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B BY CRAIG ROSEN
and ED CHRISTMAN

LOS ANGELES—While several su-
pers:ars have recently chosen not to
tour the U.S. in support of new al-
bums, industry observers are divided

Garth, U2 Top
Billhoard Awards
Winners List

B BY CRAIG ROSEN

LOS ANGELES—For the second
consecutive year, Garth Brooks was
a dominant force at the Billboard
Music Awards.

The country superstar topped his
five-award run at 1991’s show by rop-
ing in seven trophies at the show,
which was broadeast live on the Fox
Broadcasting Co. from the Universal
Amphitheatre here Dec. 9.

Brooks took honors for No. 1
Pop Artist, No. 1 Billboard 200 Al-
bum (for the 8 million-seller ‘“Ro-
pin" The Wind"”), No. 1 Billboard
200 Artist, No. 1 Country Artist,
No. 1 Hot Country Singles Artist,
No. 1 Hot Country Album (also for
“Ropin”), and No. 1 Country Al-
bums Artist.

(Continued on page 75)

Seattle Station
Staffers Quit In
P’gramming Row

B BY ERIC BOEHLERT

NEW YORK—Schisms between vol-
unteers and paid staffers at commu-
nity radio stations are not unusual.
The battle over the future direction
of KCMU Seattle, though, is shaping
up to be a monumental one.

For those fighting for control of
KCMU, one of the most influential
commercial-free stations in the coun-
try, as well as the launching pad for
local acts such as Nirvana, Mud-
honey, and Soundgarden, a defining
moment came one night early last
month.

That was when station volunteer
announcer Dick Burton was suspend-
ed after he reported on-air that a
group of fellow volunteers had unit-
ed to protest KCMU programming

(Continued on page 63)

R.E.M.

on whether or not their avoidance of
the concert circuit has hurt their rec-
ord sales.

Among those who have decided not
to tour this year are R.E.M., Mariah
Carey, and Madonna. In addition, Mi-
chael Jackson, who recently ended
his European concert swing due to ill
health, has no plans to tour the U.S.

$4.95 (U.S.), $5.95 (CAN.), £3.75 (U.K.)

NEWSPAPER

Industry Ponders Roads Not Taken

Did Bypassing Tours Impact Top Acts’ Sales?

In the year since it came out, Jack-
son’s “Dangerous” album has sold
more than 4 million units in this coun-
try, mostly in its first few months of
release. While no mean achievement,
that sales level falls short of the 6
million units that his previous album,
“Bad,” sold domestically.

Madonna’s “Erotica,” only a couple
of months after its release, is closing
in on double-platinum, according to
Warner Bros.; but, in its seventh
week on The Billboard 200, the album
has slipped to No. 21.

On the other hand, consider the sit-
uation of R.E.M.: After more than a
decade of building a loyal cult follow-
ing from constant touring, R.E.M.

(Continued on page 80)

German Authors Society Bans
Composers 0f Neo-Nazi Songs

This story was prepared by Domi-
nic Pride in London, Mike Hennes-
sey in Frankfurt, and Wolfgang
Spahr in Hamburg.

LONDON—In an unprecedented
step, the German authors’ rights soci-
ety, GEMA, has declared that it will
not handle material by composers
who produce neo-Nazi songs and lyr-
ics. The major labels belonging to
German industry federation BPW ap-
plauded the GEMA stand and agreed
not to sign skinhead bands, whose
lyries are said to incite racial hatred.

GEMA took its decision Dec. 8-9 at
a board meeting in Munich. The orga-

nization said it will “distance itself
from the combination of composers,
lyricists, and publishers” of neo-Nazi
music groups, who produce works
“which contradict the constitutional
principles of freedom and democra-
cy.”

The rights body has also made it
known that it will refuse to grant
membership to artists who are con-
veying neo-Nazi sentiments in their
music. So far, this situation has not
arisen because none has applied for
membership.

GEMA spokesman Gabriel Stein-
schulte says the organization is taking

(Continued on page 75)
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B BY MIKE HENNESSEY

ZURICH—Switzerland is among
Europe’s most lucrative music
markets on a pur-capita basis. But,
due to legal uncer-
tainties that were
resolved only a year
ago, it has also been
one of the conti-
nent’s leading mar-
kets for record pi-
rates and bootleg-
gers.

Switzerland is not
a signatory of the Rome Conven-
tion on neighboring rights, and its

Swiss See Higher $ Peaks
With New Gopyright Ruling

copyright law has no provision for
secondary rights. Until recently, it
was also unclear about the status
of sound carriers that were out of
copyright in such countries as Ita-
ly and Luxembourg
and were being im-
ported for sale in
Switzerland.
However, the un-
certainty that has
made Switzerland
an easy target for
pirate and bootleg
product was swept
away Dec. 20, 1991, when the com-
(Continued on page 42)
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Arbitron To Use
Portable People Meters,
Starting In 1994

PAGE 6

Jamaica Jumping With
Yule Reggae Concerts
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New & Old Fans
‘Plug’ In To Hit
iEnc Glapton Set

| mBY LARRY FLICK
| and THOM DUFFY

NEW YORK—With sales of his
current “Unplugged’’ album
fast approaching the 7-million-
mark world-
wide, veteran
guitar hero
Erie Clapton
is hot.

A consis-
tent sales |
draw through- |
out his dec-
ade-plus solo
career, Clap-
ton is now enjoying the best-
selling album of his career. Af-
ter three months on The Bill-
board 200, “Unplugged,” which
is No. 6 on this week’s chart,
has sparked cross-generational
consumer interest, and its
weekly sales regularly match |
the out-of-the-box performance
of numerous new platinum-lev- |
‘ el releases.

According to Lou Dennis, se- {
l (Continued on page 81) '
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NY'S ROCK ‘N ROLL STATION]

BRYAN ADAMS
Summer of ‘69

THE ALLMAN BROTHERS BAND
Statesboro Blues (live)

JEFF BECK
Cause We've Ended As Lovers

BLUE OYSTER CULT
Don’t Fear The Reaper

BON JOVI
Wanted Dead Or Alive

DAVID BOWIE
Rebel Rebel

THE CARS

Just What | Needed

ERIC CLAPTON

Let It Rain

THE CLASH

London Calling

ROBERT CRAY

Smoking Gun
CROSBY,STILLS & NASH
Suite: Judy Blue Eyes

DEEP PURPLE

Knocking At Your Back Door
DEF LEPPARD
Armageddon It

DIRE STRAITS

On Every Street

BOB DYLAN

Like A Rolling Stone
EMERSON, LAKE & PALMER
Lucky Man

MELISSA ETHERIDGE

Like The Way | Do

PETER FRAMPTON

Do You Feel Like We Do (live)
FREE

All Right Now

GRAND FUNK RAILROAD
Closer To Home/I'm Your Captain
HEART

Straight On

INXS

What You Need

JETHRO TULL

Aqualung

ELTON JOHN
Funeral For A Friend/Love Lies Bleeding

Cioncies- S

JOIN IN THE CELEBRATION.

it

JOHN LENNON
Nobody Told Me

LOVE
You Set The Scene

BOB MARLEY & THE WAILERS
Redemption Song

JOHN MAYALL
Room To Move (live)
JOHN MELLENCAMP
Pink Houses (live)

FREDDIE MERCURY
My Love Is Dangerous

THE MOODY BLUES
! Know You're Out There Somewhere

NAZARETH
Love Hurts

PINK FLOYD
Comfortably Numb

THE POLICE

Message In A Bottle (live)
RED RIDER

Lunatic Fringe

LOU REED

Walk On The Wild Side
RUSH

The Spirit Of Radio
SAVOY BROWN

Tell Mama

SCORPIONS
Wind Of Change

THE PATTI SMITH GROUP
Because The Night

BRUCE SPRINGSTEEN
Thunder Road

10cc
I’'m Not In Love

THIN LIZZY

The Boys Are Back In Town
THUNDERCLAP NEWMAN
Something In The Air

TRAFFIC
The Low Spark Of High Heeled Boys

U2
Bad

STEVIE RAY VAUGHAN
Pride And Joy

STEVE WINWOOD
While You See A Chance

Z2Z TOP
Planet Of Women
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Arbitron Designing ‘Pocket People Meter
Pager Device Will Track Radio & TV Listening

@ BY PHYLLIS STARK

NEW YORK—Radio-audience measure-
ment has gone high-tech with the an-
nouncement from The Arbitron Company
that it is developing a device known as the
Pocket People Meter for use in U.S., Cana-
dian, and Australian markets.

Although the device is still in develop-
ment, it is expected to be about the size of a
small pager and will track both radio and
television listening. Unlike the current
method, in which participants record their
radio listening in diaries, the Pocket People
Meter will require little effort on the part
of the respondent, who would only have to
wear or carry the device.

In order to be measured by the meter, a
station would embed a unique, inaudible
digital code into its broadecast signal. To
identify stations being heard, the Pocket
People Meter would read the codes using
technology originally developed for mili-
tary use. The device could pick up a signal
from across an average-sized room.

At the end of the survey period, the re-
spondent would either mail in the device or
transmit the data directly to Arbitron’s
computer system via a modem provided to
participating households.

The current timetable calls for a proto-
type of the meter to be developed by early
1993 and the testing of the device in two
markets by the end of 1994.

Because of its portability, the device is
considered an improvement on technology
currently used by both Arbitron and rival
A.C. Nielsen to measure television viewing.
Both services use a combination of people
meters and “set meters” attached to televi-
sions to record viewing. The people meters
must be turned on by the viewer and can
automatically track both what is being
watched and who is watching. The set me-
ters record only what is being watched.

According to Arbitron executives, use of
the Pocket People Meter would increase
the accuracy of listening information, since
it would register all radio broadeasts the
respondents were exposed to, not just the
listening they would remember when fill-
ing out a diary. At a Dec. 8 press confer-
ence, Arbitron executive VP/sales and
marketing Ken Wollenberg said this would
produce “better, more economical ratings
for the industry . . . It eliminates any media
research burden that has been imposed on
the respondent.”

NO NEW COST TO CLIENTS
While Arbitron representatives wouldn't
discuss development costs of the project,
they did note that the new technology
would not mean increased cost to clients.

“The industry has always been very
skeptical of any Buck Rogers method of
measurement, because until today it al-
ways meant higher cost,” said Wollenberg.
He noted that, with the new technology,
Arbitron could track the listening habits of
a family of four for “hundreds of dollars
rather than thousands.” The device would
also make it more economically feasible for
Arbitron to increase sample sizes and to
measure listening more frequently in
smaller markets, according to Wollenberg.

Arbitron’s partners in the development
are Canadian ratings service BBM Bureau
of Measurement and Australian ratings
service AGB McNair.

Noted Wollenberg, “This is the first time
three media research companies on three

(Continued on page 81)

Relief Is In Store. More than two dozen artists, together with music industry

executives, tumned out Dec. 6 for CounterAid, a fund-raiser for LIFEbeat, the music industry
organization to fight AIDS. The artists helped raise more than $25,000 by selling T-shirts, buttons,
posters, and autographs at four different New York music stores: HMV (East Side), Tower
(Downtown), Sam Goody (West 34th Street), and J&R Music World. In the photo at left, Meat
Loaf and Martha Wash take charge of the cash registers at J&R Music World; at right,
Foreigner’s Mick Jones rings up CounterAid contributions at HMV. (Photos: Chuck Pulin)

THIS WEEK IN BILLBOARD

DANIELA MERCURY RISING
Described by Billboard's John Lannert as “perhaps the ultimate
crossover artist,” Bahian vocalist Daniela Mercury cast her
spell on Brazil recently, beguiling the concert audience at what
turned into a romp-and-stomp love-in between performer and
crowd. All the details, and more, in Latin Notas.

MUSIC

Album Reviews
Artists & Music
Between The Bullets
The Billboard Bulletin
Boxscore

Page 32
Canada

GET BACK: DISPUTED BEATLES DISCS HALTED

German authors’ society GEMA has ordered a company to halt
manufacture and distribution of a four-CD set of Beatles tracks
on the ground it infringes the rights of the authors. The move, a
first for the society, has cheered record companies, which see it
as the first step toward stamping out lucrative “protection gap”
recordings. Mike Hennessey reports.

INDIES MAXIMIZE MINIDISC POTENTIAL

Banking on MiniDisc becoming big business, some enterprising
independent labels are joining Sony and other majors in rolling
out software for the new format. Chris Morris has the scoop in
Declarations of Independents.

VID SUPPLIERS RIDING FILMS’ COATTAILS

The feature film “JFK” begat more than a spate of video docu-
mentaries about the assassination—it also seems to have
spawned a trend. As Jim McCullaugh reports, the release of re-
lated videos that dovetail with major box-office titles has gained
steam recently. He traces the trend, and looks ahead to tie-ins
in the works.
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West Coast Vid Plans Expansion

Roars Out Of Bankruptcy With Franchise Strategy

H BY EARL PAIGE

LOS ANGELES—Retailer West
Coast Video says it is emerging from
bankruptcy with a vengeance. Presi-
dent Elliot Stone anticipates the chain
will grow from 516 franchisees by
year's end—it was 508 two months
ago—to 1,000 outlets in 1995.
Independents are expected to con-
vert to the cause, a strategy that
Stone acknowledges appears ‘“‘un-
workable” to many. West Coast
hopes to make it work with the cre-
ation of West Coast Services, a distri-
bution company; revival of its own

programming label; organization of a
more meaningful franchisee council;
and the structuring of a new manage-
ment team.

More realistic franchise fees, Stone
says, will help as well. Stone admits
West Coast went overboard, hiking
the cost “about $2,500 a quarter”’
from $7,500 in 1985 to $60,000 in 1990.
The present fee is $25,000 for the
first location and $5,000 for each addi-
tional store, unlike the previous
schedule, which charged owners
“what you paid the last time,” he
says. Royalties are basically un-
changed—5% plus two 1% advertis-

Jacksons Miniseries A Rental
1st For Motown Vid, PolyGram

@BY JIM McCULLAUGH

LOS ANGELES—"“The Jacksons: An
American Dream”—the recent four-
hour miniseries about the Jackson
family that aired on ABC-TV—will be
the first entry into the rental market-
place for Motown Home Video and
distributor PolyGram Video. Street
date is set for Feb. 23.

The doublecassette title will carry
a suggested list of $79.95. To date,
both Motown and PolyGram have is-
sued music-based or nontheatrical
sell-through product.

Motown and PolyGram Filmed En-
tertainment jointly control all home
video rights to the title, as well as
worldwide TV syndication, merchan-
dising, and book publishing rights.

MuchMusic Vet
John Martin Exits
Canadian Ghannel

S BY LARRY LeBLANC

TORONTO—The announcement
Dec. 8 that John Martin, who con-
ceived and pioneered video program-
ming in this country, had resigned as
director of music programming of
the 24-hour nationa] video network
MuchMusic, effective Jan. 1, has sent
a shock wave through the music in-
dustry here.

“John is one of the great innova-
tive pioneers of music video world-
wide,” says Bernie Finkelstein, presi-
dent of True North Records. “His
contribution and dedication to the Ca-
nadian music scene is unparalleled.”

“John can take credit for abolish-
ing the regionalism that ran rampant
in our industry since its inception,”
says manager Bruce Allen. ““He
made the music of the country avail-
able to everyone through his stew-
ardship ¢ this most important medi-

direction, Much-
t0 basic cable in
~able musical
atal, rap, al-

g, It has
wmestic
itial-
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According to Joe Shults, president
of PolyGram Video, the show, which
was on the evenings of Nov. 15 and
18, was the highest-rated two-part
telemovie on any network in nearly
2!/, years.

Says Bill Sondheim, VP of sales for
PolyGram Video, “Each hour as the
show progressed, the ratings and
share continued to grow. At the end

(Continued on page 79)

ing fees. Stone says, “We're going to
have to live with those numbers.”

One number he expects will disap-
pear is the unsecured debt of $27 mil-
lion that ballooned total claims
against the company to $34.6 million.
Stone says categorically that $25 mil-
lion “will be thrown out of court” at
the next appearance in 30-40 days.

The claims, he says, were made
against two limited partnerships no
longer in existence and have nothing
to do with West Coast. In fact, the
claims were the reason West Coast
declared bankruptcy, according to
Stone, who maintains Chapter 11 was
the only way to protect the company
from huge legal costs. Stone believes
that when the court is finally finished
with the case, unsecured creditors
will wind up “probably around $2 mil-
lion.”

West Coast has agreed to pay 25
cents on the dollar as long as the total
unsecured claims remain below $2.5
million. Because the court must still
determine exact amounts, few credi-
tors will comment on what’s due
them. Handleman CFO Lou Kircos
says the stated figure of $463,769 “is
close enough for us to be comfortable
with that.”

Meanwhile, a lawsuit that Illinois
filed in early 1991 charging alleged

(Continued on page 79)

Lisa Swings Over To Penduium. Recording artist Lisa Lisa, center, signs with
Pendulum Records. Congratulating her, from left, are David Glinert, Pendulum head
of business affairs; Pendulum president/CEO Ruben Rodriguez; Richard Diegez,
personal business attorney for Lisa; and David Chidekel, attorney for Lisa. Lisa Lisa
and her band, Cult Jam w/Full Force, previously released three albums—their
platinum self-titted debut, the gold *“Straight To The Sky,” and the double-platinum
“Spanish Fly." Lisa’s Pendulum debut is due in August 1993.

@ BY CHRIS MORRIS

LOS ANGELES—Virgin Retail
founder Richard Branson said the
company would build megastores in
eight U.S. markets in the foresee-
able future, although he didn’t spec-
ify a time frame.

Branson made the announcement
Dec. 3 at a “high tea” for the press
at Virgin’s new 30,000-square-foot
megastore on Sunset Boulevard in
West Hollywood, Calif. Hundreds
of industry guests attended a party
on the site that evening, and the
store opened its doors Dec. 4.

Branson said Virgin would open
two more stores in Los Angeles.

While he did not say which mar-
kets were next on the agenda and
offered no specific timetable for the
openings, Branson said stores in
the 15,000-50,000-square-foot range
would be opened in San Francisco,
Phoenix, Boston, New York, Wash-
ington, Chicago, Seattle, and Mi-
ami. He estimated that two new
U.S. outlets could be open by next
September.

Branson introduced Blockbuster
Entertainment chairman/CEO H.
Wayne Huizenga to the press as
“our new partner.” The video retail-

Virgin Proposes Megastores
In At Least Eight U.S. Gities

ing giant, continuing its aggressive
move into the music business, has
offered to buy half of Virgin’s Eu-
ropean retail holdings and a 75%
stake in its future U.S. operations
(Billboard, Nov. 28).

In discussing Virgin's expansion,
Branson said, ‘“Many of these
stores will have Blockbuster in-
volved.” However, Branson added
that no decision has been made
about whether signage on future
stores would incorporate the Block-
buster name.

Although the construction of the
new Los Angeles store predates
Blockbuster’s involvement with
Virgin, it does feature a second
floor devoted to home video and vid-
eo games. That floor now has a
Blockbuster sign on it.

Even at 30,000 square feet, the
Los Angeles outlet is short on
space, according to Ian Duffell,
president of Virgin Retail Group
Asia/Pacific.

Duffell said there was not
enough space for video game rent-
als (which Blockbuster views as a
promising profit center) at the L.A.
location. He added that soon the
store will have to equip itself for

(Continued on page 81)

" GBS/Fox Keeping It Glean

With Feb. Sell-Thru Titles

B BY SETH GOLDSTEIN

NEW YORK—CBS/Fox Video has
pegged February releases for two
high-powered special-interest pro-
grams that promote clean living and
clean underwear.

“Weight Watchers Easy Shape-
Up” and “Michael Jordan Air Time,”
backed by Hanes Underwear, prom-
ise initial delivery of 250,000 and
500,000 cassettes, respectively, ac-
cording to sports and fitness director
Kevin Conroy. These projections are
indicative of the strength of nonthe-
atrical programming when there’s
brand and star power and a $19.98
suggested list.

CBS/Fox, based in New York and
distributed by its Los Angeles affili-
ate, FoxVideo, knows the impact a
personality can have. Jordan'’s previ-
ous two basketball instructionals have
generated sales of 1.5 million units,
Conroy says, about equal in volume to
the pair of Cher exercise videos re-

Cable Moves May Gue Video On Demand

@ BY SUSAN NUNZIATA

NEW YORK—Cable and telecommu-
nications companies are continuing to
develop compression technology that
would allow pay-per-view movies to
be available virtually on-demand. In
the latest step toward expanding
PPV, Denver-based Tele-Communica-
tions, Inc., plans to deploy a new tech-
nology that would give it 200-500
channels and the ability to offer PPV
titles every 10-15 minutes.

TCI signed a letter of intent to be-
gin using a new 10:1 video compres-
‘an technique that has been jointly

developed by AT&T and General In-
struments.

Time Warner is also developing a
new, 500-channel system that would
offer movies virtually on demand,
and Bellcore is developing a video-on-
demand service designed to operate
over existing phone lines (Billboard,
Nov. 21).

TCI will begin offering expanded-
channel service to users of satellite
dishes in mid-1993, with cable custom-
ers in selected cities to be offered ex-
panded service in 1994. A large per-
centage of the additional channels
would be used to transmit a wider va-

riety of PPV programming at closer
intervals.

The cities in which TCI’s expanded
services would first be offered have
not yet been determined, according to
Lela Cocoros, TCI’s director of corpo-
rate communications. It is also un-
known how much more the new set-
top devices would cost consumers, al-
though she notes “we are now able to
offer this cost-effectively to the cus-
tomers.”

Cocoros says the company is in the
midst of test marketing what it calls
“viewer-controlled cable” to deter-

(Continued on page 79)

leased over the past two years.

A little notoriety doesn’t hurt spe-
cial-interest demand, either. Poly-
Gram Video's “Pro Football's Hot-
test Cheerleaders” arrived in New
York to the accompaniment of a Dec.
9 New York Post sports column head-
lined, “Blame NFL For Sexist Vid-
eo.” Writer Phil Mushnick castigated
the NFL for condoning “a skimpy bi-
kini” tape, while acknowledging his
criticism ‘“might serve as a great
boost” to sales. NFL thought it was
defusing adverse publicity when it
earlier requested something other
than “The NFL's Sexist Cheerlead-
ers,” says a trade source.

CBS/Fox’s three-cassette “Weight
Watchers” series, the first of several
from the H.J. Heinz subsidiary, gets
a more positive boost from Time Life
Video in Alexandria, Va. TLV pro-
duced the programs and introduced
them to consumers via direct re-
sponse in March. Reversing its distri-
bution-only role, TLV met with sup-
pliers at the July Video Software
Dealers Assn. convention in Las Ve-
gas to announce it was licensing orig-
inal product for retail release.
“Weight Watchers” is the first such
deal, says new business VP Dan Mar-
kim.

TLV, which continues to offer the
tapes, might have retained a direct-
response exclusive had the series
done better. ‘“They have been mar-
ginally successful,” Markim com-
ments. “Otherwise, they would have
been a lot more visible. We think [the
series] is a far better retail product.”

Markim will support CBS/Fox to
the extent of coordinating relations
with Weight Watchers Inc., but says,
“I would not do anything that would
walk on my new partner’s efforts.”

(Continued on page 79)
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AS 1992
DRAWS TO A CLOSE,
THE EXPLOSION
OF A NEW
DOMINANT FORCE IN
CONTEMPORARY MUSIC
BECOMES STRIKINGLY
CLEAR.
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EXPOSE

They're back with the biggest

album of their career!

Contains the smash hit

“l Wish The Phone Would §
Ring.” The NEW YORK

POST hails it as “Their top

album to date.”

The feel of real Rock power! The follow-up
to their GOLD and PLATINUM altums
See The Light and Hell To Pay features the
=] Rock track “Cruel Little Number” plus
“Heart Of An Angel,” “Lost In Your Eyes”
and more future Rock classics.
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The soundtrack with something for LosT IN New York
everyone features the holiday hit

“All Alone On Christmas” by

DARLENE LOVE plus more all-star music
by BETTE MIDLER,

ALAN JACKSON, TLC,

ATLANTIC STARR,

LISA FISCHER and more.

ro”

ALAN JACKSON DIAMOND RIO
A LOT ABOUT LIVIN’ CLOSE TO THE EDGE
{AND A LITTLE ‘BOUT LOVE} Their debut album went
Already certified PLATINUM, the PLATINUM. The new album trom
acclaimed new album from Country’s the award-winning VOCAL
newest superstar featuring the first smash GROUP OF THE YEAR is well on
“She'’s Got The Rhythm {And | Got its way, powered by the first smash
The Blues}” and many more hits to “In A Week Or Two,” with manv
come. From the singer ENTERTAINMENT more hits to come.
WEEKLY calls “One of Country’s real

honky-tonk heroes.”
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BREATHLESS ORIGINAL SOUNDTRACK |
The =1 Instrumental Artist of ALBUM

the Decade. His first studio
album in 4 years is already Top |
10, soaring over the PLATINUM
mark in only 2 weeks. Includes
his record-breaking new hit

The legend of BOOMERANG continues
with =1 hit after #1 hit: “End Of The
Read” by BOYZ Il MEN, “I'd Die
Without You” by PM DAWN and “Love
Shoulda Brought You Home” by TONI
Forever In Love” plus BRAXTON. This LaFace home run has

“Sentimental” and memorable . he 34 just soared past DOUBLE PLATINUM.
duets with Aaron Neville and ' %,

Peabo Bryson.

TLC
R BARRY MANILOW 82%3330&%%‘
THE COMPLETE COLLECTION
= 5\ I “’1 AND THEN SOME... The hottest new group of 1992!
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- N «a performance video. All his hits-past, Baby” and “Ain’t 2 Proud 2 Beg.”
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E\:' P! CURTIS STIGERS
‘ PLATINUM in the UK. PLATINUM in
' =<J)| Germany. Over 1.2 million copies world-
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#1 COUNTRY ARTISTS!

BROOKS & DUNN

BRAND NEW MAN

The DOUBLE PLATINUM debut album
from Country’s DUO OF THE YEAR
contains no less than 5 =1 hits: “Brand
New Man,” “My Next Broken Heart,”
“Boot Scoutin’ Boogie,” “Neon Moon”
and “Lost And Found.”

PAM TILLIS - (SSRGS
HOMEWARD LOOKING e ) e
ANGEL 3? Kl
BILLBOARD says “She is | "8 o
unmatched by anyone of either sex | 3 l' i
in Modern Country.” Her powerful | .. = &
new album includes the #1 hit | !:”
“Shake The Sugar Tree.” ' C W
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BRAZIL: A DREAM UNFULFILLED

Music Market Still Has Great Potential

E@BY NEHEMIAS GUEIROS JR.

Despite the economic woes of Bra-
zil, where music sales plummeted
in 1992, the country is still a very
large market with much untapped
potential.

Boasting prerecorded music vol-
ume in excess of $200 million in
1991, the local industry is right now
undergoing great changes. Almost
all of the acting GMs of Brazil's
five major record companies are
stepping down, while their manage-
ment abroad is reassessing the
market's prospects.

Apart from the “big five” multi-
national companies, Brazil has two
other relatively large labels: Som
Livre, the recorded-music division
of the powerful Globo Television
Network, and Continental, a Sio
Paulo-based label that currently
dominates the music market in
northeastern Brazil with a 60-artist
roster.

Recently in financial trouble,
Continental has been negotiating
the sale of its entire catalog, which
boasts a majority of the sertaneja
acts that are the Brazilian version
of U.S. country singers. Warner
Musie has bid for this catalog but
there is no confirmation of a deal
yet.

Som Livre is currently Brazil’s
healthiest label in financial terms.
Buoyed by effective TV advertis-
ing campaigns, the company has
been very successful for the past
20 years. It addresses the Brazilian
popular mainstream with compila-
tion records, especially soap-opera
soundtracks, and with big sellers
such as those of kid superstar
Xuxa (more than 13 million records
sold to date). Soap operas are very
hot with the Brazilian public, and
Som Livre’s A&R staff made a
clever move by creating carefully
chosen soundtracks for each show
that include both local and interna-
tional repertoire.

Among the smaller labels in Bra-
zil are Leblon Records, Visom, and
Rio de Janeiro-based CID, which
handles instrumental and popular
music and has a mail-order busi-
ness.

The vinyl record is still the sales
leader in Brazil, with about 50% of
the market, compared with 20% for
cassette and 30% for CD. Compact-
disc sales have almost tripled in the
last three years. The major labels
are investing heavily in CD manu-
facturing, with three plants al-
ready operational and a fourth
scheduled to open in 1993.

Brazil is a longtime signatory of
both the Berne Copyright Conven-
tion and the Rome Convention on
neighboring rights. But its copy-
right and public-performance moni-
toring and collection systems are
antiquated. ECAD, the central col-
lection organization, is responsible
for administering rights related to
sound-carrier sales and airplay; it
dispenses the proceeds to the more
than 10 existing authors’ and per-

formers’ societies. Until recently
under government control, ECAD
has now been turned into a private
organization.

On the music publishing side,
EMI, Warner/Chappell, CBS
Songs, and a myriad of smaller
houses try their best to cope with
soaring inflation rates that aver-
age 256% monthly; but it is difficult
for them to manage their budgets
without jeopardizing payments to
songwriters and other publishers.
Royalty accounting in Brazil is ef-

fected on a quarterly basis, but is
regularly paid 60 days after the end
of each calendar quarter, when the
money due has already been rav-
aged by inflation.

Artists and composers have
struggled for years against the
curtailment of royalty payments,
but it is difficult for record compa-
nies to cope with a market in which
they must offer 45-day payment
terms to some dealers, who even
then do not always honor their obli-
gations. As usual, the artist comes
last in line.

In Brazil, as in richer countries,
label staffs are being repositioned
to deal with ever-increasing record-
ing and promotion costs and the re-
cessive economic climate. The val-
ue of the Brazilian market has
plummeted almost 40% in 1992, al-
ready considered the worst year
since the record industry set foot in
this country some 80 years ago.

Piracy is rampant in our country.
According to Dr. Jodo Carlos Mull-
er and Marcos Andre Martinez, act-
ing executive secretary and attor-
ney, respectively, for the Brazilian
Recording Industry Assn., a recent
crackdown has inflicted substantial
losses on the pirates, who sell in ex-
cess of a million cassettes per
month, almost the amount sold by
the legitimate companies in Brazil.
But the country’s huge, continental
size and irregularly populated ar-
eas make it difficult for law en-
forcement agencies to raid the
scores of thriving illegal duplica-
tion facilities. So far, there have
been no signs of counterfeit CDs in
Brazil, and pirate LPs are seldom
seized.

The Brazilian music industry has
some unique aspects, such as the
recoupment clauses in artists’ con-
tracts. Unlike in the U.S., where re-
cording costs are deemed advances
against future royalties and break-
even points are contained in regu-
lar contract clauses, in our country
those costs are entirely borne by
record companies. Hit acts get sig-

‘The local
industry is

now undergoing
great changes’

Nehemias Gueiros Jr. is
an entertainment business
attorney based in

Rio de Janeiro.

nificant advances, and big wri-
teoffs are normal.

Distribution is faltering in Bra-
zil, whose 150 million inhabitants
are scattered across 5.7 million
square miles. Apart from the na-
tional distribution systems of BMG
Ariola, PolyGram, and Sony, there
are very few organizations capable
of meeting the delivery standards
set by labels, retailers, and artists,
who are eager to see their albums
on store shelves in time to catch the
sales peaks of those titles. From
time to time, inde-
pendent labels try to
establish their own
distribution strue-
tures, but they in-
variably succumb to
poor organization
and bad connections
throughout the
country.

Direct-mail sales
and record clubs are
not very popular in Brazil, partly
because inflation bars any chance
of profit from reduced-price sales.
Also, the record companies have
exerted a powerful lobby against
the rise of such operations. And the
postal system is not well enough
organized to guarantee door-to-
door delivery to consumers on a na-
tional basis.

Despite sluggish sales and many
structural problems, Brazil is still a
very young and promising market.
New talent continues to be uncov-
ered, and state-of-the-art recording
studios are booked full-time with
musicians and performers who
dream of making a mark in the uni-
verse of Brazilian music. New la-
bels from abroad have been set-
tling here in great numbers, and
dozens of license deals are struck
each year with the aim of selling
Brazilian records abroad. Japanese
companies have been very active in
this regard, licensing scores of lo-
cal popular music hits of the '50s
and '60s for CD releases in Japan.

The size of the local market is un-
derlined by the fact that gold and
platinum record awards are given
here for sales of 100,000 and 250,000
units, respectively, more than in most
other countries.

Unlike the fiercely competitive, es-
tablished First World markets, Brazil
is waiting to be discovered by entre-
preneurs who wish to cash in on an
exotic musical landscape, flush with
new acts of worldwide potential.
Record and CD manufacturing costs,
although affected by inflation, will
probably continue to fall, due to the
growing numbers of pressing plants
here. While the LP is unlikely to be a
factor here for more than another
decade, CDs are increasing their mar-
ket share by about 30% a year.

With Brazil's new government in-
stituting an ambitious growth plan,
we all hope the economy will rebound
by 1993-94. If that happens, the Bra-
zilian music market will also have a
good deal of growth potential.

Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Letters should be submitted to the Letters Editor
and Commentaries to Commentary Editor Ken Terry, Billboard, 1515 Broadway,

New York, N.Y. 10036.

DODGING BULLETS
As a music and chart fanatic since
the mid-'70s, I always read your
magazine with interest. I have
also noted the new method of cal-
culating The Billboard 200 chart
and am pleased to see it placing
more emphasis on actual sales.
However, from time to time I
still do not understand what I see
in your charts. In your Nov. 28 is-
sue, for instance, there is only one
bullet in the top 10 of The Bill-
board 200; it goes with Garth
Brooks’ ‘““The Chase,”” which
moved back to No. 1 from No.2. A
“bullet” is defined as represent-
ing albums with the greatest
sales gains in a week. However,
Geoff Mayfield, in his column
‘“‘Between The Bullets,” states
that the only artist to record a
sales gain was Billy Ray Cyrus,
who moved from No. 6. to No. 4.
But he does not have a bullet!
Please explain.
D.P. Towers
Burbage, Wiltshire
United Kingdom

Geoff Mayfield replies: An al-
bum gets a bullet automatically
the first week it moves to No. I;
stnce Garth Brooks moved back
to No. I, he earned a bullet. Al-
though Billy Ray Cyrus’ sales
did increase that week, the gain
was not large enough to warrant
a bullet.

MARKET SEGMENTATION

Regarding Terrence O’Kelly’s
“Don’t Blame Cassette Decline
On The CD” (Billboard, Nov. 21),
I believe that, though the reces-
sion does have some bearing on
the music-sales decline, his unan-
swered questions about market
segmentation may be more to the
point.

How so? I recently read an arti-
cle in which radio was aptly
named ‘“‘audio valium,” due to the
lack of variety heard on stations
across the country. Each station
plays a format, such as album
rock, MOR, or top 40. The formats
rarely diverge from the norm,
and, if they do, it is usually dur-
ing the late-night off-peak hours.
Thus the listener hardly ever
hears new material.

This impacts both the station
and the record company. The sta-
tion suffers by not gaining new
listeners, and the record company
suffers by not selling the product.
What is bad for the listener is also
bad business.

The music industry suffers
from market segregation when
an act that has gigantic potential
never gets off the ground. This
could have happened to the Spin
Doctors, a band that I’ve been lis-
tening to since their demo days.
Luckily it didn’t. The division of
music into strict categories re-
stricts what people hear and
therefore what they buy.

Andrew Hermann
Union City, N.J.

LETTERS

WRONG PARTY

In the article, “German Govern-
ment Moves Against Racist Rock-
ers’’ (Billboard, Dec. 12), Wolf-
gang Spahr referred to the Chris-
tian Demoecratic Union (CDU) as
“Germany’s main opposition par-
ty.” This is wrong. The main op-
position party is the Social Demo-
cratic Party (SPD). Chancellor
Helmut Kohl is chief of the CDU,

which is in power in Germany.
Thomas Woellhaf
Bavarian Broadcasting
Woodland Hills, Calif.

AUSSIE CONSUMERS® VIEW
Regarding Glenn A. Baker’s arti-
cle about CD prices in Australia
(Billboard, Nov. 21), Australians
have waited a long time for CD
tags to fall to an affordable level.
The top $A28 price level has al-
ways been unreasonable, and the
current discounting is a welcome
relief for the consumer. It has not
resulted in “‘confusion,” but rath-
er in good competition. A wise
consumer will always shop
around for the best price. If I can
buy an album in a particular store
for 40% less than elsewhere, then
surely it is to my advantage to do
so.

From a consumer viewpoint,
the Australian music market did
not hit the skids a year ago, after
a Prices Surveillance Authority
investigation. The truth is, the
body’s report, which correctly re-
vealed Australian CD-prices to be
too high in relation to other world
markets, scared the pants off the
major retail record chains, lead-
ing to the current wave of dis-
counting.

Justin L. Cash
Victoria
Australia

CANADA'S LISTENING

I read Phyllis Stark’s “PD of the
Week”’ article about Eric Faison
of WBLK Buffalo, N.Y. (Bill-
board, Nov. 28) with great inter-
est. As this station is my principal
source of urban musie in Toronto,
I was greatly disappointed that
Faison neglected to mention his
faithful listeners north of the bor-
der in southwestern Ontario.

If one were to listen to the sta-
tion at any given time, the listen-
er would think the station tar-
gets the southwestern Ontario
market, since the principal
source of its advertising revenue
appears to be from users in our
region.

Unfortunately, since many
consumers do not read your mag-
azine, they will not be aware of
Faison’s oversight. However,
once again, it seems that our
neighbors to the south do not ap-
preciate or recognize our contri-
butions to their growth and the
industry.

Mark Lynch

Motion Picture/Television/Video
Licensing

CMRRA Ltd

Toronto
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RCA Gets LOUD. RCA Records celebrates the closing of a labe! and
production deal with Los Angeles-based LOUD Records. RCA will distribute
all LOUD product, including the upcoming release of the group Madkap. The
label (not to be confused with the Marina Del Ray, Calif.-based Loud label,
distributed by WEA Latina) was formed in October 1991. It evolved from the
Steven Rifkind Co., which was founded in 1986 as a marketing and promotion
company specializing in hip-hop music. LOUD principals are Rifkind,
president, and Richard Isaacson, GM. Celebrating the deal, from left, are Ron
Urban, senior VP of operations, RCA; Rifkind; Joe Galante, president, RCA;
and Skip Miller, senior VP, black music, RCA.

Christmas Album Sales Sparkling
Grant, Garth Sets Among Hot Sellers

@ BY PAUL VERNA

NEW YORK—The halls of music
stores are decked with holiday shop-
pers buying up Christmas albums
like never before.

Four holiday records—Amy
Grant's “Home For Christmas,”
A&M’s superstar “A Very Special
Christmas 2,”’ Neil Diamond’s
“Christmas Album,”’ and Garth
Brooks’ “Beyond The Season”—are
in the top 10 of The Billboard 200,
compared with none last year at this
time. In fact, only three Yule-themed
releases cracked the chart last year,
all of them in the lower half, while
this year 11 such albums are on The
Billboard 200. Two years ago this
week, eight Christmas records hit the
chart, but only one in the top 40.

Retail executives surveyed by Bill-
board say this year’s Christmas crop
is by far the most impressive in re-
cent memory. While some are baffled
by the phenomenon, others note the
abundance of new Yule records by
superstars may explain why consum-

ers are flocking to stores to buy holi-
day music.

Sandy Bean, VP of advertising at
34-unit Harmony House Records &
Tapes in Detroit, says, ‘“We're puz-
zled. We're not merchandising Christ-
mas albums any differently in our
stores than we usually do; we have
all of them together, like we do every
year.”

Stewart Trusk, director of purchas-
ing at The Record Shop, a 30-store
chain based in Sausalito, Calif ., is also
at a loss for an explanation. “We're
kind of surprised by it,” he says. “I
guess people are into listening to
Christmas music this year. There
doesn’t seem to be an explanation.”

However, Al Wilson, senior VP of
merchandising at Milford, Mass.-
based Strawberries, with 138 stores,
says one reason for the success of the
top Christmas sellers is the artists’
high visibility.

He notes that Grant—top among
the Christmas artists at No. 5 this
week—has had a banner year, having
successfully crossed over from her

Deck The Dancehall: Reggae Genre Big At Ghristmas

B BY MAUREEN SHERIDAN

KINGSTON, Jamaica—Like Jon-
kannoo dancers and sorrel juice, live
dancehall reggae has become a Ja-
maican Christmas tradition. Compe-
tition is fierce: “This year, about 20
shows are scheduled for the holiday
period compared with the normal
yearly average of one per month,”
says Reality Promotions’ Oliver
Llewellyn, whose Reggae Ram Jam
is set for Christmas Eve at the Den-
bigh Show Grounds.

Other scheduled shows include
Shocking Vibes' Ghetton Splash,
Tuesday (15) in Craigtown Square;
Supreme Promotions’ Sting, Dec. 26
at the National Stadium; and Tappa
Productions’ Reggae Heroes On Pa-
rade, New Year’s Day at Coney Park.

Brooks To Play
Bowl Benefits

@ BY CARRIE BORZILLO

LOS ANGELES—Garth Brooks
will team with the National Foot-
ball League to stage two concerts
to benefit a community youth proj-
ect in South Central L.A. as part
of the events leading up to Super
Bowl XXVII.

In addition, Brooks will sing the
National Anthem at the game
Jan. 31 at the Rose Bowl in Pasa-
dena, Calif., and appear on “Super
Bowl Saturday Night,” which will
be broadcast on Turner Network
Television, it was announced at a

(Continued on page 80)

Many of the island’s Christmas
concerts feature repetitive lineups of
local artists, a phenomenon partially
attributable to the high foreign-cur
rency cost of im-
porting acts. How-
ever, says Llewel-
lyn, “the fees that
Jamaican artists
charge are going
up so quickly that
they will soon
equal the interna-
tional rate.”

Llewellyn adds
that the escalating cost of talent is
“putting pressure on the promoters
to keep increasing the gate price.”
Another contributing factor to high
admission charges is the package of
30-0dd artists per bill that dancehall

REID

fans have come to expect.

The spiraling admission prices—
which this year hit a high of $220 Ja-
maican (U.S. $10)—are approaching
the country’s minimum weekly wage
of $300 Jamaican (U.S. $13.50). That
is an ironic turn of events, given that
high ticket costs accounted for the
mid-'80s decline in the number of live
events and the corresponding in-
crease in popularity of “sound sys-
tems” (portable discos). At that time,
the Jamaican masses rebelled against
high prices and ingeniously devised
an affordable alternative.

The result was dancehall, the
DJing over revved-up reggae
rhythm that has given reggae a
new and potent world presence.
But with success has come legiti-
macy, and concerts and costly tick-

ets are back.

“Artists need shows to make a liv-
ing,” says popular show MC and
manager Tommy Cowan. “The local
return on record sales is so small that
they could never live off that. A hit
record is more promotion than any-
thing else. A hot-selling song in-
creases an act’s worth to concert pro-
moters.”

Cowan, who manages Gee Street/
PolyGram signee Carlene Davis and
Junior Tucker, also points out that
what started out as inexperienced
promoters ‘‘trying a thing” has
evolved into a number of “well-pro-
duced calendar events.” Cowan adds
that, “for its size, Jamaica probably
has more shows than anywhere else,
even if it is the same artists over and

(Continued on page 62)

Signature Sound To Promote P’Gram Gatalog

Clearing Co. Plugging Music For Use By Ad Agencies

NEW YORK—PolyGram’s newly
created Special Markets division (Bill-
board, Dec. 5) has signed music clear-
ing company Signature Sound to pro-
mote PolyGram'’s catalog to advertis-
ing agencies for use in commercials.

“We were getting inquiries from
the advertising industry about using
our repertire for commercials and
realized that we were getting this
business almost by accident,” says
Bob Bell, senior VP of PolyGram
Special Markets. “We felt we could
build this business by taking a more
aggressive, proactive approach.”

Doreen Cardinale, PolyGram Spe-
cial Markets’ manager of synchroni-
zation licensing, will work with Sig-
nature Sound to place songs.

Signature Sound has a long record
of dealing with music licenses and ad
agencies. Signature president Elliot
Schrager began as a composer and
producer of music for game shows,
soap operas, and network sports and
news broadcasts. The company then
moved into royalty administration,
later expanding to include music
clearance and licensing for advertis-
ing agencies, movies, and television
shows.

“Typically, an ad agency would call
us and say they’d like to use a partic-
ular tune. We would act as the mid-
dleman and contact the publisher and
record company,” says Schrager.
With the new deal, the company will
actively shop the PolyGram catalog

to the ad industry, he says.

“A lot of agencies don’t realize how
broad a range this catalog has, from
jazz to classical to ethnic to contem-
porary,” Schrager says. “We’ll be in-
troducing the PolyGram catalogs to
our established client base, both in
general terms and specifically for
projects they might have.”

The deal with Signature Sound
does not affect PolyGram’s agree-
ment with Los Angeles-based Music
Works, which represents the catalog
to film and television companies.

Both Signature Sound and Music
Works deal with recording rights
only; song copyright licenses are han-
dled by music publishers.

TRUDI MILLER

contemporary Christian base to the
pop mainstream with her triple-plati-
num, Grammy-nominated A&M al-
bum, ‘“Heart In Motion.”

Brooks is also coming off a stellar
year. Sales of his albums have topped
the 27-million-unit mark, while his
tour, TV special, and awards track
record were equally staggering.

DIAMOND SPECIALS

Diamond has benefited from a TV
special of his own, a Christmas spe-
cial, and other high-profile TV ap-
pearances, according to retailers.

A&M'’s second installment of its
“Very Special Christmas” benefit se-
ries for the Special Olympics features
a blue-ribbon panel of superstars, in-
cluding Jon Bon Jovi, Michael Bolton,
Run-D.M.C., and Cyndi Lauper &
Frank Sinatra.

By contrast, last year at this time
there were few new high-profile
Christmas recordings. The three that
charted were Take 6’s “He Is Christ-
mas,” GRP’s “Christmas Collection

(Continued on page 80)

Wamer’s Midani
Emotes On Latin
American Music

B BY JOHN LANNERT

MIAMI—How does André Midani,
Warner Music International VP of
Latin America, currently evaluate
the sounds coming out of his re-
gion?

“In my opinion,”’ answers Mi-
dani, ““at this moment Latin music
is certainly the most fun music
there is in the business. And when
I say ‘fun,’ I refer to several
things: quality, variety, good hu-
mor, and the full
range of emo-
tions.

“I'm not say-
ing that other
countries don’t
do good music,”
adds Midani
quickly. “I'm
just saying that
people in a differ-
ent world might not express them-
selves with the same spontaneity.”

Aside from the music, Midani is
also optimistic about the future
prospects of the Latin industry,
primarily because of international
exchanges of artists and the re-
gion’s improving economy. ‘‘I
think the crossover between Latin
countries is going to increase day
after day,” comments Midani. “We
are looking at the consolidation of
media—basically television—and
also magazines and radio, which I
think bit by bit will diminish the
barriers which existed between
Latin countries to a certain extent.

(Continued on page 34)
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Latifah Label Brings Rap Flavor To Epic

B BY HAVELOCK NELSON

NEW YORK—The first product is
ready to ship from Queen Latifah’s
Flavor Unit Records, a New Jersey-
based label that will be distributed
worldwide by Epic Records.

Flavor Unit’s initial release will
be the free-style,
chorus-line-fash-
ioned single ‘“Roll
Wit The Flava,”
due in late Janu-
ary/early Febru-
ary. The cut was
produced by D-
Nice and will fea-
ture Heavy D.,
Fu-Schnickens,
Freddie Foxxx, Naughty By Nature,
Black Sheep, and Latifah. An extend-
ed version will include verses by oth-
ers, including Bigga Sistas.

“Roll Wit The Flava” will be added

Stars Help Cheer
Rights Honorees

EBY GREG REIBMAN

QUEEN LATIFAH

BOSTON—Peter Gabriel, Michael
Stipe of R.E.M., Yo-Yo Ma, Joan
Baez, Cybill Shepherd, and others
helped draw a capacity crowd to the
fifth annual Reebok Human Rights
Awards at the Hines Convention Cen-
ter here Dec. 9. But it was the four
human-rights activists being honored
who stole the show.

The honorees were recognized for
improving human-rights conditions
across the globe. Each artist present-
ed a $25,000 award to a different ac-
tivist who, in turn, detailed his or her
struggles and triumphs. Each recipi-
ent’s story was more horrifying and
inspiring than the next.

Recipients were Stacey Kabat, for
helping battered women in Boston;
Martin O’Brien, for establishing a
nonpartisan human-rights organiza-
tion in Northern Ireland; Floribert
Chebeya Bahizire, founder of “Voice

(Continued on page 79)

to a compilation album, due in Febru-
ary, that will feature tracks by the
acts on the single and others, includ-
ing Apache, Nikki D., Le Shaun, Chill
Rob G, Simple Pleasure (vocalists on
Latifah’s “Fly Girl”), and D-Nice.

Tommy Boy recording artist Lati-
fah is CEO of the label, which was
formed last January but not an-
nounced until now. Her personal
manager, Shakim, is COO, and
Charm Warren-Celestine, a former di-
rector of black music promotion at
Tommy Boy, is president.

“I'm about two weeks away from
hiring a college promotions person
and a radio promotions person,” says
Warren, who projects that Flavor
Unit’s staff will be skeletal. Publicity
director Keith Forest is already in
place, and Warren says she plans to
add only a small sales department
and a production coordinator.

Richard Griffith, executive VP of

Epic and president of Epic Associated
Labels, says, “Flavor Unit will be re-
sponsible for getting projects off the
ground.” After that, he says, Epic
will handle promotion and marketing.

