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ADVERTISEMENTS

AFTER 7 MONTHS AT #1 ON THE NEW YORK TiMES
BESTSELLER LIST AND 2.5 MILLION IN BOOK SALES,
AUTHOR ROBERT JAMES NALLER OFFERS
ANOTHER ROUTE TO A VERY SPECIAL PLEGE...
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THE DEBUT ALBUM OF MUSIC FRDM
ROBERT JAMES WALLER

A COLLECTION OF STANDARDS AND
ORIGINAL SONGS FROM THE HEART INCLUBING
THE MADISON COUNTY WALTZ,” “TANGERENE
“aIRL WROM THE NORTH coun'rnv
“AUTUMN LEAVE

PRODUCED B8Y; AR MARDIN

THE ATLANTIC GROUR

THE 15TH ANNUAL

Billsoard

CONFERENCE AND AWARDS

NOVEMBER 3-5
HOTEL SOFITEL
LOS ANGELES, CA

(Watch Billboard for Deftails)
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Zap Mama Rides World Wave

Afro-European Quintet Bndges cuttural Gaps

BBY THOM DUFFY

LONDON—Zap Mama is riding the
crest of world music’s growing wave
of domestic and international accep-
tance. Its U.S. debut, “Adventures In
Afropea 1” has commanded the No. 1
pesition on the World Music Albums
chart for 11 consecutive weeks.

The success of the album in the
U.S,, where it is released on David
Byrne’s Warner Bros.-distributed
Luaka Bop Records, is part of the on-

ZAP MAMA

BYRNE

going acclaim the vocal quintet has
received throughout Europe for the
(Continued on page 77)

Veteran Acts Prove To Be
Solid Summer Goncert Draw

B BY CRAIG ROSEN

LOS ANGELES—Lollapallooza '93
may be grabbing headlines as sum-

MOODY BLUES

BUFFETT
mer's hottest tour, but a growing

number of veteran acts—the antithe-
sis of that cutting-edge package—are

Mature-Pop Buyers
Bust Genre Stereotypes

@ BY CARRIE BORZILLO

LOS ANGELES—The strength of
adult-oriented albums this summer
seems to refute the commonly held
belief that mature music fans do not
frequent traditional record stores.
But a string of mature pop hits

(Continued on page 81)

quietly filling venues nationwide, of-
ten without benefit of a current hit al-
bum.
While veteran acts have a history
of attracting loyal concert business,
(Continued on page 73)

Luaka Bop: Glohal Pop

B BY PAUL VERNA

NEW YORK—Contrary to prevailing
perception, a Luaka Bop is not a rare
bird from New Guinea, a board game
from Borneo, or an unrecorded Char
lie Parker tune. It is a small record la-
bel funded by Warner Bros., operated
by former Talking Heads leader Da-
vid Byrne and world-music expert
Yale Evelev, and named after a brand
of tea from Sri Lanka.

Even though most of the music re-
leased on Luaka Bop falls under the
rubric of “world music,” Byrne and
Evelev think of it as pop music that
happens to come from areas that
some consider exotic.

“I get excited about music and, like
a lot of musicians, I don’t put it in a
category,” says Byrne. “That’s a
marketing thing, or a sales thing, or a
critic’s thing, or whatever. But most
musicians don’t put [music] in a cate-
gory. They just hear stuff and they

(Continued on page 77)

@ BY EVELYN McDONNELL

NEW YORK—As “‘alternative”
continues to develop into a Jucrative
and high-profile musical genre, a
number of women
artists, music busi-
ness professionals,
and fans are increas-
ingly asking the
question: Alternative
to what? From
grunge to hardcore
to Lollapalooza, al-
ternative seems to
be repeating many of the old pat-
terns of rock’n’roll chauvinism,

Women Rockers Greate
Their Own Altematives

they charge.

The experiences of a few excep-
tional artists such as PJ Harvey
and LT raise tantalizing possibili-
ties. But the difficulties those acts
still face have sent
many of the new
generation of wom-
en rockers under-
ground.

For example, Biki-
ni Kill and Bratmo-
bile, two bands
whose feminist punk
anthems, intensely
personal and political fanzines, and

(Continued on page 14)

CD-ROM Plants
Find Adult Fare
Hot To Handle

B BY EARL PAIGE
and SETH GOLDSTEIN

LOS ANGELES—The burgeon-
ing market for interactive pro-
gramming has attracted suppliers
to the adult trade, but producers
of titles like “The Interactive Ad-
ventures Of Seymore Butts” have
run into a snag.

U.S. manufacturers of CD-
ROMs, including WEA Manufac-
turing, Sony’s Digital Audio Disc
Corp. (DADC), and Cinram, re-
fuse to replicate dises they consid-
er explicit. Companies lusting af-

(Continued on page 80)

Hall Re-Explores
Soul On Epic Dehut

@ BY MELINDA NEWMAN

NEW YORK—As one of the "70s and
"80s premier hitmakers, Hall & Oates
were noted for their soulful pop mu-
sic, which drew as much from their
Philadelphia roots as from their rock

DARYL HALL

influences. That R&B reverence was
often missing on Daryl Hall's solo re-
cords. That is, until now.
On “Soul Alone,” his first solo re-
(Continued on page 76)

HOME & ABROAD

Major-Label Clout For
Earache In N. America
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THE SOUNDTRACK TO

FEATURING THE KILLER PARTY TRACK:

SATURDAY NIGHT BY
NED'S ATOMIC DUSTBIN

DJE FOR.

.’

Aand

~ NDW EXPLODING-AT MQDERN ROCK RADIO!!

[WATCH MIKE MYERS, NANCY TRAVIS, PHIL HARTMAN,'STEVEN WRIGHT,

“~

AND MICHAEL “KRAMERY RICHARDS N THE NED'S VIOEO)

VIDEQ-IN ACTIVE ON MTV ™,

MUSICFROM

THE MQTEON PICTUA

BIG AUDIO DYNAMITE I, SPIN DOCTORS,

THE BOO RADLEYS, TOAD THE

WET SPROCKET, SOUL ASYLUM, SUEDE,
CHRIS WHITLEY, THE LA’S, SUN-60,
THE DARLING BUDS, AND MIKE MYERS

MOVIE AND SOUNDTRACK PLAYING EVERYWHERE NOW.
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MHe #1 R+B 316N ShtilTop 20 POP LP
4 for 7 coyifRcutiVfe weeks

The street soundtrack of the year from the New Line Cinema
top 10 box office smash' has,sold over 800,000 albums

and is fast appraae; 'ng PLATINUM

And mtroduqng
Smooth "You Been Played”

Also featuring Too Short, BDP, Ant Banks, U.G.K.(Under . 0
The Cutthroats, Mz. Kilo, Da Lench Mob, Brand Nubr A
Pete Rock & CL Smooth and Kenya Gruv.

Co Executive Producer: Toby Emmerich

© 1993 Zomba recording Corporation,
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Top Acts Getting In The Christmas Spinit

Yuletide Albums To Span Musical Spectrum

W BY ED CHRISTMAN

NEW YORK—With four newly recorded
Christmas albums each having moved
more than 600,000 units last year, a num-
ber of top recording acts are issuing yule-
tide albums in hopes of winning this year’s
holiday sweepstakes.

Among the artists scheduled to release
Christmas albums this fall are Boyz II
Men, Harry Connick Jr., Gloria Estefan,
Alan Jackson, and the Three Tenors.

While Christmas albums had been mar-
ginal sellers until a few years ago, the in-
dustry now sees them as a vital component
of the holiday selling season.

Last year, albums from Amy Grant,
Garth Brooks, and Neil Diamond and “A
Very Special Christmas II"” all sold better
than 600,000 units, according to the labels
and distibutors of those albums. According
to SoundScan data, in the six-week period
that Billboard published a Christmas al-
bum chart, those four albums together sold
about 3 million units.

With that type of volume as an incentive,
other artists getting into the Christmas spir-
it this year are Lorrie Morgan, Aaron Nev-
ille, John Prine, Kathy Mattea, Johnny Ma-
this, Vince Gill, Kathy Lee Gifford, and
Wendy and Carnie Wilson. In addition, La-
Face Records will try to score with an album
featuring holiday songs from various artists
on its roster; Windham Hill will issue “A
Winter Solstice Vol. 4”; CBS Masterworks
will issue “Christmas In Vienna,” featuring
Placido Domingo, Jose Carreras, and Diana
Ross; and GRP will release “GRP Christ-
mas Vol. 3.” In addition Rhino may try to
cash in on both the holiday season and the
hype surrounding the coming Flintstones
movie when it issues “The Flintstones Pre-
sent A Christmas In Bedrock.”

Besides the lure of large-scale Christmas
sales, many artists have an affinity for re-
cording a collection of holiday songs, label
and distribution executives say. Curt Eddy,
VP of sales and marketing at PGD, says
that in many instances, “a number of art-
ists do highly regard the recording of
Christmas music. I think it’s a labor of
love.”

Rich Kudolla, senior VP of sales at Co-
lumbia, says Connick wanted to make a
Christmas album last year but didn’t get to
it. So it was easy for him to get a head start
this year. But as for the large number of
artists coming out with holiday albums this
year, he says, “I think some of the artists
see the kind of success that Neil Diamond,

Beat.

ports from the convention.

THIS WEEK
NOT OUT OF THE WOODS YET

Long a supporter of the effort to preserve Walden Woods, Don
Henley is spearheading a Sept. 8 benefit concert to help pay
the costs of protecting the land from development. Joining him
onstage at Mass.’s Foxboro Stadium will be Sting, Elton John,
and Aerosmith, among others. Melinda Newman reports in The

ROLLING WITH NAT'L RECORD MART

Once on the brink of financial collapse, Carnegie, Pa.-based
National Record Mart now is celebrating its return to form with a
return to convention headquarters in Champion, Pa., and the
impending rollout of its initial public offering. Ed Christman re-
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Garth Brooks, and Amy Grant had last
year.”

Richie Gallo, senior VP of sales and dis-
tribution at A&M, says Christmas music is
“a very lucrative business.” Moreover, he
predicts that as the music-buying audience
gets older, more name artists will record
Christmas music. “Years ago, it was taboo
for rock stars to do Christmas albums. It
would have been tough for Janis Joplin and
Jimi Hendrix to do ‘Jingle Bells.” Nowa-
days, many major artists, from U2 to
Springsteen have done Christmas songs.”

A&M had the No. 1 and No. 2 albums in
Amy Grant and “A Very Special Christ-
mas” on Billboard’s Christmas charts last
year, as well as the No. 7 spot with the
original “Special Christmas”; the No. 10
spot with the Carpenters’ “Christmas Al-
bum”; and the No. 30 album with Sounds
Of Blackness’ “The Night Before Christ-
mas.” So naturally, Gallo proclaims A&M
was the “Christmas label of the year” last
year. This year, the label has high hopes
for the Aaron Neville holiday album, he

adds.

Oscar Fields, senior VP of sales at Mo-
town, meanwhile, hopes his label will win
A&M'’s self-proclaimed award this year. In
addition to the Boyz II Men album, Mo-
town will issue a various-artists Christmas
album titled “Christmas In The City,” fea-
turing previously unreleased tracks by Ste-
vie Wonder, Marvin Gaye, and the Su-
premes, among others.

Fields reports that he expects to ship
gold on each of the two new Christmas al-
bums the label is releasing this year. “Last
year with our Christmas catalog, we
reached 700,000 in sales,” he says. “This
year, with the addition of the compilation
album and Boyz II Men, we expect to go
well over 1 million units between our 12
Christmas titles.”

Arista Records also is getting into the
Christmas spirit in a big way, according to
Kirk Bonin, senior director of sales and
marketing at the label. In fact, Arista is
covering many musical bases this year. In

(Continued on page 71)

M BY DEBORAH RUSSELL

LOS ANGELES—The Video Jukebox
Network Inc. has found a potential part-
ner that will provide it with a $1.2 million
cash infusion and satellite access for its in-
teractive music video network The Box.
The satellite access should bring The Box
into many new, small markets, but will re-
duce the amount of “interactivity” for
those markets.

Miami-based VJN has agreed in princi-
ple to sell 1.5 million shares of its common
stock to StarNet/CEA Partners II, says
VJIN acting president Jules Haimovitz.
The agreement, announced July 27, fol-
lows the termination of similar talks with
Bahamas-based Island Trading Inc. (Bill-
board, May 29).

Conditions of the proposed deal require
the investor to purchase additional blocks
of shares from certain VJN stockholders
in a series of transactions that would give
StarNet/CEA Partners II an approximate
55% stake in VIN. The deal also would re-

VJIN’s New Suitor Would Give
Satellite Access For The Box

align VJN’s top management structure.

“Most of the terms of the deal have
been negotiated and finalized,” says Hai-
movitz. It is likely the deal will close with-
in 30 days, he says.

With all transactions completed, Star-
Net/CEA would own or control the voting
rights to about 8.69 million shares of VIN
stock.

Under terms of the deal, StarNet will
begin distributing The Box via one of its
transponders on Satcom C4, a primary ca-
ble satellite that will bring The Box to
small cable companies and satellite dish
users. To date, says Haimovitz, it has been
impractical for VIN to locate the dedicat-
ed equipment needed to customize the
viewer-requested video service at small ca-
ble systems. Now those systems can pull
the signal directly off the satellite, he
notes.

However, viewers who receive The Box
via satellite will see a less-customized ser-
vice than those who receive it via cable

(Continued on page 80)
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Wamer Delays PPV On Two Titles
Offers Vid Retailers Incentive To Buy

W BY SETH GOLDSTEIN

NEW YORK—Warner Home Video
is extending a carrot to rental stores
in the hopes of drumming up more
business for two late summer titles,
“Boiling Point”’ and ‘“This Boy's
Life.” The studio has pushed back its
normal 30-day window for pay-per-
view release of both features to 66
and 60 days, respectively.

If retailers respond by ordering at
least up to the goals set for each,
Warner would consider stretching
cassette exclusivity more often, ac-
cording to a letter sent to distributors
via Federal Express July 23. In the
letter, Warner says it expects whole-

salers to “feature this important
news in telemarketing and sales
calls.”

Warner’s strategy for the titles
may be to lift a dull market for less-
than-A titles. However, shipment
quotas on the selected Warner titles
are not being increased, according to
one distributor, who thinks the studio
will be happy to ship 150,000-175,000
copies of “Boiling Point,” due Aug.
25, and 110,000-120,000 of “This Boy’s
Life,” due Sept. 1. “This little push
could help,” he adds. “People I've ap-
proached on it said they’'d order
more.”

The studio has not applied the 60-
day rule to “Point Of No Return,”

Blockbuster’s Profit Surge
Boosts Wall St. Outlook

NEW YORK—Blockbuster Enter-
tainment Corp.’s surging profits and
revenues have driven its stock price
to a yearly high, as Wall Street for-
gets its fears of retail video's demise
and embraces the company’s diversi-
fication strategy.

For the second quarter, the Fort
Lauderdale, Fla.-based company re-
ports that net profit jumped 59% to
$47.6 million from $29.9 million in the
same period last year. Operating in-
come (before taxes and interest
charges) rose at an even better rate,
up 64.2% to $79.8 million from $48.6
million.

Company revenues increased
72.83% to $456.1 million from $264.6
million. The big gain reflects Block-
buster’s move into music retailing.
Last October it acquired 237 music
stores in the Sound Warehouse and

Music Plus chains.

Same-store video sales, which re-
flect the health of retail chains by
taking into account only those units
open at least one year, grew 5.4% in
the quarter.

On June 30, the end of the quarter,
there were 1,134 franchised and 2,124
company-owned Blockbuster Video
stores. Systemwide revenues from all
3,258 video outlets rose 45.9% to
$654.1 million from $448 million a
year ago.

The mix will shift more toward
company-owned stores after Block-
buster completes its acquisition of its
two largest franchisees, WJB Video
Limited Partnership and UI Video
Holdings, which operate a total of 321
stores (Billboard, July 31).

The company’s stock rose 9% to a

(Continued on page 80)

JYG To Back DCC & MD

Manufacturer Keeps Ball In 2 Courts

B BY STEVE McCLURE

TOKYO—JVC (Vietor Company of
Japan) is hedging its bets in the DCC-
MD digital audio war by becoming
the first hardware maker to market
machines in both formats.

The company’s decision to back
both formats is significant given
DCC co-developer Matsushita Elec-
tric Industrial’s majority stake in
JVC.

Billboard Reunites
Music Review Pages

NEW YORK—Beginning this
week, Billboard is reuniting two
old friends, the Album Reviews
and the Single Reviews. The two
pages ran next to each other un-
til 1991, when they were pulled

apart for production reasons.

Now, Billboard is able to bring
these two features back together
in a single spread, which will run
each week in the Retail section
(see pages 52-53).

Also this week, Billboard’s
Top 40 Airplay charts have been
redesigned (see page 73).

JVC says it believes both formats
will help stimulate the stagnant audio
market. “In view of strong demand
for high-quality digital recording and
reproduction capabilities, the ad-
vanced digital features of both DCC
and MD have attracted great atten-
tion in the market and prompted high
expectations among consumers,”
says JVC.

JVC’s ZD-1 portable DCC player, a
playback-only unit, was to be
launched in Japan at the end of July
priced at 59,300 yen ($5653). It will be
supplied to JVC on an original equip-
ment manufacturing (OEM) basis by
Matsushita, which launched the same
machine June 10 as the RQ-DP7.

JVC’s palmtop XM-D1 MD unit,
featuring both recording and play-
back capabilities, is set to go on the
market here at the end of September
for 99,800 yen ($924).

The XM-D1 is the first MD unit
with a graphic display that includes

the capacity to register album and ;

song titles in the Japanese ‘“kata-
kana” phonetic script as well as Ro-
man characters and Arabic numerals,
according to JVC.

The company also announced plans
to launch an MD- and DCC-compati-
ble micro-component system, the DX-
1, at the end of August. When con-

(Continued on page 77)

starring Bridget Fonda, its biggest
September title, or to a pair of lesser
features arriving next month,
“Crush” and “No Place To Hide.”

Although a far smaller market
than home video, PPV still has been a
thorn in the side of the Video Soft-
ware Dealers Assn. Thus it’s no sur-
prise newly elected president Dawn
Wiener and rank-and-file members
support the Warner move. Blockbust-
er Entertainment senior VP Ron Cas-
tell thinks a “very appreciative” in-
dustry could buy more units, al-
though he declined to reveal what the
chain will do.

VP Steven Apple says West Coast
Enterprises “might ask franchisees
to step up and buy more to show
Warner we're serious” about sup-
porting a program ‘“we applaud
100%.” At the same time, he adds,
West Coast is preparing a position pa-
per that would enable stores “to take
action against plans detrimental to
the industry.”

Some retailers, like RKO Warner
Video head Larry Kieves, say they
are unsure whether more rentals re-
sult from shorter PPV windows, but
others are believers. Pat Koney, own-
er of Network Video, Bay Village,
Ohio, says titles are active longer;

(Continued on page 80)

Hurdles Remain, But RIAA
Is Upheat On D.C. Action

B BY BILL HOLLAND

WASHINGTON, D.C.—The Re-
cording Industry Assn. of America
has more than one reason to be
pleased with action on the legisla-
tive front this summer—it is not
only celebrating the introduetion of
the long-awaited performance right
bill, but alsc the successful han-
dling of exemptions from two po-
tentially damaging tax bills. But po-
tential problems are beginning to
surface with the performance right
legislation.

In addition to fervent opposition
to the bill by broadcasters, there is
a potential new storm on the hori-
zon—from the performing rights
societies.

Performing rights groups
ASCAP and BMI and musie pub-
lishing trade group NMPA, are
scrutinizing the language of the bill
to see if the granting of a perfor-
mance right might make the rights
granted to their clients, songwrit-
ers, and music publishers, “inferi-
or” or less weighty. The issue was
raised July 12 at the annual NMPA
meeting in New York (Billboard,
July 24).

For instance, said one source, the
language of the bill possibly could
allow the record industry to ban the
performance of a sound recording
in a digital transmission, thus set-
ting up a potential situation in
which there would be no resultant
sound recording songwriter/pub-
lisher royalties to be collected
through their blanket licenses.

Rep. William Hughes, D-N.J.,
chairman of the House intellectual
property subcommittee, introduced
the long-awaited Digital Perfor-
mance Right in Sound Recordings
Act of 1993, H.R. 2576, on July 1.

The legislation, the first of its
kind in a decade, would amend cur-
rent U.S. copyright law, and would
provide protection to labels that the
industry says it needs in the digital
delivery age, when companies, if
not restricted or licensed, could pro-
vide consumers with transmissions
of entire CDs and other master-
quality digital media.

The bill, which bypasses tradi-
tional analog AM and FM radio,
gives record label copyright owners
“the exclusive right to do and to au-
thorize [the performance of] the

(Continued on page 71)

The New Music Seminar was highlighted by celebrity keynote addresses and the
presentation of the Joel Weber Prize. Top photo: NMS executive director Mark
Josephson, left, presents the Weber Prize to EastWest Records chairman/CEO
Sylvia Rhone and Creation Records founder/president Alan McGee. Bottom left
photo: Keynote speaker Chuck D, founder of Public Enemy, addresses the New
Music Seminar audience. Bottom right photo: Keynote speakers Boy George,
recording artist, left, and Jack Lang, former French Minister of Cultural Affairs,
chat during the seminar. {Photos: Chuck Pulin)

NMS Takes Steps
To Re-Estahlish
Shamp Profile

NEW YORK—Beleaguered by a
flagging reputation within the indus-
try and falling attendance, the 1993
New Music Seminar took steps to-
ward regaining its position as one of
the preeminent U.S. music events
with its July 20-24 confab.

NMS executive director Mark Jo-
sephson, who took sole control of the
conference this year, says the revital-
ization process is about “25% of the
way there. My impression is that peo-
ple were very favorably impressed by
the changes and are prepared to be-
lieve it when we say we're changing
something.”

One of the seminar’s main goals
was to revive label participation. This
year, it instituted a series of sympo-
sia, not open to general registrants,
that were designed to appeal to mid-
and high-level label executives.

“We didn’t get too far in [meeting])
that goal,” admits Josephson. “We in-
vited people too late and we didn’t or-
ganize the meetings tightly enough,
but we did generate some excite-
ment.”

According to Josephson, this year’s
convention drew 7,400 attendees. (Jo-
sephson claims that is ahead of last
year’s attendance, although it is be-
low the figure the seminar officially
reported.) No breakdown between in-
dustry and nonindustry registrants
was available.

The seminar opened with keynote
speeches by Jack Lang, France’s for-
mer minister of culture, and artists
Boy George and Chuck D.

Lang and Boy George directed
their comments at freedom of speech
and censorship. Chuck D. declared
his love for rap artistry, before diss-
ing the state of its business practices

(Continued on page 71)
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our summer concert tour when we found out that our
single Weak' went No. | on the BILLBOARD HOT
100. Terry Anzaldo {RCA Records National Director,
West Coast Promotion/National Director, Rbythm
Crossover Promotion} met us at the airport, and he was
carrying a dozen long-stemmed roses for each of us.
When he told us the news, we were thrilled -- it was
something we'd been hoping and praying for, and we
had waited for this moment for so long. We remember
saying, 'We can't believe it,' and our manager,

Maureen Singleton smiled at us and said, 'Believe it!"”

(F Rete Ty

Coko LeLee Taj

SWV, 1993

“We had arrived in Las Vegas to do a warm-up show for {885
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Seeking A Solution To Used GDs

B BY LAURENCE H. RUDOLPH

The resale of CDs is one of the most emo-
tionally charged issues in the music indus-
try today. It affects the income of record
companies, distributors, publishing compa-
nies, recording artists, songwriters, and
producers.

Many in the industry, from major record
companies to Garth Brooks, are publicly
airing their frustrations with the music re-
tailers of America. They are of the opinion
that when a music consumer purchases a
disc, he or she is buying the intangible mu-
sic contained thereon for private consump-
tion; the consumer’s sale of a disc back to a
retailer, and the retailer’s subsequent re-
sale to the public is, in essence, a royalty-
free exploitation of valuable copyrights.
Additionally, many in the industry believe
that if a consumer seeking a particular disc
is able to purchase it used for half the price
of a new one, then that new disc will re-
main on the shelf, and profits to the copy-
right holders will be lost.

The question thus becomes what, if any-
thing, can be done to prevent the sale of
used CDs, or at least what can be done to
create an environment where both music
retailers and copyright holders can reason-
ably agree and peaceably co-exist on this is-
sue?

Legally, retailers have every right to sell
used CDs. Section 109 of the Copyright Act
grants copyright holders the right to dic-
tate the “first sale” of their works. After
that, the law allows the owner of a lawfully
made copy to dispose of that copy as he or
she pleases. Accordingly, mom-and-pop re-
tailers are free to sell a used copy of, for
example, Michael Jackson’s “Dangerous”
for less than Sony’s wholesale price to deal-
ers without facing any danger at all from
the multibillion dollar Sony Music Corp. Al-
though trade embargoes and the recision
of co-operative advertising dollars have
been attempted by the record companies to
discourage such sales, these actions have
not yet proven their effectiveness.

Is there a solution? Certainly the best so-
lution would be a voluntary one, with re-
tailers either agreeing to discontinue their
sales of used discs in recognition of the in-
herent unfairness of their actions, or reach-
ing some sort of mutual agreement with
copyright holders.

Since no such resolutions appear likely in
the future, we must turn our attention to
possible legislative solutions.

‘The used-CD
controversy
could spiral out
of control’

Larry Rudolph is an
attorney with the
New York-based
entertainment law
firm Rudolph & Beer.

In at least 36 countries (mostly in Eu-
rope), a legal concept called “droit de suite”
exists in various forms. The theory behind
droit de suite is that artists should be enti-
tled to participate in profits derived from
the resale of works of art which they have
sold or otherwise disposed of (made a “first
sale” of). This is an attempt to compensate
artists for situations not otherwise ade-
quately addressed by copyright law. Al-
though it has been the topic of discussion
between the Copyright Office, Congress,
and the president a number of times in the
past, to date only California has enacted
legislation granting such rights to artists.
The California law requires the payment of
a royalty of 5% of the resale price to cre-
ators of fine arts when their works are re-
sold in California or by a California resi-
dent anywhere outside of the state.

To date, droit de suite legislation has
mainly applied to works of fine art, in an
attempt to compensate creators of paint-
ings, drawings, sculptures, ete. for in-
creases in the value of their works after
the artists’ sale of the originals. Notwith-
standing the prior use of droit de suite,

there appears to be no reason why it could
not be tailored to fit the specific needs of
the recording industry in the United States.

The obvious problem with implementing
a form of droit de suite for the resale of
CDs is one of collection and monitoring.
Obviously, record and publishing compa-
nies cannot monitor the sale of every used
CD by each retailer throughout the entire
United States.

The search for a solution to this imple-
mentation problem leads to an analagous
situation faced by our predecessors in the
music business. When radio play of record-
ed music began to emerge earlier in the
century, music publishers began to realize
the massive potential for new licensing roy-
alties to be derived from mass public per-
formances of their copyrighted composi-
tions. They also realized that negotiating
individual licenses with each radio station
for each individual composition would be ri-
diculous and impossible. So ASCAP, and
later BMI, were born.

Similarly, the collection of resale roy-
alties on CDs could be handled by a roy-
alty collection society such as ASCAP or
BMI through the granting of blanket li-
censes to retailers engaged in the busi-
ness of reselling CDs, the cost of which
would be determined based upon the
volume of each retailer’s used-CD busi-
ness. Such a system would either force
individual retailers selling used product
to share their profits with the copyright
holders of the compositions and sound
recordings, or it would deter them from
selling used product in order to avoid
paying the blanket license fees. Either
way, such a system would at least level
the playing field.

If left unresolved, the used-CD con-
troversy could very well spiral out of
control. Whether the problem will be
solved legally or through an agreement
between the music retailers and music
manufacturers of America has yet to be
determined. Either way, a solution must
be found.

CHEERS FOR STREISAND

Jeff Levenson’s condescending and im-
plicitly homophobic column (Billboard, July
31) chastises Barbra Streisand for taking a
stand against Colorado’s Amendment 2
and calling for a boycott. By introducing
the idea that Streisand’s motivations are
just “a political power play auguring her
next career move,” you diminish the impor-
tance of her message.

Denying human rights for anyone
based upon race, religion, sex, or sexual
orientation is wrong. For me, as a gay
man, Streisand has long played an impor-
tant part in my social culture, but it is be-
cause she has taken the stands she has—
not just for gay rights, but for all human
rights—that she is a true hero to me and
many that I know. To think her agenda
here is career-motivated seems vicious in
light of the fact that, after 30 years as one
of the most consistently successful per-
sons in music, film, theater and television,
she hardly seems in need of career oppor-
tunism. If anything, she might run the
risk of alienating some of her more politi-

PAEAT T E RS

cally conservative audience by being as
outspoken as she is.

Streisand chose to call for a boycott
and speak out for what she thought was
right, just as the musicians who played at
Jazz Aspen chose to ignore her. Everyone
was within their right to do as they
pleased. Everyone except the gay people
in Colorado who, by law, do not have the
same basic rights as others. Please re-
member that.

Steven Lippman

Manager, Video Production & Marketing
Elektra International Classics

New York

Jeff Levenson responds: I reject Mr.
Lippman’s assertions that my column
is homophobic, and that Barbra Strei-
sand’s actions and/or motives are
above scrutiny. She is a powerful pub-
lic figure who called for a significant
political action. The cultural boycott
of Aspen has more than one side; my
column was meant to give the issue the
attention it deserves.

KUDOS ON REGGAE CHART

Congratulations on the new reggae
charts. Although we are primarily known
as a blues club, a partial list of reggae acts
that have been featured at the Grand Empo-
rium includes Pato Banton, Baaro, Yellow-
man, Wailers, Wailing Souls, Inner Circle,
Itals, Majek Fashek, Sugar Minott, Andrew
Tosh, Human Rights, and Pablo Moses.

I can imagine how large a task it was for
an organization as dedicated to accuracy as
yours is to get to a point that it felt com-
fortable with the information stream. I
hope that doesn’t deter you from trying to
do the same thing for the musical art form
upon which all popular music is based, the
blues.

George Myers
Co-owner

Grand Emporium
Kansas City, Mo.

Note: Billboard introduced a half-year
reggae sales chart in the July 10 issue.
We'll have a year-end chart, and then it
will appear regularly after Christmas.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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@ BY JIM BESSMAN

NEW YORK—An offshoot of
Shanachie Records’ “Soul Of R&B”
series has taken root with a less for-
mal group of releases celebrating
the work of great R&B songwrit-
ers.

With “It's Alright,” from the al-
bum “People Get Ready—A Tribute
To Curtis Mayfield,” a Hot Adult
Contemporary hit for Huey Lewis
& the News, the label is readying a
similar all-star tribute, “Back To
The Streets: Celebrating the Music
Of Don Covay,” for Sept. 15 re-
lease. Recording also has com-
menced on the tentatively titled
“Have Songs Will Travel: Celebrat-
ing The Music Of Otis Blackwell,”
which is slated for next year.

These albums, and possible fu-
ture ones focusing on R&B song-
writers of similar stature, rose out
of Shanachie’s three ‘““Soul Of
R&B” packages from last year:
Darlene Love/Lani Groves’ “Bring-

Shanachie Tributes Gelebrate
The Soul Of R&B Songwriting

™

s

Taking a break during the Don
Covay tribute project, from left, are
Sally Tiven, producer Jon Tiven,
Covay, and Dan Penn. (Photo:
Charlie Feldman)

ing It Home,” Chuck Jackson/Cissy
Houston's “I’ll Take Care Of You,”
and Nona Hendryx/Billy Vera's
“You Have To Cry Sometime.”
Those sets were produced by Joe
Perry, with Randall Grass, Shana-
chie’s executive VP of A&R, execu-
tive producing. Perry then co-pro-
duced the Mayfield and Covay trib-
utes with songwriter/producer Jon
Tiven, who is now co-producing the
(Continued on page 80)

Rykodisc Nahs Gostello Catalog
Plans Extensive Reissue Program

NEW YORK—Following in the foot-
steps of its prestigious Frank Zappa
and David Bowie catalog reissue pro-
grams, Rykodisc has obtained the
North American rights to Elvis Cos-
tello’s Columbia Records output, and
will begin reissu-
ing the material in
October with a
major promotional
effort.

Released be-
tween 1977 and
1986, the body of
work encom-
passed in the ac-
quisition—11 al-
bums and an assortment of prized
B sides, giveaway singles, EPs, and
promo-only discs—represents one of
the most valued songwriter catalogs
of the modern rock era.

According to Rykodisc president
Don Rose, the label, in close associa-
tion with Costello, his long-time man-
ager Jake Riviera, and their co-owned
label Demon Records, will reissue the
albums in “universal editions,” not
only reconciling early differences be-
tween U.K. and U.S. versions of the
same album, but also including the
contemporaneous additional tracks.

“Anything that was originally in-
cluded on the U.S. or U.K. album ver-
sions will be included in the universal
edition,” says Rose, “along with cer-
tain B sides or outtakes or extra
tracks that are appropriate in a spe-
cific album’s context. They’'re being
very careful to keep within the char-
acter of the original recordings, so
there will be some separation—like a
band of silence—between where the
original album leaves off and the

COSTELLO

odds and ends begin.”

The Columbia albums, in order of
original release, are “My Aim Is
True,” “This Year’s Model,” “Armed
Forces,” “Get Happy,” “Trust,” “Al-
most Blue,” “Imperial Bedroom,”
“Punch The Clock,” “Goodbye Cruel
World,” “King Of America,” and
“Blood And Chocolate.”

One album excluded from current
plans is “Taking Liberties,” Colum-
bia’s 20-track compilation of off-al-
bum tracks.

The initial release calls for a mult-
album special configuration, with the
rest to follow “over many months,”

(Continued on page 73)

Cypress Debuts At Top Of The Hill
‘Black Sunday’ Shines On Billboard 200

@ BY CRAIG ROSEN

LOS ANGELES—The dramatic de-
but of Cypress Hills’ second Ruff-
house/Columbia album, “Black Sun-
day,” at the top of The Billboard 200
this week may shock many in the in-
dustry. Although several close to the
project say they saw it coming, even
they are surprised by the number of
units moved during the album’s first
week of release.

“We expected a very large debut,
but if I told you I expected more than
260,000 copies over the counter, I'd be
lying to you,” says Columbia Records
senior VP of sales Rich Kudolla.

“Black Sunday” isn't the first rap
album to debut at No. 1. Ice Cube's
“Death Certificate” opened at No. 1
on Dec. 5, 1992, but Cypress Hill's
single-week sales of more than
260,000 units tops Ice Cube’s debut-
week tally of more than 193,000, ac-
cording to SoundScan.

With a street-oriented marketing
campaign (see story, page 16), Ruff-
house/Columbia created a huge buzz
on the project weeks before the re-
lease, says Columbia VP of artist de-
velopment Angela Thomas.

Ruffhouse CEO Chris Schwartz
notes there was an incredible amount
of anticipation for the release. The
rap act's self-titled debut was re-
leased nearly two years ago, but has
retained a high profile with tracks ap-
pearing on soundtrack albums for
“Juice,” “White Men Can’t Jump,”
and “Last Action Hero.”

The June release of the “Insane In
The Brain” single, which has sold
more than 1 million copies, according
to the label, only furthered anticipa-
tion for the new album.

The platinum-selling “Cypress
Hill” has been on The Billboard 200
for 83 weeks. The week prior to re-
lease of “Black Sunday,” the album
climbed to No. 161 with a bullet, al-

His Video Is The Talk Of the Town. Bruce Hornsby takes a break during the
shooting of his video “Talk Of The Town” in New York’s East Village. The song,
about an interracial relationship, is featured on Hornsby’s album *“‘Harbor
Lights.” Pictured, from left, are Spike Lee, who directed the video; Hornsby; and
Branford Marsalis, who performs on the album and appears in the video.

Ahdul Takes The Stand At Virgin Trial

Citing ‘Weak’ Case, Judge May Halt Proceedings

@ BY CHRIS MORRIS

LOS ANGELES—Following a sur-

prise statement by U.S. District -

Court Judge A. Wallace Tashima that
the case may not make it to the jury,
testimony by Paula Abdul took the
spotlight at the trial of Yvette Ma-
rine’s federal suit against Virgin Rec-
ords here last week.

Virgin is defending itself in federal
court against Marine's claim that she
was denied credit as co-lead vocalist
on two tracks on Abdul’s 1988 debut
album, “Forever Your Girl.”

Abdul’s testimony on July 27 fol-
lowed a victorious round for Virgin:
The day before, Tashima, hearing a
motion by the label out of the jury’s
presence, threw out Marine’s claim

for royalties.

The typically blunt Tashima char-
acterized Marine’s case as ‘‘weak,”
and told her attorneys that he may
pull the plug on the trial before jury
deliberations. Virgin is expected to
file another motion for dismissal; tri-
al testimony is expected to continue
through Friday (6), if it goes the dis-
tance.

Abdul, saying she was appearing
in court “partly to support my record
company, and to defend myself,” tru-
culently faced harsh examination by
an attorney for Marine during a
fiercely combative day of testimony.
Abdul is not a defendant in the suit.

Marine’s lawyers rested on July 23,
after industry consultant Thomas
White and former CBS Records exec-

utive Lawrence Harris, expert wit-
nesses for the plaintiff, maintained
that Marine had served as co-lead vo-
calist on two numbers on Abdul’s al-
bum, and was entitled to proper cred-
it.

Under direct examination by Vir-
gin co-counsel Dave Parker before a
packed courtroom, Abdul presented
what amounted to a résumé, taking
the jury through her stint as a Laker
Girl and into her career as an award-
winning stage, music video, and mov-
ie choreographer.

Abdul told the jury she spent
“thousands and thousands and thou-
sands” of hours on the making of
“Forever Your Girl” and “hundreds
and hundreds and hundreds’’ of

(Continued on page 76)

though this week it drops to No. 175,
probably due to competition with the
new album.

“We had been getting calls over
the last nine months asking when the
next album was coming out,” says
Schwartz. He adds that the debut al-
bum’s resurgence suggests Cypress
Hill may be the “first rap group with
catalog sales.”

Possibly increasing the anticipation
for “Black Sunday” was the one-
week delay of the release, due to pro-
duction problems. Kudolla insists the
delay was “not by design.”

Judy Neubauer, director of mar-
keting for the 13-store, Chatsworth,
Calif.-based Tempo chain confirms
there were frequent inquiries about
the album at the chain, whose stores
are mostly located in suburban areas.

“People were asking for it for
weeks,” she says. “Once it came out
we had a hard time keeping it in
stock.”

New Reggae Fest
Plans To Make A
Splash In August

8 BY MAUREEN SHERIDAN

MONTEGO BAY, JAMAICA—The
15-year Jamaican musical festival
monopoly enjoyed by Reggae Sun-
splash is over. With Sunsplash '93,
Wednesday-Saturday (4-7), moving
from its traditional base to a new
Kingston venue, Reggae Sumfest,
with its similar name and similar
logo, has emerged to pick up the
Montego Bay slack.

Rumors of plans by a well-financed
competitor to mount a similar fest be-
gan to circulate as soon as Synergy
Ltd., the Sunsplash production com-
pany, announced it was vacating its
traditional Montego Bay location and
presenting Sunsplash in Kingston in
the future, beginning with this year’s
event. The rumors were confirmed in
June when Summerfest Productions
outlined details of the August 11-14
debut of its Reggae Sumfest, to be
based in large part on proven Suns-
plash production concepts. The rival
festivals will feature many of the
same acts, including Tony Rebel,
Garnett Silk, Ninjaman, Dennis
Brown, Wayne Wonder, and Tiger.

The Sunsplash contracts’ clause
that prohibits performers from ap-
pearing in Jamaica any time within
the two weeks before and after Reg-
gae Sunsplash has been ignored by
some acts.

Although early press releases indi-
cated that Sumfest would likely pre-
sent several top international acts

'such as Arrested Development and

UB40, Naughty By Nature was the
only such act confirmed.
Acts exclusive to Sunsplash in-
clude Snow, who will appear there
(Continued on page 80)
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Garth, Mariah Lead
Parade Of Aug. Releases

M BY LARRY FLICK

NEW YORK—Garth Brooks, Mar-
iah Carey, Billy Joel, and Kris
Kross are the top-selling acts
rounding out the summer music
season with new albums in Au-
gust.

Also delivering key releases this
month are Jade, Oleta Adams, Bob
Dylan, Kenny Loggins, Michael
McDonald, and David Morales.

Less than a year after issuing
the No. 1 smash “The Chase,”’
country music superstar Garth
Brooks unveils his sixth album,
“In Pieces’’ (Liberty Records,
Aug. 31). Produced by longtime co-
hort Allen Reynolds, the set is pre-
ceded by “Ain’t Goin’ Down ('Til
The Sun Comes Up),” which debut-
ed this week at No. 37 on Bill-
board’s Hot Country Singles &
Tracks chart. Brooks co-wrote sev-
eral of the album’s 10 songs, and
joins the momentarily regrouped
New Grass Revival on the act’s ev-
ergreen “Calling Baton Rouge.”

On Aug. 31, pop diva Mariah
Carey offers ‘“Music Box,” her
third full-length collection on Co-
lumbia. The singer played a larger

creative role behind the scenes this
time around, writing and produc-
ing a large portion of the album. In
fact, she collaborated on the first
single, “Dreamlover,”” which ships
to radio Monday (2).

Carey’s label mate Billy Joel
ends a four-year absence from the
pop competition on Aug. 10 with
“River Of Dreams.”” Danny
Kortchmar produced the 10-song
opus. The title track debuted last
week on the Hot 100. An extensive
world tour supporting the album is
planned.

What happens when a couple of
cute kids who rap begin those awk-

(Continued on page 81)

Chrysalis To

M BY DOMINIC PRIDE

LONDON—Chrysalis Music Division
has appointed a two-member A&R
team to its new record label, which, it
confirms, will be called Echo. The la-
bel is to open for business Aug. 9.
Last. November, Chrysalis Group
CEO Chris Wright and newly ap-

Ave Maria. Atlantic Records executives threw a party at Nell’s in New York to
celebrate the release of Maria Christensen’s self-titted debut album. At the
party, Christensen performed songs from the album, including the single “Just A
Little Bit Of Love."” Pictured, from left, are producer Ric Wake; Atlantic co-
chairman/co-CEO Doug Morris; Christensen; and Atlantic co-chairman/co-CEO
Ahmet Ertegun.

pointed music division CEO Steve
Lewis announced their intention to
form a label to re-create some of the
spirit of Chrysalis (Billboard Nov. 28).
At that time, Lewis said the new la-
bel, which then had no name and no
staff, would be operational by Janu-
ary 1993.

Chrysalis Group sold the remain-

NASHVILLE—The Red Hot +
Country project to raise funds for
AIDS prevention and research is
kicking off with a giveaway cassette
single from Kathy Mattea and a
pledge of up to $200,000 for the
cause from Clairol.

The release, which will be fol-
lowed by a Red Hot + Country al-
bum from Mercury in 1994, is a fol-
lowup to such other music-related
fund-raising efforts as Red Hot +
Blue and Red Hot + Dance. All are
sponsored by the Red Hot Organi-
zation, founded in 1989 to fight

Gountry Community Kicks Off Red-Hot AIDS Fund-Raiser

AIDS.

Joining the organization and
Clairol in the promotion is New
Woman magazine, which will carry
free ads for Red Hot + Country, as
will the magazine’s sister publica-
tions, Seventeen, New York, and
Premiere.

Clairol will make a donation to the
organization for each purchase of
its hair-color products during Au-
gust and September.

In turn, each purchaser can send
away for a free copy of the Mattea
cassette single. It contains “Seeds,”

from Mattea’s current “Lonesome
Standard Time” album, and her cov-
er of the 1977 Jackson Browne hit,
“Here Come Those Tears Again.”
The latter song will be featured on
the Red Hot + Country album.
According to the Red Hot Organi-
zation, Clint Black, Mary-Chapin
Carpenter, and Trisha Yearwood
also have committed to participating
in the album. A network special
based on the country segment of the
charity is also being planned.
EDWARD MORRIS

RECORD COMPANIES. Matthew Allison
is appointed managing director of
Sony Music Entertainment (Taiwan)
in Taipei. He is also responsible for
developing the company’s business in
mainland China. He was previously
with Booz Allen Hamilton in Singa-

pore.

Michelle Kerrigan is promoted to
VP of marketing services for Sony
Music in New York. She was senior
director of marketing services.

Attic Records Ltd. in Toronto pro-
motes Kevin Shea to VP of promo-
tion and press and Peter Piasecki to
VP of sales and marketing. They
were, respectively, director of promo-
tion and press and director of sales
and marketing.

Michael Gallelli is named VP of
A&R at Private Music in Los Ange-
les. He was director of A&R at Co-
lumbia.

Capricorn Records in Nashville ap-
points Philip Walden director of

KERRIGAN

ALLISON

business affairs and Lou Ann
McClelland accounting manager.
They were, respectively, an associate
for the law firm of King & Spalding
in Atlanta, and business manager at
the Nashville accounting firm of Wil-
liams, Crosslin, Sparks & Vaden.

Margaret Weiss is promoted to as-
sociate director, special marketing
administration for Sony Music Inter-
national in New York. She was man-
ager of special marketing administra-
tion.

Dorothy Carvello is promoted to
associate director of A&R at RCA

EXECUTIVE TURNTABLE .

PIASECK!

Records in New York. She was man-
ager of A&R.

Paula Tuggey is promoted to asso-
ciate director of national singles pro-
motion at MCA Records in Los Ange-
les. She was regional promotion man-
ager.

Jeffrey Harleston is appointed as-
sociate director of business and legal
affairs for MCA Music Entertain-
ment Group in Los Angeles. He was
associate independent counsel for the
Office of Independent Counsel: Iran/
Contra in Washington, D.C.

Joe Pizzella is named product

Unveil Echo Label Aug. 9

ing 50% of Chrysalis Records to EMI
in November 1991, leaving it without
its original core music label. The new
label will operate from Chrysalis’
west London headquarters.

Jason Guy, formerly marketing di-
rector of A&M, was installed last
month as managing director of Echo.

U.S.-born producer and songwriter
Steve Ferrera will join Echo as the se-
nior A&R staffer. Ferrera’s creden-
tials include production work with
Shakespear’s Sister, Mica Paris, and
Dave Stewart.

Cheryl Robson also joins Echo,
most recently from signing bands at
CR Management. From 1987 Robson
was GM at Electrotec Productions,
organizing tours for Prince, Billy
Idol, and Rod Stewart.

“We’ve spent some time building
this team,” says Lewis. “The A&Rs
are busy already seeing bands and
listening to tapes.”

Lewis says the label will attempt to
position itself as a “major indie. We
want to be perceived as a creative
company. We want to have a creative
approach but be able to provide finan-
cial stability. ”

(Continued on page 73)

Immediate’s Future
Uncertain As Backer
Puts Plans On Hold

LONDON—PIlans to resurrect the
Immediate label for the third time ap-
pear uncertain following disagree-
ments between the two main parties.

The label’s backer, Dutch/German
MMS Group, claims to have frozen
plans for the new label, Immediate
Soundvision III. By contrast, one of
the original founders, Tony Calder,
maintains the label will release mate-
rial in September.

Immediate, famous for its status
as a trendy British label in the '60s,
was to re-form with original partners
Andrew Loog Oldham and Calder
(Billboard, July 3). New releases
were to include albums by Brian Wil-
son and Bill Wyman.

MMS says it hasn’t bought Calder’s
Orcan licensing operation and that he
no longer works for the company.

Sources say various claims of
rights to the original Immediate cata-
log have made it imposssible to pro-
ceed with the label, even though res-
urrecting the original recordings was
not the top priority.

Comments Oldham, “My original
intention was [something] that dealt
with a musical future. My immediate
past decided it had to be part of my
immediate future, therefore I cannot
continue with it.”

However, Calder says the new Im-
mediate imprint will go ahead as
planned with the “Immediate Death”
compilation of metal acts, a tie-in
with novelty cigarette brand Death,
due in September.

Michael Berresheim, CEO of the
MMS group, says the deal could not
go ahead once the companies had
been examined. “After due diligence
everything looks very different.”

MMS says the New York offices of
the planned Immediate/MMS will
now represent just the MMS group,
and will be staffed by Barry Ehrman.

Meanwhile, MMS has purchased
the masters of the U.S. King Biscuit
catalog, containing more than 700
live recordings of major artists dat-
ing from 1973. DOMINIC PRIDE

GALLELL! WALDEN

manager for Giant Records in Los
Angeles. He was founder of manage-
ment and consulting firm Organic
Entertainment.

Tommy Chaltas is appointed re-
gional manager of promotion and
marketing for Zoo Entertainment in
Los Angeles. He was regional promo-
tion manager for Scotti Bros.

Josh Sarubin is promoted to man-
ager of A&R at Columbia Records in
New York. He was manager of rock/
metal retail.

A&M Records in Los Angeles pro-
motes Shari Guynn to national sales

WEISS CARVELLO

manager for A&M Records in Los
Angeles and Prashant Bhatia to na-
tional publicity coordinator. They
were, respectively, executive assis-
tant/office manager for the sales de-
partment, and assistant to the VP of
publicity.

DISTRIBUTION. Ed Bunker is promoted
to product development coordinator,
mainstream/rock and metal music, at
BMG Distribution in Los Angeles. He
was product development coordina-
tor, alternative music.
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Rohin Zander Pulls Solo Trick

Interscope Hopes Set Is A Top 40 Treat

@ BY DAVID SPRAGUE

NEW YORK—When a member of a
superstar act decides to test the wa-
ters with a solo album, it’s often a har-
binger of storm clouds on the horizon.
But Cheap Trick front man Robin
Zander insists his self-titled solo de-
but, released in July on Interscope, is
far less ominous than that.

“With the band leaving Epic Rec-
ords and looking for another deal, it
just seemed like the right time,”
Zander insists. “There’s absolutely no
dissatisfaction within the Cheap
Trick realm. It’s sort of like when you
have this career, you need a hobby on
the side. That’s how I think of it.”

Zander’s casual approach to the
project—which actually required
nearly two years of gestation—may
sound somewhat surprising, but it
complements the laidback music
within, which he describes as a return
to his days playing folk coffee houses.

“It’s not a half-baked Cheap Trick

L

album,” he says. “A lot of the solo al-
bums I've heard over the years sound
just like the band the person used to
be in, or is in, and I didn’t want to do
that.”

While not a radical departure, the
album, which Zander co-produced
with Interscope president Jimmy Io-
vine, does see the singer expand his
range on songs such as a highly unu-
sual cover of Nilsson’s 1972 hit “Jump

Into The Fire.” He and hip-hop spe-
cialist Matt Dike approximated the
original by piecing together samples
of songs by such acts as Public Image
Ltd., Free, and the Buzzcocks.

“Nilsson has been a hero to me,”
Zander says. “That was probably the
most fun for me because there were
no musicians involved. We did the vo-
cals first and then built the track bit
by bit.”

Of course, there are more conven-
tional elements as well—such as the
ballad “I've Always Got You.” That
song, released to radio in mid-June,

(Continued on next puge)

Higher Ground. Higher Octave artist Craig Chaquico takes the high road at the
release party for his solo project, “Acoustic Highway.” From left are Chaquico’s
manager, Laura Engel; Chaquico; Higher Octave president Matt Marshall; and
label chairman Dan Selene.
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ROBIN ZANDER

After 7-Year Term, Columbia
Bows Scialfa’s ‘Rumble Doll’

® BY MELINDA NEWMAN

NEW YORK—The gestation period for
Patti Scialfa’s solo debut lasted longer
than the average rock musician’s ca-
reer. The singer, who was signed to Co-
lumbia Records in 1986, released her
premiere effort in mid-July. This July.

Seven years in the making, “Rumble
Doll” features updated girl-group melo-
dies with Scialfa’s shimmering vocals
cascading over the imagery-laden tales
of love’s foibles.

Of course, the singer is quick to point
out that she’s hardly been toiling away

™

PATTI SCIALFA

in the studio for seven straight years.
Since she inked her deal, she toured
with Bruce Springsteen as a backup
singer on the “Tunnel Of Love” and
Amnesty International outings, later
married the singer, and has had two
children. The pair recently announced
that a third is on the way.

Prior to the “Tunnel Of Love” tour,
Scialfa had begun work on the album
with Pete Anderson, best known for
producing Dwight Yoakam and Mi-
chelle Shocked. When she resumed
work on the project in 1989, Scialfa
hooked up with Tom Petty & the Heart-
breakers’ guitarist Mike Campbell.

“T thought it would be nice to work
with someone who came from a differ-
ent camp from mine, but had a clear
identity, a completely different sound,”
says Scialfa. “He gave me the greatest
gift he could have when doing the rec-
ord, he gave me my own autonomy—
you know how you can tell that when
vou meet somebody—and he was just
very focused on my music.”

Even with Campbell in place, and the
songs written (Scialfa penned much of
material in the mid-'80s, prior to get-
ting signed) recording still occurred in
fits and starts: Campbell would go off

(Continued on page 12)
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LABOR OF LOVE: One of the biggest concerts of the
summer is sure to be the Walden Woods Project benefit
set for Labor Day at the Foxboro (Mass.) Stadium. Organ-
ized by Don Henley with assistance from Irving Azoff, the
Sept. 6 show will also feature Sting, Elton John, Aeros-
mith, and Melissa Etheridge (Billboard, May 8).
Henley’s conservative estimate is that the concert will
raise $1 million toward retiring the approximately $4.5 mil-
lion owed on the 18.6 acre portion of the famed woods, the
inspiration for Henry David Thoreau’s “Walden.” After a
long struggle to keep the land from

Henley Brings Walden Benefit On Line;
Capitol Roster Cuts; Summer Sounds

the CMA awards in October. The album will be out before
then, and we’d like to have some people participating in the
alburn do a medley of songs on the show, and then a concert
the following evening.”

While Henley stresses that all these plans are tentative,
perhaps it’s more telling that a slogan for the events has
already been created: “If we're going to have country mu-
sic, we have to save some country.”

CAPITOL LOSSES: According to sources at Capitol

being developed, the Walden Woods
Project purchased the Concord,
Mass., acreage from Boston Proper-
ties in April.

The idea of a stadium concert has
been brewing in Henley’s mind for
more than eight months, he says.
“But it didn’t come together until

Records, a number of acts have

been lopped from the talent roster

following Gary Gersh’s installation
as president/CEQ. Among the acts
reportedly dropped by the company
are Smithereens, Graham Parker,
Thelonious Monster, Casey Scott,
Billy Squier, Subject To Change,
and Remy Zero. Although never an-

Elton agreed,” says Henley. “Sting
agreed to join us first, he's my
buddy, but we knew the two of us
couldn’t fill this place alone.” John
came aboard a few weeks ago, followed by Aerosmith, who
pledged their support last week.

According to Azoff, the munber of participating artists is
being kept small because “as it is now, it's probably at least
a six-hour show and Foxboro isn’t one of the largest stadiums.
This is a major superstar event with all A-level artists.”

The show is the fourth in a series of fundraising concerts
to pay for the land, and the first stadium show. According
to Walden Woods project executive director Kathi Anderson,
the previous three events raised approximately $1.8 million.

Ticket prices for the show, promoted by Don Law Co., are
$35, $50, $125, and $375. Purchasers of the top-tier tickets
also will be admitted to a special party catered by The Hard
Rock Cafe and attended by the pertormers.

Plans for donations and sponsorships are still being
worked out. The 52,000-seat Foxboro Stadium is foregoing
its rent, share of the merchandise revenues, and some
other costs; presenting sponsor Revlon, which has under-
written previous Walden Woods events, has donated
$50,000. Henley adds that the possibility of a syndicated
radio broadecast, which could raise another $250,000 to
$350,000, is being explored.

To raise awareness further, there will be brochures
about Walden Woods available at the concert site. Also
available will be information on the Global Re-Leaf pro-
gram, through which people can purchase saplings grown
from seeds gathered in Walden Woods to plant in their ar-
eas. Proceeds from on-site merchandise sales, including T-
shirts and copies of Henley’s book, “Heaven Is Under Our
Feet,” also will be donated to the fund.

Although none of the country artists appearing on the
upcoming benefit album of Eagles covers will be involved
in the Sept. 6 concert, Henley already has something else
in store for them. “We’re going to tr'y to do something with

by Melinda Newman

nounced, Television, Great White,
and Maggie’s Dream parted ways
with the label during the last few
weeks of the former regime. A Capi-
tol spokesperson declined comment on the cuts.

MUSIC, MUSIC EVERYWHERE: Among the acts gen-
erating rave reviews during New York stints last week:
Matador’s Liz Phair wowed the crowd with her singer/
songwriter-meets-Rolling Stones-sound ... Matador’s
Pavement surprised audiences with a makeshift lineup
that showcased some superb new songs ... Mammoth |
Records’ New Zealand signee the Bats floated a sparkling
set of smart, powerful pop . . . Japanese experimental noise
act the Boredoms got to show their full range when they
stormed the stage at Irving Plaza after a previous show
at Club USA was cut short ... Boston alternative four-
piece the Dambuilders played an electrifying set of hard-
edged tunes that combined guitar and violin feedback with
potent, sometimes dissonant vocals ... Stalwart punk act
the Buzzcocks had a triumphant performance at The
Academy, where the band’s new material was as enthusias-
tically received as some of its classic numbers.

THIS AND THAT: Bob Dylan has been added to John
Mellencamp/Blind Melon’s July 31 flood relief concert in
St. Louis . . . A Shreveport, La., court has decided that lo-
cal metal band Society Of The Damned did have its First
Amendment rights violated when the band was allegedly
vanked from a city park performance due to political con-
tent of the preshow pamphlets handed out by the group.
The city was ordered to reschedule the concert. The band
was represented by the local chapter of the American Civil
Liberties Union.

Assistance tn preparing this column provided by Chris
Morris, Barbara Davies, Paul Verna, and Ed Christman.
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House Subcommittee Reviews Lahor Status Of Local Acts

H BY BILL HOLLAND

WASHINGTON, D.C.—The House
labor-management relations sub-
committee held a hearing July 21 on
legislation that would give local mu-
sicians negotiating power and the
right to union representation on
short-term engagements, a right
denied under U.S. labor law.

The Live Performing Artists La-
bor Relations Act, H.R. 226, intro-

duced by Dale E. Kildee, D-Mich,, is
backed by the American Federation
of Musicians, and would change the
legal status of a local musician work-
ing short-term jobs, union member
or not, from that of “independent
contractor” to that of employee.
Club, lounge, and hotel owners,
and other “casuals” employers are
not required under existing law to
negotiate with band leaders. Fur-
ther, the band leader, even when he
or she is simply a band member who

books the group, is viewed by law as
the employer, although it is the club
owner who sets all the terms and
conditions of the gig.

AFM proponents told lawmakers
that there have long been gross in-
equities in wages and standards at
the “nonstar” local level, with many
musicians forced to take whatever
wages and conditions are offered.

Opponents from the licensed bev-
erage and hotel industries testified
that such changes in the law would

force clubs and hotels to hire union
entertainment, which would drive
up operating costs.

Proponents countered that the
change would just give AFM a plat-
form and a legal opportunity to ne-
gotiate. These supporters note that
there is nothing in the proposed leg-
islation to mandate union member-
ship.

The Senate version of the bill, S.
481, introduced by Sen. Paul Simon,
D-IIl., may be scheduled for a post-

Labor Day hearing, according to an
AFM spokesperson.

AFM had introduced a similar bill
in every session of Congress since
1982. There are changes in the lan-
guage of this year's proposal that
some observers say might increase
support of the bill, including the
elimination of a provision that would
have allowed the AFM to picket
rooms that violated negotiated con-
tracts and allowed support-union
boycotts.

ROBIN ZANDER

(Continued from preceding puye)

has logged five weeks on the Album
Rock Tracks chart and garnered air-
play at top 40 and adult alternative
stations.

Interscope senior executive Mi-
chael Papale says the label is hoping
to make further inroads into the lat-
ter two formats with the power-pop
“Reactionary Girl” and “Show Me
Heaven,” both of which feature Maria
McKee.

“This is a very deep, very diverse
album,” says Papale. “It shows a
much more emotionally exciting side
to Robin.”

Since Cheap Trick currently is in
Los Angeles recording its first album
for Warner Bros., Zander has been
unable to embark on a full-scale tour.
Still, both the artist and Interscope
have notions about promoting the al-
bum through less conventional out-
lets—such as appearances on syndi-
cated radio shows and selected in-
stores.

“Despite all the things he has going
on, he’s been very accessible,” says
Papale.

“We've been talking about differ-
ent ways of doing things,” Zander
adds. “Maybe doing some unplugged
radio things where we could use
Cheap Trick members to do the songs
acoustically.”

The 41-year-old singer is reluctant
to accentuate the connection between
the band and his solo work, though,
and Interscope’s marketing hasn’t
dropped the Cheap Trick name gra-
tuitously. “We’re not emphasizing it,”
says Papale. “But Cheap Trick has a
tremendous history, and if other indi-
viduals want to say that, we’ll cer-
tainly agree with them.”

Zander is quick to point out that—
after a period of mild anxiety—it
didn’t take long for his band mates to
share his enthusiasm for his solo
work. “I don’t think they knew what
I'd end up doing,” he explains. “I
talked about doing nothing but coun-
try songs or an all-instrumental al-
bum with an orchestra. But after they
heard some of it they calmed down a
little bit.”

In faet, guitarist Rick Neilson and
bassist Tom Petersson ‘“calmed
down” enough to put in cameo ap-
pearances, joining an array of guests
that also included Dave Stewart,
Mick Fleetwood, and Dr. John. Still,
the singer insists that even when
Neilson and Petersson took part, the
atmosphere was markedly different
from band sessions.

“There weren’t four captains—I
was the captain of the ship,” he
laughs. “And I took on that Napoleon
role very easily—after all, it’s fun to
be a dictator.”
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Producer’s Ex-Associate Stakes Court Claim
Seeks Payment For Work With Mariah Carey

B BY IRV LICHTMAN

NEW YORK—A former associate of
songwriter/producer Ben Margulies
contends in U.S. District Court here
that he is entitled to receive 50% of
monies earned by Margulies through
sales of millions of copies of albums by
superstar Mariah Carey.

Chris Toland claims in his legal ac-
tion that, starting in 1986, he and Mar-
gulies worked with Carey for 2V years
to develop her artistry and material.
This association, the suit continues, led
to her first Columbia release in 1990,
which has sold some 10 million copies
worldwide, according to the suit. In ad-
dition, the complaint cites a total
worldwide sale of 20 million copies of
her three albums to date.

The action claims Margulies has re-
ceived more than $5 million on behalf
of Marland Productions, the alleged
partnership, as a result of sales of al-
bums resulting from the production
agreement with Carey, exclusive of
royalties paid to her. Also, the claim is
made that more than $1.5 million was
earned in publishing royalties associa-
ted with Margulies’ songwriting col-
laborations with Carey.

Toland seeks 50% of these sums plus

50% of all future sums received by Mar-
gulies based on hig contention that he
was a business partner with Margulies.
Toland, the suit says, has made far less
than he is entitled to, with the suit not-
ing a total of $100,000 received by To-
land through Marland. Neither Carey
nor Columbia is a party to the action.

According to the June 23 complaint,
Margulies and Toland, who had worked
together in musical groups before their
business relationship started, were the
owners of Marland Productions, whose
name is formed by the conjunction of
Margolies and Toland’s names.

Although the complaint concedes
that no written partnership agreement
existed between Toland and Margulies,
Toland is claiming an implied partner-
ship in their creative and business rela-
tionship.

Also raised in the complaint is fraud-
ulent misrepresentation, in that Mar-
gulies claimed to be the sole proprietor
of Marland Productions when a deal
was struck with CBS Records (now
Sony Music) in November 1988, follow-
ing a bidding war between CBS and
Warner Bros. Records. According to
the suit, the Margulies and Toland re-
lationship with Carey came about in
March 1987 when Toland was ap-

Kahane Ready To Ride Next
New Wave With Acme Label

B BY DEBORAH RUSSELL

LOS ANGELES—Artist manager
Rob Kahane, who announced the for-
mation of his own label recently, is pre-
dicting a “new wave” of U.K -based tal-
ent from which he plans to mine
signings for his Acme Records imprint.
(Billboard, July 24).

“Our strengths are in the U.K. pop/
alternative scene,” says Kahane, who
manages George Michael and Morris-
sey, “and I'm betting on the fact that
there’s going to be a huge new wave of

talent coming out of England very
soon.”

Former MCA act Lightning Seeds
will be the first release from Acme,
with a title set for January. Future
Primitive also has signed to the label.

Hollywood Records will provide
worldwide marketing and promotion
for Acme, with distribution by WEA
through Hollywood’s deal with Elek-
tra. Kahane will oversee the label oper-
ation with his associate Mark Shimmel,
who has been named senior VP/GM at

(Continued on next page)

proached by “his friend, Morgan
Carey, who asked Toland to render
music production services for his sis-
ter, Mariah Carey, on a specific date on
which Morgan Carey had already re-
served time in a recording studio.” Al-
though Toland was unavailable to sup-
ply his production services, the
complaint says, he referred the matter
to Margulies, who “agreed to render
the requested services.”

Also, the suit charges that after To-
land presented to Margulies a partner-
ship certificate in late 1988, Margulies
prepared and filed a sole proprietorship
business certificate dated Dec. 28, 1983,
in his own name. The action says that af-
ter Toland was made aware of this this,
he was told by Margulies that “my attor'-
ney said it would be easier this way.”

In another instance, cited to show that
Toland often wanted Margulies to clarify
Toland’s rights in the partnership, the
action claims that Margulies, rather
than execute the production agreement
on behalf of the alleged Marland part-
nership, inserted his name and Carey’s
name as the parties thereto.

In commenting on the Toland char-
ges, Don Zakarin, Margulies’ attorney,
states, “Our knowledge of the facts,
which we fully expect to come out in dis-
covery, is that Chris Toland worked for
Margulies and that they have indeed
worked together on some songs re-
cently, but that at no time was Toland
ever a partner with Margulies and that
his claim, which is based on a partner-
ship relationship, is baseless.”

In the most recent development, Mar-
gulies’ lawyers have filed a motion seek-
ing to shift the case from federal court
to state court.

U.S. District Court Judge M. Hugh
Kaseyv has ordered the motion and reply
returnable Tuesday (3). Margulies con-
tends that the issue at hand, whether the
plaintiff had a partnership with Margu-
lies or was in Margulies’ employ, has
state court jurisdiction because two cor-
porations at the center of the complaint
are based in New York. In the com-
plaint, Margulies is described as a resi-
dent of Connecticut.

COLUMBIA BOWS SCIALFA’S ‘RUMBLE DOLL’

(Continued from page 10)

to do a Petty tour or album, Scialfa
would have a child, and on it went.

“So we had a lot of breaks in be-
tween,” she recalls. “But it served me
well because I was putting my family
together. But I wouldn’t want to take
that long again . . . ever.”

Another byproduct of the delay was
that the Columbia regime to whom she
turned in the record was completely dif-
ferent than when she was signed in
1986. “What's sad is all the people who
signed me and helped champion me and
make me feel really at home there were
gone by the time I started to record,”
says Scialfa. However, she adds that
she’s developed relationships with the
current crop of Columbia exees and
“they’ve been really good to me. They
left me alone, which was good because
I really needed that. I knew what I
wanted; T just knew it would take me
time to get there and they gave me that
trust. So I was very glad for that.”

If the label gave her autonomy when
it came to making the record, she did

the same when it came to marketing
and promoting the album. The only
thing she asked was that “Come To-
morrow”—in which the protagonist
contemplates a tryst with a married
man—not be the first single.

“When Columbia picked the single, I
just said please don't pick anything re-
ally provocative, [so] I certainly did not
want that song. T didn’t need that kind
of attention, and that’s not what the rec-
ord is all about.” Ironically, Scialfa
says, “When I had written that tune, it
was still based in fiction.”

The confessional tone of many of the
lyrics combined with Scialfa’s very pub-
lic private life could have made less con-
fident artists worry that every song
would be subject to serutiny, with the
listener looking for hidden meanings.
However, Scialfa says that at some
point, she had to quit troubling herself
with that notion. “You know that’s go-
ing to happen, but if I had worried too
much about it, I wouldn't have put out
this kind of record; I would have had

about 12 innocuous tunes on the album.
At the end of the day, I didn’t want that
to make up my choices for me.”

Ultimately, the label opted for “As
Long As I (Can Be With You),” an up-
lifting tale of love hard won, as the first
single.

“It's a wonderful song,” says Jay
Krugman, Columbia’s East Coast VP of
marketing. “It well represents the
scope of the artist, and I think it's a
song that can work at multiple formats.
It’s a very strong way to begin the proj-
ect.”

The single has been serviced to adult
contemporary, adult album alternative,
and album-rock outlets. A video, di-
rected by Meiert Avis, has been deliv-
ered to various outlets.

Although Scialfa had planned to tour
in late summer, her pregnancy has
made those plans tentative. “Right now,
it's unclear if she’s going to tour,”
Krugman says. “Touring was part of
the equation. Obviously, we're not sure
that’s possible now.”

Goldsen’s Call To Arms;
New ‘Fools’ Trial Denied

AFTER Mickey Goldsen, president
of 50-year-old Criterion Music in
Hollywood, filled Words & Music in on
the new success for Frank Com-
stock’s “Rocky & Bullwinkle” TV
themes (Words & Music, July 24), he
turned to raising issues for music pub-
lishers on the federal and California
state levels.

Goldsen was asked to put his and
other independent publishers’ woes on
paper. The following are his thoughts:

“On a federal level, the IRS recently
formed a task force in California to in-
vestigate the entertainment field with
regards  to

the copyright of “Why Do Fools Fall
In Love.” As a result, a jury decision
that Jimmy Merchant and Herman
Santiago co-wrote the hit with the late
Frankie Lyman, a fellow Teenager, re-
mains. Because the judge ruled that
Merchant and Santiago should have
sued earlier despite a jury finding to
the contrary, they will be able to col-
lect for the song beginning only three
years prior to the suit’s filing in 1987.

DEALS: The Pangaea Music
House, the Toronto-based publisher
operated by Tony Tobias, has made
two subpub-

write-offs on
questionable
expenditures
in the movie in-
dustry. How-
ever, they also

lishing deals
with Next
Decade Enter-
tainment Inc..
the New York-
based  pub
lisher headed

included musie
publishers in
their ‘net.'

“In auditing Criterion Music, the
only thing they could complain about
was an accounting procedure dating
back more than 50 years in which ad-
vance royalties to writers were written
off as royalty expense in the year of is-
sue,

“The IRS auditor had never in-
spected a music publishing firm and
made a claim that advance royalties to
writers were assets for three years or
when they subsequently were canceled
out by earnings or when they appar-
ently were never going to earn any
money.

“His findings included going back
three years and undoing all the tax
work on hundreds of songs for a small
firm and demanding an estimated in
come on all new songs.

“The last requirement is an impossi-
bility; the other one an accounting
nightmare. The status of the audit is
now in the pre-appeal stage, in which
we're trying to reason with the IRS on
the impracticability of these findings.”

“As for the state issue, a 70-year-old
law regarding ‘personal service’ con-
tracts was updated from a guaranty of
$6,000 a year for a person’s exclusive
services to $50,000 a year. This law,
SB 1459, was designed to protect ac-
tors who worked for movie studios on
a salary. Unfortunately, the law also
affected music publishers and the rec-
ord industry in that you could lose the
personal services of a songwriter or
artist and be unable to sue him if he
is paid less than $50,000 a year. Be-
cause of protests from the record in-
dustry independents, a bill, SB 32,
introduced by state Sen. Henry Mello
was passed to delay implementing the
$50,000 guaranty until January 1994 to
give objectors an opportunity to state
their case.

“In a letter to me. Sen. Mello, the
bill's author, stated that he had only
heard objections from record people,
which I took as a kindly hint to wake
up other publishers.”

NO NEW ‘FOOLS' TRIAL: Federal
Judge Naomi Buchwald in New York
has denied a motion by the “Morris
Levy defendants” for a new trial on

by Irv Lichtman

by Stu Cantor
and Murray
Deutch. The deal agreement centers
on rights in Canada to film catalogs
owned by Golden Harvest Films and
two works from Unison Music Co.:
Vic Mizzy's “The Addams Family
Theme” and an interest in rapper
Hammer’s “Addams Groove,” his hit
heard in the film and on his “Too Legit
To Quit” album. The Golden Harvest
catalog includes music from more than
50 films, including “Teenage Mutant
Ninja Turtles” and its two sequels . ..
Philadelphia-based producer Jim Sa-
lamone, whose producing and/or writ-
ing credits include sessions for the
Rude Boys, Teddy Pendergrass, Kris
Kross, Crystal Johnson, Bon Jovi,
and Patti LaBelle, has signed an ex
clusive co-publishing agreement with
Rufftunes Music.

THE ADMINISTRATION GAME:
Four industry figures have formed
Full Court Press Music in New York.
a publishing administration company.
The four have retained Wlodinguer,
Erk & Chanzis to exclusively handle
royalty administration and auditing
duties. Two principals in Full Court
Press Music are David Cooper and
Andy Zipfel, who are partners in Fox
Management, an artist management
company, while George Gilbert is a
music and entertainment attorney.
The fourth partner is Richard Stein-
berg, former A&R VP at Atlantic
Records and, later, PolyGram Rec-
ords. Steinberg also is the owner and
founder of A Minor Music Co., an art-
ist management and production com-
pany. It's a joint venture with Con-
crete Marketing. Full Court Press
will administrate publishing firms for
10% of the earnings and does not in-
tend to own copyrights,

PRINT ON PRINT: The following
are the best-selling folios from Music
Sales Inc.:

1. 10,000 Maniacs, Anthology

2. 10000 Maniacs, Our Time In Eden
3. Red Hot Chili Peppers, Blood Sugar
Sex Magik

4. The Anthology Of Blues Guitar

5. Tori Amos, Little Earthquakes.

-
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PETER GABRIEL
Madison Square Garden
New York

AS ONE OF A HANDFUL of al-
ternative artists who has crossed
over to the mainstream without
compromising a shred of his artistic
integrity, Peter Gabriel is perpetu-
ally saddled with the dilemma of
how to present his music anew to the
masses.

Of course, the setting most condu-
cive to conveying the intensity of
Gabriel’s songs would be a small
theater or club. However, given the
impracticality of such an option, the
arena becomes by default the only
viable venue.

To his credit, Gabriel and his first-
rate band—longtime cohorts Tony
Levin on bass and stick, David
Rhodes on guitar, Shankar on violin,
and Manu Katche on drums, plus

ARTISTS

Joy Askew on vocals and keyboards
and Jean-Claude Naimro on key-
boards—took full advantage of the
large format, emulating U2’s use of
video-camera tricks and a runway
leading to a satellite stage in the
middle of the floor. These tech-
niques lent the Gabriel show an air
of intimacy not possible in the stand-
ard arena configuration.

Nevertheless, there were too
many moments when the link be-
tween artist and audience was sev-
ered. The first of these took place
during the transition from the early
hit “Games Without Frontiers” to
the far less familiar “Across The
River,” featuring Shankar and musi-
cians from the World Of Music And
Dance (WOMAD) troupe. The inter-
play between Gabriel and the violin-
ist—vital to the song—was lost on
the crowd.

The same occurred toward the

IN ACTION

end of the show, after the band had
picked up plenty of momentum with
“Solsbury Hill” and “Digging In The
Dirt,” and then peaked with
“Sledgehammer,” only to bring the
pitch down again with the meander-
ing, anticlimactic “Secret World.”
Had conventional wisdom prevailed,
“Sledgehammer” or a comparably
dramatic number like “Steam”
would have served as the showstop-
per.

