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MTV In 2nd Decade: A True Network

Programming lx Is ull-Servwe Menu

B BY DEBORAH RUSSELL

LOS ANGELES—More than a dec-
ade after MTV invaded the nation’s
pop consciousness with a 24-hour net-
work devoted to music video, it is
clear that music television isn’t just
for music anymore.

A scan of the programming grids
at MTV and its sister network VH1
reveals a full-service menu delivering
news, sports, exercise, fashion, come-

FRESTON KENNEDY

dy, drama, cartoons, live entertain-
ment, game shows, and awards

Country Cousins: Radio, Artist
Ties Bear Mutual Benefits

W BY PHYLLIS STARK

NEW YORK—The new crop of up-
and-coming country artists is con-
tinuing the format’s long-estab-
lished tradition of developing
close, personal relationships with

TiLIS

TIPPIN

radio. Programmers, label reps,
and the artists themselves agree
that those relationships benefit
not only the stations, but the ca-
reers of the artists as well.

Smashing

R Pumpkins

2 Lend Hand To
Arista/RHO

AIDS Project

| PAGE 12

When WIVK-FM Knoxville,
Tenn., decided that RCA artist Aar-
on Tippin’s music didn’t fit the
sound of the station, OM Mickey
Dearstone arranged to meet with
Tippin over a golf game to explain

(Continued on page 80)

broadcasts.

The writing was on the wall as far
back as 1981, say music industry
leaders, who contend the melding of
pop music and pop culture was bound
to force such an evolution.

“It was obvious from day one that
the [MTV] network would have to be
responsive to kids’ needs on a broad
cultural basis,” says Bruce Kirkland,
owner/president of Second Vision
Management, which represents De-
peche Mode and Peter Gabriel,
among others. “You could see the vi-
sion was there. The fact that it took
some 10 years to realize that vision
just shows you have to crawl before
you can walk.”

MTV contends music-based pro-
gramming still comprises 91% of its
schedule, while VH1 estimates music
fills 85% of its mix.

Both networks stress that much of
the nonvideo programming remains
firmly rooted in music just the same.

(Continued on page 96)

W BY DAVID STANSFIELD

MILAN—In winter 1990, a group
of radical students occupied a state-
run university in Rome to protest
threatened privatiza-
tion of the school.
Onda Rossa Posse, a ¢
militant left-wing
rap act, lent its sup-
port to the occupiers
by performing on the
front steps of that
seat of higher learn-
in

Today, the future of the publlc
universities remains uncertain, but

ltaly’s Centri Sociali Prove
A Breeding Ground For Rap

Onda Rossa Posse—since split into
two groups, Assalti Frontali and
AK4T—remains widely credited for
the first significant burst of Italian-
language rap on the domestic mar-
ket.

Italian rap, often
fused with the reg-
gae-inflected genre
of raggamuffin/
dancehall and deliv-
ered in local dialects,
was seized by work-
ing-class kids here as
a way to make mean-
ingful their frustrations with soci-

(Continued on page 86)

IN THE NEWS

Precise Country
Airplay Info Arrives
Via New BPI Weekly
Republic Sues Over
‘Wonderful Life' Rights
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Estefan’s New
Album Hits
Close To Home

B BY JOHN LANNERT

MIAMI—Eight years after she
began to popularize the Latin-
rooted “Miami sound,” Cuban-
American singer Gloria Estefan
has come full circle with her solo
Spanish-lan-
guage debut,
“Mi Tierra.”
The appro-
priately titled
album, which
means ‘‘my
homeland,” is a
12-song acous-
tic set that fo-
cuses on
rhythms, lyrics, melodies, and the
general sentimentality that pre-
(Continued on page 66)

ESTEFAN

BMG Talks Retail
With Time Wamer

EBY ED CHRISTMAN

NEW YORK—The Warner Music
Group and Bertelsmann Inc. are
involved in discussions that could
lead to a joint venture to create a
chain of innovative music/
entertainment superstores.

But sources at the two companies
dismiss that notion, saying that the
discussions more likely focus on a
showcase entertainment superstore
that would be done only in one loca-
tion, or at the most, in a couple of
premier locations around the world.
Moreover, sources say the talks were
a lot more active four weeks ago than
they are now.

Still, there is evidence that a major
chain could be in the offing. According

(Continued on page 95)

POPULAR » UPRISINGS

RuPaul Sashays To
No. 1 Heatseekers Slot
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FROM THE MOST ROMANTS
COMES THE MOST ROMAN

ORIGINAL MOTION PICTURE SOUNDTRACK

SLEEPLESS

IN SEATTLE

| Featuring the single and video “WHEN | FALL IN LOVE"|
performed by CELINE 010N & CLIVE GRIFFIN.

plus songs by:

* HARRY CONNICK, JR. LOUIS ARMSTRONG
= JOE COCKER JIMMY OURANTE CARLY SIMON
NAT “KING” COLE and more...

L g
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WHEN YOUR DEBUT ALBUM IS HERALDED AS “AN R&B CLAsSsSIC”
BY ROLLING STONE, YOUR FOLLOW-UP BETTER BE GOOD.

POISON WON NUMEROUS AWARDS AND WENT
TRIPLE PLATINUM WHILE GENERATING SUCH HITS
As “Do ME!”, “BBD (I THOUGHT IT WAS ME)?”
AND THE GOLD TITLE TRACK.

BACKED BY A DREAM TEAM OF PRODUCERS —

INCLUDING WOLF & EPIC, L.A. REID AND BABYFACE —

BBD RETURN TO THE STREETS TO SET MORE TRENDS
/AND MAKE A LOT MORE NOISE.

IF YOU THOUGHT POISON WAS THE ULTIMATE INTOXICATION,
WAIT TILL YOU TRY HOOTIE MACK.

BELL BlV DEVOE

HOOTIE MACK

MCA/C/D-10682

Co-PRODUCED BY RICKY BELL,
MICHAEL BIVINS AND RONNIE DEVOE

EXECUTIVE PRODUCER: HIRIAM HICKS

MANAGEMENT: HIRIAM MANAGEM=NT
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IFPI Renews Purpose With Five-Year Plan
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ZAP MAMA ¥ LUAKA BOP gasbord of copyright-protection issues, the ~ ducers. Copyright experts will meet at  tive economy,’ since it offers the possibility
CONTEMPORARY CHRISTIAN Interqational Fedgratiop .of the Phono- WIPQ headquarter.'s in Geneva at the end of ayoiding overlapping provisio_ns.” ]
* HOPE 44| graphic Industry is striving to become  of this month to discuss the upgrading of Ficsor added, “The close relationship be-
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LATIN 7 TROPICAL /7 SALSA afi, the European Community minister re-
* REY RUIZ = REY RUIZ * SONY TROPICAL M sponsible for single-market development. H H
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EMI Music president Jim Fifield, BMG In- Airplay Monitor publication has spawned total plays of its 30 top tracks for the cur-
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THE FIRST-EVER COLLECTION OF BEST BETTES, FEATURING
“THE ROSE,” “WIND BENEATH MY WINGS,” “FROM A DISTANCE,”
AND HER PREVIOUSLY-UNRELEASED PERFORMANCE OF

“DNE§ Y BABY (AND ONE MORE FOR THE ROAD)” FROM BETTE’S APPEARANCE
E FINAL GUEST ON THE TONIGHT SHOW WITH JOHNNY CARSON.

A

COMPILED & PRODUCEDBY: ARF MARDIN & BETTE MIDLER

NATCH FOR BETTE ON TOUR THIS SUMME
.

EAPL

i

G R E

DIVINE
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ON By’ CASSETTES
AND COMPACT DISCS
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Indies Have More Chance To Shine

@ BY ELLIOT GOLDMAN

The opportunities for independent labels
and independent distribution are greater
than they have been since the explosion of
rock music in the late '60s.

The reasons can be summed up in four
phrases: retail consolidation, information
and communication technology; market
segmentation; and cutting-edge creativity.

The consolidation of retail into mega-
stores during the last five years is a reality
in most important consumer goods. Music
has been no different. That development,
coupled with significant merger and ac-
quistion activity, has resulted in an over-
whelming percentage of the music busi-
ness being conducted by a small number of
large chains.

Strategically placed one-stops adequate-
ly cover what remains of the smaller but vi-
tal “mom-and-pop” market. These ele-
ments, plus central warehousing and so-
phisticated inventory control systems,
mean large national sales and distribution
staffs are no longer vital to reaching a na-
tional market.

The extraordinary technological strides
made during the last five years in informa-
tion gathering and communication enables
even the smallest company—label or dis-
tributor—to obtain, analyze, and utilize
sales and consumer data that are equal to
that obtainable by large branch distribu-
tors and labels.

The sophistication and availability of this
kind of information will only continue to
grow in the foreseeable future and will sig-
nificantly level a playing field that was decid-
edly tilted in favor of larger companies.

Consolidation at the retail level and the
use of modern technology at the consumer
level permit regional independent distribu-
tors to act on a national scale.

The growing development of market
segmentation by genre also is a significant
one for independent labels. A single domi-
nant form of commercial music lends itself
to dominance by larger and better-financed
companies, while segmentation means that
smaller companies can find a niche market
in which they can be profitable, and that is
what has happened during the last five

years with rap, urban, and alternative mu-
sic.

More importantly, it now appears those
niche markets are turning out to be, once
again, the cutting-edge of new music and
that brings us to our final and most impor-
tant element: cutting-edge creativity.

The Billboard chart share figures for the
last few years show an interesting, if not
surprising, trend. In 1990 there were no in-

‘The success of indie labels
reflects the growth of rap,
urban, and alternative music’

Elliot Goldman is president of The Elliot
Goidman Group Ltd., a New York-based
record industry consuiting firm.

dependent labels ranked among the top 20
labels with titles on The Billboard 200. By
’91, three indie labels had entered the top
20 list, and among them placed 19 separate
titles on The Billboard 200 and represented
5.1% of the label chart share. By 1992, the
number of indie labels occupying places in
the top 20 had increased from three to four
but, more importantly, they represented 34
titles (an 80% increase) and 5.9% (a 16% in-
crease) of the label chart share.

The trend is even more dramatic if we
look at Billboard’s Top R&B Albums chart.
Six independent labels were among the top
25 labels in 1990, with 24 titles representing
9.8% of the chart. In 1991, the number of
labels dropped to five but they represented
48 titles (a 100% increase) and 11.2% of the
chart. By 1992, the number of labels had in-
creased to seven, representing 70 titles (a
46% climb), and doubled the chart share to
22.2%.

Both sets of figures represent significant
and dramatic growth by the independent la-
bel portion of the record industry—a
growth that sophisticated observers recog-
nize represents the cutting edge of music
and that soon will be more completely re-
flected on The Billboard 200. In essence, the
growing success of independent labels re-
flects the dramatic and inexorable growth

of rap, urban, and alternative music.

The independent distribution chart share
information is less dramatic but clearly
parallels the label information. The waters
here become a little bit muddy because cer-
tain independent labels are or were distrib-
uted by branch rather than independent op-
erations. Nevertheless, indie distribution’s
share of The Billboard 200 went from 4.4%
in 1991 to 6.1% in 1992. The comparable fig-
ures on the R&B chart were 14.7% in 1991,
and 24% in 1992. This 24% figure means
that in 1992, independent distribution held
a larger share of the R&B chart than any
individual branch operation.

Early but meaningful data on market
share generated by SoundScan’s sales re-
search supports this trend. It shows inde-
pendent distribution achieving a 14.5%
market share in the first quarter of 1993
against 11.7% for the full year of 1992, both
figures well ahead of what pundits predict-
ed.

However, the clearest confirmation of
this statistical evidence comes from the
major labels themselves in their moves to
purchase, form, or develop organizations
of their own as vehicles to funnel their rap,
urban, and alternative music through inde-
pendent distribution. This is open recogni-
tion that not only have these segments of
the musical spectrum achieved meaningful
volume but, more importantly, that those
segments respond best to the street-level
form of marketing that is still the forte of
indie distribution and indie labels.

We are witnessing a convergence of the
abovementioned elements. Independent la-
bels are once again artistically and cre-
atively on the cutting edge of the new mu-
sic. This new music is not a fad but, in fact,
is the fastest-growing segment of the mu-
sic market. The marketplace for exposing
and breaking this new music is where inde-
pendent distributors and labels live and
why they currently are ahead of branch
distributors and labels for growth in this
market.

Adapted from a keynote speech given by
Goldman at last month's National
Assn. of Independent Record Distribu-
tors and Manufacturers.

TRY TEAR TAPES

The elimination of the longbox as com-
pact disc packaging has been an uphill
battle. Most of us are continually search-
ing for new and innovative ways to en-
hance the jewel case format.

One issue that has yet to be addressed
is how to increase the user-friendliness of
the new format. The reality that consum-
ers are facing is that the clear films used
to wrap the jewel cases differ from the
shrink wrap used on the longboxes.
These films are a heavier gauge and do
not stretch. As a result, the new packag-
ing is very difficult to open.

It is interesting to note that the solu-
tion to this problem already has been
found in other music markets where the
conversion has already taken place. The
majority of manfuacturers have chosen
to incorporate a tear tape or “Zip Strip”
onto their CD packaging. This technolo-

LETTERS

gy, initially developed for the tobacco in-
dustry as an easy-opening feature, has
enjoyed increased popularity over the
years. It delivers a great deal of product
enhancement for very little cost. On a
per-unit basis, the price is merely a frac-
tion of a penny. Tear tapes are available
in an assortment of colors and can be cus-
tom-printed to carry logos or promotional
messages. They are easily seen by con-
sumers without obscuring graphics or
text and serve as a tamper-evident seal.
Jeffrey Isenberg
VP, marketing
Edelstein Diversified
Montreal

INDUSTRY NEEDS MOM AND POP

Some in the industry expect retailers to
go along with the facade that there is no
such thing as a defective CD. This means
if “mom and pop” came across a truly de-

fective CD, the record industry will dissa-
vow any knowledge of its existence. This
alone is reason enough for most large
chains to consider getting into the used-
CD business.

The record industry must realize the
true lifeblood of our industry is the cus-
tomer. If independently owned music re-
tailers relied solely on profits from the
sale of new product to purchase new re-
leases and rebuy catalog product, there
would be a lot of jazz, classical, and other
alternative product passed over complete-
ly. You might even find more stores go-
ing out of business. If mom-and-pop
stores are not around, good luck getting
an unknown, unproven, breaking artist
into the chains.

Scott E. Palmguist
Howard E. Kagebine,Jr.
Disc-Junkies
Pasadena, Caliif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Laguna Seca Recreation Area, Monterey, California

Thanks to 20,000 fans for a great weekend of music and camping!

And very speciai thanks to our friends: i apnavecical orden

THE ALLMAN BROTHERS BAND, BIG HEAD TODD & THE MONSTERS
BLUES TRAVELER, GIN BLOSSOMS, THE JEFF HEALEY BAND, PHISH
THE SAMPLES, SHAWN COLVIN, 10,000 MANIACS and WAILING SOULS

Memorial Day Weekend - May 29 & 30, 1993 - Two day gross: $504,082.00

WHAT A DIFFERENCE A DAZE MAKES!
See you next year at the 2nd Annual LAGUNA SECA DAZE (May 28 & 29, 1994)!
&
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Bell Atlantic Unveils Video On Demand
Testing Begins In Virginia This Month

@ BY SETH GOLDSTEIN

NEW YORK—Bell Atlantic, eager
to add home entertainment to
phone service, gave the first public
demonstration of its video-on-de-
mand system June 14. This month,
Bell Atlantic employees living in
northern Virginia will take part in
phase one of the first trial of “in-
teractive multimedia television”
under ground rules issued last
year by the FCC.

If the carrier has its way, later
this decade IMTV will deliver a va-
riety of programming under the
Bell Atlantic banner to phone cus-
tomers in six mid-Atlantic states
and Washington, D.C. The compa-
ny has the full involvement of the
Hollywood studios, broadcasters,
cable networks, and independent
producers, according to Art Bush-
kin, president of Bell Atlantic’s In-
formation Services group.

“It’s a volunteer cooperative ef-
fort,” Bushkin told those gathered
for the demonstration. “Everyone
has expressed interest. Nobody
looks at this and says it’s not ac-
ceptable.”

Congress remains an exception,
however. Bell Atlantic is going to

Microsoft Joins
Cable Giants For
Interactive Venture
... Page 95

court to fight what Bushkin calls
the “silly, unconstitutional”’ as-
pects of the 1992 cable act, which
prevents telcos from determining
the content of home entertainment
services, including video on de-
mand. Until Bell Atlantic can ac-
tively participate, it will “make
money in transport fees’” from
programmers adopting its VOD
system.

The company has no problems
with VOD technology. Bushkin
demonstrated the dial-up capabili-
ties and the color reproduction of
IMTYV by showing snippets of two
movies and a music video, empha-
sizing that viewers can watch a
program at the same time they’re
making or receiving calls over the
same phone line. “You do not need
two lines,” he said. Bell Atlantic
has paid particular attention to
sound quality, which Bushkin said
‘“all market surveys show’ is more

important to consumers than the
picture. Interactivity, allowing
customers to “point and click” cur-
sors at an on-screen menu of pro-
grams, will be the second phase of
the 1994 trial.

Bushkin used the demonstration
to fight back against skeptics who
claim telcos can enter VOD only af-
ter they have replaced copper wire
with optical fiber and that “only
cable companies can do this.” Bell
Atlantic, he responded, is testing
all the aspects of video switching
and channel compression that now
occupy the cable operators, even
while it has laid 1.2 million miles of
fiber. “Roughly 80%"’ of its copper
lines are gone, he adds.

The cost is being borne by the
company, not its phone customers
via cross-subsidized rates. “Share-
holders are paying for this,” Bush-
kin said. IMTV “sinks or swims on
its own merits.”

The King’s New Home. RCA Records Label president Joe Galante, left, and
BMG chairman/CEO Michael Dornemann admire the 9-foot-tall sculpture tribute
to Elvis Presley at BMG/RCA’s new worldwide headquarters on Broadway in
New York. The sculpture is a replica of the one presented to the Elvis Presley
Estate last August, which commemorated the 110 gold and platinum records
Presley earned over the course of his career.

PGD Offers Accounts Rehate Incentives On CD, DCC

EWBY ED CHRISTMAN

NEW YORK—In a move to rede-
fine some terms of major distribu-
tion, PolyGram Group Distribution
has issued a letter to its accounts
announcing a series of changes, in-
cluding a unique incentive-based
rebate awarded according to ac-
counts’ net increases.

Among the changes outlined in

the letter, dated June 15: a six-cent
reduction for all CD and DCC price
series; a rebate based on the per-
centage of net increase in an ac-
count’s business with PGD from
the previous year; and a series of
changes aimed at encouraging ac-
counts to order more frequently
without incurring certain buying
penalties such as loose-pick
charges.

“These changes came about be-
cause we have challenged our-
selves to look at all aspects of do-
ing business with the customer,”
says Jim Caparro, president of
PGD. “We questioned industry
practices that have been in effect
for a long time and re-evaluzted
every one of our sales policies and
procedures. We want the changes
to encourage our customers to

look differently at the industry’s
business practices, as well.”
Accounts contacted by Bill-
board reserved comment on the
changes, noting they were aware
of the overall thrust of the moves
but not the specifics. Many of
them had not yet received PGD’s
letter.
Some accounts familiar with
(Continued on page 86)
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Republic Claims ‘Wonderful Life’ Rights

B BY SETH GOLDSTEIN

NEW YORK—Republic Pictures
may be The Grinch That Stole Christ-
mas from the home video trade. Ear-
lier this month, an attorney repre-
senting the independent producer
and music publishers Warner/Chap-
pell Music, Irving Berlin Music, Ed-
ward B. Marks Music, and Shapiro
Bernstein sent 500 letters to suppli-
ers, duplicators, distributors, mail-or-
der houses, and retailers announcing
that Republic had the sole license to
the music heard on the soundtrack of
“It’s A Wonderful Life.”

Because of the underlying rights,
said lawyer James Tierney, Republic
has the only legitimate version of a
movie that entered the public domain
in 1974 and has sold uncounted mil-
lions of copies since VCRs took hold.
Tierney demanded a halt to “all unau-
thorized copying, manufacturing,
and sales” of every other edition—in-
cluding the one introduced last year
by Blockbuster Entertainment as the
lead title in its PD series. Blockbuster
is a 35% owner of Republic. Failurz to
comply will trigger a copyright-in-
fringement lawsuit, he warns, that
could seek damages based on sales
made years ago.

If Republic and the publishers,
who retain ownership of the composi-
tions on the soundtrack, are success-
ful, “Wonderful Life” largely will
vanish from stores and television and
cable broadcasts during the holiday
season, when the James Stewart-
Donna Reed classic about small-town
America is ubiquitous.

Republic Pictures Home Video re-

packaged it in 1991 to celebrate the ti-
tle’s 45th anniversary and has moved
about 200,000 cassettes at $19.95 sug-
gested list price, according to execu-
tive VP Steven Beeks, who thinks in-
creased sales are “a definite possibili-
ty.” But he won't come anywhere
near plugging the gap of as many as
1 million cassettes sold annually,
most for well under $10.

The company could make up some
of the difference with an exchange of
tapes, plus cash, that Tierney says
Republic is contemplating. “We're
talking to retailers to get a handle on

the inventory,” Beeks notes; he ex-
pects to announce a plan shortly.
Sources indicate that now would be a
good time since the next orders for
“Wonderful Life” wan’t be filled until
September or October.

Blockbuster already appears to be
convinced. While the chain says it's
“evaluating the situation,” Beeks
maintains “they have indicated they
will take all unauthorized copies off
the shelves.”

Beeks and Tierney claim discus-
sions in general are going smoothly,
but some of those affected are bound

to fight back on the grounds that Re-
public waited too long to stake its
claim. One recent judicial decision
held for songwriter Hoyt Axton,
sued by a musician who claimed co-
authorship of “Joy to The World,”
written 22 years ago; a U.S. District
Court in California found the delay
too long. Republic “has a challenge to
show why all of a sudden this is
worth judicial relief,” says Andy
Baum, lawyer for GoodTimes Home
Video, a major source of “Wonderful
Life.”

(Continued on page 95)

BMG Video Jazzes Up Its Music Gatalog

Brings PBS’ ‘American Music’ Series On Board

NEW YORK—BMG Video is flesh-
ing out its music catalog with a line
of jazz and blues titles licensed from
Toby Byrcn Multiprises. The seven-
part “Masters Of American Music”
series had been produced for broad-
cast on PES, but BMG expects to re-
lease several on cassette before TV
audiences have a chance to watch
them, according to senior VP/GM
David Steffen.

Steffen counts on TV exposure to
reinvigorate demand that will be lim-
ited to a few thousand copies per re-
lease-on-street date. First-year sales
of 5,000-10,000 units would be “terrif-
ic,” he says, although Steffen thinks
“Miles Ahead: The Music Of Miles
Davis,” due Sept. 28, might sell
15,000. Davis is one of five musicians
featured this year; the others include

John Coltrane, Sarah Vaughan,
Count Basie, and Thelonius Monk, all
priced at $29.98 on VHS and $39.98 on
laserdisc.

BMG also is counting heavily on
80-100 jazz-oriented radio stations,
which will receive three- to four-min-
ute “soundbite” CDs featuring a par-
ticular artist. A sampler drawn from
all the videocassettes “would be ide-
al,” he adds. Steffen needs radio be-
cause “probably half the battle is to
get the word out to the consumer.”
Mail-order will be another route for a
line expected to increase in size in
1994.

June 30 marks the end of BMG's
current fiscal year, which Steffen
says will finish ahead of budget. “We
couldn’t feel better about how we are
positioned,” thanks to 200,000-unit

sales of “Beyond The Mind’s Eye” and
75,000 of the Green Jelly music video.
BMG’s auto racing tapes are “OK,”
Steffen adds. *They’re finding their
way into stores that can handle them,”
including auto-parts suppliers.

In fiscal 1994, he’ll have an “Elvis
In Hollywood” documentary, pro-
duced in cooperation with the Presley
estate, BMG’s first karaoke title, and
a rerelease of the Who feature “The
Kids Are Alright,”” including the
missing title song. The latter will be
promoted with RCA’s album “The
Who's Tommy,” now wowing them
on Broadway.

“Who would have predicted six
months ago Pete Townshend winning
a Tony Awzrd?”’ says Steffen
“We're going to chase this thing all
the way.” SETH GOLDSTEIN

Fox Tries Music
Companion For
‘Mohicans’ Vid

H BY JiM McCULLAUGH

LOS ANGELES—In a unique au-
dio/video marketing twist, FoxVi-
deo plans to package an audiocas-
sette of “The Last Of The Mohi-
cans’’ soundtrack with the
repriced sell-through version of
the home video.

Available Sept. 8, the “audio/
video bonus pack” will retail for
$24.98. It's the first time any
home video supplier has combined
a major theatrical title with a
soundtrack in the same package.

The film, which grossed approx-
imately $70 million at the domestic
box office, was released as a high-
priced rental title last March and
reportedly sold some 440,000
copies. It spent three weeks at No.
1 on the Top Video Rentals chart
in April.

The soundtrack album, released
on the PGD-distributed Morgan
Creek label, peaked on No. 42 on
The Billboard 200. After 34 weeks,
the album stands at No. 146.

FoxVideo president Bob DeLel-
lis says the company will back the
audio/video bonus pack with an
approximately $1 million advertis-
ing campaign that will include net-
work TV and radio spots.

The “bonus pack” will be of-
fered to dealers in two configura-

(Continued on page 95)
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ELTON JOHN WORLD TOUR 1992-1993

Twenty-four countries
A hundred and fifty shows

Three and a half million people
SOLD OUT

Thank you, Elton

FROM
JoHN REID, HOWARD ROSE, CONNIE HILLMAN,
HARVEY GOLDSMITH, HARLEY MEDCALF
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Blackwell Opening Jamaican Branch
Sly & Robbie Deal Paves Way For Return

NEW YORK—For the first time since
Island Records began in 1962, the la-
bel’s founder/CEOQ, Chris Blackwell,
will operate a branch of his Mango
Records subsidiary from Jamaica.
Slated to open July 1, the new unit is
an effort to reaffirm Blackwell’s con-
tinued commitment to the reggae and
world-beat musical communities.

“I think it was always in Chris’ plan
to return to Jamaica with a label,”
says Trish Farrell, who has been
named president of the Island/Mango
Jamaican branch. “The creative chem-
istry is there.”

The decision to open the office was
triggered by an agreement with
famed producers Sly Dunbar and
Robbie Shakespeare to resurrect their
legendary Taxi Records. “That start-
ed the wheels turning,” Farrell says.
“Everything else seemed to fall into

place pretty quickly after that.”

Island/Mango will distribute and
promote projects from Taxi for the
next three years, starting with a com-
pilation that is due toward the end of
summer. Island also is funding the
construction of a studio for the pro-
ducers, which will begin shortly.

Through his work with the late Bob
Marley, among others, Blackwell has
maintained a positive image in the Ja-
maican music community. And while
he moved his label from Jamaica to
London more than 30 years ago, he
has maintained other business ven-
tures there. Besides London, Island/
Mango also has offices in New York
and Paris.

Farrell comes to her new post after
seven years with the company. She
will oversee daily operations, as well
as sign and develop new talent. Two

Red Hot Organization Offers
Aitemative For Fund-Raising

B BY MELINDA NEWMAN

NEW YORK—“No Alternative,”
the newest compilation album
from the Red Hot Organization
and AIDS Music Project, will be
released on Arista in September.

Like previous collections ‘““Red
Hot + Blue’’ and ‘“‘Red Hot +
Dance,” proceeds from the sale of
““No Alternative’” will benefit
worldwide AIDS organizations.
More than 16 acts are contributing
previously unreleased tracks to
the project, including Red Hot
Chili Peppers, Soul Asylum, Sonic
Youth, Smashing Pumpkins, Goo
Goo Dolls, Soundgarden, Matthew
Sweet, Bob Mould, Beastie Boys,
Straitjacket Fits, Sarah McLach-
lan, and American Music Club.

American Music Club’s Mark
Eitzel says the band was eager to
participate. “Just the whole feel-
ing of this project is really good,”
he says. The band contributed a
song called “All Your Jeans Were
Too Tight,” about a friend of Eit-
zel’s who died of AIDS. “I'd been
writing the song already, and since
it was already in progress, I just
finished it up for this.”

The project began when New
York actor Paul Heck approached
the RHO about producing a bene-
fit album with alternative artists.
‘“We had thought about doing a
rock alternative project our-
selves,” says John Carlin, RHO co-
founder and executive producer of
“No Alternative.” “And then Paul
had approached me, so we
thought, ‘Why don’t we do this to-
gether? We're the financial pro-
ducers and they are the creative
producers.” Along with Heck, the
record’s other producers are Jessi-
ca Kowal, executive editor of IN
Fashion magazine, and Chris
Mundy, senior writer of Rolling

Stone.

As with other RHO projects, ef-
forts have been made to keep the
budgets as low as possible so the
maximum amount of money can go
to the designated charities. Carlin
says the average production bud-
get per song is about $6,500. “And
then there are some administrative
costs, coordinating the studios, the
song clearances,”” he says.
“There’s a lot of garbage work to
make all this happen.”

Once a significant number of
artists were lined up, proposals to
release the project were sent to
several record labels, with Arista
coming back with the first yes.

“We released the longform video
for the first ‘Red Hot + Blue’ and
we’ve been involved in conjunction
with other AIDS projects, such as
Arista’s 15th-anniversary special

(Continued on page 90)

additional staffers will be hired soon,
mostly handling administrative and
promotional chores. Farrell says the
branch also will be responsible for the
entire PolyGram catalog in Jamaica,
and likely will focus on releasing the
label’s more rhythm-based projects.

Besides Taxi acts, Island/Mango is
close to inking album deals with re-
nowned reggae artists Yami Bolo and
Papa San, who is winning raves for
his appearance on David Morales’
first Mercury single, “Gimmie Luv.”
Farrell also is developing a pair of
new acts: Youth Massive, a boys sing-
ing group, and Neaty Neaty, a 13-
year-old rapper/toaster.

“Finding new acts will be a vital
part of what we're doing here,” she
says. “Having a base of operation
here will increase trust within the mu-
sic community. We have work to do,
but I think we’re in good shape.”

LARRY FLICK
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POP*ROCK*REB*RAP*DANCE*COUNTRY=*LATIN*CLASSICAL*JAZZ"MUSIC VIDEO

B BY CRAIG ROSEN

LOS ANGELES—Mercury Nash-
ville and Billy Ray Cyrus intend to
prove the incred-
ible success of
the single “Achy
Breaky Heart”
and the album
“Some Gave All”
was no fluke
with the Tues-
day (22) release
of the aptly ti-
tled follow-up
“It Won’t Be The Last.”

According to Mercury Records
Nashville president Luke Lewis,
the label has shipped more than 1.5
million copies of the new album.

Additionally, Mercury Nashville
plans a late-summer or early-fall re-

CYRUS

Mercury Nashville Giving All
To Promote 2nd Cyrus Set

lease of a third Cyrus home video
set.

Yet the label doesn’t necessarily
expect to duplicate the success of
“Some Gave All,”” which has sold
more than 9 million copies world-
wide. “We didn’t go into this thing
with the hopes of another ‘Achy
Breaky Heart,’” says Lewis. “We
were just hoping for a good solid al-
bum with some depth to it and that
is what we got.”

Cyrus says the success of “Some
Gave All” was on his mind while re-
cording the new album. “I tried to
ignore it, but it’s hard to ignore 9
million albums,” he says. Yet the
artist is confident that his fans will
return to record stores to buy the
new album.

Although Cyrus did turn to

(Continued on page 97)
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Her Album Is ‘Here.” Soprano Eileen Farrell signs a blowup of the cover of her
new Elba Records album, “Here,” at a release party at New York’s Russian Tea

Room.

Gabriel's New Video Without Frontiers

B BY DEBORAH RUSSELL

LOS ANGELES—Music video vi-
sionary Peter Gabriel strikes again
as he unveils his high-definition,
simulation video “Kiss That Frog”
Friday (25). The clip can be viewed
only in a special venue dubbed
“Mind Blender Rock Motion The-
ater.”

Touted as “the first music video
that you can ride,” the multisensory
clip will debut at New Jersey’s
Meadowlands Fairgrounds in a por-
table unit created by Iwerks of Bur-
bank, Calif. The simulation unit’s 18
seats are programmed to move in
time with the video display, which is
cast on a 9-by-16-foot high-definition
TV screen. The “Reactor” theater,
which Iwerks uses for a variety of

programming, also features a six-
channel surround-sound system de-
veloped by JBL of Northridge,
Calif., and Iwerks.

VIDEO GOES ON TOUR

Two of the portable theaters will
stop in more than 60 cities, includ-
ing nontour sites, during Gabriel’s
current tour. The theater may be in
place at the actual concert venue or
at some off-site location as each
market dictates.

Brett Leonard directed the four-
minute ‘‘Kiss That Frog’’ video,
which comes from Gabriel’s current
Geffen album, “US.” Leonard’s
credits include the virtual-reality
thriller “Lawnmower Man”’ and Bil-
ly Idol’s cyberpunk music video,
“Shock To The System.” Danny So-

colof of Mega Inc. executive-pro-
duced the clip.

Audio for the Geffen track was
rerecorded for the video, and fea-
tures a “mind blender” mix by Wil-
liam Orbit.

Due to the nature of the HDTV
simulation video, it will not air on
television in its current form, ac-
cording to sources. A revised cut
will be prepared for MTV later this
year.

Crystal Pepsi is sponsoring the
video tour. Tie-ins to radio stations
across the country are planned in
several markets, sources say, and
radio station contest winners will
see “Kiss That Frog” for free. Oth-
ers who wish to view the clip need to
present a proof-of-purchase seal
from Crystal Pepsi.

RIAA Hopes To
Kiss Foreign
Pirates Goodhye

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America has a
new message for foreign-born pi-
rates and counterfeiters: goodbye.

The fond farewell has become a
weapon thanks to a recent Depart-
ment of Justice ruling that affirms
deportation as a penalty for manu-
facturing counterfeit product.

Judge Edwin Hughes of the Jus-
tice Department’s Executive Office
for Immigration Review in Dallas or-
dered the deportation of Saeb Khlied
El Hamed, who had pled guilty to
two counts of unlawful labeling un-
der the Texas True Name and Ad-
dress statute. El Hamed also re-
ceived a two-year prison term and a
$1,000 fine.

El Hamed was arrested in Janu-
ary following a raid at a manufactur-
ing plant in Grand Prairie, Texas,
staged by local law enforcement. He
and five other individuals were
charged with operating a counterfeit
cassette manufacturing facility.

Don Valdez, the RIAA’s associate
director of anti-piracy, testified in
the case June 1. He tied the arrest
and stash to the $400 million the in-
dustry loses to pirates annually.

After E]l Hamed pled guilty, Judge
Hughes ruled his activities constitut-
ed a “crime of moral turpitude” and
ordered the deportation. El Hamed
was also on probation for insurance
fraud, according to law enforcement
testimony.

In another anti-piracy action, local
authorities, assisted by the RIAA,
seized 20,151 alleged counterfeit cas-
settes from 13 vendors at two New
Jersey flea markets. The nabs were
part of the RIAA’s Civil Ex Parte
Seizure Program.

BILL HOLLAND
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VICTOR ENTERTAINMENT, INC.

—THE JvC GROUP WORLDWIDE SOFTWARE NETWORK—

Victor Musical Industries, Inc. name has changed to reflect an expanded worldwide creative production and distribution network.

Production « Recording * Promotion & Publicity ¢ Licensing * Distribution < Export « Import
MUSIC * FILMS » ANIMATION « KARAOKE - GAME SOFTWARE « MUSIC PUBLISHING
*BOOK PUBLISHING « CHARACTER BUSINESS « and more

VICTOR ENTERTAINMENT, INC. -y

4-26-18, JINGUMAE, SHIBUYA-KU, TOKYO 150, JAPAN

INTERNATIONAL MARKETING DIVISION VICTOR BOOKS (Book Publishing)
Tel: 81-3-3746-5697 Facsimile: 81-3-3746-5741 Tel: 81-3-3486-4361 Facsimile: 81-3-3486-4273 ’
INTERNATIONAL REPERTOIRE (A&R) NEW MEDIA DIVISION (Computer Game Software)
Tel: 81-3-3746-5610 Facsimile: 81-3-3408-1761 Tel: 81-3-3423-7901 Facsimile: 81-3-3423-7906
Worldwide JVC MUSICAL INDUSTRIES, INC. (U.S.A.) VICTORY MUSIC, INC. (U.S.A.) JVC MUSICAL INDUSTRIES EUROPE, LTD. (UK.)
3800 Barham Blvd., Suite 305, 8455 Beverly Bivd., 6th Floor, Suite 22, Hodford House, 17-27 High Street,
Network Los Angeles, CA. 90068, U.S.A. Los Angeles, CA. 90048, U.S.A. Hounslow, Middlesex, TW3 1TA, U.K.
Tel: 1-213-878-0101 Facsimile: 1-213-878-0202 Tel: 1-213-655-6844 Facsimile: 1-213-655-6814 Tel: 44-81-570-6015 Facsimile: 44-81-570-6046
JVC MUSICAL INDUSTRIES H.K., LTD. (HONG KONG) KAKU-SUI PUBLISHING, LTD. (HONG KONG)
Suite 609, Ocean Centre, Harbour City, 5 Canton Road, Suite 609, Ocean Centre, Harbour City, 5 Canton Road,
Tsimshatsui, Kowloon, HONG KONG Tsimshatsui, Kowloon, HONG KONG
Tel: 852-376-1789 Facsimile: 852-375-3101 Tel: 852-375-6917 Facsimile: 852-375-6917
Nationwide VICTOR MUSIC PUBLISHING CO., INC. VICTOR ARTISTS CORP. OF JAPAN VICTOR FAMILY CLUB
6-10-9, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN 5-8-5, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN 3-5-2, Akasaka, Minato-Ku, Tokyo 107, JAPAN
Network Tel: 81-3-3797-4138 Facsimile: 81-3-3797-5178 Tel: 81-3-3486-0471 Facsimile: 81-3-3486-0481 Tel: 81-3-3586-2670 Facsimile: 81-3-3586-3568
VICTOR MUSICAL TRADING INC. FIRST SOUNDS CO., LTD.
6-23-2, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN 6-10-9, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN
Tel: 81-3-5467-4551 Facsimile: 81-3-5467-4555 Tel: 81-3-3499-1215 Facsimile: 81-3-3499-4050
N MCA VICTOR, INC. JVC SONGMATE, INC. ELECTRONIC ARTS VICTOR, INC. SVC INC. (KOREA)
J0|nt 2-21-7, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN  (International KARAOKE Business) (Computer Game Software) Hankukyury-Bld. , 45-1, Yoeuido-Dong,
Ventu Tel: 81-3-3796-3811 Facsimile: 81-3-3796-3859 6-31-17-201, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN 2-4-12, Jingumae, Shibuya-Ku, Tokyo 150, JAPAN Youngdeungpo-Gu, Seoul, KOREA
res Tel: 81-3-5466-2881 Facsimile: 81-3-5466-2885 Tel: 81-3-5410-3111 Facsimile: 81-3-5410-3105 Tet: 82-2-786-0580 Facsimile: 82-2-786-7247
JVC TAIWAN MUSIC CORP. (TAIWAN) DREAM MAKER STUDIOS, AG. (Book & Character Business)
3F., No.145, Fu Hsin N.Rd., Taipei, Taiwan R.O.C. Baarerstrasse 59, CH-6301, Zug., SWITZERLAND
Tei: 886-2-715-4217 Facsimile: 886-2-715-4014 Tel: 41-42-21-83-55 Facsimile: 41-42-21-83-10

JVC, the parent company of VICTOR ENTERTAINMENT, Inc. operates:

JVC ENTERTAINMENT, INC. (U.S.A.) LARGO ENTERTAINMENT (U.S.A.) JVC DISC AMERICA CO. (US.A))
2029 Century Park East, Suite 970, Los Angeles, CA. 90067, U.S.A. 10201 West Pico Bivd., Bidg. 86, Rm. 115, Los Angeles, CA. 90035, U.S.A. 2 JVC Road, Tuscaloosa, Alabama, 35405-3598, U.S.A.
Tel: 1-310-286-7212 Facsimile: 1-310-286-7216 Tel: 1-310-203-3600 Facsimile: 1-310-203-4133 Tel: 1-205-556-7111 Facsimile: 1-205-556-3003
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Music Key To Handleman’s Higher Profits
Mass Merchants Play Part In 16 % Sales Increase

M BY DON JEFFREY

NEW YORK—The Handleman
Co., the biggest rackjobber of mu-
sic and video in the U.S., says a sig-
nificant increase in music sales
overcame a decline in video reve-
nues to yield higher profits in the
past fiscal year.

For the 12 months ended May 1,
Handleman reports a 9.3% jump in
net profit to $43.7 million from $40
million the year before on a 9.9%
rise in net sales to $1.12 billion
from $1.02 billion.

The engine driving the company
was music sales, which increased
16% to $626.9 million. A spokesman
says sales rose because music de-

partments were expanded begin-
ning last summer and because
mass merchants have been grab-
bing a bigger share of the record-
ed music market.

That strength offset a 2% de-
cline in sales of prerecorded video
to $378.6 million. A big reason for
the drop was the decision by The
Walt Disney Co. to ship its sell-
through video titles directly to big
retailers such as K mart and Wal-
Mart, Handleman’s No. 1 and No. 2
accounts, respectively. Another
reason, the spokesman says, was a
dearth of strong titles.

Handleman’s gross profit mar-
gin slipped to 24.8% from 25.3% a
year ago. The company attributes

Blues Singer, Guitarist
John Gamphell Dead At 41

LOS ANGELES—BIlues singer/gui-
tarist John Campbell, who cut two
widely praised albums for Elektra
Entertainment, died of heart failure
June 13 at his home in New York. He
was 41.

Campbell had a history of heart
problems and had heen taking medi-
cation for an ail-
ment, according to
his manager, Mike
Gormley.

At the time of
his death, Camp-
3 bell was rehears-

© ing material for a
third album with
former Double
Trouble member
Tommy Shannon.

Born in Shreveport, La., Campbell
began playing professionally at the
age of 13; Lightnin’ Hopkins was
among his primary musical influ-
ences. After leaving home for Texas
at 16, he spent years on the Southern
blues circuit.

He relocated to New York in 1988,
and recorded his first album, “A Man

CAMPBELL

RECORD COMPANIES. Jay Landers is
named senior VP of A&R for the
EMI Records Group North America
in New York. He was VP of A&R
for Columbia.

André Fischer is appointed se-
nior VP of A&R, black musie divi-
sion, for MCA Records in Los Ange-
les. He was an independent produc-
er.
Mitchell Cohen is named VP of
A&R for Columbia Records in New
York. He was VP of East Coast
A&R for Arista.

Arista Records promotes Bruce
Schoen to VP of top 40 promotion in
New York, Mark Rizzo to VP of
adult contemporary promotion in
New York, and Jeff Backer to VP
of field operations in Coral Springs,
Fla. They were, respectively, senior
director of national top 40 promo-
tion, senior director of national
adult contemporary promotion, and
national field director of pop promo-

And His Blues,” for Germany’s
Crosscut Records; it received a 1989
W.C. Handy Award nomination. He
was signed to Elektra on the
strength of his live shows at the Lone
Star Cafe.

Campbell’s two Elektra albums,
“One Believer” (1991) and “Howlin
Mercy” (1993), both were helmed by
producer/songwriter Dennis Walker,
who also worked on Robert Cray's

(Continued on page 96)

that to a shift in the sales mix to-
ward compact dises, which carry
lower margins than cassettes.

Wal-Mart says Handleman will
rack at least 700 of the mass mer-
chant’s stores by January 1995.
Handleman now services 920-1,000
Wal-Marts. The spokesman says,
‘““There will be a loss of some
stores but they're saying, you're
going to be a permanent supplier
for years to come.” Wal-Mart's
commitment is a response to con-
cerns that Handleman might lose
the account because Wal-Mart ac-
quired its own rackjobber, West-
ern Merchandisers. Handleman
will continue to rack Wal-Marts in
territories Western is not in.

Besides music, a strong perform-
er for Handleman last year was
books. Sales soared 33% to $70.9 mil-
lion. The company says it picked up
new accounts and expanded some
existing departments.

Computer software sales rose
21% to $45.3 million last year. This
fiscal year, the increase could be
much higher. K mart has decided to
get back into the business of selling
software and will have Handleman
rack about 500 stores.

In the fourth quarter, Handle-
man’s net profit rose 6.6% to $10.5
million from $9.8 million a year ago,
although revenues declined 6.1% to
$251.8 million from $268.3 million
the year before. Profit was up be-
cause expenses were reduced.

Root Boy Slim, Chronicler 0f Misfits, Dies

M BY BILL HOLLAND

WASHINGTON, D.C.—Foster Mac-
Kenzie III, 48, known to music audi-
ences as Root Boy Slim, died of ap-
parently natural causes in his sleep at
his home in Orlando, Fla. He was
found by his landlord.

A spokesperson for the Orlando
Medical Examiner said that death
“appeared to be of natural causes”
but added that “not all the test re-
sults are yet available.”

= EXECUTIVE TURNTABLE

FISCHER

LANDERS

tion.

Claude Carrere is named VP of
Warner Music International in Par-
is. He was president of Carrere Mu-
sic, and will continue to serve as a
director of Carrere Music.

Epic Records promotes Paul Jar-
osik to sales director, East Coast re-
gion; Jeffrey Patton to sales direc-
tor, Southeast region; Vickie Strate
to sales director, West Coast; and
James Wills to sales director, Mid-
west region. (See story, this page.)

RCA Records Nashville promotes
Carson Schreiber to Western re-

MacKenzie recently had moved to
Orlando after spending much of his
Root Boy Slim years in the Washing-
ton, D.C., area. He was in semi-retire-
ment from full-time performing, and
was attempting to lead a more nor-
mal life, according to friends.

MacKenzie, who as Root Boy be-
came a bizarre fixture of the mid-At-
lantic and Florida concert and club
scenes in the 70s and '80s, took on
and reveled in the persona of an over-

(Continued on page 96)

SCHOEN

gional director and Ken Van Dur-
and to Eastern regional director.
They were both promotion manag-
ers.

A&M Records in Los Angeles
promotes Barbara West to director
of business affairs and Laura Mor-
gan to West Coast publicist. They
were, respectively, administrator of
business and legal affairs and pub-
licity eoordinator.

Stephanie Morris is appointed
manager of alternative retail, sales,
and field marketing, for MCA Rec-
ords in Los Angeles. She was na-

Epic Records VPs congratulate the label's new regional sales directors. Shown,
from left, are Jeffrey L. Patton, sales director, Southeast region; James R. Wills,
sales director, Midwest region; John McL. Doelp, senior VP of marketing; James
Scully, senior VP of sales; Vickie Strate, sales director, West Coast; and Paul

Jarosik, sales director, East Coast.

Epic Bolsters Its Regional
Sales Efforts Via New Posts

NEW YORK—Epic Records has
named four staffers to new regional
sales director posts created to boost
the label’s ability to recognize and re-
act to local marketing opportunities
for developing acts.

Ironically, the new posts were
spurred by two major Epic success
stories. “We broke Pearl Jam and
Spin Doctors without this new posi-
tion, of course, but we saw the need
to have more people out there for the
many acts we have working in the
wings,” says Epic senior VP of sales
Jim Scully, who will oversee the four
new directors.

Scully adds, “We need more [re-
gional] concentration for acts close to
breaking, such as Screaming Trees
and Rage Against The Machine, who
are on big summer tours.”

The four staffers named to the
new posts are Paul Jarosik (East
Coast), formerly Sony Music’s pro-
gressive music marketing manager;
Jeffrey L. Patton (Southeast region),
formerly Epic’s local promotion man-
ager in Denver; Vickie Strate (West
Coast), formerly Sony Music sales
rep for the Midwest branch; and

James Wills (Midwest region), also a
former Sony Music sales rep for the
Midwest.

The four will have broad market-
ing and sales responsibilities for art-
ists on Epic, Word Records, and sev-
eral street logos handled by Epic.
They will be responsible for passing
on to their Sony Music Distribution
branch contacts promotional and
marketing strategies developed
through the office of Epic VP of mar-
keting John McL. Doelp. They also
will develop and implement all mar-
keting strategies for artist tour sup-
port at the regional level.

In their new slots, regarded as
management positions by Epic, the
four will act as liaisons with two
branch operations each, with the ex-
ception of Jarosik, who will work
with the New York, Boston, and
Washington, D.C., branches.

In a prepared statement, Epic pres-
ident Dave Glew said of the new
posts: “The addition of a regional
sales force will enhance our ability to
more accurately gauge and respond
to local and regional developments
across the country.” IRV LICHTMAN

BACKER

tional director of marketing for
SRO Marketing.

PUBLISHING. Peter Hebbes is appoint-
ed managing director of MCA Music
Australia Pty. Ltd. in Sydney. He
was managing director of Festival
Music Publishing Group and Associ-
ated Companies.

Stacy Leib is promoted to VP of
creative development for EMI/Vir-
gin Music in Los Angeles. She was
director of creative development for
Virgin Music Publishing.

Lynn Gann is appointed manager

HEBBES LEIB

of creative services for MCA Music
Publishing in Nashville. He was a
professional manager at Tom Col-
lins Music Corp.

Liz Greenberg is named sales
representative/producer for Seri-
ous Music in New York. She was in
the broadcast production division of
Backer Spielvogel Bates.

RELATED FIELDS. Frank Callari is
named Nashville representative for
the New Music Seminar. He is a
manager in the T.C.A. Group.
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- RCAVICTOR.

Victorious
in all Musical categories
for &a total of

Congratulations to the Winners

Of THE SPIDER
WOMAN

THE MUSICAL

ORIGINAL CAST RECORDING

RCA 09026-61874-2 RCA 09026-61579-2 09026-61617-2

5 including Best Score 7 including Best Musical Best Featured Actress
in a Musical

Once again, RCA Victor proves to be the pre-eminent
label for Broadway’s best-loved and critically
acclaimed award-winning musicails. In fact, RCA Victor
was bestowed with a special 1993 Drama Desk Award
for its commitment to documenting and preserving
the finest Broadway musicals.
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Bell Biv DeVoe Courting Fans

Previews New Set On Promo Hoop Tour

B BY GIL GRIFFIN

WASHINGTON, D.C.—With the NBA
championships wrapping up, Bell Biv
Devoe couldn’t have picked a better
time to release their new single,
“Above The Rim,” the debut track
from their sophomore album, “Hootie
Mack.”

Prior to the record’s Tuesday (22)
release date, the members of the MCA
act took to the court themselves, play-
ing basketball games against radio
staffers—and in front of fans—in cities
across the country as part of a promo-
tional tour. Proceeds from ticket sales
are benefiting local charities.

“We're close to the streets,” says
Michael Bivins, who, in the three years
since BBD released its multiplatinum
debut, “Poison,” has helped create the

pint-sized hit R&B group Another Bad
Creation, discovered and is managing
crooning heartthrob act Boyz II Men,
and has created his own record label,
Biv 10 Records. “Some rappers who
say they’re from the streets talk about
guns, but our side of the streets is the

BELL BiV DEVOE: Ricky Bell, Ronnie
DeVoe, and Michael Bivins.

Duran Duran On Track
For ’93 World Comeback

B BY THOM DUFFY

LONDON-—Calling from Los Angeles,
Duran Duran’s John Taylor is checking
in with Anna Broughton, marketing
manager of EMI Music International.
She congratulates him on the recent
news that Duran Duran’s current self-
titled album has hit platinum in Argen-
tina, the first market where the album
has achieved that milestone.

Taylor quips that perhaps “Duran

L@ L

Argentina was the first international
territory to bestow a platinum award on
Duran Duran for sales of the “Duran
Duran” comeback album exceeding
60,000 units in the market. Celebrating
after a sell-out show at the 40,000-
capacity Velez Sarsfield Stadium in
Buenos Aires, from left, are John Taylor
and Warren Cuccurullo of Duran Duran,
Silvina Otera, marketing manager for
EMI Argentina, Juan Simonelli,
marketing director for EMI Argentina,
and Duran Duran’s Simon Le Bon and
Nick Rhodes.

Duran” will work its way to platinum
in world markets in alphabetical order.
The album, in fact, already has reached
No. 7 on The Billboard 200 in the U.S.
on Capitol Records, and No. 4 in the
UK. on EMI.

Such international success has been
one of the most striking aspects of this
year’s comeback by Duran Duran.
From South Africa to South America
to Southeast Asia, in a strategy devised
by Left Bank Management in L.A. and
EMI Music International under the di-
rection of Broughton, VP of marketing
Mario Ruiz, and managing director Da-
vid Stockley, the band is having major
global impact.

Since the setup for the album began
last fall, international marketing ef-
forts have been coordinated, in turn,
with Capitol Records in the U.S. and
EMTI’s affiliates in Europe.

The recent live worldwide broadcast
of Duran Duran’s midnight perform-
ance from Tower Records in Los
Angeles, which was beamed simultane-
ously to fans in London, Sydney, and
Tokyo (Billboard, May 22), was only
the latest step in that international
strategy.

The advance planning obviously
worked. Duran Duran’s first single,
“Ordinary World,” hit the top 10 not
only in the U.S. and UK, but it also
has charted in Japan, the Philippines,
Taiwan, Singapore, Malaysia, Hong

(Continued on page 53)

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
.._.WORLDWIDE

Mark Chesnutt

playground. That’s what led to our do-
ing the promotional tour.”

Bivins says new music from “Hootie
Mack” will be pumping over the loud-
speakers at playgrounds and auditori-
ums during the games. And the group
members, all former members of New
Edition, acknowledge that people will
be hearing a different sound. A laid-
back vibe flows throughout the new al-
bum, which also finds the group rap-
ping more. Cuts such as “Lonely” and
“The Situation,” with their respective
horn shouts, kettle whistles, and buzz-
ing saxophone samples, make BBD
sound more like hardcore rappers, es-
pecially on the bouncy, synthesized
“Nickel,” where there are plenty of ref-
erences to marijuana smoking.

“We're influenced a lot by hardcore
hip-hop,” says Ricky Bell. “But we
have a smoother sound. Our laidback

o 2

Creeping Along. Members of Capitol recording act Radiohead hook up with
CEMA execs during a party in New York to celebrate the success of the group's
single, “Creep.” From left are Gene Rumsey, CEMA N.Y. branch manager; Charlie
Charas, Record Runner; Jill Capone, CEMA branch marketing rep; Barbara
Schwartz, Capitol regional marketing director; Radiohead’s Jonny Greenwood,
Thom Yorke, and Ed O’Brien; Joe McFadden, CEMA Distribution senior VP of
sales; Radiohead’s Colin Greenwood and Phil Selway. Kneeling is CEMA branch
marketing rep, Keith Valcourt.

(Continued on page 25)

STRAIGHT FROM OZZY'S MOUTH: There have
been months of speculation and winks and nods, but
no official confirmation that Black Sabbath and Ozzy
Osbourne are reuniting. However, Osbourne tells the
Beat he will join his old band mates for a world tour
starting later this year. “It will start in late or mid-De-
cember and go straight through for a year and a half,”
he says.

