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For everyone who loved The Three
Tenors—London presents Pavarotti in
Hyde Park. The world’s favorite tenor
follows up his magical performance
from Rome with another from London.
Pavarotti in Hyde Park—a great holiday
gift on VHS and Laserdisc.
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Album Radio Is Rocking Harder

Metal Fans Grow Into 25+ Target Demo

@ BY SEAN ROSS

NEW YORK—Five years after al-
bum-rock stations began playing
softer music in response to their
classic rock rivals, there are signs
that the format is getting some of
its crunch back.

Summer Arbitron numbers were

particularly kind to many of the
harder-rocking album outlets that
have popped up over the last 12-18
months. Stations in Chicago, San
Diego, Denver, Tampa, Fla., and
other markets are showing the
kind of 12-plus numbers that have
not been associated with hard-rock
stations for several years. At the

In Apparent ‘No-Return’ Tum,
Wherehouse Sells Opened GDs

B BY CRAIG ROSEN

LOS ANGELES—In a move that
seems aimed at Sony’s new policy
on CD returns, the Torrance, Calif .-
based Wherehouse chain has begun
selling opened hit Sony CD titles at
about half of their list price in six of
its stores here. This action follows
months of tension between the 293-
unit chain and Sony Music, which in-
stituted a no-return policy on
opened CDs in July (Billboard,
March 30).

Fox Plans Global
Broadcast 0f 91
Billhoard Awards

W BY SUSAN NUNZIATA

NEW YORK—Fox Broadcasting Co.
is taking the Billboard 1991 Music
Awards show around the world in
January. The network is airing the
show for the second consecutive year
and will use the broadcast as a linch-
pin for its expansion into Europe.
Slated to tape at the Santa Monica
Airport hangar Dec. 3, the show will
be broadcast by the Fox network in
(Continued on page 97)

The industrywide controversy
over this policy could heat up when
BMG announces that it, too, will
sharply reduce returns allowances
on opened CDs. According to
sources, BMG will create a returns
ceiling, and retailers who exceed

(Continued on page 98)

same time, some record people say
they are seeing some mainstream
album rockers become harder,
more current, or both.

Some of this may stem from ma-
jor-market top 40’s dance empha-
sis; all of the markets mentioned
above have top 40s that lean heavi-
ly urban. But demographics may
be an even bigger influence. Hard-
er-rock fans who would have been
dismissed by album radio several
years ago are growing into its cov-
eted 25-34 demo. As that happens,
some of the rock stations that
went softer and more classic in the
mid-’80s to pursue adults are now
finding it difficult to serve multi-
ple constituencies.

As Jay Clark, PD of WLLZ De-
troit, says, “We had been looking
at adults 18-50 and I don’t know if
you can do that anymore.” WLLZ,
an album rock outlet since the ear-

(Continued on page 9)

W BY STEVE McCLURE

TOKYO—A growing number of
Japanese pop music fans are
marching to a different drummer—
and that drummer is
playing an Asian
beat.

Most Japanese
pop is in the Western
mold, ranging from
the bubblegum fare
of terminally cute
teenage “idol” sing-
ers to screeching
thrash-metal bands. But in the last
couple of years, a new generation
of Japanese bands using Asian

Japanese Pop Acts Finding
Inspiration In Tradition

rhythms, melodies, and instru-
ments has introduced a fresh per-
spective into the Japanese music in-
dustry.
There have been previous at-
\ tempts to use Japa-
nese musical forms
in a pop context: For
example, Osamu Ki-
tajima, in an early-
’70s album called
“Benzaiten,” blend-
ed electric guitars
and traditional Japa-
nese instruments
like the “biwa” lute, the “shakuha-
chi” flute, and the koto. And Yellow
(Continued on page ﬂl
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Ohscenity Gases
Divided On Issue
0f Forfeiture

W BY PAUL SWEETING

NEW YORK—Two federal courts
in two different districts have
reached contradictory decisions
on the question of whether defen-
dants in video obscenity cases can
be forced to forfeit substantial
portions of their assets as part of |
the penalty for conviction.
(Continued on page 99)

AFM Adds Support To
Visa Law Changes
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To Focus On Women
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THE BILLBOARD 200 TOP ALBUMS |
* ROPIN' THE WIND
GARTH BROOKS
HOT R&B SINGLES
* EMOTIONS
MARIAH CAREY
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* DANCES WITH WOLVES |
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this is the album.

you've never heard her like this before.

o
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featuring “Never In My Life”
“Never In My Life” produced and arvanged by Narada Michael Walden for Perfection Light Productions ~ Executive Producers: Clarence Avant and Cherrefte
Management James Feaster in assocation with Ll CAN, Productions, Sherman Oaks, CA ~ ® 1991 A&M Records. Inc. Al Rights Reserved.
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The unexpected awaits inside

“Pandora’s Box,” Aerosmith’s

new deluxe 3-Cass=tte or

3-CD boxed set—52 songs

remastered under the band’s

supervision—with aver 20

never-before-heard record-

ings. Includes:

* A decade’s worth of hits

* Alternate, rare, live, unre-
leased, pre-Aerosmith
recordings

* Rare, unpublished photos
from the band’s personal
collection

* Extensive liner notes

* Revealing song-by-song
notes from the band
members

“Pandora’s Box” includes the

kit single and brand new video
(directed by Marty Callner)
Sweet Emotion, plus Dream
On, Walk This Way, Back In
The Saddle, Helter Skelter,
and much more. It’s all here,
from America’s greatzst rock

‘n’ roll band.
* In store Novembe- 19th

FIND 0T
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MARTY BROWN’S ROADSIDE ATTRACTION

Country artist Marty Brown hit the road in support of his debut album on
MCA/Nashville by embarking on a tour that saw him performing at Wal-
Mart stores in some 40 towns. Debbie Holley is on the trail. Page 32A

NEW AGE NEWS

As new age music continues to claim new fans, Billboard takes a special
look at the genre with reports on the retailing, marketing, touring tactics,
and other facets of the industry. Page 48

WHERE HAVE ALL THE MOVIEGOERS GONE?

Despite the draw of big-name stars, consumer interest in film releases
continues to wane. Jim McCullaugh examines the possible reasons for
Hollywood’s dry spell and what it means for the home video business.

Page 61

STOCKING UP FOR CHRISTMAS

'Tis the season for holiday releases, and the Inspirational and gospel
labels offer a sackful of goodies. Lisa Collins and Bob Darden have de-
tails on the latest from Take 6, the Winans, more. Pages 72, 73
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Recession Or Creative Stagnation?

Execs Ponder Lower Music Shipments

B BY JEFFREY JOLSON-COLBURN

LOS ANGELES—Music business
leaders, faced with their worst
year in a decade, are downplaying
the impact of the economic reces-
sion and placing the blame for bad
times on the industry itself.

While a plethora of recent super-
star releases bodes well for the im-
mediate future, music shipments
were off 11% in the first half of

1991, making it clear the recession
had indeed taken a toll.

The music business was hit
much harder than other domestic
industries, which were off by an
overall 3%. And music industry ex-
ecutives, somewhat surprisingly,
say much of the culpability lies
very close to home.

Internal factors cited by record
company heads include creative
stagnation, overleveraged retail-

M BY EARL PAIGE

LOS ANGELES—Seeking to pro-
tect their flanks from the major la-
bels, who are focusing new atten-
tion on children’s product, a number
of independent companies specializ-
ing in children’s audio and video are
quietly forming a marketing group
in connection with the National
Assn. of Independent Record Dis-
tributors & Manufacturers.
Presidents of six NAIRD-mem-
ber companies have formed an ad
hoc committee to explore the possi-
bility of creating the marketing
group and have circulated a ques-
tionnaire to 700 companies and indi-
viduals involved in children’s prod-
uct.
I Reports of the kiddie labels’

Indies Mull Trade Group
To Boost Kiddie Labels

plans surfaced at the recent Nation-
al Assn. of Recording Merchandis-
ers’ annual Wholesalers Confer-
ence in Newport Beach, Calif.,
where committee member Joan Pel-
ton, president of Silo Inc., gave a
progress report to the NAIRD
board (Billboard, Oct. 26).

Pelton, the only member of the
committee who is also a NAIRD di-
rector, is the sole distributor on the
committee. Her 14-year-old Water-
bury, Vt., firm distributes 400 la-
bels, and has its own label division,
Alcazar Productions.

The committee has no official
name and no chairperson. But most
inquiries are directed to Petton, who
insists the main reason for being so
low-key “is that we are not incorpo-

(Continued on page 99)

ers, tightening radio formats, in-
creasing overheads, and pressures
created by new labels.

“What recession?’’ asks Dave
Glew, president of Sony Music’s
Epic Records. “There’s just been a
lack of great music.”

Glew is among those who say
they believe that boring music, not
the economy, was the culprit. “If
you've got great records,” he in-
sists, “there’s no such thing [as a
recession]. These people just need
to be more careful and run their
businesses better.”

“Records are not priced high
enough to be really affected by an
economic recession,” says Island
Records founder and CEQ Chris
Blackwell. “They are inexpensive
and a good value. So the answer
lies in the record business. I've al-
ways felt that when things go bad,
it’s simply because there are no
good records. And there’s been
hardly any good records this
year.”

According to Elektra Entertain-
ment chairman Bob Krasnow, the in-
dustry has grown fat and lazy. “In
1991, the record business finds itself
dangerously close to creative stagna-
tion. All the formulas have been
played out,” he says.

MCA Music Entertainment Group
chairman Al Teller cites the recent
music industry proclivity to create
“one-hit wonders,” usually in the
dance genre, rather than the career
artists that are bread-and-butter to
major labels.

“Labels are catering to the lowest

(Continued on page 85)

Wamer Music Shows Strong Third Quarter

Record Sales Raise Revenues 8.5 %, Profit 6.4 %

& BY DON JEFFREY

NEW YORK—Propelled by strong
domestic record sales, the Warner
Music Group’s third-quarter reve-
nues rose 8.5% from last year and its
profit went up 6.4%.

Time Warner Inc. reports that for
the three months that ended Sept. 30,
the music unit had operating profit of
$116 million on revenues of $708 mil-
lion, compared with profit of $109 mil-
lion on $652 million in revenues a year
earlier. But, for this year’s first nine
months, music operating profit fell
3.6% to $369 million on a 3.3% rise in
revenues to $2.08 billion.

Executives told securities analysts
at a recent meeting in New York that
third-quarter domestic record sales
were 16% higher than last year’s but
that foreign sales were weak.

Scoring high on the albums charts
in the quarter for labels owned or dis-
tributed by Time Warner were Nata-
lie Cole (on Elektra), REM. (Warner
Bros.), Metallica (Elektra), Color Me
Badd (Giant), Paula Abdul (Virgin),
Van Halen (Warner Bros.), and Skid
Row (Atlantic).

Time Warner’s filmed entertain-
ment unit, which includes movies,
home video, and television opera-
tions, posted declines in both reve-
nues and profits in the third quarter.
Operating profit dropped 14.2% to
$120 million from $140 million a year
ago, and revenues were off 12.4% to

million on a 3.2% rise in revenues to
$2.17 billion.

The company attributes the quar-
terly declines to “fewer television
programs entering the domestic syn-
dication market this fall” compared
to a year ago.

But Time Warner says it had “rec-
ord home video sales” in the quarter.
Some of its hits on the video rentals
chart were “GoodFellas,” “New Jack

City,” and “Hamlet.” And, the video
unit realized additional sales from the
distribution of films for MGM/UA
Home Video, which was a deal that
did not materialize until the end of
last year.

At the box office, Warner Bros.
Pictures had winners in ‘““Robin
Hood: Prince Of Thieves” and “Doc
Hollywood” in the quarter. “Robin

(Continued on page 98)

B BY TRUDI MILLER

NEW YORK—Elektra Entertain-
ment, which distributes product
from Select Records, has refused to
distribute the album “Bitch Betta
Have My Money” by rapper AMG.
Select plans to release the title Mon-
day (28) through independent dis-
tributors.

However, unlike Def American—
whose ties with Geffen were sev-
ered after the latter refused to re-
lease a Geto Boys album—Select
has been prepared all along for this
possibility, and will continue to
manufacture and distribute its oth-
er product exclusively through

Elektra ‘Selects’ Not To
Distribute AMG’S

litch’

Munao. The contract between the
two companies stipulates that Elek-
tra can opt not to distribute certain
Select releases, Munao says.

“I’m not saying that I agree with
all the questionable lyrics that some
of the groups that are around today
use,” adds Munao. ‘“‘But we feel
that, provided the act has intrinsic
talent and value and has something
to say, whether or not it’s punctuat-
ed with language, we're not going
to censor it. I really believe the al-
bum is very strong.”

