e WL LABALEEHHxnI-DIGIT 908 & _

& 000817973 4401 8933 MAR9OCHZ & Despite Bach comments,
& MONTY GREENLY 5 CEMA label chiefs cool
£ APT A g L

© 3740 ELM |.u on album stickering

* LONG BEACH CA 90807 - See page 4

Bill

[

®

Janet Jackson single

gets satellite ride
See page 6

Senate gives OK to

FCC nominee trio
See page 10

VOLUME 101 NO. 33

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

August 19, 1989/$4.50 (U.S.), $5.50 (CAN.), £3.50 (UK.)

Paramount Sues Kansas Go.
For Inserting Ads On Tapes

This story was prepared by Chris
Morris and Jim McCullaugh.

LLOS ANGELES Paramount Pic-
tures Corp. has sued a Wichita,
Kan. company for allegedly dub-
bing unauthorized local advertise-
ments onto Paramount videocas-
settes.

In a suit filed in U.S. District
Court in Kansas on Aug. 3, Para-
mount charges that Video Broad-
casting Systems Inc. dubbed unau-
thorized ads onto at least 23 Para-
mount Home Video titles, including
“Raiders Of The Lost Ark,” “Fatal
Attraction,” “Beverly Hills Cop,”
and ‘“The Untouchables.”

Paramount claims in its action
that VBS has added the unautho-
rized ads to ‘“more than 70,000 rent-

VSDA Gonfronts
Vexing Issue Of
Defective Videos

This story was prepared by Earl
Paige and Jim McCullaugh.

LAS VEGAS After years of debate
and inaction, the
video industry is
finally tackling
the long-standing
issue of defective

H[pn"l videocassettes.
The Video Soft-
ware Dealers’

Assn. has appointed three ad-hoc

committees that will report Sept. 14

on such aspects as testing a no-fault

return policy, devising common
terms for describing defectives, and
exploring a consumer education cam-
paign to urge better maintenance of
(Continued on page 78)

al videocassettes.”

The suit alleges that ads created
by VBS “interrupt, overlap and/or
obliterate prerecorded material,
such as the FBI copyright warnings
and coming attractions for Para-
mount films and Paramount video-
cassettes.”

(Continued on page 84)

Album Deals, Video Promote Longer Careers

Rappers Gain More Staying Power

This story was prepared by Bruce
Haring and Janine McAdams.

NEW YORK Increasing attention
to artist development should extend
the careers of today’s rap stars, label
executives claim, forestalling the
quick burnouts that marked the
genre's first decade.

Although some surveyed execu-
tives note that such current platinum
artists as LL Cool J and Run-D.M.C.
are perceived to be waning in some
quarters, they contend that meteoric
careers are no longer the rule, mostly
because of expanding exposure for
the genre via pop radio and outlets
like “Yo! MTV Raps,” the video chan-

Nintendo Blocks Blockbuster On Game Books

BY DAVE DIMARTINO

LOS ANGELES Blockbuster En-
tertainment is telling its store man-
agers and franchisees to stop photo-
copying Nintendo game instruction
booklets for customers renting Nin-
tendo games. Following Nintendo’s

Aug. 4 filing of a lawsuit against
Blockbuster, claiming copyright in-
fringement and unfair competition,
the U.S. District Court of New Jer-
sey on Aug. 8 accepted Blockbust-
er’s new policy as the basis for a
preliminary injunction against the
mammoth video retail chain.

ADVERTISEMENTS
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Jermain= Jackson's first solo album in 3/, years that will rank
among the biggest hits in Jermaine’s illustrious career.
Introduciny “Don’t Take It Personal,” it’s the first single and
title trac», produced by David "'Pic” Conley and David Townsend
of Surfaze, from an upcoming album that will stand as & personal

milestore

On Ariste chrome cassettes, compact discs and records.

The mutually agreed-upon injunc-
tion does not end the conflict be-
tween the two companies. The suit
must next proceed to the discovery
phase, wherein, says one source,
Nintendo will work with Blockbust-
er to determine the extent of the

(Continued on page 79)
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The Mother Factor Has Returned! After six years and several
s0 0 projects, MOTHER'S FINEST is back with their home-made
blend of r&b, rock and geuine funk. Looks Could Kill (48988),
the new album. “I'm ‘N’ Canger” (12”-V15484 and CS
4JM44416), the first track already cookin’ at black radio. So let

Mother take care of you this summer. And get the finest on

Cepitol cassettes, compact discs and records.

nel’s weekday rap block.

The increasing trend of album
deals for rap artists, rather than 12-
inch singles pacts, is also a sign that
career development is expanding, ex-
ecutives say.

“We're seeing the beginning of the
Motown concept of artist develop-
ment—the development of artists,
not just records,”” says Wendell
Greene, director of national promo-
tion at Delicious Vinyl, which earlier
this year saw Tone Loc's “Loc-ed Af-
ter Dark” hit No. 1 on the Billboard
Top Pop Albums chart.

“Burnout used to be true because
most companies were looking at rap
artists in terms of 12-inch single
deals,” says Greene. “There was not
a lot of artist development by indies,

(Continued on page 78)

TVs ‘Arsenio Hall’
Having An Impact
On Urban Radio

This story was prepared by Sean
Ross and Janine McAdams.

NEW YORK After eight months
on late-night TV, talk show host Ar-
senio Hall is beginning to have an
impact on urban radio. Although
their stories differ from market to
market, some PDs say Hall is tak-
ing a significant clump of listeners
away from the radio. Other PDs and
record people cite his power in
breaking records by such artists as
Eddie Murphy and Michael Bolton
with their audiences.

The net effect is that while record
executives have varying opinions on
Hall’s importance vs. that of Black
Entertainment Television or ‘“Yo!

(Continued on page 12)
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Top Issues Are Defectives, Ads On Tapes

Full House At Placid VSDA Meet

VOLUME 101 NO. 33 AUGUST 19, 1989
THE THREAT OF RISING TICKET PRICES

In this weeks Commentary, Ben Liss, executive director of the North
American Concert Promoters Assn., addresses the escalating costs of
attending a rock concert.

Page 9
‘ONE TO ONE’ WITH TOM ZUTAUT

Described as “the hottest A&R man in the business,” Geffen's Tom Zu-
taut discusses the past, present, and future of the industry in an inter-
view with Billboard’s Los Angeles Bureau Chief, Dave DiMartino

Page 28
HIGH-DEFINITION TV GAINS MOMENTUM
HDTV pioneer Barry Rebo is preparing the first major demonstration of
the new technology for the American Video Conference Nov. 16-17 in
Los Angeles. Jim Bessman reports. Page 52

ITA REPORTS FLAT CONSUMER TAPE SALES

The International Tape/Disc Assn. reveals disappointing audio and vid-
eotape sales figures in the consumer market, but strong numbers in bulk

sales to duplicators. Page 55
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BY JIM McCULLAUGH
LAS VEGAS The eighth annual
Video Software Dealers’ Assn.
convention here Aug. 6-9 displayed
a decidedly placid tone, compared
with the confrontational VSDA
meets of recent years.

At this year’s
conference—
which shattered
attendance rec-
ords once again

H[P“HI with more than

14,000 dele-
gates—the two
major issues were defectives and
ads on tapes (see stories, page 1).

Other topics of conversation
were video game rentals and the
Nintendo suit against Blockbuster
(see story, page 1). In fact, many
retailers spent long hours on the
phone here attempting to refine
their own game rental programs to
protect themselves legally.

In his keynote address, VSDA
president Lou Berg highlighted
the trade group’s present concerns
about defectives, the continuing
battle against censorship legisla-
tion, IRS policies regarding depre-
ciation of rental inventory, con-
tinuing vigilance over piracy, and
longer pay-per-view windows.

The only real surprise on the
supply side was the announcement
of the first of the summer’s mega-
blockbusters, “Ghostbusters II,”
as a pre-Christmas rental release
from RCA/Columbia Pictures
Home Video.

“Batman,” which had triggered
speculation of a fall sell-through
release, will now apparently sur-
face as a 1990 release from
Warner Home Video. When the
studio didn’t announce the title at
its August 9 presentation, a num-
ber of dealers were disappointed.

Mitch Lowe, president of the
Northern California VSDA chap-
ter, the trade group’s largest, and
head of the Video Droid chain, said
he was expecting the film's star,
Michael Keaton, to make an ap-
pearance.

Nearly invisible at the show
were the various firms hyping pay-
per-transaction, an issue that gal-
vanized the industry a year ago.
PPT leader Rentrak, the Ron

¢ Billboard’s VSDA coverage con-
tinues on pages 6, 46, and 85.

Berger-founded firm that generat-
ed so much excitement at last
year’s show, was barely in evi-
dence. Playcount, the firm that ag-
gressively buttonholed dealers
last year in the Bonafide Manage-
ment Systems exhibit, was no-
where to be seen.

Of course, such issues as PPV
and PPT have not disappeared—as
evidenced by the loud applause
generated by retailers when such
suppliers as Vestron, HBO, and In-

ternational Video Entertainment
announced longer PPV windows at
their official presentations.

The common thread running
through vendor presentations was
definitely retailer “partnership” in
what many claim is now a new era
of good will and communication
among studios, distributors, and
retailers. That trend was also un-
derscored by an unprecedented
number of smaller retailer meet-
ings with major studio executives
at vendor exhibits.

Dealers also heard upbeat pro-
jections about the balance of the
year, as evidenced by an A.C. Niel-

(Continued on page 84)

BY THOM DUFFY

NEW YORK Less than two
months after the leader of Public
Enemy said the rap group was dis-
banding in response to criticism
sparked by anti-Semitic remarks
from member Professor Griff, the
group has resumed performing,
with Griff in the lineup.

“After having taken time out for
reorganization, Public Enemy is
back in action,” group leader Chuck
D said in a press statement. Griff
has been named to a new position of
“Supreme Allied Chief of Communi-
ty Relations” for the group but
“will not be available for inter-
views,” the statement said.

However, Griff did respond to
questions posed by a reporter Aug.
3 in Kansas City, Mo., where the
group was on a tour stop. Asked
again about his anti-Semitic re-
marks in a May 22 Washington
Times interview, Griff told Rick
Hellman of the Kansas City Jewish
Chronicle: “What I said was 100%
pure.”

Jewish leaders responded with
anger over Public Enemy’s turn-
around—and over the lack of de-
nunciation of Griff’s anti-Semitic re-
marks from the record industry.

Public Enemy Is Back—
“And So Is Professor Griff

“There can’t be a double stan-
dard in the battle against racism in
America,” says Rabbi Abraham
Cooper of the Simon Wiesenthal
Center in Los Angeles. “I think that
the leaders of the music industry to
date on this issue have been gutless
wonders.” Cooper had applauded
Chuck D’s original stance in June,
when he dismissed GrifT.

By firing Griff and then readmit-
ting him to the group, Public Ene-
my “tried to con the Jewish commu-
nity,” says Mordecai Levy, spokes-
man for the Jewish Defense
Organization.

At the time of Griff’s ouster in
June, a CBS Records spokesman
said Public Enemy “made the right
decision in eliminating the cause of
the problem” (Billboard, July 1).
But the label had no comment in re-
sponse to Griff’s reinvolvement
with the band.

According to Chuck D’s state-
ment, Public Enemy’s new album,
“Fear Of A Black Planet,” will be
released this winter on Def
Jam/CBS Records. But a label
spokesman says CBS has not re-
ceived any new album from Public
Enemy and has no plans for a new
release. The group’s new tour is
scheduled to run through Sept. 3.

Ingram, Star, And ETD Expected To Be Sole Survivors

Blockhuster Cutting Its Distrib Network

BY EARL PAIGE

LAS VEGAS Blockbuster Enter-
tainment, the nations largest home
video chain, apparently plans next
month to cut its distributor network

" to three from its current 12-compa-

ny roster.

The winners of the shakeout ap-
pear to be Ingram Video in Nash-
ville, Star Video in Jersey City, N.J.,
and East Texas Distributing (ETD)
of Houston, which will now exclu-
sively service Blockbuster’s 400
company-owned stores.

Ron Castell, Blockbuster VP of
planning/development/program-
ming, would not comment on details
of the company’s new distribution
plans, which were reportedly being
negotiated at the Video Software

Dealers’ Assn. convention here.

However, Castell did say the
move is being made to stabilize
Blockbuster’s relationships with its
sources of supply. “We never had a
fixed number of distributors,” Cas-
tell says, adding that the company
previously worked with its suppli-
ers “on a month-to-month basis.”

Castell says Blockbuster is hop-
ing to achieve the same kind of sta-
bilization some studios sought last
year when they trimmed their dis-
tributor rosters. He adds that the
company’s three remaining distrib-
utors were chosen after consulta-
tion with the motion picture studios
regarding service and geographic
coverage.

“An interesting sidelight to this is
that two of the three distributors

we're working with are not autho-
rized RCA/Columbia Pictures
Home Video distributors,” Castell
says, referring to Star and ETD.

Distributors excluded from the
deal are rumored to be planning a
class action suit against Blockbust-
er, claiming the video retail giant is
trying to eliminate competition by
squeezing the market.

“This is a power play,” says one
source close to the discussions.
“Blockbuster is asking for a 10% co-
op figure when most distributors
work on nothing like that. This is
what the class action talk is all
about.”

Assistance in preparing this story
was provided by Bruce Haring in
New York.
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But Bach Still Stands By NRM Confab Comments

CEMA Labels Gool On Stickering Albums

BY CHRIS MORRIS

LOS ANGELES Heads of labels dis-
tributed by CEMA have given a cold
shoulder to advice about album warn-
ing stickers handed out by CEMA
president Russ Bach recently at a
convention of the National Record
Mart retail chain.

Bach told the NRM confab that he
has urged CEMA'’s distributed labels
to give deeper scrutiny to the issue of
cautionary labeling, and that atten-
tion should be paid to the types of in-
dividuals who determine whether pa-
rental guidance stickers will be ap-
plied. “If anything, we should err
toward the conservative” in conser-
vative times, Bach said (Billboard,
Aug. 12).

Bach amplified his points in subse-

quent interviews with Billboard.

“I think this kind of sensitivity on
behalf of labels will help solve this
problem,” Bach said. “It’s a simple
step, one well worth taking.”

He added, “Somebody simply has
got to make a judgment so that the
consumer is protected . . . I'm looking
at this from the point of view of
someone who sells and markets rec-
ords.”

Despite the fact that CEMA labels
sticker some albums in accordance
with a pact made a few years ago
with the Parents’ Music Resource
Center, almost all of the label execu-
tives polled by Billboard found stick-
ering objectionable on artistic, free-
dom-of-speech, or even commercial
grounds.

While some of the label execs ap-

NEW YORK Beset by high inter-
est costs and slumping sales, Wall
To Wall Sound and Video Inc. has
reported a loss of $820,000 for the
first quarter, which ended May 31.
The loss in the same period last
year was $287,000.

“We're still experiencing the
sluggishness in the economy,”
says Charles Dombrowski, chief
financial officer of the Cinnamin-
son, N.J.-based retailer. Sales at
units open at least a year declined
6.1% from the first quarter last
year.

Overall quarterly revenue,
meanwhile, climbed 15.6% to
$33.25 million. Dombrowski attrib-
uted the increase to “new stores,
completely.”

At quarter’s end the chain
counted 107 outlets, compared

Faced With 1st-Quarter Loss,
Wall To Wall Halts Expansion

with 94 at the end of the same
quarter last year. The company
also added a couple of super-
stores—which are three to four
times the size of typical units—to
make a total of 20. But that num-
ber is not likely to increase in the
next year.

“We've stopped our expansion
at this point,” says Dombrowski.
“We don’t have any plans to open
stores to the degree we have in the
past two years.”

He also indicates that some
poorly performing units will be
closed.

The huge net loss during the
quarter was principally the result
of increased interest expense—
$700,000 higher than last year’s.
The company has incurred a total

(Continued on page 77)

peared resigned to the policy of cau-
tionary stickering as insurance that
their product would be stocked in
large mall-oriented retail outlets, oth-
ers viewed the policy as a virtual as-
surance that the stickered records or
tapes would be barred from sale.

Stickering received the firmest en-
dorsement from top executives of the
two largest CEM A-distributed labels,
Capitol and EMI. But even they did
not support Bach'’s call for a more
conservative stickering program.

“Capitol is dedicated to the artistic
merits of any given musical project,”
said Capitol president David Berman
in a prepared statement. “In cases
where this artistic freedom produces
records with lyrics which are judged
by our company and the artist to be
unsuitable for minors without paren-
tal consent, Capitol would and does
certainly sticker the product.”

EMI president and CEO Sal Licata
gave a similar statement: “At EMI,
we are, of course, concerned about
explicit lyriecs which may be offen-
sive,” he said. “As in the past, we will
continue to look closely at each re-
cording on a project-by-project basis
to ensure that music with lyrics
which may be deemed inappropriate
is stickered as such.”

Billboard raised the issue of stick-
ering with executives of seven other
CEMA-distributed labels. Of these,
only Chrysalis president Mike Bone,
whose label recently pacted with
CEMA, declined comment.

Of the six remaining executives—
most of them from smaller labels
with independent roots—only one,
Chameleon president Stephen Pow-
ers, said he had discussed the issue
with Bach.

“He said, ‘We’d like you to be con-
scious of it,’ "’ Powers said.

Without exception, the label presi-
dents said that the final decision
about whether a record is to be stick-
ered resided with them—even in
cases where marketing executives

(Continued on page 78)

Tournier Cites Taping, Moral Rights Violations
BIEM Prez Assails Breaches In Berme Pact

BY MIKE HENNESSEY

PARIS Flagrant violations of the
Berne Convention by some of its
signatories and the failure of oth-
ers to update their levels of protec-
tion in keeping with the most re-
cent text revisions have come un-
der fire from Jean-Loup Tournier,
president of BIEM, the European
mechanical rights bureau, and di-
rector general of SACEM, the
French authors’ society.

In an exclusive interview with
Billboard, Tournier characterized
the U.S. ratification of the Berne
Convention as ‘‘something of a
cosmetic exercise” that could have
unwelcome implications for rights
owners. Tournier claims that the
way in which the U.S. joined the
convention could be a prelude to
the harmonizing down of intellec-
tual property protection rather
than a first step toward the up-
grading of U.S. copyright law.

Tournier says that while, in prin-
ciple, U.S. accession to the Berne
Convention must be seen as an im-
provement on its endorsement of

the Universal Copyright Conven-
tion, the change will be no more
than symbolic unless it is accompa-
nied by a revision of the 1976 U.S.
copyright legislation.

“There is a clear incompatibility
in ratifying the Berne Convention

on the one hand but, on the other,
not adopting legislation to provide
compensation for rights owners
for unauthorized private copying,”
Tournier says.
“This anomaly also exists in the
(Continued on page 71)

NEW YORK In the wake of
BMG Music’s launch earlier this
summer into the U.K. music video-
cassette sell-through market with
its BMG Video International sub-
sidiary, the distribution giant has
released its first three titles for
the U.S. market, bearing the new
BMG Video logo (Billboard, June
3).
BMG Video’s first releases here
are from Lita Ford, Love & Rock-
ets, and country act Restless

BMG Vid Makes U.S. Debut
With 3 New Music Titles

Heart; all three rolled into stores
Aug. 1. The Restless Heart pack-
age will retail for $15.98, while the
other two are tagged at $16.98.

In addition to a strong presence
at the recent Video Software Deal-
ers’ Assn. convention in Las Ve-
gas, BMG Video is reaching out to
the trade and consumers via print
ads in various publications. Other
promotional tools to support the
three debut releases include ad-

(Continued on page 77)

Milli Vanilli & Familli. Riding high on the success of its debut Arista album,
“Girl You Know It's True,” Milli Vanilli is greeted by labe! execs during a New
Jersey stop at the Meadowlands Arena of the “Club MTV" tour. Standing, from
left, are Mary Taten, director, national promotion administration, Arista; Rick
Bisceglia, VP/pop promotion, Arista; Milli Vanilli's Rob Pilatus and Fab Morvan;
Tony Anderson, VP/R&B promotion, Arista; and Ken Levy, VP/creative services,
Arista. Kneeling, from left, are Marty Diamond, VP/artist development and video,
Arista; Roy Lott, executive VP/operations, Arista; Bill Berger, executive VP,
Arista; and Jim Cawley, senior VP/sales and distribution, Arista.

EXECUTIVE TURNTABLE

e E i
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RECORD COMPANIES. Atlantic Records in Nashville appoints Rick Blackburn VP
of operations and Nelson Larkin VP of creative services. Blackburn is a for-
mer senior VP/GM of CBS Records Nashville; Larkin is a longtime indepen-
dent manager/record producer.

Billy Brill is appointed senior VP of field promotion at MCA Records in Los
Angeles. He was VP of national promotion for the company.

PolyGram Records in New York names Tom Nilsen VP of administration,
business affairs. He was director of administration and business affairs for

BLACKBURN NILSEN

the company.

Joey Carvello has been named director of dance music for Atlantic Records
in New York. He was A&R director and director of dance music at WTG Rec-
ords.

Atco Records appoints Jeff Hackett associate director of national album
promotion in New York and Denise George national field manager in the De-
troit office. They were, respectively, Dallas district promotion rep for the com-
pany and Detroit district promotion rep for A&M Records.

A&M Records makes the following appointments: Sue DeBenedette, inter-
national marketing manager; Lori Holder-Anderson, national field director in
the Seattle office; and Mike Regan, regional marketing director in New York.
They were, respectively, Southwest promotion manager, promotion manager
in Seattle, and local marketing coordinator in New York, all for the label.

Capitol Records in Nashville names George Collier director of marketing
and appoints Gerrie McDowell director of sales. They were, respectively, di-
rector of West Coast operations and director of national country promotion,
both for the label. Capitol in Los Angeles appoints Alvah Jalila Larsuel na-
tional director, urban and jazz, media and artist relations. She was associate
director of artist relations, West Coast, at Columbia Records.

Arista Records in New York appoints Bill Gaden international marketing
manager and Laura LaBadia regional manager of promotion for New En-
gland. Gaden is a recent graduate of Harvard Business School; LaBadia was
national promotion coordinator for the label.

Barbara Schwartz is named Northeast regional marketing manager at
Chrysalis Records in New York. She was Northeast customer relations man-
ager for Elektra Records.

PUBLISHING. John Titta is named director of creative operations for PolyGram
Music Publishing in New York. He was professional manager at EMI/SBK
Music Publishing.

Warner-Chappell Music in Los Angeles promotes John Bonci and Jeff Wil-
son to creative managers. They were, respectively, creative assistant and staff
assistant, for the company. .

DISTRIBUTION/RETAILING. Michael Roden and Bruce Gearhart are appointed
sales managers for CEMA Distribution in the Los Angeles and Washington,
D.C., branches, respectively. Roden was special accounts manager for the
company; Gearhart was co-founder/ VP of Franklin Selections Inc.

oVIDEO PEOPLE on the move, 520 page 40
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BMI NE WSMAKERS Musical Glasnost

REUNION. Soviet and American songwriters who participated in the Music Speaks Louder Than Words Songwriters’ Summit
were reunited, togetfier with officials of the Soviet copyright agency, VAAP, at a reception in their honor held at BMI's New York
headquarters. Pictured from left: Holly Greene, VP-Creative Affairs, East Coast, Stone Diamond/Jobette Music Co. Inc.;
Rick Sanjek, VP - Writer/Publisher Relations, BMI NY; Don Grierson, Senior VP - A&R, Epic Records; Songwriters Vladimir
Matetsky, Gregory Abbott, Vladimir Kuzmin, Franke Previte, Michae! Bolton; Frances Preston, President and CEO, BMi;
VAAP Vice Chairman Viadimir Maslennikov; ViadimIr Parshikov, Representative of Soviet Mission to the United Nations;
Sergei Semenov, Head of VAAP Music Dept.; Songwriters Igor Nikolaev and Mikk Targo; and Alexander Repalov, VAAP

Senior Consultant-International Relations Dept.

¥ ,"
g 1-1,- X
SENATE INTERVIEW. Senator
Howard Metzenbaum (D-OH, center),
a leading member of the Senate
Committee with jurisdiction over
copyright matters, discusses the
prospect for wider international
protection for songwriters' works under
the Berne Convention with Soviet
defegation chiet Maslennikov (left),
with simultaneous translation by VAAP
Music Department Head Semenov.

BMI/Cindy Dupree

CAPITAL AFFAIRS. Songwriters & VAAP officials toured the Nation's capital,
meeting for tcp level discussions of copyright polic es and practices ir tha U.S.

and USSR with members of the House and Senae; Ralph Oman, Regstrar of
Copyright and Dorothy Schrader, General Counszl of the U.S. Copy-ight Office; and
Cultural officials at the Soviet Embassy. Posed ¢ the steps of the Cap'Dl,

the Soviet de egation is flanked by BMI Corporate Relations Vice President

Robbin Ahrcld (left) and BMI's Washington Lobkyist, Jim Free (seccnd from right).

y BMI/Chuck Pulin

-

Soadhouse for Asleep At the
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BMI/Chuck Pulin

-<IGH FIVE. A stop at New York's Lonestar
Wheel prompted
-his impromptu jam session between Asleep's
Ray Benson; Vladimir Kuzmin, Mikk Targo,
3MI's Rick Sanjek, Lonestar's Mort
Kooperman, and BMI's Charlie Feldman.

