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AVID A STEWART
410 Uy

LILY WAS HERT
| wE——

#1 IN EUROPE AND NOW READY
FOR AMERICA! “LILLY WAS HERE,”

the new sing e oy DAVID A. STEWART
introducing sax star CANDY DULFER is
certain to be the biggest instrumental
smash in years. Available on the LILY
WAS HERE soundtrack and Candy's
debut album, SAXUALITY. ARISTA

ANGEL
From the barrio to ballet. From dancing
with MADONNA to starring in his own
COCA-COLA commercial. The story
continues with ANGEL'S extraordinary
debut album. Featuring YOUR LOVE

. JUST AIN'T RIGHT.

Japan Boosts Gopyright Protection

Law Strengthens Foreign Rights Holders

This story was prepared by Jeff
Clark-Meads in London and Bill
Holland in Washington, D.C.

LONDON—Japan, the world’s sec-
ond-largest music market, has adopt-
ed a new copyright law that will in-
crease protection for both foreign
and domestic record companies.

Under the revised legislation,
which goes into effect Jan. 1, protec-
tion for all recordings will be extend-
ed from 30 years to 50 years, and for-
eign producers will be given the right
to prohibit rental for a year after a
record’s release.

Further, the law now offers protec-
tion to all non-Japanese recordings
made after 1968. Until the passage of
the legislation, pre-1978 recordings
were in public domain, and pirates
specialized in slapping together clas-
sic rock’n’roll compilation albums
without paying royalties to artists or
labels.

The new law, passed by Japan’s
House of Councilors April 24, means
that U.S. recording companies now
stand a chance to make up for rental
and piracy losses totalling more than
$1 billion a year, according to the Re-
cording Industry Assn. of America.

The international music industry is
particularly glad that the Japanese

Studios Have

EBY JIM McCULLAUGH

carries a pcwerful message to all men
and womer. Her debut album MAKE
WAY FOR THE MOTHERLODE (91605)
tfeatures the smash hit “You Can't Play
With My Yo-Yo" (96365) and aiso
contains “Stompin’ To Tha 90's.”” On
EastWest Records America.

i
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LOS ANGELES—While the Video
Software Dealers Assn. continues to
slowly develop a game plan for its ge-
neric ad campaign—set to roll out
next Jan. 1—the major home video
suppliers are taking matters into
their own hands with campaigns de-
signed to stimulate the marketplace.

There are no specific indications
that these new promotions will jeop-
ardize the VSDA campaign. Howev-
er, the studios privately are question-

have done something about the re-
cord rental situation.

IFPI, the international trade asso-
ciation, says there are currently
about 6,500 record rental stores in Ja-
pan, compared with 1,900 in 1984.
RIAA 1990 figures show that more
than 60% of the inventory in Japan’s
rental shops is by foreign perform-
ers. A more recent survey indicates
that ‘“‘nearly half” the recordings
sold, rented, and pirated in Japan are
by U.S. performers.

The new law offers non-Japanese
companies one year of protection and
exclusivity from the sales-killing
rental shops, as well as a not-yet-de-
tailed compensatory plan for the
rental period. Japanese companies,
under a private agreement with the
strong rental-shop lobby, have virtu-
ally no protection one month after
the release of a new recording, al-
though they do receive a small royal-
ty on each rental transaction.

(Continued on page 85)

Home Shopping Services
Raise Vexing Retail Queries

@ BY KEN TERRY

NEW YORK—A plethora of new
home shopping services, while not
posing an immediate threat to record
retailers, is raising questions about
how musie will be distributed to con-
sumers in the future.

Aside from print ads for record
clubs and catalog houses, there are a
number of different ways in which di-
rect marketers are now hawking mu-
sic to people in their homes. Some of

them involve retailers, others do not;
some require customers to own a per-
sonal computer, while others rely on
telephone lines.

Among the various ploys that have
emerged in the past couple of years
are the following:

e Sam Goody, a unit of the Music-
land chain, sells music to PC owners
through the Prodigy information ser-
vice.

e CompuServe, another computer-
(Continued on page 86)

Own Plans For Vid Push

ing the VSDA’s funding plans—and
also wonder whether the trade group
can mount an exciting program.

One studio about to make a dra-
matic move is Walt Disney Home Vid-
eo, which plans to kick off its own
“National Disney Brand TV Cam-
paign” this summer. The details of
the campaign—the first such brand-
awareness push by a major home vid-
eo supplier—are scheduled to be un-
veiled at a press conference Monday
(6) on the Disney Studio backlot.

The Disney brand campaign is spe-

cifically alluded to in current trade
ads for its just-announced, animated
summer promotion (see story, page
62).

Meanwhile, all the major suppliers
are stepping up advertising and pro-
motional plans this year for rental
and sell-through titles. Contrary to
the planned VSDA campaign—which
seeks to draw consumers into video
stores—the suppliers’ efforts are in-
creasingly focused on exciting cus-
tomers once they are in the stores.

(Continued on page 87)

New Pop Hits
Alter Top 40
Music Mix

@ BY SEAN ROSS

NEW YORK—Top 40 program-
mers are adding an increasing
number of up-tempo pop tunes
as more of them are being re-
leased as singles. As a result,
the music mix of many stations
is beginning to change.

True, not all of the new crop
of up-tempo pop records that
became noticeable at top 40 ra-
dio in early spring are major
hits (Billboard, March 23). And
dance records have hardly gone
away. But there are now
enough up-tempo, nondance
records doing respectably at
top 40 radio—including tracks
by Roxette, Michael Bolton,
Amy Grant, R.E.M,, and the Di-
vinyls—that the variety top 40
PDs have been calling for is fi-
nally in evidence. The Divinyls
single “I Touch Myself” is par-

(Continued on page 80)
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EXPERIENCING MODERN ROCK RADIO

In the beginning it was a risky business. Now, however, modern rock out-
lets are less willing to take chances with their air personalities and are
moving away from employing those with no formal on-air experience.
Craig Rosen has the story. Page 12

STRAWBERRIES GROWING IN VID FIELD

LIVE Specialty Retail Group has unveiled some juicy plans for expansion
of its Strawberries chain. Beginning with a refurbishment of its flagship
store in Boston, the company will emphasize larger-store formats and
sell-through video. Ed Christman reports. Page 38

SPRING SMILING ON CASSETTE DUPERS

Cassette duplicators are beginning to feel the warmth of spring after a
20% first-quarter drop in business. And, as Susan Nunziata reports, new
technologies such as the Digital Compact Cassette and digital bin sys-
tems should keep the industry’s wheels turning Page 53

SOUTH AFRICA TRUMPETS OWN MUSICIANS

After some 30 years in exile, many of South Africa’s musicians are re-
turning home to a warm welcome. The enthusiastic reception is giving

them a new lease on life. Arthur Goldstuck has the story.  Page 68
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The LP’s Passage To Oblivion Nears
Handful Of Releases Still Reach Market

This story was prepared by Don Jef-

Jfrey in New York and Ed Morris in

Nashville.

NEW YORK—As both WEA’s and
Sony Music’s cutoff dates for autho-
rizing returns on vinyl albums passed
last week, retailers and one-stop ex-
ecutives were saying that they would
order much less of the format than
before, even from the major record
companies that did not institute the
strict policy.

Although the other four major rec-
ord distribution companies have not
effected across-the-board no-return
policies, at least two are saying the
matter is under discussion. And Uni
Distribution says that it has not been
accepting returns on new LP releases
this year.

The majors that have not cut off
LP returns say they are dealing with
the decline in vinyl sales by releasing
fewer albums in the configuration.
Most of the Big Six record companies
say they plan to ship on vinyl only
two to five albums a month, out of an
average total of about 40 new re-
leases each.

These policies have set up expecta-
tions among retailers and distribu-
tors that it is just a matter of time be-
fore all major record companies sell
vinyl on a one-way basis.

One-stops saw the handwriting on
the wall well before WEA’s and
Sony’s no-return deadlines were an-
nounced, and began scaling back or-
ders for LPs more than a year ago.
Not one that Billboard surveyed had
significant last-minute returns.

But some of the major record dis-
tribution companies say they re-
ceived higher returns than usual in
the months preceding WEA’s and
Sony’s deadline.

The larger chain retailers have
been out of the vinyl business for
some time and thus were not affected
by the recent returns cutoff. Chains
that have been selling vinyl say they
will continue to do so but will order
more selectively and conservatively
than before.

Luke Lewis, senior VP/GM of au-
dio, Uni Distribution, says, “Because
of our strength in the black market-
place, you'll find us hanging longer
with vinyl than some of our competi-
tors. We've set a one-way policy on
vinyl on our new releases, but we
have no plans to eliminate returns on
all vinyl at this point.”” He adds,
though, that such a policy is “under
discussion.”

“The one-way policy has had a defi-

(Continued on page 76)

B BY SUSAN NUNZIATA
and IRV LICHTMAN

NEW YORK—Even as the record-
ing industry seeks to solve environ-
mental problems posed by the CD
longbox, the disc itself is now being
viewed by some as a potential eco-
logical bane.

The issue of how to deal with dis-
carded CDs was addressed in a
meeting organized by Bayard Spec-
tor, of the family that partially
owns Spec’s Music in Miami. Held
April 30 at PolyGram Group Distri-
bution offices in Indianapolis, the
meeting was attended by approxi-
mately 10 representatives from CD
manufacturing plants and distribu-

Discarded GDs In Landfills
Seen As Threat To Ecology

tion companies to discuss Spector’s
plans for opening a CD recycling
center in Miami.

The center would be capable of
processing CDs that are either re-
jected at the manufacturing level or
returned to distribution companies
and unsalable as cutouts. Unlike vi-
nyl singles and LPs, which can be
melted down and reused for new
music recordings, CDs have no
such rebirth.

Although several CD manufac-
turing facilities grind up rejected
discs and pass them on to second-
ary users, such as asphalt makers,
many of these unsalable CDs are
added to the nation’s already over-

(Continued on page 85)

Handleman Buys All Of Sight & Sound Stock

Smaller Racker Will Maintain Separate Operation

This story was prepared by Earl
Paige in Portland, Ore., and Paul
Sweeting in New York.

NEW YORK—The Handleman Co.,
the nation’s largest full-service rack-
jobber, has acquired 100% of the
stock of Sight & Sound Distributing
Co., a racker of prerecorded music
and video based in Wilsonville, Ore.

Terms of the deal were not disclosed,
but Wall Street sources estimate the
price at between $20 million and $25
million.

Louis Kircos, senior VP of finance
for Troy, Mich.-based Handleman, de-
scribes the deal as “primarily a cash
transaction.” He adds that Sight &
Sound, with annual sales of approxi-
mately $60 million, will continue to

NEW YORK—Walt Disney Home
Video will announce at a press con-
ference Monday (6) the July sell-
through release of its animated
classic “Robin Hood,” according to
reliable sources.

The unusual release date will
break new ground for the studio
and for the industry, which has
shunned midsummer as a time to
release major sell-through titles.

However, the move is in keeping
with Disney’s strategy of exploiting
the paucity of sell-through competi-
tion so far this year and maintain-
ing a nearly continuous presence in
that marketplace. The July release
will also give Disney at least a one-
month jump on FoxVideo’s “Home
Alone,” which is widely believed to
be slated for a late-August sell-

Disney’s ‘Rohin Hood™ Vid
To Do Good Deeds In July

through release (Billboard, April
27).

Meanwhile, well-placed sources
indicate that Disney’s much-antici-
pated Christmas release will be
“Rescuers Down Under,” which
was released theatrically in Decem-
ber 1990 and grossed $27 million.

Word of the planned release of
“Rescuers” comes at a time when
industry speculation and published
reports have focused on either “101
Dalmatians” or “Fantasia’” as the
studio’s big holiday release.

Published reports have placed
“Fantasia” on the studio’s spring
1992 calendar but Disney execu-
tives deny such plans. One source
indicates that “Dalmatians” is “a
better bet’’ for spring ’92 than
“Fantasia.” PAUL SWEETING

operate as a separate unit under its
own name and will be headed by cur-
rent president/ CEQ William Hall.

Hall will not become an officer of
Handleman but says he has a long-
term contract with the company that
he describes as “highly unique.”

He adds that no changes in Sight &
Sound’s management or personnel
are planned.

None of Sight & Sound’s accounts
will be converted to Handleman ac-
counts, according to Hall.

Hall was the majority stockholder
in Sight & Sound. However, the New
York-based investment firm Lincoln-
shire Management also owned a sig-
nificant percentage of the company.

Lincolnshire became a shareholder
in 1990 after a planned merger be-
tween Sight & Sound, Sacramento,
Calif.-based Video Products Distribu-
tors, and St. Louis-based Sound Disk-
Tributors fell apart.

The failure of that merger precipi-
tated a lawsuit filed by VPD against
Sight & Sound that is still pending
(Billboard, Oct. 13).

VPD’s attorneys declined to com-
ment on whether or how the Handle-
man deal would affect the litigation.

According to Kircos, Handleman
has acquired Lincolnshire’s shares of
Sight & Sound. Lincolnshire is no
longer affiliated with the company.

Sight & Sound currently racks ap-
proximately 3,200 locations owned by
44 accounts, according to Hall.

Knowledgeable sources say its big-
gest accounts include the Payless

(Continued on page 87)
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EMI To Acquire All Of SBK Lahel

Koppelman, Bandier Extend Exec Ties

B BY IRV LICHTMAN

NEW YORK—In a deal that could be
worth as much as $400 million, EMI
Music has agreed to acquire the re-
maining 50% of SBK Records from
its joint partners, Charles Koppelman
and Marty Bandier. The deal, which
makes EMI the sole owner of SBK,
includes provisions to keep Koppel-
man and Bandier in the EMI fold at
least through 1995,

With completion of the deal, EMI

Music will make cash payments to
Koppelman and Bandier through
their SBK Record Productions Inc.
for the outstanding share of the joint
venture and directly to the two exec-
utives under the terms of their new
employment contracts.

Although the total initial consider-
ation payable under these arrange-
ments is about $26 million, plus the
return of Koppelman and Bandier’s
initial investment of $5 million, de-
ferred considerations could amount

B BY THOM DUFFY

NEW YORK—Clive Davis has
signed a six-year contract to contin-
ue as president and CEO of Arista
Records, the label he founded and
has led since 1974. The agreement
was announced by Michael Dorne-
mann, chairman and CEO of the
Bertelsmann Music Group.

Specifics of the deal were not dis-
closed and Davis would not com-
ment on its terms, saying only that
it is “very generous.”

“We are very pleased that Clive
will continue to lead Arista, which
has always been a crown jewel of
BMG,” says Dornemann. “The gen-
erous terms of this contract reflect

Davis Signs 6-Year Pact
To Remain Arista Ghief

Clive’s tremendous success and cre-
ativity and the value we place on
our relationship.”

In the 12 years since Arista was
purchased by Bertelsmann, the val-
ue of independent labels founded by
industry entrepreneurs such as Da-
vid Geffen, Chris Blackwell, and
Herb Alpert and Jerry Moss has
skyrocketed.

However, Davis and Dornemann
both say the terms of the new con-
tract are not related to the growth
in Arista’s market value in the
years since Davis sold the company
and remained at its helm.

“I think we are at the threshold
of a tremendous expansion at Aris-

(Continued on page 85)

to $100 million, based on current esti-
mates, with a cap set at $400 million.

The deferred consideration will be
calculated on multiples of sales and
profits achieved by SBK Records av-
eraged over the calendar years 1991,
1992, and 1993. Although SBK gross
revenues exceeded $85 million in its
first full financial year ending Dec.
31, 1990, EMI Music said that start-
up costs led to a loss of $7.4 million.

According to the announcement,
however, services performed by EMI
Music worldwide under the 50/50
partnership actually provided net
contributions in parent Thorn-EMI's
financial year to March 31, 1991, that
more than offset Thorn-EMI’s share
of the start-up losses.

EMI Music president and CEO Jim
Fifield, who brought Koppelman and
Bandier into the EMI Music fold,
says that working to EMI Music’s
benefit, despite the partnership’s
losses, were distribution and manu-
facturing income and ‘“‘marketing
margins” resulting from worldwide
representation of the label.

Koppelman will retain his current
responsibilities as chairman, CEQ,
and president of SBK Records and
chairman of EMI Music Publishing.
Similarly, Bandier will remain as
COO of SBK Records and vice chair-
man of EMI Music Publishing. In
both areas, they report directly to Fi-
field. It is understood that their origi-
nal deal was to expire in April 1992.

Although Fifield denies word that
Koppelman and Bandier would take
on even broader responsibilities with-

(Continued on page 77)

McGhee, Shopping Net Join For TV Venture

Channel Will Offer Viewers Merchandise, Music

B BY MELINDA NEWMAN

NEW YORK-—McGhee Entertain-
ment and The Home Shopping Net-
work have entered into a joint ven-
ture to form an ‘“‘entertainment
club,” according to Doc McGhee.

“You figure that they [gross] $1.4
billion a year by selling blenders and
14-carat diamond rings,” says the
McGhee Entertainment president.
“And we're bringing entertainment
to it. It’s a natural. It's the future.
It’s the '90s.”

MecGhee is best known as the man-
ager of Bon Jovi, the Scorpions, and
Skid Row.

The co-venture, which has not been
named, will offer consumers “special
packages they can’t get anywhere
else,” possibly including T-shirts,
tour books, records, and other memo-
rabilia, says McGhee. Initially,
McGhee does not plan to sell individ-
ual records without other merchan-
dise items.

These packages will be made avail-
able through Home Shopping Net-
work’s already established computer
system, infomercials, direct mail,
and, eventually, regular television
programming, according to McGhee.
On-air promotions on the actual
Home Shopping Network will be
used for acts that fit the channel's
demo.

McGhee would not divulge details
of the joint venture other than that
both parties are making a monetary
investment. Executives from the
Home Shopping Network did not re-

turn calls about the partnership.

Les Garland, head of programming
for The Jukebox Network interactive
music channel, is rumored to be the
head of the new co-venture, which
McGhee hopes to launch by Jan. 1.
However, both McGhee and Garland
deny that a deal has been done.

In addition to selling merchandise,
McGhee sees the venture as a way to
develop a data base of a band’s fans
that is much more complete than the

traditional fan clubs. “It’s an unbe-
lievable way to keep track. My bands
have played in front of 20 million to
25 million people and have sold 50 mil-
lion records, and we don’t know one
name of any kid that we played in
front of. This is a much better way to
get information. It will be computer-
ized; it can be cross-referenced with
other lists.”
Because the deal was just inked
(Continued on page 86)

NEW YORK—RBillboard will begin
using tabulated unit sales from a
national panel of retailers and rack-
jobbers for the Top Pop Albums
and Top Country Albums charts in
the May 25 issue.

The information will be supplied
exclusively to Billboard by Sound-
Secan, which has concluded agree-
ments to get piece counts on all al-
bums sold from many of the na-
tion’s largest retailers. (The start
date has been delayed one week be-
cause of technical considerations at
Billboard.)

The SoundScan sales information
also will be used for the pop singles
chart beginning in the June 8 is-
sue—at which time Billboard ex-

Billhoard Sets Date For Use
Of SoundScan Chart Data

pects to use monitored airplay in-
formation for its singles airplay
charts.

The unit sales data will replace
the current methodology used on
the two album charts, which in-
volves taking ranked reports, with-
out actual units, by telephone or
fax, from a mix of large and small
retailers, one-stops, and rackjob-
bers. Unlike ranked reports, the
new methodology will provide the
actual number of units sold in each
reporting location through comput-
ers already used for each store’s in-
ternal inventory purposes.

The stores signed—including
such major retailers as the Music-

(Continued on page 80)

You’re A Good Man, Charlie K. Walter Yetnikoff, left, former chairman of CBS
Records Worldwide (now Sony Music), congratulates Charles Koppelman,
chairman/CEO of EMI Music Publishing/SBK Records Group. Koppelman was
honored as Humanitarian of the Year by the T.J. Martell Foundation at its
Humanitarian Award dinner, held April 27 at the New York Hiiton. The dinner
raised more than $4 million for the charity; combined with related events held
earlier, it raised more than $8 million. (Photo: Robin Platzer/Twin images.)

EXECUTIVE TURNTABLE

RECORD COMPANIES David Berman is appointed a senior executive overseeing
the business and general administrative affairs of Geffen Records/DGC Rec-
ords/Geffen Music Publishing in Los Angeles. He was a partner at Mitchell,
Silberberg & Knupp.

Mercury Records in New York names Gwen Franklin VP of marketing for
the Rhythm & Black Music Group, Dana Brandwein manager of product de-
velopment, and Marty Maidenberg manager of product development. They
were, respectively, national director of marketing and sales for Capitol, mar-
keting coordinator for Mercury, and publicity manager for Mercury.

Richie Gallo is appointed VP of sales and distribution for A&M Records in

FRANKLIN

BERMAN GALLO
New York. He was national sales director at BMG.

Elektra Entertainment in New York names Michael Jones national director
of rap marketing and promotion and Terry Tolkin A&R representative. They
were, respectively, promotion manager for the Southwest region for Colum-
bia, and national director of A&R for Rough Trade.

Charisma Records promotes Joanna Spock Dean to director of A&R in
New York and names Keith Bailey associate director of A&R, West Coast, in
Los Angeles. They were, respectively, associate director of A&R, East Coast,

Y d e

DEAN STRAZZA

BAILEY

RAMEY

for the label, and manager of A&R, West Coast, for Columbia.

Paul Ramey is appointed national sales manager for GRP Records in New
York. He was jazz product manager for PolyGram.

Paul Del Campo is appointed director of marketing at Horizon Records in
Los Angeles. He was director of special projects at PolyGram.

John Strazza is named manager of dance music promotion, East Coast, for
Columbia Records in New York. He was an account service representative at
Sony Music Distribution.

Warner Bros. Records in Los Angeles appoints Julia Robertson director of
video production and Geoffrey Weiss product manager. They were, respec-
tively, manager of video production for the label, and product manager/copy-
writer for A&M.

MCA Records names Vartan Kurjian senior art director, Susan Barbato
director of national video promotion, Doug Major director of video production,
David Bassin product manager, and Brian Giorgi buyer, all based in Los An-
geles; and Jill Johnson A&R representative, based in New York. They were,
respectively, art director at the label, national director of video promotion at
Enigma, video producer at Cream Cheese Productions, Nettwerk Productions’
U.S. label manager at L.R.S. Records, salesman for Uni Distribution Corp., and

(Continued on page 10)
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Hammer Hits 10-Times Platinum
3 Tenors, 1 Garth Also On The Move

@ BY PAUL GREIN

LOS ANGELES—M.C. Hammer's
“Please Hammer Don’t Hurt '’Em”
last month topped the 10-million
mark in U.S. sales. Only one album
by a black artist—Michael Jackson’s
“Thriller’—has climbed higher on
the multiplatinum ladder. ‘“Thriller,”
the industry’s all-time best seller,
has sold more than 21 million copies
in the U.S,, according to the Record-
ing Industry Assn. of America.
Prince’s “Purple Rain” and Lionel
Richie’s “‘Can’t Slow Down’’ have
also reached the 10-million mark.

Also in April, the “Three Tenors”
concert album became the fastest-
selling platinum album in classical
music history. And Garth Brooks’
“No Fences” became the fastest-sell-
ing triple-platinum album in country
music since the inception of multipla-
tinum awards in 1984.

“In Concert” by Jose Carreras,
Placido Domingo, and Luciano Pa-
varotti was certified platinum just
six months after its release by Lon-
don. The two previous classical al-
bums to go platinum each took near-
ly a decade to reach the million-sales
mark. Pavarotti’s “O Holy Night”
went platinum in 1985, nine years af-
ter its release by London; Domingo’s
“Perhaps Love” rang the bell in
1989, eight years after its release by
CBS.

Brooks’ country crossover smash,
‘““No Fences,”” took just seven
months to reach the 3-million-sales
mark. Randy Travis’ “Always And
Forever,” the last country album to
top the 3-million mark, took 16
months to reach that sales level.

Two current debut blockbusters,
“Mariah Carey” and “Wilson Phil-
lips,” topped the 5-million-sales
mark, as did Men At Work’s 1982

U.S. Mulls Trade Sanctions
On Asian Nations For Piracy

EBY BILL HOLLAND

WASHINGTON, D.C.—In an unprec-
edented action, the U.S. Trade Repre-
sentative has targeted Thailand, In-
dia, and the People’s Republic of Chi-
na for possible trade sanctions
because of inadequate copyright pro-
tection and rampant piracy of U.S.
sound recordings, music, video mov-
ies, and computer software.

The Recording Industry Assn. of
America, which filed complaints
against the three nations in Febru-
ary, says its members suffer an over-
all annual loss of more than $240 mil-
lion because of the piracy and lack of
enforcement in those countries.

The Apnl 25 action by the USTR
comes out of the new muscle of the
so-called Special 301 section of the
Omnibus Trade Bill. The provision al-
lows the government to seek trade
sanctions if a six-month investigation
fails to convince an offending foreign

government to commit to greater
copyright protection or enforcement.
It is the first time the USTR has em-
ploved Special 301 and identified the
three countries as “priorities.”

All three countries have long-
range trade surpluses with the U.S,,
but have steadfastly ignored USTR
demands to insure protection for
U.S.-copyrighted goods.

The USTR action also follows a
Section 301 investigation of Thailand
triggered by an RIAA and Motion
Picture Assn. of America filing Nov.
15 and a petition by the International
Intellectual Property Alliance accept-
ed by USTR in December. The RIAA
says annual losses there are upward
of $100 million annually.

In China, although a copyright law
has recently been passed, there are
no sections providing for protection
of foreign copyright owners. Record-
industry losses are hard to quantify,

(Continued on page 76)

Jazz Fest Outshines Rain
130 Acts Share ‘Nawlins’ Spotlight

B BY JEFF HANNUSCH

NEW ORLEANS—Heavy rain and
lightning forced the cancellation
April 26 of the opening day’s Fair
Grounds events at the New Orleans
Jazz & Heritage Festival. But the
performances on the following two
days again proved that this is still the
broadest-ranging music celebration
in America.

With 130 acts appearing on 10
stages, 100,000 people turned out
April 27-28 to dance, sample local cul-
sine, inspect the crafts, and enjoy
some great Louisiana-flavored gos-
pel, zydeco, rock, Cajun, jazz, gospel,
country, and Afro-Caribbean music.

Of course there were many great
musical moments, including Aaron
Neville’s unexpected visit to the gos-
pel tent, where he joined the Zion
Harmonizers for a rousing version of
““Amazing Grace.” Also, Clarence
“Frogman’” Henry made a spirited
return to the stage after a recent op-

eration.

While national headliners such as
Dr. John, the Ohio Players, Michael
MecDonald, Los Lobos, and B.B. King
attracted the largest crowds, their
popularity was rivaled by local favor-
ites such as Irma Thomas, Boozoo
Chavis, Zachary Richard, and Rockin’
Dopsie. Groups such as the Iguanas,
the House Levelers, Kat Kittens,
Delton Broussard, the Whitstein
Brothers, and Clarence Edwards
couldn’t help but win over new fans
and perhaps new recording contracts.

Despite absorbing several inches
of rain on opening day, the Fair
Grounds’ infield had only isolated
muddy spots and had drained off rel-
atively well when the first crowds ar-
rived for Day 2.

The Fair Grounds’ site plan varied
little from past years, with the excep-
tion of the increased utilization of the
grandstand area. This year the
grandstand housed not only a small

(Continued on page 77)

smash, “Business As Usual.” Men
At Work won the Grammy for best
new artist in 1983; Carey won the
award this year, outballoting Wilson
Phillips.

Sting’s “The Soul Cages” became
his sixth album in a row to go gold
and platinum simultaneously. The
tally includes three Police and three
solo albums.

Chris Isaak’s 1989 album, “Heart
Shaped World,” went platinum; its
left-field hit, “Wicked Game,” went
gold. Enigma landed both a gold al-
bum (“MCMXC A.D.”) and a gold
single (“Sadeness Part 17).

Three country albums went plati-
num in April: Ricky Van Shelton’s

(Continued on page 77)

Jane In The Garden. Members of Warner Bros. recording group Jane's
Addiction receive plaques commemorating their first New York arena concert: a
sell-out show at Madison Square Garden on April 24. The band’s current album,
“Ritual De Lo Habitual,” reached No. 34 on Billboard’s Top Pop Albums chart.
From left are Eric Avery, Perry Farrell, Stephen Perkins, and Dave Navarro.

e — —

MARIAH CAREY’s smash debut album holds at
No. 1 on the Top Pop Albums chart for the 1ith
straight week. That’s the longest run at No. 1 by a
female artist since Whitney Houston’s “Whitney”
spent 11 weeks on top in 1987. Carey’s album has
outlasted Paula Abdul’s ‘““Forever Your Girl,”’
which logged 10 weeks on top in 1989-90.

But Abdul is back to regain her crown. The singer
lands her highest-debuting single to date as “Rush
Rush” blasts onto the Hot 100 at No. 36. It’s the

Abdul In A ‘Rush’; Veteran Acts Stumble:
Roxette Takes ‘Joyride’ To Top Of Hot 100

ul’s second studio al-
bum, “‘Spellbound,’”’
which is due May 28.
Abdul’s ‘“‘Forever
Your Girl”” album
logged 64 weeks in the
top 10, setting new rec-
ords for a debut album
and for an album by a
female artist. The new

first release from Abd-

BEAT

single and album will
test the depth of Abd-
ul’s wide appeal. They will also give Virgin an oppor-
tunity to demonstrate its commitment to Abdul, who
was reported to be concerned by the company’s re-
cent courtship and signing of Janet Jackson, who is
in the same dance/pop vein,

Michael Bolton is also off to a fast start with his
new album, “Time, Love And Tenderness,” which
enters the pop albums chart at No. 38. Bolton’s last
album, “Soul Provider,” logged 21 weeks in the top
10, climbing as high as No. 3. Moreover, it estab-
lished Bolton as a leading pop/adult contemporary
balladeer with tremendous female appeal—a Neil
Diamond for the '90s. The first single from the new
album, *Love Is A Wonderful Thing,” jumps to No.
18 on the Hot 100.

WHEN THE CHARTS are published each week,
artists break out the champagne or the Pepto-Bis-
mol, depending on what the numbers show.

It’s definitely a Pepto-Bismol week for six chart
veterans.

The Rolling Stones’ “Flashpoint” dips to No. 19
after peaking at No. 16 last week. It’s the lowest-
charting Stones album ever, discounting “Rewind
1971-1984,” which was released after the group had
revealed plans to move from Atlantic to Columbia,
and the recent four-CD set ““Singles Collection: The
London Years.” The most likely reason for the live
album’s lackluster showing: Too much time had
elapsed since the band’s ‘“Steel Wheels’’ tour in
1989.

Pat Benatar’s blues album, “True Love,” dips
from No. 40 to No. 42 in its third week.

Sheena Easton’s “What Comes Naturally” dips
from No. 90 to No. 98 in its third week, even though
the title track bullets to No. 24 on the Hot 100.

Billy Squier’s “Creatures Of Habit” dips from

by Paul Grein

No. 117 to No. 124 in its third week.

On the singles front, INXS’ aptly titled “Bitter
Tears’ loses its bullet as it inches up a notch to No.
46.

And Gloria Estefan’s “Seal Our Fate” loses its
bullet as it struggles to No. 53. Unless it kicks in
fast, it will become the third single out of Estefan’s
last four releases to fall short of the top 40.

FAST FACTS: Roxette lands its fourth No. 1 single

- in a little more than two
years as ‘‘Joyride”’
moves into the top spot
on the Hot 100. Only two
other acts—Paula Abd-
ul and Janet Jackson—
have amassed four No. 1
hits since January 1989.
But the Swedish duo’s
“Joyride’’ album dips
from No. 12 to No. 14 in
its fourth week. That's a
setback: Roxette needs a
top 10 album to dramatize that it’s more than just a
singles act.

Rod Stewart lands his first top 10 album since
“Blondes Have More Fun'' in 1979 as “Vagabond
Heart” jumps to No. 10. “Blondes’’ featured the
pop/disco smash “Do Ya Think I'm Sexy,” which
gave Stewart a glitzy, jet-setting image. But great
artists can live down regrettable images, as Stewart
has shown.

The Kentucky Headhunters land their first top 40
pop album as “Electric Barnyard” jumps to No. 40.
The group’s Grammy-winning debut, “Pickin’ On
Nashville,” peaked at No. 41 a year ago.

“Deadicated,”” a collection of Grateful Dead
songs performed by such artists as Los Lobeos, El-
vis Costello, and Dwight Yoakam, bows at No. 55.
Arista executive VP Roy Lott supervised A&R on
the album, which is designed to benefit the rainfor-
ests and to focus attention on the Dead’s songwrit-
ing ... The band’s independently distributed “One
From The Vaults” enters the chart at No. 164.

Phil Perry’s remake of Aretha Franklin’s 1970
hit, “Call Me,” jumps to No. 1 on the Hot R&B Sin-
gles chart. Lady Soul’s version also topped the R&B
chart,

WE GET LETTERS: William Simpson of Los Ange-
les notes that Roxette’s ‘“Joyride” is the first No. 1
hit to feature whistling since the J. Geils Band’s
“Centerfold” in 1982.

Christopher Arndt of Kindherhook, N.Y., notes
that the singles from Janet Jackson’s “Rhythm Na-
tion 1814”"logged a combined total of 125 weeks on
the Hot 100—a total topped by only two albums in
history: Paula Abdul's “Forever Your Girl” (129
weeks) and Michael Jackson’s ‘“Thriller’” (126
weeks).

8

www americanradiohistorv com

BILLBOARD MAY 11, 1991


www.americanradiohistory.com

'
MUSIC TELEVISION®

CLUB

<i
-
-



www.americanradiohistory.com

@ BY THOM DUFFY

NEW YORK—The laminated back-
stage pass, long the mainstay of
concert tour security, has become
the object of a controversy between
promoters and music photographer
Lynn Goldsmith, who has devel-
oped a line of look-alike passes
called Backstage Counterfeits.

The venture by Goldsmith’s com-
pany, ICONS, has the support of
such superstars as Madonna, M.C.
Hammer, and New Kids On The
Block, and licensing agreements
with Winterland and Brockum.
Plans call for selling the look-alike
passes at a variety of sites—includ-
ing concert venues.

“We feel it poses a security risk,”
says Carl Freed, executive director
of the North American Concert Pro-
moters Assn. After discussions by
the NACPA board of directors,
Freed has drafted a letter to agents
and managers,

“Although ICONS advertises the
passes as counterfeit and fake, the
laminates continue to confuse ven-
ue security staff and put local pro-
moters at risk,” the letter states.
“The NACPA urges you to address
security issues when considering
granting approval for this product
and suggests that the marketplace
is better off without it.”

Freed says individual promoters
may ask their insurance carriers to
indemnify them against backstage
security breaches on tours by art-
ists featured on the passes.

Goldsmith counters that her
Backstage Counterfeits, with their
bold graphics and brightly colored
cords, can be easily distinguished
from genuine laminates by properly
informed security crews.

In fact, she says the presence of
Backstage Counterfeits on the mar-
ket will encourage tour security to
pay closer attention to all laminated
passes—thus increasing security.

“The laminate has always been
like an OK from God,” says Gold-
smith, a veteran of numerous major
tours. ‘‘Rarely, if ever, has security
ever talked about them. The fact is,
kids are laminating cassette covers
and putting them on lanyards.
There was already a problem.

“My stance is that not only will
[Backstage Counterfeits] make in-
come for artists, it will prove a secu-

Promoters See Look-Alike
Laminates As Security Risk

Top artists have OK’d use of their
photos on look-alike tour passes
called Backstage Counterfeits, but
the product has raised security
concerns among promoters.

rity safeguard because it will force
the in-house staff to look more
closely at all laminates. I stress to
Winterland and Brockum, when
they’re getting artist approval, that
this is part of the pie.”

Counters Freed: “It might be a
wonderful idea but what she’s ask-
ing is to re-educate and change the
habits of business” among tour and
venue security crews.

Dave Otto, whose company, Otto
Printing and Entertainment Graph-
ics, is a major supplier of authentic
backstage passes, also has ex-
pressed his concern with Backstage
Counterfeits. However, he acknowl-
edges that methods exist to create
laminated passes that cannot be
easily duplicated and says the prod-
uct may force managers to discuss
security issues more thoroughly
with tour personnel.

That was the case on tours by
New Kids On The Block, whose
manager, Dick Scott, agreed to
have the passes sold at New Kids
shows, says Goldsmith,

Other artists who have agreed to
license their likenesses for Back-
stage Counterfeits are Janet Jack-
son, Paula Abdul, Nelson, and Va-
nilla Ice. The passes, initially avalil-
able on a limited basis, soon will be
sold in retail outlets, music stores,
and tour venues for $4.99 apiece.

Summer Soundtracks Lack Sizzle
Stevie Wonder Top Name On Slim Slate

@ BY CHRIS MORRIS

LOS ANGELES—While it’s been a
sweet spring for motion picture
soundtrack albums, this summer’s
crop of film releases appears unlikely
to spark a repeat of past seasonal bo-
nanzas for records tied to movie
blockbusters.

Only one of the highly touted sum-
mer film releases boasts a sound-
track album featuring a high-profile
rock or pop star, as in the case of last
year’s Jon Bon Jovi score for “Young
Guns II” or 1989’s Prince soundtrack
for “Batman.”

But, as proven by the soundtrack
album successes seen so far this
year, a movie doesn’t necessarily
have to generate big grosses in order
to spur reaction at record stores.

Of the three soundtrack albums
currently in the top 30 of Billboard’s
Top Pop Albums chart, two spin off
from films that have been only mod-
erately successful at the box office.

“New Jack City,” the Warner Bros.
urban crime melodrama starring Ice-
T, has grossed only $39.8 million af-
ter seven weeks in release. But Gi-
ant’s soundtrack album, moved along
by Christopher Williams’ No. 1 R&B
hit “I'm Dreamin’” and Ice-T’s new
single, “New Jack Hustler,” rises to
No. 7 on the Billboard album chart
this week.

“The Doors,” Oliver Stone’s heavi-
ly touted feature about the '60s rock
band, faded quickly at theaters. Af-
ter eight weeks in release, the Tri-
Star release grossed only $33.1 mil-
lion. But the Elektra soundtrack,
which rose as high as No. 8 on the al-
bum chart, is hanging in at No. 17
this week.

The current hit movie that has pro-
duced a hot soundtrack album is New
Line Cinema’s “Teenage Mutant
Ninja Turtles II—The Secret Of The
Ooze.” The comic-book action sequel
grossed $70 million in five weeks; its
SBK soundtrack, which includes Va-
nilla Ice’s “Ninja Rap,” rises to No.
30 this week.

One album that continues to vault
up the charts is tied to a film that has
been virtually nonexistent at the box
office. 20th Century Fox’s “The Five
Heartbeats,” Robert Townshend’s
musical comedy-drama about a '50s
doo-wop group, grossed a meager $6
million in its first four weeks. But the
Dells’ top 20 R&B hit “A Heart Is A
House Is A Home” has fired up the
Virgin soundtrack album, which

New Age Music Seeking Wider Audience
But Some In Genre Say Going Mainstream Is Risky

@ BY DEBORAH RUSSELL

LOS ANGELES—Some 500 new age
entrepreneurs, artists, and media
representatives seeking to bring
their musical concept to the masses
convened April 24-26 for “New Age
Goes Mainstream,” the third annual
International New Age Music Con-
ference,

Set at the Bayview Plaza Holiday
Inn of Santa Monica, Calif., the meet
offered new age leaders a chance to
discuss strategies for reaching a wid-
er audience.

“New Age should reach anybody
who wants it,” said conference direc-
tor Suzanne Doucet. “The market is

there and the music has an impact
that is needed in our time.”

But while the theme of going main-
stream may signal a move toward the
genre’s increased mass marketabil-
ity—with Private Music’s Yanni its
most visible success—some attend-
ees wondered if the tradeoffs were
worth it,

“There’s a very high risk in going
mainstream; it’s not the end of the
rainbow,” warned Lloyd Barde, own-
er of Backroads Distributors of Corte
Madera, Calif. He spoke on a retail/
distribution panel titled “New Age
Goes Mainstream.”

“[Retail] returns can be as high as
35% to 40% on the chain side,” added

co-panelist Bob Lampkin, West Coast
manager of Brooklyn Park, Minn.-
based Navarre Corp.

Plus, the very concept of “going
mainstream” is the antithesis of what
many new age artists are seeking
through their music, noted Los Ange-
les Times writer Don Heckman dur-
ing a panel titled “New Age & The
Mass Media.”

“I'm not sure what all the fuss is
about,” Heckman said. “I don’t think
new age can go mainstream, and I
can’t imagine why anyone would
want to go mainstream.”

But those new age labels and art-
ists willing to take their chances can

(Continued on page 77)

climbs 10 slots to No. 65 on the Top
Pop Albums chart this week.

DARK HORSE GANDIDATES

The biggest soundtrack entry of
the summer should be Stevie Won-
der’s song score for Spike Lee’s “Jun-
gle Fever.” The June 7 Universal re-
lease, a drama about an interracial
couple starring Lee, Ossie Davis, and
Lonette McKee, will include 11 origi-
nal tracks by Wonder. The album is
slated for a May 28 release.

If any other hit albums spin off
from the forthcoming summer films,
they will likely be dark horses, since
the most highly anticipated major re-
leases feature soundtracks with little
pop appeal.

Warner Bros.” “Robin Hood, Prince
Of Thieves,” starring recent Oscar
winner Kevin Costner as the legend-
ary outlaw, uses an orchestral score
by Michael Kamen; the soundtrack
album will be issued in July by Mor-
gan Creek Records (whose parent
company produced the feature). Walt
Disney’s “Rocketeer,” based on Dave
Evans’ comic strip about a high-fly-
ing masked hero of the '30s, also
boasts a period score by James
Horner; Disney’s Hollywood Records
will release the album June 18.

The majority of the RCA album for
“Backdraft,” director Ron Howard’s
drama about firefighters starring
Kirk Douglas and Robert De Niro
due from Universal Pictures in late

May, will be an orchestral score by
Hans Zimmer. However, the album,
coming May 14, will also include two
songs (one written especially for the
screen) by Bruce Hornsby.

The Orion/Interscope comedy “Bill
& Ted’s Bogus Journey,” with Keanu
Reeves and Alex Winter reprising
their roles as the time-traveling ston-
ers of the hit “Bill & Ted’'s Excellent
Adventure,” will be released July 19.
The Interscope soundtrack, coming
July 9, will feature label artists Pri-
mus (who appears in the film), Never-
land, Love On Ice, and Richie Kotzer;
Interscope publicity chief Lori Earl
says the album will also include other
“metal-based” artists.

Also on July 9, MCA will issue the
soundtracks for two 20th Century
Fox summer releases. “The Commit-
ments,” directed by Alan Parker
(whose “Midnight Express” spawned
a hit Giorgio Moroder soundtrack in
1978), explores the life of an Irish
band playing American soul music;
the film’s cast of newcomers will be
heard on the album. An MCA repre-
sentative says that the soundtrack
for the Patrick Swayze-Gary Busey
action picture ‘“Point Break” will be
pop-oriented, but performers have
not been announced yet.

MCA has already released a sound-
track album, including tracks by
Glenn Frey, Toni Childs, Charlie Sex-
ton, and Kelly Willis, for the Susan

(Continued on page 77)

EXECUTIVE TURNTABLE

(Continued from page 6)
A&R assistant for the label.

Bonnie Pritchard is named VP of special products at Priority Records in
Los Angeles. She was A&R director, domestic, at Warner Special Products.

Doug Haverty is appointed director of marketing for Scotti Bros. Records in
Los Angeles. He was director of sales and marketing for distributed labels at

A&M.

Cindy Levine is appointed national promotion director for Smash Records in
Chicago. She was college promotion manager at A&M.

Mary Mueller is named director of marketing and sales at Kid Rhino, the
children’s division of Rhino Records, in Los Angeles. She was product manag-
er at the education division of Rico International.

Lightyear Entertainment in New York appoints Joel Kaplan VP/chief fi-

ety
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of A&R at Virgin Records.

nancial officer and Joshua Green VP
of children’s A&R and production.
They were, respectively, VP of finance
for the company, and a producer.

PUBLISHING. Steve Day is promoted to
VP/GM of MCA Music Publishing in
. Nashville. He was GM at the company.

Jeff Forman is named director of

creative services at Warner/Chappell
Music in Los Angeles. He was director

RELATED FIELDS. Arthur Hamilton is named president and chairman of the
board of the National Academy of Songwriters. He was a member of the

board of directors.

Andreas Koch is appointed VP/GM at Studer Editech Corp. in Menlo Park,
Calif. He was VP of planning for the company.

Sunkyong Magnetic/ America in Long Beach, Calif,, promotes Tom Ander-
son to VP of operations and Michael Ingalls to VP of sales and marketing for
the Professional Products Division. They were, respectively, national sales
manager for the company, and national marketing manager.,

Dennis Nicklos is appointed associate director at New Marketing in Los An-
geles. He was head of Market Share, a marketing and consulting firm.

Angela Short is named executive assistant to the president at Steven Scharf
Entertainment in New York. She was assistant to the Eastern regional execu-
tive director at ASCAP.

Howard Roseff is appointed Eastern regional sales manager of Disc Mak-
ers, a division of Audio Visual Labs, in New York. He was president of Lee
Myles.

The Country Music Assn. in Nashville names Angie Acker special projects
assistant and Janet Williams public information assistant. Acker had done
volunteer work for the CMA since 1988, Williams has been on temporary duty
there since last October, assisting with the monthly membership magazine,
“Close Up.”
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Concert Series Would Work Better For TV

PACKAGE MUSIC SPECIALS DIFFERENTLY

B BY KEVIN WALL

Despite the fact that we have made a
good living out of selling concert spe-
cials to networks around the world
for the last five years, the plain fact
is that, in its present form, this type
of programming doesn’t really work
on television.

This doesn’t mean that we are
about to change our business—in
fact quite the reverse—but it does
mean that some fundamental
changes need to be made in packag-
ing and marketing music TV specials
if the market is to survive and prosper.

For quite obvious reasons, those
buying music programs at networks
are only really interested in “super-
star’” names. However, by the time
artists reach this elevated status,
they feel that they can command
prices for their TV rights that are ex-
tremely difficult for the networks to
justify. In addition, at this stage in an
artist’s career, when record and con-
cert ticket sales are strong, it is hard
for them to get excited about the ad-
ditional product that they might sell
as a direct result of a TV special.
Therefore, they are unlikely to want
to commit to doing additional inter-
views, IDs, or bumpers to help the
networks promote their programs.

Unlike other types of TV program-
ming, music specials use up vast pro-
portions of the networks’ promotion-
al budgets on single shows. Since
these specials get little, if any, pro-
motional support from “the cast,” the
broadcasters need to invest substan-
tial amounts of time and money on al-
ternative marketing activities.

The trend over recent years—par-
ticularly at networks outside the
U.S.—has been to demand live broad-
casts of concerts, as the media hype
surrounding a sell-out tour can at
least go some way toward helping
them to promote their programs. In
such cases, the channel becomes a

sort of electronic ticket distribution
system, much as it does with major
sporting events. However, despite the
hype, the problems and cost of a live
broadcast still usually make the end
result unsatisfactory for all concerned.

The quality of these shows is sel-
dom consistent. More often than not,
they are shot at venues that are not
geared toward a television broadcast;

TV marketing principles. For exam-
ple, select a regular time siot on a day
of the week that stands the best
chance of reaching the target audi-
ence. In this way, you build a follow-
ing for the series that is not so depen-
dent on the value of the individual
artist; also, through postproduction
of the concerts, you can ensure a
quality of programming that will en-

‘MTV has shown
that the attention
span for music
is incredibly short’

Kevin Wall is president of Radio Vision

International.

they are filmed by the local TV net-
work, whose facility may not be to
the highest international standards;
and they are hampered by the fact
that the performance has been de-
signed for a live audience and not
specifically for the small screen.

In addition, a live broadcast means
that the transmission date and time is
dictated by when the artist physically
goes on stage and not by the channel,
whose programming experience may
tell them that this timing does not
necessarily deliver the best demo-
graphic and the highest ratings. In
addition, most live music events—in-
cluding stadium shows—tend to take
place in the summer, when fewer
people are watching TV.

So what is the solution?

We believe that it is far better to
broadcast concerts as part of a series
and program them like any other
type of show, using tried and tested
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SAD EVES OF CHILDREN

I order cassette singles for the main
store of a major music retail chain in
Miami. I wish to voice my unhappi-
ness with the new trend of not releas-
ing singles for songs receiving signif-
icant national airplay.

I cannot count the times I have
been scolded by customers for not
stocking “State Of The World” by Ja-
net Jackson. Nor can I count the sad
eyes of children I had to tell that
there was no single for “Do The Bart-
man,” but for $10 they could have it
on a full tape.

Some of my colleagues suggest
that labels are trying to increase al-
bum sales. The success of this was
evidenced by the dramatic increase in
the sales of Vanilla Ice's “To The Ex-
treme” following the deletion of “Ice
Ice Baby” on cassette single. But I
guarantee that, for every customer
who bought the fuil tape or CD, there
were 10 who said “never mind.”

Come on, labels. Isn’t it our job to

satisfy every consumer, not just
those willing to shell out the most
money? Here’s hoping that the in-
crease in list price of cassette singles
results in a better selection of the
current radio hits for the consumer.
Darren W. Stuart
Miami

BLUES RESURGENGE
I enjoyed Chris Morris’ article, “Mu-
sic Buyers Have Appetite For The
Blues” (Billboard, April 27). As pro-
ducer of the nation’s only syndicated
radio program dedicated to the blues,
I am well aware of the tremendous
resurgence of this genre. Our “Blues
Deluxe” radio program is now in its
fourth year of national distribution,
and we continue to find great blues
music, not only from expected
sources, but also from artists who
have decided to include a blues cut on
their latest aloum, whether it be rock,
heavy metal, pop, or country. And
there are artists like Pat Benatar,
who have evidently been “hiding” a
great blues album for some time.

It is good to know that the various
labels are behind the blues and plan
to increase their support. Our listen-

hance your ratings, not turn your au-
dience off.

The cost of licensing for a series
would also be less per show because
it would be practical to film just one
concert for each artist during his or
her world tour. Currently, shoots of
three different concerts (one for Eu-
rope, one for the U.S., and one for the
Far East) are usually the minimum
requirement for live shows, because
of the time differences.

With the benefit of advance plan-
ning, networks can develop strong
co-promotions with radio and print
media and secure additional funds
and marketing support from series
sponsors, thus reducing the depen-
dence on the individual artist’s partic-
ipation.

Within the series, individual con-
certs should be programmed to take
advantage of the artist’s current pro-
file within each territory. Ideally each

show should be transmitted when the
artist has a successful album out or
when he or she is on tour. And the se-
ries should not be relegated to some
slot at three in the morning, when
only those with insomnia are up and
about and the ratings are bound to be
poor.

Networks should also take a long,
hard look at the ratings drop-off on
concert specials: With postproduced
shows, there is no reason why you
couldn’t deliver the highlights of a
concert in a half-hour program, as op-
posed to dragging your audiences
through the entire performance. In
our experience, we would expect to
find ratings falling significantly after
about 30 minutes of one artist—after
all, MTV has shown that most peo-
ple’s attention span for music is in-
credibly short.

Miniconcerts would also bring oth-
er advantages in that they would not
damage ticket sales, so should attract
significant support from the promot-
er and agent camps and would act as
promotional tools for a longform
home video, which should keep both
record companies and artists happy.

In a number of countries, individ-
ual networks have tried to create
their own concert series. The prob-
lem, though, is that few have suffi-
cient funds to secure the right level
of artist, unless they buy taped
shows from previous tours that have
lost their topical promotional value.
Only by creating an international
framework for a series can the costs
be dispersed across enough networks
to allow the quality of artist that is
needed at the time they are “hot.”

In conclusion, music programming
must be packaged, scheduled, and
marketed according to the rules of
television and not to those that apply
to live music. Only in this way can we
hope to improve the success of such
shows and secure their survival in
the TV arena.

ers tell us that we are doing the right
thing—the only complaint that we
have seen in the past few years is
that the program isn’t long enough!
David A. Fusco
Music Untimited
Arlington, Texas

ROARING "70s

It seems that whatever decade we
are in, we are remembering music of
the decade that was 20 years before.
During the "70s, we remembered the
’50s, and during the '80s, we remem-
bered the '60s. It’s only natural that
during the '90s, we'll remember the
"70s.

Just the other day, I was in a local
shopping mall and went into the Gap
clothing store. I was surprised to
hear disco on the store play tape, in-
cluding “I Will Survive” by Gloria
Gaynor and “The Groove Line” by
Heatwave.

Just recently, the careers of the
Bee Gees and Donna Summer have
been revived. However, Summer re-
mained a mainstream pop/R&B art-
ist during the 80s and the only disco
artist to leave that tag behind. The
Bee Gees weren't as lucky.

I've read that an upcoming movie
called “Spirit Of "76,” which stars Da-
vid Cassidy and (Downtown) Julie
Brown, will take a '90s look at the
"70s. The soundtrack includes “The
Hustle” by Van McCoy, “Boogie Fe-
ver” by the Sylvers, and “Disco Infer-
no” by the Trammps.

I think that the "70s are creeping
upon us, and many will rediscover
“The Hustle” and groups like K.C. &
the Sunshine Band. Donna Summer
will benefit more than any of the oth-
ers, because she’s already hip to the
’90s dance scene.

Whether you loved or loathed the
decade, beware: The '"70s are again
upon us.

Darrell Russ
Frederick, Md.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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B BY CRAIG ROSEN

LOS ANGELES—In the early days
of modern rock radio, air talent with
no formal on-air experience was not
only welcome, but desired. Now,
however, modern rock programmers
are continuing to shift toward more
professional on-air talent.

The story of KROQ Los Angeles
night jock Jim “the Poorman” Tren-
ton is an example of the old days. A
law student who flunked the bar
exam a number of times, Trenton be-
gan reviewing cheap restaurants for
the station after he met then PD Rick
Carroll. Eventually, the Poorman be-
came one of the station’s most popu-
lar personalities.

