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The unforgettable duet from “Music From
The Original Motion Picture Soundtrack
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xpect From Beethoven
But A Classic?
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BBY JIM BESSMAN

NEW YORK—As 1993 winds down,
it's apparent that for Sony Music En-
tertainment Ine., at least, the holi-
days came early.

As the second quarter of its fiscal
year ended Sept. 30, SMEI—consist-
ing of Sony Music, Sony Music Inter-
national, and Sony Classical—
showed a record $1.1 billion in reve-
nues.

For the Sony Music labels, reve-
nues increased 30% in second-quarter
1993 from the same period a year
ago, making for its best quarter ever;
August was the best month in the
company’s history. Since August,
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GLEW MICHELLE ANTHONY

Sony Music has rivaled WEA labels
-for market-share dominance for the

Gangsta Rap Under The Gun

This story was written by Phyllis
Stark in New York and Craig Ro-
sen, J.R. Reynolds, and Deborah
Russell in Los Angeles.

NEW YORK—At a time when hard-
core rap is enjoying its greatest com-
mercial success, radio and video pro-
grammers are heeding the call of
community leaders and are banning
tracks and images with explicit, vio-
lent, or derogatory language from
their playlists.

A groundswell of activity has led a
number of stations to pull such songs
from their playlists, while BET has
reinforced its position of not airing
clips with rappers toting guns.

Zappa's
Musical
Legacy
Lives
On
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Meanwhile, “DoggyStyle,” the
first album by Dr. Dre protege Snoop
Doggy Dogg, made history last week

(Continued on page 141)
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first time since 1986.

The company reports numerous
and varied success stories behind its
second-quarter performance:

e Mariah Carey’s now triple-plati-
num “Music Box” sold 2.8 million
units worldwide in the quarter.

o Cypress Hill's “Black Sunday”
debuted at No. 1 on The Billboard 200
and sold 1.8 million worldwide,
buoyed by its gold first single, “In-
sane In The Brain.”

e Billy Joel's now triple-platinum
“River Of Dreams” debuted at No. 1
and surpassed 2.9 million worldwide.

e Barbra Streisand’s ‘‘Back To
Broadway” entered at No. 1 and sold
more than 1.9 million worldwide.

¢ Kris Kross’ “Da Bomb,” now at 1
million-plus worldwide, was released
along with a gold first single, “Al-
right.”

¢ Onyx’s debut album ‘‘Bacda-
fucup” was certified gold, and its first
single “Slam” certified platinum.

(Continued on page 133)

B BY PAUL VERNA

NEW YORK—Raymond Scott is
virtually unknown, yet his work is
remembered fondly by people of all
ages and tastes as
the “cartoon music”
with which they
grew up.

Although Scott
never specifically
wrote for cartoons,
as an eccentric jazz
composer in the '30s,
he coined many of
the “looney tunes’” that Warner
Bros. musice director Carl Stalling
later incorporated into scores of
Bugs Bunny, Daffy Duck, Porky
Pig, and Roadrunner episodes.

A Committee Of Fans Restores
The Creations 0f Raymond Scott

Among Scott works picked up by
Stalling were such frolicsome
pieces as ‘“Powerhouse,” “The Toy
Trumpet,” “Dinner Music For A
Pack Of Hungry Cannibals,” and
“War Dance For
Wooden Indians.”
Scott also was an
inventor who, years
ahead of his time, de-
vised gadgets that
performed many of
the same functions
as today’s synthesiz-
ers, sequencers, mul-
titrack recorders, samplers, drum
machines, and radio-station scan-
ners.
The artist also wrote music for
(Continued on page 130)
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Whitney Houston
Takes Record 11
Billhoard Awards

B BY CRAIG ROSEN

LOS ANGELES—The night be-
longed to Whitney Houston as the
Arista Records crooner was laud-
ed with a record-breaking 11 tro-

a

BROOKS HOUSTON

phies at the Billboard Music
Awards, broadcast live Dec. 8 by
the Fox Broadcasting Co. from
the Universal Amphitheatre here.

(Continued on page 140)

MCA To Debut Six
Euro Cos. In April

B BY ADAM WHITE

LONDON—More than three
months of hard
work may lie
ahead for the
MCA Music En-
tertainment
Group, but the
bubbly is already
TELLER chilling for next

(Continued on page 139)
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It's A No. 1 Christmas
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God Shuffled His Feet

The group that brought you “SUPERMAN’S SONG” returns

with a new album of droll delights and toe-tapping irony.
Features “MMM MMM MMM MMM,”

“GOD SHUFFLED HIS FEET”

and more,

Produced by Jerry Harrison and Crash Test Dummies
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Lost & Found: ‘Jump In The Water’

Even virtue has a vanishing point, a dim meridian of neglect and
defeat beyond which retrieval is impossible. We are never so dimin-
ished as by the loss of good beginnings that go ignored. And some-
times the compass of the callow heart is so fragile, its sense of
alignment so tentative, that the difference between fixed direction
and fateful disappearance is as slight as a tender glance.

“Jump In The Water,” the gorgeously doleful album by the four-
member group of the same name (Mercury, due March 7), is an 11-
song canticle to crushed expectations and reverie on a thin wire.
The acoustic arrangements are a razorlike glissade of calm sur-
faces and concealed splinters, Andrew Coyne’s pared mandolin
lines plashing against the tapered peal of Kent Forsyth’s National
steel guitar while multi-instrumentalist David Starns’ harmonies
almost hide the barbed brunt of reedy singer Steve Moos’ banter.

There is mean invention in an ambient sound this picturesque, its
engrossing gypsy lilt suggesting a rustic graft of Van Morrison
circa “Astral Weeks,” early Traffic, and R.E.M. But the roguishly
inviting scenarios of songs like “One More Roll Of

done, with each song played as it was first written.”

Which brings us to the inception of Jump In The Water, a story
that started when Moos and Forsyth met at Burbank High School
in California. “We used to sit in gym class and discuss the Rolling
Stones and Muddy Waters,” recalls the Hollywood-born Forsyth,
whose father Norman was a noted Northrup aeronautical design
engineer, and whose brother Drew drummed with Quiet Riot.

“My folks split up when I was young,” Forsyth adds, “‘and musie
like the blues became my substitute for a close family. To this day,
some of the best stuff Steve and I play together is Robert Johnson
and Howlin’ Wolf, but we don’t incorporate it into our songs except
as a blending influence. Also, we stay away from electric sounds
that would date our music. I come up with the riffs, trying to pro-
vide melody with as little playing, note-wise, as possible. Steve does
the lyrics, which are mostly depressing—a surprising thing, since
he’s not a depressed person. We've got two more records of materi-
al written, including an amazing new song, ‘Fly To Mercy,’ but

you’ll have to ask him where he gets his words.”

The Dice” and “No Laughing Matter” quickly re-
veal themselves as sad fanfares for the soon-for-
gotten. And if this music also anticipated the alter-
native ‘“American roots rock” now ascendant,
that’s a bonus irony for a band that last year was
on the verge of permanent invisibility.

“Around July of 1992,” says Jump In The Wa-
ter’s Moos, “we had a first album out on MCA that
contained different versions of some of the songs
on this new record. Unfortunately, the man who
signed us, Paul Atkinson, who had been a guitarist
and songwriter for the Zombies, was leaving the
label just as the record was coming out, so it kept
getting delayed. And when I saw 50 copies of it in
a store’s remainder bins just before the release
date, I knew it was a bad omen.”

The few reviews the album received were raves,
and a “Maggie May”-minded Rod Stewart chimed
in with a wistful endorsement of its mandolin/do-
bro-laden magnetism, but the record was gone be-

music

TO MY EARS

by Timothy White

So, Moos was asked. “Music was supposed to be
my life and teaching was the most unhip job I
could imagine,” says Steve, son of a Chicago cab-
bie/chauffeur who followed his social worker
sweetheart to Los Angeles in the '40s. “My dad
used to be Billie Holiday’s favorite driver, and he
turned me on to Sonny Terry and Brownie
McGhee's records. My enthusiasm for that music
has influenced the teaching, which I've come to
love, instead of the other way around: Being in
front of a classroom has helped me find the cour-
age to face any sort of hostile audience.”

Hostile? “I should explain,” he laughs. “I work
in a place called the Leeway School in Alhambra,
teaching special kids from other high schools in
the L.A. district who are considered too tough, un-
disciplined, or difficult to handle. I've even formed
classroom bands with them, getting them to play
or compose. I could say my songwriting is drawn
from 10 years of career and romantic disappoint-

fore it could be missed. Moos, the band’s chief

songwriter, resumed his former career as a special-education
teacher for Tth- to 12th-grade students, and composing partners
Kent Forsyth and David Starns concentrated on real estate in-
volvements and a college professorship in Louisiana, respectively.
(Mandolinist William Weaver left the band.)

The only other lingering figure in the forlorn exercise was Tom
Vickers, a onetime Capitol A&R executive (thanked in the credits
on the MCA album) who’d championed Jump In The Water and
tried to sign the group. Now at Mercury and heading the revived
Parachute imprint, he induced the survivors to begin again. “We
decided to buy back some of the material from MCA,” says For-
syth, “and with a budget of only $30,000 we managed to make the
warm, natural record we always wanted.”

Indeed, collector-obsessives who ferret through bargain outlets
for the initial “Jump In The Water” CD will find that the seven
songs shared by the two records previously were given a needless
gloss that obscured their strengths.

“Jim Cregan, our original producer at MCA, was a great guy
who had the unhappy job of trying to rework our demos to the re-
cord company’s specifications,” says Moos. “And the saga taught a
valuable lesson: Leave what’s finished alone. So we went back to
our original demos—absolutely—and then recorded a few more
new songs in the same spirit. In three-four weeks, the work was all

:- . ' . THIS WEEK IN BILLBOARD g

TRY BEFORE YOU BUY, SAY RETAILERS

In New England, consumers will have the chance to test CD-
ROM through a rental program recently instituted at an outlet of
supermarket chain Stop & Shop. Meanwhile, Virgin Mega-
store’s newly opened Costa Mesa, Calif., location hopes to
draw customers with its listening and viewing posts for music
and video. Trudi Miller Rosenblum and Brett Atwood report.
Page 45

HOMETOWN RADIO GROUP MAKES GOOD

AmCom General has made its name as a fix-it specialist through

| aseries of deals, most of which have occurred in its hometown of

Greenville, S.C. The radio market there is booming, thanks in no
small part to AmCom'’s series of acquisitions and improvements.
Eric Boehlert tunes in. Page 124
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ments before I met my wife, Valerie, and we had
our baby girl, Georgia, but the teaching experiences are in there,
wo‘,,

Moos’ songs, expressed in a beautifully grainy bray as beguiling
as any in rock, are the flexible parlays of an apostle who has made
his peace with life’s impasses. And no student of daily struggle in
the "90s could do better than to ponder “Illusions Of Love” and
“Must Of Had Some Reason,” two of the finest sentiment-free bal-
lads of the decade.

“I've had quite a few kids in my class who've disappeared to the
streets, never to be seen again by parents or friends, and it’s tragic
to lose them that way,” says Moos. “l want so much for my stu-
dents to see a Chaplin film, hear a Dylan song, or read Hamlet—
which always makes a lot of sense to them. One kid I lost was 13;
gentle, sweet, short, with long hair and a pachuco shirt, whose
brother had been shot and whose sister was on the street. He could
do amazing math in his head, knew his oldies records, and had a
wonderful intellect. The world was waiting for this guy, but he
could not see it. One day he came to me and said, ‘I've got to bail.’
That was it.

“What Jump In The Water may intend with our music is to brief-
ly take some kid to another place where he'll believe no one ever
has to bail. If people can see that place, just for a minute, maybe
we won't lose them.”
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EAS: Sound Quality Is First Goncern

BBY A.E. WOLF

Doing the right thing can be a daunting
proposition. The record industry is facing a
dilemma right now concerning the quality
of its music products. In recent weeks, the
six major record companies have disclosed
that anti-theft systems being used by some
of the largest music retailers degrade the
sound quality of audio cassettes “to an un-
acceptable degree” (Billboard, Nov. 20).

With the elimination of the longbox,
which was a significant theft deterrent be-
cause of its size, music retailers began
seeking alternatives for theft protection.
Source tagging involves embedding detect-
able security labels into products such as
audio cassettes and CDs at the point of
manufacture. At the point of sale, these de-
tectable labels are turned off so that they
won't set off alarm systems at store exits.

The National Assn. Of Recording Mer-
chandisers (NARM) began studying source
tagging more than eight years ago. NARM
recognized that for source tagging to be a
viable solution, its members had to select a
standard anti-theft technology that would
be installed by record companies at the
point of manufacture. After many years of
development, NARM established in May
1992 the criteria that a standard technolo-
gy would have to meet.

The criteria isolated seven critical compo-
nents that electronic article surveillance
(EAS) technology had to address. The first,
and most important, was “the system must
have no adverse effect on either audio or
video product.” As amazing as it may sound,
this component of the criteria is now at the
center of controversy. NARM'’s recommend-
ed technology does not meet this vital stan-
dard, and the labels have unanimously
deemed it unacceptable for source tagging.

According to the Recording Industry
Assn. Of America, EAS, or source-tagging,
technology recommended also fell short on
two other criteria. The EAS tags could not
be hidden in all music formats, and for
some music configurations, it wasn’t possi-
ble to have on-line automation for insertion
of the tags.

It may be confusing to some that a tech-
nology that has adverse effects on audio
products ever got so far in the recommen-
dation process, but more pressing issues
transcend this question. Although there
have been no industry-wide studies tallying
how many retailers have already invested
in this technology, their numbers are sig-
nificant. Retailers using it in their stores
are quick to say “no one notices the degra-
dation,” or “cassettes are on the way out
anyway.”

Saying that no one notices the degrada-
tion is like saying that if you don’t tell con-
sumers that something is bad for them,
there’s no problem. The reality is that con-
sumers have never been exposed to the
fact that their audio tapes are being dam-
aged. High notes can be affected by sever-
al decibels, and print-through, or faint mu-
sic echoes, can be heard on damaged tapes.
This knowledge will find its way to con-
sumers.

And while cassettes are on the decline,
NARM'’s figures for 1992 showed that they
still accounted for 46% of all gross dollar
volume in the U.S. Audio tapes are going to
be with us for many years, and other mag-

netic media are being considered for the fu-
ture.

Some retailers using the rejected tech-
nology are hoping to resurrect it by chang-
ing the criteria in ways that would seem-
ingly circumvent the areas of concern.
These retailers may try to pressure the re-
cord companies to accept the technology
despite its shortcomings, and may attempt
to squelch the issue of sound degradation

‘The truth is out,
and there is no
turning back’

A.E. Wolf is
chairman and CEO
of Checkpoint
Systems Inc.

so that consumers are kept in the dark.
That is no way to run a business, and the
RIAA has said it will not accept changes in
criteria that would allow any possibility of
degradation.

The most important point is that music
retailers have established an underlying
trust relationship with customers. Custom-
ers trust that they are buying quality mer-
chandise. They believe in the music retail-
er’s integrity, and are comfortable that
they don’t have to worry about such issues
... at least, they were until now.

The RIAA findings are a matter of pub-
lic record. The truth is out, and there is no
turning back. The music industry could not
withstand the predictable and valid reac-
tion from big-name artists and groups such
as the National Academy Of Recording
Arts And Sciences (NARAS), that would
occur if the RIAA suddenly reversed its
stance and found any degradation accept-
able.

Artists are no more likely to accept deg-
radation, no matter how slight, than Picas-
so would accept changes, however slight,
to the colors of his masterpieces.

On Dec. 13, 1993, the NARM loss preven-
tion committee will meet to review the
source-tagging program. Its task is to

STELLAR DEFENSE

Warner Alliance Records was not “‘com-
pletely snubbed in the nominations,” as
your In The Spirit column item on this
year’s Stellar Gospel Music Awards
suggests (Billboard, Nov. 13). In fact,
the label’s gospel promotions director,
Demetrus Alexander, did not respond to
the eligibility package sent to the label.
As a consequence, the gospel music an-
nouncers who vote the Stellar Awards
had no Warner Alliance product on
which to vote.

As with all top entertainment awards
programs, including the Academy
Awards, the Emmy Awards, and the
American Music Awards, the Stellar
Awards have followed a specific voting
process since their inception nine years
ago. In order to maintain credibility and
order, established schedules and rules
cannot be changed.

“Handel’s Messiah: A Soulful Cele-

LETTERS

make changes to the criteria or recommend
another technology. There are already ru-
mors that some plan to propose to down-
grade the criteria to eliminate audio cas-
settes from source-tagging consideration
and change hidden tag requirements so
they can resubmit the same technology.

This is not a realistic option. Audio tapes
are EAS-protected today by retailers from
coast to coast. Many retailers face an ongo-
ing battle trying to make more profits than
they lose to shoplifters. These retailers ap-
ply security labels in the stores and subject
the tapes to the same degradation as if
they were source-tagged. Any compromise
to the criteria would do nothing to solve
this real-life situation, and the labels now
understand the potential damage of this
scenario.

This situation calls for leadership—a call
that often is accompanied by looking be-
yond individual interests to those that
serve the good of the industry and consum-
ers. We all can agree that source tagging
will provide numerous benefits, and is
needed quickly. The music industry has al-
ready lost too much time, and many retail-
ers have spent a great deal of money on in-
terim solutions that are inefficient. It is
time to select another technology that
meets the seven original criteria and allows
the music labels to deliver on their commit-
ment to source tagging.

It is time to recognize that consumers,
and the artists who create the products
from which the industry draws its liveli-
hood, deserve primary consideration. Per-
haps Stephen Strome, NARM president,
said it best in his recent address to the an-
nual retailers’ convention when he quoted
from the book ‘21st Century Leaderhip’:

“The new high-performance culture of
the 21st century will rely on interactive net-
works of empowered teams coming togeth-
er to serve the customers and to produce
results. Distrust, dishonesty, politics, and
hidden agendas don’t have a role in this
new, healthy culture. The only environment
conducive to creative and innovative accom-
plishment is one founded on integrity and
trust. The relationships and communications
need to be truthful, open and honest.”

bration” may indeed be deserving of

Stellar Award nominations, but if those

responsible for responding to the call to

submit nominees do not do so, there is

nothing more the nominating committee
can do.

Don Jackson

President

Central City Productions Inc.

Chicago

WOROS & MUSIC KUDOS
Irv Lichtman’s Words & Music column
continues to be the most informed, topi-
cal, and interesting column in any music
industry publication. Keep up the good
work.
John Fogarty
Director
Minder Music
London

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Ratings For Vid Game Violence Debated
VSDA Proposes Voluntary Industry System

#BY SETH GOLDSTEIN

NEW YORK—The Video Software
Dealers Assn. has taken a lead posi-
tion in the creation of a voluntary rat-
ing system for video games.

Based on its experience in renting
and selling movies rated by the Mo-
tion Picture Assn. Of America,
VSDA thinks it is best able to control
kids’ and teens’ fascination with vio-
lent games like “Mortal Kombat,”
president Dawn Wiener told a Senate
subcommittee meeting Dec. 9 in
Washington. The subcommittee, co-
chaired by Herb Kohl (D-Wis.) and
Joseph Lieberman (D-Conn.), heard
testimony from VSDA, games manu-
facturers Sega and Nintendo, the
600-member Software Publishers
Assn., and the Amusement and Mu-
sic Operators Assn. as the first step
in considering legislation that would
set up a commission to consider on-
screen violence.

The video and game industries are
opposed to any federal intrusion, and
the newly formed alliance with

VSDA is an attempt to pre-empt Con-
gressional action. “We believe the
creation of any governmental or qua-
si-governmental organization, such
as the proposed National Indepen-
dent Council for Entertainment in
Video Devices, would set a danger-
ous precedent,” Wiener said. She pre-
dicted that regulation could lead to
“unforeseen consequences’’ that
could ‘‘jeopardize our First Amend-
ment rights.”

VSDA wants to implement ground
rules to be established by the Soft-
ware Publishers Assn., based in
Washington, D.C. While it “won’t be
speaking for others,” says a source,
VSDA believes it has wisdom to im-
part to other retail channels, includ-
ing mass merchants. “They don’t
have as much experience” carrying
R-rated products, the source adds.
Chains such as Wal-Mart and Kmart
will be invited to participate in discus-
sions. The first will be VSDA’s Video
Game and New Technology Confer-
ence April 10-11 in Chicago. Content
and ratings are on the agenda, ac-

NEW YORK—World-renowned
artist Peter Max will host the 1994
International Billboard Billie
Awards, March 10 at the Puck
Building here.

The Billie Awards, launched last
year to salute
excellence in
marketing for
the music, vid-
eo, and home en-
tertainment in-
dustries, has ex-
panded its scope
this year with
the addition of
two awards and
the creation of an advisory board.

Host Max will create an original
poster for the ‘94 awards. Since ar-
riving on the scene as a pop vision-
ary in the '60s, Max and his vi-
brant colors have become part of
the fabric of American culture.
Among his recent achievements
are a portrait of Bill Clinton for
the Presidential Inauguration

MAX

Peter Max To Host Billies
Marketing Honors Expand Scope

1994 INTERNATIONAL
BILLBOARD

BiLLLIE AWARDS

Committee and a 150-foot mural
for the U.S. pavilion at Expo '92 in
Sevilla, Spain.