ON THE AIR WITH BMI AT NMS. Viadimir Kuzmin, Igor Nikolaev,
BMI's Mark Fried, Viadimir Matetsky, and Mikk Targo are
interviewed by Long Island progressive rock station WDRE-FM DJ
Larry "The Duck" from-BMI's radio booth at the New Music Seminar.

WORLD CLASS WRITERS. The New Music Seminar Songwriters
Panet included Moscow's Matetsky (third from right) among 7 world
class songwriters, {from left) Keith Diamond, Kurdt Vanderhoof,
Matetsky, Michael Bolton, BM! Assistant Vice President and panel
moderator Bobby Weinstein, Franke Previte and Dennis Morgan.

| SHOWBIZ TODAY - SOVIET
STYLE. Soviet songwriters
participated in an exhaustive
round of TV and radio
interviews, including this one
with Cable News Network
during the New Music
Seminar. Providing short
personal biographies for
American viewers were (from
left) Viadimir Kuzmin,
recently rated the USSR's #1
recording artist, guitarist and
songwriter; songwriter/film
composer Viadimir Matetsky,
who scored international hit
film "Little Vera,” Estonian
songwriter/producer Mikk
Targo and Russian superstar
singer and songwriter lgor
Nikolaev, who joined Cyndi
Lauper for a recording
session on their co-written
song "Cold Sky" during the
U.S. visit.
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Laser Videodisks Picking Up The Pace
Industry Signs Point To Product Growth

BY KEN TERRY

LAS VEGAS Although the laser
videodisk is still not a mass-market
item, there are a number of signs

that the product’s growth is acceler-

ating. Among

them are the fol-

vsnn e Image Enter-

tainment, one of

H[p"nl two leading laser-

disk suppliers, re-

ported revenues

fiscal fourth quarter, ended March

31, and that they rose 169% to $18.7
million for its last fiscal year.

® Pioneer LDCA Inc., the other

major supplier, had $26.5 million in

lowing factors:
were up 130% to $6.5 million for its
videodisk sales last year and saw

sales increase 20% over budget for
the first six months of 1989, accord-
ing to Dave Wallace, marketing
manager. He notes that this sales
hike occurred before Pioneer’s cur-
rent national TV ad campaign
kicked in.

e Pioneer LDCA has doubled its
monthly disk production capacity,
from 300,000 to 600,000 units.

e Digital Audio Disc Corp., the
Terre Haute, Ind.-based CD manu-
facturer, is scheduled to open a vid-
eodisk production facility, including
a mastering suite, in the first quar-
ter of 1990. It will eventually be able
to turn out 100,000 disks a month.

e Other U.S. players in videodisk
manufacturing now include 3M,
Technidise, and Disctronics, which
are estimated to have a collective

Nielsen Home Vid Survey:
66% Of Viewers Zap Ads

BY JIM McCULLAUGH

LAS VEGAS Sixty-six percent of
VCR owners fast-forward through
product commercials, according to
one surprising finding in a Nielsen
Media Research home video survey
unveiled at VSDA.

In contrast, 62% of VCR owners
say they do not fast-forward
through previews and trailers for
upcoming titles.

Also of note, according to the
study, was the high percentage of
consumers (63%) who had pur-
chased a videotape in the past year.

“Other leisure activities,” according
to 70% of the respondents, are home
video’s chief rivals, rather than ca-
ble or pay TV; and location, not se-
lection or price, is the No. 1 consum-
er rental incentive.

The research was based on a na-
tionwide telephone survey of 638
VCR households in early June of
this year.

Among the study’s other find-
ings:

e Six out of 10, or 61%, of VCR
households rent a tape once a
month.

(Continued on page 79)

All 4 Officers Represent Smaller Webs

Bery Re-Elected VSDA Prez

LAS VEGAS Lou Berg, president
of Audio/Video Plus in Houston,
won re-election as president of the
Video Software Dealers’ Assn. dur-
ing the trade group’s Aug. 6-9 meet
here.

Prior to the convention, it had
been anticipated that the 15-mem-
ber VSDA board of directors would
re-elect the popular dealer, who op-
erates a two-store web that empha-
sizes sell-through. His win makes
him the second straight VSDA pres-
ident to succeed himself in the orga-
nization’s top spot. His predecessor,

Metro Video president Arthur
Morowitz, also served consecutive
terms.

The other 1989-90 officers for
VSDA are Carol Pough, VP; Dave
Ballstadt, treasurer; and Gary Mes-
senger, secretary.

For Ballstadt, president of Twin
Cities chain Adventures In Video,
this marks a second consecutive
term as treasurer. Messenger, pres-
ident of Durham, N.C., web North
American Video, was VP last year.
Pough, partner of Santa Ana, Calif.,

(Continued on page 79)

A&M Plans Satellite Feed To Debut
New Janet Jackson Track At Radio

NEW YORK A&M Records will
launch the first single from Janet
Jackson’s upcoming album—the fol-
low-up to the multiplatinum “Con-
trol”—with a digital satellite feed of
the song to stations on Wednesday
(16) at noon EDT.

The labels hope the feed, on a tran-
sponder used by the Westwood One
Radio Network, will spark a national
simulcast of the single, “Miss You
Much,” on top 40 stations. A&M ex-
pects at least 150 stations to add the
single in its first week.

The single is due in stores Aug. 22,
with the album “Rhythm Nation”

due Sept. 19.

According to Jeff Gold, A&M’s VP
of marketing and creative services,
the satellite launch of the Jackson
single comes in response to concern
over stations getting leaked copies of
singles before their competitors.
“We’re doing everything we can
about that,” says Gold.

On the album, Jackson again
works with the Grammy-winning
Flyte Time production team of Jim-
my Jam & Terry Lewis. The album’s
12 songs focus on social issues, in-
cluding racism, illiteracy, and drug
abuse. THOM DUFFY

monthly capacity of 150,000 units.

o Next month, Pioneer will ship a
dedicated videodisk player, the LD
870, at a list price of $499. The ma-
chine, which can handle 8-inch and
12-inch laserdisks, is expected to re-
tail for as little as $399.

e Sony and Magnavox are both
rumored to be planning launches of
videodisk-only units at similar price
points, though neither company
would confirm this at press time.

For the past couple of years, the
electronics manufacturers have
made combiplayers, which can ac-
commodate both CDs and video-
disks; the least expensive combi-
player currently available is the Pio-
neer LD 1070, listing for $599. More
typical are the prices of the two new
machines Sony is shipping in Sep-
tember; the MDP-210 and MDP-510
are listed at $700 and $1,100, respec-
tively.

According to Wallace, Pioneer’s

(Continued on page 84)

Jody, Jody, Jody. At a postconcert reception for MCA recording artist Jody
Watley at the Universal Amphitheatre in Los Angeles, the pop star was flanked
by two music industry presidents—MCA Records’ Al Teller and Warner-Chappell
Music’s Les Bider, who brought along the pubbery’s VP/creative, Rochelle
Fields. Pictured, from left, are Teller, Watley, Bider, and Fields.

THE BEASTIE BOYS’ “Paul’'s Boutique” vaults to
No. 19 in its second week on the Top Pop Albums chart.
It’s the second rap album this summer to crack the top
20 in just two weeks, following L.L. Cool J's “Walking
With A Panther.” The album is off to a much faster
start than the trio’s 1986 debut collection, “Licensed To
I11,” which took eight weeks to crack the top 20.

Sales of the Beasties’ album clearly haven't been hurt
by a sticker on the front of the album cautioning parents
about language. A similar warning sticker isn’t crimp-

Beasties Scare'Up A Quick Top 20 Album;
New Kids Find The Chartin’ Easy For ‘Tough’

One Can Do It Better,”
which blasts on to the pop
albums chart at No. 74.
Billboard colleague Chris
Morris notes that this
makes two weeks running
that the highest-debuting
album has been stickered.

D.0.C.’s album was

ing sales of another rap

album, the D.0.C.’s “No
—_—
»
R — |

produced by Eazy-E, who
also did the honors on two
other albums in this week’s top 100: N.W.A.’s “Straight
Outta Compton,” which reached No. 37 in April, and his
own “Eazy-Duz-It,” which hit No. 41 in May. Both were
certified platinum.

This infusion of new blood is coming not a moment too
soon. Three albums in this week’s top 10 have been rid-
ing the chart for a year or more—New Kids On The
Block's “Hangin’ Tough,” Paula Abdul’s ‘‘Forever
Your Girl,” and Bobby Brown’s “Don’t Be Cruel.”

FOUR OF the year’s hottest acts are setting new re-
cords on this week’s Hot 100 with their latest singles.

New Kids On The Block’s “Hangin’ Tough” jumps to
No. 6, becoming the fourth straight top 10 hit from their
album of the same name. The Kids are the first teen
group to land four top 10 hits from one album.

Karyn White's “Secret Rendezvous” jumps to No. 9,
becoming her third top 10 hit of the year. “The Way You
Love Me” reached No. 7 in February; “Superwoman” hit
No. 8 in April. Only four other acts have amassed three
top 10 pop hits so far this year. And all have vastly high-
er pop profiles: New Kids, Bobby Brown, Paula Abdul,
and Bon Jovi.

Madonna’s ‘“Cherish” is the week’s top new entry at
No. 37. It’s the singer’s 16th consecutive single to land
Hot Shot Debut honors—a rock era record.

Fine Young Cannibals’ “Don’'t Look Back” vaults
from No. 76 to No. 47 in its second week. At this rate, it
could easily become the group’s third straight No. 1 hit,
following “She Drives Me Crazy” and “Good Thing.”

by Paul Grein

TWO ACTS that made big impressions with major-label
debut albums last year are off to fast starts with their
follow-ups.

Ziggy Marley & the Melody Makers’ second Virgin
album, “One Bright Day,” vaults to No. 53 in its second
week on the pop albums chart. Marley’s first album for
Virgin, “Conscious Party,” climbed to No. 23 in July
1988.

The Pogues’ second Island album, “Peace & Love,”
leaps to No. 119 in its second week. The Irish group’s
critically lauded label de-
but, “If I Should Fall
From Grace With God,”
peaked at No. 88 in April
1988.

Both acts reteamed
with the heavyweight pro-
ducers who guided their
label debuts. Marley’s al-
bum was co-produced by
Chris Frantz and Tina
Weymouth of Talking
Heads; the Pogues’ was
supervised by Steve Lillywhite.

FAST FACTS: Skid Row’s self-titled debut album
jumps to No. 9 on the pop albums chart, replacing Great
White’s “Twice Shy”—which holds at No. 10—as the
week’s highest-ranking metal album.

Alice Cooper’s first album for Epic, “Trash,” vaults
to No. 88 in its second week on the pop albums chart.
Cooper’s mid-"80s albums for MCA also started out
strongly, but quickly ran out of gas. But with the great-
er receptivity to veteran artists this year, Cooper could
be headed for his first top 40 album since 1976.

Stephanie Mills lands her fourth No. 1 hit on the Hot
Black Singles chart in less than four years with “Some-
thing In The Way (You Make Me Feel).” The song was
written and produced by Angela Winbush, who has had
three No. 1 black hits of her own in the past four years,
including “Angel” in 1987.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that Katrina & the Waves’ “That’s The
Way” and Dino’s I Like It” are both in the top 40 this
week. He says that it’s the first time that both the title
and the parenthetical subtitle of a former top 40 hit (
K.C. & the Sunshine Band’s “That’s The Way (I Like
It)”) have appeared in the top 40 simultaneously.

David Rosoff of St. Paul, Minn., notes that Richard
Marx’s “Right Here Waiting” is the first hit by a male
artist to log two weeks at No. 1 since Phil Collins’ “Two
Hearts” in January.

A
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“ONE OF THE STRONGEST AND MOST SATISFYING
DEBUTS SINCE VAN HALEN. ... THERE'S NO REASON
FOR THIS RECORD NOT T0 BE HUGE" “

CREEM METAL

§ k's FROM KERRANG: “TORA TORA JUST HAVE
TO BE HUGE"

“TORA TORA IS A WAR CRY FOR RADIO, WHO
RESPONDS IMMEDIATELY BECAUSE YOUR AUDIENCE
WILL. A ONE LISTEN KNOCKOUT.”

Charlie Logan, WYNF

The first single and
video “Walkin’
B Shoes” is breaking

{AM 142

nationwide!

5 #1 R&R New Artist Chart!

> Top 5 on DIAL-MTV!!

b Top 5 phones on radio stations
across the country!

Exploding at retail!
Over 200,000soid
first two months!

Tora Tora continues
their Surprise
Attack across
America!

July 9 PORT CHESTER, NY
| 30 TAMPA 11 POUGHKEEPSIE

31 Miami 12 AULLENTOWN
August 13 PHILADELPHIA

1 JACKSONVILLE 14 NEW HAVEN

2 ATLANTA 16 ALBANY

4 HICKORY NC 17 PROVIDENCE

5 RALEIGH 18 BROOKLYN

7 WASHINGTON,DC. 19 BAYSHORE, NY

8 PASADENA, MD 28 LOS ANGELES

¥ With more dates nationwide
to come!

Call your local BMG merchandiser
for display materials.

Surprise Attack sps26n
Produced by: Joe Hardy and Paul Ebersold

for Ardent Productions, Inc.
Management and Direction by: Loud and Proud Management, Inc.
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A dance begins.

>

The body joins the mind

in liberation.

“Miss You Much?’

(AM 1445)

The first single and video

from the long-awaited new

album by Janet 'Jackson.

L}
Produced by Jimmy Jam & Terry Lewis

‘ -%'é
for Flyte Tyme Productions, Inc. ~25 gz

Co-Froducer: Jaret Jackson RECORDS
Executive Producer: John McClain L © 1989 A&M Records, Inc. All rights reserved.
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Steps Must Be Taken To Contain Production Costs

RISING PRICES THREATEN CONCERT BIZ

BY BEN LISS

Attending a concert has become an
expensive proposition. Two concert-
goers can expect to spend, on aver-
age, $20 per ticket plus an additional
$5 for purchasing those ducats at a
computerized outlet. The costs of
parking, gas, and tolls, as well as are-
na cuisine, T-shirts, and souvenir pro-
grams can add up to $35 for two.

Little wonder concertgoers and
parents, who often foot the bill, balk
at the prospect of shelling out $100-
plus for two hours of live entertain-
ment. With concerts now in the same
price range as theater, one must look
at the attendance fallout on Broad-
way as an indicator of how a unique
entertainment product can price it-
self out of reach.

Concert tickets cost more because
the cost of producing concerts has be-
come astronomical, and the risks in-
volved in relation to the possible re-
wards are increasingly onerous. Art-
ist guarantees have soared into six
figures for single engagements. In-
surance premiums have skyrocketed
15-fold in the past six years. Stage-
hand unions command annual in-
creases in already substantial hourly
rates. Building expenses are hiked
annually, and sound and lights are
grandiose in presentation and ex-
pense.

These are only some of the factors
forcing up ticket prices. Raw materi-
als such as paper, chemicals, and gas-
oline, for instance, cost significantly
more today than they did last year.
Newspapers must increase ad rates
to compensate for these increases. As
a result, the cost of advertising
shows is up.

Higher ticket prices may temporar-
ily staunch unrelenting price in-
creases, but at what cost to our in-

dustry? Higher prices in a reces-
sion—which some experts say is
coming—may allow superstars to
amass record grosses, but it also
means other talented artists will play
sparsely filled halls.

Price has become the issue con-
fronting the concert business. Ticket
buyers know what they are willing to
pay and the level at which the cost be-
comes unacceptable.

Some argue there will always be
an audience for live events—particu-
larly in times of economic distress—
and that concertgoers are, by their
very nature, undisciplined and impul-

‘Price has become
the issue for the
concert industry’

Ben Liss is executive director of the North
American Concert Promoters Assn.

sured. But full-service promoters are
uniquely qualified to evaluate histori-
cal sales figures and concert ex-
penses in order to interpret the nega-
tive effects of higher pricing poli-
cies—and their bottom lines are
suffering.

Promoters, agencies, artists, build-
ings, and merchandisers are caught
in a downward spiral that must be
halted. While elements of greed are
evident in every industry, the chal-
lenge is to apply professionalism in
the purchase and presentation of tal-
ent, to demand a quality product at
an affordable price.

sive. It is true that people will make
every effort to see shows they want
to see. Exorbitant prices are, howev-
er, rapidly eliminating the “impulse”
buyer. Higher ticket prices, which in-
clude “hidden” charges imposed for
ticket services and parking, are meet-
ing resistance.

A sharp reduction in consumer
spending is occurring across the
country. Why should the concert
business be immune to consumer be-
havior exhibited at supermarkets,
auto dealerships, and retail stores? A
“no-sale,” of course, cannot be mea-

The concert industry must be
mindful that some acts are ranked as
lower grade for good reason. Some
midlevel venue tours motor around
arena-sized productions in a caravan
of tractor-trailers. Many of these
shows suffer from exorbitant stage-
hand bills incurred by the need to
erect complicated stage sets, with in-
sufficient direction from the acts’
representatives.

Our industry is peppered with sto-
ries of concert grosses that fail to
cover senseless guarantees, of ex-
travagant hospitality and limo in-

voices disproportionate to an act’s
ability to sell tickets. Although pro-
moters pay for this waste, it is the
artists and managers who can help to
avoid it by planning intelligently in
advance. In the event of miscalcula-
tion, immediate steps should be taken
to contain touring costs.

Belief in your own product is fun-
damental to success in any business
venture. Artists should be afforded
the opportunity to perform in a digni-
fied manner without sacrificing pro-
duction quality. Nevertheless, there
are many groups enjoying tremen-
dous loyalty due to their special tal-
ents—not Showco’s production. Mid-
level groups should tour like midlevel
groups and stop pretending they are
something else. This game of the em-
peror’s new clothes must cease for
the well-being of all involved.

Cold statistics advise us the econo-
my is downshifting, that people are
staying home more often and are con-
cerned about their spending habits. If
absurd prices continue to plague our
industry, if the cost of attending con-
certs keeps rising, the base of our au-
dience will continue to get smaller,
and opportunities for new talent to
develop will diminish. Perhaps stabi-
lizing or reducing prices will encour-
age lower-priced events and stimu-
late concert attendance. Either way,
individual business decisions must be
made with a larger economic land-
scape in mind.

The critical element in the touring
industry is ticket buyers who evalu-
ate options in deciding to pay or pass.
Concertgoers are becoming increas-
ingly cautious. The concert business,
too, must be cautious in its expecta-
tions. Important choices are before
us. Either sensible discussion and
constructive action will occur, or
change will be forced upon us.

SALES WERE LOST

I would like to add my voice to the ris-
ing chorus of protest concerning the
impending demise of the 3-inch CD.
For months I have heard complaints
from the two primary groups of sin-
gles buyers—teenagers and serious

collectors—that the selection of CD-

3s has been dismal at best. And when
only 10% of the Billboard Hot 100 and
virtually no 12-inch mixes were avail-
able, I had no choice but to agree ...
and apologize for the ludicrous situa-
tion.

The point is that sales were lost.
CD buyers cherish their high fidelity;
they will not buy cassettes or vinyl.
Now that the industry is abandoning
the format it never gave a chance, I
hope these lessons will be taken to
heart. Otherwise, the fledgling 5inch
CD single will be as stillborn as its
predecessor.

Randy Anthony
Music Buyer
CD City

Austin, Texas

NO MORE HYPOCRISY
I am astounded that members of the

black community were ‘“‘outraged”
by Public Enemy leader Chuck D’s
denunciation of band member Profes-
sor Griff’s anti-Semitic remarks. If
the black community wishes to be
heard on the subject of prejudice, it
should cease this hypocrisy and prac-
tice what it preaches. Just ask Chuck
D.
R. Cohen
Los Angeles

DISGRAGE TO BIZ

I am a singer and aspiring recording
artist, and I think the rivalry between
New Edition and Guy is an insult to
the music business and black people
as a whole.

I have heard many accounts of jeal-
ousy between acts, but to bring it on
stage into the public’s view is a down-
right disgrace. I must admit, there
are times when even I get annoyed
with another performer’s unprofes-
sionalism; but I have learned that
keeping my cool is very important.

I am saddened that the incident in-
volving New Edition and Guy oc-
curred, and I hope the two groups
will pardon each other and learn from
this unfortunate experience; after all,
a man is dead as a result of it.

I think the business needs to wake
up and focus on real stars, not on pet-
ty rivalries between groups and their

managements. After all, this busi-
ness of entertainment is about bring-
ing people together for a joyous good
time.

Think back to the heyday of the
Temptations and the Supremes, two
hot acts who competed with each oth-
er, but in a fun-loving, entertaining,
and professional way. So, to Guy and
New Edition, I say, “You've got the
stardom; now learn to share the lime-
light, because it is just as important
in keeping that star lit.”

Regg Pruitt
New York, N.Y.

IDENTIFY REMIXERS

In this day and age of multidiversi-
fied formats and the proliferation of
various charts and format tracking,
the remixing of a record (which, in
many cases, is edited and used as the
original single) is extraordinarily im-
portant.

All of your charts list the original
producers, but, unfortunately, your
12-inch Singles Sales dance chart ne-
glects to credit the people who are re-
sponsible for these newly construct-
ed records—which often propagate
greater airplay and sales perfor-
mance than the original production.

I have been aware of instances in
which remix producers utilized only
the original vocal and totally rere-

corded everything else.

The bottom line is that I think it is
time for crediting the remix produc-
ers on your charts and for giving
these producers their due.

Bruce Garfield
The Garfield Group
New York, N.Y.

PUBLISHING MERGERS STINK
Considering that little more than a
decade ago, the U.S. Department of
Justice divested AT&T, contending
that it was too big, how can the agen-
cy sanction the recent music publish-
ing mergers that raise issues of loss
of jobs, restraint of trade, and mo-
nopoly?

Once an alert, aggressive watch-
dog protecting fair play in business,
the '80s Department of Justice—
sired by the likes of Ronald Reagan
and Ed Meese—has become a sleepy
mutt, incapable of barking for any-
thing more than its supper.

Ernie Petito
New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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BY CRAIG ROSEN

LOS ANGELES Transtar Radio
Network is the big winner in the
spring 1989 RADAR ratings sur-
vey, posting a 13.4% gain within the
12+ demographic and moving from
second to first place. Transtar also
made big gains in the 25-54 demo,
up 10.8%, passing the ABC Enter-
tainment Network, the previous
leader, while Westwood One’s NBC
Radio Network took first place in
the 18-34 demo with a 13.7% gain.
United Stations Radio Networks
rebounded from RADAR 38 as its
US-1 posted substantial gains. In
12+ listeners US-1 was up 27.7%,
moving from 13th to seventh; in 18-
34, US-1 was up 45.2%, moving from
sixth to third; and in 25-54, the net-

Network Posts Strong Gains In 12+, 25-54 Demos

Transtar Winner In RADAR Survey

work was up 19.2%, moving from
seventh to fifth in rank.

RADAR reports are issued twice
yearly by Statistical Research Inc.
to subscribers only. The estimates
released in the latest survey, RA-
DAR 39, reflect listening levels
from May 1988 to April 1989 on
more than 5,000 network affiliates.
Although in previous years some
networks have ignored an agree-
ment to report only figures from
the 6 a.m.-7 p.m., Monday through
Saturday weekly time frame, most
networks now seem to be abiding by
the agreement, eliminating a long-
time “apples and oranges’’ problem.

ABC and CBS continue to domi-
nate the top 20 network programs,
with ABC posting 11 programs in
the top 20 and CBS charting the oth-

Congress Makes It Official,
Confirms The FCC Nominees

BY BRAD WOODWARD

WASHINGTON As expected, Con-
gress late last week confirmed FCC
nominees Alfred Sikes, Sherrie Mar-
shall, and Andrew Barrett. Sikes
was sworn into office Aug. 7 by vet-
eran Commissioner Jim Quello, tak-

WASHINGTON
ROUNDUP

ing over immediately for departing
Chairman Dennis Patrick.

When Marshall and Barrett take
office in the coming weeks, the com-
mission will be at its full strength of
five members for the first time
since 1987.

Meanwhile, Sikes’ old job as As-
sistant Commerce Secretary for
Telecommunications (and head of
the National Telecommunications
and Information Administration)
has been officially filled by Janice
Obuchowski, who was sworn in last
week. Sikes went to NTIA for his
newly appointed chief of staff,
Charles Schott, who spent the last
three years as NTIA's deputy assis-
tant secretary of communications.
Schott was previously at the FCC as
chief of policy and rules division.