But then, Gabriel has never fol-
lowed conventions in any aspect of
his craft, including the pacing of his
shows. In fact, the artist’s constant
gear-shifting may have been a delib-
erate invitation—or a challenge—to
the audience to shut up and listen.
And even though the crowd by and
large did not accept the invitation, at
least Gabriel could rest easy know-
ing that he did his part to be a good
host. PAUL VERNA

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
TINA TURNER Radio City July 12- §1.205,320 28,075 Radio City Music
LINDSEY BUCKINGHAM {12- Music Hatl 14,16-17 $50/ $407 $35/ five Hall Prods.
1) New York $30 sellouts
CHRIS ISAAK (14-17)
LOLLAPALOOZA '93: Milan Dragway July 9 $866,493 30,309 Cellar Door
PRIMUS Milan, Mich- $30/ $28.50 sellout Ritual Inc.
ALICE IN CHAINS,
DINOSAUR JR. FISHBONE
ARRESTED DEVELOPMENT,
FRONT 242
BABES IN TOYLAND, RAGE
AGAINST THE MACHINE
GIPSY KINGS Greek Theatre June 24-26 $517,042 17,188 Nederlander
Los Angeles $32/ 330/ $17 18,591, Organization
three
shows,
two
sellouts
SPIN DOCTORS World Music July 25 $492,360 29428 Tinley Park Jam
SOUL ASYLUM Theatre $20/ $15 sellout Corp.
SCREAMING TREES Tinley Park, Iil.
LOLLAPALOOZA"93: Hardee's Walnut July 23 $439,588 16,642 Sony Music
PRIMUS Creek $29.75/ $13 20,000 PACE Concerts
ALICE IN CHAINS, Ampbhitheatre Cellar Door Prods.
DINOSAUR JR. FISHBONE Raleigh, N.C.
ARRESTED DEVELOPMENT,
FRONT 242, TOOL
RAGE AGAINST THE
MACHINE
PETER GABRIEL Great Western July 22 $377,448 13,351 Avalon Attractions
PAPA WEMBA Forum $40/ $25 sellout
Inglewood, Calif.
TINA TURNER Jones Beach July 20 $311,125 10,979 Delsener/Slater
CHRIS ISAAK Theatre $35.50/ $25.50 sellout Enterprises
Wantagh, N.Y.
BARRY MANILOW Jones Beach July 25 $306,081 10,800 Delsener/Slater
Theatre $35.50/ $25.50 sellout Enterprises
Wantagh, N.Y.
VAN HALEN Hardee’s Walnut July 21 $301,058 13,881 Sony Music
VINCE NEIL Creek $28.75/ $13 20,000 PACE Concerts
Amphitheatre Cellar Door Prods.
Raleigh, N.C.
COCA-COLA SUMMERFEST: Target Center, July 22 $287,985 12918 AH. Enterprises
LLCOGL J Minneapotis, $25 seliout
SHAI Minn.
SILK
HEAWY D
Copyrighted and compiled by Amusement Business, a publication of BP| Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (61 5)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

ACME IMPRINT

(Continued from preceding page)

Acme. Label staff includes Monique
Rozendal, A&R director, and Brett
Merritt, head of alternative promotion.

Label offices will be housed in Kah-
ane Entertainment’s Sherman Qaks,
Calif.,, headquarters, which will con-
tinue to operate as before.

In addition, a new publishing com-
pany, Acme Music, is being handled by
Warner/Chappell. Future Primitive is
the first signing.

Kahane also has pacted with Disney
to launch a new film production com-
pany called Generation Films, which
will be housed at the Disney studio lot
in Burbank, Calif. The company will
have a first-look producer deal with
Disney’s Touchstone Pictures division.
Music/film veteran Richard Silverman
will oversee the operation as VP,

Acme likely will release a number of
soundtracks for Generation Films,
Kahane says, including the soundtrack
for the urban comedy “Black Market.”
Acme is negotiating to acquire the
rights to the soundtrack of the British
film “Shopping,” which features tracks
by Marianne Faithfull, Jesus Jones,
and Utah Saints.

In addition, Kahane says Generation
plans to develop a film project for
Morrissey, who has written and devel-
oped a seript in which he would star.
Michael also is set to appear in a Bri-
tish ensemble piece, currently in devel-
opment at Generation.

Artists & Music

MUSIC

THEYRE
FLAYING
MY SONG

Freedy Johnston
made some major
alternative waves in
1992 with his “Can
You Fly” album. He
was soon snapped up
by Elektra, but
before leaving Bar/
None, his current
indie-label home, the
Kansas native
released *“Unlucky,”
an EP that features
a cover of Glen
Campbell’s 1969
smash, “Wichita
Lineman.” But if
you think Johnston
was saluting his
home state, think
again.

PUBLISHING

“I never even thought about the Kansas con-
nection,” he says. “It took someone asking me
the question, ‘Hey, is this a tribute to your
home state? Well, no, not at all. I just love the
song. It’s a part of my life. It would be on the
radio in the kitchen while
my mother was cooking or
in my dad’s car,” says
Johnston. “I have a very
early memory of it being
discussed. ‘This song is not
about Wichita, Kansas.” I
don’t know where my dad
got that information. It's
not in the lyrics. This is the
first time I've ever rec-
orded a cover. I was a little kid when I first
heard Wichita Lineman,” so I wanted to be
kind of respectful of what was already there.
But you can also say that trving to do a totally
faithful cover of a song is kind of like wanking
off, and trying to fill your hero’s shoes.
There’s no way I'm going to sound like Glen
Campbell. I guess there has to be a balance.
You have to try to keep the good things from
the original that are essential, and take it in
your own direction. Jimmy Webb’s melodies
can’t be denied. He can write a song about a
‘guy working on the phone lines, and it’s heart-
breaking. I heard the original recently, and
[Glen Campbell's] vocal performance is just
amazing. But I'm used to hearing it with a
rhythm section, so it sounded pretty sedate.”

JOHNSTON

“Wichita Lineman” was written by Jimmy
Webb and published by Caropy Music Inc.

Edited By Peter Cronin [RERN{$ZVZ]

PUBLICITY
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WOMEN ROCKERS CREATE THEIR OWN ALTERNATIVES

(Continued from page 1)

confrontational shows have made
them a recent center of media atten-
tion, refuse to talk to major record la-
bels. (Bikini Kill also will not talk to
the press.) Instead, they release re-
cords on Kill Rock Stars, a label run
by two friends in Olympia, Wash.
“We didn’t know if majors were into
our agenda,” says Bratmobile guitar-
ist Erin Smith. “It’s easier for us to
do what we're doing with people we
know.”

Bikini Kill and Bratmobile are two
of the most well-known bands associ-
ated with the Riot Girl, or “Riot
Grrrl,” movement. Other bands in-
clude Olympia’s Heavens To Betsy
and England’s Huggy Bear. Through
fanzines, homemade cassette tapes,
and letter-writing, Riot Grrrls have
created an informal, international
network of women dissatisfied with
current outlets for both feminism
and underground music.

Although not limited to musicians
or music lovers, Riot Grrrls have
adopted the do-it-yourself aesthetic
of punk rock as a general form of em-

. powerment. Riot Grrrl meetings, fan-
zines, and concerts seek to provide a
safe space for women to support
each other in taking creative control
of their lives.

Large record companies are not
seen as such safe spaces. “Most girls
who ID themselves as Riot Grrrls, I
don’t think any of them would even
want to be on a major,” says Candice
Pedersen, who co-runs the Olympia-

TRIBE 8

based indie K Records, home to such
women-led bands as Mecca Normal
and Tiger Trap. “The ultimate politi-
cal statement is they’re not for sale.”

At a time when many acts long
considered staunchly independent
have signed with majors, the Riot
Grrrls’ resolve is notable. Fueled by
their feminist politics, Riot Grrrls
confront ways that men have domi-
nated underground music. For exam-
ple, they don’t allow men to crowd
women out of the front of the audi-
ence at shows, and they attack mi-
sogynist lyrics.

The artists’ awareness of the his-
tory of sexism in the music business
makes them especially wary of major
label interest. “What would some
straight, white A&R guy want from
Tribe 87" wonders Leslie Mah, the
guitarist for that San Francisco punk
band, whose members are all self-
proclaimed dykes.

GENDER CURNSITIES

“It was constant,” says Joan Jett,
recalling the sexism she encountered
with the Runaways in the "70s. “If it
was a photo session, they’d want us
to lay down with our guitars. And we
were there as musicians—we don’t
lay down with our guitars ... And
when it was from the press, we'd get
‘Well, when are you going to get over
this fixation and settle down and
have some kids?' ”

As a female rock veteran, Jett
knows what the Riot Grrrls fear. She
is actively supportive of current

women bands: She produced Bikini
Kill’s new single and has worked
with L7 and Babes in Toyland. Jett,
who also recently signed a deal with
Warner Bros., describes one of the
most pervasive ways women musi-
cians continue to be exploited: by be-
ing presented as sexual objects rath-
er than as artists.

Many of the recent articles on wom-
en in rock reduce artists to gender cu-
riosities, bands complain. “Women are
still a commodity, still a novelty,” says
Mah. “That’s what the industry tried
to do with the Riot Grrrls thing, or the
foxcore thing: Just try to have this
commodity instead of seeing women
as real bands, with valid music—in-
stead of just having real respect for
women as musicians.”

Many acts, including Tribe 8, L7,
and the Breeders, are so tired of be-
ing lumped together with bands by
gender instead of according to musi-
cal affinities, they refuse to be inter-
viewed for articles on ‘“women in
rock.” Similarly, the Riot Grrrls and
other women rockers feel that the
media have trivialized the serious-
ness of the issues they address,
which include rape and incest. For ex-
ample, Restless act Band Of Susans’
song “Stained Glass” tells the story
of a young Irish woman who became
pregnant after being raped by a
friend’s father and was prevented by
Irish authorities from going to En-
gland to have a legal abortion.

“The media are playing a signifi-
cant role in misprepresenting these
bands, or these women, or the con-
cept,” says Jean Smith, the singer
and songwriter for Mecca Normal, a
Vancouver duo. “For instance, I'm
only called a feminist. I could sing
about anything at this point, or be as
creepy and weird as I wanted to be,
and I think people would say, ‘Oh,
that’s Jean Smith the feminist, obvi-
ously singing about some further
tragedy in her feminist existence.’ I
mean, sure I'm a feminist, but I'm
tons of other things too.”

'M EVERY WOMAN

Kristin Hersh, the leader of Throw-
ing Muses, an influential college-ra-
dio band since the mid-'80s, says the
industry limits women’s power and
careers by allowing them only nar-
row pigeonholes to fill. “There’s that
adolescent sexuality thing, or you
could be girly and flirtatious with no
sexuality, or you could be a guy and
they call that feminism, or you can be
politically correct, which is even scari-
er now because it makes people think
that they're filling their quota of
smart women in rock, but those wom-
en are very self-conscious about be-
ing that,” Hersh says. “None of that
is honest, and you've never met peo-
ple like that because they don’t exist.
It’s like choosing one expression and
just pasting it on your face. In the in-
dustry they think I'm the one that
doesn’t exist because I don’t fit in
those categories, when I'm every
woman they’ve ever met.”

Many industry insiders say the ma-
jors are actually more open to women
artists now. “There are more women
in A&R positions, which does make it
easier,” says Carol Cooper, a journal-
ist and former A&R rep for Colum-
bia. Sue Drew, VP of A&R at Chrysa-
lis, says the fact that two out of three
A&R reps at her company are women
makes the label a more receptive
place for female artists. “Women feel
like they’ve found a buddy or partner
in crime,” she says.

Others are more skeptical of ma-

MECCA NORMAL.

jors’ interest. Matador Records co-la-
bel manager and founder Gerard
Cosloy points out that there was a
flood of offers for Bettie Serveert, a
pop-tinged band led by the attractive,
tomboyish Carol van Dijk, “but I
don’t know if labels are breaking
down doors to Barbara Manning and
Jean Smith,” he says, referring to
two less conventional artists.

Smith confirms that Mecca Normal
is not being courted. “Look at the
music we do,” she says. “Is anybody
really going to consider this a mar-
ketable phenomenon?” She says she
wouldn’t be interested if someone
pursued her. “If it ever did come to
that, it would be time to do something
different.”

Most of the female artists who do
succeed in the alternative market
tend to be more upbeat, softer, and
less threatening than punk-influenced
bands like Bikini Kill. As Silver, a New
York-based Riot Grrrl, puts it in one
song, “Rock girls don’t make it, pop
girls always do.” This isn’t necessarily
a reflection of A&R decisions alone;
often the hard or peculiar edges of art-
ists are toned down when they are
marketed. The Go-Go’s, for instance,
started as a punk rock band but were
soft pop by the time their major-label
career was through.

STEREOTYPED IMAGES

The packaging of their images by
marketing departments seems to be
one of the biggest hurdles female art-
ists face. Record companies often
seem to be as determined as the me-
dia to label women in stereotyped and
demeaning ways, artists and their
representatives report. “Men are al-
lowed to be more diverse than women
are,” says Hersh. “We're not allowed
to have characters. [We] are just
makeup without faces.”

“Boys can be tough and ugly,”
agrees K Records’ Pedersen. “Girls
have to be pretty and thin, or you're
going to be in the background.” This
emphasis on images, always part of
rock packaging, has been sharpened
by MTV. “Looks-ism was a less impor-
tant factor in the ’60s,” says Cooper.
“In the '80s, if you had the right look,
you didn’t have to develop a local fol-
lowing or have something to say.”

While MTV has happily promoted
the careers of sexually explicit per-
formers like Madonna or pop chan-
teuses like Whitney Houston, some
say the network has been increasing-
ly less supportive of women rockers.
“If it’s a woman [pop] singer, she has
as good a chance as a man at getting
MTYV play,” says Warner Bros. A&R
director Tim Carr, who signed Jett,
Babes In Toyland, and Lush. “As far

as rock, they're much more apt to
push the boys’ club than the girls’
club. As far as women and guitars,
you can count them on one hand.
They've played the Go-Go’s, to Joan
Jett, to the Bangles, to L7 in dwin-
dling returns.”

Yet some feel that marketing de-
partments are conquerable. “There’s
a prejudice against fat, racially am-
biguous, ugly women,”” says
Warner’'s Cooper, who also manages
ESG, the New York-based girl group
that has been labeled in all of the
above ways. “But enough people
make it despite that. Talent can still
win out.”

MARKETING REMAINS A BATTLE

“Record companies are starting to
lose the imperious attitude that only
they know how to market,” says
Richard Grabel, lawyer for Babes In
Toyland, Bettie Serveert, and Liz
Phair. “The people who do the mar-
keting are becoming aware that not
every woman artist fits into a precon-
ceived mode.”

Grabel concedes that marketing is
still a battle. “Artists who want to be
self-directed in terms of marketing
have to always keep fighting,” he
says. For women, who face extreme
pressure on looks throughout soci-
ety, that fighting can be particularly
acute, and even self-defeating. Wom-
en artists who stand up for their
rights frequently are dismissed by
their record companies as ‘difficult.’ ”

The battle can overwhelm artists’
lives in exactly the ways they’d like
to avoid. “Women in general can stop
exploitation in their personal lives,
but it’s unfortunate, because once you
make that decision, that becomes the
No. 1 campaign in your life,” says
Debbie Southwood-Smith, an A&R
manager at Chrysalis. For example,
having taken some public stances
against sexism inside and outside the
music world, L7 now have to constant-
ly answer questions about their femi-
nism, instead of about their music.

It is precisely this sort of struggle
that has sent the Riot Grrrls seeking
alternatives completely outside major

.labels and the mainstream media.

“Bikini Kill are fiercely independent.
Their commitment to principles is
more important than anything else,”
says Slim Moon, founder of the label
Kill Rock Stars. “Def American calls
and says send records, and [Bikini
Kill singer] Kathleen [Hanna]
shrieks and hangs up the phone.”

This resolute independence is not
simply a product of the artists’ femi-
nism: It’s part of the general grass-
roots spirit of a punk-rock communi-
ty that is outspoken against corpora-
tions and other authority figures.

“A basis of our band is trying to
create something positive and good
with your life and not to give away
your power, whether it's giving it
away to a corporate concern like a
major label, or giving it away at elec-
tion time and never giving another
thought to what you can do in your
own community to make positive
change or communicate ideas,” says
Mecca Normal's Smith. “It’s really
part of what [our band] is: The es-
sence of it is challenging the rules
that exist in rock music, in relation-
ships between men and women, and
the idea that society tells you how to
structure your life.”

Moon sees Kill Rock Stars not as
an entrepreneurial venture, but as
his contribution to a community of
artists. ‘“‘It’s my intention to pay
bands and try to be a moral and fi-

nancially responsible record label,”
he says. “Doing the right thing and
putting out good records is better
than getting rich.” He backs up such
altruistic statements by running the
label more as a co-op than a small
business, splitting the profits from all
record sales 50-50 with the bands.

Of course, Kill Rock Stars’ success
is largely supported by Bikini Kill’'s
fame, which gives the label clout with
distributors. The label has been
picked up by Mordam, a San Francis-
co-based distribution cooperative that
handles such well-established indies
as Alternative Tentacles. Moon and
Bikini Kill look to Washington, D.C.,
label Dischord and its flagship band
Fugazi, who can sell more than
100,000 records without any main-
stream promotion, as prime examples
of how to succeed without the majors.

Still, 100,000 is nothing compared to
Guns N’ Roses’ millions—and Moon
admits the most any KRS record has
sold so far is 20,000 units worldwide.
Fans of Bikini Kill, including Joan
Jett, would like Hanna to have as big
an impact as Axl Rose. “I think Kath-
leen [Hanna] and Bikini Kill are one of
those types chosen to lead,” Jett says.
“Women are not going to turn back—

THROWING MUSES

they will not take it anymore.”

Southwood-Smith adds, “Bands
like Bikini Kill and L7 having their
message absorbed by popular culture
is going to help dispel the ways we've
been socialized. The more women are
platinum-selling artists, the better
off we’re going to be.”

But many of the new female art-
ists understandably chafe at such re-
sponsibilities being placed on their
shoulders. “I don’t need to reach ev-
erybody in America,” Mecca Nor-
mal’s Smith says. “My idea of a large
scale is selling 10,000 records. We're
not in a format of trying to reach-
more and more people.”

The bands associated with Riot
Grrrls aim specifically for the com-
munity that movement tries to em-
power. “They don’t see their music as
changing the whole world, just alien-
ated teenage girls who need to know
they’re valued,” says Moon. Bratmo-
bile’s Smith says they have already
begun accomplishing that aim. “A lot
of girls feel like they can have a place
now and be positive,” she says.

That sentiment reflects the do-it-
yourself credo that’s at the heart of
the connection between independent
rock and feminism, and which it may
be intrinsically impossible for majors
to accommodate. “It's about control
and supporting the community you
come from,” says Pedersen. “And
freedom.”
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Exact Change. Candlebox, a
rookie rock band signed to
Madonna’s Maverick label,
has seen its ‘“Change" video
move into rotation at MTV.
Thus far, the Seattle-based
quartet's self-titled album is
ringing up most of its sales in
the Pacific region. Two of the
set’s songs come from a self-
produced demo recorded at
the start of the band’s career.

THE STORY’S STORY: Elektra says more than 50 radio
stations, most of them of the album-alternative variety, have
added the Story’s “So Much Mine,” the lead track from the
duo’s new “The Angel In The House.”

The song is No. 1 at WYEP Pittsburgh. Other key stations
playing it include KTCJ/KTCZ “The Cities 97” Minneapolis,
WWCD “CD 101” Columbus, Ohio, WRLT
Nashville, WBOS Boston, WDET Detroit,
KERA Dallas, KGSR Austin, Texas, KIOT

In The Posse. In-A-Minute's
R.B.L. Posse managed to
clock 24 weeks on Top R&B
Albums without the benefit of a
single or video, but the
Oakland, Calif., rap unit now
has both in the song “Don't
Give Me No Bamma."” Much of
its sales have been in the Bay
Area, but the label says the
Detroit and Atlanta markets
are also joining the Posse.

Metal Blade/Warner Bros. act Skrew, Fifth Colvmn/Metal
Blade’s Chemlab, and Rotten’s STG—started in New York
City the first week of July, and runs for two months.
Westwood One has plans to tape Skrew and Chemlab for in-
clusion in an upcoming program when the tour hits the Roxy

REGIONAL HEATSEEKERS #1's

Sante Fe, N.M., and college outlets WFUV

Deadly Serious. Death, the
metal band being touted now in
a Relativity promotion that
invites retailers to build product
displays while pondering the
“meaning of death,” has
recently fattened up its press
clip file. Rip, Hit Parader, Tower
Records’ Puise!, and
Musicland’s Request are among
the magazines that have given
coverage to Death.

in Los Angeles Aug. 8. STG’s appearance at the same date will
be taped for an upcoming videoclip.

ON-THE-JOB TRAINING: Efficient and effective are the

key elements to the approach that Sire and Warner Bros. are

taking for John Wesley Harding’s “Pett Levels: The Summer
EP,” released July 13.

The lead track, “Summer Single,” has

MOUNTAIN NORTHEAST L g
" {Todd & The Monsters. Sish : ; an accompanying video from a most unu-
Sig Head Todd A as. Sweeﬂr H Blotk. De sual source—the California state educa-

New York and WXPN Philadelphia.

As Billboard goes to press, the Story is
lensing a video for “So Much Mine” in Los
Angeles.

Another shot in the arm is the glowing re-
view of the Green Linnet/Elektra album that
ran in the July 25 issue of the Sunday New
York Times. Elektra says it has received
some 6,000 reorders since the title’s July 20
release.

EAST NORTH CENTRAL
| Whne Zombue La ?xqcisfg: Devil Mus:c VoI 1

ia N

WEST NORTH CENTRAL i
_White Zombie, La Sexorcisto: Devil Music Vol. |

............ p——————"|

N

MIDDLE ATLANTIC
Robin S., Show Me love

SOUTH ATLANTIC

tion system. Thirty students of video and
film were chosen to participate in a week-
long, interactive seminar on the video-
making process. The final produect is
something that pleases Harding and
Sire—a quality video on a low budget.
The program began in 1990, and Harding
has participated each year.

“This has been so overwhelmingly pos-
itive that I can’t imagine ever doing a

o

‘ Robin $., Show Me Love

The twosome will hit the road in late Sep- i PACIFIC : video any other way,” says Harding. “The
tember. | Bjork, Debut I\ l ',u" attitude of the students is so refreshing.
B L — e ———— - - They really care about what they are do-

ROADCAST NEWS: Jordy, the 5-year- SOUTH CENTRAL ing.” Previous videos from the program
old French rapper who made chart history | Doug Supemnaw, Red And Rio Grande have aired on MTV’s “120 Minutes.”
when he entered Hot 100 Singles (Chart ;

Beat, June 19), will be featured in an upcom- KILLER INSTINCT: Relativity is
ing segment on the prime-time CBS News show “Day One.” deadly serious about promoting metal act Death’s latest, “In-
No firm airdate has been set, but producers for the show ex- THE REGIONAL ROUNDUEP dividual Thought Patterns.” The label recently linked with the

pect it will air in September ... What with his oft-referred-
to “lesbian dial-a-date” segment, it is no surprise that multi-
city morning radio star Howard Stern featured “lipstick les-
bian” act Fem II Fem on his July 23 show. Members of the
Critique quintet, whose marketing campaign was described in
last week’s Popular Uprisings, also have recorded an episode
of the “Jane Whitney” talk show. No air date has been set,
but the label expects it to run sometime in August . .. You've
heard of the Alternative Nation tour, but are you hip to the
Industrialized Nation tour? The concert series—which is be-
ing promoted by Alternative Press magazine and features
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Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
White Zombie, La Sexorcisto: Devil Music...
Tool, Undertow
Bjork, Debut
Big Head Todd/Monsters, Sister Sweetly
Ganksta N-I-P, Psychic Thoughts
Vertical Hold, Matter Of Time
Butthole Surfers, Independent Worm...
Robin S., Show Me Love
Nemesis, Temple Of Boom
Mark Coltie, Mark Collie

SOUTH ATLANTIC
Robin S., Show Me Love
Bjork, Debut
White Zombie, La Sexorcisto: Devil Music...
Vertical Hold, A Matter Of Time
Tool, Undertow
RuPaul, Supermodel Of The World
Captain Hollywood Project, Love Is Not Sex
The Posies, Frosting On The Beater
Big Head Todd/Monsters, Sister Sweetly
10. 2 Unlimited, No Limits

CRRNONPWN~
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makers of Black Death vodka for an intoxicating, much-sought
promotional item—a black wooden coffin packaged with a bot-
tle of vodka and a Death tape. The item was sent out to key
retail and radio players.

The label also sponsored an in-store display contest reward-
ing the most innovative interpretation of death (not the band)
and the most innovative display of Death (definitely the band).

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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A Song Worth Singing. Two of the lovesexiest men in R&B, A&M recording artist
Barry White, left, and Epic recording artist Teddy Pendergrass, chill for a moment
during the recording of “Say It.” The duet will be included on Pendergrass’ new
album, “A Little More Magic,” due in mid-September. Pendergrass is celebrating

his 25th year in the music business.

@ BY MICHAEL A. GONZALES

\ ATLANTA—With her sensuous vocals
; wrapped around lyrics of love, Toni
Braxton’s self-titled, LaFace/Arista
debut is a magical journey filled with
passion and pain. “This is an album I've
been working on for a long time and
I’'m very proud of it,” says Braxton. “At
first I was intimidated, but working
with L.A. Reid and Kenny ‘Babyface’
Edmunds was incredible—they made
me feel comfortable and relaxed.”
LaFace introduced listeners to
Braxton’s soulful voice on last year's
double-platinum “Boomerang” sound-
track with “Give U My Heart,” a duet
with Babyface, and her solo “Love
Shoulda Brought You Home.” Both
peaked at No. 2 on Billboard’s Hot

PARTY ON: On July 21—yet another too warm,
humid New York night—Arista Records’ presi-
dent/CEO Clive Davis threw pop diva Whitney
Houston a plush party at New York’s Rainbow
Room. Sumptuous food and loud music were in
abundance, and fellow singers Anita Baker, Eartha
Kitt, Bebe & CeCe Winans, Toni Braxton, Trey
Lorenz, and Angie & Debbie Winan were there to
celebrate Houston’s five sold-out nights at Radio
City Music Hall. The bash was also to acknowledge
“The Bodyguard” soundtrack sales in excess of 21
million internationally (according to Arista).

Davis presented Houston (her husband, MCA re-
cording artist Bobby
Brown, at her side)
with an enormous
plaque. Adorned with
tiny versions of her
many single and album
covers, the big trophy
commemorates the sale
of a staggering 85 mil-
lion units since her ca-

The
Rhythm
and the

Blues .

Clive Honors Whitney’s Unstoppable Pop
Also, Buju Banter; Beautiful Sounds Of Babyface

reer began.

Later that week,
Mercury Records’
party for Buju Banton
at New York’s SOB’s had tropical flavor: pineapple,
melon, and strawberries, spicy chicken, and rum
punch. Banton performed a song a cappella—his
voice and manner are so intensely infused with dan-
cehall sensibilities, the music wasn’t missed at all.

Banton recently celebrated his 19th birthday, but
he carried his brief performance off like a veteran.
The short show was so riveting, it was easy to forget
the controversy over Banton’s pre-Mercury single
“Boom Bye Bye,” in which lyrics suggested killing
two gay men with an Uzi. (Newsweek reporter
Farai Chideya outlines reggae and hip-hop artists’
continuing homophobia in an article called “Hip
Hop's Black Eye” in the August issue of Spin maga-
zine.) While gay-bashing is not something confined
to some members of the hip-hop and reggae com-
munities, it is something that needs to be ad-
dressed.)

Banton seems unscathed by the controversy. He
says, “I never felt it.” No matter how swell his rid-
dims be (and they do be swell), I wish he felt a bit
seathed. I wish I knew that even if his mind wasn’t

by Danyel Smith

changed, he’d thought a bit about what it means to
despise people just because they are who they are.
Banton is a pleasant, sly-looking, cool, enthusias-
tic guy. At the party he seemed openly overjoyed by
the attention and praise. People—label execs,
etc.—have tried to explain his strong distaste for
homosexuality as a “cultural thing.” I guess. But
whites hating blacks and men degrading women are
“cultural things,” too. That explanation is easy and
lame. I’m not wishing for him, or for any of us, some
vapid, politically correct enlightenment—just a bit
of introspection. Empathy maybe? Or something.

THE NEW JOINT:
The new Babyface al-
bum is really beautiful.
Ever the purveyor of
smooth, liquid, soul-
tinged pop, Babyface
revamps “Tender
Lover” territory imagi-
natively on the “For
The Cool In You” album
and walks steadfastly
on new ground as well.
The first single, which is
the album’s title song, is
a dainty, pretty number with just enough bounce:
par for 'Face’s course. But the album cut “When Will
1 See You” is where the singer/songwriter/producer
goes for something different. Over the tiniest hint of
guitar, Babyface's voice floats, blessedly, alone. The
lyrics are poignant—the song is an impressive
American version of Tasmin Archer’s folky but full-
blown Brit-soul. Rounded out with satiny songs like
“Tllusions” and the Billy Preston/Bruce Fischer-
penned “You Are So Beautiful” that Joe Cocker
made famous, the album confirms that Babyface has
saved his best stuff for himself.

SO YOU KNOW: Back on Mercury for a minute:
tolks are sleeping on “Joe.” He sounds like a vibrant
quartet all by himself ... I heard En Vogue’s new
“Runaway Love” track, and it’s slamming. Cindy
Herron, Maxine Jones, Dawn Robinson, and
Terry Ellis, as well as Bay Area producers Foster
& McElroy, are in “Hold On” form, for sure ...
Singer/songwriter/producer Damien Hall, the third

(Continued on puge 20)

R&B Singles chart. Braxton says, “My
biggest worry was that I wouldn’t be
good enough to sing with a vocalist like
Babyface, but after recording our duet,
I felt that I'd been tested and I'd
passed.”

Born and raised in Severn, Md.,
Braxton says, “[I] was singing since I
was able to talk.” Graced with natural
ability, she began singing in the church
choir with her younger sisters. “My fa-
ther was a minister, so my exposure to
secular music was rather limited. 1
used to have to sneak to watch Soul
Train.”

An early influence on Braxton was a
young Janet Jackson. “I remember an
episode of ‘Good Times” when Janet
was singing to [the character] J.J. I fig-
ured that if I grew
up and became a
great singer, he’d
fall in love with
me.” In addition to
her sitcom heart-
throb, Braxton
also wus in love
with the early "80s
sounds of Quincy
Jones, Stevie
Wonder, and Chaka Khan.

Braxton paid her dues performing in
school productions and local talent
shows with her sisters. In 1989, the
young women, known as the Braxtons,
met  producer/songwriter  Bill
Petteway, who introduced them to
Ernesto Phillips, of the recording
group Starpoint. After signing the
Braxtons to his production company,
Phillips secured a record deal, for a
single, with Arista Records. The girls’
1990 track, “The Good Life,” wasn’t a
major hit, but it captured the attention
of L.A. and Babyface.

But it wasn’t the Braxtons the pro-
duction team was interested in. It was
Toni. “The hardest thing I've had to do
was make the transition from being
with my sisters to going solo. We
weren’t just a bunch of girls, this was
my family,” says Braxton. “But they
were understanding about the situa-
tion and encouraged me to do what I

BRAXTON

Braxton Bows With Old-School Sound

' Arista Set Builds On ‘Boomerang’ Fame

had to do.” Says L.A. Reid, “I feel like
a proud father. Over the last year and
a half I've watched Toni blossom. I feel
we are about to witness the birth of a
legend.”

Reid, Babyface, and Darryl Sim-
mons produced the album’s first single,
“Another Sad Love Song,” but a num-
ber of other producers were used. “My
one criterion was that the producers
we choose be crafters,” says Reid.
“This project needed songs that would
be eternal, songs that other singers
will want to perform 50 years from
now.” The producers include Vincent
Herbert (with whom Braxton co-wrote
“How Many Ways”), Tim Thomas and
Ted Bishop (“Love Affair”), Three
Boys From Newark (“How Many
Ways”), former Midnight Starr artists
Melvin & Moe (“Spending My Time”),
and Ernesto Phillips (with whom Brax-
ton co-wrote and co-produced “Best
Friends”).

Doug Daniels, VP of promotion at
Arista Records, says, “Because of
Toni’s tracks on the ‘Boomerang’
soundtrack, radio already has a strong
interest in her album. Within the urban
adult-contemporary formats, where
she is already well-known, there will be
album giveaways and Toni will be do-
ing interviews. We're also planning to
produce a video profile that will be seen
on VH1. One of our main goals is to in-
troduce Toni to other markets {besides
urban].”

Though she has the support of high-
profile producers, unlike many of the
new jills floating on the radio waves,
Braxton’s sound is as much about her
expressive voice as it is about the pro-
duction. “I want Toni to approach her
project in the old-school tradition,”
says Reid. “I want her to sing her way
to the top. The way music is today, an
artist has to prove they are genuine.
Fans need to know that Toni can really
sing outside of the studio.”

Braxton says, “This is something
I've always wanted. I don’t want to
have an album out today and nobody
hears from me tomorrow.”

Ruffhouse/Columbia Build
Buzz On Cypress Hill Set

B BY HAVELOCK NELSON

NEW YORK—Cypress Hill has
one of those “buzz” records. Re-
tail, video, and consumer buzz was
preceded by a marijuana buzz. Aec-
cording to Cypress’ Sen Dog, the
creation of the group’s second al-
bum, “Black Sunday,” was as-
sisted by pulls from lit blunts and
weed-filled bongs. “Weed is some-
thing that enhances our process,”
he says. “I don't see it as a drug at
all.”

The rest of the Ruffhouse/Co-
lumbia Records crew is lead voice
B-Real and DJ Muggs. The album,

and B-Real

which hit retail racks July 20 (ini-
tial shipment according to the la-
(Continued on next page)
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(D) E NEWD | 1 | CYPRESS HILL rurruouse 53931 7COLUMEIA (10.98 EQ/16.98) 1 week atNo.1 BLACK SUNDAY | 1 51 | 48 | 47 | 27 | SNOW A EASTWEST 92207/4G (10.98/1598) 12 INCHES OF SNow_ | 12
- —
52 | 52 | 50 | 2 NAUGHTY BY RE A TOMMY (10.98/15.98) 19 NAUGHTY il 1
2 L1 | 1 | 9 | sOUNDTRACK @ sive 41508 (10.98/15.98) MENACE It SOCIETY | 1 J SCHIE R LA T H
G G i 53 51 51 20 BLOODS & CRIPS DANGEROUS/PUMP 19138*/QUALITY (9.98/13.98) BANGIN ON WAX 18
* % * GREATEST GAINER * * * 54 | 44 | 30 4 GANKSTA N-I-P RAP-A-LOT 53860/PRIORITY (10.98/15.98) PSYCHIC THOUGHTS | 30
@ 5 5 4 SOUNDTRACK EPIC SOUNDTRAX 57 13V/EPIC (10.98 EQ/16.98) POETIC JUSTICE. 3
55 49 45 30 | THE PHARCYDE DELICIOUS VINYL 92222*/AG (9.98/15.98) BIZARRE RIDE Il THE PHARCYDE 23
4 | 2 | 2 | 10 | JANET JACKSON VIRGIN 87825 (10.98/16.99 JANET. | 1 56 | 54 | 54 | 30 | CHRISTOPHER WILLIAMS UPTOWN 10751/MCA (9.98/15.98) CHANGES | 12
5 3 — 2 TONI BRAXTON LAFACE 2-6007/ARISTA (9.98/15.98) TONI BRAXTON 3 57 53 49 4 NEMESIS PROFILE 1441 (10.98/15.98) TEMPLE OF BOOM 49
6 4 3 5 TONY! TONI! TONE! WING 514933/MERCURY (10.98 EQ/15.98) SONS OF SOUL 3 58 80 57 ALEX BUGNON ORPHEUS 52995/EP(C (10.98 EQ/15.98) THIS TIME AROUND 39
1 6 4 32 DR. DRE A ? DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/15.98) THE CHRONIC 1 59 55 56 5 GEORGE BENSON WARNER BROS. 26685 (10.98/15.98) LOVE REMEMBERS 50
8 I 7 | 39 | SWVA RcA66074(9.98/13.98) IT'S ABOUT TIME 2 60 | 59 | 60 | 12 | INNER CIRCLE BIG BEAT/ATLANTIC 92261/AG (9.98/15.98) BADBOYS | 41
9 | 8 | 6 | 8 | LUTHER VANDROSS @ pic 53231 (1098 €916.99 SEVERIT BN OO 61 | 56 | 58 | 12 | RUN-D.M.C.® PROFILE 1440" (10.98/15.98) DOWN WITH THEKING | 1
10 | 9 9 4 | UNV MAVERICKISIRE 45287/WARNER BROS. (9.98/15.98) SOMETHING'S GOIN' ON ! 62 | 62 | 59 | 18 | P.M.DAWN @ GEE STREET/ISLAND 514517/PLG (10.98/15.98) THE BLISS ALBUM...? | 23
11 | 10 | 8 | 6 | TINATURNER = oo WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) | 8 63 | 58 | 55 | 28 | DUICE TMR 71000/BELLMARK (9.98/15.98) DAZZEY DUKS | 26
12 12 11 17 | ONYX @ RALCHAOS 53302+/COLUMBIA (9,98 EQ/15.98) BACDAFUCUP 8 64 | 57 | 94 | 55 | SOUNDTRACK A 2 LAFACE 26006/ARISTA (10.98/15.98) BOOMERANG 1
@ 14 14 23 | 2PAC INTERSCOPE 92209/AG 9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z..... 4 67 61 41 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
PRIME MINISTER PETE NICE & DADDY RICH
14 11 10 ] BOSS RAL/CHAOS 52903+/COLUMBIA (9.98 EQ/15.98) BORN GANGSTAZ 3 66 0 | — 2 DEF JAM/RAL 53454 */COI UMBIA (9.98 FQ/15.98) DUST TO DusT 50
ARRESTED DEVELOPMENT A 3
AD] 19 | 21 | 36 | SOUNDTRACK A ® ARisTA 18699+ (10.98/15.98) THE BODYGUARD | 1 69 | B3 | 89 | CRRySALs p1oralrRals ontsod 3 YEARS 5MONTHS & 2 DAYS INTHE LIFEOF. .. | 3
16 | 16 | 16 | 36 | KENNY G A 5 ARISTA 18646 (10.98/15.98) BREATHLESS | 2 68 | 61 | 53 | 4 | C-BOAWOL71909.981398) GAS CHAMBER | 53
17 | 18 | 17 | 38 | SADE A2 Eepic53178(10.98 EV16.98) LOVE DELUXE 2 69 | B4 | 52 | 4 | D-SHOTscwo7150.981398 SHOT CALLA | 52
18 3] 12 ] 16 | H-TOWN @ Luke 126- 0.98/16.98) FEVER FOR DA FLAVOR 1 82 | 78 CHAKA DEMUS & PLIERS MANGO 9930~ (9.98/15.98) ALL SHE WROTE | 70
19 | 20 | 20 | 36 | SILKA KelA61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1 71 66 | 67 10 | CAMEO MERCURY 514824 (10.98 EQ/15.98) THE BEST OF CAMEO 44
20 | 21 | 18 5 | MC LYTE £IRST PRIORITY 92230/AG (1D.98/15.98) AIN'T NOOTHER | 16 12 | 73 | 69 | 29 | BIG BUB EASTWEST 92180/AG (9.98/15.98) COMIN' ATCHA | 30
13 65 7l 26 | PAPERBOY @ NEXT PLATEAU/FFRR 1012 (9.98/14.98) NINE YARDS 26
21 15 13 7 JOHNNY GILL MOTOWN 6355 (10.98/15.98) PROVOCATIVE 4
74 | 68 | 77 | 95 | CYPRESS HILL A RUFFHOUSE 47889+/COLUMBIA (9.98 EQ/15.98) CYPRESS HILL 4
22 17 15 18 | LEVERT @ ATLANTIC 82462/AG (10.98/15.98) FOR REAL THO' 5
75 79 66 23 | KAM STREET KNOWLEDGE/EASTWEST 92208/AG (9.98/15.98) NEVA AGAIN 18
@ 24 | 28 | 55 | BRIAN MCKNIGHT MERCURY 848605 (9.98 EQ/13.98) BRIAN MCKNIGHT 20
%5l n 8 7 161 75 | 9% 10 | VARIOUS ARTISTS FLAVA UNIT 53615%/EPIC (9.98 EQ/15.98) ROLL WIT THA FLAVA 2
NATALIE COLE ELEKTRA 61496 (10.98/16.98) TAKE A LOOK
@ K 1 71 64 5 B.B.KING MCA 10710 (10.98/15.98) BLUES SUMMIT 64
c 98/15.98 4
2] &) 16 INTROATCANIICE2s c3ici R/ iR IIRO ! 18 78 73 42 REDMAN @ RAL/CHAOS 52967 */COLUMBIA (9.98 EQ/15.98) WHUT? THEE ALBUM 5
AT r;RiZE::Teriézggsgtz;&16'98) U FAAA L 16 19|72 | 80 3 | BASS PATROL JOEY BOY 3009* (9.98/14.98) NOTHIN' BUT BASS | 72
OME
@ 3 3 17 PENDULUM 61415+/ELEKTRA (10.98/15.98) REREE UnJaelins . 80 63 62 5 BIZ MARKIE COLD CHILLIN' 45261 */WARNER BROS. (10.98/15.98) ALL SAMPLES CLEARED 43
28 22 22 6 LUKE LUKE 200~ (9.98/14.98) IN THE NUDE 8
g 81 77 76 37 | UNDERGROUND KINGZ 8IG TIME 41502/JIVE (9.98/13.98) TOO HARD TO SWALLOW 37
29 21 18 5 BELL BIV DEVOE MCA 10682 (10.98/15.98) HOOTIE MAC 6 82 83 70 % Fl’)E'rg;DAlﬁll.lEA gllhdAlNA'E/EEE}?TRA B [REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5
42 k4 10 | GURU CHRYSALIS 21998*/ERG (10.98/15.98) JAZZMATAZZ VOLUME 1 15 83 93 89 70 EN VOGUE A 2 EASTWEST 92121/AG (10 98/16.081 FUNKY DIVAS 1
| 26 | 4 5 YO-YO EASTWEST 92252/AG (10.98/15.98) YOU BETTER ASK SOMEBODY 21 84 | 85 | 93 12 | MARVIN SEASE JIvE 41512+ (9.98/13.98) THE HOUSEKEEPER 55
@ 33 32 18 | L.L COOL J @ DEF JAMRAL 53325*/COLUMBIA (10.98 EQ/16.98) 14 SHOTS TO THE DOME 1 85 94 87 | 114 | BOYZ Il MEN A 5 MOTOWN 6320 (9.98/13.98) COOLEYHIGHHARMONY 1
@ 34 | 48 5 VERTICAL HOLD A&M 0010 (9.98/13.98) A MATTER OF TIME 33 86 95 | — | 63 | SPICE 1 TRIAD 41481/JIVE (9.98/13.98) SPICE 1 14
34 29 21 19 | 95 SOUTH WRAP 8117/ICHIBAN (9.98/15.98) QUAD CITY KNOCK 20 87 90 | — 6 PIECES OF A DREAM MANHATTAN 81496/CAPITOL (9.98/15.98) IN FLIGHT 8l
35 | 30 | 26 | 20 | GETO BOYS @ RAP-A-LOT 57191+/PRIORITY (10.98/15.98) TILL DEATH DO US PART 1 88 | 81 | 65 | 55 | MEN AT LARGE EASTWEST 92159/AG (9.98/15.98) MEN AT LARGE | 24
NEWD | 1 | TAG TEAM LiFE 78000/BELLMARK (9.9814.98) WHOOMP! (THERE IT1S) | 36 89 | 87 [ 75 | 4 | ZIGGY MARIEY ANDTHE MELODY MAKERS JOY AND BLUES | 75
31 | 31 | 33 | 42 | CHANTE MOORE SiLAS 10605*/MCA (9.98/15.98) PRECIOUS | 20 90 | 74 | 74 | 24 | R.B.L. POSSE IN-A-MINUTE 8000 (9.98/14.98) A LESSON TO BE LEARNED | 60
8 | 41 43 | 85 | MICHAEL JACKSON A 5 EPIC 45400* (10.98 EQ/15.98) DANGEROUS 1 91 | 91 83 | 48 | AFTER 7 @ VIRGIN 86349 (9.98/13.98) TAKIN' MY TIME | 8
NEW ) 1 GEORGE HOWARD GRP 9724 (9.98/15.98) WHEN SUMMER COMES 39 92 86 88 7 THE COUP WILD PITCH 89047 */ERG (9.98/15.98) KILL MY LANDLORD 83
40 | 40 | 35 8 VARIOUS ARTISTS UPTOWN 10858+/MCA (10.98/15.98) UPTOWN MTV UNPLUGGED 17 NEW ) 1 BROTHA LYNCH HUNG BLACK MARKET 24 (6.98/9.98) 24 DEEP 93
NATALIE COLE A ©
41 36 42 3 SHA! A GASOLINE ALLEY 10762*/MCA (9.98/15.98) IF | EVER FALL IN LOVE 3 RE-ENTRY 68 | clEkTRA 61049 (13.98/16.98) UNFORGETTABLE 5
42 35 37 37 ICE CUBE A PRIORITY 57185* (10.98/15.98) THE PREDATOR 1 95 70 68 17 RODNEY O & JOE COOLEY PSYCHOTIC 51101* (9.98/15.98) F--K NEW YORK 50
43 | 37 | 44 3 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.98) SHOW ME LOVE | 37 96 | 89 | 9 5 ART PORTER VERVE FORECAST 517997 (9 98/13.98) STRAIGHT TO THE POINT 75
44 | 38 | 40 | 36 | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX | 19 97 | 100 | — | 46 | HOUSE OF PAIN @ TOMMY B0Y 1056 (10.98/16 98) HOUSE OF PAIN | 16
45 | 47 | 39 | 23 | REGINA BELLE coLumsia 48826 (10.98 FQ/15.98) PASSION | 13 98 | 80 | 82 | 10 | CONFUNK SHUN MERCURY 510275 (10.98 EQ/15.98) THE BEST OF CON FUNK SHUN | 43
46 | 43 | 38 | 12 | WALTER & SCOTTY CAPITOL 52958 (9.98/15.98) MY BROTHER'S KEEPER | 14 99 [ 88 | 84 ] 9 I&‘i’:gg:g:w"“ RAP-A-LOT 57 186/PRIORITY (9.98/15.98) PLAYERS CHOICE | 55
4 45 46 52 MARY J. BLIGE A ? UPTOWN 10681/MCA (9.98/15.98) WHAT'S THE 411? 1 @ RE-ENTRY 2 CAPITOL 97152 (13.98/19.98) SIMPLY THE BEST 9

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BP| Communications, and SeundScan, Inc.

RUFFHOUSE/COLUMBIA BUILD BUZZ ON CYPRESS HILL SET

(Continued from preceding page)

bel: 620,000 units), was preceded
in June by the gold single “Insane
In The Brain” b/w “When The Sh--
Goes Down.”

Except for the cut “I Ain’t Goin’
Out Like That,” which T-Ray su-
pervised, the album was produced
by Muggs. Texturally, it features
his typical arrangements of dusty
grooves, pounding beats, and stri-
dent noise. “It’s just darker,” says
B-Real. “That’s why we called it
‘Black Sunday.””

Conceptually, the album ex-
pounds on themes from the

group’s eponymously titled plati-
num debut, which is back on the
rise on The Billboard 200 and the
Hot R&B Albums charts. The
group introduced hip-hop audi-
ences to '90s psychedelia and pot-
laced musical style, while also rev-
eling in gun talk. On the new al-
bum, there are titles such as “a to
the k” and “Hand On The Glock.”
There also is “Legalize It” and “I
Wanna Get High.”

The label's campaign for expos-
ing Cypress Hill started early.
Ruffhouse/Columbia mailed out

streamers and posters announcing
the single and album a month be-
fore the single’s release date.
There was a label-hosted listening
party June 3 for retailers and the
music press at Sony Music Stu-
dio’s soundstage in New York.
“Everybody just came out,” says
Angela Thomas, Columbia’s VP of
artist development. And because
the prime supporters of the
group’s first work were DJs, spe-
cial, white-label vinyl advances of
“Insane In The Brain” were
mailed to mix-show jocks (as well

as key retail outlets) two weeks
prior to the single’s street date.
“We shipped 100,000 units of the
[regular] single,” says Eddie Bar-
etto, Columbia’s national retail
promotion manager. “It just kept
going.”

To stir support, the group com-
pleted phoners to independent re-
tailers and one-stops. “They were
so eager to maintain their conneec-
tion to the street level,” says Bar-
retto, “they reached out to every
store I requested them to.”

Because Cypress Hill was going

to be performing in Europe (with
Funkdoobiest and House Of Pain)
when the album dropped, Colum-
bia hosted press days for the
group way in advance of the re-
lease. Cypress Hill also appeared
in a TV spot (which ran on various
cable outlets), a number of radio
and video 1Ds, as well as the pro-

motional videoclip for “Insane.”
“Video has always been the
backbone of this band’s base,”
says Mark Ghuneim, director of
video promotion for Columbia.
(Continued on page 20)
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] TITLE (Publisher — Licensing Org.) Sheet Music Dist. ]
59 24/7 (600D LOVIN') (Big Herb's, BMI/Davone Ravone
Loe, BMI/Down Low, BMI)
71 40 DOG (WB, ASCAP/Third Stone From The Middle, ™
ASCAP/Swette Ya', ASCAP/Lowtex, ASCAP/Warner- . ) ) : !
c«wm.mmm ple of airplay ' Radio Track service. 63 R&B stations Compiled from a national sub-sample of POS (point of sale) equi R&B retail stores which report number
are elactronically monitored 24 hours a day 7 days a wuk Songs ranked gross impressions, computed by cross- Tameriane, BMi/Playfutl, BMI/G.Q. Romeo, BM1) of units sold to SoundScan, inc. This data is used in the Hot R&B rd‘:y chart.
referencing euct times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 2 ABC-123 (Trycep, BMI/Willesden, BMI/Ramal,
BMi/Cleveiand's Own, BMI) CPP 111
-z — = 20 ALRIGHT (So So Def, ASCAP/EMI April, ASCAP) WBM - =
'§ § z '§ 8 z 83 ALWAYS (Do it 4 Me, ASCAP) 5E|3 583
2|t |8 Tme 2|5 |E| e e e e RT3 HHEAR TS
& 3 % | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) WEBM/HL Z | S | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) Z 1 S| ¥ | ARTIST LABEL/DISTRIBUTING LABEL)
- 72 APHRODISIA (Avante Garde, ASCAP/New Perspective, GOTTA GET MINE
* % NO.1 * * (B 46 | 4 | BT ST PRIORITY/ATLANTIC) o O s Com ** NO.1 * B8135] 6 | REGRreD AP ICHIBAN)
'™ usic . Of America,
| h CHECK YO SELF
(D] 1|10 | A0 krownmca 2wesks st 1| |3 |38 | 8 | RBBONIN THE Sk B Gaine Ay, BN Camen pmararcs B (D46 | 2 | icbe Griormy 1 weskattia 1| (B39 7 | SRR OND e
mses, // aj, BMI/Ethyl,
2 | 3 |15 | SOMETHING'S GOIN' ON (@] 45 | 5 | INSANE IN THE BRAIN ASCAP) ) 2|1 (12| WHOOMP! (THERE IT 1S) 40 (37| 17 | PASSIN' ME BY
UNV (MAVERICK/SIRE/WARNER BROS.) CYPRESS HILL (RUFFHOUSE/COLUMBIA) 40 BACK SEAT (OF MY JEEP) /PINK COOKIES IN A T4 EAM (LIFE/BELLMARK) PHARCYDE (DELICIOUS)
31419 weak @D a4 |15 | WHoOT. THEREIT 1S PLASTIC BAG (Def Jam, ASCAP/LL Cool J, 339 | LATELY @D — | 1 | BOOM! SHAXE THE ROOM
SWV (RCA) SOUTH (WRAP/ICHIBAN) ASCAP/EMI April, ASCAP/Mariey Marl, ASCAP) WBM JODEC! (UPTOWN/MCA) JAZZY JEFF /FRESH PRINCE (JIVE)
4 | 2 |15 | THAT'S THE WAY LOVE GOES @) 52 | 11 TRULY SOMETHING SPECIAL 38 THE BONNIE AND CLYDE THEME/IBWIN' WIT MY 4 | 2 |17 | WHOOT, THERE IT IS @) 53| 3 THAT'S WHAT LITTLE GIRLS_.
JANET JACKSON (VIRGIN) AFTER 7 (VIRGIN) CREWIN' (Street Knowledge, ASCAP/Deep Technology, 95 SOUTH (WRAP/ICHIBAN) RAVEN-SYMONE (MCA)
SOMEBODY ELSE WILL ASCAP/Gangsta Boogie, ASCAP/WB, ASCAP) SLAM TS ON
5|53 m}.‘gl_gwﬂmmu) @ 84 0O'JAYS (EMI/ERG) 69 BOOM! SHAKE THE ROOM (Zomba, ASCAP/Jazzy Jeff 5|51 ONYX (RAL/CHAOS/COLUMBIA) 877 NAUGHTY BY NATURE (TOMMY BOY)
& Fresh Prince, ASCAP/House Jam, ASCAP/Forty :
NOTH SONG GIVE HIM A LOVE HE CAN FEEL . SOMETHING'S GOIN RUN TO YOU
(9|1 #om BR,&'%&" (?A'E%E/Amsm “\7n TENE WILLIAMS (PENDULUM/ELEKTRA) . :'::féx U%ASSECL:P(/WD;N:S':;\:?&N;/&":M. BMI) 6413 UNV (MAVER!CK/SIRE/WB?N Mie|s WHITNEY HOUSTON (ARISTA)
5 ngsta Boogie,
, TS ON g ALRIGHT SEEMS YOU'RE MUCH TO BUSY
76 [19] KNOmeiny BOOTS (8551 | 6 | NAUGHTY BY NATURE (TOMMY BOY) “ :ﬁ‘é‘m’s/:%t":fxm mg; ASCAP) WEM T 7|2 | RASIES rurrrouse coLumemy 5141[ 5 | Fermear HoLb aaan
8 |7 | 3 | RIGHT HERE (HUMAN NATURE) __| 1 | FOR THE COOL IN YOU A1 CHIEF ROCKA (LOTUG, ASCAP/Marley Marl, 8 | 8 |15 | CRY NO MORE 56| 3 [ iLLYOU BE THERE
SWY (RCA) @ BABVF&(EPIC) ASCAP/EM April, ASCAP/Ghetto Man, ASCAP) WEM Il D EXTREME (GASOUNE ALLEY/MCA) @ MICHAEL JACKSON (MJJ/EPIC)
IF LAID BACK GIRL 6 CRY NO MORE (Il D Extreme, ASCAP/MCA, ASCAP, IF 47 | 42 | 14 | SIX FEET DEEP
(D} 12| 7 | Janer sackson (VIRGIN) (A1) 56 | 2 | Maze FEAT. FRANKIE BEVERLY (WB) 8 DAY BY DAY (V§B, ASCA;;OW /B/0 mﬁ".ctéc” /U,Z“ (8122 | 2 | Janer sackson (VIRGIN) . GETO BOYS (RAP-A-LOT/PRIORITY)
(G0 14 | 15 | CRY NO MORE 48 (40| 9 | DO DA WHAT 4, ASCAP/Hee Bee Dooinit, ASCAP) WBM 10] 6 | 14 | WEAK @) — | 1 | MEGA MEDLEY
1D EXTREME (GASOLINE ALLEY/MCA) 1 OF THE GIRLS (EASTWEST) 34 DAZZEY DUKS (Gigito Chez, BMI/Alvert, BM!/Tee Girl, SWV (RCA) ZAPP & ROGER (REPRISE)
P LITTLE MIRACLES BMI/Shakin’ Baker, BMI) 1 GET AROUND THE FLOOR
D17 s %(LIIFUACE/EPIC SOUNDTRAX) bl B R LUTHER VANDROSS (EPIC) 44 DO DA WHAT (Trycep, BMI/Willesden, AD 14| 7 2PAC (INTERSCOPE/ATLANTIC) e JOHNNY GILL (MOTOWN)
BMI/Cleveland’s Own, BMI/Metered, ASCAP) CPP
CONTRO DAZZEY DUKS IF | HAD NO LOO EME FROM “COPS
(D) 13 | 25 ‘é?xsfxzwg._gn'ﬁ” S0 49|22 | DA (TMR/BELLMARK) 3 DRE DAY (SonynT' lllul?u ADSgA(:) :yldm —— 2/138 TONY! TONE TONE! (IIING/MERCURY) i iNNER CIRCLE (BIG BEAT/ATLANTIC) i
EVERY LITTLE abydon, ASCAP/
THE FLOOR ; DAZZEY DUKS IT WAS A GOOD DAY
1310 8 | 1A e/ MERCURY) S1IAL 113 | Y Gtk (voTowny a‘;f;'}:::;”g&ﬁ'“"" A?ﬁ::,ﬂmb‘\s%t/ Isaya 1319 | 39 | DR baLLMARK) SLIAS 122 | T ek (PoRTY)
r / so‘ y 0 7/ Yy 0
14 |11 |16 | SHOW ME LOVE 542 NIVERSARY ASCAP) CPP/WBM/HL 14 |10 11 | DRE DAY 52 |44 17 | WORKIT
ROBIN S. (BIG BEAT) @ TONY! TON# TONE! (WING/MERCURY) 51 THE FLOOR (Flyte Tyme, ASCAP) WBM DR. DRE (DEATH ROW/INTERSCOPE) LUKE (LUKE)
15 | 15 | 14 | SEEMS YOU'RE MUCH TOO BUSY 53| 53 | 9 | |LIKEIT 62 FOR THE COOL IN YOU (Sony Songs, BMI/Ecaf, 15|12 | 6 | ANOTHER SAD LOVE SONG 53150 | 7 | UNCONDITIONAL LOVE
VERTICAL HOLD (A&M) JOMANDA (BIG BEAT/ATLANTIC) BMI /Bme. BMI/Warer-Tamerlane, BMI) TONI BRAXTON (LAFACE/ARISTA) HIFIVE (JIVE)
SOMETHING IN YOUR EVES 17 GET IT UP (Tionna, ASCAP) WBM RUFFNECK '™ IN LUV
D[ 20 (19 | jnoe @nT/reprse) DI 64 | 3 | Bel av pevoe vea) 3 GIMME (P-Blast, ASCAP/Zomba, ASCAP/Soda Face, 20 | 7 | MCLYTE (FIRST PRIORITY/ATLANTIC) (G| 70 | 2 | 10e owercurn
ABC- GIMME ASCAP) CPP KNOCKIN' DA BOO GIRL, I'VE BEEN HURT
17818 LEVER}[Z(EW.C) @ 5519 CHERYL "PEPSII” RILEY (REPRISE) 70 GIVE HIM A LOVE HE CAN FEEL (Four Feathers, 7iugn H-TOWN (LUXE) Les % |51 13 SNgWL‘(EASTWEST/AG)
BMI/Last Sound, ASCAP/Third Coast, ASCAP)
SAY IT ISN'T OVER ME LOVE LET ME BE THE ONE
1818120 ILNETLOM(Eﬁ'EJTHICE — R FIVE XI (RCA) L] ﬁgso?&wm(ﬁzg}gﬁ/tnmm. L ROBIN S. (BIG BEAT/ATLANTIC) Rl INTRO (ATLANTIC)
RUN TO YOU 7 Al RIGHT FLOW JOE
0 21| 4 | TSFORYOU 571487 |RUNTOYOU  cosia 68 GOTTA GET MINE (Power Artist, BMI/Nuthouse, 7|2 | MG (5D1— | 1 | faT Jot reLaT
::TJEF(:.:ME WANT U BAC ( ) e i el ) ONE(RLTS)T CRY 58 |49 | 27 | NUTHIN' BUTVA'T"Y()E" THANG
Il SILK (KEIA/ELEKTRA) (B[ 58 | 4 | Me2u Rehy wﬂm) , BMI/ pe Pear, BMI/Warner. (20| 24 | 7 | BRIAN MCKNIGHT (MERCURY) DR. DRE (DEATH ROW,
SLAM 59 [57 | 7 | | WANNA HOLD ON TO YOU 64 HEY THERE PRETTY LADY (New Perspective, ASCAP BACK SEAT (OF MY JEEP MY CUTIE
(ZD) 22 | 12 | Ghvx aL/cHADS /COLUMBIAY MICA PARIS (SLAND/PLG) S5 | DON'T WANNA FIGHT (c,f,;s:ﬁs, SCAP/Bil, VLR | S e R cotumey 3958 | 6 | WeGoonerrecT ey
WHOOMP! (THERE IT | IN MY NATURE BMI/Ensign, BMI) CPP VERY SPECIAL 60 (55 | 10 | BY THE TIME THIS NIGHT IS OVER
2|16 | 11 | Y 63 | 7 | NUTTIN'NYCE (POCKETOWN) 9 IF | HAD NO LOOT (Ghatti, ASCAP/Gangsta Boogie, Z| 21| 3 | B OADDY KANE (COLD CHILLIN'/REPRISE) G/PEABO BRYSON (ARISTA)
, THE BONNIE AND CLYDE THEME ASCAP/WB, ASCAP/Street Knowledge, ABC-123 IN MY NATURE
B 24|31 | (M SOINTOYOU 66| 4 | vovoEasTWE ASCAP/Potygram int'l, ASCAP/Tony Toni Tone, B 161 BREE o (6D — | 1 NYCE (POCKETOWN/JIVE)
3 ASCAP/LA. Jay, ASCAP/Bigwill) HL/CPP/WBM
NCONDITIONAL LOVE PASSIN' ME av N IT'S FOR YOU
(B 10| O oA B |30 | 1 | O AREYDE (DELICIOUS VINYL) 10 F Blck o BHI e ASCAR et 20|18 5 | INSANE IN THE BRAIN cormany | (81— | 1 | SiRnict tmotowny
ASCAP/Stone Agate, BMI) WBM/CPP
AY BY DAY YDE/! g IF | COULD
5 | B A v er il o AT 2 Lﬁﬂnﬂ"&’ rfg LSJT&;"Q/WM" P () 26 | 11 | RNE ARG YOE/IBWIN 6357 | 2 | B RYete couumew
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(26) 27 | 12 g':ﬂ(woﬂ%‘gﬁﬂ,m) (B 75 | 2 | SANET sackson (viraimy - mk: o mt:':g'c::,‘)'é:’, HL BMI) G JANEFJsAcxs%N (VIRGIN) G162 4 | O e (EASTWEST)
Dl 33 | 4 | TMINLUY 65 (6019 | wHOISIT 35 I'M IN LUV ().Dibbs, BMI/Ahunit And Fifth Street, 27|23 | 7 | CHIEF ROCKA 65 [ 52 | 17 | DEEPER
JOE (MERCURY) MICHAEL JACKSON (EPIC) BMI/Teddy Denslow, BMI) LORDS OF UNDERGROUND (PENDULUM) BOSS (RAL/CHAOS/COLUMBIA)Y
ONE LAST CRY WHERE ARE YOU NOW 42 I'M SO INTO YOU (Bam Jams, BMI/Warner- LET ME ROLL OOH, WATCHA GONNA DO
B | 25 | 0 | O NG (MERCURY) (GE)| 67 | 3 | JANET JACKSON (VRGIN) Tameriane, BM1/Interscope Pearl, BMI) WM (@] 31 | 5 | scarrACE RAPALOT/PRIORITY) — |1 | ruNBMC. PrROFILE)
(234 | 7 | LGET AROUND 67 [59 | 13 | UM UM GOOD 52 IN MY NATURE (Pocketown, ASCAP/Zomba, ASCAP) 29|25 | 7 | LOSE CONTROL/GIRL U FOR ME 67 [ 60 | 18 | EVERY LITTLE THING U DO
2PAC (INTERSCOPE/ATLANTIC) MEN AT LARGE (EASTWEST) CPP SILK (KEIA/ELEKTRA) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
36 INSANE IN THE BRAIN (Cypress Funky, ASCAP/Soul
VERY 1AL CHIEF ROCKA \ WOM, RECIPE
(3032 | 6 | YERASTFCIA (COLD CHILLIN'/REPRISE) 68|65 | 3 | 3RS oF UNDERGROUND (PENDULUM) 2 :_\rsswgsn ﬁuCAP/MCA. ASCAP/B:RG.“AAS:)AQ L |20 %(@m’r’e‘smm 68|61 3 | Bt (RAL/CHAOS/COLUMBIA)
F (FROM THE METE hanice 4
IPE !
D% |5 | B @17 |3 | O o omoscoumen U At o, pecaF o .| ||| 4| e Sl Gl K B
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32 {26 | 21 | EVERY LITTLE THING U DO 70 | 62 | 7 | YOU DON'T HAVE TO WORRY 43 IT'S ON (T-Boy, ASCAP/Naughty, ASCAP/Elgy, BMI) 32|33 | 4 | SOMEBODY ELSE 70 | 59 | 18 | TELLIN’ ME STORIES
CHRISTOPHER WILLIAMS (UPTOWN/MCA) o BEBEL'!‘G:'L(:PYTEO:N MCA) 46 | WANNA HOLD ON TO YOU (Gratitude Sky, Q' JAYS (EMI/ERG) BIG MC(E:STAW':ST)
DRE DAY ASCAP, Chappell, PRS/Unichappell, BMI LICK U UP _ PROTECT YA NECK
3330 | M | B oRe (oeATH ROW/NTERSCOPE) @D| 74 | 2 | swoom anT v " xuocxllz'a Wnoots (Pac ,a/,::.":m%f’-,, ) 36 | 2 | HTowN (uke) W, 2 | WU-TANG CLAN (LOUD/RCA)
35| 5 | CHECK YO SELF 72|70 | 2 | GOOD LOVER BMI/Troutman, BMI) WBM 34|34 | 8 | | DONT WANT TO FIGHT 72 | 64 | 28 | rM S0 INTO YOU
ICE CUBE (PRIORITY) D-INFLUENCE (EASTWEST) 53 LAID BACK GIRL (Amazement, BMI) TINA TURNER (VIRGIN) SWV (RCA)
3528 | 4 | ALRIGHT (73| — | 1 | THERE' No LIVING WiTHOUT YoU 2 LATELY (Jobete, ASCAP/Black Bull, ASCAP) CPP ag | 7 | WHAT'S UP DOC? (CAN WE ROCK 73|65) 5 | |LUKEMT
KRIS KROSS (RUFFHOUSE/COLUMBIA) WILL DOWNING (MERCURY) 24 LET ME BE THE ONE (Frabensha, ASCAP/MCA, FU-SCHNICKENS /! ILLE O'NEAL (J JOMANDA (BIG BEAT/ATLANTIC)
APHRODISIA ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone, Y GIMME
(3 42 | 4 | swv (reay (6912 ALEXANDER O'NEAL (TABU/A&M) % &STCA”éWaW B?&hé ASCAP)A‘;I:M Ll gHAABI(GmASOYgEu 'A?LEY/MCA) @D —| 1 | Gwervi pepsi RILEY (REPRISE)
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(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BP Communications. 60 LITTLE MIRACLES (ﬁm EVERY D'AY) (EMI April, (O singles with increasing sales. © 1993, Billboard/BP! Communications and SoundScan, Inc.
ASCAP/Uncle Ronnie's, ASCAP/MCA, ASCAP,/Thriller
HOT R&E RECURRENT AIRPLAY el —
5 LOSE CONTROL/GIRL U FOR ME (Keith Sweat, 47 SAY IT ISN'T OVER (EM! Blackwood, BMI/Money In 63 THAT'S WHAT LITTLE GIRLS ARE MADE OF (Back To
1|2 |4 | DONT WALK AWAY 12 | 15 | GET AWAY BMI/E/A, BMI/WB, BMI/Saints Alive, BMI/EMI The Bank, BMI/Todski, BMI/Gotta Pay The Rent, The Ghetto, ASCAP/Swing Mob, BMI)
JADE (GIANT/REPRISE) BOBBY BROWN (MCA) . E:vc:‘;a?u:'r‘rl)(a:"mm O BM1) 79 THERE'S NO LIVING WITHOUT YOU (Peer, BMI/Bad
/Mess, Ni pone, 21 SEEMS YOU'RE MUCH TOO BUSY (Music Corp. Of Mofo, BMI/Irving, BMI)
DEDICATED WEET THING g
2[1)39 R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 1518113 amv ). BUGE (UPTOWN/MCA) ASCAP/Stone Jam, ASCAP/MCA, ASCAP) WBM America, BMi/Baby Diamond, ASCAP/Colgems-EM), 49 TRULY SOMETHING SPECIAL (Kear, BMi/Saba Seven,
3|3 11| COMFORTER 16115 | 30 | REAL LOVE 76 MEGA MEDLEY (Troutman, BMI/Saja, BMI/Rubber ASCAP/Mantronik International, ASCAP) BMI/Sony Songs, BMI)
SHAI (GASOLINE ALLEY/MCA) MARY ). BLIGE (UPTOWN/MCA) Band, BMI/Stone Agate, BMI) ) 16 SHOW ME LOVE (Song-A-Tron, BMI/Champion, BMI) 67 UM UM GOOD (Trycep, BMI/Willesden, BMI/Ramal,
82 MY CUTIE (Tadej, ASCAP/Zomba, ASCAP/Donril, 78 SIX FEET DEEP (N-The Water, ASCAP/Jobate, BMI/Cleveland's Own, BM1) CPP
Al B P 17|16 |2 | A Gy NS ASCAR)ICT ASCAP/Straight Cash, BMI/EMI Blackwood, BMI) 78 UNCONDITIONAL LOVE (FROM MENACE Il SOCIETY)
19 :g& lPAST CRY (BP':-)A:‘L?*P/WS Have Lunch, CPP/WBM (Zomba, ASCAP/Art & Rhythm, ASCAP) CPP
§ | 7 |10 | HIP HOP HOORAY 18 |22 | 4 | TELLIN' ME STORIES /Rejoice, BMI 12 SLAM (JMJ, ASCAP/Chyskillz Muzik, ASCAP/Harris 29 VERY SPECIAL (AZ, ASCAP, Chilin’, ASCAP/WB,
NAUGHTY BY NATURE (TOMMY BOY) BIG BUB (EASTWEST) 26 ONE WOMAN (Gradington, ASCAP/MCA, Onyx, A(scAp/[m April, ASCAP) WBM ASCAP/At Hom: ASCAP/Jef/(f:i? AS(;A;) WBM ™
6| 6|5 | ITSALRIGHT 19 | 20 | 21 | RUMP SHAKER ASCAP/Ronnie Onyx, BMI) SOMEBODY ELSE WILL (Trycep, BMI/Willesden, 56 WANT U BACK (Louis St, BMI)
CHANTE MOORE (SILAS/MCA) WRECKX-N-EFFECT (MCA) 36 OOH, WHATCHA GONNA DO (Protoons, ASCAP/Rush BMI/Ramal, BMI/WE, BMI) CPP 1 WEAK (Bam Jams, BM|/Interscope Peari,
7 |14 |15 | rREMINISCE 20 |— {17 | HAPPY DAYS Groove, ASCAP/Shocklee, BMI) 71 SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf, BMI/Wamer-Tameriane, BMI) WBM
MARY J. BLIGE (UPTOWN/MCA) SILK (KEIA/ELEKTRA) 54 ;;SI%':;;EA:’V kiB:'t‘jt;nlv&Iy;.M BMI/EMI Blackwood, BMI) S8 WHAT'S UP DOC? (CAN WE ROCK) (Witlesden,
EVERY WOM. 600D ] 3 SOMETHING'S GOIN' ON (Undercurrent, BMI/CPMK, BMI/Zomba, ASCAP/Scratch "N’ Source,
8 11013 ] IM EVE D-DOUSTONA(NARGTA) D)8 Esgukgekcmmrwl))" n Eg\’: /g;: Jam‘)\l’/nc& ASCAP/EMI Apil, ASCAP/Maverick, ASCAP/Nomad-Noman, ASCAP/Chrysalis, ASCAP) CPP
na, BMi/Wamner-Tameriane, BM|/Audible Arts, BMI/WB, 4 WHOOMP! (THERE IT IS) (Alvert, BMI)
9| 4|6 | O O  EASTWESD | 23| 2 | RO R YNT (CHRYSALS) 8  RIGHT HERE (HUMAN NATURE) /DOWNTOWN ASCAP) WBM 13 WHOOT, THERE IT IS (Jamie, BMI/Koks, Moke &
21515 | *1conn 2 a2 oy m"/;Ja;"mn;hm/n‘a';uml/Jm ;:h': 75 STICKS AND STONES (Rojo Grande, ASCAP/Jasmin Noke, BM1)
m Jams, \ n Bettis, Tyler, ASCAP/Ninatom, BM)/Paul Minor, BMI) 6 WILL YOU BE THERE (FROM FREE WILLY) (Mijac,
REGINA BELLE (COLUMBIA) PARERSON(NEXTIRATEAUVEERR/BLE) ASCAP/WB, ASCAP/Playfull, BMI/GG Loves Music, 61 STREINT UP MENACE (FROM MENACE Il SOCIETY) BMI,/Wamer-Tameriane, BMI) WBM
11919 NUTHIN' BUT A “G” THANG 24 | — | 10 | IF 1 EVER FALL IN LOVE BMI) WBM . (Driveby, BMI/New Line, BMI) 83  WORK IT OUT (Pac-Jam, BMI) WBM
DR. DRE (DEATH ROW/INTERSCOPE) SHAI (GASOLINE ALLEY/MCA) F4 :USCF::ECK (l!r?ok&'{‘nmiaﬁ&‘ Aﬁfg:aog Bl“l:iul/:m 81 TEDDY BEAR (Micon, ASCAP/AACI, ASCAP) 74 YOU BEEN PLAYED (Zomba, ASCAP/Teaspoon, BMI)
KISS OF LIFE HERE WE GO AGAIN! /Smokin ime, 15 THAT'S THE WAY LOVE GOES (Black Ice, BMI/Flyte cpp
211317 | B3 oo B\ 1718 | BT capTon April, ASCAP/Abdur Rahman, ASCAP/Music Corp. Of Tyme, ASCAP) WEM
B . America, BMI) WBM 57 THAT'S THE WAY LOVE IS (Zomba, ASCAP/Donril
which ha Hot R& . Y 3
B0 7 | N YT arisTay ;:m;’:;g:mw .m"..;J"l’:‘w"" e to?) so. 37 RUNTO YOU (FROM THE BODYGUARD) (Music City, ASCAP/Micon, ASCAP/EMI April, ASCAP/Abdur
ASCAP/Nelana, BMI/PSO, ASCAP/Candielight, ASCAP) Rahman, ASCAP/Bobby Brown, ASCAP/MCA, ASCAP)
18 BILLBOARD AUGUST 7, 1993

wwWwW americanradiohistorv com


www.americanradiohistory.com

Dance

ARTISTS &

MUSIC

Oval Emotion Reaches Out; Under Shey’s Spell

DISC’N’THAT: Sometimes, the
most satisfying and exciting albums
hit you when you’re not looking.
Though we have always subscribed
to house-rooted musings of Toronto
duo Oval Emotion, we never ex-
pected them to construet a collection
with the rich range and depth of
“Reach Out,” its full-length debut on
Hi-Bias/BMG Canada.

Front woman Cissy Goodridge
has a smoky alto delivery that is
quite comfy within slinky, string-
padded twirlers like “Do It” and “Go
Go.” Also, she cleanly takes on more
challenging fare like the jazzy “Miss-
ing You,” and “Gimme That Love,” a
soft and soulful ballad on which she
tips her chapeau to Lisa Stansfield.