“We are excited to have an art-
ist of Max’s international stature
play a key role in the Billie
Awards,” says Howard Lander,
publisher of Billboard. “This event
has a unique importance to Bill-
board magazine as our first award
recognizing the outstanding
achievements of professionals in

(Continued on page 135)

cording to Wiener. “We see a very
high degree of agreement among
manufacturers” about the need for a
system.

Most game makers already are on
board, albeit reluctantly. No one has
followed Sega, which instituted a
three-level rating scheme in June.
But “it's coming,” says Ed Hein-
bockle, president of Tsunami Media,
which has “Man Enough,” a multime-
dia dating game. “It's going to have
to happen one way or the other. Ei-
ther the industry bands together and
self-regulates as far as creating a
standard the consumer can rely on,
or the government does it for us. And
I guarantee if the government does it
for us, we're going to regret it.”

Nintendo, which in the past has op-
posed ratings, came out for them on
the eve of the hearings, calling for
standards that are “industry-wide,
uniform, credible, and understand-
able.” Prior to his committee appear-
ance, senior VP Howard Lincoln said,
“It is incumbent upon each individual
software developer to adopt strin-
gent content guidelines” to keep “of-
fensive material” away from chil-
dren.

Retailers in general seem to like
the Sega approach. “There should be
an advisory rating, because parents

(Continued on page 141)

They Were Deemed Excellent. Recipients of this year's ASCAP-Deems Taylor
Awards proudly display their plaques following the Dec. 7 ceremony at ASCAP
headquarters in New York. Above, from left, are radio host Peter Schickele; author
Gary Giddins; magazine writers Chip Deffaa, Anthony DeCurtis, Jon Garslick, and
Michael Lipscomb; Billboard editor in chief Timothy White; and author Lewis
Lockwood. Below are TV broadcast winners for NBC's "Saturday Night Live.” From
left are music coordinator John Zonars, talent coordinator Marci Klein, musical
director Cheryl Hardwick, and associate producer Liz Welch.

Decline Of French Video Indies Gontinues
Fil A Film Goes Bankrupt With Debts Of $25.6 Million

PARIS—Fil & Film, one of the
largest French independent video
companies, has gone under, with
debts totalling 150 million francs
($25.6 million). Commercial Courts
in Normandy declared the compa-
ny bankrupt Oct. 29.

The failure of the company,
which was founded in 1982 by
Jean-Francois Davy and Brigitte
Deleau, leaves the French video
market with only one independent,
Rene Chateau, which has its own
distribution.

The independent scene has been
in decline since the demise of Pros-
erpine in 1991 and Scherzo in 1993.
NMYV, owned by pay-TV Canal
Plus, represents 20 independents,
and is also in decline after an im-
pressive beginning. From a mar-
ket share of 5% in 1991, it has lost

Berman Takes Post As RIAA Chairman

WASHINGTON, D.C.—The Record-
ing Industry Assn. Of America, at its
annual meeting in New York Dec. 6,
voted to promote Jay Berman to the
new position of chairman.

Berman has been president/CEO
of RIAA since 1987 and will retain
those titles. According to RIAA, the
promotion comes as a result of Ber-
man'’s successes with a wide range of
industry concerns, including the en-
actment of the Audio Home Record-
ing Act, audio rental legislation, and
putting the brakes on state-enacted
censorship and lyric content bills.

Even more valuable, said the board
of directors, were Berman’s contribu-
tions in the international arena.

Since Berman brought the trade
group to Washington in 1987, the dol-
lar value of the U.S. recording indus-

try has doubled, to $9 billion dollars.

Said board member Al Teller,
chairman of MCA Music Entertain-
ment Group, “Most valued has been
his ability to tackle trade, copyright,

__ and piracy issues
on a worldwide
scale.”

He added that
Berman brought
“a new level of po-
litical sophistica-
tion and business
focus to the asso-
ciation ... instru-
mental in
strengthening the RIAA’s voice in
Washington, both on Capitol Hill and
within the administation.”

An RIAA spokesperson said the
trade group has no current plans to

BERMAN

bring in a new president.

A source close to the trade group
added that “‘everything’s staying
pretty much as they are for now,” al-
though, in the future, there may be
new appointments and Berman may
serve more in “spotlight roles related
to major issues, international affairs,
piracy, in a spokesman capacity.”

Berman came to the RIAA from
a position in Washington as VP of
public affairs at Warner Communi-
cations, where he served from 1980
to 1986. Before that, he was presi-
dent of his own public relations
firm from 1976 to 1980. He first
came to Washington in 1967 as a
top aide to Sen. Birch Bayh (D-
Ind.), who recruited him from aca-
demia.

BILL HOLLAND

ground and now claims only a 2%
share. The French video market in-
creasingly has been taken over by
the international majors, which
now claim a 90% share.

Apart from René Chateau,
which has a market share of 4%,
there are now only a few small in-
dependents—Antares, MpM, and
FIP among them—that account
for a total of 6% of the market.

“We are seeing the same evolu-

tion as occurred in the record busi-
ness,” says Jean-Paul Commin,
marketing director of Fil & Film,
““a market totally controlled by the
major companies. The only differ-
ence is that we do have one French
major, TFI, in competition with
five foreign companies—Gau-
mont, Walt Disney, Warner, Fox,
and PolyGram.”

PHILIPPE CROCQ

NEW YORK—Republic Pictures
and Video Treasures, the prerecord-
ed cassette label owned by rackjob-
ber Handleman Co., may be collid-
ing over “It's A Wonderful Life.”

The Christmas classic is responsi-
ble for decidedly un-Christmas-like
sparring between the two compa-
nies over the colorized version of
the movie that Video Treasures
markets under a license originally
acquired from Hal Roach Studios.

Earlier this month, RHI Enter-
tainment, which since acquired
Roach, and Republic announced an
agreement that required RHI to
end the Video Treasures license in
the U.S., as well as those with Gaga
in Japan and Transvideo in Portu-
gal. The immediate termination,
says Republic chairman/CEO Rus-
sell Goldsmith, is the last piece of a
copyright puzzle giving him exclu-
sive video rights to “It's A Wonder-
ful Life,” until this year a favorite
of public-domain suppliers.

Firms Spar Over Golorized
Version Of ‘Wonderful Life’

But Video Treasures emphatical-
ly disagrees. “We're not a party to
this agreement,” says president
George Port. “I don’t know what
they’re talking about.” Port, who
declined to comment further, main-
tains that Video Treasures will con-
tinue selling its version. Goldsmith
responds that Video Treasures
“definitely knows about it. Our law-
yers are currently talking to their
lawyers.”

The colorized “It's A Wonderful
Life” may be reaching fewer out-
lets than in years past. Rank Video
Services America, which racks Cal-
dor, Montgomery Ward, and Wool-
worth’s, dropped the Video Trea-
sures edition in June, according to
video purchasing director Nancy
Kaplan. At that time, Republic
launched its eampaign to clear
wholesale and retail shelves of com-
peting copies (Billboard, June 26).

Until a few weeks ago, the Video

(Continued on page 141)
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Single Produced By DeVante Swing For Swing Mob Productions, Inc.
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POP*ROCK*R&B*RAP*DANCE*COUNTRY*LATIN*CLASSICAL+<JAZZMUSIC VIDEO

B BY CHRIS WHITE

LONDON—Sony Music Enter-
tainment president and COO Tom-
my Mottola denied a suggestion
by George Michael’s counsel that
there had been “bad blood” be-
tween himself and former CBS
Records CEO Walter Yetnikoff.
Mottola’s four-hour testimony
came Dec. 2-3, during the seventh
week of Michael’s restraint of
trade case against Sony Music
here.

In Michael Trial Testimony,
Mottola Glaims No Ill Will

In the trial’s eighth week before
the High Court, former Sony U.K.
director of business affairs Rich-
ard Rowe was called as a witness.

Mottola, who had flown in from
the U.S. to give evidence, said
there was ‘““no truth” to the sug-
gestion of ill will, and similarly de-
nied that he had taken over Yetni-
koff’s mantle after the former
CEO'’s departure.

When asked by Michael’s coun-
sel, Mark Cran, whether Yetnikoff

(Continued on page 135)

Manson Royalties
From GN’R Song
Go To Victim’s Kin

@ BY CHRIS MORRIS

LOS ANGELES—Wshile royalties
due convicted murderer Charles
Manson from a song covered on
Guns N’ Roses album ‘“The Spa-
ghetti Incident?” will now be paid to
the son of one of the Manson fam-
ily’s victims, the California attorney
general’s office is continuing its
scrutiny of the version.

In a related development, a Cali-
fornia-based crime victims support
group has spurned the offer of a
monetary contribution from GN'R’s
label, Geffen Records, and has
launched a nationwide boycott of
the company.

The California Department Of
Justice has been looking into wheth-
er proceeds from the L.A. hard rock
band’s cover of the Manson-penned
tune ‘““Look At Your Game Girl”
might be forfeitable under the pro-
visions of the state’s so-called “Son

(Continued on page 129)

Zappa: A Man Who Knew No Boundaries

Musical Innovator, Counterculture Hero Was 52

B BY DREW WHEELER

NEW YORK—Frank Zappa was a
musical renaissance man for the rock
era. His art embraced the R&B
rhythms of doo-wop as well as the
polyrhythms of 20th century compo-
sition.

Zappa lost his long battle with
prostate cancer Dec. 4 at age 52.

Instantly recognizable, with the
distinctive mustache and beard-patch
that he adopted in the style of blues
man Johnny Otis, Zappa became a
symbol of the rock counterculture in
the mid-"60s—though he virulently

?{.é¥€

Simon Says “BMG.” Carly Simon, center, is congratulated by her attorney
Howard Siegel, left, and Nicholas Firth, president of BMG Music Publishing
Worldwide, on her new worldwide sub-publishing agreement with BMG Music
Publishing. Under the agreement, BMG will represent Simon’s Quackenbush
(ASCAP) and C'est Music (ASCAP) for the world outside of the U.S. and
Canada. Simon currently is writing songs for her forthcoming Arista album.

Legal Action

l BY DOMINIC PRIDE

LONDON—German coffee retail-
er Tchibo has withdrawn its four-
CD Elvis Presley boxed set from
the German market following legal
action by BMG.

Regional courts in Hamburg
granted a temporary restraining
order Dec. 3, and a full trial on
copyright infringement charges
may follow next year.

Tchibo had rushed the boxed set
onto the market two weeks before
its advertised Dec. 8 release date
(Billboard, Dec. 11). The coffee
company’s release came less than a
month after the destruction of
more than a quarter-million illegal
Presley CDs (Billboard, Nov. 27).

Global label group IFPI had

Forces Elvis Set Off Mkt.

called for the destruction of
264,000 copies of the “Movie Hits”
CD earlier in November, and that
title was one of the items in the
boxed set advertised in Tchibo’s
Christmas gift catalog. Tchibo had
the CDs re-pressed elsewhere, and
put the box on the market.

The haul represented the largest
ever of illegal CDs, IFPI said at
the time; had the CD been sold
through conventional channels, it
would have earned a gold disc in
Germany (250,000 units).

Though seized and destroyed in
Germany, the CDs were made in
Switzerland. They were tracked
from the Swiss pressing plant to
the delivery point in Germany,
where they were destroyed on the
advice of IFPI Switzerland. The

CDs were illegal under the 50-year
terms of protection given to all per-
formers and producers by Swiss
Copyright law.

Germany, however, offers 50
years protection to national artists
only, and 25 years to foreign pro-
ducers. A recent European Court
ruling declared that Germany
must accord the same protection to
other members of the European
Community as its own citizens.
This allowed significant gaps to be
closed in the cases of British art-
ists—notably Cliff Richard and
Phil Collins, who, along with their
record companies, brought the test
case which led to the European
Court’s decision.

Tchibo has already tested the

(Continued on page 135)

opposed that era’s acceptance of
drug use.

At a time when the boundaries of
rock’n’roll were
being stretched,
Zappa merrily
twisted them into
Mobius shapes,
creating an un-
heard-of rock
sound that blend-
ed intricate
rhythms, R&B
harmonies, free-
jazz saxophones, and novelty-song
vocals with his elaborately sculpted,

ZAPPA

blues-meltdown guitar soloing.

His infrequent chart appearances
and scant radio play continually certi-
fied Zappa as an anti-establishment
hero—a subversive intellect in the
midst of an overhyped and inarticu-
late pop culture. His songs seemed to
reflect American society through a
satirical funhouse mirror, but his sar-
donie, sometimes scatological senti-
ments were an expression of his pro-
found concerns for American culture.

By the '80s, this composer/guitar-
ist/producer/arranger/leader was
taking his civic interests directly to

(Continued on page 131)

New Chart Symbhol Identifies
Heatseeker Acts’ Progress

NEW YORK—Starting with this is-
sue, Billboard readers will be able to
track the progress of their favorite
Heatseeker albums long after those
titles advance from the Heatseekers
Album Chart. A new symbol being in-
troduced on The Billboard 200, Top
R&B Albums, and Top Country Al-
bums charts now identifies all past
and present Heatseekers titles.
Billboard launched the Heat-
seekers chart in October 1991 to
serve as a platform for artists who
have not yet reached the upper tier of
the magazine’s main format charts.
The chart appears on the Popular Up-
risings page, Billboard’s weekly re-
port on new and developing talent.
The Heatseekers list is confined to
acts who have never been in the top
half of The Billboard 200, the top 25
of Top R&B Albums or Top Country
Albums, or the top five of one of the
other specialty album charts. An art-
ist that reaches any of those levels
advances from the Heatseekers
chart. Eligibility is based entirely on
album chart histories; hit singles do

not remove artists from Heatseeker
status.

Among recent top 20 artists whose
chart lives began on Heatseekers are
Pearl Jam, SWV, Stone Temple Pi-
lots, Spin Doctors, Silk, 4 Non
Blondes, Arrested Development, Jon
Secada, the Cranberries, John Mi-
chael Montgomery, and Toby Keith.

In addition to the new Heatseeker
symbol, The Billboard 200, Top Coun-
try Albums, and Top R&B Albums
charts will continue to feature Heat-
seeker Impact awards in the weeks
that acts advance from the Heat-
seekers list.

“The Heatseekers chart has prov-
en to be one of the most exciting and
reliable forecasts of groundswell suc-
cess in the history of the industry,”
says Billboard editor in chief Timothy
White. “And the list of acts advanc-
ing to Impact status on the upper
reaches of our other charts reads like
a Who's Who in cutting-edge acclaim
over the last two years. The chart
also provides high visibility for im-

(Continued on page 135)

Martinelli’s On Watch At
New Moelis-Funded Label

B BY J.R. REYNOLDS

LOS ANGELES—The partnership
between hitmaking producer Nick
Martinelli and musiec business veter-
an Herb Moelis soon will bear its
first fruit.

The debut album by the five-
member funk band Shabazz will be
the initial release from Watchout
Records, the label formed earlier
this year by Martinelli and funded
by Moelis (Billboard, Sept. 18). The
label’s releases will be marketed
and distributed through Mercury
Records.

The Shabazz album is scheduled
to drop during the first quarter of
1994. Martinelli says the group com-
bines the '90s rhythmic styling of

the Brand New Heavies with a
horn-driven sound reminiscent of
"70s-era Earth, Wind & Fire and
Brass Construction. Writer/produc-
er Paul Shabazz is the band’s front
man.

Watchout falls under the corpo-
rate umbrella of MNM Musie
Group Inc., the Martinelli-Moelis
partnership forged last April; Mar-
tinelli formed Watchout and signed
the distribution deal with Mercury
in March 1992. Martinelli says he
originally sought funding from a
different source, but “‘it didn’t
work out. I found the right partner
in Herb, and I'm glad we’re work-

ing together.”
Martinelli adds, “I decided that
(Continued on page 19)
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Martin-Potter Takes NAIRD Helm
Assn. Headquarters To Move To Kentucky

8 BY CHRIS MORRIS

LOS ANGELES—Pat Martin-Pot-
ter, who operates the folk and blue-
grass label Turquoise Records, has
been named as the new executive di-
rector of the National Assn. of Inde-
pendent Record Distributors &
Manufacturers,
effective Jan. 1.

Martin-Potter,
who has been a
NAIRD member
for 15 years and a
member of the in-
die trade group’s
board of trustees
for the last seven
years, will suc-
ceed Holly Cass, who is stepping
down from her NAIRD position to
take an active role in politics in
Camden County, N.J. Cass has been
NAIRD’s executive director since
the mid-'80s; she has been active in
the organization since 1981.

As part of the changing of the

MARTIN-POTTER

guard, NAIRD will relocate its
headquarters from Maple Shade,
N.J., to Whitesburg, Ky., home base
for Turquoise Records, Martin-Hol-
ly’s publishing company New Tur-
quoise Records, and her booking
agency, the Crystal Agency. Mem-
bers of the NAIRD search commit-
tee have always said that the
group’s offices could be moved for
the new executive director’s conve-
nience.

Martin-Potter says the shift to
Kentucky “probably won’t actually
happen unti late January, and possi-
bly even early February.” She cur-
rently is working with Cass in Ma-
ple Shade.

Martin-Potter will oversee the ac-
tivities of the indie trade group,
which numbers 670 member labels,
distributors, manufacturers, and
suppliers.

“l don’t foresee any major
changes,”” Martin-Potter says.
“NAIRD is a very solid organiza-
tion ... I would like to focus a little

Lawyer’s Fees At Issue After
Decision In Fogerly Gase

EBY BILL HOLLAND

WASHINGTON, D.C.—The U.S. Su-
preme Court heard oral arguments
Dec. 8 in a suit involving songwriter
John Fogerty and his former record
company, Fantasy Records Inc., that
could change the rights of copyright
defendants.

At issue are attorney’s fees and
whether some U.S. Appeals Court cir-
cuits have double standards in grant-
ing lawyer’s fees in copyright in-
fringement lawsuits. Specifically, the
appeal sought to resolve whether the
winners as well as losers are entitled
to be granted such fees.

In the Fogerty case, the artist and
Warner Brothers Records incurred
more than $1 million in lawyer’s fees

in suecessfully defending themselves
in a copyright infringement suit
brought by Fantasy.

Fantasy had alleged that Fogerty’s
1985 song, “The Old Man Down The
Road,” on his solo Warner Bros. al-
bum “Centerfield,” was a rewrite of
his 1970 song “Run Through the Jun-
gle,” which appeared on a Creedence
Clearwater Revival album that had
been released on Fantasy. Fogerty
had assigned publishing rights to
“Run Through The Jungle” to the
predecessors of Fantasy.

Jurors at the 1988 trial in U.S. Dis-
trict Court, 9th Circuit, found Fo-
gerty and Warner Bros. (which holds
publishing rights to “The Old Man
Down The Road”) had not infringed

(Continued on page 129)

RECORD COMPANIES. Rick Chertoff is
named head of new PolyGram im-
print Blue Gorilla Records and senior
VP of PolyGram Holding Inc. in New
York. He was senior VP of A&R at
Columbia. Doug Schoemer is named
director of A&R for Blue Gorilla, and
Michele Galman is named A&R co-
ordinator. They were, respectively,
GM of First Warning and A&R pro-
ject coordinator at Columbia (See sto-
ry, this page).

Anthony Pipitone is promoted to
president of Warner Special Products
in New York. He was executive VP
and treasurer. Retiring president Mi-
chael Kapp will continue as senior
adviser to the chairman of Warner
Music Group.

Brad Hunt is appointed senior VP
of marketing for Zoo Entertainment
in Los Angeles. He was GM at Holly-
wood Records.

Leyla Turkkan is named VP of na-
tional publicity for Columbia Records

PIPITONE

HUNT

in New York. She was president of
Set To Run Public Relations.

Epic Records in New York pro-
motes both Harvey Leeds and Bar-
bara Seltzer to the position of VP of
promotion. They were, respectively,
VP of album promotion and VP of
singles promotion.

Stanley Winslow is promoted to
VP of promotion and marketing for
Pendulum Records in New York. He
was national director of promotion
and marketing.

Bari G is promoted to VP of pro-
motion for Strictly Rhythm Records

more on increasing communication
between the members, educating
newcomers to the business, and in-
creasing services.”

As a NAIRD trustee, Martin-Hol-
ly was active in spearheading edu-
cational and informational pro-
grams and resources. She initiated
the “First Timers Sessions,” work-
shops for industry beginners, at the
group’s 1987 convention. In 1992,
that format was expanded into the
series of “Crash Course Panels”
that are now a regular part of the
convention. In 1985, she worked on
the development of ‘“The NAIRD
Resources & Reference Guide,” an
industry directory for the group’s
members.

One of Martin-Potter’s immediate
concerns will be selecting a replace-
ment for longtime NAIRD asso-
ciate director Mary Neumann, who
will be relocating to Albany, N.Y,,
with her husband next year.

Martin-Potter says she “eventual-

(Continued on page 129)

NEW YORK—In making a switch
from a 12-year A&R association
with Columbia Records to that of
senior VP at Po-
lyGram Holding
Inc., Rick Cher-
toff takes on two
major roles.

Chertoff
heads a newly
created label,
Blue Gorilla, to
be administered
through Poly-
Gram’s Atlas label, while also mak-
ing himself available as a producer,
executive producer, and consultant
for all PolyGram labels, including
A&M, Island, Mercury, Polydor,
Atlas, and Motown.

