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Music’s AIDS Victims Suffer Silently
Lack Of Adequate Support Services Seen

EBY LARRY FLICK
and SUSAN NUNZIATA

NEW YORK—The recent death of
Freddie Mercury has focused new
music industry attention on the AIDS
epidemic. But for the many in the in-
dustry who are openly or privately
suffering from the disease, it has
long been a devastating reality.

Although the music industry is
considered to be progressive-minded
and has raised millions to fight AIDS,
its members who are suffering from
the disease say they face many of the
same fears of going public with their
condition as persons in other walks of
life. The music business also seems to
be lagging behind other entertain-
ment fields in providing support ser-
vices for AIDS victims.

Most record company employees
contacted for this story would offer
their perspectives about living with
AIDS only under condition of ano-
nymity. Several say they are hiding
their HIV status for fear of being os-
tracized or terminated.

“I don’t think they could get away
with firing me if they found out that [
am HIV-positive, but it would sure
make life hell here for everyone in-
volved,” says one major-label employ-
ee. Another notes, “I don’t know
what [ am going to do once [ start to

POPULAR + UPRISINGS

Ned’s Atomic Dustbin
Detonates Nationwide

PAGE 84

show symptoms. I need the pay-
check. [ need the insurance.”

Insurance coverage generally is
not a problem for those employed by
major labels; the majors contacted by
Billboard say they have provisions
for AIDS in health contracts and in-
surance policies.

“To BMG, AIDS is no different
than any other serious, life-threaten-
ing illness,” says Trish Heimers, VP
of communications at BMG Music.
“We treat AIDS with the same re-
spect for the individual, their family,
and their career as we do cancer, leu-
kemia, or any other life-threatening
illness.”

However, people who are em-
ployed by independent labels or those
who work in other areas of the music
industry are not quite as fortunate.

Insurance is a particular problem
in the dance music community, which

has been especially hard hit by the
disease. Club DJs are rarely insured
by venue owners—although a recent-
ly formed national DJ association is
trying to change that (Billboard, Dec.
7). And none of the dance-oriented in-
dependent labels contacted by Bill-
board offer even minimal medical in-
surance—much less provide assis-
tance in tending to HIV-related
illnesses.

“We do the best we can to take care
of people on a case-by-case basis,”
says Mark Finkelstein, president of
Strictly Rhythm Records. “Because
of the cost, providing private insur-
ance at a small company such as ours
is extremely difficult. All of our em-
ployees are currently insured
through a spouse or are self-insured.
It’s a shame, but our hands are tied.”

It is impossible to estimate how

(Continued on page 87)

B BY STEVE McCLURE

TOKYO—Japan is a crowded coun-
try. Trains, streets, even grave-
yards are packed to capacity. But
there is one place
where you'll find
room to spare: the
FM dial.

In a nation of 123
million people, there
are only 36 FM sta-
tions. Tokyo, with a
population of 12 mil-
lion, is served by just
seven FM outlets.
That is still an improvement over
the situation a decade ago, when
the Japanese capital had only two

Japan’s FM Dial Tunes Into
Tastes Of Younyg & Affluent

and privately owned FM Tokyo.

However, since the Ministry of
Posts and Telecommunications’ de-
cision in the mid-'80s to grant more
station licenses, there has been a
revolution in the
world of Japanese
FM. The new sta-
tions use formats
modeled on U.S. out-
lets like KTWV (The
Wave) Los Angeles,
play more foreign
music, and make lib-
eral use of the En-
glish language.

That is not to say such features
were unknown before stations like
Tokyo’'s J-WAVE came on the

Viva
 Espana |
292 &

FOLLOWS PAGE 54
JANUARY 25, 1992

‘Fievel’ Going Sales
Route In 2nd Qtr.

HBY JIM McCULLAUGH

LOS ANGELES—The second-
quarter home video sell-through
picture has brightened with word
that MCA/Universal Home Video
is planning a March 19 release for
“An American Tail: Fievel Goes
West” at $24.95.

(Continued on page 85)

Blockhuster Rivaled
In Bid For Cityvision

B BY PETER DEAN
and ED CHRISTMAN

| LONDON—Two businessmen are
preparing to make a rival propos-
al to shareholders of U K. chain
Cityvision that will ask them to re-
ject Blockbuster Entertain-

(Continued on page 85)
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DCC Technology Is Hot Topic At Winter GES
Philips Reveals Plans For September Launch

H BY SUSAN NUNZIATA

LAS VEGAS—The Winter Consumer Elec-
tronics Show here Jan. 9-12 focused on
Philips’ new digital compact cassette tech-
nology. In addition to displays and demon-
strations of hardware and tape, the show
was also the site of the first formal meet-
ing of the DCC Group of America.

At a Jan. 8 press conference dedicated
primarily to its CD-interactive technology,
Philips announced its plans for a mass
DCC launch in September at a list price of
$700.

Philips, Marantz, Tandy, Panasonic/
Technics, BASF, Memtek, and TDK were
among those hardware and tape manufac-
turers displaying or demonstrating DCC.
Also on display were a number of prere-
corded DCCs, including material from art-
ists such as Phil Collins on Atlantic, Tom
Petty, Bobby Brown, and Heavy D. & the
Boyz on MCA, the Eurythmics on RCA,
and various PolyGram-affiliated artists
such as Van Morrison and U2.

However, according to Christian Jorg,
manager of new technology at BMG, the
DCC software was for display purposes
and is not necessarily intended for intro-
duction.

Philips is predicting that 500 prerecorded
DCC titles will be available in September,
and most of the duplication is being done at
PolyGram’s pilot plant in the Netherlands.
However, sources say BMG expects to be
up and running with DCC duplication at its
Sonopress plant in Weaverville, N.C,, by
year’s end.

According to BMG’s Jorg, that company
will have about 70 DCC titles available for
the September launch. Although Sony Mu-
sic is not represented on DCC Group’s
board of directors, the company is a mem-
ber of the group. ‘“The software side is def-
initely going to be part of it,” says Bob

sesses the area airwaves (page 68).

which appear in full this week.

ing ever. Jeff Clark-Meads reports.

HOME IS WHERE THE FILMS ARE
A recent survey found 67% of the people polled giving the
thumbs-up to watching a movie at home rather than going to a
movie theater. Jim McCullaugh has the story.

HEAD OF THE CLASSICAL CLASS

“Mozart is back in contention,” reports Is Horowitz in his analy-
sis of the 34th annual Grammy Awards classical nominations,

BAND AID CLOSES SHOP

The Band Aid project was meant to last seven weeks, but seven
years and more than $144 million later the book is only now
closing on the global music industry’s biggest charity undertak-

BILLBOARD’S CES COVERAGE
CONTINUES ON PAGES 56 & 61

Sherwood, VP of sound technology mar-
keting with Sony Software. He did not
have details on the numbers of titles that
company would introduce, and executives
from the other major record companies
were unavailable for comment at press
time.

The Philips DCC marketing plans are
about six months behind the original
launch date of April 1992, and the $700
price point is about $100 higher than was
first discussed (Billboard, Feb. 16, 1991).

Philips says it plans to make models avail-
able for evaluation and in-store demonstra-
tions beginning in April, but these units
will not be available for sale. The company
will start what it terms a “‘prelaunch” peri-
od, with limited sales, from June to Au-
gust.

“The reason to go with a mass shipment
in September is that at that time we will
have a well-balanced volume of both hard-
ware and prerecorded software titles avail-
able,” says Frans Schmetz, VP of audio
marketing with Philips Consumer Elec-
tronics, Knoxville, Tenn. “If we had
launched in June we would not have had

(Continued on page 85)

B BY EARL PAIGE

LOS ANGELES—Video retailers
throughout New England are on the alert
after a widely publicized threat to burn
crosses in front of stores stocking the
movie “Jungle Fever.”

The Spike Lee film, which was to be re-
leased Jan. 16, centers on the tensions
created by the relationship of a black man
and a white woman.

While the threat seems isolated to
Rhode Island, Robert Sasso, chief of po-
lice in Central Falls, R.1., says, “We think
most major video stores in the area re-
ceived the letter but [only] a few will
come forward. They’re afraid, they don’t
want to scare away customers.”

Local police officials are coordinating

R.I. Retailers Receive Burming
Threat Over ‘Jungle Fever’ Vid

an investigation with state police, the
state attorney general, and the FBI,
Sasso says.

One Rhode Island chain, Northstar En-
tertainment, reports that eight stores re-
ceived letters Jan. 4.

“We are taking this very seriously,”
says Wayne Mogul, branch manager of
Star Video Entertainments, Hopkinton,
Mass., branch, and head of the New En-
gland chapter of Video Software Dealers
Assn.

An executive at MCA Universal Home
Video here says MCA is still evaluating
the situation.

To compound the situation, one dealer
in Pawtucket, R.I., received a second let-
ter threatening violent action “if we do

(Continued on page 85)

THIS WEEK IN BILLBOARD ===

LOU REED CONJURES ‘MAGIC & LOSS’

While his new album takes listeners step by step through a per-
son’s death, Lou Reed sees it as “a very positive, uplifting rec-
ord.” Chris Morris talks with the singer/songwriter. Page 14

THE BRANSON BROUHAHA

Branson, Mo., has the country—and the country music busi-
ness—buzzing over its highly publicized rise as a live-music
showcase. Edward Morris explores the cries of “‘competition!™
rising from 'round Nashville (page 28). And Sean Ross as-
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China Hears U.S. Plea: Protect c’nghts

W BY BILL HOLLAND

WASHINGTON, D.C.—The People’s
Republic of China, after exhaustive
last-minute, extended trade negotia-
tions here, is expected to accede to
U.S. demands that it offer U.S. rec-
ord companies full international-level
copyright protection, including rights
to prohibit rental of U.S. sound re-
cordings.

Also involved is protection of U.S.
movies, home video, computer soft-
ware, and books.

If the Chinese negotiators do not
agree to the protection level demand-
ed, China will face imminent U.S.

trade retaliation.

China has been called “one of the
worst pirate countries in the world”
by the International Intellectual
Property Alliance.

Although China’s copyright law
went into effect last year, it did not
offer protection for foreign works.
Following a breakdown in talks last
November, U.S. trade officials put
the nation on a sanctions list with the
threat of multimillion-dollar tariffs
on Chinese goods.

China, early in the talks here,
threatened to counter by placing tar-
iffs of $1.2 billion on U.S. goods.

The U.S. loses $418 million a year

Poland’s Audio Pirates May
Face New 0apynght Law

W BY JEFF CLARK-MEADS

LONDON—The Western world’s au-
dio piracy capital, Poland, appears to
be bowing to U.S. and European
pressure and gearing up for a new
copyright law.

The international music industry is
hoping the proposed new legislation
will staunch the flow of unlicensed
product from Poland to the lucrative
markets of the European Communi-
ty—especially neighboring Germa-
ny—and North America. Such is the
potential damage from Poland’s illicit
trade that the country is the No. 1 pri-
ority for IFPI, international label
group, and is a major concern to the
Recording Industry Assn. of Ameri-

Pohsh lawmakers have prepared a
second draft of proposed copyright
legislation that is believed to be more
acceptable to the international music
industry than the one on the table
last year. The first document would
have given protection only to records
released after its adoption as law; ev-
erything issued prior to that date
would have been in the public do-
main.

In October, U.S. Commerce Secre-
tary Robert A. Mosbacher along with
Jack Valenti, president of the Motion
Picture Assn. of America, met with
Polish president Lech Walesa in War-
saw to state the case for increased ef-

(Continued on page 21)

due to Chinese copyright piracy, ac-
cording to figures from IIPA.
Although record piracy losses total
$16 million in official records, Neal
Turkewitz, VP of international at the
Recording Industry Assn. of Ameri-
ca, explains that the figure repre-
sents only lost licensing fees from pi-
rated product in the huge black mar-
ket in China. Few sound recordings
from the U.S. are “approved” by Chi-

'I‘urkew1tz reckoned that if China
lessened its market restrictions, and
censorship bans were to be modified,
sales “in the first year” could be be-
tween $300 million and $400 million.

In addition, China is not yet a mem-
ber of the Berne Convention, the in-
ternational copyright protection or-
ganization. But it has now pledged to

(Continued on page 87)

A Label Of His Own. Polydor president Davitt Sigersen, left, and PolyGram Label
Group president/CEO Rick Dobbis, right, congratulate guitarist Carlos Santana on
his multi-album recording deal with Polydor/PLG Records. Included in the deal is
the formation of Santana’s own record label, Guts & Grace. Santana will be the
guiding force behind that label and will sign and develop its acts. His debut album

for Polydor, “Milagro,”

is scheduled for release in the spring.

4 Towns Lose
Their MTV, Get
VJN Instead

W BY MELINDA NEWMAN

NEW YORK—Sammons Cable, a
Dallas-based cable operator of 55
systems in 19 states, has replaced
MTV with The Jukebox Network
on four of its systems and is look-
ing at others to see where else
such a switch might be viable.
However, some affected viewers
are not taking the change quietly.

Starting Jan. 1, Sammons
changed to The Jukebox Network
on systems in Vineland, N.J.; Ben-
salem, Pa.; Bristol, Tenn.; and
Johnson City, Tenn. The move af-
fects 109,000 subscribers. Accord-
ing to Sammons VP of marketing
Sherry Wilson, the main factor
for the change was financial. “We
would like to carry services like
MTV on an a la carte basis where
we would sell it just to those audi-
ences that want to see that kind of
service. We're discussing this with
all of our basic suppliers as their
contracts come up,” she says. She
estimates the cost would be less
than $1 per month for subscrib-
ers.

However, MTV has always
been offered as part of a basic ca-
ble package and refuses to be-
come a pay channel. “We succeed
on the number of eyeballs we
have tuned to the screen,” says
MTYV spokeswoman Carole Robin-

(Continued on page 86)

‘Background Music” Gase Gomes To The Fore
BMI Plans To Appeal Adverse Rulings To High Court

W BY EDWARD MORRIS

NASHVILLE—After losing two
cases within a month to store chains
that used radio broadcasts as unli-
censed background music, BMI says
it will ask the U.S. Supreme Court to
decide the issue. The chains main-
tained they needed no performing
rights licenses to play music this
way. BMI contended—unsuccessful-
ly—that they did.

On Dec. 11, the Seventh Circuit
Court in Chicago sided with Claire’s
Stores, which argued that no license
was required for its outlets to play
radio music on home-type speakers.
BMI had appealed to the Seventh Cir-

cuit after a district court made a simi-
lar ruling in the case.

In a separate action, Edison Broth-
ers Stores sued BMI, also arguing
that no license was required for the
same type of in-store radio play. The
Eighth Circuit Court in St. Louis
handed down a decision in Edison
Brothers’ favor Jan. 13.

In both cases, the courts appear to
have been persuaded that the Sec.
110 (5) exemption in the Copyright
Act focuses on the type of equipment
used for in-store music rather than
on the size or number of stores in-
volved.

Says BMI attorney Gary Ross:
“We asserted [the courts] should

NEW YORK—Walt Disney Home
Video is claiming an industry rec-
ord by shipping more than 14 mil-
lion copies of “Fantasia” in the U.S.
and Canada. That figure surpasses
the previous record held by MCA
Home Video's “E.T. The Extra-Ter-
restrial.”

While official numbers have nev-
er been released by MCA, the com-
pany is believed to have shipped
about 13 million copies of “E.T.”

The official number on “Fanta-
sia” is 14,169,148, according to Dis-
ney. That does not include mail or-
der or club sales, nor the 225,000 la-
serdiscs sold.

DISNEY GLAIMS REGORD FOR ‘FANTASIA’

The number also does not include
international sales, which, when
fully tabulated, are expected to
push total shipments of “Fantasia”
over the 20 million-unit mark.

“E.T.” was initially released in
1988, at a time when the interna-
tional sell-through markets were in
a nascent stage.

The record-setting shipments of
“Fantasia” were achieved during
the 50-day, limited-availability re-
lease. The last day on which the ti-
tle could be purchased from Disney
was Jan. 13, although many retail-
ers still have inventory on their
shelves. PAUL SWEETING

have denied the exemption of these
parties because Congress didn't in-
tend for retail chains of this size and
revenue and number of outlets
throughout the country to benefit
from what is essentially an exemp-
tion that was designed for mom-and-
pop operations.”

Since both chains used regular
home speakers, either freestanding
or placed in their ceilings, they suc-
cessfully argued they were within
the law to do so without license.

Left unchallenged, these rulings
could cost the performing rights
groups millions in revenues since
they clear the way for other stores
with similar setups to refuse to buy
licenses. Although not directly in-
volved in it, ASCAP filed a friend-of-
the-court brief in support of BMI in
the Claire case.

License fees are determined by
store size. Currently, BMI charges
$60 annually for a store with up to
1,500 square feet of floor space. As
the size increases, so does the
amount of the license—to a maxi-
mum of $480.

A spokesman for BMI concedes it
could seek a legal remedy by going
back to Congress to tighten the ex-
emption, but he says the immediate
aim is to seek relief through the Su-
preme Court.

In a prepared statement, BMI says
the two recent rulings are “distor-
tions of prior case law” and are also
“in conflict with other circuit court
decisions concerning [the] exemp-
tion.”

W BY PAUL SWEETING

NEW YORK—Layoffs hit Orion
Home Video Jan. 15, along with oth-
er divisions of Orion Pictures Corp.
The cuts were the first since the
company filed Chapter 11 in Decem-
ber (Billboard, Dec. 21).

While confirming the staff reduc-
tions, Len White, chairman and
CEO of Orion Home Entertain-
ment, which includes the home vid-
eo division, declines to specify how
many employees were let go or the
departments affected.

He stresses, however, that the
cuts will have no impact on the
home video company’s operations.

“While we have had layoffs, all
essential services remain intact,”
White says. White says none of the
home video division’s top executives
were among those let go.

In a statement, Orion Pictures
Corp. says, “The recent reduction in
Orion’s overhead is consistent with
the company’s objectives estab-
lished several months ago, as re-
flected in its recently developed
business plan.”

Orion has been streamlining its
operations for several months as
part of an effort to overcome its fi-
nancial problems.

Those financial problems—pri-
marily a cash crisis brought about
by its $512 million debt load—have
prevented the studio from releasing

Orion Home Video Feels
Sting Of Gompany Layoffs

several finished films to theaters.
Any further delay in the release of
those films could ultimately impact
the home video operation by depriv-
ing it of titles to release on cassette.

“I was not mandated, as a mem-
ber of the company’s management,
to lay people off,” White says. “I
was requested to evaluate our
staffing needs in view of the level
of work going on at this time. I
made the decision to lay off some
employees.”

White declines to speculate on
the prospects for a takeover of Ori-
on by a combination of Metromedia
Co. and New Line Cinema Corp.
The two companies have made a
proposal to Orion’s board of direc-
tors and the bankruptcy court that
they jointly invest in Orion in ex-
change for an unspecified equity in-
terest in the reorganized company
(Billboard, Jan. 4).

Metromedia is controlled by bil-
lionaire John Kluge, who also owns
70% of Orion.

Many industry observers expect
that, should New Line/Metromedia
obtain control of Orion, Orion
Home Video would be shut down
and all product would be funneled
through New Line Home Video,
which is distributed domestically by
Columbia TriStar Home Video.

Orion Home Video’s next sched-
uled release is “Mystery Date,” due
Feb. 27.
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“Gloria, wed like t
thank you for your
successful Australian
sold-out tour:

But the critics have
beaten us to 1t.

PAUL DAINTY CORPORATION AND SONY MUSIC AUSTRALIA LTD.

www americanradiohictorv com

ESTEFAN
WOWS SYDNEY.

Altogether. It was one of the most
thrilling stage and lighting shows to grace
the Entertainment Centre’s stage.

Without a doubt this powerhouse
performer had the crowd in the palm of
her hand.

Karay McCAaBE
Svdney Daily Mirror

ENERGY, STYLE AND
LATINO BRAVURA.

As a capable singer and performer,
Estefan’s appeal is understandable and her
fans were well-pleased with her generous
performance.

But as an extraordinarily packaged,
marketed and video-projected product,
Gloria has to be seen to be believed.

VirGiNniA TRIOFT
The Age

GLORIOUS ESTEFAN
ROLLS OUT THE HITS.

“Gloria Estefan and her band, The
Miami Sound Machine, proved to a
capacity crowd at the Tennis Centre last
night that she has the sound of vibrance,
joy and good times.

Latin rhythms and power house brass
gave way to all the hits as they rolled out
tirelessly and energetically.

Overall, a great show. It’s here again
tomorrow night and I’'m going back for

more.

Nur TE Kora
Sun-Herald

PUTTING ON A SHOW
WORTHY OF HER NAME.

Everything was delivered with
panache and the overall diversity of the
show — both visually and musically — was

breathtaking.

Bruce ELDER

Svdney Morning Herald

GLORIA SEDUCES
BRISBANE.

If there were any members of the
audience who had been roped into
attending the concert in a bid to pacify
partners/children/friends, it is entirely
possible they may have walked out at the
end of the night bigger fans than the people
they accompanied.

Come back soon Gloria.

RicHArRD WALLER
Brisbane Courier Mail

Cuts both ways. Into the light.
Double Platinum. Double Platinum.
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E. Europe Primed To Join Global Entertainment Scene

B BY PETER M. THALL

On a recent trip to Budapest and
Prague to investigate investment
opportunities in the entertainment
industry, I learned some surpris-
ing statistics. There are hundreds
of new book and magazine publish-
ing companies in Hungary and
dozens of new record companies
there and in Czechoslovakia—all
established in the last two years.
The people are expressing their de-
sire for self-expression in the most
concrete, capitalistic terms.

The burst of entrepreneurial ac-
tivity in Hungary and Czechoslo-
vakia is occurring in a context that
promises a renaissance in global
arts. So-called world music, recent-
ly touted by Western media as a
new genre, is just the tip of the ice-
berg. Photographers and other vi-
sual artists, as well as play-
wrights, are beginning to join the
tennis and hockey players, novel-
ists, film directors, and composers
who have heretofore managed to
point their talents and creations
Westward. In the music, literary,
and film arenas, these creative citi-
zens of Central Europe not only
are seeing opportunities for ex-
pression; they are also stimulated
by the prospect of being fairly
compensated for their efforts for
the first time.

They no longer face great risk in
spotting these opportunities and
acting on them. However, if they

only see the opportunities, they
will have achieved in these last he-
roic months merely a right to
dream; if they can figure out how
to act on them, they will become
entrepreneurs in a global econo-
my.

In Hungary, the energy level of
the business community is high.
“Wait until next year, I'll have my
own company,’”’ they say. The
Czechoslovaks, on the other hand,
barely have their eyes focused on
where they are today, let alone
where they will be in the future.

This should not be surprising.
After all, the Czechoslovakian
“Velvet Revolution” did not come
without great fear, anxiety, and
risk. The hard-liners may be out of
power, but the Czechoslovaks are
still shaky on their feet only two
years after the confrontation be-
tween police and students on Nar-
odni Avenue promised that anoth-
er Tiananmen Square was in the
offing.

Despite the differences at this
moment in history, however, these
two countries share an intriguing
common denominator: In both na-
tions, totalitarian regimes were
transformed into fledgling democ-
racies with the leadership of art-
ists and the artistic community.
The president of Hungary, Arpad
Gonez, is the chairman of the Hun-
garian Writers’ Union, and the
president of Czechoslovakia, Va-
clev Havel, is a playwright; both

VOICES THAT CARRY

The following article is part of an
occasional series by Billboard read-
ers outside of the entertainment in-
dustry.

As a fan of “Christian” musie, I
have been impressed by the recent
crossover success of Amy Grant and
Michael W. Smith at top 40 radio. I
feel that today’s youth needs more
positive role models like these artists
and other “Christian” crossover acts
such as Sounds Of Blackness, BeBe
& CeCe Winans, and King’s X.

However, these artists are the “tip
of the iceberg” of potential Christian
crossovers; sadly, only Grant has had
multiple top 40 hits, and the latter
three artists mentioned have yet to
crack the Hot 100. There is a vast
field of potential crossover hits by
artists who are almost unknown out-
side the Christian music world simply
because they are on minor or “indie”
labels and are not carried by most
major record store chains.

In the past year, I have discovered
many intriguing Christian acts that
could attract mainstream attention.
These include, among others, rap
group D.0.C. (Disciples Of Christ);
veteran heavy metal band REZ; rock
band White Heart, modern rock acts
like the 77’s and Painted Orange; and
house/rap act ET.W.