Goodridge’s cohort Kenny Moran
and producer Nick Fiorucci are the
studio brains behind the project, con-
cocting arrangements that are
wisely beat-savvy, but also are
punchy and nicely structured. It
does not hurt that they are working
with songs as good as those featured
here.

The campaign supporting “Reach
Out” is aided by the 12-inch single
“Don’t Make Me Wait,” a festive,
retro-minded ditty that has been re-
vamped by a slew of Canada’s lead-
ing remixers, including Derek Brin
and Mark Ryan. In all, this is a proj-
ect with the potential to be one of the
surprise hits of the year. Stateside
majors, start dialing.

Speaking of surprises, how pleas-
ant it is to discover that long-dor-
mant dance trio Imagination has re-
grouped and is gliding into current
club trends with “The Fascination Of
The Physical,” a fine new album on
Switzerland’s Blue Martin Rec-
ords.

The late-'80s heroes of the under-
ground strive to lyrically examine
the connection between sex and spir-
ituality—and the various roles that
romance plays on both ends of the
spectrum.

Lee John’s reedy falsetto is in
good shape, though it’s actually his
lower register that makes seductive
jams like the single-worthy “Work”
and “I Like It” interesting. The
breaks in his voice (and all of the ac-
companying groans and whispering)
cut through the beat with convincing
passion.

The production, handled mostly by
the trio, is, for the most part, consis-
tent and plugged into what is filling
dancefloors right now. We do feel,
however, that tougher remixes will
be in order if (or make that when)
the album finds its way to U.S.
shores. It is important to note that
this set does carefully temper its
house beats with shades of funk and
classie soul—which should only help
generate label interest here.

BEATS IN MOTION: Producer/
composer Frederick Jorio’s lovely
and sadly underappreciated Lectro-
luv singles series continues with the
warm and romantic “If We Try”
(EightBall, New York). Once again,
he starts with an easy-paced house
beat, and covers it with thick layers

Luv 4 Robin. Big Beat/Atlantic diva-
on-the-rise Robin S. recently took to
the stage at New York’s Webster Hall
to sing several tunes from her debut
album, “Show Me Love.” Among the
tracks she performed were the set’s
title cut, a recent No. 1 on Billboard’s
Club Play chart, and her new single,
“Luv 4 Luv,” which is quickly garnering
support from club DJs and pop radio
DJs throughout the U.S. Robin is
trekking across America on a concert
and promotional tour. (Photo: Tina
Paul)

of dreamy, jazz-inflected keyboards.
Joi Cardwell provides a mature and
somewhat pensive vocal character to
the track. The song itself works on
the strength of its more fully devel-
oped, traditional structure.

“If We Try” is one of two new se-
lections to be featured on the long-
promised Lectroluv remix album.
The set is due later this summer, and
will have fresh versions of past sin-
gles. Producers on board include
Junior Vasquez and Louie “Balo”
Guzman.

It’s been a while since DJ Pierre
served the minions something to sink
their teeth into. Operating under the
name Phuture Scope, he hangs on
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

an unusually alternative tip with
“Plastic” (Emotive, New York).
Kicking a hearty, rolling break-beat
for foundation, he indulges in coarse,
Euro-flavored keyboards that have a
surprisingly computer/rave under-
current. The unifying thread is a
subtle, sturdy bassline that gives the
icy-cool track a splash of soul. Clock-
ing in at more than 13 minutes,
there’s plenty of room to mix in and
out of this jam at whim. Get with it.

Chummy diva Shey Alexander
dishes out a stylish dose of street
sass and attitude on “You Put A
Spell On Me” (House’'n’Effect, Chi-
cago), a smooth jam produced by the
4 On The Floor dudes. The track
has a dark, piano-driven house ar-
rangement that often hearkens back
to old-school Chicago dance music.
Shey wraps her limited but pleasing
voice around a “Gypsy Woman”-like
refrain, and a playful nick of the hook
from “Love Hangover” by Diana
Ross—both of which have the poten-
tial to seep into punters’ brains upon
impact. If we have any quibble, it is
with the fact that Alexander’s voice
is sometimes pushed too far back in
the mix. Regardless, a highly note-
worthy entry.

Producer Blaze is in top form on
“It Works For Me” (King Street
Sounds), a good introduction to the
crisp and engaging style of singer
Sabrynaah Pope. She manages to
be assertive without breaking open a
lung. In fact, she seems to slam-dunk
her point without ever breaking a
sweat—what a refreshing change of
pace! Meanwhile, Blaze and remixer
Victor Simonelli lay a fast, chunky
groove that is tailor-made for peak-
hour programs. Added pleasure is
derived from the anthemic lyries,
which promote self-esteem and the
power of positive beliefs. It is a thor-
oughly uplifting affair that should
not be missed.

Newcomer Mike Walsh tries to
raise a few eyebrows a la LaTour
with his sharply jaded and chatty
“Had It, Done It, Been There, Did
That” (Modus Operandi, New
York). Amid a melange of spine-
crawling raw beats and flashes of
Cerrone-styled synths, he discusses
an assortment of allegedly cool and
hip that any self-respecting club den-
izen would aspire to. His deep, bari-
tone speaking voice is the perfect
complement to track’s spare setting.
Four excellent versions of the cut are
provided for easy programming.
Pick one.

The hi-NRG cover war just never
seems to end. Though we are longing
for the day when original material
will prevail in this community, we
will tip our hat to those who at least
handle reinterpretations with imagi-
nation. Durable chanteuse Linda
Imperial takes on Oleta Adams’
“Get Here” with an appropriate
amount of peari-clutching drama.
She sings like a dream, and her vocal
is adorned with a rumbling, disco-
conscious flurry of strings and choral
backing, created by Imperial with
Ernest Kohl and David Frielberg.
Strictly for the NRG purist.

by Larry Flick

Disco-era dynamo Freddie James
aims for a house-focused career re-
vival with the cute’n’catehy “I Can't
Get Enough” (Monogram, Toronto).
The venerable Tony Greene proves
he still has a production trick or two
up his sleeve, draping James with
layers of grand piano lines, slick
synth/strings, and a hard bassline.
Five varied mixes play on a number
of the cut’s stronger aspects, most
notably its sing-along hook, and
James’ throaty performance.

By the by, Monogram is banking
on disco nostalgia further by inking
a deal with France Joli. No word on
when new music will drop, though it
has been confirmed that Greene
(who created the Joli classic “Come
To Me,” among others) will be on
hand to produce.

TID-BEATS: Mariah Carey re-
turns to clubland later this month
with David Morales’ dance interpre-
tation of her new single, “Dream-
lover.” The tune is featured on her
upcoming Columbia set, “Music
Box” ... Belter-on-the-rise Butch
Quick easily should build upon the
momentum started by his fab
Strictly Rhythm debut, “Higher,”
with the potent “Pressure.” The
track, produced by Lenny Fontana
and Michael Paternostro, is due in
early autumn ... deConstruction
has issued the second edition in its

sucecessful “Full On” compilation se-
ries. Once again, the double-CD/cas-
sette set packs 17 hard-to-find house
and rave cuts from indies throughout
the U.K. and Europe. Among the
tastier treats are “All Funked Up”
by Mother, from Birmingham’s
Bosting Records, and “Com-
pounded” by Edge #1, from the
small-but-groovy Edge Records. We
hear that RCA in the U.S. will re-
lease the album here, with a few ad-
ditions and subtractions . . . Kudos to
the folks at Positiva Records in the
U.K. not only for licensing the genius
“Critical” by Wall Of Sound Fea-
turing Gerald Lethan (EightBall),
but also for having the bravery and
vision to sidestep the urbar/R&B
trap in its new mixes. Although we
agree that the song is accessible to
radio-friendly jack-swing beats, the
trance and quasi-rave versions by
Solitaire Gee and Power Circle are
an unexpected, and truly inspired
gem. Essential for any fan of the
original with an open mind ... So
much for rave being the rebel ery of
dance musie. The long-rambunctious
club subgenre has scaled to new
heights of commercial acceptance.
First, there is “Cyberstorm,” a film
described as a “techno music love
story for the ’90s.” It stars Chris-
tina Applegate and James Mar-
shall. Acts already plucked for the
soundtrack include Fierce Ruling
Diva, U96, and Moses On Acid.
Even deeper is the recent rave story-
line on ABC-TV’s “General Hospi-
tal.” Not only were viewers treated
to a faux rave, replete with familiar
techno riffs, but they also saw the
show’s popular ingenue Cari Shayne
(“Karen”) accidentally take ecstasy!
We are still gagging on that one!

AMSTERDAM—Dutch company
Nanada Musie, the leading indie
music publisher in Benelux, has
inked a longterm deal with U.S.
producer and club DJ Lenny Dee.
Dee also owns two New York-
based labels, Industrial Strength
and Industrial Trance.

The agreement, which was ini-
tiated by Nanada managing direc-
tor Jochem Gerrius, was struck at
the recent European Dance Music
Convention in Amsterdam. The
deal includes all of Dee’s previous
copyrights, as well as future com-
positions. His catalog currently
has more than 100 popular club ti-
tles.

Gerrius says Dee’s musie will be
used primarily for compilations re-
leased in European territories.
The first joint venture between
Nanada and Dee will be “The
Blood Of An English Muffin,” a

Dutch Indie Inks Dee
To Longterm Pub Deal

rave/house jam recorded by U.S.
act English Muffin. The track will
be featured on the forthcoming Ar-
cade techno CD “Thunderstorm.”
Other acts on the album include
Ramirez from Italy and Speed-
freak from Germany.

English Muffin previously has
been heard on Industrial Strength.
Among the other acts on the label
are DX-13, Tranzformer, and Cy-
beria.

Dee will continue to produce
music for acts on other labels. He
also has recorded for R&B Rec-
ords in Belgium, and has collabo-
rated with U.K. house act Caspar
Pound for England’s Rising High
Records. Dee’s biggest hit to date
is “Just As Long As I Got You,”
which he recorded five years ago
with Frankie Bones for the now-
defunct Nu Groove Records.

WILLEM HOOS
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wE x| 2 2 OF DANCE CLUB PLAYLISTS. wEloxle 2 = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
2Ul2ow |23 || TITLE ARTIST Tul2uw|28|%$| TITLE ARTIST
=3 5 2l | FO LABEL & NUMBER/DISTRIBUTING LABEL = 5 2 |lag 20 LABEL & NUMBER/DiSTRIBUTING LABEL
* xx NO. 1 * & % *xxx NO. 1 x x %
3 5 9 | SHINE CoLUMBIA 74348 1 week at No. 1 MIDI RAIN (D] 3 4 10 | SLAM (M) (T) (X) JMICHAOS 74882/COLUMBIA 1 week ot No. | & ONYX
2 1 2 9 | BAD MOOD $BK 19782/ERG LONNIE GORDON ! 4 6 6 | CAN'T GET ENOUGH OF YOUR LOVE (M) (T) (X) ARISTA 1-2583 @ TAYLOR DAYNE
3 2 3 10 | TUBALE (EXTASY) ANGEL EYES 5411 WARNING 3 1 2 8 DRE DAY (M) (T) DEATH ROW 53829/INTERSCOPE @ DR. DRE
@] 7 15 5 | CAN YOU FORGIVE HER? EM: 56279/€RG i & PET SHOP BOYS 4 2 1 8 | PLASTIC DREAMS (1) (x) EPIC 74992 ® JAYDEE
5] s 9 6 | CAN'T GET ENOUGH OF YOUR LOVE ARISTA 1-2583 @ TAYLOR DAYNE 5] 6 8 6 | IT'S ON (M) (T) (X) TOMMY BOY 569 ® NAUGHTY BY NATURE
6 4 6 8 | VOICE OF FREEDOM COLUMBIA 74943 @ FREEDOM WILLIAMS | (6)] 9 | 20 | 3 | GET T UP (FROM "POETIC JUSTICE") ) ) Epic 77073 - ®TLC
@ 12 2] 4 GIMME LUV (EENIE MEENIE...) MERCURY 862 327 © DAVID MORALES & THE BAD YARD CLUB @ 10 16 4 INSANE IN THE BRAIN (M) (T} (X) RUFFHOUSE 77019/COLUMBIA © CYPRESS HILL
11 16 6 HUMAN BEHAVIOUR ELEKTRA 66299 @ BJORK 8 5 J 9 U R THE BEST THING (1) (X} SIRE/GIANT 40853/WARNER BROS. @ D:REAM
(81 18 | 18 | 6 | KILLER/PAPA WAS A ROLLIN' STONE HoLLYWO0OD 66289/ELEKTRA # GEORGE MICHAEL 89 [ 8 | 9 | 10 | WHOOMP! (THERE IT IS) (M)(T) (X) LIFE 79001/BELLMARK @ TAG TEAM
10 | 10 { 7 | 10 | URTHEBEST THING SIRE/GIANT 20853/WARNER BROS. ® D:REAM 13 | 18 | 6 | HAPPYm wx RCA62568 @ LEGACY OF SOUND FEATURING MEJA
11 6 8 8 STAND ABOVE ME VIRGIN 12668 ®OMD. 1 12 12 8 | WILL CATCH U (T) EPIC 74968 @ NOKKO
A2)] 18 | 19 | 7 | TRIBAL DANCE rapikaL 12423cRITIUE @ 2 UNLIMITED AD] 15 [ 19 [ 6 | 1uKe i mmosesear 0120 & JOMANDA
13 | 8 1 | 10 | BACK TO MY ROOTS TOMMY BOY 565 ] # RUPAUL *xAHOT SHOT DEBUT A% %
14 9 4 10 | BOY POP SIRE 40806/WARNER BROS. ) ©® BOOK OF LOVE (13| NEWD 1 IF (T) (X) VIRGIN 12675 & JANET JACKSON
5] 20 [ 26 | 5 | LooKGOOD recamvry 116 SLORNNYAR 14 | 14 | 15 | 11 | WHOOT, THERE IT IS (M) (T) WRA® O150/CHIBAN ® 95 SOUTH
16 [ 13 | 10 | 9 | YOU MAKE ME HAPPY FREEZE 50036 THE DARRYL JAMES/DAVID ANTHONY PROJECT 16 | 26 | 5 | 1 GET AROUND ) () INTERSCOPE 96036/AG ® 2PAC
@ 26 | 34 4 | SPECIAL KIND OF LOVE a&M 0062 B © DINA CARROLL 17 | 31 4 LATELY (T) UPTOWN 54693/MCA )  JODECI
18 | 21 | 14 | B | RUNAROUND Rch 62542 _ MARTHA WASH 17| 7 3 | 9 | BACK TO MY ROOTS (M) (T) (X) TOMMY BOY 565 @ RUPAUL
19 | 19 | 17 | 7 | 1 WILLCATCH U epic 74968 - @ NOKKO | 25 | 36 | 3 | WHATIS LOVE w (M aRisTA 12574 " & HADDAWAY
20 | 23 | 30 5 HAPPY RCA 62568 & LEGACY OF SOUND FEATURING MEJA 19 | 20 | 27 4 INDO SMOKE (M) (T) EPIC 77026 © MISTA GRIMM
21 16 13 9 JUST CAN'T GET ENOUGH SONIC 2017/INSTINCT TRANSFORMER 2 FEATURING ASLI 20 22 24 5 | WHAT'S UP DOC? (CAN WE ROCK) (1) (x) JIVE 42127 @ FU-SCHNICKENS WITH SHAQUILLE O'NEAL
* % * POWER PICK* & % @ 30 41 4 {F | HAD NO LOOT (1) WING 859 057/MERCURY @ TONY! TONI! TONE!
@ 3 | 4 3 WHO DO YOU THINK YOU ARE WARNER BROS. 40910 ® SAINT ETIENNE @ 21 | A 5 2 THE RHYTHM (T) (x) RCA 62569 SOUND FACTORY
@ 32 | 39 3 STATE OF MIND WARNER BROS. 40924 SOFIA SHINAS @ 29 | M3 3 STEP IT UP (1) () GEE STREET/'SLAND 862 431/PLG & STEREO MC'S
24 15 11 12 | GoTTA KNOW (YOUR NAME) Aam 0255 © MALAIKA 24 11 5 9 RUNAROUND (M) (T) (X) RCA 62542 N MARTHA WASH
@] 35 | 42 | 3 | cRITICALUF YOU ONLY KNEW) EiGHT BALL 014~ WALL OF SOUND FEATURING GERALD LETHAN @] 3 | — [ 2 | THE FUNKIEST/FREAK MODE () (1) MMORTAL 77085/ EpiC @ FUNKDOOBIEST
26 | 28 | 35 | 4 | PENTHOUSE AND PAVEMENT (REMIX) ViRGIN 12667 ® HEAVEN 17 26 | 24 | 23 | 16 | DAZZEY DUKS (1) TMR 3089/BELLMARK # DUICE
77 30 38 4 JUMPING TO THE PARTY 2vx 6988 SPACE MASTER 21 18 14 22 | SHOW ME LOVE (M) (T) (X) BIG BEAT 10110/AG @ ROBIN S.
28 2 | 20 9 | HEROIN cHRysaLIS 24B26/ERG @ BILLY IDOL * % * POWER PICK* % &
29 | 22 | 22 | 11 | GLAMMER GIRL SExy 1001/MAXi THE LOOK 48 | — | 2 | MITIERRA () (X) EPKC 77062 # GLORIA ESTEFAN
0 | 4 | %7 6 LET 'EM IN ELEKTRA 66291 & SHINEHEAD 33 | 35 6 BABY I'M YOURS (M) (T) (X) GASOUINE ALLEY 54589/MCA & SHAI
* % *xHOT SHOT DEBUT * % % 45 | — | 2 | cHAINS m 0 mmoRTAL 77028ERIC ® HIS BOY ELROY
@ NEW ) 1 IF VIRGIN 12675 @ JANET JACKSON 31 [ 19 | 10 | 10 | LOVE NO LIMIT (M) (T) (X) UPTOWN 54640/MCA ® MARY J. BLIGE
34 | 40 3 | STEP IT UP GEE STREET/SLAND 862 431/PLG @ STEREQO MC'S NEW ) 1 | ALRIGHT (M) (T) (X) RUFFHOUSE 77102/COLUMBIA @ KRIS KROSS
31 31 6 LIVING IN THE PAST CHRYSALIS IMPORT/ERG @ JETHRO TULL 33 28 25 5 PINK COOKIES.../BACK SEAT (OF MY JEEP) (M) (T) (x) DEF JAM/RAL 74983/COoLUMBIA @ L.L. COOL J
27 23 8 HYPNOMANIA SMASH B8O D04/ISLAND @ LATOUR 34 23 13 12 | THAT’'S THE WAY LOVE GOES (T) (X) VIRGIN 12661 @ JANET JACKSON
39 | — 2 LOVE CAN SAVE STRICTLY RHYTHM 011 COOKIE WATKINS 35 31 22 7 WEAK (T) RCA 62521 @ SWV
38 49 3 SING HALLELUJAH! LOGIC 1-2597/ARISTA @ DR. ALBAN 39 45 3 CHIEF ROCKA (M) (T) PENDULUM 66302/ELEKTRA @ LORDS OF THE UNDERGROUND
17 | 12 | 12 | PLASTIC DREAMS epic 74992 B ® JAYDEE @D 10 | 7 T 4 | mMEGAMIX 0 0 2vx 6966 K.C. AND THE SUNSHINE BAND
29 29 6 DRE DAY DEATH ROW 53829/INTERSCOPE B & DR. DRE 38 26 17 10 [ WHO'S THE MAN? (M) {T) (X) TOMMY BOY 556 & HOUSE OF PAIN
49 | — 2 U GOT ME UP CAJUAL 206 DAJAE 4 | — 2 KILLER/PAPA WAS A ROLLIN' STONE (T) HOLLYWOOD 66289/ELEKTRA @ GEORGE MICHAEL
42 —_ 2 I LIKE IT BIG BEAT 10124/ATLANTIC & JOMANDA 40 36 46 4 BAD MOOD (1) SBK 19782/ERG LONNIE GORDON
8 | — 2 DO U FEEL 4 ME A 25031/IMAGO EDEN a4 | 21 11 17 | MORE AND MORE (M) (T) (X} A 25028/IMAGO © CAPTAIN HOLLYWOOD PROJECT
@ NEW ) 1 WHAT IS LOVE ARISTA 1-2574 ® HADDAWAY 2 | 83 2 WHO DO YOU THINK YOU ARE (T) (X) WARNER BROS. 40910 ® SAINT ETIENNE
43)| NEWDP> | 1 | RUNNING OUT OF TIME DEF AMERICAN 40934 WARNER BROS. DIGITAL ORGASM NEWD | | | MY CUTIE M xmea 54662 ® WRECKX-N-EFFECT
)| 50 | — [ 2 | vavaEvavo Y0 o maxsitsso0z VOICES OF KWAHN 44 | 32 ] 21 | 7 | OTTA KNOW (YOUR NAME) m namozss ® MALAIKA
45 45 — 2 10X10 TOMMY BOY 562 @ 808 STATE NEW ) 1 ONLY WITH YOU (M) (T) (X) A 28059/IMAGO @ CAPTAIN HOLLYWOOD PROJECT
NEW ) 1 AMBER GROOVE LiQUID MUSIC 3505/NSTINCT SAS % | 47 & LOOK GOOD (M) (T) (x) RELATIVITY 1186 @ JOHNNYP.
NEWD | | | JOY warner 8RoS. 40955 ULTRA NATE 47 | 38 | 39 [ 8 | PRESSURE US (1) (x) COLUMBIA 74916 @ SUNSCREEM
NEW p> | | GET OVER REPRISE 40711/WARNER BROS. NICK SCOTTI 48 | 37 | 28 | 13 | KNOCKIN' DA BOOTS (M) (T) LUKE 461 ® H-TOWN
49 | 46 ] 4 3 I WANT IT ALL NIGHT LONG GREAT JONES 530 626/ISLAND ® HEATHER HUNTER 49 | 49 | 48 3 U GOT ME UP (T) CAJUAL 206 DAJAE
NEW ) 1 WHAT'S UP DOC? (CAN WE ROCK) JIvE 42127 ® FU-SCHNICKENS WITH SHAQUILLE O’NEAL 50 | 41 | 44 | 16 | PASSIN' ME BY (M) (T) DELICIOUS VINYL 10114/AG ® THE PHARCYDE

D Titles with the greatest sales or club play increases this week. @ Videoclip availabitity. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T} Vinyt maxi-single avaitability. (X) CD maxi-
single availability. © 1993, Billboard/BP! Communications.
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ARTISTS & MUSIC

Sawyer Brown On The “Outskirts’?

Band Seeks New Re_spect

B BY PETER CRONIN

NASHVILLE—As country bands go,
Curb act Sawyer Brown has certainly
had its share of success, with 12 top-
selling albums, five No. 1 singles, and
a grueling schedule of sellout concerts
that has kept it on the road more than
200 days a year for the past 13 years.

With a solid reputation for high-en-
ergy live shows, the dedication of this
band’s following has never been in
question. That fact was brought home
at last June's fan-voted TNN/Music
City News Awards, where a choked-up
Mark Miller accepted the top-vocal-
band award on behalf of the outfit he
has frenetically {ronted for the past 15
years,

But, despite u level of listener loy-
alty that’s intense even by country
musie standards, critical respect has
been elusive for Sawyer Brown. In
some ways, the band has spent its en-
tire recording career trying (o over-
come the effects of its first big suc-
cess—folks in Music City didn’t take
too kindly to a Star Search winner.
And country singers weren’t supposed
to be able to dance like that, were
they?

These may not seem like capital
crimes to the casual observer, but to
country music’s cognoscenti, Sawyer
Brown was a little too uptown and

R T
?ab g

Once viewed as an assemblage of
musical lightweights, Sawyer Brown is
now gaining a level of industry
acceptance and critical approval that
matches its long-standing
achievements as a concert act. From
left are lead singer Mark Miller, Jim
Scholten, Gregg “Hobie™ Hubbard,
Joe Smyth, and Duncan Cameron.

showhizzy to be taken seriously. More-
over, the band hired an out-of-town
publicist who concentrated on present-
ing Sawyer Brown to the public as
lightweight bad boys. In retrospect,
the band has done a lot to make coun-
try music safe for the bolo-tied slick-
ness of Diamond Rio and the high-en-
ergy showmanship of Garth Brooks.
“Ifor years they weren’t considered
a natural band because of the Star
Search thing,” says Mac McAnally, co-
producer of “Outskirts Of Town,” Suw-

RCA Hoping For A Touchdown
With Shenandoah MVP Promo

B BY EDWARD MORRIS

NASHVILLE—RCA Records is con-
ducting a monthlong Shenandoah
promotion with Camelot Records that
also involves participation by The
Nashville Network’s “Video Morn-
ing” show, Country Music Television,
Justin Boots, and quarterback Troy
Aikman of the Dallas Cowboys.

The promotion, which Shenandoah
announced July 26 in a live appear-
ance on “Video Morning,” will run
through Aug. 20 and spotlight the
group’s new album, “Under The
Kudzu,” as well as its first RCA col-
lection, “Long Time Comin’.”

At the center of the promotion is
the theme “Be Shenandoah’s Most
Valuable Player.” Contestants submit
their entries in the sweepstakes at
participating Camelots or by sending
them to a designated post-office box.

Grand prize is an expense-paid
weekend trip for two to Dallas, tick-
ets to a Shenandoah concert and Dal-
las Cowboys game, dinner with Shen-
andoah and Aikman, and a pair of
Justin boots.

Each of the 25 second prizes is the
Shenandoah catalog of albums and a
pair of boots. The 25 third prizes each
consists of a Shenandoah T-shirt and
a Justin T-shirt.

Store managers compete for boot
prizes by entering photos of the dis-
plays they have created for the pro-
motion. Fifty employees will win a

For a new Shenandoah promo, RCA
teamed with Camelot Records, Justin
Boots, The Nashville Network, and
Country Music Television. From left are
band members Mike McGuire, Ralph Ezell,
Marty Raybon, Stan Thom, and Jim
Seales.

pair of Justin boots.

Both Camelot and Justin outlets
will display a 24-inch-by-32-inch
poster, illustrated with a photo of
Shenandoah and Aikman, for the du-
ration of the promotion. The poster
also carries the Camelot, Justin, and
CMT logos.

“Video Morning” will carry two live
announcements on each show to pro-
mote the sweepstakes.

For its part, CMT will air Shenan-
doah music videos a total of three to
tive times a day, air approximately 48
promotional spots, and refer viewers
to “Video Morning” for additional de-
tails.

(Continued on puye 28)

With Curb Set

ver Brown’s upcoming release (due
Aug. 10). “But this band has a person-
ality that has forced its way through
all that and has overcome it.”

Sawyer Brown has indeed gotten
serious during the past couple of
vears, trading in their pastel sports
jackets and high-top sneakers for
sleeveless flannel shirts and work
boots. “I go back and look at some of
our record covers, and I laugh,” says
Miller. “We look like owr kids.”

The band also has upped the crea-
tive ante considerably by hooking up
with McAnally, a highly respected
songwriter. His “All These Years,” an
irresistibly melodie, brutally honest
look at adultery, was one of three No.
1 singles from last year’s “Cafe On
The Corner” album. That song, along

Anderson’s Annals. Celebrating completion of "The John Anderson Story”
radio special, from left, are Jim Reyland, Audio Productions; Ron Huntsman, Ron
Huntsman Entertainment Marketing; songwriter Lionel Delmore; Stephanie
Maynard, the Bobby Roberts Co.; Anderson; Jim Della Croce, the Press Office;

] and Bobby Roberts, Anderson’s manager.
(Continued on puge 28) 4 g

COUNTRY COMBATS AIDS: Top performers and music
executives here have signed on to the “Country Music AIDS
Awareness Campaign,” an effort aimed at preventing the
spread of the disease. The industry initiative has been endor-
sed by the Country Music Assn. and the American Advertis-
ing Federation.

Central to the campaign is a series of cautionary public
service announcements by 35 country stars, including Garth
Brooks, Wynonna, and Willie Nelson. The messages will
begin running nationally in January on radio, television, and
in print.

Country Stars In AIDS Awareness Effort

Three-Pronged Public Service Campaign Planned

headlines. The usually stoic Vern Gosdin delivered one of
the most memorable lines from the Jamboree stage as he was
introducing “It You're Gonna Do Me Wrong, Do It Right,”
his heart-wrenching chronicle of a marriage breaking up.
“Are there any attorneys out there?” he asked the huge
crowd—and elicited no response. “Just as I thought,” he la-
mented. “I've been supporting lawyers for 30 years. You'd
think they’d be here supporting country music.”

Word Records & Music will move its headquarters from
Dallas to Nashville by Oct. 1. The company is now owned
by Thomas Nelson Publishers, Nashville. Approximately 40
to 50 Word emiployees are involved in the relocation (see Gos-
pel Lectern, page 32) ...

Mary-Chapin Carpenter and Mark Chesnutt are serving
as the campaign’s co-chairs.

Bill Johnson, design direc-

tor for Sony Music, heads .

the organizing team. Com-

mittee heads are Walt Wil- as VI e
son, MCA Records, market-

ing; Mary Hyde, Warner C‘: ;"*
Bros. Records, media; Jack 5

Lameier, Sony Music, radio;

Tony Conway, Buddy Lee

Attractions, agency; and T
Ted Hacker and Anita Ho-

gin, International Artist

Management.

The TV spots will be directed and produced by Deaton
Flanigen Productions. Carden Cherry Advertising Agency
will do the copywriting. Audio Productions will produce and
direct the radio spots. Rollow Welch will direct the art for
the print campaign. And 615 Productions is in charge of the
scoring.

NASHVILLE LAW: Manatt, Phelps & Phillips, the high-
profile law firm with offices in Los Angeles and Washington,
D.C,, is setting up a Nashville division on Music Row. Al-
though it will deal primarily with clients in the entertainment
industry, it also will work with those involved in the city’s
healtheare and banking businesses. Attorney Ken Kraus will
head the new operation. He says he intends initially to spend
three weeks a month in Nashville and one in the Los Angeles

office. And he adds that partners in the firm will travel reg-
ularly to Nashville to conduct business.

MAK[NG THE ROUNDS: During interviews at the recent
Jamboree In The Hills festival (Billboard, July 31), Ricky
Skaggs and Charlie Daniels said they will be recording gos-
pel albums for ther labels. Skaggs also reported that he
plans to record a live-album version of his popular “Ricky
Skaggs Pickin’ Party,” a concert tour of bluegrass greats he

by Edward Morris

Atlantic Records’ Neal
McCoy will do a benefit
Aug. 12 at the Maude Cobb
Convention Center in his
hometown of Longview,
Texas, for a 12-year-old boy
in need of a lung transplant
... Liberty Records’ Pi-
rates Of The Mississippi
performed on a flood-relief
telethon July 24 in Cape Gir-
ardeau, Mo. ... Rhino Rec-
ords will celebrate the sing-
ing (and gun-slinging) cowboy with the Sept. 14 release of
its four-volume collection, “Songs Of The West.” The vol-
umes are titled “Cowboy Classics,” “Gene Autry & Roy
Rogers,” “Silver Screen Cowboys,” and “Movie & Television
Themes.”

Jay Collins, former professor of music business at Nash-
ville’s Belmont Univ. and former head of American Federa-
tion Of Musicians Local 257 in Nashville, has been named
director of the entertainment industry center at the Univ.
Of North Alabaina . . . Step One Records’ Clinton Gregory
has donated a fiddle, hat, and stage jacket to the Country
Music Foundation for display in the Country Music Hall Of
Fame & Museum.

MARK YOUR CALENDAR: The Cornersville (Tenn.)
Lions Club presents its 11th annual Frog Bottom Bluegrass
Festival & Old-Time Music Convention Aug. 6-7 ... The
Country Music Assn. will announce the final nominees for its
annual awards Aug. 12 at a press meeting in front of the
Grand Ole Opry House . . . Travis Tritt, the Charlie Daniels
Band, Suzy Bogguss, Aaron Tippin, and Little Texas will
perform Sept. 6 at the Fort Worth Stockyards in an all-day
concert sponsored by Budweiser. Proceeds from the event
will benefit the Parks & Wildlife Foundation of Texas.
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY soundsian
® il
FOR WEEK ENDING AUGUST 7, 1993 ™ I..I
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w w (O] 0N w w (O] w
AR AR gl g8 52 g
2| 5| g| €| ARTIST TITLE | £ 2| 5| x| €| ARTsT TITLE | =
E 5 o =z LABEL & NUMSER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} o )j—: 5 o~ 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE CR EQUIVALENT) .ﬁ‘_J
* % x* NO. 1 * % % 39 | 42 | 38 5 | CARLENE CARTER GIANT 24499/WARNER BROS. (9.98/15.98) LITTLE LOVE LETTERS | 38
1 1 1 5 BILLY RAY CYRUS MERCURY 514758 (10.98 EQ/16.98) 5weeks at No. 1 IT WON'T BE THE LAST 1 K.T. OSLIN )
————— 4 | B 47 B e l0sa15.08 GREATEST HITS: SONGS FROM AN AGING SEX BOMB | 31
2 — 2 CLINT BLACK RCA 66239 (10.98/15.98) NO TIME TO KILL 2
41 38 37 76 JOHN ANDERSON A BNA 61029 (9.98/13.98) SEMINOLE WIND 10
* % % GREATEST GAINER * * % 50 | 54 | 95 | REBAMCENTIREAZ2 FOR MY BROKEN HEART | 3
MCA 10400 {10.98/15.98)
(EP) N R R s A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 2
e 43 | 39 | 35 | 42 | TANYA TUCKER @ LiBerTy 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF | 12
4 | 4 | 3 | 4 | GEORGE STRAIT A ? McA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 1 44 | 40 | 33 | 18 | WILLIE NELSON coLuMBia 52752/50NY (10.98 €/15.98)  ACROSS THE BORDERLINE | 15
5 | 5 | 4 | 62 | BILLY RAY CYRUS A7 MERCURY 510635 (10.98 EX/15.98) SOME GAVEALL | 1 45 | 44 | 42 | 50 | DOUG STONE eric 52436/50NY (9.98 EQ/15.98) FROM THE HEART | 19
6 6 5 11 WYNONNA A CURB 10822/MCA (10.98/15.98) TELL ME WHY 1 % % m 13 TRACY BYRD vCA 10649 (6.98/15.98 TRACY BYRD 7
1 37 | JOHN MICHAEL MONTGOMERY @ 20G (9.9815.98  LIFE'S ADANCE | 4
LI A OHN GOMERY @ ATLANTIC 8242016 (5.98/15.95 47 | 45 | 41 | 41 | RESTLESS HEART rea 8049 0.98/15.98) BIG IRON HORSES | 26
8 7 6 22 BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
48 49 45 17 VARIOUS ARTISTS k-TEL 6068 (7.98/12.98) TODAY'S HIT COUNTRY 24
9 8 9 32 REBA MCENTIRE A 2 MCA 10673 (10.98/15.98) IT'S YOUR CALL 1 m m B %
MARK COLLIE 9815,
10 9 8 18 DWIGHT YOAKAM @ REPRISE 45241/ WARNER BROS. (10.98/15.98) THIS TIME 4 ) MCA 10658 (9.98/15.98) SO A
51 | 50 | 65 | LITTLE TEXAS wARNER BROS. 26820 (9.98/13.98) FIRST TIME FOR EVERYTHING 19
11 11 11 20 TRACY LAWRENCE @ ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5
12 12 10 44 | GARTH BROOKS A 5 LIBERTY 98743 (10.98/16.98) THE CHASE 1 51 47 43 48 | COLLIN RAYE @ £piC 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 10
MARY-CHAPIN CARPENTER A 52 | 54 | 49 | 39 | DIAMOND RIO ARiSTA 18656 (9.98/13.98) CLOSE TO THE EDGE | 24
13 15 13 56 COLUMBIA 48881/SONY (9.98 £Q/13.98) COME ON COME ON b 53 52 48
14 | 14 | 14 | 102 | BROOKS & DUNN 4 3 arista 18658 2.0813.98) BRAND NEW MAN | 3 119 | LORRIE MORGAN A RcA 30210 (9.98/13.98) SOMETHING INRED | 8
15 | 16 | 16 | 65 | CONFEDERATE RAILROAD @ CONFEDERATE RAILROAD. | 15 61 | 63 | 170 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD | 4
T 55 | 53 | 52 | 45 | RANDY TRAVIS @ warner eros. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 | 20
16 18 17 150 | GARTH BROOKS A © LiBERTY 93866 (9.98/13.98) NO FENCES 1 . - . ! :
17 19 18 1 TOBY KEITH MERCURY 514421 (9.98 EQ/15 98) TOBY KEITH 17 56 56 56 32 RADNEY FOSTER ARISTA 18713 (9.98/13.98) DEL RIO, TX 1959 46
8 1 3 | 12 | 5 | JOHN ANDERSON s s622 0981598 S el NG (BD)| 64 | 64 | 173 | DOUG STONE A epic 45303/50NY (5.98 £Q/9.98) DOUG STONE | 12
19| 17 | 15| 5 | MARK CHESNUTT Mch 10851 (9.98/15.98) ALMOST GOODBYE | 13 98 | 59 | 70 | 37 | HAL KETCHUM curs 77581 (9.98/13.98) SURE LOVE | 36
20 20 21 11 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 20 59 58 68 107 TRISHA YEARWOOD A Mca 10297 (39.98/15.98) TRISHA YEARWOOD 2
* % *x PACESETTER * * % 60 1 57 | 58 | 43 | SOUNDTRACK @ £piC SOUNDTRAX 52845/SONY (10.98 £¥/15.98) HONEYMOON IN VEGAS 4
(D] 20 | — | 2 | CHRIS LEDOUX ugenty 0852 (105815.99) UNDER THIS OLD HAT | 21 1 | 55 | 51 | 48 | SAWYER BROWN cure 77574 (9.98/13.98) CAFE ON THE CORNER | 23
22 | 21 | 19 | 47 | VINCEGILL A McA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3 62 | 60 | 60 | 113 | TRAVIS TRITT A > WARNER BROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE | 2
28 | 22 | 20 | 42 | LORRIE MORGAN ® &N 66047 (9.98/1398) WATCHME | 15 69 | 66 | 86 | COLLIN RAYE @ Epic 47468%SONY (9.98 EQ/13.98) ALLICANBE | 7
24 24 23 14 PATTY LOVELESS EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 13 64 65 55 52 CHRIS LEDOUX @ WHATCHA GONNA DO WITH A COWBOY 9
25 | 23 | 22 | 22 | DOLLY PARTON @ SLOW DANCING WITH THE MOON | 4 e s
COLUMBIA 53199/SONY (10.98 EQ/15.98) 65 | 68 | 62 | 69 | MARK CHESNUTT @ mca 10530 (9.98/15.98) LONGNECKS & SHORT STORIES 9
ARTH BROOKS A * 9813, GARTH BROOKS | 2
2O e KS A * LIBERTY 90897 (9.98/13.96) 66 | 63 | 59 | 124 | VINCE GILLA wca 10140 (9.98/1598) POCKET FULL OF GOLD | 5
2 26 26 98 | GARTH BROOKS A © LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1
67 1 69 | 142 | DWIGHT YOAKAM A REPRISE 26344/WARNER BROS. (9.98/13.98) [F THERE WAS A WAY 7
28 25 24 20 SAMMY KERSHAW MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART 11 5 = 5 " kY LYNN c GREGG P
RICKY RE (9.98/14. RICKY LYNN GRE
29 28 25 69 | WYNONNA A 2 CURB 10529/MCA (10.98/15.98) WYNONNA 1 SR e
30 | 31 | 29 | 49 | TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 6 * x * HOT SHOT DEBUT * %
NEWD | 1 | SHELBY LYNNE MORGAN CREEK 22018/MERCURY (9.98/14.98) TEMPTATION | 69
31 33 34 4] TRISHA YEARWOOD A McA 10641 (9.98/15.98) HEARTS IN ARMOR 12
32 | 30 | 28 | 14 | TANYA TUCKER userr 81367 (109815 381 GREATEST HITS 1990-1992 | 15 R N WS ETET F
33 32 30 12 AARON TIPPIN A RCA 61129 (9.98/13.98) READ BETWEEN THE LINES 6 n 74 — 7 GIBSON/MILLER BAND &pic 52980~ (9.98 EQ/13.98) WHERE THERE'S SMOKE 66
ALAN JAC 2 98/13. DON'T ROCK THE JUKEBOX 2 MARY-CHAPIN CARPENTER @
37 | 36 | 18 KSON 4 2 ARisTA 8681 (9.98/13.98) T2 | 70 | BS | L | e o b 58 tO s o) SHOOTING STRAIGHT IN THE DARK | 11
3% | 35 ] 32 | 0 | ALABAMAA RCAG6044 (9.98/1598) GLA IR P 73 | 66 | 61 | 45 | RANDY TRAVIS @ WARNER BROS. 45044 (10.98/15.98) GREATEST HITS,vOL. 1 | 14
98/13. RED AND RIO GRANDE | 36
Cii;) O eI R Bl A L AT e ) > 74 | 62 | 53 | 54 | CLINT BLACK A reass003 10981598) THE HARD WAY | 2
41 40 14 JOE DIFFIE EpiC 53002/SONY (9.98 EQ/15.98) HONKY TONK ATTITUDE
SHANIA TWAIN
38 | 34 | 31 | 43 | PAM TILLIS @ asista 18649 (9.98/13.99 HOMEWARD LOOKING ANGEL | 23 @D)| REENRY | 2 | i siaaz2 (.98 caisom SHANIA TWAIN | 73

C) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

B"lxx]rd Tﬂ cn““l calaln Alh“ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
| S ™  FOR WEEK ENDING AUGUST 7, 1993 (11 LLLL

Z Z
AT 2| |oz|eE aE
g E % g ﬁ\';!LIiTI:IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE S % EZ 2 £ 3 %
1 2 PATSY CLINE A % mcA 12 (7.98/12.98) 105 weeks at No. 1 GREATEST HITS | 116 14 16 DOLLY PARTON A RCA 4422* (7.98/11.98) GREATEST HITS 99
2 5 REBA MCENTIRE A McA 4979* (7.98/12.98) GREATEST HITS | 114 15 18 | HANK WILLIAMS, JR. A 2 CURB 60193*/WARNER BROS. (9.98/13.98) GREATEST HITS | 103
3 1 CONWAY TWITTY A McA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 7 16 13 | DWIGHT YOAKAM @ REPRISE 25989*/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT 3
4 3 LYLE LOVETT @ CURB 42263/MCA (9.98/13.98) LYLE LOVETT & HIS LARGE BAND 9 17 19 | ALABAMA A 3 RCA 7170* (9.98/13.98) GREATEST HITS | 115
5 6 THE CHARLIE DANIELS BAND A epic 38795/SONY (7,98 £0/11.98) A DECADE OF HITS | 116 18 | 22 | ALABAMA A 3 RCA 4939 (7.98/11.98) ROLLON | 105
6 4 GEORGE JONES @ EpiC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 101 19 21 REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA 89
7 9 GEORGE STRAIT A MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 116 20 | 23 | REBA MCENTIRE @ MCA 6294+ (4.98/11.98) SWEET SIXTEEN | 103
8 8 RAY STEVENS @ McCA 5918 (4.98/11.98) GREATEST HITS | 61 21 12 | CONWAY TWITTY @ MCA 1488 (4.98/11.98) NUMBER ONES 6
9 7 CONWAY TWITTY FEDERAL 6502/HIGHLAND (7.98/10.98) BEST OF THE BEST OF 7 22 | 20 | CONWAY TWITTY HOLLYWOOD 463/HIGHLAND (5.98/9 98) GOLD 7
10 14 | LYLE LOVETT CURB 42028/MCA (9.98/13.98) PONTIAC 4 23 | — | WILLIE NELSON A ? COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS 15
11 11 CONWAY TWITTY Mca 6391 (4.98/11.98) GREATEST HITS #3 7 24 24 | DAVID ALLAN COE cOLUMBIA 35627/SONY (5.98 £Q/9.98) GREATEST HITS 29
12 10 | RAY STEVENS cuRrB 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 56 25 | — | MARY-CHAPIN CARPENTER COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART 13
13 17 GEORGE STRAIT A 2 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 114 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BP| Communications and SoundScan, Inc.
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Shelon

A Bridge
Di(]]]’li Burn

He Bri(lge T Platinum

“A Bridge ¥ Didn't Burn"is the first RVS studio
album in two years -~ featuring his fastest-break-
’.r-"é ‘ing single ever, JA'Couple Of Good Years Left"...

" now at radio and video outlets everywhere!

‘ Watch v Ricky Van Sheltorf's : 1993 Tour -
f"ver 125 dates ih the U.S., Europe
/ —~and Jé’\straha Hear RVS on these

e nat:ona)@ra’dro broadcasts:

*Country Woﬂd Premiere” August 21
“Live At The Roxy" August 30

Produced Uy Steve Buckingham
o

On Columbia
48992
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Alanjackson

"CHATTAHOOCHEE"
#1 FOR 4 WEEKS

THE HOTTEST SINGLE OF THE YEAR!

FROM THE ALBUM

1 Alanfackson

A

=N
J

Produced by: Keith Stegall

GREATEST SALES GAINER 5 OF PAST 7 WEEKS
— e ——

TEN TEN Watch for ALAN’s Christmas album, in stores October 12th AR‘;

Yen Yen Management, Inc.

Barry Coburn sta Records, Ine.,
usic Group Companv
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Billboard.

FOR WEEK ENDING AUGUST 7, 1993

HOT GOUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 113 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

= -4
x A {2 O E x < v O E
2812823122 ] TmEe ARTIST 2| 28| =8| €5 nitLe ARTIST
2| 32| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2| 32| 02| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
.6}’ WHAT'S IT TO YOU & CLAY WALKER
CHATTAHOOCHEE *aw NO. kA & ALAN JACKSON s 50 5 J.STROUD (C.WRIGHT,R.E.ORRALL) (C) (V) GIANT 18465
4 weeks at No. 1 ;
! ! 1| B | (STEGALL (AJACKSON,J MCBRIDE) A (C) (V) ARISTA 12573 5| 52| 6 L*EA:\K'“ Jsmg&'wEm)SNNG - W);J{g&t &Egﬁ@
WE'LL BURN THAT BRIDGE BROOKS & DUNN = '
@ 2 4 13| D.C0O0K 5. HENDRICKS (R.DUNN,B.COOK) (C) (V) ARISTA 12563 42 | 48 6 kEIH(éS’S‘D.PHELPS o T 0] %@81&5’5055*5’5;%
( : ) IT SURE IS MONDAY & MARK CHESNUTT "
$ TR wmerolno Quucasssn || 4t | 35 | 31 | 19 | 3OMEBDOY EVOLH OO peo) e s
CAN'T BREAK IT TO MY HEART & TRACY LAWRENCE : o 3 e
@ 6 10| 10 | FSTRoUD (K ROTH.T LAWRENCE £ CLARK,E WEST) ATLANTIC ALBUM CUT 42 | 40 | 36 | 18 r‘géwLEJg‘éVA":AER':(EJYL%?S%TOGLO) | \ﬁk@?é’;ﬂg/;
EVERY LITTLE THING # CARLENE CARTER T =
@ 9 9 11 H.EPSTEIN (C.CARTER,A. ANDERSON) (C) (v) GIANT 18527 48 51 ) lﬁ}f&fggg‘ég& ULHIATD) LI&%’\\‘,’\;‘L%M“Q';E@L’:
IT'S YOUR CALL © REBA MCENTIRE : T )
6 5 5 13 T.BROWN,R. MCENTIRE (L. HENGBER,S.HARRINGTON-BURKHART,B.BURCH) = ©) ) MCI(\) 54496 4 | 33 | 2 17 IEENRQSRC%’Q!ENTER T — MARY‘CHAP(U;‘C%U%’;E\ggEa%
A BAD GOODBYE @ CLINT BLACK WITH WYNONNA
T3 12| B | smoucsckecsucw G 52 | 6 | B O N A ConEn: ABLANGOAA X e PERDE MO
WHY DIDN'T | THINK OF THAT DOUG STONE B
10|15 8 D.JOHNSON (B.MCDILL,P HARRISON) (V) EPIC 77025 47 | 47 8 ’1?0?21(;@5&?%5:) * MATTHEWS'C\Q[S&%EIL%J;'E‘&
HAUNTED HEART & SAMMY KERSHAW -
@ I 12 | M| goannon wiLso (B.BROCK K WILLIAMS) (€) (V) MERCURY 862 096 47 | 31 {19 | 18 y&gbﬁyg&m AEESEN?AST (c)\(O)NM%AE SL&%
WHAT MIGHT HAVE BEEN @ LITTLE TEXAS ’
12 {16 | 11 | §7R0UD.C.OINAPOLI,D.GRAU (P HOWELL.D.O'BRIEN B SEALS) (C) (v) WARNER BROS. 18516 43 | 83 . 6 éhé,\,ggg,(g 8;‘4?8,3,583{,06“03_6'&5, LARRY(\/S)'LE%/;\&E
AD| u | v | 12 | RENO ® DOUG SUPERNAW 53 | g4 | 3 | THIS ROMEO AIN'T GOT JULIE YET © DIAMOND RIO
R.LANDIS (SUPERNAW,BUCKLEY,DELEON,CRIDER, KING,HUFF, WHITE) (V) BNA 87356 M.POWELL,T.DUBOIS (J.OLANDER.E SILVER) (C) (V} ARISTA 1-2580
@ 15 18 8 MAMA KNOWS THE HIGHWAY & HAL KETCHUM 50 41 32 19 | GUESS YOU HAD TO BE THERE & LORRIE MORGAN
AREYNOLDS,J.ROONEY (P WASNER,C.J.QUARTO) CURB ALBUM CUT R.LAND!S (J.ROBBIN.B.CLOYD) (V) BNA 62415
@ 17 2 7 A THOUSAND MILES FROM NOWHERE & DWIGHT YOAKAM 51 46 43 19 TELL ME WHY WYNONNA
P ANDERSON (D.YOAKAM) (C) (D) (V) REPRISE 18528/WARNER BROS. T.BROWN (K, BONOFF) (©) (V) CURB 54606/ MCA
16 20 12 WE GOT THE LOVE RESTLESS HEART @ 61 o ) ONE MORE LAST CHANCE VINCE GILL
J.LEO,RESTLESS HEART (S.BOGARD R GILES) (V) RCA 62510 T.BROWN (V.GILL,G.NICHOLSON) MCA x
@ 19 28 6 THANK GOD FOR YOU @ SAWYER BROWN 53 50 4 20 TROUBLE ON THE LINE SAWYER BROWN
MMILLER, M.MCANALLY (M.MILLER,M.MCANALLY) CURB PROMO SINGLE R.SCRUGGS,M.MILLER (M.AMILLER,B.SHORE) (v) CURB 1043
JANIE BAKER’S LOVE SLAVE & SHENANDOAH NOTHIN' BUT THE WHEEL & PATTY LOVELESS
18| 21 10 | 5cook ©LiNDE) (V) RCA 62504 9 | % 4 £.GORDY.JR. (J.S.SHERRIL (v} EPIC 77076
@ 20 29 6 IN THE HEART OF A WOMAN @ BILLY RAY CYRUS 55 51 15 19 OH ME, OH MY, SWEET BABY DIAMOND RIO
1.SCAIFE,J.COTTON (K. HINTON,B.CARTWRIGHT) (€} (V) MERCURY 862 448 M.POWELL,T.DUBOIS (M.GARVIN, T.SHAPIRO) (©) (V) ARISTA 1-2464
TRASHY WOMEN & CONFEDERATE RAILROAD
* % * AIRPOWER * * % o | 89 | 3 | ggeckerrewan (©) (v) ATLANTIC 87357
WORKING MAN'S PH.D # AARON TIPPIN DANCE WITH THE ONE THAT BROUGHT YOU @ SHANIA TWAIN
BB 7| SHENDRICKS (A TIPPIN,P.DOUGLAS B.BOYD) (V) RCA 62520 @ % | 97 6 | 1 SHEDDN.WILSON (5.HOGIN.G.PETERS) (© (V) MERCURY 862 346
DOWN ON MY KNEES @ TRISHA YEARWOOD JUST LIKE THE WEATHER SUZY BOGGUSS
2|23 9 | GFUNDIS (BN CHAPMAN) V) MCA 8(6)70 NEW ) ! J.BOWEN 5.BOGGUSS (S.BOGGUSS.D.CRIDER) (v) LIBERTY 17495
20| 7 | 6 | 15 | WHEN DID YOU STOP LOVING ME GEORGE STRAIT s9 | _ | 2 | HURRY SUNDOWN * MCBRIDE & THE RIDE
T.BROWN,G.STRAIT (M.HOLMES,D.KEES) (C) (V) MCA 54642 S.GIBSON,T.BROWN (K.STEGALL,D.HENSON,B8.MASON} (V) MCA 54688
CAN YOU FEEL IT @ RICKY LYNN GREGG
MONEY IN THE BANK # JOHN ANDERSON &0 58 | 62 | 3
21 8 3 15 | ) 'STROUD.J.ANDERSON (. JARRARD, B.DIPIERO,M.SANDERS) (©) (V) BNA 62607 CHOWARD (R LORECG D SAMESON] ) UBERTY L7399
THE GRAND TOUR & AARON NEVILLE
@ 25 | 2 9 g.%ﬁgomgggm.a.wmm b r}’(':')L(\%EEBICBﬁ';‘g 68 | — | 2 | 5IINOSAY (G RICHEY.C TAYLOR,N WILSON) (C) (V) A&M 580312
HOLDIN' HEAVEN o TRACY BYRD A MIND OF HER OWN @ JOHN BERRY
@ 32| 38 8 T‘BROVDVL o ':ENNER.T.MCHUGH) (©) (V) MCA 54659 62 | 55 | 94 | 10 | C\iowarp @ JONES.) BERRY) LIBERTY ALBUM CUT
CLEOPATRA, QUEEN OF DENIAL @ PAM TILLIS 65 | — | 2 | FALLIN'NEVER FELT SO GOOD @ SHAWN CAMP
24 | B3 | 11| 15 | 5WoRLEY.E SEAY (P TILLIS B DIPIERD.).BUCKINGHAM) (C) (V) ARISTA 1-2552 MEWRIGHTAS CAMBW-SMITH) (EXVIRERRISEN 8165 WARNERBROS,
EASIER SAID THAN DONE @ RADNEY FOSTER 72 | — | 2 | HALF ENOUGH ¢ LORRIE MORGAN
@ 30139 | 9 | SHSHELLRFOSTER (RFOSTER) (V) ARISTA 12564 T'\L’C"‘Drf (WEWALDMAN R-NIELSON) T MIBNAI6Z576
ANNA TAKE CARE OF YO BILLY DEAN
@ | u | 10 | BEMLAMIER S S R | T T T e e e
LOOKING OUT FOR NUMBER ONE TRAVIS TRITT 67 | — |12 M
@ 371 46 | 4 | GRRoWN (T IRITT.TSEALS) () (V) WARNER BROS. 18463 ::;OSLLEI;E::;'M(')";CZEEE)EE(ZPUERS) S RANg)YR?;Q 6:5?;
THAT SUMMER GARTH BROOKS 67 | 62 | 61 | 18
B2 13 14 | 4 REYNOLDS (P.ALGER.S.MAHL.G BROOKS) (v) IBERTY 17324 :'IL-IE::W\JAGI:SF O:T;T;:'EM;STERS‘J'MORR'S’ 40 WARE?SST\T F;ZBYIE
ONLY LOVE WYNONNA (68| NEWD | 1
B | 98 | 4 | Porom tromonsmumran w cumd Seetomts | [ ernsen s e e e L
3 | 37 5 BEER AND BONES ¢ JOHN MICHAEL MONTGOMERY 0| — 3 8.MAHER (J.0’'HARA,B.MAHER) (C) (V) MORGAN CREEK 30187/MERCURY
D_JOHNSON (S.D.SHAFER, L. WILLIAMS) (C) (V) ATLANTIC 87326 N e AT EC I ETeTTE S B R
@ 3% | 1 6 IF | DIDN'T LOVE YOU © STEVE WARINER 70 | 63 | 65 6 D_JOHNSON,C.JACKSON (B.CRYNER! (©) (v) EPIC 7704
S.HENDRICKS (J.VEZNER,J. WHITE) (©) (V) ARISTA 1-2578 e AV FIE N R ETdr et e ROBERT ELLIS ORRALL
32 27 30 19 BLAME IT ON YOUR HEART & PATTY LOVELESS n 64 67 3 S.MARCANTONIO,R.E.ORRALL.J.LEO (R.E ORRALL.G.COTTON) (V) RCA 62547
' | E.GORDY,JR. (HHOWARD.KOSTAS) (C) (v) EPIC 74906 @ =g - : WHATEVER WAY THE WIND BLOWS o KELLY WILL'S
13 2 8 17 TELL ME ABOUT IT TANYA TUCKER WITH DELBERT MCCLINTON D.WAS,T.BROWN (M.CRENSHAW) MCA x
J.CRUTCHFIELO (B.LABOUNTY,P MCLAUGHLIN) (v) LIBERTY 56985 @ = 7 . GOD BLESSED TEXAS LTTLE TEXAS
34 % 14 18 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO BACK®CONFEDERATE RAILROAD J.STROUD,C.DINAPOLY,D.GRAU (P.HOWELL.B.SEALS) WARNER BROS. ALBUM CUT
B.BECKETT (S.CLARK, ). MACRAE) (v) ATLANTIC 82422 NEW D 3 RIP OFF THE KNOB © THE BELLAMY BROTHERS
35 29 27 20 LOVE ON THE LOOSE, HEART ON THE RUN MCBRIDE & THE RIDE E.SEAY,BELLAMY BROTHERS (D BELLAMY) BELLAMY BROTHERS ALBUM CUT/INTERSOUND
S GIBSON,T.BROWN (KOSTAS A.L.GRAHAM) (©) (V) MCA 54601
OWBOY’S BOEN WITH A HEART HOWDY 75 69 66 13 ey NOTESS E) Acr eoall
A COWBOY’ BROKEN & BOY R CROWELL L. WHITE.S.SMITH {L.WHIT (V) RCA 62511
39 | 4 8 C.FARREN (J.STEELE.C FARREN) CURB ALBUM CUT
D Tracks showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records
1 & & HOT SHOT DEBUT*x x % which attain 2000 detections for the first time. @ Videoctip availability. Catalog number is for cassette single, or vinyl if cassette is
@ NEW ’ 1 AIN'T GOING DOWN (TIL THE SUN COMES UP) GARTH BROOKS unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability.
A.REYNOLDS (K.BLAZY, K.WILLIAMS,G.BRODKS) (V) LIBERTY 17496 (V) Vinyl single availability. (X} CD maxi-single availability. © 1993, Biltboard/BPI Communications.
1 1 1 3 SHOULD'VE BEEN A COWBOY ® TOBY KEITH 1| 15 12 | a4 | BOOT SCOOTIN' BOOGIE ® BROOKS & DUNN
N.LARKIN,H.SHEDD (T KEITH) MERCURY S.HENDRICKS,D.COOK,B. TANKERSLEY (R.DUNN) ARISTA
2 2 o 2 | LOVE THE WAY YOU LOVE ME ® JOHN MICHAEL MONTGOMERY 15 | 19 18 | 25 | LIFE'S ADANCE © JOHN MICHAEL MONTGOMERY
D.JOHNSON (V.SHAW C.CANNON) ATLANTIC D.JOHNSON (A.SHAMBLIN,S SESKIN) ATLANTIC
3 3 i 2 AIN'T THAT LONELY YET ® DWIGHT YOAKAM % | 18| 15 5 THE HEART WON'T LIE ® REBA MCENTIRE & VINCE GILL
P.ANDERSON (KOSTAS J. HOUSE) REPRISE T.BROWN.R MCENTIRE (K.CARNES, D.T.WEISS) MCA
4 4 2 3 TENDER MOMENT @ LEE ROY PARNELL 17 13 | 11 10 | 'T'SALITTLE TOO LATE © TANYA TUCKER
S.HENDRICKS,B.BECKETT (L.R.PARNELL,R.M.BOURKE,C.MOORE) ARISTA J.CRUTCHFIELD (P.TERRY.R.MURRAH) UBERTY
s | | — 1 HONKY TONK ATTITUDE # JOE DIFFIE 18| 1 q 4 MADE FOR LOVIN' YOU ©® DOUG STONE
B.MONTGOMERY.J.SLATE (J.DIFFIE,L.BOGAN) EPIC D.JOHNSON (C.PUTMAN,S.THROCKMORTON} EPIC
SHE DON'T KNOW SHE'S BEAUTIFUL ® SAMMY KERSHAW WHAT PART OF NO LORRIE MORGAN
6 5 3 6 B8.CANNON,N.WILSON (8.MCDILL,P.HARRISON) MERCURY 19 17 13 14 g-gANDlSL(EW-PERRYvG-SM'TH) T GBNA
ALIBIS © TRACY LAWRENCE N'T LET OUR LOVE START SLIPPIN’ AWAY VINCE GILL
! 6 4 -5 | JSTRoUD (R.BOUDREAUX) ATLANTIC LI A I-g:%WN (;isltiLE:v;'/I\'SNER) ST STRA:S?
NOBODY WINS @ RADNEY FOSTER SS
8 9 / 9 S.FISHELL,R.FOSTER (R.FOSTER K RICHEY) ARISTA a )80} ;i“gfg:i;’x&‘s-w““‘E‘KAZ’ PYVYT TlP';?r:
9 7 5 3 gh@:«%ﬁéé%ﬁ&é?v\;\m (B.HILL,J.B.RUDD) SRR STEW%@I i) - > ;-g‘;?‘]’%“L‘(’)‘Jg’:‘gg'w'L“AMSL”' DOUGLAS) e COLT.(I:Q
HEARTS ARE GONNA ROLL HAL KETCHUM 23 | 2 17 8
10| 8 6 5 | AREYNOLDSJ.ROONET (}4.KETCHUM.R.SCAIFE) CURB :’v";‘)ﬁ:‘“\M:S:&D(ﬁz%%g:[’f:mow i ~ ALABA“:;::
SRR - B st e e | [
12 (12 )10 |12 ?gsgxlﬁ‘(\ggmw §BETTIS) $IGEORGE STR@& 25 | — | 28 | 15 | Grunois..Hosss U.LeAP) EPIC
" T 6 3 dUEEN OF MEMPHIS ® CONFEDERATE RAILROAD ® Videoctip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and"have
B.BECKETT (D.GIBSON,K.LOUVIN) ATLANTIC dropped below the top 20. Commercial avaitability is not indicated on the recurrent chart.
BILLBOARD AUGUST 7, 1993 27

www americanradiohistorv com



www.americanradiohistory.com

ADVERTISEMENT

L

A Survey Of Independently
Distributed Country Records In
The U.S.A.

The Following Are The Top
Ten Independent Country
Records For July, 1993

Where Do You Think
You're Coming From
Jack Rebertson (SOR)

Standing On The Edge
lintan Gragary (SOR)

(dd Porch Swi
Gene Watson (BRO

Faglin® Kind Of Lonaly

Dancin With An Angel
Bo Harrison (Door Knob)

by Girtiriend Might
Smokin Armadilos (Burrow)

Homea
Kiya Heartwood (Waldoxy)

Good News
Wyndi Renes {Tug Boat)

Ase Thore Anymane
Al Hame Like You
Kim Pemy {Zephyr)

“Coming On Strong”
| Tried To Work For Jesus
(Doc Holiday)

Hey Handsome
(Holly Stan Young)
Walk Outside The Lines
(Marshall Tucker Band)
Just Tell Me It's Over
(Tim Tesch)

This Survey Of independent Distributed
Country Records Has Been Compiled By The
Holiday Music Group Based On Reports
From Country Music Radio Stations And
Certain Trade Papers Across The USA

“HOT PICKS”
MNext Of Kin {Johnny Paycheck)
Marie Fair (WNRG)
Stone Country (Cimmaron)

B
B
¢
D
B
o
b

Andy Johnson {Whee-Am)
Just Like Warkin® Folk (Kenny Brent)
Kith Parnell (WJJC)

“RECORDS ON THE FRINGE”
Fly Me South
(Zaca Creek)
Everytime You Say Goodbye
(Alison Krauss)
Rip Of The Knob
(Bellamy Bros.)

The Grand Tour
(Aaron Neville)

To send records for review or for a copy of the
reports used to compile this repon contact:
The Holiday Music Group
2514 Build America Drive, Hampton, VA 23666
To subscribe lo the “Independent * the only
lrue source of country independent
record airplay call 1- 804-827-8733

ADVERTISEMENT
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by Lynn Shults |

MAKE IT FOUR consecutive weeks for “Chattahoochee” by Alan Jackson to
sit atop the Hot Country Singles & Tracks chart. “Chattahoochee” looks as though |
it will chalk up a fifth week at No. 1. If so, it will join “Achy Breaky Heart” by
Billy Ray Cyrus as the only track since January 92 to hold the No. 1 position
for five consecutive weeks. The subtle Cajun influences combined with light-
hearted, summertime lyrics recounting Jackson’s youth on the river obviously
have rekindled memories for many country consumers. The video, t0o, is autobio-
graphical, with Jackson re-creating afternoons water skiing on the river. It is this
uncomplicated spirit of fun that seems to be setting “Chattahoochee” apart from
other contenders, as though a segment of our society is sending out a message
that says, “Cool it. Chill out. Relax. Let’s have a little fun.”

BEING POLITICALLY CORRECT may be out if you follow the subculture of
country music. There has always been a thread of going against the grain embed-
ded in creative communities, and the creators of country music are no different.
Past examples such as “Take This Job And Shove It” by Johnny Paycheck, “Why
Don't We Get Drunk (And Screw)” by Jimmy Buffett, and “Buck Naked” by
Hank Williams Jr. point out that a certain segment of the population just wants
to have fun (in its own way). Even cross-dressing is now acceptable in country
music: One of America’s most popular radio stations plans to bring everything
out of the closet and put it on the air. In response to the excitement generated
by “Trashy Women” (57-56) by Confederate Railroad, WIVK Knoxville, Tenn.,
is going to run a “Trashy Women” contest. PD Les Acree says, “We're giving
the record and the video a couple of weeks to really kick in, and then we will
begin our on-the-air promotions. The contest is going to be open to both men and
women.” Judges have yet to be announced.

THE MOST ACTIVE TRACK on the singles chart is “Ain’t Going Down (Til
The Sun Comes Up)” (debut-37) by Garth Brooks, followed by “One More Last
Chance” (61-52) by Vinee Gill; “Every Little Thing” (3-5) by Carlene Carter;
“Only Love” (38-29) by Wynonna; “Holdin’ Heaven” (32-23) by Tracy Byrd;
“Can’t Break It To My Heart” (64) by Tracy Lawrence; “Prop Me Up Beside
The Jukebox (If I Die)” (56245) by Joe Diffie; “Looking Out For Number One”
(87-27) by Travis Tritt; “This Romeo Ain't Got Julie Yet” (5349) by Diamond
Rio; and “Just Like The Weather” (debut-58) by Suzy Bogguss.

HEY RADIO, WAKE UP. The album chart has a few things to say this week.
For the fourth week out of five, the Greatest Gainer award goes to “A Lot About
Livin’ (And A Little Bout Love)” (3-3) by Alan Jackson. The Pacesetter award
belongs to “Under This Old Hat” (29-21) by Chris LeDoux. The lead single by
the same title peaked at No. 54 on the Hot Country Singles & Track chart on
June 17. How can this be? SoundSecan point-of-sale information shows the leading
sales market for LeDoux to be Salt Lake City, followed by Los Angeles, Dallas,
and Denver. Debuting at No. 69 is “Temptation,” by Shelby Lynne, whose leading
sales markets for the week are New York and Houston, followed by San
Francizeo-Oakland-San Jose, Dallas, and Portland, Ore.

SAWYER BROWN ON ‘OUTSKIRTS'?

(Continued from page 23)

with the McAnally-penned hit title cut
from the album, marked a real turning
point for Sawyer Brown. The band fi-
nally managed to gain critical accept-
ance, and simultaneously scored the
biggest hit of its career.

Reecalling the first time he heard
“All These Years” on a McAnally
demo tape, Miller says he “thought it
was a piece of art and really wanted to
record it. I didn’t care what it did com-
mercially. I just wanted to be associa-
ted with that song.”

After taking it to No. 1, Miller &
Co.’s association with “All These
Years” is guaranteed, and with “Out-
skirts Of Town,” Sawyer Brown has
strengthened its ties with the song’s
writer as well. McAnally ascended to
co-producer, replacing longtime pro-
ducer Randy Secruggs, as co-writing
duties evolved into recording sessions.

“Mac came up to play on a couple of
things when we were doing the demos,
and the production thing just kind of
made sense,” Miller says. McAnally,
who describes himself as a “studio rat
by nature,” also sees it as a natural
progression. “I had a trademark on a
part of their career,” he says. “Our
writing together grew into this album,
in a production sense. From my end,
it's like superimposing a real good
friendship onto the process of making
records. When I hear certain things on
the radio, I go, “Those poor guys sound
like they're in a dentist’s office waiting
to be drilled.” Enjoying making rec-
ords is key for me, and we did have
ﬁlrl,”

The loose, easygoing vibe that per-
meates the songs on “Outskirts Of
Town” can be attributed partially to
the fact that much of the album was
recorded in the legendary Muscle
Shoals studio in Alabama. “The mix at
Muscle Shoals was just pumpin’,” says
Miller. “When we were recording
‘Thank God For You,’ [session key-
boardist] Matt Rollings came into the
control room and said, ‘Are we allowed
to do this?” ”

That upbeat, uptempo song was a
natural choice as the new album’s de-
but single (it’s already a top 20 coun-
try hit) but, taking his cue from “Cafe
On The Corner,” Miller has been busy

applying his ever-sharpening song-
writer’s pen to more topical fare as
well. “Farmer Tan,” from the new rec-
ord, showcases his growth as a song-
writer and proves that “Cafe On The
Corner,” with its plight-of-the-farmer
message, was more heartfelt than the
cynics might suspect.

“I grew up on a farm in Ohio, and
my grandfather had to sell his farm
and go to work in a factory because he
couldn’t make a living,” Miller says.
“When Mac played me that song, I'd
seen it. I didn't want people to think
that ‘Cafe On The Corner’ was just a
commercial song. I thought to myself,
‘I want to say something about the
farmer as well.””

As he’s proven throughout the up-
and-down career of Sawyer Brown, if
Miller wants something badly enough,
he applies a stubborn determination
bordering on obsession until he gets it.
“I don’t mind disciplining myself to do
whatever it takes to get the job done,”
Miller says.

From the rowdy revisionism of “The
Boys And Me” to the hometown wis-
dom of the title cut, “Outskirts Of
Town” sounds like a labor of love, re-
flecting Miller’s maturing songeraft
and Sawyer Brown’s growth as a band.
“We focused on our musie, and that
was the whole turning point,” Miller
says. “As you grow up, you mellow
quite a bit, and you have something to
say.”

SHENANDOAH PROMO

(Continued from page 23)

Camelot also designed and produ-
ced a hanging poster for its 386 stores
that give contest details. The poster,
for which RCA paid the cost of pro-
duction, says: “Be Shenandoah’s
MVP! Watch TNN Video Morning
For Details.”