If this assignment does not tap
broadly enough into Chertoff’s tal-
ents, he’ll also have another cre-
ative concern. He has established a
co-venture music publishing unit

CHERTOFF

Rick Chertoff Jumping To
PolyGram As Exec, Producer

with PolyGram Music. Maintaining
a zoological theme, the company is
called Monkey In The Middle Music.
Chertoff and the label and publish-
ing units are based at PolyGram’s
headquarters in New York. He re-
ports directly to Alain Levy, presi-
dent/CEO of PolyGram.

Chertoff already has made his
initial label and publishing signings.
Blue Gorilla’s first act is Joan Os-
borne, a Kentucky-born singer/
songwriter; David Formal has been
signed as Monkey In The Middle's
first writer.

As for Blue Gorilla executive
staff appointments, Chertoff has
named Doug Schoemer director of
A&R, and Michele Galman has been
named A&R coordinator. Schoemer
was previously GM of First Warn-
ing Records. Galman worked with
Chertoff in the A&R department at
Columbia Records.

(Continued on page 129)

A Capitol Christmas. Santa Claus welcomes children from the Los Angeles
Department of Children’s Services and L.A.'s Best, an after-school enrichment
program, to Capitol Records’ first Christmas tree-lighting ceremony at the
Capitol Tower in Hollywood. Also enjoying the ceremony are Capitol president/
CEO Gary Gersh and son Noah, left, and Los Angeles Mayor Richard Riordan.

EXECUTIVE TURNTABLE

TURKKAN LEEDS

in N.Y. She was promotion director.
David Main is promoted to VP of
business development for Sony Mu-
sic Europe in London. He was direc-
tor of business development.
Jeremy Klotz is appointed senior
director of pre-press production for
Sony Music in New York. He was in-
dependent consultant to Sony Music.
RCA Records promotes Marilyn
Arthur to senior director of West
Coast publicity in Los Angeles and
names Mark Persaud director of
new business development and strat-
egy in New York. They were, respec-

Fisher’s Departure
Leaves ASCAP Without
European Leadership

LONDON—ASCAP U K. regional di-
rector James Fisher unexpectedly
left his post here Dec. 3, in a move
that temporarily leaves the rights
body without leadership in Europe.

ASCAP says Fisher, who had been
with the society 12 years, left for per-
sonal reasons.

Meanwhile, senior U.K. member-
ship representative Michael Donovan
has been promoted to senior director
of repertoire, U.K.

The New York-based society re-
cently underwent a wide-ranging re-
view that resulted in the departures
of Gloria Messinger and other senior
executives (Billboard, Sept. 25).

Donovan says the head count at

(Continued on page 129)

A

WINSLOW

SELTZER

tively, director of West Coast publici-
ty for RCA and consultant to BMG.
Atlantic Records promotes Cather-
ine Berclaz to senior director of vid-
eo services in New York, Steve Ellis
to national director of adult formats
in New York, and Donna Spencer to
manager of artist relations in Los An-
geles. They were, respectively, direc-
tor of video services, N.Y. promotion
rep, and artist relations coordinator.

PUBLISHING. Paul Connolly is promot-
ed to managing director of MCA Mu-
sic Ltd. in the U.K., based in London.

’

G DEL SESTO

He was creative director.

RELATED FIELDS. Jay Berman is pro-
moted to chairman/CEO of the Re-
cording Industry Assn. Of America
in Washington, D.C. He was presi-
dent/CEO (See story, page 6).

Gabrielle Del Sesto is promoted to
VP of interactive media research and
planning for MTV in New York. She
was director of research.

Cary Baker is appointed senior ac-
count executive at PLA Media in Los
Angeles. He was VP of publicity at
Morgan Creek Records.
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King’s X Seeks Mainstream Crown
Band’s 5th Album Rekindles Enthusiasm

8@ BY DAVID SPRAGUE

NEW YORK—While a lush, elaborate
sound often described as “the Beatles
meet Metallica” has won King's X a
dedicated cult following, it's never
translated into mainstream success for
the Houston-based hard-rock trio. But
with its stripped-down fifth album,
“Dogman,” which Atlantic will release
Jan. 25, the band may surprise long-
time followers and—in the hopes of la-
bel and band—change the perception
that King's X is merely “a musician's
band.”

Much of the transformation, it would
seem, stems from the band'’s split with
manager Sam Taylor. For eight years,
Taylor not only handled the band’s
business, but also produced its albums,
directed several highly conceptual vid-
eos, and played an unusually large role
in the creative process. But two months
into a 1992 tour supporting its self-ti-
tled fourth album, the band left the
road for what singer/bassist Doug Pin-
nick called “a period of reassessment,”
and ended up severing the relationship.

“We'd been together for so long that
there was really no way to change the
way we worked together,” says Pin-
nick. “No knock on Sam, but he was so
analytical about things that we'd end
up going over every detail to the point
where the initial spark was sometimes
lost.”

Rather than return to the road, the

band focused on the future (a decision
that Atlantic executive VP/GM Val
Azzoli says contributed to the disap-
pointing sales of “King’s X"). The
group signed with manager Ray Dan-
iels, who also handles Rush’s affairs,
and made a conscious decision to relin-
quish some of the tight creative control
upon which Taylor had insisted. “When
they asked us what we thought would
be a good single,” Pinnick says, by way
of example, “we said, ‘It’s up to you
guys—we like all the songs.'”

The band’s new philosophy also has
rekindled enthusiasm at Atlantic,
where support for King’s X has run
deep since the release of its acclaimed

KING'S X: Jerry Gaskill, Doug Pinnick,
and Ty Tabor.

E’s New Polydor Set Proves
He’s No Mere Man Of Letters

8 BY DANIEL LEVITAN

PORTLAND, Ore.—Though commer-
cial acclaim eluded his 1992 release, the
singer/songwriter known simply as E
drew widespread kudos from the press
and garnered a loyal industry following
that included staffers both at compet-
ing record companies and radio sta-
tions across diverse formats.

Staffers at Polydor/PLG hope to
turn E's critical popularity into real
sales and airplay with the Dec. 7 re-
lease of his second album, “Broken Toy
Shop.” The company will attempt to
achieve that goal through an aggres-
sive retail strategy and direct con-
sumer support. “Retail was very sup-
portive of the first album,” says PLG
director of product management Diana
Fried, “and they will be tremendously
important in helping us break this al-
bum and build a grass-roots cam-
paign.” To that end, E will embark on
a promotional tour of in-store perform-

ances. He likely will be joined by gui-
tarist and sometime co-writer Par-
thenon  Huxley, himself an
undiscovered industry fave. Live col-
lege radio performances and drop-ins
also are expected.

Promotion efforts initially will focus
on alternative and album alternative
stations. A four-song sampler CD ship-
ped to radio last month carried three
album cuts plus a bonus track, “Every-
thing’s Gonna Be Cool This Christ-
mas.” Conspicuously marked “Not For
Airplay,” the sampler has found
increasing airtime; the first single,
“The Only Thing I Care About,” will be
released officially in January. “The
fourth quarter is, of course, brutal for
a developing artist, but we wanted to
get the album out before the holidays
to start in-store and radio play,” Fried
says. “But in terms of radio, the single,
and the video, we're really thinking of
it as a January release.” Fried also is
orchestrating a “chain letter cam-
paign” that will send chain letters and
four CDs to selected insiders and crit-
ics with the instruction to send on a let-
ter and CD to friends.

Polydor execs hope that this conflu-
ence of events will bring E the wider
audience they feel he deserves. “We
have been setting the record up since
September with radio samplers, a
press campaign, and even some selec-
tive early gigging,” says Polydor presi-
dent Davitt Sigerson. “Probably the
biggest difference from last time is

(Continued on page 13)

1988 debut, “Out Of The Silent Planet.”
“This is a new chapter in the band’s
life, not so much because of new man-
agement as [because of] the array of
things that come with it,” says Azzoli.
“Whether [Taylor] was good, bad, or
indifferent doesn’t matter. The fact is
simply that now you have all these new
creative forces coming together. By the
very nature of that, you're going to get
a whole different vibe. Plus, the band
has realized what their strengths are—
they've become far more succinct.”
Indeed, “Dogman,” which was pro-
duced by Brendan O'Brien, peels away
not only the multiple sonic layers that
characterized previous releases (on
1991's “Faith, Hope, Love,” the band
employed a dizzying array of orches-
tral instruments), but the often mysti-
cal veneer of the songs. From the title
(Continued on next page)

Bjérk’s Back. Bjork, third from right, meets with Elektra staffers following a
sold-out show at New York’s Webster Hall in support of her new album,
“Debut.” Shown with her, from left, are Chris Tobey, Elektra VP of sales and
distribution; David Bither, senior VP/GM, Elektra Entertainment; Lauren
Spencer, Elektra senior director of video promotion and marketing; Bjork; Jon
Leshay, senior VP of promotion, Elektra Entertainment; and Mitchelt Krasnow,
Elektra VP of A&R, International.

UP AND COMING: The Beat got a sneak peak at the
new Cheap Trick record, the band’s Warner Bros. debut
and first studio album since 1990's “Busted.” The album,
tentatively titled “Woke Up With A Monster,” is slated for
a Feb. 15 release. Producer Ted Templeman played us se-
lected rough mixes from the album that proved the band,
which put out its first record in 1977,
has lost none of its bite. It's not too

Cheap Trick Strives For Renéiséance;
Duran Duran Covers Familiar Territory

TOP DOLLAR: Pete Townshend, whose donations
helped launch the U.S. Nordoff Robbins clinic, received the
Silver Clef Award at the annual Nordoff Robbins Music
Therapy Foundation dinner and auction last week at New
York’s Roseland Ballroom. In his somewhat incoherent ac-

ceptance speech, he said that when

far out of the realm to hope for a ca-
reer renaissance, 4 la Aerosmith’s
resurgence with 1987’s “Permanent
Vacation.” As Templeman notes, the
songs on “Woke Up” continue Cheap
Trick’s “common thread” of Beatle-
esque melodies and vocal and guitar

the Who first got involved with Nor-
doff Robbins in 1976, “we didn’t
know what the fuck we were doing.
We just knew it was wholesome and
real.”

Townshend’s manager Bill Cur-
bishley called for another large,
™ multi-artist event, such as 1990’s

orchestrations. Nevertheless, we
found the album heavier than any-
thing the band has recorded in
years. The closest thing to a ballad
is midtempo number “Never Run Outta Love.” The dense,
off-kilter “Mommy And Daddy,” about a volatile home life
seen from a child’s point of view, sounds like something
John Lennon & Yoko Ono might have recorded. “Ride
The Pony” is a jaunty stomp with a partially spoken vocal
by Robin Zander; and “Gangs” is a high-speed chase of
a song that features group harmonies and killer drumming
by Bun E. Carlos.

At first, Templeman wasn't convinced he was the right
producer for the project: “I pretty much wasn't a Cheap
Trick fan per se,” he says. “They asked me if I wanted to
produce the record, and I said, ‘ “The Flame” isn’t my
thing.'” The band then offered to come out and play live
for Templeman. “And it was like the first time you heard
them; you forgot how goddamned good they are.”

Templeman says a big surprise was “the band's ability
to play like studio cats. Bun E. Carlos would come in and
put on overalls and gloves and take them off when he left
the studio. The album is mostly first and second takes.”

STILL BASKING IN THE GLOW of its hit album and
tour, Duran Duran is already back in the studio working
on an album of cover songs, tentatively titled “Thank You,”
after the Led Zeppelin song of the same name. The group
is recording the project, which is slated for a March 1994
release, while on the road. Among other tunes likely to ap-
pear on “Thank You" are covers of “White Lines” by
Grandmaster Flash, “911 Is A Joke” by Public Enemy,
David Bowie’s “Diamond Dogs,” and the Velvet Under-
ground’s “Femme Fatale,” which also appears on the cur-
rent “Duran Duran” album. The band's Led Zep cover is
slated to be in Joe Pesci’s upcoming film, “With Honors.”

by Melinda Newman

Knebworth concert, which raised
$10 million for Nordoff Robbins. “I
think we could easily do the same
thing here if the promoters and
agents would . .. talk the acts into giving just one day.”
After the speeches, the auction began. The top item was
90 minutes of prime-time MTV airtime, which went for
$225,000 to clothes designer Tommy Hilfiger, who spon-
sored Townshend's tour earlier this year. Hilfiger also beat
out other bidders for 90 minutes on VH-1, which went for
$101,000. Comparatively speaking, at last year's auction an
hour of MTV went for $47,000. The auction, predinner si-
lent auction, and dinner tickets raised more than $700,000
for the clinic, up more than $200,000 from last year's tally.

SPEAKING OF TOWNSHEND, fellow Who-man
Roger Daltrey will headline a tribute to Townshend that
will take place Feb. 23 and 24 at New York’s Carnegie Hall.
No other acts have been announced yet, but plans call for
the show to be available Feb. 26 as a pay-per-view televi-
sion special and for a live album to be released in May on
Continuum Records. Daltrey will perform Townshend
songs solo and in duet formats. Although organizers are
careful not to call it a reunion, Townshend and Who bassist
John Entwistle also are expected to perform. Opening
night will benefit an as yet unnamed charity.

SUPER BOWL STRUGGLE: Negotiations between
Garth Brooks and the NFL broke down earlier this week
for the artist to perform during halftime at the Super
Bowl. We've also heard that at least three other acts also
have refused the NFL's request. Given that Michael Jack-
son was locked up by September for last year's Super
Bowl, and that the event is now only weeks away, we say
look for someone without a lot of production needs to play
the event . .. Barney, perhaps?
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KING’S X
(Continued from preceding page)

track—which will be released Jan. 11
as the first single—to the blistering
cover of Jimi Hendrix’s “Manic De-
pression,” the 14-track set is the most
aggressive King's X album to date.

“This is always what the band
sounded like live,” says Pinnick, who
now handles all lead vocals, which pre-
viously were split with guitarist/song-
writer Ty Tabor. “(It's also] what we've
always tried to sound like on record.
Brendan was able to get us to do that
by just making us go in and play live.”

The as-yet-incomplete video for
“Dogman” likewise will emphasize live
footage—a first for the band, whose
previous clips (such as last year's MTV
staple “Black Flag”) were eye-catching
but sometimes esoteric. “There’s no
smoke and mirrors on this one,” says
Atlantic VP of product development
Vicky Germaise. “It’s a live clip that
clearly imparts their intensity. As sim-
ple as it sounds, we've never had that
before.”

Germaise says taking to the road
(“but not a club tour; they’ve done
enough preaching to the converted,”
says Germaise) is the key to expanding
King’s X's record sales, which have
averaged about 200,000 units per proj-
ect. (“Faith, Hope, Love,” which
reached No. 85 on The Billboard 200,
exceeded that figure, but its follow-up
slipped significantly.)

And with manager Daniels’ capacity
for breaking bands through relentless
touring, the group looks to spend most
of 1994 on the road—first as an open-
ing act, then headlining a theater tour.

Germaise adds that Atlantic is tak-
ing its case to the information super-
highway, tappmg into computer bulle-
tin boards via the band’s fan club.

“We did something similar with
Rush and, on another level, Clannad,”
Germaise says. “We drop items in for
awareness. It’s an unofficial thing,
since we think it’s better to have it
come from the people, so to speak.”

While radio has been a sticking point
in the effort to break King’s X more
widely (only “It’s Love,” from “Faith,
Hope, Love,” has cracked the top five
on Billboard’s Album Rock chart),
Azzoli cites the new set’s depth as an
indication that “Dogman” will make in-
roads both at album rock and at the la-
bel’s secondary focus, modern rock ra-
dio.

One longtime supporter who has
praise for the band’s new direction is
Patty Martin, who recently left Hous-
ton album rock station KL.OL for a po-
sition as musie director at WXRT Chi-
cago. “If people don’t play it, they just
don’t have ears,” says Martin. “When
we played them at KLOL—and we
played them all day, from morning
drive on—we had very good response.
But this record is so much deeper than
anything they’ve done before. I can
hear four singles, easy.”

A revitalized Pinnick—who concedes
that a conscious effort to “write sin-
gles” may have hampered the band in
the past—professes commitment to a
long-term push behind “Dogman,” as
does Atlantic’s promotion department.
“Since I've been at this company,
King’s X has been the one band every-
one wants to break,” Azzoli says. “Now
there’s finally a sense that all the ele-
ments are in place to do it—I've never
seen people as excited as they are
about this album. It’s pretty close to
perfect.”
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Inental Drift

MEMPHIS: The hottest event here Thanksgiving night was at Club 6186,
where Memphis’ own Great Indoorsmen put on a great show for a
packed house of fans, belatedly celebrating the release of the band’s self-
titled debut CD. The dise, which had already been out a month, already
was the No. 2 seller in a number of
the region’s record stores, behind
Pearl Jam’'s latest. The Great
Indoorsmen are Robert Jordan on
bass and vocals, Fred Wittber on
guitar and vocals, Jeff Bowers on
guitar and vocals, and Sean Bacon
on drums and vocals. The album
was produced by former Human
Radio leader Ross Rice. The
tracks were cut at Sounds Unreel,
with Don Smith engineering.
Since the band’s genesis a couple of years ago, the Great Indoorsmen
have developed a strong collegiate following for their strong harmonies
and energetic performances. The new album echoes those strengths,
showcasing the band’s command of concise, '70s-influenced pop/rock
songs and melodic smarts. The track “Judy Got Loaded” earned an over-
whelmingly favorable response on WEGR's “Love It Or Shove It” call-
in program, but the station has yet to break the tradition of giving lip
service to local acts by adding tracks to playlists. Key tracks include the
previously mentioned “Judy,” as well as “Down To the Riverbank,” “A
Little Passion,” and a remake of Willis Alan Ramsey’s chestnut “North-
east Texas Women.” The band is slated to play Nashville’s Extravaganza
in January 1994.

THE GREAT INDOORSMEN

RICK CLARK

BOSTON: Folk music will have the spotlight at the sixth annual Folk Al-
liance Conference slated for Feb. 17-20 here. The meet will include
showcases featuring folk talent from across North America. To highlight
the top acts, event organizers picked the 18 top artists from the more
than 200 performers who submitted material. Among the acts perform-
ing will be the Bird Sisters, Wild Child Butler, the Dorkestra, the New
Saint George, Tom Paxton, Fred Small, and Garnet Rogers. There
also will be a number of panels and seminars covering topics ranging
from “Organizing Airplay For Folk Music” to “Disappearing Interna-
tional Folk Dance,” as well as an exhibit hall for artists, agencies, and
businesses providing forums for folk music.

MELINDA NEWMAN

MIAMI: Award-winning local favorites Forget The Name have been
missing in Miami lately. That’s because after packing every local club
and winning South Florida Rock Awards and Jammy honors for best
alternative band and best male vocalist for lead singer Rene Alvarez,
the band has been flaunting its talents throughout the region. Its self-
produced CD, “Stones For Steven,” garnered rave reviews and sold well
across the state. The group has played showcases in Miami, Tampa, and
Atlanta, and has appeared in music video-style TV commercials for ma-
jor department stores. Together for almost 10 years, the band has basi-
cally outgrown the local scene, so
it took its show on the road with a
second 25-show tour up the East
Coast, with stops in Atlanta,
Washington, D.C., New York, and
Boston. Intensely passionate per-
formances with searing guitar
work by Rafael Tarrago are
FTN's hallmarks. Jose Tillan on
bass and Derek Murphy on drums
round out the group. The band also
is in preproduction for its next re-
lease, a six-song EP titled “Wake.”
“We're going for a grittier sound
this time,” says Alvarez. “Rawer, yet more colorful.” The band's farewell
show in Miami found it going symphonie, bringing in a horn section, a
string section, and a string quartet to sit in as the band played acoustic.
“We like to experiment with our sound to keep it fresh,” says Alvarez.
Having returned to town in early December, FTN will play live at the
Rock Awards show Thursday (16). Then it’s back into the studio for more
recording.

FORGET THE NAME

SANDRA SCHULMAN

ARTISTS

JANET JACKSON
TONY TONI TONE
USAir Arena, Landover, Md.

nore. The set, an equal blend of bal-
lads and feistier tunes, grouped
songs in themed segments that
ranged from a colorful king’s court,
complete with court jesters and
Jackson in black velvet top hat, to a
'40s scene that found the zoot-suited
entourage incorporating street
lamps and a park bench into its rou-
tine. The most outrageous number,
the set closer “This Time,” was a
lengthy production that featured
dancer/choreographer Tina Landon
discovering her lover in bed with an-
other woman and eventually mock-
stabbing him in the chest.

The carnival-like atmosphere was
interrupted by several weepy inter-
ludes, the most salient of which
occurred after a feisty production of
“Nasty,” when Jackson stopped per-
forming, bowed her head, and asked
audience members to say a silent
prayer for her brother Michael, who
has been accused of child abuse and
is undergoing drug rehabilitation.

For all the fanfare, Jackson never
ascended into the realm of the un-
touchable, and managed to spread
the magic to her audience through-
out the show. She even brought one
dumbstruck fan on stage, sat him
down, and serenaded him with a sul-
try ballad during which he got so ex-

'T'S APPROPRIATE THAT MTV
is sponsoring Janet Jackson's just-
lannched world tour, because visual
elements play as big a role in the
highly choreographed production as
does the music.

Accompanied by a 10-piece band,
three backup singers, eight dancers,
five video screens, two giant inflata-
ble balloons, and a winter-white
stage equipped with fireworks and
other pyrotechnics, Jackson came
across more like a player in a Broad-
way production than the star of a
rock concert at this Nov. 28 date.