There are no current plans for Osbourne and Black
Sabbath to record together. In fact, before the tour be-
gins, both parties will have new

0zzy Re-Forms' Holy Alliance With Sabbath;
Steely Dan Road Trip; Blues In Pittsburgh

far removed from the real me. My wife [and manager,
Sharon Osbourne] did a tremendous job of putting
that forward—Ozzy Osbourne, the man who bit the
head off a bat. That’s not what I want to be remem-
bered for. I got caught, I'm not complaining about that
kind of publicity. But I want to be remembered as this
guy who was a really successful entertainer. So to
come full circle and rejoin Black Sabbath, it’s like,
wow. It works.”

records of their own to tout.
Osbourne is in the studio working
on a follow-up to his multipla-
tinum “No More Tears” album for
Epic with guitarist Zakk Wylde,
drummer Randy Castillo, and
bassist Mike Inez. (Epic has just
released “Live & Loud,” a video

THIS AND THAT: Speaking of
Deep Purple, Ian Gillan, with
whom the band had its most nota-
ble success, has rejoined the
group. He and other key mem-
bers Ritchie Blackmore, Roger
Glover, Ian Paice, and Jon Lord
are working on the band’s 25th al-

™

and audio compilation culled from
Osbourne’s last two tours. See
story, page 23). Additionally,
Black Sabbath stalwarts Tony
Iommi, Geezer Butler, and Bill Ward are hard at
work on another new album.

According to Osbourne, the tour will include no new
or solo material; rather, it will concentrate on his vin-
tage Sabbath years in the "70s.

“Ever since 1 left Black Sabbath and was in various
bands, we’ve had loads of letters saying we should get
back together,” Osbourne says. “You can change mem-
bers of the band, but change the lead singer and it gets
very confusing. Early Sabbath has become this cult
band. The kids ask me what it was like to work with
them; it’s like history for them. It was us, Led Zeppe-
lin, and Deep Purple. We wrote the shit, they want
to [hear] who wrote the shit ... My job is to serve the
public and the public demand is such that they all want
to see us back together. That’s what it’s all about. It’s
nostalgia.”

A mini-reunion of sorts between Osbourne and
Black Sabbath took place last year when Sabbath
joined Osbourne for four songs in Costa Mesa, Calif,,
during a stop on the singer’s tour. “We've grown up,”
notes the 44-year-old Osbourne. “All our childish fuck-
ing anger is water under the bridge.”

So, almost 25 years after their careers together be-
gan, Osbourne and the current members of Sabbath
will have one more go at it. And for Ozzy, it feels right.
“So many people have this picture of Ozzy which is so

by Melinda Newman

bum. “The Battle Rages On” will
be released Aug. 3 by Giant Rec-
ords . .. Double Grammy winners
the Chieftains will be performing
music from some of their film scores, including “Far
And Away,” “Tristan And Isolde,” and “Year Of The
French,” July 9 and 10 at The Hollywood Bowl . ..
Willy DeVille recorded a live album June 16-17 at
New York’s The Bottom Line. It will be released by
France’s FNAC Records throughout Europe. The
tape also is being used to seek a U.S. deal ... Steely
Dan will kick off its first full-length tour in 19 years
Aug. 13 at The Palace in Detroit. In addition to Walter
Becker and Donald Fagen, the lineup includes key-
boardist Warren Bernhardt, bassist Tom Barney,
drummer Peter Erskine, guitarist Drew Zingg, saxo-
phonists Cornelius Bumpus and Bob Sheppard, and
backup singer Katherine Russell . . . New York’s Par-
amount Theater has added six dates to the 10 sold-out
Paul Simon shows slated for October. Simon’s special
guest will be Art Garfunkel.

SINGING THE BLUES: Blues Music Festival '93
kicks off Aug. 2 at Pittsburgh’s Starlake Amphithea-
ter. Appearing on the 45-date, eight-week tour are gui-
tar wizards B.B. King, Eric Johnson, and Buddy
Guy, as well as the Alligator All Stars, better known
as Koko Taylor, Lonnie Brooks, and Junior Wells.
The three axemen announced the outing June 16 by
donating a signed guitar to the Hard Rock Cafe.
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James Coburn, Tony Curtis, Angie Dickinson, Dr Dre and

Snoop Doggy Dog, Duran Duran, Mel Gibson, Valeria Golino,

Merv Griffin, Florence Henderson, Charlton Heston, Whitney Houston,
Rachel Hunter, Anthony Kiedis, Christopher Knight, LL Cool J,

Jon Lovitz, Kelly Lynch, Mary Stuart Masterson, Rosie O’Donnell,
Susan Olsen, Sarah Jessica Parker, Rosie Perez, Keanu Reeves,

Chris Rock, Arnold Schwarzenegger, Pauly Shore, Christian Slater,
Wesley Snipes, Rod Stewart, Sharon Stone, Stone Temple Pilots,

Marisa Tomei, Village People, Denzel Washington, Barry Williams l”

& Eddie Murphy, best host.

AWards
thanksfor a kickin' show
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30 intimate,

he forgets what it means
to miss New Orleans.

The Paramount has achieved something
you might think impossible.

It has seating for 3600. Yet it feels as
snug, personal and down home as a little
club on Bourbon Street.

So it's perfectly matched to the full-tilt
talent of a newly-minted jazz legend.

Like Harry Connick, Jr.

For further details, call Wayne Sharp
at 212-465-6723.

i

Intimacy On A Grand Scale

MADISON SQUARE GARDEN
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MYSTERIOUS WAYS BY U2:

Introducing DCC, from Philips.
What you see here represents only the first
4.7 seconds of the piece. But it stands for
years of enjoyment to come. It's all digital.
Zero noise, zero hiss. It's called DCC

(for Digital Compact Cassette).

And by no coincidence, it comes
from Philips. The same company
that invented the Compact
Disc. DCC not only plays music

with crystal-clear CD quality,

it lets you record with the same digital sound
quality. And it has features CD players
can't offer. Beyond direct track access and
a display for track number and elapsed
time, Philips DCC players show you the
current song title, album title and artist.
Right from the start, there are literally
hundreds of DCC titles available, from all
the major artists - in every style of music,
in new releases and classic titles. So what

happens to all of those cassettes you've

PHILIPS

D

amassed over the years?! Play on. They'll
sound as good as ever on every DCC
machine. The Philips home DCC player is
available as we speak. And very soon, you'll
be able to get a player for your car, or a
DCC portable to carry with you. Why not

visit your Philips dealer and hear for yourself?

DIGITAL

dccC

COMPACT CASSETTE

Your music will never be the same.

PHILIPS

ARTIST
DEVELOPMENTS

GETTING THE URGE

The members of Urge Overkill
don’t think they’re the best band in
America. But deny this Chicago-
based trio the title of America’s
suavest combo, and you’ll have a
fight on your hands.

“When we started, everything
around was such a denial of the
senses,” says drummer Blackie
Onassis. “It was an incredibly
asexual time; people were more
concerned with deconstructing rock
than playing it. We wanted to have
fun, buck the trend, and play
rock’n’roll that was stylish.”

Onassis, guitarist Nash Kato, and
bassist “Eddie” King Roeser do just
that on their aptly titled Geffen
debut (and sixth release overall),
“Saturation.” Produced by Joe and
Phil Niccolo (better known as The
Butcher Brothers), who've scored
hits with Cypress Hill and Kris
Kross, the clean-sounding album is
a considerable departure from the
band’s earlier works.

Urge Overkill made the unusual
production move for two reasons,
according to guitarist Kato. “We’d
already worked with Butch Vig and
Steve Albini [on independent
releases),” he says. “So we decided
to just look at [Billboard] and see
who had the most singles on the
charts.”

The result is a colorful melange of
soul-tinged power-rock tracks, such
as first single, “Sister Havana,” and
pop culture schtick—as evidenced
by tracks like “Erica Kane” (a salute
to “All My Children” actress Susan
Lucci’s luckless quest for a daytime
Emmy).

Pop culture has always been
paramount in the band’s “concept.”
The band members credit Neil
Diamond and Kiss as equally
weighted influences. And Onassis
enthusiastically describes the look
of the video for “Sister Havana” as
“a total Quinn-Martin produection,”
in a salute to the producers of such
"70s television shows as “The Streets
Of San Francisco.”

“It’s refreshing to work with an
artist that doesn’t just say ‘All I
want to do is play,’ ” says Geffen

(Continued on page 24)

URGE OVERKILL: Nash Kato, Blackie
Onassis, and “Eddie " King Roeser.

22

www.americanradiohistorv.com

BILLBOARD JUNE 26, 1993


www.americanradiohistory.com

BOURNE/SPIER SETTLE:
Larry Spier Inc. has obtained the
19-year extension for publishing
rights to Dave Dreyer’s share as co-
author of five evergreen copyrights

in an out-of-court settlement with

Bourne Musiec, sources tell Words
& Music. Litigation between the two
was the subject of two federal court
decisions, the last a unanimous ap-
peals ruling that the Dreyer family
had the right to terminate a grant to
Bourne. This decision, observers
say, gives added punch to heirs’ con-
I trol of the 19-year extension of copy-

Dreyer Rights To Spier;
| Hirsch Hits For Rondor

subpublishing deal with peermusic
that includes provisions for the for-
mation of Leeds Entertainment in |
key markets, while also giving peer-
music rights to the Leeds catalog
outside the U.S. and Canada. For
Levy, the deal is a business reunion
with peermusic and chief Ralph
Peer going back 15 years, when
Levy joined MCA Music.

HAPPY 90TH: Songwriter Alex
Kramer turned 90 May 30. Among
the evergreens penned by he and his
wife Joan Whitney are “Candy,”

“Me And My Shadow,” “Back In
Your Own Backyard,” “There’s A
Rainbow Round My Shoulder,” and
“Cecelia.” In the Spier/Bourne ac-
tion, The Songwriters Guild of
America filed an amicus brief on be
half of Spier.

I handled by the Spier firm include

SEVEN IS HEAVEN: Ken
Hirsch, who recently signed on as a
I staff writer at Rondor Music after

a career that has seen successful as-
sociations with other writers as a
staffer with Hill & Range Music
and Jobete Music, can seem to
count on hit revivals of his songs ev-
€ry seven years.

As Hirsch puts it, ©, .. lightning
has struck again with a song I wrote
seven years ago. The current Re-
gina Belle hit I co-wrote, ‘If 1
I Could,” was written seven years ago.

My first hit, ‘I've Never Been To Me’
by Charlene (Motown) was also
written seven years earlier.”

Hirsch points out, however, that
things also happen at three-year in-
tervals: “No One In The World” by
Anita Baker and “Two Less Lonely
People In The World” by Air Supply
made the grade three years after
they were written.

Hirsch, a native New Yorker now
living in Playa del Rey, Calif., has
I written with the late Doc Pomus,

whom Hirsch regards as his mentor,
and is writing material with Hal Da-
vid and fellow Rondor writer Paul
Williams. His other collaborators
include the late Howard Greenfield,
Phil Cody, Allan Rich, and Marti
Sharron.

At Jobete, Hirsch wrote many
songs for Motown acts with Ron

Miller. They also wrote several mu-
I sicals together. Hirsch himself has

had experience as a singer, having as
a youngster performed in the boys’
chorus of The Metropolitan Opera
for five years.

OVER THERE: Leeds Entertain-
ment, the Leeds Levy music pub-
lishing setup, is getting representa-
tion overseas via a long-term

right protec- “Ain’t Nobody
tion provided Here But Us
by the 1976 Chickens,™
gopyT;'light ;nd ‘:Sohpi)ng
ct. e ap- or Awhile,"”
peals court re- the theme of
versed a lower “Your Hit Pa
court’s deci- rade” from
sion. The by Irv Lichtman ‘1‘ 9490 :Y5 9.
songs  now Candy” was

featured in the movie “Bugsy,” and
is in the new film “The Night We
Never Met” (starring Matthew
Broderick), while “Ain’t Nobody
Here But Us Chickens” featured in
the recent London/Broadway hit
“Five Guys Named Moe” (this one’s
by that younger chap—at 82—Larry
Wynn). Bourne Music recently

acquired these and other Kramer/
Whitney songs, which joined others
in the Bourne catalog, including
“Far Away Places.”

GOT 'EM COVERED: Melissa
Ritter, staff writer at Famous Mu-
sic, is on a cover streak. Along with
her co-writers, she’s getting sessions
from NKOTB, Garden Of Joy,
Claudia Kaleem, Stepp Stewart,

Simple Pleasures, and Donna De-
lory. Ritter’s writer mates include |
Narada Michael Walden, Derek
Bramble, Jason Hess, and Matt
Sherrod. Ritter’s past credits in-
clude the Tyler Collins single “Sec
ond Chance.”

THANKS FOR THE Memories:
RCA Victor has earned a first in the
38-year-history of the Drama Desk
awards of the Assn. of New York
Drama Critics, Editors & Report-
ers: a special citation for its original
cast-album catalog. The label’s
Broadway A&R director, Bill Ro-
senfield, accepted the award at a
black-tie gala May 22. Drama Desk
category winners this year include
shows with RCA Vietor albums,
including the London versions of
“Kiss Of The Spider Woman” and
“Blood Brothers,” plus “My Favor-
ite Year” and the upcoming “The
Who’s Tommy."

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Metallica, Metallica

2. Guns N’ Roses, Use Your Illusion
1&11

3. Joe Satriani, The Extremist

4. Slayer, South Of Heaven

5. Lucinda Williams, Sweet Old
World,

Artists & Music
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" Epic Breaks Tradition For Ozzy Release

Rolls Video Weeks Before ‘Live & Loud’ Street Date

H BY MELINDA NEWMAN

NEW YORK—With Ozzy Osbourne’s
popularity at an almost unprecedented
high, Epic is putting a tremendous
push behind “Live & Loud,” an audio
and video collection of Osbourne’s last
two tours.

Defying traditional wisdom that re-
lies upon either simultaneous release
or audio versions first, the 18-song au-
dio compilation, released June 15 by
Epic Associated on both double CD
and double cassette, was preceded by
the VHS and laserdisc versions by
three weeks.

“The overall plan was to put the
video in the marketplace early,” says
Steve Einczig, Epic VP of marketing.
“The thinking was [that] due to Ozzy’s
massive following, we thought [by mak-
ing] the home video available exclu-
sively for several weeks before the al-
bum’s release, his core fans would buy
the video first and then would want one
of the albums for the car or home use.”

In addition to bolstering video sales,
such a release schedule seems to have
had a positive impact on retailers or-
dering the audio version. “We don’t
have an idea yet on how the video’s do-
ing with consumers [because it’s too
soon], but the idea has worked on our
customer base because the audio went
out a little heavier than it would have
without the video out there,” says
Epic’s senior VP of sales, Jim Scully.
“They saw the excitement for the video

ARTISTS

from their customers, and it caused
them to order a little heavier.”
Osbourne says he wanted the re-
cording to be as authentic as possible.
“It is a live album,” he stresses. “It’s
not one of those things that’s rerecor-
ded in the studio. It was taken from
seven or eight shows, so the quality of
the sound goes up and down. All we did
was match the voice up in some places
[for the video]. That sychronization
took about an hour; that’s all we did.”
Because Osbourne says live albums
are “a gift on a plate, money for noth-
ing,” he wanted to wrap the release in
something special for his fans. To that
end, he, his wife/manager Sharon
Osbourne, and Epic and Sony execs

LEE RITENOUR
YELLOWJACKETS
INCOGNITO
RICHARD ELLIOT
Fox Theatre, Detroit

ON THIS LUSCIOUS spring
night at Detroit’s Fox Theatre, con-
temporary jazz patrons were
treated to a five-hour, four-act
smorgasbord of styles, Starting the
evening was former Tower Of
Power tenor saxophonist Richard
Elliot, a sexy performer whose sug-
gestive and choreographed deliv-
ery—at times he arced his flashy
red, white, and blue horn high over
his head or thrust it between his legs
or played on his knees—conformed
to the love potions that rippled
through his high-powered, crowd-
pleasing sound. Elliot’'s own compo-
sitions were not as noteworthy as
the familiar cover tunes that he of-
fered, including Percy Sledge’s
“When A Man Loves A Woman,”
which he stretched from a slow-
tempo, lusty ballad to a bluesy, gut-
bucket, pulsating, and seductive
rocker.

Next up was London-based 12-
piece jazz-funk-dance group Incog-
nito on its first U.S. tour. Led by
guitarist/songwriter J.P. “Bluey”
Maunick, Incognito instigated an in-
stant dance mood and stirred the
crowd to a spontaneous standing
ovation. Incognito forged a pan-
cultural vibe, built upon a founda-
tion of '70s Ameriean jazz-funk with
added doses of gospel and R&B mu-
sic, Motown-style vocals, and a siz-

zling freestyle brass section. Fea-
ture vocalist Maysa Leak captivated
the audience with her deep, full, and
glamorous voice and had many
dancing in their seats during a ren-
dition of the Ronnie Laws classic
“Always There.”

The Yellowjackets, the ever-
evolving jazz fusion outfit, struggled
to follow Incognito’s high energy
act. Its headstrong set was domina-
ted by top-notch musicianship and
improvisation, but it contrasted
broadly with the party atmosphere
that Elliot and Incognito had initia-
ted. The show was sometimes like a
small-scale Weather Report, espe-
cially when saxophonist Bob
Mintzer dueled with keyboardist
Russell Ferrante. On “Dewey,” a
tune dedicated to Miles Davis, bass-
ist Jimmy Haslip set up a funky
groove that Davis would have liked,
and Mintzer toyed with the sonic
possibilities of the EWI (electronic
wind instrument). Although the Yel-
lowjackets have developed a satisfy-
ingly unified sound and, especially
since Will Kennedy took over as
drummer, have edged toward a
more authentic, improvisation-rich
jazz, on this night they were too self-
absorbed and did not reach out
enough to the crowd.

The audience quickly reveled in
headliner Lee Ritenour’s act, which
was filled with feel-good vibes and
his springy, nimble, and continually
shifting guitar playing. Ritenour’s
pace never seemed rushed as he ex-
tracted a panoply of lighter-than-air

(Continued on next page)

brainstormed to come up with special
packaging. The front of the cassette,
CD, and VHS versions are covered
with a metal grill in the shape of a
stereo speaker with Ozzy’s name on a
gold plate in the bottom righthand cor-
ner. The CD version contains a 24-
page, four-color booklet, while the cas-
sette edition has a 16-page insert. The
speaker grills will be available on the
first run of all three configurations. Ac-
cording to Scully, the first run was
350,000 CDs, 200,000 cassettes, and 70
VHS copies. The laserdisc version does
not have the grill front. List price of
the CD is $29.98, cassette, $20.98; VHS,
$29.98; and laserdisc, $34.98.

“We worked as a team on this,” says
Osbourne. “Everyone involved was
wonderful. We would sit down and dis-
cuss our moves.”

Such planning is what made this
project come together so cohesively,
Einczig says. “Essentially, the overall
marketing plan was started during the
actual tour,” he says. The album was
recorded over a 14-month period in
1991 and 1992, and includes footage
from Osbourne’s alleged final solo tour,
“No More Tours.” The releases also
contain a reunion of Osbourne with his
Black Sabbath band mates for the song
“Black Sabbath” (see The Beat, page
18).

“It’s rare that you have the luxury of
this much time to plan something, but
because of that opportunity, I was able
to develop with my team this campaign.
We spent a lot of time going over all
different areas.”

At radio, Epic began working an
acoustic version of Black Sabbath’s
song “Changes,” which Osbourne sings
accompanied only by guitarist Zakk
Wylde. The song, released in mid-May,
has climbed into the top 10 of Bill-
board’s Album Rock Tracks chart.

The video for “Changes” went to
outlets a few weeks ago. MTV ran an
hourlong “Live & Loud” special May
29 that touted the audio and video re-
leases.

Epic began generating excitement at
retail by organizing screening parties
of the video at branch offices.

For in-store use, Epic designed a 3D
point-of-purchase display for the video,
complete with the speaker grill. In ad-
dition to designing special posters for
retail, Epic is providing a multipurpose
dump that will hold all four configura-
tions.

To capitalize further on Osbourne’s
fan base, Epic is running a monthlong
campaign with 30 adult DC Comies. Ac-
cording to Einczig, major comic book
accounts also have been supplied with
the video for in-store play.

In an effort to reach a broader-based
audience, the video’s director, Jeb
Brien, created a one-minute movie
trailer touting the releases, which is
running in theaters in approximately
25 markets. The trailer is being shown
prior to movies that complement
Osbourne’s demographics, such as
“Cliffhanger” and “Dragon.”

Despite all the joint sales campaigns,
Scully says there are no current plans
to package the audio and video prod-
ucts together. “Right now, with all the
accounts going through all the refixtur-
ing, the last thing they need is any kind
of special packaging. That would drive
them crazy,” he says.
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THEY RE
FLAYING
MY SONG

Madonna recently
scored a club hit with
a special promo-only

12-inch version of

“Fever,” which
topped Billboard’s
Club Play and Maxi-
Singles Sales charts.
A more faithful
version of the 1958
Peggy Lee hit
appears on the
artist’s
double-platinum
Maverick/WB opus,
“Erotica.”

Edited By Larry Flick

(BMI).

As Madonna recalls, her recording of
“Fever” came about as she and producer
Shep Pettibone were improvjsing in the
studio while recording another tune. “We
were working on a song called ‘Goodbye
To Innocence,’ and it just
wasn’t working. For
some reason, the vibe
wasn’t right,”
“We got ready to try to
record [the song] one
more time. And when the
music started, I began to
play with the words, and
starting singing bits of
‘Fever.” I had just seen
Peggy Lee perform in New York, and she
made a strong impression on me. It was a
Jjoke at first, but it really worked. So we
sent for the sheet musie, and decided to
cover it [for “Erotica”). It was the last song
we recorded for the album. We had a lot
of fun doing it. In the original version of
[the recording], the bass line played
against a dark and underlying melody. The
remix is less dissonant, more melodious.”

“Fever” was written by J. Davenport
and E. Cooley, and published by Trio
Music Co. Inc. and Fort Knox Music

PUBLISHING S

she says.

MADONNA

ARTISTS IN ACTION

(Continued from preceding page)

sounds from his guitar. The show
was bolstered by the addition of sax-
ophonist/flutist Ernie Watts, who
brought an acoustic jazz authentic-
ity to the stage. Ritenour featured
Wes Montgomery-style guitar licks,
which he culled from his chart-top-
ping disc “Wesbound,” and often
played in unison with Watts’ flute.
Ritenour’s touring band adroitly
switched from funk to light fusion to

straight-ahead. And surprise guest
vocalist Phil Perry added a comfort-
ing, sensitive, understanding tem-
perament to several songs, includ-
ing the Bob Marley reggae classie
“Waiting In Pain.” This band had
the ability to get tough, but prefer-
red to work on the dreamy, senti-
mental, emotional side. And the
crowd loved it.

CHARLIE HUNT

o, =i

City Slickers. Wynonna and Clint Black, second from right, celebrate the
success of their two shows at New York’s Radio City Music Hall during Country
Takes Manhattan. Flanking the two are Thom Schuyler, RCA VP of Nashville
operations, and Joe Galante, right, RCA Records president. Black records for
RCA, Wynonna for MCA. (Photo: R.J. Capak)

ARTIST DEVELOPMENTS

(Continued from page 22)

A&R executive Mio Vukovie, who
signed the band. “I was always
fascinated by artists where you get
a sense of who they are from their
look, the packaging of their
records—it makes them larger than
life.”

Clearly, Urge Overkill agrees.
The band long ago developed a
hyper-hip Matt Helm-as-rock-star
image, complete with matching
crushed velvet suits and logo
medallions. Geffen has appropriated
the latter as part of a retro-tinged
campaign that also ineluded a 5,000-
copy orange-vinyl pressing of
“Saturation,” which Geffen plans to
promote first to the band’s sizable
college radio base, and then
“trickle” it into album radio, says
Vukovie.

But, despite the trappings, the
members of Urge Overkill refute
the notion that they’re "70s
revivalists.

“We're not retro,” Kato chuckles.
“We call ourselves ‘now-tro.’ In fact,
we’ve trademarked it. We get a
royalty every time the word is
used.”

DAVID SPRAGUE

GUTTERBALL ROLLING

“There was never any plan to say,
‘Hey let’s put together this
alternative rock supergroup-type
band, what a concept,”” says
Gutterball guitarist/vocalist Bryan
Harvey. “We just basically had a
tape that we liked. I still, to this day,
say that Gutterball is not a band, it’s
a night.”

But that night has been forever
preserved on the band’s self-titled
debut, released June 8 by Mute,
which insists Gutterball is more
than a one-off.

The seeds of Gutterball were
planted after former Dream
Syndicate leader Steve Wynn,
Harvey’s old friend, decided to stop
by Harvey’s home in Richmond, Va.,
during the winter of 1992. The duo
shared a bottle of whiskey and
wrote a batch of songs. The
following night, Wynn, Harvey, and
his House Of Freaks partner
Johnny Hott, along with Freaks’
touring members bassist Bob Rupe,
formerly of the Silos, and guitarist
Stephen McCarthy, ex-Long
Ryders, got together to bang out the
songs. The tape was rolling and
Gutterball was born,

Wynn is no stranger to the
concept of loose side projects. He
was “Dusty” in Danny & Dusty, a
one-off studio group that included
members of Dream Syndicate,
Green On Red, and the Long
Ryders, including MeCarthy. That
band’s “The Lost Weekend” was
released by A&M in 1985.

“It’s a similar idea,” says Wynn.
“But something different came out
of it. This was done faster than
Danny & Dusty ... Tracks 2
through 11 were done in that order,
all first takes, all the voeals live, in
slightly more time than it takes to
listen to them.”

The fun-loving spirit in which the
album was made is captured most
effectively in “One By One,” a two-
step barroom romp in which Wynn
sings the blues about the Knicks
losing, getting kicked out of bars,

and getting fired from his job as a
newspaper reporter.

For Wynn, who has been working
as a solo artist since he disbanded
the Dream Syndicate in 1989, it was
a treat to play with the Freaks’
touring unit. “It’s a band that has
played together and knows how to

GUTTERBALL: Steve Wynn, Stephen
McCarthy, Bob Rupe, Bryan Harvey,
and Johnny Hott.

play together, except we threw in
one little monkey wrench—me.”
After the sessions, each band
member took a few tapes of the
sessions for himself and sent them
to friends, but they weren’t
necessarily looking for a record
deal. One of those tapes ended up in
the hands of Wynn’s friend Peter
Cooper, the Northeast label
manager for Mute. Cooper played
the tape in the label’'s New York
office and “everyone fell in love with
it,” says Mute VP/GM Mark
Fotiadis. “From there, we played it
for [Mute chairman] Daniel Miller,
who gave the OK to sign
Gutterball.” The band became the
label’s first Ameriean signing.
Fotiadis says the label plans to
continue to promote the band
mainly through press. He notes The
New York Times, Rolling Stone,
Musician, Pulse!, Request, and High
(Continued on next page)

AMUSEMENT BUSINESS®
GROSSES
Attendance
ARTIST(S) Venue Date(s) Tlcket Price(s) Capacity Promoter
LUIS MIGUEL Nationat June 8-13 $2,265,205 58,856 Publishow
Auditorium $57.60/ $19.20 six
Mexico City, sellouts
PAUL MCCARTNEY Pontiac June 4 $1,291,778 49,378 Cellar Door
Siiverdome $32.50/ $16.25 seliout Belkin Prods.
Pontiac, Mich.
PAUL MCCARTNEY Veterans June 13 $1,288,3%4 45711 Ogden Presents
Stadium $50/ $40/ sellout Music Fair Prods.
Phitadelphia $32.50/ $16.50
PAUL MCCARTNEY Arrowhead May 31 $1,132,576 42934 Cellar Door
Stadium $32.50/-$16.25 seliout
Kansas City,
Mo,
DEF LEPPARD Don Valley June 6 $1,123,072 38,159 MCP Promotions
Stadium (743,018 40,000 Ltd.
Sheffreld, pounds) Harvey Goldsmith
England $33/ $28.50 Entertainments
NEIL DIAMOND Providence Civic June 8-10 $1,033,650 4] 346 Delsener/Siater
Center $25 three Enterprises
Providence, R.I. sellouts
80N JOVI NEC. May 10-12 $950,258 37,028 MCP Promotions
Birmingham, (633,505 three Ltd.
England pounds) sellouts
$26.25/ $22.50
BON JOV! Wembley Arena May 14-16 $895,080 3'5,095 MCP Promotions
Londor, England (596,720 three Ltd.
pounds) seliouts
$26.25/ $22.50
GRATEFUL DEAD Palace of June 8-9 $743,012 30327 Cellar Door
Auburn Hills $24.50 two 3elkin Prods.
Auburn Hills, sellouts Metropolitan
Mich. Entertainment
NEIL DIAMOND Baltimore Arena June 5-6 $705,900 28,236 Deisener/Slater
Baltimore 325 two Enterprises
sellouts
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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BELL BIV DEVOE COURTING FANS WITH NEW SET

(Continued from page 18)

style stems from the grooves, so every-
thing isn’t so hip-hoppish. Our sound is
smooth on the top, but rough on the
bottom.”

As with 'some tunes on “Poison,” the
new songs “Ghetto Booty” and “From
The Back” will be sure to raise eye-
brows among more conservative ele-
ments for being overtly sexual. “We
don’t mean to disrespect women,” Bell
says. “We're living a fantasy. Our thing
is kickin’ it to women, which most guys
can relate to. But you can't take that
too seriously. We have feelings, too.”

To show their more sensitive side,
BBD collaborated with the production
and writing team of L.A. Reid, Ken-
neth “Babyface” Edmonds, and Daryl
Simmons on the ballad “Something In
Your Eyes.” Other producers with
tracks on the record are Carl Bourelly,
Rico Anderson, and Fatim Dentzler.

With the beats and sound current,
neither BBD members nor Glen Laje-
ski, MCA’s VP of artist development, is
concerned that a great number of
groups with a similar look and sound
will make BBD seem passé to its core
audience—even with the disappointing
response from the public to last year’s

ARTIST DEVELOPMENTS

(Continued from preceding page)

Times have reported on Gutterball.

The band may also hit the road
again in late summer. In spring,
Gutterball opened three weeks of
dates for the Black Crowes at the
request of singer Chris Robinson,
who caught the band live.

The label also plans to work the
opening track, “Trial Separation
Blues,” at college, modern rock, and
eventually adult album alternative
and album rock radio.

Meanwhile, Wynn, who was left
label-less when Rhino folded its
RNA imprint, and the Freaks, who
left Giant, are working on new
projects as well. Both could find a
home a Mute.

As for the future, Harvey’s not
sure the magical charm of
Gutterball can be recaptured on
tape. “One reason that this is such a
great record is that it was never
meant to be a record,” he says. “We
were just playing and having a good
time with the musie. Next time we
go in, we know we are going to be
making a record, and I'm afraid it
will affect everybody. But then
again, maybe it will be better.”

CRAIG ROSEN

GO AHEAD
USEUS...
MAKE THAT MOVE
THE CALL’S
ON ME ...

TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
Jeff Serrette

single “Gangsta.” “These guys have a
tremendous history,” Lajeski says.
“We share their vision for what they
want to achieve. Through his business
ventures, Michael Bivins has shown
he’s in touch with what’s going on.”
“We’re hungry,” Ronnie DeVoe
adds, “and we've had longevity. [The
success of} ‘Poison’ happened so fast.
We've been spoiled by seeing all our
fans and friends sereaming for us dur-
ing shows. Now we're three years more
mature. ‘Gangsta’ was done before the

completion of the album and was
leaked to radio. But we learned from
that you can’t just put out anything
based on the strength of your last al-
bum.”

The trio will have to use some
strength to keep up with a strenuous
promotion schedule this summer. In
addition to some tentatively scheduled
in-store appearances around the time
of the album’s release, the group will
perform at various Six Flags amuse-
ment parks in July, and in August it’s

on to Universal Studios in Orlando,
Fla., for another appearance.

Additionally, the group and the
record company have hooked up
with athletic clothing manufacturers
Starter and Reebok to produce a
line of BBD caps and athletic wear
called Flipside. “They're a very vis-
ual group,” Lajeski says, “and they
use and wear what the kids out
there use and wear.” First to hit the
stores will be a line of “Above The
Rim” sneakers.
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Clubbing It. Ricky Lynn
Gregg's self-titted debut has
been a conspicuous priority
for Liberty, and although
lackluster radio play stalled
the rookie’s “If | Had A
Cheatin’ Heart” at No. 36 on
Hot Country Singles & Tracks,
an aggressive club campaign
and video exposure have
boosted the set to No. 41 on
Top Country Albums.

PROCLAMATION OF GRADUATION: This week’s sole gradu-
ate, and one of the hottest albums on The Billboard 200, is a 4-
year-old title. The Proclaimers’ “Sunshine On Leith,” which had
a brief chart run in 1989, was resuscitated by the inclusion of the
song “I'm Gonna Be (500 Miles)” in the film “Benny & Joon.”

The album’s sales increase by 38% over last week’s sum, good
for a 28-place jump and the Pacesetter award

on The Billboard 200. The vault to No. 84 re- — e — e

. . MOUNTAIN z NORTHEAST
moves the Scottish twins from Heatseeker sta- H Big Head Todd & The Monsters, Sister Sweetly Fi The Jerky Boys, The Jerky Boys
tus e b i 2 T L ST |

Doing It. Brace yourself for
another wave of the Irish
invasion, as a 31% increase in
sales over the previous week
pushes the Cranberries’
“Everybody Else Is Doing It So
Why Can’t We?" 40-28 on
Heatseekers. The strongest
sales so far are in the Pacific
and Mountain regions, where
the album sees 43% gains.

board, writer Larry Flick posed the question, “Is the world ready
for its first drag-queen pop star?” First-week sales on RuPaul’s
first album suggest that the answer is “yes.”

The female impersonator’s “Supermodel Of The World” debuts
at No. 1 on Heatseekers, while strutting on The Billboard 200 at

REGIONAL HEATSEEKERS #1's

While the revivification of the Proclaimers’
Chrysalis’/EMI Records Group album is note-
worthy, so too is the track record being clocked
by the “Benny & Joon” soundtrack, which also
contains “I'm Gonna Be.” Since debuting at No.
54 in the May 29 issue, the Milan title has
charted as high as No. 45, and has not fallen bel-
low No. 51, a respectable run for a soundtrack,
especially considering the competition repre-
sented by “Sunshine On Leith.”

Artists are removed from Heatseekers when [
any career album hits the top half of the The .

Working It. If it seems as
though RuPaul and Tommy Boy
have been working the female
impersonator’s debut album
forever, there’s reason for that.
Along with an extensive
promotional tour, RuPaul's
exposure has been steady on
The Box music channel for
more than six months. In its first
week out, his album becomes
the No. 1 Heatseeker.

No. 109.

As Flick’s article reported, Tommy Boy has been priming the
pump for more than six months, working the title track at The
Box, MTV, and at radio, while RuPaul trotted cross-country on
a promotional tour. Those who attended the independent labels’
presentation at the National Assn. of Recording Merchandisers
convention in March will recall that the “su-
permodel” anchored Tommy Boy’s portion
of the video.

EAST NORTH CENTRAL

~

I/

AN

MIDDLE ATLANTIC

ROAD WORK: Def American’s the Su-
preme Love Gods just started a North
American tour that will take them to 31 ven-
ues through July 23. The busy agenda takes
[ the act through the Midwest, the East, the
| Southeast, and Southwest, several Califor-

i ::?___l:hve_ Jerky Boys, The Jerky Boys

[ SOUTH ATLANTIC
i RI_JE_OI.!!._ Supermode! Of The World

nia dates, and a few Canadian stops ...
Ricky Lynn Gregg’s nonstop tour was
halted briefly when he sustained minor inju-
ries in a car accident in Nashville. Gregg lost
] a June 16 date in Ellensberg, Wash., but, at

Billboard 200, the top 25 of Top R&B Albums
or Top Country Albums, or the top five of one
of our other popular-format album charts.

DETAIL: Before someone agks why the Pro-

claimers appear on The Billboard 200 rather than Top Pop Catalog
Albums, here’s—as Ross Perot might offer—the deal. Titles on
the catalog charts are 2 years old, and off a Billboard chart for
three consecutive months, so, technically, “Sunshine On Leith”
would fall in the catalog category. But, Heatseeker titles are ex-
empt from this policy.

Thus, an album encoded as a Heatseeker in SoundSean’s data-
base remains so unless and until that act graduates. And, since
Heatseekers was designed to help developing artists make their
marks on The Billboard 200, all Heatseeker albums—regardless
of whether they've charted before—are treated as current titles.

HIGH HEELS, TALL DEBUT: In a story in the June 5 Bill-

B § & L B O AR D T8

SOUTH CENTRAL
Ricky Lynn Gregg, Ricky Lynn_Greg_g

THE REGIONAL ROUNDUP

- N -,l Vi

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN

1. Big Head Todd/Monsters, Sister Sweetly
2. Gin Blossoms, New Miserabie Experience
3. Bad Religion, Recipe For Hate
4. Butthole Surfers, Independent Worm...
S. dada, Puzzle
6. Rage Against The Machine, Rage Against...
7. White Zombie, La Sexorcisto: Devil Music...
8. Sonia Dada, Sonia Dada
9. Tasmin Archer, Great Expectations

10. Tool, Undertow

NORTHEAST
The Jerky Boys, The Jerky Boys
Aimee Mann, Whatever
Mighty Mighty Bosstones, Don’t Know...
Young Black Teenagers, Dead Enz Kidz. ..
Screaming Trees, Sweet Oblivion
dada, Puzzle
Positive K, Skills Dat Pay Da Bills
RuPaul, Supermodel Of The world
Butthole Surfers, Independent Worm...
10. Big Head Todd/Monsters, Sister Sweetly

b EISICAG L (OLO[S

HEATSEEKGER S Atoum coanes

press time, his publicist said he was ex-
pected to make his next scheduled appear-
ance June 18 at a festival in Lake Geneva,
Wis. The country rookie has dates booked
through at least Oct. 31.

RESTLESSNESS: The Buck Pets, a Dallas band that previ-
ously recorded two Island albums, is busy promoting “To The
Quick,” its Restless debut, which is being sold through Alternative
Distribution Alliance. On June 16, it played the opening of the Or-
bit Room, a new club in the Deep Ellum section of Dallas.

In May, the Buck Pets were featured in an industry showcase
at Los Angeles club Small’s with two other Restless/ADA bands,
Mind Over Four and Giant Sand. Sand, by the by, is making
noise for Austin, Texas, store Waterloo Records & Video, where
it clocks in at No. 19.

Popular Uprisings is prepared by Geoff Mayfield with assistance
Jfrom Roger Fitton and Brett Atwood.
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Butts Needs To Branch Out;
Janet Readies For Fall Tour

IF WE’RE TALKING about
working within the system, then
my question is this: Why isn’t
the Reverend Dr. Calvin O.
Butts organizing a devastating,
suceessful phone tree like this
country’s religious right has? A
phone tree that responds like
dynamite to any little thing that
affects African-American people
by calling and faxing elected of-
ficials in Washington over and
over again so that they are
aware of and feel extremely
pressured by their constituen-
cies. Why not set up a fund at
the church that pays the phone
fees of people who call and har-
ass senators
and con-
gresspeople?
Imagine if
folks really
“woke up”
like  that.
Imagine if
Butts’ en-
emy was not
some nebulously defined “nega-
tive” rap musie, but aetual peo-
ple who actually decide what
money goes to what places in his
home state of New York.

Some hip-hop is unlistenable
and ridieulous, silly, and offen-
sive. Some artists curse, call
girls “bitches,” and sound mad,
only because it shocks and it
sells, and some labels promote
this. But—and imagine this—
what if life for black people in
this eountry lent itself to hip-
hoppers writing about the won-
derfulness of it all: trees and
books, tranquil ponds, and such.
Songs that celebrate the arrival
of social and economic justice for
all. T have no idea what Naughty
By Nature’s Treach’s politics
are, but when he said “positive
ain’t where I live” in “Uptown
Anthem,” he said a whole lot
more than five words.

The so-called “exploitive” na-
ture of hip-hop and the influence
it has on young people’s minds is
minuscule compared with how
their lives are sculpted by the
social policies that the powers-
that-be continue to use as whit-
tling sticks. And, as always in
these situations, one has to won-
der who is to be the judge in all
this. And who is going to judge
them? When are new-jack R&B
tracks going to be designated
“negative”? When Silk harmo-
nizes through “I wanna lick you
up and down/til you say stop/let
me play with your body baby/
make you real hot,” is that too
much? Is it just bad when people
relegate each other to “niggaz”
and “hoes”? Or is it just as “neg-
ative” when gender stereotypes
are perpetrated more sublimi-
nally, when they are sung lov-

BILLBOARD JUNE 26, 1993

by Danyel Smith

ingly over super-smooth R&B
beats?

I'm sure Rev. Butts is an intel-
ligent, energetic, well-inten-
tioned man. He is probably sin-
cerely desperate to make
changes in the African-Ameri-
can community. But destroying
CDs and tapes on the street cor-
ner makes for soundbites, not
change. Being radical is not
about publicity. It’s about gnaw-
ing, hard, on the root of the mat-
ter.

SO YOU KNOW: Janet Jack-
son has chosen Patrice Rushen
as the musical director for her
upecoming
“janet.” tour,
to start in
the U.S.
sometime
during mid-
October. Ru-
shen really is
Ms. All That
these days—
she has musically directed the
Emmy Awards, the People’s
Choice Awards, and the NAACP
Image Awards. She just finished
produetion on Sheena Easton’s
upcoming album of standards, to
be released soon on MCA. Jack-
son and Rushen are auditioning
musicians in L.A. this month.
Chuckii Booker directed Jack-
son’s “Rhythm Nation Tour.”

That TLC single from the
“Poetic Justice” soundtrack,
“Get It Up,” is truly sensational.
Most folks would have been
afraid to bother with that classic
by the Time. I want to know if
someone will attempt to cover
“Girl” from that same album . ..
Flavor Flav is recording a solo
album for Chuck D’s Pro Divi-
sion label. The first single is
“Everybody’s Got Flavor,” and
it should be released in August
... At the ASCAP R&B Music
Celebration June 9in New York,
Teddy Riley (looking swell in
inky black jeans) was honored,
as were Jimmy Jam and Terry
Lewis, Al B. Sure!, Glenn
Jones, Andre Cymone, Mi-
chael Bivins and Ronnie De-
Voe, Dallas Austin, DeVante
Swing, Prince, Lionel Richie,
Aaron Hall, Bobbie Reece,
Bobby Brown, Gabrielle Ann
Goodman and Wayne Brath-
waite, and Lisa “Left Eye”
Lopes, among many others. It
was a cool night—all champagne
and silk, denim and velvet. A
good time was had by all. The
honorees beamed.

ONE LAST WHOOMP! I'm
still collecting info about the
many “Whoomp!” and “Dazzey
Duks” songs. Thanks to all who
have phoned so far.
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_ Experience the true "Chief Rocka”
destined to join its predecessors and beyond.

Watch for the video a: your ‘ocal video outlets.
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26 | 28 | 18 | 17 | REGINA BELLE COLUMBIA 48826 (10.98 EQ/15.98) PASSION | 13 79 | 78 | 8 | 15 | SOUNDTRACK wmca 10758 (0 98/15.98) cea | I3
21 | 27 | 24 | 24 | THE PHARCYDE DELICIOUS VINYL 52222*/AG (9.98/15.98)  BIZARRE RIDE Il THE PHARCYDE | 23 80 | 75 | 72 | 12 | ICE-T @ RHYME SYNDICATE 53858+/PRIORITY (10.98/16.98) HOME IMVASION 9
28 | 23 | 15 | 6 | RUN-D.M.C.PROFILE 1440° (10.9815.98) DOWN WITH THE KING | 1 NEWD | | | PIECES OF A DREAM MANHATTAN 81496/CAPITOL (9.98/15.98) INFLIGHT | 81
29 29 28 | 46 | MARY J. BLIGE A ? UPTOWN 10681/MCA (9.98/15.98) WHAT'S THE 411? 1 82 | 93 | 89 29 | WRECKX-N-EFFECT A moA 10566« ©.9815 98 T G T 5
30 | 3 31 21 | SNOW A EASTWEST 92207/AG (10.98/15.98) 12 INCHES OF SNOW 12 ' :
- | 83 82 58 4 CON FUNK SHUN MERCURY 510275 (10.98 EQ/15.98) THE BEST OF CON FUNK SHUN 43
3l 24 23 24 | CHRISTOPHER WILLIAMS UPTOWN 10751/MCA (9.98/15.98) CHANGES 12 84 77 84 60 | SPICE 1 TRIAD 41481/JIVE (9.98/13.98) SPICE 1 14
32 | 33 | 27 | 14 | BLOODS & CRIPS DANGEROUS/PUMP 19138%QUALITY (9.98/13.98) BANGIN ON wAX | 18 95 | 97 | 8 | THE BEATNUTS VIOLATOR 1114RELATIVITY (7.98/12.98) INTOXICATED DEMONS | 50
33 | 32 | 35 | 31 | ICECUBE A PRIORITY 57185 (10.98/15.98) THE PREDATOR 1 86 | 88 | 82 | 67 | TLC A2 LAFACE 26003/ARISTA (9.98/15.98) O00000HHH...ON THE TLC TIP 3
34 35 36 30 | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 98 | — | 32 | COMPTON'S MOST WANTED ORPHEUS 52984/EPIC (3 98 EC/15 98) MUSIC TO DRIVEBY 20
35 | 34 | 33 | 17 | NAUGHTY BY NATURE A TomMy BOY 1069 (10.98/15.98) 19 NAUGHTY N | 1 88 | 96 | — | 83 | CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 FQ/15.98) CYPRESSHILL | 4
36 | 30 [ 25 | 6 | 5TH WARD BOYZ RAP-ALOT 53859*/PRIORITY (9.98/15.98) GHETTO DOPE | 13 89 | 72 | 73 | 47 | LORENZO ALPHA INTERNATIONAL 781000/PLG (9.98 EQ/13.98) LORENZO | 24
* % * PACESETTER * * % %1 76 | IR Rk BBLICANNOUNCEMENT A BORN INTO THE'90'S | 3
LORDS OF THE UNDERGROUND o
@D » | & [ o] leroseevtenlotnining HERE COME THE LORDS | 13 NEWD | | | CHAKA DEMUS & PLIERS maNGO 9930+ (9.98/15.98) ALL SHE WROTE | 91
38 3 U | 25 | SHAIA GASOLINE ALLEY 10762+1MCA (9.98/15 98) e T 3 92 | 8 | 90 19 | ABOVE THE LAW RUTHLESS/GIANT 24477/WARNER BROS. (10.98/15.98) BLACK MAFIA LIFE 6
39 | 37 | 37 | 79 | MICHAEL JACKSON A  EP(C 45400° (10.98 EQ/15.98) DANGEROUS | 1 93 | 92 | 68 | 36 | GEORGE DUKE WARNER BROS. 45026 109915.98) SsHOT_ G 36
40 41 39 12 | P.M. DAWN @ GEE STREET/ISLAND 514517/PLG (10.98/15.98) THE BLISS ALBUM...? 23 ad 9 78 12_| JOE SAMPLE WARNER BROS. 45209 (10 98/1598) INVITATION £
95 | 90 | 67 | 22 | PRINCE MARKIE DEE AND THE SOUL CONVENTION FREE | 47
46 54 INNER CIRCLE BIG BEAT/ATLANTIC 92261/AG (9.98/15.98) BAD BOYS 41 S0UL CONVENTION 48656°/COLUMBIA (9.98 EQ/I2.98)
96 74 87 3 JAMES INGRAM WARNER BROS. 45275 (10.98/15.98) ALWAYS YOU 74
42 39 — 2 ALEX BUGNON ORPHEUS 52995/EPIC (10 98 EQ/15.98) THIS TIME AROUND 39 9 o ) 35 | PRINCE AND THE NEW POWER GENERATION 4 & P
\ T
43 45 44 20 PAPERBOQY NEXT PLATEAU/FFRR 1012 (9.98/14 98) NINE YARDS 26 t’g_sk’gy';mk 4037 WARNER BROS. (10.98/15 96 8
. M ?
4 | 38 | 30 | 18 | DIGABLEPLANETS® .. REACHIN' (A NEW REFUTATION OF TIME AND SPACE) | 5 RE-ENTRY | 34 | perseecTive 100vaam 0.981398) WHERE DEY AT?
(39 | NEWD | 1 ICA PARIS > 99
45 | 47 | 56 | 49 | BRIAN MCKNIGHT meRCURY 848605 (9.98 EV13.98) BRIAN MCKNIGHT | 20 D) MIcA SLAND 514776/PLG (9.98 EQ/15.98) WHISPER A RAYER
46 | 42 | 46 | 22 | DUICE TMR 71000/BELLMARK (9.98/15.98) DAZZEY DUKS | 26 100 | 87 [ ~- | 6 | THECLICK scwioi 707 (9.9815.98) DOWN & DIRTY | 87

( ) Albums with the greatest sales gans this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Graduates are titles removed from Heatseekers this week. © 1993, Bitiboard/BPI Communications, and SoundScan, Inc.

Bibeerd 1903
RECORD
RETALING

DIRECTORY

MUSKC/ VIDEO DEALERS

Ifyou service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.

This all-important 3rd edition is a must - containing hundreds of new listings

plus updates on over 60% of prior listings. With so many changes in the market-

place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,

P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-

dents please add applicable sales tax.)

