 09



We finished it in 24 hours.

ng.
- extended-play CDs and
ralternative packaging,
all Nimbus for manufac-
uring in the U.S. or U.K.
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Continued from puge 76
sabotage, and I was hung out to
dry. They actually thought we did
it on purpose, but it was a very
innocent thing. And we thought it
was pretty ironic that, with the
strict security of the White
House, it was never inspected
there either.

[ Thad 11 good vears at Vestron
and made one major mistake, and
I could have died. Fortunately,

| Vestron was really good to me
about it. A couple of years later.
the owner of the company met
Reagan, and he still hadn’t for-
gotten. I still have that copy at
home.

Brian Scruman, Ruino Recoros
VP of Operations

I’ve always found that the sales
and marketing departments
are most interested in production

THE ALBUM JAGKET
AND LABEL HAD THE
[INSTRUMENTAL
PIANIST'S] NAME ON
IT, BUT THE AGTUAL REC-
ORD WAS A FEMALE
GOUNTRY SINGER.

—Toi Moritomo, MCA Records
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during the holidays. That’s when
the department is overflowing
with fruit baskets and bottles of
champagne from our vendors. It’s
at that time that they start to
wonder what we do.

It’s expected we have low inven-
tory and no back-orders. Yet here
at Rhino I also have had the plea-
sure to sort out vomit bags, discs
that played from the inside out
and seratch-and-sniff record jack-
ets. Only a production person
gets to haggle with a manufactur-
er on the proper placement of a
whoopee cushion.

Yet only a production person
gets the pleasure of making sure
the art director’s vision is met, the
mastering engineer’s hard work is
realized, and the company is going
to be proud of its product. Produc-
tion people scrutinize a product
sample as if it were something
they crafted themselves. They
feel the pain of imperfect product
as a personal defeat. They high-
five each other when they’ve
nailed the impossible. During the
holidays, they know full well why
the department is filled with fruit
baskets and champagne.

Sue K. Timmerman, Ryxooisc
Product Manufacturing Manager

here’s a night-and-day differ-
ence between the majors and

us when it comes to manufactur-
ing. They often own their plants,
Continued on page 80
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ALL BUDGET VIDEOS NEED

A LETTER OF REFERENCE

Master Sharp™, from
Rank Video Services
America, is the industry’s
first completely integrated
six-hour quality and
process control system for
the duplication of budget
videos. Unlike other budget
videos, those duplicated
with the Master Sharp sys-
tem deliver a consistently
high quality video, audio,
and tracking performance

that your customers will immediately see and hear. A
performance so fine it deserves to carry the letter “M”

logo on the package sleeve.

Of course, your customers
may not know that Master
Sharp has been under develop-
ment for the last five years, or
that it incorporates over 50

proprietary improvements in high speed video dupli-
cation technology. A technology that Rank Video
Services America, the world’s largest duplicator of pre-
recorded video cassettes,co-developed. They may not

Rank Video Services America

AND NOW
THEY HAVE ONE.

know too that Rank only
uses chromium dioxide
tape in duplication that
takes place exclusively on
TMD machines in Class
100 Clean Rooms. Or that
Master Sharp Operators
must pass a rigorous six-
month training program.
No, they may not know
what goes into Master
Sharp, but they can use
their eyes and ears to judge

what comes out: fine quality video.
And when they do, they’ll know that budget videos

duplicated with the Master
Sharp program are well worth
buying. Then they'll start look-
ing for the letter “M” logo on
every budget video’s sleeve.
When they see it, theyll buy it

confident of its quality.

Master Sharp. It’s the next great advance in high
quality, six-hour video tape duplication that’s so
evolutionary it’s revolutionary.

11150 Santa Monica Blvd., Suite 700, Los Angeles, CA 90025 * (310) 477-7755 FAX: (310) 477-7088
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and the production facility is at
their beck and call. An indie like
us has the coordinating night-
mare of using a different vendor
for each step of the process. All
our mastering is done at one facil-
ity out of Boston; pre-production
graphics are created in our Salem
office; the printed inserts come
from Minneapolis; our jewel
boxes are a custom trademarked
color and are produced on the
East Coast; and we are currently
pressing our CDs in Montreal.
Getting all the parts to come
together at the same time and
producing a great final product is
much like 1 imagine a conductor’s
job is in an orchestra. It's a beau-
tiful thing when you achieve it—
and so satisfving.

When | first started, we were in
the process of changing suppliers
and were interviewing CI) manu-
facturers. Once word was out, it
sparked a bidding war of the likes
which have never been seen in the
industry. Of course, price is only
an issue once all the other criteria
have been met: quality. service
and turn-time. With our decision
to use Americ Disc. we are expe-
riencing that and more. And with
the passing of NAFTA, the cus-
toms issue is virtually gone.

The real fun is in seeing what

WHEN PRESIDENT
REAGAN PUT [THE
VIDED] ON, IT WASN'T
“THE RAISING OF
THE TITANIG,” IT
WAS “SHANGHAI
SURPRISE” WITH
MADONNA.

—Ruth Gisero, PolyGram
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the next great packaging chal-
lenge will be. We are currently
working on a limited-edition
AU20 series with souped-up mas-
tering, a 24K gold dise and some
unique packaging to present it all.

Gary Kors, SHANACHIE
Product Manager

[ Isually, when it comes to get-
ting product out on time, we

have good control over the ele-
ments. But that wasn’t the case
for our last April releases, thanks
to the national truck strike.
Everything was shipped, and the
next thing we knew, it was stuck
in a Long Island railroad yard. It
was very frustrating. Normally,
when something goes wrong, 1
can get on the phone and correct
it or find out what happened. We
called shippers and their hands
were tied. In this case, there was
nothing we could do. We had to
start from square one and say,
“Well, we can’t trust the strike,”
and go back into production again.

Michael Jerling, one of our
artists with an April release, had
some gigs coming up, and he real-
ly needed product. We putin a
special order of 500 pieces and
had them drop-shipped to him so
he would have product at his
shows. It was down to the wire for
him. Fortunately, we can do things
like that quickly, if the oceasion

calls for it.
Continued on page 83
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CASSETTE
DUPLICATOR
THEY COULDN'T

Ever wonder why so
many duplicators choose
Panasonic? And why no

and changeover time; Hi-Fi
stereo sound with indepen-
. dent channel control; direct-
other company has matched drive take up and supply reel
Panasonic's Video Cassette Duplicator perfor- motors that reduce back-tension and prolong
mance? Two of the best reasons  head life; high silicon scanners that increase
are the AG-6840H Recording machine life; auto-head cleaners that reduce
Duplicator and the AG-6850H routine maintenance; and loop-through remote
Recording/ Playback Duplicator.  control for easy connec- Audio Meter Unit (opt.)
Both of these advanced tion and operation. et

models feature Panasonic's What prevents the

Auto-Changer (opt)  |ntelligent Quest (1Q) Transport competition from dupli-
System for durable, jitter-free operation; super- cating Panasonic Video Cassette Duplicators'
compact size and low power consumption to success may boil down to this: Before you can
increase capacity and lower operating costs; make a better duplicator, you should be able to

Auto-Changer options that save tape handling make one as good. Panasonlc

Broadcast & Television Systems Company

For more information call: 1-800-528-8601 (Upon request, enter product code 08)
One Panasonic Way, Secaucus, NJ 07094,
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REPLitech Preview

Exhibits And Seminars Draw Record Numbers Of Recording Duplicators And Replicators

—_—————

{1
1

11

(8 styles)

R

I |
| I |

CD Binder |
(18 styles) |
|

Tampersesistant
\ | self-adhesive
l | (3 styles)

Imagepak
2 Disc
Binder Page
| Only one company  «sves
Jewelpak
e makes Safety-sleeve
compact disc packaging
Whether it is a promo, multi-disc set, or lower
distribution costs, Univenture has stock and
custom products that use the patented
viewpak Safety-sleeve construction for any application. (&“'s‘;;‘:"s)

b

UNIVENTURE

CD PACKAGING & STORAGE

P.0. Box 28398 » Columbus, Ohio 432280398
1-800-992-8262 o FAX (614) 5292110

By Steve Traiman

he exciting prospects for new

optical CD formats and the
opportunities for expansion into
new markets should draw a
record turnout from the U.S.
recording industry to the third
REPLItech International, June
14-16 at the Santa Clara (Calif.)
Convention Center.

Well over 5,000 attendees are
expected, significantly ahead of
last year’s figure of about 3,000
(which had doubled the first
event), according to Pat Casey,
seminar program co-ordinator for
co-sponsor and manager Knowl-
edge Industry Publications, Inc.
(KIPI). “The headquarters West-
in Hotel was sold out before we
mailed the brochure,” says Casey.

Her enthusiasm is shared by
Charles Van Horn, executive
director of co-sponsor ITA, who
says, “Anyone in the duplica-
tion or replication end of the re-

cording industry is going to be
there.”

Both are buoyed by the first
REPLItech International in
Europe, which drew more than
1,200 participants to Munich in
April. “As the first meeting in
Europe dedicated to replicators
and duplicators, the hands-on
experience of a real ‘equipment
show,” was a potent draw,” says
Van Horn. “We had 75 companies
exhibiting in a show that concen-
trated on European needs.

“For ITA, it gave us a real
foothold and an opportunity to
expand our current membership
mix of about 80% U.S. and 20%
international. Most important, we
picked up some new member
firms that want to contribute to
the improvement of recording
product in all formats—audio,
video, optical and floppy disk.
ITA is known for its work on

developing manufacturing stan-
dards, and we see continuing
progress in this vital area.”
REPLItech in Santa Clara will
feature more than 200 exhibitors,
including many that made impor-
tant introductions in Munich.
Included is Pilz, a leading CD
replicator in Germany, which is
making its complete replication
equipment systems available for
the first time. Other exhibitors of
particular interest to the record-
ing industry, according to sales
manager Ellen Parker, include
Robi-System, with a new sub-
strate for CD manufacturing;
Galic Maus and Krauss Maffei,
with a new robotless front end for
CD replication; Optical Disc Man-
ufacturing Corp., with advances
in high-density mastering; and
ODME, with an entry into offset

printing for CD.
Continued on page 84

THE REPUTATION IS QUALITY.

THE ADVANTAGE IS SERVICE.
THE MOTIVATION IS COMPETITIVE PRICING.