Which is not to say that the show
was lacking in musical content. Be-
ginning with a raucous “What Have
You Done For Me Lately,” the char-
ismatic Jackson presented plenty of
material from her latest pop state-
ment, the quadruple-platinum certi-
fied “janet.,” as well as hits from her
previous multiplatinum albums—
most of which were accompanied by
scenes from their companion video-
clips.

The singer’s flair for the dramatie,
likely induced by her film work over
the past few years, was hard to ig-

E PROVES HE’S NO MERE MAN OF LETTERS

(Continued from page 11)

that we only learned a lot of what E
could do as a performer over the course
of working his first album. This time,
the live element will be there from the
beginning so that radio, press, video,
and performing can work together,
rather than in sequence.”

The themes on E’s first album re-
flected a lonely man looking for love,
but “Broken Toys” documents what

mitment to breaking “Broken Toy
Shop.” “One of the things that struck
me coming to PLG,” Fried says, “was
how many friends E had made person-
ally and through his musie, both within
the PolyGram organization and within
the industry at large. Now, our job is
just to translate that good feeling for
him into real sales.”

INT ACTION

cited he fell off his chair.

Opening act Tony Toni Toné set
the celebratory tone for the evening
and proved they are, as their new al-
bum’s title proclaims, the “Sons Of
Soul” with a 50-minute set of songs
culled mainly from that release.

CATHERINE APPLEFELD

ROBERT PLANT
BROTHER CANE
The Paramount, New York

SHORTLY AFTER THE start of
his two-hour show, Robert Plant an-
nounced, “I feel bad!” No, the
former frontman of the immortal
Led Zeppelin wasn't dizzy from eye-
ing the images of colored, dancing
triangles on a screen behind him, It
was his soulful wailing that left
Plant feeling *“bad, like James
Brown in an Anglo-Saxon way.”
Maybe not that bad, but the tall,
cool one was bad enough to whip the
crowd into a frenzy with heart-rend-
(Continued on next page)
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happens after one finds and loses love.

This lyric transition is punctuated by a
change in instrumentation, from syn-
thesized strings on the first album to
the inclusion of a live string section on
five of the new set’s cuts. “I always
hated not having real strings on the
first record,” E says. “With more of a
budget, my priority was to get real
strings. It was probably the coolest
moment of my life to hear my songs
with a 22-piece orchestra.”

“Broken Toy Shop” enjoys greater
cohesion than the previous work. Once
again, E juxtaposes a dark outlook with
memorable pop melodies, at times rem-
iniscent of Big Star and Brian Wilson.
On the non-orchestral tracks, E plays
most of the instruments, occasionally
assisted by the likes of Huxley, Jen-
nifer Condos, and drummer Winston
Watson, on loan from Bob Dylan’s
band. E co-produced with engineer Mi-
chael Koppelman, who ran the board
for Prince’s “Diamonds And Pearls” al-
bum. “I met with a lot of different pro-
ducers,” E says, “and they all told me

f
CARIBBEAN

e —

——

RECORDING STUDIO

Come to the islands and experience the heat in
sound at this magnificient tropical facility . .

\
+ SOUND BASIN

demos, so I decided to co-produce it
with a really great engineer. As with

they wouldn’t change a thing from my [
the last album, a lot of the songs stayed

SSL || NEVE
4064G || VR48

] [ GYM] [pocm] [S,Aumq

like the demos; in fact, some of the
tracks «re the demos.”

E may not yet be a household letter,
but PLG executives, buoyed by E’s mu-
sical and personal charm, have ex-

Contact Sarah at Caribbean Sound Basin
135 Long Circular Rd. Maraval, Trinidad, W..
k Tel 809 628-6176/8, Fax 808 B622-4064.

|
pressed a strong, company-wide com- |
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ARTISTS IN CONCERT

(Continued from preceding page)

ing renditions of his solo standards
like “Ship Of Fools” and “In The
Mood.” Between songs, Plant cut up
by shooting barbs at Neil Dia-
mond—who was performing next
door in Madison Square Garden’s
arena that evening—and his older,
more conservatively dressed fans.

While Plant may not be the next
Jerry Seinfeld, he may be the first
rocker to reinvent his own tunes in
concert to the point where fans
couldn’t immediately identify them.
Not that anyone was complaining,
mind you.

His rearrangement of “Heaven
Knows,” from the outstanding 1988
album “Now And Zen,” was simply
mind-blowing, as the tempo was re-
duced, practically matching the slow
burn of the sweet-smelling incense
stick on the stage at Plant’s feet. He
and his backing quartet’s expansive,
labyrinthine bridges on “Calling To
You” (featuring the work of stellar

lead guitarist Frances Dunnery)
would have astounded even civil en-
gineers.

And if Plant’s improvisational
singing in the highest of octaves was
akin to flexing his vocal muscles, he
was doing so with the confidence of
a championship body-builder.

Resembling a lion with his shoul-
der-length, flowing blonde mane,
Plant was both a seducer—while
singing the tender acoustic ballad
“If I Were A Carpenter”—and a
predator, while urgently singing the
intense “Hurting Kind (I've Got My
Eyes On You)” and the Zep stand-
ard “Whole Lotta Love.”

Brother Cane, the Alabama hard-
rock quartet, proved itself a worthy
opener with a blistering 40-minute
set that included the ironically titled
“Hard Act To Follow.” With three
guitarists performing spirited, arty
solos, talented lead vocalist and gui-
tarist Damon Johnson led Brother

AMUSEMENT BUSINESS®
BOXSCORE ™™
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PAUL MCCARTNEY Hermanos Nov. 2527 $6,564,416 101,910 Ogden Presents
Rodriguez (18,708,585 two Ocesa
Autodromo pesos) sellouts
Mexico City $125/ $56.25/
§28.13
GARTH BROOKS The Pyramid Dec. 34 $726,014 40,160 Varnell Enterprises
STEPHANIE DAVIS Memphis, Tenn. GROSS RECORD two
$18.50 sellouts
JOHNNY MATHIS . . . MERRY Fox Theatre Nov. 22- $704,185 5,707 Brass Ring Prods.
CHRISTMAS Detroit 24,26-28 $30/ 325/ $20 27,000, six
- shows
ROO STEWART Alamodome Nov. 26 $544,635 18,804 PACE Concerts
San Antonio $40/ $32.50/ 30814
$27.50/ $19.50
GARTH BROOKS Nassau Nov. 10-11 $517,968 2,476 Mainstage Prods.
STEPHAMIE DAVIS Veterans $18 30,7,
Memorial two
Coliseum shows, one
Uniondale, N.V. sellout
JANET JACKSON SkyDome, Nov. 26 $506,042 12,737 Concert Prods.
TONY! TONE TONE! Toronto, Ont. ($672,931 18,000 International
Canadian)
$45/ §35
NEIL DIANMOND USAir Arena Nov. 19 $A475,664 16,988 Cellar Door
Landover, Md. $28 sellout Concerts Of D.C.
MAZE FEATURING FRANKIE Fox Theatre Nov. 18-20 $463410 14,330 Brass Ring Prods.
BEVERLY St. Louis $52.50/ $32.50 three
TON: BRAXTON setlouts
ROD STEWART The Summit Nov. 27 $456,396 16,354 PACE Concerts
Houston $50/ $35.50/ seflout
$25.50/ $23.50
SETTE MIDLER Reunion Arena Dec. 4 $421,108 10,79 Beaver Prods.
Datlas $50/ $35/ sellout
$22.50
Copyrighted and piled by A t Busi a publi of BPIC icati
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-.4295, Fax: (615)-
327-1575, For research information and pricing, call Marie Ratlitf, (615)-321-4295.

Cane in an impressive performance
of another epic-length tune, “Make
Your Play.” GIL GRIFFIN

TERENCE TRENT D’ARBY
Brixton Academy, London

LONDON FANS WERE the first
to embrace the talent of Terence
Trent D’Arby upon the release of his
acclaimed debut album in 1987,
when the American singer was liv-
ing in the U.K.—and they were just
as quick as U.S. listeners to ignore
his follow-up project, “Neither Fish
Nor Flesh,” two years later.

While D'Arby’s current Columbia
Records album, “Symphony Or
Damn,” has slipped off The Bill-
board 200 at home, his new single,
“Let Her Down Easy,” was riding in
the U.K. top 20 when the artist re-
turned to perform in London Nov.
19 as part of a 28-date European
tour. MCP, which promoted the
date, reported a full house of some
4,000 fans.

No wonder. Despite his some-
times sprawling studio concepts,
D’Arby is a dynamic live performer,
and this 20-plus-song set of soul-
fired funk’n’roll was a night to re-
member. Surrounded on the stage
of this vintage theater by banks of
Vari-Lites, and accompanied by a
five-piece band, a shirtless D’Arby
strutted, twirled, jumped, and
howled his way through the evening.

The set displayed the strength
and variety of the “Symphony Or
Damn” material: the sharp attack of
“Neon Messiah,” the delicacy of
“Wet Your Lips,” the funk-rock
workout on “Turn The Page,” and
the sensual rave-up of “She Kissed
Me.” It also spotlighted a gem or
two from that lamented second al-
bum, most notably the gay-toler-
ance lyric of “Billy Don't Fall.”

Performing solo on the keyboard
for the encore of “Let Her Down
Easy,” D’Arby dedicated the song to
unwed mothers (who have become a
favorite target of Conservative
Party rhetoric in Britain of late).
And with a soul remake of “Jumpin’
Jack Flash,” D’Arby seemed to be
begging comparison with one of the
finest frontmen in pop. He didn’t
come up short. THOM DUFFY

WHO CARES IF
YOUR ADVERTISING
DOLLARS WERE SPENT
WITH PUBLICATIONS
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THE GOODS ...

BILLBOARD’S
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CALL FOR RATES
TODAY!
1-800-223-7524
(OUT OF STATE)
212-536-5174
WE'LL ASSIST YOU IN PUTTING

TOGETHER A VERY AFFORDABLE
ADVERTISING CAMPAIGN

Kirshner Recalls Brill Heyday;
All Nations’ 5th Anniversary

MAN OF THE GOLDEN EAR(
A): What legendary figure is a com-
mon denominator in two new disc
tributes to the Brill Building songs
of the early '60s, as well as a new bi-
ography of an early rock’n’roller?
He's the man with the “golden ears,”
Don Kirshner. Kirshner, via the
Aldon Music firm he established
with the late Al Nevins, nurtured the
works of such writers as Neil Sed-
aka, Barry Mann and Cynthia
Weil, Howie Greenfield, and
Carole King and Gerry Goffin,
whose tuneful

Kerns, Cole Porters, and Lerner &
Loewes. My dream was to build a
similar image with modern-day writ-
ers.”

Among Kirshner’s current proj-
ects is the writing of an autobiogra-
phy that he says will evolve into a
musical play, feature film, or TV
miniseries. And due for syndication
are his “Don Kirshner’s Rock Con-
cert” shows, which can claim the TV
network debut of such acts as Frank
Zappa, the Allman Brothers, the
Bee Gees, Natalie Cole, Prince,
Billy Joel,

ditties were - Phil Collins,
powered by wurds I and Donna
such a high de- Summer,
gree of rhythm, ; o among oth-
enthusiasm, e ers.

and secret (28 88 Fefe Kirshner,
longings that who operates
they have been by Irv Lichtman his own en-
propelled into tertainment
timelessness. complex in

Thirty years later, the rock’n’roll
heyday of the Brill Building—sue-
cessors to the Tin Pan Alley sounds
of the legendary pop writers—is be-
ing celebrated with nostalgic zest,
with Kirshner a fondly recalled ele-
ment of that era. His role is cited in
detail in the booklet accompanying
Era Records’ four-CD box, “The
Brill Building Sound.” Meanwhile, a
new biography of the late Bobby
Darin, Jeff Bleiel’s “That's All”
(Popular Culture Inc., Ann Arbor,
Mich., 305 pages), addresses
Kirshner, who discovered Darin and
was a collaborator on some of
Darin’s earliest songs (Darin was the
godfather of Kirshner's daughter,
Daryn, who is named after the
rock’n’roller/actor). And, of course,
Neil Diamond’s recently released
album, “Up On The Roof—Songs Of
The Brill Building,” is a paean to the
songs that had the stamp of
Kirshner’s “golden ears,” the phrase
with which his contemporaries, jour-
nalistic and otherwise, defined his
talents. In another past association
that has just made news, Kirshner
operated the ATV Music catalog,
with all its key Beatles copyrights,
when it was known as ATV Kirshner
in the early '70s. EMI Music has
concluded an administration deal for
the ATV catalog, now owned by Mi-
chael Jackson. Two prominent exec-
utive members of the EMI recording
family, Charles Koppelman and
Don Rubin, who had a hand in mak-
ing Frank Sinatra’s comeback al-
bum, “Duets,” were producers and
writers in the Kirshner stable.

In recalling the stellar cast of writ-
ers he nurtured, Kirhsner says the
writers did such a good job on the
demos that the A&R people to whom
the demos were presented were “in-
timidated” by the quality of the pres-
entations. “We often had to low-key
their quality, so we’d go back and
make them worse. So many from the
little cubicles they worked in have
stuck around to become legends.
When I started out in music publish-
ing, my writer idols were the Jerome

New Jersey, also was known to ask
the musical question, in what was
deemed mock insecurity, “Is it top
10?” Very often it was.

FIFTH BIRTHDAY ADDITION:
All Nations Music Publishing Ltd.,
the Beverly Hills-based music pub-
lishing partnership between Billy
Meshel and the Pritzer organiza-
tion, is celebrating its fifth anniver-
sary in December. The company not
only adds a new candle to its birth-
day cake, but a new catalog as well,
with Meshel reporting the purchase
of the Larry Gatlin catalog. Meshel,
who did not reveal the purchase
price, says the catalog contains some
30 charted country singles by Larry
Gatlin & the Gatlin Brothers,
including No. 1 entries like “All The
Gold In California” and “Houston
(Means I'm One Day Closer To
You).”

All Nations was started following
Meshel’s departure as an executive
at BMG Music. Besides the Gatlin
catalog, the company’s purchases in-
clude The Magic Touch Co. (with
songs by the Platters), Michael
Omartian, Graham Goble/Little
River Band, Summa Entertain-
ment, the Statler Brothers, Sleepy
Hollow Music, One To One Music,
and Content Music Inc. Also, All
Nations administers or co-publishes
catalogs of Henry Mancini; Hol-
land, Dozier, Holland’s Gold For-
ever Music; Bob Merrill; Eddie
Rabbitt; Randy Travis; Strictly
Rhythm Records; Mike Chapman;
Mickey Most’s Rak Publishing;
and Fries Entertainment.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Guns N’ Roses, Riff By Riff

2. Lenny Kravitz, The Best Of
Lenny Kravitz

3. Metallica, Metallica

4. Van Halen, Van Halen Live:
Right Here, Right Now

5. Robert James Waller, The Bal-
lads Of Madison County.
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Tia’s Time. “Wayne’'s World
2" could pump sales for one of
the film’s stars, Tia Carrere,
out with her Reprise debut,
“Dream.” She was seen on
“The Today Show™ Dec. 7,
and is featured on “Wayne's
World” specials running on
MTV and E! The actress/singer
also has been featured on the
weekend edition of
“Entertainment Tonight.”

NO FORCE FEEDING: Attendees at a barbecue during the
1992 National Assn. Of Independent Record Distributors and
Manufacturers convention in Austin, Texas, were treated to the
sounds of a then-unsigned regional hero named Junior Brown.
What set Brown apart from any other musician was his instru-
ment—a unique invention, part guitar and part steel guitar, that
he calls a guitsteel.

Though much of the music that Brown spins -
from his contraption is influenced by tradi- ’V Big
tional country and western musie, Austin locals -

Head Todd & The Monslers, Sister Sweetly

Flying A Kite. Epic’s Nick
Heyward, late of Haircut 100,
iS on a nine-city swing to
promote his *“From Sunday To
Monday” album. He also took
part in two multi-artist
Christmas concerts
sponsored by West Coast
radio stations. Lead single
“Kite" will be worked at top 40,
and already has drawn interest
from alternative stations.

pressed interest in working the album.

On Nov. 20, Brown was one of those uncredited musical guests
now fashionable during commercial breaks on NBC's “Saturday
Night Live.” “I don't know if it had an effect on sales, but it was
another component that helped build his credibility,” Hannon

REGIONAL HEATSEEKERS # 1
MOUNTAIN NORTHEAST

-

AdanSmdlef MeyreAllGomangwAfYou

His Own Instrument. Junior
Brown is the inventor and
master of the guitsteel, a
combination guitar and pedal
steel. Curb is working carefully
to build Brown’s credibility,
and although the label
believes the Texas musician
will become a staple at
country radio, it is trying to
avoid allowing him to be
pigeonholed in one format.

says.

The second phase of the campaign kicks in next year. Curb
plans to have a video clip available by late January, and is playing
with the idea of doing two treatments—one for Country Music
Television and another for MTV.

G() WEST: Past and present Heatseeker
acts are migrating west for a trio of radio
station-sponsored acoustic Christmas
shows.

familiar with his antics say that on more than
one occasion, he has been known to peeve club
proprietors with sporadic forays into Jimi
Hendrix-like licks.

Today, Brown is signed to Curb, and al-
though the label believes he has the potential
to collect a sizable audience, VP of sales and
marketing Dennis Hannon is in no hurry to

EAST NORTH CENTRAL
| Mary-Kate & Ashley Otsen, | Am The Cute One |

[y STy

WEST NORTH CENTRAL L

/&fé

MIDDLE ATLANTIC
Scott & Todd, Scam America,Vol.2 \
PN OT SN AR T

Seattle’s KNDD (“The End”) hosted the
“Deck The Wall Ball” Dec. 9. The show fea-
tured mini-sets by DGC’s Teenage Fan-
club, Polydor’s the Wonder Stuff, Evan
Dando of Atlantic’s the Lemonheads,
RCA’s Cowboy Junkies, Virgin's Cracker,

Adam Sandler, They re Al Gonna Laugh At You |
= s |

force-feed his debut album, “Guit With It.” The
label isn’t twisting arms at retail, nor is it pes-

5§

SOUTH ATLANTIC
Kathie Lee Giflord, I's Chvistmas Time

Geffen’s Urge Overkill and Counting
Crows, and Fontana/Mercury band
Catherine Wheel.

KITS (*Live 105”) San Francisco cele-
] brated a “Green Christmas” Dec. 10 with

been directed at the press, which Hannon says

has built awareness and credibility for the art-

ist, and touring. The label has not yet staged

an out-and-ont industry showcase for the guit-

steelist, but he has hit such important night spots as the Lone
Star Roadhouse in New York and the Great American Music
Hall in San Francisco. Consequently, those two cities have emer-
ged as two of Brown’s leading markets.

As at his 1992 NAIRD performance, Brown is accompanied
by his wife, Tanya Rae Brown, who provides rhythm guitar.

With no real promotional push, Hannon says Brown has gotten
4 smattering of attention from top 40 and country stations. The
label also anticipates attention from album rock radio.

Hannon says the album has been in Tower Records’ Listening
Post since October, and will be included in The Musicland
Group’s New Auditions program in January and Blockbuster
Music’s Sound Check in February, and that those chains ex-

H E
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tering radio for immediate attention. PACIFIC
Instead, Hannon says Curb is following a ’ Bob Rivers & Twisted Radio, | Am Sanfa Claus [\ l V
slow-but-steady campaign. The first phase has ——— =

SOUTH CENTRAL
| Doug Supemav, Red And Ro Grande

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTHEAST

Big Head Todd/Monsters, Sister Sweetly 1. Adam Sandler, They're All Gonna Laugh.
Kathie Lee Gifford, It's Christras Time 2. Kathie Lee Gifford. (t's Christmas Time
Doug Supernaw, Red And Rio Grande 3. K7, Swing Batta Swing
Candlebox, Candlesox 4, Mary.Kate/Ashiey Olsen, | Am The Cute.
Mary-Kate & Ashley Olsen, | Am The Cute. 5. Del The Funkyhomosapien, No Need For.
Dead Can Dance, nto The Laydrin 6. Candlebox, Candlebox
Faith Hill, Take Me As | Am 7. US3, Hand On The Torch
Del The Funkyhomosapien, Na Nevd For

9, Crash Test Dummies, God Shufiled His Feet
10. Joshua Kadison, Painted Desert Serenade

O O e

8. Bob Rivers & Twisted Radio. | Am Santa
9, Joshua Kadison, Painted Desert Serenade
10. Big Head Todd/Monsters, Sister Sweetly

A T S E E

K E R 3§,

Teenage Fanclub, the Wonder Stuff,
Dando, Cracker, Epic’s Nick Heyward,
Warner Bros. act Porno for Pyros, Mer-
cury’s Redd Kross, Elektra’s They Might
Be Giants, veteran Columbia crooner
Tony Bennett (as in, “I left my heart in

."), and a reunited but as-yet-unsigned General Public.