Warren says, “We will maintain
our strength in the street, while uti-
lizing Epic’s distribution and promo-
tion machine for everywhere else. We
have the ability to start a record. Epic
has the ability to boost a record from
the 250,000-unit stage on.”

Flavor Unit’s street muscle is
based on its affiliation with 3-year-old
Flavor Unit Management, whose con-
stellation of stars includes Jive's D-
Nice and Fu-Schnickens, Def Jam’s
Nikki D., Mercury’s Black Sheep,
Tommy Boy’s Naughty By Nature
and Apache, Wild Pitch’s UMCs and
Chill Rob G, and producer Pete Rock.

Currently, the Flavor Unit label
has four artists on its roster: Latee,
Bigga Sistas, Brooklyn Assault

Did He Review This Show? Van Morrison, right, performs at a roast and jam
session honoring Joel Selvin, reviewer of the San Francisco Chronicle for the
past 20 years. Proceeds from the event, held at Bimbo's 365 Club, went to
benefit Thunder Road, an Oakland, Calif.-based teenage drug and alcohol
treatment program. Shown singing backup, from left, are singer Tamara
Champlin, wife of Bill Champlin of the band Sons Of Champlin; recording artist
Bonnie Raitt; and Keta Bill, Selvin's wife. Also appearing were Huey Lewis,
Sammy Hagar, Booker T. Jones, Todd Rundgren, Chris Isaak, Charles Brown,
Bill Champlin, members of the Grateful Dead, and other stars.

RECORD COMPANIES. Ian Grenfell is ap-
pointed head of international for
EastWest Records U.K. in London.
He was marketing manager for
Warner Music Europe.

Mercury Nashville names Steve
Miller VP of marketing and Sandy
Neese VP of communications. They
were, respectively, regional label di-
rector for RCA Records and national
director of communications at Mercu-
ry Nashville. In other appointments,
Sandy Zuniga is named Northeast
regional promotion manager for Mer-
cury in New York. She was North-
east promotions manager for Up-
town Entertainment.

Brett Boal is appointed director of
special projects for Sony Music En-
tertainment in New York. He was se-
nior manager in Price Waterhouse’s
Management Consulting Group.

Rhino Records in Santa Monica,
Calif., promotes Faithe Raphael to
director of product management and

GRENFELL MILLER

direct response marketing and names
Mark Pinkus director of licensing.
They were, respectively, senior prod-
uct manager for Rhino and manager
of special products for Priority.
Duane Oliver Taylor is appointed
national director of R&B publicity for
the EMI Records Group North Amer-
ica in New York. He was R&B public-
ity manager at Virgin Records.
Arista Records in New Yorks pro-
motes Evan Jahn to national sales
and marketing coordinator and Jim
Powers to production coordinator.
They were, respectively, an adminis-

EXECUTIVE TURNTABLE

NEESE

BOAL

trative assistant for Arista’s sales de-
partment and an administrative assis-
tant for the production department.

Karen Durkot is named Northeast
regional promotion and marketing
manager for Def American in Bos-
ton. She was Northeast regional pro-
motion and marketing manager for
Geffen.

PUBLISHING. Tom Sturges is promoted
to president of the Chrysalis Music
Group, USA in Los Angeles. He was
senior VP/GM.

Linda Livingston is appointed di-

Team, and Foxxx (who previously re-
leased one album on MCA Records).

“Our initial focus will be rap,” says
Warren, “but we certainly hope to be-
come a full-service label in '93.” She
adds that one of her primary tasks
will be to get some of the company’s
well-known management clients to
help showcase its new acts, as on
“Roll Wit The Flava.”

Griffith, who signed the Flavor
Unit deal with Epic, says he was
talked into meeting with Latifah and
Shakim by Epic product manager
Awanda Booth. “I was impressed
with their ideas and the way they car-
ried themselves,” he says, adding
that Sony Music president Tommy
Mottola also liked them. The pact was
finalized last January, he says.

“It’s a long-term deal,” Griffith
continues. “It could run to five years.
We've agreed to put out three or four
artists next year, but I expect that
amount will grow and build. I have
tremendous confidence in Latifah
and Shakim.

“Epic hasn’t ventured that deep
into rap,” he adds. “We’ve been look-
ing for people to be our partners as
experts. I think no one has a better
understanding of the music than
Charm, Latifah, and Shakim.”

NARAS Names 9
As This Year's
Special Honorees

LOS ANGELES—Six recording
artists and three industry pio-
neers will be recipients of the
1992-93 Lifetime Achievement
Awards and Trustees Awards of
the National Academy of Record-
ing Arts and Sciences.

This year’s Lifetime Achieve-
ment honorees, who will be feted
for their artistic contributions in
recorded musie, are the versatile
guitarist/producer Chet Atkins;
rock’n’roll pianist/singer Little
Richard; jazz pianist/composer
Thelonious Monk; mandolinist and
bluegrass pioneer Bill Monroe;
folk singer Pete Seeger; and jazz
pianist/vocalist Fats Waller.

The Trustees Awards for “out-
standing contributions in a non-
performing capacity” will go to
Atlantic Records founder Ahmet
Ertegun; “father of the blues”
W.C. Handy; and jazz writer/pro-
ducer George Simon.

The awards will be presented at
the 35th annual Grammy Awards
ceremony Feb. 24 at the Shrine
Auditorium in L.A.

Landy Fined For Contacting Brian Wilson

EBY CHRIS MORRIS

LOS ANGELES—After admitting
that he had violated a court order by
making contact with Brian Wilson on
his birthday this year, Dr. Eugene
Landy, the musician’s former psy-
chologist and co-producer, was cited
for contempt of court and fined
$1,000 Dec. 4 in Superior Court in
Santa Monica, Calif.

In ordering Landy to pay the maxi-
mum fine allowable for the offense,
Judge David M. Rothman sternly
warned Landy that future violations
of the order would result in jail time.
Landy could have received a maxi-
mum of five days in jail for contempt.

The contempt hearing was the first

public proceeding to reveal details of
the Wilson conservatorship settle-
ment; all previous hearings had been
held in private, and the files on the
case remain sealed. Lawyers for
Landy and the conservator had un-
successfully asked that the contempt
hearing be held privately.

A Feb. 3 court order—part of the
climactic proceeding that named a
conservator for the troubled onetime
leader of the Beach Boys—forbade
Landy from having any contact with
his former patient. Several members
of Wilson’s family had charged that
Landy had undue influence over the
musician.

“The separation order was as a re-

(Continued on page 79)
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rector of film/TV relations for BMI
in Los Angeles. She was head of the
musie division at MCEG Music Man-
agement.

RAPHAEL

RELATED AELBS. Mark Siegel is named
president of the music retailing divi-
sion of Blockbuster Entertainment,
which includes Sound Warehouse
and Music Plus, in Fort Lauderdale,
Fla. He was executive VP of Sham-
rock Holdings, the former owner of
the two chains.

Tom Weyl has joined the board of
directors at Musicland Stores Corp.

STURGES

GRAFFEO

in Minneapolis. He is president and
chief creative officer of Minneapolis-
based Martin/Williams Advertising.

West Coast Video Enterprises in
Philadelphia names Ken Graffeo ex-
ecutive VP and Steven Apple VP of
communications and new business
development. They were, respective-
ly, VP of marketing for West Coast
Video Enterprises and executive edi-
tor of Video Insider Magazine.

Salli Frattini is promoted to exec-
utive in charge of production for
MTV: Music Television in New York.
She was staff production manager.

G
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Texas Tornados’ Full-Blown Mktg. Plan
Warner Sketches ‘Colorful’ Promo Ideas

@ BY JIM BESSMAN

NEW YORK—Though all involved
agree that the Texas Tornados’ third
album, “Hangin’ By A Thread,” is
the group’s best yet, everyone also
concedes that the disc requires a
marketing effort as singular as the
Warner/Reprise band itself.

“With guys so diverse and unique,
you can’t get country radio and
2,000-seaters and immediately sell
huge records,” says Chris Palmer,
Warner Bros./Nashville’s GM of pro-
gressive music, referring to the di-
vinely varied Freddy Fender, Flaco
Jimenez, Augie Meyers, and Doug

TEXAS TORNADOS: Flaco Jimenez,
Augie Meyers, Freddy Fender, and
Doug Sahm.

Sahm.

“They’re not country enough for
country radio, not young and spike-
haired, so there's little alternative
appeal. And there’s only a couple of
Latin singles on the album. So out of
necessity, we need some unique and
colorful ideas for exposing them.”

Avenues for exposure include
building upon the country/rock/Tex-
Mex band’s recent Billboard Music
Video Award for best duo or group/
Latin for “La Mucara” from its sec-
ond album, “Zone Of Our Own.” The
first single from the new album, “Tus
Mentiras,” has gone out to Hispanic
radio, with “A Mover El Vote” set to
follow. An alternative single and
video also are planned for the new
vear, with “One And Only” the likely
choice.

More novel, however, are the ac-
tivities surrounding another poten-
tial single, “Guacamole.” The Ameri-
can Comedy Network has used
Meyers’ piquant tune in seripting a
parody of the group for radio use,
which Palmer hopes to piggyback
along with a special Tornados guaca-
mole recipe book and other givea-
ways, not only to country radio but
to Country Music Television’s radio
tie-ins.

Meanwhile, the band has signed a
national media and tour sponsorship
deal with Miller Lite, primarily tar-

Thelonious Monster Sinks
Claws Into Capitol Debut

8@ BY CRAIG ROSEN

LOS ANGELES—AIl is still not well
for Bob Forrest and Thelonious Mon-
ster, despite the fact that the band’s
major-label debut, “Beautiful Mess,”
was recently released by Signal/Capi-
tol, and it managed to pull off a recent
showcase here without falling apart.

“Our gas got turned off,” says For-
rest. “We have no hot water.” While
that might seem like an unpleasant sit-
uation for most, Forrest has been
through worse.

Ever since the release of the band’s
1986 debut album “Baby ... You're
Bumming My Life Out In A Supreme
Fashion,” issued on the independent
Epitaph label, Los Angeles scribes
have been proclaiming the band as the
next big thing. Unfortunately, For-
rest’s self-destructive behavior, which
included alcohol, drug, and record-la-
bel abuse, zapped the Monster every
time the group gained momentum.

Following two critically acclaimed al-
bums for Relativity (1987's “Next Sa-
turday Afternoon” and 1989's “Stormy
Weather”), Thelonious Monster was
signed to RCA Records.

“New music was supposed to ex-
plode, so they figured they would sign
a new music act like us,” Forrest says.
“They didn’t know what to think. They
kept thinking I was going to write a hit
song, but I kept trying to tell them I
was not going to write a hit song.”

In the middle of the turmoil, the
band broke up, but Forrest continued
to record as a solo artist, cutting 29

songs over the course of two years in
four cities.

Forrest squandered his big advance,
and, he adds, “went through new pres-
idents at the record company and
about four A&R guys.

“The long learning experience
ended” when RCA rejected the album
that Forrest recorded with a reunited
Monster. “They liked the overpro-
duced slop, the shit, more than they
like the Monster stuff, but they were
never satisfied with anything,” Forrest
says. The finished tracks included a
song that featured the rapping of long-
time friend Anthony Kiedis of the Red
Hot Chili Peppers.

After being dropped by RCA, The-
lonious Monster played an L.A. show-
case gig attended by “every record
company in the world, but we didn’t re-
hearse, so they all passed,” Forrest re-

(Continued on next page)

THELONIOUS MONSTER: Pete
Weiss, Dix Denney, Bob Forrest, and
Chris Handsome.

geting the Southwest, with standups,
posters, and tent cards supporting
40-odd tour dates.

Touring plans also include a Texas
swing through December, then the
rodeo circuit in February: “Our meat
and potatoes,” says Sahm. But while
the Tornados’ live performances are
legendary, translating them to rec-
ord, especially considering all the
band’s influences, remains problem-
atic.

“Their diversity in concert is a pos-
itive, but it becomes negative when
assessing which one of the facets to
capitalize on at retail, radio, and
video,” says Cameron Randall of
Refugee Management, which repre-
sents the band. “They have a coali-
tion of listeners drawing from the
traditional country quarter, holdover
Freddy Fender fans of the '70s, ag-
ing hippies who were into Doug and
Augie from their Sir Douglas Quin-
tet days, the conjunto crowd brought
in by Flaco, and yuppie/college types

(Continued on page 15)

L.A. Witnesses World Domination. World Domination/Capitol bands Low Pop
Suicide, Shriekback, and Sky Cries Mary relax backstage after their show at The
Palace in Hollywood, one stop on the label mates’ “World Domination Tour.” The
bands previewed material from Low Pop Suicide’s “On The Cross Of Commerce,”
due out in February, and Sky Cries Mary's A Return To The |nner Experience,”
due in March. Shown in back row, from left, are Barry Andrews, Shriekback; Ron
Stone, pres:dent, World Domination; and Tim Devine, VP of A&R, Capitol. In front,
from left, are Catherine Evans and Martyn Barker, Shriekback; Hale Milgrim,
president/CEQ, Capitol; Dave Allen of Shriekback and Low Pop Suicide; and Art
Jaeger, executive VP, Capitol.

SIGN ON THE DOTTED LINE: Paul McCartney has
signed with Capitol-EMI “for the rest of his recording ca-
reer,” according to Capitol Records president/CEO Hale
Milgrim. The first record included in the deal will be the
Feb. 9 release “Off The Ground.” At a Dec. 8 luncheon pre-
viewing the new album, it was also announced that the rec-
ord will be launched with the Jan. 18 release of first single
“Hope Of Deliverance.” The cassette single/CD-5 will also
include three tracks not included on the new rock-oriented
album. To promote the disc, McCartney has taped an hour-
long “Arsenio Hall Show” special;

McCartney’s New Deal Getting Off Ground:;
Drumming Up Funds For Porcaro Family

art fair, which takes place Jan. 21-24. l

SHINING LIGHT: PBS will begin airing a new series
of pritne-time pop music specials called “In The Spotlight”
in March. Produced by New York’s WNET, the debut pro-
gram will be “The Bob Dylan 30th Anniversary Celebra-
tion.” It will be followed by an Elton John concert special.
Subsequent programs will air throughonut the year. The se-
ries, designed to appeal to the 20-to-49-year-old demo-
graphic. is executive-produced by David Horn, who has
also worked on the network’s Great

additionally, he taped a concert for
MTYV, dubbed “Up Close,” Dec. 11.
The special, which will air in Fe-
bruary, will include new and old ma-
terial, as well as selected covers.

GIVE THE DRUMMER SOME:
An all-star benefit to establish an

Performances program.

AN‘NUAL TRADITION: Eric
Clapton has set the dates and
theme for his yearly stint at Lon-
don’s Roval Albert Hall. The 12
blues shows will take place be-
tween Feb. 21 and March 7. Play-

education trust fund for Jeff Por-
caro’s children will be held Monday
(14) at Los Angeles’ Universal Am-
phitheater. The drummer, who died
of cardiac arrest in August, leaves behind three children,
Christopher, Miles, and Nico. Among those slated to play
are Don Henley, Donald Fagen, Michael McDonald,
Boz Scaggs, Eddie Van Halen, and, of course, Toto. The
group has released a new album, one of Porcaro’s last ef-
forts, in Europe, and is negotiating for a U.S. deal. Tickets
for the benefit are $50 and $35.

BLOWN TO SMITHEREENS: Bar band deluxe the
Smithereens played four unannounced dates at New York
dive Kenny’s Castaways Nov. 19-22, joined by such guests
as Chris Spedding, Mark Johnson, and Kenny Margolis.
In addition to treating the packed club to selections from
its four albums, the band previewed several songs—includ-
ing “John Gotti,” “Afternoon Tea,” “Everyday World,” and
“You Can’t Go Home Anymore”—from its forthcoming Ca-
pitol project, scheduled to be recorded next spring with
Nirvana producer Butch Vig at the board.

HOW GREAT THOU ART: Peter Gabriel commissioned
11 artists from around the world to interpret tracks from
his Geffen album “US.” Their works will be on display at
the “Us Project” exhibit at Art 93, London’s contemporary

by Melinda Newman

ing with Clapton will be Andy
Fairweather Low, as well as new
recruits Little Feat drummer Ri-
chie Hayward, bassist Duck
Dunn, harmonica player Jerry Portnoy, and keyboard-
ist Chris Stainton.

THIS AND THAT: Bill Wyman has officially left the
Rolling Stones. According to Mick Jagger, the band is
looking for a new bassist . .. Depeche Mode is working
on the follow-up to 1990’s “Violator.” The new record,
produced by the band and Flood, will be out in March
... Queen guitarist Brian May will embark on his first
U.S. solo tour in February opening for Guns N’ Roses.
Hollywood Records will release the guitarist’s solo de-
but, “Back To The Light,” earlier in the month . .. Se-
lected paintings by John Mellencamp are on display
through the end of the month at Cincinnati Art Galleries
... Ralph Rieckermann has replaced Scorpions bassist
Francis Buchholz. The German band is working on a
new album, “Face The Heat,” which wili be released this
spring ... The Southeastern Music Conference, slated
for April 29-May 2 in Tampa, Fla., is accepting submis-
sions for its showcases through Jan. 15.

Assistance in preparing this column was provided by
Pawl Verna and Craig Rosen.
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Black 47 Satisfies Thirst For Unique Sound
Band’s SBK Debut Fuses Celtic Flavor, Street Beats

B BY CATHERINE APPLEFELD

NEW YORK—Forget about album
sales and sold-out gigs. Black 47
front man Larry Kirwan has his own
gauge to determine whether the
band’s charged performance of Cel-
tic-flavored, street-inspired rock will
fly in a given market: “If there’s beer
there, then we're fine,” he says.
This formula isn’t so far-fetched
for an act that has been packing
Manhattan watering hole Paddy
Reilly’s twice weekly for more than a
year, has successfully marketed its

own album, and has inspired “Rocky
Horror”-type interaction among its
cult following.

Along with guitarist/singer/song-
writer Kirwan, the band includes ex-
Dexy’s Midnight Runner Geoffrey
Blythe on saxophones, Fred Parcells
on trombone and tin whistle, percus-
sionist Thomas Hamlin, David Con-
rad on bass, and New York police of-
ficer Chris Byrne on uilleann pipes
and tin whistle.

The resultant hybrid sound caught
the attention of Pete Ganbarg, direc-
tor of A&R at SBK, who helped woo

T

BLACK 47: Thomas Hamlin, Fred Parcells, David Conrad, Larry Kirwan, Chris
Byrne, and Geoffrey Blythe. (Photo: Kurt Mundabhl)
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the band to the EMI Records fold.
“There’s a trend going back to real
music, live performance,” he says.
“And that’s just what these guys
are.”

Ganbarg says he was “blown
away” when he listened to Black 47's
demo tape last spring and conse-
quently went to see a live perform-
ance. “After listening to loads of
tapes that sound exactly the same, it
really perks your ears up” to hear
something so unique, he says, des-
cribing the band’s aural assault of
traditional Irish instruments, a drum
machine, power chords, soulful
horns, and occasionally rapped lyr-
ics.

“It went from being the most bi-
zarre, different, weird thing to the
most obvious band that we needed to
sign in a matter of a couple days,”
says Ganbarg.

SBK released the five-song EP
“Black 47" last month and plans to
have a full-length album, “Fire Of
Freedom,” out by mid-February.
Both projects were co-produced by
Kirwan and Rie Ocasek.

“Pete was very important to our
relationship with SBK,” says Kir-
wan. “A lot of people [at SBK/EMI]
were so fanatical about the music. I'd
wake up in the morning and these
people would be at the foot of my
bed! At one time we were thinking of
not going with any major label ...

(Continued on page 16)

THELONIOUS MONSTER’S CAPITOL DEBUT

(Continued from preceding page)

calls.

Down but not out, Forrest passed a
Monster tape to a friend at a Dodger
game; that tape ultimately landed the
group its deal with Signal/Capitol.

“At that point I thought we were
dead in the water,” Forrest recalls.
“But we just kept playing, because I
didn’t know what else to do.”

Forrest and the Monster have fi-
nally found an apparently happy
home with Capitol. “It’s not life or
death if we don't sell half a million
copies of the first record,” Forrest
says.

Capitol director of artist develop-
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ment Rob Gordon says the label is
“taking the street approach” to
breaking Thelonious Monster.

“We're going to break the band
from the road,” he says, pointing out
that it played 15 dates with Soul
Asylum in late September and early
October, before “Beautiful Mess”
was released. Gordon adds the band
will play 75-100 dates in the next few
months, from club shows to acoustic
sets at retail outlets and one-stops.

College and alternative radio out-
lets, MTV's “120 Minutes,” The Box,
and local and regional video shows
will also play a role in the marketing
plan, Gordon says.

Meanwhile, Forrest, who attacks
ex-girlfriend Julie Ritter of Mary’s
Danish in the album cut “Song For
A Politically Correct Girl From The
Valley,” continues to offend some
people in the industry. In recent live
performances he has taken to
changing the words of Thelonious
Monster’s “Sammy Hagar Week-
end” to “Perry Farrell Weekend.”

“I'm going to record that, I think,”
Forrest says. “It’s not a cut on him,
it just shows that I partied 15 years
ago in parking lots to Sammy Ha-
gar, Van Halen, and Black Sabbath,
and there are kids partying now to
Pear! Jam and the Chili Peppers.”

Might the song affect Thelonious
Monster’s chances of landing a spot
on the prestigious Lollapalooza tour
(masterminded by Farrell) next
year? “Probably,” Forrest laughs.
“But I've never claimed to be the
sharpest businessman in show busi-
ness.”

W/C Creative VP Shows A
Talent For Finding Talent

IF YOU CAN MAKE It Here ...
From Largs, a small Scottish town,
to the Big Apple is quite a contrast
in culture and decibel count. Yet for
Warner/Chappell VP of creative
services Kenny MacPherson, the
New York fit is comfortable—and
good for business. (Other native sons
of Largs include Stuart Hornall,
who operates Rondor Music, and
Graham Lyle, who produced and
wrote many of Tina Turner’s hits.)
MacPherson, who started out in
management in the U.S. 14 years ago,
is charged with finding a wide spec-

50% of something than 100% of noth-
ing,” he says.

“We publishers have to create our
own projects,” he adds. “I find it just
amazing that we're in the communi-
cation business and yet people don't
pick up the phone to ask about some-
thing. You can’t have blinders on and
think you can do it on your own.”

Among the artists and/or pro-
ducer/writers MacPherson is cur-
rently working with are Helmet,
White Zombie, Suzanne Vega,
Ween, Momentum Music, Pantera,
Alan Gorrie, Steve Jordan, Blue

trum of con- Nile, Gerry
temporary tal- . DeVeaux,
ent to further Tommy Stin-
drive Warner/ son, Jenni
Chappell’s ) _ Muldaur,
revenues. e Garland Jef-
Prime on i ] freys, Walter
MacPherson’s Afanasieff,
wish list when . and Danny
he came by Irv Lichtman Kortchmar.

aboard nearly three years ago was an
expansion of the New York offices as
a desirable environment for song-
writers. This was accomplished by a
move late last year to new New York
headquarters. Now, 15 staffers sift
the marketplace for new acts that
could be lured to the publisher by the
presence of a state-of-the-art eight-
track studio there. “We used to be
perceived as nothing more than a sat-
ellite of the Los Angeles office. With
the merger [of Chappell and Warner
Bros. Music) there was a scramble to
find space.”

With support from the company’s
management team in Los Angeles—
and, in particular, of New York office
chief Frank Military, a senior VP of
legendary music publishing stature—
MacPherson got his wish. MacPher-
son notes that Military, who also
shepherds the fortunes of the pub-
lisher’s treasure-trove of Broadway
writers past and present, has proved
a personal asset in that “he gave me
a lot of guidance in walking me
through the dark woods of corporate
structure.”

MacPherson says a substantial
New York base also enables him to
deal with greater speed and effi-
ciency with European markets to fa-
cilitate talent reviews and decision-
making. As for the New York setting
itself, MacPherson says, “There are
as many major labels based in New
York as there are in Los Angeles.”

After the creative viability of a new
act is established, says MacPherson,
deal-making must address “economic
value. Each deal is different and goes
as high as supply and demand dic-
tate.

“For every $35,000 you give an act,
you've got to sell 100,000 copies of an
album in order to recoup—and you'd
surely be lucky to do it the first time
out.”

Competitive as the contemporary
talent search might be among his
peer companies, MacPherson calls
for the sharing of more information
among publishers and the encourage-
ment of writer collaborations that
cross publisher lines. “I'd rather have

Besides Frank Military, MacPher-
son’s other New York-based associ-
ates are David Stamm, creative
manager; Don Paccione, director of
creative services; and Allan Tepper,
creative manager for special projects.

As for MacPherson’s views on
other aspects of industry practices,
don’t get him started on the con-
trolled composition clause.

DATES WITH JUDY: In her 40th
year in the world of entertainment,
most of them in music publishing,
Judy Hicks has retired—her last
post having been as Los Angeles-
based senior director of publishing at
BMG Music Publishing. Starting
out on the staff of “The Tennessee
Ernie Ford Show” in 1952, she has
also held posts, also in Los Angeles,
at Frank Music, Metromedia Mu-
sic, New York Times Music, and
Interworld Music Group.

“When the [“Tennessee Ernie
Ford Show”] went off the air [in 1954]
I was offered a secretarial job with
Frank Music, going from secretary to
West Coast manager before they
closed the office in 1962,” she says.
“At that time, all employees of music
publishing companies who ‘plugged’
songs had to be a member of the
songpluggers' union. They didn’t
want a female plugger, but Frank
forced me upon them in order for me
to go out among music people. The
guys hated it so much, they never in-
formed me when and where the union
meetings were being held. Over the
years, we have laughed about it, but
at that time the men were very seri-
ous about keeping us girls out of their
world.”

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications:

1. Megadeth, Countdown To Extinc-
tion

2. Classic Queen

3. Best Of Red Hot Chili Peppers—
What Hits!?

4. Vince Gill, I Still Believe In You
5. Black Crowes, Southern Harmony
& Musical Companion.
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ARTISTS IN CONCERT

REBA MCENTIRE
BROOKS & DUNN
MATTHEWS, WRIGHT & KING
Radio City Music Hall. N.Y.

REBA McENTIRIYS last Gotham
concert, at Carnegie Hall five vears
ago, is justifiably regarded as a turn-
ing point for country music in this city.
Her sold-out two-night Radio City
stand was also a major event (the sec-
ond was screened on the Times
Square Jumbotron monitor and simul-
cast on WYNY-I'M) and, if anything,
she topped herself.

Of course, with her latest MCA al-
bum “For My Broken Heart” becom-
ing the first solo studio album by a fe-
male country singer to go double-
platinum, McEntire is riding higher
than ever. And she’s also developed
into quite an actress, as demonstrated
by her movie roles and highly ac-
claimed videos. Not surprisingly then,
movies and video were key to the suc-

cess of her live show.

Climactic clips of her movie roles
were projected on the big screen
above the stage during costume
changes, with McEntire emerging in
the same garb as she wore in the pro-
jected shoot-"em-up scene in “The
Gambler IV.” Her gutsy triumph over
the giant worm in “Tremors,” mean-
while, proved a suspenseful lead-in to
her cover version of “Respect.” Two
other covers, “Cathy’s Clown” and
“Fancy,” were accompanied by their
videos, the latter her encore, for which
she also came out in the same outfit.

Otherwise, video was used bril-
liantly to focus on a concert production
that pulled out all the stops. In terms
of staging, McEntire’s band floated
about the stage on mobile platforms,
beneath clouds of blue and green laser
light. The effects were so spectacular
that during “Somebody Up There
Likes Me,” one half expected to see
angels flving down from above.

N AMUSEMENT BUSINESS®
| BOXSCORE ™t
d GROSSES
Gross Attendance
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Performancewise, MeEntire's regal
countenance filled the screen with he-
roic poses, as if begging for cries of
“Diva!” And she might have gotten
them if she’d shown a little vulnerabil-
itv—and lost the Oklahoma girl ac-
cent.

Second-billed Brooks & Dunn
turned in a hit-filled, high-energy set
made more remarkable by the fact
that the duo has come so far on the
strength of its Arista debut. But Kix
Brooks and Ronnie Dunn also won the
house over with a fun attitude, their
high-five exchange at the end of the
set-closing “Boot Scootin’ Boogie” lift-
ing much of the crowd out of their
seats.

Matthews, Wright & King also went
over well in their brief opening turn.
The harmony-rich vocal trio, com-
posed of Raymond Matthews, Woody
Wright, and Tony King, offered acous-
tic-oriented material from their debut
Columbia album, “The Power Of
Love,” as well as well-chosen covers
like “Last Train To Clarksville” and

(Continued on next page)

TEXAS TORNADOS

(Continued from page 1.3)

into them through adult alternative
and college radio.

“Of course, the challenge from a
marketing standpoint is to sell just one
idea. With ‘Texas Tornados,” the first
album, we felt country was the most ac-
cessible way to go, but we realize now
that, obviously, the band is not a main-
stream country radio band. But that’s
led to a positive decision not to con-
form!”

Which Randall admits is what the
band tried to do on its less successful
“Zone Of Our Own” follow-up to the
300,000-units-strong first Tornados al-
bum.

“We thought we had it together,
since we'd done such a good first al-
bum, so we didn't try that hard,” says
Fender. “But this time, nobody did
anything without the full awareness of
all of us.”

Adds Sahm, “Freddy’s right. We
were lackadaisical on the second al-
bum. We thought we could waltz
through it and couldn’t. But this time
we tried to keep everybody’s feelings
in mind, and everybody did their best
schtick.”

Including the usual Tornados genre
mix, this time with reggae and a bilin-
gual version of Bob Dylan’s “To Ra-
mona” thrown in. “Like their begin-
nings, it's all legitimate South Texas
musie,” says co-manager Stuart Dill,
“all integral to what and who they are.
They don’t want to leave any of it out.”

Aside from the Tornados, the over-
50 group members—*the Grateful
Dead of Tex-Mex,” says Sahm; or “four
Dorian Grays,” says Fender—continue
in their individual pursuits. When the
band is not together, .Jimenez is work-
ing his recent Warner/Reprise solo al-
bum, “Partners”; Fender and Meyers
continue their solo career projects; and
Sahm readies the next manifestation of
the Sir Douglas Quintet for Elektra
Nonesuch, which will include Meyers,
son Shawn Sahm, ex-Creedence Clear-
water Revival drummer Doug Clifford,
and ex-Desert Rose Band guitarist
John Jorgenson.

Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

WASHINGTON, D.C.: Established artists such as Shirley Horn and Mary-
Chapin Carpenter walked away with their share of awards, but emerg-
ing artists such as R&DB trendsetter Basehead (Imago) and country
singer Cleve Francis (Liberty) also got their chance in the spotlight at
the recent annual Washington Area Music Assn. Awards. WAMA art-
ist of the year was Pete Kennedy, who's on the road with Nanci Griffith
between solo stints. Instrumentalist of the year was leonine tenor man
Ron Holloway, best known for his sax work with Dizzy Gillespie but
also a leader on his own, as well as an occasional sideman for Deanna
Bogart, the rollicking area pianist/singer/sax player now on Blind Pig
Records, who copped several WAMMIES in the blues and roots catego-
ries. WAMA balloters jumped boundaries to give nods to favorites. Soul
and roots vocalist Tommy Lepson got male blues vocalist, and some-
times vocal soul mate Mary Ann Redmond took one home for, oddly,
female jazz vocalist. Brooks Tegler and his cooking Hot Jazz group got
squeezed into the Dixie category. John Jennings, area renaissance man
(singer/songwriter/guitarist/producer), picked up the contemporary-
male-folk-artist award. Former Commander Cody guitarist Bill Kir-
chen, whose group Too Much Fun has become a bar band of choice,
landed one of the longest-titled awards: best country/roots rock, artist/
group. Guitarist Nils Lofgren was inducted into the WAMA Hall of
Fame.

BILL HOLLAND

NEW YORK: For up-and-coming musician/vocalist Vladimir, the journey
from Czechoslovakia to Manhattan has been filled with musical enlight-
enment and education. Although he haslived in the U.S. only since 1988,
Vladimir has evolved into an ur-
ban/techno composer and per-
former. By filtering dance music
through his cultural background,
he is concocting accessible dance
music with an assortment of unex-
pected twists. For example, the
single-worthy “Dancin’ Dreamers”
combines caustic keyboard riffs
and frenetic beats with classical
strings and R&B-spiced vocal
chants. “My wish is to explore both
techno and soul musie, and mold
them into different forms and find
interesting ways to mix them to-
gether,” the 26-year-old says. Vla-
dimir is shopping a six-song tape
that combines instrumentals with
more alternative radio-friendly
tunes like “The Rain” and “Going
Away.” So far, response is strong
and a label deal appears imminent. He is also putting together a live act
that will tentatively begin gigging around in early 1993. “I'm excited at
the idea of proving that dance music can be strong on the stage in a live
situation,” he says.

VLADIMIR

LARRY FLICK

ST. LOUIS: Pop band Fairchild captured seven awards at St. Louis’ first-
ever Music Awards Ceremony, making the club mainstay the big winner
at the Nov. 24 awards. Sponsored by The Riverfront Times, the awards
were based on the newspaper/arts & entertainment weekly's yearly
readers’ poll. In the same vear it released its indie debut on Blueberry
Hill Records, “Extreme Reunion,” Fairchild won best local musical art-
ist, as well as best recording by a local artist. Vocalist Connie Fairchild
won best female vocalist, and her husband and bassist Dave Torretta
won best songwriter. Michael Newman, Michelle Isam, and Benet
Schaeffer, making up the rest of Fairchild, won best guitarist, best horn
player, and best drummer, respectively. Other awards of merit were col-
lected by Pale Divine for best alternative music artist, the Urge for best
funk artist, Lexx Luthor for best metal artist, D’Reo Love for best rap
artist, Reggae At Will for best world-beat artist, and metal band Dirty
Pictures for best new musical artist. Two blasts from the past, Oliver
Sain and Jules Blattner, took best R&B/soul artist and best rock’n’roll
artist awards, respectively. A perennial favorite, Ralph Butler, won best
male vocalist. On a sad note, the winner of best blues artist, Rondo’s
Blues Deluxe, broke up on the weekend prior to the awards. Perform-
ances by Three Merry Widows, Fairchild, and Reggae At Will punetu-
ated the presentation, while a late-night jam led by the Heaters took the
festivities into the wee hours.

BRIAN Q. NEWCOMB
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FAILURE'S SUCCESS

There aren’t many similarities between
the music of the Doors and Failure, but
the lead singers of these L.A. bands,
Jim Morrison of the '60s unit and Ken
Andrews of the contemporary modern
rock group, share a similar career left
turn—out of film school into rock'n’roll.

“I wanted to go to school for the
heck of it, and film was the least
objectionable major,” says Andrews,
who was enrolled in California State
Univ.-Los Angeles’ film program two
years ago.

But Andrews got together with
bassist Greg Edwards, an old friend
from San Diego, and began auditioning
drummers (“usually in large groups—
it was pretty awful,” Andrews recalls).
Skin man Robert Gauss completed the
lineup.

And Failure “sorta happened,”
according to its leader, and become one
of the more talked-about bands on the
L.A. club scene, attracting attention
with its roiling, bottom-heavy sound.

For its Slash Records debut album,
“Comfort,” the band sought the
produetion services of Steve Albini, the
former mastermind of the noisy
Chicago-based group Big Black. It was
an unlikely collaboration: Andrews
cites such unusual inspirations as the
Cars, AC/DC, and Van Halen, and

Jesus Lizard and the Breeders’ ‘Pod,””
Andrews adds.

But Albini succeeded in focusing
Failure’s rumbling, almost grunge-
style sound in the studio. “A lot of the
real acoustic lowness comes off the way
Steve records the drums,” Andrews
says. “He makes a conscious effort to
do that.”

Failure has recently been
supporting “Comfort” with a national
club tour, opening for Darling Buds
and Mary’s Danish. The trio will begin
another two- to three-month jaunt in
late January.

Slash president Bob Biggs
anticipates that a round of European
touring will follow the release of
“Comfort” overseas in February.

“America is really the most
formatted place going,” Biggs says.
“What I would like to do with this band
is have them playing in front of people
where formats are not important.”

Part of Biggs’ plans for Failure
echoes the strategy the label used to
break Faith No More: “We're tryving to
allow the natural audience for the band
to show itself.”

While Biggs indicates the label
may make a video for Failure at
some point, former film student
Andrews balks at the opportunity to
direct it himself.

wasn't a Big Black fan “until way late

in the game.

“We liked two records he had done,

Says.

“I don’t want to deal with it—Ilook
through the camera at myself,” he
CHRIS MORRIS
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“Midnight Flyer.” onto the roof to play under the stars.
At this show, the band romped through
a joyously impromptu 2'/:-hour set
(with a half-hour break), taking re-
quests from the audience and working
out some tricky arrangements on the
spot.

The set opened with “Flown This
Acid World,” a song that sparked rec-
ognition in most of the audience, who
sang along with the choruses.
Throughout the show, Himmelman'’s
lyries were punctuated by enthusiastic
outbursts from the crowd, as he
touched on themes ranging from hope
to dissolution, disillusion, and despair.
In particular, the crowd recognized the
Elvis Costello-like “You Know Me Bet-
ter Than I Do,” and sang along during
an a cappella breakdown of the chorus.

Himmelman introduced an older
piece, “The Eleventh Confession,” by
describing it in his usual deadpan as “a
big hit—I'm surprised you don’t know
it.” As the band launched into the open-

JIM BESSMAN

PETER HIMMELMAN
Wouwe Hall, Eugene, Ove.

ROCKER Peter Himmelman played
to a capacity crowd of 300 at Eugene’s
Wow Hall on the opening night of his
40-city U.S. tour. The cross-country
outing promises to be a successful one
for the songwriter, due in part to radio
support for his song “Untitled,” better
known by some as “the taxi song.”

Himmelman’s six-piece band con-
sisted of an electric guitar (skillfully
covering mandolin parts on a Strat),
bass, keyboards, drums, and a back-
ground vocalist, with Himmelman play-
ing acoustic and electric guitar, and oc-
casional percussion.

Known and admired for his sponta-
neity, Himmelman never prepares a
set list, and has been known to lead an
entire audience outside the theater

BLACK 47 SATISFIES THIRST FOR UNIQUE SOUND

(Continned from page 14)

York and Dublin about life if the Bea-
tles had never made it big. He was also
a founding member of rock act the Ma-
jor Thinkers.

but the business end of it was taking
up too much time.”

SBK'’s plan, then, is to take care of
business so Kirwan and company can

continue to do exactly what they've
been doing, but on a broader scale
and with greater financial support.
“We're going to get them out on
the road playing in pubs,” says Gan-
barg. “What’s happening here can
happen in every other city.” First
single “Funky Ceili” (pronounced
“kay-lee”) is getting play on college

Keeping Black 47’s sound fresh is
important to Kirwan and partially
stems from his disillusionment with the
status quo of mainstream rock'n’roll.
“Why bother listening to R.E.M. when
you can listen to the Byrds? It’s all
fourth, fifth generation. It's like with
any other art form. If it is going to get
recycled and copied all the time, it re-

and alternative outlets, and the band
has just wrapped a video for that

ally doesn't interest me.”

ing chords, Himmelman learned that
the percussionist’s shaker was lost and,
following some banter about how it was
probably going to cost him 20 bucks to
replace it, suggested that his back-
ground singer play spoons during the
intro instead. Coaching her good-na-
turedly on the proper rhythm and part,
he waited until the intro sounded the
way he wanted it before beginning to
sing.

One of many musical high points of
the set was a version of “I Feel Young
Today,” in which the bass player exe-
cuted African rhythms in a line remi-
niscent of Paul Simon's “Graceland.”
Himmelman’s voice took on a variety of
personae during the evening, from bal-
ladeer to pop rocker, from gravelly blu-
esman to political commentator-.

Half an hour into the show, Himmel-
man asked the audience for requests.
An El Salvadorean man with a self-des-
cribed “Hebrew-sounding name” re-
quested a dance song and the band
burst into a 15-minute rendition of
“Havah Negila” with a Latin beat. The
whole room danced the horah as the
keyboardist called out the chords to
the rest of the band. At one point, a
bearded, middle-aged “neo-Hasid”
took the stage and sang three choruses
of the song utilizing Middle Eastern
scales, after which Himmelman rapped
spontaneously over the Havah Negila
progression about El Salvador, Eu-
gene, and other contemporary matters.

The show was sponsored by popular
Eugene radio station KAVE 95.3, a sta-
tion whose playlist is as eclectic as
Himmelman's repertoire. Wow Hall’s
acoustics tend to be slightly cavernous,
which gave the band a good, solid, and
gungy edge. DANIEL LEVITIN

song, featuring Kirwan's son Jimmy
in a cameo. That video was shot by
George Seminara in Paddy Reilly’s.

sanbarg says another promotional
plus is the close-knit nature of the
Irish pub community and dedication
of Paddy Reilly’s owner Steve Dug-
gan. “He’s calling pubs in cities all
over the country and they work out
some kind of barter system.”

Describing Black 47’s brew as a
marriage of traditional Irish music
and “the downtown sound,” Kirwan
says he has always been fascinated
by this blend. “Historically, the Irish
and blacks are very connected,” he
says. “When they first came to this
country. both of them were under-
class. So I figured they must have
met, even if it was in fighting.

“The music I play is what I hear on
the street, and basically hip-hop and
dancehall is what you hear,” he con-
tinues. “The Irish comes hecause we
started playing Irish bars in the
Bronx and I'm from Ireland and we
decided to write about certain sub-

WE CAN BUILD A SNOWMAN
AND PRETEND THAT HE IS

Happy Holidays

IN THE MEADOW

MATTHEW SWEET...

oar

PHYLLIS HYMAN
VOICES

CAUSE & EFFECT
TOOL

GREEN JELLO
FLOWERHEAD
THE POOH STICKS
THE ODDS
DISTURBANCE,
PHILIP BAILEY

or OLIVER WHO?

mmmmnm 1y, +5

jects.” -

from Zoo Entertainment

Subject matter, beer-hall tales of
working-class life in both Ireland and
New York, includes everything from
berating worker exploitation to crash-
ing an ex-girlfriend’s wedding. Kirwan,
who is a family man, says most of the
stories are true, “but I take extra
things and put them in there.” The
band’s political bent is even reflected in
its name, taken from the worst year of
the Irish potato famine.

Kirwan’s writing extends to the
stage. Among his many works is “Li-
verpool Fantasy,” a play staged in New |

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

NOTHING ...
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Good Golly. Miss Molly & the
Whips are one of four bands to
receive one-year sponsorships
from Anheuser-Busch beer
brands. The Whips, two-time
winners of the Houston Press
Music Awards, have toured
extensively through Texas and
Louisiana. In February, they will
support their self-titled album
with dates in Eastern, Western,
and Midwest markets.

JACKED UD: Jackyl, bolstered by MTV play and the opening
slot on the Damn Yankees/Slaughter tour, rides a 17% increase
to the top of the Heatseekers list.

The 34-city North American tour began Dec. 1, but prior to
that, it seems the Atlanta-based Jackyl had trouble finding com-
patible road mates. A press release says the band “got repri-
manded by Lynyrd Skynyrd” in September;
when it was requested that it stop playing two
of its songs—including “The Lumberjack,” (
which features a chainsaw solo—Jackyl left

MOUNTAIN
A lighter Shade Of Brown, Hip Hop Locos
— |

Pilots Fly. A headline tour of
smaller venues and MTV
Stress rotation on its *“Sex
Type Thing” video are
building a fan base for Stone
Temple Pilots, who ride a
37% sales gain for an 18-12
jump on Heatseekers. The
band is a top-10 Heatseeker
in the Pacific, Mountain, and West North Central regions. On
New Year's Eve, the Pilots will fill the warmup slot on a tour
with Megadeth that will play at least nine dates.

ABC’s “Full House” and current Heatseekers title, “Brother
For Sale.” The night of Dec. 6 saw the premiere of the twosome’s
first made-for-TV film, “To Grandmother’s House We Go,” and
the ABC special—which co-starred Rhea Perlman and Jerry Van
Dyke—scored impressive ratings.

REGIONAL HEATSEEKERS #1's

[

NORTHEAST
Shawn Colvin, Fat City

Dizzy. The buzz on dada
began on the West Coast, when
Los Angeles rock station KLOS
placed “Dizz Knee Land” in
heavy rotation. Listeners
responded immediately to the
track, and the Pacific region—
where “Puzzle” jumps 21-4
among Heatseekers—remains
the band’s strongest territory.
Sales are also growing in
Mountain stores.

A 169 rating and a 25 share placed the program 10th for the
week out of 97 shows. The first hour trailed “60 Minutes,” but
the second half won the 8:00 hour. The exposure should yield in-
creased sales for the twins” album.

TH IS BUD’S FOR YOU: The Anheuser-Busch national In-Con-
cert program has awarded four up-and-
coming acts a full year's sponsorship. The
promotion, which supports 64 new and de-

] veloping musicians in 25 major markets, re-

that tour. The release also claims Bon Jovi—
citing offensive language and singer Jesse
James Dupree’s penchant for disrobing on
stage—declined to take Jackyl on its tour.

In January, when the current tour ends,
Jackyl heads off to Japan with Damn Yankees.

HAPPY HOLIDAYS: The gift-shopping rush
at stores is beginning to benefit Heatseekers.
Unit sales on this chart stand 11% ahead of last
week, and all but three of the 40 titles show
sales increases over the previous week. Last

"}

PACIFIC
Paris, Sleeping With The Enemy
# |

EAST NORTH CENTRAL
Jackyl, Jockyl f(@
A NEW /1

WEST NORTH CENTRAL

MIDDLE ATLANTIC
Scott & Todd, The Shannon in The Moming Album
=

ceived entries from thousands of artists
(Popular Uprisings, July 18). The four that
made the grade: Atlanta bluesman Reddog,
Houston R&B act Miss Molly & the
Whips, and two Chicago rockers, the Re-
mainders and the Farmers.

Jackyl, Jockyl

S

SOUTH ATLANTIC
Bass Outlaws, lllegal Bass

The Remainders, two-time winners in
Musician magazine's Best Unsigned Band
Contest, are working in the studio now; the
band says it is negotiating a deal with an
independent label. Miss Molly & the Whips,

week’s chart, despite the Thanksgiving week-
end, showed only a 6.5% gain in volume.

BEING SEEN: Lemonheads’ much-publi-

cized “Mrs. Robinson™ has been added to

MTV. Also added: dada’s “Dizz Knee Land,” Dream Theater's
“Pull Me Under,” Jude Cole’s “Tell The Truth,” the S.0.U.L.
S.YS.T.EM.s “It’s Gonna Be A Lovely Day,” and Jeremy Jor-
dan’s “Right Kind Of Love” ... Biohazard’s “Punishment” is
on MTV's “Headbangers Ball” . . . The next Common Sense sin-
gle, “Breaker 1/9,” will be released in January. A video of that
song was lensed by director Michael Lucero in San Francisco
... Virgin's the Wallflowers just finished an 18-city 1run with
10,000 Maniacs . .. Capitol's Dave Koz brought his sax to “The
Arsenio Hall Show” Dec. 3.

DOI'BLE TROUBLE: Twins Mary Kate & Ashley Olsen are
already entertainment veterans at age 6, with a hit sitcom in

N

SOUTH CENTRAL
| Underground Kingz, Too Hard To Swallow

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL SOUTH ATLANTIC
Jackyl. Jackyl Bass Outlaws, llegal Bass
Patis, Sleeping With The Enemy Silk, Lose Control
Soul Asylum, Grave Dancers Jmon Conf Rail
Izzy Stradlin, 122y Stradhin
Bass Outlaws, lllegal 3ass
Silk, Lose Control
Kool G Rap & D.J. Polo, Live And Let Die
Curtis Stigers, Curtrs Sugers
Screaming Trees, Swext Obhvion

C
Kool G Rap & D.J. Polo. Live And Let Die
Izzy Stradlin, |22y Stradlin
Soul Asylum, Grave Dancers Union
Jackyl, Jackyl
Trey Lorenz, Trey Lorenz
MC Nas-D & DJ Fred, It's My Cadillac

D o d rad
e ol ke

10. Portrait, Portrart 10. Home Team, Via Satellite From Saturn

back-to-back winners of the Houston Press

Music Awards, have already released a

self-titled independent album. The Farm-

ers expect to complete “Sand,” a collection

of 14 original songs, in January. Reddog’s

band—also called Reddog—has released
four albums on Survival, including 1992’s “Broken Dreams,” and
plans to tour Europe in "93.

LOS ANGELES BLITZ: A flwry of activity in Southern Cali-
fornia helped Neneh Cherry promote “Homebrew,” her latest.
The singer appeared on the radio show “Love Line” on KROQ
Los Angeles the night of Dec. 9. The following day she visited
pubiic station KCRW during Chris Douridas’ “Morning Becomes
Eclectic”; that night, the Virgin artist did an in-store at the new
Virgin Megastore.

Popnlar Uprisings is prepared by Geoff Mayfield with assist-
ance from Brett Atwood, Roger Fittan, and Silvio Pietrolnongo.

pirLiLeoAarRD'sS H E A T°S*$«“E=4"E R S ALsumM cHART
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18 | 1 15 | UTAH SAINTS LonpON 869843/PLG (6.98 £Q9.98) SOMETHING GOOD 38 26 14 MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 £Q/15.98) RETURN OF THE PRODUCT
19 14 13 | SUGAR rykopIsc 10239+ (10.98/15.98) COPPER BLUE 39/ 4 LEE ROY PARNELL ArisTA 186884+ (9.98/13.98) B LOVE WITHOUT MERCY
(20)) 22 3 MARY KATE & ASHLEY OLSEN 200M EXPRESS 35016+/8MG KIDZ (9.98/13.98) BROTHER FOR SALE 40 | 39 | 60 | PRIMUS INTERSCOPE 91659+/AG (9.98/13.98) SAILING THE SEAS OF CHEESE
|

BILLBOARD DECEMBER 19, 1992 17



"A much needed breath of musical fresh air."

otewo

“'Rebivth of Slick' is so cool it's past chilly.
How about frozen? Daope!"