Order bulk copies for your entire staff and marvketing team- call for special rates!
BDROO106
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FOR WEEK ENDING JUNE 26, 1993

R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING JUNE 26, 1993

] ] TITLE (Publisher — Licensing Org.) Sheet Music Dist. ]
6 ABC-123 (Trycep, BMI/Willesden, BMI/Ramal,
BMI/Cleveland's Own, BMI) CPP
™ 84 ABOVE THE RIM (MCA, ASCAP/Slik Star, ASCAP/Low ™
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 64 R&B stations g;y.' l;MI/B‘aledaé,NleIMl/Mlke Ten, BMI/August 15, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- /Ronestone, ) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 64 ANOTHER SAD LOVE SONG (Ecal, BMI/Sony Songs, SoundScan
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMJ) III.'“
42 BABY BE MINE (FROM CB4) (Zomba, BMi/Donril, - =
51503 555 ASCAP/Street Rose, ASCAP) CPP R b g F4
2|2 |w z2|2|w 52 BABY I'M YOURS (Music Corp. Of America, z|%|e z @
o |p | & | TITLE v |5 | 5| TITLE BMI/Gasoline Alley, BMI/Cameo Appearance By 0| | & | TITLE 2|y & | TITLE
Z | = | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Ramses, ASCAP/MCA, ASCAP/Semaj, BMi/Ethyl, Z | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
, ASCAP) WORK IT OUT
*%x NO.1 * » a1 8 | DS B LcioUs VINYL) 61 BAD BOYS (TNEME FROM COPS) (Had House, BMI) *%x NO.1 » | [ty
N 73 THE BONNIE AND CLYDE THEME/IBWIN' WIT MY WHOOMP! (THERE IT IS) HIP HOP HOORAY
2|13 &E\/A('écA) 2 weeks at No. 1 (3D 45 | 6 gl—?ABI yclixgo!gﬂ&zv/mcm :QE:V;?'G ::;rsc::tBKnome:gsec, :E/CvlleP/lzge& |I;achnclogy, (D] 2 | 6 | 1ag TeAm (LIFE/BELLMARK) 1 week at No. 1 39(37]21 HIEHOR BVO&TURE (TOMMY BOY)
oogle, s
A 1 WANT TO KNOW YOUR NAME . 2 | 1 |13 | KNOCKIN' DA BOOTS o ITSON
2| ey COES 80136 | 11| R & ko eaaTon o TB:m?:;nL','gEMTI:'ls ALl ':sgx,f'},f:’:'.’.'e'y H-TOWN (LUKE) 1 | NAUGHTY BY NATURE TOMMY BOY)
g ONE LAST CRY BMi/Mr. Bolton’s, BMI/Warner Chappell, PRS) WBM 3|48 | WEAK _ CHIEF ROCKA
() 3 13| KiSMm b 20T 69 | 3 | BRIAN MCKNIGHT (MERCURY) n CAN/HE LOVE U LIKE %s (Green:lzﬁt, BMI/)Kear, SHVIGCA) 1 | (0RDS oF UDERGROUND (PENDULUM)
YOU DON'T HAVE TO WORRY BMI/Sony Songs, BMI/Warner-Tamerlane, 4 | 3 | 9 | THAT'S THE WAY LOVE GOES 42 (39 | 13 | BABY BE MINE
S ALA%E J',‘é’L.LG'Q‘!LLowN/MCA, — [ 1 | mARY 1. BLIGE (UPTOWN/MCA) BMI/Boobie-Loo, BM1) JANET JACKSON (VIRGIN) BLACKSTREE T (MCA)
SAY IT ISN'T OVER 83 CHIEF ROCKA (LOTUG, ASCAP/Marley Marl, DRE DAY 43 | 46 | 13 | LOOKING THROUGH PATIENT EYES
@ 6|4 'J'g&EclfyupTowN/McA) @ 434 | fve X1 (RCA) ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP) S[5]3 DR. DRE (DEATH ROW/INTERSCOPE/AG) P.M. DAWN (GEE STREET/ISLAND/PLG)
72 COME OVER, BABY (Fat Hat, BMI/T-Porsa,
. M s T WHOOT, THERE IT IS DON'T WALK AWAY
65|12 LAE?,ERITZ(ETLANHC) 51 (7 k:m%‘ LAGF%(EI()EASTWEST) ABiﬁ?P/EMI Virgin, ASCAP/Cznin, BMI/Buff Man, (8] 6 | 11| g5 souhi (wraP/ICHIBAN) B JADE (GIANT/REPRISE)
" g . . . LATELY RUFFNECK
2 A il AL 45 (44| 18 | TELLIN' ME STORIES 38 :ﬁ;rgg&i;)(ﬂrsm Corp. OF America, BMI/Gasoline (D] 9 | 3 | Jobeer werown/mea) — | 1| MCLYTE (FRST PRIORITY/ATLANTIC/AG)
SWEETON U | 8| 8|10 | SHOW ME LOVE 4613417 VE IS
88|15 EXS.'S}'O%'%LSJL"‘AM?(‘JP‘T’SWN,MCA) e LO-KEY? (PERSPECTIVE/A&M) g g'x :e :;?Jzivég [Zgé::;"g;:/sg?t?e”, ASCAP/Unit ROBIN S. (BIG BEAT/ATLANTIC/AG) V. WILLIAMS/B. MCKNIGHT (GIANT)
DAY BY DAY 4, ASCAP/Hee Bee Dooinit, ASCAP) WBM 9 | 7 |33 | DAZZEY DUKS 47 [ 36 | 17 | | HAVE NOTHING
()10 | 10 | SO M Lo, 71] 2 | poRTRAIT (cAPITOL) 71 DAYDREA/MING (sp,ing:i,lne, BMI)) DUICE (TMR/BELLMARK) WHITNEY HOUSTON (ARISTA)
CAN HE LOVE U LIKE THIS 23 DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI) SLAM 48 | 42 | 21 | COMFORTER
UE gﬁ%ﬁélr/%mnm) 50 | 20 | AFTER 7 (VIRGIN) 45 DEDICATED (Willesden, BMI/R Kelly, BM1) CPP 22 | 5 | ONYX (JMI/CHAOS/COLUMBIA) SHAI (GASOLINE ALLEY/MCA)
) . DITTY 33 DEEPER (Word Life, ASCAP/Windswept Pacific, SOMETHING'S GOIN’ ON 49|44 | 9 | TRUTHFUL
@ 1219 U“ﬁﬂi&?&?gcig%gwg%m BROS.) 60|17 PAPERBOY (NEXT PLATEAU/FFRR/PLG) ASCAP/Longitude, BMI/Frsthngtanyn, ASCAP) WBM ® 1317 U.N.V. (MAVERICK/SIRE /WB) HEAVY D. & THE BOYZ (UPTOWN/MCA)
49 DITTY (Next Plateau, ASCAP/Cisum Ludes,
MME . ABC-123 1 WILL ALWAYS LOVE YOU
2| 13| 7 }g—iENrfll;%ﬁf(MOTOWN) 0483 g!IERYL ~PEPSII" RILEY (REPRISE) ) ASCAP/Saja, 9([4["/1 wu:;man. BMI) 12)1015 LEVERT (ATLANTIC/AG) 50|48 |3 WHITNEY HOUSTON (ARISTA)
62 DO DA WHAT (Trycep, BMI/Willesden,
DAYDREAMING . 1 DEEPER 51 (50 | 4 | BY THE TIME THIS NIGHT IS OVER
B3 3%?[5.%525%@5 51146 | 12 | BN RoRD (o0t umBiA) " gg"{g':::'i":d&%"v’“m?ﬂﬁ sz’:‘gc‘ﬁ%:&c” 3112 | 11| 068 owest/craos/coLumsiay KENNY G/PEABO BRYSON (ARISTA)
* LET'S GO THROUGH THE MOTIONS i ' ' 14 | 11 | 17 | FREAK ME | WANT TO KNOW YOUR NAME
15(8 35;%&:3&?52%“ LML e JODECI (UPTOWN/MCA) e gso%:/v';f?:'i}?:y;inzm(';r:;ons' ASCAP/Rush SILK (KEIA/ELEKTRA) 56| 8 | waLTER & SCOTTY (CAPITOL)
GOOD OL’ DAYS Groove, ASCAP/Smocth Flowin', ASCAP/Pete Rock, 15 (16 | 9 | CRY NO MORE BONNIE AND CLYDE/IBWIN'...
@ 17113 gg&tgggw%‘mgt\)w“ s il Al LEVERT (ATLANTIC) ArsogX:/EMI U,/Ag‘CAP) C:: l / o 11 D EXTREME (GASOLINE ALLEY/MCA) G55 | 5 YO-YO (EASTWEST/AG)
WET TIME 9 DRE DAY (Sony Tunes, ASCAP) HL IF 1 HAD NO LOOT _ GIRL U FOR ME
1614119 LOS (EKng/rgggkA) (5215 | RCNA BECLE covumenm 13 EVERY LITTLE THING U DO (Babydon, ASCAP/EMI 40 | 2 | TONYI TONI TONE! (WING/MERCURY) 1 | SiK keimeLekTRA)
1 GET AROUND April, ASCAP/KG Blunt, ASCAP/Zomba, ASCAP/Isaya 17115 | 16 | IT wAS A GOOD DAY 55 152 | 15 | WRECKX SHOP
17]168 H;Eks \x’q%%gls'gﬁ;mc) @ —|1 2PAC (INTERSCOPE/ATLANTIC) He's Funky, ASCAP/Sony Tunes, ASCAP/Babyd ICE CUBE (PRIORITY) WRECKX-N-EFFECT (MCA)
ASCAP) CPP/WBM/HL '
RUN T¢ U ) PASSIN' ME BY HUMPS FOR THE BLVD,
19|26 | SOALONE (ERSTWEST) ()| — | 1 wmmz? ggum (ARISTA) 65 :gg:) DOWN (Polygram Int'l, ASCAP/BMG Songs, 183 |18 | 11 | PASSIN' ME E OENCIOUS T TG (BB)| 72 | 3 | RoDNEY 0 & JOE COOLEY (PSYCHOTIC)
FEEL NO PAIN SIX FEET DEEP | DON'T WANT TO FIGHT
25|13 g\%‘é(‘ggNMT%‘EPmsz) (D[ 62 | 3 | <ave epicy g :_EEELF':go*;A'(';&g"%‘;m?ggﬁ;’u;;"es' ASCAP) 191148 ) B EET (RAP-A-LOT/PRIORITY) (GD| 74 | 2 | TinA TURNER (VIRGIN)
DO DA WHAT i y LOVE NO LIMIT ONE LAST CRY
(20| 28 | 14 hﬁwﬁﬁﬁpﬁg ONE 72| 3 | 1'OF THE GIRLS (EASTWEST) e :';E:'; /:;étze::viw;:i /AESMC|ABP|/3 i/k‘\: oﬁcsrpa/l‘)”%w SR MARY J. BLIGE (UPTOWN/MCA) — | 1 | BRIANMCKNIGHT (MERCURY)
IF | HAD NO LOOT 59 | 53 | 16 | | CAN'T STAND THE PAIN 60 GIMME (P-Blast, ASCAP/Zomba, ASCAP/Soda Face, 21 [ 17 | 21 | NUTHIN’ BUT A “G” THANG 59 | 47 | 16 | GOOD OL’ DAYS
(ZD{ 30 | 3 | Tonvi TONI TONEL(WING/MERCURY) LORENZO (ALPHA INTERNATIONAL/PLG) ASCAP) CPP DR. DRE (DEATH ROW/INTERSCOPE /AG) LEVERT (ATLANTIC)
TRULY SOMETHING SPECIAL 80 GIRL, I'VE BEEN HURT (Motor Jam, ASCAP/Green PINK COOKIES IN A PLASTIC BAG 60 | 49 [ 24 | INFORMER
(@) 27| 8 gF’%‘.EDgEA(BEATH ROW/INTERSCOPE) 64| 5 | aFTEr 7 (VIRGIN) Snow, ASCAP/M.C. Shan, ASCAP) HL (@] —| 1 | L CodL I 0EF Jam/COLUMBIA) SNOW (EASTWEST/AG)
HONEY DIP 27 GIRL U FOR ME (Keith Sweat, BMI/E/A, BMI/WB, BAD BOYS (THEME FROM “COPS"™ 61|43 | 8 | TRIGGA GOTS NO HEART
81299 Egzx'#gzmg(gsoum ALLEY/MCA) i PORTRAIT (CAPITOL) 8Mi/Saints Alive, BMI/EMI Blackwood, BMI) WBM B|A7 INNER CIRCLE({BIG BEAT/ATLANTIC/AG)) SPICE 1 (TRIAD/JIVE)
35 GIVE HiM A LOVE HE CAN FEEL (Four Feathers,
PHRODISIA s THE FLOOR STREIHT UP MENACE
2|2% (14| GIVE th‘ll’dA‘M%?P‘{ZEEUELSh%/'gLFEi$kA) 65 | 8 | ATANDERONEAL (TABU/A&M) BM';/ L%S‘ Sound, (eISCAP/TBhr:?/VCIolTStBASCBAr:i) o 212316 | Ty it oTowny @] — | 1 | Mcemt ey
69 GOOD OL' DAYS (Trycep, illesden, PP -
3 TTA KNOW (YOUR NAME DITTY WHAT'S UP DOC? (CAN WE ROCK?
315 #E'?&'ﬁ. TE;‘BEETLEN:ATRIKS)) &D—| 1 ggmm (A&M) \ . 81 :gg:f'::oglc(:g:"::&'g) (Last Song, 35|20 22 PAPERBOY (NEXT PLATEAU/FFRR) (8D — | 1 | FuSCHNICKENS/SHAOUILLE O'REAL )
ird Coast, "
26 |23 |19 | IFICOULD 64 (54 | 4 | PINK COOKIES IN A PLASTIC BAG 8 HONEY DIP (W8, ASCAP/0/B/O Itsel, ASCAP/Urit 4, | |26 | 21 | 22 | EM SO INTO YOU 64 (53 (10 | WHERE M FROM & @ ekTRA
REGINA BELLE (COLUMBIA) L.L. COOL J (DEF JAM/COLUMBIA) ASCAP Hee Bes Dooint, ASCAP) WEM SWV (RC . s ; H: o )
IN MY NATURE . (Oli , BMI/val-i IF | COULD 45|14
|| IcrHAsNAT%ﬂggg;z (SILAS/MCA) @ — | 1 | NUTTIN NYCE (POCKETOWN) & ?ol:‘;;;gmeF:xL,ng,;o"ver Lty A aElE REGINA BELLE (COLUMBIA) LORENZO (ALPHA INT'L/PLG)
WHO IS IT DEEPER 37 1 AIN'T THE ONE (Jus’ Livin', BMI/Warner-Tamerlane, | GET AROUND/KEEP YA HEAD UP U DON'T HEAR ME THO"
B |21 [ 13| WHOE: Jhckson Epioy 70 | 8 | BOSS (bJ wesT/CHAOS) BMI/Trakmasterz, BMI/Ahunit And Fifth Street, BMI) — | L | 2PAC(NTERSCOPE/AG) 71| 2 | RODNEY O & JOE COOLEY (PSYCHOTIC)
M 0 GOOD WBM DOWN WITH THE KING 67 |51 |13 | IT'S ALRIGHT
@ 3|5 glLﬁl(EleE':(?gA) € eI MICHAEL COOPER (REPRISE) 74 | CAN'T STAND THE PAIN (Peljo, BMI/Walter s RUN-D.M.C. (PROFILE) CHANTE MOORE (SILAS/MCA)
Simmons, BMI) "
BY THE TIME THIS NIGHT IS OVER N . LET’S GO THROUGH THE MOTIONS BABY I'M YOURS
@ 8|6 gmmmucmosmowmsm — | 1 | KENNY G/PEABO BRYSON (ARISTA) 56 La?/NE'T MNBNr:nncGHT (Chrysalis, ASCAP/Bitu, 302910 i (uPToww/k:c 68 (633 A (GASOUINEALIETNER)
nsign, PP
RIBBON IN THE SKY .. N ONE WOMAN DOLLY MY BABY
S| !\TEI(’:EO?FIK%'DNLEiL (TABU/A&M) 73] 2 | iNTRO (ATLANTIC) 31 IF | COULD (WB, ASCAP/Spinning Platinum, (BD[35 | 4 | jhoe (GIANT/REPRISE) L SUPER CAT (COLUMBIA)
UNCONDITIONAL LOVE 70 | 55 | 18 | TYPICAL REASONS e M/ Must GIRL, I'VE BEEN HURT 70 | 60 | 3 | ABOVE THE RIM
(3D 37 | 4 | wrve UvE) PRINCE MARKIE DEE (COLUMBIA) T ﬁ?’lp‘"%“;‘";'gb?'(“G':l;:;/:':gw Gangsta Boogie 32|37 | aR (EASTWEST/AG) BELL Biv DEVOE (MCA)
(33| 35 | 8 | AINT THE ONE 71|61 3 | LKEIT ASCAP/WB, ASCAP/Street Knowledge, ASCAP/Irving, 33 |27 | 12 | EVERY LITTLE THING U DO 71|54 |10 | WHOISIT
T.CF. (COLD CHILLIN'/WARNER BROS.) JOMANDA (BIG BEAT/ATLANTIC) BMI) HL/CPP/WEM CHRISTOPHER WILLIAMS (UPTOWN/MCA) MICHAEL JACKSON (EPIC)
34 |24 | 16 | BABY BE MINE 72 |63 | 10 | SIX FEET DEEP 57 | GET AROUND/KEEP YA HEAD UP (GLG Two, 34 (30| 7 | LITTLE MIRACLES @ —|1 UNCONDITIONAL LOVE
BLACKSTREET (MCA) GETO BOYS (RAP-A-LOT/PRIORITY) BMI/Ghetto Gospel, BMI/Rubber Band, BMI) LUTHER VANDROSS (EPIC) HI-FIVE (JIVE)
35 [ 34 | 5 | ANOTHER SAD LOVE SONG 73 [ 66 | 14 | LOVE DON'T LOVE YOU 39 ) HAVE NOTHING (Warner-Tamerlane, BMI/One Four 35|28 | 23 ALONE 73| 58 | 11 | CREWZ POP
TONI BRAXTON {ARISTA) EN VOGUE (EASTWEST) Three, BMI/Linda's Boys, BMI) WBM MEN AT LARGE (EASTWEST/AG) DA YOUNGSTA'S (EASTWEST)
79 | LIKE T (Jobete, ASCAP) .
WHOOT, THERE IT IS FALLIN DOWN TELLI E STORI BOOTY SWANG
361399 95 SOUTH (WRAP/ICHIBAN) 18— | 5 | NUCOLOURS (POLYDOR/PLG) 18 ¥M SDI INTDB YOU (Bam Jams, BIM‘;/Wam;r- % 32|12 BIG Bu's‘ (E’:ST?NE%‘D €S R UITTLE KO-CHEES (CJ/ATTITUDE)
amerlane, BMI/Interscope Pearl, BMI) WBM
IT WAS A GOOD DAY GIMME GIMME o TYPICAL REASONS FUNKY CHILD
(BD| 40 [ 19 | ice'cone (PRIORITY) SlAfE AVA CHERRY (RADIKAL/CRITIQUE) % :;‘MB'VE:‘"LDDT';E (Bllgngla;:d.ll;wé:ﬂfey. Nettiesbey, 373115 PRINCE MARKIE DEE (COLUMBIA) | LORDS OF UNDERGROUND (PENDULUM)
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Riley Rolls Out Hard Grooves On New Set
WB Sets Promo Wheels In Motion For Label Debut

H BY LARRY FLICK

NEW YORK—After five years and
two Columbia albums, Cheryl “Pep-
sii” Riley is enjoying a breath of fresh
musical air.

Joining the Warner Bros. family
for her Forceful/Reprise debut, “All
That,” the Brooklyn, N.Y.-bred belter
is happy to have
the opportunity
to show radio pro-
grammers there
is more to her
creative profile
than heart-tug-
ging ballads such
as  her 1988
breakthrough,
“Thanks For My
Child.” With that in mind, choosing
the spunky jack/funk jam “Gimmie”
as the set’s first single seems quite
appropriate.

“It was definitely time for me to
break a few preconceived notions,”

¥ *“‘-\-
— H..,_

RILEY

Riley’s roots can be traced back to
a childhood of church choirs and com-
munity theater. While still a teen-
ager, she fronted a group called Star-
gaze, later joining Full Force as a
backing vocalist.

“That was a fun time,” she recalls.
“Working onstage keeps your chops
up. I could never bear to be one of
those girls who lives in the studio. I
need to be out there working it!”

After hooking up with Full Force,
Riley made a fateful decision to pass
on recording a tune called “I Wonder
If I Take You Home,” with a develop-
ing act named Cult Jam. “It just
didn't feel right,” she says. “Even
though I was nervous after the song
made Lisa Lisa famous, I knew the
right track would come along.”

And it did. The tune “Thanks For
My Child” topped Billboard’s Hot
R&B Singles chart and crossed into
the top 20 of the Hot 100. It fueled in-
terest in the subsequent Columbia al-
bums “Me Myself I” and “Chapters.”

then everything changed. I guess it’s
like if you inherit a pet; you don’t look
at it the same way you would if you
chose it yourself. It was clearly time
to move on.”

While the paperwork for her switch
from Columbia to Warner Bros. was
being processed, Riley kept her voice
in shape by touring with the company
of “I Need A Man,” a gospel musical
that trekked across the U.S. for six
months. “It was an experiment that
worked really well,” she says.

With “All That” moments away
from its June 29 street date, Riley is
knee-deep in promotional chores. A
tour of radio and television outlets is
about to begin. In the meantime, she
is preparing to lens a videoclip for
“Gimmie” with director Jessie Vaug-
han. Further down the line is a U.S.
concert jaunt.

“The energy surrounding this proj-
ect is gratifying,” she says. “Creating
is only half of the process. The other
half is reaching people and making an
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D.C., Cleveland, Milwaukee, The Coup is a part of a loosely publicity, reports that. Boots will be @) Newp | 1 THIS IS IT/RIP IT UP * LIN QUE
Detroit—as much of the South, East, organized larger crew called the Mau  on a panel at the seminar, as well. () {T) RUFFHOUSE 74764/COLUMBIA

and Midwest as possible.” The Coup ~ Mau Rhythm Collective. “All of us are The Coup’s chart beginnings have % | 18 l 15 ] 7 gg%wgg}\‘vr/{\ozgiolssw - ¢ SHOWBIZ & A.G.
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first time we've been able to do this,
to put a group out there for this long.”
The Coup’s work is funky, with
smatterings of jazziness, E-Roc, with
his twangy East Oakland style, adds
a seductive touch of the streets. The

the trio’s DJ, DJ Pam, is female.
“She’s not ‘good for a girl',” says
Boots of Pam, a former member of
the group Female Funk, which
recorded for Palo Alto, Calif.-label
Buck 50 Records. “She’s a good DJ,

in our minds that the public will begin
to recognize the Coup for how special
they are in due time.”

DANYEL SMITH

2 |

(M} (T) EASTWEST 96098*

Q Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
of Amenca (RIAA) certificaticn for sales of 500,000 units. A RIAA certification for sales of 1 million units.
Catalog no. 1s for cassette single. *Astersk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X)

CD maxi-single availability. © 1993, Billboard/BP| Communications.
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Sabrina Johnston Returns; Club 69’s New Tac

AND THE BEAT GOES ON: The
road to success sure has been a tough
one for Sabrina Johnston. The New
Jersey-based siren wooed pundits
with the now-classic “Peace” in 1991,
sliding into a major-label deal with
EastWest.

And then everything went sour. A
flawless album was recorded, but
never released—despite an ardent
DJ response to the singles “I Want
To Sing” and “Friendship” both here
and abroad. After she survived miles
of legal red tape that kept her out of
action, it’s a pleasure to welcome back
Sabrina with “You Got Me,” a smoked
slice of diva-house available on East
Orange, N.J., indie Perfect Pair Rec-
ords. Produced by the singer with her
husband, Ken Johnston, the track
lays that big, beautiful voice over a
rich, R&B-soaked groove. A frame-
work of energetic gospel choir chants
provides an anthemic punch for easy
peak-hour access.

Among the five mixes of “You Got
Me” is a wrenching pop/R&B ballad
version that some will liken to Whit-
ney Houston. A special record by an
extra-special artist.

Club 69, the festive act that is re-
sponsible for 1992’s cheeky “I Wanna
Be Your Underwear,” returns with
“Take A Ride” (GIG, Austria), a jig-
gly house romp with a slightly more
subtle lyrical tack. Connie Harvey
and Kim Cooper deftly swap roles as
iron-lunged diva and lip-smacking
temptress. Meanwhile, Peter Rauh-
ofer clearly has been taking notes
from his U.S. counterparts, con-
structing a groove base with a deep,
universal appeal. For flavor, he
wisely embellishes the track with
slick European vibes. Climb aboard
for a jaunt that will tickle you in
places you didn't think possible.

The flood of disco-era covers rages

Dance

TRAX
by Larry Flick

on with a warm and engaging updat-
ing of Melba Moore’s thrilling “This
Is It” by Dannii Minogue. Mike
Percy and Tim Lever handle produc-
tion of the tune with a reverent
house-vibed touch, while Minogue
continues to evolve from her previous
role as oh-so-sweet kid sis of Kylie
into a charming pop pixie who is now
ready to take on the exacting U.S.
market. Club DJs will be pleased with
hearty mixes by Miami’s fierce Murk
Boys, and the underrated Phil Kel-
sey. Out on MCA in the U.K,; now if
only the label’'s U.S. arm would take
a chance on something that wasn’t
born out of the new-jack community
for a change.

The long-dormant Maxi Records
in New York gets back into the race
with “Satisfy Me” by Frank Delour
& Kisha Ingram, a tasty jam on the
label’s Next Phase subsidiary. Deep,
horn-rimmed house grooves are em-
bellished with able vamping by
Ingram, and a Freedom Williams-
like rap from Delour. Although they
are cleverly constructed, the rhymes
are a bit of a weak link in the track,
especially when placed alongside
Ingram’s star-powered performance.
Dip into the “Symphony” for a good
time—not to mention the cute B-side
ditty, “Smoothe.”

Remember the Beats Interna-
tional 1991 hit “Dub Be Good To
Me”? That song’s singer, Lindy Lay-
ton, is back on the boards with “We
Got The Love” (EPM/PWL, U.K.), a

Redeeming Grooves. DJs Susan Morabito, Mark Tarbox, and Ronnie Ventura,
pictured, were behind the turntables for “Redemption: A Portrait Of Safer Sex,”
a recent benefit for the Manhattan Center For Living. The event, which drew
roughly 2,000 punters to nightspot Light, Wisdom & Sound, raised $15,000 for
the organization, which provides nonmedical support for New Yorkers with HIV
and AIDS. Photographers Francesco Scavullo and Tom Bianchi, among others,
auctioned work communicating safe-sex messages. Performers included

underground diva Barbara Tucker.

sweet 1i'l pop/disco twirler produced
by Steve Mac. He deftly surrounds
Layton with a flurry of retro-soul
horns, plush strings, and happy beats.
Jocks at rave, house, and hi-NRG lev-
els are courted with five varied and
well-executed mixes. We can’t get
enough of Tony King’s hypnotic ren-
dering.

Speaking of pretty disco fare, it
doesn’t get more sugary that Saint
Etienne’s interpretation of “Who Do
You Think You Are” (Warner Bros.),
a "70s pop radio nugget made famous
by Bo Donaldson & the Heywoods.

| Bilboord.
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Breakouts: Titles with future cha_rt potential,
based on club play or sales reported this week.

A dreamy vocal by Debsey wafts
softly over a pillowy house beat,
fluffed with a warm hand by Roger S.
Far more interesting than the
group’s previous releases.

DOES IT EVER STOP? If the topic
of discussion is club compilations, the
answer is an unwavering no. With a
heaving sigh of “if you can’t beat 'em,
join ’em,” we direct your attention to
several noteworthy items ...“Club
Class” on U.K. indie Esoteric Rec-
ords craftily crams 13 gems into one
CD. The vibe is dark, underground
house, with its entries plucked from
various corners of the world. You'll
need a copy of this album, if only for
hard-to-find kickers “Falling From
Grace” by Romanthony and “Ec-
stasy” by Mordechai ... The Scan-
dinavian music scene is well show-
cased on “Country Code 46: Northern
Dance Culture” (Clubvision, Stockh-
olm). Besides several well-known
hits, such as “Take Me Up” by
Soundsource, juicy bits include
“Flow,” a trance/house anthem by
Hypernature, and “Come With Me”
by Dragon Fly. Up-and-coming pro-
ducer Stonebridge is amply featured

. Freestyle historians should climb
aboard “Dance Express 1,” a festive
chronicle of early hits by the influen-
tial New York indie Cutting Rec-
ords. The material stems back to Ha-

shim’s 1983 smash, “Al-Naaflysh
(The Soul).” Others included are Cor-
ina, SaFire, and Giggles.

TID-BEATS: Talk about 11th-hour
changes. The bidding war for red-hot
Pocketown Records act Nuttin
Nyce has ended in a split-second
switch from Michael Jackson’s MJJ
Records to Jive. The female trio,
which set much of the underground
abuzz with the wildly catchy “In My
Nature,” will take its major-label bow
within a month. Fresh club mixes are
in the works ... Bronski Beat has
inked an album deal with ZYX Rec-
ords (West Babylon, N.Y.). The act
will be rejoined by singer John-John
Foster, who sang on its late-'80s
smash “Hit That Perfect Beat.” Look
for a stateside concert trek and a revi-
sion of the hit “Why” this summer . ..
Haddaway’s glorious “What Is Love”
finally has found its way to the U.S.
via Arista. This kinetic pop/house
ditty recently scored in the English
pop charts and was an international
club hit on Germany’s Coconut Rec-
ords nearly a year ago ... Sister
Sledge fans, be aware! Atlantic and
Rhino have jointly issued genius
Sure Is Pure trance and house mixes
of “We Are Family” and “Lost In
Music.” We're just a shameless mass
of twitching, excited nerve endings—
and we think you will be, too ... Mi-
chael Damian, the pouty star of
soapdom’s “The Young & The Rest-
less,” takes a convineing spin around
the dancefloor with his Scotti Bros.
debut, “Reach Out To Me.” Created
by the singer/actor with his brothers,
Tom and Larry Weir, the track is an
essential addition to hi-NRG playlists

. As expected, ex-Esquire VP
George Hess is back in circulation
with an indie company, ADM Mar-
keting, based in New York. Hess and
staff specialize in raising the profile of
dance records at club, retail, and ra-
dio mix-show levels. Ventures into
other areas of music are on the
agenda for later this year ... Moon-
shine Records in Los Angeles contin-
ues to build its rave cachet by inking
a U.S. distribution deal with the juicy
Harthouse Records in Germany.
The first single resulting from the
deal will be “Acperience” by Hart-
floor ... The third edition of the In-
ternational DJ Expo/West is con-
firmed for Aug. 23-26 at the
Universal City Hilton & Towers in
Los Angeles. Sponsored by Testa
Communications, the confab will
emphasize changes in technology and
equipment, as well as the problems
facing mobile and club DJs. Call
Testa in Port Washington, N.Y., for
more information.

SOME FINAL THOUGHTS: Once
again, it is the end of another Gay &
Lesbian Pride Month, and it seems
as good a time as any to contemplate
the status of openly gay and lesbian
people in the music industry—as well
as the ongoing perception of queers
inside the music, itself. While politi-
cians bounce our basic civil rights
back and forth like a volleyball over
our heads, the climate in our back-

CaII Her A Brady Japanese pop star
Nokko, left, recently launched "“Call Me
Nightlife,” her first stateside album on
Epic, at Club USA in New York. She
performed her current single, "1 Will
Catch U,"” which makes its debut on
Biliboard's Club Play chart this week at
No. 43. The track also advances to No.
30 on the Maxi-Singles Sales chart.
Nokko, who will tour U.S. clubs this
summer, is joined by actress Susan
Olsen, right, who is best known as
Cindy Brady from the classic sitcom
“The Brady Bunch.”

yard is still mostly cloudy—with mi-
nor breaks of sunlight.

Gratefully, the industry has begun
to acknowledge the needs of people
with HIV and AIDS. Major labels, in
particular, are straining to support
groups like the Red Hot Organiza-
tion and LIFEbeat through benefits
and charity records. But guess what?
AIDS is no longer an exclusively gay
issue. Yes, our community is still dis-
appearing at a frightening rate. How-
ever, AIDS has become a universal
problem—Ilike it or not.

With that in mind, it is time for the
industry at large to look beyond peo-
ple dealing with the disease, and see
gay and lesbian people as living and
productive people. We're not all dy-
ing—and we’re not all swishing, sex-
crazed deviants. Continue lending a
hand to those in need, but don’t for-
get, ignore, or shun the living. Some-
times, it feels like impending death is
what it takes to validate the life of a
homosexual.

Musically speaking, some double
standards remain in place. And while
pure club music is mostly untainted,
other dance-oriented genres continue
to be littered with a lack of human un-
derstanding. Frequently we see ho-
mophobic song lyrics gliding past la-
bel scrutiny. It is time for the labels
to learn the same sensitivity to gays
as they have learned for other vietims
of offensive lyrics. Though some
street-rooted acts can be forgiven for
their limited cultural reach and lack
of education, we cannot excuse well-
heeled execs who should know better.

All we ask is that you occasionally
pause to recall the diserimination you
have, no doubt, faced in your lifetime.
Now, remember how badly it made
you feel as a human being. How could
you want to inflict that kind of pain on
another person?
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the first 12 inches of unstoppable rhythm from
her new Spanish language album, “mi tierra,”

with remixes by Tommy Musto and Pablo Flores.

Avallahle on 12" vinyl and CD5. In-store now.

“Egic” P, 1L5. Pt & Tm. 0N, Marca Regiviodn /2= lwab
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Produced by Emilio Estefan, Jr.,
Jorge Casas & Clay Osbwald.

Additional producton & rembx by Temnvy Mushs lor Nerthcoll Podsciions Lid.
Remix & sdditional production by Pablo Flores.
Mamagemenl: Emilio Estelan, Jr
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Country Rosters Show Slight Drop

Number Down By 3 During Past 6 Months

8 BY EDWARD MORRIS

NASHVILLE—The total number of
country acts signed to the 12 top la-
bels here has declined only slightly
from that of six months ago—from
203 to 200. Of the new total, 117 are
male acts, 41 female, and 42 are duos
or larger groups.

Sony and Warner Bros. have the
most acts under contract—27 each,
followed by Curb (24), Liberty (22),
Mercury (19), MCA (18), RCA (15),
Arista (11), Giant (11), BNA (11),
Atlantice (10), and Asylum (5).

Among the artists who have left
these labels since the last tally are
Rob Crosby, Aaron Barker, Martin
Delray, Jeff Stevens, Libby Hurley,
Dana McVicker, Paulette Carlson,
Lee Greenwood, Gary Morris, Jason
Ringenberg, Eddie Rabbitt, Curtis
Wright, Karen Brooks, Randy Sharp,
Jeff Chance, the Normaltown Flyers,
Don Williams, Ray Price, Dixiana,
Waylon Jennings, Holly Dunn, Jim
Lauderdale, and Molly & the Hey-
makers.

Arista: Brooks & Dunn, Diamond
Rio, Firehawk, Radney Foster, Alan
Jackson, Dude Mowrey, Lee Roy
Parnell, Pam Tillis, the Tractors,
Steve Wariner, Michelle Wright.

Asylum: Guy Clark, Brother
Phelps, Emmylou Harris, Bob Wood-
ruff, Stephanie Davis.

Atlantic: Roger Ballard, Confeder-
ate Railroad, Dean Dillon, Kieran
Kane, Ray Kennedy, Tracy Law-
rence, Robin Lee, Marilyn Martin,
Neal McCoy, John Michael Mont-
gomery.

BNA: John Anderson, Mare
Beeson, Dale Daniel, Kim Hill, Jesse
Hunter, Lorrie Morgan, the Reming-
tons, Tim Ryan, Lisa Stewart, Doug

Supernaw, Turner Nichols.

Curb: Kippi Brannon, Cee Cee
Chapman, Jackson Claypool, Desert
Rose Band, Merle Haggard, Boy
Howdy, Kimberly Clayton, Hal Ket-
chum, Delbert McClinton, Ronnie
McDowell, Tim McGraw, Marie
Osmond, Sawyer Brown, T.G. Shep-
pard, Six Shooter, Ray Stevens,
Karla Taylor, Tony Toliver, Rick Vin-
cent, Billy Yates; Curb/MCA: Wyn-
onna Judd, Lyle Lovett; Curb/Capi-
tol: Buck Owens; Curb/Capricorn:
Hank Williams Jr.

Giant: Deborah Allen, Dennis Rob-
bins, Zaca Creek, Cathy Burch,
Kenny Rogers, Carlene Carter, Clay
Walker, Rhonda Vincent, Daron Nor-
wood, Hank Flamingo, Chad Mullins.

Liberty: Asleep At The Wheel,
John Berry, Suzy Bogguss, Lisa
Brokop, Garth Brooks, the Cactus
Brothers, Glen Campbell, Charlie
Daniels, Skip Ewing, Charlie Floyd,
Cleve Francis, Ricky Lynn Gregg,
Highway. 101, David Lynn Jones,
Chris LeDoux, Ronnie Milsap, the
Nitty Gritty Dirt Band, Palomino
Road, Pear! River, Pirates Of The
Mississippi, Tanya Tucker; Liberty/
SBK: Billy Dean

MCA: Marty Brown, Tracy Byrd,
Mark Chesnutt, Jerry Clower, Mark
Collie, Joe Ely, Vince Gill, George
Jones, the Mavericks, Mac McAnally,
McBride & the Ride, Reba McEntire,
Bill Monroe, Run C&W, George
Strait, Marty Stuart, Kelly Willis,
Trisha Yearwood.

Mercury: John Brannen, Corbin/
Hanner, Ronny Cox, Billy Ray Cyrus,
Davis Daniel, Tom T. Hall, Toby
Keith, the Kentucky Headhunters,
Sammy Kershaw, Jeff Knight, Craig
Martin, Kathy Mattea, Ronna
Reeves, the Statler Brothers, Bo “T,”

MCA Records, Jones Hope To
Knock Down Programming Walls

NASHVILLE—The thin edge
walked by older country artists (Bill-
board, May 29) is underscored in a
plea MCA Records has sent to radio
programmers on behalf of George
Jones’ optimistically titled new single,
“Walls Can Fall.”

Generally agreed to possess the
most awe-inspiring voice in country
music, Jones nonetheless is ham-
pered in the mind of some program-
mers by his age—61. He alluded to
this prejudice recently at the Acad-
emy of Country Music awards show,
saying, “I wish that radio would pay
a little more attention to us older art-
ists. We're not dead yet.”

The MCA letter—dated June 1 and
signed by Shelia Shipley, the label’s
senior VP of national country promo-
tion—begins by recalling the days
when radio considered the quality of
the song the paramount factor in pro-
gramming it.

“Of late,” the letter continues,
“there seems to be concern that lis-
teners can somehow look inside the

radio and see the artists, measuring
their like or dislike based on the age
or look of the artist. There is talk
about ‘young country’ and not turning
off the 12+ listeners. I understand
vour concern and see it expressed in
our own marketing meetings because
we are trying to reach the same peo-
ple. But I can’t help but wonder if we
sometimes overanalyze what is sup-
posed to be the fun part of our jobs.
We forget this is about music and how
it makes us feel.”

Shipley adds the label “met great
resistance” from many programmers
when it released Jones’ “I Don’t Need
Your Rockin’ Chair” on the grounds
that Jones was “just too old” for their
listeners. She notes that more sta-
tions, however, rallied to the song and
that the album which contains the sin-
gle has sold more than 420,000 copies.

In conclusion, Shipley says, “All 1
ask is that you give ‘Walls Can Fall’
a listen, and then give it an opportu-
nity to reach your listeners if you like
what you hear.”

Shania Twain, Twister Alley, John &
Audrey Wiggins, Becky Williams.
RCA: Alabama, Eddy Arnold, Clint
Black, Andy Childs, Michael Hender-
son, Martina McBride, Jamie O’'Hara,
Robert Ellis Orrall, Paul Overstreet,
Restless Heart, Shenandoah, the
Smith Brothers, Larry Stewart,
Aaron Tippin, Lari White.
Sony/Columbia: Chet Atkins,
Larry Boone, Stacy Dean Campbell,
Mary-Chapin Carpenter, Rodney
Crowell, Vern Gosdin, Great Plains,
Matthews Wright & King, Willie Nel-
son, Dolly Parton, Mike Reid, Riders
In The Sky, Earl Scruggs, Ricky Van
Shelton, Rick Trevino, Joy White;
Sony/Epic: Bobbie Cryner, Joe Dif-
fie, Darryl & Don Ellis, Gibson/Miller
Band, Garrison Keillor, Patty Love-
less, Ken Mellons, Collin Raye, Ricky
Skaggs, Doug Stone, Tammy Wyn-

. Doug.
(Continued on page 39) v9

The Cowboy Way. That most haberdashing of all hat acts, Riders In The Sky,
explains the broadcasting ropes to singer Rob Crosby as he preps for his role
on “Riders Radio Theater.” The program, aired on National Public Radio, is

produced in Cincinnati. From left, Too Slim, Woody Paul, Crosby, and Ranger

lN HOT PURSUIT: Fan Fair has waxed and waned for
another year. At considerable risk to life and complexion,
Billboard’s associate country music editor, Peter Cronin,
agreed to chronicle that torrid event. Here is his report:

What was this year’s Fan Fair like? It was like a giant
frying pan with the flame turned all the way up, that’s
what. The key word was “hot.” Country music is about
as hot as it’s ever been, the fans were even hotter than

usual to get close to their favorite performers, and the
huge slab of cement known as the Tennessee State Fair-
grounds was a constant, breezeless, 90-plus degrees.
Sitting in the onstage
bleachers with a per- -
proceedings, it was re- -
freshing to see audiences a VI

of between 15,000 and

18,000 country-music lov- “— g

ers waving fans in their

faces and singing along

with every word of every

everything you’ve heard

about the loyalty of coun-

try fans is true. And with

every major label in town putting their best acts onstage,
these folks felt like they’d died and gone to heaven—even
if it was hotter than hell.

In the middle of one of Vince Gill’s flaming guitar so-
Adams. When I asked the Canadian rocker what brought
him here, he stole a cowhoy hat from the kid next to him,
popped it on his head, and said, “I’m getting more country
all the time!”

Not all the music took place at the fairgrounds, though.
An impromptu guitar pull in the parking lot of Sony Mu-
sic’s offices on Music Row turned into one of the musical
Jones part as he sang “Golden Rings” with Tammy Wyn-
ette. And Patty Loveless wowed the crowd with a stun-
ning acoustic set. The week wound up in fine musical style
with a Friday afternoon cookout at the offices of the newly
resurrected Asylum label. Signees Brother Phelps, Bob
Woodruff, Guy Clark, and Stephanie Davis proved be-
yond a doubt that cutting-edge country is alive and sharp

former’s eye view of the

song. I'm here to tell you ™™
los, I noticed that the guy sitting next to me was Bryan
events of the week, with Joe Diffie filling in the George
in Music City.

MAKING THE ROUNDS: Garth Brooks sold out the
65,000-seat Texas Stadium in an hour and 32 minutes. The

by Edward Morris

Fan Fair A Hot Time In Music City
Loyal Crowds Beat The Heat In Packed Bleachers

singer’s Sept. 24 concert at the stadium will be filmed for
television (Billboard, June 19). Until Brooks’ feat, the rec-
ord for most tickets sold for a musical event at the venue
was held by Paul McCartney, who filled 54,000 seats . ..
G. Gerald Roy, producer of the City of Hope Celebrity
All-Star Softball Challenge & Concert, held June 6 in
Nashville, reports the event drew 14,000 fans and raised
approximately $150,000 . . . Tropicana Twisters will spon-
sor a 60-city concert tour by Reba McEntire, to begin
July 2 in Charleston, 8.C. ... Danny Davis & the Nash-
ville Brass is in its fifth season of performance in Bran-
son, Mo. This year, the
group performs every af-
ternoon but Friday at the
New Foggy River Boys
Theatre.

Hallway Inc. has li-
censed two of its longform
videos for laserdisc: “Willie
Nelson: My Life” and “Re-
membering Patsy,” the lat-
ter a commemoration of
the 30th anniversary of
Patsy Cline’s death ...
Confederate Railroad’s
new single, “Trashy Women,” will be featured on the
soundtrack of the movie “Son In Law,” which stars Pauly
Shore and which will open during the July Fourth week-
end ... Cherry Lane Music continues its strong country
music activity with the release of several new songbooks.
Recent titles include “Once In A Very Blue Moon: A Pat
Alger Songbook,” Lucinda Williams’ “Sweet Old World,”
Johnny Cash’s “A Man And His Music,” Hal Ketchum's
“Sure Love,” “The Best Of Steve Wariner,” and Paul
Overstreet’s “Love Is Strong.” Cherry Lane’s publica-
tions are distriluited by Hal Leonard Publisking . .. Mu-
sic Row veteran Tandy Rice is representing the W.R.
Case & Sons Cutlery Co. to license promotional tie-ins
with country stars for the famed knife manufacturer.

MARK YOUR CALENDAR: “Video Playback,” an
hourlong special that focuses on the impact of music vid-
eos in country music over the past decade, will air at 9
p.m. (Eastern time) July 5 on The Nashville Network . ..
Author and lyricist Sheila Davis will be a guest speaker
at the Nashville Songwriters Assn. International’s 13th
annual summer seminar, July 16 and 17. The seminar will
be held at Loews Vanderbilt Plaza Hotel in Nashville. Da-

(Continued on page 39)
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2
% % * GREATEST GAINER * * % 48 | 47 | 89 | REBA MCEP:)LIRE A ? MCA 10400 (10.98/15.98) FOR MY BROKEN HEART | 3
ALAN JACKSON A f f CHRIS LEDOUX @

10 | 12 | A A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 6 52 | 52 | 46 | o e es WHATCHA GONNA DO WITH A COWBOY | 9
9 7 7 12 DWIGHT YOAKAM @ REPRISE 4524 1/WARNER BROS, (10.98/15.98) THIS TIME 4 & 2 ol - R AR M O R ERE VOUCES I U T I
10 1 9 | 9 WER TRAGY LAWRENCE ® ATianiic 82483/46 3 5515001 ALBS | 5 54 | 56 | 49 | MARTY STUART @ wca 10596 (2 98/13.98) THIS ONE'S GONNA HURT YOU | 12
11 12 11 96 | BROOKS & DUNN A 2 ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3 51 49 51 39 | RANDY TRAVIS @ wARNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20

MARY-CHAPIN CARPENTER A
12 11 10 50 e oA COME ON COME ON 6 52 | 50 | 49 | 48 | CLINT BLACK A Rca 66003 (10.98/15.98) THE HARD WAY 2
13 | 13 | 14 | 41 | VINCEGILL A MCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 * * * PACESETTER * % %

DOLLY PARTON ® 67 69 22 MARK COLLIE wmca 10658 (9.98/15.98) MARK COLLIE 38
¥ 115 | 18 116 | Coiumpia 53109508y (1098 Eyis 08) SLOW DANCING WITH THE MOON 4 _®
15 | 14 | 15 | 144 | GARTH BROOKS A :© LIBERTY 93866 (9.98/13.98) NO FENCES 1 61 | 66 | 167 | DOUG STONE A EPIC 45303/SONY (5.98 E¥9.98) DOUG STONE 12

| 16 | 17 | 17 | 36 | LORRIE MORGAN @ BNA 66047 (9.98/13.98) WATCH ME 16 55 | 55 | 55 | 39 | RANDY TRAVIS @ waRNER BROS. 45044 (10.98/15.98) GREATEST HITS, VOL. 1 14
17 16 | 20 8 PATTY LOVELESS EPIC 53236/SONY (9.98 E/15.98) ONLY WHAT [ FEEL 13 56 | 51 | 48 | 43 | SOUNDTRACK @ cric SOUNDTRAX 52845/SONY (10.98 E¥15.98) HONEYMOON IN VEGAS 4

CONFEDERATE RAILROAD @

19 | B | 3 | Janticazsssig e9815.98) CONFEDERATE RAILROAD | 18 (87)| 65 | 62 | 59 | LITTLE TEXAS warner sros. 26820 (9.9813.98) FIRST TIME FOR EVERYTHING | 19

21 | 25 | 8 | TOBY KEITH MERCURY 514421 (9.98 EX/15.98) TOBY KEITH | 19 58 | 58 | 61 | 118 | VINCE GILL A MCa 10140 (9.98/15.98) POCKET FULL OF GOLD | 5
20 4 18 219 R TRAVIS TRITT AswarNeriaros 45048 (109515 58) TER-O:D:BI=E_|_I6 59 | 53 | 54 | 107 | TRAVIS TRITT A warner sros. 26589 (2091398 IT'S ALL ABOUT TO CHANGE | 2
21 24 21 66 AARON TIPPIN @ RCaA 61129 (9.98/13.98) READ BETWEEN THE LINES 6 68 . 2 DOUG SUPERNAW BNA 66133 (9.98/13.98) RED AND RIO GRANDE 60
22 23 24 44 | ALABAMA @ RCa 66044 (9.98/15.98) AMERICAN PRIDE 11

61 59 60 63 MARK CHESNUTT @ mca 10530 (9.98/15.98) LONGNECKS & SHORT STORIES 9
23 22 18 8 TANYA TUCKER UIBERTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15
2% 2 27 92 | GARTH BROOKS 4 © IBeRTY 96330 (10.08/15.98) ROPIN' THE WIND 1 62 63 57 44 RICKY VAN SHELTON @ coLUMBIA 52753/SONY (10.98 EQ/15.98) GREATEST HITS PLUS 9
25 | 27 | % | 14 | SAMMY KERSHAW WERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART | 11 63 | 57 | 53] 6 | MCBRIDE & THE RIDE wca 10787 (2.98/15.98) HURRY SUNDOWN | 53
2 2% 22 63 WYNONNA A ? CURB 10529/MCA (10.98/15.98) WYNONNA 1 64 60 68 3 PATTY LOVELESS mca 10653 (9.98/15.98) GREATEST HITS 60
2 20 16 12 | WILLIE NELSON COLUMBIA 52752/SONY (10.98 EQ/15.98) ACROSS THE BORDERLINE 15 65 56 63 | 136 | DWIGHT YOAKAM A REPRISE 26344/WARNER BROS. (9.98/13.98) |F THERE WAS A WAY 7

35 | 36 | 5 | LITTLE TEXAS warneR BRoS. 45276 (9.98/15.58 BIG TIME | 28 66 | 62 | 59 | 81 | TRACY LAWRENCE @ ATLANTIC 82326/AG (9.98/13.98) STICKS AND STONES | 10
29 | 28 | 29 | 215 | GARTH BROOKS A * LBERTY 90897 (9.98/13.98) GARTH BROOKS | 2 67 | 64 | 65 | 36 | KATHY MATTEA mERCURY 512567 (9.98 EQ/15.98) LONESOME STANDARD TIME | 41
3 | 30 | 33 70 | JOHN ANDERSON A BNA 61029 (9.98/13.98) SEMINOLE WIND 10 HANK WILLIAMS, JR. & HANK WILLIAMS

68 71 — 37 e ReT s e Teleaton) THE BEST OF HANK & HANK 44
3 29 28 | 36 | TANYA TUCKER @ LBERTY 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF 12 69 66 58 BB 1HE KENTUCKY HEADHUNTERS MERCURY 125685198 EVI5.58 e ”
32 31 31 K.T. OSLIN : C L b !
- RCA66138(10.98/15.98) LA o8 SO RO N CelNa SIS0l Ke 70 | 69 | 72 | 102 | TRISHA YEARWOOD A mca 10297 (9.98/15.98) TRISHA YEARWOOD 2
33 33 32 37 | PAMTILLIS @ arisTa 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23
(JD)| ReentRy | 164 | ALAN JACKSON A HERE IN THE REAL WORLD | 4
3| 3 34 8 JOE DIFFIE epIC 53002/SONY (9.98 EQ/15.98) HONKY TONK ATTITUDE 17 ARISTA 8623 (8.98/13.98)

35| 36 | 35 | 7 | TRACY BYRD wca 10649 0981598 TRACY BYRD | 24 27 | — | 3 | ALVIN & THE CHIPMUNKS & CHIPMUNKS IN LOW PLACES | 6
36 32 30 35 RESTLESS HEART RcA 66049 (9.98/15.98) BIG IRON HORSES 26 GEORGE JONES

RE-ENTRY 30 WALLS CAN FALL 24
37 | 37 | 38 [ 11 | VARIOUS ARTISTS Kk-TEL 6068 (7.98/12.98) TODAY'S HIT COUNTRY | 24 ) MEAH 65219 96/15.95)

38 | 40 | 109 | ALAN JACKSON A 2 arista 8681 (9.92/13.98 DON'T ROCK THE JUKEBOX | 2 M | 74| — | 82 | COLLIN RAYE @ epc 47458+/S0NY (9.98 EQ13.98) ALLICANBE | 7

39 | 40 | 37 | 20 | BILLY DEAN sak 98947/LIBERTY (10.98/15.98) FIRE IN THE DARK | 14 75 | 73 | — | 8 | BILLY DEAN @ sgx 96728LIBERTY (9.98/13.98) BILLY DEAN | 22

C) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 units. A RAA certification for sales of 1 mlllion units, with multimillion selters indicated by a numneral foltowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Graduates are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

Bilboard. Top Country Cataloy Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SouwndScan
FOR WEEK ENDING JUNE 26, 1993 II"
A 5 & L é &
e} (v wv Ll it
£ 3 £ &zyﬂumemmsmaumc LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE H g Ex 3 E i g
1 — | CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 1 14 16 | VINCE GILL @ Rca 9814~ (4.98/9.98) BEST OF VINCE GILL | 109
2 2 PATSY CLINE A ¢ mMCa 127 (7.98/12.98) GREATEST HITS | 110 15 13 | DOLLY PARTON & RCa 44227 (7.98/11.98) GREATEST HITS | 93
3 — | CONWAY TWITTY FEDERAL 6502/HIGHLAND MUSIC (7.98/10.98) BEST OF THE BEST OF 1 16 10 | HANK WILLIAMS, JR. A 2 CURB 60193*/WARNER BROS, (9.98/13.98) GREATEST HITS | %7
4 — | CONWAY TWITTY mca 6391 (4.98/11.98) GREATEST HITS #3 1 17 | — | CONWAY TWITTY HOLLYWOOD 463/HIGHLAND MUSIC (5.98/9.98) GOLD 1
5 6 RAY STEVENS CUR8 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 50 18 12 | GEORGE STRAIT & ? MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 108
6 9 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 9% 19 11 | ALABAMA A 3 RCa 71707 (9.98/13.98) GREATEST HITS | 109
7 4 REBA MCENTIRE A mcCa 4979~ (7.98/12.98) GREATEST HITS | 108 20 | — | CONWAY TWITTY MCA 1574 (4.98/No CD) CLASSIC CONWAY !
8 CONWAY TWITTY @ mcCh 1488 (4.98/11.98) = NUMBER ONES 1 2 18 | ALABAMA A 3 Rea 4939* (7.98/11.98) ROLLON | 99
9 3 | GEORGE STRAIT & MCa 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 110 22 | — | CONWAY TWITTY mca 10027 (4.98/11.98) CRAZY IN LOVE 1
10 7 REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA | 83 23 | 17 | GEORGE STRAIT & MCA 5913+ (4.98/11.98) OCEAN FRONT PROPERTY | §
11 5 THE CHARLIE DANIELS BAND A EPIC 38795/50NY (7.98 EQ/11.98) A DECADE OF HITS | 110 24 | 20 | REBA MCENTIRE @ wmca 6294 (4.98/11.98) SWEET SIXTEEN 98
12 8 DWIGHT YOAKAM @ RePRISE 25989 WARNER BROS. (9.98/13.98) JUST LOOKIN' FORA HIT | 67 25 | — | CONWAY TWITTY mca 20231 (4.98/11.98) BEST OF 1
13 14 | RAY STEVENS @ MCA 5918 (4.98/11.98) GREATEST HITS 3 Catalog albums are older titles which are registering significant sales. ©@ 1993, Billboard/BPI Communications and SoundScan, Inc.
BILLBOARD JUNE 26, 1993 37

WwWwWw . americanradiohistorv.com


www.americanradiohistory.com

O

HOT COUNTRY

SINGLES
&TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 113 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

FOR K ENDING JUNE 26, 1993
z =z
x {2 e e x A S &
T EEIFEIRN ARTIST 24 % B33 25| nTLE ARTIST
2| 32| 2| 35| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL [ 2|~ | 2G| PRODUCER (SONGWRITER] LABEL & NUMBER/DISTRIBUTING LABEL
***NO1 %% &5 [l TiEs e G Supe

@ 1 2 13 BLAME IT ON YOUR HEART 2 weeks at No. 1 & PATTY LOVELESS

E.GORDY,JR. {H.HOWARD,KOSTAS} (C) (V) EPIC 74906 4 37 36 16 IcF [I) HAARB)(A COHEFAETl')N'THE%R)T @ RICKY LYNN GREGG
.HOWARD (W.HOLYFIELD,A. TURNEY (C) LIBERTY 44948
THAT SUMMER GARTH BROOKS

@ 2 / 8 A.REYNOLDS (P.ALGER,S.MAHL,G.BROOKS) (V) LIBERTY 17324 8 | 2 WHY DIDN'T II)THINK OsFo THAT DOUG STONE

@ ; " 12 | NO FUTURE IN THE PAST VINCE GILL D.JOHNSON (B.MCDILL,P.HARRISON) (V) EPIC 77025
T.BROWN (V.GILL,C.JACKSON) (C) (V) MCA 54540 4| 4 39 19 | THE HEART WON'T LIE ¢ REBA MCENTIRE & VINCE GILL

@ 10 " " MONEY IN THE BANK @ JOHN ANDERSON TBROWN.R MCENTIRE (K.CARNES.D.T WEISS) (V) MCA 54599
J.STROUD, + ANDERSON {J.JARRARD,B.DIPIERO, M SANDERS) (C) (V) BNA 62507 48 64 3 TEXAS TATTOO @ GIBSON/MILLER BAND

@ 9 11 13 | OHME, OH MY, SWEET BABY DIAMOND RIO D.JOHNSON (D.GIBSON,B.MILLER) (C) (V) EPIC 74991
M.POWELL. T.DUBOIS (M.GARVIN,T.SHAPIRO) C) (V) ARISTA 1-2464 51 70 3 DOWN ON MY KNEES © TRISHA YEARWOOD

6 5 g 15 | HONKY TONK ATTITUDE & JOE DIFFIE G.FUNDIS (B.N.CHAPMAN) (V) MCA 54670
B.MONTGOMERY, J SLATE (J DIFFIE.L BOGAN) (C) (v} EPIC 74911
MAMA KNOWS THE HIGHWAY HAL KETCHUM
7 3 4 12 HCE)(I)WET()F\FI\IFLJAEONEYL%(J)(B}:‘JOTOGLO) ( \ﬁlﬁé,?évgé 60 - 2 A.REYNOLDS,J. ROONEY (P.WASNER,C.J.QUARTO) CURB ALBUM CUT
J.LEO,L.M.LEE, ALABAMA (.
. HEY BABY & MARTY STUART
LOVE ON THE LOOSE, HEART ON THE RUN MCBRIDE & THE RIDE 41 | 40 | 38 | 11 |
12 14 14 S.GIBSON,T.BROWN (KOSTAS,A.L.GRAHAM) (C) (V) MCA 54601 i‘EBZNgE;g':?:N B4 ST ARTEKERNERLEN) (C)L(AV)RMCA :TTOE
N | W

@ 11 716 13 g_?UMN5?9&%&%3&&%92&,,,%) - CO(\E,LEI,',\fCF%QYIE 50 5 / R.CROWELL,L WHITE,S.SMITH (L WHITE) (V) RCA 62511
CHATTAHOOCHEE & ALAN JACKSON SHAME SHAME SHAME SHAME & MARK COLLIE

21 ] 31 7 | KSTEGALL (3 JACKSON LMCBRIDE) (C) (V) ARISTA 1-2573 a1 4 | 5.coo i CoLue LEAP) (EIVIMCAISI668

’ SEEDS KATHY MATTEA
1 b 1 17 ETAORk{rI\I,E.%ED%%TE.KQITAH)COWBOY © (v);ETRcC)L?iYV angl;rg o 5 5 B.MAHER (P.ALGER,R. MURPHY) (V) MERCURY 862 064

4 | 15 | 11 | TELL ME ABOUTIT TANYA TUCKER WITH DELBERT MCCLINTON 51 | 44 | 45 | 11 | IF YOU'RE NOT GONNA LOVE ME @ DE3ORAH ALLEN
J.CRUTCHFIELD (B.LABOUNTY P MCLAUGHLIN) (v) LIBERTY 56985 R.VAN HOY,D.ALLEN (D.ALLEN,R.VAN HOY,M .COLLIE} (V) GIANT 18530/WARNER BROS.
A BAD GOODBYE @ CLINT BLACK WITH WYNONNA

@l 5 | v [ 1] Amsbcooeere (US| [GD] w2 | 2 | 3 | EASIER SAID Than DN RAONEY FOSTER