RCA has provided Shenandoah
standups and album prepacks to each
Camelot store for display. Each pre-
pack contains one counter standup,
four flats, four posters, and one CD.
RCA also is offering Shenandoah
product to Camelot at a discount for
the promo.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

37

36

n
57

19
25

n

63

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AIN'T GOING OOWN (TiL THE SUN COMES UP)
(Sophie’s Choice, BMI/Sony Cross Keys, ASCAP/Major
Bob, ASCAP/No Fences, ASCAP)

A BAO GOOOBYE (Biackened, BMI) CPP

BEER ANO BONES (Acuff-Rose, BMI/Lazy Gator, BMI)
CpP

BLAME {T ON YOUR HEART (Harlan Howard, BMI/Sony
Tree, BMI/Songs Of PolyGram, BMI/Seven Angels, BMI)
HL

CAN'T BREAK 1T TO MY HEARY (Loggy Bayou, ASCAP/
Mike Dunn, ASCAP/IMV, ASCAP)

CAN YOU FEEL IV (Hoosier Hills, BMI/Milene, ASCAP)
CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Sony Cross Keys, ASCAP) HL/WBM
CLEOPATRA, QUEEN OF OENIAL (Sony Tree, BMI/Little
Big Town, BMI/American Made, BMI/Duck House, BMI)
HL/WBM

A COWBOY'S BORN WITH A BROKEN HEART
(Farrenutf, ASCAP/Full Keel, ASCAP/Curb, ASCAP/
Farren Curtis, BMI/Mike Curb, BMI) WBM

DAOOY LAIO THE BLUES ON ME (Ensign, BMI/Miss
Scarlett, BMI/Lonesome Dove, BMI) CPP

DANCE WITH THE ONE THAT BROUGHT YOU (Sony
Tree, BMI/WB, ASCAP) HL/WBM

OOWN ON MY KNEES (BMG, ASCAP) HL

EASIER SAIO THAN OONE (Polygram Int'l, ASCAP/St.
Julien, ASCAP/Mighty Nice, BMI HL

EVERY OAY WHEN | GET HOME (EMI April, ASCAP/
JKids, ASCAP/Triumvirate, BMI/New Clarion, BMI} WBM
EVERY LITTLE THING (Sony Cross Keys, ASCAP/
Tortured Arist, ASCAP/Bash, ASCAP/This Big, ASCAP)
HL

FALLIN' NEVER FELT SO GOOO (Patrix Janus, ASCAP/
WB, ASCAP)

13

61
64

44

9
39
23
42

59
31
46
50
48
17

3

6
65

FEELIN' KINO OF LONELY TONIGHT (Sony Cross Keys,
ASCAP/Trick Knee, ASCAP/Welbeck, ASCAP/MCA,
ASCAP/Blue Quill, ASCAP) HL

GOO BLESSEO TEXAS (Square West, ASCAP/Howlin'
Hits, ASCAP) CPP

THE GRANO TOUR (Al Gallico, BMI/Algee, BMI)

HALF ENOUGH (Englishtown, BMI/Longitude, BMI/Moon
& Stars, BM{)

THE HARO WAY (EMI April, ASCAP/Getarealjob, ASCAP)

HL

HAUNTEO HEARY (Acuff-Rose, BMI/Sony Cross Keys,
ASCAP) CPP/HL

HE AIN'T WORTH MISSING (Songs Of PolyGram, BMI/
Tokeco, BMI) HL

HOLOIN' HEAVEN (Tom Collins, BMI/Music Corp. Ot
America, BMI) HL/CPP

HOMETOWN HONEYMOON (Warner-Elektra-Asylum,
BMI/Mopage, BMI/After Berger, ASCAP/Patrix Janus,
ASCAP/WB, ASCAP) WBM

HURRY SUNOOWN (Warner-Tamerlane, ASCAP/Zomba,
BMI/WB, ASCAP/Denny Henson, ASCAP)

IF 1 OION'T LOYE YOU (Warner-Tamerlane, BMI/
Minnesota Man, BMI/Bob White, ASCAP) WBM

1 GOT A LOVE (Harlan Howard, BMI/Sony Tree, BMI) HL
1 GUESS YOU HAO TO BE THERE (Ten Ten, ASCAP)
I'tL CRY TOMORROW (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/
Patenrick, BMI) WBM/CPP

IN THE HEART OF A WOMAN (WB, ASCAP/Warner-
Tamerlane, BMI/Brupo, BMI) WBM

IT SURE IS MONOAY (EMI Blackwood, BMI/Linde
Manor, BMI) WBM

iT'S YOUR CALL (Starstruck Writers Group, ASCAP/
Burch Brothers, BM)

| WANNA TAKE CARE OF YOU (EMI Blackwood, BMI/

Jechol, ASCAP/EMI April, ASCAP) HL

16 JANIE BAKER'S LOVE SLAVE (EMI Blackwood, BMI/
Linde Manor, BMI) WBM

58 JUST LIKE THE WEATHER (Famous, ASCAP/Loyal
Dutchess, ASCAP/Lazy Kato, BMI)

75 LEAOD ME NOT (Straight Lace, ASCAP/Sis 'N Bro,
ASCAP/LaSongs, Ascap/Swell Kid, ASCAP) WBM

40 LET GO {Dickie Brown, ASCAP)

27 LOOKING OUT FOR NUMBER ONE (Sony Tree, BMI/Post
Oak, BMI/WB, ASCAP/East 64th, ASCAP) WBM/HL

35 LOVE ON THE LOOSE, HEART ON THE RUN (Songs 0f
PolyGram, BM\/Millhouse, BMI) HL

12 MAMA KNOWS THE HIGHWAY (Uncle Pete, BMI/
Foreshadow, BMI) CLM

62 A MINO OF HER OWN (Great Cumberland, BMI/
Diamond Struck, BMI/Kicking Bird, BMI) CPP

21 MONEY IN THE BANK (Alabama Band, ASCAP/
Wildcountry, ASCAP/Littie Big Town, BMI/American
Made, BMI/MCA, ASCAP) HL/WBM

66 MY BABY LOVES ME (Sony Cross Keys, ASCAP)

47 NO FUTURE IN THE PAST (Benetit, BMI/Famous, BMI/
Too Strang, BMI) CPP/WBM

54 NOTHIN' BUT THE WHEEL (Music Corp. Of America,
BMI/Brand New Town, BMI/Old Wolf, BMI) WBM/HL

55 OH ME, OH MY, SWEET BABY (Sony Tree, BMI/Terrace,
ASCAP) WBM/HL

67 AN OLO PAIR OF SHOES (WB, ASCAP/Tapper, ASCAP/
On The Wall, BMI/Great Galen, BMI) WBM

52 ONE MORE LAST CHANCE (Benefit, BMI/Sony Cross
Keys, ASCAP)

29 ONLY LOVE (Careers-BMG, BMI/Murrah, BMi/Tom
Collins, BM!) HL/CPP

45 PROP ME UP BESIOE THE JUKEBOX (IF 1 OIE)
(Songwriters Ink, BMI/Texas Wedge, ASCAP)

11 RENO (Supernaw, ASCAP)

74 RIP OFF THE KNOB (Bellamy Bros., ASCAP)

26 SHAME SHAME SHAME SHAME (BMG. ASCAP/Judy
Judy Judy, ASCAP/Harian Howard, BMi/Sony Tree, BMI)
HL

41 SOMEBOOY ELSE'S MOON (Sony Tree. BMI/Great

Cumberland, BMI/Diamond Struck, BMI) HL/CPP

33 TELL ME ABOUT IT (Warner-Tamerlane, BMI/Top Down,
BMI/Music Corp. Of America, BMI/Frankly Scarlett, BMI)
WBM/HL

51 TELL ME WHY (Seagrape, BMI) CPP

22 TEXAS TATTO0O {(Nocturnal Eclipse, BMI/Union County,
BMI/BrahmSongs & Careers-BMG, BMI) HL

15 THANK GOO FOR YOU (Travelin’ Zoo, ASCAP/Beginner,
ASCAP) WBM

28 THAT SUMMER (Bait And Beer, ASCAP/Forerunner,
ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP/CLM

68 THAT WAS A RIVER (W.B.M., SESAC/Long Acre, SESAC/
Great Cumberland, SESAC/Diamond Struck, BMi/
Patenrick, BMI)

49 THIS ROMEO AIN'T GOT JULIE YET (Warner-Tamerlane,
BMI/Taxicaster, BMI/Pickanbo, ASCAP) WBM

13 A THOUSANO MILES FROM NOWHERE (Coal Dust
West, BMI/Warner-Tamerlane, BMI) WBM

56 TRASHY WOMEN (Rhythm Wrangler, BMI/Groper, BMI)

53 TROUBLE ON THE LINE (Zoo I, ASCAP/Club Zoo, BMI)

43 TRUE BELIEVER (Careers-BMG, BMI/Whistling Moon
Traveler, BMY) HL

14 WE GOT THE LOVE (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/
Patenrick, BMI) CPP/WBM

2 WE'LL BURN THAT BRIOGE (Sony Tree, BMI) HL

72 WHATEVER WAY THE WINO BLOWS (Murder By
Television, ASCAP/Bug, ASCAP)

10 WHAT MIGHT HAVE BEEN (Square West, ASCAP/
Howlin' Hits, ASCAP) CPP

38 WHAT'S IT TO YOU (Stroudavarious, ASCAP/BMG
Songs. ASCAP/IKids, ASCAP/EMI April, ASCAP) HL

20 WHEN 010 YOU STOP LOYING ME (Acuff-Rose, BMI)

CPP

34 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO
BACK (Music City, ASCAP/EMI April, ASCAP) HL

8 WHY OION'T | THINK OF THAT (Polygram, ASCAP/
Ranger Bob, ASCAP/Unichappell, BMI) HL

18 WORKING MAN'S PH.0 (Acuff-Rose, BMI/Careers-
BMG, BMI/BMG, ASCAP/Mickey Hiter, ASCAP) HL/CPP
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Arfists & Music

by John Lannert

LATINO ROCK TRIUMPHS: If there were any doubts that
Warner Mexico rock act Mand did not possess a grass-roots
fan base, they were rapidly dispelled July 21 when the Mexican
quintet delighted the full house at New York nightclub

Performing reggae-flavored rock material taken mostly
from its Top-15 album “Donde Jugardn Los Nifios?,” the hard-
working quintet tirned in a fine set that highlighted the New

Granted, emotive front man Fher recalls Sting and the
group often sounds like the Police, circa 1931. Nonetheless,
Mana cannot be perfunctorily disnissed as a Latino knockoff
of the Police. They incorporate salsa, ska, and even a pinch
of R&B into their runes that by tuns speak of romance and
socio-political concerns. It’s an appealing, singular brand of
Latino pop/rock that certxinly would brighten the curent
sound mix being heard on U.S, Latino radio. More importantly,
the band continues to enjoy robust album sales in the US. as

Mang’s strong showing at S.0.B.'s was convineing testimony
of its popularity, principally because the band had to follow
an incendiary showcase from BMG Mexico’s hard-rock act La
Lupita. The mostly Mexican crowd was driven into frenzied
moshing throughout much of the 454minute romp as charis-
matie lead screecher Héclor Quijada and slinky vocal sidekick
Rosa Adame wailed and gyrated with fascinating abanden.

La Lupita label mates Santa Sabina opened the Mexican
rock affair with a curious—often allwing—Ofra Haza meets
Graham Central Station pastiche that melded Rita Guer-
rero’s quivering Middle Eastern vocal improvisations to a
grinding funk groove reminiscient of Larry Graham’s heavy-
bottomed cutfits of the 70s.

The New Music Seminar’s Spanish night July 22 at SOB.s |
was less impressive overall, save the voleanie outing from
DRO’s Los Rodriguez, a straight-up rock act that has garnered
a devout following in Spain and Argentina, home of solid lead
singer Andrés Calamaro.

The band’s erunching rendition of Frank Sinatra’s ever-
green “That’s Life” was particularly choice.

BRAZIL AUF DEUTSCH: In August, “The Brazilian Sound,”
a eritically-hailed, quick reference guide to Brazilian musie, will
be published in German by domestic publisher Hannibal Ver-
lag. Entitled “The Brazilian Sound: Samba, Bossa Nova, Und
Die Klange Brasiliens,” the German edition will carry updated,
more extensive information than its 1991 English-language
counterpart.

Authors Chris McGowan, a Billboard contributing writer,
and Ricardo Pessanha also have expanded the glossary and
discography. Hannibal Verlag is promoting the book in October
in conjunetion with a tour by Brazil’s nonpareil accordionist, Si-
vuca.

MANNY TIMES FOUR: Manny Musie Ine., is shipping three
titles in Angust highlighted by two Aug. 23 albums from ex-
Inocencia singer Steve Diaz (“Prenda Amada”™) and Roel Mar-
tinez (“Juntos”), a former backing vocalist of Shelly Lares.
Also being shipped Aug. 23 is René Zapata’s sophomore ran-
chera albun “Quédate Conmigo.” On Aug. 31 Manny is releas-
ing “E]l Primer Ano,” the label bow from a high-school conjunto

(Continued on next page)

Keves LeEcorps Inc.

DISTRIBUTORS
140 N.W. 22 Avenue / Miami, Florida 33125
Tel (305) 541-6686 / Fax (305) 642-2785

oZ | o2 [ y
Eg | <% | £3 | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
*k x NO. 1 & x % 1
1 1 8 GLORIA ESTEFAN EPIC 53807/SONY 5 weeks at No. 1 M! TIERRA
2 2 5 LUIS MIGUEL WEA LATINA 92993 ARIES
(3) 3 5 | SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS 1
r 4 4 5 LUIS MIGUEL wEA LATINA 75805 ~ ROMANCE
* % & GREATEST GAINER * & *
(5)] s 5 SELENA Em) LATIN 42770 LIVE!
1 6 | 5 | 5 | LA MAFIA SONY DISCOS 80925/SONY AHORA Y SIEMPRE
| 7 5 | GIPSY KINGS ELEKTRA 60845 GIPSY KINGS
@ 8 5 LINDA RONSTADT ELEKTRA 60765 CARI!ONES DE Mi PADRE
9 | 10 | 5 | GIPSY KINGS ELEKTRA 61390 LIVE! :
13 | 5 | SELENA e LATIN 42635 ENTRE A Mi MUNDO
11 12 5 JULIO IGLESIAS SONY LATIN 38640/SONY JULIO
12 [ 11| 5 | JON SECADA ssk s0sas/Em LaTIN "~ OTRO DIA MAS SIN VERTE _ S.OB.s, capacity about 300.
(13)| 14 | 5 | MANA wea LaTiva 90818 DONDE JUGARAN LOS NINOS
14 9 5 JUAN LUIS GUERRA Y 4.40 KAREN 3456/BMG AREITO
| 15 ] 16 | 5 T FAMA sonv oiscos 80835_ -sav; COMO NUNCE_- Musie Seminar’s Mexican night.
16 18 5 GIPSY KINGS ELEKTRA 61179 ESTE MUNDO
17 | 15 | 5 | GIPSY KINGS eLekTRA 60892 MOSAIQUE |
18 | 17 | 5 | LINDA RONSTADT ELEKTRA 61383 FRENESI
| 19 21 B 5 | JERRY RIVERA SONY TROPICAL 80776/SONY CUENTA CONMIGO
720 | 23 | 5 | LINDA RONSTADT tickrmacizss " MAS CANCIONES
@ 26 5 MAZZ EmI LATIN 42593 LO HARE POR TI
22 | 24 | 5 | EMILIO NAVAIRA emiLATIN 42739 ) LIVE
(23)| 30 | 5 | BANDA MACHOS ronovisa 6161 CASIMIRA
728 [ 19 | 5 | BRONCO ronovisa 3032 _ POR EL MUNDO | well as in Latin America (see story, page 30).
25 | 20 5 JUAN LUIS GUERRA Y 4.40 K KAREN 109/BMG. BACHATA ROSA |
26 22 5 ANA GABRIEL GLOBO 80871/SONY THE BEST
27 27 5 BANDA MACHOS FONOVISA 9069 "~ CON m
28 | 25 | 5 | RAUL DI BLASIO ARIOLA 3466/BMG EN TIEMPO DE AMOR
32 | 5 | JULIO IGLESIAS SONY LATIN 84304/SONY HEY!
30 28 5 LOS BUKIS FONOVISA 9040 QUIEREME
31 29 5 REY RUIZ SONY TROPICAL 80848/SONY REY RUIZ
32 35 5 GIPSY KINGS ELEKTRA 61019 ALLEGRIA |
33 33 I 5 | LA MAFIA SONY DISCOS 80660/SONY _ES?\SWI4
3| 3 B 5 JULIO IGLESIAS SONY LATIN 39568/SONY ~ MOMENTS
@ 41 4 JAY PEREZ SONY DISCOS 81046/SONY TE LLEVO EN M
40 | 5 | LUIS MIGUEL wEA LATINA 90720 AMERICA Y EN VIVO
37 38 5 CULTURAS MANNY 13022/WEA LATINA CULTURE SHOCK
38 34 5 GLORIA ESTEFAN SONY LATIN 80432/SONY EXITOS DE |
* & & PACESETTER * & &
(39)] 50 | 5 | EMILIO NAVAIRA EmILATIN 22626 UNSUNG HIGHWAYS
(80)| 45 | 5 | FITO OLIVARES ronovisa 5068 15 EXITOS
41 42 b JULIO IGLESIAS SONY LATIN 80763/SONY CALOR
42 43 5) JULIO IGLESIAS SONY LATIN 39570/SONY IN CONCERT
43 39 5 V. FERNANDEZ/R. AYALA SONY DISCOS 80628 SONY ARRIBA EL NORTE... |
44 [ 36 | 3 | CHAYANNE sonv LATIN 80831 /SONY - PROVOCAME
RE-ENTRY JULIO IGLESIAS SONY LATIN 80123/SONY RAICES
RE-ENTRY LUIS MIGUEL WEA LATINA 71535 - —20 ANOS
47 | 44 ] VARIOS ARTISTAS MADACY 0011 ALL THE BEST FROM CUBA |
* % & HOT SHOT DEBUT & & & ‘
48)| NEWJ> | PAULINA RUBIO Emi LATIN 42750 LA CHICA DORADA
RE-ENTRY | MAZZ emiLATIN 42549 MAZZ LIVE-UNA NOCHE JUNTOS
50 37 ] CELIA CRUZ RMM 80985/SONY AZUCAR NEGRA

7

1 LUIS MIGUEL wEA LATINA

ARIES

2 LUIS MIGUEL wEA LATINA

ROMANCE

3 GIPSY KINGS ELEKTRA

GIPSY KINGS

4 GIPSY KINGS ELEKTRA

LIVE

5 JULIO IGLESIAS sony |

JULIO

6 JON SECADA SBK/EMI LATIN
OTRO DIA MAS SIN VERTE

MANA WEA LATINA

DONDE JUGARAN LOS.
8 GIPSY KINGS ELEKTRA

ESTE MUNDO

9 GIPSY KINGS ELEKTRA

MOSAIQUE

10 ANA GABRIEL GLOBO/SONY

THE BEST

11 RAUL DI BLASIO ariOLA
EN TIEMPO DE AMOR
12 JULIO IGLESIAS sony

HEY!

13 LOS BUKIS ronovisa

QUIEREME

14 GIPSY KINGS ELEXTRA

ALLEGRIA

15 JULIO IGLESIAS sony

MOMENTS

1 GLORIA ESTEFAN EPIC/SONY
MI TIERRA
2 SOUNDTRACK ELEKTRA
THE MAMBO KINGS
3 JUAN LUIS GUERRA /BmMG
AREITO
4 LINDA RONSTADT ELEKTRA
FRENESI
5 JERRY RIVERA sONY
CUENTA CONMIGO
6 JUAN LUIS GUERRA /BmG
BACHATA ROSA
7 REY RUIZ sony
REY RUIZ
8 VARIOS ARTISTAS mapacy
ALL THE BEST FROM CUBA
9 CELIA CRUZ RMM/SONY
AZUCAR NEGRA
10 TITO NIEVES Rvm/SONY
ROMPECABEZA
11 JUAN LUIS GUERRA /BMG
OJALA QUE LLUEVA CAFE
12 RUBEN BLADES cLoBO
THE BEST
13 EL GENERAL rCa/BMG
MUEVELO CON
14 EL GENERAL rca/BMG
EL PODER DE
15 VARIOS ARTISTAS sony
SALSA EN GRANDE VOL.2

1 SELENA EMI LATIN
LIVE!
2 LA MAFIA SONY DISCOS/SONY
AHORA Y SIEMPRE
3 LINDA RONSTADT ELEKTRA
CANCIONES DE MI PADRE
4 SELENA EMI LATIN
ENTRE A MI MUNDO
5 FAMA SONY DISCOS/SONY
COMO NUNCA
6 LINDA RONSTADT ELEKTRA
MAS CANCIONES
7 MAZZ EmiLATIN
LO HARE POR TI
8 EMILIO NAVAIRA EMILATIN
LIVE
9 BANDA MACHOS ronovisa
CASIMIRA
10 BRONCO ronovisa
POR EL MUNDO
11 BANDA MACHOS ronovisa
CON SANGRE DE INDIO
12 LA MAFIA sony
ESTAS TOCANDO FUEGO
13 JAY PEREZ sonv
TE LLEVO EN MI
14 CULTURAS MANNY/WEA
CULTURE SHOCK
15 EMILIO NAVAIRA EMI LATIN
UNSUNG HIGHWAYS

(O Albums with the greatest sales gains this week. » Recording Industry Assn. Of America (RIAA)

certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. © 1993, Biltboard/
BPI Communications and SoundScan, Inc.

*Largest Inventory in Latin Music

#§ All Major labels in American Music

* Compact Disc
*Cassettes
* Records

i Videos

AME DAY SERVICES & FREE LOCAL DELIVERY

BILLBOARD AUGUST 7, 1993

wwWwW americanradiohistorv com

29



www.americanradiohistory.com

Billboards

Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN

FOR WEEK ENDING AUGUST 7, 1993

w | B RADIO AIRPLAY REPORTS.
of| 58| Eg| €| armist TITLE
2|92 32| 25| LABEUDISTRIBUTING LABEL
*x%x NO.1 *x % %
@ 2 2 7 GLORIA ESTEFAN ¢ MI TIERRA
EPIC/SONY 1 week at No. 1
LUIS MIGUEL @ AYER
2 1 1 9 WEA LATINA
3| 3| 3| 1| EDNITANAZARIO @ UN CORAZON HECHO PEDAZOS
Mi LATI
(D 4+ [ 5| o | SELENA NO DEBES JUGAR
EMI LATIN
(5| s [ 12| 5 | JUANLUIS GUERRA Y 4.40 @ CORONITA DE FLORES
KAREN/BMG
RICKY MARTIN © ME AMARAS
6 8 10 10 SONY LATIN/SONY
71 s | 11| 7 | GULLERMO DAVILA CUANDO SE ACABA EL AMOR
RODVEN
101 15 | 8 | Lucero SOBREVIVIRE
MELODY/FONOVISA
(9| 15 | 38 | 3 | LOS FANTASMAS DEL CARIBE ELLA ES
RODVEN
w!| 9| g | 7 | LOSCARLOS PIDEME LA LUNA
LUNA/FONOVISA
EDGAR JOEL @ HASTA EL SOL DE HOY
m| 1|1 | 7 | EDGARJO
PAULINA RUBI  AMOR DE MUJER
12 12 8 9 EM) LATIN &
LA MAFIA @ AHORA Y SIEMPRE
13 14 14 7 SONY DISCOS/SONY
18 | — | 2 | VICENTE FERNANDEZ LASTIMA QUE SEAS AJENA
SONY DISCOS/SONY
JORDY @ DUR DUR D'ETRE BEBE
15 13 13 10 SONY LATIN/SONY
MAZZ MI TESORO
16 16 18 6 EMI LATIN

20 | 23 | 5 | MARC ANTHONY PALABRAS DEL ALMA
SOHO SOUNDS/SONY
ANA GABRIEL ¢TUY YO
18 17 ! 14 so';‘weLATlN/sowv
JON SECADA @ SENTIR
19 7 4 17| Sewemi LA
%6 | 29 | 4 | RICARDO ARJONA PRIMERA VEZ
SONY LATIN/SONY
a1 | 2 | 31 | 4 | ROCIOJURADO Y ANA GABRIEL # AMOR CALLADO
SONY LATIN/SONY
@| z | - | 2 | ALvARo TORRES ESTOY ENAMORADO DE T|
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Is Manamania Spreading To U.S.?

H BY JOHN LANNERT

NEW YORK—With little of the fanfare
associated with top-selling Latino artists,
Warner Mexico’s rock quintet Mana has
quietly become one of the hottest acts in
Latin America.

The turning point in the band’s career,
remembers drummer Alex Gonzilez,
came last year when the band went to
play in Quito, Ecuador.

‘We were saying, ‘Who is going to
show up at this concert,’ because our cur-
rent record at that time, ‘Falta Amor,’
was not out in Ecuador,” says Gonzdlez.
“Well, 18,000 people ended up coming to
see the set.”

“Falta Amor” already had become a
hit record in Mexico, where nonstop do-
mestic dates helped spread the word
about a hard-working rock act that was
not getting heard on national radio. Ac-
cording to Maribel Schumacher, Warner
Music Intl.’s Latin American marketing
director, “Falta Amor” has sold nearly
480,000 units in Latin America.

Mand has since gone to play sellout
shows throughout most of the region in
venues with seating capacities ranging
from 6,000 to 12,000. The band currently
is in the middle of an extensive Latin
American/U.S. concert tour in support of
its February release, “Donde Jugaran
Los Ninos?,” which Schumacher notes
has sold 500,000 copies in the region. The
concert trek was preceded by a promo-
tional jaunt to South America, conceived
by Schumacher, which helped boost the
group’s presence there,

In June, the twentysomething outfit
grossed nearly $1 million from two full-
house concerts at the 20,000-seat Sports
Palace in Mexico City (Billboard, July
17).

For his part, Gonzdlez, who is Cuban-
born, admits that the five-man band from
Guadalajara is surprised by its sudden
success, adding that “we don’t under-
stand it. The whole thing is word of
mouth. What is helping us is our musie
and our live shows. It's Mandmania.”

Now “Mandmania” is threatening to
sweep the U.S. With virtually no radio or
television exposure, “Donde Jugurdn Los
Nifios?” had been lodged at No. 14 two
weeks ago on Billboard’s Top Latin 50
retail survey.

Schumacher observes that Warner’s
next step is “to turn Mand into Latin
American rock superstars. What makes
this band special are the songs. The band
writes probing lyrics about important
themes such as homeless children and
the environment, without being banal.
The songs feel like masterpieces, yet
they're so simple.”

To further expand the group’s profile
in the region, Schumacher says she will
employ more promotional and concert
tours, in the region, along with “alterna-
tive promotion,” including promotional
and concert campaigns directed at U.S.
universities.

Mand started out 11 years ago as Som-
brero Verde, a rock act that band co-
founder and lead vocalist Fher recalls
was a musically wayward outfit.

“We were trying to experiment with
different sounds and it was pure shit,” he
says bluntly. “We were not playing to-

gether as a unit. But we continued to look
for our own sound, for music that we
wanted to perform instead of coming up
with something overtly commercial and
popular but that we did not like. We now
have a sound from the soul that is alter-
native.”
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Seattle Sounds On Delos;
EMI Exclusive For Hampson

GOING ON RECORD: Gerard
Schwarz and the Seattle Symphony
added to their store of American mu-
sie recordings in May and June ses-
sions for release on Delos. Among ti-
tles taped were Bloch’s “America,”
Creston’s “Toccata,” Diamond’s
“Concert Piece” and Symphony No.
8, and Copland’s Piano Concerto with
Loren Hollander uas soloist. Adam
Stern was producer and John Eargle
officiated at the mixing console.
Much of the music will be pro-
grammed with other pieces by the

KEEPING
SCORE

by Is Horowitz

same composers recorded earlier. On
the non-American side, Schwarz and
his orchestra also cut Tchaikovsky’s
Symphony No. 2. It will be paired
with the composer’s Symphony No. 1,
already in the can.

Other activity at Delos includes the
signing of the Shanghai String
Quartet, whose first disc for the la-
bel, to be recorded in mid-August,
will offer quartets by Mendelssohn
and Grieg. The ensemble is in resi-
dence at the Univ. of Richmond, in
Virginia.

NEW INK: In recent years, bari-
tone Thomas Hampson has been
heard on more major labels than most
other top artists. But now his identifi-
cation with EMI Classics will become
more pronounced. Under his new
contract with the label his commit-
ment is exclusive for solo repertoire,
and he is expected to continue a
heavy schedule with EMI on the
opera front and in crossover, even as
he fulfills other projects elsewhere.

THE VOX MUSIC GROUP has re-
vived its Allegretto logo as a budget

CD imprint with an initial release of

10 titles priced to retail at $4.99-$5.99
Unified cover graphics stress com-

LATIN NOTAS

(Continued from page 29)
act called Babyphaze.

BLACKWELL GOES LATIN: Island
Records founder Chris Blackwell has
formed what he termed a “joint venture”
with PolyGram Latino. One act already
has been signed, said Blackwell during a
brief chat at the Africa Féte concert,
staged July 25 at Central Park in New
York. Blackwell added that he is looking
for more Latino talent. As for the show,
voleanic sonstress Angelique Kidjo deliv-
ered a smoking set before a full house
that also cheered loudly for Boukman
Ekspervans, Ismael Lo, and Baaba Mal.

GLORIA TOPS HLT: Epic/Sony Discos
superstar Gloria Estefan scores her sec-
ond No. 1 smash on the Hot Latin Tracks
this week with her salsa/plena hit “Mi
Tierra.” Her first HLT chart-topper was

BILLBOARD AUGUST 7, 1993

poser or music type, and all perform-
ances are first-time CD issues. Label
GM Irwin Katz says the line will be
expanded to 25 titles by year’s end.

Vox also has initiated a new-re-
cording program to supplement what
many tradesters believe is one of the
largest catalogs accumulated by an
indie classical label. First up is an al-
bum of romances by violinist Aaron
Rosand, with Hugh Sung at the pi-
ano, and a Liszt concerto album with
pianist Jerome Rose and the Buda-
pest Philharmonic. The former goes
on Allegretto, the latter on a multi-
disc VoxBox.

AMERICAN RARITIES: Philadel-
phia-based conductor Matthew Phil-
lips has recorded the first of a pro-
jected series of CDs devoted largely
to neglected works by American com-
posers, for release by Albany Rec-
ords.

The major work on the debut dise
is dgar Stillman Kelley's orchestral
suite “Aladdin,” and the album also
includes some pieces by early 19th
century African-American composer
Francis Johnson. Phillips conducts
the Symphony Orchestra of America,
a group he formed about four years
ago.

Next up is an album of violin sona-
tas by Foote and Carpenter, to be fol-
lowed by separate programs of quar-
tet and choral musie, says Phillips. He
also serves as producer of the series.

TAI\'ING LICENSE: Boston Sky-
line has issued “Dance Music Of The
High Renaissance,” the first album in
the indie’s “From The Vault” series,
a projected line of deep-catalog titles
licensed from the majors. Most mate-
rial on the debut disc was recorded
for Deutsche Grammophon’s Archiv
label some 30 years ago by the Colle-
gium Terpsichore under Fritz Neu-
meyer, and was never transferred to
CD.

Wayne Wadhams, Boston Skyline
chief, says he also is negotiating for li-

W

cense rights to vintage albums by Po- |

lyGram subsidiaries Argo and

L’Oiseau-Lyre.

back in 1989. Interestingly, Estefan and
WEA Latina singing sensation Luis Mi-
guel are sitting back-to-back on the HLT
and the Billboard Latin 50. One other
note: You may have noticed that Este-
fan’s album “Mi Tierra” was switched
from the pop to tropical/salsa category in
the July 24 issue. “Mi Tierra” was incor-
rectly placed in the pop category in the
July 10 issue. As readers of this column
will note, I have consistently described
“Mi Tierra” as a tropical album . .. Luis
Miguel’s latest album “Aries” recently
spent three weeks on the Billboard 200—
a rather amazing chart feat considering
he has a minuscule crossover following.
But now that Anglo public relations firm
Rogers & Cowan has picked up the Mex-
ican heartthrob, Luis Miguel should gar-
ner a wider fan base, thereby bringing
him back the Billboard 200.
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It’s Ready, Set, Action For BET

Network Makes Foray Into PPV Realm

B BY DEBORAH RUSSELL

LOS ANGELES—Black Entertain-
ment Television entered the pay-per-
view market in July with the acquisi-
tion of a majority interest in Avalon
Pictures Inc. The Santa Monica, Calif.-
based Avalon owns and operates the
Action Pay Per View Network, which
specializes in action films, independent
films, and B movies.

BET executive VP of marketing
Curtis Symonds will heim BET Action
Pay Per View as its president. BET
will maintain the pay-per-view net-
work’s current programming base, Sy-
monds says, but long-term plans allow
for the incorporation of some original
programming, as well as live entertain-
ment and music events.

“We've had our eyes on the pay-per-
view market for some time now,” says
Symonds, noting BET met with nota-
ble success in a James Brown pay-per-
view event three years ago.

“In looking at Action, we found that
about 65% of its subscription base cov-
ers the BET subscription base,” says
Symonds. BET Action Pay Per View
currently reaches more than 5 million
subscribers via some 300 cable carriers
nationwide. BET reaches more than 35
million U.S. households.

“Research has shown us that African

Americans buy a lot of pay-per-view
product,” Symonds says. “This was a
good marriage for us.”

BET’s key short-term goals are to
build the pay-per-view network’s sub-
scriber base and drive the buy rate us-
ing BET’s existing niche in the urban
marketplace, says Symonds.

“Cross-promotions are the key and
we plan to use every angle that we
can,” he says. “We can use BET as
somewhat of a barker to profile what’s
coming on Action.”

BET also will use its magazines YSB
and Emerge to promote programming
on BET Action Pay Per View, and Sy-
monds says he hopes to further cross-
promote the network on the radio, as
BET has plans to launch a syndicated
radio network in the fall.

The current emphasis on multimedia
diversification illustrates BET’s plan to
maintain steady long-term growth,
says Symonds.

“BET as a network can only go so
far,” he says. (The network debuted in
January 1980.) “Our dream is to be a
one-stop shop for the African-Ameri-
can community.”

BET’s most immediate charter is to
develop marketing tools to educate ca-
ble carriers about positioning the pay-
per-view network, which faces the hea-
viest competition from such networks

as Viewer’s Choice and Request. The
cost of programs that air on BET Ac-
tion Pay Per View range from 99 cents
to $4.95, says Symonds.

He adds he hopes to close the year
with a subscription base exceeding 6
million households, with at least 9 mil-
lion BET Action Pay Per View sub-
seribers signed up by the end of 1994.

“We see ourselves as helping to push
this network in a way so there can be
more of an African-American viewer-
ship in pay per view,” says Symonds.

However, he stresses BET Action
Pay Per View is not meant to serve an
African-American audience to the ex-
clusion of other markets.

“One of our key concerns is that the
cable industry understand that this is
not just a ‘black pay-per-view channel,””
he notes. “It appeals to African Ameri-
cans, but the programming mix of action
movies, thrillers, and comedies is what
attracts a wide viewership. We are look-
ing at putting some punch in the pro-
gramming to attract more urban view-
ers, and we've got that hold via BET so
we'll use it. But we're not going to turn
the network around. The BET influence
will appear as a very gradual twist.”

Symonds will travel between BET’s
Washington, D.C., and the Santa Mon-
ica offices of BET Action Pay Per
View.

MTV Announces Video Award Noms

B BY DEBORAH RUSSELL

LOS ANGELES—The MTV Video
Music Awards celebrates its 10th
anniversary at the Universal Am-
phitheatre this year, with a Sept. 2
broadcast hosted by actor Christian
Slater.

A complete list of nominees for the
1993 awards follows:

Best video of the year: R.E.M., “Man
On The Moon,” Warner Bros., produced
by John Hopgood, directed by Peter Care;
Pearl Jam, “Jeremy,” Epic, produced by
Tom Gorai & Victoria Strange, directed by

MTV senior VP of music programming Doug Herzog and Tenth Planet Productions’

Mark Pellington; Peter Gabriel, “Digging
In The Dirt,” Geffen, produced by The
Underground, directed by John Downer;
En Vogue, “Free Your Mind,” EastWest,
produced by Krista Montagna, directed by
Mark Romanek; Aerosmith, “Livin’ On
The Edge,” Geffen, produced by Bill Bri-
gode and Marty Callner, directed by
Marty Callner.

Best male video: Sting, “If I Ever Lose
My Faith,” A&M; George Michael,
“Killer/Papa Was A Stone,” Hollywood,
Lenny Kravitz, “Are You Gonna Go My
Way,” Virgin; Peter Gabriel, “Steam,”
Geffen.

Best female video: Annie Lennox,

G

Joel Gallen met recently at a press conference to announced the nominees for MTV's
10th annual Video Music Awards, set for Sept. 2. Shown, back row from left, are
Herzog; actor Christian Slater, who will host the awards show; and Gallen. In front,
from left, are Maxine Jones and Terry Ellis, of the EastWest act En Vogue, which
collected seven nominations for its “Free Your Mind” video. (Photo: Jeff Kravitz)

“Walking On Broken Glass,” Arista; k.d.
lang, “Constant Craving,” Sire/Warner
Bros; Janet Jackson, “That’s The Way
Love Goes,” Virgin; Neneh Cherry,
“Buddy X,” Virgin.

Best group video: R.E.M., “Man On
The Moon,” Warner Bros.; Pearl Jam,
“Jeremy,” Epic; En Vogue, “Free Your
Mind,” EastWest; Depeche Mode, I Feel
You,” (Sire).

Best new artist in a video: Stone Tem-
ple Pilots, “Plush,” Atlantic; Porno For
Pyvros, “Pets,” Warner Bros.; Belly, “Feed
The Tree,” Sire/Reprise; Tasmin Archer,
“Sleeping Satellite,” SBK/ERG.

Best rap video: Naughty By Nature,
“Hip Hop Hooray,” Tommy Boy; Dr. Dre,
“Nuthin’ But A ‘G’ Thang,” Death Row/
Interscope/Atlantic; Digable Planets, “Re-
birth Of Slick (Cool Like Dat),” Pendulum/
Elektra; Arrested Development, “People
Everyday,” Chrysalis/ERG.

Best dance video: Stereo MC's, “Con-
nected,” Gee Street/Island; RuPaul, “Su-
permodel,” Tommy Boy; Janet Jackson,
“That's The Way Love Goes,” Virgin; En
Vogue, “Free Your Mind,"” EastWest.

Best metal/hard rock video: Pearl
Jam, “Jeremy,” Epic; Nine Inch Nails,
“Wish,” Nothing/TVT/Interscope/Atlan-
tic; Helmet, “Unsung,” Interscope/Atlan-
tic; Aerosmith, “Livin’ On The Edge,” Gef-
fen.

Best alternative video: Stone Temple
Pilots, “Plush,” Atlantic; Porno For Pyros,
“Pets,” Warner Bros.; Nirvana, “In
Bloom,” DGC; Belly, “Feed The Tree,”
Sire/Reprise; 4 Non Blondes, “What's
Up,” Interscope/Atlantic.

Best video from a film: Paul Wester-
berg, “Dyslexic Heart,” Epic Soundtrax;
Boy George, “The Crying Game,” SBK/
ERG; Arrested Development, “Revolu-
tion,” Chrysalis/ERG; Alice In Chains,
“Would?,” Epic Soundtrax.

(Continued on next page)

MTV’s Universal Qutlook;
Lambert Makes A Prod’n

TEN YEARS AFTER: MTV returns
to L.A’s Universal Amphitheatre to
celebrate a decade in production of its
Video Music Awards. The show airs
Sept. 2, and will be hosted by 23-year-
old actor Christian Slater (aka “best
kisser,” according to voters in the
MTV Movie Awards.)

Joel Gallen of L.A.-based Tenth
Planet Productions will produce the
telecast for the fifth consecutive year.
His plans for the venue include a rede-
sign of the proscenium stage to widen
and deepen the area.

“I love the amphitheater, but the
stage has always been the biggest
drawback for me,” says Gallen. He was
one of the few to truly en-
joy MTV’s 1992 flirtation
with the UCLA Pauley Pa-
vilion (less intimate than
Universal but much more
flexible in terms of TV pro-
duction).

This year, Gallen’s team
will remove the wing seats
on each side of the Univer-
sal Amphitheatre stage—
losing about 250 chairs—
and will retool the stage’s
back wall to allow for the
rear-screen projection of
graphics, slides, video, and
film. Ceiling fixtures will
hang over the audience to

extend the stage area. Roy by Deborah  channel surfers seeking new
Bennett heads up the pro- Russell options in music television
duction design team, which should check out the follow-

includes lighting designer
Allen Branton.

Gallen’s Tenth Planet, meanwhile,
has a number of other projects in the
works. Gallen is executive-producing a
Fox television special to coincide with
Rolling Stone magazine’s “year in re-
view” issue, and he will direct and pro-
duce an HBO comedy special starring
Chris Rock. Gallen also is developing
a children’s variety show with New
Line Television.

REEL(LY) INTERACTIVE: Video/
film director Mary Lambert has
formed a new bicoastal production
company called Industrial Artists,
which is focusing on interactive media.

Lambert is heading up the music
video division, which includes Jeffrey
Cunard, who is developing interactive
projects and feature films. Rod Davis
and Henry Holzman are the firm’s
commercial directors; Tom Theisen is
the executive producer.

Lambert currently is working with
Digital Pictures to lens footage for a
live-action Sega video game, in which
the player actually interacts with the
characters. The game, currently titled
“Switch,” is scheduled for Christmas
release.

REEL NEWS: L.A.-based Hero has
partnered with The Company and can
now be reached via The Company’s
Studio City, Calif., headquarters. Hero
directors’ representative Lanette
Phillips now will represent Company
directors Jean Pellerin and Matt
Murray, and it’s possible Hero direc-
tors William Stobaugh, Paul Rach-

THIE
EJE

man, George Bloom, Graeme Joyce,
and Luis Marciano may direct under
The Company's banner, as well.

STRENGTH IN NUMBERS: Nash-
ville’s Aristo Media has been working
to stimulate album sales by creating
specific market-by-market promotions
with a rising number of regional pro-
grammers across the nation.

Some 47 regional outlets recently
participated in an Alan Jackson “Cha-
tahoochee” video contest, and a na-
tional promotion via America’s New
Country (syndicated to some 90 mar-
kets nationwide) took the five-week
contest even further. About 21 re-
gional outlets participated
in a “Billy Ray’s Back” con-
test for Billy Ray Cyrus,
while 16 outlets came
aboard for a Shelby Lynn’s
“Feelin’ Kinda Lonely To-
night” promotion. In addi-
tion, Aristo’s Gibson/Miller
Band “Texas Tattoo”
promo covered eight outlets
during a regional tour.

Most recently, Aristo
launched a promo for the
Sony longform “Steppin’
Country,” which included
some 30 programmers,

SHOW TIME: Video

ing: “Kronick: The Under-

ground Chronicle” is a
new L.A.-based, biweekly program
showcasing underground ragamuffin,
jazz, reggae, and rap artists. Acts pro-
filed on the show'’s 30- and 60-minute
versions include the Pharcyde, Brand
Nubian, Dr. Dre, Eazy E, and the
Bloods & the Crips.

Meshack Blaq and Raymond Wil-
son co-direct and co-produce the show,
which airs on L.A’s Century Cable
and Continental CableVision, among
others. It also airs on public-access
outlets in Buffalo, N.Y., and Phoenix.

More on the urban tip: “Eddie ‘D’
Live” is a young St. Louis-based ur-
ban video show that programs clips
running the gaumut from L.L. Cool J
to Aaron Neville. Host/producer
Edmund Darris also helms a St.
Louis-based label called Eddie D.
Records, and says he strives to expose
as many unknown acts and rising stars
as possible. “Eddie ‘D’ Live” airs on
St. Louis’ Crown Cable every Thurs-
day and Friday.

And tourists visiting Cape Cod,
Mass., this summer will get a glimpse
of “Cape Video Soul” and “Roc
Crazy,” two new shows produced by
Joseph Bey and directed by John
Dewey. “Video Soul” profiles such acts
as Guru, Arrested Development, and
Jade, while “Roc Crazy” offers up
Slaughter, Alice In Chains, Dino-
saur Jr., and more.

Bey works with Emerson College
radio station WERS and Northeastern
Univ. college radio station WRBB in
cross-promoting his programs. Contin-
etal CableVision carries the shows.
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MTV VID NOMS

(Continued from preceding page)

Best R&B video: Prince & the New
Power Generation, “7,” Warner Bros.; En
Vogue, “Free Your Mind,” EastWest,;
Boyz II Men, “End Of The Road,” Mo-
town; Mary J. Blige, “Real Love,” Up-
town/MCA.

Best direction in a video: Peter Care
for R.E.M., “Man On The Moon,” Warner
Bros.; Mark Pellington for Pearl Jam,
“Jeremy,” Epic; Ondrej Rudavsky for Los
Lobos, “Kiko & The Lavender Moon,”
Slash/Warner Bros.; Mark Romanek for
En Vogue, “Free Your Mind,” EastWest.

Best choreography in a video: Barry
Lather for Michael Jackson, “Jam,” Epie;
Tina Landon for Janet Jackson, “That’s
The Way Love Goes,” Virgin; Frank Gat-
son/Lavelle Smith/Travis Payne for En
Vogue, “Free Your Mind,” EastWest;
Leslie Segar for Mary J. Blige, “Real
Love,” UptowrnvMCA.

Best special effects in a video: Stan
Winston for Billy Idol, “Shock To The Sys-
tem,” Chrysalis/ERG; Stephen Johnson
for Peter Gabriel, “Steam,” Geffen; Real
World Productions/Colossal Pictures for
Terence Trent D’Arby, “She Kissed Me,”
Columbia; Cream Cheese Films for Aeros-
mith, “Livin’ On The Edge,” Geffen.

Best art direction in a video: Mike
Grant for Sting, “If I Ever Lose My
Faith,” A&M; Jan Peter Flack for RE.M.,
“Man On The Moon,” Warner Bros.; Jan

Peter Flack for Madonna, “Rain,” Maver- |
ick/Sire/Warner Bros.; Tom Foden for k.d. |

lang, “Constant Craving,” Sire/Warner
Bros.; Nigel Phelps for Lenny Kravitz,
“Are You Gonna Go My Way,” Virgin;
Tyler Smith for Faith No More, “A Small
Victory,” Slash/Reprise; Vance Lorenzini
for Aerosmith, “Livin’ On The Edge,” Gef-
fen.

Best editing in a video: Robert Duffy
for R.E.M., “Man On The Moon,” Warner
Bros.; Jim Gable for Billy Idol, “Shock To
The System,” Chrysalis/ERG; Douglas
Jines for Peter Gabriel, “Steam,” Geffen;
Jeff Panzer, Doug Kluthe, and Evan Stone
for Tasmin Archer, “Sleeping Satellite,”
SBK/ERG.

Best cinematography in a video: Ivan
Bartos for Sting, “If I Ever Lose My
Faith,” A&M; Harris Savides for Ma-
donna, “Rain,” Maverick/Sire/Warner
Bros.; Marc Reshovsky for k.d. lang,
“Constant Craving,” Sire/Warner Bros.;
Thomas Kloss for En Vogue, “Free Your
Mind,” EastWest; Martin Coppen for
Duran Duran, “Ordinary World,” Capitol.

Breakthrough video: Porno For Pyros,
Pets,” Warner Bros.; George Michael,
“Killer/Papa Was A Rolling Stone,”
Hollywood; Los Lobos, “Kiko & The Lav-
ender Moon,” Slash/Warner Bros.; Green
Jelly, “Three Little Pigs,” Zoo Entertain-
ment; Terence Trent D’Arby, “She Kissed
Me,” Columbia; Aerosmith, “Livin’ On
The Edge,” Geffen.

International finalists:

MTV Asia: Beyond, “The Great Wall,” |

Hong Kong; Jerry Huang, “The Love
March,” Taiwan; Indus Creed, “Pretty
Child,” India; Mai, “Sai-Jai-Dai-Yin-Mai,”
Thailand; Tang Dynasty, “A Dream Re-
turn To Tang Dynasty,” China.

MTV Brazil: Deborah Blando “Deca-
dence Avec Elegance,” Brazil; Capital Ini-
cail, “Kamikase,” Brazil, Engenhelros Do
Hawaii, “Parabolica,” Brazil; Titas, “Sere
Que E Isso Que Eu Necessito,” Brazil.

MTV Europe: Beloved, “Sweet Har-
mony,” U.K.; Bjork, “Human Behavior,”
Iceland; Peter Gabriel, “Digging In The
Dirt,” U.K,; George Michael, “Killer/Papa
Was A Rolling Stone,” U.K.; Shake-
speare’s Sister, “Hello,” U.K.

MTYV Internacional: Cafe Tacuba,
“Maria,” Mexico; Juan Luis Guerra Y
440, “El Costo De La Vida,” Dominican
Republic; Mecano, “Una Rosa Es Una
Rosa,” Spain; Luis Miguel, “America,”
Mexico.
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FOR WEEK ENDING JULY 25, 1993

Bilboard. Video Monitor.

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% % NEW ADDS % % LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

X\

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 Vertical Hold, Seems You're Much...
2 Silk, Girl U for Me
3 Jade, One Woman
4 Cheryl "Pepsii” Riley, Gimme
5 Whitney Houston, Run To You
6 Brian McKnight, One Last Cry
7 Tony! Toni! Tone!, if | Had No Loot
8 Portrait, Day By Day
9 I D Extreme, Cry No More
10 Shai, Baby I'm Yours
11 Toni Braxton, Another Sad Love...
12 UN.V,, Something's Goin' On
13 Robin S, Show Me Love
14 95 South, Whoot, There It Is
15 Janet Jackson, If
16 Jodeci, Lately
17 Mica Paris, | Wanna Hold On To You
18 Dnyx, Slam
19 Bell Biv Devoe, Above The Rim
20 Raven-Symone, That's What Little...
21 D'Jays, Somebody Else Will
22 Levert, Do Thangs
23 Kris Kross, Alright
24 Will Downing, There's No Living...
25 Mary J. Blige, Love No Limit
26 Heavy D. & The Boyz, Blue funk
27 Levert, ABC-123
28 Dr. Dre, Dre Day
29 Cypress Hill, Insane In The Brain
30 Lords Df Underground, Chief...

* & NEW ADDS & &

DGB's, Body Like A MF

Hi-Five, Unconditional Love

Maze Feat. Frankie Beverly, Laid...
Mavis Staples, The Voice

Dleta Adams, | Jiust Had To Hear...
Sade, Cherish The Day

TLC, Get it Up

Tag Team, Whoomp! (There It Is)

CcouUNTRY MUSIC TOLIVISION.

Continuous programming
2806 Dpryland Or.,
Nashville, TN 37214

1 Alan Jackson, Chattahoochee

2 Carlene Carter, Every Littie Thing

3 Little Texas, What Might Have Been

4 Hal Ketchum, Mama Knows The...

5 Reba McEntire, It's Your Call

6 Pam Tillis, Cleopatra, Queen Of...

7 Doug Supernaw, Reno

8 Mark Chesnutt, It Sure Is Monday

9 Trisha Yearwood, Down On My...
10 Gibson Miller Band, Texas Tattoo

11 Billy Ray Cyrus, In The Heart...

12 Tracy Lawrence, Can't Break It...
13 Shenandoah, Janie Baker's Love...
14 Sawyer Brown, Thank God For You
15 Dwight Yoakam, A Thousand...

16 Aaron Tippin, Working Man's Ph.D
17 Wynonna, Only Lovet

18 Confederate Railroad, Trashy...t
19 Shawn Camp, fallin’ Never Felt...t
20 Joe Diffie, Prop Me Up Beside...t
21 Martina McBride, My Baby...t

22 Aaron Neville, The Grand Tourt
23 Dennis Robbins, Looking for A...+
24 Lorrie Morgan, Half Enough

25 Clint Black With Wynonna, A Bad...
26 Sammy Kershaw, Haunted Heart
27 John Michael Montgomery, Beer...
28 Diamond Rio, This Romeo Ain't...
29 Boy Howdy, A Cowboy's Born...

30 Twister Alley, Dance

31 Toby Keith, He Ain't Worth Missing
32 Rosanne Cash, The Wheel

33 John Berry, A Mind Of Her Own
34 Radney Foster, Easier Said Than...
35 Bobbie Cryner, Daddy Laid The...
36 Robert Ellis Drrall, Every Day...

37 Clay Walker, What's 1t To You

38 Patty Loveless, Nothin' But The...
39 Dude Mowrey, Hold On Elroy

40 Bellamy Brothers, Rip Off The Knob
41 Turner Nichols, Moonlight Drive-In
42 Tracy Byrd, Holdin' Heaven

43 Mark Collie, Shame Shame...

44 Shania Twain, Dance With The...
45 Brother Phelps, Let Go

46 George Jones, Walls Can Fall

47 Steve Wariner, If | Didn't Love You
48 Ricky Lynn Gregg, Can You feel It
49 McBride & The Ride, Hurry...

50 Roger Ballard, A Little Piece...

t Indicates Hot Shots

* & NEW ADDS & &

Lee Roy Parnell, On The Road

Johnny Rodriguez, Run fFor The Border
Stephanie Davis, It's All in The Heart
Vine Gill, One More Last Chance

Continuous programming
1515 Broadway, NY, NY 10036

1 Dnyx, Slam

2 UB40, Can't Help Falling in...

3 Stone Temple Pilots, Plush

4 Janet Jackson, If

5 U2, Numb

6 Soul Asylum, Runaway Train

7 AC/DC, Big Gun

8 Radiohead, Creep*

9 Tony! Toni! Tone!, If | Had No Loot
10 Red Hot Chili Peppers, Soul To...**
11 Blind Melon, No Rain*

12 Porno For Pyros, Pets

13 Sting, Fields Of Gold

14 SWV, Weak

15 Proclaimers, }'m Gonna Be

16 Spin Doctors, How Could You...
17 Stereo MC's, Step It Up*

18 Aerosmith, Cryin'**

19 Lenny Kravitz, Believe

20 Madonna, Rain

21 Rod Stewart, Reason To Believe
22 Dr. Dre, Dre Day

23 Shai, Baby I'm Yours

24 Michael Jackson, Will You Be There
25 Gin Blossoms, Hey Jealousy*

26 4 Non Blondes, What's Up

27 Megadeth, Angry Again

28 Jodeci, Lately

29 Tears For Fears, Break It Down...
30 Bjork, Human Behaviour

31 Paul Westerberg, World Class Fad
32 Spin Doctors, Two Princes

33 Arrested Development, Mr. Wendal
34 Lenny Kravitz, Are You Gonna Go...
35 Aerosmith, Livin' On The Edge

36 Neil Young, Long May You Run

37 PM Dawn, The Ways Of The Wind
38 4 Non Blondes, What's Up

39 Pearl Jam, Jeremy

40 Dr. Dre, Nuthin' But A “G" Thang
41 Ice Cube, It Was A Good Day

42 Posies, Dream All Day

43 Guru, Trust Me

44 Fu-Schnickens, What's Up Doc?
45 Van Halen, Right Now

46 Pearl Jam, Alive

47 Duran Duran, Come Undone

48 Primus, Mr. Krinkle

49 Jade, Don't Walk Away

50 Metallica, Nothing Else Matters

** Indicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS & &

Mariah Carey, Dreamlover
R.E.M., Everybody Hurts

SWV, Right Here/Human Nature
TLC, Get It Up

Tool, Sober

Pat Benatar, Somebody's Baby
Candlebox, Change

€ JTNN

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Dpryland Dr.,
Nashville, TN 37214

1 Alan Jackson, Chattahoochee

2 John Michael Montgomery, Beer...

3 Billy Ray Cyrus, In The Heart...

4 Carlene Carter, Every Little Thing

5 Shenandoah, Janie Baker's Love...

6 Radney Foster, Easier Said Than...

7 Joe Diffie, Prop Me Up Beside...

8 Mark Chesnutt, it Sure Is Monday

9 Sawyer Brown, Thank God For You
10 Shania Twain, Dance With The...
11 Ricky Van Shelton, A Couple Of...
12 Pam Tillis, Cleopatra, Queen Of...
13 Hal Ketchum, Mama Knows The...
14 Reba McEntire, It's Your Call

15 Mark Collie, Shame Shame...

16 Clint Black With Wynonna, A Bad...
17 Doug Supernaw, Reno

18 Ronna Reeves, Never Let Him See...
19 Tracy Lawrence, Can't Break It...
20 Steve Wariner, If 1 Didn't Love You
21 Patty Loveless, Nothin' But The...
22 Aaron Neville, The Grand Tour

23 Wynonna, Only Love

24 Sammy Kershaw, Haunted Heart
25 Jimmy Buffett, Another Saturday...
26 Dwight Yoakam, A Thousand...

27 John Anderson, Money In The Bank
28 Toby Keith, He Ain't Worth Missing
29 Clinton Gregory, Standing On The...
30 Lisa Stewart, Under The Light...

* & NEW ADDS & &

Lorrie Morgan, Half Enough

Ricky Van Shelton, A Couple Of Good...
Jimmy Buffet, Another Saturday Night
Dennis Robbins, Looking For A Thing...
Johnny Rodriguez, Run for The Border
Gene Watson, Old Porch Swing

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, NY, NY 10036

1 Tina Turner, | Don’t Wanna Fight
2 Janet Jackson, That's The Way...
3 Rod Stewart, Have | Told You Lately
4 Whitney Houston, Run To You
5 Kenny G, By The Time This Night...
6 UB40, Can't Help Falling In...
7 Sting, Fields Of Gold
8 Taylor Dayne, Can't Get Enough...
9 Proclaimers, I'm Gonna Be
10 Madonna, Rain
11 Aaron Neville, Don't Take Away...
12 Natalie Cole, Take A Look
13 Michael Jackson, Will You Be There
14 Donald Fagen, Tomorrow's Girls
15 Jon Secada, I'm free
16 Celine Dion & Clive Griffin, When...
17 Janet Jackson, If
18 Marc Cohn, Walk Through The...
19 George Michael, Somebody To...
20 Gloria Estefan, Mi Tierra
21 Rosanne Cash, The Wheel$
22 Steve Miller Band, Wide River
23 Genesis, | Can't Dance
24 Elton John, | Don’t Wanna Go On...
25 George Michael, Faith
26 Steve Winwood, Higher Love
27 Elton John, Simple Life
28 Bonnie Raitt, Something To Talk...
29 Genesis, No Son Of Mine
30U2, One
§ Indicates Five Star Video

* & NEW ADDS & &

Mariah Carey, Dreamlover

Billy Joel, The River Of Dreams
Soul Asylum, Runaway Train
Robert James Waller, Madison...

THE CLIP LIST.

A SAMPLING
NATIONAL &

FOR THE WEEK ENDING JULY 31,

OF PLAYLISTS SUBMITTED BY
LOCAL MUSIC VIDEO gggLETS
1 .

T H E

B

prrTE—r——

Continuous programming
12000 Biscayne Blvd, Miami, FL 33181

ADDS

Sth Ward Boyz, Thanks for The...
Alice In Chains, What The Hell Have |
Almighty R.S.D., Badd Boyz

Bjork, Human Behavior

Candlebox, Change

Chris Isaak, Solitary Man

Common Sense, Soul By The Pound
Da King & |, Krak Da Weazel

Da Youngsta's, Iz U Wit Me

Guru, Trust Me

1.C.B. And Dizon, Only The Strong
Knucklehedz, All She Wanted
Leshaun, Ready Or Not

Mary J. Blige, | Don't Want To Do . ...
Me 2 U, Want U Back

Mighty Mighty Bosstones, Someday |...
Dne Hl 3, Love Me Right

PM Dawn, Ways Of The Wind
Poison Clan, Don't Sleep On A Hizzo
SWV, Downtown

Tag Team, Whoomp! There it Is
Threat, Let The Dogs Loose

TLC, Get It Up

Urge Overkill, Sister Havana

BOX TOPS

2 Pac, | Get Around

95 South, Whoot, There It is

Or. Dre, Dre Day

Duice, Dazzey Duks

H-Town, Lick It Up

Ice Cube, Check Yo Self

Kris Kross, Alright

LL Cool J, Back Seat Of My Jeep
Luke, Cowards In Compton
Luke, Work It Out
Raven-Symone, That's What Little. ..
Scarface, Let Me Roli

SWV, Weak

AMERICA'S NO. 1 VIDEO
Smooth, You Been Played

ol Musk

) ko

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

The Story, So Much Mine (Live)
Snow, Runway

Screaming Trees, Butterfly

Red Hot Chili Peppers, Soul To...
Blind Melon, No Rain

Bad Religion, American Jesus
Primus, Mr. Krinkle

Nuttin' Nyce, In My Nature

Fat Joe, flow Joe

Bruce Hornsby, Talk Ot The Town
East 17, Deep

Urge Dverkill, Sister Havana

Steve Miller Band, Wide River
Ned's Atomic Dustbin, Saturday Night
Flotsam & Jetsam, Swatting At Flies
Kris Kross, Alright

Monster Magnet, Twin Earth
Gutterball, Trial Separation
Adorable, Home Boy

Intermix, Monument

Amencan Hot Vldeo

Three hours weekly
110 E 23rd St, New York, NY 10010

95 South, Whoot, There It Is
Cypress Hill, Insane in The Brain
Eric Sermon, Hittin' Switches
Freedom Williams, Voice Of freedom
Fu-Schnickens, What's Up Doc?
Heavy D. & The Boyz, Blue Funk
lllegal, We Getz Busy

Intro, Let Me Be The One

Jade, One Woman

Janet Jackson, That's The Way. ..
Kris Kross, Alright

MC Lyte, Ruffneck

Mobb Deep, Hit ‘Em from The Back
Naughty By Nature, It's On

Prince Markie Dee, Something Special
Raven-Symone, Lmle Girls

Run D.M.C,, Do What Cha ...

Shai, Baby I'm Yours

Toni Braxton, Another Sad Song
Tony! Toni! Tone!, If | Had No Loot

ot

Five 1/2-hour shows weekly
Signal Hill Dr, Wall, PA 15148

Michael W. Smith, Give It Away
BeBe & CeCe Winans, Celebrate New...
BeBe & CeCe Winans, I'll Take You...
BeBe & CeCe Winans, Addictive Love
BeBe & CeCe Winans, Heaven

BeBe & CeCe Winans, It's OK

Hoi Polloi, Rest Tonight

Petra, | Am On The Rock

Audio Adreneline, PDA

Phil Keaggy, | Will Be There

Dakoda Motor Co., Grey Clouds
Carman, Satan Bite The Dust
Carman, Joy

Carman, Serve The Lord

Carman, Conviction

Pam Thum, Fire Of Your Love
Wynonna, Only Love

B E Taylor, Beautiful Day

Kelli Reisen, The Wind Blows

Wayne Watson, Touch Of The...
Newsboys, | Can Not Get You

Steve Taylor, A Principled Man
Susan Ashton, Here In My Heart

JIBY

WWOR

Dne hour weekly
216 W Dhio, Chicago, IL 60610

Dinosaur Jr., Going Home

Eleventh Dream Day, Makin' Like...
His Boy Elroy, Chains

Judybats, Ugly On The Qutside
Midnight Dil, Outbreak Of Love
Mercury Rev, Bronx Cheer

Ned's Atomic Dustbin, Saturday Night
Smashing Pumpkins, Cherub Rock

Wire, Eardrum Buzz

X, New Life

Lisa Germano, You Make Me Want To
Emotional Fish, Rain

Engines Df Agression, Animals
Hammerbox, When 3 Is 2

s

<

Dne hour weekly
330 Bob Hope Dr. Burbank, CA 91523

Jazzy Jeff & Fresh Prince, Boom!
Soul Asylum, Runaway Train

Janet Jackson, What Have You. ..
Janet Jackson, Rhythm Nation

Janet Jackson, Black Cat

Janet Jackson, Love Will Never Do . ..
Janet Jackson, That's The Way. ..
Janet Jackson, If

Shanice, It's For You

The Muppets, Kokomo

30 hours weekly
P D BOX 398, Branson, MD 65616

Marc Cohn, Walk Through The World
Doug Supernaw, Reno

Trisha Yearwood, Down On My Knees
Matthews, Wright & King, | Got A Love
Little Texas, What Might Have Been
Crosby/Collins, Hero

Shelby Lynne, fFeelin’ Kind Of. ..

Reba McEntire, It's Your Cali

Dolly Parton, More Where That ...
Andy Childs, | Wouldn't Know

Ray Charles, A Song For You

Lisa Stewart, Under The Light ...
John Anderson, Money In The Bank
Marilyn Scott, You Don't Know Me
Dave Mallett, This Town

Confederate Railroad, When You. . .
Brother Phelps, Let Go

Eric Marienthal, Walk Through Fire
Shenandoah, Janie Baker's Love Slave
Kelly Witlis, Whatever Way The Wind...

edidline

Rock Behaviorist Looks At
MTV’s Boobtube Speclmens

THE KILLER B’s: Fans of MTV’s

Beavis & Butt-head, the aggressively
dim cartoon duo that’s entrancing a
nation of boobtube Baalists, will want
to pick up the forthcoming Rolling
Stone (dated Aug. 19), which offers an
in-depth inquiry into the phenomenon.

The highly amusing cover story also
heralds the full-blown return to RS of
Charles M. Young, the investigative
rock humorist/behaviorist whose work
often dominated the magazine’s pages
until the fateful 1980 staff Christmas
party (see “Rolling Stone Magazine:
The Uncensored History,” by Robert
Draper, HarperPerennial Books),
when Young playfully wrapped a bull-
whip around editor Jann Wenner’s
neck.

In the intervening 12'/. years,
Young’s only other substantive ap-
pearance in a regular issue of RS was
a provocative recent interview with
linguist/political philosopher Noam
Chomsky. (“I haven’t spoken lately
with Chomsky,” says Young, “but it’s
rumored in academia that he’s had to
reconsider his entire theory of Gener-
ative Grammar in light of Beavis &
Butt-head’s trip to the Monster Truck
Thrashathon.”)

Besides scoring a probing Q&A
with B&B, Young also reveals the
complex background of the cartoon
pair’s creator, Mike Judge, who once
played blues-rock in the same Dallas
bar band clique that included Stevie

ACROSS THE GREAT DIVIDE:
THE BAND AND AMERICA
By Barney Hoskyns
(Hyperion, $22.95)

The Band, the subject of a memora-
ble essay in Greil Marcus’ 1975 book
“Mystery Train,” has long deserved
a complete historical treatment of
its own. English journalist Hoskyns,
best known for his excellent South-
ern soul overview, “Say It One Time
For The Brokenhearted,” has pulled
together a largely admirable study
that suffers in its last pages from too
large a dose of Brit-style journalistic
bile.

The early chapters here offer an
atmospheric depiction of how Cana-
dians Robbie Robertson, Rick
Danko, Garth Hudson, and Richard
Manuel and Arkansan Levon Helm
came together as latter-day rocka-
billy singer Ronnie Hawkins’ band.
Hoskyns sketches a deft picture of
the funky bar-band scene north of
the U.S. border, and ably delineates
how the members of the group, then
known as the Hawks, got hooked on
the romance of American musie.

The writer also stylishly captures
the group’s mid- and late-’60s work
with Bob Dylan on the road and on
the “Basement Tapes,” and gives a
highly detailed account of the mak-
ing of the Band’s early, pace-setting
albums, which lyrically plumbed the

Ray Vaughan, and who is plagued with
recurring dreams of Sterculius, the
Roman god of feces.

Asked about material he couldn't fit
into the lengthy article, Young en-
thuses about an upcoming episode
Judge conceived with MTV script col-
laborator Glenn Eichler, “in which
Beavis forgets how to urinate—it
should be pretty funny.”

Young also is sorry he couldn’t in-
clude more about the reaction of
Judge’s parents to their son’s outré
success story. “Jim’s mother is very
embarrassed,” says Young, “and Mike
also told me his father, who’s a profes-
sor of anthropology at Fort Lewis Col-
lege in Colorado, is now called Profes-
sor Butt-head by his students. But his
dad disputed that. ‘Actually,’ his fa-
ther claimed, ‘they call me Professor
Beavis, out of respect.””

ACRGEE THE Sa¥AY wving

BARNEY SHOSRYANS

H o

H

American mythos.

Hoskyns doesn’t step away from
depicting the tensions within the
group (especially between writer/
guitarist Robertson and drummer
Helm), which resolved themselves in
the Band’s “Last Waltz” farewell in
1976. The post-'76 portion of the
book makes for bitter reading, as
Hoskyns excoriates Robertson for
getting pretentious and going
Hollywood, and his ex-mates for
their unambitious regrouping.

These last sections leave an unfor-
tunate bad taste in the mouth, for
the rest of “Across The Great Di-
vide” is generally a thoughtful cele-
bration of a great and unique
rock’n’roll band.

CHRIS MORRIS
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Court Restricts Dutch CD Maker

Ruling Bars Use Of Stemra Material

W BY MIKE HENNESSEY

AMSTERDAM—The court of justice
here has ruled that Merit Manufactur-
ing, an affiliate of the Phonomatic Group,
is forbidden to manufacture CDs con-
taining repertoire licensed to Dutch me-

chanicals society STEMRA.

The July 1 Amsterdam decision up-
holds an appeal made by STEMRA
against a Feb. 16 judgment by courts in
Utrecht. Under this judgment, Merit
Manufacturing was allowed to custom-
manufacture CDs for companies that

o
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Brazilliant! EMI's Brazilian rock act Paralamas played to European audiences
this summer when they supported Brian May on dates in the U.K., France, and
Germany. May found the band on tour in Argentina, when they drew a festival
crowd of 60,000 two days before May's own appearance. May and manager Jim
Beach invited the band on tour with them. Pictured here backstage at London's
Hammersmith Apollo, from left, are Mario Ruiz, EMI International marketing VP;
David Stockley, president/CEQO EMI International; Bi Ribiero; Jim Fifield,
president/CEO EMI Music; Joao Barone; Herbert Vianna; and Kei Nishimura,

international GM, Toshiba-EMI.

were not part of the Phonomatic Group,
provided the customer had authorization
from the copyright society.

Amsterdam courts also upheld the de-
cision reached by the Utrecht Court on
Dec. 24 last year, that Merit, Sonortape,
and other companies in the Phonomatie
group are prohibited from manufactur-
ing sound carriers containing STEMRA
repertoire, unless prior permission is
granted by STEMRA or any other au-
thors rights organization.

Merit also has been ordered to pay
STEMRA 2 million guilders ($1.05 mil-
lion) in unpaid rights and indemnities
and has ruled that Merit shares respon-
sibility for the payment of money owed
to STEMRA. Merit and Sonortape are to
be held individually and severally liable
for payment of the money. Phonomatic
says it is in dispute with STEMRA over
the amount of money owed.

The litigation followed STEMRA's de-
cision last Nov. 19 to prohibit the Phono-
matic companies from using STEMRA’s
repertoire, following alleged non-pay-
ment of mechanical royalties.

“This is a great victory for rights own-
ers, and we are very happy that the in-
genious machinations the Phonomatic
companies have adopted to avoid meet-
ing their obligations to rights owners
have provided no protection from [the

(Continued on page 41)

San Remo Fest: New Bribery Charges

W BY MARK DEZZANI

MILAN—As investigations into
Italy’s institutions continue, the
organizer of Italy’s major musieal
showcase, the annual San Remo
Song Festival, has been arrested
after accusations of bribing local
politicians to secure the contract
for the 1990 event.

Adriano Aragozzini was ar-
rested July 14 at his villa near
Rome and charged with kickback
payments worth $540,000 (870 mil-
lion lire) between September 1989
and May 1990. His accountant,
Marcello Boracini, also was ar-
rested, charged with false billing
to hide illegal payments, and the
ex-musical director of San Remo’s
municipal Casino, Sergio Nanni
has been arrested and charged
with distributing the money.

It is widely expected that publie
broadcaster RAI and the local
commune of San Remo will organ-
ize the event next February, and
will not use outside companies
such as Aragozzini’s artist man-
agement company OAS.

In a court case in May, Aragoz-
zini was given a four-year sentence
after being found guilty on identi-
cal charges relating to the 1989
festival, but after the acquittal of
his collaborators and loeal politi-
cians, the sentence was suspended
as the judge thought it was unfair
that only one person be con-
demned.

The new charges were issued af-
ter the arrest of ex-San Remo
mayor Leone Pippione with other

local politicians as well as Aragoz-
zini’s ex-collaborator and now self-
proclaimed adversary Antonio
Gerini, on corruption charges.

Gerini told magistrates that
Aragozzini had paid out the same
amount two years running for the
same contract.

The annual festival, which takes
place in February in the Riviera
resort town of San Remo, show-
cases established and emerging

domestic talent in a competition
format. It also is a vital platform
for international guest stars. The
event scores a national TV rating
of more than 16 million viewers for
the finals.

In the handbook for the 1990
Festival, Aragozzini is quoted as
calling San Remo his “dear festi-
val, and I mean dear in every
sense, including the price I have to
pay to realize this dream of mine.”

CD Singles
Help Fuel 30%
Gain In Japan

W BY STEVE McCLURE

TOKYO—April was definitely not the
cruelest month this year for Japanese
record companies, as the industry
marked impressive gains over April
1992’s results.

According to Recording Industry
Assn. Japan statistics, unit produe-
tion of music software (excluding
video) by its 27 member companies in
April rose 30% over April 1992 to
40.83 million units, while production
value rose 26% to 47.47 billion yen
($418 million).

Once again, CD singles powered
the market, rising a phenomenal 64%
to 16.88 million units and 69% in pro-
duction value terms to 10.83 billion
ven ($95.45 million). April is the be-
ginning of the Japanese TV season,
and CD single sales were boosted by
the large numbers of “tie-up” songs
that debuted along with new TV pro-
grams that feature the songs as
themes or incidental musie.

CD album units were also strong,
up 16% to 2021 million units, with
value of album sales up 21% to 33.36
billion yen (294.02 million).

Breaking the April results into for-
eign (excluding imports) and domes-
tie portions, production of material
by non-Japanese artists totaled 7.38
million units, up 6.2% from April
1992, and was worth 10.7 billion yen
($94.3 million), up 12.5%.

By comparison, production of do-
mestic artists material scored 33.45
million units, up 37.7%, for a value of
36.76 billion yen ($324 million), a
31.6% increase over April 1992.

Exchange rates used in this story
are at the rate of $1=113.46 yen, the
average cash rate prevailing in April,
according to the Bank of Tokyo.

Sony Finds Foothold In Hungarian Mkt.

W BY KEN KASRIEL

BUDAPEST—Sony Music Entertain-
ment Hungary is the last of the five ma-
jor companies to take up residence here.
With new offices in a townhouse in the
historic castle district of Buda, the com-
pany has moved out of its halfway house
in the apartment of its managing direc-
tor, Maleolm Carruthers.

Sony Music has been incorporated in
Hungary since March this year, and has
picked up steam since then. In May it
signed a renewable distribution deal with
Otto Quittner, chief executive of
Quittner-KFT, which also has a similar
deal with BMG.

In its first month, Sony signed teen
bubblegum singers Szandi Pintacsi and
her sister Viki for one solo record each.
Past sales have been in the region of
250,000 album units, when they were
signed to Hungaroton.

The new artists will add to the 300-
plus Sony Music titles distributed here,
twice as many as last year. By Christmas

Carruthers hopes to up the repertoire to
1000 titles, 90% of them rock and pop,
with the remainder classical and jazz.

Sales are on target for a projected
gross of $1.7 million in the year to next
April.

Despite being an apparent newcomer,
Sony’s links with Hungary date back to
CBS’s license deal with the then-state
monopolist Hungaroton in the mid-'80s.
Liberalization of commerecial laws led
Sony to cancel with Hungaroton and li-
cense to a new indie, Proton. Says Car-
ruthers, “It didn’t work very well” due
to Proton’s inexperience.

Between 1989-91 Sony/CBS imported
and did limited license deals with Proton,
Quint (now EMI Quint), and MMC (now
merged with PolyGram Hungary). In
February 1991 Carruthers left MMC'’s
sister company Multimedia to work as
Sony International’s consultant.

In March this year Sony Music Enter-
tainment gave the green light for the
Hungarian company. It now employs six
people, including Carruthers and Laszlo

Szuts, director of A&R and marketing.

The Hungarian company will be over-
seen by Richard Denekamp, senior VP,
European region, who in turn reports to
Paul Russell, president of Sony Music
Europe.

Carruthers, 30, says his policy will be
to hire young staff, according to a com-
mon view that Eastern Europeans in
their twenties still have initiative and can
learn, unlike those with 15 years’ experi-
ence in the state sector.

David Main, managing director of
business development, European region,
says Sony did not seek to buy into the
Hungarian market, as EMI, PolyGram,
and Warner have done.

“We found the right people and built
from the ground up. That’s our company
philosophy. ”

“We're not the pioneer in this market,
but I don't think that’s a disadvantage.
There’s an element of caution in what
[Sony does].”

Main says it is Sony’s long-term goal

(Continued on page 41)
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

TUNISIA: Just as Charles Trenet and the stars of past French chanson are
fascinating a new French generation, so their equivalents across the Medi-
terranean are retaining, or regaining, their appeal in Tunisia, judging by
the suceess of a book and cassette compilation that has just sold out its first
edition—2,000 copies at the local equivalent of $60 per copy. “Tunis Chante
Et Danse” covers the period between 1900 and 1950, when the capital city
of Tunis was the major North African intellectual and leisure center and
stars such as Saliha, Cheikh, Mohammed Jamoussi, Hedi Jouini, and Ali
Riahi filled the city’s theaters and cabarets. The book’s principal appeal,
overshadowing the text, are the excellent, atmospheric illustrations of the
project’s initiator, the artist Sleh Hamzaoui, who first proposed the idea
for an illustrated biography of the great Ali Riahi to the Tunis art publish-
ers Alif in 1984. Eight years and three writers later, this beautifully packa-
ged set stands as a cheering reminder, amid clouds of fundamentalism, of
a period in the region of intellectual and artistic freedom, vivacity, and mul-
tiracial mingling. PHILIP SWEENEY

FRANCE: More than 70,000 people July 13-19 attended the Francofolies of
La Rochelle music festival, which can now claim to be the biggest gathering
of francophone artists in the world. Among the headliners
were Jacques Dutrone, Etienne Daho, Noir Desir,
Vanessa Paradis, Paul Personne, Jean-Louis Aubert,
and Johnny Hallyday. But one of the most interesting
concerts that took place during the festival was per-
formed by Ray Lema from Zaire with the Pirin Choir
from Bulgaria. The marriage of both cultures could have
been a musical failure, but the talent of Ray Lema, one
of the finest musicologists and African composers, turned
it into a perfect cultural mix and moment of pure pleasure for the listeners.
The incredible marriage of Lema’s nasal voice, his funky and modern
rumba with the traditional, ethereal and warm polyphonic voices of the
Pirin Choir, was an overwhelming success. Lema met with the Pirin Choir
a couple of years ago during the first edition of Francofolies in Bulgaria.
He decided to write songs that would be performed by both groups and
subsequently recorded an album, “Ray Lema Et Le Choeur Pirin.” It be-
came Lema’s best-selling album to date and a delightful twist of fate for
an artist who was dropped by Island Records two years ago after low record
sales.
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EMMANUEL LEGRAND

SPAIN: Cuban and Spanish musical culture met again in Madrid during
July, 95 years after Spain lost Cuba to the U.S. in 1898. A four-day festival
of “son cubano,” where the Spanish language meets Afro-Cuban rhythms,
was held July 7-10, with debates among musicians, poets, and critics fol-
lowed by concerts from some of Cuba’s greatest exponents. Celeste Men-
doza, the “queen of guaguanco,” or Afro-Cuban rumba, was backed by the
group Raison. The 15-member Los Munequitos de Matanzas took per-
cussion to new heights. And the final fiesta was led by the N.G. Banda.
The event was organized by Spain’s performing rights society, SGAE, the
Circle of Fine Arts, and the Casa de America culture center. On July 8,
more than 2,500 people packed the Aqualung venue for the Festival de la
Vitamina, a pro-Cuba concert with 18 artists, including Cuba’s celebrated
Pablo Milanes, to raise funds for vitamins and medicines for Cuban chil-
dren. Two socialist government ministers and a former Bank of Spain gov-
ernor were among the ecstatic audience, shouting “Blockade no!” and
“Cuba shall overcome.”