Not only do these acts provide posi-
tive role models for today’s youth,
but their music is just as good as, if
not better than, that of their secular

counterparts. Also, their lyrics are
usually more thoughtful and carry a
deeper, more positive message. If
more major labels would do what
A&M has done for Amy Grant, may-
be top 40 would start getting higher
ratings and become the diverse for-
mat it once was—not to mention the
effect that these acts would have on
the listeners.

Don’t get me wrong, this isn’t
merely another opinion on how to
“improve” top 40, like James Scarpel-
l’s narrow-minded, biased commen-
tary (Billboard, Sept. 28). I enjoy
dance music just as much as, if not
more than, rock and metal. This is a
suggestion on how to improve not
only the image of top 40, but of all the
other music formats and the music in-
dustry as a whole. Artists like Alice
Cooper, Madonna, Motley Crue, and
New Kids On The Block might carry
anti-drug and other social messages in
their songs; but most of their music
contains nothing positive, and their ac-
tions are definitely not positive.

Also, many secular rap and metal
acts like Guns N’ Roses and 2 Live
Crew say nothing but trash in their
songs. Ironically, MTV carries the
message that ‘“‘censorship is un-
American,” yet rudely ignores—and
thus censors—most Christian videos,
Amy Grant being the only exception.

James McGinnis
York, Pa.

are former political prisoners.
These and other artist-politi-
cians are especially well situated
to integrate the Western entertain-
ment industry with the efforts of
their governments and the initia-
tives of the hundreds of new arts
entrepreneurs. If they take up the
challenge and are effective, mean-
ingful relationships will be estab-

and capital’

lished both on an artistic and an
economic level.

The alternative scenario is a one-
sided commerce that will result in
the depletion of these countries’
hard-currency reserves, resent-
ment toward the West for being
greedy and exploitive, and, most
problematic, the defection of top
talent. Any continued drain of tal-
ent will be culturally and economi-
cally tragic for those nations. Nev-
ertheless, the artists of these

‘Without security,
no one will take
the risks that
create markets

Peter M. Thall is a partner
in the New York-based
entertainment law firm
of Levine Thall & Plotkin.

countries cannot help but contrast
their low prospects of rising in-
come (or income commensurate
with their contributions) with glo-
rious opportunities in the West.
Particularly now that travel re-
strictions have been broadly lifted,
these artists are being tempted to
abandon their lands at the very
time they are most needed. The
preservation of the
voices and values of
these countries, as ex-
pressed by their cre-
ative communities, is
necessary for this ef-
fort to succeed.

In the coming
months, Hungary,
Czechoslovakia, and
other new players in
the region will be look-
ing for foreign investment part-
ners in all areas of entertainment.
Those of us who go there today to
investigate investment opportuni-
ties are privileged to be participat-
ing in the privatization of a large
portion of the world, one whose in-
tellectual and cultural heritage is
among the richest ever known. We
can be the mechanism for their
change, their reference point for
growth.

Of course, without political sta-

bility and economic reform, there
can be no policies that will form
the basis for a viable business en-
vironment; without such policies,
there can be no security; and with-
out security, no one will take the
risks that create markets and capi-
tal. The situation in Yugoslavia,
and its impact on other ethnic
groups and their champions
among the other countries of East-
ern Europe, is surely a setback for
free enterprise. Nevertheless, in
light of the extraordinary popular
response to the attempted coup in
the Soviet Union and the subse-
quent demise of the Communist
government there, it appears that,
in time, the trend toward democra-
cy across the entire region will
overcome internal conflicts and
that resistance to change will dis-
sipate.

In fact, cultural international-
ism and a global lifestyle can re-
duce conflict among people. Com-
ing at a time when communica-
tions have become so sophisticated
both in reach and accessibility, the
democratization of Central Europe
affords the best opportunity in his-
tory to employ the universality of
the arts and artists in the service
of facilitating global relationships
and global causes and dreams.

GREAT MUSIC STILL EXISTS

Jeffrey Jolson-Colburn’s article,
“Recession Or Creative Stagna-
tion” (Billboard, Nov. 2), featured
theories by respected industry gi-
ants explaining the present lack of
record sales. For example: “a lack
of great music,” “. . . retailers and
radio stations are far too lever-
aged,” ‘... too much product,”
“ .. we'rejust in a bad cycle right
now,” ‘... too many new labels,”
etc. The bottom line is that the
record buyers are not inspired to
buy. If they were, you can bet
they would find the $9.98 and then
some.

Here are a few theories the in-
dustry mavens omitted:

Item: While the major record
companies have been developing
marketing strategies, demograph-
ic studies, and leveraged buyouts,
they have not been developing tal-
ent. The current structure of A&R
signings rewards imitators and
discourages innovators. Most ev-
eryone in major-label A&R is
afraid of taking chances and los-
ing their jobs, so they sign only
the most predictable clones they
can find. It’s not that there is too
much product; there are just too
many clones. There is great and
important music out there, but it is
getting the boot because it doesn’t
conform to present formats.

The labels should stop chasing
trends and start making them
again. What made the ‘‘golden
age” of the record business great
is that the labels searched for acts
with “their own sound.” If they

| LETTERS

didn’t hit the first time out, the
company didn’t ditch them; they
developed them. Nowadays, with
narrow format conformity and au-
dio sampling, very few artists have
a unique identity beyond their hair-
style, because they sound like for-
mats, not real artists. And if A&R,
promotion, or product management
drops the ball, the finger is pointed
at the artist, and the artist gets
canned. How can any artist develop
a following with a revolving-door
A&R policy?

Item: At a recent NARAS-spon-
sored seminar of record produc-
ers, one Grammy-winning, multi-
platinum producer mused about
what inspired him to go into the
business. To paraphrase: “I used
to come home from the record
store, put on the headphones, turn
out the lights and open my imagi-
nation, becoming part of the mu-
sic. I feel sorry for the kids now
who are growing up with MTV,
that they can’t use their own im-
agery; it’s already prepackaged
for them.” We are teaching a gen-
eration not to listen to and absorb
music, but to passively watch it.
Therefore, they are not as moti-
vated to go out and buy records.

Item: The death of the single.
The “wisdom” was that if you
don’t give the record buyer a sin-
gle, he will have to buy the album.
Guess what? He doesn’t have to
buy anything. Once the single
dies, can pop radio be far behind?
“Overleveraged,” my foot! The
biggest radio format in New York
is oldies, because most of the old-

ies were top-selling singles. It's
not just that the ‘““boomers’’ got
old; it’s also because the quality
endures. If you want real sales,
then get real: use real singers,
real musicians, and real songs,
and send those lip-syncing manne-
quins packing. Just remember,
real artists have range and imagi-
nation and don’t necessarily fit in
neat little formats.

Item: Slicing the mainstream
record-buying public into narrow
“demographically correct’” for-
mats has all but killed off pop ra-
dio and will never produce a mega-
hit. If the labels kept their eye on
the record buyers with money
(someone with a job who can’t sit
and watch MTV all day), they
would not be in the pickle they’re
in now. Moreover, once a megahit
got those buyers into the stores,
they would have the buying power
to walk out with some of the “sec-
torized” products as well.

Music has always been able to
rally this country during hard
times, and it has been one of our
strongest exports. Now, when we
need it most, it’s broken up into lit-
tle pieces. The American people,
who have been politically and cul-
turally sleepwalking for a decade,
are beginning to stir. I pray that
the record industry will help
sound the wake-up call. Remem-
ber what cultural awakening did
for record sales in the '60s?

Paul Wickliffe
President
Skyline Studios
New York
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CeCe Peniston burst out of the Club scene
last Fall with the gold single “Finally.” One of
the biggest smashes of 1 9", it became a #1

Club singbe in both Airplay and Sales and
propelled 21-year-oid Peniston to the top of the
op charts n both England and America. The
album Finally fulfills the promise of that single,
showcasing her universal appeal as her
captivating veice proves perfect for
everything from pop hits to soulful ballads.
CeCe Peniston is here-finally.

truer word

the debut albu
featuring the t
gold smash “findAy

75021.2385-1:75021-2387-4

and “we got a love thang’

75021-1594-4; 75021 -2355-4; 75021-2395-1
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Blame Enough For All In N.Y. Deaths

Report Faults Police, Promoter, Others

This story was prepared by Paul
Verna, Trudi Miller, and Janine
McAdams.

NEW YORK—A report from the
New York City mayor’s office
about the human crush at a celebri-
ty basketball game on the City Col-
lege campus that left nine dead
blames almost everyone involved in
the event, including campus and
university officials, student gov-
ernment leaders, New York police,
the Emergency Medical Service,
and rap promoter Sean Combs, aka
Puff Daddy.

The 67-page report, prepared by
Milton Mollen, New York’s deputy
mayor for public safety, reserves
its sharpest criticism for the police
department, which it says exer-
cised ‘“highly questionable’ judg-
ment in responding as the tragedy
unfolded. According to the report,
one officer referred to the crowd
members as “animals.”

Mollen’s report also blames stu-
dent organizers of the event for not
informing college officials that rap
stars would be involved. Officials
at City College and the City Univ.
of New York are blamed for failing
to follow their own security poli-
cies. And the Emergency Medical
Service is criticized for failing to
send an ambulance after an anony-
mous caller said “people are dy-
ing.”

The report further criticizes the
crowd for lacking self-respect and
displaying ““‘a total disregard for
one’s fellow men and women.”

According to the report, promot-
er Combs failed to ensure adequate
security or provide insurance, as
stipulated in the contract. The pro-
moter was also blamed for billing
the event as an AIDS benefit, when

Public To Give
Stamp Of Approval
To Presley Design

WASHINGTON, D.C.—The public
will have the final word in choosing
the U.S. Postal Service’s promised
Elvis Presley stamp.

“The American people will decide
in seven days of balloting at the end
of February,” says postal service
spokesman Jim Adams. Three mil-
lion ballot postcards will soon be
available at post offices nationwide.

The ballot will offer a choice be-
tween two designs selected by a Cit-
izens’ Advisory Board of the U.S.
Postal Commission.

Any singers, musicians, or music
industry folks on the board?

“Not that I know of, no,” says
Adams.

The stamp is part of a 14-part se-
ries on the Legends of American
Music due to be released by the
postal service between 1993 and
1995. BILL HOLLAND

in fact no proceeds were earmarked
for a specific charity, according to
the report.

The report appears to spare
WRKS (Kiss-FM) New York, which
ran advertisements for the event
and whose logo appeared on the tick-
ets. The station has repeatedly de-
nied sponsorship of the Dec. 28
event, which was billed as the Heavy
D. and Puff Daddy First Annual Ce-
lebrity Charity Basketball Game. In
addition to rapper Heavy D., it was
to have featured such performers as
Michael Bivins, Redhead Kingpin,
Big Daddy Kane, Phife Dog from A
Tribe Called Quest, and members of
Boyz II Men, Run-D.M.C., EPMD,
the Afros, and Jodeci, as well as
MTV’s Ed Lover and Todd T (Bill-

board, Jan. 11).

An earlier report on the tragedy,
prepared by City Univ. head of secu-
rity Jose Elique and delivered to uni-
versity officials Jan. 14, held the col-
lege responsible for not properly ex-
amining the nature of the event and
therefore not anticipating the num-
ber of attendees. Elique’s report did
not blame Puff Daddy or Heavy D.

According to published reports,
the Manhattan District Attorney’s
office, the State Attorney General,
the City Council, and the City Comp-
troller are also conducting investiga-
tions into the tragedy.

Puff Daddy and Heavy D. were
not available for comment. Calls
placed to their attorneys were not re-
turned by press time.

POP*ROCK*R&B*RAP*DANCE-COUNTRY+*LATIN«CLASSICAL-JAZZ+MUSIC VIDEO

B BY THOM DUFFY

NEW YORK—The Rock and Roll
Hall of Fame Foundation celebrat-
ed the rich legacy of R&B and the
rise of the electric guitar at its sev-
enth annual induction dinner, Jan.
15 at the Waldorf-Astoria Hotel
here.

The ceremony may be the first to
be followed by construction work
on the hall itself in Cleveland. Re-
cent resolution of funding issues
should lead to a ground-breaking
this summer, said foundation chair-
man Ahmet Ertegun. However, in
predinner remarks, Jann S. Wen-
ner, foundation vice chairman and

Rock Hall Salutes Rich
R&B Roots, Electric Guitar

publisher of Rolling Stone, hedged
on that timetable, saying work
could begin in early ’93.

But both men confirmed that, at
the urging of West Coast-based la-
bel executives on the foundation’s
board, the 1993 induction dinner will
be held in Los Angeles for the first
time.

A number of rock artists who be-
gan their recording careers in 1966
were eligible for this year’s class of
inductees. But hall of fame voters
opted instead to honor several older
R&B acts, such as the Isley Broth-
ers, inducted by Little Richard, as
well as seminal artists like the late

(Continued on page 87)

Sounds Of Simon In S. Africa Gompete With Media Din

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—Verbal gym-
nastics have been the order of the
day as those involved with Paul Si-
mon’s South African tour interpreted
its progress for the media.

The first concert of the two-week
tour, held Jan. 11 at this city’s Ellis
Park stadium, drew a crowd of
45,000—5,000 more than the original
ticket allocation for the concert. How-
ever, tour associates termed the
event a financial disaster. They had
hoped for more than 60,000 fans.

The following day’s show at the
same venue attracted a crowd of few-
er than 20,000; for the third show, at
Port Elizabeth’s St. George’s Park,
there was a capacity crowd of 15,000.

The one common factor in each of
the first three concerts was that the
audiences were predominantly white.

This could be ascribed to threats of
violence or to the fact that the show
tickets were the most expensive ever
for a South African stadium concert.
This appears to have excluded a large
part of the black population.

In addition, Simon’s established
following in South Africa—that is,
the people who buy his records—
tends to be white.

Still, London-based promoter Har-
vey Goldsmith confronted reporters
even before Simon took the stage for
the opening show and accused them
of “destroying the concert” by play-
ing up threats of political violence.

Simon had spent much of the
Thursday prior to the Saturday con-
cert in meetings with the Azanian
Youth Organization (Azayo), a virtu-
ally unknown far-left organization
that had initiated protests against the
tour. Simon was attempting to de-

fuse threats of violence that had cul-
minated in a hand-grenade explosion
outside the offices of the local pro-
moter, Network Entertainment
Group.

Simon emerged from a break in the
meeting to tell a press conference—
delayed by 90 minutes—that the
threat of violence was over. Azayo
promptly hijacked the press confer-
ence and told the media it had given
no guarantees about violence. The
conference degenerated into farce as
reporters literally shouted the Azayo
members off the stage.

The Azayo representatives later
suggested Simon give two additional
concerts under their auspices. At that
point, Simon’s management curtailed
all discussions.

The next day, the leading daily
newspaper, The Star, carried the sto-
ry as its front-page lead under the

headline, “Simon Rumpus Simmers.”
Later in the day, Azayo warned it had
a secret plan to stop Saturday’s con-
cert. The Saturday Star carried the
story under the headline, “Big Con-
cert Demo Planned.”

Ultimately, only about 50 protest-
ers were observed at the event, sing-
ing freedom songs and carrying post-
ers bearing such legends as “yankee
go home.”

Goldsmith declared the event was
a disaster and said the press cover-
age had ensured that no more inter-
national tours would come to South
Africa.

Reviews of the concert itself were
positive. The Sunday press reported
on the failure of the demonstrations
and quoted an Azayo spokesman as
saying the protest had ended early as
“‘a concession to allow the audience to
enjoy the show.”

e

Debbie Gibson appears for three
months in “Les Miserables.”

Gihson, East
D

on Are Latest Pop Stas To Try B'way

B BY PHYLLIS STARK

NEW YORK—Debbie Gibson and Sheena Easton are
best known for having a string of chart-topping pop
hits. Now, both singers are trying to make a name for
themselves among theater audiences with starring

roles in Broadway musicals.

Gibson made her debut as Eponine in “Les Misera-
bles” on Jan 7. Easton debuted as Aldonza in “Man Of
La Mancha” in Chicago on Nov. 7. The production is in
the midst of a seven-city tour, and opens March 31 on

Broadway.

Despite their success in the pop arena, neither per-
former was handed a Broadway role. Gibson first audi-
tioned for the original cast of “Les Miserables” at the
age of 15. Although she did not make the cut, her ca-
reer took off a year later when her Atlantic Records
debut, “Out Of The Blue,” was released. When she be-
gan performing Eponine’s solo “On My Own” during
her last concert tour, “Les Miserables” producer Rich-
ard Alexander came to see the show and asked her to
audition again. This time, at the age of 21, she won the

part.

Although Easton was battling a throat infection and
(Continued on page 34)

Sheena Easton and Tony Martinez in “Man Of La
Mancha,” which opens on Broadway March 31.
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Excellence = Mary-Chapln Carpenter

2 Grammy “ £
Nominations #

Mary-Chapin:

It's not the formula. It's the
substance, depth and insight cf
your writing and your passionate
performances that continue to
thrill and amaze us.
Congratulations on a great year!

* The critical raves fop :-;_15 .-
The Dark {0 ing Storie,
Cosmopblizan, Wall Street Jourmal. New

YﬁT mes, Los Angele?’nea, The

Washington Post, CD RéView and People.
* CMA Horizen and ACM Best Female
Vocalis@cminatigns.

® Your exciting CMA Awards Show
" performance with Be eil.

® Jack Cole’s stgnm‘ng video of “Down At The
Twist And Shout,” featurmg Bzausolei .
® “Down At The Twis< And Shout” Z aeeks
at *1 on the Billboard Hot Country
Recurrent Chart.

* 3 Top 10 Singles.

* Stellar appearances on “Late Nigat With
David Letterman,” “To,day Show,” “Austi
City Limits,” “AmerlcaL)n Music Shop,”
“Nightwatch” and “Hot Country Nights

Here's our heartfelt thanks for a great
year to you and to the other merters
the team:
Radio Stations
Yideo Ouzlets
Columbia Records
Triad Artists
Shock Ink
Flood, Bumstead, McCready ard Sayles
EMI Music
Band and Crew : §
John Jennings, Co-Producer
BIAS Studios, Springfield VA.
We couldn’t have done it without ycu.

Tom Carrico and John L. Simsor
Studio Jre Artiste
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Some See ‘New Openness’
Following Nirvana Success

B BY CRAIG ROSEN

LOS ANGELES—The surprise suc-
cess of Nirvana’s ‘“Nevermind”
seems to be kicking open the doors to
mainstream acceptance for other al-
ternative hard-rock acts.

Although the long-term impact of
Nirvana remains to be seen, several
label executives and programmers
say the group’s success already sig-
nals a “new openness to alternative
rock.”

The success of “Nevermind,” on
DGC, which has sold a reported 2.5
million copies in the U.S. and has
spent 11 weeks in the top 10 of The
Billboard 200 (reaching the No. 1 spot
two weeks ago), may have altered the
perception of what constitutes main-
stream hard rock. Where leather-
clad, big-haired bands with heavily
produced albums once ruled the
genre, Nirvana—and most other al-
ternative hard-rock acts—shies away
from these trappings.

The Seattle area, from which Nir-
vana hails, has been a hotbed of un-
derground rock activity for the last
few years. But it was not until last
summer that the no-frills hard rock
of the Seattle set began to show
signs of commercial accceptance.

Alice In Chains’ “Facelift” peaked
at No. 42 on The Billboard 200 in July
1991, but the Columbia album re-
mained a steady seller and was later
certified gold. (The album re-entered
The Billboard 200 three weeks ago.)

Two other Seattle exports, A&M’s
Soundgarden and Epic’s Pearl Jam,
have had only marginal success, but
both make big jumps on The Bill-
board 200 this week. Soundgarden’s
“Badmotorfinger” climbs from No.
92 to No. 72 after 14 weeks, and Pearl
Jam’s “Ten” jumps from No. 158 to
No. 106 in its fourth week. Itis at No.
4 on the Heatseekers albums chart.

While the Soundgarden and Pearl
Jam albums have been out for sever-
al months, they may not have run
their course. Videos for Soundgar-
den’s “Outshined” and Pearl Jam’s
“Alive” are both in Buzz Bin rotation

RECORD COMPANIES. PolyGram ap-
points Allen Davis president of
Continental Europe in London and
Norman Cheng president of Poly-
Gram Far East in Hong Kong. Da-
vis was president of CBS Records
International from 1979-86 and had
gone into early retirement until
this appointment. Cheng was re-
gional director of Southeast Asia
for PolyGram. (See story, this
page.)

Larry Stessel is named senior
VP and GM of marketing, sales,
and promotion for Mercury Rec-
ords in New York. He was senior
VP of marketing for Epic.

Renny Martini is appointed ex-
ecutive VP of Delos in Los Ange-
les. He was VP of sales for Angel
Records.

Carmen Ashhurst-Watson is
promoted to president of Rush
Communications, parent company
of Rush Associated Labels (RAL)/

on MTV. When Nirvana’s “Smells
Like Teen Spirit” was given similar
treatment by the video channel two
months ago, “Nevermind” shot into
the top 10 of The Billboard 200.

Pearl Jam may also have been giv-
en a boost by landing the opening slot
on the Red Hot Chili Peppers tour,
which also featured Nirvana as a sup-
port act.

Alternative hard-rock may get an-
other jolt with the release of writer/
director Cameron Crowe’s “Singles,”
a movie about the Seattle rock scene.
The Epic Records soundtrack, tenta-
tively set for March, will include cuts
from Pearl Jam, Soundgarden, Alice
In Chains, and possibly Nirvana.

While the bulk of attention may be

(Continued on page 86)

And The Nominees Are . ..

Announcing the nominations for the 34th annual

Grammy Awards, from left, are Rick Sanjek, president of the New York chapter
of NARAS; Grammy nominees Bryan Adams and Cy Coleman; Ben E. King;
Grammy nominees Robert Clivilles and David Cole of C&C Music Factory;
Kathleen Battle; New York Mayor David Dinkins; Dizzy Gillespie; Nona Hendryx;
and Eddie Palmieri. The nominations were announced at a press conference
Jan. 8 at New York's Apollo Theater. The awards will be presented Feb. 25 at
Radio City Music Hall. (For a list of the classical nominees, see page 33.)

Warner/Reprise To Handle 4AD Product

@ BY DEBORAH RUSSELL

LOS ANGELES—London-based
modern rock label 4AD Records has
entered a licensing pact with Warner
Bros./Reprise for the U.S. The deal,
effective immediately, will have all
new 4AD titles—except releases
from acts that have licensing agree-
ments with other labels—distributed
through WEA.

4AD acts excluded from the deal
include Elektra’s the Pixies and the
Breeders, Columbia’s Ultra Vivid
Scene, and Capitol’s the Cocteau
Twins. 4AD acts Lush and Throwing
Muses will remain on Reprise and
Sire, respectively.

“4AD has a history of licensing
acts on a one-off basis,” says Robin
Hurley, the label’s U.S. managing di-
rector. ‘“We thought it was time to
consolidate and try to put everything
under one umbrella. In other parts of
the world, 4AD has a label profile and
a style that we would like to see here
in the U.S.”

The first confirmed releases under
the new arrangement include the
new album by the Pale Saints and the

Wolfgang Press album ‘““‘Queer,”
which features additional tracks and
remixes that do not appear on the
U.K. version. Both titles are set for
April.

Other albums to be scheduled in-
clude a retrospective from Birthday
Party, plus titles from Swallow, Heidi
Berry, Spirea X, and Michael Brook.
And while “A Passage In Time” by
Dead Can Dance is currently licensed

to Rykodisc, the band’s future titles
will go through the WEA system on
Warner Bros./Reprise.

Hurley projects 4AD will release
about eight titles annually, including
new releases and catalog items that
have never been released domestical-
ly. Catalog titles from This Mortal
Coil, Dead Can Dance, Colourbox,
Throwing Muses, and Matt Johnson

(Continued on page 21)

Davis, Gheng
Assume PolyGram
Presidential Posts

B BY ADAM WHITE

LONDON—PolyGram’s latest presi-
dential appointments—those of Allen
Davis and Norman Cheng—have
grabbed the attention of the interna-
tional record community.

