$4.95 (U.S.), $5.95 (CAN.), £3.95 (UK)

NEWSPAPER

BR TS

FHHFOHHN 3-DIGIT 908
. BI GEE4EM740M099 90 04 0329
MONTY GREENLY
3540 ELM AROUND THE WORLD

B

ADVERTISEMENTS

that choose to run against the waves of
relentless beats with more fight, spite
and passion than most bands can
manage over seven albums.”
—NME
Featuring the hit, Love U More.
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RIAA Spearheads New Royalty Group

Alliance Will Collect Artists’ Digital Fees

M BY BILL HOLLAND
and KEN TERRY

WASHINGTON, D.C.—On the heels
of ASCAP’s abandonment of its at-
tempts to collect digital home-taping
royalties on behalf of recording art-
ists, the Recording Industry Assn. of
America revealed Feb. 4 that it is
forming a new, nonprofit organiza-
tion to distribute the royalty shares

allocated to featured performers and
record companies.

The new Alliance of Artists and
Record Companies is the first indus-
try group to address the copyright in-
terests of artists per se, although
those who are also songwriters and
publishers have long been represent-
ed by the performing rights societies,
the Harry Fox Agency, and other me-
chanical fee collection agencies.

The Suede Saga: Golumbia
Debuts U.K. Rage In America

EBY THOM DUFFY

LONDON—For dedicated followers
of pop music fashion, Suede has be-
come the rage here. A four-man band
that is garnering comparisons to the

SUEDE

Kinks and other beloved British acts
of the ’60s, '70s, and '80s, Suede has
generated an exceptional level of en-
thusiasm on the U.K. music scene,
even by the standards of the often
overheated British music weeklies.
On the strength of dramatic live
club shows in and around London
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during the past two years, and the re-
lease of a mere two singles on the in-
dependent Nude Records label,
Suede is now signed to Nude for the
world, and licensed to Sony Music

(Continued on page 75)

The AARC is composed of repre-
sentatives from the RIAA, the Amer-
ican Federation of Musicians, the
American Federation of Television
And Radio Artists, and the National
Assn. of Independent Record Distrib-
utors. Its steering committee in-
cludes top-name artists’ representa-
tives and lawyers, including R.E.M.
co-manager Bertis Downs and well-
known music industry lawyers Tim
Fry, Gary Stiffelman, Lee Phillips,
Don Passman, Richard Leher, and
Eric Greenspan. While they and their
firms represent a stunningly impres-
sive wide range of established artists,
AARC has not yet listed any artists
as members of the group.

One member of the steering com-
mittee, Arthur Indursky of Grub-
man, Indursky, Schindler, Goldstein
& Flax, says, “It looks like [the
AARC] will give artists a fair shake.
It will serve its basic purpose if it en-

(Continued on page 16)

B BY EMMANUEL LEGRAND

PARIS—Some 6,000 French music
fans packed the Zenith concert hall
here recently for a performance by
Alpha Blondy, an
artist whose musical
roots lay thousands
of miles away in the
West African nation
of the Ivory Coast. A
well-established star
in France, his latest
EMI album, “Masa-
da,” has gone gold.
Meanwhile, on French television,
a newly launched, late-night weekly
talk show, “Salut Manu,” boasts as

Legacy Of Golonial Rule
Shapes Afro-Pop In France

host the veteran saxophonist Manu
Dibango, a native of Cameroon who
adopted Paris as his home when he
emigrated here decades ago.

Elsewhere on French TV, anoth-
er late-night show
features the music
of Ugandan-born
singer Geoffrey
Oryema, relaunch-
ing sales of an album
he released on Real
World/Virgin two
years ago.

Despite a general-
ly flat market for pop music here in
the past year (Billboard, Feb. 6), en-

(Continued on page 79)
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Mark Chesnutt:
Country Radio’s
Stealth Star

M BY ERIC BOEHLERT

NEW YORK—At a time when
country artists are basking in un-
precedented attention, Mark Ches-
nutt remains
the odd man out
as a singer with
an unbroken
string of hits
who has barely
registered on
the pop culture
radar.

Since the re-
lease of his
first major-label single in the sum-
mer of 1990, “Too Cold At Home,”
Chesnutt has remained a fixture
on the Billboard Hot Country Sin-

(Continued on page 71)

CHESNUTT

Jamaica Passes
Copyright Act

HBY MAUREEN SHERIDAN

KINGSTON, Jamaica—A new copy-
right act that should curb some of the
rampant piracy that has flourished
here was passed unanimously by Ja-
maica’s House of Parliament Jan. 26.
The long-awaited legislation repre-
sents a new era of respect for the
country’s writers, artists, and musi-
cians, say industry observers.
(Continued on page 78)
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ROCK'N ROLL IS THEIR LANGUAGE...

Poison is ready to build on one of the
most coveted fan bases in rock'n roll,

as evidenced by worldwide album sales
exceedjng 15 million copies; three
consecutive multi-platinum studio albums;
six Top 10 singles; and sold-out
performances all over the world.

..AND THEY SPEAK IT IN THEIR
NATIVE TONGUE.

Bret Michaels
~ Bobby Dall
R1kk1 Rockett

and new guitarist
Richie Kotzen

"STAND”
The Premiere Single and Video

+ #] Most Added AOR Radio
* Most Added CHR Radio
* Brainwash Rotation MTV

o i" )
%T‘:"f

g 'ﬂ“v‘*w

nv'h

Produced by Richie Zito
Mixed by Chris Lord-Alge
Management: Howard Kaufman

The Natives Are Restless...
On Czpitol Compact Discs and Cassettes
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FEATURING

OR MORE THAN A DECADE STING HAS BEEN ONE OF

A HANDFUL OF ABTIST}S WHO COMMAND GLOBAL

ATTENTION. GRAMMY-WINNING PERFORMANCES;,
MULTI-PLATINUM SALES, SUCCESSIVE HIT SINGLES AND
WORLDWIDE SOL2-OUT TOURS, ATTEST TG THE DEPTH OF
HIS VISION AND THE BREADTH OF HIS AUDIENCE. WITH
THIS, HIS FIFTH SOLO RELEASE, STING CONTINUES HIS
OUTSTANDING LEGACY OF IMHECCABLE RODCK, JAZZ AND
POP MASTERPIECES.

‘le I Ever Lose My Fartu In You

BN

31454-0070-2/4/5

THE FirsT SINGLE
31458-0111-2 _
PECIAL PROMOTIONS INCLUDE: SIMURTANEOUS
RELEASE OF TEN SUMM ONER’SATABESTHO M E
VIDEO oN VHS & LLASERDISCG (44008 0567 5/1) ®
FinsT SINGLE SERVICED To CHF, AORJAETERNATIVE AND
A/C oN JANUARY 27 ® CASSETTE SENGEE STREET DATE
FEBRUARY 2 ® SATURDAY NisHZ EIVEAPPEAFEANCE
FEBRUARY 20 ® WORLDWIDE TOU RJBEGINNING IN MARCH.

PropuceEp sy HuGH PAnpGcHAM AND STING = AM
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Ty Global Music Publisher Revenues Up 23%

NMPA: Industry Gross Climbed To $4.4 Bil

EBY IRV LICHTMAN

NEW YORK—Worldwide music publish-
ing revenues generated a solid gain of 23%
during a period bridging 1990-91.

The overall total amounted to $4.4 billion,
with the U.S. leading the way by far with
$1.1 billion in combined performance, me-
chanical, print, and other revenue, or 25%
of the world market, according to the glob-
al survey conducted by the National Music
Publishers Assn.

The U.S. remains the only country gener-
ating at least $1 billion in publishing reve-
nue.

Other leading territories, in order of
strength: Germany, with 14.3%, or $626.2
million; France, 11.2%, or $491.2 million; Ja-
pan, 10.7%, or $469.2 million; the U.K. 9.9%,
or $434.5 million; and Italy, 5.8%, or $251.8
million.

Taking the overall European Economic
Community into account, its combined mu-
sic publishing revenues were $2.517 billion,
or 58% of the world market.

With customary flourish, performance
royalties far outstripped mechanical in-
come. Performances, the largest source of
publisher revenue, amounted to $2.166 bil-
lion of the $4.4 billion world pie, an increase
of 27.64% over last year’s total.

Mechanical revenues, the No. 2 revenue
source, hit $1.508 billion, reflecting an 18%
increase from a year before. Performance
and mechanical revenues represent dollars
that have yet to be shared with songwriters.

In music print, total publisher revenues
amounted to $398 million, while other areas
of income, such as synchronization fees,
rental fees, and home-taping royalties, to-
taled $295 million.

The surprise of the country-by-country
breakdown is the third place showing of
France. Japan has long been regarded as
the No. 2 music market after the U.S.
While Japan far surpasses France in me-
chanical income with $284.53 million vs.
$161.90 million in France, it is a straggler
against France in performance income:
$115.7 million in Japan, $231.7 million in
France. The report does not expand on this
issue, but some publishing sources say Ja-
pan’s lackluster performance royalties indi-
cate serious problems in convincing the
Japanese government to grant increases in
performance royalties.

For the U.S. market, performance in-
come amounted to $638 million, or 29.5% of
the world pie, with the U.K. lagging far be-
hind at second best with $238 million, or

THIS WEEK

11% market share.

U.S. mechanical income hit $289.4 mil-
lion, or 19.2% of global business, followed
by Japan, which hit $284.5 million, or 18.9%
of the world market, slightly more than
Germany, the third-place finisher with $277
million, or 18.4% of market share. NMPA’s
own mechanical licensing and collection
group, the Harry Fox Agency, reports
$226.7 million of the total U.S. pie, an in-
crease of about 11%.

The U.S. showed the biggest income
from musie print, at $153.8 million, or 38.6%
of the world pie.

The survey results, documenting music
publishing business in 33 countries (11
more than in the last survey), were greeted
with enthusiasm by NMPA president/ CEO
Ed Murphy, especially in view of “reces-
sionary economic times in many parts of
the world . . . we point to many of the legis-

lative victories that the creative community
has achieved throughout the world which
enabled music publishers to be compensat-
ed fairly for use of the produet.”

NMPA’s report, documenting other reve-
nue streams, says that France was best in
“‘miscellaneous” sources of income with
$79.5 million, stemming mostly from the
sale of blank audio tapes. Japan was sec-
ond with $55.5 million.

The report also offers an interesting
view of the relationship between popula-
tion and per capita GNP growth and music
publishing well-being. “All other factors
being equal, a 10% increase in population is
associated with a 10% increase in mechani-
cal revenues and a 9% increase in perfor-
mance revenues ... a 10% increase in per
capita GNP is associated with a 19% in-
crease in mechanical revenues and a 15%
increase in performance revenues.”

B BY PETER DEAN

LONDON—PolyGram has moved further
into the audio/visual field with its $5.49
million acquisition of UK. sell-through
video label Vision Video Ltd.

The deal, effective immediately, will
make PolyGram the sell-through market
leader in the U.K., combining its 1992
chart share of 9% with VVL's 4.7%.

PolyGram has purchased the company,
formerly MCEG-Virgin Vision, from Gen-
eral Electric Capital Corp. The acquisition
buys PolyGram a catalog of 1,400 pro-
grams, including rights to 600 feature
films. The deal also includes an assump-
tion of debt, the majority of which has
been waived prior to completion.

Bill Tennant, who remains as VVL’s
managing director, will helm the company
as a separate label. He will continue its ac-
quisition and marketing programs in con-
junction with GM Johnny Fewings. Ten-
nant, a former senior VP of production at
Columbia Pictures, arrived in the U.K. two
years ago to head MCEG-Virgin Vision.
After paying debts, solving inherited legal
problems, and a name change to VVL,
Tennant closed down the company’s rental

PolyGram Expands Audio/Visual
Vision With U.K. Label Buy

division, concentrating VVL's efforts on
acquisition and production.

The VVL catalog includes an assort-
ment of short-, medium-, and long-term li-
censes for both the U.K. and some other
international territories. Films include
“RoboCop,” “Teenage Mutant Ninja Tur-
tles” and “Mississippi Burning,” which
were acquired from both Virgin and
MCEG-Virgin Vision.

Music programs include work from art-
ists such as Phil Collins, Simple Minds, Pe-
ter Gabriel, and UB40, and its comedy col-
lection includes 120 Laurel & Hardy titles,
comedian Billy Connolly’s output for the
past four years, and sports programs.

PolyGram will take over the sales and
distribution of Vision Video product as
VVL'’s existing distribution licenses ex-
pire. Tennant will report directly to Poly-
Gram UXK's senior commercial director,
Tony Pye.

“The attraction of the deal to us was as
another source of product in the catalog
and as an ongoing concern,” says Stewart
Till, president of international with Poly-
Gram Filmed Entertainment, who likens
the buyout to an indie deal in the record

(Continued on page 79)
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B BY DOMINIC PRIDE

LONDON—A trans-Atlantic alli-
ance that will work to address is-
sues such as standardized source
tagging, packaging, and product
codes was forged between British
and American retailers when they
met here Jan. 28.

The Anglo-American entente be-
tween the British Assn. of Record
Dealers and the National Assn. of
Recording Merchandisers marks
the first step in what could be a
global network of retailers’ federa-
tions, with international power that
could potentially match that of the
major record companies.

BARD’s ties with NARM will add
weight to retailers’ arguments
when NARM meets the six interna-
tional chiefs of the majors Feb. 24 in
Los Angeles.

NARM has invited BARD mem-

NARM, BARD Forge
Ties At Recent Talks

bers to its convention March 69 in
Orlando, Fla.

“In going to the UK., we found
there was much more commonality
with retailers there than we expect-
ed,” says Pam Horovitz, executive
VP of NARM. “We found that we
face many of the same issues as
they do in the U.K.”

The wider issues of international
retailer/distributor relations, as
well as specifics such as source tag-
ging, packaging, product codes, and
new audio formats, were among the
topics discussed.

A chief concern of both trade
groups was arranging for accepted
practices by the majors in one terri-
tory to be adopted in others. “We
are aware that NARM has been in-
vestigating a single method of secu-
rity to be attached in the factory,
and that the research is almost com-

(Continued on page 84)

Launch Lunch. Attending this year’s T.J. Martell Foundation kickoff luncheon in
New York, from left, are Tony Martell, president of the T.J. Martell board of
directors; Dr. James Holland, scientific director of the foundation; Recording
Industry Assn. of America president Jay Berman, who was recently named as
T.J. Martell’s 1993 Humanitarian of the year; and Floyd Glinert, chairman of the
Martell board of directors. (Photo: Gary Gershoff)

LIVE Sees Limited Stay
In Ghapter 11 Bankruptcy

B BY DON JEFFREY

NEW YORK—LIVE Entertainment
Inc. has finally been forced into
Chapter 11, but executives believe its
stay in bankruptcy will be only a
month or two.

The entertainment software suppli-
er and retailer made a prepackaged
bankruptey filing Feb. 2 in federal
court in Los Angeles.

LIVE had warned investors and
suppliers that the move would be tak-
en if 95% of its bondholders and pre-
ferred stockholders did not agree to a
debt restructuring. The company
says about 90% of the creditors ap-
proved a plan by which their old debt
would be replaced by new, lower-in-
terest bonds and preferred stock.

Now LIVE will ask the bankruptcy
court judge to require all the credi-
tors to agree to the debt exchange.

Michael White, LIVE’s general
counsel, says the company will save
$11 million a year in interest and divi-
dend payments when new debt is ex-
changed for the old.

White and other LIVE executives
have taken pains to reassure their

suppliers and customers that the
Chapter 11 filing will not affect any
of its businesses, which include the
video distributor LIVE Home Video
and the music chains Strawberries
and Waxie Maxie.

“The operating subsidiaries are not
affected at all by this,” says White.
“Our lender, Foothill Capital, has re-
affirmed its support of Strawberries
and confirmed that they’re unaffect-
ed by this filing.”

However, a $50 million financing
package that the banks and major in-
vestors put together for LIVE Home

(Continued on page 79)

Vid Dealers In Step With ‘Dances’
See Action On Orion’s $14.98 March Title

B BY SETH GOLDSTEIN
and EARL PAIGE

NEW YORK—Video dealers, who
have never embraced sell-through
with the fervor expected of them by
Hollywood, could be the salvation of
Orion Home Video’s “Dances With
Wolves,” which has been tentatively
scheduled for release March 24 at
$14.98 suggested list.

The date comes four months after
the start of the controversial—and
wildly successful—McDonald’s pro-
motion that moved at least 7 million
copies of “Dances” for $7.99 each
plus the cost of a sandwich. Infuriat-
ed retailers predicted the title would
flop when Orion went through nor-
mal channels of sell-through distribu-
tion.

Now, it appears the mass mer-
chants are the least inclined to buy
“Dances,” one of only three major
sell-through titles due in the first
quarter.

If current attitudes hold, Disney’s
“Pinocchio” and Hemdale Home Vid-
eo’s “Little Nemo” stand to benefit in
the race for open-to-buy budgets.

Mass merchants, normally respon-
sible for about 70% of sell-through
sales, are making it clear they consid-
er “Dances” spoiled goods. David
Stevens, video purchasing VP at
rackjobber Handleman Co., says,
“100% of the account base feel they
don’t need the product,” including K
mart.

As for Orion’s sales forecast of 2.5
million copies, Stevens adds, “I think
that might be an over-estimate even
without the McDonald’s situation.”

Target Stores, which buys direct,
reportedly has told Orion it will not
purchase “Dances” for the same rea-
son it avoided Paramount’s “Indiana
Jones” titles after an earlier McDon-
ald’s offer. Other chains likely will
buy but won’t actively promote
“Dances,” further dampening sales.

In marked contrast, several video
chains contacted by Billboard voiced
enthusiasm. “We’re going to take a
pretty good position” with a purchase
of 1,500-2,000 cassettes, says Peter
Margo of Palmer Video in Union, N.J.
“It’s on a par with [Paramount’s]
‘Ghost,’ maybe a little less. We're not
letting this McDonald’s thing influ-
ence us. We think it’s a viable title,
and we're supporting them.” Steven
Apple, VP of West Coast Entertain-
ment {formerly West Coast Video) in
Philadelphia, agrees: “We're not in-
volved in politics, we're involved in
commerce.” Blockbuster's position
isn’t known.

Kirk Kirkpatrick, VP of distributor
WaxWorks/VideoWorks, maintains
most of his 4,000 accounts will buy
“Dances” because “there is profit to
be made. I think there's still some ap-
petite to be satisfied.” He wants to
help retailers “take advantage of a
big, big title.” At the same time,

Time Wamer Sells $3 Billion In Bonds

NEW YORK—TFor three weeks in a
row, Time Warner Inc. sold $1 bil-
lion worth of bonds in order to re-
deem some of its preferred stock,
the high dividends of which have
caused big net losses for the compa-
ny.
The New York-based operator of
Warner Music Group and Warner
Home Video took advantage of a

roaring corporate bond market to
sell $3 billion in debt securities.

But Wall Street sources say that
the underwriters for at least two of
Time Warner’s bond offerings were
left holding millions of dollars
worth of unsold securities. Flooding
the market with its bonds, the com-
pany reportedly put pressure on the

(Continued on page 68)

though, most sources consider Ori-
on’s 2.5 million-tape goal out of reach.
“It sounds real high,” according to
one distributor executive. “Some re-
tailers are going to remember what
happened and refuse to buy, but oth-
ers may look at it as an opportunity.”
“Little Nemo” should have an easi-
er time reaching a number half as
large. Hemdale president Eric Par-
kinson thinks the feature-length car-
toon, which had limited theatrical ex-
posure, will add 300,000 units to the 1
million already on order.
Wholesalers don't dispute the num-
ber. “There is significant money be-
hind it,” says one, who calls the num-
ber realistic, although the title “may
be tough for some buyers because
they don’t see the Disney logo.”
“Pinocchio,” expected to do in the 6
million-8 million range, will be helped
along by aggressive retailer pricing.
West Coast Entertainment has alert-

ed franchisees that it will promote
the title at “a net price” of $9.99, in-
cluding a $4 Colgate rebate and a
$2.50 in-store certificate applied to
other sales or rentals. The actual sell-
ing price is $16.49.

West Coast’s stance, rare for a vid-
eo retailer, has helped prompt calls
from other video retailers for a re-
turn to minimum advertised price pol-
icy, known as MAP, that studios tried
and then dropped a couple of years
ago. The idea originally was to peg
co-op support to suggested list.

“We and other retailers are talking
in earnest to Disney [about] bringing
back MAP,” says Musicland mer-
chandising VP Peter Busch. “The re-
tail community at large cannot bring
order to the market. Maybe the ven-
dor can. It makes no sense for us to
see this product discounted below our
cost. It’s not something you make up
on volume.”

B BY CATHERINE APPLEFELD
and SETH GOLDSTEIN

NEW YORK—A*Vision Entertain-
ment is shaping up to be a heavy-
weight in the fitness video arena.
After muscling into the market
with the Jane Fonda line last year,
the Time Warner subsidiary is
bringing aboard another exercise
queen, Kathy Smith, and crowning
her with an exclusive distribution
deal and her own label.

The imprint, expected to be given
a formal name in the next few
weeks, will encompass a variety of
new Smith cassettes, a line of moti-
vational and fitness audiotapes,
plus workout videos by other exer-
cise specialists to be selected by
her, according to Smith and A*Vi-
sion president Stuart Hersch.

Smith, who released her first vid-
eo 10 years ago, has been distribut-
ed by Media Home Entertainment
for most of her career. Three years
ago, Media licensed the titles to Vid-
eo Treasures in Troy, Mich., for the
sell-through market.

As for intramural competition be-
tween two fitness stars, Hersch lik-
ens the scenario to a record label
having more than one top-selling
act in a particular genre.

“Kathy has her audience. Jane
has her audience. I see no conflict
whatsoever,” he says. “Our re-
search and experience in the fitness
business shows it is very much like
the music business. Fans have a fa-
vorite star, but they still get tired of
their tapes and want to replace the
software ... There's always room
for more people.”

The Fonda titles are marketed by
Warner Home Video, while the
Smith line will be handled by the
WEA sales force. Hersch says
there are no present plans to cross-
promote the two stars.

Wholesalers generally salute the
idea of having the pair under one
roof. “They both sell really well,”
says one rackjobber executive. “A
good exercise department has to
have both.” He considers the Fonda

AVision Works Out Label
Deal With Kathy Smith

line “the benchmark,” more expen-
sive than the Smith tapes, which are
‘“good, solid product.” A second
source thinks A*Vision will benefit
from “a critical mass.”

However, says another racker,
“I'd be concerned about how A*Vi-
sion handles” the Fonda cassettes,
which he contends have “suffered
for a while. The margins are poor,
and so are the terms and conditions.
They don’t put a lot behind the
product.” He expects Kathy Smith
to get the marketing emphasis.

Smith’s new label is adopting an
aggressive release slate, with plans
to ship two new mainstream titles
each year as well as perhaps two
specialized programs (e.g., a tape
on fat burning or step exercises).
Hersch says the first video will bow
early next fall—timed for promo-
tion at the July convention of the
Video Software Dealers Assn.

Smith and A*Vision also plan to
broaden into a variety of age demo-
graphics with videos for children
and seniors and what she refers to
as a ‘“‘cardiofunk” workout that
would target teens. The new label
may expand into the health genre
with programs addressing such ail-
ments as lower-back pain and
stress.

“It’s very clear that there are two
types of exercise and fitness prod-
uct,” says Hersch. “We're interest-
ed in the quality product that serves
the long-term interest of the people
who are buying it over time.”

A*Vision also has been busy else-
where. It will distribute the next six
installments of New York-based
Scholastic’s ‘“‘Baby-Sitters Club.”
The first seven, licensed to Good-
Times Home Video, sold in the
neighborhood of 1 million units
combined, helped by the sales of 70
million books of the same name.

Scholastic VP Deborah Forte
says the publisher “wanted some-
one who has strength beyond the
mass merchants,” GoodTimes’ spe-
cialty. “We wanted something new”
to reach book and video stores.
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Japan Wholesale Dollars Up 6% In '92

Unit Prod’n Posts Gain, But At Slower Rate

B BY STEVE McCLURE

TOKYO—The Japanese record industry
saw an 8% increase in 1992 unit production,
a slowdown from its 1991 growth rate of
19%.

According to the Recording Industry
Assn. of Japan, which released its 1992 fig-
ures here recently, 1992 unit production
rose to 373.14 million units, while wholesale
value was up 6% to $3.69 billion (478.3 bil-
lion yen at a 1992 exchange rate). In the
previous year, wholesale value showed a
16% increase.

The market’s steady expansion was fu-
eled by the strong performance of domes-
tic repertoire, especially “tie-up” hits used
as TV drama or commercial themes. Last
year, 18 domestic albums went triple-plati-
num (sales of more than 1.2 million units),
compared with eight in 1991.

In contrast, international music suffered
one of its worst years ever in the Japanese
market, falling 4% on a unit basis and 6% in
wholesale value. The last time wholesale
value of foreign music declined against the
previous year was in 1983.

In 1992, foreign repertoire—excluding
imports—accounted for 20.3% of the prod-
uct made in Japan in terms of unit quantity
and 22.2% in terms of value. The corre-
sponding 1991 figures were 22.9% and
25.2%.

Here are highlights of the RIAJ statis-
tics by configuration:

o CD albums: 222.7 million units worth

$2.84 billion (369.5 billion yen), up 6% and
7%, respectively.

o CD singles: 110.6 million units worth
$532.6 million (69 billion yen), up 25% and
28%, respectively.

o Cassettes: 38.9 million units worth $292
million (37.9 million yen), down 13% and
21%, respectively.

e Vinyl LPs: 1.01 million units worth
$14.3 million (1.85 billion yen), up 3% and
25%, respectively;

e Total units: 373.14 million worth $3.69
billion (478.3 billion yen), up 8% and 6%, re-
spectively.

Although the 1992 results were not as
stellar as that of the previous year, record
company executives say they were pleased
with the growth shown during a particular-
ly tough economic period. “Considering the
world market situation, we can say Japan
is still doing better than other markets,”
says Pony Canyon president Akira Ijichi.
“The Japanese market’s strength is not de-
clining.”

Alex Abramoff, Nippon Phonogram
president, adds, “Considering Japan's eco-
nomic difficulties, we can say that in 1992
the industry did quite well.”

Notes Warner Music Japan president
Ikuzo Orita, “It’s healthy compared to Eu-
ropean countries. The results show that the
Japanese economy is still quite healthy,
healthier than it seems to be. Consumers’
desire to buy records is still quite strong.”

Industry observers say growth was es-
pecially strong in the first three quarters,

German Police Action Targets
Neo-Nazis, Nets Albums & Ammo

B BY WOLFGANG SPAHR

MUNICH—The largest police action yet
against Germany’s neo-Nazi movement
targeted right-wing musicians, producers,
and record companies in early-morning
raids Feb. 3 on homes, studios, and offices
throughout the country.

The crackdown drew praise from mem-
bers of the Germany music industry who
have condemned right-wing bands for incit-
ing anti-foreigner violence that has result-
ed in several deaths in Germany in the past
year.

Authorities in the German state of North
Rhine-Westfalia say they seized 30,000
records, cassettes, and compact discs dur-
ing their raids, along with large quantities
of ammunition and gun powder in the
homes of some individuals.

A key target of the raids was the record
company Rock-O-Rama, where most of the
seized records were confiscated. The com-
pany, located near Cologne in the small
town of Bruhl, has an estimated 38 neo-
Nazi bands on its roster and, according to
authorities, is the largest producer of right-
wing rock in Germany.

Tax authorities also have begun an in-
vestigation of Rock-O-Rama.

Police also raided the homes of the lead-
ers of such skinhead bands as Stoerkraft
and Radikahl, confiscating original copies
of lyrics to songs such as “A Nobel Prize
For Adolf Hitler.”

The raids, involving 500 police nation-
wide, did not result in any immediate ar-
rests but prompted further investigations
against 30 individuals who may be charged
later.

Police said a difficulty in moving against
the right-wing music scene was the wide-
spread use of postal box addresses, which
made it difficult to track down the location
of companies.

The raids took place in nine of Germa-

ny’s 16 states, in cities including Berlin,
Nuremberg, Hamburg, Erlangen, and
Guetersloh.

Wolf D. Gramatke, president of Poly-
Gram Germany, and a member of the
board of the German Phonographic Feder-
ation, expressed relief that the police crack-
down had taken place.

He said the mainstream Germany music
industry would take strong steps in the fu-
ture to assure that this type of product and
bands with neo-Nazi songs will have no
chance of support from the legitimate Ger-
many record industry.

“This is not a move against freedom of
speech,” he says. “This is a fight for the ba-
sic foundations of our democracy.”

tapering off toward year-end. Megahits
dominated the market in 1992, with Sony
Music Entertainment (Japan) in particular
enjoying huge successes with acts such as
Dreams Come True and Kome Kome Club.

“Growth was sustained by expansion in
the local market, which I think is really
healthy,” says Abramoff. The decline in
foreign music’s share in '92, he says, was
due to a relative lack of major releases by
overseas artists.

“The interest [in foreign product] was
there,” says Abramoff, pointing out that
Phonogram’s international sales rose 30%
in 1992, “but the product mix wasn’t strong
enough. I don’t see the decline in the inter-
national market as a red light. If product is
presented right, the potential is still there.”

Another possible reason for foreign mu-
sic’s reduced market share is increased
sales of imports as overseas chains Tower,
HMYV, and Virgin continue to expand their
presence in Japan. Import shipment fig-
ures for 1992 are not yet available.

Whether the one-year rental ban on for-
eign product released after Jan. 1, 1992 had
any effect on the international sector of the
market is unclear, although industry
sources doubt whether it had much impact.

STRONG “BODYGUARD”

One positive sign for international reper-
toire is the extraordinary success of “The
Bodyguard” soundtrack album, which has
sold 950,000 copies since its Dec. 5 release
here. Based on this and the strong perfor-
mance of “tie-up’ hits, it appears that,
without some sort of multimedia tie-in, it
will be tough going for many foreign re-
leases in the Japanese market.

Other related business trends were evi-
dent in the industry last year. According to
Orita, “Some companies are enjoying very,
very good sales, but others are not. So the
difference between a good company and a
bad company is becoming distinct.” Addi-
tionally, the RIAJ points out, there is an in-
creasing gap between megahits and those
releases that do poorly. Orita says that cat-
alog sales are also falling as the market be-
comes more hit-oriented.

Once again, CD singles led the way in
terms of growth, with production up 25% in
quantity and 28% in value. Surprisingly, vi-
nyl LPs made something of a comeback,
with unit production up 3% for a 25% rise in
value as some record companies launched
campaigns emphasizing the format's “re-
tro” feel.

This marks the first time since 1980 that
the figures for vinyl have risen.

W.H. Smith Has ‘Wee’ Success,
Looks To Acquire U.S. Ghains

LONDON—British retailer W.H. Smith’s
venture into the U.S. market has whetted
its appetite for more business there, ac-
cording to Sir Malcom Field, group manag-
ing director.

Smith’s North American operations,
which include the 170-store Wee Three
chain, showed an impressive rise in the six
months ended Nov. 28, with sales up 43.5%
to $122.81 million (at a U.S. exchange rate
of $1.45 to the pound).

As a whole, the group showed an in-
crease in sales of 7.1% to $1.56 billion, with
profits down 19.8% to $58.29 million.

Field said Billboard he is “very satisfied
with that operation,” and noted the group
was looking for “bolt-on” chains of five-to-
six stores for incremental growth in the
U.S. In the company’s balance sheet, the
U.S. makes up 9.7% of group trading profit.

Performance was less spectacular in the

U.K., where the company owns the Our
Price chain, a 50% stake in Virgin Retail
U.K., and sells music in its W.H. Smith
book, stationery, and magazine stores.

In its interim statement, the group re-
fers to “the continuing decline in the re-
corded music market, which adversely af-
fected the performance of Our Price.”

Field revealed that Our Price’s revenues
were down 1.8% in the period, whereas sta-
tistics from BPI, the industry trade group,
showed a decline of almost 7% for the quar-
ter to September 1992.

Both U.S. and U.K. markets were stron-
ger at Christmas, and the U.K. has per-
formed above expectations in the new year,
says Field.

In response to rumors that Smith was
looking to sell Our Price, Field replied,
“I've never heard anything so ridiculous in
my life.” DOMINIC PRIDE
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Priority New ‘Home’ For Ice-T Album

Questions Remain Over Warner Bros. Split

B BY CHRIS MORRIS

LOS ANGELES—The release of Ice-
T’s new rap album “Home Invasion”
by L.A.based independent Priority
Records appears certain. An official
announcement of a distribution deal
is expected as early as Feb. 5 and the
album likely will be in stores in mid-
to late March.

Internal controversy, purportedly
over the cover art for the album, led
to Ice-T’s unconditional release from
his Sire/Warner Bros. contract Jan.
27 (Billboard, Feb. 6). “Home Inva-
sion,” bumped several times on the
Warner Bros. release schedule, had
finally been set for Feb. 23 release.

The album was completed last fall,

on the heels of the furor surrounding
the song “Cop Killer.” That contro-
versial song was released on the de-
but Sire/Warner album by Ice-T’s
thrash band Body Count and with-
drawn from the market in late July
(Billboard, Aug. 8). Sources indicate
that the new album’s release was
held back by Warner until after the
November presidential election to
avoid giving politicians more cam-
paign ammunition.

A tape of an early version of
“Home Invasion” obtained by Bill-
board indicates that the record, as
originally conceived, might have led
to renewed condemnation of Ice-T’s
blatantly expressed anti-police senti-
ments, and possibly a renewed outery

Indie Distribs Say Lines
They Handle Hurt By CEMA

BBY KEN TERRY

NEW YORK—With top-selling acts
like NW.A, Ice Cube, Eazy-E, M.C.
Ren, and Dr. Dre, Priority Records is
America’s hottest independent label.
Yet its independent distributors say it
could be even hotter if CEMA, which
manufactures, ships, and bills for Pri-
ority product, would loosen its credit

2 Beck Albums
Rate Unusual
Marketing Plan

B BY CRAIG ROSEN

LOS ANGELES—The release by
Epic of Jeff Beck’s boxed set
“Beckology” in 1991 probably did
not turn too many heads. As one
of the most influential guitarists
in rock, Beck was a natural for
such a tribute.

However,
Beck’s two
new post-box
albums may
catch some by
surprise.

In January,
Epic Sound-
trax released
‘“Frankie’s
House,” an album of Vietnamese-
style instrumental music com-
posed and performed by Beck and
Jed Leiber for a two-part mini-se-
ries, scheduled for broadcast Feb.
21 and 23 on the Arts & Entertain-
ment Network.

On April 20, Epic will release
the second Beck album of 1993,
“Crazy Legs.” The album, which
pairs Beck with British roots rock-

(Continued on page 20)

BECK

restrictions.

Distributors add that CEMA’s
tightfisted credit policy also inhibits
their ability to sell product from the
much smaller Quality Records, with
which CEMA has the same kind of
deal.

“What [CEMA is] doing is they're
holding all of us in ransom because
Priority has such hot product,” says
John Phillips, VP of Memphis-based
Select-O-Hits, which handles both
lines. “Our business with Priority has
quadrupled in the past year, but our
credit limit has only doubled.” Refer-
ring to the recent Schwartz Brothers
bankruptey, which he believes was a
factor in the CEMA policy, he adds,
“CEMA tends to lump all of the inde-
pendent distributors together, and if
one goes south, everybody suffers.”

Similarly, Billy Emerson, president
of Dallas-based Big State Distribut-
ing Corp. and the nationwide INDI
network, says, “In my opinion, Big
State’s credit line has been unjustifi-

(Continued on page 83)

for a boycott of Sire/Warner Bros.’
parent Time Warner Inc.

Sources confirm published specula-
tion that when Priority’s distribution
deal with Ice-T’s Rhyme Syndicate
Records for the album is finally
sealed, the rapper could earn as much
as $2 to $4 per album—a high rate in
the superstar range—from sales of
“Home Invasion” via independent
distribution.

Sources indicate discussions were
taking place with Priority regarding
the distribution of “Home Invasion”
in late January, prior to the official
announcement of Ice-T’s parting of
the ways with Warner Bros.

Priority is the major indie distribu-
tor of such hardcore rap acts as the
bestselling Compton, Calif. group
N.W.A and Houston-based rappers
the Geto Boys. Former N.W.A mem-
ber Ice Cube is signed directly to Pri-
ority.

Sources say that Ice-T had wanted
to release “Home Invasion” on Scar-
face Records, an Qakland, Calif.-

(Continued on page 84)

RGA Broadens Vision For
R&B, Rap Via New Deals

W BY JANINE McADAMS

NEW YORK—With a number of new
production deals, RCA Records has
beefed up its black music area, add-
ing to an internal roster that includes
female trio SWV, R&B/dance diva
Martha Wash, and acoustic rap artist
Me Phi Me.

“We’ve been actively pursuing new
repertoire to expand our roster and
to keep us at fighting weight,” says
Skip Miller, president, black music, at
RCA. “We need speed over here, and
these deals are giving people the flex-
ibility to be creative and keep us com-
petitive.”

Among the latest pacts at RCA is
one with well-known dance/R&B pro-
ducer/remixer Steve “Silk” Hurley,
who has also linked with RCA for dis-
tribution, promotion, and marketing
of his Chicago-based ID Records la-
bel, which will have an emphasis on
R&B/urban music. Together with
partner Frank Rodrigo, Hurley—
who has navigated club hits for Kym
Simms, CeCe Peniston, and many oth-

Reinventing Bowie. Composer Philip Glass, center, is congratulated by
recording artist David Bowie, left, and PolyGram Classics & Jazz president David
Weyner at the U.S. premiere of Glass' ‘‘Low Symphony" at the Brooklyn
Academy of Music in New York. The symphony, based on themes from Bowie's
'70s album “‘Low,” will be released on Point Music this month.

P’Gram Int’l Tries Bilingual Road To Success
Bon Jovi, Boyz II Men Among Acts Singing In Spanish

B BY JOHN LANNERT

MIAMI—Six months after its Latin
division officially opened in Miami,
PolyGram International is taking ad-
vantage of its presence in Latin
America by encouraging selected
non-Hispanic artists to cut tracks in
Spanish or record with Latin artists.

By month’s end, Mercury’s rock
megagroup Bon Jovi is slated to re-
lease “Cama De Rosas,” a Spanish-
language version of its current U.S.
ballad single “Bed Of Roses.” In
March, Motown’s star vocal act Boyz
II Men is set to cut a Spanish-lan-
guage rendition of its long-running
U.S. chart-topper “End Of The
Road.” Additionally, Bon Jovi’s su-

perstar label mate Billy Ray Cyrus
also is planning to record a duet ver-
sion of “She’s Not Cryin’ Anymore”
with Brazilian sertaneja luminaries
Chitadzinho & Xoror6, slated for re-
lease sometime this spring. Cyrus
will sing in English; C&X, who record
for PolyGram in Brazil, will croon in
Portuguese.

While David Munns, PolyGram In-
ternational’s senior VP of pop mar-
keting, contends that superstar acts
recording in Spanish is “not a particu-
larly new idea,” he notes PolyGram
International Latin America has
sparked fresh interest in the region.
“We're starting to be a bit more in-
ventive, I suppose,” says Munns,
“and we're trying to break out in the

market a bit more.”

PolyGram International realized
one of its first successes in the Span-
ish-language arena in 1990, when
Mercury’s veteran metal act the Scor-
pions released “Vientos De Cambio,”
a Spanish-language version of “Wind
Of Change.” The release became a
top-five single in most Latin terri-
tories.

Last year, A&M artist Bryan Ad-
ams cut “Todo Lo Que Hago (Lo
Hago Por Ti)”, a Spanish-language
cover of “Everything I Do (I Do It
For You”) that was included in the
“Waking Up The Neighbours” album
several months after the record’s all-
English release. “Todo Lo Que Ha-

(Continued on page 34)

ers—already has artists on line. First
is vocalist Donnell Rush, whose first
single, “Symphony,” was released as
a 12-inch late last year through RCA
and whose first album is due in April.
Another ID artist will be female vo-
calist Chantay Savage.

Says Rodrigo, “We saw that [RCA
was] regrouping and we felt we were
going to be a priority ... Plus, we're
evolving from dance to urban, and
they made a deal with us that
worked.”

ID Productions will continue to
work on projects for other labels,
with an in-house staff of 15 writers
and several young producer/re-
mixers.

Another coup for RCA is a deal
with Parrish Smith, formerly half of
the gold-selling rap act E.P.M.D. The
production deal will have Smith fun-
neling new talent to RCA via his
PM.D. Records logo. Smith will also
serve as an A&R consultant on other
RCA projects. The now-defunct
E.PM.D., all four of whose albums
have gone gold, is credited with dis-
covering and producing gold-certified
debut rap acts Redman and Das
EFX.

A second artist-led production com-
pany is now aligned with RCA. Kid
Entertainment, run by Christopher
Reid (Kid of Kid N’ Play) and partner
Steve Stout, will also funnel rap and
R&B product to the label.

Previously announced deals in-
clude RCA’s exclusive signing of
R&B vocalist Freddie Jackson to a
worldwide, six-album contract (Bill-
board, Jan. 9). While there is no for-
mal production deal between Hush
and RCA, Hush also manages RCA
signees Bruce Saunders and new
male vocal group Me 2 U.

RCA now distributes L.A.-based
LOUD Records, run by Steve Rifkind
and Richard Isaacson. The rap/hip-
hop-oriented label, which also re-
ceives promotion and marketing ser-
vices through RCA, has just released
the first single by Madkap. To come
is an act called the Alcoholics.

According to Miller, some of
LOUD’s product will be distributed
through the recently established
BMG Independent Group, or BIG,
the music company’s independent dis-
tribution network.

Last year the record company also
completed deals with Atlanta-based
Kane Productions and Los Angeles-
based Immortal Entertainment.
Kane, a production and publishing
company, is expected to deliver acts
Five XI, a new male duo, and NKRU,
a female quartet. No release dates
have been set. Immortal Entertain-
ment, run by Amanda Scheerer and
Happy Walters, will deliver a rap act
called Volume 10.

RCA is rebuilding its black music
roster after a string of releases met
with only moderate sales success in
the past three years and after part-
ing ways with the lucrative Jive label,
which RCA distributed.

Miller credits the vision of label

(Continued on page 71)
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Golumhia’s Toad Now
Big Fish In A Big Pond

H BY CRAIG ROSEN

LOS ANGELES—When Columbia
Records signed a young Santa Barba-
ra, Calif -based band called Toad The
Wet Sprocket nearly four years ago,
people snickered.

Many wrote Toad off as a group of
R.E.M. wannabes. Those same nay-
sayers thought that by signing the
act, Columbia—which at the time
was hardly a front-runner in the
American modern rock scene—was
attempting to jump on the alterna-
tive-rock bandwagon.

Columbia is having the last laugh,
while Toad The Wet Sprocket grap-
ples with pop stardom and attempts
to remain true to its original vision.

After 31 weeks on The Billboard
200, “Fear,” the band’s third album,
stands at No. 58 with sales of approx-
imately 750,000. “Walk On The
Ocean,” the band’s second top 40 hit,
currently is No. 23 on the Hot 100.
This follows the success of “All I
Want,” which climbed to No. 15 on
the Hot 100 in September.

The band’s first two albums, 1989’s
“Bread And Circus’ and 1990’s
“Pale,” sold about 50,000 each. Yet
they were inexpensive releases:
“Bread And Circus” was recorded for
$650, while “Pale” cost $6,500 to re-
cord. Both were licensed to Columbia
for $50,000 each. And, the band also
began to develop a following.

Columbia Records president Don
Ienner, who was in his first month at
the label when Toad was signed,

says, “I really heard something very
special in them and I loved where
[manager] Chris Blake was coming
from. They wanted to take a slow,
grass-roots, organic approach to get-
ting fans. They were going to do it
through touring, press, and video.”

Though support from the press
and video outlets didn’t come quickly,
the band managed to build a loyal
cult following.

Ienner recalls an early Toad show
at New York Univ. with 12 people in
the audience. A few years later, the
band drew 1,200 at the same venue.

“They were just doing fine before
they had a hit single,” notes Blake,
the band’s longtime manager. “They
were touring regularly, returning to
cities, and always doing better than
the time they had before.”

Although Blake says Columbia has
done a fine job with tour support, he

(Continued on page 85)
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Gone But Not Forgotten. Capricorn Records president Phil Walden, right, and
other industry executives and friends of Elmore James dedicate a memorial
grave marker to the legendary blues guitarist. James had been buried in an
unmarked grave since his death from heart disease in 1963. Walden
spearheaded the fund-raising effort to erect the memorial, with Warner Bros.
Records and BMI also contributing. Shown, from left, are producer Bobby
Robinson; Mark Pucci, Capricorn VP of publicity and media relations; Skip
Henderson, administrator, Eimore James memorial fund; Dr. Sam T. Barnes,
who designed the bronze marker; and Walden.

Houston’s ‘Love’ Matches 4-Mil Record
Madonna, Enya, G Also Pile On The Multiplatinum

H BY CHRIS MORRIS

LOS ANGELES—Whitney Hous-
ton’s “I Will Always Love You” was
certified for sales of 4 million units in
January by the Recording Industry
Assn. of America. Houston’s hit is
only the second single to reach that
level; USA For Africa’s “We Are The

World” was certified quadruple-plati-
num in 1985.

Two very different songstresses—
sexpot chanteuse Madonna and ethe-
real Celtic singer Enya—and Presi-
dent Bill Clinton’s favorite saxophon-
ist, Kenny G, all notched multipla-
tinum album sales levels in last
month’s RIAA certifications.

Rock The Vote Rocking For New Members In National Drive

H BY DEBORAH RUSSELL

LOS ANGELES—The presidential
election campaign may be fading into
memory, but Rock The Vote contin-
ues to work at fevered pitch.

The L.A.-based organization, which
was created two years ago to fight
censorship and preserve and expand
the 18-to-24-year-old electorate,

BILLBOARD. Nancy Bowman is
named Eastern advertising manag-
er/music for Billboard in New
York. She was advertising director
of The Recording Industry Source-
book in Los Angeles.

RECORD COMPANIES. John Barbis is
promoted to executive VP of the Po-
lyGram Label Group in New York.
He was senior VP.

Colin Hodgson is promoted to se-
nior VP and CFO for Warner Bros.
Records in Los Angeles. He was VP
of finance.

Mitchell Leib is appointed VP of
A&R, soundtracks, for Arista Rec-
ords in Los Angeles. He was VP of
A &R, soundtracks, for EMI Rec-
ords Group.

Wayne Edwards is named direc-
tor of media relations for Mercury
Records in New York. He was
head of the music division of the
Lee Solters Co.

launched its first membership drive
Jan. 22.

“We realize we can be more effec-
tive as a national organization with a
solid membership base behind us,”
says executive director Patrick Lip-
pert. “We're going to follow the lead
this time of the constituency we claim
to represent.”

A membership mailer was sent to

- EXECUTIVE TURNTABLE

e
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BARBIS

Janette Rogers is promoted to
director of artist relations at A&M
Records in Los Angeles. She was
national manager of artist rela-
tions.

Michael Sylvia is appointed di-
rector of promotion for Rykodisc
in Salem, Mass. He was Northern
California regional promotion
manager for DGC Records in San
Francisco.

Jack Purcell is promoted to na-
tional promotion manager for
Warner/Reprise Records in Nash-
ville. He was national promotion

anyone who has submitted his ad-
dress to the group during the past
two years. The package includes a
brief survey designed by an L.A.-
based firm called Strategic Political
Response, whose owners are in their
mid-20s, Lippert says.
Respondents are asked to rank
such issues as censorship, reproduc-
(Continued on page 75)

-
Lo i 5
N o un
. laEs
&
FE 4 By £
HODGSON LEIB
coordinator.

Ramsey Jabbar is named nation-
al sales representative for TVT
Records in New York. He was di-
rector of retail marketing for Con-
crete Marketing.

Caroline Records in New York
promotes Duncan Hutchison to
the company’s executive VP; Rick
Williams to VP/GM of Caroline
California in Los Angeles, Mat-
thew Flott to VP of finance, Ash-
ley Warren to GM of New York
distribution, Lyle Preslar to GM
of the Caroline label, John Wladar

January also saw a raft of artists
reaching platinum status for the first
time.

“I Will Always Love You” joins
“We Are The World” at the rarefied
quadruple-platinum level after three
months. Houston’s feat falls only a
little short of USA For Africa’s best-
selling performance: The all-star ben-
efit single topped the 4-million level
within two months of its release.

The soundtrack album for Hous-
ton’s film vehicle, “The Bodyguard,”
was certified for sales of 6 million
units; it is the only album in history to
sell that amount in just a two-month
period.

Madonna’s ‘“‘Erotica,” certified
double-platinum, became the vocal-
ist’s eighth album to hit multipla-
tinum levels. Enya, the former mem-
ber of the Irish folk-pop group

(Continued on page 84)

New Development:
Group Arrests 6
Soul Train Noms

H BY JANINE McADAMS

NEW YORK—Arrested Develop-
ment garnered an unprecedented six
nominations and En Vogue nabbed
four for the 1993 Soul Train Music
Awards, which recognize recording
achievements in R&B, rap, gospel,
and jazz. The nominations were an-
nounced Feb. 2 at the Hotel Bel-Air in
Los Angeles.

Arrested Development’s “Tennes-
see’’ earned nominations as best
R&B single by a group, band, or duo
and as R&B song of the year, while
the album “3 Years, 5 Months And 2
Days In The Life Of ... ” was named
in the R&B-album and rap-album-of-
the-year categories. The group was
nominated as best R&B new artist,
while the video for “People Every-
day” was nominated among the best
R&B music videos. The group’s six
nominations beat Michael Jackson's
record of five.

En Vogue also captured multiple
nominations: ‘“My Lovin’ (You're
Never Gonna Get It)” was nominated
as best R&B single by a group and
best R&B song; “Funky Divas” was
named among the best R&B albums
by a group. “Giving Him Something
He Can Feel” was nominated in the
video category.

Other multiple nominees include
Mary J. Blige, who earned three nom-
inations for best R&B single, female,
for “Real Love,” best album for
“What’s The 4117,” and best new
R&B artist. Boyz II Men’s “Please
Don’t Go” was named among the
best R&B singles, while “End Of The
Road” was among the best R&B
songs and best R&B music videos
nominated. Three citations were giv-
en to Michael Jackson, whose ‘“Re-
member The Time” was nominated
as best R&B single, male, and as best
video, and whose ‘“Dangerous” was
nominated for best R&B album.
Vanessa Williams, Bobby Brown, and
Kris Kross each received two nomi-

(Continued on page 84)

ROGERS

EDWARDS

to production manager, and
Sheena McCulloch to GM of Caro-
line’s new warehouse in Goshen,
N.Y. They were, respectively, GM
of distribution, GM of Caroline
California, comptroller, sales man-
ager, A&R/product manager, pro-
duction assistant, and production
manager.

DISTRIBUTION. WEA Corp. names
Charles Blacksmith branch sales
manager in Los Angeles, Myles Lus-
ter sales rep in Los Angeles, and
Darlene Byrd field marketing rep in

JABBAR

SYLVIA

San Francisco. They were, respec-
tively, president/CEO/COO for
Roundup Music Distributors, field
marketing rep for WEA, and urban
marketing specialist/San Francisco
for CEMA. WEA Corp. in Cleveland
promotes Terri Jacobs to in-house
marketing rep and Terri Bernabale
to account merchandising rep. They
were, respectively, account merchan-
dising rep and marketing secretary.
Randy Patrick is promoted to assis-
tant branch manager for WEA Corp.
in Dallas. He was Los Angeles
branch sales manager.
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Poison Offers Latest Antidote

Guitarist Kotzen Adds To Matured Sound

H BY BRIAN Q. NEWCOMB

ST. LOUIS—In what may be a bit of
an understatement, Poison front man
Bret Michaels says, “Poison’s never
been that critically accepted. Without
that, we've had to work really hard, not
only making the album but constantly
trying to prove ourselves.”

For Michaels, what it ultimately
comes down to is “making music that
we honestly feel good about.” Such is
the case with its new Capitol release,
“Native Tongue.”

POISON: Richie Kotzen, Rikki Rockett,
Bret Michaels, and Bobby Dall.

The album is the first to feature Ri-
chie Kotzen, who replaced original gui-
tarist C.C. DeVille.

“What we wanted was someone who
was a virtuoso who was known, but who
could also make the band grow musi-
cally, and be able to go in different di-
rections,” Michaels says. “But more
importantly, we wanted someone who
was a team player and a good song-
writer. I have known about Richie, be-
cause he was also from Pennsylvania.”

The 22-year-old Kotzen has already
proven himself on three solo instru-
mental outings. But Michaels says
chemistry was as important as techni-
cal know-how. “We decided to just find
a guitarist that we would feel great
about, but also someone who we can
open up and try new things with. That
way it would make it exciting for us
again.

“In Poison, we split everything four
ways, no matter who brings in a song,”
he says. “We all throw in our ideas and
that’s the way it goes. It blew Richie’s
mind that he could bring in a song and
we’d have it on the record. You're go-
ing to hear those differences, because
he's very involved in the songwriting.
With the new stuff, obviously his guitar
sound is going to dictate what happens
in the songs. Richie is more of an or-
ganic player, with more earthy tones.”

‘The importance of Poison and “Na-
tive Tongue” at Capitol is underscored
by Jeremy Hammond, VP of artist de-
velopment: “We've been very meticu-

Yothu Yindi Front Man
Named Australian Of Year

B BY GLENN A. BAKER

SYDNEY—*"This award can only help
toward building unity in Australia,” de-
clared Prime Minister Paul Keating as
he bestowed upon Yothu Yindi lead
singer Mandaway Yunupingu the
honor of being named the 1993 Austra-
lian of the Year.

This is not the first occasion that the
preeminent Australian honor has gone
to a popular music performer. In 1988,
John Farnham received the accolade.

Although the selection of an aborigi-
nal figure was not entirely unexpected
in the Year of Indigenous People, Aus-
tralia Day Council chairman Phillip
Adams revealed that the choice was the
easiest and swiftest the 10-member
board had made in many years, and
that Yunupingu was chosen not only in
the spirit of reconciliation but because
he outshone every other nomination.
“He’s an extraordinary bloke,” de-
clared Adams.

Even without the international rec-
ognition that Yunupingu has recently
enjoyed as the leader of the ground-
breaking Yothu Yindi—who reached
No. 1 in Australia in 1991 with
“Treaty” and have toured the world ex-
tensively during the past three years—
many feel he would have been a likely
contender for the honor before very
much longer. The first Aboriginal from
his part of the world (the Gove Penin-
sula of Arnhem Land, about 370 miles
east of Darwin) with an advanced de-

gree, he currently is on leave as the
principal of the 300-pupil Yirrkala
Community School (known as Both
Ways School), where up to 13 dialects
are spoken. Starting as a teaching as-
sistant in 1975, Yunupingu forged an
inventive cross-cultural approach to-
ward aboriginal education, which is be-
ing imitated all over the huge Northern
Territory.

Yunupingu sees his nonmilitant ac-
tivities as teacher and musician as a
way of “saying this is how we think
about life, how we see the way Austra-
lia should be; informing others without
resorting to the forceful indoctrination
that some white people practiced on us.
We'd like to have our art, our inde-
pendence, and solidarity recognized,
and be seen as people who have objec-
tives to achieve.”

As with the Farnham selection five
years ago, the announcement was not
met with universal approval. Alan
Jones, Sydney’s highest-rated radio
personality, sparked a furor when he
accused the Australia Day Council of
tokenism, claiming that Yunupingu was
chosen because he was the right color
in the right year. “If the argument is
that he has built bridges between black
and white Australia, then a lot of peo-
ple have done that. And if it's because
he’s a one-hit wonder, then a lot of peo-
ple have done that,” Jones said.

Yunupingu dismissed Jones’ attack
by inviting him to “sit on” his long,

(Continued on page 19)

lous with this project, especially in set-
ting it up from top to bottom. It's really
a very simple campaign; we're focusing
on the music. It has a lot of the
strength that they had in the past, but
combined with Richie Kotzen’s work,
Poison is a much more mature band.”

Capitol and the band have set up the
release with the zeal of a new group
pushing its debut album.

“We wanted to thwart any precon-
ceptions, so we brought people down to
the studio as they were making it—the
media, rock critics, people from MTV,
etc.,” Hammond says. “We had the ‘In
Concert’ people down in October to do
a piece that was on ABC in November.

“We've had Brett Michaels out on
the road, visiting radio and key retail.
Again on a one-on-one basis, Brett’s

(Continued on page 19)

Golden Eden. The members of 10,000 Maniacs celebrate their latest release,
“Our Time In Eden,” going gold with representatives from Elektra Entertainment.
Seated, from left, are 10,000 Maniacs’ Natalie Merchant and Nancy Jeffries, senior
VP of A&R, Elektra. Standing, from left, are Steve Gustafson and Dennis Drew,
both of 10,000 Maniacs; Elektra senior VP/GM David Bither; Peter Leak, band
manager; and 10,000 Maniacs’ Rob Buck and Jerome Augustyniak.

DEADLY STING: “I want to see this Deadhead phenom-
enon. I want to see it firsthand,” says Sting. But instead
of merely attending a show or two, Sting has told Billboard
exclusively that he is opening for the Grateful Dead on
several stadium dates later this year in between dates on
his own headlining tour. “I've never supported anyone in
my career. It’s so off the wall, such a crazy idea. Hell, let’s
do it,” Sting says. The singer, whose new album, “Ten
Summoner’s Tales,” comes out on A&M March 9, will play
some warm up dates in Miami at the end of this month be-
fore heading to Europe for six

Sting Dead Set On Opening Tour Slot;
Kaplan A Principle Player; Bachus Bow

thing,” he says. “We used to do one-off singles like Hot-
house Flowers and An Emeotional Fish, who then went
off and got their own deals. The A&R focus has hitherto
been out of Ireland and now it will shift to Britain as well.
The idea is to take what we learned in management and
apply it to running a record company.” McGuinness says.

LABEL LAUNCH II: Dave Stewart is preparing to
launch a new label with composer/conductor Michael Ka-
men. Slated to run through Stewart’s Anxious Records,

the label, cleverly titled Bachus

weeks. Sting starts a full-fledged
North American shed and theater
tour April 26 in Vancouver. His first
dates with the Dead are May 14-16
at Sam Boyd Silver Bowl in Las Ve-
gas. Subsequent stops are East Rut-
herford, N.J.’s Giants Stadium, June
5-6; Buckeye Lake, Columbus, Ohio,

Records, will acquire master re-
cordings of classical pieces as well as
record new solo classical artists. The
first release will be a Bach cantata
that originally appeared on the
Erato label. Kamen will pick the
music, while “David will make it
™ something everyone will want to

June 11; Rich Stadium, Buffalo,
N.Y., June 13; Soldier Field, Chi-
cago, June 18-19, and RFK Stadium,
Washington, June 25-26. Sting mod-
estly suggests that he thinks his band and the Dead will
prove “an interesting combination because we’d be playing
to a large audience who probably never heard of me and
I think we can only benefit from that.”

According to the Grateful Dead’s spokesman, Dennis
MecNally, adding Sting to the bill was “the easiest decision
the Grateful Dead have made in a while. I never heard a
shorter discussion among the band. Word reached our ears
that he was available and the guys said ‘Great!” We don’t
think of him as our opening act; he’s a touring partner.”
No word yet whether Sting and the Dead will jam together.