As Mike Jacobs, an independent
promotion man and executor of a
scholarship fund in honor of the late
Carroll, says, “Rick thought people
on the radio should sound like the
kids listening to the radio took the
station over. That was his philosophy,
but now that has somewhat
changed.”

Jacobs’ observation is on target.
Three of the last four personalities
hired at KROQ—morning hosts Kev-
in Ryder & Gene Baxter, and night
jock Doug “the Slug” Roberts—came
from top 40 stations. The fourth,
April Whitney, was a KROQ alum-
nus who returned to the station.

KROQ isn’t the only modern rock
station that has been shifting to more
professional air talent.

“I'look for trained people with a lot
of years and experience in radio,”
says KITS (Live 105) San Francisco
PD Richard Sands. The Live 105 air-

staff only includes one personality,
overnight and weekend host Ted Cou-
sens, who was hired straight out of
college. “It’s nice to have people that
know the music to start with,” Sands
adds, “but I still would like them to
be polished professionals, rather than
Jjust raw rookies.”

According to Sands, stations like
Live 105 can no longer afford to take
too many chances on new talent.
“Maybe in overnights and nonrated
periods we will try people out,” he
says.-“But this is the fourth market
and it’s highly competitive. We would
like to be a ratings success.”

When modern rock XETRA-FM
(91X) San Diego PD Kevin Stapleford
was looking for a morning team in
late 1989, he considered talent from a
variety of different formats. He
eventually settled on Mike Berger &
Jeff Prescott from crosstown album
rival KGB, and teamed them with
91X personality Russ T. Nails. “The
most important thing for this format
is not just an air personality that’s
worked in it before,” Stapleford says,
“but someone that has respect for it
and understands what it does.”

CKST (Coast 800) Vancouver, Brit-
ish Columbia, director of operations
David Marsden says he still has room
at his station for raw talent alongside
veterans. “I like to go and seek both
out,” he says. “I like to have people
that have been on-air for a number of
years, perhaps that even go back as
far as the original progressive FMs,
and are disillusioned with the current
state of the format.”

KTCL Denver PD John Hayes
says that up to 70% of his staff came

FCG’s Sikes Questioned On
Leasing/Brokerage ‘Deals’

B BY BILL HOLLAND

WASHINGTON, D.C—Is Congress
thinking of putting a stop to the re-
cent proliferation of broadcaster si-
mulcast “leasing agreements’ and
“time brokerage deals”? If the chair-
man of the House Energy and Com-
merce Committee doesn’t get the an-

WASHINGTON
ROUNDUP

swers he wants from Federal Com-
munications Commission chairman
Al Sikes, that could very well be the
case, sources here say.

Rep. John Dingell, D-Mich., whose
committee oversees broadcasting and
its public interest standard, has sent
a blistering letter to Sikes, asking
why commission staffers are OK'ing
such deals even though Sikes and his
commissioners have not ruled on the
controversial issue. Critics of leasing/
simulcast and time brokerage say the
two phenomena circumvent FCC
multiple and cross-ownership rules.

The Dingell letter asks that Sikes

respond by May 2. Insiders suggest
that the immediacy of the letter coin-
cides with growing congressional
concern about the laxity of the public
interest standard in light of Sikes’
plan to overhaul FCC rules top to bot-
tom—including the cross and multi-
ple ownership rules.

HOUSE PANEL YOTES ON SPECTRUM SHIFTS

The House Telecommunications
Subcommittee marked up a bill May 2
that would reallocate a portion of the
radio frequency spectrum—including
the L-band— to civilian use, including
DAB service. The bill, H.R. 531, intro-
duced by Reps. John Dingell and Ed-
ward Markey, D-Mass., will now go
to full House committee.

KSHE FCC FINE NO FALSE ALARM
The “mock nuclear attack,” broad-
cast Jan. 29 by KSHE St. Louis jock
John Ulett will cost parent Emmis
Broadcasting a $25,000 FCC fine.
The FCC cited Section 325(a) of the
Communications Act, which prohibits
the broadcast of false signals of dis-
tress, and added that since the U.S.
was “at war in the Persian Gulf,” the
broadcast “had the potential to create
widespread panic.”

straight from college. “I tend to pre-
fer that,” he says. “They don’t bring
preconceived notions about radio to
the job. They are kind of like a piece
of clay and easier to mold that way.”

Hayes does note, however, that
with the increasing number of mod-
ern rock stations springing up
around the country, there is a bigger
pool of talent with experience in the
format to choose from.

For example, KTCL recently
signed on XETRA San Diego over-
night/weekend personality Mo Mel-
lady to do mornings. Hayes also says
he is now considering air talent from
other formats, including album rock
and top 40, which he never did in the
past. For weekends and overnights,
Hayes says he will still turn to col-
lege talent.

KUKQ Phoenix PD Jonathan L.
Rosen says that he also has a mix of
talent. The station’s night jock is a

former PD of the local college sta-
tion, but his morning and afternoon
jocks are both album rock veterans
with at least a decade of experience
in the market.

“Learning the music is probably
the hardest part for them,” Rosen
says. “For example, our afternoon
talent had never heard of Love &
Rockets until he played them.”

Rosen, however, points out that it
is not necessarily easier to hire a jock
out of college. “A good portion of the
jocks that come out of college think
industrial music is the only thing hap-
pening,” he says. “When you put
them on a station and say, ‘Play Chris
Isaak,” what are they going to say?”

“On a national level,” Rosen con-
cludes, “the pool of talent for this for-
mat is very small. It’s not like top 40,
where most people are into it to be a
journey person in radio. You don’t see
much traveling in this format.”

Happy Couple. WNCI Columbus,
Ohio, morning zoo members John
Cline, left, and Shawn Ireland, right,
appeared as a cross-dressed couple
in this photo, which ran in the wedding
section of the Columbus Dispatch.
Listeners were asked to find the
picture of the couple in the paper.
Some 100 calls later, someone finally
identified the pair. The station later
had to issue an apology to the
Dispatch.

THE Los Angeles County Sheriff’s
Department has billed modern rock
KROQ Los Angeles more than
$12,000 for the time spent investi-
gating the on-air murder confession
hoax that was broadcast on the Kev-
in Ryder and Gene “Bean” Baxter
morning show last June. According
to Steven A. Lerman, the attorney
representing KROQ parent Infinity
Broadcasting, the station will pay
the bill.

PROGRAMMING: VARIETY SIGNS ON

Top 40 KZZP Phoenix became AC
KVRY (“Variety 104.7”) April 30.
WKZL Winston-Salem, N.C., MD
John Zellnar joins as MD/midday
jock. KRQQ Tuecson, Ariz., midday
jock Jeff Davis will do mornings as
Jeff Early. Midday jock Jamie West
moves to news, Overnighter Bryan
Allen moves to late nights. Morning
team Dave Ryan, John McHay, and
Lisa McDaniel are out, along with
APD/afternoon jock Chet Buchan-
an, MD Darcy Sanders, and night
jock Jack Hammer.

Top 40 KHYI (Y95) Dallas
marked its power boost from 33,000
kw to 100,000 kw by becoming
“Power 95" and switching to top 40/
dance. Here's a music monitor: Lon-
donbeat, “I’ve Been Thinking About
You”; Dino, “I Like It”; C&C Music
Factory, “Here We Go”’; Sa-Fire,
“Thinking Of You”; Keedy, “Save
Some Love’”’; Johnny Gill, “Rub You
The Right Way”; Information Soci-
ety, “What's On Your Mind (Pure
Energy)” (also the song used to
launch the new format); and Jaya,
“If You Leave Me Now.”

Former KQLZ (Pirate Radio) Los
Angeles OM Mark Todd joins top 40
WKBQ St. Louis as PD, replacing
Lyndon Abell ... Former KROQ
jock Freddie Snakeskin joins cross-

town AC KOCM/KSREF as PD.

Tom Casey has been officially
upped from APD to PD at KIMZ
Dallas. He had been acting PD since
Elroy Smith’s exit last December
... Top 40 WYTZ Chicago OM Ric
Lippincott is out. No replacement
has been named.

Also exiting this week are KBLX
San Francisco PD Lee Michaels
(415-574-4400), urban WLOU Louis-

by Sean Ross with
Craig Rosen & Phyllis Stark

ville, Ky., PD/afternoon jock Ange
Canessa (502-937-8784), and top 40
WRBQ (Q105) Tampa, Fla., opera-
tions director John Clay (813-887-
1016). Q105 PD Jay Taylor will as-
sume Clay’s duties and is now look-
ing for an MD.

AC WYLT Raleigh, N.C., PD
Gary Nolan returns to his native
Long Island, N.Y,, to program simi-
larly formatted WKJY, where he re-
places Jay Scott ... Pat Paxton
joins WOMX Orlando, Fla., as PD,
replacing Brian Thomas. Paxton
was group PD of Adventure Com-
munications and PD of WKEE Hun-
tington, W.Va.

John Angelides has been upped
from ND to PD at N/T KMOX St.
Louis, replacing Dave Dugan, who
becomes evening talk host. Former
evening host Tom Bauerle is now a

KROO Pays Price For Hoax; KZZP’s Variety:
Y95 Turns On The Power In Dallas

part-timer.

Urban KDKO Denver PD/MD
Terrin Hutt is out. Night jock
George Martinez becomes MD. No
PD has been named . . . KEZO Oma-
ha, Neb., PD Bruce McGregor,
overnight jock Barb Scanlon, and
promotion manager Joni Ryan are
out. No replacements have been
named.

WXRT Chicago parent Diamond
Broadcasting has purchased cross-
town WPNT-AM for $650,000 from
Century Broadcasting and changed
the calls to WXRT-FM. GM Harvey
Wells will not reveal plans for the
AM, which had been dark since Jan-
uary, but says it will not be simul-
casting the FM. Diamond has asked
the Federal Communications Com-
mission to reduce the station to day-
timer status.

John Wagner moves from AC
WWAYV Ft. Walton Beach, Fla., to
oldies KGOR Omaha, Neb. as PD,
replacing Tom Mikelson ... WBRD
West Palm Beach, Fla., PD Ross
Alan moves to oldies WLKQ-FM
Atlanta for afternoons. WBRD part-
timer Kelly Davis is upped to MD/
afternoons. No PD has been named.

Album WEQX Albany, N.Y.,, PD
Mark Brodsky exits for a new, yet-
to-be-announced opportunity. MD
Jim McGuinn becomes PD ...
Across town, WROW-AM switched
to the Bonneville Ultra easy format.
The station will continue to simul-
cast AC WROW-FM in morning
drive.

N/T WNTR Washington, D.C.,
picks up Sun Network N/T pro-
gramming for most of the day. Sev-
eral staffers are out. GM Pat Kor-
ten steps down but will retain his af-
ternoon talk show for now ...
National Public Radio has cut its

(Continued on page 14)
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newscasts from 24 to 18 per day cit-
ing dwindling public and corporate
contributions.

KLIV San Jose, Calif., switches
from SMN Stardust to CNN Head-
line News ... Tony Fields has been
named PD at SMN Touch affiliate
WKSYV Norfolk, Va., replacing Dave
James.

Unistar Format 41 affiliate WCOZ
Lexington, Ky., switches to '80s-
based AC as “Kiss 96.9” under new
PD/midday host Tom Kennedy from
WDKB DeKalb, 111, and consultant
Jack Taddeo ... The Imagination
Station’s children’s network has add-
ed new affiliate KICK Springfield,
Mo. It plans to sign on in July.

PEOPLE: PRESTON ADDS STRIPES

As expected, former WXKS-FM
(Kiss 108) Boston PD Sunny Joe
White made his debut as 10 AM-noon
jock at crosstown rival WZOU April
29. Kiss 108 owner Richie Balsbaugh
commented that White has “violated
his noncompete and violated his part-
nership agreement” with Kiss parent
Pyramid Broadcasting. Balsbaugh
had no comment when asked if he
will take legal action against White.

WPLJ (Mojo Radio) New York MD
Mike Preston adds APD stripes.
M.J. Kelli, who came to Mojo several
weeks ago as a sidekick for Scott
Shannon, adds production director
and program coordinator duties.
Gene Wooten is upped from produc-
tion director to creative services di-
rector; Adam Goodman becomes re-
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nix to Arizona Television for an undisclosed sum; KCVR/KWIN Stock- ERICHA-73660
ton, Calif., from Turnbeaugh Communications to investor Michael Mur- T TN IS L 2 S LD M OTHER WAY @ CELINE DION
phy for $675,000. 3 1 11| 8 | 13 | ONEMORETRY * TIMMY T
QUALITY 15114
14 ] 14| 19| 10 | WALKMY way BETH NIELSEN CHAPMAN
search manager. Former WPLJ ing man Shawn Burke moves to -
. . . . JUST THE WAY IT IS, BABY & THE REMBRANDTS
morning show producer Archer Du- WJMK (Magic 104) Chicago in the @ 18 | 28 | T | preosseers
sablon joins classic rock WZLX Bos-  same capacity, replacing Fred Win- 16 | 15 | 12 | 21 | ALLTHE MANTHAT | NEED  WHITNEY HOUSTON
ton as creative director of the morn-  ston. Across town, AC WTMX (Mix
ing show. 102) morning sidekick Beth Kaye is @ 8 —12 SQngxogg ekl  GLENN FREY
Spider Harrison, night jock at top  out. She will not be replaced. {18 | 17| 13| 17 | DON'T HOLD BACK YOUR LOVE @ DARYL HALL JOHN OATES
40 KDWB-FM Minneapolis, follows Album KATT Oklahoma City MD/ Gty
former PD Brian Philips to WEGX  p.m. driver Cindy Scull joins similar- I N I R AL 2 B0 S ¢ LUTHER VANDROSS
(Eagle 106) Philadelphia for nights. ly formatted KFOG San Francisco 20 | 20 | 16 | 16 | SOMEDAY © MARIAH CAREY
WHTZ (Z100) New York’'s Patty for nights ... Evening jock Bruce COLUMBIA 38-73561
Steele is filling in on the morning  Melvin becomes MD/midday jock at @D| 25 | 28 | 6 | JOYRIDE © ROXETTE
show while Eagle looks for a perma- WHJX (Hot 101.5) Jacksonville, Fla. TT:(SAEZ EYOURIEIDE STEvED
nent morning newsperson. Former WWWZ (Z93) Charleston, 216 [ 171 10 | | rorsamen
Former oldies WMXJ Miami morn- S.C., midday jock Mikki Spencer 23 | 21 | 20 | 23 | SHOW ME THE WAY ® STYX
joins WHJX as morning co-host and ASM 1536 -
promotion director, replacing Rene 24 | 19 | 14 | 13 | FOREVER'SASFARASTLL GO ALABAMA
who to evenings. Midday jock
Angel oxits. T8 v * % X POWER PICK* % %
B OF ONE *
Top 40/dance WKSS Hartford, @ 3 | 36 4 Eolr!?TcAll;AEBGa 162-4/MERCURY e
Conn., MD Chris Walsh steps down  [",."1",, T, [ 99 | WHERE DOES MY HEART BEAT NOW ® CELINE DION
to concentrate on his syndicated “Su- i EPIC 34-73536
permixx” program. WKSS also loses 27 | 31 | 4 | LOVEWILL SURVIVE DONNY OSMOND
part-timer Steve McVie to the MD/ COMPARED TO NOTHING JUDE COLE
night shift at WERZ Portsmouth, B | 2| 32 | 5 | Fepriseai93t0
N.H. ... Anita Garlock has been 23 2O A O N HE SRR RIS ME @ RIFF
upped from morning show assistant i
producer to programming assistant 32 | 40 | 7 | PLACEIN THIS MORLD & MICHAEL W. SMITH
at KINK Portland, Ore. She repla.ces 31 30 34 5 LOVE AT FIRST SIGHT STYX
Rachel Altmann, who leaves radio. AEM 1548
) N/T KTAR Phoenix ND Bill Pol- * % *HOT SHOT DEBUT * » %
ish is out. No replacement has been @ NEW ) 1 RUSH RUSH PAULA ABDUL
named ... N/T KOA Denver swing RGN es
host Claudia Lamb is the new mid- (33| 33 | 38 | 5 | NOTHING BUT THE RADIO ON @ DAVE KOZ
day host at WKRC Cincinnati, where ALL THIS TIME * STING
she replaces Dave Lee. B2 | 16| s
Top 40 WRQN (93Q) Toledo MD/ |(35)| NEW P | | | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
late-nighter Captain Morgan adds ;Rgx Lé::riTl EASE THE PAIN ® LISA FISCHER
APD stripes and moves to afternoon 3 | %2 | 3 | elfuTraseaser
Ndrive, replacing JJ. Quest, who be- (3D| 13 | — | 2 | MORE THAN WORDS # EXTREME
comes executive producer of the AEM 1957 _
morning show . .. Former oldies 45 | — | 2 | YOUDONTHAVE T0 GO HOME TONIGHT & THE TRIPLETS
CKEY Toronto MD Rosalie Tromb- 12 | 41 | 3 | WALKING IN MEMPHIS @ MARC COHN
ley becomes interim MD at cross- ATEANTICH: 87747
tovl\s;In el?Sty o%tll;tl lC(.:I EZ. e to 40 | 24 | 2 | 8 | TEMPLE OF LOVE ¢ HARRIET
arket vet Bill Cross joins the top
40 WXXL (XL 106.7) Orlando, Fla., 4 45 | 3 | IO O ALk NIGHT LONG) ¢ CATHY DENNIS
morning zoo for news and writing 42 | 36 | 25 | 13 | WAITING FOR LOVE & ALIAS
and producing duties ... Urban ALTENE B
WTLC Indianapolis morning man |(@3)| 4 | _ | 2 | NEVER GONNA LET YOU DOWN SURFACE
Dwayne Warblington is out after 44 | 39 | 29 | 27 | THEFIRST TIME & SURFACE
one week. No replacement has been COLUMBIA 38-73502
named; T&Rs to PD Jay Johnson. (45 | 35 | 26 | 19 | WICKED GAME @ CHRIS ISAAK
. N/T WFBC Greenvﬂle, SC, morn- 4% 38 30 2% GET HERE & OLETA ADAMS
ing man Russ Cassell returns to FONTANA 878 476-4/MERCURY
mornings on oldies WFBC-FM, re- 471 | 40 | 27 | 19 | SWEAR TO YOUR HEART RUSSELL HITCHCOCK
lacing Terry Taylor. The new AM HOLLYWOOD LP CUT/ELEKTRA
p 2 e 4 | 18 | — | 2 | SEALOUR FATE @ GLORIA ESTEFAN
team is Taylor's producer Gregg EPIC 34-73769
y
Masters and the Clemson Sports Net- 49 | 44 | 33 | 35 | LOVE TAKES TIME @ MARIAH CAREY
y A arye COLUMBIA 38-73455
work’s Jim Phillips. e S
Former KKFR (Power 92) Phoenix | 90 | 47 | 44 | 4 | 2o0are mosic 2084

afternoon jock/program coordinator
Christopher Lance is looking for a
new opportunity; call 619-425-0293.

C) Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI
Communications, Inc.
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Neither Rain, Nor Heat, Etc.
Gan Stop Outdoor Promotions

NEW YORK—Summer is nearly
here, and with it comes outdoor-pro-
motion season. And that means it's
time for some promotion directors’
horror stories about outdoor promo-
tions gone awry.

Last year, WRCN Riverhead, N.Y.,
experienced an outdoor promotion
from hell during a daylong Memorial
Day beach broadcast. Promotion di-
rector Theresa Beyers (now promo-
tion director at WDRE Long Island,
N.Y.) says the station should have an-
ticipated trouble when people began
showing up at 5 a.m., an hour before
the broadcast was to begin. While

Promations
& Marketing

by Phyllis Stark

WRCN staffers were giving away
promotional items, the crowd began
drinking beer available at a conces-
sion stand and getting rowdy. “It
was scary,” she says. Before long, a
fight broke out. ‘““The police had
handcuffed a guy and they were
dragging him away and he was cov-
ered with WRCN bumper stickers
from head to toe,” Beyers says. “I
was praying there were no TV cam-
eras nearby.”

As the crowd got larger and more
unruly, the station van was eventual-
ly trapped. Beyers says they finally
escaped after convincing the crowd
they were going back to the station
to get more prizes and cash to give
away. Instead, she says, “we got out
of there never to return.”

WBCN Boston got into some hot
water last summer over its money-
drop promotion. Over the course of
two days, the station dropped
$50,000—8$2,000 every hour—from a
cherry picker. While more than
40,000 people attended, one man
claimed to have fractured his knee in
the scramble for cash, and subse-
quently sued the station. The matter
1s still in litigation.

Several years ago, WBCN hosted a
rib-eating contest to promote the film
“Porky’s.” Promotion director Larry
Loprete says, “The winner, unfortu-
nately, threw up and induced several
other people to throw up.”

But most outdoor horror stories
are weather, not pork, related. Two
weeks ago, WBAB Long Island’s
sponsorship of an annual road rally
became a less than pleasant experi-
ence when the temperature hovered
around 40 degrees and the area expe-
rienced what promotion director
Steve Morris calls “typhoon condi-
tions.” Morris and his staff stood in a
parking lot for most of the day, and
while the event itself was a success,
with more than 1,000 cars entered,
Morris calls it “‘a miserable experi-
ence. | have never been that wet
when fully clothed. We had lots of
Entenmann’s cakes and cookies and
they just floated away.”

Dan Kieley, now marketing direc-
tor at WBBM-FM (B96) Chicago, re-
members a Willie Nelson concert
sponsored by his former station,
KKRC-FM Sioux Falls, S.D. Temper-

atures in the neighborhood of 110 de-
grees mandated water trucks being
brought in to spray the crowd and
settle the dust on the field.

WRCN once tried to raise money
to help restore a local landmark by
camping out on it for 103.9 hours.
Beyers, who was camped out with
then-afternoon-jock Zach Martin and
several other staffers, says, “We had
hurricane-force winds nonstop for
the first four days.”

Paige Nienaber, now promotion di-
rector of WCKZ (Kiss 102) Charlotte,
N.C., experienced a tornado during
an outdoor promotion while he was
working at the former WLOL Minne-
apolis. They were broadcasting live
from a lake where a Miami Sound
Machine concert was taking place.
“[The sky] got black, and it got dead-
ly quiet for about 30 seconds,” he
says. They later discovered that the
tornado. had touched down just two
blocks from where they were broad-
casting. The station’s inflatable radio
was overturned and filled with water,
but there was no other damage.

But Nienaber has had a series of
bad experiences with outdoor promo-
tions. Three days after starting at
Kiss 102, while he was living in an un-
furnished apartment and sleeping on
a mattress, Nienaber was setting up
a promotion outside a grocery store
when he and the station’s advertising
director were struck by a car and
pinned against the station van. Nien-
aber was out of work for several
weeks; his co-worker was out of work
for more than 10 months.

In a separate incident, Nienaber
once struck what he describes as “a
wino on a bicycle” while he was trav-
eling to a promotion in the station
Jeep. Fortunately, that incident did
not produce any serious injuries.

And two days after Hurricane
Hugo, Kiss 102 sponsored a cheer-
leading competition in a parking lot in
which the windows of about 200 cars
had been blown out during the storm.
Nienaber says station folk swept up
as much glass as they could, “but the
sales promotion had to go on.”

IDEA MILL: FANTASY PRIZES
WMYI (My 102.5) Greenville, S.C,,
is giving away a $150,000 home, a
Mazda 626, an in-ground pool, $10,000

worth of furniture, and a puppy in its _

American Dream promotion . . .
WBAB’s “Spoiled Rotten”’ game
gives listeners a chance to win
$10,023 in airfare to any domestic
destination, $10,023 in free credit-
card charges, a Subaru Legacy, and
use of a beach-front house for the
summer.

WWKZ (KS 103) Tupelo, Miss.,
promoted Mark Cohn’s single “Walk-
ing In Memphis” by registering lis-
teners to win a weekend in Memphis
that includes hotel, dinner, and
amusement-park tickets, but no
transportation. Winners must walk
to Memphis . . . CITI Winnipeg, Mani-
toba, sent winners to see Hall &
Oates in concert, and also to St. Louis

to see Brett Hull and Adam Oates of |

the St. Louis Blues play in the Stan-
ley Cup playoffs.

WQEN Gadsden, Ala., jock Larry
Logan now has a hamburger named
after him at six area McDonald’s

(Continued on page 50)

Billboard's

: Heweel

Michael Luczak
WMMS Cleveland

THERE WAS, for a time, a period of great turmoil at
Malrite’s WMMS Cleveland. Once a perennial market
leader, “The Buzzard” was pushed out of the top spot by
ACs WLTF and WDOK. There were on-air lineup
changes and heavily publicized internal disputes. In the
summer of ‘89, WMMS—ostensibly a rock-leaning top
40 at the time—was tied by classic rock WNCX. And it
was the target of a slew of local press articles about
why the Buzzard wasn’t any good anymore.

But things may be settling down. WMMS has been
No. 1in two out of the last three books. After falling 9.3-
6.8 12-plus in the fall, the station rebounded to an 8.8
share and reclaimed the market lead, despite a disap-
pointing fall for album rock stations nationwide.
WNCX, which had been as high as a 6.7 six months ago,
was off 5.2-4.4.

That WMMS was up in the winter when a lot of other
album rock outlets were down may be just because it
was abnormally low in the first place. But it may also
relate to the Buzzard’s enhanced Gulf war coverage. PD
Michael Luczak says WMMS was, with country WGAR,
one of the first stations to carry the news when the
bombing started. And WMMS, which already did p.m.-
drive news, stayed with hourly updates until the cease-
fire. None of Cleveland’s N/T AMs, including WMMS’
AM, WHK, showed the significant gains that all-news
stations did in other cities.

WMMS “officially” returned from top 40 to album
rock in December 1989, although GM Chuck Bortnick
now admits that the Buzzard had really made the switch
much earlier. Most of the material that made WMMS a
top 40 station had been gone, he says, since at least early
1988. That WMMS continued to operate in the industry
as a top 40 outlet, he says, is “a joke.”

When Luczak, a Cleveland native, came to WMMS
last July after a decade at WEBN Cincinnati and a year
as PD of WAZU Dayton, Ohio, one of his goals was to
reclaim WMMS’ new music mantle; something he ad-
mired while growing up with the station. Luczak says
WMMS was “playing the [consultant Jeff] Pollack 500).
We had the same clock every hour. There were times
when new music would be played and not front- or back-
sold. All our IDs, sweepers, and recorded positioners
went directly into old product.

“At that time WNCX already had a foothold, so I
looked for our competitive advantage. They played old
music. WMMS played the best of the old and the best of
the new, but we weren't highlighting the new music. I
popped a little more new music in, but mostly I used mir-
rors to put more emphasis on it.”

Luczak has a reputation dating back to WEBN for
choosing some unusual currents. He still does, and he
plays a number of modern rock crossovers. “A lot of

think if it's new rock, it has to be hair band rock. A lot of
new bands with staying power are going to come from
the alternative realm. They give you more melody and
and substance than a lot of the hair bands. Blue Rodeo is
considered an alternative band, but ‘'Til I Am Myself
Again’ is a power record for us.”

Here’s WMMS in middays: Who, “Who Are You”;
Steve Winwood, “Valerie”; Doobie Brothers, “Danger-
ous”; Rush, “Fly By Night”; Mark Cohn, “Walking In
Memphis”; Eric Clapton, “I’ve Got A Rock & Roll
Heart”; Cinderella, “Heartbreak Station”; Replace-
ments, “When It Began”; Jethro Tull, “Aqualung”;
Electric Light Orchestra, “Evil Woman.”

There are about four currents an hour in middays,
most of them front-sold or staged in some manner. The
current/gold balance is about 50/50 by the time WMMS
does its “Gonzo Radio” program at night. That show is
similar in structure to KLOL Houston’s “Outlaw Ra-
dio,” but Bortnick says the presentation is friendlier and
less outrageous than KLOL’s versions.

WMMS was already doing a twice-daily lifestyle fea-
ture called “Buzzard Minute” when Luczak arrived.
He'’s added a “question of the day” type feature called
“Culture Counter” and a “Rock News” segment to
showcase the artist interviews WMMS does. The station
has also hooked up with a local club to restore the live
“Coffee Break Concerts” that the Buzzard was once
known for. (One difference is that not all of the available
artists for such shows fit in middays, as the old concerts
did. Some, like the Replacements, still take place at
noon. Others, like Social Distortion or Tommy Conwell,
are scheduled for evenings.)

In the winter, WMMS offered daily trips to Florida in
its “Beat The Freeze” concert. It also “gave away” Mal-
rite’s independent local TV station for a day as an an-
swer to MTV’s “win a radio station” concert. For the
spring, the station is relying heavily on database mar-
keting and calling “loyal listener” names for prizes.

Eighteen months after its changes, Bortnick thinks
WMMS has been able to “eliminate the confusion”
about what the station is. Luczak says WMMS is “hip”
again. Before the refocusing of WMMS, people wanted
to listen, but instead they “liked WNCX because WNCX
gave them what WMMS had built,” he says.

As for whether the station is still having a hard time
living up to its early-'70s image, he says, “Industry
types here still long for the old glory days. In the aver-
age listener’s mind, that doesn’t mean anything. They’re
looking for the best thing on the dial now. And that’s
what we’re going for. What made the old WMMS a
great station was that they were on top of local events,
they were civic minded, they played new music, and art-
ists came by. But now instead of Pat Benatar, it's hear-
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Album Rock Tracks.

- COMPILED FROM NATIONAL ALBUM ROCK
- «| @ O ’i RADIO AIRPLAY REPORTS.
2H | o 28| 22| TITLE ARTIST
E I§J 5 I§J o~ g ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
* 4% NO.1 » .
M| 1| 2] |UTHMEL YES
ARISTA 2218 2 weeks at No. 1
2 | 3| a4 | 5 | DANGEROUS THE DOOBIE BROTHERS
CAPITOL 79662
3 | 2 | | 10 | LOSING MY RELIGION R.E.M.
WARNER BROS. 4-19392
4| 5 | s [ 7 | SHEGOES DOWN BILLY SQUIER
CAPITOL 44688
5 | 4 | 3 | g | LAYING DOWN THE LAW THE LAW
ATLANTIC LP CUT
(&) 7 | 1 | 3 | COUPLE DAYS OFF HUEY LEWIS & THE NEWS
EMI 50346
71 s | 9 | g | TRADEMARK ERIC JOHNSON
CAPITOL LP CUT
11 | 15 | § | WINDOF CHANGE SCORPIONS
MERCURY 868 180-4
(D[ 10 | — | 2 | ORDINARY AVERAGE GUY JOE WALSH
PYRAMID LP CUT/EPIC
SILENT LUCIDITY QUEENSRYCHE
10 8 6 16 EMI 50345
11 10 10 8 AS&EMEII!.S%E LIGHTS SIMPLE MINDS
@] 13| | 6 | WALKING IN MEMPHIS MARC COHN
ATLANTIC 4-87747
(@)| 15 | 25 | 3 | PART OF ME, PART OF YOU GLENN FREY
MCA 54060
16| 6 | 7 | 1o | SENSIBLE SHOES DAVID LEE ROTH
WARNER BROS, 4-19365
SOMEONE TO LOVE ROGER MCGUINN
15 12 16 7 ARISTA 2214
m 17 2 11 MORE THAN WORDS EXTREME
A&M 1552
17 | 18 | 17 [ § | PAYIN' THE COST TO BE THE BOSS PAT BENATAR
CHRYSALIS 23695
DIRTY LOVE THUNDER
22 26 5 GEFFEN LP CUT
SAVED BY LOVE RIK EMMETT
19 16 18 12 CHARISMA LP CUT
28 | 33 | § | RIGHT HERE, RIGHT NOW JESUS JONES
SBK 07345
@D)| 29 | 40 | 3 | BLACK MONEY VINNIE JAMES
CYPRESS 2786/RCA
(@| 30 | 39 | 5 | HEAVEN HELP THE LONELY WILLIE NILE
COLUMBIA LP CUT
23 | 19 | 19 | 17 | SHE TALKS TO ANGELS THE BLACK CROWES
DEF AMERICAN 4-19403/REPRISE
32 | 48 | 3 | ALLTHE WAY FROM MEMPHIS CONTRABAND
IMPACT LP CUT/MCA
@5)| 31 | 35 | 4 | LOVEDON'T COME EASY WHITE LION
ATLANTIC 4-87734
UNCLE TOM'S CABIN WARRANT
26 20 20 12 COLUMBIA 38-73644
@D] 35 | 37 | 5 | MANIN THE BoX ALICE IN CHAINS
COLUMBIA LP CUT
s | — | 2 | oBvious sone JOE JACKSON
VIRGIN LP CUT
* * * POWER TRACKX % %
50 | — | 2 | REBEL HEART ROD STEWART
WARNER 8ROS. LP CUT
HIGHWIRE ROLLING STONES
30 25 12 10 COLUMBIA 38-73742
* A * FLASHMAKER * % %
DESERT MOON GREAT WHITE
@ NEw » 1 CAPITOL LP CUT
MOTHER'S EYES ENUFF ZNUFF
@ 41 47 3 ATCO LP CUT
HEARTBREAK STATION CINDERELLA
33 23 14 13 MERCURY 878 796-4
()| 3 | 41 | 5 | BLACK, WHITE AND BLOOD RED BODEANS
SLASH LP CUT/REPRISE
(35)] 40 | 43 | 4 | GREEN-TINTED SIXTIES MIND MR. BIG
ATLANTIC LP CUT
% | 21 | 8 | 14| THESOULCAGES STING
DON'T TREAT ME BAD FIREHOUSE
37 34 36 17 EPIC 34-73676 - >
46 | 50 | 4 | MADABOUTYOU SLAUGHTER
CHRYSALIS 23699
39 | 42 | 45 | 4 | DON'T MAKE ME DREAM ABOUT YOU CHRIS ISAAK
REPRISE 4-18357
47 | — | 2 | ALWAYS ON THE RUN LENNY KRAVITZ
VIRGIN LP CUT
RAW THE ALARM
NEw » 1 I.R.S. LP CUT .
IF YOU DON'T START DRINKIN' GEORGE THOROGOOD
42 27 13 11 EMI LP CUT
RHYTHM OF MY HEART ROD STEWART
43 26 22 9 WARNER BROS. 4-19336
FOREVER YOUNG TYKETTO
NEw » ! DGC LP CUT
FLY ME COURAGEOUS DRIVIN’ N’ CRYIN'
45 3 l 3 14 ISLAND LP CUT
SEEING THINGS THE BLACK CROWES
NEw » 1 DEF AMERICAN LP CUT/REPRISE
gl x|l AS;I'CEIL\'EIC(::JER STRANGER BAD COMPANY
INNUENDO QUEEN
“ 24 21 9 HOLLYWOOD LP CUT/ELEKTRA
- ARE YOU READY AC/DC
49 39 27 10 ATCO 4-98830
BITTER TEARS INXS
50 36 34 15 ATLANTIC 4-87760

C) Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.
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NBC’s The Source Adds New Services;
Bruce Chandler’s Oldies Show Still Vital

LOS ANGELES—With a more
than 10-year run and affiliates in
all of the top 10 markets, NBC’s
The Source is one of the prime
young adult networks.

The Source, which joined the
Westwood One family in 1987
when WW1 purchased the NBC
Radio Network, has continued its
prominence in the young-adult are-
na by adapting its services to the
times.

Last year The Source moved its
administrative offices to Los An-
geles, while the production base,
headed by director of program-
ming Andy Denemark, remained
in New York. “We kept the basic
structure intact and tweaked it,”
says WW1/Source executive VP/
GM Thom Ferro. ‘“We talked with
our consultant Jeff Pollack and
found out what the trends were,
what elements stations were and
weren’t using, and we started tai-
loring things.”

As Ferro explains it, The Source
now offers affiliates a menu of
services to choose from, which is
different from the old days of net-
work radio when “it was like sit-
ting down for the family meal, and
mom saying, ‘Fuck you, we're all
having meatloaf.’ ”’

Like most networks, The Source
was given a boost by stations’
quest for news during the Persian
Gulf war. “The main service we of-
fer is news,” Ferro says. “So if
something happens, our affiliates
can dial it in and have the news
right there.”

The Source services include
morning-show prep elements and
news reports from the Mutual/
NBC/WW1 camp, as well as “The
Rock Report,” a daily 90-second
shortform hosted by Source pro-
gram manager Dia Stein, and
Source Interactives, which allow
affiliates to patch into one of the
Source’s studios for a custom live
celebrity interview.

Recent featured guests on the
Source Interactive service includ-
ed Andrew “Dice” Clay, Tom Ar-
nold, and Ray Manzarek. The net-
work also offers occasional special
exclusive events like last year’s
broadcast of David Bowie’s
“Sound + Vision” tour.

According to Ferro, the net-
work’s services run much deeper
than simply providing program-
ming. “An affiliate like KROQ in
Los Angeles may want to use our
remote truck, or might need satel-
lite time, or a station in Dallas
might need to use our studio in
New York,” he says.

Although The Source primarily
caters to album rock stations,
WW1/Source VP affiliate rela-
tions Craig Whetstine says top 40
outlets like WPOW (Power) Miami
and WPHR Cleveland have helped
“broaden the audience” and make
The Source’s demographics more
salable to advertisers.

AROUND THE INDUSTRY:

When Unistar Radio Networks
decided to pull the plug on ‘“Ro-
mancin’ The Oldies” last June,
host Bruce Chandler was all set to
pack it in. “I was prepared to say,

NETVAURKS

SYDIGATION

by Craig Rosen

‘OK that is showbiz,’ '’ he says.
But then the calls came flooding in
from affiliates, suggesting that
they would even pay cash to keep
receiving the show. Chandler, who
still does mornings for Unistar’s
Oldies Channel, took them up on
the offer and formed Burbank,
Calif.-based Bruce Chandler Pro-
ductions.

“We started with about 10 affili-
ates,” he says. “Others didn’t have
it in the budget to pay cash. Now

Billooarde

we are on the upswing.” By the
time you read this, “Romancin’ "
will have 12 affiliates, including,
Chandler says, a recently signed
station in Los Angeles.

Chandler continues to deliver
the five-hour show, which focuses
on love songs from the '50s, '60s,
and ’70s on reel-to-reel, on a cash
basis. He is currently working on a
three-hour version that will in-
clude hits from the mid-'60s to the
’80s on stations that are a little
more contemporary.

ABC Radio Networks will cele-
brate Black Music Month in June
with “Milestones In Black Mu-
sic,” a 20-part series hosted by vet-
eran radio personality Rosko. The
series of one-minute shortforms
will cover events ranging from the
Jackson Five’s first audition to the
day Jimmy Jam and Terry Lewis
split from Prince’s royal camp.

FOR WEEK ENDING MAY 11, 1991

COMPILED FROM COMMERCIAL AND
> g - COLLEGE RADIO AIRPLAY REPORTS.
e8| pH|Egl €2 Tme ARTIST
F2| 32| 225/ Lasela numBeRDISTRIBUTING LABEL
o cxkNOLLAx o -
(D] 2 | 2 | & | SEETHELIGHTS + % .v SIMPLE MINDS..
ABM 1553 - 1 week st No. 1
@ 5 5 5 THERE SHE GOES THE LA'S
LONDON 868 37Q0-4/PLG
3| 3 | a4 | § | MISSFREELOVE 69 HOODOO GURUS
RCA 2805
@ 6 7 5 AMERICAN MUSIC VIOLENT FEMMES
SLASH LP CUT/REPRISE
5 1 1 10 LOSING MY RELIGION R.E.M.
WARNER BROS. 4-19392
6 | 8 | 6 ] 6 | 3STRANGE DAYS SCHOOL OF FISH
CAPITOL LP CUT
(D] 15 | = | 2 | osvious sone JOE JACKSON
VIRGIN LP CUT
7 | — | 7 | BEAUTIFULLOVE JULIAN COPE
ISLAND LP CUT
9 10 8 6 ALWAYS ON THE RUN LENNY KRAVITZ
VIRGIN LP CUT
0| 7 | 10| 5 | SUNLESS SATURDAY FISHBONE
COLUMBIA 38-73668
THE OTHER F
(AD| NEWp | 1 | THE OTHER SIDE OF SUMMER ELVIS COSTELLO
12| 9 | ¢ | 8 | INTERNATIONAL BRIGHT YOUNG THING JESUS JONES
SBK LP CUT
@)| 13| 26 | 4 | 1 WANT MORE DAVE WAKELING
I.R.S. LP CUT/MCA
8 | 27 | 3 | ALLTOGETHER NOW THE FARM
REPRISE 4-40067
I BELIEVE
15 12 16 3 EMI 56213 EMF
16 | 11| 11| 7 | COUNTING BACKWARDS THROWING MUSES
SIRE 4-21833/WARNER BROS.
@ 19 29 3 GET THE MESSAGE ELECTRONIC
WARNER BROS. 2-21832
PHOENIX OF MY HEART
1816 ]2 5 | WING 868 133-2MERCURY XYMOX
MAKE OUT ALRIGHT
1912 |2 3 VIRGIN 4-98780 DIVINYLS
23 _ 2 PSYCH OUT THE SEERS
RELATIVITY LP CUT
RAW THE
@D| Newp | | [ RAW AARM
DIANE MATERIAL
2 | n | 3 | Mercury ses 1652 ATERIAL ISSUE
OUR FRANK
3 4 3 |9 SIRE 4-26514/REPRISE MORRISSEY
SOONER OR LATER THE FEELIES
241413 6 AZM LP CUT
25 | 21 | 18] 5 | QUICK AS RAINBOWS KITCHENS OF DISTINCTION
AZM LP CUT
CRUSH STORY TOO MUCH JOy
26 26 28 3 GIANT LP CUT/WARNER BROS.
THE WAGON DINOSAUR JR.
a | a2z 6 | SiRE LP CUTWARNER BROS, AUR R
NEWD | 1 | MYDEFINITION OF ABOOM...  THE DREAM WARRIORS
LE'S DR
NEWD | 1| | THE PEOPLE'S DRUG JOHN WESLEY HARDING
00T YOU DOW|
NEW ) 1 ‘:'H)lo?cnvs le! CU?/MCAN BIRDLAND
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RADIO I

Sp Su Fa W Sp Su Fa W
WBAX adult std 23 20 16 31  WWWM-FM AC 85 84 78 88
WWSH AC 31 27 25 28  WLQR »:‘51 88 89 73 83
] WWRB top 40 36 22 26 24  WSPD 0 55 72 7.
12-plus overall average quarter hour shares. (#) indicates Arbitron market rank. Copy- WILK N/T 10 19 17 22 WR AC 40 54 47 44
right 1991, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ- WHLM top 40 25 22 15 18  CKLW adult std 33 37 35 35
ten permission of Arbitron WEAY oldies 25 20 14 L7 WTOD country 21 26 36 27
2 : W20 album 15 17 17 17  WXKR cls rock 27 30 27
WEMZ easy 5 16 19 13 WOl urban 18 28 24 26
Sp Su Fa W Sp Su Fa W  wseG top 40 13 9 8 12 WCWA o:d!es 1.2‘ 2.; 1'}; {;
» » » " . . K . - I R . R .
Call Format ‘90 9% % ‘91 Call Format 90 '90 '90 ‘91  WVPO e M3 4 12 WRM e TiicERiomR o
w%&LE'G“’ o SPRINGFIELD, MASS.—(72
urban 0 9.0 107 11 Y —
SALT LAKE CITY—(38) WABY adult std 20 25 18 29  WPTF AC 66 62 67 85  WHYN-FM AC 94 85 104" 95
Country 85 93 76 11 weR N 13 16 13 23  WDCG top 40 85 59 70 79  WPKX country — 18 15 80
KSFI AC 81 67 83 90  yygy oldies 35 39 33 25 WRDU atbum 104 123 90 74  WAQY album 90 101 84 78
e NT 68 64 96 B3 yykzfm top 40/rock 1§ 30 30 25 WRAL AC 74 62 12 67  WTIC-FM top 40 80 75 56 11
KLEX CElroc 18 62 84 11 yRow AC 27 17 14 13  WQDR country 69 70 70 63  WMASFM AC 78 16 18 69
KISN M top 40 62 73 46 57 wSHQ/WSHZ  oldies 9 16 18 12 WNT AC 40 50 49 45  WHYN AC 74 77 13 67
KSOP-AMFM  country 96 48 56 52 wegx album 11 15 5 L1  WRXC urban 48 63 55 41  WMAS adult std 60 48 56 46
e i 4087 A2 4E wekL AC 13 — — 10 WLE religious 18 16 24 32 WDRCPM oldies 23 19 21 3
S 0 24 27 3. album 7 21 36 3.
KIQN-AM-FM modern 41 40 4l 37 RICHMOND, VA.—(55) WG ::g:g: 3 56 o 33 WCCC-FM o 31 33 26 25
KRSP-FM album 42 51 29 33 e 1151425 1122 117 wpNe adult std 22 21 13 24  WRCH AC 41 34 38 25
KDYL adult std 31 25 22 32 WRXL album 103 87 125 938 WKIX adult std 3 9 14 22 WSPR N/T 22 35 26 25
KMGREM i 33 39 37 28 WKHK country 97 95 97 87 wspe religious Z = 6 18 WHMP-FM top 40 15 15 17 20
KZHY top 40 35 30 33 26  WRVQ top 40 36 95 105 96  wpew country 19 25 10 17  WKSS top 40/dance 26 23 17 20
KALL AC 26 26 30 24 WCDX urban 108 1.7 95 91  wNND adult alt 34 14 20 12 WIXY adult std 18 19 7 17
KLW top 40 20 27 20 24  WPLC/WPLZ  urban 59 60 68 82 65 WREB NT 32 15 19 18
KCPX AC §4 53 38 22  WIVR-FM easy 59 80 68 66 TUCSON, ARIZ.—(65) b c il i is
KTKK N/T 21 12 31 17 WMXB 48 73 53 60 KRQQ top 40 201 16.8 151 1438 WTIC AC 13 11 16 13
KBCK country 17 15 18 16  WVGO oldies 32 37 45 37 KIM country 135 134 142 138 wuck Album 12 12 1
KBIN adult alt 718 11 16 WOCK oI(;ies L1721 fg KLPX bum 84 89 18 1;: WSS ac I B
KLCY-FM AC 21 19 25 16 urban 109 12 1 ] 5 16 712 8
KUTR religious 14 8 12 14 WFTH religious 15 19 12 14  KCEE/KWFM oldies 73 100 81 87 OMAHA, NEB.—$73P
KS0S AC 14 8 6 12 WIVWR adult std 14 8 8 12 KNST N/T 32 36 59 44  KEZO-AM-FM  album 152 131 121 138
ORLANDO. FLA.—(42 WXGl country 9 7 3 12 KIKT N/T 13 14 18 39 KFAB NT 120 123 145 13.4
RL l? ' -;( 8 )9 6 121 WARX cls rock 9 14 13 11 KUPD album 3(7) 26 13 28 %sx-tr\u-m AC ‘ 114 131 82 }g:
country . . . S KMRR adult st . E i . -FM coun . g A X
WIHM urban 89 114 83 89 HONOLULU—$56? KQTL Spanishd 21 27 45 24  KQKQ op 40° 137 111 115 95
WDBO AC 66 50 72 80  KSSK AC 101 94 103 115 gkxpw Spanish 16 26 23 22  KEFM AC 84 71 15 86
WOCL oldies 79 80 48 64  KIKLFM top 40/dance 93 82 99 93  ycup country 12 24 35 20  KGOR oldies 58 53 68 65
WMMO AC — 6 72 62 KCCN-FM Hawaiian 22 64 67 92 gy adult std 45 30 39 20  WOW country 40 47 51 52
WHTQ album 66 67 56 55  KSSK-FM AC 75 69 106 92 oyt S 36 38 17 20 KNKT op 40 14 49 19 1%
WSTF AC 86 85 64 50 KQMQ-AM-FM top 40 124 123 93 88 KTUC N/T 15 12 15 12 KKAR N/T 20 28 24 28
WOMX-AM-FM top 40 92 57 54 48 KUMU-AM-FM easy 111 108 94 83 KTZR Spanish 15 11 23 12 KKVU adult alt 19 39 26
wou alum 52 56 57 44 &go‘-l“/"m A.f, 18 2‘7’ 12 g; KGRX album S 2 13 11 KFMQAMFM  album 15 18 17 28
WMG AC 33 38 32 41 album 4 67 44 5 KOIL oldies 22 39 17 I
WSSP AC 61 57 48 40  KHFX cls rock 44 47 46 48 GRAND RAPIDS, MICH.—(66) HARRISBURG. PA —(74
WWLY AC 23 36 23 37  KCCN Hawaiian 47 46 30 39  WGRD-FM top 40 15 1.2 91 97 , —S )
WXL top 40 38 27 39 37 KK oldies 30 23 23 36  WKLQ album 59 94 82 92  WNNK-AM-FM  top 40 177 142 153 154
WWNZ N/T 34 34 39 36  KGU NT 24 29 35 29  WOOD-FM easy 100 87 91 91 WIPA album 82 716 18 16
WLOQ adult alt 35 29 32 28  KHVH NT 28 24 31 23  WLHT AC 63 80 68 83  WWKL oldies 63 76 73 711
WILN-FM religious 9 11 14 15 KAIM-FM religious 10 10 8 17  WCUZFM country 68 64 63 81 WHP NT 66 60 59 69
WGTO oldies 7 9 7 14  KDEO-FM country 16 25 17 13  WOOD AC 51 33 53 53  WRKZ country 71 718 67 62
WPCY country 13 7 19 12 KHHH adult alt 23 14 3 12 WM album 63 gé 39 gg Wg}; top 40/dance u gg i gg
NASHV"-LE—S“G GREENVILLE, S.C.—g58? woor " oldies” 65 65 95 45  WNCE easy 69 32 13 41
WSIX-FM country 127 115 116 112 WESCFM country 127 N9 117 130wy ol ook 26 50 23 16 WHYL 2t std 37 35 33 33
HY top 40 125 120 114 104  WMY) AC 129 111 109 124 wonx.rm top 40 55 10 35 25 WKBO N 9 11 17 28
NSHCEM country 74 88 99 83  WSSLAM-FM  country 110 105 111 1LL  wryg-FM religious 20 24 33 21 WHYLFM country 30 24 48 25
Wzez AC 88 77 68 81 WlW urban 36 81 57 66 wyxx AC 34 15 18 20  WLBR AC 41 29 27 25
wook urban 63 66 75 75  WSPAFM e 83 58 55 64 woyz country 29 15 20 18  WDAC religious 14 19 14 23
WLAC-FM e 82 67 77 74  WROQ album 60 52 63 &1 wxwm urban 14 22 — 18  WHP-FM easy 29 25 27 23
WiAC byl B RH o 50 86 78 56 Wik religious 17 78 18 16 WARM-FM i 10 1g 18 21
WLAC 8 27 40 5. 4 82 81 4 WYCR top 4 6 13 12 2
WGFX cls rock 44 53 41 44  WBBO top 40 14 14 17 23 SYRACUSE, N.Y.—(67) pdsd e 23 15 26 17
WRMX oldies 34 44 58 38 WHJVZ urlba_n ;3 }g ;g gg mw :g lgg lgg 1gﬁ {;31* WQKX top 40 3 5 = 14
WSM count 33 35 32 38 WPIM religious . . .| X . & X L
WAMB-AMEM  adult Sd 17 23 26 25 WCKI top 40/dance 3.1 31 39 21  WNTQ top 40 97 94 1Ll 93 MCcALLEN, TEXAS—(76;
WVOL urban 23 25 16 24  WFBC NT 16 21 27 20  WAQX album 76 66 68 11  KTEX country 143 163 17.3 185
WBVR country 4 13 14 11  WPEG urban Z 0 T 20 weeP easy 71 40 66 77  KGBT Spanish 146 143 121 151
WRLT album 7 22 7 11 WSPA AC 13 21 16 17  WKFM ols tock ;g 3 19 81 Ker top aph 180 174 1;(5: 131
- igi . . WSEN-AM-FM oldies 8 4 X 3 panis! . . d .
GREENSBORO, N.C.—gSOg ml’fur-'r‘u Li'é‘é”“s 3 1720 17 Whew AC 31 33 49 25  KELT AC 49 66 62 57
WTQR country 153 185 150 198 yysp top 40 Z = 5 10 weex country 32 22 39 23 KLY oldies 44 55 63 49
WKRR album 119 106 94 838 S WSCP-AM-FM  country 27 26 16 23  KRGE/KRGY top 40 34 39 34 37
WIMH urban 13 17 65 63 LAS VEGA ﬂ59? WFBL adult std 28 25 22 21  KQXX Spanish 66 44 45 33
WQMG-FM urban 60 52 52 57 KLUC-AM-FM top 40 115 11.0 86 9.0 WOUR album 12 14 12 18 KBOR Spanish 29 27 40 25
WSJS adult std 47 46 51 56 KFMS-AM-FM country 101 11.8 134 87 WEZG AC 34 25 21 17 KUBR Spanish Z 25
WMAG AC 67 36 63 54  KMIQ AC 44 63 50 70 wnpR country 14 26 14 16  KVJY adult std — 10 18 22
WKZL top 40 57 39 45 51 KX1Z easy 91 73 89 67  wMHR religious 10 23 13 11  KRT Spanish 24 31 19 18
WKSI top 40 47 40 45 45  KKLZ cls rock 50 64 56 5.4 8 KURV NT 15 25 13 18
WWWB AC 56 43 50 45 KUDA oldies 39 54 51 49 AKRON, 0H|0—$6 ) KVTY Spanish 76 18 17 13
WMQX-FM oldies 34 47 43 25 gzxp top 0 E gg 8147 WAk A'\& 2 gg 14 (gORF Shanish gt h
WPCM count 15 25 21 18 album 2 55 46 4 4 — 68 7.
WWMY - 29 25 29 18  KMMK AC 28 26 26 42  WDOK AC 54 — 55 69 ALBUQUERQUE, N.M.—(78)
WHPE religious 7 14 21 17 KORK adult std 33 42 23 41  WONEFM album 62 — 77 63  KRZV/KRST country 124 167 183
WMFR AC 12 17 24 16 KRW AC 24 29 34 40  WMMS album 53 — 45 57  KKOB-FM 98 — 105 10.1
WAAA urban 15 10 11 13 KWNR country 19 7 36 39 WIAK urban 27 — 35 48  KKOB AC 107 — 89 93
WEMX country 7 16 18 13  KNUU NI 20 21 21 33 WM oldies 55 — 53 46  KKSS top 40 0l — 77 10
WQME religious 12 3 10 10  KDWN N/T 26 21 20 28 ng'\& country :g - 534 ﬁgi/mn gllls)urr:ck 83 — &3 g;
WEST PALM BEACH, FLA—(52) ey a0 &l sp 1w ic ST adawm  ooe o= 78 4
WEAT-AM-FM easy 162 144 141 136 kMW album 15 14 9 16 WPHR top 40 37 — 51 41  KKY easy 49 — 39 44
WRo N 67 88 84 83  ypp oldies 15 12 20 13  WKDD top 40 75 — 67 40  KHFM classical 24 — 21 4b
WRMF AC 100 89 385 83 WNCX cls rock 30 — 38 38 KMGA AC 4 — 41 38
WIRK country 69 64 63 64 TULSA, OKLA.—(60) WWWE 25 — 24 37 KOLLFM country 27 — 23 31
WOWV top 40 46 26 36 51  KWEN country 10 113 139 134 weuR adult std 23 _ 38 36  KAMXAMEFM  AC 56 — 23 25
WKGR album 37 40 40 47  KRMG AC 95 109 83 130  we(g country 55 — 39 18 KRBL album I Y
WEDR urban 18 29 31 35 KMOD album 125 105 81 89 WQAL AC 27 — 21 17 KDEF adult std 15 — 11 15
WHQT urban 36 35 33 32 KB easy 82 77 65 65  woxk country 22 — 30 13  KBAC modern e
WPOW top 40/dance 13 12 18 26  KMYZFM top 40/1ock 77 103 73 64 whwy adult ot 12 Z 15 11 KaBQ Spanish 5 — 15 1
Wiob NT 24 17 17 21 KAN top 40 67 64 60 60 weuy classical 9 — 7 10 K Spanish 15 — 13 10
WITA cls rock 18 25 25 21 KVOO country 63 54 63 53 KIVA top 40 21 — 5 10
WNGS AC 25 19 26 20  KVOO-FM country 42 36 46 45 FRESNO, CALIF.—(69) EL PASO. TEXA 79
WSHE album 24 18 20 19 KGTO/KRAV  AC 52 41 47 42 KMJ NT 103 95 ‘127 150 : S—g 2
WTMI classical ' 13 14 18  KQLLAMFM  oldies 45 64 35 38  KNAX country 67 84 109 85  KHEY-FM country 119 143 137 150
WDBF adutt std 7 24 11 17 KR country 17 18 17 37 KO AC 58 41 58 68  KLAQ album 93 112 102 113
WLYF AC 3 11 23 17 KTHK cis rock = 2 44 33 KBOS top 40/dance 102 99 96 55  KAMZ AC 51 90 76 105
WiQY AC 13 8 13 16 KQMJ AC 34 34 36 23  KFSO oldies 72 36 39 52  KPRR top 40/dance 146 137 115 105
WOLL oldies 36 25 42 15  KAKC oldies 5 = 812 KoW fop 4o/dance 10 12 gg 4 KBNAAM-M Spansh 84 61 gg 62
W C 5 7 5 14 Xxol religious 16 17 18 12 2 61 38 4 - 3 56 58 5.
o top 40 17 22 18 14 KCMA classical 14 10 20 11  KFRE country 26 37 33 38  KOFX cls rock 63 57 43 50
WMRZ adult std 8 5 6 12 KB urban 18 21 18 10  KGST Spanish 20 31 31 37 KISM NT 25 40 30 46
WKIS country 1112 13 11 AUSTIN, TEXAS—(61) KRZR top 40/rock 39 311 36 35 KAMA Spanish 62 29 53 44
WPOM Spanish 11 16 9 10 H ( KIFX s rock 28 52 29 32  KEZB-FM AC 55 43 44 35
i KASE country 145198 158 122 ¢ album 42 35 19 32 KHEY country 21 29 25 32
WQBA-FM Spanish K T R U R s SR Lo Lo "
6 64 83 85 pyg adult std 20 14 16 28  KROD oldies 28 18 40 25
BIRMINGHAM, ALA-—S533 KHF) top 40 86 76 79 16  yxp) album 51 40 38 24  KAMA-FM Spanish 55 45 38 17
WIZK-AM-FM country 157 161 170 169 KBTS top 40 74 86 70 11 kriGEM AC 18 23 18 20  XHIM Spanish 1 5 14 16
"“,',‘3 ur/bTa" 12? lég 1g-5 11~; &t:j'm ‘;"%"“ gg ﬁg gg gg KSKS top 40/dance 35 28 27 20 KEZB Spanish 13 24 14 12
WE| N 3 ] .4 8. 1 . . . 26 16 25 1
WM AC 79 92 96 86 KPEZ album 50 57 55 51  Kew Fyboiied S BATON ROUGE, LA.— 80%
WAPI-FM top 40 82 100 77 81 KGSR album 22 21 33 48 KKAM oldies 25 18 10 12 WYNK-AM-FM country 125 138 175 134
WIRR cls rock 79 76 94 74 KEYI AC 44 40 40 45 S KQXL urban 124 101 141 121
WIXX top 40 51 57 49 51  KVET-FM country — = 33 37 KNOXVILLE, TENN.—(70) WEMF top 40 113 111 81 121
WATV urban 59 43 49 47  KMOW adult std 5 13 8 25 WIVK-FM country 299 324 354 298  WXOK urban 99 92 84 97
WAPI adult std 48 34 48 34  WOAI N/T 5 % 9 21 WEK AC 85 87 118 134  WGGZ oldies 53 55 48 53
WAGG religious 42 35 30 25 KLID oldies 28 22 16 20 WMYU AC 149 119 105 115  WIBO NT 35 37 55 51
WDJC religious 38 41 28 24 Spanish 16 16 16 16  WOKI top 40 128 121 95 109  WKIN country 45 43 50 4l
WILD urban 26 27 32 22  KFON AC 7 12 7 12 WIMZAMFM  album 106 99 100 81  WNDC religious 16 17 23 40
WVOK oldies % 7 14 16 KATG country 12 15 9 11 WQBB adult std 16 24 41 40  WIGE s rock 60 58 40 39
WAYE religious 12 6 6§ 12 KvEv country 27 35 15 11 Wz album 18 ;g 8 gg :l'l“.(l)(:-m Z:E:Jem 23 30 u a7
coun @ . X . 'S 3 . X R
ALBANY, N.Y.—SS42 WILKES-BARRE, PA.—SGZE WKXV i 14 4 8 20 KDEA AC 12 20 18 17
WROW-FM AC 94 79 109 91 KRZ top 40 171 179 150 156 wyrk N/T 9 9 5 13  WQUE-FM urban 7 7 24 18
way AC 97 84 74 89  WARM AC 75 66 60 T4  wry religious 14 20 13 11 KIEZ easy 28 27 31 14
WFLY top 40 76 74 102 86  WEIX album 75 61 87 11  weap Sourtry I 12 15 10 wxlr ac 12 1o 13 13
WGNA-FM country 89 100 96 85  WNAK adult std 45 53 43 56 OHIO—(7 WTKL adut std oisiiec b B i0
WKLI AC 85 79 75 76  WDLS country 35 42 43 48 TOLEDO, OHIO—(71) il iy s 7 7 10
WPYX album 89 102 94 67  WMGS AC 43 48 51 40  WIOT album 131 1477126 102
WQBKFM cls rock 41 44 33 59 WEL adult std g; 42 54 38 w%g country 9 80 109 1gg "
WGY-FM oldies 52 48 59 55  WSGD oldies 8 23 21 3. op 5 86 95 9. .
WQBK N 40 38 36 39  WGBIFM AC 24 36 33 32 WVKS AC 100 74 84 94 (Continued on page 20)
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Billboard.