14| 4 | 3 | 13| TELLMEWHY ESORING HIGH ROLLIN' GIBSON/MILLER BAND
;Z?ﬁ";‘;;owm T CHZ‘;;;”;CE:BR?E‘S_/[ MECRA 83 | 56 | 58 | 20 | §iGhnsoN (DGIBSON.EMILER) (V) EPIC 74856

@D 7 |18 |1 JJENNINGS,M.C CARPENTER (M.C.CARPENTER) (V) COLUMBIA 74930 nl—13 ?g%\?vm; t‘EEﬁXRETNM E—— * Tsﬁ%gﬁ&%
TROUBLE ON THE LINE SAWYER BROWN + - -

16 | 7 ] 5 | 1 | RSCRUGGSM.MILLER (M AMILLER.B SHORE) ) CURB 1043 55 | 55 | 57 | 17 | YOU SAY YOU WILL TRISHA YEARWOOD

@ y v . IT'S YOUR CALL © REBA MCENTIRE G.FUNDIS (B.N.CHAPMAN,V. THOMPSON) (V) MCA 54600
T.BROWN,R.MCENTIRE (L.HENGBER.S.HARRINGTON-BURKHART,B.BURCH) (C) (V) MCA 54496 70 o 2 | GOT A LOVE & MATTHEWS, WRIGHT & KING

18 2 7 WE'LL BURN THAT BRIDGE BROOKS & DUNN R.SCRUGGS (J.LEAP) COLUMBIA ALBUM CUT
D.COOK,S. HENDRICKS (R.DUNN.D.COOK) (C) (V) ARISTA 12563 @ 63 67 3 STANDING ON THE EDGE OF LOVE & CLINTON GREGORY

2 2% 13 | GUESS YOU HAD TO BE THERE @ LORRIE MORGAN R.PENNINGTON (T.SEALS,J.P.PENNINGTON) (C) (V) STEP ONE 461
R.LANDIS (J.ROBBIN,B.CLOYD) (V) BNA 62415 6 r A MIND OF HER OWN © JOHN BERRY

20 | 21 | 3 | WHEN DID YOU STOP LOVING ME GEORGE STRAIT 5|8 C.HOWARD (CJONES, | BERRY) LISERTY ALBUM CUT
T.BROWN.G.STRAIT (M. HOLMES.D KEES) (C) (V) MCA 54642 sen P = : A COWBOY'S BORN WITH A BROKEN HEART BOY HOWDY

* % * AIRPOWER * % % C FARREN (J.STEELE,C FARREN) CURB ALBUM CUT
JUST AS | AM RICKY VAN SHELTON
@ 8| % 6 | LTwi‘.f;ﬁf (LI).SLIr%(E))NDAY MAR(%) 8};‘&3’\‘;&@0 80 | 57 54 16 | 3 adckinGHAM (L. BOONE,P.NELSON) (v) COLUMBIA 74896
27 15 9 16 | LOVE THE WAY YOU LOVE ME @ JOHN MICHAEL MONTGOMERY 61 52 37 14 HEARTACHE & SUZY BOGGUSS
D_JOHNSON (v.SHAW.C.CANNON) (C) (V) ATLANTIC 87371 ). BOWEN.S.BOGGUSS (. GEORGE.|.ULZ) (V) LIBERTY 56972

* % * AIRPOWER * % % *hk * k%

(23)| 27 | 28 | 9 | CLEOPATRA, QUEEN OF DENIAL ® PAM TILLIS NEWD | | | WORKING MAN'S PH.D HoT SHOT DEBUT ) A
P WORLEY.E.SEAY (P.TILLIS, B.DIPIEROD,} BUCKINGHAM) (C) (V) ARISTA 1-2552 S.HENDRICKS (A TIPPIN.P.DOUIGLAS,B. BOYD) V) RCA 62520
| WANNA TAKE CARE OF YOU BILLY DEAN

AR IRET ot rloers i wemege ) [ 68 | o | 5 | 15 | AUTERTOCHERION oo * ROBERT ELLLS OREAL

* % % AIRPOWER * * % 64 | 6 | 62 | 20 | ROMEO © DOLLY PARTON & FRIENDS
26 27 12 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO BACK®CONFEDERATE RAILROAD S.BUCKINGHAM,D.PARTON (D.PARTON) (C) (V) COLUMBIA 74876 _ |
B.BECKETT (S.CLARK.J.MACRAE) (V) ATLANTIC 82422 NEWD i UNDER THIS OLD HAT CHRIS LEDOUX |
% 16 8 16 AIN T THAT LONELY YET @ DWIGHT YOAKAM J.BOWEN, ) CRUTCHFIELD (M.ANTHONY,L.CORDLE) (V) LIBERTY 17443
P.ANDERSON (KOSTAS, J.HOUSE} (C) (v) WARNER BROS. 18590 SOMEONE TO GIVE MY LOVE TO © TRACY BYRD
21| 25 | 23 | 12 | ANOLD PAIR OF SHOES ] ¢ RANDY TRAVIS 66 | 69 | 6 | 2 | Perown urosterERICE () (V) MCh 54097
K.LEHNING {J.FOSTER.A.MASTERS,J.MORRIS) (V) WARNER BROS.
e WHAT MADE YOU SAY THAT @ SHANIA TWAIN

29 | 35 § | HAUNTED HEART . ¢ SAMMY KERSHAW 67 | 7L | 68 | 14 | G rh0 N WILSON (T.HASELDEN.S MUNSEY,JR) (€) (v) MERCURY 864 992
B.CANNON N.WILSON (B.BROCK K. WILLIAMS (C) (V) MERCURY 862 096 MORE WHERE THAT CAME FROM ST O

3| 47 4 ESA}':&EDB(EE(%';T'LLQENMC!ycmw“n TR/{\TEXN%@‘X\{BRUEMN&E 68 | 64 | 60 9 S.ZUC&;N;HAM,D.PARTON (D.PARTON) (C) (V) COLUMBIA 74954

D) SOME GAVE ALL @ BILLY RAY CYRUS
30 23 10 17 é\hmgﬁlsﬁgﬁ&ﬁgf (B.HILL,J.B.RUDD) & LARRY(VS)-LEX%QEI 89 59 52 1l J.SCAIFE,J.COTTON (B.R.CYRUS,C CYRUS) (C) (V) MERCURY 865 096
EVERY LITTLE THING ® CARLENE CARTER (J0)| NEW 1 | GRACELAND WILLIE NELSON
@D 36 L8 1 5 | i EPSTEIN (C.OARTER AANDERSON) (C) (V) GIANT 18527/WARNER BROS 0 > FSIMONRHALERIR SIMON) SOLUMBIAACBUMICUT
WE GOT THE LOVE RESTLESS HEART WALK OUTSIDE THE LINES & THE MARSHALL TUCKER BAND
@ 38 43 6 J.LEQ.RESTLESS HEART (S.BOGARD,R.GILES) {v) RCA 62510 @ NEW » 1 D.GRAY,J.EUBANKS {G.BROOKS,C.STEFL) CABIN FEVER ALBUM CUT/NAVARRE
TENDER MOMENT & LEE ROY PARNELL WHE|
¥ 13|20 7 S.HENDRICKS’Y‘B.B’g‘CKETT (L,R-PARNELL,R.M.BOURKE C.MOORE) (C) (V) ARISTA 1-2523 @ NEW ) 1 9&’;&2&%‘%&%5 FROM NOWHERE © 01 W REPR%PDQQ@;‘&%?@&M

SHE DON’T KNOW SHE'S BEAUTIFUL & SAMMY KERSHAW e |
34 ] 33 | 34 | 20 | BcANNON.N.WILSON (B MCOILLP.HARRISON) (C) v) MERCURY 864 854 @ NEW ) 1 yBEFX)(E)BS.hEEEEII)M(EIEEEYMEGS?AYLL) (3 (\I;\,)OMrgFE\éﬁRB EEZVZE%
0|2 L1 ] b owoecun PTEGLANEE | e [ [ | 5 | corpparmuy L
% | 32 2% 18 | MADE FOR LOVIN' YOU & DOUG STONE . % -

D.JOHNSON (C.PUTMAN,S. THROCKMORTON) (V) EPIC 74885 75 74 89 8 WALKIN & CLEVE FRANCIS
p - - 19 | HEARTS ARE GONNA ROLL HAL KETCHUM 1J.BOWEN,J.CRUTCHFIELD (W ROBINSON, T.NICHOLS) LIBERTY ALBUM CUT |

A.REYNOLDS, ). ROONEY (H.KETCHUM R SCAIFE} __CURB ALBUM CUT_ |

I __) Tracks showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records

i 50 5 %%%IDMCAIDGII\!‘/!IOE%%EAB(EPEP%WELL‘D O'BRIEN,B.SEALS) (€)1 v) w:;;kg&%g%ﬁ% 1| which attain 2000 detections for the first time. & Videoclip avail;!_)ility. Catalog number is for cassette single, orvinyl if cassette is
RENO & DOUG SUPERNAW unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.

42 | 48 6 RANDIS (SUPERNAW,BUCKLEY,DELEON.CRIDER KING HUFF. WHITE) - V) BNA 87356 (V) Vinyl single availability, (X) CD maxi-single avaitability. © 1993, Billboard/BP} Communications.

Nationally Distributed by

Playback Records ¢ Box 630755 * Miami, FL 33163 ¢ (305) 935-4880

“IT AIN‘T NECESSARILY LOVE”
From her best selling Playback Album “A// Right.”
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™

by Lynn Shults

RESIDING AT NO. 1 FOR the second consecutive week on the Hot
Country Singles & Tracks chart is “Blame It On Your Heart” by Patty
Loveless. The track has propelled Loveless’ album, “Only What I Feel,”
to No. 17 on Billboard’s Top Country Albums chart. Just nine months
ago, Loveless had her doubts about ever completing the album. It was
in October 1992 when her voice problems reached the breaking point.
But she was also changing record labels and managers, which meant re-
placing many members of her staff. Much has been written about the
surgery performed on her vocal cords, but one of the most touching as-
pects of this frightful experience was how her longtime friend Dolly Par-
ton came to Loveless and helped her deal with the reality of her situa-
tion. The two first met when Loveless was 14 years old. Porter Wagoner
had heard some of her songs and introduced the two. Parton took her
by the hand, letting Loveless hang out with her at the Grand Ole Opry,
TV tapings, etc. Says Loveless, “Imagine being a little bitty kid and get-
ting to hang around the Opry. Why, Dolly used to take me into the bath-
room at the Ryman and show me how to put makeup on between shows."
And it was Parton who once again became Loveless’ friend and mentor,
helping her get through a tough transition period

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks
chart is “Why Didn’t I Think of That” (568-42) by Doug Stone, followed
hy “Chattahoochee” (21-10) by Alan Jackson; “Mama Knows The High-
way” (60-46) by Hal Ketchum; “Can’t Break It To My Heart” (35-29)
hy Tracy Lawrence; “Love On The Loose, Heart On The Run” (12-8)
tiy McBride & the Ride; “Money In The Bank” (10-4) by John Ander-
son; “Janie Baker’s Love Slave” (47-40) by Shenandoah; “What Might
Have Been” (43-38) by Little Texas; “Down On My Knees” (51-45) by
Trisha Yearwood; and “Somebody Else’s Moon” (11-9) by Collin Raye.

COUNTRY ALBUM SALES were up significantly this week. This
should come as no surprise, since Fan Fair creates an enormous media
blitz. This frenzied event—combined with TNN’s live coverage, the TNN
Music City News Awards show, and large doses of co-op dollars for the
retail sector—created a powerful marketing opportunity for country
product. Among the albums benefiting most on the Top Country Albums |
chart are this week’s Greatest Gainer, for the second consecutive week,
“A Lot About Livin’ (And A Little 'Bout Love)” (10-8) by Alan Jackson,
and this week’s Pacesetter (the title with largest percentage sales in-
crease), “Mark Collie” (67-53) by Mark Collie. Impressive sales gains
were chalked up by “Hard Workin’ Man” by (3-3) Brooks & Dunn; the
“Pure Country” soundtrack (2-2) by George Strait; “It’s Your Call” (6- |
6) by Reba McEntire; “Some Gave All” (5-5) by Billy Ray Cyrus; and
“Alibis” (9-10) by Tracy Lawrence.

BILLBOARD’S NEW PUBLICATION: The Country Airplay Monitor
is a new weekly publication geared to provide radio programmers and
music directors with specific airplay data obtained from stations moni
tored by Broadcast Data Systems. The Airplay Monitor will feature data
on the amount of airplay a record is actually getting on stations being
monitored by BDS. It also will show the specific amount of plays the top
videos are getting on CMT and TNN. Obviously, we are excited about
the Country Airplay Monitor and look forward to receiving input on ways
we can continue to better serve the industry and individual readers.
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11 Acts To Make
Music City Music

NASHVILLE—Eleven acts will per-
form during the Nashville Entertain-
ment Assn.’s Music City Music '93 se-
ries of new talent showcases here. The
showcases will be held July 7 and 8 at
328 Performance Hall. Finalists were
chosen from among 150 submissions.

Local acts on the bill will be Cay-
enne, George Hamilton V, Shara John-
son, Sandy Knox, Karen Staley, and
Ron Wallace. Out-of-town acts are
Chad Brock (Ocala, Fla.), Maura Fo-
garty (Queens, N.Y.), Montana Rose
(Bozeman, Mont.), the Paul Thorn
Band (Nettelton, Miss.), and the Selby
Brothers (Hays, Kan.).

Pearl] River, an act from last year’s
lineup now signed to Liberty Records,
also will perform.

The Nashville Network, Country
Music Television, and Laredo Boots
again will sponsor the series.

NASHVILLE SCENE

(Continued from puge 36)

vis will present a two-day program on
“Whole Brain Songwriting: Making
Your Lyrics Work” . .. Vince Gill will
stage his own pro-celebrity golf tour-
nament Aug. 1-3 at the Golf Club of
Tennessee in Kingston Springs, near
Nashville. He’s calling the event “The
Vinny” ... The International Blue-
grass Music Assn.’s trade show and
Fan Fest will be held Sept. 20-26 in
Owensboro, Ky., where the IBMA
headquarters are located.

ROSTERS DROP

(Continued from page 36)

ette.

Warner Bros.: David Ball, Bran-
son Bros., Deanna Cox, Iris Dement,
Jeff Foxworthy, Faith Hill, Greg Hol-
land, Brian James, Little Texas,
Mark O’Connor, Dan Seals, Russ
Taff, Randy Travis, Travis Tritt. Re-
prise: Shawn Camp, Judd Erickson,
Texas Tornados, Kevin Welch, Mi-
chael White, Dwight Yoakam.
Warner/Western: Waddie Mitchell,
Don Edwards, Herb Jeffries, Bill
Miller, Michael Martin Murphey,
Sons Of The San Joaquin, Red Stea-
gall.
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist

AIN'T THAT LONELY YET {Songs Of PolyGram, BMI/
Seven Angels. BMI/Madwomen. BMI/Sony Tree. BMI) HL
ALIBIS (Sony Tree. BMI/Thanxamillion. BMI} HL
ALRIGHT ALREADY (Collins Court. ASCAP/J B Rudd.
BMI) CPP

A BAD GOODBYE {Blackened. BMI) CPP

BLAME IT ON YOUR HEART (Harlan Howard, BMI/Sony
Tree. BMI/Songs Of PolyGram. BMI/Seven Angels, BMI)
HL

CAN'T BREAK IT TO MY HEART (Loggy Bayou. ASCAP/
Mike Dunn, ASCAP/IMV. ASCAP)

CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Sony Cross Keys, ASCAP) HL/WBM
CLEOPATRA, QUEEN OF DENIAL (Sony Tree BMI/Little
Big Town. BMI/Amencan Made. BMI/Duck House. BMI)
HL/WBM

COLD OAY INJULY (EMI, ASCAP/Lion Hearted. ASCAP)
A COWBOY'S BORN WITH A BROKEN HEART
(Farrenuff, ASCAP/Fuil Keel, ASCAP/Curb. ASCAP/
Farren Curtis. BMI/Mike Curb. BMI)

DOWN ON MY KNEES (BMG, ASCAP) HL

EASIER SAID THAN DONE (Polygram Int’l. ASCAP/St
Juhen. ASCAP/Mighty Nice. BMI) HL

EVERY LITTLE THING tSony Cross Keys. ASCAP/
Tortured Artist, ASCAP/Bash, ASCAP/This Big, ASCAP)
HL

GRACELAND (Paul Simon, BMI)

THE HARD WAY (EMI April, ASCAP/Getareaijob, ASCAP)
HL

HAUNTED HEART (Acuti-Rose. BMI/Sony Cross Keys.
ASCAP) CPP/HL

HEARTACHE {Naked Snake, ASCAP)

HEARTS ARE GONNA ROLL (Foreshadow, BMI/Songs Of
PolyGram, BMI/Virgin Timber. BMI) HL

THE HEART WON'T LIE (Moonwindow, ASCAP/Donna
Weiss, BMI)

HEY BABY (Songs Of PolyGram, BMi/irving, BMI/
Littlemarch, BMI) HL/CPP

HIGH ROLLIN' (Nocturnal Eclipse, BMI/Umen County.
BMI/BrahmSongs & Careers-BMG. BMI) HL

HOLDIN' HEAVEN (Tom Collins, BMI/Music Corp. Of
America. BMI)

HOMETOWN HONEYMOON (Warner-Elektra-Asylum,
BMi/Mopage. BMI/After Berger, ASCAP/Patnx Janus,
ASCAP/WB, ASCAP} WBM

HONKY TONK ATTITUDE (Sony Tree, BMI/Songwriters
Ink, BMI/Regular Joe, BMI) HL

IF | HAD A CHEATIN' HEART (Palygram Int'l, ASCAP/
Songs Of PotyGram, BMI} HL

IF YOU'RE NOT GONNA LOVE ME (Posey, BMI/Royzboy,
BMI/BMG. ASCAP/Judy Judy Judy, ASCAP} HL

| GOT A LOVE (Harlan Howard. BMI/Sony Tree, BMI)

| GUESS YOU HAD TO BE THERE (Ten Ten. ASCAP)

| LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/
Taste Auction, BMI) CPP

IT SURE IS MONDAY (EMI Blackwood, BMi/Linde
Manor, BMI) WBM

IT'S YOUR CALL (Starstruck Wnters Group, ASCAP/
Burch Brothers, BMI)

| WANNA TAKE CARE OF YOU (EMI Blackwood. BMI/
lechol, ASCAP/EMI Apnl. ASCAP) HL

JANIE BAKER'S LOVE SLAVE (EMI Blackwood, BMI/
Linde Manor, BMI) WBM

JUST AS | AM (Sony Tree, BMI/Sony Cross Keys, ASCAP)

HL

LEAD ME NOT (Straight Lace. ASCAP/Sis 'N Bro,
ASCAP/LaSongs, Ascap/Swell Kid, ASCAP) WBM

A LITTLE BIT OF HER LOVE (EMI April. ASCAP/JKids.
ASCAP/Zomba, ASCAP) WBM/CPP

LOVE ON THE LOOSE. HEART ON THE RUN (Songs Of
PotyGram. BMi/Millhouse. BMI) HL

MADE FOR LOVIN' YOU {Sony Tree, BMI) HL

MAMA KNOWS THE HIGHWAY (Uncle Pete, BMI/
Foreshadow, BMI)
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A MIND OF HER OWN (Great Cumberland, BMI/
Diamond Struck, BM/Kicking Bird, BMI) CPP

MONEY IN THE BANK (Alabama Band. ASCAP/
Wildcountry, ASCAP/Little Big Town. BMI/American
Made. BMI/MCA, ASCAP) HL/WBM

MORE WHERE THAT CAME FROM (Velvet Apple. BMI)
CPP

NEVER LET HIM SEE ME CRY (Mighty Nice. BMI/Second
Wave, ASCAP/Full Keel. ASCAP/Friends And Angels,
ASCAP)

NO FUTURE IN THE PAST (Benetit, BMI/Famous. BMI/
Too Strong. BMI) CPP/WBM

OH ME, OH MY, SWEET BABY (Sony Tree, BMI/Terrace.
ASCAP) WBM/HL

AN OLD PAIR OF SHOES (WB. ASCAP/Tapper, ASCAP/
On The Wall. BMI/Great Galen. BMI) WBM

RENO {Supernaw. ASCAP)

ROMEO (Velvet Apple, BMI) CPP

SEEDS (Bat And Beer. ASCAP/Forerunner. ASCAP/
Howtin' Hits, ASCAP/Murfeezanges. ASCAP) CPP
SHAME SHAME SHAME SHAME (BMG, ASCAP/Judy
Judy Judy. ASCAP/Harlan Howard, BMI/Sony Tree, BMI)
HL

SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram.
ASCAP/Ranger Bab. ASCAP/Careers-BMG, BMI) HL
SHOULD'VE BEEN A COWBOY (Songs Of PalyGram.
BMi/Tokeco, BMI) HL

SOMEBODY ELSE'S MOON (Sony Tree. BMI/Great
Cumberland. BMI/Dramond Struck. BMI) HL/CPP
SOME GAVE ALL (Songs Of PolyGram. BMI/Sly Dog,
BMI/Palygram Int'l, ASCAP/Music Express. ASCAP) HL
SOMEONE TO GIVE MY LOVE TO (Polygram Intl
ASCAP) HL

STANDING ON THE EDGE OF LOVE {WB. ASCAP/East
64th, ASCAP/Pacific Island, BMI/Music Of The World.
BMI) HL

TELL ME ABOUT IT (Warner-Tamerlane, BMI/Top Down,
BMI/Music Corp Of Amenca, BMI/Frankly Scarlett, BMI}
WBM/HL

TELL ME WHY (Seagrape. BMI)

TENDER MOMENT (Polygram Int'l, ASCAP/R-Bar-P,
ASCAP/De Burgo. ASCAP/New Songs, ASCAP/Mama
Guitar, ASCAP) HL

TEXAS TATTOO (Nocturnal Eclipse, BMI/Union County,
BMI/BrahmSongs & Careers-BMG, BMI) HL

THAT SUMMER (Bait And Beer. ASCAP/Farerunner,
ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP

A THOUSAND MILES FROM NOWHERE (Coal Dust
West, BMI/Warner-Tamerlane, BMI}

TROUBLE ON THE LINE (Zoo Il. ASCAP/Club Zoo, BMI)
UNDER THIS OLD HAT (BMG, ASCAP/lack and Bill,
ASCAP/Amanda-Lin. ASCAP/Welk. ASCAP/Polygram
Int'l. ASCAP)

WALKIN'  (Maypop, BMI/Wildcountry, BMI/Hannah's
Eyes. BMI/Bro ‘N Sis, BMI) WBM

WALK OUTSIDE THE LINES (Major Bob, ASCAP)

WE GOT THE LOVE (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/
Patenrick, BMI) CPP/WBM

WE'LL BURN THAT BRIDGE (Sony Tree. BMI) HL
WHAT MADE YOU SAY THAT (Millhouse. BMI/Songs Of
PolyGram, BMI) HL

WHAT MIGHT HAVE BEEN (Square West, ASCAP/
Howlin® Hits, ASCAP) CPP

WHEN DID YOU STOP LOVING ME (Acufi-Rose. BMI)

CPP

WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO
BACK (Music City, ASCAP/EMI April, ASCAP) HL

WHY DIDN'T | THINK OF THAT (Polygram, ASCAP/
Ranger Bob. ASCAP/Unichappell. BMI)

WORKING MAN'S PH.D (Acuff-Rose, BMI/Careers-
BMG, BMI/BMG, ASCAP/Mickey Hiter, ASCAP)

YOU SAY YOU WILL (BMG, ASCAP/EMI Apnl. ASCAP/
Ides Of March, ASCAP) HL

REPRINTS

For reprints of advertisements
or articles appearing in Billboard
call Lydia Mikulko
212-536-5292

HOT COUNTRY REGURRENTS

1 1 1 3 NOBODY WINS @ RADNEY FOSTER 14 19 LIFE'S A DANCE € JOHN MICHAEL MONTGOMERY
S.FISHELL,R.FOSTER (R.FOSTER, K.RICHEY} ARISTA D.JOHNSON (A.SHAMBLIN S SESKIN) ATLANTIC
) 3 2 MY BLUE ANGEL @ AARON TIPPIN 15 13 12 19 1 CROSS MY HEART @ GEORGE STRAIT
E.GORDY,JR. (A.TIPPIN.K.WILLIAMS .P.DOUGLAS) RCA T.BROWN,G.STRAIT (S.DORFF E.KAZ) MCA
3 2 2 4 WHEN MY SHIP COMES IN @ CLINT BLACK 16 o . 1 LEARNING TO LIVE AGAIN GARTH BROOKS
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) RCA AREYNOLDS (S.DAVIS,D.SCHLITZ) LIBERTY
4 - o 1 T-R-0-U-B-L-E @ TRAVIS TRITT 17 12 9 17 DON'T LET OUR LOVE START SLIPPIN' AWAY @ VINCE GILL
" G.BROWN (J.CHESNUT) WARNER BROS. T.BROWN (V. GILL,P.WASNER) MCA
5 4 2 BORN TO LOVE YOU @ MARK COLLIE 18 14 1 10 | WANT YOU BAD (AND THAT AIN'T GOOD) @ COLLIN RAYE
D.COOK (M.COLLIE,D.COOK,C.RAINS) MCA G.FUNDIS,J. HOBBS (J.LEAP) EPIC
RTLAND * I'M IN A HURRY (AND DON'T KNOW WHY) @ ALABAMA
6 7 3 6 ?ggovzh‘(\s_DORFF'J_aEms) GAgcl STR,%I 19 | 16 | 17 | 20 | ) FoM.EFALABAMA (R.MURRAH, RVANWARMER) RCA
WHAT PART OF NO LORRIE MORGAN _ EVEN THE MAN IN THE MOON 1S CRYIN' @ MARK COLLIE
! 5 4 8 R.LANDIS (W.PERRY,G.SMITH) BNA ) 19 3 D.COOK (M.COLLIE,D.COOK) MCA
|T'S A LITTLE TOO LATE @ TANYA TUCKER 21 CAN | TRUST YOU WITH MY HEART @ TRAVIS TRITT
8 6 5 4 | | CRUTCHFIELD (P.TERRY R MURRAH) UIBERTY 15 | 15} 10 | chrown (IRTTS iARRIS) WARNER BROS.
9 | — | — | 1 | varoworkinmaN esrooksaDUNN | | 22 | 21 | 2 | 16 | RUERE0L AN A e o oo TME BLUES) D 5
EENI 3 1 FEEL LUCKY © MARY-CHAPIN CARPENTER
10 8 6 12 gggc?ér?fo%ﬂ&?“iouvm) @ CONFEDERATE RAA'TL&%S 3 _ 2 3 J.JENNINGS,M.C.CARPENTFER (M.C.CARPENTER D.SCHLITZ) COLUMBIA
SHE'S NOT CRYIN' ANYMORE @ BILLY RAY CYRUS 24 | 17 | 14 | 7 | PASSIONATE KISSES @ MARY-CHAPIN CARPENTER
1 ! 4 | TSCAIFE,J.COTTON (B.R.CYRUS, T.SHELTON,B.CANNON) MERCURY JL;_N.'::"; ";g&‘rﬁ:’“ (L WILLIAMS) . PA(;SL;TE:S
TONIGHT | CLIMBED THE WALL © ALAN JACKSON 25 19 13 6
12 | — | — [ 1 | KSTRGALLSHENDRICKS (A JACKSON) ARISTA M EWORLE ST ERETA
13 g 10 8 BOOT SCOOTIN' BOOGIE @ BROOKS & DUNN @ Videoclip availability. Recurrents are title_s wh?ch_have glre_ady appeared on the top 75 Singles & Tracks chart for 20 weeks and have
S.HENDRICKS,D.COOK,B.TANKERSLEY (R.DUNN) ARISTA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Mingus At The Library; Les Paul’s School Of Experience

SHOES OF THE FISHERMAN
Found Here: The Library of Con-
gress has just announced the acqui-
sition of manuscripts, scores, re-
cordings, photographs, and related
materials belonging to bassist/com-
poser Charles Mingus, who died in
1979. The Library is touting the ac-
quisition as an important one, plac-
ing the collection alongside the ar-
chival holdings of American
composers George Gershwin,

Aaron Copeland, and John Philip
Sousa. Mingus is the first African-
American composer whose legacy
will be housed at the faeility . . . Sue
Mingus, Charles’ widow, has just
completed the studic work on a
tribute album perfcrmed by the
Charles Mingus Big Band featur-
ing Lew Soloff, Randy Brecker,
Craig Handy, and Michael For-
manek. A summer release is ex-
pected for this Dreyfus Jazz pro-

duction.

THE WIZARD FROM Wauke-
sha, By Way Of Conn.: Aside from
his guitaristry, Les Paul is, among
other things, a recording wizard re-
sponsible for many of the multi-
track techniques common to the
studio today. His interests have al-
ways been sound and music. So
much so that in addition to his stu-
dio innovations, he is credited with

being among the inventors of the
solid-body electric guitar. The Gib-
son company's Les Paul guitars
(the designs are many, but the first
model appeared in 1952) remain fa-
vorites among instrumentalists in
all musies. That said, it seems ap-
propriate that the Univ. of New
Haven (Conn.), which offers pro-
grams in sound recording and the
music business, should award Paul
an honorary degree “in recognition

BILLBOARD SPOTLIGHTS

AUDIO
BOOKS

Audio books and spoken word labels are curving the r
niche in the home entertainment indusiry. The perfect
compliment to audio and video, Billboa-d examines

what is no longer last year’s trend, but 10w a foree in

home entertainment retail.

So, listen up! Make your message heard in this

important issue.

East: Norm Berkowitz 212-536-5016
West: Gary Nuell 213-525-2302

B South: Lee Ann Pack 615-321-4294

Mid-west: Ken Karp 212-536-5017

ISSUE DATE: AUGUST 14
AD CLOSE: JULY 20

of his contributions to the worlds of
music and sound recording technol-
ogy.”

BENSON’S BURNERS: Guitar-
ist George Benson, whose 1976
breakthrough album “Breezin’”
continues to sell (the last-look num-
bers are somewhere between 3 mil-
lion and 4 million), has returned to
the scene after a three-year ab-
sence. His “Love Remembers,” on
Warner Bros., gets a boost from the
likes of Bob James, Kirk Whalum,
Hubert Laws, Randy Brecker, and
Wah Wah Watson, among players,
and no fewer than seven—count
’em-—producers.

STUFF: Pianist Bross Town-
send, bassist Bob Cunningham,
and drummer Bernard “Pretty”
Purdie are stalwart players who al-
ways seem to turn up on other peo-

_ ey
BIVE
NOTES

by Jeff Levenson

ple’s records, or on other people’s
gigs. They're usually working,
somewhere. Now they've banded
together, with an initial release on
their own label. “After House With
The 3B’s” (catchy name, don’t you
think?) can be found on 3B’s Music
and Records (catchy name, once
again), to be followed by a second
record any day now. Nova Records
has entered an agreement with Po-
lystar to market and distribute
Soul Coast, a West Coast-based la-
bel dedicated to contemporary jazz
and blues. The label’s current ros-
ter includes keyboardist Clifford
Cater, bassist Max Bennett, blues-
man Kal David, and vocalist
Shelby Flint ... Violinist Michael
Urbaniak has been awarded a high
five from the Polish Jazz Society
and Culture Minister for his con-
tributions to Polish culture ...
GRP saxophonist Eric Marien-
thal, who counts Chick Corea, Da-
vid Benoit, and the GRP All-Stars
among his important associations,
is about to hit the road on his own.
The tour, in support of “One
Touch,” has him working 20 cities
or so ... Brazilian pianist Tania
Maria has returned to the Concord
Picante label with “Outrageous”
... Guitarist Charlie Byrd, who
has done tasty soundtracks for the
PBS television series “Great Chefs
Of ...” (Chicago, San Francisco,
New Orleans, ete.), did the obvi-
ous—he released an album titled
“Music To Dine By." It’s on Lei-
sure Records and consists of the
episodes’ most gastro-friendly mel-
odies.

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON'T ADVERTISE . ..

NOTHING . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

40

www americanradiohistorv com

BILLBOARD JUNE 26, 1993


www.americanradiohistory.com

Billboard.

FOR WEEK ENDING JUNE 26, 1993

Top Latin Albums.

=
o % Compiled from a national sample of retail store
é 2 g and one-stop sales reports.
2|lg|C
215|¢
|| =] ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1| 1]49| JONSECADA A2 JON SECADA SBK 98845/EMI LATIN
2(10| 9| LOSFANTASMAS DEL CARIBE CARAMELO RODVEN 3015
3| 4129| PAULINARUBIO LA CHICADORADA EMILATIN 42750
4 | 3 45| CHAYANNE PROVOCAME SONY LATIN 80831/SONY
512|277 ANAGABRIEL THE BEST GLOBO 80871/SONY
66 (81| LUISMIGUEL ® ROMANCE WwEA LATINA 75805
7(5|73] ALVARO TORRES NADA SE COMPARA CONTIGO EMILATIN 42537
8|8 (27| GLORIATREVI ME SIENTO TAN SOLA aRiOLA 3391/BMG
917 129| RICARDO MONTANER LOSHIJOS DEL SOL RODVEN 2995
1011529 EDNITA NAZARIO METAMORFOSIS EmiLATIN 42709
11| 9 | 19| RAUL DIBLASIO EN TIEMPO DE AMOR ARIGLA 3466/BMG
12|12 (23| JOSEJOSE 40Y 20 ARIOLA 3442/BMG
a[13[19(67| LOSBUKIS QUIEREME FoNOvisA 9040
E 14[14]|19( ALEXBUENO TERNURAS Jan80899/S0NY
15124 | 3 | YOLANDITA MONGE ANTOLOGIA VOL. 1 SONY LATIN 80844/SONY
16116 |35 JON SECADA OTRO DIA MAS SIN VERTE  SBK 80646/EMI LATIN
17|11 |47 | CRISTIAN AGUA NUEVA MELODY 3056/FONOVISA
18(17|25] DANIELA ROMO DE MIL COLORES €emiLATIN 80767
19(13|11| RICARDO ARJONA ANIMAL NOCTURNO SONY LATIN 80966/SONY
20/20| 7 | MIJARES ENCADENADO EmiLATIN81474
21]|22(43| ANA GABRIEL SILUETA SONY LATIN 80818/SONY
22(23| 5| RICKY MARTIN ME AMARAS SONY LATIN 81044/SONY
23]—| 3| MANA DONDE JUGARAN LOS NINOS wEA LATINA 90818
24(18] 9 | MALDITA VECINDAD EL CIRCO ARIOLA 3192/BMG
25— 3

MAGGIE CARLES AMOR SIEMPRE TU RODVEN 3037
— e e

|

W o0 ~N N W & W N =
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2|11
4

._.
=53
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o

REY RUIZ REY RUIZ SsONY TROPICAL 80848/SONY

JERRY RIVERA CUENTA CONMIGO SONY TROPICAL 80776/SONY

MARC ANTHONY OTRA NOTA  SOHO SOUNDS 80958/SONY

LOS SABROSOS DEL MERENGUE SINFRONTERA MmP.6076

VARIOS ARTISTAS MERENGUE EN LA CALLE 893 RODVEN 3031
WILFRIDO VARGAS ITINERARIO RODVEN 3005

LA GRANDE DE MADRID PARA PUERTO RICO Y EL MUNDO m.p. 6086
COCOBAND EL AROLLADOR KuBANEY 325

OLGA TANON SOLA WEALATINA 77478

LUIS ENRIQUE DILEMA sONY TROPICAL 81062/SONY

Artists & Music

Gloria In All Her Glory; Gipsy Kings Concert
MTV Latin Link; Llord’s Love For Children

FIESTA ESTEFAN: Epic singer/
songwriter Gloria Estefan kicked off
the release of her Spanish-language
solo debut, “Mi Tierra,” with a
splashy press conference/cocktail re-
ception June 8 in Miami. (See story,
page 1).

Among the 500 or so revelers on
hand for the swank soiree were a host
of top Sony executives from the U.S.
and Latin America, including Dan
Beck, Frank Welzer, George Za-
mora, Jed Doherty, Marco Bissi,
and Raiil Vasquez.

Artists were in attendance, as well,
including “Mi Tierra” guest musi-
cians Juanito Marquez, Israel “Ca-
chao’” Lépez, Arturo Sandoval,
Chamin Correa, Paquito D’Rivera,
Nestor Torres, and Miami Sound
Machine members Clay Ostwald,
Jorge Casas, Teddy Mulet, and
Randy Barlow. Whitesnake bassist
Rudy Sarzo and Miami Heat center
Rony Seikaly also popped in for the
festivities.

Estefan’s lead-off single, “Mi
Tierra,” incidentally, bows this week
on the Hot Latin Tracks chart at No.
18, making it the second-highest-de-
buting Hot Latin Tracks Tracks sin-
gle in 1993,

GIPSY KINGS ROLL: The Gipsy

by John Lannert

Kings launched their 11-show
U.S./Canada run with a rollicking
stomp June 11 at Miami’s James L.
Knight Center. It is rather amazing
that five years after the band re-
leased its self-titled label bow on
Elektra, the near-sellout house still
reacted most strongly to tracks from
that album, particularly the concert-
closer, “Bamboleo,” and “Bem, Bem
Maria.”

The two-hour and 15-minute set for
the most part was entertainingly fa-
miliar, save an annoying half-hour in-
termission inserted just when the
crowd was warming up to the septet.
Raspy-voiced front man Nicolas
Reyes was as emotive as ever, while
master guitarist Tonino Baliardo
chipped in with tasty, though too-
brief solo rides.

The French-based gypsy crew of-
fered little new musically, as it stayed
close to its trademark flamenco rock
groove. And the vocal throng couldn’t

have cared less as they filled the
aisles on galloping guitar-driven
entries, such as “Baila Me” and “Sin
Ella.”

Musical changes are afoot, how-
ever, comments manager Pascal
Imbert, who says the band is looking
to add reggae and Brazilian touches
to its sixth release, due out in Sep-
tember.

THE ROAD MUST GO ON: Julio
Iglesias’ seemingly nonstop road
show made two interesting, though
supremely disparate stops recently.
First, his performance at the closing
of the East Asian Games May 18 in
Shanghai was seen by an estimated
1.5 billion Asian TV viewers. Iglesias’
show featured a duet with Chinese
singing star Wei Wei, after which he
promised to cut a track in Mandarin
with his vocal partner.

Then on May 30, the veteran Sony
Latin balladeer made his debut at
Nashville’s country music landmark,
the Grand Ole Opry. He also was the
first European to appear at the Opry.
Iglesias currently is performing sev-
eral U.S. dates while cutting his
fourth English-language disc, set for
release in September. The album
sports a duet with Dolly Parton,

(Continued on next page)
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JUAN LUIS GUERRA Y 4.40 AREITO KAREN 3456/BMG

EDDIE SANTIAGO INTENSAMENTE EMILATIN 42755

ANTHONY SANTOS LA BATALLA PLATANO 5009

EDGAR JOEL Y SU ORQUESTA ENEL TOPE RTP80729/SONY

CANA BRAVA NO ME FALTES NUNCA  pLATANO 5002

GRUPO WAO PA’ TO’ EL ANO SONY TROPICAL 80976/SONY

MAYRA Y SELINES MAYRA Y SELINES 18.75 PaRADISC 3305/BMG
ZONA ROJA PURA CANDELA CANDELA003/TTH

GILBERTO SANTA ROSA A DOS TIEMPOS... sONY TROPICAL 80895/SONY
TONY VEGA APARENTEMENTE RMM 80915/SONY
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SARABANDA A GOLPE DE MAREA PLATANO 5008
VICOC. MARIA PRIME 14496/BMG

EDWIN RIVERA DAME UN DIA MAS  BGR 20ca
ROKABANDA ELEJIDOS POREL PUEBLO Jan 748
ORLANDO Y NO ME IMPORTA NADA PRIME 3458/BMG
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LA MAFIA AHORA Y SIEMPRE SONY DISCOS 80925/SONY
SELENA ENTRE A MI MUNDO  EMILATIN 42635

ALVARO TORRES HOMENAJE A MEXICO EmiLATIN 42758
BANDA MACHOS CON SANGRE DE INDIO roNovisa 9069
VICENTE FERNANDEZ QUE DE RARO TIENE
SELENA LIVE! emiLaTiNag2770

GRUPO LABERINTO ES BANDA ropven7113
ALEJANDRO FERNANDEZ PIEL DE NINA  SONY DISCOS 81043/SONY
INDUSTRIA DEL AMOR VERANO DE AMOR  Fonovisa 2001

PEPE AGUILAR RECUERDAME BONITO mMLSART 821/BALBCA

SONY DISCOS 80809/SONY
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BANDA VALLARTA SHOW PROVOCAME ronovisa 9087
ELECTRO BANDA CON EXITOS DE HOY RODVEN 3036

MAZZ LOHAREPORT! EMILATIN 42593

BRONCO POR EL MUNDO ronNovisa 3032

LALO Y LOS DESCALZOS PURO ZACATECAS WEA LATINA 90817
BRYNDIS TE ESPERARE o0isa 462

BANDA MACHOS CASIMIRA ronovisaslel

© Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification

18/20| 9| FAMA COMO NUNCA SONY DISCOS 80835/SONY

19/19| 7 | LOS TIGRES DEL NORTE LA GARRA DE ronOvisa 9085

20| 21| 5| CHALINO SANCHEZ LAS NIEVES DE ENERO  MUSART 710/BALBOA
21(12( 29| JOAN SEBASTIAN BANDIDOS DE AMORES MUSART 843/BALBOA

2| —|1 BANDA R-15 SE VENDE ESTE BAND o0isa 481

23(—1[67] EMILIO NAVAIRA UNSUNG HIGHWAYS EMiLATIN 42626

24125|23| JUANVALENTIN QUE LASTIMA emiLaTIN 42760

25122 (531 ALEJANDRO FERNANDEZ A.FERNANDEZ SONY DISCOS 80770/SONY

for sales of 1 million units. ©® 1993, Billboard/BPI Communications.
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Peves Lecorps

Hermanos Rosario “Los Mundialmente Sabrosos”.
Follow up album to their “Insuperable” release.
With the release of the first single “Amor, Amor”
the Rosarios continue setting the pace when it
comes to the best in Merengue Music.
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MUSIC INTERNATIONAL

CD’'s, RECORDS & TAPES

14742-4-2

Eros Ramazzotti “Todo Historias’’. His first all new
studio album in almost 3 years. This release
promises to be the album that takes Eros to
superstar status In the U.S. adding this market to
his huge following in Europe and South America.

INC.

140 N.W. 22 AVENUE, MIAMI, I:I.EIH-IDA 33125
Tel.: [305) 541-6686 / Fax.: (305) 642-2785

TODO EN MUSICA o EVERYTHING YOU NEED IN MUSIC
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following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. © 1993, Billboard/BPI Communications.

NEW FROM AMERICA'S PREMIERE VOCAL GROUP
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AVAILABLE NOW AT
CHRISTIAN BOOKSTORES
EVERYWHERE
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at $30,000 a year for five years.

CHANDOS RECORDS has set up a Stateside marketing fa-
cility to help exploit a growing catalog and more frequent ap-
pearances here by artists on its roster. Ed Bezursik,
former Steinway exee, has been named GM. He will work
closely with the UK. label’s domestic distributor, Koch Inter-
national.

High among Bezursik’s priorities is promotion of Detroit
Symphony recordings made with music director Neemi Jarvi;
as a team, they're an exclusive Chandos atttaction. Particular
attention will be paid to Jarvi’s recordings of American music.

Record tie-ins with domestic tours by other artists featured
on the label will occupy much of his attention, says the newly
named GM. He cites recent and upcoming concert junkets by
conductor Mariss Jansons, the Borodin Trio, and pianists
Louis Lortie and Howard Shelley.

The Chandos catalog now numbers about 1,000 titles. As
many as 10 new titles are released monthly, says Bezursik,
who is based in Tarrytown, N.Y..

At Koch, meanwhile, the distributor is preparing to take

I c ch ( |
op Contemporary Christian.
E Compiled from a national sample of retail store —
< [ 8|3 and one-stop sales reports.
w b2 z . . o : I g ’
S | & love. Touring is fun again, it’s fun being onstage. There’s
2 | £| g |ARTIST TITLE a fresh anointing about this ministry
.E o~ = LABEL & NUMBER/DISTRIBUTING LABEL g 3 ° R
“There’s not as much rocking on record or in concert;
* % NO.1 *» we’re going in more of an AC direction now,” he continues.
1 | 2 | 7 | MICHAEL ENGLISH  WARNER ALLIANCE 4148/SPARROW 1 week at No. 1 HOPE “Part of it is growing up. You just do ballads at my age
better than you scream and stomp and grunt! Friends is
2 | 1 [29|D.C.TALK FOREFRONT 3002/STARSONG FREE AT LAST ™ : probably a better rocking band than I've ever had. It’s just
that we do it five times instead of 15 times per concert
3 4 | 41 | MICHAEL W. SMITH @  REUNION 0071/WORD CHANGE YOUR WORLD by BOb Darden now.”
4 | 56 |13 | CARMAN  sparrOw 1339 ABSOLUTE BEST Not surprisingly, “Faith, Hope And Love” is a praise
5 131 3 | SANDI PATTI  woro 53930/ER1C LEVOYAGE T o _ and worship album, much like some of the early releases
HERE HAVE BEEN LeFevres singing gospel music  on the fabled Maranatha! label. The songs are simple, sing-
6 | 3|5 |DAVID MEECE sarsonG 8189 ONCE IN A LIFETIME for more than 70 years. But in August 1989, there was one  able, and very worshipful. The guest list on the release is
7 | 5 | a9 | STEVEN CURTIS CHAPMAN  sparrow 1325 GREAT ADVENTURE LeFevre who thought he wasn’t going to make it through  equally impressive: Michael W. Smith, Ricky Skaggs,
the summer, much less another 70 years. Carman, Dez Dickerson, Steven Curtis Chapman, and
8 |[13| 3 | MARGARET BECKER  sparrOw 1343 souL “I had a heart attack while working on what would be  others.
9 |7 (354 HIM Benson 2060 THE BASICS OF LIFE released as ‘Crank It Up,”” Mylon LeFevre recalls. “Of “The bottom line is, I'm writing again,” LeFevre says.
course, when you've had a heart attack, the last thing you  “I love it. I always communicate better that way. Songs
10 | 10 | 31 | BRYAN DUNCAN  mYRRH 6953/WORD MERCY want to do is erank it up. I had a hard time relating to the  are just musical autobiographies to me. I'm biased, but I
WD | STEVE CAMP  WARNER ALLIANCE 4146/5PaRRow TAKING HEAVEN BY STORM songs. It's hf':u'd to stay focused when you're t}ghtmg for  think this is the best I've ever soundeq.
11 INEWD your life. Doing interviews, watching chart positions, call- “The last few records I've made while I had heart trou-
12 | 8 | 9 | ACAPPELLA  woRD 9393 SET ME FREE ing radio stations, trying to promote Dove and Grammy  ble, I just couldn’t sing as well. I ain’t Johnny Mathis or
13 | 12| 5 [ THE BROOKLYN TABERNACLE CHOIR stuff—that all seems very unimportant when there is the  Michael English. And since I don’t have the greatest
WARNER ALLIANCE 4147/SPARROW LIVE ... WE COME REJOICING possibility that your wife could become a widow and your  voice in the world, my gift is communication.”
14 |NEWp | DEGARMO & KEY  Benson 2088 HEAT IT UP child an orphan.” By the way, if the name Mylon LeFevre has you scratch-
S Obviously, LeFevre survived that heart attack—and  ing your head—don’t be alarmed. This is the same Le-
19 Ju1 J/28)) STEVE GREEN' _spandmwnads HYMNS: A PORTRAIT OF CHRIST several more besides. He says his heart was completely, Fevre who, at age 17, wrote “Without Him” for Elvis—
16 | 19 | 87 | MICHAEL ENGLISH  warNER ALLIANCE 4104/5PARROW  MICHAEL ENGLISH miraculously healed. And that sort of thing tends to change  and the 126 other artists who covered it in the next year.
a person. This also is the same LeFevre who once toured with the
| 17 | 9 | 27 | TWILA PARIS  starsonG 8252 HEART THAT KNOWS YOU Until the release of “Faith, Hope And Love” for Star likes of Eric Clapton, Duane Allman, and Stephen Stills
18 | 15| 49 | RON KENOLY  iTeGreTy 0aa/sparrow  LIFT HIM UP WITH RON KENOLY Song, LeFevre had been knowtn as one of the premiere  with a series of inspired rock albums on Atlantie and
= : o Tk RN hard-rockers and road warriors in contemporary Christian ~ Warner Bros.
19 [RE-ENTRY) GRAHAM KENDRICK  neagt CRv 9389/WORD KING music. An avowed workaholie, his musie ministry was ex- “Just a year after the doctor told me I was living with
20 | 18 | 83 | CARMAN ®  Benson 2809 ADDICTED TO JESUS panding at a sonie clip—almost as fast as his debts. one-third of my heart dead, I'm playing 2% hours of kami-
But after a self-imposed vacation following the heart at-  kaze racquetball,” LeFevre says. “I believe with all my
21 | 16 | 17 | PHILLIPS, CRAIG & DEAN  strsona s2s6  PHILLIPS, CRAIG & DEAN tack, LeFevre cut his trademark long hair, lost weight, heart that I have a new heart. The pain in my chest has
22 | 28| 5 | VARIOUS ARTISTS ) hired a new band (Friends) and went in a completely new  stopped. I'm singing the best, with more control, with more
Do B U ARIONRS e N IIRULE (ARSI WA SOLTES musical direction as well. fullness, than I've ever done. Even my mind is clearer.
23 | 25| 49 | SUSAN ASHTON  sparrOW 1327 ANGELS OF MERCY “God just slowly put together the best band I've ever “And it wasn’t that long ago that I was to the point of
had,” he says. “They’re all master musicians. It’s like bein almost quitting,” he continues. “Hey, when dying or quit-
21 7§15 ) PR KEAGGY hfesn6esa/miony e in fx’-ont of Z frei hty train, they’ve got so much ener; 'ang tin, areqthe ogtions ou do what 311 otta d())r!l’l’1 Bord
g , LNEY'VE g gy g Y s Y you g
25 | 20 | 23 | OUT OF THE GREY  sparrow 1344 THE SHAPE OF GRACE
26 | 14 | 11 | GUARDIAN  PAKADERM 2517/WORD MIRACLE MILE
27 | 22 | 65| RAY BOLTZ  0IADEM 2094/SPECTRA MOMENTS FOR THE HEART
L4
28 |RE-ENTRY| MICHAEL CARD  sparrow 1179+ SLEEP SOUND IN JESUS = W
29 | 24 [355| AMY GRANT A mYRRH 3900/WORD THE COLLECTION on ASV’s full-price line July 1. The product has most recently
30 38| 5 | D.O.C. smarsona 8258 PULLING NO PUNCHES KEEPING Eheen handled by Harmonia Mundi. Koch already distributes
31 | 35 | 31 | JOHN P. KEE & NEW LIFE COMMUNITY CHOIR € gy rudprigchtles,
TYSCOT 1403/STARSONG WE WALK BY FAITH SCORE THE BUSINESS OF MUSIC: Knowing | bo
: Knowing lots about music
MICHAEL W. SMITH @ GO WEST YOUNG MAN .
32 | % 139 S i OEANRRD doesn’t always grease the fast track to advancement in to-
33 |27 | 3 | HOSANNA! MUSIC  INTEGRITY 050/SPARROW REJOICE AFRICA ™ day’s classical record industry, especia_l]y where marketing is
E the prime job responsibility.
34 [ 36|15 | PHIL KEAGGY  MYRRH 6965/WORD REVELATOR by Is Horowtitz So it’s good to see that two recent promotions at PolyGram
35 | 40 [ 37 | WAYNE WATSON  DAYSPRING 4232/WORD HOW TIME FLIES Classics and Jazz have fallen to people whose eredits not only
satisfy close business scrutiny but also indicate personal in-
36 | 34 | 11 | KEITH BROWN  stasons 8275 e BIG BUCKS: Karel Husa has won the 1993 Grawemeyer  sight into a performer’s role.
37 | 23| 33 | NEWSBOYS  STARSONG 8251 NOT ASHAMED Award for Music Composition for his Cello Concerto. At Lynn Hoffman-Engel, just-named senior VP, marketing
$150,000, the award administered by the Univ. of Louisville  and sales, at PC&J, is a trained singer, as is Steve Winn,
38 29| 3 | JULIEMILLER _ wvRer 6957/ woRo SRAEANSSANDIANGE(RS is certainly the most generous among those offered annually  her replacement as VP of London Records. One likes to be-
39 [ 30|43 | RAY BOLTZ  worp 52991 SEASONS CHANGE to writers of new large-scale concert works. lieve that those who consider a recording more than just a
Perhaps to keep composers of modest means from splurg-  product still can make a difference.
40 [21]31 | PETRA _sTarsons 8266 ARTRALSIES ing all in a display of sudden affluence, the prize is doled out

MUSICMASTERS, which has been recording Eliot Fisk
since 1980, has signed the guitarist to an exclusive contract.
His first dise under the new agreement will feature George
Rochberg’s “Paganini Variations,” as arranged from the vio-
lin original by Rochberg and Fisk. Sessions are being held
this month in London, with John Taylor as producer.

Jeffrey Nissim, MM president, says future Fisk projects
under discussion include collaborations with harpsichordist
Albert Fuller, and flautist Paula Robison. Just released is
Fisk’s first orchestral disc, an all-Vivaldi program.

PASSING NOTES: In December Russell Sherman
launches a five-year project to record all the Beethoven piano
sonatas for GM Records, with label head/composer/educator
Gunther Schuller as producer. Some years back, Sherman
cut the Beethoven piano concerto cycle with Vaclav Neu-
mann and the Czech Philharmonic for ProArte.

It takes more than 21 hours of nonstop listening to hear
all the Tchaikovsky music issued by the Vox Music Group on
nine multidisc VoxBoxes commemorating the 100th anniver-
sary of the composer’s death this November.

44

www.americanradiohistorv.com

BILLBOARD JUNE 26, 1993



www.americanradiohistory.com

Billboard.