On a play list near you.

RECORDS
(203) 438-9811

WO00J HIT WITH $15,000 EEOC FINE

The latest victim of the FCC’s
crackdown on minority hiring and
recruitment is WOOJ-AM-FM Fort
Myers, Fla. While winning a full li-
cense renewal, the stations were
fined $15,000 for having only two
minority staff members and failing
to recruit any minorities for 35 va-
cancies during its last license term.
The Dwyer Broadecasting combo,
whose renewal was initially chal-
lenged by the National Assn. for the
Advancement of Colored People and
National Black Media Coalition, was
ordered to make periodic reports on
its future minority recruitment ef-
forts.

‘MYSTERY PILOT’ TARGET OF FCC PROBE

The FCC has joined a host of state
and federal agencies investigating
mysterious communications attor-
ney Thomas Root. The commission

has ordered a law judge to conduct”

a speedy probe into the possible
abuse of FCC processes by Root’s
former employer, Sonrise Manage-
ment Services, its applicants, attor-
neys, consultants, and advisors. Of
the hundreds of FM applications
filed by Sonrise, only those already
dismissed will be investigated, for
now.

In an unrelated abuse-of-process
case, the FCC has asked the Justice
Department to prosecute Dr. Ber-
nard Boozer of Central Square,

N.Y, for allegedly filing applica- .

tions containing fictitious names
and forged signatures.

NAB SHIFTS TO TELE-SERVICE APPROACH

The National Assn. of Broadcast-
ers is dismissing its five on-the-road
regional managers Sept. 30 and re-
placing them with five D.C.-based
telephone service reps. They’ll keep
NAB’s 5,100 radio members updat-
ed on breaking news from Washing-
ton, and help them get information,
advice, and other services furnished
by the NAB staff.

They will also be contacting non-
member stations about NAB mem-
berships, which range from $480-

(Continued on page 12)

er nine. The top 10 most-listened-to
programs remain virtually un-
changed. Paul Harvey’'s news and
commentaries for ABC continue to
occupy the 1-5 spots, with CBS’
hourly newscasts—led by its 7 a.m.
weekday program—and Charles Os-
good filling the 6-10 spots.

When the audience shares are
combined in the way the networks
are sold to advertisers, ABC and its
recently acquired Satellite Music
Network lead in persons 12+ with a
45% share; followed by United Sta-
tions/Transtar, 23%; WW1, 20.1%;
and CBS, 11%.

The biggest loser in the new RA-
DAR was the National Black Net-
work, down 19.4% with persons
12+, while competitor Sheridan
Broadcasting Networks was up
15.1%.

The First Thing They Gave Him Was The Bird. When top 40 KHY! (Y35)
Dallas brought new morning man Sonny Fox to town, rival KEGL (the Eagle)
stationed its giant inflatable mascot outside Y95’s studios with a banner
featuring the names of its four previous morning men.

LESS THAN FIVE MONTHS after its sign-on, rock 40
KQLZ (Pirate Radio) Los Angeles has finally edged top
40 KIIS-AM-FM in the first summer Arbitrend. KQLZ
was in third place (4.3-5.4), passing the KIIS combo,
which went 5.2-5.3. Both stations still trail crossover
KPWR (7.1.-7.2) and AC KOST (6.1-6.5). The latter sta-
tion doesn’t seem to be heavily affected by KEDG’s de-
cision to pick up the former KIQQ (K-Lite) format, since
that station goes only .7-8.

In mornings, KIIS’ Rick Dees rebounds from fourth
to first (6.1-6.6), while KPWR’s Jay

Pirate Edges KIIS, But Dees No. 1 Again;
Chicago Relaxes To EZ Sounds 0f G N'R

modern KROQ, new GM Trip Reeb has already made
his first move, sending PD Van Johnson back to his old
production director job. Reeb and Johnson are sharing
PD duties until the post is filled.

To an already crowded market, Miami adds a new
Spanish-language full-service AM—WWFE (Radio
Faith). GM/PD is Emilio Milian Sr., whose extensive
radio background includes the ND slot at Miami’s
WQBA and launching the controversial Radio Marti in
the early '80s. Emilio Milian III—whose recent back-
ground is in sales with Squibb—

Thomas stayed flat at a 6.5, and
KLOS’ Mark Thompson & Brian
Phelps rose 6.1-6.3 while Scott
Shannon and KQLZ rose 3.1-4.2.
In New York, easy WPAT-AM-
FM squeaks back into first place,
going 5.6-5.9 while top 40 WHTZ
(Z100) slips 6.0-5.8. Next are AC
WLTW (5.3-5.5); oldies WCBS-FM
(5.0-4.7); urban WRKS (4.1-4.6);

will be GSM. WWFE’s music will
be the Spanish-language equiva-
lent of adult standards.

Across Miami, Dave Dillon is
the new PD at soft AC WJQY, re-
placing Les Howard. Dillon was
last OM of WOKV/WAIV Jack-
sonville, Fla,, for 2!/, years ... N/T
WRKO Boston PD Mel Miller
adds station manager stripes; mid-

N/T WINS (4.7-4.5); and album
WNEW-FM (4.2-4.3). Others of
note: crossover WQHT (4.0-3.7); top 40 WPLJ (3.1-3.4);
and urban WBLS (2.9-3.1). In mornings, the top two are
down: WINS falls 9.0-8.4 and Z100’s Morning Zoo slips
6.96.2. N/T WCBS is up 4.8-5.4. WPLJ held at a 3.0 de-
spite Jim Kerr’s departure.

In Chicago, N/T WGN cements its lock on the top slot
9.1-9.9 as baseball season rolls on. Urban WGCI-FM re-
bounds 6.2-6.5 while its AC-leaning competitor WVAZ
(V103) inches up, 4.7-4.8. Album WLUP-FM and classic
WCKG are tied at a 4.2. Top 40 WYTZ (4.3-4.4) opens its
lead slightly against WBBM-FM (4.1-4.0). Oldies WIMK
rebounded 2.8-3.4 while rival WFYR was off 2.0-1.9. (In
Boston, WODS had a similar month, rebounding 3.7-4.3).
Country WUSN was up 2.7-3.3 while much-watched
adult alternative WNUA was down 2.3-2.1.

PROGRAMMING: Easy listening WXEZ-AM-FM Chi-
cago has completed its transition toward soft AC. Over
the last two weeks, the station has gone from 75% in-
strumental to 75% vocal, going as far as playing “Pa-
tience” by Guns N’ Roses, something that PD Gary
Parks says was more for shock value than anything
else. WXEZ—which went 4.54.1 in the first Arbitrend,
moves into an already crowded field where ACs WTMX
and WLIT are tied at a 2.7. Bright AC WKQX (4.0-3.9)
has recently declared itself a top 40 station.

N/T KABC Los Angeles PD John Rook, who joined
on last November, is gone, giving both KABC and sister
album outlet KLOS empty PD chairs. Meanwhile, at

by Sean Ross

day jock Jim Roberts adds MD
stripes at sister AC WROR.

Following the abrupt departure of Brian Burns,
APD/MD Gary Franklin is acting PD for at least the
next three months at KXXR Kansas City, Mo. Burns’
ouster, apparently the result of personality clashes with
new GM Bob Gould and/or other staffers, took place on
the same day that OM Bruce Deming announced his
resignation for another, yet-unspecified post. Night jock
Mark Cruz has been named MD.

Tony Florentino is out as PD of top 40 WNRJ (Ener-
gy 105) Pittsburgh. PM. driver Mike Frazier is acting
PD and will probably receive the permanent nod. In ad-
dition, T.J. Fiola has joined WNRJ’s parent company,
Gateway Broadcasting, as VP/chief operating officer of
Radio Enterprises, a division that will acquire additional
properties.

N/T WALE New Bedford, Mass., has moved its staff
and programming to the facilities of adult standards
WEAN Providence, R.1, and is now targeting the latter
market under PD Robb Michaels and GM Joyce Gau-
dreau. Meanwhile, WALE'’s former facility has been
taken over by another N/T station, WHTB and PD Hec-
tor Gauthier. As a result, Providence now has three N/T
stations while nearby New Bedford has two others.

Former WWDE (2WD) Norfolk, Va., OM Gary King
heads for the OM slot at WKRC Cincinnati, returning
him to the full-service AC field, where he spent two
years in the mid-'80s as the PD of WRVA Richmond, Va.
King has not been replaced; GM Dick Lamb will handle
(Continued on page 12)
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"% name that has earned the trust and confidence
of the entertainment community,

announces the opening of its global headquarters at

9200 Sunset Boulevard, Suite 1024
Los Angeles, California 900069
Telephone: (213) 276-5551
Facsimile: (213) 276-7274

Quality executive search services provided by the most
experienced senior management recruitiment team

in the music business:

BRAD MARKS

Chairman and Chief Executive Officer

SALVATORE J. IANNUCCI

President and Chief Operating Officer
The only executive search firm exclusively devoted to the
entertainment industry with an integrated presence in

the major entertainment capitals of the world.

LOS ANGELES - NEW YORK -+ LONDON

A subsidiary of Telso Communications.
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his duties for the time being ... Tim
Parker, PD of album KNCN (C101)
Corpus Christi, Texas, heads for the
same slot at album KISS San Anto-
nio, Texas.

At press time, KTFM San Antonio,
Texas, PD Dr. Drex was expected to
jump to WIOQ (Q102) Philadelphia
for afternoons. Across town, WEAZ
OM Scott Taylor is leaving; call him
at 215-667-8400.

WHLY Orlando, Fla., PD Jerry
Lousteau is now PD/mornings at top
40 KCPX Salt Lake City, replacing
Chris Baker, who can be reached at
801-967-2467. KCPX's AM KEMX
has dropped Satellite AC and is pick-
ing up the Mormon-targeted AC for-
mat and calls of the late KUTR. Mike
Carver from crosstown KMGI is
PD/a.m. drive,

WGH-AM Norfolk, Va., which had
been simulcasting its top 40 sister
FM, is now N/T; FM PD Tony Ma-
crini will supervise both stations. Go-
ing the other way, Greensboro, N.C,,
loses one of its longtime black AMs
to simulcasting as WEAL becomes
WQMG-AM. PD Don Davis is out
along with Toni Avery, who was also
MD for the urban FM, and Gary
Cannon.

In a series of changes at Tichenor’s
Spanish-language stations, Alberto
Augusto is the new PD at WOJO
Chicago, moving from sister AM
WIND, where he is replaced by APD,
Filberto Prieto. At KLAT Houston,
PD Rogelio Soto becomes OM and
Miguel Delago joins from KXEW
Tucson, Ariz., as PD. Also, Denver
gets a new Spanish/oldies outlet,
KIJIME—formerly business N/T
KDZR. KRMX Pueblo, Colo., owner
Andres Meidig is GM/PD.

Yet more radio changes hit Jack-
sonville this week, where WZAZ
owner Mark Picus is expected to
close on urban WPDQ (Q92) by the

time you read this. WPDQ becomes
WZAZ-FM (Z93) and Picus assumes
PD duties from Stan Brooks, who
stays on ... Former WRVQ (Q94)
Richmond, Va., OM Jim Payne is the
new PD of crosstown oldies WYMX.,

Wayne Coy, PD of top 40 WTBX
Duluth, Minn., for the last year, is
transferred to similarly formatted
WIXX Green Bay, Wis. Outgoing
MD Michael T can be reached at 414-
465-8810. Coy’s replacement at
WTBX is APD Joe Crain.

PEOPLE: Top 40 KXXX-FM (X100)
San Francisco has filled its a.m. drive
vacancy, at least temporarily. Peter
B. Collins & Michael Knight—once

the morning team at crosstown
KRQR—are aboard on a 90-day trial
basis. Nearby in San Jose, KHQT
morning man Larry Morgan is now
doing p.m. drive for rival KWSS de-
spite two attempts by the former sta-
tion to get a restraining order. They’ll
go to court on Monday (21).

Turi Ryder, former night jock at
San Francisco AC KIOI (K101)
makes the transition to N/T, heading
for the morning slot at new format
outlet KGW Portland, Ore., in late
August ... Tom Kelly, who did
mornings at WXGT (92X) Columbus,
Ohio, from 1981-85, has returned to
join Scott McKenzie & Kelly Quinn
in mornings.

KABC hosts Michael Jackson and
Ray Briem will no longer be heard on
the ABC Talkradio Network, a result
of that organization moving its of-
fices to New York. Despite published
reports, ABC says that the changes
don’t mean the network is folding.
WMCA New York’s Barry Farber
recently replaced former KABC host
David Viscott on the network.

John Rio, better known as Mr.
Leonard, has joined mornings at
KQLZ; he’ll continue to be heard on
WHTZ (Z100) New York ... When
classic rock WXRK New York does
its simulcast of VH-1's showing of
“Woodstock,” the pre- and postfilm
commentary will come from market

veteran Allison Steele.

Dave Perkins is the new morning
man at country WGAR Cleveland; he
spent the last 31/, years at AC
KODM Midland, Texas; John Arthur
returns to afternoons . . . Sharon Le-
Pere, MD of top 40 KITY San Anto-
nio makes her long-anticipated move
into record promotion, heading for lo-
cal Houston duties with A&M ... Ja-
son Steiner crosses from AC KMZQ
Las Vegas to AC-formatted KWNR
for nights and research.

Assistance in preparing this col-
umn was provided by Craig Rosen,
Caryn Bruce, and Moira McCor-
mick.

‘ARSENIO HALL SHOW’ CREDITED WITH GIVING EXPOSURE TO URBAN ARTISTS

(Continued from page 1)

MTV Raps,” most are agreed that
““The Arsenio Hall Show’ has
emerged as the most significant TV
opportunity in years for exposing
black talent.

“It’s absolutely the most impor-
tant TV outlet,” says RCA director
of national urban promotion James
Jordan. “There is little or no com-
parison with BET. ‘Arsenio’ has net-
work affiliates as opposed to a cable
situation. They can’t even get BET
in [its home market] of Washington,
D.C.”

‘“Arsenio attracts a record-buying
audience,” says Motown’s director
of publicity Michael Mitchell.
“They’re younger—yuppies, basi-
cally—and he gets a good mix of
white and black viewers. We've got-
ten good response on both El De-
Barge and Desiree Coleman after
appearances on the show.”

“‘The Arsenio Hall Show’ is cru-

Pilot’s retail services division.

for approximately $2 million.

newsline...

AFTER MORE THAN 27 YEARS at Jefferson-Pilot's WQXI Atlanta, president/
GM Jerry Blum is taking early retirement. He will be replaced by senior
VP/radio Clarke Brown, currently GM of sister KSON San Diego. At
that station, GSM Mike Stafford is upped to VP/GM.

BOB REICH has been officially promoted to president of Fort Lauderdale,
Fla.-based TK Communications. Reich has spent the last year as execu
tive VP of the TK West division, waiting for a noncompete clause with
former employer WGTR Miami to expire. Previous TK president John
Tenaglia will remain chairman/CEOQ of the company.

ROD BURBRIDGE will be GM of WIDW Louisville, Ky., when Power Commu
nications takes over that station, currently licensed to Corydon, Ind., and
turns it into an urban outlet in early November. Burbridge previously
managed WYLD New Orleans and WJYL Louisville (now WLSY).

GEORGE HYDE has been named executive VP of the Radio Advertising Bu-
reau, replacing Wayne Cornils, who left for the Transtar networks sever-
al weeks ago. Hyde had been regional VP/GM of WQBA-AM-FM Miami

JERRY RECORD is named VP/GM of WBCY Charlotte, N.C., assuming du-
ties that previously had been held by Tony Renaud, VP/GM of sister sta-
tion WBT. Record was most recently GM of parent company Jefferson

STATION SALES: Wi'OP/WASH Washington, D.C., from outlet to Chase as
part of a $120-million radio/tv package; WQBA-AM-FM Miami from Sus-
quehana Broadcasting to radio WADO Inc,, and Tichenor Media Systems
for $25.7 million; WRAW/WRFY Reading, Pa., from City Broadcasting
to Ragan Henry for $18.5 million; Precision Media acquires WKSS Hart-
ford, Conn., and WMYF/WERZ Portsmouth, N.H., from its stockholders

cial, period,” says Ruben Rodri-
guez, senior VP of black music for
Columbia,. “I’ve been a major believ-
er in the show from the beginning.
It’s a major marketing tool that
helps you deliver the black audience
and helps put together records with
a face.”

Two of Rodriguez’s artists figure
in PDs’ biggest success stories
about the show. “We had played Mi-
chael Bolton’s ‘Soul Provider’ al-
most out of the box and really didn’t
get much response until he ap-
peared on ‘Arsenio Hall',”” says
Duff Lindsey, PD of WJHM (102
Jamz) Orlando, Fla.

“In the next week, the record
shot into the top 10 adult requests. |
asked some of the callers about why
they suddenly liked the record and
they all cited the show. We've had it
happen from BET play before, but
this was the first time I could pin-
point it to Arsenio Hall.”

Similarly, KJMZ (100.3 Jamz) Dal-
las PD Elroy Smith says, “When
Eddie Murphy debuted the ‘Put
Your Mouth On Me’ video on ‘Ar-
senio Hall,” people were talking
about it the next morning. It came
in as one of our top adult requests,
which [given the nature of the lyr-
ics] really surprised me.”

Yet other PDs cite the show’s ef-
fect on rap product, especially
among nonteen audiences. ‘“‘Eigh-
teen-to-24-year-olds are really suck-
ing up the program,” says exiting
WQMG Greensboro, N.C., PD War-
ren Epps. “‘Rap artists such as
Three Times Dope or M.C. Hammer
are the ones receiving the greatest
benefit from the show.”

Not all of Hall’s impact is benefi-
cial from urban radio’s standpoint.
In Chicago, even though Hall’s
show airs at midnight, WGCI-FM
PD Jimmy Smith says, ‘“We see
late-night audience drop off and not
only for this station, but also for
[AC/urban rival] WVAZ (V103).
There’s maybe a 5%-10% drop-off in
cume and that’'s a conservative
guess. I think a lot of that comes
from Arsenio.”

Traditionally, urban stations—es-
pecially those with quiet storm pro-
grams—have been relatively pro-
tected from the massive drop-off
that affects adult listening in other
formats during prime-time TV
hours. Now, Smith says, night cume
is being affected not only by Hall’s
program, but by the Thursday night
block of “The Cosby Show’ and “A

Different World,” and the Saturday
night “227”/“Amen’’ block.

“Radios just completely shut off
to watch those programs,” Smith
says. “We may have to start a new
way of marketing not only to com-
pete against those shows but maybe
to get on their coattails.” Indeed,
while WRKS New York PD Tony
Gray says “there’s not a lot you can
do” about cume loss to Hall’s show,
other PDs contacted were either
running promotions around the
show, or investigating the possibili-
ty of doing so.

Hall's show now runs in 160 mar-
kets. In the last major Nielsen rat-
ings, the show had a 3.2 rating, well
behind veteran Johnny Carson’s 5.1,
but just ahead of David Letterman
and Pat Sajak, each with 3.1. Unlike
the Fox Network’s ill-fated ‘‘Late
Show,” where Hall first came to na-
tional prominence as a fill-in host,
his current show can run anytime
from 10 p.m. to 1 a.m., depending on
the market.

Perhaps for that reason, while
the majority of PDs contacted noted
some effect in their market from
the show, those in markets where it
began well after midnight generally
did not. And few had matching sto-
ries. Some felt the show’s impact on
various records; some saw an im-
pact on late-night audience. No PD
cited both of the above phenomena
as taking place in his market.

At WUSL (Power 99) Philadel-
phia, PD Dave Allan says that while
Hall's show doesn’t generally start
records, it does reinforce them. “I
feel the same way about ‘Arsenio’
that I feel about seeing a video step
up in rotation on BET or ‘Yo! MTV
Raps’ because | know the support
base will be there.”

PolyGram’s VP of urban contem-
porary promotion, Waymon Jones,

agrees: “The artists he’s putting on
have recognition already, so we
don’t really see a surge at radio or
retail afterward. It's more that you
know you've reached the demos.
But because of Arsenio’s load and
because everybody’s after him, you
take it at whatever stage you can
take it. But it’s not really the place
for breaking artists.”

Both Allan and Columbia’s Rodri-
guez say that the show’s effect may
be as much on the media community
as civilian listeners. “After Bolton’s
appearance, a lot of PDs were call-
ing up saying, ‘I didn’t know the
guy could sing like that,”” says Ro-
driguez. “‘A lot of PDs feel that if an
artist is big enough to be on Arsen-
i0’s show, maybe they should be on
the record. It's a sad statement to
make, but I'm sure there are PDs
who don’t listen to songs until they
see them on TV,” says Allan.

Those contacted for this story
were divided on Hall's impact as
compared to BET or “Yo! MTV
Raps.” Allan says, “There are a lot
of people that will watch Arsenio
that won’t watch video shows, but |
don’t think the reverse is true, so
you're getting a wider range of au-
dience than you'd get out of a video
show.”

Motown VP/promotion Ronnie
Jones responds, “BET is more cru-
cial to us because of the hipper audi-
ence they reach. During the school
week, the kids can’t see ‘Arsenio’
because of its time slot, while BET
is on 24 hours. On ‘Arsenio,’ you see
an act once in six months, while on
BET you see it two to three times a
day, every day, for two months.
While you don’t have BET in all the
urban markets, their growth rate
has been astronomical when you
consider the overall growth of ca-
ble.”

WASHINGTON ROUNDUP

(Continued from page 10)

$8,400 a year, depending on market
size and revenues. VP of radio mem-
bership Donna Leonard says tele-
service will be more efficient and
immediate.

NEW AM/FM WAIVERS GRANTED
Following in the recent footsteps
of ABC/Capital Cities, Great Amer-
ican has landed an FCC waiver al-
lowing it to keep WKRC-AM-FM-
TV Cincinnati and WDAF-AM-TV/

KYYS Kansas City, Mo. Continuing
a pattern of relaxing its cross-own-
ership rules, the commission cited
“the substantial economic efficien-
cies” of joint operations and the “ro-
bust level of voice diversity and eco-
nomic competition” in both mar-
kets. The FCC had recently decided
that such waivers will be granted
routinely in any top 25 market with
at least 30 independent broadcast
“voices.”
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Networks Are Adding Giant Promotions To Their Repertolres

LOS ANGELES Although promo-
tions have traditionally been the
province of local radio stations, more
networks and syndicators are turn-
ing to contests as a way to give ad-
vertisers, affiliates, and listeners
something extra.

The most extravagant of the new
breed of network promotions has to
be Westwood One Radio Networks’
Isle Of Dreams Treasure Hunt. The
joint promotion with Coca-Cola, Fox
Broadcasting, Cineplex Odeon the-
aters, and Carnival Cruise Lines is
tied into WW1's “Isle Of Dreams,” a
six-hour broadcast featuring live per-
formances by Guns N’ Roses, John
Cougar Mellencamp, the Moody
Blues, Huey Lewis & the News, Pat
Benatar, R.E.M., and others, which
will air on more than 200 radio sta-
tions over the Labor Day weekend.

As a climax to the promotion, 500
listeners will receive a seven-day Ca-
ribbean cruise. On the final day of the
cruise, the winning listeners will be
ferried to an island to participate in a
treasure hunt for a $1 million grand
prize.

WW1 has been presenting “Isle Of
Dreams” since 1985, but “always
with much smaller contests,” says
WW1 VP/GM Thom Ferro. ‘“‘We
have never done anything of this
magnitude. Nothing even close.

“As the network radio and syndica-
tion business grows, you have to do
more creative and innovative things
to get radio interested. The advertis-
ers are looking for more creative
things to get more bang for their
buck, and a multimedia promotion
like this is something that draws na-
tionwide attention.”

The Premiere Radio Networks
have also taken advantage of adver-
tiser interest in syndication tie-ins
and currently have promotions with
Oxy 10 and Edge Shaving Gel in the
works. The Oxy 10 promotion, which
begins Sept. 15, will culminate in

Save America!

April with the awarding of a $10,000
college scholarship, and other prizes.
The National Lampoon/Edge Shav-
ing Gel Comedy Contest consists of
competitions in 25 markets and will
conclude with winners from each city
competing at the finals in October at
the Sahara Hotel in Las Vegas. The
grand-prize-winner will receive an
acting role in the next National Lam-
poon movie.

NETWORKS 52

SYADICATIO

LISTEN

AN ALBUM THAT ROCKS
AND ROLLS WITH TODAY’S HEADLINES

J. G. MARK
ON T‘IE MARK

(and ready to go)

I’ll Live and Die in Freedom e
Whirlpools of Space ¢ The Hidden
Gun ¢ The Money Rats ¢ Workin’
Hard ¢ Where is the Conscience of
the World? ¢ God Don’t Like It! ¢
Love Marches On ¢ Run, Come,

CYBERVOC RECORDS

P.O. BOX 2893 VENTURA, CA 93002 e FAX # (805) 653-0106

by Craig Rosen

“Promotions are attractive for two
reasons,” says Premiere president
Steve Lehman. “The national spon-
sors are looking to add a dimension to
a traditional network buy, and pro-
motions help; it further differentiates
a network buy from a spot buy. And
whenever you can tie into your top
affiliates and offer their listeners an
opportunity to star in a National
Lampoon movie,” it enhances syndi-
cated programming.