Billboard's Janine McAdams
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R&B

ARTISTS & MUSIC

Charting Effects Of POS Data;
It’'s Hammer Time; Elias Alert

CHART CHAT: It is the third
week of the new chart system incor

porating point-of-sale data. and the
B Hot Singles and Top R&B Al-
bums charts are certainly interest

ing to watch. Because of publication
deadlines. my column closes two
days before the charts are compiled.
s0 [ am never able to comment on
chart positions for titles during the
same week.

Of note recently is the continuing
reign of black-music soundtrack
tunes. Last week, Whitney Ious-
ton held the top position with a pop
ballad penned by Dolly Parton, ~1
Will  Always
Love  You”
from “The
Bodvguard™
soundtrack
(Arista). Who
sdvs romance
is dead (or that
Houston  has

lost touch with by Janine McAdams

the R&B audi
ence)? Meanwhile, the platinum
selling “ISnd Of The Road™ by Boyz
11 Men, another soundtrack tune
from Lalace’s “Boomerang”
which broke records by hecoming
the longest-running No. 1 pop tune
sinee the 30s, is still so immensely
popular that last week it remained
in the top 20. At the same time, the
group’s a cappella remake “In The
Still Of The Nite.” from the Motown
soundtrack to the TV miniseries
“The Jacksons: An American
Dream.” bulleted at No. 7 last week.
Anmong those with new records on
the chart last week was 8.0.U.L.
S.Y.S.TENM. a group of rappers
and singers, with their version of
the Bill Withers gem "It's Gonna
Be A Lovely Day.” another track
from the No. I-charting “Body
guard” soundtrack. This Arista
group is the brainchild of Robert
Clivilles & David Cole, the produc
ers who brought us C&C Music
Factory. Included on “The Body-
guard,” it is already a top-10 club
nlay sinash. Members are Michelle
Visage, Octavia Lambertis, Gary
Michael Wade, and Tommy Never.
As my colleague Terri Rossi
savs, change is always difficult. But
1993 should prove exciting as the in
dustry rises to the challenges pre
sented by the new reporting system
and learns to adapt.

CA.\"T TOUCH THAT: Hammer
gave a press conference Dec. - at
hix home in Fremont, Calif., to an
nounce the formation of Roll-Wit-It
Sntertainment, his new artist

sports management, production,
and video company. Though Rol

Wit-1t will negotiate recording
deals for its acts, one thing it won't
he, Hammer insi s a record com
pany. In the meantime, ("apitol and
Hammer are meeting to determine
just what will happen to the acts

that were signed to Bust It

THIS & THAT: Don't miss “The
Winans® Real Meaning Of Christ
mas,” the two-hour syndicated TV
special set to air at various times in
different markets through De
cember. Besides the considerable
talents of this large family. the show
features appearances by Jasmine
Guy, Tevin Campbell, Debbie Gib-
son, After 7, Ricky Van Shelton,
Sounds of Blackness, Gladys
Knight, Levert, the O'Jays, Sin-
bad, Weird Al Yankovie, Kenny
Loggins, Michael McDonald, and
more ... Mur-
ray Elias,
former A&R
director  for
Profile Rec
ords, is now 2
dancehall pro
motion and
marketing con
sultant and is |
seeking an
A&R post or a production deal for
his stable of dancehall producers
and artists, including Cutty Ranks,
whose current album, ~“From Mi
Heart.,” is being distributed by
Shanachie, where Elias is 4 consult-
ant. Labels interested in dancehall
can call him in New York ... Tour
sponsor Budweiser has announced
that Bobby Brown will do 50 dates
with Mary J. Blige and Shabbha
Ranks, beginning Dece. 29 in Charl
eston, W.Wa. . .. Texas Rangers out
fielder José Canseco got into a fra-
cas Dece. 4 at Chicago’s China Club,
punching out a club rep. Why? The
high-paid ballplayer wasn’t on the
list to see George Clinton & the I’-
Funk All Stars and refused to pay
his way! Seems Clinton heard about
it and decided 1o send Cunseco an
all-access pass to any P-1Funk show
he cares to see.

YI'JAI{-E\I) NOTES: As 1992
draws to a close, I've had time o re-
tflect on the mechanices of manning
this desk. Because I am my own de-
partment and this is indeed a des
the things that drive me to distr:
tion are suddenly very clear.

1. VINYL. There's no turntable
at the desk or at home. 2. VIDILO-
TAPLE. There's no VCR at the desk,
cither, Unless 1 ask. or unless it's a |
longform. musie clips just pile up
under my desk and get kicked
around. 1 cateh elips on BET o
MTV or the Box, thanks. 3. PACK
AGES. Prequently packages are
sealed like Fort Knox with duet tape
and industrial staples. vet when ulti-
mately opened produce crunched |
CDs or smashed cassettes because
of poor insulation. If no amount of
razor slashing, ripping, or pulling |
gets a package open within two min
utes, Fve been known to toss it. You
didn’t want me to open it, anyway. |

Next week: Year-end wrap-up.
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Danes Doing Great In U.S. Foray
Solid Productions Crew Is In Demand

@ BY JANINE McADAMS

NEW YORK—Every day, the soulful
beat of R&B/rap music inspires thou-
sands of aspiring producers to take to
a studio and create something new.
But how many of them come from
Denmark and make good in the com-
petitive American marketplace?

Meet Solid Productions, an eight-
member production and songwriting
company from Copenhagen that con-
sists of principal Willer Carsten, Dr.
Jam, Phase 5, Yo Akim, and the four-
man team known as Madness 4 Rio.
With tracks produced on both hard-
core rap and mainstream R&B acts, a
publishing deal with MCA Music Pub-
lishing last year, and multiple projects
lined up for 1993, Solid Productions is
laying a foundation as stable as its
name.

Carsten started as a concert pro-
moter, particularly of rap shows by
acts like EPMD and the Jungle Broth-
ers, and was a regular in the small but
growing Copenhagen hip-hop scene,
where he met partner Dr. Jam, a mu-
sic student with an impressive hip-hop
and R&B record collection. Solid
made its U.S, connections in 1987,
when an omnibus rap tour came to Co-
penhagen, featuring acts EPMD and
Original Concept. Touring with the
group was Dave “Funkenklein” Klein,
A&R director for Hollywood Basic
Records. Funkenklein listened to a
demo, and helped introduce the pro-
duction team’s hard-edged rap and
R&B sound to A&R director Dave
Gossett, then at Mercury Records and
now senior A&R director for EMI. Af-
ter doing some rap remixes for the
Jungle Brothers, Queen Latifah, and
Tone Loc, Funkenklein engaged Solid
to perform production chores—behind
bars at Rahway State Prison in New
Jersey—for tracks on the successful
debut album by the Lifers Group, a
compendium of death row inmates
who rap about their experiences.

“Funkenklein knew we had to be
disciplined in the prison and we had
limited time in there—nine days to do
16 cuts,” says Carsten. “When he told

me about the project, of course we
wanted to do it, but being in prison to
do it was something. We definitely
saw another America. We were all
scared when we got in there, because
when you pass the third gate, in the
state of New Jersey, you are on your
own if anything happens.”

The collaboration was so successful
that Solid was called back to work on
the Lifers Group’s second album, cur-
rently being completed for a '93 re-
lease.

In addition, Solid was tapped by
Gossett to produce four tracks and re-
mix the title tune for Vanessa Wil-
liams’ platinum “Comfort Zone” al-
bum on Mercury, Other Mercury
projects include work on Third
World’s “Committed” album, Brian
MecKnight’s eponymous album, and
Ultramagnetic MC’s album. They
have also done remixes for A Tribe
Called Quest’s “Can I Kick It,” Queen
Latifah’s “Wrath Of My Madness,”
Zimbabwe Legit's “Doin’ Damage,”
and Queen’s “Another One Bites The
Dust.”

Carsten and Jam say the fact that
they are white Europeans doing Afri-
can-American-style music has not
been a problem for them or for the
acts they work with. “When we got
into prison the first time [for the Lif-
ers Group project, the group] thought,
What the fuck these white guys gonna
produce us for? But we've got atti-
tude,” explains Carsten. “We're not
American white, we're pretty open-
minded, and we don’t have the aver-
age American white attitude. Once
they see that, we loosen them up.”

“We don’t produce Danish rap acts
because we [Danes] have a heavy ac-
cent,” says Dr. Jam. “And what would
a rapper from Copenhagen talk about?
There is no erime, no unrest, no under-
ground. We want to do hardcore street
musie.”

Carsten adds that being outsiders
who pay little attention to what’s at the
top of the charts keeps Solid members
true to their artistic vision. “We go
back and forth to Europe and L.A. and
New York all the time. We don’t want

Solid Productions and MCA Music Publishing celebrate the platinum success of
Vanessa Williams' “The Comfort Zone™ album on Mercury. From left are Dr. Jam,
Solid; James Jackson, manager, creative services, MCA Music; Willer Carsten,

Solid; Merril Wasserman, VP, international acquisitions, MCA Music; and Nicholas
Kvaren, Solid.

to lose the European feel, we don’t
want to become just another American
producer. We don’t hear all the stuff on
radio, we don’t see all the MTV videos,
and that’s why we can fiddle around in
the studio.”

Currently in Los Angeles, the mem-
bers of Solid are busy working in the
studio and fielding offers. Among their
projects are tracks for singer Johnny
Kemp, new rap act Last Acoustic Re-
mains on Hollywood Basic, hardcore
gangsta rapper Eazy-E, singer Cheryl
Pepsii Riley, fledgling group the Girls
for Epic, rapper Redhead Kingpin, and
hip-hop act Organized Konfusion.

R&B

Lonette’s Crew. 40 Acres & A Mule Music Works/Columbia recording artist/
actress Lonette McKee is congratulated by friends and associates at a recent
performance of tunes from her album “Natural Love” at B. Smith’s Rooftop Cafe
in New York. From left are Milton Allen, producer; McKee; Steve Williams, MD of
WQCD New York; Pa: Prescott. air personality, WQCD New York; and Spike Lee,
president, 40 Acres & A Mule Music Works.

The 1993 version of the
top daily almanac on pop
music is available now!

— EXAMPLE: s
MUSIC for April 4,
ﬁo?:lBsP?QYN'PEKIANMBNT NEWS WIRE

“This Day in Music" draws
from BPl-owned publi-
cations including BILL-

BOARD, MUSIC & MEDIA
and MUSICIAN for the most
authoritative source mate-
rial available.

The 1993 “This Day in Music”

provides date-specific pop

items for use every day of the
year. It's ideal for radio per-
sonnel, music professionals or
music lovers.

This noted reference work is
printed on computer paper,
and bound in an easy-to-use
notebook.
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Music Almanac” TODAY, exclu-
sively from the BPI Entertain-
ment News Wire!

BPI
ENTERTAINMENT
NEWS WIRE,

100 Boylston St. Boston, MA 02116
Tel 617 482-9447 © Fax 617 482-9562

New York © Los Angeles ¢ Nashville
London ¢ Amsterdam

in 1957.

To order the 1993 “This Day in Music” almanac report, l
please use the attached form.

O YES, please send me the 1993 “This Day in Music Almanac.”

Name.

Station or Company.
Acdress
City/State/Country Zip
[ Enclosed is a check or money order for $49.95.

Outside U.S.A., add $15 for postage.

Make payable to: BP| Entertainment News Wire

100 Boylston St. ¢ Boston, MA 02116 ® USA

Payment must accompany order. Please allow two weeks
for delivery. Payment in U.S. Dollars, please.

-———————-—--—_—J
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HOME TEAM SCORES
Part of Luke Records’ Miami sound
machine, but rougher in texture and
cleaner in text than other artists on
Luther Campbell’s label, Home Team
and its frothy brand of ghetto-speak
has heen rewarded with two hot spots
in Billboard. “Pick It Up,” the crew’s
party-starting first release, has been
bulleted on the Hot R&B Singles chart;
it has also been climbing the Hot Rap
Singles chart for five weeks.

Fred Held, VP of distribution and

marketing at Luke, says the company
started building a buzz on Home Tean
with grass-roots campaigns at retail,
record pools, clubs, and one-stops.
Following early reaction in the
Southeast, Southwest, and North
Central regions, “Pick It Up” got a lift
in other areas, including New York.
Radio took heed, and Held says
urban programmers have been “very
supportive” of “Pick It Up” and are
“pounding away.” Meanwhile, he adds,
“CHRs are coming in.” Among the top

40/rhythm outlets adding the record
are WHYT Detroit, WIOQ
Philadelphia, KHTZ Atlantic City,
N.J., and WPOW Miami.

Though Home Team admits somne
aficionados of hardcore rap might still
be slow to embrace the group because
of its label affiliation, the duo’s
Debonair, 20, says, “Our aim is to
break them.” His 21-year-old brother
Drugzie adds, “They will come around
because the single and the rest of our
album, ‘Via Satellite From Saturn,’ is
all roughneck business. It’s straight
boogie-down rippin’, and if you like hip-

hop you'll have to agree our stuff is
phat. At first some people might think
we sound like [Miami stylists], but that
definitely ain't the case.”

Indeed, tracks like “Back To The
Bronx” and “Get A Refill” acknow-
ledge rap is the music of sweaty
Harlem jams and crowded parks.

Since being released Oct. 1, “Via
Satellite From Satwrn” has sold
180,000 units, according to Held.

Drugzie and Debonair first appeared
on Luke Records as part of Poison
Clan. After escaping to Miami from
New York three years ago with their

parents, the pair entered a local rap
contest and won the ears of executives
at the label. “They decided to make us
a part of Poison Clan,” says Drugzie.
“That was cool,” adds Debonair, “but
me and Drugzie always had that real
hip-hop flavor.”

The brothers grew up in Brooklyn,
observing rap before there were
records. Then they were inspired to
perform after hearing seminal songs
by Eric B. & Rakim, Run-D.M.C,, and
others. “We feel like we’re hip-hop
music’s home team,” says Drugzie.

HAVELOCK NELSON
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A DOUBLE DELIVERY FROM THE FATHER OF BASS
D-J- MAGIC MlKE Py

BASS

" The Final Frontier
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Featuring L p featurlng %
3 ) » ’ WARNING! ‘ R .
Drop Ehe . ‘v A This CD contains excessive low modulation. “Feel The Beat”
9y i Neither RM Records nor D.]. Magic Mike may » ) )
Girls Move 1S be held responsible for damage to your This Is How It Should Be Done

Speakers, Hearing, or Health

ANOTHER MILESTONE IN THE ANNALS OF RAP:

: TWO DOUBLE LENGTH ALBUMS AT
e SINGLE ALBUM PRICES, RELEASED ON THE SAME DAY.
BEcoR™” THE TRADITION OF HIGHLY SUCCESSFUL D.]. MAGIC MIKE

CATALOG ALBUMS CONTINUES WITH THE ADDITION OF NUMBER 7 and 8 DUE IN STORES JANUARY 22ND.

MAGIC MIKE'S FIRST SOLO PROJECT SINCE 1990's
“Bass Is The Name Of The Game”

Manufactured and Distributed by: CDG 605 E. Robinson St., Sulte #610 Orlando, Florida 32801 / Tel. {407) 649-9773

BOTH AVAILABLE ON DCC
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R&B

ARTISTS & MUSIC

Heavier D.—Rap Act’s New ‘Dark’ Style;
Casual Corner; Phat Doug In The ‘House’

1

BLUE FUNK": 1t’s the title of
Heavy D. & the Boyz’s next album
on Uptown/MCA, due Dec. 31, and
also the act’s new musical style. “It’s
dark, but not in a depressing way,”
says Heavy D.

The tracks on the album are inter-
spersed with excerpts from an inter-
view the rapper conducted with jour-
nalist Joan Morgan. “We got the idea
from Bob Marley’s “Talkin’ Blues,””
he says. Producers on the set are DJ
Premier, from Gang Starr; Tony
Dofat; Skeff Anselm; Pete Rock;
Jesse West; and Uptown VP of A&R
and artist development Sean
“Puffy” Combs, who also shares ex-
ecutive-producer duties. First single
“Who’s The Man” has nothing to do

Billboards

by Havelock Nelson

with the same-titled Ed Lover and
Dr. Dre film, due next year, although
D. will make a cameo appearance.
With the new release, Heavy D. &
the Boyz show their ability to diver-
sify their sound without losing focus.
Over textures that include jazzy riffs,
savage beats, silky soul flavor, and
raggamuffin style, the rapper flips
the script while remaining true to his

FOR WEEK ENDING DECEMBER 19, 1992
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game. “I wanted to show growth and
versatility,” he says, adding, “As an
artist of my caliber, 1 feel that if 1
came out the same it'll be boring to
people.”

D. says his next-stage, pump-action
flow was inspired by other perform-
ers, especially Leaders Of The New
School member Busta Rhymes, who
rhymes on the track “A Buncha Nig-
gas.” “1 have no problem asking peo-
ple for help and incorporating their
feedback into what 1 do,” offers D.

The rapper, who didn’t actively
promote the last Heavy D. & the
Boyz album, “Peaceful Journey,” says
he’ll spend the next few months sup-
porting “Blue Funk.” He'll do lots of
interviews and hopes to begin touring
in March “with whomever’s hot at the
time.” In April, however, he has plans
to shoot the pilot for a television sit-
com titled “Little League.” According
to D., he'll star as a cartoon artist
raising “two bad kids 1 don’t really
want to raise.”

RUMP SHAKER: 17-year-old Cas-
ual, from the Oakland, Calif.-based
Hieroglyphics posse (other mem-
bers: Del Tha Funkee Homosapien,
Souls Of Mischief, Pep & J-Biz,
Snupe), is set to debut on Jive in Feb-
ruary. He treats rapping as a trade,
and focuses mainly on mike skills and
hard beats. He aims many of his
frisky rhymes at rival MCs, and in
tracks like “You Flunked,” “1 Didn't
Mean To,” and the sexually explicit
“Stick Up,” he dismisses his comp
like nagging pests. Jive A&R director
Sophia Chang, who signed Casual,
says, “Casual is one of the only MCs
out there who truly has the skills to
live up to his braggadocio.” We agree.

GET INTO THE MIX: If, like us,
you were wondering what became of
longtime Uptown signee Phat
Doug—he’s featured on “Who's In
The House?,” a cleverly titled cut on
the upcoming Heavy D. & the Boyz
album ... Ice Cube’s boont!, in-ya-
face third long-player on Priority,
“The Predator,” turned platinum
within four days of its release . . . The
Center for Population Options has
named Next Plateau rap act Salt-N-
Pepa winner of its 1992 Nancy Susan
Reynolds Award for outstanding por-
trayals of sexuality in the media for
their music video and PSA “Let’s
Talk About AIDS.” The clip was di-
rected by Millicent Shelton. Salt-N-
Pepa was scheduled to perform at the
third annual AIDS Dance-A-Thon
Dec. 12 in New York ... There’s no
happy daze or “Christmas spirit” on
“Xmaz-N-The-Hood,” originally re-
leased last year on Priority. There's
a cut called “Ebony’s A Scrooge,”
though. The adaptations of traditional
songs like “Silent Night” and “Jingle
Bells” on “Christmas Rappin’ " (ESX
Entertainment) by the Grand Rap-
sters, featuring Afrika Bambaataa
and MC Globe, are more upbeat and
joyous ... “Give It Up,” Red Hot
Lover Lover Tone’s next single on
Select, is due to arrive soon with a re-
mix by Diamond D. ... MC Padleck
has an album on indie label TMG Rec-
ords titled “Gotsta Com Up A.S.A.P.”

(Continued on page 35)

TERRI ROSSI'S

RHYTHN
SICTION

HOUSTON HOLDS: “1 Will Always Love You” by Whitney Houston
(Arista) tops off the Hot R&B Singles chart for the third week. The strength
of this record is such that we can all settle in and watch “I Will Always” reign
at the top of this chart for a good long run. Reportedly, Kevin Costner, who
co-stars with Houston in “The Bodyguard,” recommended the song to her. The
song was written by Dolly Parton, and while country and R&B musie have
much in common, 1 wonder if Ms. Parton ever envisioned this kind of success.
The song’s producer, David Foster, and Houston, who produced her own vocal
arrangements, all but guaranteed the acceptance of this song with young black
record buyers by capitalizing on the current popularity of a cappella. Addition-
ally, the soundtrack from “The Bodyguard” is again No. 1 on the Top R&B
Albums chart. Radio is finding multiple tracks. Take a look at the R&B Radio
Monitor chart: “I'm Every Woman™ moves up 66-54.

IF YOU NOTICE a discrepancy on the Hot R&B Singles chart, between Nos.
35 and 50 from last week’s chart as well as the numbers in the “last week”
column on this week’s chart, it’s because of an error that was corrected after
this page went to press last week. The numbers on this week's chart are the
correct ones.

AND SO IT'S CHRISTMAS (or so now you see and now you don’t). Last
week, “He Is Christmas” by Take 6 (Reprise) entered the Top R&B Albums
chart. This week, “Home For Christmas,” by the 0’Jays (EMI), enters the
chart at No. 93. Based on the rules for handling Christmas albums, neither
should have charted on a current chart. This year, a Christmas album is inel-
igible to debut on a current chart if it was released prior to November 1991.
Both of these albums were released during that period, and at a time when
the R&B charts were compiled using the old manual method of data collection.
Sales information used for all of the Billboard charts comes from the same
database. Therefore, the same rules must apply to all charts. If a title is des-
ignated as a catalog title, based on the rules for The Billboard 200, it should
not appear on the Top R&B Albums chart. These two particular titles were
dormant in the SoundScan data base from last year, and were not visible, until
they appeared on the past two weeks' charts. Let’s see what happens next
week; with my luck, it will be “Christmas” by Stephanie Mills (MCA). There
are two Christmas albums that belong on the current albums chart and are
doing extremely well. “Handel’s Messiah: A Soulful Celebration” (Qwest) is
a delightful and engaging Christmas offering. This week’s sales increased by
more than 90%, and it moves up the chart 32-15. Another Christmas album,
“The Night Before Christmas ... A Musical Fantasy.” by Sounds Of Black-
ness (Perspective), made a similar increase and it moves up 51-27. If these
charts were being compiled using the old methodology, we never would have
seen just how successful and exciting titles such as these can be.

HOT R&B
~ SINGLES..

BUBBLING UNDE

x| Q E3 Q
2 5| @ | TITLE 2 % | @ | TITLE
=|3 g ARTIST (LABEL/DISTRIBUTING LABEL) =13 g ARTIST (LABEL/DISTRIBUTING LABEL)
1{—11 wno-s THE MAN 14 (23 | 2 | WIGGLE WIGGLE
VY D. & THE BOYZ (UPTOWN/MCA ) DISCO RICK (LUKE)

216217 15 |— | 2 | GET THE FIST

PRINCE & THE N.P.G. (PAISLEY PARK/WB) GET THE FIST MOVEMENT (MERCURY )
3 | 10| 3 | FOREVER IN LOVE 16 [ 12 | 3 | ICE CREAM DREAM

KENNY G (ARISTA ) MC LYTE (PERSPECTIVE/AAM )
4 11| 2 | LOVE OF MY LIFE 17 [ 18 | 3 | TRUE TO THE GAME

JUS’ CAUZE (SAVAGE ) ICE CUBE (PRIORITY )
5 |— | 2 | INFORMER 18 |22 | 3 | FAT POCKETS

SNOW (ATCO EASTWEST ) SHOWBIZ & AG. (LONDON/PLG )
6|9 |2 | DEM NO WORRY WE 191251 3 | YA MAMA

SUPER CAT (COLUMBIA ) THE PHARCYDE (DELICIOUS VINYL)
7 114 | 3 | SOMETHING GOOD 20 |— | 1 | CASUALTIES OF WAR

UGK. (JIVE) ERIC B. & RAKIM (MCA )
8 |—|1 TAPTNE BOTTLE 21 |— | 2 | LATIN LINGO

YOUNG BLACK TEENAGERS (SOUL/MCA ) CYPRESS HILL (RUFFHOUSE/COLUMBIA )

HUMPIN' sousmmc SPECIAL
9163 THE COLLEGE BOYZ (VIRGIN ) z(a)2 TION THEATRE (POLYDOR )
10 [— | 2 | GIMME WHAT YOU GOT! 23 {—| 1 | oHMYGOSH

FM (AVENUE ) DON-E (GEE STREET/ISLAND/PLG )
1120 | 2 | LADY 24 | —| 2 | PSYCHO

BRUCE SAUNDERS (RCA ) LORDS OF UNDERGROUND (PENDULUM)
12(17| 3 | BEST KEP‘I’ SECRET 5—|1 mu.r nu:

DIAMONO/PSYCHOTIC NEUROTICS (PWL) NAS (RUFFHOUSE/COLUMBIA )
13|24 | 3 | IN THE TRUNK Bubbling Under lists the top 25 singles under No. 100

TOO SHORT (AVE ) which have not yet charted.

BILLBOARD DECEMBER 19, 1992

23



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
. AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
® COLLECTED, COMPILED, AND PROVIDED BY SoundScan
FOR WEEK ENDING DEC. 19, 1992 ™ I'IlI“
Z 4
x x| £ O E x x| L O E
e 2| $g] 92| TME ARTIST 28| 8| sg| €| Tme RTIST
R E 2| £35| Producer sonowriTER) LABEL & NUMBER/DISTRIBUTING LABEL = g E c% 2| 23| producer sonawRITER) LABEL & Nuuaswmsmnaunﬁc uasn
xx % NO.1T % % % 50 | 53 | 49 | 20 | HUMPIN' AROUND # BOBBY BROWN
.A.REID,BABYFACE D. AREID, . s
1 1 ; R A TS ICyE YOU (FROM "I'HE BODYGUARD") © WHITNEY HOUSTON L.A.REID,BABYI SIMMONS (L.A.REID,BABYFACE,D.SIMMONS,STYLZ) (C) (M) (T) (V) (X) MCA 54342
@ D.FOSTER (D.PARTON) (C) (D) ARISTA 1-2490 @ 58 57 5 PUNKS JUMP UP TO GET BEAT DOWN & BRAND NUBIAN
IF | EVER FALL IN LOVEA * SHAI DIAMOND (L.DECHALUS.D.MURPHY.J.KIRKLAND) (C) (T) ELEKTRA 64687
2 2 2 1| ClarTin (C.MARTIN (C) (M) (T) (X) GASOLINE ALLEY 54518/MCA 52 | 43 | 47 8 yooufs’fmﬁ'g )NO REASON o WA%ES?RB%ESDH;(SE
RUMP SHAKER A & WRECKX-N-EFFECT . - -
il I I LT 0 eA DS AUC1 T DM ALET LT LKD) LRI 0 k5 | & 2 | DANCEab e wp. omnce) G P A (O s PA\bx pARK TE3OOMRNER BRDY
L L v
@ 4 3 1 JJAM.T.LEWIS,C.DILLON (HARRIS IIILEWIS,GORDON,DILLON, DUNBAR, TUCKER,LAW) (C) (M) (T) (X) EPIC 74741 54 | 42 43 9 l!)ODVIIONNLOL'l':l?lyDBCTIONS (D.GUPPY.L.DRAKEFORD) (©) (M) (T) ATEO cAs.'rchlg 98393
HERE WE GO AGAIN! & PORTRAIT
@) 9 | 9 | 12 | HEREWE SAULSBURY.E.KIRKLAND.P.JOHNSON.S. WONDER. 5. GREEN) (€) (T) CAPITOL 44865 8 | 57 |5 | 6 %&gﬁ%ﬁms‘m CUBE (ICE CUBE.D.JAGUAR. TORCHA CHAMBA) e
IN THE STILL OF THE NITE (FROM "THE JACKSONS") BOYZ It MEN PUSH *
_(D__ T {30 ] 4 | sovzuwmen roarrs) (©) (V) MOTOWN 2193 64 | 86 | 3 | D BrAMBLE (DAVIS.AVERY nHARVEY e
GOOD ENOUGH & BOBBY BROWN
1 6 6 10 | %4 REID.BABYFACE.D.SIMMONS (BABYFACE L A REID,D.SIMMONS) (C) (M) (T) (V) (X) MCA 54517 @ 61 | 65 3 ?&éﬁ?&&'ﬂs f(:;ﬁ!v:m,s.mcuous.mms ) (c.) Eggtﬁc%?avlﬁ
8 5 4 13 LOVE SHOULDA BROUGHT YOU HOME (FROM "BOOMERANG") & TON| BRAXTON 62 64 13 BLOW YOUR MIND & REDMAN
L.A.REID BABYFACE,D.SIMMONS (B, WATSON,BABYFACE,D.SIMMONS) (C) (D) (T) LAFACE 2-4035/ARISTA E£.SERMON (R.NOBLE .R.CALHOUN.R. TROUTMAN.L. TROUTMAN) (M) (T) RALCHAQS 74424 */COLUMBIA
FLEX @ & MAD COBRA SO WHAT! ¢ || CLOSE
9 8 8 15 | CDILLON (€.8ROWN.C.DILLON,8.THOMPSON) (C) (D) (M) (T) COLUMBIA 74373 66 | & 5 | KIRKJIMMY GIMMY.KIRKI CLOSE) (C) TABU 7700/A%M
y P PICK IT UP & HOME TEAM
1315 9 5@5%@&3’}&5&%’35{25@&;‘,}22 © V.R‘;ﬂﬁ’zg B0 | 56 | 54 [ 13 | §wATierv.WATLER (PWATLERV.WATLER) (C) (M) () LUKE 454
LKEY? I'M OVERJOYED & NONA GAYE
11010715 {.AGL?xlNAI)g?HPég‘FFTﬁLYAﬁXANDER.T.TOLBERT) ©m Pcaspcctxclbgogaﬁ 61 | 39 | 36 ] 12 | 7nammonciTmoy w.rmamonc.Ron (C) THIRD STONE 98486/ATLANTIC
NO ORDINARY LOVE & SADE * %
@| 2| 5|9 | SO0 LI 8 | 98 | a4 | AWHOLE NEW WORLD &3&‘?&5%&8"@&'@5%&5 AND REGINA BELLE
13 11 7 16 | WHAT ABOUT YOUR FRIENDS @ paon 5I.AJSLTC W.AFANASIEFF (A.MENKEN, T.RICE) (C) (D) COLUMBIA 74751
D.AUSTIN (D.AUSTIN,L.LOPES) (C) (M) (T) (X) LAFACE 2-4 ISTA
. | WANT TO LOVE YOU DOWN
14 15 14 2 REAL LOVE ® & MARY J. BLIGE 63 59 53 R K.SWEAT,A.STEWART (x.swm.a.srswmn .(g)EEII}’:TEAvngG%I
M.C.ROONEY,M.MORALES (M.C.ROONEY,M.MORALES) (€) (M} (T) (V) (X) UPTOWN 54455/MCA DAZZEY DUKS © DUICE
"R 15 | GAMES & CHUCKII BOOKER 68 | 76 6 | PARAGON PRODUCTIONS (LASNO,CREO.TAYLOR BOY) (C) (T) TMR 3089/BELLMARK
C.BOOKER (C.BOOKER,G.LEVERT,C.J.ANTHONY) (C) ATLANTIC 87448 SO ALONE © MEN AT LARGE
16 | 17 | 12 | LOVE'S TAKEN OVER & CHANTE MOORE n|8 4 | GLEVERT.£.NICHOLAS (G.LEVERT £.NICHOLAS, LLITTLE,E BANKS) (C) ATCO EASTWEST 98459
S.LAW PATCHES (C.MOORE S.LAW) (C} (M) (T) SILAS 54321/MCA 74 9% 3 STRAIGHT OUT THE SEWER & DAS EFX
17 17 12 19 PEOPLE EVERYDAY @ & ARRESTED DEVELOPMENT i C.CHARITY,D.LYNCH (A.WESTON,W.HINES.C.CHARITY.D.LYNCH) (C) (M) (T} (X) ATCO EASTWEST 98465
SPEECH (SPEECH) (C) (T) (V) CHRYSALIS 50397/ERG 07 4 | TRUST IN ME ®AZ-1
22 27 8 HEY LOVE (CAN | HAVE A WORD) & MR. LEE FEATURING R. KELLY A.BOLTON,M.KEMBER,).GILL (M.KEMBER) {C) (T) (X) SCOTTI BROS. 75351
MR.LEE,W.WILLIAMS (L. HAGGARD,W.WILLIAMS,S. WONDER,C.PAUL.M.BROADNAX) (C) JIVE 42017 68 | 54 | 40 | 10 | GROOVIN' IN THE MIDNIGHT & MAXI PRIEST
QUALITY TIME ® HI-FIVE DUNBAR,BENNETT, TUCKER. D.MORALES,PRIEST (MORALES,ELLIOTT, TUCKER,BENNETT) __(C) (T) (V) (X} VIRGIN 12617
B38| 6| Ry ke (C) JIVE 42109 69 | 63 | 61 | 9 | 7S ALRIGHT (FROM "SOUTH CENTRAL") & CLASSIC EXAMPLE
P 5 REMINISCE © MARY J. BLIGE K..T..B., & H.ABDULSAMAD (K. & T.ABDULSAMAD.R.PENNON.J.WOLFE) (C) HOLLYWOOD BASIC 64690/ELEKTRA
D.HALL (K.GREENE.D.HALL) (C) (M) (T) UPTOWN 54526/MCA 77 | 85 | 4 | SAVE YOUR SEX FOR ME & HOWARD HEWETT
- N.M.WALDEN (N.M.WALDEN,H.HEWE TT,N_PEEPLES,M.MANI.S.DAKOTA) (C) ELEKTRA 64678
@D| 2| 1| 9 | B wmccwmums Ry urvowm assoames 71| 67 | 63 | 15 | WOULDILIE TO YOU? # CHARLES & EDDIE
RICETIIERE ST J.DEUTSCH (M.LEESON.P.VALE) () (V) (X) CAPITOL 44809
2 18 24 11 360 DEGREES (WHAT GOES AROUND & GRAND PUBA
;‘;‘:;‘:(‘;?;G;:é ‘CL‘TC(';CR‘EG;?S 12| 65 | 62 | 20 | Zrinopuss MAXWE(LL (M.DIXON) ) (C) (M) (T) ELEKTRA 64708
@ 28 | 38 9 £.SCOTT,J.JEFFERSON (F.SCOTT) (C) ALPHA INTERNATIONAL 787 oo::c @ 82 | 100 | 4 LTSV';'gFJ w&u (K SWEAT.B.WOOTEN) . JAC((:c') M&Gs’;‘sEzE
HAPPY DAY @ SILK
kY, 3 6 K.SWEAT, ADS¢EWSART (K.SWEAT,A.STEWART) (C) KEIA 64701/ELEKTRA *x*HOT SHOT DEBUT * ® %
D DIE WITHOUT YOU (FROM "BOOMERANG") ® M. DAWN MR. WENDAL & ARRESTED DEVELOPMENT
| 19|18 15 IPM 3§~ (A com?c ( ANG?) (C) (M) (T) (X) GEE smcmuucs 2-4034/ARISTA NEW ) : SPEECH (ARRESTED DEVELOPMENT) (C} (D) (T) CHRYSALIS 24810/E
2 2 16 23 END OF THE ROAD (FROM "BOOMERANG") A & BOYZ | MEN @ 8l 9] 4 I'M CALLING YOU (DO-PO-LIDDLE-LO- LE YEAH!)
BABYFACE.L.A.REID,D.SIMMONS (BABYFACE.D.SIMMONS, LA.REID) (C) (V) BIV 10 2178/MOTOWN T.TAYLOR.C.FARRAR (T.TAYLOR.C.FARRAR.C.THOMAS) (C) EPIC 74732
@ 33 37 7 ALL DAY, ALL NIGHT & STEPHANIE MILLS 85 - 2 IT'S GONNA BE A LOVELY DAY & THE S.0.U.L. S.YS.T.EM.
V.BENFORD (V.BENFORD,R.SPEARMAN) () (T) MCA 54474 R.CLIVILLES,D.COLE (WITHERS.SCARBOROUGH.CLIVILLES COLE.NEVER.VISAGE} (C) (M) (T) (X) ARISTA 1-2486
HEAD BANGER & EPMD
B 5|2 6 g@r’r‘z&ﬂﬁ)a.mccm BEIEé') 5!‘(.3%‘(?55 nmyn el 4 | E.SERMON.P.SMITH (E.SERMON,P.SMITH) (C) (T) (X) RALCHAOS 74700/COLUMBIA
FREE YOUR MIND ¢ EN VOGUE
38 4 | 5 gp&‘égl;gvgﬁbsﬁlzja"(yn:gt}agegrEostcm (© (M) (T) (X) ATCO EASE’wE\S/199G84u$E 78 [ 69 | 66 | 14 | 7wcecnov.prosTeR (nmceLRov.0.FoSTER (€) (D) (M) (T) (V) (X) ATCO EASTWEST 98487
RELEASE ME & MIKI HOWARD
w || 2| 2| SoOWoANCEMETMR DY # R. KELLY & PUBLIC ANNOUNCEMENT NEWD | 1 | Bt Mo unercsens o ot AMLICKARY
.
a1 | 30 | 25 | 18 | RIGHT NOW @ AL B. SURE! NEW ) 1 K.HUDNALL (K, HUDNALL.L.HOLBDY) (C) MOTOWN 2194
AL B.SURE! K.WEST (AL B.SURE! K.WEST) (C) (T) (X) WARNER BROS. 18819 NATALIE SIAREE: IR
@D 5 | 6 | 1 | BLRGHINOW 1 soosner mommercommensonsammmset SIOEATELE 0] = 2 | WAt s amucsmsn 101 0w o
- - - - - - - M.M.D.R.N. . (MY M M N’ *
33| 26 | 20 | 19 | ALONEWITHYOU @ TEVIN CAMPBELL 91| — | 4 | NSNF MY WA ADIDN'T RAISE NO 700D © 020015073
AL B.SURE!,K.WEST (AL B.SURE!,K.WEST) (C) QWEST 18874/ WARNER BROS e 7 0 13 s}'PR‘:ﬁg((;P};TEE Py; 952'1‘-) & PETE ROCK(C& C.EL.E STI»'{IOs(‘)J'H
* & & * k% HIL ) (T) ELEKTRA 64711
DON'T WALK AWAY POWER PICK/AIRPLAY © JADE NEWD | 1 | REBIRTH OF SLICK (COOL LIKE DAT)  DIGABLE PLANETS
D] 48 | 58 | 5 | ONoR otnrond RSPEARMAN (C) (M) GIANT 18686/REPRISE g‘:(’;;:"s‘zg“;:: (PPLJAEN\;ER STOP GIVIN' YOU LOVE) LI P‘";‘I’E‘:‘A?:ggg;g:
N .
35 | 31 29 18 | AIN'T NOBODY LIKE YOU & MIKI HOWARD NEW ) ! M.COOPER,T.SHOCKENCY (M.COOPER,T.SHOCKENCY) (C) (T) (X) REPRISE 18649
LHUMES (L.HUMES) (C) GIANT 18849/REPRISE % | — | 2 | COMEIN OUT OF THE RAIN © WENDY MOTEN
44 50 6 EVERYTHING'S GONNA BE ALRIGHT & FATHER M.C. N.LYRAS (C.BOONE,N.LYRAS,E. WILLIAMSON,JR.) (C) EMI 5041 7/ERG
M.MORALES,M.ROONEY (FATHER M.C.,M.MORALES,M.ROONEY,D.JOHNSON)  (C) (M) (T) (V) (X} UPTOWN 54523/MCA 87 2 LOST IN THE STORM ¢ CHUBB ROCK
31 | 36 | 33 | 24 | BACKTO THE HOTEL @ & N2DEEP 76 | 68 (1 CHUBB ROCK. TRAKMASTERZ (R.SIMPSON, TRAKMASTERZ,P.ADAMS. T.GONZALEZ) (C) (T) SELECT 647 16/ELEKTRA
JOHNNY Z. (J.ZUNINO,J.TRUJILLO,T.LYON) (C) (T) PROFILE 5367 NEW ’ 1 HEAL THE WORLD & MICHAEL JACKSON
4l 8 9 WHERE DO WE GO @ SIMPLE PLEASURE M.JACKSON (M.JACKSON) (C) EPIC 74790
V.HOLLAND (V.HOLLAND.G.DRUMMOND) (C) (M) (x) REPRISE 18784 93 | . 2 SHAMROCKS AND SHENANIGANS (BOOM SHALOCK LOCK BOOM) ¢ HOUSE OF PAIN
| 2 | 21 15 | SOMEONE TO HOLD © TREY LORENZ D.J.LETHAL (E.SCHRODY.D.O'CONNOR, L .DIMANT) (M) (T) (X) TOMMY BOY 543*
W.AFANASIEFF,M.CAREY (M.CAREY W.AFANASIEFF,T.LORENZ) (C) (D) (V) EPIC 74482 NEW ) 1 GANGSTA BITCH APACHE
INSIDE THAT | CRIED o CECE PENISTON A TRIBE CALLED QUEST (APACHE) (M) (T) (X) rowv BOY 541°
40 | 37 1 26 [ 15 | g\INDSEY (RKIACKSON,M.BYRD.0.0AGNOLO) (C) A&M 0059 a1 l 7 15 | CLEAN UP MAN & WILLIE D
. o | % : T COT A MAN o POSITIVE K WILLIE D.CRAZY C.BIDO,ROLAND,GOLDFINGER (W.DENNIS,C.REID,W.CLARK) (M) (T) RAP-A-LOT 53806*/PRIORITY
(4D S.THOMAS (POSITIVE K) (€)(T) ISLAND 864 305/PLG NEWD | 1 | COME r?(cl':;gkz% S's??s?f".*w . %:JCE 6RzI3C£
WORK TO DO © VANESSA WILLIAMS . : o T
42 134 11916 onem,c‘sgowu,vmss 5,V.WILLIAMS (0.K.ISLEY.R ISLEY.R.ISLEY) (C){T) (V) (X) WING 863 S40/MERCURY 93| 7869 | 17 5&?5»!&3&'2‘&?4’53?5? THE GRILL P JA’MMS 154%590’;
(E) 47 51 8 SAVING FOREVER FOR YOU (FROM "BEVERLY HILLS 902107 & SHANICE 1 MI.SSED THE BUS © KRIS KROSS
@ :“’5““ (OWARREHD 5 ‘c’g";x—"":’:;:gs': 94 | 80 | 8 | 13 | OUPRILNICOLO.P NICOLO.AKRAVITZ U.DUPRIELLIOTT.AFERGUSON) (C) (1) RUFFHOUSE 74498/COLUMBIA
ELL OF A SITUATION ERALD
49 | 52 | 8 | < SHEPPARD.).VARNER (5 SHEPPARD.JVARNER) (C) MOTOWN 2181 NEWD | | g_’}%x,‘ho(g LEY‘IER.M.O‘HARA.D.RICH) A CEC(E,’:TE';‘JEQQ
ol IR I IR [ (© At 7548 NEWD | 1 | O O it o atontunn 0 1T ® S o i SeaT 10076
I'M STILL WAITING & JODECI
46 | 46 | 4 | 21 | 5swin.an 8.SURE! (D.SWING) (C) (M) (T) (V) (X) UPTOWN 5445 1/MCA 97 | 84 | 80 6 L%ﬁ'g (D.BOWDEN, ). DEMPSEY.J.MCKINNEY) © WAR%’E‘RA;(RQSng
4 | a0 | 32 | 26 | JUMP AROUNDA & HOUSE OF PAIN 98 | 83 | 82 | 4 | NICE'N'SLEAZY ® FULL FORCE
GRANDMIXER MUGGS (L MUGGERUD.E SCHRODY) (C) (M) (T) (X) TOMMY BOY 526 FULL FORCE (FULL FORCE) (C) (T) CAPITOL 44883
55 60 5 CONFUSED & TEVIN CAMPBELL 99 97 99 4 PERSONALITY NESTO VELASQUEZ
AL 8.SURE!K.WEST (K WEST,AL B.SURE?) (C) QWEST 18721 WARNER BROS. THE H(TMAKERS (7.GETER,N.VALASQUEZ.J.JONES. THE HITMAKERS) (C) (1) (V) UPTOWN 54506/MCA
49 51 55 3 REVOLUTION (FROM "MALCOLM X*) & ARRESTED DEVELOPMENT 100 | 87 88 17 YEAH, YEAH, YEAH! ¢ VOICES
° | SPEECH (ARRESTED DEVELOPMENT) (M) (T) (X} CHRYSALIS 24B12*/ERG A.PRICE (A.PRICE) (€) Z0O 14051