THE SOURCE IS SANYO

Vere e ot

CD-ROM
CD-AUDIO
CD-G

CD-I

NAIRD

EAST COAST

TOM VAN GESSEL
PHONE: (203) 329-1533
FAX: (203) 329-1635

MIDWEST

MARY CAMPBELL
PHONE: (317) 935-7574
FAX: (317) 935-0174

*GLASS MASTERING
*REPLICATION

*24 CARAT GOLD SPUTTERING

*MULTI-COLOR PRINTING

*SHIPPING/DISTRIBUTION

*SPECIAL PACKAGING

*WAREHOUSING

WEST COAST

DEBORAH JANUS
PHONE: (714) 536-0025
FAX: (714) 536-1700
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Continued from page 81

Jexeuy Kuorz, Sy Reconss
Senior Director of Graphic Arts Production

arketing people want the
best for their artists, and we
are part of the mix that makes it
happen on a daily basis. Every sin-
gle job requires special attention,
& because each package is unique—
| whether it’s an intricate boxed set
or an eight-page booklet.
Everything is very fast-paced
around here. In the music industry,
when someone says, “I want it

now,” that means, “right now or an hour ago.” There is no margin for
error; we have to do it right the first time.

Recently, Sony Music set up a computer-graphics system and went
from doing things traditionally, using mechanical boards, to working
on Macintoshes. It gives the designers power they didn’t have before.
They can now take a photograph and make it into a piece of art. It has
made our responsibility, as a production department, more difficult
because it’s sometimes hard to make those designs happen. Due to
these new capabilities, we’re going through a learning phase—but the
resulting designs we are coming out with are great.

rocluction
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Lisa Ovra, Vircin Reconss
Director of Production

e have Monty Python on our

label, and one of their releas-
es is called “The Final Rip-Off.” It’s
a double-CD set that has all the
best skits. By mistake, both of the
discs were pressed with the same
musie, and we had to remanufac-
¥ ture and import them from Eng-
‘% land. Because of the title, many

i consumers thought the mistake

: ¢ was intentional—that it really was
a “rip-off.” People began to figure it out, and every time we got a con-
sumer complaint, we had to send a replacement.

We do reply to all of our letters. Some alert us to real problems, but
some are very funny. Yesterday, we got a letter from a consumer who
was irate because he preferred to hear some of the music faded differ-
ently on a record. He wanted us to change it and said he would send us
a check. We explained how much mastering and record making really
cost. I asked him for a check for $2,500 dollars and told him I’d see
what I could do. I'm waiting for his check. I

INTERNATIONAL
PACKAGING
CORPORATION

J \\\ ;‘

\\

‘.-\-.

\

Your “Clear”'Choice For Quality Jewel Boxes
At International Packaging Corporation. quality is our main objective in all we
do. This unwavering commitment to quality is reflected in all of our products.

That is why we take immense pride in providing what we believe to be
“clearly” the highest quality Jewel Boxes, Mini-Disc Jewel Boxes. “Stretch
Cases', and Cassette Boxes availabje in the imdustry. ‘

5601 Industrial Road * Fort Wayne, Indiana * 46825-5196
Ph.: 219-484-9000 ¢ Fax: 219-482-8941

-

g

’ \
> SR R ¢
‘ 8960 Eton Ave

-
|

Canoga Park, (A 207
m%"852'3]24
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USUALLY, WHEN IT
GOMES T0 GETTING
PRODUCT OUT ON
TIME, WE HAVE 600D
GONTROL OVER THE
ELEMENTS. BUT THAT

WASN'T THE CASE
FOR OUR LAST APRIL
RELEASES, THANKS T0
THE NATIONAL TRUCK
STRIKE.

—HGary Korb, Shanachie
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REPLitech

Continued from page 82

After an opening-day keynoter
session, attendees have the
opportunity to participate in one
or more of four “tracks”: optical
disc, videotape, audiocassette and
computer diskette.

Topics and keynoters include
“Status Report On The Media
Manufacturing Market,” by Eliot
Minsker, KIPI chairman and
CEO; “REPLItech International
Technology Report,” by Robert
Pfannkuch, Telefuture Partners;
and “An Insider’s View Of The
Video Market” plus “The Future
Of Entertainment Media,” by
Richard Kelly, Cambridge Associ-
ates. A panel on “Rights Protec-
tion And Piracy” will include rep-
resentatives of the RTAA and
IFPI, CD-ROM and video anti-
copying firms, and a copyright
attorney.

Optical Disc topics and presen-
ters June 15 include “Innovations
In CD Molding Technology,” by
George Galic of Galic Maus, and
Martin Eichlseder of Krauss
Maffei; “Quality Control Is In

The Process,” by consultant Tom
Whitworth; “High Density Mas-
tering And Video Compression
For CDs,” by Richard Wilkinson
of Optical Dise Corp.; “Facing
The New Formats,” by Bob
Hayes of Nestal/First Light Tech-
nologies; “Technology And Manu-
facture Of Magneto-Optical (MO)
Dises,” by Art Rancis of Sony
Recording Media Products
Group; “CD Art: Printing For
The Picture Dise Market,” by
Sjors Zangaalen of ODME; and a
“MiniDisc Workshop” with repre-
sentatives of Sony, ODME and
Blazers, among other manufac-
turers.

The U.S. Optical Disc Manufac-
turing Association, formed at last
year’s REPLItech under the
leadership of Bert Gall, Philips
Consumer Electronics, is largely
responsible for the June 16 Opti-
cal Disc Track topics. Included
are “Better CD Quality Through
Standardization,” by John Town
of Nimbus, and Martin Ledford
of Denon; “CD-ROM: Tightening
Parameters,” by Don Veri of
Metatec; “Disc Evaluating And

rocuction
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AFTER AN OPENING-
DAY KEYNOTER SES-
oION, ATTENDEES HAVE
THE OPPORTUNITY TO
PARTIGIPATE IN ONE
OR MORE OF FOUR
“TRAGKS™: DPTIGAL
DISG, VIDEOTAPE,
AUDIOGASETTE AND
COMPUTER DISKETTE.

Testing,” by Charles Rogers of
Cinram; “Packaging: Trends And
Alternatives,” by Jim Gillerist of
PolyGram Manufaecturing And
Distribution Center; “CD Identi-
fication To Prevent Piracy,” by
Lee Albeck of WEA Manufactur-
ing; “New Raw Materials Process
For CD Replication,” by a Robi-
System representative; and

‘. ‘.‘ , i
ecutive VP Charles Van Horn (right) with board members Bill Smith

(left) and Phil Pictaggi af the ‘94 REPLItech/Munich

“Measurement Of Jitter And
Length Deviation On CDs,” by
Gerhand Papst of Koch Digitald-
isc.

Audiocassette topics and speak-
ers include “Audio Duplication
Status Report, MiniDisc And
DCC,” by Bob Striano of Sony,
and J. (Koos) Middeljans of
Philips; “Facility Upgrades: Digi-
tal Bin Technology,” by Jim
Williams of Gauss; “Increasing
Quality, Reducing Costs,” by
Michael Pepin of Klarity Kas-
sette; “Raw Materials Seleetion,”
by Dan Daley of co-sponsor
Tape/Disc Business; “Future Of
Multi-Channel Audio,” by Dennis
Staats of Dolby Laboratories;

“Duplicator Survival: Expanding
Into New Markets,” by Richard
Clark of AMI; “Packaging
Trends,” by Robert Conings of
Apex Machine; plus “Enhanced
Audio Duplication & Loading.”
For Videotape interests, topics
with confirmed speakers as of
presstime include “Real-Time Or
High-Speed Duplication?” by
Barry Sehwab of SABRE; “Justi-
fying Automation: A Question Of
Economies,” by Eileen Carbon-
neau of The Maine Source; “Ben-
efits Of Total Quality Manage-
ment (TQM),” by Hugh Coppan
of Quality Works; “Video Com-
pression & CD Replication
Basies,” by Adrian Farmer of

Custom Compact Disc manufactuing...in your own backyard!

CD's made 1inn IN. Y .C.

Call for our complete catalogue

Pt 4
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NAIRD

75 Varick Street, New York, NY 10013
= (212) 226-4401 FAX (212) 966-0456
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Nimbus; “Duplication Quality
Control Through To Inspection,”
by James Steynor of Aerosonic;
and “Enhanced Video Loading &
Automation,” by Mark Nevajans
of Tapematic. Other topics include
“Importance Of Mastering Stan-
dards For Duplication Quality,”
“Proactive In A Mature Market”
and “Trends In Videocassette
Packaging.”

Computer Diskette topies and
presenters include “Trends In
Software Manufacturing,” by
David Webster of Software Man-
ufacturing News; “Technology
Overview,” by John Depuy of Kao
Infosystems; “Importance Of
Duplication Drive Alignment,” by
James Buell of Accurite Tech-
nologies; “PCMCIA (Smart
Cards) Update,” by a PCMCIA
Association representative;
“What Do Software Publishers
Look For In A Duplicator?” by
David Tremblay of Software Pub-
lishing Assn.; “Quality Diskettes
Every Time,” by Kjeld Chris-
tensen of Trace; and “So, You're
Considering CD-ROM,” by Dave
Suden of Rimage; plus “How To
Run A Full Turnkey Operation”
and “Anything New In Packag-
ing” W

CASSETTE SINGLE

500 - $499.95 (Reorder - $349)
1000 - $799.95 (Reorder - $659)

Includes:

RUNNING MASTER

TEST CASSETTE

APEX PRINTING ON SHELL

1 COLOR WRAP-AROUND CARD
COMPOSITE NEGS ® SHRINK WRAP

500 CASSETTES $585
o COMPOSITE NEGS FROM YOUR CAMERA READY ART
o CASSETTE RUNNING MASTER
o TEST CASSETTE
o APEX PRINTING ON CASSETTE
+ 1000 x ONE-COLOR INSERT (500 FOR REORDER)

+ NORELCO BOX  CELLO WRAPPED
reorder anytime $385

1000 4-COLOR CASSETTES $899
* CASSETTE RUNNING MASTER

o TEST CASSETTE

« APEX PRINTING ON CASSEITE

+ 2000 x 4-COLOR INSERTS 1000 EXTRA FOR REORDER
» NORELCO BOX SHRINK WRAPPED

reorder anytime  $750 NAIRD

© Rainbo
e 1939

RECORDS & CASSETTE
1738 BERKELEY ST. = SANTA MONICA < (A 90404
> (310) 8290388 < Fax: (310) 828-8748
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CALL TOLL FREE
1-800-223-7524