The album has already yielded a
hit single, also called “Bitch Betta
Have My Money,” which reached
No. 5 on Billboard’s Hot Rap Sin-

. Road, (;:1 /;gbgr.gﬂoiclhl. 418égg. :ggslcorgzer Services and Information: Billboard, P.0. Box 2011, $764 million from $873 million. For Elektra, says Select president Fred (Continued on page 98)
arion, 5-2011, 1-800-669-1002. nine months, profit fell 2.2% to $300
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AFM Supporting Visa Compromise

Canadian Pressure Forced Union Shift

B BY BILL HOLLAND

WASHINGTON, D.C.—The Ameri-
can Federation of Musicians, which
represents both U.S. and Canadian
players, has changed its tune on the
delayed foreign-performer restric-
tions of the 1990 Immigration Act.
The AFM now supports a compro-

mise bill to delete the most controver-
sial sections dealing with foreign mu-
sical artists and entertainers.

The original bill, now law, brought
howls of opposition earlier this year
from orchestra promoters and music
and arts groups throughout the U.S,,
which claimed the music-performer
restrictions would make it impossible

NEW YORK—Mark Schulman is
moving up in more ways than one in
the Warner Music Group.

In being named VP of market de-
velopment at Warner Music Group
Inc., Schulman leaves Warner’s At-
lantic Records
unit after 22
years, most re-
cently as senior
VP/GM.

“My offices
have been on the
second floor all
that time, first at
1841 Broadway
and then at 75
Rockefeller Plaza here in York.”
Schulman now moves to the 31st-
floor headquarters of the Warner
Music Group, to whose chairman,
Robert J. Morgado, he reports.

More importantly, Schulman has
taken on the challenge of finding
new ways to expand the company’s

SCHULMAN

Atlantic’s Schulman Upped
To Wamer Music Position

customer base at retail and, with it,
the number of purchases by those
consumers. “After all,” he says,
“one out of three albums purchased
in this country are from the Warner
Music Group family.”

Morgado, in a press statement,
amplifies Schulman’s view of music
retail. “A healthy retail market-
place and, indeed, retail sales, are
the most efficient and profitable
ways to sell our products. We are
prepared to make the necessary in-
vestments to find new and effective
ways to reach the widest possible
audience for our music.”

Before assuming his most recent
post at Atlantic, Schulman was VP
of creative marketing services,
overseeing the label’s ads, graphics,
merchandising, packaging, and pre-
production and video departments.
Before that he had been Atlantic’s
VP of advertising since 1979.

IRV LICHTMAN

to schedule and book noteworthy for-
eign bands, orchestral and symphony
groups, opera companies, dance
troupes, and others.

Last month, Congress responded
to the large-scale protests against the
performer-visa sections of the bill by
delaying their Oct. 1 implementation
date. There are also two pending bills
to change or delete some of the rules.

The AFM, which originally sup-
ported the controversial law, is now
throwing its support to a bill intro-
duced by Sen. Ted Kennedy, D-Mass.,
that would delete the most criticized
sections of the 1990 bill, but would
keep a clause allowing AFM consul-
tation with the Immigration and Nat-
uralization Service. It is not support-
ing a similar bill introduced by Rep.
Romano Mazzoli, D-Ky., that would
eliminate the consultation section.

“We’ve thought throughout that it
was important to be able to consult
with the INS,” says Stephen Spra-
gue, AFM Secretary-Treasurer.
“There’s a growing problem of [for-
eign] amateur groups with no creden-
tials being brought in and displacing
American jobs.”

Last June, an AFM senior official
told Billboard that the union didn’t
think that any of the new restrictions
were needed and that they would just
result in more red tape. However, at
that time, the AFM was on record as
supporting the legislation.

The AFM now says it felt some
provisions were unrealistic and re-
strictive, but that inequities would
be ironed out after the bill’s pas-
sage. “We figured the technicalities
would be worked out when INS

(Continued on page 99)

Sports Marketer IMG Teams With P’Gram
Will Produce Videos For Worldwide Release By Label

HBY JIM McCULLAUGH

LOS ANGELES—International Man-
agement Group, a sports manage-
ment and marketing company, has
entered into an agreement to produce
videocassette programming for re-
lease by PolyGram.

Programming will be handled by
New York-based Trans World Inter-
national, IMG’s TV and film division,
which claims to be the largest inde-
pendent source of sports program-
ming in the world, producing 1,000
hours of sports annually.

The worldwide agreement, accord-
ing to a statement issued by Poly-
Gram, also calls for co-participation
by both companies in live sports and
music events.

Cleveland-based IMG, founded in
1960 by Mark McCormack, author of
“What They Don’t Teach You At The
Harvard Business School,” operates
in 19 countries and has expanded its
original charter of managing and
marketing professional athletes to
such activities as classical music,
modeling agencies, licensing, finan-
cial planning, and book publishing.

According to Barry Frank, senior
group VP for TWI, the company has
produced sports videos featuring Ar-
nold Palmer, Andre Agassi, Greg
Norman, Sugar Ray Leonard, Wim-
bledon, the Masters, and The India-
napolis 500, among others. A recent
project is a three-volume “The Chris
Evert Winning Tennis Collection” dis-

tributed by Sybervision.

According to Frank, “We are in se-
rious discussions on three specific
projects” that will be distributed by
PolyGram.

Frank also adds there is no “mini-
mum or maximum in terms of titles”
that will be produced and marketed

under the agreement, “but eight to
10 would not surprise us. That’s not a
target, but more a sense of what we
will probably wind up doing.”

In an effort to expand its entertain-
ment offerings, PolyGram recently
announced it was investing $200 mil-
lion in the film business.

NEW YORK—As part of an overall
thrust to beef up Columbia’s sales
department, Rich Kudolla has been
promoted to senior VP of sales. In
conjunction with the promotion, Co-

lumbia has add-

ed another layer
of field represen-
-
KUDOLLA

tatives, which
will report to
Kudolla, as will
the label’s jazz
department.

Kudolla will
continue to serve
as the label’s liai-
son with Sony Music Distribution,
coordinating sales plans and pro-
grams at both the branch and retail
levels.

Columbia added the artist deve-

Kudolla Named Golumbia’s
VP Sales: Field Reps Added

lopment/retail marketing depart-
ment to help the label better focus
on developing acts, Kudolla says.
“ Developing acts’ doesn’t neces-
sarily mean new acts,” he adds.
“For instance, right now we are fo-
cusing on Bruce Cockburn and
Toad The Wet Sprocket.”

Columbia has assigned the reps
in the new department to New
York, Chicago, Los Angeles, and
Houston, and they will work with
Sony’s nine distribution branches,
Kudolla explains. “The artist deve-
lopment/retail marketing reps will
work on three to five acts at a time,
preferably keeping it toward three
because we really want to give the
developing acts that we are work-
ing a lot of attention,” he says.

(Continued on page 98)

IRVING BERLIN'S

A Party With A ‘Bang.” Angel Records hosts a celebration at Hotel Macklowe
in New York to celebrate its new recording of **Annie Get Your Gun.” Angel’s
production of the Irving Berlin musical stars Kim Criswell and Thomas Hampson
with the London Sinfonietta and Ambrosian Chorus, directed by John McGlinn.
To commemorate the event, the label also made a contribution to Broadway
Cares, which provides financial support to theater actors with AIDS. Shown,
from left, are Angel president Steve Murphy; Hampson; Criswell; McGlinn; and
Jim Fifield, president/CEO, EMI Music.

EXECUTIVE TURNTABLE

BILLBOARD. Perry Cassidy is named Eastern advertising representative/video
for Billboard in New York. He was an account executive at CASS Communica-
tions.

RECORD COMPANIES. Sony Music International appoints Franco Cabrini presi-
dent/managing director of Sony Music Italy in Milan, Thomas Tyrrell execu-
tive VP of Sony Music International in New York, and Otto Zich chairman of
the European Operations Group in Anif/Salzburg, Austria. They were, respec-
tively, director of marketing at EMI in Milan, senior VP of administration and
North American operations for Sony Music International, and managing direc-

CABRINI TYRRELL

tor of Digital Audio Disc Corp. in Austria.

Mark Schulman is named VP of market development for Warner Music
Group Inc. in New York. He was senior VP/GM of Atlantic Records. (See sto-
ry, this page.)

Rich Kudolla is promoted to senior VP of sales for Columbia Records in
New York. He was VP of sales. (See story, this page.)

Barry Weiss is appointed senior VP/GM of Jive/Silvertone Records in New
York. He was senior VP of the Zomba Record Group.

HALFORD

PRUTZMAN

SHAPIRO

BERNSTEIN

MCA Records promotes Caroline Prutzman to VP of public relations in
New York and Ron Shapiro to VP of public relations in Los Angeles. They
were, respectively, national publicity director/East Coast and national publici-
ty director.

Sherri Halford is promoted to VP of production for Capitol Nashville. She
was director of production.

Bob Bernstein is promoted to senior director of public relations/corporate
communications for Capitol-EMI Music in Los Angeles. He was director of
public relations.

Madelyn Cousin is promoted to manager of operations and administration
for PolyGram Classics & Jazz in New York. She was executive assistant to the
president.

Schatzi Hageman is promoted to manager of Sony Music in Nashville. She
was administrative assistant in the media department.

PUBLISHING. Monica Corton is named director of licensing and administration
for Next Decade Entertainment in New York. She was contracts administra-
tor, print division, for Cherry Lane Music Co.

RELATED FIELDS. Edward E. Szydlik is named senior VP of merchandising for
Trans World Music Corp. in Albany, N.Y. He was president/chief operating
officer of Northern Automotive Corp. in Phoenix.

Danielle Liekefet is appointed executive in charge of music development at
Desert Music Pictures in Los Angeles. She was postproduction coordinator at
Propaganda Films.
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Feast Of New Sets Due In November
Genesis, Marx, Midler, Ronstadt Serve It Up

® BY LARRY FLICK

NEW YORK—Genesis, Richard
Marx, Bette Midler, and Linda Ron-
stadt are among the key artists with
new music slated for release in No-
vember.

Also, as the holiday gift-buying
season sets in, a number of platinum-
selling acts will issue live albums,
boxed retrospectives, and greatest-
hits collections.

After a five-year recording break,

Genesis will release its 17th album,
“We Can’t Dance,” Nov. 8 (Atlantic).
Preceded by the single “No Son Of
Mine,” the set was produced by the
band with Nick Davis. The band is
now rehearsing for a tour that will
tentatively kick off in January 1992.
Seven months after his headline-
grabbing switch from EMI Records
to Capitol, Marx offers his third al-
bum, “Rush Street,” Nov. 5. Despite
the more straight-ahead rock sound
of the set, the first single, “Keep

‘O.P.P.’ Rap Finds A Home
On Pop-Radio Playlists

W BY JANINE McADAMS
and PHYLLIS STARK

NEW YORK—At a time when top 40
PDs are concerned about the possibil-
ity of a rap backlash, a surprising
number of pop radio stations are
playing “O.PP,” which has rapidly
become the first street-flavored, East
Coast rap record to gain wide accep-
tance at both R&B and pop radio si-
multaneously.

The first release from Naughty By
Nature has racked up impressive sta-
tistics out of the box. This week,
“Q.P.P” jumps to No. 8 on the Hot
100 Singles chart, while it slides from
No. 6 to No. 10 on the Hot R&B Sin-

gles chart. The record, which has al-
ready peaked among the hip-hop au-
dience, also spent four weeks atop
the Hot Rap Singles chart. On the
strength of “O.P.P,” Naughty By
Nature’s self-titled album on Tommy
Boy Records sits at No. 17 on The
Billboard 200 Top Albums chart.
Released June 18, the single has
surpassed the 500,000-unit-sales
mark, according to Tommy Boy, with-
out benefit of a commercially avail-
able cassette single. The label is of-
fering the single via 12-inch, maxicas-
sette (including a clean version that
alters two suggestive words and an
instrumental), and, recently, CD-5.
(Continued on page 92)

Carman Video Generates
Charges Of Anti-Semitism

@ BY BOB DARDEN

WACO, Texas—Halloween came ear-
ly for patrons at some Texas and
New Mexico movie theaters. Patrons
expecting to see ‘“Robin Hood: Prince
Of Thieves” were first subjected to a
music video by Christian recording
artist Carman. The video, titled
“Witch’s Invitation,” depicts Carman
confronting a blue-eyed warlock in
the male witch’s haunted mansion,
surrounded by occult symbols. Ulti-
mately, the warlock is dragged to hell
by luminescent green demons.
Representatives of the Anti-Defa-
mation League of New Mexico are
protesting the witch’s name, Isaac

Horowitz, which they say perpetu-
ates negative Jewish stereotyping.