HOWELL LLEWELLYN

NEW ZEALAND: In the small do-it-yourself society of New Zealand, it was
inevitable that home studios would proliferate and homegrown producers
and engineers would gain considerable skill improvising with limited budg-
ets. But in the past year, there has been a noticeable increase in the quality
of local home studios and a rise in notable releases to matech. Killing Joke
front man Jaz Coleman is one of three partners in the new, impressively
large York Street Studio in Auckland. The single “I Only Said” by the indie-
metal band Shihad from the capital city of Wellington
was recorded at York Street, and recently spent a month
in the top 10. A subsequent album, “Crush,” on Wildside
Records, entered the album chart at No. 9. Both single
and album have an expansive sound the band credits to
Coleman’s hands-on produection style during an intense,
four-day recording schedule. Mountain Studios in the
quiet, rolling hills near rural Tauranga also now boasts
another state-of-the-art studio, owned by former AC/DC
drummer Phil Rudd. As one of the co-producers on the Dead Flowers’
recent album “Skin Of The Stone,” also on Wildside, Rudd enjoyed the sat-
isfaction of his studio work springing three chart singles. =~ GRAHAM REID

International

Labels Eyeing Gateway To China

UFO Lands In Warner Stable

H BY ADAM WHITE

TAIPEI—The open-plan offices of Taiwan’s UFO Group
bustle with energetic confidence, the kind associated with
a dominant share of one of Asia’s most important musie
markets.

These days, there’s an added reason for that confi-
dence: UFO has finally forged its new partnership with
Warner Music International, which it has been represent-
ing in Taiwan as a licensee since 1986. The deal, which
has generated considerable industry speculation here
over the past six months, is seen as enhancing the Amer-
ican major’s status in the $1 billion Asian market, and
bringing it closer to the long-term prize, mainland China.

While declining to specify terms, UFO Group VP Dan-
iel Chen acknowledges that “this deal had to be tailored
for Taiwan; it could not be a simple buyout.” He contin-
ues, “It’s tough for Chinese to say, ‘OK, you can buy the
whole company.’ This is a sort of joint venture—we've
joined together to have a better future.”

In fact, Chen says the two firms have talked for some
years about evolving beyond a straight licensor/licensee
relationship. With the Warner license due for renewal at
the end of 1992, he notes, it was logical to re-explore those
possibilities. And while neither he nor Paul Ewing,
Warner Musie’s VP for Southeast Asia, will comment,
their competitors suggest that the multinational has
taken a significant equity stake in the Taiwanese com-
pany, with eventual buyout options.

Chen is one of the three partners in UFO Group, with
Peng Kuo-Hua and president Wu Tsu Tsu. The 11-year-
old firm has about 40 acts on its books and a staff of ap-
proximately 150; annual sales are said to be upward of
$60 million, with approximately 80% derived from domes-
tic repertoire. Its market share is a dominant 20% or
more.

UFO’s flagship artist is Wang Chieh, who has made 11
hit albums over the past six years. Known as
“lonely eagle” or “lonely star,” Wang records in Manda-

(Continued on next page)

sz

Sony Opens Taiwan Branch

TAIPEI—While Warner Music International and the
UFO Group were hammering out their new partnership
in Taiwan (see story, this page), there arrived some new
kids on the block: Sony Music Entertainment.

The shine is still on the floors and on the furniture, but
Matthew Allison and his team are breaking in the com-
pany’s brand-new Taipei headquarters with gusto. After
years of representation by a licensee, Himalaya Records,
Sony Music opened its 100%-owned Taiwanese affiliate
July 5.

Allison is managing director, a Mandarin-fluent Amer-
ican who previously worked for American Express in
Taiwan and Booz Allen Hamilton in Singapore. He re-
ports to Singapore-based Patrick Hurley, senior VP/Asia
for Sony Music International.

Hurley is aiming to double Sony’s market share in
Taiwan, which he says is currently around the 5% level.
Wholesale value of the total market was $247 million in
1992, according to figures from the local IFPT branch,
based on unit sales of 32.7 million cassettes and 10.4 mil-
lion CDs. Its member firms accounted for around 32 mil-
lion of those units. Local repertoire took a 75% share of
the market by value, with 20% for international pop and
5% for classical.

Despite domestic repertoire’s dominance, Allison says
Sony will initially concentrate on marketing international
product. “We're prepared to distribute releases by Man-
darin artists immediately,” he says, “but we’re not pre-
pared to market them. We won’t sign artists we can’t sup-
port; you can’t do that in a vacuum.” However, the
company will develop local A&R capabilities in the long-
term, he stresses.

With international product, Sony is taking a number of
initiatives, including retail campaigns and special market-
ing. The company’s cassette packaging has been entirely
redesigned to differentiate the line from past Himalaya
releases and from competitors’ output. “Locally manufac-
tured produect looks very bland,” comments Allison.
“Ours stands out.” That’s important in a market where

(Continued on next page)

The staff of Sony Music’s new company in Taiwan toasts its official opening. Pictured with the celebratory bottles, from
left, are Patrick Hurley, senior VP/Asia for Sony Music Entertainment, and Matthew Allison, managing director of Sony Music

Entertainment Taiwan.

Norway’s Tono Reports 16.5% Gain

W BY KAl ROGER OTTESEN

OSLO—Swelled by greater collec-
tions from cable and satellite broad-
casting, Norway's authors rights soci-
ety Tono increased its income by
16.5% to approximately $22.6 million
(165 million Norwegian kronor) in
1992.

Performance rights was the fastest
growing sector, mainly as a result of
increased use of music in cable and
satellite programs. Performance in-
come made up $14.5 million of the to-
tal. The remainder came from me-

chanical licenses for Norwegian com-
positions.

In his foreword to the report, Tono
managing director Cato Strom cred-
its Norwaco, the organization han-
dling artists rights in the eable and
satellite sector, as being active in se-
curing better payments; 27.5% of
Norwaco’s income was paid to Tono’s
composers.

One of Tono’s major tasks this year
will be to negotiate deals with the two
national radio stations, public broad-
caster P3 and private station P4. It is
also expected to renegotiate its deal

with local commerecial stations.

One seemingly minor, but never-
theless important issue will be to ne-
gotiate rights for music played on
company phone networks when cal-
lers are on hold. Only 50 companies
pay such rights, leading to estimated
losses of $450,000 per year. Violation
of the rights, (i.e., nonpayment of the
$92 license fee) can lead to fines of up
to a three months’ jail sentence and
confiscation of equipment. Sources
here say the only record company
that pays is EMI Norsk.
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International

LOUDER: “There were a dozen
people playing this music in
England in 1986 and that was it,” re-
calls Digby Pearson of the intense
sounds on which he founded Ear-
ache Records in his Nottingham,
England, bedroom some seven years

ago.

Earache, which has been distrib-
uted in the U.S. for the past few
years by Relatively Entertainment
Distribution (which, in turn, is half-
owned by Sony Music Entertain-
ment), has struck a new North
American licensing deal allowing it
to market and distribute acts either
through Relativity’s indie channels
or with the major-label clout of Co-
lumbia Records and Sony Music Dis-
tribution.

It is a fine day for
what a Columbia Rec-
ords statement sue-
cinctly describes as
“the thrash/death/in-
dustrial metal/doom/

bin. Welch had opened
a US. office for Ear-
ache in July 1991 after previously
working with the label’s releases at
Relativity. But, he notes, he origi-
nally discovered Earache’s bands as
a fan. “I was into similar sorts of
stuff on the underground scene,” he
says. “I just picked up the first Na-
palm Death album in the store like
anybody else.”

The members of Napalm Death
were friends of Pearson’s from Not-
tingham who, in the mid-'80s, were
the center of a metal scene revolving
around the now defunct Mermaid
pub in Birmingham. They drew on
the U.S. thrash-metal scene and the
influence of such American acts as
Slayer, Celtic Frost, and Boston’s
Siege.

“They were one of the most in-
tense bands I'd ever seen,” recalls
Pearson. “And they couldn’t get a
record deal to save their lives.”

Digby subsequently signed Na-
palm Death as his third release on
Earache and the band’s 1988 album,
“From Enslavery To Oblivion,” de-
buted on the U.K. indie album chart
at No. 1, knocking out “Daydream
Nation” by Sonic Youth (notably an-
other band whose accession to ma-
Jjor-label status seemed equally un-
likely at the time).

Napalm Death was championed
by John Peel and scored the cover
of NME; Earache’s credibility in the
volatile UK. indie scene was set.

Pearson was in New York the
other day setting up an expanded
U.S. promotion office for Earache as
part of what he deseribes as the
ideal “two-tier deal” with Sony Mu-
sic Entertainment. Most Earache

HOME &
ABROAD

Labels Get Earache In
Licensing/Distrib Deal

releases will continue to come out in
the U.S. with the crucial indie credi-
bility of RED, including forthcoming
albums by Sleep, Meat-Hook Seed,
Scorn, Lawnmower Deth, and oth-
ers.

Other Earache acts will now bene-
fit from the clout of Columbia mar-
keting and Sony Music Distribution,
including fortheoming releases from
Fudge Tunnel, Entombed, Car-
cass, Godflesh, and, most recently,
Cathedral, whose new album, “The
Ethereal Mirror,” was released July
6 on Earache/Columbia.

Pearson is the first to admit Ear-
ache’s artists can be a tad, well, mis-
understood. “Carcass is a classic
case,” he says, noting the criticism
the band met for using rather
graphic photos from
medical textbooks for
its album sleeves. “But
if you read their lyrics,
they’re really tongue in
cheek,” he says. “And

grindcore under- i they're some of the
ground.” X most decent, intelli-
Spurring the deal gent, down-to-earth
was the enthusiasm of people you could
Jim Welch, who re- ‘s A meet.”
cently joined Columbia ' Of Earache’s new
as an A&R director and ’ " major-label recognition
found support from k 4 : in the U.S., Pearson
senior VP of A&R Da- e says, “I'm as as surpri-
vid Kahne and A&R sed as anyone.” But
manager Josh Saru- by Thom Duffy then, he adds, “it just

seemed it was inevita-
ble. Doesn’t new music
always seem to evolve out of some-
thing on the street? And sooner or
later, it gets big enough to take
over.”

BORDER CROSSINGS: EMI Mu-
sic International president/CEO Da-
vid Stockley and his staff hosted a
recent dinner in London for Jon Se-
cada to mark 1-million-plus sales of
Secada’s debut album in EMI Music
International markets outside North
America and Europe. Total world-
wide sales of “Jon Secada” have top-
ped 4 million. Secada, meanwhile,
says he finally is heading home to
Miami after more than a year on the
road to finish writing and recording
his follow-up dise, set for U.S. re-
lease on SBK/EMI in early '%4 ...
Sometimes it’s tough for young
bands to get special treatment at
major labels. But thanks to a Eur-
ope-focused touring and promotion
strategy by the band’s U.S. manage-
ment, Toby Mamus and Shep Gor-
don, Chameleon/WEA Records in
the UK. moved up its release date
for the sophomore album “Wall-
flower” from U.S. rock act My Sis-
ters Machine, allowing the band to
build its buzz abroad. The band re-
cently opened for Suicidal Tenden-
cies in London.

Home & Abroad is a biweekly col-
wumn spotlighting the activity of the
international music business and
artists outside their native markets.
Information may be sent to Thom
Duffy, 23 Ridgmount Street, Lon-
don, WCI1E-7AH or faxed to 071-
323-281,.

UFO LANDS IN WARNER STABLE

(Continued from preceding page)

rin and Cantonese, and sells 500,000
units per release in the region, with
an additional million copies in main-
land China (to say nothing of pirate
versions). His 12th album was re-
leased in July.

Other UFO stars include teen idols
Lin Zhi Yin and Wu Chi Long, while
the company has also done well in
Taiwan with a number of acts signed
to Warner Music Hong Kong. Chen
says he has a longstanding relation-
ship with the latter label’s managing
director, Paco Wong. Ewing agrees
that “they’ve done a brilliant job of
marketing our acts,” citing sales fig-
ures of 400,000-500,000 for the most
recent releases by Andy Lau and
Sally Yeh.

That’s a two-way street. Warner
Music will help broaden the popular-
ity of UFO acts outside their home
base in future, says Ewing. “We're
coaching and recording Wu Chi Long
in Cantonese for the first time, for ex-
ample, and developing him for suec-
cess throughout the region. UFO has
a number of acts who'll sell well
[when released] in Cantonese.”

UFO has also powered sales of
Warner’s Western repertoire to new
heights: Madonna and Enya are two
acts that have benefited. “We were
the first Taiwanese company to use
newspaper advertising for interna-
tional repertoire, for instance,” says
Chen.

The UFO VP sees two key benefits
to the Warner alliance. “One, all our
artists will have improved opportuni-
ties to sell outside Taiwan, especially
in Japan and Korea. Meanwhile, we
continue to have the Warner catalog
for sales and image inside Taiwan.
And two, Warner can help us improve
our management-information sys-
tems. It’s very hard for a Taiwanese
record company to introduce these
kinds of procedures—we have noth-
ing to base them on. Remember,
there was no record industry here 10
years ago.”

Chen acknowledges that it may
take time to adapt to its new partner’s
techniques. “We won't let the system
dictate what we do, we won’t lose that
creative drive,” he contends. “We
want to use these things as a tool, in-
stead of a rule. It's our market, and
we know it.”

During the first half of the year,
Chen admits UFO wasn’t successful
in breaking new acts—an imperative
in this voracious, competitive mar-
ket—but says that should change in
the second half. Its goal is to break
two new names annually. “We're re-
structuring our roster, and will re-
lease less,” says Chen. The 1992 total
of 60 titles (a figure he calls “not
healthy”) will be reduced by a third
this year. “We aim to put out three al-
bums a month—and certainly no
more than four.”

The UFO executive is adamant
that the Taiwanese market is still

growing, despite the country’s eco-
nomic problems. “If you have good
product, you'll always do well.” Chen
notes that new albums by two leading
Chinese acts, Jacky Cheung and
Andy Lau, sold more than 1 million
copies combined between late March
and April, and that there was also a
TV soap opera smash that generated
another 500,000 in sales. “Don’t
blame the market [for poor business).
Release the right repertoire.”

As for mainland China, Ewing
notes that not only do UFO artists
sell strongly there, but also that the
firm’'s executives are highly knowl-
edgeable about that market and have
strong relationships with key indus-
tryites. Earlier this year, for instance,
a concert featuring UFO acts was
staged in Shanghai. As the opportuni-
ties increase, agree Ewing and Chen,
so will the two companies’ ability to
seize them.

Tel. 071 637 4383.

of cooperation of all cities bidding.

newsline...

LEO FERRE, one of the great exponents of the French Chanson, died in Paris
July 14 at age 77. A contemporary of Edith Piaf, he composed the opera
“La Vie d’Artiste” (The Life Of An Artist). He recorded 11 albums for the
then-independent Barclay, and wrote music to the works of poets Baude-
laire and Rimbaud. After the student uprising of 1968, Ferre composed rev-
olutionary songs. French culture minister Jacques Toubon put his work on
a par with the more successful artists Jacques Brel and George Brassens.

IFPI director general Nic Garnett is among speakers at “Copyright, Compe-
tition And The Music Industry,” a one-day seminar on licensing issues and
competition, organized by IBC in London’s Langham Hilton, Oct. 5. Other
speakers include EMI's Michel Kains, BPI’s Sara John, MCPS’s CEO
Frans de Wit, and Bridget Czarnota, of the EC’s DG15. Details from IBC,

GLASGOW will be the venue for Sound City next April, the third annual two-
day music fest held in a British provineial city. The British Phonographic
Industry, which backs the event, says Glasgow offered the greatest level

SONY OPENS BRANCH IN TAIWAN

(Continued from preceding page)

the retail trade is not very sophisti-
cated, and displays Western reper-
toire in-store by manufacturer, not
artist. Another Sony tactic: the debut
of a midprice cassette line, with prod-
uct stickered to ensure savings are
passed on to consumers.

Allison believes in the power of per-
sonal appearances by artists, and is
making that a priority for the com-
pany. Australia’s Rick Price, who is
popular in Asia, is due in Taiwan next
month for the opening of Tower’s sec-
ond store. Sony intends to capitalize
fully on the visit, as it will on Michael
Jackson’s high-profile concert dates
in September.

DEVELOPING RELATIONSHIPS

Allison points to them as an in-
stance of how Sony is developing rela-
tionships in the local music industry.
The label is working closely with
Taiwan promoter Yu Kuang and
Pepsi in advertising Jackson’s two
stadium shows. “There’s been an in-
credible level of cooperation between
the three companies,” he says.

Sony Taiwan also has obtained ap-

proval to compile a special Jackson
five-single CD set in conjunction with
the tour, and may market this non-ex-
clusively through a local credit card
company as well as at retail. The
“Dangerous” album has sold more
than 300,000 copies in Taiwan to date.

Meanwhile, Allison says Sony “will
probably be the first to develop a reg-
ular, Chinese-language catalog for
Western classical repertoire, updated
quarterly.” It will double the number
of classical album releases, and triple
the output of titles from sister re-
gional companies—such as the debut
album by Singapore’s Jimmy Ye—
and from Japan.

Allison has a staff of 25, including
marketing director Roger Lee and
sales manager Alven Kao. There are
individual marketing managers cov-
ering pop, classical, Japanese and
special markets. The firm’s Taipei
headquarters even includes its na-
tional warehouse facilities. Allison
places great store in this, believing
that it will ensure first-hand service
for major wholesalers and retailers,
and help build the new company’s co-

hesion and spirit.

While declining to reveal projected
first-year revenues, the Sony execu-
tive expects to have the customary
business gain of switching from a li-
censee to a wholly owned subsidiary.
“We are the first [international com-
pany] to go about it seriously and
properly,” he contends. “Sometimes,
being late in the market isn’t a disad-
vantage.”

Allison has another string to his
bow: He is the only managing direc-
tor of a multinational affiliate in
Taiwan with responsibility for devel-
oping business in mainland China. He
says he spends one week in six there,
developing contacts and laying the
groundwork for future activities. One
project is a “best of” Michael Jackson
for release there.

“The [mainland] market is full of
pitfalls and difficulties,” observes Pa-
trick Hurley. “It’s not too intelligent
for people to become excited about it.
But we have plans, and we intend to
have a permanent presence in
China.”

ADAM WHITE
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HITS OF THE

@ 1992
EUROCHART HOT 100 73193 MUSIC CAN YOU FORGIVE HER PET SHOP BOYS ALBUMS 4 | 3 | JEAN-MICHEL JARRE CHRONOLOGIE DREYFUS/SONY
& MEDIA PARLOPHONE 1 |NEW| MISATO WATANABE BIG WAVE £PIC/soNY 5 5 STEPHAN EICHER CARASSONNE BARCLAY/POLYGRAM
THIS | LAST 18 17 ALL THAT SHE WANTS ACE OF BASE METRONOME 2 1 ZARD YURERU OMOI B.GRAM 6 4 DIRE STRAITS ON THE NIGHT verTIGo
week | week | SINGLES 19 | 16 | CAPLANE POUR MOI LEILA K coma 3 |{NEw!| THE ALFEE CONFIDENSE fpony canvon 7 6 | PATRICA KAAS JE TE DIS VOUS coLumsia
1 1 WHAT IS LOVE? HADDAWAY COCONUT 20 | 20 | ALMOST UNREAL ROXETTE ELECTROLA 4 2 TUBE ROMANNO NATSU sonv 8 8 LED ZEPPELIN REMASTERS/VOL.]1 CARRERE
2 2 | CAN'T HELP FALLING IN LOVE UB40 oee ALBUMS 5 |[NEW| ZIGGY ZOO & RUBY PUBLIC IMAGE/ TOKUMA JAPAN 9 | 7 | TEARSFORFEARS ELEMENTAL PHOMOGRAM
INTERNATIONAL 1 2 ACE OF BASE HAPPY NATION METRONOME 6 |NEW| KONTA F ACT SPEEDSTARNMICTOR 10 | 10 | HELENE HELENE aeBMG
3 3 | MR.VAIN CULTURE BEAT DANCE POOL 2 3 | HERBERT GROENEMEYER CHAOQS ELECTROLA 7 |NEW| TRF EZ DO DANCE AvEx TRax 11 |NEW| UB40 PROMISES AND TIES vIRGIN
4 | 5 | TWOPRINCES SPIN DOCTORS epic 3 | 1 | U2 ZOOROPA istaND 8 |NEW| MIHO MORIKAWA A HOLIDAY EAST WORLDTOSHIBA 12 | 9 | 2 UNLIMITED NO LIMITS SCORPIO/POLYGRAM
5 | 4 | ALLTHAT SHE WANTS ACE OF BASE meGa 4 | 4 | TOTEN HOSEN KAUF MICH viraiN EMI 13 |NEw| RENAUD RENAUD CANTE AL'NORD VIRGIN
6 6 | TRIBAL DANCE 2 UNLIMITED svTe 5 5 | BON JOVI KEEP THE FAITH JAMBCO/POLYGRAM 9 |NEW/| VAI SEX & RELIGION sony 14 | 14 | JACQUES DUTRONC DUTRONC AU CASINO
7 | 9 | DREAMS GABRIELLE co'Discs 6 | 9 | SPINDOCTORS POCKET FULL OF KRYPTONITE 10 | 4 | VARIOUS AVEX RAVE '93 avex TRax COLUMBIA
8 10 PRAY TAKE THAT rca EPIC/SONY MUSIC 15 19 GARY MOORE BLUES ALIVE viRGIN
9 | 8 | INFORMER SNOW EASTWEST AMERICA 7 | 7 | EROSRAMAZZOTTI TUTTE STORIE pop 16 | 11 | JORDY POCHETTE SURPRISE SonYMUSIC
10 | 7 | ENCORES DIRE STRAITS VERTIGO 8 | 6 | 2UNLIMITED NO LIMITS zv 17 | 17 | MICHAEL JACKSON DANGEROUS tpic
ALBUMS 9 12 CULTURE BEAT SERENITY DANCE POOL/SONY MUSIC FRANCE (Nielsen/Europe 1) 7/16/93 18 16 EDDY MITCHELL RIO GRANDE PpoLYDOR
1 1 | u2 zoOROPA istanD 10 | 11 | HEROES DEL SILENCIO EL ESPIRITU DEL VINO T ;g ig S(:éJNSLTFS(::gOTUHEES&YGL;ARD RCA
2 3 EROS RAMAZZOTTI TUTTE STORIE oDD ELECTROLA MICH '93 TREMA
Wl " || SGIMESCIORS POCKET FULL OF KRYPTONITE et 2 | 2 | ALLTHAT SHE WANTS ACE OF BASE BaRcLAY SHEDE
5 2 | 2 UNLIMITED NO LIMITS evre 13 | 13 [ BILLY IDOL CYBERPUNK CHRYSALIS ROCICRaM W N ©Ln 72893
6 |NEW| UB40 PROMISES AND LIES DEP INTERNATIONAL 14 | 16 | UGLYKID JOE AMERICA'S LEAST WANTED 3 g LNJ gr"l'fg ZSTJOVJIJ;‘T":;"‘ s
7 | 6 | DIRESTRAITS ON THE NIGHT vermico PHONOGRAM M o SCORAA/ROLYGRAM week |week|  SINGLES
8 5 | TINA TURNER WHAT'S LOVE GOT TO DOWiTH IT | 15 | 14 | KASTELRUTHER SPATZEN DER ROTE DIAMANT 5 7 | FALLING IN LOVE WITH YOU UB40 virGin n A e A TR I G R NE
e KOCH INTERNATIONAL 6 6 TRIBAL DANCE 2 UNLIMITED SCORPIO/POLYGRAM ) 3 &RN T T VIRGINEM!
o | 9 | BONJOVI KEEP THE FAITH JamMBCOROLYGRAM 16 | 15 | GEORGEMICHAEL & QUEEN FIVE LIVE parioprone | 7 | 13 | DARLA DIRLADADA G.O. CULTURE SCORPIO/ 20 5| e DANCE POOL
17 |NEW| SOUNDTRACK THE BODYGUARD aRisTA POLYGRAM NCES SPIN DOCTORS epic
10 | 12 | JAMIROQUAI EMERGENCY ON PLANET EARTH Al ey o e 8 | 4 | ENCORE DIRE STRAITS vermico 4 | 4 | HERE WE GO STAKKA BO SONETWARNERMUSIC
SEE0® 19 | 20 | ERIC CLAPTON UNPLUGGED buckmepRis 9 | 12 | PARISIAN WALKWAYS GARY MOORE VIRGIN 5 |[NEW| WHAT'S UP 4 NON BLONDES ATLantic
20 19 LIBERATOR OMD viRGiN 10 9 SING HALLELUJAH DR ALBAN ARIOLA 6 3 SOMEBODY DANCE WITH ME D.J. BOBO 12 nC
11 8 JE SERAI LA JOHNNY HALLYDAY PHONOGRAM 7 | NEW| DUM DA DUM MELODIE MC MERCURY
12 | 11 | CHRONOLOGIE JEAN-MICHEL JARRE DREYFUS/SONY 8 8 ALMOST UNREAL ROXETTE emi
AUSTRALIA (Austratian Record industry Assn) 81/93 | JAPAN  Muscc Labo) 8/2/93 13 | 10 | PEOPLE EVERYDAY ARRESTED DEVELOPMENT 9 | 10 | CAN YOU FORGIVE HER PET SHOP BOYS
CHRYSALIS PARLOPHONE
whis lwast | SINGLES s Witk | SINGLES 14 |NEW| WEARE THE CHAMPIONS QUEEN e 10 | 6 | LOVE SEES NO COLOUR U 96 poLyoor
1 1 CAN'T HELP FALLING IN LOVE UB40 virGIN 1 |NEW| EROTICA SEVEN SOUTHERN ALL STARS 1aisHITA/ 1: :Ex TML’J?TVI:‘TI:TI(\:JBTTL?R‘;AB:K:-OCCHIO FLAR/MUSIDISC . AI.BZI:)rgSO
, VICTOR SONY MUSIC NEW U2 ROPA ISLAND
2 : EQNEGEEJGENOUG” OROURNOEE VLSS 2 |NEW| SUTEKINA BIRDY SOUTHERN ALL STARS TAISHITA/ 17 14 LES BOULES JORDY sony 2 | NEW| LOUISE HOFFSTEN RHYTHM & BLONDE RivaL
4 | INFORMER SNOW WARNER VICTOR 18 | 17 | UN AMOUR DE VANCANCES CHRISTOPHER 3 | 2 | TOMASLEDIN DU KAN LITAPAMEJ RECORD STATION
4 | 2 | THAT'S THE WAY LOVE GOES JANET JACKSON 3 |NEW|[ MAKE-UP SHADOW YOSUI INOUE foR LifE RIPPERT BMG 4 |{NEW| EROSRAMAZZOTTI TUTTE STORIE 00D
VIRGIN 4 1 KOISEYQ OTOME WANDS T™ FACTORY/TOSHIBA EMI 19 |NEW/| IT'S MY LIFE DR ALBAN aRiOLA 5 |NEW| UB40 PROMISES AND LIES virGiN
5 6 FREAK ME SILK WARNER 5 2 DATTE NATSU JANAI TUBE sony 20 18 IN THE DEATH CAR B.O.F. ARIZONA DREAM 6 ] RONNY & RAGGE LET'S POK ALPHA
6 5 OH CAROLINA SHAGGY VIRGIN 6 3 TSUBASAWO HIROGETE DEEN B-GRAM PHONOGRAM 7 4 ULF LUNDELL MANE OVER HAVANG ROCKHEAD
7 | 7 | THEHITMAN A.B.LOGIC wARNER 7 | 8 | NATSUNO HINO 1993 CLASS mONE/APOLLON ALBUMS 8 | 5 | SPINDOCTORS POCKET FULL OF KRYPTONITE
8 8 | BELIEVE LENNY KRAVITZ VvIRGIN/EMI 8 4 | SHIMAUTA (ORDINAL VERSION) THE BOOM sonv 1 | 12 | JOHNNY HALLYDAY AU PARC DES PRINCES EPIC
9 | 15 | KILLING IN THE NAME RAGE AGAINST THE 9 |NEW/| IN MY DREAM (WITH SHIVER) LUNA SEA wmca ako ZH;N;(G;E;MO 9 | 10 | ACE OF BASE HAPPY NATION mEGA
MACHINE epic VICTOR ROPA isLAND 10 3 2 UNLIMITED NO LIMITS cnr
10 | 9 THE RIGHT KIND OF LOVE JEREMY JORDAN BMG 10| 5 YUME WITH YOU YUJI HONJO INVITATIONVICTOR 3 2 MAGAZINE 60 MEDLEY 60'S SLOW POLYGRAM N
11 12 DEEP EAST 17 poLYDOR
12 | 11 | TWO PRINCES SPIN DOCTORS Sony —m
13 | NEW| WEST END GIRLS EAST 17 POLYDOR/POLYGRAM NETHERLANDS (sticing Nederiandse 40) 7/31/93
14 | 17 | NEVER MISS YOUR WATER DIESEL tmi THIS | LAST
15 | 10 | STONE COLD JIMMY BARNES MUSHROOMFESTIVAL k‘ . WEEK | WEEK| SINGLES
16 | 14 | TRIBAL DANCE 2 UNLIMITED LIBERATION/FESTIVAL 1 2 | MR.VAIN CULTURE BEAT DancE PooL
17 | 16 | AWHOLE NEW WORLD (ALADDIN'S THEME) 7 \ m | 2 | 1 | CAN'T HELP FALLING IN LOVE UB40 viraiN
PEABO BRYSON & REGINA BELLE cotumeia E B A ‘ ] @ | 3 | 8 | WHAT'SUP 4 NON BLONDES WARNER
18 | 19 | PUSH TH' LITTLE DAISIES WEEN wHITE/FESTIVAL © 1993, Billboard/BPI Communications (Music Week/ © CIN/compiled by Gallup)  7/31/93 4 | 4 | EVERYBODY HURTS R.E.M. WARNER BROS
19 |NEW| BIG GUN AC/DC ALBERTS/SONY s TIAST P 5 | 5 | BLUF 81 MU RUTH JACOTT & PAUL DE LEEUW
20 | 13 | FUNKY JUNKY PETER ANDRE MELODIAN/FESTIVAL week | week| SINGLES weEK |Week| ALBUMS oo
ALBUMS 1 | 1 | PRAY TAKE THAT rea 1 | 1 | UB40 PROMISES AND LIES DEP INTERNATIONAL ‘; 160 L'f:fsgb'ggfag;i”:Azlépgt‘gﬁg:go
1 | 1 | U2 ZOOROPA PHONOGRAM 2 | 2 | WHAT'S UP? 4 NON BLONDES mterscope 2 | 2 | U2 ZOOROPA wstanD A1E xHEEL T ACEHOF P ET’:O‘Z'C
2 | 2 | LEDZEPPELIN REMASTERS waRNER 3 { 3 | DREAMS GABRIELLE O! DISCS 3 | 3 | MICHAEL BALL ALWAYS poLyDOR o Inew| cooL CORONA NICE DEVICE e METRONOME
3 |[NEw| TAYLOR DAYNE SOUL DANCING BMG 4 | 4 | TEASE ME CHAKA DEMUS & PLIERS MaNGO 4 |NEW| SMASHING PUMPKINS SIAMESE DREAM Hut Tl 5Tl BeaTsareEans DOCTORSM
4 | 5 | ERICCLAPTON UNPLUGGED WARNERMUSIC 5 |NEW| LIVING ON MY OWN FREDDIE MERCURY 5 | 5 | SPINDOCTORS POCKET FULL OF KRYPTONITE ALgUM ;c AL £
5 | 3 | BARBRA STREISAND BACK TO BROADWAY PARLOPHONE EpiC
COLUMBIA 6 | 5 | WHATISLOVE HADDAWAY LOGIC/ARISTA 6 | 7 | 4 NONBLONDES BIGGER, BETTER, FASTER, 1 | 2 | U2 ZOOROPA ISLaND
6 4 VAN MORRISON TOO LONG IN EXILE poLYDOR/ 7 |INEW/| RAIN MADONNA MAVERICKSIRE MORE! INTERSCOPE 2 9 UB40 PROMISES AND LIES virGIN
POLYGRAM 8 7 ALMOST UNREAL ROXETTE gwmi 7 8 R.E.M. AUTOMATIC FOR THE PEQPLE wARNER BROS. 3 1 EROS RAMAZZOTT!I TUTTE STORIE DppD
7 | 9 | ROD STEWART UNPLUGGED.. AND SEATED 9 | & | ONENIGHT INHEAVEN MPEOPLE oeconstRuction | 8 | 38 | ABBA GOLD - GREATEST HITS poLvoor 4 | 3 | 2UNLIMITED NOLIMITS vTe
WARNER 10 11 THIS IS IT DANNII MINOGUE wmca 9 4 ROD STEWART UNPLUGGED ... AND SEATED 5 5 R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS.
8 10 SOUNDTRACK THE BODYGUARD ARISTA 11 20 THE KEY THE SECRET URBAN COOKIE WARNER BROS 6 7 PAUL DE LEEUW PLUGGED PLUGGED
9 | 7 | SPINDOCTORS POCKET FULL OF KRYPTONITE COLLECTIVE puLst 8 10 | 6 | JAMIROQUAI EMERGENCY ON PLANET EARTH 7 |NEW| ACE OF BASE HAPPY NATION Aam
oY 12 [NEW!| LUV 4 LUV ROBIN S CHaMPION SONY 8 | 4 | CLANNAD PAST PRESENT RcA
10 | 6 | JANET JACKSON JANET viRGIN 13 | 14 | YOU'RE THE ONE THAT 1 WANT CRAIG 11 | 9 | STING TEN SUMMONER'S TALES atm 9 | 8 | JANET JACKSON JANET. viRGN
11 8 LENNY KRAVITZ ARE YOU GOING GO MY WAY McLACHLAN & DEBBIE GIBSON EpiC 12 13 TAKE THAT TAKE THAT AND PARTY Rca 10 6 DIRE STRAITS ON THE NIGHT VERTIGO
iGN 14 | 10 | CAN'T HELP FALLING IN LOVE UB40 pep 13 | 11 | BJORK DEBUT ONE LITILE INDIAN
12 |NEW| MARGARET URLICH CHAMELEON DREAMS INTERNATIONAL 14 | 10 | BARBRA STREISAND BACK TO BROADWAY
SOLOMBIA 15 | 8 [ 1WILL SURVIVE (REMIX) GLORIA GAYNOR CcOLUMBIA
13 | 12 | THE CRUEL SEA THE HONEYMOON IS OVER reD POLYDOR 15 | 21 | MICHAEL JACKSON DANGEROUS Epic
S ODSRARY 16 | 12 | IF I CAN'T HAVE YOU KIM WILDE mca 16 |NEW| ABBA MORE ABBA GOLD - MORE ABBA HITS
14 | 15 | KENNY G BREATHLESS Aisia 17 | 9 | WILL YOU BE THERE MICHAEL JACKSON epic POLYDOR CANADA (e Recors) 7726/93
15 11 2 UNLIMITED NO LIMITS LIBERATION/FESTIVAL 18 17 BREAK FROM THE OLD ROUTINE QUI 3 mca 17 17 BON JOVI KEEP THE FAITH iamsco THIS | LAST
16 | 13 ROOLDu:G STONES HOT ROCKS 1964-1971 19 | 23 | DOWN THAT ROAD SHARA NELSON COOLTEMPO 18 | 19 | THE STEREO MC’'s CONNECTED 4TH+BWaY w:lzx w:lzx ?INGLES. I o
ROLYDO 19 | 18 | 2 UNLIMITED NO LIMITS pwL CONTINENTAL AN'T H LOVE UBAO VIRGINCEMA
17 | 18 | RAGE AGAINST THE MACHINE RAGE AGAINST ol ] [ o 3 T i A Bl U o D Rk 2 | 2 | OHCAROLINA SHAGGY vircncem
TS MACH'NEEE N 22 |NEW| LA TRISTESSE DURERA (SCREAM TO A SIGH) 21 | 23 | JANET JACKSON JANET. ViRGIN 3 | 6 | KNOCKIN' DA BOOTS H-TOWN armiciuke
18) | [INEVMBONBOVIGKEL QLI EARAIT PHoNOGRAMROLYGRAM MANIC STREET PREACHERS coLuMBiA 22 | 14 | TINA TURNER WHAT'S LOVE GOTTODOWITHIT | 4 | 4 | HAVETOLD YOU LATELY ROD STEWART WARNER
19 |NEW| NEIL YOUNG UNPLUGGED waRNER Bt e | A e R NSoe BROS/WEA
20 | 14 | JIMMY BARNES HEAT MUSHROOMFESTIVAL 24 | 13 | HAVE I TOLD YOU LATELY ROD STEWART warner | 23 | 31 | INXS WELCOME TO WHEREVER YOU ARE MERCURY 5 3 SHOW ME LOVE ROBIN S ATLANTICAWEA
BROS 24 |NEW| DEBORAH HARRY DEBRAVATION CHRYSALIS 6 5 | BIGGUN AC/DC coLumBiasONY
GERMANY  0er Musikmarkt) 7/20/93 25 | 16 | TWO PRINCES SPIN DOCTORS epic 25 | 12 | NEIL YOUNG UNPLUGGED reprise 7 | 7 | THEFLOOR JOHNNY GILL moTOWN/?GD
THIS | LAST T 26 | 18 | ALL THAT SHE WANTS ACE OF BASE METRONOME 26 | 33 | SADE LOVE DELUXE eric 8 | 8 I\:g:/ci J:*E WAY LOVE GOES JANET JACKSON
WEEK |WEEK| SIN 27 | 15 | CAN'T GET ENOUGH OF YOUR LOVE TAYLOR 27 | 26 | KENNY G BREATHLESS arisTa
1 | 1 | MR.VAIN CULTURE BEAT DaNCE PoOL DAYNE ARiSTA 28 |NEW| JIMI HENDRIX THE ULTIMATE EXPERIENCE 9 | 9 | COMEUNDONE DURAN DURAN cpiToLCEMA
2 2 | CAN'T HELP FALLING IN LOVE UB40 viRGN 28 | 27 | NIGHTSWIMMING R.E.M. WARNER BROS POLYGRAM 10 | 10 | REGRET NEW ORDER POLYDOR/PLG
3 3 TWO PRINCES SPIN DOCTORS Eric 29 | NEW| UNFORGIVEN D:REAM FXUWMAGNET 29 | 25 | DINA CARROLL SO CLOSE asm ALBUMS
4 | 4 | TRIBAL DANCE 2 UNLIMITED zvx 30 !NEW| CAUGHT IN THE MIDDLE JULIET ROBERTS siam 30 | 34 | INXS KICK MERCURY 1 1 | U2 ZOOROPA isLAND/PGD
5 | 8 | SOMEBODY DANCE WITH ME D.J. BOBO eams JAM/COOLTEMPO 31 | 20 | GLOR!A ESTEFAN Mi TIERRA erc 2 | 2 | RODSTEWART UNPLUGGED ... AND SEATED
6 5 WHAT IS LOVE HADDAWAY coCONUT 31 |NEw/| IT KEEPS RAININ' (TEARS FROM MY EYES) BITTY 32 | 28 UTAH SAINTS UTAH SAINTS #rRR WARNER BROS/WEA
7 6 | WHEEL OF FORTUNE ACE OF BASE mETRONOME MCLEAN BRILLIANT 33 | 32 | RAGE AGAINST THE MACHINE RAGE AGAINST 3 3 | LENNY KRAVITZ ARE YOU GONNA GO MY WAY
8 7 LOVE SEES NO COLOUR U96 poLYoOR 32 |NEW/| INSANE IN THE BRAIN CYPRESS HILL RUFFHOUSE/ THE MACHINE EpiC VIRCINCEMA
9 | 15 | GIVEITUP CUT'N' MOVE EeLecTROLA CLR 34 | 15 | THE JESUS AND MARY CHAIN THE SOUND OF 4 | 4 | JANET JACKSON JANET. VIRGINCEMA
10 | 10 | THAT'S THE WAY LOVE GOES JANET JACKSON 33 | 24 | DREAM OF ME OMD vircin SPEED BLANCO Y NEGRO 5 | 5 | SPINDOCTORS POCKET FULL OF KRYPTONITE
s gg 1Eg sg»xtg\:‘vén\( :ZAZU&L Xvsgvb;f)k 6ot 35 | 22 | EAST17 WALTHAMSTO(;N LONDON d s |l :Péfgg:ﬂ T
NEW| H POLYDOR LENN YOU GONNA GO MY WAY GEFFEN/UNI
] R e e R e e 36 | 34 | RIDDIM US3 FEATURING TUKKA YOOT 8LUE NOTE ot Sl o t 7 | 10 | TINATURNER WHAT'S LOVE GOT TO DO WITH IT
12 | 11 | SING HALLELUJAH! DR. ALBAN rocic St bl briewd - TBant pom FERRE TEARS ROLL/BOWH N
13 | 12 | OHCAROLINA SHAGGY viRGiN 37 | 22 | STAY KENNY THOMAS cooLtempo (GREATEST HITS 82-92) FoNTANA 8 |NEW| NEILYOUNG UNPLUGGED RepRiseweA
12 ) 5y |MINRORMERRSNOW ExeTeelT 38 | 33 | THE DRUMSTRUCK EP NJOI DECONSTRUCTION 38 | 40 | REM. OUT OF TIME wARNER 8R0S 9 | 9 | VARIOUS ARTISTS SLIVER ORIGINAL
15" | 1« L FIRONYOUISEERTHED CHIRSIAR oGSt 39 | 21 | INALLTHE RIGHT PLACES LISA STANSFIELD wca | 39 | NEW| JOEY LAWRENCE JOEY LAWRENCE e SOUNDTRACK VIRGINCEMA
16 [NEW| THREELITTLE PIGS GREEN JELLY 700 40 |NEw| SUNTAN STAN wuc 40 |NEw! US3 HAND ON THE TORCH BLUE NoTECAPITOL 10 | & | VARIOUS ARTISTS LAST ACTION HERO cowunow
INY
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International

HUNGARIAN MARKET

(Continued from page 37)

to have a full record company, including
sales and distribution, “but in an emerg-
ing market, no one has a monopoly on
how it will develop.”

Recent bumps for Sony include flat
sales for Viki and the cancellation of Liv-
ing Colour and Alice In Chains concerts
due to lack of promoter interest.

Devaluation of the Hungarian forint
this year has also dampened already-flat
sales. Recession and inflation are erod-
ing disposable income.

Sony Music’s presence in Eastern
Europe involves a license deal with MJM
Productions in Poland, an office in the
Czech Republic that opened in January
1992, a limited license deal in Romania,
and a sales agreement in Slovenia.

Assistance in preparing this story pro-
vided by Domanic Pride in London.

DUTCH CD MAKER

(Continued from page 37)

law],” says STEMRA managing director
Ronald Moojj. “We have had Merit Man-
ufacturing’s assets in Lokpik attached
and we intend to recover the monies due
to our members and those of affiliated
societies.

STEMRA claims it is owed up to 5 mil-
lion guilders ($2.6 million) in mechanical
royalties by the Phonomatic Group.

Phonomatic chief Wilhelm Mittrich
says Merit still is custom-manufacturing
for other parties. CDs for other Phono-
matic companies are being pressed at
four other European plants not owned by
the group. In the absence of a blanket li-
cense for manufacturing from any Euro-
pean society, licenses are being negotia-
ted individually by approaching separate
copyright societies, says Mittrich.

FOR THE RECORD

A report on the White Nights In-
ternational Cultural Festival in the
July 17 issue contained several errors
and omissions. The correct lineup of
performers for the event was David
Clayton Thomas with Blood Sweat &
Tears, Jose Feliciano, Falco, the Cow-
boy Junkies, Turbo B. of SNAP, Glen
Hughes & Europe, Supermax, TV
star Greg Evigan in his singing debut,
SBK artists the Monti Brothers, Can-
adian TV personality and rap artist
K.C. LMNOP, Salt-N-Pepa, and Doc-
tor Dre and Ed Lover, hosting “Yo St.
Petersburg” for MTV. Further, the
artists Turbo B and Frank B. Frank
were misidentified.

A talent contest was staged as part
of the White Nights International
Cultural Festival, which was sanc-
tioned by the City of St. Petersburg,
which contributed support and organ-
izing assistance. Mayor Anatoly Sob-
chak served as chairman of the Assn,
Festival White Nights, Vladimir Kisi-
lev, president of the White Nights
Assn.,, organized the event with the
help of Comspan Entertainment,
based in Santa Moniea, Calif.

Peter Hebbes will be responsible
for MCA'’s planned Pacific rim expan-
sion in music publishing, not records,
as may have been inferred from the
title of an article in Billboard, July 24.
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Canada

U.K.’s Davies Scores A Hit
In Canadian Pop World

H BY LARRY LEBLANC
TORONTO--For being a soft-spoken
Brit, music publisher Frank Davies has
had a sizable impact on the direction of
Canadian pop music during the past two
decades.

The 46-year-old Davies is president of
TMP The Music Publisher, with a roster
of songwriters including John Capek,
Byron Hill, Eddie Schwartz, Ian Tho-
mas, Steve Sexton, Gord & Hugh Leg-
gat, Ron Hynes, Murray McLauchlan,
Dean McTaggart, Annette Ducharme,
Gerry Mosby, Gerald O'Brien, Steve Ku-
jala, and Rick Braun. TMP also adminis-
ters Canadian rights for MMA Music
Publishing (Australia), Momentuun Mu-
sic (U.K), Barry Bergman Publishing
(US.), and The Music Group (U.S.).

Davies, born in Northampton,
England, came to Canada in 1970 after
meeting in London with rockabilly singer
Ronnie Hawkins and journalist Ritchie
Yorke (then Canadian editor of Rill-
board), who encouraged him to emigrate.
At the time, Davies, who had started out
in the music industry in 1965 as a man-
agement trainee at EMI Records, was
heading up the Liberty Records’ UK. in-
ternational department.

Davies arrived in Canada in March
1970, only a month before the Canadian
Radio-television and Telecommunica-
tions Commission announced its inten-
tion to legislate Canadian content on AM
radio. By the time the CRTC regs came
into effect on Jan. 18, 1971, Davies,
backed by such investors as Bill Ballard
and Myron Wolfe, Hawkins, and Concert
Productions International, had set up
Love Productions and had produced
Crowbar’s monumental album “Bad
Manors” (featuring the classic “Oh What
A Feeling”) and King Biscuit Boy’s de-
but album, “Gooduns,” on Love’s record-

| ing offshoot, Daffodil Records.

In 1975, after recording and publish-
ing repertoire by Cochrane (a group
fronted by Tom Cochrane), Fludd, and A
Foot In Cold Water, while picking up
Canadian distribution of the Immediate
catalog and Spain’s Waldo de los Rio, Da-
vies was forced to close down Love due
to an outstanding debt of $360,000 (Can-
adian).

Next, Davies became an A&R and
publishing executive at GRT Records of
Canada, which continued to distribute
the Love record catalog and administer
its publishing. Davies was able to pay off
Love creditors with the international
breakthrough of the Beatles-inspired
group Klattu in 1977. Following the
bankruptcy of GRT soon afterwards, he
set up Partisan Music Productions,
which, with a Capitol U.S. distribution
pact, oversaw procuction and publishing

| of such acts as the Leggat Brothers, Sur-

render, and Private Eye.

After heading up the ATV Musie
Group Canada from 1982-86, Davies co-
founded TMP with the book distributors
Canadian Publishing Corporation. In
1991, MCA Musie became a half partner
in TMP (which, by then, Davies owned)
and bought an equal stake in the assets
of Davies-owned Love Lies Bleeding Mu-
sic, Freewheeled Music, and Partisan
Musie, which included catalogs by Crow-
bar, King Biscuit Boy, Klattu, and Coch-
rane.

“The purpose was to have a financial
partner who understood music publish-

ing,” says Davies, explaining the reason
for seeking a partnership with MCA.
“The finances drove my desire, but I also
wanted someone who'd know what I was
doing, would know my value, and would
give me the resources to do it.”

With TMP Canadian-based songwrit-
ers today increasingly being outside the
country for creative collaborations, Da-
vies says a music publisher’s role is like
amatchmaker’s. “We try to come up with
ideas and people we can pair with, and
then put them together. When it works,
it develops lots of creative and business
opportunities. On the creative side, the
songwriters get to try things in a wider
circle. As a publisher, you're constantly
getting others’ publishing teams involved
with the same end goal and spreading
your network out a lot further.”

Davies, a veteran and regular com-
muter to Los Angeles (representing
L.A-based writers Capek, OBrien, Ku-
jala, and Braun) and New York, has been
concentrating on building up a presence
in Nashville for the past two years. Last
year, TMP signed Nashville-based vet-
eran songwriter Hill, while TMP’s Cana-
dian-based songwriters McTaggart,
Hynes, and the Leggat Brothers have
traveled to Nashville numerous times to
co-write with Hill and other songwriters.

“Dean McTaggart has been writing
with Byron and lots of others when he’s
in Nashville,” says Davies. “The Leggats
and Byron have written nine songs to-
gether and we've got four of them cut.
When Ron Hynes has been there, he’s
written with Byron and other MCA writ-
ers. Murray McLauchlan is going down
in September. I've also had some of his
back catalog demoed in Nashville.”

Although attempting to build a potent
Nashville base, Davies admits he’s got
some distance to go. “Nashville is a tight
community and to get in there is not
easy,” he says. “If you're an outsider,
you have to have more than the best
songs. You've got to know all the people.
I've spent the two years getting to know
the A&R people a lot better. Signing
Byron was really the means to go in with
songs which [A&R wouldn’t second
guess in terms of quality].”

Davies’ development of foreign pub-
lishing opportunities is understandable,
given the lack of opportunities for pitch-
ing songs within the Canadian music in-
dustry. “It’s very hard to get covers in
Canada and, over the years, there’s been
fewer and fewer opportunities,” he ad-
mits. “We're now producing a lot of orig-
inal artists and it’s unlikely an outside
song is going to fit them. Still, we've been
put on the musical map as being original
which I've prayed for for the 23 years
I've been here.”

Despite his praise of Canada’s emerg-
ing alternative scene, Davies, says Cana-
dian A&R and managers have often been
short-sighted by not seeking out collabo-
rations for their mainstream artists.

“Not many mainstream artists here
understand the value of recording hit
songs,” he says. “You still hear albums
written by the artist, where a lot of time
and effort was spent on making the al-
bum, and there isn’t a hit. The [main-
stream] artists here doing some outside
material seem to have a direct manag-
ment, A&R, production, or label connec-
tion with America, which seems to
change their focus from doing all origi-
nals.”
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This interactive thing is so You're out to lunch in

hot, we're all going to make cyberspace, pal. There may be a
TR E e fortu\rlmves. As s%ongas the lot of bundling in the jungle, but

platforms get on-line with I'll wait till theéjust Clearsin Itlhg
i ; FMV (made possible b format wars. Otherwise, we'll be
BEpie e, (ol i-ElgaE.,, 3 CODI(EC andpMPEG—1)?/we'|| stuck with a bunch of CD-Betas.

be raking in the giga-dollars.

UrQE . oo

But they're already adapting ,

movies for the CD-ROM, Mac, Don't let the giga-hype fool you.
: ; MPC, XA, CD-1, 3DO and MMCD That's all just shovelware.
investment and creative platforms. All the video labels are

repurposing their content!

Activity ..

something's up. When will it

That's vaporware. No data glove

What about virtual reality? or HMD's gonna replace the
Saturday night date.

4 I think you're either on the 32-bit
down? { busoryou're off it. Things are | think they should
’ 4 moving so fast that if you blink repurpose cybernauts
1 for a millisecond, you'll miss the like you for the mailroom!
BY JIM McCULLAUGH digital revoluton. ¢ L~

W”h Bﬂﬂ|09|88 t[] PBUI Slm[]ﬂ and Buffalo Springfield, these are the doys of mitacle, wonder and

losers in the jungle for the entertainment industry. Something’s definitely happening here. But what it is of the moment
ain't exactly ear.

“Inieractivity” and “muffimedio” hove become two of the hotrest buzzwords in the corridors of movie studios, record
lobels, home video companies ond related industries. What do they mean? It depends wha you talk 1o, as those words
“keep redefining themselves every doy,” according to Tom McGrew, VP of Carlsbad, Colif -based Compton’s New Media,
a leading publisher of (D-ROMs.

Highway Merging

The general consensus appears to be that multimedia is the “merging” of video, audio, text, digital technolagy and
computer power with numerous enterfoinment, education ond reference opplications

Two major forms of inferoctivity are evolving: one will be programming delivered via o two-way “superhighway” of
cable TV, the other will be o tangible home-consume product available an a CD of some kind.

The “home” market hos olreody started with CD-1, CD-ROM, and Sega CD. Philips Media, for exomple, has been cre
oted os 0 new strotegic globol business unit of Philips Electronics N.V. to “oversee and manage the company’s numerous
ossefs ond interests in development and distribution of o wide variety of inferociive multimedia products and pragrom-
ming,” says Scott C. Morden, president and CEO, Philips Media. S far, results have been impressive for CO-1.

(D-ROM discs—think of them as compact discs containing lofs more than just musical information—are the means
by which multimedia progrom content is currently being srored and sold. In his baok Game Over- How Nintendo Zepped An
Americon Indushy, Captured Your Dollars, And Enisloved Your Children, author Daxid Sheff says the coming rechnological rey-
olution of multimedia and netwarking-—integrating computer pawer, home entertainment systems, television, video
recorders, (D sound systems and the telephone—could well be a 3.5 trillion dalfor industry annually by the next century.

While no one can really predict jusi how the interactive techno-landscape will evalve, one thing oppeors certain: the
entertoinment industry is sef to participate in o significant way.

Says respected analyst Lee Isgur, with Silicon Valley-based Volpe Welty, & Co., “Entertainment lang-term is going to
be o majar factor here. | can give you all the inferactivity, sound, videa and marphing you want. But, if all | con do is
access on encyclopedia where the pictures come to life o little bit, then | am not going ta spend much time with it ot
hame.”

However, he continues, “If you con give me *Jurassic Park” or * Street Fighter I, then, yes, | am going ta spend a
lot of time with it. It doesn’t matter whot the standords or formats are. You need the content to make it happen.”

A spot check of key enfertainment indusiry executives, however, suggests that “interactive opportunity” won't be lim - {oAR-TH

ialogue: C!

lustration by Gary Tharler

Continved on page I-15
H you aren't fully compatible with the multimedia jargon used above, access the glossary on Page I-4.

Big |
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[glossary]

A User-Friendly
Guide To
Multi-speak

BY CHRIS McGOWAN

access time: amount of time it takes a
CD-ROM drive {or other type of drive) to
locate requested information, measured in
milliseconds

bit: a single piece of data, expressed by a
value of 0 or 1

branching: refers to an interactive story
that sub-divides into multiple plot lines

byte: a single unit of information (such as
a letter), composed of eight bifs

bundling: the pradice of including sofi-
ware, usually free or discounted, with the pur-
chase of hardware

€D-I: the Philips Compact Disc-Interactive
format

€D-ROM: (Compact Disc-Read Only
Memory) an optical data storage medium that
contains digital information and is read by a
laser; its name refers to the fact that the disc
can't be re-recorded (hence, “read only”) A
(D-ROM can contain computer software, text,
graphics, video and audio

€D-ROM Drive: a drive that plays back
(D-ROM discs

CD-ROM XA: (CD-ROM Extended
Architecture) a (D-ROM standard developed
by Philips, Sony and Microsoft

CDTV: (Commodore Dynamic Total
Vision) the Commodore (D-ROM format

CODEC: (Compression-Decompression)
used in reference to computer playback
boards used for video compression

cyberspace: a word coined by sci-fi
author William Gibson that refers to a com-
puter-generated reality or “consensual hall-
cination” that is “abstracted from the banks of
every computer in the human system”

IDOS: short for MS-DOS

data glove: gloves with position-sensitive
sensors used in virfual reality systems

desktop: refers to (D-ROM systems
attached to computers

INTERACTIVE MEDIA

AS thE mU“ImEﬂIﬁ frain comes info the sta-

tion, everyone wonts to board if, but nobody knows which
platform 1o use.

“Platform” is industry jorgon for “format,” and right
now there is an alorming plethora of CD-ROM platforms,
olmost all of which are incompatible with each other.
Many multimedia developers and investors would
undoubtedly like fo see some sort of planned-porenthood
progrom for new CD-ROM systems. Even so-colled “eorly

BY CHRIS McGOWAN

adopters” of new electronics gear must be fearful of sink-
ing $500 or 5700 into o system that could soon turn into
the next Betamax.

Indeed, sales so for have been slow for the “set-top”
ployers such as CD-I, CDTV and VIS, which are positioned
os multi-purpose units for education ond entertainment.
These stand-alone units plug directly into the TV, as does
the upcoming 300 machine.

Sego (D, however, has been an immediate Success,
with several hundred thousand units sold since last
fall—far more than all the other set-top ployers com-
bined. And sales of (D-ROM drives and multimedia
upgrade kits have been a booming success in the com-
puter peripheral market. Some analysts estimote that
more thon 1 million CD-ROM drives will be on-line with
Mocintosh computers—ond more than 4 million with
PCs—by the end of this year.

In terms of other formats, the OPA (Optical Publishing
Association) predicts that by the end of 1993 (in the
.S.) there will be the following installed bases: Sega (D
(970,000 units), Photo CD (95,000), CD-1 (73,000),
Data Discman (34,000), MMCD (26,000}, CDTV
(11,000) and VIS (11,000).

Right now, there are neorly a dozen CD-ROM plat-
forms, and more are on the way this year ond next—
including systems from 300 and Nintendo. The current
formats foll into three cotegories: desktop CD-ROM drives
that hook up to computers, set-top players that plug

straight into a TV, and hand-held portables that feature
their own pop-up LCD sceens.

The following is a quick tour of current and upcoming
(D-ROM hardware for the consumer market.

Set-Top

Sega CD: One of the most remarkable success sto-
ries in the (D-ROM business has been the introduction of
Sega (D. The add-on that attaches to the Sega Genesis
game system bowed lost foll. Its price has since been
reduced from 5299 list to $229. About 75 Sega €D itles
will be out by Christmas

fore than 200,000 of the units sold through in the
1992 Chrisimas season, according to Sega, which pre-
dicts it will sell another million players by year's end
Sega’s gome business should benefit from the intreduc-
tion in December of the Sega VR, o head-tracking unit for
Genesis that offers 360-degree, 3-D virtual reality inter-
action. It should list for under S200 and will have four

new fitles designed for it. Lok for a 32-bit Sega (B sys-
tem in 1994.

Philips CD-I: Hardware giant Philips introduced
(-1 in the foll of ‘91 and attempted to estoblish it os the
interactive multimedio standard for family use in the liv-
ing room, oway from the personal computer. Philips
claims to hove sold around 50,000 units to date in the
U.S. and offers some 100 titles for CD-1. The list price on
the player has been dropped to 5599 Philips remains
solidly behind the format, which may get a boost this fall
from the introduction of Paramount feature films ond
PolyGram music videos on (D-1 discs. Philips will also
launch the 5249 FMV (full-motion video) cartridge that
conforms o the MPEG-1 standard.

3DO: Can Trip Hawkins conguer the multimedia uni-
verse with his 32-bit 3D0 machine? Investors AT&T,
Matsushito and Time Warner seem to think so. Panasonic
is set to bow the first 3D0 unit—the FZ-1 REAL 300
Interactive Multiplayer (5700 list)—in September.
Some 20 fitles should be out by Christmas, and Hawkins
says an FMV accessory will be available as o 300 odd-on
early next yeor. Also, Sanyo will market 0 3D0 ployer in
‘94,

Turbo Duo: Turbo Technologies (o joint venture of
NEC and Hudson Soft Co., [1d.) launched the first inte-
groted CD-ROM and cartridge system last fall: the Turbo
Duo. There will be 33 “Super(D” fitles ready this fall for
the Duo, and Tutbo will also bow the “Intelligent Link,”
an adaptor that enables the Turbo Duo to be used os a
(D-ROM drive for Macs or PCs.

on tre PIAYET fierss of nteracive.
COMPELIION 1 tousn, ans o o s

o buitd the rext DETAMAX. et 1ne

Leaders o e suc...

Sony's portable multimedia CD-ROM
player

Philips' Compact Disc-Interactive

Pioneer's LaserActive home system

Sega's Genesis | 6-bit cartridge player, atop
Sega CD player

14

www americanradiohistorv com

A BILLBOARD SPOTLIGHT

BILLBOARD AUGUST 7, 1993


www.americanradiohistory.com

What is puzzling is the general lack of U.S. success of
Turbo, which also sells the TurboGrafx 16-bit cortridge
system. Turbo has barely penetrated the American mar-
ket, yet in Japan its co-parent company NEC is No. 2 in
the video game business—chead of Sega. NEC is
expected next yeor to unveil o 32-bit CD-ROM system,
which should also appear os o Turbo unit.

Tandy VIS: Through its Radio Shack chain, Tandy
markets the Memorex MD-2500 Video Information
System (VIS) ployer (5399 list). A few dozen titles gre
available, but VIS has not token off. Actually, Rodio
Shack has been for more successful with its Sensation!
multimedia personal computer, which has o built-in (D-
ROM drive and canfarms ta the MPC stondard.

Commodore CDTV: The (DTV Multimedio
Interoctive Player actually bowed in 1991, before CD-I,
but has not yet mode significant inroads info the North
American market. More thon 120 titles ore ovailable for
the $599-list CDTV ployer, with many more on the way.
The oddition of o keyboard, mouse ond disk drive turn the
(DTV into an Amigo computer.

Pioneer LaserActive: Pioneer’s multi-formot
player should list for $800. It will ploy 12-inch loserdiscs
ond gudio (Ds, and o $500 “control pack” enables it fo
also play LD-ROM, TurboGrafx cartridges and Turbo (D-
ROMs or Mega-LD, and Sega cartridges and (Ds. There's
also o 5300 koraoke pack.

Photo CD: Developed by Kodok, Phota (D allows
users to store color photos in digital form on o compact
disc {with audio in advanced models). There ore dedicat-
ed Photo (D players, and the discs con olso be ployed
back on CD-1, 300 and certain (D-ROM drives for PCs and
Macs.

Portables

Sony MMCD: The Sony Multimedia (D Player
(5999 list) uses the CD-ROM XA format. The two-pound
MMCD is primarily positioned as o businessman’s or trov-
eller’s accessory of the moment. It may get o boost if XA
becomes the point of compotibility for various competing
systems.

Sony Data Discman: This format uses three-inch
XA discs, and several models ore ovoilable ($299-5549
list). This is o tool for students and businessmen, ond
ideal to take on trips or ta the beach. The Chinon 355
series of (D-ROM drives for computers con read Dato
Discman titles.

Desktop

PC CD-ROM: (D-ROM drives hooked up to IBM-
compatible PCs canstitute by far the lorgest part of the
multimedia morket ond will probably continue fo do so
for quite some time. CD-ROM discs for PCs con be for-
matted for either DOS or Windows. The latter software is
the center of the MPC (Multimedia PC) standord, which is
becoming increasingly widespread.

Mac CD-ROM: The Macintosh is the favorite format
of multimedia developers and arfists, ond abaut one-
third of current CD-ROM drives are linked to Mocs. CD-
ROM drives for Mocs and PCs are manufactured by Apple,
NEC, Philips, Pioneer, Sony, Toshibo, Chinon and other
firms. Prices generally range from $250 to S1,000. The
best drives can be used with either Mocs or PCs, hove
“multi-session” Photo CD capability, ore XA-compatible
and possess fost access fimes ond tronsfer rotes. There
were more than 3,000 CD-ROM titles available for Macs
ond PCs os of Januory; several hundred of those were con-
sumer-oriented.

Coming Attractions

Nintendo is expected to lounch a 32-bit CD-ROM
video gome system in 1994. 1BM will manufacture Atari’s
64-bit Jaguar gome system, which will bow this foll for
around 5200. A (D-ROM odd-on should be ovailable in
1994, also for about $200. This year, Apple is introduc-
ing the $499-list Power (D hand-held ployer, which con
be used os o portable unit for audio CD playbock or con
function as o (D-ROM drive when hooked up to o Moc.
When plugged into the TV, it con ploy Photo (Ds.

In addition, the Apple-IBM joint venture Koleida moy
debut set-fop ond portable systems in ‘94 using the new
ScriptX outhoring softwore. And Fujitsu, which markets
the FM-Towns multimedia PCin Jopan, hos olso lounched
the Morty set-tap player in that country, ot 5850 list.

Nimbus Technologies cloims to hove developed a sys-
tem for delivering feature films with full-motion video on
(Ds, which can be played back on oudio (D ployers with
digital output (obout 35 percent of (D ployers, occording
ta the U.K. company) that utilize o $200 to $300 decoder
sold by Nimbus.

The Video (D, o non-interactive (D-ROM that con-
forms to the “White Book” stondard, is expected fo be
used for delivering full-motion feature films that can be
read by several different systems, including (D-I ond
Nimbus-modified CD ployers. Il

Soft
WARE

Adaptations, animation and original

PrOpertleS are all making the

rush to disc in a harmonic
Onvergence of audio, video

[}
and hoped-for H Its .

BY CHRIS McGOWAN

FI | m u Inthe old doys of the multimedio industry

(in other words, one or two years ago), it used to be soid thot
it wos inevitable that Hollywood ond Silicon Valley would
come together fo create the next generation of inferactive
media. Judging by the heawy attendonce of both communi-
ties at the recent Digitol Warld conference in Beverly Hills,
they olready have.

Although producers and developers have only just begun
to scratch the surface of aeating interoctive entertainment,
film and video are afready converging with interactive media
in several interesting woys.

One point of infersection is the use of charadters, plofs ond
footage from movies and television in video games and multi-
media progroms. Seny Imagesoft, a division of Sony Electronic
Publishing, has developed cortridge and (D game versions of
“Lost Action Hero,” “Hook,” “Clifthanger” and “Bram Stoker’s
Dracula” for the various Sega ond Nintendo formats.

“We view ourselves first and foremost as o software com-
pany—we don't exist just to support a Sony plotform. We're
publishing for Sego, Nintendo, Sony, Mac, PGs—whotever
systems make sense,” soys Peter Dille, director of marketing
communications for Sony Eledronic Publishing.

LERHEED WY B, o DT, Fie
IR AT G THE RGA CE STHTLR

For “Dracula,” the Sony Imogesoft crew used actual scenes
from the movie ond also took odditional blue-sareen shots of
the stond-ins for Kzanu Reeves ond Gory Oldman, so s to lofer
superimpose their jumping, crouching ond other movements
in the computer ogainst various photo-realistic backgrounds.

“We hod to parallel the movie i its script ond design, so
if you saw the film * Draculo,” you'll know ot least o lttle bit
of whot you'll get in the gome,” says Rich Robinson, who
produced the “Dracula” gome and is Sony Imagesoft direc-
tor of product development. “But we hod to moke it interoc-
tive, s0 we use the elements in the storyline ond then toke
off and go info our own gomeline.”

Vanna's Footage

TV personalities and five-action footage will be utilized
for four Imagesoft titles due in the foll. The “ESPN Baseboll
Tonight” and “ESPN Sunday Night NFL” games will include
the network’s announcers giving pre-gome and post-gome
reports. “Wheel Of Fortune” and “Jeopardy!” will indude
originol footage filmed of Vonno White ond Alex Trebek,
respectively.

While Sony has produced interactive spinoffs of movies for

Sequ, the latter is also ceating mony of its own titles-
including video game versions of Steven Spielberg’s “Jurassic
Pork.” For the Sega (D versian, due in October, the Sega pro-
duction teom worked closely with the movie’s special-effects
designers to perfect dinosaur movements for game play.

Live-oction sequences from the movie and video inferviews
with paleontologist Dr. Robert Bakker ore both included in the
$59.99 “Jurossic Park” (D, which was 15 months in the mak-
ing ot the Sego Multimedia Studio in Redwood Gy, Calif.

Seqa, Disney Software ond Virgin Games olso collabo-
rofed on on upcoming video gome version of “Aladdin,”
which includes original animation created for the game by
more than 10 Disney animators, many of whom worked on
the “Aloddin” onimoted movie. Sega says the fitle will hove
a visuol quality unprecedented in video gomes, with animo-
tions moving at up to 60 frames per second. The Sega
Genesis versian witl bow this foll, with o Sega (D edition
expected in 1994,

Crunching The Doors

Other animated films are also being odapted for multi-
medio use. In 1994, Sanctuary Woods will bow an interac-
five version of the 20th Century Fox animated feature “Once
Upon A Forest” (Billboard, July 3). And scenes from Rolph
Bakshi’s animated “Lord Of The Rings” are used in
Interploy’s CD-ROM gome version of the Tolkien fontasy.

Spectrum Holobyte is reating video gomes based on the
TV series “Star Trek: The Next Generation.” The actual voices

of cast members in the show will be used in the 3D edition
(the voices of the ariginal Enterprise crew, meanwhile, con be
heard in Interplay’s “Stor Trek 25th Anniversary” (D-ROM).

“You have fo have both o high-quality presentation and
really compelling interactivity,” soys Ron Martinez, executive
director of Spectrum Holobyte’s New Entertainment Division.
He notes thot his campany’s 300 “Star Trek” fitle includes
“adtion companents, but we're presenting something that
looks like television drama. This is interadtive starytelling.”

Feature films of anather type have alsa been repurposed
far multimedio. The 1964 Beatles movie “A Hard Day's
Night” was released as o $39.95 interoctive (D-ROM by
Vayoger Company this year. Crunch Media turmed “The
Compleat Beatles” into multimedia, ond itis now working an
o fitle involving Elvis Presley. Home movies of EMvis and o
tour of his famed mansion will be incorporated info the
“Interactive Graceland” CD-ROM (Billboard, May 22), duein
early ‘94. Crunch is olso contemplating o multimedia title
bosed on the Doors.

Culp Likes To Watch

“Special-interest multimedia” is another emerging cate-
gory, os evidenced by such fitles as Deep River Publishing’s
§79.95 (D-ROM “Adventures,” o travel guide to exotic
locoles oround the globe. Included ore 45 minutes of video
segments, more thon 2,000 pages of text and over 2,500
color photographs.

Interactive movies are olso being shot spedfically for (D-
ROM. “Voyeur” is o political thriller starring Robert Culp that has
been produced for the (D-| format and will debut later this year.

The movie includes gome elements and 65 minutes of videa.

Actors and screenwaiters are getting extra employment
for projects such as ICOM’s hot-selling “Sherlock Holmes,
(onsulting Detective” series, CD-ROM games that include
five-oction sequences with the famed sleuth Dr. Watson ond
other characters.

Animated Objects
A number of animated CD-ROM titles are hybrids of video
games and movies with branching storylines, ollowing users
to explore the rooms, streets and seftings of extensively
detoiled imaginory worlds. Examples include Reoctor’s

Continved on page /-6

Street Fighter Man

Producer Edward Pressman has more than 35
motion pictures to his credit, including Oliver
Stone’s “Wall Street”and "Talk Radio,” Barbet

Schroeder’s “Reversal Of Fortune,” Brian De
Palma’s “Sisters,” David Byrne’s “True Stories”
and David Mamet's “Homicide.”

The Edward R. Pressman Film Corp. has just
joined forces with Silicon Valley’s Capcom
Entertainment, developers of one of the most suc-
cessful video games in history: “Street Fighter.”

Capcom says it will co-finance the production,
while Steven de Souza, who has such writing cred-
its as “Die Hard,” “Commando” and “Running
Man,” will write and direct the picture.

Pressman says the worlds of interactive video
entertainment and motion pictures are moving one step closer to synthesis with this type of activity.

“Look what happened in the 1980s, when home video and cable expanded the film universe
and brought new capital for film production,” says Pressman. “In a similar way, the new media
of the ‘90s are the computer-game companies.

“The fact that Capcom is financing * Street Fighter is a significant experiment. My family is
from the toy business. We thought video games would be fringe. Now it controls 60 percent of
that industry.

“Capcom sees the future of the film industry having a lot to do with the video and computer-
game industry. Not just in content but from a financial point of view as well,” he observes.

In addition to the “Street Fighter 11” game being an underlying work for a movie, other exam-
ples of the Hollywood/ Interactive connection are Nintendo’s “Super Mario Bros.” movie from
Walt Disney; Broderbund’s highly successful “Where In The World Is Carmen Sandiego” comput-
er “edu-tainment” series hecoming a PBS series; and Sega’s speedy “Sonic” heading for
Saturday morning TV. —M W

[glossary]

FMY: (Full-Mation Yidea) video shown al
30 fromes per second (when referring to the
NTSC and SECAM stondards)

gigabyte: roughly | billion bytes.

HMD: [Heod-Mounted Display) used in
virtual-reality systems

kilebyte: roughly 1,000 bytes (1,024
bytes pracisely)

LaserActive: Pioneer's mubti-formot sys-
lem that plays laserdise, LD-ROM ond Mege-
LD, plus CD-ROMs and tortridges from Sego
and Turho

laserdisc: an oprical videodisc that con-
tains onabog video, two tracks of digitol oudio
ond two tracks of analog oudio

LCD: (Liguid Crystal Display) o type of
streen used for watches, loptop computars ond
ather portaoble consumer eledronic devices

LD-ROM: HEC's hybrid optical disc that
combines attributes of laserdise and CO-ROM

limear: refers to o story, song or film that
mives stroight through from beginning to end

Maec: short for Mocintosh

Mocintosh: Apple's fine of personal tom-
puters

megabyte: roughly 1 million bytes

Mega-LD: Seqn's hybrid optical disc that
combines atiributes of laserdisc and CD-ROM

millisecond: ane-thousandth of o second
MMCD: Sony's Moltimedio CD Player

MPC: [Multimedia PC) o standard for PCs
built around Windows that specifies certain
requirements in terms of memary, sound and
video topobilities

MPEG-1: The Moving Picture Image
Expert Group was estoblished by 150
(Internationnl Organization for Stand-
ardization). In 1992 it odopted the MPEG-1
standard, which delivers YHS quality video
{640 x 480 pixels, 30-fps) on o CD-ROM

MPEG-2: A more odvonced video com-
prassian standard than MPEG-1

M5-DI0S: (Microsoft Disk Operating

System) Mitrasoft's operating system software
for 1BM-compatible PCs

Continved on page =12
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“The Compleat Beatles”
Compton’s New Media

You've seen the “rockumentary.” You've
read the book. Now get ready for one of the
mast eagerly anticipated musi¢/entertain-
ment-based CD-ROMs.

Produced by Crunch Media of Santa
Monico, Calif., “The Compleat Beatles,”
designed for both the Moc and PC, contains
the entire two-hour film as well as the rext
from the book of the same name. Also
included is o huge inferactive database con-
taining a seemingly infinite voriety of
Beatles informotian. What will make this program so innovative, say observers, is that, rather thon being a text-bosed title
with underlying multimedio features, this fitle is based primarily on o video with supplementol text added to if

“Hell Cab”
Time Warner Interactive Group

Creoted by Pepe Moreno, the MPC and Mac (D-ROM “Hell Cab” pro-
gram is described as an “inferactive epic adventure...more than o
gome...a journey in the devil’s time machine.” Players join Raul for o
ride through hisfory’s most infamous periods, including prehistoric times,
the days of the Romon gladiotors and the World War | trenches of
Verdun. The pragram combines live choracters with video, realistic sound
effects and textured, 3D grophics.

gg.':t;_a/ “Crash ‘N Burn”
: Crystal Dynamics
wgd A

Strquss Zelnick, former head of 20th Century
Fox, just took over the helm of Palo Alto-based
Crystal Dynomics. “Crash "N Bum” is one of the first
32-bit gome titles for the new 3D0 Multiplayer. In
this game, o player slides info the driver's seot of o
3-D racing combat simulator set in o post-
Holocoust world and races of incredible speeds,
while dueling nine different video drivers—each
with o distinct personolity, mannerisms ond
thought potterns.