Q Records with the greatest airplay and sales gains this week. ®Videochp avalability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol
Catalog number s for cassette single. *Asternsk indicates calalos number 15 for cassette maxi-single; regular cassette single unavailable, (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avadability. (T) Vinyl maxi-single availability
(V) Vinyt single availability. (X) CD max:-single availability. ©® 1992, Billboard/BPI Communications.
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TITLE (Publisher - Licensing Org.) Sheet Music Dist. ]
72 360 DEGREES (Rushtown,ASCAP)
35 AINT NOBODY LIKE YOU (Virgin, BMI/Buttalo Music
Factory, BMI) HL/WBM
Compiled from a national sample of airplay suppl ta S * Radio Track service. 66 R&B stations a :"'"'I '::vn AL "'%"" (MCA, ‘Sﬁf"/ Geffen Again, Compiled from a national sub-sample of POS (point of sale) equipped key RLB retail stores which report number
are electronically monitored 24 hours a day 7 days a week Songs ranked by gross impressions, computed by cross- /Music Corp. Of America, BMI) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chai
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 21 ALL | SEE (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM i"‘ "i“"
= 32 ALL RIGHT NOW (Whole Nine Yards, ASCAP/Avid One,
RS 5|3 ASCAP/Mizmo, BMI/Casadida, ASCAP/EMI Virgin, AR K
H H BMI/Desi Kenneth Karlin, BMI/Fabby Minny, z
22| 2| vme 2|5 3| Tme e R : AR (13 HEEIR T
£ | S [ ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) 33 ALONE WITH YOU (Al B. Sure!, ASCAP/Willaire, I | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| § | ARTIST (LABEL/DISTRIBUTING LABEL)
ASCAP/EMI April, ASCAP/Across 110th Street, e
* & NO.1 * » @ 435 wﬁz%)%l’z:ﬁrunc) " :ig‘v"l):l;";ﬂk':u AATURAL WIGH Gl * % NO.1 & » G415 | B (RCA)
i / L HIGH (Jobete,
| h‘lu. AI.WAYS LOVE YOU 1 WILL AI.WAYS LOVE YOU REVOLUTION
(Dj2 |6 NEY HOUSTON (ARISTA ) (3D 42| 8 | T e o ephse ) ASCAP/Crystal Jukebox, ASCAP) CPP D1 |s ON (ARISTA ) (39)] 39 | 3 | ARRESTED DEVELOPMENT (CHRYSALIS)
1 GOT A MAN LA LAl i L L 2 | 2 |10 | IF | EVER FALL IN LOVE 40 | 29 | 14 | WOULD | UIE TO YOU?
2 | 1 |11 | IFIEVER FALL IN LOVE (30)149 | 5 BMI/Vouges, BM!) ¢
SHAI (GASOLINE ALLEY/MCA ) . POSITIVE K (ISLAND/PLG ) 58 BLOW YOUR MIND (Funky Noble, BMI/Takin' Care Of SHAI (GASOLINE ALLEY/MCA ) CHARLES & EDDIE (CAPITOL )
LOVE SHOULDA BROUGHT YOU... 41 39|15 | SOMEONE TO HOLD Business, BMI/Saja, BMI/Troutman’s, BMI) 3 | 3 |14 | RUMP SHAKER LOVE'S TAKEN oven
3 3 00 N RTon AAraC AT ) 5 | TREY LORENZ B L oiliv il STl e WRECKX-NEFFECT (MCA ) KAD)] 43 | 8 | GHANTE MOORE (SIAS/MCA )
HERE WE GO AGAIN! 42 | 41 | 6 | GANGSTA BMI) IN THE STILL or mz NITE STRAIGHT OUT THE sswzn
(2] 5 |12 | poRTRAIT (CAPITOL) BELL BIV DEVOE (MCA ) COME A LITTLE CLOSER (Big Giant, BMI/Count ()| 4 | 2 | Bovziimen Mo (8249 | 2 | BiS EPx (ATCO EASTWEST
Chuckula, BMI/Seventy-Ninth Street, BMI) .
MP SH. 1 DON'T MIND FLEX HUMPIN' AROUNO
@ 6 (15 52:&3«?#53 (MCA) o 1 BIG BUB (ATCO EASTWEST ) 86 COME IN OUT OF THE RAIN (Square Lake, @ 5 |15 | mapcosra (COLUMBIA ) s BOBBY BROWN (MCA )
. ASCAP/M. Squared, ASCAP/WB, ASCAP/Catton Row,
HUMPIN’ AROUND - SLOW AND SEXY FREE YOUR MIND
SRk 55?5 JI..(B)IYIE{ (UPTOWN/MCA ) 15020 ey saowmucn “ (B::)":/F'ltl’:[':n;:l‘al) T (6] 6 | 9| ShiABaA RANKS, JoHNY GILL (EPC) “jszin EN VOGUE (ATCO EASTWEST/AG )
nail . Surel,
()| 7 | 11 | SLOWAND sexy 45|51 | 7 | NO RHYME, NO REASON April ASCAIS/Mr(:s'lloth s/,,m ASCAP) 7 |8 |9 | GOOD ENOUGH 45 (33 | 14 | SWEET NOVEMBER
SHABBA RANKS/JOHNNY GULL (EPIC ) GEORGE DUKE (WARNER BROS. ) td P " BOBBY BROWN (MCA ) TROOP (ATLANTIC/AG )
RA MR, WENDAL ol L o Db U Lo 8 | 7 |12 | rO DIE WwiITHOUT YOU 46 | 35 | 14 | AIN'T NOBODY LIKE YOU
(&)1 |14 EA?; ;('\‘,,:gﬁ LU e @ 64 | 6 | ARRESTED DEVELOPMENT (CHRYSALIS) 53 gm/:' ‘l'ls'(cc:"":’ o ‘m:sﬁpwglﬁ::?”) P.M. DAWN (GEE STREET/LAFACE/ARISTA ) . MIKI HOWARD (GIANT/REPRISE/W8B )
PEOPLE EVERYDAY EVERYTHING'S GONNA | BE ALRIGHT 64 DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI) WHAT ABOUT voun FRIENDS 47 | 38 | 20 | 360 DEGREES (WHAT GOES...)
(3] 10 | 20 | ARRESTED DEVELOPMENT (CHRYSALIS) 55| 7 | FATHER M.C. (UPTOWN/MC 311 DONTIWALK ‘m (Gradington, ASCAP/MCA, (3] 9 |15 TCaAmace/arisTa GRAND PUBA (EL AR
1 GOT A THANG 4 YA! PUSH ASCAP/Ronnie Onyx, BMI) HERE WE GO AGAIN! PICK IT UP
14|15 | |OeY? (PERSPECTIVE/ASM ) (@) 59 | 2 | sk camon) % END OF THE ROAD (FROM BOOMERANG) (Kear, A0 17 | 10 | FomTaarr chprrot KA 51| 9 | hiowe Team ey
GOOD ENOUGH REVOLUTION BMI/Ensign, BMi/Greenskirt, BMI) CPP LOVE SHOULDA BROUGHT YOU ... HAPPY
(ID] 12 | 14 | S et R TED DEVELOPMENT (CHRYSALIS) 36 EVERYTHING'S GONNA BE ALRIGHT (EMI Apri, (AD) 12 [ 10 | Ton BRAXTON (LAFAGE/ARISTA ) (8] 57 | 4 | Sl kb/tLexTRA )
ASCAP/Across 110th Street, ASCAP/Father M.C.
1 WANT TO LOVE YOU DOWN 4 ) ! + 1GOT A THANG 4 YA! ALONE WITH YOU
12814 g‘u‘t‘:&ﬁ BOOKER (ATLANTIC ) @ 56 1 11 | kermH sweaT (ELEKTRA ) ASCAP/_Mu;nc Corp.TOI Amer;la. l'!‘l'dI/Se:ond 1210 LO-KEY? (PERSPECTIVE/AGM ) d R R TEVIN CAMPBELL (QWEST/WB )
13| 9 | 16 | WHAT ABOUT YOUR FRIENDS (5D|— | 1 | |DONT WANT T0 DO ANYTHING i i  lockwood. 13|10 24 | BACK T0 THE HOTEL 51|50 |11 | INSIDE THAT) CRIED
::; g::: M:'SLOVE ME & MRS, J:)N S el e e S e (0 GAMES 52 |52 | 9 | 1 WANT TO LOVE YOU DOWN
1413|9 INARY 74| 2 . Int'l, BMI) 1413
SADE (EPIC ) @ FREDDIE JACKSON (CAPITOL ) 78 FREE YOUR MIND (Two Tulf-Enuff, BMI/S Songs, CHUCKII BOOKER (ATLANTIC/AG ) KEITH SWEAT (ELEKTRA )
SWEET THING HELL OF A SITUATION BMI/Irving, BMI) CPP 15|15 | 19 | REAL LOVE GANGSTA BITCH
KI5 21 | 2 | WARY-—. BLIGE (UPTOWN/MCA (53)( 60 | 8 | CERALD ALSTON (MOTOWN) 15 GAMES '(gm, C)huckula. BMI/Trycep, BMI/Black MARY J. BLIGE (UPTOWN/MCA ) (GD| — | 1 | e (TOMMY BOY )
'S TAKEN OVER I'M EVERY WOMAN Satin, BMI/Big Giant, BMI/Warner-Tameriane, SAVING FOREVER FOR vou WORK TO DO
(16)( 17 | 12 (L:%rg MOORE (gLvAS/MCA) (5o 66 | 3 WHITNEY HOUSTON (ARISTA ) BMI/Willesden, BMI) WBM (1518 | 7 SHANICE(GIANT/REPRISE /WB M| VANESSA WILLIAMS (WING/MERCURY )
'M OVERJOYED 90 GANGSTA BITCH (Forked Tongue, ASCAP) BABY I'M FOR REAL/NATURAL A WHOLE NEW WORLD
1711813 | ELB% oara coumain) ir“ TL oA CAYE (THIRD STONE/ATLANTIC ) 28 GANGSTA (Hip City, ASCAP/Mi Frost, ASCAP) D[ 26 | 7 | aFTer 7 i (55 — | 1 | P eRvSONR BELLE COLUMBIA )
23 GIVE IT UP, TURN IT LOOSE (Two Tuff-Enulf
IT'S ALRIGHT A0 g Evemn'umc's GONNA BE ALRIGHT MY NAME IS PRINCE
18116 | 25 | EH0 Ohen i 0moTowN) % |54 |9 | CTRSE EXAMPLE (HOLLYWOOD BASIC) . :zdl’{lrgng.‘llnl;l)cg:l’a - I8)] 20 | 5 | Fatwier Me. (PTOWNMCA % | 4|10 | Aoner e Te A (RSLEY PARK/WE )
H rycep./Willesden,
CONFUSED JUMP AROUND sLOW YOUR MIND
(19 24 | 6 REMVlTlBSSGE (UPTOWN/MCA ) ST |57 4 | TN cAmpaeLL (QWEST/WB) - &"&‘g‘%m:‘?';‘w”:msgalf” 19|13 HOUSE OF PAIN (TOMMY BOY ) (ED) 66 | 12 N (RAL/CHAOS/COLUMBIA )
» i,
ON , i 2016 19 | PEOPLE EVERYDAY WHERE THEY AT
%|8 HEY LOVE (CAN | HAVE A WORD) 62|14 SOMETHING IN COMM 68 GROOVIN' IN THE MIDNIGHT (Def Mix, ASCAP/EMI, @ 6|21
@ MR. LEE/R. KﬁLLV (JIVE) @ B0OBBY BROWN (MCA ) BMI/Maxi, BMI/Virgin, ASCAP/Gunsmoke, Mo ono :\'I:LOL::EENT (CHRYSALIS) D.J. JIMI (AVENUE )
THERE U GO PICK IT UP ASCAP/Pow Wow, ASCAP) WBM INARY 59(s8|2|7
(D] 25 | 18 | JoHnNY GILL (LAFACE /ARISTA ) 59163 | 8 | Kot Teamaue) 2 AP DAYS W, Ascn)’/ws, ASCAP/Large Giant, D[ 2 | 8 | ok ) PRINCE & THE NP.G. (PAISLEY PARK/WB )
(7)) 23 | 7 | QUALITY TIME 60 | 58 | 19 | 1D DIE wiTHOUT YOU ASCAP/Wokie, ASCAP) 22 (19 | 11 | SOMEONE TO HOLD (60| 61 | 2 | SHAMROCKS AND SHENANIGANS
LFIVE JIVE ) P.M. DAWN (GEE STREE T/LAFACE/ARISTA ) 77 HEAD BANGER (Paricken, ASCAP/WB, ASCAP) TREY LORENZ (EPIC OF PAIN (TOMMY BOY )
AIN'T NOBODY LIKE YOU IT MUST BE LOVE 88 HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane, PUNKS Jump up 'ro GET 61 7 | HEREIT couss
d3|z|n MIKI HOWARD (GIANT/REPRISE ) —|! GOOD GIRLS (MOTOWN ) BMI/Hudmar, ASCAP) WBM @ (6 ID NUBIAN (ELEKT! W SERCH (DEF JAM/CHAOS/COLUMBIA )
44 HELL OF A SITUATION (Stanton’s Gold, BMI/Apsit
ALL | SEE SO WHAT! RIGHT NOW BABY GOT BACK
(20| 28 | 10 | &mstorriErwiLuiams werownmca) | (8] — | 1 | iCLosE (rAsu/asm) Joy, BMI) Kl Bl oy —. 62 [ 60 | 24 | B s (o AMERICAN/REPRISE )
93 HERE [T COMES/BACK TO THE GRILL (Def Jam,
CRAZY LOVE ‘ REMINISCE REBIRTH OF SLICK
5198 M&:’Eus‘ﬂ%or Wyl — | 1 | Cece PENISTON (a&M) ; :«‘ECR:PV/":'G"% iﬂm'ﬁ“"sﬁﬂ& M_:ﬂ:aslb:'f%"{ . (25X 25 | 4 | MARY ) BUGE (UPTOWN/MCA) (63 73 | 2 | DiGABLE PLANETS (PENDULUM/ELEKTRA)
! (Hee Bee I nt §,
GIVE IT UP, TURN IT LOOSE IT'S GONNA BE A LOVELY DAY ; UALITY TIME 64 | 55 | 12 | 1 MISSED THE BUS
2|5 (6D 13| 2 ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete, (2040 | 3
@ EN VOGUE (ATCO EASTWEST T':,EVSAO.l:).L. S.V.?'.’T.E.M. (ARISTA) ASCAP/Black Bull, ASCAP/Doll Face, BMI) CPP/HL | F:EG;::E) :O:SA:‘R:ASS (&\:F:g::ﬁ/COLUMBM )
DON'T WALK AWAY LOVE NO LIMI 18 HEY LOVE (CAN | HAVE A WORD) (Zomba, 27|23 4 65(59 | 20 L
(@D)37 | 5 | Jaok iknr/RepRISE ) (6] — | 1 | MaRv 3 BL1GE (UPTOWN/MCA ) ASCAP /Job(ete, ASCAP/Black Bull? :SCAP) PP BELL BIV DEVOE (MCA) JADE (GIANT/REPRISE/WARNER BROS. )
(@8) 33 | 6 | HAPPYDAYS 66 | 53 | 10 | GROOVIN' IN THE MIDNIGHT 50 -HUMPIN' AROUND (Kear, BMI/Greenskirl, BMI/MCA, | 78y 34 | 5 | ALLISEE 66 | 63 | 11 | LOST IN THE STORM
SILK (KEIA/ELEKTRA ) MAKI PRIEST (CHARISMA, VIRGIN ) ASCAP/Bobby Brown, ASCAP/Stylz, ASCAP) HL CHRISTOPHER WILLIAMS (UPTOWN/MCA ) CHUBB ROCK (SELECT/ELEKTRA )
(79) 34 | 7 | ALLDAY, ALL NIGHT | | RELEASE ME 25 I'D DIE WITHOUT YOU (MCAASCAP) HL 29|28 | 6 | WICKED 67 | 56 | 22 | CROSSOVER
STEPHANIE MILLS (MCA ) — MIKI HOWARD (GIANT/REPRISE ) 54 | DON'T MIND (Down Low,/Davone Ravone Lee,BMI) ICE CUBE (PRIORITY ) EPMD (RAL/CHAOS/COLUMBIA )
2 IF | EVER FALL IN LOVE (Gasoline Alley, BMI/Music :
DE THAT | CRIED WHAT'S THE 411? : MAKE LOVE 2 ME GROOVIN' IN THE MIDNIGNT
029116 ::’gg{ PENISTON (S&RM) @ 699 | mary .. BLIGE (UPTOWN/MCA ) Corp. Of America, BMI) @ 36 [ 5 | Lorenzo (ALPHA INT'L/PLG ) 68|62 4 MAXI PRIEST (CHARISMA/VIRG|
41 1 GOT A MAN (Step Up Front, BMI)
IT HURTS ME ! EROTICA GIVE IT UP, TURN IT LOOSE
3 w)e fﬂ%f’i&‘éﬁ\'f«.mn BROS. ) 89 — | 1 | JaccimcHEE wca » ;; :SO&QLTI::"V%; :wmlmm ml”)) BD| — | 1 | MADONKA uavERICK/SiRE /W) — | 1 | envocue (ATcg EASTWEST )
RIGHT HERE BLOW YOUR MIND ARt SLOW DANCE (HEY MR. DJ THEY WANT EFX
311 swcv':nc” 75| 6 | REOMAN (RAL/CHAOS ) ("gg";‘/’gi'r‘gg‘:/s%f:"' ASCAP/Chrysalis, 2|01 R.KELLY & PUBLIC ANNOUNCEMENT (IVE ) 706824 DAS EFX (ATCO EASTWEST/AG )
GET AWAY o MURDER SHE WROTE 94 | MISSED THE BUS (So So Def, ASCAP/Fergell, DAZZEY DUKS ALL DAY, ALL NIGHT
(3| 44 | 5 | Bosay BROWN (McA) () 2 | CHAKA DEMUS & PLIERS (MANGO/ISLAND ) BMI/Sunset Plaza, B(Ml VEMI Apri, ASCA/:) S::;M (33 42 | 6 | DUicE (TMR/BELLMARK ) TD) 75 [ 3 | SreprianE MALS (MCA)
(30 35 | 7 | ALLRIGHT Now 72 | 61 | 18 | 1ADORE YOU 61 I'M OVERJOYED (Gimme 1/2, ASCAP/Leftover 34 | 24 | 21 | END OF THE ROAD 72 170 | 24 | WARM IT UP
PATTI LABELLE (MCA ) CARON WHEELER (PERSPECTIVE/AGM ) Soupped, BMI/ATV, BMI/Welbeck, ASCAP) BOYZ Il MEN (BIV 10/MOTOWN ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
35|27 | 16 | WORK TO DO (73| — | 1 | GO AHEAD AND CRY 46 I'M STILL WAITING (EMI April, ASCAP/Across 110th (3)| 53 | 5 | HEYLOVE écm | HAVE A WORD) 73|69 | 9 | STRAIGHTEN IT OUT
VANESSA WILLIAMS (WING/MERCURY ) RUDE BOYS (ATLANTIC ) Street, ASCAP/DeSwing Mob, ASCAP) WBM MR LEE/R. KELLY (JIVE ) PETE ROCK & C.L. SMOOTH (ELEKTRA )
SWEET NOVEMBER SAVE YOUR SEX FOR ME 40 INSIDE THAT | CRtED (Urban Tracks, BMI/Mainlot, I'M STILL WAITING FOREVER IN LOVE
%|3%|19 TROOP (ATLANTIC ) @ —|1 JARD HEWETT (ELEKTRA ) BMi/Donyolo, BMI) %32 JODEC (UPTOWN/MCA ) @ — | 1 | KENNYG (ARISTA )
6 IN THE STILL OF THE NITE (Liee, BMI) HL
DAMN U WHO'S THE MAN - 1 GOT A MAN TRIPPIN' OUT
(D] 45 | 6 | PrincE & THE NPG. (PAISLEY PARK/WE) (75— | 1 | eAvY D. & THe BOYZ (UPTOWN/MCA ) I lATS('I‘:I:/TSSon "ET(WB- :Sscc::%m ts*;a'-‘;sc%';/ e, | [3D]45 | 3 | posmve k asianorpLc) (@D — [ 9 | Pronce MARIE DEE (COLUMBIA )
unes, 2estro B.,
(O Tracks moving up the chart with airplay gains. © 1992, Billboard/B8P! Communications. 80 1T MUST 8[’ LOVE (Careers-BMG, BMI/Hudnall, OSmgles with increasing sales. © 1992, Billboard/BP! Communications and SoundScan, Inc.
BM1/In Flight, ASCAP)
n&B Mnl“ nmnn[“ Mn"m 69 IT'S ALRIGHT (FROM SOUTH CENTRAL) (Buff Man, 96 NOT GONNA BE ABLE TO DO IT (Headcracker, Intelect, /Immortal,/BMG, BMI) HL
BMi/Screw Box, BMI/Fat Hat, BMI) ASCAP/CRK, ASCAP) 85 SHOOP SHOOP (Norcal Atlanta, BM1)
1 |—1 1 | sLow DANCE (HEY MR. DJ 14 | 12 | 14 | GIVING HIM SOMETHING HE ... 76 IT'S GONNA BE A LOVELY DAY (Unichappell, 17 PEOPLE EVERYDAY (EMI Blackwood, BMI/Arrested 4 SLOW AND SEXY (Fiyte Tyme, ASCAP/Sony Songs,
R, KELLY & PUBLIC ANNOUNCEMENT (JIVE) EN VOGUE (ATCO EASTWEST ) BMI/Goiden Withers, ASCAP) HL Development, BMI) WBM BMI/Zomba, ASCAP/Aunt Hilda, ASCAP/Songs Of
2 |—| 1 | ALONE wiTH YOU 15|15 | 11| THEBEST THINGS IN LIFE ARE FREE | &) WANT TO LOVE YOU DOWR (Keith Sweal, 99 PERSONALITY (Rich, ASCAP/GY2, ASCAP/Bay, PolyGram, BMI/Ixat, BMI/EMI Virgin, ASCAP/EMI
TEVIN CAMPBELL (QWEST/WB ) L. VANDROSS/J. JACKSON (PERSPECTIVE ) /E/A/WB,/Wokster, ASCAPYWBM ) ASCAP/Hitmakers, ASCAP) April, ASCAP) HL/WBM/CPP
3|1 | 5 | GIVEU MY HEART 16 | 11|19 | MY LOVIN' (YOU'RE NEVER...) 97 | WANT (Al Nations, ASCAP/Donesha’s, ASCAP/Music 60 PICK T UP (Zig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac 30 SLOW DANCE (HEY MR. 0J) (Willesden, BMI/R.Kelly,
BABYFACE/T. BRAXTON (LAFACE/ARISTA ) EN VOGUE (ATCO EASTWEST) Corp. Of America, BMI/Bright Light, BMI/Babyface, Jam, BMI) WBM BMI/Zomba, ASCAP/310 Jammin’, ASCAP)
BMI/Nuttin® Butt Cuttin’, BMI/MCA, BMI) 51 PUNKS JUMP UP TO GET BEAT DOWN (Def Jam, 65 SO ALONE (Trycep, BMI/Ramal, BMI/Willesden, BMI)
4 |— | 1 | SHE'S PLAYING HARD TO GET 17 | 20 | 16 | HONEY LOVE 1 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP 4
HIFIVE (JIVE ) R. KELLY & PUBLIC ANNOUNCEMENT (AVE ) 5 ASCAP/Dusty Fingers, BMI) 39 SOMEONE 70 HOLD (Rye Songs, BMI/Sony Songs,
47 JUMP AROUND (T-Boy, ASCAP/Soul Assasins, 56 PUSH (Melody Girl, BMI/LA liunz, BMI) BMI/WB, ASCAP/Waltyworid, ASCAP/Smitty’s Son,
5|2 | 8 | 'VE BEEN SEARCHIN' 18 |19 | 24 | 1 LOVE YOUR SMILE ASCAP/MCA, ASCAP) 19 QUALITY TIME (Willesden, BMI/R.Keily, BMI) CPP BMI) WBM
GLENN JONES (ATLANTIC ) SHANICE (MOTOWN ) 87 LOST IN THE STORM (ADRA, BMI/Getaloadoffatso, 14 REAL LOVE (Music Corp. Of America, BMI/Second 59 SO WHAT! (Avante Garde, ASCAP)
6|—|1|tmMsTLL WAITING 1910 | 3 | MY KINDA GIRL BMI/Trakmasterz, BMI/Tisaka, ASCAP/MCA, ASCAP) Generation Rooney Tunes, BMI) HL 83 STRAIGHTEN IT OUT (Ness, Nitty & Capone,
C1 (UPTOWN/MCA ) IDE BOYS (ATLANTIC ) 8 LOVE SHOULDA BROUGHT YOU HOME (FROM 84 REBIRTH OF SLICK (COOL LIKE DAT) (Wide Grooves, ASCAP/Smooth Flowin’, ASCAP/Pete Rock, ASCAP)
713 |3 |1c0OULD USE A LITTLE L 20|16 | 4 | YOU CAN MAKE THE STORY RIGHT BOOMERANG) (Saba Seven, BMI/Kear, BMI/Ensign, BMI/Gliro, BMI) 66 STRAIGHT OUT THE SEWER (EMI Blackwood, /Sewer
FREDOIE JACKSON (CAPITOL ) CHAKA KHAN (WARNER BROS. ) " mém;l::.ow;) (CE';:I Blackwood BMI , 79  RELEASE ME (Coffey, Nettiesbey, BMI) Slang./Cellar To Addict,/Fat Wax, BMI)
8AB ¢ , BMI/Chante 20 REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, 45 SWEET NOVEMBER (Kear, BM|/Sony Epic/Solar, BMI)
8147 %’é‘%&’l‘c‘%}'ms‘l ) I 2‘3&%&'1&?&&&%‘&”, 7, BMI/EMI April, ASCAP) WBM Nitty & Capone, ASCAP/MCA, ASCAP) 67 TRUST IN ME (Ful Swing, ASCAP/AACI, ASCAP)
916 |8 | KEEP ON WALKIN' 2|17 |12 | TENNESSEE 23 MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Walter 49 REVOLUTION (FROM MALCOLM X) (EM) Blackwood, 13 WHAT ABOUT YOUR FRIENDS (D.ARP., ASCAP/Diva
CECE PENISTON (ASM ) ARRESTED DEVELOPMENT (CHRYSALIS) Simmons, BM() BMI/Arrested Development, BMI) WBM One, BMI/Pebbitone,/ Tizbiz,/EMI April ASCAP)
217 (101 vou REMmO Me 23| 1¢ | 24 | BABY HOLD. ON TO ME L &"&7%&1} MAMA DIDN'T RAISE NO FOOL) 22 RIGHT HERE (Bam Jams, BMI) 38 WHERE DO WE GO (Pleasure, ASCAP)
a"Phil, 31 RIGHT NOW (Al B. Sure!, ASCAP/Willarie, ASCAP/EMI 62 A WHOLE NEW WORLD (ALADDIN'S THEME)
MARY J. BLIGE (UPTOWN/MCA ) GERALD LEVERT (ATCO EASTWEST ) 4 MR WENDi‘L éi'rl; Blackwood, BMI/Arrested April, ASCAP/Across 110th Street, ASCAP) Hi /WBM (Wonderland, BMI/Walt Disney, ASCAP)
11 5 | 4 | 1 WANNA LOVE YOU 24 | 24 | 18 | PLEASE DON'T GO Development, 3 RUMP SHAKER (EMI April,/D. Wynn, /Zomba,/Abdur 55 WICKED (Gangsta Boogie, ASCAP/WB, ASCAP/One in
JADE (GIANT/REPRISE ) BOYZ i MEN (MOTOWN ) 81 NATALIE (Al B. Sure!,/EMI April, /Willaire,/Across Rahman, mpfws,:,?pp o The c,,.,,fb, .SASCAmBM
12| 8 |11 | COME & TALK TO ME 25 | 22 | 24 | BREAKIN' MY HEART 110th Street, ASCAP)WBM 70 SAVE YOUR SEX FOR ME (Gratitude Sky, /Make It 42 WORK TO DO (Ronnie Runs, ASCAP/EMI April,
JOOECH (UPTOWN/MCA ) MINT CONOITION (PERSPECTIVE/ASM ) 98 NICE ‘N’ SLEAZY (P-Blast,/Zomba, AS(;AP)CPP Big./WB./E/A/Christopher’s Rainey Daze,/EMI April, ASCAP/Bovina, ASCAP)
13| 9 |11 | MR. LOVERMAN Recurrents are titles which have appeared on the Monitor 12 N0 ORDINARY LOVE (Angel, ASCAP/Sitver Angel, ASCAP) 71 WOULD | LIE TO YOU? (Virgin, BMI)
SHABBA RANKS (EPIC ) for 20 weeks and have dropped beiow the top 20. ASCAP/Playhard, ASCAP) 43 SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM 100  YEAH, YEAH, YEAH! (Voices, BMI)
52 NO RHYME, NO REASON (Mycenae, ASCAP) 89  SHAMROCKS AND SHENANIGANS (Tee Girl /Irish
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Roc & Kato Shaking Up The Deep-House Sound

YOU MIGHT NOT be instantly fa-
miliar with the names Roc & Kato,
but you may be familiar with their
work as producers and editors—par-
ticularly if you subscribe to the sound
of the East Coast deep-house under-
ground.

Over the past six months, Ray Roc

£

ROC & KATO: Juan Kato and Ray Roc

and Juan Kato have been working
many a nerve with two
dark’n’delicious singles, “Jungle
Love” and “Shake It.” Both tracks
deftly build hard beats around fluid
horns, ambient keyboards, and as-
sorted vocal loops, the former featur-
ing snippets of Grace Jones. With an
ardent cult following secured, the duo
is poised for a national breakthrough
with its SoHo Sounds debut, “Live &
Direct From The Digital Dungeon.”
But there is a twist to the way this
project is being promoted. The album
will be released in two parts on vinyl
over the next eight weeks. The six-cut
“Volume One” has just hit the streets,
while the second volume waits in the
wings for its late-January 1993 re-
lease. Cassette and CD formats con-
taining both sets will available next

month.

Besides the duo’s past singles, the
first volume features two virtually
flawless, hit-bound gems, “You Got
To Move” and “You Believed In Me.”
Somewhat reminiscent of early Steve
Ilurley productions, both cuts dabble
in retro-soul influences, and sport
rich and vampy vocal passages. “You
Got To Move,” which is the more tra-
ditionally structured song, hints at
the duo’s potential to pen major pop/
urban hits. The second volume has a
slightly tougher underground vibe,
and derives its strength from the
dancehall-spiced “Jamaican Jump”
and the anthemic “Give Me Some
Bass Now.”

Roc & Kato’s history as a duo
stems back to 1989, when they began
DJ'ing in New York nightclubs like
1018 and Fokus as the Blade Run-
ners. The creation of their own track
edits and remix reels led to 12-inch
editing and postproduction work for a
variety of labels, including A&M,
Warlock, and Atlantic. Eventually,
they formed Digital Dungeon Rec-
ords, an indie label distributed and
promoted by Metropolitan. “Jungle
Love” was actually only their second
single resulting from that deal. Seem-
ingly within minutes, the Sony-dis-
tributed SoHo Sounds came to the ta-
ble.

Though the immediate future of
Roc & Kato is now in the hands of
club denizens and the DJs who serve
them, the level of determination they
have already exhibited is as impres-
sive as the music itself. We always tip
our hat to anyone brave enough to try
to create an alternative to the same
four or five producers and remixers.
You should, too.

THE SINGLE LIFE: Stereo MC’s
help us end 1992 on a resoundingly
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TRAX
by Larry Flick

high note with “Connected” (Gee
Street), an instantly insinuating hip-
hop/funk workout. A shuffling groove
supports cool horns and a contagious
chorus that is phattened by nifty
femme vocal chants. In its current
form, “Connected” is a sturdy precur-
sor to an evening or a fine way to
wind down into daylight. Imminent
remixes by Leftfield hold promise
for peak-hour play. Don’t miss the
band’s upcoming album of the same
name—it’s slammin’.

Happy Mondays are poised to
match their recent No. 1 smash “Stin-
kin’ Thinkin’ " with “Sunshine &
Love” (Elektra), which benefits
again from the reconstructive hands
of up-and-coming producer Terry
Farley. Bits and pieces of vocals from
the original album version are dis-
persed throughout an invigorating
house groove. The “Junior” mix has a
dreamy trance tone for appropriate
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

contrast to the anchoring “Far Is-
land” rendering. The band’s longtime
fans will find solace in the “alterna-
tive” mixes on the flipside, which are
more in line with the actual tune.
Chantay Savage bows as the latest
discovery by the I.D. Productions
posse with “If You Believe,” an ambi-
tious 14-minute opus produced by E-
Smoove. The track starts on a slow
urban/dancehall tip and lunges into a
bright, Chicago-style house beat.
Steve Hurley contributes a pair of
tasty remixes that should do the trick
in generating widespread club play.
Be aware that this single is out on
I.D.’s indie label. Savage's next sin-

gle, “Betcha’ll Never Find,” a more
radio-conscious jam, will be released
on LD./RCA in February 1993.

Keith Thompson, a forceful bari-
tone from New York, makes an im-
pressive debut on “Believe” (Level 10
Music Works/Emotive, New York),
a spirited garage/houser that also
heralds the return of the long-absent
Justin Strauss. Delivering a vocal
worthy of Robert Owens and Jay
Williams, Thompson intones familiar
words of unity and hope for the future
with a sincerity that pushes it over
the top. Strauss is aided by cohort
Eric Kupper in crafting a musical
base that pumps without losing the
thread of the actual song. Nice one.

Germany's Dr. Alban returns to
U.S. shores with “It’s My Life”
(Arista), a fast'n’furious cut that has
already enjoyed massive success
throughout Europe and Canada,
where it is approaching a monthlong
stay at the top of the dance charts.
Swemix’s Denniz Pop weaves to-
gether several appetizing remixes
that are wisely built around Alban’s
unique vocal style. The hook is unde-
niable and is a primary ingredient for
an adventurous single with the qual-
ity to rise several notches above the
competition.

Several weeks ago, we reported
that Lulu of “To Sir With Love” fame
was in the studio working on dance-
oriented tunes. The first product of
those sessions is “Independence”
(Dome, U.K.), a delicious pop/house
anthem. She offers an assured vocal
amid rousing mixes that will slam
during mainstream peak-hour sets.
The ever-fab Brothers In Rhythm
and C.J. Mackintosh take turns kick-
ing appropriately disco-infused re-
mixes. The album will have cuts pro-
duced by Nick Martinelli, and
Maurice and Barry Gibb, among
others.

Newcomer Bill Marquez contin-
ues to intrigue with his new entry,
“Good Life” (Rey-D, New York), an
instrumental recorded under the
name World Wide Tribe. Once again,
he emphasizes lush and ambient key-
boards that are supported by a mus-
cular garage beat. “Love Will Make It
Right” on the flipside is a tad
brighter, and is aided by easygoing
sax lines and a familiar vocal sample.
Underground programmers should
take heed.

TID-BEATS: We're bummed to re-
port that Boy George’s ultra-hip,
U.K.-based More Protein label has
folded. This comes shortly after a
P&D deal with Charisma/Virgin.
Over the past three years, More Pro-
tein has issued a slew of tasty under-
ground tracks by acts such as E-Zee
Posse, Eve Gallagher, MC Kinky,
and George’s own group, Jesus Loves
You. At this point, only George will
continue to record for Virgin in the
U.S., even though Gallagher is near
completion of her debut album and E-
Zee Posse’s just-issued “Bone Dance”
set has met with critical kudos.
George’s next album, “Popularity
Breeds Contempt,” is slated for April
1993. The first single is the double-A-

Heavy, Ain’t It? Delicious Vinyl's
Brand New Heavies are seen
performing at the recent DMC/MixMag
Awards at the Royal Albert Hall in
London. They were cited as best U.K.
dance act. Winners were chosen by
subscribers to the international remix
service/club tipsheet. Other honorees
included “A Deeper Love” by Clivilles
& Cole as song of the year; Alison
Limerick for best U.K. female artist;
Mick Hucknall for best male U.K. artist;
David Morales and Steve Hurley, tied
for best international remixer; and
Graeme Park for best DJ. Among the
evening'’s highlights were
performances by a reunited Sister
Sledge and Moby.

sided “Sweet Toxic Love” and “Am I
Losing Control.” Both tracks are bril-
liant ... Speaking of Virgin, the label
also has dropped Inner City from its
roster. The act is now signed to Net-
work Records in the UK. ... After
three stellar albums for Atlantic/
EastWest, Ten City has amicably
parted ways from the label. A&R ex-
ecs, start dialing those phones . .. Oc-
casional Madonna backing singer
Niki Haris has been
tapped to front “Exterminate” by
Snap. Her future with the re-
vamped, Turba-less lineup of the act
is still being discussed. Chances of a
U.S. release are iffy . .. Brace your-
selves, Annie Lennox’s new single,
“Little Bird” (Arista), has been re-
mixed by Utah Saints and N-Joi.
Deep . .. Calender item: the eighth
edition of the Winter Music Con-
ference is confirmed for March 2-6
at the Fountainbleau Hilton in
Miami Beach. Call the conference
office in Fort Lauderdale for book-
inginfo. .. In an effort to please his
early club supporters, Nine Inch
Nails’ Trent Reznor offers “Fixed,”
a limited-edition remix version of his
current “Broken” EP on Inter-
scope. Give it a spin, it’s a catharsis.
And if the music is not enough to
work you, check out the video to
“Happiness In Slavery.” Not for the
weak of heart ... Remember Jer-
maine Stewart? He's now promot-
ing his Warner Bros. debut, “Set
Me Free,” which is also his maiden
voyage into house music. Stewart is
also about to launch a clothing line,
Freedom Fashions, in January
1993 ... Relativity Records is
about to toss its hat in the rave
arena with “Techno Logic: The New
Dance Culture.” a set of previously
available tracks. Best of the batch
are “Test Four” by N-Joi and “Cy-
sex” by Pornotanz.
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The Comedy Hour. Warner Bros. comedy team Pinkard & Bowden visit with
Brenca Lee prior to a benefit concert at Nashville’s Loews Vanderbilt Plaza Hotel.
Proceeds from the show went to the local Jewish Community Center. Pictured,
from left, are Sandy Pinkard, Lee, and Richard Bowden. The duo performed
material from their latest album, “'Cousins, Cattle, And Other Love Stories.”

W BY DEBBIE HOLLEY

NASHVILLE—“We've GGot What's
Hot" is the theme of the 24th annual
Country Radio Seminar, set for March
3-6 at Nashville’s Opryvland Hotel and
Convention Center. Organizers prom-
ise many of the traditional elements
featured at the seminar as well as some
refined programs, program additions,
and logistic changes.

Acts scheduled to showease during
the “New Faces" banquet, the semi-
nar's finale, March 6, include Radney
Foster (Arista); Confederate Railroad
(Atlantic); the Remingtons (BNA);
Matthews, Wright & King (Columbia);
Boy Howdy (Curb); Dennis Robbins
(Giant); Tracy Byrd (MCA); Ronna
Reeves (Mercury); Martina MceBride
(RCA); and Michael White (Reprise).

V()l(‘E OF AGES: Although both Hank Williams and
George Jones revered him as a vocal model, Roy Acuff,
the singer, was early eclipsed by Roy Acuft, the yo-vo spin-
ning, fiddle-balancing tegend. And that’s a pity. It denied
the man his full due as an artist. Neither Williams nor
Jones could top Acuff when it came to wringing the last
tear cut of a lyrie.

With his mournful, moaning. censtricted-throat delivery
and deadly e:rnest demeanor, Acuff could transform him-
self into the hearer of all emotional pain. He became grief

ircarnate. He wept. for the
sweetheart who died young

(**Oh, Lord, why did yvou
take her from me? ... Now
she sleeps beneath that
lonely mound of clay”). He
was haunted by the fevered
and dying words of a once
high-spirited child (“Don’t
make me go to bed, and I'll

Remembering Roy Acuff, The Artist

No Other Singer Could Top His Emotional Peaks

be good™). And he worried
for the survivors (and the
souls) of whiskey and traf-
fic vietims ¢*1 heard the
crash on the highway, but I didn’t hear nobody pray™).

Acuff was not embarrassed by such raw sentiment—he
reveled init. He knew that the simple people he sang for—
severely restrained as they were in their hopes for a better
life—needed to respond with restraint when they saw the
best parts of their lives taken from them. They wanted to
cry, to drown the stage in tears, and Acff eried along with
them.

This level of letting go seemis excessive to people who
have heen groomed in self-control and social niceties. But
it wax a natural reaction in the dread-ridden Appalachian
culture Aeuft grew up in. That culture helped him under-
stand and bring believability to songs that would otherwise
be grotesquely maudiin. In a 1982 interview with Billboard,
publisher Wesley Rose told a story that illustrated Acuff™s
passion for the sentimental. Acuff ran into Hank Williams
in a recording studio, and Williams, hoping to impresss his
mentor, began singing some of what Rose referred to as
his “heartbreakers.” This inspired Aeuff to do the same,
Soon, they were matehing sad song for sad song. After an
hour o so, Rose said, hoth men were weeping openly. At
a break in these lachrymose proceedings, Acuff sidled over
to Rose and said, *You take care of that kid. I've never
had so much fun in my life.”

WHRN TWO WORLDS COLLIDE: Between the

by Edward Morris

prudes and the politically correct, what’s a semi-nude
dancer to do? By this time, all dwellers in the charted
world have surely heard about the flap that eccurred be-
tween Mary-Chapin Carpenter, Doug Stone, and sundry
other stars and the producers of the recently aired ABC-
TV special “Best Of Country "92: Countdown At The Neon
Armadillo.” It seems that Carpenter et al. took umbrage
when the “Bad Girl Dancers” began flashing their exqui-
site credentials in the background while the stars were
warbling their universal truths in the foreground. Some
thought the display of fab-
rie-free young limbs was
tasteless in this context and
said so. The show went on,
witnesses say, only after
the feathers were smoothed
or, possibly, added to the
costumes. It isn't that coun-
try musice is oblivious to the
lures of the flesh. No one
who remembers “Baby's
Got Her Blue Jeans On” or
“Tight-Fittin’ Jeans” would
suggest that. But for flesh
to be acceptable in country, it has to be swathed in denim
or guilt, Preferably both, l

MAK]N(} THE ROUNDS: The group Blue Christmas
has released a four-song Christmas cassette on Nashville's
Earwave label, with all proceeds from the sale of the collec-
tion marked for the Room At The Inn interfaith shelter pro-
gram. Blue Christmas is made up of session musicians Dave
Pomeroy (who produced the album), Johnny Neel, Larry
Chaney, Russ Pahl, John Gardner, and Sam Baeco. The
$5 cassette of instrumental music is on sale at Tower Rece-
ords and other Nashville outlets. It can also be ordered from
Earwave by calling 615298354 ... And is that the sound |
of whimsy we hear drifting in and out among the tinsel? Ac-
tually, it's someone in the next office playing the “Dr. Elmo's
Twisted Christmas™ album. Dr. Elmo is Elmo Shropshire, |
who, with his former wife, Patsy, gave us the viciously mem-
orable hit “Grandma Got Run Over By A Reindeer.” Elmo
(sans Patsy) injects additional eraziness into the Christmas
spirit with his new collection, which contains such off-center
pieces as “Grandpa’s Gonna Sue The Pants Off Of Santa”
and *Junk Bond Christmas Blues.” A spokesman for Elmo
savs that one of the networks aims to make “Grandma” into
an animated special next year, In the meantime, Elmo is
making the rounds of the talk shows and distributing his
album via “Dr. Elmo’s Hotline.”

Three special guests are scheduled
to speak at this year's convention: C.W.
Metcalf, a motivational speaker who
uses humor as his thrust, and owner of
the Colorado-based C.W. Metealf &
Co.; Dan O'Day, an award-winning air
personality, author of the book “Per-
sonality Radio,” and creator of numer-
ous workshops for radio; and Ken Kra-
gen, who manages Kenny Rogers,
Travis Tritt, and Trisha Yearwood.

Metealf is to present the opening
session, titled “Serious Business Is A
Laughing Matter: Humor, Risk, And
Change,” which outlines how to be
more relaxed, productive, and creative
in a world that doesn't necessarily want
to cooperate. O'Day speaks during a
segment titled “Air Talent Tactics.”
Kragen's session is titled “The Star-
dom Strategy: How To Be A Superstar
In Your Chosen Career.”

The Country Music Assn. is slated to
host the epening presentation March 5,
titled “Fire Up Your Playlist,” a video
preview of the “hot™ product for "93.
Round-table discussions are to cover
topics such as dance clubs, database
marketing, music video and its rela-
tionship to radio, a.m. radio, hiring and
firing, legal standards and practices,
hearing and critiquing stations, and
station interaction.

Reba McEntire has been confirmed
to perform at the “Super Faces” con-
cert, included in the registration pack-
age. The closing session is to be a one-
hour talk/variety show hosted by Char-
lie Chase of “Crook & Chase.” It takes
place from 4-5 p.m. March 6, and will
also feature Travis Tritt.

Some of the seminar's refined areas
and additions are as follows: First-time
attendees will be invited to the opening
press conference. CRS will host its
first-ever silent auction in the exhibit
hall, proceeds from which will go to the
CRS scholarship fund. Items for the
auction are being solicited from radio
stations as well as record companies.

Hospitality Suites will again be a

SN N

CRS To Meld Tradition, New Aspects
C.W. Metcalf To Spice Up Proceedings

part of CRS but will shut down at mid-
night cach evening, except March 6 af-
ter “New Faces.” Personal cameras
will not be allowed in the artist/radio
tape sessions or the “artist/attendee”
cocktail reception. Sessions will be
“smoke-free” for the first time. Record
label entertainment/showease parlors
will be featured for the second vear,
but, ofticials say, the parlors have been
organized differently.

The “humanitarian” award, for radio
stations' public-service and commu-
nity-service efforts between November
1991 and November 1992, will be pre-
sented in small-, medium-, and large-
market categories. Stations are re-
quired to submit a brief written pre-
sentation (two pages maximum) detail-
ing the service performed. Entries
must arrive in the Country Radio
Broadeasters office by Dee. 31.

As well, CRB is currently taking
entries for the sixth annual promotion
awards, presented for excellence in
country radio promotions. To qualify,
stations must submit an entry formy;
audio, video or printed promotional
material; and a detailed summary.

intries must be postmarked by Jan. 8.

Seminar organizers are collecting
and compiling promotional items, a
tape of station air checks and a contin-
uously running tape of station televi-
sion spots for display in the registra-
tion area. Promotional items and TV
spots should be forwarded to Frank
Mull, executive director of CRB, at the
CRB office by Jan. 25.

This year, CRI3 mailed some 2,500
questionnaires to radio stations re-
questing information for inclusion in
the CRS-24 program book and broad-
casters divectory. Jan. 8 is the deadline
for submitting that information. Copies
of the questionnaire can be obtained by
calling the seminar office.

Registration deadlines: “Early-bird”
rate through Jan. 15, $300; advance
rate, Jan. 16-Feb. 12, $3530; regular
rate, Feb. 13-March 3, $425.

He Reaps What He Sows. MCA artist Vince Gill, right, is surprised with a
platinum album plaque for his album *‘1 Still Believe In You.” The presentation was
made by Bruce Hinton, president, MCA/Nashville, at Gill's third annual Vince Gill
Celebrity Basketball Game And Concert, which benefits Belmont Univ.’s Music
Business and Athletic departments. The game and show, which featured game
and/or concert appearances by Reba McEntire, Emmylou Harris, Billy Dean, Kix
Brooks, Dean Dillon, Marc Collie, Joe Diffie, Davis Daniel, Sweethearts Of The
Rodeo, Ray Benson, Barbara Mandrell, and a host of others, raised nearly

$40,000 for the school programs.
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MAKI‘] IT SIX No. I’s for Alan Jackson. “She’s Got The Rythym (And |
Got The Blues)” (3-1) was written by Jackson and Randy Travis. The song
is the third Jackson/Travis collaboration to reach No. 1. They began co-writing
by filling in idle hours on the road. Jackson was Travis’ opening act and the
two just happened to click. Jackson came to Nashville to be a songwriter, not
an artist. Travis, on the other hand, had dreams of being an artist and had
spent little time thinking of becoming known as a writer, although he did occa-
sionally write. They have recorded five of their joint efforts. The first four
were by Travis, three of which were singles. They plan to continue to eo-write;
however, Jackson’s manager, Barry Cohurn, is quick to point out the impor-
tance of outside songs to Jackson's career. Says Coburn, “As good a writer
as Alan is, it would be asking a lot of him to write all the songs needed for
a successful album. Nashville is so blessed with talented songwriters, and not
to record their songs would be foolish. We will always be on the lookout for
outside songs.” Ironieally, Jackson's current producer, Keith Stegall, a noted
songwriter himself, does not have a song on the current album. In the past,
as Jackson's co-producer, he co-wrote three of Jackson’s No. I's.

THE MOST ACTIVE TRACK for the second consecutive week is “Can 1
Trust You With My Heart” (45-30) by Travis Tritt. Others showing significant
activity are “Drive South” (55-40) by Suzy Bogguss; “Trying To Hide A Fire
In The Dark™ (65-53) by Billy Dean; “My Strongest Weakness™ (49-36) by
Wynonna Judd; “Look Heart, No Hands” (21-13) by Randy Travis; “All These
Years” (54-43) by Sawyer Brown; “Cadillac Ranch” (32-25) by Chris LeDoux;
“I Want You Bad” (56-47) by Collin Raye; “Queen Of Memphis” (44-34) by
Confederate Railroad; and “Somewhere Other Than The Night” (9-7) by
Garth Brooks.

REP()RTS OF TURMOIL surrounding the taping of Disney's Buena Vista
Television special “Best Of Country "92: Countdown At The Neon Armadillo”
have been difficult to validate. However, one of those in the middle of the con-
troversy regarding the costumes being worn by the “Bad Girl Dancers” was
publicist Evelyn Shriver. She says, “When [ walked in and saw what was going
on [ knew it was not appropriate for a country show. My clients would have
been mortified to have been on stage with girls half-dressed.” The costumes
reportedly featured the girls in bikinis using such props as whips for their
choreographed routines. Her opinion carried a lot of weight, as she represents
Randy Travis, Alan Jackson, Lorrie Morgan, Diamond Rio, and Ricky Van
Shelton. Shriver was quick to point out how cooperative the show’s production
staff was in reacting to the concerns and positions taken by Shriver and other
representatives of the show’s stars. One piece of footage did appear on “Enter-
tainment Tonight” showing what appears to be a mule woman dancing, in sil-
houette, behind Doug Stone. Apparently, when Stone noticed what was hap-
pening in a monitor, skirts were added to the bodysuits and all was well.

ALBU M SALES INCREASE BY 32%. Consequently, 40 titles have hullets
on the Top Country Albums chart, although five of the bulleted titles lose
ground on the chart. Leading the way are “Can’t Run From Yourself” (15-
12) by Tanya Tucker; “Chipmunks In Low Places” (10-8), by Alvin & the
Chipmunks; and “Brand New Man” (6-5), by Brooks & Dunn.

WEA Music Remembers Chris Austin

March 5.

Only amateur songwriters are eli-
gible to enter the competition. Win-
ners will be allowed to perform their
songs at the festival.

In addition to sponsoring the con-
test, Warner/Elektra/Asylum Music
is endowing a scholarship in Austin’s
name at Wilkes Community College,
where the festival takes place.

Those interested in specific details
may send a self-addressed stamped en-
velope to the Chris Austin Songwriting
Contest, Merle Watson Memorial Fes-
tival, Wilkes Community College, Wilk-
esboro, N.(". 28697-0120.

NASHVILLE—Warner/Elektra/
Asylum Music will honor the late
singer/songwriter Chris Austin by es-
tablishing a nationwide songwriting
contest through the annual Merle
Watson Memorial Festival.

Austin, who recorded briefly for
Warner Bros. Records, was among
the eight members of Reba McEn-
tire's road troupe killed in an airplane
crash near San Diego in March 1991.

Prior to joining McEntire’s band,
Austin was in Ricky Skaggs’ group.
He also co-wrote Skaggs' recent hit,
“Same OI' Love.”

A spokesman for the publisher says

prizes have not yet been chosen for
the contest, and adds that Warner/
Elektra/Asylum will not seek publish-
ing rights to the winning songs.

Because Austin was a native of
North Carolina, Warner/Elektry,
Asylum will conduct the contest
through the Wilkeshoro, N.C.-based
Merle Watson Memorial Festival.
The sixth edition of the festival will be
held April 30-May 2.

Song entries will be accepted in the
bluegrass, country, gospel, and gen-
eral categories. Entrants may submit
only one song per category. The
deadline for receiving entry tapes is

Crutchfield Leaving

NASHVILLE—Jerry Crutchfield
will leave his post as executive VP of
A&R at Liberty Records at the end
of December. Crutchfield, who came
to Liberty (then Capitol) in carly
1989, was the only executive of that
regime not dismissed after Jimmy
Bowen became chief of the division in
December of that year. Prior to join-
ing Capitol, Crutchfield was head of
MCA Music, where he had worked for
nearly 25 years.

At Liberty, Crutchfield produced
Tanya Tucker’s platinum album
“What Do I Do With Me,” as well as
albums for Jason Ringenberg, Lee
Greenwood, Anne Murray, Skip
Ewing, and Glen Campbell.

In a prepared statement, Crutch-
field said, ““This is a decision I've
struggled with for many months. Of-

VP Post At Liberty

ten in the record business, people
who come from the creative side of
the business end up in an executive
post and suddenly find themselves
spending less and less time on the
creative process.”

Bowen, in the same statement,
praised Crutchfield as “a great rec-
ord man” and added, “I'm happy he
will continue to produce many of our
artists.”

During his stay at Liberty, Crutch-
field also headed the international di-
vision and the video department.

Among Crutchfield’s other suc-
cesses as a producer are Dave Log-
gins' 1974 pop hit, “Please Come To
Boston,” and Greenwood's break-
through single, “It Turns Me Inside
Out.”

Give Him Liberty. Ronnie Milsap, center, celebrates his recent signing with
Liberty Records with Jimmy Bowen, president, Liberty Records, left, and Bill
Catino, VP of promotion, Liberty.
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McBride Delivers

Clear Message
About ‘Whiskey’

NASHVILLE—To be sure every-
one understands that Martina
MeBride's new single, “Cheap
Whiskey,"” is a condemnation and
not an endorsement of the product,
RCA Records is surrounding the
song with public-service warnings
against drinking and driving.