FOR WEEK ENDING

OWER PLAYLISTS.

PLATINUM--Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 miition.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

MAY 11, 1991
’ S ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATION
20 24 Color Me Badd, | Wanna Sex You Up (Fr 13 7 Timmy T, One More Try A23  — Paula Abdul, Rush Rush EX EX The Tn'BIets, You Don’t Have To Go Ho
2 %g ﬁ&c ‘Mu's‘nc Fz&ctgry Feat. Freedom &ill I }g %g ni-F":ve,I IBLR(e T[e Waly w K&ssrifn - %g g ;o? ! T;mc! Tﬁ\le![s W4hautever You Want g g %#nt'ad l;n, Etnls”'rear'? WW Any Other
asia, Now & Forever i i [i ichael Bolton, Love Is A Wonderfu ather M.C., I'll Do iff, My Hea iling Me
23 25 Dnygital Underground, Same Song 4 5 16 22 Extreme, More Than Words 26 25 Michel'le, Something In M?' Heart EX EX Tony! Toni! Tone!, whagever You Want
24 26 Monie Love Featuring True Image, It's /\J 17 11 Celine Dion, Where Does My Heart Beat 27 35 Luther Vandross, Power Of Love/Love P EX EX Keedy, Save Some Love
25 27 Whitney Houston, Miacle e 18 21 R.EM, Losing My Religion 28 29 Cartouche, Feet the Groove £X EX Whitney Houston, Miracle
A26 — Paula Abdul, Rush Rush ¥ 945 18 10 Gerardo, Rico Suave 29 30 B Angie B, | Don’'t Want To Lose Your
27 2 Cﬁtal Waters, Gypsy Woman (She's Ho v 20 23 Mariah Carey, | Don’t Wanna Cry 30 32 Whitney Houston, Miracle
AZ8  — TKA, Give Your Love To Me Boston P.D.: Steve Perun 21 24 Huey Lewis & The News, Couple Days Of 31 33 Definition Of Sound, Now Is Tomorrow
29 30 B Angie B, | Don't Want To Lose Your . . 22 18 Tevin Campbell, Round And Round 32 34 The Boys, Thanx For The Funk
. 4 30 18 Tara Kemp, Hold You Tight 1 3 Voices That Care, Voices That Care 23 28 Color Me Badd, | Wanna Sex You Up (Fr 33 36 Surface, Never Gonna Let You Down
New York 0.M.: Steve Kingston E: a ?orin'a( Tem%talionm A § ; Sl_ck AlsnTy,' cwhf&r Hﬁ;p g; gs Eu:': As\t/leyaCry FS’ Heipo( ey g.; 33 gaw& HeJre yéxm (Come And Take Me)
; EX Tara Kemp, Piece Of My Heart ivinyls, | Touch Mysel uther Vandross, Power Of Love/Love oxette, Joyride ] ) . .
2T Do 1 § ] fon tope e Love AT B & fio et Spbene s Chicago | OM: RiC Lippincott
onis, Touch Me [ " ; n i : 4 i
A o e 6 13 Cathy Denfis Touch K«ei (A Nght Lon | A28 — Bramdon Kissos S The Nigh A3 — Gerardo, We Want The Funk 11 e Mokender, Togelhel Forevet
5 8 Neison, More Than Ever 102 7 7 1 Another Ba reahorn . lesha " A39  — Tracie Spencer, This Jlme Make It Fun 33 Cathy Dennis, Touch Me (All Night
6 7 C&C Music Factory Feat. Freedom willi : g 12 C&C Music Factory Feat. Freeﬂpm. willi Ad0  — Heart To Heart, Judy’s Booty 4 5 Hi-Five, | Like The Way (The Kissing
7 4 Lisette Melendez, Together Forever o 14 ""F."""cl Like IT'[‘)" v'laa(The c'”'"g 5 4 Daisy Dee, Crazy
§ 1L Amy Grant, Baby Baby Los Angeles P.D.: Bill Richards 10 LsigMariahiCarey iibon N annalCry § 7 Rude Boys, Written All Over Your
9 10 Rod Stewart, Rhythm Of My Heart o 11" 18 Extreme, More Than Words (4 7 8 Rod Stewart, Rhythm Of My Heart
10 12 Roxette, Joyride U [ (T e 2o 12 4 Tara Kemp, Hold You Tight . . . 8§ 11 Michael Boiton, Love Is A Wonderful
I 15 Crystal Waters, Gypsy Woman (She's Ho § % ara Kemp, Hold Yo T b1 R SEnS eyt Of My Heart Washington P.D.: Lorrin Palagi i 3 10 Black Box, Strike It e,
T ',{'EF;:"'L'OEE}‘I‘; helwayl(Tie]Kissing 45 Mariah Carey, | Don't Wanna Cry 15 21 Pebbies (With Salt-N-Pepa), Backyard 11 Wison Phillps, You'e In Love = ol gf{;fy';sc?fg' 106t WannajCry
14 17 Extreme, More Tzan ords 5 6 Michel'le, Something In My Heart 16 20 Color Me Badd, | Wanna Sex You Up (Fr 22 Londonbeat, I've Been Thinking About 12 5 Bingo Boys B urioe Princessa
15 6 Wilson Phillips, You're In Love 6§ 7 Roxette, Joyride 1722 Whitney Kouston, Miracie o B bt MacymechFei(helts | 1oeisT P.D.: John McFadden 159 Tars Kemp, Hold You Tight
16 18 Mariah Carey, | Don't Wanna Cry 78 HiFive, | Like The Way (The Kissing 18 6 Tracie Spencer, This House 5 & Rod Slewayr'l Ryh thm OFM Heart - 14 16 Salt-N-Pepa, Do You Want Me
17 9 Mariah Carey, Someday 8 8 Guy, Let’s Chill 18 25  Michael Bolton, Love Is A Wonderful T t 7 Roxelle b Fidey ¥ 1 2 C&C Music Factory Feat. Freedom 15 17 Monie Love 'Fea(uring True Image,
18 22 Michae! Bolton, Love Is A Wonderful T g 3 Voices That Cala Voices That Care, 20 8  Londonbeat, I've Been Thinking About 7 10 Voices “that Care, Voices That Care 2 3 Divinyls, | Touch Myself 16 21 Whitney Houston. Muacle b
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gty J7pgsudacelNeveriGonnatlet YoulDown R e e vt 33 35 Firehouse, Dor't Treat Me Bad Riverside P.D.: Larry Martino 3535 The brand Now Heavies Featuring N'Dea 33 EX Guy, Do Me Right
35 £X Tara i(empd Piece Of My Heart 1 2 B E el & T;s'News Counla Days Of 34 EX Color Me Badd, | Wanna Sex You Up (Fr 1 2 HiFive | Like The Way (The Kissin 36 37  Sherry Winston, Lave s 34 EX Damian Dame, Exclusivilr
36 38 Timmy T, Over & Over ] uey Lewis BLECH, ”{’ b2 A35 —  The Black Crowes, She Talks To Angels ey A3, %Vl 8 37 38 Whodini, Freaks 35 EX Alexander O'Neal, What [s This Thing

39 tal Waters, G Woman (She's H 19 25 Voices That Care, Voices That Care 2 4 Michel'le, Something In Heart , i
kA Crys s, Gypsy (She's Ho : 38 a3 Jon Lucien, Sweet Control 36 EX Gene Rice, You're Gonna Get Served
38 EX George Lamond, Love's Contageous 20 21 Susanna Hoffs, Unconditional Love 31 Voices That Care, Voices That Care 3 a1 Yoan Ec;fr;‘eamerien gau’& Brown, You've 3 B e Fischer, How Can | Ease The. Pain

i Eerardo&We WaBm TheLFunk g% g ISJ'a“' Le::kl::ashgg SelgAh:;am ¢ g g x:;;aggyasrek’ﬁ?:‘eg? Over Your Face W & Lorenzo Smith Tichok o 38 EX  The Winans, Don't Leave Me
A4 — Londonbeat, A Better Love amn , Lom 1 | 2
2 —  Another Bad Creation , Playground 23 24 Sting, Why Should | C%y For You 6 6 Color Me Badd, | Wanna Sex You Up (Fr :% :‘; é‘ﬁ"l"f;",“-f,,”",lﬂl{';wﬁgﬁ?|?y 32 E mgebg:m"ﬁela\m
A oy Damar e Elidy AR ARSI U B B O 5 R iy
EX EX  Pebbles (With Salt-N-Pepa), Backyard o) h s ; - B 44 48 Alexander D'Neal, What Is This Thing EX EX De La Soul, Ring Ring Ring (Ha Ha Hey)
EX EX Corina, Temptation EX EX Marc Cohn, Walking In Memphis [EME 18 {g TR::‘pyr: H,f.?-"?';f{@ OWhg(a;vL’G%t: V[egnt 45 49 Guy, Do Me Rx}hi EX EX D) Quik, Born And Raised%n Compton
. ! Toni! Tone!, - o M
New Orleans P.D.: Gregg Rolling H 1; g:ﬂ'-k?lt’espgmrl)lo You Want Me :g ?1’ gexag?eugrllabdnl}tab ag?r?g [gsrsour E: EX GLezvszss:fégﬂ,“&a&nCome i
#1 1 2 Amy Grant, Baby Baby 13 15 Wilson Philll’ps You're In Love 48 52 Gene Rice, You're Gonna Get Served EX EX lce-T, New Jack Husﬂ&o}Nino‘s Theme)
2 1 Voices That Care, Voices That Care 14 10 Keith Sweat 111 Give All My Love To 49 53 Aswad, Best Of My Love X EX EPMD Featuring LL. J, Rampage
3 3 Roxette, Joyride 15 12 TimmyT. O'ne More Try 50 Omar'éhandler Featuring Audrey Wheeier, EX EX Lazet Michaeis, Kraze
y 4 4 Rod Stewart, Rhythm Of My Heart 16 23 Amy Grant, Baby Baby A51 —  Freddie Jackson, Main Course
= =, B,_"?-"" i 5 & C&C Music factory Feat. Freedom Willi 17 134 Black Box, Ghost Box 52 56 Victoria Wilson-James, Through
e 61 1Y MapatlcarenieiiWanaaiCry 18 25 CAC Music Factory Feat, Freedom Will AR e ‘[C"f'F[é‘ fone)
iami . i-Five, | Like The Way (The Kissin ul ock, Treat 'Em Rigl
Miami P.D.: Frank Amadeo | cjeyeland P.D.: Cat Thomas § 12 Cathy Demnis. Touch Me (A Night Lon R aua'jgfvcg‘gf’,cgg,ﬁ LelifouIDown 55 58 Damian Dame, Exclusivity
1 2 Amy Grant, Baby Baby 11 Roxette, Joyride 9 9 Divinyls, | Touch Myself ; ar Out Of 56 59 The Winans, Don't Leave Me
2 R Joyrid , Joy 21 16 Gloria Estefan, Coming Qut e Dar
3 Roxette, Joyride 2 7 Amy Grant, Baby Baby 10§ Styx, Show Me The Way 22 24 Another Bad Creation , Playground A7 —  Ralph Tresvant, Do What | Gotta Do
35 Rick Astley, Cry For Hel 5§ Rod Stewart Rythm 0f My Heart 11 16 Michael Bolton, Love Is A Wonderful T 23 26 Riff, My Heart Is Failing Me A8 —  Crystal Waters, Gypsy Woman
4 & Rod Stewart, Rhythm Of My Heart 4 4 Tesla Signs 12 13 The Rembrandts, Just The Way It Is, B A2 L.L Cool J, Mama Said Knock You Out A58 —  Jasmine Guy, Just Want To Hold You
5 1 Voices That Care, Voices That Care 5 5 Another Bad Creation . lesha 13 14 Tesla, Signs A25 - Black Box, Strike It Up A60 —  Surface, Never Gonna Let You Down
6 7 Mariah Carey, | Don’t Wanna Cr{ 6§ 6 CAC Music Factory Feat. Freedom Willi 14 15 Rude Boys, Written All Over Your Face A —  Corina Tei'nptanon A6l —  The Nation Funktasia, Anti Funky World
17; g B’I‘;n';ﬁg‘?r%ggg" ,{ﬂ“yss'J‘he Way (s, B 7 9 Extreme, More Than Words 15 18 Whitney Houston, Miracle A — Paula Abdul, Rush Rush
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Sp Su Fa W Sp Su Fa W Sp Su Fa W
’ ’ 1, ] », ! i 3, i 1 ] » "
WINTER '91 ARBITRONS call Format 90 '90 '90 '91  Call Format % '90 '90 '91  Call Format 90 '90 90 ‘91
(Continued from page 17)

WSSX top 40 83 177 WNCT-FM easy 49 68 53 WRRO oldies 8 12 19 25

Sp Su Fa w Woxt urban 33 — 49 69  WKOO oldies 49 — 65 50  WSOM AC 17 11 29 22

P pu M WAVF album 59 — 80 66  WIRG oldies 32 23 33 WGFT religious 9 L1 11 21

Call Format 90 90 ‘90 '91 WPAL urban 66 — 30 64 wQDW urban 1.0 32 WNRB urban 6 L7 20

WTMA N/T 25 — 69 61  WRHT top 40 8 — 32 26  WRKU album 11 14 20 14

LITTLE ROCK, ARK 81 WWWZ urban 70 — 38 55  WELS-AM-FM  country 15 — 1.8 z.g WNIR N/T 75 12

—_ wsuy AC 28 — 42 53 WHTE religious 25 29 L _B

KSSN country 0.1 ( ) 21.0 WXTC AC 44 — 59 44 Wy top 40 11 14 17 KZSN-FM WICHC(I)Jr:ﬁ KAN. (88)108 129

KMIX album 8‘1 - 10_5 10.7 WXLY cls rock 40 — 42 41 WXQR album 31 26 18 KEDI-FM coumry 110 — 91 110

KEZQ AC 80 73 99 WUIM-AM-FM urban 47 — A4 35 WRDU album 35 — 20 14 KKRD o wy 133 11'5 8-7

KARN N/T 55 63 82  WKQB AC 66 - 30 26  WGTM religious = 1013 K s 5 L

KIPR urban 83 91 65  WMGL adult alt 25 — 29 25  WKTC country 1.1 14 13 KICT alh ntry N — g 12

KKYK top 40 74 44 63  WYBB cls rock 3.7 22 gg WINC oldies 8 4 10 REZN oldl“ef;' 66 69 65

KHLT AC 63 — 46 50  WMC religious 10 32 2 | ! ' {

KZOU-FM top 40 63 49 47 WY religious i 32 20 wuo¥r0UNGStoT;OWN OHIOM (81052)131 :gﬁzz ﬁ'fbé‘n’“ 25 gg 35

KOLL oldies 7.9 65 43  WWDMW urban 28— 18 1B vk country 106 95 87 106  KRBB AC 71 51 47

KLRG religious 28— 38 32 WQu religious 25— 21 L8 RN N/T 32 84 109 94  KNSS N/T 38 a1 42

KGKD adutt std 8 11 22 WHU country 8 — 7 13 WBBG d : : 79 19 40

= WTUA urban 2 20 1o B oldies 88 107 89 88 KOEZ easy d 0 d

KMZX urban 17 26 21 WKBN-FM AC 86 98 90 77  KXLK AC 45 - 55 30

KBIS NT i 15 18 COASTAL N.C. —(83) WNCD album 91 81 79 75 KFH oldies 6 — 20 17

KIXK country = o 13 wensem country 72 — 167 175 WYFM AC 61 52 68 56  KQAM adult std 3 = 22 17

KITA religious 13— 15 11 yig urhan 18.7 186 168  WPHR top 40 15 25 36 42  KYQQ top 40 14 — 5 13
CHARLESTON, S —(8 ) WDLX AC 8.5 71 72 WHOT adult std 28 40 42 37
WEZL country — 12% 127 WzYC album 48 — 42 68 WBBW N/T 40 28 29 27

ag LATIN MUSIC ¢

2nd

et CONFERENCE

BEING HELD ATTHE HYATT, DOWNTOWN MIAMI
Running in conpunction with
A 11%77710 Lo Nuestro A La Musica Latina!

Panels--- . .
Tuesday, May 28th
: o radio '

retailing

talent management

piracy

Wednesday, May29ih
television/music video

music publishing/copyright
PLUS, A POST CONFERENCE MEETING

relative to the creation of the
Latin Music Association.

On May 28th there will be an ASCAP sponsored
luncheon and at 8pm a BMI sponsored cocktail
reception with special Lo Nuestro Awards
Ceremony Awards for ® Producer of the Year ¢
Iingineer of the Year © Arrangement of the Year

Billboard magazine offers a two day forum for the International Latin Music ¢
Market to join together to discuss the progress of the past year and the
opportunities for the future.

Conference Cost: $125.00 Pre Registration (before May 17th), $150.00 Registration at the door

Make check or money order payable to Billboard Magazine

Send to the attention of Melissa Subatch, Billboard Magazine, 39th floor, 1515 Broadway, NewYork, NewYork 10036
For more information call: Angela Rodriguez (3035) 448-2011 or Melissa Subatch (212) 536-5018

Name - = —h Tite L — Y ___
Company Telephone
Address State Country Zip

¢ For over nighters: Special Hyatt Hotel Rates - $85.00 a night
For reservations call (305) 358-1234 (must say vou are attending the Billboard Latin Music Conference)

—

—

—

-

-
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Morning Train, Sheena Easton, emi.

AMERICA

. Just The Two Of Us, Grover

Washington Jr., ELEKTRA

. Being With You, Smokey Robinson,
TAMLA
. Angel Of The Morning, Juice

Newton, capitoL

. Bette Davis Eyes, Kim Carnes, emi-
MERICA

. Kiss On My List, Daryl Hall & John

Oates, rca

. Take It On The Run, REO

Speedwagon, epiC

. Living Inside Myself, Gino Vannelli,
ARISTA

. Sukiyaki, A Taste Of Honey, capiToL
. I Can’t Stand It, Eric Clapton and

His Band, rso

POP SINGLES—20 Years Ago

. Joy To The World, Three Dog

Night, bunHiLL

. Never Can Say Goodbye, Jackson

5, MOTOWN

. Put Your Hand In The Hand,

Ocean, kAMA SUTRA

. I Am ... Said, Neil Diamond, uni

. If, Bread, eLexTrA

. What's Going On, Marvin Gaye,
TAMLA

. Stay Awhile, BELLS, roLyoor
. Bridge Over Troubled Water,

Aretha Franklin, ATLANTIC

. Chick-A-Boom, Daddy Dewdrop,

SUNFLOWER

. Me And You And A Dog Named

Boo, Lobo, BiG TREE

TOP ALBUMS—10 Years Ago

. Paradise Theater, Styx, aam
. Hi Infidelity, REO Speedwagon, epic
. Arc Of A Diver, Steve Winwood,

{SLAND

. Face Dances, The Who, wARNER

. Winelight, Grover Washington Jr.,

ELEKTRA

. Dirty Deeds Done Dirt Cheap, AC/

DC, ATLANTIC

. Moving Pictures, Rush, MERCURY
. Another Ticket, Eric Clapton, rso
. Double Fantasy, John Lennon/

Yoko Ono, GEFFEN

. Dad Loves His Work, James

Taylor, coLumsia

TOP ALBUMS—20 Years Ago

. Jesus Christ Superstar, Various

Artists, becca

. Pearl, Janis Joplin, coLumsia
. 4 Way Street, Crosby, Stills, Nash,

& Young, ATLANTIC

. Up To Date, Partridge Family, 8eLL
. Golden Bisquits, Three Dog Night,

DUNHILL

. Soundtrack, Love Story, paramouNT
. Soundtrack, Woodstock 2, coTiLLION
. Tea For The Tillerman, Cat

Stevens, a&m

. Survival, Grand Funk Railroad,

CAPITOL

. Abraxas, Santana, coLumsia

COUNTRY SINGLES—10 Years Ago

o Ww @ N b W N =

. Am | Losing You, Ronnie Milsap.
RCA

. Hooked On Music, Mac Davis,

CASABLANCA

., | Loved 'Em Every One, T.G.

Sheppard, WARNER/CURB

. Seven-Year Ache, Rosanne Cash,
COLUMBIA

. Elvira, The Oak Ridge Boys, mca
. Falling Again, Don Williams, mca

Roll On Mississippi, Charley Pride,
RCA

. Friends/Anywhere There's A

Jukebox, Razzy Bailey, rca

. What Are We Doin’' In Love, Dottie

West, LIBERTY

. Hey Joe (Hey Moe), Moe Bandy

and Joe Stampley, coLumBsia

SOUL SINGLES—10 Years Ago

. Sukiyaki, A Taste Of Honey, capiToL
. A Woman Needs Love, Ray Parker

Jr. & Raydio, ARISTA

. Just The Two Of Us, Grover

Washington Jr., ELEKTRA

. How 'Bout Us, Champaign, coLumBia
. %%i&g With You, Smokey Robinson,

. V\éhen Love Calis, Atlantic Starr,
ABM
. What Cha’ Gonna Do For Me,

Chaka Khan, WARNER BROS.

. Yearning For Your Love, Gap Band,

MERCURY

. Make That Move, Shalamar, soLar
. Al No Corrida, Quincy Jones, a&m
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GOIN '
Kraze
'BOU

LAZET!

rADIO’S GOIN’' kKrazeé

r
¥

LISTENERS ARE GOIN’ Krazé
Tv's coin’' krazé
vipeo’s coiN’ Krazé

MEDIA’S GoIN’ Krazé

THE CRITICS ARE cOoIN' Krraazé

GET _“krazé”
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E R&B

Billboard.

® 1991, Billboard/BPI Communications, Inc.

FOR WEEK ENDING MAY 11, 1991

@/LL 60 QQD W GHAQT F}MKED 0/\@6 Mﬁﬁg ((/0/7)./ A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 35 AIRPLAY 35
afi|nE eol led|sE Fs
z¥|28| TITLE ARTIST (28| |z¥[2¥| TITLE ARTIST |28
1| 4 | 1T SHOULD'VE BEEN YOU TEDDY PENDERGRASS | 2 1|1 | I'M DREAMIN' CHRISTOPHER WILLIAMS | 3
2 [ 6| CALL ME PHIL PERRY | 1 2 [ 2| caL ME PHIL PERRY | 1
3 [ 7 | 1 DON'T WANT TO LOSE YOUR LOVE BANGIEB | 5 3 [ 5 [ IT SHOULD'VE BEEN YOU TEDDY PENDERGRASS | 2
4 [ 1 | I'M DREAMIN’ CHRISTOPHER WILLIAMS | 3 4 | 4 | BACKYARD PEBBLES (WITH SALT-N-PEPA) | 4
5 | 8 | MAMA SAID KNOCK YOU OUT LL. cOOL J |12 5 | 6 | | DON'T WANT TO LOSE YOUR LOVE BANGIEB | §
6 | 9 | HERE WE GO C&C MUSIC FACTORY | 7 6 | 9 | KISSING YOU KEITH WASHINGTON | 6
7 | 2 | WHATEVER YOU WANT TONY! TONI TONE! | 11 7 | 8 | SHE'S DOPE! BELL BIV DEVOE | 9
8 [ 11 | YOUR LOVE - PART 2 KEITH SWEAT | 8 8 (12 | IF MY BROTHER'S IN TROUBLE JEFFREY OSBORNE | 13
9 [ 3 | MY HEART IS FAILING ME RIFF_| 19 9 [13 | YOUR LOVE - PART 2 KEITH SWEAT | 8
10 | 12 | BACKYARD PEBBLES (WITH SALT-N-PEPA) | 4 10 | 21 | 1| WANNA SEX YOU UP COLOR ME BADD | 10
11 /20 | 1| WANNA SEX YOU UP COLOR ME BADD | 10 11 |10 | HERE WE GO C&C MUSIC FACTORY | 7
12 ] 10 | THANX 4 THE FUNK THE BOYS | 14 12 [ 16 | 1| DON'T WANNA CRY MARIAH CAREY | 20
13 | 13 | KISSING YOU KEITH WASHINGTON | 6 13 | 3 | WHATEVER YOU WANT TONY! TONI! TONE! | 11
14 | 14 | SHE'S DOPE! BELL BIV DEVOE | 9 14 |17 | WITH YOU TONY TERRY | 26
15 | 15 | SERIOUS LA RUE | 16 15 | 18 | PLAYGROUND ANOTHER BAD CREATION | 15
16 | 16 | IF MY BROTHER'S IN TROUBLE JEFFREY OSBORNE | 13 16 | 7 | THANX 4 THE FUNK THE BOYS | 14
Vil 17 | 18 | PLAYGROUND ANOTHER BAD CREATION | 15 17 |22 | DON'T GO EN VOGUE | 18
Chr];alis‘ 18 [ 19 | IT'S SOMETHIN' LALAH HATHAWAY | 21 18 [ 15 [ SERIOUS LA RUE [ 16
19 [ 21 | A HEART IS A HOUSE FOR LOVE THE DELLS | 17 19 [ 19 | MAMA SAID KNOCK YOU OUT LL.cooLJ |12
/s bf‘eak,l' Llé’aﬂ[s 20 | 24 | STRIKE IT UP BLACK BOX | 23 20 | 24 | A HEART IS A HOUSE FOR LOVE THE DELLS | 17
ﬂﬂ : 21 (30 | DON'T GO EN VOGUE |18 21 | 23 | THROUGH VICTORIA WILSON-JAMES | 22
©1991 Chrysalis Records,Inc. 22 [ 31 | BORN AND RAISED IN COMPTON DJ QUIK |29 22 [ 27 | POWER OF LOVE/LOVE POWER LUTHER VANDROSS | 25
23 [ 5 | ALL | WANT IS YOU SURFACE | 32 23 | 25 | MIRACLE WHITNEY HOUSTON | 24
24 | 27 | THROUGH VICTORIA WILSON-JAMES | 22 24 [28 | STRIKE IT UP BLACK BOX | 23
25 |38 | MIRACLE WHITNEY HOUSTON | 24 25 [30 | HOW CAN | EASE THE PAIN LISA FISCHER | 27
: bOO 26 [ 35 [ NAKED NICKI RICHARDS | 28 26 | 26 | I1T"S SOMETHIN' LALAH HATHAWAY | 21
Bl" rd' FOR WEEK ENDING MAY 11, 1991 27 [— [ HOW CAN | EASE THE PAIN LISA FISCHER | 27 27 [33 [ EMOTIONALLY YOURS 0'JAYS | 30
a 28 | — | POWER OF LOVE/LOVE POWER LUTHER VANDROSS | 25 28 [32[ 1TRY WILL DOWNING | 31
29 [ 40 | YOU CAN'T PLAY WITH MY YO-YO YO-YO | 33 23 [ 31 [ NAKED NICKI RICHARDS | 28
I“ 30 | 26 | TREAT EM RIGHT CHUBB ROCK | 47 30 [ 36 | DO ME RIGHT GUY (37
™ 31{34 | NEW JACK HUSTLER (NINO'S THEME) ICE-T | 50 31 (35| JUST US TWO TEENA MARIE [ 42
32 |— | 1 DON'T WANNA CRY MARIAH CAREY | 20 32 [— | DO WHAT | GOTTA DO RALPH TRESVANT | 43
. g Compiled from a national sample of retail 33 | 37 | DADDY'S LITTLE GIRL NIKKI D | 3¢ 33 (38 | DON'T LEAVE ME THE WINANS | 36
0l | 55 o 5% | TITLE and one-stop sales reports. ARTIST 34 [33 | 1 LIKE THE WAY (THE KISSING GAME) HI-FIVE | 48 34 [40 [ MOTOWNPHILLY BOYZ Il MEN | 41
T | S¥ | 22 £5 | LABEL & NUMBER/DISTRIBUTING LABEL 35 [ 17 | NO MATTER WHAT YOU DO DIANA ROSS & AL B. SURE! | 46 35 [— [ ExcLusiviTy DAMIAN DAME | 44
36 [32 [ IT'S A SHAME (MY SISTER) MONIE LOVE | 65 36 [ 37 | ALWAYS CARMEN CARTER FEATURING MICROPHONE MIKE | 40
* % NO.1 »* % 37 | 22 | WRAP MY BODY TIGHT JOHNNY GILL | 49 37 [ 11 | NEVER BEEN IN LOVE BEFORE MARVA HICKS | 35
@ 2 2 11 L&gﬁg}%g&gggmmum ©MD ®EDOG& D/l\ Egkg?ﬁ)g? 38 | — [ EMOTIONALLY YOURS O'JAYS | 30 38 |— | BABY I'M READY LEVERY | 45
- : 39 |— | DREAM COME TRUE THE BRAND NEW HEAVIES | 63 39 |— | DADDY'S LITTLE GIRL NIKKI D | 34
2 1 1 9 &%ﬂ%ﬂi}g‘ﬁ%ﬁ,ﬁh ©m # NIKKID 40 [ 28 | NEVER BEEN IN LOVE BEFORE MARVA HICKS | 35 40 [ — | KRAZE LAZET MICHAELS | 38
MAMA SAID KNOCK YOU OUT eLL.COOLJ
Q@ 5 | 3 | 6 | MRS e R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
@ 4 5 8 E‘.E,l@’ ojﬁ\ g%sﬁvﬂﬂs'ﬁ%ﬁo “&’f(?ﬁ% HEME) ¢ ICET TITLE (Publisher — Licensing Org.) Sheet Music Dist. ) AFSCAP/Copyvisht Con!volc) ASCAP/MCA, ASCAP/UngeIievablec. BMI) HL
52 IF? (Ruthless Attack, ASCAP, 59 RAMPAGE (Paricken, ASCAP/L.L. Cool J, ASCAP/Def
(Y N NGIR ROl WO ORI ANCIR S e O ON @ DJQUIK 32 ALL | WANT IS YOU (Colgems-EMI, ASCAP/Multi o co(r TO HAVE IT (Barney; Fred, BMI) Jam, ASCAE’/Power Force, Bl/m/audget, BMI) !
Culler, ASCAP/Sony Tunes, ASCAP) WBM 61 1 GOT WHAT YOU NEED (Chile & Swing, ASCAP/T- 70 RING RING RING (HA HA HEY) (Tee Girl, BMI/MCA,
@ 7 1 4 g‘gyw(éé\w;sl;lga\é WITH MY YO-YO ¢ YO-YO 77 ALL THE MAN THAT | NEED (Warner-Tamerlane, Porsa, ASCAP) ASCAP/Curio, BMI/Chelsea, BMI/WB, ASCAP)
BMI/Body Electric, BMI/Fifth Of March, BMI) WBM 43 | LIKE THE WAY (THE KISSING GAME) (Zomba, 16 SERIOUS (Gradington, ASCAP/Ronnie Onyx, ASCAP)
@ ul 1 5 §£¥4P7I\3<7;()Es/cowmau EPMD FEATURING L.L. COOL J 100 ALL TRUE MAN (Flyte Tyme, ASCAP/Avant Garde, ASCAP/WB, ASCAP/B Funk, ASCAP) WBM 9 SHE'S DOPE! (ip City, BMI) '
: ™M™ ASCAP) WBM 3 I'M DREAMIN' (FROM NEW JACK CITY) (H-Naja, 99 SLEEPLESS NIGHTS (Almo, ASCAP/Irving, ASCAP/Red
8 5 4 12 | MIND BLOWIN' ¢ THE D.O.C. 40 ALWAYS (Mama Doll, ASCAP/Warner Chappell, BMi/La Sab, BMI) _ Head, ASCAP/Largo, ASCAP) CPP
RUTHLESS 0-96406/ATLANTIC (C) (T) ASCAP/Michael Troy, ASCAP/Inner Court, 82 IS IT GOOD TO YOU (Azian, BMI/Whisperdex, 9 SLOW DOWN (Brand Nubian, ASCAP)
. ASCAP, y BMI) WBM BMI/Yours, Mi ! IN Ruthless Attack, ASCAP,
9 |12 |12 | 8 | TSAUTOMATIC  ®VICIOUSBASEFEAT. D.J. MAGIC MIKE 7 AN r(lpuaﬁrv?g‘fogamo ol BMI/Irving, 3| m/ryfpmp.?'gﬁuf‘ !?Mu:; 156D 78 SOUTH OF THE :I\YIE':IE(AgtTa;peII, A;CAP/Unichappell),
BMI) CPP 65 IT'S A SHAME (MY SISTER) (Jobete, ASCAP/Black BMI
10| 8 | 8 | 18 | IREAT'EMRIGHT ML 0008 18 BABY COME T0 ME (irgi, ASCAP/Pencaie, bul, ASCAP g, ASCAP/Ston Aeate, ’ §0 SPARK OF LOVE (Bustt, BMI)
ASCAP/Gratitude Sky, ASCAP) BMI/Sawandi, BMI) CPP 62 STONE COLD GENTLEMAN (Greenskirt, BMI/Kear,
131 TGN [N I QYA IESITER A MERIC 45 BABY 'M READY (Trycep, BMI/Willesden, BMI) 2 (T SHOULD'VE BEEN YOU (Ted-On, BMI) 8MI/Sany Epic/Solar, BMI/MCA, ASCAP) HL
" 4 BACKYARD (Kear, BMI/Sony Epic/Solar, BMI/Bed Of 21 (T'S SOMETHIN' (Irving, ASCAP/Foster Frees, 23 STRIKE IT UP (Lombardoni Edizioni, ASCAP/Intersong
121 9 7 | 1 ‘l;l;';SNé\Rﬁyoglg_Ezl 'le(cs)l(Sc'g)E(ﬂ?m ¢ MONIE LOVE Nails, ASCAP) HL BMI/Alma, ASCAP/Rutland Road, ASCAP) CPP/WBM USA, ASCAP) HL
d 29 BORN AND RAISED IN COMPTON (Protoons, 98 I'VE BEEN THINKING ABOUT YOU (Warner-Tamerlane, 54 SWEET CONTROL (WB, ASCAP/DQ, ASCAP/EMI
@ 15 | 18 4 FF’RAO(EIEESNXZB ¢ RUN-D.M.C. ASCAP/Total Trak, ASCAP) BMI) WBM ' Blackwood, BMI/Kuzu, BMI/Spruill House, BMI) WBM
©md 1 CALL ME (Pundit, BMI) 10 | WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip 91 TALK MUCH (Warner Chappell/WB, ASCAP)
20 2 4 CASE OF THE P.T.A. @ LEADERS OF THE NEW SCHOOL 71 CHEAP TALK (MCA, ASCAP/BMG, ASCAP/Wok, Hop, BMI/Hi-Frost, BMI)_ . 75 TELL ME (Wooten Cutz, BMI) )
ELEKTRA 0-66576 (M) (T) ASCAP) 42 JUST US TWO (EMI April, ASCAP/Midnight Magnet, 14 THANX 4 THE FUNK (Buff Man, BMI/Kipteez,
IRCLE OF ONE right Control ASCAP/Reesongs, ASCAP ASCAP/Pecot, ASCAP/Virgin Songs, BMIVirgin,
G T A I e et ARB :: 20':2'6 og n?: (cglcgpcyhiﬁin', ASCAP)/Yamake, 3 mssm{; You (gEMIipril,)ASCAP/K-Shreve, Agwg * g Songs, BHI/NLR
ASCAP/WB, ASCAP) WBM ASCAP/Market, ASCAP/Full Keel, ASCAP/JRM, 7 BE ior, BMI
16 17 15 [ 14 Bﬁ'égfoéfw('gﬂm S NIER K} DADDY/';inTTsLE GI)RL (Waifersongs, ASCAP/AGF, ASCAP{ . " SO 55 ;:It: rllvjus:TuAK:ElAtvrﬁTn(ll(:t?zlg;roq, A)SCAP/Zodboy,
ASCAP/Mave Faith, ASCAP/Daddy's Little Girl, 38 KRAZE (2-Boat, ASCAP/Careers, BMI/Works Of ASCAP/Editions EG, ASCAP/Sir Spence, ASCAP/M&T
7 O E A o o e ¢ GANG STARR ASCAP,Dat . ASCAP) (LM Do oM, ™ Soancer, ASCA/BitCar, ASCAP) ’
58 DO ME AGAIN (MCA, ASCAP/Bush Burnin’, 51 LET'S CHILL (Donril, ASCAP/Zomba, ASCAP/WB, 22 THROUGH (Soul Il Soul Mad, ASCAP/Virgin, ASCAP)
NEW) | 1 53?543’!;/%1'('# # KOOL MOE DEE/KRS-ONE & CHUCK D ASCAP/Dla, ASCAP) ASCAP/B Funk, ASCAP) WBM 76 TIC TOK (Peljo, BMI/Tarpell, ASCAP/Bemard Harc,
37 DO ME RIGHT (Donril, ASCAP/Zomba, ASCAP/Ten 57 LET'S PUSH IT (MCA, ASCAP) BMI/MVF 11, ASCAP/Carol Coleman, BMI)
3| — | 2 lgmcl\glyATION © HANSOUL Ways To Sundown, ASCAP/EMI April, ASCAP/Across 69 MAIN COURSE (MCA, ASCAP/Bush Bumnin', ASCAP) 72 TONIGHT'S THE NIGHT (Rod Stewart,
-73657 (C) (M) (D 110th Street, ASCAP/E-Z-Duz-It, ASCAP) 12 MAMA SAID KNOCK YOU OUT (Marley Marl, ASCAP/Intersong, ASCAP)
21 29 3 HOMEY DON'T PLAY DAT TERMINATOR X 18 DONT GO (2 Tuﬂ-E-Nuff_, BMI(INing, BMI) CPP ASCAP/L.L. Cool J, ASCAP/Irving, ASCAP/Def Jam, 47 TREAT 'ED_A RIGHT (ADRA, BMI/Getaloadofatso,
RAL 44-73737/COLUMBIA (C) (T) 36 DONT LEAVE ME (Marvin L Winans, ASCAP/Zomba, ASCAP) CPP BMI/Howie Tee, BMI)
ASCAP) 2% M Kear, BMI/Sony Epic/Solar, BMI 88 WEE B. init, ASCA
21 [ 19|19 4 gg[ﬁ"cﬁ,ﬁ%ﬁgm JREPRISE (M) (1) ULl 3 nocwu)n 1 GOTTA DO (Fiyte Tyme, ASCAP) 9% M:)R:NCILNEG(IN uvBur/: (S\rleEe‘;l:e/at, ArSCAP/)C:itago Chic:AISKC)gII’WB(,H:gCBAe:/Emtn:SCAP/EZIBI:;:I,
87 DO YOU STILL DREAM ABOUT ME (Avid One, Town, ASCAP ASCAP
@)| NEWp | 1 | BINGRING RING (HA HA HEY) ¢ DE LA SOUL ASCAP/Gln Davs I, GHD) 41 MOTOWNPHILLY (Ovs One BMI/Bi Ten, BM/Mike 39 WHAT COMES NATURALLY (Tom Sturges,
63 DREAM COME TRUE (Varry White, ASCAP/London, Ten, BMI) ASCAP/Chrysalis, ASCAP/Warner-Tameriane,
23 18 17 13 R&TY&%:JUAJ’)L?&) o @ SALT-N-PEPA ASCAP) 19 MY HEART IS FAILING ME (Colgems-EMI, BMI/Nick Mundy, BMI/GG Loves Music, BMI)
85 ELEVATOR (Calloco, BMI/Screen Gems-EMI, BMI/Sony ASCAP/Knighty Night, ASCAP/Albert Hammand, CLM/WBM
a | % | o 3 U-R-NOT THE 1 & CRAIG G Epic/Solar, BMI) WBM ASCAP/WB, ASCAP) WBM 11 WHATEVER YOU WANT (Tony Toni Tane, ASCAP/Pri,
ATLANTIC 0-86076 (C) (T) 30 EMOTIONALLY YOURS (Special Rider, ASCAP) 28 NAKED (Nookie, BMI) ASCAP) HL
% | 25 | 30 3 9Rl;:s1;Avg|1|§|3 GO CRAZY & K-9 POSSE 44 EXCLUSIVITY (Kear, BMI/Sony Epic/Solar, 35 NEVER BEEN IN LOVE BEFORE (Left Handed, 53 WHAT IS THIS THING CALLED LOVE? (Fiyte Tyme,
©m BMI/Macadamian, ASCAP) ASCAP/Ackee, ASCAP) ASCAP/Avant Garde, ASCAP)
% 28 _ 2 COUNTDOWN & LA POSSE 83 GET WILD GO CRAZY (Murphy-Lunch, ASCAI_’) 67 NEVER GONNA LET YOU DOWN (Keep Your Music, 26 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP) )
ATLANTIC 0-86070 (C) (T 81 GO ON (Next Plateau, ASCAP/Bratton & White, ASCAP) 97 WORK IT (LIKE A) 9 TD 5 (Lane Brane, BMI/Ensign,
SCAP/Godspeed, ASCAP NINO'S THEME) (FROM MI/Blue Peach, BMI/Toe Knee Hangs, ASCAP/Ackee
@ NEW ' 1 gngL gtvgo%ar/‘v%msn BROS. ©) (M LSS LN LA 17 : :EA(T Issﬁdousz FO)R LOVE (FROM THE FIVE :‘AE& Ja%t::;:iksindicate, ASCAP))( new goly;raa:l Is;d, :SCA/PT) cPp oes e
HEARTBEATS) (TCF, ASCAP/EMI April, ASCAP/Smic NO MATTER WHAT YOU DO (EMI April, 49 WRAP MY BODY TIGHT (Flyte Tyme, ASCAP) WBM
B |1 l [0l I OOKINGIATGTHEICRONIDOR CLRIReesie 2 St ASCAP/Betind Bare, ASCAP) WoM & ASCAP sy 10t Shoet, AGCARVALD, Sre, S WRITTEN ALL OVER YOUR FAGE (1pces, BMI/Rude
68 HEAVEN (Trycep, BMI/Rude News, BMI) ASCAP/Willarie, ASCAP) News, BMI)
@] NEWP | 1 | APOLLO o35 WARNER BROS. (©) (M) (D # KID CAPRI 7 HERE WE GO (Virgin, ASCAP/Cole-Clivilles, $2 NORTH ON SOUTH ST. (Aimo, ASCAP/Music Carp. Of 33 YOU CAN'T PLAY WITH MY YO-YO (Gangsta Boogie,
- ASCAP/RBG-Dome, ASCAP) HL America, BMI/Bad Mofo, BMI) CPP ASCAP/Street Knowledge, BMI/Dynatone,
|2 l — 12 5&'2’2'5'2%'5 FOL LA TS A S NI 8 HOLD YOU TIGHT (Kallman, BMI/One Two, BMI) 5 THE OTHER SIDE (Willesden, BMI) BMI/Unichappell, BMI)
27 HOW CAN | EASE THE PAIN (Gratitude Sky, 89 PAS.S.LON. (Warner-Tamerlane, BMI/Could Be 60 YOU'RE GONNA GET SERVED (Island, BMI/Stanton’s
) - TP A ) ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL Music, ASCAP/Bayjun Beat, BMI) Gold, BMI/Genric, BMI/Trayce One, BMI)
Records with the greatest sales gains this week. # Videoclip availability.  Recording Industry Associa- 20 1 DON'T WANNA CRY (Vision Of Love, BMI/Sony 15 PLAYGROUND (Diva One, ASCAP/Biv Ten, 8 YOUR LOVE - PART 2 (WB, ASCAP/F/A, ASCAP/Keith
tion of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million Songs, BMI/Gratitude Sky, ASCAP) CPP/HL ASCAP/Mike Ten, BMI) Sweat, ASCAP/Sony Tunes, ASCAP/Maestro B.,
units. Catalog no. is for 12-inch vinyl single. *Asterisk indicates catalog number is for cassette maxi-single; 5 | DON'T WANT TO LOSE YOUR LOVE (EMI 93 PLAYING YOUR GAME (Better Nights, ASCAP) ASCAP) WBM
12-inch vinyl unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette Blackwood, BMI/Pam-Jo-Keen, BMI) 25 POWER OF LOVE/LOVE POWER (EMI April,

maxi-single availability. (T) 12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.

IF MY BROTHER'S IN TROUBLE (Virgin,

ASCAP/Uncle Ronnie's, ASCAP/Thriller Miller,
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BY A NOSE: “Call Me” by Phil Perry (Capitol) leapfrogs “It Should’ve
Been Me” by Teddy Pendergrass (Elektra), by a slim margin, to No. 1 on
the Hot R&B Singles chart. “Call Me” has reports from 104 radio reporters,
earning No. 1 reports from 49 stations. Even though “Call Me” does not
rank at No. 1 in either radio or retail points, its combined total is the largest
on the chart. Look at the radio and retail rankings. “I'm Dreamin’” by
Christopher Williams (Giant) holds onto the No. 1 spot at radio.
“Should’ve Been” moves 58 in radio rank with reports from 106 stations,
adding WJHM Orlando, Fla. Also, it has five No. 1 reports. It pushes up 4-1
in retail rank, giving it a chance for next week. “Backyard” by Pebbles
(with Salt-N-Pepa) moves up to No. 4. It is barely shy of the points needed
to earn a bullet. The strength of bulleted records immediately behind it
makes it virtually impossible for it to hold next week, even though it contin-
ues to move up on 56 radio playlists and is No. 1 at KMJQ Houston.

MORE AT THE TOP: “I Don’t Want To Lose Your Love” by B Angie B
(Bust It) slides up 7-5 with reports from 100 stations. It is No. 1 at WBLX
Mobile, Ala., and WIMI Jackson, Miss., and 37 others show top-five re-
ports. “Kissing You” by Keith Washington (Qwest) leaps 13-6. It earns re-
ports from the entire radio panel as WIMH Greensboro, N.C., comes on
board. “Kissing” gets its first No. 1 report from WYLD-FM New Orleans
and has top-five reports from 17 stations. It had the second-highest in-
crease in radio points of singles in this week’s top 10.

ZOOM!ZAP!WOW! “I Wanna Sex You Up” by Color Me Badd (Giant) con-
tinues its meteoric pace. It makes an incredible gain in radio points and also
gains 32 retail reports—it has 102 of the panel’s 118 reporters. It has 105
radio reporters, gaining WWDM Columbia, S.C.; WIFX Fort Wayne, Ind,;
and KBLK Tulsa, Okla. No. 1 reports are in from WAMO Pittsburgh;
WZAK Cleveland; WDKX Rochester, N.Y.; and WDZZ Flint, Mich. So
there!