IIX_WingII
“Imperial Pursuit”
LucasArts Entertainment Company

A space-combot simulator, “X-Wing” wos
released in the winter of 1993 and has become
one of the best-selling PC programs ever to hit
the market. The action is set in the “Star Wars”
universe and introduces several new technolo-
gies, resulfing in outstanding 3-D graphics and
a movielike soundtrack. Re-created are the epic
space battles made famous in George Lucos’
“Star Wars” trilogy.

Just released is the expansion disc
“Imperial Pursuit,” which depicts the confinu-
ing battle between the Rebel Alliance and the Empire immediately following the destruction of the Death Star af the end
of “X-Wing.”

”Kathy Smith’s Fat Burning System”
Xiphias

Taking o page from special-interest video, this (D-ROM pro-
gram for both the PC and the Mac is on extension of Smith’s suc-
cessful health-ond-fitness videocassettes, which have sold more
thon 5 million units. “Kathy Smith’s Fat Burning System” may also
mark the first time o mojor home-video property has been exploit-
ed on (D-ROM.

Xiphias president Peter Block feels the program, refoiling for
$69.95, should put the home video business on notice. “We
believe our future lies on the shelves of places like Tower and
Blockbuster,” says Black. “Publishing Kathy Smith on (D-ROM
should send the message that we are serious about digital explo-
rotion of video....and that we are serious about selling fo the con-
sumer, not the computer marketploce.”

Continved on page I-10
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Continved from page I-5

“Spaceship Warlock,” Presto Studios’ “The Journeyman
Project,” Spectrum Holobyte’s “Iran Helix,” Pap Racket’s
“Total Distortion,” Virgin Games” “The 7th Guest” and Time-
Warer Inferactive Group’s “Hell Cab.” The latter fitle, priced
ot $99.95, wos created by comic-book veteran Pepe
Moreno, and it includes live-action photography and partial-
mation videa (Billboard, June 5).

!

“Helicab

: = F
creator Pepe Moreno (left] with
IMA chief Hikaru Sasahara

Hikaru Sesahara, president of Los Angeles-bosed IMA
(Interactive Medio Agency), negotiates distribution deals in
Jopan for American developers. He feels that (D-ROM is an
excellent way for arfists fo create their own animation pro-
jects, feature films or multimedia efforts outside of the
Hollywood system. After creating the mulfimedia produdt,
they con later decide to take the finished project ta a studio
and sell the lineor movie rights.

Digital Domain hopes fo work both sides of the multime-
dio-Hallywood fence ond to create characters and software
that could be used in a variety of media. The firm is o digi-
tal effects house created by IBM, director lames Cameron
(the “Terminator” movies) and speciol-effects veterans Ston
Winston (“Jurassic Pork”) ond Scott Ross (formerly with
Industrial Lights & Magic).

Maltin Mania

(D-ROM movie quides are another multimedia growth
area, and many of them include video clips or soundtrack
excerpts. Microsoft’s $79.95 “Cinemania” has entries on
19,000 movies dating from 1914 to 1991 and includes
actual dialogue from famous films and the complete fext of
Leonard Maltin's Movie And Video Gude 1992.

Voyager Company’s $24.95 “Criterion Goes To The
Movies” focuses on 150 laserdisc fitles in Voyager's Criterion
Collection line and includes witical essays, more than 125
videodlips and more than 3,000 still photos. Set for release
this summer is Poramount Interactive’s $59.95 “Movie
Select,” which hos information on over 42,000 films avail-
able on video. Included ore o dozen traifers of upcoming
atfractions and recently released videos.

The future of multimedia on (D-ROM will also be tied to
the expected emergence later this decode of five-inch discs
os the new home-video format. Philips and Paramount
Pictures have already announced o multi-year ogreement o
put theatricol length movies on CD-1. This fall, Philips is
lounching o 5249-list FMV cartridge that will atfach to its
(D-1 ployer and provide digitol videa that conforms fo the
MPEG-1 standard. Each disc will hold up to 74 minutes of
video, which means that two discs will be required to carry
most feature films.

Next year, 300 will introduce an FMY add-on for ifs ploy-
er, which also ollows for MPEG-1, although 3DO president
Trip Howkins doesn’t anticipote widespread support for
movies on five-inch until the higher-quality MPEG-2 stan-
dord is implemented in o few years. Other “video compres-
sion” standords ore olso being developed, and the new
“video (D format is being pushed by several manufacturers
as  cross-plotform medium for feature films.

Itis expected that 1994 will see a number of ather film stu-
dios and video labels unveil mulfimedia projects that are now in
develapment. Besides Sony, Warner, Voyager and Paromount,
there is o greot deal of interactivity being contemplated at ploces
such as MGM/UA, MCA/Universal, Fox, 2, Playboy, Wood
Knapp, Tumer, Republic, Viacom ond Trimark. 1

BY JIM McCULLAUGH

I\II u S I B w The Billboard 200 CD-ROMs?

Hot 100 (D-Is? 3D0 Heatseekers? Believe it.

Most major label/ distribution conglomerates have
begun ta establish new media or “digital” wings.

The most dramatic new entry is the Bertelsmann
Music Graup and its formation of BMG New
Technologies. That unit will be “respansible for the
integrotion of emerging new technologies and develop-
ment of new multi-media product opportunities on
behalf of Bertelsmann’s worldwide music and enter-
tainment businesses,” according fo a recent release.

Sony hos also been moving fast to cieate synergies
among its motion picture, record label, electronic pub-
lishing and video gome divisions. And Time Warner has
a new media group, recently reconstituted as the Time
Warner Interactive Group (TWIG). Its specific charter,
among other things, will be to work with the Warner
group of labels to develop product.

Todd’s Platform

Meanwhile, numerous artists and holders of music
“content” hove made licensing deals with third-porty
software componies for product.

Kris Kross, INXS and (&C Music Foctory, for exam-
ple, have “Make Your Own Music Video” Sega (Ds.
Philips and Philips Interactive Medio of Americo
[PIMA], its software development/publishing/distribu-
tion entity, the proponent of the Compact Disc-
Interactive [(D-1] platform, has integrated music into
severol of its fitles, including Todd Rundgren’s novel
“Ng Warld Order,“on interactive ond endlessly revis-
able CD-1.

Other music-based products already or soon avail-
able include a U2 CD-I from PIMA, CD-ROM software

from Prince ond Peter Gabriel, and CD-ROM multimedia
projects from such artists os Peter Gabriel, Thomas
Dalby, Hichael Penn, Matley Crue and others.

Fundamental Fantasies

At the same time, octivity an an entrepreneurial
level has been moving ot a fast clip. Hybrid
musi¢/technalogy companies have been forming ta
praduce, acquire and develop music-based services and
end-product for (D-ROM.

Same of these smaller, new campanies think of
themselves as o new breed of “21st-century record
labels.” One such company is San Francisco-bosed
Interactive Records, which issued the “Sa You Want To
Be A Rock And Roll Star” multimedia CD-ROM for the
Macintash. The disc, containing such songs as “Crazy,”
“Dack OF The Bay,” “In The Midnight Hour,”
“Runaway,” “Stand By Me” and “Twist And Shout,”
ollows users to play out their rock ‘n’ roll fontasies
white learning the fundomentals of musicionship. The
title is now moving to such platfarms as Windows and
(D-1.

M of our projects revalve around music,” says
Interactive Records’ Steve Rappaport. “More specifical-
ly, it is games and educational product whose content
revolves around music. While we are an independent,
we are striking allionces with oll the major ployers in
the music industry an some level ”

Rappoport sees o level coexistence between record
lobels and smaller entrepreneuriol companies, os well
os joint venturing. “I'm a little fearful, however,” he
says, “that people are spending money just o establish
o presence in the market and not putting a lot of atten-
tion on quality cantrol. And ! don’t mean technical
bugs. 1 hope they pay close attention fo what kind of
product they are putting out. Are people going ta want
ta use these titles more than once? Or even once?”

One thing appears certain, however, adds
Rappaport. “It’s going to be an unbelievable revenue
streom for the labels. When the labels fully understand
what this can do for their catalogs, it’s going to be (D
all over again. Just look what (Ds did for cotalog.”

Egghead Royalties
Another plus for the musicindustry, he says, are the
distribution crossover implications.
“The labels,” Rappaport continues, “have to realize

Continved on page I-8

Dolby No Doubting Thomas

“There should be a bullet train
between Hollywood and Silicon Valley,”
declares Giant recording artist Thomas
Dolby, perhaps best known for his 1983
Top 5 single “She Blinded Me With
Science.”

Dolby, who recently issued his first LP
in four years—"Astronauts & Her-
etics”—is a prime example of a new
wave of established artists moving rapid-
ly into interactive multimedia. He's also
involved with a new company called

Head Space, a joint venture with a firm called Machine Head, which is working feverishly in new

media.

“We're offering an audio package for people developing new media,” says Dolby of Head
Space, located in Venice, Calif, “everything from computer games to CD-ROM, through new plat-
forms like 3D0 and CD-I, right up to location-based entertainment and virtual reality.”

In fact, Dolby says he is working on a virtual-reality program—"an interactive classical music
experience”—that will be displayed in a New York museum in the fall.

“|'ve also been consulting with Sony New Media on a location-based attraction they are devel-
oping,” he says. Assessing the aftitude of the large record indusiry conglomerates about new
media, Dolby detects “a lack of synergy at the moment. Yes, you have a Sony New Media and a
Time Warner Inferactive Group. But | don’t get the feeling those divisions are talking very much
1o the artists who may be interested in developing products. There seems to be little crossover.”

Movement at the film studios is more progressive, he feels. “All of these new breakthroughs
and platforms,” says Dolby, “present an interesting new challenge to the film studios to use them
as ways to exploit their existing properties. Look at MCA. They have developed " Back To The
Future’ as a theme-park ride...

“Maybe it’s not quite so obvious to the record labels how to take their properties and their cat-
alog and turn them into something different. And | recognize that a lot of recording artists are
grateful they have a record deal and are not thinking too much about new technology.

“If you jump 50 years info the future, people are not going to be accessing music by stopping
at the record store for a CD. Music is going to be available on a much more instant-access level.
It seems inevitable fo me that we have to get beyond the format of a five-minute song or a 45-
minute album.”

Dolby understands the resistance of some artists who feel that their work is inviolate and do
not want to expose it to fechnologies that can infinitely revise it. “That actually appeals to me,
however” adds Dolby. “Put the elements of my music info somebody else’s hands and see what
they do with it.” Todd Rundgren has already done that with his “No World Order CD-1.”
—Mm
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that multimedia is going to open a whole new major
distribution channel. Not only will this product be in

Tower Records but in the Egghead Software chain as |

well. For a song publisher or a performance owner, they
don't care where the royalty comes from. They are just
getting the royalty.

Rappaport says he likes to think of his company as
an “interactive record label. We feel like we are doing
what Motown was doing in the late ‘60s and early

“70s,” he comments.

Boxed-Set Paradigm

The music industry has “moved from a stance one or
two years ogo, when people were just talking about
products, to actuol product being in the marketplace
here and now and doing well,” says Ty Roberts of ION,
another company that characterizes itself as a 27st-
century interactive record label.

“This year,” Roberts explains, “you will see more
music (Ds with interactive dato on board, with infor-
mation beyond the music. In foct, consumers will be
expecting this kind of odditional information os these
home players make it into the market. Mainsiream
music artists will be delivering product this year.”

In addition to new product, Roberts also sees a
major “boxed-set phenomenan” repeating itself for
music companies with interactive multimedia, o trend
that will potentially add millions to the coffers of record
labels, managers, artists and others.

“(D boxed sets are the record companies” way of re-
purposing, when you think about it,” observes Roberts,
“faking albums you already have and supplementing
them with behind-the-scenes informotion, alternative
and/or different tracks and other exira information with
value-odded packaging. The parodigm is already there.
It's proven that people ore interested in the life and
times of on artist. A CD-ROM, however, can go woy
beyond the copabilities of o book or even a conven-
tionol CD. | want fo be doing the interoctive boxed sels
of the future.”

According to Bernard Luskin, head of PIMA, “Qur
position is to be responsive, ond we need the help of
experts and the music industry. We ore on inferactive
softwore compony. 1t's the [music] industry that is
going to hove to tell us whot to do ond how to do it.”

Anather “more interesting part” of the emerging
multimedio business for the music industry, odds
Roberrs, will be “finding the young ralent that will cre-
ate thot medium, daing the A&R in multimedio. It's
abvious to repurpose Led Zeppelin for multimedia. But
it’s not so obvious who will be the artists ond stors of

Continved on page I-9

“Play The Tropical
Rainforest Again!”

Need to hear some soothing surf to calm your
nerves? How about some major firepower to
scare away intruders? Both home and profes-
sional users might go for InterActive Publishing’s
CD-ROM “1000 Of The World’s Greatest Sound
Effects.” A Sound Finder feature quick-accesses
each effect, and the Wave Editor can combine or
modify any sounds into a custom library of
effedts. Suggested retail price: 549.95. il
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| the future for this medivm.
“Record componies ore not set up ta do thot yer.
Thot's what | am interested in doing. What you'rs see-

ing now is the more " self-empowered” artists like Todd
Rundgren, U2, Peter Gabriel ond others creating for the
new medio,” he soys. “But record lobels have begun to
license music content, ond cotolog product is Deing
i repurposed for inferoctive. Lobels recognize the need
for o new medio A&R slant. They wont to enhonce exist-
ing ortist skills and assist artists to create progroms.

We will see o new form of music group: musivions,
visual artists and computer programmers. Record
labels will be signing kids who do both music and
computers.”

Mood Violations

“ 0 u.l fnr Th e fi rST Tim e p One issue hotly debated in music circles is how mul-

. timedio may violate the artist’s creative intent. Giant

a h 0 m e E n ‘I‘ E r“‘a 'l n m e“ " S St E m recording ortist Thomas Dalby feels, “There ore o hand-
. U ful of artists who feel threatened by the notion of the

Le = = - public messing oround with their music. To o compos-

b SPECIAL HOME ¥IDED VERSION o . ong 3 ol

t at S fl u E 1] m e S Th e fun - er, it’s o very different prospect writing music which is

. finear ond non-linear. In interactive, you have to allow
- ‘ for people’s moods to follow their own curve. | have to

N gront the ployer [of the (D-ROM] some leeway. There
! are some musicions and composers who are unwilling

"We will see a new form of
group: musicians, visual artists

and computer programmers.”
o = ~Ty Roberts, 10N

of undble to rise ta that.”
Ted Cohen of Ted Cohen Monogement, who is o

M U U i e S an d M USi C music consultant to PIMA, soys the newe, inferoetive

arfist will have ta have o “ploywright mentolity. I¥s o

U‘ - d 5 - h d = performance medium. A Shakespeare play con be per-
] E 0 S 0 n ] n C ] S C - formed in o hundred different ways. One needs to tre-

ate o vision that con be interpreted by others. The reol-

Philips introduces Digital Video—a breakthrough in ity is that music needs to be messed with by the
consumer. Many ortists con’t feel thot their work is

home entertainment. Now inviolote anymore.”
0 Indeed, Dalby, like Tadd Rundgren, soys he hos no
problems with consumers “messing with the music.”
DIGITALVIDEO Cohen observes that “people are alreody messing with
the music when they do alternative versians cnd
remixes.” [l

BI llv n BVB “s digital pictures, crystal clear digital sound and
i
full screen, full motion on a five inch disc. And you Excellent Software
can interact with the program using easy, on If you're a retailer who wants to dip a foe
into the computer software waters but can’t
screen controls. figure out what to stock, you could start with

some recent Codie Award winners.

That's the accolade that the 1,000-member
Washington, D.C.-based Software Publishers
Assn. has for its “Excellence In Software”
awards held annually. Awards were handed
out last March during SPA’s annual Spring
Symposium held in San Diego.

Members of the trade association voted for
winners in 25 categories, including consumer,
education and business, from a total of 521

g nominations.
PHILIPS s N Among the winners...

Best Action/Arcade Program:

“Wolfenstein 3-D" from Apogee Software
Productions

Best Consumer Program:

“Quicken 2.0 For Windows” from Intuit
Best Fantasy Role Playing/ Aventuse

for the first time ever you

R can enjoy fully enhanced

© 1991 Philips nte-active Media, inc.
* Not actual Key ar:. package subject to change. INDECENT PROPOSAL availability subject to actual releasa date. ™ anc € 1993 by Paramount Pictures. All Rights Reserved. FATAL ATTRACTION is a trademmark of Progmm:
Paramount Pictures. STAR TREK & is a registered trademark of Paramount Pictures. Al Rights Resarved. POSSE ©19¢3 Polygram Fitms Productions B.V. Ail Rights Reservad, BILLY RAY CYRUS LIVE ON PTCUR © “Dark seedu from (yberd reams

1993 Polygram Video. All Rights Reserved. E S f ‘M -
ntertainment Software. —.
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“Mortal Kombat”
Acclaim Entertainment

Set for o September release on simultaneaus farmats such os Genesis,
Gome Gear, Super Nintendo and Game Bay, with  (D-ROM release set for next
spring, “Mortol Kombot” will be the hame version of one of the hattest mor-
tial-orts arcade gomes of oll time.

“Optical disc is the next generation of intesactive enfertainment system
saftware,” soys Som Galdberg, VP of marketing for Acclaim. “Qur first two
Sego (D titles, Mortol Kombat,” and ~ WWF Roge In The Coge,” will toke
advantage of this next step up in technalogy, resulting in visuals, sound and
expanded gome-ploy optians thot are truly ostonishing.”

"Jurassic Park”
Sega

Velociraptors at home! Get ready for the Seqo
Genesis and Sega (D spin-offs from the hottest
movie in years. Sego says “Jurassic Park” incor-
porates live-mation Tru Video QSound, o full
range of (D-quality sterea soundtracks, speciol
effects, enhonced graphics, Hollywood quality
animation—aond o full cost of dinosours.

With first-person perspective, ployers crosh on
Islo Nublar with all its rather lorge inhabitants.
The mission: fo collect precious dinosour eggs ond
return them to the Visitor Center. Game designers
octually worked with the dinosour creators from the Steven Spielberg movie. Downstream, look for o version of the game
by MCA for the 300 Multiployer.

"“Disney’s Aladdin”
Sega

Sego, Virgin Games and Disney Software have
pooled their tolents and resources to produce o
Genesis and Sega (D gome bosed on the hugely ¢
successful movie. Among the firsts: Disney = /w?‘& “I
Animotion Studios creoted graphics for the T '
“Mloddin” gome ufilizing some of the some ortists p
who worked on the movie. And Walt Disney Home
Video will work with Sega on joint marketing
efforts, os the home video and the video gome are
released near simultaneously.

& = i)

“Starfox”

Super Nintendo Entertainment System

“StaiFox” is the first Super Nintendo gome thot
uses the SFX chip, which the company daims repre-
sents the lotest in SNES cartridge technology.
Gomeploy viewpoint is from behind or inside the ploy-
er's supersonic-speed oircroft ond feotures such effects
0s fexture mapping, light-saurce shoding, 3-D polygon
onimation ond scaling ond rototing of objects. The SFX
chip olso dramaticolly increases the speed with which
players can manipulote objects.

“A Hard Day’s Night”
Voyager Company
The first mainstream feature film to be released an CD-ROM, the
“Hard Doy's Night” movie appears in o smoll window, beside either
running commentory or the original film script. Hondy indexing
enables viewers to access chosen songs of jokes instantly.

“Sherlock Holmes, Consulting Detective, Vol. 3"
ICOM Simulations
“Vol. 3" is the lotest instollment in the hot-selling (D-ROM
serigs, which interweaves gameplaying with live-oction scenes of
the fomed sleuth, the involuable Dr. Wotson and various characters
of solid or ill repute. [l

It's not an

e

anymore. In the past two years,

the CD'ROIVI consumer market has Grown as
s PPRICENT.

W||| IHIB[E][}IIVB multimedia kil the

oudio/videa star? Not so, soy key entertainment-industry
distributars, retilers and whalesolers.

Already o major presence in cartridge video gomes,
comba chains and hame video stares are lining up like
ticket buyers for “Jurossic Pork, “becoming significont
players in the fast-developing (D-ROM software multime-
dio morket.

In fact, the CD-ROM consumer market has grown much
more swiftly than even industry porticiponts envi-
sioned—aos much os 400 to 500 percent during the last
two years.

Whot's making CD-ROM multimedio software—opti-
col disk software that combines text, video, animation and
oudio—even more appealing to both consumers ond

newer channels of distribution, i an explosion of “broad-
based titles,” including many entertoinment-orienfed pro-
groms.

Recently, o number of major record/tope/video chains
have stepped up their commitment to the new home-
entertoinment software. Among them: Wherehouse, Tower
ond Musicland.

Blockbuster Entertoinment, the world's largest home
video store, hos been selling and renting the CD-I formot
in Colifornio stores. Meonwhile, the chain has recently
begun selling cortridge video games, ofter having only
rented them for the past severol years (o business mony
mom-and-pop home video stores have olso been in for
mony years).

In fact, mony independent home video stores have
their sights set on greater participation in the new soft-
wore medio os well, occording to Don Rosenberg, execu-
tive director of the Video Software Dealers Assn.

Navarre, o Minneopolis-bosed distributor of computer
software and (D-ROM, os well s music, is helping to put
0 number of record chains info the CD-ROM business. The
compony specializes in “non-traditional”computer soft-
waore and (D-ROM distribution, according to Novorre pres-
ident Eric Paulson, who adds thot the compony now ser-
vices some 1,500 accounts with computer softwore ond
(D-ROM product, including the likes of Best Buy,
Software, Etc., Fedco ond wholesale clubs like Som’s.

Currently stocking 120 to 130 titles “ond adding more
every month,” Novorre also hos its own proprietory soft-
ware line colled LoserSoft, to which it hos exclusive distri-
bution rights.

“What has to happen is thot the record specialty chains
have to get camfortable with software,” explains Paulson,
“and thot's begun to happen. Many are olso looking for o
new product line, especially in the new superstores, to
round out their home-entertainment concepts.

“They are looking for altemate product lines thot have
greot growth potentiol, the some gross margin dynomics,
ond product thot can be merchandised in o similar way to
their other products.” Paulson says a music retailer con
enhance his squore-footage soles with new media. “It's
the some size os o music (D, but it can be two or three
times the volue.”

Like other wholesale, distributing and retoil execufives,
Paulson believes computer softwore and (D-ROM is o
product line thot music chains will experiment with signif-
icontly for the rest of 1993. By 1994, however, inferac-
tive/mulfimedio will evolve info its own deportment.

“Right now,”says Poulson, “the average consumer
doesn’t know whot (D-ROM is—or is just beginning to
read things obout multimedia. But by this foll it will be o

real business. In fact, by the fall of 1994, | think it will be
growing os fost os the hame videa business back in the
eorly 1980s.

“In o few years, we are going to hove o completely
computer-literate consumer base out there spending
money. We have never had that in this country befors.”

A more open question, he says, is the parficipation of
home video stores. “The larger ones will participate,”
Poulson clims. “But | wonder about the mom-and-pop
stores. [ don't think they hove the financial resources.
Many have tried audio unsuccessfully. But other forms of
home-entertainment multimedio moy fit in. | think the
mare natural progression, however, is thraugh the music
side.”

Among the key factors that will make music retailers

1|: | ||
BY JIM McCULLAUGH

suceessful in new medio software, adds Paulsen, is o “cer-
tain level of education and concentrotion, perhaps a ded-
icated buyer, and direction from senior manogement.
Chonging the sociol enviranment will be difficult, bt
these chains can’t think of themselves onymore os just
music stores.” At the outset, Novarre is “moking it easy for

Navarre's Eric Paulson

the chains it sets up by selecting the right mix of product
for the stores bosed on customer profiles.”

Paulson also hopes CD-ROM ond other new software
medio will turn into o sell-through and not a rental busi-
ness. “The price points are coming down ond ther’s no
question that under $50 escolates soles dromatically,” he
soys. “If software maintains its momentum and gives peo-
ple o compelling reason to buy, the CD-ROM installed

base will blow right post 10 millian and keep on gaing.”

Rental, however, is o likely CD-ROM scenario, with o
number of ployers alieady porticipoting. Compton’s New
Medio, for example, says it was the first ta offer CD-ROM
fitles for rental in video stores during the first quarter of
1993. Pacting with leading videocossette wholesoler
Mojor Video Concepts of Indianapolis, the progrom show-
coses some 22 Compton’s titles and hos been implement-
ed in 35 videa rental stores across the U.S.

Amang the titles offered are “Jazz, A Multimedio
History,” “KGB/CIA World Foctbook, U.S.A. Wars:
Operotion Desert Storm” and “Beauty And The Beast.”

Mojor Video Concepts onticipates that more than 50
titles from Compton’s NewMedio, their offiliotes and new
providers, will be in over 100 stores by the end of 1993.

“Compton’s titles con be found in progressive, well-
copitalized stores who like to be the first on the black with
the latest technology,” soys Bob Tollini, senior VP of mar-
keting for Mojor Video Concepts. “We onticipate that the
market will expand even further in 1994, os the number
of (D-ROM drives in homes and businesses grows and
prospective dealers recognize the financiol potentiol of the
rental program.

“Right now,” Tollini continues, “we have about 35 or
40 retoilers who are doing this. But we hope to have 100
by the end of the year. It is too soon for this industry,
because you need on installed base. Thot instolled bose,
however, is happening fost.” Tollini says he thinks that by
Jonuary 1994 there will be o meaningful instolled bose
where dealers con break even and/or make o little
money.

“The problem with (D-ROMs,” he notes, “is that they
have 1o attoch to o personal computer. And you con't get
just o (D-ROM drive. You need o soundboard and other
occessories. We know the industry is selling 200,000 to
300,000 CD-ROM drives to consumers every month.
Thot's what loser video is selling now in o yeor. In fact, in
the lost five months they have sold os mony CD-ROM
drives o5 foser video hos sold in the lost five-to-six years.
I's not on " it onymore. It's coming. If’s o runoway
troin.”

Tollini also sees o dual sell-through and rental busi-
ness of CD-ROM: “The sell-through business will be in
computer software and/or consumer electronics stores.
And the rentol business will be of video stores. Thot's
exactly the some os electronic gomes. People rent games
ot video stores ond buy them ot Toys R Us. | would love
for the video retoilers to sell too, but I've been around too
long.”

Video stores, he soys, don’t have o lot of troffic, par-
ticulorly o lof of diverse troffic. Moreover, he wonders if
independent video stores have sufficient copital and spoce
fo deol with the category.

Another thorny issue for video refoilers is returns privi-
leges. “Only the big boys can jom it bock, ” remorks Tollini.
“I dan’t know the relationships of the mass merchants, but
I get the feeling they can retum product to vendors, where
video dealer and video distributors connot.

“I wish video retailers could become major sell-
througn participonts. It's going to be another business
ond I think video stores can make money af this.” [l

Numbers Game

North American sales of consumer software for personal computers grew at a faster rate than
business software in 1992, according to the Software Publishers Association.

Sales of consumer software, which includes home education, entertainment and personal
finance, rose by $200 million to $784 million—a 34 percent increase over the previous year.

The strongest growth was in home education products, which climbed 47 percent to $146 mil-
lion. Personal finance and tax preparation packages grew by 34 percent to $296 million.

Entertainment package sales were up 29 percent to $342 million. In contrast, business appli-
cation software revenues grew at a more modest 11.4 percent.

Domestic sales of all categories of personal computer software reached $5.75 billion in 1992,
an increase of more than 14 percent over 1991 sales of $5.04 billion. Unit sales, up strongly for

the year, were 36 percent higher than in 1991.

Sales figures are derived from the SPA’s worldwide sales reporting program, in which 1,000
SPA members representing leading companies report their sales of personal computer applica-
tion software.The SPA has offices in Paris and in Washington, D.C. —IM |l
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With Ocean Games for Nintendo
T ———

for GAME BOY

The computer game smash

comes 1o GAME BOY, and gamers

Ll nﬁwﬁ'e
for the Mﬁ' ‘ JE
SUPER NINTENDO ‘t‘\\ﬁhl/&q;

Entertainment System

are flocking to it like—well, like

Il
INTOUGHABLES

The year’s biggest blockbuster for the for the

lemmings!

Also Available

From Ocean

SUPER NINTENDO

Entertainment System

SUPER NINTENDO

Entertainment System

comes 1o the leading game system!
Also available on GAME BOY and the

Nintendo Entertainment System.

The cunningest, cussed’est kid
on the block in a block-busting
game hil! Mischief and mystery,
just like the movie! Aiso available
01 GAME BOY and the Nintendo
Entertainment Systen.

Game players “Mob” to this crime-

busting confrontation with “30s-
style corruption—and Capaone
himself.

Stock the video games that bring Hollywood hits home.

Call 408 954-0202 for the number of your nearest Ocean distributor or manufacturer’s rep.

Jurassic Park TM & © 1992 Universal City Studios, Inc. & Amblin Entertainment, Inc. DENNIS THE MENACE ©1993 Warnei Bros. DENNIS THE MENACE is a trademark of Hank Keicham Enterprises. Inc. The Untouchables TM &
i a registered urademark ot Psygnosis Limited. THL ADDAMS FAMILY

PushOver
Cool World

The Addams Family

B
B
& Pugsley’s Scavenger Hunt
]
(Coming soon!)

B

Eek! the Cat
(Coming soon!)

Ocean of America, Inc.
1855 O'Toole Ave.
San Jose, CA 95131

1990, 1992 Paramoun! Pictures. All Rights Réserved. Lernmungs

1992 Paramount Pictures. All Riglits Reserved. THE ADDAMS FAMILY logo is a trademark of Paramount Pictures. Ocean Soltware Limited Authorized User. The Addams Family-Pugsley’s Scavenger Hunt © 1992 H-B

Feoduction Co. All Rights Reserved. EEK THE CAT™ & ©Fox Children’s Network, Inc. 1992-All Rights Reserved. Cool World " ® & © 1992 Paramount Pictures. All Righis Reserved. Cool World is a trademark of Paramount Pictures. Ocean is a registered trademark ol Ocean Software Lid. Nintendo,

Super Nintendo, Game Boy, and the official seal are registered trademarks of Nintendo of America, I
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Continved from page I-5

[glossary]

multimedia: the fusion of video, audio,
graphics, text and computer power in an inter-
active system

non-linear: refers to stories, songs or
films, sections of which can be viewed or heard
in varying order

PC: personal computer; often refers specif-
ically to any |BM-compatible machine using
the MS-DOS operating system software

Photo CD: a CD-ROM developed by
Kodak that contains photos in digital form,
and the dedicated player that reads back
Photo (Ds and hooks up to a television

platform; format or system

repurpose: to adapt content from one
plattorm for use in another

ScriptX: multimedia software being devel-
oped by Kaleida, a joint venture of IBM and
Apple

set-top: ¢ player that plugs into a televi-
sion and requires no separate computer system

shareware: copyrighted software distrib-
uted free of charge

shovelware: confent that s rather thought-

lessly taken from one medium and dumped into
another, especially when there is no gain in
quality or performance from doing so

table-top: a set-top

3DO: The 32-bit set-top player from the
company of the same name

transfer rate: the rate at which a CD-
ROM drive can transfer information fo a com-
puter, measured in kilobytes per second

vaporware: programs or software that
seem to be permanently in the planning stage

Video CD: a (D-ROM that conforms fo the
“White Book” standard established by JVC
and Philips; will be used in the near future for
delivering linear content, such as full-motion
feature films

video compression: manipulating digi-
tal video data so as to remove unnecessary or
redundant visual information, in order to
store more video with less memory.

virtual reality {VR): an artificial, com-
puter-generated world with which partici-
pants an interact through the use of devices
such as data gloves or a stereoscopic head-
mounted display (HMD)

VIS: (Video information System) Tandy's
set-top multimedia player

Windows: Microsoft's software that pro-
vides a GUI (Graphica! User Interface) envi-
ronment and runs on DOS-based P(s

INTERACTIVE MEDIA

The future may be so Brlght we'll all have to wear shades,

but Compton’S compleat 1nterACtiViSt takes a clear-eyed

approach to getting there from Here.

T[] m MCG[BW, VP of Compton’s New Media,

Carlsbad, Calif., is regorded as one of the most pro-
gressive thinkers in multimedia ond interactivity. His
compony hos led the woy in new product, morketing
ond distribution trends. Compton’s is also reodying
one of the most anticipoted CD-ROM titles to dote,
“The Compleat Beatles,” for release next Januory.
Recently, Billboord contributing editor Chris McGowan
ond Billboard home entertoinment editor Jim
McCultaugh hod a chot with him.

BILLBOARD: The whole inferactive and multime-
dio morket is moving so rapidly. Do you see that pace
continuing between now ond the end of the yeor?

TOM McGREW: | don't see it slowing down.
There are o number of things thot are going to odd to
the excitement. First of off, o lot of (D-ROM drives are
going to be sold. The instolled base is going to
increase very rapidly. The movie and record companies
oll knaw something is hoppening, and everybody’s
scrambling to make sure thot they don’t miss the bus.

BB: Do you think the hype on inieractive multimedio
and other new digital technologies is ot oll premaiure?
Here we have cover stories on 300, which doesn’t even
have o product yet. And there's ofl the atfention being
poid 1o virtual reality, which is foscinating but mony years
away from achieving the full-fledged form we saw it toke
in the movie "Lownmower Mon "

TM: In ane sense, it's probably overhyped, but in
reality there is something happening here. People
know that digital technology is taking over and infor-
mation is the currency of tomorrow. There is the real-
ization that we're headed towards the 21st century and
we’re on the bridge to whatever the new world is going
to be—in the woy that information is delivered and
entertainment is done in the future. Thot's one of
things causing everyone to get excited.

BB: What do you think of these various entertain-
men! companies announcing inferacive divisions? Is
significant, or is it a lof of posturing?

TM: Paramount’s probably thought it out a litile
more than some of them hove. Yeah, there’s o lot of
posturing. No one wants to be left behind, but no one
knows what they’re getting into. Everybody’s hot on
interoctive multimedia, ond their tongues are hanging
out ond they see dollar signs. But there aren’t going to
be any big dollor signs until the medium matures to
where it makes sense to the masses of the peaple.

BB: The medium sfill hosn'l been defined.

TM: | don’t think the movie people nor the soft
ware people nor the music people have figured out

Virtual

exactly what this new product is going to be. The way
the ort is going to be presented isnt defined, and the
channels of distribution aren’t defined.

BB: There's o lof of talk about just whot “inferactive” and
"mulfimedia” meon. Is o fitle inferactive if it only involves
pushing o few buttons and hoving o few simple things change?

TM: If you're tolking obout the capability to have
three questions an screen and be able to answer them
in o “Jeopardy” -type gome, that’s not interoctivity.
The new interactive medium will be something totolly
different. It's not going to be a linear movie on o (D
that's going to moke it happen, or something with five
endings. It will be something that is o bostard child of
oll this stuff.

BB: Whether if's being delivered vio coble TV or CD-
ROM, interactive multimedio faces some serious com-
pofibility problems over the next few years.

TM: Everyone wants to moke the stondord—
they’re oll fighting over standards insteod of saying,
“Hey, let's not do that. Let’s all sit down and figure it
out in advance, and have an idea of where we're
going.” We need someone to say, “Wait a minute,
this is getting stupid.” If you look ot the set-top
machines such as 300, CD-1, (DTV—they’re all using

A

”

BB: Wha! about stand-alone ployers or “set-top

ochines like CD-I and 3D0?

TM: (D-1 is the big mystery format. They soy
there’s a 50,000 unit bose in the U.S. Maybe (D-1 will
reach 100,000, moybe only 75,000 [by year’s end].
300 is another question mark. | don’t have o clue
what 3D0 is going to do, and | don’t think they do

BAI HROOM

the same basic concept but heading off in different
directions, and nane of them are compotible. This is a
classic VHS-Betamaox prablem.

BB: How big do you think the market will be o the
end of this yeor for CD-ROM drves hooked up fo com-
puters?

TM: I think there will be about 3 ta 4 million units
for PCs [using DOS or Windows software] and about 1
million for Macintosh. Maybe 4 to 5 million totol units.
tt could be even bigger.

either. | think it's gaing to be an awfully hard sell. So
far the set-top, ar TV-top, players hoven’t done too
well. Your primary market for interactivity is still going
to be CD-ROM [tied 1o computers] and possibly Sega.

BB: focusing on Compton’s, what will be some of
your product highlights between now and the end of the
yeor?

TM: We have a new encyclopedia coming out with
some features that will blow everyone away. We're
working on some music titles. “The [Compleat]

Beatles” should come out no later than Jonuory. Our
titles like “The Lifestyles Of The Rich And Famous
Cookbaok” will tell us whether the book marker is
really there or not, whether (D-ROM will sell through
the book channel. And we'll hove o children’s title with
10 cuts o music and a whole bunch of onimetion thot
can be played on either o (D ployer, for just the music,
or o (D-ROM ployer. It con go both ways

BB: One big issue for aders is distribution
Whot kind of role do you see the Wherehouses and
Musiclands and the record chains ploying in the distribu-
tion of CD-ROM ond new medio?

TM: Tower Records is going more heavily into it.
Virgin's been ploying with it. We think when the titles
ore the right kind of titles, like our Beottes (D-ROM—
more music-related—then music stores will want fo
getinto it.

In addition, Musiciand hos that media stare, ond
West Coast Video is gaing to try a super medio store. |
think you're going to see this “media store” concept
come info effect, with everything under one roof-
maybe like Tower, but even more so

BB: What are e points for CD-
ROM?

TM: The prices ore going to come down, and we're
gaing to drive the price down an some of our stuff to
the $29 to $49 price range, so it hos more mass
oppeal and people want to buy more titles—instead
of thinking, “I better sove my money so | can buy the
S79 titte.” Well, those doys are aver. For (D-ROM, the
high point will probably be $49 1a S59, and the bot-
tom $29. There’s not g big enough installed bose to
justify going below that price point.

BB: | the issue i
tnroughe

TM: | think sell-through will still be the mojor
form of it, because people like to own stuff. They don’t
always like 1o rent stuff. Thot's one of the reasons on
fine [multimedio on cable TV] is going to be kind of
funky—do you want to own the encyclopedia, or just
borrow it for 20 minutes?

BB: Une prooiem w v}‘ seliing CU-RUMs SH’lu;
e's shill I ultim

jroms before they buy them. There's no MTV for interac-
e.

TM: There's na MTV and no radio. It's really hard
to get peopie fo test it. That's why Sego’s been so suc-
cessful going to the rental morket like they did [with
their 16-bit cartridge games] and why their sales have
been up ogainst Nintendo. We ore doing rentol. We're
going fo be talking to libraries about doing rentals of
(D-ROMs, and we've already hod video stores testing
rentol.

BB: Cne woy for the entertainment industry fo look
ot multimedia is o5 o revenue streom thot didn't exist

REALIST:

TOM McGREW
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before—for arfists, publishers, labels. How frenetic hos
licensing of properties become?

TM: The record companies like Sony and Warner
are still not sure what they’re going to do. Probably
one of their artists will figure it out before they do. You
need an ASCAP or BMI to soy, “We're going to define
it, and this is how it's going to be done.” That's what
has to happen to make it eosier.

BB: In oddition fo generating "plus’ revenue, ortists
can fractionalize rights; they con license things fo one
formot and then another. That's o nice position fo be in
if you're o content holder.

TM: | don’t think you can ask for an exclusive. If
you went fo tolk to Prince about doing a [(D-ROM]
compilation of his songs, he has the right to do it four
times over [in different platforms].

BB: Once inferactive coble TV finally does get going
in some form and you have ol these movies and inferac-
tive multimedia you can call up, what will be the impact
on CD-ROM2 Will it thrive, or get knocked out?

TM: | don’t think you'll knock it out. You have
HBO and Cinemax and Showtime and oll, ond you still
have people buying prerecorded videotapes. Plus they
hove the ability to rent them and they still buy them.
Some people like to own stuff.

BB: It could ofl co-exist. In the early doys of home
video, the studios and theater-owners were up in arms,
fearing that the videocossette industry would ruin them.
The opposite happened: home video actually put ife info
the film business in the mid-'80s.

TM: It doubled the size of their business from S5
billion to S10 biflion.

BB: It's ol become synergistic. The some could hold
true for interactive TV and CD-ROM. You could make o
strong argument that these different medio and plotforms
will benefit each other

TM: [ think the nature of consumers in this coun-
try is that they do what the hell they want. The con-
sumers said, “We like video,” and they bought
video—and doubled the size of the movie business in
doing it. It doesn’t matter how much focus and how
many hundreds of millions of dollars ore put in. If you
don’t give consumers what they want, then they’re not
going to buy it. | really think the consumer will decide
intheend. I

Game Boyz Il Men

Think Game Boy, Nintendo’s hand-held
video game system, is for kids?

Not!

With more than 10 million units sold since
1989, any number of well-known celebrities
confess to being hooked, according to
Nintendo. Among them: Christopher Nance,
weatherman for KNBC-TV in Los Angeles; Bill
Elliott, professional stock-car driver; actress
Sara Gilbert, who plays Darlene on the
“Roseanne” TV show; Dennis Byrd, former
New York Jets Defensive End; Shaquille
“Shaq” 0’Neal, center for the Orlando Magic
basketball team; Ken Griffey Jr., center fielder
for the Seattle Mariners and Troy Vincent, cor-
nerback for the Miami Dolphins.

Perhaps the most interesting Game Boy
“case study,” according to Nintendo’s own
research, is the Rev. Michael Rocha, a 38-year-
old Roman Catholic priest from Santa Monica,
Calif.

“1 was introduced to Game Boy by the
fourth-graders in our elementary school,” says
Father Rocha. “The children would spend their
entire recess or lunchtime playing the games.
Then | caught on. | clearly remember my first
night with Game Boy. | was so caught up in it
| played until 2:20 a.m. | almost didn’t wake
up for 6:45 a.m. Mass.”

His favorite games are “Fortress Of Fear,”
“Super Mario Land,” “Ducktales” and
“Batman.”

“After a long day of being available to the
people through counseling, visiting the sick,
visiting the school, hearing confessions and
preparing couples for marriage,” says Father
Rocha, “relaxing with my Game Boy is like a
little bit of heaven. Do they have hatteries in
heaven?” —IM B

The World Is Turning To CD ROM

’Ee new spin on entertainment is CD and Multimedia, aggressive marketing delivers the market with a network of over
Compton’s NewMedia (CNM) is the industry leader with the 4,000 retailers worldwide. TURN TO THE LEADERS IN
answers to Hollywood’s electronic publishing needs. TURN TO STRATEGIC ALLIANCES - Leading the industry with Sony, Tandy,
THE LEADERS IN TECHNOLOGY - Compton’s is an innovator Apple, Phillips, Zenith and 22 major book publishers, Compton's
in CD and Multimedia technology. CNM developed is the perfect partner for joint ventures, affiliate programs,
SmarTrieve™— the industry’s most advanced cross-reference licensing, and development. Contact Jonathan Berman, CNM
information retrieval and multi media publishing system. New Products Group, (619-929-2500) and turn your video, text,
TURN TO THE LEADERS IN MARKETING - Compton’s music, TV, or movie property to the CD — Multimedia world.
Th j ’ j
e World Is Turning To Compton’s NewMedia
CoMPTON’s

NEwMEDIA
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Multimedia
Rights Research

Don't et ownership issues slow down development
of your multimedia products. Thomson &
Thomson. the world leader in trademark and U.S,
and Canadian copyright research, offers the

following services for multimedia properties:

SEARCHES:

® Full Copyright Search - for ownership histories
of existing copyrighted works to be used.

® Registration/Renewal Search - for determining
if a work is registered for copyright and whether
or not it was renewed

® Assignment Search - for details of transfers of
ownership rights

SERVICES

® Copyright registration services

® Photocopies and certified copies of U.S. Copy-
right and U.S. Trademark Office documents

® Recording of documents

Call for more information and a free
Life Cycle of a Copyright Brochure:

800-356-8630 or 202-488-2900

Thomson & Thomson, 500 E Street. SW. Suite 970, Washington, DC 20024

Record and,
Video Retallers 3
If you are
thinking
of getting |
into the , |
CD-ROM/
mai ket 3
These are

the products
that i #

SELL!

Call -

now for“ the iNteractive ad
dealer prices. SEYMORE BUTTS
w & }:‘% SEL 4 I

« i Wé g? B
V/MC: +800.882.6959 .- - @ o
Dealgr 310.453.5068 @

INTERACTIVE MEDIA

e 1eser D0'S s DON'TS
e o INTRTACHVE
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produdtion colled “Whot IF?” It consists of o series of clos-
sic scenes from fomous films with new footage odded. The
viewer con monipulute the clips fo onswer such questions
os: What did Rhett Butler do ofter he told Scarlet he didn’t
give 0 domn ond slommed the door in her foce? What if
Ingrid Bergman had not gotten on that plone ond gone
back to Rick's cafe with Humphrey Bogart?

I¥'s great! You're sure it will sell. You take your cellulor
phone from your pocket and begin to make some calls.
After a few frustrating conversations, you realize the time
ond maney involved in acquiring ofl the rights needed fo
put this together make your great idea cost prohibifive.
Another great creative idea is D.0.A.

Why?

In plonning your production, you prepare o budget and
production schedule. You decide where and when fo shoot,
how much equipment is needed ond how much editing
time is required. But there’s another type of planning you
must also undertake. You must review each inferactive
project for potential legol problems. You must determine
which rights must be ocquired and then obtain licenses for
these rights. This process, called “legal cleorance,” is
much less expensive and more cost effective when done
before production begins. The tips below are intended to
facilitate on understanding of this process and may also
prevent costly litigation.

DO get it in writing. Unless you do everything
yourself, any interactive multi media property you create
will require the license or purchose of the work produdt or
likeness of others. Depending on the type ond scope of your
project, you will need agreements with the writer, director,
producer, composer, graphic artists and athers. Why?
You're dealing with the intellectual work praduct of others,
governed by copyright low which requires that any tronsfer
of ownership must be in writing. In acquiring those rights,
it is important that you include oll intended types of use.

DO acquire ownership of the elements con-
tained in the production. Leam os much os you can
ubout the copyright doctrine of “wark for hire.” The basic
premise is thot if you “hire” onother person ta create o lit-
erary, musicol or other type of work under your direction
ond control, you or your company become the copyright
awner of the work. You will then have complete discretion
over all licensing. The ideal situation is 1o create each ond
every element of your project as o “work for hire.” Get it in
writing. There are limited woys in which o “work for hire”
relationship can be creoted by implication, but the sofest
woy is by wiitten contract.

DO look for rights that must be licensed.
There are two categories: Property rights and likeness rights
must be acquired for use for copyrighted works such os
books, plays, music, films ond photographs. Likeness
rights, also called publicity rights, are needed for the use of
the personal or non-public information about o person. In
some instances, os in film dips ond photographs, both
property and likeness rights must be acquired.

DO due diligence. If o certain property is aruciol fo
your project, do your own due diligence. If a licenser is not
the original owner, make sure he owns those rights. f nec-
essory, obtain o copyright chain of title report, and ask fo
see the underlying ogreements by which the licenser
ucquired his rights. He must have the ability to exploit the
“inferactive rights” you are ocquiring. A copyright is made
up of divisible rights which con be sold to many people in
many different woys. The individuol you are acquiring from
moy only own or have o license for certain specific rights
such os free television which will not help you.

DO look out for real people. Whenever the

technology
BY TED F. GERDES, ESQ.

vidual, which includes the right o fictionalize and dromo-
tize, you have resolved the issue. If not, make certoin the
statement or portrayal of that person is true ond it is veri-
fiable by a relible source. That will minimize potentiol
defomotion cloims, but not privecy. Privacy rights can be
actionable even if the facts used are true. Privacy issues ore
separated into four cotegories: public disclosure of emaor-
rassing facts; publicity which places one in o folse light in
the public eye; intrusion info one’s privacy or salitude; and
appropriation of one’s nome o likeness.

DON'T paint yourself into a rights corner. If
your project depends on the use of a film clip from “Gone
With the Wind” or o Lennon & McCartney composition, you
moy be omazed of the cost of license. You may also gef on
out ond out refusal to gront o license. A copyright holder
has no obligation to grant you o license. As the studios who
own these properties increase their owareness of multime-
dio, they moy refuse o license certain classic ond voluable
works. Alwoys have alternatives.

DON'T assume a work is public domain. Just
because someone tells you o work is in the public domain
or it s “old,” don’t assume so without verification. Warks
which are public domain in the U.S. may till retain pro-
fection in countries where yaur project may be distributed.
Also, o work such as film may be public domain, yet the
underlying basis for that film such os o book or story may
not. The music may be still protected.

DON'T copy. Don't replicate something you can’t get or
offord the rights to. A parody can be done without o license,

but it must be legitimate. Conjuring up o film or composition
fo sove 0 license fee does not foll within the definition of o
parody. The legal prohibition ogainst soundalike and lock-
alikes is exponding. Imitation moy be the greatest form of
flottery, but this type of flattery con result in litigation.

DON'T forget the unions. If you use union falent
for your project, you will have fo adhere to the stondords
set by appropriote collective borgaining arganizations
(SAG, AFTRA, DGA, WGA, AFM). If you are re-using the per-
formance or efforts of union tolent in o film or television
clip, you need to check with the appropriate unions os
residual or re-use payments may be required fo be paid to
the actors or composer.

DON'T forget music. In using music, you must
ucquire o license from the capyright owner of the compo-
sition ar his representotive for reproduction or “synch”
tights, public performance rights, distribution rights and
possibly odaptation rights. If you are using an existing
master, a ficense must be obtained from the owner of the
recording ond re-use poyment may be due the musicions
through the American Federation of Musicians.

Do remember that you con save yourself much time
and oggrovation by following these tips and keeping your
lawyer infarmed.

Ted F. Gerdes is on oftomey with the Los Angeles low firm
of Gipson Hoffman and Pancione, with expertise in interactive,
copyright, frademark, advertising and the clearance and ocqui-
sifion of kkeness and property rights. Il

Erotic City

Sex sells in every medium, from film to books to photography, and CD-ROM has already shown that
adult material will be included in its product mix. In fadt, “interadtivity” may take on all sorts of lewd con-

nofations once “cybersex” goes fully on line.

One of the hottest-selling CD-ROM titles to date is Reactor’s “Virtual Valerie,” an X-rated animated
game (Reactor president Mike Saenz, with his usual whimsicality, will soon unleash “Virlual Valerie:

Director’s Cut”).

“House Of Dreams,” the first feature-length adult movie on CD-ROM, was released in 1992 by
Romulus Entertainment, with the image appearing in a small window on the screen (a limitation that will
change with the advent of full-screen, full-motion video for CD-ROM). Romulus has since merged with
Interotica to form a new company called New Machine Publishing, based in Santa Manica, Calif. The firm
currently offers more than a dozen linear and interactive X-rated films on CD-ROM, for both Macs and
PCs. New Machine is distributed by LaserDisc Entertainment, the leading marketer of adult laser titles.

La Habra, Calif.-based PC CompoNet is an intemational distributor of over 200 adult-oriented CD-
ROM titles, with much of its business coming through mail order. Penthouse and Playboy are both expect-
ed to soon announce inferactive fitles. And o variety of other developers are now marketing erotic CD-
ROMs, induding Vivid Digital (Brea, Calif.), Starware Publishing {Deerfield Beach, Florida), Sexy Software
(Hatfield, Penn.), and Giffy Enterprises {San Diego, Calif.). Body Cello (Sorento Valley, Calit.) distributes

adult CD fitles from several producers.

And, there is endless talk at multimedia conferences about the “virtual sex” that will be made possi-
ble in the future through “data suits” hooked up to virtual reality systems. —CM Il

(all us to learn how interactive your music can be.

@21 Church St.,

INTERACTIVE RECORDS "’

San Francisco, CA Q411

Fax # 310.453.6513« . . 2040 Broadway Santa Monica, CA 90404 name o likeness of o real person is used, you encounter the [415) 285-8(550 FAX (415) 282-2@00
possibility of defamation or an invasien of pivacy. If you
hove o signed nome and likeness releose from thot indi-
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EU[[][]BHH aﬂd international consumer

occeptance of interactive multimedia is one year
behind the U.S. Like America, the woild market is suf-
fering from format fatigue, with only one thing certain:
there will be no single standard for interactive media
as long as software provides the main route for
1ecouping investment.

The dedicated computer-games market has started
converting fo (D, with Sega’s Mega-(D selfing 70,000
players since its U.K. launch in March—selling at 300
pounds (some $450), with seven titles bundled.
Mega-(D is set for sale in continental Eurape starting
in September, with o projected run of 500,000 pieces.

The U.K. was chosen for the lounch because it hos
the lorgest mega-drive base in Europe, with ot least
1.5 million machines. There ore 15 to 20 Mega-(D
software titles available, half of which are new for (D
and half of which have been upgraded from cartridge.
There is no price differential; both cartridges ond CDs
retail for 39 to 45 pounds (557.75 to $66.60).

Philips is bullish about (D-1 sales, which it has
lounched in 16 countries. Sales claims put the world-
wide ployer bose ot 100,000—40,000 in the U.S.
since October 1991, 20,000 in the U.K. since Moy
1992 ond the rest sold internationally, the bulk of
these in continental Europe. The company is expecting
to do worldwide soles in excess of 200,000 for 1993
ond soles of 600,000 in 1994.

Philips is tracking the response to (0-1 with
research that indicates that the core disc-owners after
six months own 10 to 12 discs ond use the system for
26 hours per week. Some 46 percent of (D-I usage
time is spent playing with others. The age profile of
the market is younger thon expected, with 23 percent
of owners oged between 18 ond 25, and 32 percent
oged 26 to 35. Analysis of discs purchased shows that
the highest category is gomes titles (ot 68 percent),

wer\larkets

gear for

Growth

BY PETER DEAN

with 12 percent from general interest, 16 percent chil-
dren’s and 4 percent music.

At the Fourth Muftimedia Conference in London in
June, the breadth of the potential CD-1 market wos
apparent through all monner of business and leisure
applications. Philips, however, is no longer stressing
its education titles as much as it is “watermark”
gomes such as “Seventh Guest” or interactive movies
like “Voyeur,” responding to the way the market is
heing driven. “How many people want to learn how fo
play classical guitar, onyway?” was how one senior
Philips executiva put it.

Many observers expect the home market to be the
fostest-growing segment of the (D-ROM business, with
gomes the moain growth area. What is surprising about
(D-ROM is how diverse the applicotions hove become
for on industry that started out os o librory reference
source ond hos moved into publishing, multimedio
ond entertainment.

Kit Expectations

There ore just over 300,000 CD-ROM drives in
Europe, with Italy leading the market with 107,000
ployers. The U K. hos 70,000, Germany 45,000, France
25,000 ond the rest of Europe 60,000. Isobel Pring,
editor of the European Multi-Media Bulletin, says the rate
of growth is enormous, with 2,000 to 3,000 upgrading
kirs being sold in the U.K. each month. Worldwide,
there hove been 5 million CD-ROM drives sold, and

another 5 million to 10 million are expected to be said
by the middle of the decade, according to “CD-ROM
Facts & Figures” (TFPL Publishing).

0f the 3,597 CD-ROM titles available worldwide,
809 are multimedia titles ond 400 are available in
Europe for CC-ROM drives for o PC plotform. Only 60
were produced in Europe (the majority imported from
the 1.S.), and only 10 fo 20 tittes have been produced
in non-English languages. (D-ROM and multimedia
companies, however, are more evenly spread, with
47.5 percent located in Europe; 41.3 percent in the
U.S., Conada and South Americo; and 11.2 percent
located in the rest of the world.

PC Over Mac

Entertainment’s share of the PC morket has grown
from 3.5 percent to 7.5 percent in the past 12 months.
One hundred percent growth is being experienced by
software houses like international publisher
Mindscope, which has just printed its three millionth
disc. “Driving this growth is the combination of (Ds
ottached to game consoles,” says Jim Mackonochie,
Mindscape sales and marketing director.

(D-ROM titles for the PC constitute the bulk of the
CD-ROM business, with PC titles selling five to 10
times the quantity of Mac fitles.

If consumers are already experiencing formot
fatigue, then they oin’t seen nothing yet! October
1993 will be testing time for many important intro-
ductions to the internationol Multimedia market.
That's when the cartridge thot converts a “base cose”
(D-1 ployer to full-motion video (FMV) capability will
be mode ovailable in Europe for o retail price of 130
to 150 pounds (5192 1o $222). FMV movies and
music titles will come on line for Video CD.

Nimbus’ black box, which convests audio (D play-
ers 1o Video (D playback capability goes on sale for
100 to 150 pounds (5148 to $222). Panosonic
lounches its much-touted 300 machine in the U.S.,
and Apple Macs shipped storting in October will
include on integral CD drive. By the end of 1994 and
early 1995, “that will be true of the PC market gener-
ally,” soys Mindscape’s Mackonachie.

If oll this is going to be confusing for consumers,
whot about retailers? One thing is certain: they'll more
than ever need their wits obout them fo pick, ond then
back, the winning formats. Il

BIG PICTURE

Continued from page I-3

ited 1o the mere licensing of softwore. Oppostunify is tok-
ing 0s many innovative shapes as the newer forms of
home-entertainment technologies themselves. Among just
a range of nascent octivities taking place just in the past
several months:

A surge in the creation and/or planning of multimedia/
home media wings at vorious enterfainment companies,
while other major entertainment firms are forging strate-
gic, interactive alliances. A few recent examples:
Paramount Interactive, Viacom Inferactive, Trimark
Interactive and BMG New Technologies Group.

Scott Marden, Philips Media

More original works being designed ond licensed
specifically for both cortridge ond new (D-bosed medio.

Greater ond newer interactive exploitation of songs and
music cotalogs by record companies ond music publishers.

More “fractionalized” licensing of movies, TV shows
ond choracters 1o the newer plotforms. Film ond TV stu-
dios, os well os independent software rights holders
from Ployboy to MGM/UA—have begun to exploit their
“content” in eornest for the new media.

The creation of more independent multimedio studios
ond produdtion houses.

Newer joint ventures ond sfortup componies between
recording ortists and film/TV entities ond the creative
denizens of the computer world.

The beginning of “reverse licensing,” i.¢., the creation
af original characters for games or multimedia that, if suc-
cessful, are being licensed with on eye toward TV shows
and movies. The trend, until now, has been the licensing
of recognizable films and characters o newer medie.

The evolution of record/tape/video stores such as
Tower ond Virgin info “super home-entertainment one-
stop shopping centers” with computer software and (D-
ROM sections.

Living In Synergy

Atthe larger film studios like Sony and MCA, the synergies
have already begun. According fo Sony vice chairman Michoel
Schuloff, Sony plans 1o be a major player in the multimedia
arena.

“We starfed up a video game/multimedia group just
under two years ago. We expect it to do in excess of $100
millian next year,” soys Schuloff. “It is a market thot is
explosive and gives us on opportunity to draw upor all of
the creative aspects of the compony—electronics, music
ond motion pictures.

“The marketplace for whot are currently callec video
games is only starting to scrafch the surface,” Srhuloff
adds. “Five years from now, people will look ot the current
group of video games and consider them as old-fashioned
as the 78 was to the compact disc.

“We are preparing fo release a whole host of games,” he
says, “that drow upon motion pictures. You will see that most
dramatically with the * Dracula” gome for the Sega kenesis
platform. The video-games group of Sony worked very close-
ly with the motion-picture group to do scene enhancenvent for
the gome during the filming of the picture.”

Along with Sony ond Sega, some of the other early
heavy-hitters in interactive softwore include Electronic Arts
{which olso distributes many offiliated lobels), Broderbund,
Voyager, Time Warner, ICOM, Grolier, interploy, Spactrum
Holobyte, Lucoshrts, Microsoft, The Software Tookworks,
Sierro On-Line, Accolode and Virgin Gomes.

“I feel thot interactive will account for o greater and
greater portion of the entertoinment pie,” odds unolyst
Isqur, who estimotes thot the combined-entertainment
business was probably around 540 billion to $50 billion
fost yeor, with o Nintendo ond Sego-driven
videogome/interactive business accounting for o TO per-
cent, or S5 billion, shore.

“How big will it ge?” Isgur ponders. “S60 tiltion?
$100 billion? 5200 biltion? Who the hell knows?” Il
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Record Mart Completes Turnaround
Readies Rollout Of 1st Public Offering

B BY ED CHRISTMAN

CHAMPION, Pa.—After pulling off
one of the most complete turnarounds
ever accomplished by a music chain,
National Record Mart used its com-
pany convention to celebrate its re-
turn to the forefront as a strong mer-
chant and to prepare for its
impending initial public offering.

The Carnegie, Pa.-based chain held
its convention July 20-24 here at
Seven Springs Mountain Resort,
right in the middle of the road show
the company’s senior management
has been taking to the financial com-
munity. Soon after that road show has
its last date before Wall Street ana-
lysts Tuesday (3) in New York, the
company expects to sell about 1.7 mil-
lion shares, and become an over-the-
counter stock, with its prices quoted
on the Nasdaq exchange.

The 99-unit NRM, then with about
110 stores, seemed on the road to ruin
during 1991. The company appeared
to be choking on the debt it assumed
in the leveraged buyout that brought
chairman Bill Teitelbaum into the
company. Indeed, at the time, many
industry observers predicted that it
would have to file for Chapter 11 pro-
tection. But through a combination of
perseverance, shrewd management,
Teitelbaum’s ability to maneuver
through the financial community, and
luck, during the second half of 1992
the chain began a dramatic turn-
around that continues to this day.

This year’s convention at Seven
Springs marked the first time the
chain has been there in three years.
The last time the chain held its con-
vention here, in the summer of 1990,
its financial problems were first be-
coming apparent. In the summer of
1991, at the height of its problems,
the chain held its convention at a ho-
tel in West Virginia; last year it didn’t
have a convention.

In opening his keynote address,
Teitelbaum, who also holds the titles
of president and CEO, tied the
chain’s comeback to its return to
Seven Springs. “Many thought we
would never be back [to have a con-
vention in Seven Springs, let alone to
even have a convention], but we are
back and here to stay,” he pro-
claimed.

In continuing his speech, he noted,
“I haven’t been here at the conven-
tion [for the last few days], but it
wasn’t because a lack of interest [on
my part].” Teitelbaum explained he
had been on the road, taking the
chain’s story to the financial commu-
nity.

He pointed out that the first step in
the chain’s comeback was selling 20
stores to W.H. Smith. According to
the company’s prospectus, NRM re-
ceived $11.7 million for that sale.
Then, in June, the company replaced
its former revolving credit facility
with a new five-year, $17 million facil-
ity. Now, NRM is in the process of go-
ing public, which will add to the com-
pany’s strong financial base, he said.

According to the prospectus, after

Electronics

B BY ANNA ROBATON

NEW YORK—Nearly six years into a
shakeout in the consumer electronies re-
tailing industry, dominant national re-
tailers are fighting for control of a shrink-
ing market, while regional chains are
serambling to entrench themselves.

On a national level, the two most highly
regarded superstore chains, Circuit City
and Best Buy, continue to build their
muscle by invading highly populated ar-
eas, including each other’s territories, and
adding stores in existing markets.

Mearwhile, the Tandy Corp., the lar-
gest U.S. consumer electronics retailer, is
playing in the superstore and small-store
arenas. Tandy, based in Fort Worth,
Texas, is the parent company of the 7,000-
unit Radio Shack chain, which has experi-
enced lackluster growth recently.

Not only does Tandy plan to open an
array of express electronics and computer
stores, but the retailer also plans to en-
large its Incredible Universe concept,
which debuted last year with two stores.
The format is a hi-tech, entertainment-
oriented 160,000-square-foot megastore.

On a regional level, retailers that have
managed to survive and even prosper are
expanding cautiously as part of an effort
to tighten their grip on their home turf.
The strategy is intended in part to ward

the public offering—in which the
company will sell 1.5 million shares
and current shareholders will sell
200,000 shares—there will be a total
of about 5.04 million shares outstand-
ing. If the offering is successfully
completed, NRM will raise about
$11.6 million.

Teitelbaum declined to be inter-
viewed, but according to the com-
pany’s prospectus, NRM had sales of
$72.7 million in fiscal 1993, which
ended March 27, and a net income of
$2.28 million, or earnings of 61 cents
per share.

That was down slightly from the
$73.6 million in sales it had in fiscal
1992, when it sold the 20 stores, and
up slightly from the $72.5 million that

(Continued on puge 46)

Star Quality. Maestro Herbert Blomstedt, conductor of the San Francisco

2

Symphony, socializes after signing autographs at Star Classics, a new music retail
store in San Francisco specializing in classical music, vocalists, jazz, and
Broadway show tunes. Blomstedt signed copies of his new London release,
“Bruckner—Symphony No. 6.” Shown, from left, are Chris Compagno, assistant
sales rep for PGD in San Francisco; Sheri Sands, sales manager of PGD in San
Francisco; Blomstedt; Diane Dragone, owner of Star Classics; and Susan
Anderson, sales rep at PGD in San Francisco.

Retailers Dig In For Mkt. Share Fight

off would-be invaders.

Industry observers expect strong na-
tional and regional chains to gain market-
share at the expense of marginal players
and mom-and-pop retailers, forcing con-
solidation to continue as it has since
around 1987.

The 1987 crash followed a period of ex-
plosive growth during which the super-
store emerged as a potent new format.
The success of superstores, which usually
anchor strip shopping centers, depends
on a huge selection and rock-bottom
prices in order to draw a high volume of
shoppers from a wide trade area.

Although industrywide sales experi-
enced 20% annual growth in the early
'80s, the Electronic Industries Assn.,
based in Washington, D.C., estimates that
sales will grow 3.5% this year to $39.5 bil-
lion.

Among the once high-flying players
that either have gone bankrupt or closed
their stores are Crazy Eddie, Highland
Super Stores, Newmark & Lewis, Wall-
to-Wall Sound, and Brick Church.

Another major chain that has been
stumbling of late is Philadelphia-based
Silo. Last year, the 230-unit chain, which
operates outlets ranging from 15,000 to
25,000 square feet in the West, North-
east, and South, lost $37 million on sales
of $1 billion.

“From 1987 to 1991 was a period of se-
vere contraction in the industry,” says
Goldman Sachs & Co. analyst David Bo-
lotsky. During the past year, Bolotsky
sdys, the survivors have begun to step up
their growth.

The rapid growth that took place dur-
ing the mid-'80s was fueled in part by a
number of public offerings that provided
capital for expansion as well as strong de-
mand for new products, especially the
videocassette recorder. Fourteen elec-
tronics retailers went public from 198386,
according to Goldman Sachs. Competition
among retailers intensified as they inva-
ded each other’s markets.

“With competition heating up, products
maturing, new products slowing, and the
economy softening, these companies im-
ploded,” Bolotsky says.  Today, retailers
still are contending with the lack of new
products, consumer uncertainty, and an
intensely competitive environment. The
competition has been raised one more
notch by the proliferation of warehouse
clubs and national discounters.

“[The industry] is essentially stag-
nant,” says Bradbury H. Anderson, pres-
ident and COO of the 114-unit Best Buy
chain, headquartered in Minneapolis and
spread throughout 14 states in the Mid-
west, the West, and the South. Anderson
is one of a number of retail executives

who expect the shakeout to continue.

Retailers say the absence of hot new
products has given rise to increased sales
of home entertainment products, comput-
ers, and home office products—categories
that are highly competitive given the diz-
zying array of retail formats that carry
them.

In 1992 sales of audio products, includ-
ing CD players and portable equipment,
posted the largest increase since 1988,
rising to a record $9.9 billion, up 7% over
the prior year, according to the EIA.

In this highly volatile environment,
each major player is trying to carve out
its own niche.

Best Buy adopted a warehouse-style
format in 1989. The company’s “Concept
IT” format allows customers to stroll
through stores with shopping carts and
help themselves to boxed merchandise
stored beneath display models. Informa-
tional signs provide details about each
product.

Shoppers who need assistance can visit
“answer centers” manned by sales staff,
who no longer work on commission. The
stores offer about 2,000 produets, includ-
ing name-brand electronics, home office
equipment, appliances, entertainment
software, and photographic equipment.

The entertainment software line in-

(Continued on next page)
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ELECTRONICS MARKET

(Continued from preceding page)

cludes CDs, cassettes, videos, and com-
puter software. Company officials have
increased music and video offerings from
about 10,000 titles last year to 15,000 ti-
tles this year

In an industry that suffers from
shrinking margins, company officials say
the approach has reduced overhead and
created a more pleasant shopping envi-
ronment. They say today’s savvy shop-
pers are looking for convenience and do
not like high-pressure sales tactics com-
monly used by commissioned sales staff,
especially efforts to sell profitable ex-
tended warranties.

Best Buy generated sales of $930 mil-
lion in fiscal 1992, up 40% from the prior
year, according to the company’s annual
report. Meanwhile, same-store sales in-
creased 14%. Since its initial public offer-
ing in April 1985, the price of the com-
pany’s stock has jumped about 111% from
$4.38 per share to $9.25 per share, accord-
ing to Goldman Sachs.

“We have a lower cost of doing busi-
ness,” Anderson says. “We do not have
the display room, and we are able to make
a profit without having to do it on ex-
tended warranties,” he says.

The company has increased the size of
its superstore prototype from 28,000
square feet to 36,000 square feet. Some of
its largest stores measure a whopping
46,000 square feet.

Expansion plans call for 40 new stores
this year with new markets to include De-
troit and Atlanta, one of Circuit City’s
strongholds.

Mearwhile, the critical elements of Cir-
cuit City’s formula include a high level of
service and a computerized inventory and
distribution system that many observers
say is unrivaled in the business. Circuit
City representatives declined to be inter-
viewed.

The Richmond, Va.-based retailer, a
public company, is considered the largest
superstore operator in the country, with
about 228 stores as of last year. The
chain’s major markets are the Southeast,
the Midwest, and the West.

In fiscal 1992, Circuit City generated
$2.79 billion in sales, an 18% increase over
the prior year, according to the com-
pany’s annual report. Same-store sales In-
creased 1% in fiscal 1992.

Since the company went public in June
1986 its stock price has jumped about
389% from $5.9 per share to $28.9 per
share, according to Goldman Sachs.

In addition to its 183 Superstores, the
retailer operates 11 smaller electronics-
only Circuit City stores and 34 mall-based
Impulse electronics boutiques, according
to the 1992 annual report.

Circuit City’s inventory and distribu-
tion system is designed to ensure that
merchandise arrives exactly when its
needed. The system reduces overhead,
adding as much as one percentage point
to Circuit City’s pretax margin of 4.5%,
according to published reports.

Last year, Circuit City pushed into
highly competitive markets such as Dal-
las, Houston, and Austin, Texas. This
year and over the next several years,
plans call for 30 to 35 new superstores in
new and existing markets.

In Los Angeles, Cireuit City, which
invaded the market in 1987, has faced for-
midable competition recently. Last year
30 competitor superstores opened in Los
Angeles during an 18month period, in-
tensifying the competition in a region suf-
fering from severe recession.

But those competitive battles are just

(Continued on puge 46)

SUCCESSFUL MUSIC MERCHANDISING.

Lift introduces the NEW MARKET line
starting at $299. Merchandise the CD,
DCC & MiniDisc within one unit. Also
available, the DISCPLAY & MARKET lines.

| New Market 2/4
 Order # 28200
~Price: $ 399.00

LIFT DISCPLAY, INC., 115 RIVER ROAD, EDGEWATER, NJ 07020
PHONE: 201/945-8700, FAX: 201/945-9548

AUSTRALIA * AUSTRIA - CANADA - CSFR - DENMARK * FINLAND + FRANCE * GERMANY * HONG KONG * HUNGARY - ITALY - JAPAN - REP. OF KOREA « MALTA
NETHERLANDS * NORWAY - PORTUGAL - SINGAPORE « SPAIN + SWEDEN - SWITZERLAND + TAIWAN/REP. OF CHINA + UTD. ARAB EMIRATES * UNITED KINGDOM

New Mark'ct"l;‘_.__ ' |
Order # 28152 i
Price: $ 569.00

New Market 2/756: —
Order # 28250
Price: $ 679.00

LIFT.

Systems with future
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Already computerized? —
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not NOW or EVER have to be a CD
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Call the CD One Stop/SoundScan Reporter’s
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Reftail

Liberty Pieces Together A Plan;
Musicland Plays Media Game

WHILE Garth Brooks, or at least
his albums, go up in smoke in spots
across the country thanks to the “bar-
becues” retailers are throwing to pro-
test the superstar’s stand on the used-
CD business, the singer’s label and dis-
tributor are making plans to launch his
new release, “In Pieces,” Aug. 31.Ina
move to prevent accounts from front-
loading the album, Liberty will offer
the album on deal well beyond the
street date.

The deal itself, which calls for a 3%
discount off the cassette’s wholesale
price until Nov. 5 and nearly 2% off the
CD’s price, is less than retailers hoped
for. But since the CD wholesale cost of
$10.50—instead of the usual $10.70 cost
for a $16.98 list—will continue indefi-
nitely, accounts could generate a dis-

vear’s end.

Meanwhile, Media Play’s sister re-
tailing concept, On Cue, is still being
described by Marcia Appel, Music-
land’s recently appointed VP of com-
munications, as a test, even though
that concept—which locates in small
markets and combines books, musie,
and video in a 7,000-square-foot out-
let—already has 17 stores open, with
another 15-20 slated to open by the end
of the year.

Conceivably, Musicland might have
about 35 On Cues in operation by that
time, which recalls the way Musicland
rolled out the Suncoast Motion Pic-
ture Co. It wasn’t until Suncoast
reached about 200 stores that Musi-
cland executives acknowledged that
the video-sell-through-only chain had

moved from the

to the one they
realized from
past Brooks al-
bums during the
life of “In
Pieces,” says Bob
Freese, Liberty’s

count comparable
Nr
RE

AILFP
TRACK |

by Ed Christman [ 88

== test to the roll-
out phase. Now
that Musicland is
a public company,
it likely won’t
wait so long to
call On Cue a roll-

Y ey

VP of sales.

Freese notes
that on Brooks’ last album, “The
Chase,” merchants had only until the
Friday after the street date to order
and get a discount. Consequently,
when sales of “The Chase” exploded
during its first two days in the store,
retailers wanted to take advantage of
the discount, and by that Friday, Lib-
erty was sitting with orders for 5 mil-
lion albums. Although the album sold
millions of units and is certified quintu-
ple platinum, in the end Liberty was
stuck with heavy returns because of
the aggressive buy-in.

This time Liberty and CEMA looked
for a way to avoid the loading up on the
front end, and came up with a deal that
extends beyond street date, Freese re-
ports. Consequently, Freese doesn’t
want to go out the door with more than
2 million “Pieces.” While he won't go so
far as to say that the $10.50 CD price
will stand forever, he says there are no
plans to raise or lower that price. “Ac-
counts will still be able to buy [“In
Pieces”] at that price in December,
January, February . ..” he says.

A MEDIA PLAY: The Musicland
Group will roll out an additional 10 Me-
dia Play stores—the multimedia home
entertainment superstores that take in
45,000-50,000 square feet—in major
markets by the end of the year. That’s
the scoop, according to the July 26 is-
sue of the Wall Street Journal. The
story also confirmed rumors that pre-
viously drew no comment from Music-
land executives, such as Media Play’s
entry into Denver and Atlanta.