Los Angeles’ KROQ sponsored an “Acoustic Christmas” Dec.
11 and 12, The first night featured mini-sets by Bennett, Cowboy
Junkies, the Lemonheads, They Might Be Giants, the Wonder
Stuff, General Public, Heyward, Atlantic’s Bad Religion, Sire’s
Belly, Island’s the Cranberries, and Interscope’s 4 Non
Blondes. The Sunday lineup included Cracker, Porno for Pyros,
Belly, the Cranberries, Capitol’s Blind Melon, Interscope’s Pri-
mus, Epic’s Rage Against the Machine, Virgin's Smashing
Pumpkins, Blue Note’s US 3, and Slash’s Violent Femmes.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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T I QL | x ; ARTIST TITLE immediately ineligible to appear on the Heatseekers chart, All albums are available on cassette and CD. *Asterisk indicates vinyl LP
F2 33| 3| LaBEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD! is available. () Albums with the greatest sales gains. ® 1993, Billboard/BPI Communications.
! xxx NO.1 * *x % L 21 [ 21 16 | CRY OF LOVE coLumBIA 53404 (9. 98 EQ/15.98) BROTHER
(1) 2 | & | KATHIE LEE GIFFORD wamncr sros. 45366 10981596 IT'S CHRISTMAS TIME 22 | % | 6 | CRASH TEST DUMMIES arsta 18727 0.9815.98 GOD SHUFFLED HIS FEET
(2) s 8 MARY-KATE & ASHLEY OLSEN 700M EXPRESS 35038/BMG KIDZ (9.98/13.98) | AM THE CUTE ONE 23 | 19 | 18 | JULIANA HATFIELD THREE MAMMOTHATLANTIC 92278/AG (9.98/15 98) BECOME WHAT YOU ARE
A I S b eahd i il Bl .
3 1 7 ADAM SANDLER wARNER BROS 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU |24 | 27 9 JAMES MERCURY 514943 (9.98 £Q/13.98) LAID
-1 B 2 — 1 | I -
( 4 j 20 2 BOB RIVERS & TWISTED RADIO ATLANTIC B2548/AG (10.98/15.98) | AM SANTA CLAUS 25 22 20 | URGE OVERKILL GEFFEN 24529° (9.98/13.98) SATURATION
_(?)_ 8 | 28 | DOUG SUPERNAW ina 66133° (9 98/13 98) ___RED AND RIO GRANDE [ 26 | 15 | 8 | COMING OF AGE 700 11064 (9.98/15.98) COMING OF AGE
6 5 4] J BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15.98) SISTER SWEETLY i 21 | 25 | 3 | JEFF FOXWORTHY wARNER 6ROS. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF... |
7 | 1] 2 | DELTHE FUNKYHOMOSAPIEN ELekiRa61529° (10.98/15.98) NO NEED FOR ALARM | l 28 | 32 | 7 | JERRYGARCIA& DAVID GRISMAN ACOUSTIC DISC 9 (9.98/15.96) NOT FOR KIDS ONLY
;? 2 10 { 2 | HADDAWAY AR I __ HADDAWAY | i 29 | 28 | 22 | ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.95" SHOW ME LOVE |
9 18 | 3 | US3 ek nore somsscarroL 0om1som DI EpIORCE 30 | 36 | 6 | SHAWN CAMP nerrist 45450 WARNER BROS (¢.98/15.98) SHAWN CAMP
10 § 15 | CRACKER vIRGIN 39012 (10.98/13.98) KEROSENE HAT | )’ P Y D
= —— - — - - k) S ] | 18 | BROTHER CANE virGIN 87797 (9.98/13 98) BROTHER CANE l
11 1 19 | CANDLEBOX MAVERICK/SIRE 4531 3/WARNER BROS. (7.98/11.98) CANDLEBOX T T S
— - —_— — — - L 32 29 3 CULTURE BEAT 550 MUSIC 57591/EPIC (9.98 EQ 15.98) SERENITY
12 } 7 12 | DEAD CAN DANCE 4 A D 45384/WARNER BROS (9 98/15.98) INTO THE LABYRINTH | — — |
———— - — — 33 | 33 6 LEE ROY PARNELL ArisTA 18739 (9.98/15.98) ON THE ROAD
13 16 10 | JOSHUA KADISON sk 80920/ERG (10.98/15.98) PAINTED DESERT SERENADE N —_— —
T o oo — . o — |34 11 | SHELBY LYNNE MORGAN CREEK 200 1&/MERCUR™ (9 98/)3.98) TEMPTATION
14)[ 14 | 12 | MARTINA MCBRIDE Rca 66288 (9 98/15 98) B _ THE WAY THAT | AM .(35)4 =
15 | 17 | 8 | COUNTING CROWS cerren 2652 AUGUST & EVERYTHING AFTER | 5= LUNINEEONNE Rl _RNG
%11zl ¢ |« § - - T SWING BATIASWING | S 36 16 | MARY-KATE & ASHLEY OLSEN 700M £XPRESS 35016/8MG KIDZ 99813981  BROTHER FOR SALE '
e—t—T—1 — S —] 9 ] L eRTRA e e |
} 17 F 20 | 4 | FAITH HILL warner ros 4538909815 98) _ memessiAm | | 31 | 39 | 4 | THEAFGHAN WHIGS eLexTra 61501 (1098/15.98) GENTLEMEN
18 13 8 0 BLACK MOON WRECK 2002°/NERVOUS (9.98/15 98) ENTA DA STAGE | 387 _‘37 18 TECHMASTER P. E B NEWTOWN 2211 (9. 98/13 98—) o -lT CAME FROM OUTER BASS 1]
| 19 25 2 1 DEEP FOREST:PIC 53747 (9 98 EQV15.98) DEEP FOREST L 39 | 30 18 BUJU BANTOE MERCURY 518013/PLG (9.98 EQ/13.98) VOICE OF JAMAICA
20 1 | SCOTT & TODD rouNDATION 28037/ERG (7 9&/11.98)  SCAM AMERICA COMEDY ALBUM VOL. 2 | [L40)] — | 1 | GABRIELLE GoDISCSLONOON 28443716 (9.98/13 98) - __ GABRIELLE

BILLBOARD DECEMBER 18, 1993



-

.

-y
w7y

4 3
P
»

(1440 1993)

“enLy (N (T EeR THE wugic’

.

.

o e s
ATV N S0 T ST

b
o .

. : : ) P e oL
“4 e » > 5 - .

L A

:)“

R

Gt sehvies




R&B

ARTISTS & MUSIC

Salt-N-Pepa’s ‘Necessary’ Changes
Act Expands Its Involvement On New Set

@ BY J.R. REYNOLDS

LOS ANGELES—Stirring up the
charts with its new single, *“Shoop,”
veteran recording act Salt-N-Pepa has
entered a renaissance of sorts. Armed
with a new philosophy of self-determi-
nation, these ladies are poised to ex-
plode in several directions, one of
which includes a new television series.

SALT-N-PEPA

With “Shoop” making solid progress
on the Hot 100 Singles and the Hot
R&D Singles, the hip-hop act has
issued a declaration of independence
regarding its career path.

Salt-N-Pepa’s new album, “Very
Necessary,” was released Oct. 12
through a new arrangement with Lon-
don/PLG and Next Plateau, which re-
leased the group's previous efforts.
The women welcome the breath of
fresh air that comes with the new deal.
“It was a good move for us,” says Salt
(whose real name is Cheryl James).

LOS ANGELES—In crafting his lat-
est album, “12 Play,” Jive recording
artist R. Kelly says he had fewer dis-
tractions and less pressure than he
did when creating his debut album.
The result, he says, is a more emo-
tional, more
thoughtful piece
of work.

On 1991’s plat-
inum-selling
“Born Into The
'90s,”  which
reached the No.
3 slot on the Top
R&B  Albums
chart, the 24-
year-old says that in addition to writ-
ing and producing, he was dealing
with music-related legal problems
surrounding his career prior to sign-
ing with Jive.

“It was a troubling time, but
thanks to Barry Hankerson, my man-
ager, and the people at Jive, that’s all
in the past,” Kelly says.

“Born Into The '90s” established a
foothold for Kelly with R&B listen-
ers, thanks to such singles as “Honey
Love,” “She's Got That Vibe,” and

KELLY

Jive’s R. Kelly Says Pressure Is
Off And He’s Ready For ‘Play’

“We've heen sleeping a lot on our busi-
ness side, and it was time to wake up.”

Switching labels was only one
change the group made in its career.
Another change was greater participa-
tion in the creative process. Supple-
menting the production talents of
Herby “Luvbug” Azor, who originally
brought the women together, Salt,
Pepa, and D.J Spinderella produced
two tracks and co-produced the rest of
the album with Mark Sparks and Dave
Wynn.

“Up until this album, Herby has
been the production force for us,” says
Salt. “But on this album, we wanted to
become more involved, so we hired a
couple more producers. Also, we did a
lot of writing and supervising, even on
other people’s songs.”

James “Jazzy” Jordan, senior direc-
tor of black music marketing for the
PolyGram Label Group, says Salt-N-
Pepa’s past success is a boon for the la-
bel’s marketing endeavors. “Because
they're so popular, we'll be using the
usual marketing strategies,” he says.
“We've set up some special displays at
retail and are really focusing on main-
taining our original fan base, which is
the urban street community.”

Jordan is adamant about his con-
cern for keeping black radio and retail
close. “Our goal is to take them back
to where they started,” he says. “Salt-
N-Pepa has become a mainstream suc-
cess, but we want to make sure their
core audience is not alienated by the
group’s mass appeal. They certainly
record music that’s for evervbody, but

“Slow Dance.”

“Sex Me (Part 1),” the first single
from “12 Play,” is following that tra-
dition. Released Oct. 11, the track has
risen steadily into the top 10 on the
Hot R&DB Singles chart. The song
features the same soulful urgency
that first carned Kelly a place in the
hearts of R&B radio programmers.

“Born Into The '90s” stayed on the
Top R&B Albums chart for 74 weeks
and the vocalist hopes his latest al-
bum, released Oct. 26, will have the
same staying power.

“The most challenging thing about
recording ‘12 Play’ was trying to
make it as good as the first album,”
Kelly says. “But by the time we re-
corded the fourth track of the proj-
ect, I was confident we were heading
in the right direction.”

Jive Records senior VP/GM Barry
Weiss says the label is using an ap-
proach to marketing “12 Play” simi-
lar to one used for Kelly’s debut al-
bum. “His music has vast longevity,
and we hope to achieve that again by
superserving the black audience and
maintaining his street edge and cred-

(Continued on page 22)

we want to make sure the black com-
munity knows they're still the same
ladies they knew.”

In another example of the act’s new
“take charge™ attitude, Salt-N-Pepa
also was directly responsible for the
concept of the “Shoop” video clip and
took an active role in all stages of its
creation. “We supervised the entire
video production, from interviewing
guys for the video to the post-produc-
tion editing,” says Pepa (Sandra Den-
ton).

Creatively, the video features men in
sexy, exploited roles—much to the cha-
grin of some critics, who feel the clip
gets away with suggestive closeups
that are not allowed when shooting
women. “On ‘Shoop’ [the video), we
flipped the seript and turned the table
on the fellas,” says Pepa.

But the clip does balance out the

Intro Mines Atlantic Gold. Atlantic recording act Intro hit RIAA-certified goid with
its self-titled debut album Pictured, from left, are Jeff Sarders, Intro; Jeff Christie,
manager; Kenny “G-Love"” Greene, Intro; Richard Nash, senior VP, black music;
Clinton “Buddy" Wike, Intro; Kevin Woodley, senior director, black music A&R;
Eddie “DJ Eddie F."” Ferrell, producer/manager; Doug Morris, co-chairman/co-
CEO, Atlantic Group; and Mel Lewinter, vice chairman, Atlantic Record Group.

(Continued on page 19)

MY OPINION: This originally was going to be a long,
philosophical-type commentary on social responsibility,
with references to the works of Plato, Locke, and Rous-
seau. However, I decided to distill what probably would
have been evaluated by most as high-brow intellectual
grandstanding. So it all boils down to this: If you're fortu-
nate enough to become successful in this often unjust soci-
ety, then you have a responsibility to give more than your

fair share back. Do it for
the children. Nuff said!
The
Rhythm
and the
Blves .

0\' THAT NOTE: Ice
Cube, whose “Lethal In-
jection” album is causing
sparks to fly in some cir-
cles, recently spoke at a
South Central L.A. high
school. In his address, he
encowraged students to ac-

If You’ve Got A Lot, Give Something Back;
Ice Cube’s Lecture; New Edition Returns

is coming out with his debut album as a recording artist,
comrtesy of upstart Fox Records. If yvou caught his HBO
comedy special in November (he performed a musical num-
ber), then you know the guy has a legitimate chance in the
recording industry. Time will tell if he'll be able to shirk
his comedy image and make it solely on the merits of his
competent pipes.

WEST COAST YBPC:
L.A. members of the
Young Black Program-
mers Coalition got to-
gether in the BMG build-
ing in Hollywood to begin
organizing a West Coast
chapter of YBPC. The
turnout was impressive,
with all the major labels in
attendance, along with ra-

quire a knowledge of self
and to always maintain a
sense of self-respect. Pri-
ority Records reports that the rapper plans to do more
public speaking in front of young people, discussing posi-
tive, self-enriching issues.

IT HASN'T BEEN FINALIZED YET, BUT: The long-
awaited reunion of New Edition is about to happen! Word
is that they’re dotting the i's and crossing the t's on a plan
that will put Johnny, Ronnie, Bobby, Ricky. and Mike all
in the same studio to record a new album. According to
the hype, the album will be followed by a concert tour. But
don’t hold your breath for the release of the album. MCA
says it won’t drop before the end of 1994.

SNEAK PEAK: 1 got hold of a tape containing tracks
that Tyler Collins laid down for her Paisley Park debut,
due out next year. Backed by Full Foree's production, Col-
lins’ vocals are less pop and more soulful. The tracks are
funky and should twrn a few heads when the album finally
drops. That guy who used to call himself Prince also is said
to be laying down tracks for the former RCA artist.

ANOTHER PEAK: Jamie Foxx, the “Living Color” ¢o-
median best known for his role as “Wanda, the ugly girl,”

by J. R. Reynolds

dio programmers from
across the Southland. Ac-
cording to MCA’s A.D.
Washington, “This was a get-acquainted meeting. It’s the
initial step in founding a chapter here on the West Coast.”
Washington and other organizers were encouraged by the
turnout and say the chapter will be up and running soon.

R&B FOUNDATION HITS A COOL MIL: The trustees
of the Rhythm And Blues Foundation announced that
$205,000 will be awarded to 13 prominent R&B artists at
the 5th Annual Pioneer Awards. The ceremony will be held
March 2 at the Roseland Ballroom in New York. A total
of $15,000 will be issues] to 11 individual artists, and $20,000
will be awarded to two recording groups. The 19 cere-
mony will mark a milestone in the history of the foundation
by awarding more than $1 million in grants and programs
since the organization’s inception in 1988.

M()RE HOLIDAY GOOD WILL: Columbia recording
quartet Xscape showed up at an L.A. swap meet for a
scheduled miniconcert. The price of admission was a dona-
tion of food, toys, or clothing to assist the First AME
Church of Los Angeles for distribution at Yuletide. Xscape
donated a bundle of toys and is making a financial contri-
bution to the Unity Hall Project, a local community center.
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IT’S A MEDIA THANG, and I do understand: A few years ago, when West
Coast gangsta rap began to emerge, the general-market press gave those
| acts incredible exposure when it easily could have ignored them. Now that
the violence portrayed in those songs has evolved into real-life drama, the
nation, led by the same media that originally hyped us on gangsta rap, is
now going to take a stand against all rap music. When news features lump
2Pac, Snoop Doggy Dogg, and Flava Flav together as gangsta rappers,
music industry leaders should be alarmed. The cliché “a little knowledge
is dangerous” becomes a word to the wise.

I was contacted recently by a network news correspondent who was plan-
ning a special report questioning whether the recently arrested rappers
were living out their videos. Last week, she called again and said she would
not need to interview me because my point of view had been covered. Now,
I previously had told her that these three incidents were not music issues,
but were crime stories. She said thank you very much, again, but she was
sure she had my point of view covered. Well, I guess she knows, then, that
I think the television and print media consciously chose to hold up to the
American public the worst parts of the African-American experience, peo-
ple whose attitudes and lifestyles are caused by years of a lack of every
reasonable kind of economic and social opportunity. She also knows, then,
that I think this frenetic attention to these crimes would not even have
made the local news had they been committed by any regular citizen.

But most importantly, she knows that I think this is all a diversion from
what should be a part of the national debate. Now that we have legislation
passed or pending for universal health care, stronger gun-control laws, and
NAFTA, and there’s hope for improved GATT provisions, the next natural
steps are welfare reform and enterprise zones. Gangsta rap developed out
of a desperate lifestyle that must be changed. Even Flava Flav warned,
“don’t believe the hype.” And the worst part is that the sister network re-
porter doesn’t get it—at all.

HAPPY KWANZAA, BABY: If ever there was a time when young Afri-
can-Americans needed something to increase their self esteem, the time is
now! Kwanzaa is a Swahili word meaning “What’s new?” and it was created
25 years ago as a black nationalist celebration of familial and social values.
The festival embraces seven principles: unity, self-determination, collective
work and responsibility, cooperative economics, purpose, creativity, and
faith. Unlike Christmas and Hanukkah, however, Kwanzaa is not a religious
holiday. But “Happy Kwanzaa,” by Emage, is included on Mercury’s holi-
day sampler “Mad Tidings.” Emage is a female vocal trio from Oakland,
Calif. An album, “Seven Principles,” has been produced by husband-and-
wife team Steve Cobb and Chavunduka for Cobbala Productions. The song
titles use the Swahili names for the seven principles. The phone number
for Cobballa Productions is 708-747-9840.

R&B MONITOR UPDATE: This week’s No. 1 song on the R&B/Main-
stream and /Adult charts is “Can We Talk” by Tevin Campbell (Qwest).
The Airpower song on the R&B/Mainstream chart is “Something In Com-
mon” by Bobby Brown and Whitney Houston (MCA); on the R&B/Adult
chart, it’s “Cry For You” by Jodeci (Uptown).

BUBBLING UNDER. siciss.
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13 |15 | 2 | TASTIN' LOVE AGAIN Bubbling Under lists the top 25 singles under No. 100
HERE AND NOW (THIRD STONE/ATLANTIC) which have not yet charted.

ARTISTS & MUSIC

R&B

| ARTIST DEVELOPMENTS

NO ORDINARY JOE

In the tradition of one-name
wonders like Hammer and Prince,
Mercury vocalist Joe has stepped to
the plate with a hip-hop vibe
accented by his rich R&B vocal
delivery. “Everything” is the title of
Joe’s debut album, which was
released Aug. 17 and has since
jockeyed its way into the upper half
of the Top R&B Albums chart.

As the album’s second single,
“The One For Me,” which dropped
Nov. 16, continues to wind its way
up the Hot R&B Singles chart,
Mercury A&R director David
McPherson says he is confident that
his freshman recording artist will
not get lost in the male

R&B vocalist shuffle.

“[After he was signed] it was a
little scary at first, because there
are a whole lot of young male R&B
vocalists out there,” says
McPherson. “But
Joe is an
extremely
talented creative
force, because
he’s a self-
contained act
and an exciting
performer on

JOE stage.”

Joe had
written, produced, or remixed for
R&B acts like Vanessa Bell
Armstrong, Hi-Five, and SWV,

prior to signing with Mercury. He
says it wasn’t a burden for him to
write, arrange, produce, and sing on
“Everything.” “It wasn’t difficult for
me to do everything, because
making music is what I love doing,”
he says.

A native of Cuthbert, Ga., Joe
grew up in a spiritual household.
“My father is a reverend, and he
encouraged me to go after my
dreams,” Joe says. “So by the time
I was 16, I was already doing talent
showcases and other local things.”

After finishing high school, Joe
moved to New Jersey, where he
began doing demo work in studios.
During that time, while he was

(Continued on page 22)

SALT-N-PEPA’S ‘NECESSARY’ CHANGES

(Continued from preceding page)

sexy visuals, displaying Salt-N-Pepa in
equally suggestive frames. However,
there remain those who maintain that
there is a double standard when it
comes to female artists’ music videos
objectifying men in certain scenes by
not panning to the face before or after
a sexy body shot.

“We don't feel men are being taken
advantage of in this music video,” in-
sists Salt. “Women are always getting
this kind of treatment, both on the
screen and on the street. We just
wanted to let the women have a special
treat for once.”

As a group, Salt-N-Pepa has always
been a rallying point for women, often
at the expense of the male point of
view. But the rappers respond by say-
ing they are simply being pro-female.

“Our main concern is women,” re-
ports Pepa. “A lot of them are in abu-
sive situations, so we're into building
their self-esteem.”

According to Salt-N-Pepa, most rap
artists don't want to be role models.
Yet the group’s own personal style sug-
gests a certain social activism, which

may account for its wide appeal.

“Most artists just want to be crea-
tive with their music, and we’re that
way, too,” says Salt. “We're more care-
ful about our lyrics, but that’s just us.”

At any rate, the eight-year-old group
enjoys a success that’s rare for female
rap recording acts. While no other fe-
male rap group has achieved platinum
sales on any of its recording projects,
all three of Salt-N-Pepa's previous al-
bums have been certified platinum.

Despite all the attention, Salt-N-
Pepa remains among the most likeable
rap acts on the hip-hop scene. The
group attributes its appeal to a positive
attitude toward show business and life
in general.

“We try to keep things in their
proper perspective,” says Salt. “As far
as our success goes, I think that we
just rose to our own expectations.
We've always remained true to our-
selves and to each other.”

Salt-N-Pepa’s crossover popularity
has not gone unnoticed by television.
The rappers were in Los Angeles last
week to sign a deal to be featured in

their own TV sitcom. “It’s about two
half-sisters who are complete oppo-
sites, raising their kids,” says Pepa.
“The show will be produced by Dis-
ney.” The women say one reason they
left their old label was to widen their
scope, which included branching into
other areas of entertainment.