By Oct. 18, says Susan Seligman,
executive director of the Anti-Defa-
mation League, her Albuquerque,
N.M., office had received 70 com-
plaints about the video, currently be-
ing shown at both the Ladera 6 Cine-
ma and Far North Cinema in that
city.

“We had so many calls, we couldn’t
answer the phones,” Seligman says.
“I just told my secretary to ask peo-
ple how they felt about the video and
we'd tally it. We also received two
calls from people on the other side of
the issue. Most callers asked, ‘What

(Continued on page 83)

Amnesty Focuses On Women
’92 Benefit Concert Set For Spain

W BY ADAM WHITE

LONDON—Spain is adding some-
thing new to its busy 1992 calendar of
world-class events: an Amnesty In-
ternational benefit concert in Madrid
next Sept. 16.

With “Women On The Front Line”
as its theme, the event is designed to
highlight the human rights abuses
suffered by women in prison world-
wide, and will feature top female
singers and performers from around
the globe. A concert will take place at
the Real Madrid soccer stadium.

In addition to hosting next year’s
Olympic Games, Spain is staging a
major trade exposition in Seville, and

Madrid has been named the Europe-
an City of Culture for 1992. Amnesty
International executive director Jack
Healy says Madrid has already ad-
vanced funds—through the city’s cul-
tural committee—to begin the con-
cert preparation.

Producer of the event will be Pino
Sagliocco, impresario of a number of
major music events in Spain, includ-
ing Barcelona concert dates by the
Rolling Stones and Madonna.

“We're literally at the early
stages,” Healy notes, “and now
we've got to go after the big names
to anchor the event.” He says the
idea originated after Amnesty Inter-

(Continued on page 97)

Coming Back,” is being promoted at
club level as well as top 40 and album
rock radio. Marx handled much of the
production himself, and is preparing
for a world tour.

Midler’s fans can look forward to
“For The Boys” (Atlantic, Nov. 12),
which is the soundtrack to the singer/
actress’ new film of the same name.
Arif Mardin, who produced Midler’s
last two multiplatinum albums,
‘“Beaches’’ and ‘‘Some People’s
Lives,” was at the helm for this set.
The first single, “Every Road Leads
To You,” goes to radio Wednesday
(30).

Ronstadt follows her Grammy
award-winning pop album, “Cry Like
A Rainstorm, Howl Like The Wind,”
with a Spanish-language album,

(Continued on page 98)

Winners’ Circle. The New York chapter of NARAS held its annual A&R/
Producers Luncheon Oct. 7 at the Loews New York Hotel. Accepting awards,
from left, are Wilma Cozart Fine, who received the Governor's Award, Ruth Lion,
who accepted the first Nesuhi Ertegun Award on behalf of her late husband,
Alfred Lion, and the late Francis Wolff; Cy Coleman, who received the chapter’s
Russ Sanjek Award; and Tom Dowd, who also received the Governor's Award.

HEBA McENTIRE’s “For My Broken Heart” jumps
from No. 24 to No. 14 in its third week on The Bill-
board 200 Top Albums chart. It’s the highest-charting
album by a female country artist since Dolly Parton’s
“9 To 5 And Odd Jobs” reached No. 11 in 1980. The big
difference: Parton’s album contained a No. 1 pop
smash, “9 To 5, while McEntire has never appeared
on the Hot 100.

It’s the same story with Garth Brooks, whose “Ro-
pin’ The Wind” tops The Billboard 200 for the fourth

album since ‘“‘Johnny
Cash At San Quentin”
held the top spot for four
weeks in 1969. Cash’s al-
bum included a No. 2 pop
hit, “A Boy Named Sue”’;
Brooks has yet to crack
the Hot 100.

week. It’s the longest

run at No. 1 by a country
ESSeaaie—
P e

“For My Broken

Heart’’ is McEntire’s
highest-charting album
to date on The Billboard 200. Her previous set was
“Rumor Has It,” which reached No. 39 in May.

KARYN WHITE’s “Romantic” jumps to No. 1 on the
Hot 100 two weeks after reaching the top spot on the
Hot R&B Singles chart. Jimmy Jam & Terry Lewis
produced and co-wrote the smash. The Grammy win-
ners previously produced five No. 1 pop hits by Janet
Jackson.

“Romantic”’ is Warner Bros.’ first No. 1 pop hit
since Madonna’s “Justify My Love” (on Sire/Warner
Bros.) in January.

White's second album, “Ritual Of Love,” isn’t as
high on The Billboard 200 as one might expect given
such a potent leadoff single. The album, which has yet
to climb above No. 53, drops from No. 70 to No. 84.

FAST FACTS: Richard Marx has the top new entry
on the Hot 100 at No. 47 with “Keep Coming Back.”
It’s the leadoff single from Marx's upcoming third al-
bum, “Rush Street,” which is his debut for Capitol fol-
lowing a pair of multiplatinum albums on EMI. “Keep
Coming Back” is almost certain to become Marx’s
10th consecutive top 15 single.

Genesis bows at No. 53 with “No Son Of Mine.” It’s
the first single from the trio’s upcoming album, “We
Can’t Dance.” Genesis’ last album, “Invisible Touch,”
went top five and spawned five top five singles.

Luther Vandross lands his third straight top 10 pop
hit as “Don’t Want To Be A Fool” jumps to No. 9 on
the Hot 100.

The Roberta Flack/Maxi Priest duet, “Set The
Night To Musie,” leaps from No. 20 to No. 11. It’s al-
ready Flack’s biggest hit since “The Closer I Get To
You,” a 1978 duet with Donny Hathaway.

by Paul Grein

Reha's ‘Heart’ Breaks Into The Top 15;
White’s ‘Romantic’ Rendezvous; High Marx

Lisa Stansfield previews her second album, “Real
Love,” with “Change,” which enters the Hot 100 at
No. 91. Stansfield’s 1990 debut album went top 10 and
yielded the across-the-board smash “All Around The
World.”

Mariah Carey’s “Emotions” jumps to No. 1 on the
Hot R&B Singles chart. The song spent three weeks
at No. 1 on the Hot 100 and climbed as high as No. 3 on
the AC chart. It’s Carey’s third No. 1 R&B hit.

Michael Bolton becomes the first artist to land
three No. 1 hits on the
Hot Adult Contemporary
chart in one calendar
year since Gloria Este-
fan & Miami Sound Ma-
chine scored in 1988. Bol-
ton rings the bell with his
remake of the Percy
Sledge classic, “When A
Man Loves A Woman.” It
follows “Love Is A Won-
derful Thing” and “Time,
Love And Tenderness.”

John Mellencamp’s “Whenever We Wanted” drops
from No. 17 to No. 20 in its second week on The Bill-
board 200. Unless it does a quick about-face, it will be-
come his first album to fall short of the top 10 since
1980.

Harry Connick Jr. lands his highest-charting al-
bum to date as ‘“Blue Light, Red Light” jumps to No.
21. Connick is the only artist with four albums on the
current Billboard 200.

Erasure has the top new entry on The Billboard 200
with “Chorus,” at No. 29. It's already the technopop
duo’s highest-charting album to date ... Nirvana’s
“Nevermind”’ leaps from No. 65 to No. 85 in its fourth
week.

Digital Underground’s “Sons Of The P” enters The
Billboard 200 at No. 52. The rap group’s last studio al-
bum, “Sex Packets,” went platinum and logged three
months in the top 30 ... Scarface’s “Mr. Scarface Is
Back” vaults from No. 137 to No. 59 in its second week.

Walt Disney Home Video and its subsidiary Buena
Vista Home Video make a clean sweep of the top 10
spots on this week’s Top Kid Video chart.

WE GET LETTERS: John Farkas of Cleveland notes
that two of the top three singles on the Hot 100—Mar-
iah Carey’s “Emotions” and Prince & the N.P.G.’s
“Cream’’—share their titles with the names of top
groups of the "60s and "70s. Three other singles on the
Hot 100 also share titles with the names of prominent
groups: Big Audio Dynamite II's “Rush,” Corina’s
“Whispers,” and Lisa Stansfield’s “Change” . .. Farkas
adds that Prince has borrowed the names of top groups
for the titles of three of his chart hits: “Cream,” “Kiss,”
and “America.” It would have been four had Prince not
pluralized the title of his 1986 hit, “Mountains.”
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EEE COMMENTARY

BRIAN’S SONG: NOTES ON WILSON & LANDY

THE BIG LIE

As composer and co-producer of the
Barry McGuire record “Eve Of De-
struction” (No. 1 in Billboard, Sept.
25, 1965), I wish to make it clear to
the record-buying public that Dr.
Eugene Landy’s claim to have co-
produced the record along with
Steve Barri and Lou Adler is a big
lie and a fabrication of his ego.

I have never worked with Dr.
Landy (Brian Wilson’s so-called
Svengali therapist). Who could pos-
sibly be fooled or impressed by his
phony claims to any real talent?

I hope this will set the record
straight, and that it in some way
helps Brian Wilson.

P.F. Sloan
Los Angeles

WILSON’S ROYALTIES

I am writing in response to your ar-
ticle on Brian Wilson (Billboard,
Oct. 5). This is not the correct forum
in which to address Wilson’s allega-
tions about Irving Music. However,
one of your statements is incorrect.

You erroneously state that Wil-
son has received “relatively little”
of the licensing and performance
revenues generated by the adver-
tisements using the songs originally
contained in the Sea Of Tunes cata-
log.

In fact, Wilson always had and
continues to receive his full comple-
ment of songwriter royalties. The
substantial amount of licensing in-
come he has received over the years
has been in large part generated by
the creative and diligent exploita-
tion of the catalog by Irving Musiec.
I might add further, as a courtesy to
Wilson, we have always consulted
with him, directly or with his desig-
nated representative, with respect
te these commercial advertise-
ments.

Lance Freed

President

Rondor Music international
Los Angeles

Billboard replies: There was no
criticism in the report of Irving
Music’s administration of Brian
Wilson’s song licensing, nor was
there any criticism of the licens-
ing agreements themselves. As was
made plain in the story, the use of
the words “‘relatively little” re-
Sferred only to Wilson's loss of most
of the publishing income from his
Sea Of Tunes catalog through fa-
ther Murry Wilson's sale of it to
Irving/Almo Music in 1969,

LANDY’S UNDUE INFLUENCE
Congratulations to Timothy White
on his courageous “White Paper”
exposing the Machiavellian mad-
ness that is “Dr.” Eugene Landy.

As the author of a Brian Wilson
biography and somebody who has
spent an enormous amount of time
talking to him and his closest
friends throughout the past 15
years, I know there is no way that
Wilson, without the undue influence
of Eugene Landy, would have said
some of the things that are in his
book “Wouldn’t It Be Nice.” Here
are just a few small, yet revealing
examples as to how history is being
rewritten:

e In a 1976 radio interview, Brian
said, “I started humming the melo-

. :

BRIAN WILSON

dy to ‘Sweet Little Sixteen’ ... 1
thought to myself ... what about
trying to put surf lyrics to the
‘Sweet Little Sixteen’ melody?”

In this new biography, “Brian”
writes that the two songs are simi-
lar, not the same, and that “there
are plenty of musicologists who
would” back up this claim. Prepos-
terous.

o In the book, “Brian’’ writes:
“‘Surfin’ Safari’ became the model
for ‘Da Doo Ron Ron.” Same chords,
similar melody.” Huh?!

® The book is littered with obvi-
ous mistakes (like which songs Bri-
an wrote for the “Friends’ and
“Sunflower’ albums) that Brian
himself would have known were
wrong if anybody (such as his co-au-
thors or a fact checker) had asked
him. And, even if Brian’s memory
had failed him, a quick look at LP
credits by somebody involved with
this book would have produced the
correct information.

® There are errors in Brian's book
that have never appeared in print
before, except when they were in
Steven Gaines’ “Heroes And Vil-
lains.” Those factual errors (the
home state of a friend, song credits
for Beach Boys’ albums) have mys-
teriously been repeated in “Brian’s”
autobiography. That raises the
question—how did Gaines’ mistakes
find their way into Brian’s book?
Were they copied?

e There are endless anecdotes
taken from other sources (Steve
Gaines’ and my book, plus numer-
ous articles) and reprinted in this
book with not much more than the
pronouns changed.

Certainly, Brian has the right to
tell his life story and to use his old
quotes; however, that’s not what
has happened here. Brian isn’t tell-
ing his life story as he remembers
it, but as others have edited it.
Wouldn't it have been nice if Brian
had done a little more reminiscing
and Todd Gold a little less lifting?