Davis will join the company as
president of Continental Europe, a
newly created post in London. He is
well-regarded for skills in communi-
cation and people management, evi-
dent during his 1979-86 tenure as
president of CBS Records Interna-
tional. A senior member of his execu-
tive team at that time was Alain
Levy, now president/CEO of Poly-
Gram worldwide.

Cheng is elevated to president of
PolyGram Far East from regional di-
rector of Southeast Asia. This post—
also newly created—combines re-
sponsibility for the company’s opera-
tions in Japan and Southeast Asia, in
an expanded regional office based in
Hong Kong. Industry observers say
the inclusion of Japan in Cheng’s ju-
risdiction is unusual because he is
Chinese. He is, however, seen as a ca-
pable executive by those outside and
inside PolyGram.

Davis and Cheng report directly to
Levy. PolyGram U.K. chairman/CEO

(Continued on page 24)

@ BY JEFF LEVENSON

NEW YORK—Sun Ra, regarded by
some as an extraterrestrial yet
known to others as one of jazz’s sig-
nificant band leaders, is about to
serve as the centerpiece attraction
for newly formed label Evidence
Music. The label has licensed 10 of
Ra’s titles from Saturn Records, a
vanity label owned by the mystical
leader yet inactive since the ’50s.

Sun Ra To Shine On New Jazz Lahel

Evidence, which will be based in
Philadelphia, is the brainchild of for-
mer retailers Howard Rosen and
Jerry Gordon. Rosen headed Wee
Three Records, a 19-store chain op-
erating out of malls throughout
Pennsylvania and southern New
Jersey; Gordon owned Third Street
Jazz and Rock, a high-volume spe-
cialty store in Philadelphia.

They plan to launch Evidence by
issuing on CD five of Ra’s works

this month; the remaining five are
slated for release in October. All will
feature extensive annotation and
packaging design that updates the
original artwork; sonic enhance-
ment has been used as needed.

“We believe that Sun Ra is a great
artist who should be considered
alongside [Duke] Ellington, [Thelon-
ious] Monk, and [Count] Basie,” ex-
plains Rosen. “If people listen to

(Continued on page 24)

EXECUTIVE TURNTABLE

STESSEL

MARTINI

Def Jam Recordings, Rush Artist
Management, Rush Producer’s
Management, RSTV and RSVP, in
New York. She was president of
RAL/Def Jam Recordings. David
Harleston is promoted to presi-
dent of (RAL)/Def Jam Record-
ings in New York. He was VP of
business affairs for the label.
EMI Records Group North
America in New York appoints El-
iot Selznick Hubbard senior VP
of publicity, Glynice Coleman VP
of R&B promotion, Norm Osborne
VP of AOR promotion, and Mi-

ASHHURST-WATSO HUBBARD

chael Mena VP of alternative mar-
keting and promotion. They were,
respectively, VP of publicity for
SBK Records, VP of the urban pro-
motion department for EMI Reec-
ords, VP of AOR promotion at
EMI Records, and senior director
of new music for SBK Records.

Christopher Roberts is promot-
ed to VP of international market-
ing for PolyGram Records in New
York. He was director of interna-
tional marketing.

Sony Music International in
New York promotes Marco Bissi

COLEMAN

OSBORNE

to VP of marketing, A&R develop-
ment. He was marketing director,
A&R development.

Columbia Records in New York
promotes Steve Berkowitz to di-
rector of A&R/marketing and Jim
Dunbar director of A&R, East
Coast. They were, respectively, di-
rector of marketing/development
and manager of A&R, East Coast.

DISTRIBUTION. Rick Bleiweiss is ap-
pointed senior VP of marketing
for BMG Distribution in New
York. He was senior VP of sales

MENA BLEIWEISS

and distribution for Arista Rec-
ords.

PUBLISHING. Elizabeth (Betsy) An-
thony is promoted to VP of talent
acquisition, West Coast, for MCA
Music Publishing in Los Angeles.
She was senior director of creative
services.

Kerry McCarthy is promoted to
creative director of Sony Music In-
ternational Music Publishing in
New York. She was GM of Rhythm
King Music in the U .K.
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For Giving

N K 5

COLUMBIA NASHVILLE

More Nominations Than Any Other Label In Music City

CHET ATKINS &

MARK KNOPFLER
“Neck And Neck” (Album)

MARY-CHAPIN CARPENTER
“Down At The Twist And Shout”

ROSANNE CASH

“Interiors”

DOLLY PARTON
“Eagle When She Flies”

DOLLY PARTON &

RICKY VAN SHELTON
“Rockin’ Years”(Single)

BEST COUNTRY INSTRUMENTAL
PERFORMANCE

BEST COUNTRY VOCAL
PERFORMANCE, FEMALE

BEST COUNTRY SONG

BEST CONTEMPORARY FOLK
PERFORMANCE

BEST COUNTRY SONG

BEST COUNTRY VOCAL
COLLABORATION

THANKS ALSO FOR RECOGNIZING EPIC’S RICKY SKAGGS FOR
His CONTRIBUTION TO THE NASHVILLE CATS PROJECT.

C O N G R

AT ULATTIONS

To All Our Grammy Nominees!

SONY MusIC NASHVILLE
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AS NIRVANA APPEARED for its
second set on ‘“Saturday Night
Live” Jan. 11, bassist Chris Novo-
selic twisted before the mike stand
and, in a snarling slur, unexpected-
ly began to sing—*“C’'mon people,
smile on your brother, ev’rybody
get together, try t' love one anoth-
er”—auntil he was cut off by unapol-
ogetic blasts from Kurt Cobain’s
guitar and Dave Grohl’s drums.
Somehow it was perfect to have
these new punk champions of the
'90s take a

Nirvana In Tune With Discord;
Wyman Walks; Tattoo Talk

Nah. Nothing so obvious. Asked
about the smart-ass move, first not-
ed by the International CD Ex-
change newsletter, Novoselic re-
sponded through Gold Mountain
Management that the idea came
about (as it has to a number of acts
and labels) to have some fun with
the CD technology. “Endless,
Nameless” was, says Novoselic,
just another cool, loud prank.

Which the fans understand.

A STONE

mocking shot
at a '60=
peace-and-love
anthem of

Alone: Mick
Jagger, in a
cover profile
in the current

the

AT

stays lodged

in the upper reaches of The Bill-
board 200, the marketing elders
scratch their heads—but the young
fans understand. Nirvana's brash
and smart noise is the music of
their lives and these times.

“We didn’t do anything. It was
just one of those ‘get out of the way
and duck’ records,” said DGC presi-
dent Ed Rosenblatt in story on the
front of the business section of The
New York Times Jan. 13 that at-
tempted to trace the “orchestra-
tion” of Nirvana's rise. With due
credit to all involved, the music
business just wiskes it could “or-
chestrate” such triumphs. The L.A.
Times’ Robert Hilburn one week
earlier wrote of the A&R “crap-
shoots” that pay off with hit al-
bums like “Nevermind.” (See Me-
dialine, page 67.)

The guys in Nirvana seem to op-
erate on a more instinctual, in-your-
face level, as witnessed by their
goofing on “Get Together.”

Or consider “Endless Nameless,”
the hidden, uncredited, thrashing
track that sneaks up and assaults
the listener at the very end of “Ne-
vermind,” many minutes after the
CD'’s last listed tune ends. Was this
a nod to such famous false endings
as “Her Majesty” on the Beatles’
“Abbey Road” or previously unlist-
ed tracks such as “Train In Vain”
on early copies of the Clash’s “Lon-
don Calling”?

their parents’ L Vanity Fair to
generation, o plug his new
While the N Y flick “Free
band’s DGC jack,”” con-
debut, ‘“Ne- firms that Bill
vermind,”’ by Thom Duffy Wyman has

left the Roll-
ing Stones.

FURTHER COMMITMENTS:
MCA and Beacon Records plan
“The Commitments II,” a March
follow-up to the hit soundtrack
from the Alan Parker film, featur-
ing 11 previously unreleased soul
hits from the Irish band, led by
singer Andrew Strong. The Com-
mitments have nabbed a group-vo-
cal Grammy nomination.

TA'I'I‘OO YOU: Those tattoos dis-
played in John Mellencamp’s re-
cent video for “Get A Leg Up” and
in Columbia Records’ recent mus-
cle-bound ads in Billboard have the
same source. They are full-color, re-
movable tattoos from Temptu Mar-
keting Inc., based in New York.

SIGNINGS: East Of Gideon to
JRS/BMG Records. This South
Florida band, formerly known as
Talk Of War and now based in
L.A., is recording an album with
producers Doug Olson and Butch
Vig (Nirvana, Smashing Pump-
kins) ... Fernando Saunders to
A&M.

DATEBOOK: The Chicago chapter
of NARAS, which embraces the
Midwest region, will present its sec-
ond annual Detroit A&R Showcase
Jan. 29 at the Premier Nightelub in

(Continued on page 34)
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Taylor Dayne

Reed Details Forces At Work In ‘Magic’
Says Positive Message Can Be Found In Loss

@ BY CHRIS MORRIS

LOS ANGELES—Lou Reed admits
that the first time he and his band
mates listened to the playback of his
new album, “Magic And Loss,” in its
entirety, “it was devastating.”

Reed’s new Sire album, a song cy-
cle about death and personal reconcil-
iation, is indeed demanding listening.
Reed says the record was inspired by
“what I learned from two particular
people.” One was songwriter Doc Po-
mus, who died of cancer in 1991; the
other Reed does not identify—“the
name wouldn’t mean anything to
you, so there’s no point in telling it.”

While Reed says ‘““Magic And
Loss” takes the listener “step-by-step
through the excruciating minutiae”
of a person’s death, the singer/song-
writer sees the album as “a very posi-
tive, uplifting record.

“These people fight like heck for
this life,” he continues. “So, amongst

LOU REED

all the other things learned, under
those appalling conditions, these peo-
ple want to live. They value life. You
should value life. Through this pro-
cess, which can only be called magi-
cal, something positive comes out.”
Reed, who says the album is “not a
record for an 8year-old,” adds, “I

Geiger To Helm Def American’s
New Altermative Music Dept.

NEW YORK—Def American Re-
cordings is launching an alterna-
tive music A&R department under
former Triad Artists booking
agent Marc Geiger, whose first
signings to the label are the Jesus
& Mary Chain and the veteran San
Francisco punk band Flipper.
Geiger, who had been with Triad
since 1984, developed that agen-
cy’s alternative music division—
representing such acts as Jane's
Addiction, Siouxsie & the Ban-
shees, Deee-Lite, the Pixies, New
Order, Echo & the Bunnymen,
Love & Rockets, and the Cocteau
Twins—and was instrumental in
assembling last year’s successful
multi-act Lollapalooza Tour. Most
recently, he was head of Triad’s

contemporary music division.

“Marc Geiger has proven him-
self to be one of the most respect-
ed and influential forces in alter-
native music,” said Rick Rubin,
owner of Def American, in a state-
ment. ‘“His joining Def American
will allow the company to grow in
new and different ways,” added
Rubin, whose label has achieved
success with the Black Crowes,
comic Andrew Dice Clay, Slayer,
and other acts.

‘“‘Reverence,”’ the first single
from the Jesus & Mary Chain’s
next album, goes to radio Feb. 24.
A promo-only hits CD, a remix CD,
and a CD-5 for retail arrive March
10.

THOM DUFFY

Top Acts To Touch Down In
Minn. Thanks To Super Bow/

@ BY JON BREAM

MINNEAPOLIS—The frigid Twin
Cities are usually a concert waste-
land in January. Not in this season
of recession.

Since the Jan. 26 Super Bowl at
the Metrodome is expected to draw
more than 60,000 out-of-towners,
local promoters have flooded the
town with music attractions. As he
does every year, Frank Sinatra
will be playing in a hockey arena
the Friday before the Big Game.

On the same night, Sinatra wan-
nabe Harry Connick Jr. will be con-
cluding his five-night Twin Cities
engagement; moreover, he’ll sing
the national anthem at the game.
Gloria Estefan takes a break from
her tour to perform during the Su-
per Bowl halftime show. Guns N’

Roses would have come to town
for two nights regardless of the
Super Bowl.

But the game also has resulted
in Bobby Bland and Millie Jackson
each being booked for four night-
club appearances and Charlie Dan-
iels playing an arena date with Pi-
rates Of The Mississippi. Also ap-
pearing during game week will be
John Mayall, Mark Collie, and Guy
Clark with Townes Van Zandt. The
Pixies will be performing during
the Big Game in a club near the
Metrodome.

Anyone who gets stranded in
Minneapolis the night after the Su-
per Bowl can choose from perfor-
mances by Lyle Lovett, Joan Jett,
the Pixies, and jazz vocalists Mark
Murphy or Kevyn Lettau.

think adult listeners can find some-
thing of value on this. When you get
older and you like rock, what can you
listen to? Well, not much. Here’s
something you can listen to, and you
can listen to it over and over and over
and over again.”

But does Reed feel that younger
audiences will find “Magic And Loss”
pertinent as well?

“I think college students might
have a real affinity for this album.
Look what’s happening to their
friends left and right. Entire seg-
ments of the population are being
decimated. How do you relate to
that? How do you respond to that?
What do you do if your best friend
dies from any one of a couple of
things that are out there? There
should be something that addresses
real life, and it doesn’t have to be
thought of as a down.”

“Magic And Loss,” like Reed’s pre-

(Continued on page 19)

Buzz Builds On
Blues Traveler’s
Live Goncerts

@BY SCOTT BRODEUR

NEW YORK—To Bill Graham,
Blues Traveler played “pelvic”
music. That was one of the late
promoter’s highest compliments.
It meant there was no way you
could stop your pelvis from mov-
ing to the band’s music.

Graham’s hunch, as usual,
was right on target. In a year
when pop music’s best-known
acts couldn’t draw in concert,
Blues Traveler in 1991 was on
the road constantly, playing al-
most 250 shows.

“We've always been predomi-
nantly a live band,” says John
Popper, who sings and plays har-
monica for the A&M Records
band. “Our studio albums are
nice tries, but the live shows just
totally blow them away.”

Those high-energy shows with
a focus on improvisation are
what got Graham and his son
David excited enough about the
group to sign it for management
right away.

“I had never seen anyone with
that kind of talent or presence
that wasn’t an established or
signed artist,” says David Gra-
ham. “In their live show, they
touch on any base you could pos-
sibly think of—rock, jazz, funk,
you name it.”

The Grahams saw another ele-
ment in Blues Traveler: tie-dye
appeal. The group draws the same
types of crowds that have made
touring successes of the Grateful
Dead, the Allman Brothers, and
the Neville Brothers.

“A Blues Traveler show is a
total experience,” David Graham

(Continued on page 18)
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Hot Danish. Morgan Creek act Mary's Danish concluded a national tour in support of its label debut, “Circa,” with a two-
night stand at the Palace in Hollywood, supported by label mate Eleven. Gathered backstage, from left, are James Bradley
Jr. of Mary's Danish; Morgan Creek Productions CEO Gary Barber; Morgan Creek Records co-president David
Kershenbaum; band members Dave King, Michael Barbera, Gretchen Seager, Louis Gutierrez, Julie Ritter, and Wag; and

Morgan Creek Records VP of business affairs Mark Berger. (Photo: Lisa Johnson)

ARTIST DEVELOPMENTS

LUKA BLOOM’S GROWTH

Irish singer/songwriter Luka
Bloom was buoyed by the response
to his sparsely produced 1990 de-
but album “Riverside,” which gar-
nered critical praise and promising
sales. Yet Bloom didn’t aim for a
big, fast follow-up. The solo per-
former purposefully waited until

he had the goods for his second Re-
prise album, ‘“The Acoustic Motor-
bike,” and showed similar resolve
in resisting a bigger production
budget.

“I very deliberately went the op-
posite way,” he says. “I didn’t
want a live album, but I wanted to
capture the rawness that marks

south by southwest music and media conference

March 11-15, 1992  Hyatt Regency

Austin, Texas

$155 Registration deadline, February 21, 1992,
$195 Walk Up Registration through March 15, 1992,
For information, write SXSW,

Box 4999, Austin TX 78765 (512/467-7979)

—ennie I

the way I perform live. In most
cases, when you go for a bigger
production, it suffers. The essence
and the core and source of your
record has to be yourself, and if
that’s not coming through, all the
polish in the
world won't sal-
vage it.”

Born Barry
Moore, the singer
picked his stage
name in light-
hearted tribute to
Suzanne Vega's
hit and James
Joyce's character
Leopold Bloom
and showed similar wit picking cov-
er material for this album, includ-
ing Elvis Presley’s “Can’t Help
Falling In Love” and L.L. Cool J's
rap ballad “I Need Love,” the first
single from the album.

However, the two-year gap be-
tween albums, much of it spent
touring, also allowed Bloom to fo-
cus on writing.

“Most artists don’t take time to
write their next album because of
the music business,” Bloom contin-

es. “They use tracks that didn’t
quite make it on the first album, or
new songs about being on the
road—and God knows, who needs
it? And I'm not the most perfect
songwriter, so it suits me better to
stand back from the frantic pace
and live life.”

So, following a period where he
could “resume some sort of life in
Ireland,” Bloom is ready to return
to the country of his initial acclaim.
“I did a lot of groundwork and
touring in America, and played all
over the place to favorable reac-
tion,” he says. “Getting established
in America definitely opened up a
lot of doors for me in Europe—and
in my own country.”

Bloom recently performed before
a heavy press-luncheon turnout at
Warner Bros.” New York head-
quarters. He's set to tour Europe
in February before returning to
the U.S. in mid-March.

JIM BESSMAN

BLOOM

Reversal Of Dreyer Decision
Gives G’right Rights To Heirs

WHEN A WILL IS NOT A WAY:
The U.S. Appeals Court for the Sec-
ond District in New York has unani-
mously reversed a lower court’s de-
cision that, in effect, says the will of
a deceased songwriter does not
take precedence over the right to
termination in Section 302 (c) of the
1976 Copyright Act.

The issue centered on a will exe-
cuted by the late Dave Dreyer in
1965 and his co-authorship of five
evergreens— ‘Me & My Shadow,”
“Cecelia,” “Back In Your Own
Back Yard,” “There’'s A Rainbow

the Pointer Sisters and penned by
Cynthia Weil and Tom Snow,
among others; from John and Jo-
hanna Hall, Siren Songs, led by
songs recorded by Orleans plus
others penned by John and Johan-
na Hall; Sagfire Music, with songs
penned by Maurice White; and
Golden Spread Music and associat-
ed catalogs, with songs written by
J.D. Souther, who wrote many
songs with the Eagles and Don
Henley. Also, reports Robinson,
EMI has ongoing co-publishing
agreements with the Halls and

'Round My Souther . ..
Shoulder,” - Canada’s
and “Wabash Wnlllls M“ I TMP—The
Moon" — Music Pub-
whose final 19 _ lisher has
years of copy- signed ar-
right life ex- tist/writer
pired between Annette Du-

1981-87. The
holder of the
publishing copyrights on the songs
during their first 56 years of copy-
right life was Bourne Music, the
defendant in the case. Larry Spier
Inc., the plaintiff in the original liti-
gation, had made a deal with
Dreyer’s heirs for the 19-year copy-
right extensions, and brought the
action to uphold that deal.

In reversing the lower-court deci-
sion, the Justices declared the
rights of Dreyer’s heirs under Sec-
tion 302 (c)—which grants a 19-year
extension on the copyright beyond
its original 56 years under the 1909
Copyright Act—superseded the
songwriter’s will, which bequeathed
Dreyer’s share of royalties to a trust
upon his death in 1967.

The three Justices rejected
Bourne’s claim that “Dreyer’s wid-
ow and surviving children had no
right of termination under [Section
302 (c)] because Dreyer’s copy-
rights, renewal copyrights, and
publishing contracts were trans-
ferred by will prior to the vesting of
any termination rights.”

The Justices basically accepted
Spier’s argument that the will was
not relevant because Dreyer him-
self had given Bourne continuing
rights to the songs in 1951, thus giv-
ing his heirs rights to terminate
that assignment.

“With the new property right cre-
ated by Section 302 (c) comes an in-
creased power on the part of the
family to recapture that right,” the
Justices ruled. The appeals court
decision makes several references
to a friend-of-the-court brief filed
by The Songwriters Guild of
America on behalf of the plaintiff.

At press time, it could not be
learned whether Bourne would ap-
peal to the U.S. Supreme Court.

DEALS: EMI Music Publishing
moved into 1992 with four catalog
acquisitions sealed as 1991 came to
a close, reports Irwin Robinson,
president and COO. They include:
From producer Richard Perry, the
Braintree and Portchester Music
Catalog, containing material cut by

by Irv Lichtman

charme, re-
ports Frank
Davies, president. TMP is seeking a |
new record deal for the former
Capitol Records performer, who is
currently completing material for a
new album with collaborations by
(Larry) Gowan, Eddie Schwartz,
Kim Mitchell, and David Go Go.

SOMETHING TO SHOW FOR IT:
Eighteen months ago, as part of a
blueprint to develop new writer/ar-
tists in the R&B/rap field, BMG
Songs signed rap act Cypress Hill
through the Los Angeles-based of-
fices of Danny Strick, senior VP
and GM. Now, the group is making
big rap, R&B, and pop action with
its No. 1 track on the Hot Rap Sin-
gles chart, “The Phuncky Feel
One,” and its self-titled album on
Ruffhouse/Columbia. And there’s
more: the act’s video, “How I Could
Just Kill A Man,” featuring Ice
Cube, was recently top five on the
“Yo! MTV Raps” countdown. The
act is also featured in the upcoming
MCA Records soundtrack of the
new Paramount Pictures film
“Juice,” via its performance of
“Hand On The Pump.” As for the
group’s next single from the album,
it’s “Hand On The Pump.”” To
Strick, Cypress Hill’s “unique blend
of Latin and R&B influences really
gives them a special niche in the
marketplace.”

In another development situa-
tion, BMG Songs is high on Dene-
tria Champ. Together with the
firm’s writer/producer Laythan
Armor, BMG Songs did the demos
and got her a label deal, Strick
notes. She was recently signed by
Cheryl Dickerson of Sony/Epic.
Armor is currently producing her
debut album.

PRINT ON PRINT: The following
are the best-selling folios from Mu-
sic Sales Inc.:

1. The Cure, Disintegration

2. Classic Paul Simon: The Simon
& Garfunkel Years

3. Fingerpicking Bob Dylan

4. Philip Glass, Solo Piano

5. AC/DC, Who Made Who
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- Now The °

World

The label that defined "audiophile" for
millions is now available throughout Eurcpe
and South Africa irom BMG/ARIS Ariola.
American Gramaphone Records, North
America’s foremost independent label,
features internationally recognized Fresh
Aire composer Chip Davis and Mannheim
Steamroller plus leading edge recordings by -
eclectic, classical and popular artists. Over
9 miilion Mannheim Steamroller albums
have sold in the United States.

CRAMAPHONE

AMERICAN GRAMAPHONE RECORDS

Now there is a new European source for
the label that symbolizes state-of-the-art.

For complete information on American
Gramaphone Records contact your
American Gramaphone distributor. In

Germany, Michael Poerschke, BVUG/ARIS

Ariola, 5241-46910. In America, Terry

Cadmus, American Gramaphone Records,

402-457-4341.
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Tinsmiths. A Boston date at the Orpheum Theater on Tin Machine's U.S. tour
brought out members of Beantown rock act Aerosmith, who jammed backstage
to meet and greet David Bowie and his band mates. Pictured, from left, are Brad
Whitford, Bowie, Steven Tyler, Hunt Sales, Tony Sales, Reeves Gabrels, and

Joey Kramer. (Photo: Paul McAlpine)

ARTISTS IN CONGERT

METALLICA
Nassau Coliseum
Uniondale, N.Y.

FROM THE OPENING riff of “En-
ter Sandman” to the closing notes
of “Stone Cold Crazy” on the final
encore, Metallica unleashed a con-
stant sonic barrage on members of
its SRO audience here Dec. 18, with
the apparent intention of wringing
every last ounce of energy from
them.

In fact, after a two-hour perfor-
mance and about a half-hour’s
worth of encores, the audience fi-

nally seemed satiated and ready to
file out of the hall. But Metallica’s
singer James Hetfield insisted on
playing one more song, its 150-
miles-a-minute version of Queen’s
“Stone Cold Crazy” that appears on
Elektra Entertainment’s “Rubai-
yat” 40th-anniversary album.
Before that, Metallica majestical-
ly ripped through selections from
its five-and-a-half-album repertoire,
including its current top 10 “Metal-
lica,” although some of the discs
were better represented in the set
than others. To make up for the
show’s meager two-track represen-
tation from ‘““And Justice For All,”
Metallica performed something it
dubbed ‘“‘Riff-a-rama,” which was

were used effectively by the band to
dramatize certain songs.