POWER PICK CHAMPS: “With You” by Tony Terry (Epic) is held to a
one-point move even though it earns the Power Pick/Airplay award. It
gains eight stations, including WGCI Chicago and WVEE Atlanta. On the
sales side, “Power Of Love/Love Power” by Luther Vandross (Epic) gains
reports from 51 retailers. “Power” has 107 radio reporters.

other week at No. 1 on the Hot R&B Albums chart. It has reports from the
entire retail panel. Of the 120 reporters, 94 list the soundtrack as their No. 1
best seller.“Make Room For The Motherload” by Yo Yo (East West)
forges 29-22. Strong reports come from Soundwaves in Houston (No. 5) and
Record Den in Cleveland (No. 7). At No. 29, the soundtrack for “The Five
Heartbeats” (Virgin) gains 33 new retailers. Some early top 10 stats include
Tower Records in New York (No. 9) and Kemp Mill in Washington, D.C.
(No. 3). “Make Time For Love” by Keith Washington (Qwest) gallops 91-33,
as 62 retail reporters add this album to their lists. Strong reports come
from The Wiz in New York (No. 3) and Wherehouse in Los Angeles (No. 4).

FRESH & EXCITING: The “New Jack City” soundtrack (Giant) holds an- |

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE,
GOLD SILVER  SECONDARY  TOTAL TOTAL
D ADDS ADDS ADDS ON
22 REPORTERS 31 REPORTERS 55 REPORTERS 108 REPORTERS

MAIN COURSE
FREDDIE JACKSON capitoL 10 19 31 60 60
NEVER GONNA LET YOU DOWN
SURFACE coLumsia 4 10 12 26 50
WHAT IS THIS THING. . .
ALEXANDER O’NEAL 148U 2 8 13 23 69
P.A.S.S.LLO.N.
RHYTHM SYNDICATE imMPacT 5 9 7 21 21
CIRCLE OF ONE
OLETA ADAMS rFONTANA 2 6 9 17 64
EXCLUSIVITY
DAMIAN DAME LAfACE 6 0 10 16 94
WHY
SMALL CHANGE MERCURY 2 4 9 15 15
DO WHAT | GOTTA DO
RALPH TRESVANT mca 4 3 7 14 80
JUST WANT TO HOLD YOU
JASMINE GUY wARNER BROS. 1 1 12 14 18
TELL ME THIS NIGHT. ..
GERALD ALSTON 1A) 2 3 9 14 14

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a seif-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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A BILLBOARD SPOTLIGHT

b In honor of Black Music Month, eur annual Spotlight will highlight
the tremendous success and infuence R&B music has had across

all formats. Also in this issue; * major and indie label execs
discuss trends and directions in R&B e profiles of top

producer/songwriter teams ruling the charts ¢ talent index -

a rap with top artists ® movies and music - a look at the rise in

ISSUE DATE: JUNE 15

black-a -iented films.
AD CLOSE: MAY 21
NEW YORK

Andy Myers 212-536-2272 Ken Karp 212-536-5017

Jon Guyr 1 212-536-5309
LOS AGELES
Christine MatLchek 213-859-5344

NAS3SHVILLE
Carole Edwezrds 615-321-4294
EU=0OPE
Christine Ct netti 71-323-6686

B R&B

INTERVIEW: UPTOWN FOUNDER ANDRE HARRELL

(Continued from page 21)

Warner Bros.

I thought there should be a film
to look at the different sides of us
[African Americans], so I came up
with the idea: a romantic situation
comedy where you take an Ivy
League guy, put him together with
a street guy, and have him chase
this girl. And in that plot, you would
deal with the subtleties of racism at
the corporate level and deal with
how black people look at each other.
I called Nelson [George] in, and he
pulled together the treatment. It’s
an Andre Harrell Production direct-
ed by Kevin Hooks, and I'm execu-
tive producer of the soundtrack.

This film is like a pop film—there
are as many white characters in the
film as there are blacks. I hope that
this film separates me from other
black film-makers in the sense that
I hope that people look at me as a
black pop entity. That I make things
that are true to black people that
are also for everybody.

JM: Are you concerned about
the competition with so many
black films coming out?

AH: You have to make some ex-
citement. What I plan to do on the
music-marketing level is, I want to
have my singles out 12 weeks be-
fore the film opens. When my film
opens I'll be sitting there with two
top 10 records, with videos from the
film. The title track of the film will
be out [on video] with the girls do-
ing the “Go, Natalie!”” dance. By the
time the film comes out you will be
BET'd, “Yo! MTV Raps” ’'d, MTV,
and Video Jukeboxed out. And

when my joint is in the theaters, you
will know! And then I will black ra-
dio-ize it to death and United Negro
College Fund premiere it, I will T-
shirt it, campaign it, Jack The Rap-
per premiere it. There will be a ma-
jor “Go, Natalie!” buzz.

JM: How has your staff
changed?

AH: We have Mike Bernardo as
VP of promotion and marketing.
Mike brought us stability, maturity,
and experience that we didn’t have
on the executive level. She is very
well-liked and well-respected in the
industry and bringing her in is the
best move I've ever made for the
company. She has stabilized and mo-
tivated the promotion staff. Puffy
Combs is director of A&R,; Eloise
Bryant is head of production, Gary
Jenkins is director of administration
and business affairs, Sandy Zuniga
is New York regional, George Har-
rell does secondary markets, James
Jones national club reports, and
Timmy Patterson does college radio.
Most of these jobs did not exist a
year ago.

I've had a flurry of hits, but the
pressure this year and last year is
the most pressure I've ever had. It's
easy to start something. But to keep
it up and keep it growing at every
level? ... This has been the biggest
period of growth for not only my
company but for me as an executive
because I have so many things on
my plate, what with this film and
the new artists I have. And in 1992 I
want to have a film and TV develop-
ment company.

RHYTHM AND BLUES

(Continued from page 21)

direct action. Kenny Gamble, ac-
claimed songwriter/producer and
head of Philadelphia International
Records, commenting on the all-talk/
no-action nature of many industry
confabs, said: ‘“Here’s a project: The
Apollo Theatre,” referring to the
Harlem show-biz landmark that is
struggling to keep its doors open de-
spite overwhelming financial difficul-
ties. Calling for entertainment execu-
tives and artists to come to the aid of
the Apollo, Gamble passed out sign-
up sheets. “If the Apollo goes, who
are we? We're nothing ... Even if
we fail united, we've won.” (See sto-
ry, page 21)

The same session saw Al Bell,
president of Bellmark and Isbell Rec-
ords, speaking in defense of rap:
“The most revolutionary trend right
now is rap. If not for this, the black
music industry would be history. Rap
brings soul, R&B, jazz, and blues
back to the forefront through sam-
pling, and there is more of an interest
in lyrics again; now we have more ap-
preciation for good songs.”

Bell's call was sincere; he also of-
fered to arrange a meeting of the
“old guard” executives and young
hip-hop performers and activists. But
it is interesting to see how rap has be-
come the banner raised by even the
oldest, staunchest, most conservative
elements of the entertainment indus-
try, many of whom—as recently as
two years ago—were calling it junk
and praying that it would go away.
“Long live rap music!” announced
Madhatter, programmer of WGOK

Mobile, Ala., as he picked up a special
award at the Impact Awards lun-
cheon. His comment was heartily ap-
plauded. But though vocal support of
the music that has done the most to
revolutionize the music industry and
jumpstart the R&B music industry in
general is strong, the question re-
mains: In the words of rapper Def Jef
at last month’s BRE conference,
“Why do black radio be frontin’ on
rap music?”

Along with frontin’ on rap, black
radio is also accused of frontin’ on
classics, jazz, blues, black rock, and
world music. Virgin Records’ Sharon
Heyward, VP, R&B promotion and
marketing, even addressed program-
mers in a statement-cum-ad that was
handed out at the radio seminar and
was printed in Impact’s convention is-
sue. Heyward's statement stressed
the depth and breadth of black music,
specifically as it concerns Virgin art-
ist Lenny Kravitz, who has been vir-
tually overlooked by black radio.

While the issue of preserving black
musical heritage at radio is brought
up again and again, and some black-
owned small- and medium-market
stations are experimenting with the
programming, most of the major
commercial R&B-oriented stations
can only shrug and stammer and talk
about ratings and advertisers and
consultants. As producer Mtume not-
ed in “Rap Revolution Respect”: It is
already the 11th hour.

Guess I'm running out of space. I'll
have a few more observations about
Impact next week.
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Billboard.

FOR WEEK ENDING MAY 11, 1991

TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

MAIN SOURCE wiLD PITCH 2004 (8.98} BREAKING ATOMS
- <l 3 = 51 | 46 | 46 7 MARVA HICKS POLYDOR 847 209/PLG (9.98 EQ) MARVA HICKS
[ x 5

FU| 20| 38| £3| ARTIST TITLE 52 | 43 | 39 | 39 | WHISPERS capitoL 92957 (2.98) MORE OF THE NIGHT

=2 2lax| 20 LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT)
*%x NO.1 % » 53 50 5% 7 TYRONE DAVIS ICHIBAN 1103 (9.98) I'LL ALWAYS LOVE YOU
(M| 1 | 1 | 7 | SOUNDTRACK cianT zas09/RerRISE (9.98) 3 weeks at No. 1 NEW JACK CITY 54 | 54 | 57 | 6 | HERBALPERT AtM5345(9.9) NORTH ON SOUTH ST.
2 2 2 25 HI-FIVE JIVE 1328/RCA (5.98) HI-FIVE 55 55 47 17 THE 2 LIVE CREW EFFECT 3003/LUKE {9.98) LIVE IN CONCERT

.@ 60 60 4 ARNER ! I

3| 4 | 4| 13| 0aysemo3zs0c.ss EMOTIONALLY YOURS SHEICATEIWARNERBRDS 1225510 50! SEXICYMBAT

4 3 3 12 | ALEXANDER O'NEAL TABU 45349/EP(C (9.98 £ T 57 | 39 [ 35 | 33 | TOO SHORT A JivE 1353/RCA (9.98) SHORT DOGS IN THE HOUSE

= 61 64 19 XLE::?H*SQ?OAAS(E gEATURlNG D.J. MAGIC MIKE BACK TO HAUNT YOU

5 5 6 24 | WHITNEY HOUSTON A 2 ARISTA 8616 (10.98) I'M YOUR BABY TONIGHT
®| 7 3 10 Qg%m%ge?gcg’;““m M) T I R o T LT 59 | 36 [ 34 | 12 | TARA KEMP GIANT 24408*/WARNER BROS. (9.98) TARA KEMP

- 60 | 57 53 24 | LOOSE ENDS MCA 10044 (9.98) LOOK HOW LONG
(D] 10 | 14| 7 | TEDDY PENDERGRASS ELeKTRA 60891+ (9.98) TRULY BLESSED
8 6 5 2 | GUYA UPTOWN 10115/MCA (9.98) THE FUTURE 61 56 52 9 ONE CAUSE ONE EFFECT BUST IT 94847/CAPITOL (9.98) DROP THE AXXE
(9)| 14 | 15 | 51 | TONY! TONI! TONE! A WING 841 902/MERCURY (8.98 EQ) THE REVIVAL 2|8 | 4 ;:L':SAR:K“"I:"‘GAS:;“EGT‘:'E%F’ = ONCYWAYISIE
-B.l. THE ALBUM WITH NO NAME
10 8 9 24 | FREDDIE JACKSON @ CAPITOL 92217 (9.98) DO ME AGAIN o e VIRGIN 91608 (9.98)
— T Ty ” 71 | 68 | 8 | VARIOUS ARTISTS panpisC 8813 (9.98) MIAMI BASS WARS VOL.
RUDE BOYS ATLANTIC 82121* (9.98) DE AWAKENING
75 78 5 M.C. BREED & D.F.C. SD.E.G. 4103/ICHIBAN (9.98) M.C. BREED & D.F.C.
12 12 10 15 EPMD RAL 47067/COLUMBIA (9.98 EQ) BUSINESS AS USUAL 6 66 6 3 el e T
TRIAD 007 (8.98.
(:) 18 17 12 | DJ QUIK PROFILE 1402 (9.98) QUIK IS THE NAME
80 89 3 THE BRAND NEW HEAVIES DELICIOUS VINYL 846 874 (9.98) THE BRAND NEW HEAVIES

14 | 13 11 | 45 | MARIAH CAREY A ® COLUMBIA 45202 (9.98 EQ) MARIAH CAREY 68 59 56 | 25 | FATHER M.C. UPTowN 1006CA 9.98) .

15 15 12 | 32 | L.L.COOLJA DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 6 | 65 70 R T

16 9 7 23 | RALPH TRESVANT A MCA 10116 (9.98) RALPH TRESVANT 7% | 80 1 K-9 POSSE ARISTA 5665 (9.98) AT

17 17 16 18 C&C MUSIC FACTORY A COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT

n 58 51 21 AL B. SURE! ® WARNER BROS. 26005 (9.98) PRIVATE TIMES...AND THE WHOLE 9!

18 16 19 46 | KEITH SWEAT A 2 VINTERTAINMENT 60861/ELEKTRA (9.98) I'LL GIVE ALL MY LOVE TO YOU = o o % | e s

BOYS @ MOTOWN 6302 (9.98) THE BOY!
19 20 | 20 14 | GANG STARR CHRYSALIS 21798(9.98) STEP IN THE ARENA 7 ” 72 16 | BLUES BOY WILLIE BEO
ICHIBAN 1064 (8.98) o
20 19 18 | 38 | OLETA ADAMS @ FONTANA 846 346/MERCURY (9.98 EQ) CIRCLE OF ONE 78 1 62 | 62 | 32 | TRACIE SPENCER VAKE THE DIFFERENCE
CAPITOL 92153 (9.98)
ED 0.G & DA BULLDOGS
@D| B | 27 | 7 | B0 Sivericasas srsinercury 0.98 0 LIFE OF A KID IN THE GHETTO 75 | 69 | 67 | 23 | RUN-D.M.C. PROFILE 1401 9.9 BACK FROM HELL
@ 29 | 37 4 YO-YO EAST WEST 91605* (9.98) MAKE ROOM FOR THE MOTHERLOAD 16 | 68 | 66 7 MICA PARIS ISLAND 846 814 (9.98) CONTRIBUTION
28 | 21 | 21 | 25 | SPECIAL GENERATION BUSTIT 94846/APITOL (9.98) WSROI 71 | 67 | 58 | 25 | BIG DADDY KANE COLO CHILLIN 26303/REPRISE (9.98) TASTE OF CHOCOLATE
4 | 22 | B3 | 22 | JEFFREY OSBORNE ARISTA 8620 (9.98) ONLY HUMAN 78 | 63 | 61 | 30 | GERALD ALSTON TA) 6298MOTOWN (9.98) OPEN INVITATION
BOOGIE DOWN PRODUCTIONS
@] 8| 326 | Ot LIVE HARDCORE WORLDWIDE 79 | 78 | 81 | 5 | CHAMPAIGN maLaco 7461 (8.98) CHAMPAIGN IV

26 | 26 | 25 | S8 | BELL BIV DEVOE A * MCA 6387 (9.98) POISON 92 | — | 2 | M.C.POOH IN A MINUTE 187 (8.98) LIFE OF A CRIMINAL

2] | 24| 22 | 25 | CHUBB ROCK sELeCT 9063 (6.98) IREATIEMERICH) 83 | 77 | 14 | MARION MEADOWS novus 3097+/Rca (9.98) FOR LOVERS ONLY
34 | 36 | 7 | PHILPERRY capitoL 52115(9.98) ILERESRTIOGTHIEIMAN 82 | 77 | 74 | 71 | MICHEL'LE @ rutHLess 91282/aTLANTIC 9.98) MICHEL'LE
93 | 73 | '3 | SOUNDTRACK VIRGIN 91609 (9.98) IHEEIVENECRIBEATS 83 | 81 | — | 2 | VICTORIA WILSON-JAMES EriC 46853 (9.98 eq) PERSEVERANCE

3 | 27 26 25 | MONIE LOVE WARNER BROS. 26358 (9.98) DOWN TO EARTH 84 | 73 | 65 | 42 | ANITABAKER A eiexrra 60922 (9.98) COMPOSITIONS

31 | 25 | 24 | 14 | DIGITAL UNDERGROUND @ TomMy BOY 964 (6.98) THIS IS AN E.P. RELEASE NEWDP | 1 | 0.G. STYLE RaP-ALOT 5715/PRIORITY (9.98) | KNOW HOW TO PLAY 'EM?

32 | 30 | 28 | 54 | JOHNNY GILL A 2 MOTOWN 6283 (8.98) JOHNNY GILL 86 86 | — 2 SUCCESS-N-EFFECT WRAP 1108/ICHIBAN (8.98) BACK-N-EFFECT
@ 91 | — 2 KEITH WASHINGTON QWEST 26528*/WARNER BROS. (9.98) MAKE TIME FOR LOVE 94 | 94 3 YZ TUFF CITY 8065* (6.98) EP

432 24 | LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 88 84 | 84 13 | M.C. TWIST LETHAL BEAT 104 (8.98) BAD INFLUENCE

35 | 33 | 33 | 24 | SURFACE COLUMBIA 46772 (9.98 EQ) 3 DEEP 98 | 86 3 LONDONBEAT RADIOACTIVE 10192/MCA (9.98) IN THE BLOOD

5 "

36 | 31 | 30 | 19 | ICECUBE @ PrioRITY 7230 (6.98) KILL AT WILL 9 | 8 | 76 | 84 | JANET JACKSON A JANET JACKSON'S RHYTHM NATION 1814
@D| 38 | 45 | 8 | GEORGE HOWARD ore %23 3.59) EOVEEANDIONDERSTANDING 91 | 87 | 8 | 5 | DETROIT MOST WANTED sRvanT 310 (8.98) TRICKS OF THE TRADE
48 | 48 } 55 | ENVOGUEA ATLANTIC82084(998) BORN TO SING 92 | 88 | 8 | 12 | THE MALEMAN MUSCLE SHOALS 2207/MALACO (8.98) FIRST CLASS MALE

39 (35 ] 3 61 | M.C. HAMMER A © CAPITOL 92857 (9.98) PLEASE HAMMER DON'T HURT 'EM T 10 &E?;fsggp% . MO RITMO
51 59 5 WILL DOWNING ISLAND 848 278/PLG (9.98) A DREAM FULFILLED eSS

94 79 | 63 14 | DOROTHY MOORE MALACO 7455 (8.98) FEEL THE LOVE
64 | — 2 B ANGIE B BUST IT 95236/CAPITOL (9.98) B ANGIE B
95 89 75 38 VANILLA ICE A 7 SBK 95325* (9.98) TO THE EXTREME
42 42 43 16 POISON CLAN EFFECT 112/LUKE (9.98) 2 LOW LIFE MUTHAS
m o 5 p— p- 96 97 | — 2 TONY D. 4TH & B'WAY 444 025 (9.98) DROPPIN' FUNKY VERSE
SBK 95828 (8.98)
% | 37 R ° 97 | 100 | 97 22 | GERALD ALBRIGHT ATLANTIC 82087+ {9.98) DREAM COME TRUE
PEBBLES MCA 10025 (9.98) ALWAYS
S 98 93 90 | 44 | D.J. MAGIC MIKE CHEETAH 9403 (9.98) BASS IS THE NAME OF THE GAME
BLACK BOX RCA 2221 (9.98) DREAMLAND
R G 99 9% | — 2 EARL KLUGH WARNER BROS. 26293* (3.98) MIDNIGHT IN SAN JUAN
LALAH HATHAWAY VIRGIN 91382 (9.98) LALAH HATHAWAY
100 | 90 | 93 | 29 | CARON WHEELER EMI 93497 (9.98) UK BLAK
47 44 4 10 BWP NO FACE 47068/COLUMBIA (9.98 EQ) BYTCHES o
Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
52 | 49 5 WHODINI MCA 10201 (9.98) BAG-A-TRIX A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
49 4 4 18 BRANDIN DB AN TR AloooRelTos) ONE FOR ALL labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.
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Billboard
I (OF
FOR WEEK ENDING MAY 11, 1991 ™
CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
ol | =X 2. 3 a;: OF DANCE CLUB PLAYLISTS. 0¥ | X g o 3 a;: OF RETAIL STORES AND ONE-STOP SALES REPORTS.
E '-';J 5 ‘; f‘ g é S .LI./-!;EI[EL NUMBER/DISTRIBUTING LABEL ARTIST ':E I; 5 ‘; (NI g ; S H;E‘I-.EL NUMBER/DISTRIBUTING LABEL ARTIST
* % NO. 1T % % * % NO.1 » x
(D] 4 5 6 | PEOPLE ARE STILL HAVING SEX SMASH 873 667-1/PLG 1 week at No. 1 & LATOUR 1 1 4 7 | IT'S A SHAME {MY SISTER) WARNER BROS. 0-21791 @MONIE LOVE
2 1 2 10 | STRIKE IT UP RCA 2792-1-RD ® BLACK BOX 2 3 2 10 | TOUCH ME (ALL NIGHT LONG) POLYDOR 879 467-1 ® CATHY DENNIS
3 3 3 12 | WHERE LOVE LIVES ARISTA AD-2227 ALISON LIMMERICK @ 4 3 8 | STRIKE IT UP RCA 2792-1-RD ® BLACK BOX
4 5 10 | 4 | GYPSY WOMAN (SHE'S HOMELESS) MERCURY 868 209-1 CRYSTAL WATERS 4 2 1 9 | HERE WE GO coLumeia 38-73630 ® C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS
5 2 1 10 | HERE WE GO COLUMBIA 38-73690 & C&C MUSIC FACTORY @ 7 14 5 PEOPLE ARE STILL HAVING SEX SMASH 879 667-1/PLG & LATOUR
7 11 6 WEEKEND TSR 866 DJ DICK 6 5 10 8 UNBELIEVABLE EM v-56209 & EMF
] 8 15 | 4 | TONITE mca 54069 THOSE GUYS 1 15 [ — | 2 | GYPSY WOMAN (SHE’S HOMELESS) MERCURY 868 209-1 CRYSTAL WATERS
8 9 13 7 FEEL THE GROOVE SCOTT! BROS. 5281-1 CARTOUCHE 8 11 13 8 CRAZY LMR 2790-1-RD/RCA DAISY DEE
(] 12 ] 16 | 5 | spiLun THE BEANS atiantic 0-86031 @ JELLYBEAN 9 6 8 8 | DANGEROUS ON THE DANCEFLOOR RCA 1253 MUSTO AND BONES FEATURING PCP
10)| 18 | 22 4 WHERE THE STREETS HAVE NO NAME Em| 56217 PET SHOP BOYS 10 | 12 | 15 7 ELVIS IS DEAD/LOVE REARS ITS UGLY HEAD EPIC 49.73677 # LIVING COLOUR
11 6 4 12 | ANTHEM RcA 2775-1-RD @ N-JOI 11 9 9 12 | DO YOU WANT ME NEXT PLATEAU NP-50137 @ SALT-N-PEPA
2 15 21 5 MAMA SAID KNOCK YOU OUT DEF JAM 38-73706/COLUMBIA @ LL COOLJ 12 14 19 6 MAMA SAID KNOCK YOU OUT DEF JAM 38-73706/COLUMBIA @ L.L COOL)J
3 16 24 5 CRAZY LMR 2790-1-RD/RCA DAISY DEE 13 8 5 12 I'VE BEEN THINKING ABOUT YOU RADIQACTIVE 53992/MCA @ LONDONBEAT
14 | 17 [ 19 | 6 | CLOUD 8 cHaRISMA0-96378 FRAZIER CHORUS 14 | 10 | 11 | 8 | LET'S CHILL UPTOWN 54051/MCA & GUY
@ 24| — 2 | GOOD BEAT ELEKTRA 0-66550 DEEE-LITE 15 | I7 17 6 SHE'S DOPE MCA 54064 @ BELL BIV DEVOE
16 10 7 [ E.S.P. ELEKTRA 0-66550 DEEE-LITE € 45 | — 2 WHERE THE STREETS HAVE NO NAME EMI 56217 PET SHOP BOYS
17 | 2 | 23 5 HIP HOP ATLANTIC 0-86029 CHRIS CUEVAS ( 23 125 4 TONITE MCA 54069 THOSE GUYS
18 | 13 9 10 | UNBELIEVABLE emi v-56209 ® EMF 18 | 20 [ 23 7 1 GOT TO HAVE IT PWL AMERICA 878881-1/MERCURY  ED 0.G & DA BULLDOGS
19211 2 5 THE PARALLAX VIEW CAROLINE 2503-2 A SPUT SECOND 22 | 26 5 I'M DREAMIN’ GIANT 0-19441/REPRISE ® CHRISTOPHER WILLIAMS
20| 19 ] 12 9 STATE OF THE WORLD A&M PROMO JANET JACKSON 2019 |2 6 WHATEVER YOU WANT WING 879 591-1/MERCURY © TONY! TONI! TONE!
@ 30 | 33 | 4 | Now IS TOMORROW caroiac 4010 DEFINITION OF SOUND @ 25 | 34 | 3 | WHAT COMES NATURALLY MCA 53957 @ SHEENA EASTON
@ 28 | 37 3 | JOY wAX TRAX 9164 GREATER THAN ONE @ 28 | 42 3 | DADDY'S LITTLE GIRL DEF JAM 38-73696/COLUMBIA ® NIKKI D
23 [ 11 | 8 | 14 | 17's A SHAME (MY SISTER) wasner sros. 021791 ® MONIE LOVE (@[ 2 [ 27 | 4 | mrouaH erc 73708 ® VICTORIA WILSON-JAMES
24)! 29 | 40 | 3 | DADDY'S LITTLE GIRL DEF JAM 38-73696/COLUMBIA @ NIKKID ** *HOT SHOT DEBUT * % %
25 | 25 | 34 | 4 | CONTRIBUTION ISLAND 422-868185 @ MICA PARIS NEW ) 1 | 1 WANNA SEX YOU UP {FROM “NEW JACK CITY") GIANT 0-19382 @ CDLOR ME BADD
2% | 14 6 12 | I'VE BEEN THINKING ABOUT YOU RADIOACTIVE 53992/MCA © LONDONBEAT * % * POWER PICKX % %
i} 20 17 10 | RESCUE ME SIRE 0-19490/WARNER BROS. MADONNA @ 6 | — 2 ESP/GOOD BEAT ELEKTRA 0-66550 DEEE-LITE
34 | 41 | 4 | BABYBABY nM 1549 (SIAMY{GRANT) _@) 26 | 32 | 4 | STEP TO ME caproL v-15670 MANTRONIX
31 | — | 2 | HEYDJ SIRE0-40025REPRISE BETTY BOO AND THE BEATMASTERS @D 27 | 29 | 5 | vou THINK YOU KNOW HER exite 74002/NAsTYMIX ® CAUSE & EFFECT
* % * POWER PICKX * & 28 |21 |2 9 | ANTHEM rca2725-1-rD & N-JOI
49 | — | 2 | FASCINATING RHYTHM viraIN 0-91616 BASS-O-MATIC 29 | 18 | 16 | 14 | TREAT'EM RIGHT seLect 62358 ® CHUBB ROCK
'@) 42 | — | 2 | PHOENIX OF MY HEART WING 422 868 133-1/MERCURY ® XYMOX |13 7 12 | HOW TO DANCE ATLANTIC 0-86083 © BINGO BOYS
32 1 26 [ 26 | 7 | STEPTO ME CAPITOL v-15670 MANTRONIX TD 31 | 31 4 | NEW JACK HUSTLER GIANT 0-19342/WARNER BROS. @ ICE-T
33 | 3 3l 4 SEASONS OF LOVE GIANT 0-40008/WARNER BROS. KEITH NUNNALLY 2)| 32 41 3 PLAYGROUND MOTOWN 4765 @ ANOTHER BAD CREATION
34 38| — 2 RELAX YOUR SOUL RADIKAL Rad-5 FUN 4 FUN D 35 45 3 NOW IS TOMORROW CARDIAC 3-4010-0 @ DEFINITION OF SOUND
**xHOT éFOT DEBUT * * % 34 {30 | 30 | 5 | ISIT LOVE/SCANDAL ETERNAL 0-40007/WARNER BROS. ULTRA NATE
35| NEW D 1 | MEA CULPA cHaRIsMA 0-96352 ENIGMA 35 [ 16 | 6 8 | RESCUE ME SIRE 0-19490WARNER BROS. MADONNA
3% | 35 | 35 5 | RECONSIDER RCA2773.1-RD OSCARE 40 | — | 2 | FOLLOW 4 NOW WARNER BROS. 0-40004 SWAY & KING TECH
31 | 41 [ 84 | 7 | ALRIGHT cooitempo v.23712cHRYSALS URBAN SOUL 42 | — | 2 | FEEL THE GROOVE scoTTi 8R0S 52811 CARTODCHE
38 | 27 | 20 | 13 | KiD GET HYPED rca 2769170 DESKEE 38 | 37 [ 50 | 3 [ GIVEYOUR LOVE TO ME TOMMY BOY TB-977 TKA
NEWD> | | [ 1SAY YEAH ericag73773 SECCHI FEATURING ORLANDO JOHNSON NEWD | | | HEY DJ SR 040025RePRISE BETTY BOO AND THE BEATMASTERS
40 | 4 I — [ 2 1 sSEE-saw emi 56206 ATOOZI 40 | 33 | 18 | 13 | SADENESS PART 1 CHARISMA 0-96395 @ ENIGMA
NEWD | 1 | THIS TIME MAKE IT FUNKY capiToL PROMO # TRACIE SPENCER 41| 43 | — | 2 | PHOENIX OF MY HEART WiNG 422 868 133-IMERCURY ® XYMOX
50 47 3 LET'S PUSH IT CHRYSALIS v-23597 INNOCENCE NEW ) 1 WHERE LOVE LIVES ARISTA AD-2227 ALISON LIMMERICK
443 [ 36 | 29 11 | SAME SONG TOMMY BOY PROMO DIGITAL UNDERGROUND NEW ) 1 RING RING RING (HA HA HEY) TOMMY BOY T8-965 ® DE LA SOUL
4 | 45 | — | 2 | RIGHT HERE, RIGHT NOW 58K 07345 @ JESUS JONES NEW ) 1 | SAY YEAH EPIC 49-73773 SECCHI FEATURING ORLANDO JOHNSON
45 | 23 | 18 | 13 | DO YOU WANNA DANCE CARDIAC 3-4008 ® BROTHER MAKES 3 46 [ — 2 | TELL ME THAT YOU WAIT EPiC 73763 CULTURE BEAT
46 | 40 | 39 3 HALLELUJAH BIG LIFE 879 7451 & DFP 46 | 4 | — 2 BACKYARD MCA 53982 & PEBBLES
41) | NEW ) 1 (I WANNA GIVE YOU) DEVOTION CAPITOL V-15733 © NOMAD NEW ) 1 NIGHTGOWN EPIC 73746 CANDYMAN
48 [ 33 [ 27 | 9 | xY&ZEERca2763 POP WILL EAT ITSELF 48 | 38 | 39 | 4 | TONIGHT/SHOOT TO KILL ALPHAINT'L v-73017 THE HUNGER
NEW ) 1 MAINLINE SBK v-19732 TRIBAL HOUSE 49 | 29 | 28 | 5 | STONE COLD GENTLEMAN MCA 54043 © RALPH TRESVANT
NEW b 1 DO YOU WANT ME NEXT PLATEAU NP-50137 @ SALT-N-PEPA 50 44 e 2 1 DON'T WANT TO LOSE YOUR LOVE BUST IT 44658/CAPITOL @ B ANGIE B

{ i TOMORROW”

from the upcoming album

Love and Life

Coming in May:

(3-4012)

GEORGE KRANZ “DIN DA DA ’91” FEATURING DOUG LAZY
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DANCE I

Expo Muses Factors That Put Brakes On Mohile DJs

GOIN " WEST: Reflecting the tone of
the city it was held in, the Interna-
tional DJ Expo/West in Los Angeles
April 23-25 featured members of the
club community dealing with heated
issues in a relatively calm and mellow
manner.

Presented by Testa Communica-
tions and DJ Times at the Sheraton
Universal, the confab was intended
to be a West Coast counterpart to
last year’s successful meeting in At-
lantic City, N.J. Panel discussions
aimed to cover topics of interest to la-
bel executives, advances in technolo-
gy, and the mobile DJs. Unlike last
year’s event, intermingling was pro-
moted, though label-oriented discus-
sions were dominant.

Although little new ground was
broken during the panels, the turnout
of approximately 600 people allowed
for more intimate and lively ex-
changes. Discussions were mostly
free-form and interactive, providing
necessary information for industry
novices without boring their more
seasoned counterparts.

Insight into the problems and prej-
udices that mobile DJs face in dealing
with both labels and record pools
turned out to be the primary focus of
the Record Pool/Label Summit meet-
ing, moderated by Resource Record
Pool president Randy Sills. A rather
passionate and vocal group of mobile
jocks went far to dispel the myth that
they spin classics at weddings and
bar mitzvahs.

“We're working house parties,
high schools, and college parties.
We'’re playing music for one of the
biggest record-buying audiences,”
one jock argued. “We can potentially
reach more people than a club DJ
can, yet it is nearly impossible to re-
ceive record service.”

Panels on promotion, the future of
dance music, and A&R all touched on
the fact that dance music is diversify-
ing in style in almost comparable
measure to rock’n’roll. And while
some worried about the possibility of
a disco-style commercial crash, oth-
ers noted the continued growth of the
genre and its formidable place in the
pop mainstream. Records by Crystal
Waters, Deee-Lite, and Black Box
were cited for their credible songs-
manship as well as marketability.

The only glitch during the Expo
was the series of artist showcases.
While taking a more ambitious

Hot Dance Breakouts
CLUB PLAY

1. WHATIS THIS THING CALLED

LOVE ALEXANDER O'NEAL 1asu
(IMPORT)

TASTE THE BASS SAFIRE mercury
BOB’S YOUR UNCLE HAPPY
MONDAYS ELEKTRA

DEEP IN MY HEART CLUBHOUSE
ATLANTIC

| CAN'T STAND IT TWENTY
FOURTH STREET arisTa

12" 3INGLES SALES

. GET THE MESSAGE ELECTRONIC
WARNER BROS.

1
2. RISE 'N’ SHINE KOOL MOE DEE sve
3. WHAT IS THIS THING CALLED LOVE
4

5

b b )

ALEXANDER O’'NEAL 1asu
. TALK MUCH TEMPER TEMPER virGIN
5 G§AEN¢SONS OF LOVE KEITH NUNNALLY

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

stance than the Atlantic City confab,
nearly every show was marred by
technical problems and questionable
pacing. Most glaring was the open-
ing-night show at Vertigo, where the
program started so late that three of
the five scheduled acts did not per-
form. While representatives for both
the club and confab blamed each oth-
er, we were more concerned about
the artists who were caught in the

crossfire.
DANGE | | /™

by Larry Flick

SHOW YOUR SUPPORT: On May
13, Jellybean will host “An Evening
Of Support,” a benefit in honor of
artist manager Bob Caviano. Tickets
are $50, with proceeds to cover medi-
cal expenses for Caviano, who was di-
agnosed with AIDS last fall.

The program will be held at New
York nightspot Parallel and will fea-
ture a variety of performers: Gwen
Guthrie, India, George Lamond,
Nona Hendrix, Lisette Melendez,
and Adeva. The DJs will be Anthony
Mangini and Michael Wilson.

“We’ve usually held events like
these for people after they’ve passed
on,” says Caviano, who himself has
hosted benefits in honor of Keith
Haring and Steve Cohen. “This is a
chance for us to get together, and
maybe create an understanding that
people with AIDS can live. The sup-
port that comes from functions like
these gives me the strength to go on
and to fight.”

SINGLES-MINDED: One of our

fave rave divas, Claudja Barry, re-
turns to the major-label fold (RCA)
this week with “Love Is An Island.”
Here we have a deliciously sexy deep
houser that picks up in vibe where
“Good Time,” her recent comeback
club hit on Radikal Records, left off.
We love the dark and ambient key-
board fills, as well as Barry’s unique
vocals. She is currently in the studio
preparing her first album in nearly
five years. We can't wait!

It’s been way too long between sin-
gles for Jomanda, though we’re
soothed by the release of “Got A
Love For You’”’ (Big Beat, New
York). This delicious jam takes the
femme trio back to its deep house
roots after a brief flirtation with ur-
ban radio. Of the six remixes, be sure
to check out Steve “Silk” Hurley’s
and Eric Miller’s versions, both of
which emphasize rich harmonizing
and spine-stirring percussion.

By now, you've received your sec-
ond set of new remixes of “Mainline”
by Tribal House (SBK). Roger S.,
Phil Kelsey, and Winston Jones
have each taken this bright house cut
down a darker, more underground
path. We're most fond of the smooth
jazz tones provided by Roger on the
“Ego Trip” mix, although Kelsey’s
version (first heard via the DMC re-
mix service) pumps hard enough to
please during peak hours.

The premiere release from recently
formed Morgan Creek Records (Los
Angeles) is a fluffy synth/hip-hop
ditty, “Free Love,” by Voice Farm.
The track is a light blend of EMF-
style beats and guitars with chirpy
vocal chants. May be a tad too much
of a novelty for some, though a tough
remix could do the trick.

A ‘FREAKY’ CAMPAIGN: Atco is
testing out a new promotion concept
for the campaign behind “Freaky” by
Soho. It has taken the wide variety

of remixes available on the commer-
cial 12-inch and pressed them on sepa-
rate DJ-only vinyl. DJs with a genre
specialty have been serviced with re-
mixes that apply only to his or her
format. The idea is to increase the po-
tential for DJ approval by cutting out
potentially erroneous versions.

Response to the campaign has
been somewhat mixed—which is no
surprise. While we respect the Atco
idea of saving jocks time, we’re not
so sure we like the idea of a DJ’s free-
dom of choice being reduced.

To compensate those who have a
negative response, Atco is shipping
copies of the commercial 12-inch with
all of the remixes. Regardless of how
you feel about this campaign, we ad-

vise you not to lose sight of the fact
that “Freaky” is a strong track that
deserves your attention.

PARTING GLANCE: The club com-
munity is mourning the loss of pro-
ducer Sergio Munzibai. He died
April 26 in New York after a bout
with tuberculosis. He was 40.

Munzibai is best known as one half
of production team M&M, with John
Morales. Together they guided
tracks for a number of pop and dance
artists, including Denise Lopez and
Debbie Gibson. Among Munzibai’s
other credits are positions at Motown
Records, including as a dance A&R
rep, and WBLS, where he did a mix
show with Frankie Crocker.

Gathering Resources. Randy Sills, president and owner of the Resource
Record Pool, hosted a pre-opening-night party for The DJ Times International
DJ Expo West at Stringfellow’s in Los Angeles. Sills, right, poses for the
cameras with Roger LaRoque, with whom he has released a single on TSR
Records, “From The Underground,” under the name Strong Force.

ARTIST DEVELOPMENTS

Nunnally’s Season

In order to discuss the career of
singer/songwriter Keith Nunnally,
it is necessary to have a basic
knowledge of the history of the
’80s Chicago club scene. It is neces-
sary to understand the history of
house-music.

During the early stages of the
house music movement, most of
the tracks were instrumentals. In
1985, producer Steve “Silk” Hurley
created the now classic single “Mu-
sic Is The Key,” and decided to add
dimension to the track by using a
vocalist. That vocalist was Nunnal-
ly. ’
Nunnally recalls how he came to
work with Hurley: “Steve and I
knew a lot of the same people in
Chicago, [and] it resulted in our ac-
quaintance. He was looking for a
vocalist to sing [over “Music Is
The Key”]. One day Hurley called
me and asked me to sing on this
track.” The result of this collabora-
tion was the formation of a duo,
called J.M. Silk.

They signed to local indie label
DJ International, and followed
their first hit with ‘“Shadows Of

Your Love.” Shortly thereafter the
duo left DJ International for a ma-
jor-label deal with RCA. In the in-
terim, between leaving DJ Interna-
tional and joining RCA, Nunnally
assisted on Hurley’s highly suc-
cessful “Jack Your Body” for Un-
derground Records.

With the signing of J.M. Silk,
RCA had its first bona fide house
hit with “I Can’t Turn Around.”
The label followed this with ‘“Let
The Music Take Control” in 1987.
Not long after, the duo amicably
parted ways.

The breakup of J.M. Silk allowed
Nunnally to expand his horizons
beyond house music. He worked as
a session singer, as well as adding
vocals to the remix of Mr. Lee’s hit
single “I Like The Girls.” He also
toured with Club Nouveau during
its 1989 Asian jaunt.

Nunnally admits that the time
between J.M. Silk and his recent
signing to Giant/ Warner Bros. was
not always easy.

“It has all been a part of the Al-
mighty One’s plan,” he says. “He
has allowed me to best utilize my
gifts, to do the right thing.”

For now, the right thing appears
to be Nunnally’s current single,
“Seasons Of Love.” The track,
which is No. 33 on Billboard’s Club
Play chart this week, reunites the
singer with Hurley, who wrote and
produced the song.

Nunnally is currently writing
material for his first solo album,
collaborating further with Hurley
as well as Reggie Stewart.

Of the stylistic tone of the set,
Nunnally says, “I don’t want to
lose my roots of club/house musie.
We’ll be keeping the elements of
house, but adding an R&B flair to
it. It will be an album full of soul-
ful music.” Among the tracks is
the forthcoming single, “Willing
And Waiting.”

Giant Records A&R executive
Danny Keaton says he is excited
about the singer’s future. “He’s a
great vocalist. At the time of his
signing, we didn’t have a male ur-
ban artist. Since he has a base al-
ready, we are trying to put him
back where he was during his J.M.
Silk days, while also making him
more mainstream.”

MICHAEL PAOLETTA

ADVERTISEMENT

| THE UNDERGROUND AND
INDEPENDENT DANCE CHART

1. BIG BLACK BASTARD T WANT YOU T0 Fser ME®

DANCEFLOOR
2. G0 BITCH 60 *(Work This) Pess *

DANCEFLOOR
3. DIONNE F U WANT MY LOVE'  FIRST CHOICE
4, INCOG-NEEDLE °THE EP." BLAST
5. 2 HUMAR "HUMAN RACE" CLASSIFIED

6. THE MARTIAN “HERE COMES THE M_* |
ECHO USA
1. CYBERSOMIK  "BACK LASH' 8
&, BLAKE BAXTER ‘PRINCE OF TECHNO®
UNDERGROUND RESISTANCE
[ 9. MD-SHUN °PUT YOUR BODY IN MOTION
| ECHO USA
10. ENEMAR 1 "GET YOUR THANG TOGETHER"
STRICTLY RHYTHM
ACE BEAT
LEGAL
ABOUT MUSIC
STRICTLY RHYTHM
ATMOSPHERE

1. CRE "LOCK IT "

12. DUPREE “BRASS DISK’

13. TAMARA KNIGHT °MORE LOVE®
14,0V EGOTRIP EP.

15. NEVERLAND °MATO 6ROSSO"

Compiled trom reparts given by Independent
Recard Sfares, Clabs and 0.L's natiomwide. .
All the abevs titles avallable Thraugh:

YIETA EOUNDS INTERNATIONAL, INC,
215 Englawood Avemue

Emglewnad, N.J. 07631

Tel: 201-568-0040 FAX: 201-588-2539

BILLBOARD MAY 11, 1991

www americanradiohistorv com

29


www.americanradiohistory.com

Talent

The News On Huey Lewis & Co.
Band Is Back With A Back-To-Basics Disc

EBY THOM DUFFY

NEW YORK—It is an early April
evening and Huey Lewis & the
News—arena headliners though they
may be—are a few hours away from
a theater-size gig at the Ritz in Man-
hattan, an invite-only affair staged
for VH-1 and its advertisers, press
and radio types.

It follows a hotel-ballroom show-
case by the band two weeks earlier at
the National Assn. of Recording Mer-
chandisers’ convention in San Fran-
cisco. Sandwiched between was a trip
to Miami to film a video with director
Jim Yukich for the lead single, “Cou-
ple Days Off.”

That track already has scored sol-
idly at album-rock radio, heralding
the release Tuesday (7) of the first al-
bum in three years from Huey Lewis
& the News—appropriately titled
“Hard At Play.”

“I’'m not ashamed; [ like to have hit
records,” says Lewis brightly, be-
tween bites of salad at the Plaza Ho-
tel’s Oyster Bar. “Obviously that
means a certain amount of promo-
tion. You’ve got to play that game a
bit.”

But with “Hard At Play,” the
News—Lewis, guitarist Chris Hayes,
keyboardist Sean Hopper, guitar and
saxman Johnny Colla, bassist Mario
Cipollina, and drummer Bill Gibson—
are playing the pop game on a new
team. After a decade on Chrysalis
Records in the U.S., during which the
band emerged as one of the top-sell-
ing acts of the '80s—the band signed

with EMI Records U.S.A. for “Hard
At Play.”

In 1989, after the News’ multipla-
tinum sales of “Sports” and ‘“Fore”—
and the less-spectacular performance
of “Small World”’—Lewis and the
band watched Chrysalis go through
its latest shakeup.

“We weren’t completely happy

I never set myself
up to be a “trendy,”
“now” kind of guy’

with the results” of “Small World,”
recalls Lewis. “Although it was obvi-
ously a departure for us and meant
as a departure, there was some ques-
tion as to whether it might have done
a little better. And by [label co-
founder] Chris Wright's own admis-
sion, they needed to revamp the com-
pany wholesale.”

Wright subsequently made good
on those plans, with the arrival of la-
bel president John Sykes and the em-
phasis on breaking new acts, such as
Slaughter and Sinead O’Connor.

But at a summit meeting involving
Lewis, manager Bob Brown, Wright,
and Chrysalis U.S.A vice chairman
Joe Kiener, Lewis says he told
Wright of his reservations.

“He said, ‘What do you want me to
do? I said, ‘Let us go.’

“He was really a man about the
whole deal and did just that,” says
Lewis. “He said, ‘How about staying

on Chrysalis in England?'—where
they’'ve always done a good job. And
we said, fine. We’re on Chrysalis Rec-
ords in England and EMI worldwide.
Now Chrysalis is back to breaking
young new acts, which they've al-
ways been best at as a small compa-
ny. I was a lot of baggage, maybe.”

In the early '80s, when one of those
young Chrysalis acts was Huey Lew-
is & the News, the label president
was Sal Licata, now president of EMI
Records U.S.A.

“Never burn bridges, you know,”
says Lewis. “Look at Sal. In the silly
business this is, Chris Wright and I
will end up working together again in
five years. Who knows.”

After clearing the record on his la-
bel change, Lewis turns to the new
record at hand. Following up the
world-music twist of “Small World”
in 1988, “Hard At Play” is a hard and
fast return to the News’ R&B-rooted,
bar-band punch, starting with the
guitar-slashing, organ-pounding, ten-
sion-busting “Couple Days Off.”

That single’s chant-along chorus
seems likely to join such pop-hit
phrases as “I Want A New Drug,”
“The Power Of Love,” and “Hip To
Be Square” in the platinum-plated
Lewis lexicon.

“The fun thing is, I don’t have to
answer claims that it’'s some sort of
calculation to get back on the radio
because there’s nothing like it on the
radio,” Lewis says, laughing. “I nev-
er set myself up to be a ‘trendy’ and
‘now’ kind of guy. I guess I've al-

(Continued on page 32)

The B&H Blues Fest Is Blowing Into Town

Touring Talent Showcase Will Hit 6 Major Cities

LOS ANGELES—Benson &
Hedges Blues, the fourth annual
_ touring showcase for national and
local blues talent, will move into six
major markets beginning at the end
of the month in Los Angeles.

The Philip Morris-sponsored festi-
val, comprising headline concerts
and a variety of ancillary events,
was kicked off April 22 with a press
conference and performance at the
China Club in Hollywood featuring
B.B. King, Willie Dixon, and John
Lee Hooker.

This year, Benson & Hedges

Blues is set for Los Angeles (May
31-June 8), Houston (June 9-16), Dal-
las (June 14-21), and Atlanta (June
22-29). Dates for runs in Chicago
and New York, scheduled for the
fall, are yet to be announced. Hous-
ton is a new market for the festival
this year.

Headline shows, with slightly
varying lineups, will be held at the
Pacific Amphitheatre in Costa
Mesa, Calif.; the Summit in Hous-
ton; the Starplex Amphitheater in
Dallas; and the Lakewood Amphi-
theater in Atlanta.

-l A
Mary-Chapin
Carpenter

SHURE"

The microphones
the professionals
stand behind.

THE SOUND

OF THE PROFESSIONALS®
WORLDWIDE

King, Johnny Winter, and the
Fabulous Thunderbirds will top all
four bills (with Gregg Allman join-
ing King at the L.A. date). Other
performers set for the shows in-
clude Hooker, Etta James, James
Cotton, the Willie Dixon Dream
Band (featuring Al Duncan, Carey
Bell Harrington, Cash McCall, Joe
Louis Walker, and Rob Wasser-
man), and John Campbell.

As usual, the major shows on the
festival will be complemented by
club performances, workshops, and
exhibits. For example, the L.A. fes-
tival will include a photo exhibit
mounted by the Delta Blues Muse-
um, a “blues cruise’”’ around L.A.
Harbor featuring Albert Collins and
Walker, a guitar workshop led by
such talents as Lowell Fulson and
Phil Upchurch, and an evening of
blues films hosted by collector Mark
Cantor.

Benson & Hedges Blues, which be-
gan in 1988 as a three-market touring
package, has since played to an audi-
ence totaling 160,000 attendees.

This year, $1 from each ticket sold
to every market’s headline concert
will be donated by Morris to a local
homeless service organization.

CHRIS MORRIS

New Doobies; ‘Deadicated’;

Raitt’s Ring; Marley’s Art

A FEW YEARS AGO, before Pat-
rick Simmons and his band mates
reformed the Doobie Brothers,
Simmons was playing with a club
band in Santa Cruz, Calif. At the
end of the night, he recalls, “we
could pull out the heavy stuff.” One
particular tune “we saved 'til the
end of the set because it was such a
rocker.”

It's a few years later and that
song, “Dangerous,” is the debut
single and lead album-rock hit from
“Brotherhood,” the 14th album and
second post-reunion disc from the
Doobie Brothers on Capitol Rec
ords. Following the gold-sales suc-
cess of their 1989 comeback disc
“Cycles,” the Doobie Brothers on
“Brother-

troupe Shuar, Arista Records
launched its “Deadicated” album, a
best-of the Grateful Dead per-
formed by admiring artists. Pro-
ceeds of the disc go to the Rainfor-
est Action Network and Cultural
Survival, two groups involved in
stopping destruction of the rain for-
est. The first single from the set is
the Los Lobos cover of “Bertha”
... Meanwhile, Grateful Dead Mer-
chandising has released the first in
a planned series of vintage live al-
bums from the Dead. “One From
The Vault” was recorded during a
choice performance at San Francis-
co’s Great American Music Hall on
Aug. 13, 1975, to celebrate comple-
tion of the “Blues For Allah” al-

hood’’ have
not only re-
turned—but
returned to
form, with the

ble CD retails
for $15.

LY ready for

harmonious this thing
guitar-rock of called love,
‘s‘uCc}}:.gems as Bodnnieteo R;lltt
Grmlfr;?" and by Thom D uf f < . aélriae:;lc()’lr(eet{e
“Rockin’ were married
Down The Highway.” April 28 near Tarrytown, N.Y. |

On “Cycles,” says Simmons, ‘“‘we
all liked the songs but we weren’t
thinking about how to approach the
album as a whole. Basically, the
idea with ‘Brotherhood’ was we
wanted to rock a little harder. We
got out on the road [in 1989] and
when you step in front of an audi-
ence, it’s a whole other thing. We
want to make sure we have the
songs that will blow them away.”

That meant songs like the biker-
rock of “Dangerous,” the gospel-
soul of “Rollin’ On,” written by
band co-founder Tom Johnston,
and for the first time, songs by out-
side writers, such as “Something
You Said” by Michael Lunn.and
Average White Band member
Alan Gorrie, and the harmony-rich
“Is Love Enough” by Jerry Wil-
liams and Walt Richmond.

What you won’t find on “Brother-
hood” is a title tune.

“I had a list of [possible album ti-
tles] that completely filled two sides
of a sheet of paper, things I
thought would be good,” says Sim-
mons. “This title was brought to us
by Capitol Records. I got thinking
about it and it was perfect. This
band has been together so long, we
are family.”

With the ideal album to take to
the stage, the Doobie Brothers open
a U.S. summer tour May 30 in Fres-
no, Calif. The tour, says Simmons,
“goes 'til we drop.”

NIGHTS OF THE LIVING Dead:
With a New York party featuring
Suzanne Vega and Dr. John and
an L.A. bash boasting Los Lobos,
Dwight Yoakam, Bob Weir, Lyle
Lovett, Alan Jackson, Tom Hay-
den, and the Ecuadorian dance

Proud papa John Raitt serenaded
the couple with “The Girl That I
Marry’’ and ‘‘My Little Girl.”
Among the guests: Jackson
Browne, Darryl Hannah, Wyn-
onna Judd, and John Hall. Raitt’s
follow-up to the Grammy-winning

“Nick Of Time” album is due in

June, titled “Luck Of The Draw.” A
tour with Chris Isaak opens in July.