Like WW1's Ferro, Lehman feels
that major network and syndicator
promotions will continue to become
more commonplace. “It is part of the
necessary growth and evolution of
networks to service both the national
advertisers and affiliates,” he says.

Big-budget promotions aren’t limit-
ed to the major networks. The rela-
tively small Los Angeles-based On
The Radio Broadcasting is in the
midst of a promotion with Levi's 501
Jeans. The winner of the contest,
which runs through Sept. 8 on the
weekly “On The Radio,” will receive
a round trip to Australia, including
accommodations for six nights and

U2 concert tickets.

“It gives the listeners another rea-
son to listen to the program, which
benefits the station and us,” says
OTR president Jeff Leve. “It sepa-
rates us from other programs that
aren’t active.”

WKBQ St. Louis PD Lyndon
Abell, whose morning man Big Ron
O’Brian hosts “On The Radio,” says
promotions on syndicated program-
ming primarily benefit smaller-mar-
ket stations. “It lends a lot of excite-
ment on the radio that they may not
be able to afford.” Although Abell
says such promotions “help the show
out,” major-market stations “have
other big things to talk about.”

Some of the other independent syn- They Are Stardust. They Are Golden Oldies. CBS Radio Networks and CBS
Radio Programs will celebrate this weekend’s 20th anniversary of Woodstock with
customized packages of special reports, interviews, and other feature material on
the era. Seen with Cruisin’ America host Cousin Bruce Morrow, who covered
Woodstock as a member of the media, is opening performer Richie Havens, left.

dicators using promotions to enhance
their programming include the Glob-
al Satellite Network, which recently
gave away a trip for two to Los An-

(Continued on page 15)
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quality music
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SPRING "89 ARBITRONS

Following are 12-plus average quarter-hour shares, metro survey
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron
market rank. These symbols are used: AC=adult contemporary,
adult alt=adult alternative, adult std=adult standards/big band,
album=album rock, cls rock=classic rock, easy=easy listening,
modern=modern rock, n/t=news/talk. Copyright 1989, Arbitron
Ratings Co. May mot be quoted or reproduced without the prior
written permission of Arbitron.

Su Fa W Sp Su Fa W $p
Call Format '88 '88 '89 '83  Call Format '88 '88 '89 '89
CHARLESTON, S.C.—(85) WFAN sports — 23 — 22
WEZL country — 115 — 112 WOR N/T — 9 — 18
WKQB top 40 — 78 — 80 WTIC AC — 26 — 13
WWWZ urban — 95 — 78 WBLS urban — 11 — 12
WAVF album — 65 — 77 WYBC urban — 5 — 12
WSSX top 40 — 69 — 74  WHCN album — 2 7 — 10
WXTC-FM AC — 69 — 66 WICC AC 1.0
WMGL urban — 40 — 58 STOCKTON, CALIF—(90)
WDXZ easy — 45 — 43  KHOP top 40 — 44 — 104
WPAL urban — 65 — 49 KRAK country — 91 — 56
WXLY cls rock — 46 — 38 KFRC adult std — 13 — 54
WMC) religious — 10 — 27 KDK album — 32 — 51
wJYQ AC — 37 — 26 KIAX easy — 27 — 4B
WWHT-AM-FM  oldies — L1 — 24 KNBR AC — 30 — 46
WXTC oldies — 14 — 22 KMEL crossover — 21 — 43
WWDM urban — 12 — 19 KWG oldies — 41 — 41
WHLZ country — 16 — 18 KCBS N/T — 32 — 39
wQIz religious — 30 — 18 KBEE easy — 55 — 38
WYBB album — 1 7 — 13  KWIN top 40 — 36 — 36
w2y religious — 13 KYBB country — 36 — 36
WICHITA, KAN. —(87) KSTN crossover — 21 — 35
KKRD top 40 — 138 — 150 KFMR country — 65 — 31
KZSN country — 116 — 93 K0SO cls rock — 9 — 25
KFDI-FM country — 95 — 86 KwOD top 40 — 25 — 25
KICT album — 18 — 714 KRAK-FM country — 33 — 23
KXLK AC — 80 — 74 KGO N/T — 22 — 20
KOEZ easy — 55 — 69  KIZAP album — 24 — 13
KEYN top 40 — 15 — 62 KSTN-FM Spanish — 28 — 12
KFDI country — 76 — 58  KFBK N/T — 6 — 10
KWKL AC — 27 — 49 KSFO oldies — — — 10
KRZZ cls rock — 30 — 39 KTRB country 5 — 10
KLEO adult std — 40 — 33 TRI-CITIES VA. /TENN.—(92)
KNSS N/T — 18 — 33 wQuT top 40 — 196 — 206
KQAM oldies — 17 — 19  WXBQ country — 176 — 190
KLZS adult aft — 18  WTFM AC — 149 — 146
MOBILE, ALA. —(88) wicw country — 12 — 52
WKSJ-AM-FM  country — 180 — 183  WKPT AC — 40 — 38
WBLX-FM urban — 119 — 152 WwUS) country — 34 — 37
WABB-FM top 40 — 127 — 11.6  WIAP religious — 7 — 28
WGOK urban — 69 — B85 WIXY top 40 — 44 — 28
WKRG N/T — 40 — 58  WIMZ-FM album — — — 20
WAVH oldies — 54 — 54  WIVK-FM country — 25 — 17
WGCX cls rock — 30 — 52 WKIN country — 5 — 13
WKRG-FM AC — 44 — 37 WBH country — 8 — 12
WMEZ easy — 19 — 28 WEMB country — 15 — 12
WDLT AC — 29 — 27 WFHG AC — 5 — 10
WMML urban — 49 — 17 WMCH religious — 20 — 10
WBLX urban — 14 — 16 COLUMBIA, S.C.—(93)
WZEW album — 21 — 13 WWDM urban — 152 — 157
WHEP adult std — 14 — 10 WCOS-FM country — 165 — 154
WMML-FM urban 13 10 WMFX album — 74 — 104
NEW HAVEN, CONN.—(89) WNOK top 40 — 101 — 73
WKC) top 40 — 117 — 133 WCEZ easy — 11 — 69
WELI AC — 101 — 102 WTCB AC — 64 — 66
WPLR album — 1.1 — 70 WVOC N/T — 54 — 55
WDRC-FM oldies — 57 — 64  WSCQ AC — 81 — 39
WEZN AC — 66 — 64 WOIC urban — 36 — 36
WAVZ adult std — 48 — 49  WOMG oldies — 13 — 34
WWYZ country — 44 — 40 WITGH religious — 28 — 32
WKSS top 40 — 39 — 37 Wyys top 40 — 34 — 29
WRCH easy — 35 — 36 WODE oldies — 10
WNHC urban — 47 — 33 ROANOKE, VA. —(94)
WEBE AC — 29 — 30 WXLK top 40 — 206 — 150
WIOF AC — 32 — 30 WYYD country — 100 — 145
WCBS N/T — 23 — 24 WPVR easy — 139 — 115
WROV-FM album - — — 82
wis urban — 36 — 69
FOR THE RECORD | wo «" - &
WSLC country — 51 — 35
In the August 5 profile of the WILM country — 26 — 34
Rochester, N.Y., market, Claude WROV oldies — 21 — 31

& Barbara Hall should have WFIR AC — 36 — 27

Su Fa W $Sp Su Fa W $p
Call Format '88 '88 '89 '89  Call Format '88 ‘88 '89 '89
WGOL AC — 21 — 11 KTRW country — 21 — 24
WIMH urban — — — L1 KEYF adult std — 19 — 22
WLLL adult std — 11 KIRB oldies — 14 — 22
CHATTANOOGA, TENN—(96) KCDA AC — 9 — 19
WSKZ top 40 200 17.9 150 192  KAAR oldies - — — 17
wusy country 106 140 12.9 126  KVNI AC 10 — 14
WLMX AC 79 86 124 105 FLINT, MICH —(100)
WDEF-FM easy 104 13.4 129 103  WCRZ AC — 184 — 149
WDOD-FM country 92 78 85 94  WI0G top 40 — 202 — 130
wITT urban 94 88 82 79 wDZZ urban — 127 — 126
WDEF AC 41 31 44 38  WWCK-FM album — 51 — 100
WSGC oldies — — 136 WR AC — 50 — 75
WNOO urban 47 39 31 34  WFDF AC — 67 — 59
wDOD country 35 18 22 23  WKMF country — 48 — 59
WYVY AC 33 21 27 11 WKCQ country — 21 — 3%
WFLL religious 1.3 1.0 WFLT religious — 25 — 26
LANSING, MICH —(97) WTRX AC — 31 — 21
WITL-FM country 15.8 11.6 157 17.5 wTLZ urban — 10 — 11
WVIC top 40 215 19.2 165 162  WRIF album — 5 — 11
WFMK AC 75 73 87 79  WCSX cls rock — 1 — 10
WIIM-FM easy 56 9.1 67 72 WGMZ easy — 13 — 10
WIBM-FM oldies 47 68 56 57
WIR adult std 56 45 50 52 — Sp — Sp
WMMQ cls rock 47 33 45 51 Cal Format — '88 — 89
WIXQ album 45 6.1 31 438
WGOR top 40 53 51 64 44 SARASOTA, FLA.—(86)
WKKP AC 29 21 18 15 WDW easy — 12 —222
wI0G top 40 4 12 8 10 WYNF album — 79 — 88
WM easy 4 20 9 10 WSRZ top 40 — 100 — 75
WOOD-FM easy 9 7 8 10 WRLZ oldies — 36 — 57
WXLA urban L1 5 17 10 WCTQ country — 32 — 41
SPOKANE, WASH.—(98) WWRM AC — 25 — 4l
KZzU top 40 — 148 — 156 WAMR aduit std — 54 — 38
KXLY-FM easy — 99 — 111 WSUN country — 13 — 36
KISC AC — 109 — 92 WFLA N/T — 48 — 35
KDRK country — 889 - 86 WHVE adult ait — 4l — 31
KEZE album — 56 — 72 WNLT AC — 16 — 25
KKZX cls rock — 58 — 63 WQYK-FM country — 13 — 18
KKPL AC — 31 — 53 WINKFM top 40 — 9 — 16
KXLY N/T — 68 — 46 WBRD N/T — 5 — 14
KGA country — 55 — 41 WRBQAM-FM top 40 — 37 — 13
KAQQ adult std = — 33 WKXY AC — 7 — 11

Bells Go Oﬁ At Phone Gos.
As Stations Stage Call-Ins

BY CARYN BRUCE

NEW YORK When album WBLM
Portland, Maine, asked for the
107th caller after it played its 2-mil-
lionth song, so many listeners re-
sponded that the phone lines blew
out in 17 surrounding towns. ‘“We
messed up the system for about 40

PROMOTIONS

minutes,” says PD Jose Diaz, who
did not warn the phone company be-
cause, he says, he knew he would
just be told not to run the contest.

Wisconsin Bell and WMIL Mil-
waukee linked efforts for a second
call-in contest a week after the sta-
tion jammed phone lines for more
than 50 minutes with its first con-
test. But even after a Wisconsin
Bell spokesperson came on the air
to endorse WMIL’s contest and
thank the station for cooperating,
the phone lines still jammed for
about 15 minutes.

WMIL’s first call-in contest
sought the 106th caller after a 10-
song sweep, with the first and last
songs identified ahead of time. The
stations then started taking callers
after the last song aired. The phone
company estimated that more than
500,000 calls were made in the first
15 seconds, says WMIL PD Kevin
O’Neal.

“The second time the contest ran,
we gave the phone company a five-

hour window so it could staff up and
be ready,” he says. However, this
warning disqualified all Wisconsin
Bell employees and their families.
The phone company didn’t mind the
volume of calls, says Wisconsin
Bell’s communications manager,
Maurie Louret, the main problem
was the length of time the system
was tied up.

To alleviate some of the call back-
up, WMIL and other Milwaukee sta-
tions have a common contest line
prefix—as do radio stations in most
major markets. The special network
supposedly bypasses the central ex-
change and allows for a half a mil-
lion calls. But when this overloads,
says O’Neal, the backup calls spill
over to other stations and can still
clog the main lines. Crossover
WLUM got the worst of the rollover
calls in the last call-in contest, he
says, adding that the reverse has
also happened. “It makes for good
guerrilla warfare.”

In April—about the same time as
WMIL’s phone jam—WQMX Ak-
ron, Ohio, began taking calls for the
10-thousandth caller and interrupt-
ed phone service for parts of Cleve-
land, Canton, and Akron. ‘“We want-
ed to do something to shake up the
market,” says Brian Chase, who in-
troduced the contest within his first
month as PD there.

Chase says he was told that the
phone clog stretched as far as the
Cleveland airport, where traffic con-
trollers were having difficulty com-

(Continued on page 16)

 YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Good Times, Chic, aTLanTIC

. My Sharona, The Knack, captToL

. Main Event/Fight, Barbra
Streisand, coLumsia

. Bad Girls, Donna Summer,
CASABLANCA

. After The Love Has Gone, Earth
Wind & Fire. arc

. When You're In Love With A
Beautiful Woman, Dr. Hook, caritoL

. Ring My Bell, Anita Ward, Juana

. The Devil Went Down To Georgia,
Charlie Daniels Band, eric

. You Can't Change That, Raydio,
ARISTA

. Mama Can't Buy You Love, Elton
John, mca

TOP SINGLES—20 Years Ago

. In The Year 2525 (Exordium &
Terminus), Zager & Evans, rca

. Honky Tonk Woman, Rolling
Stones, LONDON

. Crystal Blue Persuasion, Tommy
James & the Shondells, ROULETTE

. Sweet Caroline, Neil Diamond, um

. A Boy Named Sue, Johnny Cash,
COLUMBIA

. Put A Little Love In Your Heart,
Jackie DeShannon, IMPERIAL

. Ruby, Don’t Take Your Love To
Town, Kenny Rogers & the First
Edition, RepRISE

) Mz‘ Cherie Amour, Stevie Wonder,
TAMLA

9. What Does It Take To Win Your
IS.gJLe. Jr. Walker & the All Stars

o W 00 ~N (4] (2 N WN -

-
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®

10. Baby, | Love You, Andy Kim, sTeep

TOP ALBUMS—I10 Years Ago

. Get The Knack, The Knack, cariToL

. Bad Girls, Donna Summer,
CASABLANCA

! B{aakfast In America, Supertramp,
A

Candy-0, Cars, ELEKTRA

. Teddy, Teddy Pendergrass, piR

. | Am, Earth Wind & Fire With The
Emotions, Arc

. JDEiTscovery, Electric Light Orchestra,

. The Kids Are Alright, The Who, mca
. Cheap Trick At Budokan, Cheap
Trick, epiC

. Million Mile Reflections, Charlie
Daniels Band, eric

TOP ALBUMS—20 Years Ago

. Blood, Sweat & Tears, coLumsia |
. Hair, Original Cast, rca

. Romeo & Juliet, Soundtrack,
CAPITOL

. At San Quentin, Johnny Cash,
COLUMBIA

. This Is, Tom Jones, PARROT

. Best of Cream, atco

, Crosby, Stills & Nash, atLanTic

6 LrTi-CI;\)-Gadda-Da-Vida, Iron Butterfly,

o Woe N OUh W N=

-

. Soft Parade, Doors, ELEKTRA

. Nashville Skyline, Bob Dylan,
COLUMBIA

COUNTRY SINGLES—10 Years Ago

. Coca Cola Cowboy, Mel Tillis, mca

. The Devil Went Down To Georgia,
The Charlie Daniels Band, eric

. Suspicions, Eddie Rabbitt, eLexTRA

. Heartbreak Hotel, Willie Nelson &
Leon Russell, coLumsia

. Pick The Wildwood Flower, Gene
Watson, capiToL

. 1 May Never Get To Heaven,
Conway Twitty, mca

. Stay With Me, Dave & Sugar, rca

. Till | Can Make It On My Own,

Kenr%y Rogers & Dottie West UNITED
ARTIS

. Family Tradition, Hank Williams
Jr. ELEKTRA

10. Don't Let Me Cross Over, Jim

Reeves, rca [

SOUL SINGLES—10 Years Ago |

. Good Times, Chic, ATLANTIC

. Turn Off The Lights, Teddy
Pendergrass, PIR

. After The Love Has Gone, Earth,
Wind & Fire With The Emotions. Arc

. Bad Girls, Donna Summer,
CASABLANCA

. Chase Me, Con Funk Shun, mercury

. You Gonna Make Me Love
Somebody Else, The Jones Girls,

. Found A Cure, Ashford & Simpson,
WARNER BRO
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8. 'mA Sucker For Your Love, Teena :
Marie, Goroy |
9. Crank It Up, Peter Brown, DRIvE |

10. Why Leave Us Alone, Five Special,
ELEKTRA

been shown as the authors of WK2Z top 40 — 31 — 24
“This Business Of Radio Pro- WQOK urban — 18 — 24
gramming.” WTOY urban — 39 — 18

WBLT adult std — 8 — 11
14
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NETWORKS AND SYNDICATIONS

(Continued from page 13)

geles for two nights, $200 spending
money, passes to Universal Studios,
and a pair of tickets to see the Who's
“Tommy” performance at the Uni-
versal Amphitheatre, during a special
two-hour edition of “Rockline” with
Pete Townshend. James Paul Brown
Productions recently held a similar
contest on its “Countryline U.S.A.”
with Randy Travis.

Still others intend to spice up their
programming with promotions. Sher-
idan Broadcasting Network has
plans for contests on its new 900 lines.
Olympia Radio Networks also has
some in the works. Says director of
creative services Jim Marchyshyn,
“It is part of our goal to be more than
a syndicator with an envelope arriv-
ing on your desk every week.”

EVOLVIN' AMERICA

Expect some changes from “Scott
Shannon’s Rockin’ America: The
Top 30 Countdown.” Says Shannon:
‘“Because of the fact that Casey and I
both use the Radio & Records chart,
and ABC has the rights to the Bill-
board chart, I will probably begin to
utilize a separate methodology. It will
lean a little more towards KQLZ (Pi-
rate Radio) [Los Angeles], but it
won’t be a totally rock 40 approach. It
will be more like an MTV playlist.”
Shannon says the program, which be-
gan airing on Pirate Radio in late
April, has already started to evolve.

AROUND THE INDUSTRY
After some delays, Transtar Ra-

dio Network’s Special Programming
Division is set to debut ‘“Hangin’
With Hollywood,” a live, five-hour
Saturday night show (Billboard, June
3), on Sept. 16 ... After testing the
waters with AC KBIG Los Angeles,
Premiere Radio Networks recently
went national with ‘“This Week In
Music.” The program, which is simi-
lar to the top 40 “Premiere Plain-
Rap Countdown,” includes an AC
top 10 and other features.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials.

August 18-20, The Folk Scene, The British In-
vasion Series, United Stations Programming Net-
work special series, 90 minutes.

August 18-19, Robert Palmer, On The Radio, On
The Radio Broadcasting, one hour.

August 18-20, Michael Jackson/Dion/Jody
Watley, Cruisin' America With Cousin Brucie, CBS
RadioRadio, three hours.

August 18-20, Jonathan Butler, On The Move
With Tom Joyner, CBS RadioRadio, three hours.

August 18, King Diamond, Metalshop, MJI
Broadcasting, one hour.

August 18, Guy, Star Beat, MJI Broadcasting,
one hour.

August 18-20, Billy Crystal/Jay Leno/Steve
Martin, Party America, Cutler Productions, two
hours.

August 18-20, The Sheena Easton Story, The
Weekly Special, United Stations, 90 minutes.

August 19-20, Babyface/Christopher Williams/
Mikki Bleu, RadioScope, Lee Bailey Communica-
tions, one hour.

August 20, Don Henley, Powercuts, Global Sat-

ellite Network, two hours.

August 21, Bill Murray/Dan Aykroyd, National
Lampoon Original Radio Hour, Premiere Radio
Networks, 30 minutes.

August 21, Trevor Rabir, Rockline, Global Sat-
ellite Network, 90 minutes.

August 21, Allman Brothers, Part 2, Up Close,
MediaAmerica Radio, 90 minutes/two hours.

August 21-27, The Doobie Brothers, King Bis-
cuit Flower Hour, DIR Broadcasting, one hour.

August 21-27, Spyro Gyra, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

August 21-27, Van Morrison, Rock Over Lon-
don, Westwood One Radio Networks, one hour.

August 21-27, Todd Rundgren, in Concert,
Westwood One Radio Networks, 90 minutes.

August 21-27, Guns N' Roses, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

August 21-27, Maximum Voltage: While Lion,
High Voltage, Westwood One Radio Networks,
two hours.

August 21, Woodstock Special: The Who/San-
tana, Classic Cuts, MJI Broadcasting, one hour.

August 21, Don Henley, Rock Today, MJI
Broadcasting, one hour.

August 21, Rodney Crowell, Country Today, MJI
Broadcasting, one hour.

August 21-27, Anderson, Bruford, Wakeman,
Howe, Off The Record With Mary Turner,
Westwood One Radio Networks, one hour.

August 2127, The Desert Rose Band,
Westwood One Presents, Westwood One Radio
Networks, one hour.

August 21-27, Bobby Brown, Night Scene,
Westwood One Radio Networks, one hour.

August 21-27, “Sometime In New York City”
Demos, The Lost Lennon Tapes, Westwood One
Radio Networks Special Series, one hour.

AFG MUSIC / VIRGIN RECORDS

You re always A winner with

“One or the Other"’
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PAULA ABDUL

Double Platinum
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CONTEMPORARY.

“ Z,_ Compiled from a national
ﬂé 'ﬁé ;o ‘Q'E TITLE sample of radio playlists. ARTIST
T2 | S5 | 9 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 & &
1| 1| 1 | 7 | RIGHT HERE WAITING @ RICHARD MARX
EMI 502 3 weeks at No. 1
(Dl 2 | 2 | 7 | DoNT WANNA LOSE YOU @ GLORIA ESTEFAN
EPIC 34-68959/E.P.A,
| 3 | 4 | s | THEEND OF THE INNOCENCE @ DON HENLEY
GEFFEN 7-22925
@] s | 5 | 9 | SOULPROVIDER @ MICHAEL BOLTON
COLUMBIA 38-68909
®| 7 | 12| 7 | SACREDEMOTION # DONNY OSMOND
CAPITOL 44379
6 | 5 | 3 | 14 | IFYOUDONTKNOW MEBY NOW @ SIMPLY RED
ELEKTRA 7-69297
(| s | 1 | u | TROUBLE ME © 10,000 MANIACS
. ELEKTRA 7-69298
s | 6 | 6 | 15 | THISTIMEIKNOW IT'S FOR REAL  DONNA SUMMER
ATLANTIC 7-88899
© BEE GEES
O R RELERE: T
n | s | 10 | DARUNI @ VANESSA WILLIAMS
WING 871 936-7/POLYGRAM
1| 8 | 8 | 14 | MYONETEMPTATION @ MICA PARIS
ISLAND 7-99252/ATLANTIC
L DEON
AD| 1 | 2| 9 | SREkk s2s7/ponvcram ESTUS
@ CHR
D] 18 | 2 | 10 | NIHEBEACH B
PS CA
W | 12159 | SQODTHING FINE YOUNG CANNIBALS
@5)| 19 | 27 | 7 | NOMORERHYME © DEBBIE GIBSON
ATLANTIC 7-88885
16 1 10 | 7 | 14 | WAITING GAME @ SWING OUT SISTER
FONTANA 874 190-7/POLYGRAM
@D| xn | 38 | & | IF1COULD TURN BACK TIME @ CHER
GEFFEN 7-22886
' PS NTH
18 | 13| 9 | 16 | 'LLBELOVING YOU (FOREVER) & NEW KIDS ON THE BLOCK
%6 | 28 | g | HOWMIGONNA SLEEP @ TIMFINN
CAPITOL 44339
{ :: )| 29 31 5 LICENCE TO KiLL @ GLADYS KNIGHT
MCA 53657
Ni
anRErETE— BERNY WARDONES
22 15 13 17 SO'I‘.VYDOR 871 110-7/POLYGRAM UM
L
n | m | 6 | 15 | GOOMSONRE,, STEVE NCKS
2 | 2 | 20 [ 20 | MISSYOULIKE CRAZY @ NATALIE COLE
*MA
- I R A DONNA
* % # POWER PICK # % %
4 | — | 2 | SHOWER ME WITH YOUR LOVE & SURFACE
COUMRIAZRCRT3C
77 | 32 | 32 | 8 | DANCING WITH THE LION @ ANDREAS VOLLENWEIDER
COLUMBIA 38-68928
35 | 39 | 3 | ANDTHENIGHT STOOD STILL @ DION
ARISTA 1-9797
IF YOU ASKED ME TO @ PATTI LABELLE
36 | 41 | 4 | MYV
0|24 |10 |13 M %&A‘ya% FACE @ PAUL MCCARTNEY
UNB
3|23 | 7| 1| ERRNHEART DAN HILL
2 | 28 | 23 | 16 | WHEREARE YOU NOW? JIMMY HARNEN WITH SYNCH
B | 27| 25| 27 | SECOND CHANCE @ THIRTY EIGHT SPECIAL
G| w0 | w0 | & | JACKIEBROWN @ JOHN COUGAR MELLENCAMP
MERCURY 874 644.7/POLYGRAM
35 | 2 | 21 | 13 | WECANLAST FOREVER _ CHICAGO
: * % % HOT SHOT DEBUT * + &
NEWD | 1 | STILLCRUISIN . ® THE BEACH BOYS
L
7125 ] 19| 2 gxs&g_s&gg LOVE HOWARD JONES
43 | — | 2 | EVERYTHING BUT MY PRIDE CUTTING CREW
VIRGIN 7-99184
L
39 | 39 | 42| 5 | SOMETHINGREAL PHOEBE SNOW
0 | 13 | 29 | 27 | WINDBENEATH MY WINGS @ BETTE MIDLER
a1 | 38 | 33 | 10 | JHEDOCTOR # THE DOOBIE BROTHERS
2 | 48 | 3 | (SOMETHING INSIDE) SO STRONG © KENNY ROGERS
EPRISE 7-22853
*MA
s |y |y | s | IQODERS RTIKA
s | 34 | 30 | 24 | AFTERALL. CHER & PETER CETERA
s [ o | |19 | NKNGOFYOU oShrRE
A
@] NEwp | 1 | BABGANIHOLD YOU NEIL DIAMOND
“ THER PS
NEWD | 1°| TAKEANOTHER ROAD JMMY BUFFETT
N PS
NEWp | 1 | CLOSERTO FINE INDIGO GIRLS
49 | 49 | _ |, | WRITING ON THE wALL @ ONE 2 MANY
A&MLP CUT
JAC
(0| NEWp | 1 LPO NATALIE COLE (DUET WITH FREDDIE JACKSON)

O Products with the greatest airplay gains this week. @ Videoclip availability.
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FOR WEEK ENDING AUGUST 19, 1989
. ®©Copyright 1989, Billboard Publications, Inc. No part of this - T T —m——— T
l publication may be reproduced, stored in any retrieval system, or 35k e % *"f( LI AR p'o SR R ¢ |
® transmitted, in any form or by any means, electronic, mechanical, B e A . Tt £ : i

photo_copying, recording, or otherwise, without the prior written
permission of the publisher. T——— = Q: How can an artist with over 100 albums in 5 decades be modern?