Other major markets slated to get
Media Play, according to a company
press release that was embargoed until
the Wall Street Journal story hit the
newsstands, are Toledo, Ohio; Salt
Lake City; and Colorado Springs, Colo.
In addition, the press release states
Atlanta will get two Media Play outlets;
that St. Cloud, Minn., and Orem, Utah,
will get one each; and Columbus, Chio,
which already houses two of the super-
stores, will get a third. That will bring
Media Play to a total of 13 stores by

out. If Musicland
determines that
On Cue is a suceess, it will make an-
other nice little story for the company
to bring to Wall Street. The strategic
dissemination of such a story has been
known to spike up a company’s stock
price.

An interesting by-product of the
company’s plans for Media Play and On
Cue is that between those two con-
cepts, Musicland could have about 50
stores carrying books by the end of the
year. In fact, the music industry could
be watching the beginning of a major
invasion into book retailing by Music-
land. Such a move would be consistent
with Musicland’s stated goal of build-
Ing a company similar to The Limited.
That strategy entails developing a
number of different retailing concepts
that can be rolled out, which would al-
low Musicland to leverage its overhead
over many chains. Suncoast was Music-
land’s first successful attempt in that
direction. Could Musicland start bid-
ding on book chains in the future?

THE WHOLESALE WATCH: Na-
varre Corp. announced it will file a
statement with the SEC that it intends
to go public. Proceeds from the initial
public offering will be used to pay off
debt and for other working capital pur-
poses ... Two more one-stops are in
the process of shutting their doors:
Cleveland One Stop in Cleveland and
Colorite in Chicago. Executives from
those companies didn’t return phore
calls.

AFTER MIDNIGHT: BMG Classics
hit a home run with its midnight in-
store at Tower Records Lincoln Cen-
ter store in New York to mark the re-
lease for the original cast recording of
“The Who'’s Tommy,” on RCA Victor,
according to Steve Vining, VP of sales
and marketing at BMG Classics/RCA
Victor. About 800 people showed up for
the event, buying more than 1,000 al-
bums, Vining reports. Of course, Vin-
ing attributes the event’s success to its
main attractions—Pete Townshend
and George Martin.

ADVERTISEMENT

"TEEN
TRAK
| PV, |

Who's Got
the Flava?

We'vE cor:

Eight incredibly talented
singet/performers.

Twelve dynamic hip-hop, R&B.
and dance songs.

A radio single promotion equal
to those for some of the
biggest songs of the year.

A unique summer “‘sneak peek”
single campaign to whet the
appetites of 50 million teenagers.

Five (count ’em, five) music
videos.

A television show dedicated
to showcasing our songs five
days a week during the entire
’94 season.

A cable channel pumping out
huge promotional muscle to
sweep the beat along.

A built-in fan base of almost
one million teenagers.

39

You've Gor:
MMC shipping to you on
August 31.

59

MMC’s got the flava!
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Baltimore Chain Trades On Used Goods

B BY DON JEFFREY

BALTIMORE—After 14 years and eight
stores, a Baltimore-area music retail
chain is returning to its single-store roots,
in a sense, as a seller of used recordings.
But that wasn't by choice—it was by fiat
of most, of the major record companies.

Recard & Tape Traders started out as
a used-LP shop and the way things are
going now, it’s becoming more and more
a used-CD chain.

Kevin Stander
and Steve Smolen,
38-year-old friends
since high school,
possessed the ideal
blend of assets to
start a music store.
Smolen had the big
record collection
and Stander had
the deep pockets: $2,000. In February
1978, the first Record & Tape Traders
opened in the Baltimore suburb of Tow-
son, Md.

Half the store was a head shop, but
when that type of establishment became
illegal, the other half became the whole.
The business was the sale of used LPs.
Hard-to-find and out-of-print albums
were the store’s niche. In their first year,
the 5050 partners made money.

“We were real popular,” says Stander.
“There was nothing like it in Baltimore at
the time. There was a real need for it.”

Their inventory back then was about

STANDER

BILLBOAIRD

QETAIL_

iS COMING SOON TO
A STORE NEAR YOU! = ‘

5,000 albums, mostly vinyl rock from the
’60s and "70s, with special sections for rare
records, like some of the early Beatles al-
bums.

After two years, the partners opened
their second store, in Pikesville, Md., and
since then they have maintained an ex-
pansion rate of a new outlet every two
years. All eight stores are in suburban
Maryland, close to the beltway that sur-
rounds Baltimore. Their most recent unit
opened its doors in Belair in March.

The stores do not differ much, says
Stander. They all have the same sales
mix, which is 80% rock and 20% jazz and
country. Stores are mostly 1,500-2,000
square feet and are located in strip shop-
ping centers. They all have a gray and
marvon color scheme. A typical store’s in-
ventory is 5,000 cassettes and 10,000 CDs.
Vinyl was phased out about two years
ago. Merchandise also includes T-shirts,
rock magazines and books, stickers and
patches, and music videos. “It’s a real
rock’n’roll kind of atmosphere,” says
Stander.

According to Stander, what sets his
chain apart from many of his competi-

tors—chains like Waxie Maxie and Kemp
Mill Music—is the depth of releases by
many rock artists. “We go real deep into
catalog,” he says. “We carry every piece
deep.”

Something the chain used to do in a big
way, but no longer, is the developing-art-
ist program. The policies that have
sharplv curtailed that successful promo-

] .\i L UKL Al
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By SELL TRADE

tion also have been the catalyst for Rec-
ord & Tape Traders’ return to its roots.

The chain used to have a Buzz Bin of
new artists’ albums, which were promoted
heavily with advertising funds from the
majors. Stander feels the promotion
helped break acts such as Pearl Jam, Spin
Doctors, and Soul Asylum in the area.
But four of the Big Six—WEA, Uni,
CEMA, and Sony—have cut off advertis-
ing money to chains that sell used CDs.
Last year, Record & Tape Traders re-
ceived $125,000 from the majors for ad-
vertising. This year the chain is receiving
a fraction of that.

Ten years after the partners opened
their first store, they had signed up to
buy direct from all the major record com-
panies. “That was a big forward in our
growth,” he says, adding, “It’s been real

(Continued on puge 50)
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NATIONAL RECORD MART TURNAROUND

(Continued from page 42A)

it had in fiscal 1991, when it closed out
the year with about 110 stores. In fis-
cal 1989, when it had sales of $53.1
million, and fiscal 1990, when it had
sales of $60.9 million, it generated
small net losses.

After suffering through losses in
fiscal 1989 and 1990, the chain earned
seven cents per share in 1991, $1.23
in 1992, and 61 cents in 1993.

Fiscal 1993 saw the company stage
a comeback in sales of stores open

“more than a year. In that year, the

chain rebounded to a 17.3% increase,
from the 5.1% decrease it posted in
the previous year. From fiscal 1989-
91, the company’s comp-store sales
showed increases, respectively, of
4.7%, 5.9%, and 8.2%.

Meanwhile, gross profit showed im-
provement last year as well. As a per-
centage of volume, gross margin was
40.4% in 1993, up from 39.1% in 1992
and 39.6% in 1991. In addition, sell-
ing, general, and administrative ex-
penses decreased in 1993 to 31.6%
from 34.4%.

Other financial data revealed in the
prospectus show that on March 27,
the company’s total assets were $32.6
million, liabilities were $24.4 million,
and shareholders’ equity was $8.2
million.

Long-term debt totaled $11.1 mil-
lion, while current liabilities were
$15.3 million. As of March 27, it had
working capital of $8.6 million and
inventories of $21.3 million.

The proceeds from the initial public
offering will be used to pay off about
$3 million in existing debt, as well as
allow for spending about $5 million to
finance 15-20 new store openings in
the current fiscal year.

In paying off that debt, the com-
pany will have successfully paid back
any monies owed due to the 1986 lev-
eraged buyout. At the time, the chain
only had 38 stores.

Billboarde FOR WEEK ENDING AUGUST 7, 1993

Top Pop. Gatalog Albums.

Currently, NRM has 99 stores in
13 states. Of the store total, 82 are in
enclosed regional malls, 12 are in
strip centers, and five are in free-
standing locations. Thirty-one of the
chain’s stores are in western Pennsyl-
vania, with 30 in Ohio, eight in
Indiana, seven in Illinois, and five in
Massachusetts. There also are four in
West Virginia, three in Kentucky,
and 11 in six other states. It plans to
open 15 stores this year, and 15-20 in
fiscal 1995.

In September 1992, NRM moved
into a new distribution center, which
can service up to 350 stores with min-
imal increases in staff and fixtures,
the prospectus states.

The company’s sales break down to
47.6% in CDs, 37.9% in cassette al-
bums, 6.8% in singles configurations,
5.2% in accessories, and 2.4% in video.
The chain’s stores stock 7,700-18,000
titles with an average of about 11,250.

The chain has three distinet record
store concepts. The main logo it uses
is National Record Mart, or NRM
Music, which focuses on the 12-28 age
group and is located in enclosed re-
gional malls. The company operates
67 stores under that logo, each aver-
aging about 3,200 square feet. It
plans to open nine NRM stores in fis-
cal 1994 and seven to 10 in fiscal 1995.

NRM also fields an upscale music
store, which appears to consumers
more than 25 years old. That concept,
which currently is used in 24 stores,
averages 2,400 square feet and is lo-
cated in upscale regional malls. The
chain plans to open six Waves in fiscal
1994 and 10 in fiscal 1995.

NRM also runs six Oasis Music &
Video stores, destination outlets that
average 5,500 square feet and are lo-
cated in strip centers or are free-
standing. According to the prospec-
tus, the company will continue to re-
fine Oasis before deciding whether to

open additional stores.

Finally, NRM operates two stores
called Surplus Sounds, which feature
promotionally priced product as well
as hit releases and a limited selection
of catalog product.

After the completion of the offer-
ing, new investors will own about
29.8% of the company; Teitelbaum
will own 22%; his wife, Michele, will
own 6.1%; and other current share-
holders and officers will own the re-
mainder. Of the latter group, Frank
Fischer, currently serving as VP of
real estate for the company, will sell
24,429 of his existing shares, bringing
his ownership stake down to 6.5%.

Other investors that will have more
than a 5% stake if the offering is com-
pleted include New York-based SLH
Investment Portfolios Inc., which has
a 5.7% ownership; Pittsburgh-based
NRM Investment Associates, which
includes in its managing partners
members of the Shapiro family, the
chain’s previous owners, with a 5.7%
stake; and New York-based McAny
Realty Co., with 7.4%.

In his keynote speech, Teitelbaum
noted that the chain’s turnaround was
so complete that NRM had even been
nominated for “retailer of the year”
by the National Assn. of Recording
Merchandisers. Although the chain
didn’t win, Teitelbaum implied that
the chain’s store managers were all
worthy of that award. In order to re-
ward them for their efforts to keep
the company alive, he unveiled a rack
full of trophy cups and said each man-
ager would receive his or her own “re-
tailer-of-the-year” trophy.

He also said, “Two years ago our
goal was not giving up, and we didn’t.
Now, our goal is to be the best in cus-
tomer service; the best in product se-
lection; and the best in sales, profit,
and financial performance. Our focus
has to be on excellence.”

ELECTRONICS MARKET

(Continued from page 43)

a warm-up as Circuit City and Best Buy
square off in more markets.

In an apparent move to make sure it
doesn't give up any edge in head-to-head
competition with Best Buy, Circuit City
is duplicating its rival’s strategy of selling
music and video. So far, Cireuit City has
76 stores that have added that product
line.

One of the regional campetitors prov-
ing to be a formidable opponent in Cali-
fornia, observers say, is The Good Guys,
a San Francisco-based chain. The Good
Guys is an upscale chain that excludes ap-
pliances from its merchandise mix, focus-
ing on high-end audio, video, and personal
electronics.

In the Northeast, Carteret, N.J -based
Nobody Beats The Wiz is a regional chain
that is considered a tough competitor.
The Wiz, a privately held chain of 53
stores located throughout the New York
and Washington, D.C., markets, will ex-
pand by adding more stores to the mar-
kets it already occupies, while looking at
some concentric growth, according to a
company official who spoke on the condi-
tion of anonymity.

The retailer, already a dominant player
in the greater New York metropolitan
area, will go next door to Connecticut,
with the first of seven stores slated to
open this summer and about 10 new

N s

While many smaller home electronics merchants are falling by the wayside,

Nobody Beats The Wiz remains a strong performer among regional players.

(Billboard Photo)

stores opening throughout the region
next year.

Most of the chain’s stores in the New
York area range in size from 5,000 to
6,000 square feet and carry name-brand
electronics, music and video software ti-
tles, home office products, and computers.
In the Washington area, The Wiz oper-
ates 13 small stores that carry just music

and video.

Meanwhile, Tandy is pushing into mu-
sic with its value-oriented Incredible Uni-
verse format, which is expected to gener-
ate $60 million in sales per location.

Like Circuit City, the Incredible Uni-
verse is attempting to duplicate the syn-
ergy of merchandising hardware next to

(Continued on page 48)

. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES =
~ « REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScalri [} =
24| 58| ARTIST TITLE | €<
Ig| 3% LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) Il £3
, *hxx NO. 1 x x %
BOB MARLEY AND THE WAILERS A+ LEGEND
1 1 TUFF GONG/ISLAND 846210%/PLG {9.98/16.98) 12weeksatNo. 1 | 105
JIMMY BUFFETT A2 SONGS YOU KNOW BY HEART
2 2 MCA 5633* (7.98/11.98) 116
STEVE MILLER BAND A ¢ GREATEST HITS
3 4 CAPITOL 46101 (7.98/11.98) X 116
JAMES TAYLOR A ¢ GREATEST HITS
4 5 WARNER BROS. 3113* (7.98/11.98) 116
AEROSMITH A ¢ GREATEST HITS
5 6 COLUMBIA 36865 (5.98 EQ/9.98) 114
ERIC CLAPTON A3 TIME PIECES - THE BEST OF ERIC CLAPTON
6 3 POLYDOR 825382* (7.98 EQ/11.98) 116
JOURNEY 4 ¢ JOURNEY'S GREATEST HITS
1 7 COLUMBIA 44493 (9.98 EQ/15.98) 116
El A? WATERMARK
8 9 REPRISE 26774/WARNER BROS. (10.98/15.98) 93
THE EAGLES A 12 GREATEST HITS 1971-1975
9 8 ELEKTRA 105* (7.98/11.98) 116
THE EAGLES @ GREATEST HITS VOL. 2
10 10 | ELEKTRA 60205 (7.98/11.98) 114
METALLICA A ...AND JUSTICE FOR ALL
1 12 | ELEKTRA 60812 (9.98/15.98) 107
PINK FLOYD A2 DARK SIDE OF THE MOON
12 11 | capITOL 46001+ (9.98/15.98) 116
PINK FLOYD A ® THE WALL
13 13 COLUMBIA 36183 (15.98 EQ/31.98) 116
MEAT LOAF A7 BAT OUT OF HELL
14 15 | CLEVELAND INT'L 34974*/EPIC (7.98 EQ/11.98) 116
JANIS JOPLIN A2 GREATEST HITS
15 18 | coLuMBia 32168 (5.98 EQ/9.98) 75
AS THE JOSHUA TREE
16 14 | 1SLAND 842298%/PLG (9.98/16.98) 84
METALLICA A2 RIDE THE LIGHTNING
17 2] | ELEKTRA 60396 (9.98/13.98) 101
CREEDENCE CLEARWATER REVIVAL A 2 CHRONICLES VOL. 1
18 16 | FANTASY 2* (11.98/18.98) 28
UB40 LABOUR OF LOVE Il
19 | — | VIRGIN 86146 (7.98/11.98) 1
THE DOORS A2 BEST OF THE DOORS
20 | 17 | ELEKTRA 60345 (12.98/19.98) 105
METALLICA A? MASTER OF PUPPETS
21 | 22 | ELEKTRA 60439 (9.98/13.98) 102
BEASTIE BOYS A ¢ LICENSED TO ILL
22 23 DEF JAM 40238/COLUMBIA (7.98 EQ/11.98) 54
GUNS N’ ROSES A 1° APPETITE FOR DESTRUCTION
23 | 19 | GEFFEN 24148(9.98/15.98) 116
BILLY JOEL A ¢ GREATEST HITS VOL. I & I
24 | 24 | coLuMBIA 40121 (11.98 EQ/28.98) 116
ELTON JOHN ® GREATEST HITS
25 20 | POLYDOR 512532*/PLG (7.98/11.98) 110
PETER GABRIEL A3 SO
26 | 30 | GEFFEN 24088 (9.98/13.98) 18
CHICAGO A GREATEST HITS 1982-1989
21 | 27 | REPRISE 26080*/WARNER BROS. (9.98/15.98) 107
GRATEFUL DEAD A * THE BEST OF SKELETONS FROM THE CLOSET
28 | 25 | WARNERBROS. 2764 (7.98/11.98) 34
MICHAEL JACKSON A 2 THRILLER
29 26 EPIC 38112 (9.98 EQ/15.98) 28
DEF LEPPARD A © HYSTERIA
30 [ 29 | MERCURY 830675 (10.98 EQ/15.98) 106
BON JOVI A® SLIPPERY WHEN WET
31 [ 31 | MERCURY 830264 (7.98 EV11.98) 55
THE POLICE A 2 EVERY BREATH YOU TAKE - THE SINGLES
32 | 34 | a&m 39021(9.98/15.98) 95
PETER GABRIEL SHAKING THE TREE - 16 GOLDEN GREATS
33 | 41 | GEFFEN 24326 (9.98/15.98) 2
RIGHTEOUS BROTHERS A BEST OF RIGHTEOUS BROTHERS
34 [ 39 | curs 77381 (6.98/10.98) 113
LED ZEPPELIN A 0 LED ZEPPELIN IV
35 | 37 | ATLANTIC 19129%/AG (7.98/11.98) - 112
VAN MORRISON A MOONDANCE
36 | 35 | waRNER BROS. 3103 (7.98/11.98) 7
THE EAGLES A ° HOTEL CALIFORNIA
37 | 28 | ELEKTRA 103 (7.98/11.98) . 3
NYA @ ENYA
38 | 40 | ATLANTIC 81842/AG (7.98/11.98) 71
SADE A2 STRONGER THAN PRIDE
39 | — | EPIC 42210 (5.98 EQ/9.98) 6
LED ZEPPELIN A 5 LED ZEPPELIN 2
40 | 38 | ATLANTIC 19127/AG (7.98/11.98) 60
SADE A? DIAMOND LIFE
41 | — | EPIC 39581 (7.98 F/11.98) 13
FLEETWOOD MAC A GREATEST HITS
42 | 32 | WARNER BROS. 25801 (3.98/15.98) 95
PATSY CLINE A ¢ GREATEST HITS
43 | 43 | mecai12+(4.9810.98) 116
SOUNDTRACK A7 FOOTLOOSE
4 | — | coLumBiA 39242 (5.98 £G/9.98) 13
NEIL YOUNG A3 HARVEST
45 45 | WARNER BROS. 2277 (7.98/11.98) 7
VIOLENT FEMMES A VIOLENT FEMMES
46 42 | SLASH 23845/WARNER BROS. (9.98/15.98) L]
SOUNDTRACK A5 TOP GUN
4 48 | coLumBia 40323 (7.98 EV11.98) 3
METALLICA A KILL "EM ALL
48 49 ELEKTRA 60766 (9.98/13.98) 11
THE BEATLES A ® SGT. PEPPER'S LONELY HEARTS CLUB BAND
49 | 44 | capiToL 46442* (9.98/15.98) £}
MICHAEL JACKSON A BAD
50 | 50 | eric40600" (9.98 EQ/15.98) 19

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. & RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and al! other CD prices, are equivalent prices, which are projected from wholesale prices.
© 1993, Billboard/BPI Communications, and SoundScan Inc.
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Sony Music Distribution president Paul Sm'th, far left, presents awards to the
staff of the New England branch, which was named both Sory Music distributor
of the year and Epic branch of the year.

Gloria Estefan mingles with executives aftar entertaining the crowd at the Sony
Music convention. Shown, from left, are Epic president Dave Glew; Sony Music
president Thomas Mottola; Emilic and Gloria Estefan; Sony Music Distribution
president Paul Smith; Sony Music Internaticnal president Mel llberman; Epic
executive VP Richard Griffiths; and Sony Music executive VP Michele Anthony.

Enjoying the festivities, from left, are Sony Music International president Mel
liberman; Sony Music executive VP Michele Anthony; Columbia recording artist
Terence Trent D’Arby, who performed at the convention; Cclumbia president
Don lenner; Columbia VP of marketing/West Coast Diarmuid Quinn; and Sony
Music Entertainment U.K. chairman Paul Burger.

Columbia band Suede socializes at the conference. Shown, from left, are band
member Brett Anderson; Columbia president Don lenner; Sony Music executive
VP Michele Anthony; band members Mat Osman, Bernaid Butler, and Simon
Gilbert; and Sony Music president Thomas Mottola.

Conferring at the Sony Music
Convention, from l2ft, are Robert
Bowlin, executive VP, Sony Music
Entertainment Intarnational; Michael
Schulhef, chairman, Sony Music
Entertainment; and Thomas Mottola,
president, Sony Music.

Columbia recording artist Billy Joel,
center, talks with Sony Music
president Thomas Mottola, left, and
Columbia president Don lenner after
performing songs from his upcoming
album “River Of Dreams.”

Sony Music Entertainment chairman
Michael Schulhgf, left, presents the
Chairman’s Award to Epic president

. Dave Glew. The other recipients of
the award were Sony Music VP Al
Smith and Sony Music Entertainment
Italy president Franco Cabrini.

¢ = Sony Under The Sun

BOCA RATON, Fla.—Sony Music’s annual marketing meetings June 16-
18 brought distribution, marketing, sales, and promotion staffers from
across the U.S. to the Boca Raton Resort and Club Hotel here. Highlights
included the annual Chairman’s Award, which was presented to Epic
Records president David Glew, Sony Music VP Al Smith, and Sony Mu-
sic Entertainment Italy president Franco Cabrini; sales awards, given to
sales reps and branches for outstanding sales achievement; and appear-
ances by numerous Sony Music artists.

Epic Nashville artist Patty Loveless is complimented after singing for convention
attendees. Shown, from left, are manager Larry Fitzgerald; Sony Nashville VP of
marketing Mike Martinovich; Sony Music Nashville president Roy Wunsch;
Loveless; Epic Nashville VP of A&R Doug Johnson; and Sony Music president
Thomas Mettola.

The Southeast branch is named Columbia Records branch of the year. Shown,
from left, are Columbia VP/GM Fred Ehrlich; Columbia president Don lenner;
Southeast branch manager Barry Mog; Southeast sales manager Chip Walsh;
Columbia senior VP of sales Rich Kudolla; and Sony Music senior VP of sales
and branch distribution Danny Yarbrough.

Columbia Records executives congratulate Kris Kross on a rousing performance.
Shown, from left, are Eddie Pugh, Columbia senior VP of black music; Chris
Kelley of Kris Kross; Don lenner, Columbia president; Supercat, Columbia
recording arfist; Ashley Fox, Def Jam/Columbia product manager; Chris Smith of
Kris Kross; and Ruth Carson, Columbia VP of black music marketing.

Newly signed Epic artist Daryl Hall relaxes after his showcase. Shown, from left,
are Epic VP of A&R Michael Caplan; Epic executive VP Richard Griffiths; Hall;
Sony Music president Thomas Mottola; manager Brian Doyle; and Epic
president Dave Glew.
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Premastering / Encoding

Mastering / Galvanic
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Miami, Florida 33145

« Excellent Service » Great Fill - Super Prices
« Knowledgeable Sales Reps < Huge Inventory
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Industry Booms At Cleopatra Records;
Caroline Spins Out New Gyroscope Label

lNDUSTRIALLY SPEAKING: Cleo-
patra Records, a Los Angeles-based in-
die, distributed by Caroline, that spe-
cializes in industrial music and highly
abrasive punk and postpunk music, has
put together a nifty CD-and-book pack-
age that offers an outstanding overview
of the development of industrial rock.

The two-CD set, “Industrial Revolu-
tion,” is a noisy sampling of buzzn’hum
factory grind by such ear-bending practi-
tioners as Einstiirzende Neubaten, Pig-
face, Skinny Puppy, Throbbing Gristle,
Revolting Cocks, Brian Eno, Front-
line Assembly, and Ministry. Industrial
progenitor Kraftwerk also is repre-
sented; Cleopatra has reissued several of
the German band’s seminal "70s albums.
The compilation also includes a cut from
“Sphynx,” the label's new release from
Hawkwind co-founder Nik Turner.

Although the genre has been around
for years, it's still news to some late-
bloomers; hence Cleopatra’s “Industrial
Revolution” book, penned by the terrific
Alternative Press scribe Dave Thomp-
son. The tome is a profusely illustrated
A-Z encyclopedia of the style, with sub-
jects ranging from ’'60s precursors to
contemporary howlers. It's an excellent
complement to the CDs and a solid
stand-alone primer to a cruecial frontier
of modern musie.

NEW AMBIENCE: Caroline Records
has launched Gyroscope Records, a new
line specializing in ambient musie. Kick-
ing off the imprint is “Neroli,” an album
by Brian Eno (many of whose earlier am-
bient voyages were issued on the Caro-
line-distributed E G. label).

Gyroscope, headquartered in Caro-
line’s New York offices and run by label
manager Nick Clift, has an initial roster
that will sound familiar to anyone who
recalls Eno’s now-defunct Warner
Bros.distributed label Opal. Forthcom-

ing releases include (appropriately) “The
Familiar,” by Roger Eno, Brian's
brother, and ex-Dream Academy mem-
ber Kate St. John, and two albums by
multi-instrumentalist and former Eno
collaborator Laraaji, “Flow Goes The
Universe” and “Music For 3 Pianos,”
which also feature another Eno cohort,
Harold Budd.

FLAG WAVING: Singer/songwriter
Tom Russell has been a very busy man
of late.

Russell, a leading light of the country-

INDEPENDENTS.

by Chris Morris

oriented “Western beat” posse, is cur-
rently in the market with not one but tuo
independent-label albums: his own “Box
Of Visions,” on Rounder, and “Hillbilly
Voodoo,” a striking collaboration with
R&B singer Barrence Whitfield, on
East Side Digital.

Russell just returned from European
tours that consumed the better part of
two months—a swing through Norway
and a trek through Italy. “The cuisine
was great,” Russell says of the latter
stint.

The peripatetic performer is sched-
uled to begin another tour of Belgium
and Holland, paired with Whitfield, Fri-
day (6); immediately upon their return,
the pair will start recording 4 new album
in New York.

ELECTRONICS MARKET

(Continued from page 43)

software. Tandy has an agreement with
Trans World Music Corp. to run a well-
stocked music and video department in
the Incredible Universe stores. Conse-
quently, the stores carry about 30,000
music and video titles, and use discount
pricing strategies to generate foot traffic
and volume. Tandy plans to expand the
line to include classical music.

The first two Incredible Universe
stores opened last year in Wilsonville,
Ore., and Arlington, Texas. A third store
will open this fall in Dallas, and Tandy
may open a fourth by the end of the year.

Observers say Tandy needs to pump up

its sluggish sales. In 1992, revenue rose
6% to $3.93 billion from $3.7 billion in
1991. Tandy recently closed 110 stores in
its McDuff and VideoConcepts chains.

John V. Roach, Tandy’s chairman and
CEO, says Incredible Universe means
important future growth for the com-
pany. He adds, however, that the indus-
try’s bumpy ride isn't over yet. “As far as
the future of the industry, there are a still
a number of regional chains that have a
difficult challenge to compete. I doubt the
shakeout will ever be over in this ever-
changing business,” he says.

Although it has been experlencmg dlfflculty recently, Sllo with 230 stores and
sales topping $1 billion, remains a major player among home electronics
merchants. (Billboard photo)

“We're going to put another one in the
can, because we've got the material,”
Russell says.

“Hillbilly Voodoo,” delightful as it is,
may strike some as an unlikely effort for
both musicians, since Whitfield is best
known for his work with his Boston-
based R&B unit the Savages and Russell
is noted as the writer of sophisticated
neo-country songs.

But Russell says Whitfield’s manager
Andy Doherty told him that the singer
was a big country music fan.

“Everybody thought that was funny—
a black Little Richard-type shouter
wanting to do country,” Russell recalls.
“But Barrence has a categorical knowl-
edge of country. This album provided us
with an opportunity to step outside of
what we both usually do . .. It was a fun
project for me. I'm more of a serious
singer/songwriter on my own.”

Russell has supported his own solo ca-
reer with ceaseless touring, much of it
outside the U.S. He defines his efforts in
his home country as “guerrilla warfare.”

“The biggest problem for me here is
radio—I fall between the cracks,” adds
Russell, whose intelligent songeraft es-
chews traditional country formulae.

Although his work has been covered
by Johnny Cash and other country art-
ists, Russell notes, “The individualistie
singer/songwriter was never accepted by
Nashville ... The routine there has al-
ways been the Tin Pan Alley approach.
It sounds overly negative, and I've had
my successes in that vein, but the system
itself never embraced the outsider.”

However, like other acts whose mate-
rial slips between genre classifications,
Russell looks to the developing adult al-
bum-alternative radio format with hope:
“A baby-boomer ’60s singer/songwriter
has a chance there ... I would have a
shot in that format.”

Fans can look forward to a new Rus-
sell solo album in spring or fall *34; the
singer says he’s spending 10 to 12 hours
a day “writing and doing business.”
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First Kids’ Music Seminar Gelebrates Growing Business

HERE’S LOOKING AT YOU, KID:
The first-ever Kids’ Music Seminar,
held July 24 at the Sheraton New York,
lived up to its billing, as stated by organ-
izer Howard Leib in his letter of welcome
to participants. “I know we've officially
called this a seminar,” Leib wrote, “but
it's really a party. We're all here to cele-
brate the kids’ music market, to crow a
little about how far we've come, bitch a
little about how far we have to go, meet
the people we've only spoken to on the
phone, and generally keep up with what’s
happening in our corner of the music
business . . . As I've said before, the chil-
dren’s music market today is much like
the pop market was before Elvis. Every
artist, record executive, distributor, pro-
moter, manager, writer, video producer,
and, yes, even lawyer in this room is help-
ing to shape what will, if we are lucky and
determined, become a thriving kids’ mu-
sic industry.”

New York-based entertainment attor-
ney Leib, who specializes in the children’s
business, deserves kudos for organizing
the KMS, which drew all the above-men-
tioned industry figures and more. Ap-
proximately 250 people, including panel-
ists, attended the KMS, an offshoot of this
year’s New Music Seminar. The daylong
event consisted of a pair of panels, a
meeting regarding formation of a chil-
dren’s entertainment trade association,
an alternative marketing symposium, and
an evening showease.

The KMS debuted in the midst of con-

siderable upheavals in the kids’ business,
at a time when it appears that major la-
bels are turning away from live pertorm-
ing artists and twning toward signing li-
censed characters. Much of the day’s
discussion addressed that issue, a topic
that will be explored in detail in Bill-
board’s upcoming children’s entertain-
ment Spotlight, in the Aug. 28 issue.

The first panel, “Kids’ Music: Look
Who'’s Growing Up,” was moderated by
yours truly, and included children’s artist
Karan Bunin of Zoom Express/BMG
Kidz act Karan & the Musical Medicine
Show; Mitch Cantor, manager of Alca-
zar Productions, the label awm of promi-
nent indie distributor Silo Inc. (Water-
bury, Vt.); Mark Jaffe, VP of Walt
Disney Records; Tom McPartland, sen-
ior VP of BMG Ventures; Linda Mor-
genstem, director of acquisitions of Sony
Wonder; and Barbara Simon, VP of
New York talent booking firm Brad Si-
mon Agency.

Pens scribbled furiously in the audi-
ence as the panelists dispensed tips, ad-
vice, and caveats regarding pursuit of a
label deal. A number of strategies were
proposed, such as broadening exposure
through local radio and television pro-
grams, and making a play for the wide-
open educational market (where Raffi
got his start). Many useful suggestions
were passed from one individual to an-
other: New York-based roots musician
Bill Gordh, whose 1992 album with
Brock Hedick, “Under A Western Sky”

Billboard

LAUNGHES A BRAND NEW DIRECTORY

NASHVILLE 615 / COUNTRY MUSIC
SOURCEBOOK 1893

A brand new dual-directory centralizes a

networkof non-country and country

entertainment contacts under one cover for
the very first time -- exploding the myth that

Nashville is "just country"!

NASHVILLE 615 is an authoritative guide to
non-country music and services in Nashville.
It's the only "one stop" listing of entertainment
related companies in Nashville -- from record companies and
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(Lingonberry Music) was one of the
year’s best, told Child’s Play post-panel
that he makes sure to provide plenty of
promo to every retailer he deals with.
The main points that emerged, how-
ever, likely were sobering for many KMS
attendees: that only a tiny percentage of
the children’s artists active today—those
with a strong marketing hook other than
great songs—have a prayer of being
signed to a major label, and that signing
to a major is certainly no guarantee of
success. In fact, it was stated, the majors
are not signing new children’s artists at
all right now, nor are they likely to be do-
ing so in the foreseeable future. But the
fact remains that a great inany children’s

L1
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by Moira McCormick

artists can and do subsist on an indie
level, and the next panel addressed ways
to get their names spread around.

“To Market, To Market: The Market-
ing Of Children’s Music” was moderated
by Torrie Dorrell, manager of Walt Dis-

ney Records’ Music Box Artists series, |

and included Bob Hinkle, president of
Zoom Express/BMG Kidz; Bill Barnett,
president of the Children’s Satellite
Network; Rick Bloom, president of
West Hills, Calif.-based promotion fim
and booking agency Kindertainment;
Kathleen Bywater, president of chil-
dren’s marketing company Playground
Entertainment Marketing; Steve
McNie, head of marketing for Toronto-
hased Elephant Records; and independ-
ent consultant Denise Shapiro, formerly
of Nickelodeon.

While much of the advice centered on
alternative marketing strategies, a good
deal of discussion took place on how to de-
velop relationships with traditional record
stores and mass merchants. McNie sug-
gested taking out co-op ads with other
artists, and constantly creating “fresh
promotion for your product.” Hinkle sug-
gested cultivating relationships with mass
merchants is advantageous, since those
retailers already carry children’s cloth-
ing, toys, and video.

Audience members contributed useful
ideas as well. Chicago-based Lynn
Orman, publicist for the venerable Ella
Jenkins, stressed creativity. “For Ella’s
latest album, ‘Come Dance By The Ocean’
[Smithsonian/Folkways], she appeared at
Chicago's Shedd Aquarium,” said Orman,
who also is co-chaitman of NARAS' chil-
dren's committee. Dick Renko, who man-
ages rootsy Arkansas duo Trout Fishing
In America, said the band hands out free
T-shirts to record store employees.

The evening showcase, of which Leib
and his delightfully gregarious almost-6-
year-old Abby acted as MCs, presented
an international, impressively diverse ar-
ray of artists. The interracial World Pa-
trol Kids, ages 6 to 16, got their ecologi-
cal message across with a dance-pop beat.
New England’s Peggosus served up a
slice of its tasteful jazz- and folk-flavored
pop, as exemplified on the band’s Boston
Skyline album, “Jubilee!” Australian
singer/songvriter Don Spencer’s interuc-
tive, irrvesistible performance had kids in

attendance singing, clapping, and dancing
along to his definitively Down Under
tunes. The multi-ethnic teens and pre-
teens who make up British act T.C.O,,
which is a hit on Virgin UK., did a
streetwise, show-stopping set of soulful
covers and brash hip-hop originals that
defied you to sit still. And Karan & the
Musical Medicine Show’s Karan Bunin
and Jeff Waxman charmed the crowd
with their funny and touching tunes.

It was an uplifting end to a ground-
breaking day. As Leib had observed ear-
lier, the children’s music industry as it ex-
ists today is only 2 years old. The KMS
wus 4 positive, constructive step forward.

Please address all correspondence, ve-
view copies. etc., to Moira McCornick,
1209 Shenvin #801, Chicago, Il 60626,
or call 312-464-0880.
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BALTIMORE CHAIN TRADES ON USED GOODS

(Continued from page 41)

smooth till this used-CD thing started.

“This used-CD thing,” he explains, “is
a big problem. We were geared up for the
developing-artist program. Now they’re
making us go back more into the used-CD
business. We were going toward more
new music, but now that they’re taking
our advertising away, we're not going to
advertise new things.”

Two of the majors, PolyGram and
BMG, have not cut off advertising money
to used-CD sellers and therefore those

companies’ developing acts still are pro-
moted in the stores. And the results are
positive.

“Last week we put out a top-selling list.
There were six PGD artists in the top 10.
That's the influence we have on the mar-
ket. People come in and want ideas and
we can influence them on what to buy,”
Stander says.

Used CDs account for about 20% of the
chain’s total sales, about the same as last
year, but Stander expects that product

THE INFINITE WORLD OF CD REPLICATION
A BILLBOARD SPOTLIGHT

CD replication is an
ever-advancing business.
Billboard’s annual CD
spotlight examines the
crifical issues surrounding
the reigning format in the
music industry, including CD
Rom, interactive, packag-
ing, mini-disc and other

fast-active disc technology.

This annual spotlight is a

must for all involved in

CD replication.

ISSUE DATE: SEPTEMBER 4
AD CLOSE: AUGUST 10

NY: Ken Karp, Norman

Berkowitz, Ken Piotrowski
(212) 536-5004

LA: Gary Nuell,
Michael Nixon
(213) 525-2300

category’s share to rise. He will not dis-
close the chain’s financial results but says
revenues and profits increase about 10%
every year.

To develop its used-CD business, Rec-
ord & Tape Traders has begun to devote
more of its marketing money to “letting
the public know we buy them.” Radio and
print ads are being used.

The chain typically pays $2-$5 for used
CDs and sells them for $7-$10. All used
product is guaranteed.

Now that advertising funds are in short
supply, Record & Tape Traders has put
a lot of its marketing resources into sale-
pricing. Every week, about 50 mostly new
releases are discounted, $11.88 for CDs
and $7.88 for cassettes. Another promo-
tion, conducted three or four times a year,
is to reduce the price of every CD in the
stores by $2.

The chain also offers membership in a
CD Club. For a $5 fee, members get $1
off each CD they buy. “It makes people
come back to us,” says Stander. The club
has been in existence for about one year
and has 4,000-5,000 members.

Another new promotional device is the
listening station. In two stores, the part-
ners are experimenting with the concept,
making available to customers all new re-
leases and any CD that has been opened.
There are three players with headphones.

Besides the “used-CD thing,” Stander
says the chain’s biggest problem has been
shrinkage. Sensormatic source-tag detec-
tors were installed a few years ago and
they have reduced the pilferage rate;
however, he says, “People find a way to
beat it.”

The chains employ 40 people, including
a music buyer. “We like an educated
staff,” says Stander. “We hire people who
know about music.” The typical custom-
ers are 16-to-35-year-old males.

Assistance in preparing this story was
provided by Ed Christman in Baltimore.

Record & Tape Traders aggressively
markets alternate merchandise such
as T-shirts, blank tapes, and rock’n’roll
books and magazines. (Billboard
Photos)
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4 8§15 CELTIC ODYSSEY VARIOUS ARTISTS
NARADA 63912
5 al19 MRS. CROWE'S BLUE WALTZ ADRIAN LEGG
RELATIVITY 1162
6 6|25 CURTAIN CALL DANNY WRIGHT
MOULIN D'OR 932
7 7 |21 THE LONDON CONCERT CHRISTOPHER FRANKE
VARESE SARABANDE 5399
8 5 |218 WATERMARK A2 ENYA
REPRISE 26774/WARNER BROS.
9 |13 ACOUSTIC HIGHWAY CRAIG CHAQUICO
HIGHER OCTAVE 7050
10 |10 9 MONTEREY NIGHTS JOHN TESH
GTS 4570
11 [ 1369 SOLO PARA TI OTTMAR LIEBERT + LUNA NEGRA
EPIC 47848
121155 HOW THE WEST WAS LOST PETER KATER WITH R. CARLOS NAKAI
SILVER WAVE 801
131113 BLUE NIGHT BLUE KNIGHTS
INOVATIVE COMMUNICATION 51582
14 |12 111 NOUVEAU FLAMENCO @ OTTMAR LIEBERT
HIGHER OCTAVE 7026
SUMMER @ GEORGE WINSTON
15 |16 | 93 WINDHAM HILL 11107
16 |20/ 9 SPANISH ANGEL PAUL WINTER CONSORT
LIVING MUSIC 272
17 1191 9 ETCHED IN STONE FOWLER AND BRANCA
SILVER WAVE 709
18 |25/ 3 220 VOLT LIVE TANGERINE DREAM
MIRAMAR 2804
19 (2217 CHRONICLES DAVID ARKENSTONE
NARADA 64007
2002 CuUsco
2 17 HIGHER OCTAVE 7051
LINK OYSTEIN SEVAG
2l |9 |17 WINDHAM HILL 11123
22 |32 THROUGH THE RAINDROPS ROBERT BONFIGLIO
HIGH HARMONY 1000
23 {24 3 VISOM: BRAZIL VARIOUS ARTISTS
WINDHAM HILL 11128
24 18] 13 BEYOND THE MIND'S EYE JAN HAMMER
MIRAMAR 2902
THE VISIT LOREENA MCKENNITT
25 |RE-ENTRY WARNER BROS. 26880
WORLD MUSIC ALBUMS..
* & NO.1 &
1 1l ADVENTURES IN AFROPEA 1 ZAP MAMA
LUAKA BOP 451 83/WARNER BROS. 11 weeks at No. 1
2 3 |27 GLOBAL MEDITATION VARIOUS ARTISTS
ELLIPSIS 0017 1/RELAXATION
3 | 5| 5 |BANBA CLANNAD
ATLANTIC 82503
4 2 |11 LAM TORO BAABA MAAL
MANGO 9925/ISLAND
ANAM CLANNAD
5 4 17 ATLANTIC 82409/AG
6 (133 THE SOURCE AL| FARKA TOURE
HANNIBAL HNCD 1375/RYKO
7 luls VICTIMS LUCKY DUBE
SHANACHIE 45008
8 5119 A MEETING BY THE RIVER RY COODER/V.M. BHATT
WATERLILY ACOUSTICS 29
9 7117 WEAVING MY ANCESTORS' VOICES SHEILA CHANDRA
REAL WORLD 2322/CAROLINE
10 18|13 THE WORLD SHOULD KNOW BURNING SPEAR
HEARTBEAT 119/ROUNDER
SELENIKO VARTTINA
11 {1419 GREEN LINNET 4006
12 112 7 PUTUMAYO: WORLD MUSIC VOL. 1 VARIOUS ARTISTS
RHINO 71202
THE NEXT DREAM BACHIR ATTAR
13 15| 5 CMP 57
JOY AND BLUES ZIGGY MARLEY AND THE MELODY MAKERS
14 |NEWD VIRGIN 87961
WAKE UP BIG MOUNTAIN
15 |10 19 QUALITY 19121

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA

certification for sales of 1 million units, with each additional million indicated by a numeral following the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. © 1993, Billboard/
BPI Communications.
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PIANIST DAVID LANZ
One of contemporary music’s most popular instrumentalists

, REUNITED WITH PAUL SPEER
Collaborators on the twin masterpiecas NATURAL STATES and DESERT VISION

BRIDGE OF DREAMS
Set to join Lanz’s long list of best-sellers — RETURN TO THE HEART,
SKYLINE FIREDANCE and CRISTOFORI'S DREAM (Certified Gold).

The energy and drive of pop-rock fusion bearing the unmistakable romantic Lanz signature.

FALL '93 BRIDGE OF DREAMS TOUR
Concert dates planned for:
New York, Los Angeles, Chicago, Philadelphia, Boston, Washington D.C., Atlanta,
San Diego, Seattle, Minneapolis, Milwaukee, St. Louis, Salt Lake City, and more.

Produced by David Lanz and Paul Speer

Photography by Rosanne Olson
Paul Speer appears courtesy of Miramar Recordings

NARADA.

© 1993 Narada Productions, Inc.
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Album Reviews

EDITED BY PAUL YERNA, CHRIS MORRIS,

P> JAMES TAYLOR

James Taylor Live

PRODUCERS: Don Grolnick & George Massenburg
Columbia 47056

% See Billboard, July 17.

P> THE STORY
The Angel in The House

PRODUCERS: Alain Mallet & Ben Wittman
Elektra 61471

%1 See Billboard, June 19.

P> UMAR BIN HASSAN

Be Bop Or Be Dead
PRODUCER: Bill Laswell
Axiom 314 518048

%1 See Billboard, July 3.

P> ROBERT JAMES WALLER

The Ballads Of Madison County

PRODUCER: Arif Mardin

Atlantic 82511

Author of best-seller “Bridges Of Madison
County” presents the musical side of that
work with an album of new originals and
old covers, performed by a first-rate
country session ensemble and sung with
moving sincerity by Waller. While the
album is consistently engaging—and likely
to find a place on the CD shelves of many
of the millions who read the book—the
finest moments are Waller originals
“Madison County Waltz,” “Blue
Suspenders,” and “Idaho Rain,” and
covers of “Tangerine” and “The
Dutchman.” An essential companion to the
novel.

LISA GERMANO

Happiness

PRODUCER: Malcolm Burn

Capitol 98691

Debut from John Mellencamp’s multi-
talented violinist is a perplexing, often
tenebrous affair. While she stands clear of
Mellencamp’s shadow, Germano does lean
heavily on the work of artistes like Patti
Smith, Suzanne Vega, and Jane Siberry,
achieving a quirkiness that verges on the
pretentious. This is most evident on songs
like the title cut and “Bad Attitude,” which
may be too arcane even for modern-
rockers. However, tracks like “You Make
Me Wanto Wear Dresses,” “Cowboy,” and
a cover of “These Boots Are Made For
Walking” stand a good chance of catching
some air time.

HEIDI BERRY

PRODUCER: Hugh Jones

4AD 45301

In keeping with the gauzy nature of 4AD
music, vocalist Berry performs in an
ethereal style that could find favor with
alternative listeners seeking something
that goes down easy. Original
compositions like “Mercury” and “The
Moon And The Sun” beguile, and there’s
also a nice cover of the indestructible old
Linda Ronstadt vehicle, “Heart Like A
Wheel.”

MOONSHAKE

Eva Luna

PRODUCERS: Guy Fixsen & Moonshake

Matador/Atlantic 92274

At times this new U.K. unit comes on like
a Public Image Ltd. tribute band, given its
songs’ percussive textures and the ranting
Lydon-like lead vocals. But there’s more
here than slavish imitation, and many of
the in-your-face songs display some
bizarroid wit. Some lively choices here for
modern rockers.

SEASON TO RISK

PRODUCERS: Season To Risk & Jake Wisely

Red Decibel/Columbia 53301

Missouri thrashers make their entrance on
album that is first fruit of Columbia’s first-
look deal with Twin Cities indie Red
Decibel. Quartet doesn’t stint on the raw
power, but one is left with the nagging
impression that the group isn't saying
anything new. Still, intelligent cherry-
picking by programmers could put this act

AND EDWARD MORRIS

SPOTLIGHT

KRIS KROSS
Da Bomb

PRODUCER: Jermaine Dupri
Ruffhouse/Columbia 57278

On follow-up to multiplatinum debut,
“Totally Krossed Out,” twin-lead
rappers Chris Kelly (Mac Daddy) and
Chris Smith (Daddy Mac) give the
people what they want,
recontextualizing jams known to set
parties off. In first single “Alright,”
featuring dancehall star Supercat, a
flowing slave rhythm is jacked; and the
hook for “I'm Real” is seasoned with a
much-quoted line by man-of-the-
moment Snoop Doggy Dogg. Producer
Dupri has crafted addictive nickel-bag
funk clearly influenced by Dr. Dre’s
“The Chronic,” and the Chrises sound
more mature than before. The pair
reveal they have a thing or two to learn
about what “old school” is (“It Don’t
Stop”), but they've delivered an album
that’s catchy, hardcore, and destined
for chart heaven.

SPOTLIGHT
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UB40

Promises And Lies

PRODUCERS: UB40

Virgin 88229

The reason UB40 has more hit singles
than any other reggae act has less to do
with its admittedly deft choice of cover
tunes (a practice with a long roots-
reggae tradition) than the group’s
exceptional gift for multitiered, full-
band arrangments. Textured vocals and
terrific horn charts inevitably frame the
freshest riddim tilt extant, and on this,
their best record ever, the treasures are
manifold. The title cut, “Desert Sand,”
the brilliant “Bring Me Your Cup,”
“Higher Ground,” and “It’s A Long
Long Way” all are swirling, invincible
torso twisters with heady substance,
and “Things Ain’t What They Used To
Be” is a roof-raising ballroom bonanza.
There’s a genuine find here for every
format, and an embarrassment of jump-
up gems. Better get two copies: one for
work and one for play.

across with modern rockers and some
headbangers.

EDDIE CANTOR

The Show That Never Aired

PRODUCER: Brian Gari

Original Cast 9347

A radio address by President Franklin
Roosevelt pre-empted Cantor’s original
weekly broadeast Oct. 23, 1940. Cantor
went on anyway, but solely for the benefit
of the audience on hand at NBC Studios
in New York; Cantor got a transcription
of the show, which was discovered by his
grandson, producer Gari, 51 years later.
Running almost an hour, the show is
fascinating, showing a confident legend
with great audience appeal, along with a
few vocals by then-newcomer Dinah
Shore. An unusual and entertaining
document.

P> PRIME MINISTER PETE NICE & DADDY RICH
Dust To Dust

PRODUCERS: Prime Minister Pete Nice & Daddy Rich
Def Jam/Columbia 53454

Two-tone duo shows off its knowledge of
TV trivia (“Verbal Massage” and “The
Lumberjack” allude to “The
Flintstones”), coarse comedy (Howard
Stern and Andrew “Dice” Clay), and
multiculturalism and the hip-hop
aesthetic. Group wraps all this wisdom in
smooth grooves and jagged beats that
create the effect of a soft bomb. That is,
it rips and rumbles but doesn’t exactly
barrel through and go boom!

Y STRAIGHT AHEAD

Body & Soul

PRODUCER: Lenny White

Atlantic 82492

The five funky divas of jazz observe
tradition as much as they break with it on
their latest outing, shifting seamlessly
from bop standards like “Hot House” and

the title cut, to Carmen Lundy’s “Never
Let You Go,” to their uplifting signature
song, to new-jack jam “Optimistic” (a
collaboration with Jimmy Jam & Terry
Lewis). Although all members are superb
musicians, Cynthia Dewberry’s vocals
and Regina Carter’s violin give the
project its eclectic stamp. Anyone who
didn’t catch on the last time should lend
an ear now.

P> MAHOTELLA QUEENS

Women Of The World

PRODUCERS: Marks Mankwane & Mike Pilot
Shanachie 64047

South African female trio’s first release
after stepping out from behind
Mabhlathini is a full-blown assault on the
American market that abandons, for the
most part, the “mbaganga” style they
helped make so popular. A variety of

SPOTLIGHT

pumpkins « siamese dream

* smashing

h’!;,h

o

f?(?:;s’

SMASHING PUMPKINS

Siamese Dream

PRODUCERS: Butch Vig & Billy Corgan

Virgin 88267

Chicago quartet, whose “Gish” has been
a steady seller for two years, charges
into the big leagues with a stupendous,
brilliantly produced album that
combines brute force with strong
melodic sense. Lead singer Corgan’s
assured work meshes divinely with
assaultive but always appropriate and
adept playing; seething rockers are
complemented by songs of bristling
tenderness. Sardonic leadoff track
“Cherub Rock” is already tearing it
apart at modern-rock outlets; “Today,”
“Rocket,” and “Soma” (featuring
R.E.M.'s Mike Mills), among others, are
primo cuts. Expect big things from this
Windy City dynamo.

different songs are covered, from a dub-
inflected treatment of Bob Dylan’s “I
Shall Be Released,” to township gospel
number “Don’t Be Late For Heaven,” to
“Homeless,” a cross-cultural crossover
theme co-written by Paul Simon. Some
traditional themes are included, such as
Tanzanian folk song “Malaika” anc
“Mbube,” a new variation on the familiar
“Wimoweh.”

PATRA

Queen Of The Pack

PRODUCERS: Various

Epic 53763

Patra attempts to find a tuff balance
between the feminist lightning of Althea
& Donna and the flashy fire of Shelly
Thunder, but this slack effort is a lot of
crude rumble culminating in a pretty
brief cloudburst. The standout tracks by
the rather dry-voiced toaster are the
plaintive “Poor People‘s Song” and the
amusing “Romantic Call,” a catty dialog
between the artist and guest toaster Yo

KRAFTWERK

Trans-Europe Express

PRODUCERS: Ralf Hutter & Florian Schneider
Cleopatra 58762

German techno unit’s 1977 album didn’%
have the U.S. chart impact of its "5
international smash “Autobahn” (it
peaked st No. 119 here), but this
exercise in “motorik” rhythms had a
pronounced impact on the electronic
music, rock, and hip-hop that followed
it. Utilizing effects initiated on albums
by Brian Eno, David Bowie, and Iggy
Pop and seasoning them with their own
decadent continental wit and ultra-
minimal instrumentation, Hutter and
Schneider concocted a glassy
mechanical sound that influenced a
generation of eross-genre followers. A
crucial work of its era.

VITAL REISSUES.

THE DAVE CLARK FIVE

The History Of The Dave Clark Five

COMPILATION PRODUCER: Dave Clark

Hollywood 61482

Led by drummer Clark, this English
quintet went head to head with the
Beatles during the British Invasion of
the early "60s, logging 14 top 20 kits in
the process. Hollywood's two-CD, 50-
track set is the first American
retrospective to document the pralific
group’s career. The tunes, both
chartbusters and lesser-known tracks,
hold up well, propelled by vocalist Mike
Smith’s exuberant work, Denis
Payton’s full-blooded sax work (an
anomaly on beat recordings of the day),
and Clark’s whiperack skin work A
pleasing addition to any Anglophile’s
collection.

Yo. The rest has a hollow rude-gir! ring,
and when she shouts out, “There is no
position in this world what me 'fraid of,”
the unintended irony in her self-
exploitation is regrettable.

SHAGGY

Pure Pleasure

PRODUCERS: Robert Livingston, Sting International,
Philip Martin, J. Raff Allen

Virgin 87953

The man who scored in Europe with “Oh
Carolina” unveils an album’s worth of
coarse ruminations that range from
schoolyard smut (“Soon Be Done”) to
pure drivel (“Tek Set”). This is castoff
reggae from the Lloydie and the
Lowbites/Yellowman academy of kink,
and it was much better produced on the
first pass.

LATIN

DYANGO

Morir De Amor

PRODUCER: Honorio Herrero

Polygram Latino 5196032

Dyango’s debut for PolyGram's new
Latin imprint is melodramatic fare that
the earnest, scratchy-voiced balladeer
from Spain usually converts into
believable drama. Still, aloum’s hyper-
romantic tunes offer little radio-friendly
material, save “La Mujer Que He
Sonado,” “Jamas Imaginé,” and
“Espérame En El Cielo,” a lush, soaring
duet with label mate Nana Mouskouri.

RAMON AYALA JR.

Lagrimas De Amor

PRODUCER: none listed

Sony Discos/Sony 81069

Son of nortefio idol does not quite possess
the vocal chops of his father, but young
Ayala’s pleasant label premiere contains
plenty of catchy cumbia ballads and
bubbly accordion-driven numbers.
Leadoff single “Pero Esta Vez Lloré” is
a smooth cover of Leo Dan nugget that
could open the radio doors for “Prueba
De Amor,” “No Me Hablen De Ella,” and
“Triste Despedida.”

COQUNTRY

P> STEVE WARINER

Drive

PRODUCER: Scott Hendricks

Arista 18721

Wariner and Hendricks built this album
around the theme of flight—escaping
from bad love or racing toward good love.
Within the confines of the concept,
Wariner drives the emotional spectrum,
from triumphantly rocking out to
dolefully erooning. Because he is a
dazzling guitarist whose work

attracts kindred spirits, the album is
constructed on a first-rate instrumental
base. Best cuts: “If I Didn’t Love You”
(current single), “Sails,” “The Same
Mistake Again,” and the exquisitely
plaintive “(You Could Always) Come
Back.”

CLASSICAL

* JEAN-FERY REBEL: LES ELEMENS; LES
CARACTERES DE LA DANSE

Musiciens du Louvre, Minkowski

Erato 45974

Rebel, a French Baroque composer little
known today, but once of imposing
reputation, was a true original. Thoroughly
in command of the compositional
conventions of his time, as his dance suite
demonstrates, he also was an innovator.
Listen to the tone cluster that opens “Les
elemens,” a ploy that shocked audiences
when Henry Cowell used it 200 years later.
A fascinating album, performed with great
spirit by Minkowski and his period-
instrument ensemble.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard 200 chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding
collections of works by one or more artist. PICKS (p) : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardless of chart potential, highly recommended because of their musical
merit. MUSIC TO MY EARS (i) : New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies
to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire Blvd., Los Angeles, Calif. 90036. Send country albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203,
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Single Reviews

EDITED BY LARRY FLICK

P> MARIAH CAREY Dreamlover (3:53)
PRODUCERS: Mariah Carey, Dave Hall, Walter Afanasieff
WRITERS: M. Carey, D. Hall

PUBLISHERS: Rye Songs/Sony Songs, BMI; Stonejam/Ness
Nitty & Copone, ASCAP

REMIXER: David Morales

Columbia 5324 (c/o Sony) {cassette single)

Love comes to the rescue in this direct,
unfussy, and profoundly pretty first single
from Carey’s much-anticipated new “Music
Box” album. The production is elegant but
appealingly simplistic. Mariah’s open-
hearted singing is up front, where it
belongs, with a funky snare and kick-drum
just a subtle half-step behind. The gliding,
devotional pledge culminates in a lovely
vocals-only tagline. Expect instant radio
approval and extra-heavy requests on the
hotline.

B> BABYFACE For The Cool In You (no timing listed)
PRODUCERS: Babyface, L.A. Reid, Daryl Simmons
WRITERS: Babyface, D. Simmons

PUBLISHERS: Sony Songs/ECAF/Boobie-Loo/Warner-
Tamerlane, BMI

REMIXER: Colin Wolfe

Epic 5345 {(c/o Sony) (cassette single)

It is a pleasure to welcome Babyface back
to the fold as a performer with this
delightfully romantic ditty. A crisp, jack-
inflected arrangement is layered with subtle
harmonies and a fluid sax solo. Babyface
himself offers one of his most relaxed and
confident vocals to date. Clanging
percussion hammers the hook home; before
you know it, you’re humming the chorus for
the rest of the day. The stuff that major hits
are made of. Bodes well for his new album
of the same name.

P> ROD STEWART Reason To Believe (3:51)
PRODUCER: Patrick Leonard

WRITER: T. Hardin

PUBLISHER: Alley, BMI

Warner Bros, 18427 (cassette single}

Follow-up to “Have 1 Told You Lately,” and
second single from the veteran vocalist’s
sterling “Unplugged” outing, is a dip into his
early catalog of hits. The song itself stands
the test of time, and is, in fact, leaps and
hounds ahead of much of the fodder
crowding the airwaves now. Stewart’s well-
worn voice has taken on a worldly edge that
gives the tune a depth it never had before.
In all, a high-quality single that will upgrade
the tone of any station it graces.

D> JAZZY JEFF & THE FRESH PRINCE Boom!
Shake The Room (3:55)

PRODUCER: Mr. Lee

WRITERS: J. Townes, W. Smith, C. King

PUBLISHERS: Zomba Enterprises/Jazzy Jeff & Fresh Prince/
House Jam/40 Floors/Deshane, ASCAP

REMIXERS: DJ Jazz, Victor Emanuei Cooke, Jazzy Jeff

Jive 42107 (c/o BMG) {cassette single}

Sitcom star Will Smith reminds pundits that
he was a hitmaking rapper before an actor
on this butt-shaggin’ pop/hip-hop romp. He
may never make gangstas quake, but he can
easily throw down with the best mainstream
mouths. Highly danceable jam has a
shouted, air-punching chorus that should
work well in a live environment. In the
meantime, this single should definitely find
a nice home at hoth pop and urban radio.

BOBBY ROSS AVILA All That | Do (3:51)
PRODUCERS: Jimmy Jam, Terry Lewis, Bobby Ross Avila,
Bobby Avila Sr.

WRITERS: T. Lewss, J. Harns Ill, B.R. Avila, B. Avila Sr
PUBLISHERS: Flyte Tyme Tunes, ASCAP; Eye BC.R. &
|./Brunswick, BMI

REMIXERS: Bobby Ross Avila, Bobby Avila Sr., Jose Sanchez,
Tony Perez

Perspective 8192 (c/o PGD) (cassette single)

Avila should have an easier time making
friends at pop radio this time around, armed
with this fun, retro slice of jack/soul. He
swaggers and pouts like a true teen idol,
while clicking beats and pretty backing
voeals surround him.

Y BELL BIV DeVOE Something In Your Eyes (3.58)
PRODUCESR: L.A. Reid, Babyface, Daryl Simmons
WRITER: K. Edmonds

PUBLISHER: not listed

REMIXER: not listed

MCA 2802 (c/o Uni) {cassette single)

Without question the best song on BBD's

“Hootie Mack,” this ballad puts Ricky
Bell in a new category: true crooner. He
showed off some of his chops in “When
Will I See You (Smile Again)” on BBD’s
first album, but shines even brighter
here. Nuanced, emotional, and
impeccably produced, the song is mature
and substantial. Miles away from being
another bump-and-grind manifesto, BBD
takes achy, romantic intensity to the
limit. Urban programmers should put it
way up front, and adult contemporary
programmers shouldn’t even wait. The
song is a sure thing.

JOHNNY GILL | Got You (4:14)

PRODUCERS: Nathan Morris, Shawn Stockman, Wanya
Morris

WRITERS: N. Morris, S. Stockman, W. Mornis
PUBLISHERS: Vanderpoo!Slim-Shot/Spirt Shot, ASCAP
REMIXERS: Chad "Dr. Ceuss” Eliiott, Moe-P

Motown 1119 (c/o PGD} (cassette single}

Gill flexes his distinetive voice for all it’s
worth on this funk-fortified jam from his
current album, “Provocative.” Odd
tempo shifts, jolting backing vocals,
and a lackluster chorus add up to a
strange single choice. A singer of this
caliber deserves meatier material than
this.

JEVETTA STEELE Hold Me {4:05)
PRODUCER.Paisley Park

WRITER: not listed

PUBLISHER: not hsted

REMIXER: not listed

Columbia CSK 77106 (CD single)

From her forthcoming, “Here It Is”
album, Jevetta Steele’s “Hold Me” is a
plain and simple hallad cushioned by
plain and simple production. Her

voice is pretty, and the lyrics offer an
attractive tuke-me-away-from-all-this
mood, but there is little vitality.
Imagination and searing emotion are not
the single’s strong points, but the song is
well-suited for adult contemporary
formats.

RODNEY MANSFIELD | Found Heaven (3:48)
PRODUCERS: Paut Laurence, Rodney Mansfield
WRITER: G. Brown

PUBLISHER: EMI-April/Cuddie B., ASCAP

A&M 8047 (c/o PGD) (cassette single)

Mansfield is working overtime to win
credibility as a top-shelf romantic
crooner. He still has a distance to travel,
but this slow and grinding R&B ballad
puts him on the right track. Rodney’s
thick and assertive haritone could
actually handle a more musically
dynamic and challenging tune, though
this one does have a memorable melody
that should appeal to adult-leaning urban
programmers.

COUNTRY

P> CLINT BLACK No Time To Kill (4:10)
PRODUCERS: James Stroud, Clint Black

WRITERS: C. Black, H. Nicholas

PUBLISHERS: Blackened, BMI

RCA 62609 (c/o BMG) (7-inch single)

Black examines the quicksilver elusiveness
of time in this high-speed, hard-picking
commentary.

P> VINCE GILL One More Last Chance (3:10)
PRODUCER: Tony Brown

WRITERS: V. Gill, G. Nicholson

PUBLISHERS: Benefit, BMI; Sony Cross Keys, ASCAP

MCA 54715 (c/o Uni) (7-inch single)

A rollicking, hard-driving, and light-hearted
tale of domestic discord. Gill sizzles on this
one.

P> RICKY VAN SHELTON A Couple Of Good Years
Left (3:50)

PRODUCER: Steve Buckingham

WRITER: G. Burr

PUBLISHERS: MCA/Gary Burr, ASCAP

Columbia 77130 (c/o Sony) (7-inch single)

Using an old car and an old house as
metaphors of durability, Shelton
offers a touching—if understated—
observation on the heauty of enduring
relationships.

P> LORRIE MORGAN Half Enough (3.39)
PRODUCER: Richard Landis

WRITERS: W. Waldman, R. Nielsen

PUBLISHERS: Englishtown/Longitude/Moon & Stars, BMI
BNA 62576 (c/o BMG) (7-inch singie)

Morgan’s intimate voeal styling nicely
balances the houncing rhythms and
singalong chorus on this paean to a loving
partner.

P> MARY-CHAPIN CARPENTER The Bug (3:10)
PRODUCERS: John Jennings, Mary-Chapin Carpenter, Steve
Buckingham

WRITER: M. Knopfler

PUBLISHERS: Chariscourt/Almo, ASCAP

Columbia 77134 (c/o Sony} (7-inch single)

A droll, uptempo recounting of life's
vagaries, hest summarized in the first line:
“Sometimes you're the windshield,
sometimes you're the bug.”

P> DEBORAH ALLEN Al The Loving And The
Hurting Too (3:52)

PRODUCERS: Rafe VanHoy, Deborah Allen

WRITERS: D. Allen, R. VanHoy

PUBLISHERS: Posey/Royzboyz, BMI

Giant 6355 (c/o Warner Bros.) (CD promo)

Allen is absolutely overwhelming in this
stately, majestic lament about love’s
cruelest irony. In a career of strong songs,
this is her best vet.

P> DUDE MOWREY Hold On, Elroy (2:57)
PRODUCERS. Michael Clute, Tim DuBois
WRITER: D. Linde

PUBLISHER: EMI/Linde Manor, BMI

Arista 2579 (c/o BMG) (7-inch single)

EAST 17 Deep (3:59)

PRODUCER: Robin Goodfeliow

WRITER: A. Mortimer

PUBLISHER: not listed

REMIXERS: lan Curnow, Ph:l Harding

London 956 (c/o PLG) (cassette single)
Photogenic male quartet makes a
formidable bid for the teen-dream pop
throne once held by New Kids On The
Block. Shuffling, hip-hop-lite beats
groove along at a pleasing clip, while
harmless rapping and layers of harmony
cover the bases of top 40’s fave sounds
of the moment. It may sound completely
formulaic and sugary, but it works
incredibly well. Besides, not every song
is meant to change the world.
Sometimes, a little ear-candy is in order.

DEFINITION FX Something Inside (No Time For
Nowhere) (3:58)

PRODUCER: Nick Mainsbridge, Definition FX
WRITERS: Lowry, Horne, Basha, Gardner, Van Kriedt
PUBLISHER: not fisted

REMIXERS: Al Jourgenson, Paul Barker

RCA 62536 (c/o BMG) (cassette single)

Currently winning fans on its concert
tour of the U.S., quartet take a page
from the Sunscreem guide to pop/rave

NEW & NOTEWORTHY

success with this alternative-minded
techno kicker. Caustic synths and
wriggling guitars merge over a
prominent industrial beat. Adventurous
crossover radio programmers may want
to give it a try, but it seems likely that
track’s most ardent supporters will be at
modern-rock and club levels.

LANC)E ELLINGTON Have We Lost Our Love
(6:37

PRODUCER: P. Richard

WRITER: not listed

PUBLISHER: not listed

REMIXERS: P. Richard, S. Butler

Big Beat 2023 (c/o Atlantic} (12-inch single}
Although it seems like eons since this
delicious pop/houser wooed club DJs on
import, the timing seems just right for
infiltration into the crossover and top 40
markets—especially given the recent
radio suceess of Robin S. This hearty
jam is etched with a pop pen, while
Lance’s vocal is sharply R&B in nature.
Icing on the cake is the track’s loving
disco strings. New mixes will keep
dancefloors full, and mainstream
acceptance is next.

An upbeat tale of musical apprenticeship—
with some fine picking as illustration.

P> DESERT ROSE BAND What About Love (3:18)
PRODUCERS: Paul Worley, Ed Seay

WRITERS: C. Hillman, S. Hill

PUBLISHERS: Bar None/Me & My House/Bug, BMI

Curb 1049 (7-inch single)

Love is an obstacle course here, but the

picking and singing are smooth as silk.

CIMMARON Stone Country (2.57)

PRODUCER: Johnny Rutenschroer

WRITERS: J. Buckingham, M. Joyce

PUBLISHERS: Longitude/Ms. Ducks Ditties. BMI
Alpine 014 (CD promo)

A cool and loping homage to traditional
country musice. Pretty but predictable.

JOHNNY RODRIGUEZ Run For The Border (3:10)
PRODUCER: Nelson Larkin

WRITER: M.D. Barnes

PUBLISHER: Sixteen Stars, BMI

Branson 9312 (7-inch single)

Although his voice seems to have lost some
of its rich resonance, Rodriguez is still a
mesmerizing storyteller.

DANCE

D> NEW ORDER World (The Price Of Love) (7.33)
PRODUCERS: Stephen Hague, New Order

WRITERS: G. Gilbert, P. Hook, S. Morrss, B Sumner
PUBLISHER: not listed

REMIXERS: Paul Oakenfoid, Steve Osborne, Brothers In
Rhythm

Qwest 6276 (c/o Warner Bros.) {12-inch single)

A double-pack of remixes by some of the
U.K.s leading studio hands hedges all bets
for the continued success of band at cluh
level. Tucked heneath all the huhbub is a
good song with a hook that you won't soon
forget. DJs who are more interested in
heats and breaks are well taken care of, as
trance, rave, and house sounds all are
represented here. Go for Paul Oakenfold’s
“Perfecto” mix, and the Brothers In
Rhythm version.

P> DR. ALBAN Sing Hallelujah! (6:31)

PRODUCER: Denniz Pop

WRITERS: Dr. Alban, D. Pop

PUBLISHER: Swem/Swemix Songs/Songs Of Logic
REMIXER- Denniz Pop

Logic/Arista 12587 (c/o Ansta) (12-inch single)
Follow-up to “It’s My Life" already has
enjoyed a very hot run through much of
England and Europe. The record’s peppy
pop/NRG personality is enhanced by
rousing handelaps, insistent piano lines, and
a chirpy gospel choir. Truly irresistible tune
will have you raising your hands to the sky
and singing along with the wondertully
catehy chorus.

* KEY WEST Looks Like I'm In Love Again (6:13)
PRODUCERS: Stock & Waterman

WRITER: not listed

PUBLISHER: not Iisted

Big Beat 2011 {c/o Atlantic) (12-inch single)
Unassuming 1i'l hi-NRG anthem will lure
punters who love to work their wares in
sunny settings. Cute pop tune is immersed
in a finger-poppin’, synth-sweet groove.
Trance mix tries for hardeore credibility,
with mixed results. Track is best in its
original form. A guilty pleasure that is ready
for radio crossover.

CATHY DENNIS Being With You (4-22)

PRODUCERS: Shep Pettibone, Cathy Dennis

WRITER: C Dennis

PUBLISHER: not listed

Polydor 972 (c/o PLG) (cassette single)

How sad that more people did not indulge
in the warmth and sweet charms of Dennis’
second album, “Into The Skyline.” Perhaps
this flute- and harp-framed gem will inspire
a programmer or two to give this talented
Scottish lass a chance. She rarely has
sounded better.

THE PHANTOM BAND The Peopie Got Their Wish (no
timing listed)

PRODUCER: not listed

WRITER: not Iisted

PUBLISHER: not listed

PB 01 (cassette single)

Quiet folk-pop ballad pushes the buttons of
the patriotic. Amid strumming guitars,
plucky mandolins, and a swaying rhythm, an

untrained, but earnest voice speaks of
freedom and democracy. Track builds to a
sing-along crescendo that could help open
doors at both AC and country formats.
Contact: 410-668-7241.

Y BOBBY McFERRIN Theme From Son Of Pink
Panther (no timing listed)

PRODUCER: not histed

WRITER: H. Mancini

PUBLISHER: not listed

MGM/UA 63 (CD single)

McFerrin uses his incomparable vocal skills
to create an a cappella rendition of Henry
Mancini’s classic melody. Employing
several variations on the original
arrangement, Bobby delivers a hip and
jazzy performance that is a true aural
delight. An excellent, refreshing break from
standard AC radio fare. Contact: 212-708-
0319.

ROCK  TRACKS

RONNIE WOOD Stay With Me (4-50)

PRODUCERS: Bernard Fowler, Ron Wood

WRITER: not listed

PUBLISHER: not listed

Continuum 12309 (CD stngle)

A moment from Wood’s recent solo tour is
captured in all of its raw beauty. This Faces
evergreen is delivered with cheeky abandon,
and nimble guitar twiddling. Bernard
Fowler’s voice bears a striking resemblance
to Rod Stewart’s in this context, which
should only help lure album-rockers ahoard.
Some may find the crowd sing-along
unnecessary. From the forthcoming
“Plugged In & Still Standing” album.

BRIAN MAY Too Much Love Will Kill You (4.28)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not isted

Hollywood 10343 (CD promo)

Queen axeman continues his bid for solo
suecess with a shimmering pop ballad.
May's vocal here is remarkably reminiscent
of the late Freddie Mercury—so much so
that some may initially mistake this cut for
an outtake from the band’s last album.
Intense melodrama is the order of the day
here, as delicate solo acoustic picking is
countered by occasional rushes of French
horns. Could have legs in album-rock and
AC sectors.

HOLLYFAITH Whatsamatta (3:43)

PRODUCER: Don Fleming

WRITERS: D. Franklin, R. Aldridge

PUBLISHERS: EMI-Virgin/Inteltectual Mosquitos, ASCAF
Epic 5164 (c/o Sony) (CD promo)

Hollyfaith’s got a fuzzbox, and they ain't
afraid to use it. Neo-psychedelic rocker 1s
shaded with huzzing guitars, and '60s-styled
pop “yeah-yeah” harmonies during the
chorus. Nothing particularly new or special
going on here; just a cute and catchy li'l
ditty that will provide a moment or two of
pop pleasure. Cool for college radio.

CASUAL That's How It Is (3.07)

PRODUCER: Del

WRITERS: J. Owens, T. Jones

PUBLISHERS: Zomba Enterprises/Street Knowledge, ASEAP
REMIXER: Casual

Jive 42130 (c/o BMG) (12-inch singie)

Oakland rapper climbs through a barrage of
jerky, staccato canned beats. Heavy-handed
seratching is a crafty way of punctuating
verses, while underplayed horn samples
effectively give the track a smooth and
haunting quality. Despite its slow tempo.
record has a breathless urgency that
captivates. Too hard for the weak.

N-TENSE Raise The Level Of The Boom! (3:35)
PRODUCERS: Streetlife Productions

WRITER: D. Blue

PUBLISHERS: New York House/N-Tense, BMI

Phat Wax 100 (12-inch single}

Classie funk guitar and horn sample cushion
a rambunctious rap and a head-bobbing,
high-ended beat. Limber scratching and an
anthemic chorus give the record commerecial
radio appeal, but overall vibe is far more
street than anything else. Contact: 212-246-
0026.

PICKS (p) : New releases with the greatest chart potential. CRITIC'S CHOICE (%} : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally approprate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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| LIFELINES

BIRTHS
Girl, Margaret Mary, to Bobby Bird
and Rebecca Mary McEwan, June 14
in Gardena, Calif. He is guitarist,
songwriter, and backing voealist for
Polydor/PLG band the Regulators.