But, as White rightly points out in
his article, the book is really only a
side issue, and it’s important that,
as the ugly tale of Landy unfolds in
the media, Billboard’s readers keep
in mind that much of what Landy
says and does is propaganda.

David Leaf
Santa Monica, Calif.

FINANGIAL INTEREST

I read with great interest Timothy
White's extraordinary article
“Break Away: The Battle For Brian
Wilson's Publishing Millions.” Hav-
ing followed Brian's career very
closely since 1962, I was thrilled
that, finally, someone had “cut to
the chase’ and basically told the
truth; i.e., that Landy is controlling
every facet of Wilson’'s life and that
his “interest” in Brian is strictly fi-
nancial.

My main fear is that Brian will
never have the ability to create on
his own, as it is obvious that Landy
has tapped into a gold mine and will
not relinquish his hold on it. Hope-
fully, Brian will say the two words
to Landy that need to be stated:
“You're fired.”

Ray Lawlor
Atlantic Beach, N.Y.

BIOGRAPHIES GOMPARED

If Brian Wilson has made any con-
tributions to his new autobiogra-
phy, “Wouldn’t It Be Nice,” they
have been rendered invisible by the
distorted and unattributed borrow-
ings which disfigure the text. Any
reader familiar with the works of
Jules Siegel, Paul Williams, Tom
Nolan, or Timothy White can in-
stantly recognize dozens of memo-
rable incidents mixed and matched
on Todd Gold’s word processor. For
ease of reference, however, I will
limit my discussion to two standard
Beach Boys biographies: David
Leaf’s “The Beach Boys And The
California Myth” (1978) and Steven
Gaines’ “Heroes and Villains”’
(1986.)

Consider, for example, the simi-
larity between these two passages:

Gaines 1986: ‘The coup de grace
that Gary Usher received from
Murry began with a violent family
argument that caused Dennis to
move out ... For several days he
slept in the back seat of his friend
Louie Marado’s car ... Dennis told
Usher what had happened, and Ush-
er, who had recently rented his own
apartment on Eucalyptus Avenue,
invited Dennis to stay there. ‘When
Murry found out [that Dennis was
my roommate],” Usher said, ‘I might
as well have been dead.” Under
Murry’s orders, Usher was pushed
out of the Beach Boys’ professional
circle forever.” (p. 87)

Gold 1991: “Gary’s fate was
sealed when a blowout between
Dennis and my dad resulted in Den-
nis being kicked out of the house.
When Gary heard that my brother
was sleeping in a friend’s car he of-
fered refuge in his apartment. My
dad discovered that, decided that
Gary might as well be dead, deemed
him persona non grata, and said he
should have nothing to do with the
Beach Boys.” (p. 70)

Here Gold takes Usher’s words
and has ‘‘Brian’’ put them in
Murry’s mouth. Following is anoth-
er example related to Leaf’s book:

Leaf 1978 “Brian came ‘over one
afternoon with a box filled with [his
gold] records, and he wanted me to
have ’em all.’” Blaine couldn’t con-
vince Brian to keep the records for
himself, and a number of the re-
cords hang on the wall in Blaine’s
home, ‘A couple that Brian insisted
I take.” Brian was disassociating

himself from his past.” (p. 131)

Gold 1991: “Answering the door,
Hal looked surprised to see me-
.. .Hal glanced at the oversized
cardboard box . .. it was filled with
gold records ... I'd decided Hal
should have them . .. ‘You can't just
disassociate yourself from the
past,” he argued.” (p. 189)

Here Gold takes Leaf’s words and
has ““Brian’’ put them in Hal
Blaine’s mouth. Does anyone detect
a pattern here?

Neal McCabe
Los Angeles

AN ABUSED ARTIST

Thanks for the ‘“White Paper” to
help scour the whitewash from the
fence separating Brian Wilson from
the world.

The goal of therapy is to enable a
client to live independently. Landy
publicly stated in 1983 interviews
that Wilson would be able to be on
his own within six months. Yet now
every vestige of Wilson's life seems
to have “Landy” appended to it.

I attended a Beach Boys conven-
tion in San Diego last year, having
heard Wilson would make a sur-
prise appearance. Brian indeed
popped in—to the delight of his
most ardent admirers. When he
stepped up to an upright piano, the
crowd was In ecstasy.

Wilson’s hands shook and trem-
bled above the keys. “Nerves,” said
someone behind me. But his hands
always shake now, like a palsied old
man’s. It's not nerves. It's “medi-
cine.”

Wilson launched into a song. Mid-
way, one of the omnipresent “assis-
tants” from Landy’'s camp stepped
onstage to whisper into Brian’s ear.
The crowd reacted to this breach of
musical protocol—interrupting an
artist midsong, onstage, in front of
an audience? Brian literally froze
and sat up ramrod-straight, and his
hands spastically recoiled from the
keys. The assistant whispered her
message two or three times before
Brian seemed to comprehend. At
her suggestion, he put in a tape cas-
sette of the song and began to lip-
sync! At the crowd’s reaction, Brian
turned off the machine and finished
the song acoustically. That little
“visit” into what must be Brian’s
hellish world is what will enable me
to avoid ever looking at Brian’s
“autobiography.”

“Brainwashed” is a word many
people use in terms of Brian these
days. I think of him as an abused
spouse, one who wants out—but
fears his abuser and leaving even
more.

Why? Why has a supposed pro-
fessional injected himself into every
aspect of Wilson’s personal life?
Why do all those pictures released
to publications and TV shows illus-
trate the ubiquitous Landy physical-
ly touching Brian? Power ploy? In-
timidation?

Your article has helped reveal
some of the machinations the casual
media (People, “Entertainment To-
night”’) chooses to ignore. Brian
Wilson is clearly not a healthy man
on his own. The actions of a “profes-
sional” have been anything but.

Lauri E. Kiobas
Pacific Palisades, Calif.
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SILVERTONE RECORDS, THE LABEL THAT HAS SoLD oVER 1, 000, O00 JOHN LEE HOOKER ALBUMS OUTSIDE OF ,A’
NORTH AMERICA, IS NOW GETTING THE WORLD HOOKED ON "

BUDDY GUY

Damn Right,
9 ue Got The Blues

“BUuDDY GUY IS BY FAR AND WITHOUT
DOUBT THE BEST GUITAR PLAYER
ALIVE. . . IF YOU SEE HIM IN PERSON,
THE WAY HE PLAYS IS BEYOND ANY-

ONE. TOTAL FREEDOM OF SPIRIT. "
=ERIC CLAPTON (MUSICIAN MAGAZINE)

“BUuDpDDY GUY ... HAS MADE WHAT MAY BE ONE OF
THE FIERCEST ALBUMS OF HIS CAREER. . . IN HIS
VOICE, RAGE AND PAIN, DESPAIR AND
BELLIGERENCE ARE NEVER FAR APART. *

-JON PARALES (MEwW YORK TIMES)

“...WITH THE RELEASE OF DAMN RIGHT, I’'VE GOT THE BLUES,
HIS BLISTERING EMOTIONALISM, DIZZYING SPEED, JAW-DROPPING
SHOWMANSHIP AND UNPARALLELED MASTERY OF DYNAMICS ARE
PRIMED TO STUN A WHOLE NEw GENERATION OF DEVOTEES. “

-CHARLES SHAAR MURRAY (GUITAR WORLD)

“...HE SOUNDS LIKE HE DOES IN CONCERT; BRASH, RISKY,
AND BUZZ45 G WITH-DOUBLE-PICKED LEADS, MANIG, :
‘BENRS," Mho.ugm;. DISTORTION-SOAKED rQNE. “ ™
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OVER 100, CCO ALBUMS ALREADY SOLD 1IN
AMERICA. “MUSTANG SALLY” FEATURING
JEFF BECK NOW ON

vai AND AT AOR RADIO

F10ED HITS DAFE®

, ' a - 3
BUDDY GuUY'S FiRST ALBUM IN OVER A DECADE, FEATURING BubppbYy GUY

GUEST PERFORMANCES BY A HGST OF FRIENDS AND ADMIRERS: e

JEFF BECK MARK KNOPFLER
ERIC CLAPTON MEMPHIS HORNS
MALCOLM DUNCAN JOHN PORTER
SiD GouLD GREG RzZAB
RICHIE HAYWARD NEIL STDWELL
NEILO HUBBARD MICK WEAVER

PETER WINGFEILD

BUDDY.HAS ALREADY APPEARED ON

LATE NIGHT WITH LETTERMAN. WATCH FOR
UPCOMING PERFORMANCES ON THE TONIGHT SHQW -
AND SATURDAY NIGHT LIVE. s ’ MANAGEMENT:

THE CAMEROMN ORGANISATION

§ S]LVB‘RTH

SOLD OUT FOUR IN PROGRESS

THE STORY’S JUST BEGINNNING...

RECORDS
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W BY ROCHELLE LEVY

LOS ANGELES—As recession-
wracked 1991 comes to a close, radio
GMs and group managers are ap-
proaching next year’s budget with
caution, many of them projecting
flat revenue growth for 1992. Man-
agers say the focus now is on beef-
ing up existing sales forces, as well
as targeting new businesses—par-
ticularly nontraditional radio adver-
tisers.

“We’re going to have a major em-
phasis on sales development, and
it’s going to be more than just an in-
dustry buzzword,” says classic rock
WCKG Chicago GM Marc Morgan.
“It’s going to be a necessity to de-
velop new business. 1991 is going to
be a base year for the way we do
business for the next several
years.”

Bill Clark, president of Shamrock
Broadcasting, agrees that develop-
ing new business is the answer for
revenue growth in 1992. “I think
within the industry, people in the
past have generally paid lip service

Album Radio

(Continued from page 1)

ly '80s, toughened its music this
year and retook the format lead
from rival WRIF in the summer
ratings.

Some other success stories:
Two-book-old WWBZ (The Blaze)
Chicago became the No. 1 album
rocker in its market last spring
and was up again (3.9-4.6) during
the summer; KIOZ San Diego was
up 2.6-4.0 this summer, within a
share of market powerhouse KGB
despite signal problems, and first
in its home turf of San Diego
North; Heritage rocker KBPI Den-
ver, after several years as a more
adult-leaning outlet, went harder
again and was up 6.0-7.1 this time,
well ahead of its competition; co-
owned WXTB Tampa, Fla., after
nearly two years of doing a hard-
rocking format, now leads rival
WYNF, which has also gone hard-
er and more current.

Not every hard-rock album out-
let has done as well as the Blaze or
KIOZ. The recently retooled KQLZ
Los Angeles was up only 2.0-2.2
this summer, still well behind rival
KLOS.

BUILT FOR COMFORT, NOT SPEED

The new hard-rock stations are
different from the first hard-rock
outlets that showed up in the mid-
’80s, such as KNAC Los Angeles
or the early days of Satellite Music
Network’s Z-Rock format. In
many ways, they bear more resem-
blance to album-rock radio in the
early '80s, when crunchiness was a
rule and not the exception.

Like many early-'80s outlets,
WWBZ plays a tight current list
and relies heavily on callout re-
search. It also avoids anything
close to speed-metal, going as far

to that [idea]). Now people are get-
ting very serious about that,” he
says.

As far as budgeting, Clark says
bad times do not necessarily mean
curtailed spending. “Our attitude is
we cannot save ourselves into pros-
perity,” he says. “We encourage our
stations to continue to exercise
strong cost control, but the real
area for continued growth and for
maintaining what we have has to be
on increased revenues.”

Another observation noted by
many of those contacted is that 1992
will not be very different from 1991.
“We're budgeting 1991 all over
again,” says Nationwide Communi-
cations VP/radio Mickey Franko.
“We made our biggest cuts in travel
and entertainment. We just believe
that this business is never going to
be the same. We're not going to see
those huge increases in revenues.
To survive, we must have better-
trained sales people and sales man-
agers and other sources of revenue,
rather than the traditional ones
we've been going after.”

Although all those contacted ad-
mit to feeling the economic crunch,
they contend that employee salaries
and benefits are not being adverse-
ly affected. Great Scott Broadcast-
ing president Mitch Scott claims he
is actually paying larger salaries to

1 feel 1992 1s going
to be a gut check
for most operators’

attract better employees. “We're ex-
panding their duties a little bit, and
using different [sales] managers to
do different training,” he says.
“[We] may use a person in two or
three of our markets, rather than in
just one.”

Adds Gannett radio president Jay
Cook, “Salaries and benefits will
rise very moderately, mainly to
make sure the workforce remains
stable and to reward people who do
a good job. Everything is being
done moderately for 1992.”