A MATTER OF PRINCIPLE: Keryn Kaplan has been
upped to director of U2’s U.S. company, Principle Man-
agement Inc. USA, now that Ellen Darst has moved to
Elektra Entertainment. (Billboard, Jan. 16) U2’s Dublin-
based manager, Paul McGuinness, says in addition to the
U.S. office continuing to oversee the band’s North Ameri-
can activities, it will serve as the initial U.S. outpost for
the group’s Mother Records once the long-rumored distri-
bution deals with Interscope in North America and Poly-
Gram in the rest of the world are finalized. The first U.S.
and U.K. release on the Mother imprint is the debut from
Engine Alley, produced by Steve Lillywhite, which has
already been released in Ireland. Second up will be a re-
lease from Irish dance act Bumble.

According to McGuinness, the goal is to turn Mother
into a true label. “Mother has been a fairly philanthropic

by Melinda Newman

hear,” Kamen says.

IT’S ALL THE RAGE: Rod
Stewart is the latest artist to plan to
release his taping of MTV’s acoustic music concert series
“Unplugged” as an album. Stewart, who was slated to tape
the show Monday (8), will perform songs spanning his en-
tire career, accompanied by his Faces compadre Ron
Wood. MTV will air the program in April; Warner Bros.
will release it in May. All of this leaves us wondering what
has happened to the new Stewart studio album, “Once In
A Blue Moon,” that we’ve been hearing about for months.
According to a WB spokesperson, “Blue Moon” is still
slated to be released, but no date in 1993 has been set.

STUDIO UPDATE: The Scorpions are in the studio in
Vancouver working with Bruce Fairbairn on their new al-
bum; the first with new bass player Ralph Rieckermann,
Mercury is slated to release the record, which reportedly
is very, very hard, in early summer, with a world tour to
follow. The band hits the States in the fall.

MAYBE, MAYBE NOT: The National Academy of
Recording Arts & Sciences held a reception at Mayor
David Dinkins digs, Gracie Mansion, Feb. 1, to honor
New York-based Grammy nominees. In addition to a
salute to the nominees, the event turned into a major
push to lure the awards back to the Big Apple in 1994.
NARAS president Michael Greene is cagey. He says
its a 50/50 chance they’ll come back to the East Coast.
This year’s awards will be presented Feb. 24 in Los
Angeles.
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RIAA SPEARHEADS NEW ROYALTY GROUP

(Continued from page 1)

ables people to get the monies fairly
distributed.”

John Simpson of Studio One Artists,
which represents Mary-Chapin Car-
penter, among others, likes the con-
cept. “I just got a call about it,” he
says. “Frankly, I was surprised. I'm
pleased. It’s probably the first time
that artists have not had to pay for ad-
vances in technology.”

Will Botwin, who manages Lyle Lo-
vett, Roseanne Cash, and John Hiatt,
among others, says the RIAA’s plan
“looks good on paper and sounds good
in theory. I'm anxious to see if it works.”

Some other artists’ managers and
attorneys, however, are suspicious
about the RIAA’s interest in distribut-
ing royalties to both labels and artists.

RIAA senior VP Hilary Rosen ex-
plains it by noting the two groups have
a “mutual interest in the copyright in
sound recording,” especially the public
performance right the RIAA is seeking
in Congress this year. That right, vig-
orously opposed by broadcasters,
would give record companies and art-
ists a new revenue stream from broad-
casts of their recordings.

“There have been a host of discus-
sions in behalf of a public performance
right,” says Rosen. “The players in that
discussion historically have been record
companies, publishers, and writers.
Clearly the artists have a huge interest
in the public performance fight, and the
artist has not been a player yet.”

The AARC will not represent non-
AARC members. “We have no inten-
tion of claiming for anybody that does
not give us authority,” says Rosen. At
press time, however, no artists had
signed with the AARC.

Rosen explains this is because mass
mailings from RIAA member labels to
all of the acts on their rosters have just
gone out. Also, she says, NAIRD labels
will solicit their artists, and members
of the steering committee will work on
their own clients.

All of the industry groups seeking to
collect home-taping royalties from the
1992 royalty pool face a Feb. 28 deadline
to file claims with the Copyright Tribu-
nal, which will supervise the allocation
of royalties. Rosen says it’s unlikely
AARC will have authorization from a
majority of acts by then.

But she notes that that claim applies
only to royalties for October and No-
vember—the period for which the
home-taping law was in effect last
year—and that artists who sign up
later can still share in the 1993 pool.

Asked how the CRTC might view
AARC'’s claim on behalf of all acts at
a time when most of them are not mem-
bers, Rosen replies, “No one except the
unions can claim to represent artists.
So we've deliberately chosen to claim a
presumption of membership, because
we think we’ll be able to secure a large
enough portion of artist members.”

Rosen adds that artists who join
AARC may drop out within a year—a
point she says was particularly impor-
tant to artist representatives.

One thing is clear; If AARC didn’t
exist, something like it would have to
be invented. Without an established
body for collecting artists’ taping
royalties, thousands of individual art-
ists would have to petition the CRT for
the royalties due them.

In the initial stages, the AARC’s
data source for calculating featured
artist and record company distribu-
tions will be provided exclusively by

SoundScan Inc., although RIAA offi-
cials add that other data bases will also
be employed later on to more fairly
tally the earnings of black-music acts
and others whose sales might not be
fully reflected in SoundScan figures.

Still to be decided by the interested
parties and adjudicated by the CRT is
which data—market share, sales, air-
play, and/or other factors—will be used
to determine claim validity.

SoundScan registers POS informa-
tion on albums and singles from record
retailers. All claims and royalty earn-
ings will be kept confidential.

Under the AARC proposal, singles
will be weighted at 25% of albums, and
multidise configurations will be
weighted based on the number of
pieces in each set.

Since only sound recordings re-
leased on or after Feb. 15, 1972, are
protected under U.S. copyright law, no
recordings issued before that date will
be considered for purposes of royalty
allocation, unless they have been reis-
sued since 1972.

There will be an AARC board of di-
rectors comprised equally of 17 artists
or their representatives, and 17 record
company officials. Each of these
groups will direct the separate artist
and record company royalty payment
operations. Also planned are distinct
artist and label subpanels to handle
dispute resolution, distribution meth-
odology, and nominations of replace-
ments and additional members.

Although AARC will be housed ini-
tially at RIAA headquarters, it is
planned as a stand-alone operation in
the long run. Initially, it will deduct no
more than 1% of the collected royalties
to cover administrative costs.

Under the Audio Home Recording
Act of 1992, the record companies and
performers will share roughly two-
thirds of the total royalties paid by
manufacturers and importers of digital
audio recorders and blank media. After
4% of this sound recording fund is set
aside for nonfeatured musicians and
vocalists, labels and artists will split
the remainder on a 60%-40% basis.

The remaining one-third of the pool
will go to songwriters and publishers,
who will share it equally. At this point,
it appears that the performing rights
societies—ASCAP, BMI, and SE-
SAC—will claim the right to distribute
royalties on behalf of their songwriter
members, while the National Music
Publishers’ Assn./Harry Fox Agency
will represent most music publishers.

ASCAP decided not to collect on art-
ists’ behalf because not enough of them
gave their permission, according to
Gloria Messenger, managing director
of ASCAP. She said that the group had
written to artists but had “not gotten
sufficient response to make it economi-
cally feasible at this time.”

ASCAP is seeking an amendment to
its 1950 federal consent decree that
would allow it to collect and distribute
writer royalties. A Feb. 19 hearing is
set in U.S. District Court in New York.

Murphy says the NMPA doesn’t
forecast much initial royalty income
the first few years, but projects up-
wards of $150 million annually “five to
eight years out,” after the digital for-
mats gain momentum.

Robbin Ahrold, VP of corporate
relations for BMI, says the group
will soon send out a letter to mem-
bers asking for authorization to col-
lect royalties for them. Ahrold says

BMI is projecting a first-year total
royalty pool of between $80,000-
$100,000 and as much as $1.5 million
in 1993 royalties.

Assistance itn preparing this story
was provided by Melinda Newman.

Nashville Confab
Succeeds Despite
Fewer Attendees

B BY EDWARD MORRIS
and DEBBIE HOLLEY

NASHVILLE—AIlthough many ob-
servers judged the crowds to be
smaller and the A&R reps fewer than
those attracted to the event last year,
the Nashville Entertainment Assn.
says its recently concluded Extrava-
ganza was a success.

The Extravaganza, which ran from
Jan. 20-23 here, featured showcases by
24 rock, R&B, folk, and other-format
acts based in the Southeast. According
to the NEA’s Libby Beeson, a total of
3,293 tickets were sold for the shows.

Out-of-town labels that sent reps to
the event included EastWest, Atlantic,
Chrysalis, Elektra, Interscope, Sky,
Small World, and Sony. In addition,
many major and independent labels in
Nashville were represented, as well as
several publishing and management
concerns from across the country.

Among the highlights of the show-
cases, which were scattered among
several of Nashville’s popular night-
spots, were Hyra & Bush, Barbara
Carter, Todd Snider, the Bisquits, the
Chosen Few, Valentine Saloon, the De-
levantes, Five-Eight, the Sugar La
Las, Johnny Neel, and the Velero Pyg-
mies.

The Velero Pygmies, noted for their
business savvy, were possibly the most
polished and professional of the lot.
Marketably attractive, lead vocalist/
group founder Cameron Flener and
the band’s other three members de-
livered high-energy rock with person-
ality, but proved as delightful when the
band slowed down to ballad speed.

The Bisquits was another act obvi-
ously professional in its presentation.
Styles from rock to blues to punk were
meshed with sound material and pro-
duced terrific results.

Hyra & Bush, an Atlanta-based duo,
kicked off Thursday night’s perform-
ances at 12th & Porter. Later that eve-
ning at the Ace of Clubs, Carter belted
straight-shooting coffee-house lyrics
with hard-edged folk style.

Snider proved a country-laced
songwriting sensation at Diamond ‘N
The Ruff, and the Delevantes (brothers
Bob and Mike) also were well-received.

The rockin’ blues of studio key-
board player Neel, who has toured
with the Allman Brothers and
Dickey Betts, kept the blood circu-
lating. With an established track-
record writing songs and perform-
ing, he is targeting a deal of his own.

Some A&R and management reps
attending the event for the first
time, were pleased with what they
saw. “I really thought this was the
best showcase event that I've been

(Continued on page 20)

Gontinental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

BIRMINGHAM: Far from the fly-weight music makers that their name might
suggest, the Sugar La Las are a primal pop powerhouse with a Felliniesque
flair. The six-piece combo was formed only last year when vocalist Carole
Griffin, formerly with local country-oriented outfit the Ticks, joined guitarist/
vocalist Mots Roden, previous leader of pop trio the Primitons. The Sugar
La Las’ lineup was complete with longtime Roden cohort Leif Bondarenko
on drums, David Kilmer on keyboards and guitar, Eric Onimus on bass, and
Ed Glaze on percussion. (Their material is principally written by Roden with
lyricist Stephanie Truelove-Pierce.)
The Sugar La Las followed a trium-
phant appearance at the 1992 South
By Southwest Conference with other
regional music conference gigs, but
their infectious pop melodies, more
than their audacious stage act, led to
a co-publishing agreement with Peer-
music. The deal offers the band ea-
sier access to demos, showcases, and
videos—and may well steer it to the
right label. In the meantime, it con-
tinues to work on its live shows, em-
bellished by impromptu spectacles
and an outlandishly costumed entourage. Yet the the Sugar La Las’ potency
comes not from artifice, but from club-honed skill. Roden admits, “We're
shocked at our popularity in such a conservative town as Birmingham.” Are
the Sugar La Las a release valve for the community? Roden replies: “Defi-
nitely for us. I don’t know about the community . ..~ DREW WHEELER

THE SUGAR LA LAs

PITTSBURGH: The Cynics think globally. The psychedelic garage-rock quartet
has just shipped 12,000 pieces of its new album, “Learn To Lose,” and many
are headed for waiting fans in Europe and Japan. Cynics founder, guitarist,
and composer Gregg Kostelich, who owns Get Hip, an independent label and
distributor that does business around the world, formed the Cynics eight years
ago, and they found a home at Pittsburgh joint The Electric Banana. The band
comes on loud and snotty; Kostelich lays into his '60s-vintage fuzzbox, while
singer Michael Kastelic’s memorable screams echo desperate sexual passion.
The band’s 1990 release, “Rock And Roll,” sold 10,000 copies and charted at
No. 4 in the College Media Journal. MTV aired the band’s “Girl, You're On
My Mind” video on “120 Minutes” and the BBC’s John Peel played the album,
as he has past Cynics releases. Get Hip begins working “Learn To Lose” at
college radio and the alternative press around Feb. 15. Soon after, the band
plans to release “Stranded In Madrid,” a recording made during its '90 Euro-
pean tour. Tours of Europe, Japan, Mexico, and the U.S. are planned for later
in the year. Kostelich figures it’s just a matter of time before '60s-style hard
rock comes back into style. “You used to have to go to New York to get a
pair of suede Beatle boots. Last year, I think they were back in the malls again,
which means the styles came back. Why not the music?”

PETER B. KING

NEW YORK: The Authority may sound like a cocky name for an unsigned band,
but during the past three years, this sextet has shown its ability to build a
strong following here. The group’s potent blend of heavy funk, salsa, hip-hop,
and jazz was first fused at Manhattan’s New School of Jazz, where lead singer
Rene Lopez met saxophonist/flutist Dave Masucci and bassist Frank Cotto.
With the addition of guitarist Frank Ocasio, drummer Brian Sachs, and key-
boardist Tony Brito, the band began to hone its live craft. “To me, funk and
salsa are the two most sexual grooves you can listen to,” explains Lopez. “It’s
hypnotic. It can put you in a real sexual trance and that’s what naturally hap-
pens to us on stage.” But the band also takes strong political stands on songs
such as “Officer Friendly,” written after Lopez was wrongly arrested by police
and beaten. Soon the band’s live suc-
cess earned it regular Monday gigs at
Nightingales, a spot previously held
by other New School alumni Spin
Doctors and Blues Traveler. In the
last year and a half, the band has
stretched its territories from Boston
to Washington, D.C., and out west to
California and Colorado. Along the
way, the band has opened for Fish-
bone and Public Enemy and earned
a spot on Lollapalooza II's side
stage. Meanwhile, the band’s self-produced CD has garnered it strong retail
sales and radio airplay at nearly 100 college and commercial radio stations
nationwide. Among the labels showing interest in the band are Tommy Boy’s
new Mama label and Ice Cube’s new Street Knowledge imprint.

BRUCE BUCKLEY

16

www.americanradiohistorv.com

BILLBOARD FEBRUARY 13, 1993



www.americanradiohistory.com

Artists & Music

Bob Rocks Out As Guitarist/Writer On ‘Rockhead’ Release

W BY CARRIE BORZILLO

LOS ANGELES—After producing a
string of platinum albums including
Bon Jovi's “New Jersey,” “Metallica,”
Aerosmith’s “Permanent Vacation,”
and Motley Crue’s “Dr. Feelgood,”
Bob Rock has decided to give his own

musie another shot with his new band,
Rockhead.

After spending five years in the stu-
dio, “I want to have fun playing again,”
says the Vancouver-based guitarist
and songwriter. “I'm a musician first
and foremost.”

Four years ago, Rock and drummer

AMUSEMENT BUSINESS®
BOXSCORE ™&iists™
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Oakland- Jan. 24-26 $1,055,855 44,930 Bill Graham
Alameda County $23.50 three Presents
Coliseum seliouts
Oakland, Cahf.
GARTH BROOKS Great Western Jan. 29 $724,420 36,348 Varnell Enterprises
Forum $20 two
Inglewood, Calif. sellouts
PLACIDO DOMINGO Maple Leaf Jan. 19 $396,693 8,098 Concert Prods.
Gardens {$506,577 10,866 International
Toronto Canadian)
$125/ $20
METALLICA Carver Hawkeye Jan. 28 $224,140 11,207 Jam Prods.
Arena $20 sellout
Unwv. of lowa
lowa City, lowa
DEF LEPPARD America West Dec. 31 $196,043 8713 Fey Concert Co.
Arena $22.50 10,088
Phoenix
METALLICA Rockford Jan. 31 $175,920 8,796 Jam Prods
MetroCentre $20 sellout
Rockford, 1.
METALLICA Arena, La Jan. 29 $158,850 8,504 Jam Prods.
Crosse Center $20.50/ $18.50 sellout
La Crosse, Wis.
DEF LEPPARD Arena, Bayfront Jan. 29 $151,185 7469 Cellar Door
Center $20.75 sellout Concerts
St. Petersburg, In-house
Fla.
SAWYER BROWN Memorial Jan. 28 $131,956 6,351 Jack Roberts Co.
MARK CHESNUTT Coliseum $22 7,400
CHRIS LEDOUX Portland, Ore.
KEITH RICHARDS & THE X- Bill Graham Jan. 21 $114,325 5,048 Bill Graham
PENSIVE WINOS Ciwic Auditorium $25/ $22.50 sellout Presents
1ZZY STRADLIN & THE JUSU San Francisco
HOUNDS
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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Chris Taylor—who worked together in
the Capitol act Rock & Hyde—discov-
ered singer Steve Jack and bassist Ja-
mey Kosh in bands in Vancouver.

But instead of playing the local clubs
like most new bands do, Rockhead took
an alternative approach to mastering
its craft. “From day one, we hit the stu-
dio,” says Rock. “We just wanted to get
it right. I really believe it takes most
bands at least four years to get any-
thing going.”

The result is “Rockhead,” a collec-
tion of hard-rocking, blues-influenced
songs released by Capitol in mid-Jan-
uary. First single, “Heartland,” is al-
ready garnering some album rock play.

“Rockhead” features a few guest ap-
pearances by people Rock has met
along the way, including Bon Jovi’s Ri-
chie Sambora on “House Of Cards,”
and the Cult’s Billy Duffy on “Hell’s

Back Door.”

Although Rock's music—whether
with Rock & Hyde or the Payolas—
has always found an audience in Can-
ada, he hopes that “Rockhead” catches
ears south of the border.

“We're hoping for the best,” says
Rock. “But I can’t worry about it. Ear-
lier on in my career we tended to chase
styles, and it doesn't work. Now I do
what comes naturally and that’s hard,
blues-based rock.”

Apparently, that is just fine with Ca-
pitol. “The beauty of this record is that
it's deep,” says Tim Trombley. Capitol/
EMI Canada VP of talent acquisition
and artist development. “I think we
will be working it 12 months down the
road. We see at least four or five sin-
gles here.” Already pegged as the next
single is “Chelsea Rose.”

While “Rockhead” is quickly ap-

proaching the gold mark in Canada,
Trombley anticipates the rest of the
world will catch on once they see the
band live. Rockhead plans to open for
Bon Jovi on a two-month Kuropean
tour starting March 31 and then tour
the U.S. in late summer or early fall.

Aside from finishing work on Motley
Crue’s new release and possibly taking
on Metallica’s next project, Rock says
he will be taking a break from pro-
ducing for a while.

“I'm just real lucky that the people
I work with [at Vancouver’s Little
Mountain Studios] let me do this,” says
Rock, who, after engineering for years,
did his first production job on Bon
Jovi's “New Jersey” in 1988.

On producing himself, Rock says,
laughing, “It was pretty easy. I got to
do what I wanted, [but] the other guys
kept me at bay and I didn’t mix it.”
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Grateful ‘Dead Records

would like to congratulate

Ken Nordine

and his producer, Dan Healy
for our First Ever Grammy Nomination

(spoken word). Of course, lots of people
helped, and our thanks to them.

But Ken, We Love You.
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Guitarist Hits Highs In Young Career

B BY GLENN A. BAKER

SYDNEY—Guitarist Nathan Cavaleri
has just returned from San Francisco,
where he performed at Guitar Player’s
25th anniversary concert at the War-
field Theatre with the likes of Jeff
“Skunk” Baxter, Ry Cooder, and Steve
Morse, and received the only standing
ovation of the night.

While in town he also dropped by the
San Francisco Blues Festival, joined
Albert Collins on stage there for a hot
four-song jam, and enticed Carla Tho-
mas to sing with him at a club called
Louis’. By the time he'd left the U.S.
he’d been offered a Peavy sponsorship
and booked to play at NAMM in Los
Angeles this month,

Back home in Australia, Cavaleri fin-
ished off his first album for Mush-
room’s Little Rock Records, “Jammin’

With The Cats,” which features contri-
butions from Jimmy Barnes, Diesel,
Saints leader Chris Bailey, and Tommy
Emmanuel.

Not bad for a 10-year-old.

“He just goes for it. He plays from
the heart, which is something you ei-
ther have or you don't,” says Diesel.
“He’s got it so obviously that he scares
me.”

Instead of bears and bunnies, young
Nathan adopted his amateur-guitar-
playing father’s idols such as B.B. King
and Albert Collins, and absorbed some
of their emotional playing as well. “I
just close my eyes and I play and ever-
ything I feel goes into my guitar,” he
says.

No less inspiring than Cavaleri's
talent is his personal courage. At the
age of six, he was diagnosed as having

leukemia and underwent two years of

chemotherapy. Asked his greatest
dream by the Starlight Foundation,
which grants wishes to terminally ill
children, Cavaleri asked to go to Lon-
don and jam with his hero, Mark
Knopfler. During the jam (and at a
second session in Sydney), Cavaleri
surprised Knopfler by teaching him a
clever variation on the riff in “Sultans
Of Swing.”

Despite his glittering connections
(he is jointly managed by Michael Gu-
dinski, head of the Mushroom empire,
and Jane Barnes, wife of rocker
Jimmy Barnes and manager of Little
Rock Records), Cavaleri’s career is
being developed slowly. After all,
wonders Jane Barnes, to whom do
you pitch him—discerning adults,
kids his own age, or a mass general
market? “I'm still waiting for a brain-
wave,” she says.
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Thomas Z. Shepard Knows
The Score On Cast Albums

1

AN ORIGINAL CAST album is
not a souvenir of the show; it must
be a recording that succeeds on its
own terms,” says producer Thomas
Z. Shepard, whose name graces doz-
ens of albums in the original-cast
and classical fields, seven show al-
bums of which are Grammy winners
as best original cast recording. He
has won 11 Grammy awards in all.

This year, Shepard has three of
the five cast nominations, having
produced “The Secret Garden” (Co-
lumbia), “Crazy For You” (Broad-
way Angel), and “Jelly’s Last Jam”
(Mercury).

nificantly reshaped by Sondheim
and librettist James Lapine for
the recording; I called it ‘a dra-
matic cantata.” "

“With ‘The Secret Garden, ™
says Shepard, “I focused on creat-
ing a CD chock full of music but
with enough connective dialog—re-
written of course—to tell this mov
g story in which troubled people
interact and, in the process, deeply
affect one another’s lives.”

A SONG FOR AMALYA:
Sammy Cahn, the great lyricist
who died Jan;

Shepard’s
Grammy work
goes back to
1970’s “Com
pany’'—the
start of a long
association

Wnrlls&Musn:

15, was
known for the
parodies he
wrote for spe
cial occasions

with Stephen
Sondheim
shows. Words & Music asked She-
pard to trace the changes in show
music’s sound on recordings over the
years

Here are the details: “When origi-
nal cast albums began, we lived in
the age of 78s. Most of them were 10-
inch and played for less than three
minutes, so it 18 not surprising that
all love songs and production num-
bers were whittled down to a comfy
‘Hit Parade’ three minutes or less,
When the LP came along, we contin-
ued to conceive of Broadway cast al-
bums with essentially this mentality:
a 45-minute LP made up chiefly of
short cuts. Once in a while, perhaps
vou'd hear a five-minute track.

“There was another traditional re-
striction: no dialog. This again was
drawn from the 78-era mentality, as
well as from the accepted belief that
people would quickly weary of any
dialog after only a few repeated
hearings. Basically, even as we con-
tinued to refine the art of original-
cast production, we still felt that our
most important task was to sell the
songs,”"

But, says Shepard, times have
changed. In an age where video-
tapes of our favorite films are
watched over and over, repetition
is part of our current popular cul-
ture. Shows have changed, fewer
songs are there simply to sell
themselves. There is ever more
recitative, with longer pieces of
material, sometimes snatches of
songs that flow seamlessly into
and out of dialog.

As for changes in technology,
Shepard says further creativity
was opened up with increasing
lengths of time offered first by the
LP and then by double-cassettes
and CDs. “This really began for me
with ‘Sweeney Todd,” which I mod-
eled after pre-TV radio plays, re-
plete with whistles, squeaking
doors, underground echoes, exag-
gerated perspectives. And when
digital sound plus CDs were at my
disposal, I extended the technique
with Sondheim’s ‘Sunday In The
Park With George,” which was sig-

by Irv Lichtman

or, more
likely, special
people. Ed

Cramer, the
former president of BMI who now
engages in private practice in New
York, has this tale to tell:

“About a dozen years ago a very
important appeal was argued be-
fore the U.S. Supreme Court. BMI
and ASCAP, traditional rivals,
were on the same side in an anti-
trust case brought against them by
CBS. They asked the court to re-
verse the lower court.

“As president/CEO of BMI, I at-
tended the argument. Sammy was
present in his capacity as a leading
member of the ASCAP board. I
had gotten to know Sammy very
well since I was among the handful
who were instrumental in organiz-
ing the Songwriters Hall of
Fame, of which Sammy was presi-
dent and I a board member.

“As we left the courthouse after
the conclusion of the arguments,
Sammy embraced me and asked
where I found our lawver. ‘She was
terrific,” he said, adding that he
wanted me to introduce her to him.
I eventually did, but in turn I asked
if he would do a parody for her. He
unhesitatingly agreed and I subse-
quently had a private recording
made of it. |

“That young lawyer, the object
of Sammy’s admiration and the
subject of his lyric, is Judge Ama-
Iya Kearse, now a judge of the U.S
court of appeals for the second cir-
cuit; she is recognized as one of
America's leading federal judges.

“I am confident that someday bi-
ographies will be written about her.
I am writing to alert those who
write her biography to ask her
about the lyrics Sammy Cahn
wrote for her.”

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Music Sales:

1. 10.000 Maniacs. Our Time In
Eden

. Red Hot Chili Peppers, Blood
Sugar Sex Magik

. Paul Simon Greatest Hits

1. Raffi, Children’s Favorites

5. The Cure, Wish.
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BASH & POP CRACKLES

While former Replacements bassist
Tommy Stinson maintains that his
new band Bash & Pop’s debut
album, “Friday Night Is Killing
Me,” is “pretty different” from the
music of his previous group, he
makes a descriptive remark that
might strike a familiar chord with
old 'Mats fans.

“Bad notes, out-of-tune guitars,
it’s all there—all that beauty-ful
stuff,” he says, describing the
Tuesday (9) Reprise release with a

P m—
Bashing Away. Bash & Pop leader
Tommy Stinson, left, works with
producer Don Smith on the band’s

Sire/Reprise debut,
Killing Me."

“Friday Night Is

wry smile.

Stinson, who began his musical
career in his early teens with the
young, chaotic Replacements, says
the formidable reputation of 'Mats
front man Paul Westerberg as a
songwriter made him hesitant to
concentrate on his own songcraft.

He admits, “I always took a stab
at it, but [ always felt pretty
inferior—I mean, the stuff I tried, at
its best, wasn’t as good as one of
Paul’s throwaways. That was a lot to
compete with, and it might have
stifled me a lot more.”

The abrupt end of the
Replacements after a July 4, 1991,
show in Chicago changed Stinson’s
thinking. “We never sat down and
called it quits,” he says of the
group’s demise. “We just kind of
walked off the stage at the last show,
and I heard from Paul about six
months later.”

Stinson says it was then just a
“matter of figuring out what to do
from there. I never did my songs in
a serious kind of way, because I was
so comfortable being a side guy.

Once it got down there, it was either
write music or drown. What's the
phrase—fish or cut bait ... I've
known I wanted to be a singer, 1
wanted to write songs and stuff—I
was just lazy for a lot of reasons.”

But Stinson had been steadily
penning the songs heard on “Friday
Night” for the last three or four
years; one number, “First Steps,”
dates back to 1989, when the 'Mats
were recording “Don’t Tell A Soul.”

For Bash & Pop, Stinson moved
from bass to guitar, and takes the
lead vocals. Drummer Steve Foley,
who played with the Replacements
on the band’s final tour, was
recruited, along with his brother
Kevin on bass. The unit is rounded
out by lead guitarist Steve
Brantseg, who played with such
Twin Cities outfits as the Phones
and Black Spot.

Despite the fact that B&P’s sound
is more pop-oriented than the
rough-hewn outlaw style of the
early 'Mats, the comparisons
between the bands likely will

(Continued on next page)
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POISON OFFERS LATEST ANTIDOTE

(Continued from page 14)

bringing home the message about this
record,” Hammond continues. “He was
out in a Winnebago for two weeks visit-

AM.F. Choir for a light gospel/soul ef-
fect. Michaels credits producer Richie
Zito and Kotzen for the addition. “I

and the song itself is a very passionate
one about believing in yourself. So we
wanted someone who could capture

ing as many markets as he could.”
“Stand,” the album’s first single, is
a power-ballad featuring the First

YOTHU YINDI

(Continued from page 14)

pointed trophy and then advising Aus-
tralians to ignore the criticism. Imme-
diate support came from the previous
recipient of the award, Anglican Arch-
bishop Peter Hollingsworth, who had
been so overcome with delight at the
ceremony that he warmly embraced
the singer and declared his credentials
to be superb.

Yunupingu is the second member of
his family to receive the high accolade.
His older brother Gallaroy, chairman
of the Northern Lands Council, re-
ceived the honor more than a decade

ago.

was a little against it at first, because
we had never done anything like that
before. They went in and did it with me
out of the studio. When I came in and
heard the choir on the song, it moved
me, and I've never looked back.”

A radio edit of “Stand” has already
been a strong add at album-rock and
pop radio, and Hammond reports that
the video entered MTV in heavy rota-
tion. “We don’t want to underestimate
how important that core support at
AOR is for Poison— in image terms
alone it’s worth a lot to the band. The
important thing was to consolidate Poi-
son’s fan base, but also have a strong
record that would cross over into the
mainstream through CHR and MTV.

“We hired Sam Bayer to do the
video, who captures live performance
very well,” he continues. “We've always
felt that one of Poison’s biggest
strengths has been in performance,

that passion and create an in-your-face
video.”

That touring power will be put in
motion when Poison starts a world out-
ing in a few weeks. “We're going to
Europe first. We're going to play all
the medium-size halls to get our feet
wet,” Michaels says. “The scariest part
is that we've never been on stage to-
gether, that’s the one thing. So we're
going to go over to Europe, and then
things kick off here in Dayton, Ohio,
April 16. We'll work in the U.S. until
September, then back to Europe. After
that it’s back to the U.S. and then New
Zealand, Australia, and Japan.”

Michaels says despite the new fla-
vors Kotzen brings to the band, fans
can expect the same fun hard rock
it has always delivered. “We’ve been
around long enough we’re not trying
to say we're completely different
from what we were before,” he says.
“I'm proud of what we did before.
When you have a song like ‘Some-
thing To Believe In’ or ‘Unskinny
Bop’ become a success, nobody can
take that away from you.”
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ARTIST DEVELOPMENTS

(Continued from preceding puage)

persist—all the more so since
Westerberg makes an uncredited
guest appearance on the “Friday
Night” track “Loose Ends.”

“I wouldn’t avoid it,” Stinson says
of the comparison between bands. “I
really thought that, fuck, I grew up
with this band, Paul and I have a lot
of the same likes and dislikes, and I
basically learned them from [former
’Mats manager] Peter Jesperson
and him, and—why lie?”

He adds, “For a while, I did have
a hangup—I don’t want to sound
like the 'Mats. Then I started
thinking, ‘I'm one of them, you
know? What am I saying to
myself?” ”

CHRIS MORRIS

EXTRAVAGANZA

(Continued from page 16)

best showcase event that I've been
to,” says Debbie Southwood-Smith,
A&R manager for Chrysalis Rec-
ords, New York.

Snider caught the eye of both
Belva Parker, Simmons Manage-
ment Group, Raleigh, and Linda E.
Bourne, creative manager with
Sony Music Publishing, New York.
“Of everything I saw, he was defi-
nitely the one that was most real
and genuine and just totally came
across as having something to say,”
says Bourne.

SLOAN’S SIGNING

When the music industry buzzword
last summer was “Seattle,” Geffen
A&R representative Todd Sullivan
was in the process of signing Sloan,
a Halifax, Nova Scotia, quartet that
could hardly be farther away from
the Northwest scene.

According to guitarist/vocalist
Patrick Pentland, DGC/Geffen’s
Jan. 19 release of the band’s album
debut, “Smeared,” is proof that a
scene needn’t be internationally
known for its bands to succeed.

“There’s been a pretty good sort
of underground punk-rock scene in
Halifax,” Pentland says. “If you're
smart enough and talented enough,
the labels will come to you.”

In Sloan’s case, it also helped that
the band’s four members each write
songs, and had an album ready
when DGC came knocking. Sullivan
contacted the band’s manager while
on a trip to Canada, and returned to
L.A. to find the demos for
“Smeared” waiting on his desk.

“They had recorded in a house on
a 16-track for a few thousand
dollars,” Sullivan says. The tracks
were remixed, and the album was
ready to go.

The band previously had released a
Canada-only EP, “Peppermint,” on its
own label, Murder Records, which it
plans to continue operating as a means
to expose other Nova Scotia acts.

Sloan’s first shot at a wider audience
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came via a one-time opening siot for
Bryvan Adams. Pentland and Sullivan
agree the band’s modern-rock mix of
pop and noise probably didn’t go over
so well with most of the audience.
Pentland goes so far as to say Sloan
played “as a joke,” but he notes, with
some surprise, that the gig did result
in some adds on Canadian album-rock
stations for the band.

In this country, modern-rock radio
has begun to move on the first single,
“Underwhelmed,” before Geffen has
started its push, Sullivan says. “It’s
pretty unexpected the way people are
latching on so quickly.”

Pentland is hoping the exposure will
“help break whatever stigma seems to
surround Canadian bands here and in
the States. I try to emphasize that
we're Canadian—1I think we have that
responsibility.”

Currently, the band is recording a

2 BECK ALBUMS RATE UNUSUAL MARKETING PLAN

(Continued from page 10)

ers the Big Town Playboys, is a tribute
to Cliff Gallup, guitarist for the legend-
ary rockabilly group Gene Vincent &
the Blue Caps.

According to John Doelp, VP of mar-
keting for Epic, the unusual projects
call for a unique marketing plan.

“In the case of both of these records,
one of the main focuses is to get to the
Jeff Beck fans,” Doelp says. Epic will
advertise both releases in guitar-ori-
ented consumer publications and will
turn to TV for “Frankie’s House.”

The soundtrack will be advertised
during the A&E telecast “with an 800
number so people can order it right
then and there,” Doelp explains. “The
idea is that people might not realize
that it is Jeff Beck music, and when
they find out, the quick-impulse type of
consumer will say, ‘Wow, Jeff Beck. I
can buy it right now. Great.””

For “Crazy Legs,” Epic has tenta-
tive plans for a limited-edition package
“that the real hardcore Jeff Beck fan
will be interested in,” Doelp says. No
specifics were available by press time.

Doelp also says that Beck and the
Big Town Playboys may play selected
live dates to support the album.

For Beck, “Crazy Legs” is a long
time in coming. “It is something I've
wanted to do since I was 15, but I only
just learned to play the guitar then,”
says Beck, who grew up listening to his
older sister’s Gene Vincent & the Blue
Caps records. “I never forgot the first
time I sat down and listened to that
stuff.”

Absent from the 16-song collection is
“Be-Bop-A-Lula,” Vincent'’s biggest
hit. “The reason I left that out is that
I had a feeling everyone had already
heard that song,” Beck explains. “I
wanted to shift the emphasis to num-
bers that were less commercial and yet
more fiery and bad-boy.”

The bulk of the material Beck and
the Big Town Playboys cover was re-
corded by the Blue Caps in 1956 with
Gallup on guitar, but three cuts re-
corded by the group with Gallup’s re-
placement, Johnny Meeks, are also fea-
tured.

“[Meeks is] no less a hero, but obvi-
ously Gallup was the forerunner,” Beck
says. “He was the guy that everyone
still talks about ... Every solo he
played was an imaginative, explosive

song for inclusion on a four-song
Canadian-band EP to be released in
the spring by Sub Pop Records.
Sullivan agrees with Pentland that
people wrongly stereotype Canadian

bands. “So many times people turn up
their noses thinking it’s going to be the
same bar rock, and you couldn’t get

much further away from that with this
band.” BARBARA DAVIES

SLOAN: Andrew Scott, Jay Ferguson, Patrick Pentland, and Chris Murphy.

performance.”

Beck isn't just enamored of Gallup’s
playing, but also lauds the Blue Caps
sound. “It still is phenomenal,” he says.
“It's not something you can listen to
and say, ‘Oh, that sounds pretty old." It
doesn’t. To my ears it sounds fresh and
almost impossible to copy, because
whoever recorded them at the time
knew exactly what they were doing.”

Beck hopes “Crazy Legs” will turn
some new fans on to the rockabilly pio-
neers: “Kids that really like the way I
play, or modern electric guitarists play,
probably have never been given the
chance to hear where guys like me
came from.”

Beck also recently paid tribute to
some other legends—Elvis Presley and
the songwriting team of Jerry Leiber
and Mike Stoller—with an instrumen-
tal cover of “Hound Dog” that was in-
cluded on the Epic Soundtrax release
“Honeymoon In Vegas.”

“Hound Dog,” another collaboration
with keyboardist Leiber, son of the
famed songwriter, has garnered Beck
a Grammy nomination for best rock in-
strumental, a category he won in 1985
and 1989.

The duo recorded the track during a
break in the “Frankie’s House"” ses-
sions. “I'm knocked out about [the

Grammy nomination],” Beck says. “I
never would have believed that would
have been chosen. But Stevie Ray
[Vaughan & Double Trouble] is also up
for it in that category and I actually
hope that he wins. To receive a
Grammy for something you did in your
lunch hour is not good form when Ste-
vie did what he did.”

As for “Frankie’s House,” Beck says
that Peter Fisk, the miniseries’ direc-
tor, gave the musicians a free hand.

“T got some original Vietnamese mu-
sic and played with that for about three
weeks, and referred to some koto mu-
sic and tried to incorporate that feel to
the whole thing,” Beck says.

Aside from his recent collaboration
with Roger Waters, featured on “Amu-
sed To Death,” Beck has plans to work
with Queen guitarist Brian May and
Michael Jackson's guitarist Jennifer
Batten.

“When people ask for specific re-
quests, it's easy,” Beck says. “But
when it’s my musie, I have to sit and
sweat it out and I just get lazy and run
out and do other things.

“I need to get with someone who
will lock me in a room for a couple
of weeks and start me off. Then I
should start my project, a proper
Jeff Beck album.”
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King Size. With a debut at
No. 17 on Top R&B Albums for
his new “Tha Triflin’ Album,”
Capitol rapper King Tee
bypasses the Heatseekers
chart. Two previous albums
peaked at No. 35 on the R&B
list. A debut at No. 118 on The
Billboard 200 also marks a
career peak for Tee; his
previous peak on that chart
was at No. 125.

FAST STARTS: Although no acts graduate from Heatseekers
this week, two artists who previously qualified for the chart, rap-
pers King Tee and Paperboy, make big chart noise.

King Tee, who had stalled at No. 35 with two previous titles
on Top R&B Albums, enters that list at No. 17, and thus is no
longer eligible for Heatseekers. The Capitol artist also makes a
career-high showing on The Billboard 200,

bowing there at No. 118, = MOUNTAIN (

| Shawn Colvin, Fat City

Paperboy bypasses Heatseekers, debuting
at No. 99 on The Billboard 200. The Next Pla- [

Smokin’. Can a Nashville
songwriter who pens No. 1
country hits find happiness
with a rocking Detroit guitarist
from Bob Seger’s Silver Bullet
Band? Gibson/Miller says yes,
as its debut album, “Where
There's Smoke,” re-enters
Heatseekers while placing a
second single, “High Rollin’,”
on Hot Country Singles &
Tracks.

keep rolling in, including a couple that deserve special mention.
From Elektra comes a mailing, dressed up like a frozen Jamai-
can dinner, that includes a CD single and video of Shinehead’s
“Jamaican In New York,” a track from his upcoming “Sidewalk
University.” The bilingual container promises the contents are

REGIONAL HEATSEEKERS #1

NORTHEAST
Screaming Trees, Sweet Obiivion

Home Delivery. Although
“Ditty” is losing ground on Hot
100 Singles and Hot R&B
Singles, the song’s early
success primed the pump for
Paperboy’s debut album, “The
Nine Yards.” Like King Tee, the
Next Plateau rap rookie
leapfrogs past the Heatseekers
chart, debuting at No. 99 on
The Billboard 200. It enters Top
R&B Albums at No. 33.

“peppery hot” (o, if you prefer, “picante”). The reason this pack-
age looks so authentic? It’s an actual frozen-dinner box, manu-
factured by Caribbean Food Delights.

Also in the food camp is Arista, which touts the upcoming
Enuff Z’nuff album, “Animals With Human Intelligence,” in a
customized box of—what else—animal-shaped crackers. The
outside of the package carries a photo of
the band, the band’s logo, and a laudatory
quote from Rolling Stone’s David Wild. In-
side the box, one finds the expected snack,

teau newcomer also makes a handsome debut
on Top R&B Albums, at No. 33.

Artists graduate from Heatseekers when
any career album reaches the top half of The
Billboard 200, the top 25 of Top Country Al-
bums or Top R&B Albums, or the top five of
one of our other popular-format album charts.

FOR THE RECORD: Rapper Paris is re-
moved from Heatseekers, but this is not a
graduation, because it turns out he didn’t be-
long on this chart in the first place. José Gra-

EAST NORTH CENTRAL
Jackyl, Jatiyl

—T n'\
{ WEST NORTH CENTRAL

| " Jackyl Jackyl

\\

MIDDLE ATLANTIC
Denis Leary, No Cure For Cancer g

SOUTH ATLANTIC
Duice, Dazzey Duks

plus a cassette of the new Enuff Z'nuff al-
bum.

ME PHI HIM: RCA’s Me Phi Me will
net valuable exposure in the opening slot on
Sade’s upcoming U.S. tour, which starts
Feb. 23. So far, 19 dates have been booked,
with many of those in major markets. Me
also is booked for his first visit to “The
Arsenio Hall Show,” March 4. The rapper
I also got some face time on NBC with an

PACIFIC

Dems Leary, No Cure For Cancer

ciano, a sharp-eyed reader in Santo Domingo, b
Dominican Republic, points out that in the

same week that Paris’ “Sleeping With The En-

emy” hit Heatseekers, it debuted at No. 23 on

Top R&B Albums, and thus made him ineligi-

ble for Heatseekers. This debut happened right after Billboard
converted Top R&B Albums to SoundScan, and it simply fell
through the cracks. We apologize for the confusion.

DRIVE MY CAR: The toll-free number at the end of the Volks-
wagen commercial was intended for consumers to learn more
about the advertised car, but instead, viewers called to ask about
the music. Clannad’s “Harry’s Game,” which was also featured
in the film “Patriot Games,” is the track that generated the activ-
ity, which explains why the Irish quartet—comprising Enya’s
siblings and twin uncles—re-enters Heatseekers.

TCHATCHKA TRIBUTES: Tasty promotional tchatchkas

B 4L B ATR D TCS

SOUTH CENTRAL
Confederate Railroad _._(_:gr_)_fgq_er_q_r_e _Railroad \
.y |
THE

REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Jackyl, Jackyl
dada, Puzzle
Confederate Railroad, Confederate Railroad
Mark Collie, Mark Collie
McBride & The Ride, Sacred Ground
The Jayhawks, Hoilywood Town Hall
Dan Baird, Love Songs For The Hearing
Screaming Trees, Sweet Oblvion
Radney Foster, Del Rio, TX 1959
Gibson/Miller Band, Where There's Smoke

MIDDLE ATLANTIC
Denis Leary, No Cure For Cancer
dada, Puzzle
Jackyl, Jackyl
Positive K, Skills Dat Pay Da Bilis
Screaming Trees, Sweet Oblivion
2 Untimited, Get Ready
Shawn Colvin, Fat City
Kool G Rap & D.J. Polo, Live And Let Die
Clannad, Anam
Curtis Stigers, Curtis Stigers

CoPNOMEWN -
ComNOmEwWN -

—
—-

opening number at the 25th annual NAACP
Image Awards, which aired Jan. 30.

SUPER SUNDAY: Michael Jackson and

Garth Brooks weren't the only artists in

attendance at the Super Bowl. Capricorn’s
Billy Burnette played a pregame party in Pasadena, attended
by thousands of corporate sponsors and NFL execs. Burnette
was joined by vet Albert Lee and members of fellow Capricorn
act Zoo, including Mick Fleetwood and Bekka Bramlett. Also
on the party’s bill were Tanya Tucker, Gary Busey, and a par-
tial reunion of Fleetwood’s other band, Fleetwood Mac, which
Burnette joined. Although he wasn't identified by name, Bur-
nette got some camera time on NBC’s pregame show when Big
Mac played “Say You Love Me.” Burnette’s first Capricorn set,
“Coming Home,” streets Tuesday (9).

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.
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When the right voice
sings the right song
you want it to go on forever.

Howard Hewett
HOW FAST FOREVER GOES

Forever Begins February 15.

Produced by Tommy LiPuma
Management: Edna Collison, Garry Kief, Steve Wax for Stilleto

From the album ALLEGIANCE

On Etektra Compact Discs and mlmavoe Cassettes
© 1993 Elektra Entertainment, a division of Warnar Communications inc. A Time Warner Company
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ARTISTS & MUSIC

' Mooney Gets In The Race;
Tracking New O’Neal Set

Maysa Leak on vocals. This is a |
must-have! |
Not due until March, but setting
our soul afire nevertheless, is .M.
Dawn’s “The Bliss Album? (Vibra-
tions Of Love And Anger And The
Ponderance Of Life And Existence)’
(Gee Street/Island). New Jersey
brothers P’rince Be & DJ Minute-
mix extend their mystical brand of
psychedelic pop hip-hop into new
realms, echoing the sound of “Die
Without You,” the smash single from
the “Boomerang™ soundtrack that’s
included here. They do a marvelous
cover of the Beatles’ “Norwegian
Wood,”  and

move as easily |

through
dreamy pop-ori-
ented fare as
through rhyth-
mically harder |

tracks like “Be-

H ISTORY IN THE MAKING?
How many of the records released
around this time of year will become
true musical masterworks worthy of
recognition in future black history
and black music month celebrations?
Well, that’s a question for the future
... But there are a number of new
things on the horizon, and some of
them may seem to be at the very
edges.

Of note is the new release by actor/
comic Mr. Paul Mooney on Stepsun
Records. Titled “Race,” it’s a record-
ing of Mooney standup dates where
he speaks plainly about race relations
and  rociety.

Through bits =—

like  “1-900-

Blame-A-Nig- —_—————
ger,” “Beauty & Rhymm
The Beast,” and and the
“Nosev White T Ivlsamse
People, ' Bluves ..
Mooney shows

he's interested

only in setting

things straight and boiling situations
down to the bare facts; if we are en-
tertained along the way, so be it. At
a time when the market tor African-
American standup is burgeoning,
Mooney’s recording is already creat-
ing a buzz.

Alexander O’Neal returns on
Tabu with “Love Makes No Sense”
after meeting with club success on re-
mixes from his last albwm, “All True
Man.” While his gruft vet smooth vo-
cals were launched in 1984 with help
from Jimmy Jam & Terry Lewis'
brilliant production on “Criticize,”
here O'Neal works with Flyte Tvine's
“B Team” of Lance Alexander &
I’rof-t, Christopher Harmon & Zac¢
Troy, Jon Nettleshey & Terry Cof-
fey (who handled the title-track first
single, a typical Alexander throw-
down), and Steve Lindsay. The al-
bum {lows well, with typical O’Neal
tough talk and steam, until the three
Lindsay cuts on side two that at-
tempt to cast him as a traditional R&
B singer. But when Alex’s fine funky
soul-man style is set against these
hokey arrangements, he sounds like
a fading '60s R&DB star trying to
make a comeback. O'Neul deserves
better!

I'rom Iingland is jazz/tunk/dance
band Incognito, with “Tribes, Vibes,
And Seribes” (Talkin® Loud/Verve).
While the British origin may have
vou thinking “‘acid jazz,” this is a
more polished and sophisticated
sound. This is a 1e«! band, with a ver-
satile sound that ranges from a Miles
Davis-tribute instrumental jazz piece
to a club-happy rendering of Stevie
Wonder’s “Don’t You Worry '‘Bout A
Thing” to straight up funk and soul-
groove fare with and without lyrics.
It all tastes yummy going down be-
cause of stellar musicianship, ar-
rangements, and production by J.I.
“Bluey’ Maunick and Richard
Bull. It also features the incredible

by Janine McAdams

yond Infinite
Affections™ and
“Nocturnal Is
In The House.” The album is going to
be a smash.

Ice-T previews his upcoming al
bum, “Home Invasion,” with the
warm, hrotherly track “Gotta Lotta
Love.” His attempt at unifving the
various elements of the street gang-
sters in L..A., the track is a head-bob-
ber with a running squeal in the
hackground. Pleasant, but it doesn’t
mateh the intensity of his harder
stuft. Ironically, the cover art for the
upcoming album was the straw that
broke Time Warner's back; after sup-
porting Ice-T through the “Cop
Killer” melee, Sive Records/Warner
Bros. has dropped him like the pro-
verbial hot potato.

When Basehead debuted with
“Play With Toys™ (Imago). we were
worked by the record’s existential,
druggy teel and skewed homeboy lyr-
ics. Now writer/rapper Michael Ivey
is back with Basehead’s second al-
bum, “Not In Kansas Anymore,” due
March 9. Ivey excells in spinning gui-
tar-centered funk grooves with dron-
ing. blunted vocals; this time his Iyr-
ics address politics. society, racism,
and sex. With tracks like “Brown
Kisses” (“kiss my black ass until vour
lips are black & blue™); “I Need A
Joint” (“A party ain’t a party if [ ain’t
fucked up™): and “The Popeye Philos-
ophy” (“She claims there’s no flowers
at her door/As memory serves the;
weren't there before’), Ivey
expresses outrage and disillusion-
ment that, for him. only a joint and
a beer can ease.

One of my favorite new groups is
Pendulum’s Digable Planets (Bill-
board, I'eb. 6), who came together
through the initial efforts of lead rap-
per/songwriter Butterfly (Ishmael
Butler). In traveling between New
York and Philadeiphia to visit rela-
tives, he ran into Doodlebug, a like-
minded rapper who then turned But-

(Continued on next page)
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FOR WEEK ENDING FEBRUARY 13, 1993

n & B n d. M i |
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 66 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
x x
5188 5|83
A ER R z (2| o
o |5 Q TITLE o |5 (5| TITLE
E % | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) E b ﬁ ARTIST (LABEL/DISTRIBUTING LABEL)
ME & MRS. JONES
* & NO.1 & & 3835110 | M Son (CAPITOL)
DON'T WALK AWAY
KD| 7 [ 13 | JADE (GIANT/REPRISE) 1 weekat No. 1 a1 |2 | KIS8 (%f.é)' iz
GET AWAY HAT 2 DA BACK
@ 9|13 BOBBY BROWN (MCA) 51)3 TLC (LAFACE/ARISTA)
3 | 3 |14 | REMINISCE 41 | 22 | 16 | HEY LOVE (CAN | HAVE A WORD)
MARY J. BLIGE (UPTOWN/MCA) MR. LEE/R. KELLY (JIVE)
HERE WE GO AGAIN! SO ALONE
. ol PORTRAIT (CAPITOL) 46 (7 MEN AT LARGE (EASTWEST)
515 |19 | IFIEVER FALL IN LOVE 43 | 37 | 12 | CONFUSED
SHAI {GASOLINE ALLEY/MCA) TEVIN CAMPBELL (QWEST/WARNER BROS.)
@ 8 |10 SWEET THING 44 |43 | 9 | RELEASE ME
MARY J. BLIGE (UPTOWN/MCA) MIKI HOWARD (GIANT/REPRISE)
716115 UALITY TIME 45 (45|14 N U
I-FIVE (JIVE) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
8 | 4 |27 | LOVE SHOULDA BROUGHT YOU ... 46 | 40 | 15 | EVERYTHING'S GONNA BE ALRIGHT
TONI BRAXTON (LAFACE/ARISTA) FATHER M.C. (UPTOWN/MCA)
| WILL ALWAYS LOVE YOU PUSH
9 oI WHITNEY HOUSTON (ARISTA) 53|10 TISHA (CAPITOL)
121 6 LOVE MAKES NO SENSE 48 |48 | 9 | IT MUST BE LOVE
ALEXANDER O'NEAL (TABU/A&M) GOOD GIRLS (MOTOWN)
11 |10 | 22 | BABY I'M FOR REAL/NATURAL. . 49 (50 | 9 | GO AHEAD AND CRY
AFTER 7 (VIRGIN) RUDE BOYS (ATLANTIC)
12 | 11 | 22 | GAMES 50 | 44 | 16 | IN THE STILL OF THE NITE
CHUCKII BOOKER (ATLANTIC) BOYZ Il MEN (MOTOWN)
MR. WENDAL SHOOP SHOOP
@ 1414 ARRESTED DEVELOPMENT (CHRYSALIS) @ 5418 MICHAEL COOPER (REPRISE)
GIVE IT UP, TURN IT LOOSE LOVE THANG
LA EN VOGUE (EASTWEST) @ 583 INTRO (ATLANTIC)
I'M EVERY WOMAN IT HURTS ME
(519 |11 WHITNEY HOUSTON (ARISTA) @ 55 [ 9 | jaccimeHeE (MCA)
LOVE'S TAKEN OVER LOVE NO LIMIT
A e CHANTE MOORE (SILAS/MCA) (G) % | 9 MARY J. BLIGE (UPTOWN/MCA)
17 |16 | 23 | 1 GOT A THANG 4 YA! 55 (52 | 7 | SAVING FOREVER FOR YOU
LO-KEY? (PERSPECTIVE/A&M) SHANICE (GIANT/REPRISE)
GOOD ENQUGH NO RHYME, NO REASON
815 2 BOBBY BROWN (MCA) @ 59115 GEORGE DUKE (WARNER BROS.)
19 | 18 | 23 | RUMP SHAKER 57 |57 | 7 | DAZZEY DUKS
WRECKX-N-EFFECT (MCA) DUICE (TMR/BELLMARK)
@ 20 {14 HAPPY DAYS 58 | 49 [ 10 | IT'S GONNA BE A LOVELY DAY
SILK (KEIA/ELEKTRA) THE S.0.U.L. S.Y.S.T.E.M. (ARISTA)
COMFORTER PHOTOGRAPH OF MARY
@ 23117 SHAI (GASOLINE ALLEY/MCA) 02 TREY LORENZ (EPIC)
@ 0|6 FREAK ME 60 (60 | 7 | A WHOLE NEW WORLD
SILK (KEIA/ELEKTRA) P.BRYSON/R. BELLE (COLUMBIA)
NO ORDINARY LOVE GANGSTA BITCH
)| SADE (EPIC) 61| 6 APACHE (TOMMY BOY)
HIP HOP HOORAY GIVE IT TO YOU
2715 NAUGHTY BY NATURE (TOMMY BOY) 5|2 MARTHA WASH (RCA)
25|24 | 18 | ALLISEE @ 1 CAN HE LOVE U LIKE THIS
CHRISTOPHER WILLIAMS (UPTOWN/MCA) — AFTER 7 (VIRGIN)
SLOW AND SEXY SWEETON U
8|1 SHABBA RANKS/JOHNNY GILL (EPIC) —|1 LO-KEY? (PERSPECTIVE/A&M)
| HAVE NOTHING SOMETHING IN COMMON
@ 2|4 WHITNEY HOUSTON (ARISTA) 69|18 BOBBY BROWN (MCA)
REBIRTH OF SLICK NEVER DO YOU WRONG
3|8 DIGABLE PLANETS (PENDULUM/ELEKTRA) 663 STEPHANIE MILLS (MCA)
DEDICATED HONEY DIP
236 4 R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) —|1 PORTRAIT (CAPITOL)
30 [ 28 | 15 | ALL RIGHT NOW 68 (62| 5 | IT'S A SHAME
PATTI LABELLE (MCA) KRIS KROSS (RUFFHOUSE/COLUMBIA)
@ 3813 1 GOT A MAN 69 |67 | 4 | COME A LITTLE CLOSER
POSITIVE K (ISLAND/PLG) GENE RICE (RCA)
CRAZY LOVE INFORMER
e CECE PENISTON (A&M) —|3 SNOW (EASTWEST)
@ 39| 4 NUTHIN' BUT A “G” THANG 71163 | 19 | RIGHT HERE
DR. DRE (DEATH ROW/INTERSCOPE) SWV (RCA)
3413113 | MAKE LOVE 2 ME 72172 |16 | PICKIT UP
LORENZO (ALPHA INT'L/PLG) HOME TEAM (LUKE)
@ 8|6 I'M SO INTO YOu 73 (68 | 3 | NATALIE
SWV (RC. AL B. SURE! (WARNER BROS.)
3612615 ALL DAY, ALL NIGHT 74 173 | 8 | WHO'S THE MAN?
STEPHANIE MILLS (MCA) HEAVY D. & THE BOYZ (UPTOWN/MCA)
37 (33|10 | MURDER SHE WROTE @ 1 WELCOME TO MY LOVE
CHAKA DEMUS & PLIERS (MANGO/ISLAND) — RACHELLE FERRELL (MANHATTAN)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPI Communications.
1|1 | 2 | WHAT ABOUT YOUR FRIENDS 14 | 13 | 16 | KEEP ON WALKIN'
TLC (LAFACE/ARISTA) CECE PENISTON (A&M)
2|2 |6 | THEREU GO 159 | 9 | SLOW DANCE (HEY MR, DN‘)
JOHNNY GILL (LAFACE/ARISTA) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE)
3| 6 | 8 | END OF THE ROAD 16 | 16 | 9 | SHE'S PLAYING HARD TO GET
BOYZ I MEN (BIV 10/MOTOWN) HI-FIVE (JIVE)
4 | 3 | 6 | AINT NOBODY LIKE YOU 17 (15| 4 | WORK TO DO
MIKI HOWARD (GIANT/REPRISE) VANESSA WILLIAMS (WiNG/MERCURY)
51 4|9 | ALONE WITH YOU 18 |14 | 7 | SWEET NOVEMBER
TEVIN CAMPBELL (QWEST/WB) TROOP (ATLANTIC)
6 | 8 | 4 | INSIDE THAT | CRIED 19 | 21 | 19 | MR. LOVERMAN
CECE PENISTON (A&M) SHABBA RANKS (EPIC)
715 | 4 | PEOPLE EVERYOAY 20 |17 | 6 | RIGHT NOW
ARRESTED DEVELOPMENT (CHRYSALIS) AL B. SURE! (WARNER BROS.)
8 {7 |7 | REALLOVE 21 |— [ 21 | GIVING HIM SOMETHING HE ...
MARY J. BLIGE (UPTOWN/MCA) EN VOGUE (EASTWEST)
9 | —| 1 | FLEX 22 (19| 9 | I'M STILL WAITING
MAD COBRA (COLUMBIA) JODECI (UPTOWN/MCA)
10 | 10 | 13 | GIVE U MY HEART 23 | 24 | 17 | THE BEST THINGS IN LIFE ARE FREE
BABYFACE/T. BRAXTON (LAFACE/ARISTA) L. VANDROSS/J. JACKSON (PERSPECTIVE)
1118 | 19 | COME & TALK TO ME 24 {23 | 27 | MY LOVIN' (YOU'RE NEVER...)
JODEC) (UPTOWN/MCA) EN VOGUE (EASTWEST)
12 | 11 | 15 | BABY-BABY-BABY 25 | — | 27 | REMEMBER THE TIME
TLC (LAFACE/ARISTA) MICHAEL JACKSON (EPIC)
13|12 | 16 | I'VE BEEN SEARCHIN' Recurrents are titles which have appeared on the Monitor
GLENN JONES (ATLANTIC) for 20 weeks and have dropped below the top 20.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
7 (Controversy, ASCAP/WB, ASCAP/Warner Chappell,
ASCAP/Budget, BMI/Bug, BMI)

ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again,
BMI/Music Corp. Of America, BMI)

ALL | SEE (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM
ALL RIGHT NOW (Whole Nine Yards, ASCAP/Avid One,
ASCAP/Mizmo, BMI/Casadida, ASCAP/EMI Virgin,
BMI/Designee Of Kenneth Karlin, BMI/Fabby Minny,
ASCAP)

BABY I'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP) CPP

CAN HE LOVE U LIKE THIS (Greenskirt,/Kear,BM!)
CHECK IT QUT (Rushtown, ASCAP)

COME A LITTLE CLOSER (Big Giant, BMI/Count
Chuckula, BMI/Seventy-Ninth Street, BMI)

COME IN OUT OF THE RAIN (Square Lake,
ASCAP/M. Squared, ASCAP/WB, ASCAP/Cotton Row,
BMI/Radidio, BMI) WBM

COMFORTER (Music Corp. Of America, BMi/Gasoline
Alley, ASCAP) HL

CONFUSED (Willaire, ASCAP/AI B. Sure!, ASCAP/EMI
April, ASCAP/Across 110th Street, ASCAP) WBM
CRAZY LOVE (By George You've Got It, BMI/Q'Hara,
BMI/Music Corp. Of America, BMI/IDG, ASCAP) HL
DAMN U (Controversy, ASCAP/WB, ASCAP) WBM
DAZZEY DUKS (Gigilo Chez, BMi/Alvert, BMI)
DEDICATED (Willesden, BMI/R.Kelly, BMI) CPP
DITTY (Next Plateau, ASCAP/Cisum Ludes,
ASCAP/Saja, BM!/Troutman, BMI)

DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

EVERYTHING'S GONNA BE ALRIGHT (EMI April,
ASCAP/Across 110th Street, ASCAP/Father M.C.,
ASCAP/Music Corp. Of America, BMI/Second
Generation Rooney Tunes, BMI/EMI Biackwood,
BMIi/Flow Tech, BMI) HL/WBM

FOREVER IN LOVE (Kenny G, BMI)

GAMES (Count Chuckula, BMI/Trycep, BMI/Black
Satin, BMI/Big Giant, BMI/Warner-Tamerlane,
BMI/Willesden, BMI) WBM/CPP

GANGSTA BITCH (Forked Tongue, ASCAP)

GANGSTA (Hip City, ASCAP/Hi Frost, ASCAP)

GET AWAY (Zomba, ASCAP/Donril, ASCAP/WB,
ASCAP/B Funk, ASCAP/Polygram Int'l, ASCAP/Toe
Knee Hangs, ASCAP/MCA, ASCAP/Babby Brown,
ASCAP) CPP/WBM/HL

GET THE POINT (Rags To Riches, BMI/C.EB.,
BMI/Gold Forever, BMI}

GIVE IT TO YOU (Bam Jams, BMI)

GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff,
BMI/Irving, BMI) CPP

GO AHEAD AND CRY (Trycep,/Witlesden,
/Ramal,/Cleveland's Own,/Rude News,BMI) CPP
GOOD ENOUGH (Kear, BMI/Greenskirt, BMI)

HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wokie, ASCAP) WBM

HAT 2 DA BACK (D.A.R.P., ASCAP/Diva One,
BMI/Pebbitone, ASCAP/'Tizbiz, ASCAP/K.Wales,
ASCAP/EMI, ASCAP)

HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane,
BMI/Hudmar, ASCAP) WBM

HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4,
ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete,
ASCAP/Black Bull, ASCAP/Doli Face, BM1)
CPP/HL/WBM

HEY LOVE (CAN | HAVE A WORD) (Zomba,
ASCAP/Jobete, ASCAP/Black Bull, ASCAP) CPP

HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)
HOMIES (Hip Hop Loco, BMi/Jams R Us, BMi/Jobete,
ASCAP) CPP

IF ) EVER FALL IN LOVE (Gasoline Alley, BMI/Music
Corp. Of America, BMI)

| GOT A MAN (Step Up Front, BMi/Conductive,
BMI/Rhythm Planet, BMI/Bigone, ASCAP) CPP

| GOT A THANG 4 YA! (New Perspective, ASCAP)

I'M EVERY WOMAN (FROM THE BODYGUARD) (Nick-
0-Val, ASCAP)

I'M SO INTO YOU (Bam Jams, BMI)

INFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP)

IN THE STILL OF THE NITE (Liee, BMI) HL

| SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckula, BMI)

IT HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM
IT MUST BE LOVE (Careers-BMG, BMI/Hudnall,
BMI/In Flight, ASCAP)

IT'S ALRIGHT (EMI Blackwood, BMI/Chante’ 7,
BMI/Geffen, ASCAP/MCA, ASCAP)

IT'S A SHAME (So So Def, ASCAP/Artistic Control,
ASCAP/Saja, BMI/EMI April, ASCAP)

IT'S GONNA BE A LOVELY DAY (Unichappell,
BMI/Golden Withers, ASCAP) HL

| WANT TO LOVE YOU DOWN (Keith Sweat,
/E/A,/WB,/Wokster, ASCAP) WBM

| WAS A KING (Eddie Murphy, ASCAP/Rayclo,
ASCAP/Pertect Ten, ASCAP/Pushy, ASCAP/Dub Plate,
BMI/Aunt Hilda, ASCAP/Zomba, BMI) CPP

1 WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP
KNOCK-N-BOOTS (EMI April, ASCAP/Abdur Rahman,
ASCAP/Zomba, ASCAP/Donril, ASCAP/Tadej, ASCAP)
LOVE MAKES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE SHOULDA BROUGHT YOU HOME (Saba
Seven,/Kear,/Ensign, BMI/Greenskirt, BMI) CPP
LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

LOVE THANG (Frabensha, ASCAP/MCA, ASCAP/Frank
Nitty, ASCAP/Velle, ASCAP/Ness, Nitty & Capone,
ASCAP/Warner Bros., ASCAP/Geffen, ASCAP/Edie
Brickell, ASCAP)

MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Walter
Simmons, BMfy

ME & MRS. JONES (Wamer-Tamerlane, BM1)

MR. WENDAL (EM| Blackwood, BMI/Arrested
Oevelopment, BMIy WBM

MURDER SHE WROTE (Island, BMI/Ixat, BMI) HL
MUSCLE GRIP (Sony Songs, BMI/Zomba, ASCAP/Aunt
Hilda, ASCAP/Songs Of PolyGram, BMI/Ixat, BMI)
NATALIE (Al 8. Sure!,/EMI April, /Willaire,/Across
110th Street, ASCAP) WBM

NEVER BEFORE (Vangerrod, ASCAP)

NEVER DO YOU WRONG (MCA, ASCAP/Geffen,
ASCAP/Music Corp. Of America, BMI/Geffen Again,
BMI/Duboc, BM1/Rodsongs, ASCAP/Almo, ASCAP)
NO ORDINARY LOVE (Silver Angel, ASCAP/Sony
Tunes, ASCAP/Playhard, ASCAP) HL

Billboard.