FOR WEEK ENDING JUNE 26, 1993

Artists & Music
S % Compiled from a national sample of retail store
I I and one-stop sales reports.
: 4]0
B g R . ] x | o | ARTIST TITLE
THE PWINL] ANNUAL Chicago GOSp‘?I .FeStNa] drew I | 2| £ | LaseL & NUMBER/DISTRIBUTING LABEL
some of the top names in gospel—Kee, Willie Neal John-
son & the New Keynotes, Rev. Milton Brunson & the * & NO.1 » %
o i i . REV. CLAY EVANS
&%zﬁggiom‘m'gringeﬁtIif::‘;’;; zal!;‘i’;a:i;’h 1 [ 1]25 [ By Coamminco 7 weeks at No. 1 I'M GOING THROUGH
: : : T 1o . . JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
}‘ts tt.ltli o(f) belng the WOI.ld: l(iulg;f EX(;(?US)O? %t(,)esp((; ! muSIi E al s TYSCOT 1403/ATLANTA INT'L WE WALK BY FAITH
estival. Organizers projected 125,000, but attendees pu 3 :
by Li . crowd estimates at a fraction of that. The festival paid hom- 3 | 3 |33 GEORGIA MASS CHOIR _ savor 7102 I SING BECAUSE I'M HAPPY
y Lisa Collins age to the late Thomas A. Dorsey, who passed away earlier 4 | 5 |27| TM MASS YOUTH CHOIR ™ 2001 SEND YOUR ANOINTING
this year. Dorsey, dubbed “the father of gospel music,” was T 3 T T
given a special tribute by Andrae Crouch, the Barrett Sis- 5 |NEW) o e MAIN
ARE EADY for John P. Kee dolls, apparel, ¢ ers, and Dr. Lena McLin. TRI-CITY SINGERS
coloﬁnng())cE(J)kE‘? Well it’sl all thrzlit much mor:h;g(; With?;ﬁ(: ters, n n 6175 GOSPO-CENTRIC 2117/SPARROW A SONGWRITER'S POINT OF VIEW
deal Kee says he'll sign with Jive/Zomba Records this week. FOCUS ON GLORY: Hezekiah Walker is eagerly antici- 7 | 4 | 43 | THE ANOINTED PACE SISTERS  savov 14812/MALACO U KNOW
As part of the new pact, Tyscott would be distributed by pating the release of his new “Live In Toronto” album 8 | 8 |67 | REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS
Jive/Zomba and Kee would sign a production deal directly Tuesday (22). He enjoyed unprecedented success with his WORD 48784/EPIC MY MIND IS MADE UP
to Jive. Kee says he’ll get production freedom as part of last album, “Focus On Glory” (on Benson), and projects 9 | 9 |13 | D.EW. MASS CHOIR  savov 7109/MALACO ANOTHER CHANCE
the latter \fnth full rein to use it thh‘his own staple of even more sales for the new one. “I really think t,},uat gospel 10 | 6 | 19 | DR. CHARLES G. HAYES/COSMOPOLITAN CHURCH OF PRAYER CHOIR
groups, which now numbers eight and includes the Char- is getting ready to break in the secular market,” says the SAVOY 7107/MALACO I'LL NEVER FORGET
lotte, N.C.-based Inner City Mass Choir and New Image, ?;O-yeau'-old director, who often is mistaken for a teenager. 11 | 10| 49 | DARYL COLEY  seammow 1234 WHEN THE MUSIC STOPS
an all-male vocal group composed of some of the best voices  “People are starting to realize that gospel music has some TR o T R T TS
from his New Life Community Choir. This new deal comes commercial backbone, that we can reach the kinds of 12 |13 oo ”o;.MALACO HE'S ALL OVER ME
after Tyscott’s announcements of two pther distribution crox:zds we would not have been _able to rgach 15-20 years 13 | 23| 3 | RICKY DILLARD & THE NEW GENERATION CHORAL
pacts for Kee product: Starsong, targeting the contempo- ago” ... Other choir director/artists focusing on glory this MALACO 6014 A HOLY GHOST TAKE-OVER
rary Christian marketplace, and Atlanta International Rec- month ipclude Oscar Hayes, whose new album,' “Simp}y 14 | 12 | 17 | DOROTHY NORWOOD  waLaco 4457 BETTER DAYS AHEAD
ords, directed at the gospel marketplace. Determined,” due out June 27 on Tyscott, and Ricky Dil-

In the meantime, “the queen of gospel meets the prince” lard. Earlier this month, Dillard celebrated the release of 15 |24 | 5 | THE CANTON SPI_RITUALS BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
is how Kee says they’ll market the duet he recorded with  his second and final album for Malaco Records, “A Holy 16 | 11| 77 | SHIRLEY CAESAR  worp ss78s/erc  HE'S WORKING IT OUT FOR YOU
Shirley Ceasar for her upcoming release, “Stand,” on Word ~ Ghost Takeover,” leaving him a free agent. Dillard recently L TIANSIB GRS
gecordz l{(ec;’s ovs]m s((i)lo albulm (featuring v(l)cals fxlrg \fz_\ﬂans1 t"épped erDIiiney a(ljs }? choir consulhtan;for ité upcont)ing 17 |20 | 11| o e e aLac0 THE BEST OF AND MORE “LIVE"

ance Allen) is slated for a late-summer relesse. “Sister Act 11,” and he’s prepping his New Generation ,

. . : . . . . . ) - BACK
while he’s canceled his annual Victory In Praise Music & Chorale for a live recording (later this month) with Jen- 18 | 14|19 | TRISTATE MASS CHOIR _paraosse 27008 O
Arts Seminar, a “VIP Praise Fellowship Weekend” is nifer Holliday. Meanwhile, the choir’s just completed work 19 | 19| 9 | MARY FLOYD  BORN AGAIN 999 GOD IS ABLE
scheduled for July 29-Aug. 1 in Charlotte. On a personal on Albertina Walker’s new project, due later this summer 20 | 26 | 41 | REV. ERNEST DAVIS, JRS WILMINGTON CHESTER MASS CHOIR
note, Kee says he’ll marry later this year. He’s been secre-  on Benson. Dillard says he’s lying low and “seeing what la- ATLANTA INT'L 10180 STAND STILL UNTIL HIS WILL IS CLEAR
tive about the lucky lady, who is an actress he met last year.  bel is going to be interested in what we have to offer to the 21 | 15 | 37 | MELVIN WILLIAMS

industry.” BLACKBERRY 220330121 1/MALACO IN LIVING COLOR - “LIVE"
22 | 16| 33 | CALVIN BERNARD RHONE cais14a161111 IT'S IN THE PRAISE
23 | 27113 LUTHER BARNES AND THE SUNSET JUBILAIRES
= ATLANTA INT'L 10182 ENJOYING JESUS
24 | 28 | 35 | MARVIN WINANS  SELAH 7509/SPARROW PERFECTING CHURCH
—_— e 25 | 17 | 15 | MICHAEL FLETCHER  SOUND OF GOSPEL 196 MICHAEL FLETCHER LIVE
BBV, ERNEST DAVES Mt 26 | 22 | 13 | KENNETH MARTIN AND VOICES IN PRAISE
Wilmington Chester Mass Choir SOUND OF GOSPEL 202 A MORE EXCELLENT PRAISE
27 |21l 29 RUBY TERRY
MALACO 4455 “LIVE” WITH THE SOUTHWEST LOUISIANA MASS CHOIR
28 | 2513 NEW JERUSALEM BAPTIST CHURCH CHOIR
SOUND OF GOSPEL 204 PURE GOLD
29 | 30| 5 | FRED HAMMOND  BENSON 0092 DELIVERENCE
30 |NEWD| TRINITY TEMPLE GOSPEL CHOIR  Tvscor 4037/aTLaNTA INTL HOLY ONE
31 18| 15| VANESSA BELL ARMSTRONG  Juive 42129 SOMETHING ON THE INSIDE
Stand Still {Unil His Will Is Claar) 32 | 29| 7 | THE ANGELIC VOICES OF FAITH cGioo77 A GIFT TO YOU
AlR 10180 33 | 39| 3 | CLC YOUTH CHOIR  COMMAND 5522/WORD LIVE IN THE SPIRIT
38 1337 VARIOUS ARTISTS
{ BENSON 0087 A TRIBUTE TO "THE MAESTRO" THOMAS A. WHITFIELD
35 | 37 | 55 | THE RICHARD SMALLWOOD SINGERS  sparrow 1283 TESTIMONY
36 |NEWD MARK S. HUBBARD & THE UNITED VOICES FOR CHRIST
SUITE 9/TYSCOT 1003/ATLANTA INTL TRUST IN JESUS
37 |40l 3 REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR
FAITH 0001 ANGRY FOLKS
38 | 38 | 49 | THE JACKSON SOUTHERNAIRES  MALACO 6012 LIVE AND ANOINTED
39 3119 THE GOSPEL MUSIC WORKSHOP OF AMERICA
RECORDS & TAPES BENSON 0056/A&M DAWN OF A NEW ERA
= . ’ 40 | 35| 57 | REV, JAMES MOORE  MALACO 6009 LIVE IN DETROIT
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Idol Video Lands At Editel/L.A.

Postpro Firm Handles ‘Shock To System’

H BY IAIN BLAIR

LOS ANGELES—When Jeff Panzer,
VP of video development at EMI Rec-
ords Group, needed to post the home
video “The Making Of Shock To The
System: Billy Idol Cyberpunk,” he
went straight to Editel/L.A.

“For a project as complex and down-
to-the-wire as this, I needed [a place]
that not only was on the cutting edge
technically, but that was able to deal
with a ton of last-minute editorial
changes and additions,” Panzer says.

Editel/L.A. was able to satisfy Pan-
zer on both scores. As one of the town’s
top postproduction facilities, the com-
pany caters to a wide array of music
video and commercial clients, and its
credits include everything from clips
for Diana Ross and Hammer to ads for
Lexus, AT&T, and Miller Lite.

During the past year, Editel/L.A.,
which is owned by New York-based Uni-
tel Inc., has beefed up its graphics and
special-effects departments. The com-
pany, which has been servicing the
Hollywood community for two decades,
is one of Unitel’s seven outlets in the
Us.

The Hollywood-based unit recently
acquired the new digital film-to-tape
transfer system Rank URSA, as well
as the new digital paint, graphics, and
editing system Quantel Henry (one of
the first in Los Angeles).

New personnel include president
Ralph Horan, formerly of Charlex in
New York, special-effects producer
Michael Morreale, and digital graphics
designer Gerta Lind.

“I like to use Editel because of the
people there as much as the equip-
ment,” notes Panzer, who cuts company
presentations and many videos there,

and who once again teamed with editor
Dennis Phillips on the Idol project.

“We've done a ton of stuff together,
including the recent Boy George video
for ‘The Crying Game,’” and [Phillips]
can really handle off-the-cuff editing,”
says Panzer. “He can rock'n’roll, and
that’s exactly the approach we needed
to make this project work.”

Panzer says the “Cyberpunk” proj-
ect had its genesis in a meeting be-
tween Idol and director Brett Leonard
of “Lawnmower Man” fame.

“They both got heavily into this
whole cyberpunk feel,” Panzer says. In
the futuristic video, Idol’s character ac-
tually becomes a mutated half-man,
half-machine.

To achieve the right look, Oscar-win-
ning special-effects designer Stan Win-
ston (“Terminator II,” “Jurassic
Park”) was enlisted to build various
masks and prosthetics for the singer.
“We spent over three weeks in prepro-
duction, which is unheard of in music
video,” reports Panzer. The three-day,
three-night shoot was set in downtown
Manhattan, and the 35mm footage was
then shipped to Editel/L.A.

“Most of the special effects were ac-
tually done in camera; stuff like wires
sprouting out of Billy’s head and his
eyeball becoming the lens of a camera,”
explains Panzer. “But in addition to
that footage, [Leonard] used over a
half-dozen Hi-8 cameras, or what we
termed ‘swarm cams,’” which just roved
all over the shoot catching footage on
the fly.

“So in post we have all this ‘blender-
ized’ extra footage to cut into the piece,
and that’s where an editor like [Phil-
lips] is invaluable,” continues Panzer.
“He’s used to rolling with the punches,
and with someone like Billy Idol, there

are always changes.”

Phillips, who has been at Editel/L.A.
for three years, notes he and Panzer
had planned to use a number of effects,
but ended up scrapping most of them
because the piece was “already so visu-
ally extravagant.”

Instead, the team decided to use the
digital video effects system Kaleido-
scope, a picture manipulator that can
produce mosaies, flips, spins, and
twirls, at the beginning and end of the
video.

“We took the video output off the
Lightworks, which is a fairly unusual
step in itself,” adds Phillips, “then
transferred it to Betacam and then
mastered on [the composite digital for-
mat] D2.”

Regarding digital, Phillips reports
Editel/L.A. is creating a new D1 room
for the component digital editing sys-
tem, which should be operational by
October.

“We're also adding a new digital
telecine and setting up a whole all-dig-
ital department,” he adds, noting sev-
eral other upgrades and renovations
are planned for the next two years.

But Editel won’t be phasing out its
analog room, he says. “We still have a
great client base for that and, in fact,
we're adding four-channel audio to it,”
reports Phillips. “We get a lot of re-
quests for that now.”

Meanwhile, Idol’s home video, at 23
minutes, includes Leonard’s own cut of
“Shock To The System,” which is ex-
clusive to the sell-through title, fol-
lowed by a “making of” segment. The
home video also includes an alternate
“blendo” version of “Shock To The
System,” as well as one of the six video
mixes Idol created for the “Heroin”
single. The video is in stores June 29.

| PRODUCTION NOTI

ES

LOS ANGELES

* Director Albert Hughes is the eye
behind MC Eiht’s new video, “Streiht
Up Menace,” which comes from the Jive
soundtrack to “Menace II Society.” Ru-
bin Mendoza produced for Oil Factory
Films.

* 1171 Production Group director
Steve Payne directed Love/Hate in
“Spinning Wheel.” Grant Cihlar produ-
ced the shoot for RCA/London. Bruce

5551' e ~B

Martin directed photography.

* Director Daniel Zirilli of Pop Art
Film Factory directed Wilton Felder’s
Par Records video “Forever,” which fea-
tures vocals by Bobby Womack.

* Panic Films director Marty Tho-
mas and producer Bruce Spears lensed
Jade’s new Giant video, “One Woman,”
and Threat’s Mercury clip “Let The
Dogs Loose.”

* Artist Sara Hickman directed her

Tooling Around. Zoo Entertainment act Tool recently reeled the video “Sober” with
director Fred Stuhr. Pictured on the set. from left, are video producer Kenny
Solomon; Tool's Adam Jones and Paul D'Amour; Stuhr; Sandy McKinney, manager

of video production and promotion at Zoo;

and Tool’'s Danny Carey and Maynard

James Keenan. The clip is the first track from the band’s Zoo debut, “Undertow.”

own Loophole Records video “Joy” with
Red Hots producer Chip Miller.

NEW YORK

* Director Manuel Arteta of Flan De
Coco is the eye behind Walt Mink’s lat-
est Caroline clip, “Fragile.”

* Marcus Raboy directed Naughty
By Nature’s latest Tommy Boy video,
“It’s On,” with producers Jeanne
Muller and Victoria Strange.

* Planet Pictures director Neil Pol-
lock shot Sacred Reich’s new Hollywood
Records video, “Crawling.” Russell
Fine directed photography; Sharon
Ullman produced.

OTHER CITIES

» Mark Chesnutt's MCA video “Sure
Is Monday” is a Scene Three production
directed by John Lloyd Miller. Marc
Ball directed photography on the North
Carolina-based shoot; Selby Miller pro-
duced. Scene Three’s Ball also directed
George Jones” MCA clip “Walls Can
Fall.” with Anghel Decca directing pho-
tography. Anne Grace produced the
Franklin, Tenn.-based shoot.

+ Jean Pellerin directed Allgood’s
“It’s Allright” video on location in
Athens, Ga. Lawrence Novitch pro-
duced the A&M clip for Hero.

MOR, MOR, MOR: As implementa-
tion of the new cable rate-regulation
legislation grows near, cable operators
nationwide are scrambling to add basic
services in order to maintain or in-
crease current fees.

That scramble appears to be work-
ing to the benefit of St. Petersburg,
Fla.-based MOR Music TV, the di-
rect-marketing music video network
through which viewers can mail-order
audio and video product while viewing
middle-of-the-road videos.

Cable operators seeking to beef up
their systems at low cost are attracted
to the 1-year-old MOR because the
service is available for free and opera-
tors earn a 5% commission
on music sales in the ZIP
codes covered by their ca-
ble system, says MOR’s
Bill Berman, executive VP
of sales and marketing.

“We're tailored for oper-
ators who need additional
basic programming at zero
cost and who want to earn
a revenue stream in the
face of this rate regula-
tion,” he says.

He reports MOR went
into the National Cable
Television Assn. conven-
tion in San Francisco June

at least another 500,000.

“We're now in serious ne-

gotiation with at least five

of the top 10 cable operators in Amer-
ica, and we have system launches or
signed deals with about a dozen of the
top 100 [multiple system operators] in
Ameriea,” he says, declining to name
any of them. MOR is now on cable sys-
tems in 37 of the 50 states and is avail-
able by satellite nationwide, as well as
in Canada and the Caribbean.

OUR SOURCES attending the San
Francisco cable confab report former
MTYV president John Reardon resur-
faced there as president of his own
Connecticut-based company, Zing.
Zing is marketing an interactive, re-
mote-control device.

LOST AND FOUND: At least three
of the missing youths featured in Soul
Asylum’s latest Columbia video,
“Runaway Train,” have contacted
their parents since the clip’s release.
However, a Columbia spokesperson
was reluctant to take complete credit
for the reunions.

Apparently, in an uncanny coinci-
dence, the three youths phoned home
just before the clip was added to
MTV’s rotation. It is possible the run-
aways saw themselves on TV when
*Entertainment Tonight” reported
on the video, but short of tracking the
missing persons and asking why they
were compelled to call their parents.
we have to be satisfied with the myste-
riously happy ending.

Capitol, too, is using music video to
further a good cause. The label has
| produced a 16-minute black-and-white
\

MOR’s Basic Instincts;
‘Runaway’ Finds Success

TIHIE
ESE
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8 with about 1 million cable bv D time soon. TCI of Alabama
subscribers, and left the y Deborah recently pulled “Channel
meet with commitments for Russell Zero” from its menu for a

video, “The Story Of Jonathon,” writ-
ten and narrated by WASP’s Blackie
Lawless. Ralph Ziman directed the
short movie, which tells the tale of an
abused child who turns to rock’n’roll to
escape reality.

Capitol hopes to use the video to
help troubled kids find a productive
conduit for their misery. “The Story Of
Jonathon” likely will be included in a
future WASP longform.

REEL NEWS: Pearl Lieberman
has resigned as producer of Burbank,
Calif.-based “Friday Night Videos.”
She'll remain in L.A. at 818-5567-8747
through the end of July. Then she’ll re-
locate to New York ... Jon
Faulkner, former co-pro-
ducer on “Request Video,”
is back on the air with the
alternative-music program
“Notes From The Under-
ground,” broadcast late-
night Fridays at 12:30 am.
on L.A.-based UHF net-
work KMET-TV ... Jeff
Clark says he has almost
acquired enough equipment
to produce his alternative
music show ‘‘Channel
Zero’’ at home, with the
hope of airing it on cable in
Birmingham, Ala., some-

variety of reasons.

IN PRODUCTION: Milli-
cent Shelton will shutter her N.Y.-
based fAt Films by September and is
signing for representation by Santa
Monica, Calif.-based Original Films.
The director is working on a elip for
Tené Williams and says she plans to
remain in N.Y. Original, meanwhile,
also has signed director Stephen
Johnson, the eye behind the Peter
Gabriel classic “Sledgehammer,” as
well as the more recent “Steam.” He
is working on a clip for Cracker.

The End has been acquired by the
publicly owned production company
Harmony Holdings of Burbank, Calif.
The End will remain autonomous, but
the new association with Harmony will
facilitate more commercial production.
New directors at The End include
Claudia Castle, Drew Carolan, and
Marcus Raboy.

ENOUGH ALREADY! While we're
loathe to publicize the uneensored ver-
sion of Danzig’s new video, “It’s Com-
ing Down,” directed by Original
Films’ Jonathan Reiss (Nine Inch
Nails’ “Happiness In Slavery”), we're
disgusted enough to play into Def
American’s hands—just this once.
Watching a man masturbate, uri-
nate, and mutilate himself in the name
of music video is just plain moronic.
This video has nothing to do with mu-
sic at all. It will never air on a music
network, and who really cares? The
tattooed amputees cast in the clip are
bound to generate more publicity than
a good song or talented act ever could.
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% % NEW ADDS * % LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

)/\, AR
Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 Mary J. Blige, Love No Limit
2 SWV, Weak
3 Janet Jackson, That's The Way...
4 Bobby Brown, That's The Way...
5 Johnny Gill, The Floor
6 Robin S, Show Me Love
7 Backstreet Baby Be Mine
8 H-Town, Knockin' Da Boots
9 Sade, Feel No Pain
10 95 South, Whoot, There It Is
11 Levert, ABC-123
12 Dr. Dre, Dre Day
13 Onyx, Slam
14 Boss, Recipe
15 Silk, Girl U For Me
16 Vertical Hold, Seems You're...
17 2Pac, | Get Around
18 Brian McKnight, One Last Cry
19 Yo-Yo, Ibwin' Wit My Crewin’
20 LL Cool J, Pink Cookies In A...
21 U.N.V,, Something's Goin' On
22 Gury, Loungin'
23 |ce Cube, It Was A Good Day
24 Boss, Deeper
25 Intelligent Hoodlum, The Posse
26 11 D Extreme, Cry No More
27 Bell Biv Devoe, Above The Rim
28 MC Lyte, Ruff Neck
29 P.0.V., Anutha Luv
30 Penny Ford, Daydreaming

* & NEW ADDS & #

Chante Moore, As If We Never Met
Fu-Schnickens, What's Up Doc?
Jomanda, | Like It

Natalie Cole, Take A Look

Onyx, Slam!

Portrait, Day By Day

Toni Braxton, Another Sad Song

CMT

COVUNTRY MUSIC TELIVINION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Joe Diffie, Honky Tonk Attitude

2 Reba McEntire, It's Your Call

3 Larry Stewart, Alright Already

4 Lorrie Morgan, | Guess You Had...

5 Suzy Bogguss, Heartache

6 Confederate Railroad, When You...

7 Sammy Kershaw, Haunted Heart

8 Patty Loveless, Blame It On Your...

9 Randy Travis, An Old Pair Of Shoes
10 John Anderson, Money In The Bank
11 Carlene Carter, Every Little Thing

12 Clint Black With Wynonna, A Bad...
13 Alan Jackson, Chattahoochee

14 Mark Chesnutt, It Sure Is Monday
15 Aaron Tippin, Working Man's...+

16 Pam Tillis, Cleopatra, Queen Of...
17 Shelby Lynne, Feelin’ Kind Of...

18 Steve Wariner, If | Didn't Love You
19 Tracy Byrd, Holdin’ Heavent

20 Matthews, Wright & King, | Got...+
21 Andy Childs, | Wouldn't Knowt

22 Trisha Yearwood, Down On My...+
23 Radney Foster, Easier Said...+

24 Kelly Willis, Whatever Way The...+
25 Brother Phelps, Let Got

26 Zaca Creek, Fly Me Southt

27 George Jones, Walls Can Fall

28 Travis Tritt, T-R-0-U-B-L-E

29 Dwight Yoakam, Ain't That Lonely...
30 Little Texas, What Might Have Been
31 Billy Ray Cyrus, Some Gave All

32 Nanci Griffith, Speed Of The...

33 Ricky Lynn Gregg, If | Had A...

34 Marty Stuart, Hey Baby

35 Deborah Allen, If You're Not...

36 Dolly Parton, More Where That...
37 Dean Dillon, Hot, Country, And...
38 Mark Collie, Shame Shame...

39 Clinton Gregory, Standing On The...
40 Doug Supernaw, Reno

41 Lisa Stewart, Under The Light Of...
42 John Berry, A Mind Of Her Own

43 Boy Howdy, A Cowboy's Born...

44 Shenandoah, Janie Baker

45 John Brannen, Never Say Never...
46 Ronna Reeves, Never Let Him See...
47 Bobbie Cryner, Daddy Laid The...
48 Shania Twain, Dance With The...

49 Remingtons, Wall Around Her Heart
50 Jim Witter, Everything And More

t Indicates Hot Shots
W & NEW ADDS & &

Darryl & Don Ellis, Ten Minutes Till
Lari White, Lead Me Not

Continuous programming
1515 Broadway, NY, NY 10036

1 PM Dawn, Looking Through...
2 Dr. Dre, Dre Day
3 Stone Temple Pilots, Plush
4 Ice Cube, It Was A Good Day
5 Janet Jackson, That's The Way...
6 Soul Asylum, Runaway Train*
7 Aerosmith, Livin' On The Edge
8 H-Town, Knockin' Da Boots
9 Inner Circle, Bad Boys

10 Duran Duran, Come Undone

11 Aerosmith, Eat The Rich**

12 Porno For Pyros, Pets*

13 Bon Jovi, In These Arms

14 AC/DC, Big Gun

15 New Order, Regret

16 4 Non Blondes, What's Up

17 Radiohead, Creep

18 Anthrax, Only

19 Billy Idol, Shock To The System
20 Rod Stewart, Have | Told You Lately
21 Terence Trent D’arby, She...*
22 Depeche Mode, Walking In My...
23 SWV, Weak

24 Robin S, Show Me Love

25 Proclaimers, I'm Gonna Be

26 R.E.M., The Sidewinder Sleeps...
27 Spin Doctors, Two Princes

28 Sting, Fields Of Gold

29 Ugly Kid Joe, Busy Bee

30 UB40, Can't Help Falling In...

31 Spin Doctors, Little Miss Can't...
32 Gin Blossoms, Hey Jealousy

33 Madonna, Fever

34 Lenny Kravitz, Are You Gonna Go...
35 Eddie Murphy, Whatzupwitu

36 Spin Doctors, What Time Is it?
37 Naughty By Nature, O.P.P.

38 Arrested Development, People...
39 Pearl Jam, Jeremy

40 Screaming Trees, Dollar Bill

41 Raging Slab, Anywhere But Here
42 Onyzx, Slam

43 Posies, Dream All Day

44 Robert Plant, Cailing To You

45 Black Crowes, Hard To Handle
46 Van Halen, Right Now

47 Pearl Jam, Alive

48 Guns N’ Roses, November Rain
49 Metallica, Nothing Else Matters
50 Red Hot Chili Peppers, Give It Away

** Indicates MTV Exclusive
* Indicates Buzz Bin

* % NEW ADDS & &

Madonna, Rain

Stereo MC’s, Step It Up

Silk, Girl U For Me

Neil Young, Long May You Run
Megadeth, Angry Again
Jackyl, When Will it Rain

€ )TNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekiy
2806 Opryland Dr.,
Nashville, TN 37214

1 John Michael Montgomery, | Love...
2 Lorrie Morgan, | Guess You Had...
3 John Anderson, Money In The Bank
4 Dwight Yoakam, Ain't That Lonely...
5 Joe Diffie, Honky Tonk Attitude
6 Patty Loveless, Blame It On Your...
7 Alan Jackson, Chattahoochee
8 Reba McEntire, It's Your Calt
9 Suzy Bogguss, Heartache
10 Marty Stuart, Hey Baby
11 Dolly Parton, More Where That...
12 Doug Supernaw, Reno
13 Mark Chesnutt, It Sure Is Monday
14 Shenandoah, Janie Baker
15 Little Texas, What Might Have Been
16 Trisha Yearwood, Down On My...
17 Aaron Tippin, Working Man's Ph.D
18 Waylon Jennings, Cowboy Movies

19 George Jones, Walls Can Fall

20 Shelby Lynne, Feelin' Kind Of...

21 Dixiana, Now You're Talkin'

22 Travis Tritt, T-R-0-U-B-L-E

23 Doug Stone, Made For Lovin' You
24 Ricky Lynn Gregg, If | Had A...

25 Larry Stewart, Alright Already

26 Paul Overstreet, Take Another Run
27 Confederate Railroad, When You...
28 Sammy Kershaw, Haunted Heart
29 Deborah Allen, If You're Not...

30 Brian James, One Single Night

* % NEW ADDS & #

George Jones, Walls Can Fall

Toby Keith, He Ain't Worth Missing
Shelby Lynne, Feelin’ Kind Of Lonely
Steve Wariner, If | Didn't Love You
Dwight Yoakam, A Thousand Miles...

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, That's The Way...
2 Rod Stewart, Have | Told You Lately
3 David Crosby & Phil Collins, Hero
4 George Michael, Somebody To...
5 Gloria Estefan, Go Away
6 Sting, Fields Of Gold§
7 V. Williams & B. McKnight, Love Is
8 Expose, I'll Never Get Over You...
9 Kenny G, By The Time This Night...
10 Paul McCartney, Off The Ground
11 Tina Turner, | Don't Wanna Fight
12 David Bowie, Black Tie White Noise
13 Proclaimers, I'm Gonna Be
14 Michael Jackson, Who Is It
15 Madonna, Fever
16 Marc Cohn, Walk Through The...
17 Aaron Neville, Don't Take Away...
18 Taylor Dayne, Can't Get Enough...
19 Steve Winwood, Higher Love
20 En Vogue, My Lovin'
21 Elton John, Simple Life
22 UB40, Can't Help Falling In
23 Bruce Hornsby/8. Rait, Rainbow’
24 Wynonna, Tell Me Why
25 B-52’s, Love Shack
26 Billy Joel, We Didn't Start The Fire
27 Robert Palmer, Addicted To Love
28 Paul Simon, You Can Call Me Al
29 Gloria Estefan, Live For Loving You
30 Genesis, | Can’t Dance
§ Indicates Five Star Video

* & NEW ADDS & &

Lyle Lovett, North Dakota
Jon Secada, I'm Free

THE C

LIP LIST.

A SAMPLING
NATIONAL &

FOR THE WEEK ENDING MAY 29,

OF PLAYLISTS SUBMITTED BY
LOCAL MUSIC VIDEO ?QU:’TLETS
1 .

T H E

O tn B uT OO

Continuous programming
12000 Biscayne Blvd, Miami, FL 33181

BOX TOPS

95 South, Whoot, There It Is
Dr. Dre, Dre Day

Duice, Dazzey Duks
H-Town, Knockin’ Da Boots
Luke, Work It Out

M.C. Breed, Gotta Get Mine
MC Eiht, Streiht Up Menace
Silk, Girl U For Me

Smooth, You Been Played
SWV, Weak

ADDS

Aaron Neville, Don't Take Away . ..
Billy idol, Shock To The System
Brian McKnight, One Last Cry
Cypress Hill, insane In The Brain
Def Leppard, | Wanna Touch You
Eddie Murphy, Desdamona

Fat Joe, Flow Joe

Greg Osby, Mr. Gutterman

Heavy D. & The Boyz, Blue Funk
Hoodratz, Bootlegga

Jimi Hendrix, Are You Experienced?
Jon Secada, I'm Free

Jungle Brothers, 40 Below Trooper
Kam, Still Got Love 4 'Um

Kenny G/P Bryson, By The Time ...
MC Lyte. Ruffneck

Nokko, | Will Catch You

Paperboy, Bumpin’

Pariiament, Give Up The Funk . ..
Poizon Posse, This Is It Y'all

Prime Minister Pete, Kick The Bobo
Raging Siab, Anywhere But Here
Sade, Feel No Pain

Sweet N Lo, 40 Dog

Tears For Fears, Break It Down Again
To Be Continued, Free To Be

X, Country At War

Y8BT, Roll With The Flavor

- Misk
V%% VibEo

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

White Zombie, Welcome To The Planet
Cyndi Lauper, Who Let The Rain In
Stereo MC's, Step It Up

Porno For Pyros, Pets

Greg Osby, Mr. Gutterman

4 Non Blondes, What's Up

Dream Theatre, Another Day

Brother Cane, Got No Shame

Shai, Baby I'm Yours

Auteurs, How Could | Be Wrong
Mighty Bosstones, Someday | Suppose
Sky Crys Mary, 2000 Light Years . . .
Blues Traveller, Conquer Me

Billy Idol, Shock To The System
N2Deep, The Weekend

Masters At Work, | Can't Get No Sleep
Gutterball, Trial Separation Blues
RuPaul, Back To My Roots

Jordy, Dur Dur D'etre Bebe
Gibson/Miller Band, Texas Tattoo

American Hot Video

Three hours weekly
110 E 23rd St, New York, NY 10010

Bell Biv DeVoe, Above The Rim
Bobby Brown, Get Away

Biz Markie, Let Me Turn You On
Brand Nubian, Allah U Akbar
Digabie Planets, Where I'm From
Da Youngsta's, Crewz Pop

Dr. Dre, Dre Day

Mary J. Blige, Love No Limit
Funkdoobiest, Bow Wow Wow
H-Town, Knockin' Da Boots

Jodeci, Let's Go Through The Motions

Janet Jackson, That's The Way Love. ..

Johnny Gill, The Floor

Lee Ritenour, Waiting In Vain
LL Cool J, Pink Cookies

Mad Cobra, Legacy

Michael Jackson, Who s It?
Naughty By Nature, Iit's On
Pariiament, Give Up The Funk
Silk, Freak Me

e T

Five 1/2-hour shows weekly
Signal Hilt Dr, Wall, PA 15148

ETW, Stay Together

DOC/8Bride, God Gave Rock & Roll
Newsboys, | Cannot Get You
Dakoda Motor Co., Grey Clouds
Julie Miller, SOS

Phil Keaggy, | Will Be There

Michael Card, So Many Books

Mark Lowry, Baby Baby Why Not Me
Amy Grant, Baby Baby
Corbin/Hammer, Just Another Hill
DeGarmo & Key, Classic Rock Medley
Various Artists, Sun City

Michael W. Smith, Somebody Love Me
Crosby/Collins, Hero

Soul Asylum, Runaway Train

Sting, If | Ever . ..

Johnny Clegg, Cruel Crazy Beautiful
Take 6, Where Do The Children

Paul McCartney, Put It There
Robert Ellis Orrall, Little Bit

Mylon Lefevre, Shower The People
Paul Overstreet, Seeing My Father
Hammer, Pray

Vince Ebo, Make It Work

IBY

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

Paul Westerberg, World Ciass Fad
Bad Religion, American Jesus
Dada, Here Today

Porno For Pyros, Pets

Maria McKee, I'm Gonna Sooth You
Billy Idol, Shock To The System
Firehose. Witness

Proclaimers, I'm Gonna Be . ...
Fishbone, Swim

World Party, Is It Like Today
Deacon Blue, Your Town

Radiohead, Creep
Dillon Fence, Collapsis
X, Country At War
Ve
= =
[
One hour weekly

330 Bob Hope Dr, Burbank, CA 91523

Black Crowes, Thorn On My Pride
PM Dawn, I'd Die Without You
Sade, Ordinary Love

Eric Clapton, Layla

Annie Lennox, Walking On Broken...
U2, Who's Gonna Ride . ..

En Vogue, Free Your Mind
Madonna, Deeper And Deeper
Eddie Murphy, | Was A King

Bob Marley, Redemption Song
Boyz il Men, End Of The Road

15 hours weekly
P 0 BOX 398, Branson, MO 65616

Lorrie Morgan, | Guess You Had . . .
Joe Ely, Highways & Heartaches

Reba McEntire, It's Your Call

Little Texas, What Might Have Been
Bruce Hornsby, Harbor Lights

Trisha Yearwood, Down On My Knees
Mac McAnally, Not That Long Ago
Lisa Stewart, Under The Light . ..

Lee Ritenour, Waiting In vain

Bill Ray Cyrus, Some Gave All
Kentucky Headhunters, Dixie Fried
Robert Earl Keen, Daddy Had A Buick
Matthews. Wright & King, | Got A Love
Shenandoah, Janie Baker's Love Slave
Marilyn Scott, You Don't Know Me
Guy Clark, Boats To Build

Mark Collie, Shame Shame Shame
Pam Tillis, Cleopatra Queen Of Denial
Ramsey Lewis, People Make The. . .

John Anderson, Money In The Bank

the

ialine.

THE PENGUIN GUIDE TO JAZZ
ON CD, LP & CASSETTE
Richard Cook and Brian Morton
(Penguin, $22.50)

No one can diminish the appeal of
a weighty, authoritative reference
book, and jazz fans ean now take in-
tellectual comfort in Penguin’s 1,287-
page eritical compendium of that mu-
sic’s recorded output. All entries are
filed by artist, with their albums (and
personnel) compiled chronologically.
The frank, opinionated Cook and
Morton write expansively about such
lesser-known artists as pianist Hor-
ace Tapscott or arranger Gerald Wil-
son, while dismissing some of the mu-
sic’s top sellers. (“[Diane] Schuur is a
singer who tries too hard” begins her
entry.) Jazzophiles will love flipping
through this guide at random to see
how their favorite albums rate with
Cook and Morton, and to learn more
about those they might consider
acquiring. Not unlike the late British
film critie Leslie Halliwell in his mas-
sive movie guide, the authors may ap-
pear unduly rigid at times, but seem
to believe the strictest assessments to
be the most reliable,

Cook and Morton’s broad knowl-
edge of jazz makes readers yearn for
more biographical information—as
though this phonebook-thick tome
isn't fact-laden enough. Coverage of
artists is hemmed in by their albums
currently in print, and since the rate

FROM THE VELVETS TO THE
VOIDOIDS
A Pre-Punk History
For A Post-Punk World
By Clinton Heylin
(Penguin, $14)

This history of the generations
of American proto-punk and punk
bands and their development in
such scattered locales as New
York, Detroit, Cleveland, and Bos-
ton is a useful but flawed text.

Heylin, author of the Bob Dylan
bio “Behind The Shades” and edi-
tor of “The Penguin Book Of Rock
& Roll Writing,” has done a super-
lative job of pulling together data
on the rise of the genre; he is less
capable when it comes to delineat-
ing the feel and flavor of the music.

BRCHARD CIMIK
EoBERIAY MORTON

of reissued jazz albums outruns newly
released ones, the authors’ effort to
keep pace was a Sisyphean task at
best.

The enormity of this project ex-
cuses the authors’ occasional errors,
such as listing the death of Duke
Ellington partner Billy Strayhorn as
happening in 1957 (it was 1967), or
omitting Eric Dolphy and others from
Charles Mingus’ brilliant, if curiously
named, “Mingus Mingus Mingus
Mingus Mingus” album. In the face of
Cook and Morton’s impressive and
exhaustive work, such nits are a bit
too small to be picked.

DREW WHEELER

Taking the noisy, art-derived ex-
plorations of the Velvet Under-
ground (the New York outfit that
most observers acknowledge as
the great progenitor of all latter-
day punk bands) as his spring-
board, Heylin offers a detailed pic-
ture of the ascent and decline of
such seminal late-’60s/early-'70s
acts as the MC5, the Stooges, the
Modern Lovers, Suicide, the New
York Dolls, and the Heart-
breakers. He offers an especially
adept recounting of the vital, infre-
quently covered Cleveland scene,
which spawned Pere Ubu and such
relatively unsung units as the
Electric Eels and Mirrors; his re-
search on Peter Laughner, a piv-
otal figure in that city in the early
"70s, is particularly welcome.

The book also takes a deep look
at the groups that rose out of
CBGBs—Patti Smith, Television,
the Ramones, Richard Hell & the
Voidoids, and, later, Blondie and
Talking Heads. Again, original in-
terviews and research are fault-
less.

But, unhappily, Heylin is also a
flat writer who fails to adequately
capture the vitality of the music or
the vivacity of its creators: it's es-
pecially frustrating to find music of
such overwhelming electricity des-
c¢ribed in such shop-wurn and tepid
language. Thus “From The Vel-
vets To The Voidoids” in the end
works better as a source book than
as a comprehensive critical text.

CHRIS MORRIS
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GOSPEL COUNTRY LATIN _
Joseph Bright Ken Burkhart, Steve Burkhart Pefer Jorgensen, Coral Thuet |
Kankakee, IL Cincinnati, CH Del Mar, CA

"God Can Heal A Wounded Heart"' “Turn Off The Moon” "Si Ya No Me Quires Mas” J

i

D.A.R.E.
John Henry Miller
{Mozie B.)
“Drug Free Society”

JAZZ
Michael Morris Lori Ellsworth Tom Beyer, Rossie Kane
Antioch, TN Chicago, IL Revere Beach, MA

"Another Place, Another Time”

POP

"It Doesn't Really Matter Now”
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ROCK

“Never Say Never”
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GOSPEL

Jerry Boyce
Memphis, TN
“Give Me A Chance”

Randy Mayfield
St. Louis, MO
“There Is A Love”

COUNTRY

Rick Ryan,
Joel Plimmer
Gardenia, CA

"Firsthand”

R.B. Stone,
Clarence Mower
Estill Springs, TN
"Daddy Hide Your

Daughters”

LATIN

Gloria Gonzalez
Carolina, PR
“Ahora O Nunca”

R&B / RAP

John Henry Miller,
(Mozie B.)
Brooklyn, NY

“Drug Free Sociefy”

Andrew Sarnoff,
Pat Maiorino
New York, N.Y.
“Through My Tears”

Frank Collazo,
Annivar Salgado
Stickney, IL
"Si Vu Plea”

JAZZ

Fred Hirsch
New York, NY

“Evanessence”

Jean Marc Belkadi
Los Angeles, CA
“The Time Was Right"

POP

David Michelson,
Paul Shapiro

Brookling, MA
"Make My Move”

Lennie Savoie,
John La Cava
Wilton, CT

“Silence”

ROCK

Chris Reardon,
Tony Lopacinsky,
Edger Anzueto, Jr.

Fairfax, VA
"Thin lce”

Len Michael
Upper Darby, PA
"Caught You Walkin"”

GOSPEL

Kevin Lane Rogers
Kansas City, MO
“Eternity”

Curtis Cumbo
Hempstead, NY
“Shine Your Light On
Me"

Joseph Morford
Grand Rapids, Ml
“Where Do | Go Now"

COUNTRY
Rok E. Campbell

Brentwood, TN
“If s The Last Thing”

Gary Heyde,
Kevin Norris
Boonville, IN

“One Stone At A Time”

Craig Martin
Nashville, TN
“She'll Never Know”

LATIN
Jose Gomez
New York, NY
"Si Me Dejo Llevar”

R&B / RAP

Lori Weinhouse
Santa Monica, CA
“Today Tomorrow and
Always”

David Pro,
Sylvia Pro
N. Hollywood, CA
“Quintame Estas
Manos”

Jeffrey Lowe,
Cindy Cowan
Hallandale, FL
“Break Down The
Walls”

Ron Skies
Meriden, CT
“Maria”

T. Leisner-McDermott,
Lincoln Adler,
Glen Chipkar

Valley Village, CA
“Little Bit Of Love"

JAZZ

Steven Kujala
Sherman Qaks, CA

“Pipe Dreams”

Paula Owen
Muncie, IN
“Does She Know How

Lucky She Is”

Bruce Gertz
Brighton, MA
“Blueprint”

POP

J. DeChristopher,
Cherryl Fonfara
Dennis Johnson,
Amy Lowe
Riverside, IL
“Love Found Me [Just In
Time)”
Timothy Scott,
Bill Braun,
Scott Strong
Chatsworth, CA
“Ready Or Not"

Marc Weber,
Christine Weber

Sacramento, CA
"Take It To Heart’

ROCK g

John Hussey
Manhattan Bch., CA W,
"Give A Little” "

Heritage
Rochester, NY
I Feel Fing"

Hungover Mary
Ottawa, Ontario
Canada
“Run With Me"
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* OFFICIAL RULES AND PRIZES -

1. Send the following with each entry. 8. Compieted eniry lorm {or photocopy). All signatures Must be oginal. b. One audio cassette
recording for the song contast, or VRS video cassatte racording for the video catagory, including your name and addrass on cassette.
Only VHS vidao cassaties cceptad for the video category. €. Lyrics typed ar printed iegidly in Engiish. in Jabn category, lyncs may be
wrtten in Spanish with an English transiation In jazz category. lyrics not raquired. d. Chack of money ofder made payable to Sih Annusl
Bittboard. Song Contest. or cradi! card approval for $15.00 {U.S.) for sach sntry submited CONTESTANT'S NAME. ADDRESS. AND
SONG TITLE MUST APPEAR ON EACH ITEM ALONG WITH ANY CO-AUTHOR'S NAMES (IF APPLICABLE)

2. Mail entnias 1o: 5th Annual Bilfboards Sang Contest P.O. Box 35346, Tuisa. OK 741530346, ENTRIES MUSY BE RECEIVED NO
LATER THAN AUGUST 31, 1993,

3. SONGWRITING ENTRIES: Each song submitted must b comestants original work. Songs may be no longer than five minutes.
VIDEQ PRODUCTION ENTRIES: Songs ¢o not have (o ba onginal. Video may be no longer than ten minutes Video production pnzes
will be awardad (o the ndeo producars/tireciors mame on the winning entry forms.  Conteslant May enlar as many 60ngs &5 he'She
wishes, but each song must have its awn enliy form and ba recorded an separate cassafie accompanied by typed of printed IyTic shaet
Check or money ordar must reflect the 1otai numbes of snines submittea Contesiant May entar it more than one category, howaver
&ach SubMISSION CoNStitUtes & separate anlty, requinng its own eéntry form, entry fee, cassette and yrics Entry fee I8 not retundabie
Capynght regisiration is not required. If song 6 registerad. contestants mus! put copynght nolices on entres and file under U.8.
copyright iaws Hiliboard. Song Cortteat not responsibie for entries Late, lost, damaged, misdirected, masied with insufficient postage,
stalan or misappropnated. CASSETTES AND LYRICS WILL NOT BE RETURANED.

4. SONGWRITING PRIZES ana estimated maximurn retail vaiue: One (1} Grand Prize - $5.000 cash, Gibson Chet Atkins SST Guitar,
approx $1,199.00 vaiue, Caan Markiey K150 ampittier, approx. $500.00 vaiue, BMG Publishing Conract for winning song,  Six (8)
First Prizes {one n each category excluding the Granl Prize winner) - $1,000.00 cash, Gibson Chat Atkins SST Guitar, approx,
$1,199.00 vaiue, BMG Publishing Contract for winning song.  Seven (7} Second Prizes (ona in aach category} - Gibson Epphone
PA-350 Gudar appiox. $363 00 value, The top S00 s0ng writers i the contest will receive a palr of BluBlocker Sunglasses, approx
$60.00 value. 2.500 Honorable Mention Certificates of Achievement 1o writers judged amang best signed by Bilboard, publsher.

VIDEQ PRODUCTION PRIZES and estimated maximum retasf value; One (1) First Prize - camcorder, approx. $750.00 vakue. Two (2)
tickats 1o the annuat Annuat BilBoard. Video Music Awards Contarenca. valued at $790.00.

5. Song Contast open 10 persons averaging less than $5,000 per year total royatias samed rom music $INce 1968 including prize
winnings trom previous song contests Viceo Préduction Centest open 10 amataur music video producers/directors. Employees of
Bithoard. Magazine, Biiboard. Publications, Inc., J.A. Halsey and . Inc.. BMG Inc., Gibson Guhars,
Josaph Sugarman and Associatas, Dean Markley Strings, inc., Laughton Promotionat Marketing and their familias. subsicharies.
affitales. advertising. public relations 8nd promation agencies are rot eligible.

8. Winners will be selected by 8 Blue Ribbon Panel under supa of Laugrion Marketing. an

agentcy whose decis:on In all matters pertaiming 10 contest is finat. Blue Ribbon Panet will be comprised of noted protessional
songwniers and other music ndustry wha may ne dua to y or at contest dscretion, Sermi-hnahsts wil
be salacted for considarabon by Blue Atbbon Panat by panals Bup by

judged equally on Orgmality, Lyrics, Melody and C 8nd quaiity not
winners in a singe category. Video production prize winners entries judged equally on: Creativity, Originality, Concept, Visual
Techniques. and Assthetic Composition, Winners wil be determuned by $/31/04. No transfer and no substiution of pnzes except as
necessary due to availabdity. in which case prize of equal O graater vaiue will be awarded Divison of pnzes among co-aihors is

Al song antries
No duplicate

rasponsibity of winners and awarded 10 first name on entry form. All pnzas will ba awardad Taxos responsibiity of winners. Void where
protitried Afl Fedaral, State and Local laws and reguiations apply

7. Winness will be notifiec by mail and must sign refum affidavit of shaebiiity / kabiidy / publicity reiease within 14 days of nolfication date.
Song Contast affidavt includas stalement that winner's song is oniginal work and ha/she hoias alt nghts to song Farlure 16 sign and
return such alfidava within 14 Gays o provision of faisa‘inaccurate information therein will result in immediate disquatifcation ana
allamale winner will ba selected. Affidavits of winners under 18 years of age a1 time of award must be counersignad by parent or legat
guardan. Affidavits subject to varficaion by Laughion Promotonal Marketing and fis agents. By accaphng pnze the winner releases.
sponsots from all Labitity regarding pnzes awarded. Entry conslitules permussion to use winners' names, iikenesses and voices for
future advartising and pubhcity purposes without aaditional compensation.

For acditional entry form or winnars list, send saif-sddcessed slampad envelope iy 5TH ANNUAL Bt LBOARD. SONG CONTEST
(PLEASE SPECIFY ENTRY FORM OR WINNERS LIST) P.O. BOX 35348, TULSA, OK 74153-0346. Requests far enry forms musi be
recorved by July 31, 1983 Requests for winiers st must De recewed by Januery 15, 1994, If you have any questions regarding
contes: call 818-627-0351, Mon-F1i between Bam and 5pm central tme,

WwWWW. americanradiohistorv.com

THE BILLBOARD- SONG CONTEST OFFICIAL ENTRY FORM

Enter the Filth Annual Biliboard. Song Contest for the opportunity lo win cash, music publishing contracls
and more! SONG AND VIDEO CATEGORY ENTRIES ARE NOW ACCEPTED. Video directors can enter for
video production prizes. For each song you submit send a completed entry form, lyrics typed or pinted
lagibly i English, an audio cassefte for song contest or VHS video cassetta for video category and a check,
maney order, VISA or MastarCard payment authorization for the $15 fae per entfy. Make sure your name,
address and song title appear on each item submittad. See official rulas for detaits. MAKE CHECK OR
MONEY OADER FOR $15 PER ENTRY PAYABLE TO: 5tv ANNUAL BILLBOARDs SONG CONTEST

NAME —
ADDRESS
CITY/STATE/ZIP _

PHONE NUMBER AGE
It paying by credit card, circle one: VISA MC

CARD NUMBER —
SIGNATURE n—

EXP. DATE

CATEGORY: (Circle One)
ROCK COUNTRY LATIN R&B on RAP
POP JAZZ GOSPEL/CONTEMPORARY CHRISTIAN

SONG TITLE ___ - »

For VIDEO PRODUCTION prize eligibility, enter producer/director here:
NAME -

ADDRESS _—
CITY/STATE/ZIP

Mail your entry to: 5t ANNUAL BILLBOARD. SONG CONTEST
P.O. BOX 35346 * TULSA, OK 74153-0346 * phone: (918) 627-0351

I certify that | have read and understand the 5th Annual Billboarts Song Contest Official Ruies and | accept
the terms and conditions of participation in this contest as statad in the official nules. If entrant is under 18
yoars oid, the signature of a parent or guarthan is required.

Signature __ Date

Parent/Guardian Signature Date _


www.americanradiohistory.com

Internationadl

EMI Names Polish License Partner
Pomaton Gets Catalog As Piracy Wanes

@ BY DOMINIC PRIDE

LONDON—Poland’s market pros-
pects are beginning to improve, ac-
cording to EMI Music, which has
struck an exclusive license deal with lo-
cal record company Pomaton.

Japan’s Avex
Hopes To Be
All The Rave

@ BY STEVE McCLURE

TOKYO—Tokyo dance label Avex Trax
has gone raving mad. In a bid to further
boost its profile following the unprece-
dented success of its “Juliana’s” techno
compilations, Avex is planning Japan’s
biggest-ever rave party Aug. 7 in the
Tokyo Dome.

There will be no admission charge to
Avex Rave "93. Avex Trax chairman Tom
Yoda says the label expects to give away
40,000 tickets to the event, the first free
concert ever held in the Tokyo Dome.

“We would like to reciprocate to our
customers and have them experience the
fun of a rave directly,” says Yoda.

“We're also trying to establish a
strong image and position in this field,
not only in Japan, but also to our sup-
porters overseas. We want to make them
aware that a small company like Avex
can be a success, and that this is good for
the dance-music industry.”

Since Yoda and five other partners set
up Avex in 1988, sales have risen from
100 million yen ($780,000) in the first
year to a projected 7 billion yen ($65 mil-
lion) in the year ending this August.
Avex releases about 100 titles per year.

Avex Rave '93 will feature Rage and
Dream Frequency from the UK., Bel-
gium’s Pragha Khan, Spain’s Chimo
Bayo, Italy’s DJ Herbie, and the Nether-
lands’ L.A. Style, as well as four of
Avex’s in-house artists: TRF, John Ro-
binson, Starr Gazer, and Maximizor.

Artists will perform alternately on two
stages at opposite ends of the floor dur-
ing the three-hour show, which Avex will
film for release on video later this year.

Yoda says Avex will launch a nation-
wide publicity campaign, including TV
and print ads and a special CD compila-
tion of acts appearing at Avex Rave '93,
in the weeks leading up to the event.

Avex also is gearing up for its first
overseas releases. The Japanese label
has licensed two mini-albums, “Tokyo
Techno Revolution,” by various artists
and “Open Youwr Mind," by Tokyo techno
group TRF, to New York’s Radical Rec-
ords. The two four-track collections are
due out this month.

The licensing deal follows Avex’s es-
tablishment of 4 one-man branch office in
New York in March.

Yoda says that in expanding its over-
seas presence. Avex will cultivate an in-
ternational rather than a Japanese im-

“We are based on international mu-
sic,” he says. “This is a multinational,
cosmopolitan concept.”

Piracy, though still prevalent, is be-
ing brought under control, and IFPI
says it is on the verge of turning major
pirates into legitimate producers and
coming closer to unlocking a market of
48 million buyers.

Pomaton was founded in January
1991 by its current managing director,
Piotr Kabaj, and three other partners.
It claims a 15% share of the legitimate
Polish market and is moving from its
original base of ballads, singing poetry,
cabaret, and film music into rock and
pop.

The deal is for all of EMI’s reper-
toire. As an EMI licensee, Pomaton
will take part in all release schedules,
putting product out at the same time as
in neighboring European markets.

Tony Salter, EMI Eastern Europe
business development director, says,
“The idea is that they are treated the
same way as an EMI record company,
linked into our marketing and support
systems.

“We shouldn’t see this as a conven-
tional license deal, where we charge a
crippling license fee and then go home.
We will support them with our knowl-
edge,” he continues.

Salter says EMI has not taken a
shareholding in Pomaton. “If we spend
a lot on equity, it’s like when we sign
a big artist deal. If that relationship

with the artist doesn’t work out, then
we have lost an enormous opportunity
cost.”

“It’s not something where we expect
them to make drastic investments,”
says Salter. “We don’t want them to
overheat.”

The deal, encompassing EMI’s
whole catalog, marks a different ap-
proach to doing business in Poland.
Until now, EMI has given licenses only
for individual releases.

Having concluded deals in all three
major Eastern European territories,
Salter is returning to London. EMI has
a share in EMI-Quint in Hungary, and
a deal similar to the Pomaton arrange-
ment with Monitor in the Czech Re-
public.

BMG also has a record company in
Poland, but until now most major rec-
ord companies have looked at Poland
as a lost cause, producing a chicken-
and-egg situation: Without major pro-
ducers, the fledgling recording indus-
try has little political clout, but without
stronger laws, majors have been reluc-
tant to move in.

Poland until now has been regarded
as having worse piracy problems than
Hungary or the Czech Republic, due to
the absence of a law protecting pro-
ducers rights. However, ZPAV, the

(Continued on page 54)

EC Green-Lights Work To
Close Holes In C’right Law

@ BY MIKE HENNESSEY

BRUSSELS—The peaks and troughs
of Europe’s uneven terms of protection
for music likely will be leveled by 1994,
closing some of the notorious gaps in
the community’s copyright laws.

The upward harmonization of protec-
tion duration for authors, producers,
and performers in the European Com-
munity seems likely to take place two
years from now, following political
agreement reached June 14 here by
member states.