Mix Rocking Harder

as waiting for several weeks to
add Metallica’s “Enter Sandman.”

PD Greg Mull says WXTB has
“mainstreamed,”” backing away
from the ‘“hair bands’’ that charac-
terized its first year. WXTB is
fourth in Tampa Bay in 18-34 wom-
en, behind two ACs and a top 40,
but ahead of WYNF. Other sta-
tions that used hard rock to usurp
a format competitor and have
since softened somewhat are
KRXQ Sacramento, Calif., and

‘We love it because
it’s a move away
from classic rock’

KUFO Portland, Ore.

Concurrent with the main-
streaming of stations like WXTB
is the fact that the Wayne’s World
audience is gradually moving into
the 25-plus demo that album rock
outlets have sought since the mid-
’80s. For this reason, Mull says,
“You can play the harder-edged
music, as long as it’s the right mu-
sic, and still appeal to 25- to 34-
year-old men. This is mainstream
AOR for 1991, and when most peo-
ple figure it out is when they’ll
start doing it.”

That’s why KRXQ PD Judy Me-
Nutt plays Metallica’s ‘“‘Enter
Sandman” all day, including mid-
days. Metallica, the Scorpions, and
Ozzy Osbourne all test well 25-plus
with her audience. “Enter Sand-
man’’ tests even with 35-year-olds,
she says.

STRANGE COMBINATION
The demo shift has made for
what McNutt calls “a strange com-
bination of people hating change

and people who can’t wait for
change, sometimes in the same dis-
cussion. They tell you they can’t
wait to hear the next new [thing],
but also, why don’t you play the
old somebody-else, because they
don’t like this new whatever.”

This is especially an issue for
heritage rockers that have been
straddling the already-fuzzy line
between classic and album rock,
often with a lot of help from day-
parting and the lack of competition
for the younger end of the audi-
ence. But, as the demo split be-
comes more pronounced, there
may be less rock that a 24-year-old
and a 44-year-old both like.

“The audience that wants to
hear Fleetwood Mac has nothing
to do with the audience that wants
to hear Guns N’ Roses,” says Mull.
“The audience that wants to hear
Guns N’ Roses wasn’t involved
with music and buying records
during the Fleetwood Mac time.
It’s two different formats. One is
classic rock and one is mainstream
AOR.

“I’ve had listeners say who
gives a crap about Paul McCartney
and his band before Wings,” says
KIOZ PD Greg Stevens. ‘“[They
say] he’s a rich, fat, old guy. Who
cares? A lot of artists who are held
sacred by the audience at heritage
AOR stations, even Clapton and
people like that, don’t mean as
much. They want their own rock
stars.”

Some stations confronted with
this demo split, like KGB and
WWBZ’s rival, WLUP-FM, have
done what they’ve always done—
protect the upper demos and cede
the lower end to anybody who
wants to superserve it.

But other heritage outlets kave

(Continued on page 16)

Top 40 KMEL San Francisco GM
Paulette Williams has a similar
game plan. “I always increase sala-
ries based on performance,” she
says. “I take each case individual-
ly.!l

Williams sees 1991 as a water-
shed year, and consequently finds it
difficult to make any predictions for
1992. “1991 was probably the worst
year I've seen in 10 years. I haven’t
seen the economy this bad since the
early '80s,” she says. “[But] I'll nev-
er decrease my budget. You have to
ride it through. If you back off, it’s
harder to get it back. I am optimis-
tic, but I don’t know how or when
it’s going to turn around.”

Oldies KCBS Los Angeles GM
Dave Van Dyke is one of the few
managers surveyed who expects rev-
enue increases in 1992. “We feel that
1992, for us, will be a growth year,
despite the fact that the radio market
here will be suffering,” he says. “The
difference between ’92 and previous
years is [that] we don't expect the
market to have the growth people are
used to. [They were] used to double-
digit growth in the last 10 years.”

Meanwhile, Scott attributes his
projection of “between 10% and 18%-
20%” revenue growth for '92 to the
fact that he watches every penny
carefully. “We run a very tight ship,
unlike a lot of radio groups,” he says.
“We talk about what we’re going to
do with every cent we make. Good
and lean times are the same with us.”

Scott also points to the fact that
the market is producing better-quali-

Saution’ Is Key For Stations In Budgeting For 02

fied employees. “So many groups
can’t make their bank payments,
they’re having to let go of good peo-
ple,” he says. “[We're a] family corpo-
ration, owned by my mother, Faye
Scott. [Employees] don’t have to go
through a lot of people to get their
questions answered. They don’t have
to worry about us [being] for sale. I
think people like that security.”

Nearly all the radio managers ex-
pressed some concern with reserving
extra funds for possible bad debt in
1992. However, none felt that the sit-
uation has changed much from previ-
ous years, stating that bad debt has
never been a serious problem. ‘I
have a very good track record on col-
lections and bad debts,” says Wil-
liams. “I’'m not panicking here.”

Scott adds: “We really keep our col-
lections so close to us and monitor
them all the time. Honestly, that is
not a disastrous problem for us. We
don’t plan for any bigger debt than
we have now.”

Van Dyke, however, admits that
the continued recession in California
does make it necessary to reserve
some extra cash.

The general feeling expressed by
nearly all the radio managers is
summed up by top 40 WRBQ Tampa,
Fla., GM Michael Horne. “I would
just say that [ feel 1992 is going to be
a gut check for most operators,” he
says. “I think we're going to have to
approach the year with cautious opti-
mism. We can’t turn out the lights,
but we have to be realistic about our
expectations.”

Processing Finds Only Some
Oldies Stations Grying Out Loud

B BY SUSAN NUNZIATA

NEW YORK—Although the source
material and audiences vary greatly
between oldies stations and current-
based formats, their audio-process-
ing chains are relatively similar.
While some oldies stations may not
have the loudness of their top 40
counterparts, program directors and
chief engineers say this decision is
more a programming choice than an
engineering necessity. But while
working with 20-30-year-old records
does not mean you have to be soft, it
does create other processing chal-
lenges unique to the format.

There is a pronounced loudness dif-
ference between New York’s market
leader WCBS-FM at 101.1 and top 40
WHTZ (Z100) next door at 100.3, but
it is the choice of WCBS PD Joe Mc-
Coy, who says, “If you think loudness
is more important than quality audio
you’re probably the same person who
puts too much salt on their food.

“Many stations have gone to a
louder, or pumping sound, but we
kind of look for a cleaner sound, and
in the future many stations are going
to look for a cleaner sound,” he says.
“I don’t think loud means that much.
The sound that’s not harsh on your
ears is certainly more palatable on

your ears. Loud is for teenagers; pal-
atable is for adults.”

SAY IT LOUD!

Not everyone feels that way.
WJIMK Chicago does take part in the
loudness wars, according to PD Gary
Price. “We certainly don’t treat it like
a classical station, where processing
is anathema,” he says. “We broadcast
as loud as a top 40 station. We want
loud. I want to be prominent vis a vis
other stations. From a competitive
standpoint we don’t want to be over-
looked because we’re not loud
enough.”

At WWSW (3WS) Pittsburgh, CE-
turned-PD Gary Marince agrees. “I
don’t think that people sit and turn
the dial and say, ‘I'm going to sample
only top 40 or oldies.’ I think people
just say I wanna hear some great
music and they stop when they hear
it. I don’t think they say a station is
allowed to sound lower because
they’re oldies. A station that sounds
bright and hot has an advantage.”

The majority of oldies stations seek
a happy medium between loudness
and clarity, while attempting to keep
processing to a minimum. “Every
station tries to sound loud,” says
KSFO/KYA San Francisco PD Bob

(Continued on page 17)
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KHYI, WYTZ: Goodbye & ‘God Bless’
Columhus Gets Oldies War; KPIG Is Back

BY THE TIME you read this, top 40
KHYI (Power 95) Dallas should be
Oldies 94.9 under consultant Phil
Hall. PD Frank Miniaci (214-528-
1195), morning man Jack Murphy,
and MD Mike Easterlin are out.
Meanwhile, KHYI was the victim of
a second bogus press release this
week, this one saying the station
would go soft country and ending,
“God bless our station. God bless
America.” Meanwhile, top 40 WYTZ
Chicago has applied for the calls
WLS-FM; its long-pending change
should also be played out by now.

The San Bernardino (Calif.) Sun al-
leges that country KFRG threatened
to pull records by the four members
of the Highwaymen because their up-
coming concert—a hospital fund-rais-
er—was co-sponsored by rival
KCKC. After the Sun—which was
also a co-sponsor—wrote that KFRG
wouldn’t air concert spots, 10 other
area stations began running them for
free. A KFRG source says the inci-
dent was the unauthorized work of
an overzealous salesperson. Also at
KFRG, Dr. Dave from WKSI
Greensboro, N.C,, joins for mornings
as Roger Ribbit, as PD Charlie Har-
rigan goes to middays.

AC WKSZ (Kiss 100) Philadelphia
ran afoul of the Secret Service with
its recent “fast fax for fast cash” pro-
motion, in which listeners were asked
to fax bills with a winning three-digit
sequence in the serial number to the
station. Federal law requires faxed
replicas of dollar bills to be either 75%
larger or 25% smaller; the station is
now telling listeners to reduce or en-
large the photocopies before faxing.

A fire at the AM transmitter site of
country WMZQ Washington, D.C.,
knocked the simulcast AM off the air
for about eight hours Oct. 22 and
caused an estimated $500,000-650,000
in damage. Although the cause of
fire was still under investigation at
press time, vandalism and another

small fire had been discovered at the
same site the day before the blaze.

PROGRAMMING: SNIDER TO KRQR
Album KLPX Tucson, Ariz., PD
Larry Snider is the new PD at
KRQR San Francisco, replacing
Chris Miller. Operations director/
p.m. driver Larry Miles becomes PD
... Former KXRX Seattle PD Rick
Lambert is the new PD of modern

KNDD, replacing Kevin Cassidy.
PD John Mainelli is out for a sec-
ond time at N/T WABC New York

-
= JOX

by Sean Ross with
Phyllis Stark & Rochelle Levy

... Former country WSQC Charlotte,
N.C., PD Paul Johnson makes the
move to AC as the PD of nearby
WMAG Greensboro, N.C.; he re-
places John Jenkins.

Columbus, Ohio, gets a second old-
ies FM as WBNS-FM goes from
adult alternative to Oldies 97.1. Ed
Douglas remains PD, but morning
man Tony Michaels and p.m. driver
Tom Novak are out. Night jock Bob
Taylor is now production director.
Joining are morning man Bob Simp-
son, formerly with crosstown AC
WSNY, with co-host Mitzi Miles
(WAMO Pittsburgh) and ND Steve
Jablonski (WKKO Toledo, Ohio).
Also, Katrina Curtiss (middays from
WKDD Akron, Ohio), K.C. Carson
(afternoons, WOMG Columbia, S.C),
Kelly McKay (nights, crosstown
WXMX), and Chuck Taylor (late-

nights, rival WTVN). Meanwhile, for-
mer WGTZ Dayton, Ohio, night jock
Don Shannon is the new p.m. driver
at WBNS’ rival, WCOL.

The local marketing agreement be-
tween WKLS and WCNN/WALR
Atlanta has dissolved. At press time,
talks to find new partners for WCNN
and WALR were in progress ... Al-
bum WMYG Pittsburgh has changed
calls to WRRK to go with its 97 Rock
nickname. Also, AC KMBR (Lite
99.7) Kansas City, Mo., has become
KLTH.

Classical WCRB Boston PD Dave
Tucker relinquishes those duties but
remains on the air ... At suburban
Chicago’s WAIT-FM, production di-
rector Steve Wallace is the new OM/
morning man, replacing Steve Sands.

Former KRSR Dallas PD Scott
Carpenter becomes PD of Rocky
Mountain Radio, a network of five
Colorado resort-area FMs that will si-
mulcast hot AC beginning Dec. 1. In-
vestment banker Cliff Gardiner is
owner/GM. The stations are KZYR
Vail, KSMT Breckenridge, KSNO-
FM Aspen, KGUC-FM Gunnison,
and KKMX-FM Steamboat Springs,
Colo. The AMs of KSNO, KGUC, and
KKMX will pick up Satellite Music
Network country.

XHTZ San Diego PD Bryan White
is now PD of AC WMXB Richmond,
Va., replacing Russ Brown . ..
WMXF Fayetteville, N.C.,, PD Dale
O’Brien becomes PD of top 40
WLAP-FM Lexington, Ky. ... OM
Eddie Rock is out at urban WDXZ
Charleston, S.C. ... Warners New
Orleans rep Al J. Wallace returns to
the OM slot at urban WXOK/KQXL
Baton Rouge, La.