FOR WEEK ENDING FEBRUARY 13, 1993

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
Samdiam
({1
5153 ALK
F A ER R z|2|w
o |5 | 5| TITLE o5 |&]| TITLE
Z | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
LOVE'S TAKEN OVER
% NO.1 * * 38 41|16 | EONNTE MOORE (SILAS/MCA)
| WiLL ALWAYS LOVE YOU BACK TO
1] 1|13 wHiTNEY HOUSTON (ARISTA) 3|35 | 32 | R s OTEL
()| 2 | 2 | HIP HOP HOORAY 40 |37 | 23 | FLEX
NAUGHTY BY NATURE (TOMMY BOY) MAD COBRA (COLUMBIA)
3 | 3 |10 | REBIRTH OF SLICK 41|40 |21 | GAMES
DIGABLE PLANETS (PENDULUM/ELEKTRA) CHUCKII BOOKER (ATLANTIC/AG)
()| 11| 2 | NUTHIN' BUT A “G" THANG 42 33|20 | "D DIE WITHOUT YoU
DR. DRE (DEATH ROW/INTERSCOPE) P.M. DAWN (GEE STREET/LAFACE/ARISTA)
@ 7 1 1 GOT A MAN 43 |43 | 8 | WHO'S THE MAN?
POSITIVE K (ISLAND/PLG) HEAVY D. & THE BOYZ (UPTOWN/MCA)
(&) 8 | 7 | MR WENDAL 3412 NGSTA
ARRESTED DEVELOPMENT (CHRYSALIS) BELL BIV DEVOE (MCA)
@ 10]9 A WHOLE NEW WORLD 45 | 45 | 13 | HEY LOVE (CAN | HAVE A WORD)
P BRYSON/R. BELLE (COLUMBIA) MR. LEE/R. KELLY (JIVE)
IF | EVER FALL IN LOVE SO ALONE
A SHAI (GASOLINE ALLEY/MCA) 50 | 4 | MEN AT LARGE (EASTWEST)
RUMP SHAKER KNOCK-N-BOOTS
A WRECKX-N-EFFECT (MCA) 57 | 2 | WRECKX-N-EFFECT (MCA)
DAZZEY DUKS AMN U
12 | 14 | DUICE (TMR/BELLMARK) 88146 | B | NG (PAISLEY PARK/WARNER BROS)
DITTY IT'S GONNA BE A LOVELY DAY
NEE PAPERBOY (NEXT PLATEAU/FFRR) 49 | 5 | THE S.0.UL. SY.S.TEM (ARISTA)
DON'T WALK AWAY IT HURTS ME
13 | 7 | JADE (GIANT/REPRISE) Go)60 | 3 JACCI MCGHEE (MCA)
13| 9 | 13 | EVERYTHING'S GONNA BE ALRIGHT @ 55| 2 TOSS-UP
FATHER M.C. (UPTOWN/MCA) N2DEEP (PROFILE)
GET AWAY HOMIES
20 | 4 | BoBBY BROWN (MCA) kA E A LIGHTER SHADE OF BROWN (PUMP)
INFORMER GIVE IT UP, TURN IT LOOSE
D[ 25| 5 SNOW (EASTWEST) @ 53 | 9 | ENVOGUE (EASTWEST/AG)
16 [ 14 | 18 | HERE WE GO AGAIN! 54 |52 | 4 | TAP THE BOTTLE
PORTRAIT (CAPITOL) YOUNG BLACK TEENAGERS (SOUL/MCA)
17 11510 | IN THE STILL OF THE NITE @ 64| 7 CHECK iT OUT
BOYZ Il MEN (MOTOWN) GRAND PUBA (ELEKTRA)
UALITY TIME REAL LOVE
18 | 11 | {Fve avey % |47 | 27 | BERY FaVGe werownvmca)
19 | 17 | 17 | GOOD ENOUGH 57|56 |17 | PICKITUP
BOBBY BROWN (MCA) HOME TEAM (LUKE)
20 | 16 | 15 | SAVING FOREVER FOR YOU 58 | 51 [ 14 | WICKED
SHANICE (GIANT/REPRISE /WB) ICE CUBE (PRIORITY)
2111918 | 1 GOT A THANG 4 YA! 59 | 54 | 13 | RIGHT HERE
LO-KEY? (PERSPECTIVE/A&M) SWV (RCA)
I'M EVERY WOMAN HEAL THE WORLD
38| 3 | WHITNEY HOUSTON (ARISTA) 65| 7 | MICHAEL JACKSON (EPIC)
LOVE SHOULDA BROUGHT YOU . .. FOREVER IN LOVE
)l [ TONI BRAXTON (LAFACE/ARISTA) 63| 7 | KENNY G (ARISTA)
COMFORTER IT'S A SHAME
36 | 2 | Siia) (GASOLINE ALLEY/MCA) — | 2 | KRIS KROSS (RUFFHOUSE/COLUMBIA)
GANGSTA BITCH V.S.0.P.
S APACHE (TOMMY BOY) (6 —| 1 ABOVE THE LAW (RUTHLESS/GIANT)
BABY I'M FOR REAL/NATURAL . WHO GOT THE PROPS
2|15 AFTER 7 (VIRGIN) 73| 2 | BLACK MOON (NERVOUS)
M SO INTO YOU SOMEONE TO HOLD
(2| 48 | 3 | swvremy 65|59 | 19 | OV IORN: @hO)
28 | 26 | 12 | HAPPY DAYS 66 | 58 | 10 | SHAMROCKS AND SHENANIGANS
SILK (KEIA/ELEKTRA) HOUSE OF PAIN (TOMMY BOY)
MUROER SHE WROTE DEDICATED
30| 7 | CHAKA DEMUS & PLIERS (MANGO) — | 1 | RKELLY & PUBLIC ANNOUNCEMENT (JIVE)
30|23 |17 | SLOW AND SEXY 68 (61 | 28 | I'M STILL WAITING
SHABBA RANKS/JOHNNY GILL (EPIC) JODEC! (UPTOWN/MCA)
7 LOVE MAKES NO SENSE
S | PRINCE & THE N.PG. (PAISLEY PARK/WB) — | 1 | ALEXANDER G'NEAL (TABU/AZM)
32|32 |14 | PUNKS JUMP UP TO GET ... 70 | 62 | 32 | JUMP AROUND
BRAND NUBIAN (ELEKTRA) HOUSE OF PAIN (TOMMY BOY)
33|27 | 23 | WHAT ABOUT YOUR FRIENDS 71 | 66 | 22 | FREE YOUR MIND
TLC (LAFACE/ARISTA) EN VOGUE (EASTWEST/AG)
REMINISCE WHERE THEY AT
S8 | MARY J. BLIGE (UPTOWN/MCA) @) 74 |29 D.J. JIMI (AVENUE)
35129 | 16 | NO ORDINARY LOVE 73168 | 4 | NOT GONNA BE ABLE TO DO IT
SADE (EPIC) DOUBLE XX POSSE (BIG BEAT/ATLANTIC)
36|28 |13 | ALL1ISEE 74 [ 71 [ 27 | HUMPIN' AROUND
CHRISTOPHER WILLIAMS (UPTOWN/MCA) BOBBY BROWN (MCA)
MAKE LOVE 2 ME PUSH
@D|42 |13 LORENZO (ALPHA INT'L/PLG) B|—| 6 TISHA (CAPITOL)
O Singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
69 NO RHYME, NO REASON (Mycenae, ASCAP) Wax, BMI)
81 NOT GONNA BE ABLE TO DO IT (Headcracker, 73 SWEET ON U (New Perspective, ASCAP)
ASCAP/CRK, ASCAP) 27 SWEET THING (MCA, ASCAP)
11 NUTHIN' BUT A G THANG (Ain't Nuthin' Goin' On But 75 TAP THE BOTTLE (Disco Breaks From The
Fu-ckin', ASCAP) Motherland, ASCAP)
61 PHOTOGRAPH OF MARY (EM!I April, ASCAP/November 84 TELLIN' ME STORIES (Big Herb's, BMI/Down Low,
Nights, ASCAP) 8MI/Davone Ravone Lee, BMI)
63  PUNKS JUMP UP TO GET BEAT DOWN (Def Jam, 93 TIME 4 SUM AKSION (Funky Noble, ASCAP/MCA,
ASCAP/Dusty Fingers, BMI) ASCAP/Cypress Hill, ASCAP/Saja, BMI/Troutman,
48 PUSH (Melody Girl, BMI/LA liunz, BMI) BMI/BMG, BMI)
4 QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP 74 TOSS-UP (Promuse,/Deep Groove,/Vouges,BMI}
8 REBIRTH OF SLICK (Wide Grooves,BMI/Gliro, BMI) 97 V.S.0.P. (Dollarz-N-Sense, BMI/Phront Street,
52 RELEASE ME (Coffey, Nettlesbey, BMI) BMI/Pimp Clinic, BMI/Macadamia Nuts, BMI/Irving,
7 REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, BMI/Unichappell, BMI/Hot-Cha, BMI/Bridgeport, BMI)
Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM 68 WELCOME TO MY LOVE (Aural Elixir, ASCAP/Rosalie,
71 RIGHT HERE (Bam Jams, BMI) ASCAP/Mycenae, ASCAP/Feel The Beat, BMI/Stone
15 RUMP SHAKER (EMI April,/D. Wynn, ASCAP/Zomba, Diamond, 8MI) CPP
ASCAP/Abdur Rahman, ASCAP) WBM/CPP WHAT ABOUT YOUR FRIENDS (D.AR.P., ASCAP/Diva
51 SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM One, BM1/Pebbitone,/Tizhiz,/EMI Apri ASCAP) WBM
95 SHAMROCKS AND SHENANIGANS (Tee Girl,/Irish 98 WHERE DO WE GO (Pleasure, ASCAP)
Intellect, /Immortal,/BMG, 8MI} HL 83 WHO GOT THE PROPS (Target Practice,
50 SHOOP SHOOP (Norcal Atlanta, BMI) ASCAP/Misam, ASCAP)
34 SLOW AND SEXY (Flyte Tyme, ASCAP/Sony Tunes, 21 A WHOLE NEW WORLD (Wonderland, BM|/Wait
ASCAP/Zomba, ASCAP/Aunt Hilda, ASCAP/Songs Of Disney, ASCAP) HL
PolyGram, BMI/Ixat, BMI/EMI Virgin, ASCAP/EMI 57 WHO'S THE MAN? (EMI April, ASCAP/Across 110th
April, ASCAP) HL/WBM/CPP Street, ASCAP/E-Z-Duz-It, ASCAP/Tony Dofat, BMI)
SLOW MOTION (Zomba, ASCAP/RHO, ASCAP/EMI 89 WICKED (Gangsta Boogie, ASCAP/WB, ASCAP/One In
April, ASCAP/Mochrie, ASCAP) CPP The Chamba, ASCAP) WBM
29 SO ALONE (Trycep,/Ramal,/Willesden, BMI) CPP 9 WIGGLE WIGGLE (Pac Jam, BMI)
100 STRAIGHT OUT THE SEWER (EMI Blackwood, 94 YOU AND ME (Pac jam, BMI)

BMI/Sewer Slang, BMI/Cellar To Addict, BMI/Fat
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
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TOP R&B ALBUMS

POSITIVE K (SLAND 514057/PLG (9.98 EQ/13.98)

SKILLS DAT PAY DA BILLS 50

=z
- e & E . 2 51 54 55 12 BASS OUTLAWS NEWTOWN 2210 (9.98/13.98) ILLEGAL BASS 48
o | =W | X 7] =
LU 2u | 22| L | ARTIST TITLE | & .
e e e e e R Y e s T T e T oS AR e I o S o) 89 52 55 54 12 UNDERGROUND KINGZ BIG TIME 41502*/JIVE (9.98/13.98} TOO HARD TO SWALLOW 37
**x%* NO.1 % * % 53 48 45 18 COMPTON'S MOST WANTED ORPHEUS 52984*/EPIC (9,98 EQ/13.98) MUSIC TO DRIVEBY 20
1 1 2 7 | DR. DRE DEATH ROW/INTERSCOPE 5712&/PRIORITY (9.98/16.98) 2 weeksatNo. 1 THE CHRONIC 1 4 | 52 | 43 | 21 | MAD COBRA COLUMBIA 52751 (9.98 £Q/13.98) HARD TO WET, EASYTODRY | 17
2 | 2 1 | 11 | SOUNDTRACK A © ARISTA 18699* (10.98/15.98) THE BODYGUARD | 1 9 | 47 | 39 | 10 | PARIS SCARFACE 100(5.98/8.98) SLEEPING WITH THE ENEMY | 23
3 3 3 11 | KENNY G A 7 ARISTA 18646+ (10.98/15.98) BREATHLESS 2 56 ( 41 29 10 | SOUNDTRACK SIRE 26978/WARNER BROS (10.98/15.98) TRESPASS 16
@ 7 8 11 SILK KEIA 61394*/ELEKTRA (10.98/15.98) LOSE CONTROL 4 2 e o % HERIVERVE oSS os) KEERIIGOINEON 9
5 4 4 6 SHAI GASOLINE ALLEY 10762/MCA (9.98/15.98) IF | EVER FALL IN LOVE 3 L ol & gl SRICEMRIEDI RS ONED et ) SEICEH "
6 5 6 27 | MARY J. BLIGE & UPTOWN 10681+7HCA (5.98/15.98) TR T ERE ) 99 | 57 | 52 | 75 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE l
7 5 5 13 | SADE A eric 53178+ (10.98 tQ/15.98) e T 2 60 58 49 16 | RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
3 9 1 23 BOBBY BROWN A MCA 10417 {10.98/15.98) BOBBY 1 61 59 61 28 LORENZO ALPHA INTERNATIONAL 781000%/PLG (9.98 EQ/13.98) LORENZO 24
9 11 12 a4 éﬁ&%ﬂ??l'g’z%‘f}’gkgf’g"@?ﬂ9‘8f 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 3 62 44 46 19 AL B. SURE! WARNER BROS. 26973 (10.98/15.98) SEXY VERSUS 2
10 8 7 3 HEAVY D. & THE BOYZ UPTOWN 10734/MCA (10.98/15.98) BLUE FUNK 7 66 67 63 | TEVIN CAMPBELL @ QWEST 26291*/WARNER BROS. (9.98/15 98) T.EV.LN. 5
m 10 9 10 | WRECKX-N-EFFECT & won 10566 (0.0 ] HARD OR SMOOTH o 64 67 68 50 | SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26765/ WARNER BROS (9.98/15.98) MACK DADDY 19
-N- A .98/15.98
65 68 66 12 D.J. JIMI AVENUE 9105+ (9.98/14 98} IT'S JIMI 65
12 12 10 12 ICE CUBE A PRIORITY 57185 (10.98/15.98) THE PREDATOR 1
3 " " o SOUNDTRACK & 2 - BOOMERANG ] 66 62 59 18 BUSHWICK BILL RAP-A-LOT 57189*/PRIORITY (9.98/15.98) LITTLE BIG MAN 15
LAFACE 26006*/ARISTA (10 98/15,98)

67 | 64 | 62 | 19

68 63 60 58 NATALIE COLE A 5 ELEKTRA 61049 {13 98/16.98)

69 74 84 13 DIAMOND AND THE PSYCHOTIC NEUROTICS
CHEMISTRY 513934*/MERCURY (9.98 £Q/13 98)
70 | 61 58 | 29

TOO SHORT @ JivE 41467 (10.98/15.98)

NIICE N’ WIILD 13

UNFORGETTABLE 5
STUNTS, BLUNTS & HIP HOP 4

CHUCKI1 BOOKER ATLANTIC 82410*/AG (9.98/15.98)

CHANGES 12
QO0OQOHHH...ON THE TLC TIP 3

CHRISTOPHER WILLIAMS UPTOWN 10751 */MCA (9.98/15.98)

TLC A 2 LAFACE 26003*/ARISTA (9.98/13.98)

FUNKY DIVAS 1
KING TEE CAPITOL 99354+ (9 98/13.98) THA TRIFLIN' ALBUM 17

a®
22 | 23 | 89 | BOYZ I MEN A ¢ MoTown 6320° (9.98113.98) COOLEYHIGHHARMONY | 1 UL T RO e
(D)

EN VOGUE A ? EASTWEST 92121*/AG (10.98/15 98)

SHORTY THE PIMP 11

JUST AN ILLUSION 25
TIME FOR LOVE 7
TREY LORENZ 32
SONGS OF FREEDOM 24
EAST COAST FAMILY VOLUME ONE 12

NAJEE EMI 99400*/ERG (10.98/15.98)

72| 70 | 69 | 25
W70 1

74 71 63 13 BOB MARLEY A TUFF GONG/ISLAND 12280*/PLG (37.98 EQ/47.98)

AD| 8 | % | 2 | 530 CRron s ssnsom
16 | 77 | 78 | 0

77 | 69 | 65 | 43
165 | 71|27

FREDDIE JACKSON CAPITOL 96859* (10 N
IT'S ABOUT TIME 19 98/15.98)

SWV RCA 66074* (9.98/13.98)

TREY LORENZ EPIC 47840~ (9.98 EQ/13 98)

JADE GIANT/REPRISE 24466*/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19

PORTRAIT 16

5150 HOME 4 THA SICK 15
DANGEROUS 1

PRECIOUS 23

PORTRAIT CAPITOL 93496 (9 98/13.98)

EAZY E RUTHLESS 53815/PRIORITY (4.98/6.98)
BRIAN MCKNIGHT 20

DEAD SERIOUS 1
BUSINESS NEVER PERSONAL 5

BRIAN MCKNIGHT MERCURY 848605+ (9,98 EQ/13 98)

MICHAEL JAC A ¢ EPIC 45400 (10 98 s
LELL el R R DAS EFX @ EASTWEST 91827%/AG (9.98/13.98)

CHANTE MOORE SiLAS 10605/MCA (9.98/15.98)
EPMD @ RAL/CHAOS 52848/COLUMBIA (10 98 EQ/15.98)

25 18 17 16 PRINCE AND THE NEW POWER GENERATION A J?- 5
PAISLEY PARK 45037*/WARNER BROS. (10.98/15.98) 79 79 77 37 SUPER CAT COLUMBIA 52435 (9 98 EQ/13.98) DON DADA 37
LS T (W O CERvgonopBe RIS DAZZEY DUKS | 26 80 | 81 | 92 | 62 | KEITH SWEAT A ELEKTRA61216" (10.98/15.98) KEEP IT COMIN' 1

@ 29 30 44 KRIS KROSS A “ RUFFHOUSE 48710%/COLUMBIA (10.98 EQ/15 98) TOTALLY KROSSED OUT l
81 73 72 | 28 | DJQUIK @ PROFILE 1430* (10.98/15.98) WAY 2 FONKY 13

28 2 | — 2 SNOW EASTWEST 92207*/AG (9.98/15.98) 12 INCHES OF SNOW 26
82 80 74 50 CECE PENISTON @ &M 5381* (9 98/13 98) FINALLY 13

29 24 21 18 | SHABBA RANKS @ EPIC 52464* (9 98 EQ/13.98) X-TRA NAKED 11
. o s | 2 . 83 | 84 97 5 DJ FURY JOEY BOY 3006* (9.98/15.98) BASS MAN 83

ﬂ) MARIAH CAREY A COLUMBIA 52758 {(7.98 EQ/9.98) MTV UNPLUGGED EP

NEWD | 1| | DIONNE WARWICK arista 18682* (10.98/15.98) FRIENDS CAN BE LOVERS | 84
31 27 26 17 REDMAN RAL/CHADS 52967/COLUMBIA (9,98 EQ/13.98} WHUT? THEE ALBUM 5 85 98 | 100 3 JACC! MCGHEE MCA 10291* (9 98/15.98) JACCI MCGHEE 85
32 25 25 27 | HOUSE OF PAIN @ TOMMY BOY 1056 (10 98/15 98) HOUSE OF PAIN 16 86 9] 75 34 EPLEE.‘};ERR;\QS‘;!E& S.OL.QSIIIEOQ%IH MECCA AND THE SOUL BROTHER 7
(33| NEWD | 1| | PAPERBOY NEXT PLATEAUFFRR 1012° (9.98/14 98) NINE YARDS | 33 87 | 83 | 8 | 39 | ICECUBEA prORITY57155(9.98/15.98) DEATH CERTIFICATE | 1
34 | 30 | 32 | 23 | AFTER 7 VIRGIN 86349" (9 98/13 98) TAKIN' MY TIME 8 88 | 82 | 82 | 24 | DAVID SANBORN ELEKTRA 61272* (10.98/15.98) UPFRONT | 60
%] 32| 3 12 | GETO BOYS RaP-A-LOT 57183+PRIORITY (9.98/15.98)  GETO BOY'S THE BEST UNCUT DOPE | 31 89 | 8 | 79 | 29 | BEASTIE BOYS cAPITOL 98938 (10.98/15.98) CHECK YOUR HEAD 37
36 | 28 | 28 16 | LO-KEY? PERSPECTIVE 1003*/A&M (9 98/13.98) WHERE DEY AT? 18 90 | 8 | 8 | 35 | LIONELRICHIE A MOTOWN 6338 (10.98/15.98) BACK TO FRONT 7

’ R. KELLY & PUBLIC ANNOUNCEMENT A 90’
3 | 34 | 35 | 93 | JNeaines 9981508 S LRSS S 91 | 88 | 89 | 11 | THEZLIVE CREW THE 2 LIVE CREW'S GREATEST HITS | 62
50 | 44 | 30 | MEN AT LARGE EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE | 24 RE-ENTRY 5 gcsal:égg. 0 98010 98 DIGITAL BASS | 92
*(9.98/14.98) BACK TO THE HOTEL 29

39 | 38 | 34 | 32 | N2DEEP PROFILE 1427*(9.98/14.98 K RE-ENTRY | 42 ?&AUM(%(T]: 1801:9};.38554;5) NAUGHTY BY NATURE | 10

40 36 37 17 GEORGE DUKE WARNER BROS 45026 (10.98/15.98) SNAPSHOT 36 MC REN &
” RE-ENTRY | 25 | RuTHLESS 53802/PRIORITY (6.98/9.98) KIZZ MY BLACK AZZ | 10
41 42 50 15 | GRAND PUBA ELEKTRA 61314 (10.98/15.98) REEL TO REEL RE-ENTRY 2 ;r;lzeogggg[v b (5 9814 5, K-9 BASS 95

DA LENCH MOB
19 STREET KNOWLEDGE/EASTWEST 92206*/AG (9.98/13.98) RIS UL Y ! 96 78 30 8

*(10. ! PATTI LABELLE LIVE! 18
PATTI LABELLE MCa 10691* (10.98/15.98) LLE 97 94 81 13

98 | 93| %3 | 13
RE-ENTRY 15
100 | 96 ] 91 | 4

BIZARRE RIDE Il THE PHARCYDE 78
FE REAL 46

MTV: PARTY TO GO, VOL. 2 67
EVERETTE HARP 54

THE PHARCYDE DELICIOUS VINYL 92222/AG (9.98/15.98)

MAXI PRIEST VIRGIN 86500 (9 98/13 98}

KOOL G RAP & D.J. POLO COLD CHILLIN 5001* (10.98/16.98) LIVE AND LET DIE 18

VARIOUS ARTISTS TOMMY BOY 1053* (10 98/15.98)

EVERETTE HARP
MANHATTAN 96242 */CAPITOL (9,98/15.98)

E-40 SICWID 1T 711+ (9.98/13.98)

CYPRESS HILL 4
FOREVER MY LADY l

CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98)

JODECI| A ? UPTOWN 10198/MCA (9.98/13.98)
FEDERAL 91

STEPHANIE MILLS MCA 10690 (10.98/15.98) SOMETHING REAL 22

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
CLOSE TO YOU 34 certification for sales of 1 miliion units, with multirmltion sellers indicated by a numeral following the symbol. Most albums avaitable on cassette

7 and CD. *Astensk indscates vinyl unavailable Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked
EQ, and all other CDs, are equivalent prnices, which are projected from wholesale prices. ® 1993, Bitlboard/BPI Communications.

FATHER M.C. UPTOWN 10542/MCA (9.98/15.98)

MIKI HOWARD GIANT/REPRISE 24452*/WARNER BROS. {9.98/15.98) FEMME FATALE

ARTIST DEVELOPMENTS

THINKING POSITIVE K

With the success of rapper Positive K's
single “I Got A Man” from the Island
album “Skills Dat Pay The Bills,” the
label has chosen a single follow-up:
“Ain’t No Crime,” remixed by
producer Darryl D. But no one.at
Island, K’s label, knows when it will be
released. Island senior VP Matt
Stringer says, “Its drop date will be
based on where we end up with ‘I Got
A Man,” which is still significantly
successful and building.”

Currently, “I Got A Man” occupies

a place on 84% of the urban radio
universe. KKBT Los Angeles; WQMF
Greensboro, N.C.; WJFX Fort Wayne,
Ind.; and V93 Charleston, S.C., are
some of the black stations that added
the song last week. WHYT Detroit,
KMEL San Francisco, and V96
Chicago are among the top 40/rhythm
outlets that reported point gains for it.
The single first hit retail racks in
late November, the same time as
“Skills Dat Pay The Bills.” Every week
since then, Island executives have been
paying close attention to which regions

react to the infectious jam.

“The key to Positive’s promotion
plan,” says Stringer, “is micro-
marketing—identifying where there’s
significant exposure at radio or video
and developing a comprehensive
marketing plan for that area, making
sure we have a specific retail program
in place—things like in-store play,
price, and positioning efforts,
contacting local press and video
programs. [ think the success we've
had to date has to do with synergy of
all our efforts.”

Two weeks ago, “I Got A Man”
reached No. 1 on Billboard's Hot Rap
Singles chart; it’s still climbing the Hot
R&B Singles chart. The corresponding
videoclip, directed by Jeffrey Byrd for
Classic Concepts, played a big role in
these successes. “It has performed
brilliantly,” says Stringer. “For five
weeks it’s been in the top 10 most
requested at The Box, and BET has
the video in rotation on two or three of
its programs. Yo! MTV Raps’ has now
added it in regular rotation, so it’s still

(Continued on next page)

POSITIVE K
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ARTISTS & MUSIC

Monie Love Cleans Up Act On New Set;
The Wright Stuff; C.E.B. Makes A ‘Point’

THE PROBLEM WITH “In A
Word Or Two” is it’s too slick. The ti-
tle is rapper Monie Love’s second
Warner Bros. album, due in mid-
March. She co-produced tracks with
Prince (“Born To B.R.E.E.D.,” “In A
Word Or Two”), newcomer Freedom
(“I'm A Believer”), and Marley Marl
(the rest). Defending its sound, Love
declares, “I like my stuff clean, not
gritty. Grittiness aggravates me.” Re-
calling “Down To Earth,” from 1990,
she offers, “That was too gritty be-
fore I went back and cleaned things
up.”

Love (who has hit with “Monie In
The Middle,” “It’s A Shame,” and the
womanist ensemble jam “Ladies
First”) expects criticism for her sonic
preferences, but not from everyone:
“I'm pleased with the album and I'm
sure it will appeal to somebody out
there.”

The issue of texture aside, “In A
Word Or Two” displays Love’s vocal
dexterity as it delivers lyrical diver-
sity. Its first single is “Born To
B.R.E.E.D.,” due to ship Feb. 16.
Love, a mother of nearly two years,
says that cut is “all about erasing the
myth that having a baby is nothing
but cute.”

Warner Bros. A&R VP Peter Edge
says “B.R.E.E.D.” will arrive with
three different mixes by Prince, Mar-
ley Marl, and Steve “Silk™ Hurley.
There will be corresponding videos
by directors Jim Swaffield and Zack
Ove. The Hurley version will occupy
the album.

Of the other cuts, “Sex U All” is
about crank callers; “Wheel Of For-
tune” spins a day-in-the-life tale on

ARTIST DEVELOPMENTS

(Continned from preceding page)

building or maintaining at the national
outlets. Locally, it's on basically every
program that plays urban/top 40
music.”

Before joining Island’s roster of
stars, Positive K was a member of the
First Priority Music family, where he
recorded two underground smashes,
including “I'm Not Havin’ It,” a duet
with M.C. Lyte. In addition, he wrote
several tracks for Lyte and Audio Two.
His other credits include a cameo spot
on Brand Nubian’s “Grand Puba,
Positive & L.G.,” from “One For All.”

Hooking up with Big Daddy Kane
last year resulted in “Night Shift,”
which Positive released on his own
independent label, Creative Control. It
sold 40,000 units. After Blosette Kitson
signed him to Island, it kept selling.
Total number of units sold: 120,000.
“There was a great opportunity to
build on the base,” says Stringer.

Right now, Positive K is finishing up
a promotional tour that started off in
the Atlantic seaboard, swung into the
central U.S., and will conclude in late
February on the West Coast. When the
promo tour ends, a concert tour with
Brand Nubian will begin.

As for “Ain’t No Crime,” Stringer
says there will be a multipronged
promotional effort whenever it comes
out, “just like we've had for ‘I Got A
Man.”” HAVELOCK NELSON

by Havelock Ne

the dating game; and “Let A Woman
Be A Woman” is about how Monie
expresses her art. “You don't like it,”
she says, “lump it—kiss my butt!”

Ison

HIS MAXI-SINGLE “5150: Home 4
Tha Sick” continues to perform well
in the marketplace, and Eric “Eazy-
E” Wright is in the midst of prepar-
ing a full-length effort with contribu-
tions from Guns N’ Roses and pro-
ducers Naughty By Nature, Cold
187, Bobcat, Epic (from the studio
duo Wolf & Epic), and a new crew
named Solid Productions. “It’s
gonna have, like, 30 songs,” Wright
says of the work in progress. “I'm do-
ing, like, 50 cuts and picking from
there.”

This solo release on his Ruthless
Records label is among a slew of up-
coming offerings by the likes of
Above The Law, MC Ren, Ko Kane,
and Rhythm D, Wright plans on hav-
ing an active roster this year. The
most eagerly awaited project on his
slate is, perhaps, from N.W.A, whose
anticipated lineup will include Ice
Cube. “We're gonna have meetings
and, hopefully, it'll be pretty cool.”

Dr. Dre, now in litigation with
Wright, won’t be involved with the

N.W.A disc or anything else on Ruth-
less. But, according to Wright, Dre
remains linked to his organization: “I
own Dre’s album ‘The Chronie,” and
all of his masters for the next six
vears. | own everything Dre does for
the next six years, even for other
groups.”

TICK TOCK: Veteran Philadelphia
rappers Cool C and Steady B have
teamed up with DJ Eaze to form new
Ruff House act C.E.B., whose debut
track is the furious soul attack “Get
The Point™ ... If rap music is the
soundtrack of youthful struggle
against injustice, 21-year-old J, from
Germany, should be recognized as
one of the music's international am-
bassadors. Ain’t sayin’ his album,
“We Are The Majority”
(A&M), is dope hip-hop medicine, but
a track like his first single, “Keep The
Promise,” attempts to fight the power
like a Public Enemy song ... “Break
It Down” (Citadel Press; $16.95), by
former People rock crit Michael
Smalls, is out now. This book lets rap
folk speak for themselves on a variety
of topics . .. Kilo is from Atlanta, but
his second album. “Bluntly Speaking”
(Wrap), comes from the land of the
good groove ... In the very amusing,
very real “Hammer” skit, from Paul
Mooney’s “Race” (Step Sun), the hu-
morist says, “I didn’t think I'd live
this long to see a nigga dancin’ for a
piece o’ chicken—some goddamn
popeorn chicken! What's it gonna be
next week? Watermelon chicken?”

£ 1

LaFace Feted. Arista president Clive Davis feted LaFace Records and founders/
producers L.A. Reid and Babyface Edmonds at a special bash the night before
the American Music Awards at Tatou in Los Angeles. Several artists and
celebrities were on hand to celebrate the label’s multiplatinum successes.
Pictured in top photo, from left, are Davis, Reid, producer David Foster, Foster’s
wife Linda Thompson, and Edmonds. In bottom photo, top row, from left, are
TLC's Left-Eye and T-Boz; TLC manager/recording artist Pebbles; Edmonds;
vocalist Howard Hewett; and new LaFace artist Raymond Usher. In bottom row,
from left, are Reid; TLC's Chili; and vocalist Nia Peeples.

Reid & Bahyface LaFace The Music

Rap On FM. Producers Denzil Foster & Thomas McElroy, the sound architects
behind En Vogue, have signed rap crew To Be Continued to EastWest Records.
The group includes Spunky D, who rapped on the En Vogue single “Lies,” and
M&M Sweet, who appeared in John Singleton’s “Boyz N The Hood.” Shown,
clockwise from top center, are Foster; McElroy; Spunky D, To Be Continued;
Byron Phillips, co-manager; Whane Wayne, To Be Continued; and Michael
Traylor, co-manager. At center is M&M Sweet.
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11 | STRAIGHT OUT THE SEWER
| {C) (M) (T) (X) EASTWEST 98465/AG
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Wave EP Gives House Melody, DM Plays Rough

SURF 'S UP: Wave is a rare brand
of dance music act. The members’ as-
pirations to expand beyond the hard-
core club arena appear virtually non-
existent.

Although the London-based trio is
fast collecting international D.J ac-
claim for its sterling EightBall (New
York) debut, “Enjoy Life,” none of its
members view the EP as a stepping
stone.

“I did it purely for fun,” says front
woman Evil-0. “Actually, some of the
fun comes out of it once a record be-
comes commercially successful. To be
honest, I don’t really even think of
myself as a singer. I'm a DJ; that’s
where my heart is.”

The EP is a deep-house program-
mer's delight. Chicago-flavored sax
lines wash over a rich, R&B bass line
and tribal-esque beats. Philippe

Lussan and the Rhythm Doctor set
the music apart from standard under-
ground fare by injecting a keen sense
of melody and a free-form hook that
hints at more pop-oriented songwrit-
ing minds.

“What we're hoping to do is make
house records that have a little some-
thing extra for the ear,” the Rhythm
Doctor (aka Chris Long) says. “We
want our stuff to stand out because
it’s more musical than the rest.”

The background of each member of
Wave basically guarantees that the
music will have a unique edge. Lus-
san is a native of France and a stud-
ied pianist, while the Doctor has been
spinning at assorted U.K. venues for
15 vears and has become an adept
groovemaster. Meanwhile, Evil-O has
carved out a comfy niche as one of the
scant few working female club jocks;
a fact that boggles her brain.

“If you can mix a cake in a bowl,
you can mix a record,” she says. “It's
not that hard. So many girls come up
to me and say, ‘1t must be so difficult.’
But all vou need is a good ear, and a
love of music.”

Wave is currently preparing its
first full-length album, which will be
ready for release by summer. A new
single, “Thoughts Of You,” is due

next month.

“This is just the start for us,” the
Rhythm Doctor says. “Our music is
constantly growing and improving.
We're always in search of something
surprising to stick in the groove. 1
guess it’s all about creating your
stvle, and getting people on the dan-
cefloor.”

THE SINGLE LIFE: Depeche
Mode ends a three-year vacation
from recording with “I Feel You”
(Sire/Reprise), the single from the
new “Songs Of Faith & Devotion” al-
bum. Eight highly industrialized re-
mixes were created by the band, as
well as by Renegade Soundwave,
Brian Eno, Mark Stent, and Super-
eal. This is easily DM’s most aggres-
sive and volatile effort to date, offset
by a barrage of guitar feedback, caus-
tic synths, and typically brooding and
depressed lyrics. Kudos to all parties
involved for not falling victim to the
temptation to travel down an overt
techno/rave path.

“I Feel You” will not be worked at
top 40 radio, but rather at clubs and
assorted alternative outlets. Look for
Anton Corbijn’s unusual video inter-
pretation of the tune.

Zimbabwean belter Rozalla delves
one more time into her 1992 debut,
“Everybody's Free” (Epic), and pulls
out “Faith (In The Power Of Love),”
yet another potential No. 1 hit. Song-
wise, this is far more satisfving in me-
lodie structure and lyrical content
than the previous “Are You Ready To
Fly.” Its anthemic stance is given
depth by a vocal that is not nearly as
over the top as in the past. An ex-
hausting array of remixes casts a
winking eve at DJs at house, hi-NRG,
and rave levels. Once again, DJ Digit
and DJ EFX (with aid this time from
Mark Paley) deliver the most imagi-
native versions, while Beobby
D’Ambrosio’s “Metro Dub” has lots
of mainstream promise.

A little commitment from Epic at
radio promotion level, and this one
could go where past singles should
have. In the meantime, Rozalla is
about to return to the studio for work

by Larry Flick

on her second album. We hear a bit
more stylistic variety is in the offing.

Jan Ekholm, one of the writers
and producers behind Great Jones
trio Clubland, christens his new
Swedish dance label, Clubvisions,
with a pair of tasty housers: “I'll Be
There For You (Do Ya Do)" by
House Of Virginism, and “Flow” by
Hypernature. The former is a lively
ditty masterminded by 17-yvear-old
newcomer Apollo. The track is en-
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hanced by distinctly New York-
spiced remixes by Roger S. Ripe for
U.S. picking.

Hypernature's “Flow” is a little
less commercial, but just as enticing.
Euro-conscious DJs with a penchant

In A Flurry Of Feathers. RCA diva Martha Wash primps between takes for the

video supporting her second solo single,

“Give It To You.” The track, which is

the Hot Shot Debut on Billboard’s Club Play chart at No. 31, has remixes by David
Morales, Maurice Joshua, and Kerri Chandler. Wash is recovering from a minor
foot injury sustained during a recent club tour. She is expected to hit the road
again shortly. Shown, from left, are Wash and video director Marcus Nispel,

Portfolio Productions.

Deep Thoughts. Warner Bros./Reprise newcomer Louie Louie rallied the troops
at the label with a performance at its Burbank headquarters. Among the tunes
he sang was “The Thought Of It,” which is currently picking up adds at club and
radio levels. A tour of the U.S. and Europe, where the single is already a smash,
is being planned. The album, “Let’'s Get Started,” has just shipped to retail.
Pictured, from left, are Michael Rosenblatt, director of A&R, Warner Music U.K.;
Andros Georgiou, president, Hardback Recording Co.; Louie Louie; and Benny

Medina, senior VP of A&R, Warner Bros.

for buried treasures will recall the
act’s first release, “In Memory Of
Ritual,” on Sweden's Telegram Rec-
ords. This time, they offer a trance-
induced jam that instantly recalls
Giorgio Moroder’s classic “The
Chase.” Jerry & Rollo, the men be-
hind several Felix hits, and Morgan
King take the cut through a few
spine-tingling variations.

Popular Strictly Rhythm outfit
Real 2 Real slinks back into circula-
tion with “Go On Move,” a dancehall-
drenched deep-houser that benefits
from loose-tongued toasting by the
Mad Stuntman. Leader Erick Mor-
illo and company weave an irresisti-
ble bass line with a repetitive and
wildly infectious refrain. Should meet
with vigorous DJ approval. For a
chance of pace, investigate “I'm The
Mad Stuntman” on the flipside, which
has a more prominent reggae vibe
and subtle shades of hip-hop.

Although we're not fond of techno-
meisters who pilfer TV show theme
songs for inspiration, there is no de-
nying that “Jan’s Theme” (Cheese
Factory, Hollywood, Calif.) by Juice-
master is way too much fun to miss.
Sound bites from episodes of the
Brady Bunch are woven into a fre-
netic rave- and radio-friendly ar-
rangement. A hilarious entry that is
starting to pick up regional play, and
deserves to make the grade on a na-
tional level.

Actor/model David Burrill, who
some may recognize from his occa-
sional appearances in adult films,
makes a surprisingly credible foray
into clubland with “Face In Your
Place” (Macola, Los Angeles). The
track is a rigid techno romp, replete
with double-entendre rapping a la
Marky Mark. Of the three additional
cuts included, the NRGetic “Lost
Without You” works best. A guilty
pleasure.

TID—BEATS; We're pleased to re-
port that former Atlantic A&R/
promo dude Mojo Nicosia has resur-

faced at RCA as the West Coast man-
ager of dance music promotion. He
will continue to spin at various venues
around Los Angeles, and write tunes
with his wife, Dana Laguna ...
Speaking of label changes, Elektra
will aim to broaden the reach of its
dance staff by adding crossover radio
and mix-show promotion to depart-
ment head Leslie Doyle's duties. Re-
tail promotion manager David Hen-
ney will pick up the ball at club level
. It seems like an eternity since
Lonnie Gordon topped the dance
charts with “Gonna Catch You.” Af-
ter numerous delays, she will reem-
erge in March with “Bad Mood”
(EMI), a pop/house jam with a pleth-
ora of remixes by Louie Vega &
Kenny Gonzalez, Roger S., the
Murk Productions posse, and Mare
“MK"” Kinchen. A still-untitled long-
player is confirmed for April release.
Black Box handled most of the pro-
duction chores ... EMI is also the
U.S. home for the comeback of "60s
pop ingenue Lulu. The single “Inde-
pendence” has just been post-produ-
ced by Tony Humphries . . . Hanging
on the comeback tip for a moment
longer, we note the return of former
freestyle hunk Noel. His Mercury
debut is out next month, and it has a
decidedly guitar-rock slant. The real
surprise is that it works quite well,
for the most part ... A&R execs and
underground tape fiends are advised
to seek out a copy of Joi Cardwell’s
unsigned debut album. Savvy ears
will remember the New York singer
from her stint on Li’l Louis’ ac-
claimed hits “Saved My Life” and
“Club Lonely.” She has collaborated
with Willy Washington on a series of
tunes that explore the darker side of
house music, while dabbling in tradi-
tional jazz tones and stark retro-R&
B. Rumor has it that one of the more
upbeat cuts, “Trouble,” may come out
as a 12-inch single on EightBall. Deli-
cious music by striking new talent.
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2020 |23 | €2 TITLE ARTIST Th|2w |23 |¥F| TITLE ARTIST
F2 |32 |x2 |20 LABEL & NUMBER/DISTRIBUTING LABEL 2|32 |~ | 28| (aBEL & NUMBER/DISTRIBUTING LABEL
* % x NO. 1 x x % * % x NO. 1 x x %
@ 2 3 10 GONNA GET BACK TO YOU ESQUIRE 74341 1 week at No. 1 MAW & CO. FEAT. XAVIERA GOLD % 2 3 10 SHAMROCKS AND SHENANIGANS (M) (T) {X) TOMMY BOY 543 1 week at No. 1 © HOUSE OF PAIN
2 3 4 9 | GOT MY EDUCATION A&Mm 8077 @ UNCANNY ALLIANCE 4 4 10 | SUPERMODEL (YOU BETTER WORK)/HOUSE OF LOVE (M) (T) (X) TOMMY BOY 542 @ RUPAUL
3 4 5 9 ALWAYS VIRGIN 12625 MK FEATURING ALANA 3 1 1 6 DEEPER AND DEEPER (M) (T) (X) MAVERICK/SIRE 40722/WARNER BROS © MADONNA
@ 6 7 10 SUPERMODEL (YOU BETTER WORK) TOMMY BOY 542 ¢ RUPAUL @ 5 6 6 REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS_
@ 10 | 12 5 MR. WENDAL CHRYSALIS 24805/ERG & ARRESTED DEVELOPMENT 5 3 2 11 | IT'S GONNA BE A LOVELY DAY (M) (T) (X) ARISTA 1-2485 ® THE S.0.U.L. S.Y.S.T.EM.
@ 7 11 6 SUNSHINE AND LOVE ELEKTRA 66345 HAPPY MONDAYS @ 6 7 8 GANGSTA BITCH (M) (1) (X) TOMMY BOY 541 & APACHE
1 1 2 11 DON'T YOU WANT ME PYROTECH 10081/ATLANTIC FELIX FEATURING JOMANDA @ 8 12 5 INFORMER (M) (T) EASTWEST 96112/AG @ SNOW
8 5 1 9 DEEPER AND DEEPER MAVERICK/SIRE 40722/ WARNER BROS. @ MADONNA 11 20 5 IF YOU WANT MY LOVE (HERE IT IS) (M) (T) EPIC 74835 THE COVER GIRLS
@ 13 ] 29 4 I'M EVERY WOMAN ARISTA PROMO @ WHITNEY HOUSTON @ 18 | 37 3 GET AWAY (M) (T) (X) MCA 54512 ¢ BOBBY BROWN
11 13 6 BRUTAL-8-E VIRGIN 12642 @ ALTERN B | 10 9 9 11 | EVERYTHING'S GONNA BE ALRIGHT (M) (T) (x) UPTOWN 54524/MCA ® FATHER M.C.
@ 14 21 5 THING GOIN’ ON SIRE 40639/WARNER BROS. BETTY BOO @ 14 17 10 | I'M GONNA GET YOU (M) (T) (X) COLUMBIA 74490 @ BIZARRE INC FEATURING ANGIE BROWN
12 18 6 LOVE IS EVERYWHERE NOVAMUTE 113 G.T.0. 12 7 15 9 REMINISCE (M () (X) UPTOWN 54525/MCA @ MARY J. BLIGE
13 8 10 9 NEXT IS THE E INSTINCT 247 MOBY @ 19 28 4 PHOTOGRAPH OF MARY (M) (T) EPIC 74782 @ TREY LORENZ
14 9 6 12 | I'M GONNA GET YOU coLumBia 74490 @ BIZARRE INC FEATURING ANGIE BROWN 14 13 15 11 DON'T YOU WANT ME (M) (T) (X) PYROTECH 10081/AG FELIX FEATURING JOMANDA
15 17 6 HOW DOES IT FEEL? fFRR 350 013/LONCON i @ ELECTROSET ** *HOT SHOT DEBUT * % %
22 | 34 | 3 | GET AWAY mcasas12 @ BOBBY BROWN | NEWD | 1 | HIP HOP HOORAY (M) (T) (X) TOMMY BOY 554 @ NAUGHTY BY NATURE
(D] 19 | 3 | 3 | LOVEUMORE cowwmsi 74807 @ SUNSCREEM 16 | 12 | 18 | 6 | 1G6OT MY EDUCATION (1) (x) aam 8077 @ UNCANNY ALLIANCE
18 | 23 | 5 | LETMEBE YOUR UNDERWEAR FFRR 350 0L6/LONOON @ CLUB 69 17 | 16 | 22 | 14 | UNDERSTAND THIS GROOVE (1) (x) Rea 62371 SOUND FACTORY
20 | 19 | 6 | THEMUSIC IS MOVIN' RADIKAL 12358 _ FARGETTA 18 | 17 | 22 | 8 | GET UP (MOVE BOY MOVE) (i (1) INTERSCOPE 96096/AG AB LOGIC
21 | 27 | 4 | PUSH THEFEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS 19 | 10 | 8 6 | 7 (M x) PAISLEY PARK 40574/WARNER BROS. @ PRINCE & THE N.P.G.
* % * POWER PICK* * % 27 33 4 WHO'S THE MAN? (1) (T) (x) UPTOWN 54545/MCA @ HEAVY D. & THE BOYZ
(D] 27 | 35 | 3 | IF YOU WANT MY LOVE (HERE IT IS) epic 74835 REICOVERICIRES 21 | 24 | 25 | 6 | TEMPLE OF DREAMS (1) (x) OEF AMERICAN 40655WARNER BROS. MESSIAH
@ 28 | 37 3 FEEL LIKE SINGIN’ NERVOUS B64 905/MERCURY SANDY B. 7@ 30 | 30 4 BINGO (M) {T) SUNSHINE 2502/ARISTA ® THE MOVEMENT
23 25 24 8 LIVING IN ECSTASY QUALITY 19133 BKS 73 21 24 9 GONNA GET BEK—E) YOU (T) ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD
24 16 9 10 PUSSYCAT MEOW ELEKTRA 66331 DEEE-LITE * * *x POWER PICKX * %
23)| 32 | 45 | 3 | ISTILL WANT YA GUERILLA 13878/ RS. OUTER MIND 34 | 36 { 3 | TAP THE BOTTLE (M) (T) SOUL 54536/MCA @ YOUNG BLACK TEENAGERS
26 17 15 8 GET UP {(MOVE BOY MOVE) INTERSCOPE 96096/ATLANTIC AB LOGIC @ 31 12 4 SPEED (M) (T) STRICTLY HYPE 106 ALPHA TEAM
u 3 4 4 DIARANAIHONWOODI6SSR/El EKTRA OIGICAVIRD 26 29 31 4 DITTY (M) (1) (X) NEXT PLATEAU/FFRR 350 012 ® PAPERBOY
28 | 30 | 36 | 5 | LONELY FADER 920 SOMERCURY L4 21 | 15 | 19 | 10 | SYMPHONY (w110 62421/kch DONELL RUSH
37 | 47 | 3 | NUSH xtReme 002 W) 37 | 42 | 5 | DON'T WALK AWAY (M) (T) (X) GIANT 40669/WARNER BROS @ JADE
4l 2 | PHOTOGRAPH OF MARY epic 74782 AU AT 29 | 25 | 16 | 20 | RUMP SHAKER m (1) mca sasse @ WRECKX-N-EFFECT
* x* *HOT SHOT DEBUT* x % 30 | 32 | 27 | 5 | MR. WENDAL (T) CHRYSALIS 2480S/ERG @ ARRESTED DEVELOPMENT
GD| NEWD | | | GIVEITTOYOU ronc2434 MR 36 | — | 2 | LOVE U MORE ) x coumen 74507 @ SUNSCREEM
@ 49 = 2 REBIRTH OF SLICK (COOL LIKE DAT) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS 32 33 35 3 LET ME BE YOUR UNDERWEAR (T) FFRR 350 016&/LONDON @ CLUB 69
@ 47 | — [ 2 | UNIQUE TRIBAL AMERICA 13879/.R.S. DANUBE DANCE 3B 13| A 6 | WALK AWAY (M) () VIBE 271/CUTTING JAMMY
| A 14 8 SHAMROCKS AND SHENANIGANS TOMMY BOY 543 ¢ HOUSE OF PAIN 42 | 44 4 WHO GOT THE PROPS (T) NERVOUS 20026 @ BLACK MOON
35| NEWP | 1 | 115 MY LIFE arista 12492 @ DR. ALBAN 35 | 28 | 21 | 13 | HERE WE GO AGAIN! (T) CAPITOL 15887 o @ PORTRAIT
46 | — 2 | MINDSTREAM MUTE 66343/ELEKTRA ¢ MEAT BEAT MANIFESTO 36 | 38 | 38 4 | PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
@ 44 = 2 TAP THE BOTTLE souL 54536/MCA @ YOUNG BLACK TEENAGERS 31 41 e 2 GIVE 'EM WHAT YOU GOT (T) SAVAGE 50023 ¢ VB
38 2% | 20 3 JUST US STRICTLY RHYTHM 007 JOEY WASHINGTON FEATURING THE MENS CLUB 38 39 39 4 HOW DOES IT FEEL? (M) (T) (X) FFRR 350 013/LONDON ® ELECTROSET
ﬁ 23 8 13 IT'S GONNA BE A LOVELY DAY ARiSTA 1-2485 @ THE S.0.U.L. S.YS.T.EM. 45 e 2 NOT GONNA BE AB_LE TO D—O—IT {M) (T} BIG BEAT 10076/AG @ DOUBLE XX POSSE
40 | 33 16 11 | FRUIT OF LOVE SONIC 2016/INSTINCT TRANSFORMER 2 40 20 14 11 IF | EVER FALL IN LOVE (M) (T) (X) GASOLINE ALLEY 54546/MCA & SHAI
NEW ) 1 | UNDERSTAND THIS GROOVE CHINA 2028 FRANKE 41 | 26 | 13 | 15 | CARRYON (M) (M) (X RCA 62367 MARTHA WASH
NEWD | | | WE CAN MAKE IT STRICTLY RHYTHM 12100 SOLE FUSION NEWD | | | FEEL LIKE SINGIN' (1) NERVOUS 864 S0SMERCURY SANDY B.
43 29 28 3 BINGO SUNSHINE 2502/ARISTA @ THE MOVEMENT 43 | 43 | 40 3 MURDER SHE WROTE (1) MANGO 530 131 @ CHAKA DEMUS & PLIERS
4 | 3% | 30 6 | HERE WE GO AGAIN! CAPITOL 15887 ® PORTRAIT NEW p> 1 MUSCLE GRIP (1) EPIC 74806 ® SHABBA RANKS
45 | 34 | 22 | 13 | 1 NEED YOU rvx 6663 SPACE MASTER 47 I — | 2 | SUNSHINE AND LOVE (T} ELEKTRA 66345 HAPPY MONDAYS
46 39 39 10 | JOY PERSPECTIVE 8069/A&M SOUNDS OF BLACKNESS NEW p> 1 NUTHIN’ BUT A G THANG (M) (T) DEATH ROW 5381 9/INTERSCOPE @ DR. DRE
47 38 32 12 DUELLING TECHNO 700 14065 POOD, BHUD ‘N’ PFLUG 47 22 11 12 | WHAT ABOUT YOUR FRIENDS (M) (T) (X) LAFACE 24033/ARISTA ®TLC
48 42 43 11 DEM NO WORRY WE COLUMBIA 74449 @ SUPER CAT 48 23 10 14 LOVE CAN MOVE MOUNTAINS (1) (x) EPIC 74378 @ CELINE DION
49 | 35 | 25 | 12 | EASY WAY OUT GIANT 40536/WARNER BROS. PRAISE | 49 | 44 | 43 3 PICK IT UP (M) (T) LUKE 454 ¢ HOME TEAM
50 | 40 | 31 [ 15 | RUMP SHAKER MCA 54389 ® WRECKX-N-EFFECT NEW p 1 1 GOT A MAN (1) ISLAND 864 305/PLG ® POSITIVE K

D Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-

single avaitability. © 1993, Billboard/BPI Communications.
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Liberty Launching Special Projects Unit To Broaden Acts’ Exposure

B BY EDWARD MORRIS

NASHVILLE—Garth Brooks’
highly publicized Super Bowl tie-ins
are examples of the kinds of commer-
cial alliances Liberty Records is seek-
ing to create between its artists and
other organizations and corporations.
To make these connections, Liberty
has named Charlie Lico as head of its
new artist and business development/
special projects division,

Lico, who was previously VP of al-
ternative music for the company, also
is in the process of starting a chil-
dren’s music label under the Liberty
umbrella.