The agreement—which came unex-
pectedly early, since it was thought not
to be due until the fall—is on a common
position for a draft directive that would
provide for 70 years of postmortem pro-
tection for authors and a 50 years pro-
tection for producers and performers
for all recordings and performances.

In a statement on the agreement, the
commission notes it was achieved “by a
qualified majority,” with Ireland, Lux-
embourg, the Netherlands, and Portu-
gal voting against the adoption of a com-
mon position.

Welcoming the agreement, Philippe
Kern, head of the IFPI European office
in Brussels, said, “The projected harmo-
nization of producers and performers
rights is a very welcome development,
particularly since the protection will ap-
ply to all works and performances which
are still protected in at least one mem-
ber state.”

However, Kern says the IFPI has
strong reservations about one element
in the agreement, which would allow

protection for an undefined period “for
persons who undertook in good faith the
exploitation of works at a time when
they were in the public domain.”

This means in effect that producers of
recorded repertoire that has fallen into
public domain in such short-term pro-
tection countries as Luxembourg (20
years) and Italy (30 years) would be al-
lowed to continue marketing the reper-
toire without being required to pay
royalties.

“This is a dangerous, apparently
open-ended situation which the IFPI
will do all it can to change,” says Kern.

The present EC situation regarding
duration of performers and producers
rights is that Britain, Denmark, France,
Greece, Ireland, and the Netherlands
give 50 years protection to performers
and producers; Germany gives 50 years
to performers and 25 to producers;
Spain gives 40 years to both categories;
Portugal, 40 years to performers and 25
to producers; Italy, 30 years to pro-
ducers and 20 to performers; and Lux-
embourg, 20 to both categories. Bel-
gium gives no protection to producers
or performers.

Where duration of authors rights are
concerned, 10 of the 12 EC member
states have adopted the minimum term
of 50 vears as provided for in the Berne
Convention, but German copyright law
gives a protection of 70 years postmor-
tem ancl Spain grants a term of 60 years
postmortem. On top of the general term
of 50 years, France grants 70 years
postmortem to the composers of music,
with or without words.

@ BY KAl ROGER OTTESEN

OSLO—Major record labels here
breathed a sigh of relief June 11
when His Majesty King Harald
signed an amendment to the coun-
try’s copyright act, immediately pro-
hibiting parallel import of CDs, cas-
settes, video tapes, and laser discs.
Royal assent to the bill (Billboard,
June 19) follows intense lobbying
from the musie industry in Norway,
which has suffered significant losses

Norway Alters Copyright Act
Amendment Disallows Parallels

from imports of new releases, back
catalogue, and a high share of piracy
(Billboard, Dec. 5).

In 1992, this “grey” market ac-
counted for 42% of total sales, ac-
cording to labels here, and the high
percentage is due largely to the
presence of wholesalers in the mar-
ket. Sources here say one whole-
saler, M&R OneStop, owned by the
Phonomatic group, dominates the
market.

(Continued on page 53)

Paris Congress. Sony Music execs gathered in Paris in May for the European
Management Committee and Central European Licensed Territories meetings.
Pictured, from left, are Jochen Leuschner, managing director, Sony Music
Germany; Henri de Bodinat, managing director, Sony Music France; Franco
Cabrini, managing director, Sony Music ltaly; Mel liberman, president, Sony
Music Entertainment International; and Bob Sherwood, VP, Sony Software.

Sony Music Austria managing director
Martin Pammer, left, meets Bob
Bowlin, senior VP/CFO, Sony Music
Enternainment International.

Bob Campbell, Sony Music's VP,
creative operations & talent, shares a
little secret with Epic recording star
Sade.

Toubon Backs French Music Channel

@ BY PHILIPPE CROCQ

PARIS—French Culture Minister
Jacques Toubon has declared his sup-
port for a land-based French music tel-
evision channel, But, in common with
his predecessor, Jack Lang, he acknowl-
edges there are serious conomic prob-
lems to be confronted in establishing
such a channel,

Speaking after presenting Elton John
with the insignia of Officier des Arts et
Lettres, Toubon said it was essential to
find a viable means of operating the
channel.

He noted some serious proposals had
been made, notably that of the French
record industry association SNEP, and
it was now up to the Conseil Superieur
de I"Audiovisuel to make a decision very
rapidly—at least before the end of this
year,

In addition to economic factors, the
CSA also faces total opposition from the

M6 channel, 40% of whose programs are
musical, Says Nicolas de Tavernost,
managing director of M6, “Special-in-
terest channels should be the exclusive
preserve of cable and satellite opera-
tions for two reasons—firstly, they can-
not finance themselves by advertising
because of the segmented nature of
their audiences, and must therefore rely
on subscription revenue; and secondly,
cable and satellite companies need to
have specialist channels in order to
prosper and develop.”

SNEP has been working for more
than a year on a project to create a
youth channel with predominantly mu-
sical programming. Discussions regard-
ing collaboration with the Quebec music
channel, Musique Plus, have reached an
advanced stage. Initial plans are to op-
erate in the Paris region on the 35 Hertz
frequency, which is free, and to extend
the service into provincial areas by syn-
dication.
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International

Compilations Out
On Swedish Chart

B BY KEN NEPTUNE

STOCKHOLM—A double-platinum
compilation album abruptly vanished
from the top of the official GLF sales
charts here last month.

The disappearance of “Absolute Mu-
sic 15” had nothing to do with its per-
formance, and the album was not the
victim of an early deletion scam.

Instead, May 24 marked the debut of
a new chart in Sweden, which takes
compilations out of the mainstream list-

ing.

GLF, the Swedish music retailers as-
sociation, decided to isolate compila-
tions after months of discussion and de-
bate. The decision was made to allow
the albums chart to promote new mate-
rial by individual acts rather than com-
pilations, which mainly feature catalog.

The decision had the desired effect:
the top-selling “Absolute Music 15,”
with 210,000 units sold to date, made
room at the top of the chart for the pre-
vious No. 2 album, Swedish singer Tho-
mas Ledin's “Du Kan Lita Pa Mig.”

The move follows more than three
months of discussions within the IFPI
group. Key concern was how to define
a compilation. In the end, compilations
were defined as having at least 50%
newly recorded material. BMG MD
Hasse Breitholtz explains, “Under the
old rules, “Abba: The Tribute” would
not have been a compilation. But even
if all the songs are old songs, they are
newly recorded. The ‘Bodyguard’
soundtrack is another example where
more than half of the material is newly
recorded.”

The arguments for and against the
separate chart have been strongly
argued. On the “no” side, was the argu-
ment that the sales chart should do
what it was meant to do, that is show
the best-selling records. Virgin Sweden
MD Andres Hjelmtorp was a proponent
of this argument. “I think it’s danger-
ous to manipulate the sales chart. The
chart should reflect how records are
selling all over Sweden and nothing
else.”

The argument from the pro-compila-
tion side was equally adamant, with
Hasse Breitholtz saying, “In today’s ec-
onomic climate, [ think it’s more impor-
tant that we have individual artists on
the sales chart. We put quite a bit into
the marketing of compilations and we
have to be careful so that it doesn’t get
out of hand and work against us.”

The producers of the most successful
compilation CDs, Eva Records and
Stockholm radio statio Radio City, have
a different view of the decision. Eva
Records MD Lasse Hogland does not
see the validity of arguments from the
major labels for a separate chart.

“Absolute Music comes out twice a
year, so I don’t see how compilations
upset anything. In total, compilations
only represent 10% of industry sales.”

Since its start in January 1990, Eva
Records reportedly has sold close to 3
million units with 17 compilations.

Radio City program director Jesse
Wallin says Sweden no longer has a
sales chart. “The GLF chart is sup-
posed to be a sales chart, but if you take
away compilations, then it isn’t really a
sales chart anymore. What’s next?
Maybe separate Swedish and foreign
sales charts or finally each record com-
pany with their own sales chart.”

White Nights Fest Takes On Many Dimensions

LONDON—The second annual White
Nights International Cultural Festival
is planned for June 17-21 in St. Peters-
burg with a lineup that organizers say
will include concerts by Western pop
and rock acts, an international band
contest, live theater, ballet, auctions,
fashion shows, and a formal banquet
for VIPs in attendance.

Organizers could not confirm by
press time the bands due to perform

during the festival. Among the acts ex-
pected to appear, they say, are David
Clayton Thomas of Blood, Sweat &
Tears, Doctor Dre & Ed Lover, Turbo
B of Snap, Falco, and Vanilla Ice.
Three nights of concerts at
Oktyabrsky Hall are due to be followed
by an outdoor concert Monday (21) be-
side the walls of the Peter and Paul
Fortress, built by Peter the Great to
protect the city, beside the Neva River.

An international jury is expected to
judge a talent contest of performers
from more than 20 countries.

A Los Angeles theater group, the
Met, is due to give five performances
of a play titled “Fragging,” set in Viet-
nam in 1970. The Kirov Ballet will per-
form at the festival June 19.

Auctions of items, said to include
boxing gloves from Muhammed Ali and
an autographed hat from Michael Jack-

son, also will be held.

Designers including Yves St. Laur-
ent, Hermes, and Bettina Riedel will be
featured during several fashion shows.

The White Nights Festival, named
for the 24 hours of daylight enjoyed by
St. Petersburg during summer, is co-
produced by the City of St. Petersburg
and U.S.-based Comspan Entertain-
ment, which will syndicate TV rights to
the U.S. and other markets.

BILLBOARD SPOTLIGHTS
SOUTHEAST ASIA

MUSIC'S  NEW  FRONTIER

The Southeast Asian territo-
ries have developed a strong
creative climate, contribut-
ing to the forward direction
of music and the home
entertainment industry.

In Billboard’s second
annual Southeast Asia
spotlight, an overview will
pin point the AGR trends,
regional activity & business
advances. Special features
will include a report on
regional marketing, MTV
Asia, and music and
business oriented reports on
each country. These reports
will involve artist and
producer interviews, as well
as input from the managing
directors of the multi-
national and key indepen-
dent labels and companies.

ISSUE DATE: AUGUST 21

AD CLOSE: JULY 27
Billboard is showing the world its
commitment to Southeast Asian
music. This spotlight is your
chance to do the same!
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Japan Gets Kick Out Of Soccer Tunes

B BY STEVE McCLURE

TOKYO—Record companies here are
hoping to score some hits with soccer-
related product, as the game’s popular-
ity continues its winning streak.

Japan has created its first profes-
sional soccer league, and foreign talent,
including England’s Gary Lineker, has
been recruited as trainers. The nation
aims to host the 2002 World Cup.

On May 15, Sony Music Entertain-
ment (Japan) began releasing seven CD
singles of J-League team songs and six
videocassettes featuring such teams
such as the Nagoya Grampus Eight and
the Red Diamonds.

Sony also is producing a video digest
of J-League activities, “The Digest,”
which comes out every two weeks in 60-
70-minute cassettes. The company ear-
lier produced a video called “J-League

Heroes,” which introduced the league to
Japanese sports fans.

Boosting Sony’s efforts to market the
CDs and videos is Sony Creative Prod-
uets, which has the exclusive right to
sell certain J-League-related goods.

Sony Music’s J-League CDs and vid-
eos won't be on sale at stadium shops,
because, a Sony spokesman explains,
CDs and videos are aimed at a separate
market—couch-potato sports fans.

The spokesman says Sony hopes to
sell 100,000 copies of each CD single.

“Our target is students from junior
high school age up to people aged 25 or
s0,” he says. He adds that while record
stores will be the main marketing outlet
for the CDs and videos, the products
also will be available in bookstores and
convenience stores.

At MCA Victor, the emphasis is on
things Latin, since stars like Pelé and

Maradona have helped to give the game
a Latin image in Japan. The Matsu-
shita-affiliated company plans a Wed-
nesday (23) release of an album titled
“Del Sol,” which features Japanese
salsa band Orquestra del Sol singing the
praises of Panasonic Gamba Osaka, a J-
League team sponsored by Matsushita.

On the same day, MCA Vietor plans
to market a video titled “Kick Off
Gamba,” whose soundtracks consists of
songs from the “Del Sol” CD.

And Pony Canyon has released an al-
bum called “Ole Ole Ole The Soccer Al-
bum” featuring a collection of songs on
the soccer theme by Japanese artists
including the Wave and Kalapana. Pony
Canyon also is releasing another CD
featuring versions in various languages
of soccer anthem “Ole Ole Ole We Are
The Champs,” as well as an album of re-
mixed versions of the song.

a
The talent of the

: SpOtLiGH:¢

abounds and has gained greater prestige in

o

the international music arena. Boosted by Grammy-winning acts
like The Chieftains, Enya and U2, there is great worldwide
support for new talent.

Ireland special will be written by
journalist-broadcaster Ken Stewart and will herald new
opportunities for the music &
bome entertainment industries across the globe!

AUGUST 28
AUGUST 3

contact:

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM ARCUND THE PLANET

EDITED BY DAVID SINCLAIR

GERMANY: After 20 years as a much-admired recording artist, singer, and
songwriter, Konstantin Wecker finally has hit the chart for the first time with
his album “Uferlos” (meaning Boundless, released on Global Records). Produ-
ced by jazz musician Peter Herbolzheimer, the album also has been awarded
the Deutsche Schallplatten Prize by the critics who have judged it to be one
of the year’s outstanding rock/pop releases. “Boundless” is not a bad descrip-
tion of Wecker himself: a broadly talented man with a seemingly limitless lust
for life (motto: enough is never enough). Having studied classical piano and
voice, Wecker has matured into a modern-day troubadour, a husky singer with
a wide-ranging, poetic imagination whose work nevertheless maintains a firm
grounding in reality. His music incorporates elements of blues, rock, and jazz,
while his lyrics range from romantic (and sometimes ironic) love songs to po-
litically charged messages such as in his current single, “Sag’ Nein!,” (Say
No!—to discrimination and hatred). Over the years, he has scored music for
television, films (including this year’s Oscar-nominated comedy “Schtonk™),
and symphony orchestras (a double CD of his compositions, “Classics,” re-
corded by the Bavaria Radio Orchestra, is available on Global). Wecker’s cur-
rent marathon tour ends in September, by which time he will have played more
than 80 cities without even leaving the country. ELLIE WEINERT

SPAIN: Gypsy flamenco musicians made favorable headlines at the end of May
after performing two concerts in Madrid to raise money to enable 11-year-
old Miguel Gabarre to have a double lung and heart transplant in a London
hospital. Thousands of people were turned away from the packed 3,000-capac-
ity theater for the shows, titled “Flamenco With A Heart.” The lucky ones,
who paid $16 a head to get in, saw chaotic performances by some of the coun-
try’s leading flamenco artists: Enrique Morente, Pepe & Juan Habechuela,
Ketama, La Barberia del Sur, Miguel el Rubio, Aurora, Antonio Carbon-
ell, Jose el Frances, Jeronimo Maya, Antonio Canales . .. and a 9-year-old
singing discovery who stunned everybody, the tiny Maria del Carmen Grilo.
The concerts were organized by the Spanish Assn. of Gypsy Integration.
HOWELL LLEWELLYN

BELGIUM: Blue Blot, a six-piece band founded in 1985, has given blues the
European dimension and funk sauce it deserves. The band’s music is so dis-
tinctive that a special word, “blunk,” has been coined to describe its unique
blend of styles—a mixture of blues and funk that doesn’t hark back at all to
the original “roots blues” of the American veterans. The title track of Blue
Blot’s debut album, “Bridge To Your Heart” (BMG Ariola), released in 1991,
was produced by Vaya Con Dios’ Dani Klein. More recently, Tony Joe White
invited the band to Muscle Shoals Sound studios in Alabama, where he wrote
and co-produced its two most recent singles, “These
Arms Of Mine” and “Love Bug,” the latter released this
week. But the success Blue Blot has enjoyed, particu-
larly the strong sales of its albums, owes little to outside
help and everything to the quality of its music. The band
has earned a strong reputation for its live work, which
is where the full impact of Luke Walter Jr.’s deep blues
voice and Marty Towsend’s catchy guitar playing is felt.
BMG is keen to introduce Blue Blot to an international
audience, and a special “abroad” album titled “Sep-
tember,” featuring the best of the band’s first two albums and the White songs,
will be released across Europe before autumn. MARC MAES

ITALY: A three-piece rock band called Flor De Mal is in the vanguard of a
new generation of musicians from Catania, Sicily, who have rocked the critics
into wondering whether the city is turning into an Italian version of Seattle.
The band debuted in 1991 with a self-titled English-language album on the
Catanian indie label Cyclope, owned by Francesco Virlinzi, who has rapidly
developed a reputation as tastemaker, talent scout, producer, and a man with
good international connections. The group performed at New York’s New Mu-
sic Seminar in 1991 and at the South By Southwest
music festival earlier this year in Austin, Texas. Re-
cording sessions for Flor De Mal's new album, “Revi-
sioni,” were split between Virlinzi's studio in Catania,
the John Keane studio in Athens, Ga., and New York. |
R.E.M.’s Peter Buck plays Sicilian mandolin on the E

’

4

country song “Intra "N’ Cubu” and 12-string guitar on
“Julie,” while 10,000 Maniacs singer Natalie Mer-
chant duets with Flor De Mal singer/songwriter Mar-
cello Cunsolo on the sparse and haunting ballad
“Talking With Myself.” Although these and many
other high-caliber American guest contributions lend it an international flavor,
the sound and feel of the album remain proudly Italian, or as the band itself
would insist, Sicilian.

o aimeonm i m i Ban oo B!

DAVID STANSFIELD

52

www.americanradiohistorv.com

BILLBOARD JUNE 26, 1993


www.americanradiohistory.com

International

NORWAY ALTERS COPYRIGHT ACT

(Continued from page 50)

Wholesalers asked for and have
been granted large discounts and
other benefits to make less-popular
repertoire and local music available in
the wholesaler-controlled outlets.
These include gas stations and racks.

Major record companies have wel-
comed the move. Alexis Rotelli, presi-
dent EMI Music Europe, says, “The
law will be a big help, although paral-
lels are not as much of a problem as
they used to be in Norway. But they
could start to be a problem again at
any time. I just wish we had similar
legislation in places such as Holland.”

The move means that local A&R has
better prospects. Comments BMG
Ariola Norway managing director
Erling Johannessen, “The wholesalers
claim options of return, free goods,
and discounts, or else they won't buy
from the labels. Ever since I started
with BMG, I've been squeezed every
day for the best terms. This new legis-
lation will be an advantage for the re-
tailers and a disadvantage for those
who have been [parallel importing].

“The money we have been spending
on discounts to wholesalers can be put
back into local A&R, retail, and pro-
motion,” he adds. “The wholesalers
don’t break any artists for us.”

Changes have been made to the
Copyright Act of May 12, 1961. The
law now provides for imprisonment for
those importing and selling copies of
recordings, if the local rights-holder
does not give consent. If copies of the
same recording are available in the
country, import is forbidden.

Clifford Maylam, managing director
of M&R OneStop, says the company
will abide by the law, but several is-
sues need to be clarified. “In many re-

spects this law was brought in by the
back door, at a very late hour in the
day. It’s not clear whether we can take
advantage of the gaps between U.S.
and Norwegian release dates, when
the record companies have product
out here.”

M&R OneStop is owned by the
same company as Sound Solutions, a
budget company also active in Nor-
way. The two companies are merging
their warehousing.

Maylam says the change in the law
will not necessarily mean the company
will suffer: “It will mean that we buy
our product from the majors here. But
if we wanted to, we could fill all the
racks with budget product.”

Maylam confirms that parallel im-
porting has been one way of putting
pressure on majors “who don’t want to
play ball with us,” and also confirms
that relations between M&R and ma-
jors have been tough.

According to IFPI Norway director
general Saemund Fiskvik, the change
in the copyright act corresponds with
the future legislation in EC countries.
The EC adopted its rental and lending
directive in December 1992 with im-
plementation expected in the summer
of 1994. This directive includes provi-
sion for distribution rights.

The music industry also is confident
that it will have a positive effect on pi-
racy. Comments Fiskvik, “Usually
there are identical forces behind par-
allel import and piracy. With stronger
border control, we can handle two
problems at the same time.”

The news of Norway’s new copy-
right act was applauded at IFPI’s
June 11 council meeting in Brussels.

Changes to the law met with no ef-
fective political opposition. But after
measures were approved, the price
authorities said they were against the
new legislation.

newsline...

SWEDISH MUSIC is to be given a higher international profile through a new organ-
ization, Swecdish Music Export. The new body has the backing of Swedish IFP1
members, independent label organization SOM, authors rights society STIM and
its Swedish Music Information Centre, as well as musicians union SAMI. Yearly
budget is 350,000 kroner ($48,000), plus sums from sponsors.

CHRYSALIS GROUP reported interim profits up of $159,000 (104,000 pounds) on
sales of $59.8 million for the six months ended Feb. 23. Sales were up 2.8% over
the same period last year, when profits were $16.2 million after the sale of 50%
of Chrysalis Records to Thorn-EML. The group plans to launch a new label.

DURAN DURAN ON TRACK FOR *93 WORLD COMEBACK

(Continued from puge 18)

Kong, Venezuela, Mexico, Brazil,
South Africa, New Zealand, and Aus-
tralia.

“‘Ordinary World’ has an appeal
that is universal,” says Taylor. “People
are hungry for music like this.”

The album’s second single, “Come
Undone,” is following suit and is al-
ready in the top 10 in the U.S. Mean-
while, worldwide sales of “Duran
Duran” have reached 2 million since its
release Feb. 15. (Billboard, Jan. 30).

Allen Kovac, head of Left Bank Man-
agement, credits Duran Duran’s book-
ing agent, John Giddings of the Solo
Agency in London, for alerting Left
Bank to the band’s continued potential
as a worldwide touring act.

Left Bank previously enjoyed sub-
stantial success with Richard Marx
outside the U.S. by focusing on inter-
national marketing. The company saw
similar potential with Duran Duran.
Allen Kovac notes that his brother,
Lewis Kovae, and Tommy Manzi at
Left Bank have been most closely in-
volved with the management com-
pany’s day-to-day efforts.

Since Duran Duran was one of the
first acts to achieve superstardom
through the power of MTV exposure in
the early '80s, Allen Kovac acknowl-
edges that “the perception was that
this was a band that was fashion and
style over substance.”

Left Bank’s initial goal when it as-
sumed management of the band prior
to the release of the new album was to

remind the industry and fans alike of
Duran Duran’s musical history and
credibility. That included not only its
own string of hits but Taylor’s collabo-
ration in the Power Station, Simon Le-
Bon and Nick Rhodes’ recordings as
Arcadia, and Warren Cuccurullo’s pre-
vious work with Frank Zappa and
Missing Persons.

Following the Los Angeles concert,
Duran Duran brought the same show
to London, where EMI1 flew in press
from 10 international markets (Bill-
board, April 4).

An international promotion tour fol-
lowed, beginning in Johannesburg,
South Africa, where the band arrived
amid the turmoil ignited by the assassi-
nation of black Communist Party
leader Chris Hani. They went ahead
with nine concerts in the country,
including a live television broadcast on
MNET. A seven-date South American
tour followed with shows in Paraguay,
Uruguay, Chile, and Argentina, includ-
ing a sold-out concert at the 40,000-ca-
pacity Velez Sarsfield Stadium in
Buenos Aires.

After promotional visits to Mexico in
May and European markets this
month, the band is set to play four con-
certs in Mexico July 4-11, then open a
summer tour of the U.S. July 14 in
Tampa.

“Management is largely responsible
for that motivation and push,” says
Broughton at EMI Music Interna-
tional. “The Kovae brothers are very

internationally minded. They've actu-
ally put some of the American promo-
tion on hold to do things around the
world.”

The success in international mar-
kets, in turn, has encouraged Capitol
Records to increase its focus on Duran
Duran in the U.S.

Broughton says the band today is
not only drawing support from its orig-
inal fans but “from a whole generation
that wasn’t around when ‘Rio’ was a
hit. All around the world, you've got
this new audience, which is why the
band’s catalog eventually is going to
have such a good run.”

While artists signed to U.S. or UK.
labels customarily receive lower royal-
ties for international sales, Kovac says
that for established artists like Marx or
Duran Duran “the difference is frac-
tional” and offset by higher CD retail
prices abroad and long-term potential
from touring, merchandising, and pub-
lishing.

A European tour is planned for the
fall, followed by dates in Southeast
Asia, Japan, and the Australasian re-
gion, and a return to the U.S. late in
the year.

When Duran Duran finally reaches
territories such as Germany and Ja-
pan, two traditionally strong markets,
“we're going to have a real explosion in
record sales,” predicts Broughton.
“This band could be the hottest prop-
erty we've got at the moment. Every-
body wants them.”
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U.K. National Music Day
Takes In Vast Array Of Acts

THE IDEA OF a National Music
Day in the U.K. summons forth im-
ages of scores of guitar-waving,
Suede wanna-bes cranking up the
volume across the British Isles.

But the organizers of the second
annual National Music Day (two
days, actually) June 26 and 27 aim
to do far more than celebrate Bri-
tain’s indefatigable indie rock
scene.

Among the more than 1,000
events to be staged nationwide dur-
ing the weekend under the Music
Day banner are several recognizing
the cultural mix of Britain in the
"90s. They include an all-night con-
cert of Indian classical music at
Queen Elizabeth Hall in London;
sounds of Russia and
Bosnia at the Holy
Rood Club in Watford;
a Caribbean steel band
jamboree in London’s
Trafalgar Square; mu-
sic from Greece and Ja-
pan in a churchyard
alongside the Thames
in Fulham; Peruvian
folk musie in Birming-
ham and more.

On the classical
front, nine cathedrals
across the land will host
concerts.

Adding a touch of by Thom Duffy

soul to the weekend will

be Alexander O’Neal and Dina
Carroll Saturday (26) at the Alex-
andra Palace in London, while Al
Jarreau, Courtney Pine, and oth-
ers share a jazz bill at the same site
the next day.

And to be sure, there will be no
shortage of rock, old and new, dur-
ing National Music Day, with the
Buzzcocks returning to live per-
formance in Northhampton, Roger
Daltrey hosting a songwriting con-
test in London, a drumming extrav-
aganza in Kent, and much more, all
marking the continuing strength
and diversity of Britain as a musical
crossroad.

BLENDING NEAPOLITAN
songs with hints of American coun-
try and blues, the rumbas of Naples
and the rhythms of New Orleans,
veteran [talian performer Renzo
Arbore recorded the album “Napoli
Punto E A Capo (Naples On the
Dot and From the Top)” with his
L’Orchestra Italiana and has en-
joved sales of 500,000-plus in his
home market. Arbore has been
signed to Elektra Nonesuch and
plays a six date U.S. tour this
month, concluding -June 27 at Radio
City Music Hall in New York.

ELVIS LIVES, IN Birmingham:
tn the heels of its No. 1 11K, ve-
mike of Elvis Presley’s (] Can't
Help) Falling In Love With You,”
UB4H headed back to its Midlands
home town of Birmingham,
England, .June 16 tor a launch party
for its upcoming Virgin Records al-
bum. “Promises & Lies.” due for
worldwide release -July 27.

HOME &
ABROAD

CHAOS ON TOP: Herbert Grén-
emeyer's new EMI Electrola al-
bum, “Chaos,” entered the German
album chart in the No. 1 slot for
the week ended June 5, a first for
the veteran artist. The album
achieved gold status with in excess
of 250,000 units sold on its first day
of release, while its title track has
hit the top 20 on the Germany sin-
gles chart.

HIS WAY: Frank Sinatra’s five
German concerts, May 31-June 6
(Billboard, June 12), were seen by
34,000 people who paid between
$25 and $200 per ticket for a box-
office gross of $3.5 million, accord-
ing to Marcel Avram of Mama Con-
certs+ Rau. Sinatra
played three open-air
shows, in Stuttgart,
Hamburg, and Co-
logne, and two indoor
shows, in Dortmund
and Berlin, with RCA/
Novus artist John Piz-
zarelli as opening act.
“My best-ever trip to
Germany and the Ber-
lin concert was one of
the three best of my
whole career,” says the
77-year-old singer.

RADIO Netherlands
has released the latest
in its series of samplers of the
Dutch music scene. Copies of
“Dutch Rock Alive And Well IV”
are available to U.S. and Canadian
radio programmers from Goran
Andersson at Modern World Music
in New York at 212-529-5881.

BORDER CROSSINGS: The
London office of the Country Mu-
sic Assn. reports more than 100
press and record company staffers
from Europe traveled to this year's
Fan Fair in Nashville June 7-11 . ..
Bruce Hornsby has had the har-
bor lights of Europe in his eyes
this month with a promotion tour
that opened June 9 in Amsterdam
and includes a date at London’s
Jazz Cafe Monday (21) ... Touring
and promotion outside the U.S. will
be Harry Connick Jr.’s focus for
the coming year-plus, manager
Ann Marie Wilkins commented
after the second of Connick’s three
sold-out shows at Royal Albert
Hall in London recently, part of a
lengthy European spring tour by
the Sony artist. Among Wilkins’
goals: Connick’s first perform-
ances in China.

Assistance in preparing this eol-
wniiwas provided by Mike Henn-

essey in Muwich.

Home & Abroad is « biweekly col-

wnen spotlighting the activity of

the international ninsic business
and wrtists outside their native
marvkets. Tnformation wiay be sent
ta Thom Dutty. 23 Ridgmount
Street, Loudon, WCIE-TAH or

fured to 071-323-231}.

Canada

MCA Taking Stock In Cargo Records

Distrib/One-Stop Gets Boost In Alternative Camp

M BY LARRY LeBLANC

TORONTO—In contrast to many dire
industry forecasts, Cargo Records is
projecting Canadian sales of $10 mil-
lion (Canadian) and $4 million (U.S.)
from its American operations for 1993.

Headquartered in Montreal and co-
owned by Randy Boyd, Eric Goodis,
Phil Hill, and Phillip Hertz, the import
distributor and domestic one-stop be-
gan operations in 1987, With 75 em-
ployees, offices in Chicago, San Diego,
and London, the firm distributes more
than 25,000 imported titles and 5,000
domestically issued releases in this
country.

The company exclusively represents
some 50 independent alternative-style
labels, including Sub Pop, Restless,
Taang, Triple-X, Dischord, Ampheta-
mine Reptile, and murderrecords.

Cargo also maintains several in-
house labels, including Cargo (Shad-
owy Men On A Shadowy Planet, Asex-
uals, Change Of Heart, NoMeansNo),
Headhunter (Rocket From The Crypt),
Fist Puppet (Sugar Shack, John
Wayne), Patois (My Dog Popper, Loud
Speaker, Bliss), and Reconstriction
(Numb, Leatherstrip).

Last year, Cargo received a major
profile boost here via an unique distri-
bution agreement with MCA Canada.
The tie-in has provided more compre-
hensive distribution and substantial
sales here for releases by such U.S, al-
ternative acts as Mudhoney, Green
River, Afghan Whigs, and Suicidal
Tendencies, and for Canadian acts
such as Shadowy Men On A Shadowy
Planet, Asexuals, Change Of Heart, Me
Mom & Morgentaler, Sloan, Eric’s
Trip, Furnaceface, and the Thomas
Trio & the Red Albino.

“It’s ironic the same music we've al-
ways sold happens to be what people
want to buy right now,” says Boyd.
“There’s also a whole slew of phenome-
nally self-sufficient, hard-working Can-
adian bands right now that fully de-
serve every copy they’re selling.”

Cargo’s link with MCA came about
after Cargo contracted out the national
distribution of Nirvana’s “Bleach” EP,
on Sub Pop, to MCA in 1991. While
Cargo had sold 15,000 units of the EP,
the distributor lacked clout with major
retail chains to take Nirvana’s debut
further.

Immediately after the MCA deal,
“Bleach” sold 11,000 copies within the
first week. Sales since have climbed to
35,000 units.

“This deal with MCA has been good
for us, but it’s taken a year for it to
jell,” says Boyd. “We had to learn what
MCA needed, and they needed to get

MAPLE BRIEFS

THE ATTIC Music Group has
entered a licensing agreement with
First Night Records. Upcoming re-
leases include the rerelease of the
original London cast of “Les Misera-
bles” and a three-CD boxed set, “The
Andrew Lloyd Webber Songbook.”

CANADIAN PUNK from 1977-92 is
profiled in a new 140-page discogra-
phy “Smash The State,” compiled by
Frank Manley on No Exit Books.

a bit of confidence in the records we
give them. The truth of the matter is
that MCA is much better at working a
record at retail than we are. The com-
bination of financial credibility, mar-
keting, and general manpower makes
stores trust a record from them more.

“MCA, however, only gets the cream
of our records that have proven there’s
more demand than Cargo can fill,” con-
tinues Boyd. “They don’t end up in
MCA'’s hands unless they can sell 5,000
copies or better. If it’s some new band
we’re trying out we’ll keep it with the
Cargo distribution.”

“The deal has exceeded our expecta-
tions,” says Randy Lennox, VP of sales
at MCA Canada. “While Cargo is the
beneficiary of full distribution, it's a
cost-effective way for MCA to recruit
talent. For example, Thomas Trio &
the Red Albino and Furnaceface possi-
bly will go MCA direct on their next
records. Also, Cargo has on its plate
four bands which we recommended.”

Boyd points out that one aspect of
the deal provides alternative groups
with far greater access to retail, the
media, and the record industry itself.
“With Me Mom & Morgentaler there
wasn’t a major [label] in the country
willing to make them a serious offer for
a direct signing,” he says. “Yet, on
their last record [“Clown Heavan &
Hell”], they've proved to us, and on this
record [“Shiva Space Machine”], with
MCA, that people want to buy them.
They’re a big college hit right now.”

Despite the higher profile with the
MCA connection, Cargo acts continue
to fare poorly at mainstream radio.
“We have an incredible relationship
with college radio but college airplay
doesn’t sell records,” says Boyd. “It
gives the bands a basis to tour on. We
have no choice but to service college ra-
dio because nobody else will even pay
attention to our records.”

While the link with MCA gives
Cargo further credibility with new
Canadian groups, many of which do not
wish to sign directly with a major,
Cargo’s Canadian signings also have
access to international markets
through the company’s U.S. offices.
“We do most of our exporting from our
American offices,” says Boyd. “Before
we opened offices there, we found try-
ing to sell Canadian bands on Canadian
labels to be a huge fiasco. It’s easier for
us to sell a German [distributor] a
Shadowy Men record from the States
because he can combine it with the
other American product he’s buying.”

“We've tried to be near major mar-
kets but sidestep the competition,
which has worked out well for us, espe-
cially with San Diego. We do 90% of the
records that come out of San Diego on
our Headhunter label.”

There’s some irony in Cargo’s affilia-
tion with MCA, because Canadian mul-
tinationals often have complained that,
by importing foreign goods (unrelea-
sed here), Cargo shafts their later
sales,

“No major has ever phoned me and
told me we're diluting their market,
but I hear weird stories sometimes
that they’re going to take some sort of
draconian reactionary response to
something we've brought in,” says
Boyd. “But how can the big labels
break new bands if they don’t allow
some sort of underground to carry a
whole slew of imports? And, once you
get to a Depeche Mode or Prince level,
so what if 400 avid collectors buy a CD
single that’s unavailable here.

“If the chains manage to squelch in-
dependent stores and the majors man-
age to squelch importers, who’s going
to find the next big acts? It’s sure not
going to be [labels’] A&R depart-
ments.”

EMI NAMES POLISH LICENSE PARTNER

(Continued from page 50)

Polish Assn. of Audio and Video, and
the Polish IFPI already have made sig-
nificant inroads into the pirate market.

IFPI’s regional director for Eastern
Europe, Bianca Alicia Kortlan, is based
in Polish capital Warsaw, indicating
where IFPI believes its key task lies.

Poland’s copyright law dates from
1952 and is a classical authors-rights-
centered law. “There has been a pro-
posal on the table for three years,”
says Kortlan. “This proposal includes
provision for neighboring rights.”

However, three separate govern-
ment commissions have responsibility
for this issue, causing political confu-
sion. The copyright bill has to have an-
other two readings before being passed
in the Polish parliament.

“When it happens, there will be spe-
cific provisions for anti-piracy,” savs
Kortlan, “There will be a copyright bill
and also changes to the criminal law.”
Prison terms of up to three years could
be given to anyone infringing copvright
in a ecommereial context. If the in-
fringement oceurs “in conspiracy” (i.e.,
in organized erime), then the prison
term is up to five vears.

Many pirates already have seen that
their days are numbered and have quit
the business. Current estimates put

the level of piracy at 80% of the legiti-
mate market, down from 95%. For Pol-
ish-language repertoire, however, the
figure is some 20%, reflecting the fact
that mostly international product is pi-
rated.

“We are trying to convert pirates
into legitimate companies,” says Kort-
lan. “We have been successful with
two.” The largest and most advanced
company, Takt, with an estimated 25%
of the pirate market, has agreed to
stop producing pirate product, says
Kortlan, and can see the value in sell-
ing legitimate cassettes. It is believed
to be positioning itself to become a lo-
cal manufacturer or licensee.

Until Poland gets a specific right for
producers, IFPI is using existing laws,
targeting artwork. for example, which
is protected. Stricter border controls
with Germany have also cut off some of
the export market for pirates.

Education is seen as one of the key
weapons in the fight, and IFPI is using
TV. radio, and concerts as vehicles for
the anti-piracv message. In addition,
police are being educated on copyright
and anti-piracy as part of a program of
cooperation. Local police forces have
been given information on identifying
pirate product.
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Spec’s Posts 12% Comp-Store Gain

H BY DON JEFFREY

NEW YORK—Spec’s Music Inc.
says sales for stores open at least
one year rose 12% in the third fiscal
quarter, increasing company reve-
nues and profits.

But an after-tax restructuring
charge of $1.63 million related to
store closings and a reduction in
video-rental inventory forced Spec’s
to report a net loss of $1.08 million
in the quarter. In the same period
last year, the Miami-based retailer
posted a net profit of $374,000.
Without the restructuring charge,
Spec’s would have realized a net
profit of $556,000, 48.6% higher than
last year’s.

Part of the charge was to cover

24% in the quarter and rose 14% on
a comp-store basis.

Blei says, “It was a very good
quarter for music. The only weak-
ling is cassettes, and even they’re
showing signs of life.”

He adds, “Alot of it has to do with
the amount of inventory we've been
putting in our stores. We’ve made a
greater commitment because we
saw the demand was there. The

more we put in, the more we'’re sell-
ing.”

He says the number of “actively
managed SKUs” rose to 38,000 from
27,000 a year ago. One SKU (stock-
keeping unit) represents one spe-
cific type of merchandise.

Overall revenues for the three
months that ended April 30 rose
18.6% to $17.5 million from $14.7
million a year ago.

For the nine months that ended
April 30, Spec’s reports net profit of
$585,000 on revenues of $55.2 mil-
lion, compared with a profit of $2.02
million on revenues of $47.5 million
in the same period last year.

Spec’s stock closed at $4 a share
in over-the-counter trading at press
time, about 43% lower than its 52-
week high of $7.

Buyers Find Hot Rock In New Hampshire
Indie Store Occupies Niche Among Area Chains

M By GREG REIBMAN

An after-tax charge
forced the chain to
report a $IM net loss

expenses for the closing of three
stores during the quarter. At the
end of the period, the chain counted
59 stores, one more than a year ago.
Eleven new outlets were opened
during the 12 months, but 10 were
closed, including two that were de-
stroyed by Hurricane Andrew. In
the current, fourth quarter, the
company’s big push is its new store
prototype in St. Petersburg, Fla., an
existing unit that is being re-
designed.

Another component of the big,
one-time charge was a writeoff to
cover the anticipated shutdowns of
the chain’s video-rental depart-
ments. Video rental is now in 26
stores.

OUT OF RENTAL RACE

Peter Blei, CFO, says, “We are
removing it as it makes sense opera-
tionally to do it. In a lot of stores,
video does well. We're in no hurry to
be rid of those stores.” Spec’s de-
cided, after several quarters of de-
clining comp sales, to get out of the
rental business. In the third quar-
ter, rental revenues declined 19%
from a year ago; on a comp-sales ba-
sis, they fell 9%.

Product sales, which include video
sell-through as well as music, soared

SALEM, N.H.—In a town best
known for its giant shopping malls,
tax-free status, and proximity to
heavily taxed Massachusetts, the
fledgling Hot Rock Records store is
a rebel with a cause.

Within less than a mile of the
1,200-square-foot independent re-
tailer lie most of the region’s top rec-
ord chains, including Strawberries,
Lechmere, Sam Goody, Tape World,
and, most recently, Newbury Com-
ics.

But somehow Hot Rocks manages
to keep a foothold in what would
seem to be an oversaturated, reces-
sion-battered market. Owner Brian
DeCunto says the secret to his suc-
cess is catering to a niche that wants
“competitive pricing but also a little
more respect and product knowl-
edge than they can find in chain
stores.”

Hot Rock’s specialty is independ-
ent-label heavy metal, hardcore, and
alternative rock. Metal releases on
labels such as Roadrunner, Relativ-
ity/Earache, and Mechanix are al-
ways among the top movers, as are
acts such as Biohazzard, Carcas, and
Kreator. Hot Rock also enjoys brisk
sales of hardcore vinyl (most re-
cently Quicksand products on Reve-
lation and PolyGram) and rounds
out its selection with related videos,
posters, T-shirts, and fanzines.

According to DeCunto, heavy
metal accounts for close to half of
Hot Rock’s sales, followed by hard-
core and alternative at about 20%
each, with the balance going to top

BlLLBOAIRD

IRETAIL

I5 COMING SO0N TO
A STORE NEAR YOU! =

100 chart titles. In the last year, de-
mand for CDs has surpassed cas-
settes, by a 6-to-4 margin. The re-
tailer’s all time best seller is
Metallica’s self-titled album, of
which DeCunto says he has sold ap-
proximately 3,000 units. Recent re-
leases by Anthrax and Brad also
have been big movers.

“When [ first opened this store
four years ago, I was an alternative
fan who had been working in a su-
permarket,” the 27-year-old De-
Cunto recalls. “We tried to offer
what the chain stores didn’t, but
back then there wasn’t a big market
for alternative music.

“As I found out what would sell, I
changed the look of the store,” he
continues. “That hasn’t always been
easy because a lot of metal bands on
alternative labels don’t put out any
point-of-purchase materials. You
can’t display things that you don’t
have, so sometimes we look more al-
ternative than we are.”

In the process of transforming his
store to a headbangers’ haven, De-
Cunto says the store has received
requests to carry two seemingly in-
compatible genres: country and new
age.

“I’ve found that while the kids are
coming in for the metal, their par-
ents have been asking for country
and new age,” he explains. “So, in

the next few months, we’ll be ex-
panding both sections.”

DeCunto says Hot Rock—which
is scheduled to join the SoundScan
network in late June—has enjoyed
annual sales increases of 20%-40%,
in spite of a recession that has hit
this region hard. And contrary to
Hot Rock’s unassuming presence in
an easy-to-miss strip mall located on
a busy highway, the operation is
probably one of the few in the area
that doesn’t owe its success to Sa-
lem’s tax-free reputation.

“I don’t think kids [drive 40 min-
utes from Boston] to save 60 cents
on a tape,” DeCunto says. “They
come here because we have the se-
lection they’re looking for.”

But with several chain stores sur-
rounding him, DeCunto says it has
always been important to keep
prices competitive.

“We try to keep prices below
manufacturers’ suggested prices,”
he explains. “The highest price
we’ve ever charged is $13.99 for a
$16.98 list. We try to keep CDs be-
low $10.99 and $11.99 and also sell
and buy used products to encourage
trade-ins and experimentation.”

Of course, that’s not easy because
we don’t have the advantages of the
chain stores that buy direct,” he
adds. “My philosophy is, if I can sell
more pieces at a low profit I'll make
more money in the long run. Some-
times it works, sometimes it
doesn’t.”

The biggest challenge for Hot
Rock could prove to be this spring’s
opening of a Newbury Comics outlet

(Continued on page 63)

The Samples
Learn W.A.R.?
Is Not Hell

NEW YORK—The label does no
national—and very little local—
advertising. Some of the most ea-
ger members of its sales force
are unpaid volunteers. And its
bands have to pay to produce
their own albums.

Despite what might seem like
a prescription for failure, 1-year-

The Samples, a Boulder, Colo.-
based band on the indie W.A.R.?
label, take some time on the beach
at Norwalk, Conn., before a show
that night at The Palace Theater in
Stamford. At front is Sean Kelly
(guitar, vocals). At rear, from left,
are Andy Sheldon (bass, vocals),
Jeep MacNichol {drums,
percussion), and Al Laughlin
(keyboards, vocals).

old New York-based independ-
ent label What Are Records?, or
simply W.A.R.?, has sold more
than 85,000 albums and signed
three bands.

One of those bands—the one
that attracts the not-for-profit
field marketing staff—is the
Samples, a Boulder, Colo.-based
quartet that has gained a na-
tional following through nearly
nonstop touring. Their music can
sound like the felk-rock of
R.E.M. or the reggae-rock of the
Police, with many individual tou-
ches that mark it as an original
band.

The group’s reputation even
landed it a major-label deal (with

(Continued on page 59)
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GRATEFUL DEAD — HOT TUNA — ROBERT HUNTER — KINGFISH
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Summer Savings on WEA SuperSavers
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David Bowie
Walter & Scotty

Elek 61430
Mot 6355

Col 53231

Gef 24455
Elek 61496
Savage 50212
Cap 92958

644/ 'I 022
651/] 043
636/ 'I 072
675/] 'I 26
637/] 055
66]/] 067
599/ 'I 062

800 523 0834
(215) 426 3333

(DS, TAPES
LASERDISCS
CASSINGLES, 12"
ACCESSORIES
PROF. PRODUCTS,
VIDEQS, T-SHIRTS
& MUCH MORE!

Find out what

everybody’s talking about!
Call toll free 800-329-7664 Ask For Bruce

>k LARGEST DISTRIBUTOR IN THE US.
> OVER 1 MILLION CD'S IN STOCK.
ScSERVICE SPECIALISTS
>k FULL LINE DISTRIBUTOR & ONESTOP
k48 HR. OR LESS DELIVERY

SENTRY" SECURITY PACKAGING

A GLOBAL IDEA
COMES HOME

'rz:f“'"mfm Originally designed for the international market, ALPHA's Sentry
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FEATURES

* Prevents tampering and is compatible with all EAS tags

* Available with countertop and hand key unlocking devices

o Full range of formats available, including CD, Double CD, Audio
Cassette, Video, MiniDisc and Video Game

Call ALPHA, a leading worldwide supplier of security packaging of soft-
ware products for distributor information or samples.

ALPHA

ALPHA ENTERPRISES, INC.
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NARM Plans Used-CD Study;
CEMA Opens Fire On Returns

NARM GETS INTO THE ACT: With
no letup in sight of the dispute between
used-CD dealers and four major dis-
tributors, the National Assn. of Re-
cording Merchandisers has an-
nounced it will conduct a research
project on the subject. Until now, the
used-CD issue mainly has been dealt
with on an emotional basis, with label
and distribution executives depicting it
as leading to the end of civilization as
we know it and retailers painting it as
the musice industry’s salvation, espe-
cially in breaking new artists.

But Pam Horovitz, NARM execu-
tive VP, says at the trade group’s re-
cent board of directors meeting, the or-
ganization decided “it is time to look at
[used CDs] from a cold, hard business
standpoint, rather than from an emo-

from the used-CD business. “It’s the
principle of the thing,” he says. “I don’t
like the idea of the [manufacturers)
telling me what I can and ean’t sell in
my store.”

FINALLY, according to one mer-
chant at the forefront in defending the
used-CD business, the big question cir-
cling among retailers now is: “Who has
the balls to withstand the Christmas
season without the support of the la-
bels’ advertising dollars?”

FINANCI_AL STUFF: Trans World
Music Corp. announced it has comple-
ted negotiations for a new $75 million
multiyear revolving credit facility, re-
placing the existing one. The four
banks included in the new revolver are

the Chemical

tional stand-
point.”
Although a

timeframe and
format for the
project have yet
to be decided, the
research is ex-

Bank and Chase
Manhattan
Bank, both in
Albany, N.Y., the
National West-
minster Bank in
‘White  Plains,

pected to “zero in

on the overall size

of the [used-CD] business and the
number of stores involved; and how
much of a store’s inventory is devoted
to used CDs.” It also will examine the
customers of used-CD stores as well as
try to determine what percentage of
used-CD inventory comes from record
club product and promotional CDs
given to radio stations.

MEANWHILE, CEMA has turned
up the heat on retailers in the used-CD
business. In a letter dated June 14, the
company says it will no longer allow re-
tailers in the used-CD business to re-
turn opened CD product. According to
the letter, the move was made because
the percentage of open CDs being re-
turned has increased significantly in
the past few years, and it is impossiblt
for the company to distinguish between
used CDs and those being returned be-
cause of defects.

WHILE OTHERS may be arguing
emotionally over the used-CD busi-
ness, Terry Currier, a co-partner in
Portland, Ore.’s Music Millennium,
has taken a more pragmatic approach.
Unlike other independent retailers
that now refuse to promote product
from distributors that have a anti-
used-CD policy, he wrote in a widely
distributed letter dated April 16, when
only WEA had such a stance, “We will
still promote [their] product. We owe it
to our customers to turn them on to
good music.” He says that position
stands even though three other ma-
jors—CEMA, Sony, and Uni—have
issued anti-used-CD policies.
Recently, Currier counted up his
used-CD inventory and found he had
only 249 titles in that section. Moreo-

| ver. he says used CDs comprise less

than 1% of his business. You would
think that with such a small stake in

| the used-CD business, he would rather
| quit that business in favor of the thou-

sands of dollars a year in co-op adver-
tising the four majors are dangling like
a carrot in front of him. But Currier
says he has no intention of withdrawing

N.Y., and the

NBD Bank in
Detroit . . . Bill Teitelbaum, chairman,
president, and CEO of Carnegie, Pa.-
based National Record Mart, says his
chain has just completed a deal for a
$27 million revolving credit facility.
That facility is a “LIBOR-based loan
that is the London Inter Bank Offer
Rate convertible to prime” and was
arranged for NRM by Remsen Part-
ners, a New York-based financial com-
pany also owned by Teitelbaum ... In
Minneapolis, The Musicland Group
has completed its sale of $107.2 million
in debentures. According to a release,
the senior subordinated notes, due
2008, will offer a yield of 9%, and will
be used to redeem $53.5 million in jun-
ior subordinated notes and for general
corporate purposes. The offering is
managed by Donaldson, Lufkin &
Jenrette Securities Corp. and J.P.
Morgan Securities.

ON THE MOVE: HMV USA, for-
merly based in Westport, Conn., has
moved its corporate headquarters to
Stamford, in the same state.

NEW CHAIN YET AGAIN: Smith/
Alster & Co., the liquidator and cutout
wholesaler in the music and video busi-
ness that announced with great fanfare
in the early part of the year it was get-
ting into the retail business, apparently
has rethought that strategy. Instead of
pursuing the company’s stated inten-
tion of building a chain of “outlet”
stores, it has decided to focus on the
cutout and wholesale side of its busi-
ness. Consequently, it has closed two of
its stores and agreed to sell the re-
maining three Entertainment Ware-
house stores to Steve Rosengarten,
CEO of Sitsam Corp., a Long Island,
N.Y.-based company, according to a
press release. Principals of Smith/
Alster didn't return phone calls. Ro-
sengarten couldn’t be reached for com-
ment. But the release states he intends
to expand Entertainment Warehouse
first in Manhattan and then in other
metro areas.

ADVERTISEMENT

KIDS

Nutshell...

WHo ARE WE TALKING
about in this week’s column?

Norman Foote — that wild,
witty singer-songwriter from
Disney’s Music Box Artist

Series.
v

What can Disney bring to a
children’s recording artist
like Norman Foote?

The magic of the Disney
characters and the power of
The Walt Disney Company.

Where has Norman been lately?

On a 13-city whirlwind per-
formance engagement as the
opening act on Disneyland’s
extravagant national mall tour.

When will you need to order
more Norman Foote albums
— If the Shoe Fits... and
Footeprints?

Now, because we’re pretty
sure you're out.

How do we know this?

Retail stores and distributors
have been calling us in a panic
because they are completely
sold out of Norman Foote
product even before Norman
has come into town!

Why are we telling you all this?
In a nutshell, because Norman’s
selling over 100 albums in
every city he performs.

v

We thought you might like to
take advantage of Disney’s
magical touch with its Music
Box artists.

Carry on.

%?s&ep’s
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MUSIC
BOX

© WALT DISNEY RECORDS
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Retail

SAMPLES DISCOVER W.A.R.? IS NOT HELL

(Continued from page 56)

Arista Records in 1990) but that is
history now, a casualty of irreconeil-
able differences, according to the
Samples, between band and label
A&R.

Now the members of the Samples
are able to produce records that
maintain their vision and concept
and keep their focus on what they
enjoy most: touring.

Their label, W.A.R.?, is the crea-
tion of 27-year-old Rob Gordon, a
former A&R man at EMI, who
shares the same attitude toward
major-label meddling in music-mak-
ing as does his premier band.

“I had a lot of conversations with
A&R people with other companies.
We were unhappy with the way the
companies we worked for worked,”
says Gordon. “So we fantasized
about starting a label.”

W.A.R.? STORY

Gordon left EMI at the end of
1390, co-managed the band Cowboy
Mouth for a while, worked as a con-
s altant to various record firms, and
taen, after a call from Ted Guggen-
teim, manager of the Samples, de-
cided it was time to make his fan-
tasy a reality.

W.A.R.? was incorporated in Feb-
ruary 1992, and two months later
the critically acclaimed second al-
pum by the Samples, “No Room,”
was released.

Without all the usual avenues of
distribution and retail support,
W.A.R.? has sold 65,000 copies of
“No Room” and about 20,000 of a
live album by the band, “Underwa-
ter People.”

Half of those copies were sold
through direct sales to retailers—
not just moms-and-pops, but also
chains like Strawberries and Rose
Records. W.A.R.? also uses four re-
gional distributors and key one-
stops.

Gordon calls his promotional ef-

fort “select consumer marketing”
and it involves such resources as the
Samples’ 20,000-member fan club.
He recruited 108 zealous fans “to
work as a field force across the
country.” They put up fliers, visit re-
tailers to help promote the band
when it’s in town, and generally cre-
ate a buzz for the musicians. For
their efforts, they receive such non-
cash perks as concert tickets, back-
stage passes, special newsletters,
and—in the works—a special for-
fans-only album of the band’s out-
takes.

ROAD WARRIORS

For its part, the band keeps to the
road—four out of every six weeks,
according to Gordon. Two band
members, he says, don’t even have
permanant homes; they live in ho-
tels. The group consists of Sean
Kelly (guitar, vocals), Al Laughlin
(keyboards, vocals), Andy Sheldon
(bass, vocals), and Jeep MacNichol
(drums, percussion).

Meanwhile, W.A.R.? is in negotia-
tions with Arista to release the one
eponymous release the Samples put
out on the major. Dubbed “The Blue
Album,” it sold 45,000 copies for
Arista and is said to be extremely
hard to find. “There’s a lot of pent-
up demand for it,” Gordon claims.
He hopes to have it out by the end
of July.

In addition, W.A.R.? is putting
out the fourth Samples album, “The
Last Drag,” in late August.