AC WQLH Green Bay, Wis., OM
Dave Carew leaves radio for the hos-
pital industry . .. At country WOWW
Pensacola, Fla., PD Gary O’Brien is
upped to GM as Bennett Smith
leaves for the in-house council job at
Clear Channel. MD Steve Ryan as-

Sikes Says Watch Auctioning Spectrum

FCC Hones-In On Hoaxes, Holds On Obscene Fines

H BY BILL HOLLAND

WASHINGTON, D.C.—FCC chair-
man Al Sikes has warned Congress
that the federal government must be
extremely cautious if it decides to use
lotteries or auctions to sell off newly
transferred spectrum that will be-
come available for private sector use.

Sikes underlined his concern for
new spectrum owner responsibility,
and his opposition to broadcasters
having to buy the right to use fre-
quencies, but did not mention the fu-
ture possibility of commercial radio
broadcasters having to buy DAB
band space.

He explained to members of the
Senate Communications Subcommit-
tee that lotteries, “while superior to
comparative application hearings, too
often simply encourage application
mills, speculators, and other abuses,”
as well as “windfall gains . . . because
your Ping-Pong ball was chosen
first.”

He also warned that such “lottery

winners” often turn around and sell
at their own private auctions.

FGC TO TIGHTEN BROADCAST HOAX RULES
The FCC, at its open meeting Oct.
25, initiated a proceeding to strength-

WASHINGTON
ROUNDUP

en rules covering broadcast hoax vio-
lations.

New attention has been brought to
the issue this year as a result of sev-
eral hoax broadeasts, including an
aired ‘“‘nuclear attack’ bulletin at
KSHE St. Louis and a bogus murder
confession at KROQ Los Angeles.

FCC WON'T BUDGE ON OBSCENITY FINES

The Mass Media Bureau has up-
held two indecency fine cases, under-
scoring the Sikes’ policy of getting
tough on violators of major FCC

rules.

In one case, it upheld an April
1991 fine of $4,000—for two 1989
indecent broadcasts—levied
against Sound Broadcasting and
its KCNA Medford, Ore. That sta-
tion’s owners appealed to the Com-
mission, saying the station has
suffered financial hardship and
cannot pay the fine. The FCC says
the hardship assertion cannot be
credited.

The commission also upheld the
$6,000 fine handed down to Ever-
green Media’s WLUP Chicago for
1987 and 1989 indecent broadcasts.
Evergreen argued that the fines
misconstrue the Communications
Act on fines for previous license
terms, and the new fine authority
granted by Congress. The commis-
sion rejected those arguments and
another that the bits in the ‘Steve
Dahl and Garry Meier Show’ in
question were contextually similar
to NPR’s “All Things Consid-
ered.”

replaces Murphy at WCGY.

ager Mike Doyle.

DAVID RULEMAN will be the new GM at WAVA Washington, D.C., when
that station’s sale to Salem Communications closes. Ruleman is cur-
rently GM of Salem’s KPRZ San Diego.

TERRY PETERS has been named GM of WZTR Milwaukee, replacing Ray
Cal. He was LSM at co-owned WOLX Madison, Wis.

STATION SALES: WDFX Detroit from Heller Financial and Barclays’
Business Credit to Alliance Broadcasting; KSJX/KSJO San Jose,
Calif., from Narragansett to Jack McSorley’s new BayCom Partners.

DAN SCHMIDT, senior VP/radio for the Chicago Educational Television
Assn., is the new GM at CETA’s WFMT Chicago, replacing Al Antlitz.

JIM MURPHY, GM of WCGY Boston, is the new GM of rival WHAV/
WLYT, replacing station manager Bill Gould. VP/sales Trevor Gowdy

WARREN LADA is the new GM of WAQY Springfield, Mass., replacing
Fred Steinman. He was GM of WSTC/WQQQ Stamford, Conn.

OLIVIA LAWRENCE, from WCNN/WALR Atlanta, is named station man-
ager of WKZZ Knoxville, Tenn., replacing owner Michael Benns.

ROGER MOORMAN, GM of KSTT/WXLP Davenport, Iowa, is the new GM
at WODJ Grand Rapids, Mich., replacing Jeff Scarpelli. At WSNX
Muskegon, Mich., GSM Tim Huelsing is upped to GM.

TIM POWERS from WSBS/WBBS Great Barrington, Mass., is the new
GM of Albany, N.Y.-area oldies outlet WSHQ, replacing station man-

sumes PD duties.

After a year as SMN top 40 KHTYX,
KPIG Monterey, Calif., returns to its
previous calls and progressive coun-
try format. Co-owner Laura Hopper
is again PD/middays. Other return-
ing staffers are Felton Pruett (after-
noons), Buffalo Bob (nights), Randy
(overnights), and Sister Tiny and
Colonel Tom (weekends). Elsewhere
in the market, SMN oldies outlets
KPUP-AM-FM have become SMN
country outlets KHKN, with the AM
taking SMN Traditional Country and
the FM taking SMN’s mainstream
country format. The pair are now
part of an LMA agreement with
KLAU/KMBY.

Former album WDJR Dothan,
Ala., PD Kelly McCann and MD
Randy Rhodes are the new PD/p.m.
driver and MD/nights, respectively,
at WBKL Panama City, Fla. That
station drops satellite oldies this
week for album rock as WDRK. Da-
vid Lee from WAQY Springfield,
Mass., is the new morning man.

PEOPLE: PACO IS BACK

Legendary WKTU New York per-
sonality Paco, recently released from
jail on a conspiracy charge, has resur-
faced in afternoons at Spanish-
WADO New York ... Longtime To-
ronto morning man John Majhor re-
turns to town for mornings at CJEZ
(Easy 97), replacing Ross Carlin.

Former KKBQ Houston morning
host Cleveland Wheeler has relo-
cated to St. Andrews, Tenn., for
now; call 615-924-2091, extension
427. Another radio veteran, Joey
Reynolds, is now doing overnights
for the top 40 City FM network, as
well as East Coast promotion for
Quality Records.

Besides the resignation of Acker-
ly Radio president Alan Goodman,
there are also changes at flagship
KJR Seattle this week, where just-
arrived morning hosts Jim Volk-
man & Jeff King are off the air.
Producers Rick Dupree & Mark
Gastineau have teamed for mid-

days ... Assistant MD Chuck Tisa
is now MD at WEGX (Eagle 106)
Philadelphia.

WGTZ APD/MD Randy Ross is
the new MD/p.m. driver at churban
WERQ (92Q) Baltimore. Barry Mc-
Kay goes from middays to after-
noons. At urban KSOL San Francis-
co, night jock Dave Morales is
upped to MD, replacing Russ Allen.
Research director Ron Cadet is
named APD. And at churban
WIMO-FM Cleveland, morning
man J.R. Randall adds APD
stripes. KYRK Las Vegas’ Action
Jackson replaces Bill Russ in over-
nights . . . KHTK St. Louis morning
man Chuck Nasty goes to mornings
at SMN’s Classic Rock.

P.M. driver Terry McGovern is
out at AC KIOI San Francisco; mid-
day host Rick Shaw goes to after-
noons ... Morning host Michael
O’Reilly is out at classic rock
WFXF (The Fox) Indianapolis . . .
At top 40 WRBQ (Q105) Tampa,
Fla., overnighter Sara Marx is
upped to nights, replacing Johnny
D. (Billboard, Oct. 19). P/T Joey
Steele replaces her.

Former WVIC Lansing, Mich.,
PD Mark Maloney has returned to
the station as ND/morning co-host
... WZXL Atlantic City, N.J., P/T
Kathy Wagner goes to nights at top
40 WSTW Wilmington, Del,, replac-
ing Nicole . . . Bob O’Dell, last with
WBTI (B96.9) Port Huron, Mich., is
the new morning man at top 40
WIOG Saginaw, Mich. He replaces
Jay Stuart, who wants to do after-
noons or nights; call 313-386-9641
... KLTA Fargo, N.D.s Marc An-
thony is the new MD at top 40
KLYV Dubuque, Iowa, replacing
Tim Jansen.

At urban WWKO (Rhythm 86) Co-
coa, Fla., J.T. joins for afternoons, re-
placing Robert Morgan. He was an
intern at WMXD Detroit ... Sa-
mantha Foster goes from nights at
urban/AC WMYA Norfolk, Va., to
middays at top 40/dance WBSS
(Boss 97) Atlantic City, N.J.
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*%x NO. 1 %

WHEN A MAN LOVES A WOMAN MICHAEL BOLTON

Billboard's

i oﬁ Me week

Greg Stevens
KIOZ San Diego

IT WAS GREG STEVENS' experience as the PD of ear-
ly classic rocker KCFX Kansas City, Mo., that probably
got him upped from mornings to PD at KIOZ (Rock 102)
San Diego. But it was being PD at KISS San Antonio,
Texas, that paid off this summer.

KISS was one of the last album rockers that contin-
ued to crunch hard into the mid- and late-’80s when other
rock stations were going more adult. KIOZ is the most
surprising success story among the several racked up
by hard-rocking album outlets this summer.

Despite signal problems, the 9,500-watt suburban FM
was up 2.64.0 this book as mainstream rival KGB fell
6.0-4.9 (something that, to be fair, it has done every oth-
er book for the past several). On its home turf, the San
Diego North County book, KIOZ went 5.7-7.2, marking
the first time in recent memory that a North County sta-
tion had been No. 1 at home.

When Stevens joined what was then KGMG-FM in the
late ’80s, the station was switching from AC to classic
rock. Then, its only competition was oldies XETRA-AM.
But shortly thereafter, San Diego would get an oldies
FM, KCBQ, and two classic rock rivals, the late KLZZ
and Gannett’s recently converted KSDO-FM. When the
latter switched, “They were willing to dump a half-mil-
lion on TV advertising and we were sitting up here in
Oceanside saying, ‘Well, we're the original classic rock
station,” ” Stevens says.

Finally, KGMG decided that since it had the album
rock franchise for the North County, it may as well go
album rock. The transition to its present format was
cautious. In an effort to hold on to some of the 25-plus
numbers it already had, older material was weeded from
the library gradually, something that also allowed some
of the newer material time to build in familiarity before
it became the bulk of the library. KGMG’s Magic 102
nickname was phased out in favor of Rock & Roll 102,
then Rock 102. In July the calls became KIOZ.

Stevens says the slow transition is one of the reasons
KIOZ took a year to build, as opposed to the almost in-
stant growth of the like-minded WWBZ Chicago. Also,
there were signal problems—the station has installed a
network of repeaters throughout the market, most of
them near major freeways—and “a very modest promo-
tional budget.” With the exception of some North Coun-
ty buscards, KIOZ relied entirely on bumper stickers, T-
shirts, and the like at first. It has since done some con-
cert trips like Guns N’ Roses in Miami plus a Bahamas
cruise or Monsters Of Rock in London and $1,021 cash.

KIOZ hasn’t done any music testing yet. Stevens says
he doesn’t believe in auditorium testing but may add
some callout later, “more for artist image than for ti-
tles.” Even more than WWBZ, KIOZ often resembles an
early-'80s rocker like KISS more than a heavy metal sta-
tion. Its gold relies on a lot of the bands KISS played in

the early '80s, e.g., UFO, Krokus, Triumph, etc. And
while Stevens will play “Slave To The Grind” by Skid
Row in morning drive, he also plays Eddie Money and
Bryan Adams, and tried to find something to play from
the new Bob Seger album.

“I don’t believe in being more extreme than we have
to,” he says. “We just need to be able to say ‘Nobody
else in San Diego rocks like 102" That’s a true state-
ment. And while you might get confused between KGB
and KSDO, [modern rock XETRA-FM] 91X and this sta-
tion are very individual and you don’t wonder for long
what you’re listening to.”

This is KIOZ in p.m. drive: AC/DC, “TN.T.”; Rush,
“Dreamline”’; White Trash, “Apple Pie”; Sammy Hagar,
“Your Love Is Driving Me Crazy”; Def Leppard, “Wom-
en”: Jimi Hendrix, “All Along The Watchtower”’;
Queensryche, “Another Rainy Night”; Jon Bon Jovi,
“Blaze Of Glory”; Queen, “I Want It All”; Bulletboys,
“Talk To Your Daughter”; Lynyrd Skynyrd '91, “Kee-
pin’ The Faith”; and Krokus, “Eat The Rich.”

Asked if KGB has changed at all since KIOZ's ascent,
Stevens first says that the only possible response to
KI0Z might be the liners emphasizing KGB’s 20-year
heritage. Otherwise, “I don't feel they’ve taken their eye
off 25-plus for a second.” There’s more common ground,
he thinks, between KIOZ and 91X because, with the
market’s two top 40s both leaning heavily dance, they’re
the only place to hear new rock’'n’roll of any sort.