Lico says he is acting under the dic-
tum of Liberty president Jimmy
Bowen that “a record company needs
to be a full-fledged entertainment en-
tity, capitalizing on all the assets that
it has.”

“It makes more sense,” Lico con-

CMA Sold On New Ad Plan

Campaign Targets Trade Publications

NASHVILLE—The Country Music
Assn. is expected to spend more than
$600,000 on its upcoming marketing,
public relations, and advertising cam-
paign called “America’s Sold On
Country.” The aim of the campaign,
which will be conducted through print
advertising, is to help “decision mak-
ers” and “the business community”
take advantage of country music’s
current popularity.

Created by E.H. Brown Advertis-
ing, Chicago, the campaign will fea-
ture a series of ads in the trade publi-

cations AdWeek, Media Week, and
Brand Week.

According to figures collected by
the CMA, country music radio gained
more than 6 million listeners between
1990 and 1991, and the top 10 country
acts had a 40% increase in touring
revenues over the same period.

The campaign began Feb. 1. In
conjunction with the effort, the CMA
is offering a toll-free number—=800-
998-4636—for those who want to talk
to the organization’s market special-
ists.

tinues, “for the record company and
the artist to work as a team than it
does for them to be off [separately]
doing what they're doing. A prime ex-
ample is the National Football
League. Look what they do with foot-
ball players and the league. They take
those assets, and they expand them
and create profit centers off every av-
enue that they can. That doesn’t
mean that you have to overexploit. It
just means that you do a very classy
job exposing your artists.”

About two or three months after
Lico called the NFL about another
matter last January, Brooks conce-
ded to a tie-in with the league by
agreeing to sing the National Anthemn
at the Super Bowl. Once this was
firmed up, Lico then contacted Pio-
neer Electronies, which distributes
Brooks’ laserdisc titles.

Out of these corporate connections
grew Liberty’s international “Chase
To The Super Bowl” promotion. “We
went out to 33 of the major [U.S.]
football markets,” Lico explains.“We
tied in major radio in each of those
markets. Pioneer came into the play
by tying in their retail operations sell-
ing laserdiscs and tying into our radio
and giving away laserdisc players.”

Local entrants in the “Chase”
sweepstakes (named for Brooks’

newest album) also vied for CD play-
ers and NFL footballs and jerseys.
Each participating station picked two
winners, who were flown to Los
Angeles to meet Brooks and attend
his charity concerts there and take
part in a drawing for two Super Bowl
tickets.

SPREADING THE WORD

Essentially the same promotion
was held at retail record stores. Lib-
erty also did a Chase/Super Bowl pro-
motion in England, Canada, and Ja-
pan. “It made sense,” Lico observes,
“to take this event and make it more
of an event and spread it thoughout
the world.”

Among Liberty’s aims, Lico says,
are designing, manufacturing, and
distributing merchandise for the la-
bel’s artists. It will further seek to get
this merchandise into retail stores.

The push into other profit areas
“might even be centered around the
identity of the label,” Lico speculates.
“There’s no reason why you can’t
come out with a Liberty Records
jacket.”

Currently, Lico is organizing a pro-
motional team: “We want to get the
message out that Liberty wants to
work with corporate America. If the
synergy will work, we want to work

with them as partners to help develop
our acts.”

He reports he is looking into pro-
motion and merchandising projects
for Tanya Tucker, Charlie Daniels,
and Ronnie Milsap, and is putting to-
gether for Liberty an “all-star adult
contemporary band” that will begin
touring under corporate sponsorship
“toward the end of the summer.”

EYE TOWARD TV SPECIALS

Additionally, Lico wants to produce
a series of television specials built
around Liberty acts. “It’s like diversi-
fving the label,” he says, “and branch-
ing out in other areas that have
everything to do with entertainment,
but not necessarily with records.”

“We're in the process of imple-
menting a children’s division,” Lico
notes. He says he’s been on this proj-
ect for about six monthg and expects
to have the first product out in April.
Although he declines to give specific
details, Lico says he is setting up an
alternative distribution system for
the children’s products. He adds he is
not ready to release the names of acts
signed to the children’s division.

“We're looking at this [unit] as a
long-term commitment to educate,
fand promote] family values, [with]
substance and quality,” Lico says.

MCA MUSIC KICKS OFF’93 WITH 2 #1 HITS!
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HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

WILD MAN
5.BUCKINGHAM (S.LONGACRE R.GILES)

@ RICKY VAN SHELTON
(V) COLUMBIA 74731

10 | TRYIN'TO HIDE A FIRE IN THE DARK
J.BOWEN,B.DEAN (B.DEAN,T.NICHOLS)

¢ BILLY DEAN
(V) SBK 56804/LIBERTY

g | INTHE BLOOD

a1 53 52 S.HENDRICKS (M.SANDERS,B.DIPIERO,J. JARRARD)

| FOR EK ENDING FEB. 13, 1993
=z
~x x| @ O I~ ~ ~ | 2 O ]
2| BH|Eg| €| TmE ARTIST 2| 28| =23 5| TmLEe ARTI
F%| 32| 2| T5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2| 53|~ | =85| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
*x x x NO. 1 * % % 15 | 99 | 4 | S b e IVER (DYING OF THRIST) N
@ 3 6 1 CAN | TRUST YOU WITH MY HEART 1 week at No. 1 @ TRAVIS TRITT
G.BROWN (T.TRITT,S.HARRIS) (V) WARNER BROS. 18669 m 42 41 9 STARTIN' OVER BLUES & JOE DIFFIE
TN A WEEK OR TWO T L 8 MONTGOMERY.J,SLATE (L.WILLIAMS.S.D.SHAFER) (v) EPIC 74796
@ 4 9 13 M.POWELL,T.DUBOIS {J.HOUSE,G.BURR) (V) ARISTA 12457 42 29 1 20 SLSE\{\E)QIA({IIHOLCJTEWM(EDRPCFRY'IMMER RED) & LEE S\S))Xﬂlnnsém\‘;}s%
TOO BUSY BEING IN LOVE ® DOUG STONE : ae e gl aifid =
3 1 2 15 D.JOHNSON {V.SHAW,G.BURR) (V) EPIC 74761 54 63 3 BORN TO LOVE YOU © MARK COLLIE
@ . 13 | 11 | MY STRONGEST WEAKNESS WYNONNA D.COOK (M.COLLIE,D.COOK.C.RAINS) (V) MCA 54515
T.BROWN (N.JUDD,M.REID) (V) CURB 54516/MCA a | 14 | a4 11 | CHEAP WHISKEY ® MARTINA MCBRIDE
5 6 7 13 TAKE IT BACK & REBA MCENTIRE P.WORLEY E.SEAY (E.GORDY,JR.,J.RUSHING) (V) RCA 62398
T.BROWN,R.MCENTIRE (K_JACKSON} - (V) MCA 54544 45 | 43 | 31 | 20 | ANYWHERE BUT HERE © SAMMY KERSHAW
@ 10 12 | 13 | QUEEN OF MEMPHIS © CONFEDERATE RAILROAD B.CANNON,N.WILSON (B.CANNON, J.5.SHERRILL,B.DIPIERO) (V) MERCURY 864 316 _|
B.BECKETT (D.GIBSON,K.LOUVIN) (V) ATLANTIC 87404 SOMEBODY PAINTS THE WALL TRACY LAWRENCE
@ 11 15 12 | LET GO OF THE STONE JOHN ANDERSON % | & % 13| STROUD (£ KAHANEK.N L ARKIN.T.5M ITH.C.BROWDER) _ ATLANTIC ALBUM CUT |
| J.STROUD, J ANDERSDN (M.D.BARNES,M.T.BARMES) (v) BNA 62410 BEST MISTAKES | EVER MADE © RICK VINCENT
8§ | 2 | 1 | 13 | LOOKHEART, NO HANDS © RANDY TRAVIS L |95 | 10 | WaLomaN RVINCENT) CURB ALBUM CUT
K.LEHNING (T.BRUCE.R.SMITH) (V) WARNER BROS. 18709
- — e I'D RATHER MISS YOU & LITTLE TEXAS
@ 121 14| 1n DROWE EO%IH AT L4 SL{VZ)YUBBE%%(%E%E % | 6 3 | ]STROUD.C.0INAPOLID GRAU (P-HOWELL,D.O'BRIEN) (V) WARNER BROS. 18668
J.BOWEN,S.BOGGUSS {J. Hi - ——
T . MY BLUE ANGEL & AARON TIPPIN
15 | 19 | 12 | ALL THESE YEARS ¢ SAWYER BROWN 64 | 75 3| EGORDYJR. (A.TIPPINK WILLIAMS.P.DOUGLAS) (V) RCA 62430
R SCRUGGS, M. MILLER (M.MCANALLY) CURB ALBUM CUT G TG ST
11 WHAT PART OF NO LORRIE MORGAN 30 4 93 10 H.SHEDD,J.SCAIFE J.COTTON,CORBIN ,HANNER (B.CORBIN) MERCURY ALBUM CUT
E 13 16 9 R.LANDIS (W.PERRY,G.SMITH) (v) BNA 62414

¢ ROB CROSBY
(V) ARISTA 1-2481

| DON'T NEED YOUR ROCKIN' CHAIR

92 50 4 18 | ¢ corovr. (B.YATES.F.DYCUS K.K.PHILLIPS)

¢ GEORGE JONES
(V) MCA 54470

JUST ONE NIGHT
5.GIBSON,T.BROWN (T.MCBRIDE)

¢ MCBRIDE & THE RIDE
(C) (V) MCA 54494

7 IF | COULD STOP LOVIN' YOU

33 % 57 J.STROUD.L.PETERZELL (C.WRIGHT B.SPENCER,R.£ ORRALL)

® CURTIS WRIGHT
LIBERTY ALBUM CUT

PASSIONATE KISSES

& MARY-CHAPIN CARPENTER

CICICICICIEICIE

GOLDEN YEARS

HOLLY DUNN

K_LEHNING (S.EWING,M.D.BARNES)

| lﬁ | 2_3 8 JJENNINGS,M.C.CARPENTER (L.WILLIAMS} (V) COLUMBIA 74795 _| 34| %% 5 8 H.DUNN,P.WORLEY, E.SEAY ($.HOGIN,G PETERS) WARNER BROS. PROMO SINGLE
11 | WANT YOU BAD (AND THAT AIN'T GOOD) @ COLLIN RAYE @ 60 58 8 POOR MAN’'S ROSE & STACY DEAN CAMPBELL
G.FUNDIS,J.HOBBS (J.LEAP) - o (V) EPIC 74786 B.MAHER (S.D.CAMPBELL,B.OWSLEY,J.SPENCE) o (V) COLUMBIA 74803
ONCE UPON A LIFETIME ALABAMA WHY BABY WHY & PALOMINO ROAD
L i & & 2 JLEO,L M.LEE.ALABAMA (G BAKER,F.J.MYERS) __ (V)RCA62428 | _ 62 64 5 C.HOWARD,K.FOLLESE,T.MCHUGH (G.JONES,D.EDWAROS) LIBERTY PROMO SINGLE
% | 3 7 | HEARTLAND @ GEORGE STRAIT WHAT WERE YOU THINKIN' LITTLE TEXAS
9 _|__T.BROWN (S.DORFF J.BETTIS) - (V) MCA 54563 57 52 43 19 J.STROUD,C.DINAPOLI,D.GRAU (C.DINAPOLI,P.HOWELL.D.O'BRIEN,B.SEALS) (V) WARNER BROS. 18741
21 21 12 LEAVIN'S BEEN A LONG TIME COMIN’ & SHENANDOAH
R.BYRNE,K.STEGALL (M.MCGUIRE C.CRAIG,S.DAILEY) (v) RCA 62397 * % *xHOT SHOT DEBUT * % %
LIFE'S A DANCE & JOHN MICHAEL MONTGOMERY ROMEO @ DOLLY PARTON
20 7 4 D 1 G orinson (A.SHAMBLIN,S.SESKIN) ATLANTIC ALBUM CUT NEW b 1 S.BUCKINGHAM,D.PARTON (D.PARTON) © R/) COLUMBIA 74876
WALKAWAY JOE & TRISHA YEARWOOD NOW | PRAY FOR RAIN NEAL MCCOY
2 8 3 15 G.FUNDIS (V.MELAMED,G.BARNHILL) {V) MCA 54495 NEW ’ 1 J.STROUD {L.SATTERFIELD,G.TEREN) ATLANTIC ALBUM CUT
BOOM! IT WAS OVER @ ROBERT ELLIS ORRALL [ 2pN ] - '
@ A | 21 | 18| S aRCANTONIO.RE ORRALL..LEQ (R.E.ORRALL,B.LLOYD) _ (V)RCA62335 70 2 [‘_SE‘E’%YM';&@E,QY_%’CMGER'I‘FQ,’,SU RE FREE ® THE RE[‘C,”;,&E%%SI
LET THAT PONY RUN & PAM TILLIS
_@3___ 0 | 3 | 7 | FWORLEYESEAY (GPETERS) (C) (V) ARISTA 1-2506 61 | 63 | 60 | 18 ﬂ&ﬁs:@og%gﬁﬁ%y%m%?cyws) ¢ B!\%‘-&&ﬁ;\{%?%ﬁ
OL’ COUNTRY & MARK CHESNUTT = - — —
2 37 ! M.WRIGHT (B.LAMOYN HARDIN) (V) MCA 54539 69 69 3 TRUE CONFESSIONS & JOY WHITE
HIGH ON A MOUNTAIN TOP MARTY STUART B.CHANCEY,P.WORLEY (KOSTAS,M.STUART) - (V) COLUMBIA 74845
@ 25 I 10 R.BENNETT,T.BROWN (0.B.REED,A.CAMPBELL) (V) MCA 54538 o TONIGHT | CLIMBED THE WALL ALAN JACKSON
3 2 K.STEGALL,S. HENDRICKS (A.JACKSON) (V) ARISTA 1-2514
* * * POWER PICK/AIRPLAY * * % 3
SOMEONE TO GIVE MY LOVE TO & TRACY BYRD
3 | 45 | 5 | IT'SALITTLE TOO LATE © TANYA TUCKER NEWD | 1 | Soriisrep ot isten) V) MCA 54497
J.CRUTCHFIELD (P.TERRY,R. MURRAH) LIBERTY ALBUM CUT = z
65 65 62 17 SUSPICIOUS MINDS (FROM "HONEYMOON IN VEGAS") & DWIGHT YOAKAM
277 14 8 18 ASQM&%EI&%EA?{LHBEEOISAN THE NIGHT GA(BJL’I"BE%E{%%&?Z% P.ANDERSON (M.JAMES) (V) EPIC 74753
X - — SOMEBODY LIKE THAT GLEN CAMPBELL
28 | 19 | 10 | 18 | DONT LET OUR LOVE START SLIPPIN' AWAY # VINCE GILL 66 | 67 | 68 | 4 | JCRUTCHFIELD (LBRYANT.G.THURMAN) U AlBUM cUT
7 ~ ot p— SHE DON'T KNOW SHE’S BEAUTIFUL © SAMMY KERSHAW
0| s |5 | WHEN MY SHIP COMESIN * CLNT BLACK NEWD | 1| S R IR EMEEE st
: = e 68 | 68 | 59 | 16 | HE WOULD BE SIXTEEN @ MICHELLE WRIGHT
* * * POWER PICK/AIRPLAY * % % S.BOGARD ,R.GILES (J.COLUCCI,C.BLACK A ROBERTS) (V) ARISTA 12480
36 2 5 SHE’S NOT CRYIN’ ANYMORE BILLY RAY CYRUS 59 58 % 13 CALL HOME & MIKE REID
J.SCAIFE,J.COTTON (B.R.CYRUS, T.SHELTON, E.CANNON) (C) MERCURY 864 778 P BUNETTA,R.CHUDACOFF (M REID,T.SEALS) (V) COLUMBIA 74771
@ 35 40 11 ROCK ME (IN THE CRADLE OF LOVE) & DEBORAH ALLEN 70 66 61 9 WHAT KIND OF MAN MARTIN DELRAY
R.VAN HOY (R.VAN HOY,D.ALLEN) GIANT ALBUM CUT/WARNER BROS. B.MEVIS (K.BEARD,J.F.KEUS) ATLANTIC ALBUM CUT
LEARNING TO LIVE AGAIN GARTH BROOKS ,
@ 8] — Z | KREYNOLDS (5.DAVISD.SCHLITZ) LIBERTY ALBUM CUT @ NEW ) 1 gngms%S(LD%R!SON,B.MlLLER) GlBSON/MlL(\%EEFsl(?ﬁyg
NOBODY WINS @ RADNEY FOSTER —
@ 41 48 4 S.FISHELL,R.FOSTER (R.FOSTER,K.RICHEY) (V) ARISTA 1-2512 12 71 | 71 4 :IDkaﬂEDgﬁiNNl?E?SEN) ’.J'gﬂ,@gﬁg
SHE'S GOT THE RHYTHM (AND | GOT THE BLUES) & ALAN JACKSON - - :
3430 | B | T | RSTEAL (AIACKSONR TRAVIS) : (V) ARISTA 1-2463 @ NEW ) 1 EAEEOEDTE'G(E)':GE - GLII\BFgTI-\iI E};S)MOCITJST
| CROSS MY HEART & GEORGE STRAIT 3 : —
35 3 30 2 T.BROWN,G.STRAIT (S.DORFF E.KAZ) (V) MCA 54478 RE-ENTRY ) EER;)O-U(-JBC;*LE-SEUT) - g&éVASBJELH
HARD WORKIN' MAN @ BROOKS & DUNN Cilie PR A ul =
57 T 2 D.COOK,S.HENDRICKS (R.DUNN) (V) ARISTA 1-2513 WHAT A WOMAN WANTS & LARI WHITE
CADILLAC RANCH @ CHRIS LEDOUX NEW D 1 R.CROWELL,L.WHITE,S.SMITH (L. WHITE,C.CANNON) (V) RCA 62420
3 2 18 15 J.BOWEN,J.CRUTCHFIELD (C.WATERS,C.JONES) (V) LIBERTY 56787 o
Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
38 37 38 14 DB.EE);H“SEOQ’(?[IGIBSON,B.MILLER,F.WELLERJ A GIBSON/'\(/(I;I)L(\I,')EF;|(?7A4';‘3% attain 1500 detections for the first time. @ Videoclip availability, Catalog number is for cassette single, or vinyl if cassette is unavailable.
(C) Cassette single avaitability. (D} CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
45 | 50 | 4 MEJ‘&'S';‘LESSF Eggfamu 1 ROBINSON) A RESTLE(\%SRC",{EQE availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
1 o . 1 SURE LOVE @ HAL KETCHUM 14 12 12 7 JUST CALL ME LONESOME @ RADNEY FOSTER
AREYNOLDS,J.ROONEY (H.KETCHUM,G.BURR) CURB S.FISHELL,R.FOSTER (R.FOSTER G.DUCAS) ARISTA
) 1 BURN ONE DOWN CLINT BLACK 15 10 10 10 LOVE'S GOT A HOLD ON YoU ALAN JACKSON
— |1 - J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS,F.MILLER) RCA S.HENDRICKS, S STEGALL (K.STEGALL,C.CHAMBERLAIN) ARISTA
3 o o 1 I'M IN A HURRY (AND DON'T KNOW WHY) & ALABAMA 16 13 11 10 BUBBA SHOT THE JUKE BOX MARK CHESNUTT
J.LEO,L M.LEE,ALABAMA (R.MURRAH,R.VANWARMER) RCA M.WRIGHT (D.LINDE) MCA
3 T L swwaTmen | | [ | o | o | MBS QLI
J.CRUTCHFIELD (M.A.SPRIN I . )
EVEN THE MAN IN THE MOON IS CRYIN' ® MARK COLLIE 18 9 3 3 | WHEN SHE CRIES @ RESTLESS HEART
5 2 1 5 D.COOK (M.COLLIE,D.COOK) MCA J.LEO,RESTLESS HEART (M.BEESON,S.LEMAIRE) RCA
LORD HAVE MERCY ON THE WORKING MAN @ TRAVIS TRITT
B 1 1| 2| 7 | NGO Eioraresnmams. coucen & WYNRA 19 | M| 13| 5 | cerownwosms WARNER BROS
1 I I T (D.CO 00KS) ¢ BROOKS & Eggﬁ 0| 17| 9 lGNFJSI;ISS?SgBBS (M.RE(D,A.SHAMBLIN) @ couum Ré;{lg
S.HENDRICKS,D.COOK (D.COOK,K.BROOK E ). :REID.A.
S | FEEL LUCKY @ MARY-CHAPIN CARPENTER
8 ) 3 4 XVC\L%% xEHAleO'G_BURR) SLECREIE MORGBAN’X 2 16 16 18 | ) JENNINGS,M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) COLUMBIA
BOOT SCOOTIN' BOOGIE @ BROOKS & DUNN 22 | 20 | 17 | 13 | !STILLBELIEVE N YoU SAUNES T
9 5 7 19 | 5 HENDRICKS D.COOKB.TANKERSLEY (R.DUNN) ARISTA J IT::(\)A\;‘/:P:\:ECLIIIE;;: JARVIS) WYNONMI\JC:
10 6 4 7 sgw)rl‘)%LJE WINE ( ) ¢ JOHN ANDERS&’X 8| — | A 20 | TErown (LANGELLE,A GOLD) CURB
i THER‘Z.::‘AD[)E:'?NBEJ.EA:DY?SON @ BILLY DEAN 24 | 22 | — | 14 | RUNNIN BEHIND UGS ACT A
11 7 5 5 | CHOWARD,T.SHAPIRO (T.SHAPIRO,R.HELLARD) SBK g:;guglar;‘l%gd.usmoms) NI "BT;?)”\‘;”S
20 29
12 | 8 8 6 Em%';&m%gg?@&;?&)%m ® PAM W % |2 R.SCRUGGS, M.MILLER (M.MILLER) CURB
o N 9 7 IF1 DIDN"T HAVE YOU @ RANDY TRAVIS @ Videoclip availability. Recprrentsl are tlitlels whigh h_ave already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
WARNER BROS. below the top 20. Commercial availability is not indicated on the recurrent chart.
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COUNTRY

2.8 .8.2.0.0.0.2.0.¢ 1

| |GORNER

by Lynn Shults

REACHING NO. 1 for the third time since his debut in September 1989 is
Travis Tritt with “Can I Trust You With My Heart” (3-1). The song was writ-
ten by Tritt and Stuart Harris and produced by Gregg Brown. Tritt’s debut
single, “Country Club,” reached No. 9 on Billboard’s Hot Country Singles &
Tracks chart. His debut album, “Country Club,” has been on the Top Country
Albums chart for almost three years. Tritt has had a total of nine top-five hits
and has scored album airplay at radio with tracks such as “Bible Belt,” from
the motion picture “My Cousin Vinny,” and “Burnin’ Love,” from “Honeymoon
In Vegas.” The title track to his current album, “T-R-O-U-B-L-E,” is Tritt’s
next single. The track has received radio airplay since the album’s release,
entering the singles chart as an album track Dec. 12

BUSY TIMES ARE AHEAD for Tritt. He will be the headliner for Bud
weiser’s Rockin” Country tour. There are 110 “Bud” dates on the books for
Tritt, Trisha Yearwood, and Little Texas. The tour begins Saturday (13) at
the Pyramid in Memphis. Not all venues will be able to sell every seat in the
house since the stage design is such that some seats will have limited sight
lines. Nancy Russell, spokeswoman for Tritt, says, “Travis would rather have
some empty seats behind him than have people unhappy because their view
was obstructed.” He will also be co-starring with Kenny Rogers and Reba
McEntire in the made-for-TV movie “Rio Diablo,” which airs Feb. 28 on CBS.
On Feb. 19, he will be performing on the Lynyrd Skynyrd & Friends pay-
per-view from Atlanta. Tritt and Marty Stuart will perform “The Whiskey
Ain’t Workin’ Anymore” on the Grammy Awards show Feb. 24, and he will
appear Feb. 26 on “The Tonight Show With Jay Leno.” He also will be involved
in a nationwide Valentines For Vets radio promotion for disabled veterans.

THE MOST ACTIVE TRACKS on the singles chart are “Hard Workin’
Man” (57-36) by Brooks & Dunn; “Learning To Live Again” (48-32) by Garth
Brooks; “When My Ship Comes In” (40-29) by Clint Black; “Heartland” (26-
18) by George Strait; “Born To Love You” (54-43) by Mark Collie; “My
Strongest Weakness” (94) by Wynonna Judd; “It’s A Little Too Late” (32-
26) by Tanya Tucker; “Nobody Wins” (28-24) by Radney Foster; “Queen Of
Memphis” (10-6) by Confederate Railraod; and “All These Years” (15-10) by
Sawyer Brown.

THE TOP COUNTRY ALBUMS chart shows the No. 1 hit, “Some Gave All”
by Billy Ray Cyrus, increasing its lead. “The Chase” by Garth Brooks drops
down one position to No. 3. It was passed by “It’s Your Call” (3-2) by Reba
MecEntire. This marks the first time since Cyrus’ “Some Gave All” debuted
at No. 1 June 6 that someone other than Brooks or Cyrus has been in the
No. 2 position. Next week’s chart will reflect sales activity associated with
Brooks’ Super Bowl appearances and McEntire’s guest shot with Burt Rey-
nolds on “Evening Shade.” McEntire will appear Monday (8) on “Evening
Shade” with Vinece Gill. They will perform their new duet, “The Heart Won't
Lie.”

RADIO STATIONS NOT waiting for research to dictate airplay on “Romeo,”
bv Dolly Parton, are WUBE Cincinnati; WWKA Orlando, Fla.; KKBQ Hous-
ton; WCMS Norfolk, Va.; and WTDR Charlotte, N.C. Anyone seen the video?

— Grand Ole Opry Still The Toast Of N'ville

Wide-Appeal Concerts Attest To Venue’s Vitality

A NIGHT AT THE OPRY: The best country music
show in town—now as always—is the Grand Ole Opry.
Once the acknowledged crown jewel of country, the his-
toric stage and radio show has been cruelly and unfairly
maligned in recent years as a venue for has-beens. To
fans who judge music by their hearts and not the charts,
“has been” is a ludicrously irrelevant concept. Such fans
come to hear the songs that matter to them emotionally,
and the older Opry artists perform them, often magnifi-
cently.

But the Opry is not a hidebound institution. It regu-
larly spotlights—and periodically adds to its permanent
roster—young acts that still relish the opportunity to be-
come a part of cultural history. A few evenings ago, we
chanced to be backstage for a Friday-night edition of the
Opry. As far as its composition went, it was just another
show—neither more meticulously planned nor more
widely publicized than any other. But it illustrated the
breadth of appeal that has kept the Opry vital listening

the-year prize at the 10th annual Music City News Coun-
try Songwriters Awards show. The 90-minute special will
air March 9 on The Nashville Network. In the running
are “Achy Breaky Heart,” “Billy The Kid,” “Boot Scootin’
Boogie,” “Forever Together,” “I Still Believe In You,”
“Keep It Between The Lines,” “Look At Us,” “Midnight
In Montgomery,” “A Picture Of Me (Without You),” and
“Someday.” The nominees and winners are determined
by votes from subscribers to “The Music City News.”
Atlantic Records’ Tracy Lawrence has signed a deal
with Stetson Hats for the launching of a line of hats bear-
ing the singer’s name ... Rob Parrish, who used to be
with the Country Music Assn., has been named a financial
consultant/entertainment industry specialist at the Nash-
ville office of Merrill Lynch ... Gary Morris has earned
a gold record for his performance in the Grammy-win-
ning “Complete Symphonic Recordings Of Les Misera-
bles.” The album was recorded in London, Nashville, and
Sydney.
Nearly 100 students from

homage to the Opry’s past
with a radiant rendition of
“Sweet Dreams.” Darryl &
Don Ellis, like so many
other brother acts that pre-
ceded them on the Opry
stage—the Delmores, the

for the past 68 years. Young
Stacy Dean Campbell paid

Boston’s Berklee College of
Musie will take their spring
break in Nashville, March
11-16, to learn “the ins and
outs of the musie industry
first-hand.” The students
will attend workshops at
the Nashville Songwriters

Louvins, the Willises, the ™ Assn. International’s spring
McReynolds, the Gat- . symposium, participate in
lins—moved the audience by Edward Morris ASCAP-, BMI-, and SE-

with their rich and intense voecal harmonies. Alison
Krauss was a study in wistfulness with her reading of
“That Makes One Of Us.” And Rhonda Vincent, one of
the few singers in Krauss’ league, debuted two cuts from
her upcoming Giant album, including the exquisitely de-
spairing “I'm Not Over You.”

Balancing these youngsters in the audience’s affections
were performances by smooth balladeer Ray Pillow and
bluegrass heavyweights Bill Monroe, Jim & Jesse, and
Jimmy Martin. Hank Snow remained a commanding vo-
cal presence. And Mel McDaniel stirred things up con-
siderably with his trademark, “Louisiana Saturday
Night.”

We looked around. But we didn’t see a has-been all eve-
ning.

MAKING THE ROUNDS: The International Blue-
grass Music Assn. has released a marvelously rich and
varied CD collection called “Long Journey Home: A Col-
lection Of Bluegrass From Around The World.” Repre-
sented are bands from Czechoslovakia, France, Italy, the
Netherlands, Canada, Great Britain, Finland, Australia,
and Japan. The album has been serviced to more than 550
radio stations here and abroad. Additional information on
the project is available from IBMA headquarters in
Owensboro, Ky.

Ten songs have been nominated for the top-song-of-

SAC-sponsored clinies, tour publishing houses, and meet
with such writers, artists, and industry leaders as Janis
Ian, Jimmy Bowen, Beth Nielsen Chapman, Mike
Reid, and Allen Shamblin. Concluding the visit will be
a “Nashville Salutes Berklee” showcase, featuring Berk-
lee alumni now working in Music City.

MARK YOUR Calendar: The Nashville Ballet will pre-
miere “Western Stars,” by San Francisco choreographer
Victoria Morgan, Feb. 12 and 13 at the Tennessee Per-
forming Arts Center. The piece is set to music from k.d.
lang’s “Shadowland” album, which was produced by the
legendary Owen Bradley ... Liberty Records’ Cleve
Francis will give the keynote address Feb. 13 at the
McDonald’s Black History Makers of Tomorrow Lunch-
eon at the Nashville Convention Center . . . The Nashville
Songwriters Assn. International will hold its new festival,
“Tin Pan South: The City Of Songs Celebration,” March
8-11 at the Tennessee Performing Arts Center and at
various Nashville clubs. In addition to Music City's own
composers, other major songwriters from around the
world have been invited to perform. Beth Raebeck Hall
is festival coordinator.

SIGNINGS: Mylon Lefevre to Charles Dorris & Asso-
ciates for booking.

COUNTRY SINGLES A-Z

August. ASCAP/Murrah. BMI) CPP Zomba. ASCAP)

65 SUSPICIOUS MINDS (FROM HONEYMOON IN VEGAS)

pUBLlSHERS/PERFORMANCE RIG HTS/SH EET MUSIC 16 | WANT YOU BAD (AND THAT AIN'T GOOD) (Harlan 24 0L’ COUNTRY (EMI April. ASCAP/K-Mark. ASCAP) WBM (Screen Gems-EMI, BMI) WBM
Howard. BMI/Tree. BMI) HL 17 ONCE UPON A LIFETIME (Zomba. ASCAP/Dixie Stars. 5 TAKE IT BACK (Fever Pitch, BMD
50 | WILL STAND BY YOU (Famous. ASCAP/Bab Corbin. ASCAP) HL/CPP 63 TONIGHT | CLIMBED THE WALL {(Mattie Ruth. ASCAP/
_ ASCAP) CPP 15 PASSIONATE KISSES (Lucy Jones, BMi/Nomad-Noman, Seventh Son, ASCAP)
TITLE (Publsher — Licensing Org ) Sheet Music Dist 54 GOLDEN YEARS (Sony Tree. BMi/Goldine, ASCAP/WB, 14 IUST ONE NIGHT (Songs Of PolyGram. BMI/Songs Of BMI/Warner-Tamerlane, BMI) CLM/WBM 3 TOO BUSY BEING IN LOVE (Gary Morns. ASCAP/MCA.
10 ALL THESE YEARS (Beginner, ASCAP) WBM ASCAP) HL/WBM McBride. BMI) HL 55 POOR MAN'S ROSE (Sony Tree. BMI/Coupe Dewille, ASCAP/Gary Burr, ASCAP) HL
45 ANYWHERE BUT HERE (P, ASCAP/Buddy Cannon 36 HARD WORKIN MAN (Sony Tree, BMI) 32 LEARNING TO LIVE AGAIN (EMI Biackwood, BMI/ BMI/Sony Songs, BMI) HL 74 T-R-0-U-B-L-E (Sony Tree. BMI) HL
ASCAP/Littie Big Town, BMI/Amenican Made. BMI/Brand 18 HEARTLANO (Warner-Tamertane. ASCAP/Nocturnal Beartooth, BMI/Don Schiitz, ASCAP/AIma. ASCAP) 6 QUEEN OF MEMPHIS {Nocturnal Echpse. BMI/Union 62 TRUE CONFESSIONS {Songs Of PolyGram. BMI/Hank's
New Town. BMi/0Id Wolf, BMI/Music Corp. 0f Amenica. Echpse. BMI/WB, ASCAP/lohn Bettis, ASCAP) 19 LEAVIN'S BEEN A LONG TIME COMIN’ (Shenandoah's. County, BMU/Tillis. BMI) Cadillac, BMI) HL
BMI) WBM/HL 68 HE WOULO BE SIXTEEN (EMI Apnl, ASCAP/Heartiand ASCAP/Ark, ASCAP/ludy Judy Judy. ASCAP/Four Of A 31 ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz, BMI/ 13 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood.
47 BEST MISTAKES | EVER MAOE (Longitude. BMI/Mike Express, ASCAP/Five Bar-B, ASCAP/Sony Cross Keys. Kind, BMI) HL Posey, BMI} BMI/Coburn. BMI) HL
Curb, BMI) WBM ASCAP/My Lady. ASCAP/Walmik, ASCAP) HL/WBM 7 LET GO OF THE STONE (rving. BMi/Hardtoscratch. 58 ROMEQ (Velvet Apple. BMI) 21 WALKAWAY JOE (Warner-Tamerane. BMI/Warner-
38 BIG HEART (Nocturnal Echipse. BMI/Umon County, BMI/ 25 HIGH ON A MOUNTAIN TOP (Midstream, BMI) BMI/WB. ASCAP/Two Sons, ASCAP) WBM/CPP 67 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram, Refuge. BMI/Patrick Joseph, BMI) WBM
BrahmSongs & Careers-BMG, BMI/Young World. BM!) 71 HIGH ROLLIN' {Nocturnal Eclipse. BMI/Uman County, 23 LET THAT PONY RUN (Sany Cross Keys. ASCAP) HL ASCAP/Ranger Bob. ASCAP/Careers-BMG. BMI) 75 WHAT A WOMAN WANTS (LaSongs. Ascap/Almo,
HL BMI/BrahmSongs & Careers-BMG, BMI) 20 LIFE'S A DANCE (Hayes Street, ASCAP/AImo, ASCAP/ 34 SHE'S GOT THE RHYTHM (AND | GOT THE BLUES) ASCAP/Taste Auction, BMI)
22 BOOM! IT WAS OVER (EMI Apnil. ASCAP/IKids. ASCAP/ 35 1 CROSS MY HEART (Warner-Elektra-Asylum, BMI/ Love This Town. ASCAP) WBM/CPP {Mattie Ruth, ASCAP/Seventh Son., ASCAP/Sometimes 70 WHAT KIND OF MAN (Golden Reed, ASCAP/Little
EMI Blackwood. BMI/Okay Then, BMI) WBM Dorff. BMI/Zena, ASCAP) WBM/CPP 8 LOOK HEART, NO HANOS (MCA, ASCAP) HL You Win, ASCAP/AIl Nations. ASCAP) WBM General, BMI/Clanon, BMI)
43 BORN TO LOVE YOU {BMG, ASCAP/ludy Judy Judy. 72 IDLE HANDS {Englishtown. BMI} 42 LOYE WITHOUT MERCY (Polygram. ASCAP/Lodge Hall. 30 SHE'S NOT CRYIN' ANYMORE (Sly Dog. BMI/Songs Of 11 WHAT PART OF NO (Zomba. ASCAP/0-Tex. BMI) CPP
ASCAP/Sony Tree. BMI) HL 52 ) DON'T NEED YOUR ROCKIN' CHAIR (16 Stars, BMI/ ASCAP/BMG. ASCAP) HL PolyGram. BMI/Hotdoggane. BMI) HL 57 WHAT WERE YOU THINKIN' (Square West, ASCAP/
37 CADILLAC RANCH (Great Cumberland, BMI/Diamond Warner, SESAC/Noreale. SESAC/Dyinda Jam, SESAC/ 39 MENOING FENCES (WB. ASCAP) 66 SOMEBOOY LIKE THAT ({Stonebrook. SESAC/ Howlin' Hits, ASCAP) CPP
Struck, BMi} CPP Texas Wedge, ASCAP) HL/WBM 49 MY BLUE ANGEL (Acuff-Rose. BMI/Sony Cross Keys. Meadowgreen, ASCAP) 29 WHEN MY SHIP COMES IN (Howhn' Hits, ASCAP)
69 CALL HOME (BMG. ASCAP/WB. ASCAP/Two Sons, 48 I'D RATHER MISS YOU (Square West. ASCAP/Howln' ASCAP/BMG Songs, ASCAP/Mickey Hiter. ASCAP) HL/ 46 SOMEBODY PAINTS THE WALL (Lust-4-Fun, ASCAP/ 61 WHER'M | GONNA LIVE? (Pri, BMI/Sly Dog. BMI/Pri.
ASCAP) HL/WBM Hits. ASCAP) CPP cpp Zomba, ASCAP/loyna. ASCAP/Noted. ASCAP) CPP ASCAP/Music Express, ASCAP) HL
1 CAN | TRUST YOU WITH MY HEART (Sony Tree. BMI/ 53 IF 1 COULD STOP LOYVIN' YOU (David "N' Will. ASCAP/ 4 MY STRONGEST WEAKNESS (Kentucky Sweetheart. 64 SOMEONE TO GIVE MY LOVE TO (Polygram Int, 56 WHY BABY WHY (Trio, BMI/Fort Knox, BMI) HL
Post Oak. BMI/Edisto Sound, BMI) HL WB, ASCAP/Two Sons. ASCAP/BMG, ASCAP/Z Kids. BMI/Atmo, ASCAP/Brio Blues. ASCAP) CPP ASCAP) 12 WILO MAN {(WB. ASCAP/Long Acre. SESAC/Great
44 CHEAP WHISKEY (Sony Tree, BMI/Paulding County. ASCAP} WBM/HL 60 NOBODY LOVES YOU WHEN YOU'RE FREE (Maypop. 27 SOMEWHERE OTHER THAN THE NIGHT (Sophie’s Cumberland, BMI/Diamond Struck, BMI/Patennck. BMI)
BMI/Palygram. ASCAP/Amanda-Lin, ASCAP) HL 2 IN A WEEK OR TWO {Madwomen. BMI/MCA. ASCAP/ BMI/Wildcountry, BMI/Careers-BMG. BMI/Rita's Cloud Choice, BMI/Major Bab. ASCAP/No Fences. ASCAP) CPP WBM/CPP
73 DIXIE CHICKEN (Naked Snake, ASCAP) Gary Burr, ASCAP/Sony Tree. BMI) HL Nine. BMI} 40 STANDING KNEE DEEP IN A RIVER (DYING OF THRIST)
28 DON'T LET QUR LOVE START SLIPPIN' AWAY {Benefit, 51 N THE BLOOD (MCA. ASCAP/Little Big Town. BMI/ 33 NOBODY WINS (Polygram., ASCAP/St Julien, ASCAP/ (Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
BMI/Foreshadow, BMI/Uncle Pete. BMI) CLM/WBM American Made. BMI/Alabama Band. ASCAP) HL/WBM Mighty Nice, BMI) HL Bob. ASCAP/Songs Of PolyGram. BMI) HL
9 DRIVE SOUTH (Lillybilly, BMI/Bug, BMI) 26 IT'S A LITTLE TOO LATE {Castle Street, ASCAP/End Of 59 NOW 1 PRAY FOR RAIN (Screen Gems-EMI. BMI/ 41 STARTIN' OVER BLUES (Acuff-Rose, BMI) CPP
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TOP GOUNTRY ALBUMS.

PROVIDED BY  SoundScan
L

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

& E g 5
I = I =
|81 8|89 Z S| 18] 8 %
0 I z e ARTIST TITLE < N 7 z 2 ARTIST TITLE <
E 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & ?—: S o~ s LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
%% NO.1 % % % 43 150 | 4 | MARK COLLIE wca 10658+ 9.98/15.98) MARK COLLIE | 40
% 1 1 37 | BILLY RAY CYRUS A ® MERCURY 510635 (9.98 EQ'13.98) 21 weeks at No. 1 SOME GAVE ALL 1 41 | 38 | 31 | 20 | RANDY TRAVIS @ waRNER GROS 45044- (10.98/15.98) GREATEST HITS. VOL. 1 14
31 JENERI REBAMCENTIRE vcalicers” (10 seis o8 CREERIRATL | 2 42 | 44 | 44 | 30 | MARTY STUART wica 10596+ (9.98/13.98) THIS ONE'S GONNA HURT YOU | 12
- o — THE CHASE | 1
Iz |7 MO GARTHIBROOKS & * useRTy o8743 (1098716 98 43 | 37 | 35 | 71 | BILLY DEAN sex 96728+uiserTy (2.9813.98) BILLY DEAN | 22
4 5 5 71 BROOKS & DUNN A 2 aRISTA 18658" (9.98/13.98) BRAND NEW MAN 3
Ml e Rslss 4 | 42 | 40 | 64 | SAMMY KERSHAW @ wmercury 510161+ 998 /1395 DON'T GO NEAR THE WATER | 17
5 4 4 20 GEORGE STRAIT A 2 MCcA 10651+ (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 3
45 41 37 | 148 | DOUG STONE @ EPIC 45303*/SONY (5.98 EQ/9 98) DOUG STONE 12
@ 6 9 44 | WYNONNA A ? CURB 10529*/MCA (10.98/15.98) WYNONNA 1
45 45 45 88 | TRAVIS TRITT A ? WARNER BROS. 26589* (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2
1 8 7 22 | VINCE GILL A wmca 10630* (10.98/15.98) | STILL BELIEVE IN YOU 3
47 46 47 83 TRISHA YEARWOOD A wmca 10297+ (9.98/15.98) TRISHA YEARWOOD 2
8 7 10 | 125 | GARTH BROOKS A ° LigeRTY 93866~ (9.98/13.98) NO FENCES ! -
48 48 46 88 DIAMOND RIO @ aRISTA 8673" (9.98/13.98) DIAMOND RIO 13
9 9 11 73 | GARTH BROOKS A & LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1
ALAN JACKSON A 49 50 49 94 LORRIE MORGAN A Rca 30210* (9.98/13.98) SOMETHING IN RED 8
10 10 8 17 ARISTA 18711* (10.98/15.98 A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 6
EERIE) 55 | 51 | 99 | VINCEGILLA Mca 10140+ (9.98/15.98) POCKET FULL OF GOLD | §
U ap B (| 5] J EO IR nawe Jeo2eha e SIEAINOL S WINC R 51 | 53 | 60 | 40 | MCBRIDE & THE RIDE wca 10510° (9.98/13.98) SACRED GROUND | 27
ALVIN & THE CHIPMUNKS @
12 11 6 18 CHIPMUNK 53006*/SONY (9.98 EQ/13.98) CHIPMUNKS IN LOW PLACES 6 52 47 43 62 | TRACY LAWRENCE @ ATLANTIC 82326%/AG (9.98/13.98) STICKS AND STONES 10
13| 13 | 15 | 31 | MARV-CHAPIN CARPENTER 4 COME ON COME ON | 6 53 | 56 | 57 | 117 | DWIGHT YOAKAM @ Repris 26344+ WARNER BROS. (9.98/13.98) IF THERE WAS A WAY | 7
14 14 14 22 | TRISHA YEARWOOD @ nca 10641 (9.98/15.98) HEARTS IN ARMOR 12 54 49 48 66 | SUZY BOGGUSS @ (iBERTY 95847+ (9.98/13.98) ACES 15
5] 16 | 18 | 25 | ALABAMA @ roa 6044+ (9.9815.98) AMERICAN PRIDE | 11 55 | 54 | 58 | 17 | KATHY MATTEA MERCURY 512567" (9,98 EQ/13.98) LONESOME STANDARD TIME | 43
16 | 15 | 16 | 17 | TANYA TUCKER @ LisERTY 98987+ (10.98/15.98) CAN'T RUN FROM YOURSELF | 12 59 | 61 | 47 | AARON TIPPIN @ Rca61129* (9.98/13.98) READ BETWEEN THE LINES | 6
17 17 19 196 | GARTH BROOKS A 3 LIBER1Y 90897+ (9.98/13.98) GARTH BROOKS 2 57 57 56 | 234 | THE JUDDS A 2 CURB 8318 /RCA (9.98/15.98) GREATEST HITS 1
18 | 18 | 17 | 24 | TRAVIS TRITT @ wARNER BROS. 45043 (10.98/15.98) T-RO-U-BLE | 6 | 58 | 51 | 55 | 77 | HAL KETCHUM @ curs 77450 (9.98/13 98) PAST THE POINT OF RESCUE | 6
19 | 19 | 21 | 17 | LORRIE MORGAN 8N 66047+ (9.98/13.98) WATCH ME | 18 59 | 52 | 52 | 19 | HAL KETCHUM cure 77581+ (9.98/13.98) SURE LOVE | 36
20 | 20 | 22 | 20 | RANDY TRAVIS @ WARNER BROS. £5045* (10.98/15.98) GREATEST HITS, vOL. 2 | 20 60 | 60 | 62 | 83 | TANYA TUCKER A LBeRTY 95562+ (9.98/13.98) WHAT DO | DO WITH ME 6
(@D)| 32 | 30 | 70 | REBA MCENTIRE A 7 mca 10400+ (10 98/15 98) FOR MY BROKEN HEART | 3 ST 1| 55 [ 57 03 | VARIOUS ARTISTS rrel coss 7 ae1z0m TOBAY'S FGT COURTRY. | 150
22 | 22 | 26 | 27 | CHRIS LEDOUX viBeRrTY 98818* (9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 9 68 | — | 12 | RADNEY FOSTER arista 18713+ ©98/13.98) DEL RIO. TX 1959 | 50
23 | 21 | 23 | 24 | SOUNDTRACK @ EPIC SOUNDTRAX 52845*/SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4 63 | 63 | 64 | 71 | COLLIN RAYE @ eric47468-/50NY (9,98 EQ/15.98) ALL | CAN BE 7
24 | 26 | 29 | 25 | DOUG STONE EPIC 52436*/SONY (9,98 EQ/13 98) FROM THE HEART 19
64 | 61 | 59 | 30 | HANK WILLIAMS. JR. & HANK WILLIAMS THE BEST OF HANK & HANK | 44
(25)| NEWD | 1 | BILLY DEAN saK 98947+/18ERTY (10.98/15 98) FIRE IN THE DARK | 25 285,
65 62 68 | 69 | ALABAMA @ RCA 61040+ (9.98/13.98) GREATEST HITS VOL. 2 10
26 25 36 12 | JOHN MICHAEL MONTGOMERY ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 25
66 67 70 6 LEE ROY PARNELL arisTA 18684+ (9.98/13.98) LOVE WITHOUT MERCY 66
21 28 34 16 RESTLESS HEART Rca 66049+ (9.98/15.98) BIG IRON HORSES 27
67 69 2 125 REBA MCENTIRE A I ! RUMOR HAS IT 2
28 | 27| 24 | 14 | DIAMOND RIO arista 18656+ (0.98/13 98) CLOSE TO THE EDGE | 24 / e
29 { 29 | 27 | 25 | RICKY VAN SHELTON @ coiuwBin 52753+/SONY (10,98 £Q/15.98) GREATEST HITS PLUS | 9 SE. | 0w )| " I TRAN SRy e e 920 o) T
35 | 33 | 44 | MARK CHESNUTT mca 10530 (5.98/15.98) LONGNECKS & SHORT STORIES 9 69 [ 65 | 65 | 152 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
MARY-CHAPIN CARPENTER @
BD)| 34 | 38 | 23 | SAWYER BROWN cure 77574+ 9.9813.98) CAFE ON THE CORNER | 31 70164 1 69 1120 | coimein asor7rson (s 98 E13 99 SHCTNNGISNENER IR | *E
-
32 | 24 | 20 | 29 | CLINT BLACK A Rca66003* (10.98/15.98) THE HARD WAY | 2 (D] NEWP | | | GIBSON/MILLER BAND Eric 52980+ (9 98 £Q/i3 98) WHERE THERE'S SMOKE | 71
CONFEDERATE RAILROAD
BD)] 3 | 12 | 0 | S ermserrne (o 0815 90 CONFEDERATE RAILROAD | 33 72| 70 | 73 | 49 | SAWYER BROWN Curs 95624° (9.98/13.98) DIRT ROAD | 12
34 | 31 | 28 | 90 | ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 73 | 74 | 74 | 40 | LITTLE TEXAS wARNER BROS. 26820" (9.98/13.98) FIRST TIME FOR EVERYTHING | 19
35 | 0 | %5 | 14 | GEORGE JONES wca 10652 (9.98/15.98) WALLS CAN FALL | 24 74 | 72 | — | 23 | MARTINA MCBRIDE rca 66002° (9 98/13.98) THE TIME HAS COME | 49
36 33 32 23 | COLLIN RAYE epic 48983*/SONY (9.98 EQ/13.98) IN THIS LIFE 10
: ¢ (5| reewmy | 160 | VINGEGHLA WHEN | CALL YOUR NAME | 2
37 40 39 18 PAM TILLIS ARISTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23 i
C) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification tor sales of 500,000 units. A RIAA
38 23 12 23 GARTH BROOKS A 2 LIBERTY 98742 (9.98/15.98) BEYOND THE SEASON 2 certfication for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and
CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all
39 39 41 17 SUZY BOGGUSS 1iBeRTY 98585” (9.98/15.98) VOICES N THE WIND 31 other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

Bilboard. Top Country Gatalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ioiidlsii/i

FOR WEEK ENDING FEBRUARY 13, 1993

g ] 1 é% AT éé
£ 3 z ﬁgg ELUMBER/DIS"-RIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) s £3 £ 3 E £3
1 1 PATSY CLINE A 4 MCa 12 (4.98/10.98) 88 weeks at No. | GREATEST HITS | 91 14 13 | GEORGE STRAIT A ? MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 89
2 3 RAY STEVENS @ nicA 5018~ (4.98/11.98) GREATEST HITS 36 15 19 HANK WILLIAMS, JR. A ? CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS 78
3 2 THE CHARLIE DANIELS BAND A EPIC 38795+/SONY (7.98 EQ/11.98) A DECADE OF HITS | 91 16 | 20 | DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 48
4 7 REBA MCENTIRE A McA 2789 (7.98/12.98) GREATEST HITS | 89 17 16 | ANNE MURRAY A * LIBERTY 46058 (7.98/12.98) GREATEST HITS | 90
5 4 PATSY CLINE DELUXE 5050*/1MG (7.98/9.98) 20 GOLD H!ITS | 62 18 18 | REBA MCENTIRE @ Mca 42134 (4.98/11.98) REBA | 65
6 9 GEORGE JONES @ EPiC 40776*/SONY (5.98 EQ/9.98) SUPER HITS 76 19 15 | GEORGE STRAIT A mCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY | 68
7 8 GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 9 20 17 THE JUDDS A CURB 5916/RCA (7.98/12,98) HEARTLAND 84
8 6 DOLLY PARTON A Rca 4422 (7.98/11.98) GREATEST HITS 74 21 24 | DAVID ALLAN COE COLUMBIA 35627*/SONY (5.98 EQ/9.98) GREATEST HITS 10
9 11 RAY STEVENS CURB 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 31 22 23 | ALABAMA A “ RCA 4229 (7.98/11.98) MOUNTAIN MUSIC 61
10 5 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 90 23 | 21 | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 52
11 10 | ALABAMA A 3 RCa 4939 (7.98/11.98) ROLL ON 80 24 | 22 | DOLLY PARTON @ COLUMBIA 44384/SONY (5.98 EQ/9.98) WHITE LIMOZEEN 4
12 14 | ALABAMA A ® RCA 7170 (9.98/13.98) GREATEST HITS | 90 25 | — | PATTY LOVELESS @ wmca 42223 (4.98/11.98) HONKY TONK ANGEL | 47

13 12 | REBA MCENTIRE @ Mca 6294 (4.98/11.98) SWEET SIXTEEN 9 Catalog albums are older titles which are registering significant sales, © 1993, Billboard/BPI Communications and SoundScan, Inc.
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Artists & Music

by John Lannert

COUNT ON RIVERA: As Jerry Rivera’s third Sony
Tropical album, “Cuenta Conmigo,” closes in on 250,000
units sold in the U.S. and Puerto Rico, executives at Sony
Discos Inc. are enthusiastically claiming the record will be
the biggest salsa seller ever.

“Siembra,” the epochal 1977 release from Willie Col6n
and Rubén Blades, reportedly has sold about 500,000 co-
pies worldwide, the highest tally for any salsa album thus
far. “Cuenta Conmigo” has sold nearly 425,000 units world-
wide, with the bulk of the sales coming from U.S./P.R.
(247,000 units sold) and Venezuela (120,000 units sold).

Sony president Frank Welzer expects global sales for
the album to top 600,000 units.

To further bolster Rivera's sales appeal, Sony has
launched a nationwide TV campaign with Telemundo. A
Mexican concert tour is being planned, as well. Addition-
ally, Rivera is expected to sign an endorsement deal with
Pepsi,

And he is only 19 years old ... and handsome. Which,
of course, is a major part of his allure, says A&R VP Angel
| Carrasco.

“Jerry is a teenager singing salsa,” says Carrasco, “but
the good thing about it is that he doesn’t sound like a Men-
udo [vocalist]: He sounds like a real sonero. He’s a natu-

ral—great voice, and he does have the looks."”

Despite his heady success, Rivera hardly broke out of
the box—his 1989 debut, “Empezando A Vivir,” rang up
a meager 5,550 units in sales. Carrasco then brought in
highly regarded producer Cuto Sotto to helm Rivera’s
second effort. “Abriendo Puertas.” and Rivera was off to
the races, selling nearly 175,000 copies of his 1991 album.

Sotto also produced “Cuenta Conmigo,” which, interest-
ingly, has made large domestic sales noise only in Puerto
Rico and New York. “Our next goal,” says Sony’s VP of
marketing, George Zamora, “is to break Jerry in Los
Angeles.” Count on it.

PERERA’S HARPING BRINGS CHEERS: Industry
oriented shows sometimes take on a stale air when an act’s
sole objective is to rise above the ennui-driven clatter of
industryites who have attended a myriad of album presen-
tations/showcases.

Happily, Roberto Perera’s 80-minute concert Jan. 29 at
Miami Beach’s Ocean Club witnessed nothing but applause
and adulation. Performing before nearly 800 spectators
jammed into the South Beach dancery, Perera served up
several fiery solos on his Paraguayan harp as he and his
spitfire sextet rampaged through a high-powered clutch of |
tunes culled from his latest album, “Dreams & Desires,”
along with choice selections from his first two albums,
“Erotica” and “Passions, Illusions, & Fantasies.”

Perera also generously shared the improvisational spot-
light with his superb supporting players, anchored by hand
drummer supreme Robert Thomas Jr., whose incendiary
solo drew heated applause and cheers during the breath
taking closing number, “Parallel Realities.”

Perera’s explosive set also begged an important ques

(Continued on next page)
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Hot Latin Tracks.

BON JOVI, BOYZ Il MEN CUT SPANISH-LANGUAGE TRACKS

(Continued from page 10)

go’s” biggest commercial impact was
felt in Mexico, where the single—
aided by several concerts from
Adams—helped triple sales of “Wak-
ing Up The Neighbours” from 60,000
units to 180,000 units.

A variety of conditions must be met
before a non-Hispanic artist records
in Spanish, Munns says. The song
must be a strong ballad suitable for
the AC-oriented Latin American
market and appropriate for transla-
tion; the artist must be willing to re-
cord in Spanish; and the product must
interest the Latin market.

“You've got to have a ballad and
you've got to have an artist that sees
the point and wants to do it,” states
Munns. “It’s all about lyrics, so you've
got to have a really good translation,
because when you switch to the local
language you've got to stack up
against the local-language records.”

A certain amount of conviction
from label managers in each country
is crucial, stresses Munns. In addi-
tion, the artist must be in an upper-
market position, generally, and the
Spanish-language release should not
be used as a last resort when all else
has failed.