AL BUM ROCK TRACKS rc""g.t”" 9‘.2%2 pese Jofin Lee Hooker THE HEALER

municating. As with WMIL,

s | B Compiled from national album rock WQMX’s next contest a few weeks oz A
zé fo|gd| mTLE radio airplay reports. ARTIST later was done in conjunction with album sfips 812389 pro oul ol
22 | ES _LABEL & NUMBER/DISTRIBUTING LABEL the phone company. This time,
. 5%;; B @&;ﬁ oA {wa* *5 NO- w* * 5 z ; WQMX 1gave aw?ly $10£?0 13 $1.00 112-
2 | 2 |51 LT THE DAY BEGIN.. T ay *’g& . w,\( crements every hour. At a designat- e
| _Mcas3ess ol X Cr Ui ¢ lweekatNoal | ed time, Chase announced a “spe- feale Hay Birtday oo L
3 7:*| FORGET ME NOT BAD ENGLISH cial” number for listeners to call and fatues August Aoy
EPIC 34-68946/E.PA. . Q N Q spenl
win. The station’s request line quests

FREE FALLIN' TOM PETTY
MCA LP CUT

served as a choke line, which allowed

s (in order of wprry)
) CROSSFIRE  STEVIE RAY VAUGHAN & DOUBLE TROUBLE | for only a certain number of calls .
ERICILECUT/ERAY and bypassed the central phone net- Carlos Santana
5 | WILL NOT GO QUIETLY DONHENLEY |  work & The Satara Band
e - B D Stearns, director of ope o
EAVEN WARRANT . Dean , aIr r r- Robert Cray
COIMBIAI37:68985 ations for external affairs at the Camed Heat CHAMELEON RECORDS
10 SOMETHING TO HOLD ON TO TREVOR RABIN New England Telephone Co. in LG‘;“""T‘ distributed in the ULS. by CEMA
Portland, likens phone jams to a o distributed & marketed in Canada
7 ON THE LINE TANGIER Lt : by

ATCO 7-99208 backup of cars on a turnpike. When
CHEER DOWN GEORGE HARRISON a lot of people try to get through the

Produced by Roy Rogers

Bz @~ Q@ - |- |~]0 [

17
£ 7| WARNERBROS PO toll booths, he says, a few get
8 | 8 |74z HEADEDFORAHEARTBREAK WINGER through, but more get stuck in traf-
14 18 ;ﬁggag,u LONG WAY TO GO STEVIE NICKS fic. The main problem, he says, 18
MODERN LP CUT/ATLANTIC that other people need to get
129 || 7| DG PETE TOWNSHEND/THE WHO through on the phone for matters of
et life and death. Aside from discour-
<5%| NOTHIN' YOU CAN DO ABOUT IT RICHARD MARX X : . ;
AD| 16 | 2 |58 aging megacontests of this sort in
19 | 23 &g &HASITGCYOU INTO THE LIGHT JACKSON BROWNE general, phone companies also like
— ;m: & | 5 stations to ask for the ninth or 10th
15 | 12 | 16 | 19, LSANDLIFE A caller, as opposed to No. 187 .
% | THE END OF THE INNOCENCE DON HENLEY So far, aside from the Cleveland rop wEEK ENDING AUGUST 19, 1989
16 | 1| 5|9 | cemenrazozs airport incident, none of the phone ;
7 | 13| 7 | 12{ NEEDALUTLETASTEOFLOVE  THE DOOBIEBROTHERS |  company officials interviewed cited TRA c KS
22 | 35 | 3 | TS NOTENOUGH starsnip | examples of emergencies taking ™
RCA 9032 place during their market’s tie-up.
2 | 31 | 5 | JELLYROLL BLUE MURDER “We're all concerned about public
- safety,” says WMIL’s O’Neal. . F Compiled from Commercial and
0 | n | s | & ;23“ [L)Pocrdg R?p%nTseMUCH BODEANS “That’s why we worked with the %’E Zé 28 ‘,’2% TITLE College Radio Airplay Reports. ARTIST
@D| 27 | 3 | .4 | LOVECRIES STAGE DOLLS phorln(ebcotrtt;pany to make the contest |[F2 | 3% | o2 io EADEL ;":M"E“/D‘S"""”"”“ CADES
work better.” Lo NE Y e
. o x ***POWER TRACK & & &~ But off the record, several of the vl ] sl Granmecz ¢ o
@ 37 | — (JUSTWANNA z.”,  MICK JONES PDs admit to having “‘sort of |e 3|* REPRISELPCUT » 5.
@ 5 | & RAD GUMBO Urrierear | hoped” the phone lines would jam. |(2)| 6 | 5 |5 .| SQMEANYTIME H°°D°° GURUS
ARISTA LP CUT One went as far as saying, “When = LOVE SONG THE CURE
| — WHEN THE NIGHT COMES JOE COCKER you’re competing with other sta- 3 | 2 | 4 |87| Rextrazs9zs0
tions in the market and your station 4 4 3 |%g%| HERE COMES YOUR MAN PIXIES
% 18 14 ALL | WANT IS YOU U2 . . . -9 ¥ ELEKTRA 7-6928
ISLAND 7-99199/ATLANTIC ties up the lines of communication, S oo ST e E eIy
=l | @ NIGHTRAIN GUNSNROSES | it's a great mark of where you |(B)| 7 | 9 [. §F| LOOKWHO: LB
| GEFFEN7.22869 stand.” And, says another, there’s 6 5 6 ;”” LETTHE DAY BEGIN THE CALL
7|15 | 12 | 10 | UTTLEFIGHTER WHITE LION nothing like the media coverage. In- _ :‘;‘mo StEce 5 .
2 | m | w7 | doNEBROWN |~ dorwcousARmeLLEncaw | deed, WELM, WMIL, and WOMY ((T)) ¢ fu 7 i
§ e were all highlighted in local news B 3
» ” 19 | 6. sgrgym, DOWN A DREAM TOM PETTY reports. 3 10 15 -5 (I:)H(mgigﬁASH THE CAR TONIGHT MARY'S DANISH
T
3 | 28| 28| 8 | WALKINGSHOES TORA TORA IDEA MILL @ 1 | — [«2 | DONTLO0KBACK FINE YOUNG CANNIBALS
TR
GD| » | 41 | 4°] |ONTWANTALOVER TEXAS WDHA Dover, N.J.—long active | 10 | 3 | 2 |12 | DSATFQINTED PUBLIC IMAGE LTD.
. SOALWSE 50 Z Ve NG ROGKETS in the fight against AIDS—has [ [ 2 [ 13 | 7 | HARDSUN INDIO
32 | 30 | 22 | 15+ S&1messse/rca joined those stations advertising - ;‘:A“é‘ e
3 | 28 | 13 | 12 | DONTSAYYOU LOVE ME BILLY SQUIER %&1 I()iHS:“ll?g gustﬁ)r{; COIllldgth- 12 |16 | 21 |3 | HEAVEN TIN MACHINE
’s brand will be called the 7
@D| u | — | 2 | POSON ALICE COOPER Jersey Giant, after its station nick- @®) & | = |pa | Bl iE s D2 E S
F.A. . . 4 A
(@)| 19 | _ | 2| ORDERQFTHE.. ANDERSON,BRUFORDWAKEMANHOWE ‘é‘:‘)’é‘ihﬁ"el‘r f:t";gl‘_gég_rlfggglon, Ig?}% D || || ey PRl MG C e L35S
a1 | 42 | .| HARDSUN INDIO KNX Los Angeles is sponsoring the | 15 | 15 | 20 | :6 | YOU,DONT.GET MUCH BODEANS
— » - “L.A. Leggers” training clinic for 1 -] BETWEEN SOMETHING AND NOTHING  THE OCEAN BLUE
R ***FLASHMAKER igg A e | runmers with litle or no experience NEWD | 17| BETWEEN SOMETHI
_@ NEWD |.1 “cmm‘.‘wcm» L - SQUER /| who want to participate in next | 17 | 11 | 14 | 7 | EVERLASTINGLOVE e
A March’s city marathon.
38 23 9 g° ﬁmﬁﬁgé& A FRIEND PETE TOWNSHEND i Fer{;uson has been named % N GP'R;:AL\'!I(;I’U@I;E IO ME THE THE
39 | 43 | 40 | a#| ADDICTED TO THAT RUSH MR. BIG promotion director of WXYV (V103) . EAT FOR TWO 10,000 MANIACS
L| ATLANTICLP Balti H ous] 19 | 12 | 17 |34,| Eexrralpcur
T § 0 THE altimore. He was previously a pro- —
8 | 49| 3| SIS REPLACEMENTS motions assistant at the station. 20 | 2 | 20 | 4] FUTORE 0'S (STRING OF PEARLS) SYD STRAW
2w 1DON'T BELIEVE IN LOVE QUEENSRYCHE That station received more than 200 gy ©
a1 | 2| M4 33 o LD : : @ NEWD | "1 . gg'g&‘;',#,s“l,mﬂsms_ MARTIN L. GORE
T MISTA BONE GREAT WHITE entries in its recent Win A Night :
82 | 40 | 30 | 87| CGwroreeur | With Billy Dee Williams essay con- |@)| 2 I — o] el FETCHIN BONES
¢ | DREAMS IN THE DARK BADLAND: test in conjunction with Colt 45—for ; ;
B985 g s which Wilfiams is the spokesperson @| NEwp "1 | SRenipeor e TREE YOUSSOU N'DOUR
4 | a5 | 45 |3 | RADIOSILENCE BORIS GREBENSHIKOV | . .. Modern WDRE Long Island, NEWD |.j | ACCIDENTALLY 4TH. STREET FIGURES ON A BEACH
: N.Y,, gives away a Nissan 240SX as T
a5 | 46 | 39 |215 ONCE BITTEN TWICE SHY GREAT WHITE - ACHIN' TO BE THE REPLACEME
#E75) captToLa part of WDRE Day, to be held Sept. (25| NEWD | 13| AGHINTOBE LACEMENTS
NEWD [ 1+ g(grg’;l‘t_’;.&% BACK FINE YOUNG CANNIBALS %7 as a tie-in with its 92.7 dial posi- = | I 16 [+137] KINGFORADAY XTC
ion. i :
o HE| ANDERSON,BRUFORD,WAKEMAN, HOWE . ,
9 | 3 | 15 |faz-] FROTHGR,OF MINE ANDERSONBRUFORD.WAKEMANHOW WMIL Milwaukee's Neal [@D| NEwp INWVO WIRE
48 | 38 | 37 | 5./ FALLINGIN & OUT OF LOVE LITA FORD Dionne, who sat on the roof at T THE PRISONER HOWARD JONES
%1 RCk 9008 County Stadium last year to raise | 28 | 25 | 2 | 4! fiixiraz69288
NEW)D |1 ¢ LOVESONG THECURE | money for the Child Abuse Preven- Wi S0 ALIVE LOVE AND ROCKETS
ELEKTRA 7-69280 ti Fund. i ti th tunt 2 8 RE RCA 8956
TE 1on Fund, 1s repeating the stun L
LET’S SHAKE IT UP TEN YEARS AFTER =
GD| Newp | 1 | ERSSNER this year until he exceeds last year’s 30 ;18 | 19 %" Deoney MAKE ME DREAM ABOUT YOU CHRIS ISAAK

total of $175,000. Among the celeb-

. Biltboard, copyright 1989. () Tracks with the greatest airplay gains this week.
(Continued on next page)

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PROMOTIONS

(Continued from preceding page)

: WLLJG‘

rities joining him this year will be
Charlie Daniels.

Classic rock WYSP Philadelphia
is scheduling its fourth annual Be-
In at a local park with entertain-
ment by Felix Cavaliere, Roger
MecGuinn, and John Sebastian. Sis-
ter WIFK Washington, D.C., will
hold a 20th anniversary of Wood-
stock concert with the same lineup
on the following day.

To tie in with weekly appearances
on its sports talk program by Hous-
ton Oilers VP/GM Mike Holovak,
N/T KTRH Houston will be giving
away Oilers tickets to 20 different
youth organizations through the
1989 NFL season ... KMOX St.
Louis recently held a pep rally to
sell tickets for the upcoming New
England Fatriots/Seattle Seahawks
exhibition in St. Louis in hopes of
persuading the NFL to give the city
an expansion team.

Country CKNX Wingham, Ontar-
i0, ran a “dress for summer” con-
test. The grand prize winner cruised
away in a 1989 Pontiac Sunbird GT

RELUCTANT
SEX GODDESS

YEARS IN THE MAKING.

\

featuring
“Future 40's”
with

Michael Stipe

' LP produced by I K04 108
P:Naldale 1l Moaare, Van Dyke Parks erdd Daniel Lanois.
£ 1929 \irgin Rezords America, Inc.

v

with a trunkload of inflatable sum-
mer toys. Another listener won a
prize for the “most creative use of a
dog’’ who was dressed in funky
beach wear.

Album WNOR Norfolk, Va., has

upped APD Jeremy Coleman to
marketing and promotions director,
. Terry Ta-

replacing Robin Russ . .

kahashi replaces Liz Roehrs as
promotion director for adult alter-
native KHIH Denver. She comes
from that market’s retail communi-

ty.

Assistance tn preparing this col-
umn was provided by Peter Lud-
wig.

Dwarf Spared. In the wake of recent controversies about dwarf tossing, album
WLLZ Detroit announced a new sport—dwarf bowling. But, despite the come-
on, it was actually 4-foot, 2-inch listener ‘“Fast Eddie” who sent morning men
Jim Johnson and George Baier down the lane on a mechanic’s creeper. Eddie is
shown, photo left, with Johnson & Baier. Above, Johnson racks up a strike the

hard way.

BROADGAST® SERVIGES

MILLION DOLLAR
POSITIONS!!

The country’s MOST
EXCLUSIVE broad-
cast agency is now
searching the world
for incredible talent.
Send your best T or R
to:
WESTWOOD PERSONALITIES,

42446 Boh Hope Dr. # 228
Rancho Mirage, CA 92270

SOUTHEAST TOP 50 MARKET

Seeks creative, dynamic heavy-
weight C.H.R. program director.
Must have very strong market posi-
tioning, research and analytical
skills. Also must be people-oriented
team player. Super opportunity for
right candidate. Background will be
checked. E.O.E. encouraged.

Box #7821
Billboard Magazine
1515 Broadway
New York, NY 10036

AFFORDABLE QUALITY.
Promos-Sweepers-Power 1D's
Custom Promotional Packages
Put our major market team to work

“ for your station!

(713) 242-4171
(‘I!H“VI SERVICES

g 9

CURRENTS & OLDIES
on DAT or ANALOG

11 NEW RELEASES EVERY
WEEK FOR RADIO STATIONS
ONLY. Call 413-783-4626 ¢r
write for information.

“THEMUSIC DIRECTORY
PROGRAMMING SERVICE

Box 51978, Indian Orchard
Massachusetts 01151

FULL SERVICE AC, AC & MOR PD’S--

We have several great jingle packages
available that have proven track records
in markets like Chicago and Milwaukee.
These packages cost thousands of dol-
lars to produce originally but are avail-
able in some markets at a fraction of the
original cost. Id’s, jock jingles, talk show
bumpers, promo beds, news themes and
more! These packages were produced
by our award winning company and fea-
ture the best singers and musicians in
the country. For more information call:

Terry Sweet & Associates, Inc.
2347 North 117th St.
Wanwatosa, Wl 23226
(414) 771-6505

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174

\) PIONEER
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Billboard.

FOR WEEK ENDING
AUGUST 19, 1989

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Statlons with a weekly cume
audience between 500,000 and 1 miilion.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