In addition to “Enter Sandman,”
highlights of the set included
“One,” “Wherever I May Roam,”
“Seek And Destroy,” ‘“Master Of
Puppets,” “Whiplash,” “Creeping
Death,” and “Last Caress,” a Mis-
fits gem covered by the band on the
“Garage Days” EP.

With the exception of the boring
staples of arena rock—i.e., guitar,
drum, and bass solos, which detract-
ed from the proceedings—Metalli-
ca’s performance here showed it re-
mains true to its roots of being a
working-class band, more in tune
with its audience than most other
bands enjoying superstar status

NEW 0“ having fun and proving to people True To Yourself” has been re- composed of a medley of cannon-of- nowadays. ED CHRISTMAN
you don’t have to be a gangster.” leased in both an edited-for-radio the-gods riffs from other songs on
Although the duo raps about and an album version. that release. .
THE CHAHTS fun and partying, “2nd II None,” ‘““People wanted to hear ‘Be With all equipment suspended Venues & Promoters:
its debut album—which recently True To Yourself’ on the radio, so | from the ceiling, the band per- Send your backstage
2nd IT None, the Compton duo of topped the Heatseekers album we listened,” explains KK. “It’s formed on a large, bare stage built fo hot t
. . . . e - ; perrormer pnotos to
cousins Tha D and KK, rap and chart—also is labeled with an ex- not like we sold out, we’re just do- around a mosh pit filled with fans, Billboard. Talent Dept
sing about having fun and party- plicit-lyric warning sticker. “Be ing our job.” who apparently were so delighted 2 pt.,
ing on their self-titled Profile Profile West Coast A&R man- | with their ringside view that they 1515 Broadway,
Records album rather than the ager Dave Moss, who signed the forgot to mosh. Crisscrossing the N.Y., N.Y. 10036
gangster moves of another well- band, says, “Unlike most West mosh pit were a pair of bridges that
known Compton posse. Coast rappers, the album [pro- )
“When you're a ‘nigga with at- duced by fellow Profile artist DJ
titude’ you’ve got to always have Quik] has songs with actual - ®
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True To Yourself,” which exhorts Greedy Greg Jessie at Los Ange- ARTIST(S) venue Date(s) Ticket Price(s) ~ Capaity Promoter
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but on the Hot 100 Singles chart. and KK, the duo may support Ice :
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. Worth/ $25/ 820, - two Ogden Presents
says. “Bill and I noticed that right people, and so on. It became a little seekers album chart last month. Tarrant County seflouts -
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Traveler is necessary in its audi- out. At the same time, the others its audience, opening shows for Fort Worth,
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That was not always the case. By the time Blues Traveler was Little Feat, and Santana. P The Pyramid oy prenpy 19019 Wid-South
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times than I'd like to remember,” The 1990 self-titled debut album by Jim Ganes (Huey Lewis, Steve D, JAZZY JEFF & FRESH
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?ﬁr;?gétgsg%f%uss AUTHORIZED MERCEDESI BEPiZ - around much more.” 327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

18

www.americanradiohistorv.com

BILLBOARD JANUARY 25, 1992


www.americanradiohistory.com

Artists & Music

LOU REED

(Continued from page 14)

vious two albums, “New York” and
“Songs For ’Drella,” is a conceptual
piece, and Reed says he will continue
in this mode in the future.

“I don’t want to have 12 or 14 dis-
parate thoughts anymore,” he says.
“I want to have a unified vision on
each album now, because I'm capable
of sustaining it, and that’s what’s in-
teresting now, for me. I want to give
that to the listener, that sustained

1 don’t want to have
12 or 14 disparate

thoughts anymore’ | ’ | ONEE- (ARO PC]I”HG LB

thought approached in various ways,

for the depth that can give the listen- *

er.” » ¥
When Reed tours the U.S. and Eu-

rope this spring. he will perform THE ONLY TRULY INTERNATIONAL MUSIC AWARDS SHOW

“Magic And Loss” in its entirety. - HONOURING THE WORLD’S BEST-SELLING ARTISTS OF THE YEAR

Warner VP of product manage-
ment Steve Baker says the label is
“not approaching this as a tough sell.
We're going to approach this thing as
head-on as possible.”

Acknowledging that press reaction
“will probably have a lot to do with
the success or failure of this record,”
Baker notes that writers received ad-
vance CD copies of ‘Magic And Loss”
months before the album’s release.

“The idea was to get people to lis-
ten to this album in the best possible |
way,” Baker says.

Album rock and modern rock ra-
dio, which have both traditionally
supported Reed, will be targeted with
the release of the track “What’s
Good.”

Baker adds that retail chains will
be urged to play the album in-store.
Another retail-oriented promotion
will involve the sale of what Baker
calls a “superlimited” edition of
“Magic And Loss” in an acid-etched
steel DigiPak, featuring the graphic
work of Anselm Kiefer, a European
artist who usually works in lead.

RCA To Release
Reed Boxed Set

LOS ANGELES—RCA Records
in March plans to release a Lou
Reed boxed set, ‘“Between
Thought And Expression,” fea-
turing 45 tracks from Reed’s two
separate stints with the label in
the '70s and ’'80s. Reed recom-
mended tracks for the three-disc
anthology—including a 13-min-
ute live version of “Heroin” re- [
corded at the Roxy in L.A. with § ]

Don Cherry on trumpet—and as- _*E ‘$ ‘—M & y ‘. i - C 2R

sisted in remastering the materi- i .

al, offering exclusive photo- mARcon l R"ATIO |_

graphs for a 32-page book ac- :
companying the set. Other Reed 1-avenyg de Grand ame f 00 M( o fy

classies included are ‘“‘Sweet 2 43.69 ¢ r
Jane,” “Walk On The Wild Side,” = " ; 'MC ; ng : 95-25-09-'§4 :
“Coney Island Baby,” and a ver- - _ - ul 4 | >
sion of “The Star-Spangled Ban-

ner.” Producing the reissue proj-

ect are Rob Bown and Jim Camp-
bell of BMG Music Canada.
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Cole Has Hot Hand At Image Awards
O’ Jays Among Other NAACP Honorees

EBY CHRISTOPHER VAUGHN

LOS ANGELES—Natalie Cole’s
“Unforgettable” appears to be un-
beatable. The silky-voiced singer
picked up three awards during the
24th annual NAACP Image
Awards ceremonies Jan. 11 at the
Wiltern Theatre here.

Honored with trophies for out-
standing female artist, jazz artist,
and music video, Cole said, “I’'m
going to enjoy all of this now be-
cause it may never happen again.”

R&B veterans the 0'Jays pulled
an upset win as outstanding vocal
group for their ““Emotionally
Yours” album; coincidentally, the
0'Jays, along with the Tempta-
tions, the Four Tops, and the Dells,
were inducted into the Image Hall
of Fame following a rousing trib-
ute from vocal groups Boyz IT Men
and Levert.

John Singleton’s “Boyz N The
Hood” was chosen as outstanding
film and Wesley Snipes’ portrayal
of a drug lord in “New Jack City”
earned him the outstanding-actor
award.

Patti LaBelle picked up the en-
tertainer-of-the-year award from
Dionne Warwick and Gladys
Knight after a musical tribute

Rap duo 2nd Il None
promotes positive
attitudes through

songs about having

fun and partying
... page 18

from Sheryl Lee Ralph, Peabo Bry-
son, Shanice, and Arnetia Walker.

During two particularly emo-
tional presentations, former Los
Angeles Laker star Magic Johnson

Patti LaBelle picked
up the award for
entertainer of the year

was presented with the Jackie
Robinson Sports Award by Ar-
senio Hall and an unexpected con-
tingent of Laker team members
and executives, and Janet Jackson
received the Chairman’s Award
from teenage twin girls who tear-
fully described how her “Rhythm
Nation” album convinced them to
return to school.

The Image Awards, established
by the Beverly Hills-Hollywood
branch of the NAACP to recognize
films, television programs, and en-
tertainers who reflect positive im-
ages of blacks, will be broadcast
nationwide at 11:30 p.m. Saturday
(25) on NBC; the show was pro-
duced by Hamilton Cloud.

Despite months of internal poli-
tics that had once threatened the
disruption and possible dissolution
of the 24-year program, the night’s
ceremony was marked by a spirit
of cooperation, camaraderie, and
“let’s get on with it.”

Other music-related awards in-
cluded Boyz II Men as new artist,
BeBe & CeCe Winans as best gos-
pel artist, D.J. Jazzy Jeff & the
Fresh Prince for best rap artist,

NEW YORK—The reporting
panel for the Hot Rap Singles
chart has been revised. The ef-
fects of the new reporters take
hold in this week’s issue (see
chart, next page).

Says Suzanne Baptiste, Bill-
board’s rap/jazz/gospel chart
manager, ‘‘The goal was to
achieve better representation of
national rap sales.”

The chart, which is based on a
sample of retail and one-stop
sales reports, has been expanded
from 63 to 85 reporters. At the
same time, approximately 15 one-
stop operations were dropped
from the list in favor of more re-
tail stores. “We wanted to reflect
more of the final sale to the con-
sumer, rather than the intermedi-
ate one-stop sale to retail out-
lets,” says Baptiste. “The change
is also in preparation for convert-
ing the chart to point-of-sale re-
tail unit piece-counts later in the

Billhoard Rap-Ghart Revisions
Reflect National Sales Trends

year.”

The new panel also includes
more retail stores in areas that
were previously only lightly cov-
ered, ‘“‘like upstate New York,
the Carolinas, and the North Cen-
tral states,” says Baptiste. A
number of independent and chain
outlets were also added on the
West Coast, she adds.

The changes in the panel will
affect the chart fortunes of some
records. For instance, says Bap-
tiste, Cypress Hill’s ‘““The
Phuncky Feel One’’ remains at
No. 1 but with a bigger lead this
week.

The Hot Rap Singles chart is
compiled from each reporter’s
list of its 20 top-selling rap sin-
gles each week. The chart was
first initiated in March 1989 as a
biweekly chart, then became a
weekly feature in November
1989.

JANINE McADAMS

and Luther Vandross for best male
vocalist and best album. Arsenio
Hall received the Key of Life
Award, and ‘“The Arsenio Hall
Show’’ was named best variety se-
ries or special. Actors Whoopi
Goldberg, Bill Cosby, Lynn Whit-
field, James Earl Jones, and Jas-
mine Guy, and TV shows ‘“The
Oprah Winfrey Show,” “The Fresh
Prince Of Bel-Air,” and “In The
Heat Of The Night'’ were also rec-
ognized.

Christopher Vaughn is a staff writ-
er for The Hollywood Reporter.

= s X
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Making Their Marks At Sony. Sony Music and Columbia Records signed
Prince Markie Dee (formerly of the Fat Boys) and Mark Rooney to a label,
production, studio, and solo project deal. Shown, from left, are Jonathan Polk,
director, business affairs, Sony Music; Kenny Meiselas, artists attorney; Markie
Dee; Tommy Mottola, president, Sony Music; Rooney; Don lenner, president,
Columbia Records; Michele Anthony, senior VP, Sony Music; Faith Newman,
director, A&R, Columbia; and Fred Ehrlich, VP/GM, Columbia.

PUBLIC ENEMY STRIKES AGAIN: Political-
minded rap group Public Enemy unveiled its latest
video, “By The Time I Get To Arizona,” at a press
conference Jan. 7 at the New York Sheraton Hotel.
The video, directed by Eric Meza, who also worked
on the group’s “Can’t Truss It” video, is a powerful
and provocative piece of work that takes its visual
cues directly from the track. In case you haven’t
heard it, this stinging hard rock’n’funk piece is PE’s
reaction to Arizona’s refusal to adopt the Martin Lu-

ther King Day holiday,

and describes violent
confrontation with gov

ernment officials there.

With re-enactments of
scenes from the civil
rights struggle of the
60s and depictions of
Chuck D and the S1Ws
(members of Security Of

The First World) con-
ducting military drills,
injecting candy with poi-
son, and creating bombs, it is a very detailed re-
venge fantasy that is raising concerns about con-
doning and/or inciting racially motivated violence.
Artistically, this is the hardest-hitting and most in-
teresting video/audio combo from the group since
“Black Steel In The Hour Of Chaos,” another grim
but compelling vision of a violent prison rebellion
and breakout.

For more about video outlets’ handling of “By The
Time I Get To Arizona,” see The Eye, page 38.

GRAMMY POWER: This year’s nominations were
made at the Apollo Theater, a first in terms of locat-
ing the announcements at a historically black enter-
tainment venue. While complaining about the Gram-
my nominee choices has become an annual pastime
for many industryites, it seems NARAS has made
an effort to do better in terms of categories and
picks in the R&B and rap categories. At least the
artists and the works chosen are worthy of merit
(they hadn’t always been in the past). It’s nice to see
the incredible Lisa Fischer and favorite Vanessa
Williams nominated alongside still-fabulous stal-
warts Gladys Knight, Patti LaBelle, and Aretha
Franklin in the female vocal category. Natalie
Cole, who wowed critics and fans with her “Unfor-
gettable” package, gets noms in the best record, al-
bum, and song-of-the-year categories. And newcom-
er Keith Washington gets a nom in a field that also
recognizes Peabo Bryson’s wonderful “Can You
Stop The Rain,” Luther Vandross’ “Love Power,”

by Janine McAdams

Public Enemy Strikes Another Nerve

Hard-Hitting ‘Arizona’ Clip Is Powerful, Provocative

James Brown’s comeback album, Stevie Wonder’s
inspired “Jungle Fever” track “Gotta Have You,”
and Teddy Pendergrass’ emotional “How Can You
Mend A Broken Heart.”” These are all tough con-
tenders. NARAS also wins points for separating
solo rap performers from groups. I'll go out on a
limb here and make some predictions in the rap cate-
gories: L.L. Cool J will win the solo category with
“Mama Said Knock You Out” over Monie Love,
Queen Latifah, Ice-T, and yes, even Hammer; in
the group category,
though Public Enemy
deserves a nod for the
thought-provoking
“Apocalypse 91 ... The
Enemy Strikes Black,"
the real battle will be be-
tween Grammy favor-
ites D.J. Jazzy Jeff &
the Fresh Prince’s
“Summertime”’ and the
overwhelmingly popular
but risque “O.P.P.” by
Naughty By Nature. Heavy D. has a small outside
chance with “Now That We Found Love.” The win-
ner: Probably “Summertime.”

GET ON BOARD! The nominations for the sixth an-
nual Soul Train Music Awards will be announced
Jan. 30 at a press brunch at the Beverly Hills Hotel.
The awards, nationally syndicated by Tribune En
tertainment, will be broadcast March 10 from the
Shrine Auditorum in Los Angeles

MORE L.A. LIVE: Now that the R&B Live series
has ignited interest in live club performances in Los
Angeles, there is a new series in the L.A. area.
Known as Nothin’ But Jazz and featuring midlevel
R&B and jazz-oriented acts, this new series 1s
housed in World, a club on the ground floor of the
Beverly Center. The Wednesday-night series was
initiated for a six-week run late last year, says pro-
ducer Curtis Mitchell of CM Productions. “Origi
nally we wanted to do just jazz acts but we decided
to stretch out to include artists with a strong jazz
influence,” he says. With Tony Warren as musical
coordinator, the intimate, 350-seat venue reopened
recently with Gary Taylor in his performing debut.
Upcoming acts include Linsey, Perri, John Wil-
liams (from “The Arsenio Hall Show”), Jon Lu-
cien, Angela Bofill, and Bobby Lyle.

Assistance in preparing this column was provided
by David Nathan.
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POLAND’S PIRATES MAY FACE NEW COPYRIGHT LAW

(Continued from page 6)

forts against the pirates (Bill-
board, Oct. 26). The Americans are
said to have spoken of the need for
adequate law and enforcement “in
the same context’’ as economic aid.

KUDOS FOR U.S.

One well-placed industry source
said at the time, “The Americans
are doing a great job. They are
now our last and only hope. Inter-
nal lobbying from the Polish indus-
try is having no effect, and the Eu-
ropean Community angle has
gone. The EC is no longer making

adequate copyright protection a
precondition of associate member-
ship of the EC.”

Poland has applied for associate
membership, which, if granted,
would give the country access to
consumers in the 12 nations of the
EC. The European Commission in
return requires Poland to put in
place effective copyright law, but
it is understood that the country
has been given five years to com-
ply. Some Western executives
have complained that they feel this
is an unreasonably generous

length of time.

The IFPI is, though, relaxed
about the associate-membership
issue. The organization feels that
current import safeguards would
not be materially affected by asso-
ciate membership.

Nonetheless, IFPI spokesman
Mark Kingston says Poland is the
group’s “highest priority.” IFPI
president Sir John Morgan and di-
rector general-designate Nic Gar-
nett are known to have obtained
Polish visas ““for imminent use."”

]
I r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING JAN. 25, 1992 ™ AND ONE-STOP SALES REPORTS.
50 52 51 39 KEITH WASHINGTON @ QWEST 26528*/WARNER BROS. (9.98) MAKE TIME FOR LOVE 1
z
< <l w 5. = 51 | 49 | 62 | 26 | D.J. JAZZY JEFF & THE FRESH PRINCE A JIVE 1392 (9 98) HOMEBASE 5
;& x =
28|28 (=23 g £ | ARTIST TITLE | 58 52 | 47 | 43 | 30 | NATALIE COLE A ELEKTRA 61049 (13.98) UNFORGETTABLE | 5
-2 5 RN (8] LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT) aa
*x % NO. 1 * % 53 54 50 ] JERMAINE JACKSON LAFACE 26001 */ARISTA (9.98) YOU SAID 39
1 1 1 MICHAEL JACKSON EFIC 45400 {10.98 EQ) iy DANGEROUS | 1 54 | 51 | 48 | 10 | ATLANTIC STARR REPRISE 26545* (9.98) LOVE CRAZY | 46
@ 3 5 7 KEITH SWEAT @ ELEKTRA 61216* (10.98) KEEP IT COMIN' 2 55 | 58 | 60 | 40 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846874/PLG (9.98 EQ) THE BRAND NEW HEAVIES 17
3 2 2 31 | JODECIA wcA 10198 0.98) e [Tl 1 56 57 5 | 39 | B ANGIE B BUST IT 95236/CAPITOL (9.98) B ANGIE B 12
4 1 3 15 | PRINCE & THE N.P.G. & PAISLEY PARK 25379° WARNER BROS. (3,951 DIAMONDS & PEARLS 1 57 | 55 | 63 | 34 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL 4
5 7 7 11 | HAMMER 4 3 caPITOL 98151 (9.98) 700 LEGIT TO QUIT 5 58 | 53 | 41 | 15 | KID'N PLAY SELECT 61206/ELEKTRA (9.98) FACE THE NATION | 27
6 5 5 12 | GERALD LEVERT ATCO EASTWEST 91777+ (10.98) PRIVATE LINE 5 59 | 62 [ 66 | 22 | OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED | 3l
7| 6 | 4| 10 i1ceEcusea eroriy 57155 9.9 DEATH CERTIFICATE | 1 60 | 53 [ 52 | 10 | ROGER RePRiSE 26524* (9.98) LI
8 8 8 34 | BOYZ 1i MEN 4 2 MOTOWN 6320+ (9.98) COOLEYHIGHHARMONY 1 61 | 5 | 53 | 12 | ERIC GABLE ORPHEUS 47927/EPIC (9.98) CAN'T WAIT TO GET YOU HOME | 44
@ 9 15 | 8 | TEVIN CAMPBELL GWEST 26291 *WARNER BROS. (9.98) TEVIN. g 62 | 63 | 65 | 32 | STEVIE WONDER @ MOTOWN 6291* (10.98) MUSIC FROM "JUNGLE FEVER" 1
10| 9 | 16 | MARIAH CAREY & 2 coLumeia 47980 (10.98 £Q) EMOTIONS | 6 63 | 64 | 58 | 31 | PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THERAIN | 1
2 1 1L 1 131 16 | rATT CABELLE wor rorssmom Spm—— T 77 | 77 | 15 | PETE ROCK AND C.L. SMOOTH ELEKTRA 61175 (6.98) ALL SOULED OUT | 64
@ 17 18 16 | CYPRESS HiLL RUFFHOUSE 47889/COLUMBIA (9.98 EQ) CYPRESS HILL 12 65 0 24 | JENNIFER HOLLIDAY ARISTA 18578* (9.98) MIONNORRISIDE 3
®) o 66
13 | 12 | 14 | 20 | VANESSA WILLIAMS wING 843522 /MERCURY (3.98 EQ) THE COMFORT ZONE | 12 &4 x)‘:"‘:;'iizf;’:'sm 91804 (10.58) AL
14 | 15 | 11 | 15 | PUBLICENEMYA ooce oo e e e 1 72| T | 12 e | KNOW IT'S WRONG, BUT | JUST CAN'T DO RIGHT | 60
JAM A73740LUMBIA 10.98 68 | 60 | 59 | 19 | BELL BIVDEVOE® WBBD - BOOTCITY! THE REMIX ALBUM | 18
15 | 14 | 10 | 27 | BEBE & CECE WINANS @ CAPITOL 92078 (3.98) DIFFERENT LIFESTYLES 1 MCA 10345 (10.98)
16 | 13 | 16 | 28 | PHYLLIS HYMAN PR 110067200 (9.98) eIl 10 69 | 69| 68 | 69 | TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE | 38
20 | 24 | 8 | SHANICE moTown 6319+ (9.98) INNER CHILD | 17 10 | 61 | 55 | 2 | GLADYS KNIGHT Mca 10529 (0.98) e ng b T
18 | 19 | 19 | 15 | ATRIBE CALLED QUEST JivE 1418* (9.98) LOW END THEORY | 13 71 | 66 | 64 | 9 | SOUNDTRACK mCa 10428 (10.98) STRICTLY BUSINESS | 64
19 | 16 | 12 | 13 | BARRY WHITE aam 5377 (9.98) PUT ME IN YOURMIX | 8 72 | 71 | 76 | 30 | GENE RICE RCA 3159(9.98) JUSTFORYOU | 26
D | 18 | 17 | 14 | FOURPLAY waRNER 8R0S, 26656+ 9.98) FOURPLAY | 16 76 | 86 | 4 | BOBBY 'BLUE' BLAND MALACO 7458 (9.98) PORTRAIT OF THE BLUES | 73
4173 67 9 U.M.C.'S WILD PITCH 97544/EMI (9.98) FRUITS OF NATURE 67
21 | 22 | 20 | 17 | KARYN WHITE WARNER BROS. 26320* (10.98) RITUAL OF LOVE | 7 W i
2 20 2 36 | LUTHER VANDROSS & Cric 46789 (10.98 £ o P 1 15 68 74 42 M.C. BREED & D.F.C. $.0.E.G. 4103/ICHIBAN (9.98) M.C. BREED & D.F.C. 38
- 16 | 74 | 80 | 52 | TONY TERRY EPIC 45015 (9.98 EQ) TONY TERRY | 35
3 25 29 8 LISA STANSFIELD @ ARISTA 18679* (10.98) REAL LOVE 23 » ; 5 =
1 82 5 LONNIE LISTON SMITH STARTRAK 1000 (9.98) MAGIC LADY
24 | 23 21 28 | GETO BOYS @ RAP-A-LOT 57161+/PRIORITY (9.98) WE CAN'T BE STOPPED 5 i 8‘ 7
18 8 81 PATTI AUSTIN GRP 9660*/MCA (9.98) CARRY ON
25 26 25 27 HEAVY D. & THE BOYZ @ UPTOWN 10289*/MCA (9.98) PEACEFUL JOURNEY 5 T 5 o = =
JIBRI WISE ONE EAR CANDY 31000 (9.98) JIBRI WISE ONE
26 2 23 14 | SCARFACE RAP-A-LOT 57167/PRIORITY (9.98) MR. SCARFACE IS BACX 13 m 5 5 = e
VESTA A&M 5347 (9.98) SPECIAL
i} 27 31 12 | 2ND Il NONE PROFILE 1416 (9.98) 2ND It NONE 27
33 | 47 | 4 | JODY WATLEY won 10995 (10981 AFFAIRS OF THE HEART | 28 87 | 87 | 9 | MARVIN SEASE MercURY 510494 (9.98 EQ) SHOW ME WHAT YOU GOT | 72
29 28 | 13 7 D-NICE JIVE 41466+ (3.98) T0 THE RESCUE 28 93 97 3 BUST DOWN EFFECT 3005*/LUKE (9.98) NASTY BITCH (CHAPTER 1) 82
10 | — | 2 | SOUNDTRACK sout 1062-mca (1098 e | 30 NEWD> | 1 | MINT CONDITION PERSPECTIVE 1001+/a8M (9.98) MEANT TO BE MINT | 83
84 | 75 [ 72 | 19 | POOR RIGHTEQUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY | 23
31 31 28 19 NAUGHTY BY NATURE @ TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE 10 % = = 1 7
ALEX BUGNON ORPHEUS 91611*/EPIC (9.98 EQ) 107 DEGREES IN THE SHADE
32 [ 30 | 32 10 | BIG DADDY KANE coLD CHILLIN' 267 15*/REPRISE (9.98) PRINCE OF DARKNESS 25
3 | 3 | 38 | 3 | cruse rock ( THE ONE T 86 8 | 91 24 | EX-GIRLFRIEND REPRISE 26547 (9.98) X MARKS THE SPOT 37
SELECT 21640/ELEKTRA (9.98)
@ 7 | 0 7 BITCH BETTA HAVE MY MONEY n 87 85 | 83 23 | PAULA ABDUL 4 2 CAPTIVE 91611*VIRGIN (10.98) SPELLBOUND 3l
AMG SELECT 21642 (9.98)
88 78 | 69 | 34 | DAMIAN DAME LAFACE 6000/ARISTA (9.98) DAMIAN DAME 21
(5| 44 | 45 | 11 | BLACKSHEEP MERCURY 848368 (5.98) AWOLF IN SHEEP'S CLOTHING | 35 o Te sl 5 o
BOBBY RUSH URGENT 4117/ICHIBAN (3.98) I AIN'T STUDDIN' YOU
D.J. MAGIC MIKE & M.C. ESS -
36 | 36 | 35 | 9 | DI MAGIC MIKE & M.C. MADN AIN'T NO DOUBT ABOUT IT | 35
90 | 88 | 89 § THE TEMPTATIONS MOTOWN 6331* (9.98) MILESTONE 88
37 39 39 ] TIM DOG RUFFHOUSE 48707/COLUMBIA (9.98 EQ) PENICILLIN ON WAX 37
B | 32 | 27 37 | SHABBA RANKS £FIC 47310 (9.98 £Q) e 1 91 94 98 | 30 | NEMESIS PROFILE 1411(9.98) MUNCHIES FOR YOUR BASS 52
39 | 23 | 26 | 10 | SOUNDTRACK wca 10397 .98 HOUSE PARTY2 | 23 92 | 84 | 79 6 | AUDREY WHEELER EAR CANDY 31002 (9.98) I'M YOURS TONIGHT | 79
: 93 | 97 | 84 | 13 | WC &THE MAAD CIRCLE AIN'T A DAMN THANG CHANGED | 52
40 | 35 | 30 | 12 | DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98) SONSOF THEP | 23 3 | Priori 57156 (9.98)
TR 2 gﬁ?‘éygég“]!/g L’ND e I A % 94 | 95 | 94 | 44 | TYRONE DAVIS ICHIBAN 1103 (9.98) I'LL ALWAYS LOVE YOU 39
- 95 30 92 40 | ANITA BAKER ELEKTRA 61116* (9.98) THE SONGSTRESS 90
42 | 42 | & 16 | NICE & SMOOTH RAL 47373+/COLUMBIA (9.98 £Q) AIN'T A DAMN THING CHANGED 29
96 91 90 33 | N.W.A A RUTHLESS 57126/PRIORITY (9.98) EFIL4ZAGGIN 2
48 | 54 | 18 | QUEEN LATIFAH Tommy Bov 1035 (9.98) NATURE OF ASISTA' | 36
e B 5 97 96 | — | 47 | C&C MUSIC FACTORY A 3 COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT 11
CHRIS WALKER PENDULUM 61136*/ELEKTRA (9.98) FIRST TIME
9% | 99 | — 2 GARY TAYLOR VALLEY VUE 21191+ (9.98) TAKE CONTROL 98
45 46 51 16 MC LYTE FIRST PRIORITY 91731*ATLANTIC (10.98) ACT LIKE YOU KNOW 14
99 92 95 9 RUN-D.M.C. PROFILE 1419 (10.98) GREATEST HITS 1983 - 1991 75
50 | 46 | 6 | TONE-LOC DELICIOUS VINYL 510609 (9.98) COOL HAND LOC | 46 -
100 | 98 | 100 | 9 DAVID PEASTON MCA 10383 (9.98) MIXED EMOTIONS 80
4] 45 44 24 COLOR ME BADD A GIANT 24429 /REPRISE (3.98) C.M.B. 10 )
THE 2 LIVE CREW Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
48 4l 36 13 LUKE 91720*/ATLANTIC (10.98) SPORTS WEEKEND (AS NASTY AS THEY WANNA BE PART I1) 19 A RIAA certification for sales ot 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailabie. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for iabels
hid e 49 28 READY FOR THE WORLD wMc 10224" (9.98) STRAIGHT DOWN TO BUSINESS 4 that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BPI Communications.