PLG’s Jordan says that from a mar-
keting standpoint, having a TV series
will be a bonus for Sait-N-Pepa. “We’ll
take full advantage of the TV thing,” he
says. “As the group continues to grow,
their music will undergo changes as
well. As a result, we'll be able to find
new fans, while at the same time keep-
ing their old audience happy. We're
looking forward to the new opportuni-
ties that will come with the series.”

For now, the act will continue to
work “Very Necessary.” The second
single, “Whatta Man,” featuring
EastWest recording group En Vogue,
drops Jan 3. Salt-N-Pepa recently fin-
ished shooting the video for “Whatta
Man,” and was closely involved with its
production.

MARTINELLI ON WATCH AT NEW MERCURY SUBSIDIARY

(Continued from page 8)

now was the time for me to start my
own label because music is changing,
with doors opening up for more creative
Rt.g‘"

Martinelli has produced gold-certi-
fied albums for Regina Belle (“Stay
With Me”), Teddy Pendergrass (“Joy”),
and Stephanie Mills (“Home")—all of
which reached No. 1 on Billboard’s Top
R&B Albums chart. He also has written
and produced songs for Diana Ross,
Miki Howard, Howard Hewitt, and oth-
ers. “I'm looking forward to using my
experience in developing new talent for
my own record label and publishing
companies,” says Martinelli.

Lisa Cortes, VP of A&R for Mercury,
says the label’s association with Martin-
elli exemplifies Mercury’s strategy of
building a diverse roster that isn’t just
geared toward hit singles. “We're look-
ing for career artists here at Mercury,
and Nick’s ability to find committed tal-
ent that can become more than just
one-hit-and-out acts is a great benefit,”
she says. Watchout was signed to Mer-
cury by Cortes and label president Ed
Eckstine.

“Nick is a great resource,” Cortes

adds. “He’s known as a great fine-tuner
of talent, and possesses creative quali-
ties that will be a tremendous asset as
his new label and Mercury work to-
gether.”

In addition to Watchout Records,
Martinelli and Moelis operate the pub-
lishing companies Vera Dogwood Pub-
lishing, All My Children Publishing, On
The Move, and Tunes-R-Us.

MNM also has a Santa Monica, Ca-
lif,, recording facility, which is reserved
solely for Watchout artists and Martin-
elli’'s independent projects. The latter
also will fall under the MNM moniker.

Martinelli works out of offices in
Santa Monica and handles the majority
of the creative duties, while Moelis
maintains offices in New York, manag-
ing the company’s business operations.

“Herb has strong experience in pub-
lishing,” says Martinelli. “Plus, the fi-
nancial thing he brought to the table
was also a good thing.”

Moelis is a former executive VP of
the music division at Columbia Pic-
tures. He also was a partner in the Don
Kirshner Entertainment Corp. and an
executive VP for Kirshner Records.

In addition to his business operations
duties, Moelis will focus on the com-
pany’s publishing arm from the New
York office. Staffers there include Ste-
phen Moelis, VP of music publishing;
Larry Moelis, VP of operations; and
Randi Kantor, VP of production and ad-
ministration.

Joining Martinelli in Santa Monica is
Mark Friedman, creative director of
the company’s publishing arm; Antoine
Shamlee, A&R representative for Wat-
chout Records; and Bruce Weedon,
manager recording studio operations.

So far, Shabazz is the label’s lone
signing. On the publishing side, two
writers, Doug Shaw and Liz Vidal, have
been signed.

“I'm looking for multicultural kinds
of groups,” Martinelli says. “Ideally, I'd
like not more than three quality acts on
the roster next year.” He also is looking
to sign some writer/producers to assist
in the creative process.

Cortes says Mercury's A&R division
is in “close communication” with Wat-
chout. She says all Watchout acts will
be distributed through Mercury, unless
a special situation arises.
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JOE.K.MILLER (E.F WHITE) (C) IVE 42178 J.NETTLESBEY,T.COFFEY (J.NETTLESBEY,T.COFFEY.K.WASHINGTON) (C) QWEST 18393'WARNER BROS
& DOMIN METHOD MAN & WU-TANG CLAN
@ 16 | 21 6 gEsgr?zjcﬁMooMmo.x.anLnAM) () (M) (T) OUTBURST/RAL 77?$MLA£ B3 | 62 | 56 | 15 | PoiceRaxcem (DIGGS, HUNTER, HAWKINS SMITH,WO0DS,COLES, JONES GRICE) (C) (T) LOUD 62534/RCA
AGAIN & JANET JACKSON SAME OL’ SHIT & MC REN
14111 9 9 J.JEM.IT.LEWIS,J.JACKSON (JJACKSON, J.HARRIS M, T.LEWIS) (C) (V) VIRGIN 38404 e 4 TOOTIE (MC REN,TOOTIE) (C) (1) RUTHLESS 5510/RELATIVITY
3 BOOM SHAK A-TACK & BORN JAMERICANS
@ 2 10 8 g!_'gRAJ(SSNO%,Y) s (C) DEATH Ro\,’ ‘Ei“g‘,?ggp??g?o‘,',ﬁ,?,ﬁfé 65 | 67 | 8 3 | CTHOMPSON (H PAYNE.N-HOWELL) (M) (T) DELICIOUS VINYL 10139*/EASTWEST
,
16 14 134117 SS&WDEEI&‘E!‘?&E C.WIKE.N HODGE) © (T X ATL Ar?nl:r\g?lg 7 84 5 EQABVYYAL (hJATBTf\\VchR.K.BAWAN.N BATTLE) M JEI)' JZ}AYS%QS
ANNIVERSARY ® ® TONY! TONI! TONE! 67 | 60 | 55 | 10 | I'MAPLAYER ¢ 700 SHORT
17 15 10 10 | TONY'TONIMONE! (R.WIGGING.C WHEELER) (© (V) WING 859 566/MERCURY THE DANGEROUS CREW (T.SHAW,8.COLLINS,G COOPER,G.CLINTON,JR.) (C) (M) (T) JIVE 45152
w0 [ | toosme ronm. oo o a0l | @] 5 || 7 | Eoctesor mnarin
e BROOKLYN BOUNCE & DADDY-O
19| 17| 12| 19 | HEYMR.D.J). @ # ZHANE 78 | 82 | 6 | DAoDyoIbADDYOR TROUTMAN) (€) (T) BROOKTOWNISLAND 862 634PLG
11BTH STREET PRODUCTIONS (GIST,BROWN,CRISS ZHANE,BAHR, WARE,GREY) (C) (T) FLAVOR UNIT 77121/EPIC
CauEEN U | | 0 65 | 0 | 9 | SATEINNTE e # SOULS OF MISCHIEF
20 | 28 | 6 | (GEEMUFI (D.OWENS.J SANPLE) (C) (DY (T) MOTOWN 2225 e e bl RSO A
DUNKIE BUTT ¢ 12 GAUGE
@ 21 18 3 SLOW AND EASY ZAPPE& ROGER @ 3 94 3 K.EVANS,D,MICHERY,D.GRIGSBY (I PINKNEY,R.GORDON) (C) (T) (X) STREET LIFE 75373/SCOTT) 8ROS.
R.TROUTMAN (R TROUTMAN, L.TROUTMAN,S.MURDOCK) (C) (0) REPRISE 18315 @ o | o ] HERE COME THE LORDS © LORDS OF THE UNDERGROUND
@ 2 % 6 MAKE LOVE EASY © FREDDIE JACKSON K-DEF (A.WARDRICK,D.KELLY M. WILLIAMS,K.HANSFORD) (C) (M) (T) PENDULUM 5806 5/ERG
P LAURENCE (P.LAURENCE) (C) RCA 62704 @ i x BORN IN THE GHETTO © FUNKY POETS
2 18 15 2 RIGHT HERE (HUMAN NATURE)/DOWNTOWN @ & SWV BETTS,DARLINGTON,GONZALEZ MURPHY (BETTS,MURPHY,ASHE, FRAZIER) (C) (M) 550 MUSIC 77094/EPIC
B AMORGAN,G.PARKER (8.A.MORGAN, ) BETT!S,S PORCARO,G.PARKER,G.GOMEZ,K.ORTIZ)  (C) (T) (V) (X) RCA 62614 74 | @ | 0 | 1 | vooDOO TEDDY PENDERGRASS
24 | 23| 2 9 (I KNOW | GOT) SKILLZ ¢ SHAQUILLE O'NEAL G.LEVERT £ NICHOLAS (G.LEVERT,£.NICHOLAS) (C) ELEKTRA 64608
DEF JEF .M WELLS (J.FORTSON,S ONEALM WELLS) (C) (T) ) JIVE 82177 @ % | _ 2 WHAT | DO BEST * ROBIN S,
@ % | 32 6 THE MORNING AFTER & MAZE FEATURING FRANKIE BEVERLY N.MARTINELLI (F WILDHORN,J MURPHY) (C) (V) BIG BEAT 98355/ATLANTIC
F BEVERLY (F BEVERLY) (C) WARNER EROS 18349 0 | o 3 YOU'LL NEVER FIND ANOTHER YT STYLE
27 % 9 YOUR LOVE KEEPS WORKING ON ME * JO[?CY) m‘gg_ﬁyd E.BAKER (E.BAKER) (C) THIRD STONE 9835&/ATLANTIC
ART ‘N RHYTHM (J BARNES,R WHITE J DIGGS)
21 | 26 | 24 | 31 YXGH 1(() ?MM?A!G(JE:{RE)RE il 1914 (C) (M) (T) () LIFE 7’90269515&24 NEW ) 1 FAMILY AFFAIR (FRO; ::DTN?STF.Aﬁl'-LlYO\I\LEEES?UT e SHABBA RANKS
AWARD TOUR & A TRIBE CALLED QUEST SRR S (€) ATLAS 855 232/PLG
AWA
2 2 30 7 A TRIBE CALLED QUEST (J.DAVIS,A. MUHAMMAD,M,TAYLOR) (C) (T) (X) JIVE 42187 18 76 76 15 SWEAT (A LA LA LA LA LONG) & INNER CIRCLE
N 19 | DREAMLOVERA © MARIAH CAREY 1.LEWIS,T.HARVEY,R LEWIS (LLEWIS) (C) (T) (V) BIG BEAT 984 29/AT: ANTIC
M.CAREY,D HALL,W.AFANASIEFF (M.CAREY.D.HALL) (C) (D) (M) (T) (V) (X) COLUMBIA 77080 79 85 86 17 SUNDAY MORNING & EARTH, WIND & FIRE
REALLY DOE o ICE CUBE M.WHITE (M.WHITE.S REYNDLDS,A WILLIS) (C) (D) REPRISE 18461
3 |3 2 LAYLAW,D MCDOWELL (ICE CUBE LAYLAW,D.MCDOWELL) (C)(T) PRIORITY 53843 80 ! 79 | 11 13 | LETMERIDE ¢ DR. DRE
DR DRf (DR DRE SNOOP) (C) DEATH ROWANTERSCOPE 57128ATLANTIC
(::) 37 37 7 NEVER .':ET ME GO LUTHER VANDROSS STAY REAL ® ERICK SERMON
LS\(’)AI;DER;)HI;J‘(?I:: F:l‘('):Jc;Y:YES o B(ICE)S_) ;\;7[2;2\782 81 | 84 | 60 | 12 | PSiomon e SERMON.R TROUTMAN,L TROUTMAN) (C) (M) (T) RA/CHADS 77140 COLUMBIA
32 30 22 20 . NOBODY DOES IT BETTA & MINT CONDITION
L/uRG0,BASTECE DN ik EDMONDS) — V) M;’Z\?;ZZ 82 | 75 | 68 | 12 | \iNrcoNpiTion (STOKELN (C) PERSPECTIVE 7434
REAL MUTHAPHUCKKIN G'S * - 3
3|36 | 3 B | RMYTHM D (EAZY £ GANGSTA DRESTA BG KNOGC OUT) () (T) RUTHLESS 55(;)8/R5mnvm ) 8 | %0 | — | 2 rulé' mgswgn A'P].ICS o, ©mw RA’?S;SHJA’:
LET IT SNOW & BOYZ 1l MEN
44 88 3 B MCKNIGHT,BOYZ II MEN (8.MCKNIGHT,W.MDRRIS) (C) (D) MOTOWN 2218 84 | 80 70 14 f,mé‘s gﬁa&'}“ERE (€ (D) (V) PAISLEY PARK 18371 AR&RR'Q‘F‘?DS
SO HIGH & 766 .
@ 39 | 42 | 10 | PSANCHEZ (MMORALES.M.ROONEY.BIG ANG.EL-800G-E.THICKNEZZ.SHORTI 1 FORT) (C} MOTOWN 2217 8 | 66 | 67 | 8 w%gqaaw’f&ﬁﬁsg EVERT,DMITCHELL S WYNN) o !rm%sgsJa‘/\slg
RUNAWAY LOVE ¢ EN VOGUE FEATURING FMOB ALL THRU THE NIGHT & P.0.V. (DUET WITH JADE
S 10 | 7MCELROY.D FOSTER (T MCELROY.D FOSTER) (C) EASTWEST 98354 86 | 52 | 8 | 17 | {5R | (MBELLLDEVLUGT.T.SHIDER) (© (MM ((x) GIANT leN-‘REPRISg
WHO'S THE MACK & RALPH TRESVANT NOTHING COMPARES 2 & PRINCE
@ a | 43 4 J.JAM,T.LEWIS (J.HARRIS 10T LEWIS) (C) MCA 54773 NEW ) ! PRINCE (PRINCE) v (C) (D) (V) PAISLEY PARK 18372, WARNER 8R0S
18 3?2 29 12 FOREPLAY & RAAB 88 88 8 18 HEAVEN KNOWS & LUTHER VANDROSS
B.DUFAE (RAAB,8.DUFAE) (M) (T) (X) RIP IT 1001 */ILC L.VANDROSS M MILLER (L.VANDROSS,R.VERTELNEY) (C) () LV 74996/EPIC
39 35 35 27 ANOTHER SAD LOVE SONG @ & TON| BRAXTON 89 6 75 11 WRITTEN ON YA KITTEN & NAUGHTY BY NATURE
L.A.REID,BABYFACE,D.SIMMONS (BABYFACE,0.SIMMONS) (C) (M) (T) (X) LAFACE 2-4047/ARISTA NAUGHTY BY NATURE (V.BROWN, K GIST.A CRISS,G.MACDERMOT) (M) (T) (X) TOMMY 8OY 583"
40 34 36 6 FREAKIT & DAS EFX 90 87 79 5 NOW | FEEL YA & SCARFACE
C.CHARITY,D LYNCH (A.WESTON,W.HINES,C.CHARITY,D.LYNCH) (CY (M) (T) (X) EASTWEST 98341 B JORDAN, J,VIDO (8 JORDAN.J VIDO) (C) RAP A.LDT 5384 1/PRIORITY
BELIEVE THAT & KEITH WASHINGTON
You DON'T*H:V*E TPOOV%REIS PICK/SALES & AIRPLAY *OTAA*RY J. BUGE NEW ) ! G LEVERT.E NICHOLAS (G.LEVERT,E.NICHOLAS) (C) QWEST 18252/WARNER BROS
n ¢ | EFERRELL (K GREENEE FERRELL {©) (T) UPTOWN 54701IMCA 92 83—[ 78 9 | STAND BY YOUR MAN eL.L COOLJ
M.MARL (J.T SMITH,M WILLIAMS,8.ERVIN) (M) (T) (X) DEF JAM/RAL 77098*/COLUMBIA
LONG WAY FROM HOME & JOHNNY GILL
2 | 4 8 L A.REID,BABYFACE,D.SIMMONS (L A.REID,BABYFACE,D SIMMONS) (C) MOTOWN 2221 NEW ) 1 E?Jg&,ﬁg [k}é‘s’,‘h’,EN"{,"ﬁ,mmeG, ’(X:/ LI'EL,(C%QWBE‘Z' gg
IF® & JANET JACKSON [ CANTALOOP (FLIP FANTASIA *
43 | 38 | 38 | 23 | TN 7.LewisJJACKSON (JIACKSON.) HARRIS I1T.LEWIS) (€)(T) (V) (X) VIRGIN 12676 NEW ) ! G.WILKINSON,M.SI(MPSON (HANCOCK,KEzLY‘wlLKINS.SIMPSON) (C) (T) (X) BLUE NOTE 15892/0»\31503!.
YOU'’RE ALWAYS ON MY MIND SWv BLOWIN' MY MIND & ART MADISON
38 2 8 A.MORGAN (8 A MORGAN) (C) (D) (T) RCA 62738 NEW D) 1 J.KING,G.JONES (J.KING.A KING,G.JONES) (€) (M) (T) (X) JVK BOO2/ILC
46 | 50 | 8 | AFTER THE LOVE # BRIAN MCKNIGHT % | 91 I 74 | 13 | GET ALITTLE FREAKY WITH ME & AARON HALL
B MCKNIGHT (B.MCKNIGHT,8.8ARNES) (C) MERCURY 862 710 A.HALL,L STEWART (A HALL 11,5.HALL) (C) (M) (T) (V) SILAS 54229/MCA
M BY COME & K7 COUNTY LINE & COOLIO
4 | 49 | 3 1 f&noenzanf}q (Kf,o GARDN.ER) (C) (M) (T) (X) TOMMY 8DY 7572 NEWD ! DOBBS THE WINO (A IVEY,8.D088S) (M) (T) TOMMY BOY 577°
ANGEL COMPANY
5 | 65 5 B:ﬁ%rf&:g?ﬂ%mmm () (T) MERCURY ,?GZJ%% NEW D ! S BROWN,0.LAWRENCE (S.8ROWN,0.LAWRENCE) (C) GIANT 18392/REPRISE
T , ] ONE ON ONE - ~ @70 BE CONTINUED...
5% [ 58 | 8 ,?EJR(I:W}C%V':GE,VSE,%,{L%D ¢ CHAr(\‘ch‘DY 652%\5{2“/‘% NEWD 1 | TMCELRDY.D FOSTER (1 MCELROY.0.FOSTER JAH) (C) (M) (T) EASTWEST 98346 |
¢ Il D EXTREME JUDY HAD A BOYFRIEND ¢ RIFF
49 140 | 3|10 y ;zg\m I?AE(UB’SE?!E (C.KING.G GOFFIN) (C) GASOLINE ALLEY 54738/MCA | 10013 B4 3C91 3 | wscom @seLeGouriis {C) (T) EMI 5801 3€RG

O Records with the greatest airplay and sales gains this week. @Videocltp avaiability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mitlion units, with additionat millon indicated by a numeral following

he symbol. Catalog number 15 for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable, (C) Cassette single availability. (D) CD single availabihty. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability.
V) Vinyl single availability. (X) CD maxi-single availability © 1993, Biliboard/BPI Communications.

n

0

BILLBOARD DECEMBER 18, 1993




le

€661 '8l H3GW303Q QYvO8MI8

WAM (dVOSY ‘of-pueg/dvasy DL/dvIsY
‘90033)UY/dVISY M1L/JVISY "ABuS MY/ dVOSY
‘B IN NO ININGOM SIIIN 3A0T UNOA

(INg ‘swer weg/|Wg ‘Peed adoassaul/INgG
‘ouepawe]-SWEM) ONIN AN NO SAVMTV 3.N0A
(WG “9 yein3) ¥IHLONY ANLI ¥IAIN TLNOA
(VIS ‘eysueqesy/dvasy

‘KQUN Wues3/dyosy ‘wode) 9 QUN

'SSON/dVISY ‘GM) ANNOM 01 IAVH LNOQ NOA
WM (dvOSY ‘awk] 944) NIVIN JHL S.OHM
(NG VoY) (S) 11 JHIHL) idNOOHM

(dvaSy ‘93nS) INVN AN SUAVHM

(ING ‘A Audy)/dvIsY ‘eBurweseds/dyosy
'Ie20GS/dyIsy ‘yseld xueig) 1538 00 | AVHM
WaMW/dd

(IWQ ‘SuriOwe-1BUIRM/ |G ‘W) SPURRAND/ING
‘Jewed/INg ‘equoz/) g ‘6e3411) 00G00A
(dvosy ‘awoedsiag MaN) NISNIMS 3N ON3S N
WM (INE IW3-5WeD LLIS) JO0U 3HL NO dN
TH (WG ‘eauawy J0 ‘10D HSNN/ING

'SIBIUY IN03/dVOSY ‘Yeine] uaend) ALTNA
(dvosy

'PO0D IN/JVOSY ‘9SSANUG) JINVHO ONV 3MLL
(IWg ‘osno pew) (INOT VI VI V1 VT V) 1vams
NAW/TH

(IN8 “NNJARId/ING ‘ousdpow HNRIIS/ING
‘WeBWeEL-IBWIEM/ING ‘lRYSAIY/dVISY ‘saun)
Au0S/dvISY ‘IUYM 30unew) ININION AVONNS
Wam (Wg

23

[
it

St

‘DURLIOWIE |- ST/ ING ‘SHY HQPNY/INg ‘urwon
PRWON/JVISY ‘TM/dVISY WeLNepUN/dVISY
HOUIATW) LEVIH AN NONJ LHOVIULS

(w8 ‘vewinos1/Ing

'H{eS/dVISY 'VOWseS %OU3) T3 AVLS

au (NG ‘oueowe)-sousepm/dvasy

WY IIN/dVOSY ‘MAS-W/ING ue)