INUM 25 17 Sweet Sensation, Hooked On You 30 30 10,000 Maniacs, Trouble Me EX  EX  Bon Jovi, Lay Your Hands On Me %
5? — ;hdonn;, Cheris! g g g?un Il.(lli Bus'tl[\ Mov; EX EX Babyface, It's No Crime ﬂ}t/
—  Prince, Party Man arship, it's Not Enoug
A28 — Babyface I'txs No Crime EX EX The Cure, Love Son|
A29 — Expose, When | Looked At Him EX EX Michael Botton, Soul Provider :
A30  — Martika, | Feel The Earth Move - EX EX Neneh Cherry, Kisses On The Wind THE K E
! . FM . EX EX Dion, And The Night Stood Still 95 /</
Pittsburgh P.D.: Bill Cahill
)%“’M % g ggch?,evrmbmgha“m Wamngh : Houston P.D.: Adam Cook
. . 7ea ite, Once Bitten Twice Shy . . 1 1 Richard Marx, Right Here Waitin
New York P.D.: Steve Kingston mﬁm‘ 3 1 Dino, | Like It Detroit P.D.: Gary Berkowitz 2 4 Paula Abdul, Cold Heatted U
1 6 Richard Marx, Right Here Waitin, . vV 11027 4 4 BW‘}Y Brown, On Our Own (From 1 1 Richard Marx, Right Here Waiting 3 7 New Kids On The Block, Hangin’ Tough
2 8 New Kids On The Block, Hangin’gTough 5 € The feff Healey Band, Angel Eyes 2 5 Stevie Nicks, Rooms On Fire 4 5 Karyn White, Secret Rendezvous
2 ; Sco&llBScul. K%epé)n 'govml' 9 ; Ei:ﬂ‘nﬁ"“&%g t‘ﬁg“e TAMPA BAY 3 6 Don Henley, The End Of The lnnocence 2 g g y BBro'vén. On (?m Owg From )
y Brown, On Qur Own (From . . ow, L, 4 2 Simply Red, If You Don't Know Me By N rince, Batdance (From "Batman”,
5 1 Prince, Batdance (From "Batman”) Los Angeles P.D.: Steve Rivers 8 10 New Kids On The Block, Hangin’ Tough ) . 5 3 Real Life, Send Me An Angel '89 Y 7 17 Great White, Once Bitten Twice Sty
6 2 MartiKa, Toy Soldiers 14 Richard Marx, Right Here Waiting 9 11 Karyn White, Secret Rendezvous Tampa 0.M.: Mason Dixon 6 9 Gioria Estefan, Don’t Wanna Lose You § 8 Winger Headed For A Heartbreak
73 Bon lovi, Lay Your Hands On Me 2 2 Prince, Batdance (From "Batman”) o 13 ngerLHeaded For A Heartbreak 1 3 Richard Marx, Right Here Waiting 7 4 Benny Mardones, into The Night 9 14 Howard Jones, The Prisoner
8 5 Debbie Gibson, No More Rhyme 3 3 Bobby Brown, On Our Own (From 1112 Henry Lee Summer He Bab{ 2 2 Bobby Brown, On Our Own (From 8 11 Cher, If | Could Turn Back Time 10 6 Dino, | Like It
9 11 Dino, | Like It 11 Simpﬁ Red, Hf You Don’t Know Me By N 1215 Glona ES"""‘( Don t Wanna Lose You 57 Donlen . The End Of The Innocence 9 7 Fine Young Cannibals, Good Thing 19 Simnt‘ Red, If You Don't Know Me By N
10 13 Skid Row, 18 And Life 5 5 New Kids On The Block, Hangin' Tough 13 14 Love And Rockets, So Alive 4 4 BonJovi ’an Your Hands On Me 10 12 Howard jones, The Prisoner 12 16  Jody Watley With Eric B. & Rakim, Fri
11 9 Simply Red, If You Don't Know Me By N 6 7 Karyn White, Secret Rendezvous 1417 Cher, If | Could Turn Back Time 5 1 Prince, Batdance (From “Batman”) 11 8 Martika, Toy Soidiers 13 13 Donny Osmond, Sacred Emotion
12 17 Surface, Shower Me With Your Love 7 9 Surface, Shower Me With Your Love 15 18  Donny Osmond, Sacred Emotion 6 9 Dino, | Like It 12 13 John Cafferty & The Beaver Brown Band, 14 19 The Cure, Love Song
13 20 Paula Abdul, Cold Hearted 8 6 Martika, Toy Soldiers 1619 Surface, Shower Me With Your Love 7 8 Henry Lee Summer, Hey Baby 13 14 Katrina And The Waves, That's The Way 15 15 Sweet Sensation, Hooked On You
14 16 Jody W“kx With Eric B. & Rakim, Fri 9 11 Seduction, (You're My One And Oniy) T 72z WarrantéoHeaven - 8 10 Karyn White, Secret Rendezvous 14 16 10,000 Maniacs, Trouble Me 16 20 The Jeff Healey Band, Angel Eyes
15 18 Gloria Estefan, Don't Wanna Lose You 10 18 Paula Abdul, Cold Hearted 1 Q2 oo I poniiKeep OniMovin N 9 12 Gloria Estefan, Don't Wanna Lose You 15 17 Great White, Once Bitten Twice Shy 17 18  Don Henley, The End Of The Innocence
16 19 Love And Rockels, So Alive 1119 Gloria Estefan, Dot Wanna Lose You R 2 Honce marcance ( o Toaman 10 11 The fetf Healey Band, Angel Eyes 16 10 Love And Rockets, So Alive 18 23 Gloria Estetan, Don't Wanna Lose You
17 10 Benny Mardones, Into The Night 12 13 Donny Osmond, Sacred Emotion 25 Neneh Cherry, Kisses On The Win 11 13 Great White, Once Bitten Twice Shy 17 15 Michael Morales, Who Do You Give Your 19 21 Neneh Cl_\eyr%, Kisses On The Wind
18 21  Karyn White, Secret Rendezvous 13 16 Debbie Gibson, No More Rhyme 21 24 LL &”"J' I'm That TJ e Of Guy 12 15 New Kids On The Block, Hangin’ Tough 18 19 Bee Gees. One 20 24 Milli Vanilli, Girl 'm Gonna Miss Yo
19 22 Sweet Sensation, Hooked On You 14 8 Stevie B, In My Eyes T2 2SR Doniten eyTheltndlCthellnnocence 13 14 Surface, Shower Me With Your Love 19 20 Beach Boys, Stift Crusin’ 21 26 Information Society, Lay All Your Lov
20 23 Great White, Once Bitten Twice Shy 15 17 Soul Il Soul, Keep On Movin’ 3 9 Debbie Gibson, No More Rhyme 14 17 Cher, I | Could Turn Back Time 20 21 Starship, It's Not Enough 22 31 Skid Row, 18 And Life
21 12 Stevie B In My Eyes 16 10 Dino, | Like It 2416 Bon Jovi, Lay Your Hands On Me 15 19 Starship, It's Not Enough 21 22 Cyndi Lauper, My First Night without 23 28 Warrant, Heaven
22 26 Chuckii Booker, Turned Away Al7 — Madonna, Cherish 520 "m""é Toy Soldiers 16 16 Andreas Vollenweider, Bancmg With Th 22 23 Tom Petty, Runnin’ Down A Dream 24 27 Bee Gees, One )
23 14 Cyndi Lauper, | Drove Al Night 18 28 Milli Vanilli, Girl I'm Gonna Miss Yo gﬁ 23 Neneh Cherry, Buffalo Stance 17 23 Paula Abdul, Cold Hearted 23 18 Peter Gabriel, In Your Eyes (Theme Fr 25 32 Surface, Shower Me With Your Love
24 15 Madonna, Express Yourself 19 23 Jody Watley With Eric B. & Rakim, Fri 7 EX Madonna, Cherish 18 20 wamant, Heaven 24 EX The Jeff Healey Band, Angel Eyes 2% 29 Ensure, Stop!
A25 —  Milli Vanilli, Girl 'm Gonna Miss Yo 20 12 Fine Young Cannibals, Good Thing 28 Ex  Bee Gees, One 19 21 Jody Watley With Eric B. & Rakim, Fri 25 EX Fine Young Cannibals, Don't Look Back A2] — Madonna, Cherish X
26 29 Warrant. Heaven 21 24 Cher, If | Couid Turn Back Time 3 Moving Pictures, What About Me 20 22 Donny Osmond, Sacred Emotion EX EX Michael Botton, Soul Provider 28 33 Cher, If I Could Turn Back Time
A27 — Cher, \f | Could Turn Back Time 22 25 The ture, Love Son A0 —  Milli Vanill, Girl I'm Gonna Miss Yo 21 74 Bee Gees, One EX EX The Doobie Brothers, Need A Litle Ta 29— Fine Young Cannibals, Don't Lok Back
28 30 Buster Poindexter, All Night Party 73 % Greal White, Once Bitten Twice Shy Alo Prince; PartylMan 225 Love And Rockets, So Alive EX EX George Harrison, Cheer Down 3030 Young MC. Bust A Move
A29 — Madonna, Cherish 24 27 Young M.C., Bust A Move A23 —  Madonna, Cherish 31 35 Chuckii Booker, Turned Away
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28 29 Eddie Mu_rrhé,_ Put Your Mouth On Me 1 3 Adrian Belew, Oh Daddg 1 2 Bobby Brown, On Qur Own (From
29 EX  Milli Vanilli, Girl 'm Gonna Miss Yo 2 1 Bobby Brown, On Our Own (From 2 6 Richard Marx, Right Here Wauting
30 EX Adrian Belew, Oh Daddﬁ‘ 3 2 Richard Marx, Rig?!t Here Waiting 3 4§ Great White, Once Bitten Twice Shy
EX EX Buster Poindexter, All Night Party 4 4 Skid Row, 18 And Life & 3 Karyn White, Secret Rendezvous
A — Madonna, Cherish . 5 5 Paula ul, Cold Hearted 5 14 New Kids On The Block, Hangin’ Tough
A — se, When | Looked At Him 6 6 Debbie Gibson, No More Rhyme 6 9 Jody Watley With Eric B. & Rakim, Fri
A — Babyface, It's No Crime 7 7 Surface, Shower Me With Your Love 7 5 Love And Rockets, So Alive
3 Simply Red, If You Don't Know Me By N 8 11 Don Henley, The £nd Of The Innocence
9 12 Don Henley, The End Of The Innocence 3 16 Paula Abdul, Cold Hearted
10 24  Milli Vanilf, Girl I'm Gonna Miss Yo 10 13 Donny Osmond, Sacred Emotion
P 11 9 New Kids On The Block, Hangin’ Tough 11 15 Dino, | Like it
12 10 Pnnce, Batdance (From “Batman') 12 17 Gloria Estefan, Don't Wanna Lose You
13 11 Gloria Estefan, Don't Wanna Lose You 13 18 Michael Damian, Cover Of Love
(3 14 19 Grayson Hugh, Talk It Over 14 19  The Jeff Healey Band, Angel Eyes
15 22 Edie Brickell & New Boheniians, Love L 15 21 Grayson H“?h Talk It Over
{9 g Endi 0 G|i‘r1's, %IoserBT? FimTa o {9 g Kat:‘na AB ‘TheSWalv;s, Tr:jat's The Way
o 8 reat White, Once Bitten Twice Shy Michael Bolton, Soul Provider
Columbus ) ,P'D“ Dave‘ ‘RObb'nS 18 14 Martika, Toy Soldiers 18 24 Winger, Headed For A Heartbreak
1 1 Richard Marx, Right Here Waiting 19 15 Warrant, Heaven 19 25  Milir Vanilli, Girl I'm Gonna Miss Yo
2 2 Prince, Batdance (From “Batman’) 20 20 The Cure, Love Song 20 26 Warrant, Heaven
3 6 Paula Abdul, Cold earted 21 21 The Jefi healey Band, Angel Eyes 21 27 Neneh Cherry, Kisses On The Wind
4 5 Expose, What You Don't Know 22 25 Bee Gees, One 22 28 Howard Jones, The Prisoner
5 & Donny Osmond, Sacred Emation 23 29 Karyn White, Secret Rendezvous 23 29 Bee Gees, One
6 9 Gloria Estefan, Don't Wanna Lose You 24 17 Bobby Brown, Every Little Step 24 30 Cher, It | Could Turn Back Time
7 7 Bobb{( Brown, On Our Own (From 25 30  Sharon Bryant, Let Go 25 EX Surface, Shower Me With Your Love
8 13 New Kids On The Block, Hangin’ Tough 26 32 Eddie Murphy, Put Your Mouth On Me 26 EX  Paul Shaffer, when The Radio Is On
9 11 Great White, Once Bitten Twice Shy 27 16 Paula Abdul, forever Your Girl 21 EX  Rick Astley, Ain't Too Proud Too Beg
10 10 Don Henley, The End Of The Innacence 28 EX  Starship, It's Not Enough A28 —  Souf Il Soul, Keep On Mavin’
11 3 Simply Red, If You Don’t Know Me By N 23 34 Jody Watley With Eric B. & Rakim, Fri A29 — Skid Row, 18 And Life
1215 The Jeff Healey Band, Angel Eyes 30 26 Babyface, ft's No Crime 30 EX Bad EnFIish, Forget Me Mot
13 20 Jody Watley With Enc B. & Rakim, Fri 31 27 Neneh Cherry, Butfalo Stance A —  Michael Morales, What | Like About Yo
14 14 Howard Jones, The Prisoner 32 EX  John Cafferty & The Beaver Brown Band, A — Expose, When | Looked At Him
15 18 Xaryn White, Secret Rendezvous 33 31 Love And Rockets, So Alive A — Starship It's Not Enon;‘gh
16 23 Skid Row, 18 And Life X 34 33 Real Life, Send Me An Angel ‘39 A — The Doobie Brothers, Need A Little Ta
1725  Milli Vanilli, Girl I'm Gonna Miss Yo A —  Christopher Williams, Talk To Myself A — Madonna, Cherish
18 24 Cher, If | Could Turn Back Time A — Kevin Paige, Don't Shut Me Out A — Cyndi Lauper, My First Night Without
19 16 Fine Young Cannibals, Good Thing EX EX Indige Girls, Closer To fine
20 19 Do, i Like It EX EX Waterfront, Nature Of Love
A21 — Madonna, Cherish EX EX Bonnie Raitt, Nick Of Time
22 17 Bon Jovi, Lay Your Hands On Me EX EX Beach Boys, Still Crusin’
23 2 Katrina And The Waves, That's The Way ® EX EX Paul McCartney, This One
A28 — The Cure, Love Song EX EX The Graces, Lay Down Your Arms
A25 — Tiffany, It's The Lover, Not The Love ‘om
Phoenix P.D.: Bob Case

ON THE AIRCHECK of WMJX (96X) Mi-
ami that won Bob Chrysler his Billboard air
personality award in 1980, there is in actual-
ity a woman who talks about being at home
with her radio and her vibrator. Her vibra-
tor, she says, is on high. And her radio is on
96X. A few breaks later, Chrysler says he
has gotten a phone call from the What Are
You Doing To Our Children Foundation and
dedicates a song to them—Ambrosia’s “Big-
gest Part Of Me.”

Chrysler was 21 years old at the time and
on his second stint at 96X—his sixth job. He
says that aircheck “was really pretty tame
compared to some other stuff I did. [ was
just a punk kid; I didn’t know any better.
[Then PD] Mark Driscoll used to throw tapes
at me in the hallway. Now, [ go through the
same things with my jocks. It’s really tough
{to come down on them] when I think of
some of the garbage [ said on the air.”

Today, a somewhat mellower Chrysler—
he admits to being “still pretty aggres-
sive”’—has the No. 1 station in Tidewater. In
the sort of classic rock debut that was far
more common two to three years ago, Chrys-
ler’'s WAFX (The Fox) Norfolk, Va., has
gone 2.5-4.7-11.7 12-plus since February,
while dynasty rocker WNOR-AM-FM went
from first to sixth—fall-
ing 10.56.6.

Bob Chrysler
WAFX Norfolk, Va.

Goldstein said that WQFM had mistakenly
upped its gold content and tried to compete
on WKLH’s turf.

Now, Chrysler has a similar take on
WNOR. While that station decided to shore
up its classic content and play to its market
heritage well before WAFX came on, Chrys-
ler still asserts, “WNOR did such a great job
of defining classic rock that they convinced
the audience that when they did it for special
features or on weekends that it was better
than what they normally do. All they did was
sell my positioning statement.”

For a while, WNOR also tried to keep
WAFX'’s positioning statement for them-
selves, going to court in an unsuccessful at-
tempt to bar WAFX from talking about
“classic rock’n’roll.” And there have been
other skirmishes. WAFX signed on with the
liner, “Classic rock’n’roll without the bull”—
a seeming reference to acerbic WNOR morn-
ing man Henry “the Bull” Del Toro. Its lis-
tener-switch campaign was called “Now I
Have A Choice.” WNOR countered with “I
Made My Choice.” Now, WAFX is claiming
to be “clearly the right choice.”

(For his part, Goldstein now admits that
WNOR may have made a mistake trying to
sell its legacy in a military-dominated, and
thus highly transient,
market. He does, howev-

WAFX is Chrysler’s
third classic rocker—and
his third Fox—following

‘Mark Driscoll used
to throw tapes at

er, promise that WNOR
won’t “make wholesale
changes.” The station
also recently launched a

1
2
3
4
Saginaw P.D.: Rick Belcher $ Paula Abdul, Cod Hearted WRFX Charlotte, N.C,,
1 2 Winger Headed For A Heartbreak oy Re , i “20-in-a-
N B Rn::';\g:r'd M:;am Rig?vrt He,ga&air‘ei:g g . i:'m-’" aﬁﬁﬁ gi'\{olnggg’:ngnr%SMveoByN and WGFX .Nashv1lle.. In e in the ha" a ’ 20-in-a I‘O”W or $20,000
3 e . Hey Baby 9 I3 Gloria Estefan, Don't Wanna Lose You an earlier incarnation, m W y guarantee ” promotion.)
g g gﬁgogg:. E]’épkens; fl?:vseli }? 1 6%%:%(!;{0&.,«gatcrr-:datgomn:‘-m, ki WRFX had been tOp 40 Like WKLH, WAFX
1} ol 15 10 Cenrgo, L ont Wanma Be Aane WJZR (2100), whose own- also seems to have blazed
$ 12 Love And Fockets, So Aive 15 21 Cheril GoneTurm Back Time er, Paul Downs, now owns WAFX. Itis also, its way into Tidewater on the strength of un-
0 13 Roxette, Dressed For Success 6 17 Stevie B In My Eyes g o 2 . . Q
1 15 Pauia Abul Coldpearted 7 18 Winger, Headed For A Heartbreai unquestionably, the biggest success of the  usual promotions, including a lot of airplane
ew Kids , Hangin n i 1 2 o .
5 Great White, Once BNIED Twice Shy EQ1 N eneICHemTyAKsseslOnMTlelWind three. “A lot of things went right here. The  banner-tows. “It’s not that expensive when
4 20 Bobby Brown, On Our Own (From 9 12 Karyn White, Secret Rendezvous ) 1 . . ”
15 18 Guns N Roses, Nightrain e Where We Started F marketing was really impeccable. you compare it to billboards,” Chrysler says.
175 Bon JowrLay Tour Kands On e "+ 2 22 Don Henley, The gnd O1 The (mocence “I got most of the kinks out that I'd expe-  Other attention-getters have been a Fox 500,
18 22 Bad English, Forget Me Not 425 Soul Il Soul, Kéep O Movin! rienced doing the format in other markets. featuring 30 mothers in race cars for Moth-
19 23 BulletBoys, Smooth,U& 5 29 Madonna, Cheris A
Ml S o Remombor oy o Yo 5 26 Susl Sl Hooked O You WRFX was really targeted more toward a  er’s Day; a Tax Payback party with a fat
S 16 Meban araler Who Do You Ge You | 28 2 Bon Jovi, Lay Your Hands On Me younger demo and actually evolved into a lady singing and a dunk-the-IRS-rep booth;
¢ 6 Manka Ty Soiders e e e i) 1 full-blown AOR. WGFX was the other end—  and “Dustbusters II,” where morning team
§ 25 Rchard Man, Saisfed A B et L e At Him really upper demo, playing a lot of AColdies.  Jeff Allen & Kevin Rush cleaned listeners’
s 71 'c‘ii,'.fa'.‘{:u';‘i'"'cf&?%'gsﬁﬂ;r‘.:‘"“" My N BB Thelue Lo Song s This station is somewhere between the two.  houses.
30 29 Paula Abdul, Forever Your Girl EX EX The Jeft Healey Band, Ange Eyes “We came on with great production—lots Chrysler admits that he ultimately hopes
e a of ‘ear candy,” the music was there, and we  to wrestle the mainstream rock franchise
B @ were very tempo-driven. A lot of classic rock  from WNOR. Like a growing number of
stations tend to sound very low-key, snoozy, PDs, he now runs a tight ’60s list and concen-
=S f a ’ i1 ’ a ‘ )
0]} ) acoustic, and what not. We wanted to make trates on the "70s. (“I don’t think ‘Go Now
s / " D= CiA TS Sa"lo'egf - 03 BT VA sure that didn’t happen here. We’re not nec-  works—even on an oldies-based AC.”) He
2 4 Doty Brown Tg'nggluféw (ar'('J'ﬁT d 9 REEno B In essarily hard, but we’re up-tempo.” has also gradually reworked his current poli-
i gin"m'vda;_f’a'} Your s Oribe %" B o L o Chrysler also says classic rock stations cy. “We still concentrate on heritage art-
7 o Bnanes Grom atman) § 2 Pomes Batdace (rom - Batman' sometimes spend too much time selling the ists—save Melissa Etheridge—and we still
é 'é é’;;;;:‘{a-sg“ﬁ;{;"s“,ed - § 4 Karyn Wi, Secre Rendezvaus £o'rmat instead of selling the radio statl?n'. don't play more than one an hour, but
Hno, ke ‘ - " . B
B & EelieS e emms 1017 Rolard Mary Rt e Waitng I've heard them define what classic rock they’ve become more recent. The currents
I vspiant el 1 Wi Vanil, Baby DoN' Forges My N roll is and position that as being good and  were 6 months old. Now we’re up to date.”
13 13 Great While, Once Bitten Twice Shy H B S L really defining it in the listener’s mind and Whether he goes further “depends on the
14 16 Don Nenl:g, The End Of The Innocence 15 18 Young MC B\{styAMove . o Q , o
IR il ko s 18 10 Simply Red. f You Don't Know e By N positioning themselves with declarationsand  market. We want to be sure we're giving
I 0 , 1 i * N . . .
172 Ml Bel{oﬂ o Providr 17z M ani el mIConnal M assertions as opposed to promises and re-  people what they want. I don’t think people
ets, Yo C 0 Y . . -
155 Wi é/a?nua"cm”u'&'coﬂfwss Yo B of e s quests, which I think are more powerful.” want a pure classic rocker; they want to be
a A J&f}oﬁl. With Eric 8. & Rakim, Fri 5 1 fpednd Hockars, o Alle One of the ironies of the WNOR/WAFX  plugged in to concert tours or new album re-
B8 L Shome, Me with Your Love 5 B e battle is that the incumbent rocker is owned leases, although a lot of what’s being
B3R e Lo Mo st Night Withaut B S I ;’ NoCime e by Saga Communications—whose early clas-  cranked out isn’t mass appeal. I don’t want
q ll i . . . . . .
137 20 Bk b agan  Domt ook Baek | 7128 Chucki Booke, Turned Away sics outlet, WKLH Milwaukee, quickly dis-  to do what a lot of AORs did and get in trou-
A28 —  Skid Row, 18 And Lif p L0 BAID BLSELE (R GIL i i '
8 Starshorits Not Er'.;u%h AR o MadonnaChersy mantled mainstream album rocker WQFM.  ble playing ba,(’i currents. But I'm really open
A30, "= Michal Morales, Whati) Like| Abaut Yo A — Vesta Williams, Congratulations At that time, Saga VP/programming Steve  to expanding. SEAN ROSS
EX EX The Jets, You Better Dance
Du o oNnaAaoDn AHICLIQT 1Q 14RQ 19
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The Raw Difference. Two Brooklyn, N.Y., natives put in an appearance at a
charity basketball game sponsored by New York Knicks star Mark Jackson to
benefit black youth. Enjoying the night’s activities, from left, are OBR/Columbia
Records vocalist Alyson Williams and Dawnn Lewis, of NBC-TV’s ““A Different

World.”

BY HAVELOCK NELSON

NEW YORK Can you feel the
beat? These days, Lisa Lisa & Cult
Jam are stepping toward their next
phase by going back to their roots—
dance music. Lisa Velez, the Colum-
bia band’s lead singer, says much of
“Straight To The Sky,” currently
climbing Billboard’s Top Black Al-
bums chart, “is coming from the
same place ‘I Wonder If I Take You
Home’ did.”

In 1986, Columbia released that
song, originally part of a Personal
Records how-to-breakdance compi-
lation. It got plenty of parties start-
ed right. Lisa Lisa & Cult Jam,
which also includes vocalist/percus-
sionist Mike Hughes and keyboard-
ist/guitarist Spanador, recorded
“Lisa Lisa & Cult Jam With Full
Force,” the first of their three Full

Force-produced albums. It spawned

HAPPERS’ RHAPSODY: Rap continues to grow,
adapt, and expand. We’ve already seen rock-rap and
reggae-rap hybrid records, as well as collaborations
between R&B singers and rappers (rap artists add
an original, streetwise dimension to records by
straight singers, pulling a wider audience from both
sides of the R&B/rap divide, meanwhile gaining
much-needed radio exposure at a time when their
own product doesn’t get airplay). Though some
might argue that both sides are compromising their

Genre’s Expansion Portends Much-Needed Radio Exposure

It Ain’t Over 'Til The Fat Boys Rap!

on NBC-TV’s “A Different World”’) and Rebin Har-
ris (Sweet Dick Willie, one of the “corner men’’ in
Spike Lee’s “Do The Right Thing”’) for upcoming al-
bums. The move precipitates a new Wing comedy
logo, though the name has not been finalized. Sin-
bad’s album is due by year’s end or soon after. .. On
Aug. 2 Ziggy Marley & the Melody Makers kicked
off a two-month U.S. tour in Santa Cruz, Calif., in
support of their new Virgin album, “One Bright
Day,” the wonderful follow-up to their Grammy
Award-winning debut,

art in an effort to sell
more records, these col-
The
Rhythm

laborations are just con-
firmation of the

and the
Blves

strength and vitality of
rap as a musical form.
The latest innovation:
Tin Pan Apple/Mercury
Records has announced
that the Fat Boys have
completed the first rap

“Conscious Party”

Speaking of reggae, the
Jamaican riddim—much
like rap—is stretching
its boundaries. The Reg-
gae Phitharmonic Or-
chestra, which provides
the strings on Soul II
Soul’s near-classic
“Keep On Movin’,” has

opera, called ““On And
On.” The 13-track album
about a night in New York will debut in September.

PRINCE-LY FORTUNES: Folks in the music in-
dustry were ready to write Prince off, yet the musi-
cal genius proved his commercial viability (again)
with his “Batman” soundtrack. Now Prince will at-
tempt to effect such a turnaround in his film career.
According to Prince’s manager, Albert Magnoli:
“We are now creating a Paisley Park film division.
Prince and I are partners, and are creating a film di-
vision at Warner Bros. Prince will star and write
music for various films and I will be writing and di-
recting. We will also be actively looking for material
outside of the two of us. We want to become an au-
tonomous film company and do projects that are di-
versified and take in the entire gamut of entertain-
ment.” Magnoli says the division has already ac-
quired four projects that will star Prince and be
directed by Magnoli: “Grafiti Bridge” and “The
Dawn,” both musicals; a film about Robert Johnson,
a blues recording sensation in the '40s who died at
21; and “Dark Of The Moon.” Adds Magnoli: “After
the tour, we begin film production on one of the four
projects. In the next several months we will be an-
nouncing some larger developments at Paisley
Park.” Stay tuned.

TIDBITS: Wing Records topper Ed Eckstine has
signed on two comedians—Sinbad (Walter Owens

by Janine McAdams

an eponymous, over-
looked album on Mango
Records that was released in the U.S. in March. The
London-based orchestra (four violins, a cello, two vi-
olas, a double bass, saxophone, keyboards, drums,
and guitar) serves up acoustic reggae that ranges in
temperature from hot and danceable to cool and at-
mospheric; some cuts have vocals ... Meanwhile,
Soul II Soul begins a five-week, 25-city club tour
Sept. 19 in Seattle. The tour will wind its way from
the West Coast through major cities in the Midwest
and South, finishing up Oct. 22 at New York’s Bea-
con Theater .. . Deniece Williams has a wonderful-
ly contemporary and warmly spiritual new album on
Sparrow called “‘Special Love” that marks her re-
turn to the gospel arena. Gospel fans, don’t miss . . .
Freddie Jackson will perform on Broadway for the
first time Sept. 12-17. The show, called ‘“Freddie
Jackson: Up Close & Personal,” will be built around
his latest Capitol album, ‘“Don’t Let Love Slip
Away.” Comedian Michael Winslow will open . ..
Full Force has gotten really busy this time. The
crew has a new-jack, streamlined image and a new
Columbia album called “Smoove”; the first single is
the wisecracking “Ain’t My Type Of Hype.” They've
also been increasingly busy as producers; they have
just finished two cuts for an upcoming Philip Bai-
ley album: “I Asked For A Miracle’’ (with horns
courtesy of Maceo Parker) and “We Gotta Go” ...
It has long been about time for a new one from
(Continued on page 25)

another club smash, “Can You Feel
The Beat?”’ Then the trio dropped a
ballad, “All Cried Out,” and became
full-fledged pop stars.

Though they have a dance flavor,
“Head To Toe” and “Lost In Emo-
tion,” from the group’s follow-up al-
bum, “Spanish Fly,” were back-to-
back No. 1 hits on the black singles
chart. “Little Jackie Wants To Be A
Star” from “‘Straight To The Sky”
demonstrates the group’s versatili-
ty by featuring pop overtones.

With the frisky, house-flavored
“Just Git It Together” as its newest
single, Lisa Lisa & Cult Jam are
about to get raw again. Hughes
says, “Even though we moved away
from the heavy dance stuff, it was
something we were eager to get
back to. We wanted to prove we're
not limited to dance musie, but it’s
in our hearts. It’s what we groove to
the majority of our lives.”

Because the demand was there,
the 12-inch versions of “Git It To-
gether’’ were serviced to clubs
three weeks before they were avail-
able to radio and retail. “It was an
unusual setup,” admits Columbia
marketing VP Sara Melendez, “but
it worked. Based on the initial re-
sponses we got, we knew this single
was going to happen in a big way!”

Columbia began its. promotional
efforts for the release early on. It
enlisted the services of both its pop
and black divisions, and prepared a
cassette program that featured Ve-
lez and Full Force’s Bowlegged Lou
discussing cuts on the album. The

Lisa Lisa & Gult Jam Aim ‘Sky’ ngh

Disk Signals Return To Dance Roots

cassette, along with cassette copies
of the album, were advanced to the
press and to Columbia’s own field
promotion staff. “We wanted to get
them excited from the beginning, so
they went into the marketplace
pumped up,” says Melendez.