The Samples can be seen this
summer as part of the second an-
nual H.O.R.D.E. Festival, which
starts July 2 in Denver and winds up
Aug. 15 in Birmingham, Ala. They
will be playing arts centers and am-
phitheaters with seating capacity
ranging from 5,000 to more than
21,000.

The label has two other bands on
its roster that fit the Samples mold

‘Soul’ Singer. Sparrow recording artist Margaret Becker signs autographs at the
release party for her album “Soul” at Theophilus Bible Store in Bellaire, Texas.
The party followed her concert at Houston's Sam Houston Coliseum before an
audience of 3,700. Shown in front row, from left, are Becker and Reunion artist
Rich Mullins, who also performed at the concert. In back row, from feft, are Jan
Eric, manager, Creative Management Group; Paul Emery, manager, Creative
Management Group; Scott McKinley, road sales representative, Sparrow
Distribution; Paul Dunne, marketing/public relations, Theophilus Bible Store; John
and Mary Foust, owners, Theophilus Bible Store; Charlie Ferguson, field sales
representative, Sparrow Distribution; and Bill Hearn, president, Sparrow

Communications Group.

of building an enthusiastic fan base
through constant touring.

One is Between The Lines, a New
Jersey-based group whose self-ti-
tled debut, was released last winter.
The marketing strategy for that al-
bum is similar to the one for the
Samples. Gordon says, “The band
tries to coordinate with the stores in
each market where they tour. The
clubs’ advertising mentions the
stores on the fliers. The band talks
about the stores in the clubs. And
the stores give the band in-store
play.” The album has sold 2,000-
3,000 units to date.

Just signed to the label is Cyco-
motogoat, another New Jersey
band, described by Gordon as “psy-
chedelic grunge.” Its first record, an
EP, was shipped in mid-June.

“Qur marketing philosophy is
touring,” says Gordon. “It’s the de-
sire for every band to earn their ca-
reer instead of having it bestowed
on them.”

Gordon does not plan big changes
in that philosophy. “We’ll probably
do more consumer print but we're
not going to do a lot dramatically
different. Our sales have been 3,500
to 10,000 every month since we've
been in business. We’d like to keep
that.”

He concludes, “The majors do
push marketing. We try to do pull
marketing—by word of mouth.”

DON JEFFREY

. BIG 7 | ESSENTIAL
| r REFERENCE
.GUIDES

1. International Buyer’'s Guide: The worldwide music & video busi-
ness to business directory jampacked with record & video co's, music
publishers, distributors & more.

2. International Talent & Touring Directory: The source for US &
It} talent, booking agencies, facilities, services & products.

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA.

4. International Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry.

5. Nashville 615/Country Music Sourcebook: Lists personal managers,
booking agents, performing artists, country music radio stations & more!

6. International Recording Equipment & Studio Directory: All
the facts on professional recording equipment, studios & equipment
usage.

7. International Latin Music Buyer’s Guide: The essential tool for
finding business contacts in the latin music marketplace.

For fastest service call: 1-800-223-7524
{outside NY), in NY 1-212-536-5174 Or
1-800-344-7119 (outside NJ), in NJ 1-908-363-4156

Mail completed coupan to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701
Name Company

Address ==
Signature

Check for § enclosed. Charge:(J Visa (QMC [ AMX

Card # Exp Date
Please add $3 per directory for S&H, add $8 for international oroers.
Add applicable sales tax in NY, NJ, GA, TN, MA, IL & DC.

#copies Amount

1993 International Buyer's Guide (8057-9) $80

___ 1993 International Talent & Touring Directory (8042-0) $70
1993 Fecord Retailing Directory (8059-5) $99

1998 International Tape/Disc Directory (8060-9) $40

1993 Nashville 615/Country Music Sourcebook (8061-7) $40
1993 International Recording Equipment & Studio Directory (8043-9) $40
_____199Z International Latin Music Buyer's Guide (8058-7) $50
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Album Reviews

EDITED BY PAUL VERMNA, CHRIS MORRIS,

AND EDWARD MORRIS

SUN 60

Only

PRODUCER: David Russo

Epic 53447

On its second album, L.A. alternative-rock
unit continues to craft memorable tunes, at
times reminiscent of Mary’s Danish and
Voice Of The Beehive. Joan Jones and
Russo divide lead-vocal duties throughout,
achieving maximum success on first single
“Merry XMess” (which is building
momentum at modern-rock radio), “Never
Seen God,” “U Decide,” “Adam’s Tree,” and
“Tell Me Like You Know.” Guest
appearance by ex-Jane’s Addiction axe-man
Dave Navarro and production overview by
Scott Litt could give the group the
commercial boost it deserves.

MERCURY REV

Boces

PRODUCERS: Mercury Rev

Columbia 53217

Maverick noisemakers’ second outing is at
times grating, at times surprisingly
accessible, much like the work of alternative
bands such as fIREHOSE and Dinosaur Jr.
Some tracks, including “Bronx Cheer,” have
the fuel to fire up college and alternative
playlists, while some of the group’s more
outlandish ruminations are likely to remain
fodder for diehards only.

ENGINES OF AGGRESSION

Speak

PRODUCERS: Tripp & David Cremin

Priority 53804

Hardcore rap label's rock sortie is debut EP
from this hard-driving alternative outfit
tutored in the modern grunge school.
Although the L.A. group has a tendency to
imitate rather than innovate, its industrial
rock track “Illusion Is Real” makes
ingenious use of sampling, vocal processing,
and performance dynamics; the album as a
whole is impressive, given that it was
recorded primarily in a home four-track
studio. With some development, group could
mold itself into a considerable force in the
headbanging universe.

MINDFUNK

Dropped

PRODUCER: Terry Date

Megaforce 202866914

Having learned most of its tricks from
Seattle sludge manufacturers such as Pearl
Jam and Alice In Chains, New Jersey band
fortunately musters enough intensity to
overcome its shortcomings in the originality
department. Lead track “Goddess” is
getting some notice on MTV and hard-rock
outlets; other standouts include “In The
Way Eye” and “Mama, Moses, And Me.”

GUTTERBALL

PRODUCERS: Gutterball

Mute 61510

Personnel lineup for this group couldn’t be
more auspicious: Steve Wynn (Dream
Syndicate), Bryan Harvey and Johnny Hott
(House Of Freaks), Stephen McCarthy
(Long Ryders), and Bob Rupe (Silos; latter
two played in Freaks’ touring unit).
Together, quintet makes unassuming,
rocking music with a slightly skewed edge
that should hit the nail on the head with
modern rockers. “Trial Separation Blues,”
“One By One,” and “Patent Leather Shoes”
are among radio-friendly tracks.

CHUCK PROPHET

Balinese Dancer

PRODUCERS: Richard Benoit, Jim Scott & Chuck Prophet
China 2027

Green On Red guitarist has stepped out on
his own, looking and sounding uncannily like
Tom Petty (no kidding). Strong collection of
sidemen for solo debut includes drummers
David Kemper and Donald Linley, bassist
Roly Salley, mandolinist David Grisman,
guitarist Greg Leisz, and former Brothers
Figaro accordionist Phil Parlapiano. “Baton
Rouge,” “Heart Breaks Like The Dawn,”

SPOTLIGHT

NATALIE COLE
Take A Look
PRODUCERS: Andre Fischer & Tommy LiPuma
Elektra 61496

Cole, whose last record made her a
multiplatinum seller, a multi-Grammy
winner, and a superstar, has a lot to live
up to with her new project. Her superior
oldies material and her salutes to other
singers are broader now than they were
on “Unforgettable™; the album’s vocal
and instrumental craft remains high.
Title-track single is a timely call for
brotherhood by Clyde Otis, recorded by
Aretha Franklin in the '60s. Album also
offers heartfelt readings of “As Time
Goes By” and “I Wish You Love.”

and “Angel” all show Prophet’s assured way
with melodic folk-oriented rock.

Y DICK DALE

Tribal Thunder

PRODUCERS: Scott Mathews, Joel Selvin, Dick Dale
Hightone 8046

The King of the Surf Guitar, out of the
limelight (and the studio) for many years,
burns back with a ferocious instrumental
package that will have axe nuts vibrating
like tuning forks. Backed by a band that
includes Mathews, Prairie Prince, and Roly
Salley, Dale bears down hard on
reverberating rockers such as “Nitro,” “The
New Victor,” and aptly named “Shredded
Heat.” A whiz-bang return by a true
originator.

Y PINETOP PERKINS

Portrait Of A Delta Bluesman

PRODUCERS: George Kilby Jr., Bob Ward

Omega 3017

Charming album—the first solo recording
ever by the noted blues pianist—combines
brief spoken reminiscences spanning the
history of modern blues with soulfully
played unaccompanied numbers on the 88s.
Perkins keeps the recollections short and
sweet, and turns in wonderfully understated
versions of tunes by Walter Davis, Jimmy
Reed, Little Brother Montgomery, Howlin’
Wolf, Ivory Joe Hunter, and his own
material.

EILEEN FARRELL

Here

PRODUCER: Shirley Cowell

Elba 5008

Farrell's albums have been among the finest
vocal sets of recent years; only when
necessary does she turn to her background
as an opera diva. The mood here is late-
night musings of romance gone right, with
the arrangements by England’s Robert
Farnon gently, inventively buttressing the
sentimental point. The songs are standards
and lesser-known items alike.

VARIOUS ARTISTS

People Get Ready: A Tribute To Curtis Mayfield
PRODUCERS: Joe Ferry & Jon Tiven

Shanachie 9004

Half the royalties from this fine homage
will benefit veteran R&B writer/
performer Mayfield, who was paralyzed
in a 1990 concert accident. Honoree's
compositions get memorable readings
from a cavalcade of stars, including

SPOTLIGHT
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TEARS FOR FEARS

Elemental

PRODUCERS: Tim Palmer, Roland Orzabal & Alan
Griffiths

Mercury 314 514 875

It’s been four years since TFF sowed
the seeds of love, and now vocalist
Orzabal has taken over sole
proprietorship of the venerable
synth-oriented modern-rock/pop
unit. Songs are typically
introspective, with the occasional
streak of bitterness surfacing (fangs-
out “Fish Out Of Water” appears
directed at ex-partner Curt Smith).
Several tracks boast enough melodic
charm to hook radio, including title
track, “Cold,” “Goodnight Song,” and
quite wonderful and stylistically
faithful homage “Brian Wilson Said.”

former Impressions compatriot Jerry
Butler, Delbert McClinton, Don Covay,
David & Jonathan Sanborn, Angela
Strehli, Huey Lewis & the News, Vernon
Reid, Bunny Wailer, and Kim Wilson;
Steve Cropper and Living Colour’s Will
Calhoun anchor the band.

ERNESTINE ANDERSON

Now And Then

PRODUCER: Stix Hooper

Qwest/Reprise 45249

Veteran vocalist who began her career in
the ’50s gets a label lift from Quincy
Jones, with whom she played in Lionel
Hampton’s unit. An expressive, natural,
and never overbearing stylist, Anderson
sings things simply, hut still wrings fresh
emotion from such well-thumbed
material as “This Can’t Be Love,” “My
Funny Valentine,” and “I'll Be Seeing
You.” Less familiar numbers also receive
deluxe treatment; top sidemen include
Oscar Brashear, Ernie Watts, Joe
Sample, and Ron Eschete. A smoothie for
jazz radio.

SPOTLIGHT

mi tierra

GLORIA ESTEFAN

Mi Tierra

PRODUCERS: Emilio Estefan Jr., Clay Ostwald, Jorge
Casas

Epic 53807

Estefan’s solo Spanish-language bow
takes a breathtaking turn from her
patented Latin pop sound toward time-
honored Cuban musical idioms that
helped form the basis of many of her
Anglo hits. Better still, Estefan’s legion
of knowing fans will eagerly scoop up
her urgent confessionals of bittersweet
romantic situations, as well as her
dramatic tales of Cuba’s rich musical
heritage. Evocative titular leadoff
single—a pleading lament about longing
for one’s homeland— is already a Latin
pop hit for Estefan.

BOB BERG

Enter The Spirit

PRODUCER: Jim Beard

Stretch/GRP 1105

Saxophonist Berg straddles
contemporary and traditional formats in
this bright, energetic set, which features
Chick Corea on several cuts. Highlights
include such fine originals as the snappy,
funky “Second Sight,” the tense,
smouldering “Nature Of The Beast,” and
the strong, modal “Blues For Bela.”
Cover material includes a rhapsodic,
practically arhythmic version of “I Loves
You Porgy,” the sweet, lyrical “Sometime
Ago,” and a remake of Sonny Rollins’ “No
Moe.”

THE BUNK PROJECT

PRODUCER: none listed

MusicMasters 65098

The New Orleans jazz tradition is
proudly upheld under the musical
direction of banjoist Eddy Davis and
features talented amateur Woody Allen
on clarinet. Recorded recently but
primitively, its lo-fi sound creates an
appropriate jazz-age ambience. Set
consists primarily of blues and strut

JOHN COLTRANE
Transition

PRODUCERS: Bob Thiele & John Coltrane
Impulse!/GRP 124

ARCHIE SHEPP

On This Night

PRODUCER: Bob Thiele

{mpuise!/GRP 125

Two of the *60s most innovative tenor men
are featured in GRP’s new batch of
Impulse! reissues. First released
posthumously, “Transition” spotlights
Trane’s peerless McCoy Tyner/Jimmy
Garrison/Elvin Jones band at its most
powerful—as evidenced by the
thunderous title track and the extended
“Suite.” Shepp’s album features a stellar
“free” crew, including Bobby Hutcherson
and Ed Blackwell, blending avant-garde
forays with a deep respect for jazz roots—
from the playful reflections of “The

VITAL REISSUES.

Original Mr. Sonny Boy Williamson” to
Ellington’s “In A Sentimental Mood” to
the classical excursions on the title track.

WILLIE NELSON

Shotgun Willie/Phases And Stages

PRODUCERS: Arif Mardin, Jerry Wexier, David Briggs
Mobile Fidelity 581

Deluxe gold Ultradisc mates the two
albums that inaugurated Nelson’s post-
Nashville career in eountry music.
“Shotgun Willie,” first released in 1973,
blends country and R&B strains; it
includes the perennial concert fave,
“Whiskey River.” Even better is "4’s
“Phases And Stages,” an ambitious
concept album that depicts the crackup of
a marriage from husband’s and wife’s
points of view; few country albums have
matched its cohesion or emotional potency.
A great value, this two-fer offers a deep

look at outlaw country’s first giant steps.

numbers, plus some ragtiming of gospel
themes like “The Old Rugged Cross,”
“Over In Gloryland,” and “What A
Friend We Have In Jesus” (not to
mention the decidedly secular “All The
Whores Like The Way I Ride”).

COUNTRY

DEAN DILLON

Hot, Country, And Single

PRODUCER: Garth Fundis

Atlantic 82430

Long revered as a songwriter, Dillon has
had a tough time making his mark as a
recording artist. This album should move
him considerably toward that end. Here,
Dillon writes and sings of the home and
honky-tonk. But he transcends mere
theme through his keen eye for detail and
his hooks and phrases that explode like
delayed-action fuses. Of the many fine
cuts here, the best are the rueful “Some
Days It Takes All Night,” the rollicking-
but-wholesome “I Just Came In Here To
Have A Good Time,” the grasping-at-
straws “When Hell Freezes Over,” and
the lament “What’ll I Do With It Now.”

VARIOUS ARTISTS

Hymns International—Ireland

PRODUCER: Don Hart

Benson Records 8441829934

This is a startlingly nice piece of work, an
instrumental tone poem that evokes a
mist-haunted Ireland—without the
clichés. Using traditional Irish
instruments, various musicians
transform familiar hymns into elegant,
wistful Gaelic ballads. Audiences
responding to Enya and Clannad will
find this music authentic and moving.

LATIN

Y MARCO RIZO

Ernesto Lecuona—A Musical Legacy

PRODUCERS: Bob Katz, Marco Rizo

Brio 101

Rizo, former pianist/arranger/conductor
of “I Love Luey,” delivers a magnificent
set of Latin-flavored classical
compositions honoring legendary Cuban
composer Lecuona. Mellifluous, waltz-
like danzas form the musical core of the
hourlong suite, whose spirited last two
tracks, “Danza De Los Negros” and
“Recuerdos De Lecuona,” could find a
slot on more progressive Latin radio
stations. Contact: 212-369-2932,

MARIA MARTA SERRA LIMA

Como Nunca

PRODUCERS: Rudy Pérez, Carlos Castellon

Sony Latin 81058

Classy Argentinian chanteuse returns
with another predictable, yet likable,
package of romantic narratives
spolighting her lovely, full-bodied mezzo.
With a nudge from Sony, pop stations
might latch on to smouldering love odes
“En Este Ontond,” “Que Voy A Hacer Sin
Ti,” and “Otro Como Ta (Otra Como
Ta).”

PAUL WINTER CONSORT

Spanish Angel

PRODUCERS: Les Kahn & Paul Winter

Living Music 0027

The Winter Consort possesses an
uncanny ability to soothe and delight,
always dodging pitfalls of the genre. On
this disc, recorded live in Spain last year,
the six-person ensemble performs
enchanting compositions written for and
during the tour, older repertoire, and on-
stage improvisations impressive for their
fluidity. Particularly touching is Winter
and company’s musical tribute to their
flautist, Rhonda Larson, who embarked
on a solo career.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard 200 chart potential. VITAL REISSUES: Rereieased albums of special artistic, archival, and commercial interest, and outstanding
collections of works by one or more artist. PICKS (p) : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (% ) : New releases, regardless of chart potential, highly recommended because of their musical
merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire Blvd., Los Angeles, Calif. 90036. Send country albums
to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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It’s Coffee, Tea, Or Kenny G On United

In-Flight Music Promos Target Captive Audience

Bl BY TRUDI MILLER ROSENBLUM

NEW YORK—When it comes to
promoting artists, the sky's the
limit—literally.

Three current promotions are
targeting airline passengers, with
albums and videos being played on
in-flight audio and video channels.
All three promotions are tagged to
The Musicland Group, and all the
promotions were created and coor-
dinated by AEI Music Network, a
Seattle-based firm that supplies
background music for stores and
airlines.

During July and August, United
Airlines flights will run a promotion
for Kenny G’s Arista album
“Breathless.” Airline customers will
be exposed to in-flight videos, print
ads in the in-flight magazine, and an
audio channel devoted to the artist.
Each element will refer to the oth-
ers (i.e., the print ad will mention
the audio channel) and mention that
the album can be purchased at Min-
neapolis-based Musicland. The vid-
eos also will include tour dates.

“Breathless” already has reached
No. 2 on The Billboard 200, but the
goal of the promotion is “just to get
a wider audience,” says Arista prod-
uct manager Kris Wrech.

Also coming in July and August is
a promotion for Nana Mouskouri’s
Philips album “Falling In Love
Again: Great Songs From The Mov-
ies,” which will be promoted on
American Airlines with an audio
channel and in-flight print ad, but
without video. The print ad will fea-
ture a toll-free number through
which passengers can order the al-
bum from Musicland. Philips also
hopes to monitor the success of the
promotion via response to the toll-
free number, says product manager
Nate Herr.

“With an in-flight promotion, you
have an audience that basically is
stuck in an airplane looking for
something to do,” Herr notes, add-
ing that the demographics of fre-
quent fliers fit in well with Mou-
skouri’s fan base. The album was
released in March and to date has
sold “six figures,” he says.

A similar promotion, for David
Bowie’s Savage album “Black Tie
White Noise,” began in May, with
portions of the video for the single
“Jump They Say” being shown on
Continental Airlines’ in-flight mag-
azine show “Profiles.” AEI airline
media manager Diane Boush says
despite the sudden demise of Sav-
age Records as a label (Billboard,
June 12), the promotion will con-
tinue as planned. “They’re still sup-
plying the CDs to us, and I just got
the next video from them yesterday
{June 10], so as far as I know it's
still running,” she says.

During July and August, an en-
tire audio channel on Continental
will be devoted to a 90-minute pro-
gram on Bowie, spotlighting the
new album along with old Bowie
classics and interviews with the art-
ist. The program’s host will mention
that the album is available at the
Musicland chain. Also in July, the
second video, “Black Tie White

Noise,” will air on “Profiles,” with a
tag referring passengers to the au-
dio channel.

Additionally, AEI Music will put
a half-page, four-color ad in the in-
flight magazine containing a $2 dis-
count coupon for the Bowie album
good at all Musicland stores, and
the magazine’s audio listings sec-
tion will show a photo of the album
along with the logos of Musicland,
BMG, and AEI Music. More than
500,000 passengers will be exposed
to the promotion, says Continental
VP of marketing programs Earl
Quenzel.

One label executive who has used
AEI says the company’s in-flight
promotions are a good way to ex-
pose albums to an older—and cap-
tive—audience. If the promotion
features a veteran artist, chances
are most travelers have heard and
like the artist, “but at this point in
their lives they’re going to business
meetings. They don’t have time to
listen to radio or watch MTV. This
is a great way to reach them.”

AEI pays for these promotions
by means of a marketing fund, The
company licenses music from rec-
ord labels and supplies background
music to 85,000 locations through-
out the country. “Instead of paying
royalties to the record labels, we
convert those dollars into a market-
ing fund, and use that money to cre-
ate promotions for the record com-
panies,” explains AEI director of
business affairs A.J. Correale. The
marketing fund allots a certain

amount of money to each label
through a formula “based on the
number of songs or masters used
from that label that quarter of the
year on our tapes, compared to the
total number of songs used,” says
Correale. “Based on that, they get
a pro-rated share of the royalties,”
which determines how much of the
marketing fund is available for the
label's promotions, he says.

“Today, with the economy the
way it is, alternative marketing be-
comes more important. So that mar-
keting fund in the long run gener-
ates record sales,” says Correale.
He adds that AEI does pay licens-
ing fees directly to ASCAP, BMI,
and publishers, “so the songwriters
are still getting paid.” The Bowie
promotion is costing AEI approxi-
mately $30,000-$40,000, he says.

AET’s first audio/video airline
promotion was its 1991 campaign
for Epic’s “Disc-Overy” CD sam-
pler. Songs from the sampler were
played on a Continental in-flight
channel, and the airline’s in-flight
entertainment brochure (which
since has been discontinued) in-
cluded a mail-in coupon by which
passengers could receive a free
copy of the CD sampler and a
chance to win a CD player. About
3,000 samplers were sent out as a
result of the promotion, says AEI’s
Boush. But the current promotions
are AED’s first audio/video airline
campaigns to focus on a single art-
ist, she says.

WHEREHOUSE REPORTS ANOTHER REVENUE LOSS

(Continued from preceding page)

had a 0.4% interest. The SEC document
didn’t reveal the other management
members with equity participation.

Among other financial information re-
vealed in the documents was that the
company generated $11.6 million in in-
come from operations last year, down
from $21.9 million in fiscal 1992, primar-
ily due to decline in revenues, increases
in rent and occupancy costs, and a de-
crease in gross profit rate related to am-
ortization of rental inventory.

In looking at financial margins, SGA
expenses were 40.7% of total revenues in
fiscal 1993, compared with 39.2% the pre-
vious year. Gross profit, meanwhile, was
37.8%, compared with 37.1% in fiscal
1992.

During the last four years, the com-
pany’s expansion has yielded a net in-
crease of 125 new stores. It also has be-
come an active participant in
acquisitions, thanks to Merrill Lynch'’s
deep pockets. Last year, it acquired five
units from Rocky Mountain Records and
this year, it completed the Record Shop
deal.

Currently, the company is in eight
western states. Of its total stores, 264 are
in strip centers or are free-standing, and
80 are in malls. In total, the company has
2.01 million square feet of sales space,
which means it generates sales per
square foot somewhere slightly above
$224. In previous years going back to fis-
cal 1989, that total was $244, $262, $256,
and $243, respectively.

The average size of strip center stores

is 6,500 square feet; it can range up to
15,000 square feet. Mall stores range in
size from 1,600 square feet to 6,600
square feet. Cash investment for new
stores, excluding inventory, ranged from
$100,000 to $450,000.

In the past five years, Wherehouse has
remodeled 180 stores. Last year, it spent
$4 million for a new distribution center.

In breaking out the company’s busi-
ness, sales were $354.5 million, or 78.6%
of total revenue, with the remainder,
$94.1 million, coming from video rental.
Music accounts for $287 million, while
sell-through video was $26.9 million, and
accessories were $40.6 million.

The sales side of Wherehouse’s busi-
ness last year declined 1.1% from the
$358.6 it generated in the previous year.

A typical stores carries 10,000-60,000
titles. Of the music sales, CDs accounted
for $174.3 million and cassettes, $112.7
million.

Last year, the company revamped its
video rental business, according to its 10-
K, decreasing rental pricing. That move
increased rentals, but overall, the com-
pany’s rental revenues declined, going to
$94.1 million, down from the previous
year’s total of $98.8 million.

Last year, gross profit, as a percent-
age of video rental, was 65.9%, compared
with 68.7% in the previous year.

In other strategic moves, Wherehouse
says it expanded its offering of personal
electronics and began to test the sale of
used CDs.

Billboards
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES -
« . REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScari o =
24| BH | ARTIST TITLE | €=
ZE|SE| Den & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) I I IIII £5
* x x NO.1 % » %
BOB MARLEY AND THE WAILERS A 3 LEGEND
1 1 TUFF GONG/ISLAND 846210*/PLG (9.98/16.98) 6 weeks at No. 1 99
ERIC CLAPTON A3 TIME PIECES - THE BEST OF ERIC CLAPTON
2 3 POLYDOR 825382~ (7.98 EQ/11.98) 110
JIMMY BUFFETT A2 SONGS YOU KNOW BY HEART
3 2 MCA 5633 {7.98/11.98) 110
ENYAA? WATERMARK
4 4 REPRISE 26774/WARNER BROS. (10.98/15.98) 87
JOURNEY A ¢ JOURNEY'S GREATEST HITS
5 5 COLUMBIA 44493 (9.98 EQ/15 98) 10
AEROSMITH A ¢ GREATEST HITS
6 8 COLUMBIA 36865 (5.98 EQ/9.98) 108
STEVE MILLER BAND A ¢ GREATEST HITS
1 7 CAPITOL 46101 (7.98/11.98) 110
THE EAGLES A 12 GREATEST HITS 1971-1975
8 9 ELEKTRA 105* (7.98/11 98) 110
PINK FLOYD A 2 DARK SIDE OF THE MOON
9 6 CAP(TOL 46001+ (9.98/15.98) 110
JAMES TAYLOR A ¢ GREATEST HITS
10 10 | WARNER BROS. 3113* (7.98/11.98) 110
PINK FLOYD A ® THE WALL
1 12 | COLUMBIA 36183" {15.98 EQ/31.98) 110
METALLICA A3 ...AND JUSTICE FOR ALL
12 14 ELEKTRA 60812 (9.98/15.98) 101
MEAT LOAF A7 BAT OUT OF HELL
13 11 CLEVELAND INT'L 34974 */EPIC (7.98 EQ/11.98) 110
THE EAGLES @ GREATEST HITS VOL. 2
14 15 ELEKTRA 60205 (7.98/11.98) 108
CONWAY TWITTY A THE VERY BEST OF CONWAY TWITTY
15 | — | MCA31238(4.98/11.98) 1
ELTON JOHN @ GREATEST HITS
16 17 POLYDOR 512532*/PLG (7.98/11.98) 104
METALLICA A? RIDE THE LIGHTNING
17 19 | ELEKTRA 60396 (9.98/13.98) 95
CREEDENCE CLEARWATER REVIVAL CHRONICLES vOL. 1
18 16 | FANTASY 2+ (11.98/18.98) 2
GUNS N’ ROSES A 1© APPETITE FOR DESTRUCTION
19 18 | GEFFEN 24148 (9.98/15.98) 110
JANIS JOPLIN A2 GREATEST HITS
20 29 | COLUMBIA 32168 (5.98 EQ/9.98) 69
METALLICA A2 MASTER OF PUPPETS
21 | 25 | ELEKTRA 60439 (9.98/13.98) 96
BEASTIE BOYS A ¢ LICENSED TO ILL
22 20 DEF JAM 40238/COLUMBIA (7.98 EQ/11.98) 48
THE DOORS A2 BEST OF THE DOORS
23 | 21 | ELEKTRA 60345 (12.98/19.98) 99
A° THE JOSHUA TREE
24 | 24 | ISLAND 842298*/PLG (9.98/16.98) v 8
BILLY JOEL A ¢ GREATEST HITS VOL. | & 11
25 28 | COLUMBIA 40121 (11.98 EQ/2B.98) 110
ENYA @ ENYA
26 22 | ATLANTIC 81842/AG (7.98/11.98) 65
THE BEATLES A ¢ SGT. PEPPER’S LONELY HEARTS CLUB BAND
2 26 | CAPITOL 46442+ (9.98/15.98) 3
MICHAEL JACKSON A 2! THRILLER
28 32 EPIC 38112 (9.98 EQ/15.98) 2
DEF LEPPARD A 0 HYSTERIA
29 34 MERCURY 830675 (10.98 EQ/15.98) 100
CHICAGO A GREATEST HITS 1982-1989
30 | 30 | REPRISE 26080*/WARNER BROS. (9.98/15.98) 101
RIGHTEOUS BROTHERS A BEST OF RIGHTEQUS BROTHERS
31 43 | curs 77381 (6.98/10.98) 107
BON JOVI A® SLIPPERY WHEN WET
32 | 40 | MERCURY 830264 (7.98 EQ/11.98) 49
PATSY CLINE A ¢ GREATEST HITS
33 35 | MCA12- (4.98/10.98) 110
THE POLICE A3 EVERY BREATH YOU TAKE - THE SINGLES
34 | 33 | A&M 3902 (9.98/15.98) 89
ELTON JOHN GREATEST HITS 1976-1986
35 | 27 | MCA 10693 (7.98/12.98) 29
FLEETWOOD MAC A GREATEST HITS
36 36 | WARNER BROS. 25801 (9.98/15.98) 89
LED ZEPPELIN A 1° LED ZEPPELIN IV
37 38 | ATLANTIC 19129%AG (7.98/11.98) 106
LYNYRD SKYNYRD A BEST - SKYNYRD'S INNYRDS
38 | 37 | McA42293(7.98/12.98) 26
GRATEFUL DEAD A  THE BEST OF SKELETONS FROM THE CLOSET
39 | 41 | WARNERBROS.2764 (7.98/11.98) 28
PETER GABRIEL A * SO
40 | 31 | GEFFEN 24088 (9.98/13.98) 12
JIMI HENDRIX A 2 SMASH HITS
41 39 REPRISE 2276*/WARNER BROS. (7.98/11.98) 55
BOB SEGER & THE SILVER BULLET BAND A * NINE TONIGHT
42 | 49 | cAPITOL 12182 (12.98/15.98) 68
CONWAY TWITTY BEST OF THE BEST OF
43 | — | FEDERAL 6502/HIGHLAND MUSIC (7.98/10.98) 1
CONWAY TWITTY GREATEST HITS #3
M4 | — | MCA639](4.98/11.98) 1
AC/DC A 1© BACK IN BLACK
45 — | ATLANTIC 16018/AG (9.98/16.98) 83
RAY STEVENS HIS ALL-TIME GREATEST COMIC HITS
46 | — | CURB77312(6.98/10.98) 3
VIOLENT FEMMES A VIOLENT FEMMES
4 2 SLASH 23845/WARNER BROS. (9.98/15.98) 44
METALLICA A KILL 'EM ALL
48 | — | ELEKTRA 60766 (9.98/15.98) 66
THE BEATLES A ¢ ABBEY ROAD
43 44 | CAPITOL 46446 (9.98/15.98) 34
REO SPEEDWAGON A HITS
50 | — | ePC44202(9.98 EQ/15.98) 29

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Aibums Chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.
© 1993, Billboard/BPI Communications, and SoundScan Inc.
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Roughage/CMH Share Space; Human Drama Gets Gover-age

STRANGE BEDFELLOWS Dept.:
Now here’s something you don’t see
every day: Chauncey—a death-metal
label sharing office space with one of
the best-known bluegrass imprints in
the country.

But it’s for real: The newly founded
Roughage Records occupies the
same offices as 17-year-old CMH
Records, the L.A.-based home of
such bluegrass titans as the Osborne
Brothers, Joe Maphis, Jim & Jesse,
Mac Wiseman, and many more.

Says the metal label's GM, Gregg
Ginsburg, “When you put people on
hold, they hear bluegrass music.”

There’s a simple explanation for all
this. Roughage president David
Haerle is the son of CMH founder
Martin Haerle, and he currently
heads up CMH as well.

“We were looking for something
that had an extreme kind of sound,”
says Ginsburg of Roughage, which
has just released “The Heralds Of
Oblivion,” a 15-song compilation of
twisted metal by such decidedly non-
country acts as Catalepsy, Decom-
posed, and Mutilage.

Ginsburg says that Roughage is be-
ing distributed by Caroline, but is
also being handled by the regional
companies that work CMH’s prod-
uct—Navarre, Action Music,
Rounder, Rock Bottom, and Select-
O-Hits.

Ginsburg says his company dreads
any potential confusion over the sis-
ter labels: “We hope people don’t mix
them up. We'd hate to send some nice
old lady in North Carolina a death-
metal tape.”

BITS & PIECES: Sara Rubinstein
will be joining Restless Records as
head of promotion. She comes to the
label from the L.A.-based independ-
ent promotion/marketing firm One
Way Inc.. .. The REP Co. has added
Deborah Cardenas to its sales staff,
based in Denver; she will handle sales
in Colorado, Wyoming, Utah, and
New Mexico. Also signing on with
REP in its Texas sales office is T.J.
McGuire ... Mark Nawara, former
president of Red Light Entertain-
ment Group in Des Plaines, Ill,
which encompasses the Red Light
and Grind Core International la-
bels, has resigned to head up Pave-
ment Music Inc., a new RED-dis-
tributed label based in Roselle, 1. . . .
Wagon Wheel Records, a new indie
imprint based in New York and dis-
tributed exclusively by Caroline,
makes its bow July 1 with “From
Town To Town,” the debut by the
Paul Collins Band. Collins, new wa-
vers may recall, was a central mem-
ber of two fondly remembered power-
pop bands of the late "70s and early
’80s, the Beat and the Nerves. His

DECLARATIONS
794 IFere
INDEPENDENTS..

by Chris Morris

new unit teams him with ex-dBs
member Will Rigby ... Sugar Hill
Records has signed former Colum-
bia country duo Sweethearts Of The
Rodeo. A label debut is expected this
fall ... Navarre Corp. of Minneapolis
has signed an exclusive distribution
pact with L.A.-based Rust Records.
On Aug. 24, the label will issue its
first album, “Building Our House,”
the debut by three walls down, an
Athens, Ga., band featuring Mitch
Mills, brother-of Mike Mills of
R.E.M. The latter produced; John
Keane engineered ... Island Rec-
ords has changed the name of its in-
dependently distributed label Indigo
(which issued PJ Harvey’s 1992 de-
but) to Red Label. The first act on
the renamed imprint will be Tripping
Daisy, the much-sought-after Dallas
band signed by Island’s traveling
A&R team of James Dowdall and
Rose Noone. The group’s first album,
“Bill,” is due July 20 ... L.A.-based

BUYERS FIND HOT ROCK IN NEW HAMPSHIRE

(Continued from page 56)

in Salem. The Boston-based web is
not only known for its competitive
pricing and brash ad campaigns but
also specializing in alternative sales.

“I’ve been worried about them,
but so far they haven't hurt us,” says
DeCunto, who runs Hot Rock with
just one part-time employee—even

though during major sales there can
be as many as 300 customers in the
store during the day. “So far we've
matched or beat all of their CD
sales. Overall, our sales may be off
5% because of Newbury, but I think
that’s just temporary.”

He says, however, that the store

Maximum Maxim. Teldec violinist Maxim Vengerov, center, was feted by Teldec
at a luncheon March 15 at New York’s Dish of Salt restaurant. Pictured with him,
from left, are Arthur Moorhead, senior director of label operations for Teldec and
Erato, and Denise Pineau, classical buyer for Trans World Music Corp.

/90,000 Titles

/* Same Day Shipping
7 P.O.P. Material

7 Weekly Mailer

You Know The Rest, Now Try The Best!
Your full-line, full service one-stop

WE OFFER THE BEST SERVICE IN THE INDUSTRY!

SOUTHWEST WHOLESALE RECORDS AND TAPES
4240 Lockeflald, Houston, Texas 77092 ¢ Fax 681-3037

Toll Free 800/275-4799 ¢ Ph 713/681-0629

<Imports

" Great Fills

/ Excellent Pricing
7 Spanish Music

plans to beef up its advertising this
summer and has just completed
filming a TV spot to air locally on
MTV.

“A lot rests on the type of person-
nel you have in the store and the
more knowledgeable you are,” he
adds. “We don’t harp on people
when they come in the door; we
make sure we know everything we
have and we try to be helpful but
laidback.”

GREG GINN
“GETTING EVEN"
CRZ 029 (LP/CA/CD)

* ALSO AVAILABLE»
SKIN YARD “INSIDE THE EYE”
CRZ 027 (LP/CA/CD)

55T RECORDS, DISTRIBUTOR FOR:

SST, CRUZ, NEW ALLIANCE
CALL: 310 430-7687
FAX: 310 430-7286
WRITE: P.0. BOX 1, LAWNDALE. CA
90260 USA

Polaris Records has announced the
formation of Polaris Interactive, a
division devoted to the development
of interactive video games. The label
says Polaris artists will write original
music for the games.

FLAG WAVING: At just a cursory
glance, browsers in a record store
might think they’re seeing double
when they catch the cover of Human
Drama’s new Triple X album, “Pin-
ups.”

The cover of the record is an almost
exact duplicate of David Bowie’s 20-
year-old collection of covers, except
that it’s Human Drama’s lead singer
Johnny Indovina who stares out
from the sleeve, a woman'’s head rest-
ing on his shoulder.

The Human Drama “Pinups” also
duplicates the concept of Bowie’s ret-
rospective work. Whereas Bowie sa-
luted such English precursors of the
’60s as the Who, the Kinks, the
Pretty Things, Them, the Yard-
birds, Pink Floyd, and the Merseys,
Indovina tips his hat to his own mixed
bag of icons—Bowie (of course), Lou
Reed, Tom Waits, John Lennon,
Nico, the Rolling Stones, Mink De-
Ville, Genesis, and Joy Division.

Indovina says of Bowie, “If it
hadn’t been for his persona standing

out so much, 1 wouldn’t have had the
interest in music [ did, when I did.”

The singer says he made his own
“Pinups” to explicate the roots of his
group’s unusual, string-based sound:
“People always said, ‘I can't really
spot any influences in your band,’ so
I've always wanted to show what our
influences were.”

Indovina notes he was tempted to
include a couple of highly eccentric
choices on the album: A country fan,
he almost covered Roy Clark’s “Yes-
terday When 1 Was Young” and the
Willie Nelson hit “Blue Eyes Crying
In The Rain.” But, ultimately, a de-
sire for consistency prevailed.

Indovina currently is fronting an
eight-piece band that includes two
cellists. Among Human Drama’s
dates this summer will be a show at
L.A’s Club Lingerie (where the musi-
cian was a fixture for years, before his
move to New York last fall, as one of
the venue's doormen).

Says Indovina, who issued a 1989
album, “Feel,” on RCA and made his
Triple X debut last year with “The
World Inside,” “I'm going to make ev-
ery attempt to make a live record
when we come back [to L.A.] in Sep-
tember.”
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Broadcast News Promised At APRS

But Some Music Recording Players Bow Out

W BY ZENON SCHOEPE

LONDON—APRS '93, to be held
Wednesday through Friday (23-25) at
Olympia 2 here, promises many U.K.
firsts and some new developments
since the AES Convention in Berlin.

“It’s significant that we have more
than 160 exhibitors, which is more
than last year, and more than a third
of these are from the broadecast prod-
uct sector,” said APRS chief executive
Philip Vaughan. “That is an interest-
ing evolution for an exhibition that
started more than 25 years ago purely
to serve the music recording business.
It has grown and spread and it is now
clearly a significant show for the radio
and TV broadcast sectors.”

MISSING PLAYERS

However, the show will be marred
by the absence of a number of main
players, most notably Solid State
Logic, Akai, and, for the second year,
Toa. SSL’s absence has been inter-
preted in some quarters as a snub to
the U.K. industry that has supported
it over the years, but, according to
marketing director Colin Pringle, it
was “a very difficult decision” as the
APRS show coincides exactly with the
AES Convention in Japan.

“The standard to which SSL likes to
do trade shows is not a half-hearted at-
tempt at demonstrating produets, and
this ties up a lot of equipment and peo-
ple,” says Pringle. “The logistics of do-
ing two shows of this type in opposite
halves of the world simultaneously is
not easy.”

Akai’s lack of presence was ex-
plained by a rethink and diversifica-
tion of its efforts, while Toa’s nonpar-
ticipation for the second year running
was again expressed as a function of
its products—the IX11000 was
deemed more appropriate to other
shows.

Of those attending, AT&T will oc-
cupy the largest stand and show its
DISQ digital mixer, which now ean be
controlled by the recall and automa-
tion systems of Neve and SSL desks.

U.K. FIRSTS

Another first for the UK. is Sound-
craft’s price-busting DC2000 moving-
fader desk, which now has direct com-
petition from old enemy Soundtracks
with the new Solitaire “affordable”
motor fader desk. It slots in between
the Megas and Quartz ranges, offering
a 24-channel version for about 12,000
pounds with optional patchbay, VCA
automation, and assignable dynamics
similar to those on the Jade. “The cost
of moving faders has come down dra-
matically and the automation pro-
cessor is one we developed for the Solo
Logice,” says Soundtracks technical di-
rector John Stadius.

Amek is taking automation and re-
call to the live sound market with the
Recall by Langley reconfiguration of
the Big studio console and has “moved
the goal posts in the sound-reinforce-
ment industry,” according to Amek
chairman Nick Franks.

Sennheiser will reveal the
TLM193—the first large diaphragm
Neumann for less than 1,000 pounds

for quite some time—and B&K will
show a derivative of the 4011 cardioid
that ean cope with SPLs of 158dB.

Digitally controlled analog desks
will again take a high profile with
Neumann’s Strategy 2002, Calrec’s T-
Series broadcast production console,
the Euphonix 2000, which takes over
where the CSII left off, and Otari’s
Concept 1, which is the company’s first
attempt at a “mass-market” console.
Raindirk has added stereo modules to
the Symphony, Cadac has enhanced
the J-Type and released outboard EQ
and remote mike amps, and DDA will
show the Q2 live sound desk with LCR
in the UK. for the first time.

U.K. firsts continue with DAR’s Sa-
bre and Fairlight’'s MFX2 Tower
hard-disc systems, while Studer will
push for what company managing di-
rector Brian Whittaker describes as

the “radically different” Dyaxis II and
low-key analog. “We will have analog
machines but they will be in support
roles,” says Whittaker. “It doesn’t
mean that we don’t make analog ma-
chines anymore, but it does mean that
we're not going to release new ones.”
Sony’s long-awaited entry into
large-scale digital desks, the DMX-
S6000, will make its UK. debut along
with the 20-bit PCM9000 Master Disc
and its DAT Station editing package.
AMS’s Logic 3 “mini” digital desk will
have its first official European airing
alongside the new four-layer Logic 1
and the Neve Capricorn. For many
Brits it will be the first opportunity to
view Tascam’s DA99 and RA4000
hard-disc editor and certainly the first
sight of Fostex’s RD8 postproduction-
oriented ADAT format digital.

Dreams Date. David Lanz and Paul Speer recently were in Bad Animals/Seattle’s
Studio X mixing on the SSL 4064G console for their forthcoming album, *'Bridge
Of Dreams,” due in August on Narada Records. Lanz and Speer co-produced,
with Bad Animals/Seattle’s Reed Ruddy as mixing engineer and assistance by
Sam Hofstedt. Pictured in back, from left, are Ruddy and Hofstedt. In front, from
left, are Lanz and Speer.

Remix & Match: Dave Way Forges New Paths In R&B

M BY MARILYN A. GILLEN

what a remixer does, that’s OK with

tion, which can take
liams, the Boys, Keith Sweat, Guy,
Los Angeles, to which he moved from

him—for the most
FI LE you to that next step

if youre good
Heavy D. & the Boyz, Bell Biv DeVoe,
Bobby Brown, Whitney Houston,
New York about a year ago. “I do
both, but when I'm doing a remix [I'm]

NEW YORK—If, as Dave Way ad-

mits, the general public has no idea

part.

And for the time

being.

“It’s important,”

he says, ‘“but it's not

and won’t ever be

high-profile in the

mass-recognition

sense. But remixing

can lead to produc-

enough. Shep Pettibone, a friend of

mine, is just one example I'd think of
for that.”

Production is definitely on Way's
agenda now, a seemingly natural next
step for the 29-year-old, whose chart-
heavy list of engineering/mixing/re-
mixing credits thus far includes proj-
ects for the likes of Christopher Wil-
TLC, Michael Jackson ... and, it
seems, the rest of the acts that have
roamed the Hot R&B Singles list dur-
ing the last few years.

But it is also production, he would
tell that general public, that he has
been doing all along.

“Remixing is more producing than it
is mixing,” Way says from his home in
wearing a producer’s hat. Then after
you've worn a producer’s hat for a cou-
ple of days, you put on your mixing
hat. The remixer is responsible for
taking a song and probably redoing
most of the music and creating a dif-
ferent feeling, a different approach to
it that the label is going to take to a
different market. So, in effect, you be-

come the producer for this particular
version of the song.”

There are differences, of eourse, and
the bottom line tops the list. “The
budgets are a lot lower,” Way says,
adding, “but that's because the basic
track is already done. So instead of
giving you two weeks to come up with
this song and a budget that relates to
that, you've got two or three days to
come up with something and a budget
down in that arena. It's intense—kind
of the beginner’s guide to production
and trial by fire at the same time.”

When he does enter the production
ranks, Way likely will do so with a
sympathetic eye to the engineers down
the line. By doing a click track, for in-
stance.

“You wouldn’t believe how many
hours of tedious, boring work is spent
trying to get locked up,” Way says.
“The number one thing I would ask
any producer to do to make my job ea-
sier is that. I mean, so many hours are
wasted just trying to lock up, where if
you had a click track on tape, you're
done; that’s all you need, five min-
utes.”

STEP BACK

Way has made a name for himself as
one of the most in-demand R&B engi-
neers in the business with his self-des-
cribed style of “probably down pretty
hard and raw but still polished enough
to where it feels comfortable being on
the radio,” but it wasn't something he
necessarily set out to build.

“It’s just the way things took me,”
he says. “I could have gone in any di-
rection musically because I love all
kinds of music. But I'm happy with the
direction I went.”

A musician and basement engineer
throughout his school years in Long
Island, N.Y., Way attended Berklee
College of Music and left in 1986 with
a degree in engineering and produc-
tion. Not long after, he was at the Hit
Factory in New York.

“I didn’t really get to blossom there,

which is a nice way of saying I was a
gofer,” Way recounts. “But the place
I really did ‘blossom’ was right across
the street at a place called Sound
Works.” It was at Sound Works that
Way hooked up with producers Petti-
bone and Teddy Riley and got his first
mixing assignment—Blondie's “Heart
Of Glass.” (“I think someone had
called in sick,” Way deadpans.)

After that, Way became Riley’s
right-hand man for a while, a stint that
included engineering Jackson’s “Dan-
gerous” album. “Working on an album
of that scale is something you never

‘The remixer is
responsible for
laking a song and
probably redoing
rmost of the music’

forget,” he says. “There’s nothing you
can't do. So many times budget dic-
tates things to you. With something
like Jackson’s album, anything you can
think of you can do. If you want to add
a 500-piece tuba band, you could put it
on there.”

Which isn’t to say that typifies the
Way approach to a project, more accu-
rately summed up by “appropriate
measures. I always let the music sug-
gest a direction or tell me where to go
and try to just go with it,” he says.
“Try to experiment, but all the time
while you are experimenting, don't try
to force things. I don't use an effect or
some kind of a trick only for the sake
of doing it.”

Way also says older music holds
sway in the studio. “Things have got-
ten so retro over the last couple of
years that I really try to incorporate
a lot of older type of engineering tech-
niques because people have become ac-
customed to hearing old sounds and

old reverbs and old types of compres-
sors through the old records they sam-
ple,” he says. “I try to bring this old
sound into the new record without hav-
ing to do the sample, by creating it in
the engineering process.”

ROCK'N'ROLL?

Way’s early successes in the R&B
arena led to more R&B jobs and still
more—and the pattern was set. “In
this business, you tend to get pigeon-
holed into whatever style you happen
to take off in, which is great because
I love R&B,” Way says. “I'm certainly
not complaining, but I don’t get any of-
fers to do anything else. And that
would be nice once in a while—I'd re-
ally love to do a rock band.”

Way also hopes to be able to devote
more time to songwriting, an area he
already has had success in with the No.
1 Hi-Five single “I Like The Way (The
Kissing Game),” co-written with Riley.
Other Way/Riley co-credits include
Guy’s “The Future,” “Do Me Right,”
and “Dog Me Out.”

“] love songwriting and that’s more
what got me into musie than anything
else. I was trying to make demos of the
songs that I was writing as a kid that
got me started in this.”

Still, mixing and remixing are disci-
plines Way feels strongly about,
whether the general public recognizes
his efforts or not.

“A record can be lost in the mix, and
a record that maybe nobody is all that
hyped about can all of a sudden come
to life in the mix,” he says. “Just the
right type of treatment can add so
much to a song. You can have a simple
song and if it’s mixed right, it ean
carry a lot of weight, vs. if you try this
and you try that and you end up fore-
ing things that become distractions.

“Because for me, mixing is drawing
attention to certain things at certain
times and hopefully you’re drawing at-
tention to the right things at the right
times,” he concludes. “And that’s the
whole ballgame.”
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Pro Audio
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SUE MINGUS recently brought the Charles Mingus Big Band into
Clinton Recording to record a tribute album to her late husband, Charles
Mingus. Chief engineer Ed Rak recorded the band through the Neve 8078
onto 32-track digital.

Kid 'N Play have been in Bayside Recording working on a new single,
titled “Void,” for their upcoming EP on Select Records. Parris Robinson
engineered.

At East Hill Studios, MCA recording act Bell Biv DeVoe has been in
with producer Carl Bourelly, remixing the song “Lovely.” Tom Vercillo
engineered behind the 64-input SSL with Ultimation.

| AUDIO TRACK

NEW YORK

Former Del Lord Eric Ambel has been in Brooklyn's Coyote Studios

doing preproduction for an upcoming release. Ambel produced, and Albert
Caiati engineered behind the MCI 528 console.

Jive recording act Fu Schnickens has been working on its upcoming re-
lease with various producers in Giant Recording Studios. Engineering
the sessions on the SSL 4056 was Ron Allaire with assistance from Mike
Glowick.

LOS ANGELES

CESAR ROSAS of Los Lobos has been in NRG Studies producing Alli-
gator recording act the Paladins, with engineer Wade Norton behind the
Neve 8068 console.

PolyGram duo Lowen & Navarro has been at Skip Saylor Recording,
tracking and mixing their upcoming album. Working on the SSL 4080G
console was producer/engineer Jim Scott, with Louie Teran and Eric
Flickinger assisting.

Producer Keith Forsey is working with Virgin recording act Simple
Minds at Conway Recording Studios. Brian Reeves is engineering, with
assistance from Gil Morales.

OTHER CITIES

AT TORONTO’'S McClear Pathe Recording Studios, Rush has been in
tracking with producer Peter Collins. Kevin Shirley engineered the ses-
sions, assisted by Bill Hermans. They recorded through an SSL 6000E
Series console onto a Studer D-820 48-track digital recorder and a Studer
A-820 analog machine.

All material for the Audio Track column should be sent to Peter Cronin,
Billboard, Fifth Floor, 49 Music Square West, Nashville, Tenn. 37203.

Shape Molds New Future

Manufacturer Emerges From Chapt. 11

NEW YORK—Shape Inec. says it
has successfully emerged from
Chapter 11 reorganization.

The company, founded in 1973
and based in Biddeford, Maine,
filed for protection under Chapter
11 of the Federal Bankruptey Act
on Nov. 7, 1988.

“This is a significant milestone in
the history of this company and
represents a healthier and leaner
Shape that is positioned to be a ma-
jor player in the business environ-
ment of the '90s,” says Michael Tho-
mas, VP/COO of Shape, long a
leader in the shell manufacturing
business.

Thomas says Shape, which
launched a video division in 1981
and produced its 300 millionth
video shell 10 years later, will be
moving to expand its current manu-
facturing base by introducing new
products and moving into different
markets. “We will bring to existing
and future customers a renewed
commitment to excellence and a re-
energized vision for R&D,” he says.
“We will rely on our technical capa-
bilities and strengths that have
been proven over the years in areas
such as product design, plastics
molding, and assembly automa-
tion.”

Thomas adds Shape plans to ex-
pand its plasties injection molding
capabilities.

‘kb\ :'

L

o

band Jeader/musician Paul Shaffer, left,
has been holding court at New York’s
Hit Factory working on his “The
World's Most Dangerous Party” album
along with his longtime band
featuring Anton Fig, Sid McGinnis, and
Will Lee—and producer Todd
Rundgren, right.

STUDIO ACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JUNE 19, 1993)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK | ALBUM ROCK
TITLE THAT’S THE WAY KNOCKIN' DA BLAME IT ON PETS ARE YOU GONNA
Artist/ LOVE GOES BOOTS YOUR HEART Porno For Pyros/ GO MY WAY
Producer Janet Jackson/ H-Town/ Patty Loveless/ P.Farrell Lenny Kravitz/
(Labei) J.Jam,T.Lewis B.Burrell E.Gordy Jr. M.Hyde L Kravitz

J.Jackson (Luke) (Epic) (Warner Bros.) (Virgin)

(Virgin)
RECORDING FLYTE TYME LUKE WOODLAND CRYSTAL WATERFRONT
STUDIO(S) (Edina,MN) (Miami,FL) DIGITAL (Los Angeles) (Hoboken,NJ)
Engineer(s) Jimmy Jam Eddie Miller (Nashville) Matt Hyde Henry Hirsch

Ted Stein Russ Martin Rob Seifert
Bob Bullock

RECORDING Harrison MR4 Soundcraft 2400 Neve 8068 Neve 8248 Custom Andrew
CONSOLE(S) Series 10 Berliner

MULTITRACK/ | Otari MTR100 MCi JH 24 Mitsubishi X-850 Sony APR 24 Studer A827
2-TRACK (Dolby SR)

RECORDER(S)

(Noise Reduction)

STUDIO Westlake HR1 JBL 4435 Westlake Custom UREI 813 JBL
MONITOR(S) Yamaha NS10 Yamaha NS10
MASTER TAPE | Ampex 499 Ampex 456 Ampex 467 Ampex 456 Ampex 456
MIXDOWN FLYTE TYME LUKE MASTERFONICS CRYSTAL WATERFRONT
STUDIO(S) (Edina,MN) (Miami,FL) (Nashville) (Los Angeles) (Hoboken,NJ)
Engineer(s) Steve Hodge Eddie Milier John Guess Matt Hyde Henry Hirsch

Dave Rideau Rob Seifert
CONSOLE(S) Harrison MR4 Soundcraft 2400 SSL 4000E Custom Andrew Tridnet A Range
Series 10 G Computer Berliner

MULTITRACK/ | Studer A827 Otari MTR10 Otari DTR 9001l Studer A827 3M 56 2 Track
2-TRACK
RECORDER(S)

(Noise Reduction)
STUDIO Westlake HR1 JBL 4435 Hidley/Kinoshita JBL Alrec 604E

MONITOR(S) Yamaha NS10
MASTER TAPE | Ampex 499 Ampex 456 Ampex 467 Ampex 456 3M 996
MASTERING BERNIE FULLERSOUND MASTERFONICS BERNIE STERLING SOUND
(ALBUM) GRUNDMAN Mike Fuller Glenn Meadows GRUNDMAN Greg Calbi
Engineer Brian Gardner Chris Belman
PRIMARY CD Capitol Nimbus Sony WEA EMmI
REPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing
(ALBUM)

PRIMARY TAPE | Capitol Cassette Sony WEA EMI
DUPLICATOR Manufacturing Productions Manufacturing Manufacturing Manufacturing
(ALBUM)

® 1993, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap. Adult

Contemporary & Dance appear in rotation.