WARNER BROS./REPRISE TO LICENSE 4AD PRODUCT

(Continued from page 12)

are forthcoming.

The licensing system will be divid-
ed into two tiers, says Hurley, with
an “A” level designed to handle
4AD’s more established, commercial
acts. Warner Bros. or Reprise would
handle all promotion and marketing
as per a conventional licensing ar-
rangement. Acts such as the Pale
Saints, the Wolfgang Press, and
Dead Can Dance likely would fall into
this category, he says.

The “B” tier would be reserved for
newer artists and back-catalog reis-
sues. The Warner Bros./Reprise

team would handle production and
distribution, but the 4AD U.S. staff
would handle initial marketing and
promotion. Acts such as This Mortal
Coil and Spirea X may fall into this
category, Hurley says.

4AD will close its New York opera-
tion at the end of March and relocits
to L.A., says Hurley. The New York
staff of two—Victoria Wheeler and
Dan Mackta—was dismissed in the
transition. A new marketing and pro-
motion team will be hired in L A,
Hurley says.
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TERRIROSSI'S

RHYTHM
SILTION

RADIO HAS STRIPPED its lists of end-of-year recurrents and aggres-
sively added new music. This week’s chart sports 12 debuts. Active re-
cords that had languished on frozen playlists are now reported in line
with actual airplay. Therefore, many records benefit and make strong
chart moves from huge leaps in radio points. Chart positions are also
enhanced as other records that were descending on the chart now plum-
met, allowing the newer records to make even stronger upward moves.
At the top of the chart, “Keep It Comin’” by Keith Sweat (Elektra)
earns the top honors, with reports from 100 stations. Even though its
radio-point gain is tremendous, it ranks No. 2, since “Tell Me What You
Want Me To Do” by Tevin Campbell (Qwest) continues to gain points
and remains the No. 1 radio record. “Keep It” has reports from 100 sta-
tions: 96 show upward movement and 20 list it at No. 1.

§

INSATIABLE’ by Prince & the N.P.G. (Paisley Park) gains WVKO
Columbus, Ohio, at No. 13 for a total of 100 of the 101 reporting stations.
It tops four playlists: WZAK Cleveland, KMJQ Houston, WGZB Louis-
ville, Ky., and WCDX Richmond, Va. Its combined total points move it
up on the chart 6-3, even though neither radio nor retail individually rank
that high. The act’s “Diamonds And Pearls” leaps 87-61, gaining moder-
ate retail points and 16 stations. The strategy for releasing singles from
this album has been to promote one single to pop radio and a different
title to R&B radio—“Gett Off” was R&B only and “Cream,” which I
love, was top 40 only. “Insatiable” has yet to be promoted to pop radio.
And now “Diamonds” is bulleting up both charts. Many R&B stations
have been playing it, evidenced by some of this week’s reports. It has
three top 20 reports: No. 18 at WOWI Norfolk, Va.; No. 16 at WJHM
Orlando, Fla.; and No. 18 at WCKU Lexington, Ky.

‘

EVERYTHING’S GONNA BE ALRIGHT’ by Naughty By Nature
(Tommy Boy) jets 71-42, gaining a tremendous boost in retail points
and 12 radio reports. Some of the new reports are from WPEG Char-
lotte, N.C.; WEAS Savannah, Ga.; WENN Birmingham, Ala.; KMJM
St. Louis; and WHRK Memphis. Two other records make reasonably
strong moves. “In & Out Of Love” by Gary Taylor (Valley Vue)
moves 69-56, gaining seven stations, including WOWI, WZHT Mont-
gomery, Ala., and KJLH Los Angeles. “Make Ya Body Move” by the
Chill Deal Boyz (Pump) advances 86-70, with new activity from 12
stations, including WXYV Baltimore; WQMG Greensboro, N.C;
WQOK Raleigh, N.C.; WJTT Chattanooga, Tenn.; and WCKX Colum-
bus, Ohio.

I.OOKS CAN BE DECEIVING: No one is surprised that ‘“Remember
The Time” by Michael Jackson (Epic) enters the chart at No. 41, with
reports from 77 stations. At the bottom of the chart, two records de-
but in the middle 90s, in spite of strong radio points that in any other
week would have positioned them 15-20 places higher on the chart.
“So In Love” by Alex Bugnon (Orpheus) debuts with 28 stations and
“Everything”’ by the MacBand (Ultrax) has reports from 25.

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

22 REPORTERS 27 REPORTERS 52 REPORTERS 101 REPORTERS
REMEMBER THE TIME
MICHAEL JACKSON eric 19 20 36 75 77
HERE | GO AGAIN
GLENN JONES ATLANTIC 11 13 25 49 54
EVERCHANGING TIMES
ARETHA FRANKLIN arisTA 6 11 20 37 37
SHUT EM DOWN
PUBLIC ENEMY DEF Jam 7 5 21 33 34
TAKE TIME
CHRIS WALKER peNDULUM 3 12 17 32 39
TESTIFY
SOUNDS OF. . . PERSPECTIVE 4 11 13 28 30
WHEN YOU GET RIGHT. ..
PHYLLIS HYMAN pir 3 11 9 23 48
ADDAMS GROOVE
HAMMER capiToL 5 8 9 22 75
TURN YOU ON
C'VELLO rca 0 6 16 22 22
LOST IN THE NIGHT
PEABO BRYSON cotumsia 3 9 9 21 42

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

Bl"mrd- © 1992, Billboard/BPI Communications.

FOR WEEK ENDING JANUARY 25, 1992

ol INYies odies « AIrpiay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES AIRPLAY
a¥ | SE | |eElnE - 5
Z¥(<% TITLE ARTIST |29 I¥|<¥ TITLE ARTIST |29
1 [ 2 | KEEP IT COMIN’ KEITH SWEAT | 1 1|1 [ TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 2
2 | 1 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 2 2 | 3 | KEEP IT COMIN’ KEITH SWEAT | 1
3 | 3 | BLACK OR WHITE MICHAEL JACKSON | 4 3 | 4 | THE RUSH LUTHER VANDROSS | 6
4 | 5 | INSATIABLE PRINCE AND THE NPG. | 3 4 | 7 | INSATIABLE PRINCE AND THE N.PG. | 3
5|7 | STAY _ JODEC! | 7 5 | 8 | CAN'T LET GO MARIAH CAREY | &5
6 |11 | CAN'T LET GO MARIAH CAREY | § 6 | 9 | | WANT YOU JODY WATLEY | 8
7 |15 | UUH AHH BOYZ It MEN | 9 7 |11 | UUH AHH BOYZ Il MEN | §
8 |13 | | WANT YOU JODY WATLEY | 8 8 |12 | THE WAY | FEEL ABOUT YOU KARYN WHITE | 11
9 | 14 [ THE RUSH LUTHER VANDROSS | 6 9 | 6 | BLACK OR WHITE MICHAEL JACKSON | 4
10 [ 4 [ 1 LOVE YOUR SMILE SHANICE | 10 10 [ 16 | STAY JODECI | 7
11 | 6 | KISS YOU BACK DIGITAL UNDERGROUND | 15 11 [ 13 | THESE THREE WORDS STEVIE WONDER | 12
12 | 17 | JUST THE TWO OF US CHUBB ROCK | 20 12 [ 14 | 1 BELONG TO YOU WHITNEY HOUSTON | 14
13 [ 16 [ ALL THROUGH THE NIGHT TONE-LOC | 16 13| 2 | THE COMFORT ZONE VANESSA WILLIAMS |13
14| 8 | 2 LEGIT 2 QUIT HAMMER | 21 14| 5 | 1 LOVE YOUR SMILE SHANICE | 10
15 | 19 | SHE'S GOT THAT VIBE R. KELLY |17 15 [ 20 | EVERLASTING LOVE TONY TERRY {19
16 | 9 | THE COMFORT ZONE VANESSA WILLIAMS | 13 16 [ 30 | BABY HOLD ON TO ME GERALD LEVERT | 31
17 [12 | CANHEDO IT READY FOR THE WORLD | 18 17 | 19 | KISS YOU BACK DIGITAL UNDERGROUND |} 15
18 | 21 | THE WAY | FEEL ABOUT YOU KARYN WHITE | 11 18 | 27 | SHE'S GOY THAT VIBE R. KELLY |17
19 | 20 | THESE THREE WORDS STEVIE WONDER | 12 19 [ 26 | LET'S STAY TOGETHER GUY | 25
20 | 35 | AOOAMS GROOVE HAMMER | 23 20 | 10 | CAN HE OO IT READY FOR THE WORLD | 18
21 {10 | CHANGE LISA STANSFIELD | 26 21 | 28 | STAY THIS WAY THE BRAND NEW HEAVIES | 22
22 | 30 | BREAKIN' MY HEART MINT CONDITION | 24 22 | 22 | ALL THROUGH THE NIGHT TONE-LOC | 16
23 | 18 | FINALLY CE CE PENISTON | 28 23 | 33 | SOMEBOOY LOVES YOU BABY PATTI LABELLE | 30
24 | 26 | 1 BELONG TO YOU WHITNEY HOUSTON | 14 24 | 31 | LOVE IS CALLING YOU GENE RICE | 32
25 | 28 | GROOVE WITHIT BIG DADDY KANE | 27 25 | 32 | SO INTENSE LISA FISCHER | 29
26 | 33 | WHAT'S ON YOUR MINO ERIC B. & RAKIM | 36 26 | 40 | BREAKIN’ MY HEART MINT CONDITION | 24
27 | 27 | STAY THIS WAY THE BRAND NEW HEAVIES | 22 27 | 34 | GROOVE WITHIT BIG DADDY KANE | 27
28 | 36 | STEAOY MOBBIN’ ICE CUBE | 37 28 | — | REMEMBER THE TIME MICHAEL JACKSON | 41
29 { — | LATIFAH'S HAO IT UP 2 HERE QUEEN LATIFAH | 33 29 | 36 | LOVE STORIES JENNIFER HOLLIDAY | 34
30 |37 | EVERLASTING LOVE TONY TERRY | 19 30 | — | AODAMS GROOVE HAMMER | 23
31 |— | LET'S STAY TOGETHER GUY [ 26 31 |15 | CHANGE LISA STANSFIELD | 26
32 | 24 | MIND PLAYING TRICKS ON ME GETO BOYS | 50 32|39 | WHAT GOES AROUND COMES AROUNO  LENNY KRAVITZ |38
33 /32| 1S1T GOOD TO YOU HEAVY D. & THE BOYZ | 49 33 | 35 | THE JONES' THE TEMPTATIONS | 45
34 [ 25| AFTER THE OANCE  FOURPLAY FEATURING EL DEBARGE | 35 34 | — | THE THINGS THAT U 00 D.J. JAZZY JEFF | 44
35 | — | SO INTENSE o LISA FISCHER | 29 35 | — | JUST THE TWO OF US CHUBB ROCK | 20
36 | 38 | BE TRUE TO YOURSELF 2ND Il NONE | 55 36 [ — | LATIFAH'S HAD IT UP 2 HERE QUEEN LATIFAH | 33
37 | 22 | LIVING IN CONFUSION PHYLLIS HYMAN | 43 37 | 21 | AFTER THE DANCE  FOURPLAY FEATURING EL DEBARGE | 35
38 | 31 | PRIVATE LINE GERALD LEVERT | 66 38 | 37 | FINALLY CE CE PENISTON | 28
39 |— | EVERYTHING'S GONNA BE ALRIGHT NAUGHTY BY NATURE | 42 _ég_ 18 | LOVE CRAZY ATLANTIC STARR | 40
40 | 39 | FOREVER MY LADY _ JODECI | 54 40 | — | ALL NIGHT ALL DAY GAME | 47

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

2 LEGIT 2 QUIT (Bust-1t, BMI)

ADDAMS GROOVE (Bust-It, BMI/Orion, ASCAP) WBM
AFTER THE DANCE (Jobete, ASCAP)

AINT GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid 'N
Piay, ASCAP)

ALL NIGHT ALL DAY (Inter Coastal, BMi/Pac Jam,
BMI)

ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black
Doors, ASCAP)

ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

BABY HOLD ON TO ME (Trycep, BMi/Ramal,
BM1/Willesden, BMI)

BE A FATHER TO YOUR CHILD (Fred & Barney, BMI)
BE TRUE TO YOURSELF (Protoons, ASCAP/Greedy
Greg, ASCAP)

BLACK OR WHITE (Mijack, BMI|/Warner-Tameriane,
BMI/Ignorant, ASCAP) WBM

BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte
Tyme, ASCAP) WBM

CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP)

CAN'T LET GO (M Carey, BMI/WB,
ASCAP/Wallyworld, ASCAP/Sony Songs, BMI) WBM
CAN'T TRUSS IT (Def American, BMI)

CHANGE (Careers-BMG, BMI)

COLOR ME BADD (Hip City, BMI/Hi-Frost, BMI/HK,
BMI)

THE COMFORT ZONE (Pecot, ASCAP/Kipteez,
ASCAP/Virgin, ASCAP/Somethin’ Stoopid,
ASCAP/Almo, ASCAP) HL/CPP

DIAMONDS AND PEARLS (Controversy, ASCAP/WB,
ASCAP)

EVERCHANGING TIMES (New Hidden Valley,
ASCAP/Carole Bayer Sager, BMI/EMI April,
ASCAP/U.A., ASCAP/EMI Blackwood, BMI/United
Lion, BMI)

EVERLASTING LOVE (Sun Face, ASCAP/Shaman
Drum, BMI)

(EVERYBQDY) GET UP (Troutman's, BM!/Saja,
BMI/Warner-Tamerlane, BMi/Gamson, ASCAP) WBM
EVERYTHANG (Cornelio Carlos, ASCAP/ATV, BMI)
EVERYTHING'S GONNA BE ALRIGHT (Naughty,
ASCAP/island, BMI)

FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri,
BMI/Budsky, BMI)

FINALLY (Wax Museum, BMI/Mainiot, BMI)
FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/Ai B. Sure!,
ASCAP) WBM

GET A LIFE (Black Hat, ASCAP)

GET READY (Dyad, BMi/Yah Mo, BM!)

GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,
ASCAP)

GO TO THE HORSE'S MOUTH (O Dad, BMI/North
Star, BMI)

GROOVE WITH IT (AZ, ASCAP/Cold Chillin’,
ASCAP/WB, ASCAP)

GROOVE YA (Money In The Bank, BMI/Jon Gass,
ASCAP)

HERE | GO AGAIN (Lueila, ASCAP)
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HOME 1S WHERE THE HURT IS (E.Sharp, ASCAP)
HOUSECALL (Aunt Hilda, BM1/Shadows, BMI/Maxi,
BMI/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor,
ASCAP/Level Vibes, ASCAP)

HOW TO FLOW (Nice & Smooth, ASCAP)

1 BELONG TO YOU (Virgin Songs, BMI/Rightsong,
BMI/Franne Gee, BMI()

i CAN'T STOP THINKIN' (ABOUT YOUR LOVE) (MCA,
ASCAP/Bush Burnin', ASCAP/Mikel Moco,
ASCAP/Strick-Lick, ASCAP)

I'LL TAKE YOU THERE (Irving, BMI)

| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude
Sky, ASCAP)

IN & OUT OF LOVE (Virgin Songs. BMi/Morning Crew,
BM)

INSATIABLE (Controversy, ASCAP/WB, ASCAP) WBM
1S IT GOOD TO YOU (Colgems-EMI, ASCAP) WBM
IT'S HARD SOMETIME (Def Mix, ASCAP/Baby
Knuckles, BMi/Dan Vic, BMI)

IT'S NOT YOUR MONEY (Bust-it, BM1)

| WANT YOU (Rightsong, BMI/EMI April,
ASCAP/Ultrawave, ASCAP) WBM

THE JONES' (Whole Nine Yards, ASCAP/Wokie,
ASCAP)

JUST THE TWO OF US (ADRA, BMI/Howie Tee,
BMI/Getaloadoftatso, BMI)

KEEP IT COMIN' (Harrindur, BMI/Joe Public,
BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Ensign, BMI) WBM/CPP

KISS YOU BACK (GLG Two, BMI/Pubhowyalike,
BMI/Willesden, BMI/Bridgeport, BMI)

LATIFAH'S HAD IT UP 2 HERE (T-Boy, ASCAP/Queen
Latifah, ASCAP/Naughty, ASCAP)

LET'S STAY TOGETHER (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP)

LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin,
ASCAP/Terry Burrus, BMI)

LOST IN THE NIGHT (Dyad, BMI/Ensign, BMI)

LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP) WBM
LOVE 1S CALLING YOU (Stanton's Gold, BMI/April
Joy, BMI/Genric, BMI/island, BMI)

LOVE STORIES (Virgin Songs, BMI/Morning Crew,
BMI)

LUXURY OF LOVE (Garlic Gulch, BMI/Chubu,
BMI/Irving, ASCAP/Write By The Sea, ASCAP/Reata,
ASCAP)

MAKE TIME FOR LOVE (Chicago Bros., BMI/Warner-
Tamerlane, BMI) WBM

MAKE YA BODY MOVE (All Nations, ASCAP)

MIND PLAYING TRICKS ON ME (N-The Water,
ASCAP)

NICE & SLOW (Red Man, ASCAP/Virgin, ASCAP/Black
Eye, ASCAP/Kee-Drick, BMI)

ONE GOOD REASON (Number Nine, ASCAP/Tunes-R-
Us, ASCAP)

QOCHIE COOCHIE (Mike Ten, BMI/Biv Ten, ASCAP)
0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP

POOR GEORGIE (Top Billin', ASCAP/MCA,
ASCAP/Must Rock, BMI/Worldwide, BMI)

POP THAT COOCHIE (Pac Jam, BMI/2 Live, BM1)
PRIVATE LINE (Trycep, BMI/Wiliesden, BMI)

PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux,
BMI)

REMEMBER THE TIME (Donril, ASCAP/Zomba,
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ASCAP/Mijac, BMI/Warner-Tamerlane, BMI/WB,
ASCAP/B Funk, ASCAP)

THE RUSH (EMI April, ASCAP/Uncie Ronnie’s,
ASCAP/MCA, ASCAP/Thriller Miller, ASCAP)

SET ADRIFT ON MEMORY BLISS (MCA,
ASCAP/Reformation, ASCAP)

SHE'S GOT THAT VIBE (Willesden, BMI/R.Kelly,
BMI/Zomba, ASCAP/Barjosha, BMI)

SHUT EM DOWN (Def American, BMI)

SMILE (Virgin, ASCAP)

SO IN LOVE (Bright Light, BMI/Babyface, BM!/Music
Corp. Of America, BMi/Khari International,
ASCAP/Bugnon, ASCAP)

SO INTENSE (Bok, BMI/Stone & Mutfin, BMI/Geften
Again, BMI/Pure Delight, BMI/Harrinder,
BMI/Gratitude Sky, ASCAP/Ensign, BMI/Randy
Michelle, BMI)

SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT
1S) (Gambie-Huff, ASCAP/Henry Sue Mae, BMI/Tajai,
BM!/Mighty Three, BMI) WBM

STAY THIS WAY (Varry White, ASCAP/London,
ASCAP/Mudslide, BM1)