“You've got to be doing this cam-
paign by saying: ‘OK, we may be con-
densing the time to break Boyz II
Men because we’ve got a huge repu-
tation rolling in behind us.’ I don’t
think we would want to do it if Boyz
II Men were stone cold in Europe,
stone cold in Spain, stone cold in
America, and this is all we had left,”
says Munns.

TOURING IS NECESSARY
Touring is necessary if non-Hi-
spanic acts want to establish them-
selves in a particular Latino market,

according to Munns. “I don’t think
that any of these { Latin] countries are
any different than non-Latin coun-
tries,” he adds. “You've got to have
hits, profile, image, and a live pres-
ence sooner or later.”

The point person who has helped
tie together the Bon Jovi, Boyz I1
Men, and Billy Ray Cyrus campaigns
is Marya Meyer, director of interna-
tional artists marketing, PolyGram
International Latin America. Meyer
remarks that she consulted with each
of the international label directors,
A&R executives, and sales managers
before any Spanish-language project
was launched.

“If I have the time to brainstorm
each project,” says Meyer, “I add and
stack them up next to each other and
see if they make sense to be sold to
the artist and to the label as a pan-La-
tin American project.”

Although a pan-Latin American
success is the goal, Mexico, by far the
largest Hispanic market, is the prime
target. Meyer claims that 80% of
Mexican radio is Spanish-language;
therefore she reckons that many
Mexican listeners could discover a
non-Latino act like Bon Jovi only
through a Spanish-language song.

“If 50% of the people get turned on
by Bon Jovi, they get turned on be-
cause they listen to Spanish-language
radio and they’re going to buy the
Bon Jovi album because they got
turned on by that track,” says Meyer.

But Chris Roberts, VP of interna-
tional marketing, PolyGram U.S.,
cautions that a record company must
be very sensitive to the market’s
needs. “In Mexico,” recalls Roberts,
“we had Spanish-language product
from Michael Morales and the Tri-
plets, and people were playing the

English-language product, not the
Spanish-language versions we had
done. It was very frustrating.”

PolyGram’s nascent Latin division,
which lends a degree of cooperation
and integration to various interna-
tional departments worldwide, should
prevent further aggravation for Ro-
berts, who is involved with both the
Bon Jovi and Cyrus endeavors. “They
are a very productive middle-man
team, which facilitates these ideas in
a much more aggressive and creative
way,” he says.

BON JOVI TRANSLATION

Meyer sat in during the Bon Jovi
session, which was overseen by Latin
pop/rock producer K.C. Porter. The
six-and-a-half minute song was trans-
lated by Spanish producer/song-
writer Manolo Tena and shaved to a
more radio-palatable five minutes.

Both Meyer and Porter opine that
Bon Jovi front man Jon Bon Jovi
sailed through the recording without
a hitch. Bon Jovi unhesitantly agrees.
“It was great,” he says of the record-
ing session. “Tico Torres, my drum-
mer, has been on me to do this for six
albums and I finally got around to
agreeing on a song that would work,
and this one really does work.

“I told the record company I'd do
it under the idea that it had to trans-
late well. I had to get someone like
K.C. to do a dummy vocal of it so I
could mimie it, because unfortunately
I don’t speak any other language. So
[Porter] did it, and I went in and
knocked it out in two hours, and I was
surprised how well it came out.”

Asked if he would record again in
Spanish, Bon Jovi replies, “I would do
a whole album in Spanish given the
opportunity.”
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Artists & Music

EMI Signs Perez. EMI Mexico recently inked singer/songwriter/producer Rudy
Perez te a multi-album contract. On hand for the signing, from left, are Horacio
Perez, agent; Adrian Posse, artistic director, EMI, Marigula Elena Galindo, Perez’s
manager; Jorge Galarcep, director of Marketing EMI; Perez, and Roberto Piay,
director general.

BASSIN DISTRIBUTORS
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Fans Flock To Brazilian Festivals

B BY ENOR PAIANO

SAO PAULO—Inspired by reces-
sion-friendly ticket prices. more than
275,000 music fans flocked to the
sixth installment of the annual sum-
mertime megatestival Hollywood
Rock, staged Juan. 15-17 in Sao Paulo
and Jan. 22-24 in Rio de Janeiro.

With concert ducats ranging from
$5 in Rio to $13 in Sao Paulo, this
year’s attendance figure far out-
stripped the 120,000 tally reached by
the 1992 event. Indeed, event pro-
moter Mills & Niemeyer decided to
slash ticket prices in Rio, fearing a
puny reception.

HEAVY PROMOTION

Sponsored by giant Brazilian ciga-
rette manufacturer Souza Cruz—
maker of the Hollywood brand—the
1993 festival also was aided by heavy
press, radio and TV coverage, which
included three event-related TV spe-
cials carried by the largest national
network, Gloho.

The rock-oriented Sio Paulo festi-
val was dominated the first two
nights by grunge-rock mavens Nir-
vana, Alice In Chains, and L7, along
with Brazilian rock groups Biquini
Cavadaio, Dr. Sin, and Engenheiros
Do Havaii. In Rio, reggae and pop
reigned and the Jan. 24 show—head-
lined by Maxi Priest, Simply Red, and
Brazilian act Midnight Blues Band—
drew 50,000.

Warner Brasil made the strongest
label investment in the festival, via
the campaign “Rock Is Red,” which

revolved around the company’s cur-
rently hot acts Simply Red and Brazi-
lian act Red Hot. According to the la-
bel’s marketing director, Sergio
Affonso, Warner spent $35,000 in ad-
vertising and promotion, plus another
$50,000 in discount tickets. Affonso
says that after Simply Red was an-
nounced as a scheduled act last year,
sales for its “Stars” album jumped

20,000 units to 100,000 units sold.

Mills & Niemeyer declined to talk
about plans for the 1994 festival. But
a recent poll conducted by a radio sta-
tion in Sdo Paulo indicated that the
station’s listeners would most like to
see Pearl .Jam, Metallica. and U2,
plus domestic bands Viper, Golpe De
Estado, and Yo-Ho Delic.

LATIN NOTAS

(Continued from preceding puge)

tion: Why 1s there not a Grammy for
Latin jazz?

ON THE ROAD: Willie Colon is
slated to join tellow Sony Tropical art-
ist Rubén Blades when Blades per-
forms Feb. 27 in San Juan, Puerto
Rico. The San Juan set reportedly is
the last P.R. appearance for Blades,
now set to launch a political career in
his native Panama ... In March and
April, Buenos Aires-based Rock & Pop
will be busy, as usual, with six solid
acts scheduled to play the 4,500-seat
Obras Arena. First off, EMI's Parala-
mas and Warner’s Tités are set to per-
form March 5 and 6, followed by EMF
March 12, 13, and 15.

Midnight Oil is booked to appear
March 19 and 20, with Megadeth
(March 26-28) and Emerson, Lake &
Palmer (April 3 and 4) rounding out
the slate.

SAMBA TO THE FRONT: Is samba
on the rebound in Brazil? Veja maga-

| Classical
KEEPING

zine reports in its Jan. 20 issue that
samba artists {rom the hitherto un-
known bastion of samba, Sio Paulo,
have been garnering notice in the rest
of the country.

Leading the new samba wave are
Eliana De Lima, whose debut, “Fala
De Amor” (JWC), has sold more than
500,000 units and Ra¢a Negra, a vet-
eran pagode-oriented outfit from out-
side Sdo Paulo that has recorded sam-
bafied versions of songs by noted rock
act Legidé Urbana and popular sertan-
eja duo ZezDi Camargo E Luciano.
The nascent, neo-samba movement—
complete with electric guitars and key-
boards—is being dubbed samba-su-
ingue or sambaejo.

RELEASE UPDATE: Ray Bar-
retto, currently up for a Grammy, is
slated to release his second album,
“Ancestral Messenger,” for Concord/
Picante in mid-March . .. Also due out
in mid-March is “Caminando” from
Prime/BMG rap artist Vico C.
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SCORE

by Is Horowitz

MAKING MUSIC: Few contemporary American com-
posers can match Ellen Taaffe Zwilich when it comes
to commissions, performances, and recordings. She
stands out among the small group of people who can de-
vote all of their time to their craft, without the need to
scrounge elsewhere for sustenance.

When the Minnesota Symphony, under Zdenek Ma-
cal, plays Zwilich’s “Celebration” Feb. 25, it will mark
the 100th performance of the work, by 52 orchestras. It
also hus been recorded by New World Records.

Other Zwilich statistics are almost as impressive. Her
Syvmphony No. 1 has earned 40 performances by 30 or-
chestras. In less than three years, her Concerto Grosso
has attracted 36 performances by 21 orchestras. Like
the symphony, it also has been recorded.

And so it goes. It's 10 years since Zwilich won the Pu-
litzer Prize for composition, and the commissions for
new works crowd each other bidding for attention. A re-
cent tally places the number of her commissions at 29,
and recordings at 16.

GOING ON RECORD: Peter Shickele has reviged the
texts of Prokofiev’'s “Peter and the Wolf” and Saint-
Saens’s “Carnival of the Animals,” and will be the narra-
tor for both pieces when Telare records them with Yoel
Levi and the Atlanta Symphony in March. Robert
Woods will produce.

An active Telarc recording program this coming
spring continues with a Mozart program to be cut by the
Empire Brass in April. Elaine Martone will handle that

Pirates of Penzance,” performed by the forces of the
Welsh National Opera led by Sir Charles Mackerras.
The ubiquitous James Mallinson will produce the Gil-
bert & Sullivan opus.

About the same time, Woods will be producing a Re-
spighi program with the Cincinnati Symphony under Je-
sus Lopez-Cobos. “Church Windows” is among the ti-
tles to be recorded. Later in May, the Cleveland
Quartet resumes its survey of the Beethoven Quartets.
Judith Sherman will handle these sessions, to be held
in Mechanics Hall, Worcester, Mass.

Telare closes out the month’s recording activity with
Levi and the Atlanta laying down Ravel’s “Daphnis et
Chloe,” plus a group of Rossini overtures. That project
is under the supervision of Woods.

MORE FROM THE BRITS: Just a few weeks ago,
this column noted British music magazines seemed to
view the U.S. market with more optimismn than domestic
publishers (Keeping Score, Jan. 16). But we now hear
that the Gramophone subsidiary Classics, devoted to
coverage of budget and midline CDs, is folding after less
than a year.

Although the magazine had some U.S. distribution, it’s
understood that weak commercial support in its own
market led to the downfall of Classics. Some of its cover-
age, however, will be incorporated into Gramophone.

In a separate move, the parent company now will pub-
lish a classical recording industry newsletter to be dis-
tributed by direct subscription. The eight-page monthly
trade brochure, called Classical News, will be launched
in mid-February with a special MIDEM issue. Nicolas
Soames is editor.

PASSING NOTES: Robert Shaw, conductor laureate
of the Atlanta Symphony, has received the Theodore
Thomas award from the Conductors’ Guild.
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Classical Albums.
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< OF RETAIL STORE SALES REPORTS.
o | =
R R S
w < | z
2 4|9
2 |2|€| TmE ARTIST
= | & | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
* % x NO. 1 * % %
1 115 IF YOU LOVE ME  LONDON 4362672* 11 weeks at No. 1
| CECILIA BARTOLI
2 619 TOUS LES MATINS DU MONDE  vALOIS V4640*/HARMONIA MUNDI
JORDI SAVALL
3 3 lm BAROQUE DUET  SONY CLASSICAL SK 46672°
KATHLEEN BATTLE, WYNTON MARSALIS
4 iy KATHLEEN BATTLE AT CARNEGIE HALL DG 435440+
KATHLEEN BATTLE
5 9 |39 GORECKI: SYMPHONY NO. 3  NONESUCH 79282°
UPSHAW, LONDON SINFONIETTA (ZINMAN)
6 2 1125 IN CONCERTA  LONDON 4304332+
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
7 5115 HOROWITZ: DISCOVERED TREASURES  SONY CLASSICAL Sk48093*
VLADIMIR HOROWITZ
8 8 | 19 SHOSTAKOVICH: 24 PRELUDES & FUGUES  ecm 4371892+
| - KEITH JARRETT
9 1 | g OPERA'S GREATEST MOMENTS  rcas1440*
VARIQOUS ARTISTS
107 |19 AMORE  (oNDON 4367192+
LUCIANO PAVAROTTI
11 |03 THE LAST RECITAL FOR ISRAEL  Rrca 09026611604+ |
ARTUR RUBINSTEIN |
12 11l 13 IT AIN'T NECESSARILY SO EMI CLASSICS 54576"
NADJA SALERNO-SONNENBERG
13 [ 12|59 PIECES OF AFRICA  NONESUCH 79275-2"
: KRONOS QUARTET
14 | 17]a ROSSINI HEROINES  LoNDON 436075+
CECILIA BARTOLI
ENCORE!  soNY CLASSICAL SK52568*
15 1183 B MIDORI
16 | 13|15 BACH: SONATAS  Rca 09026612742
KEITH JARRETT, MICHALA PETRI
17 |5l 13 BRAHMS: CELLO SONATAS  sONY CLASSICAL 48191 ]
| YO-YO MA, EMANUEL AX |
18 | 15 | 53 | THE BACHALBUM  0c 29737 '
| _]r ) KATHLEEN BATTLE, ITZHAK PERLMAN
5 | MOZART: ARIAS  (ONDON 430513
19 |u]w| B CECILIA BARTOLI
DEBUT  EM! CLASSICS 54352+
20 2|1 SARAH CHANG J
21 19|23 BERNSTEIN: THE FINAL CONCERT DG 431768"
BOSTON SYMPHONY (BERNSTEIN)
22 | 21151 THE BELLS OF ST. GENEVIEVE  Rrca61002-2*
L VARIOUS ARTISTS
23 |20 35 SWITCHED-ON BACH 2000  TELARC CD-80323"
WENDY CARLOS
BRAHMS: SEXTETS  SONY CLASSICAL 45820*
24 INEWD VARIOUS ARTISTS
MAD ABOUT OPERA DG 4376362
25 |NEWD VARIOUS ARTISTS

TOP CROSSOVER ALBUMS..

* % % NO.1 » » %

PHILIPS 4380072" 15 weeks at No. 1
HOLLYWOOD BOWL ORCHESTRA (MAUCERI)

THE KING AND |

HUSH  SONY MASTERWORKS SK 48177+

YO-YO MA/BOBBY MCFERRIN

AMERICAN DREAMER: THE SONGS OF STEPHEN FOSTER ANGEL 52621
THOMAS HAMPSON

MAGIC: KIRI SINGS MICHEL LEGliAND TELDEC 73285°

KIRI TE KANAWA

DIVA!  siLva AMERICA $SD 1007+

LESLEY GARRETT

SYMPHONIC TANGO  TELDEC 9031769974

3 |
I

THE ART OF BAWDY SONGS  DORIAN 90155+

THE BALTIMORE CONSORT

ETTORE STRATTA |

T
||~ || mw| ] -
wn
o

STANDING ROOM ONLY  Rca 613702+

JERRY HADLEY

THE IMPRESSIONISTS  WiNDHAM HILL 1116°

VARIOUS ARTISTS

10 | 9 | 17| DARKEYES puiies s3e0802-
DMITR} HVOROSTOVSKY
11 |15 7 | THE AMERICAN VOCALIST  eRraTO 458182°
BOSTON CAMERATA (COHEN)
12 i 13113 | BRIGADOON  ANGEL 54481+
| o LONDON SINFONIETTA (MCGLINN)
13 | 12| ;5 | MUSIC FOR AN AWFUL LOT OF WINDS & PERCUSSIONS teLaRc 80307 l
Bl P.D.Q. BACH
| SONGS OF THE CAT  Rreasll6l-2*
14 |RE-ENTRY VON STADE, KEILLOR
-1 THE JULIET LﬁERS WARNER BROS. 45180"
15 |NEWD| ELVIS COSTELLO AND BRODSKY QUARTET

@ Recording Industry Assn. Of America (RIAA) certitication for sales of 500,000 units. A RIAA certification

for sales of 1 million

available on cassette and CD. *Asterisk indicates vinyl unavailable.
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Delmark Touts Bass Booty; CCB Cookin’ With Baker Material

FISHING FOR BLUES, Reeling
In Bass: Delmark, the label estab-
lished in the mid-'50s, which subse-
quently came to document a wide
variety of Chicago-based music and
musicians, has just acquired a stash
of blues/jazz masters recorded by
producer Ralph Bass. Bass made
his reputation, dating from the mid-
’40s, with the labels Black & White
(T-Bone Walker, Lena Horne,
Howard McGhee), Savoy (Little
Esther, Erroll Garner, Dexter
Gordon), King (James Brown),
and Chess (Etta James). He then
continued making records as an in-
die producer. The collection of re-
cordings Delmark has just pur-
chased represents the indie period
of Bass’ career. Expect a few reis-
sues of works by Joe Williams,
Lightning Hopkins, Magic Slim,
Sunnyland Slim, and Dinah Wash-
ington, among others.

THE BAKER’S DOZEN (And Still
Counting): Chet Baker’s death in
1988 inspired a virtual tidal wave of
recordings—some classic reissues
by the star-crossed trumpeter, oth-
ers, less-than-stellar performances,
dulled by either his debilitating life-
style or mediocre pick-up bands (his
travels through Europe in the '70s
and ’80s, especially, can be charac-
terized this way). Now, Carol
Baker, his wife, has formed a label,

CCB Productions, which claims to
hold a wealth of quality material; six
titles per year are promised. First
up: “Chet Baker Live At Pueblo,
Colorado, 1966” and “Looking For

ey
BIUE
NOTES

by Jeff Levenson

The Light, A Tribute To Chet
Baker.”

A (WO)MAN’S WORLD: Women
producers in jazz are as common as
women goaltenders in ice hockey.
(At last count, a mere two fingers
could tally the entire female registry
of said professionals in both fields.)
Helen Keane, who has known her
share of rough-and-tumble play in
what is primarily a man's arena, is
an esteemed producer/manager who
has worked with the likes of Tony
Bennett, Clark Terry, Joao Gil-
berto, Joanne Brackeen, Art
Farmer, Kenny Burrell, and, of
course, piano great Bill Evans, with
whom she shared her greatest suc-
cess. As part of Women’s History
Month in March, Keane will be com-
ing to the New School in New York

and moderating a series of informal
interviews with five equally notable
females in jazz: pianists Brackeen,
Marian McPartland, and Geri
Allen; altoist Sue Terry; and Village
Vanguard proprietor Lorraine Gor-
don. The program is titled “Making
Your Way In The Music Business.”
(Sports fans take note: While Keane
has been known to square off
against adversarial engineers or
club owners, it is the better-skating
Manon Rheaume who faces 90-mph
slap shots from rushing defense-
men. You figure out who's got the
tougher job.)

STUFF: Obviously delighted that
its Bobby Short title, “Late Night
At The Cafe Carlyle,” was nomi-
nated for a Grammy (best tradi-
tional pop vocal), Telarc Interna-
tional has just completed a follow-
up recording with the cabaret song-
meister. This one, however, finds
him stepping out a bit and tinkling
with a jazz quintet led by guitarist
Howard Alden. The label also is
touting its signing of singer Jeanie
Bryson, daughter of singer/pianist
Connie Bryson and the late, great
Dizzy Gillespie ... This one’s a bit
of a surprise. After nearly 20 years
of making others sound, eh, rhyth-
mic, drummer Peter Erskine has fi-
nally waxed his first album as a
leader. ECM’s “You Never Know”

finds the kitman fronting (backing?)
pianist John Taylor and bassist
Palle Danielsson ... File this un-
der Radiant Releases. In April,
GRP is issuing three coppertoned
titles, hoping they all go—of
course—bronze: “Red Sun” by Dave
Valentin, “Del Sol” by Dave Sa-
muels, and “Another Sun” by Yuf-
aka ... Milan Entertainment tells

B T T S TS

R T

His Album Is ‘Worth Waiting For.” Artist/producer Jeff Lorber celebrates his

us pianist Claude Bolling (of “Suite
For Flute And Jazz Piano” fame)
has been signed to an exclusive con-
tract. Two Bolling CDs are expected
soon: one, a big-band release with
violinist Stephane Grappelli, the
other a crossover album with Jean
Pierre Rampal (of “Suite For Flute
And Piano” fame).

signing to the Verve Farecast label. Lorber's album “Worth Waiting For™ is due
out in April. Shown, frem left, are Guy Eckstine, national director of A&R, Verve;
Lorber; and David Weyner, president, PolyGram Classics & Jazz.

Recently reviewed
in Billboard Magazine...

Veteran trumpeter Ferguson is in fine form, recorded live in
Europe with his Big Bop Nouveau Band. The album begins with
the punchy "Get It To Go," setting the tone for other well-charted
themes like "Cruisin For A Bluesin'," "Hit And Run," and "Break
The Ice." Also noteworthy are the lavishly bluesy title track, a
snappy take on tropical warhorse "Brazil," and a hot Matt Wallace
vocal on Ferguson's "Poison Ya Blues."

1-800-329-7664

or (305) 621-0070/Fax: 621-9166
15959 N.W. 15 AVE., MIAMI, FL 33169

BASSIN DISTRIBUTORS is proud to present...

AVION #2003
Available on CD and Cassette

RMAm
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Tom Jones, VH-1 Get It ‘Right’

Artist To Host Alternative-Music Show

M BY DEBORAH RUSSELL

LOS ANGELES—His reappearance
on the video airwaves this month begs
the obvious question: “What’s New,
Pussycat?” And for VH-1 and Tomn
Jones, the obvious answer is, “The
Right Time.”

Beginning Feb. 21, VH-1 will be air-
ing “The Right Time,” a new alterna-
tive-music variety show hosted by
Jones and produced last year by the
U.K. independent network ITV.

“It’s the '90s cousin of the variety
show,” says Juli Davidson, senior VP of
programming at VH-1. “It’s not stand-
ard by any means, simply because of
him.”

The series, directed by Declan Low-
ney, consists of six half-hour segments,
each focusing on the roots of a conten-
porary musical sound.

Jones plays host to a variety of
guests, including Bob Geldof, Joe
Cocker, David Gilmour, Sam Moore,
EMF, Erasure, Shakespear’s Sister,
and Mica Paris. Together they explore
the origins of country, rock, pop, gos-
pel, jazz, and R&B through conversa-
tion and performance.

One episode, featuring the Chief-
tains and Lyle Lovett, follows the line

from Celtic music and Irish reels to in-
fluences apparent in modern country.
“I've always been very interested in
history,” says Jones. “I like to know
what's been before and why we are the
way we are. [t’s the same with musie.
“ ‘Heartbreak Hotel,” for instance,
was taken from an Irish thing,” he

says. “I had the Chieftains start it off

the Irish way, and I finished it off, you
know, my way. And it's the same tune.
There’s only so many notes to play; it’s
just the way in which the song is con-
structed.”

“The Right Time” is a “fabulous fit”
for the VH-1 demographice, says David-
son. “Not only does [Jones] span these
generations of musie, but his guests go
to the newest edge,” she says. “We
want to be a contemporary stop for
adults who care about musie. His guest
list is our playlist; he’s chosen the
‘greatest hits” and he has that ‘I was
there’ credibility.”

And while Jones did have a variety
show—"This Is Tom Jones"—that ran
from 1969-71, he is charting new terri-
tory with “The Right Time.”

Creating a performance-based show
that explores the history of popular
music was more interesting, Jones
says, than “just doing the songs.”

g.

Tom Jones joins in with Shakespear's Sister during one of six installments of “The
Right Time,”” a U.K.-produced variety show that will air on VH-1.

The fact that Jones is a living pop
icon certainly qualified him for the job,
but he admits he was a bit apprehen-
sive about testing his abilities as an in-
terviewer.

“Once I got into it, I felt comforta-
ble,” says Jones. “It’s not like doing a
talk show with guests from all walks of
life. I'm not equipped to do that.”

What Jones is equipped to do is dem-
onstrate his versatility to VH-1 view-
ers. “I really love to sing all kinds of
popular songs,” says the man who has
been known to cover Dire Straits,
EMF, Prince, Bryan Adams, and Mare
Cohn in a single live set.

The artist says he is pleased VH-1
had the vision to license “The Right
Time.” “It's a music station and not
just some cable channel where I'll be
stuck between the shopping club and a
football game,” he says.

Actually, Jones will follow VH-1's
highly touted and heavily promoted
“Center Stage” program, a live concert
show that premieres Feb. 14. “The
Right Time” will debut a week later,
Feb. 21, at 2:30 p.m., closing a two-hour
block that opens with Peter Noone's
“My Generation” and includes “VH-1
To One” and “Center Stage.”

The show repeats Feb. 23 and subse-
quent episodes will air each Sunday at
2:30 p.m. and Tuesday at 8:30 p.m. for
several weeks.

If the response merits it, Jones may
do additional episodes, and he says he’d
like to expand the format to one hour.
VH-1 also is seeking clearances to use
clips culled from *“The Right Time,”
particularly a collaboration with EMF
on its pop hit “Unbelievable,” to air as
videos in regular rotation.

The exposure is well-timed. Modern-
rock station KROQ Los Angeles has
been playing Jones’ cover of “Unbe-
lievable,” released in the U.K. by Poly-
Gram; a recording of the artist's latest
live tour is in the mixing stages; and a
new single featuring Jones and Dave
Stewart covering the Beatles’ “All You
Need Is Love” recently was released
by Jive/Zomba in the U.K. Proceeds
from the U.K. single go to Child Line,
a phone line for abused children.

Beatles Docu, Clapton Ace IVM Awards

LOS ANGELES—The Beatles and
Eric Clapton took top honors at
MIDEM’s second annual International
Visual Music Awards, presented Jan.
25 in Cannes.

Alan Benson’s documentary, “The
Making Of Sergeant Pepper,” scored
the Gold Croisette grand prize, the
highest honor bestowed at the music
festival. The film, co-produced by the
U.K. companies Isis Productions and
the Really Useful Group, features foot-
age from the Beatles’ archives and de-
tails George Martin's production of one
of rock’n’roll’s most influential works.

The IVM awards bowed at the
MIDEM festival in 1992 as a way to
honor longform music videos and mu-
sic-oriented films and television pro-
ductions. Several hundred entries from
around the globe were submitted and
judged by an international jury of en-

tertainment industry professionals.

Clapton’s simple but stirring
“Unplugged” video, directed by Milton
Hage (U.S.), was honored for best pop-
ular music concert film. The Annie
Lennox longform, “Totally Diva,” di-
rected by Sophie Muller and produced
by the Oil Factory (U.K.), took top
prize for pop-music-video-longform.

The best music-oriented-film prize
was awarded to “Strictly Ballroom,” di-
rected by Baz Luhrmann and produced
by the M&A Film Corp. (Australia).
The French TV program “Macadam—
Les Negresses Vertes,” directed by
Beatrice Soule and produced by PRV
(France), took the prize in the pop-mu-
sic-magazine category.

The pop music TV program prize
went to U2's “Zoo TV” special, di-
rected by Kevin Godley and produced
by Initial Film and Television (U.K.).

“We've Got The Power,” a South Afyi-
can production directed by Liza Brit-
tan, won for special edition in pop mu-
sic. Pam Devereux-Harris produced.
“Greek,” directed by Peter Maniura
and Johnathon Moore, won the prize
for best classical music TV program.
RM Associates (I1.K.) produced. “Mad-
eleine, Epouse Milhaud,” directed by
Michel Dieuzaide and produced by
Ludwigvan (France), was named best
classical music TV documentary.
Finally, there was a tie in the classi-
cal music special-edition category. The
honor was shared by “Karajan— Early
Images,” directed by Henri Georges
Clouzot and produced by Unitel
(France), and “Perlman In Russia,” di-
rected by Robert Dalrymple and pro-
duced by Dalrymple Productions
(U.S.) and EMI Classsices (U.K.).
DEBORAH RUSSELL

Vid Outlets Write Page
" In Black History Month

BLACK HISTORY MEETS music
video: RCA Records is celebrating
Black History Month with a new
video culled from its spoken-word al-
bum, “Words From The Frontlines:
Excerpts From The Great Speeches
Of Malcolm X.”

The three-minute clip excerpts one
of the speeches and includes archival
footage of civil unrest from recent
decades. RCA is servicing music
video outlets with the clip throughout
February.

Black Entertainment Television
opened the manth with a slate of spe-
cial programming to celebrate black
history. “Success Through Educa-
tion” is a three-part series,
including an episode fea-
turing positive role models
(Heavy D. and M.C. Lyte,
among others) describing
how they overcame low
self-esteem and negative
peer pressure. Other BET
features include a “Sereen
Scene” episode about the
making of Alex Haley's
“Queen” miniseries; a
four-part series about the
making of Spike Lee's
film “Malcolm X”; and a
60-minute special called
“Men Of Courage.”

The Box celebrates
Black History Month with
a series of new “BOX-
Talks,” spotlighting Eddie
Murphy, Bob Marley,
and Malcolm X. Viewers
can call and request the four-to-five-
minute segments, which focus on his-
tory, personalities, and pop culture.

“Friday Night Videos™ plans to
procduce a number of special “Jour-
nal” segments, focusing on some of

| the most influential and historic fig-

ures in popular music.

MTYV will be running PSAs and
news packages related to the subject
as part of its new “Free Your Mind”
campaign. On March 3, MTV pre-
mieres “Straight From The Hood,”
an in-depth look at the culturally di-
verse neighborhoods of L.A. It ex-
plores the race-related social prob-
lems in American society and
explores the effects of racisin on to-
day’s youth.

QUICK CUTS: Steve Backer, VP
of alternative and video at Epie, is
leaving the label to become head of
marketing at Giant. He'll be moving
from native New York to Los
Angeles to begin his new gig in mid-
February ... Congratulations to the
women of EMI’s music video promo-
tion department. Hilary Lerner has
been prometed to senior director of
alternative and video promotion and
Allison Bandier is now director of
national video promotion. Bandier’s
new assistant, Larry Max, can be
reached at 212-492-1230.

REEL NEWS: Alex Melnyk has
left L.A.’s Propaganda Films and
the company has appointed Rhea
Rupert as director of music video.

TIHIE

by Deborah
Russell

Rupert, who formerly served as head
of music video for Fragile Films, will
be responsible for developing new di-
rectorial talent and representing the
Propaganda roster to record labels
artist managers ... Director Milcho
is now represented by Portfolio Art-
ists Network. He had been repre-
sented by N.Y.-based GPA Films,
where he directed such clips as Ar-
rested Development’s “Tennessee”
... Spellbound Pictures recently
opened a New York office. Jody Sut-
ter, formerly of R/Greenberg & As-
sociates, will represent directors for
commercial work in the U.S., while
Susan Bachelder represents all
overseas commercial mar-
kets. The company has
signed Chris Hafner, its
first N.Y.-based director.
Spellbound is now repre-
senting commercial direc-
tor Jan Peterson for music
videos.

IN HOUSE: Director De-
mian Rami Lichtenstein,
who is represented on the
East Coast by New York's
Lightstone Productions
Inc,, spent Feb. 2-3 reeling
footage for the first video
projects on site at Sony |
Music’s new film and video
studios in New York. He
was shooting footage for
Shabba Ranks' Epic clips
“What'cha Gonna Do" (fea-
turing Queen Latifah) and
“Bedroom Bully.”

VIVE LA FRANCE: Seattle-based
Sight & Sound Entertainment is
seeking foreign-language music vid-
eos—particularly French clips—for a
program requested by one of its de-
partment store clients. Interested la-
bels should contact program coordi-
nator Erica Schisler.

FLASH: MTV produced its first la-
bel-specific “Unplugged” program in
early February, with Uptown’s
Mary J. Blige, Christopher Wil-
liams, Jodeci, Heavy D. & the Boyz,
and Father M.C. Coming soon:
“Unplugged” episodes from Neil
Young, Rod Stewart, and even
Denis Leary (performing an acoustic
version of “Asshole”) . .. Dallas Mu-
si¢ Videos celebrates its eighth anni-
versary in February ... The Na-
tional Assn. of Independent Record
Distributors & Manufacturers for
the first time is adding some music
video categories to its annual awards
... Hollywood Records’ the Party
took time from lensing its latest clip,
“All About Love,” directed by
Maddhatter Films’ Darren Lavett,
to shoot 1 PSA for LIFEbeat.

BOX TOPS: The numbers are in,
and The Box reports its five most-re-
quested videos of '92: Kris Kross’
“Jump,” Luke’s “I Wanna Rock,” Sir
Mix-A-Lot’s “Baby Got Back,” Boyz
H Men’s “End Of The Road,” and
TLC’s “Baby, Baby, Baby.”

|
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i <CLIP LIST
| VHA | Y= | (QTNN

THE NASHVILLE NETWORK«
ONE™
VOEDHTS The Heart of Country
The Nashville Network

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

the =

ne.

Legs McNeil To Edit New Mag;

=/

PX

Black Entertainment Television

Continuous programming
1515 Broadway, New York,NY 10036

Continuous programming

1515 Broadway, New YorkNY 10036 | 1ade e o

30 hours weekly

1899 9th St NE, Washington,DC . 9 -
gmemeeen || Request’s Hopp Dies Of Cancer
B
Sting, If | Ever Lose My Faith g Qs 5D e Il
TLC, Hat 2 Dz Back FIVE STAR VIDEO Writney F TWil Always Love.. M BY ERIC BOEHLERT Wlth qultl\ ating far too cozy I.ela-
Eadxe. l‘iolocrd‘m:l}yhléuve‘ Ya! Mick Jagger, Sweet Thing ::;Fiv;, gugli(ly TianeR tionships with the labels. “I'm tired
o-Key?, | Gof ng ! er 7, Baby I'm For Rea! adi i i
INXS, Beautiful Girl ARTIST OF THE MONTH Jade, Don't Walk Away P of reading music magazines that
:va;_y ) 3IigF;yR$[ninisce Prince & The N.P.G., 7 ;omaJi(,B Pliere ;Ve Go Again OST-REFLEX: Feb. 16 brings read like publicists wrote them,” he
i-Five, Quality Time ary J. Blige, inisct . 5 T SRV .
Alexander O'Neal, Love Makes No. .. GREATEST HITS En Vogue, Give It Up, Turn It Loose ADDS another newsstand player to the says.

Keith Richards, Eileen

Heavy D, Who's The Man

Father MC, Everything's Gonna Be...
Black 47, Funky Ceili

Sitk, Happy Days

Chaka Demus/Pliers, Murder She ...

P. Bryson/R. Belle, A Whole New World
Gloria Estefan, Megamix

Whitney Houston, I'm Every Woman
Kenny G, Forever in Love

Madonna, Deeper And Deeper

HEAVY

EXCLUSIVE

En Vogue, Give It Up, Turn It Loose
Peter Gabriel, Steam

Silk, Happy Days

Arrested Development, Mr. Wendal
Bobby Brown, Get Away

Shai, If | Ever Fall In Love

Digable Planets, Rebirth Of Slick
Prince, Damn U

Freddie Jackson, Me And Mrs. Jones
Stephanie Mills, All Day, All Night
Positive K, | Got A Man

Tevin Campbell, Confused

Clint Black, When My Ship Comes in

HEAVY

big-time rock music magazine game.
Nerve, edited by former Spin
staffer Legs McNeil, will make its
debut as a magazine for 18-30-year-
olds that, according to its chief, cap-
tures the real feeling of today’s rock,
“not what some record company

Nerve is being bankrolled by New
Morning Productions. John
Holmstrom, who teamed up with
McNeil back in the '70s to publish
Punk magazine, is Nerve’s pub-
lisher. Although New Morning re-
cently pulled the plug on its alterna-

k.d. lang, Miss Chatelaine

Annie Lennox, Little Bird

Paul McCartney, Hope Of Deliverence
Sade, No Ordinary Love

Alexander O’Neal, Love Makes No...
P. Bryson/R. Belle, A Whole New World
Wreckx-N-Effect, Rump Shaker

: Eddie Murphy, | Was A Kin
Patty Smyth, No Mistakes Trey Lorenpl.yPhotograph ng Mary Rob Crosby, In T,he Blood
WHAT'S NEW Whitney Houston, I'm Every Woman Billy Dean, Tryin' To Hide ...
HEAVY Diamond Rio, In A Week Or Two
10,000 Maniacs, Candy Everybody... Joe Diffie, Startin' Over Blues
P. Cetera/C. Khan, Feels Like... Chris LeDoux, Cadillac Ranch
Mary-Chapin Carpenter, Passionate... Kathy Mattea, Standing Knee Deep . ..
Clannad, Harry's Game McBride & The Ride, Just One Night
Debbie Gibson, Losin’ Myself Reba McEntire, Take It Back
Wendy Moten, Come In Out Of... John Michael Montgomery, Life's A ...
Praise, Easy Way Out Robert Ellis Orrall, Boom! it Was Over
Keith Richards, Eileen Coliin Raye, | Want You Bad
Jon Secada, Angel Ricky Van Sheiton, Wild Man
Sawyer Brown, All These Years
Shenandoah, Leavin's Been A Long . . .
Doug Stone, Too Busy Being In Love
Pam Tillis, Let That Pony Run

Duran Duran, Ordinary World
Guns N' Roses, Garden Of Eden
Megadeth, Sweating Bullets

wants you to think rock’n’roll is
about.”

Nerve's premiere, 64-page issue
will feature a Wilson Phillips graf-
fiti contest, a psychological profile of
Sinead O’Connor, an eight-page
photo essay on car thieves in
Newark, N.J., and more than a
dozen record reviews. McNeil is
forecasting a circulation of 100,000.

Surveying an already crowded
field, McNeil says, “There’s room

tive-music magazine Reflex,
McNeil insists there's no compari-
son between Reflex and Nerve.
“They're completely different maga-
zines.” No Reflex staffers are
aboard Nerve.

McNeil dismisses Reflex as an oc-
casionally dull and elitist magazine
that “put bands on the cover that no-
body’d ever heard of. The attitude
that you're too hip to make a maga-
zine accessible is wrong,” he insists.

Suzy Bogguss, Orive South
Mary-Chapin Carpenter, Passionate...
Confederate Railroad, Queen Of . ..

Arrested Development, Mr. Wendal
Black Crowes, Sometimes Satvation
Bobby Brown, Get Away

Bon Jovi, Bed Of Roses

En Vogue, Give It Up, Turn It Loose
Peter Gabriel, Steam

Whitney Houston, I'm Every Woman
Poison, Stand

Prince & The N.P.G., 7

R.E.M., Man On The Moon

Shanice, Saving Forever For You
Soul Asylum, Somebody To Shove

MEDIUM

CeCe Peniston, Crazy Love

Father MC, Everything's Gonna Be...
Men At Large, So Alone

Miki Howard, Release Me

Naughty By Nature, Hip Hop Hooray
R. Kelly, Dedicated

TLC, Hat 2 Da Back

Tisha Campbell, Push

Wendy Moten, Come In Out Of The...

T H E

Spin Doctors, Two Princes
Ugly Kid Joe, Cats In The Cradle

BUZZ BIN

Digable Planets, Rebirth Of Slick
Jesus Jones, The Devil You Know
Lemonheads, Mrs. Robinson

Stone Temple Pilots, Sex Type Thing

AU T MO T COMTIOL .

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Travis Tritt, Can | Trust ...
Trisha Yearwood, Walkaway Joe

ADDS

Eazy-E, Neighborhood Snyper

COUNTRY MUSIC TOLEVINION.

MEDIUM

for a good music magazine,” insist-
ing that good writing will distin-
guish Nerve from others. “I'm so
tired of being disappointed by mag-
azines. | wanted to [create] a maga-
zine that you took home and actually
wanted to read. I haven’t seen one
like that in 10 years.” Victor Bock-
ris, Keith Richards’ biographer, is

Following Punk’s demise, McNeil
eventually made his way to Spin,
where he stayed for more than six
years. He left at the turn of the dec-
ade and apparently without much
sense of nostalgia. “Spin doesn’t de-
liver on anything. You open it up
and there’s nothing to read.”

Deborah Allen, Rock Me

Faith No More, Eas
: Brooks & Dunn, Hard Workin' Man

STRESS kd. lang, Miss Chatelaine among the initial Nerve contribu-

Continuous programming
2806 Opryland Dr, Nashville,TN

10,000 Maniacs, Candy Everybody...
Dr. Dre, Nuthin’ But A "G" Thang
Dream Theater, Pull Me Under
Extreme, Stop The World

Mick Jagger, Sweet Thing

The Jayhawks, Waiting For The Sun
Sting, If | Ever Lose My Faith

Lords Of The Underground, Funky...
Shai, Comforter

BOX TOPS

Billy Burnette, Tangled Up In Texas
Tracy Byrd, Someone To Give My...
Stacy Dean Campbeli, Poor Man's Rose
Mark Ch tt, O’ Country

2Pac, Holler If Ya Hear Me
Gloria Estefan, Megamix
Above The Law, v.5.0.P.

Mark Collie, Born To Love You

Billy Dean, Tryin' To Hide . ..

Corbin/H . | Will Stand By You
Billy Ray Cyrus, She's Not Cryin’'...

Confederate Railroad, Queen Of . ..

tors. REQUEST, the Musicland-dis-

Although vying against “every
other magazine on the newsstand,”
MecNeil concedes Details, Rolling
Stone, and Spin are the names that

tributed magazine out of Minneapo-
lis, recently lost its publisher Mark
Hopp, who died of bone marrow
cancer. Hopp, who also founded

Radney Foster, Nobody Wins
Gibson/Miller Band, Big Heart

Toby Keith, Should Have Been A...
Kentucky Headhunters, Honky Tonk...
Chris LeDoux, Look At You Girl

Little Texas, I'd Rather Miss You
Martina McBride, Cheap Whiskey
Michael Martin Murphy, Dancing . . .
Palomino Road, Why Baby Why

Run C&W, Hold On I'm Coming

The Remingtons, Nobody Loves You...
Restiess Heart, Mending Fences
George Strait, Heartland

Aaron Tippin, My Blue Anget

Tanya Tucker, It's A Little Too . ..
Rick Vincent, Best Mistakes | Ever . .. -_— | N
Lari White, What A Woman Wants
Hank Williams, Jr., Everything Comes...
Curtis Wright, If | Could Stop Lovin'...

Apache, Gangsta Bitch

Arrested Development, Mr. Wendal
Bobby Brown, Get Away

Chaka Demus/Pliers, Murder She . . .
Common Sense, Breaker 1/9
Debbie Gibson, Losin' Myself
Denis Leary, A**hole

Dr. Dre, Nuthin’ But A “G" Thang
Eazy E, Only If You Want It

Geto Boys, Damn, It Feels Good . ..
Grand Pupa, Check It Out

Green Jello, Three Little Pigs

Half Pint, One Leg Up

Ice Cube, Wicked

Jade, Don't Walk Away

JCD & The Dawg LB, Get Naked
Kris Kross, It's A Shame

Luke, You & Me

Madonna, Erotica

Mary J. Blige, Reminisce

most often come up in sales meet-
ings and while pitching liquor and
record company clients.

Along with accusing his future
foes of producing boring text, sharp-
tongued McNeil also charges them

Minneapolis’ alternative weekly the
Twin Cities Reader was instrumen-
tal in creating Request and oversee-
ing its recent move to newsstands.
Hopp was 43.

Diamond Rio, in A Week Or Two
Doug Stone, Too Busy Being In Love
George Strait, Heartland

*Lee Roy Parnell, Tender Moment
Mark Chesnutt, OI' Country
Mary-Chapin Carpenter, Passionate...
Pam Tillis, Let That Pony Run

Randy Travis, Look Heart, No Hands
*Reba McEntire, Take It Back

Ricky Van Sheiton, Wild Man

Robert Ellis Orrall, Boom! It Was Over
Sawyer Brown, All These Years

Suzy Bogguss, Drive South

Tanya Tucker, It's A Little Too . ..
Travis Tritt, Can | Trust. ..

ACTIVE

Mary J. Blige, Reminisce

Black 47, Funky Ceili

Jade, Don't Walk Away

Jude Cole, Tell The Truth

Dada, Dizz Knee Land

Hi-Five, Quality Time

INXS, Beautitul Girt

Jeremy Jordan, Right Kind Of Love
Annie Lennox, Little Bird

Lo-Key?, | Got A Thang 4 Ya!

Paul McCartney, Hope Of Deliverence
Naughty By Nature, Hip Hop Hooray
Alexander 0'Neal, Love Makes No...
Portrait, Here We Go Again

Positive K, | Got A Man

PRINT —

HOT SHOTS

Sade, No Ordinary Love
Snow, Informer
Suzanne Vega, 99.9F
TLC, Hat 2 Da Back

ON

Animal Bag, Everybody

Chaka Demus/Pliers, Murder She . ..
Father MC, Everything's Gonna Be...
Heavy D, Who's The Man

Denis Leary, A**hole

Ned'’s Atomic Dustbin, Walking
Through...

The Poorboys, Guilty

Keith Richards, Eileen

Naughty By Nature, Hip Hop Hooray
Onyx, Throw Your Guns ... .

Positive K, | Got A Man

RuPaul, Supermodel

S.0.U.L. S.Y.S.T.EM,, It's Gonna Be...
Shai, If | Ever Fall In Love

Snow, Informer

TLC, Hat 2 Da Back

Whitney Houston, I'm Every Woman
Whitney Houston, | Will Always Love...
Wreckx-N-Effect, Rump Shaker

Aaron Tippin, My Blue Angel

Billy Ray Cyrus, She's Not Cryin'...
Brooks & Dunn, Hard Workin' Man
Clint Black, When My Ship Comes in
Doug Supernaw, Honky-Tonkin' Fool
Joy White, True Confessions

Lari White, What A Woman Wants
Tracy Byrd, Someone To Give My...

AMERICA'S NO. 1 VIDEO

MEDIUM

Ice Cube, It was A Good Day

Billy Burnette, Tangled Up In Texas
Chris LeDoux, Cadillac Ranch

Clinton Gregory, Look Who's Needing...
Collin Raye, | Want You Bad
Corbin/Hammer, | Will Stand By You
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Five 1/2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

THE PENGUIN GUIDE TO JAZZ
ONCD, LP & CASSETTE
By Richard Cook & Brian Morton
(Penguin, $22.50)

Weighing in at nearly 1,300 pages
with entries on hundreds of artists,
this entertaining paperbound over-
view of jazz on record is limited only
by what is currently available in
print.

One can’t help but admire the

cance, the entries often take the
form of album-by-album career
summaries. As its title indicates, the
book not only surveys CDs, but also
important recordings available on
vinyl and tape.

The only thing that prevents the
guide from being comprehensive is
its targeting of in-print works. For
instance, the jacket copy points to
James Blood Ulmer’s entry, but
Cook and Morton fail to address the

RuPaul, Supermodet Curtis Wright, If | Could Stop... NS "
Saigon Kick, All | Want / Deborah Agu,,., Al CURRENT mammoth task undertaken here by  guitarist’s much-discussed albums
Silk, Happy Days \,( f;sg%rlg:;::"?) zigaklij:sn !‘é"}’;‘,’..;‘:'ﬁ:l‘;’t{‘:m’le#ﬁ ;t;mebody Cook, the former editor of the on Artists House and Columbia,

'y { ver 0 ~ . . . . . .
Kathy Mattea, Standing Knee Deep ... Hoi Pollai, Rest Tonight English jazz magazine The Wire, since these crucial records have
;'::'(‘"gk""'iﬂ:;;hw:g'::fﬂgrma"Tonk iﬂzigh&':‘gr":"‘ivn Sg‘g?ATheWOF'd and writer/broadcaster Morton. been deleted from the catalog. In

(1 Ul ", Ut y . . . . .y

' e " Little reias, I'd Rather Miss You Alabama, Pass It On Down With no outside help, the pair nego-  some cases, the unavailability of cer-
ne hour weekly Mark Collie, Born To Love You Martina McBride, Time Has Come tiate thousands of recordings ain works le: . gani P e
S 888 7th Ave, NY,NY 10106 Martina McBride, Cheap Whiskey Martina McBride, That's Me " Lo o t}11 tamed and bg LA T .‘l?‘wl‘?‘f gap{ngh h_OIIffS n a
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Prince & The N.P.G., 7 Restless Heart, Mending Fences Kim Hill, Snake In The Grass wit. Horizon : NI g . .
Debbie Gibson, Losin’ Myself Rick Vincent, Best Mistakes | Ever . .. Charlie Peacock, Dear Friend and Caravan Of Dreams,

The “Penguin Guide” is arranged
alphabetically by artist; individual
albums and groups of related re-
leases, helpfully listed with com-

now deleted, don’t even receive a
mention.

Still, the “Penguin Guide” is
largely a useful and provocative re-

Boyz Il Men, End Of The Road

En Vogue, Free Your Mind

Bobby Brown, Get Away

Faith No More, Easy

Naughty By Nature, Hip Hop Hooray

Vince Ebo, Make It Work

B E Taylor, My Heart Remembers
Rhythm And News, Lookin' For Love
Geoff Moore, A Friend Like You

The Winans, It's Time

Shenandoah, Leavin's Been A Long. . .
Stacy Dean Campbell, Poor Man's Rose
*The Bellamy Brothers, Hard Way To...
The Remingtons, Nobody Loves You...
Tim Ryan, Idle Hands

CURRENT

Shonen Knife, Riding On The Rocket
King Missile, Detachable Penis
Sex Pistols, Anarchy In The UK

Stereo MC's, Connected Snow, Informer Toby Keith, Should Have Been A... Petra, Armed And Dangerous . 5 .
Boneclub, Everything’s On Fire Digable Planets, Rebirth Of Slick Wylie & The Wild West, Doctor My... Kenny Marks, Turn Your World Around plete personnel, receive thoughtful source for buffs and newcomers
Ned'’s Atomic Dustbin, Walking. . . Jon Secada, Angel Zaca Creek, Broken Heartland Whitecross, In The Kingdom in-depth analysis. In ases ali
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Satch Guitar No. 58. Staff from the Relativity label and distributi

on company recently

flew down to Kemp Mill Music's convention to present a contest winner with a Joe
Satriani custom-made autographed guitar. Pictured, from left, are Dean Tabaac, VP
of sales for Relativity Entertainment Distribution; Marc Offenbach, VP of sales at the
Relativity label, Ellis Soloman, Kemp Mill's purchasing/order manager; Robin
Wolfson, Kemp Mill's advertising/promotions/merchandising director; Mike Mix, RED
Mid-Atlantic branch manager; Ed Franke, Relativity Northeast regionai marketing rep;
and Pat Creed, RED national director of marketing.

Labels Increasing Tie-Ins To Consumer Products

B BY EARL PAIGE

LOS ANGELES—An increasing num-
ber of major labels are hoping that a
tie-in with such consumer products as
Pop-Tarts breakfast pastry and 7-Up
will pave the way to the pop charts.

According to Eli Okun, VP/GM at
CEMA Distribution special markets,
Kellogg's is discovering that the ideal
demographie for its popular line of
breakfast pastry are the same young
people who may be interested in artists
such as Tommy Page, Linear, Troop,
En Vogue, Roxette, Tracie Spencer,
Shanice, C&C Music Factory, Special
Generation, Oaktown, and Richard
Marx.

The participating labels benefit by
using the Pop-Tarts offer as an alter-
native marketing tool.

On specially marked boxes of Pop-
Tarts, consumers are invited to mail in
two proofs of purchase from Pop-Tarts
or 7-Up products to receive a free cas-
sette that includes two hit singles and
recorded comments from the artists.

While CEMA labels, along with
Warner Bros., Atlantic, Arista, Colum-
bia, Motown, and others, have been
marketing music acts via Kellogg’s
Pop-Tarts for upward of two vears, 7-
Up only recently joined the campaign,

and now “established acts want in on
it,” says Okun.

According to Okun, “milliong of co-
pies” of the special cassettes have been
ordered via the mail-in offer.

Okun says that “everyone is a win-
ner” in the Pop-Tarts marketing ploy
and the promotion should not worry
conventional retailers. “Kellogg’s can
sell product. They're reaching the dem-
ographic they're after, the artist gets a
royalty and exposure, the record com-
pany special markets division makes
money. There are just no negatives to
it.”

Okun adds that the additional expo-
sure artists receive from the promotion
may pump album sales.

Jamison Braun, who runs the St.
Louis-based Braun Creative, has acted
as the middle man, setting up deals be-
tween the labels and Kellogg’s. “It was
once almost exclusively developing art-
ists, but now the established acts with
higher profiles want to go with us, like
Richard Marx,” he says.

The promotion has also added other
products to the campaign, such as Kel-
logg’s cereal Cinnamon Mini-Buns.

“This is the first time we've put the
music offer on that item,” savs Braun.

Braun won’t discuss the specific
numbers of product distributed

~ Limited Sees Music As Perfect Fit

Retailer Expanding Cross-Mktg. Efforts

B BY ED CHRISTMAN

NEW YORK—The Limited Inc.,
one of the largest specialty retail
companies, continues to experiment
with cross-pollinating traffic be-
tween some of its clothing stores
and music retailing.

In the latest move, the Columbus,
Ohio-based clothing retailer is creat-
ing a marketing concept it is calling
a mall-within-a-mall, which would
combine its Limited Express and
Structures stores under the same
roof with a music merchant and a
restaurant. According to a press re-
lease issued by Backbay Restaurant
Group Inc., a New England-based
chain that has 26 restaurants, the
Limited will build a mall-within-a-
mall in the second quarter of 1994 in

through the offer, but he does offer in-
sight into how the deals are set up.
“We like to work six months in ad-
vance, we're looking for the up-and-
comer,” he says. “We're rolling the dice
Just like the record company. What 1
do is look at all the new product and
then make a recommendation to Way-
lon Co., the sales promotion arm at
Kellogg’s. T tell thein who's available,
who's hot, and who’s not so hot. They

s T, | A

Pop Tunes Get Soul. The Memphis Horns, pushing a new album, “T

the Northshore Mall in Peabody,
Mass.

Jeft Jones, senior VP and CFO of

the 600-unit, Albany, N.Y.-based
Trans World Music Corp., confirms

Chain plans to bow
new concept in '94

his company is in discussions to be
the music retailer in that deal, with
a space that could take in more than
7,000 square feet. Jones could not
provide further details. “A lot of is-
sues are still under discussion.”
Among the questions raised, says
Jones: “Will the stores be side by
side? Will they have an open parti-
tion between them? Or will they be

want to match the demographics of the
artist with the product’s appeal. Kel-
logg’s is interested in artists having a
good image so we check that as well.”

That Braun's recommendations can
pay off became evident immediately, he
points out. “One of our first packages
had En Vogue and they just shot up
right after that,” he says of a collection
including Page, and Linear and Troop
from Atlantic.

he Flame

Out,” on Lucky Seven Records, dropped by Pop Tunes for an in-store. Pictured,
from left, Mike Scola, who does promotion and advertising for Poplar Tunes; John
Terry Novarese Jr., GM at Poplar Tunes; Wayne Jackson and Andrew Love of
the Memphis Horns; and Jim Burge, buyer at Poplar Tunes.

stores-within-a-store?”

TRANS WORLD LINK?

Nonetheless, Jones acknowl-
edges Trans World already has
opened one store within a Limited
superstore in a new mall in Morena
Valley, Calif. He says that store is a
combo store, carrying both music
and video sell-through and measur-
ing about 5,000 square feet.

Prior to that, The Limited opened
an Express in a mall in Oakbridge,
I, where an outlet from The Music-
land Group is next door, with the
two retailers having an internal
doorway allowing customers to
move from store to store. Also, The
Limited shares a building with
HMV in Harvard Square in Cam-
bridge, Mass., with the clothing
merchant on the bottom floor and
the record retailer on the second
floor.

Calls to The Limited, which runs
12 chains that have a combined total
of about 4,500 outlets, were not re-
turned.

COMPLEMENTARY DEMOGRAPHICS

Over the last two years, The Lim-
ited has become increasingly in-
trigued with tryving to generate
cross traffic among its chains and
other retailing concepts that serve
complementary demographics. In
particular, it is seeking demographic
matches for its Limited Express
chain, which targets voung females,
and Structures, which targets young
males. But one musie chain execu-
tive points out it is only an experi-
ment and The Limited has no inten-
tion of getting into music itself.

Other sources say The Limited is
in conversations with other music
merchants besides Trans World.

It The Limited continues to pur-
sue its cross-merchandising strat-
egy and aligns itself solely with one
music chain, that chain would be
strengthened considerably in real
estate circles. The Limited is one of
the most powerful merchants in
business and wields its clout to get
great locations at low rents. Music
chains, on the other hand, are weak
sisters, particularly in the malls,
where they are often relegated to
back corridors at high rents.

r
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You Know The Rest, Now Try The Best!
Your full line, full service one-stop
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Toll Free 800-275-4799 YWHOLESALE
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4240 Lockefield Houston, Texas 77092 Fax 681-3037
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[
CDs, Cassettes, Laserdiscs and Maxis
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90 DAYS FREE SHIPPING!!

800) 877-6021 |

NORWALK DISTRIBUTION
1193 Knollwood Circle
Anaheim, CA 92801

WHY DOES THE LARGEST NATIONAL
ONE-STOP ON THE WEST COAST HAVE
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Why don't you ask the One-Stops with the large ads why their
prices are up to 5% higher than Abbey Road's everyday prices?
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Retail

PGD Has Good News/Bad News; Esposito Beats Path To The Wiz

IT'S IN THE MANUAL: Poly-
Gram Group Distribution has
issued a policy memo containing
eight points that simultaneously
draw praise from retailers while
raising their ire. Among the new
planned policies that retailers wel-
come with open arms is the ad-
vanced announcement of dates when
the distributor will run its restock-

ing programs during the next vear,
allowing retailers to buy more effi-
ciently. In addition, PGD will en-
hance its developing-artist cam-
paigns by allowing customers to
retain the discount on any returned
product of designated titles.
Another component of PGD’s new
policies that should make most mer-
chants happy is the announcement

that the company is getting on the
MAP bandwagon, becoming the
third major to do so. According to its
memo, PGD won’t honor coopera-
tive advertising commitments if an
album’s sales price is below the min-
iinum advertised prices of $11.88 for
$16.98 list-price equivalent; $10.88
for $15.98 list-price equivalent.
Low-ball pricing, always a hot is-

i S

THE CD SEARCH AND SAMPLE SYSTEM

v Offer music buyers in-store
Computer Music Sampling

™. The First Product to...

as well as sampling by Phone

« Allow up to 12 people to In-
stantly sample up to 10,000
albums,in-storc or by the phone

« Allow scarching for music by
Artist, Tide, Category or ¢ven
Song Title Lyrics an then in-
stantly Listen to the sclection!

Remember...

®
San@?eé
Mausic MerchandlsingASysiemis ¢f the 90's & BEYOND...

Sampling-Booth® & Tower®

Sampling-Sells-Music

« Provide a Customer Re-
ceipt Print OQut showing...
Price, Upc code, Product
Number & c¢ven location

Y Provide an casily format-
able Report Generator to
show system activity

« Allow the store owners Lo
quickly maintain and up-
date their own Database
with NO Monthly Fees!

1 (813)748-3243

Become A CD One
Stop/SoundScan Reporter
and we’ll pay you $5,000

to computerize.
Already Computerized?
You can still cash in!

Call The CD One Stop/SoundScan
Reporters’ Hotline For More
Information Today

Restrictions Apply, Void Where Prohibited.

—

SoundScan

800 -388-8889 ext.a57

CD One Stop/SoundScan Reporters-
Because The Lifeblood Of The

Music Industry Flows Through The
Veins Of Independent Retail.®

sue, has been at the forefront,
thanks to the aggressive pricing by
Best Buy. But with other electronic
merchants like Circuit City and
Sixth Avenue Electronics getting
into the music business, with others
likelyv to follow, the industry’s entire
pricing structure could be headed
for warp drive.