Regular Classified: $4.85 per word, minimum order: $98.00
DISPLAY CLASSIFIED:
17 - 1 INSERTION
17 - I INSERTIONS
17 - 13 INSERTIONS
1% - 26 INSERTIONS
17 - 52 INSERTIONS
REVERSE ADVERTISEMENT: $17.50
POSITION WANTED: $65.00 PER COLUMN INCH
BOX NUMBER: $17.50/8ROADCAST/MEDIA: $80.00 PER INCH

[FORSALE |
COMPACT DISCS » 95¢ EACH

Billboard Classified Action Mart

Call Jett Serrette NY State - 212/536-5174 ¢ Qutside NY State - toll free 800/223-7524
Billboard Classified ® 1515 Broadway ¢ New York, NY 10036
**REAL ESTATE TO THE STARS**
For Real Estate information call Laura Rivchun
1(800) 223-7524 - in NY (212) 536-5173 ¢ NY OFFICE FAX # (212) 536-5055
800 223-7524 - For Classified Advertising Only

FAX YOUR AD
212-536-5055

$136.00 PER
125.00 PER
119.00 PER
111.00 PER
92.00 PER

Real Estate To The Stars
$65.00 per inch

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES

e\ Jewel Boxes « CD Blisters

::AMPLEIE LINE OFF }’now 'DROURELBé(D)EB%(;;(EB {Bulk from your C.D. ready master and label positives) minimum 1000 ?:” \ I)I;’s::l:'}‘ll;)z;:':dﬁ::s%
1 Min. - 126 Min MAXELL - SONY - TDK CRYSTAL POLY BOXES ‘ Complete CD and Cassette Packages Available in quantifies of 250/500/1000 ¥ price Guns » Mailers * Dividers
Looded COLOR CASSETTE LABELS &,
BASF CHROMIE PLUS, Studio Masterin SPUCING AN LEADER TAPE 1-800-874-4174 WRAPPING & PACKAGING
SUPSE it P ox

HRArm T | oars - assrzeemwris | U ERTRE A o CALL FOR A QUOTE Ry i LW

HIGH BIAS TAPE HI-8MM - CDR'S o e Digital Mastering Systems ® Digital Audio Duplication ¢ Compuhr Graphics ca\vl.&l’e\:_.{‘::l\\ t',m:.lf\:\rff, '“':';cmmlﬁv’ Si89.95!
U-MATICS NOW retailers & distributors . L-scalers available ‘

SONY - TELEX - NOW!

AFvVass - STt o B e NATIONAL 'I'APEngISC AT —

1110-48th Avenue North * Nashville, TN 37209

ON CASSETTE PRINTING - PRINTED LABELS & J-CARDS - SHRINK WRAPPING

Indie |abels » Budget & Cut-Out CID's. Tapes. LP's
Novelties « Comics/Rags = Accessories » Blank Tape

[.pERFORMANCE

CALL FOR 7 764 5th Avenue, Brooklyn, New York 11232 NRS
OUR FREE @ In New York Telephone: (718) 369-8273 \/
CATALOG [T 24 Hour Fax: (718) 369-8275 National Recording Suppbes inc.

TOLL FREE 1-800-538-2336

DISTRIBUTORS

2 ODAx S7. New Brunswick AL 089
Tel:908.545.3004 Fax:908.545. 5054

COMPACT DISCS ¢ CASSETTES ¢« RECORDS

ISHIRE

1000 CDS $2090 | CD & CASS PACKAGE

500 CASS $599

] 000 E AC H $2999 [Paychedeiia + Hoavy Metal - Punk - Jats - Biues + NAE - |

FINEST QUALITY PHONE:  (800) 423-2936 : Campus Records H

RECORD PROMOTION FROM YOUR 44.1 DAT AND COMPLETE IN-HOUSE FAX: (818) 569-3718 H Wholesale Distaibutor of |
, 7 Attention Label Exccutives: We can FOUR-COLOR COMPOSITE PROFESSIONAL ART DEPT. BURBANK, CALIFORNIA H “Deletions/Overstacks™  "“7ORT 2
EXPERIENSC‘_E'YE:’C?EI'LENCE‘ manufacture, distribute, promote ERINTERSEILM. o mz::: ::"I'}'l:)d EXPORT :
WOkang All Leading Natléna/ Charts. and market your finished product. ) é 1518) 783 6698 :
‘One Of The Foremost Our promo network gets results. [ ' & BIUE AN 4
Names in Music Promotion* AOR/Alternative, R&B Urban. p R@ p R s FarlelUmque Blend of Independent/and S11

| ” {: Mayor Label Closeouis and Oversiocks o

iRty Aoty 38, B mmrr bl [ o e

615-833-2052 « FAX 615-833-2101 o NORELCO BOX » SHRINKWRAP
100 - 12~ - VINYL

TESTS » LAQUER MASTERING » METAL PARTS « 2 COLOR LABEL »

Surcx Turtnarouns S1099.%

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢

Factory Oirect..

Best Vslues!

Manufacturing
In Our Plant!

SPECIALS -
“With This Ad Only”

500 - Cassettes - 8715
(1,000 Cassettes - $1,025)
Retail-Ready: FULL COLOR J-Card,
Test Cassette, Graphics Layout,
Typesetting & Film, Cassette Label,
Norelco Box & Shrink-Wrap (to 50 Min)

500 - 12" Vinyl - 8995
Retail-Ready 12" Single Package
Direct Metal Mastering, Set of 5 Test
Pressings, Label Layout & Printing,
Plastic Sleeve, Black or White
Die-Cut Jackets & Shrink Wrap
(10 14 Min, per side)

- Promo CD's - $895
Delivery in 15 Business Days!

Promotional Package includes: CD-R
Reference, One Color CD Label with
Layout, Typesetting & Film (10 25 Min.)

500 - Color CD's - $1,995
(1,000 CD's $2,285)
Retail-Ready: FULL COLOR Front
& Tray Card, free CD-R Reference,
2-Color CD Label, Graphics Layout &
Film, Jewel Case & Shrink-Wrap

| Best values in The industry! |

Call For Our Compiete Catalog
'EUROPADISKILTD:

75 Varick Street, New York, NV 10013

™ (212) 226-4401 FAX (212) 966-0456 ‘

COMBINATION SPECIAL '!
500 TAPES AND 500 CD'S

Conbination SpeciatPrica ¢

american pro digital inc

CD & CASSETTE
PRODUCTION

P.0. BOX 550 Tel :(315) 769-0034
ROOSEVELTOWN, N.Y. Fax:(315) 769-0342
13683-0550

1-800-APD-DISC

«

WLETE EIAL RN PACKACE

'$2,355

§00-43§-0403

Siannnufaacturinge:
» CD, Cassette * Video Duplication
 Full Graphics
U

1-800-737-7624

FOR COMPLETE COMPACT DISC,
CASSETTE & RECORD MANUFACTURING

QCA, INC. « 2832 SPRING GROVE AVE. « CINCINNAT!, OH 45225
(513) 681-8400 « FAX (513} 681-3777

Multimedia Manufacturing
does not have to be a puzzle
...make The Connection!

800-257-8157

Multimedia Manufacturing
CD/CD-ROM / CASSETTE / VINYL / VIDEO

Available on both East & West coasts
Free Warehousing
Mastering / All Packaging
Competetive Pricing
Personalized Service
THE MUSIC CONNECTION

175 FIFTH AVE. STE. 511
NEW YORK, NY 10010

Servicing the "Indies” since ‘79

MEMBERS OF NAIRD | NARM |/ ARM

[ S - e ——
- REPLIC ATION
PRINTING

TOTAL PACKAGING

GRAPHIC DESIGN STUDIO

s PO STERS

PERSONALIZED EXPERT SERVICE

“For Those Who Hear
The Difference

212 - 333 - 5950

330 WEST 58TH ST. NEW YORK, N.Y. 10019

OlLONQOdd

N

COMPLETE CD AND CASSETTE

500 CASSETTES $585
* COMPOSITE NEGS FROM YOUR CAMERA READY ART
* CASSETTE RUNNING MASTER
o TEST CASSETTE
+ APEX PRINTING ON CASSETTE
« 1000 x ONE-COLOR INSERT {500 FOR REORDER!
* NORELCO BOX CELLO WRAPPED

REORDER ANYTIME 5385

1000 CASSETTES $899
* CASSETTE RUNNING MASTER
* TEST CASSETTE
* APEX PRINTING ON CASSETTE
* 2000 x 4-COLOR INSERTS (1000 EXTRA FOR REORDER)
* NORELCO BOX SHRINK WRAPPED

REORDER ANYTIME 5750

WO Rainbo Ricsns k bussines

1738 BERKELEY

ST. ~ SANTA MONICA = CA 90404

10) 829-3476 » (310) 829-0355  Fax (310) 828-8765

1

¢

0

D2 ENTERTAINMENT

COMPLETE PACKAGE
500 CD: 1379.50 1000 CD: 1959.00

DAT or 1630, 2 color imprint,

4 color front card, B/W tray card,
jewel box, shrink wrap.

Tel: 818 288-2123
Fax: 818 288-7362

CD Singles

$35 }

1 day turnaround - w / Inserte

O
Blg Dreams Studio  706-945-6160

¢

CDh MANUFACTURING

BEST 19,1 ¢

BLANK TAPE & ACCESSORIES
Widest Solection Axywhere!
Call For Free Catalog

(800) 355-4400
@ rosoryrraL

avters A
161 WILSH 00AD HORSHAM, PA 19044

) $ 0000000000000 000000000080¢

1000000000560 04
R

H‘F(’("

¢
¢
¢
0

LOW LOW PRICES
FAST DELIVERY
DESIGN/PRINTING

WILL NEGOTIATE!