STAY (EMI April, ASCAP/DeSwing Mob, ASCAP) WBM
STEADY MOBBIN' (Gangsta Boogie, ASCAP/Street
Knowledge, BM1)

STRAIGHT FROM MY HEART (WB, ASCAP/Heritage
Hill, ASCAP/Sony Tunes, ASCAP/Porter Carroll Jr.,
ASCAP/DQ, ASCAP)

TAKE TIME (CCW, ASCAP/Rogli, ASCAP)

TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Camobell, ASCAP) CPP

TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP) WBM

TESTIFY (Flyte Tyme, ASCAP)

THESE THREE WORDS (Steveland Morris, ASCAP)
THE THINGS THAT U DO (Zomba, ASCAP)

THIS MUST BE LOVE (Gotta Getcha, BMI/Pri,
BMI/Angora, ASCAP)

THIS TIME (Georgio's, BMI/Stone Diamond, BM!/Blair
Vizzion, BMI)

UNDERSTANDING (MCA, ASCAP/Zubaidah,
ASCAP/WB, ASCAP/Carrumba, ASCAP/Bilshir,
ASCAP/Roydor, BMI)

UUH AHH (Mike Ten, BM)/MCA, BMI/Biv Ten,
ASCAP)

THE WAY | FEEL ABOUT YOU (Warner-Tamerlane,
BMI/Kings Kid, BMI/Writing Staff, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Leftover Soupped,
ASCAP/ATV, BMI) WBM

WHAT GOES AROUND COMES AROUND (Miss Bessie,
ASCAP)

WHAT'S ON YOUR MIND (FROM HOUSE PARTY I1)
(EMI Blackwood, BMI/Eric B & Rakim, ASCAP)
WHEN YOU GET RIGHT DOWN TO IT (All My Children,
ASCAP)

YOU CALLED & TOLD ME (FROM STRICTLY
BUSINESS) (EMi April, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP)

YOU MAKE ME FEEL BRAND NEW (Warner-Tamerlane,
BMI) WBM

YOU (YOU'RE THE ONE FOR ME) (Forceful,
BMI1/Willesden, BMI)

22

WWW.americanradiohistorv.com

BILLBOARD JANUARY 25, 1992


www.americanradiohistory.com

12" VI
¥

hi8

EBONEE

FONDA RAE
TOXIC TwWO
ANTOINETTE

DANNY B. SMOOTH
ANTHONY WATSON )
THE WEATHER GIRLS
ELEANOR GOODNMAN m
B| DEBEI BLACKWEILL -COOK
EFILEANOR GRANT
STEEL PORN RHINO
SUDDEN CHANGE
QIUINCY PATRICK
THE ESCORTS
CECIL PARKER
CANDY J

ERIC GLENN 4 S

A 7

215 ENGLEWOOD AVENUE< ENGLEWOOD NJ 07631

TELEPHONE: 201-568-0040 @ FAX: 201-568-25909,


www.americanradiohistory.com

Billboard
I Q.
FOR WEEK ENDING JAN. 25, 1992 ™
CLUB PLAY 12-INCH SINGLES SALES
. B COMPILED FROM A NATIONAL SAMPLE z_ COMPILED FROM A NATIONAL SAMPLE
we|ox|e |k OF DANCE CLUB PLAYLISTS. e o I et~ OF RETAIL STORES AND ONE-STOP SALES REPORTS.
28|28 |23 €] TITLE ARTIST To |29 |33 |2 TILE ARTIST
=3 |33 | x| 33| LABEL & NUMBERDISTRIBUTING LABEL m3 |33 | ~Z | 30| LaBEL& NUMBERDISTRIBUTING LABEL
* * NO.1 x % * * NO. 1 x % .
@ 2 3 9 JUST ATOUCH OF LOVE COLUMBIA 44-74032 1 weekatNo.1 @ C&C MUSIC FACTORY & ZELMA DAVIS % 2 5 8 THE COMFORT ZONE WING 865 073-1/MERCURY 1 week at No. 1 @ VANESSA WILLIAMS
2 1 2 9 | HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND @ CLUBLAND 7 | — | 2 | BLACK OR WHITE EPIC 74099 ® MICHAEL JACKSON
@] 3 8 6 | MINDFLUX RCA62162:1 & N-JOI 3 1 2 13 | MOVE ANY MOUNTAIN (PROGEN 91) EPIC 74043 ® THE SHAMEN
@ 4 6 8 | I'M TOO SEXY CHARISMA 0-96256 @ RIGHT SAID FRED @ 4 6 9 | 2LEGIT 2 QUIT capiToL v-15791 ® HAMMER
5 5 10 7 | TAKE CONTROL OF THE PARTY EpiC 74056 B.G. THE PRINCE OF RAP @ 10 | 19 | 3 | PRIDE(IN THE NAME OF LOVE) A DEEPER LOVE COLUMBIA 44-74135 CLIVILLES & COLE
[ (6 6 13 | 7 | JAMES BROWN IS DEAD WATTS 714/ARISTA LA, STYLE ()] 11 | 20 | 6 | MTOO SEXY crarisma o-96256 @ RIGHT SAID FRED
[(D] 10 ] 2 3 | ADEEPER LOVE COLUMBIA 44-74135 CLIVILLES & COLE @ 9 9 7 | TAKE CONTROL OF THE PARTY EPIC 74056 B.G. THE PRINCE OF RAP
15 29 4 ONLY LOVE CAN BREAK YOUR HEART WARNER BROS 0-40196 & ST. ETIENNE 8 6 4 9 JUST A TOUCH OF LOVE COLUMBIA 44-74032 @ C&C MUSIC FACTORY PRESENTS ZELMA DAVIS
23 4 3 BLACK OR WHITE EPIC 74099 & MICHAEL JACKSON 9 3 1 12 | CHANGE ARISTA 12363-1 @ LISA STANSFIELD
10 8 1 10 | I'LL BE YOUR FRIEND RCA 62156-1 ROBERT OWENS 15 21 6 HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND @ CLUBLAND
Ap| 18 | 2 6 | WE GONNA GET zvx 6548 R.AF. 1m | 13|18 7 | SPREAD LOVE tpic 74058 CUT 'N’ MOVE
@ 2 | 37 3 NOCTURNE COLUMBIA 44-74139 ® 199 12 5 3 11 | TOO BLIND TO SEE IT 1.0/ATCD EASTWEST 0-96255/ATLANTIC ® KYM SIMS
22 1 31 4 RAN KAN KAN (FROM “THE MAMBO KINGS") ELEKTRA PROMO TITO PUENTE 18 | 22 4 KEEP IT COMIN' ELEKTRA 0-66475 @ KEITH SWEAT |
14 17 21 8 GET READY FOR THIS RADIKAL 12256 @ 2 UNLIMITED 14 8 7 12 KISS YOU BACK TOMMY BOY 993 @ DIGITAL UNDERGROUND
15 | 13 | 16 | 9 | LITTLE FLUFFY CLOUDS BIG LIFE 865-139-1/MERCURY @ THE ORB 1§ | 12 | 11 | 9 | rLLBEYOUR FRIEND RCA62156-1 ROBERT OWENS
16 | 21 | 25 | 6 | 1LIKE IT atm 75021 23931 OVERWEIGHT POOCH FEATURING CE CE PENISTON 16 | 17 | 16 | 7 | LITTLE FLUFFY CLOUDS BIG LIFE 865-139: IMERCURY ® THE ORB
[ @ 27 35 4 | WANNA? CARDIAC 3-4020 BROTHER MAKES 3 17 19 __1_4 12 JAMES BROWN (S DEAD WATTS 714/ARISTA L.A. STYLE
|18 9 14 9 SPREAD LOVE EPIC 74058 e CUT °N' MOVE 21 26 6 THE JAM EPIC 74041 SHABBA RANKS FEATURING KRS-1
.r 19 7 5 9 LET ME GROOVE U ATCO EASTWEST 0-96258/ATLANTIC It 19 20 25 10 IN PARADISE METROPOLITAN 4475 @ LAISSEZ FAIRE
' 32 | 40 | 3 | DIRECT ME GIANT 0.40307/WARNER BROS. REESE PROJECT 25 | 32 | 3 | |WANTYOU Mca54138 # JODY WATLEY
21 | 11 | 4 [ 11 | TAKE CONTROL CAROLINE 2512-0 LORDS OF ACID D] 24 | 30 | 4 | LOVE MEALLUP RcA621151 STACY EARL
22 | 14 | 18 | 9 | SMELLS LIKE TEEN SPIRIT bGc 21673 @ NIRVANA 2 | 14| 8 14 | 1SIT GOOD TO YOU UPTOWN 54201/MCA @ HEAVY D. & THE BOYZ
23 | 12 [ 9 | 12 | 1T SHOULD HAVE BEEN ME capitoL v 15730 @ ADEVA 23 | 16 ] 12 | 3 | TAKE CONTROL CAROUNE2512-0 LORDS OF ACID
24 | 16 | 11 | 10 | MY FAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE * % * POWER PICK* % %
[ @5 [ 38 | 45 | 3 | THECOMFORT ZONE winG 865 073 UMERCURY  VANESSA WILLIAMS 35 | 42 | 3 | ADDAMS GROOVE CAPITOL V-15801  HAMMER
| 26 | 30 | 34 § | YOU'RE ALL I'VE WAITED 4 SMASH 865 009-1/PLG © JAMIE PRINCIPLE @ 33 | — 2 | SURPRISE MERCURY 866 175-1 CRYSTAL WATERS
[ * % * POWER PICK* & * 31 | 44 3 | EVERYTHING'S GONNA BE ALRIGHT TOMMY BOY 999 ® NAUGHTY BY NATURE
@D| % | 50 | 3 | DEEPER FrrR 869 637-1L0NDON SUSAN CLARK @D| 47 | — | 2 | ONLYLOVE CAN BREAK YOUR HEART WARNER BROS. 0-40196 ® ST. ETIENNE
39 | — | 2 | FEAR (OF THE UNKNOWN) GeFFeN 21702 @ SIOUXSIE AND THE BANSHEES o 2 | COMIN' ON STRONG MUTE 0-6647 L/ELEKTRA DESIVA
29 | 26 | 7 | 9 | THE BEGINNING SIRE 0-40200WARNER BROS @ SEAL 2 | 22 | 17 | 18 | FINALLY aam 75021 23851 @ CE CE PENISTON
30 | 19 | 12 | 11 | HEART ON THE LINE MUTE 0-66491/ELEKTRA @ FORTRAN 5 30 | 25 | 33 | 4 | | WANNA? CARDIAC 3-4020 BROTHER MAKES 3
31 | 36 | 42 | 3 | THE GLOBE coLumpia 4474180 @ BIG AUDIO DYNAMITE Ii 31 | 36 | 39 | 4 | WEGONNAGET zvx6s4s RAF.
@D 3| 47| 3 | 1WANTYOU mcasa138 @ JODY WATLEY QD[ 39 | — | 2 | MINDFLUX ron cerce- ¢ N-JoI
33 | 28 | 30 | 6 | FEEL EVERY BEAT warNER BROS. 0-40159 @ ELECTRONIC 3B | 32 ] 40 | 3 | MYSTERIOUS WAYS ISLAND 422866 189-1/PLG ®u2
3 | 20 | 17 | 10 | LOVE TO HATE YOU St 0-402 18/mEPRISE N 40 | &7 3 | WHAT GOES AROUND COMES AROUND CUTTING 256 GIGGLES
@[ a1 | — | 2 | KEEPIT COMIN evexirao66a7s ® KEITH SWEAT @5)[ 46 | — | 2 | STAY uprown sa2sonca SEODECH
36 | 25 | 15 | 8 | SOMETHING GOT ME STARTED ATCO EASTWEST 0-96290/ATLANTIC @ SIMPLY RED 43 | 50 | 3 | SMELLS LIKE TEEN SPIRIT cc 21673 ANV
aD| % | © e KRAFTWERK | 23 [ 4 8 | HEART ON THE LINE MUTE 0-6649 /ELEKTRA ® FORTRAN 5
8 | 2 2 10 | 2 LEGIT 2 QUIT capiroL 15791 Y TANIIE 38 | 26 10 13 | SET ADRIFT ON MEMORY BLISS GEE STREET/SLAND 422866 095.1/PLG & P.M. DAWN
39 | 33 | 27 | 11 | THE WAVE OF THE FUTURE Rrca 62123-1 @ QUADROPHONIA 39 | 28 | 2 | 7 | BREAKINVASON 36006 IERNTAEEEATERROR
2 b 3 5 SURERCE e T TR 40 | 34 | 46 9 JUST THE TWO OF US SELECT 0-66502/ELEKTRA ® CHUBB ROCK
* * * HOT SHOT DEBUT * * »
NEWD | 1 | RUBB ITIN invasion 3500‘: R FIERCE RULING DIVA NEWD | | | LATIFAH'S HAD IT UP 2 HERE TOMM?B‘“ B ° @ QUEEN LATIFAH
42 | 31 | 28 | 11 | IT'S HARD SOMETIME viRGiN0-9875¢ @ FRANKIE KNUCKLES FEATURING SHELTON BECTON 42 | 50 | 45 | 3 | SACRIFICE cerrenziol HESMIN
NEW D 1 | COMIN' ON STRONG MUTE 0-6647 /ELEKTRA DESIYA NEW p> 1 | BUTT NAKED TURNSTYLE 0-96251/ATLANTIC CHARM
48 | — | 2 [ vOU'RE GONNA LOVE IT morown 48:2:1 DIANA ROSS NEWD | | | DIRECT ME GIANT 0-40307/WARNER BROS REESE PROJECT
NEWD | | | DO YOU WANT IT RIGHT NOW ESQuiRe 181 DEGREES OF MOTION 45 | 41 | 28 | 8 | THE WAVE OF THE FUTURE rca 62123 | @ QUADROPHONIA
46 44 l -— 2 STRANGE ATCO EASTWEST 2-91814/ATLANTIC EN VOGUE NEW b 1 WHAT CAN YOU DO FOR ME FFRR 869 581-1/LONDON @ UTAH SAINTS
NEW p 1 | MYSTERIOUS WAYS ISLAND 422866 189-1/PLG ) o2 (47) | NEW D 1 | WHAT'S ON YOUR MIND MCA 54279 @ ERIC B. & RAKIM
(B NEW ) 1 PRIDE (iN THE NAME OF LOVE) COLUMBIA 44-74135 CLIVILLES & COLE 48 49 —_ 2 BE A FATHER TO YOUR CHILD PwL AMERICA 867 889-1/MERCURY @ ED 0.G & DA BULLDOGS
49 | 49 | — 2 LET THERE BE LOVE ELEKTRA 0-66488 SHIRLEY MURDOCK 49 | 38 | 36 6 IT'S HARD SOMETIME VIRGIN 0-98754 ® FRANKIE KNUCKLES FEATURING SHELTON BECTON
( 50 | 45 | 41 8 | CONQUER YOUR HOUSE wax TRAX 9175 EXCESSIVE FORCE NEW ) 1 DEEPER FFRR 869 637-1/LONDON SUSAN CLARK

C) Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1992, Billboard/BPI Communications.
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Hi-Bias Hits; Major Ursula; Vinx’s Glub Gampaign

THE SINGLE LIFE: Judging from
the rapidly increasing flow of cool
new music this week, 1992 is clearly
kicking into high gear.

While most other indies regularly
experience creative ebbs and flows,
Toronto-based Hi-Bias Records
never fails to thrill. With its debut,
“I Promise,” Syndicate 305 offers a
funk-flavored houser that’s en-
hanced by a highly memorable
chorus. Though all of the mixes
pump fairly hard, your first stop
should be at the “Ministry Of Un-
derground”’ version. Qooh baby!
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What A ‘Drag’! The organizers of
People for the Ethical Treatment of
Animals have once again come up
with a unique method of raising
money and awareness. Some of
clubland’s leading female
impersonators will gather for “Fur Is A
Drag,” a revue that will be held Jan.
28 at Larry Tee's Love Machine at the
Palladium in New York. The event will
be hosted by Deee-Lite’s Lady Miss
Kier, Elvira, and Cherry Vanilla.
Sponsorship is provided by Mac
Cosmetics, a crueity-free line of
makeup that is used by artists that
include Madonna and Deee-Lite.
Pictured, from left, are Mona Foot, La
Homa Van Zandt, and Ebony Jet.
Seated is The Lady Bunny.

Hot Dance Breakouts
CLUB PLAY

BUTT NAKED CHARM TURNSTYLE
BODY MEDUSA SUPEREAL GUERILLA

PLANET LOVE THE DYLANS BeGGARS
BANQUET

FRIENDSHIP SABRINA JOHNSTON
TURNSTYLE

THE MUSIC IS RIGHT MUSTO &
BONES rca

12" SINGLES SALES

1. NOCTURNE T-99 coLumsia

2. DO YOU WANT IT RIGHT NOW
DEGREES OF MOTION esQuire

3. THE RUSH LUTHER VANDROSS eric

4. OOCHIE COOCHIE M.C. BRAINS

MOTOWN

5. GOOD FRIEND PARIS RED eric

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

o b W

Speaking of Hi-Bias, Red Light’s
delicious diva-house anthem, ‘“Who
Needs Enemies,” has been lifted
from the 1991 “Rhythm Formula”
EP and treated to four fine remixes.
Get on it!

A multiformat hit should be in the
offing for Ursula with “By Your
Side’’ (111 East, New York), an
R&B-driven houser created by
Chris Payne and James Bratton.
The New York-based singer shows
impressive range and assertive
style as she takes control of an ar-
rangement that blankets a well-tex-
tured groove with retro trumpet
lines. An instant fave that will set
peak-hour sets ablaze and demands
radio attention, too.

Vinx, Olympic-class athlete
turned jazz singer and percussion-
ist, makes an unlikely but convinc-
ing foray into clubland with “Tem-
porary Love” (Tribal America). Re-
mixer Bluejean was quite
successful in maintaining the integ-
rity of the song, pumping a tough
beat that will please deep-house
spinners. This track would also
work well on radio, as proven by the
fact that it is generating lots of ur-
ban play in Detroit at the moment.

Positivity follows its potent mid-
1991 hit, “The Chosen Few,” with
the equally powerful “Out Of This
World” (Fokus/N.C.P., New York).
Lush strings and ambient keyboard
effects float over a lush R&B-fueled
house beat. Added pleasure is der-
rived from muselike vocals by Han-
nah Bradley and Mark Pearson.
Truly delightful.

Jocks hankering for a fix of Lisa
Stansfield-style down-tempo funk
should rush to Terry Ronald’s
“What The Child Needs” (MCA).
The U.K.-bred male vocalist turns in
a wonderfully affecting perfor-
mance amid percolating rhythms,
disco strings, and swirling wah-wah
guitars.

MCA-distributed Savage Records
should have little trouble building
its club base with “Losing You,” by
SGH/Moccasoul. Writer and pro-
ducer Ron St. Louis embellishes a
tasty, deep-garage vibe with diva-
spiced vocal bits and an elastic bass
line. Bypass the disappointing and
brief A side and spin the 13-min-
ute(!) dub on the flip, which is chock
full of interesting breaks and chord
progressions.

The Thompson Twins continue
their club campaign behind the un-

derrated “Queer” project. The new
single, “Groove On” (Warner Bros.),
has been refashioned by Rev. T and
Tommy Musto, and comes in a wide
variety of moods, ranging from
slow'n’sleazy deep house to frenetic
techno. Quite appealing.

Groovy rapper Sir Mix-A-Lot
sounds like he's trying to give pop/
club lyricists Freedom Williams
and B.G. Prince Of Rap a run for
the money with “Baby Got Back (I
Like Big Butts)” (Def American/
Reprise). He drops cheeky (akem)
rhymes into riveting techno-ized

DANGE

by Larry Flick

house beats provided by Ricky Cre-
spo. Lots of fun.

Speaking of rappers, we're
pleased to welcome Mr. Lee back
onto the dancefloor with “Get Off”
(Jive). He ends an extended break
from recording with a slammin’,
electro beat and sex-crazed rhymes
that will work peak-hour pundits
into a lather, while crossover radio
prospects seem pretty good. Folks
tired of hip-housers may find solace
in Hula & K. Fingers’ underground
house dub on the flipside, replete
with “push, push, in the bush” in-
cantations.

Producer/remixer Kenny “Dope”
Gonzalez makes his Big Beat/Atlan-
tic debut with “Supa Cat,” on which
he throws his support behind toaster
The Mad Racket. Deftly combining
elements of dancehall, funk, and hip-
hop, the track is a natural for early-
evening warmups and urban-oriented
peak hours.

cONGRATS to C&C Music Fac-
tory for its Grammy nomination in
the best-new-artist category. While
we're glad the group was honored,
it was both disheartening and irri-
tating to note that it was the only
nod given to a dance music act.
When the National Academy of
Recording Arts and Sciences was
given a proposal in 1991 to add a
dance category, it was rejected.
Part of the reasoning was that
dance has become so ingrained in
the mainstream that it would cer-

tainly be well represented in the pop
and R&B categories.

Incorrect. The absence of songs
like “Strike It Up” by Black Box,
“Gypsy Woman’’ by Crystal Wa-
ters, and ““Another Sleepless Night”
by Shawn Christopher boggles the
brain. Certainly, these songs (and
many others) carry just as much ar-
tistic merit as “Baby Baby” by Amy
Grant and “(Everything I Do) I Do
It For You” by Bryan Adams.

Even more exasperating was the
addition of new categories like best
traditional pop performance and
best alternative music album. Is it
really vital to come up with addition-
al ways of honoring pop and rock
acts while dance acts are once again
left out in the cold?

The dance music community is
not giving up. A new proposal for
inclusion in the 35th annual awards
ceremony is being written as this
goes to print. Follow this space for
details as they develop.

'N THE STUDIO: Although he is
still climbing the charts as one half
of Musto & Bones with “The Music
Is Right” (RCA), producer/remixer
Tommy Musto is already knee-deep
in writing and producing his first
solo project.

The as-yet-untitled album is
signed in the U.K. to Citybeat/Beg-
gars Banquet, though Musto is still
being courted by several U.S. ma-
jors for distribution. He says the
overall tone of the set will be more
urban than past efforts, while main-
taining a strong club angle. High-
lights are likely to be the lovely
‘“Nothing Better,”” sung by Dina
Roach, and the jazz-spiced
“Through A Child’s Eyes,” co-writ-
ten with Yvonne Turner.

By the by, Musto has just re-
mixed the Salsoul classic “Let No
Man Put Asunder”—and it slams!
Look for it to hit the clubs shortly.

Up-and-coming dance chanteuse
Erin Cruise is quickly laying down
tracks for an album that has been
optioned by the BMG-distributed
Critique Records. Cruise has been
winning much-deserved national ra-
dio airplay for her fierce new single,
“Cold Shower.” The track has been
slowly building a following for sev-
eral months now on the Los Ange-
les-based Purple Heart Records.

At the production and songwriting
helm of the album is Bruce Sudano,
known to disco denizens as one-third

of the now-defunct Brooklyn
Dreams as well as being Donna
Summer’s hubby. The set is likely to
also include her hi-NRG hits “Eat
Your Heart Out” and ‘“Never
Enough.” We can hardly wait!

PRO-MOTION: George Hess has
been upped to senior director of
dance music promotion and cross-
over radio at Arista Records in
New York. Lance Walden has been
added to the department as manag-
er of club promotion for the label.

PARTING GLANCES: We're sad to
note the passing of Mark Watkins,
who died Dec. 19 of complications due
to AIDS. He was 32 years old.

Watkins was revered in the hi-
NRG community as the head DJ at
famed San Francisco clubs Dream-
land and The Trocadero during the
'80s. He broke ground in 1985 when
he wrote and produced the highly
successful “Seclusion” for Shawn
Benson, a track examining the lone-
liness of gay men dying of AIDS.
Before he died, Watkins was one of
the primary remixers for the
Rhythm Stick DJ service.
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Concrete Signs 0f Gountry’s Health
New Bldgs. Rising On Nville Skyline

B BY EDWARD MORRIS

NASHVILLE—The good health of
country music is being underlined
by several new or impending build-
ing projects on Music Row.

ASCAP is near completion of its
Nashville headquarters. Sony Music
has started a three-stage expansion
of its offices. Warner/Reprise Rec-
ords has cleared the land for its new
building and will start construction
within the year.