But Stevens has noticed more Bon Jovi and White-
snake gold on KGB, which, he says, may be slightly less
conservative musically under new PD Tom O’'Brien. And
91X has played some GN'R cuts lately. This cuts close to
home for KIOZ, where one basic concern is that some-
one might decide to go after its franchise just as KSDO-
FM did with classic rock.

“We would venture to say that most operators would
think quite a while longer before chasing this demo than
they did with 25-54. We’re double what we ever did as a
classic rock when Gannett came in. We've got quite a
good foothold now; this wouldn’t be that easy to steal.
But I don’t want to have to see that proven,” he says.

KI0Z has also displayed some aggression toward
KGB, both in on-air listener promos and in the decision
to crash KGB’s annual Padres game/fireworks display
this summer. First it flew a banner over the stadium
saying, “Rock 102.1 Kicks Ass.” Then there were T-
shirts in the parking lot, then station balloons during the
game. Toward the end, Stevens says, “some guy who
was apparently a listener, because he didn’t work for us,
ran onto the field in one of our shirts and his underpants
with our stickers on them. He did cartwheels in center
field and slid into home before being hauled out by secu-
rity. That wasn’t planned, but it did sort of put the cap-
per on the evening.” SEAN ROSS

@ 3 10 10 COLUMBIA 38-74020 1 week at No. 1
@ 4 7 7 LIVE FOR LOVING YOU @ GLORIA ESTEFAN
EPIC 34-73962
@ 10 12 6 SET THE NIGHT TO MUSIC @ ROBERTA FLACK/MAX! PRIEST
ATLANTIC 4-87607
4 2 2 17 EVERYBODY PLAYS THE FOOL & AARON NEVILLE
A&M 1563
5 1 1 15 TOO MANY WALLS & CATHY DENNIS
POLYDOR 867 134-4/PLG
(8)| & | 1 | 11 | DONT WANTTO BE A FOOL # LUTHER VANDROSS
EPIC 34-73879
7 5 3 10 EMOTIONS ¢ MARIAH CAREY
COLUMBIA 38-73977
o 13 17 6 THAT'S WHAT LOVE IS FOR & AMY GRANT
A&M 1566
9 6 4 1 THE REAL LOVE ¢ BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743
10 7 5 18 SOMETHING TO TALK ABOUT & BONNIE RAITT
CAPITOL 44724
1| 9 | 6 | 19 | (EVERYTHING I DO)IDO IT FOR YOU @ BRYAN ADAMS
ALL | HAVE & BETH NIELSEN CHAPMAN
12 14 13 14 REPRISE 4-19214
@ 19 23 5 | WONDER WHY @ CURTIS STIGERS
ARISTA 2331
IF THERE WERE NO DREAMS @ NEIL DIAMOND
14 15 14 9 COLUMBIA ALBUM CUT
15 1 8 17 TIME, LOVE AND TENDERNESS & MICHAEL BOLTON
COLUMBIA 38-73889
THE MOTOWN SONG & ROD STEWART
16 12 9 18 WARNER BROS. 4-19322
EVERY HEARTBEAT & AMY GRANT
17 | 17| 15| 21 | EVERY!
SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
18 | 18 [ 21 | 12 | SOMEW
26 | 27 | 5 | COPPERLINE # JAMES TAYLOR
COLUMBIA ALBUM CUT g =
FOR YOU MICHAEL W. SMITH
20 21 24 9 REUNION 19103/GEFFEN
@D)| 21 | 31 | 4 | |CANT MAKE YOU LOVE ME # BONNIE RAITT
CAPITOL 44729
(@)| 25 | 28 | 6 | SOMETHING GOT ME STARTED @ SIMPLY RED
EASTWEST 4-98711
@ 30 18 3 BROKEN ARROW ® ROD STEWART
WARNER BROS. 4-19274 -
3 | 39 | 3 | DOUBLE GOOD EVERYTHING # SMOKEY ROBINSON
SBK 07370
@ 29 29 6 SENZA UNA DONNA ¢ ZUCCHERO/PAUL YOUNG
LONDON 849 063-4/PLG
SUNRISE & THE TRIPLETS
26 16 16 14 MERCURY 868 414-4
97 | 28 | 25 | 8 | WHEN YOU TELL ME THAT YOU LOVEME @ DIANA ROSS
MOTOWN 2139
THE GIFT OF LOVE BETTE MIDLER
28 20 19 12 ATLANTIC 4.87633
35 . 2 CONVICTION OF THE HEART KENNY LOGGINS
COLUMBIA 38-74029
30 32 32 4 TRY A LITTLE TENDERNESS & THE COMMITMENTS
MCA 54260
% % * POWER PICK* * %
47 | | 2 | BLOWING KISSES IN THE WIND @ PAULA ABDUL
CAPTIVE 4a98683NI_RG-IN
IT HIT ME LIKE A HAMMER & HUEY LEWIS & THE NEWS
322 | 2| 2|15 | THTH
IT AIN'T OVER 'TIL IT'S OVER & LENNY KRAVITZ
33 33 25 ]'9 VIRGIN 4-98795
a0 | — | 2 | SAVEUP ALL YOUR TEARS ® CHER
GEFFEN 19105
YOU COME TO MY SENSES CHICAGO
35 27 18 17 REPRISE 4-19205
4 | _ | 2 | HOLE HEARTED ® EXTREME
A&M 1564
FADING LIKE A FLOWER & ROXETTE
37 z 2 19 EMI 50355
* % xHOT SHOT DEBUT * x %
KE OMING BACK @ RICHARD MARX
NEw’ 1 C&PEELSA?S.?I - o &
NO SON OF MINE GENESIS
NEw ’ 1 ATLANTIC 4-87571 .
CAN YOU STOP THE RAIN & PEABO BRYSON
40 37 I 33 22 COLUMBIA 38-73745
ROMANTIC & KARYN WHITE
NEw » ]' WARNER 8ROS. 4-19319
LOVE AND UNDERSTANDING & CHER
4 3 I 30 0 GEFFEN 19023
LOVE OF A LIFETIME & FIREHOUSE
m NEw » 1 EPIC 34-73771
RUSH RUSH & PAULA ABDUL
4 36 40 28 CAPTIVE 4-98828/VIRGIN
CAN'T FORGET YOU @ GLORIA ESTEFAN
45 38 36 24 EPIC 34-73864
| ADORE MI AMOR & COLOR ME BADD
4 ! Bs 9 GIANT 4-19204 0
YOU'RE THE STORY OF MY LIFE DESMOND CHILD
NEw ' 1 ELEKTRA 4-64850
PLACE IN THIS WORLD & MICHAEL W. SMITH
48 Al | A4 32 REUNION 19019 /GEFFEN |
TRUE COMPANION MARC COHN
NEw ' L ATLANTIC 4-87583
50 | 39 I 37 | 29 | LOVE IS A WONDERFUL THING @ MICHAEL BOLTON

COLUMBIA 38-73719

Q Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Bitlboard/BPi
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CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programimer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT

— Systems withafuture.
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Album Rock Tracks.

z COMPILED FROM NATIONAL ALBUM ROCK
A «| @ o E RADIO AIRPLAY REPORTS.
2l pEI 3ol €| TITLE ARTIST
E ‘; 5 ‘; 5 g § g LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x »
1| 1| 2| 18| TOPOF THE woRLD VAN HALEN
WARNER BROS. 4-19151 2 weeks at No. 1
21 2| 1| 5 | GETALEGUP JOHN MELLENCAMP
MERCURY 867 890-4
@) « | =] 2 | HERY Uz
ISLAND 868 885-4/PLG
()| 6 | 3 | 7 | INTOTHE GREAT WIDE OPEN TOM PETTY/HEARTBREAKERS
MCA ALBUM CUT
* % * FLASHMAKER % * %
NO SON OF MINE GENESIS
@ NEW’ 1 ATLANTIC 4-87571
§ | 8 | 11 | 7 | HEAVY FUEL DIRE STRAITS
WARNER BROS. ALBUM CUT
71 3] 3| g | DREAMLINE RUSH
ATLANTIC ALBUM CUT
8 | 9 | 8 | 10| SENDMEAN ANGEL SCORPIONS
MERCURY 868 956-4
9 | 7 | ¢ [ 7 | THEFIREINSIDE BOB SEGER & THE SILVER BULLET BAND
CAPITOL ALBUM CUT
10 5 | 4 | g | CANTSTOP THIS THING WE STARTED BRYAN ADAMS
A&M 1576
@D| 11 | 15 | § | I'VEGOTALOT TO LEARN ABOUT LOVE THE STORM
INTERSCOPE 4-98726/EASTWEST
12 13 12 7 NO MORE TEARS 0ZZY OSBOURNE
EPIC ASSQCIATED 35-73973/EPIC
13| 12| 13| 7 | WILD HEARTED SON THE CULT
SIRE ALBUM CUT/REPRISE
RDAY NIGHT'S AL OR FIGHTING THE WHO
NEw > l EOALIé{)R ALBUMNCUT'}’;[GS A RIGHT B N
@5)| 18 | 22 | 5 | ANOTHER RAINY NIGHT (WITHOUTYOU)  QUEENSRYCHE
EMI ALBUM CUT
19 | 22 [ 5 | WHAT ABOUT NOW ROBBIE ROBERTSON
GEFFEN ALBUM CUT
DON'T CRY GUNS N' ROSES
11 10 5 7 GEFFEN 19027
SHAKE ME UP LITTLE FEAT
18 14 16 9 MORGAN CREEKliLBUM CcuTt
ENTER SANDMAN METALLICA
19 15 10 12 ELEKTRA 4-64857
YOU'RE THE VOICE HEART
20 20 23 ‘ CAPITOL 44739
NOVEMBER RAIN GUNS N’ ROSES
2 23 25 6 GEFFEN ALBUM CUT
@| 27 | » | 6 | LVEAND LET DIE GUNS N' ROSES
GEFFEN ALBUM CUT
@)| % | 0 | 5 | THERE'S ANOTHER SIDE RTZ
GIANT ALBUM CUT
25 | 49 | 3 | WATCH YOURSELF ERIC CLAPTON
DUCK ALBUM CUT/REPRISE
{ WANT YOU SHADOW KING
25 22 26 5 ATLANTIC ALBUM CUT
TO BE WITH YOU MR. BIG
26 24 31 4 ATLANTIC ALBUM CUT
* % X POWER TRACK* % &
@D)| 3 | 45 | 3 | ROLLTHE BONES RUSH
ATLANTIC ALBUM CUT 1
SEA OF SORROW ALICE IN CHAINS
28 29 27 8 COLUMBIA ALBUM CUT
20 | — | 2 | IT'SBEEN A LONG TIME SOUTHSIDE JOHNNY/ASBURY JUKES
IMPACT ALBUM CUT/MCA
30 | 21| 17 | 17 | OUTINTHE coLD TOM PETTY & THE HEARTBREAKERS
MCA ALBUM CUT
LOVE'S A LOADED GUN ALICE COOPER
31 31 34 4 EPIC 34-73983
REBEL TO REBEL 38 SPECIAL
32 30 32 7 CHARISMA ALBUM CUT
SLOW RIDE BONNIE RAITT
33 33 36 5 CAPITOL ALBUM CUT
s | 16| 7 | 8 | HEAVEN IN THE BACK SEAT EDDIE MONEY
COLUMBIA 38-73976
MAN IN THE MOON THE SCREAM
35 28 28 10 HOLLYWOQOD ALBUM CUT/ELEKTRA
38 | 44 | 3 | MOVIN'ON UP PRIMAL SCREAM
SIRE 2-40193/WARNER BROS.
@BD| 3 | a7 | 3 | THE INNOCENT DRIVIN' N' CRYIN'
ISLAND ALBUM CUT/PLG
23 | — | 2 | GETTHEFUNKoOUT EXTREME
A&M ALBUM CUT
BALLAD OF YOUTH RICHIE SAMBORA
39 17 14 10 MERCURY 868 790-4
45 | 48 | 3 | BIG SKY COUNTRY CHRIS WHITLEY
COLUMBIA 38-74075
SMELLS LIKE TEEN SPIRIT NIRVANA
NEw > l DGC 21673
! ALLICA
T R e i
LITA FORD
NEwp | T | stor o porson
BAD RAIN ALLMAN BROTHERS BAND
“ 42 42 6 EPIC ALBUM CUT
R.EM.
I
RUNAROUND VAN HALEN
46 37 33 19 WIH?NER BROS. ALBUM CUT
PR 0GIC DONALD FAGEN
NEWD | 1 | e
RUSH BIG AUDIO DYNAMITE Il
48 41 | 40 6 COLUMBIA 38-73844
JOHN MELLENCAMP
NEWD | T | LoV faprness
50 | 50 | — | 2 | WHYMUST | ALWAYS EXPLAIN VAN MORRISON
& POLYDOR ALBUM CUT/PLG

(O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week, The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BP! Communications, inc.