Anipex Recording Media Corporation -

MORE ENGINEERS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER

AMPEX
A MASTER OF ENGINEERING

401 Broaduay, M.S. 2-02 32 -

Redwood City, California 94063 -

(415) 367-3509
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York. N.Y. 10036.

JUNE

June 21, “The Distaff Side of the Music Busi-
ness,” panel on women in music, presented by The
B'nai B’rith Music and Performing Arts Unit, Sutton
Place Synagogue, New York. Hank Bordowitz, 914-
368-4882.

June 21-23, International Music Market, Wes-
tin Stanford Plaza Hotel, Singapore. John Kanina,
011-44-71-437-3665.

June 22, “Getting Attention In A World Gone
Mad,” seminar presented by the Los Angeles Music
Network, featuring Cary Baker of Morgan Creek
Records, Bryn Bridenthal of Geffen/DGC and
Fletcher Foster of Arista, Jack's Sugar Shack, Los
Angeles. 818-980-2911.

June 24-26, Bobby Poe Convention, Sheraton
Premiere Hotel, Tysons Corner, Va. 301-951-1215.

June 24-July 4, Summerfest '93, Marcus Am-
phitheater, Milwaukee, Wis. 414-273-3378.

(Continued from page 1)

vailed in Cuban music during the "30s,
"40s, and "50s.

The Epic release, due Tuesday (22),
will be accompanied by a visual-heavy
international marketing campaign focus-
ing on videos and television appear-
ances.

“I think that this record is going to ex-
pose people to a different kind of sound
and show a side of Gloria that they may
have not seen before,” says Emilio Este-
fan, the singer’s husband/manager, who
originated the project and co-produced
it with Miami Sound Machine members
Clay Ostwald and Jorge Casas. “We also
wanted to do something international
that would open doors for a lot of Latin
musicians and help younger Cubans be-
come more aware of their musical
roots.”

The evenly paced record is rooted in
Cuba’s rural, guitar-propelled guajiro
sounds, exemplified by the lively mon-
tunos and son montunos. Romantic bole-
ros, as well as a climactic number based
on Cuba’s signature, waltz-flavored id-
iom danzén, round out the pacakge.

But contemporary themes dealing
with Latino solidarity and living without
a country do add a '90s color to the re-
lease.

Because they wanted the album to ad-
here closely to sounds of mid-20th-cen-
tury Cuba, the Estefans enlisted the mu-
sical expertise of arranger/composer
Juanite Mdrquez and mambo progenitor
Israel “Cachao” Lépez.

“What we had were two men that
were in Cuba creating the music of that
time,” says Gloria, who was lead vocalist

FOR THE RECORD

In the R&B Spotlight in the
June 12 issue, incorrect informa-
tion was provided about a recent
video by Chaka Khan. The clip
was promoted by Class & Sass
Video Promotions.

June 25, “Hip-Hop You Don't Stop,” seminar
on hip-hop careers and demo critique session,
presented by Music Career Services, Eighth Ave.
Studios, New York. Antonia Martinez, 212-996-
9590.

June 25-26, Rocky Mountain Music Assn. Sixth
Annual Musicfest, various locations, Denver/Boul-
der, Colo. 303-623-6910.

June 26, Manager/Producer Seminar and Art-
ist Showcase, presented by the Midwest Member-
ship Office of ASCAP, Cubby Bear Nightclub, Chi-
cago. 312-527-9775.

June 28, “Shake It Up..Put Out Your Own
CD!"™", seminar presented by Women In Music, fol-
lowed by a networking social and buffet, Lone Star
Roadhouse, New York. 212-459-4580.

June 29, “Copyrights, Trademarks and Pat-
ents—How To Protect Your Work,” seminar pres-
ented by entertainment lawyer Wallace Collins and
sponsored by the Learning Annex, New York. 212-
570-6500.

JULY
July 7-9, Pro Audio & Light Asia '93, fifth an-
nual international trade exhibition for professional

GLORIA ESTEFAN’S SPANISH-LANGUAGE ALBUM HITS CLOSE TO HOME

of the Miami Sound Machine until 1989,
“They knew what sound we were going
for. We wanted even to get closer to gua-
Jjira musie, the stuff that came from the
camypo, or outback of Cuba.”

Mérquez penned three tracks, and the
Estefans co-authored six.

“When I was doing the lyrics I would
think of what words would be used at
that time because then it was lot more
romantic with double-entendres,” the
singer says. “It was a challenge to me
because 1 write pop songs, and pop
songs tend to use words and phrases we
know in our culture. So we tried to do
something timeless.”

By contrast, she points out that laying
down vocals was a snap becaunse she had
performed so many Latino tropical
songs during Miami Sound Machine’s
early days in the late "T0s.

“Even though as a singer I have a
very simple style, doing this record has
freed me a lot. I did all of the improvisa-
tions, which came naturally and were
done at the time of the recording.”

Estefan was supported instrumentally
by a cadre of mostly Latino musicians
assembled by Emilio. “I wanted to get
the best plavers I could to really make
this album an authentic high-quality
product that in most cases was recorded

recording, sound reinforcement, duplication, light-
ing, lasers, and special effects for the entertain-
ment industry for the Asian region, New World
Trade Center, Singapore. 011-852-865-2633.

July 7-11, Midwest Radio & Music Business
Conference, Fairmont Hotel, Chicago. Makeda
Smith, 818-848-6056.

July 11-14, Video Software Dealers Assn. 1993
Home Entertainment Convention, Las Vegas Con-
vention Center, Las Vegas, Nev. 609-231-7800.

July 15-17, Second Annual 360 Degrees Black
Hip-Hop Seminar, Embassy Suites Hotel, New
York. 212-664-0360.

July 15-18, Upper Midwest Communications
Conclave, Radisson South Hotel, Minneapolis. Tom
Kay, 612-927-4487.

July 20-24, New Music Seminar '93, Sheraton
New York. 212-473-4343.

AUGUST
Aug. 12-15, Jack The Rapper 17th Annual
Family Affair Convention, Atlanta Marquis Hotel,
Atlanta. Maria Catalan, 212-460-8012.
Aug. 23-26, 1993 International BJ Expo, Uni-
versal City Hilton and Towers, Hollywood. Patricia
Torrisi, 516-767-2500.

live,” he says. Players and vocalists in-
clude Marquez, Lépez, Ostwald, Casas,
Tito Puente, Sheila E., Arturo Sandoval,
Paquito D'Rivera, Nestor Torres, Luis
Enrique, Jon Secada, Mexico’s standout
guitarist Chamin Correa, and Miami
Sound Machine trumpeters Randy Bar-
low and Teddy Mulet.

Despite the album’s possible linguistic
barrier, the singer is confident her long-
time, international fans will be comforta-
ble with material only hinted at in her
percussive pop hits such as “Conga” and
“Rhythm Is Gonna Get You.”

“Sometimes,” she says, “vou have to
lead your audience little by little, which
through the years is what I've tried to
do—nudge them in the direction I'm go-
ing, because I want to be able to crea-
tively do what I want to do.”

Dan Beck, Epic’s VP of product devel-
opment, seconds the singer’s motion,
saying, “We have an artist whose con-
sumer awareness is massive and whose
roots are very well understood by amass
market. And as the country’s demo-
graphics change, there’s a greater influ-
ence from the Hispanic community in all
walks of life and that sets it up for a very
exciting, progressive campaign.”

Beck is implementing a visual-heavy

(Continued on page 75)

LIFELINES

Hark, The Super Mario Bros. Sing. Hark, one of the creatures from the film
“Super Mario Bros.,” congratulates EMI Music Publishing Worldwide on acquiring
the worldwide rights to Roxette's “Atmost Unreal,” the first single from the “Super
Mario Bros.” soundtrack. Shown, from left, are Pat Lucas, executive VP and GM,
film soundtrack division, EMI Music Publishing; Per Gessle of Roxette; Hark; Marty
Bandier, chairman and CEO, EMI Music Publishing Worldwide; and Robert
Thorne, a partner in Loeb & Loeb, Roxette's legal representative worldwide.

GOOD WORKS

SUCCESS STORIES: Recent
charitable events have added con-
siderably to the coffers of industry
causes: More than $500,000 was
raised at a “Woman of the Year”
dinner by the National Kidney
Foundation of New York/New
Jersey June 10 in New York in
honor of Terri Santis, executive VP
and general manager of EMI Rec-
ords Group, North America. It was
the most successful annual dinner
ever held by any National Kidney
Foundation affiliate ... A record-
breaking $400,000 was raised dur-
ing the first six sporting events of
the 11th annual Rock 'N Charity
Celebration in Los Angeles to ben-
efit the T.J. Martell Foundation/
Neil Bogart Memorial Fund spon-
sored by the Upper Deck Company
... More than $100,000 in donations
and retail outlet contributions was
raised May 22 in record stores
throughout Los Angeles, New York,
and Nashville to raise funds for
LIFEbeat, the music industry’s or-
ganization to fight AIDS. Store par-
ticipants included The Wiz, HMYV,
J&R, Virgin Megastore, where
many artists signed autographs,
were photographed with fans, and

collected donations in “Counter-
AID” buckets.

BOLTON TO PERFORM: Mi-
chael Bolton will perform at a spe-
cial concert Saturday (26) at the
Dorothy Chandler Pavilion to bene-
fit the “Ladders Of Hope” program
of the United Negro College Fund.
Honorary chairs are William H.
Gray, president of the fund, and
Tommy Mottola, president of Sony
Music Entertainment. Co-chairs
are David Glew, president of Epic
Records, and Don Ienner, presi-
dent of Columbia Records. For
more info, call Henry Eshelman or
Jamey Gottlieb at 310-278-1460.

AVANT FUND HONOREE:
Clarence Avant, president of Tabu
Records, Avant Garde Music Pub-
lishing, and Interior Music, is this
year's honoree of the Children’s
Choice Award from the Neil Bogart
Memorial Fund, the West Coast di-
vision of the T.J. Martell Founda-
tion. The event is scheduled for
Nov. 13 at Santa Monica Airport’s
Barker Hangar. Along Came Mary
will perform. For more info, contact
Nadine Ono at 310-274-7800.

BIRTHS
Boy, Griffin Eli, to Jeff and Sharon
Grabow, May 28 in Burbank, Calif. He
is Virgin national singles sales director.

Boy, Elliot Joseph, to George Struja
and Ellen Moraskie, May 31 in Miami
Beach, Fla. She is director of Sony Dis-
cos Music Publishing.

Boy, Alexander Robert, to Bob Under-
wood and Heather Gifford, June 1 in
Los Angeles. He is a writer/TV pro-
ducer. She is project manager at
NARAS.

Twins; boy, Sean Michael, and girl,
Robin Sydelle, to Rick and Robin
Rieger, June 4 in Los Angeles. He is
sales manager for PolyGram Group Dis-
tribution.

Boy, James Scott, to James and Lisa
Jackson, June 5 in New York. He is di-
rector of ereative services for MCA. She
is director of marketing, black musie
and jazz, for BMG Distribution.

MARRIAGES
Ed Leffler to Katrina Woodard Cam-
poy, May 22 in Los Angeles. He is man-
ager of the band Van Halen.

Steve Meyer to Lisa Loiacano, May 26
in Las Vegas. He is president of The
Music Business Entertainment Co., an
industry consulting firm in Los Angeles.
An industry veteran of two decades, he
was senior VP of product development
and promotion at MCA Records until
1991. Prior to that, he worked for Capi-
tol.

DEATHS
Mort Goode, 80, of cancer, June 9 in
New York. Goode was a songwriter, fit-
ting some of his lyries to jazz composi-
tions, and a writer of albwm liner notes,
ranging from Broadway cast albums to

jazz. He also wrote comedy routines. He
is survived by his sister, Marjorie Ber-
low of Hollywood, Fla., two nephews,
and a niece.

Root Boy Slim, (real name Foster
MacKenzie I1I), 48, of natural causes,
June 8 in Orlando. (See story, page 16.)

John Campbell, 41, of heart failure,
June 13 in New York. (See story, page
16.)

Send information to Lifelines, c/o Bill-
board, 1515 Broadway, 14th Floor, New
York, N.Y. 10086 within six weeks of the
event.
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BILLBOARD'S VIDEO

EWSWEEKLY

Disney Mounts ‘Fraggle Rock’ Promo............69 Store Monitor: VDSA Looks To Future......... 71

Child’s Play: New LIVE Line...................... 70 ‘Alligator Story’ Comes To Life ..........c.ccce...... 14

PICTURE
THIS €

By Seth Goldstein

TRACKING PPV: New York-
based Flash Distributors is sur-
veying consumers in malls and
video stores, trying to find out
how many have illegal pay-per-
view decoders. Preliminary re-
sults indicate about 20%-25%,
says president Steve Scavelli,
who believes black boxes “are re-
ally cutting into rentals. It's get-
ting worse and worse.” He ex-
pects to collect about 5,000
responses. “I never realized how
big an issue this is until I got ca-
ble” and was pitched a decoder,
Scavelli admits. He’ll submit his
answers to VSDA, which earlier
hired consultant Dick Kelly to
survey the legal and the illegal
sides of PPV. Says Kelly, “It
looks like less than 5% of U.S.
households have ever bought the
service.” A.C. Nielsen diaries
also show “really low” buy rates,
he adds. “One of the traps we
came up with” to test black-box
penetration was to ask 200 re-
spondents whether they'd seen
any of five movies on “cable” that
in fact weren’t available on pay
TV—"“Honey I Blew Up the Kid,”
“Sister Act,” “Lethal Weapon 3,”
“Death Becomes Her,” and
“Boomerang.” Kelly acknowl-
edges the sample’s too small to be
considered “conclusive.” He did
conduct 1,000 interviews of legit
buyers with “more data than I
can use” for his VSDA presenta-
tion.

BAD NEWS, GOOD NEWS:
Veteran retailer Gary Messen-
ger suffered damage at his origi-
nal North American Video store
in Durham, N.C., when a portion
of the mall was torched in an ar-
son fire. He lost considerable in-
ventory, including 35 hard-to-get
copies of “Bambi” and two of
“Martin Guerre,” the precursor
of “Sommersby,” but figures to
be back in business within weeks
in the 2,000-square-foot space
“rebuilt~from the shell.” Messen-
ger says insurance adjusters
bought his formula for valuing in-
ventory, such as the effect of wa-
ter vapor and smoke particles on
tape (with the help of an Interna-
tional Tape Assn. technical pa-
per). His recovery will be com-
plete when Messenger marries
staffer Debra Shipper July 10,

(Continued on page 73)

Baker & Taylor Settles In At Simi

New Facility Is Entryway To Interactive

B BY EARL PAIGE

INDIAN WELLS, Calif.—Home
video distributors are quickly gear-
ing up for the interactive multime-
dia future. In fact, the future is now,
according to senior Baker & Taylor
executive James Warburton.

Wearing two hats these days,
Warburton sees the interactive mul-
timedia world of CD-ROM, CD-I,
and other emerging formats from
two vantage points.

One is directing wholesaler Baker
& Taylor Video, as well as being
president of the National Assn. of
Video Distributors, which met here
recently for its 10th anniversary
conference (Billboard, May 15).
Warburton was just elected to a sec-
ond term at NAVD. The other is
Baker & Taylor Software, which he
heads at its new offices in Simi Val-
ley, Calif. It’s from there B&T will
jump into interactive programming.

The company, generating just un-
der $1 billion in annual sales at 21
operations and branches including
Tokyo, Sydney, and London, now
will have a 100,000-square-foot
state-of-the-art distribution and ad-
ministration center at the west end
of the San Fernando Valley, just
north of L.A. The facility also will
house a home video distribution

wing. Customers can also order
home video or audio from Chicago
and books from the Charlotte, N.C.,
and New Jersey branches.

“We're different than some soft-
ware and educational wholesalers,
such as Marisel, for example,” says
Warburton. “We're not like Ingram,
which does a lot of bundling—we are
more entertainment-oriented. This
started right after the W.R. Grace
sale a year ago. We wanted to serv-
ice all kinds of accounts across our
various divisions, be they book-
stores, video stores, music, com-
puter software,” or combo opera-
tions such as the new Media Play
stores Musicland is building.

He continues, “Product knowl-
edge remains a major factor. We are
still dependent on sales, merchan-
dising, and marketing, even though
there is a big difference between a
school or library and a video store,
or a food chain. We want an 800
number that all kinds of stores can
call. We grew up watching a TV
screen passively, but kids today
want to interact with the screen.”

Regardless of the bullish projec-
tions for interactive multimedia and
data compression, home video
should survive, Warburton declares.
“It will add another tier, not obviate
home video; I don’t believe home

Keep Those Reels Turning. John Patton, Northeast regional sales manager of
Republic Pictures Home Video, left, joins with John Nucifora of Syracuse, N.Y .-
based Chimney’s Video Superstores, center, and actor Daniel Baldwin at a benefit
screening of "Knight Moves’ at the Landmark Theater in Syracuse. Baldwin, who
co-stars in the movie, helped raise money for the theater’s restoration. The
cassette edition reached stores earlier this month.

video executives like [Disney’s] Bill
Mechanic believe it will either.”

Only a handful of home video dis-
tributors are addressing all seg-
ments of multimedia, including
Ingram entertainment, Major Video
Concepts, which is heavily into CD-
ROM, and ETD.

B&T’s Frank Wolpert, directly
responsible for home video, believes
the newly created megastores “com-
bine it all” in multimedia. “We are
seeing the true total entertainment
stores. Media Play has the end caps
we have always dreamed of. They
have executed it.”

Even though wholesalers con-
tinue branch expansion, “where a
warehouse is situated geographi-
cally is largely irrelevant,” Warbur-
ton maintains. “Where you pick,
pack, and ship from makes little dif-
ference. Marketing and sales is an-
other matter. The reason books are
in Charlotte and New Jersey is that
the publishing industry is based in
New York. The same for why we lo-
cated Softkat and now B&T Soft-
ware in L.A. Essentially, software is

(Continued on page 74)

CIC Establishes
Trading Platform
To Handle Indies

B BY PETER DEAN

LONDON—CIC (UK) Ltd,
video distributor of Paramount
and Universal movies, has re-
structured its sales and distribu-
tion base by setting up a sub-dis-
tribution structure, the Trading
Platform, to handle independent
retailers.

National wholesalers Terry
Blood Distribution and S. Gold &
Sons, plus regional wholesalers
Major Distribution and Change-
over, have been appointed to start
canvassing stores in June. CIC is
left to handle a small number of
key rental accounts, including
Blockbuster Entertainment. It
currently services 600-700 direct
accounts, compared to 3,000 for
TBD and 2,500 for Gold. Each
subdistributor will negotiate trad-
ing terms, although there will be
no change to official policy re-

(Continued on page 70)

VIDEOS FOR A RICHER LIFE

Nightingale-Conant videos finally available
to retail market - from WOOD KNAPP VIDEO.

Only $39 . ” each!
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9 < 10 | BARNEY'S BEST MANNERS The Lyons Group 99021 Various Artists 1993 { NR | 14.95
10| 11 4 STAR TREK VI: THE UNDISCOVERED Paramount Pictures William Shatner 1991 e | 1495
COUNTRY Paramount Home Video 32301 Leonard Nimoy .
11 13 7 Zgﬁggrf'?nm MERCURY TRIBUTE Holtywood Records Music Video 1780 Various Artists 1993 | NR | 1999
PENTHQUSE: THE ALL-PET Penthouse Video ) )
1213 | 7 | workout A*Vision Entertainment 50370-3 VEToUSHiS 1993 | R | 1998
13| w0 RSSE‘E}(ER'EAG'CAL MUSICAL The Lyons Group 98091 Various Artists 1992 | N | 1495
Zoo Records
14 | 16 | 16 | GREEN JELLY: CEREAL KILLER @ R Green Jelly 1993 | NR | 1698
BLADE RUNNER: THE DIRECTOR'S The Ladd Company Harrison Ford
15 22| 2 curt Warner Home Video 12682 Sean Young 182 g g
) Patty Duke
16 | 25 | 3 | VALLEY OF THE DOLLS FoxVideo 1047 Sharon Tate 1967 | PG | 19.98
17 | 18 | 17 | ROCK WITH BARNEY The Lyons Group 98081 Various Artists 1992 | NR [ 1495
xpesieace the wonger of the Salar System and 18 | 12 | 19 | BARNEY IN CONCERT The Lyons Group Various Artists 1992 | MR | 1495
the exetic aspects of our warld in the special
30-rirute progran featuring eight excerts 19 | 21 | 11 | COUNTRY LINE DANCING Quaiity Video, Inc. 60053 Diane Horner 1992 | MR | 9.99
= fron the seven acclaimed, full-length Melibu 20 | 15 | 5 | PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video T 5@ | Tt s
Video pregrams. REVIEW Uni Dist. Corp. PBV0736 ar
Actual eutersyace phatography enhanced by com- 21| 24 | 5 | PLAYBOY: EROTIC FANTASIES Il L”J‘a.yg‘?yt Hgme \Qg(\e/%ns Various Artists 1993 | NR | 1995
puter asiratmon and other dazzlin] special € fects 1 ists GoTpy
are set s elassical masic, providing the mozt 22|34 | 2 gggg? RHYMES WITH MOTHER The Lyons Group 99031 Various Artists 1998 | W | 1495
enterta rirg way to become informed about wur
Solar Syst2m and America’s spac2 prcgram 23 | 19 | 83 | THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 | 6 | 2499
Timelese music and e«quisite wisuals of the =arth, 24 | 17 | 5 | PLAYBOY: THE GIRLS OF THE Piayboy Home Video Various Artists 999 | W | 1995 |
the sea and its creatures are insichtful and & CABARET ROYALE Uni Dist. Corp. PBV0O737 :
unforget.anle delight. 25 | 26 | 18 | BARNEY GOES TO SCHOOL The Lyons Group 98061 Various Artists 1992 | R | 1495
The entire line of Mal bu Video programs hes e
been hailed by critics educatprs,pla_netarium, 26 | 33 | 3 | BEYOND THE VALLEY OF THE DOLLS  Foxvideo 1101 Edy Williams 1970 | NC-17 | 19.98
museums a1d consumers. This specielly prized
: R : 2 21 | NEW P | 0zZY 0SBOURNE: LIVE & LOUD Epic Music Video 29v-49151 Ozzy Osbourne 1993 | MR | 29.98
videocass2fte and laserdisc enables everyo~e to
etagi e of Malibu. -
getagimase of M 28 | 28 | 7 | PENTHOUSE: SATIN & LACE II Jentiogse Videa Various Artists 1993 | NR | 1998
$12.98 JHE (72333-80036-3) A*Vision Entertainment 50371-3
' € (72
n 1 LITTLE NEMO: ADVENTURES IN Hemdale Pictures Corp. .
:24.-9_8 'f.ER (3702?\’."33 81'036 6) 29| 20|15 SLUMBERLAND R e Animated 1992 | G | 249
E 2 ~
:ml cd a 3 PLAYBOY: 101 WAYS TO EXCITE Playboy Home Video . .
03113 YOUR LOVER U s D Various Artists 1993 | NR | 2995
STREET GARE: JULY 27, 1993 00
TE JULY 6. 1993 Fried Green Tomatoes Productions Kathy Bates »
ORDER DATE 1 31 | 23 | 18 | FRIED GREEN TOMATOES MCAUniversal Home Video 81228 Jessica Tandy 1991 | PG-13 | 19.98
PLAYBOY: INTERNATIONAL Playboy Home Video . .
32|29 |13 PLAYMATES Uni Dist. Corp. PBVO730 Various Artists 1993 | NR | 19.95
33 | RE-ENTRY | FANTASIA Walt Disney Home Video 1132 Animated 1940 | G | 2499
34 | 32 | 19 | SWEATIN’ TO THE OLDIES 2 GoodTimes Home Video 9304 Richard Simmons 1993 | NR | 1999
. PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video . .
35 | RE-ENTRY CALENDAR Uni Dist, Corp, PBV0720 Various Artists 1992 | NR | 1995
36 | re-eurey | [oF PREMIERE COLLECTION PolyGram Video 4400861533 Andrew Lioyd Webber | 1993 | NR | 1995
. Penthouse Video . .
37| 3 | 7 | PENTHOUSE: KAMA SUTRA N Various Artists 1993 | NR | 2998
. Playboy Home Video p )
38 | 30 | 19 | PLAYBOY: SEXY LINGERIE V Ui Dist, Corp pBVOI25 Various Artists 1993 | NR | 19.95
39 | 37 & PETER, PAUL AND MOMMY, TOO Warner Reprise Video 3-38339 Peter, Paul And Mary | 1993 | NR | 1498
© 1953 BMG Veleo. All Exgnts Reserved. 154 Broadway, New 40 | RE-ENTRY | PETER PAN Walt Disney Home Video 960 Animated 1953 | G | 2499
York, NY 10036 MarLfacar2d and Distributed by BMG Video, a

Divisien cf BMG Musc, a 3ertelsmann Muse 3roup Company.
The BMG logo is a regist-ed trademark of BAG Music.

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 miflion in sales at
suggested retail. @ITA goid certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 mitlion

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications.
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Home Video I

Disney To Tout
‘Fraggle Rock’
In Mag Promos

B BY SETH GOLDSTEIN

NEW YORK—From Jim Henson by
way of Disney. With a blood line like
that, how can “Fraggle Rock™ go
wrong?

Disney’s Buena Vista Home Video
doesn’t think the kid-vid programming
can. To guarantee consumer accept-
ance of the first four $12.99 “Fraggle
Rock” titles, due July 30, the studio has
planned a massive print campaign
that’s supposed to generate more than
85 million impressions. The promo-
tional push supporting the entire Jim
Henson Video library is expected to
reach its potential audience 500 million
times during the next six months.

“Fraggle Rock,” featuring charac-
ters developed on PBS’ “Sesame
Street,” was a staple on Home Box Of-
fice for several years. The cassettes
now are being pitched to the reader-
ship of key women’s and parenting
magazines, including Family Circle,
Child, and Family Fun.

Buena Vista will offer two 32-page,
full-color “Fraggle Rock” books with
the purchase of two tapes via Family
Circle in two September issues and on
40,000 rack cards at supermarket
checkouts nationwide. In addition, the
August issue of Child features a “Frag-
gle Rock” sweepstakes with the grand
prize a Windjammer Caribbean cruise
(plus a set of tapes).

Disney’s Tania Steele expects an
opening order of “hundreds of thou-
sands” of cassettes for viewers ages 4-
5to preteens. “This is not a toddler au-
dience,” she says. Because of the cable-
only connection, it’s “not huge” either,

“which is why we’re doing such a
strong consumer-awareness program.”

Steele expects that “the association
between ‘Fraggle Rock’ and Jim Hen-
son” will drive sales. Henson, she says,
“is the only other brand name in the
business.”

The six Henson titles on the market
already have sold in excess of 3 million
units, Steele claims. “The line is doing
very well,” she says. Buena Vista re-
cently introduced “Billy Bunny’s Ani-
mal Songs,” the first Henson program
made expressly for home video, a step
that could be taken with “Fraggle
Rock” as well.

(Continued on page 73)

Buena Vista Home Video expects to
do a ton of business with “Fraggle
Rock," another entry from the Jim
Henson library. It's the first exposure
for these Muppets outside Home Box
Office, one reason why they're
singing up a storm. Buena Vista plans
a massive, 85 million-impression print
campaign.
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INCLUDES:
A Special Limited Edition Photo Booklet and
Penthouse Collectors Series Premiere
Edition Trading Cards!

These two alluring models are what you think of when
you think of Penthouse. Celebrate the crowning of our
new Queen, Julie Strain, and her Runner-Up, Mahalia,
with brand-new videos that leave
nothing to the imagination!

Suggested Retail FPrize:

$24.95

Order DueDate: 7/27/93
Street Date: 8/11/9%

“Pet of the Year Winners” For more information,
Approx. 45 min. contact your local WEA
Cat. # 50423-3 representative.

THE GREAT

PET HUNT

PART II

THE SEARCH GOES ON!

Where can you find the most desirable, inviting women in
the U.S.A.? On the trail of the Great Pet Hunt! You've
loved them as centerfolds; imagine
what they can do for you on video!

Suggested Retail Price:

$19.95

Order Due Date: 7/27/93
Street Date: 8/11/23

THE GREAT
“The Great Pet Hunt; Part H"  For more information,
Approx. 60 min. contact your local WEA
Cat. # 50424-3 representative. PART Il
ioa Entertanment. 75 Rockefeller Plaza, NY. NY 10019
Penthouse . Pet of the Year
\mercial private exhibition
by prof ‘ﬂ e ll"""! S

PENTHOUSE SR

[ENTERTAINMENT
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Yep, it’s the latest music
video story from the award-
winning Kidsongs series!

{VHS 3-38353)

It’s that wacky Professor
Majorchord inviting you to join in on
some musical fun and games —
follow along with whatever
instrument you can find!

- ol “
: 198
Play-Along Songs

s

fEUS@o tie a string around your finger so you'll
remember that the Kidsongs summer special has
been extended. You can still save 15% on the
complete Kidsongs catalog: 14 home videos,
two laser discs and five audio cassettes in all.
And save 20% on the prepack — our completely
self-contained counter display.

Can 4 million singing children be wrong?
Well maybe, but one thing’s for sure —

they’re LOUD]

On Warner Reprise Video.

Warner Reprise Video

Directed by Bruce Gowers ~ «ss01:

Produced by Corol Rosenstein W % @ mm
[ N W T g

Home Video

FAMILY AFFAIR: A pair of home video manufacturers al-
ready prominent in the kid-vid field has intensified its com-
mitment to family fare via new product lines.

LIVE Home Video has established a line of family-ori-
ented product under its Family Home Entertainment im-
print. Called Family Home Entertainment Theatre, the line
includes children’s movies that can be viewed by the entire
family.

Street date for the first five titles, priced at $14.98 each
and close-captioned, is June 30. Those titles are “Where The
Red Fern Grows,” “The Wild Pony,” “The Eyes Of Amaryl-
lis,” “The Point,” and “On Golden Pond.” LIVE will continue
to release G- and PG-rated family titles for rental, including
Miramax’s upcoming feature film “Tom and Jerry—The
Movie.”

Video Treasures, based in Troy,

LIVE Widens Circle Of Family Vids

Also, Learning Station Teaches Kids Life Lessons

NEW & NOTED: “The Teddy Bears’ Jamboree,” from
BMG-distributed Lightyear Entertainment, a new concert
video by pioneering kid-rock duo Rosenshontz, hit stores
May 11. The hourlong video, filmed at the pair’s annual
Teddy Bears concert in Boston Common, features 15 of Ro-
senshontz’s greatest hits. Plus, Lightyear has completed a
music video for Bill Shontz’s “Everybody’s Got To Have A
Home,” a cut from his solo album “Animal Tales.” The clip
features live action integrated with animated children’s

ings . .. Mary-Kate and Ashley Olsen of ABC sitcom
“Full House” filmed portions of their new music video in
Minneapolis-St. Paul, where the Olsen Twins suited up with
the Minnesota Twins and played catch with star outfielder
Kirby Puckett ... “Play-Along Songs,” the newest install-
ment in Warner Reprise Video'’s best-selling Kidsongs se-
ries, was released May 25. The 30-min-

Mich., and Pacific International En-
terprises have entered a long-term
U.S.-Canada licensing arrangement
involving the release of 14 family fea-
tures into the home video market be-
ginning Aug. 1. All titles, including sev-
eral priced initially as rentals, will be
repackaged and remastered with
stereo soundtracks.

Some of the movies have never been
available on home video, and others
have not been available for years, according to Video Treas-
ures spokeswoman Sandra Weisenauer. Titles include “Ad-
ventures Of The Wilderness Family,” “Wilderness Family
Part 2,” “Windwalker,” and “Vanishing Wilderness.”

“In a market where the average consumer seems to be as-
saulted by one R and NC-17 release after another, we know
that evergreen product of this type .. . will be very well re-
ceived,” says Video Treasures president George Port.

LIFESAVER: Not only is The Learming Station’s “All
Aboard,” from CRM Group in Melbourne, Fla., one of the
finest children’s videos Child’s Play has ever had the pleas-
ure of viewing, it has helped save a life. “All Aboard” pro-
ducer Cheryl Coleman received a call earlier this month
from a preschool director, who said a 4-year-old boy success-
fully warded off an abduction attempt, thanks to what he
learned from the featured song “Say No.”

“Josh was approached while playing in his front yard by
aman in a car,” says Coleman. “This incident is exactly the
kind of scene we created in ‘Say No.’ The song has vignettes
and play-acting to help children recognize, in a nonthreaten-
ing manner, an abduction attempt, and then shows them how
to properly react. We're grateful the program was able to
reinforce a very important message for him.”

ute, $14.98 title includes childhood
favorites like “Ten In The Bed” and
“Three Little Fishes” . . . “Joe Scruggs
In Concert” from Shadow Play Video,
Austin, Texas, the latest video release
from children’s star Joe Scruggs, has
been selected as a 1993 Notable Chil-
dren’s Video by the American Library
Assn.

RANDOM NOTES: Random
House Home Video debuted a new series, “Shakespeare:
The Animated Tales,” on June 1. Companion books were re-
leased in conjunction with the Home Box Office specials,
which began airing in November 1992. Both video and books
feature visuals from Russian studio Soyuzmultfilm, and
have been abridged by children’s author and Shakespearesn
scholar Leon Garfield. First six titles are “Hamlet,” “Mac-
beth,” “A Midsummer Night's Dream,” “Romeo and Juliet,”
“The Tempest,” and “Twelfth Night” . . . Bo Beatty was re-
cently appointed marketing manager responsible for Ran-
dom House Home Video, Book, and Cassettes for Young
Listeners, and the publisher’s Happy House imprint. Prior
to joining Random House, Beatty was president and founder
of Entertainment Promotions Inc., a promotional consult-
ing firm for home video suppliers.

MORE MONTESSORI: The fourth title in the excellent
Preschool Power! video series was recently released by Con-
cept Videos, College Park, Md. Based on the Montessori
method of early childhood learning, the videos feature ab-
sorbing visuals, charming original musie, and an endearing
cast of preschoolers, who demonstrate everything from tying
shoes to baking bread to making bubble mix. The series re-
cently won the top award for new children’s series at the

(Continued on page 74)

CIC ESTABLISHES TRADING PLATFORM TO HANDLE INDIES

(Continued from page 67)

garding order cut-off, delivery times,
and returns.

CIC has set up the Trading Plat-
form to better cope with an unstable
marketplace that has seen mini-
wholesalers offering competitive dis-
counts, second-hand rental product
on the market soon after initial re-
lease date (devaluing list price), and
independents deferring orders until
they get the last, best discount. With
a simpler, more streamlined sales
structure, CIC is hoping that all par-
ties now can devote more time and
resources to delivering a clear mes-
sage to consumers.

The company blames an unstable
market structure for a lack of distrib-
utor investment and a delay in its
own strategies for expanding rentals.
Earlier this year CIC announced it
would earmark 7 million pounds
(about $10 million) for marketing,
and looks to make additional invest-
ments in rental—so long as the sup-

ply chain is better controlled.

Business could be better. CIC esti-
mates rental revenues have declined
even further than the 19% drop reg-
istered in 1992, with volume down
more than 5%. By going to subdistri-
butors, who get either more favora-
ble margins or a fee, CIC figures to
gain wider sales representation—
adding eight to 50 to its field staff—
and an anticipated rise in sales. Sub-
distribution also is a key to maintain-
ing list price on blockbuster titles,
which, at 49.95 pounds ($75), are the
U.K.’s most expensive.

CIC is re-allocating unspecified in-
ternal resources, worth 750,000
pounds ($1.2 million), as a carrot to
increase volume. It remains opposed
to encouraging sales through dis-
counts. Window displays and con-
sumer advertising campaigns are to
be offered to more aggressive ac-
counts. The money CIC will be sav-
ing by acquiring sales partners is

pledged to be reinvested into con-
sumer campaigns, the first a TV ad-
vertising campaign for the July re-
lease of Universal’s “Death Becomes
Her.” The company also has set up a
retailer Help Line aimed at handling
individual dealer’s requests.

Karl Oliver, director of marketing
and sales, says subdistribution is a
panacea that should provide long-
term benefits. “It is also a better way
of servicing the independent retailer
basically and dealing with an unsta-
ble marketplace,” he adds.

Oliver refuses to reveal what in-
crease in sales is necessary to fund
the operation or how long the trial
will Jast. Its direction will be assessed
after six months. The sales restruc-
turing had been anticipated, but is be-
lieved to have been speeded up by the
recent merger of TBD and Ingram
Entertainment. TBD was the survi-
vor, reducing by one the number of
platform negotiations and partners.
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Billboards

FOR WEEK ENDING JUNE 26, 1993

Home Video I

’o;: COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
< | x 5
8o z
AN 8| p
@ 4 Copyright Owner, Principal EE =
2] <
13 = IIEE Manufacturer, Catalog Number Performers 2& 4
* %% NO.1T xx %
Hollywood Pictures .
1 1 5 | THE DISTINGUISHED GENTLEMAN Hollywood Home Video 1716 Eddie Murphy 1992 | R
2 | 4 | 3 | ARIVER RUNS THROUGH IT Columbia TriStar Home Video 51573 Uraig Sheffer 1992 | PG
Brad Pitt
Warner Bros. Inc. .
3 | 2| 9 | PASSENGER 57 War! o Video 12569 Wesley Snipes 1992 | R
) Jack Nicholson |
4 | 6 | 2 | HOFFA FoxVideo 1991 Danny Devito 1992 R
Warner Bros. Inc.
5 | 3 | 10 | UNDER SIEGE R Steven Seagal 1992 | R
6 9 2 | TOYS FoxVideo 1992 Robin Williams 1992 | PG-13
1 8 8 THE MIGHTY DUCKS Walt Disney Home Video 1585 Emilio Estevez 1992 | PG
Hollywood Pictures Kevin Kline
8 S 10 CONSENTING ADULTS Hollywood Home Video 1523 Mary Mastrantonio e i
Merchant Ivory Productions Emma Thompson
9 | 3% | 2 | HOWARDS END Columbia TriStar Home Video 26773 Anthony Hopkins R
10 | 10 | 3 | GLENGARRY GLEN ROSS Live Home Video 69921 ﬁle;a'ifr:gw‘" 1992 | R
Universal City Studios Bill Paxton
11} 7 | 5 | TRESPASS MCA/Universal Home Video 81218 ice-T ke |
12 | 15 | 2 | USED PEOPLE Foxvideo 1993 Shlli 7L 1992 | PG-13
Jessica Tandy
o . Dustin Hoffman
13| 11 | 8 | HERO Columbia TriStar Home Video 51563 e 1992 | PG-13
New Line Home Video Tim Robbins
14113 | 10 | THE PLAYER Columbia TriStar Home Video 75833 Greta Scacchi 1992 | R
Paramount Pictures
15) 12 | 6 | SCHOOL TIES Paramount Home Video 32200 Brendan Fraser 1992 | PG-13
16 | 14 | 10 | RESERVOIR DOGS Live Home Video 68993 L 1992 | R
Tim Roth
17 | 16 | 14 | THE LAST OF THE MOHICANS Foxvideo 1986 SEDL e U 1992 | R
Madeleine Stowe
Universal City Studios Robert Redford
18 | 17 | 16 | SNEAKERS MCA/Universal Home Video 81276 Dan Aykroyd k2
) Dimension Terry Farrel!l
19 2 3 HELLRAISER Ill: HELL ON EARTH Paramount Home Video 15162 Paula Marshall ke i
Touchstone Pictures Kurt Russell
20 | 18 | 11 | CAPTAIN RON Touchstone Home Video 1586 Martin Short DG
o . . Tim Robbins
21 [ 19 | 6 | BOB ROBERTS Live Home Video 69898 Giancarlo Esposito 1992 | R
Miramax Films Miranda Richardson
22| 2 6 ENCHANTED APRIL Paramount Home Video 15114 Joan Plowright e i
23 | 22 | 17 | ALEAGUE OF THEIR OWN Columbia TriStar Home Video 512235 ~ 1om Hanks 1992 | PG
Geena Davis
Largo Entertainment
24| 23 | 6 | DR.GIGGLES MCA/Univarsal Home Video 81422 Larry Drake 1991 | R
25| 25 | 12 | cANDYMAN Columbia TriStar Home Video 9463-5  vireinia Madsen 1992 | R
Tony Todd
X . Warwick Davis
26| 24 | 6 | LEPRECHAUN Vidmark Entertainment VM5503 [ e 1992 | R
y Touchstone Pictures .
27| 26 | 5 | THE GUN IN BETTY LOU'S HANDBAG D Vs Penelope Ann Miller 1992 | PG-13
Warner Bros. Inc. Campbell Scott
28| 29 | 12 | SINGLES Warner Home Video 12410 Bridget Fonda el etk
Universal City Studios Joe Pesci
23 » 8 EEEIEEREEIEE MCA/Universal Home Video 81284 Barbara Hershey L g
Paramount Pictures Edward Furiong
30|z ! PET SEMATARY TWO Paramount Home Video 32747 Anthony Edwards e g
Miramax Home Video .
31 | NEW D> | JOHNNY SUEDE Paramonnt Home Video 15115 Brad Pitt 1992 | R
Hollywood Pictures Paul Gross
32| 33 | 7 | ASPEN EXTREME Hollywood Home Video 1766 Peter Berg B G
Universal City Studios Meryl Streep
33 | 3% | 17 | DEATH BECOMES HER MCA/Universal Home Video 81279 Goldie Hawn 1992 | PG-13
34 | 40| 9 | HUSBANDS AND WIVES Columbia TriStar Home Video 51553 m‘)’l"ga’i'i':" 1992 | R
Playboy Home Video Barbara Alyn Woods
35 | 32 8 EREN Uni Dist. Corp. PBV0910 Jack Armstrong 1993 | KR
36 | 31 | 7 | NIGHT AND THE CITY FoxVideo 1987 Robert De Niro 1992 | R
Jessica Lange
New Line Home Video James Caan
37 | 30 | 16 | HONEYMOON IN VEGAS Columbia TriStar Home Video Nicholas Cage ikl [
Universal City Studios
38 | 37 | 12 | MR. BASEBALL MCA/Universal Home Video 81231 Tom Selleck 1992 | PG-13
i - Drew Barrymore
39| 39 | 2 | DOPPELGANGER: THE EVIL WITHIN FoxVideo 5882 George Newbern 1992 | R
40 | 38 | 18 | UNLAWFUL ENTRY FoxVideo 1977 Tl 1992 | R
Ray Liotta

@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of
at least 25,000 units and $1 million at suggested retail for nontheatricat titles. ©ITA platinum certification for a minimum sale of 250,000 units

or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail

for nontheatrical titles. © 1993, Billboard/BP! Communications.

VSDA Exhibit Creates Heat;
At Dude, Name’s The Game

VIRTUAL VSDA: The creative
sparks continue to fly as the Video
Software Dealers Assn. readies a fu-
turistic exhibit for its annual conven-
tion July 11-14 in Las Vegas.

According to Dawn Wiener, con-
vention chairperson, the project has
taken different turns. Wiener is tak-
ing full responsibility for the exhibit.
“If it falls on its face it’'s my prob-
lem,” she says.

Wiener vigorously denies earlier
reports (Billboard, June 12) that
VSDA had been trying to get Nin-
tendo to participate. “There were
never any nego-
tiations,” she
says. The giant

games manu- S'l‘()l“.‘l |
MONITOR

facturer is not
scheduled to be

tech signs and neon effects. “The ex-
hibit will be very colorful, needless to
say,” he adds.

NAME OF THE GAME: There is
no way to estimate the volume of
used video games, according to Herb
Davis of Los Angeles-based Game
Dude, except that it’s big.

One reason, says Davis, is that “it
seems every video dealer in town
comes by and picks up our price list.
I've even thought of how I could pro-
tect it with some copyright lawsuits.”

Davis says prices on used product
fluctuate wildly
and daily, if not
hourly. “It’s re-
ally a supply
and demand
thing. It’s like

involved.

The exhibit,
once dubbed
“store of the future,” has been the
subject of debate and has kept a num-
ber of exhibitors guessing, according
to Lee Gimbel, regional sales man-
ager at Video Store Services, one of
three store interior design companies
involved in the show.

Although people close to the proj-
ect downplay any political tension,
two of the three exhibitors involved
are widely known to have differences.

“It’s just competition, that’s all
that’s happening,” says Gimbel, who
acknowledges he is aware of tension
between Atlanta-based Shannon
Display and J.D. Store Equipment
of Los Angeles. “As long as nobody
lies, what’s the problem?” Gimbel
asks.

At Shannon, which is constructing
a futuristic store counter, marketing
VP Ken Anderson complains that
J.D. president John Maioriello has
an unfair advantage because he’s on
Wiener’s convention committee.

“I really don’t know what J.D.
could contribute,” says Anderson. “I
suppose there could be some use of
wire,” a type of fixture J.D. is known
for. Anderson suggests wire is likely
to have little application in the ex-
hibit.

In Los Angeles, Majoriello down-
plays the rivalry. “They’re a regional
fixture manufacturer, and we are na-
tional. There’s no real problem” that
could hurt the exhibit, he says. J.D.
manufactures fixtures of all types
and also furnishes store blueprints to
its clients.

The VSDA exhibit is very much on
the cutting edge, says Shannon direc-
tor of engineering Randy Gunnels
and graphic designer Carrie Smith.
They describe a store counter, in
Gunnels’ words, “that’s more like the
console on the spaceship Enterprise
in ‘Star Trek.’”

At its present size of 16-by-16 feet,
the counter would cost $7,500-$8,500,
according to Gunnels, who says Shan-
non can “build it out to any size.”

VSS’ Gimbel is no stranger to
video retail—his brother, Milwaukee
distributor Noel Gimbel, was among
the founders of VSDA. Video Store
Services will supply a number of hi-

by Earl Paige

the stock mar-
ket. We could
run a print-out
every hour and there would be
changes.”

A recent Game Dude’s list had 190
Super Nintendo titles with three
price columns, “We Buy Used,” “We
Sell Used,” and “We Sell New.”
Other lists tout Genesis, Neo Geo,
Game Boy, Game Gear, Turbo
Grafx, and Atari Lynx.

Game Dude generally won’t pay
more than $25 for a title, suggesting
that the games don’t hold their value
on the resale market. However, there
are exceptions.

One title either in short supply or
being withheld by smart traders is
“Romance Three Kingdoms IL.”
Game Dude offers $35 and resells it
for $49, adding the caveat that the
game needs “map and instructions.”

Unlike some used dealers who
don’t pay for trade-ins, Game Dude
shells out cash on the spot. There is
a deduction of $2 if the instructions
are missing and another $2 if the box
is not available. Customers queue up
at a special set of windows just inside
the front door with the action more
like that at a race track or check-
cashing service than a retail store.

Some of the other higher-priced ti-
tles include “Desert Strike,” which
Game Dude buys for $26 and resells
for $47; “Fatal Fury,” $26 and $46;
“Game Genie” (without code book),
$25 and $48; “Ka-Blooey,” $26 and
$43; “On The Ball,” $26 and $44;
“Shadow Run,” $25 and $49; and “Su-
per Soccer Champ,” $25 and $48.

At the other end of the spectrum,
Game Dude pays only $5 for “John
Madden,” which it sells for $12. Some
titles bought for $6 include “Pilot
Wings,” “Super Ghouls’N’Ghosts,”
“Super Play Action Football,” and
“Super R-Type.” Titles worth $7 are
“Gradius IT1,” “HyperZone,” and
“Super Tennis.” Those worth $8 in-
clude “Bill Laimbeer Basketball,” re-
sold for $17 used, $22 new;
“Drakkhen,” $8 and $16; and “Paper-
boy 2,” $8 and $16.

The volatility in used games prices
is also reflected at the 56-store
FunCo chain. President David Po-
mije says the average selling price of

(Continued on page 74)
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MUSIC

Ozzy Osbourne, “Live &
Loud,” Epic Music Video,
112 minutes, $29.98.
Hot on the heels of Columbia’s
video paean to Judas Priest
comes this tribute to Ozzy, the
first release from newly
reorganized Epic Home
Video. A montage of sweaty,
head-swaying clips culled from
several U.S. concert dates
during his two-year “No More
Tours” jaunt, “Live & Loud” is
just that. Director Jeb Brien
chronicles some of the magical
on-stage moments of the now
fit-and-trim rocker, who has
lost none of his bite in his bid
for better health. Among the
classics are “Crazy Train,"
“Mr. Crowley,” and “Mama,
I'm Coming Home,” as well as
soft ballad “Changes.” And for
those dreaming of a Black
Sabbath reunion, here’s a hint:
The video concludes at the last
gig on the tour, with Sabbath
mates Tony Iommi, Geezer
Butler, and Bill Ward taking
the stage for a miniset,
including the song “Black
Sabbath,” with a billboard
reading “I'll Be Back”
gleaming in white light behind
them. Special limited-edition
case a treat for diehards.
CATHERINE APPLEFELD

Bobby Brown, “Bobby,”
MCA Entertainment, 75
minutes, 19.95.

The solo career of former New
Edition star Bobby Brown is
effectively chronicled through
familiar music videos, concert
performances, and interview
footage. While clips such as
“Every Little Step” and “Get
Away” display a smooth image
and limber dancing that
borders on overly contrived
and studied, candid behind-
the-scenes footage of Brown
chatting and clowning offers a
warmer, more engaging
persona. His stock in trade as
a charismatic stage
performer—and as a
formidable urban/pop radio
groundbreaker—is strongly
felt by tying together such
well-constructed early jams as
“My Prerogative” and newer
slammers like “Humpin’
Around” within one package.
Although repeated screenings
will be hindered somewhat by
pat interview footage, this
tape is a must for diehards and
contemporary R&B music
fans. LARRY FLICK

CHILDREN'S

“The Tom Ungerer Library,”
Children’s Circle (800-KIDS-
VIDEO), 35 minutes, $14.95.
From the company that began
adapting children’s literature

40 years ago comes this

animated collection
celebrating the award-winning
author/illustrator. “The Three
Robbers” opens with a tale of
criminals reformed by an
orphan named Tiffany. Next
up is “Moon Man,” who lives
out a fantasy of coming to
earth. “The Hat” magically
transforms the fortunes of an
old soldier; and, finally, “The
Beast Of Monsieur Racine”
puzzles the scientific world
until it reveals its true self in
a surprise ending. Wrapping
up the tape is a
minidocumentary on Ungerer
himself. Featuring his unique
artwork and gentle humor,
this “Library” offers a story
treasury parents can enjoy as
much as their children will.
CATHERINE CELLA

“Kidsongs: Play-Along
Songs,” Warner Reprise
Video, 30 minutes, $14.98.
Fourteenth in the award-
winning, best-selling sing-
along series, “Play-Along” has
what it takes to join its
predecessors. Set in a colorful
village square, the tape stars
Professor Majorchord and his
young students. Unlike the co-
stars of a certain purple
dinosaur, these kids come off
as natural, real kids. Best cuts
include the silly-jazzy “Three
Little Fishies,” “Chickie
Chickie Beat,” with its maraca
rhythms, and the traditional
favorite “Down By The
Station.” Songs such as “Come
On And Join The Game”
encourage kids to get up and
move to the music. Another
classie Kidsongs.

C.C.

“Invasion Of The
Dinosaurs,” Rhino Home
Video (212-275-2930), 30
minutes, $9.95.

Oh, what Barney hath
wrought! Rhino’s foray into
the age of dinosaur obsession
exists to educate youngsters—
and the whole family—about
the giant creatures and to
show them not all dinosaurs
are of the purple and fluffy
nature. A brief overview of the
era that gave rise to the
dinosaurs is followed by
descriptions of some of the
better-known creatures
(Stegosaurus, Tyrannosaurus
Rex, ete.). Children also are
shown oohhing and aahhing
over (or should I say under)
lifesize Dinomation replicas,
used as educational tools.
“Invasion Of The Dinosaurs”
presents solid information in
an easy-to-understand
manner, but the program-
closer, a dream sequence in

which a young boy is being
chased by Dinomation
creatures, is a bit absurd and
out of context.

C.A.

DOCUMENTARY

Great Explorers: “The
Explorers,” 90 minutes,
“Cameramen Who Dared.”
60 minutes, “Return To
Everest,” 60 minutes, “For
All Mankind,” 80 minutes,
National Geographic/
Columbia TriStar Home
Video, $79.95.
National Geographic brings
four extraordinary new titles
to home video in a collector’s
boxed set that is sure to
delight viewers of all ages.
“For All Mankind” takes
viewers on the greatest
adventure of the 20th
century—America’s first
manned flights to the moon.
Film maker Al Reinert sifted
through more than 6 million
feet of previously unseen
NASA film to create this
Academy Award-nominated
documentary. In “Return To
Everest,” Sir Edmund Hillary
and his climbing companion
Sherpa Tenzing Norgay are
joined as they return to
Mount Everest to recount and
celebrate the 30th
anniversary of their historic
climb. Someone has to shoot
the picture, and “Cameramen
Who Dared” celebrates the
courage and vision of the
documentary film maker.
These incredible
professionals often are more
adventurous than the
adventurers they film. And in
“The Explorers: A Century
Of Discovery,” the viewer is
given a front-row seat to some
of the most thrilling
adventures of the last 100
years. Among the highlights:
Robert Peary’s harrowing
North Pole expedition and
Richard Byrd’s equally risky
flight to the South Pole.
Highly recommended.

MARC GIAQUINTO

TRAVEL

“Hidden Canyons,” Black -
Rabbit Productions (800-
359-2234, 60 minutes, $32.95.
Equal parts travelog and
tutorial on the art of
photographing nature,
“Hidden Canyons” follows
award-winning shutterbug
Robert Howard on a sojourn
to capture the glorious aura’of
the canyons of the Colorado
Plateau. Beginning in
southern Utah and winding
through the Antelope
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Canyons of northern Arizona,
the program is visually
stunning. And it is step-by-
step in every sense:
Travelwise, directions to the
canyon sites are detailed
down to the trees marking
various routes, and inclusion
of addresses of lodges and
tourist boards appear at the
end of the program. The
photography instruction is
equally thorough, as Howard
details basics such as
adjusting the shutter for light
and also more specific issues
such as how to lower
equipment into narrow
crevices without damaging it.
The inclusion of several of
Howard’s framed photos
allows viewers to glimpse the
beautiful finished product.
Portions of the canyonland
are located inside Navajo
Nation territory, and as a
courtesy partial proceeds
from the tape are earmarked
for the Le Chee Cha