A spokeswoman for ASCAP re-
ports the society will move into its
new facility (erected on the site of
the old headquarters at 2 Music
Square West) Jan. 28. It will hold its
grand opening beginning March 16.

The new, three-story structure,
started last spring, has 24,760
square feet of office space. Most of
the second floor will be used to
house ASCAP’s computer system,
some of which has been relocated
from New York. The building has
both underground and adjacent
parking.

At 34 Music Square East, the for-
mer CBS Records—now Sony Mu-

sic—building is adding 4,000 square
feet to its existing 16,000 square
feet. The label’s art, product mar-
keting, and media and artist devel-
opment departments have been
moved temporarily across the street
to the Denny Building until the first
phase of construction is completed
in late May.

The remaining two phases of inte-
rior remodeling and renovation are
expected to be finished by October.

Warner/Reprise Records aims to
start building its new Nashville of-
fices some time in September at the
corner of Music Square East and
Music Circle North. According to
Eddie Reeves, Warner’s VP and
GM, it will be a four-story structure
of approximately 30,000 square
feet. He says it has not been decided
yet which operations, other than the
label itself, will be housed there.
Among the candidates are Warner/
Alliance Records, the gospel label;
Giant Records, which Warner dis-
tributes; and WEA distribution per-
sonnel.

Sony/Tree has plans to expand
the old Tree building next door to

Hank Williams Jr. Rolling With
50-Gity ‘Rock 'N Gountry’ Tour

NASHVILLE—Hank Williams Jr.
will headline a 50-city tour, spon-
sored by Budweiser beer, that be-
gins Feb. 28 at the 22,000-seat Pyra-
mid Theater in Memphis and will
run through October.

MCA Records’ Patty Loveless
and Epic’s Doug Stone will open for
Williams on the circuit. A fourth
country act, not yet announced, will
appear at some of the concerts,

Called the “Budweiser Rock 'N
Country Tour” and emphasizing
country’s rock elements, the event
will take the performers to sites in

more than 20 states. The other stops
on the tour have not been released.
Budweiser estimates the tour will
attract a total of about 1 million
ticket-buyers.

Concert Productions Internation-
al, Toronto, will promote the tour
nationally. Local promoters will be
involved in each market. Nashville-
based Avalon Entertainment Group
is set to act as the tour’s producer.

Williams recently moved from
Warner/Curb Records to Capricorn
Records (Billboard, Jan. 18).

Roxy Road. Hal Ketchum and JJ White visit with showcase attendees KZLA
MD Lisa Puzo and Rona Barrett, following their performance at the Roxy
Theater in Los Angeles. Both acts performed for radio programmers and DJs,
retail, CEMA distributors, and members of the press. Pictured, from left, are
Puzo, Jayne White, Ketchum, Barrett, and Janice White.

ASCAP, but details of the expan-
sion are still pending. Last year, the
company purchased the old fire hall
nearby on Music Square West and
converted it into rooms for song-
writers.

The Country Music Assn. moved
into its newly constructed, 14,250-
square-foot headquarters at One
Music Circle South just more than a
year ago.

Remingtons Parade For Pennies. Members of BNA group the Remingtons are
pictured following their performance during the WSIX Nashville “Parade Of
Pennies” fund-raiser and live broadcast. The event is co-sponsored by the
American Legion Post No. 5 and WSIX. Pictured, from left, are Ken Van Durand,
director of national promotion, BNA Entertainment; Richard Mainegra and Jimmy
Griffin, the Remingtons; WSIX air personality Gerry House; Rick Yancey, the
Remingtons; and Rick Pepin, GM, BNA.

FAMILY FEUD: We don’t know the name of the genius
responsible for the fireworks between Branson and
Nashville, but whoever first suggested this rivalry
should be enshrined in his or her own Publicity Hall of
Fame. By capitalizing on the public’s love of a loud
squabble, the ploy has yielded the tiny Missouri tourist
town more press and goaded Music City to darker pas-
sions than reality ever called for. The world takes such
nettlesome turns: Just when Nashville gets the Soviet
Union out of its hair, along comes Branson.

But is there really a
Nashville

commercial showdown in
OCNG

the making? Not as far as
we can see. This tempest
has whipped up so many
logic-obscuring clouds
that it’s hard to decide
where to shine the light of
reason first.

We can start with the
observation that this is
not—as most commenta-
tors contend—an eith-
er/or situation. Just because Branson is thriving does
not mean that Nashville must perish—or even hurt, for
that matter. In fact, if we look only at the music indus-
tries of the two towns, it appears that 1991 was a banner
year for both areas.

There is little evidence that the health of the music
business in one town imperils that in the other. It may
even turn out that there’s a ruboff effect at work—that
those who are attracted to country music in Region A
may end up spending some of their entertainment dol-
lars in Region B.

Here’s another point: The assumption among the com-
batants seems to be that if there were no Branson to
contend with, all the tourists it now draws would come
to Nashville. Well, that’s hardly the case. For the most
part, people don’t go to Branson for the sole purpose of
hearing live music. They’re also drawn to the region’s
pristine woods and waters, its scenic camp sites, and the
prospect of relaxation that is slow-paced and safe. Bran-
son is essentially rural; Nashville is urban, Each city has
its own complex of attractions—music being but one.

The uproar also fails to make the essential distinction
between Nashville generally and Music Row specifical-
ly. Even if it could be demonstrated that Branson is
snatching tourists away from Nashville, it would be no
threat to the record companies, publishers, and booking
agents on Music Row. These operations don’t look to
tourists for their profits, anyway. Their market is not
one city but the world.

Clearly Branson is not in Nashville’s league when it
comes to supporting wide-ranging musical activities on
a massive scale. It’s one thing to build some theaters
and install resident performers. It's quite another to
bring in airports, interstate highways, broadcasters, re-
cording studios, an enormous and constantly replen-
ished talent pool, and all the other elements that spell

by Edward Morris

Just Say No To Branson/Nashville Rivairy

Missouri Town Poses No Threat To Music Row

the difference between an industry and a roadside at-
traction.

Some participants in this war of words say that Bran-
son’s success arises from Nashville’s shortage of live
music. The truth is that Nashville has much more live
music than Branson. It's just presented differently.
Anyone who doubts this need only to look at the weekly
club listings in the Sunday paper. True, most of the acts
listed there have little name recognition, and, true, you
have to sit among smokers and drinkers to hear this mu-
sic. But talent is so plenti-
ful in Nashville that much
of the club music equals
the best Branson can of-
fer. This situation will not,
of course, satisfy country
fans who demand to see
real, live stars. So Nash-
ville would do well to
wage its press-release
skirmishes with Branson
by trumpeting the quality
of its music instead of try-
ing to match the town star for star during tourist sea-
son.

Many in the music business will remember a similar
media-fueled battle in the mid-to-late "70s. Back then, it
was Austin, Texas, that was going to put Nashville out
to pasture. Austin had an exciting club scene, songwrit-
ing and singing talent by the freight-car load, a burgeon-
ing recording scene, and, best of all, Willie Nelson as its
patron saint. The predictions were wildly off target.
Austin did (and still does) turn out a lot of gooed sounds.
But it never even came close to being the fountainhead
of country music. And neither will Branson.

Instead of treating Branson as a threat, Nashville’s
music moguls ought to be delighted that there are some
still-superb acts out there making a good living for
themselves, generating catalog sales, and triumphantly
carrying the banner of country music. Have we forgot-
ten we're on the same side?

MAKING THE ROUNDS: Larry Stewart, a founding
member of Restless Heart, has left the RCA group and
signed with that label as a solo artist. No word yet on
whether the group will replace Stewart. The split,
sources say, has been entirely amicable . . . A recent Bill-
board review of Charlie Louvin’s album, “And That’s
The Gospel,” correctly listed Laurie Records as the dis-
tributing label but failed to note that Miami-based Play-
back Records is the primary label.

MARK YOUR CALENDAR: The 12th annual Tejano

Music Awards will be held March 6 at the San Antonio
(Texas) Convention Center. For the first time, the
awards will have a Tejano-Country category.

SIGNINGS: Suzy Bogguss to Morris, Bliesener & As-
sociates for exclusive management.
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1" N OUT OF FINGEIRRS

Nominated for-

2 American Music Awards

Favorite Country Single
"Here's A Quarter
(Call Someone Who Cares)"

Favorite Country Album

"It's All About To Change"
L

2 Grammy Awards

Best Country Vocal Performance
"Here's A Quarter

(Call Someone Who Cares "

Best Country Song
"Here's A Quarter

(Call Someone Who Cares)"
L]

8 TNN Music City
Country Awards

Thanks

4 a

Management: Ken Kragen, Ken KragengEaGRIENOHRIWERV i |1i Al Mon’s,a Public Relaticns: Evelyn Shriver PubliciRelations/Nashvile
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P.ANDERSON (D.YOAKAM.R. MILLER) (V) REPRISE 4-19148/WARNER BROS. is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch viny! single
39 33 29 18 FOREVER TOGETHER RANDY TRAVIS availability. (V) 7-inch vinyl single availability. © 1992, Billboard/BPI Communications.
K LEHNING (R.TRAVIS, A JACKSON) (V) WARNER BROS. 7-19158
i — 3 S ST W B L B P L N T ey e
1 1 2 SOMEDAY ® ALAN JACKSON 8 MIRROR MIRROR ® DIAMOND RIO
o S.HENDRICKS,K.STEGALL (A JACKSON.J.MCBRIDE) ARISTA M.J.POWELL.T.DUBOIS (B.DIPIERD,J JARRARD,M.SANDERS) ARISTA
2 3 1 7 WHERE ARE YOU NOW CLINT BLACK 15 1 12 13 | YOU KNOW ME BETTER THAN THAT GEORGE STRAIT
J.STROUD (C.BLACK,H.NICHOLAS) RCA J.BOWEN,G STRAIT (T.HASELDEN,A.L GRAHAM) MCA
BALL AND CHAIN PAUL OVERSTREET
3 2 2 10 EBE‘E&?TFT,FT‘_‘QJS'WN (L.CARTWRIGHT) @ LIONEL CARTWR'?A%TA 16 15 1 8 B.BANNISTER,P.OVERSTREET {P.OVERSTREET,D.SCHLITZ) RCA
BROTHERLY LOVE @ KEITH WHITLEY & FARL THOMAS CONLEY HERE'S A QUARTER (CALL SOMEONE WHO CARES) @ TRAVIS TRITT
4 — | 1 B.MEVIS,G.FUNDIS (J.STEWART,T.NICHOLS) RCA 1 19 16 15 | Garown riRmn A WARNER BROS.
@ BROOKS & DUNN | THOUGHT IT WAS YOU DOUG STONE
5 6 7 12 35@3&?%?&3 (D.COOK,R.DUNN,K.BROOKS) ARISTA 18 16 15 8 D.JOHNSON (;MENSXG-HARRISON) . TN SHELTON
| AM A SIMPLE MAN RICKY
U I IR e iy JOF DR CERCNn Sl (AL SR
7 5 3 3 ;fgﬁ&:};ﬁ{)’}’&EQ,JHHEL‘é'mE,i RIESAZN SH%T%': 20 14 % % m:cxv:tkr.ousous (C.HARTFORD J.FOSTER,D.PFRIMMER} & s B;g:,svr,:
8 8 5 17 2’25N5[,,'§‘(JH?4‘§ WITHE R UGER YEARW?,OCDA ) 2 13 8 R.SCRUGGS,M.MILLER (M.MILLER) CURB/CAPITOL
THE THUNDER ROLLS ® GARTH BROOKS
) 1B | 6 9 :A?#R’TG‘A?Y&;?N&ET},S%R&SHT) ¢ MARK Sl 2 | 17 | — | 1 | 4RevnOLOS (PALGER.GBRODKS! CAPITOL
SMALL TOWN SATURDAY NIGHT @ HAL KETCHUM 23| 23| 21| 4 | RODEO @ sasnam O
10 7 9 17 | X REYNOLDS,).ROONEY (P.ALGER.H.DEVITO) CURB SOMEWHERE IN MY BROKEN HEART © BILY DEAN
14 | DOWN AT THE TWIST AND SHOUT @ MARY-CHAPIN CARPENTER 24 | 20 | 18 | 19 | SOMEWHERE IN MY BROKEN HEA o
11 | 10 ) 10 4 | M.C.CARPENTER.JJENNINGS (M.C.CARPENTER) COLUMBIA o ST TEARDROP e Tvh ToekeR
12 12 14 17 | DON'T ROCK THE JUKEBOX @ ALAN JACKSON 25 18 24 I e Ter IO PRV Sy
S.HENDRICKS,K.STEGALL (A.JACKSON.R.MURRAH, K.STEGALL) ARISTA ST < are Uit which have anead e oI5 S T S 20 e e ’
ideoclip availability. Recurrents are titles which have already appeared on the top ingles & Tracks chart for 20 weeks and have droppe
13 o — ?_gggowﬁﬁ‘,‘&éwNA(DBmEN?g?R,%C;” & PATTY LOVEL"EAESA below the top 20. Commercial availability is not indicated on the recurrent chart.
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Billboard.

FOR WEEK ENDING JAN. 25, 1992

TOP COUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES RE-
PORTS COLLECTED, COMPILED, AND
PROVIDED BY SOijnIdISiaI/i

— [
[1 4 z x z
2 : 2 s
x x Q ] = x x o S =
w vl [©] [724 Lt w O] 7]
5121458 2 Sls35|8 i
& % z 4 ARTIST TITLE < @ % z 4] ARTIST TITLE <
t]—: 5 o~ 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT} la.J E 5 o~ 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) la_J
* % NO.1 % % 40 | 37 | 34 | 42 | KATHY MATTEA MERCURY 846 975* (9 98) TIME PASSES BY 9
1 1 1 18 | GARTH BROOKS A & CAPiTOL 96330* (10.98) 18 weeks at No. 1 ROPIN' THE WIND 41 | 35 | 38 | 13 | GEORGE JONES wch 10398* 9.98) AND ALONG CAME JONES | 22
I O R ) NO FENCES | 1 22 | 3 | 29 | 69 | THE JUDDS @ curs s2070vrca 19,98 LOVE CAN BUILD A BRIDGE | 5
5 . g 5 203 WIS NG SR AU AEI A TAl A g 43 46 46 7 KENNY ROGERS RePRISE 26740%/WARNER BROS. (9.98) BACK HOME AGAIN 43
4 4 5 33 TRAVIS TRITT A WARNER BROS. 4-26589* (9.98) IT'S ALL ABOUT TO CHANGE 2 “ 3 m 7 KEITH WHITLEY @ ros 52277+ .98 GREATEST HITS 5
5 5 4 [ 141 { GARTH BROOKS A 3 cApITOL 90897+ (9.98) GARTH BROOKS 2 45 | 42 | 35 | 15 | ROY ROGERS Rch 302¢ (10.98) TRIBUTE | 17
I O e TR 54 | 65 | 16 | BILLY DEAN sak 4.96728+CAPITOL 9 98 BILLY DEAN | 34
7 7 7 35 | ALAN JACKSON A ARISTA 8681 (9.98) DON'T ROCK THE JUKEBOX 2 4 53 64 | 108 | DAN SEALS capioL 48308 4.98) THE BEST 7
L Ml 2 I B G TEN STRAIT HITS | 8 48 | 49 | 53 | 93 | DOUG STONE @ erc as303+/sony (e.98 £ DOUG STONE | 12
C0 R U e R PR 8 SRR T UGNl e 49 | 55 | 71 | 18 | KEITH WHITLEY rea 3156 0 98 KENTUCKY BLUEBIRD | 45
10 9 14 | 28 | TANYA TUCKER capiToL 95562* (9.98) WHAT DO | DO WITH ME 9 THE KENTUCKY HEADHUNTERS @
50 44 51 40 R P EaET ELECTRIC BARNYARD 3
AD| 14 | 12 | 16 | COLLIN RAYE erc a7a68vsony (9.98) ALLICAN BE | 11
12 | 11| 9 | 18 | THEJUDDS @ curs 610187rca 9 981 GREATESTHITS VOL. Il | 7 S I OO T
13 10 11 34 RICKY VAN SHELTON A COLUMBIA 46855+/SONY (9.98 EQ) BACKROADS 3 & e e e BILLY DEAN s8K 943027/CAPITOL 9.98) LTS LA N
14 | 12| 8 | 62 | CLINTBLACKAZ reas23r21098 PUT YOURSELF IN MY SHOES | 1 @] & | 5 | u suiv B(;GG[;SS :‘EZ‘E;:ZS’::E‘:;B’ A
THE KENTUCKY A 5
15 13 16 14 | ALABAMA rcA 61040* (9.98) GREATEST HITS VOL. 2 10 A 45 A5 MERCURY 838744 (8.98 £EQ) PICKIN" ON NASHVILLE 2
16 | 15 | 15 | 20 | RANDY TRAVIS @ warnEr 8R05. 26661 (9.98) HIGH LONESOME | 3 35 | 60 | 48 | 43 | SAWYER BROWN curs 94260" (9.98) BUICK | 23
17 16 13 70 | REBA MCENTIRE A MCA 10016 (9.98) RUMOR HAS IT 2 56 51 37 72 | KATHY MATTEA @ MERCURY 842330 (8,98 EQ) A COLLECTION OF HITS 8
18 | 18 | 22 | 22 | DOUG STONE eic 47357+1s0ny (9 98 £Q I THOUGHT ITWAS YOU | 12 57 | 50 | 39 | 120 | REBA MCENTIRE @ wca 8034 (8.98) REBALIVE | 2
26 | 30 | 7 | TRACY LAWRENCE aranticeszszs: .99 STICKS AND STONES | 19 58 | 57 | 57 | 76 | PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI | 12
20 20 21 39 LORRIE MORGAN @ Rca 30210-4* (9.98) SOMETHING IN RED 10 59 63 62 34 MIKE REID COLUMBIA 46141+/SONY (9.98 EQ) TURNING FOR HOME 22
21 | 17 | 19 | 43 | DOLLY PARTON @ COLUMBIA 46882+/SONY (9.98 EQ) EAGLE WHEN SHE FLIES | 1 60 | 61 | 74 | 112 | SHENANDOAH @ coLuMBIA 44468+/SONY (8.98 £Q) THE ROAD NOT TAKEN | 6
2 22 25 33 | DIAMOND RIO ARisTA 8673+ (9.98) DIAMOND RIO 13 61 58 56 | 104 [ RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS 1l 1
23 21 24 96 | TRAVIS TRITT A WARNER BROS. 26094* (9.98) COUNTRY CLUB 3 62 64 61 50 PAUL OVERSTREET RCA 2459+ (9.98) HEROES 17
24 25 23 97 | ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 63 56 68 38 | HANK WILLIAMS, JR. CURB 26536/ WARNER BROS. (9.98) PURE HANK 8
25 29 28 9 RESTLESS HEART RrcA61041* (9 98) THE BEST OF RESTLESS HEART 25 64 69 67 24 CHRIS LEDOUX CAPITOL 96499* (9.98) WESTERN UNDERGROUND 36
26 28 17 | 179 | THE JUDDS A ? CURB 8318 /RCA (9.98) GREATEST HITS 1 RE-ENTRY 17 MARTY Bl(?gog\g)lN HIGH AND DRY 4
MCA 10330 (9.
27 23 21 42 GEORGE STRAIT @ mca 10204+ (9.98) CHILL OF AN EARLY FALL 4 66 67 63 | 136 | LORRIE MORGAN @ =ca 5594 (9.98) LEAVE THE LIGHT ON 5
e T R L 2 O S Sl ) WA CREE TS e 67 | 72 | 69 | 25 | HOLLY DUNN warner sros. 426630 9,99 MILESTONES, GREATEST HITS | 25
29 | 27 | 20 | 141 | CLINT BLACK 4 ° Rca 9668 (9.99) KILLIN'TIME | 1 68 | 59 | 52 | 69 | RANDY TRAVIS A WARNER BR0S. 26310° (9.98) HEROES AND FRIENDS | 1
38 | 42 | 38 | PAMTILLIS arista 8642 8.98) PUT YOURSELF IN MY PLACE | 30 69 | 66 | 72 | 86 | THE CHARLIE DANIELS BAND @ cric 45316/50NY (8.98 € SIMPLE MAN | 2
31 | 31 | 33 | 22 | BROOKS & DUNN ArisTA 18658" (9.98) BRAND NEW MAN | 15 70 | 75 | — | 59 | JOE DIFFIE epic 46047+/50NY (8 98 £Q) A THOUSAND WINDING ROADS | 23
o U T i G L, U JE R e WO Ieh = T 71| 65 | 70 | 33 | CHARLIE DANIELS epic ass3svsony (9.98 €@ RENEGADE | 25
(33)] 39 | 40 | 9 | SAMMY KERSHAW mercury 510161+ (9.98 Q) DON'T GO NEAR THE WATER | 33 @ SAWYER BROWN
RE-ENTRY | 52 | 2ot o 1008 GREATEST HITS | 26
34 36 32 62 | DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98) IF THERE WAS A WAY 7
13 71 75 50 AARON TIPPIN Rrca 2374 (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23
(B5)| 40 | 45 | 19 | PATTY LOVELESS vca 10336+ 0.9 UP AGAINST MY HEART | 27 ;
B - pe = MARY-CHAPIN CARPENTER e TR T 1 73 58 61 K.T. OSLIN @ Rca 52365+ (9.98) LOVE IN A SMALLTOWN 5
COLUMBIA 4607 7*/SONY (8.98 £Q) @ REENTRY | 73 | DOLLY PARTON @ T 3
37 | 32| 36 | 12 | STEVE WARINER arisTa 18691 (9.98) | AM READY | 28 i b
. Q Albums with the greatest sales gams this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
47 | 49 | 22 | HAL KETCHUM curs 77450 (9.98) PAST THE POINT OF RESCUE 38 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels
39 4 50 14 PIRATES OF THE MISSISSIPPI cacitoL 95798+ (5.98) WALK THE PLANK 39 that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BPI Communications and SoundScan, Inc.

Bilboord. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ioijnldiSialli

FOR WEEK ENDING JANUARY 25, 1992

Zz Zz
AT GE| |ed|nd ok
"é—) g g g C\%!LIET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE S % = 4 E : %
1 1 PATSY CLINE A * McA 12 (8.98) 36 weeks at No. 1 GREATEST HITS | 36 14 14 | PATSY CLINE DELUXE 7887/IMG (7.98) 20 GOLD HITS 8
2 2 GEORGE STRAIT A mca 42035% (8.98) GREATEST HITS, VOL. 2 36 15 18 GEORGE STRAIT A MCA 42114 (8.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 31
3 4 ANNE MURRAY A “ CAPITOL 46058* (7.98) GREATEST HITS | 36 16 | 17 | GEORGE JONES €ePic 40776*/SONY (9.98 EQ) SUPER HITS | 22
4 3 THE JUDDS A CURB 5916-1/RCA (8.98) HEARTLAND | 36 17 15 | GEORGE STRAIT A mcA 5913 (8.98) OCEAN FRONT PROPERTY | 27
5 7 THE CHARLIE DANIELS BAND A €Pic 38795*/SONY (6.98 EQ) A DECADE OF HITS 36 18 16 | THE JUDDS A CURB/RCA AHL1-5319/RCA (8.98) WHY NOT ME | 27
6 8 GEORGE STRAIT A 2 MCa 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 36 19 21 PATTY LOVELESS @ mcCa 42223 (8.98) HONKY TONK ANGEL 21
1 5 VINCE GILL RCa 9814-4R* {4.98) BEST OF VINCE GILL 36 20 20 ALABAMA A * rCA 7170 (8.98) GREATEST HITS 35
8 11 | ALABAMA A * RCa 4939 (8.98) ROLLON | 31 21 19 | THE JUDDS Rrca 2278-4* (3.98) COLLECTOR'S SERIES | 34
9 9 REBA MCENTIRE A McA 2789 (8.98) GREATEST HITS | 36 22 22 KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS | 36
10 10 | RANDY TRAVIS A * WARNER BROS. 25568 (8.98) ALWAYS & FOREVER | 36 23 | 24 | DOLLY PARTON A RCa 4422 (6.98) GREATEST HITS | 28
11 6 REBA MCENTIRE @® mca 6294 (9.98) SWEET SIXTEEN 29 24 — | ALABAMA A * RCA AHL1-4229 (8.98) MOUNTAIN MUSIC 25
12 13 | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (6.98 EQ) WILD EYED DREAM 5 25 | 23 | HANK WILLIAMS, JR. A 2 CURBWARNER 60193/WARNER BROS. (9.98) GREATEST HITS | 26
13 12 REBA MCENTIRE @ Mca 42134 (8.98) REBA 16 Catalog albums are older titles which are registering significant sales. ® 1992, Billboard/BPI Communications and SoundScan, Inc.
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"The Whiskey
Ain't Workin'
(Featuring
Marty Stuart)

"That's What |
Like About You"

GAVIN| 26

Kragen & Co. salutes its hot artists on their sizzling chart performances
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Of Rescue.”

by Lynn Shults

NO. 1 IS CAPTURED by Tracy Lawrence’s “Sticks And Stones” (2-1).
The song was co-written by Elbert West and Roger Dillon and produced by
James Stroud. Lawrence is managed by Wayne Edwards.