“One of the things we wanted to
do,” explains RCA’s VP/GM Jack
Weston, “was make sure the world
knew when they looked at the title
that it was not a song glorifving
whiskey.”

The accompanying music video
for the single is tagged with a cau-
tionary message and ends with a
drunk-driving scene not alluded to
in the lyrics.

RCA has also sent radio stations
a CD that contains the single by it-
self, the single tagged with a 35-sec-
ond public-service spot, and eight
individual spots—all read hy
MeBride—which range from six to
50 seconds. The individual spots are
both with and without background
music. The CD insert has the
printed text of each spot.

“Cheap Whiskey” is McBride’s
third single from her debut album,
“The Time Has Come.”
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46 BOOM! IT WAS OVER (EMI Apnil. ASCAP/Siads. ASCAP/ 72 HOUSE HUNTIN' (Little Big Town, BMI/Amencan Made. BMI) WBM 1 SHE'S GOT THE RHYTHM (ANO { GOT THE BLUES) 75 WHAT KINO OF MAN (Golden Reed, ASCAP/Little
EMI Biackwood, BMI/Okay Then, BMI) BMI/Alabama Band. ASCAP/Wildcountry. ASCAP/MCA, 18 LIFE'S A OANCE (Hayes Street, ASCAP/AImo, ASCAP/ {Mattie Ruth, ASCAP/Seventh Son. ASCAP/Sometimes General, BMI/Clanon, BMI)
4 BURN ONE OOWN (Howhn' Hits, ASCAP) CPP ASCAP) HL/WBM Love This Town, ASCAP) WBM/CPP You Win, ASCAP/AIl Nations, ASCAP) WBM 66 WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI)
25 CAOILLAC RANCH (Great Cumberland. BMI/Diamond 3 1 CROSS MY HEART (Warner-Elektra-Asylum, BMI/ 17 LONESOME STANOARO TIME (EMI April, ASCAP/The 12 SOMEBOOY PAINTS THE WALL (Lust-4-Fun. ASCAP/ 23 WHAT WERE YOU THINKIN' (Square West ASCAP/
Struck, BMI) CPP Dortf, BMI/Zena, ASCAP) WBM/CPP Old Professor's Music, ASCAP/BMG Songs. ASCAP/ Zomba, ASCAP/Joyna, ASCAP/Noted. ASCAP) CPP Howlin® Hits, ASCAP) CPP
50 CAFE ON THE CORNER (Beginner, ASCAP) WBM 41 | OON'T NEEO YOUR ROCKIN' CHAIR (16 Stars, BMI/ Mighty Chord, ASCAP) WBM/HL 7 SOMEWHERE OTHER THAN THE NIGHT (Sophie's 9 WHEN SHE CRIES (EMI Apii, ASCAP/Son Mare, BMI)
58 CALL HOME (BMG. ASCAP/WB, ASCAP/Two Sons, Warner, SESAC/Noreale, SESAC/Oyinda Jam, SESAC/ 13 LOOK HEART, NO HANOS {MCA. ASCAP) HL Choice. BMI/Major Bob, ASCAP/No Fences. ASCAP) CPP WBM
ASCAP) HL Texas Wedge. ASCAP) HL/WBM 44 LORO HAVE MERCY ON THE WORKING MAN (Songs Of 64 STANOING ON THE PROMISES (Warner-Tamerlane. 26 WHER'M ) GONNA LIVE? (P, BMI/Sly Dog. BMI/Pn,
30 CAN | TRUST YOU WITH MY HEART (Sony Tree. BMI/ 38 IF | OJON'T HAVE YOU (Acutf-Rose. BMIAirving, BMI/ PolyGram, BMI) HL BMI/Long Run. BMI/Aimo, ASCAP/Hayes Street, ASCAP/ ASCAP/Music Express. ASCAP) HL
Post Oak, BMI/Edisto Sound. BMI) Hardscralch, BMI) CPP 6 LOST ANO FOUNO (Sony Cross Keys, ASCAP) HL Allen Shumblin, ASCAP) WBM/CPP 29 WHO NEEOS IT (Mowieville, BMI/Careers-BMG, BMI/
65 CHEAP WHISKEY (Sony Tree, BMI/Paulding County, 24 |F THERE HAON'T BEEN YOU (Edge 0" Woods, ASCAP/ 14 LOVE WITHOUT MERCY (Polygram. ASCAP/Lodge Hall. 70 STARTIN' OVER BLUES (Acuff-Rose, BMI) Monk Family, BMI) HL
BMI/Polygram, ASCAP/Amanda-Lin, ASCAP) Kinetic Dlamond, ASCAP/Moline Valley, ASCAP/Careers ASCAP/BMG, ASCAP) HL 68 STILL OUT THERE SWINGING (Scarlet Moon, BMI) CLM 19 WILO MAN (WB, ASCAP/Long Acre, SESAC/Great
71 CRASH COURSE IN THE BLUES (Steve Wariner, BMi/ BMG, BMI) HL/CPP 36 MY STRONGEST WEAKNESS (Kentucky Sweetheart, 5 SURE LOVE (Foreshadow, BMI/Songs 01 PolyGram, Cumberland. BMI/D1amond Struck, BMI/Patennck, BMI)
Irving. BMI/Sony Tree, BMI/Inspector Barlow, ASCAP) 10 I'MIN A HURRY (ANO OON'T KNOW WHY) (Murrah. BMI/Almo. ASCAP/Brio Blues, ASCAP) CPP BMI/MCA, ASCAP/Gary Burr. ASCAP) CLM/HL WBM/CPP
HL/CPP/CLM BMI/VanWarmer. ASCAP) CPP 63 NEXT THING SMOKIN' (Forrest Hills. BMi/Songwniters 49 SUSPICIOUS MINOS (FROM HONEYMOON IN VEGAS) 55 WRONG StOE OF MEMPHIS (Warner-Tamerlane, BMI/
2 OON'T LET OUR LOVE START SLIPPIN' AWAY (Benefit, 22 IN A WEEK OR TWO (Madwomen. BMI/MCA, ASCAP/ Ink, BMI/Out Of Slate, BMI/Texas Wedge, ASCAP/Pitch (Screen Gems-EMI, BMI) WBM Patrick Joseph, BMI} WBM
BMI/Foreshadow. BMI/Uncle Pete, BM1) CLM Gary Burr, ASCAP) HL ‘N’ Run, ASCAP) CPP 16 TAKE IT BACK (Fever Pitch, BMI)
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M.POWELL.T.DUBOIS (J.HOUSE.G.BURR) (V) ARISTA 2457 R.VAN HOY (R.VAN HOY,0.ALLEN) GIANT ALBUM CUT/WARNER BROS.
@) 2 | 30 | 11 | WHAT WERE YOU THINKIN' LITTLE TEXAS 7 2 | HIGH ON A MOUNTAIN TOP MARTY STUART
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Artists & Music

Mercury Leaves Brazil Spellbound; Pantoja’s Stage Presence

AXE DANIELA: It may be diffi-
cult to estimate the intoxicating,
overpowering spell Bahian vocalist
Daniela Mercury has cast on the
Brazilian music market. Samba-reg-
gae sounds can be heard every-
where. and with summer setting in
Dec. 21, the genre’s choppy rhythms
will be hailed the music of the sea-
son,

What is easy to gauge, however, is
Mercury's impact on her audience

during a live show. In a word: begui-
ling. Her crisp, two-hour concert
Dec. 5 in Rio de Janeiro was a riot-
ous romp-and-stomp love-in be-
tween Mercury and her 40,000
vouthful fans who jammed the
Praga de Apoteose, home of Carna-
val's annual samba school parades,
Mercury’s two thunderous takes
of “O Canto Da Cidade”"—the titular
anthem from her debut Sony al-
bum—served as boisterous book-

\ 94

ends for an engaging set that found
the petite, big-voiced thrush per-
forming a captivating blend of her
own contagious pop/samba-reggae/
frevo/samba duro material, as well
as classic entries from Gilberto Gil,
Legiao Urbana, Rail Seixas, Cae-
tano Veloso, and Reflexu’'s Da
Mae Africa.

Reflexu's, in fact, was one of the
earliest proponents of samba-reg-
gae, along with mighty Olodum,

which provided a thunderous, per-
cussive backdrop on several songs.
The charismatic Mercury and her
dancers also spliced in graceful,
modern dance steps that occasion-
ally gave way to hip-hop-flavored
“running man" routines. Globo is
scheduled to air a TV special of the
concert Sunday (13).

Perhaps the ultimate crossover
artist, Mercury has put Bahia firmly
on Brazil’s musical and cultural
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map, opening the doors for other
like-minded acts such as Poly-
Gram's Cheiro De Amor and Beijo,
RCA's Chiclete Com Banana, and
Continental's Banda Mel and Asa
Aguia.

Actually, any kind of groove com-
ing from Bahia nowadays is termed
“axé music.” A Yoruban greeting
meaning “positive energy,” axé may
be the force that is likely to carry
Mercury’'s career beyvond Brazil's
borders.

TROI’I(‘ALIA LIVES: One of the
most popular tunes of Mercury's set
was her chugging cover of Caetano
Veloso's “Vocé Niao KEntende
Nada,” a choice number recorded

by John Lannert

live with Chico Buarque in 1973.
Nearly 20 vears later, Veloso has
gone from a cult favorite who first
gained fame in the '60s as a fiery
proponent of the radical Tropicilia
arts movement to a mainstream pop
superstar, whose lvrically acute ma-
terial is recorded by legions of Bra-
zilian notables.

But the expressive Bahian native,
now a still-vouthful 50, is not ignor-
ing sociopolitical concerns. One of
the most memorable highlights of
Veloso's superb show at Rio's Can-
eciio nightclub Dec. 4 was when he
rhapsodized about his controversial
1967 standard “Alegria Alegria” be-
ing used recently by demonstrators
as a protest song against the gov-
ernment of ex-president Fernando
Collor.

Backed by a crack septet, Veloso
also proved to be quite the romantic
troubadour, ¢rooning an assortment
of sing-along love paeans: “Coracad
Vagabundo,” “Vocé E Linda,” and
“Baby."” The handful of tracks Ve-
loso performed from his latest Poly-
Gram effort, “Circuladd,” were
warmly received by the sellout
crowd of 2,000.

ISABEL—LIVE AT BEST: Isabel
Pantoja’s riveting Dec. 6 concert in
Miami—her first show here in three
yvears—reconfirms the notion that
her albums just do not capture the
astonishing strength and artistry of
her voice.

Whether belting out dramatic fla-
menco standards a la sevilluna or
cooing the title line of her latest hit,
“Que Se Busquen A Otra,” Pantoja
exhibited a vocal versatility and in-
tensity that seldom appear on her
highly listenable records, including
“Marinero De Luces” and “Se Me
Enamora El Alma.” Perhaps it is be-
cause the theatrical Pantoja truly
acts out each of her songs as if they
were emotion-wracked vignettes,

Whatever, Pantoja’s 4,000 polite
fans who filled up three-quarters of
the James L. Knight Center often
punctuated her evocative narratives

(Continued on next puge)
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(Continued from preceding puge)

with boisterous standing ovations.
Looking typically resplendent in
two different floor-length dresses,
Pantoja sailed through her brisk,
two-hour show before concluding
with a jubilant, sing-along take of
“Virgen Del Rocio.”

After the concert, Pantoja said
she was planning to record in Jan-
uary with Juan Gabriel. Asked
when that album would be released,
Pantoja jokingly replied “in about
five years,” in reference to Gabriel's
singular work habits.

Vl(‘T()R VICTOR TO SONY
Tropical: After months of negotia-
tions, Dominican composer extraor-
dinaire Victor Victor has been re-
leased by Sonotone and has signed
with Sony Tropical. Victor's debut
album, “Ti Corazon,” is due out Jan.
14; the leadoff single is “Asi Es Mi
Amor.”

FONOVISA'S HOLIDAY RUSH:
Just out on Fonovisa are a sleighfull
of releases led by Yndio (“Si
Quieres Volver”), Stephanie Salas
(**Ave Maria"), Tropicalismo
Apache (“Tropicalismo Apache™),
and Fito Olivares (“Fito Olivares Y
La Pura Sabrosura”), plus two com-
pilations: *Las Cumbias Del Millon™
and “Fiesta De Navidad.”

Bronco's November release, “Por
El Mundo,” now already on the top
10 of the Top Latin Albums chart,
contains the hit single “Adoro,” now
nestled at No. 9. Bronco is the only
act this year to have placed three
singles on the Hot Latin Tracks si-
multaneously.

GONZALEZ MOVES UP: Man-
olo Gonzalez has been promoted to
VP, Capito/EMI Latin Southwest
operations, in charge of A&R, sales,
promotion, and marketing. Gonzilez
formerly was associate director of
A&R and administration, Central
and South region ... Melody/Fono-
visa has tapped José Miguel Diaz
as label promoter.

BI{AZIL INVADES NOVA lor-
que: Jazz/blues vocalist Rosa Maria

kicks off the third annual Brazilian |

Season Dec. 31 at The Ballroom in
New York. Mavia, who now is dip-
ping into samba-reggae, is slated to
appear Dec. 31-Jan. 17.

Rounding out an impressive, all-
female slate are EMI-Odeon’s mar-
velous song stylist Leny Andrade,
Jan. 19-31; PolyGram’s Caranval
princess Beth Carvalho, Feb. 2-14;
Warner’s underrated chanteuse
Lisa Ono, Feb. 16-21; PolyGram’s
emotive chanteuse Marina, Feb. 23-
28; and Sony/Copacabana’s veteran
singer/composer Leci Brandao,
March 2-14.

MIS(‘ELLANEA: “Areito,” the
latest monster effort by Karen
BMG megagroup Juan Luis
Guerra Y 1.10, hits retail Tuesday
(15). BMG’s national sales director,
Rigoberto Olariaga, sayvs the com-
pany is shipping a whopping 300,000
units. Sony Tropical’'s Rubén

-

Blades chips in vocals on brilliant |

“Si Saliera Petréleo™ ... “Donde
Estd Santa Claus,” a cute, bilingual
Yuletide tune by Sonotone’s *Los
Angelitos De Dios,” is starting to
break out in Miami. .. New Orleans

station WADU-AM previously has
switched from Anglo easy listening
to Latin AC.

Julio Guichard is the GM of “Ra-
dio Monumental,” which is being
programmed by Brenda Melara. ..
In Houston, a new record pool has
surfaced called Salsamania Record
Pool. Director Alex Carmenates,
formerly MD at KQQK-FM and
mixer at KNRG-FM, publishes a
club countdown, along with a radio
and retail survey. Carmenates plans
to expand the pool to Dallas and San
Antonio next month.

DALLAS “SALSA” COWBOYS?
“When in Dallas, do as the Tejanos,

do: Salsa!” So writes Efrain Ech-
evarria Jr., host of tropical music
program “Latin From Manhattan,”
which airs every Friday on commu-
nity radio station KNON-FM.
Echevarria, who also co-founded
the annual Dallas Latin Jazz Festi-
val, contends Texas is being over-
looked as a salsa hotspot. “Some-
how, the world thinks . .. that were
nothing but hicks and rednecks. Not
s0!” Echevarria claims that more
than 20,000 showed up for this
vear's festival, sponsored in part by
KSSA-AM-FM. He did not mention
whether the spectators were eating
black beans with their burritos.

Chayanne Rides High. Sony executnves gathered in Miami recently to celebrate the
release of Chayanne's latest album, “Provocome (Provoke Me),” and to honor the
artist with a plaque commemorating his gold albums. Pictured, standing, from left,
are Claudio Conde, GM, Sony Spain; Angel Carrasco, VP of A&R, Sony Discos; Jose
Antonio Asuaje, marketing director, Sony Venezuela; Frank Welzer, president, Sony
Discos; Chayanne; Carlos Gutierrez, GM, Sony Colombia; Helcio Do Carmo, GM,
Sony Venezuela; Christian Roux, director of public relations, Sony Venezuela; and
George Zamora, VP of marketing, Sony Discos. Kneeling in the front row, from left,
are Marcos Maynard, deputy director, Sony Mexico; Hugo Piombi, director of
marketing, Sony Argentina; Victor Overjero, manager of promotion, Sony Argentina;
and Alberto Caldiero, GM, Sony Argentina. (Photo: Sony Discos)
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GOING ON RECORD: Works both rare and well
done engage the attention of Sony Classical's record-

Nielsen’s “Springtime in Funen,” hardly a catalog
mainstay, was scheduled to be recorded in Stockholm
early this month by Esa-Pekka Salonen and the Swe-
dish Radio Symphony Orchestra & Chorus. Produced
by David Mottley, it will be coupled with the com-
poser’s flute and clarinet concertos, cut last Sep-

Also on the rare side is Luigi Nono's early “Il canto
slated for a live recording by Claudio
Abbado and the Berlin Philharmonie, with soloists
Barbara Bonney, Susanne Otto, and Marek Tor-
zewski. Steven Paul is producer. The Nono will share
a Sony CD with some Mahler orchestral songs, re-

On the standard side, Salvatore Accardo will be
cutting the Beethoven Violin Concerto with Carlo Ma-
ria Giulini and the La Scala Philharmonie. The stand-
ard fillers are the two Beethoven “Romances.” Mottley

Another set of Sony December sessions will feature
Emanuel Ax in Liszt's Piano Concertos Nos. 1 & 2,
as well as the Schoenberg Concerto. Salonen conducts
the Philharmonia Orchestra, and the producer is Gary
Schultz. Also due this month with Salonen and the
Philharmonia is a recording of the Stravinsky’s
“Orpheus.” It will be programmed with “Petrouchka,”
taped earlier. Mottley will be in the control room.

Wolf Erichson will be the producer when Bruno
Weil conducts a batch of Offenbach overtures with the
Vienna Symphony in mid-month. Erichson will also
handle a recording of Mozart's “Kegelstadt” Trio by
clarinetist Charles Neidich, pianist Robert Levin,
and violist Jurgen Kussmaul. It will be partnered on
disc with earlier recordings of Mozart chamber music.

We've already reported on Sony’s pre-Christmas,
live audio/video crossover spectacle joining Diana
Ross, Jose Carreras, and Placido Domingo in a sea-
sonal program with the Vienna Symphony conducted

Just a few days later, the label clears its musical pal-
ate with a program of Gregorian chant performed by
the Niederaltaich Scholars directed by Konrad Ruh-
land, with Erichson the producer.

Sony's recording year closes with another live A/V
biggie, a Richard Strauss program played by Berlin
Philharmonic under Abbado. Tone poems “Till Eulen-
spiegel” and “Don Juan” are programmed, as is his
“Burleske” with pianist Martha Argerich as soloist.
Capping it all are excerpts from “Der Rosenkavalier,”
featuring Cheryl Studer, Frederica von Stade, Kath-
leen Battle, and Andreas Schmidt. Audio producer is
Thomas Frost.

CHANGE OF PLANS: It is still uncertain how Her-
bert Blomstedt’s unexpected decision to step down
from his post as music director of the San Francisco Or-
chestra at the close of the 1994-95 season will affect his
tie with London Records. The label’s exclusive contract
with orchestra and conductor is one of the more endur-
ing ones in the industry, and it is known that London
hopes to continue the relationship.

In any event, London has a heavy recording schedule
booked with the San Francisco through 1994. Its Sibe-
lius cycle with Blomstedt and the orchestra resumes
next May with the Symphony No. 7; No. 1 is set for
1994. Symphonies Nos. 3 and 6, which will close out the
series, have yet to be scheduled.

This coming May will also bring an American pro-
gram laid down with the taping of John Harbison’s
Symphony No. 2 and his Oboe Concerto. The works will
be programmed with the Roger Sessions Symphony
No. 2, to come later.

Blomstedt says he is trimming his obligations to the
SFO to spend more time with his family in Europe and
accept conducting opportunities there that conflict with
his present commitments.

PASSING NOTES: Steven Isserlis wins the 1993
New England Conservatory/Piatigorsky Artist Award.
He'll appear as soloist in a pair of concerts next spring
paying tribute to the legendary cellist. Michael Tilson
Thomas will conduct the conservatory orchestra in ap-
pearances both at the NEC’s Jordan Hall in Boston and
at Carnegie Hall in New York. Featured work is John
Tavener’s “The Protecting Veil,” which cellist Isserlis
has recorded for Virgin Classics.

As part of the tribute, BMG Classics will release two
commemorative CDs of vintage Piatigorsky perform-
ances, with the Boston Symphony under Charles
Munch, and the Robin Hood Dell Orchestra conducted
by Fritz Reiner.

WARNER INTERNATIONAL’S MIDANI IS PLEASED WITH LATIN PROSPECTS
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Argentina ($119 million), and Chile
($28.8 million), where the Warner of-
fice began operations July 1.

(It must be noted, however, that
Brazilian record professionals are
projecting the industry’s 1992 sales
figure to reach barely half of the 1991
mark.)

Midani estimates that his Latin af-
filiates hold “on average” market
shares ranging from 12%-14%, which
he claims is nearly double the market
take of two years ago. Because of the
diverse economic personalities of
each country, however, Midani has
tailored a marketing strategy de-
signed to suit the needs of the individ-
ual countries.

SEEKING JOINT VENTURE

Intra-company cooperation is the
common thread that binds Midani’s
campaigns, particularly in lower-vol-
ume markets such as Brazil, Argen-
tina, and Chile. In Brazil, Midani
reckons that the bottom line of his
smallish subsidiary would improve if
he could establish a multilabel consor-
tium with other labels so as to trim
operating expenses. “What we are do-
ing in Brazil is the consolidation of

the structure of the company as far as
the distribution network is con-
cerned,” explains Midani. “We're
looking to join forces with a couple of
[local or international] companies, so
that the delivery, stock of product,
and collection of bills could be central-
ized as if it were one [larger| com-
pany. With several companies to-
gether, you have more power to really
get your money back, which in Latin
America is a big problem.”

While Midani recently has been ne-
gotiating with Brazil’s largest inde-
pendent label, Continental, he says,
“Continental would be more of an ac-
quisition.”

Warner's biggest acts in Brazil are
rock groups Titas and Barao Ver-
melho, which sell between 200,000
and 300,000 units per release—about
half of what they formerly sold when
Brazil's economy was healthier.

Midani has taken a similar joint-
venture tack in Argentina, even
though—in contrast to Brazil—the
country and its record sales have

(Continued on next page)
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by Jeff Levenson

NOT THAT I'M LOOKING TO JUMP THE GUN on
our end-of-year issue, but the number of snapshot recol-
lections accumulating at my keyboard makes it impossi-
ble to think in terms of one, last, hands-down, back-to-
the-wall, boffo eolumn. Fershtayst? (If you've got to look
it up, don’t bother.) So indulge me with the following ob-
servations, Part I:

THE ANNUAL HARRY WATCH: I was starting to
get worried. After a big-band world tour that lasted 2%
years, Harry Connick Jr, was on the verge of getting
predictably boring. I mean, how many times can you re-
port that Harry got booked, he sold out, he killed, he
went to bed, he woke up, he did it all over again?

(Alright, so mayhe he took a minute to beat up on a
eritie for dissing him.) The fact is, Harry pulled a sur-
prise mancuver with his dual releases, “25” and
“Eleven”—two issues that are so back-to-the-roots that
the latter actnally documents Hary during his wunder-
kind period, pumping barrelhouse New (hleans piano at
precisely the age of the album title. Granted, most kids
of 11 think that “Tin Roof Blues” is what you get when
vour spaldeen gets stuck in the rain gutter. Harry was
hip. Obviously, music is better than stickball for attraet-
ing babes.

F()REVER POPS: And while we're doing a layover in
New Orleans, dig how Louis Armstrong has suddenly
become an all-purpose marketing icon. First he appears
in a Diet Coke TV spot, the one where a host of notables
(Jimmy Cagney, Cary Grant, Groucho) materialize, Ze-
lig-style, in support of their favorite cola, and then he's
fodder for some hometown tourism hacks who recently
placed this ad in the New Yorker: Louis Armstrong.
New Orleans musicians lovingly call him “Pops.” He
blew awicked trumpet. He sang like the rock of ages was
in his throat. He made a mean pot of beans. And he

liked to write letters, especially in green ink. He alicays
closed his letters back home with “Red Beans and Ricely
Yours, Louis.” For a free guide to New Ovleans call . . .
or write to the New Ovleans Tourism Marketing Corp
... Notice how they failed to mention Pops’ fondness for
the one product he actually did endorse—Swiss Krissly,
a powerful herbal laxative. (There’s a classie photo of our
king sitting on his, er, throne, with the ringing slogan
advisory, “Leave It All Behind Ya." No shi. .. Whoops,
sory.)

LIKE IT MIGHT BE (SOMEDAY): Am I the only per-
son who thought TV interviewer Gil Noble, of “Like It
Is” fame, was being just a tad presumptuous by titling
a recent program “Wynton Marsalis, The Man & His
Music”? Wynton is heavy, no doubt, but he’s no Sinatra
(or is it Neil Diamond?).

F()LL()W THE LEADS: I was impressed that the so-
called soundtrack record “Glengarry Glenn Ross: Music
From And Inspired By The Motion Picture” charted so
well among the Top Jazz Albums, especially considering
that few (if any?) of the album’s tracks actually appear in
the film. The key to it all? The words inspired by, which
could become our next great marketing ploy, a catch-all
catchphrase that justifies any album, great or small.

CALLING ALL PLAYLIST UNITS: In Rachelle
Ferrell's eponymous debut for Capitol Manhattan she
offers printed song lyries hroken down by verse, chorus,
bridge, and hook—the first time I've seen anybody so ra-
dio optimistic.

JAZZ, THE ULTIMATE CHALLENGE: I was
spared the humiliation of witnessing this one firsthand,
but I'm told that during a particularly tense moment on
the “Jeopardy!” game show, the final question (pres-
ented in the form of an answer) was, “At the time of his
death in 1986, he was regarded as the greatest white jazz
player on his instrument.” One contestant guessed,
“Who was Dizzy Gillespie?” thus fueling the popular
misconeeption that this category, Jazz, is bitchin’ tough
stuff. Better to select Madonna’s G-spot for $20.

Next week: Part 1

WARNER INTERNATIONAL’S MIDANI IS PLEASED WITH LATIN PROSPECTS

(Continued from preceding page)

been on a roll lately. “We have been
working with only a few artists, but
with full concentration on them,” says
Midani. One of the labels’ suecesses is
noted composer Fito Paz, whose lat-
est album, “El Amor Después Del
Amor,” rung up 120,000 in sales just
six weeks after its release. Midani ex-
pects label mate Fabiana Cantilio to

THE RAP COLUMN

(Continuned from page 2.3)

ONE FOR THE TREBLE: Laur-
ence & Dana Goodman (currently
incarcerated at the State Correc-
tional Institution in Gutterford, Pa.)
have discovered, nurtured, and/or
produced such artists as D.J. Jazzy
Jeff & the Fresh Prince, Biz Mar-
kie, Salt-N-Pepa, and producer Mar-
ley Marl. Now comes the announce-
ment theyre writing and will publish
a book titled “So Yo Wanna Be A
Rapper.” Andre As Salaam is slated
to be a co-author. The question that
blazes through this columnist’s mind:
Why would someone want advice
from entrepreneurs who had a stable-
ful of talented rap artists then lost
them to others?

follow in Paz’s footsteps.

Singer Myriam Hernandez is
Warner’s biggest domestic artist in
Chile, where, aceording to Midani,
the fledgling subsidiary “from the
first moment made some profit, which
is unheard of in Latin America.” Mi-
dani plans to establish a foothold in
Chile by exposing the label's exten-
sive foreign catalog before attempt-
ing to develop homegrown acts.

PRAISES STAFF

Midani was quick to sing the
praises of his veteran managing di-
rectors Beto Boaventura (Brazil), Ro-
berto “Chacho” Ruiz (Argentina), and
Julio Saenz (Mexico), along with new-
comers Wieland Kafka (Chile) and
Sergio Rozenblat (U.S.). “I think they
are all extremely capable,” says Mi-
dani of his executives, “and they all
have something in common: a love for
music and a respect for quality music.
At the same time, they have to try to
make this quality music a big seller.”

One of Warner’s most popular La-
tin artists is Mexican singer Luis Mi-
guel, who sold 2.5 million copies of his
1991 release “Romance” in Latin
America. Miguel is signed to Warner
Mexico, a strong affiliate that is
grooming domestic acts (Café Ta-
cuba, Mana, Hernaldo Zihiga), as

well as breaking outside acts such as
Hernidndez and Spain’s Alejandro
Sanz and Presuntos Implicados.

“Our company was in sixth place a
year ago in Mexico and now we're
fighting for third place,” comments
Midani. “The company has doubled
its sales in one year, and, more impor-
tant than that, the company has be-
come extremely successful at devel-
oping careers. For example, Mana
went from nothing to become a major
act in very little time.”

A similar push is expected from
Warner’s U.S. affiliate, WEA Latina,
which boasts a half dozen subsidiary
labels of its own, ranging from rock
(Loud) to Brazilian (Tropical Storm).
Midani says the U.S. arena holds lit-
tle future as a crossover oasis for Hi-
spanic artists. However, he views the
Anglo-American music scene as a
stale environment that could be
freshened up by Latin artists.

“In three years,” he says, “we will
have had 40 years of rock’n’roll. And
it's frightening, the thought, because
you cannot live with three chords all
of your life. But there may be this ma-
jor change which could happen in the
case that Anglo-American music does
not renew itself. And then ... the La-
tins will have their chance there.”
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Keith Richards Keeps It Simple

‘Wicked’ Clip Shot In Stark Black & White

W BY DEBORAH RUSSELL

LOS ANGELES—A coarse, stac-
cato guitar riff bounces off a 30-year-
old ecigarette machine and cuts
through the gritty black-and-white-
ness of an archetypal city street.
After a few rhythmic cuts, the
camera descends into the colorless
void of a manhole. Out of the black-
ness appears a partially obscured
face, and a narrow beam of harsh,
white light illuminates the grizzled
features of Keith Richards. He ap-
pears just long enough to sing the
phrase “it's just as wicked as it
scems” before he disappears again
into the black hole of the screen.
“Wicked As It Seems,” the debut
cut from Richards’ Virgin album
“Main Offender,” is a wickedly sim-
ple and evocative video directed by
Mark Romanek for Satellite Films.
In a few short minutes, the black-
and-white period piece attempts to

crystallize the urban subculture of

the "60s.

“The whole hook is that the cam-
era gets sucked into these empty
spaces of this world, and magically
Keith appears in the darkness,” says

Romanek. “He's the patron saint of

this seamy street scene.”

The “seamy street scene™ to which
Romanek refers was found in the
deserted fringe of San Pedro, Calif.,
a city south of Los Angeles. Ro-
manek and the crew spent two days
on location, redressing store fronts
to look like adult bookstores and pop-
ulating the region with a raunchy
cast of characters,

“We didn’t want to go for the hip-
pie '60s, we were much more inter-
ested in capturing the street subcul-
ture,” says Romanek. “Not the peace
and love stuff . . . more veal.”

Credit for that “reality” goes to di-
rector of photography Harris Sa-
vides, producer Alex Abramowicz,
art director Happy Massee, stylist
Bridget Echols, and creative consult-
ant Melodie McDaniel. Robert Duffy
edited the clip, and Satellite’s Larry
Perel exeeutive-produced.

For his part, Romanek says he
drew upon such influences as photog-
raphers Danny Lyon, Bruce David-

son, Robert Frank, and Larry Clark
in shooting the piece. “Wicked As It
Seems” cost about $2:30,000, he says.

Shots of Richards performing with
his band were intercut with sensual,
somewhat “wicked” vignettes of a
mod girl in hip-huggers performing a
suggestive dance, while another gy-
rates on the cigarette machine.

As Richards jams, old men stare
blindly at a smashed TV, a stripper
teases her audience, and a hooker so-
licits a customer behind a grimy car
window. lcons range from a midget,
a three-legged dog, and a couple of
street kids to skulls and snakes, ciga-
rettes, and smashing glass.

DP Savides lit most of the action
with a single (often bare) bulb, says
Romanek, to create a concentrated,
artificial circle of light around the
playvers,

Images of Keith Richard fade in and out
of darkness, then emerge again in his
“Wicked As It Seems’ videoclip.

“It gave us the archaic, mid-"60s
look we wanted,” he says. “The shoot
wasn't even remotely complicated.
There's not a single effect in the en-
tire piece. It’s very untricky.”

The simplicity of the “Wicked” clip
was inspired primarily by Richards’
own no-nonsense approach to
rock'n’roll, says Romanek.

But however simple, the imagery
in the clip is strikingly graphic. Ro-
manek explains, “1 always remember
I'm shooting something forr a really
small sereen. Usually the viewer is
sitting far away from it, and there's
lots of clutter around. As a result,
vou try to keep the images extremely
readable, like the girl dancing on the
cigarette machine. Or Keith's face.”

Which brings up an interesting
point, Romanek adds. “It wasn’t
tough to shoot Keith at all,” he says.
*1 decided right off not to cosmeti-
cally light him. It was the opposite
appr (mch to an IEn Vogue video, for
instance.” (Romanek was the eyve be-
hind En Vogue's “IFree Your Mind.”)

“Evervone knows what Keith
looks like, and it would be less inter-
esting to me to prettify him,” he says.
“1 actually accented the lines in his
face.”

Keeping the clip naturalistic was
important to Romanek: “Even
though everything's staged, |1
wanted it to have a real feel to it,” he
SAVS.

But producer Abramowicz says the
action got a bit too real at one point
during the shoot. “It was late Friday
night and there were some scary-
looking people hanging around the
set,” he says. “The crew is waiting for
the light to be perfect, and it's very
quiet as we're getting ready to shoot
this scene. All of a sudden we hear
this smashing sound, and some guy
takes off down the street. We see this
old gy laying in the street; he'd been
cracked over the head with a bottle.
There's blood all over, and glass.”

Security tended to the vietim and
shooting continued as scheduled. But
Abramowicz says the incident typi-
fied the entire experience of shooting
“Wicked As It Seems.”

“It kind of gave it that Keith Ri-
chards stamp,” he says.

-]

PRODUCTION NOTES |

LOS ANGELES
¢ Midnight Films director Sam-
uel Bayer shot Poison’s new Capitol
video, “Stand.” Chris Sheffield pro-
duced.
* Kenan Moran directed a sec-
ond new version of Sir Mix-A-Lot’s

“One Time’s Got No Case” for Def

American-Rhyme Cartel. Steve
Carter produced the clip for Two
Headed Monster.

* Nirvana's “In Bloom” clip is a
Silvey + Co. production directed by
Kevin Kerslake. Line Postmyr and
Tina Silvey co-produced the DGC
clip.

¢ Peter Nydrle directed the
Cages' new Capitol video, “Home-

town.” Al Rodriguez produced the
clip for Peter Nydrle Productions.

« UCLA film student Jeff Gold-
smith directed Mojo Nixon's timely
“Mr. Grinch” video for Triple
NiXXXon Records.

NEW YORK

* Eri¢c Meza directed Bobby
Brown’s new MCA clip “Get Away”
in several locations around the Big
Apple. Michael Kahn produced the
clip for Midnight Films.

* Marcus Nispel shot Dina Car-
roll's A&M video “So Close” at the
Apollo Theater. Crescenzo No-
tarile directed photography. Tracy
Hightower produced for Portfolio

Artists Network. Anouk Frankel
executive-produced.

s Alex Halpern directed “Rat
Funk,” a new video for Warner
Bros.” Sweet Lizard llitet. Ted
Meurer produced the clip for Cy-
clone Pictures.

OTHER CITIES

* Director Jim Jarmusch is the
eye behind Tom Waits’ new Island
video, “lI Don't Wanna Grow Up.”
Jarmusch shot the clip in Northern
California for Cinesthesia Produc-
tions.

¢ Frank Drucker directed and
produced Kiss The Sky’s Motown
video “It’s You” for Mogul Films.

McCartney Delivering
Clip From Upcoming Set

HOPE SPRINGS ETIERNAL: We
had the pleasure Dec. 3 of lunching in
the historie Capitol Records studios
and previewing Paul MeCartney's
new album, “Off The Ground.”

Look for the debut single and video
“Hope Of Deliverance’ with the
dawning of the new year. Andy Mor-
ahan directed the conceptual clip for
the rollicking, buoyant track on loca-
tion in Europe.

George Lucas directed the title-
track video on location in Northern
California. We hear “Off The
Ground” features plenty of Lucas’
signature special effects.

We were off the ground by the time
we left (shaking hands
with a Beatle and all), and
eagerly anticipate the
Feb. 9 release of McCart-
ney's latest album, which
is chock full of rootsy
rock’n’roll gems.

QUICK CUTS: Nitrate
Films has parted com-
pany with directors Scott
Kalvert and Gore Verbin-
ski, as well as their video
rep, Sherry Simpson.
Verbinski has resur-
faced at L..A.-based Palo-
mar Pictures. Kalvert is
still working with Simp-

son; he can be reached at by Deborah D
213-661-7187. Russell RASTIC IMAGE
Nitrate’s Catherine Change:  Peaches-and-

Smith and Amanda Pirie
currently represent direc-
tors Julien Temple, Jesse Peretz,
Peter Miller, and Kim Watson; still
photographer Dan Winters; and DP,
directors Dave Phillips and Vance
Burberry.

Lydia Cole, director of music pro-
gramming at Washington, D.C.-

| based Black Entertainment Televi-

sion, returned to work Dec. 7. She'd

been on maternity leave.

G()ING MOBILE: The Box just
got some wheels, as the Miami-based
interactive video network has
spawned the Box Dance Van, a trav-
eling, music-television studio availa-
ble to schools, military bases, fairs,
ete. The Box Dance Van should be
rolling in key metropolitan areas very
soon.

The traveling Box is equipped with
a four-channel stero sound system,
strobe lights, and microprocessor-

controlled fog machine (but of

course). A VJ will program viewer
video requests on site.

In other news from The Box: Les
Garland, VP of programming, tells
us the network is developing a single
central viewer-request line to replace
the 175 phone lines currently in exist-
ence. The network also is lobbying
for a new phone exchange in order to
distance itself from the negative rep-
utation attached to “900" phone lines,
which have come to be associated
with sexual services.

H()LlI)AY CHEER, VIDEO Style:
We're still tapping our foot to the in-

THIE
ESE

fectious grooves of Darlene Love's
new Christmas carol, “All Alone On
Christmas,” which comes from the
Fox/Arista film soundtrack to
“Home Alone 2: Lost In New York.”

Love is backed by the E Street
Band, whose members look awfully
happy to be reunited in this holiday
performance clip, directed by Tom
Grane, with film footage directed by
Chris Columbus. But we could have
done without the unnecessary ap-
pearance of Maecaulay Cutkin (can
you say overkill?) as a pint-size re-
cording engineer directing the E
Streeters in the studio.

Vanessa Williams is the only art-
ist to shoot a clip for
A&M’s all-star charity al-
bum “A Very Special
Christmas 2. She shot
“What Child Is This”
(while she was pregnant,
no less) with directorr Iam
Thomas of O Pictures.

And don’t miss “Hanuk-
kah Homeboy™ by Jewish
rapper Do Mo Shé, who of-
fers up some wacky He-
brew hip-hop for the holi-
days. Kristian Buecieri
directed the silly clip for
I1i(; Entertainment, and
we recommend it for an an-
nual yvuk or two.

cream dream Debbie Gib-

son will perform a strip
tease (caaiiiecely in her new Atlantic
video, “Losing Myself To You.” We
got a call from the label’s Michelle
Webb as she was en route to check
out the singer’s “cut away” outfit.
Matthew Rolston is directing, and
choreographers Gatson, Smith, and
Payne (of En Vogue fame) will or-
chestrate the fancy footwork ...
Speaking of En Vogue, Marcus Ni-
spel is set to reel its new Atco/
EastWest video, “Give It Up And
Turn It Loose,” staged in a beauty
shop of the "50s.

ISLAND BLUES: Miami's Carib-
bean Satellite Network Ine. de-
buted its mix of reggae, jazz, blues,
dancehall, and island music Dec. 1 on
the Galaxy 3, Transponder 7 satel-
lite. The network currently is nego- |
tiating with U.S. cable companies and
independent broadeast stations.

The 24-hour network initially is fol-
lowing a collage format, mixing music
clips with interviews, informational
capsules, and cultural segments
culled from the islands.

R()l,l,lN(; CREDITS:  Judy
MecGrath, senior VP/ereative direc-
tor at MTV, says she hopes the pub-
lic’s perception of the industry is
upgraded by the network’s decision
to chyron directors’ names onto the
clips (Billboard, Dec. 12).

“To some people, videos are com-
mercials, but to us they're more than
that,” savs McGrath. “We see them
as minifilms.”
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A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.
Lists do not include videos in
recurrent or oldies rotation.
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After 7, Baby I'm For Real
Chuckii Booker, Games
V; Williams, Work To Do
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After 7, Baby I'm For Real
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Doug Stone, | Was Too Busy
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Mad Cobra, Flex Vanessa Williams, What Child Is This Randy Travis. Look Heart, No Hands
Keith Richards, Wicked As It Seems X Clan, A.D.AM. Reba McEntire, Take It Back
Shanice, Saving Forever For You Zhigge, Rakin’ In The Dough Restless Heart, When She Cries
The S.D.UL., It's Gonna Be. .. ! Ricky Van Sheiton, Wild Man
Spin Doctors, Jimmy Olsen's Blues BOX TOPS Sammy Kershaw, Anywhere But Here
- Tanya Tucker, Two Sparrows InA . . .
Apache, Gangsta Bitch Trisha Yearwood, Walkaway Joe
Boyz Il Men, End Of The Road Vince Gill, Don't Let Our Love . . .
ON Chalu Demus/Pliers, Murder She . .
Dada, Dizz Knee Land Da Loneh b, Freedom Gt An A K. HOT SHOTS
g’o’:‘m Theater, Pull Me Under The Dogs, Shake Dance Billy Burnette, Tangled Up In Texas
est, Faithful Goddess, Sexual Billy Dean, Tryin' To Hide
The Jayhawks, Waiting For The Sun o (et U 0
Jordan, Right Kind Of L Ice Cube, Wicked Dwight Yoakam, Suspicious Minds
Jeremy e s '3'“| D'on c"’" Madonna, Erotica Joe Diffie, Startin’ Over Blues
ATt S Mary J. Blige, Reminisce Martina McBride, Cheap Whiskey
Su‘z Vora 99 9an Mary J. Blige, Real Love Sawyer Brown, All These Years
LLALLLHEES Positive K, | Got A Man Suzy Bogguss, Drive South
Rough House Survivers, Check Da. . . Travis Tritt, Can | Trust .. .
Shai, I | Ever Fall In Love
TLC, What About Your Friends
Toni Braxton, Love Should Have ... MEDIUM
J Whitney Houston, | Wilt Always Love. . . Alabama, 'm In A Hurry . ..
Wreckx-N-Effect, Rump Shaker Alison Krauss, Heartstrings
Billy Ray Cyrus, Wher'm | Gonna Live
WWOR AMERICA'S NO. 1 VIDEO Cheis Ladous, Gadillac Ranch
One hour weekly O. Dre, Nuthin' But A "G” Thang Clintan Gregory, Who Needs it

216 W Ohio, Cl»ca;o iL 60610

CURRENT ’
Television, Call Mr. Lee
Blind Melon, Tone Of Home p
Gumball, New Pose € \
Pop Will Eat Itsetf, Bullet Proof
Peter Himmeiman, Damage & The Dust
Soul Asylum, Somebady To Shove One hour weekly
The Saup Dragons, Pleasure 888 7th Ave, NY.NY 10106
The Jmc&mng Foé;:e Sun
Jesus & Mary Chain, Far & Out
Life Sex & Death, Tank CURRENT
Sugar, Changes Madonna, Deeper And Deeper
Ned's Atomic Dustbin, Not Sleeping . . . Jon Secada, Do You Believe In Us
360's, Deal 1970 After 7, Baby I'm For Real
Nine Inch Nails, Pinion Shai, I | Ever Fall in Love
Sonic Youth, Youth Against Fascism Jade, Don't Walk Away
Ministry, Just One Fix Nona Gaye, I'm Overjoyed
Darling Buds, Sure Thing AZ-1, Trust In Me
Mudhoney, Suck You Dry P. Bryson/R. Belle, A Whole. . .

Collin Raye, | Want You Bad
Confederate Railroad, Queen Of . .
Corbin/Hammer, | Will Stand By You
Curtis Wright, If | Could Stop. .
Deborah Allen, Rock Me

Diamond Rio, in A Week Or Two
George Jones, | Don’t Need Your ...
Gibson/Miller Band, Big Heart

Mark Collie, Even The Manin ...
Marty Stuart, Now That's Country
McBride & The Ride, Just One Night
Michelle Wright, He Would Be Sixteen
Mike Reid, Call Home

Nitty Gritty Dirt Band, One Good Love
Rick Vincent, Best Mistakes | Ever . . .
Rob Crosby, In The Blood

Robert Elfis Orrall, Boom! It Was Over
Roy Orbison, | Drove All Night
Shenandoah, Leavin's Been A Long ..
Stacy Dean Campbell, Poor Man's Rose
Tim McGraw, Welcome To The Club
Tim Mensy, That's Good

Tish Hinojosa, In The Real West

* DENDTES ADDS

! L) g z L)
Five 1/2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

CURRENT

Russ Taff, Have Yourself A . ..

B E Taylor, So This Is Christmas
Dariene Love, All Alone On Christmas
Tony Bennett, I'll Be Home

BE Taylor, Mary's Boy Child

Steve Green, Amazing Grace
Mannheim Steamvroller, Stille Nacht
Russ Taff, Angels

Neil Diamond, Morning Has Broken
Vanessa Williams, Save The Best

8 E Taylor, Drummer

Mannheim Steamroller, Little. . .
James Taylor/Ricky Skaggs, New. ..
Michael Boiton, A Dream Is A Wish
Whitney Houston, Miracle

Charlie Daniels, Christmas Time . ..
Louise Mandrell, Down Home. . .
Quincy Jones, Hallelujah

Crystal Gayle, Special Kind O1 . ..

CD REVIEW magazine was created
in 1984 just as CDs began to gain main-
stream acceptance. “That novelty as-
pect served the magazine well in the
beginning,” says editor in chief Jimmy
Guterman. “Now, though, [CDs| are
Jjust the way we listen to music.” To
counter the luster that’s faded from the
format’s original shine, the magazine
has brought in a new editor in Guter-
man and unveiled a smooth, fresh look
for the January issue, due on news-
stands Dec. 21.

Guterman, a former Boston Phoe-
nix rock columnist and author of the
Jerry Lee Lewis book “Rockin’ My
Life Away,” took over in July. He says
the mission of the Peterborough, N.H.-
based magazine is ““to provide the
broadest, most trustworthy coverage
of CDs.”

He hopes to accomplish that by beef-
ing up the staff—ICE newsletter edi-
tor Pete Howard and former Boston
Phoenix music editor Milo Miles now
contribute columns—and maintaining
4 balance among the various genres the
magazine covers as well as aggres-
sively reporting on emerging hard-
ware.

The magazine shies away from the
ever-popular celebrity interviews. “I'm
convinced CD buyers are more inter-
ested in the music and not who the
stars are sleeping with,” says Guter-
man. So how will he keep the magazine
from reading like a laundry list or a
musical Consumer’s Repm't" After all,
more than 140 discs are reviewed each
month.

Guterman says by publishing solid
critical reviews and bypassing what he
calls the catalog approach of reviews—

PRESENT TENSE:
ROCK & ROLL AND CULTURE
Edited By Anthony DeCurtis
(Duke Univ. Press, $14.93)

Rock’n’roll can't be dead if it can still in-
spire such lively discourse as this.

A serious scholarly study with no
scent of stuffiness or sheen of preten-
sion, “Rock & Roll And Culture” carries
its imprimatur of academia lightly,
counterbalancing it with the impudence
of rock. The collection, originally pro-
duced as a special issue of South Atlan-
tic Quarterly, brings together profes-
sors, journalists, and musicians and
turns them loose on a broad theme; the
resulting essays say as much about the
possible approaches to music criticism
as they do about music and the way
cultural factors color its perception, and
are in turn colored by the perceiving.

There is, then, the richly detailed his-
torical essay that moves from the spe-
cific (the rise of sonie guitar) to the ex-
pansive (black musicians’ role); the
genre study set in historical and eritical
perspective (rap and the rise of a salary/
reality tension); the Q-and-A (with

listing cover tunes, guest appearances,
etc—the magazine can rise above the
pack.

As for the general state of music
criticism today, Guterman suggests
that as more and more outlets have
adopted music reviews, the quality has
declined. “But then again, the state of
critical writing in all fields—movies,
politics—is pretty weak,” he says.

MUST SEE: The PBS special “Popu-
lar Culture: Rage, Rights And Respon-
sibility,” Tuesday (15) at 10 p.m. (check
local listings), looks at the slippery
slope encountered when defending art-
ists with the First Amendment.

Harvard Law School professor
Charles Ogletree leads the round-table
discussion of industry heavyweights as
they walk through a hypothetical case
of recording artists the Black Night-
mare Messengers and the Aryan
Brothers.

Among the 15 panelists are Jeff
Ayeroff, co-chairman of Virgin Rec-
ords; David Harleston, president of
Rush Associated Labels/Def Jam Re-
cordings division; Michael Franti of
the Disposable lleroes Of Hip-
hoprisy; and Mike Clark, of the Com-
bined Law Enforcement Assn. of
Texas.