UN THE BEAT: RCA Records has
trimmed its roster in recent months
to 20-plus acts, down from some
four dozen, says label prez Joe Ga-
lante. One disc you won’t be hear-
ing from the Nipper is the major-la-
bel debut from Lucinda Williams,
managed by Metropolitan Enter-
tainment ... Another you will be
hearing much about is the Cy-
press/RCA debut, “All-American
Boy,” from guitar-rocker Vinnie
James, who showed his stuff to an
industry crowd at Tramps in New
York April 25 as his first single,
“Black Money,” bullets up the Al-
bum Rock Tracks chart ... With a
voice rich in twang, swing, and soul,
Kelly Willis is taking her place on
the Hot Country Singles & Tracks
chart with “Baby, Take A Piece Of
My Heart,” from her sure-shot
sophomore MCA disc ‘“Bang
Bang,” produced by Tony Brown.
But listeners outside the country
loop should know Willis is not only
as tradition-rooted as.Patsy Cline
but, in her own charming fashion,
as hip as k.d. lang. God still does
make honky-tonk angels . ..

R-R-R-R-RIP: The marketing and
publicity folks at the PolyGram La-
bel Group have been designing the

(Continued on page 32)
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saxed” (a saxophone-led jazz instru-
mental), and the sweeping ballad “In
Summer I Fall.” Lord initiated a
slow, chugging version of “Chain,” a
song about breaking the cycle of pov-
erty and abuse through the power of
love. “Sweet Liberation” was per-
formed as a funky, Southern rock
shuffle, while the show's finale of
“The Last Temptation Is Love” was

virtually gospel-like in its fervor.
There were no gimmicks, stage
tricks, or taped backing tracks
(though the magic of MIDI did pro-
vide some just-like-the-record studio
hooks not easily re-created otherwise
on stage). The midsize, funky club
setting of Tramps was perfect for a
very personal performance by a band
of innovative musicians who attempt
to break musical definitions and raise

consciousness at the same time.
JANINE McADAMS

STEVE WINWOOD
Sydney Entertainment Centre
Sydney, Australia

THE SCHEDULING of Steve Win-
wood’s sole, not-quite-full Sydney
concert in the midst of Billy Joel's 11
sold-out shows at the same venue
gave rise to inescapable comparisons.
Whereas Joel, over six Down Under
tours, has developed an affectionate
rapport with the audience, Winwood
had not previously set foot in this
country at any stage of his long ca-
reer. When he did finally arrive, he
declined a press conference and all in-
terviews apart from a few TV spots.

Winwood, who started a U.S. tour
April 29 in Seattle, opened this con-
cert—notable for a superb sound
mix—with “I'm A Man” and closed it
with “Gimme Some Loving.” By and
large, they represented the peaks of
his animation. While his smoky, soul-
ful voice; striking, distinctive melo-
dies; and daunting musicianship were
there to be marveled at, his remark-
able lack of stage craft was delivered
in equal quantity. Like the equally
reticent Van Morrison, Winwood
gives the unmistakable impression
that his time on stage is rather more
for his own enjoyment (and that of
his musicians) than that of his audi-
ence.

Certainly, it didn’t have to be as
lackluster an affair as it sometimes
was. His band was supple, surging,
and, as evidenced by the presence of
master drummer Russ Kunkel, ex-
tremely able. When the band's ener-
gv was given full reign, such as on
“Roll With It,”” “Valerie,” and “Feel-
ing Alright,” ignition seemed immi-
nent. Yet, too often the proceedings
gave the distinct impression of Win-
wood rehearsing for an Oscar Peter-
son tribute.

After dispensing “While You See
A Chance” and a block of songs from
the new Virgin Records album *Ref-
ugees Of The Heart,” Winwood, in
one of his few utterances of the
night, promised a trip back into his
past. But while the audience may
well have been expecting “Dear Mr.
Fantasy” or “Can’t Find My Way

(Continued on page 33)

Notice

An open letter to all managers, producers, artists and other industry

There are only a few drummers around who can do what I can do
behind a drumset. For years, I've studied with the very best. On both
coasts, I've done sessions and gigs. With good chops and a solid
meter, 1 can play anything—anytime—in any time.

. The music business is a business—an eye's got to be ever

. Never overplay, even when there is a tiger-in-the-tank.

So take a chance. Give me a call; you'll be glad you did. I'm young,
sharp, and really looking forward to hearing from you.

Let's have some fun making money and records, together.

Eddie Power

B x TOP CONCERT
oS TALENT IN
o e ACTION
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Sam Boyd Silver April 27-28 $1,856,500 79,000 Bill Graham
SANTANA Bow! (house record) sellout Presents
Unwv. of Nevada $23.50 Evening Star THE FAMILY STA"D
Las Vegas Prods. Tramps, New York
uiop The Summit April 25 28 $1,088,612 51,784 Beaver Prods. B
JOHN MAYALL & THE Houston $23.25 sellout RIDGING rock, funk, and soul,
BLUESEREARERS East West recording act the Family
EARTH DAY: (R) Foxboro Apnil 20 $700,000 33,000 Concerts for the Stand puts a’ 0Os spin on '60s era
10,000 MANIACS Stadium $25/$19.50 50,000 Environment £ 3 ] te . 9 bp. the 60 .
INDIGO GIRLS Foxborough, of acid-soul artists like Jimi Hendrix
JACKSON BROWNE, BRUCE | Mass. end Sly & the Family Stone and thus
mmmﬁ'iﬁ?fo" has wound up on the cutting edge of
JESUS JONES, MAXI the wave of retro-funk live bands. In
PRIEST, ROSANRE CASH their March 27 performance at
0P Reunion Arena Apnl 2223 | $590,085 28,719 Beaver Prods. Tramps, singer/songwriter/pro-
JOHN MAYALL & THE Dallas $22.50 sellout ducers Jeff Smith, Peter Lord. and
BLUESBREAKERS he . ' . ’
Sandra St. Victor and their band gave
NEIL YOUNG & CRAZY Los Angeles April 26-27 $502,325 23,066 Avalon Attractions i ., | ) £ . h:
HORSE Memonal Sports 525 26,334 a raw, loose performance that re-
BUCK PETS Arena vealed their gritty rock roots.
SOCIAL DISTORTION Los Angeles The 45-minute set consisted of ma-
YES Palace of April 27 $320,515 15,000 Belkin Prods. terial from the band’s criticallv ac-
Auburn Hills 50/$20/$15 liout Cellar Door Prods. : P o
Aubﬂ:zH:”& UL selou ar boor Frods claimed album debut, “Chain,” as
Mich. well as material from its upcoming al-
YES SkyDome April 23 $299,150 12510 Concert Prods. bum. The band ripped through the
Toronto (344,022 14,000 International hard-rocking “Love 1n The Midst Of
Canadian) ) s, L.
$20.50/525.50 Re\f)lutlon d[rjd th”e drjlvmg, up-tem-
ENGELBERT HUMPERDINCK | Westbury Music  Aprit 24-28 | $278736 13,255 Music Far Prods. po “Chakra Love” with St. Victor
DICK CAPRI Fair $25/$22.50 14,350 showeasing her multishaded gospel-
Westbury, N Y sellout /rock vocals. This was followed by a
FRANK SINATRA Blackbuster April 18 $240,000 8,381 in-house raw, stripped-down rock version of
STEVE LAWRENCE & EYDIE Desert Sky $75/338 50/$15 9,600 “It's Only Love.” A jammin’ version
GORME Pavilion N R _ 1
CORBETT MONICA Phoenix of the funky “Twisted” featured the
GEORGE STRAIT ARCO Arena April 27 $231,580 12,030 Vamell Enterprises multitalented Smith pumping it up
LORRIE MORGAN Sacramento, $20 12,500 with a scorching saxophone solo.
el Much of the material played from
YES Patriot Center Apnil 19 $225,966 9,988 Celiar Door Prods. the band‘s ﬁrst album was leWGd n
George Mason $41.50/821.50 sellout
Uy, tempo to showcase the drama of the
Fairfas, Va. lyries, vocals, and melodies, such as
RANDY TRAVIS Centrum in April 27 $191,162 9,620 Special Moments the band’s R&B hit “Ghetto Heav-
ALAN JACKSON Worcester $20 11,588 Promotions en,” a similarlv d()wn—temp()ed “Ova-
Worcester, ' N
Mass.
PAUL SIMON Joyce Athletic & April 16 $178,875 7,950 Concert Prods.
Convocation $22.50 sellout International USA
Center n-house
Univ. of Notre
Dame
Notre Dame,
Ind.
PAUL SIMON Jack Bresfin Apnil 17 $177,450 B,481 Concert Prods.
Student Events $23.50/$19.50/ 9,666 international USA
Center $17.50 in-house
Michigan State
Univ. l .
East Lansing, p ersonnel:
Mich.
SCORPIONS Richfield April 14 $168,700 9,035 Belkin Prods. 1 really should be makmg records.
TRIXTER Coliseum $20/$18.50 10,000
Richfield, Ohio
GEORGE STRAIT Selland Arena April 26 $167,561 9,210 Varnell Enterprises
LORRIE MORGAN Fresno $19 9,600
Convention
Center
Fresno, Calif.
SCORPIONS Centrum 1 April 23 $158,574 8,132 Don Law Co.
TRIXTER Worcester $19.50 10,500
GREAT WHITE Worcester, . .
Mass And I appreciate two things:
THE JUBDS Charlotte April 26 $153,192 7,182 Pro Tours
MARK CHESNUTT Coliseum $23.50/$18.50 9,702
PIRATES OF THE Charlotte, N.C. .
Ll towards the bottom line.
HANK WILLIAMS JR. & THE Starplex Apnil 27 $137,355 7,026 MCA Concerts
BAMA BAND Amphitheatre $21/$18.50 20,000 PACE Concerts
SAWYER BROWN State
MARK COLLIE Fairgrounds of
Texas
Dallas
QUEENSRYCHE Kiefer UNO April 27 $134,606 7618 Beaver Prods.
SUICIDAL TENDENCIES Lakefront Arena $18.50 sellout
Unwv. of New
QOrleans
New Orleans
MIKHAIL BARYSHNIKOV Fox Theatre April 28 $124,760 3333 Baryshnikov Prods.
Atlanta $40/320 4518 The Howard
Gilman Foundation
GARTH BROOKS Beil County April 13 $121,383 8707 Glenn Smith
CARLENE CARTER Expo Center $15/$12.50 sellout Presents
LINDA DAVIS Belton, Texas
GEORGE STRAIT Civic Auditorum April 28 $120,200 6,260 Varnell Enterprises
JOE DIFFIE Bakersfield $20 sellout
Convention
Center
Bakersfield,
Calif.

Copyrighted and compiled by Amusement Business, a publication of BP) Communications, Inc No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted to:
Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information

and pricing. calt Laura Stroh, (615)-321-4254.
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PARLEZ VOUS ‘BODEANS’?

Though the BoDeans have always
recorded in English, the Wisconsin
quintet felt the need to bring in a
“translator” for its latest Slash/
Warner Bros. album—in the form of
funk/pop producer David “Z” Riv-
kin.

“Radio didn’t really seem to un-
derstand our last record, ‘Home,’ so
we thought David Z could take our
musie and interpret it a little better
for listeners,” says guitarist/co-writ-
er Kurt Neumann. Rivkin is best
known for his work with Prince and
Fine Young Cannibals.

The move seems to have worked:
“Black And White” bowed at No.
121 on the Top Pop Albums chart
three weeks ago, the highest entry
for any of the BoDeans’ four al-
bums. The gritty first single,
“Black, White And Blood Red,” is
climbing the Album Rock Tracks

chart and its video has been added
at MTV.

“I have a lot of admiration for
people who are selling lots of rec-
ords and not getting any airplay,”
says Neumann. “I think that’s the
ultimate. But we weren’t able to do
that. Our listeners seemed to be
more of a radio-listening audience.
And we're not that alternative a
band that we spread totally by word
of mouth. We don’t need to sell mil-
lions, but we want to keep moving
upward.”

Neumann says Rivkin’s expertise
came in the mixing. “All the songs
are written and arranged before we
even meet with a producer,” he
says. “David has had a lot of experi-
ence at mixing songs that are radio
friendly, so we took advantage of
his basic experience.”

Rivkin didn’t tamper with the Bo-
Deans’ trademark sound, the inter-
play between Sam Llanas’ nasally
vocals and Neumann’s supple voice.
“It’s a strange mixture, but it
works,” Neumann says. “That’s

" NEW ON THE CHARTS

Color Me Badd, a quartet of 21-
year-olds who met six years ago in
high school, has burst onto the pop
scene with “I Wanna Sex You Up,”
from the Giant Records soundtrack
of “New Jack City.” The members
of the New York-based act hail
originally from Oklahoma City and
their debut single, written and pro-
duced by Dr. Freeze, is swiftly mov-
ing up both the Hot 100 and Hot
R&B Singles charts.

As teenagers, the group mem-
bers developed an impressive a cap-
pella vocal blend and performed in
local school halls and on street cor-
ners. When word of their stunning
harmonies spread, they were asked
to perform as an opening act for
artists passing through town, in-
cluding Huey Lewis & the News,
the 0’Jays, and Bon Jovi.

Last summer, a demo tape
reached Giant Records, which
signed the group after Cassandra
Mills, head of urban A&R, flew to
~ew York to see a live perfor-
“mance. "

Mills was then working on+%he
“New Jack City” project and decid-
ed to feature Color Me Badd. "I
called Dr. Freeze and asked him if

COLOR ME BADD: From left, Sam Watters, Mark Calderon, Bryan Abrams,
and Kevin Thornton:

he could come up with a ‘Do Me’ for
this new act,” she says. “I asked
him to watch the movie and pay
close attention to the strip scene
since that was the segment the mu-
sic would accompany.” When
Freeze brought Mills the finished
work, she knew she had a hit on her
hands.

“There’s a chemistry here,” she
says. “We were coming off an [al-
bum] that was already a million
units even before the song was re-
leased. Add to that a great song,
producer, and act, and you have all
the elements of perfect timing
That’s the part of this business that
no one can plan.”

As for the group’s interracial im
age, Mills says it became one of the
reasons for signing Color Me Badd.
“There was no question that it was

important in signing them. It gave |

them a unique quality that made
them viable to various formats
And they’'ve come up with a new
style of music we're calling ‘hip-hop
doo-wap’—a style that is filling a
void in the industry.”

Management: Myles Sanders, .

Adil Bayyan, New York,
JIM RICHLIANO

what we always felt was the Bo-
Deans’ sound: our voices together.
That’s what carries on from record
to record.” MELINDA NEWMAN

LAW ACCORDING TO . . .

Counting six past “name” bands
between them, British rock veterans
Paul Rodgers and Kenney Jones
wanted something different from
their new teaming as the Law.

Their self-titled Atlantic Records
debut album, then, offers a more
flexible approach, centered on the
Law’s two-man core. Rodgers says
that setup also is designed to
eliminate the “frustrations and
politics” that tended to thwart
progress in past ensembles.

“We didn’t want to just get
another band together and go the

same route as we've done,” says
Rodgers, speaking from experience
in Free, Bad Company, and the
Firm. “In my experience, you get
locked into an institution situation
and you can’t get out. So we chose
to break free and take risks by
bringing in people depending on
which {musical] direction we swing
at any given moment.”

Bryan Adams, Dave Gilmour, and
Chris Rea are among the guest
musicians on “The Law.” The
album, produced by Chris Kimsey,
has yielded the album-rock hit
“Laying Down The Law.”

“We won’t always have a star-
studded extravaganza like this, but
these guys are all very blues-based
players, so they’re on the same

(Continued on next page)

THE NEWS ON HUEY LEWIS & HIS BAND

(Continued from page 30)

ways been old-fashioned, really, and
now [at age 40] I'm old enough so
that I wear that act really comfort-
ably for myself. My heroes,” he adds,
“were always the old R&B guys.”

One of those R&B veterans, writer
Don Covay, who penned “Chain Of
Fools” for Aretha Franklin, co-wrote
the soulful, falsetto-sweetened track
“He Don’t Know” with Jon and Sally
Tiven. Another noted collaborator is
Nick Lowe, who co-wrote “Do You
Love Me Or What” with Lewis and
Hayes.

“That’s why I got in the business
to begin with, good songs,” says
Lewis, who has set up his own pub-
lishing companies, Bob-A-Lew and
Hulex Music, for his own material
and that of writers such as Bruce
Hornsby, Bonnie Hayes, and, more
recently, Bonnie Raitt.

“Basically, I'm happy just writing
songs and singing them, making the
records and going out and playing
them live. It's a great job,” says Lew-

is, who will launch a U.S. shed tour in
early July.

But Huey Lewis, musician, is not
about to deny that he also embraces
the role of hit-making pop star—
trendy as it may seem.

“The pop-star stuff is, well, obvi-
ously my second love. The fact is,
anybody who does what I do, does
like attention—or they’d be lying to
you. Don’t let anybody say we're re-
{uctant stars.

“What we all want is to be popular
singers. Period. What’s wrong with
that? What's wrong with wanting to
have a hit record? We do them on our
own terms. We produce them our-
selves. We write them ourselves.

“And if I can write and produce a
rock'n’roll record and get it into the
top 10, I'm not going to apologize to
anybody for that. Especially when
you look at the top 10. Not only am I
not going to apologize, I'm proud of
lt,”

Legacy In Stone. A memorial to
blues pioneer Robert Johnson was
unveiled April 20 at the Mt. Zion
Missionary Baptist Church outside
Morgan City, Miss., believed to be the
musician’s final resting place. A fund-
raising effort was coordinated by Skip
Henderson, right, and attorney J.
Walker Sims, and included a $10,000
donation from Columbia Records,
whose double-disc boxed set “Robert
Johnson: The Complete Recordings”
has sold more than 300,000 copies.
Among those who attended the
dedication were Larry Cohn, the
Grammy-winning producer of the
boxed set; blues historian Gayle Dean
Wardlow; Jim O'Neil, founder of the
Living Blues magazine; and Sid
Graves, curator of the Delta Blues
Museum in Clarksdale, Miss.; as well
as blues musicians from around the
nation. (Photo: Hubert Worley Jr.)

THE BEAT

(Continued from page 30)

classiest press folders to accompany
dises by acts such as Marva Hicks
and Paul Brady—then wincing as
the info gets mangled by anyone try-
ing to rip open PGD’s new heat-
sealed promo packs (from the same
campany that brings you the seem-
ingly indestructible plastic CD blister
pack). Also, “mailing-list glitches at
PGD have resulted in such mishaps
as 18 review copies of the new James
Brown “Star Time” boxed set going
to one Sunbelt newspaper. The Beat’s
recent PGD tally: three copies each
of the new Bandera and Latour al-
bums—in four different mailing
packs. One each is fine, really ...

DISCS DUE: A fire that destroyed
Levon Helm’s house in Woodstock,
N.Y., April 8 did not damage any
tapes for the upcoming Band album,
due this fall from Columbia Records.
Rick Chertoff is producing the disc
with Band vets Rick Danko, Garth
Hudson, and Helm. Robbie Robert-
son has a solo disc due later this year
on Geffen ... What are the Mer-
chants Of Venus selling? Spare,
shining, twang-rock rave-ups wed to
great melodies and a literate-pop sen-
sibility. Veterans of sessions with the
likes of David Johansen, Lone Jus-

tice, and Donald Fagen, this trio of
Brett Cartwright, Shayne Fon-
tayne, and Denny McDermott bows
this month on Elektra Entertainment
... Chrysalis on Tuesday (7) will re-
lease the “Best Of The Waterboys
‘81-90.”" ... “All Those Wasted
Years,” a 1983 live set from Hanoi
Rocks, is being released by Guns N’
Roses’ custom Uzi Suicide label
through Geffen.

ON THE LINE: Mary’s Danish,
with a new disc set to go this sum-
mer, has left Chameleon Records and
signed with Morgan Creek.

DATEBOOK: “Songs Of Freedom,”

an exhibition of photography,

artwork, and graphics celebrating
the life of Bob Marley, opens Satur-
day (11), the 10th anniversary of Mar-
ley’s death, at the Galerie MariHube
New York and runs through June 7
before being sent on a U.S. tour. The
exhibit opened last month in London.
A concert the same day in Kingston,
Jamaica, will be headlined by Ziggy
Marley & the Melody Makers and
the I-Threes—Rita Marley, Judy
Mowatt, and Marcia Griffiths
... The four-day MidCoast Music ‘91
festival will bring showcases, semi-

nars, and a trade show to Minneapo-
lis, beginning Thursday (9). Call Su-
san Evans at City Pages, the alterna-
tive weekly sponsoring the event ...
With anecdotes sweeter than wine,
Jimmie Rodgers will speak at a Na-
tional Academy of Songwriters semi-
nar May 13 at At My Place in Santa
Monica, Calif.

ON THE ROAD: Add to this sum-

mer’s recession-busting bills the mul-

tiple-act outing of Judas Priest, Alice

Cooper, Suicidal Tendencies, Metal

Church, and Dangerous Tendencies.

The show is the first national tour

package assembled by amphitheater-
partners Sony Music and Pace ...

Maggie’s Dream, whose video “It’'s A

Sin” has been added to MTV, will join

the Black Crowes on upcoming tour

dates ... Blues mama Pat Benatar,

supporting her new Chrysalis disc

“True Love,” opens a U.S. tour

Wednesday (10) in Worcester, Mass.

Benatar will be backed by
of Roomful Of Blues, who will wrap
club dates around Benatar’s theater
bookings ... Other tour openings:
Kitchens Of Distinction, Monday (6),
in Washington, D.C; Styx, May 16,
Lakeland, Fla.; the Whispers, May
17, Chicago.
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lN A MAJOR subpublishing ar-
rangement, year-old NEM Enter-
tainment, based in Los Angeles,
has struck a deal with BMG Music
Publishing whereby BMG will han-
dle the NEM catalog in all world
markets other than the U.S,, Cana-
da, and Japan. Operated by music
publishing veteran Ira Jaffe, NEM
is owned by Kuni Murai, who has a
strong track record in Japan as a
writer and independent producer,
as well as having had ownership in
Japan’s Alpha Music and Records.

In just a year’s time, NEM has
acquired several important rock
catalogs, including works by Fleet-
wood Mac, Powerforce, Wish-
bone, and Larry Butler. It has also
been signing developing writers

NEM Entertainment Inks
Subpub Deal With BMG

newal rights in the Lion version.”
Judge Keenan placed the action on
the court’s suspense calendar pend-
ing completion of the arbitration
proceedings.

cLARIFICATION: Aureen Rit-
chie, senior creative manager of
Warner/Chappell Music Ltd. in
the U.K,, says Words & Music was
“slightly misinformed” when it told
of how Rod Stewart’s smash
“Rhythm Of My Heart” got to the
performer (Billboard, April 27). “I,
in fact, sent the song to Rob Dick-
ins from the Warner/Chappell Mu-
sic U.K. office five years ago when
Rob was managing director of
WEA Records London ... I had re-
ceived the song from Geffen Music

Death Angel
(DGC), Hard Core (Interscope-
East West), and Rick Parker
(DGC).

Other signings include writer
Dave Gibson, the man behind top
country hits by Alabama and Tan-
ya Tucker.

The deal also renews business
ties between Jaffe and BMG presi-
dent Nick Firth. They were execu-
tives at Chappell Music, where
Jaffe also worked with BMG inter-
national staffers Diana Graham,
Paul Curran, Stephane Berlow,
and Ron Solleveld. A key staffer
working with Jaffe at NEM in the
U.S. is Ross Elliot, director of tal-
ent acquisition.

AN ARBITRATION PANEL will
decide whether the writers associat-
ed with the 1961 hit by the Tokens,
“The Lion Sleeps Tonight,” can cut
a renewal deal with Folkways Mu-
sic, the original U.S. publisher since
1951 of a South African song,
“Mbube,” which also achieved pop-
ularity under a Pete Seeger ar-
rangement as “Wimoweh.” The de-
fendants—writers George David
Weiss and Luigi Creator, the wid-
ow of writer Hugo Peretti, June
Peretti, and publisher Abilene Mu-
sic—claim that Folkways’ rights in
the “Lion” version were confined to
the original term of the copyright.
Judge John F. Keenan of U.S. Dis-
trict Court in New York denied the
plaintiffs’ motion to dismiss the
Folkways case, ruling that, after
the decision of the arbitrator, the
court would lack basic jurisdiction
over the plaintiffs’ claims. “Al-
though the arbitrator may address
the issue of the rights of the parties
in the underlying music, that issue
may remain unresolved and there-
fore appropriate for resolution by
this court after arbitration has con-
cluded,” he said. Judge Keenan also
rejected plaintiffs’ argument that
the assignment of rights from To-
ken to plaintiffs “somehow changes
plaintiffs’ obligation to submit to
arbitration. The primary issue to be
resolved is the ownership ... of re-

and bands. In Los Angeles,”
the latter cate- he says. So
gory, with la- . noted.

bel affiliates, wnrds

are School Of DEALS:
Fish (Capi- B Rondor Mu-
tol), Tattoo oy o :Fﬁ% sic in London
Rodeo (Atlan- [/ B AR o a1 IEFIE-‘!EEP—'J reports that
tic), XYZ one of its new
(Capitol), by Irv Lichtman British hopes,

the Dream-
ing, has signed with EMI Records
U.S. for the world. The band was
signed by Rondor a year ago under
a development deal, and subse-
quent showcase performances
caught the attention of Nick Gar-
field, EMI A&R chief.

PATRON: Edwin M. Cooperman,
chairman and co-CEO of American
Express Travel Related Services
Co. Inc., will receive the Patron of
the Arts award at the 22nd annual
dinner and induction ceremonies,
May 29 at the New York Hilton Ho-
tel.

A RE-MINDER: Major synchroni-
zation lightning has struck twice in
one year for Minder Music Ltd. in
London. It has had representation
in two feature-film box-office
smashes, first with “Batman”’
(“Beautiful Dreamer”) and more re-
cently with “Silence Of The Lambs”
(featuring “Hip Priest” by U.K.
band the Fall).

WHAT THEY'RE DOING: The
music print market has gotten the
first of a big flow, previously docu-
mented by Words & Music, of mu-
sic print featuring the works of the
late Irving Berlin. Hal Leonard
Publications was assigned the
print rights to the Berlin catalog by
its administrator, Williamson Mu-
sic. The kickoff release is the sin-
gle-sheet version of Berlin’s 1924
classic, “What'll [ Do,” featuring a
striking sepia head shot of Berlin
himself. The price is $3.50.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. The Black Crowes, Shake Your
Money Maker, guitar/vocal w/tab-
lature

2. Roxette, Joyride, piano/vocal

3. Steve Vai Songbook, guitar/vo-
cal w/tablature

4. Twin Peaks, soundtrack, piano/
vocal

5. Metallica, Ride The Lightning,
guitar/vocal w/tablature

TALENT IS

TALENT IN ACTION

(Continued from page 31)

Home,” they were served up the far
less familiar “Medicated Goo,”
“Heaven Is In Your Mind,” and “The
Low Spark Of High Heeled Boys.”
Strung together, they evoked more a
sense of tedium than nostalgia.
Taking up a mandolin for “Back In
The High Life Again,” the beginning
of his two-song encore, Winwood
hinted at the sort of bond that he
could have established with his audi-
ence (to be fair, as subdued as he
was) had he given more fully of his
peerless voice and innate sense of
rhythm. GLENN A. BAKER

LaVERN BAKER
The Cinegrill, Hollywood, Calif.

ALTHOUGH recent Rock and Roll
Hall of Fame inductee LaVern Baker
has been absent from the U.S. tour
circuit in recent years, she has lost
none of the blues-tinged grit that
made her an R&B pioneer and a pres-
ence on the U.S. pop charts in the late
"50s and early '60s.

Working with two of her regular
musicians, plus sidemen added for
her 10-night stint at this increasingly
popular L.A. niterie, Baker offered a
diverse evening of music mixed with
spicy wit.

Delving mostly into her early At-
lantic catalog, the singer breezed
through “Jim Dandy” and “Tweedlee
Dee,” giving an emotive performance
of “Play It Fair” but omitting her
biggest pop hit, “I Cried A Tear.”

When Baker tackled blues-oriented
tunes like the classic “Body &
Soul”—featured in the Broadway
show “Black & Blue,” which has giv-
en her a new career berth—*“St. Lou-
is Blues,” and “Nobody Knows You
When You're Down and Out” from
her “Sings Bessie Smith” album, she
demonstrated a good deal of vocal
power and range.

While her version of Sam & Dave’s
“Hold On I'm Coming” was hardly
essential, Baker’s soulful duet with
Philip Hamilton on “I'm Leaving It
Up To You” from the soundtrack of
the movie “Shag” was one of the eve-
ning’s highlights.

Interlacing her show with short
and witty anecdotes about her
lengthy career, Baker swung on “See
See Rider” and brought the evening
to a conclusion with a rousing read-
ing of her 1961 hit “Saved.”

DAVID NATHAN

ROGER WHITTAKER
Int’'l Congress Center, Berlin

THIS WAS Roger Whittaker’'s 40th
date in a demanding 53-concert sched-
ule that kicked off Jan. 24 in Den-
mark, the opening leg of an interna-
tional tour that will bring the singer
to Canada this summer and fall, and
to the U.S. by year’s end. But this
March 14 performance to a capacity
5,000-strong house betrayed not a
hint of tour fatigue.

Kenya-born Whittaker, a 55-year-
old father of five, fails to generate
much fan hysteria in Britain, where
he is based. But he is hugely popular
in Norway, Denmark, and Germany.
In Germany alone, he has sold more
than 9 million albums in the last 10
years.

A cheerfully extroverted entertain-
er with a robust and resonant bari-
tone and an engaging air of unremit-
ting jauntiness, Whittaker is a per-

former for all the family—honest,
committed, and clearly enjoying what
he does. And he acknowledges the
country in which he finds his widest
support by singing principally in Ger-
man.

Whittaker is not exactly in the
heartthrob league; yet the succession
of floral bougets pressed upon him
during the evening showed the dedi-
cation of his fans.

Well served by a band of mostly
Canadian musicians, Whittaker pre-
sented a varied program, which be-
gan with one of his standards (a natu-
ral for his voice), “If I Were A Rich
Man,” and concluded with a string of
German hits whose opening bars won
instant recognition from the audi-
ence. In a fun encore, Whittaker let
down all available hair in a rampag-
ing version of “Long Tall Sally” that
brought the house down.

Other highlights in the two-hour
show, which maintained a consistent-
ly high melodic and presentational
level, were Whittaker’s vintage hit
““Mexican Whistler,” ‘“Russellin’
Along,” with an impressive part by
guitarist Brian Russell, and an infec-
tious train-rhythm song, “Good Old
E.AR. & H.,” dedicated to the East
African railways and featuring some
tasty country fiddle by Nashville’s
Lorna Greenwood.

The tour, whose Danish leg was a
total sellout, including 13 added dates
April 10-23, was jointly promoted by
the International Concert Organiza-
tion in Copenhagen and Mama Con-
certs & Lippmann & Rau in Munich.

MIKE HENNESSEY

ROBIN HOLCOMB
Nightstage, Cambridge, Mass.

THOUGH SHE is well known on the
avant-garde New York jazz scene
and has released two previous instru-
mental albums, Robin Holcomb is

just now hitting the circuit with her
debut for Elektra/Musician.

Holecomb may find herself put in
the same niche as Rickie Lee Jones,
Joni Mitchell, Suzanne Vega, and
Shawn Colvin, although her music is
more abstract and her words more
like poetry than lyrics. Listeners who
don’t have a jazz background might
find her album heavy on atmosphere
and minimalist instrumental ges-
tures.

In live performance, however,
there was a warmth to counter the
cool, controlled music—emerging
perhaps in Holcomb’s shy yet confi-
dent presence or just the physical in-
terplay between the musicians: gui-
tarist Stu Cutler, drummer Danny
Frankel, bassist and tuba player
Dave Hofstra, guitarist, sax, and
clarinet player Doug Wieselman, and
keyboardist Wayne Horvitz.

The most striking aspect of Hol-
comb’s music in performance is how
American it is. She draws from her
Southern background, from hymns
and Civil War songs, from jazz and
folk music, and from modern jazz.
The net effect is a kind of folk art,
like a musical quilt.

She moved from the eccentric
“American Rhine,” which her voice
colors with a weird Appalachian
tinge, to the hearty rock’n’roll of
“Troy.” She segued from her bluesy
cover of Dylan’s “Going Going Gone”
to the smoky beat(nik) chant of “this
poem is in memory of!”” Then she
topped that off with an instrumental
twist called “Dixie,” which was just
that—variations of the song with a
Dixieland jazz flavor.

What draws all these elements to-
gether is Holcomb’s versatile voice,
both fragile and strong, with a richer
resonance live than on record. And
her voice should also draw the dispa-
rate elements of her audience togeth-
er as well. KAREN SCHLOSBERG

ARTIST DEVELOPMENTS

(Continued from preceding page)

wavelength as us,” says Rodgers.

Assisting the process is Lone
Wolf Management’s Bill Ham. ‘“He's
very supportive and patient, which is
good for us,” says Jones, himself a
veteran of Small Faces, which he co-
founded, the Faces with Rod
Stewart, and the Who. “People
around us have to be dedicated to
what we believe in.”

The Law will not tour until the
fall, pending the reception of the
album. Says Jones, who last hit the
road with the 1984 ARMS benefit
tour, “We'd rather head out
tomorrow.” JIM BESSMAN
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MCA Unleashes Dirt Band Spinoff The Wild Jimhos

B BY DEBBIE HOLLEY

NASHVILLE—MCA Records/Nash-
ville recently introduced the slightly
left-of-center Wild Jimbos (Jimmy Ib-
botson, Jim Ratts, and Jim Sales-
trom) to the world of country music.
The three-man group candidly deliver
a harmonious blend of country, reg-
gae, folk/bluegrass, and horsing
around, both live and on its upcoming
self-titled album.

According to Tony Brown, execu-
tive VP and head of A&R, the idea of
signing the Wild Jimbos came when
the Nitty Gritty Dirt Band, of which

ber, was still on MCA (the Dirt Band
has since moved to Capitol Records).

Wild Jimbos manager Chuck Mor-
ris, who also manages NGDB, ex-
plains: “For a number of years, Jim-
my Ibbotson has had some special
songs that he had written and loved
that just haven’t fit the Dirt Band. Ib-
botson put together a little band to
have fun with and play these wonder-
ful songs when he was off the road
with the Dirt Band. They have be-
come very successful, establishing a
large fan following in the Colorado
area, where they’re all from.”

When Morris saw the Jimbos per-

form in Colorado last summer, he
says he too was convinced of the
band’s credibility and agreed to help
Ibbotson secure a record deal.
“Bruce Hinton [MCA Nashville presi-
dent] and Tony Brown were nice
enough to give us a record deal on a
phone call alone. They hadn’t even
heard a tape. Basically, all they said
was that we had to keep costs to
$20,000.”

Brown categorizes the record as
“more folk than country” and hopes
to see it racked at retail with folk rec-
ords. From the label’s perspective,
Brown adds, “We don’t make records

Ibbotson remains a full-time mem-

STICKS & STONES: Should the Country Music
Assn.—or another advocate group—organize an “anti-
defamation league” to take on those who rube, ravage,
and ridicule country music? It’s a notion that’s gaining
some currency on Music Row—at least in informal con-
versations. Having experienced far more lows than
highs in its long pursuit of consumer dollars, the indus-
try is eager to hold the ground it has taken over the past
few years, ground now occupied by people who are
younger, more prosperous, and better-educated than

ever before. However,
this happy state of affairs
Nashville

is imperiled, many think,
by country's tenacious
hayseed image,

What can be done about
perceptions that are more
likely to inspire derision
than purchases? How can
country keep its character

and shed its caricature”’

How To Put An End To Country-Music Bashing
‘Worst OF’ Awards Would Single Out Offenders

Lee Arnold will host the show. IFCO’s New Country
Showecase, staged during dinner, will feature perfor-
mances by Joe Liptock, Tracey Lynne, Timber Marie,
Shellee Morris, Gary Nichols, the Nolfs, and Pat Shea.
McEntire and son Shelby have shot two TV spots on
behalf of the American Lung Assn.’s clear air campaign
The spots were conceived, written, and produced by
Nashville’s Scene Three and will begin airing nationally
in May ... The Texas Dept. of Commerce in Austin has
just published a 200-page Texas Music Industry Directo-
ry. It lists 1.160 music
businesses and cross-ref-
erences them by 80 cate-
i gories ... Rutledge Hill
% Press has released a pa
perback version of “Still
5 In Love With You: The
Storv Of Hank And Au
LA drey Williams.” The book

wy v +| was co-written by Lycre-
i cia Williams, Audrey Wil-

Here’s a thought: Since
award-giving is such an
ingrained part of the business, why not hand out cita
tions to those who trade most flagrantly in country ste-
reotypes? Performers, songwriters, set designers, cos-
tumers, reporters, headline writers, talk show hosts—
indeed, everyone who implicitly brands country as the
art form for the naive, the grinning, and the scratch-
ing—would be eligible

Conferring these awards—and doing so with great
fanfare and good humor—could yield several benefits:
It would demonstrate that country can confront defama
tion with public wit rather than private grumbling; it
would gain widespread media attention on its own
terms—just as other “raspberry’ and “worst of” lists
do; and, best of all, it might actually discourage stereo-
typing by making it more risky and less publicly accept-
able. Any ideas on what we might name these anti-tro-
phies? We'll be standing by the mailbox.

MAKING THE ROUNDS: According to press reports,
the family of Paula Kaye Evans, one of the eight mem
bers of Reba McEntire’s entourage killed in the March
16 plane crash, has filed a $22 million suit in Dallas
against the companies that owned and chartered the fa-
tal aircraft . . . Kathy Mattea’s “Time Passes By” video,
directed by Jack Cole, won a gold medal in the best-fe-
male category at the Worldfest/Houston International
Film & Video Festival ... Earl Thomas Conley will
headline the International Fan Club Organization’s an-
nual Fan Fair dinner and show, June 14. Also appearing
will be Roy Clark, Paul Overstreet, Jann Browne,
Marty Stuart, Joe Barnhill, Rob Crosby, James
House, Loretta Lynn, Jo-El Sonnier, Les Taylor, Pam
Tillis. and Marsha Thornton. TV hosts Lorianne
Crook and Charlie Chase and Mutual Radio Network’s

by Edward Morris

liams’ daughter, and Dale
Vinicur ... And speaking
of Hank Williams: A retired West Virginia magistrate,
Herb Pauley, tells Scene that he and Ramona Cerra, a
member of the state’s House of Delegates, are trying to
drum up interest—both official and fan—in building a
monument to the revered singer and songwriter. Wil-
liams died in the back of his car on Jan. 1, 1953, as he
was being driven to a concert in Canton, Ohio. His death
was discovered when his driver made a stop in Oak Hill,
W.Va. Another group of Williams' supporters has an-
nounced its intention to locate a plaque on the site, but
Pauley says he’s lobbying for a life-size statue

WaxWorks’ John Maglinger sends us details on “The
Missouri Session,” an ambitious bluegrass recording
project produced by Joe Wieneman and Irl Hees in
Macks Creek, Mo., last Dec. 29-31. Subtitled “A Studio
Jam Session With Years Of Memories,” the 25-cut al
bum (cassette or CD) features the work of 31 top Mid-
west pickers, including Maglinger’s fiddling colleague,
Kirk Brandenberger. All profits from sales of the al-
bum will go to a fund to aid bluegrass musicians in need

. Nashville songwriter Marijohn Wilkin was recently
honored on United Nations’ World Children’s Day for
her song “We Are One” , .. Two local video production
companies—Nashville Teleproductions and Stokes Pro-
duction Services—will jointly manage the 1,700-seat Mu-
sic Village Theatre at Music Village U.S.A. in Hender-
sonville, under the NTSPS Management logo

SIGNINGS: Johnny Rodriguez to World Class Talent
for booking . .. Johnny Paycheck to Harp Talent Agen-
ey for booking and to White Horse Enterprises for pub-
licity ... Curb Records duo JJ White to Entertainment
Artists for booking ... Dave Cave to an artist contract
with CDC Records

we know won't sell. We do make rec-
ords that we know will sell like crazy.
But, occasionally, an A&R depart-
ment makes a record that is creative
expression.”

Sam Bush, founding member of
the New Grass Revival, produced the
album at Colorado Sound in Denver.
The recording was completed in sev-
en days. Ibbotson sings lead on eight
of the 10 songs on the album. Ratts
takes the lead on “Tilt-A-World” and
Salestrom performs on “Uncondition-
al Love,” penned by Ratts and Sales-
trom, respectively. The album also
features “Where The Light Comes
From,” written by Nashville writers
Don Schlitz and Thom Schuyler, as
well as several Ibbotson favorites.

Though the Wild Jimbos are de-
scribed by both label executives and
management as ‘‘eclectic,” Brown
says he took the project for “face val-
ue, thinking that if Jimmy [Ibbotson]
was doing it, musically it had to be
very good and I would take my

(Continued on next page)

Kristofferson
Songs To BMG

NASHVILLE—BMG Music
Publishing has purchased the
early Kris Kristofferson catalog
from Marijohn Wilkin's Buck-
horn Music, Kristofferson’s orig-
inal Nashville publisher.

The top song in the collection
is “For The Good Times,” which
has been licensed more than 600
times, according to Henry Hurt,
VP/GM of BMG’s Nashville divi-
sion. It is also BMI's 24th most
performed song and one that has
already registered more than 4
million performances.

Also in the catalog are “Jody
And The Kid,” “If You Don’t
Like Hank Williams,” “Darby’s
Castle,” “When I Loved Her,”
“Vietnam Blues,” “I'd Rather
Be Sorry,” “I've Got To Have
You,” and “Best Of All Possible
Worlds.”

Country Finds Windy Gity Home

Jam Sponsoring Showcase Series

B BY MOIRA McCORMICK

CHICAGO—To develop a grass-roots
following here for the “new breed” of
country-oriented singer/songwriters,
Jam Productions, a major concert
promoter, has started a nightclub
showcase series called “An Evening
Of New Country.” So far, the series
has featured area club performances
by Kevin Welch, Darden Smith, and
Rosanne Cash.

The “New Country” series was
started by Jam’s senior talent buyer,
Andy Cirzan, who primarily books
arenas, and John Soss, marketing di-
rector for Jam’s year-old outdoor
venue, World Music Theatre. Accord-
ing to Cirzan, few major promoters
who specialize in rock are also work-
ing country music at the club level.
An exception, he notes, is the Marl-
boro Music Festival country series,
promoted nationally by Metropolitan
Entertainment of Montclair, N.J.,
which uses a variety of venues, in-
cluding clubs.

In general, he says, local promot-
ers “are almost always circumvented
[in the country realm]. When the acts
get to the midlevel and arena status,
national promoters or the acts’ in-
house promoters handle the dates.”
Jam itself has co-presented a number
of country acts with national promot-
ers and is beginning to book country
artists at the World Music Theatre
{(which, like most outdoor venues, Cir-
zan notes, is owned by the local pro-
moter—in this case, Jam—and is
thus exempt from the circumvention
to which he referred.) George Strait,
Hank Williams Jr., and the Kentucky
Headhunters are all booked at the
World this summer.

Cirzan and Soss were inspired to
launch “An Evening Of New Coun-
try,” Cirzan explains, after attending
a Kevin Welch club gig in Chicago

)

last summer. “[We] went to this 100-
seat club, and it was terrible,” he
says. ‘‘People were talking, not
watching the show. Welch was get-
ting heckled, and I'm wondering,
‘Where’s security? Is this the way
Nashville talent sees Chicago?’

“There’s no consistency in the way
new major-label signings in the rock/
pop and country arenas are treated,”
Cirzan continues. “New rock acts are
booked in decent rooms, to begin
with. It occurred to me that we were
in a position to do something, to pre-
sent young artists in an entry-level
situation in a professional, quality
manner.”

Cirzan contacted Welch’s manage-
ment and brought him back to Chica-
go several months later to Schuba’s,
a 100-seat North Side club. It was a
first for Jam, says Cirzan. “Our usu-
al entry-level club is the Park West, at
750 seats,” he says. Jam’s aim is to
start the country acts at Schuba’s
and work them up to larger rooms.
Darden Smith was also booked at
Schuba’s, while Rosanne Cash played
Park West.

The new country series is a labor
of love for Cirzan and Soss, who
take no agent fees for their work.
“We’ve set it up as a break-even
situation—we still haven’t made a
penny,” Cirzan says. “The band’s
manager has to be involved, and
the artists have to understand it’s
a no-frills situation. They’re not
breaking even themselves. When
Welch came, he brought Nash-
ville’s A Team with him as a back-
ing band. We make sure the art-
ist’s guarantee is covered by the
ticket prices—so the club makes
money on drink sales.” Tickets for
the Schuba events were $10 each.

According to Cirzan, Jam’s chal-
lenge with this series is to develop

(Continued on page 36)
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Billboard.

TOP COUNTRY ALBUMS

COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND

FOR WEEK ENDING MAY 11, 1991 ONE-STOP SALES REPORTS.

= b

x | < | o g O S g

AR ¢ 8123
g % (% g a’;.ErLIELUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE g % (% g LAA';.EI-JELUMBER/DISTWBUTWG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE
* % NO. 1 * % 39 ] 35 | 33 | 49 | GEORGE STRAIT A MCA6415(9.98) LIVIN' IT UP
1 1 1 | 33 | GARTH BROOKS A 3 caPiTOL 93866* (9.98) 23 weeks at No. 1 NO FENCES 40 | 34 | 34 | 29 | JOE DIFFIE Epic 46047+/SONY (8.98 EQ) A THOUSAND WINDING ROADS
(D 3 4 6 DOLLY PARTON COLUMBIA 46882*/SONY (9.98) EAGLE WHEN SHE FLIES 49 o 2 LORRIE MORGAN Rch 30210-4* (9.98) SOMETHING IN RED
3 | 2] 2|2 | CLINTBLACKA Reas2ar2 999 G LA e 42 | 42 | 41 | 36 | LEE GREENWOOD wca 42219 (8.98) GREATEST HITS VOLUME TWO
(] 5 | 8 | 5 | GEORGE STRAIT uca 10204 5.9%) CHILL OF AN EARLY FALL 43 | 36 | 35 | 43 | WAYLON JENNINGS £p(C 46104+/50NY (5.98 EQ) THE EAGLE
(®] 7 [ 2 [ 3 | THE KENTUCKY HEADHUNTERS wercurr sas ose- .9 ELECTRIC BARNYARD 4 | 44 | 38 | 48 | SHENANDOAH CoLUMBIA 45290/50NY (.98 £Q) EXTRA MILE
6 | 4 | 3 | 33 | REBAMCENTIREA MCA 10016 (9.98) RUMOR HAS IT 45 | 37 | 39 | 28 | CHET ATKINS & MARK KNOPFLER COLUMBIA 45307*/SONY (8.98 EQ) NECK & NECK
1 6 5 7 | VINCE GILL wca 10140 9.98) POCKET FULL OF GOLD 46 | 40 | 42 | 13 | RONNIE MCDOWELL curs 77414* (9.98) UNCHAINED MELODY
8 8 6 | 104 | GARTH BROOKS A cAPITOL 90897 (9.98) GARTH BROOKS 47 | 45 | 48 | 207 | RANDY TRAVIS A * WARNER 8ROS. 25568 (8.98) ALWAYS & FOREVER
@ 15 | 18 5 KATHY MATTEA MERCURY 846 975* (9.98) TIME PASSES BY 48 | 47 | 44 | 12 | PAM TILLIS ARiSTA 8642" (8.98) PUT YOURSELF IN MY PLACE
10 10 9 78 | THE KENTUCKY HEADHUNTERS A MERCURY 838 744 (8.98 EQ) PICKIN' ON NASHVILLE 49 | 51 | 49 | 28 %ﬁ&ggz“oﬂ%&ezz?gER SHOOTING STRAIGHT IN THE DARK
11 19 | 7 | 60 | ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD NEWD | 1 | MARK O'CONNOR waRNER BROS. 26509* (3.98) THE NEW NASHVILLE CATS
12 12 15 | 25 | DWIGHT YOAKAM REPRISE 26344*WARNER BROS. (9.98) IF THERE WAS A WAY 51 | 48 | 46 | 38 | VERN GOSDIN COLUMBIA 45609/SONY (698 EG) 10 YEARS OF GREATEST HITS
13 11 10 | 32 | RANDY TRAVIS @ wARNER BROS. 26310* (9.98) HEROES AND FRIENDS 52 | 46 | 45 14 | SAWYER BROWN CURBICAPITOL 94260+/CAPITOL (6.98) BUICK
14 13 11 | 32 | THE JUDDS @ CURB/RCA 52070*/RCA (9.98) LOVE CAN BUILD A BRIDGE 53 | 52 | 47 | 27 | ROSANNE CASH coLUMBIA 46079+/SONY (9.98 EQ) INTERIORS
15 | 18 | 16 | 59 | TRAVIS TRITT @ wARNER BROS. 26094 (9.98) COUNTRY CLUB 54 | 5 | 5 | 99 | LORRIE MORGAN ® rca 9594 8.98) LEAVE THE LIGHT ON
16 | 14 | 12 | 104 | CLINT BLACK A 2 RcA 9668 (8.98) KILLIN' TIME 55 | 54 | 53 | 35 | CARLENE CARTER REPRISE 26139*/WARNER BROS. (9.98) I FELL IN LOVE
17 | 17 [ 13 | 70 | VINCE GILL @ mca 42321 (8.98) WHEN i CALL YOUR NAME 56 | 57 | 52 | 82 | RANDY TRAVIS A WARNER BROS. 25988 (9.98) NO HOLDIN' BACK
20|29 4 | THE FORESTER SISTERS wARNER BROS. 26500" (9.98) TALKIN' ‘BOUT MEN 57 | 53 | 54 | 189 | GEORGE STRAIT A mca 42035* (8.98) GREATEST HITS, VOL. 2
19 [ 16 | 14 | 24 | K.T.OSLIN @ rca 52365+ 9.98) LOVE IN A SMALLTOWN 58 | 56 | 57 | 15 Smﬁ;‘f&'}m}:ﬁg&'z DESERT ROSEBAND 5 ,q7pN ROSES - GREATEST HITS
20 | 21 | 20 | 48 | ALABAMA ® rcas2108® (9.98) PASS IT ON DOWN 59 | 60 | 63 | 3 | JIMMY COLLINS pLATINGM EDGE 060" (8.98) WANTED RECORDED OR LIVE
2 19 | 17 | 67 | RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS Il 60 [ 53 [ 53 | 58 | RESTLESS HEART Rca 9961 (8.98) FAST MOVIN' TRAIN
22 | 22 | 19 | 13 | PAUL OVERSTREET Rrca 2459* (9.98) HEROES 61 | 55 | 65 | 38 [ TEXAS TORNADOS REPRISE 26251 */WARNER BROS. (9.98) TEXAS TORNADOS
23 | 23 | 21 | 28 | MARK CHESNUTT mca 10032+ (9.98) TOO COLD AT HOME 62 | 61 | 70 | 35 | MICHAEL MARTIN MURPHEY WARNER BROS. 26308* (9.98) COWBOY SONGS
24 |25 | 30 6 | RONNIE MILSAP Rca 2375+ (9.98) BACK TO THE GRINDSTONE 70 | 62 5 | DEAN DILLON ATLANTIC 82183" (9.98) OUT OF YOUR EVER LOVIN' MIND
25 | 24 | 23 | 35 | KATHY MATTEA @ MERCURY 842 330* (8.98 EQ) A COLLECTION OF HITS 64 | 66 | — 2 THE OAK RIDGE BOYS RCA 3023-4* (9.98) UNSTOPPABLE
2% | 26 | 26 | 5 | DOUG STONE EPiC 45303%/5SONY (8.98 FQ) DOUG STONE 65 | 65 | 74 | 4 | BLACK TIE sencH 199° (9.98) WHEN THE NIGHT FALLS
21 | 27 1 24 | 37 | KEITH WHITLEY @ rca 50277+ (9.98) GREATEST HITS 66 | 67 | 58 | 286 | GEORGE STRAIT A Mmca 5567 (8.98) GEORGE STRAIT'S GREATEST HITS
NEW ) 1 | HANK WILLIAMS, JR. WARNERCURE 26536 WARNER BROS. (9.98) PURE HANK 67 | 72 [ 61 | 28 | WILLIE NELSON COLUMBIA 45492*/SONY (8.98 EQ) BORN FOR TROUBLE
29 | 30 | 27 | 13 | AARON TIPPIN rca 2374+ (9.98) YOU'VE GOT TO STAND FOR SOMETHING 68 | 63 | 56 | 20 | RAY KENNEDY atanTic 82109 9.98) WHAT A WAY TO GO
0 | 31 | 31 12 | MIKE REID COLUMBIA 46141+/SONY (9.98 EQ) TURNING FOR HOME 69 | 69 | 64 | 37 | TANYA TUCKER capimoL 91821* (9.98) TENNESSEE WOMAN
31 | 29 | 25 [ 28 [ HANK WILLIAMS, JR. waRNERCURE 26453 WARNER 8R0S, (9.98) AMERICA (THE WAY | SEE IT) (o P e R R 3 g SO TOUGH ALL OVER
32 | 28 | 28 | 49 | PATTY LOVELESS wcacsor 0.9 ON DOWN THE LINE T | 62 | 8 | 8 | REBAMCENTIRE @ ucaso3s- (8.98) 2N
@ 5| 51 4 | BILLY DEAN capoL 9aso2- .98 YOUNG MAN 12 | 64 | 55 | 32 | SAWYER BROWN CURB/CAPITOL 94259+/CAPITOL (9.98) GREATEST HITS
34 | 32 | 3 | 8 | BILLYJOE ROYAL ruwrceziosz- 00w GREATEST HITS 1% | 71|38 | MERLE HAGGARD cuks 77ats: (.58 BLUE JUNGLE
35 | 33 | 32 | 142 | THE JUDDS A RCACURS 8318 /RCA (8.98) GREATEST HITS ninjn 3 e e GET RHYTHM
I S PIRATES OF THE MISSISSIPPI (D)| reewtmy | g8 | 52 LINSL THE RECLINES ® ABSOLUTE TORCH AND TWANG
¥ |39 | 37 | 13| MARTY STUART wca toios: 90 TEMETED | G arenton oo & o i i e e e o i (A corticaton o Saes o 500,000 uis.
3 | % | 40 | 195 | PATSY CLINEA® uca12898) R AT BT HTS | e o nt e o s, v rorectd hom alsste o, & 1081 Smosmi i Conrmammatmoes idicated by EQ), b

MCA UNLEASHES DIRT BAND SPINOFF THE WILD JIMBOS

(Continued from preceding page)

chances.” He says MCA didn’t sign
the act thinking it was a “mainstream
and radio” type project, although the
label is releasing “Let’s Talk Dirty In
Hawaiian” as the first single in June.
Both the video, which stars NGDB’s
leader Jeff Hanna, and album will be
released later this month.