1-800-800-4769 K

“““wwx

¢
¢
¢
¢

Your choice from the most extensive listings
available. For tree catalog call (609) 890 6000
FAX: 1609) 890 0247 o1 write
SCORPIO MUSIC, INC
P.O. Box A
Trenton, NJ 08691 0020

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S
TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
SEareRs) MIAML FL 33166
ONLY Phone: (305) $91-2188
Fax: (305) 591-7210

BUSINESS

OPPORTUNITIES

ROCK GROUP

With large nationwide fan base
100,000 plus looking for
independent label deal or financing

Call (213) 612-2930

PROFESSIONAL
SERVICES

(Computer Animated Technologies)
Producing InterActive CDs
Consulting * Special F/X ¢ Morphing
3D Animation * Video Dlgiﬂzlng

oice (317) 926-9969 Emall. Katka23 @ e

REAL ESTATE RATES
Rate $653
1 Inch by 1 Column
See Coupon For Detalis
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HELP WANTED RECORDING STUDIO FOR SALE

your work to:

SPECIALTY LABEL WITH MAJOR DISTRIBUTION

Needs person with significant experience on Sonic Solutions
digital audio workstation to assemble, edit and EQ music for
cassette and compact disc production. Looking for someone
musically trained and qualified to produce artists/projects as
well. Must be mature, repsonsible, efficient and unflappable.
Immediate opening. Submit resume and tape/CD samples of

Box 8165
Billboard Magazine
1515 Broadway
New York, NY 10036

CRYSTAL - SOUND RECORDING STUDIOS - HOLLYWOOD, CA.
FOR SALE

25 years of HIT RECORDS - 100 Top 10’s - 22 Grammy’s - 1 Oscar
5 Albums of the Year - Established business - All equipment -
Hand crafted consoles - Vintage microphone collection — EVERYTHING ! ! |
Call ANDREW BERLINER - (213) 466-6453

REALESTATE
TOTHESTARS

COMPUTERS FIXTURES

Computers & More . . .
POS - Inventory - Management System for:
Music Stores - Distributors - Mail Order
Quick Point-of-Sale - Customer History

SALES REPS

Fast growing, national independent
distributor has several openings for sales
rep positions in various parts of the U.S.
Applicants must have at least 5 years
experience in music store sales and
have a good understanding of music and
music store operations. Interested
parties should contact Renny Martini,
V.P. Sales, Allegro Corporation, 12630
N.E. Marx St., Portland, OR 97230 ¢
(800) 288-2007. All applications kept
confidential.

America’‘s Independent Distributor

COPYRIGHT LICENSING-RECORD COMPANY

Prominent NY based record
company seeks person with a
minimum of one year’s experience
in mechanical licensing. Applicant
must have strong mathematical
skills, organizational ability, and
experience with sampling and
recording contracts. Please send
resume and salary requirements to:

Box 8164
BHiboard Magazine
1515 Broadway
New York, NY 10036

y Tracking - Bar Code Printing
Multiple Vendor - Purchase Orders
Single Station - Multi User and Multi Site -
Call Now & Save! Phone: 305-534-0999

* FREE CONSULTATION *

SENIOR MUSIC BUYER

Hastings Books, Music & Video Stores,
Inc., a fast growing specialty retailer of
multi-media entertainment products is
seeking a Senior Music Buyer. Qualified
candidates will have five years
purchasing experience for S0+ stores,
successful results and understanding in
the use of a computerized buying
system, excellent negotiation and
communication skills. Send resumé
with salary history in confidence to

Gail Ward, Hastings,
P.0. Box 32270, Amarillo, TX 79120

TWO ADVERTISING
ASSISTANTS NEEDED (ONE IN
NEW YORK AND ONE IN LOS

ANGELES) TO ASSIST
BILLBOARD MAGAZINE AND

AIRPLAY MONITOR

ADVERTISING SALES STAFFS.
HEAVY PHONES, FAXING,
TYPING, AND MAILINGS, AS
WELL AS OTHER
ADMINISTRATIVE
RESPONSIBILITIES. ENTRY-
LEVEL SALARY. NO PHONE
CALLS. SEND RESUME &
COVER LETTER TO:
Billboard Magazine
1515 Broadway -14th
New York, NY 10036
Atin: Dept. MJ

MARKETING - VICE PRESIENT:
Midwest Company seeks V.P. - A&R and
Marketing. Must have background in
music acquisition or product
development, packaging and promotion,
strong understanding of A & R and
overview of sales support requirements.
Good organizational, management and
negotiation skills a must.

MARKETING — MUSIC PRODUCT
MANAGERS:
Excellent opportunity for 2 experienced
managers to spearhead launch of 2 new
product lines. Must have knowledge of
music creative development, packaging
and product line development in either
CHILDREN'S MUSIC or KAROAKE.
Strong organizational and negotiation
skills required.
Interested candidates send resume and
salary requirements to:
Bex 8160
Billhoard Magazine
1515 Breadway
New York, NY 10038

RecordTrak

Computerized | ory Management

forR ores

=3008

Fax 203-269-3930

800-

Voice 203-265-3440

YSL COMPUTER SYSTEMS
MEAN MORE PROFIT!

Call or fox todoy to see why YSL is undeni
ably the leader in computer systems far
music and video retailers and wholesalers.
We built 20+ yeors of music and video in
dustry experience into our computer systems
to help make your business more profitable.

YOUNG SYSTEMS LMITED  Phone (404) 449-0338
Fax (404) 840-9723
Australia: {08) 338-2477
6185 Buford Hwy Ste C-100; Norcross, Ga 30071

PUBLICITY DIRECTOR

Established mid-sized label seeks
Publicist extraordinaire. If you have
the connections, can achieve the
results, and like people, send your
letter, resume and salary history to:
Box 8161
Billboard Magazine
1515 Broadway
New York, NY 10036

NASHVILLE MUSIC
VIDEO REP
WANTED FOR HIGH PROFILE PRODUCTION
COMPANY. MUST RELOCATE TO OR LIVE
IN NASHVILLE. RECORD CO. AND/OR
PROD. EXP. REQ.
BOX 8183
Billhoard, 1515 Breadway
Now York, NY 10036

POSITIONS WANTED

‘““Hello There! | have a
“Distinct” speaking voice.
Interested Talent Agencies/
Employers please dial 617-
298-3437 for a sample tape
and resume.”

BILLBOARD CLASSIFIED
1-800-223-7524

212-536-5174
Jeff Serrette

Fox (719) 833-1900 0243) 775419 Fax 0243) 776327

POSTERS

$ POSTERS $
Revolutionary display fixture stocks over
220 full size posters in a 19"x24" area.
Great for music retailers! Call for a free

brochure - 1-800-524-1200.

American Arts & Graphics, Inc.
$ CONCENTRATED PROFIT $

STORE FOR SALE

FOR SALE
3 CD/Tape Stores in Major Southeastern City
Surrounding towns. Stocked - Staffed
Good Volume. Excellent Strip Center Locations.
Available Separate or as package.
Box 8162, Billboard Magazine
1515 Broadway, New York, NY 10036

FACTORY DIRECT

*CD JEWELBOX STORAGE
CABINETS. In Stock Now, No
Waiting. Choice of colors, 2 sizes
2 drawer, 570 Capacity, $234
3 drawer, 855 Capacity, S289

Prices INCLUDE locks. Textured

steel construction.

*CD JEWELBOX SHELE, 2-TIER.
Gridwall, Slatwall, Pegboard. 8
facings, capacity 64. 25" long,
double tier. Black, white, grey.
Adjustable dividers. “Flip-thru”
browsing. Use for CD-ROM

Architectural Merchandising Floor

Plans at no cost or obligation.

*JEWEL BOX OR LONG BOX
COMPACT DISC DISPLAYERS

*AUDIO CASSETTE DISPLAYERS
*LASER DISC DISPLAYERS
*VIDEO CASSETTE DISPLAYERS
*ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS

& & NEW! % N

*COMIC BOOK DISPLAYERS
*TRADING CARD DISPLAYERS
*COLLECTIBLES DISPLAYERS
For Gridwall, Slatwall, Pegboard
*GLASS SHOWCASES
Stocked in Chicago, Baltimore.
Los Angeles, and London, England
Free 100 Page Color Catalog
128000433¢3543
Ask for Jim McFarland
Fax: 213 624-9022

ouU J

A
MLUIN

A prime exomple of how to protect your basic cash
reserve account ogoainst inflation is by buying this
fond. Ideal location of tract for sale with Snoke River
frontage with exclusive access to river. West-
Northwest of Jockson. 7 miles, 10 acres.

PENNY GAITAN, BROKER

Hazen Realty ¢ 4-5 P.M. Weekdays
800-227-3334

GOSHEN, N.Y,
HORSEFARM
Orange County
37 acres, 30 x 100’ Barn, Paddocks,
1/, mi. track, 3 BR., 2.5 Bath Main
House, 4 BR tenant house.
Askg $485,000. (914) 342-1256

BUILD Your ESTATE HERE

30 Ac's surrounded by hardwood forest,
wild life abounds! nestied in the western
sloop of the Cumberlands Mid-Tenn.
Gentle roliing land layed perfect for that
certain person of discriminating taste—
made for the up—and comers or the one
that's there now! convenient to Nashville.
CALL FREEDOM PK.
1-615-243-2323
5-8 pm cst
agents weicome 175K

1 2888888848888 88 8 ¢
* FIRE ISLAND PINES *

Rent a 2, 3, or 4 bedroom house in Fire*
Island’'s most prestigious community

% for the season, month or week ... or
*purchase your own oceanfront, bay-*

front co-op or fixer-upper.

ISLAND PROPERTIES *
* REAL ESTATE & MGMT. CORP. *
(516) 597-6900
1 8 0 6 6.8 888 6668 8.8 8¢

TALENT

17 PIECE ORCHESTRA

Jagon Entertainment, Chicago is currently
accepting resumes for a Latin Rhumba/Salsa
Orchestra to perform at Cofombian Independence
celebrations, held July 14th thru 24th of 1994,
Aspirant workers must possess a good repertoire
in “‘Salsa/Music” (i.e.: horns,-section. w/bongo,
conga, timbale, & keyboard accompaniment)
native to Coastal Caribbean Colombia; w/one
year exp. Salary of $2.500.00 to $3,000.00 per
group/performance, & 3 mandatory practice
sessions of $800.00 (4) hrs. per session.
Interested parties may submit resume along w/
demo recording to: Josd A. Gonzalez, Jagon
Entertainment Ent., P.0. Box 138274, Chicago, IL
60613-8274, Home Off. Fax: (312) 583-4145

Unusual large and small farms, estates,
country chateaux, Newport “cottages”,
orchards, & land on/near the water.
$150,000 to $8 + M. A timesaver for serious
buyers. $25/yr. (2x/yr) for 150 private,
secluded or exclusive area listings in MA &
RI. FARMS & COUNTRY NEWSLETTER,
BOX 3592, NEWPORT, RI 02840
(confidentiality assured - list not sold)

SECLUDED, custom designed 4000 sf,
4-level contemporary on 9 acres in
MARION, MA. Excellent sailing, fishing,
golf and beaches in extremely attractive
small town within 1 hr from Providence or
Boston. $550,000. FARMS & COUNTRY
R.E, INC. (401) 849-7064

NATIONWIDE TALENT SEARCH
SEEKING: » BANDS = ARTISTS
* ACTS x SONGWRITERS

» Alltypes of originol music considered.
» FREE Promotion & exposure if you qualify.
 This is o coreer-launching opportunity!