ALBUM ROCKERS PLAY IT HARDER

(Continued from page 9)

toughened up, among them WLLZ,
KAZY Denver, and WYNF. While
WYNF PD Charlie Logan says he
isn’t reacting to WXTB as much as
to the demographic shift in the al-
bum rock audience, the net effect
is that WXTB and WYNF are
much closer musically, at least in
afternoons and evenings.

Even some heritage outlets that
remain largely library-based have
started looking for more crunch
from the material they do play.
The 15-year-old Bob Seger track
those stations play is as likely to
be “Sunspot Baby” these days as
“Night Moves.” WLLZ’s Clark, for
instance, says that while his cur-
rent/gold ratio hasn’t changed, he
has become more tempo-driven
and thus less-dayparted.

TOP OF THE WORLD

The overall effect is that some
of the record reps who have been
bemoaning the state of album ra-
dio since the mid-’80s are now
hopeful. Atlantic VP/album pro-
motion Danny Buch, who has long
maintained that “90% of any la-
bel’s new rock bands”’ have been
selling out of only 10 markets with
current and/or crunchy album
rockers, is now one of the most op-
timistic.

think Skid Row would sell anyway,
but WWBZ is moving appreciably
more product for us,” says Buch.
Q-Prime Management principal
Cliff Burnstein, the co-owner of a
new, harder-rocking outlet himself
in KRAB Bakersfield, Calif., says
that “when The Blaze did the co-
promote on Queensryche, it was
our most successful show up to
that point in the tour.”

LABELS TAKING NOTE

The new hard rock outlets are
doing well enough to influence la-
bel strategies. Geffen national
rock promotion person Warren
Christensen says that with his new
act, Roxy Blue, “Instead of trying
to pick a more mainstream track
and trying to muscle in on AOR,
we're going to pick a harder-rock-
ing track and go for these stations
out of the chute.” If he does well
with the WWBZs of the world, “I
can spread the story and get the
rest of AOR to deal with this rec-

Billboard

ord.”

Not every label rep is as optimis-
tic as Buch about the far-reaching
implications of what’s happening
now. “I don’t know if I see it as a
snowball effect yet,” says Mercu-
ry’s Murray. “I think it will have
more implications five years from
now than it will five months from
now. There are so many things
hanging over programmers’ heads
that it’s rare you get forward-look-
ing management that will take a
shot on a format like this.”

Even while some mainstream al-
bum stations are more current-
based these days, it may only be
because of the superstar product
available in the fourth quarter.
“Every AOR can claim to be play-
ing Guns N’ Roses and John Mel-
lencamp and Bryan Adams and
whatever. It's when the industry is
working up-and-coming bands in
the first three quarters that you'd
see it,” says Murray.

FOR WEEK ENDING NOVEMBER 2, 1991

Modern Rock Tracks.

“You're seeing a real big shift - COMPILED FROM COMMERCIAL AND
for the record community,” he = <o OE COLLEGE RADIO AIRPLAY REPORTS.
says. “We love it because it's a ¥§ %g 23| €| T ARTIST
move away fI'Om classic I'Ock and - ~I | 2O LABEL & NUMBER/DISTRIBUTING LABEL
we'll sell more records because of : A% NO. 1 » »
it.” 1| 1| 5 |7 |GVETAWAY RED HOT CHILI PEPPERS
Buch “definitely” senses a WARNER BROS. 4-1914 2 weeks at No, 1
change at some heritage rock sta- [(2)| 5 | — | 2 | THEFLY uz2
3 X 1 T
tions, also. “They don't want to die ™1™ "1™ "1 SMELLS LIKE TEEN SPIRIT NIRVANA
with their audience,’”” he says. “It’s DGC 21673
not that dramatic yet, but the writ- 4|33 }5]|THEGLOBE BIG AUDIO DYNAMITE II
ing is on the wall.” MOVIN’ ON UP PRIMAL SCR
EAM
“Look at the success of Queens- @G| 9|w|s SIRE 2-40193/WARNER BROS.
ryche, Metallica, or the Van Halen § | 6 | 6 | 8 | THERE'SNOOTHER WAY BLUR
record—they led with hard-rock
i W SEXUALITY BILLY
songs. They didn’'t come in with ! 4 2 9 | ElekTRa4-64851 BRAGG
the softer songs on the record,” 8 | 7 | 8 | 7 | WILDHEARTED SON THE CULT
says PLG VP/promo Sky Daniels. ALBUM CUTIREPRISE
““Skia Row was accepted with 9 | 8 7 9 ?,E.Eof,{‘m%lféu#‘"“ IiMIATMAN LLOYD COLE
‘Monkey Business,” and that was 22 | 22 | 3 | LETTER TO MEMPHIS PIXIES
an incredibly hard track. While all AR ST
these stations may be saying, (QD| 23 | 5| 3 EOVENIOIL ATE YO ERASURE
‘We've got to go upper demo,” you
L ROCKING CHAIR HOUSE OF FREAKS
look down the chart and you're 12110115 ] 8 | Javiasumen
seeing Motley Crue, Scorpions, @) 20 |2 3 MOVE ANY MOUNTAIN THE SHAMEN
Ozzy, Shadow King, the Scream, :
L.A. Guns, and Dillinger. It really 2 | — | 2 | CRYING IN MY SLEEP RAUEER
marks for me something I discov- 15| 13| 18| 5 | YROWNWORLD THE BLUE AEROPLANES
ered as a programmer: AOR is a 51”35_'[‘3: :f:M|;UE§HRYSALIS
blue-collar format and always has 21 | 21 e 13TH DISCIP FIVE THIRTY
been.” _ D! 18| 20 | 3 | PONTBEAGIRL THE PSYCHEDELIC FURS
As for success stories emanat- COLUMBIA ALBUM CUT
ing from the new outlets, Daniels | 18 | 12 | 12 | 10 | TAKEFIVE ORI SINE
notes that KIOZ helped sell out an 19 16 16 6 CERULEAN THE OCEAN BLUE
800-seat club for Katmandu when SIRE ALBUM CUT/REPRISE
g i 3 ALIVE AND LIVING NOW THE N s
irector p ion
i LU
Murray talks about WWBZandco- | 21 | 24 | 19 | 4 | HAVENTGOTACLUE PRAMARANA
programmed KBER Salt Lake [ 5 [ 19| 57 | 4 | NAKED RAIN THIS PICTURE
City’s impact on the last Aldo SEOICATED 82052/RCH
Nova album. Buch cites WWBZ's 2| 10 | 1 | 11 | SOYOUTHINKYOU'RE IN LOVE ROBYN HITCHCOCK
sales of Tuff and WAAF Boston’s [, 71", "1, "5 | MONSTERS AND ANGELS VOICE OF THE BEEHIVE
support on Mr. Big. LONDON 869 428-4/PLG
The new outlets can provide ex- [(25)| 28 | 24 | 3 | GREYCELLGREEN NED'S ATOMIC DUSTBIN
tra oomph even for acts that are al- TELL ME WHEN DID THINGS GO SO WRONG  SMITHEREENS
ready established sellers. “You NEWD | ! | conochsomcor
27 | 2 l — | 2 | THAT AIN'T BAD RATCAT
ROOART ALBUM CUT/MERCURY
IN MY HEAR S
NEw > 1 MERCUYRY ALBU MTCUT e
WHAT ABOUT NOW ROBBIE ROBERTSON
BILLBOARD RADIO 23 | 30 J 3 ; 3 | Gerren ALeum cuT -
| BABY UNIVERSAL TIN MACHINE
Fresher News NEWD | 1 VICTORYl»‘fLBUM CUT/PLG

Better Variety

Q Tracks with the greatest airplay gains this week. © 1991, Billboard/BP| Communications, Inc.
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 Liberty Lobhy-Linked Kayla Network Going Public

LOS ANGELES—The financially
strapped Kayla Satellite Broadcast-
ing Network Inc., consisting of the
North America One Network and
SUN Radio Network, is going public.

The network, in operation since
1986, has never made enough money
to cover its operating costs. There-
fore, it has been financially depen-
dent on its principal stockholder, the
controversial, right-wing organiza-
tion Liberty Lobby Inc.

According to a registration state-
ment filed with the Securities and Ex-
change Commission, Liberty Lobby’s
purchase of spot advertising and pro-
gram sponsorships from Jan. 1, 1989,
to March 31, 1991, accounted for 43%
of the network’s operating revenues.
The public sale of Kayla will begin as
soon as the filing takes effect.

The connection between the SUN
Network and Liberty Lobby, which
has been accused of Holocaust revi-
sionist statements, has been a PR
problem for several years. SUN Net-
work VP/GM Bill Wardino com-
ments, “Liberty Lobby is extremely
right-wing. We have liberal [and]
middle of the road [programming].
What scares me the most is we have
about 50 employees, none of whom
are politically motivated. [If you]
read any article, it might conjure up a
vision of employees walking around
with swastika armbands on. These
are the people who really get hurt.”

Wardino says Tom Valentine, host
of “Radio Free America,” is the only
SUN air personality who is 2 member
of Liberty Lobby.

Last August, financial talk show
host Sonny Bloch departed SUN Ra-
dio, saying he had not been aware of
the Liberty Lobby connection. War-
dino disputes that claim and feels
strongly about Bloch taking some
personnel with him. “I just found
that whole thing to be extremely anti-
competitive,” Wardino says. “I am a
capitalist, and I believe in competi-
tion. I just believe what he was doing

was the antithesis of what I believe
capitalism is all about.”

Bloch now broadcasts to 132 affili-
ates on Independent Broadcasters
Network, a co-op network owned and
operated by talk show hosts. “We
picked up an additional 46 stations
that were refusing to carry the pro-
gram on SUN Radio due to Liberty
Lobby,” says Bloch. “I do a very,
very plain, ordinary, vanilla show
that helps the consumer. I certainly

by Rochelle Levy

can’t stay on a network that spews
hate and venom.”

For his part, Wardino is now bank-
ing on established shows as well as
changes made in the fall lineup. Talk
show veterans Mort Crowley and
Stan Major are now on SUN Radio,
with Major’s show bringing on board
42 affiliates in its first two weeks.

Kayla has 138 independently
owned affiliates and manages opera-
tions of N/T WEND Tampa, Fla.
When the sale is complete, the pre-
sent stockholders will be able to elect
all the directors and continue to con-
trol Kayla’'s business and affairs.

TALKNET TURNS 10

Friday (1) marks the 10th anniver-
sary of Westwood One Radio Net-
works’ NBC/Talknet. Bruce Wil-
liams and Sally Jessy Raphael were
the original hosts of the nighttime
call-in show.

Raphael left the network for ABC,
and subsequently bowed out of radio.
Williams, however, has just signed a
new five-year contract with Talknet.
He is now on seven nights a week

and has the option of broadcasting
from either the New York studio or
from a studio near his home in Flori-
da. Talknet's other hosts are Myrna
Lamb, Lee Mirabal, and Dr. Harvey
Ruben.

Talknet director of programming
Bill Lalley says the network began
on 23 stations and is now cleared on
more than 325, The reason for its suc-
cess, he says, is simple. “People have
a basic desire to talk about them-
selves, and what could be more nar-
cissistic than calling up somebody at
three in the morning and having a
personal sounding board?”

As Talknet’s longest-running host,
Williams says he has not seen callers’
concerns change very much over the
years. “Money is the cement that
holds all our lives together,” he says.
“To only that extent, I do a money
show. I talk about life the same way
you talk to your bartender, best girl-
friend, or whomever your best confi-
dant is.”

Williams attributes his loyal fol-
lowing to his regular-guy image. “I
don’t have a persona for radio and a
persona for me. I have a good time at
it. I don’t believe I came off a moun-
tain somewhere.”

Lamb became a full-time host just
more than a year ago, dispensing ad-
vice on matters of health, work,
school, and major relationships. Even
though the calls are prescreened, she
says some bizarre ones get through.
“A caller said he was challenged to a
wrestling match with a female with
very long fingernails,” Lamb says.
She advised him to avoid the confron-
tation but he called back a few weeks
later “bloody and scarred.”

Then there was the popcorn artist
who blows up kernels and paints
them to look like a miniature Madon-
na or Elvis, complete with guitar.
“He wanted to know what t