LV ] hwww *A4400) WINUOD AW NI AVIS
WE ‘WOpPRISIN/ING ‘Aawom

Ayunyd/1Ng 'unu AUN) LHOIN 311 oi(rus

Ing

‘193/14 ‘sBuog Auog) SIAJ HNOA NI INIHLINGS
(dvOSY ‘0-90e(/ING ‘YOW/INS

‘saun Aouooy UOLIEIEUID PUCIDS) HIIH O

(Iwg ‘eles/INg ‘veunnoil) ASY3 ONY MOTS

WM (IWg “W1'S/dvasy

‘neajeld WON/ING ‘POTIA/ING ‘Heddeyonn) JOOHS
ddd/H

(WG ARy W/ INg ‘Tquoz) (1) 7 ) SLHVd) 3W X3S
(dvasy ‘'mers ydin/dvosy

WORNY SSHUINY/dvISY ‘Ul OW) LIHS .10 INYS
(W8 ‘pou3-yny omp) AT AVMYNNY

WM (IWG ‘AN S3A0Y DO/ING ‘Hnjkeld/dvISY
‘GM/dVISY ‘SINPE Wor/IWE ‘ALV/IWG ‘swer
weg/ING ‘Uead ad 1/1Wg ‘ouey
NMOLNMOQ/ (JUNLVN NVINNH) JYIH LHOW
(dvOSY ‘950000 Z PIRH/dVISY

RNV SSAYINY) S.9 NINNINHAVHLAN TVIY
WAM (dvsy 'asnoyme/dvasy

&8 8 ] g

‘3

‘GM/dVISY ‘wdoog e)sBuen) 300 ATIVIN  0€

(dvISY ‘aM/dvISY ‘N adk)

JZEUL/|WG *1S $IN0T) NOLLYNIWNI 40 SSII08d
WM

(dVOSY ‘BM/dVISY "AS13A01)00D) HINHSYD NN
(IWG T/ INg ‘pou3-yn) om)) INO NO INO
(dvISY ‘18189 "1'Q/dvISY

‘PURH 0818/dVOSY '€QWOZ) 3N ¥0J 3NO 3HL
(dvosy

'IM/dVOSY AS10A01)00D) ) 2 SIUVIN0D INIKLON
(dvasy "sapoedsiad maN) VLLI8 11 $300 AGCSON
dd2 (dvISY ‘MWY/dvasy

‘6quioz) 09 A0A 131 IAGINOHS ¥IAIN

(1N ‘ssa4onq) 09 3IW LT ¥IAIN

H (W8

‘1€33/1INg "sBuos Auos) SL3NIIS INIAITN HIAIN
(INg ‘Juawazewry) ¥114V ININSON IHL

(1N ‘Jue1-nm) NVIN QOHLIN

(dvasy Il 2wame) ined/dvisy

"AHuINg ysng/dvasy ‘VOW) ASY3 3A0T iV
(I8 ‘poomderg

IWY/dvISY WB0Y/dvISY ‘MID) LRIINOL 3A01
WEM (dVISY "IM/dVISY ‘WHOM/dYISY

‘et 33127) LHHY 00 YN 804 ININOOT

WEM (IWG ‘auspiawe]-ousem/INg
'007-94G009/| WG ‘189)) INOH NONJ AVM INOT
TH (dvasy ‘seuny Auog) 3014 3W AN

TH/ddd (ING ‘104S LIndS/dyasy

‘Ud/dVISY "YounT poRoued) MONS U LT

Wam (Iwg

‘pueg 1qqny/INg ‘suelsdwe]-RUIEM/ING ‘Vesd
2002513)U)/1Ng ‘Rds0D OUD) dN AVIH VA 3N
Wam (iwa

{SYOUM/IING ‘Wer Jed) INSOJNOD AW NIdIIN

U] ‘UEISPUNOS U SUOHENUNUILLIO] 148/PILOTIIE ‘€66 T @ "sores Surseasour g saBuis (O

(002) NOILYN L0 (VYON/ATTIV INNIOSYD) WA QI
HVYRIQYHY | ¥ | TL| SL 4004 IHLNOCN | 8 | ¥E | LE
(ISIId ) HIDOY B dd¥Z (yOW) 30A30 A1 138
A3V03N VO3N | 02| 2L | 0L S3A3 UNOA NI ONIHLINOS | 81 | 1€ | 9¢
(V1SIV/¥Od) NOILYLSYAID V101 {9%d/NOONOT) YIVYQ HL N3 ¥ ®
INOWS 40 SANOTD ANV | 01 | 89| €2 NV312 3NOD
(VH1%313) SSYHOHIAN3d AQQ3L (YOW/NMOLIN) H3HLYS
00a00A | T1 | 65| 2L 69| L ¥t
(ALIOWI) 38ND 3 (VIBNNTIOD/3SNOHAINY) SSOUN SRIN
1135 OA X03HD | 12| 99| 12 Iv3un | 8 [zeee
(H0LIYD/ILON 3NT8) £SN —_ (v2¥) NOSHOVI H0Q34
(VISVINVA drd) dOOTVINYD | | ASYIINOTINVI | § [ 62|28
(A08 AWWOL 011000 p— ('SO¥8 1L1098) 39nNVYD Z 1
INITAINNDD | ! Ling aniNna | § | S (8
(VOW) WiNvY (ALIALLYI3Y/SSTHLNG) N3Y OW
dNUIVIH [ § 09|89 1S 10 3nvs | 7 | 0F [0
(1SIMLSV3) SOWS ONIBNLYIS IND0A N3 QW 1kdi) avvy
JAOTAVMYNNY | L | 6V | L9 AVId3Y04 |01 | 2| &
(NIOHIA) NOSHOVI LINV( USIMLSYI X43 Sva
4 [1e|69 1v3Nd | 9 82| 8
(VIBWNTI0D/TWY/WY( 130) NOWY IS MDIN3 (ISId3Y) YID0Y B ddVZ
IV3H AVLS | 21| 85| 59 Asvaanvmors | L | (@
(NMOLOW) TUD ANNHOT (D4 3/ LINN HOAY 1) INVHZ
3IWOH Wou4 Avm BNo | € | 59(9) TOUNAIM | (1] 52| %2
(VOW/NMOLDN) 193001 (A08 AWWO.
AUV | 82| 15| €9 INOOAGVE 30D | 51| %2 | &
('SOMB HINHVYM/ IHIS/HIHIAVIN) ANN (AMNDUIN/ONIW INOL INOL IANOL
LHVIH AW NOY4 LHOIVYLS | 8 | ¥9( 29 AYVSHIAINNY | 21| 12| 12
( 1V/1Y 38 DiF) 310HID YINNI (GAIr) 1S3IND OITIYD 38L Y
N0Y VI VIV VI V) dvans | 21 [ 95| 19 dnoLauvmy | L |€z| ez
(VLSIIY/IIVIV) NOLXVHE INOL 34/ LINVID) 3avf
ONOS 3A01QVS NIHLONY | §Z| 8% | 09 1+ 00 1 504 Suioon | 01 | 2 @
(NVEIHOI/dYEM) HLNOS 6 (3AI) A
L.UMdWNH | €| 19/ 65 09 NOA 1313A0n0HS ¥3A3N | 6 | 02 (2
(NVEIHOI/ dYUM) H.l {DILNYLLY) OYUNI
V1) 3u3H1 LOOMM | 9¢ | £9 | 8 3GISNI 3W0D | ¥1 | 81|02
(YOW/A3TTV INNOSYD) INIULXIAN ALINLVTIIY/SSTIHLNY) 3AZV3I
JUON ON AND | ¥E | 15 | LS SO NINONHAVHLAW VY | 9 | L1 61
(340ISYILNI/MOY HLY3A) 380 ‘B (NMOLOW) HV4ILYT N33n0
303N 137 |21 65| 9% aLenNn | V|6t
(ALRIOWC) 381D 30
NMOLNMOQ/3430 LHOM | 12| 29| 5 FoaAmwva | z|zt|a
{9d/ANVISI/NMOLNOOHB) O (3AIF) TY3IN.O 3T
3oNno8 Naawoous | ¢ | S (0% ZTUNS (LOD I MONY ) | 6 | ST |9t
(ALIRIOWI/ LOTV"dVY) 3DVIHVIS {MOY H1Y3Q) 990G A9900 JOONS 1— @
VAT3320MON | S | L¥| €S INYN AW S.1VHM
(ABNDY3W) 307 (RIVINTI38/3417) WY3L OVL
AMTNIW | 12 5| 28 (S) 10 34IHL) idWOOHM | 1€ | ¥1| #1
(3AI) LHOHS 001 Jid) 30V4ABYR
HIAVI VN | O 26| 1§ S13u035 NI MaNaN | ¢ | 11| €1
(3AI) AAHISIN 30 SNOS (IS 3/ LNVIO) GQVE IN HOO!
ALINIINI UL €6 | 2T | v 05 30NvHD aNv awid | 9 | €1 @D
(v24/0N0T) NY1D ONVLNIM (NIDYIA) NOSXIV( LINV(
NVINGQOHLIW | 12| 05 | 6¢ Nivov | Lot Tl
{DILNYILY/ALIRIONSE 1SHIF) I1AT W (SOVHO/ Wi/ 1SUNELN0) ONMWOQ
NDINA4nY | 92| €v [ 8y wvrowas | 7|91
(Od3/XVHLANNOS Jid3) WWIND VASIW (VIBANI0D) AZ¥YD HVINYW L6 @
INOWS OaNI | 91 | ¥ | tv OU3H
CIANIA SNOIDITIO) SNYDIMINYI NHOB (usmvlnun) NOLXVNE INOL
YOVLV AVHS WOOR | S | 10| 9 NIVOV 3Hlvana | 6 | £ | 8
NMOLAN) I8 T AHYW 1|— @ (mm/ﬁx] 08 08) 3dvIS
AUNOM OLIAVH LG oA TN asnr [ st| 9 ¢
(8M) ATIIAIE ININVYS ONIINLY3S IZVIN (JILNY LY/ 3dOISHILNY Ivd:
YILIVONINYOWIHL | 9 | LE| Y dN GV3IH VA d!!)l 91¢|9
(VIBWNI09) AFYYD HVINVIW (YOW/NMOLAN) 153000
¥3A0IWV3Ha | 61| 2r | £v noA o3 A¥d | ¢ | 8 [(5)
{DILNVLY/3d0ISHILNI IVdZ (91d/NYILYId LXIN) Vd3d-N-LTVS
aNNOYY 1391 | 92| 6€| 20 dooMs 11| Z | ¥
{002) 39V 30 DNINOD GAD ATIIN Y
3A0701 3INOH ONIWOD | 21 SE| 1Y 3INX3S (86| €
(WNINON3) ONNOYOHIONN JO SCHOT el sy @ ('SOYE YINYYM/L1SIMO) TI3BIWYD NIAIL
SGU01 IHL IN0D I WIVLIMNVD (OT| ¥ [ 2
(NMOLOW) N3W N ZA08 SHOM 1IdVD)
MoNS 1 131 | 2| 16(@) [1mams vai visonve | 01| U [ 1
(IAK) FONRID HS3UI/ 3430 AZZVI b
3NO 3HL HO3 ONINOOT I | € | OF | 88 *% |'ON » »
(138Y7 ONILNBILSION3EYY) ISILYY | § 5 3 138V ONILNBIYLSIA/138YY) LSILEY IS 2
ELTURE: s : ELTUR ; :
2|38 glg|%
P 104 34h  POSn 54 1D S U1 UEISPUROS 0 PLOS SN 10
Rquinu LodaJ YAYM 5810 1R aw m wﬁd (ﬁs 10 W10d) SO Jo 9dwes-qns [euoneu € wouj pepdwo)

€661 ‘8l YIAW3O3A DNIANI H¥IIM HO4

pieoqiig

WEM (1N '103U0) punos9/ING ‘139Y IM3/dVISY
‘IUdY INI/JVISY 190 0S 0S) 11 NININ LSS
WM

(dvasy ‘udy IW3/dvISY 130 05 0S) TW3H W,
ddd (dvasy ‘1uuoQ/dvasy

‘Uil ysaid '§ Yaf K2ze(/dvISy ‘equioz)

(3N HUM 39 0D 3NO 3HL ¥04 ININGOT W.I

dd2 (I8 ‘pueg

12004/ 1WG ‘L0de3pug/ING equI0Z) YAV ¥ W1
WOM/ddD

(dvISY "aM/dvaSY ‘e a3ieT/dvasy ‘eutd/dvasy
“sueshigd/dvasy ‘AN PIOM) ZTINS (10D | MONN 1)
WaM (WG ‘Nedy v0lS/dvasy

‘313Q01/dVISY ‘WAL K3/ ING ‘) mt(i) a3

IWg

‘MON 7 MOW “MOW/ING ‘BINGSHO) 11 LIM dNNK
(I8 ‘PEPIN/dVISY

‘ISH 0/8/0/IN8 ‘Buin)/dwISy ‘owry/dvIsy ‘wun
108813/dVISY ‘A0g-1/dvISY ‘AuBneN) ‘0 YW AIK
WEM/TH (dvISV ‘BM/dvasY

‘Promiliem/INgG ‘344/IWG ‘sBuog Auog) ONIH
WM

(dvISV 'Uel ONaYD/dVISY 10V INI/dVISY ‘Vew
A3ew/dvasy '9N107) SONOT IHL IN0D IMIH
TH/WEM

(ING "AauaIaA Pa3Y/ING ‘PoomyaeIg INI/dVISY
'S, UU0y AUN/dvISY 'IidY IN3) SMONN NIAVIH
(WG ‘DAY INE ‘IN) ¥INVINALEVIH

(dvosvy

‘IMoLd 3y} UQ $I€D/dVISY ‘92000 ON) WVl OLL3D
(IWG "310W 7 dey) NV VISONYD

WEM (ING ‘Poomudeid (NI/ING ‘Buels mas/dvasY
‘1ApPY ) 0f SIIRD/dVISY ‘MY IWI/ING

‘teM 184/dVISY 1amag ©Q InQ JyBtens) LINVINY
WOM/TH

(INg ‘Juepdwe)-susepm/|Ng '007-94G008/ING
‘1893/1N8 ‘s3uos Auog) NOA NI 100D 3HL ¥04
(dvaSy ‘3uag d0iQ) AVIJINO04

(1N "Juejawe)-,2uiem/INE ‘eI HIVAIV ATINYA
(W8 'IWV) L1N3 31NNNO

WM (dVISV ‘8M/dVISY ‘wer u0lS/INg

‘sBuog Auos/)Wg ‘sBuog aky) ¥IAOTWY3NQ
(dVOSY ‘UMoq I'M/dvISY

‘HIH 93EILIH/dVISY ‘aM) 3N 3A0T TIILS NOA 00
WEM (dvasy

‘0N 3UMS3Q/dVISY ‘IidY IN3) NOA ¥OJ AND
(INg "tunj ouIM/dvasy

*kppeq 008/dvasy ‘Aog-L) ININ AINNOD

WEM (1N ‘dnosy disniy

MIN/IING ‘IIP0W UNWERLS/IING ‘HUSEIN/ING
‘Jueiawe]-;3seM) JA0T 01 INOH ININOD
TH/WEM (dVISY ‘NM/dVISY ‘GM/dVISY
‘20002) 3 AN ‘SSIN/dVISY ‘VOW/dVISY
‘eysuages3/dvasy 1av1 ARA) I0ISNI INGD
(dvaSy ‘iead pIYD/dvIsSy ‘IW3) NVI1D INOD
(IWG x93 PIUL/IWG

W) NG/ ING ‘119 31) IN0I ABYE INDD
WM/ TH (IWD “ueidwe)-uem/ing ‘001
-3008/1W8 ‘sBuo AuoS/INg ‘1E93) NIVL IM NVD
(W8 'e-Sn/1ng

‘poomde1g IW3) (VISVANVA diNd) dOOTWINYD
(1IN ‘MOPN0/INg ‘Peq

0/1W8 ‘vew)no1L/|Wg ‘eles) 30NN0S NATNOOYS
TH (1ng ‘sBuog Auos/INg ‘JE93) NIVOY JHIVING
(dvasy

*A08-9/dvISV ‘1MdY INI/ING ‘UewoN-pewoN/INg
‘1007 JNN/IWG ‘ueidwe]-usem/dvISY

‘saun) Auos/dvasy ‘suedn3) OLLIHY IHL NI ':uoa
IWg

‘IPISPAN/ING 100 PAZIND) NIVL-Y NVHS WOO0E
(dvOSV ‘yeikeiqe1/dvasy ‘Juiy a1puy/INg ‘Prom
A1 JO ASOW/ING ‘Al 3U'() ONIW AN .NIMOTE
(dvosy ‘1se0)

PIYL/dVISY ‘Buog 15€1) ONIS ¥IAIN TIVHOLIE
(ING ‘um $,pUetAID/ING

‘lewey/ NG ‘equioz/ING ‘90L)) IVHL m(ma
IWe

‘eueIeYN/ING “vewsuni/ING ‘eINS) XIVE W, AGVE
ddd (dvasy

‘WRYILW 27e(/dVISY ‘EQUOZ) HNOL GUVMY
/WM

(INg ‘ouepowe)-1usepm/| WG ‘007-#q008/I1WE
*sBu0g AuoS/IWG '1e23) INOS JA0T QVS NIHLONY
TH (dVISY 'Ae4/dvasy ‘o)

100} Auo1/dvISY ‘Iiv| weiBkiod) ANYSHIAINNY
(dvosy ‘uy

1015K10/dvISY ‘0 Ag sBuog/INg ‘At di) TIONV
(wa ‘win

WIIG/ING ‘eduswy JO '10) ASNW) LHOIN TIV
WEM (dvOSY ‘awky 43/1W8 '93) %9€18) NIVOY
(1N '994ofoy/dvasy

‘youny aaey $191/dvISV ‘iid) 3A0T IHL ¥ILIY
(ING "JYIsIN JO SINOS) ALINLINI UL £6

WEM (dvISY 'suos omy AW/dvosy

"N JO41R1/dVISY 190NS YIOTT SS000V/dvISY
"IudY 1NI/dVISY '1000/dvISY ‘equioz) 63

510 SN 10048 (330 Bursudon - susnand) TLLIL

Z-VY STTONIS 8%Y

¥ 8 3@E-

89

9

”