Send o aossatte of your music with nome,
oddress, phone & best time o contod to:

RODELL RECORDS
P.0. Box 934578  Hollywood, CA 90093

NEAR WOODSTOCK, NY

Stylish carriage house with 3200’
8q. of renovated offices. Could
convert to living quarters or studio.
Income-producing apartments on
property. 12 minutes to Festival.
Sale or rent. (914) 339-6900.

MAXELL oK A
TAV KIS0 17907120 199 famaedd 1149

M-F,8-5 VISA, MC, DISC. 220 98nG 51 BUTLER. PA 14003

(Continued on page 88)
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WE PAY TOP

CD's-Cassettes

Videos &
Audio Books

WE BUY IT ALL
(516)420-8300

FAX(516)420-8455 - CALL NOW!

CASH-CASH -CASH
Top $ paid on CD's, Cassettes,
LP’s, Music Books, Rock
T-shirts. No quantity too big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

WE PAY MORE
FOR YOUR INVENTORY !
AUDIO » VIDEO + GAMES & MORE
Value Muslic Concepts Inc.

404-919-2115 1w 404-919-2219

““We are cash buyers of un-
wanted LP’s, Cassettes or
CD’s.” No quantity is too
large or small. We pay the
freight. Call:

(609) 890-6000.

ACCESSORIES

PROSING Karaoke

FreeCatalog: World's largest
| selection. All Brands of equipment
CD+G.LD's.Vocal Eliminalors.

g Players.Speakers. Mics

CSP/P.O.BOX 1106

) Bridgeview.IL60455

\ (ﬁ 1-800-800-8466
ANNOUNCEMENTS

BILLBOARD’S
TAPE
DUPLICATION
SPOTLIGHT

The process of tape
manufacturing
and duplication

involves some critical

decisions. You can help
make these decisions easier
for our 200,000 plus
readers worldwide.

ISSUE DATE -
JULY 23rd

DEADLINE
JULY 8th
FOR YOUR AD-(212) 536-5055
Call - (800) 223-7524
JEFF SERRETTE

|

LIFELINES

) S

BIRTHS
Boy, Paul, to Jorge and Maria Ra-
quel Franck, May 16 in Miami Beach,
Fla. He is VP of the DMP Organiza-
tion there, and was one of the found-
ers of Laser 102 FM in Buenos Aires.

Girl, as yet unnamed, to Peter Dean
and Emma Dicketts, May 27 in Lon-
don. He is a U.K.-based contributing
editor to Billboard. She is a publicist
with London PR company DSA.

Boy, Julian Cesar, to Larry and De-
borah Khan, May 28 in New York.
He is senior director of R&B promo-
tions for Jive Records.

Boy, Rory James, to Paul and Jane
Fenn, May 28 in London. He is co-di-
rector of Asgard Promotions there.

Boy, Benjamin Taylor, to Danny and
Cheryl Strick, June 2 in Los Angeles.
He is senior VP/GM of BMG Songs.

Girl, Hanna Grace, to Ken and Robin
Schlager, June 3 in Montclair, N.J.
He is managing editor of Billboard.

MARRIAGES
Richard Rene to Kim A. Haller,
April 16 in San Francisco. He is direc-
tor of development for Westwood One

FOR THE RECORD

Aa story on the BMI wards in
the June 4 issue should have indi-
cated that Warner Music Group
and Warner/Chappell Music Inc.
are one entity.

A story about heirs of song-
writers seeking a delay in a new
ASCAP royalty plan in the June
| 11 issueincorrectly stated the re-
lationship of Ellen Donaldson to
the songwriter Walter Donald-
son. She is his daughter.

The June 11 story on Missis-
sippi blues labels should have
stated that Rooster Blues was
founded in Chicago in 1980.

An item in the June 11 Rap
Column mistakenly identified
Wu-Tang Clan member Ghost
Face Killer as the perpetrator of
a physical attack on journalist
Cheo Coker. Master Killer, an-
other member of Wu-Tang Clan,
was the person responsible.

An album review of Toad The
Wet Sprocket’s latest Columbia
release, “Dulcinea,” should have
stated that the album is the
band’s fourth release. Also,
Toad’s previous album, “Fear,”
went platinum. The band will not
| be touring with the Cranberries. '

The dates of the Mavericks ap-
pearances on “The Late Show
With David Letterman” and
“The Today Show,” listed in the
June 11 article on the band, are
July 28 and 29, respectively.

Entertainment’s international de-
partment in Culver City, Calif. She is
director of business development at
Radio Promotion Media Consultants
in Calabassas, Calif.

Pete Anderson to Melissa Greene,
May 7 in Bermuda. He is VP of sales
at Atlantic Records. She is VP at
Ardmore, Pa.-based Collectible Rec-
ords/Gotham Distributors.

Chris Jones to Terry Lang, May 14
in Norman, Okla. She is a member of
Word recording group Point Of
Grace.

Mark Mason to Dee Lonergan, May
28 in Nashville. He is RCA Nashville
product development sales assistant.

Gregory Carl Charley to Johnetta
Evans, June 4 in Detroit. He is a
singer/songwriter/producer and a
member of Barden Records record-
ing group Kiara.

Brian Wasiak to Lisa Bauman,
June 4 in New York. She is produc-
tion coordinator of Jim Henson Rec-
ords.

Jeremy Mark Davis to Lois Lerner,
June 5 in New York. She is director
of marketing at Sony Wonder.

DEATHS

Dwight Johnson, 48, of lung cancer,
May 3 in San Antonio. Johnson was
operations director for concert pro-
moter Stone City Attractions. He
worked for the company for 10 years,
beginning as supervisor of T-shirt
sales. He is survived by his mother,
Evelyn; his brother, Dewey; his sis-
ter, Cindy Jones; and his aunt, Ruth
Langford.

Sondra Gair, 70, of breast cancer,
May 25 in Chicago. Gair was a vet-
eran radio journalist who had been
with WBEZ Chicago since 1974, and
had been executive producer and host

of the station’s midday talk show
since 1986. She was inducted into the
Chicago Journalism Hall of Fame this
year. She is survived by two sons,
Judd Rose and Roger Rose; a daugh-
ter, Patricia Sweeney; a brother, Sey-
mour Gair; her mother, Rose Gair;
and three grandchildren.

Stan Reynolds, 44, of a heart attack,
May 30 in Washington, D.C. Reynolds
was afternoon air personality on
WASH Washington. He is survived
by his wife, Karen, and three chil-
dren.

Jimmy Fernandez, 29, of a brain tu-
mor, May 23 in London. Fernandez
was bass player with the God Ma-
chine, which released three EPs and
an album, “Scenes From The Second
Story,” on Fiction Records. The band
had just finished its second album,
which will be released later this year.

Wally Fowler, 77, drowned June 3 in
Dale Hollow Lake near Nashville. He
had been fishing. Fowler was a song-
writer, singer, concert promoter, and
founder of the Oak Ridge Boys.
Known as “Mr. Gospel Musie,” he got
his start at age 18 with the John Dan-
iel Quartet, the first gospel quartet to
join the Grand Ole Opry. In 1945 he
founded the Oak Ridge Quartet,
which eventually became the Oak

Ridge Boys. Among the songs Fowler
wrote were “That’s How Much I Love
You” (a million-seller for Eddy
Arnold) and “I Couldn’t Believe It
Was True” (recorded by Willie Nel-
son). He was inducted into the Gospel
Music Hall of Fame in 1988. He is sur-
vived by his wife, Judy Moss Fowler,
and two daughters, Hope Kimmer
and Faith McCoy.

Earle Warren, 79, of complications of
a stroke and kidney failure, June 4 in
Springfield, Ohio. Warren was an alto
saxophonist and singer best known
for his work with the original Count
Basie Orchestra. He joined Basie in
1937 and remained with the group for
13 years, except for 1946, when he led
and recorded with his own band. In
1950 he left the Basie orchestra. He
appeared on “The Sound Of Jazz” tel-
evision show and performed at count-
less festivals. In the ’50s and '60s,
Warren led a band for rock impresa-
rio Allan Freed, managed James
Brown and the Platters, and con-
ducted Diana Ross’ band. In 1972 he
started the Countsmen, and played
with that band until his retirement in
1992.

Send information to Lifelines, c/o
Billboard, 1515 Broadway, 14th
Floor, New York, N.Y. 10036 within
stx weeks of the event.

CALENDAR |

A weekly listing of trude shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

JUNE

June 22, Music & Performing Arts Unit Of
B'nai B'rith 30th Annual Awards And Dinner
Dance, honoring Clint Black and Vanessa Wil-
liams, Sheraton New York Hotel & Towers, New
York. Toby Pieniek, 212-782-1260.

June 22, Fan Club Organization, Classes Un-
limited, South Pasadena, Calif. 818-441-5977.

 GOOD WORKS

JAZZ ASPEN, June 22-26 in Snow-
mass, Colo., will include two charitable
endeavors. One program, in collabora-
tion with The Aspen GrassRoots Expe-
rience, will be targeted at 50 teen-ag-
ers with leadership potential who will
attend the jazz festival and participate
in leadership training sessions to train
them as peer counselors for the AGAE
program. Also, the festival reports a
donation of $3,000 to John Denver’s
Plant It 2000 Foundation in support of
tree planting projects in the village of
Snowmass. The funds were raised from
sales of the 1993 official festival T-
shirt, donated by the Esprit Founda-
tion. For more info, contact Don Lu-
coff at 212-353-2334.

TWO FEEDINGS: Retail chain Moby
Disc Records, BAM Magazine, and
KROQ-FM L.A. have teamed to spon-
sor Feed The Hungry While You Feed
Your Ears, a promotion designed to
collect canned food for Los Angeles’
hungry. From June 3-June 19, anyone

who brings a canned food donation to
one of Moby Disc Records’ seven
Southern California locations will re-
ceive $1-$5 off anything in the store.
Radio ads on KROQ-FM and a two-
page spread in BAM are supporting
the drive. The donated food will be
given to the Los Angeles Regional
Foodbank, a private, nonprofit group
that obtains usable food and related
products for distribution to charities
that benefit people in need. For more
info, contact Lorie Burstein at 213-
234-3030, ext. 139 or fax 213-234-0943.