SATURATI()N: Spike Lee and Ma-
donna, both masters of press cover-
age, may have to rethink their once-
golden strategy of prerelease publicity.
The mounds of ink the two recently
garnered don't seem to have helped ei-
ther Lee’s “Malcolm X,” which will be
hard-pressed to break even at the box
office, or Madonna’s “Erotica,” which
has been inching its way down The Bill-
board 200.

Laurie Anderson); and the testimonial
(Jeff Calder’s take on life in a band).

More experimental are Robert B.
Ray, who lets form follow meaning in a
“multitracked” essay on sampling and
the creative process; Greil Marcus, who
lets his metaphors do the talking in the
fantastical “A Corpse In Your Mouth”;
and Paul Evans, who imagines a rivet-
ing rock’n’roll fiction.

The more scholarly pieces (“Sexual
Mobilities In Bruce Springsteen: Per-
formance As Commentary,” to name
just one) distill academic theory into
heady cultural arguments, buy them or
not (when Damn Yankees’ line “don’t
say goodbye” becomes “separation anx-
iety lyries,” I check out). The result, no
matter, enlightens; here is an entirely
new way to see familiar images.

The views aren’t always in harmony
(Iyrics matter, or don’t) and the voices
are a cacophonous chorus. But as David
R. Shumway concedes after positing a
delicate order, “rock and roll is still a
group of related but often contradictory
products, activities, styles, and forms.”

It wouldn’t have it any other way.

MARILYN A GILLEN
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GEMA Orders Halt To Disputed Beatles Discs

B BY MIKE HENNESSEY

MUNICH—For the first time in its
history, the German authors’ society,
GEMA, has ordered a company to
cease manufacture and distribution of
recordings on the grounds that they
infringe the rights of the authors of
the repertoire—John Lennon and
Paul McCartney.

GEMA's move has heartened Ger-
man record companies, who see it as
the first step to stamp out a lucrative
trade in live recordings that exploit a
loophole in German law. EMI, Poly-

sram, and Virgin have now taken in-
junctions against “protection gap”
bootlegs (Billboard, Aug. 8).

The Beatles recordings in ques-
tion—a four-CD set of tracks made
for EMI between 1962 and 1965 and
marketed by coffee retail chain
Techibo—are the subject of an interim
injunction, which forbids manufac-
ture and distribution of the product
(Billboard, Nov. 7).

The injunction was initially served
on the Tchibo company Oct. 21, fol-
lowing action by EMI-Electrola, and
was confirmed on Nov. 11 by the
Frankfurt District Court, which held
that the CD collection, titled “The
Beatles: Limited Edition,” made
unauthorized use of photographs of
the Beatles and of the Beatles logo
and, most significantly, violated Arti-
cle 7 of the Treaty of Rome, which
forbids discrimination between na-
tionals of one European Community
state and another.

The GEMA decision, of which
Tehibo was notified Dec. 2, has been
welcomed by the German record in-
dustry as a major reinforcement of its
campaign against protection gap
bootlegs.

Says Helmut Fest, president of
EMI Music for the GSA territories,
and chairman of the German IFPI
group, “We congratulate GEMA’s
stand, which represents a vital step in

our fight to remove the scourge of the
unauthorized recordings which have
been proliferating in Germany in re-
cent years.”

The GEMA move followed a ruling
made by the Frankfurt Higher Re-
gional Court on Dec. 1, which upheld
the lower court’s finding and main-
tained the injunction. But it also with-
held judgment on whether to apply
Article 7 to the case. Proceedings
involving an interim injunction were
not the appropriate circumstances in
which to address the question, said
the court.

If the court had applied Article 7,
it would have overruled Article 125 of

serman copyright law. This says that

non-German artists performing in
countries that are not signatories to
the Rome Convention on neighboring
rights cannot enjoy protection
against unauthorized recordings of
their performances being sold in Ger-
many.

The Higher Regional Court noted
that this question is currently under
consideration by the European Court
of Justice in Luxembourg, to which
the matter was referred by Ger-
many’s Federal Supreme Court in
Karlsruhe. While awaiting a decision,
the European Commission and the
German and U.K. governments have
expressed the view that Article 7
should prevail.

Following the higher court’s rul-
ings, the Tchibo company has applied
to have the seized recordings re-
leased. But, according to EMI-Elec-
trola legal adviser Donald Valbert,
“as long as the GEMA ban remains in
force, any attempt by Tchibo to dis-
tribute the repertoire, if its release is
secured, would make the company lia-
ble to prosecution. As far as we know,
Tehibo has not so far taken any steps
to contest the GEMA ban.”

In a parallel case, the PolyGram
group in Germany, acting on the
power of attorney given to them by

Mick Jagger, has obtained an interim
injunction against Tchibo in Ham-
burg and Magna Tontraeger in Berlin
forbidding Tchibo to distribute a
four-CD box of pre-1966 recordings
by the Rolling Stones—titled “Roll-
ing Stones/Limited Edition.”

The injunction was granted by the
Berlin District Court, Dec. 7, three
days before Tchibo was preparing to
put the CDs on the market.

In a court submission, PolyGram’s
counsel stated that Mick Jagger had
confirmed that the rights to the re-
cordings had been assigned to Poly-
dor Germany from Abkco and Decca
International.

Goetz Kiso, managing director of
Polydor, commenting on the case,
says, “If we had not started these

proceedings, neither the Rolling
Stones nor Polydor would have re-
ceived a penny from Magna or
Tchibo.”

Burkhard Rochlitz, general counsel
for PolyGram, says the court’s deci-
sion is not final but subject to appeal
to the Berlin State Court.

The Frankfurt District Court,
meanwhile, has again invoked Article
7 of the Rome Treaty as providing
grounds for protecting EC artists
against unauthorized recordings of
their live performances.

In a case brought by PolyGram
Germany against the Perfect Beat
company, headed by Dieter Schubert,
the court on Dec. 3 granted an inte-
rim injunction in favor of the group
Dire Straits, ordering Perfect Beat to

cease manufacture and distribution of
a double CD package, “Dire Straits
European Tour 1992.”

The recording was made at a con-
cert in Basel, Switzerland, on June 28
this year. Just 10 days after the per-
formance, according to PolyGram,
Perfect Beat announced to the Ger-
man retail trade that it would be re-
leasing a double CD of the concert.

In court, counsel for Perfect Beat
claimed that since the recording was
made from a broadcast of a live con-
cert in Switzerland, which is not a sig-
natory to the Rome Convention, it
was not an illegal bootleg. But coun-
sel representing Dire Straits argued
that Article 7 of the Rome Treaty
gave protection to artists of EC mem-

(Continued on puge 40)

FNAC Rises Ahove Stagnant French Mkt.

Retailer’s Results Up Substantially For Fiscal ’91-92

@ BY PHILIPPE CROCQ

PARIS—Despite the stagnation affect-
ing the French record and video mar-
kets, the FNAC retail chain’s results
for fiscal 1991-92 are substantially up
on those of the previous year. Re-
corded music sales increased by 19%,
while sales of consumer electronics
hardware were up by 4.4% and book
sales by 17.7%.

Gross revenues for the chain were
$1.53 billion (8.2 billion franes at 5.34 to
the dollar), an 11% hike over $1.38 bil-

lion (7.4 billion francs) in fiscal 1990-91.
FNAC has a market share of approxi-
mately 25%.

This year saw the retailer active in
the computer field with the transfor-
mation of the Libraire Internationale
de Paris into a FNAC computer center,
9,000 square feet in size. FNAC's share
of this segment of the market is more
than 10% and sales are in excess of
$131 million (700 million francs).

In recorded music, department head
Bruno Gerentes cites sales for the year
of $486.8 million (2.6 billion francs).

Italian Anti-Piracy Squad
Seizes 45,000 CDs, Tapes

@ BY DAVID STANSFIELD

tor of rights society Artisjus.

rate a studio.

son.

Davis, and Glenn Gould.

newsline...

HUNGARY BECOMES the 24th country where publisher Peer Music is repre-
sented. The Budapest office is headed by Dr. Istvan Szilagyi, formerly a direc-

U.K. DISTRIBUTOR Pinnacle is launching Equator Records and Publishing,
headed by A&R executive Carol Wilson, previously involved with such acts
as OMD, the Human League, and Sting. Equator’s London offices will incorpo-

WARNER MUSIC Singapore has licensed “The Christmas Touch” from Ameri-
can '60s pop star Johnny Tillotson, who has performed twice there recently.
Company managing director Peter Lau cut the deal for the album with Tillot-

SONY MUSIC Entertainment (Japan) is releasing another 15 titles on CD fea-
turing Super Bit Mapping. They include albums by popular Japanese acts such
as Kome Kome Club and T-Square, and by foreign performers Billy Joel, Miles

FIVE UK. PUBLISHERS are represented on a new promotional CD distributed
to ad agencies and their clients, part of a program developed by former Virgin
Music executive Laurence Kaye. The five are Complete, Hit & Run, Momen-
tum, Go! Dises, and NTV. Kaye’s firm is London-based Fine Tunes.

MILAN—Italy’s authorities are
claiming a major victory against pi-
rates after seizing a truck loaded
with 45,000 CDs and tapes.

Fourteen Italians and a Czech
truck driver have been arrested in
connection with the seizure, which
also included 200,000 stickers of the
Italian rights society, SIAE.

The arrests by financial police fol-
low months of investigation by
SIAE’s anti-piracy squad into sus-
pect CDs. A SIAE official, who
asked to remain anonymous for secu-
rity reasons, says the seizure is the
first of its kind, and it may have sa-
ved the domestic business in its run-
up to the Christmas sales period.

“The domestic market has been
free from pirated CDs in the past
and the high investment costs
needed to set up manufacturing have
helped to protect us,” he says.

“But there are factories in East-
ern Europe which can manufacture
now, and their desire for foreign cur-
rency has resulted in a form of toler-
ance which has opened the way for
an efficient form of international
trafficking.”

The CDs and tapes were allegedly
made in Bulgaria, and are mainly in-
ternational releases by Madonna,
Bruce Springsteen, Michael Jack-
son, and Elton John, plus Italian
stars such as Zucchero, Mina, and
Antonello Venditti. The Czechoslov-
akian truck, bound for the Lebanon
border, also contained unspecified
“other materials” which were hidden
in containers.

SIAE’s spokesman claims that the
Italian chief of the illegal operation
used his base in the northern city of
Bergamo to distribute product
through a nationwide network of
wholesalers. “It was so sophisticated
that pirated product could be in re-
tail outlets within 48 hours. And be-
cause of the high quality, retailers
would not know that it was pirated,”
the official says, adding that the CDs
are almost identical to legal product.

The case will now proceed to the
criminal court and because more
than three people are involved it will
be treated as organized crime. SIAE
and record industry organization
AFI expect a civil case to follow,
where a joint claim for damages will
be made.

“This is a remarkable result consider-
ing that the French record market is
not likely to have grown as a whole by
more than 5% this year. It is explained,
I believe, by the large number of
FNAC outlets—42 stores with sales
areas of anything from 8,600 square
feet to 43,000 square feet—and some of
them, like the stores at the Opera, Bas-
tille, and Boulevard des Italiens in Pa-
ris, specializing in music.”

During the fiscal year, FNAC
opened six new stores: the FNAC Mi-
cro in Paris, and other outlets at Cergy
Pontoise, Nancy, Paul, Reims, and
Lyons. Gerentes says new outlets are
planned in 1993 for Le Mans, Nimes,
Angers, Noisy, and Troyes. With the
projected enlargement of the stores in
Avignon and Lille, FNAC will boast a
total floor space in excess of 1 million
square feet.

The expansion program conceived in
1990 provided for an investment of 1.3
billion francs ($243.4 million) over the
following three years. FNAC officials
say the program has paid off because
in 1993, it is budgeting for gross sales
of around 10 billion franes ($1.87 bil-
lion).

Gerentes says FNAC’s principal
competitors are the hypermarkets,
which have a market share of between
40% and 50%. He notes that the compe-
tition from the hypermarkets is aggra-
vated by the increasing practice of sell-
ing direct imports of albums at loss-
leader prices. “FNAC would rather
have its main competition from Virgin,
but this is not the case at present be-
cause Virgin represents no more than
5% of the market—despite the chain’s
high media profile.”

FNAC also reports a successful for-
eign expansion policy. Its four stores in
Belgium—in Antwerp, Brussels,
Ghent, and Liege—had collective sales
in the past year of 570 million francs
($107 million), 19% up on the previous
year.

A FNAC store will be opened in the
center of Madrid, close to the Puerta
del Sol, in 1993. It will be a 32,000
square foot outlet selling records,
books, and videos.
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

JAPAN: No other Japanese artist combines music and theater as beautifully |

as singer/songwriter Miyuki Nakajima on her annual “Yakai” (Soiree) series
of concerts. And it’s hard to imagine any other singer daring to play the role
of the sun goddess, Amaterasu Omikami, as Nakajiina did during this year’s
23-date Yakai, tickets for which sold out in one hour. This year’s Yakai was
titled “Kinkanshoku” (Solar Eclipse) and recounted the familiar Japanese
story from the ancient chronicle of the Kojiki, of Amaterasu’s self-imprison-
ment in a cave, which casts the world into darkness. Nakajima, who wrote,
produced, and directed the show, uses the sun goddess myth to explore the
nature of Japanese womanhood, caught between traditional notions of subser-

| vience and modern concepts of femininity. Nakajima, whose strong, at times

melodramatic, singing style is light-vears away from the antiseptic cuteness
of “idol” singers, points out that even in Japanese mythology there are strong
female role models. So too in the Japanese pop world, there are women like
Nakajima who are serious accomplished artists. Her music combines pop mel-

ody with rock power and a hint of chanson’s melancholy. Her first album was

released in 1976, and her latest recently entered the chart at No. 1.

STEVE McCLURE | ‘

FRANCE: At 79, and after seven years away from the spotlight, Charles '

Trenet, composer of one of the country’s best-known musical exports, “La
Mer,” has made a comeback with a new album, “Mon Coeur S’Envole” (My
Heart Takes Flight; Warner Music). The album was recorded over five days,
most of the tracks requiring one take. According to Philippe Laco, MD of
Warner, “Charles Trenet was the first singer in France to be inspired by jazz
rhythms at a time when the music was widely regarded as the exclusive pre-
serve of black artists. Since the deaths of George Brassens, Jacques Brel,

and Serge Gainsbourg, Trenet is the last living legend in the chanson tradi- |

tion,” PHILIPPE CROCQ
INDIA: For pianist Louis Banks, jazz is “transcendental meditation—it is nir-
vana.” Banks is the country’s leading jazz artist, and to further promote the

music he loves he has set up his own label,
¢ End Zone Records. Its first two releases are
“Call Of The Mermaid,” an album of origi-
nals by Banks, and “Straight From The
Heart,” a collection of standards performed

L

T 2 ¢« by singer Pam Crain. Banks, Crain, and

! *— : saxophonist Braz Gonsalves spearheaded
1 the last vibrant days of jazz during the "70s

! in Calcutta before moving to Bombay at the
R EELLEE TP T P ER PP PPR PR ' turn of the decade. Banks and Gonsalves

performed at the Jazz Yatra festival in 1982
and then toured Europe with vocalist Rama Mani as part of the Jazz Yatra
Sextet, playing a stylish blend of jazz and Carnatac music. The sextet later
released an album, “Sangam” (CBS). When Dizzy Gillespie toured here in
1985 he hired Banks as piano playver in his band. As well as his record label,
Banks has now set up The Jazz Club in partnership with Rajesh Jhaveri to
present local and foreign performers in concert. The Club kicked off, Nov. 15,
with a show by Maynard Ferguson and his Big Bop Nouveau Band.

JERRY 'SOUZA

NETHERLANDS: Golden Earring, the country's top rock band for the last 30
vears, has cashed in on the MTV-inspired trend for recording “unplugged”
albums a la Erie Clapton, Mariah Carey, et al. “The Naked Truth” is a live

acoustic album, recorded at the Grand Cafe “De Kroon” in downtown Amster-
dam and featuring major Earring hits including “Weekend Love,” “Twilight
Zone,""Radar Love™ together with two new songs and a cover of the Byrds’
“Eight Miles High.” WILLEM HOOS

IRELAND: “Irish A-Z Of Rock™ may not be, as Solid Records claims, “the first-
ever compilation celebrating Irish rock music”—what about Pat Egan’s
“Paddy Is Dead And The Kids Know It” circa 19727—but it's certainly the
first major collection to highlight Ireland’s spectacular contribution to interna-
tional rock. A 36-track retrospective, it
was inspired by the recent publication by
Gill and Macemillan of the book “Irish Rock
(Where It's Come From, Where It's At,
Where It's Going)” by Tony Clayton-Lea
and Richie Taylor. With tracks ranging
from 1972's *Whiskey In The Jar” by Thin
Lizzy to 1992's “This Is Not A Song™ by
the Frank & Walters and contributions
from Van Morrison, Hothouse Flowers,
the Saw Doctors and many more besides,
the album is a testament to the phenomenal explosion of talent that this small

island has produced in the last 20 years. KEN STEWART |

International

Warner Companies In The Spotlight

Japanese Are Criticized

B BY STEVE McCLURE
TOKYO—A critical look at Warner Music Japan by trade
paper Nikkei Entertainment has got company executives
hot under the collar and shaken up an entertainment indus-
try long used to kid-glove treatment from the media.

Titled “Young People Leaving One After Another-
Warner Music Searching For A Solution,” the Nov. 18 story
paints a picture of a company in difficulty. Employees are
quitting, early retirement is being encouraged, and sales
and profits are down, according to the article.

WM. president Tkuzo Orita admits many of the points
raised are true, but says he is doing his best to turn the
company around. What really bothers him is that WM.J has
been singled out at a time when the recession is taking its
toll on many other Japanese record companies. “Nikkei En-
tertainment doesn’t have any right to run this kind of arti-

(Continued on next puge)

French Hike Market Share

M BY PHILIPPE CROCQ and EMMANUEL LEGRAND

PARIS—Taking two bites at the cherry is Warner Music
International’s way of squeezing more sales out of a static
market, a strategy that looks to have paid off in France.

Under president Marco Bignotti, Warner Music
France—with a revamped Carrere working alongside an
aggressive WEA Music—is the fourth European territory
in which the multinational operates a two-company struc-
ture. The others are the UK., Germany, and Italy.

Philippe Laco is GM of WEA Music, appointed in August
1991. Since then, he says, sales of releases by national art-
ists have jumped 80%. Combined with a 13% increase in in-
ternational repertoire sales, Laco estimates WEA’s total
market share will be boosted by 2.5% to 11%. “And we have
done this without acquiring small labels,” he adds.

WEA has notched up 300,000 sales of the France Gall/
(Continued on next page)
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JAPANESE ARE CRITICIZED

(Continued from preceding page)

ele.” he says, “Why did they pick on us?
Muny record companies are now losing
money and staff.”

Orita sayvs it is the job of a trade
magazine to “support” the industry it
covers, instead of picking up bad
points—a common point of view in a
countrry where the media are often
afraid to rock the boat. He says WMJ
has told its lawyers to ask Nikkei Fn-
tertainment, which is operated by the
same contpany that publishes the pres-
tigious Nihon Keizai Shimbun financial
daily, why it ran a story that. according
to Orita. contains factual errors.

The article quotes an in-house WM.
document deseribing the company's ef-
forts to promote carly retirement to
cut down on payroll costs. Orita says
the document is authentic but ohjects
to Nikkei Entertainment’s publishing a
confidential memo, He also refutes the
claim that 50 people have left WM.J—
the only record company in Japan that
is 100% foreign-owned—in the last
vear, and asserts that profits ave
inereasing thanks to cost cutting.

Warner Music Japan now has about
300 employees, and its WEA Musie
K.K. and MMG labels together aceount

for roughly another 100 staffers, Orita
suyvs. A graph accompanying the story
shows the WM. group with total sales
of 34 billion ven (approximately $255
million) in the fiscal year ending Nov.
20, 1991, with net losses elose to 500
million yven (about $4 million).

Orita agrees with the Nikkei Enter-
tainment story that WM.J must eoneen-
trate on developing top-selling domes-
tie acts like its sister companies. “In
the past few years |development of
our domestic repertoire has been much
slower than that of Sony, Toshiba-EMI
or Pony Canyon,” he says.

GEMA ORDERS HALT TO

(Continued from page 38)

ber states, wherever the unauthori-
zed recording took place. The argu-
ment was upheld by the cowrt, which
ordered all manufacture and distribu-
tion of the double €D to cease and all
existing copies to be seized and de-
stroved.

Perfect Beat has given notice of ap-
peal and Schubert contends that the
ruling of the Frankfurt Higher Re-
gional Court in the Tchibo case
“leaves the situation wide open,” and
says he is “very optimistic” about the
final outcome.

Schubert told Billboard that “only
a few thousand” copies of the Dire
Straits double CD had been pro-
duced, “because there are six or
seven other bootlegs from the same
concert in circulation.”

Heinz-Georg Drensler, counsel for
Phonogram, says that as a next step,
the company will request all accounts
to stop selling the Dire Straits double
CD, to specify the number of units
sold and the number still in stock.
Unsold stock will be delivered to Pho-
nogram’s warchouse and not re-
turned to the supplier.

Drensler says that retailers not
complying with the request will face
civil actions, “however big their ae-
counts are with us.” He adds that
other bootleg CDx of Dire Straits in
circulation will also be the subject of
legal action,

“Many of these CDs have no indica-
tion of the manufacturing source,” he
sayvs. “We are also checking on
whether mechanical rights have been
paid to the various societies which ap-

DISPUTED BEATLES DISCS

pear to have licensed the CDs.”
GEMA says it is licensing masters
at the rate of 2,900 per month, and
has said in the past that it is almost
impossible for them to distinguish be-
tween illegal and illegitimate product

in what is essentially a “gray area.”

Virgin Germany is the third major
company to fight distributors of boot-
legs, taking action against over five
separate Genesis packagos.

FRENCH HIKE MARKET SHARE

(Contiued frone preceding page)

Michel Berger album “Double Jeu,”
while Veronique Sanson’s “Sans Re-
grets” has moved 230,000 units, and
Michel Jonasz’s “Ou Est La Source”
has sold 150,000 copies.

Newer artists are also showing
promise, savs Laco. “We are getting
excellent results from Frank Fchegut,
Daran et les Chaises, and Dany Bril-
lant, whose album has sold more than
150.000." The key to breaking new tal-
ent has been to overcome the barrier
of broadeast media, says Laco. “All
these acts are stage oriented—and that
is important in France for new acts be-
cause they get very little exposure on
radio and TV.”

Laco points to changes in the French
market—wvith BMG's Vogue acquisi-
tion boosting its market share by 3%-
1% and Virgin’s sale to KMI giving
that company an additional 8% share—
but says WIEA has held its position,
with strong international releases and
an cffeetive promotion and marketing
team. For example, Prince’s “Dia-
monds And Pearls,” has sold more than
00,000 units—nwore than in Germany,
and five times the volume of his previ-
ous album in France.
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Canada

MuchMusic Pioneer Martin
Exits Channel Amid Rumors

(Continued from page 6)
am Warrviors and Colin James.
At MuchMusic's loeal affiliate,

| CITY-TV, Martin oversaw the devel-

opment of such music-oriented
shows as “City Limits,” “The CHUM
30,7 and “Toronto Rocks,” all of
which developed the pop-clip format
before MTV started up in the LS.
He also created “The New Musie,”
which first aired in 1979 with co-
hosts Jeanne Beker and J.D. Ro-
berts; today, with co-hosts Donlon
and Jana Lynn White, the weckly,
hourlong program is the station’s
music show. It also airs in the UK.
on ITV and on JCTV in Japan. As a
Canadian syndicated show in the
early "80s, the program was the main
outlet for label promotional videos.
Martin is leaving to set up a spe-
cial events marketing/production
company to develop television pro-
perties. *At this point, I have the
best music service in the world,” he

says proudly. “This is my baby, and

general of PolyGram Video in France, |

WEA is also building its video business
with a catalog of 120 titles covering mu-
sic, children’s programs, and comedy.
“After a couple of big growth vears—
up by 50% in 1990, and 34% in 1991—
the video business in France will have
an increase of around 12% this year,”
he savs. At sister company Carrere
Music, Yvan Taieb—appointed GM in
March 1991—is engincering its transi-
tion from a singles-oriented hit ma-
chine to an artist-oriented label, focus-
ing on national and international acts.
The change is necessary, he says, “be-
cause the market has changed. We
have spent too much time on compila-
tions and we have neglected the basis
of our business, namely the artists.
Carrere was efficient for hit singles
and compilations, but had almost no
artist development.”

Taieh's reovganization has produced
a new A&R strueture under Frank
Langolf, making it what Taieb calls “a
sort of French EastWest.” Signed are
Antoine Essertier, Rakoto (from Ma-
dagascar), Ling, and La Strada.

The aim is “to develop these acts
both in France and internationally, the
same way we develop Italian or Ger-
man acts in France,” says Taieb. Car-
rere is also working closely with two in-
dependent imprints: Olivier Picasso's
Welcome, whose roster includes ten-
nis-player-turned-singer  Yannick
Noah, and the Orlando tabel, featuring
dance music from Indra and Frederice
Chateau.

The company has formed a market-
ing department under Mark Foster
(imported from the U.K.) and made
changes in the promotion division. Car-
rere’s own sales force is directed by
Robert Juarez.

*“Warner's goal [with two companies|
is to develop more acts, and ultimately
to increase its global market share,”
eoncludes Taieb. “For example, Atlan-
tic's turnover in France increased by
70% over last year through acts such
as Mare Cohn and Jimmy Nail. That
came about as a direct result of Jour)
division.”

i's difficult to let it go, but I've fi-
nally convinced somebaody to look af-
ter it for me.”

Martin's replacement is Denise
Donlon, currently host of MuchMu-
sie’s “Outlaws & Heroes™ and co-host
of “The New Music,” who he brought
to the video channel in 1986, Donlon,
who will shortly drop her on-air du-
ties, says she doesn't expect any im-
mediate shifts in direction for the
video network.

BACKSTAGE INTRIGUE

Despite denials on both sides,
there is strong speculation that Mar-
tin is leaving because he ran afoul of
boss Moses Znaimer, the president
of both MuchMusice and CITY-TV,
who is currently leading U.K. con-
sortinm Channel Five Holdings Co.,
which wants to set up Britain’s fifth
television channel.

C'ertainly, Martin's departure is
messier than it might have been—or
was clumsily handled at the best.
First, officials at the network refu-
sed to deny rumors of Martin being
ousted or shifted aside when they
first appeared in the local press on
Dec. 4 Later, there was a wrangle
over the wording of the official an-
nouncement of his departure. Fi-
nally, Martin has yet to secure a
commitment on doing consulting
work for MuchMusic.

“The deal was that John would
move on to start his own company,
but it ended up turning sour,” says
an insider. “Moses wants John to
work with him, but on his terms and
is [in disagrcement with Martin|
about the contractual stuff. It's
about money.”

*The rumors are flving that some-
thing awful has happened but it
hasn't,” says Martin. “I'm in the mid-

[ dle of tryving to make a business

deal.” However, Martin admits he
wus so furious with the wording of
the official press statement that read
he had only “helped to create” “The
New Musie” show that he sent out
his own version to local press.
“They're starting to rewrite his-
tory already,” he says. 1 went, “Just
a minute, you're not going to change

"

history.”

Martin, who almost all musie vet-
erans here would agree ereated “The
New Musie.” was also responsible
for the direction and the day-to-day
workings of MuchMusie and music
programming at CITY-TV (a com-
bined staff of 450 work for the two).
“The way John Martin went is the
way MuchMusie went,” says Kim
Zayae. director of national promo-
tions, Sony Musie Canada. “The sta-
tion is a reflection of where he was
at. He was really committed to his vi-
sion of that station and rarely wa-
vered from that concept.”

BORN IN ENGLAND

Manchester, England-born Mar-
tin immigrated to Canada in 1969 at
the age of 20. After a brief stint of
freclancing at CBC Radio, he pro-
duced “Under Attack” for Screen
Gems Productions and worked for
such CBC-TV programs as “Weck-
end.” “Up Canada,” “One Night
Stand,” “In Good Company,” and “90
Minutes Live.”

While a producer at “90 Minutes
Live,” Martin began experimenting
with provocative rock features,
including hiring Flo & Eddie to do
off-beat weekly interviews and intro-
duce film clips. After 90 Minutes”
folded, Martin, working as a taxi
driver, developed the concept of
“The New Music.” Inspired by Roll-
ing Stone magazine, he wanted to
produce a one-hour rock’nroll jour-
nal program featuring videoclips, in-
terviews, commentary, and concert
footage.

Martin first approached CBC-TV
and then CTV with the “rock-and-
talk” concept, but both turned him
down. Pop video was then being used
by such shows as CBC-TV's “Take
30" and CTV's “That’s Life” and
“Canada A.M..” but there was no
program based around video pop
clips. Next Martin approached
Znaimer, who had co-founded CITY-
TV in 1972 and sold it to CHUM Lad.
in 1981 but had continued running it.
Znaimer quickly agreed to back him.

MuchMusic blinked to life Aug. 31,
1984, with a V.J lineup that included
Christopher Ward, Daniel Richler,
Jeanne Beker, John Majhor, and
J.D. Roberts and a seven-year back
supply of music videos and clips gar-
nered from CITY-TV shows. The
French-language service Musique-
Plus, which Martin helped to launch,
followed in 1986.

Martin programmed MuchMusic
to be unlike MTV, which had since
arrived in the UK. “|MTV| was try-
ing to do AM radio and television. |
was trving to do a television network
about music. We were doing an infor-
mation service, a lifestyle thing, they
were doing radio.”

“We had incredible freedom and a
lot of it was due to the atmosphere
John ereated,” sayvs songwriter
Christopher Ward, a former Second
City cast member who was a Much-
Music VJ for six years. “There was
a sense if you had an idea, you could
put it into action. He was a creative
fireball saying, ‘Anything’s possible,
folks.™
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(Continued from page 1)

mercial court of the canton of Zurich,
in a landmark decision, ruled that the
Swiss Copyright Act does, in fact, af-
ford protection for a 50-year term to
all sound recordings sold in Switzer-
land, regardless of the country of ori-
gin.
The decision was upheld Aug. 18
by the Federal Court in Lausanne
(Billboard, Sept. 12). And the seal will
be set on this crucial judgment next
year, when the Swiss government in-
troduces a new draft copyright law
with specific remedies to eliminate
unauthorized duplication of sound
carriers.

With illegal product estimated to
account for up to 15% of a market
worth about $500 million annually at
retail, the purging of pirate and boot-
leg product from Switzerland’s more
than 1,200 record outlets will, it is
hoped, help to counterbalance the
stagnation of recorded music sales
this year.

Switzerland’s retail landscape is
dominated by racked outlets, which
contribute 507%-60% of sales. One rea-
son for this, according to Jack Dimen-
stein, president of leading distributor
Musikvertrieb, is that qualified sales
staffers are at a premium, and store
owners are inclined to minimize the
risk factor by letting rackjobbers
take care of their inventory.

Dedicated record shops are rela-
tively few in number, and mega-
stores are not a practical proposition
because there is no city big enough to
generate the kind of traffic that
would justify the heavy investment.
Cities like Zurich (population 840,000)
and Geneva (391,000) have real-estate
values that are among Europe’s high-
est.

Swiss retailers enjoy healthy mar-
gins. They can buy CDs for about $13
or $14 and sell them for upward of
$20. And, while the wide-ranging mu-
sical tastes of the Swiss create a
stock problem, the compact geogra-
phy of the country means orders
placed before 3 p.m. can almost be de-
livered the same day. About 90% of
the deliveries are handled by the
Swiss post office, which, having more
capacity than traffic, is very competi-
tive pricewise and highly efficient.

The leading distributor in Switzer-
land is the Dispodrome company,
which has a state-of-the-art, fully
computerized warehouse. That
48,000-square-foot depot carries
16,000 music titles, 5,000 video titles,
and a total stock of 1.6 million pieces.
Dispodrome accounts for about a

1990

| Singles tincluding
(Cassettes & Maxis)

LPs

1,116,000

Cassettes 5,522,900

CDs

_——

’[‘otal‘

11,466,200

19,421,500

1,316,400

Some Swiss acts are known abroad, including Andreas Vollenweider (lower left), who has sold 8 million units
worldwide, and Yello (upper right), which has had worldwide chart success. However, the Swiss-German dialect used
by Polo Hofer (second from right, upper left photo) has limited his success to Switzerland, except for one German hit
in 1978. The French-language songs of Stephan Eicher (lower right) have propelled his sales in France to 1.2 million,
with 1.5 million sold woridwide. Switzerland’s first CD-only store (center) was established in 1983.

third of Swiss distribution, handling,
among others, the catalogs of
Warner, BMG, Decca, and MCA. The
company services about 1,000 cus-
tomers, including 15 wholesalers and
rackjobbers.

PARALLEL IMPORTS

In addition to its problem with
large-scale pirate and bootleg im-
ports, the Swiss industry has had to
contend with parallel imports, partic-
ularly at a time when the dollar is in
decline.

According to PolyGram managing
director Ossi Drechsler, direct im-
ports can account for up to 10% of the
market. The possibility of being able
to buy CDs at less than $10 apiece
and sell them for $20 is not an unat-
tractive one. “But,” says Musikver-
trieb’s Dimenstein, “the dealer in-
volves himself in more risk. He has to
pay cash, often in advance, must or-
der in bulk and cannot quickly reor-

S_alés'Of Swiss Sound Carriers*

der if sales so dictate—as he can with
his local suppliers.”

Last year, wholesale shipments by
Swiss IFPI companies rose 5.12%
above the 1990 figure. While the gen-
eral recession is likely to result in al-
most no sales growth this year, the
relative profitability of the Swiss
market and the fact that CDs account
for almost 80% of sales volume have
allowed the local industry to weather
the recession rather more comfort-
ably than its counterparts in most
other European countries.

Per-capita expenditure on sound
carriers in Switzerland—about $60 a
year—is one of the highest in Eu-
rope. With local production account-
ing for little more than 5% of sales,
investment in domestic repertoire is
relatively modest. On the other hand,
the fact that Switzerland’s population
is made up of German-, French-, and
Italian-speaking elements means that
an unusually wide range of reper-

toire has to be available and, because
of small volumes on individual titles,
economies of scale are not possible.
Says Dimenstein, “This is a rela-
tively high-price market—but it is too
small to be able to amortize costs via
big volume. A piece of artwork costs
the same here as it does in Germany,
but the returns are very much low-

”

er.

REGIONAL DISPARITIES

In addition, because the country
has three major languages—German
(65% of the population), French (18%),
and Italian (10%)—record companies
have to promote trilingually. And,
Anglo-American product apart, the
repertoire disparity between one re-
gion and another is very marked.

Says EMI managing director Peter
Mampell, “The German-speaking
area accounts for about 75% of Swiss
record sales. Here you can achieve
considerable volume for artists like

*Sales otvlﬁ'l member companies, accounting for about 85% of the market
**$1=1.24 Swiss francs for 1990-91 comparison; $1=1.37 Swiss francs for 1992 1st half

Units U.S. Dollar Value (wholesale)**
% 1st half % 1st half

1991 change 1992 1990 1991 | change 1992

| 997 9 | — - |
877,700 -33.4% 400,000 $4,548,064 $3.128,629 -24.96% —_
460,300 —5R. 7 97,000 $8,553,387 $3.381,452 ~60.46% e \

—- - —— ~1- ——f — 2 |
1,920,200 -10.9% 1,400,000 $43,947,983 % $38556,280 | ~12.26% —_

1 13,203,30()_1 +15.19% | 5279000 | $146,151.850 | $168251,610 | +15.12% —_ |

19466500 | +023% 7,176,000 $20:3,201,284 L$213,r.17.930 +5.12% $75,018,208

Herbert Groenemeyer—but sales are
negligible in the French and Italian
areas, where, outside of the main-
stream Anglo-American product, rec-
ord buyers are influenced by reper-
toire from France and Italy.”

Dimenstein underlines this point,
noting an album by German Warner
artist Marius Mueller Westernhagen
can sell up to 10,000 copies in the Ger-
man-speaking area but next to noth-
ing in the other language sectors.

Marco Zanotta, managing director
of BMG, says, “The Swiss market is
influenced by Germany, France, and
Italy, but Anglo-American product is
by far the most important. However,
local repertoire of high quality will al-
ways get good support.”

TV CAMPAIGNS

There is widespread access to the
television channels of the peripheral
countries, and this means that not
only are the music programs beamed
into most Swiss homes, but also the
TV-merchandising campaigns of the
neighboring record industries. The
Swiss industry can reap the benefit
of these, but some major companies
also involve themselves in joint pro-
motional operations, particularly
with their German counterparts.

Because of the massive predomi-
nance of international repertoire,
MTYV is an important promotional me-
dium. “The country is very much in-
fluenced by U.S. and U.K. trends,”
says Sony managing director Nor-
man Block, who adds that local reper-
toire sales for his company represent
no more than 1% of the total.

Warner’s Claude Nobs has no local
acts under contract; EMI derives
about 3% of its sales from domestic
repertoire; and PolyGram, with a ros-
ter of nine local artists, put its nation-
al product sales at 6.5%. “We have to
be intensely selective about signing
artists and highly progressive in de-
leting repertoire,” says Drechsler.

BROAD-BASED CATALOG

Drechsler emphasizes the impor-
tance of a broad-based catalog. “To-
tal sales of PolyGram albums which
made the top 10 last year were
248,000,” he says. “The comparable
figure for this year has been 221,000.
But when you look at the top 100, we
sold 11,000 more units this year than
we did in 1991, which helped to offset
the decline to a certain extent.”

Overall, however, unit sales are
down this year, and Drechsler attri-
butes the decline partly to the ex-
haustion of the CD-for-LP replace-
ment business. In addition, he notes,
“Cassettes are dramatically down
and, in the first quarter of this year,
singles slumped by 50% and LPs
were down a huge 60% in pop and
70% in classical. They represent little
more than 1% of the market. Total
classical LP sales for the first quar-
ter were a mere 1,700—I have more
than that at home.

“But, all in all, ours is still a pretty
healthy market. We have stagnation
today, it's true—but at a very high
level. And it is important to remem-
ber that the Swiss have always been
responsive to innovation. I am there-
fore hoping that cassette sales will be
significantly regenerated when DCC
comes on to the market.”

(Continued on mext page)
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The Swiss response to innovation
was vividly demonstrated when the
compact disc was launched at the end
of 1982.

The following spring, the first Hi-
tachi, Sony, and Philips players went
on sale in Switzerland. Dimenstein
notes the CD broke through in Swit-
zerland a good 16 months before it
started to take off in Germany.

On Oct. 10, 1983, hi-fi hardware
dealer Peter Hunziker opened Eu-
rope’s first-ever CD-only retail store,
CD-Studio AG, in Zurich. Hunziker
recalls, “We had the idea in the fall of
1982 and immediately looked for a
good location, which we were lucky
enough to find. When we opened, we
had 183 titles and a total stock of
around 3,200 pieces. But, as the re-
leases increased, we enlarged our
stock and business became tremen-
dously good. The Swiss took to the
CD very rapidly and enthusiastical-

]y-”

LIVE MUSIC SCENE

Switzerland’s high standard of liv-
ing, the substantial disposable in-
come available to its young people,
and the existence of excellent indoor
and open-air concert facilities com-
bine to make the country one of the
most active in terms of live-music
presentations.

Andre Bechir, head of Good News,
one of the country’s leading concert
agencies, says that, if anything, the
live music scene has been somewhat
hyperactive. “There have really been
too many major live events,” he says.
“And while we continue to get good
audiences for megastar attractions, it
becomes harder and harder to sell the
lesser acts. People are becoming
more selective, particularly with tick-

et prices rising as the top acts be-
come increasingly expensive.”

Good News, which has been in con-
cert promotion for 21 years, staged
nine outdoor concerts in the first half
of this year, and six of them were sell
outs. Acts included Roxette (two
shows, attended by 23,000 and
35,000), Dire Straits (93,000 for two
shows in Basle), Eric Clapton (38,000
in a 45,000-capacity venue in Lau-
sanne), Guns N’ Roses (50,000, Bry-
an Adams (35,000), Genesis (50,000),
and Michael Jackson, who had sell-
outs in Basle (50,000) and Lausanne
(45,000).

Ticket prices run from $44 for
Jackson, Elton John, and Clapton to
$40 for Dire Straits, Roxette, Guns
N’ Roses, and Bryan Adams.

LIVE AND LET LIVE

Bechir says Good News and its
competitors in the concert promotion
business—Free and Virgin in Zurich,
Music Service in Berne, VSP in Gene-
va, and Swiss Musictour in Lu-
cerne—work together in a live-and-
let-live atmosphere. All members of
the Assn. of Swiss Concert Agents,
they cooperate in terms of timing
shows and avoiding an auction-type
approach to bidding for acts.

Notes Nobs, who organizes Swit-
zerland’s celebrated musie festival
in Montreux each summer, “Swit-
zerland is able to pay substantial
fees to top acts because live con-
certs and festivals here are very
much a part of Swiss tradition, and
response is always highly positive.”

EMI’s Mampell underscores the
enthusiasm the Swiss have for in-
ternational pop and rock stars when
he points out the two volumes of
“Queen’s Greatest Hits” have each

sold 150,000 in Switzerland. And the
last Roxette album sold 220,000
copies over a period of 15 months.
“That’s the equivalent of selling 8
million units in the U.S.,” he says.

INDIE LABEL SECTOR
The Swiss market, though rela-
tively small, has an active indepen-
dent sector. The national IFPI
group has 25 member companies,
most of the smaller ones specializ-

P

DIMENSTEIN

MAMPELL

ing in a particular segment of the
music spectrum.

K-tel, an autonomous company
acquired from the old K-tel group
by Martin Schiess some six years
ago, sustains its 4% market share
by diversifying operations. It pro-
duces eight to 10 TV- or radio-mar-
keted compilation albums a year, li-
censing some of the repertoire from
the majors. It distributes a number
of licensed labels and, on its recent-
ly created Blue Martin label, it re-
leases its own repertoire by artists
such as Imagination, East, John
Parr, and Alvin Lee.

Of the internationally successful
acts that Switzerland has produced
over the years, easily the most origi-
nal is the PolyGram duo Yello,
which is actually signed to Phono-
gram Germany. Its surrealist music
and video productions have won im-

pressive success not only in Switzer-
land, where unit sales of dises and
videos top 300,000, but also in the
U.S., U.K., Scandinavia, France,
and Germany.

Yello’s 1988 album ‘‘Flag”’
achieved gold status (250,000 sales)
in the U.K. and charted in Switzer-
land, Denmark, Finland, Holland,
Belgium, Germany, South Africa,
and New Zealand. It also sold
100,000 copies in the U.S. The album
‘“Baby,” released in June 1991,
made No. 1 in Austria and charted
in 11 other countries. The duo’s lat-
est release, “Essential Yello,” a
compilation of 16 singles, is taking
off impressively.

GRAMMY-WINNING ARTIST

Another outstanding Swiss talent
is Andreas Vollenweider, who won a
Grammy award in 1987 for his
“Down To The Moon” album. (He is
the only Swiss artist to ever win a
Grammy.) Vollenweider, whose re-
cordings are released by Phonag in
Switzerland and by Sony in the rest
of the world, has a total of nine al-
bums to his credit and has sold more
than 8 million units since he made
his recording debut in 1979. He
achieved his biggest sales in North
America, Germany, Switzerland,
Holland, and Seandinavia, and he
has toured in the U.S., Japan, Aus-
tralia, and most European terri-
tories.

The latest album by this multi-in-
strumentalist—he plays classical,
Chinese, and African harp, piano,
keyboards, guitar, and various wind
instruments—is “Book Of Roses,”
which features him with musicians
from South Africa, Spain, and Sibe-
ria.

Another Swiss artist who has
scored signal sucecess both inside
and outside his own country is Poly-
Gram’s Stephan Eicher, whose lat-
est album, ‘“Engelberg,” has
achieved double-platinum status in
Switzerland, with sales currently
topping 130,000. Eicher, who sings
in French and was discovered and
signed by former Barclay France
chief Philippe Constantin in 1985,
has made four albums for the label.
His world sales are approaching 1.5
million units, of which almost 1.2
million have been in France.

Much less exportable than Yello,
Vollenweider, and Eicher is veteran
Swiss rock star Polo Hofer, 47, be-
cause he and his band sing in a
Swiss-German dialect. As a Poly-
Gram artist, Hofer had a major hit
in Germany in 1978 with the single
“The Kiosk,” but since then he and
his Schmetterband, now on the inde-
pendent Sound Service label, have
make their mark exclusively in
Switzerland.

With the high cost of production
and promotion, it is essential for
Swiss artists to be able to expand
into other territories if they are to
repay their labels’ investment. With
a population of 6.8 million, a wide di-
vergency of musical tastes and an
overwhelming predilection for inter-
national repertoire, Switzerland is a
decidedly low-volume country for
local acts—even the most success-
ful.

An indication of the Swiss enthu-
siasm for international repertoire is
provided by figures from copyright
society SUISA. Of the 30 million
Swiss franes ($21.5 million) it dis-
tributed in 1990, 62.4% went to for-
eign societies.

BADENERSTRASSE 555/557

MUSIKVERTRIEB AG

TEL 01/491 9754
FAX 01/492 4240

TX 823 751

Musikvertrieb AG Switzerland continues to be proudly associated with America’s most
powerful Record Company WARNER Music and Telarc as well as Japan’s no. 1 label
DENON.

Now we are happy to announce that, as of 1 July 1993, Musikvertrieb has, in accordance
with a long term contract, been appointed, as the exclusive distributor of Intercord

Tongesellschaft mbH for the Swiss market.

Welcome Intercord - We are looking forward to a long lasting and mutually profitable
association.
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EDITED BY PAUL VERNA, CHRIS MORRIS,

A VARIOUS ARTISTS

Freedom Of Choice

PRODUCERS: Various

Caroline 1715

Album henefiting Planned Parenthood
has an ideal concept for modern rockers:
Some well-known contemporary acts
cover various new wave “classics” of the
late "70s/early '80s. Performers include
Sonie Youth, Redd Kross, Mudhoney, Yo
La Tengo, and Superchunk; victims
include Plastic Bertrand, the Go-Go's,
Pretenders, Blondie, Elvis Costello, and
Devo. Lots of excellent airplay
candidates here.

Hr THE GREY GHOST

PRODUCERS: Jonathan Foose & Tary Owens

Spindletop 1002

A Texas piano legend, 79-year-old
Roosevelt Williams is brought out of
seclusion for a devilishly delightful
collection of harrelhouse blues and wildly
reread standards. The Ghost receives
assistance from such accomplices as the
Bad Livers, saxophonist Mark Kazanoff,
and bluesman TD Bell, but carries the
day himself with his rough vocals and
key-husting playing. A delightful
rediscovery, to he cheered by blues fans
everywhere.

JUNIOR KIMBROUGH & THE SOUL BLUES BOYS
All Night Long

PRODUCER: Robert Palmer

Eat Possum 1002

Mississippi electric blues picker, featured
on the recent *Deep Blues™ film and
soundtrack, makes his first full-fledged
recording partly thanks to journalist
Palmer, who taped him and his band on
location at the juke joint where they've
held court for years. This strain of Delta
blues is so pure, so close to the genre's
roots, that it’s rarely recorded.
Fortunately, a sliee of it is now available
for everyone to hear. Contact: 601-236-
3110,

NEW &
NOTEWORTHY

FLEETWOOD MAC

25 Years—The Chain

COMPILATION PRODUCER: Ken Caillat

Warner Bros. 45129

Anyone seeking a balanced
retrospective of this major Anglo-
American group will have to make an
album-by-album hunt, as this four-CD
box focuses most deeply on band’s mid-
*70s hit-making period. (Annotation is
also skimpy—consult the recent Mick
Fleetwood-Stephen Davis tome for
info.) That said, one disc offers selective
highlights of editions featuring Peter
Green, Jeremy Spencer, Danny
Kirwan, and Bob Welch, and of course
all the “Rumours”-era hits are here.
Thus it’s a solid. if not comprehensive,
package for one-stop shoppers.

VARIOUS ARTISTS

50 Years Of Bluegrass Hits

PRODUCER: Martin Haerle

CMH 9033.9036

This fowr-CD anthology of mid-"70s-to-
'80s sessions on the bluegrass specialist
label homes in on the genre’s song
repertoire; while the tracks here are
remakes of well-known bluegrass and
country classics, set contains a bounty of
exciting performances by the likes of
Lester Flatt, Joe and Rose Lee Maphis.
Merle Travis, Jim & Jesse, Don Reno,
Benny Martin, the Osborne Brothers,
and a host of other notables. Notes for
the individual disces are slim, and no
hooklet is included, but that doesn’t take
the bloom off these glorious recordings.

CIRCLE JERKS

Gig

PRODUCER: Paul DuGrae

Relativity 1069

Heated set by the hardcore punk
pioneers is drawn from shows recorded
at two Los Angeles-area venues and
Tijuana, Mexico's Iguanas. Founding
front man Keith Morris wails mightily
through 22 memorable Jerks numbers,
while instrumental trio of Greg Hetson,
Zander Schloss, and Keith Clark burns
brightly. An entertaining souvenir for
hardcore nuts.

FLOTSAM & JETSAM

Cuatro

PRODUCER: Neil Kernon

MCA 10678

Despite lackluster lyrics and predictable
arrangements, suitably titled fourth
album from Phoenix hard rockers is
delivered with requisite crunch. Songs
like “Natural Enemies,” “The Message.”
“Cradle Me Now,” and “Never To
Reveal” could catch ears attuned to the
likes of Metallica or Soundgarden.