Lisa Lisa & Cult Jam soon fol-
lowed suit. On June 27 in Mobile,
Ala., the group began playing some
of the dates on the 40-city Club
MTYV Tour (the video channel’s
first), which also features Tone Loc,
Paula Abdul, Milli Vanilli, Was (Not
Was), and Information Society.
“We’re going to be more active and
tighter than ever,” Velez says.

Says Melendez: “Paula Abdul is
headlining the dates Lisa Lisa &
Cult Jam aren’t on. In some cities,
those two acts will co-headline.”

While the group is on the road,
Columbia will sticker in-store dis-
plays and album jackets to read:
“As seen on the Club MTV Tour.”
Moreover, the label will run give-
aways that fly winning contestants
to certain tour cities. According to
Melendez, another marketing strat-
egy involves inaugurating a new
look for the group at every phase of
the project, ‘“‘that keeps them
fresh,” she says. “It keeps people
interested in looking at the group.
And we plan on keeping Lisa Lisa &
Cult Jam very visible for a long
time.”

The band’s next single will more
than likely be another dance cut.
Then it is on to the ballads. “We're

(Continued on page 25)
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Sample Playlists of the Nation’s Largest Black Radio Stations

P.D.: Bobby O'Jay

1 5 Stephanie Mills, Something In The Way (You Make
2 4 Babyface, It's No Crime
3 6 Aretha Franklin/W. Houston, It Isn't, It Wasn't
8 Troy Johnson, The Way It Is
11 T Riley Featuring Guy, My Fantasy (From Do
9 Vesta, Congratulations
10 Alyson Williams (Featuring Nikki D), My Love Is
12 After 7, Heat Of The Moment
Dezi Phillips, Why Vou Wanna
18 Sharon Br;an( Let
2 rot‘oers Spend The Night (Ce Soir}
16 New Edition, N.E Heart Break
18 EU, Tasled q: Vor:n Love
pend The Ni

17 D:L‘m Alien, §i |aI Look
Patti LaBelle, If You Asked Me To (From “Licenc
19 Michael , Just What | Like
23 Kool & The Gan| , Raindrops
A The Jacksons, 2300 Jackson Street
40 Eric Gable, Remember (The First Time)
—  Lisa Lisa & Cult Jam, Just Git It Together
25 Nicole, Rock The House
39 Peabo Bryson, All My Love
7 Dam Hicks, Sweet alk
26 Tyren Perry, What's U
32 Natalie éruet thh Freddie Jacksong 1 Do
28 Soul Il Soul eaturing Caron Wheeler), Back To
2 Eugene Wilde, Ain't Nobody” s Business
30 Joyce “Fenderella” Irby, She's Not My Lover
31 Terry Tate, Babies Having Babies
33 Jonathan ﬂuﬂer Sarah, Sarah
34 Kiara, Quiet ug
3 Mlles uge I'll Be There
36 Regina e‘h Baby Come To Me
38 ntic Starr, My Sugar
4] L|zz Hogue, Dream Lover
42 Maze Featuring Frankie Bev
45  Mica Paris, Breathe Life Into
49 LL Cool J, Big O Butt
43 Michael Boiton, Soul Provider
Anne G., Heart Donor
46  Doug E Fresh, Summertime
61 Tone Loc, | Got It Goin' On
Young M. C Bust A Move
Chris Jasper, The first Time
Rhonda Clark, State Of Attraction
Alex Bugnon Yearning For Your Love
Entouch, |l H ype
Slick Rmk Hey Young World
Finest Hour, Make That Move
Mothers Finest, I'm In Danger
Kid N Play, 2 Hy
De La Soul Say o Go
Sir Mix Alot, Iron Man

ueen Latifah, Dance For Me

WA, [n&vess Yourself
Digital Underground, Doowutchyalike
Dou , Let 1t Roil

Swom
tm)

SEEEDSES
[Ntad

Canl Get Over

sassroneisEiisrascasuesnrnseennunnrnntnes

gl | | avsgugeess| 2| | | g8

59 ') Aint Tr rippin

60 B 0 S.E, Batman/The Original Swing
A5l ve Magic, Secret Lover
A62 cn.u Cold Fresh Groove
A3 Ten Clty where Do We Go?

64 Breeze, LA. P

65 Whistie, Righi Next To Me

\163-F L

P.D.: Mike Roberts
7 Babyface, It's No Crime

3 David Peaston, Two Wrongs (Donl Make It ngm)
10 Aretha Franklin/W. Houston, It Isn't, It Wasn't
5 Vesta, Congratulations
4 Slephame ills, Something n The Way (You Make
Jomthan Butler, Sarah, Sarah
1 Blrowr; Otn OurGwn Fvorm ’Ghos(trbustevsll"
iley Featuring y Fantasy (From "Do
15 'MF E*mthevs gper‘g The Night (Ce Sonr
18 Natalie (Duet With Freddte ackson) Do
Patti LaBelle, If You Asked Me To (From "Licenc
New Edition, N.E. Heart Break
Karyn White, Secret Rendezvous
Eric Gable, Remember (The First Time)
15 20 Dino, | Like It
Al Green, As Long As We're Toj elhev
El DeBarge, Somebody Loves
Maze Featunng Frankie Beveﬁy Cant Get Over
19 30  Sharon Bryant, Let Go
26 Third Workd, Forbidden Love
Troy Johnson The Way It Is
16 Jody Watley With Eric B. & Rakim, Friends
22 Vanessa Williams, Darlin’ |
Kool Moe Dee, The{ Want Mone
21 Public Enemy| Fight The Power (me “Do The Rig
28 Kenn G, Against Doctor’s Orders
||I|ps Why You Wanna
3t n: ael Cooper, Just What | Like
Chris Jasper, The First Time
The Jacksons, 2300 jackson Street

t Made
Soul 1 Soul §Featun‘ng Caron Wheeler), Back To
De La Soul,
De La Soul, Me Myself And |
The 0'iays, Out Of My Mind
37 38 Grady Harrell, Fun
38 42 Atlantic Starr, My Sugar
Anne G, Heart Donor
40 Sybil, Don't Make Me Over
41 Eddie Murphy, Put Your Mouth On Me
Young M. ust A Move
D'atra Hicks, Sweet Talk
u Finest Hour, Make That Move
Beastie Boys Hey Ladies
EU, Taste Of Your Love
Chuckii Booker, Turned Away
Eugene Wilde, Ain't Nobodys Business
Entouch, Il Hype
Kool & The Gan]g Raindrops
Joe Sam|
Regina ohe, Baby Come To Me
Alex Bugnon, Yearning For Your Love
Kirk Whadum The Promise
Three Times Dope Funky Dividends
gwl IGTSot‘: Kelj On Mdovm
armyl Toukes, Lifegua
Pagny‘u Belie And Prince, Yo Mister
Guy, Spend The NI&
Peabo B Bryson, All My Love
James Ingram, | Wanna Come Back
a:ru”hns Ialnii‘nhe L!I[e In}o Me i
s iliams, Talk To Myse!
m Paradise
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WORKIN’ OVERTIME: In the June 24th issue, the number of bullets on
the Hot Black Singles chart reached an all-time high: 59. This week’s chart,
which includes 12 debuts, totals 58. With this many bullets, peculiar moves
like those made by the following two records are not unusual.

“Express Yourself” by N.W.A. (Ruthless) high-jumps 33 places, entirely
based on retail points. This same retail surge was reflected in last week’s
Hot Rap Singles chart, when the single jumped 7-2. The original version of
“Express Yourself” was recorded by Charles Wright & the Watts 103rd
St. Band on Warner Bros. It peaked at No. 3 in August 1970. The other
record, “2 Hype” by Kid 'N Play (Select), rests at No. 78, even though it
gained eight stations. The fourth single from the “2 Hype” platinum album
is new at WCDX Richmond, Va.; WYLD New Orleans; WGPR Detroit;
KMJM St. Louis; WJIZ Albany, Ga.; WEDR Miami; WXOK Baton Rouge,
La.; and WDZZ Flint, Mich.

-

DOUBLE DIGITS: Seven records already on the chart harvest double-dig-
it radio adds. “Back To Life” by Soul II Soul Featuring Caron Wheeler
(Virgin), claims 29 stations. At No. 45, “Life” shows strength with 33 re-
porters moving the record up. Representative of the new reports are KSOL
and KDIA San Francisco, KRNB Memphis; WRXB St. Petersburg, Fla,;
WGCI Chicago; and KJLH and KACE in Los Angeles. It is now on 76 sta-
tions ... “Baby Come To Me” by Regina Belle (Columbia), at No. 50, con-
tinues its swift pace, gaining 25 stations for a total of 82. It also makes
early playlist gains. Some of the new reports come from WDKX Rochester,
N.Y; WQOK and WZFX Raleigh, N.C; WEDR Miami; WJHM Orlando
Fla.; WIMI Jackson, Miss.; and WBLZ Cincinnati . . . British singer Mica
Paris gets strong radio response with 16 adds on “Breathe Life Into Me”
(Island). The single moves 82-71 with new activity at WVEE Atlanta; WGCI
Chicago; WIMO Cleveland; WTLC Indianapolis; and WGPR Detroit.

Fourteen stations push “I'll Be There” by Miles Jaye (Island), 84-73.
New reports come from WKIE Richmond; WOWI Norfolk; WBLX Mobile
Ala.; WIBB Macon, Ga.; KPRW Oklahoma City; and WHUR Washington,
D.C. ... “All My Love” by Peabo Bryson (Capitol), now on 66 stations,
gains 13 new reports, including XHRM San Diego; WILD Boston; WQMG
Greensboro, N.C.; WFXE Columbus, Ga.; and WVEE Atlanta. It jumps 64-
54 ... Eugene Wilde also makes a 10-point jump to No. 62 with “Ain’t No-
body’s Business” (Magnolia). The single gains 11 stations, including WDAS
Philadelphia; WPAL Charleston, S.C.; WLOU Louisville, Ky.; WDAO Day-
ton, Ohio; and WMYK Norfolk ... At No. 52, “Fun” by Grady Harrell
(RCA) gains 10 stations while 35 stations show upward movement. Some of
the stations having fun are WNHC New Haven, Conn.; WAMO Pittsburgh;
KRNB Memphis; XHRM San Diego; and KSOL San Francisco.

SYBIL, WITH NINE ADDS on “Don’t Make Me Over” (Next Plateau). It
shows a strong point gain at radio and is showing very good retail in-
creases. It is on 72 stations. Among those stations adding the record are
WYLD New Orleans; KRNB Memphis; KJLH Los Angeles; WGCI Chica-
go; and KATZ St. Louis. This song was Dionne Warwick’s first chart sin-
gle. Recorded on Scepter Records, it peaked at No. 5 in 1963.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/

GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON
15 REPORTERS 29 REPORTERS 53 REPORTERS 97 REPORTERS

AIN'T MY TYPE OF HYPE
FULL FORCE coLumBta 3 8 20 31 32
BACK TO LIFE
SOUL Il SOUL virGIN 4 8 17 29 76
STATE OF ATTRACTION
RHONDA CLARK taBu 3 5 20 28 29
SMILIN’
LEVERT atLaNTIC 2 12 12 26 53
ALL | WANT FROM YOU
THE TEMPTATIONS MOTOWN 2 11 13 26 50
BABY COME TO ME
REGINA BELLE coLumsia 1 12 12 25 82
| WANNA COME BACK
JAMES INGRAM wARNER BROS. 4 ] 14 23 32
I'M IN DANGER
MOTHER'S FINEST caritoL 0 9 9 18 33
BREATHE LIFE INTO ME
MICA PARIS isLanD 4 5 74 16 52
'BOUT DAT TIME
PIECES OF A DREAM emi 1 1 14 16 41

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

*Without a doubt the new D.0.C. record is the hottest rap act that we’ve ever encountered—already
#2 at our chain!” | Bill Miller, Music Vision, St. Louis I

“(ould be rap record of the year. A marketing success from every aspect!”” [ Lou Garrett, Camelot |

“Massive sales out of the box. Will confinue fo do real well in the south!” [ Jim Thompson, Record Bar |

“The demand caught me by surprise, but this D.0.C. definitely has the right prescription!””
[ Ed Swiencki, Big State, Da|lasJ

III

*Tremendous first week from a relatively new artist, showing once again that the street can start the ball rolling
rJay Perloff, Universal, PhiladelphioJ

III

““Out of the box, the biggest new release by a new artist this summer
I Mike Giesen, City One Stop, Los Ange|es]

IT'S FUNRY ENOUGH

(7-99198) (0-96549) (PR 2766)

the first single from his debut album

NO ONE CRN DO IT BETTER

{91308}

Produced by Dr. Dre
Executive Producer: Eric “Eazy-E” Wright

On Ruthless Records, Cassettes and Compact Discs
Distributed by Atlantic Recording Corporation
© 1989 Atontic Recording Corp.@° A Warner Communications Co.
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Froduction
JCI Records

Taken from the forthcomi
album “MUTHA HOOI?)'r[“ng
Produced by Jr. James

and Dizzy Mikks

A Family Dogg Ltd.

Taken from the a|b9m
"g -4 -THE %\SE act
d by Klass AC
Fh’/{gg:gzmer%t: Leo Leichter
Sedona Recording Company
Distributed by JCI \
and Associated Labels
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JCI AND ASSOCIATED LABELS » i
21550 Oxnard Streel, Sullae 520« Woodland Hills, Cﬂ.‘?_l&ﬁ? &
“B18-593-3600 » Telex: A56-569 jeitn agoura - FAX: B18-593-3610
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|| Billboard. Hot Black Singles SALES & AIRPLAY.
1B .HO ingles ™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
Vi
: Sz Sz
SALES 3B AIRPLAY 35
2L128]  TITLE ARTIST [38| |22|28| miTLE : ARTIST (8
1|1 | BATDANCE (FROM "BATMAN") PRINCE | 4 1 | 2 | SOMETHING IN THE WAY STEPHANIE MILLS | 1
3 2 | 3 | SOMETHING IN THE WAY STEPHANIE MILLS | 1 2 |5 | IT'S NO CRIME BABYFACE | 2
3 |5 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON | 3 3 [ 3 | CONGRATULATIONS VESTA [ 5
4 [7 | 1T'S NO CRIME BABYFACE | 2 4 [7 | ITISNT, IT WASN'T, IT AIN'T. . . AFRANKLIN/W.HOUSTON | 7
5|6 [ WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 11 5 | 4 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON | 3
6 | 9 | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 6 6 |9 | MY FANTASY TEDDY RILEY FEATURING GUY | 8
7| 2 | THEY WANT MONEY KOOL MOE DEE | 19 7 | 8 | SARAH, SARAH JONATHAN BUTLER | 10
& 8 |15 | REMEMBER (THE FIRST TIME) ERIC GABLE | 9 8 |10 | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 6
9 |12 | CONGRATULATIONS VESTA | § 9 |13 [ REMEMBER (THE FIRST TIME) ERIC GABLE | 9
10 | 14 | ITISN'T, IT WASN'T, IT AIN'T. .. A.FRANKLIN/W.HOUSTON | 7 10 |15 | LET GO SHARON BRYANT | 12
£ 11 |16 | MY FANTASY TEDDY RILEY FEATURING GUY | 8 11 |14 | N.E. HEART BREAK NEW EDITION | 14
12| 4 | ON OUR OWN BOBBY BROWN | 13 12| 1 | BATDANCE (FROM "BATMAN") PRINCE | 4
Fe 13 [ 20 | SARAH, SARAH JONATHAN BUTLER | 10 13 {17 | TASTE OF YOUR LOVE EV. |16
LK 14 |19 | FIGHT THE POWER PUBLIC ENEMY | 22 1418|100 NATALIE COLE (DUET WITH FREDDIE JACKSON) | 18
L 15 [ 13 | MY LOVE IS SO RAW ALYSON WILLIAMS | 15 15 |12 | MY LOVE IS SO RAW ALYSON WILLIAMS | 15
.1 OVE ZONE 4 16 [21 | THE WAY IT IS TROY JOHNSON | 17 16 | 19 | IF YOU ASKED ME TO PATTI LABELLE | 20
from the album LO 17 |28 | N.E. HEART BREAK NEW EDITION | 14 17| 6 | ON OUR OWN BOBBY BROWN | 13
Take“ced py Tim O'Brien 18 [ 25 | LET GO SHARON BRYANT | 12 18 [ 20 | THE wav IT1s TROY JOHNSON | 17
@ p'Od:gement: Leo Leich!efny i 19 | 27 | FUNKY DIVIDENDS THREE TIMES DOPE | 24 19 | 22 | SPEND THE NIGHT GUY |23
& gagona Recording com::sociated Labels 20 | 8 | I'M THAT TYPE OF GUY LL.COOLJ |33 20 | 24 | PUT YOUR MOUTH ON ME EDDIE MURPHY | 21
27 D?s!ributed by JCi and — «f| [21]29 | TASTE OF YOUR LOVE EU. [16 21|23 | JUST GIT IT TOGETHER LISA LISA & CULT JAM | 25
- ADDED —_— 2|3 100 NATALIE COLE (DUET WITH FREDDIE JACKSON) | 18 22| 16 | WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 11
_—— o{| 123110 | SHOWER ME WITH YOUR LOVE SURFACE | 28 23 | 25 | HEAT OF THE MOMENT AFTER 7 |29
y  WOKT 24 |18 [ KEEP ON MOVIN' SOUL Il SOUL | 30 24 {21 | RAINDROPS KOOL & THE GANG | 27
: B WIKS WPAL W‘i% KFXZ KPRW 25|36 | 1 HYPE ENTOUCH | 26 25|30 | CAN'T GET OVER YOU MAZE/F.BEVERLY |34
w‘F_BAS WIAZ WMGL ‘\:\;EEI WEKY  KBUZ 26 | — | PUT YOUR MOUTH ON ME EDDIE MURPHY | 21 26 | 29 | SWEET TALK D'ATRA HICKS | 31
\\'r‘JFXE WAMR  WHHD - Gois  wvor  KDIA 27 | 33 | SPEND THE NIGHT GUY [23] [27]28 | 2300 JACKSON STREET THE JACKSONS | 35
* WiMp  WiZ wtég!‘: KWTD  WGRP |28 | 40 | IF YOU ASKED ME TO PATTI LABELLE | 20 28 |27 | MY SUGAR ATLANTIC STARR | 32
& WiQh WDKS \:(‘M 1) WIUG WD11 29 | 11 | MIDNIGHT SPECIAL THE SYSTEM | 42 29 | — | DON'T MAKE ME OVER SYBIL | 37
WALT  WRXB X WAV WCKX 30 [34 | WHY IS THAT? BOOGIE DOWN PRODUCTIONS | 48 30 | 37 [ QUT OF MY MIND THE 0'JAYS | 36
g WKIE Q 31 [39 | JUST GIT IT TOGETHER LISA LISA & CULT JAM | 25 3134 | WHYPE ENTOUCH | 26
32 |30 | SOMETHING REAL MIKKI BLEU | 43 32 |— | WHERE DO WE GO ? TENCITY | 38
% 33|22 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 39 33 | 39 | BABIES HAVING BABIES TERRY TATE | 40
o 34 | 26 | TURNED AWAY CHUCKII BOOKER | 55 34 | — | JUST WHAT I LIKE MICHAEL COOPER | 41
e 35 | 23 | SECRET RENDEZVOUS KARYN WHITE | 49 35 | — | FUNKY DIVIDENDS THREE TIMES DOPE | 24
36 | — | RAINDROPS KOOL & THE GANG | 27 36 | — | BACK TO LIFE SOUL It SOUL | 45
" 37|35 | SOMEBODY LOVES YOU EL DEBARGE | 57 37 | — | THE FIRST TIME CHRIS JASPER | 46
38|38 | 1 LKEIT DINO |53 38 | 35 | WHY YOU WANNA DEZI PHILLIPS | 47
: 3917 | 1 GOT IT MADE SPECIAL ED | 51 39 |— | BABY COME TO ME REGINA BELLE | 50
40 |24 | FORBIDDEN LOVE THIRD WORLD | 58 40 | — | TALK TO MYSELF CHRISTOPHER WILLIAMS | 44

©Copyright 1989. Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrievat system, or transmitted, in any form or by any means. electronic. mechanical, photocopying,

recording, or otherwise. without the prior written permission of the publisher.
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

78 2 HYPE (Hittage, ASCAP/Turnout, ASCAP)

35 2300 JACKSON STREET (Sigge, BMi/Ranjack,
BMI/Rat Trap, BMi/Virgin Songs, BMI/Cal-Gene,
BMI/EMI April, ASCAP) CPP

92 AINT MY TYPE OF HYPE (Forceful, BMI/Willesden,
BMI)

62 AIN'T NOBODY'S BUSINESS (Trycep, BMI/Willesden,

BmI)

ALL | WANT FROM YOU (Stanton's Gold, BMI)

ALL MY LOVE (WB, ASCAP/Peabo, ASCAP)

AS LONG AS WE'RE TOGETHER (Al Green, BMI/Irving,

BMI) CPP

BABIES HAVING BABIES (Micro-Mini,

BMI/Chatterback, BMI)

BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire,

ASCAP)

BACK TO LIFE (Virgin, ASCAP)

BATDANCE (FROM "BATMAN") (Controversy, ASCAP)

‘BOUT DAT TIME (Cal-Gene, BMI/Virgin, ASCAP/1989

Outernationai, ASCAP/Colgems-EMI, ASCAP)

BREATHE LIFE INTO ME (Chappell, PRS/Unichappell,

BMI)

BUST A MOVE (Varry White, ASCAP/Young Man

Moving, ASCAP)

CAN'T GET OVER YOU (Amazement, BMI)

COLD SWEAT (Cykus, BMI)

CONGRATULATIONS (Catdaddy, ASCAP/MCA,

ASCAP/Little Tanya, ASCAP/Vesta Seven,

ASCAP/Almo, ASCAP) CPP

DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac,

ASCAP) CPP

DOOWUTCHYALIKE (GLG 11, BMI/Pubhowayalike,

BMI)

EXPRESS YOURSELF (Warner-Tamerlane, BMI/Music

Power, BMI)

FIGHT THE POWER (FROM “DO THE RIGHT THING")

(Def American, BMI)

THE FIRST TIME (Jasper Stone, ASCAP)

FORBIDDEN LOVE (Worlers, ASCAP/Songs Of

PolyGram, BMi/0O Dad, BMI)

FRIENDS (EMI April, ASCAP/Ultrawave, ASCAP/A

Diva, ASCAP/Rightsong, BMI/EM) Blackwood,

BMI/Eric B & Rakim, ASCAP) HL

FUN (Sex Friend, BMI/Juby Laws, ASCAP/Tuff Cookie,

BMI/virgin Songs, BMI)

24 FUNKY DIVIDENDS (Acknickulous, ASCAP/Pop Art,
ASCAP)

86 GITCHI U (Looky Lou, BMI/Bright Light, BMI}

64 GOING CRAZY (Cal-Gene, BMI/Virgin Songs, BMI) CPP

72 GOTTA BE A BETTER WAY (Two Tuff-Enuff, BMI/O
Oad, BMI)

70 HEART DONOR (2560, ASCAP)

29 HEAT OF THE MOMENT (Epic/Solar, BMI/Kear, BMI)
cPpP

76 HEY YOUNG WORLD (Def American, BMI)

18 1 DO (Les Estoiles De La Musique,
ASCAP/Scaramanga, ASCAP) CLM

60 | GOT IT GOIN' ON (Varry White, ASCAP)

51 1 GOT IT MADE (Promuse, BMI/Howie Tee,

26

~

~

TES/BEET O B

69

2

32

14
13

BMI/Special Ed, BMI)

1 LIKE IT (Island, BMI/Onid, BMI) WBM

| WANNA COME BACK (Try-Cap, BMI/Willesden, BMI)
IF YOU ASKED ME TO (FROM “LICENCE TO KILL™)
(Realsongs, ASCAP/EMI April, ASCAP/U.A., ASCAP)
IF YOU DON'T KNOW ME BY NOW (Assorted,
BMI/Mighty Three, BMI)

{1 HYPE (Deep Sound, ASCAP/Bliss 69,
ASCAP/Vintertainment, ASCAP)

I'LL BE THERE (Abana, BMI/Virgin Songs, BMI)

I'M IN DANGER (Black Lion, ASCAP/Captain Z,
ASCAP/Aimo, ASCAP/Singh Sang, ASCAP/Satsongs,
ASCAP)

I'M THAT TYPE OF GUY (Def Jam, ASCAP/L.L Cool J,
ASCAP/D And D, ASCAP/Virgin, ASCAP) CPP

IT ISN'T, T WASN'T, iT AIN'T NEVER GONNA BE
(Albert Hammond, ASCAP/WB, ASCAP/Realsongs,
ASCAP) WBM