FLOOD BENEFIT: Proceeds from a
concert featuring Merle Haggard &
the Strangers July 4 at the Frontier
Palace in Piedmont, Ala., will benefit
the Piedmont Disaster Relief Fund.
Also appearing are Les Meekins & the
Stoned Country Band, David Shelby,
and Anne Marie. For more info, call 1-
800-284-7922.

June 23-25, Summer Consumer Electronics
Show, McCormick Convention Center, Chicago.
202-457-8700.

June 23-25, Bobby Poe Convention, Sheraton
Premiere, Tyson's Corner, Va, 301-951-1215.

June 23-26, National Assn. Of Radio Talk
Show Hosts Convention, location to be an-
nounced, Los Angeles. 617-437-9757.

June 24, EI Premio ASCAP Latin Music
Awards, Amnesia International, Miami. Gwynn-
Ellen Wardrop, 212-621-6233

June 24, Make It Big In Concert Promotion
And Live Entertainment Booking Conference,
presented by Horizon Management, various loca-
tions, Binghamton, N.Y. 607-724-4304.

June 25, “Music Publishing And Negotiating
The Single-Song Agreement,” seminar presented
by Sun Entertainment, Seton Hall University of
Law, Newark, N.J. Troy Griffith, 908-381-9238.

June 25, Symposium On Opportunities In
Broadcasting, presented by On The Air Studios,
Sobolsohn School, New York. 800-766-6247.

June 30-July 3, 24th Annual Roskilde Festi-
val, various locations, Denmark. 011-45-42-36-
6613.

JULy
July 7-10, Upper Midwest Communications
Conclave, Downtown Hiton & Towers, Minneapo-
lis. Tom Kay, 612-927-4487.
July 24-47, VSDA Convention, Hifton Conven-
tion Center, Las Vegas. 818-385-1500.

AUGUST
Aug. 4-6, International Country Music Work-
shop, Music City Sheraton, Nashville. 615-322-
9897.

Aug. 18-21, Jack The Rapper Convention,
Lake Bonavista Palace, Orlando, Fla. 407-897-
6959

Aug. 18-21, Sixth Annual POPKOMM Music
And Trade Meet, presented by Musikkomm, Co-
logne Messe, Cologne. 011-49-202-278-310.
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Hits Of The ’70s Sound Sweet Again To PDs

B BY ERIC BOEHLERT

NEW YORK—For many radio pro-
grammers, the phrase “songs from
the *70s” does not conjure up hits that
must be played again and again.
Thanks to the disco backlash toward
the end of that decade, much of the
distinetly *70s music got painted with
a tar brush, deservedly or not.

But with the inevitable revival of all
things '70s among nostalgic listeners
(bell bottoms, the Brady Bunch, and
Southern presidents), more of those
chart toppers from the Bicentennial-
Watergate-oil embargo-John Travol-
ta years are finding their way back
onto AC stations, often at the expense
of ’60s hits.

“These songs that AC program-
mers frowned upon, we're seeing a lot

of high testing scores simply because
they were frowned upon for so long,”
says Tony Florentino, PD of WKJY
Long Island, N.Y. “Now it’s fresh mu-
sic.”

“We Are Family” by Sister Sledge
and the Bee Gees’ “Staying Alive” are
examples of hits, once thought to be
dead and buried by AC PDs, that once
again work well, Florentino says.

There’s so much “fresh” music that
every weekend since last November,
WKUJY has been turning itself into a
wall-to-wall "70s station. The PD says
the move has delivered the station’s
highest ratings in years for week-
ends, a perennial AC soft spot. Some
of the weekend selections have even
made their way into weekday rota-
tion.

“It's all about staying true to your

Country Radio Levels Off;
News/Talk Growth Gontinues

(Continued from page 6}

is its lowest share since the format
ratings were initiated in 1989.
Rounding out the top five formats
was R&B, which was off 8.9%-8.7%
12-plus and posted its lowest share
in almost three years.

The exclusive Billboard/Arbitron
survey tracks 15 formats. Following
is a format-by-format breakdown of
the highlights, listed in order of 12-
plus audience share.

*AC was up in each of the 11
demos and dayparts tracked by the
survey, with the exception of nights
and teens. Significant gains for AC
came among women 18-plus (21.1%-
21.6%) and in afternoons (16.7%-
17.2%). It continues to be the second
most-programmed format (after
country), with 327 outlets in the con-
tinuously measured markets.

*N/T was up 15.7%-16.2% 12-
plus and posted gains in every demo
and daypart except for nights, when
it was off slightly, and 18-34, where

it was flat at 6.9%. The station’s
12.8%-13.3% gain in the 25-54 demo
brings it up to a second-place tie
with country in that demo, where
AC remains No. 1. Other significant
gains came in mornings, when the
format posted a full-share increase
(19.1%-20.1%), as well as middays
(16.4%-17.2%), afternoons (14.2%-
14.7%), 35-64 (18.4%-19.1%), and
women (14.3%-15%). It remains the
third most-programmed format.

* Country was off 13%-12.8% 12-
plus and also off in every demo and
daypart except for teens, where it
was up 8.6%-9.7%. The format’s
biggest loss came from women 18-
plus, where it was off 13.9%-13.3%.
The surprising loss of seven stations
in the fall made country the biggest
station loser.

*Top 40 lost almost a full share
in teens (38.7%-37.8%) but was still
up in that demo from its low point of

(Continued on page 93)

News/Talk 16.2%

ARBITRON FORMAT SHARE WINTER '94

Monday-Sunday 6 a.m.-Midnight

Adult Contemp. 16.8%

Persons 12+

Rem. Formats 0.3%

Easy Listening 1.0%
Classical 1.9%
Religious 2.1%

T Adult Alternative 2.1%
Modern Rock 2.2%
Adult Standards 3.0%

Classic Rock 3.7%

Sponish 4.8%

demo,” says Florentino. “You have to
look at when your average [AC] lis-
tener was in high school. That’s when
their musical impressions were the
greatest.”

AC consultant Mike McVay stress-
es those pivotal high school years as
well, saying it’s the long “frowned
upon” hits such as “Kung Fu Fight-
ing” and “Undercover Angel” that are
scoring for ACs today.

McVay explains the cyclical music
equation that defines AC radio: Take
the age of a key listener (a 31-year-
old woman, for instance), figure out
when she graduated from high school
(1981), and then subtract four years
(1977). It’s the period from 1977-81

that most likely defines her key musi-
cal influences.

“To her,” says McVay, “ ‘Rock The
Boat’ by the Hughes Corporation is a
great song.”

The emergence of *70s offerings is
“based on the math of it all,” says
Curt Hansen, VP of operations at
WICC/WEBE Bridgeport, Conn.
“[Women ages 25-34] are your prime
target, and for them, heritage oldies
are from the *70s.”

The key to AC programming, says
McVay, is effectively tapping into
that nostalgic feeling among female
listeners from time to time. Too often,
McVay says, ACs targeting women in
their 30s spin too much music from

the ’60s. According to McVay’s equa-
tion, 45-year-old women would be big
fans of that station. (The same pro-
gramming key applies to top 40/adult
stations, such as New York’s WPLJ,
which touts its steady stream of “hits
from the *70s and '80s.”)

A new demand for *70s hits has
meant a squeeze on ’60s cuts, and nei-
ther programmers nor listeners seem
to mind. “You look at some of those
testing scores on ’60s songs, and
they’re not that high,” says Florenti-
no, who notes 30%-40% of his sta-
tion’s weekday music is now ’70s-
based. Or, as Hansen puts it, “After
25 years, the Turtles just don’t sound

(Continued on page 93)

Persons 12+
Monday-Friday 6-10 a.m.

Persons 12+

Monday-Friday 3-7 p.m.

News/Talk 14.7%

Top 40 10.4%

\

Source:

Ratings, the Arbitron Co.;
formats, Billboard magazine.
Copyright 1994, the Arbitron Co.,
Billboard magazine.

Classic Rock 4.8%
Oldies 5.9%

Sponish 4.1%

| Rem. Formats 0.2%
Easy Listening 0.8%
T Classicol 1.4%
" Adult Alternative 1.5%
T~ Modern Rock 1.7%

T~ Religious 2.1%
Adult Standards 2.6%

\ Sponish 4.8%

Country 13.0%

News/Talk 17.2%

FORMAT SHARE
BY DAYPART
WINTER 94
ARBITRONS

i

Persons 12+

Monday-Friday 10 a.m.-3 p.m.

Album Rock 8.6%

r

Top 40
7.4%

Oldies

" Religious 1.9%
~Clossicol 1.9%
Adult Ahemnative 2.3%

\ ‘Modern Rock 2.5%
Adult Standards 2.8%

Classic Rock 3.5%

News/Talk 13.1%

R&B 14.1%

. Rem. Formats 0.3%
Easy Listening 1.2%
T Religious 1.7%
T Modern Rock 1.9%
"~ Classical 1.9%

Adult Alternotive 2.2%
N Adult Stondards 3.3%

N

Spanish 4.6%

Classic Rock 3.6%

\

R&B 6.5%

Persons 12+

Monday-Friday 7 p.m.-Midnight

Top 40 14.3%

/Rem. Formats 0.3%
Easy Listening 0.8%
—————Adult Standards 1.7%

T—Religious 2.0%

T~Classical 2.1%

\Aduh Alernative 2.5%
Classic Rock 2.8%

\ Modern Rock 3.0%

\ Spanish 5.1%
'Oldies 5.3%
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"70s Hits Stay Hot In Syndication

LOS ANGELES—It appears that the
"70s craze isn’t dying down a bit. Last
year saw the creation of two syndicated
"70s shows, Westwood One's “The
Retro Show” and Hot Mix Radio Net-
works’ “RetroMix,” as well as CBS’
successful "70s-based oldies “Arrow”
format. Also, dozens of top 40, AC, and
modern rock stations have added disco
and "70s flashback features.

This year, four more '70s-based syn-
dicated shows have sprung up. Su-
peRadio is aiming for an early July
launch of “Seventies Party,” On The
Radio Broadcasting bowed “Keepin’
The "70s Alive” and “Behind The Hits”
Feb. 1, and ABC Radio Networks de-
buted “Yesterday . .. Live! With Dick
Bartley” May 29.