~R33

8

1

9
19

g X

? 8 8 R

"0 G0} 313 MOJ8q PEddOIP SARY PUE $HIOM T 20} LIEY SHBUIG

(ABNIHIN) LHONIOW NYIg
7Y 10H 94l UO PaISRddR SABY YINM SINI BIE SIUBLINIEY AMOISVI3NO | ¥ | 8 | €T
(VLSRIV/IOVIVY) NOLXVHE INOL (¥OH) AMS
0A LHONOUE VO INOHS 3A01 | £E [ 12] &2 NOAOINIOS W | LT[0t | 2T
(ISd3/ INVIO) 3av( (YOW/AITIV INNOSYD) INMIXI A H
NVWOM 3NO | 6 | L1 | %2 OWONAND | ¥ | S |11
(YOW/NMOLdN) 3918 (NMOLOW) IDINVHS
Sosiuinay | o | —| 2 NOANOIS | €| ¥ |01
(OUNYLLY) LE3ATT (YOW/AITIV INITOSYD) IVHS
gzromy |01 02| & SunOAWIABYS | L 21| 6
(YOW/NMOLAN) 39118 '( ANYW (YOW/NMOLAN) SWYITIM HIHIOLSIIHD
3A0T1V3IY |9 | 81| 12 NONIHL ILLN AY3AZ |61 9 | 8
(OUNYLY/1Y38 DiR) 'S NIBOY (DILNYLY/3d0ISHILND IvdZ
3A0T3INMOHS | O1 | TT |02 GNNONY 191 | T | —| £
(OILNYLY/ALIOW LSH4) 31AT OW {8M) AWIAIEG 3NYYI DNIBNLYIS IZVIN
MO3N 44nd | ¥ | 91 6l woxvaavy | 1 |—| 9
(9Y3/SITYSABHD) NBND (VHIN313/VIIN) NS
Iwisnul [ 2| L8 q04tN02 3501 | 1 | —| §
(YOW/NMOLAN) 123001 (YOW/NMOLAN) 39118 ¢ ANYW
s | L] 6| LNAONIAOT | £ | T | ¥
{VIBINNTI0O/3SNOHAINY) SSOUN SN {'SOHB HINYVM/JUIS/HIUUIAVIA) ANN
1HOWY | 2 | €1 91 NO .NIOD S.ONIHLIWOS | 1 | —| €
(IS4 3/ LNVID) 3av( (A¥NDY3IW) 307
AVMY YTVm LNOQ | €2 #T | ST ANINIWNG | 2| E (2
(vou) AMS NIDYIA) NOSHOVI LINVI
AVIM S309 307 A INLSIVAL | £ | 2| 1
MUwWo) da/Pseoqirg ‘€661 @ 'sued Kedire uw ueyd ay) dn Busow sydesy O
('SOUE YINUYM/LSIMD) TIIBINYD NIAZL 1Y) OHINI
LUVIH AW NI SAVMTY | 2 | 2| 6L AYS 31 M) Noaa | 22 | s¢ | 15
(VHL1N313) SSYHOUIONId AGO3L 1 (vOW) 30A30 A1 138
00d0OA | ST| €| vt S3A3 UNOA NI ONIH13WOS | 22| 92| 9€
(D1d3/A7) SSOHONYA ¥3HLN (VD) AM
SMONY N3AV3IH | 12| 1L | €L aNIW AW NO SavmTY 3un04 | L | 77 (D)
(BM/3SINd3Y) 3414 P ONIM 'HLHYI (YOW) NOLSNOH ANLIHM/NMOYS AB808
ONINMOW AvaNng | 91 | 2t | 2t NOWWOD NI ONIH13WOS | 92 | Z¢ | ¥€
(vO¥) 23N p|— (8 A3A3E ININVYHI ONRINLYIS 37V 9|8 @
1H9IN TIV Y314V DNINYOW 3H1
(¥2u/0N0T NV DNVLNM (VLSIY/3DVIV) NOLXVHS INOL
NVW aouuw 1|99 o ONOS 3A01 QVS ¥IHLONY | 0 | 0F | 2€
ATIIN Y —_ ('SOYE YINHYM/LS3MO) M1IBIWYD NIA3L
NIV 52008 Bhok | | HHKs | ¥ | ¥E D)
(3AIN) LHOHS 001 (v2H) NOSYOVI 3100384
UIAVIdVWI | b | 2989 Asva3a01 wvw | 9 | €€ ()
USIMLSYI) X43 SVC {NIDHIA) NOSHOVI L3NV(
LMvayd | v (19|09 PR ARTAN
(NMOLOW) 1D ANNHOV USIMLSYI) INDOA N3
JNOH WOU3 AVMONO1 | € | 69| 99 IA0TAVMYNNY | 91 | 82 | 82
(91d/SVILY) SHNVY VBBYHS — (IS1d3Y) HID0Y B ddVZ
VAV ATINYE | | ASYIANVMOIS | 8 | 62| &2
002) 39V JO ONIWOD (YOW) A3TLYM ACOr
IA07 01 INOH ONINGS | 21 | £9 | 19 “ONINYOM Sd33% 3801 4N0A | 6 | L
(3AIN WIN.O 3N GAID AN Y
ZVINS (LOD LMONN ) | G [ S9| €9 INX3IS | 8 |€2| R
(NIDYIA) NOSYHIV( LINVF 21— @ (3SI4d34/ INVID) 30V
3A01 40 3SNVI38 LHOWM 0G ‘¥ 404 ONINOOT | 6 | 12| 12
('SOHE YINHVM/IHIS/HOIAYN) ANN (VIBANTI0D) AJNYD HYIIVA
LUVIH AW WOUYJ LHOIVYLS | 21|09/ 19 ¥3A0TNY3INa | 61 | 12| &2
QAN AN Y (NMOLOW) HVAILYTIN33NO
3Iavs | 2 | &S| 09 aLenn | 9| (@
(YOW/A3TIY ININOSYD) IWFULX3 AN {MOY H1Y3Q) 9900 A9900 JOONS
400H 3HLNO dN | 6 | 67 | 65 GAINVN AWS.IVHM | 8 | 61| 12
(GAIN ATI3N Y —_ (AHNIYIN/ONIM) iINOL INOL IANO,
ano Ndwng | 1| (@) | moTiId (aw No avaH unox v | 6 | % (@)
(AUNDYIW) LHOINOW NYIIE {NIDYIA) NOSYMOVI LINV(
g AR G Nivav | 12| st 6t
(DYI/WNHINID) UINTYM SRIHD {SOVHI/ i/ 1S8NALNO) ONIKOQ
IH9INOL 3807 | ¥ | 89135) wvrou3s | 8| O
(BM/1SIMO) NOLONIHSYM H1I3N {VIBANTI0D) AUYD HYIIVIW
HINHOD AWNIAVLS | €1 95| SS O¥3H |01 | L1 1
3/A1) SSONONVA H3HLN (voM) AMS
MG UnOL e aTaaen | 6 | 55 @9 (JMNLVN NVINNH) 3u3H LHOW | 22| 91| 91
(Oid3) 31BYD — {JLINYILY/3d0JSH3LNI) IVdZ
Nou.vmlnna 40 ssaoou { &) dNAVIHVAC43I3N | 6 | 1 ST
Okd3) 30v4ABYER (IS1Hd 3/ 1INYID) QAVE 3N HOTO!
NOANI 1003 Ini 803 | 02 | €6 | 26 3ONVHD Oy awia | & | 81
(V1SI4Y) NOLSNOH A3INLIk, (VASRIV/3DVAVY) NOLXYYSE INOL
IHOIN3HL s0N3ano | ¥ [ 19 () Siva 310HM N3As | 6 | €T (ED)
QW 11-dw) BYvy {QILNYILY) OULNI
AVd3dod | 21| 1| 05 30ISNI 3W09 | 81| ot | 2t
(ANNDY3W) 307 (VIBWN02/43Q 0S 0S) 3dVISX
anyoiaNoIML | ¥ | LS smlauusuaonn 9 (21 aDy
(NMOLOW) 699¢ ) 3A14-H
HOMHOS | 6| 058y 09 N0A 131 3.01N0HS w3AaN | 11| 11
(N NMOLH (Did3/ LINN BOAY ) INVHZ
JUNSOJNOD AW NId33X | 8 | L¥ | ¥ CQHWAIN (2] 6 [ 6
{YOU/'Q')) 3DVAYS AVINYHD 8|z @ AUNDHIN/ONIM) IINOL INOL IANOL
GNI4 ¥3AIN TL.VHO138 ANVSH3AINNY (12| 8 | 8
(3A1103dSH3d) NOILIONOD INIW (YOW/NMOLAN) 123001
NIONIMS 3N aNds n | € | 8 (D) NOANOAAND | ¥ | 9 L
{v2u) AMS (9W/NVILYD LX3N) Yd3d-N-LTVS
NMOLNMOG | €2 0% | 19 doows | €| L (D
{4d3/A7) SSOHANYA ¥3IHLIN (vIBWNN0D/430 0S 0S) 3dVIS!
093N 1ITH3AIN | L |20 |E¥ LLNDNISor [ v1| v | S
(NMOLOW) TUI9 ANNI (0.
AV1d 01 3WIL 130 | 01| € NV VISoNYS | 11| S | ¥
(VOW) LNVASIL Hd WY (usmv/z:mn) NOLXVN8
NOVN IHLS.OHM | G | 6E | T¥ vsv 3u1vzua te|e
(3 18300 AITIVD 38Rl VY (0id3) 30V
unoLauvmv | S | 5| or S13u035 NI nanan | S| 2 |
(YON/NMOLAN) 39118 T ANV [
AUMOM OL 3AVH LNOONOA | 6 | 86 (B8] | ! onwemesny UsamoiTasawamndt [ i ¢ | 1
twoLownamnzion | 7 | o (@) *% L'ON » ¥
(138Y7 ONILNAIYLSIO/138YD) ISiLaY | % 2z (138v1 ONILNBLSION3aYV) usuby | £ | § | 2
TR TR R
ol &% o|Z|&
IR R

55043 AQ PINAW03 'suoissaxdw) sso.d

SUONEYS GY 9L "SNAISS ORJ) OIpRY |

m“ﬂmsawwummmnsnprL "RIRP JOUBLS)) UOIYGIY Yum ARidire J0 Sawl) 10exe BuiouRIRjR)
muusﬂuos nmcsupl'kp!umuyzmmu Ajlewosioe ase
0wes [euoNeuU € Wou) Pepduo)

Reydary g3y 104

€661 ‘8l HIAW3IO3IA DNIANI ¥IIM HO4

"Peoqig



R&B

ARTISTS & MUSIC

Billboard -

R. KELLY SAYS HE’S READY FOR ‘PLAY’

(Continued from page 18)

ibility, At the same time, we want to
broaden his mainstream appeal
through airplay and touring,” Weiss
says.

Kelly says the lyrics on “12 Play” are
more direct than on the last album.
“Because I didn’t have to rush this
time, I could really dig deep and come
out with thoughtful messages,” he
says.

“¢12 Play’ has a lot to do with what’s
happening today. I had a lot of mood
swings while I was writing this album,
and the emotion shows up on the
tracks.”

According to Kelly, “Sex Me" was
designed to generate controversy. “I
wanted it to create a buzz and attract
attention. But there’s all sorts of things
happening on the album,” he says.

“The pervasive message on [Kelly’s]
album is lust and sex,” says Weiss.
“But it’s expressed on several different

levels, so you get a wide range of
sounds from the album.”

Kelly says he is apt to put his pen to
the paper any time, anywhere, when
writing songs. “I could be at a laundro-
mat and something comes to me, and
I would start writing,” he adds.

“The vibe is really good in Chicago
[where he lives]. The musie scene here
is changing. It used to only be about
the house [music] thing. Now it's more
into different styles.”

Part of that change is due to the in-
fluence of Kelly's success on other art-
ists and producers in the city. “I'm try-
ing to open the door to a wider variety
of sounds coming out of Chicago,” he
says. “My whole thing is that there’s all
different kinds of music goin’ on out
there and it needs to be recognized.”

Weiss says concert dates will play an
integral role in Jive’s campaign for the
album. He says a European tour is ten-

tatively scheduled for February, begin-
ning in London, with a March/April
U.S. tour to follow,

“We came close to breaking Kelly
internationally with his last album, and
we're pushing to make it happen with
‘12 Play,’ ” says Weiss. He adds that
one reason Kelly did so well in the U.S.
was his tour went to many smaller
markets. “We really developed a broad
audience base. Next year, we're look-
ing at 50-70 U.S. dates, which will add
to the lifetime of his record.”

Kelly also has developed a track rec-
ord as a producer, working with artists
such as Gladys Knight, David Peaston,
and Hi-Five. He also produced three
tracks on the Winans’ latest album,
“All Out.” And he sings a duet with
Ronald Winans on the gospel group’s
new single, “That Extra Mile.”

JR. REYNOLDS

ARTIST DEVELOPMENTS

(Continued from page 19)

working on his own recording
career, Joe's writing talents
attracted the attention of Zomba
publishing, which signed him as a
songwriter. Not too long afterward,
he received an offer to sign with Jive

Records. But right before he was
scheduled to sign, Mercury Records
caught wind of the then 19-year-old
talent.

“I moved in quick to scoop him up
from Jive,” says McPherson.

SPIOoGY [* Mgnog £864 O

The UMC’s

TIME TO SET IT STRAIGHT

HIT SINGI.E
ROM

TOO
KRAZY
WBLS, HOT 97, WRKS

V103 and more!

Distributed by INDI
(CRD » MALVERNE -« BIG STATE)
Nat'l Promo: PETER BROWN
Double J Records
16 East 40th St. NY NY 10016
Phone 212 951-3029 « FAX 212 679-6850

“Credit Ed Eckstine [president of
Mercury Records] for moving things
along so quickly to bring him
aboard.”

Explaining why Joe was such a
priority to sign, McPherson says,
“He fits into our young adult
contemporary marketing strategy.
The younger demos like him
because he's so hip. But the 26-34
audience enjoys his music, too.”

Discussing Mercury’s plan for
marketing Joe to those listeners,
McPherson says the label is trying a
few different things. “We’re running
print ads in consumer and trade
publications, of course. But one thing
we're trying is the use of the Touch
Tunes 900 telephone service. Callers
phone in and can get a quick sampling
of tracks from Joe's album.”

McPherson adds that Joe is
preparing for a late January
European tour that will run three or
four weeks. “We want to take
advantage of Joe's early success in
London, where his music is doing
very well.” JR. REYNOLDS
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The Rap Column will return
next week

— I—

The UMC's are
back with a new way

of bein'

‘

The first single from

the forthcoming album,

‘UNLEASHED'

E2/E4-27340
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bk § ﬂ
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MAD FLAVAZ

The first single from

the forthcoming album, ‘
‘A VIEW TO KILL’ i
E2/E4-80919

Produced by Enck Sermon
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Dance

ARTISTS & MUSIC

CeCe’s Sophomore Evolution; Aretha Mixes It Up

Cl-](‘l*] PENISTON is still quite real.
Although she has evolved into a
poised and polished presence follow-
ing the gold-selling success of her 1992
debut album and single, “Finally,” the
Phoenix-bred belter has managed to
retain much of the earthy charm that
initially separated her from the pack
of anonymous divas-in-waiting.
Settling into the early phase of pro-
moting her crucial second A&M col-
lection, “Thought 'ya Knew,” Peniston
is an intriguing and inviting study in
personality contrasts. At one moment,
she is fielding musical questions with
the suvvy of a seasoned veteran. Next,
she is blushing over sentimental stor-
ies about young fans with whom she
and her parents regularly trade phone

CECE PENISTON

calls. All the while, her anecdotes are
peppered with giggles and an occa-
sional, eyebrow-arched “okay?"”

Perhaps most notably, Peniston
rarely displays the tension and charac-
teristics of an artist who is now exist-
ing under considerable industry pres-
sure and public scrutiny.

“People are expecting a lot from
me,” she says. “They want to know
whether or not I'm a one-hit wonder,
or something. But, to be honest, I sort
of like the pressure; it keeps me moti-
vated and challenges me. I take my
work very seriously, and, ultimately, 1
do feel really good about the decisions

[that were made] while I was making
this record.”

And she should. “Thought 'ya
Knew” is a meticulously crafted, sty-
listically well-rounded album that
casts Peniston as a matured vocalist,
capable of handling tougher arrange-
ments and deeper lyrics. Although the
cute, girlish abandon of “Finally” can
be found on the fun first single, *In
The Mood,” as well as on the twirlin’
future hit “Hit By Love,” *1 Will Be
Received” is a worldly, convincing
gospel throwdown, while *'Let My
Love Surround You” has a tingly, sen-
sual tone that is unexpectedly direct
and refreshing. These are highlights
from a collection that is packed with
the potential to establish Peniston as
a formidable—and durable—artist.
Part of what prepared her for this new
creative level was a year of virtually
nonstop touring, along with extensive
vocal training.

“The experience of it all made my
voice clearer, hroadened my range a
little bit,” she says. 1 feel like a much
stronger singer now, and that in-
creased my confidence as I ap-
proached these new songs.”

Peniston also further explored her
budding talent as songwriter this time
around, collaborating with Sir Jinx
and Johnny Rogers on several tunes.
Other contributors include Steve
“Silk” Hurley, SoulShock, Karlin &
CutFather, and Brian McKnight,
who also harmonizes on the lovely
“Maybe It’s The Way.”

“I'm creating a catalog of songs for
whatever kinds of shows or moods,”
she says. “There are some more bal-
lads and R&B flavor this time, but I'm
still supplying the music that the
dance music community wants. I'm
never going to move too far away from
my roots—or from the people who
were there when it counted.”

With “Thought 'va Knew” hitting
the stores at the end of next month,
Peniston is itchy to get back on the
touring cireuit, which should happen
at the top of the new year.

“I hate being off the road,” she says.
I have had enough time off, okay? It's
time to work! I have the rest of my life
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to sit at home.”

SWIN(}IN’ SINGLES: It has been
way too long since we have heard from
hi-NRG goddess Jeanie Tracy, and
Miss Girl is breaking the silence in a
major way. She is on the verge of a
massive hit with “It’s My Time” (3-
Beat Music, U.K.), a slicing and sassy
pop/houser produced by the singer
with Ernest Kohl and Steve Skinner.
The track, which bids adieu to a
tired lover as only a diva-anthem can,
has an instantly memorable melody
that seeps into an arrangement oozing
with disco flash and house program-
mability. Judge Jules and Michael
Skins contribute a bunch of slick re-
mixes that give the record some addi-
tional weight in hipper circles. Each
version works extremely well. though
we're most fond of the “Funky Fury”
mix, with its “Shaft”-like guitar licks.
It’s a kicker that is starting to trigger
active, deserved major label bidding.
The Epic folks dip into their fab
“Hey, Mr. DJ” compilation, pulling
out “Get It Started” by Prince Of
House. a feel-good party jam that
should keep you nice and warm during
the cold days of winter. If you are
starved for lyrical depth, seek else-
where. Nevertheless, the song has one
enticing hook after another, and the
vocal is pleasantly laid-back and laced
with enough soul to get over at several
formats. Bobby D’Ambrosio’s re-
mixes are fine for mainstream pro-
grams, while the DJs Digit and EFX
deliver a familiar tribal version, as
well as a hip-hop rendering that will
help generate interest at radio.
Relatively new English production
team Ramp (which has added fresh
perspective to records by D:Ream
and Sister Sledge, among others)
come on hard with “Rock The Disco-
tek,” one more in a string of festive
nuggets from the U.K.'s Loaded Rec-
ords. The track, molded into four
fairly different forms, is a flurry of in-
teresting stylistic vibes. Rave ele-
ments are tempered with rugged
tribal percussion, while a house-ish
disco sensibility provides an accessi-
ble, almost poppy framework. There
are lots of sounds and passages for
spinners to work with. Climb in.
Producer/composer Alan-X is on
the road to becoming a highly recog-
nized clubland presence. His collabo-
ration with China Burton on the
Judy Cheeks hit, “The Real Deal,” is
rightly piquing the interest of A&R
execs around much of the world, while
his dubs are cult faves at the under-
ground level. His latest record, “Gett
On” (Xtrax, U.K)), is a fetching blend
of dark house aggression with lighter
retro moments. The bassline is bouncy
good fun, while loops of diva vamping
give punters something to grab.

’

CAUSI-} YOU NEED TO KNOW:
Though the choice of song will seem a
bit odd at first, you're going to gag in
the most positive and cathartic way
when you hear Aretha Franklin’s
rendition of Clivilles & Cole’s classic
club anthem, “(Pride) A Deeper
Love.” Included on the “Sister Act 2”
soundtrack on Hollywood Records’
(but released as a single on Arista,
Franklin’s label), the album mix
sounds similar to the original record-
ing, which still may be too fresh in
some minds for total comfort. But
through the magic of remixes by
C&C and David Morales, the song
travels down trendy house and tribal
paths, giving the record its own new
identity. And, natch, Franklin’s vocal
is wildly dynamic, and oh-so-thrilling

. Speaking of Morales, he has se-
quenced the tracks for the forthcom-
ing “Platinum On Black” compilation
on ffrr/PLG. The set is dde in Fe-
bruary and has such tasty morsels as
“Back In My Life” by Joe Roberts,
“London X-Press” by X-Press 2, and
“Together” by Danny Campbell &
Sasha. Should be quite fierce ... Af-
ter several years with Virgin Rec-
ords, Inner City has made the move
to Columbia. The Kevin Saunder-
son-helmed act will enter the compet-
itive fray in January with the single
“Do Ya,” which has been remixed by
Graeme Park and Sure Is Pure. A
new album is near completion and is
planned for the first-quarter 1994 . ..
Fans of India’s piercing vocals on the
Masters At Work jams “I Can’t Get
No Sleep” and “When You Touch Me”
will, no doubt, chow lovely on the up-
coming “Love & Happiness (Yemaya
Y Ochun),” which is out on New York’s
Strictly Rhythm Records in late Jan-
uary. The cut was produced by her
hubby, “Little” Louie Vega, and has
a guest shot by Tito Puente ... Emo-
tive Records in New York is now the
distributor of Gee Man Wax Records,
the brainchild of Oscar (., who is one-
half of the popular Murk Boys pro-
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Breakouts: Titles with future chart potential,

based on club play or sales reported this week.

Ultra Success. Warner Bros. diva
Ultra Nate was among the artists to
perform at the recent “Rock Against
Fur” benefit at New York’s Paltadium
nightclub. Proceeas from the concert
went to People For The Ethical
Treatment Of Animals (PETA). Other
acts on the bill included PM Dawn,
Book Of Love, and Fred Schneider of
the B-52s. Nate also is currently
promoting 'Show Me,” the latest
single from her album, “One Woman's
Insanity.” The track is a top 10 club hit
and is steadily picking up play at radio.
An extensive top 40 push begins
shortly. (Photo: Chuck Pulin)

duction/remix team. Don’t miss the la-
bel’s juicy first single, “You Got To
Feel It” by Guantanamo . . . One pro-
ducer/remixer certainly worth keep-
ing a close eye (and ear) on in the com-
ing months is Eddie Maduro. After
toiling away for months with cool,
though underrated remixes, he ap-
pears poised to enjoy underground ku-
dos with “Sweet Feeling,” which he
recorded under the name Mae-I, and
“Move,” cut under the moniker
Smooth, Both are rock-solid house
dubs and stand to be shipped on his
Mo'Hop Records, based in New York

. Icelandic diva Bjork continues to
woo clubsters with the super-fab “Big
Time Sensuality” (Elektra), which
weaves her quirky warbling into a
plethora of grooves crafted by David
Morales, Fluke, Dom T., and Justin
Robertson. Extra spice comes from a
previously unheard remix of “Vio-
lently Happy” by Masters At Work . ..
As Cutting Records dives into its
10th year, the indie continues to ex-
plore unchartered waters. Their latest
successful experiment is with “Musie
For The Mind,” an album of kickin’
deep-house by Man-Tecka. The tal-
ents of Boogie Lou, Dave ‘“Docta
Dee” Feliciano, Roger PPauletta, and
Danny Morales are combined to con-
coct a series thick basslines, workable
breaks, and soulful melodies. Al-
though there is no new ground broken
on the set’s 12 cuts, this team can get
that butt shakin’ and shaggin’ like
crazy. Among the highlights are “Let
Your Mind Be Free” (which has vocals
by JP III), “Dirty Disco,” and “On
The Down.” Plug in.
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