INSIDE THE TOP 10: Doug Stone’s “A Jukebox With A Country Song”
moves ever closer to the top slot by leaping from No. 6 to No. 3. “The Whis-
key Ain’t Workin’,” by the duo of Travis Tritt and Marty Stuart, climbs
inside the top 10, moving from No. 11 to No. 8. Continuing to roll toward
the top of the chart is “Turn That Radio On” (3-6) by Ronnie Milsap. “The
Dirt Road,” by Sawyer Brown, climbs from No. 10 to No. 7.

THE HOTTEST TRACK on this week’s chart is Alan Jackson’s “Dallas,”
bounding from No. 47 to No. 32. Alabama’s “Born Country” zips from No.
53 to No. 40. Garth Brooks’ “What She’s Doing Now” leaps from No. 22 to
No. 12. “Better Class Of Losers” by Randy Travis surges from No. 20 to
No. 14 and George Strait’s “Lovesick Blues” jets from No. 65 to No. 49.

IS THE MUSIC BEGINNING TO SOUND THE SAME? There are critics
who say not only are the tracks beginning to sound alike but the artists are |
very similar. For some insight into the “variety is the spice of life” issue,
here is what some industry megaveterans have to say. Norro Wilson, not-
ed songwriter and producer, says, “Everything now is drum-oriented. We
tend to get caught up in industry approval. What do you do, put shackles
around a painter?”’ Ron Chancey, former producer of the Oak Ridge
Boys, comments, “In making ‘Elvira’ and ‘Bobbie Sue,” we were interested
in appealing to a broad audience. I think everything is beginning to sound
too much alike and surely there is going to be an opening for something
different.” Larry Butler, the producer who gave Kenny Rogers a second
career, says, “I think we have hit our stride and now is the time to do the
inevitable—expand and add variety back to the music.” Producer/song-
writer Billy Sherrill says, “That’s what Garth Brooks just did! Everything
I ever produced that exceeded expectations was something somebody hat-
ed and said I was making a mistake by releasing the record.”

THE ALBUMS CHART continues to be dominated by Garth Brooks’ “Ro-
pin’ The Wind” (1-1), “No Fences” (2-2), and “Garth Brooks” (5-5). George
Strait’s “Ten Strait Hits” moves from No. 19 to No. 8. New artists showing
steady sales on their debut albums are Collin Raye with “All I Can Be” (14-
11); Tracy Lawrence with “Sticks And Stones” (26-19); Sammy Kershaw
with “Don’t Go Near The Water”’; and Hal Ketchum with “Past The Point |

HESEARCH IS THE NAME OF THE GAME for much of today’s music
business. It helps executives in making decisions, since most of the studies
are centered around the consumer’s likes and dislikes. One recent consum-
er panel survey shows 70% of all television viewers change channels every
half-hour. Only 11 channels are viewed for more than 10 minutes. Another
survey says 70% of country consumers also like other types of music. The
combination of these two surveys shows how fast consumers lose interest.

238 Videos Rotated In GMT Orhit In "91

MCA Earns Channel’s Nod For ‘Label Of The Year’

NASHVILLE—Country record la-
bels placed 238 videos in rotation
on Country Music Television in
1991, according to CMT’s year-end
report. Most of the videos that
earned heavy rotation, the report
reveals, are new or fairly new acts
and include one performer on an
independent label.

A total of 31 videos rose to No. 1
on CMT’s playlist during the year.
Of these, 14 stayed at No. 1 for
two weeks or longer. The champ in
this category was the Ricky Van
Shelton and Dolly Parton duet vid-
eo, “Rockin’ Years.”

Shelton also had two other clips
that stayed at No. 1 for three con-
secutive weeks, “I Am A Simple
Man” and “Keep It Between The
Lines.” Other acts with multiple-
week No. 1’s were Alan Jackson,
Travis Tritt (2), Randy Travis, Tri-
sha Yearwood, Tanya Tucker, Col-
lin Raye, Martin Delray, Steve

Wariner, Sammy Kershaw, and
Hal Ketchum.

CMT pronounced MCA Records
its label of the year for having a
combination of the most ‘‘pickhits”’
(videos played six times a day),
‘“‘breakouts’’ (five times a day),
and No. 1’s.

The acts whose videos had the
most weeks in heavy rotation for
1991 were McBride & the Ride
(“Can I Count On You”) and Vince
Gill (“‘Never Knew Lonely”), 25
weeks each; Mark Collie (“Hardin
County Line”), 24 weeks; Randy
Travis (‘“Heroes And Friends”)
and Shelby Lynne (“Things Are
Tough All Over”), 23 weeks each;
and Alison Krauss (“I’ve Got That
Old Feeling”) and Pirates Of The
Mississippi (‘“‘Feed Jake’), 20
weeks each. Krauss, who is pri-
marily known as a bluegrass art-
ist, is on independent Rounder Re-
cords. Her video was named CMT’s

NASHVILLE—Another of Nash-
ville’s popular demo singers has
sifted his way into the country mu-
sic recording arena. Singer/song-
writer Michael White’s first single
for Warner Bros., ‘“Professional
Fool,” moves to No. 52 with a bullet
this week on the Hot Country Sin-
gles & Tracks chart.

White was a youngster when he
and his family moved to Nashville
from Knoxville, Tenn. His father

MICHAEL WHITE

NEW ON THE CHARTS

was a musician, songwriter, and
publisher. At the age of 12, he got
his first cuts as a songwriter. Con-
way Twitty was the artist. Since
that time, he has had cuts by acts
such as Charley Pride, Wild Rose,
and Skip Ewing.

During high school, White played
in a local band. When it came time
for college, he decided to pursue a
career in ministry, but the song-
writing bug continued to bite. As
White began to focus more on mu-
sic, he became one of Music City’s
most popular demo singers.

His influences (Twitty and Merle
Haggard) fail to go unnoticed when
his deep voice begins to croon. Per-
haps a hint of the late Keith Whit-
ley’s vocal style is recognized.

After White’s talent ripened, he
signed a recording contract with
Reprise Records. He is booked by
The William Morris Agency and
managed by Chris Dotson.

DEBBIE HOLLEY

indie video of the year.

Sony Music, with its Columbia
and Epic labels, had the most vid-
eos added to the CMT playlist in
1991, a total of 33; Warner Bros.
and MCA, 32 each; Capitol, 28;
RCA, 18; Arista, 16; Curb, 14; At-
lantic, 13; Mercury, 12; BNA En-
tertainment, 4; and all other labels
combined, 36.

Scene Three copped CMT’s vid-
eo-production-company-of-the-
year honor for having produced
the most No. 1, pickhit, breakout,
and added videos in 1991.

Cited as the network’s top 10
videos of the year, in descending
order, were “Rockin’ Years,” Shel-
ton and Parton; “Don’t Rock The
Jukebox,” Jackson; ‘“Keep It Be-
tween The Lines,”” Shelton;
“Here’s A Quarter (Call Someone
Who Cares),” Tritt; “I Am A Sim-
ple Man,” Shelton; ‘“Anymore,”
Tritt; ““She’s In Love With The
Boy,” Yearwood; “Down To My
Last Teardrop,” Tucker; “Some-
where In My Broken Heart,” Billy
Dean; and “Feed Jake,” Pirates Of
The Mississippi.

0zark Links
With Selectix

NASHVILLE—Ozark Entertain-
ment Services, Branson, Mo., has
linked with Selectix of Syracuse,
N. Y, to set up a worldwide ticket
service for the Branson venues.
According to Ozark Entertain-
ment’s Lee Larscheid, his compa-
ny will house the midwest region-
al communications hub for the
system, which, in turn, will be con-
nected to the Selectnet network.
The system, he says, will also
provide advertising and promo-
tion services for the Branson the-
aters. When fully online, the ser-
vice will offer tickets through all
Selectix’s 800 outlets worldwide.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

17 AFTER THE LIGHTS GO OUT (Songs Of PolyGram,
BMI) HL

36 ANYMORE (Sony Tree, BMI/Post Oak, BMI/EMI
April, ASCAP/Heartland Express, ASCAP) HL/WBM

56 ASKING US TD DANCE (Careers-BMG, BMI/Hugh
Prestwood, BMi) HL

59 BABY, 'M MISSING YOU (Love This Town,
ASCAP/Diamond Dog, ASCAP)

60 BACK TO THE WELL (Screen Gems-EMI,
BMI/Maypop, BMI)

14 BETTER CLASS OF LOSERS (Sometimes You Win,
ASCAP/AIl Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP)

64 THE BLAME (Call Cac, ASCAP/Sony Tree,
BMI/Warner-Tamerlane, BM|/Mister Charlie, BMI)
HL/WBM

40 BORN COUNTRY (Collins Court, ASCAP)

10 BROKEN PROMISE LAND (EMI April,
ASCAP/Swallowfork, ASCAP) HL

4 CADILLAC STYLE (Ray Stevens, BMI)

33 THE CHILL OF AN EARLY FALL (No Chapeau,
ASCAP/Gold Line, ASCAP/WB, ASCAP) HL/WBM

73 COUNTRY ROAD (Veivet Apple, BMI/Irving,
BMI/Gary Scruggs, BMI)

32 DALLAS (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Warner-Tamerlane, BMI)

7 THE DIRT ROAD (Zoo Il, ASCAP/Myrt & Chuck’s

5

66
26
[X)
S
48
39
74

28

Boy, ASCAP)

DON'T CROSS YOUR HEART (Millhouse, BMI/Songs
Of PolyGram, BMI/Music City, ASCAP/EMI April,
ASCAP) HL

EAGLE WHEN SHE FLIES (Velvet Apple, BMI)
EXCEPT FOR MONDAY (Englishtowne, BMI)
FASTER GUN (Red Quill, BMI/Moraine, BMI/MCA,
ASCAP)

FIGHTING FIRE WITH FIRE (Makin' Songs,
ASCAP/Song Box, ASCAP)

FIGHTING FOR YOU (Murrah, BMI/Tom Collins, BMI)
FOREVER TOGETHER (Sometimes You Win,
ASCAP/AIl Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

FORGOTTEN BUT NOT GONE (BMG, ASCAP/Little
Beagle, ASCAP/Buzz Cason, ASCAP)

FOR MY BROKEN HEART (Starstruck Writers Group,
ASCAP)

25 GOING OUT TONIGHT (EMI April, ASCAP/Getarealjob,

ASCAP/Obie Diner, BMI/Bug, BMI) HL

58 HARD DAYS AND HONKY TONK NIGHTS (Etc.,

ASCAP/Jagged Edge, ASCAP/Warner-Tamerlane,
ASCAP)

34 IF | COULD BOTTLE THIS UP (Scarlet Moon,

BMI/Nocturnal Eclipse, BMI) CLM

23 IF YOU WANT TO FIND LOVE (Acuff-Rose,

BMI/Irving, BMI/Heartscratch, BMI)
| KNOW WHERE LOVE LIVES (Foreshadow, BMI)

CLM

30 I'LL START WITH YOU (Polly Girl, BMI/Edge ¢’
Woods, ASCAP/Kinetic Diamond, ASCAP/Moline
Valley, ASCAP)

24 I'LL STOP LOVING YOU (Almo, ASCAP/Brio Blues,
ASCAP/Fame, BMI/Bobworld, BMI)

20 IS IT COLD IN HERE (Texas Wedge,
ASCAP/Songwriters tnk, BMI/Danny Boy,
BMI/Forrest Hills, BMI)

54 IS THERE LIFE OUT THERE (W.B.M.,
SESAC/Longacre, SESAC/Edge O' Woods,
ASCAP/Kinetic Diamond, ASCAP)

38 IT ONLY HURTS WHEN I CRY (Coal Dust West,
BMI/Adam Taylor, BMI)

69 | WILL LOVE YOU ANYHOW (BMG Songs,
ASCAP/Muckleroy, ASCAP/Careers-BMG, BMI/Kung-
Fu Grip, BMI)

46 JEALOUS BONE (Edge 0" Woods, ASCAP/Kinetic
Diamond, ASCAP/WB, ASCAP/Rancho Bogardo,
ASCAP)

3 A JUKEBOX WITH A COUNTRY SONG (Warner-
Tamerlane, BMI/Mister Charlie, BMI/WB,
ASCAP/Samosonian, ASCAP) WBM

11 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M.,
SESAC/Longacre, SESAC) WBM

47 LIKE WE NEVER HAD A BROKEN HEART (Major Bab,
ASCAP/Mid-Summer, ASCAP/Bait And Beer,
ASCAP/Forerunner, ASCAP) CLM/CPP

§1 LITTLE FOLKS (Cabin Fever, BMI/Miss Hazel, BMI}

19 A LONG TIME AGO (Maypop, BMI/Wildcountry, BMI)

22 LOOK AT US (Benefit, BMI/Irving, BMI/Hardscratch,
BMI) WBM

70 LOVE LIGHT (Glen Campbeli, BMI)

2 LOVE, ME (Acuff-Rose, BMI/WB, ASCAP/Two Sons,
ASCAP) WBM

49 LOVESICK BLUES (Mills Music, ASCAP)

18 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five,
BMI/Kentucky Thunder, ASCAP)

15 MAYBE IT WAS MEMPHIS (Atlantic, BMI/First
Release, BMI/Cadillac Pink, BMI)

$7 A MONTH OF SUNDAYS (Hookem, ASCAP/Famous,
ASCAP/Pri, ASCAP/Buddy Cannon, ASCAP) HL

16 MY NEXT BROKEN HEART (Sony Tree, BMI/Sony
Cross Keys, ASCAP) HL

61 ONE PRECIOUS LOVE (Oyster, ASCAP/Socan,
BMI/BMG, ASCAP) HL

41 ONLY THE WIND (Edge 0" Woods, ASCAP/Moline
Valley, ASCAP/Kinetic Diamond, ASCAP)

44 QUTBOUND PLANE (Wing And Wheel, BMI/Irving,
ASCAP)

52 PROFESSIONAL FOOL (Catch The Boat, ASCAP)

50 SAME OL' LOVE (Warner-Refuge, ASCAP/Blowing
Rock, BMI)

68 SATISFY ME AND I'LL SATISFY YOU (Sony Tree,
BMI) HL

31 SHAMELESS (Joel, BMI) HL

67 SHE LOVED A LOT IN HER TIME (Sony Tree,
BMI/Thanxamillion, BMI/Sony Cross Keys, ASCAP)

35 SHE'S NEVER COMIN' BACK (Judy Judy Judy,
ASCAP/Housenotes, BMI)

53 SOMEBODY'S DOIN' ME RIGHT (Colgems-EMI,
ASCAP/BMG, ASCAP/Sharp Circle, ASCAP/Screen
Gems-EMI, BMI/Scarlet Moon, BMI/Careers-BMG,
BMI) CLM/HL

43 SOMEDAY SOON (WB, ASCAP) WBM
45 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits,
ASCAP/Square West, ASCAP)
1 STICKS AND STONES (JMV, ASCAP)
62 STILL BURNIN' FOR YOU (Grand Coalition, BMI)
27 STRAIGHT TEQUILA NIGHT (Irving, BMI/Colter Bay,
BMI/Dixie Stars, ASCAP)
21 THAT'S WHAT | LIKE ABOUT YOU (Sony Tree,
BMI/Sony Cross Keys, ASCAP) HL
42 THEN AGAIN (Maypop, BMI/Lorimar, BMI/Silbar
Songs, ASCAP) WBM
6 TURN THAT RADIO ON (BMG Songs, ASCAP/Paul
And Jonathan Songs, BMI) HL
71 TWILIGHT IS GONE (Bar None, BMI)
29 WHAT KIND OF FOOL (Warner-Tameriane, BMi/Long
Run, BMI) WBM
12 WHAT SHE'S DOING NOW (Bait And Beer,
ASCAP/Forerunner, ASCAP/Major Bob, ASCAP/Mid-
Summer, ASCAP) CLM
8 THE WHISKEY AINT WORKIN' (Songs Of PolyGram,
BMI/Partner, BMI) HL
65 WHO DID THEY THINK HE WAS (EMI April,
ASCAP/Lion Hearted, ASCAP/Crystal Bay, ASCAP)
S (WITHOUT YOU) WHAT DO ! DO WITH ME (Sony
Cross Keys, ASCAP/Milene, ASCAP) HL
72 WORKIN' MAN'S DOLLAR (Wyoming Brand, BMI)
9 YOU CAN DEPEND ON ME (Maypop,
BMI/Wildcountry, BMI/Careers-BMG, BMI) HL/WBM
37 YOU DONT COUNT THE COST (Polygram,
ASCAP/Mc Bec, ASCAP/Edge O’ Woods,
ASCAP/Kinetic Diamond, ASCAP/Maline Valley,
ASCAP) HL

wwWw americanradiohistorv com

BILLBOARD JANUARY 25, 1992



www.americanradiohistory.com
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34th Annual Grammy Awards Glassical Nominations

Following is the complete list of
classical Grammy nominees. The
list of monclassical nominees ap-
peared in the Jan. 18 issue of Bill-
board.

BEST CLASSICAL ALBUM

Barber: Sym. No. 1, Op. 9; Piano Con. Op. 38;
Souvenirs, Op. 28—Leonard Slatkin conducts
The St. Louis Symphony Orch. John Browing, pi-
ano. Producer: Jay David Saks, RCA Victor Red
Seal; Bernstein: Candide—Leonard Bernstein
conducts The London Symphony Orch. Principal
solos: Hadley, Anderson, Ludwig, Green, Gedda,

Jones, Olimann. Producer: Hans Weber, Deut-
sche Grammophon; Carter: The Four String
Quartets; Duo For Violin & Piano—The Juilliard
String Quartet. Christopher Oldfather, piano.
Producer: Gary Schultz, Sony Classical; Corig-
liano: Sym. No. 1—Daniel Barenboim conducts
The Chicago Sym. Orch. Producers: James Mal-
linson & John Corigliano, Erato/Elektra Interna-
tional Classics; Hanson: Sym. No. 4, Op. 34; Ser-
enade, Op. 35; Lament For Beowulf, Op. 25; Pas-
torale, Op. 38; Merry Mount Serenade, Op. 35—
Gerard Schwarz conducts The Seattle Sym.
Orch. & New York Chamber Sym. (“Serenade” &
“Pastorale”). Producer: Adam Stern, Delos In-

ternational; Ives: Syms. Nos. 1 & 4; Hymns—Mi-
chael Tilson Thomas conducts The Chicago Sym.

Orch. & Chorus. Producer: Steven Epstein, Sony
Classical.

BEST ORCHESTRAL PERFORMANCE
Copland: Sym. No. 3; Music For A Great City—
Leonard Slatkin conducts The St. Louis Sym.

Orch., RCA Victor Red Seal; Corigliano: Sym. No.

1—Daniel Barenboim conducts The Chicago
Sym. Orch., Erato/Elektra International Classics;
Holst: The Planets—James Levine conducts The
Chicago Sym. Orch., Deutsche Grammophon;
Ives: Syms. Nos. 1 & 4—Michael Tilson Thomas
conducts The Chicago Sym. Orch., Sony Classi-

| Classicat
KEEPING
SCORE

by Is Horowitz

AMERICA FIRST: Recording academy members
raised the colors high when they voted in an all-
American slate of composers for Grammy’s best-
classical-album-of-the-year nominations: Barber,
Bernstein, Carter, Corigliano, Hanson, and Ives.

Is it just an example of chauvinism or, as some
wags might suggest, a resurgence of bloc voting,
now on a national scale, that marred the selection
process in some past years?

But, all you musical free-traders, take heart. Mo-
zart is back in contention. Last year only one Mozart
title was nominated. This time the number was tri-
pled. Of all the hundreds of Mozart discs released
during this bicentenary year, three were deemed
worthy of academy nomination.

It’s not always easy to decipher why members
vote as they do, even when the selections are undeni-
ably worthy. For instance, one would believe that a
nomination for best album would almost by defini-
tion call for the same album to place among the can-
didates in its own category. This time around (and
there have been similar cases in the past) the Delos
disc of Hanson works showed at the top level, but
didn’t pass muster in the best-orchestral category.

Other data? Seventeen labels shared mention in
the classical categories, the same number as a year
ago. Deutsche Grammophon headed the pack with
11 nominations, 12 if its Archiv subsidiary is includ-
ed. RCA Victor was a surprising second with 10
nominations, followed by Erato with six, and Sony
with five.

London Records tallied three nominations (six if
its Argo line is included); and Angel, Philips, None-
such, and ECM, two each. Most conspicuous turn-
abouts were Delos and Telarc with one each, as com-
pared with six and five, respectively, a year ago.
Others with single nominations were Virgin, Bridge,
Supraphon, and Gramavision.

In related categories, add one each for RCA Vic-
tor and Sony in best historical, one for Telarc in com-
edy, and one for MusicMasters in children’s.

As for the Grammy show itself, the scheduled ap-
pearance of Evgeny Kissin as featured classical
performer adds more than a few compensatory
points to a telecast that’s not likely to give the genre
much more than token exposure, that is until the re-
cording academy can mount an alternate telecast de-
voted to the classics, jazz, and musical theater, still
a year or more away.

The academy has also announced its Hall of Fame
inductees, which this year include Ravel as an hon-
oree for conducting a 1932 performance of his “Bo-
lero,” released domestically on the long-defunct
Brunswick label in 1937. The recording has been
available on a Philips CD, and on a number of indie
entrepreneur labels that work the public-domain
field.

TAKING THE LONG VIEW: Last July, when
WQXR New York went along with the prevailing
trend to feature excerpts from larger works, many
observers saw it as final proof that this was the road
to listener retention and growth. After all, too few
listeners had the stamina to listen to a complete
symphony.

Now the pioneer classical station has admitted er-
ror. Operations director Thomas Bartunek says lis-
tener complaints “touched a responsive chord in our
own instincts.” WQXR will now be programming
longer periods of uninterrupted music, he says. And
no more “‘arbitrary excerpts.”

GOING ON RECORD: January recording sessions
with the Seattle Symphony Orchestra under Gerard
Schwarz will document performances of Hanson’s
Piano Concerto No. 1, with Carol Rosenberger as
soloist, Schuman’s ballet ‘“Judith,” and Creston’s
Symphony No. 3. Another will lay down Piston’s
Concerto for String Quartet, Winds & Percussion,
featuring the Juilliard String Quartet. They’ll all
serve to swell the label’s American composers se-
ries.

In February, Delos comes east for a premier re-
cording of Stephen Albert’s ““Sun Heat,” with
Schwarz and the New York Chamber Symphony.
And then it’s back to Seattle for a Wagner recording
featuring dramatic soprano Alessandra Mare.

KUDOS: Accepting his award as vocalist of the
year from Musical America at a reception Jan. 4 in
New York’s Avery Fisher Hall, Thomas Hampson
suggested that composer honoree John Corigliano
write a piece for baritone and cello so he could per-
form it with Yo-Yo Ma, another honoree. Corigliano
was seen busily scribbling notes on his cuff.

Robert Shaw was there to accept the publication’s
top award, musician of the year. Chistoff von Doh-
nanyi, cited in the conductor’s category, was a no-
show. He was busy rehearsing in Cleveland.

Then came the morning after. At an emergency
meeting principals of Musical America decided to
fold the biweekly magazine, after a run of only
three issues. Skimpy advertising revenues were
blamed. But the company’s profitable annual direc-
tory is being retained. Not a word of this prospect
was floated at the awards presentation.

PASSING NOTES: Sponsors of the Florida Philhar-
monic wielded enough local clout to have sirens si-
lenced and planes rerouted during its first commer-
cial recording t