Bartley, who produces and hosts
ABC’s new show, says the '70s craze
will be around for a while. When asked
if it’s just a fad, Bartley says, “They
asked the same question about '60s
music with the Beatles and Motown,
and 20 years ago they asked the same
about ‘American Graffiti’ music. This is
every bit as valid and long-lasting and
intriguing as the decade of pop music
that preceded it.”

Jeff Leve, president of On The Ra-
dio Broadcasting, says '70s music is the
perfect way to reach the 25-54 demo.
“Everyone [who’s] in their 30s met
their girlfriends to these songs, went to
the prom, bought their cars with these
songs,” he says. “They get to relive
these memories.”

“Yesterday ... Live! With Dick
Bartley” is a weekly, four-hour, Sun-
day-night show featuring the chart-
topping songs from 1970-79 for AC and
hot AC stations (Billboard, May 28).
Bartley says it features upbeat, fun,
mass-appeal songs from the likes of
Fleetwood Mac, Elton John, and
Linda Ronstadt.

The weekly three-hour “Keepin’ The
"70s Alive” features top 40 hits from
1970-79 with the exception of classic
rock-leaning songs and heavy disco.
The daily one-song feature, “Behind
The Hits,” tells the stories behind the
hits of the "70s. The shows are offered
for barter together and are hosted by
WCBS-FM New York afternoon jock
Bob Shannon. Leve claims 300 affili-
ates, including WYSY Chicago.

“Seventies Party” is a weekly four-
hour show hosted by WPLJ New
York’s Al Bandiero. The show fea-
tures the biggest disco and rhythmic
rock hits of the "70s and is customized
for affiliates.

“We haven’t even started clearing
stations yet and they're already call-
ing,” says Gary Bernstein, president
of radio programs at SupeRadio. “This
show is really designed for hot AC and
mix shows, but I think it will work on
top 40, too, and they're already inter-
ested.”

AROUND THE INDUSTRY

Sources say ABC Radio Networks is
considering dropping “American Top
40” hosted by Shadoe Stevens, whose
contract is up in July. However, some
say the show may only be dropped do-
mestically, since it has been flourishing
internationally in more than 100 coun-
tries.

Lack of support from the network—
the show didn’t have a clearance
staff—and a decrease in the number of
top 40 stations are being cited as the
causes. A decision could be made

by Carrie Borzillo

within a month, but executives are still
evaluating the situation.

In other news, sources say ABC is
talking with CD Media about handling
sales for AT 40’s rival countdown show,
“Rick Dees’ Weekly Top 40.” Neither
company is commenting.

SW Networks, the joint venture be-
tween Sony Software Corp. and
Warner Music Group, has officially an-
nounced its launch. The venture will
create, market, and distribute music
and entertainment programming that
will be syndicated not only to radio, but
to digital cable radio outlets including
Musie Choice and Music Choice Eur-

Billboard

ope. Possible first offerings could in-
clude a late-night trucking show, talk
shows, and a hip-hop show.

The Associated Press has inked 30
affiliates for its newly launched 24-
hour news network, AP All News Ra-
dio. Affiliates include WROW Albany,
N.Y., KNUU Las Vegas, WKIN
Kingsport, Tenn., and WCHY-AM Sa-
vannah, Ga.

Nashville Media Group, which syndi-
cates ‘“Simple Life With Ricky
Skaggs,” ups CEO Don G. Mercer to
president/CEQ, replacing Gerald
Drummonds, who recently resigned.
VP of programming Jim Darby has
been upped to the new position of VP/
GM. Chris Blizzard has been upped to
senior producer, and Michael Waters
joins as writer and producer.

Allen Stone has joined the soon-to-
be-launched Dallas-based Prime
Sports Radio as PD. PSR, a division of
Liberty Sports, will debut its 24-hour

(Continued on next page)
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Modern Rock Tracks.

Comp-led from a national sampie of airplay supplied by Broadcast Data Systems’ Radio Track service. 32 modem rock stations
24 hours a day, 7 days a week. Songs ranked by number of detections.

x x e|¢ = | TRACK TITLE ARTIST
3| i3 | 2| 35| ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LASEL
**x % NO. 1 * x x

@ 2 4 5 FALL DOWN Iweekatho. 1 @ TOAD THE WET SPROCKET
DULCINEA COLUMBIA
@ 1 2 14 LONGVIEW ¢ GREEN DAY
DOOKIE REPRISE
@ 3 1 11 SELLING THE DRAMA ¢ LIVE
THROWING COPPER RADIOACTIVE/MCA
@ 5 5 7 SHINE ¢ COLLECTIVE SOUL
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC
5 4 3 8 NIGHT IN MY VEINS & PRETENDERS
LAST OF THE INDEPENDENTS SIRE/WARNER BROS

6 6 6 ) BLACK HOLE SUN ¢ SOUNDGARDEN
SUPERUNKNOWN AL

@ 8 17 4 COME OUT AND PLAY & OFFSPRING
SMASH EPITAPH

8 7 9 4 BIG EMPTY STONE TEMPLE PILOTS
“THE CROW" SOUNDTRACK ATLANTIC

@ 16 21 3 GIRLS & BOYS ¢ BLUR
PARKLIFE SBIERG

10 9 7 10 ROUND HERE ¢ COUNTING CROWS
AUGLIST AND EVERYTHING AFTER DGLGLFFEN

ALWAYS ¢ ERASURE
1 10 8 § 1 SAY | SAY | SAY MUTE/ELEKTRA
@ 12 15 6 BREAKIN' UP © VIOLENT FEMMES
NEW TIMES ELEKTRA

@ 15 27 4 BULL IN THE HEATHER ¢ SONIC YOUTH
EXPERIMENTAL JET SET, TRASH AND NO STAR DGC/GEFFEN
1 1 7 CLOSER @ NINE INCH NAILS
THE DOWNWARD SPIRAL NOTHINGTVIANTERSCOP
* * * AIRPOWER * * %

VASOLINE ¢ STONE TEMPLE PILOTS
(15)| NEWD | 1 s ATLANTIC
13 16 8 UNTIL | FALL AWAY ¢ GIN BLOSSOMS
NEW MISERABLE EXPERIENCE ALM
® 14 12 5 CORNFLAKE GIRL ¢ TORI AMOS
UNDER THE PINK ATLANTIC

18 17 10 13 POSSESSION

FUMBLING TOWARDS ECSTASY

¢ SARAH MCLACHLAN

NETTWERK/ARISTA
—

* * * AIRPOWER * % %
% | — | 2 | PRAYER FOR THE DYING ® SEAL
= StAL
21 19 5 j&v SOMETHING mr.quo:ij;AﬁM; H'E“S'
* * *x AIRPOWER * * x
® LISA | |
@ NEWD | 1 | STAY LISA LOEB & NINE STORIES
*
s 18 13 2 ‘“""IFSTS"“\Q('%B‘LTB' nc,:'.'c'.-:?r%E
@)| 0 | » | 5 | HEREWEGO * STAKKA BO
SUPERMARKET POLYDORPLG
NEWD | | | !T'SOVERNOW # CAUSE & EFFECT
* MEAT
25 | 19| 14| 18 | BACKWATER EAT ELEPETS
TRA'S CAT .
2 | 2 [§38] SLEOPATRA'S Cf SPIN DOCTORS
@D »n | — | 2 | HeW BOINGO
w———"“_\ GIANT
277 | — | 2 ( AFTERNOONS & corrssspoou;’ # CRASH TEST DUMMIES
ARISTA
2 | 29 | 3((| ANGELS S ® DAVID BYRNE
DAYID BYRNE .~ LUAKA BOP/SIRE/WARNER BROS
SABOTAGE & BEASTIE BOY.
NEw} 1 ILL COMMUNICATION 5 ECAP"O?._

() Tracks showing an increase in d over the

of chart

week,

Airpower o

those records which attain 400 detections for the first time. @ Videoclip avaﬁlabulny © 1994, Billboard/BPI Communications.