Girl, Natalie Rose, to Tom Beyer and
Rossi Kane, June 18 in Boston. They
are songwriters who won first place in
the rock category in the 1992 Bill-
board Song Contest.

Girl, Carly Anne, to Peter and Stace
Thea, June 29 in New York. He is an
entertainment attorney at Carro,
Spanbock, Kaster & Cuiffo.

Girl, Cassandra Florin, to Fred and
Gale Goldring, July 1 in Los Angeles.
He is a music attorney at Hansen, Ja-
cobson, Teller and Hoberman.

Boy, Colin Kirk, to David Hirshland
and Kathy McDonald, July 3 in Los
Angeles. He is an entertainment attor-
ney at Rosenfeld, Meyer & Susman.
She is a producer at Hammer Film-
works in Hollywood.

Boy, Samuel Martin, to Seth and Car-
oline Hurwitz, July 7 in Washington,
D.C. He is a D.C. area concert pro-
moter and owner of the 930 Club.

Boy, Ryan, to Simon and Kim Rosen,
July 7 in Philadelphia. He is president
of El Bernardo Entertainment Group
and Simon Sez Records.

Boy, Daniel, to Bob and Gayle
Braunstein, July 10 in Princeton,
N.J. He is senior associate at Broad-
cast Architecture.

Boy, Tyler Parker, to Andrew Kairey
and Shari Cohen-Kairey, July 13 in

Los Angeles. He is senior VP of mar-
keting and sales at MCA/Universal
Home Video.

Boy, Wesley Santos, to Lee and Car-
men Ritenour, July 14 in Los
Angeles. He is a GRP recording artist.
She is a producer of musical and
cultural events.

Girl, Georgia Ann Holland Koepke, to
Peter Koepke and Nicky Holland,
July 21 in Los Angeles. He is presi-
dent of London Records U.S. She is an
Epic Associated recording artist.

MARRIAGES
Craig Mace to Carol Jones, May 29
in Charlotte, N.C. He is a mix engi-
neer for Sound Source Recording Stu-
dios there.

James Focht to Nancy Bell, May 29
in Charlotte, N.C. She is lyricist and
licensing assistant for Sound Source
Recording Studios there.

Richard Quinn Jr. to Christina
Frith, July 25 in New York. He is a
musician. She is a singer/songwriter
and daughter of Michael Frith, execu-
tive VP/creative services director of
Jim Henson Productions.

DEATHS
Harriette May, 56, of complications
from cancer, June 26 in New Rochelle,
N.Y. She was wife of recording engi-
neer Tony May of BMG Music and sis-
ter of composer Larry Banks. She is
survived by her husband; her sons,
Ross, Reggie, and Randy; her adopted
son, Frank; her daughters-in-law, Joy
and Karen; her grandson, Vance; her
sister; Alma; her brother, George; and

| GOOD WORKS

nine nieces and nephews.

Ben Karol, in his late 70s, of a long
illness, July 22 in New York. Karol
was partnered with the late Phil King
in the King Karol music stores opera-
tion in New York, which at its peak
numbered six units in Manhattan.
Karol and King opened their first
store more than 40 years ago on 42nd
Street near Times Square. The opera-
tion was noted for its deep-catalog for-
mat. Karol was the chain’s purchaser,
while King handled internal business
matters. Karol often challenged label
pricing policies at trade conventions
and in the trade press. He is survived
by his wife and four children.

Send information to Lifelines, c/o
Billboard, 1515 Broadway, 14th
Floor, New York, N.Y. 10036 within
st weeks of the event.

T

All About MIDI.

Composers Kinny Landrum and Greg Wardson answer

questions after their electronic music composition workshop, called “The Great
MIDI Demo,” at New York's Lone Star Roadhouse. Songwriters performed live,
accompanied by Landrum’s and Wardson's MIDI arrangements. The workshop
was sponsored by the New York chapter of NARAS. Shown, from left, are
songwriters Paul Wilder and Sancdy Fredrickson; Landrum; Ann Johns Ruckers,
New York NARAS chapter education committee chairman; Wardson; artist/
songwriter Liz Queler; Harry Hirsch, New York NARAS chapter governor and
Digital House VP, who produced and moderated the workshop; and New York

NARAS chapter president Karen Sherry.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

AUGUST
Aug. 3, “BMI Is ... Hip-Hop,” BMI show-
case benefiting the Celebrity AIDS Awareness
Program, New Music Cafe, New York. Kim Jack-
son, 212-586-2000 ext. 266.
Aug. 3, “Sound Advice: How To Make A Star
A Star,” seminar presented by the Washington
Area Music Assn., Levine School of Music, Wash-
ington, D.C. 202-338-1134.
Aug. 3, “Copyrights, Trademarks and Pat-
ents—How To Protect Your Work,” seminar

HOP[NG FOR A ‘SMASH HIT": Elton
John and Billie Jean King are joining
forces to offer the first annual “Smash
Hits” fundraiser to benefit the Elton
John Aids Foundation Sept. 22 and 23
in Los Angeles. The Great Western Fo-
rum will be the site of a “World Team-
tennis” match, followed by a Lily Tom-
lin-emceed Elton John concert and
invitation-only dinner at the Regent Be-
verly Wilshire. One of Elton John’s 1975
smash hits, “Philadelphia Freedom,”
which he wrote with Bernie Taupin, was
written for Billie Jean King. For more
info, call Sarah McMullen at 310-289-
8235 or Diane Stone or Michael Sha-
piro at 310-245-5300.

HONOR FOR JACKSON: Michael
Jackson will receive the 1994 Scopus
Award from the American Friends of
Hebrew University Jan. 29, 1994, at the
Beverly Hilton Hotel. The award, the
highest honor conferred upon an individ-
ual by the university, will be presented
to the superstar in recognition of his in-
ternational humanitarian efforts. Other
music personalities who have been so
honored include Barbra Streisand,
Frank Sinatra, and Quincy Jones. For

more info, call Annabelle Stevens at
310-246-4611.

NATALIE SINGS FOR KIDS: Nata-
lie Cole will headline a benefit concert
Saturday (7) at the Meadow Brook Mu-
sic Festival in Detroit to benefit the De-
troit Compact College Fund, which
works to increase awareness of Detroit
Public Schools’ educational goals and to
create more opportunity for students.
The Detroit Compact fund partners local
businesses—in this case AT&T—with
schools in the Detroit system. For more
info, call Jill Woodward at 313-596-3287.

CD FUND RAISERS: Denon Records
and National Public Radio report that
Denon will donate 5,000 CDs to public
radio stations this fall to support local
fund-raising efforts. The CDs will be
sent to more than 100 stations expected
to participate in a coordinated fund rais-
ing period Oct. 23-29. The agreement
represents the first corporate collabora-
tion between Denon and NPR for the
On-Air Fund Raising Partnership,
which aets as a eoordinating body among
public radio producers and stations in an
effort to make on-air fund-raising more

effective. For more info, contact Me-
lanne Mueller at 212-581-2550 or John
Sutton at 202-822-2810.

MUSIC SCHOLARSHIPS: Berklee
College of Music in Boston has awarded
20 full-tuition scholarships to young mu-
sicians from the inner city as part of its
Summer Youth Scholarship for Talent
and Excellence in Music program.
They provide tuition for the college’s an-
nual Summer Performance Program
where students have an opportunity to
perform in any of more than 90 jazz, pop,
and rock ensembles and to enroll in pri-
vate lessons, instrumental labs, and mu-
sic theory courses. For more info, call
Allen Bush at 617-266-1400, ext. 567.

THE FIRST ANNUAL “Women Of
The Airwaves” fundraiser was held July
25 at Glam Slam in Los Angeles to bene-
fit Adopt-A-Family Endowment, which
provides economic, employment, and ed-
ucational opportunities for disadvan-
taged families. Among the women hon-
ored were Dianne Blackman Bailey,
VP of Bailey Broadcasting Services,
and Marcia Hrichison, a producer at
Westwood One.

presented by entertainment lawyer Wallace Col-
lins, Learning Annex, New York. 212-570-6500.

Aug. 4-5, NARM/VSDA Operations Commit-
tee Meeting, Sahara Hotel, Las Vegas, Nev. 609-
596-2221.

Aug. 6-8, Music Symposium (East) '93,
Yearwood Center, Stamford, Conn. 203-352-
3569.

Aug. 7, Houston’s Network Of Lyricists And
Songwriters Music Expo, Adam’s Mark Hotel,
Houston, Texas. Chrissy Effertz, 816-931-8000.

Aug. 12-15, Jack The Rapper 17th Annual
Family Affair Convention, Atlanta Marquis Ho-
tel, Atlanta. Maria Catalan, 407-423-2328.

Aug. 19-22, POPKOMM '93, Congress Cen-
trum Ost, Cologne, Germany. 011-49-202-
278310.

Aug. 20-22, Phoenix Rising Expo, conference
for women in the entertainment, sports and busi-
ness industries, presented by Maverick Produc-
tions, Westin Hotel, Los Angeles. 310-318-2144.

Aug. 22, Women In Music Summer Picnic,
Central Park, New York. 212-459-4580.

Aug. 23-26, 1993 International D) Expo,
Universal City Hilton and Towers, Hollywood. Pa-
tricia Torrisi, 516-767-2500.

SEPTEMBER

Sept. 2, MTV Video Music Awards, Universal
Amphitheatre, Los Angeles. 212-258-8000.

Sept. 3-6, Bumbershoot Festival, various lo-
cations, Seattle. 206-622-5123.

Sept. 8-11, National Assn. of Broadcasters
Radio Convention, Dallas Convention Center,
Dallas. 202-429-5300.

Sept. 9, 11th Songwriter Showcase, pres-
ented by the Songwriters’ Hall of Fame and the
National Academy of Popular Music, Lone Star
Roadhouse, New York. Bob Leone, 212-319-
1444,

Sept. 9-11, Foundations Forum "93, Burbank
Hilton, Los Angeles. 212-645-1360.

Sept. 9-11, Mississippi River Music Festi-
val, various locations, St. Louis, Mo. 512-467-
7979.

Sept. 11, How To Start And Run Your Own
Record Label, seminar presented by Revenge
Productions, Roosevelt Hotel, New York. 212-
688-3584.

Sept. 11-13, Focus On Video '93, Canadian
Exposition and Conference Centre, Toronto.
Shane Carter, 416-564-1033.

Sept. 11-15, In The City International Music
Convention, Holiday Inn Crowne Plaza, Manch-

ester, England. 011-44-61-234-3044.

Sept. 19-21, NARM Retailers Conference,
Peachtree Conference Center, Atlanta. 609-596-
2221.

Reba Lacks, 404-656-5095.

Sept. 20-26, 1993 World Of Bluegrass, pres-
ented by the International Bluegrass Music
Assn., Executive Inn Rivermont, Owensboro, Ky.
502-684-9025.

Sept. 23, Juvenile Diabetes Foundation In-
ternational Music Industry Dinner, honoring
Motown president/CEOQ Jheryl Busby and Dick
Scott Entertainment president Dick Scott, Shera-
ton Manhattan Hotel and Towers, New York. 800-
533-2873.

Sept. 29, 27th Annual Country Music Assn.
Awards, Grand Ole Opry House, Nashville. 615-
244-2840.

Sept. 30, “Spirit of Life” Award Dinner,
benefiting City Of Hope, honoring PolyGram
president/CEQ Alain Levy, Beverly Park Estates,
Los Angeles. Scott Goldman, 213-626-4611.

OCTOBER
Oct. 7-10, Audio Engineering Society Con-
vention, Jacob Javits Convention Center, New
York. 212-661-8528.

NOVEMBER
Nov. 3-5, 15th Annual Billboard Music Video
Conference and Awards, Hotel Sofitel, Los
Angeles. Melissa Subatch, 212-536-5018.

FOR THE RECORD

The director of “Human Behav-
iour,” the first single from Bjork’s
Elektra release, is Michel Gondry. He
was misidentified in a story on the
artist in the July 24 issue.

In a story on Arista Records’ per-
formance during the fiscal year that
ended June 30 (Billboard, July 10), it
was stated that the label’s parent
BMG would post revenues of more
than $2 billion this year. A campany
spokesman says that Bertelsmann
Music Group’s annual revenues would
actually exceed $2.8 billion for the fis-
cal year.
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BILLBOARD 'S VIDEO NEWSWEEKLY

DICTURE
THIS.E

By Seth Goldstein

READY, AIM, FSI-ER: Block-
buster is gearing up for its third an-
nual fall sell-through campaign. Al-
though details aren’t set, the chain
reportedly will focus on more copies
of fewer titles this year, creating
what one independent supplier calls
“the great race for shelf space.” Since
Blockbuster generally has only
endeaps for displays, “floor space is
a major problem,” he adds. “It be-
comes ever tighter and ever more ex-
pensive to get in there.” OQur source
estimates it cost more than $100,000
in co-op funds, based on 9% of sales,
to take space in two Blockbuster free-
standing newspaper inserts that ran
last fall. Two FSIs are tentatively
scheduled for October and early De-
cember, and a third may be added.
Blockbuster “is going through the
process now” of assembling product,
says this executive, one of several
trying to arrange sales trips to Fort
Lauderdale, Fla. He’s going even
though skeptical of the chain’s impact
on sell-through. “It’s very illusory.
Mass merchants still dominate.”
Blockbuster overbought in 1991, nee-
essitating major returns, but now
gets credit for savvier purchases
thanks in part to a computer program
which organizes store data by SKUs,
regions, ete. “They’re as sharp as an-
yone,” says another source. “I'm very
impressed.” Blockbuster’s pending
buy of its two biggest franchisees,
WJB and Ul, is “a big boost for cor-
porate stores” and the sell-through
campaign, he adds. Franchisees don’t
necessarily follow the eompany line;
one we contacted ignored the "92 ef-
fort and plans the same for this year.

DISSING MADONNA: Good-
Times Home Video’s Gotham Pic-
tures division, established to push
rentals titles, has come a cropper
with its first release, “Madonna
Exposed.” The title will be priced at
$14.95 suggested list, not the $69.95
originally planned. “We didn't feel it
was strong enough for rental,” says
senior VP Jeff Baker. “It’s just an-
other title. It’s not a big deal.” The
release shouldn’t offend mass mer-
chant buyers who are GoodTimes’
biggest customers. While “Madonna
Exposed” has what Baker calls “ex-
plicit photos,” he says, “It’s not too
specific. There’s no frontal nudity.”
This fall, Gotham will have the Bible
series, narrated by Charlton Hes-
ton, and made-for-cable “Murder
cOoD.”

VSDA Panels Point Toward Opportunity

Small Stores, Big Advantages,
Says VSDA Panel Of Chain Reps

H BY EARL PAIGE

LAS VEGAS—Small independent
chains and, yes, single-store operators
have some distinet advantages over
Wal-Mart and other mass merchants,
even if they seem to be forever playing
catch-up in sell-through.

The point was brought home not a
moment too soon at a panel that looked
like a disaster about to happen during
the annual Video Software Dealers
Assn. convention, July 11-14 in Las Ve-
gas. Speakers, espousing the point of
view of big stores, weren’t connecting
with the audience of smaller fry who
came looking for tips applicable to their
end of the business.

They got some helpful hints, but not
before attendees had left in droves dur-
ing the first 30 minutes. It took vocal
and irritated retailers expressing dis-
satisfaction before the panel turned its
attention their way.

Panel members included Mario De-
Filippo, senior VP at Handleman Co.,
which has 1,500 reps servicing 5,000
stores visited at least once a week;
Katherine Domingo, director of video
at Hannaford Bros., a 100-store gro-
cery chain with 90 rental departments
and sell-through in 30; Kirk Muel-
dener, director of video distribution at
HyVee Food Store, a 200-outlet web
with 172 units in rental and 60 in sell-
through; and Steve Porto, formerly of
Price Chopper Books, with 80 stores in

rental. Porto recently left the web to go
into consulting.

“You have two legs up on us,” said
Porto, a deliberate reference to mom-
and-pops’ claims of better service.
“Yes, you're going to get knocked
around once in a while, but you have a
one-to-one relationship with your cus-
tomers. Your advantage is customer
service. We have part-time sales help.”

Domingo added, “Think how many
people we end up irritating. All we have
is convenience and price.” She also sug-
gested dealers “push your distributor
for help. Explain that you can’t com-
pete with Wal-Mart. As long as you
have a fair price, you at least have a
captive audience.” Domingo won
friends in the audience when she re-
vealed Hannaford is boycotting Para-
mount sell-through product in protest
of the McDonald’s $5.99 promotion.

Porto, a VSDA director, said “the
board is strongly opposed to the
McDonald’s type of promotions,” which
includes “Wayne’s World,” “Ghost,”
and “Addams Family.” The VSDA isn’t
opposed to these promotions in and of
themselves. “It’s just that we want a
role in helping shape programs,” Porto
said. In contrast to more complicated
video store rebate offers, the McDon-
ald’s customers get instant satisfaction
“and they don’t make them jump
through hoops” to receive redemp-
tions, he claimed.

(Continued on next page)

Something About That Name. Craig Sprout of Timeless Video in Chatsworth, Calif.,
shot his way to the top at VSDA, winning the competition for a $13,000 Laser Arcade
Game, which offers a version of Vision Home Video's “The Hit List.”” The movie
arrives Sept. 22. Was the T-shirt a help? We don’t know, but we swear Billboard’s
appearance was coincidental. Celebrating the victory, from the left, are VHV
executives David Garber, Jeff Fink, and Elliot Slutzky.

Multimedia Deals Spring
From VSDA Discussions

M BY JIM McCULLAUGH

LAS VEGAS—Interactive multimedia
suddenly is all the rage in home video.
The number of home video suppliers
embracing CD-ROM, CD-I, and the
like increased dramatically during the
July 11-14 Video Software Dealer
Assn. convention here,

A number of companies—Playboy
Home Video and Republic Pictures
prominently among them—announced
CD-I titles in development (Billboard,
July 24), while a host of others, includ-
ing Penthouse Home Video, Good
Times Home Entertainment, J2, Wood
Knapp, A&E Home Video, and PPI
Entertainment, said they are in discus-
sions for CD-I or CD-ROM programs.

Reportedly, Turner Home Enter-
tainment is readying its interactive/
multimedia division and could make a
formal announcement later in the sum-
mer.,

What attracted VSDA interest is the
route to market envisioned by suppli-

ers: the established home video distri-
bution and retail pipeline. The coun-
try’s major video wholesalers—Ingram
Entertainment, Baker & Taylor, and
Major Video Concepts—have vigor-
ously embraced the product category.

Here's a recap of what may be ship-
ping in the coming months.

* Playboy will have two CD-I titles
available later this year, according to
senior VP/GM Jeff Jenest. One is “The
40 Years Of Playboy,” a two-disc set
celebrating the magazine’s history.
The second: “Complete Massage.”

Playboy also has pacted with IEM
for a CD-ROM containing 350 inter-
views taken from the magazine, includ-
ing Malcolm X, Jimmy Hoffa, Martin
Luther King, James Michener, and
Carl Sagan. More than 1,000 photo-
graphs will be on the CD-ROM.

CD-Is will be priced at “$40 to $50,”
according to Jenest, “and we foresee a
sell-through market for this product
that will eventually be handled by the

(Continued on page 59)
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KISS AND TELL.

And do they ever, as real people confess their deepest desires
in this innovative new program. Playboy’s Secret Confessions.
It’s the ultimate tell-all, and we must confess...it’s certain
to drive your sales wild!
© 1993 Playboy. All Rights Reserved.
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Retailers Honor
Top Vid Titles
At VSDA Confab

LAS VEGAS—*“Lethal Weapon 3,”
“Beauty And The Beast,” “Sister
Act,” and “Fried Green Tomatoes”
were some of the big winners of the
Video Software Dealers Association’s
“Homer” Awards.

The big loser: X-rated titles that
previously comprised the adult cate-
gory. They’ve been dropped in favor
of general-audience releases.

VSDA'’s retail constituency votes
for the year’s most popular titles,
with the awards handed out during
the closing night banquet.

Among the winners in various cate-
gories:

* Action/Adventure: “Lethal Weapon

3‘”

* Adult: “Basic Instinct: Original Un-

cut Director’s Version.”

* Children: “Beauty And The Beast.”

* Classic Reissue: “Casablanca: 50th

Anniversary.”

e Comedy: “Sister Act.”

* Direct-To-Video Feature Film:

“Poison Ivy.”

* Documentary: “Hearts Of Dark-
(Continued on mext puge)

SMALL STORES

(Continued from preceding page)

Mass merchants have the volume
that ean support low margins, but run
into the risk of out-discounting each
other. “Target and Best Buy, they’re
the ones driving the price down,” said
DeFilippo. He made no reference to K
mart or Wal-Mart, both of which are
buying more of their releases direct.

In their eagerness to show there’s
room for everyone in the market, pan-
elists touted several advantages held
by the independents. One is anti-theft
devices. Porto said video ranks as the
“highest shrinkage, 4 to 6%,” and Dom-
ingo added, “If we lose one tape, there
goes our margin. You have the ability
to use alarms, something we can’t even
entertain as a thought.”

Small operations also have single-
mindedness of purpose, she continued.
Supermarkets “have to fight manage-
ment all the time to keep video in the
store. Video is not oranges, bread, and
milk. We had 18 Wal-Marts open in
Maine in one year alone. It’s getting
very difficult to justify putting in vid-
eos like ‘Aladdin’ with a 1% margin
when Wal-Mart has it at $14.99 and on
down the line you see it at even less
than that.”

Video margins of “1% and less” have
forced HyVee to stock books and cloth-
ing, where profits are a healthy 40-
60%, said Mueldener. “You have to be
creative.” The chain attempted to cash
in on “Jurassic Park” dinomania by
shopping ‘“variety and merchandise
shows and finding items made in China
for 70 cents we could bring in by the
gross.”

Like others on the panel, Mueldener
stressed offering “rental guarantees”
with sell-through, such as “making
your catalog available free with pur-
chases.” DeFilippo said stores might
be helped by minimum advertised
price. Already adopted for prerecorded
music, MAP could “bring some sanity
back into the video business.”
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VIDEO PEOPLE

Larry DeVuono is promoted to president/COO of Sight & Sound Distribu-
tors, a division of St. Louis-based Sound Disk-Tributors.

Gene Silverman, formerly executive VP of Promotional Concept Group, is
named president of PolyGram Video.

Eric Doctorow is promoted to president of Domestic Home Video for Par-
amount Pictures’ Motion Picture Group. Jack Waterman advances to exec-
utive VP, business affairs and finance, video and motion picture marketing.

Rick Karpel advances to VSDA VP of legal affairs and communications.

il ~. N
A
WATERMAN LUKSIK

SILVERMAN DOCTOROW
Tim Fournier is promoted to national director of sell-through for LIVE
Home Video. Kris Larson joins as executive director, marketing, for LIVE
and its children’s label, Family Home Entertainment.

Susan Luksik is promoted to VP of administration and ancillary sales,
Academy Entertainment.

Appointments at Pacific Arts Video: Barry Gordon, formerly of Image En-
tertainment, to national sales director; Peter Kleiner, formerly of Connois-
seur Video, to acquisitions director; and Kirsten Berggren to VP, director
of manufacturing. Geanie Zelig is named publicity director of Pacific Arts
Audio.

Lynn Donohue is appointed product manager of entertainment novelties,
West Coast Entertainment.

Patti Jackson is named programming director of MCA Home Entertain-
ment Group.

David Ellner is appointed VP of finance and administration, PolyGram
Video.

Julie Murakami, formerly of Playboy Video Enterprises, and Frank
Cannistra, formerly of FoxVideo, are appointed regional sales managers
of Capital Cities/ABC Video Publishing.

Cathy Quartner is named product manager and Eve Silverman marketing
manager of The Maier Group.

Dawn Arnone is promoted to director of customer service, Columbia Tri-
Star Home Video.

TITLES HIT ‘HOMERS’

(Continued from preceding page)

ness.”
* Drama: “Fried Green Tomatoes.

* Music: “Billy Ray Cyrus: Live.”
¢ Performing Arts: “Three Tenors:

¢ Foreign Language: “Mediter- Encore.”
raneo.” * Science Fiction: “Lawnmower
* Health & Fitness: “Richard Sim- Man.”

* Sports: “Michael Jordan Air Time.”
* Stand-Up Comedy: “The Best Of
SNL: 15th Anniversary Special.”

JIM McCULLAUGH

mons: Sweating To The Oldies.”

» Horror: “Candyman.”

* How-To/Instructional: “101 Ways
To Excite Your Lover.”

T v . R I
op Video Rentals.

:t_( COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.

- I

g ; g 58 | w

3 . o 5 :
% (.575) g TITLE :\:Iloa%yl:;g::u?ewr?ecra'talog Number S:rt;z:'rr):e!rs Eﬁ E

*x* % NO.1T x* x %

1| 1| 3| AFEW GOOD MEN Columbia TriStar Home Video 27893-5 | ﬁ'i‘c’fjlson 1992 | R
2| 4| 2 | UNFORGIVEN T s 8222?221”&‘2‘1 1% | iF
3 | 2 | 4 | BRAM STOKER'S DRACULA Columbia TriStar Home Video 51413-5  oorY 3‘;’?}2;“”5 1992 | R
4 | 3| 6 | FOREVER YOUNG e o, (e — Mel Gibson 1992 | PG
5| 8 | 2 | THE CRYING GAME Live Home Video 69039 f;?g“g;vm L 1992 | R
6 | 5 | 5 | BODYOF EVIDENCE MGM/UA Home Video M102987 \“,"Vfl‘,’:;";am 1993 | MR
7 [ | 2 | e sonvoummo T oo |
81 7| 3 | LEAPOFFAITH beramonnt Home video 32780 3‘:52“3?.2‘;1{ 182 | $&l3
9|6 [ 4| ewnrera | s e | 8
10| 9 | 9 | ARIVER RUNS THROUGH IT Columbia TriStar Home Video 51573 Sraus Sheffer 199 | PG
11 | 10 | 11 | THE DISTINGUISHED GENTLEMAN Eg:}mggﬁ g‘g}:ge\ji N Eddie Murphy 1992 | R
12 2 [ s | wowanos eno e e e b
13 | 14 3 | MATINEE i s gt]r:yGﬁg(rj:?r?; 1993 1 1%
141 11| 8 | HOFFA FoxVideo 1991 éaacn"n;“g:g'iig” 992 { R
15 18 5 DAMAGE gc?l\’:rrl\_g;: ?r(i)gaervri%%erge Video 52943 jﬁ?ﬁertnt)el g?r:Eche 1992 R
16 | 13| 8 | TOYS Foxvideo 1992 Robin Williams 1992 | PG-13
17 | NEWD> | TEENAGE MUTANT NINJATURTLES i ow LneHomevideo | o pogeluco 1992 | PG
18 | NEWD | LORENZO'S OIL R g‘ljcs:r?‘ e Sl
19 [ 17 | 14 | THE MIGHTY DUCKS walt Disney Home Video 1585 Emilio Estevez 1992 | PG
20 | 15 | 15 | PASSENGER 57 T Wesley Snipes 1992 | R
21 | 16 | 9 | GLENGARRY GLEN ROSS Live Home Video 69921 ﬁ:eg;zfr:gw‘” 1992 | R
22 { 19 | 16 | UNDER SIEGE a::::; ﬁg’;é e 0 12420 " Steven Seagal 1902 | R
23 20 16 CONSENTING ADULTS :g::iaggg Eigﬁ:ée\s;ideo 1523 :\(AZVr;‘ b;(ggtiantonio (332 B
24 | 2 5 THE LOVER MGM/UA Home Video M102935 Jane March 1993 | AR
25| 21 | 8 | USEDPEOPLE FoxVideo 1993 S “{’:ﬁ;"”e 1992 | p-13
26| 23 | 5 | BEST OF THE BEST 2 FoxVideo 3380 ' o . 1993 | R
7w | o e oo | | o
28 | 24 | 12 | scHooL TIES O R e Brendan Fraser 1992 | PG-13
29 | 2 | 16 | RESERVOIR DOGS Live Home Video 68993 Ty e 1992 | R
50 5| 12 | evonawreo sem LT e - T
31| 28 | 11 | TRESPASS i s 192 1}
32| 27| 5 | THE CEMETERY CLUB e N (E)l||;r:u3:r§z:akis o2, | G
33| 25| 14 | HERO Columbia TriStar Home Video 51563 g:::;‘ il 1992 | PG-13
34| 33| 3 | PETER'S FRIENDS fgg“s: d‘ig";“&’gz Efn”r:‘:";ri’;’;%: 1992 | R
35| 29 | 5 | KNIGHT MOVES Republic Pictures Home Video 2200 %r'ri‘s‘sfﬁﬁﬁ;tLambe” 1993 | MR
36 | 35 2 NEMESIS Imperial Entertainment [B)Zggr;?\rger\ilton 1992 R
31| 40 | 3 | PREHYSTERIA Paramaant Home Video 3002 s 1992 | PG
38 | 34 | 23 | ALEAGUE OF THEIR OWN Columbia TriStar Home Video 51223-5 (T;Z;“n?%’;‘js 1992 | PG
39 | NEWD | SHADOWHUNTER Republic Pictures Home Video 3469 Scott Glenn 1993 | R
40| 36 | 17 | CAPTAIN RON Tonetons Home video 1586 e b |

®ITA gold certification for a minimum of 125,000 units or a dotlar volume of $9 million at retail for theatrically released programs, or of
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units

or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail

for nontheatrical titles. © 1993, Billboard/BPI Communications.
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Top Video Sales.

ON

g COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
v i x| &
gy o
$1212 %3 g8
o I ) TITLE Copyright Owner, Principal ;% .% %;
el z Manufacturer, Catalog Number Performers > 2 (a3
* %% NO.1 * » %
11 1 |163! PINOCCHIO® walt Disney Home Video 239 Animated J10a0| 6 | 2499
PLAYBOY PLAYMATE OF THE YEAR Playboy Home Video ! .
23|10 1993 It etuan Anna Nicole Smith 1993 | NR | 19.95
3 2 | 39 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 | G | 2499
PLAYBOY CELEBRITY CENTERFOLD:  Playboy Home Video .
415 |19 ] jEssIcA HAHN Uni Dist. Corp. PBVO729 i il 1293 ] sk 11935
514 |12 ?&fgﬁgi&'gaémm SONGS; Walt Disney Home Video 1845 Animated 1993 | MR | 1299
6 6 10 STAR TREK VI: THE UNDISCOVERED  Paramount Pictures William Shatner 1991 P | 1495
COUNTRY Paramount Home Video 32301 Leonard Nimoy :
TEENAGE MUTANT NINJA TURTLES New Line Home Video Paige Turco
1 NEW) i . Columbia TriStar Home Video 52433 Elias Koteas 1382 ||| P61 [2435
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video ) )
8|7 |1 e o Uni Dist, Corp. PBVO736 Various Artists 1993 | MR | 19.95
GoodTimes Home Video John Wayne
9 8 14 MCLINTOCK! MPI| Home Video 6022 Maureen O'Hara 1363 AR 1938
10| 11| 8 gégggy RHYMES WITH MOTHER The Lyons Group 99031 Various Artists 1903 | M| 1495
11 | 14 | 7 | 0zzY OSBOURNE: LIVE & LOUD Epic Music Video 29V-49151 Ozzy Osbourne 1993 | NR | 2998
12 | 10 | 68 | 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 | G | 2499
13 | 13 | 17 | COUNTRY LINE DANCING Quality Video, Inc. 60053 Diane Horner 1992 | NR | 999
14 | 15 | 16 | BARNEY'S BEST MANNERS The Lyons Group 99021 Various Artists 1993 | NR | 1495
15| 9 | 11 | PLAYBOY: EROTIC FANTASIES I FlayboyblomeTideo Various Atists 1993 | NR | 1995
; Uni Dist. Corp. PBV0735 )
Orion Pictures .
16 | 12 | 24 | DANCES WITH WOLVES PR Ty g Kevin Costner 1990 | PG-13 | 14.98
BLADE RUNNER: THE DIRECTOR’S The Ladd Company Harrison Ford
17116 | 2 cut Warner Home Video 12682 Sean Young 1382 R B3
PLAYBOY: THE GIRLS OF THE Playboy Home Video . :
18 | 18 | 1l | CABARET ROYALE Uni Dist. Corp. PBV0737 Vaniouslartists 1933/} “NR, | [19:35
PENTHOUSE: THE ALL-PET Penthouse Video . ]
19117 | 13| WworkouT A*Vision Entertainment 50370-3 Various Artists 1993 | AR 1938
20 20 | 23 ﬁécgﬂ&"ém'c“‘ MUSICAL The Lyons Group 98091 Various Atists 1902 | MR | 1495
Penthouse Video g ]
21 | 21 | 13 | PENTHOUSE: KAMA SUTRA P o o A WO Various Artists 1993 | MR | 29.98
2001: A SPACE ODYSSEY (25TH : Keir Duilea
2 |7 ANNIV) MGM/UA Home Video 700002 Gary Lockwood 1968 | G | 2995
23 | 28 | 23 | ROCK WITH BARNEY The Lyons Group 98081 Various Artists 192 | NR | 1495
. Joe Pesci
24 | 19 | 4 | MY COUSIN VINNY Foxvideo 1876 e 1992 | R | 1998
Joanne Woodward
25| 29 | 2 | THREE FACES OF EVE FoxVideo 1413 i 1957 | NR | 19.98
n Miramar Images Inc.
26 | 35 | 30 | BEYOND THE MIND'S EYE A ? A e TS, Jan Hammer 1992 | NR | 19.98
NORTHERN EXPOSURE: FIRST Universal City Studios Rob Morrow
21 | NEW ’ EPISODE MCA/Universal Home Video 81482 Janine Turner 1393 NR, Qe
Z00 Records
28 | 22 | 22 | GREEN JELLY: CEREAL KILLER ® e e T Green Jelly 1993 | NR | 16.98
Universal City Studios John Agar
29 31 3 TARANTULA MCA/Universal Home Video 45026 Mara Corday R AR e
30 | 24 | 25 | BARNEY IN CONCERT The Lyons Group Various Artists 1992 | NR | 14.95
X Playboy Home Video . .
31 | 34 | 24 | PLAYBOY: SEXY LINGERIE V Uni Dist, Corp, PBY0727 Various Artists 1993 | NR | 1995
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video " .
32| 2 |2 CALENDAR Uni Dist. Corp. PBY0720 Various Artists 1992 [ NR | 19.95
3Bl (T:gsggéTDDIE MERCURY TRIBUTE Hollywood Records Music Video 1780 Various Artists 1993 | MR | 1999
Penthouse Video . )
34 | 25 | 13 | PENTHOUSE: SATIN & LACE I AnVicion Entertainment 503713 Various Artists 1993 | MR | 1998
Universal City Studios Charles Grodin
35 | REENTRY | BEETHOVEN MCA/Universal Home Video 81222 Bonnie Hunt 1991 J|FG-131f, 19.98
Universal City Studios Craig Stevens
36 | 52 | 3 | THEDEADLY MANTIS MCA/Universal Home Video 81593 William Hopper 19574 Ry |ghion
PLAYBOY: INTERNATIONAL Playboy Home Video ) )
37 1 40| 19 PLAYMATES Uni Dist. Corp, PBV0730 Various Artists 1993 | NR | 1995
Universal City Studios John Agar
38 | 3 3 THE MOLE PEOPLE MCA/Universal Home Video 81594 Hugh Beaumont AL ] i
39 | 38 | 23 | BARNEY GOES TO SCHOOL The Lyons Group 98061 Various Artists 1992 | MR | 1495
40 | NEW D> | MORRISSEY: THE MALADY LINGERS .\ o: Reprise Video 3-38359 Morrissey 1993 | NR | 1698

® RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sates of 100,000 units or $2 million in sales at
suggested retai!. @ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 miltion at retail for theatrically released programs, or of at feast 25,000

units and $1 million at suggested retail for nontheatrical titles. < iTA platinum certification for a minimum sale of 250,000 units or a dollar voiume of $18 million

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1993, Biliboard/BPI Communications.

Small Chains On B’huster:;
L.A. Competition Tightens

BOUNCING OFF BIG B: In the
wake of its latest expansion moves,
Blockbuster may seem more formi-
dable than ever, but not in the opin-
ion of smaller players like Lynn
Walker at eight-store Video Choice
in Torrance, Calif.

“The good chains will go on in
their own way,” despite Blockbuster,
says Walker. As proof, she cites
Eastman Video, a San Francisco-
based web that has grown to 13
stores during the last few years.

“Actually, Blockbuster never
seemed a big challenge in the North

blitzkrieg of activity by an aggres-
sive Blockbuster franchisee, Min-
neapolis remains stable in rental
pricing, Kennedy says. “We are still
$1, $2, and $3 like we always were [a
dollar for children’s, $2 for catalog,
and $3 for new releases and adult]”.
All are one-night rentals.

“What’s happening is that Block-
buster, whether you're talking cor-
porate or franchisee, has built up in
a lot of areas about as far as they
want to go,” says a franchisee close
to the action but insisting on ano-
nymity. “Smaller chains can step in

Bay, where 1 and around
was with Blockbuster
Commtron and continue

{now Ingram
Entertain-
ment]. It

STORK
MONITOR

carving out
their own niche.
“Blockbuster

wasn’t until
about a year
ago that [Block-
buster] became more of a force
around San Francisco,” she says.

Walker relocated to L.A. six
months ago and has felt the strength
of Blockbuster. “I had heard Block-
buster was the major force and now
I can see what they were talking
about,” she says. All the same, as di-
rector of regional marketing and op-
erations, Walker is optimistic about
Video Choice.

Although the chain is Torrance-
based, “we are developing the Cen-
tral Coast with larger size stores,
some as big as 7,000 square feet,”
she says. The strategy is similar to
what is happening around the U.S,

Onetime regional chains are sud-
denly striking out into areas they
think Blockbuster either is overlook-
ing or doesn’t care about, says John
Scales, VP/GM Midwest at Video
City, Robbie Lee’s chain out of
Bakersfield, Calif.

What makes Scales’ observations
so interesting, observers say, is the
fact that he once worked for Block-
buster and had spent 13 years with
Wherehouse. “] will be head-
quartering in Iowa, and we intend to
be developing stores in other mar-
kets, as well,” Scales boasted in the
chain’s hospitality suite during the
recent Video Software Dealers
Assn. confab in Las Vegas.

To oldtimers and many vendors,
the suite resembled not Video City
but Wherehouse, because Craig
Kelly, senior VP of store operations,
also spent time with that chain. Kelly
departed for Bakersfield a year ago.
Jim Dobbe, who just left a top post
at Wherehouse after more than a
decade there, was also seen in the
Video City suite.

Even in markets where Block-
buster is aggressively building,
there is room for expansion and
growth, insists Lewis Kennedy, yet
another Wherehouse alumnus. Now
head of Title Wave Stores in Min-
neapolis, he says, “We have 11
stores, [including] two we opened in
June, and we’ll open two more this
fall,” for a total of 13. The chain just
went public.

Despite what some describe as a

by Earl Paige

figures 600,000
people per
store, and
they’ve pushed the envelope beyond
that in a lot of areas,” Kennedy con-
tinues. “One is Las Vegas itself. Fif-
teen stores there would be ideal, but
I think they have more than that now
and building some.”

This source, along with others,
sees the build-out reaching limits in
many markets.“That’s why they're
at VSDA hoping to convert smaller
chains into Blockbuster franchi-
sees,” he adds. “The report is they
talked to like 50 or 70 retailers.”

BIG B ONE-ON-ONE: Block-
buster’s acquisition of its two largest
franchisees will heighten competi-
tion around Los Angeles, home to
numerous Ul Video stores, says
John Thrasher, VP video purchas-
ing and distribution at Tower Rec-
ords/Video.

But that only applies to rental.
“[Although] we really don’t compete
with them in a number of areas or
very actively,” Thrasher says, “they
are rental in America.” Tower holds
to a $2.50 fee, Friday through Mon-
day, and $1.25 Tuesday and Thurs-
day.

Like others around the U.S,,
Thrasher views Blockbuster as
somewhat less threatening in sell-
through, where Tower’s 71 stores
feel more heat from “Suncoast, Tar-
get, Wherehouse, K Mart, and Wal-
Mart.”

Meanwhile, around L.A. many in-
dependent video store operators and
heads of small chains are elated be-
cause 90-store Music Plus is no
longer such a vigorous rental com-
petitor. Music Plus is a combo chain
Blockbuster acquired last November
along with Texas-based Sound
Warehouse, another combo. This
gives Blockbuster a combined 237
such outlets in 40 U.S. metro areas.

A spokesperson at Audio Video
Center, in Santa Monica, just doors
from a Music Plus, says, “We're rais-
ing from 99 cents all week to $1.99
on weekends now that Music Plus
rentals are the same as Block-
buster.”

Audio Video Center had to counter

(Continued on page 62)
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MULTIMEDIA DEALS

(Continued from preceding puge)

same type of sell-through accounts
which distribute our home video prod-
uct now.”

He added that Playboy, like other
“content holders,” is making nonexclu-
sive deals and will “fractionalize” inter-
active rights and develop product for
other “platforms.” Said Jenest, “This is
the future of the entertainment busi-
ness.”

* Republic Pictures is linking with
San Francisco-based PF. Magic to de-
velop a CD-I “game” title based on the
studio’s Saturday matinee serials from
the '30s and '40s. Expected to be re-
leased in the fall, “Flicks” will initially
be distributed by Philips Interactive
Media, according to Republic Pictures
senior VP Glenn Ross. According to
Ross, Republic eventually is expected
Lo distribute its own new media prod-
ucts.

* Chicago-based MPI has formed
MPI Multimedia and already has re-
leased three new CD-ROM titles fea-
turing Quick Time movies from its
WPA Film Library. The initial offer-
ings include “The Archives Of His-
tory,” “Cars! Cars! Cars!,” and “Wild,
Weird & Wacky.” Retailing for $79.98
each, they are the first in a series of
stock-footage “clip media” discs being
developed from WPA’s 12,000 hours of
moving images. WPA is a subsidiary of
Maljack Productions, an MPI venture.

MPI Multimedia, Maljack’s newest
subsidiary, said MPT Multimedia pres-
ident Matthew White, will “develop and
distribute interactive programming on
CD-ROM and other channels of inter-
active distribution.”

* Discovery Channel Home Enter-
tainment Video Library is releasing its
first CD-ROM, called “In The Com-
pany Of Whales” (Billboard, July 24).
Suggested retail for the Microsoft
Windows-compatible title is $49.95.
Discovery said it hopes to have at least
six more CD-ROM titles before the end
of the year.

» Philips, a proponent of CD-1, is
readying 13 new full-screen, full-mo-
tion digital music titles for sell-
through, including Sting’s “Ten Sum-
moner’s Tales,” Tina Turner’s “Live In
Rio 1988,” Bryan Adams’ “Waking Up
The Neighbors,” Erie Clapton’s “The
Cream Of Clapton,” and Paul McCart-
ney’s “Put It There.” Each disc fea-
tures direct track access, allowing us-
ers to choose favorite cuts or program
different combinations.

PolyGram Video’s first rental title,
“Posse,” will be issued on CD-I before
the end of the year, and Philips also is
readying its first interactive movie,
“Voyeur,” a political thriller starring
Robert Culp and Grace Zabriskie. It'’s
a joint production of Philips P.O.V,, a
division of Philips Interactive Media Of
America, and Propaganda Films.

¢ Paramount, the first major studio
to join the CD-I format camp, said that
this fall it will release “Indecent Pro-
posal,” “Sliver,” “The Firm,” “The
Godfather,” “Top Gun,” “Fatal Attrac-
tion,” and “Star Trek.” Some are
scheduled to arrive day and date with
VHS cassettes.

“Interactivity” activity wasn’t con-
fined to the big players.

Dallas-based SuperComm, the reve-
nue-sharing company aimed primarily
at supermarkets, said it is hooking up
with Compton’s New Media to stage a
CD-ROM pay-per-rental test at some
700 stores.

% THE HEW DOICE OF FITHESS

Arrives September 22,1993

Introducing

“LEAN, STRONG, AND HEALTHY WITH SUSAN POWTER™

It’s like no other exercise video on the market!

Susan’s combination of motiva-
tion and life-style training appeals
to a broader range of customers.

* Viewers custom design the program
that will work for them.

* The 60 minute cardiovascular workout
is perfect for all fitness levels.

Watch for Susan’s Tour de Force at
retail, radio and print:

3

Sept ‘93 - Stop the Insanity! Infomercial
Sept ‘93 - People Magazine

Oct ‘93 - National Book & Video Tour

\ 15 Cities

Oct ‘93 - T.V. Guide

Nov ‘93 - National Book & Video Tour

15 Cities

Nov ‘93 - Family Circle
Nov ‘93 - First For Women
Nov ‘93 - Women'’s Day
Jan ‘94 — National Video Media Tour
Early ‘94 — The nationally syndicated
Susan Powter Show

FITHESS IS FOR EDERYONE

POP Display
48 Count Dimensions: 61 3/4” x 14” x 12” Catalog # 50523-3
24 Count Dimensions: 56 3/4" x 14” x 12" Catalog # 50522-3

Lean, Strong and Healthy with Susan Powter
Catalog Number - 50466-3

Street Date - 9/22 Pre-Order Date - 9/8
Price: $19.95 Running Time: 60 Minutes

Distributed by A* Vision 75 Rockefeller Plaza,-New York NY 10019 '_‘ @" E:-] [.] \‘
A Time/Warner Company All Rights Reserved © 1993 e N T AN N MEN T
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“El Mariachi” (1993), R, Colum-
bia TriStar Home Video, prebooks

A biweekly guide to lesser-known
rental-priced video titles.

Aug. 17.
In a small Mexican town that seems

unacquainted with law enforcement, a
bloody mob war erupts between a ruth-
less crime kingpin (Peter Marquardt)
and a vengeance-seeking killer (Reinol
Martinez), who carries his cache of
weapons in a guitar-case. Instead of
finding the killer with the guitar case,
the kingpin’s hit squad pursues a gui-
tar-toting mariachi (Carlos Gallardo),
who wants only to eke out his living as
a traditional troubadour. Faced with
one Uzi-equipped henchman after the
next, the peaceful mariachi is forced to
kill. This crackling, violent, often zany
and distinctively Mexican action movie

Billooards
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only cost some $7,000 to make, turning
24-year-old director Robert Rodriguez

into a one-take, low-budget legend. Re-

Aug. 26.

leased in both dubbed and subtitled
versions, “El Mariachi” is too cheap a
date for action fans to turn down.

“Fire In The Sky” (1993), PG-13,
Paramount Home Video, prebooks

When the co-workers of Travis Wal-
ton (D.B. Sweeney) returned shell-
shocked from an isolated Arizona for-
est—without Travis Walton—state
police investigator Frank Watters
(James Garner) figured it must have
been murder. But the co-workers’ bi-
zarre account of Walton’s abduction by
aliens was ultimately corroborated by
Walton himself, who returned a rav-
aged man five days later. Placing more

(Continued on page 62)
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@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications.

Video Previews

EDITED BY CATHERINE APPLEFELD

MUSIC

Paul McCartney, “Movin’
On,” MPI Home Video (708-
687-7881), 60 minutes, $19.98.
McCartney’s current album
“Off The Ground” and New
World Tour provide the
fodder for this primarily
behind-the-scenes glimpse at
the artist and his band.
“Movin’ On” director Aubrey
Powell tagged along during
the preparations for both and
offers viewers a front-row
seat during rehearsals for
songs and videos, live concert
segments, and interviews.
McCartney comes off as
typieally good-natured and
relaxed throughout, even
while he is being suspended
from the ceiling by wires
during the video shoot for the
uplifting single “Off The
Ground.” Ample space also is
given to reminiscences about
the Beatles, as McCartney
takes composer Angelo
Badalamenti on a tour of the
famous Abbey Road Studio
No. 2, where much of the
group’s early material was
recorded, and Linda
McCartney discusses her
favorite photos of the Fab
Four as well as some of her
other camera work.

CHILDREN"'S

“The All New Trollies
Musical Adventure,” PPI
Entertainment (201-344-
4214), 45 minutes, $12.98.
PPI is on a troll roll. A follow-
up to the international success
“Trollies Radio Show Sing-A-
Long,” this brightly hued new
musical adventure finds the
always chipper little folks
facing a not-so-happy
situation when the
neighboring Trouble Trollies
try to spoil their fun. When
they steal the sun from the
sky above Trollieland, the
WTROL posse and their
friends must learn to
overcome their fears of the
dark and make light of the
situation. Of course, they
know there’s no better way to
start feeling better than to
band together and sing, which
is exactly what they do.

“Greg & Steve Musical
Adventures,” Youngheart
Video (800-144-4287), 35
minutes, $14.98.

Children’s entertainers Greg
Scelsa and Steve Millang have
solidified a considerable youth
following during their 18-plus
years of turning out fun,
motivational albums, concerts,
and videos. Latest vid release
is a pastiche of songs, skits,
and real-life adventures
featuring the dynamic duo and
a host of youngsters in
supporting roles. Among the

most engaging numbers are
“The Three Little Pigs Blues,”
featuring animation and
scenes in a kids blues bar; “We
Got The Whole World,” which
contains encouragements and
messages about taking care of
the environment; and a
rousing “Down By The Bay.”
Targeted toward the 3-9-year-
old crowd, these “Adventures”
offer a good time without
leaving home.

“Tony Little’s Target
Training: Total Body
Shapeup & Maintenance,”
PPI Entertainment (201-
344-4214), 60 minutes,
$12.98.

Pumped up in spirit as well as
body, Home Shopping
Network superjock Little
either will inspire or offend
viewers within the first few
minutes of this video. Those
who elect to continue with the
program (maybe those
comments about the bodies of
the female demonstrators
really are germane to the
proceedings) will find a
stimulating workout focused
on strength-building through
weights and toning. Little, a
certified personal trainer who
clearly believes in the power
of one-on-one attention,
speaks directly into the
camera as he extols the
virtues of a fit bod and
healthy lifestyle. Other
motivational tactics include
showing before-and-after
photos of several success
stories, but the most
convincing tool is his solid
routine. PPI also is releasing
Little’s “Abdominal Muscle
Toning & Reduction System”
and “Hips, Buttocks & Thighs
Muscle Toning & Reduction
System.”

DOCUMENTARY

“The Malibu Sampler,”
Malibu Video/BMG Video,
32 minutes, $12.98.

Targeted toward educators as
well as a broad base of
consumers, BMG's “Malibu
Sampler” comprises eight
segments borrowed from the
seven full-length titles in the
successful Malibu Video line
of exotic and outerspace fare.
One of the main attributes of
the Malibu titles is their
ability to parlay what can
appear to be daunting subject
matter, including the
repairing of damaged space
satellites and voyages around
the moons of various planets,

into informative
entertainment most everyone
can understand. All clips are
set to an unobtrusive musical
soundtrack, with “In The
Beginning,” from Malibu’s
“Space Music”; “The Saturn
Encounters,” an excerpt from
“The Voyager Odyssey”; and
“A World Of Color,” from
“Ther Wonderful Planet”
among the highlights. This
sampler will satisfy
enthusiasts with a taste for
space as well as for the
American navigational
program.

‘“Beatrix Potter: Artist,
Storyteller And
Countrywoman,” Children’s
Circle Home Video (800-
KIDS-VID), 52 minutes, $39.
The life and art of the creator
of such timeless children’s
classics as “The Tale Of Peter
Rabbit,” “Squirrel Nutkin,”
“Tom Kitten,” and numerous
other “little bocks” are
celebrated in vivid detail in
this beautifully told
documentary narrated by
Lynn Redgrave. Potter’s
story is highlighted by an
array of her sketches and
paintings dating from early
childhood on, family photos,
and various letters of
correspondence. Through
them, the tale of this quirky,
solitary woman, who counted
among her dearest friends a
pet bunny rabbit and mouse
and who was never to have
any children of her own,
unfolds to reveal a gifted
humanitarian who above all
else valued the beauty of
nature. Potter had a gift for
appealing to the child in
everyone; likewise, this video
will appeal to a broad
audience.
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“How To ... Washington,
D.C.,” TraVid Corp. (202-
363-8300), 35 minutes,
$19.95.

The 1993-94 edition of
TraVid’s video guide to the
nation’s capital is a
straightforward sweep of the
attractions and
accommodations waiting to be
discovered. Information runs
the gamut from tips on public
transportation and parking to
an overview of museums and
theaters, from a restaurant
and nightlife guide to ways to
negotiate the city’s many
circular roadways. For those
who want to single out just
one of Washington’s
attractions, a booklet of the
subjects covered is included

NW, Washington, D.C. 20008.

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave.,

with the video and features
numbers that correspond to
the items onscreen. “How To
... Washington, D.C.”
generally offers helpful
insights; however, due to its
short length, it offers only
brief coverage of the subjects,
which could render the city a
bit overwhelming to those
planning a first-time visit.

EDUCATIONAL

“Ask Any Dummy, Seat
Belts Make Sense,” Wood
Knapp Video (213-549-3500),
20 minutes, $7.98.

Crash dummies Vince and
Larry (no relation to the
Canadian rock act with
similar name) expand on the
theme so convincingly put
across in their national
advertising campaign. After
the duo promises their boss
they can devise a safety
measure for the people who
still don’t wear their seat
belts, they come up empty-
handed and once again drive
home the importance of
buckling up. Although the
program, produced in
conjunction with the U.S.
Dept. of Transportation, is
entertaining and has an
invaluable message, it is
questionable whether this
longer treatment is any more
effective than the 30-second
ad spots, which get right to
the point. Still, with Vince and
Larry dolls and merchandise
a hot item among the younger
set, this additional exposure
should be welcome.

INSTRUCTIONAL

“Cold Readings Made
Easy,” Noelle C. Nelson
(310-447-0152), about 45
minutes each, $29.95 each.
This three-video crash course
in how to read for a part in
front of a casting director is
about as bland as it gets.
Viewers basically find
themselves in the situation of
auditing classes taught by
veteran acting coach Noelle
Nelson, who may be animated
in person but comes off as stiff
and uninteresting on film, as
do her students. It also
doesn't help matters that
much of the material they are
working with adds up to a
poorly written soap opera at
best. Which is a shame,
because Nelson does have
some noteworthy techniques
to impart, including how to
break down a scene and
define the role of a particular
character, how to read lines
without staring at the page,
and how to add one’s own
expressions to the scene.
Unfortunately, this series will
bore rather than inspire.
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Home Video

3 Billhoard Honors Gary Ross

LAS YVEGAS—Sunccast Motion Picture Co. president Gary Ross was
named Billboard’s Yideo Man of the Year at a ceremony held July 12 dur-
ing the Video Software Dealers Assn. convention at the Las Vegas Hilton.
Among the atiendees at the ceremony, co-sponsored by Fuji Tape, were
past winners John Taylor, Peter Balner, and Cy Leslie.

Consuitant Saul Meinick, left, converses with Calumbia
TriStar Home Video president Pat Campbell, center, and
Columbia TriStar executive VP Paul Culberg.

Charles Ruttenberg, counsel for VSDA, left, chats with Cy
Leslie, chairman of The Leslie Group.

Billboard associate publisher Gene Smith, left, and home video editor Seth
Goldstein, right, present the 1993 Billbozard Video Man of the Year award to
Gary Ross, president of Suncoast Motion Picture Co.

!

Billboard’s 1992 Video Man of the Year, Ingram president/
CEO John Taylor, prepares tp pass the torch.

Billboard associate publisher Gene Smith, center, chats
with BMG Video director of marketing Jane Palmese, left,
and Playboy Home Video senior VP Jeff Jenest.

Attendees mingle after the ceremony. Shown, from lefi, are Dana Kraay, video

Discussing the tape market, from left, are Randy Licio, buyer, The Musicland Group; Craig Thomas, visual presentation manager,
national duplication sales manager of Fuji Tape; Gene Suncoast Motion Picture Co.; Penny Dupont, guest; Frank Vinopal, senior VP
Kern, advertising manager of Fuji Tape; and Charles Van Suncoast Motion Picture Co.; Joyce Fleck, managing director, Mediaplay; and
Horn, VP of ITA. Scott Burtness, nationall video buyer, The Musicland Group.

Jodie LeVitus, Billboard Western advertising manager for video, socializes with

Allan Caplan, consultant for Skybox International, left, FoxVideo execuiives. Shown, from left, are FoxVideo senior VP of operations

chats with Larry Gaines, senior VP of new business and administration David Goldstein; LeVitus; VP of marketing Michael Dunn; and Palmer Home Video chairman Peter Balner, left, meets
development for The Musicland Group. senior VP of marketing Bruce Pfander. with FoxVideo president Bob Delellis.
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Home Video

STORE MONITOR

(Continued from page 58)

savage competition for almost three
years while Music Plus promoted
“thousands of videos at 49 cents” and
charged just 99 cents for new releases
much of the week, the source recalls.
In the months since the chain was sold
to Blockbuster, some Music Plus
stores have closed rental counters and
all now charge the corporate rate of $3
for three evenings.

NAME THAT WHOLESALER:
Two revenue-sharing pay-per-rental
distributors are attempting to distin-
guish themselves from category
leader Rentrak. At VSDA, Jack Sil-
verman, head of SuperComm Inc.,
created some drama during a press
conference.

Sharing the podium with Des
Walsh, SuperComm VP, the home
video veteran joked about naming the
six distributors selling the service,
“not always happily,” he added. They
were not named. But SuperComm is
identifying certain retail customers.

Meanwhile, Fergus O’Scannlain,

Billboard.

president of Unitrax Corp., another
pay-per-rental distributor, said he is
working with a “large home video
wholesaler.” O’Scannlain did not dis-
close the affiliation.

Supercomm and Unitrax seek to dis-
tinguish themselves from Rentrak by
not requiring such stringent controls,
say sources. Rentrak oversees all prod-
uct renting in a store, but Supercomm
and Unitrax claim they only track the
revenue-sharing items being distributed.

PPT continues, far less an emotional
issue, reports Ron Berger, acknowl-
edged pioneer of the concept and head
of Rentrak. At his second annual party
at the Mirage during the VSDA show,
Berger beamed at all the big name re-
tailers in the room. Even as recently as
a year ago, Rentrak contractees were
extremely wary about being identified.
Nowadays, the notion of licensing mov-
ies for under $10 is finding increasing
acceptance.

As they did last year during the
show, Vegas cabs sported Rentrak’s
PPT logo on rooftop billboards.

MARQUEE VALUES

(Continued from page 60)

emphasis on the ordeal of disbelief and
sensationalism that plagued the men
involved, the story moves along briskly
with an excellent ensemble cast led by
Robert Patrick as Walton’s best friend.
Near the end of the film, Walton’s fe-
vered flashbacks reveal his traumatic
abduction, with alien-craft interiors
that are a harrowing blend of futurism
and primitivism. “Fire” should ener-
gize the sci-fi and ever-growing eyes-
to-the-skies UFO crowd.

“CB4” (1993), R, MCA/Universal
Home Video, prebooks Aug. 18.

A mockumentary about an untalen-
ted rap group’s rise to stardom, “CB4”
tells of three average middle-class
teenagers (Chris Rock, Allen Payne,
and Deezer D.) who recast themselves
as the ghetto-dwelling, violence-pro-
moting, profanity-spewing, misogynis-
tic CB4. The trio based its act on a vi-
cious local thug named Gusto, who
busts out of prison when he sees the in-
creasingly popular rappers have pur-
loined his criminal persona. Despite

FOR WEEK ENDING AUGUST 7, 1993

the vague sense of déja vu that sug-
gests a movie called “This Is Spinal
Rap,” “CB4” retains a slender plot to
support a freewheeling spoof of gang-
sta rap, sexist rap, censorious public
citizens, Afrocentrism, music videos,
the music business, and a few other
things before trying to make serious
points about African-American self-im-
age. Expect heavy rotation amongst
those MTV generation-types.

“Alive” (1992), R, Touchstone Pic-
tures Home Video, prebooks Aug. 16.

Twenty years ago, a Uruguayan
rugby team’s chartered jet crashed
atop a frozen Andean volcano, leaving
the survivors with little food, clothing,
or shelter. The starving, freezing band
soon saw no other option but to eat
flesh from the bodies of their dead
compatriots. (It would be 10 weeks be-
fore they found help, with only 16 of 45
surviving the ordeal.) The opening air-
crash scene is a real gut-wrencher, but
the individual characters seem indis-
tinct with such a large cast—and it gets
even harder to keep them all straight
as their beards get longer and longer.
Eeew-factor gross-outs are played
down and moral dilemmas are played

naturally—or even supernaturally—
disposed to sign up with the Devil. Best
for couples who've already seen “The
Hand That Rocks The Cradle,” and
have since forsworn babysitters.

“Day Of Atonement” (1992), R,
Vidmark Entertainment, pre-
books Aug. 17.

An aging Jewish mobster (Roger
Hanin) returns from prison in time to
attend the bar mitzvah of his grandson,
and holds high-minded hopes that his
son (Richard Berry) hasn't steered the
family’s illicit businesses toward drugs.
So much of this overlong mob saga
seems shamelessly lifted from “The
Godfather” that viewers will be making
“he sleeps with the gefilte fishes” jokes
all the way through. Christopher
Walken repeats his standard role as a
cruel crime boss, with Jill Clayburgh
and Jennifer Beals playing negligible
parts in a needlessly convoluted story.
Aside from those crime-movie addicts
who may find some entertainment in
the film’s intermittent violence, most
viewers will find “Day Of Atonement”
an offer they could probably refuse.

“Die Watching” (1993), R, Triboro

- = up, but most viewers still will find the Entertainment, prebooks Aug. 16.
film’s subject matter less than appetiz- Christopher Atkins proves that
. J pp . . p . -
’ ing. All reverence and solemnity aside, etting stuck on a desert island with
. g - . y g g .
o its still-sizable eeew-factor may prove  Brooke Shields is bound to have
the strongest motivation for renters. some lasting psychological effects,
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16| 18 | 89 } £, video (CBS/Fox) 3191 : WEBB The Maier Group TMG142 ' i
6 Coneheads 7,100,501 1978 — 7,100,501
THE INDIANAPOLIS 500: RACE TO GLORY TONY LITTLE: TOTAL BODY SHAPE UP ' ' ' ' '
17110} 5 | pojyGram Video 4400866413 1485 | 17 NEWD oo Video 94 1999 (Paramount) 3,590
HEELS DENISE AUSTIN'S SUPER STOMACHS 7 Sleepless in Seattle 5,754,245 1615 4 81,724,953
18 20| 7 mﬁ\%gg %FBE@FdIQRsm L 18 [RE-ENTRY| b, ade Video 27 LS (TriStar) 3,563
WIMBLEDON 1992, NOT JUST RACKETS AND 19.95 19 [RE-ENTRY BUNS OF STEEL 2: STEP WORKOUT 9.99 8 Hocus Pocus 5,629,888 1,472 1 18,730,267
19|17 | 5 | BALLS A*Vision Entertainment 50384-3 : The Maier Group TMG116 : (Buena Vista) 3,757
20|19 |74 MAGIC JOHNSON: PUT MAGIC IN YOUR GAME | 4 4, 20| 11|57 KATHY SMITH'S STEP WORKOUT 19.98 9 Another Stakeout 5,418,316 1,185 — 5,418,316
0 FoxVideo (CBS/Fox) ' FoxVideo (Media) M032901 (Buena Vista) 4,572
@ (TA gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs. 25,000 units and $1 million at 10 Rookie of the Year 4,524,438 1,544 2 33,510,696
suggested retail for nontheatrical titles. < ITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released (20th Century Fox) 2,930
rograms. or 50,000 units or $2 million at suggested retail for nontheatrical titles. ® 1993 Billboard/BPI Communications.
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Pasero Is At Home With ProTools
Digital System Debuts On

B BY MARILYN A. GILLEN

NEW YORK—Stevan Pasero made a
name for himself in music circles by vir-
tue of some firsts, so it is not surprising
he is now doing the same as a producer
by being the first to release an album
recorded in several home studios via Di-
gidesign’s ProTools system.

“This system could potentially revo-
lutionize the process of recording,” Pa-
sero says of the computer-based digital
recording system. “You can now get
high-end studio sound in your home
with a Mac and some mikes.”

On the subject of revolutionary, the
guitarist came to prominence when he
set about the painstaking process of
transeribing major symphonic works
the likes of Beethoven’s Fifth or “The
Nuteracker Suite” for the guitar reper-
toire, an unprecedented move that ruf-
fled a flock of feathers. “It turned some
heads,” Pasero admits, “and some of the
conservatives felt the guitar was not
meant for symphony, that it was not de-
signed for it—it doesn’t have the volume
or the sustain, it’s not an orchestra in-
strument, etc. But once they heard the
result, they often were won over.”

The results filled five albums from
Pasero on the independent Sugo Rec-
ords label, of which he is president. Two
of the albums were cited by the Na-
tional Assn. of Independent Record Dis-
tributors and Manufacturers as among
the year’s best classical releases for
1989 and 1990.

With “Seasons” comes a change. The
new Sugo album features all original
works spun out in an ethereal web
around an environmental theme and
performed in a band setting. “I was
ready for a change,” Pasero says. “I
wanted to try something new again.”

The recording process for “Seasons”
was by turns new and old hat for Pa-
sero. Although he had produced all his
previous albums, this was the first time
he had recorded a project with Pro-
Tools, which was brand-new at the time.
“We were the guinea pig for that proj-
ect,” Pasero says. And that meant the
occasional muddle.

“We had to debug about a hundred
little bugs because we were in the Beta
testing process,” Pasero says. “It wasn’t
even released to the public yet. And
basically this 100-hour project turned
into a 300-hour project because we were
debugging it so much.

“That’s not to take anything away
from it,” he adds. “The reason why I
painstakingly went through those 300
hours was because it was the future. It
is the future.”

The album was recorded in three dif-
ferent home studios all set up with the
16-bit ProTools systems, and supple-
mented with some recording studio ses-
sions, Pasero says.

“When I did the guitar tracks, I went
over to the co-producer’s studio—I just
felt more comfortable at his place,” he
says. “But when we did a lot of the mix-
ing it was done from my studio here and
from another studio, the Music Annex.
The keyboards and a lot of the other
tracking was done from Christopher
Bock’s home studio [the percussionist
on the album]. We just hopped around;

since we all have the same system, we
just bring our hard drive over to the
other person’s house and away we go.”

A vocal advocate of home-recording
setups, Pasero sees limited need for tra-
ditional studios. “If I were recording pi-
ano I would want to go into the studio
because I want to have a little more
room, a little extra space for the piano
to breathe, and basically that’s it,” he
says. “The only reason to go into a stu-
dio is for the room. It’s not for the gear
anymore, because with your home stu-
dio, you maybe used to think of some-
thing that is secondary, but that’s not
true anymore. If you have the right
amount of gear and technology, basi-
cally for 20 grand you can develop just
from one of your bedrooms one of the
most high-powered recording studios in
the country.”

IT'S NOT ‘TO0 CLEAN’

The pure digital sound provided by a
system that records straight to disc is
ideal, Pasero adds, dismissing any no-
tion of a “too clean” result. “Espe-
cially for acoustic guitar, part of the mu-
sic is the silence in between the notes,”
he says, “and so you want to have some-
thing that’s really, really clean. But the
argument that the analog world has a
little bit of a warmer sound, that digital
has a bit of a crystalline type of harder
sound, is debatable. It’s the nostalgic
argument of the purist and the conser-
vatives, like the people who still believe
in record players. By the time you EQ,
master it, maybe throw on some nice re-
verb, EQ the reverb, and get it all out
the door, you can make digital sound
just as warm.”

‘Seasons’ Set

A producer-slash-guitarist, Pasero
could be expected to be touchy about
the best way to record his instrument,
and is. Or, at least, particular. His tech-
nique? “Usually when people mike the
guitar, they put the mike 2 feet way so
it has time to breathe and get to the
mike, but what happens is you lose
some of the crispness and the intrica-
cies, the innuendo of the sound,” he
says. “So I put the microphones right on
top of me. And not too many people do
this, but one microphone is right down
by the bridge of the guitar, the back of
the bridge, and it’s about 2 inches up
from the body of the guitar. And the
other mike is about 2 inches up from the
12th fret, so none of them are even near
the sound hole. But these are micro-
phones that have like a foot circumfer-
ence of how the sound hits it, they are
kind of omnidirectional, and so when the
sound comes out of the sound hole or off
the top of the board it kind of goes be-
tween these two microphones and the
mikes are right on top of me.”

Currently at work on a new album,
which he says is like “Seasons” but
more “percussive and spicy,” Pasero is
once again using ProTools, but with a
happy difference.

“The ProTools 2.0 software upgrade,
which is just out, met all the things I
had hoped for with ProTools 1,” Pasero
says. “It’s 20-bit, and the simplicity and
the user-friendly situation of it is much
improved. On the screen you can now
access all your equalization, all your au-
tomation, all of your tracking; it’s just
the easiest thing to use in the world. I
just want them to go multitrack 20-bit

AUDIO TRACK

now, that’s my next wish.”

NEW YORK

LEGENDARY PRODUCER Andrew Loog Oldham has been in The Magic
Shop with former Rolling Stones guitarist Mick Taylor cutting tracks for an
upcoming project for the Sony Argentina label. Steve Rosenthal engineered
behind the classic Neve wraparound console.

Grammy-winning producer Arif Mardin is recording two original songs at
Clinton Recording. Engineer Michael O’Reilly manned the Neve 8078 con-

sole and recorded to 32-track digital.

Virgin recording artist Shyheim aka the Rugged Child recently tracked and
mixed his upcoming album at Battery Studios. Producer RNS and engineer
Tim Latham worked behind the SSL 4064 G/E Series console.

At Axis Studios, Arista U.K. recording artist Tityo has been recording an
upcoming project with producer Magnus Frykberg. Engineer Tony Maser-

atti worked behind the 64-input SSL.

At Brooklyn’s Coyote Studios, producer Andy Shernoff has been cutting
tracks with Scat recording act Prison Shake from Cleveland. Engineer Mi-
chael Caiati worked on the MCI 528 console.

LOS ANGELES

RCA RECORDING artist K.T. Oslin was recently in Westlake Recording
Studios mixing tracks with producer Glen Ballard. Engineer Francis Buck-
ley and second engineer Steve Harrison recorded Oslin through the Neve V-
80 with Flying Fader automation onto the Mitsubishi X-850 digital 32-track

machine.

Warner Bros. recording act Earth, Wind & Fire has been in Larrabee
Sound Studios being produced by band leader Maurice White. Engineer
Keith Cohen worked behind the SSL G Series console.

Producer Prince Be of P.M. Dawn has been working in Ground Control
Studios with EastWest recording act Crush. Behind the SSL 4000 E w/G com-
puter were engineer Mike Fossenkemper and assistant engineer Gabriel

(Continued on next page)

Engineer Jeff Powell, vocalist Bobby Gillespie, and producer Tom Dowd at
work on Primal Scream’s new album in Ardent Studios, Memphis. The as-yet-
untitled set is expected early next year.

In The Studio With Tom Dowd
And U.K.’s Primal Scream

B BY RICK CLARK

MEMPHIS—England’s Primal
Seream may have gotten its commer-
cial break in the heavily sampled and
treated dance sounds of the rave/acid
house movement during the late '80s,
but its latest studio undertaking shows
the band pursuing the more organic
blues- and gospel-influenced rock atti-
tude of the American South, a direction
hinted at on its last Sire album, “Screa-
madelica.” To help achieve this transi-
tion, the band chose the legendary Tom
Dowd, whose production credits in-
clude Aretha Franklin, Rod Stewart,
Lynyrd Skynyrd, and the Allman
Brothers.

“We just kept seeing Tom Dowd’s
name on the back of half of our favorite
records,” says Primal Scream lead gui-
tarist Andrew Innes. “Because of that,
it was practically an unconscious deci-
sion to choose him to produce the proj-
ect.”

‘When Dowd was first approached to
work with the band, he asked for a
copy of “Screamadelica” to familiarize
himself with the group.

“When 1 heard ‘Screamadelica,” 1
called them and T said, ‘I'm flattered
that you want to work with me, but this
last album is not within my strength.
It’s not fair to the group,”” says Dowd.
“They said, ‘Oh no! We don’t want to
make an album like that. We want to
make an album that is more in the tra-
dition of Faces, old Rod Stewart, and
that kind of thing.’ I thought, ‘OK. Now
we're talking!” ”

The band indicated a desire to aug-
ment its sound with a more traditional
rhythm section to underscore that di-
rection. Dowd hooked them up with
Muscle Shoals Rhythm Section drum-
mer and bassist Roger Hawkins and
David Hood, who flew to England to
see if the musical chemistry was there.

“At first I thought the age difference
between us and the band would be too
much, but that wasn’t the case at all,”
says Hawkins. “When we got together,

we had a great time. It was just musi-
cians playing music together. They
were interested in learning from us,
and we were interested in where they
were coming from, so we both learned
something.”

After a few days, Dowd went to
England for preproduction.

“We spent about seven or eight days
finalizing concepts on tunes, tempos,
keys, and, ultimately, the arrange-
ments,” says Dowd. “Except for one or
two changes, we are generally close to
what we planned in England.”

Ardent Recording here, a place in
which both band and producer had pre-
viously worked, was selected as the re-
cording facility for the album.

“When it came down to accommoda-

tions, facilities, and general air that fit
what they were doing, Memphis was
the most natural place,” says Dowd.
“This studio, only because I know the
staff so well, has such an empathy for
this kind of thing. It’s second nature to
them. They put the band completely at
ease and the sophistication of the
equipment and cue system here is
great. Everyone is happy with every-
thirlg."
“It was easier for us to make a rec-
ord here, as opposed to London, be-
cause there are too many distractions
there,” adds lead singer Bobby Gille-
spie.

Along with the Muscle Shoals
Rhythm Section, Dowd called in
Wayne Jackson and Andrew Love of
the Memphis Horns. It was the first
time the Muscle Shoals players had
worked with the Horns at Ardent.

“Tom likes to marry an English vo-
calist with a Southern roots rhythm
section, and that’s us,” says Jackson.

The project, which was being cut an-
alog and dumped to digital, was engi-
neered by Jeff Powell, who has worked
with Dowd on several albums, and who
engineered Primal Scream’s 1992
Dixie/Narco EP.

“Among these songs I wouldn’t be

(Continued on next page)
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IN THE STUDIO WITH TOM DOWD

(Continued from preceding page)

surprised if we have two or three lead
singles,” enthuses Dowd. “There is also
a lovely ballad, with the working title ‘Je-
sus,’ that I think will be one of the calling
cards for the album. It’s unusual.”

So far, the project is running ahead of
schedule, but Dowd and the band will be
returning later in the year to do final pol-
ishing.

The label anticipates a release for the
as-yet-untitled set in January or Fe-
bruary of next year.

“We got five or six tracks done within
the first week,” says Dowd. “The head of
the record company from London flew in
to see what we were doing. About 20 min-
utes after him came the head of Sire. I
thought, ‘Uh oh. Something’s wrong.
They are all jumping on us.’ Actually,
one didn't know that the other was here.
When I ran the six tracks by them, they
said, ‘You've only been here since Satur-
day and you are already on to the sixth
track? I said, ‘That’s right.’ They said,
‘Whatever it is you are doing, keep it up.
Goodbye.””

Adds Dowd, “The record company
wants us to retreat for three or four
weeks, allowing everybody to ingest the
music and decide if we need one or two
more songs like this, or change anything.
We will then have 12 or 13 songs to pick
from for the album.”

Concerning Dowd’s production style,
Hawkins says, “Tom takes notes on
everything that we do. If something is
said the next day about how we did an
earlier track, Tom would pull out 