MCA VP of marketing Walt Wil-
son says the label is planning a wait-
and-see approach to marketing the
Wild Jimbos: “They’re a real unique
group and I imagine we’ll pick up a
lot of the Dirt Band’s following.”

Marketing the Wild Jimbos to
genres other than country is still in
the planning stages, says Wilson.
There has been talk of pursuing al-
ternative, public radio, and college ar-
eas, but no plans are set.

Wilson doesn’t seem concerned
that radio listeners may confuse Ib-

botson’s lead vocals on NGDB ree-
ords with the lead vocals he does for
the Wild Jimbos. He says, “DJs will
be forced to talk about the Wild Jim-
bos. It isn’t easy to segue into ‘Let’s
Talk Dirty In Hawaiian.” It’s a song
that has to be set up. And the video
will support them as a group.”
Sheila Shipley, VP of national pro-
motion, says she is taking “probably
more of a novelty-record approach. I
figure I'll get isolated play on the
‘Let’s Talk Dirty’ record; some morn-
ing play or afternoon drive or some
people who just want to have fun
with the record. I don’t really see it as
a chart record, though you never
know until you get it out there.”
Shipley says the somewhat unor-
thodox release schedule, which places
the album at retail and the video in
the marketplace several weeks be-

fore the first single ships, is due to
the label’s May and June release
schedule for other country product.

Ibbotson is not the only Wild Jim-
bos member who is committed to an-
other project. Jim Ratts’ Denver-
based band, Runaway Express, has
recorded five albums and toured the
U.S. and Scandinavia, opening for
such acts as Steve Martin, the Earl
Scruggs Review, and Pure Prairie
League. Jim Salestrom toured for a
number of years as lead guitarist and
singer in Dolly Parton’s band. Addi-
tionally, he has recorded several chil-
dren’s albums and released them on
his own label. He continues to pursue
interests in the children’s music mar-
ket.

The Wild Jimbos are booked by
Steve Dahl at Monterey Artists,
which also handles NGDB.

Country Music To Shower Swiss Alps
Bellamy Brothers To Headline Fest

NASHVILLE—Country stars will
be in abundance at the seventh an-
nual Swiss Alps Country Music
Festival, June 15 at the Sportzen-
trum in the Alpine village of Grin-
delwald, Switzerland. The show
begins at 4 p.m.

The Bellamy Brothers are to
headline the event, which will fea-
ture performances by Stella Par-
ton, Barry & Holly Tashian, and
rising Swiss country star Suzanne
Klee. MCA Records act Mark Col-
lie is to make his European debut
at the festival.

The Desert Rose Band headlined
the 1990 festival, which drew 6,350
country music fans from across
Europe. Previous shows have fea-
tured Vince Gill, Pam Tillis, Em-
mylou Harris, Mary-Chapin Car-

penter, Kathy Mattea, and Asleep
At The Wheel.

Talent coordination for this
year’s lineup is being handled by
Jay Barron of InterNash Produc-
tions, Nashville.  DEBBIE HOLLEY

FOR THE RECORD

In last week’s listing of artists in
the Country section, Wynonna
Judd and Lyle Lovett should
have been identified as recording
for MCA/Curb, and Bill Ander-
son’s name should have been de-
leted from the Curb listing.
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ie Nnot too distant

CLINTON GREGORY single*

was released.

* ...the ever popular *‘title cut from a

forthcoming album...”

Country radio heard it, Country radio liked it,

Country radio played it.

Country music fans heard it,
Country music fans LOVED IT!
and on MAY 6, 1991 Country music fans can BUY IT

(the album, that is)

at CAMELOT, CAT'S, DISC JOCKEY, ERNEST TUBB RECORD SHOPPES, HARMONY
HOUSE, HASTINGS, MUSICLAND, PEACHES, PEPPERMINTS, PICKLES, SAM GOODY,
SOUND SHOPS, SOUND WAREHOUSE, TARGET, TOWER, TURTLE'S, WAL-MART

nce upon a time,

past, a

L

(IF IT WEREN'T FOR COUNTRY MUSIC)

I’'D GO GRAZY

(SOR 0064)
11412

STREET DATE:
5/6/91

H COUNTRY

NEW COUNTRY ACTS FIND FORUM IN WINDY GITY

(Continued from page 34)

the audience as well as the acts. “I
never used to listen to country mu-
sic,” he says, “but Nashville has been
reinventing itself. Guys like Dwight
Yoakam and Clint Black are crossing
over to the rock audience. And given
the proper marketing exposure and
overall handling, other music fans
who were never that much into coun-
try could be converted.”

Soss, who is in charge of market-
ing the series, says that radio—usual-

' ly the most trustworthy avenue of

promotion—is not available to them
with new country artists. ‘“These art-
ists don’t get airplay,” he says. “One
of the reasons the series was created
is they don’t have the usual outlets.”

“We have a press network to deal
with,” Soss continues, ‘“‘and we've
worked up a mailing list of people
who have attended other Jam shows
that we feel this music would appeal
to. People who've gone to shows by
John Hiatt, Steve Earle, Los Lobos,
etc. are exactly the audiences we're

trying to appeal to.”

Fliers are sent to those on the mail-
ing list before a show, and Soss says
the literature uses quotes from such
magazines as Rolling Stone and Spin
to emphasize the artists’ credibility.

“And, of course, we do a street-
level poster and flier campaign,”
he says, “putting them up not only
in the usual places, like record
stores, but also in a popular West-
ern-wear shop. We've gotten help
from the record companies, as
well. They're frustrated, too, be-
cause they can’t get airplay for
their acts. They do [point-of-pur-
chase] and run co-op ads.”

Cirzan has been negotiating
with Warner Bros. artist Jim Lau-
derdale for the next showcase, but
nothing has yet been made final.
He has set no goals for number of
shows, he says, adding, ‘“We'd
rather sit back and wait for the
right thing to come along rather
than [say], ‘Gotta do six shows a
year—gotta feed the machine.’ I'm
in no hurry.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

73 ALL YOU REALLY WANNA DO (WB, ASCAP/Rancho
Bogardo, ASCAP/EEG, ASCAP)

3 ARE YOU LOVIN' ME LIKE I'M LOVIN' YOU (WB,
ASCAP/Sunstorm, ASCAP/Warner-Tamerlane,
BMi/Foon Tunes, BMI) WBM

56 BABY TAKE A PIECE OF MY HEART (Songs Of
PolyGram, BMI/Rosker, BMI) HL

49 THE BALLAD OF DAVY CROCKETT (Wonderland,
BMI) HL

26 BING BANG BOOM (Careers, BMI/Hugh Prestwood,
BM1) HL

1 BLAME IT ON TEXAS (Maypop, BMI/EMI Blackwood,
BMI/Wrightchild, BMI) WBM

61 BLUE MEMORIES (Irving, BMI/Littlemarch, BMI)

39 CAN | COUNT ON YOU (Violet Crown, BMI/Blame,
BMI)

6 DOWN HOME (Maypop, BMI/Warner-Elektra-Asylum,
BMI/Mopage, BMI) WBM

S DRIFT OFF TO DREAM (Sony Tree, BMI/Post Oak,
BMI/Sony Songs, BMi/Edisto Sound, BMI) HL

24 FANCY (Northridge, ASCAP) CPP

25 FEED JAKE (Tom Collins, BMI) CPP

30 GET RHYTHM (House Of Cash, BMI) CLM

52 HEART FULL OF LOVE (Songs Of PolyGram, BMI) HL

23 HEROES AND FRIENDS (Sometimes You Win,
ASCAP/AIl Nations, ASCAP/Don Schiitz,
ASCAP/Almo, ASCAP) CPP/WBM

7 HEROES (Scarlet Moon, BMI/Juniper Landing,
ASCAP) CLM

65 HONKY TONK LIFE (Cabin Fever, BMI/Miss Hazel,
BMI)

63 HOPELESSLY YOURS (Sony Tree, BM1/Sony Cross
Keys, ASCAP)

43 | AM A SIMPLE MAN (Rick Hall, ASCAP)

33 | COULDN'T SEE YOU LEAVIN' (Songs Of PolyGram,
BMI/Partner, BMI/Polygram Int'l, ASCAP/Songs De
Burgo, ASCAP) HL

21 I'D LOVE YOU ALL OVER AGAIN (Mattie Ruth,
ASCAP/Seventh Son, ASCAP) CPP/WBM

1 {F | KNOW ME (Music Corp. Of America, BMI/Jessie
Jo, BMI/Dixie Stars, ASCAP/Brass & Chance,
ASCAP) HL

37 (IF 1T WEREN'T FOR COUNTRY MUSIC) I'D GO
CRAZY (Millstone, ASCAP)

53 IF IT will 1T WILL (Bocephus, BMI)

13 IF THE DEVIL DANCED (IN EMPTY POCKETS) (Texas
Wedge, ASCAP/Sony Cross Keys, ASCAP) HL

55 1 GOTTA MIND TO GO CRAZY (Gehl, Ascap/Zomba,
ASCAP)

36 | GOT YOU (Fame, BMI/Maypop, BMI) WBM

40 I'M THAT KIND OF GIRL (WB, ASCAP/Samosonian,
ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BMI)
WBM

4 IN A DIFFERENT LIGHT (Polygram, ASCAP/Ranger
Bob, ASCAP/Sony Cross Keys, ASCAP/Songs Of
PolyGram, BMI) HL

45 1 WONDER HOW FAR IT IS OVER YOU (Acuff-Rose,
BMI) CPP

67 KEEP THE FAITH (Songs Of PolyGram, BMI/EMI
April, ASCAP/Keith Stegall, ASCAP)

19 LET HER GO (Ha-Deb, ASCAP) CPP

27 LOVING BLIND (Howlin' Hits, ASCAP) CPP

15 LUCKY MOON (EMI Blackwood, BMI/Wrightchild,
BMI/Polygram, ASCAP/Kicklighter, ASCAP) HL/WBM

75 MAMA'S LITTLE BABY LOVES ME (Zoo I,
ASCAP/Myrt & Chuck’s Boy, ASCAP)

74  MARY & WILLIE (Mazdu, SESAC)

8 MEET IN THE MIDDLE (Sony Tree, BMI/Electric
Mule, BMI/Zomba, ASCAP) HL

42 MEN (Screen Gems-EMI. BMI/Colgems-EMI, ASCAP)
WBM

60 MILES ACROSS THE BEDROOM (Logrhythm, BMI)

54 THE MOON OVER GEORGIA (Fame, BMI)

12 OH WHAT IT DID TO ME (Champion, BMI) HL

62 ONE BRIDGE | DIDN'T BURN (Tom Collins, BMI/EMI

April, ASCAP)

20 ONE HUNDRED AND TWO (Irving, BMI/Littlemarch,
BMI/Sheep In Tow, BMI/Kentucky Sweetheart, BMI)
cpPp

16 ONE MORE PAYMENT (Howlin' Hits, ASCAP/Red
Brazos, BMI) CPP

34 ONE OF THOSE THINGS (Warner-Elektra-Asylum,
BMI/Biood, Sweat and Ink, BMI/Scarlet Moon,
BMI/Screen Gems-EMI, BM{) CLM/WBM

14 ONLY HERE FOR A LITTLE WHILE (EMI April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)
HL

64 PICTURE ME (Nickel Nugget, BMI/WB,
ASCAP/Bamatuck, ASCAP)

17 POCKET FULL OF GOLD (Benefit, BMI) WBM

38 POINT OF LIGHT (Don Schiitz, ASCAP/EMI
Blackwood, BMI/Bethiehem, BMI)

32 RESTLESS (Cedarwood, BMI) HL

35 RIGHT NOW (Sylbee, ASCAP/Sovereign, ASCAP)

2 ROCKIN' YEARS (Southern Gallary, ASCAP) CPP

68 ROCK ME IN THE RHYTHM OF YOUR LOVE (MCA,
ASCAP/Music Corp. Of America, BMI) HL

59 SCARS {(Sony Cross Keys, ASCAP) HL

50 SHE DON'T KNOW SHE'S PERFECT (Bellamy Bros.,
ASCAP/Red Brazos, BMI/Urge, BMI) CPP

47 SHE'S A NATURAL (Grand Coalition, BMI/Maypop,
BMI) wBM

71 SMALL TOWN SATURDAY NIGHT (Bait And Beer,
ASCAP/Forerunner, ASCAP/Little Nemo, BMi/Bug,
ASCAP)

70 SOME KINDA WOMAN (Debarris, BMI/Ha-Deb,
ASCAP)

57 SOMEWHERE IN MY BROKEN HEART (EMI
Btackwood, BMI/EMI April, ASCAP/Lion Hearted,
ASCAP)

31 THE SWEETEST THING (Carlooney Tunes,
ASCAP/Chrysalis, ASCAP/BMG, ASCAP/2 Kids,
ASCAP) CLM/HL

58 TEN WIiTH A TWO (Co-Heart, BM1/Ski Slope,
BMI/Sony Tree, BMI) HL

72 THINGS | WiSH I'D SAID (Coolwell, ASCAP)

41 TILL i FOUND YOU (Irving, ASCAP/Littiemarch,
BMI/Little Nemo, BMI/Bug, ASCAP) CPP

29 TILL YOU WERE GONE (Lodge Hall, ASCAP/Polygram
Int'l, ASCAP/Songs De Burgo, ASCAP) HL

9 TIME PASSES BY (Sheddhouse, ASCAP/Poiygram,
ASCAP/W.B.M., SESAC/Longacre, SESAC) HL/WBM

48 TREAT ME LIKE A STRANGER (Polygram Int'l,
ASCAP/Lissy Tunes, ASCAP/EMI April, ASCAP) HL

28 TRUE LOVE (Bait And Beer, ASCAP/Forerunner,
ASCAP) CLM

22 TWO OF A KIND, WORKIN' ON A FULL HOUSE
(Muhlenburg, BMI/Cai Cody, ASCAP/Wee B, ASCAP)
CPP

66 UNCONDITIONAL LOVE (Almo, ASCAP/Micropterus,
ASCAP/With Any Luck, BMI/WB, ASCAP/Tim
DuBois, ASCAP) CPP/WBM

18 WE BOTH WALK (Edge O Woods, ASCAP/Kinetic
Diamond, ASCAP/Moline Valley, ASCAP) CPP

51 WHAT ABOUT THE LOVE WE MADE (Vintage, BMI)

46 WHATEVER IT TAKES (Maypop, BMI/Fame,
BMI/Bobwortd, BMI) WBM

69 WHEN WAS THE LAST TIME (Morgan Active,
ASCAP/You & |, ASCAP/Mama'’s House, BMI/Just
Good, BM1) CLM

44  WITH THIS RING (Vee Ve, BMI/Ala King, BMI)

10 YOU'RE THE ONE (Coal Dust West, BMI) WBM
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FOR WEEK ENDING MAY 11, 1991

HOT COUNTRY

SINGLES..

&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED
COUNTRY RADIO BY BROADCAST DATA SYSTEMS.

FOREVER AND EVER, AMEN

13 15 17 35 K.LEHNING (P.OVERSTREET.D.SCHLITZ)

@ RANDY TRAVIS
WARNER BROS.

2= Z
x x| 2 S % N ~ @ & 5
28 % 9129122 time ARTIST Evy %’ g3 25| TITLE ARTIST
=% 2] | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =5 2| o~ | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
I'M THAT KIND OF GIRL & PATTY LOVELESS
* % NO. 1 » * | 3% | 31 18 | 1 grown v BERG,R.SAMOSET ) (V) MCA 53977
@ 3 5 8 IF | KNOW ME 1 week at No. 1 & GEORGE STRAIT
J.BOWEN,G.STRAIT (D.DILLON,P.BELFORD) V) MCA 7-54052 83 52 4 TILL | FOUND YOU K] MARTY STL’JjAgg
R.BENNETT,T BROWN (P.KENNERLEY,H.DEVIT (V) MCA 7-54
ROCKIN' YEARS @ DOLLY PARTON WITH RICKY VAN SHELTON .
2 ! z 11 | S BUCKINGHAM.G.SMITH (F.PARTON) ‘io (V) COLUMBIA 38-73711 42 | 3730 | 16 QABEN S - — ¢ THE FORRENSEEEBRRO??TER_FS
()| 5 | 6 | 10 | AREYOU LOVIN' ME LIKE I'M LOVIN' YOU RONNIE MILSAP SCNEASDC VAR TTRNEA ’ 2 A —
R.MILSAP,R.GALBRAITH (J.CUNNINGHAM,S STONE) (V) RCA 2509 53 - 2 | AM A SIMPLE MAN RICKY VAN SHELTON
@ : y g IN A DIFFERENT LIGHT DOUG STONE S.BUCKINGHAM (W ALDRIDGE) (v) COLUMBIA 38-73780
D.JOHNSON (B.MCDILL,B.JONES,D.LEE) (V) EPIC 34-73741 52 58 4 WITH THIS RING T. GRAHAM BROWN
5 4 3 13 | DRIFT OFF TO DREAM © TRAVIS TRITT B.BECKETT,T.BROWN (L. DIXON,R.WYLIE,A HESTER) CAPITOL PRO 79641
G.BROWN (T.TRITT,HARRIS) (V) WARNER BROS. 7-19431 8 | 53 6 | WONDER HOW FAR IT IS OVER YOU & AARON TIPPIN
6 2 1 1 DOWN HOME ALABAMA E.GORDY JR. (A TIPPIN,B.BROOK) (V) RCA 2747-7
J.LEO,L.M.LEE ALABAMA (R.BOWLES,J LEO) (V) RCA 2778-7 4% 45 5 8 WHATEVER IT TAKES @ J.P. PENNINGTON
@ 9 12 g HEROES & PAUL OVERSTREET 0 B.BECKETT (W.ROBINSON,R.BYRNE} (CD) (V) MCA 7-54047
B.BANNISTER,P.OVERS TREET (P.OVERSTREET,C.CLONINGER) (v) RCA 2780-7 1 SHE'S A NATURAL © ROB CROSBY
12 | 2 8 MEET IN THE MIDDLE ¢ DIAMOND RIO % | 57 S.HENDRICKS (R.CROSBY,R BOWLES) (V) ARISTA 2180
M.POWELL.T.DUBOIS (C HARTFORD,J.FOSTER,D PFRIMMER) (CD) (V) ARISTA 2182 B | 23 19 | TREAT ME LIKE A STRANGER @ BAILLIE AND THE BOYS
@ 10 16 10 TIME PASSES BY & KATHY MATTEA K.LEHNING (M.BONAGURA,P MCCANN) (V) RCA 2720-7
A.REYNOLDS (J.VEZNER,S.LONGACRE) (C) (V) MERCURY 878 934 TTEE : THE BALLAD OF DAVY CROCKETT © THE KENTUCKY HEADHUNTERS
13 19 11 YOU’RE THE ONE & DWIGHT YOAKAM THE KENTUCKY HEADHUNTERS (T.BLACKBURN ,G.BRUNS) (C) (v) MERCURY 868122-7
P.ANDERSON (D.YOAKAM) (V) REPRISE 7-19405/WARNER BROS. SHE DON'T KNOW SHE'S PERFECT © THE BELLAMY BROTHERS
@ 6 | 2 7 BLAME IT ON TEXAS MARK CHESN Ug 30 | 46 | 8 D.BELLAMY,H.BELLAMY,R TAYLOR (D.BELLAMY,H.BELLAMY,) L WiLLIAMS) (C) (V) ATLANTIC 7-87748
M WRIGHT (R.ROGERS,M.WRIGHT} (CD) (V) MCA 7-540
HAT A TT
@ 15 2l 12 OH WHAT IT DID TO ME TANYA TUCKER @ o4 %% 8 !/MOQIGOMBEQ\P(J.RO'#CE}-OLOVE WE MADE 5’?&553%@?15
J.CRUTCHFIELD (J.CRUTCHFIELD) CAPITOL PRO-79535 TG I BUL
IF THE DEVIL DANCED (IN EMPTY POCKETS) # JOE DIFFIE 52 | 51 | 49 | 19 i
@D 13 | 2 RO O e o e Yare © P 3073787 DU DTS (05T et
14 8 4 21 gﬁoﬁgﬁﬁﬁgg&a_béHkEDY:mé}s SBK/CAPITOL P%_%%ZLJCADPE%T @ | — 2_ | B.BECKETT H.WILLIAMS JR. J.E.NORMAN (H WILLIAMS SR ) (V) WARNER/CURB 19352/WARNER écr)zosf
T THE MOON OVER GEORGIA SHENANDOAH
@ 18 | 25 8 kﬂ%’ég (M_SSQHI.DAJOHNSON) THE OAK R(lv[))g;ci 287%@ b4 | — 2 R.HALL,R.BYRNE (M NARMORE) (v) COLUMBIA 38-73777
| GOTTA MIND TO GO CRAZY LES TAYLOR
2 | 3 [ O e menuass ussezy CONrsss | 1% | % | 47 | 10 ] ) smoup mmoome o prammER) © W EPIC 3473712
POCKET FULL OF GOLD & VINCE GILL BABY TAKE A PIECE OF MY HEART & KELLY WILLIS
1 7 7 13 T.8ROWN (V.GILL,B ALLSMILLER) (CD) (V) MCA 7-54026 5 " 63 3 T.BROWN (KOSTAS K.WILLIS) (V) MCA 7-54050
22 27 7 WE BOTH WALK @ LORRIE MORGAN @ 70 o b SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
R.LANDIS (T.SHAPIRO,C WATERS) (C) (V) RCA 2748-7 C.HOWARD, T.SHAPIRO (B.DEAN R LEIGH) (C) (CD) SBK/CAPITOL 4-94302/CAPITOL
19 21 18 14 LET HER GO & MARK COLLIE 58 47 45 g TEN WITH ATWO WILLIE NELSON
D.JOHNSON,T.BROWN (M.COLLIE) (CD) (V) MCA 53971 F.FOSTER (M.VICKERY.J MACK,B ROBERTS,B.NOSWORTHY) (v) COLUMBIA 38-73749
ONE HUNDRED AND TWO THE JUDDS SCARS & RAY KENNEDY
B2 5 B MAHER (P KENNERLEY,D.POTTER W.JUDD) (V) CURB/RCA 2782-7/RCA 61 62 5 R.KENNEDY (R KENNEDY,B.DAVID,D.HENRY) (C) ATLANTIC 843 102-4
a1 20| 13 17 | I'D LOVE YOU ALL OVER AGAIN ALAN JACKSON 60 | 60 | 61 14 | MILES ACROSS THE BEDROOM ® GARY MORRIS
K.STEGALL,S.HENDRICKS (A JACKSON) (V) ARISTA 2166 1.BOWEN,G.MORRIS (L.MOORE, J REA} CAPITOL PRO-79514
TWO OF A KIND, WORKIN’ ON A FULL HOUSE GARTH BROOKS
2| 4 9 14 | RevnoLos (6. BOYD,W.HAYNES, D.ROBBINS) CAPITOL PRO-79537 Il e **x *HOT SHOT DEBUT * % B R i
HEROES AND FRIENDS & RANDY TRAVIS (6D)| NEWD | | 1
BT 0B | NG ®TRAVSD SCHLIT?) (V) WARNER BROS. 7-19469 LAECHN (B RENNEREEYHIBROOKS) D CAZPAGTS
L ENTIRE o ONE BRIDGE i DIDN'T BURN CONWAY TWITTY
24 | 1 8 1 Eérg%,k.mcmms (B.GENTRY) ’chD%MEA 754042 69 I 2| CTWITTY.D.HENRY (5.DEAN. . MCBRIDE) (CD) (V) MCA 54077
FEED JAKE & PIRATES OF THE MISSISSIPPI HOPELESSLY YOURS & LEE GREENWOOD
@ 0| %2 3 J.STROUD.R ALVES (D.MAYO) CAPITOL PRO-79529 NEW ) : J.CRUTCHFIELD (C.PUTMAN, K. WHITLEY) CAPITOL PRO-79690
BING BANG BOOM & HIGHWAY 101 PICTURE ME & DAVIS DANIEL
34 38 3 P.WORLEY,E.SEAY (H.PRESTWOOD) (C} (v} WARNER BROS. 4-19346 NEw ’ ! R.HAFFKINE (B.R.SHAW,M.WILLIAMS) (C) (V) MERCURY 878 §72-4
LOVING BLIND @ CLINT BLACK
7| a ] v ][] oucaN 7 | s | 3 | HONKY TONKLIFE CHARLIE DANIELS
TRUE LOVE DON WILLIAMS UNCONDITIONAL LOVE GLEN CAMPBELL
%) d - iy D.WILLIAMS,G FUNDIS (P.ALGER) (V) RCA 2745-7-R 66 56 42 16 J.BOWEN, J.CRUTCHFIELD (D.LOWERY,R SHARP.T.DUBOIS) CAPITOL PRO-79494
TILL YOU WERE GONE MIKE REID KEEP THE FAITH # THE GOLDENS
S | 86 7| 5 BUCKINGHAM (4 REIDIR M BOURKE) (V) COLUMBIA 38-73736 B - 2| B CHANCEY U SALESK STEGALU SBK/CAPITOL PRO-79513/CAPITOL
GET RHYTHM & MARTIN DELRAY
30 2] 28 12 B.MEVIS,N.LARKIN (J.R.CASH) (C) (V) ATLANTIC 4-87869 68 62 60 7 sg&ﬁ#&_gm&y&ﬁgﬂ”"‘ OF YOUR LOVE CAEPO?,{R';_@\E{S}‘
@ 31 34 9 THE SWEETEST THING @& CARLENE CARTER 69 66 72 5 WHEN WAS THE LAST TIME DONNA ULISSE
H.EPSTEIN (C.CARTER R.E.ORRALL) (V) REPRISE 7-19398/WARNER BROS. R.BAKER (F.). MYERS.B.MOORE) V] ATLANTIC 7-87739
RESTLESS & MARK O'CONNOR & THE NEW NASHVILLE CATS SOME KINDA WOMAN LINDA DAVIS
@ 313 B M.O'CONNOR,.E.NORMAN (C.PERKINS) (VIWARNERIBROSY7-1935¢ Wl J.BOOWEN,L.DAVIS (A.COTTER,D.LEONARD) (C) (CD) CAPITOL 94829
| COULDN'T SEE YOU LEAVIN’ CONWAY TWITTY
B2 | 26| 18| ] owencIwirTvoHENRY (R.SCAIFE,R.M.BOURKE) (V) MCA 53983 @ NEW ) 1 ASMEeL(;_L[;qu“{)gNSEVA;LL/{SGDEFe: &Lﬁﬁ'ﬁ (C)’(V};‘Q&RBKAEIAE};‘GLBJQQ
.REYN R ) J B
ONE OF THOSE THINGS PAM TILLIS = - —
38 | 8 ] 6 | PWomEveSHEA® TILUS.P.OVERSTREED (V) ARISTA 2203 a»| » I 74 | 3 | THINGS I WISH I'D SAID RODNEY CROWELL
35 7 15 13 RIGHT NOW MARY-CHAPIN CARPENTER T.BROWN,R.CROWELL (R.CROWELL) (V) COLUMBIA 38 73760
JJENNINGS M.C.CARPENTER (A.LEWIS,S. BRADFORD) (V) COLUMBIA 38-73699 @ NEW ) 1 ALL YOU REALLY WANNA DO & MICHELLE WRIGHT
1 GOT YOoU SHENANDOAH R GILES,S.BOGARD (R GILES S.BOGARD) (V) ARISTA 2208
¥ |32 |3 7 R.HALL,R.BYRNE (R BYRNE.T.GENTRY,G FOWLER) COLUMBIA PRO 34-73672 14| 53 | a 13 | MARY & WILLIE & K.T. OSLIN
@BD| 39 | 41 | & | UFIT WEREN'T FOR COUNTRY MUSIC) I'D GO CRAZY CLINTON GREGORY 8 BECKELLUCTOSIN) (V) RCA 27467
RPENNINGTON (A.SYMS) ©) ) SOR 427 75 | 68 | 70 | § | MAMA'S LITTLE BABY LOVES ME SAWYER BROWN
R.SCRUGGS,M.MILLER (M.MILLER,G HUBBARD) CURB/CAPITOL PRO 79653/CAPITOL
* x x POWER PICK/AIRPLAY * * % (M,
. 57 == 2 POINT OF LIGHT RANDY TRAVIS C) Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if
e an L oCHUY RS e e cassette is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch
40 48 g CAN | COUNT ON YOU & MCBRIDE & THE RIDE vinyl single availability. (V) 7-inch vinyl single availability. © 1991, Biliboard/BPI Communications, Inc.
T.BROWN. S FISHELL (T MCBRIDE, B CARTER R.ELLSWORTH) (V) MCA 54022
1 1 1 5 WALK ON FAITH @ MIKE REID 18 | HOME JOE DIFFIE
S.BUCKINGHAM (M.REID,A. SHAMBLIN) COLUMBIA B.MONTGOMERY.J.SLATE (A.SPOONER,F LEHNER) EPIC
2 7 6 19 | FRIENDS IN LOW PLACES GARTH BROOKS 15 12 10 8 UNANSWERED PRAYERS GARTH BROOKS
A.REYNOLDS (D.BLACKWELL B .LEE) CAPITOL A.REYNOLDS (ALGER BASTAIN,BROOKS) o CAPITOL
3 2 2 4 DON'T TELL ME WHAT TO DO & PAM TILLIS 16 1 9 4 RUMOR HAS IT ® REBA MCENTIRE
P.WORLEY.E SEAY (H HOWARD,M.BARNES ) ARISTA T.BROWN R.MCENTIRE (B.BURCH,V.DANT.L SHELL) MCA
4 3 3 5 BROTHER JUKEBOX SIMARKICMESNITIY 1 16 15 13 j:g(mIEE"‘JEC)gT%S?KDTAgSUN R.BOURKE C.BLACK) el Osk'cr\/i
M.WRIGHT (P CRAFT) MCA ! 2 all] R E.C
, NEXT TO YOU, NEXT TO ME © SHENANDOAH
5 4 4 ) QQE,?JSS;&?PMSV‘QFTSQ‘;&?,DSCHL,m PAUL OVERSTRER%L 18 | 18 | 20 | 2B | g il ¢ BYANE (RE.ORRALLC WRIGHT) n COLUMBIA
CHASIN' THAT NEON RAINBOW @ ALAN JACKSON =l [l e LITTLE THINGS MARTY STUART
6 8 8 12 | STEGALLS HENDRICKS (A JACKSON,J.MCBRIDE) ARISTA 19 : RG-BZNS’;E” T‘I-'*:‘RI(;WNO(S:;NNERLEV:MISTUART) s SHENANDO%-{L
: HOST IN H
O s A b ceonaerny] | | o | &0 | 6 | i | SRy o
IF YOU WANT ME TO # JOE DIFFIE 2 | 3| — 119
8 5 | — ] 2 | 5MONTGOMERY.JSLATE (LWILLIAMS  DIFFIE) EPIC :j‘b"\’/’:_'G\;‘”Y;If:(;‘:ﬁru::‘%B'-:&?:'N'CHO'—AS’ T STR';\?:
9 9 5 8 ggg&\és J(’;?omggmrt%&ﬁz SOMETHING @ AARON TIPFF’{ICI\A 22 21 18 |34 | T HoweN G.STRAIT IR BARKER) MCA
: = = HOLDIN' A GOOD HAND LEE GREENWOOD
1] — | — | 2 I’;EVB’O'\S)%ET ARATAL @ GARTH ng%’é? 2| 17 | 19 | 28 | [ CRUTCHFIELD (R.CROSBY,LFEW) CAPITOL
1 14 1 3 LOVE CAN BUILD A BRIDgEE e & THE JUD[éS 24 (22 | 21 13 ?gr\{ngK(vgm)LONELY @ VINCE Gh:I(L:k
8.MAHER (N.JUDD,J JARVIS,P.OVERSTREET, CURB/RCA
: : EIGHTEEN WHEELS AND A DOZEN ROSES @ KATHY MATTEA
12 ] 10| 12 6 JF?E%ELVS’E’ESE ﬁagﬁ&l}a :;EIIB)GO ALABA%/: 5| — | = 8 A.REYNOLDS (P.NELSON,G.NELSON) MERCURY

@ Videoclip availability. Recurrents are titles which have atready appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
below the top 20. Commercial availability 1s not indicated on the recurrent chart.
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Strawherries’ Statement: Blgger Stores, More Video

B BY ED CHRISTMAN

BOSTON—When Strawberries re-
opened its 15,000-square-foot flag-
ship store in downtown Boston on
April 4, the company’s current focus
of emphasizing larger-store formats
with a bigger video sell-through pres-
ence in a refurbished outlet was evi-
dent.

After opening 27 stores last year,
LIVE Specialty Retail Group, which
operates 144 stores under the Straw-
berries and Waxie Maxie logos, will
spend the coming year rehabilitating
and, where possible, expanding or re-
locating existing outlets.

It kicked off that program by redo-
ing the five-floor Strawberries store,
including turning an entire floor over
to home video and stocking it with
16,000 units.

The LIVE Retail Group wants to
increase its video sell-through busi-
ness to 20% of sales from its current
level of 3.5%, according to Mel Wil-
more, president and CEO of the Mil-
ford, Mass.-based company.

“We want to do away with the rec-
ord-store connotation and establish
ourselves as home entertainment
centers,” Wilmore says. “Video is go-
ing to be a very big and very explo-
sive configuration for us. We're go-
ing from 500-600 units to 4,000-5,000
units of sell-through video in most
stores.”

It’s not surprising that the chain is
putting greater emphasis on video
considering that it is owned by Van
Nuys, Calif.-based LIVE Entertain-
ment Inc., which, among other busi-
nesses, runs LIVE Home Video and
other labels, as well as operating the
Minneapolis-based rackjobber Lieber-
man Enterprises.

LIVE, which had revenues of
$742.5 million in 1990, bought Straw-
berries from the late Morris Levy in
mid-1989 for $40.5 million. Later that
year, LIVE agreed to acquire Wash-
ington, D.C.-based Waxie Maxie for
about $13.8 million, including the as-
sumption of debt.

The company does not break out
revenues for the LIVE Retail Group
but Billboard estimates that division
generated revenues in the range of
$103 million-$112 million last year.

At about the same time that LIVE
agreed to acquire Waxie Maxie, the
company brought in Wilmore, who

has a long retailing background, in-
cluding three years as president of
the 800-unit Zale Jewelry Store chain,
as well as a stint with Abraham &
Straus, where he was executive VP
in charge of store operations and
merchandising.

SHAPING A MANAGEMENT TEAM

While overseeing the assimilation of
the Waxie Maxie chain, Wilmore went
about drawing up a business plan and
strengthening chain management. In
putting together his team, Wilmore
reached out to people he has worked
with in the past. Bill Laupus, a Wil-
more associate since 1977, was
brought in as executive VP and chief
operating officer of the LIVE Retail
Group. Two others who have logged
time working under Wilmore, Robert
Kliewe and John Marques, were add-
ed as VP of finance and VP of human
resources, respectively.

Balancing out the management

team are Strawberries veterans Ivan
Lipton, executive VP and chief mer-
chandising officer, and Al Wilson,
VP/ head buyer, who both wield con-
siderable music industry experience.

The new management “is a a big
improvement, in terms of how the
company’s managed,” says Lipton.
“It was interesting, challenging, and
a lot of fun to work for someone as
colorful as Morris. But we never had
a business plan or an organizational
structure.

“It was a seat-of-the-pants opera-
tion, and we all had to wear five hats.
We were successful and profitable,
but you can only get to a certain level
and then it starts to unravel. Now,
we have a very fine sense of manage-
ment focus and people are much
more in sync.”

The new management is working
toward a goal of fielding some 500
stores three or four years down the

(Continued on page 41)

The LIVE Specialty Retail Group threw a party to celebrate the reopening of its
five-story, flagship Strawberries store in downtown Boston. Shown, from left, are
the chain’s executive VP and chiet operating officer, Bill Laupus; president and
CEO Mel Wilmore; store manager Kenny Gatliff; and Kevin Colburn, manager of
the first floor.

Narada Promo Gomes Of (New) Age With More Incentives

B BY TRUDI MILLER

NEW YORK-—Narada Productions
is offering retailers everything but
the kitchen sink to promote the la-
bel’s product.

As part of its annual catalog pro-
motion, the label is giving accounts a
9% discount on all front-line product
and 6% on midline product, with 120-
day dating—Narada’s longest-run-
ning promotion.

“They buy it now and don’t have to
pay for it till the end of August,”
says John Azzaro, VP of sales and
marketing for the Ukiah, Calif.-based
new age label. “These days when
margins are so tight, that’s a big help
for one-stops, who work day to day;
and stores can order it, sell out, and
order again before the program is
over.”

In addition, the label is sending out
approximately 2,000-2,500 packages

To inaugurate the Narada campaign, the label chartered a sailboat and filled it
with chain buyers one day during the annual convention of the National Assn. of
Recording Merchandisers, held March 22-25 in San Francisco.

of point-of-purchase material, includ-
ing a limited-edition lithograph, post-
ers, flats, signs, bin cards, instore-
play CDs and cassettes, and a cus-
tomized wooden box.

“I call it just add water,” because it
contains all the things to make an in-
stant promotion in the store,” says
Azzaro. “So often when labels offer a
program, they just say, ‘This is the
percentage and this is the dating’ and
that’s it. We want to add something
else to that.”

The campaign highlights Narada’s
three new releases and two top-sell-
ing catalog titles. The new titles are
David Arkenstone’s “In The Wake Of
The Wind,” “Journey To You” by vio-
linist Doug Cameron, and “Narada
Collection Three,” featuring 16 Nar-
ada artists. The two catalog titles are
“The Narada Wilderness Collection”
and David Lanz’s “Skyline Fire-
dance.”

The Arkenstone album is being
given special emphasis, with a kite
featuring artwork from the album
and a limited-edition framed litho-
graph of the foldout map included in
the CD and cassette, which can be
used for a display or as a contest
prize. The album has preorders of

50,000 copies, “which for us is real
hot,” says Azzaro.

To illustrate the campaign’s
theme—"“Collect Narada’—the label
printed a 44-page brochure with a
customized dispenser.

The key to the promotion’s suc-
cess, says Azzaro, is working closely
with the stores. “Rather than just
send out a box of junk, it’'s a well-
thought-out program. We talked to
the accounts, allocated exactly what
they need, working it out individual-
ly-!!

To give accounts an extra incen-
tive, Narada is adding sales contests
for one-stops, display contests for
stores, and raffles for consumers.

Narada is also benefiting from the
stores’ own programs. For example,
Wherehouse in California featured
the Arkenstone album in its “Take A
Test Spin” program.

Narada’s annual promotion has
been very successful for the label,
Azzaro says. “We've really come up
from nowhere. Windham Hill used to
be the only [big new age label] and
Narada was one of the also-rans. Lit-
tle by little accounts have found that
we dominate the category.”

How to stop people from stealing

and all that jazz.

Keep your cool with the 3M Shoplifting Control Program.

The gun-applied 3M QuadraTag"™ security marker (the smallest marker available)
lets you price and protect in one easy step. To learn more, call us toll-free:
1/800-328-1684, ext. 112. 3M Shoplifting Control Systems.

Innovation working for you~

QuadraTag is a trademark of 3M. © 1991 3M Company 36USC380
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Some Consumers Still Want Jewel Box; HMV’s Open-GD Policy

GONSUMERS SPEAK: The Ivy
Hill-designed Eco-Pak appears to
be a smart answer to the complex
CD-packaging issue. It addresses
environmentalists’ worries about
waste while also addressing the
music industry’s concern for mer-
chandising impact, security, and
fixturing considerations. But, a
couple of unsolicited comments
from consumers lead us to agree
with those industryites who think
it would be prudent to market test
the Eco-Pak.

During a recent visit to one of
Tower Records’ stores, Bill-
board’s Los Angeles bureau chief
Dave DiMartino overheard a cou-
ple who were getting ready to buy
Sting’s “The Soul Cages.” The
store had both packaging op-
tions—the jewel box inside the 6-
by-12-inch longbox and the con-
vertible DigiTrak—in stock. The
young man pulled a DigiTrak copy
from the bins when his girlfriend
stopped him, pointed to the one
with the standard package, and
said, “No, take this one. It has the
good box.”

Also consider a letter sent us by
Joshua Mayfield, a 19-year-old
music enthusiast who attends the
Univ. of Cincinnati, who happens
to be the nephew of one of this col-
umn’s anthors. The younger May-
field, not necessarily reflecting
the views of his uncle, writes, "I
would like to know who I should

o LARGEST
THE. U.S

EXTRA CHARGE NATIONWIDE-. -
INCLUDING SATURDAY DELIVERY'

13 Francts

write to protest the DigiPak. I
hate them. They should all be
burned.”

The above illustrations are by no
means conclusive, other than to
suggest that some CD consumers
are indeed married to the jewel
box. The jewel box is not a perfect
package and it is certainly possible
that the industry can sell the con-
sumer on an alternative—but In
this era of “‘perception vs. reality,”
a little research might make it eas
ler to close that sales job.

After all, one of the most impor-
tant details in any sales situation
is the ability to address a pros-
pect’s objections. Without re-
search, the industry won’t be in a
position to do that on behalf of the
Eco-Pak. As is usually the case, if
the consumer /s unhappy with the
change, those of you who work in
music stores will be the first to
hear those complaints.

CROSSED SIGNALS: Last
week’s Retail Track inadvertently
implied that Gregg Miller. former
regional marketing manager for
Enigma Entertainment, had giv-
en up completely on working in the
music industry. He called us to ex-
plain that his part-time position
with the World League of Ameri-
can Football’s New York/New Jer-
sey Knights is just a temporary
stint to help him keep up with his
bills. Miller says {and we suspect-

ed this was the case) that he is still
hunting for a music-releated posi-
tion. He can be reached at 201-461-
0440.

OPENED, BUT NOT Forgotten:
HMV, which has listening posts all
around its two New York stores,

RETAIL
'l‘RA(‘K «

-

by Geoff Mayfield
& Ed Christman

allows shoppers to bring any al-
bum in the store to the counter,
where it is opened and played. Be-
fore, HMV could return those al-
bums that customers auditioned
but did not buy to manufacturers,
but that is obviously a no-no under
Sony’s recently instituted policy,
which forbids the return of opened
CDs and instead gives accounts a
1% eredit on all CD purchases (Bill-
board, March 30). So, HMV pack-

" COMPUTERIZED ORDER PROCESSING-
INSTANT VERIFICATION OF WHAT'S IN
" STOCK AS YOU PLACE YOUR ORDER!

" B’ NEW RELEASES AND TOP 100
" ALWAYS'AT A DISCOUNT
M THE MOST KNOWLEDGEABLE SALES

REPR_ESE_,NTAT!_VES IN 'I'HE. BUSINESS

Clarke Clrcle Bethel cr. 06801

—

ages listening-post CDs in a gener-
ic HMV longbox, which is then
shrinkwrapped and put into a bin
that advertises ‘‘previously lis-
tened to CDs for sale,” acknowl-
edges HMV U.S.A. VP of market-
ing Peter Herd.

But Herd says Sony’s revision
didn’t prompt HMV’s move to sell
off opened CDs. He says the chain
initiated the section to sell off
pieces that were played by HMV
DJs, who continuously spin music
while the stores are open. Pricing
of the opened CDs is at the discre-
tion of the stores’ managers, ac-
cording to Herd ... When HMV
opened its two stores in New York
in November, one of the tacties it
used to entice customers is Club
HMV, a frequent-buyer program
that enrolled shoppers spending
$100 or more on a visit. After be-
coming a member of Club HMV,
shoppers get a $10 discount for ev-
ery additional $100 spent. Club
HMV, however, currently is not
signing up new members. It seems
Club HMV proved to be more pop-
ular than anticipated by the
chain’s management. “We had a
target figure of 25,000 members,
which we thought would take a
year to get,” explains Herd. “We
got 40,000 members in a couple of
months.” So now HMV will wheel
out Club HMV membership drives
only during special promotions.

BITS AND PIECES: For the first
time in its history, CEMA Distri-
bution has pulled its main office
staff together under one roof in a
spiffy new headquarters in Wood-
land Hills, Calif. Previously, some
of the staff was at the Capitol
Records “Tower,” while other em-

ployees were at two Hollywood lo-
cations ... Randy D. Hauser has
left Milwaukee-based Mainstream
Records. Hauser, who oversaw
purchasing for both the company’s
wholesale and retail operations,
can be reached at 414-462-3384 . . .
Richie Gallo, formerly BMG's se-
nior director of national sales, has
returned to A&M to become VP of
sales and distribution. Gallo, who
remains in New York, says, “It’s
an exciting time to come here, with
Amy Grant on the top of the
charts, the explosion on the Ex-
treme project, and a chance to
work with Sting again.”

NORTH CAROLINA SINGS THE
Blues: It’s been a bad month or so
for the North Carolina music busi-
ness. First, Troy, Mich.-based
Handleman Co. closed its Char-
lotte facility, then Bib Dist.,
across town, shuttered its doors
(Billboard, April 20), and that was
capped off by Dallas-based Super
Club announcing it will merge
Durham, N.C.-based The Record
Bar with Marietta, Ga.-based Tur-
tle’s Music & Video in Atlanta
(Billboard, May 4).

FORECASTING: Vince Birbiglia,
director of order services and a
longtime staffer at Trans World
Music Corp., says he likes to
watch cable television’s The
Weather Channel—and it's not be-
cause he has incredibly shallow
taste in TV fare. The station’s
roundup of weather forecasts in
various U.S. regions gives Birbig-
lia a hint of which markets in the
vast Trans World web will experi-
ence good sales, or bad sales, as a
result of local conditions.

OVER 500,000 CD'S IN STOCK!
-WEEKLY SPECIALS-

SAME DAY SERVICE -PERSONALIZED REPS-
FOR FREE MAILER CALL US & DIAL EXT.423

ABBEY ROAD DISTRIBUTORS

DEALERS
ONLY

riioNE 714-546-7T177 tovt krik 800-827-7177-ANVWIIERE
2228 S. RITCHILY, SANTA ANA, CA. 92705 I'AX-546-0337
TENEMOS EL MEJOR SURTIDO EN CD'S, CASSETIES, DISCOS Y

VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LUAMENOS AL
714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIALMENTE.

BEST PRICES!

WEEKLY SPECIALS!

AUDIO jI ONE

Your Best Distributor of

C.D 'sand Cassettes

“If AUDIO ONE Is not your 4st stop every order...

you are simply missing the AUDIO ONE ADVANTAGE.”

Call 1-800-8-AUDIO-1

Call: 1-203-381-0202

FAX: 1-203-381-0255

NEXT DAY DELIVERY AVAILABLE Cail loday
100 Long Beach Bivd. Stratford, C1 06497

B Your 4st Stop!
W Your BEST Stop!
| Your AUDIO 1 Stop!
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Rykodisc Ships More Bowie

Special Versions Of 2 Albums Set

B BY RUSSELL SHAW
ATLANTA—On Friday (10), Ryko-
disc is shipping specially configured
versions of the David Bowie albums
“Young Americans” and “Station To
Station,” which will constitute the
11th and 12th Bowie titles released
by the label since it first issued the
“Sound + Vision” boxed set in Sep-
tember 1989.

Both cassettes are listed at $9.98
and CDs at $13.98. A “bonus pack” is
being included with the CD version of

FREE BONUS CD

“FAME '90" Features 5 Remixes
Pius 18-disc CO Rack
trep with purchase i I " '

Rocenoos fas

Rykodisc's bonus pack of David
Bowie's “Young Americans’’ comes
with the “‘Fame 90" CD-5 and an 18-
CD storage rack.

“Young Americans” that includes a
free version of the “Fame 90" remix
CD-5, plus an 18-CD storage rack.

Both releases were originally ear-
marked for an April 19 street date,
but “crucial parts of the marketing
plan were not all in place and needed
to be developed further,” says Jim
Bradt, sales manager for Rykodisc.
For instance, 5by-8inch, four-color
fliers of Bowie, which will be given to
consumers purchasing either title,
were not going to be ready at that
time.

Other aspects of postrelease retail
support have not yet been decided
upon, although a six-cut, in-store
sampler of “Young Americans” is be-
ing generated for retailers.

Rykodisc’s top-selling Bowie al-
bum is “ChangesBowie,” released in
March 1990, followed by “Rise & Fall
Of Ziggy Stardust,” issued in June of
the same year. During that time peri-
od Bowie was on the road performing
much of the material on those al-
bums. He also publicly stated that af-
ter the tour ended he would not per-
form those songs live anymore.

Thus, unlike previous RCA and Ry-
kodisc offerings, the reissued
“Young Americans” and “Station To
Station” will not be buttressed by live
exposure. Bradt, however, says he
does not see the lack of tour exposure
as a problem.

About 90% of the customers who
will purchase “Young Americans” or
“Station To Station’ probably al-
ready own the albums from when
they were originally issued on cas-
sette and LP by RCA, according to
Bradt.

But those who already own the
two titles in other configurations
likely will be induced to buy Ryko-
disc’s offering because of the bet-
ter sound of CD and the respective
three new tracks on ‘“Young Amer-
icans’ and two on “Station To Sta-
tion,”" he says.

LIVE SPECIALTY’S STRAWBERRIES STORES EXPAND

(Continued from page 38)

line. But that goal has been side-
tracked by a painful recession in the
Northeast and an extremely competi-
tive Washington, D.C., marketplace.

The economic downturn, particu-
larly in the greater Boston area,
which accounts for more than half of
the chain’s revenues, resulted in
stores with the Strawberries logo ex-
periencing a 2% drop in comparable-
store sales in 1990, although total
revenues increased by 10%, according
to LIVE’s 10-K filing with the Securi-
ties and Exchange Commission. “The
economy just dropped off the cliff,”
Wilmore says.

Washington, on the other hand,
presents a different challenge—a
pricing structure that is probably the
lowest in the country, with front-line
CDs selling for $10.99. When asked
about the market’s pricing structure,
both roll their eyes, and Lipton says,
“We love it,” while Wilmore adds,
“We think it's great.”

The Wiz started selling product at
prices that were “literally insane,”
explains Wilmore. “When you're in
that environment, you've got to de-
cide whether you want to lose some

BILLBOARD MAY 11, 1991

market share or to get down and
dirty and play the game. We're not
going to let the competition beat us in
selection, price, or assortment.”

CHOPPY WATERS

At first, the LIVE Retail Group hit
some rough spots in trying to adapt
to Washington, acknowledges Wil-
more. In 1990, the Waxie Maxie
stores experienced a 10% drop in
same-store sales, while total reve-
nues dipped 4%, according to LIVE’s
10-K filing.

But now, the LIVE Retail Group
has a full year under its belt and can
operate in a low gross margin envi-
ronment, Wilmore says. “We now
have a clear understanding of that
customer, the [stock] assortment is
right, and the business is moving
along much better than it had in the
past,” he says.

With the Washington operation up
to speed, Wilmore still has to wait out
the economy before resuming his ex-
pansion drive. When the upturn
comes, the LIVE Retail Group will
emphasize opening new stores, in-

(Continued on page 44)
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BEST...

THE COMMITMENT MOTOWN HAS MADE TO YOU, YEAR AFTER YEAR.
THE BEST IN MUSICAL ENTERTAINMENT, THE BEST COLLECTION
OF TALENT AND MATERIAL, AND THE BEST MEMORIES.
WATCH OUT FOR THESE SELECTIONS FROM SOME OF OUR
LEGENDARY ARTISTS GF THE PAST. HOPE YOU ENJOY
THEM, ITS OUR COMMITMENT TO YOU...

PAST. PRESENT. FUTURE.

ONLY AT
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ALBUM
RELEASES

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album,; EP—extended play.
Lust price noted when avatlable.
Multiple records and/or tapes in
a set appear within parentheses

Jfollowing the manufacturer num-

ber.
POP/ROCK

BLACKEYED SUSAN
Electric Rattiebone

€D Mercury 848575-2 PETER HIMMELMAN
CA 848575-4 From Strength To Strength
CONSOLIDATED C;’ Epic E""37°73
- . CAET-4707
Friendly Facism NP B
CD Nettwerk X2-13089
CA X4-13089 INSPIRAL CARPETS
The Beast Inside

JULIAN COPE

Peggy Suicide g: Rl 0092

CD Isiand 422848388-2

CA 422848388-4 HUEY LEWIS & THE NEWS

DREAD ZEPPELIN pand ALy

5,000,0000° S

CDIRS. X2-13092

CA X4-13092 REBEL PEBBLES
Girls Talk

aI;'P:G OF FOUR CD IRS. X2-13076
CA X4-13076

€D Polydor 422849124-2

CA 422849124-4 SARAYA

When The Blackbird Sings
CD Polydor 422849087-2

CA 422849087-4

DEL SHANNON

Del Shannon: The Liberty Years
CD EM! E2:95842

CAE4-95842

LESLIE SPIT TRIO

Don’t Cry Too Hard

€D [RS. X2-13093

CAXa-13093

THE WATERBOYS

Best Of The Waterboys

CD Chrysalis F2-21845
CAF4-21845

R&B

JAMES BROWN
Star Time

%

WERE FOUND
Td .Bl—E EXTREMELY

ACTIVE BUYERS

OF BLANK TAPE AND
ACCESSORIES (SEE BELOW).
CONNECT WITH THESE
RETAILERS IN BILLBOARD’S

SumMER CES IsSSUE.

ISSUE DATE: JUNE 8
AD CLOSE: MAY 14

INCLUDES A
. ON AuDIO
SSORIES.
STRIBUTION
UMER CES,

-4, CHICAGO.

OR AD DETAILS CALL:
KeN Karp, EASTERN/MIDWEST MGR.