CEMA’s Russ Bach was the first
to issue a minimum advertising pric-
ing policy in November: $11.85 for
$16.98 and $10.85 for $15.98. WEA
got into the act in early December
by notifying customers it will not re-
imburse customers who advertise a

RETAIL
TRACK

by Ed Christman

sale price less than the cost of an al-
bum. On PGD’s MAP policy, Jim
Caparro, president of the distribu-
tion company, says, “We are not in-
terested in supporting advertising
that cheapens the value of music.”
While retailers don't like being told
what they can sell product for, in
this case, most merchants realize
that MAP policies are to their bene-
fit.

Other PGD policy initiatives ha-
ven't been so well received by re-

| tailers, particularly the announce-

ment that it will be shipping
“virtually all CDs in jewel box only,
beginning March 25, 1993.” All
along, retailers have been told that
the shift away from the longhox
would be phased, and have been pre-

paring for it accordingly. As one re-
tailer puts it, “We are geared up for
a more gradual phase-in. We would
have taken a much different ap-
proach, it we knew it would all hap-
pen at once.” That retailer says he
fears that other majors may take
the same approach as PGD, which
would exacerbate what is already
being called a “merchandising night-
mare” by most merchants.

ON THE MOVE: John Esposito,
formerly Northeast VP of sales for
Mitsubishi Consumer Electronics,
has joined Nobody Beats The Wiz
as COO of the chain’s music and
movies division. In addition to man-
ufacturing and distribution, Espo-
sito’s background includes retail, as
he served a stint managing Har-
mony lut record stores, and later
worked as an electronic buyer for
Macy’'s ... Rob Cain, formerly
COO at Valley Record Distribu-
tors in Woodland, Calif., has been
named president, succeeding Bar-
ney Cohen. who retains the posi-
tions of chairman and CEOQ. In addi-
tion, the company has hired Janet
Ritz as director of the company’s in-
formation services. Ritz formerly
was with Fantasy Records Group/
Saul Zaentz Films in Berkely . ..
John Grady, formerly director of
field marketing with Capitol, has
moved back to Minneapolis and
landed a job with Navarre in a ca-
pacity that couldn’t be deternined
by Track. Grady passed up the op-
portunity to tell Track his title be-
cause he was on the other line solv-
ing a problem for an account. What
a guy.

(Continued on puge 45)

WORI.DWIDESERVICE
FOR DEALERS

Order with confidence from our multi-million dollar inventory.

Take advantage of our tremendous buying power!

COMPACT DISCS AND CASSETTES

Orders on pre-recorded material for domestic only.

*VHS Movies
Computers
*Telephones

eLaserdiscs
*Fax Machines *Car Stereo
*Blank Tapes

*Audio/Video

*Accessories

J&R Music World * Wholesale Division
59-50 Queens Midtown Expressway, Maspeth, New York 11378

Fax: 1-718-417-3742 ¢ Phone: 1-718-417-3747
Toll Free 1-800-221-3191
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ADVERTISEMENT

KIDS

Recipe For
success

FoLLow THIS SIMPLE
three-step recipe to whip up
some great sales success for
Spring.

Step 1: Start with a dramatic
in-store presentation device.
Make sure it is easy to set up,
space efficient and a real
showstopper. We recommend
Disney Records’ 1993 Castle
floor and counter units.

Step 2:  Add to the displayer
a broad selection of best-selling
Disney Read-Alongs. For
good measure, throw in a
dash of hit title Read-Along
Collections with Special
Edition Watches and best-selling
music albums.

Step 3: Now turn up the
sell-through heat all the way

by adding the following
brand-new titles to the mix:

* Beauty and the Beast
individual book-and-cassette
Read-Along

* Aladdin: Adventure in the
Cave of Wonders individual
book-and-cassette Read-Along

* Dinosaurs Classic Tales
storyteller cassette

» Little Richard’s Shake It
All About and Dinosaurs
Big Songs music albums

Your Walt Disney Records’
sales representative has the
right prepack and all the
information you need to make
your sales-success recipe as
easy as 1-2-3. And be sure
to top off your sell-through
masterpiece with up-front
merchandising, co-op ads,
and back-up stock. This is
one product recipe parents
and kids will eat up fast!

© DISNEY

Reta

Restless Vents 2Pac On Vinyl;
Slice Of Santa Barbara Life

STRICTLY VINYL: Restless Rec-
ords might better be called Fearless
Records: On Tuesday (9), the L.A. in-
die will issue the new album “Strictly
4 My N.I.G.G.A.Z.” by controversial
rapper 2Pac on vinyl.

WEA-distributed Interscope Ree-
ords will release the album on CD
and cassette a week later.

2Pac (real name Tupae Shakur)
has taken plenty of heat in recent
months for the track “A Soulja’s
Story” on his debut album, “2Paca-
lypse Now.” In September, the widow
of a Texus law-enforcement officer
sued the rapper and Interscope,
claiming the song, which allegedly
professes anti-police sentiments,
prompted the fatal shooting of her

DECLARATIONS
7 f e
INDEPENDENTS..

" R
5
% 2-<?

by Chris Morris

husband by an auto-theft suspect
(Billbourd, Sept. 19).

According to Restless chief Joe Re-
gis, the 2Pac release is the first fruit
of a mutual first-look deal with
Interscope (Billboard, June 6). Regis
notes WEA is out of the vinyl busi-
ness: “For Interscope to do this, they
had to go out of house.”

Regis, who says Restless will press
10,000 vinyl pieces on the album ini-
tially, adds that his company will also
issue a 10-inch vinyl set by Interscope
funk-rock act Primus.

Restless is unperturbed about any
possible repercussions regarding the
content of “Strictly 4 My
N.1.G.G.A.Z.,” which includes a track
featuring equally controversial guest
artists Ice Cube and Ice-T.

“That’s just white noise,” Regis
says of any potential wrangle. “Who
do I have to answer to? Nobody. My
distributors don’t have any problem
with it.”

S.B. SOUND: You read about the
Santa Barbara, Calif., music scene in
Craig Rosen’s Sept. 19 Billhoard Re-
port in these pages; now you can get
a comprehensive earful of the city’s
musical styles courtesy of Carpin-
teria, Calif.-bused Reset Records.

The town that put Ugly Kid Joe
and Toad The Wet Sprocket on the
map is further exposed on Reset’s “17
Slices,” a collection of live sides by 17
S.B. acts, produced by Dennis
Dragon of Surf Punks renown.

Our august publication even gets
some props on the CD liners by Brad
Knack of the band Brad Is Sex:
“Look, Billboard called me this sum-
mer & asked about the S.B. music
scene ... that’s a real magazine you
know, international and all that; they
put the story on the cover.”

Like other regional samplers, “17

Slices” is a nifty one-stop method of

gauging a locale’s up-and-comers.

FLAG WAVING: Scott Miller

thought he was just putting together
another edition of his much-praised
pop-rock band Game Theory when
the band metamorphosed into some-
thing else.

Miller, whose eight Game Theory
albums and CDs established him as
one of the cannier crafters of '80s pop,
was attempting to assemble a new
unit with former Three O’Clock
leader Michael Quercio. Trouble is,
Quercio lives in Los Angeles, while
Miller resides in San Francisco.

‘We kind of ran out of money at
one point,” Miller explains. “We had
to fly him up for all these money-in-
tensive operations.”

So Quercio (who went on to form a
new L.A.-based unit, Permanent
Green Light) and Miller parted com-
pany, and Miller dubbed his new band
the Loud Family. “I decided it was
pointless to keep the [Game Theory]
name,” he says. “There were too
many changes.”

With Jozef Becker (ex-Thin
White Rope) and three members of
the San Francisco group This Very
Window—Zachary Smith, Rob
Poor, and Paul Wieneke—in tow,
the Loud Family went to Burbank,
Calif.-based Alias and cut its debut al-
bum, “Plants And Birds And Rocks
And Things.” (If the title sounds fa-
miliar, that’s because it’s derived
from the lyrics of America’s “Horse
With No Name.”)

Like previous works, Miller’s new
songs mate a strong pop melody con-
cept to highly oblique lyrics. Without
drawing any qualitative comparison,
Miller draws a parallel between his
songwriting methods and the compo-
sition of such lyrically elusive tunes as
the Beatles’ “Hey Jude.”

“It's this old way of doing lyrics—
you get all these great lines that don’t
really mean anything when you're
haggling over the price of avocados,”
he says, drawing an appropriately
askew metaphor.

The singer/songwriter draws inspi-
ration from such diverse precursors
as the Fab Four, the Velvet Under-
ground, Pink Floyd, Roxy Music,
and David Bowie. “I kind of like rec-
ords that are stylistically diverse, but
not one-from-column-A-one-from-col-
umn-B diversity,” he says. “I like lots
of different styles and lots of different
moods.”

The many noods of the Loud Fam-
ily will be on display beginning in
early March, when the band embarks
on a {ive-week American tour.

you KNOW ...

¢ NEARLY 40% OF BILLBOARD READERS ARE
CEO'S, PRESIDENTS, OWNERS OR
PARTNERS OF THEIR COMPANIES.

¢ BILLBOARD HAS NEARLY 50,000 PRIMARY
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BILLBOARD CLASSIFIED ® CALL TODAY!!!
TOLL FREE 1-800-223-7524 (OUT OF STATE)
(212) 536-5174 (N.Y.S.)

The Nation’s leading weekly music guide.

Your source for the latest CDs;,
cassettes, Music Videos and Accessories.

Read the latest breaking news from

the world of music.

Top Genre charts, the hottest sellers
and more.

Let the Spotlight guide your direction
toward sound purchasing decisions.

Call 1-800-775-3300 for your complimentary
copy of the SPOTLIGHT.

Baker & Taytor Audio is the home of the exclusive MusicFinder™ toll-free, fully automated
touch-tone ‘elephone ordering system, For more details, contact Baker & Taylor today!

BILLY BURNETTE

Coming Home

His Debut Album

On Capricorn Records

Releases February 9th
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Retail

H L DISTRIBUTORS,
INC,

6940 S.W. 12 Street
Miami, Florida 33145

« Excellent Service « Great Fill - Super Prices
+ Knowledgeable Sales Reps « Huge Inventory

« Customer Satisfaction + CD « Cassettes: 12"
+ Fully Computerized + Accessories

Local: 305-262-7711, Ask for Thomas
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143

WE ARE A SERVICE ORIENTED COMPANY

YOU’VE TRIED THE OTHERS!!!
NOW TRY THE BEST!!!

BILLBOARD COVERS IT ALL WEEKLY!!! ol )
REACHING OVER 200,000 POTENTIAL Visit To UCLA. Warner Bros. recording artist Loreena McKennitt is congratulated by label executives after her recent
CUSTOMERS EVERY WEEK CAN BE THE sold-out concert at Schoenberg Hall on the campus of UCLA. The concert was part of McKennitt's North American tour in
POSITIVE STEP FOR YOU AND YOUR BUSINESS support of her current album, “The Visit.” Shown in back row, from lett, are senior VP of sales Lou Dennis; product

manager Peter Standish; national singles sales coordinator Andrae Knecht; Tower Records buyer Howard Krumholtz; VP
of product management Steve Baker; VP of national sales Charlie Springer; McKennitt; senior VP of creative services Jeff

PLAIN AND SIMPLE — IT’S TIME TO GO WITH A WINNER

BILLBOARD CLASSIFIED Gold; senior VP of artist relations Carl Scott; VP/GM of A&R Roberta Peterson; and VP of jazz Ricky Schultz. In front row,
CALL TOLL FREE TODAY!! 800-223-7524 (OUT OF STATE) from left, are Warner Music Canada president Stan Kulin; VP of advertising and merchandising Jim Wagner; and Warner
FOR RATE INFORMATION 212-536-5174 (N.Y.S.) Bros. artist relations manager Alan Brown.

SEND US
YOI.IR OUTS!

Outs... No-Fills...Whatever you call them, they cost

Two At Sam Goody. Recording artists Kitaro and Jon Anderson do an in-store
appearance at Sam Goody in the Beverly Center in Los Angeles. Shown, from
left, are Geffen national merchandising coordinator Amy Wendel; Uni account
service rep Chris Kowalcyzk; Uni account sales rep Annette Farmer; The
Musicland Group regional director Ron Hall; Musicland West Coast advertising

\\< YOuU money. After a“ YOU Can 't sell what you don't coordinator Julie Douglas; Anderson; Musicland district manager Phil Olney;
=— Kitaro; and Sam Goody store manager Steve LaForge.
=" have. Put together an order of everything you = am Goody store manager Steve LaForge

—_ . .
——=—— haven't received and give us a shot. You'll be
\\gé surprised. Here's the introductory offer:

& e 5% discount

—== ¢ Free overnight shipping

==
%;’:j e 100% Return Guarantee

A ey
&SZ=; VALLEY RECORDS.
NATIONAL SUPPLIER OF DEEP CATALOG.

Find out what
everybody'’'s
talking about!
Call toll free
800-329-7664

ask for Bruce

VALLEY RECORD DISTRIBUTORS
1280 Santa Anita Court/ P.O. Box 2057
Woodland, CA 95695
FAX TOLL FREE: 800-999-1794
CALL TOLL FREE: 800-845-8444

CD’s, TAPES ' e - S.
LASER DISCS OVER 1 MILLION CD'S IN STOCK
CASSINGLES, 12 = ¥ SERVICE SPECIALISTS
ACCESSORIES # FULL LINE DISTRIBUTOR & ONESTOP
PROF. PRODUCTS | R * 48:HR. OR LESS DELIVERY

Wmﬁ[
I

EIH{

It

VIDEOS, T-SHIRTS 15959 N.W. 15 Ave., Miami, FL 33169
& MUCH MORE!! (305) 621-0070 * Fax: 620-2216/621-0465
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RETAIL TRACK

(Continued from page 42)

AFTEI{ A WEEK on the road, a
week on jury duty, and then a week
moving office space, Retail Track fi-
nally found time to wade through
mail. While sorting through it,
Track naturally eyebualled the upper
right-hand corner of every envelope,
anxiously looking for the [irst piece
of mail to come bearing an Elvis
stamp. However, instead of an Elvis
stamp, Track was unsettled to come
across the visage of Marc Offen-
bach, VP of sales at Relativity Rec-
ords, staring back. Offenbach’s pic-
ture was on an envelope as part of
a label promotion, designed in the
form of a sweepstakes mailer. Offen-
bach, who is described in the Rela-
tivity mail as executive director,
prize patrol, is offering $5,000 in
free Relativity merchandise to the
account that places an order for
copy number 100,000 of “The Ulti-
mate Guitar Survival Guide,” a com-
pilation album featuring tracks from
Relativity’s array of guitar slingers
as well as from Jeff Beck and Stevie
Ray Vaughan, which was released
by the label to celebrate the success
of its guitar instrumental record-
ings. Sounds like a winner to me.

NARM AHOY! The National
Assn. of Recording Merchandisers
continues to insure that the action
will be fast and furious at its annual
convention, March 6 at Marriott’s
Orlando World Center in Orlando,
Fla. Latest word {rom the trade as-
sociation is that the American La-
tin Music Assn. will host a recep-
tion and party, which will feature
performances by TH/Rodven Rec-
ords’ Las Chicas del Can, Capitol-
EMI Latin’s the Barrio Boyzz, and
Paulina Rubio and Sony Discos’
Azucar Moreno from 5:30-7:30 p.m.
March 8 ... Also at NARM, this
year’s store managers’ bash is being
thrown by Peaches, the Hialeah
Gardens, Fla.-based merchant. Ac-
cording to Peaches’ Joe Andrules,
the party will be held from 7-9:30
p.m. March 8 at the chain’s Orlando
store at 8114 S. Orange Blossom
Trial, with buses transporting con-
vention delegates to and from the
site. In addition to prizes like an MD
playver, giveaways such as “Un-
plugged” sweatshirts, a barbecue,
beer, wine and other beverages, the
bash will feature performances by
Capitol recording act Charles &
Eddie, A&M’s Gin Blossoms, Cha-
meleon’s Sonia Dada, Silvertone’s
Buddy Guy, and Warner Bros.’
Chris Isaak.

In other convention news, Colum-
bia recording artist Billy Joel will
receive the NARM Presidential
Award, which will be presented by
the current trade association presi-
dent, Arnie Bernstein, who also is
president of The Musiciand Group.

HONOI\’ ROLL: The American
Jewish Committee Music-Video
Division will hold its Human Rela-
tions Award Dinner-Dance March
27 at the Grand Hyatt Hotel in New
York to honor John Marmaduke,
president and CEO at Amarillo,
Texas-based Western Merchan-
disers Inc. and Hastings Books,
Music & Video Inc.

MOVIE RECALL™

A condensed, consumer version of
Videolog™, this unique video tracking
program designed for IBM" PCs or
compatibles allows the user to record,
rate, reference and monitor full or par-
tial video titles from over 22,000 list-
ings updated quarterly. MOVIE RE-
CALL retails for only $9.95.

Videolog'

The loose-leaf” printed version of
the video database, Videolog includes
over 38.000 video listings updated
weekly and categorized by title, star,
director and genre. Storylines range
from*“Adventure” to“Westerns”, while
new subjectindexes make finding spe-
clal interest videos quick and casy.

Phonolog

This comprehensive music refer-
encing guide features over 1.000.000
songs in a range of musical formats
from “Pop” 1o “Classical”. The user
can look up common or obscure list-
ings by title, artist or album, and keep
up withthe new releasesthroughweekly
updates.

Videolog®-Select
Phonolog®-Select

Both industry standard video and
pre-recorded music databases are ot-
tered in an ASCII data version for
computer application developers serv-
ing the retail market.

...and hang on. Because information is
power, and now the power of Videolog is in

Take, for example, “Wayne’s World” |
under movie titles. Cross-reference to

Power up...

All the data is updated monthly by |
Trade Service Corporation. For over 40

the genre listed. “Comedies” in this case.
There you'll quickly discover who starred

a PC program that's capable of blowing
the doors off your profit margin!

years, we've kept the entertainment
industry informed. When it comes to

new release.

PG VIDEOLDG

A product of

Experience the action firsthand with
the industry’s hottest video referencing
program. PC Videolog features all the
details on over 38,000 listings on your
IBM®PC or compatible*. On screen, on
time. Whether you're looking up a
catalogued cassette or a blockbuster

TRADE SERVICE

and out of.

The information source you can count on

CORPORATICIN

| 10996 Torreyana Road, San Diego, CA 92121
| Phone 619-457-5020 FAX 619-457-3453
|

in and directed this box office smash hit. !

Beyond standard directories and spe- |
cial sections, PC Videolog is equipped with
operational modes that handle a variety
of functions. Computer literate or not, the
program is easy to get in

)

| /

*Requires at least 23MB of storage

business. Find out for yourself. Call

video and music referencing, we mean
800-854-1527, ext. 445 now.
|
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NARM R 1993

¢’

A BILLBOARD SPOTLIGHT

In 1993, NARM's 35th anniversary theme
is “Anyway you look at it, music is magic”.
And every year, to find the best coverage
of the NARM convention, 200,000 readers
worldwide turn to the pages of Billboard.

Hot features will include: emerchandising
without the longbox etop chains by store
count erefixturing ¢DCC & Mini Disc
ean interview with NARM’s President
Bernstein ethe NARM convention sched-
ule ea guide to Orlando record stores and
other great city sites!

Nothing up our sleeve, just a jampacked
issue with hot editorial, and worldwide
circulation.

Bonus Distribution at the NARM
convention in Orlando 3/6-9.

Don’t miss your chance to be amongst all
the players in the industry.

ISSUE DATE: MARCH 13
AD CLOSE: FEBRUARY 16

East: Nancy Bowman 212-536-5272
Ken Piotrowski 212-536-5223

West: Jon Guynn 213-525-2306
Jodie LeVitus 213-525-2304

South: Lee Ann Pack 615-321-4294

Midwest: Ken Karp 212-536-5017

International: i
Pat Rod Jennings 44-71-323-6686

Bilbearel

Billboard-

FOR WEEK ENDING FEBRUARY 13 1993

I | COMPILED f ED FROM A NATIONAL SAMPLE OF RETAIL STCRE AN RACK SALES -

- REPORTS COLLECTED, COMPILED, AND PROVIDED BY 30undScalfi Se
B ARTIST TITLE | €2
1E§J, LABEL & NUMBER/DIST UG. LIST PRICE Illll | ég;

» -
[ ] i *x%x%x NO.1 % % % -
| ERIC CLAPTON A& TIME PIECES - THE BEST OF ERIC CLAPTON
1 | 1 | PoLYDOR 825382 (7.98 E/11.98) 29 weeksatNo. 1 | 91
[ ENYA A WATERMARK |
2 | 4 | REPRISE26774+/WARNERBROS. (10.9815.98) e <ol mb8
| JOURNEY A JOURNEY'S GREATEST HITS |
3 3 | COLUMBIA 44493+ (9.98 EQ/15.98) 91
BOB MARLEY AND THE WAILERS A LEGEND
4 TUFF GONG ISLAND 846210 ,PLG (9.98/15.98) 80
I MEAT LOAF & BAT OUT OF HELL
5 | | CLEVELAND INT'L 34974 /EPIC (5.98 EQ/9.98) 9
| THEEAGLES a° GREATEST HITS 1971-1975
6 6 | ELEKTRA105(7.98/11.98) - . 91 |
| JAMES TAYLOR A GREATEST HITS
1 7 | WARNERBROS.3113(7.98/11.98) | 91 |
[ JIMMY BUFFETT a "SONGS YOU KNOW BY HEART | ]
| 8 MCA 5633 (7.98/11.98) L 91 |
g STEVE MILLER BAND A GREATEST HITS | 9] |
19 | CAPITOL 46101+ (7.98/11.98) - | 91 |
METALLICA & ..AND JUSTICE FORALL | |
| 10 | 12 | ELEKTRA60812* (9.98/1598 - | _* 82 |
| | AEROSMITH A GREATEST HITS |
|11 1 10 | COLUMBIA 36865 (5.98 EQ/9.98) | 8
| FLEETWOOD MAC & GREATEST HITS
12 | 11 | wARNERBROS 25801* (9.98/15.98) — 70 |
| METALLICAA RIDE THE LIGHTNING
13 | 13 | ELEKTRA60396" (9.98/13.98) i 1 76
1 2
| PINK FLOYD A ® THE WALL
| 14 | 16 | COLUMBIA36183(15.98 EQ/31.98) e e e — O]
GUNS N’ ROSES A APPETITE FOR DESTRUCTION
15 | 14 I GEFFEN 24148° (9 98/15.98 o . I
[ .| . | ELToN JoHN GREATEST HITS 1976-1986
'_ﬁl"T 20 { MCA 10693° (7.98/12.98) |10
MASTER OF PUPPETS |
[ 17 ] 17 | . . B o
| T N HN [
18 55 | EL O 30“ "?;4_ . GREATEST HITS | &
| — = e
THE EAGLES @ GREATEST HITS VOL. 2 |
19 | 22 : ELEKTRA 60205+ (7.98/11.98) I 8
| THE DOORS A BEST OF THE DOORS |
20 | 23 | ELEKTRA60345° (12981998)
Uz a THE JOSHUA TREE
L727'ﬁ_‘ ISLAND 8 9.98/1598) — - | 59
L 2 ] JANIS JOPLIN A GREATEST HITS |
8 EQ/9.9¢
% [ 97 ﬂ PINK FLOYDA " DARK SIDE OF THE MOON | |
+— ___"_‘;"' - — — - Do
| 2 | RIGHTEOUS BROTHERS A BEST OF RIGHTEOUS BROTHERS | 1I
| i Aas (6.98,1¢ TR
| | DEF LEPPARD A HYSTERIA | |
| 25 | 32 | MERCURY83 98 EQ/15.98) - | 81 |
| BILLV JOEL A GREATEST HITS VOL | & 1
% | % | w - 9|
| | ‘ BON JOVI A SLIPPERY WHEN WET T
21 | 28 | MERCURY 830264 (7 98 EQ/11.98) R
| i PATSY CLINE Ao ~ GREATEST HITS |
'_ZLLAF)ALM:"_'a:_‘,_______________ "9_ﬂ
| | ENYA® ENYA
29 | 31 | aanrceisseacoogmey | 46 |
| CHICAGO A GREATEST HITS 1982-1989 | |
30 | | REPRISE 26080/WARNER BROS. (9.98/15.98) - - B!
[ | JiMI HENDRIX & SMASH HITS
31 | 30 | REPRISE 2276/WARNER BROS. (7.98/11.98) o 6
‘ ELVIS PRESLEY A GOLDEN RECORDS
32 | 26 | measigeti7ogtos) 18 |
KENNY G A LIVE ‘
33 | 41 | ARisTAB613* (13 )8 |
i METALLICA & KILL 'EM ALL | |
34 | 33 | ELEKTRA 60766 (9.98/13.98 e |
| [ CREEDENCE CLEARWATER REVIVAL CHRONICLES VOL. 1
{ 35 4_37 | FANTASY 2 (11.98/18.98) - .
26 | DON HENLEY A END OF THE INNOCENCE
3 | GEFFEN 24217+ (9.98/15.98) - |
KENNY G & DUOTONE
| 37 | — | sRSTAsser- 9981598 UOTONES | 13_J
LED ZEPPELIN A LED ZEPPELIN IV |
38 | 34 | /AG (7.98/11.98) 87 |
29 3% THE BEATLES A SGT. PEPPER'S LONELY HEARTS CLUB BAND 21 |
| o198) —
l RAY STEVENS . " GREATEST HITS
__40_4_45 | MCAS5918+(4.9811.98) -
| | THE CHARLIE DANIELS BAND & A DECADE OF HITS
41 | 38 | epic38795+(798EQii98) % |
' REO SPEEDWAGON & ) HITS
42 | 4 442027 (9.98 EQ/13.98) | 26
8| w LYNYRD SKYNYRD [ ] BEST - SKYNYRD'S INNYRDS |
| |
12 _ =10 J
U2 A WAR
4| 40 | S s gssean | |
| | BARBRA STRElSAND A COLLECTION GREATEST HITS. . .AND MORE
45 COLUMBIA 45369" (9.98 EQ/15.98) — .
T BOSTON A BOSTON
46 | COLUMBIA 34188 (9.98 EQ/13.98) R Y
! | REBA MCENTIRE GREATEST HITS :
i_47 | MCA5979* (7.98/12.98 — e . o |
BEASTIE BOYS A LICENSED TO ILL
} 48 | 46 | DEF JAM 20238+/COLUMBIA (7.98.EQ/] 29 |
" | MARIAH CAREYA - MARIAH CAREY I
A S SEEEmS—— |
MICHAEL JACKSON A THRILLER
| 50 | " (9.98 EQ/1598) 30

Catalog albums are older titles which have prewously appeared on The Bil board 200 Top Albums ct art
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. All albums availabie on cassette and CD. *Asterisk indicates vinyl LP
unavailable. Suggested price 1s for cassette and CD. Equivaient prices (indicated by EQ), for labels that
do not issue list prices, are projected from wholesaie prices. © 1993, Billboard/BPI Communications,
and SoundScan Inc.
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Album Reviews

EQOITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS

P Mick JAGGER

Wandering Spirit

PRODUCERS: Rick Rubin & Mick Jagger

Atlantic 82436

Producer extraordinaire Rick Rubin
breathes beaucoup life into the lone Stone’s
latest and by far best solo work, bringing
sidemen like Red Hot Chili Peppers’ Flea
and Living Colour’s Doug Wimbish to the
party. For his part, Jagger comes forward

with a brace of fine original songs; covers of

James Brown, Bill Withers, and Frederick
Knight classics add verve to the mix. Initial
single “Sweet Thing” is probably the most
familiar-sounding number; duet with Lenny
Kravitz on “Use Me,” ballad “Evening
Gown,” and the rockabilly-inflected title cut
have lots of album rock bounce,

P> GENESIS

Live/The Way We Walk; Volume Two: The Longs
PRODUCERS: Nick Dawis, Robert Colby & Genesis

Atlantic 82461

Second part in live series covers diehard
fans who favor the group's longer, older
numbers over its pop smashes. Medley
ineluding “The Lamb” and “Musical Box”
represents Peter Gabriel incarnation, while
top-noteh performances of recent tunes like
“Driving The Last Spike” and “Domino”
show that the group can still deliver
elaborate, expansive music. Limited release
available until April 30.

% BELLY

Star

PRODUCERS: Tracy Ctusholm, Gil Norton & Belly
Sire/Reprise/4AD 45187

Tanya Donelly, formerly of Throwing Muses
and the Breeders, leaps to the head of the
alternative pop class with this luminous
debut by her own band. The scintillating
brand of acousti-rock and noisy garage roll
vields a brace of solid radio fare for any rock
format, including the radiant/randy
“Dusted,” “Gepetto,” “Slow Dog,” and
“Feed The Tree.” Any of the
aforementioned uptempo tracks is a top 40
possibility, and breathy psycho-ballads like

“White Belly” and “Untogether” should
please alternative cultists, The white line for
mainstream rock is steadily shifting to the
shoulder of the highway, and Belly is one act
spraving its share of gravel as it slips past
the bumper-to-bumper traffic of tired
behemoths.

J BRIAN MAY

Back To The Light

PRODUCERS: Brian May, Justin Shirley-Smith

Hollywood 61404

Queen guitar maestro’s solo effort features
the operatic harmonies and rich guitar
stylings for which he and the band became
noted. The set runs the gamut from the
emotional ballad “Too Much Love Will Kill
You™ and the hard rocking “Driven By You”
to a few tasty instrumentals. Albumn rock
programmers will find “Love Token” and
the title track especially irresistible, Great
introduction to what promises to be a
successful solo career; recent Queen
resurgence will lend an immediate boost.

k' MICHAEL HALL

Love Is Murder

PRODUCERS: various

Safe House 2106

Solo project from the founder of Texas
rockers the Wild Seeds is an intelligent,
highly enjoyable set that owes a debt to the
countrified rock of Neil Young. Highlight
tracks include the up-tempo eowpunk of
“Put Down That Pig,” the sweetly poignant
folk of “Beeville By Morning.” the amusing,
self-explanatory “Let’s Take Some Drugs
And Drive Around,” the bright-toned vet
sardonie titie cut, and the country-rockin’
hooks of “Baby, You Scare Me,” which
features vocals from former Seed-stress
Kris McKay. Also includes a twangy remake
of Led Zeppelin's “Trampled Underfoot.”

THE POOH STICKS

Million Seller

PRODUCER: Steve Gregory

Zoo Entertainment 11043

UK. combo stays at its game on second
lively Zoo release, pirating titles and
strands of melody from rock tunes past for
its own dizzily self-referential post-punk

DIGABLE PLANETS

Reachin’ (A New Refutation Of Time And Space)
PRODUCERS: Digable Planets

Pendulum/Elektra 61414

Two males and a female resurrect bebop/
cool jazz of the ’50s and '60s, add a layer
of intellectual street poetry, and top it off
with crisp rhyme delivery. On an album
where Dizzy, Trane, Miles, Bird, and
Blakey get their due, standouts include
“Where I'm From,” an observation of
life, jazz, art, family, hip-hop, and the
streets; “What Cool Breezes Do,” a great
bebop groove; “Last Of The
Spiddyocks,” a tribute to jazz's sound
and players; “La Femme Fetal,” a
treatise on abortion rights; and the
funky “Jimi Diggin’ Cats,” which
imagines rap’s approval by Jimi
Hendrix. Planets’ marriage of rap and
jazz represents a hip-hop milestone.

VARIOUS ARTISTS

Chess Blues

COMPILATION PRODUCER: Andy McKaie
MCA/Chess 9340

This four-CD, 101-track compilation
supplies both the newcomer and the
veteran blues listener with an evenly
presented study of the groundbreaking
Chicago label. The package is
generously supplied with well-known
hits by Muddy Waters, Howlin® Wolf,
Little Walter, Sonny Boy Williamson,
Etta James, et al; it also serves up
several alternates and unissued
numbers, and copious selections by
lesser-known members of the Chess/
Checker/Argo stable. Highly listenable

NEW & NOTEWORTHY

and historically acute, it’s an excelient
intro to a cornerstone of blues history.

VARIOUS ARTISTS

Swing Time! The Fabulous Big Band Era 1925-
1955

COMPILATION PRODUCER: Aubrey Fell

Cotumbia Legacy 53862

For a capable breeze through three
decades of big band lore, a listener
could do far worse than this
exceptionally listenable three-CD
collection, culled mainly from the Sony
vaults (with a few important numbers
licensed from other outlets). While any
collection attempting to scan such vast
terrain is necessarily selective, “Swing
Time!” gets a valuable assist from
annotator Michael Brooks' perceptive,
perspective-setting notes. Beyond that,
there's a wealth of fine music by groups
ranging from jazz units to dance-band
popularizers.

RALPH STANLEY

Saturday Night & Sunday Morning

PRODUCER: Charles R. Freeland

Freeland Recording Co. 3001

This two-record sacred/secular set is a
monumental achievement, uniting as it
does the greatest living voice in
bluegrass with such stellar country
talents as George Jones, Vince Gill,
Emmylou Harris, Dwight Yoakam,
Ricky Skaggs, Patty Loveless, and Tom
T. Hall. The songs—many of which are
deserving standards—are equally
impressive. An album to last you the
winter.

pop. The borrowings here are not as
slavishly imitative as they were last time
out, making the current event that much
more attractive to those in on the joke. “Let
The Good Times Roll,” “When The Girl
Wants To Be Free,” and “That Was The
Greatest Song™ should sparkle for modern
rockers.

PAUL KELLY

Gonna Stick And Stay

PRODUCER- Scott Billington

Rounder 9523

Not to be confused with the Aussie rocker,
singer/songwriter is best known for pop
R&DB confections like “Stealin’ In The Name
Of The Lord.” This bayou-flavored
collection of Kelly originals finds the
tunesmith applying his handsome, smoky
voice to such strong compositions as
“Personally,” “Top Of The Hill,” and “I'm
Gonna Be Holdin On.” Flavorful material
for roots-conscious listeners.

D.D. wOOD

Tuesdays Are Forever

PRODUCER: Julian Raymond

Hollywood 61370

Major asset of this debut is chanteuse
Wood’s potent voice, which soulfully wraps
itself around a song without any forced
histrionics. But unambitious material, so-so
arrangements, and undistinguished playing
all leave her obvious vocal assets
frustratingly unmined. As it stands, Wood is
a subject for future development.

THE THE

Dusk

PRODUCERS: Matt Johnson & Bruce Lampcov

Epic 53164

Group leader Johnson and company enlist
the weighty guitar and harmoniea talents of
former Smithsman Johnny Marr on latest
project, their most stripped-down and most
assured to date. Aside from first single
“Dogs Of Lust"—already a modern-rock
hit—other tracks that could bring about an
overdue format breakthrough are “Love Is
Stronger Than Death,” “Slow Emotion
Replay,” and “Lonely Planet.”

Y GREEN

The Pop Tarts

PRODUCER: none listed

Futurist 1012

On its fourth outing, Chicago garage trio
maintains a consistent emphasis on melody
as it runs a gamut of styles that can be
traced to the likes of the Buzzeocks, the
Kinks, Aerosmith, the Replacements, and
Alex Chilton. So catchy are the dozen
originals here that they often convey the
impression of being covers of forgotten
classics; check out first single “Hear What
You Want To Hear” for starters. A small
treasure for those willing to dig beneath
charts and playlists. Contact: 212-226-7272.

JOHN CAMPBELL

Howlin Mercy

PRODUCER: Dennis Walker

Elektra 61440

Veteran blues traveler cuts to the bone on
his second recording, which finds him
equally at home in solo mode and with band.
Lacerating originals like “Ain't Afraid Of
Midnight,” “Written In Stone,” and “Wolf
Among The Lambs” hold their ground
alongside such covers as blues standard
“Saddle Up My Pony,” Led Zep classic
“When The Levee Breaks,” and Tom Waits’
“Down In The Hole"—an appropriate choice
given the two artists’ compatible vocal and
writing approaches. Genuine, important,
and compelling.

R &EB

P> BRAND NUBIAN

In God We Trust

PRODUCERS: Brand Nubian, Diamond, Rafael & Sting
International

Elektra 61381

When Grand Puba Maxwell left Brand
Nubian, many thought the crew would fall.
But Lord Jamar, Sadat X, and Sincere are

still strong and vital ambassadors of hip-hop
culture. Titles like “Ain't No Mystery,”
“Steady Bootleggin™ tone of the latest anti-
piracy rap jams), and first single “Punks
Jump Up To Get Beat Down™ sound as
bouney and jovous as anything on the
group’s debut, “One For All." The only
difference is they're less varied, dropping
more Five Percent Muslim ideology.

KING TEE

Tha Triflin’ Album

PRODUCERS: Various

Capitol 99354

As in the past, Tee and his posse That
Alkaholiks pass along a mild, unfilling
sangsta Lite brew. Raps about sex and
partying may find a home with fans with an
unquenchable appetite for streetlife tales,
but more demanding connoisseurs will pass
and reach for stronger stuff. “Got It Bad
Y'All” stands out among a shelf of lower-
proof tracks.

ABOVE THE LAW

Black Mafia Life

PRODUCER- Cold 187UM

Ruthless/Giant 24477

Things like jeep-crushing funk loops, funky-
worm kevboards, and ragamuffin elements
combine with the group’s gangsta/pimp
Ivries to ereate hardeore jams that will
make listeners nad their head or dance solo.
The similarities between the cut “Never
Missin® A Beat” and Dr. Dre's bubbling-
over smash “Nuthin’ But A ‘G’ Thang” are
interesting.

JAZIZ

SHORTY ROGERS/BUD SHANK & THE LIGHTHOUSE
ALL STARS

Eight Brothers

PRODUCERS. Bud Shank, Shorty Rogers & David Keiler
Candid 79521

Veterans of the noted house band at the
titutar Hermosa Beach, Calif., jazz spot
regroup for a nostalgic combo workout. Cast
of players couldn’t be finer: Besides
trumpeter Rogers and altoist Shank,
trumpeter Conte Condoli and saxophonists
Bill Perkins and Bob Cooper take spotlight
roles. Loose jam atmosphere, while not

BEN WEBSTER

See You At The Fair

PRODUCER: Bob Thiele

GRP/Impulse! 121

Top-notch album from the tenor master
is reissued with more material than on its
original 1964 release and features an
outstanding crew that boasts Hank
Jones, Phil Woods, Thad Jones, Pepper
Adams, Richard Davis, and Grady Tate.
Culled from three recording dates—one
with an octet led by Oliver Nelson—this
seminal standards set is highlighted by
down-tempo beauties “The Single Petal
Of A Rose” and “Fall Of Love,” gorgeous
takes on Gershwin classics “Someone To
Watch Over Me” and “Our Love Is Here
To Stay,” and Webster's swaggering
swing on Ellington’s “In A Mellow Tone.”

MAX ROACH

Percussion Bitter Sweet

PRODUCER: Max Roach

GRP/Impulse! 122

Drummer’s 1961 session finds bop
skinmaster Roach aligning himself with
some interesting younger players on a set
of excellent originals. Sidemen include
Eric Dolphy, Booker Little, Julian
Priester, Clifford Jordan, and Mal
Waldron; Abbey Lincoln supplies vocals
on two tracks (one of which is the
typically political “Mendacity”™). Bracing
collection is an exciting melding of
Roach's percussive experiments with the
then-nascent new-thing rebellion.

terrifically ambitious, allows featured
blowers to shine on this session.

P> MARC ANTHONY

Otra Nota

PRODUCER- Sergio George

Soho Latino/Sony 80958

Freestyle/Latin pop crooner, whose “Ride
On The Rhythm” topped Billboard's Club
Play chart in 1991, now comes up with a
simashing salsa premiere showcasing his
emotive bari-setto soaring over George’s
customary fine arrangements. While salsa
sizzlers “Palabras Del Alma” and “Hasta
Que Te Conocacuite,” plus bachata-flavored
“5St He De Morir.” are obvious radio picks,
aching love ballad “Juego O Amor?” could
alzo become darkhorse hit.

ALEJANDRO LERNER

Amor Infinito

PRODUCER: Ernich Bulling, Ignacio Etsavetsky

Ariola/BMG 3467

Gifted Argentinian songsmith has penned
numerous ballad hits for other artists, but
he has yet to make a dent for himself in the
U1.S. Latin market. Still, Lerner—an
underrated balladeer—might find stateside
prosperity with odes dedicated to the affairs
of the heart, including up-tempo “Castillo
De Arena”™ and “No Te Apures,” as well as
slower entries “Secretos™ and “Porque.”

COUNTRY

P> RICK VINCENT

A Wanted Man

PRODUCER: Wendy Waldman

Curb 277586

Vincent delivers these songs—all of which
he wrote or co-wrote—with great charm
and eloguence. Best cuts: “The Best
Mistakes I Ever Made,” “Ain’t Been A
Train Through Here In Years,” “You're Not
In This Alone.”

K KATHY CHIAVOLA

Labor Of Love

PRODUCER: Wayland Patton

My Label 1001

Chiavola has one of the sweetest and most
sought-after session voices in Nashville.
Here, she drafts such stellar studio peers as
Mark O'Connor. Stuart Duncan. Edgar
Mever, Jerry Douglas, and Carl Jackson to
accompany her on an eclectie, but vividly
personal, collection of pop and country
acoustic tunes. Contact: P.O. Box %0629,
Nashville, Tenn. 37309.

CLASSICAL

P> RODRIGO: CONCIERTO DE ARANJUEZ;
FANTASIA PARA UN GENTILHOMBRE

WALTON: 5 BAGATELLES

Chistopher Parkening, Guitar, Royal Philharmonic
Orchestra, Litton

EMI Classics CDC 54665

Versions of these Rodrigo power pieces
crowd the catalog, but here are the first to
surface by veteran guitarist Parkening. His
constituency is large and loyal, and there's
1o doubt they’ll stir strong, and deserved.
sales support. The lesser-known Walton
works, attractive in their own right. fit well
with the Rodrigo. There are many
opportunities for the soloist to display his
seductive sound, and he takes full advantage
of them. Excellent balance, ever a challenge
in guitar recordings with orchestra.

PROKOFIEV: SYMPHONIES NOS. 1 &3
Philadelphia Orchestra, Muti

Philips 432 992

The Third Symphony, adapted by the
composer from his opera, “The Fiery
Angel,” is not among Prokofiev's more
popular works, although it delivers more
than a measure of excitement when played
with commitment, as it is here. The First
Syvmphony, though, is one of the most
beloved staples of early 20th century
repertoire.

SPOTLIGHT: Predicted to be a significant success on The Billboard 200 or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased
albums and compilation records of special artistic, archival, and commercial interest. PICKS (p) : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (% ) : New releases, regardiess of potential chart action, which
the reviewer highly recommends because of thewr musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire
Blvd., Los Angeles, Calif. 90036. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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Japan Rental Stores Promote New Singles

M BY STEVE McCLURE

TOKYO—In an attempt to show that
rental complements and even boosts
music sales, Japan’s record renters
have launched a nationwide in-store
promotion campaign focusing on two
new domestic singles every month.

The campaign began in December
and has the blessing of the Recording
Industry Assn. of Japan, which is re-
signed to rental’s continued existence
in the Japanese market.

Posters, picture stands, and give-
aways make up the promotional pack-
age, says a spokesman for the Japan
Record Rental Commerce Trade Assn.
The JRRCTA’s newly established pro-

motions committee recommends two
artists for each month’s campaign, con-
tacts record companies for information
and promotional material, and then
provides rental stores with the promo
package.

“It’s based on the principle that
rental can help promote product and
expand the music industry by intro-
ducing customers to music and in-
crease sales at retail shops,” says the
JRRCTA spokesman, adding the cam-
paign has proven popular among the
association’s member shops.

Later this year, the promotion com-
mittee will start providing record com-
panies with information on the results
of the campaign, such as frequency of

rental and general customer trends.
“We don’t think we can be hit makers,”
says the association spokesman. “We
Just want to prove we can be another
element in making hits.”

RIAJ spokesman Yuji Eguchi says,
“The RIAJ is in favor of this idea. Since
Japanese law acknowledges the exist-
ence of rental, we want the JRRCTA
to cooperate in promotional activities
to increase actual sales.”

Both Eguchi and the JRRCTA
spokesman admit that so far the cam-
paign hasn’t caused featured singles to
sell faster than other new releases.
“Maybe the campaign will have no in-
fluence on sales of the record itself but
will help boost the sales of the artist’s

Dreams Come True For Japanese Act

TOKYO—Japanese pop trio Dreams
Come True’s choice of name has turned
out to be distinctly appropriate. Its
Nov. 14 Epic/Sony release, “The
Swinging Star,” has sold more copies
than any other album in the history of
the Japanese music industry: 3.1 mil-
lion units as of Jan. 29. The figure rep-
resents the record company’s ship-
ments to the trade, not including
returns.

Until now, Japan’s all-time best-sell-
ing album was Chage & Aska'’s 1992
Pony Canyon collection, “Super Best
11, with sales of 2.7 million.

Dreams Come True has enjoyed
ever-increasing success since its epon-
ymous first aloum went platinum by
selling more than 400,000 units follow-
ing its March 1989 release. The Tokyo-
based group’s fourth album, “Million

Kisses,” sold 2.13 million copies, mak-
ing it the best-selling album for Sony
Music Entertainment (Japan) until
Dreams Come True's next release,
“The Swinging Star.”

The band’s pleasantly poppy sound
is dominated by Miwa Yoshida’s pow-
erful vocals, with Masato Nakamura
and Takahiro Nishikawa providing in-
strumental backing. Unlike most Ja-
panese acts, the group avoids personal
publicity, in the belief that people
should simply listen to its music.

One reason for the album'’s success
is that three of its songs are being used
as themes for TV programs or com-
mercials. Another is the group’s wide
demographic appeal.

“The age range of fans of artists like
Yumi Matsutoya or Southern All Stars
is limited,” says one Japanese industry

observer, “but with Dreams Come
True, fans range from 11-year-olds to
people in their 40s and 50s.”
Individual sales statistics for records
released in Japan before 1989 are not
available, since it was only in that year
that the Recording Industry Assn. of
Japan began releasing such data, but
there’s little doubt “The Swinging
Star” has achieved an industry peak.
Meanwhile, in Japan’s international
repertoire stakes, the soundtrack of
“The Bodyguard” has sold 950,000 co-
pies to date, according to a spokesman
for BMG Victor. The company expects
sales of the album, released here Dec.
5, soon to top 1 million. That would put
it in the same league as Michael Jack-
son’s “Thriller,” which has sold an esti-
mated 1.4 million units in Japan.
STEVE McCLURE

U.S. Indies Seek Place In New Euro Mkt.

H BY THOM DUFFY

CANNES—New ways of doing busi-
ness in a changing Europe are being
explored by U.S. independent record
labels.

There is a growing emphasis on di-
rect export of product, rather than sim-
ple licensing deals, say indies that
made it to the 27th annual MIDEM ex-
hibition, Jan. 24-28 here.

This year also marked the most suc-
cessful MIDEM in a number of years
for the independents, which dominate
U.S. representation at the conference.

Among U.S. companies, MIDEM
saw its highest participation to date,
with more than 300 companies regis-
tered, 18 of those for the first time. MI-
DEM officials reported total attend-
ance this year topped 8,700, with 2,500
companies from 66 countries.

“I've been in the business over 25
years, and this is the best MIDEM I've
ever seen,” says Bill Issacs, manager of
the Malaco Records & Music Group,
the soul- and blues-rooted label based
in Jackson, Miss.

The view is echoed by Barry Poss,
president of Sugar Hill Records, from
Durham, N.C. “Everyone mentions the
recession, but actually business has

been up for us.”

However, the nature of the business
and deals for the U.S. independents
here is in flux.

Rounder Records, one of the largest
independent U.S. label groups, re-
ported prior to MIDEM that it was
placing a new emphasis on direct ex-
porting of its product, although it re-
mains in licensing deals in long-estab-
lished markets and to support artists
touring abroad (Billboard, Jan. 23).

While licensing product still makes
sense for many labels and distributors,
others are following the same path to
the international market as Rounder,
says Holly Cass, executive director of
the National Assn. of Independent
Record Distributors and Manufactur-
ers. NAIRD set up a convention stand
at MIDEM for the first time this year,
with nine of its member companies
sharing space.

(Continued on puge 51)

Ex-Beatle Banned At Cricket Venue
Court Ruling Rejects Outdoor Show

B BY KATHERINE TULICH

SYDNEY—When an Australian court
rules against an outdoor concert fea-
turing Paul McCartney, you know it’s
not cricket.

Promoter Paul Dainty had hoped to
present McCartney Feb. 27 at the Syd-
ney Cricket Ground, just as he did last
April with Prince. But when he and the
ground’s operators applied to use the
venue—minutes from the city center

and capable of accommodating 4,000-
5,000 people—the local council ob-
Jjected on behalf of area residents and
won a cowrt ruling banning the show.
The brouhaha has revived the debate
about the absence of a suitable outdoor
music venue in Sydney—a lack that
supposedly has cost Australia major
stadium tours by the likes of Madonna
and the Rolling Stones.
In Dainty’s case, the McCartney ep-
(Continued on page 51)

next record” by increasing the act’s
public profile, says Eguchi.

The decision by Japanese record
companies to cooperate with renters
follows a compromise between the two
sides in which the RIAJ backed down
from insisting rental of domestic prod-
uct be banned for two weeks after re-
lease. Domestic albums now can be
rented about 10 days after release,
while singles can be rented as early as
the actual day of release.

Being promoted this month are sin-
gles by two Toshiba-EMI acts, singer
Tohru Suzuki, and rockabilly band
Blue Angel. A Toshiba-EMI spokes-
man says that while in a strict business
sense, record companies and record
renters “cannot live together,” most
rental-store customers are teenagers
who can’t afford to buy all the CDs
they want. “They’re the main buyers of
product by new or midranking artists,
and so we can help promote these art-
ists if the two sides cooperate.”

Not all Japanese record companies
are in favor of the promotion scheme,
however. “Our company isn’t doing
promotions in rental shops,” savs
Warner Music Japan president Tkuzo
Orita. “Basically, we are against the
rental shops—they're on the opposing
side.”

On a related issue, the JRRCTA
says some of its stores have been rent-
ing foreign product released after Jan.
1. 1992, and which has been on the mar-
ket for a year, even though renters and
foreign rights holders have not reached
an agreement on payment of neighbor-
ing rights royalties for rental of such
product. Under revisions to Japan’s
copyright law that came into effect last
Jan. 1, rental of foreign product can be
banned for up to a year after release,
and rental stores must pay royalties to
record companies and performers for
the remainder of the 50-year copyright
term. All six major international record
companies have insisted on enforcing
the one-year rental ban.

The JRRCTA spokesman says that
as far as he knows, none of the parties
involved is holding talks on the issue.
He says some foreign companies may
be waiting for the outcome of the
GATT Uruguay Round, in the hope
that GATT will agree to a 50-year
rental banning period, which had ear-
lier been sought by the U.S. Trade
Representative’s office.

Another reason royalties payments
aren't being discussed, he says, is that
Japan’s renters haven’t accepted the
validity of the one-year banning term,
which they argue goes against the
spirit of the copyright law. The associa-
tion is discouraging its members from
renting 1l-year-old, post-Jan. 1, 1992,
product in the absence of a royalties
deal, says the JRRCTA spokesman.

The Recording Industry Assn. of
America is on record as taking a firm
line against rental of such product in
the absence of a royalties agreement.
“If JRRCTA members rent product in
advance of the establishment of a rate,
RIAA will take immediate legal action,
on behalf of its members, to terminate
such illegal conduct,” RIAA interna-
tional VP Neil Turkewitz told Billboard
last November-.
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CDs Gain Ground In Spain, Sweden

But Spanish Unit Sales Slide

B BY HOWELL LLEWELYN

Shift Boosts Swedish Sales

B BY KEN NEPTUNE

MADRID—Worse than expected results have come in from
Spain’s record business, which showed a drop of almost 5%
in value and 4% in unit sales for the "92 calendar year.

Also in the year-end results, the CD overtook vinyl sales
for the first time since the CD’s introduction, although cas-
settes remained the market leader.

Carlos Grande, director of the Spanish Phonograph and
Video Assn. AFYVE, comments that the year’s sales re-
turns are “serious and worrying.” Of greater concern, says
Grande, is that the figures, which are provisional, could be
revised farther downward.

AFYVE president and EMI/Hispavox managing director
Rafael Gil confirms the figures are worse than expected,
and forecasts cutbacks in record companies’ projects: ‘We'll
be looking for more quality, not quantity, and taking on one
new project instead of three, for example.”

“CD is not replacing vinyl as fast us could be expected,”
says Gil, “but this is not the end of the world. The crises

STOCKHOLM—Last year saw a dramatic shift from vi-
nyl to CD in the Swedish market, a process that the in-
dustry had long expected.

The move huoyed the value of the market, despite a
13% loss in unit sales.

Key trends in the market were:

* Revenues rose to 1.01 billion Swedish kronor ($137.2
million).

¢ Unit sales were down 13.3% in total to 1%.2 million
units.

¢ LPs tumbled to a quarter of last year’s levels to 1.37
million units.

¢ CD became the dominant format, with 11.62 million
units shipped.

¢ Cassettes were down by 11.2% to 2.56 million units.

While total singles sales dropped by 7% over 1991, CD
singles are gaining ground as the preferred format, even
though vinyl is still the preferred singles format.

(Continued on next page)

"

Metallic Soup. Members of Australia’s Hoodoo Gurus pause from touring just

long enough to collect gold and platinum awards for severa! of their albums,
including the most recent, “Electric Soup: The Singies Collection.” Pictured, from
left, are BMG Australia managing director Stuart Rubin, Gurus Rick Grossman,
Mark Kingsmill, Dave Faulkner, and Brad Shepherd, and manager Michael

McMartin.

Hong Kong Seals Deal With
Wembley Int’l For New Venue

HONG KONG—This city’s newest sta-
dium is to be managed by a long-estab-
lished British venue operator Wemb-
ley.

The 40,000-capacity Hong Kong Sta-
dium is still under construction, due for
completion next year. It will be the ter-
ritory’s largest sports and music
venue, and its new managers are hop-
ing to make it a must for acts touring
Asia.

Hong Kong Government’s Urban
Development Council says it awarded
Wembley the contract over U.S. and
Australian operators because of its ex-
perience in safety and training, as well
as its international contacts.

Wembley, which operates the
Wembley Stadium and Arena com-
plexes in London, has been awarded a
10-year contraet to manage the venue
by the council, and it is actively seeking
management and consultancy business
in the area.

Sir Brian Wolf{son, chairman of

Wembley, says, “In strategic terms,
the potential is enorous. Hong Kong
is the key city of the region. Its popula-
tion mix, sophistication, and spending
power targets it for tremendous

growth, which will be further stimula-
ted by access to trade and investment
opportunities in China.”

It is the first major step for Wemb-
ley International, formed last year,
which has already marketed its experi-
ence in venue management outside the
U.K. Wembley spokesinan Martin Cor-
rie said the division has already ad-
vised on aspects of the Hong Kong Sta-
dium build.

The company will not invest in the
venue, but says it has potential to pro-
vide significant revenue from manage-
ment fees and on a performance basis.

The stadium, costing Hong Kong
$850 million ($71 million), opens this
year with an interim capacity of 33,000
and will host two sporting events in
March and April. The completed proj-
ect will hold 40,000 seated spectators
and 10,000 on the field during concerts.
A further 2,000 “premier” seats will ca-
ter to corporate hospitality.

The new structure replaces an older,
2%,000-capacity stadium on the same
site, which was demolished to make
way for the new all-seater. The venue
sits in the natural bowl of Son Kon Po,
known as Happy Valley.

(Continued on next page)

Sony Music Eyes
Stake In French
Indie Label Trema

B BY EMMANUEL LEGRAND

PARIS—Sony Musie is believed to
be taking a minority stake in Trema,
France’s leading independent label.

Trema’s roster includes French
acts such as Charles Aznavour,
Toure Kunda, Michel Sardou, and
Francis Lalanne.

A deul is reported to be close to
completion, and it would give Sony
less than 156% of Trema'’s shares, {or
a rumoued 35 million French francs
($6.44 million).

The deal would need authoriza-
tion from France’s ministry of eco-
nomies, as the investor is not an EC
company. Trema already signed a
five-year distribution deal with Sony
Musie Jan. 1 1992.

Henri de Bodinat, president of
Sony Music in France, said that if
the deal is clinched, “Trema will re-
main and independent label, contin-
uing to operate the way it does, with
its founders, but with more means to
develop.”

NO PLANS FOR TAKEOVER

De Bodinat does not see the move
as a first step to a larger sharehold-
ing: “We don’t plan to take over
Trema” he told Billboard. “Our goal
as their distributor is to have the
most efficient operating label. The
more they develop, the better it is.”

Nevertheless, some French otfi-
cials are known to favor a French or
EC solution. BMG and FNAC Mu-
sic are believed to have made pro-
posals to Trema founders Jacques
Revaux and Regis Talar. One of the
plans is believed by insiders to have
included a half share increasing to
100% ownership within five years.

Trema grossed 145 million francs
($26.68 million) last year, and is be-
lieved to have a net profit margin of
10%.
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SPANISH SALES

(Continued from preceding page)

of 1983-84 and 1978-79 were worse.”

Gil reckons 1993 will be tough until
at least October, when general elec-
tions are expected. “The government's
economic recovery program should
have had an effect by then, so we can
expect a last quarter pick-up.”

Key indicators of the market are:

* Revenue is down 4.9% from last
year’s record to 65.3 billion pesetas
($583 million), while unit sales dropped
3.6% to 52.5 million.

* CD album sales leaped 51% to 20.1
million.

* Vinyl continued to hurtle down-
ward, dropping 42% from last year to
9.6 million units.

* Cassette sales fell 8% to 21.2 mil-
lion units.

The cassette is still market leader

with 40.5% of the market, followed by
CD with 28%, and vinyl with 18%.

Music video is still in its infancy,
with 269,000 units sold.

AFYVE'’s Grande has continuing
faith in the CD replacement process, as
CD player penetration has only risen
from 11% to 16% in 1992.

SWEDISH SALES

(Continued from preceding page)

The popularity of the CD single is
partly due to the popularity of compi-
lation CDs such as those from Abso-
lute Music and Radio City Hits, which
contain several tracks on one disec.

According to Swedish IFPI chair-
man Lennart Backman, there are
other factors too: “Price wise, I think
the CD single is good value for the
consumer. The move to the format is
in keeping with the general shift to

the format.”