PIGFACE

Fook

PRODUCER: Martin Atkins

fnvisible 018

Latest edition of the industrial combo
assembled by former Public Image Ltd.
drummer Atkins is an all-star affair
featuring such notables as Revolting
Cocks’ Chris Connelly, Rollins Band's
Andrew Weiss and Chris Haskett, and
the Jesus Lizard’s David Sims. Growling,
vammering, highly distorted tunes here
may not be to every madern rocker’s
taste, but will strike a nerve in those
indoctrinated by Ministry and other
(hicago noise combos.

KING MISSILE

Happy Hour

PRODUCERS. Kramer, Steve Watson & King Missile
Atlantic 82459

With frontman John S, Hall’s stream of
consciousness feeding less turbulent
waters than on past work, New York
alternative rockers could he poised for a
hreakthrough. The trumyp card here is
irresistible first single *Detachable
Penis,” which will make many listeners—
male and female—wonder what if. Other
highlights are “Sink,” “VvV
(VulvaVoid),” *Ed,” and *Martin
Scorsese.”

JULIAN COPE

Jehovahkil!

PRODUCER- Donald Ross Skinner & Juhian Cope

Island 3145140522

Madcap Cope returns following the
recently released career retrospective
“Floored Genius” and 1991's ambitious
“Peggy Suicide” with another sprawling
work. This time Cope tackles organized
religion and sexism, among other topies,
but doesn’t let the messages get in the
way of his psycho-delic grooves. Modern
rockers should trip on “Slow Rider” and
“Fear Loves This Place.”

THE BEAUTIES

PRODUCER: Steve Levine

Gasoline Alley 10575

Rock quartet featuring Monkee progeny
Jason Nesmith on guitars evidences both
directional schizophrenia and Extreme-
derived stylistic cloning on debut disc.
Songs swing wildly from hard, harshly-
penned rockers to acoustically oriented,
ballad-styled tunes: while nothing here is
unlistenable, uncertain approach and
lack of originality would appear to
indicate that band is still a work in
progress.

GRUNTRUCK

Push

PRODUCERS: Jack Endino & Gary King

Roadruner 9130

Seattle rockers may not have the musical
moxie to push them above that city’s wall

AND EDWARD MORRIS

of grunge, but they're capable of dishing
out some decent songs with coherent
melodies, effective arrangements, and a
good measure of passion. “Tribe,” *Slow
Scorch,” and “Body Farm” are the
strongest among them.

TICKS

Sun Shinin On Your Rain

PRODUCERS: Peter Jesperson & Brian Paulson
Medium Cool 89228

Minneapolis continues to be a breeding
ground for a certain style of hard-
rocking, song-conscious pop, as
evidenced by this album by a quartet
fronted by singer-guitarist Tom Hicks.
Writing isn't entirely consistent, and
energy level flags at times, but when
band is at its pounding best, it can tug
modern rock ears. Try “Shake It,”
“Waiting On You,” or *Back And Back
Again” for starters.

JAZZ

P> DAVID MURRAY & FRIENDS

MX

PRODUCER: Bob Thiele

Red Baron 53224

Murray’s Malcolm X tribute is unrelated
to Spike Lee’s film but still worth a listen,
performed by an ace crew that consists of
hot young tenor Ravi Coltrane, cornetist
Bobby Bradfoerd, pianist John Hicks,
bassist Fred Hopkins, and drummer
Victor Lewis. Traditional-but-forward-
looking programmers should pay special
attention to Hicks' smooth signature
tune "Hicks Time,” as well as such
Murray themes as the hard-swinging,
uptempo “El Hajj Malik El-Shabazz” and
the tough. bluesy *Harlemite.”

Hr OSCAR PETERSON

Exclusively For My Friends

PRODUCER: Hans Georg Brunner Schwer

Verve 341 513 830

This four-CD set features 36 sparkling
performances by the pianist, cut before
hand-picked audiences at the villa of
producer Brunner-Schwer in 1963-68.
Peterson’s keyhoard virtuosity is heard
in solo format and in trio sessions with
such familiars as Sam Jones, Ray Brown,
Ed Thigpen, and Louis Hayes. These
rare sessions, previously released in
Germany., find this master at his finest.

MIKE METHENY

From Then 'Til Now

PRODUCER: Mike Methen:

Altenburgh 10

Performing on flugelhorn, eornet, and
Akai's electronie EVL Pat’s brother Mike
returns to lead a series of differently
configured ensembles for this solid
contemporary jazz set. Highlights
inelude the lazy licks of *Lakeview
Ballad” and a lovely cover of Doc
Severinsen’s *You Are There.”

ANDRE PREVIN & THOMAS STEVENS

Play A Classic American Songbook

PRODUCER: Sandra Johnson

DRG 5222

Impromptu duet session of pianist/
conductor Previn and classical trumpeter
Stevens gives a concert-hall jazz turn to
this roster of venerated pop standards—
with a strong predilection for two-song
medleys. Highlights of a pretty, highly
professional set include the sweet fusion
of Hoagy Carmichael-penned classics
*Stardust/Sylark,” and beautiful takes on
Rodgers and Hart themes “My Funny
Valentine,” *Bewitched. Bothered &
Bewildered/(1f They Asked Me) I Could
Write A Book,” and *I Didn’'t Know What
Time 1t Was/Little Girl Blue.”

GIL GOLDSTEIN

Zebracoast

PRODUCERS: Gil Goldstein & Kazunon Sugiyama
World Pacific 99491
Composer/arranger/pianist offers his
personal vision of Latinesque

contemporary jazz, leading a core quintet
that includes guitarist Wolfgang
Muthspiel and drummer Alex Acuna.
Best of the set include the angular
counterpoint of “Kontinuum,” the strong,
stylish changes of “Simple Arithmetic,”
the snappy bossa bounce of “Clave
Maria,” and new versions of three themes
from classic Miles Davis/Gil Evans album
“Sketches Of Spain.”

LATIN

P> EMILIO NAVAIRA

Emilio Live

PRODUCERS: Michael Morales, Ron Morales

Capitol EMV/Latin 42739

Superb, bilingual Tejano crooner—who
deserves a crack at country market—is
only one of two Latino acts to enter the
Regional Roundup chart that appears as
part of Billboard’s Heatseeker survey. A
bracing live performer, Navaira shows
his best side during this exuberant,
hourlong wing-ding that includes his
biggest hits, plus two fine unreleased
tracks: “Rueda De Fortuna™ and “Abre
Tus Ojos.”

MARIA CONCHITA ALONSO

Imaginame

PRODUCER: K.C. Porter

Sony Latin/Sony 80936

Coquettish Cuban-born actress takes her
best shot as a singing star, courtesy of
Porter, a veteran pop producer who
frames a tasty pop/rock sound around
Alonso's smoky, limited mid-range.
Appealing uptempo tracks “No S¢é
Porque” and “Cuando El Corazon Se
Cansa”™ might rock too hard for U.S,
Latin radio, but aching ballads such as
the title track and “Es Mejor Que Te
Vayas” could gain airplay.

COUNTRY

Hr ALISON BROWN

Twilight Motel

PRODUCER: Mike Marshall
Vanguard/The Welk Music Group 79465

On her second solo flight, banjo virtuoso

VITAL
REISSUES.

COLEMAN HAWKINS

| Rainbow Mist

REISSUE PRODUCERS: Robert G. Koester & Steve
Wagner

Delmark 459

Historic 1944 sessions by the tenor sax
giant find him in the company of both
swing-era luminaries (Ben Webster,
Don Byas, Charlie Shavers) and young
bop Turks (Dizzy Gillespie, Howard
McGhee). In typically brawny fashion,
Hawkins attempts to re-create his
groundbreaking recording of “Body
And Soul” with the classic title cut, and
essays primordial bebop in his version
of Gillespie's “Woody'n You." A
glorious chapter in the jazz man’s
discography, and one of the year’s
choicest reissues.

TIMOTHY LEARY

You Can Be Anyone This Time Around
PRODUCER: Intermedia Systems Corp

Rykodisc 10249

In this seminal 1970 recording,
fragments of Leary's acid-induced
preachings are run through period
effects and spliced together over a funk
jam featuring Stephen Stills and John
Sebastian on guitars, Buddy Miles on
drums, and a rare and excellent bass
performance by Jimi Hendrix. A
compendium of its time, and significant
as a forerunner to cut-and-paste
specialists like Big Audio Dynamite.

| — —

and former Alison Krauss & Union
Station member Brown is joined by
producer Marshall on mandolin,
bluegrass luminaries Tony Riee, Jerry
Douglas, and Roy Husky Jr., and
contemporary jazz figures Darol Anger,
Todd Phillips, and Matt Eakle for a
brilliant recording that fuses
bluegrass and modern jazz. Disc
consists of nine instrumental originals
of piercing beauty, plus a rendition of
“Sweet Thames Flow Softly” with
Irish singer Maura O’Connell at the
mike.

G OSPEL

Y NEWSBOYS

Not Ashamed

PRODUCERS: Steve Taylor & Peter Furler

Star Song 8251

Uncommonly talented Australians found
the musical direction they needed with
Steve (Chagall Guevara) Taylor's beat-
heavy production and sardonic lyric bent.
The Euro-beat *I'm Not Ashamed” is the
one with the real crossover potential, but
there's nary a weak track in the lot.
Sales will be boosted by the band's
manic touring schedule and wild,
state-of-the-art concerts. This is fun
stuff, well-played, and well worth a spin.

CLASSICAL

PROKOFIEV: ROMEO & JULIET: 3 SUITES

Suisse Romande Orchestra, Jordan

Erato 45817

Armin Jordan and the Erato production
team are doing much to return the Suisse
Romande and its Geneva home base to its
status as a major recording institution,
This is a fine performance of the popular
ballet score, faithful to its dance

origins and captured in stunning

sound. The ambience, both acoustic

and musical, recalls the heady days of
Ansermet.

SCHUBERT: ‘DEATH AND THE MAIDEN’

The Stamitz Quartet; Thomas Pleiffer, Baritone;
Wolfgang Kubler, Piano

Bayer 100201

The appropriate gimmick here is the
opening performance of the short, stark
Schubert song, which provides the theme
he later developed so magnificently in the
second movement of the quartet.
Listening values are enhanced in such a
setting. The ('zech ensemble is expert,
and the sequence of song and quartet
should direct special attention to an entry
that, in any ease, must fight off crowded
catalog duplication.

CHRISTMAS

ORIGINAL MOTION PICTURE SOUNDTRACK
The Muppet Christmas Carol

EXECUTIVE PRODUCER: Robert Kraft
Jim Henson Records/BMG Kidz 30017

VARIOUS ARTISTS

Mas! A Caribbean Christmas Party
PRODUCERS: Various
Rykodisc 10150

AMY GRANT

Home For Christmas
PRODUCER: Brown Bannister
A&M 31454 0001

THE MANHATTAN TRANSFER
The Christmas Album

PRODUCERS: Johnny Mandel, Tim Hauser
Columbia 52968

VARIOUS ARTISTS

A Lump Of Coal
PRODUCERS: Vanous
First Warning/BMG 75702

(Continued on page 50)

SPOTLIGHT: Predicted to be a significant success on The Biltboard 200 or to earn platinum certification NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased ]
albums and compilation records of special artistic, archival, and commercial interest. PICKS (pp) : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (&) : New releases, regardless of potential chart action, which
the reviewer highly recommends because of thewr musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chns Morris, Biliboard, 5055 Wiishire
Bivd., Los Angeles, Calif. 90036. Send country and gospel aibums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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Oh Brother! Mary-Kate and Ashley Olsen, who star as Michelle on the top-10-

rated TV series "Full House,” made an in-store appearance recently at the
flagship store of FAO Schwarz in New York. The twins were in town to promote
their debut recording, “Brother For Sale,” just released by Zoom Express and
Rincon Children’s Entertainment through BMG Kidz. Shown, from left, are an
unidentified fan; Robert Thorne, the twins’ attorney from the firm of Loeb & Loeb;
Mary-Kate Olsen; Bob Hinkle, president of Zoom Express; Ashley Olsen; Ralph
King, president of Rincon Children’s Entertainment; and Michael Kruzan, VP of

Zoom Express.

Virgin Retail’s French Is Improving

Blockbuster, New Director In Picture

B BY EMMANUEL LEGRAND

PARIS—After a year of restructur-
ing and with the promise of a cash
injection from Blockbuster, Virgin
Retail's French operations are start-
ing to see a brighter future ahead.

Next year, the company is ex-
pected to deliver a profit, and expan-
sion plans are due to resume after
two years of sethacks that raised se-
rious doubts about the chain’s future
in France.

The turnaround is coming under
the guidance of the new managing
director, Pierre Delmas, who imple-

mented a last-ditch restructuring of

the three stores after taking over
from Patrick Hourquebie.

Delmas was formerly GM of Vet-
land, a subsidiary of department
store Nouvelles Galeries. His arvival
allowed founder Patrick Zelnik to
focus more on Virgin's record opera-
tions.

Delmas’ efforts likely will be bol-
stered when the proposed joint ven-

Musicland Gets Taste Of 2 Sampler Sets
BMG, GRP Stage Separate Promotions With Retailer

B BY CATHERINE APPLEFELD

NEW YORK—In the world of sam-
plers, The Musicland Group is the
plat du jour for BMG Distribution
and GRP Records. Both companies
recently selected the chain as exclu-
sive retailer for albums sampling
some of their respective artists.

Minneapolis-based Musicland,
which runs some 850 musie outlets, is
about the only thing the two promo-
tions have in conunon, however.

BMG's album, which was available
in the cassette format only for one
month beginning in mid-October, was
free with the purchase of an album by
one of 10 of the distributor’s featured
acts. The GRP sampler, being sold
Nov. 24 through the end of the year
for $9.99 CD and $4.99 cassette,
comes with a bounce-back coupon
good for $2 off any GRP album at Mu-
sicland.

Rick Bleiweiss, senior VP of mar-
keting at BMG, says the purpose of
the free sampler was twofold: to drive
the sales of albums by bigger acts and
to introduce newer artists to the ree-
ord-buying customer.

“The concept is not to create a for-
sale sampler.” he says, "It is really to
put musie in the hands of people at
the point of purchase in the store so
they are exposed to artists they might
not otherwise be exposed to.” He
adds that the tie-in was “probably the
most extensive promotion we or Mu-
sicland has ever done.”

According to Bleiweiss, Musicland
gave away more than 60,000 copies of
the sampler, which featured more
than 20 acts of different genres rang-
ing from superstars like Annie Len-
nox and Kenny G to developing art-
ists like John Gorka and Me Phi Me.

Terming the tie-in "a tremendous
suceess,” he says MG is planning to
do anether Musiciand-specific sam-
pler early next year.

“What we saw was that virtually
every one of the featured titles. even
unfeatured titles, gained in sales ev-
ery week from the previous week
without the benefit of any other kind
of advertising at that chain,” contin-
ues Bleiweiss, whao says TLC's album
and the “Boomerang”™ soundtrack,
both on LaFace/Arista, sold “dispro-
portionately well.”

GRP, which in the past has issued
samplers in conjunction with some
major-market NAC radio stations
and retailers including Lechmere and
Camelot Musie, selected Musicland
this time around because of its
strength in the jazz field.

"They're our largest account.” says
Kent Anderson, Midwest regional
sales manager at the label, *And this
was a good time to run the promotion
because it coincided with their fowrth-
quarter jazz sale,” he adds, referring

to a storewide jazz sale the chain has
been running in many of its outlets.

Anderson says the albums, "Music-
land & GRP *Got What's Hot In
Jazz' " and "Sam Goody & GRP Pres-
ent "Goody’s Got It In Jazz,”"” geared
toward the Musicland and Musicland-
owned Sam Goody outlets, already
have sold 10,000 apiece.

Dieter Wilkenson, Musicland’s na-
tional buyer for jazz, who says the re-
tailer has already reordered the sam-
plers, agrees they are appearing at a
perfect time. "The jazz sale has been
drawing a lot of traffic into the store,
and the sampler is selling well during
that event,” he says. Additionally,
some Musicland outlets reduced the
sampler price to $7.99 and $3.99, re-
spectively, as part of that sale.

GRP custom-designed acrylic
countertop holders to attract custom-
ers to its samplers, which contain one
track each from what Anderson re-
fers to as the label's “key artists,”
among them Dave Grusin, Lee Riten-

(Continued on page 38)

ture with Blockbuster, the Fort
Lauderdale, Fla.-based video mer-
chant, is completed. Financial de-
tails have vet to be released but
Blockbuster is proposing to buy 50%
of Virgin's European and Australian
operation.

In joining Virgin. Delmas faced a

By the end of the
decade, we could
have 10 Megastores
and 20 smaller stores’

tough task with the chain's three
stores in that country. After initially
enjoying a brilliant start, Virgin be-
gan to feel the heat. The three
stores—in Paris, Marseilles, and es-
pecially Bordeaux—faced strong
competition from local hook, elec-
tronic, and music retailer FNAC.
The government’s decision to make
the stores close on Sundays took
business down by 20%. With the
group’s heavy investment, profita-
bility plummeted. Shareholders are
believed to have sunk 115 million
francs ($21.5 million) into the com-
pany over the last 18 months to keep
it afloat.

Those days are over, says Del-
mas, although the situation is not

yet positive. In 1991-92, turnover of

$137 million was 13% down on the
previous year, mainly due to the ab-
sence of Sunday trading.

Delmas declines to reveal the size
of the loss, but says that if the Paris
store made a profit it was not
enough to cancel out the losses from
the other two outlets.

PROFITABILITY FORECAST

Nevertheless, with the effects of
his plan, the company’s thrust in
France might reach profitability in
the next two years, says Delmas,
who is hoping to turn a profit in the
92-93 fiscal year.

The Bordeaux store attracted me-
dia attention "with the trumpets of
death,” says Delmas, but »Mar-
seilles was far from better. Both
stores were on the same track, and
they were heading for a brick wall.
Bordeaux required more violent
therapy, but we have refocused both

stores.”

Virgin's Bordeaux store faced
strong competition from FNAC and
the local store Mollat, as well as an
HMV store that closed after six
months. A yvear ago it seemed Bor-
deaux was about to become another
casualty of the price war initiated by
I'NAC, which forced the Megastore
to match them at the expense of
margins.

ADAPTING TO MARKET

Comment Delmas, »The store was
too big for the market. We have
tried to adapt by redueing the size
of the bookstore and hi-fi section, in-
creased the record space, especially
in jazz and classical, which will hope-
fully help us gain new customers.”

In addition, one floor was rented
to Paul Beuscher, a print music and
instrument specialist, and the incon-
gruously trendy Virgin Cafe became
a Tex-Mex restaurant through a
deal with the Del Rio chain.

Changes have not "produced a
landslide,” according to Delmas, but
progress is satisfactory, with a 2%-
3% gain in market share in Bor-
deaux and Marseille.

The Paris store has just cele-
hrated its fourth birthday, and now
accounts for 600 million franes ($112
million) of the group’s turnover,
which means that the other two
stores total $25 million in sales.

HAPPY SUNDAYS

Since July it has been allowed to
open on Sunday, and Delmas is
fighting to gain the same privileges
for the other two. In Bordeaux,
where the city center is alive on Sun-
day, it could bring it back to profit
soon, says Delmas.

Now with the restructuring over,
it is time to consider the develop-
ments, says Delmas, although the
growth of sueh 40,000-square-foot
stores is limited by France's rural
structure.

There are only a few more loca-
tions that would support the con-
cept, claims Delmas. He names two
sites in Paris, one on the left bank
and the other close to the Bastille,
and the othersin cities of Lyon, Tou-
louse, Lille, and Strasbourg.

In the next two years, Delmas
foresees another Megastore in Paris

(Contivued on page 39)

Happv Holidays from

Universal One Stop
Try our amazing faxed weekly
specials + refixturing discounts.

Call Buddy for these extra specials:

BoLTON

FAX (215) 426 2667

1 800 523 0834

(219) 426 3333

Bon Jovi Keep Faith
MaponnA Erotica

PRINCE & N.POWER GEN 6.25
GrAND PuBa Reel..Reel 6.09

Cass
6.25

6.25
6.25

Timeless

Music Retailing 's Best Prices Award "best going, most often”

WHY DOES THE LARGEST NATIONAL
ONE-STOP ON THE WEST COAST HAVE
SUCH A SMALL AD?

Why don't you ask the One-Stops with the large ads why their
prices are up to 5% higher than Abbey Road's everyday prices?

Abbey Road Distribators

Orange County « Los Angeles . Atianta
800-827-N77 - 800-795-6874 « 800-758-6710

Compact Discs.Cassettes.LaserDiscs.Video.Accessories
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You Know The Rest, Now Try The Best!
Your full line, full service one-stop

90,000 Titles * Same Day
Shipping ¢ P.O.P Material
sExcellent Pricing * Great Fills!

We Have Imports! SOUTHWEST

Toll Free 800-275-4799 WHOLESALE
Ph 713-681-0629
4240 Lockefield Houston, Texas 77092 Fax 681-3037

Service Is Our #1 Priority records & tapes

H L DISTRIBUTORCS:

6940 S.W. 12 Street
Miami, Florida 33145

» Excellent Service » Great Fill « Super Prices
+ Knowledgeable Sales Reps+ Huge Inventory

» Customer Satisfaction + CD « Cassettes. 12"

» Fully Computerized » Accessories

Local: 305-262-7711, Ask for Thomas
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143

WE ARE A SERVICE ORIENTED COMPANY

Retail

Consolidation Continues To
Whittle Away Industry Players

THE DREADED C-virus (C as in
consolidation) continues to spread
throughout the music business. On the
one-stop front, two venerable whole-
salers have finally closed their doors,
Win Records & Video and Richman
Bros. Records Inc. In retail, three
small chains—Sound Future Com-
pact Disc¢ Centers in Dallas, MCD
Records in New York, and Rocky
Mountain Records in Boulder,

Colo.—have mostly been wiped out of

business in the last month.

In Elmhurst, Queens, Win Records
& Video has closed its doors due to the
company’s inability to make a profit,
according to sources. Owner Sam
Weiss didn’t return phone calls. In
Pennsauken, N.J., the closure of Rich-
man Bros. was a little more compli-
cated. Since last Dee. 22, the one-stop/
independent distributor has been put-
ting up a ferocious fight against credi-
tors, trying to keep the business alive.
In late summer/early fall, creditors fi-
nally forced the company into filing for
protection under Chapter 11 of the
U.S. bankruptey laws, and into looking
for a buyer. At the time, sources say,
Richman Bros. owes its bank, Bucks
County National Bank, about $3.4
million, and its other creditors, includ-
ing the six majors, another $4.5 million.

Three one-stops appeared to be in-

we REAMeR|CAs

COMPACT DISCS CASSETTES ’ ACCESSORIES

“Over 900 Major And .
Independent Labels In Stock

ABSOLUTE LOWEST PRICES AND
WEEKLY SPECIALS .
LARGEST IN-STOCK INVENTORY N
THE U.S.
_ ORDERS SHIPPED OVER NIGHTATNO . m
'EXTRA CHARGE NATIONWIDE—
INCLUDING SATURDAY DELIVERY!*

. COMPUTERlZED ORDER
PROCESSING—INSTANT.
VERIFICATION OF WHATS IN

- STOCK AS YOU PLACE YOUR ORDER!
NEW RELEASES AND TOP 100
 ALWAYS AT A DISCOUNT

B THE MOST KNOWLEDGEABLE SALES

REPRESENTATIVES

TOLL FREE 800'388 8889

NEW YORKZIZ 5173737 LOS ANGELES 213+388+9834

" CONNECTICUT 20379846590

FAX 203798 -8852

- 13 Francls J. Clarke Circle, Bethel, CT 06801

. 'Resmcpans Apply

terested in Richman Bros. JEK in Bal-
timore was the first to step up to the
plate. John Kaminski, a principal in
JEK, which is affiliated with independ-
ent distributor Great Bay, says his
company made an offer to buy Rich-
man Bros. because in both the one-stop
and the indie distribution sectors “ev
erybody is in the expansion mode. It
seems to me that you either grow or

g0,” as in go out of business. JEK's of- |

fer to buy Richman wasn't accepted.
In Santa Ana, Calif., Bruce Ogilvie,
owner of Abbey Road Distributors,
also appeared to be operating under
the same principle as he, too, searched
for a way to buy Richman Bros. Such
a move would have catapulted the one-
stop into independent distribution, as

RETAIL
TRACK

by Ed Christman

-

well as established a beach-head on the
East Coast for Abbey Road. Abbey,
however, never made an offer for Rich-
man because it couldn’t get its financ-
ing together.

In Miami, Bassin Distributors also
made a bid, which has been placed at
more than $1 million by sources, but
that offer was rejected. Now, according
to Jerry Richman, “We are disbursing
and liquidating the company.” Sources
say when that process winds down the
bank will reap the proceeds, with labels
and other creditors out in the cold.

Richman says once he winds down
the company, he expects very quickly
“one way or another to be in the music
business.” In New York, meanwhile,
George Weiss, formerly VP at Win
Records, has surfaced at
J&R Music World, where he will try
to reinvigorate the company’s audio
software wholesale division, according
to Stephen Bell, GM for the company.
“We do have a small wholesale busi-
ness, and with the addition of George
Weiss we are looking to expand that.
Currently, we are formulating our
plans, and hopefully we will be up and
running by the first of the year.”

In retail, distribution executives
have further cause to lament the disap-
pearance of small chains.

In late summer,
Records in Boulder, Colo., hired New
York investment banking company La-

denburg, Thalmann & Co. to sell off

its stores. Camelot Music¢ in North
Canton, Ohio, bought one, while
Wherehouse Entertainment in Tor-
rance, Calif., bought five last weck. In
New York, MCD Records, which as-

pired to be a regional power, sold off

its stores to Smith & Alster, which has
turned them into off-price outlets that
mainly do not carry developing acts
and most other current product (see
story, page 48). In Dallas, Sound Fu-
ture Compact Disc Centers, a five-
store chain acquired by Allen Res-
trepo almost two years ago, is closing
down, sources say. So far two outlets
have been closed, and the remaining

(Continued on page 48)

Rocky Mountain ‘

ADVERTISEMENT

KIDS

For Our Children -
THE CONCERT

ON A BEAUTIFUL AFTERNOON
this past September, an
incredible group of stars and
musicians came together in
song and celebration on
behalf of an extraordinary
cause - the Pediatric AIDS
Foundation.

v

Now. so that everyone can
enjoy their favorite stars’ live
interpretations of classic
children’s songs performed at
the concert, Walt Disney
Records proudly presents the
release of For OQur Children -
THE CONCERT (CD and
cassette) on February 9,1993.

v

Last year. because the first
“For Our Children™ album
sold more than 800,000 units,
Walt Disney Records was
able to donate over $2 million
to this worthy cause. And
this time, with a whole new
host of celebrities including
performers like Paula Abdul,
Michael Bolton, Patty LaBelle
and Celine Dion, we hope, by
donating all our proceeds, to
give even more.

v

So this winter, save some
space in your heart and in
your stores For Qur Children
- THE CONCERT.

(] Ship Date:
January 26, 1993

Street Date:
February 9,1993

© DISNEY
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NEW
PRODUCTS

Compiled by Trudi Miller

A Good Clean Game. Bib presents the Gamepet line of video game cleaners

for Nintendo, Super Nintendo, Sega, and Game Boy formats. Suggested retail
price: $12.95. Contact Bib in Littleton, Colo.

i

..

Music In Your Pocket. Coast
Manufacturing offers the Super CD
Wallet, model CDB-48N, which holds
up to 48 CDs without jewelboxes in a

. ) convenient portable format. The wallet
This'll Give You A Lift. Lift Discplay offers the Liftboy Junior Cabinet, which is tough and water resistant, with

OORR 11111111/ T

holds up to 160 CDs. The cabinet contains eight trays that slide in and out for individual safety sleeves for each CD.  Tower Of Power. Bib presents the CD Storage Tower, model C-100, a versatile
easy access to CDs. Each CD sits in its own patented beveled groove, which The padded construction protects CD storage unit that can stand on its own detachable base, be mounted on the
allows the user to flip back and forth through the CDs. The cabinet is equipped CDs from shock. Suggested retail wall, or interlock back-to-back with a second tower. The unit is made of

with a touch-latch smoke-tempered glass door and roll-away caster wheels. price: $39.95. Contact Coast in aluminum, holds up to 50 CDs, and is available in black, white, silver gray, blue,
Suggested retail price: $149.00. Contact Lift Discplay in Edgewater, N.J. Yonkers, N.Y. red, and chrome. Suggested retail price: $99.95. Contact Bib in Littleton, Colo.

"The Comeback of the Century"

Rob & Fab, Formerly Milli Vanilli,
release their new single
‘We Can Get It On’

Rob & Fab are dedicating their lives to proving they are for
real. "We Can Get It On" is a fabulous upbeat tune produced
and mixed by the best in the business. Rob & Fab have
already received positive national media exposure through
very recent interviews and appearances including:
Good Morning America © MTV Week In Rock

Entertainment Tonight - Live performance on Arsenio!
KIIS - Rick Dees Show on air live + Fox TV News
CNN Showbiz Today + KABC Talk Radio

Entertainmert Weekly -+ plus many other radio interviews

In just seven days, the Euro-version of the “We Can Get It On" video
hit the #7 spot of the current 493 available videos in the U.K.

Also available in January the self-titled full length
release by ROB &.FAB.

For retall service call 1-800-728-4000
For radio service call 1-619-747-7181

-
¢
.
2
-~
Ly

Also available from Navarre through Distributed by
The Joss - —
S 3 NAVARRE

Rock Borrom, Inc.
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OVER 1,000,000
CD'SIN STOCK
MAJOR AND
INDEPENDENT
MAKE THE CALL THAT DOES IT ALL!
TOLL FREE: 1-800-329-7664 "3t
RECEIVE YOUR ORDER IN 48HRS.

OR LESS AT NQ EXTRA COST
INCLUDING SATURDAY !

GUARANTEED!
Specializing In New Store Opcnings

COMPACT DISCS
LASER DISCS
CASSETTES
ACCESSORIES
PROF. TAPES
CASSINGLES
VIDEOS
POSTERS
T-SHIRTS
PRI AWARD V

LOCAL : (305) 621-0070 * FAX: 621-0465 15959 N.W. 15TH AVE. * MIAMI, FL 33169

- —

REPRINTS

For reprints of advertisements
or articles appearing in Billboard
call Lydia Mikulko
212-536-5292

Smith & Alster Takes Aim At Off-Price Retail
Wholesaler Raises Store Stake To 7 With 3 MCD Units

B BY ED CHRISTMAN

NEW YORK—Smith & Alster, a home
entertainment software wholesaler, is
aggressively moving into the off-price
retail environment with its recent ac-
quisition of three record stores from
MCD, bringing its total count to seven
outlets.

Smith & Alster runs outlet stores
under the name of Entertainment
Warehouse and now has six stores in
the New York metropolitan area, with
a seventh outlet in the Dallas/Fort
Worth market.

Terms of the deal were not disclosed
but New York-hased MCD apparently
is looking for the quickest exit out of
the music retail business. MCD
entered into the record business by
opening a store in Great Neck, N.Y.,
and then acquiring three outlets from
the defunct Record World chain in
July. But, according to sources, the
MCD chain was draining cash, and the
owners decided to give up the business,
selling three stores to Smith & Alster
and the Great Neck store to the man-
ager. Michael Koffler, owner of MCD,
was unavailable for comment.

Rick Smith, a principal in Smith &
Alster, says, “We feel we have devel-
oped a concept that is not being ad-
dressed [in home entertainment soft-
ware], except for some of the outlet

. . 8683
Miami BI‘.;:‘. ‘305‘ 411-8

g19,Pd
ch: Cerrd
\ gan Jusn DI e 08) 725920

.

shops opened by [West Sacramento,
Calif -based| Tower Records. “We are
selling off-price goods and we think we
will carve out a niche that will be hard
to follow.”

Smith and Shep Alster, the princi-
pals of Farmingdale, N.Y.-based Smith
& Alster, cach have a long history in
the video business. The company “buys
bankruptcies, liquidations, closeouts,
overstocks, and cutouts,” and up to 19
months ago has been operating strictly
as a wholesaler, reselling the product
to retail accounts, according to Smith,
who is based in Texas.

But when people stopped opening
new video rental stores, the two turned
their attention to the retail business,
when it opened its first outlet store,
which takes in 1,400 square fect, on
13th Street and Broadway in Manhat-
tan. “We gave it about 18 months and
it did well enough so we decided to
make retail our focus,” Smith says.

The company has subsequently
opened a 2,600-square-foot store on
Third Avenue, ncar 86th Street, in
Manhattan; a 5,200-square-foot store
in Carle Place, N.Y.; and a 4,200-
square-foot outlet in North Richland
Hills, Texas. The three stores acquired
from MCD—in North Bergen, N.J,,
and Medford and Cedarhurst on Long
Island, average about 2,600 square
feet. Smith labels the Texas store,
which is in the Fort Worth-Dallas area,
a prototype to see if the concept works
in medium-size and secondary mar-

kets.

“Our plan now is to find in the first
quarter of 1993 a 10,000-15,000-square-
foot location in Manhattan to serve as
our flagship location,” Smith says.
“Also, if the Texas store works, we will
look at other markets, possibly Los
Angeles or Miami, for further expan-
sion.”

Smith & Alster, which employs
about 120 people, maintains two ware-
house facilitics, each taking in about
25,000 square feet in Farmingdale. In
total, the warchouses have about 1.3
million video units, 500,000 CD units,
and 600,000 cassette units, as well as
other accessories. The company gener-
ated $12 million in revenues for 1992,
largely from its wholesale business.

In retail, the typical video inventory
in Entertainment Warehouse stores
ranges from 10,000-25,000 units, with
at least 3,000-4,000 titles. Of that, pre-
viously used tapes represent 8%-10%
of inventory, while new product, al-
though not necessarily current titles,
comprise the remainder. For video, all
titles are priced at $11.99 or under,
with at least 75% of the titles priced at
$5.99 and below, according to Smith.

In music, the typical store carries an
average inventory of about 2,000-5,000
used CDS, priced at $4.99-$8.97; and
about 5,000 CDs still in the longbox,
priced in the range of $1.99-$9.99. Cas-
sette pricing ranges from 99 cents to
$7.99.

RETAIL TRACK

(Continued from page 46)

three will be shuttered at the end of the
month. Restrepo was unavailable for
comment so it couldn’t be determined
if his other music business assets, the
Carpe Diem record label and Van
Gogh, a store he owned prior to the
Sound Future acquisition, will be af-
fected by the closures.

GUESS WHO’S BACK IN TOWN:
Barrie Bergmann, formerly owner of
the Record Bar chain, phoned Retail
Track the other day to say he is look-
ing to get back into the record store
business as a consultant to chains.
Bergmann, who sold his chain to Super
Club in 1989, says, “Up until now I ha-
ven't been able to work in the record
business because of a contract with Su-
per Club. That contract is now over.
“What 1 am hoping to do is get back
in the record business by doing some
consultant work with record chains. 1
was pretty good at running one so I
thought I might be able to help some-
body else.” Bergmann says he could
help chains in turnaround situations,

and with organizational structures,
among other areas.

Although he has been out of the busi-
ness for three years, Bergmann hasn't
exactly been idle. He says he is an in-
vestor with a large ownership stake—
“but not a majority position”—in a San
Francisco-based cosmetics retailer
called Bare Escentials. Also, he is a
minority owner in a chemical firm,
Earth Shield Environmental Prod-
ucts, in Durham, N.C. And he has the
franchise rights to develop Kenny
Rogers Roasters, a chicken chain, for
most of North Carolina.

Finally, he and Martin Bernholz—
another former Record Bar staffer who
worked in the chain’s real estate de-
partment—have formed the National
Retail Group, which serves as a leas-
ing agent for Super Club and a clothing
chain called the White House, among
other retailers. Bergmann can be
reached at National Retail Group in
Durham.

MUSICLAND GETS TASTE OF 2 SAMPLER ALBUMS

(Continned from page 45)

our, and Tom Scott. “The price point
is so great we see it as an impulse
buy” for many customers, he ex-
plains. Anderson says each album has
sold more than 10,000 units.

Stating this is first such promotion
Musicland has undertaken in the jazz
field, Wilkenson deems it a success,
both in terms of sales of samplers and

use of the bounce-back coupons.

“A sampler of this sort must be
strong enough for the customer to
want to buy it,” he says. “While it is
too early to have a tally, several of
[GRP’s| different artists have seen in-
creases in sales,” he says. “Whether
this is just a seasonal trend or not, we
don’t know.”
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Rykodisc, Hearts Of Space Among The MiniDisc Pioneers

MlNl MADNESS: Plenty of at-
tention has been focused on Sony’'s
plans to roll out software for its
MiniDisc system (Biltboard, Dec.
12), but not many know that some
enterprising independent labels arve
also joining the MDD gold rush.

On Dec. 4, Rykodise released
eight of its best-selling titles in the
2.-inch format: David Bowie's
“Ziggy Stardust,” Frank Zappa's
“Apostrophe/Overnight Sensation,”
Mickey Hart’s “Planet Drum,” the
Jimi Hendrix Experience’s “Live
At Winterland,” Sugar’s “Copper
Blue,” Richard & Linda Thomp-
son’s “Shoot Out The Lights,” Dead
Can Dance’s “A Passage In Time,”
and Airto Moreira's “The Other

Side Of This.”

The Salem, Mass.-based company
has also issued the Sugar title on
digital compact cassette.

Also joining the MD fray is San
Francisco’s adult alternative label
Hearts Of Space Records; the im-
print has issued its “Universe 92
Sampler,” a compilation of material
released by the firm over the last
two vears, in the new format.

Hearts Of Space director of radio
and press promotions John R.
Olson says, “*We figure there's go-
ing to be a big wave of interest |in
MD|... There's not going to be that
much [product] out there, and we
figure people will snap up anything.
We can give them a taste of what we
have.”

The company has scheduled the
MD version of the sampler for re-
lease in mid-December or early Jan-
uary.

Blinil“lTING THE BLUES: On
Dece. 5, Shanachie Entertainment
rocked the house at the Lone Star
Roadhouse in New York with an
evening of R&DB featuring Chuck
Jackson, Cissy Houston, Billy
Vera, and a house band featuring
Richard Tee and Cornell Dupree.
The show was recorded for an audio
and video release that will benefit
the Rhythm And Blues Founda-
tion, the nonprofit organization that
supports R&B music via grants and
programs.

Fifty percent of the rovalties from

»

Billboard’s annual Winter CES Spotlight
showcases the cutting edge
technological developments, reaching
a readership of 200,000 worldwifle.

All the hottest issues in consumer
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INDEPENDENTS

by Chris Morris

two previous releases on New Jer-
sev-based Shanachie—"You llave
To Cry Sometime” by Vera and
Nona Hendryx and “I'll Take Care
Of You" by Jackson and Houston—
will also be contributed to the foun-
dation.

FLAG WAVING: Blues singer/gui-
tarist Robert Lucas has limited pa-
tience with some of his performing
brethren.

“There are a lot of guys wearing
old suits and tryving to talk like a
black guy,” the Long Beach, Calif.-
based musician says. “They're putt-
ing on an act.”

Lucas' own brand of blues—what
he calls “original Delta blues"—is
happily free of the old shuck'n’jive.
His dazzling picking and authorita-
tive singing are heard at their best
on his third album, *Built For Com-
fort,” on San Clemente, Calif.’s audi-
ophile label AudioQuest,

Like many another performer of
his generation, Lucas got into the
blues via roots-based rock’nroll. He
has been picking a National steel
guitar since the age of 17, when a co-
worker on the graveyard shift at the
Long Beach Arena sold the prized
axe to him at “a real good price.”

Unlike many other blues players,
who tend to perform in either an ex-
clusively acoustic format or solely
with an electrie band, Lucas is at
home in either style. His other Au-
dioQuest recordings feature him
playing solo (*Usin" Man Blues™)
and with his working group (“Luke
& The Locomotives™).

“I want every record to be differ-
ent,” he savs. “This next Locomo-
tives record is going to have a Stax
feel; there’s also a lot of Chicago
blues on it.”

He adds, *I'm looking at when I'm
50, 60, and I've got 30 albums out
I want ‘em all to be different.”

Lucas enjoys a highly active per-
forming schedule. He toured the
Northwest in October and playved
gigs in Belgium, Holland, and
England in November. lle is cur-
rently making the rounds in South-
ern California. On Jan. 28, he’ll play
at a record release party for *Built
For Comfort™ at one of his favorite
rooms, the Blues Cafe blues elub in
Long Beach.

ALBUM REVIEWS

(Continued from page 4%)

FERRANTE & TEICHER
Snowbound/We Wish You A Merry Christmas

EMI 80243

VARIOUS ARTISTS
A Very Special Christmas 2

A&M 31454 0003

SOUNDS OF BLACKNESS
The Night Before Christmas . .

PRODUCERS: Various
Perspective/A&M 31454 9000

. A Musical Fantasy

MCM
Xmaz-N-The Hood

Priority 57219

MC DOCTOR SPLICE, COOLEY FRESH & LISA

CARROLL

Rappin’ Up Christmas {Homeys For The Holidays)
RODUCER: Lis

Capitol 57554 °

THE GLENN MILLER ORCHESTRA
In The Christmas Mood

Barz
LaserLight Digital 418

JOE PASS

Slx Stnng Santa
PRODUCER: Rat
Laseangm Dlgntal 470

DINO
Christmas .

PRODUCER: Da

A time For Peace
1d 1. Clydesdale
Benson 2952

VARIOUS ARTISTS

Sugar Plums: Holiday Treats From Sugar Hill
PRODUCER: none histed
Sugar Hill 3796

VARIOUS ARTISTS
Merry Christmas From Pat Boone, Vikki Carr, Tony
Orlando, And Debbie Reynolds

PRODUCER: Ralph Jungheim
LaserLight Digital 469

VARIOUS ARTISTS

Smokey Mountain Sleigh Ride
PRODUCER: Mark Howard
Benson 2128

VARIOUS ARTISTS
All-Star Merry Christmas

Lauru;m Dl;ml 4 16

VARIOUS ARTISTS
Christmas In Nashville

LaserLight Digital 468

DR. ELMO
Twisted Christmas

RS: Elmo Shroj \brams, Gary

Laughing Stock 1292

VARIOUS ARTISTS
Stories & Songs Of Christmas

Benson 2913

VARIOUS ARTISTS
It's A Cow Christmas

PRODUCERS: Terry Esa

Spinnaker Emerpn#es Inc. 42697

Rob Barrett J

HENRY DOKTORSKI
Carols For Christmas

Music At The Palace; contact: 304-845-0467

MASON WILLIAMS

A Gift Of Song
PRODUCER: Rick Cunha
Real Music 2007

MO0JO NIXON & THE TOADLIQUORS
Homy Holidays
PRODUCER <|y Mclrarlanc

Tnple X511 l7

VARIOUS ARTISTS
The Alligator Records Christmas Collection
PRODUCERS: Vanious
Alligator XMAS 9201

JOHN TESH

A Romantic Christmas
PRODUCER: John Tesh
GTS 4569

NEIL DIAMOND

The Christmas Album

PRODUCER: Peter Asher
Columbia 52914
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By Seth Goldstein

IT‘S DEJA VU all over again.
Nearly two years ago, VSDA made
its first stab at assembling an
awareness campaign that would re-
heat the tepid rental market.
“Awareness” has since been scaled
down to plain old marketing, and
VSDA hopes to take some major
steps next year.

Now it appears the National
Assn, of Theatre Owners, facing
the similar problem of a blisé pub-
lie, has decided to take a leaf from
VSDA'’s discarded book. In the De-
cember issue of NATO News, asso-
ciation president Harmon Rifkin
sounds a very familiar note when he
tells members “we will be under-
taking a longer-term program to
better understand our audience.”

NATO, he writes, is hiring “a
professional market research firm
that will be charged with conduct-
ing scientific focus group studies
designed to learn more about how
‘the theatre-going experience’ is
viewed by both the public at large
and by our dedicated patrons.”
Why? Ticket sales have topped out
at $5 billion, and admissions have
scarcely budged from 1.1 billion a
year over the past 15 years.

Substitute video rentals. and you
can’t tell the two trade groups
apart—no surprise, really, since the
product is identical. Generally
speaking, what hurts movie houses,
hurts retailers six months later.
The volume of rental cassettes
shipped yearly has stagnated at
about 55 million units; if whole rev-
enues are up (not much), it's only
because of the creep toward $100
suggested list.

NATO wants to quantify “various
potential competitors,” presumably
including home video and pay-per-
view, study demand, and learn why
people go to the movies. This costs
money, collected from the studios,
says Rifkin. In VSDA’s experience,
that identical hope diminished with
each sales pitch and then vanished.
The studios elected to spend their
money promoting specific titles.

However, Rifkin says NATO
has all the exits covered: “We
have built a coalition to direct
and fund this research effort
with each and every major distri-
bution company.” Referring to a
more immediate PR effort al-
ready under way, “they will both
happen.” Meanwhile, VSDA and
NATO: Have you folks met?

Parallel Marketing Strategies In Line
Cos. Rush Out Vids To Coincide With Films

@ BY JIM McCULLAUGH

LOS ANGELES-—The magic carpet in
“Aladdin’ carries Disney’s hero and
heroine to a happy ending. The mavie,
meanwhile, is carrving Starmaker En-
tertainment’s direct-to-cassette ver-
sion to retail success in the latest ex-
ample of parallel marketing—the
release of related documentaries and
features that dovetail with major box-
office titles when they arrive in thea-
ters and when they're introduced as
rental and sell-through product.

So far, it’s been magic for Star-
maker, whose “Aladdin,” promoted as
an “all-new animated feature film,” has
soared at the 16-store Family Toy
Warehouse. The chain sold 400 copies
over the Thanksgiving holiday, accord-
ing to Paul Pasquarelli, president of
rackjobber Visual Expressions. ‘1
think they've got a winner,” he says.

Program suppliers have long hoped
to parallel theatrical hits.

Last year, the home video market
was flooded with numerous documen-
taries about the assassination of Presi-
dent John Kennedy when director
Oliver Stone’s controversial “JIF'K”
was released. And Worldvision Home
Video issued cassettes of “The Addams
Family” television shows to take ad-
vantage of Paramount Pictures’ re-
lease of “The Addams Family.”

In the past six months, suppliers
have stepped up their “piggyback” ef-
forts via acquisitions, exploiting cata-
log, and producing new programs like
the Starmaker “Aladdin.” The upside
to parallel marketing can be sales of up
to 1 million units achieved by Star-
maker's “The Little Mermaid,” at $9.98
suggested list.  The reasons cited for

the huge wave of parallel marketing ac-
tivity are the increasing sophistication
on the part of home video suppliers,

more receptivity at the trade level, con-
sumer demand, and the continuing
maturation of the eross-marketing con-
cept.

Among just a sample of current par-
allel marketing activity:

* Worldvision Home Video: “Dra-
cula: Fact Or Fiction?” to tie to the re-
cent theatrical release of ‘“Bram
Stoker’s Dracula.” Shipped Nov. 2, this
original video production attempts to
give a factual account of the vampire
legend.

* Pacific Arts/PBS Home Video:
“Eyes On The Prize,” a multipart PBS
documentary about the American civil
rights movement, tied to “Malcolm X.”

* CBS/Fox Video: “The Real Mal-
colm X: An Intimate Portrait Of The
Man,” also tied to “Malcolm X.” Pro-
duced by CBS and hosted by Evening
News anchor Dan Rather, the docu-
mentary was broadeast Dec. 3. In addi-
tion, CBS/Fox has “The Charlie Cha-
plin Collection” to take advantage of
TriStar Pictures’ “Chaplin,” directed
by Richard Attenborough.

* MPI Home Video: “Where's
Jimmy Hoffa?” tied to 20th Century
Fox’s “Hoffa,” starring Jack Nichol-
son, With a street date of Wednesday
(16), this MPI original purports to be
a factual documentary about the labor
leader. MP1 has also shipped its “Bram
Stoker’s Dracula,” featuring Jack Pa-
lance, a CBS production first aired in
the mid-"70s.

New efforts already are scheduled
for next year. For example, Pacific
Arts/PBS Video plans to release dino-
saur documentaries to coincide with
the expected summer 1993 hit “Juras-
sic Park,” directed by Steven Spiel-
berg. Another movie, “The Beverly
Hillbillies,” due from Fox next sum-
mer, has prompted CBS/Video to dig
into the network vaults for episodes of

Theatrical releases are giving a home video lift to Chaplin classics, a Malcolm X
documentary, and another “Aladdin,” as suppliers seek to take advantage of
movies now capturing the public’s fancy. Parallel marketing will extend into 1993
with “Beverly Hillbillies’ and “Jurassic Park."

the '60s TV series.

CBS/Fox, in addition, plans to issue
a BBC-produced “The Hitchhiker's
Guide To The Galaxy” video, based on
Douglas Adams’ best-selling series of
books. Adams currently has a best
seller, “Mostly Harmless,” another
take on the “Hitchhiker” theme. The
cover of the video will be identical to
the book.

“The basic premise for doing parallel
marketing can spur interest in catalog
product as well, such as other works by
a director or lead actor,” says Star-
maker president Ken Palmer. “When
Kevin Costner does a new movie, it
makes sense to repromote his catalog.
There’s an appetite out there from the
consumer. It's not unlike music.

“In fact,” he continues, “Music may
be the best example of parallel market-
ing. When an artist has a new album,
you promote the catalog. It’s also done
in the book field. You look into your ex-
isting library, and see what’s available
in your library, and then see about the
possibilities of producing it yourself.”

According to MP1 CEO Waleed Ali,
“The best example of parallel market-

(Continued on page 5.3)

LIVE Given
Extension On
Loan Payback

@ BY DON JEFFREY

NEW YORK—LIVE Entertain-
ment's banks have granted the
company an extension on repay-
ment of loans until Jan. 29. The re-
volving eredit line was scheduled to
end Dec. 2.