-5017

CD Polydor 422849108-2(4)
CA 422849108-4(4)

WILLIAM ICEY
Because You're Mine
CD Hibi Dei Hipp CD-14872
CACA-14872

LP LP-14872

KMD
Mr. Hood
CD Elektra E2-60977

CA E4-60977
LP E1-60977

GOSPEL

JACK GREENE

He Is My Everything

€D Step One SOR-0065

CA SOR-0065

THE SOUNDS OF BLACKNESS
The Evolution Of Gospel

€D A&M 28968-1000-2

CA 28968-1000-4

LP 28968-1000-1

JAZZ/NEW AGE/WORLD MUSIC

STEVE HAUN

Collage

CD Silver Wave SD-607

CA SC-607

ARTHUR LIPNER AND THE ANY LAN-
GUAGE BAND

In Any Language

€D TBA TTCD-6015

PAUL RUSSO
Firm Grip
CD TBA TBCD-254
CA TBC-254

VARIOUS ARTISTS
Boogie Woogie Blues
CD Biograph CD-115

VARIOUS ARTISTS

The Greatest Jazz, Blues, & Ragtime Of
The Century

CD Biograph CD-116

VARIOUS ARTISTS
Jazzin' Baby Blues
CD Biograph CD-117

VARIOUS ARTISTS
TBA Spring Music Sampler
€D TBA TBCD-255

SOUNDTRACKS

GEORGES DELERUE: THE LONDON SES-
SIONS VOL. 3

Music Composed And Conducted By
Georges Delerue

CD Varese Sarabande VSD-5256

CA VSC-5256

THE LONG WALK HOME, Original Motion
Picture Soundtrack

Music Composed And Conducted By
George Fenton

CD Varese Sarabande VSD-5304

CA VSC-5304

OSCAR, Original Motion Picture Sound-
track

Music Composed And Conducted By
Elmer Bernstein

CD Varese Sarabande VSD-5313
CA VSC-5313

VARIOUS ARTISTS
Hollywood Soundstage: Big Movie Hits
Vol. | (Original Soundtracks)

€D Varese Sarabande VSD-5301
CA VSC-5301

To get your company’s new releases listed,
send release sheets or type the informa-
tion in the above format on your letter-
head. Please include suggested list price
whenever possible. Send to

New Releases, Billboard, Suite 700, 9107
Wilshire Blvd., Beverly Hills, Calif. 90210.

Heavy Duty Polyethelene
Travel Cases

. Aibum Case
1 Row
Holds 120

CD Case

4 Row 45 Case
Holds 120 e
Holds 275

Any Case $19.00/ea.
{Lots of 2 - not mixed)

Island Cases
1-800-343-1433

~ In N.Y. 516-563-0633
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Moreland To Keynote Busy NAIRD Confab

Plethora Of Panels, Trade Show Among Offerings

THE National Assn. of Indepen-
dent Record Distributors and Man-
ufacturers brings its annual conven-
tion to the Sheraton Universal in Los
Angeles May 15-19. Be prepared: The
agenda is packed.

Pat Moreland, who recently ended
her term as the National Assn. of
Recording Merchandisers’ presi-
dent, gives the keynote speech May
16. Panels will cover such topics as
“The Changing Face Of Independent
Distribution,” ‘“The Overseas Mar-
ket,” “How To Succeed As A Single
Artist- Label,” “Manufacturing 101,”
and “Desktop Publishing,” among
others. One-on-one meetings between
distributors and labels debut this
year, as well.

The 1991 Trade Show dominates
the afternoons of May 16 and 17, and
several special-interest workshops
are scheduled for May 17 and 18.

Highlights include the May 16
“NAIRD Meets King Kong” party
(sponsored by Sunkyong), which in-
cludes a tour through the Universal
Studios attractions; and the May 18
evening program, in which Little
Richard and Gene Norman will be
inducted into the Hall of Fame and
the NAIRD indie-award winners will
be announced.

SPEAKING OF CONVENTIONS:
Grass Route attended the third annu-
al International New Age Music
Conference April 25 in Santa Monica,
Calif. Big talk revolved around nim-
ble-fingered Ottmar Liebert’s move
to the majors via a deal with Epic.
“We're disappointed, of course, but

GRASS = ‘;
ROUTEMN 4

by Deborah Russell

we're delighted with the albums we
have had with Ottmar,” says Scott
Bergstein, VP/creative services at
L.A.-based Higher Octave. “It looks
like he'll be going for more of a pop
vein with Epic, adding singers, ete. 1
hope Epic sells 10 million copies. That
will only help us.”

Liebert’s last Higher Octave al-
bum, “Borrasca,” is scheduled to bow
May 31. “It’s wonderful,” says Berg-
stein. “There’s some great horns and
a Latin-style keyboard.”

MIAMI-BASED MUSIC entrepre-
neur Richard Ulloa doesn’t care that

JERWEHG

esLaserdiscs
sFax Machines

WORLDWIDE SERVICE
FOR DEALERS

Order with confidence from our multi-million dollar
inventory. Take advantage of our tremendous

buying powet!
sCompact Discs ¢Cassettes
cAudio/Video
osCar Stereo

J&R Music World » Wholesale Division
59-50 Queens Midtown Expy. Maspeth, NY 11378
Phone: 1-718-417-3747 Fax: 1-718-417-3742
Rated #1 for Service and Reliability

*VHS Movies
eComputers
eBlank Tapes

H L DISTRIBUTCI)R(S:

1301 S.W. 70 Avenue
Miami, Florida 33144

+ Excellent Service

« Great Fill - Super Prices

« Knowledgeable Sales Reps+ Huge Inventory

« Customer Satisfaction
+ Fully Computerized

+ CD . Cassettess 12"
+ Accessories

Local: 305-262-7711, Ask for Thomas
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143

WE ARE A SERVICE ORIENTED COMPANY

Florida is not considered a hotbed of
country music. He went ahead and
launched the Y&T Records label, an
offshoot of his three Yesterday &
Today retail stores, as a vehicle to
promote his favorite local country
act, the Mavericks.

The Mavericks’ rocking epony-
mous debut, issued in January,
draws on such influences as early El-
vis, Gram Parsons, and George
Jones. While that act is already
courting major-label status, Ulloa is
working on his second project: coun-
try singer/songwriter Mary Karl-
zen, who is slated for an album debut
on Y&T in September.

Now, nearly every Miami-based
band—demo in hand—is beating a
path to Ulloa’s door. But the one-man
operation will “not be a label that will
ever look for artists,” says Ulloa. “I'll
never do another project unless my
heart and soul is completely into it.”
In other words, years could pass be-
fore Y&T puts out its third release.

While many indies begrudge the
majors who co-opt their success sto-
ries, Ulloa sees Y&T as a launching
pad for his acts to make it to the ma-
jors.

“People miss the whole point of
why I do this,” the retailer says. “I'm
not doing it for a living. I get my sat-
isfaction from seeing a project
through.” Y&T, says Ulloa, is purely
a “labor of love.”

OUT NOW: Black Top of New Or-
leans’ “Black Top Blues-A-Rama,
Vol. 5,” featuring Earl King, Joe
“Guitar” Hughes, and Ronnie Earl
& the Broadcasters, is an incredible
live smorgasbord of Crescent City
talent. Lock yourself in a dark,
smoke-filled room, close your eyes,
and imagine you’re at Tipitina’s,
where these stirring tracks were laid
down in 1989. Great stuff. Black Top
also has issued “Blues Cocktail Par-
ty,” a compilation of unreleased
tracks culled from the label vaults.
The 15 tracks provide a concise musi-
cal history of Black Top, through the
music of Jimmy Don Smith & the
Cold Cuts through Rod Piazza & the
Mighty Flyers and Robert Ward . ..
Meanwhile, K-tel International of
Plymouth, Minn., will win the hearts
of psychedelic, garage/rock fans ev-
erywhere with the rerelease of the
Litter’s “$100 Fine,” a classic that’s
been out of print nigh on 20 years.
The digitally remastered K-tel pack-
age, complete with original artwork
and the bonus track “Confessions (Of
A Traveler Through Time),” marks
the first time “$100 Fine” has ever
been issued on CD or cassette.

EYE ON MASSACHUSETTS: You
may have seen Auburndale, Mass.-
based Taang! Records’ act the
Mighty Mighty Bosstones on a tele-
vision commercial for Converse’s
Chuck Taylor All-Star sneakers.
The spot is cut with live performance
footage of the rockers’ tune “He's
Back.” Look for compatible print ads,
tagged with the theme “It's What's
Inside That Counts” ... Meanwhile,
Boston-based 360’s, who record for
New York’s Link label, were named
outstanding local rock band during
the fifth annual Pepsi Boston Music
Awards.

Quality Printing
Quality Product
Quality Service

400 GD Books in 2 sq. ft.-
GD’s keptinjewel boxes
behind the counter.

Call for

FREE

DIVIDER CARDS sample

“ Browser

FOR A FREE 3 pak

.2 CATALOG CALL Today!
B00/645 0858 Browser
GOPHER DISPLAY SYSTEMS

PRODUCTS CHICAGO ONE STOP, INC.

301 West Superior ¢ Chicago. IL 60610

hone: 312-822/0822 . Tollfree: 800- 822/4410

HUGE INVENTORY

DYNAMITE PRICES

JIiN

&(DISTRlBUTORS g, e

PERSONALIZED SERVICE

LARGEST DISTRIBUTOR OF
PRE-RECORDED MUSIC IN THE WORLD!

"LET US BE YOUR ONESTOP"

Receive your order in 48 hrs. or less
at no extra ccst including Saturday!

OVER 100,000 TITLES IN STOCK

Specializing in new store openings, Reggae, Metal & Miami Sound

Local: (305) 621-0070 Ask For Bruce
Or Call Toll-Free: 1-800-359-7664
15960 N.W. 15th Ave, Miam, FL 32169 Fax# (305) 621-0465

COMPACT DISCS. TAPES. LP'S
S.d1'S3dv.1 ‘'SOSId LOvdNOD

|COMPACT DISCS, TAPES, LP'S, ACCESSORIES, 12"S, CASSINGLES, VIDEOS

Your full service compact disc one stop...
America's largest distributor of independent music...

SCHWARTZ

BROTHERS, INC.

Compact Disc Distribution

B Impressive fill!
B Tens of Thousands of Titles!
B Special Grders Welconie!
B Tailor-made Backorder Service!
B Compulerized Inventory!
# Free (reight in the
Continental U.S.A.!

B Overtiight Delivery Available!*

Call today for our exclusive,
NARM award winning compact
disc sampler & free catalog!

1-800-638-0243

1-301-459-8000

FAX 1-301-731-0323
4901 Forbes Bivd. Lanham, Md. 20706

Celebrating 45 years of Distribution.
*certain restrictions may apply.
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REACHING RECORD RETAILERS DIRECTLY HAS NEVER BEEN EASIER!

ORDER
YOUR COPY
TODAY

Billboard
RECORD RETAILING
DIRECTORY...

The industry’s first and only
comprehensive directory of
independent music stores and
chain operations across

the USA.

Over 7,000 Listings
-Including:
¢ Independent retailers,
owners & addresses
* Phone & fax numbers
¢ Chain headquarter locations
¢ Management staff
¢ Buyers
¢ Store planners
...and more!

Billboard packs all this information
into one compact 6 x 9 easy-to-
use reference source that fits in
your briefcase!

The 1991 Record
Retailing Directory.

DIRECTORIES ORDER FORM

Billboard Directories ® P.O. Box 2016 ¢ Lakewood, NJ 08701

Name — _ - S S -
Company Name B .

Address S _

City/State/Zip -~

Telephone

Enclose check or money order or charge to your credit card:

0O American Express 0 MasterCard O VISA
Card # __Exp Date
Signature

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, & Washington, DC
Foreign & Canadian orders payable in U S funds only

Call TOLL-FREE 800-223-7524. In New Jersey, call 201-363-4156.
Toll-Free Number for Directory Orders Only

# Copies Amount
Record Retailing
Directory—$85.00
8230-7585-8
Other directories
available:

International Tape/
Disc Directory—$35.00
8230-8030-7

International Buyer’s
Guide—$73.00
8230-8034-X

International Talent &
Touring Directory—$67.00
8230-8032-3

Country Music
Sourcebook—$33.00
8230-8031-5

International Recording
Equipment and Studio
Directory—$37.00
8230-8033-1

(Please include an additional $5.00

per directory for foreign orders.) BDRD7272

ORDER BULK COPIES FOR YOUR ENTIRE SALES STAFF—CALL FOR SPECIAL SAVINGS!

STRAWBERRIES’ GROWTH

(Continued from page 41)

stead of acquiring other chains, he
says.

“I’m much more in favor of inter-
nal growth—of building my own and
spreading out my own—rather than
buying someone else’s company that
you have to clean up before you move
forward,” he explains. “Opening our
own new stores allows us to move
forward more quickly.”

Moreover, Wilmore says the chain
can reach its goal of 500-600 stores
without moving beyond its current
markets. “We’re not going to take a
scattergun approach to [growth],” he
says. “It’s got to be very focused and
very pointed, with growth coming in
concentric circles.”

He says that New England, Mary-
land, Virginia, Pennsylvania, and
New Jersey represent “very nice op-
portunies for us. Also, we’ve had phe-
nomenal growth in Connecticut and
have barely scratched the surface
there, while upstate New York is
practically virgin territory.”

When expansion kicks in, Straw-
berries will pursue its bread and but-
ter real estate strategy—freestand-
ing or strip-center stores on the main
access road to the mall.

BIG IS BETTER

Moreover, in order to accommo-
date an expanded video offering,
while remaining committed to the
chain’s music franchise of deep cata-
log, the LIVE Retail Group is build-
ing bigger stores, Wilmore says.

“The days of the 2,000-2,500-
square-foot record store are over,” he
says. “Stores have to be bigger—
anywhere from 4,000 to 7,000 square
feet. We are expanding our smaller
stores wherever we can.”

Those smaller stores contain about
10,000 cassettes and CDs, according
to Lipton, while the larger formats
contain about 15,000 cassettes, 20,000
CDs, and 6,000 videos. As for pricing,
the Strawberries stores sell music
product for about §1 below list, ex-
cept for classical.

Currently, cassettes comprise
about 40%-43% of the chain’s sales
revenues; CDs just over 50%; acces-
sories at about 4%; and video appar-
ently up one percentage point since
the beginning of the year to about
45%. -

As the retailing division moves for-
ward with its plans, Wilmore says it
is comforting to have a strong parent
like LIVE.

“LIVE, as a holding company, pro-
vides us with tremendous support in
many areas,” he says. “I don’t think
I've met anyone as supportive of the
retail concept as Wayne Patterson,”
the president and CEO of LIVE.

On the other hand, he notes that
each LIVE division is autonomous.
For instance, there is no interaction
whatsoever between the retail arm
and Lieberman. As for the video la-
bel, he says, “LIVE Home Video is a
preferred resource...in that we go out
of our way to expose [the label’s]
product that fit into our format.”

Participation by parent LIVE in the
retail division’s business is limited,
however, to helping it shape objec-
tives. “Once we have worked out the
objectives, it is the responsibility of
each division to deliver their commit-
ment,” Wilmore says.

Assistance in preparing this story
was provided by Paul Verna.
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Desert Music Pix Keeps Options Open
Films, TV Work Complement Its Vidclip Biz

B BY MELINDA NEWMAN

NEW YORK—It was a tough call
for Friend Michael Wells and Jef-
frey Tinnell: whether to use the
$28,000 they had saved from work-
ing as independent producers to
open a bar or a video production
company. Fifteen months and $2.9
million in billings later, they figure
they made the right decision.

From the time the pair started
Los Angeles-based Desert Music
Pictures in January 1990 with two
Rolling Stones videos, they always
intended it to be a full-service com-
pany ranging from music videos to
commercials to motion pictures to
television projects.

“We saw the slowness in the mu-
sic-video market coming,” Wells
says. “We thought if we don't have
our hands in enough pies, we're not
going to make it.”

The newest pie is television pro-
duction. The company has just been
awarded the television rights to the
Blues Foundation’s W.C. Handy
Awards, an October ceremony that
salutes blues greats in Memphis. In-
stead of just focusing on the
awards, the television special will
also highlight the events and con-
certs surrounding the awards.

“We didn’t just want to do this as
an awards show,” says Wells. “We
want to show the all-star jams at
clubs on Beale Street and the artists

who drift into town. In the past, ZZ
Top and Eric Clapton have played,
so we think we’ll have a really good
lineup.”

Though they admit the show rep-
resents ‘‘a huge financial risk for
us, we believe in ourselves and in
the project and that we can sell it,”
says Tinnell. The pair is hoping to
sell the show to a broadcast outlet,
rather than cable, and is in discus-
sion with several networks.

Another of the company’s goals
was to be into feature films within
18 months of its birth. It has just be-
gun casting for “Young Goodman
Brown,” which it is producing with
The Institute.

Although the company is very
committed to music video, it counts
on only about 40% of its income to
come from promotional clips.
Among the videos done during the
first year were clips for UB40,
Ralph Tresvant, Stanley Jordan, the
Pet Shop Boys, and Christopher Wil-
liams. It also completed its first
longform video, for Hollywood Rec-
ords’ the Party.

“The music-video business seems
very strange right now,” savs Tin-
nell. “A lot of projects are being
pushed back; it's really maddening
and we're fortunate that we have
the other things.”

In fact, several of Desert Music
Pictures’ music-video directors are
concentrating on other projects,

Reho Expands Its Range Via
A Non-Hi-Def Video Division

NEW YORK—Rebo Studios, pri-
marily known as a high-definition
facility, has expanded to represent
several music video directors who
will helm film, rather than hi-def,
projects.

“After a year of talking to the la-
bels, I began to realize that they
want to see making videos as a cre-
ative-driven thing, not technology.
They want to know what directors
you represent,”’ says Steven
Dupler, Rebo’'s VP of music. “And
to a lot of them, there’s not a4 whole
lot of reason to shoot a promotional
music video in high-definition un-
less vou're using ultramatte and a
lot of special effects. And we want-
ed to work with the labels in what-
ever technology they wanted.

Rebo is still busy with hi-def proj-
ects, Dupler says, citing shows be-
ing produced for Japanese televi-
sion, where the hi-def technology is
further advanced than here, and
longform projects. “This 1s not a re-
trenchment from high-definition,”
he says.

Rebo is representing six direc-
tors, many of whom have a back-
ground in commercials, for music
videos. Among them are S.A. Bar-
on, formerly with Limelight; com-
mercial director Rebecca Blake; spe-
cial-effects expert Malcolm McNeil;

editors Bill Davis and Alan Miller;
and Hart Perry. Dupler is in the pro-
cess of sending out reels by the di-
rectors to labels.

Among the first projects by the
new division are Kik Tracee’s
“Don’t Need The Rules,” directed
by Miller; Enuff Z'Nuff’s “Mother’s
Eves,” directed by Perry; and a sell-
through video on Charlatans U.K.
by Davis.

“We'll basically consider any-
thing from a $40,000 budget on up,”
Dupler says. “Rebecea’s on the high
end, over $100,000 generally, be-
cause she has a very stylized look
and is used to commercial budgets.”

Dupler says the company is open
to hiring more directors. “I'm al-
ways looking for more,” he says. ‘A
lot of people know this place be-
cause of Rebo’s reputation for high-
definition work, so we get a lot of
reels from NYU film-school grads.”

Though based in New York, Rebo
runs a co-venture in Los Angeles
with another company called Holly-
wood High Definition Resource
Center. ““We needed a presence in
Los Angeles. And this way, the
West Coast-based labels know we
have a studio facility in their back
vard,” Dupler says.

MELINDA NEWMAN

though still available for promotion-
al clips. Eric Watson is working on a
Pet Shop Boys longform, and Debo-
rah Attoinese is completing work on
a documentary by Roland Jaffe in
India.

Also available for music-video
work are Geoffrey Edwards, who is
developing an after-school special
for CBS, and Julie Cypher, who won
1990’s Directors Guild Women in
Film Competition with Melissa Eth-
eridge’s “You Can Sleep While [
Drive” clip.

Though Desert Music Pictures
works on the standard 15% markup,
that percentage can whittle away
when a company is trying to estab-

Killer Video. Hollywood Records group Vanity Kills presents its new video to
“Night Tracks' producer H.B. Barnum ill at a video screening and luncheon.
From left are Hollywood Records director of video/special projects Stuart Cohn;
band manager Debra Baum; Stevie Baca, Eric Daniels, and Christopher Borders
of Vanity Kills, Hollywood Records director of AC/video promotion Christina
Anthony; and Barnum.

(Continued on next page)
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by Melinda Newman
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ABBEY ROAST: The music business turned out in
swarms for the April 26 roasting of MTV senior VP of
music and talent Abbey Konowitch. The event at Man-
hattan’s Ritz raised more than $100,000 for the T.J. Mar-
tell Foundation for Leukemia, Cancer & AIDS Re-
gearch.

On the dais were Charisma Records president Phil
Quartararo, MTV Networks chairman/CEO Tom Fres-
ton; Madonna’s manager, Freddy DeMann; Chrysalis
Records president John Sykes; Rod Stewart’s manag-
er, Arnold Stiefel; Rob Light of Creative Artists Agen-
cy; and artists Steven Tyler and Jon Bon Jovi. Colum-
bia Records VP of artist development Kid Leo was
host. David Lee Roth put in a surprise appearance.

Calling Konowitch the music trade’s equivalent “of a
serial killer,” Freston said this was the industry’s
chance to “get back at a man who's tortured all of us.”
However, Konowiteh got off pretty easy—most jokes
tended to be about his inordinate amount of power or
lack thereof. As Bon Jovi quipped, “I realized after all
my trips to MTV, I didn’t have a clue as to who Abbey
was.” Tyler got in some zingers, including, “Konowitch
is an old Yiddish word for dork in a loud necktie.”

One of the best gags of the night belonged to Donnie
Ienner. The Columbia Records president was conspicu-
ously absent during the cocktail party, even though he
was supposed to be on the dais. Quartararo announced
that he was ill, but had sent a video. What followed was
a clip of a sniffling Ienner in bed, lamenting his predica-
ment and toasting Konowitch with Nyquil. He concludes
only to roll over and embrace his bed mate, Konowitch’s
wife, Candace. Naturally, Ienner and Candace appeared
on stage, fully dressed, as the video faded to black.

Without question, the speaker with the most-barbed
tongue was Stiefel, who managed to take shots at every-
one in the panel, not just Konowiteh, as well as lob a few
insults at people sitting in the audience. He was relative-
ly kind to Konowitch, spouting, “I never understood
why this was for Abbey. Is there no one left? Is Norby
Walters out? ... Like Bette Midler, the best way to
know Abbey is from a distance.”

CAA’s Light put the most work into his presentation.
Approaching the podium dressed as a military man, he
attempted to debrief the audience on the invasion of
Konowitch. “We didn’t know that the attack would re-
sult in thousands of videos coming back in little black

boxes.” Light said Konowitch fired back two kinds of
scum missiles: the “It’'s wrong for our demo” and the
“It’s not for our format” scums “The latter has devas-
tated the allies because we didn’t know MTV had a for-
mat.”

Other honchos in attendance included Al Teller and
Richard Palmese of MCA; Joe Galante, RCA: Sal Li-
cata, EMI: Dave Glew. Epic: Mike Bone, Mercury: Pe-
ter Paterno, Hollywood; Tom Silverman and Monica
Lynch, Tommy Boy; Rick Dobbis, PLG; Ruben Rodri-
guez., Pendulum/Elektra; Chris Wright and Joe
Kiener, Chrysalis; Irving Azoff and Charlie Minor. Gi-
ant; Danny Goldberg, Gold Mountain; Doc McGhee.
McGhee Entertainment; and PolyGram’s John Scher.

Though the humor of the speakers vacillated, the one ]
constant was the incredible noise of people talking by
the bar. We understand that most people saw this as a
major schmoozefest, but that’s what the cocktail party
and dinner were for. Rude is rude no matter what the
occasion.

The crowd did finally quiet down when Konowitch
took the stand. He managed to fling a few barbs of his
own before reminding everyone of the serious nature of
the cause. After reading a touching letter from an MTV
employee who is undergoing a bone-marrow transplant,
he concluded, “When we all choose a career we know it
might not be brain surgery, but tonight makes me feel
like I've done something significant with my life.”

THE RUMOR MILL: The hot rumor this week is that
Les Garland is leaving his position as head of program-
ming at The Jukebox Network to work with a new ven-
ture between McGhee and Home Shopping Network.
Garland denies the move.

VH-I VIPs: VH-1 has promoted several folks to the VP
level. Earning their stripes are Sal LoCurto, VP of pro-
gramming and scheduling; Norman Schoenfeld, VP of
program and artist development; Jackie Sharp; VP of
production and original programs; and Tom Tercek, VP
of on-air promotions. Their former titles, respectively,
were director of music programming; director of talent
and artist relations; executive in charge of production;
and director of on-air promotion.

EXPANSION PLANS: Videosyncrasy. The Family
Channel’s music-video program, began repeating its Sat-
urday night program on Friday nights, starting with
this Friday (10). Additionally, the program will be ex-
panded to 90 minutes, from its current 60, in July.
Producer Janine Davis is also completing work on the
channel’s latest prime-time special, “The New Genera-
tion,” with segments on Rosanne Cash, Levert, Whit-
ney Houston, and Nelson and their famous parents.
The special airs Thursday (9), Saturday (11), and May 18.
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SioiCLIP LIST

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC

THE NASHVILLE NETWORK «
The Heart of Country
The Nashville Network

30 Hours Weekiy
2806 Opryland Dr, Nashville,TN

HE MUSIC VIDEO

VIDEO TRACK

Alice In Chains, Man In The Box
*Definition Of Sound, Now Is Tomorrow
EMF, Unbelievable

La Tour, People Are Still Having Sex
*Simple Minds, See The Lights (Ver. Il)
Thunder, Dirty Love

ARTIST OF THE MONTH

Pat Benatar, True Love

EXCLUSIVE ADDS 20018 37214
Black Crowes, She Talks To Angels Whitney Houston, Miracle ADDS
{Vers. ) Kentucky Headhunters, Ballad Of. . . - - -
Gerardo, We Want The Funk ADDS Randy Travis, Point Of Light
Poison, Life Goes On VH-1 TO WATCH Gistnichas) Alan Jackson, Don't Rock The Jukebox
Pauly Shore, Lisa-Lisa azet + Kraze Darden Smith, Midnight Train

Luther Vandross, Power Of Love Luther Vandross, Power Of Love Scott Hoyt, Somebody Else's Angel
BUZZ BIN The 0'Jays, Emotionally Yours

HEAVY

HEAVY

DEVELOPMENT

HEAVY

Bad Company, If You. . .

C&C Music Factory, Here We Go
Tevin Campbell, Round And Round
Extreme, More Than Words
Queensryche, Silent Lucidity
R.E.M,, Losing My Religion
Warrant, Uncle Tom's Cabin

Marc Cohn, Walking In Memphis
Cathy Dennis, Touch Me

Celine Dion, (If There Was) Any. ..
Bob Dylan, Series Of Dreams
Extreme, More Than Words

Hi Five, | Like The Way

Dave Koz, Nothing But The Radio On
Michael W. Smith, Place In This World
Triplets, You Don't Have To Go. ..

Christopher Williams, |'m Dreamin’
Tony!, Tonil, Tone!, Whatever You Want
Teddy Pendergrass, It Should've. ..
Phil Perry, Call Me

Pebbles, Backyard

Riff, My Heart |s Failing Me

8 Angie B, | Don't Want To Lose. ..
The Boys, Thanx 4 The Funk

Keith Washington, Kissing You

8ell Biv Devoe, She's Dope

LaRue, Serious

HEAVY

ACTIVE

Rick Astley, Cry For Help
Michael Bolton, Love IS A. ..

AC/DC, Are You Ready

Another Bad Creation, lesha
Mariah Carey, | Don't Wanna Cry
Cinderella, Heartbreak Station
Marc Cohn, Walking In Memphis
Color Me Badd, | Wanna Sex You Up
Divinyls, | Touch Myself

Firehouse, Don't Treat Me Bad

Amy Grant, Baby Baby

Great White, Desert Moon

Jesus Jones, Right Here, Right Now
L.L. Cool J, Mama Said Knock You OQut
Nelson, More Than Ever

Scorpions, Wind Of Change
Steelheart, I'll Never Let You Go
*Sting, Why Shouid 1 Cry For You?
White Lion, Love Don't Come Easy

Mariah Carey, | Don't Wanna Cry
Gloria Estefan, Seal Our Fate

Amy Grant, Baby Baby

Huey Lewis/News, Couple Days Off
Rod Stewart, Rhythm Of My Heart

LIGHT

Doobie Brothers, Dangerous
Eric Johnson, Trademark
Rolling Stones, Highwire

Lalah Hath , It's S hing
Marva Hicks, Never Been In. ..
Another Bad Creation, Playground
Color Me Badd, | Wanna Sex You Up
The Dells, A Heart Is A House For Love
En Vogue, Don't Go

Victoria Wilson-James, Through
Black Box, Strike It Up

Johnny Gill, Wrap My Body Tight
Jon Lucien, Sweet Control

Special Generation, Spark Of Love

Mark Collie, Let Her Go

Travis Tritt, Drift Off To Dream
Parton/Van Shelton, Rockin' Years
Martin Delray, Get Rhythm

Kathy Mattea, Time Passes By

Paul Overstreet, Heroes

George Strait, If | Know Me
Diamond Rio, Meet In The Middle
Pirates Of The Mississippi, Feed Jake
Dwight Yoakam, You're The One
Lorrie Morgan, We Both Walk

Joe Diffie, If The Devil Danced
Carlene Carter, The Sweetest Thing
Mark O'Connor & Friends, Restless
Highway 101, Bing Bang Boom

LIGHT

The Bama Band, My Reckless Heart
Mel McDaniel, Turties And Rabbits
Lee Roy Parnell, Mexican Money

MEDIUM

MEDIUM

MEDIUM

Michael Boiton, Love Is A. ..
Contraband, All The Way. . .

Damn Yankees, Come Again (Vers. Il)
Cathy Dennis, Touch Me

E'nuff Z'nutf, Mother's Eyes

Eric Johnson, Trademark

*Joe Jackson, Obvious Song

Keedy, Save Some Love
*Londonbeat, A Better Love

Huey Lewis/News, Couple Days Off
Monie Love, it's A Shame (My Sister)
David Lee Roth, Sensible Shoes
Roxette, Joyride

Salt-N-Pepa, Do You Really Want Me
Slaughter, Mad About You

Rod Stewart, Rhythm Of My Heart
Voices That Care, Voices That Care

THE

JJU)E
gl i

ABOE=mZ

H

Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

ADDS

BREAKOUTS

Bodeans, Black, White, And Blood Red
Fishbone, Sunless Saturday

*Susie Hatton, Blue Monday
Maggie's Dream, It's A Sin

Triplets, You Don't Have To Go. ..

The Law, Laying Down The Law

*The Lost, Mindblower

Tyketto, Forever Young

Michael Bolton, Love Is A. ..
Mindfunk, Big House Burning

The Rebel Pebbles, Dream Lover
Rude Boys, Heaven

Screaming Trees, Bed Of Roses
Slayer, Seasons in The Abyss
Terminator X, Homey Don't Play Dat
Thunder, Dirty Love

Timmy T., Over & Over

Vanilla lce, Ninja Rap

White Lion, Love Don't Come Easy
The Winans, Don't Leave Me

Caron Wheeler, Blue

George Howard, Baby Come To Me
Sheila E, Sex Cymbal

Herb Alpert, North On South Street
Brand New Heavies , Dream. ..
Chubb Rock, Treat 'Em Right

Will Downing, | Try

Guy, Do Me Right

Alexander O'Neal, What Is This. ..
Small Change, Why

Rude Boys, Heaven

Oleta Adams, Circle Of One
Sheena Easton, What Comes Naturally
Whodini, Freaks

McBride & The Ride, Can |. ..
Aaron Tippin, | Wonder How Far. ..
Kentucky Headhunters, Ballad Of. ..
Clinton Gregory, If It Weren't. ..
J.P. Pennington, Whatever It Takes
Kelly Willis, Baby Take A Piece. . .
Bellamy Brothers, She Don't. . .
Amy Grant, Baby Baby

Rob Crosby, She's A Natural

Hank Williams, Jr., If it Will, it Will
Hal Ketchum, Smalltown. . .

Billy Dean, Somewhere In My. ..
Michelie Wright, All You Really. ..
Davis Daniel, Picture Me

Normal Town Flyers, Rockin’ The. ..
Wild Rose, Straight And Narrow
Trisha Yearwood, She's In Love. ..
Charlie Daniels, Hopelessly Yours

AMERICA'S NO. 1 VIDEO

Another Bad Creation, Playground

COUNTRY MUBIC THLEVIEION.

Continuous programming
704 18th Ave South, Nashville,TN
37203

video's rasy

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

PEOPLE-POWERED HEAVIES

ADDS

Londonbeat, |'ve Been Thinking. . .
Jesus Jones, Right Here, Right Now
Rick Astley, Cry For Help

Michael W. Smith, Place In This World
The Alarm, Raw

Rod Stewart, Rhythm Of My Heart
Jellyfish, Baby's Coming Back

IMPACT CLIPS

Simple Minds, See The Lights (Vers. Il)
Definition Of Sound, Now Is Tomorrow
Color Me Badd, | Wanna Sex You Up
White Lion, Love Don't Come Easy
Alice in Chains, Man In The Box

* DENOTES ADDS

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

CURRENT

Kitchens/Distinction, Quick. ..
White Lion, Love Don’t Come Easy
AC/DC, Are You Ready .
Warrant, Uncle Tom's Cabin
Southgang, Tainted Angel

Lenny Kravitz, Always On The Run
Bob Dylan, Series Of Dreams

Mariah Carey, | Don't Wanna Cry
Sheena Easton, What Comes Naturally
Roxette, Joyride

Huey Lewis/News, Couple Days Off
EMF, Unbelievable

Happy Mondays, Step On

Rolling Stones, Highwire

Black Crowes, She Talks To Angels
Pat Benetar, True Love

Marvin Gaye, Let's Get it On
Dinosaur Jr., The Wagon

Marc Cohn, Walking In Memphis
Cathy Dennis, Touch Me

Monie Love, it's A Shame (My Sister)
Rude Boys, Written All Over Your Face

B Angie B, | Don't Want To Lose. . .
The Simpsons, Deep, Deep Trouble
Beli Biv Devoe, She's Dope

Beli Biv Devoe, When Will | See. ..
Christopher Williams, I'm Dreamin’
DJ Quik, Born & Raised In Compton
Dogs, Your Mama's On Crack Rock
Eerk & Jerk, Eerk & Jerk

En Vogue, Don't Go

Guy, Do Me Right

Guy, Let's Chill

HWA, Funk Me

Ice Cube, Jackin' For Beats

Ice-T, New Jack Hustler

Keith Sweat, I'll Give All My. ..

Kool Moe Dee, Rise And Shine

L.L. Cool J, Mama Said Knock You Out
2 Live Crew, The Bart

Mariah Carey, | Don't Wanna Cry
Michel'le, If

New Kids On The Block, Cali It. . .
Nikki D, Daddy’s Little Girl

Pebbies, Backyard

Tony!, Toni!, Tone!, Whatever You Want
Voices That Care, Voices That Care
Yo-Yo, You Can't Play With My Yo-Yo

Bo T, You Can Love Without Me Now
Darden Smith, Midnight Train
Garth Brooks, The Thunder Rolls

Roxette, Joyride
Amy Grant, Baby Baby
Huey Lewis/News, Working For A. ..

HEAVY

W\

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Aaron Tippin, | Wonder How Far. ..
Billy Dean, Only Here For A Little While
Billy Dean, Somewhere In My. ..
Carlene Carter, The Sweetest Thing
Charlie Daniels, Honky Tonk Life
Clinton Gregory, If it Weren't.. .
Dean Dillon, Holed Up In Some. . .
Diamond Rio, Meet In The Middle
Parton/Van Shelton, Rockin’ Years
Dwight Yoakam, You're The One
George Strait, If | Know Me

Hal Ketchum, Smalitown. . .

Hank Williams, Jr., If It Will, it Will
Highway 101, Bing Bang Boom
James Blundell, Blue Heeler

Jann Browne, Better Love Next Time
Joe Diffie, If The Devil Danced

J.P. Pennington, Whatever It Takes
Kathy Mattea, Time Passes By

Kelly Willis, Baby Take A Piece. . .
Charlie Daniels, Hopelessly Yours
Lee Roy Parnell, Mexican Money
Lorrie Morgan, We Both Walk

Mark Collie, Let Her Go

Mark O'Connor & Friends, Restless
Martin Delray, Get Rhythm

McBride & The Ride, Can |. ..
Michelie Wright, All You Really. . .
Paul Overstreet, Heroes

Pirates Of The Mississippi, Feed Jake
Ray Kennedy, Scars

Reba McEntire, Fancy

Rob Crosby, She's A Natural

Sawyer Brown, Superman's Daughter
Bellamy Brothers, She Don't. ..

Huey Lewis/News, Couple Days Off
R.E.M., Losing My Religion

Sheena Easton, What Comes Naturally
Michaei Bolton, Love Is A. ..
Righteous Brothers, You've Lost. ..
UB40, Here | Am (Come And Take Me)
Mariah Carey, | Don't Wanna Cry

Kentucky Headhunters, Ballad Of. ..
Davy Crockett

Normal Town Flyers, Rockin' The. ..
Texas Tornados, Adios Mexico
Travis Tritt, Drift Off To Dream
Trisha Yearwood, She's In Love. . .
Vince Gill, Pocket Full Of Goid

L]

9 hours weekly
1722 Gower Street, Los Angeles,CA
0028

LOS ANGELES

EPIC ROCK ACT Metal Church
has a “Date With Poverty” in its
new video from the “Human Fac-
tor” album. Paul Rachman direct-
ed the conceptual clip, which tracks
the plight of a group with ‘“‘too
many bills and not enough $8$8$.”
Tima Surmelioglu produced the
shoot for Propaganda Films.

The Company’s Wayne Isham di-
rected “Blood On The Bricks” for
Aldo Nova, a new signing to Jon
Bon Jovi’s own Jambco label. Curt
Marvis and Joey Plewa co-pro-
duced the conceptual shoot, lensing
footage on the streets of L.A. and in
a local cemetery. Meanwhile,
Jambco label mate Billy Falcon has
a new Company clip in the can.
Isham is the eye behind “Power
Windows,” while Marvis and Plewa
produced. The video combines per-
formance footage and conceptual vi-
gnettes reeled in a wrecking yard,
in a car, and on-site at a beautiful
mansion.

Director Nigel Dick makes a cam-
eo appearance in the new Material
Issue video “Diane.” The Mercury
clip borrows from the style of pop
genius Andy Warhel. Lisa Hol-
lingshead produced the video,
which comes from the band’s “In-
ternational Pop Overthrow” album.

Mark Freedman Productions di-
rector Mark Rezyka lensed Oleta
Adams’ latest clip, “Circle Of One,”
at L.A.’s Park Plaza Hotel. Joseph
Sassone produced the live perfor-
mance clip, which is the title track
from the artist’s latest Fontana re-
lease.

NEW YORK

THE NYC SURROGATE COURT
Building may never be the same fol-
lowing a video shoot by trio Sweet
Obsession. Mustapha Khan direct-
ed “Elevator” from the Epic album
“Sweet Obsession Too.” Tony
Wayne produced.

Paula Greif is the eye behind the
Lost’s “Mindblower” video, reeled
in an empty studio using natural
light. She combines shadowy foot-
age of the band’s high-energy per-
formance with close-ups and de-
tailed shots. Anne Mullen produced
the Epic clip for Epoch Films.

OTHER CITIES

THE CHARLIE DANIELS BAND
gives fans a glimpse of the “Honky
Tonk Life’’ in their new Scene
Three video, directed by Marc Ball.
Ball and DP Denver Collins shot
Daniels singing his way through a
series of Nashville-based night
spots, including Boots Randolph’s
and Mulligan’s, where the singer
encounters a variety of different
lifestyles. Cynthia Biederman pro-
duced.

DESERT MUSIC PICTURES

(Continued from preceding page)

lish its reputation in the industry.
“It doesn’t matter what the markup
is,” Wells says. “You can tell a com-
pany by the quality of its product.
When we were doing the first vid-
eos or when we’re working for a la-
bel for the first time, you often have
to put more money back onto the
screen. You really have to do work
that impresses people.”

At the same time, as producers,
the two are always conscious of the
bottom line. “We see a lot of direc-
tors and we’re just not interested in
them because we like to keep a cer-
tain kind of synergy here where ev-
eryone pitches in,” says Wells.

“We really try to limit time-wast-
ing and remind our directors that
what we’re doing is a commercial
for the act,” Wells says. “A lot of
them feel like, ‘I'm a film director
and I'm making a little film and you,
the artist, can be in it." It’s just not
like that anymore.”

NEW VIDEOGLIPS

ADDS

Harm Farm, Crawdads

Celine Dion, (If There Was) Any. ..
Covert, Bang Bang

Drivin' N’ Cryin', Build A Fire
Bootsauce, Everyone's A Winner
Timmy T., Over & Over

Joe Jackson, Obvious Song

Color Me Badd, | Wanna Sex You Up
Bodeans, Biack, White, And Blood Red

HEAVY

C&C Music Factory, Here We Go
Queensryche, Silent Lucidity
The Rebel Pebbles, Dream Lover

MEDIUM

Extreme, More Than Words
Urban Dance Squad, Fastlane
Marc Cohn, Walking In Memphis
Pat Benatar, True Love
Deee-Lite, Good Beat

Firehouse, Don't Treat Me Bad
De La Soul, Ring Ring Ring
Triplets, You Don't Have To Go. ..
Lisa Fischer, How Can | Ease The Pain
Violent Femmes, American Music
School Of Fish, 3 Strange Days
EMF, Unbelievable

Fishbone, Sunless Saturday

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

2 IN A ROOM

She's Got Me Going Crazy
Wiggle It/Charisma

Mogul Films

James Calciano

BRAND NUBIAN

Slow Down

Elektra/One For All

George Weiser/Black & White Television
Paris Barclay

DAVIS DANIEL
Picture Me

Fighting Fire With Fire/Mercury
Bryan Bateman/Sunrise
Michael Merriman

BILLY DEAN

Somewhere In My Broken Heart
Young Man/Capitol Nashville-SBK

Suzanne Bell/Bill Young Productions

Bill Young

DAVID DIEBOLD & KIM CATALUNA

White Rabbit

Sex Technology/Megatone

Cameron Casey/Cameron Casey Productions
Cameron Casey

FIREHOSE

Down With The Bass

Flyin' With The Flannel/Columbia

Dave Markey/Dave Markey Productions
Dave Markey

THE GOADS

Veterans Of The USA
Outrageous/Diadem

Eric Wyse/Gary Musick Productions Inc.
Ben Ryan

SUSANNA HOFFS
Unconditional Love
When You're A Boy/Columbia
Piers Plowden/DNA

Piers Plowden

MAGGIE'S DREAM
It's A Sin

Maggie's Dream/Capitol
Benji Howell

Ralph Ziman

VOICE FARM

Free Love

Bigger Cooler Weirder/Morgan Creek
Colossal Films

Tom Bonauro

XYMOX

Phoenix Of My Heart
Phoenix/Wing

Tina Silvey/Silvey + Co.
Andrew Doucette
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IMPACT: What Was Once A
Luxury Is Now A Necessity

By MELINDA NEWMAN

ust as promotional videos have turned from luxuries to necessities,

so have commercially available videos for many artists.

While only a few years ago a commercial video was considered an
exception for most acts, these days sell-through videos are often config-
ured into an artist's career from the first step.

“Nobody sees videos as ancillary anymore,” says Joe Shults, presi-
dent of PolyGram Video. “There's much more focus on who has what
rights and at what royalty rate.”

“For us, sell-through videos are now part of most of our artists' con-
tracts,” says Stuart Hersch, president of A*Vision, Atlantic Records
home video arm. “Most acts are represented by pretty sophisticated
lawyers. | doubt there are many bands who don't see videos as potential
money makers now.”

One reason for such a change is that in addition to the proliferation of
longform music videos, there has been a groundswell of shortform vid-
eos—those averaging around 30 minutes—and video singles. There-
fore, since a label doesn't have to invest the money of shooting a live
concert or wait until an hour's worth of clips are available before pack-
aging something for the consumer market, more and more sell-through
products are hitting the market.

For companies such as PV or A*Vision, estimates are that upwards of
75% of the established artists on the roster will be represented by
some kind of sell-through video project—a dramatic increase from
years past.

“Well over 75% of our artists on a second album or beyond will have
some video product,” says Hersch. “On brand new artists, the percent-
age will be lower, but we are definitely moving on those as well. We'll
have to watch the record and get a sense of whether it's working and if
the people who are buying the record might be inclined to buy a video.”

For Warner Reprise Video, roughly 65 % of all artists on the Warner
Bros. imprints will have some sell-through video representation by the
end of the year, according to Vic Faraci, WRV senior VP of marketing.
“Our roster is very, very deep,” Faraci says, "but we also have a lot of
compilation videos that cover almost the entire Sire roster or Warner
Bros. Nashville roster.”

(Continued on page MV-8)

WANTED: The Risk-taker’s
Fresh, Creative Video Vision

By JIM BESSMAN

ow that longform music video has finally established itself at re-

tail, where—if anywhere—does it go from here?

First of all, creators say, it has to improve artistically beyond the

still-prevalent promo video clip compilation and concert tape program
formats.
" “There needs to be more risk-taking,” says Len Epand, former Poly-
Gram music video executive and current head of the Flash Frame pro-
duction company, which recently produced longforms for Metallica and
Michel’le, as well as directed ones for Reba McEntire and the Jets.

“Home-video longform has really started coming into its own and
building an audience, and a great deal of great longform work has been
done. But as a Grammy video voting member who had to watch every-
thing that was nominated, there seemed to be a disappointing lack of
innovation in favor of doing just a modicum of what will sell.”

In Epand'’s judgment, most nominees were ‘'too predictable and bor-
ing. It was nice to have something extra to say ‘not available’ or ‘never-
before-seen footage,’ but aside from the personal nature, you could usu-
ally substitute the footage for any artist. There wasn't any innovation in
the format.”

Epand concedes that economics dictate inexpensive production bud-
gets, but notes that the rights to video bios and press-kits, as well as TV
appearances, can be cheaply acquired, then “given to a creative editor
and cut the heck out of, and hopefully be fun and exciting.” But the only
exciting Grammy longform he saw was winning M.C. Hammer program
“Please Hammer Don’t Hurt ‘Em.”

“It was the only one that was conceived and produced for longform,
including a lot of music and a loose story line. It wasn’t flawless, but it
was ambitious and took you somewhere, providing more of a reason for
existence than just a vehicle to recoup clip costs. We tried to do that at
PolyGram with 'Kiss Exposed'—an original scripted longform which
paid back the cost many times—but it was with the right artist, of
course.”

Longform and shortform video director Sherman Halsey agrees with
Epand that more must be done creatively in the longform arena.

(Continued on page MV-4)

Stevie Ray Vaughan & Double
Trouble, “Pride And Joy”
(SMV Enterprises)

Longform Video Has Become a
Dramatic Extension of the
Artist and the Art of
Marketing—and a C
Favorite for Consume
for that New View,:
Story, and the Ne;
in Every Musical &

3

“Rootfs, Rock: Reggae: inside The Jamaican Music
Scene.” (Beats Of The Heart/Shanachie)

Whitney Houston,
“The Star Spangled Banner”
(6 West Home Video)
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THE FINAL VIDEO FROM AN
INCOMPARABLE MASTER

A live recording includ‘ng Schumann’s Kinderszenen,
Mozart’s Sonata K. 333 and music by Schubert, Chopin,
Liszt / Schuben, Liszt and Moszkowski.
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IN VIENNA

Mozart - ScRubert - Lisgt - Schumann
Moszkowski Chopin

zart 3
~ Chopnt

HS (NTSC) 072 221-3 Laser Disc (NTSC) 072 221-1
Directed by Bran Large. (1 disc/2 sides)
A production of ORF in association Directed by Brian Large.
with CAMI VIDEQ INC. A production of ORF in association
with CAMI VIDEO INC.

To place an order, contact your PGD Rep or call (800) 428-4434
© 1991 DG/PolyGram Classics & Jazz Inc.
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Following is an alphabetical index of music-video
suppliers responding to a Billboard survey.

A*VISION ENTERTAINMENT: Current top sell-
ers include Winger, “In The Heart Of The Young"
($14.98), a clip compilation with behind-the-
scenes footage; En Vogue, “‘Born To Sing’’
($14.98), featuring live performance and inter-
view; Ratt, “Detonator” ($16.98), including a pic-
ture/lyric book and taped band interviews con-
ducted by Little Richard; 2 Live Crew, “Banned In
The USA" ($19.98), clips and “rapumentary”
about the controversy surrounding the group; Phil
Collins, “Seriously Live" ($19.98), concert; Deb-
bie Gibson, “Live Around The World” ($19.98),
interviews and tour footage; INXS, “Greatest Video
Hits 1980-1990" ($19.98); Skid Row, "“Oh Say
Can You Scream” ($19.98), concert and behind-
the-scenes footage; The Doors, “Live In Europe
1968" ($19.98). Upcoming product includes: Roy Orbi-
son & Friends, “'A Black And White Night'’; James Brown &
Friends, “Set Fire To The Soul"; Carly Simon, ‘“'Live From
Martha's Vineyard™; B.B. King & Friends, A Night Of Red
Hot Blues”; Ratt, “Greatest Hits"; Foreigner, “Feels Like
The First Time'"; “Miles Davis With John Coltrane”; Ray
Charles, “Live At The McCallum Theatre.” According to
Julie Smith, publicity/marketing coordinator, A*Vision's
marketing approach ties in with trade contacts, daily news-
papers, audio/video limited editions, and for the Doors, release
of video product four days after “The Doors” movie.

THE ARK GROUP/NEW ERA MEDIA: Ark distributes many
"visual music” titles from independent producers such as Aeon
("“Rock Art: Psychedlic Television, Vol. 1" with music by the
Moody Blues/$24.95), Miramar (see MIRAMAR), Sea Studios
(“The Worlds Below'/$29.95 with music by Yanni, others), Na-
ture Science Network (“‘Rain Forest Voices''/$29.95), Malibu
Video, Homestar, Today Home Entertainment, Reader's Digest
(“Nature's Symphony'/$29.95), Sony Nature (‘‘Savage And
Beautiful"/$24.95 with music by Vangelis), MonteVideo, Ste-
ven Halpern/Rx, Wilderness, selected titles from Pacific Arts,
Sony and Geffen, as well as its own New Era label. Ark special-
izes primarily in “non-performer oriented” productions com-
prised of scenes from nature or abstract imagery such as com-
puter animation, special effects, etc. Of its own 12 titles, the
top movers on New Era are: “Earth Dreaming” ($24.95) with
music by Steve Roach; “Natural Light: Windance” ($24.95);
and “lllumination” ($29.95) with music by lasos and Con-
stance Demby. Forthcoming should be New Era’s biggest title to
date, “Moving Paintings, Vol. 1" ($29.95).

BMG VIDEO: Top movers are clip packages ($9.98-$14.98)
from Alabama, “‘Pass It On Down'"; Clint Black, “‘Put Yourself In
My Shoes”’; K.T. Oslin, “Love In A Small Town"; Don Williams,
“Live From Tucson”; Love And Rockets, “The Haunted Fish
Tank”; Lita Ford, “Lita Ford"; and "Greatest Video Hits" from
the Judds, Kenny Rogers, and Ronnie Milsap. Recent releases

in concert
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From far left to right: Carreras, Domingo,
Pavarotti, “The Three Tenors In Concert”
(London); Bell Biv DeVoe, “Mental Videos"
(MCA Music Video); Lee Greenwood, “God
Bless The USA” (MCA Music Video).

Nl

CHARISMA HOME VIDEO: Charisma Records
enters the longform world with Gary Moore, “An
Evening Of The Blues With Gary Moore And The
Midnight Blues Band Featuring Albert King And Al-
bert Collins” ($19.98), comprised of entirely live
footage filmed at London’'s Hammersmith Odeon
during Moore's sold-out European tour.

CHRYSALIS VIDEO: Slaughter, “From The Be-
ginning” ($16.98) has sold 50,000 copies of its
live and behind-the-scenes tape. Other movers:
Billy Ido}, “The Charmed Life Videos” ($12.98),
made up of current and unreleased clips; ““Best Of

HOT PRODUCT SURVEY:

A Retailer’s Guide to the Top
Titles in Music Video for 1991

By ELIANNE HALBERSBERG

clude: “Hank Williams Jr., “Full Access” ($24.95); Lynyrd
Skynyrd, “Tribute Tour” ($24.95); “The Real Patsy Cline"
($24.95) video biography; Charlie Daniels, *"Homefolks & High-
ways” ($19.95); “Some Enchanted Evening With Willie Nelson”
($19.95); and “The Making Of ‘Will The Circle Be Unbroken’
Vol. II" ($19.95) featuring the Nitty Gritty Dirt Band, Bruce
Hornsby, Johnny and Rosanne Cash, Emmylou Harris, others.
Upcoming: Charlie Daniels, “Behind The Scenes With ‘Home-
folks & Highways." " Director of marketing Bill Doble says that
the company's strategy is heavily oriented to music outlets,
where product does very well. Cabin Fever also incorporates di-
rect marketing with their titles, targeted not only to purchasers,
but to the country music oriented public through direct mail,
limited advertising in country music oriented publications, and
some TV.