Backman expects 1993 to be a tur-
bulent year for the Swedish record
business. In spite of the devaluation
of the Swedish krona and negative
figures in all other formats but CD,
he believes there’s no reason to be
negative: “There can be some growth
this year, even if it is only small. At
best we can hope to match 1992 levels
in 1993.”
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

JAPAN: One of the more interesting characters in the world of Japanese
music is John Kaizan Neptune, an expatriate American who plays the sha-
kuhachi (bamboo flute) and lives in a dome house he built in the countryside
to the east of Tokyo. In 1977 Neptune became the first non-Japanese player
to be awarded a shakuhachi master’s certificate from the Tozan school, and
he also was bestowed with the honorary name of “Kaizan” (meaning sea
mountain). Notwithstanding his impeccable traditionalist credentials, Nep-
tune has taken the shakuhachi into uncharted territory, playing the simple
yet incredibly expressive instrument in a variety of idioms including jazz,
Latin, and Indian. His latest album, “Kite” (Kosei Publishing Co.), was rec-
orded with a string quartet and a classical guitarist in a church in Oberlen-
ningen, Germany, and is a wonderfully eclectic and imaginative collection.
From austere ECM-style jazz to distinctly Japanese-flavored music and all
the way to the blues, the album cannot be pigeonholed. It's amazing what
you can do with a piece of bamboo with five holes. STEVE McCLURE

NEW ZEALAND: Never underestimate the value of plugging new fans into
the musical history of currently successful acts. Witness the Mutton Birds,
whose self-titled debut album was on the chart for three months last year.
The band’s front man and writer, Don McGlashan, used to play in a "70s
trio called Blam Blam Blam. Although the group has been defunct since
the early '80s, a reissued compilation of its work, “The Complete Blam
Blam Blam” (Propeller/Festival), is now registering strong sales. The Pro-
peller label achieved similar results with “Stars In My Eyes/Songs And
Singles '79-'81,” a reissue of material by the Screaming Meemees, another
decade-deceased indie band. The Meemees’ lineup included Mike O’Neill,
now better known for his work with the much-acclaimed These Wilding
Days, whose debut album, “Paul” (Tall Poppy/Festival), charted last June.

GRAHAM REID

IRELAND: De Danann, one of the country’s most popular traditional groups,
has been a launching pad for the solo careers of singers Mary Black, Dolo-
res Keane, and Maura O’Connell. The group’s latest
album is called /%4 Set In Harlem™ (Bee’s Knees) and
includes Irish, Scottish, and Cape Breton tunes along
with music from Eastern Europe in the Klezmer
Jewish tradition. Its title is a play on words referring
not only to the fact that it was recorded half in Amer-
ica and half in Ireland, but also to the “set” and “%
set” versions of the quadrille, which are danced in
Irish kitchens. (In its traditional form, the quadrille was a dance much fa-
vored in the Parisian court of Napoleon, but the Irish versions have a much
earthier feel.) “/ Set In Harlem” features De Danann’s current vocalist,
Eleanor Shanley, along with American gospel singers who have performed
in concert with the band many times. The group's fiddle player, Frankie
Gavin, describes the Irish-gospel alliance in the music as “a major area
to be pursued” and says he would like to present a proper stage show in
that vein. But without a sponsor, he admits the costs are prohibitive. “It’s
upsetting when you get a good idea and the funding isn’t there to meet it.”

KEN STEWART

ROMANIA: Although one of the country’s most popular
female singers, Mihaela Oancea was banished {rom
the airwaves during the totalitarian dictatorship of Ni-
colae Ceausescu because of her religious convictions.
Indeed, her membership in the Evangelical church
could only be publicly acknowledged after the over-
throw of Ceausescu in 1989. Now she plans to release
an album of religious songs that she will also perform
on a forthcoming tour of America. Meanwhile, gypsy
music’s most famous couple, singer Gabi Lunca and ac-
cordionist Ion Onoriu, have caused a sensation by announcing their deci-
sion to retire from public life in order to dedicate their musical activities
exclusively to the Pentecostal Church. OCTAVIAN URSULESCU
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UNITED KINGDOM: Northern Ireland is the host for some 25 acts this week
in the third annual showcase, Belfast Rocks. Held in Limelight Club and
Belfast Art College, the aim is to promote local acts. Previous performers
include Therapy?, Ghost Of An American Airman, and Chimera, all of
which are now signed to labels. The project is the brainchild of Terri
Hooley, head ot Good Vibrations Records, Dave Sinton, manager of Ghost
Of An American Airman, and Johnny Hero, DJ for local broadcaster
Downtown Radio. Says Sinton, “Bands who were sitting around in their
bedrooms now have something to work toward. Now they have the chance
just for once to get up and give it everything in front of an audience.” This
vear, A&R reps from the mainland U.K,, the U.S,, and the Irish Republic
are due to attend. D.P.

50

wwWwW americanradiohistorvy com

BILLBOARD FEBRUARY 13, 1993


www.americanradiohistory.com

International

Despite Profit Slump, Free Buys Chain

Market Share To Rise With Van Leest Acquisition

W BY WILLEM HOOS

AMSTERDAM—The Netherlands’
largest music retailer, Free Record
Shops, has bought one of the coun-
try’s oldest chains, Van Leest, for an
undisclosed sum.

President and owner Jan van
Leest, 60, says he is selling because
he is retiring and his children do not
want to take over the business.

The move gives Free access to an-
other 14 stores, which will add to its
104 outlets in Holland, and gives it a
wholesaler, Combidise, which sup-
plies Van Leest stores.

Free managing director Hans
Breukhoven says the move will bring
his company’s share of the market up
from 15% to 20%. Breukhoven also
says the two chains will not be mer-
ged. “Free Record Shops’ buyers are

EX-BEATLE BANNED FROM CRICKET VENUE

(Continued from page 48)

isode is reminiscent of his Prince expe-
rience. The Sydney council objected
then to the cricket ground’s use by the
U.8. star and won court support—but
the judicial ruling allowed the concert
to proceed because 40,000 tickets had
been sold and staging partially built.
That occasion broke a decadelong ban
on shows in the city center.

For the McCartney event, Dainty
and the cricket ground are pursuing
their case in the appeals court. Both
sides decline comment, but earlier the
promoter said the success of the Prince
concert. proved a strong demand for
outdoor shows in Sydney, and the
cricket ground is ideal. “You need to
stage concerts in the metropolitan area
to have a successful outdoor show. It’s
tougher to get the public to come if
they have to go out of town.”

Other promoters also say they are
appalled by the court’s decision. “I un-
derstand the nature of some of these
acts is inappropriate for a venue in a
high residential area,” says Michael
Chugg, GM at the Frontier Touring
Co. “But with an act like Paul McCart-
ney, [the ban is] preposterous because
the crowd will be over 30 and orderly.”

Frontier currently is touring with
Guns N' Roses in Australia and they
are using—as a first-time concert
venue—Eastern Creek Raceway, some
25 miles outside the city. “We have
spent four months preparing the area
to make it suitable for a rock concert,
building a special stage and access

in the 19-39 age range, but Van
Leest’s customers range from 8 to 88.
We don’t want to change that.”

Van Leest was founded in 1950 and
has a full time staff of 75. Its turnover
last year was 125 million Dutch guil-
ders, ($69 million).

NEW OUTLETS PLANNED

Breukhoven also says that Free
wants to expand Van Leest’s base
from 14 to 25 outlets in the next two
years, and to increase the number of
Free’s Belgian outlets from 23 to 28
by the year’s end, as well as open the
chain’s first outlet in Luxembourg.
“By then we will have reached the
saturation point in the market.”

Free Record Shops’ bold state-
ments of intent come despite the 8%
profit slump to 1.1 million Dutch guil-
ders ($611,000) in the year ending

Sept. 1992.

Like many Dutch companies, Free
blames the slump on blistering hot
weather last summer, as well as its
own re-organized accounting sys-
tems.

The reduced profits came despite a
10.7 per cent increase in turnover to
185.7 million guilders ($103.2m). The
increased revenue came mainly from
the opening of 10 new shops in Hol-
land and five in Belgium.

Free was the first company to open
a megastore in Holland. Its “Fame”
store in downtown Amsterdam
opened November 1990.

Since last August, Fame has expe-
rienced heavy competition from Vir-
gin’s megastore, which discounted
prices when it opened. Virgin also at-
tracted traffic on account of being the
only trader in a a new shopping mall.

roads,” Chugg says. “If it goes well, it
will be used in the future for rock acts
and a lot of things we are doing will be
aimed at that.”

About 65,000 tickets have been sold
for the GN’R show and Chugg believes
its appeal to fans under 30 makes dis-
tance irrelevant. “Eastern Creek will
prove to be a feasible venue for
rock’n’roll because younger concert-
goers are prepared to travel to see an
act,” he says.

Another promoter, Kevin Jacobsen,
has proposed building an amphitheater
with a seating capacity of 20,000, to be
located almost 20 miles outside the city
on a major highway.

Jacobsen says the amphitheater will

offer a permanent venue for concerts
with facilities already in place, instead
of the current situation, where sporting
venues need to be converted. “There
will be no more uncertainty about
whether or not a concert will get ap-
proval,” he contends.

The venue will have fixed seating for
7,000. Grass areas curving around the
stage would accommodate another
13,000. A huge video screen would be
built next to the stage while other
buildings would house merchandising,
food, and drinks. Jacobsen hopes to
have the venue built in two years, at a
cost of $13 million. It will be funded
through Jacobsen Holdings, which also
will act as its manager.

U.S. INDIES SEEK PLACE IN EURO MARKET

(Continued from page 48)

“Distributors [in Europe] are partic-
ularly interested in working with us,
and that really is where our growth is
happening, not the [licensed] label seg-
ment,” says Cass. “We've also had a
number of European manufacturers
come and talk to us about wanting to
make proposals through NAIRD labels
about their contacts with [European]
distributors, to work with distributors
and manufacturers here and do a lot
more pressing in Europe, as opposed
to a licensee.”

Licensing of U.S. independent prod-
uct by overseas labels is not disappear-

newsline...

GERMAN POLICE raided seven apartments and offices of firms suspected
of producing neo-Nazi material. The bust resulted in 1,500 LPs and 250 CDs
being confiscated from premises in Ulm and Geislingen, in Southwest Ger-
many. Police say some of the songs showed “unparalleled brutality.”

PICKWICK RECORDS has struck a worldwide licensing deal with new classi-
cal label IMG. At least six recordings a year will be delivered to Pickwick,
which will distribute them worldwide. Artists include Michael Ball, Barbara
Bonney, La Verne Williams, and the Royal Philharmonic Orchestra.

ing by any means. Even Rounder
stresses it continues to license reper-
toire, particularly from those artists
likely to tour in Europe, to get addi-
tional marketing support of a local la-
bel.

LICENSING/EXPORT MIX

“We’ve always done a mixture of
both licensing and direct export,” says
Sugar Hill’s Poss. “But we have to sell
almost three times as much [at reduced
royalty rates] on a licensed basis to get
the same money that you would on a di-
rect export. So quite frankly, for small
countries where the prospects for sell-
ing large numbers is small, I would
rather have control with direct export.”

The state of flux in the European in-
dependent sector also was cited by
Bruce Iglauer, founder and president
of Alligator Records, the Chicago blues
label, who was exploring various new
alternatives in Europe for his specialty
product, possibly mixing direct export
and licensing deals, after ending a 15-
year licensing relationship with the
former Sonet label in the UK.

“The independent record industry in
general in Europe,” says Iglauer, “is
changing very quickly.”

Canada

Foreign Co-Writers Score
In Revised GanCon Rules

B BY LARRY LeBLANC

TORONTO—Foreign song collaborar-
ations are deemed the chief beneficiar-
ies of alterations in the 2-decade-old
Canadian-content (CanCon) ruling.

The Canadian Radio-television and
Telecommunications Commission
acted on the recommendations of six
major industry groups in the after-
math of a controversy over the content
status of 15 songs on Bryan Adams’ al-
bum “Waking Up The Neighbours.”

Under the new rules, a co-written
song will be eligible for one of two
points available under a four-point
grading system called MAPL if a Can-
adian received at least 50% of the
credit for both music and lyrics. MAPL
stands for musie, artist, production,
and lyrics, a cornerstone of CRTC AM
and FM radio policy for more than two
decades. Previously, to be considered
Canadian for programming purposes,
songs had to score at least two of these
four points.

Songs deemed non-Canadian, even if
performed by a Canadian artist, re-
main restricted to only 19 plays a week
per station on FM in the country,
rather than unlimited play given to
Canadian songs.

The new ruling is retroactive to re-
cordings made since Sept. 1, 1991.

The Adams tracks that spurred this
change were partly recorded outside
the country and mostly co-written by
the singer with co-producer John
“Mutt” Lange, therefore scoring only
in the artist category. Ironically, the
songs fail to qualify because they were
recorded before the cutoff period.

Brian Robertson, president of the
Canadian Record Industry Assn.,
which was part of the industry task
force that made recommendations to
the CRTC, calls the MAPL change a
middle-ground compromise. “It was
the only one there was a unanimous
view about,” he says.

“The commission adopted what the
industry task force recommended,”
notes Bill Allen, director of public af-
fairs for the CRTC. “The [music] in-
dustry said MAPL worked extremely
well. It has proved to be a real benefi-
cial system and there’s no need for ma-
Jjor changes, just some fine-tuning that
would recognize the changes in how
Canadian acts or Canadian composers
work with non-Canadian partners.”

Paul Spurgeon, legal counsel of
SOCAN, is supportive of the CRTC’s
decision to adopt the recommendations
of the music industry, which are in line
with the performing rights society’s
position on the matter. “It was our re-
sponse to that particular anomaly. It
recognizes that foreign [songwriting]
collaboration exists.”

However, not all industry executives
are pleased. “The [CRTC] took a very
easy way out in one direction,” says Joe
Summers, president of A&M Records
Canada. “They said, ‘Let’s put a band-
aid on this big wound and see what
happens.””

Duff Roman, VP of industry affairs
at the CHUM Group radio chain, says,
“They’ve delivered zip to the industry.
Why doesn’t it go back further than
Sept 1?7 Are they worried about some
loss of administrative control?”

Adams’ case dramatically focused at-
tention on the fact that a growing num-
ber of Canadian recording artists and
writers are working outside the coun-
try. Yet, despite the CRTC regulation
change, the potential remains for fur-
ther problems with CanCon status for
nonwriting Canadian acts.

Adams’ manager, Bruce Allen,
points out that “it’s good for Adams but
it does nothing for Céline Dion, Anne
Murray, and those who don’t write.”

The CRTC ruling, in fact, makes no
consideration for artists who do not
write songs, including Canadian hit
makers like Dion, Murray, and country
star Michelle Wright. Nor does it
change the status of co-written tunes if
a Canadian’s songwriter’s input was
less than 50%.

Selections on Murray’s upcoming
’50s prerock album, now being rec-
orded at Sounds Interchange here with
producer Tommy West, will be CanCon
as covered by artist and production
categories. But, if she records outside
Canada using songs written by non-
Canadians, as has overwhelmingly
been the case, her music would fail to
qualify as CanCon.

“This is the reward an artist like
Anne, who doesn’t write, gets for stay-
ing in Canada,” says Leonard Rambeau,
president of Balmur Ltd., Murray’s
management comparny. “She’s being pe-
nalized for not being a writer .. . Resi-
dency and paying millions of dollars in
taxes to the Canadian government is,
obviously, not taken into account.”

Says the CRIA’s Robertson, “Artists
should get a bigger recognition and
there should be consideration of a pro-
ducer credit. Why should composers
get two points and artists only one?”

MAPL is not intended just to pro-
mote artists, according to the CRTC’s
Allen. “It’s also to encourage produc-
tion in Canada and also Canadian lyri-
cists and composers to work as well.”

NO MULTI-WRITER PROVISION

The issue of multiple writers re-
mains unaddressed by the new rules.
For example, it appears that only one
track, “Runway,” on Snow’s highly
touted EastWest Records America de-
but album, “12 Inches Of Snow,” pas-
ses domestic-content serutiny. The re-
maining tracks were co-written by
Snow (aka Darrin O'Brien) and two
non-Canadian writers.

In another move that recognizes the
scarcity of Canadian music composed
before 1956, the CRTC has lightened
the 30% domestic-content regulation
on radio programming consisting en-
tirely of pre-1956 music. Program peri-
ods, consisting exclusively of pre-1956
music, will now have to meet only a 2%
CanCon minimum. Periods with at
least 90% pre-1956 music will have a
10% CanCon minimum,.

The new rules are based on recom-
mendations the CRTC received last
year from a music industry task force
of representatives from CRIA, the So-
ciety of Composers, Authors and Music
Publishers of Canada, the Canadian
Country Music Assn., the Canadian’ In-
dependent Record Production Assn.,
ADISQ, the French counterpart of
CRIA, and the Canadian Musical Re-
production Rights Agency.
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SINGLES

I WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

WOULD | LIE TO YOU? CHARLES & EDDIE capitoL
EXTERMINATE SNAP LoGiC

HEAL THE WORLD MICHAEL JACKSON tpic

DUR DUR D'ETRE BEBE! JORDY coLumsia

MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT BLOw uP

DON'T YOU WANT ME FELIX geCONSTRUCTION

I'M EASY/BE AGGRESSIVE (LIVE) FAITH NO
MORE stasH

THE LOVE | LOST WEST END featuring SYBIL pwi
ROCK WITH YOU INNER CIRCLE mETRONOME
ALBUMS

SOUNDTRACK THE BODYGUARD arisTA
GENESIS THE WAY WE WALK VOL. 2 viraIN
ABBA GOLD poLar

R.E.M. AUTOMATIC FOR THE PEOPLE WARNERBROS
GENESIS THE WAY WE WALK VOL 1 virGIN
ERIC CLAPTON UNPLUGGED RFPRISE

BON JOVi KEEP THE FAITH samBco

FREDDIE MERCURY THE FREDDIE MERCURY
ALBUM PARLOPHONE

DIE FANTASTISCHEN 4 4 GEWINNT cotusia
MICHAEL JACKSON DANGEROQUS eric

[0 3

-
cwon\um

KYOSUKE HIMURO MEMORIES OF BLUE TosHiBA/
EMI

KATSUMI FORCE piONEER LDC

DREAMS COME TRUE THE SWINGING STAR epic
SONY

MIHO NAKAYAMA DRAMATIC SONGS kinG
MIDORI KARASHIMA BEAUTIFUL Fun HOUSE

THE CHECKERS THE CHECKERS pOnY/CANYON
MIKI IMAl FLOW INTO SPACE For LiFe

B'Z FRIENDS Bma/ROOMS

FRANCE (Niesen/Europe 1) 1/30/93

AUSTRALIA (Australian Record Industry Assn.) 2/7/93
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SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTAIBMG

YOU DON'T TREAT ME NO GOOD SONIA DADA
FESTIVAL

HOW DO YOU TALK TO AN ANGEL THE HEIGHTS
EMi

DECEMBER 1963 (OH WHAT A NIGHT) THE FOUR
SEASONS sony

NOVEMBER RAIN GUNS N' ROSES GEFFENBMG
END OF THE ROAD BOYZ Il MEN mOTOWN/POLYDOR
PEOPLE EVERYDAY ARRESTED DEVELOPMENT
CHRYSALIS/EMI

WOULD | LIE YOU? CHARLES & EDDIE CAPITOLEMI
TEQUILA A.L.T. & THE LOST CIVILIZATION waRNER
JUMP THE MOVEMENT BwMmG

ACCIDENTLY KELLY STREET FRENTE wHiTE/
FESTIVAL

HAPPY BIRTHDAY HELEN EP THINGS OF STONE
& WOOD COLUMBIASONY

THE DAY YOU WENT AWAY WENDY MATTHEWS
r00ART/WARNER

EBENEEZER GOODE THE SHAMEN LiBeraTiON
FESTIVAL

IN YOUR ROOM TONI PEAREN MUSHROOM/FESTIVAL
JUMP AROUND HOUSE OF PAIN LIBERATIONFESTIVAL
FRIDAY'S CHILD WENDY MATTHEWS waRrNER
SWEAT IT OUT JIMMY BARNES MUSHROOM/FESTIVAL
LAYLA ERIC CLAPTON waRNER

ACHY BREAKY HEART BILLY RAY CYRUS MmERCURY/
PHONOGRAM

ALBUMS

SOUNDTRACK THE BODYGUARD ARISTA/BMG

THE TWELFTH MAN STILL THE 12TH MAN Em
ERIC CLAPTON UNPLUGGED waRNER BROS

BOYZ Il MEN COOLEYHIGHHARMONY moTown/
POLYDOR

GUNS N’ ROSES USE YOUR ILLUSION I GEFFEN/BMG
GUNS N' ROSES USE YOUR ILLUSION | GEFFEN/BMG
MICHAEL BOLTON TIMELESS (THE CLASSICS)
COLUMBIA/SONY

SOUNDTRACK SISTER ACT LIBERATION/FESTIVAL
SONIA DADA SONIA DADA resTvat

WENDY MATTHEWS LILY rooART/WARNER
ARRESTED DEVELOPMENT 3 YEARS, 2 DAYS AND
5 MONTHS IN THE LIFE OF.. CHRYSALIS/EMI

GUNS N’ ROSES APPETITE FOR DESTRUCTION
GEF/BMG

FRENTE MARVIN THE ALBUM WHITE/FESTIVAL
ABBA GOLD POLYDOR/POLYGRAM

JOE COCKER THE ESSENTIAL COLLECTION Emi
DEEP FOREST DEEP FOREST cou/sony

SIMPLE MINDS GLITTERING PRIZE 81-92 vIRGIN/
EMI

THE 12TH MAN 12TH MAN AGAIN/ WIRED WORLD
OF SPORT emi

THE BEACH BOYS SUMMER DREAMS emi
MADONNA EROTICA SIRE/WARNER

17 SLEEPING SATELITE TASMIN ARCHER emi

18 16 YOU NEVER WALK ALONE MATHOU EUROSTAR

19 |NEW| RUNTO YOU EN RAGE INTERCDRD

20 19 END OF THE ROAD BOYZ Il MEN moTOWN
ALBUMS

1 1 SOUNDTRACK THE BODYGUARD arista

2 2 GENESIS THE WAY WE WALK VOL. 2 virGiN

3 3 FANTASTISCHEN VIER 4 GEWINNT coLumBia

4 6 BON JOVI KEEP THE FAITH MERCURY

5 4 ABBA GOLD PoLYSTAR

6 5) GENESIS THE WAY WE WALK VOL. 1 VIRGIN

7 9 SOUNDTRACK SISTER ACT wea

8 7 R.E.M. AUTOMATIC FOR THE PEOPLE wARNER BROS

9 12 CHARLES & EDDIE DUOPHONIC capivoL

10 8 ERIC CLAPTON UNPLUGGED REPRISE

11 10 MICHAEL JACKSON DANGEROUS tpic

12 | 14 | MANFRED MANN'S EARTH BAND BLINDED BY
THE LIGHT arcaDE

13 11 DIE PRINZEN KUSSEN VERBOTEN Hansa

14 13 FREDDIE MERCURY THE FREDDIE MERCURY
ALBUM  PARI OPHONE

15 15 VAYA CON DIOS TIME FLIES Bma/aRIOLA

16 17 JOE COCKER THE BEST OF JOE COCKER capivoL

17 [NEW| JON SECADA JON SECADA sk

18 | 16 ROXETTE TOURISM ELECTROLA

19 19 GUNS N' ROSES USE YOUR ILLUSION Il GeFFEn

20 | 20 QUEEN GREATEST HITS 2 PARLOPHONE

JAPAN Musc Labo) 2/8/93

LAS
WeEk |Week| SINGLES

1 |NEW| GAJAIMO TUNNELS PONY CANYON

2 |NEW| MAKENAIDE ZARD POLYDOR

3 1 MOTTO TSUYOKU DAKISHIMETANARA WANDS
TOSHIBA/EMI

4 2 KISS ME KYOSUKE HIMURQ TOSHIBAEMI

5 | NEwW | BOKUTACHINO SHIPPAI MORITADOUJI waRrnEr/
JAPAN

6 3 SEKAIJUNO DAREYORI KITTO MIHO NAKAYAMA &
WANDS KNG

7 |NEw/| CRY FOR THE MOON/ANTI HEROINE MARI
HAMADA MCAVICTOR

8 5) | WILL ALWAYS LOVE YOU WHITNEY HOUSTON
BMGNVICTOR

9 [NEW| YOU AND | KEIZO NAKANISHI PIONEER LDC

10 6 BYE FOR NOW T-BOLAN zain
ALBUMS

1 3 SOUNDTRACK THE BODYGUARD BMGNICTOR

2 1 PRINCESS PRINCESS BEE BEEP sony
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SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
RCA/BMG

DUR DUR D’ETRE BEBE! JORDY COLUMBIASONY
HEAL THE WORLD MICHAEL JACKSON sony/EPIC
LES MARIES DE VENDEE ANAIS ET DIDIER
BARBELIVIEN TALAR/SONY

POUR L'AMOUR D'UN GARCON HELENE aBBMG
BECAUSE THE NIGHT CO.RO POLYGRAM

IRON LION ZION BOB MARLEY & THE WAILERS
ISLAND/POLYGRAM

LA LEGENDE OOCHIGEAS ROCH VOISINE awemG
DON'T YOU WANT ME FELIX rcaBmG

MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT PoLYGRAM

NOTHING ELSE MATTERS METALLICA pOLYGRAM/
PHONOGRAM

LE LION EST MORT CE SOIR POW WOW REMARK/
POLYGRAM

SLEEPING SATELITE TASMIN ARCHER emi

QUE MON COEUR LACHE MYLENE FARMER
POLYGRAM/POLYDOR

Il SUFFIRA D’UN SIGNE FREDERICKS GOLDMAN
JONES coLumBiasony

CONQUEST OF PARADISE VANGELIS EAST wesT
ONLY THE VERY BEST PETER KINGSBERY Eepic
SHE'S LIKE THE WIND PATRICK SWAYZE BmG
CHANGE TOUT A BERNARD MINET a8
NOVEMBER RAIN GUNS N’ ROSES GEFFeENn
ALBUMS

SOUNDTRACK THE BODYGUARD rcasmG
GENESIS THE WAY WE WALK VOL. 2 virRGIN
GOLDMAN JONES FREDERICKS SUR SCENE sonv
COLUMBIA

MICHAEL JACKSON DANGERQUS tpicisoNy
JORDY POCHETTE SURPRISE sony

HITS OF THE =
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GERMANY (0er Musikmarkt) 1/26/93
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SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

WOULD I LIE TO YOU? CHARLES & EDDIE capitoL
MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT BLow up

HEAL THE WORLD MICHAEL JACKSON Eepic
EXTERMINATE SNAP LoGIC

SASCHA TOTEN HOSEN virGIn

HOUSE OF LOVE EAST 17 METRONOME

ROCK WITH YOU INNER CIRCLE wea

DIE DA !?! FANTASTISCHEN VIER coLumBia

IT WILL MAKE ME CRAZY FELIX deCONSTRUCTION
OPEN SESAME LEILA K coma

KEEP THE FAITH BON JOVI MERCURY

BE MY BABY VANESSA PARADIS PoLYDOR
HELLO SHAKESPEAR'S SISTER LONDON

DON'T YOU WANT ME FELIX 0eCONSTRUCTION
NEVER LET HER SLIP AWAY UNDERCOVER pwi

THIS | LAST
WEEK | WEEK
1 1
2 4
3 3
4 2
5 12
6 11
7 7
8 8
9 | NEW

10 5
11 14
12 6
13 | 19
14 9
15 | NEW
16 13
17 | 10
18 15
19 | NEW
20 | NEW
21 | NEW
22 | 24
23 | NEW
24 | NEW
25 | 35
26 | 16
27 |+ 22
28 | NEW
29 | NEW
30 | 18
31 | 26
32 | NEW
33121
34 [NEW
35 | 23
36 | 20
37 | 27
38 | 28
39 | 17
40 | 36

SINGLES

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

NO LIMIT 2 UNLIMITED pwi

THE LOVE 1 LOST WEST END featuring SYBIL pwL
EXTERMINATE! SNAP featuring NIKI HARIS arista
DEEP EAST 17 LonDON

ORDINARY WORLD DURAN DURAN PARLOPHONE
OPEN YOUR MIND USURA deCONSTRUCTION
SWEET HARMONY THE BELOVED EaSTwEST

HOW CAN | LOVE YOU MORE? (REMIXES) M-
PEOPLE DECONRCA

WE ARE FAMILY ('93 MIXES) SISTER SLEDGE
ATLANTIC

INDEPENDENCE LULU pomE

"M EASY/BE AGGRESSIVE FAITH NO MORE sLasH
HEAVEN IS DEF LEPPARD BLUDGEON RIFFOLA

MR. WENDAL/REVOLUTION ARRESTED
DEVELOPMENT cootTempo

TRAGIC COMIC EXTREME asm

BED OF ROSES BON JOVI jamBco

COULD IT BE MAGIC TAKE THAT rca

SHE SELLS SANCTUARY (MCMXCIIl REMIXES)
THE CULT BEGGARS BANQUET

ALL YOU NEED S LOVE TOM JONES cHiLDLINE

| LIFT MY CUP RAGE PuLse 8

VIENNA ULTRAVOX CHRYsALIS

LOVE ME THE RIGHT WAY RAPINATION/KYM
MAZELLE LOGIC/ARISTA

ANGEL JO SECADA sBk

SWEET THING MICK JAGGER aTLantic

THINGS CAN ONLY GET BETTER D:REAM MaGNET
STEAM PETER GABRIEL ReALWORLD

HIP HOP HOORAY NAUGHTY BY NATURE BIG LIFE
| WANNA STAY WITH YOU UNDERCOVER pwi
THE GREAT PRETENDER FREDDIE MERCURY
PARLOPHONE

PHOREVER PEOPLE THE SHAMEN ONE LITTLE INDIAN
LOVE MAKES NO SENSE ALEXANDER O'NEAL
TABU/ASM

FALLING (THE PM DAWN VERSION) CATHY
DENNIS POLYDOR

HOPE OF DELIVERANCE PAUL McCARTNEY
PARLOPHONE

WE SAIL ON THE STORMY WATERS GARY CLARK
CIRCA

OPEN SESAME LEILA K poLYDOR

START CHOPPIN DINOSAUR JR BLANCO ¥ NEGRO
WOULD I LIE TO YOU? CHARLES & EDDIE capiroL
HEAL THE WORLD MICHAEL JACKSON tpic
WHAT YOU WON'T DO FOR LOVE GO WEST
CHRYSALIS

NEW MOTION EP TIME FREQUENCY INTERNAL
AFFAIRS

THIS
WEEK

W N =
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34

35

36
37
38
39
40

LAST
WEEK
NEW
NEW

NEW
32
16
31
36

ALBUMS

LITTLE ANGELS JAM PoLYDOR

THE THE DUSK epic

DiNA CARROLL SO CLOSE aam

GENESIS THE WAY WE WALK VOL. 2 virGiN
ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS
AND 2 DAYS IN THE LIFE OF coottempo

JESUS JONES PERVERSE roop

R.E.M. AUTOMATIC FOR THE PEOPLE warNERBROS.
DAVID ZINMAN GORECKI SYMPHONY NO.3
ELEKTRA NONSUCH

THE STEREO MC'S CONNECTED 4TH + Bway
THE SHAMEN BOSS DRUM ONE LITTLE INDIAN
TAKE THAT TAKE THAT AND PARTY rca

CHER CHER'S GREATEST HITS: 1965-1992 GEFFEN
GO WEST INDIAN SUMMER cHrysalis
GENESIS THE WAY WE WALK VOL. 1 virGIN
BON JOVI KEEP THE FAITH Jamsco

PETER GABRIEL US REALWORLD

EN VOGUE FUNKY DIVAS EASTWEST AMERICAN
ABBA GOLD rorvoor

ERASURE POP! THE FIRST 20 HITS murte
SIMPLE MINDS GLITTERING PRIZE 81/92 virain
BARRINGTON PHELOUNG/J KELLY INSPECTOR
MORSE VOL. 3 virGIN

LIONEL RICHIE BACK TO FRONT MoTOWN
GLORIA ESTEFAN GREATEST HITS epic
NIRVANA NEVERMIND pac

ANNIE LENNOX DIVA rca

SIMPLY RED STARS EASTWEST

ERIC CLAPTON UNPLUGGED puck

FAITH NO MORE ANGEL DUST satsH

MICHAEL BOLTON TIMELESS (THE CLASSICS)
COLUMBIA

THE PRODIGY EXPERIENCE xt

THE CARPENTERS ONLY YESTERDAY Asm
NIRVANA INCESTICIDE GeFFen

THE FREDDIE MERCURY ALBUM FREDDIE
MERCURY PARLOPHONE

ELVIS COSTELLO/BRODSKY QUARTET THE
JULIET LETTERS wARNER BROS

THE LEMONHEADS IT'S A SHAME ABOUT RAY
ATLANTIC

APACHE INDIAN NO RESERVATIONS Isainp
MICHAEL JACKSON DANGEROUS epic

CATHY DENNIS INTO THE SKYLINE PoLYDOR
ENYA THE CELTS wea

CHARLES & EDDIE DUOPHONIC capiToL

6 POW WOW REGAGNER LES PLAINES . .. REMARK
PDLYGRAM
7 7 GENESIS THE WAY WE WALK VOL. 1 VIRGIN
8 5) JEAN-PHILIPPE AUDIN & MODENA OCARINA
SONY/DELPHINE
9 12 JEAN-MARC THIBAULT DES CHANSONS PLEIN LE
COEUR sony/pPL
10 8 JACQUES DUTRONC DUTRONC AU CASINO spny/
COLUMBIA
11 18 AC/DC LIVE (DOUBLE ALBUM) CARRERE
12 9 DIDIER BARBELIVIEN VENDEE 93 1aLarsONY
13 20 MICHEL SARDOU LE GRAND REVEIL SONY/TREMA
14 11 NOIR DESIR TOSTAKY POLYGRAM
15 17 HELENE HELENE asBMG
16 15 ROCH VOISINE EUROPE TOUR (L'EMOTION) om/
BMG
17 19 VANGELIS 1492 CONQUEST OF PARADISE
CARRERE
18 13 JULIEN CLERC UTILE wvirGIN
19 |NEW| METALLICA ENTER SANDMAN POLYGRAM
20 14 SADE LOVE DELUXE sonvepic
ITALY (Musica e Dischi) 2/1/93
THIS | LAST
WEEK |WEEK| SINGLES
1 1 GLI SPARI SOPRA VASCO ROSSI &m
2 2 HOPE OF DELIVERANCE PAUL McCARTNEY &wmi
3 4 DUR DUR D’ETRE BEBE! JORDY coLumsia
4 7 ORDINARY WORLD DURAN DURAN PARLOPHONE
5 3 | WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA
6 5 EXTERMINATE SNAP BMG/ARIOLA
7 6 MUSIC FARGETTA FfLviING
8 |NEW| OPEN YOUR MIND U.S.U.R.A. DISCOMAGIC
9 8 SLEEPING SATELLITE TASMIN ARCHER Emi
10 12 DEEPER AND DEEPER MADONNA SiRE/MAVERICK
ALBUMS
1 1 LITFIBE TERREMOTO cap
2 2 MARCO MASINI T'INNAMORERAI Rricorpi
3 3 SOUNDTRACK THE BODYGUARD aRrista
4 |NEW| LIGABUE SOPRAVVISSUTI & SOPRAVVIVENTI wea
5 | 4 | RENZO ARBORE E L'ORCHESTRA ITALIANA
NAPOLI PUNTO E A CAPO FONIT CENTRA
6 6 LUCIO BATTIST! LE ORIGINI RTI MUSIC/RTR
7 8 ZUCCHERO FORNACIARI MISERERE poLyDOR
8 7 ANTONELLO VENDITTI DA SAN SIRO A
SAMARCANDA HEINZ MUSIC
9 5] FREDDIE MERCURY THE FREDDIE MERCURY
ALBUM emi
10 9 SADE LOVE DELUXE epic
SPAIN avearvve) 1/23/93
WEEK | week| SINGLES
1 NEW | EXTERMINATE SNAP AROtA
2 1 DUR DUR D’ENTRE BEBE JORDY css/SCcNY
3 |NEW| BOMBAS CHIMO BAYO KONG B Y NEGRO
4 3 | WILL ALWAYS LOVE YOU WHITNEY HOUSTON
BMG/ARIOLA
5 7 SUPER MARIO LAND AMBASSADORS OF FUNK
/MC MARIO mETROPOL
6 4 MOON LIGHT SHADOW MOON Max MUSIC
7 8 DON'T YOU A.CLASS Mmax MUSIC
8 5 WHO'S FOOLING WHO D.YOU BLANCO Y NEGRO
9 10 SUPERTRACK THE LOGICAL SONG BLANCO Y NEGRO
10 2 BECAUSE THE NIGHT CO.OR GINGER MUSIC
ALBUMS
1 1 SOUNDTRACK THE BODYGUARD ARIOLA
2 2 J. LUIS GUERRA AREITO kAREN/BMG
3 5 VARIOUS ARTISTS MAQUINA DEL TIEMPO BLANCO
¥ NEGRO
4 3 VARIOUS ARTISTS BANDAS SONORAS
ORIGINALES smG/aRIOLA
5 4 MIKE OLDFIELD TUBULAR BELLS Il wea
6 6 VARIOUS ARTISTS LOCO POR LA TELE rca
7 10 ERIC CLAPTON UNPLUGGED wARNER
8 |NEW| SADE LOVE DELUXE epic
9 9 VARIOUS ARTISTS MAS NOCHES DE BLANCO
SATEN HISPAvOX
10 7 VARIOUS ARTISTS BOOM-8 emvopEON
CANADA (The Record) 1/25/93
THIS | LAST
WEEK |WEEK | SINGLES
1 1 DEEPER AND DEEPER MADONNA SIREMWEA
2 2 FLEX MAD COBRA coLuMBIA/SONY
3 3 SLOW & SEXY SHABBA RANKS EPiC/SONY
4 8 A WHOLE NEW WORLD PEABO BRYSON &
REGINA BELLE coLumBiasoNyY
5 |NEW| 7 PRINCE PAISLEY PARK/WEA
6 4 GANGSTA BELL BIV DEVOE wmcaunt
7 9 MR. WENDAL ARRESTED DEVELOPMENT
CHRYSALIS/CEMA
8 6 TO LOVE SOMEBODY MICHAEL BOLTON columeia/
SONY
9 5 HOW DO YOU TALK TO AN ANGEL THE HEIGHTS
CAPITOUCEMA
10 7 KEEP THE FAITH BON JOVI MERCURY/PGD
ALBUMS
1 1 SOUNDTRACK THE BODYGUARD ARISTABMG
2 2 ERIC CLAPTON UNPLUGGED REPRISEWEA
3 4 THE TRAGICALLY HIP FULLY COMPLETELY mcar
UNI
4 3 BARENAKED LADIES GORDON RrcaBMG
5 6 NEIL YOUNG HARVEST MOON REPRISEWEA
6 9 LEONARD COHEN THE FUTURE cotumBiasony
7 5 R.E.M. AUTOMATIC FOR THE PEOPLE waRrNER
BROS /WEA
8 7 PEARL JAM TEN EPIC ASSOCIATED/SONY
9 8 VARIOUS ARTISTS DANCE MIX 92 auaury
10 INEW | MADONNA EROTICA sirewea
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oncerts At The Kremlin

- A Profile of ICM/Fair Warning Agency

BY PAUL SEXTON

Pre-eminent concert booking agency ICM/Fair
Warning is leading its eclectic roster of 120-plus
artists into ever more exciting territories from its
headquarters here in London. One such prospect is
an historic performance by Guns N' Roses at the Hall
of Cangress in the Kremlin, Moscow, set to take
place this summer.

Managing Director John Jackson says, "They will be
the first international artists to play the place. Quite
a coup.”

“At a time when the American touring market has
been in decline,” says Jackson, “ICM/Fair Warning
will this summer be putting out multi-million dollar
grossing tours by artists such as Guns N’ Roses,
Metallica, the Black Crowes, Alice In Chains,
Midnight Oil, Iron Maiden and s TL

Jackson, a self-
confessed rock fan whose

roster veritably bulges with heavyweights
like the above, together with the likes of the
Scorpions, Motley Crue, Megadeth, Anthrax and Tesla
nevertheless encourages a wide musical spread on
his books. His principal agents Pete Nash and Jeff
Craft represent an impressive range of artists, Nash
booking Tasmin Archer, Suede, Terence Trent
D’Arby, Wynton Marsalis and many others while
Craft, specialising in contemporary music is
responsible for 25 artists including Deacon Blue,
Teenage Fanclub, The Sundays, Dinosaur Jr and P J.
Harvey.

“We have had a great business relatipnship with
ICM/Fair Warning in promotions of Guas N' Roses at
the Tokyo Dome. Mr. Jackson's prompt and
professional manner of negotiation should be
commended. We look forward to future engagements
with ICM/Fair Warning." - Kenji Kitatani, President,
Tokyo Dome Enterprises Corp., New York.

ICM/Fair Warning, voted Performance Magazine top
International Agency, also handles bookings for such
current urban contemporary cross over stars as Mary
J.Blige, Shanice and Bobby Brown, as well as British
pop stalwarts the Pet Shop Boys and Wet Wet Wet,
while Jackson is particularly excited about recently
adding the Kinks to the roster, recalling his
enthusiasm on hearing 'You Really Got Me' -
hard rock record" - in 1964.

Pressed for the factors that have given his company
an edge on its competitors, Jackson says, “You
would have to look towards the reasons why artists
and their managers choose to work with an agent.
Firstly, it is because there is a personal empathy with

"the first

the artist's manager, secondly that manager
recognizes that the agent has a certain creative and
individual skill which would benefit the career of
their artist. Thirdly, that he is capable of negotiating
the very best deals."

"John - You're a great guy, you do a great job, and you
have awesome cars.” - Slash.

Jackson, roundly respected as the premier
international rock agent, has brought the company a
long way in its nine-year history, and evolved even
further in the two decades since he made his own
industry debut. Now 39, he recalls, “I started in the
business in July 1972 when I answered an advert in
Melody Maker for a job as a booker earning 15
pounds a week. [ worked with acts like Roxy Music,
Ten Years After and Procol Harum at the now-
defunct Chrysalis Agency, staying with them through
its evolution as the Cowbell Agency for 12 years, the
last six as a Director. Then I formed Fair Warning in
April 1984, bringing with me a number of artists. In
the past I have been involved in the careers of
AC/DC, Thin Lizzy and the Sex Pistols when the
majority of the industry with the exception of Richard
Branson was not taking them seriously.”

Although associated with some of the biggest names
in hard rock, Jackson points out that he also has
represented Midnight Oil since the early 80s and
booked the last European Tour of Frank Zappa.

"Hardly a week has gone by without a fax reading
'Please ring John urgently, the rush of anticipation at
finally being granted a big tour, only to be asked
whether [ could arrange to send him the latest range
of Mambo beach wear." - Michael Coppel, Victoria,
Australia.

In September 1991, Fair Warning forged an
association with the contemporary music division of
leading American agency ICM, affording mutual
benefits for two of the world’s most powerful and
effective booking organizations.

Bill Elson, ICM’s U.S.-based senior VP and head of
the international music division, says, “I'd been under

DEACON BLUE

pressure from the board that I report to and at
certain times from different clients to extend ICM’s
repertoire to England and Europe. To try to find
yourself an agent that has managerial skills bui
burgeoning agency skills is pretty much like trving to
find a needle in a haystack. John was someone 1
had known over the years and had a great deal of
respect for. Part of the excitement is that it’s so
much of a learning exercise for me.”

Billboard Advertorial

Elson also

expresses his respect for Nash

and Craft, both booking agents of many

years’ experience. Nash, now in his second spell at
ICM/Fair Warning, previously ran his own Monster
Talent agency, and enjoys the ecleticism of his roster.
“I like that mix. There’s a lot of advantages to that.
You tend to get a very broad view. Ycu become
very knowledgeable about what an act can and can't
do in the world of live music because vou have a
great deal of input on different types of acts from
different types of promoters, and one of the policies
here is to deal with as many different types of
promoters as possible so that you're continually
getting a lot of input and ideas. That isn’t the same
with a lot of other agencies, who tend to have just
one or two promoters per territory thai they deal
with and that's it.”

"We've worked with John since MCP first started back
in 1978 and with Fair Warning since it first started.
Their greatest strength has always been their A&R
ability to discover and develop acts rather than a
predatory instinct towards acts discovered by small
agencies. We have enjoyed great success together and
share similar philosophies as to how things should be
done to develop the acts. The only disagreements are
on the deal!" - Tim Parsons, MCP Prometions Limited,
West Midlands.

Craft, a booking agent since 1979, believes that the
attention ta detail pays dividends. “The bands I
work with are quite demanding. 1 choose not to
have that many because 1 am doing a very thorough
job for them and prefer to book every show myself.
I would think probably 90 per cent of my day is
spent not making money. Ten per cent of my day is
booking taurs and 90 per cent is keeping an eye on
things, making sure things are going smoothly,
providing an overall service rather than just
booking.”

Jackson notes that the worldwide concert industry
moved on its axis some years ago and he is perfectly
placed to take advantage. “The emphasis on world
touring shufted, from around the middle of the last
decade, from American touring to European touring.
coinciding with an upswing in intermational album
sales, and the recession-hit American touring scene.
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the World S a Stage = = = In 1992 ICM/Fair Warning artists played 1483 shows in 42 &
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Tasmin Archer Teenage Fanclub Terence Trent D'arby Tesla Testament Throwing Muses 2 Die 4 Ultra Vivid Scene Vivier
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intries across 5 continents to around 8.5 million grossing over 250 million US Dollars not including the USA and Canada

ol

s3yond The Black Crowes Blind Meiornn Bobby Brown The Boo Radleys Boyz Il Men The Breeders Carnival Art Cicerd
Jlue Dead Can Dance Definition Cf Sound Dexys Midnight Runnars Dinosaur Jr Dream Theater E.P.M.D. The Fall
actic Cowboys Glann Fry Great White Gun Guns n’ Roses Hammer Hellowe=n Iron Maiden lzzy Stradlin And The Ju
d Keziah Jones Kim Appieby Kings X The Kinks Kitchens Of Distinction Love On Ice Luna 2 Lynch Mob Mari Wilson
Crue Motorhead My Little Funhouse My Sister's Machine Nick Kam=2n Nudeswirl Out Of My Hair Pale Saints Pantera
g Scorpions Shanice Slayer Smithereens Soundgarden Steel Pulse Suede Su cidal Tendencies The Sundays Taj Mahal
e McKone Warrant Warrior Soul W.A.S.P. Wet Wet Wet The Wildhearts Winger Wolfsbane Wynton Marsalis Xentrix . . .

9
R A T T
==

ar) Verity Mizhell (Contracts) Jan Musk (Reception & Vocals) Pete Nash (Agent) Jane Pampel (Assistant to | T A P
3, 535 Kings Road, London SW10 0SZ. Telephone: 071-376 8501. Facs: 071-376 8336 and 07--362 4769 .H.’l



www.americanradiohistory.com

"The international touring market is constantly
expanding. With the collapse of the old Eastein
bloc, the formation of the C.I.S., the abolition of
apartheid in South Africa and the unification in
Germany, forming a marsket of 80 million people,
together with a more adventurous attitude on the
part of certain artists to go into what were previously
regarded as no-go areas such as Latin America. Guns
N’ Roses have just completed a five-country, eight-
stadium tour there, playing in Colombia, Venezuela,
Chile, Argentina and Brazil.”

Booking agents may never become household
names, but John Jackson has carved a reputaticn as a
champion of his artists and it’s appreciated
throughout the business. Says Jo Bolson. London-
based product manager far Geffen, MCA, “Think of
John Jackson and you think of classic cars, the best
table in the venue and being kept on telephone hold
for ages.

But also an agent with a clear
vision for each and every act he works with and
an inbuilt distrust of record companies.”

“There was a time when one of our band's was
supporting one of JJ's acts in Europe. Marsha and I
will never forget those phone calls at 6.45 in the
morning when John would call us to negotiate the
beadliners demands. We hated him so much that we
knew there was no better representative for our acts
than him. He's the greatest bastard we know with the
most brilliant vision in his field and stands high sbovz
the rest of them." - Jon Zazula, Megaforce
Entertainment/Crazed Managemen.

Sanctuary’s Rod Smallwood, manager of Iron Maiden,
who have been associated with Jackson since 1979,
adds: “The planning, execution and attention to
demil provided by JJ is invaluable to the careers of
outr artists,” while Maiden bassist and founder
member Steve Harris puts i1 slightly differently: “1
suppose the only time a band is really aware of the
agent is when he turns up at the gig and buys you
drinks, or when things go wrong. We ve been with
JJ for 14 years and it’s been beers all the way! He’s
also a bit like Heineken, he gets you to parts other
peaple cannot reach.”

1 have worked with John Jackson since I started
managing rock bands in 1579. Starting with AC/DC
and the Scorpions right up to Metallica, my biggest
Furopean touring clients have been his clients as well.
No coincidence! Quite simply, Q Prime doesn't make
a move in Europe without talking to him first."

- Peter Mensch, Q Prime, New York.

Maiden had a leading role in one of Jackson’s
proudest, yet saddest, memories. “It was in 1988
when, with the cooperation of the promoters MCP, I
put tagether the Monsters of Rock bill at Donington,
headlined by Maiden, and featuring Kiss, David Lee
Roth, Megadeth, Guns N’ Roses and Helloweeen. It
played to a record 107,000 people, and having been
involved with Iron Maiden for nine years up to that
time, it was quite emotional to see them come out on
stage to all those people. But the sadness was the
fact that we had known that there had been two
deaths during the show eardlier in the day, which we
had to keep from all of the bands involved. There
they were on stage, oblivious, at the very height of
their career, and we knew that as soon as they came
offsmage, we’'d have to tell them. The poor kids,

there'd been a surge in front of the stage and some
had lost their footing and gone under. A terrible
thing to happen.”

“john Jackson is a professional with prirciples and
loyalty in a business that often lacks these virtues.
ICM/Fair Warning is an example of a highty-qualified
European artist agency in the Nineties whick does not
have to fear the future or competition.® - Marek
Lieberberg, Konsertagentur GmbH, Frankfurt, Germany.

To escape such pressures, Jackson, who has a three-
and-a-half year old son and lives in a 17th century
tithe barn in west Sussex, enjoys flying radio-
controlled model aeroplanes and racing 160mph
Formula E karts. He remembers with some pride his
third-place finish in the world championships in
Daytona, Florida, behind now emergent Indycar
driver Scott Pruett.

Back in the office, the satisfaction comes from cutting
the best deals for his artists. A recent triumph was
an in-house deal with the Tokyo Dome Corporatien
which enabled Guns N’ Roses to earn a $700,000
percentage split over and above the multi-million
dollar guarantee which was negotiated. The
significance of that is that historically Japanese
promoters have never paid percentages to their
artists.

"T'm proud to work with John Jackson because the two
of us are great fans of loyalty, professionalism and the
Grateful Dead." - Claudio Trotta, Barley Arts Promotion
Srl, Milan, Italy.

“I was mindful of the fact that it would not make me
the best of friends with established promoters in the
marketplace, but I felt that it was the best deal for

the artist at the time. The shows were so successful

WET WET WET

that the band returned for three more shows this year
at the 43,000capacity venue. In addition, I
negotiated a sponsorship with JSB/TDK for the
filming and recording of the shows which took place
in February 1992, resulting in a live video which to
date has sold in excess of 650,000 units.

“Again with Guns N’ Roses, I sold the concept of
going outdoor with a multi-act bill to promoiers in

Australia who up to that time were uniformly offering
an arena tour. This has resulted in a three-city
stadium tour of Melbourne, Sydney and Auckland,
featuring a reformed Rose Tattoo and Skid Row, and
on its first day at the box office opened up with over
85,000 tickets sold. I was instrumental in bringing in
Coca-Cola as local sponsor for the shows and I am
currently putting together a deal with them for major
sponsorship of a European stadiam tour this summer.”

But why use an agent at all? “Being represented by
an agent gives the artist an opportunity to be
represented and offered to a multitude of choices of
different promoters throughout the international
touring market,” says Jackson. “The agent is aware
of situations that are developing in the marketplace
up to a year ahead and more and can put into effect
a coherent game plan, which is very helpful in the
career building of an artist.

An example of that was Izzy Stradlin and the Ju Ju
Hounds, who prior to Christmas played Europe
twice, Japan and Australasia, covering 15 countries.
That game plan was put together with manager Alan
Niven and booked three months before the album
was released and enabled Izzy Stradlin to
immediately establish an identity away from the
‘ex-Guns N’ Roses rhythm guitarist’ tag.

Jackson'’s business
prowess will continue to bring special

rewards later this year for a number of his American
clients. Metallica will be playing concerts in Japan,
Australasia together with eight stadium shows in six
countries across the Pacific Rim, before fly:ng to Latin
America. They then come to Europe to headline
their first stadium tour to an estirmated audience of
1.3 million. This leg includes a first time trip to Israel
and will mark the end of a two year tour which
started in Europe back in August 1991.

"What about Borneo?!" - Lars Ulrich

“In certain situations, an agent has to decide the
precise moment to cut the best deal for his artist.
This summer Metallica will be co-headlining two of
the most important and longest running festivals in
Europe and they will be receiving a fee significantly
higher than that paid to the other co-headlining artist
who committed weeks earlier and who is not
represented by my company." Jackson has
negotiated an arrangement with one of the leading
outdoor arenas in the UK for a reduced rental for
ICM/Fair Warning artists, which will reduce the cost
of shows in the region of $40,000-$50,000. "It is an
arrangement that my competitors have not had the
foresight to enter into.’

And as 1993 promises to become another banner
year in his company’s history, does Jackson hanker
after working with any others? “Yes: Keith Richards,
because I would have done a better job booking his
recent European tour and because I could have gone
to see him every night for free, the Red Hot Chilli
Peppers, the Grateful Dead, the Stone Roses and
George Thorogood - I hope he reads this.”

Other than the veritable who’s who already
discussed, does he have any other musical heroes?
“Most of them [ work with,” admits Jackson, before
cracking a smile. “With the exception of Jeff Beck.
I take the view that on the seventh day, God didn't
rest, but taught Jeff Beck to play guitar.’
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FIT AND FOGUSE
BIZDEDIGATED TODE
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ONDON—It’s a leaner, tougher, refocused U.K.
music industry doing business worldwide in 1993,
just as it's a leaner, tougher world. Or, as others
have said about this country’s recession: It's no
good complaining about the weather—you've got
to go to work in the rain.

Umbrellas in hand, British record companies, publishers, man-
agers and other music professionals are working to deliver a
strong '93 for their artists, songwriters and producers. A number
of major labels—including Virgin, A&M, Chrysalis and BMG—
have gone through significant reviews of their artist portfolios in
the past year, trimming their rosters and focusing on talent with
the best prospects of success at home and abroad.

““Yes, our roster is tight,” says BMG Records (U.K.) chair-
man John Preston, typifying comments made by his peers,
“but the right deals and the right artists are always going to
find their way onto that roster. There are always people willing
to make deals which don’t look sensible. The secret is to make
deals which you do think are sensible without impinging on
the enthusiasm creative people have for something.”

Many of the major U.K. labels have also changed senior
management over the past 12 to 18 months or have been reor-
ganized in a way that gives their executives new responsibili-
ties. They include RCA, Arista, WEA, Polydor, Chrysalis, Virgin,
EMI, Epic and Columbia. In addition, Sony Music and market-
leading PolyGram have new chairmen, who are just weeks into
their jobs. The results of all these changes will become in-
creasingly apparent this year.

The independent-label sector has probably been through an
even more turbulent period lately, with Factory's demise as a
metaphor for the times. The fittest survivors are either now affil-
iated in some way with majors—such as Creation—or are

Tasmin Archer

keeping their goals (and their payrolls) realistic, such as Mute.
“We've just become more professional, developed more of a
business outlook,” says Creation’s Alan McGee. “We've been
in business nine and a half years. I'm 32 now and my aims
in life are different than they were in 1984. There was no busi-
ness then; now it's 50-50 music and business.”

As always in the indie sector, some relative newcomers are
making progress—for example, Network and Pulse 8—to keep
things interesting. “"KWS was a complete accident,” says Net-
work’'s Neil Rushton of his label’s international smash “Please
Don't Go,” which was Top 10inthe U.S. and Germany, among
other markets, and exemplified the 1992-93 trend toward
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cover-version acts. “There's a niche for a group like KWS, who
quite unashamedly are there to exploit that [cover market]. If
you look at the talent spread around this country, it's great.”

Britain’s publishers, meanwhile, continue to play a vital A&R
role domestically, while broadening their writers’ reach and in-
fluence internationally. “Something helpful which I've noticed
of late is a change of attitude among the record companies,”
comments Robin Godfrey-Cass, managing director of Warner
Chappell U.K. “They seem to be getting more interested in
long-term careers for acts and prepared to stick with them,
rather than going for one-hit wonders and dropping an act af-
ter one album sales failure.”

There are other issues, too, particularly the diminishing sin-
gles market and the concurrent volatility of the national, sales-
based charts. Most senior label executives agree this has re-
duced the credibility (and, therefore, influence) of those charts
overseas. A Top 10 hit in the U.K. still has major impact
abroad,” says Roy Eldridge, managing director of Chrysalis
Records. “But below that, there is suspicion. It's better to grow
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A number of major labels have gone through sig-
nificant reviews of their artist portfolies, trimming
their rosters and focusing on talent with the best
prospects of success at home and abroad.

a record through the charts, working out your marketing and
promotion plans so it has a chance to build.” Then, it com-
mands attention overseas.

Compounding the problem, comments Paul Conroy, man-
aging director of Virgin Records, is the fact that most major
U.K. retailers of music now use their own charts. “They don't
care about the [national CIN/Gallup listings],” he says. The Bri-
tish Phonographic Industry, working in concert with the British
Assn. of Record Dealers, has worked to introduce a “break-
ers” chart, featuring new singles below the Top 40 with signif-
icant sales. The goal is to make that another showcase for new
talent, although the chief executive of one of Britain's largest
record companies, for one, is not optimistic about its success.

The charts are an emotional issue in the U.K. (Paul Conroy
says BPI| charts committee chairman Tony Powell has “more
grey hairs” for that reasony), given their value as the country’s
shop window to the world. And few executives believe that
overseas success can be achieved without first developing the
home base. “The effect of the U.K. charts has never been so
low as it is now,” says John Briley, director of international
marketing at EMI Records. “[The other markets] can't relate
to the speed of it, and it's not artist-led, it's product-led. But
my biggest argument is taken away if we can't break one of
our own artists in our own territory. It's so difficult to break acts
outside their home market—I would never go to one of our li-
censees and ask them to release something we hadn’t broken

DI,-BRIT

3

IVERING

ByAdam White & Paul Sexton,
with Nigel Hunter

ourselves. By the same token, we make sure people have the
ability for a simultaneous release if they want to. If somebody
in Bolivia has a great idea on how to break Tasmin Archer, that
can be communicated.”

At sister company EMI Music Publishing, managing director
Peter Reichardt says, “Any success you can achieve outside
your own country has to be worth its weight in gold, but it
needs to be a U.K. success first, to impress overseas compan-
ies and licensees. We're always trying to improve our system
of promoting new British talent abroad. We deal with inde-
pendent promotion people, particularly in the U.S., and it
works well—as Shakespear’s Sister and Go West have proved
again. It always helps to have good relationships with all rec-
ord companies.”

Relationships are the music industry’s grease for the wheel.
“You've got to have people in your companies abroad who un-
derstand what you're trying to do,” comments Virgin deputy
managing director Ashley Newton. “You need advocates, you
need to find a champion there for your acts.” That may be even
more vital for U.K. labels, like Virgin and A&M, which have
made significant roster changes.

Howard Berman, managing director of A&M Records, says,
“Unless you get self-generated enthusiasm from overseas ter-
ritories, it's difficult—however much you scream at them that
something is a priority. It's the other person’s marketplace and
the other person’s budget. We have a deliberate policy of not
applying unreasonable pressure for any act where UK. suc-
cess is not initially forthcoming. | genuinely believe that if we
prove a point with an act here, to a certain extent one has a
right to ask that it's not second-guessed abroad.”