Michael White, LIVE’s senior
VP and general counsel, says,
“We're in discussions with our
bankers to put a new line in after
Jan. 29 or to extend it.”

The current credit account,
whose limit is $28.6 million, is pro-
vided by a consortium of banks led
by Chemical Bank.

Without the line, Van Nuys, Ca-
lif.-based LIVE would be unable to
borrow money for the aequisition of
licensing rights to films and other
programming for its subsidiary,
LLIVE Home Video. And, if a new
line of credit is not granted, LIVE's
proposed financial restructuring

(Continwed on page 56)

VISIONS OF
SUGARP

Delivered just in time for the holidays, it's Playboy’s
newest batch of holiday bestsellers. Each and every one’s a
feast for your customers’ eyes—and that means sweet
profits for you. Happy Holidays!

1992 Playboy. All Rights Reserved.
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Home Video

VII{GIN TERRITORY: Virgin
Retail Sunset, the corporate part-
nership entity launching a 30,000-
square-feet store in Los Angeles,
will offer rental of both laserdises
and videotapes but not games, says
Virgin Retail president lan Duf-
fell.

The giant outlet, built to the me-
gastore dimensions favored hy Vir-
gin Retail and the first of 40 plan-
ned in the U.S,, offers 9,000 titles
for rent and 20,000 for sell-through
in a second-story environment.

Virgin plans 10 such storves in the
next 12-18

Laserdisc Rental To Rise
At Virgin’s Sunset Store

METER RUNNING: Parking is
vet another convenience factor in
rentals. With both Music Plus and
Wherehouse, parking is immedi-
ately adjacent.

More problematical, however, is
the situation at Tower's nearby
store. Word has Tower promising
a huge expansion to 36,000 square
feet with plenty of parking. As it is,
the video store is separately loca-
ted across the street, along with a
classical music store.

Virgin's garage can hold 850
cars, which Virgin chief Richard
Branson in-

months of the
Blockbuster

venture. The
chain runs 66

Entertainment S'l‘()lua
MONITOR

sists will sat-
isfy customers
who want a
shopping ex-
perience and

D)

stores world-
wide, 51 in the
U.K. and Ja-
pan, not covered in the Blockbuster
agreement.

Unlike its closest competitor on
Sunset Boulevard, Tower Video
just to the west, Virgin's store
shows no hesitancy about renting
laserdises. Says Duffell, “We're re-
acting to demand we anticipate for
offering the service.” However, he
doesn’t refute Tower’s reason for
not promoting rental for fear it will
prompt an increase in cassette
prices.

Blockbuster finds video game
rentals highly desirable, but Virgin
just doesn’t have sufficient room,
Duffell contends. Already stocking
CD-1 programs, Virgin will add
CD-ROM *“as soon as we can bring
them in.” Computer games are also
a consideration.

Although Blockbuster staffers at
street level refer to Virgin as “our
store upstairs,” there is little sign-
age to identify the behemoth part-
ner. As one regional executives
puts it, *We are not allowed to sell
video, only rent. We hoped for
more signage but the only sign is
one that says Blockbuster is the
one on the Sunset side.”

UPSTAIRS, DOWNSTAIRS: The
Virgin store on Sunset will be yet an-
other test of whether rental works on
a second floor. Observers at Dec. 3
party celebrating the megastore
noted Wherehouse offers upstairs
rentals at its outlets just a few blocks
east, at Sunset and LaBrea. It's
12,500 square feet. However, returns
are received downstairs with 38 buck-
ets on a ski lift that takes the cas-
settes upstairs.

Also successful upstairs is Musie
Plus, especially in Santa Monica. All
transactions, however, are on the
ground floor. The chain, recently
acquired by Blockbuster, recently
switched to pay-upon-rental, no
longer collecting on returns.

The reason: Eliminating one of two
lines at the check-out counter. Now
the retwrn is accomplished via a coun-
ter slot—or will be when the slots are
installed, so recent is the change.

by Earl Paige

not a parking
adventure.
Once inside,
according to a press handout,
they’'ll find the store to be “a fun,
interactive place for play, not a
passive experience. There will be
over 100 listening facilities, per-
sonal video watch areas with head-
phones, and something to please
the whole family.”

There’s more: “Auntie can buy
her ticket to London at the Virgin
ticket desk; dad can look at videos;
uncle can browse in the classical
shop; kids can go to the computer
games and rock music section.” A
DJ is on the premises.

SAVING GRACE: Late fees are
becoming another factor in the in-
tensely competitive rental scene.
At one 20/20 Video outlet, owner
Frank Vaziri wonders if the re-
turn deadline should be extended
from 10 a.m. until noon.

Most 20/20 managers have a
grace period of an hour or two.
Then they enter the returning
tapes into the computer and
thereby certify if a late fee is to be
charged.

One store operator, too embar-
rassed to be identified, admits he
feared these fees. “We just ig-
nored it for the longest time. It's so
competitive around us. We have a
20/20, a Wherehouse, a brand new
Tower Records/Tower Video, a
Music¢ Plus, a Blockbuster, and
then smaller independents. We
figured that a late fee would make
customers angry and we would
lose them. We were just opened.

“One day I got out the receipts
and starting punching the calcula-
tor. It was starting to amount in
the thousands of dollars. We had
to do something.”

Embarrassment goes two ways,
says Dennis Stricker, marketing
VP at Video Choice, Torrance,
Calif. *Customers who get behind
will not come in, The situation
mounts. After a few days the good
customers are embarrassed and
the deadbeats don’t care.

“What we do is mail a free rental

(Continued on page 57)
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PARALLEL MARKETING

(Continued from puge 51)

ing in home video was probably “JFK'
last vear. We released a tape ourselves.

There was an unprecedented release of

videos, TV documentaries, books, talk-
show activity, not to mention the con-
troversy surrounding the film itself.
Newsweek even had it on the cover.”

Like others, Ali says it is “very diffi-
cult to quantify the upside. But in all
aspects of the entertainment business,
a motion picture ¢an spur enormous in-
terest in the subject matter. I also
think it works a little better in the non-
fietion field. *Maleolm X, “JFK.
‘Hoffa,” and ‘Chaplin’ give yvou those
opportunities. You will see more paral-
lel-marketing opportunities if more
nonfiction themes are developed into
motion pictures.”

He continues, “We had commis-
sioned a Malcolm X documentary when
we heard ‘Malcolm X' was going into
production with Spike Lee. but it dicdn’t
work out. Sometimes it's easier to pro-
duce yvour own work. With acquisitions,
vou run into roadblocks such as clear-
ances of rights. And some producers
place a prohibitive value on the existing
material they own.”

Fiction like “Dracula.” he believes,
“is a little more difficult since it re-
quires a dramatic work. [ronically, we
had that Jack Palance show in our li-
brary and would have put it out irre-
spective of the movie. Of course. when
we learned about the movie, we timed
the release close to it.”

Says Sal Scamardo, CBSFox head
of promotions and PR, "Obviously,
with the movie ‘Malcolm X.' we knew
about it way in advance. So we attempt
to take advantage of it. It's more of an
agenda-setting strategy for us. Every-
one has put “Malcolm X" at the top of
their list in terms of publicity and edi-
torial. We probably would not have put
our tape out except for the movie. It
was the top of evervone’s mind and
that's a good formula for success. Tim-
ing is key.”

Marketing sophistication, he claims,
has reached the point where “we're
talking to TriStar Pictures and Colum-
bia TriStar [Home Video] about possi-
ble tie-ins later on” when “Chaplin™ ar-
rives on cassette. “They see what we
are doing as a benefit to their pic-
ture.”  Says Vito Mandato, director of
marketing for Pacific Arts’'PBS Home
Video, "We stay very tuned in to what's
going on theatrically just for this pur-
pose. We're looking six to nine months
ahead. We're already working on “Jur-
assic Park.’

“We've got a show called "The Dino-
saurs,” which is a four-tape set which
features paleontologists who were used
as consultants on “Jurassic Park.’
We're trying to do everything we can
to tie into the movie. The movie comes
out the third week of June. And our
tapes will be out, very consciously, the
third week of .June. The documentaries
recently aired on PBS. It helps those
people get over their perception of how
they feel about documentaries when
vou tie into a phenomenon like ‘Mal-
colim X' or a Steven Spielberg film.”

Worldvision marketing VP Gary
Delfiner says, “We hrought out ‘The
Addams Family' TV shows specifically
in conjunction with the Paramount the-
atrical release. What's the upside?
Well, we shipped 400,000 combined
units on the TV episodes. We ride the
coattails and the exposure of the bigger
entity.”
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54 BILLBOARD DECEMBER 19, 1992



"THE WORLD
CAN'T GET
ENOUGH OF

PRINCESS DI"

-L. A. Times 8/92

$14.95 SRP « 50 MINUTES PAV 5032

! ' :
GLIMPSE

PRINCESS

$14.95 SRP « 50 MINUTES PAV 5033

NOW PACIFIC ARTS BRINGS YOU

TWICE AS MUCH OF WHAT THE WORLD CAN'T GET ENOUGH OF.

PRE-BOOK: 12/22/91

* She's a media phenomenon.
* A record 59 People Magazine covers!

* Each week over 60 million faithful fans rush
newstands to supplement their weekly ‘DI et.

» Women 25-44 are insatiable 'DI' fans -
and prime sell-through buyers.

* "Diana: A Portrait", features Andrew Morton,
author of the #/ Bestseller,
"Diana: Her True Story."

* Never before seen in the U.S.

PAV 5034

STREET: 1/13/93

SPECIAL 'DI"SCOUNT

5% OFF YOUR
ORDER UNTIL 1/13/93

'DI'-splay to DI for....
A convertible,24-piece
Floor or Counter display.

To Order, contact your

UNI Distribution representative

or your Distributor Rep.

Distributed by The Pacific Arts Corporation, Inc.
ONE OF THE NESMITH ENTERPRISES.

11858 La Grange Avenue, b Pacific
Los Angeles, Ca. 90025 l/ \] Na e
800-282-8765 y )

© 1992 Pacific Arts. ~~” Vvidco
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Top Music Videos.

E Compiled from a national sample of retail store sales reports.
AEIE 1
2 £ | ¢ | TITLE, Copyright Owner, Principal - 5-5
T | ~ | = |Manutacturer, Catalog Number Performers = a5
* & NO.1 & »

125 | 3 | METALLICA cors Exmaermect 40048 Metalica r {s0s8
2|17 ::,:1:?2: aAaBo:ssssm b LF (1995
3123 g“’l ﬂ'ﬁi’:ﬂ:‘fs Queensryche LF [19.98
4 |NEWD ::J?J«f«:':s"n:& BoLToN Michael Bolton 1998
5(15]3 ;ﬁ;:grﬁ“g&'ggr MUSIC HALL Liza Minnelli T
6|8 |2 I:'i fwi"vwagggo"s - Garth Brooks W 2098
71293 w:gum YT Billy Ray Cyrus LF 1995
8 4 5 :!::m Entertanment 50346-3 AC/DC LF 1098
9|13 |15 mﬂ‘f&gﬁiﬁ;& Kiss LF {1995
1015 |15 :?ﬂ:{'ggf:e‘d: I Eric Clapton LF 1998
11 | NEWp| AYERR '::g ok ?:;TSVOL' . Metallica tF [1998
12 | NEWD ?J::&::&::::Ey L1k Metallica 1998
B9 |5 :favn?a:‘l:a:e':fm'.‘;:(l;):lssdfov7523338001 8.3 Senkismmey LF 1098
|11 e visrss. € SF | 938
15(14 | 35 ggxt‘::g’l‘gﬂg:‘z: Michael Bolton 1998
16|17 | 3 S‘L"’f:';x:eg':ggg" VOL.21978:1992 ., sapbath (1908
17|18 | 7 o v renss Fovarom |4 1085
18(19 |13 ::ﬁﬁif:?:l':gg“ VOLILEOZCTS Black Sabbath LF 1998
19(12] 3 :'g:f;ﬁ::m‘f::; . Tori Amos T
20 [ NEwWp MO ';::::3::;2;';0 ool 3L L2 The Black Crowes 1998
A RN IR bbbl Queen {1038
2|2a|9 :::cf.::/t‘rﬂo% 540593 Bob Marley tF 199
3717 E.::«fifm%‘:ff:am a3 Queen P |10
2|6 |9 S:fm"m): x:?a:i’z‘;‘fs Prince & The NPG. | LF [19.98
25 | NEW )y 2:33::53;: L Megadeth F [1698
26|10 |17 m::c::m,‘;;:; s Billy Ray Cyrus SF 1295
21 | NEWD n?ang?ov:::;grm Video 4400895473 Soundgarden LF 11495
28 (20 | 9 |HNE et 503583 Elton John U s
20 | NEWR [OUNOATIONSFORUM ST AVEEHOW s |
30 | NEWp TESRERTROCK RO SWNOE | |

O RIAA gold cert. for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units for SF or
LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert, for sales of
100,000 units for SF or LF videos; O RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1,
1991; ® RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long-form,

SF Short.form. VS Video single. ©® 1992, Billboard/BPI Communications.

LIVE GIVEN EXTENSION ON LOAN

(Continued from page 51)

will be jeoperdized.

In accord with the new loan deadline,
holders of LIVE’s bonds and preferred
stock were given untit Jan, 29 to com-
plete a tender offer in which current
bonds and preferred shares would be
exchanged for cash and new securities
at lower interest rates. That restruc-
turing is contingent upon LIVE's ob-
taining a new long-term line of credit.

The company failed to make interest
payments on the bonds and preferred
stock due in May and November.

Moody's Investor's Serviee, a bond-
rating agency, has rated LIVE's cur-
rent senior notes C-a, which an analyst

says indicates that holders can expect

to recover only 30%-80% of the value of

the securities, whose principal amount
is $110 million.

In recent New York Stock F.xchange
trading, LIVE's common shares closed
at $1.375. Prices have ranged from 5
cents to $7.375 in the past year,

In related news, Carolco Pictures
Corp., which owns 49.9% of LIVE’s
common stock, was unable to make in-
terest payments amounting to $3.4 mil-
lion on two classes of bonds with a total
face value of $19.9 million. Meanwhile,
a deadline on repayment of bank loans
was extended from Nov. 28 to Jan. 9.

Vide

O Previews

MUSIC

Toad The Wet Sprocket,
“Seven Songs Seldom Seen,
Sony Music Video, 25
minutes, $12.98.

.

Santa Barbara scenesters gone
big-time offer up all the music
videoclips they've made thus
far in their first longform.
While there is nothing
groundbreaking about any of
the offerings here (which,
happily, list the respective
director’s name), fans get a
taste of the progression from
Toad’s carly days with the
black-and-white “One Little
Girl” and ™Jam” through to the
spirited, colorful “All 1 Want,”
from its breakthrough album,
“Fear.” If its career keeps
along the same track is on
now, not much about Toad will
be seldom seen anymore,
CATHERINE APPLEFELD

Russ Taff, “A Christmas
Song,” Sparrow Video, 18
minutes, $19.95.

Big-voiced Talf, guitavist/
arranger/co-conspirator James
Hollihan .Jr,, a small chamber
orchestra, and four backing
vocalists bravely go where just
about ererybody’s gone before:
10 of the most overheard,
overfamiliar Christmas songs
known in the universe. Still,
the gang dang near pulls of f
the impossible, making songs
like *White Christmas,”
“Winter Wonderland,” “The
Christmas Song,” and their ilk
sound fresh and interesting.
How? Give the eredit to Taff's
incomparable voice (imagine
Joe Cocker with clear
enunciation or Michael
McBonald with his deviated
septum fixed) and Hollihan's
guitar-dominated
arrangements. The setting is
simple, the camera work
soothing, and when Taff
tackles something with meat in
it—"What A Wonderful
World” or *“What Child s
This?"—the result is a perfect
end for a manic Christmas
day. BOB DARDEN

“Foundations Forum "91: A
Weekend In Hell,” A&M
Video, 68 minutes, $11.95.
This descent into the “weekend
in hell” that accompanied the
highly successful first
gathering of hard-rock and
metal mavens at the Conerete
Foundations Forum in L.A. is
aptly decadent. The tape is
loaded with lively
performances by bands like
Megadeth, Soundgarden, and
Screaming Jets and interviews
with Kiss' Paul Stanley and
Gene Simmons, Dweezil
Zappa, and Ozzy Osbhourne,
among others. It also
highlights many of the event’s
panel discussions and the
inaugural awards ceremony

UPCOM

hosted by MTV's Riki
Rachtman. And the raft of
attendees on hand, from wrtists
to label exceutives to fans of
the genvre, attests to the

forum’s viability. C.AL

Green Jells, “Cereal Killer,”
Zoo Entertainment, 60
minutes, $16.98.

Green Jelli purports to be “the
world’s first video-only band.”
Thix is only fair, since its
undistinguished rap-rock would
probably disappeint concert
attendees. But when Green
Jellé employs a wild array of
props and visual effeets on this
t-song collection, things begin
to to ... well, jell. The band’s
take on the “Three Little Pigs”
features both flat and clay
animation, while puppets act
out the title song (in which the
psvehotie Toucan Son-Of-Sam
violently mutilates Snap.,
Crackle, and Pop from rival
Rice Krispies). Inspired by the
exagygerated theatrics of
GWAR, Green Jello members
come bedecked in giant
prostheties: animal heads,
punked-out grotesques of the
Flintstones, and a none-too-
appetizing outfit for their
scatalogical superhero,
Shitman. The video also
features a behind-the-scenes
look at their costume
workshop.  DREW WHEELER

CHILDREN'

“A Christmas Carol,” “The
Night Before Christmas,” 30

minutes each, $11.99 each.
Two holiday classies from the
new Fisher Price line. “A
Christmas Carol,” with Oscar-
winning animation from
Richard Williams and Chuek
jones, also hoasts the voice
talents of narrator Michael
Redgrave and Alastair Sim,
reprising his role as Scrooge in
the definitive movie version.
The artwork is excellent,
reminiscent of period etchings,
and the adaptation similarly
well written, “The Night
Before Christmas,” however, is
another story. It shows its 24
years in animation that is stiff
and music that is Muzak-like.
The story, of Clement C'.
Moore’s writing the verse for
his sick daughter, is touching.
But ultimately the flaws
outweigh the Claus in this
Christmas video.

CATHERINE CELLA

*Paddington Bear’s
Christmas,” 60 minutes,
Fisher-Price, $21.99,
“Barney’s Christmas
Surprise,” GoodTimes, 30
minutes, $11.99.

A dozen Michael Bond stories

SPECI

of the droll little bear offer the
kind of humor that draws a
smile, British and befuddied,
Paddington spends his first
Christmas with the Browns in
a hit of a fog, and while
American kids may feel the
same way, in the end they'll
learn British customs just like
Paddington. *Barney's
Christmas Surprise”
introduces another character
from Over There—a lovable
sheepdog whose moptop is
home to a mouse named Roger.
Beautifully drawn and tinted,
the animation tells six stories,
including the title one in which
Barney takes in Dalmatian
puppies. In others, Barney
attempts skiing and goes on a
diet when his scale registers
simply “FAT.” While the box
says “ages 3+, considering the
accents and storvline, age 4 is
a more realistic starting point.
..

HEALTH/FITNESS

“Dixie Carter’s Unworkout,”
MCA/Universal Video, 70
minutes, $19.98.

Hosted and co-written by the
*Designing Women™ co-star
and paahaps the most suthan
instructional video evah
produced, this tape could casily
replace prescription sedatives
and mood balancers, Carter,
attired in a conservative and
completely feminine satiny
lounge outfit, offers guidance
toward greater flexibility,
muscle tone, strength,
improved circulation, and peace
of mind, while using breathing
and stretching exercises
extraced from yoga to achieve
these goals, Each move ix
detailed precisely, and the
transition (rom exercise to
exercise is smooth. As well, a
number of motivational
messages appear on the sereen
throughout the progiam. The
tape apparently targets an
older audience both in eontent
and visuals, and might not
provide enough aggressive
toning and flexing for those in
the younger demographic.
However. the relaxation
elements prove quite valuable
at any age. DEBBIE HOLLEY

TRAV

“Touring London, Paris,
Rome,” Questar Video (800
5L-8122), 66 minutes, $29.95.

TOURJN
/

M

These three European capitals
are among the most visited and
photographed places on Earth,
so what can you say about them
that's new? This travelog
doesn’t come up with anything;
in fact, it trivializes the great

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, Billboard, 1515
Broadway, New York, N.Y. 10036.

ALTY

TLES

cities with clichés. One can
spend weeks in each city before
feeling even a superficial
acquaintance with its
treasures: if yowr idea of
tourism ix a whirlwind, see-it-
all-in-an-hour bus tour,
however, then this tape is for
vou. It is like a Neeting, <lide-
show look at well-remembered
stock footage: there is no
lingering, no shot longer than
five or 10 seconds, no
exploration of any landmark in
depth. The continuity consists
of wild jumps from one thing to
another; the narration is
robotic. What fow nice
moments exist are very limited.
Save yvowr money and check out
The Travel Channel instead.
MORRIS KLIEGMAN

DOCUMENTARY

“Birds Of The World,” Films
For The lTumanities &
Sciences, 30 minutes, 60
minutes, $19.95 each.

Produced by the Royal Society
For The Protection of Birds,
these programs provide an
intimate look at birds in their
natural habitats. Hosted by
such personalities ax David
Attenhorough and Jeremy
fronx, this award-winning
series will delight both casual
and avid birdwatchers, The
first five programs to be
released are “Eagles: The
Majestic Hunters,” a profile of
the many species of cagles;
“The Masterbuilders,” a study
of nesting: “The Feathered
Athletes,” a look at the most
agile birds; “Seabirds,” which
documents maritime birds; and
“A Little Owl's Story,” an
enchanting profile of the life of
an owl named Athene.,

MARC GIAQUINTO

SPORTS

“Ilow To Thrill: The
Instructional Video For
Aggressive Skiers,” A*Vision
Entertainment, 35 minutes,
$19.98.
“Mogul =kiing is easy,” asserts
the narrative of this cheery
how-to tape. Iasy perhaps for
the DayGlo-wrapped experts
depicted here, but not so easy
for the intermediates this video
promises to help. In addition to
moguls. the tape describes
drills and =kills needed for
basic turns, aerials, and steep
runs. (“Losing control can be
very frightening.” Ouch!) If
skiing were this simple, no one
would need this tape. But the
footage is spectacular, the
drills are helpful, and the video
should be popular for sale or
rental in and around ski
country, This is one of five ski-
related titles offered by A
Vision that were previously
available through mail-order.
KEN SCHLAGER
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Home Video

‘Death Becomes Her’ Is Coming; Image Scares Up ‘Rocky Horror’

GREED, SEX, DEATH. Now that we
have your attention, on Feb. 17 M(CA/
Universal Home Video will launch
“Death Becomes Her"” on laserdisc
(widescreen or pan-scan, $31.98), the
Robert Zemeckis comedy that covers
those themes plus vanity and immor-
tality. Meryl Streep, Goldie Hawn,
Bruce Willis, and Isabella Rossellini
star.

Also due from MCA on that date:
“The Wiz" (1978, wide, side 3 CAV),
with Michael Jackson and Diana Ross,
and *Abbott & Costello Meet The
Killer” (1949, side 2 CAV).

IMA(}E will bow the FoxVideo cult
favorite “The Rocky Horror Picture
Show™ (1975, $30.98) on disc Dec. 23.
Also coming from Image: special edi-
tions of Disney’s “Mary Poppins”
(1964, wide, extras, $69.99) and “20,000
Leagues Under The Sea” (1954, wide,
extras, $69.99), plus Sidney Lumet’s “A
Stranger Among Us™ (wide, $39.99)
with Melanie Griffith, and Bob Rafel-
son’s “Man Trouble” (wide, $39.98)
with Jack Nicholson and Ellen Barkin.

WARNER Home Video is releasing
a special laser edition of Oliver Stone's
director’s cut of “JFK” Jan. 20 (wide,
CAV, extras, $149.98). Also included in
the package is the documentary “Be-
vond JFK: The Question Of Conspir-
acy” (in CLV). Stone executive-pro-
duced Steve Anderson’s “South
Central” ($29.98), which will appear on
dise in March, as will the 220-minute
TV miniseries “Sinatra” ($69.98), in
which Philip Casnoff stars as the singer’
and for which vocals were provided by
Frank himself via master recordings.

HARDWARE JUMP: Although sales
of laserdisce players slumped in August
and September (as compared with
1991), they leaped an encouraging
T7.8% in October (compared with last
vear), according to Electronics Indus-
tries Assn. figures.

LASER VIDEO FILE, the leading
laserdise guidebook, has just published
its seventh edition, which lists some
7,000 titles. The $5.95 catalog is very
user-friendly and full of important in-
formation, including a rundown on the
specs and prices of 51 current laser
hardware models. Laser Video Iile is
published by NewVisions Inc. in Para-
mus, N.J.

LASER
SCANS

by Chris McGowan

P()LY(}RAM recently released sev-
eral notable music videos. *U2:
Achtung Baby™ ($34.95) is subtitled
“The Videos, The Cameos And A
Whole Lot Of Interference From Zoo
TV,” and mixes videoclips from the
group’s latest album with footage from
the Zoo TV tour. “Kiss: X-Treme
Close-Up” ($34.95) is a Y0-minute his-
tory of the band, with ¢oncert high-
lights, videoclips, and unreleased foot-
age. “Lionel Richie: Back To Front”
($29.95) is a compilation of the singe1/
songwriter's greatest hits, combining
video singles and live performances.
On the Deutsche Grammophon label,
“Die Zaubertlote” ($59.95), aka “The
Magic Flute,” features a stellar per-
formance of Mozart's beloved opera by
conductor James Levine and the Met-
ropolitan Orchestra and Chorus. Kath-
leen Battle, Luciana Serra, Francisco
Araiza, and Manfred Hemm are among
the leads, and famed artist David
Hockney designed the unusual, quite
original sets. English subtitles are pro-
vided for the video.

M(}M/UA has just launched two old
favorites in new laser editions. “An
American In Paris” (1951, $34.98) has
lost none of its charm and features
Gene Kelly and Leslie Caron dancing
and singing the songs of George and
Ira Gershwin in this Vincente Minnelli
film. Woody Allen’s marvelous roman-
tic comedy “Annie Hall” (1977, wide,
$29.98) was previously available only in
a $34.95 pan-scan version and a $49.95
letterboxed Criterion Collection spe-
cial edition. Diane Keaton and an in-
credible supporting cast star with
Allen in this marvelous. urhane tale of
love, fame, and two cities. This version
includes 66 chapter stops that make it
easy to find a favorite scene or piece of
dialog.

C()LU.\]B!A TRISTAR recently
bowed “A Midnight Clear” ($34.95), a
poignant World War I1 story that in-
volves a small Army intelligence unit
sent on a dangerous mission into the
Ardennes Forest during December

STORE MONITOR

(Continued from page 5.2)

coupon to overdue customers. On
the address side of the post card is
a coupon for a free rental, which ex-
pires in one week. On the other side
is the offer.

“With the card, we try to give the

impression that we are unaware of

the overdue situation on the ac-
count. We want this to appear as a
general mailing to all customers. We
act surprised when the customer
comes in to redeem the free rental
coupon and the late fee pops up on
the sereen. We tell them our com-
puter system won't allow us to rent
another movie, even free, unless the
late charges are paid,” Stricker ex-
plains.

For the truly recalcitrant, the

idea is to collect as much as possible
and then “tell them the computer
will still not let us rent to them. We
explain that the account has been
made inactive by the corporate of-
fice. This gets the clerk off the hook,
and gives us an excuse not to rent to
them again.”

At Video Choice, Stricker plays
down the idea that the pay upon re-
turn system eliminates the late fee
problem. Some stores that collect
when the rental is returned term the
added fee “extended viewing.”
Stricker says, “Any way vou look at
it, yvou're talking about additional
money. That’s the bottom line.
That's where the arguments start.”

1944. Keith Gordon wiote and directed
the film, which features excellent en-
semble acting by Peter Berg, Kevin
Dillon, and Arve Gross, among others.

MULTIMEDIA NEWS: The Multi-
media "92 confab took place Nov, 17-19
at the Nippon Convention Center in
Chiba, outside of Tokyo. Sony dis-
played a portable CD-I plaver, the “In-
telligent Diseman.” Pioneer showed
LD-ROM hardware, which will play
the hybrid “LD-ROM™ 12-inch disc (es-
sentially a fusion of CD-ROM and
video laserdise).

At the Apple booth, F2 Co. Ltd.
staged a demonstration of “Total Dis-

Billboard

tortion,” an upcoming interactive ani-
mated CD-ROM title from Joe Sparks,
whose small San Francisco-based pro-
duction house is called Pop Rocket
Ine. Sparks previously co-created Re-
actor’s hit CD-ROM disc “Spaceship
Warlock,” and his impressive presenta-
tion drew a large crowd and comments
that “Total Distortion™ may be a major
title for 1993. Electronie Arts has the
U.S. rights.

The Apple area also was showing
product from the newly formed
Voyager Japan, a co-venture be-
tween Voyager Co. and a group of
former Pioneer executives led by
Masaaki Hagino (who previously

helmed Pioneer’s Japanese laser-
dise operations). Voyvager executives
Bob Stein and Jonathan Turell
joined Hagino and the Voyager Ja-
pan team for a celebration party
Nov. 20 in Tokyo's Shibuya neigh-
borhood. Voyager Japan is launch-
ing its catalog with 21 CD-ROM ti-
tles and a line of *Expanded Books™
computer software. No laserdises
have yet been announced.

Sony, Philips Japan, IBM Ja-
pan, Microsoft, Fujitsu, Yamaha,
Toshiba, NEC, and Intel Japan
were among the other major firms
displaying hardware and software
at the heavily attended convention,
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Top Laserdisc Sales
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< |8 T COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
w -3
’ |y I cz’,;; 53| w| 28 1
2|3 ¢s TITLE Copyright Owner, Principal =S| £ | 8=
| T« [35 | Manufacturer, Catalog Number Performers =& | & { a3
' ' . l * %% NO.1 *x % % IR
Warner Bros. Inc. Michae! Keaton q
| 1| 2| 7 | BATMAN RETURNS Warner Home Video 15000 Danny DeVito ) Jte e
| | Carolco Home Video Michael Douglas
2 ! 7_ BASIC INSTINCT Pioneer LDCA, Inc. LD69015 Sharon Stone ko E ks
| ' F Universal City Studios Tom Cruise
33 | 3 FAR AND AWAY MCA/Universal Home Video 81287 Nicole Kidman g [l [
Paramount Pictures Harrison Ford
| 4 [NEWD Fiae s Pioneer LDCA, Inc. 32530 Anne Archer 1992) R | 3485
[ BEAUTY AND THE BEAST: WORK IN  Walt Disney Home Video : T
I 3 | NEWD PROGRESS Image Entertainment (imated 1992 | MR | 4999
FoxVideo Joe Pesci
6 | NEW P> | MY COUSIN VINNY Image Entertainment 1876 Marisa Tome: 1992 l E Gast
1 1T 1 [ — — R -1 1
Paramount Pictures
1 5 . 45 RAIDERS OF THE LOST ARK Pioneer LDCA. Inc. 1376 Harnison Ford 1981 I PG | 2495
| . Carolco Home Video A. Schwarzenegger
8|8 _51 TERMINATOR 2: JUDGMENT DAY Pioneer LDCA, Inc. LD68952-2 Linda Hamilton | 1991 | R [ ke
. MGM/UA Home Video Humphrey Bogart I
_ 9|12 | 11 | CASABLANCA: 50TH ANNIV. ED. Pioneer LDCA, Inc. ML102609 Ingnd Bergman 1942 | NR l 2998
[ MGM/UA Home Video 1 voer 1
| 10 ; NEW P> | THE CONNERY COLLECTION Ploneer LDCA, Inc. ML102713 Sean Connery 1992 | PG l 6998
11| 6 | 13 | THE LAWNMOWER MAN b IO ) DI 1992 | w | 300 |
- ]| o _Columbia TriStar Home Video 12776 Jeff Fahey -JF _1 Jr
FoxVideo Sigourney Weaver [
121« l 7 —— Image Entertanment 1090-85 Tom Skerntt Ll AN [eEk
' e ~ |
Universal City Studios Charles Grodin b
f’is i 94*’ 7 i LU L) ) o MCA/Universal Home Video 41222 Bonnte Hunt 1991 %PG»IS 298
14| 11 | 5 | THUNDERHEART Columbia TriStar Home Video 70696 ¥l Kumer 1992 | R | 3495
15 13—+ ZITSTAR TREK VI: THE UNBISCOVERED Paramount Pictures o William Shatner 1991 | po | 3895
L COUNTRY B - Pioneer LDCA, Inc. LV32301 Leonard Nimoy |
|
[ 16 | 19 ’ ?—I AKIRA Criterion Collection CC1294L Animated 1989 | NR | 12495
[ " T Miramar Images Inc. o - B | N
| 17 | NEWD | BEYOND THE MIND'S EYE e I 3016.6 Jan Hammer 1992 [ WR | 2998 |
MGM/UA Home Video D.B. Sweeney .
(18 | 10 | 5 | THECUTTING EDGE Pioneer LDCA. Inc. MI102315 Morra Kelly 1992 | P | 2% |
19 | 20 I 3 | ELTON JOHN-LIVE A*Vision Entertainment 6-50358 Elton John
i Fried Green Tomatoes Productions Tathy Bates
| 2 7 : 13 | AL R, L2 MCA/Universal Home Video 41228 Jessica Tandy
T
(21| 21 | 3 | cimor Jox Columbia TriStar Home Video 70686~ Lai"ick Swayze
S E—

THE BABE

OF DOOM

ERIC CLAPTON: UNPLUGGED

INDIANA JONES AND THE TEMPLE

Warner Repnse Video 38311
- ParanEnl P[ctijres
Pioneer LDCA, Inc. 32828

Universal City Studios
MCA/Universal Home Video 41286

Paramount Pictures
Pioneer LDCA, Inc

1643

Ernc Clapton

29 %‘J

el Biehn 3495 ‘

Matt Craven

John Goodman :
34 98

Kelly McGillis

Harnson Ford 2495

R -

@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, or of
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. © ITA platinum certication for a minimum sale of 250,000 units

or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail
for nontheatrical titles. © 1992, Billboard/BPI Communications.
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Pro Audio

Historic German Opera Site Restored
Houses Digital Equipment, Modern Design

W BY MIKE LETHBY

LONDON—This month, the pleasant
city of Chemnitz in eastern Ger-
many—or Karl-Marx-Stadt as it was
known under the former GDR ve-
gime—celebrates the reopening of its
100-year-old opera house. The venue
was bombed to a shell in the closing
davs of World War I and partially
restored in 1951,

In 1987, a project wus started to
complete the refurbishment. After
German reunification, the targets
were raised to encompass state-of-
the-art digital standards. Six hundred
people now work in the new building,
a dozen as teehnical audio staff, and
the total audio budget amounted to
almost 4 million deutsche marks.

The 700-seat Neue Stadttheatre’s
refit features one of the most sophis-
ticated audio installations in Eur-
ope—with a Renkus-Heinz distrib-
uted speaker system, a TOA ix-9000
“Virtnal Console,” and Klotz Oak-
Link fiber-optic signal distribution.

Dr. Wolfgang Ahnert, head of
Acoustic Design Ahnert in Berlin, has
been senior consultant to the project
since 1987, working with Dr. Schmidt
of the Institut fuer Kulturbauen on
the interior acoustic design.

Early plans were based around the
limited audio hardware then available
in the GDR. By the time the Berlin
Wall came down, some work had been
done and rain was falling on the audi-
torium floor. The Chemnitz authori-
ties and the State of Saxony were
funding the scheme. “Because it was
felt that a town of 700,000 people
could not be without an opera house,
they could not stop,” Ahnert explains.
“In autumn 1990, we decided on Salz-
brenner as installation, cabling, and
QC contractor in conjunction with
Siemens, and Renkus-Heinz as the
loudspeaker system.”

Ahnert's task was to ereate a mod-
ern opera house that could also serve
ballet. drama, and other live perform-
ance events. The interior was com-
pletely remaodeled, with only the thea-
ter's shell retained, accommodating a
100-meter-deep performance and
production space complete with lift-
ing and revolving stage.

“We needed a system that would
provide excellent coverage and good
effect, all produced electronically.”
sayvs Ahnert. “It required a good de-
lay system so that original sound
sources could not be perceived as
coming tfrom any loudspeaker. It all
had to be as good as the room acous-
ties,”

He also stipulated the ability to
change, instantly, PA EQ characteris-
ties to suit live music or spoken voice,
The chosen Klotz delay units, he said,
make it simple for the engineer to al-
ternate between music and vocal 19Q
curves,

Klotz's computer-controlled signal
distribution and processing were cru-
cial, says Ahnert. “The Klotz system
is extendable—we can add as many
units as we wish in future.” he says.
*The matrix combines a lot of distri-
bution purposes at every point hehind
the A D-D/A converters. so it's casy

to route signals from any input or out-
put source to any other, such as, for
example, a broadcast mobile and our
own production studio.”

The latter, for recording tasks, has
a Sounderaft 32-channel 6000 console
and a Fostex G168 multitrack ma-
chine.

As inventor of the EASE (Eleetro-
Acoustic Simulator for Engineers)
PC-based room simulation program,
Ahnert chose his latest version—
EASE 1.2, with simplified room entry
procedure—to model the auditorium
loudspeakers’ dispersion patterns.
Auditorium energy distribution and
intelligibility projection patterns can
be displayed on-screen or printed as
a color plot.

RENKUS-HEINZ PA

The PA tender spec focused on cab-

inet size, dispersion characteristies,
and efficieney. “Although D&B was a
close contender in matching our spec-
ification,” Ahnert explains, "Renkus-
Heinz provided better efficiency and
ultimate power at high SPLs—which
we require for loud effeets.”

The auditorium PA covers three
major areas: the main “Portal™ (pro-
scenium arch) system and two de-
laved systems for balcony seating.

Permanently installed are 13 Ren-
kus-1leinz SR-1A6 and 50 CM-61
loudspeakers. The latter ave powered
by Philips 100V amplifiers in a dis-
tributed system for panorama effects.

Further “mobile™ speakers, which
can be resited for individual produc-
tions, include 13 SR-1A6s, 19 SR-2As,
and two each of the LR-2A, TSC e-2,
and TSC C-2SUB cabinets.

(Coutinued on vext page)

l BY SUSAN NUNZIATA

NEW YORK—Sheffield Audio-
Video Productions is a studio com-
plex with a long reach. From its

base of operations in Phoenix, Md.,
the 24-year-old operation also
sports a video pro-
duetion truck and
a fully appointed
rolling studio dis-
guised as an audio

remote truck.
The 48-foot-long
input Solid State
Logie console and
a 21-input Neve
5104 board. Last
April, the $1 million truck replaced
Sheffield’s older, smaller remote
[ unitand, according to Richard Van
Horn, the company’s VP, it has
heen on the road since. The com-
room area, the truck also features
' a raised lounge area, and the en-
tire unit is heated and air-condi-

[ tioned.

In the fall. the truck went down
to hurricane-ravaged Florida to
record the Hurricane Relief Fund
concert, subsequently visiting
New York to record Ron Wood's
a projeet for PolyGram act Doro-
pesch. and then to Minnesota to
record a Doe Severinsen TV spe-
cial. Other projects have included
the Li-day New Orleans Jazz Fes-
tival, a PBS special with the Oak

[ Ridge Boys and Emmylou Harris,
| audio for a Mary-Chapin Carpen-
ter film, a cut for Big Daddy Kane,

audio unit has 9-
foot ceilings and
includes both a 8-

pany has been operating location

recording units for 12 years.

In addition to its 30-foot control
Halloween-night performance at
The Ritz. I'rom there, it was on to
New Jersey to serve as a studio for

£ s : s -
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- . -

Put A Spin On It. Producer/engineer Peter Denenberg. foreground, and second

il 5 N

-

engineer Thom Leinbach break from final mixes and edits on the Spin Doctors’
live “Homebelly Groove™ album at Acme Recording Stud.os, Mamaroneck, N.Y.
Denenberg made extensive use of the studio’s Akai DD-1000 digital workstation
for the project, which was co-produced by Frankie Larocka.

a Billy Joel track for a Disney film,
and some cuts for Motown’s “East
Coast Family.”

Two Sony PCM 3324 multitrack
digital and two Otari MTR 90 Mk
11 analog recovders are included,
as well as two Panasonic 3700
DATs and two Tascam cassette
decks. UREI 815Cs and Yamaha
NS 10-M=s monitors are used, and
the mike selection includes Shure,
Sony, Beyer, Neumann, Crown,
Sennheiser, AKG, and Electro-
Voice.

Back on solid ground in Phoe-
nix, the complex features two digi-
tal audio suites, a 44-by-52-foot
soundstage, and two video edit
suites encompassing more than
20,000 square feet.

Studio A features a Solid State
Logic SLA000E automated console
with G Series computer. Studio B
is a multipurpose, workstation-
based, nonlinear audio studio and
edit suite built around the Pro
Tools four-track system, Macin-
tosh Quadra computer, and a 16-
input audio console.

Recent studio projects at Shef-
field have included Renee Digg's
upcoming Capitol album, due out
in 1993, Bela Fleck for Warner
FFilms, Lillian Axe for 1RS/Grand
Slamm, Child's Play for Chrysalis,
and Screaming Blue Messiahs for
Flektra.

“It's a good combination,” says
Van Horn. "With the remote truck,
we get to go out and work with
people who may not want to come
out to work in Phoenix, Md. And
once they work with us. they want
to come out to the studio. Once
they see the studio they want to
stay.”

The faeility’s video capabilities
add to its appeal. notes Van Horn,

Additionally, because of its ca-
pabilities, the truck is often ealled

Sheffield Takes Show On The Road

Md. Facility Uses Rolling Studio For Out-Of-Town Gigs

in for long-term projects by artists
working out of their homes or out
of lesser-equipped facilities, notes
Van Heorn.,

He adds the unit “was actually
designed to be more of a long-term
project-type truck. Were finding
more and more that people are
looking at getting out of some of
the major recording areas such as
New York and Los Angeles, and a
lot of people don't want to go away
anymore. They can call in a tiruck
like ours and park it where they
are, and do their recordings. With
everything we have in the truck,
all you need is a big, empty room.”

Assistance in prepaving this story
was provided by Brace Buckley.

Sheffield Audio-Video Productions is a
rolling studio complete with digital
multitrack machines. two consoles,
and separate lounge area.

| AUDIO TRACK

NEW YORK

PR()I)UCER BROWN Bannister
was in Studio A at Clinton Recording
working on the song “Say A Prayer
Tonight” with Roberta Flack. Jeff
Balding engineered at the Neve 8078,
with Jackie Brown assisting. Studio
A features a Studer AS00 24-track re-
corder. The project is slated for re-
lease on Atlantic. Donald Fagen
worked on vocals for his solo record,
to be released next year on Warner
Bros. Wayvne Yurgelun engineered.
assisted by Troy Halderson. Maggie's
Dream worked on an npeoming Capi-
tol album, produced by Josh Deutseh
with Ed Tuton at the board. Derrick
Garrett assisted on the 24-track proj-
ect.

At Prime Cuts, producer Junior
Vasquez was in to begin work on his
remix of Prince protégé Rosie Gaines.
The track. I Want You,” was pro-
grammed by Joey Moskowitz. Steven
“Boom™ Barkan was at the board,

Jon Lucien worked on his next Po-
IyGram album at Eastside Sound us-
ing the studio’s Harrison SeriesTen
B console. Lou Holtzman engi-
neered, while Yaaron Fuehs handled
all sound design. Big World mixed the
upeoming CD by keyboardist Charles
Blenzig. Will Lee produced, with
Tom Swift at the board.

Trixter was in Master Control
working on overdubs with producers
Jim Barton and Phil Brown. Tim
Bomba engincered. Sativa Lovebox
was in witl: producer Joe Chiecarelli
overdubbing and mixing for Gasoline
Alley/MCA. Chicearelli enginecred,
Toad The Wet Sprocket was in track-
ing. overdubhing. and mixing foir a
Sany album. Gavin McKillop pro-
duced and engineered.

LOS ANGELES

ARTIST PRODUCER Christopher
Williams and producer Robert
Brown were in Studio Masters work-
ing on the soundtrack ‘or “t;unmen.”

(Continued on next page)d
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an MCA movie scheduled for release
in 1993. Brown engincered. Richard
Perry was in Studio A working with
Art Garfunkel on vocals for a Sony
Music album. Michael Brooks engi-
neered, assisted by Tom Mahn.
MCA Records act Bell Biv DeVoe
was in SKkip Saylor mixing several
tracks for its upcoming release. Ken
Kessie enginecred, assisted by Chris
Puram and Mats Blomberg. Wolf &
Epie, Dr. Freeze, and Rico Anderson
produced. Rapper Marky Mark was in
mixing with producer James Earley
and engineer Stephen Hart. Puram
assisted. Producer/engineer James
“Jimbo™ Barton was in mixing live
tracks for EMI act Queensryche’s up-
coming video. Blombery assisted.

NASHVILLE

MARK O'CONNOR worked on
tracks for his new self-produced
Warner Dros. album. Bill Vorndick
and Linell were at the hoard. The
Remingtons—.Jimmy Griffin, Richard
Mainegra, and new member Denny
Henson—overdubbed for their new
BNA release and Lloyd, Simmons
Cowan & Young overdubbed their
new BMG project with Josh Leo and
Larry Lee at the production helm on
both projects. Steve Marcantonio
and Jeff Geidt were at the board for
both efforts.

Dutch country artist Rick Dean was
in Chelsea with producer Patty

Parker and engineer Chuck laines
working on a 12-song C'D slated for re-
lease on the Comstock label.

Artist Thom Ellis, sports and enter-
tainment promoter Don King's first
management venture into country mu-
sie, was in LSI Studios tracking and
overdubbing. Mick Lloyd and Mike
Daniel produced, with Daniel. Lloyd,
and Chad Daniel at the board.

OTHER CITIES

J()E “The Butcher™ Nicolo was in
Studio 1, Philadelphia, remixing a
new single, I Get Wrecked,” for
Rufthouse rapper Tim Dog and KRS-
ONE, as well as the next Kris Kross
single, “Shame.” Manuel Lecuona
and Andy Kravitz assisted. Nicolo
also worked on the live dance remix of
Buju Banton's “Movie Star™ with
brother Phil Nicolo, and mixed a new
single by Caron Wheeler (of Soul 11
Soul) titled *In A Love.” Lecuona as-
sisted. Boyz 11 Men's Nate Morris and
Shawn Stockman were in producing a
track with Johnny Gill for his upcom-
ing Motown album. The song, "I Got
You,” was engineered by Jiff Hinger,
assisted by Diane Zaiko.

Matervial for Audio Track should be
sent to Debbie Holley, Billboard, Fifth
Floor, 39 Music Square W., Nasheille,
Tenn. 47204

HISTORIC GERMAN OPERA SITE RESTORED

(Continued from preceding puge)

Eight hundred meters of multicore
cable are involved in all. Two fiber-op-
tic cables handle the microphone in-
puts, 64 channels from the micro-
phone pre-amps to the studio. Two
more fiber-optics provide security,
automatically switched in should the
primary pair fail.

Every loudspeaker also has its own
processor (Renkus-Heinz X22/PM22-
15 units predominating) and its own
amplifier, most of which are located
under the stage. Cabinets located be-
hind the stage front give sound engi-
neers the possibility to radiate effects
in any direction for any type of pro-
duction.

DIGITAL CONTROL: TOA ix-9000

TOA's ix-9000 console was one of
the last items to be chosen. Ahnert's
tender had specified a desk capable of
saving fader and EQ positions. Then
TOA provided an offer that, he said,
“was a very happy result for us and
our budget; now we have the possibil-
ity to save all settings.”

It is a highly ambitious live-sound
console design and TOA has invested
substantial development funds in the
ix-Series project. A 32-fader proto-
type was developed in conjunction
with TOA's Austrian distributor, Su-
metzberger, for the Vienna Opera
House; Chemnitz's 12-fader console
marks TOA's second major European
sales contract.

It fully embraces the Virtual Con-
sole concept. The control surface han-
dles no audio, all audio processing be-
ing performed in software by custom
DSP chips housed in remote pro-
cessor racks. Desk and racks commu-

nicate via a digital bus, and interfac-
ing with the analog world is
performed via separate A/D-I1Y/A con-
verters, which can be sited close to
the original sound sources.

All the processing functions are in-
tegrated with a comprehensive soft-
ware-controlled routing matrix (of-
fering a maximum of 256 /o lines),
which can place every aspect of an au-
dio system under central console
command, including system EQ, loud-
speaker switching, input routing,
tape machine control, and more.

Control is accomplished through
two touch-sensitive plasma screens,
and a combination of “soft” (context-
sensitive) push buttons and a rotary
input dial. There are just 12 faders,
assignable to any of the eight groups.
Meanwhile, a separate monitor shows
the complete routing status of the
console. It's set up to handle any con-
ceivable application that the venue
may be called upon to provide, includ-
ing recording and on-air broadcast
tasks.

Says Herr Salzbrenner, “It's very
simple for the Tonmeister [sound en-
gineer] to store everything he needs.
And if you make a complete digital
system, the price is nearly the same
as for high-quality analog.”

For Renkus-Heinz, Chemnitz
Opera is an opportunity to prove the
performance of its latest technology
in a digital-oriented system. “We are
very happy to have the TOA console
in conjunction with the Renkus-Heinz
and Klotz systems,” says Ahnert.
“It’s the fi