CAPITOL VIDEO: Current sellers include three M.C. Hammer
packages: "Hammer Time” ($19.95); clips and documentary
on the making of “Please Hammer Don't Hurt ‘Em: The Movie”
($19.95) including five musical numbers; and “Here Comes
The Hammer” ($12.98), video mega-single featuring different
versions of songs from "“The Movie" along with interviews, be-
hind-the-scenes footage of special effects, and James Brown
footage meshed with Hammer, with both men doing the same
dance moves together. Tentative upcoming second-quarter
plans: Megadeth, “Rusty Pieces” ($19.95) six clips and inter-

Blondie” ($12.98); and a summer package is ex-
pected from Gang Starr ($12.98). Cliff O'Sullivan, VP of
marketing, cites the release of a Staughter Tour Pack
($21.98) including longform, live EP, and tour patch
packaged in a CD longbox. Chrysalis coordinates adver-
tising with releases, gearing toward fans. For Slaughter,
album, EP and video efforts were combined for Christ-
mas sales, and are progressing on the backs of continued
touring and ads.

ELEKTRA ENTERTAINMENT: Current top sellers are
Motley Crue, ‘‘Dr. Feelgood,” and “Moscow Peace Festival.”
Catalog still selling extremely well are: Motley Crue, “Uncen-
sored'’; “Dokken'"; “Anita Baker"; Metallica, “Cliff 'Em All"" and
“Two Of One"; The Cure, "'Staring At The Sea” and “The Cure
In Orange.” Upcoming: Stryper, “Greatest Hits"; a Deee-Lite
video; a Motley Crue greatest hits video which will be released
simultaneously with the CD and cassette entitled *‘Decade Of
Decadence’’; and a Natalie Cole video is also expected. Prices
range from $14.98 to $19.98.

EMI VIDEOQ: Sales continue for “Music Videos From Pretty
Woman''; Pet Shop Boys, “Highlights"—live; Vixen, “Revved
Up" clips and interviews; Kate Bush, “Live At Hammersmith
Odeon"; Talk Talk, “Natural History” clip compilation. New
product features Bobby McFerrin ($16.98) live; Caron Wheeler
($16.98) clips and interviews. George Thorogood And The De-
stroyers ($12.98); Kate Bush, “The Whole Story” ($14.98).
Catalog movers include Red Hot Chilli Peppers, “Positive Men-
tal Octopus” and “Psychedelic Sex Funk Live From Heaven”;
Richard Marx, “Richard Marx Vol. I'"; Roxette, “‘Look Sharp
Live"; Queensryche, “Video Mindcrime,” EMI’s all-time biggest
seller. Director of national video promotion & marketing Lou
Robinson says EMI's strategy is primarily based on ads and
giveaways at shows and on radio for additional exposure to tie
in videos with audio product.

HOLLYWOOD MUSIC VIDEO: New releases are the Party,
“Party Till You Drop” (Buena Vista/$12.98), clips and live foot-
age, and the Lifers, “Lifers Group Tour, Rahway Prison, That's

Queen, “Innuendo” (Hollywood).

include Bruce Hornsby, *Live” and the Charlatans UK., *Some
Friendly.” Upcoming clip compilations; Starship, Kool Moe Dee,
Samantha Fox, Rick Astley, Hoodoo Gurus, and Lorrie Morgan.
Ron Howie, VP of field marketing, and Tim Leffel, manager of
product development, note that each title is looked upon mar-
ket by market and priced accordingly, adding that rack ac-
counts are cost-sensitive due to servicing discount chains such
as Kmart and Wal-Mart. Thus, a $9.98 line was introduced to
stay competitive. “‘Hit when product is strong” remains BMG's
motto. While country does well, overall Leffel and Howie agree
that the current marketplace is slow, and cite that the recent
trend from retailers to racked video product next to audio is an
added boost for consumer awareness.

CABIN FEVER ENTERTAINMENT: Current top sellers in-

Take 6 taping “Where Do The Children Play?” video in
Harlem (Warner Alliance/Reprise).

views and featuring unexpurgated versions of “Hangar 18,”
“Anarchy In The USA,” “In My Darkest Hour"" and “‘Holy War."”
Third quarter: reconfigured re-release of Great White clip, an
on-tour package, and new GW clip and footage package; Crowd-
ed House clips, documentary and concert footage; Fourth quar-
ter: Concert packages from Poison, Smithereens, and Great
White; longforms from Joe Cocker, BeBe & CeCe Winans, Tina
Turner, and Heart. According to Mick Kleber, VP of video, and
Jeremy Hammond, VP of marketing, the key to selling long-
forms is timing, putting videos out when audio product is sell-
ing, rather than after the event. Capitol is taking its video prod-
uct outside traditional music outlets into one-stops and
retailers. Packaging of video and audio together is another ag-
gressive approach to sales and cross-promotion.

Young MC, “Bustin’ Moves” (Island Visual Arts).

it" (WEA/$12.98) offering clips, interviews and prison scenes
in a documenatary directed by Penelope Spheeris. On the draw-
ing board: Stryper and Queen. Stuart Cohn, director of video
promotion, says Hollywood's entry into longform involves a me-
dia, press, and retail point-of-purchase approach.

ISLAND VISUAL ARTS: Present top sellers include Anthrax,
“Through Time (P.O.V.)"—live; Young MC, “Bustin’ Moves"
($14.95), clips and interviews; three Bob Marley & the Wailers
packages: “Live” ($19.95); “Legend” ($19.95), greatest hits;
“The Bob Marley Story” ($19.95), documentary. Two Aswad
tapes: “Live” ($19.95) and “Always Wicked" ($16.95), clip
compilation; Black Uhuru “Tear It Up Live” ($16.95). Upcom-
ing: U2, “The Unforgettable Fire Collection” ($19.95), reissue;

(Continued on page MV-6)
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THE SHAPE OF MUSIC VIDEO TO COME:
It's a Two-Format Universe in '91

By CHRIS McCGOWAN

wo years ago, it seemed as though music video program-
ming was going to be released in a variety of formats:
VHS, S-VHS, VHS-C, 8mm, 5-inch CDV, 8-inch laserdisc,
and 12-inch laserdisc among them, with Beta out of the picture.

But in 1991, the field has narrowed to two, at least for now.
The VHS videocassette and 12-inch disc are the mainstays of
the moment. VHS, of course, dominates the music video mar-
ket, but laserdisc is racking up healthy sales and expanding rap-
idly.

On the horizon, though, looms another potential plethora of
new formats. Although 8mm is not yet a factor, it could be im-
portant in 3-5 years. And waiting in the wings are new types of
software such as CD-I, CD-ROM and CD+MIDI that could all play
an important role in the 1990s.

In respect to 8mm, one can envision legions of teenagers in
the not-too-distant future watching rock and rap videos on por-
table, inexpensive 8mm TV/VCR units, be it in their own rooms,
on a bus, at the beach, or at a friend’s house. But not this year.
“We're not in 8mm, because at this point we think it’s much too
early,” says Vic Faraci, senior VP of sales & marketing for
Warner Reprise Video. “We're working feverishly to establish la-
ser, and we don’t see 8mm as right around the corner.”

According to industry experts, the 8mm format accounted
for approximately 1% of prerecorded cassettes manufactured
in 1990, and may go as high as 2% this year. But music video
is just a speck in the 8mm mix at present. The Sony Consumer
Video division, the major distributor of 8mm, has a library of
1,700 titles, but only about 50 of those are music videos.
Those that are come primarily from Sony Music Video, VIEW
Video, and A&M, and typically retail for $29.95 apiece, accord-
ing to Mike Celuch, Sony’s 8mm software marketing manager.

“We're in chains like Tower, Sound Warehouse, RKO Warner,
and we also sell through our Cinema 8 catalog,” says Celuch.
He says that 8mm is still “mainly movies,” but will diversify as
additional manufacturers enter with the hardware. He makes a
conservative projection that in 3-5 years, 8mm may account for
4-5% of prerecorded video sales.

Before that happens, though, the price needs to drop on the
8mm VCR/TV units. Sony’s GV-300, for example, is a remark-
able model that can be held in the hand and offers color TV,
playback of standard 8mm or Hi-8, special effects, freeze
frame, and slow motion, but it lists for $1,400—hardly a price
for the teenagers and young adults who buy most pop music
videos.

Laserdisc is also still in its infancy, but already up and walk-
ing. And in some retail outlets it's off and running. Laserdisc
sales account for roughly 20% of Tower Video's total video rev-
enues (Billboard, Dec. 1), and the format is also booming at
Camelot. “Video is about 10% of our total sales, and laserdisc
is close to 25% of our video volume,” notes Mike Dungan, vid-
eo buyer for the 280-store chain.

Such figures reflect the voracity of the laser consumer, much
akin to the avid collectors who were among the first CD buyers.
At the end of last year, there were laserdisc players in around
600,000 homes, for a player penetration of perhaps .5% of
U.S. households. But consumers purchased approximately 6
million laserdiscs in 1990, according to the Laser Disc Assn.
(Billboard, Jan. 26), which gives the format a disproportionate
2.5-3.0% of total prerecorded video unit sales in 1990. And, a
nice chunk of that was in the music video category.

The Laser Video File catalog for fall/winter 1990 listed near-
ly 5,000 laserdisc titles, with almost 700 of those falling into
the music video category (including pop, jazz, classical, opera,
and visual music). Steve Galloway, who helms the Pioneer Art-
ists label (dedicated to music video laserdiscs), anticipates that
the category will account for 17 % of Pioneer LDCA's sales over
the next 12 months (Pioneer LDCA and Image Entertainment
are the two largest laserdisc distributors).

Camelot’s Dungan estimates that about 30% of the discs the
chain carries are music videos. ““Laser is a very strong format
for us in music video.” He notes that “Madonna: Blond Ambi-
tion” was probably Camelot’s No. 1 laserdisc overali in 1990 in
units sold.

That $29.95 disc, which highlighted Madonna's 1990 sum-
mer tour, was a laserdisc exclusive (Pioneer sponsored her
tour). Launched in December '90 by Pioneer Artists, the title
will be available only on disc until the end of this year. Pioneer
Artists will not divulge numbers, but they did apply for an RIAA
gold certification on “Blond Ambition,” indicating the disc sold
at least 25,000 units (according to pre-April 1 standards).

Pioneer Artists carries some 250 music video titles in its cat-
alog, and releases about 6-8 new titles per month. They are the

exclusive distributor on disc for BMG Vid-
eo, EMI Classics, Capitol Video, and PMI
(Picture Music International), and license
select titles from Arista, A*Vision, Geffen,
Kultur, and SBK. “Programming demands
are diversifying,” says Galloway, “and we
are becoming more and more successful
in several niche markets where we weren't
before. The demand at the consumer level
is broadening.”

One tactic Pioneer is using to entice
consumers is the bonus clip, a lure well
known to CD audio purchasers. The label’s
new “Wilson Philips” $24.95 laserdisc wll
include the clip “You're Only In Love.”
Twelve-inch remains the diameter of
choice; Pioneer Artists still does release
occasional 8-inch laser titles, such as

“Red Hot Chili Peppers: Octopus,” but James Reynolds, “The Mind’s Eye"

they are relatively rare. And 5-inch CDV
has gone nowhere.

Image Entertainment licenses music- |

video product from sources such as Sony
Music Video, HBO Video, Connoisseur Vid-
eo, and VIEW Video. Warner Reprise (Bill-
board, Jan. 5) recently joined those music
labels releasing their own laserdiscs; oth-
ers going solo include PolyGram (PV,
Deutsche Grammophon, Philips, London),
Sony Classical, Teldec, Home Vision, and
BMG Classics.

Warner Reprise’s Faraci is optimistic
about the laser format, and is encouraged
by another successful disc release from
singer Madonna. Her $29.98 Warner Re-
prise “Madonna: The Immaculate Collec-
tion'’ disc had an initial pressing of
12,500 units. That figure is 4% of her
300,000-unit sales in VHS and climbing.
“Reorders are coming on a steady basis,”
adds Faraci. “Those are healthy num-

JAMES REYNOLES

&

(Miramar).

Janet Jackson, “Rhythm Nation
Compilation” (A&M).

WANTED

‘(Continued from page MV-1)

- *It's not_surprising that numbers are
small when you package together clips
you can get on TV on five or six channels
in one afterncon;”” he says. Again, the ob-
vious answer is to get material that isn't
available elsewhere, and here Halsey sug-
gests what he calls “video anthropology.”

“I've designed-a truck with a 10-camera
super-YHS systém to capture old blues
and country guys,” says Haisey, looking at
immense future programming needs.
“This won't genérate immediate revenue,
but it's important from a historical stand-
point, and can be viable eventually either
in home video Gr broadcast or cable TV
format.”

Halsey has an ongoing project docu-
menting country:iegend Hank Thompson,
and has more recently extensively shot re-
cording sessions by the Texas Tornados.
He's also workirig on a Travis Tritt long-
form, which will incorporate original mate-
rial into Tritt's four existing promo clips,
and is documenting Leon Rusself’s record-
ing process for his next album, to involve,
from the “anthropoiogical angle,” Rus-
sell's pioneering experiences in the audio/
video productior: field in the early '70s.

Whilte funding for such longform under-
taking is always problematic, Halsey says
he's arranged an “equitable position” in
some of his projects, such that he owns a
piece of the copyright in return for doing
the work on spec.

Dedilah Music Pictures president Steph-
anie Bennett has already excelled in the
longtorm “rockumentary” format, having
produced such titles as *“The Compleat
Beatles,” “Chuck Berry Haill Haill Rock ‘N’
Roll," and “Roy Orbison, Black & White
Night.” Such “quality” and “in-depth” pro-
grams ‘“‘translate into sales,” she says,
hoping that-her current project, “For-

bers for a laser selection, and [with it]
we achieved numbers we hadn't
reached in the prior year.”

Faraci notes that laser currently ac-
counts for less than 5% of Warner
Reprise’s sales, but he expects that
figure to climb to 10% or more by
the end of the year. “We expect a big
laser push this year, especially by the
hardware people, with more afford-
able pricing.”

On 5-inch CDV, Faraci comments,
“It's not dead dead, but it's nothing
we're currently chasing.” Asked if he
has any upcoming 8-inch laserdisk
releases, he responds, “No.”

For the Music Plus web, music video Vanity Kills, “Give Me Your Heart”

was important in overall laserdisc sales.
*Phil Collins: Seriously Live” (# 3), “M.C.
Hammer: Non-Stop” (#6), ‘‘Madonna:
Blond Ambition" (#9), and Janet Jack-
son: The Rhythm Nation Compilation”
(# 14) were near the front of a recent Mu-
sic Plus laserdisc top 50 list. Music video
“is definitely going to begin dominating
the {laserdisc] charts,” opines Patty Bac-
chus, laser buyer for the chain.

So, in 1991 it's primarily a two-format
universe in music video software, with
Sony hoping that 8mm will make it three
in the near future. And after that will prob-
ably follow the megabyte deluge: CD-I, CD-
ROM, and other interactive formats that
could sell quite well to a generation raised
on computers and video games.

-eigner, Feels Like The Very First
Time,” will sell videocassettes as well
as Foreigner audio product.

. “A group like Foreigner makes
great musi¢ and videos, but nobody
really knows much about them,” she
says. “This will give a wonderful pro-
file of the individuals and create
awareness of the talent behind the

. music, Besides interviews with the
atiginal members, there’s interviews
with Billy Joel, John Kalodner, who
sighed them to Atlantic, and their

“manager Bud Prager. It's the story

video shoot (Hollywood).

Belinda Carlisle,
“Runaway Live”
{MCA Universal).

(Continued on page MV-11)

Roger Waters, ‘“The Wall: Live In
Berlin"” (PolyGram).

MV-4

A Billboard Spotlight

www americanradiohistorv com

BILLBOARD MAY 111991


www.americanradiohistory.com

VAITIUG W THE WIKGS!

,J/)

“SEE WHO'S

Pt Y - a;\\ ”m ;

Video is capital “V,” at PolyGram Music Video. We were the first music video company to estabiish and expiode
music video in the seiil-through marketpiace with such innovative and powerful performances as Janet Jackson’s
“Rhythm Nation 1814,” Roger Waters’ “The Wall - Live in Beriin,” Bon Jovi’s “Access Ail Areas” and the celebrated
voices of Pavarotti, Domingo and Carmreras - “The Three Tenors.” But when you get to know your audience as well
as we do, you know there’s room for more. So get rzady for act two, cause it’s a show stopper - POLYGRAM VIDEO -
more great music plus comedy with Gary Shandiing, Dana Carvey and others, a new wave of sports entertainment
covering rolierbiading, monoskiing, windsurfing and more - fitness with Arnold Schwarzenegger plus chiidren’s
superstars, including “Raffl” and “Sharon, Lois, and Bram” - all on home video and ready to take cenler stage.

GREAT MUSIC WAS JUST THE BEGINNING  POLYGRAM VIDEO

v

PolyGram Video

© 1991 PDLYGRAM RECORDS, INC
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(Continued from page MV-3)

and "Live At Red Rock: Under A
Blood Red Sky” ($19.95), reissue;
Grace Jones, “A One-Man Show'' re
issue; Traffic, “‘Live At Santa Monica”
reissue; “Best Of Free"” live perfor-
mances; Cole Porter, “You're The
Top: The Cole Porter Story"; “Mica
Paris” ($14.95), clips; “Strictly For
The Beat” a clip compilation of 4th &
Broadway label artists; a Laquan
home video; “"Rhythms Of The
World,” a world-beat music compila-
tion; and Drivin’ And Cryin’, “Fly Me
Courageous” ($9.95), a video single
with a live, previously unavailable B-
side. Senior director of production
Abe Torres says the Drivin’ And
Cryin’ project is a first in home video.
All reissues will also feature new
artwork.

MCA MUSIC VIDEO: Top movers:
BBD, “Mental Videos" ($14.95),
clips and exclusive interview footage;
Lee Greenwood, ''God Bless The
U.S.A." ($7.98), video single with
CNN and U.S.O. footage; “The Righ-
teous Brothers’” ($14.95/Rhino-
ABC) clips and segments from
1960’s “Shindig” program, first in a
series of artist clip packages; “Hard
‘N’ Heavy'' ($19.95) quarterly
heavy-metal video magazine. Upcom-
ing: a Pebbles clip/interview pack-
age; longforms from Patty Loveless
and Reba McEntire simultaneous
with new audio product; Ralph Tres-
vant, “Stone Cold,” two clips and ex-

ISV
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clusive footage; Luciano Pavarotti,
“The Event"; and clip/interview pack-
ages from Steelheart, Guy, Trixter,
and Londonbeat. Catalog sellers:
"GRP Sessions'’; ‘‘Bobby Brown'';
Tom Petty, ““Full Moon Fever””; The
Doors, ‘‘Hollywood Bowl” (Uni); all
Belinda Carlisle packages. Susan Sil-
verman, VP of video services, notes
that packages include different ver-
sions of clips and exclusive inter-
views to present consumers with oth-
erwise unknown facets of each artist.
MCA packages are released as one-
hour programs, video singles, and
“Quick Pix"" containing two to three
clips. Prices range from $9.95-
$29.95, lengths from 10 minutes to
one hour, both depending on content.
MCA concentrates on advertising
campaigns and product tie-ins with
tours or records, targeting October
as final street dates to coincide with
holiday and post-holiday sales.
METAL BLADE VIDEO: Currents:
Armoured Saint, “A Trip Through
Red Times” ($19.98), clips, live out-
takes, and career retrospective with
tribute to Saint’s Dave Pritchard, who
passed away from leukemia last year;
GWAR, ‘“Live From Antartica”
($19.98), '*Video Meltdown"
($19.98) compilation of label artists.
Upcoming: Candlemass, “'Live.” Cat-
alog sellers: D.R.l., "Live At The Ritz";
Lizzy Borden, ‘“Murderous Metal
Road Show.” Metal Blade president
Mike Faley says the label treats long-
forms as a means to create excite-
ment for new audio product, or allow
fans to have a permanent concert

souvenir by owning a live piece of the
tour. He believes the format in itself
is growing as a marketing tool for art-
ist exposure.

MIRAMAR: Current; “The Mind's
Eye,” a video album with music com-
posed and performed by James
Reynolds, subtitled “A Computer Ani-
mation Odyssey” ($19.95), and de-
scribed in over-simplified terms as
“the computer-animated story of
evolution set to music.” Miramar's
videos and albums are released si-
multaneously, and created hand-in-
hand from the onset. New in June:
The video album **Water Colors,”
with music by well-known rock-to-
new-age keyboardist Pete Bardens.
The video marks a return to Mira-
mar's signature nature series—on
this tape waterfalls, lakes, oceans,
rivers, streams, etc. Top sellers: the
label's first three video albums—
“Natural States” and “Desert Vision”
(both with music by David Lanz &
Paul Speer), and “Canyon Dreams”
(with music by Tangerine Dream)—
all three platinum ($29.95). Says
Miramar president Paul Sullivan,
“Miramar’s founding vision was to
create conceptual video and original
music in unison so that they comple-
ment each other. That immediately
positioned us as the type of record
company for the future.” Starting six
years ago with niche marketing in
museums, parks, bookstores, etc.,
Miramar product can now be found in
video and record stores.

MOTOWN VIDEO: Hot movers:
Johnny Gill, ‘“Home Videos’’

Country Music Videos...
and a whole lot more!

CABIN
FEVER

Coming Soon:

ENTERTAINMENT INC.

Cabin Fever Entertainment. 100 West Putnam Avenue, Greenwich, CT 06830

203/863-5200
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($19.95) featuring clips, interviews,
tour footage; The Boyz, ‘‘Crazy"”
($9.95), clips, behind-the-scenes
footage, making of video, and a
mega-mix of “Dial My Heart." Up-
coming: Another Bad Creation clip
and interview package. Catalog in-
cludes the Boyz original home video,
and compilations from Diana Ross,
Marvin Gaye, Smokey Robinson, and
Stevie Wonder. Mark Keene, national
video/dance promotion director,
says the key to marketing videos is to
get the product to the consumer as
quickly and economically as possible
according to public demand. Video,
he says, is the ultimate means of
bringing a band to the people.

MPI HOME VIDEO: Current mov-
ers: The Judds, “Love Can Build A
Bridge” ($19.98), a fan scrapbook
of concert and behind-scenes foot-
age, and featuring the first 3-D music
video complete with two pairs of 3-D
glasses; Crosby, Stills & Nash, “A
Long Time Comin’ " ($19.98) of in-
terviews, old and new clips in histori-
cal approach. Upcoming: “Dick Clark
Golden Greats” ($19.98), a "“golden
oldies” series; “Swingin' Classsics”
12-part series of big band tapes. Cat-
alog movers: The Beatles’ ‘"Hard
Day’'s Night,” “Help,” “Magical Mys-
tery Tour”; ""An Evening With Mar-
lene Dietrich”’; Afrika Bambaataa And
Family, “Electric Dance Hop'; *“Min-
nie The Moccher' in which Cab
Calloway hosts a tour of old Harlem
clubs; “Mississippi Blues™’; Iron Maid-
en, “Twelve Wasted Years”; and from
Honker Home Video, six titles from
Frank Zappa's vault, one of which
comes with No-D glasses—solid card-
board frames and "lenses’! VP of
marketing Jaffer Ali says MPI fea-
tures over 600 titles in a widely
eclectic catalog. MPI takes an histori-
cal approach in packaging whenever
possible with classic artists, and mar-
kets product through record and vid-
eo stores and mail order. After a dec-
ade in the longform business, MPI
keeps their campaigns fresh by re-
leasing things that interest its staff.
The Judds’ tape was promoted with a
900 number offering 3-D glasses to
each caller.

POLYGRAM VIDEO: Chart toppers
include: Janet Jackson, “Rhythm Na-
tion Compilation” ($19.95 for A&M);
Pavarotti, Domingo, and Carreras,
“Three Tenors” ($24.95 for Lon-
don); Roger Waters, “The Wall: Live
In Berlin” ($19.95); Bon Jovi, “Ac-
cess All Areas” ($19.95) video rock-
umentary; Genesis, A History"
($19.95) rockumentary; Moody
Blues, "‘Legend Of A Band” ($19.95)
clips and interviews tracing band his-
tory; Kentucky Headhunters, “Pickin’
On Nashville”” clips; Robert Cray,
“The Robert Cray Collection”
($19.95); Tina Turner, “Do You
Want Some Action?” ($19.95);
Ringo Starr, ““Ringo Starr And His All-
Star Band” ($19.95) live. Classical
selections: “'Karajan In Salzburg"”
($24.95); “Bernstein In Berlin”
($24.95); “‘Horowitz In Vienna"
($24.95); “Horowitz Plays Mozart”
($24.95); “Bernstein Conducts
‘West Side Story"’ ($24.95); “Tchai-
kovsky's ‘Swan Lake’ With Nureyev
And Fonteyn” ($24.95); “Bernstein
Conducts Beethoven Symphonies
#3 & #7" ($24.95); Missa Luba,
““The Music Of African Mass”
($24.95); ‘‘Mozart’s Requiem"’
($24.95); ‘““Verdi's Requiem"”
($24.95); Karian, ‘‘Tchaikovsky Pi-

bV

ano Concerto #1" ($24.95); “Still
Life At The Penguin Cafe” ($24.95),
a modern classical ballet performed
in England. Upcoming: Sting, “The
Soul Cages” ($14.95 for A&M); Cin-
derella; Bryan Adams (for A&M);
John Cougar Mellencamp to accom-
pany a new album; Jessye Norman
and Kathleen Battle, ““Sprituals'’;
Oleta Adams, “‘Circle Of One.”” Cata-
log sellers: Van Morrison, “The Con-
cert’” ($24.95) live; The Who,
‘““Who’s Better, Who's Best"”
($24.95) of classic footage; Bon
Jovi, “New Jersey” and “'Slippery
When Wet"” (both $19.95); Eric Clap-
ton, “The Cream Of Clapton”
($24.95); Paul McCartney, "Put It
There' ($24.95); Def Leppard,
“Hysteria” ($24.95); Sinead O’'Con-
nor, ‘‘The Value Of Ignorance”
($14.95); Rush, ‘““Chronicles’’
($19.95) and "“A Show Of Hands"
($24.95); Kiss, '‘Exposed”
($29.95). According to PV presi-
dent Joe Shults, marketing director
Wanda Rachel Glinert, and sales di-
rector Bill Sondheim, PV distributes
A&M, Island, Mercury, Polydor, PLG,
London, Philips, and Deutsche-Gram-
mophon. Releases are often in con-
junction with audio promotions, with
focus on long-term visibility as
well as consumer and artist involve-
ment.

SHANACHIE VIDEO: Of the 14-
part “Beats Of The Heart” world-mu-
sic video series, eight titles are cur-
rently available, including
"Konkombe: The Nigerian Pop Music
Scene,” “Roots, Rock, Reggae: Inside
The Jamaican Music Scene,” "‘Salsa:
Latin Pop Music In The Cities,"
"Rhythm Of Resistance: Black South
African Music Under Apartheid” and
“Tex-Mex: Music Of The Texas-Mexi-
can Borderlands.” Three new titles in
the $24.95 series are due shortly, in-
cluding one on Indian film music and
a two-part look at Gypsy music. Also
coming by year's end are videos of
several historical blues artists from
the Deep South, circa 1920-30.
These blues videos will be taken from
rare archival footage and will feature
many artists from the Yazoo catalog,
including Rev. Gary Davis, John Lee
Hooker, Lightning Hopkins, and
many others. Two half-hour videos
will be released on each hour-long
tape, and will be organized themati-
cally.

6 WEST HOME VIDEO: Current
sellers: Snap, ““World Power”
($14.98); Barry Manilow, “Live On
Broadway” ($19.98); Kenny G, "'Live
In Concert” ($19.98); Expose, ‘Vid-
eo Exposure” ($14.98) clips and ex-
clusive interviews; Alan Jackson,
“Here In The Real World” ($9.98) of
clips and two previously unavailable
live cuts; Taylor Dayne, '‘Twist Of
Fate” ($16.98) of clips, footage, and
unreleased version of “I'll Be Your
Shelter.” Upcoming: "“Red, Hot And
Blue” ($19.98), all-star tribute to
Cole Porter with proceeds benefitting
AIDS research; Eurythmics, "Great-
est Hits"; Barry Manilow, “Because
It's Christmas’; compilations from
Lisa Stansfield, Urban Dance Squad,
and Whitney Houston. Catalog mov-
ers: Eurythmics, “We Too Are One
Two” ($16.98); Carly Simon, "My
Romance” ($19.98); Grateful Dead,
“*Making Of ‘A Touch Of Grey' "’
($12.98) and “So Far” ($19.98);
Jeff Healey, ““See The Light Live”
($19.98); Anderson, Bruford, Wake-

(Continued on page MV-8)
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platinum videos.
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man, & Howe, “In The Big Dream”
($14.98); The Church, “Goldfish
(Jokes, Magic And Souvenirs)"’
($16.98). David Santaniello, asso-
ciate director of video sales & special
marketing, and Rick Bleiweiss, senior
VP of sales & distribution, point to
the label’s three No. 1, eight gold,
four platinum and two multi-platinum
longforms. Campaigns include radio
promotions, giveaways, and in the
case of “Red, Hot And Blue,” full pub-
licity launches in mailing, marketing,
retail, screening and servicing. 6
West's all-time biggest seller is a clip
of Whitney Houston performing the
National Anthem at the Super Bowl—
over double-platinum in two weeks.
And, laugh if you like, but Milli Vanil-
li's, “‘In Motion'’ compilation
($14.98) is triple-platinum.

SONY MUSIC VIDEQ: Current top
titles: Mariah Carey, “The First Vi-

=Z= (LN E

sion” ($19.98) featuring clips, live
performances, interviews; Harry Con-
nick Jr., “'Swinging Out Live"
($19.98), concert footage with Con-
nick's big band, featuring standards
and originals; Billy Joel, ““Live At Yan-
kee Stadium” ($19.98); Stevie Ray
Vaughan, “Pride And Joy” ($17.98),
clips and a live performance; Julio Ig-
lesias, “Starry Night” ($19.98) live
at the Greek Theatre, Los Angeles—
both English and Spanish vocal per-
formances; L.L. Cool J, “Funk Of The
Funk ($19.98), clip compilation
and success story told through inter-
views with his producer, manager, di-
rector, DJ, mother, and grandmother.
Upcoming: Marvin Gaye, ‘‘Greatest
Hits Live” ($19.98) recorded in Hol-
land, 1978, the only existing home
video of Gaye; Warrant, (tentatively
titled) “Cherry Pie” ($19.98) clips,
unreleased clip of “Blind Faith,” ex-
clusive footage, and sneak preview of
new songs performed acoustically by
frontman Jani Lane; Gloria Estefan,
““Coming Out Of The Dark”

We make music videos.

Call us. (212)353-8106

Budgets from $5,000 to $50,000
Detour Pictures ® Suite 7D ® 160 W 87 « NYC 10024

ecutives.

BILLBOARD READERS ARE LOOKING
FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS” and
reach a world of recession-proof talent and entertainment ex-

40% of our readers own 2 homes or more. 25% of these read-
ers’ homes are valued at $500,000 to $1 million and more.

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean.

Call LINDA HERSCH at 800-950-1018 NOW!

INXS, “Greatest Video Hits
1980-1990” (A*Vision).

($19.98), music and documentary
chronicling her story from accident
through recording and comeback
tour; New Kids On The Block Cartoon
Series: Vols. 4, 5 and 6—'"Kissed,
Missed, And Double Dissed,” “Over-
night Success,” “New Heroes On The
Block™ (all $9.98); for WTG, a Motor-
head concert/interview package; for
Word Records, Shirley Caesar, ‘Live
In Memphis” ($19.98); Sandi Patti,
“The ‘Make His Praise Glorious' Live
Concert” ($19.98); Petra, “Beyond
Belief Video Album” ($19.98) mini-
movie. Top-selling catalog items: Pink
Floyd, ““In Concert: The Delicate
Sound Of Thunder”; Harry Connick
Jr., “Singin’ & Swingin"’"; Luther Van-
dross, “Live At Wembley''; Gloria Es-
tefan, ‘“‘Homecoming Concert” and
“Evolution”; everything by New Kids
On The Block. Deborah Newman, VP
of music programming, believes Sony
has been most successful at tying
video and audio product and releas-
ing longforms when albums and sin-
gles are in-store and moving. She
credits aggressive merchandising on
an in-store level, giving retailers the
tools to simultaneously expose video
and audio releases.

SVS: Top titles: “The Beatles Live:
Ready, Steady Go!'"'; John Lennon,
“Imagine'’; Stevie Nicks, “Live At Red
Rocks'’; lron Maiden, “‘Live After
Death'’; and Bon Jovi, “‘Breakout.”
No new titles planned at this time.

VIDEO MUSIC INC.: Current sell-
ers: the reissue of Thin Lizzy's “Live
& Dangerous” ($14.95); Greg All-
man’s ‘“‘One Way Qut” ($19.95);
Nazareth's ‘‘Live From London”
($14.95); and Uriah Heep's “Gypsy"”
($19.95). New: Marillion's “From
Stoke Row To lpanema” ($19.98).
Also availables are videos from Dave
Mason, Canned Heat, the Tubes,

ne e & e e, P ety
B i e

Bon Jovi, “Access All Areas:
A Rock & Roll Odyssey”
(PolyGram).

George Harrison's “Wonderwall,"” Dr.
John, Joni Mitchell, Warlock, Tri-
umph, Flesh For Lulu, Osibisa, and Gil
Scott-Heron. VML is a part of Music
Video Distributors, a specialty dis-
tributor of music-video tapes based
in Norristown, Pa. In addition to
stocking music videos from the ma-
jors and selling to the usual key U.S.

CVIDED IS

retail outlets, MVD stocks imports
from Japan and the U.K. as well as in-
die-label music videos. Says MVD
president Thomas Seaman, “Video
Music Inc. was the natural outgrowth
of this marketing thrust, created spe-
cifically to develop certain special-
ized music-video titles that were
available to us on an exclusive basis.”

IMPACT

(Continued from page MV-1)

In addition to the compilation long-
forms, Faraci predicts that “any art-
ist who has any success as far as
sales on the audio side who made a
promotional video will have a very,
very good chance of having a long-
form out during the life of his first or
second album.”

Once reluctant retailers are em-
bracing the medium, and, in some
cases, calling it a saving grace in an
otherwise sluggish market. Accord-
ing to music retailers, music video
sales account for anywhere between
2% and 10% of overall sales. The
same retailers are saying that music
video often accounts for more than
25% of their video sales.

Reacting accordingly, Sony Music
Video Enterprises, which has been a
leader in the sell-through music video
market, is examining the viability of
longforms (30 minutes or longer) for
developing acts. “We're probably be-
ing more aggressive about releasing
videos on developing acts and seeing
the value of the video as a way to give
the label an additional promotional
tool,” says Debbie Newman, VP of
music programming, SMV. In the
works are longforms on Celine Dion
and Fishbone.

Other labels, such as Capitol,
which handles its own videos rather
than funneling them through a home
video division, anticipates a much
more conservative release slate. Ac-
cording to Capitol VP of video Mick
Kleber, the label anticipates releasing
20 sell-through videos during the cur-
rent fiscal year. “We just entered the
market last year, so in a sense we're
being conservative,” says Kleber.
“However, we do see it as a fourth
configuration and very much want to
market it in the most cost effective
way to get a return on our sales.”

The jury is still out on the configu-
ration that jumpstarted the market
late last year—the video single. De-
fined as a video no more than 15
minutes in length, the video single
may contain as little as one video or
as much as two clips with wrap-
around footage. The breakthrough
video single, Madonna's controversial
“Justify My Love,” sold a whopping
400,000 units; however, most labels
are still uncertain about the configu-
ration’s viability, given that using Ma-
donna as a typical test case is like
saying a Testarosa is an average car.
However, ‘“Justify” did prove that
consumers were interested in such a
medium if it provided an interesting
twist, such as subsequent releases

.like Whitney Houston’s “The Star

Spangled Banner” and M.C. Ham-
mer's $1 million “Here Comes The
Hammer" clips showed.

Encouraged by the success of past
video singles, A*Vision is cautiously
testing the waters by releasing three
titles by Gerardo, BingoBoys, and the

Doors.

PV will make its first foray into the
video singles market with a Drivin’ &
Cryin' title in May, followed by a Trip-
lets single in June. Similar to the
A*Vision titles, each will include some
footage other than the promotional
video, but will still come in at under
15 minutes and will feature a price
point under $10.

“| seriously doubt that video sin-
gles will be a profit center,” says
Shults. “But it's a good way to estab-
lish an artist and offer a visual piece
to work alongside the audio counter-
part.”

Kleber, who says the label was hap-
py with the sales figures on the M.C.
Hammer project, would, nonetheless,
“only release another video single if
the situation warranted it. The whole
question of what makes a video sin-
gle profitable is a tough one.”

Though Faraci says Warner Re-
prise Video has no current video sin-
gle releases planned, he's grateful
that the "Justify My Love" clip made
retailers sit up and notice what music
video—of any length—could do.
“What it did for the industry was, for
the first time, our dealers saw the in-
stant sales they could amass on vid-
e0,” he says. “Retailers reacted and
said, we better bring videos in and
make them visible. And this is just
the beginning.”

Despite the justifiable optimism,
manufacturers say that music video
of any length still remains the domain
of the loyal fan and has yet to be
proven as a way to enlarge an act’s
fan base.

“} don't know if we can ever really
switch over to where we're not
preaching to the converted,” says
Hirsch. “The most likely thing that
will affect the unconverted is the ad-
vent of simultaneous laserdisk re-
leases with the audio project. Then it
will simply become an economic deci-
sion for the consumer. That's when
you'll see the real upsurge.”

Though many video companies be-
lieve in music video's eventual, if not
imminent, profitability, many manu-
facturers are diversifying into non-
musical fare. A*Vision's lineup in-
cludes a NASCAR magazine; SMV
has a children’'s and sport videos; PV
is firming up its slate of non-music of-
fers.

“Can a record company's video
arm survive on music alone?” asks
Shults. “Not necessarily. There are
limitations to music video. Given that
the price point can rarely go above
$20, after you take out artists’ royal-
ties and manufacturers’ costs,
there's very little profit margin left at
this point.”

Of course, as Shuits notes, there is
always that one blockbuster title—a
New Kids video, a longform from Mi-
chael Jackson—"that goes into the
stratosphere and then all those costs
become inconsequential and you
have a mega hit on your hands.
That's what we're all looking for.”

MV-8

A Billboard Spotlight

www.americanradiohistorv.com

BILLBOARD MAY 11, 1991


www.americanradiohistory.com

DISCOVERING THE BEST IN HOME

Phate: Bettman Archives

ENTERTAINMENT SINCE 1990.

AC/CC
An Emotioaal Fich
Chet Atkins
Eadiands
Harry Belafonte
The Beloved
Chuck Berry
Bingoboys
James Erown
kay Charles
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about who the band is.”

Bennett, who'’s also working on a
Cream retrospective and a Ray
Chariles longform, says that such
“quality” projects are “lasting.” This
latter is especially important to Tim
Snow, director of programming & ac-
quisition at PolyGram Video.

“! produced ‘Ringo Starr And His
All-Star Band,” which will go gold, and
will still be selling two or three years
from now,” says Snow. “It will also
still be fresh five years from now—
not like three clips by Bon Jovi that
may sell 400,000 tapes, but will
grow old after you watch it four
times.”

Citing the Starr program, Snow
adds that music longform should be
targeted better at older demos.

*l just finished producing a piece
for David Sanborn and Michael Ka-
men, featuring the London Philhar-
monic, Eric Clapton, David Gilmour,
Ray Cooper, and others. As people
get older, they tend to like the musi-
cians they grew up with, but they also
grow into new areas, like new age and
classical music. I'd love to take guys
like George Harrison and Clapton and
do a Nelson Riddle routine. And I'd
like to try to get young kids into opera
and ballet, maybe by having someone
like Billy Joel play Mozart.”

But Snow also wants to create new
long formats. The Sanborn/Kamen
tape, he says, “scores pictures to mu-
sic rather than music to pictures—as
in film,” such that conceptual scenes
have been developed to match the
composers’ mental ideas as they
compose.

Meanwhile, PV's “‘Crash & Burn
Rock"” sets music by heavy metal acts
like Anthrax, Cinderella, and Yngwie
Malmsteen to archival, animated, and
movie footage of car crashes, fires,
demolition, and destruction. “It's
very inexpensive,” says Snow, “and = X -
Japan has already ordered six more Musle videos.
volumes.” Back home, it's been ad-
vertised on Howard Stern’s TV show.
“Let's face it: It's a male-oriented,
teenage industry. We just give them
what they want to see.”

Currently, Snow is putting together
a “Rock Video Girls” program, taking
the nameless girls who star in hard
rock clips and giving them their own
longform to the tunes of classic hard
rock fare.

“Creativity will pull the longform
business,” concludes Epand, who
also salutes a maturing record com-
pany marketing apparatus for its ef-
fect.

Having dedicated video divisions
helps, he says, mentioning Atlantic’s
A*Vision, PV, and Sony Music Video.
He further credits aggressive mer-
chandising and marketing techniques MIDWEST ROY SKILLICORN (3121856 1626
like the Phil Collins and Debbie Gib- WEST MARY VANDAMME {415) 882-4420
son Atlantic/A*Vision audio-video
packagings, while Bennett points to
A*Vision's Doors video campaign, in-
cluding retail bins for the “Light My

Fire” video single. (COLOSSAL)PICTURES ” P-1-X-A-R

EAST PATRICIA CLAIRE 12121255 2252
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CREDITS: Editorial by Billboard
editors and contributors, except by
Elianne Halbersberg, a freelance
writer in Augusta, Ga.; Cover & de-
sign, Steve Stewart.
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8 | 9 | % | Getten Home video 39507 Tesla tFif1a%
9 8 9 :FV:EStS}LI:“S ::;I:P;?;E)ED BANNER Arista Records Inc. Whitney Houston sk | 798
10/u|7 :iOEOFfs COMES THE HAMMER Capitol Video C5VA- M.C Hammer SF 1208
MENTAL VIDEOS
11109 Bell Biv Devoe LF |1495
MCA Music Video 10218
1 . I
21
12|12 | 47 g;fsnzli:ff g:mo” New Kids On The Block | LF |1998
DANCE ON FIRE ® Doors Music Company
13 | 15 | 48 | s Unversal Home Video 80157 iihe;Boors 0 (283
14 | 30 3 SRVEI:;:;)T & BLUE Arista Records Inc. 6 West Home Video VarloUs Arists U 1908
SWINGING OUT LIVE A
15|13 | 13 S, W Wy Harry Connick, Jr, c 1998
POV ;
16 14 7 Virgin Music Video 50189-3-U Peteq Gabriel C 928
JUSTIFY MY LOVE A8
17 17 15 Warner Reprise Video 38224 Madonna SF (998
' 24 ; .
18 16 | 75 Tgl\of:‘:oclN TOUGH LIVE A24 smv Enterprises 19V, New Kids On The Block | ¢ 11998
v 23
19 | 18 | 91 ?N"‘V"Eﬁtt‘prlglﬁi; - New Kids On The Block | SF {1495
GREATEST HITS-LIVE :
20 | 24 | 3 gy Emterprises 19v 49080 ManvinGaye Gl
3
21|20 | 23 I?: f;!yx;‘:nm‘ COMPILATION A%A8M . o1 Jackson LF [1995
, . 4
22|21 | 39 :til\cisol;é\ll\ﬂMER DON'T HURT 'EM A% capitol M.C. Hammer i | 1908
OH SAY CAN YOU SCREAM A A*Vision
23 19 19 Entertainment 3-50179 Skid Row ¢ 1938
AFTER THE RAIN
24 NEW > Geffen Home Video DGCV39501 Neison aF | 14.95
LIVE AT THE HOLLYWOOD BOWL @ The Doors
25 2 36 Video Company MCA/Universal Home Video 80592 ThelBoess C s
2% |28 | 3 ;\4'5:«‘:BUTE TO JIM MORRISON warner Home Video The Doors 0 |1498
27125 | 17 ;(:éloEggAN BUILD A BRIDGE A MPi Home Video The Judds F |19.98
28| 26 | 27 I;FJ:V;\;L-LIVE IN BERLIN PoiyGram Music Video Roger Waters ¢ 11995
29 | NEW > QBIOROIP THRU RED TIMES warner Reprise Video 3- Armored Saint F 1998
30 | 23 9 I:2E7§'9|'2RV OF GENESIS PolyGram Music Video 440 Genesis D |199s
@ RIAA goid certification for sales of 25,000 units or $1 million in sales at suggested retail. A RIAA

platinum certification for sales of 50,000 units or $2 million in sales at suggested retail. SF short-form.
LF long-form. C concert. D documentary. € 1991, Biliboard/BPI Communications, Inc

FOH INFO /1 CATALOG
OVEH 3000 TITLES !

CALL
NOW!

800- 888 0486

est _emer Ford &'Washmgton Stréets Nomstown PA 19401

A Billboard Spotlight
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_. All'New Rock & Rall

“TURN UP THE VOLUME
Delivers...

m A $500,000 Advertising, Promotion, & PR.

launch e

B A detailed look at 5 superstar bands
_ volume - N
- ® A revolutionary package

usic, ints

ey

.

netdl

t US Master Distributor:
YD HOME VIDEO: 800-533-8111
der Line: 818-879-9101

' ~3~ e - Public Relations Representation:
~ ROGERS & COWAN INC.

Los Angeles: 213-201-8800
New York: 212-490-8200

for Promotions Contact:
STEPHEN ECKLES 800-767-3999

© TURN UP THE VOLUME, 1991

- Than a Backstage Pass

www americanradiohistory com
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Billboard

Classified Action Mart

|
I
|
’ To order an ad...check the type of ad you want...
|
|
|
I
|

O Regular Classified: $3.50 per word. Minimum order $75.00.
[ Display Classified: 1in./1x $110.00 - 1 in./4x $100 per in./

12x $95.00 per - 1 in./26x $90 per
O Reverse Ad $10.00 additional charge

O Box number/address $7.50 for handling. Only regular mail

forwarded - tapes not acceptable.
O position Wanted - $50.00 per inch
Radio Broadcast/Media Rates!

I [01in./1x $70.00 - 1 in./4x $65.00 per

{11 in./12x $60.00 per - 1 in./26x $56.00 per

L0 1 in./52x $52.00 per

1in./52x $70.00 per.

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.
Cancellations must be in writing and mailed to the Classi-
fied Department.
15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.
Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
**REAL ESTATE TO THE STARS**
For advertising information call Linda Hersch
1(800) 950-1018 - In NY (212) 536-5284

CALL FOR RATES

LA L R S S A S 2 2 ¢

800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS.

FAX YOUR AD TODAY! (212)/536-5351

Get satisfied through classified!

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music indus-
try since 1953, Worldwide. Confidential At.
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, US.A.
Fax: 718-917-6434
Ph: 718-656-6066, TIx 425628

AUDIOPHILE
QuALITY...

» Cassette Duplication
= Compact Disc Production
« DMM Vinyl Pressing
= Custom Graphics
= Mastering Studios

COMPLETE PACKAGES with state
of-the-art Neve Digital Mastering for
CD, Studer & Lyrec HX-Pro Cassette
Duplication, DMM Mastering tfor Vinyl
and a complete in-house art depart-
ment - design, layout, typesetting, color
separation

Get THE BEST at no extra cost!

For a Complete Brochure, call or write

G
EUROPADISK, LTD m

75 Varick Street, New York, NY 10013

® (212) 226-4401 FAX (212) 966-0456  "aieoe®’

DISC MAKERS

COMPLETE MANUFA t'l'll'llﬂ'ﬂ.

&DVIDEOS RS A

PROFESSIONAL DESICN DEPT.

1-800-468-9353

N MASTERING I

I REPLICATION I PRINTING I
COMPLETE CD AND CASSETTE PRODUCTION

S ITon Ll iz
m T o s

FOR THOSE WHO HEAR THE DIFFERENCE
[ GRAPHIC DESIGN ART STUDI HEEE
(N TOTAL PACKAGING I
B PERSONALIZED EXPERT SERVICE I

I 272- 333- 5950 .
101 WEST 57th STREET. NEW YORK. N Y. 10019

MOTHER'S DAY

o MAY 12TH so

E,
ONE HOUR MASSAGE /4y
&
1/2 DOZEN LOWG STEM CHOCOLATE ROSES

OMLY $69 B818-377-9525

5'?""":’\

The Professional Edge in

Cassefte Duplication
Each order
custom personalized
to fit your budget

and your total needs
High speed - Realtime

& DABe&:cNﬁon
L 1-800-633-0455
Call For Free Sample

NAIRD

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

AMERICAN MUSIC WHOLESALERS, INC.

THE MUSIC YOU WANT AT THE PRICES YOU NEEDM
MID LINES/BUDGETS, CASSETTES & C.D's
LARGE SELECTION OF
ROCK ¢ SOUL ¢ GOSPEL ¢ JAZZ ¢ BLUES
COUNTRY s+ and more!

Call or wnite for free cataiog (seling to the trade only)
1320 Strrling Road. Suite 108
Dania. Flonda 33004
Tet: (305) 821-2706

Psychedelia * Heavy Metsl « Punk *

é Campus Records

< Wholesale Disttibutor at T

H Deletions Overstocks

z 878 Albany Shaker Road

B Lamam N Y 12110 EXPORT
2 1518) 783-6698

z (518) 783-6753 FAX

; For a Unique Blend of Independent and

[ Mayor Label Closeauts and Oversiocks

.f « (@UISNPU) + MTD + 0@BBey . 2MU0JII91] - DU .

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP's as low as 50v.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, N} 08691 0020

CARIBBEAN ARTS
Largest selection of Reggae merchandise Ine t-shirt
- leather African pendant rasta caps - knitted rasta
belts - red, gold, green shoelaces - kente hats -
much more!! Call or write for color catalog.

(212) 598-9100
Michelias Neveity Sales. lnc.
864 Broadway, New York, NY 10003
DEALERS ONLY

OUTSTANDING SELECTION
AT BARGAIN PRICES
Budget/Midhne/Cutouts, Gospel,
lues, Jazz, MORE, etc.
LP's/CASSETTES/CD's
Serving independent outlets, rack jobbers, fleamarkets
Free Catalog — Dealers only!
A.B.A. Record Dist.
175 Main St.,, Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

ROYALTY AUDITS
CONDUCTED BY EXPERIENCED MUSIC INDUSTRY SPECIALIST

Steven Constant

Business Management, Accounting & Tax Services

Phone (914) 679-7844
P. O. Box 246 — Woodstock, N. Y. 12498

Jazz - Blues * R&B *

« MI04 .« 321P}0 - dog

$.09

Operating Supplies
Plastic & Paper Sleeves - Cassette Sheils
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Retail-fevel packaging;Does LP's, Videos, CD's,
Cassettes & more. Easy operation. $279.95 complete
The CD Sealer™
Stop taping! Stop stapling! Seal blister paks
cleanly and efficiently. Complete system, $229.95.

| Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties - Books & Mags

Performance Dist.
2 Oak St. POB 0156

New Branswick N] 08903-0156
Tel: (908)545-3004 Fax: (908)545-6054

**USED MOVIES & NINTENDO**

BOUGHT & SOLD
*All Quantities & Ratings
*Specializing in Store Openings & Buyouts

AAVIDEO DISTRIBUTORS
1-800-220-2200 « FAX 215.638-0770

SONGWRITERS CONTEST
Win $1,000.00 Grand Prize
All songwriters, music all types
Send cassette tape and lyric sheets
S.A.S.E. Deadline 6-30-91
Contest only $5 per song, entry fee.
(U.S. $ money. only) to PVJ SONGBOOK CO.
P.O. Box 17493 — El Paso, TX 79917

FINEST QUALITY IN DEMOS
Your songs professionally produced by
EOP. Special rate of $175 per song for
limited time. Call or write for free sample.
EOP RECORDS, P.O. 30682
Bethesda, MD 20824 ¢ (301) 530 4544
Also available: cassette dups, full
packaging opt.

SONGWRITERS!!

Q: How can | stay current with songs
needed by major artists, get my songs to
them, & be sure they WILL BE HEARD?
A: THE SONG MARKET REPORT

A monthly newsletter/tipsheet
Send $90 (1 year sub.) to: Song Market
P.O. Box 2364, Livingston, NJ 07039

HELP WANTED

SALES MANAGER

New York Area

A major entertainment distribution company is seeking a
sales manager with a high degree of customer focus and ser-
vice orientation. Primary responsibilities include developing
staff, initiating sales and marketing plans, procuring and ex-
ecuting co-op advertisement, and managing internal and ex-
ternal clients. A solid understanding of retail sales with the
ability to anticipate and prioritize is essential.

Only candidates submitting salary history and requirements
will be considered. Send resume to: P.O. Box 55002, Dept.

The successful candidate must present outstanding leader-
ship, organization, planning and communication skills, with
a sense of urgency. Two - five years of sales management
experience with entertainment or related industry is required.

5LA019/SM, Sherman Oaks, CA 91413. Equal Opportunity

Employer M/F.

NATIONAL PROMOTION-Inde-
pendent label requires experienced
energetic enthusiastic phone-master.
Self-starter with experience in Alterna-
tive Rock and Dance. Write to:

Box # 7909, BILLBOARD MAGAZINE,
1515 Broadway, New York, N.Y. 10036

MUSIC PUBLICATIONS ASSISTANT
Major CPA firm in Century City seeks as-
sistant to publishing administrator. Pub-
lishing administration, copyright and li-
censing experience required. Good
benefits. Send resume to:
Box # 7912 — Billboard Magazine

1515 Broadway — New York, NY 10036

PES

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

BUSINESS

OPPORTUNITIES

DESPERATELY SEEKING MENTOR

Sharp ambitious aggressive individ-
ual seeks a mentor within the busi-
ness to provide guidance and further
knowledge of the industry. Contact
Elizabeth at (212) 245-4530 be-
tween 8:45 am and 9:00 pm EST

POSITIONS WANTED

POSITION WANTED

PERSON HAS EXPER. IN A&R,
MGMT & BOOKING ACTS FROM
U2 TO HARRY CONNICK, JR. IS
AVAILABLE FOR CONSULTING
AND/OR SERVING AS LIAISON
FOR U.K. ACTS. AVAILABLE FOR
TRAVEL.

FOR INFO., (212) 874-8658

RETAIL MUSIC MANAGEMENT
WEST 