A&M has at least one act proven in Britain during 1992 who
is being positioned for international marketing this year: Dina
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Carroll, with three Top 20 hits and a Brits award nomination
as best newcomer. There are several others—including Tas-
min Archer (EMI), Sunscreem (Sony Soho Square), Take That
(RCA) and Carter USM (Chrysalis)—who have generated ex-
citement not entirely limited to their own record companies. In
addition, artists such as Jimmy Nail (East West) and Felix (de-
Construction) have already begun to make an international im-
pact. Felix has accrued back-to-back Top 5 singles in Ger-
many (see accompanying story), while Nail charted strongly
in Germany, Australia and other markets, and is now being
launched in the U.S.

(Continued on page B-6)
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ONDON—A four-year absence from the record-
ing scene and a comeback album conserva-
tively similar to past glories don’t always help sell
some 2.5 million worldwide inside six weeks.
The exception to the rule is called Sade.

The Nigerian-born but U K.-signed-and-devel-
oped singer was one of Epic's most desirable commodities,
from her 1984 debut, “Diamond Life,” through the 1988 set,
“Stronger Than Pride,” but fell silent for fully four years until
the release last November of her fourth album, *“Love Deluxe.”

From day one of its release, Sade re-established herself as
one of our preeminent Brits Around The World, with a series
of spectacular sales figures, among which, curiously, the U.K.
has been one of the few disappointments.

Andy Stephens, London-based VP of European repertoire
for Sony Music International, says, “The U.K. market seems
to have almost shunned this, and it's very difficult to explain
why, because the rest of the world has taken to this record like
a duck to water.”

Sade has a history abroad, of course. Prior to the release
of “Love Deluxe,” according to Stephens, “Diamond Life” sold
some 2.3 million copies in the U.S., 850,000 in Germany,
700,000 in France and 150,000 in Japan, and its world total
was 6.8 million. The follow-up, “Promise,” did even better in
the U.S., with 2.7 million sales, and registered 710,000 in
France, 570,000 in Germany and 200,000 in Japan; its total in-
ternational sales were around 6 million, says Stephens.

For its part, “Love Deluxe” is swiftly gathering a portfolio of
international chart feats. The album is gold in Germany,
France, Canada, Spain, Belgium and Switzerland; it has

SADE ABROAD:
SMOOTH OPERATIONS OUTSIDE THE U.K.

By PAUL SEXTON

accrued Top 10 positions in Japan, Holland, Italy, Sweden,
Portugal and Israel. In Britain, “‘Love Deluxe” has sales around
the 120,000 mark, but this is relatively pale compared to every
other major market except Australia, where its performance
has also been sluggish.

Perhaps its most spectacular performance has been in the
U.S., where the album debuted on The Billboard 200 at No.
3 and is now well past 1.5 million in sales.

Stephens confesses to a no-gimmicks, straight-ahead inter-
national promotional campaign that has played to Sade’s
strengths. ““The most exciting thing has been the American

success,” he says. “We managed to pull off an appearance
on ‘Arsenio Hall' very early in the piece, on which she per-
formed the ballad ‘Pearl.’ That was four days before ‘Love De-
luxe’' was in-store, and it really exploded the album. Then there
was the high chart entry—which garners you prominent in-
store exposure, which is self-perpetuating—and then the sin-
gle ‘No Ordinary Love’ took it to another level.”

Much credit is also given to Roger Davies—mentioned else-
where in these pages for his association with Joe Cocker—
who took over as Sade’s manager. Stephens says, “She
wanted to have serious professional management on board for
this project. I've known Roger for many years and | was de-
lighted to recommend him highly. To have someone who re-
ally knows his onions makes such a difference.”

The long furlough since “Stronger Than Pride” may not
have been ulcer-forming at Epic, but it was hardly welcome.
“There was a degree of concern about how long it was tak-
ing,” confesses Stephens.

“We have artists in this country, like Simply Red and Dire
Straits, who take four, five years to do an album. That's an aw-
fully long time between drinks when you have American artists
like Prince, Madonna and Michael Bolton, who are practically
doing an album a year. You have to fight hard to retain any
of your original fan base. But Sade is one of the few artists that
can bring out an album of very similar style after that time and
still do this well.”

The artist has just completed a January stint as VH-1's Artist
of the Month in the U.S. and is now preparing for the launch
(also in the U.S.) of her biggest-ever world tour. For Sade, it
looks to be another year deluxe. =

THE BRITISH INVASION CONTINUES

Much of the world’s most popular music has hailed from Britain, a country whose talent is known for crossing borders
and breaking barriers. The following are some of Britain’s greatest ongoing global success stories.

0 R R I ss EY Warner/Sire/Reprise
“YourArsenal” UNITED STATES

By THOM DUFFY

NEW YORK—When Morrissey

arrived here two days before the

U.S. release of his fourth solo al-

bum, “Your Arsenal,” on Wamer/

Sire/Reprise Records, his label

K i was prepared to use the promo-

. f tional power in its arsenal to his

%’ benefit. And for perhaps the first

k 2 time, the sensitive and enigmatic

singer was willing—within limits—to make use of his record com-
pany’s marketing might.

The result was a breakthrough year for Morrissey in the U.S,,
which saw “Your Arsenal” open on the Billboard 200 at No. 21 (his
highest album debut to date) and go on to sell 360,000 copies; a
best-selling longform music video, “Live In Dallas”; a successful
45-date concert tour, including two sold-out nights for 27,000 fans
at the Hollywood Bowl; and a growing awareness of this altemative-
music darling in the music mainstream.

“It's an excellent beginning,” says manager Nigel Thomas, mea-
suring recent achievements against long-term expectations. *| think
that a broader audience has to understand what Morrissey is all
about—historically, the media felt he was more of a cult figure.”
That cult image, of course, dates back to Morrissey’s tenure as part-
ner with guitarist Johnny Marr in the marvelous and melancholic
Smiths. Those who have followed the singer through the past dec-
ade believe U.S. fans are more willing to embrace Morrissey’s cur-
rent music.

“The American audience has been more accepting of the
changes in his musical life,” says management associate Jo Slee,
who began working with Morrissey at Rough Trade Records nearly
10 years ago.

As the album’s wry first single, “We Hate It When Our Friends
Become Successful,” climbed both the Hot Dance Music and Mod-
em Rock Tracks chart last July, Morrissey arrived to discover how
enthusiastic his followers here were. More than 2,000 crazed fans

turned out for a midnight in-store appearance by the singer at Vinyl
Solution in Grand Rapids, Mich. on the eve of the album’s release.
it was the first of several such events that Morrissey approved—
quite to the surprise of longtime associates.

“What it amounted to was that Morrissey was committed to
breaking the record in the U.S.,” says Slee. “The trouble is, he is
a real live hemmit,”” she quips. Morrissey'’s reluctance to take part
in excessive promotional campaigns was tempered by involving
those he feels most strongly about—his fans. Thus, he was more
eager to meet his listeners at a record shop than to sit down with
yet one more joumnalist.

Howie Klein, president of Sire Records, working with label man-
ager Sandy Alouette, acknowledged Morrissey’s wishes as the
campaign for “Your Arsenal” proceeded. A fall tour of the U.S.
sought to strike a balance between large venues like the Hollywood
Bowl, which helped support the tour financially, and theater-size
halls, preferred by the fans. “He shared Sire and Wamer's vision
to take this to the next level,” says Alouette. “Everyone was very
pleased and impressed with the outcome of this tour. He toured
his boots off.” =
(Nigel Thomas, who spoke to Billboard in December about his management of
Morrissey, died Jan. 9. He was 44)

¥ NNIE LENNOX...
I “Diva” ITAI-Y
By DAVID STANSFIELD

MILAN—When Annie Lennox
performed “Why?" at last year’s
San Remo Song Festival here,
she stunned some leading jour-
nalists into writing that she pro-
vided the only touch of class to
an event mainly dedicated to the
cream of domestic talent.

Billed as a special interna-
tional guest, Lennox was giving
her first performance as a solo artist here. It was witnessed by
about 16 million viewers of public broadcaster RAlI TV, which

has the exclusive screening rights to the event.

The single “Why?” was not released to coincide with the art-
ist's appearance, and her “*Diva” album was slated to be mar-
keted one month later. “It was a challenge if not a risk,” com-
ments Arianna d'Aloja, BMG’'s promotions director for
international repertoire. “But she was a smash, a superstar who
is loved by leading fashion designers like Giorgio Armani and
Valentino as well as the general public. Her San Remo appear-
ance set everybody's tongues wagging.”

Lennox also broke an interview taboo by talking to journalists
from six major daily newspapers and spending time with inter-
viewers from TV news programs. When “Why?" was released,
it went to the top of the national sales charts. The album “Diva”
also reached No. 1 and has sold 250,000 pieces to date—a ma-
jor achievement considering that Eurythmics albums never
reached sales of 200,000 units on the ltalian market.

BMG released the “Diva” CD, home video and laserdisc si-
multaneously, a first-time exercise that greatly helped the mar-
keting launch, according to D’Ajola. “We had this incredible ma-
terial to show the media,” she explains. “We previewed it all with
special events in Milan and in Rome. We sent out elegant invita-
tions that were consistent with the class of the artist.”

Radio picked up on “Why?" instantly, with most national and
local stations charting it from 1 to 10. BMG invested in advertis-
ing campaigns on national private networks Rete 105, Radio
Montecarlo and Radio Deejay, as well as on the 24-hour TV mu-
sic channel Videomusic. Extensive point-of-sale displays were
also organized.

“Precious” was released as the artist’s second single and, al-
though not a major sales chart success, it was a widespread
radio hit. Follow-up releases “Walking On Broken Glass’ and
“Little Bird” followed a similar pattern. “*Diva” is still selling well,
according to D’Aloja, and BMG has continued strenuous pro-
motion on it. In November, 10 key regional radio stations aired
the artist’'s Montreux “Unplugged” concert, and BMG paid for
advertisements in national newspapers to publicize the event.
By then, everyone in Italy knew the answer to “Why?”’

BMG ltaly’s promotion of Lennox has continued into 1993
with the screening of her video clip for “Love Song For A Vam-
pire,” from the movie “Bram Stoker’s Dracula.” =

(Continued on page B-10)
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Brit Biz
(Continued from page B-3)

1 must compliment East West and [managing director] Max
Hole for the way they understood the Jimmy Nail project ini-
tially and went for it,” says Steven Howard, managing director
of Zomba Music Publishing, to which Nail is signed. It was a
challenging assignment, he says, because Jimmy’s U.K. im-
age wasn't necessarily translatable elsewhere. “He didn’t hap-
pen in Spain, for example, because they perceived him as a
U.K. television celebrity. In other countries, they judged him
for the music.”

Ocean Colour Scene

For his part, Hole is heading into 1993 with four new bands
in different stages of development—An Emotional Fish, The
Fat Lady Sings, The Belltower and Kerosene—for whom inter-
national touring will be critical. | believe it's very important to
get these kinds of groups performing live in the major Euro-
pean territories and the U.S. and Canada as early as possible.
And when | say early, | mean often before the album is even
released, so there is an opportunity for a fan base to naturally
evolve, and room for the group to grow organically so they're
not overpushed too early.”

Paul Russell, newly elevated at Sony Music Entertainment
from U.K. chairman to European president, stresses the impor-
tance of internationalizing the artists as soon as possible.
“We’'re actively directing them to go to overseas markets, ex-
plaining that they may not happen unless they work there. With
the right act, video may be enough, but particularly in America,
they respond to feeling the merchandise.

“That way, we also share with people internationally what
excited us to sign the act in the first place. Videos tend to mask
any performance talent because the artist is driving around in
an open-top car or climbing a ladder or something.” Russell
affirms that touring has particularly helped Ned's Atomic Dust-
bin. “I was surprised Columbia did as well as they did with the
Neds in the.U.S.,” he says, “but they were obviously playing
to the band’s strengths, which is a lot of gigging.”

Jimmy Nail

David Clipsham, managing director of Phonogram Records,
makes that point, too. “We've learned, certainly with our rock
acts, that some of the old virtues still apply: notably, that tour-
ing is critical to laying a sales base. On that basis, we've in-
vested in bands such as James, House of Love, Catherine
Wheel and Ocean Colour Scene, all of whom have established
a strong base in the U.S. We expect to see the payback in
1993/94 sales behind new albums. We've also found that, with
the right, individually tailored support plans, some artists are
capable of breaking biggest first in European markets.” As ex-
amples, he cites House of Love and Texas in France.

The touring imperative is strong, if not stronger, among inde-
pendents. At Dedicated Records—one of the new indie breed
underpinned by major-label funding—Doug D’Arcy says tour-
ing activity is “the main element” in its strategy. “Last year,
the Cranes played 88 shows in 17 countries, thanks to the gen-
erosity and unstinting support of the Cure. This Picture has
played a European and two U.S. tours. Balloon has done two
U.S. tours, the Family Cat has toured Scandinavia, Germany,
France and Holland, and Spiritualized has just completed a

major U.S. tour. We've been at pains to point out to both artists
and managers that a proper career necessitates both consis-
tency and a worldwide base.”

Mute’s Daniel Miller lays similar groundwork. “We’re putting
more and more emphasis on going out and playing live. The
Inspiral Carpets did a very important European tour at the end
of the year, specifically in Germany and France. In America,
Nitzer Ebb did a 40-date tour of between 1,000 and 2,000 ca-
pacity theaters and sold them out.”

Yet not all acts appear to understand the value of letting the
audience “feel the merchandise,” in Paul Russell's phrase.
Daniel Miller says, “A lot of artists are very arrogant about Eur-
ope. They do well here quickly, and then have to go down [in
terms of venue size] in Europe. But a band like the Inspirals,
who've played some pretty big places here, like the Brixton
Academy, they don’t mind going over and playing, say, a 300-
capacity club in Nantes.

“I know bands on other labels who don’t understand that
being on the cover of the NME doesn’t mean anything any-
more in terms of sales or profile abroad. Now you have to do

*“I genuinely believe that if we prove a point with
an act here, to a certain extent one has a right to
ask that it’s not second-guessed abroad.”

—Howard Berman, A&M Records

the same amount of work in each country that you did to get
that front cover in the U.K.”

Mute, meanwhile, has resisted the trend among U.K. inde-
pendents to affiliate with one major label to gain international
representation—and the funds that go with such deals. It has
not apparently affected the company’s effectiveness: Milier
says that Erasure broke significant ground worldwide last year.

By contrast, Creation recently licensed with Sony Music for
world markets. “Now we've done the deal, we're just starting
to see the benefits,” says Alan McGee. “It's a scenario I've
never been involved in before, but | don’t have the same indie
aesthetics as Daniel [Miller] and Ivo [Watts-Russell at 4AD].
We just want the best for the artists. It's more important that
the record’s good than the system. We still go through Pinna-

g Up The “Covers”: KWS’ “Please Don’t Go” went
gold in 0z

cle in the U.K., but internationally [the deal] just means we
won't get ripped off.”

While major and independent U.K. labels alike are reshaping
their overseas strategies, Britain’s publishers are increasingly
active in exploiting overseas opportunities. Paul Curran, man-
aging director of BMG Music Publishing, says that last year
“emphasized the change in the role of the songwriter, which
has been going on now for four or five years. He or she has
to be much more of a record maker, getting involved in the
arrangement and production of their works and often collabo-
rating with artists in the writer's own home studio.”

Curran asserts that the process of arranging collaborators
on an international scale is necessary in establishing writers,
citing BMG's own Clive Griffin and Steve Anderson, among
others. “We endeavor to sign acts that will be effective and
successful overseas rather than just in the U.K. market, which
has become rather parochial. But you still need domestic suc-
cess initially for overseas territories to pay attention,” he con-
cludes.

Obtaining that domestic success is no breeze, of course, in
a Britain impaired by recession and a decline in the number
of young people. “We have a demographic problem,” ob-
serves the chairman of one major label, “and it’s not really go-
ing to start turning around for a couple of years. The record
business needs young groups to keep music exciting, but
there are fewer young people to form them—or to buy music.”
He also notes, with irony, that as the technology of making mu-
sic has become cheaper and more accessible, the cost of
making records has skyrocketed. “The industry must find a
way of making records more efficiently and less expensively.
The economics of today's market will force us all into making
more realistic deals.”

Jimmy Devlin, managing director of Polydor Records,

93
NOMINEES

Following are the nominations in key catego-
ries for the 1993 Brits Awards. The winners,
who will be announced at the awards cere-
mony at London’s Alexandra Palace on Feb.
16, will be featured on the TV show broadcast
in the U.K. and worldwide.

BEST BRITISH MALE ARTIST
Eric Clapton

Joe Cocker

Phil Collins

Mick Hucknall

Elton John

George Michael

1992 winner: Seal

BEST BRITISH FEMALE ARTIST
Tasmin Archer

Kate Bush

Siobhan Fahey

Annie Lennox

Lisa Stansfield

1992 winner: Lisa Stansfield

BEST BRITISH GROUP

The Cure

Erasure

Right Said Fred

Shakespear’s Sister

Simply Red

1992 winners (tie): The KLF and Simply Red

BEST ALBUM BY A BRITISH ARTIST
Genesis— ‘We Can’t Dance” (Virgin)

Elton John—“The One” (Rocket)

Annie Lennox—*Diva” (RCA)

The Orb—‘UF Orb” (Big Life)

Right Said Fred—*“Up” (Tug)

Shakespear’s Sister—‘‘Hormonally Yours’’ (London)
1992 winner: Seal—*‘Seal”” (ZTT)

BEST BRITISH PRODUCER
Peter Gabriel

Trevor Horn

Steve Lipson

Paul Oakenfold/Steve Osborne

Pete Waterman

1992 winner: Trevor Horn

BEST BRITISH NEWCOMER
Tasmin Archer

Dina Carroll

KW.S.

Take That

Undercover

1992 winner: Beverley Craven

BEST BRITISH VIDEO

Tasmin Archer—‘‘Sleeping Satellite” (EMI)

The Cure—“I'm In Love” (Fiction)

Erasure—‘‘Take A Chance On Me”’ (Mute)

Peter Gabriel—“Digging In The Dirt”’ (Real World/
Virgin)

Genesis—*‘Jesus He Knows Me”’ (Virgin)

Annie Lennox—Walking On Broken Glass’’ (RCA)

George Michael—“Too Funky” (Epic/Sony)

Shakespear’s Sister—“‘Stay” (London)

Simply Red—*‘For Your Babies’’ (East West)

Lisa Stansfield—‘‘All Woman" (Arista)

1992 winner: Seal—‘“Killer”” (ZTT)

agrees. "Companies have had to iook more closely at the acts
they want to sign and the ways to develop and market those
acts,” he says. "In general, the focus is on fewer of them and
putting all your resources behind the ones you believe in.”
This is the “year of realism,” affirms Virgin's Paul Conroy, “and
I think artist managers and lawyers understand it.” Virgin has
its own revised mix of established acts and newcomers, and
Conroy says he's looking forward to marketing releases from
such artists as the Future Sound Of London, Carleen Ander-
son, EFUA, Dr. Phibes, Gary Clark (ex-Danny Wilson), Bark
Psychosis, Kiss Of Life, Verve and the Auteurs. “In Europe, in
particular, we'll be exploring innovative ways of marketing,”
says Ashley Newton. “European kids are less obsessed with

(Continued on page B-10)
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things American than in the past, and they're proud of their
European heritage. Call them the Benetton generation.”

Other labels have been adjusting to the new reality, includ-
ing BMG and Chrysalis. “We’ve reorganized international ex-
ploitation in our U.K. companies,” says BMG’s John Preston,
“and devolved that into the labels. The point is to provide
greater focus and bring people closer to the repertoire own-
ers.” He continues, “There’s recognition in the U.K. industry
that we don't have a divine right to international sales, and that
it requires all the old skills to get that business, i.e. hard work.”
Among the BMG acts for international development this year
are Take That (RCA) and Felix (deConstruction), and at Arista,
Moodswings and Dean Collinson. “I'm conscious of the gen-
eral air of despondency around U.K. artists overseas, but BMG
doesn’t share that sense.”

Likewise, Chrysalis has a new international team—including
staffers from Germany, France and the U.S.—and a concen-
trated roster of just over 30 acts, including Big Country and
2 Tribes (both with Chris Briggs’ Compulsion imprint), Shara
Nelson, Network, Kenny Thomas, Carter USM, Monie Love,

But perhaps the most bullish British music in-
dustry executive is a Frenchman, Jean-Francois
Cecillon, who took his post as divisional managing
director at EMI Records last April.

World Party and Chesney Hawkes. “Our release schedule in
1993 will allow us to be very focused,” says Roy Eldridge,
“and get the international job done.”

But perhaps the most bullish British music industry execu-
tive is a Frenchman, Jean-Francois Cecillon, who took his post
as divisional managing director at EMI Records last April.
“We're willing to release fewer singles and albums this year,”
he says, “but all these releases will enjoy a reasonable or high
level of investment.” This is less a reflection of the recession,
he says, than of the need to break U.K. acts in their homeland
before exporting them elsewhere. *“We have to be careful, but
being careful doesn’t mean taking no risks. With fewer re-
leases, we can allocate more money to breaking them.”

Cecillon has particularly high creative expectations of his
country of residence. I like the British way of making music:
to live for your art. In America, you can make a living within
America alone. In the U.K., you don’t make money even if you
go gold. | think the economic climate here is such that it'll gen-
erate some rebels: they’ll be hungry—and they’ll want to cre-
ate. In times like these, you get the biggest artists. Dylan
started around the Vietnam War, Woodstock was a response
to American conservatism, punk was a reaction to the predict-
ability of British music in the late '70s.

“There are a lot of very strong acts performing in U.K. clubs
right now. If each major record company here could break two
or three major acts a year, the industry would have 10 to 15
acts to exploit internationally during the following 12 to 18
months. I'm very optimistic—and it's going to be very excit-
ing.” =

(Continued from page B-4)

NYA Warner Music

“Shepherd Moons” KOREA
BY BYUNG HOO SUH

SEQOUL—In the awe-inspiring headquarters of one of Korea’s
best-known multinational conglomerates, the president is con-
ducting business. The executive, in his late 50s, is asked by
one of his guests about the music flowing in the background.
The host smiles, confesses his love of new age music and con-
fides that his son, studying abroad, supplies him with import
copies of not-yet-available recordings by his favorite artist. The
CD is by new age enigma Enya.

This episode occurred in the summer of 1989 in Seoul and
demonstrates the impact that Enya is making on the Far East
music market. While younger music buyers and concert-goers
here may sigh over the latest teen dreams, many adult music
fans are increasingly identifying with such new age artists as
the Irish woman born Eithne Ni Bhraonain.

The expansion of Enya’s Korean audience from the cultural
elite to a broader base was helped enormously by her visit to
Seoul during an Asian promotional tour (which also included
Hong Kong and Taipei) in December 1991, a month after the
release of her third album, “Shepherd Moons.” Disc jockey
Kim Kwang Han of KBS-FM, who interviewed the artist for his

\

*Kim'’s Pops Dial” show, says, “We were enthralled by this di-
minutive angel, not only for her mystical angelic voice but also
for her personal magnetism.”

*Shepherd Moons™ has sold 140,000 units in Korea, a cause
of great excitement for Warner Music Korea and especially for
international director Huh Jin. “It's quite a big feat, considering
that the Korean market is flooded with American product,” he
says. He also notes that Enya’s second album, “Watermark,”
has sold another 140,000, following Warner’s reissue of the ti-
tle a year after its initial appearance via former WEA licensee
Oasis, and that her popularity in Korea, second only to Eric
Clapton among European artists, compelled Warner at year-
end to release “‘The Celts,” the singer’'s 1987 album debut.

The Korean music community enthuses about the special
qualities that have made Enya’s music stand out in this
crowded marketplace. Music writer Han Sang June terms
Enya’s music a kind of British world beat, and journalist Suk
Kwang In notes that all her material—not just her best-known
song, “Orinoco Flow”—can be universally enjoyed at any
time, place or mood by the listener. The CEO of that multina-
tional conglomerate would evidently agree. =

E le BMG A4riola
GERMANY

BY ELLIE WEINERT

MUNICH— The domestic and international success of British
dance newcomer Felix in 1992 was all the more remarkable as
it was achieved without any of the conventional marketing tools.
In Germany, the artist has already had two Top 5 singles without
a tour, much radio airplay, nor a supporting album. What's
more, Felix has kept his own identity a mystery, refusing even
to appear in his own videos.

In the U.K,, Felix's debut single, *“Don’t You Want Me,” broke
through the clubs to land RCA’s dance label deConstruction a
No. 6 hit and an extended run of 11 weeks on the pop chart.

The initial phase of the German release was done in conjunc-
tion with BMG’s joint-venture company Logic Records Frank-
furt, who set the ball rolling by sending copies of the infectious,
pop-oriented club track to the foremost dance clubs in the terri-
tory and handling distribution to the most important retailers.

The response from the German clubs was immediate and
enormous. “Don’t You Want Me”' caught the prevailing mood
in dance music, and the positive reaction prompted sales. Suit-
ably encouraged, BMG Ariola Hamburg then took over the dis-
tribution and set about taking the single to a wider market.

By then the song was firmly established in the U.K. charts.
“Don’t You Want Me”” also made waves in Holland, and MTV
Europe put the rave-style video into heavy rotation.

“Don’t You Want Me” was certified gold in Germany with
sales of more than 250,000, far in excess of its U.K. perform-
ance. But apart from a few plays on chart countdowns and spe-
cial programming of dance music, the song failed to achieve
the airplay that a popular single usually attracts.

The lack of airplay was not BMG's only handicap. It was also
next to impossible to generate any press coverage for Felix, for
he chose not to be photographed or interviewed.

“it Will Make Me Crazy,” the follow-up to “Don’t You Want
Me,” was released in Britain and Germany in late October, and
the same formula paid off again for BMG Ariola: same method
of distribution, same support from MTV Europe. In just five
weeks, it peaked at No. 5 on the national chart.

A new Felix single is due this month, and his debut album
is expected early in March. Says Manke, “In a way, Felix is a
phenomenon. The product defied all the rules of promotion and
overcame all chart hindrances to become a hit in Germany.” =

I KE 0 LD F I E LD Warner Music
. “TubularBells 11" SPAIN

BY HOWELL LLEWELLYN

MADRID— Mike Oldfield’s “Tubular Bells 1" album mirrored
its spectacular British performance by going straight to the top
of the Spanish album charts in its first week of release—to the
joy of not just his new record company, Warner Music, but his
old one, Virgin.

The album spent two weeks at No. 1 in Britain but a startiing
nine weeks at the top in Spain, selling 250,000 copies from its
September release through mid-December. Warner Music
Spain was expecting to increase that to well over 300,000 fol-
lowing a major Christmas campaign.

Nobody was happier than Oldfield’s Spanish wife, Rosa,
whom he met a couple of years ago in the rainswept north-

\

\
\

AR T InN TN Taln

western region of Galicia while researching the Gaelic instru-
ments they play in that part of the world, far removed from the
flamenco-flavored hot south.

Oldfield’s working relationship with former label Virgin had
broken down some time before the release of his final album
for them, the unsuccessful “Heaven’s Open.” It might be ex-
pected, therefore, that Virgin would be somewhat miffed at his
commercial rebirth following his transfer to Warner. But they
are quietly delighted. With no advertising campaign at alt, the
original 1973 “Tubular Bells” crept back into the charts a full
20 years after its release, entirely on the strength of its sequel.

“Nothing like that has happened before, especially as the
two records are on different labels,” says Julian Huntley, Vir-
gin’s international product manager in Madrid. “We did en-
courage some stores to rack the two records together, but
there was no campaign. In fact, all of Mike's Virgin back cata-
log is selling well thanks to ‘Tubular Bells 11"

Inigo Zabala, marketing director at Warner Music Spain,
says “Tubular Bells II” is successful for two main reasons: “‘a
great record and a great campaign. From July, we had a two-
month pre-campaign with spots in the press, and then we
started on television a week before the release.”

In September, Oldfield came to Spain and did press inter-
views, spoke on the new in-vogue formula station, Cadena
100, and appeared on Spain's most popular comedy-variety
show, “Marty y Trece.” The Christmas campaign revived the
advertising onslaught and means that, with eventual sales that
could hit 400,000, a planned Oldfield tour of Spain in April is
a guaranteed sell-out. =

| LTON J OH N PolyGram
“TheOne” MEcho

BY JOHN LANNERT

MIAMI—In Mexico, thanks to two near-sellout stadium con-
certs last fall, Elton John suddenly became an artista de rigor.
Back-to-back concerts at Mexico City’s 100,000-seat soccer
stadium Estadio Azteca Nov. 13-14 drew 90,000 and 86,000
spectators, respectively; the singer had never before per-
formed in the country.

Moreover, John’s shows were preceded by a six-week-long TV
and radio promotional blitz carried out by Mexico City concert pro-
motion firn Canto Nuevo, which is owned by Mexico's long-domi-
nant TV network, Televisa.

Manolo Diaz, president of Polygram América Latina, remarks that
John’s Mexico City dates were more than just another couple of
shows on his concert itinerary. “He had a magic communication
with the audience,” he says. “Elton himself was moved...to tears.”

Several days later, during an appearance on ‘‘The Arsenio Hall
Show” in the U.S., John mentioned how impressed he was with
the Mexican audience, adding that it was one of the few times in
the recent past that he has become emotional during a concert.
Diaz observes that the Mexican audience is perceived as reserved,
but says that since the govemment opened up the concert market
several years back, music fans have become willing to receive and
reciprocate. John found out all too well, as the thousands in the
soccer stadium recited his numerous hits word for word. John’s
concert was a commercial triumph, as well, with ticket prices rang-
ing from around $18 for the upper level to approximately $175 for
field seats.

Indeed, it might seem that the steep ticket prices would leave
little money to purchase John's albums. Not so. According to Marya
Meyer, PolyGram Intemational’s director of intemational artist mar-
keting for Latin América, the singer had sold throughout his career
an aggregate 280,000 units up to Oct. 26, 1992, with sales figures
for his latest album, “The One,” standing at 35,000 units.

Between Oct. 26 and Dec. 1, however, John rang up another
120,000 units, with “The One” accounting for over half (61,000) of
the tally. In early January, the album struck Mexican gold (100,000
units). Diaz asserts that John’s jump in record sales was a direct
conseguence of his visit. “Everybody knows that Elton John is an
artist who is successful wherever he goes. What you don’t know
is how intensely he can communicate with an audience. The re-
sponse that happened in Mexico did not occur in his [subsequent]
show in Argentina.” =

! 0 E c 0 c KE R Liberation/Mushroom

| “The EssentialCollection” (EMI),

“Night Calls”(Liberation) AU STRAI.IA

BY GLENN A. BAKER

SYDNEY— That Australia is one of Joe Cocker’s most
loyal and supportive markets may well have something to
do with the way the relationship began. For 20 years the
lower continent basically has been saying, 'Sorry, mate!”

(Continued on page B-13)
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Without
question it

is London’s
most elegant
little hotel,
the city’s best
kept secret.
Los Angeles
Times

HALCYON HOTEL

TELEPHONE: 0

PEACETFUTL

PRIVATE

ELEGANT

EXCLUSIVE

EXCELLENT

ECCENTRIC

IDIOSYNCRATIC

LUXURIOUS

DISCREET

DISCERNING

INDIVIDUATL

INTIMATE

EFFICIENT

CARING

O
>
=
Z

81 HOLLAND PARK:-

727 7288 - FACSIMILE: 071 22

fax and telex

muliti lingual

secretarial

facilities

LONDON WI113R Z

In my
experience

one of the most

comfortable
and attractive
hotels in

the world.

Sunday
Telegraph

A

WORLDWIDE U.S.A. AND CANADA toll free 1 800 457 4000 JAPAN (03) 5561 0150 FRANCE tolifree 05127384 S U VVW I T
RESERVATIONS GERMANY (0211) 493 1223/4 |TALY (02) 86 45 08 71 SPAIN (81) 319 0143 SWEDEN (08) 662 4747

INTERNATIONAL HOTEL
AVA

FUTURE
WATCH:
BRIT
PICKS TO
CLICK

By DAVID SINCLAIR

avid Sinclair, popular

music critic for The

Times Of London and

editor of Billboard’s

weekly “Global Music

Puise” column, surveys
the U.K. musical landscape and
nominates the following as names to
watch in the future.

THERAPY?

The U.K. has been slow to respond
to the grunge revolution spear-
headed by Nirvana, but at last a few
fledgling bands like Headcleaner
and Fudge Tun-
nel are begin-
ning to attract
wider attention.
Ahead of the
field by a long
way is Ther-
apy?, a trio
from  Beifast
that specializes
in intelligently
scripted rock 'n’ roll, beited out with
ferocious intensity at super-gun vol-
ume. On Therapy?’'s third album,
“Nurse” (A&M), Andy Cairns com-
bines a scalding guitar with lyrics
that evoke the quirky sense of humor
responsible for the rogue question
mark in the group’s name (a device
that also distinguishes it from the
U.K. duo Therapy, a 1970s favorite
on the folk circuit). Convened in a
Belfast bar in 1989, Therapy? quickly
secured a deal with London-based
indie label Wiiija, but it is only with
the recent move to A&M that the
band has achieved the maturity to
become a world-class act. Songs
like “Teethgrinder,” “Nausea” and
“Gone” suggest that, underneath
the brutish exterior, an inquisitive
mind is at play. =

APACHE INDIAN

Britain’s most
popular Asian
performer,
Apache Indian,
made his “Top
Of The Pops”
debut when his
single “‘Arran-
ged Marriage™
(island) sailed
j into the chart
in January. It
would have
happened
sooner, but his fans have tended to
purchase his recordings from the in-
formal distribution network of Asian-
owned corner shops and grocery
stores, which do not supply sales
(Continued on page B-14)
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Cocker
(Continued from page B-10)

In October 1972, on his first Aus-
tralian tour, Cocker and members
of his band were arrested on a mi-
nor drug offense and moderately
fined. However, it was election
time and politicians on both sides
of the fence saw political advan-
tage in seeming to protect the im-
pressionable young from *“‘evil in-
fluences.”

Thus was setin motion a week of
high drama and absurdity that do-
minated newspapers, television
and radio and ensured that every
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THE FOURTH SERIES

THE GOLDEN YEARS OF ITALTAN AND FRENCH CINEMA

THE 4ih SERIES of 25(Ds

I\Jiving‘;‘r\,:ugtrglian lénev‘: the namf.; PIERRE BACHELET
oe ad Dog” Cocker, even i 081  HISTOIRED' 0
they had never bought one of his CLAUDE BOLLING F I N A I. I.Y ] 0 0 C D S !
records or heard him sing. ' ' e S
When Cocker's deportation was 008 L'ANNE SAINTE (LA GANG DELL' ANNO SANTO) o i
called for and an order issued, he VLADIMIR COSMA
went into hiding, played an im- 018 L'AFFAIRE CRAZY CAPO (L'AFFARE (RAZY CAPO)
promptu cpncert at midnight be- FRANCESCO DE MASI
fore the police could catch him and 026 - GLI SCHIAVI PIU" FORTI DEL MONDO
left the country voluntarily. (SEVEN SLAVES AGAINST THE WORLD) !
Cocker was sheepishly readmit- - LA VENDETTA DI SPARTACUS CSE018 CSE 090 CSE 099
ted by a new Labour government (SPARTACUS AND THE TEN GLADIATORS) B =z
in 1975 for a string of sadly inebri- BENEDETTO GHIGLIA
ated performances. By 1977 all 042 (ORBARI
was forgiven, and he swept across
the country with the American 015 'EA.RMﬁEICNHI/P.PORTE
Standard Band dispensing steam- '
ing, bluesy rock 'n’ roll and heart- QIANNI MARCHETTI ) =
rending ballads. Not a man to hold 049 L'OCCHIO SELVAGGIO (WiLD £YE) CSE 062
a grudge, he went on to become a ENNIO MORRICONE
regular visitor and consistent hit- 099 - CORREVA L' ANNO DI GRAZIA 1870
maker and record seller, with Aus- - 1L BANDITO DAGLI OCCHI AZZURRI
tralians widely admiring his self- 048 - giTIE"BlUE-EYEDBANDIT)
effacmg honesty, his tenacny.and - MACCHIE SOLARI
W 7T T DR o) 050 - PROFESSIONE FIGLIO (VENETIAN LIES)
The loyalty of the Australian mar- - LABANDA J &S - (ronaca ariminale del Far West T
ket became particularly important (THE ] & § BAND) CSE 081
to Cocker when American and Bri- - LE MONACHINE (LITTLE NUNS)
tish support fell away in the late 066 - SAICOSA FACEVA STALIN ALLE DONNE?
1970s and early 1980s. With the ggﬁmmﬂwmﬂm'f WOMEN)
promotional push of Mushroom ’
Records’ Liberation Records im- e ) ?)III?QGNLI;I(\)HLWJEETHE(N(SIBIALHA
print, which has released all his (WHEN LOVE IS LUST)
new albums in this market since
1%;320(relﬁased elsewhere by Capi- 068 ﬂﬁ&'{ﬁgwgi‘mmm
tol), Cocker became a major Aus- ’
8 \ : (THE GIRL WITH A SUITCASE)
tralian chart act. He's received - ESTATE VIOLENTA (VIOLENT SUMMER)
gold and platinum album plagues - MORTE DI UN AMICO
for *‘Sheffield Steel,” “Civilized BRUNG NICOLAI
Man,” ‘"Live In New York,”
v 90 06 . 074 - DEFENSE DE SAVOIR
LSocker,” “Unchain My feart’ (1 UOMO I BASSO A DESTRA
Ca?lg " }?ﬁa \?vzantlv'?oparo in 1|§88 e —— 03 CSE 095 : ' .
- CSE 036 9 CSE 061 CSE101 (SE 046
with the single “Don’t You Love Me RIZ ORTOLANI
Anymore?” and Top 20 with “You 021 - FANTASMA D' AMORE (PHANTOM OF LOVE)
Can Leave Your Hat On” and DANIELE PARIS tis universally known that the most apprecioble quality in an encyclopedia is its completeness. With our latest proposal of 25 (Ds we
“Unchain My Heart.” 072 - PORTIERE DI NOTTE { NIGHT PORTER) ) )
“We've sold half a million Joe - MILAREPA have accomplished the ambifious project we have been working on for years: the SOUNDTRACK ENCYCLOPEDIA consisting of 100 (Ds
Cocker albums over the last 10 - : . . e . . . .
N S{WS Musf&room gen'eral 036 &'ﬁﬁﬁf'fffm}w containing Italian and French Cinema masterpieces. We are proudly addressing this complete collection to all cinema and ifs best music lovers
manager Warren Costello. “In a CARLO RUSTICHELLI after the fulfilling success of CAM's TUTTO FELLINI. Each (D is provided with a rich cifical apparatus and photographic documentation.
way, he was Liberation’s founding 062 - LEGANG (LA GANG DEL PARIGING) i PO
act because 'Sheffield Steel’ was
8 061 - SIGNORE E SIGNORI
our first real success. There’s no- (THE BIRDS, THE BEES AND THE ITALIANS) LISTEN TO IT LIKE AT THE MOVIES .
body like him. Although his appeal C_RUSTICHELLI / B. GHIGLIA &
covers a couple of generations, he y . g
is still seen as a contemporary act, . ) m&m:‘%ﬁm I N §
not a nostalgia one. | think Austra- - §
lians care for him so much be- o . PP SARDE )] [poLey surrounD | -
he’ h a ‘regular Joe." He : =
gf)‘gsriciitzzufh A S{mgp‘fe 'thﬁ]egs - 046 - VINCENT, FRANCOIS, PAUL T LES AUTRES . E
life, and what you see is what you [;Rfl%dfl)(l TREMOGL EAFFETTUOSAMENTE CAM s SOUNDTRACK ENCYC[OPEDIA 2
get.” - LES SEINS DE GLACE :
Cocerspro 112 oo e - THE FIRST (D SOUNDTRACK ENCYCLOPEDIA Z
ministered by ecords. it has so z
. o . ARMANDO TROVAIOLI <
:igg'gov?h?:r:tisngru dgeaﬁﬂ‘ﬁrgggfg; 095 - SEITE UOINI D'ORO (SEVEN GOLDEN MEN)
Liberation traoks. “The Cocker catalog L A T CAM - VIA VIRGILIO, 8 - 00193 ROMA (ITALY) - TEL (396) 6874220/347 | FAX (396)6874046
is remarkable. It sells year in and year VANGELIS
out and will probably keep selling as
o : 005 - ENTENDS-TU LES CHIENS ABOYER?
long as it's on the market,” says direc- ] y
tor of international A&R David Baxter. L280 E G B 2l AM
“He’s one of the very few acts who's
absolutely timeless.” =
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Future
(Continued from page B-12}

data from which the charts are compiled. Even so, all of his
first three singles topped both the reggae and Asian pop
charts. Indian, who hails from Handsworth, Birmingham, is a
reggae talker whose culture-crunching music incorporates the
dance-hall beats of Jamaica lightly garnished with the sounds
of tabla and sitar. Besides high sales, “Arranged Marriage”
also earned him enormous acclaim for confronting an institu-
tion that has provoked intense inter-generational conflict
among British Asians. His debut album, “No Reservations,” re-
leased Jan. 25, includes contributions from Sly Dunbar and
Maxi Priest and is likely to have a significant international im-
pact. =

P.J. HARVEY

Guitar trios are definitely in vogue, but P.J. Harvey is the first
to be fronted by a woman. Still in her early twenties, Polly Har-
vey is one of those wild mutations who come along every so
often. The product of a sheltered upbringing by artistically in-
clined parents in the tiny village of Corscomb, Dorset, she cuts
a waiflike figure onstage. Dressed in black, with an outsize red
Gretsch slung across her slender shoul-
ders, she moves little and says less, but
her presence is always commanding. Be-
hind her, drummer Robert Ellis (doubling
on eccentric falsetto backing vocals)
whips the songs along with clattery tom-
/| tom tattoos or fractured, quasi-jazz
rhythms. Among the group’s intense, left-
field amalgam of post-punk blues, folk
and hard-core rock, there are dim echoes
of Killing Joke’s guitar sound and Sioux-
sie’s scansion and choices of harmonic
intervals. The production on the group’s debut album, “Dry”
(Too Pure), is raw and understated—dry, in fact. But for all the
surface aggression, nearly all the songs have a strangely ac-
cessible beauty. The band has inked a major deal with Island,
but like Hisker DU or Sonic Youth, P.J. Harvey is destined to
be highly influential whether commercially successful or
not. =

\
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CAPERCAILLIE

It's taken almost a decade, but the seven-piece group Caper-
caillie from the Western Isles of Scotland is poised to make
an international breakthrough with its uniquely updated ver-
sion of Scottish traditional music. Last year the band scored
its first U.K. hit single with a haunting adaptation of “Coisich
a Ruin” (Survival/BMG), a Gaelic “‘waulking” song ‘‘com-
posed” more than 400 years ago. Named after a rare, black
woodland grouse, Capercaillie started out as a local folk band,
with raven-haired Karen Mathe-
son singing all the lyrics in the
original Gaelic tongue. Now
some of the newer songs are in
English and the band is equipped
with electric bass, keyboards and
,; drums as well as the accordion,
1 whistles and bouzouki with which
| it began. The bagpipes have
been discouraged all along as
part of a conscious effort to bury
the old Andy Stewart-style stereotype of Scottish music, a
myth that the tourist board is keen to prop up but that irks most
local musicians. The strategy is beginning to work, and if suc-
cessful Capercaillie could influence perceptions of Scottish
music no less dramatically than the Pogues and others have
redefined the popular image of Irish music. =

CATHERINE WHEEL

Catherine Wheel's sublime mixture of the finest English mel-
ody and the loudest American guitar sound is shown off to per-
fect effect on its latest four-track single, “30 Century Man”
(Fontana). The title track, which started life as a two-minute
acoustic song penned by Scott Walker, emerges from the
grinder as a blast of supercranked chords topped off by a vo-
cal of clear, leisurely grace. Another of the selections is a brisk,
faithful version of the Hisker D4 song “Don’'t Want To Know
If You Are Lonely.” The four-piece from Yarmouth on the east
coast of England, released its first two EPs, “She’s My Friend”
and “Painful Thing,” on the Wilde Club label in 1991 and gar-
nered sufficient acclaim to secure a contract with Fontana. The
ensuing album debut, “Ferment,” made the Top 40 early last

\

A In T I 'AIL‘ falh\:
year. The band then toured America with labelmates The
House Of Love and Ocean Colour Scene, a dream ticket of
English rock potential, even if The House Of Love is leaving
it a bit late to stage its big breakthrough. Catherine Wheel is

currently in the studio working with Gil Norton (Pixies) on a
second album. If the songs are right, it will be a scorcher. =

SUEDE

~ With last month’s sur-
prise cover feature in
the upmarket, “ma-
ture” rock fan's maga-
zine, @, Suede com-
pleted a clean sweep
of the board in the Bri-
tish press. From teen-
ybop mags to quality
dailies, they have won
saturation cover-
age,—and all on the
strength of just two
singles. Yet little more
than a year ago the
London-based four-
piece was struggling
to raise enough cash
to finance a demo. If
the whispers of
“hype” are not to turn
into a chorus, their de-
but album, slated for
March release on Nude/Sony, had better be good. Part of
Suede’s success is undoubtedly due to good timing. Arriving
just as everyone has decided that the early 1970s were hip af-
ter all, the band’s artful combination of glam-rock melody
tinged with a modish touch of grunge guitar has proved just
the ticket. And in the delicate figure of vocalist Brett Anderson,
with his faint air of mystery and camp-cockney singing voice
so redolent of Ziggy Stardust-era Bowie, Suede can boast a
genuine star. Suede is cocky, talented and about to happen
in a big way. The world is Suede’s oyster. Surely, they can't
blow it now. = (See story, page 1)
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WARNER MUSIC
UNITED KINGCOM

ANOTHER STAR STUDDED YEAR

/
S

Enya nominated as
Best Irternstionap Fermale.
Her first two WEA albums
have sold over 1¢ million
around the world (and are both
double platinum in the JSA).
The rzissted soundtrack
album "The Celts" is akready
over 50(,000 sales worldwide.

Eric Clapten nom.inated as
Bes* UK Male, Eric's
"Unpluzged’ album has met
with phenemenal suceess
everywhere - one of his best
selling lbums ever.

Simply Red nominated as
Best British Group (and Mick
Hucknall nominated as
Best British Male Artist).
"Stars"has amassed
Worldwide sales of 8 million
and UK sales of 3 million
and has done the remarkable
"double” of being the
Best Selling album in the UK
for both 91 and '92.

Prince ore of the most
prolific hit writers in history.
He has been nominated as
Best ternational Male,
his latest highly acclaimed
album is pla:inum $300,000)
in tae UK

eastwes!

REM nominated s Best
International Group.
"Automatic For The People”
is now double platinum in the
UK (600,000».

En Vogue nominated
Best International Group.
"Funky Divas" alreedy Gold
in the UK and climbing.

8
o BMTﬁAWARDszRffB

TORI ANES

Tori Amos nominated Best
International Newcomer and
Best International Solo Artist.
Her debut album
"Little Earthcuakes" is Gold
in the UK and over a million
around the world.

kd lang in her most successful

year to date in the UK, she has
been nominated as Best

{nternational ¥emale and sold

100,000 copies of “Ingenue" -
her first UK gold disc.

Madonna nominated as Best
Internationa: Female - and
certainly the most famous
woman in thz world - with

UK sales of "Erotica" already

exceeding half a million.
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Chrysalis

the labels that achieved gold albums
from artists as diverse as arrested
development, carter the unstoppable
sex machine and sinead o’connor in
1992 would like to give you advance
notice of future success: world party
kenny thomas, big country, chesney
hawkes, runrig, jethro tull and monie

love. artists for early 1993. Chrysalis

copltempn )
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COMPLLEION

13 bramley road, london w1io 6sp

a dwision of emi records group uk & eire
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PICTURE
THES.

By Seth Goldstein

VIDEO CHAIRS: A rash of moves
and startups requires a revised ex-
ecutive scorecard. Here’s our at-
tempt at keeping things straight.

Jim Ulsamer leaves his post as
marketing VP at Baker & Taylor
Video for another position within
the company. At deadline, Ulsamer
wouldn’t say which one, but we're
told it’s in the book division. W.R.
Grace sold B&T to Washington,
D.C.-based Carlyle Group.
Ulsamer’s replacement should be
Frank Wolpert, another B&T vet.

On the supply side, New York-
based TriBoro Entertainment has
a new president, Bob Baruc, with
sales and marketing responsibilities.
He replaces co-founder Mike Holz-
man, who's “leaving and looking” af-
ter helping start the B-movie inde-
pendent 18 months ago. Partner
Steve Mackler remains as CEO.

“The company has done fine . . . in
what appears to be the worst of
times,” maintains Holzman. TriBoro
sales have ranged from 5500 to a
high of 15,000 for a made-for-TV re-
lease, ““ Till Death Do Us Part.”
Holzman wants to build something
new based on his ability to sniff out
titles and, he says, to “lure potential
investors”—hut he’s also seeking an
established situation.

Baruc arrives from Majestic En-
tertainment, a 1992 startup, where
he headed video operations. Majes-
tie, celebrating its change of names
to UniPix Entertainment, will han-
dle direct response and retail sales
of the Sci-Fi Channel Home Video
label and mail-order for the Mystic
Fire catalog, otherwise distributed
by Pacific Arts Video. First mailing
to 100,000 names goes out in March;
“We needed somebody with finane-
ing,” says Mystic president Sheldon
Rocklin. His somebody is UniPix
president David Fox, formerly of
Fox Lorber Associates, N.Y.

Two other Fox Lorber staffers
have just left to join New Video Co.,
Susan Margolin as COO and Mark
Kashden as marketing VP. New
Video is newly created by Steve
Savage, who had run New Video
Group, a Fox Lorber joint venture;
its sole label remains Arts & Enter-
tainment Home Video, which ships
Michael Palin’s “Pole To Pole,” at
$69.95 for four cassettes.

Last but not least, the well-trav-
eled Mark Gilula comes east from
L.A. as sales and marketing VP at
CapCities/ABC Video Publishing.

Blockbuster Mulls GAmMes .....cooccceciiiissensiniinsnnns 62

VSDA Confah Talks Hit Hot Topics

Piracy Study, AIDS Benefit On Agenda

B BY JIM McCULLAUGH

LA JOLLA, Calif—Retailers weren't
starved for topics of trade conversation
when the Video Software Dealers
Assn, convened its annual Leadership
Conference Jan. 22-25 at the Sheraton
Torrey Pines hotel in La Jolla, Calif.

The continuing impact of Block-
buster, new technology, the marketing
of lesser titles, and Rentrak gave them
plenty to talk about. And VSDA itself
chipped in with two long-awaited an-
nouncements—its relocation from New
Jersey to Los Angeles and the Pizza
Hut cross-promotion (Billboard, Feb.
6).

Among the hot buttons, not weather-
related, were:

* A vigorous new fund-raising effort for
the video industry’s AIDS Action Com-
mittee.

* A new study on the effect of pay-per-
view home “black-box piracy.”

* A grass-roots move to urge tough
laws on consumer theft of overdue
rental copies.

Numerous supplier/retailer and
manufacturer/retailer round-table dis-
cussions and a “Donahue”-style closing
session about VSDA’s future also fo-
cused sharply on the tilt of the VSDA
hoard to the larger retail chains, a need
to put more pizazz into its annual Las
Vegas convention, and the need for
more research examining why the as-
sociation membership has not grown
and may not retlect the real diversity
in today’s video retail marketplace.

At the closing-day talk, “Town Hall
Meeting: What Is VSDA's Future?,”
attendees were described by modera-
tor Andy Lasky as holding a “love-fest”
when “the old petty animosities™ and
“us va. them” dichotomy between re-
tailers and suppliers failed to ignite the
meeting, generally given high marks
by attendees representing a majority
of national chapters. Also on hand were
numerous key studio and wholesaler
executives,

In a novel departure, media repre-
sentatives were invited to round-tables
on an “off the record” basis that still
found delegates somewhat uncomforta-
ble discussing topics such as revenue
sharing and the practice of Rentrak
outlets selling off current rental copies
and disrupting the marketplace.

Typical of the eross-section of nag-
ging and worrisome concerns raised at
the round-tables was the competition in
sell-through from Blockbuster, whole-
sale clubs, and speeial promotions such
as the McDonald's offer on Orion
Home Video’s “Dances With Wolves.”

“You can ignore Wal-Mart and K
mart for years but Blockbuster’s effect
in sell-through is something you have
to react to,” roundtable participants
were told by one supplier. “We have
been in business 12 yvears and this is
the first year we've felt | Blockhuster's]
impact.”

One distributor also warned re-
tailers they would feel rental competi-
tion from Wal-Mart and K mart this
vear. But because so many Block-

Strings And Screens. Les Paul poses with movie star Kathleen Turner at Fat
Tuesday's. Paul's a regular at the New York nightclub and entertained the crowd,
including Turner, which joined with BMG Video to celebrate the release of its
program on the guitar great. “‘Les Paul, The Living Legend Of The Electric Guitar”
played its way into stores at $19.98 suggested list. (Photo: Chuck Pulin)

buster stores compete directly with
VSDA independents, in contrast to
widely scattered mass-merchant sites,
attendees agreed they could sense the
presence. Some believe it even helps
because “the public still wants to buy
video in a video store,” according to one
wholesaler.

He also noted the stark contrast in
buying patterns between music and
hooks, compared with video. “An esti-
mated 80% of purchases of compact
dises are in record stores, the same for
books in bookstores, and yet, in our
business, just 18% of video is pur-
chased in video stores.”

(One supplier recalled being baftled
when “during Christmas, only one-
third of our volume was represented by
the top seven or so titles. Volume was
spread over an amazing breadth of
produet.”

Wholesale clubs continue to grow as
“alternative wholesalers,” according to
a retailer, who said, “My own distribu-
tor is selling Sam’s [Wal-Mart's price
club]. But finally, after all my bitching,
I am getting the same price now.”

Said another, *“Pallet-loads of

(Continued on next page)

Top Video Cos. "
Quit Talks On
U.K. Generic Ads

B BY PETER DEAN

LONDON—Columbia TriStar,
Warner Home Video, and Guild
Home Video have abandoned talks
aimed at creating the first generic
video advertising in the U.K. since
the abortive “wildebeest” campaign
in early 1991. The difficulties paral-
le] those in the U.S.—one reason
why VSDA has ceased trying to
mount a studio-backed awareness
campaign.

Creative and conceptual differ-
ences have been cited by Warner
and Guild, which are committing
sizable sums to U.K. consumer ad-
vertising campaigns of their own.

After the failure of the 10 million
pound (about $15 million) “wilde-
beest” eampaign, its architect (and
Columbia TriStar Home Video
managing director) Cees Zwaard
went on to form Rental Build, in
which members of the public give

(Contivued on page 63)

SWEET
SENSATIONS.

It’s Playboy’s For Couples Only line, the sensational
series that’s setting hearts aflutter nationwide. Each and
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2-Vid Set Commemorates -
- 5 - & COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
Clinton’s Inauguration 1k
) 5 8
B BY JIM BESSMAN tory that should be documented in 212 | ¢ TITLE o=y Gl 55 | 3
e |3 2 Manufacturer, Catalog Number Performers >x |«
the audio/video format once and for
NEW YORK—While the warm glow  all, because people will look back * % x NO.1 * o %
of the inaugurgtion still radiatt?s, MPI an(l.rerpember what was going onin 1 1 ¢ | BOOMERANG Paramount Pictures Eddie Murphy oz |
Home Video is rush-releasing the their lives at that particular mo- Paramount Home Video 32717 Robin Givens
ABC news production of “The Clin- ment.” e T
ton Inaugural Commemorative.” Events of such magnitude require 2 | 2| 9 | LETHAL WEAPON 3 Warner Home Video 12475 Danny Glover 1992 | R
The two-volume video set, which  speed, Al.l adds.. MPI, frequently in 3| 3 6 | HOUSESITTER Universal Gity Studios Steve Martin | o
had a Feb. 5 street date, devotes the conjunction with ABC News, had MCA/Universal Home Video 81280 Goldie Hawn
first tape, “Inauguration 1993, to the  previously rush-released about 20 N Paramount Pictures Harrison Ford o | 8
president-elect’s bus trip to Washing-  tapes within two weeks of their oc- Paramount Home Video 32530 Anne Archer
e UL el T BT SN e 2 5| 5 | 4 | HONEY, | BLEW UP THE KID Walt Disney Home Video 1371 Rick Moranis 1992 | PG
dress, and the ensuing gala events. ABC News—our source for cur-
Co-anchored by Peter Jennings and  rent news delivered in home video— 6 | 6! 12| sister act Touchstone Pictures Whoopi Goldberg —
David Brinkley, the program runs is increasingly understanding of the Touchstone Home Video 1452 Harvey Keitel
about 90 minutes and carries addi- need to treat video productions like 71 7 | 8 | UNIVERSAL SOLDIER Carolco Home Video Jean-Claude van Damme | o0, | o
tional interviews and commentary. special newscasts. In other words, Live Home Video 69032 Dflph Lundgren
The second cassette is the previ-  work rapidly!” 8 | 8 | 5 | BUFFY THE VAMPIRE SLAYER FoxVideo 1972 A 199 | PG-13
ously televised one-hour special “72 Sadicario agrees that ABC now uke Perry
g . g g anticipate such video- Universal City Studios John Lithgow
ST It A 7 R O et dELATl) 9 | NEWD | RAISING CAIN MCA/Universal Home Video 81285 Lolita Davidovich 19921 R
Scenes With Bill Clinten,” hosted by ~ worthy milestones. : =
Ted Koppel and focusing on the final “These kinds of things goondur- |10 | 14 | 2 | ASTRANGER AMONG US :g::ngg Z‘g:;’;e\slideo glr?cla?r;;G”mth 1992 | PG-13
three days of the Clinton campaign. ing the day when people are work- _ :
Both tapes are available in a special-  ing and can’t get to a TV and forget 11| 9 | 15 | BASIC INSTINCT Carolco Home Video Michael Douglas 1992 | R
edition box for $39.98, or separately to set their VCRs,” he says. “Every Live HomeCVId:o 39015 ?harog Stone
. . 5 5 . Universal City Studios om Cruise )
at $19.9-8 B s year ‘We get 59 md.ny Cdll§ from peo 12| 1 L FAR AND AWAY MCA/Universal Home Video 81287 Nicole Kidman 1992 | PG-13
“The inauguration is such a natural  ple, ‘I missed this, I missed that. -
for this kind of [rush-released home How can I get a cassette? We reali- 13| 10| 6 | PRELUDE TO A KiISS FoxVideo 1971 ﬂ:@ g;an‘”‘" 1992 | PG-13
video program],” says ABC News VP zed that there’s a market out there YR T———— s —
of business affairs Steve Sadicario. ~and we ought to satisfy it.” 14 | 12 | 5 | POISON IvY e SR 1992 | MR
“There’s nothing bigger that we do in Ali says that promotional plans Toe Pocc]
this country and there were so many for the inaugural package include 15| 13 | 17 | MY COUSIN VINNY FoxVideo 1876 Ve rrs 1992 | R
wonderful moments ... and images TV spots in local major markets, on . [
that give life to our democracy and “Entertainment Tonight,” and p}?-- 16 | NEWD> | DIGGSTOWN MGM/UA Home Video M902692 Louis Gossett Ir. 1992 | R
the peaceful transition of power. We  haps on talk shows. Noting that his 5
G - gourney Weaver
tried to capt