Compiled from a national sampie of airplay supplied by Broadcast Data Systems’ Radio Track service. 109 album rock stations
are electronically monitored 24 hours a day, 7 days a week, Songs ranked by number of detections
x < 2| €= | TRACK TITLE ARTIST
2| 2| S| 3G | ALBUMTITLE (F ANY) LABEL/DISTRIBUTING LABEL
*xx NO.1 x * %
@ 1 1 13- | SHINE SweelsatNo.1 ¢ COLLECTIVE SOUL
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC
@ ) ) 16 BACKWATER & MEAT PUPPETS
100 HIGH TO DIE LONDONPLG
@ 5 10 6 BLACK HOLE SUN . SOUNDGARDEN
SUPERUNKNOWN
@)| 3 | 3| 9 | BIGEMPTY STONE TEMPLE FILOTS
“THE CROW" SOUNDTRACK ATLANTIC/INTERSCOPE
()| 6 | 8 | 10 | TAKEITBACK o PINK FLOYD
THE DIVISION BELL COLUMEIA
(6)| 4 | 12| 3 | |NEED YOUR LovE BOSTON
WALK ON MCA
(M| 7| 9| 9 | FARBEHIND © CANDLEBOX
CANDLEBOX MAVERICWSIRE/WARNER BROS
10 7 7 NO ONE TO RUN WITH ALLMAN BROTHERS BAND
WHERE IT ALL BEGINS EPIC
& AEROSMITH
@ 4 16 5 EIRII}ZGYRN- GEFFEN
0| 8 | 5 | 14| DISARM © SMASHING PUMPKINS
SIAMESE DREAM YIRGIN
1 11 6 16 SPOONMAN & SOUNDGARDEN
SUPERUNKNOWN ALM
(12)| 12 | 15 | 7 | ROUND HERE © COUNTING CROWS
AUGUST AND EVERYTHING AFTER DGC/GEFFEN
13| 9 | 4 | 12 | KEEP TALKING PINK FLOYD
THE DIVISION BELL COLUMBIA
* % * AIRPOWER * * %
20 ) VASOLINE @ STONE TEMPLE PILOTS
b= PURPLE ATLANTIC
@5)| 17 | 18 | & | !STAY AWAY ® ALICE IN CHAINS
JAR OF FLIES COLUMBIA
16 | 16.] 13 | 8 | NIGHT IN MY VEINS ® PRETENDERS
LAST OF THE INDEPENDENTS SIRE/WARNER BROS
PEARL JAM
17 13 11 15 nglSSIDENT 0%
ICE | HAI
18 |15 | 1|19 | NOPICUSES ¢ ALICE IN S s
18| 21| 5 | LONGVIEW # GREEN DAY
A DOOKIE REPRISE
* % * AIRPOWER * * *
19 | 20 4 WILD NIGHT @ JOHN MELLENCAMP/ME'SHELL NDEGEOCELLO
— DANCENAXED MERCURY
@ 21 2% 7] GET OFF THIS & CRACKER
KEROSENE HAT VIRGIN
@ 23 29 3 CLEOPATRA'S CAT @ SPIN DOCTORS
TURN IT UPSIDE DOWN EPIC
(@3)| 5 | 2 | 3 | FALL DOWN © TOAD THE WET SPROCKET
DULCINEA COLUMBIA
29 37 3 SELLING THE DRAMA e LIVE
THROWING COPPER RADIOACTIVE/MCA
@ 35 . ) WALLS __YES
TALK VICTORY/PLG
ROSMITH
% 7 5 3 RE%SAEVE AANRDEEUW'II%'(DM)UP(RQHU AE osr.tm:n
@ 33 34 GIRL IN A T-SHIRT 22 TOP
ANTENNA RCA
% | — | 2 | SAILAWAY GREAT WHITE
SAIL AWAY 200
2 Tl ROW!
b % 3 %5 :du'gus:' qu'rtg lsvwvmum, AFTER ¢ COuN N%r.%ﬂf.?ﬂ;ﬁ
HER A MA| & TRAFFI
30 22 17 1 FAR »Eosgﬁs MAN TR vmc:ﬁ
@ 38 | — 2 LOSIN' YOUR MIND PRIDE & GLORY
PRIDE & GLORY GEFFEN
SHE GETS TOO HIGH ¢ ROB RULE
2 30 38 4 ROB RULE MERCURY
(33)| 37 | 31 | 10 | WHAT DO YOU WANT FROM ME PINK FLOYD
THE DIVISION BELL COLUMBIA
ISUNDERSTOOD & MOTLEY CR
s z| 1 | MRONDEST OTLEY s
HIGH H AMMY HAGAR
35 3 28 14 ',Ih'f];()l[D ghES S GE] Gr N
0 | — 2 ESLDERLY WOMAN BEHIND THE COUNTER... PEARL JEAM
37 | 39 | _ | 2 | PUT THE BLAME ON ME THE MOTHER STATION
BRAND NEW BAG EASTWEST
SOLD MY FORTUNE * RTOOTH
38 2 30 8 SUGARTOOTH SUGAu;c GEFFEN
39 | 31 | 2 | 9 | MILES FROM NOWHERE THE SMITHEREENS
A UQTE WITH THE ‘.i‘\'ltkfﬂil."ﬁ RCA
* * * HOT SHOT DEBUT * % x
o | NEWD | 1 | BT e ¢ GIN BLOSSOR
———————e——— —
(O Tracks showing an i in over the p week, of chart )
thosa records which attain 7 for the first time. & Videoclip availability. © 1994, Blllboam/Bm C v
1 |1 | — # CRACKER
KEROSENE HAT VIRGIN
2 | — 1 ALL APOLOGIES ¢ NIRVANA
IN UTERO DGC/GEFFEN
3 4 3 8 DAUGHTER PEARL JAM
4 ) 1 7 MARY JANE'S LAST DANCE © TOM PETTY & HEARTBREAKERS
TOM PETTY & THE HEARTBREAKERS GREATEST HITS
5 | 3 | 2 | 35 | PLUSH # STONE TEMPLE PILOTS
CORE ATLANTIC
6 | 5| 4|3 |YuU & CANDLEBOX
CANDLEBOX MAVERICK/SIRE/WARNER
7 7 7 38 | ARE YOU GONNA GO MY WAY & LENNY KRAVITZ
ARE YOU GONNA GO MY WAY VIRGIN
8| 8| 6 | g | BADTHING # CRY OF LOVE
BROTHER COLUMBIA
9 6 5 7 FOUND OUT ABOUT YOU ¢ GIN BLOSSOMS
NEW MISERABLE EXPERIENCE AZM
10 9 9 29 | HEY JEALOUSY ¢ GIN BLOSSOMS
NEW MISERABLE EXPERIENCE ALM
Recurrents are titles which have appeared on the Album Rock Tracks chart for 26 weeks and have
dropped below the top 20.
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NAB Joint Board Re-elects
Fritts As Group Prez/CEQ

B BY BILL HOLLAND

WASHINGTON, D.C.—The joint
board of the National Assn. of Broad-
casters, meeting June 7 in Arlington,
Va., re-elected Eddie Fritts as the
group's president/CEO.

Also re-elected as joint board chair-
man was Wayne Vriesman, VP Radio
Group, Tribune Broadcasting.

The previous day, the board elected

knowledge to aid the growth of a global
telecommunications infrastructure.

“Sharing modern monitoring tech-
nology and spectrum management
techniques,” Hundt told the group,
“will increase the mutual commitment
of nations” to a global infrastructure
and will “bring nations together.”

On June 3, addressing the American
Women in Radio and Television con-
vention in Minneapolis, Hundt called

J. Douglas Williams, president/CEO of  for more women in leadership posi-
Omni Communications and owner/GM tions, more flex-time positions in the
a n u an of KWOX Woodward, Okla., as radio  industry (as there are at the FCC), and
board chairman. predicted that with the arrival of new
Richard Ferguson, president/CEO
of NewCity Communications, was
elected vice chairman of the radio WASHING TON € wg, e Useq,
board. E @'III; Ang . r .I.""Oz
° Chief among the subjects discussed HOUNDURM § ':' e g, lur 3
by the joint board at the NAB confab & oy Mare, Borse,
was a new anti-aleohol abuse campaign, : ) ",'; M ::" o
v . as well as a formal resolution of opposi-  telecommunications services such as -y D Pripeditel g,
Bl‘Bak Tl]llalj S EllIllIlBﬂll HltS lll tion against the administration’s pro-  personal communications, there will be ; Dy, "Boligy . /i e
; posal to tax broadcasters through spec-  many new opportunities for women i 2y ‘:’L Alc, o Celly g
1 irili trum use fees to pay for GATT treaty  both in management and ownership. s Swing Meap, ¢
Your Market With Bobby Sicilia’s trum use fees to pay L e,
o The radio board called for closer re- NAB TO REDO HEADQUARTERS 5 @ 044, Y Ju
Emnpea]l l'[lt Sme“ ﬂnﬂ Tﬂl‘iﬂ lationships with FCC commissioners NAB, after unsuccessfully attempt- E . @7&“’% *Rober
and staff to discuss regulatory issues ing to sell its headquarters building g, %‘"nl, " "Ico,,.
1 - affecting the radio industry. and move to or build a larger structure, > No Gy, Or W,
Ynu[ hSteners “n H mggklU' Tm“ NAB also is gearing up to deal inthe  has decided to push ahead instead with 5 ® :,:";' Wo:{,,_ac" Untajpy
future with a self-funded FCC, which  an $8 million refurbishing effort of its 2 ® Souue:"‘r o.,,,:’
Hl]ul' ][IuInE]J ThIﬂuUh Emnpe. would require fees from its users, '60s-era building at 1771 N St. NW,, || § Dty g o 4'”‘:"'%.,
including radio and TV, to make up ev-  Washington, D.C. The update will in- o Do, Alg s,f',': One
ery penny of budgets, such as the re- clude expensive ashestos removal. S © ”"y Bocy, You
cently proposed $21 million for the NAB will soon start looking to lease i @J:"Go Jon g,
. o 1995 fiscal year. temporary office space, most likely in g e Wie, , *C0dy
The European Hit Survey, the only program of its kind the Connocticut Avenue/Dupont Circle | | & é:;rsv."::;::, toun,
offering a profile of top Pan-European hits, is now HUNDT ADDRESSES DELEGATES area near the FCC. ~ Bis "y, ) o
" " . . FCC chairman Reed Hundt addressed h) 3, et
available in the linited States in a weekly, two-hour more than 100 delgates from the June 8 CHONG SWORN IN s Choct, - 'toﬁ'i'g'go',";:';
magazine format. International Telecommunications Union Although the new Republican com- ; ’"'""Z.I Seroam * Nowg 371t
meeting here to debate and approve a  missioner got the nod from Congress s Asap, ,y::' "bap g
. . 1. . new ITU handbook on radio spectrum last month, Rachelle Chong also got a - ,0”ﬂln.,l;""41:cz.,p“’n
RAlong with the latest music hits, The European Hit monitoring. formal swearing-in ceremony June 6in | | ¥ A T :w
Survey is packed with information about European life- Hundt called for sharing international (TR IR |- :::;,’"PJ:’,':"
. . . 9P,
styles, updates on current music trends in Europe, | S @"r',",,',"l Urbon ey "
e . . . . . ~ Uk, Cley
entertaining industry news and interviews with today’s NETWORKS AND SYNDICATION S O g N,
hot artists (Continued from preceding puge) = "zd.mg,,,;"";; ;’I:
), - 7 n o 0,
sports network later this summer. “The Don McDonald Show,” “Super E " uo,,":;:ﬂ..‘.’i.',' "
A . ‘s . Stone previously worked for the Dallas  Gold,” and “Better Lawns And Gar- = i own g,
Steamin’ Euro-Jock, Bobby Sicilia, hosts The European Hit Mavericks as public relations director.  dens,” also originate from the studios. S ?,’"G ;:f,,l” Useki g “0er g

He also has worked as on air at KIXL,
Austin, Texas.

Former KXTZ Las Vegas station
manager Dave McKay joins Seattle-

Survey. He's got the inside track on the music and the
artists, and he’ll keep your audience listening.

Oakland, Calif.-based Golden Gate  Withougy,,  Oohita g,
Media Inc. launched the three-hour, e
midday, relationship-oriented “The
Justin Sterling Show” May 23. The

W,
: ; g based Broadcast Programing as re- author and relationship counselor has D tygy, o
S0, don’t put off until tomorrow what your listeners can gional manager ... MediAmerica has  hosted weekend retreats on relation- 1 @H.:;J ®rYone "

hear today. obtained the rights to the Woodstock
'94 broadcast in New York Aug. 13-14.

The Museum of Television and Radio

ships.
Premiere Radio Networks reports

@ Excite your audience with today's European hits. first quarter revenues up 78.7% from

in New York is presenting last year, from $1,970,732 to $3,520,784 ® rou Ve
# live advertisers a new and innovative