IT'S NO CRIME (Epic/Solar, BMI/Kear,
BMI/Greenskirt, BMI) CPP

{T'S REAL (Virgin Songs, BMI/Cal-Gene, BMI/Yah Mo,
BMmI) CPP

JUST GIT IT TOGETHER (Forceful, BMI/Willesden,
BMI/My! My!, BM)

JUST IN TIME (Honey Look, ASCAP/Basamp, ASCAP)
JUST WHAT | LIKE (Bee Germaine, BMI)

KEEP ON MOVIN' (Virgin, ASCAP) CPP

LA. POSSE (LA. Posse, ASCAP/Virgin, ASCAP)

LET GO (Almo, ASCAP) CPP

LOVE ALL THE WAY (One To One, ASCAP)

LOVE SONG (Epic/Solar, BMI/Jig-A-Watt Jams, BMI)
CPP

MAKE THAT MOVE (Modernigue, ASCAP)

ME MYSELF AND 1 (Tee Girl, BMI/Bridgeport, BMI}
MIDNIGHT SPECIAL (EM? April, ASCAP/Science Lab,
ASCAP)

MY FANTASY (FROM “DO THE RIGHT THING") (Cal-
Gene, BMI/Virgin, ASCAP) CPP

MY LOVE IS SO RAW (Def Jam, ASCAP/Slam City,
ASCAP)

MY SUGAR (Jodaway, ASCAP/Production Lab,
ASCAP/Preacher J., BMI)

N.E. HEART BREAK (Flyte Tyme, ASCAP)

ON OUR OWN (FROM "GHOSTBUSTERS I1") (Kear,
BMI/Epic/Solar, BMI/Green Skirt, BMI) CPP

ON THE STRENGTH (King Henry |, ASCAP/Currier,
ASCAP/Shaman Drum, BMI)

OQUT OF MY MIND (Trycep, BMI/Willesden, BMi/WE,
BMI)

PUT YOUR MOUTH ON ME (Eddie Murphy,
ASCAP/Gratitude Sky, ASCAP/Penzafire,
ASCAP/Virgin, ASCAP) CPP

QUIET GUY (Kiara's Tuff, BMI/Trixie Lou, BMI)
RAINDROPS (Selessongs, ASCAP)

REMEMBER (THE FIRST TIME) (Lamont
Coward/Bright Light, BMi)

ROCK THE HOUSE (Screen Gems-EMI, BMI)

SARAH, SARAH (Zomba, ASCAP)

SECRET RENDEZVOUS (Kear, BMI/Epic/Solar,
BMI/Green Skirt, BMI) CPP

SHE'S NOT MY LOVER (Diva One, ASCAP/Spectrum

=

a4
n
61

31

19

55

17
1

BRLS

100

VIl, ASCAP)

SHOWER ME WITH YOUR LOVE (Colgems-EMI,
ASCAP) WBM

SMILIN® (Trycep, BMI/Ferncliff, BMI/Willesden, BMI)
SO WAT CHA SAYIN' (Beat House, ASCAP/Paricken,
ASCAP)

SOMEBODY LOVES YOU (Jobete, ASCAP) CPP
SOMETHING IN THE WAY (YOU MAKE ME FEEL)
(Angel Notes, ASCAP/WB, ASCAP) WBM
SOMETHING REAL (El King, ASCAP)

SOUL PROVIOER (Mr.Bolton, BMI/Non Pareil, ASCAP)
SPECIAL LOOK (Black Lion, ASCAP/Captain Z,
ASCAP/Thump West, ASCAP/If She Ran Ha,
BMI/Atmo, ASCAP) CPP

SPEND THE NIGHT (Pending)

SPEND THE NIGHT (CE SOIR) (Angel Notes,
ASCAP/WB, ASCAP)

STATE OF ATTRACTION (Flyte Tyme, ASCAP/Avant
Garde, ASCAP)

SUMMERTIME (Entertaining, BMI/Dainica, BMI)
SWEET TALK (Cuddie B, ASCAP/Diner Dog, ASCAP)
TALK TO MYSELF (Vertim, ASCAP/Wokie,
ASCAP/Whole Nine Yards, ASCAP)

TASTE OF YOUR LOVE (Marvennis, ASCAP/Syce ‘M’
Up, ASCAP)

THEY WANT MONEY (Zomba, ASCAP/Willesden, BMI)
THIS LOVE'S FOR YOU (Songcase, BMI/Hit Boy, BMI)
TURNED AWAY (Selessongs, ASCAP/Honey Look,
ASCAP)

TWO WRONGS (DON'T MAKE IT RIGHT) (Venus
Three, BMI/Pushy, ASCAP/Perfect Ten, ASCAP)

THE WAY IT IS (Anointed, ASCAP)

WE GOT OUR OWN THANG (Zomba, ASCAP/EMI Aprit,
ASCAP/Across 110th Street, ASCAP/Way To Go,
ASCAP/Bridgeport, BMI)

WHERE DO WE GO 7 (EMI April, ASCAP/Ackee,
ASCAP/Guy Vaughn, ASCAP/EMI Blackwood,
BMI/Been Stung, BMI)

WHY IS THAT? (Zomba, ASCAP)

WHY YOU WANNA (Avant Garde, ASCAP)

YEARNING FOR YOUR LOVE (Temp Co., BMI)

YOU BETTER DANCE (Colgems-EMI, ASCAP/Boston
International, ASCAP)

YOU FOUND ANOTHER GUY (Cal-Gene, BMI/Virgin
Songs, BMI) CPP

(YOU'RE MY ONE AND ONLY) TRUE LOVE (Robi-Reb,
ASCAP/Red Instructional, ASCAP/Free-Dome, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.
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David Peaston Makes Good First Impression
‘Introducing . ..’ Showcases A Stirring New Vocalist

BY DAVID NATHAN

LOS ANGELES At both the
Black Radio Exclusive conference
in Los Angeles in May and the
R&B Report confab in Chicago in
July, vocalist David Peaston
wowed hardened industry execs
and radio personnel with a soul-
stirring version of the Billie Holi-
day classic, ‘“God Bless The
Child.” It was the St. Louis na-
tive’s reading of that song that
won him acclaim as the reigning
star of the amateur contest on the
weekly “Showtime At The Apollo”
TV program and, ultimately, led to
his signing with Geffen Records
last year.

Currently enjoying his first
taste of chart success with “Two
Wrongs (Don’t Make It Right)”’
from his debut album, “Introduc-
ing ... David Peaston,” Peaston
admits that his appearances on the
show helped, ‘‘but the offers didn’t
come flooding in from companies
and I had to do showcases in New
York and Los Angeles before any-
thing really happened with getting
a deal.”

A former schoolteacher, Peas-
ton—who moved to New York in
1981—says that securing the ser-
vices of Anita Baker’s producer,
Michael J. Powell, as a result of his
L.A. showcase, ‘“‘certainly didn't

RHYTHM AND BLUES

(Continued from page 20)

Pieces Of A Dream. Their new EMI
album, “ 'Bout Dat Time,”’ is
stocked with the jazz-funk they're
known for, but with a more dance-
tempered groove. The 10-track al-
bum was produced by Preston Mid-
dleton, Gene Griffin, Pieces Of A
Dream (drummer Curtis Harmon
and bassist Scott Cannady), and
others. Check out the title cut, ‘“Pick
Up The Pieces” (not the old AWB
tune), and the ballad “Surrender”—
all feature the robust, midnight-
hour vocals of Norwood ... Kevin
Harewood, long the VP/GM of
Hush Productions, has been named
head of the new black and urban
contemporary music division at the
William Morris Agency, to be based
in Beverly Hills, Calif. At the same
time, Walter Lee takes over as VP/
GM of Orpheus Records. He had
been senior VP of marketing and
promotion at Capitol . .. Correction:
West Coast-based rapper Ice-T and
Yemenite vocalist Ofra Haza, both
of whom were reviewed in show-
cases at New Music Seminar events
(Rhythm & the Blues, July 29), are
on Sire Records.

HEADY FOR THE RAPPER: “It's
one long party” ... “You can’t miss
it—everyone will be there” ... “It’s
the only time I get to see all the
folks I deal with on the phone all
year.” This week (Aug. 17-20) sees
the 13th annual reunion of the Jack
The Rapper Family Affair in Atlan-
ta. And yes, it will be my first. I
hope to see many of you there, and
especially look forward to meeting
Jack Gibson, patriarch of black ra-
dio and the voice of—the Jack The
Rapper tipsheet.

hurt in talking with companies. We
eventually settled on Geffen after
five or six companies began to bid
because they offered me what I
was looking for: a long-term, seri-
ous commitment.”

‘l wanted the first
single to be
up-tempo because
| didn’t want to be
classified right off’

That Peaston ended up with a ca-
reer in music is no surprise, consid-
ering his family background:
mother Martha Bass (a former
member of the famed Clara Ward
Singers) is a renowned gospel
singer, while older sister Fontella
Bass rose to fame in the mid-'60s
with “Rescue Me,” the R&B clas-
sic.

“Even though my family was
into music, I really didn’t want to
sing. Basically, the guys in the
family were the musicians and the
women were the singers. Plus, be-
ing a big guy, I wanted to have this
great bass voice but my voice was
always real high,” Peaston says.

It was when his mother failed to
attend a church service in 1977
that the young Peaston was called
on to sing: “I was sitting at the
keyboards ready to play and they
kept calling for my mother and fi-
nally somebody said, ‘Let’s have a
song from her son!” I was shocked
because the people responded so
well, and that’s really when it all
began.”

Singing in local gospel choirs
and R&B groups, Peaston contin-
ued his career as a teacher and af-
ter major layoffs in the profession
led to his move to New York, he be-
gan pursuing his musical ambi-
tions. “To start out with, I'd just
sit in with musicians I knew from
back home and sing a couple of
songs for $25. I did the usual
stuff—weddings, bar mitzvahs,
parties—and gradually I started
building up a little following. In
1986, I went to the Apollo to do the
Amateur Hour there.”

When ‘“Showtime At The Apol-
lo” began, Peaston was an immedi-
ate hit with TV audiences. Peaston
was continuously called back to

appear at the venue and, he re-
calls, ““we did get some offers
from record companies but they
really weren’t on the kind of level I
wanted—they were what I'd call
amateur offers, for someone who
just wanted to sign a deal with
anyone.”

The singer says that after sign-
ing with Geffen, he and manager
Barry Hankerson with producer
Powell “must have listened to over
150 songs and we cut 20 of them,
of which only six ended up on the
album. I wanted this first LP to be
a total representation of me and I
must say I didn’t feel pressured to
do anything that didn’t feel right
to me.”

Working with Powell and engi-
neer Barney Perkins in their na-
tive Detroit ‘“was a lot of fun. Mi-
chael is the kind of guy you can re-
lax with, not the typical producer.
The most important thing was that
he allowed me to be free. I'm a
hyper kind of singer, so he showed
me how to hold back when that’s
what I needed to do and how to
smooth out my vocals in certain
places.”

Peaston’s virtuosity as an emo-
tive balladeer is evident from his
debut album. ‘“God Bless The
Child” may have seemed a logical
choice as the first single but, says
Peaston, “l wanted to go with an
up-tempo track because I didn’t
really want to be classified out of
the box. I mean, I love ballads but
I don’t want to be confined.” Pro-
ducer Teddy Riley remixed the ini-
tial single, “Two Wrongs (Don’t
Make It Right),” because, Peaston
notes, ‘I wanted to get that youth-
ful sound on my first record.”

With tour plans in the making,
Peaston says he would love to be
nominated as best new artist at the
Grammy Awards, and while he is
enjoying the enthusiastic response
to his debut album, the singer ad-
mits to being perplexed about com-
parisons with other male vocalists.
“Because Luther [Vandross] and I
are both big guys, people do make
that comparison and I don’t really
think it’s fair,” he says. “If you lis-
ten, we don’t even sound alike. 1
mean, Luther sings so well and I
take it as a compliment that people
would even consider us in the same
light at all, but it bothers me be-
cause I've worked so hard to cre-
ate my own sound and I want to be
recognized for that.”

LISA LISA & CULT JAM ‘GIT’ THE BEAT—AGAIN

(Continued from page 20)

going to go tier by tier,” says Me-
lendez. “We're hoping to capture as
much of Lisa Lisa & Cult Jam’s ver-
satility as we can.”

Says Ruben Rodriguez, senior
VP, black music, at Columbia: “Lisa
Lisa is truly a star, an artist the
company is very proud of. She’s a
true artist-development success sto-
ry, and the commitment has been
there from day one from everyone
in the company. The album is loaded
with a lot of good records. We're
getting great response on the al-
bum and on ‘Kiss Your Tears
Away,” an album cut that’s getting

great phones at various radio sta-
tions around the country. Many pro-
gram directors are comparing it to
the response they got on ‘All Cried
Out.’

“We're looking to take Lisa Lisa
to the next phase,” continues Rodri-
guez. “ ‘Git It Together’ is moving
nicely up both the black and dance
charts, and at the same time we're
getting response to album cuts. We
have an album that really shows the
depth of Lisa and how she’s ma-
tured as a vocalist. We will continue
to build on that.”
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SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE
HORROR Sep 2 e Merchandising Aug 18
VIDEO Sep 9 e Top Titles Aug 25
Sep 16 e Promotions Sep 1
Sep 23 e Hollywood Sep 8
COMPACT Sep 23 o CD Now Aug 29
DISK e Production
o Labels
® Packaging
¢ Retail
VIDEO Sep 30 e Overview Sep 5
RETAIL ¢ Personnel
MANAGEMENT e Inventory
e Sell-Through
¢ Rentals
GOSPEL Oct 7 e Gospel Now Aug 29
MUSIC e Labels
® Black
e Publishing

¢ HORROR VIDEO features a special column in the first four is-
sues of September focusing exclusively on the horror/sci-fi
genre. Each column is a mini marketing report on hot new
product, consumer and dealer campaigns, sales and rental
tips, label activity, and Hollywood production trends that cap-
ture the enormous excitement and ongoing interest in the
most durable, hair-raising genre in home video.

e COMPACT DISK has become the recording industry standard
in a few short years, and the trend only shows signs of deepen-
ing and widening in the '90s. For record companies, CD has
progressed from an audiophile and reissue medium to coin of
the realm for all new releases—including special promotional
and collectors’ editions. The changeover from vinyl to CD has
already changed the face of the industry from labels to retail,
and new industries have sprung up around the new growth.

¢ VIDEO RETAIL MANAGEMENT surveys video retailers around
the country for their views on store management today. With
the product mix constantly changing and rearranging, and
stores upgrading to keep customers moving swiftly through
sales/rental transactions, management—not product—often
plays the decisive role in determining levels of success, even
survival.

e GOSPEL MUSIC continues to reap rewards for presenting the
kind of music that upholds traditional values without sacrific-
ing timeliness, style or energy. Driven by the same contempo-
rary rhythms that ignite commercial pop, rock and black mu-
sic—and produced with the same chart sophistication—gos-
pel today yields nothing to its pop/rock cousins but the shock
and surface.

e COMING ATTRACTIONS: COUNTRY, NEW AGE, AES '89.
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FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz,

Ken Karp, Jim Beloff, David Nelson. (212) 764-7300 or (212)
536-5004.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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Beats And Pieces: Heard It Through The Vine

BIG BEATS: Get ready, get set—
“Rhythm Nation” is the title of the
forthcoming Janet Jackson album,
and its contents are being kept top
secret. The first single scheduled to
be released within the next couple

weeks is “Miss You Much,” and its
video will be premiered on MTV.

The project was produced by none

other than Jimmy Jam & Terry
Lewis, and an inside source says it’s
“fierce!” ... The second week in

“I'm Glad You Came To Me"' is the
latest release from Bas Noir,
which opened eyes and ears to its
extraordinary talent with last
year’s underground hit, “My Love
Is Magic.” The act’s current single
on Nu Groove (212-398-1855)

12-Inch Singles Sales chart.

Bas Noir is often mistaken as
being one person due to the young
women’s similar and very mature
vocal styling, but the act is actual-
ly composed of 19-year-old Morie
Bivins and 16-year-old Mary Rid-
ley. The Trenton, N.J.-based duo
met three years ago and were,
along with two male vocalists,

BAS NOIR: Mary Ridley and Morie Bivins

NEW ON THE CHARTS

jumps up to No. 37 on this week’s -

members of a doo-wop group
called Profile, which was modeled
after the Manhattan Transfer and
toured the talent competition cir-
cuit.

Although the doo-wop affili-
ation didn’t pan out, fate led Bas
Noir (which means “black stock-
ings” in French) to Virgin record-
ing artists Burrell (who write and
produce for the two) and the rest,
as they say, is history.

The talented teens are presently
securing a stateside major-label
deal, preparing a brief European
tour for early fall, and completing
work on their album debut.

BILL COLEMAN

September, expect “We 2 R 1,” the
Arista debut album from Euryth-
mics. The first U.S. single is sched-
uled to be “Don’t Ask Me Why,”
while the first U.K. release will be
“King & Queen” ... Those who
were expecting the new ABC album
“Up” may be waiting indefinitely.
This album (which was to be the
duo’s last for PolyGram before
moving on to EMI) was originally
supposed to be one of remixes, then
it became one of new material. Now
it seems that hassles between the
label and the group have delayed re-
lease of any more singles or the al-
bum until further notice. The first
single, “One Better World,” was
only released in the U.K.

Legendary disco label West End
Records has offered to donate one
of its classics to be remixed and re-
released with all profits to be donat-
ed to 24 Hours For Life, a nonprofit
organization dedicated to funding
New York-area AIDS relief and
education groups. It is organizer
Mel Cheren’s hope that other la-
bels, recording studios, mixers, or
artists will donate their product and
/or services to benefit this worthy
cause. For further information on
how you can help, call 212-633-1612.
Hmmm—Taana Gardner, Raw
Silk, Loose Joints, The Bombers,
ete. Could be jammin’.

Purple Reigns—Rumor has it
that Chrysalis recording artist
Elisa Fiorillo was in recording at
Minneapolis' Paisley Park studios
when its owner, Prince, decided to
do some work with her. It has also
been heard through the vine that
the Purple Crusader is completing
work with fave Jill Jones for her
new album as well as working on
Morris Day’s next project, which
may include a few former Time

Expose Reveals Enduring Talent On 2nd Effort
‘What You Don’t Know’ Wasn’t Hurt By Dispute

BY LARRY FLICK

NEW YORK In 1987, Arista re-
cording act Exposé enjoyed some-
thing most artists rarely do with a
major-label debut: multiplatinum
success.

The album, “Exposure,” which
spawned such hits as “Come Go
With Me’ and ““Point Of No Re-
turn,” transformed the Miami-born
trio from a dance-track act into
mainstream pop sirens seemingly
overnight. And while others who
achieve instant success sometimes
fizzle as quickly as they spark, Ex-
posé does not appear to be vulnera-
ble to the dreaded sophomore
slump. The title track to its current
album, “What You Don’t Know,”
was an across-the-board smash, and
the new single, “When I Looked At
Him,” appears hitbound as well.

Unfortunately, success of this
magnitude rarely comes without
problems. And most fans of Exposé
probably have little idea how telling
the title of the group’s second al-
bum, “What You Don’t Know,”
really is.

Prior to the album’s completion,
the group was caught in the middle
of much controversy and legal en-
tanglements, which not only post-
poned the recording of “What You

Don’t Know,” but also held the fu-
ture of the group in question.

At one point, members Ann Cur-
less and Gioia were reported to have
terminated their contracts with Ex-
posé manager/producer Lewis Mar-
tinee and his company, Pantera Pro-
ductions Inc., while third member
Jeannette Jurado sought legal ac-
tion against Martinee, citing breach
of contract, fraud, negligent man-
agement, and failure to pay commis-
sions and salaries in a timely fash-
ion.

“The entire incident was blown
out of proportion,” says Gioia, who,
along with Curless and Jurado, has
since resolved her conflict with Mar-
tinee and Pantera and signed a new
agreement with the company.
“There was no suing of anybody,
Jeannette never went to court, and
we’'re all very happy together.
We're partners through and
through.”

Gioia attributes the entire mishap
to inexperience in the music busi-
ness and a lack of communication.
“We were just babies when things
started to happen. The group grew
[in popularity] so quickly; there was
no time for meetings, and we were
exhausted. Everyone just got their
wires crossed.

“The record business is a serious

business, and you have to have com-
plete trust and communication with
the people you work with,” Gioia
continues. “We have that with Pan-
tera Everything is much better
now.’

With its troubles behind 1t Ex-
posé has hit the road to promote its
new album. By the end of this year,
the trio will have played in medium-
to-large-size venues throughout the
U.S., and dates in Europe and Cana-
da are currently in the planning
stages.

That is an enormous jump for a
group that heretofore has been slot-
ted within the narrow category of
being a club act. “First of all, I don’t
think Exposé is a ‘dance group,’”
says Gioia. “We started that way,
but I wouldn’t agree that we still
are. It seems that a lot of the
groups in the top 10 right now start-
ed the same way. I think it might be
more accurate to say that we make
pop music that you can dance to.”

In the meantime, Exposé contin-
ues to churn out hit after hit—with
seemingly no end in sight, Gioia’s
commitment to the group is any in-
dication of its future.

“I hope this goes far. It’s ex-
hausting, hard work, but I'm having
a great time—we all are. We plan on
staying together for a long time.”

members. Shep Pettibone has com-
pleted remixes on the song “Trust,”
from the recent ‘“Batman’ collec-
tion, for eventual single release.
Former Paisley patriot Sheila E.
has been busy working on a film

DANGE
TRAX

by Bill Coleman

project, tentatively titled ‘‘Ford
Fairlane,” which stars funnyman
Andrew “Dice” Clay as a rock’'n
’roll detective. Sheila is reported to
be featured in two scenes with her
band and has written and produced
two songs for the film with her
brother, Peto Escovedo. Expect the
film out sometime next summer
with an accompanying soundtrack
on Elektra. Also, Sheila is currently
preparing material for a new album
project due out next year.

I.I'L PIECES: WNJR-AM Newark,
N.J., has recently begun its “Satur-
day Night Dance Party” hosted by
Carlos DelJesus (WKTU, “Hot
Tracks”) and Mike “T.” The pro-
gram will feature mixes by local
DJs as well as celebrity interviews.
The station is looking to establish
label contacts for possible club mu-
sic service. They can be reached at
600 North Union Ave., Hillside, N.J.
07205; or phone 201-688-5000 . . .
Fave E.S.G. is currently working on
new demos for a possible album.
For further information call 212-
292-6321 ... Ex-Cure member, for-
mer solo artist (“Listen”’), and pro-

ducer Phil Thornalley is now front-
ing Virgin act Johnny Hates Jazz.
Former lead singer Clark Datchler
is working on a solo project . . . Gef-
fen will be releasing Fuzzbox’s al-
bum, “Big Bang,” shortly. The proj-
ect has already garnered the wacky
foursome two pop hits in England,
with a third, titled “Self!,” on the
way ... Jim Klein is producing the
new album from Atlantic act Paja-
ma Party (“Yo No Se”’) as well as
working on the new Romeo Romeo
with D.J. Casanova.

Megatone Records is venturing
into the house music arena with a
spinoff label called Megatone
House. Dave Diebold has been ap-
pointed GM for the labels and is
presently looking for house and hi-
NRG material and plans to expand
the labels’ mailing list. Incidentally,
Megatone is currently the distribu-
tor for Diebold’s book, ‘“Tribal
Rites,” which chronicles San Fran-
cisco’s place in dance music. New
printings include special tributes to
dance legends Sylvester and Pat-
rick Cowley. The book can be or-
dered by sending $12 plus $1 post-
age and handling to Megatone Rec-
ords, 51 Noe St., San Francisco,
Calif. 94114; or phone Dave at 415
621-7475.

It has been reported that Donna
Summer recently wrote a letter to
ACT-Up, the AIDS activist group, in
which she denies saying years ago
that AIDS is God’s way of punish-
ing gays. As for the timing of the
long-overdue statement: “I was un-
knowingly protected by those
around me from the bad press and
hate letters . .. If I have caused you
pain forgive me.” The note appar-
ently closes with quotes from Chap-
ter 13 of I Corinthians in the Bible.

DANCE/DISCO 12

(WHOLESALE FOR STORES)
US.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12" RELEASES _

Jose Cheena—My Left

David Ross—} Broke My Heart
Runaway—Split Decision

LL Cool J—Big Ole

Various—Club Sensation

Em Jay—Come N Get It

Blue Jean—Sound Of House Music
Cover Girls—My Heart Skips

Reese—Rock To The Beat
Frankie Knuckies—Tears

Club Med—Club Med

Aretha & Whitney—it isn't

De La Sout—Say No Go (Remix)
Flits—After School

Two Live Crew—C’'mon Babe
Franda Robertson—Think

NOW MllIlE IHAN JUsT 12°

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE |
800 NUMBER |
JOUTSIDE NEw YORN STATE)

800-992-9011

Cati NOW FOR LATEST 12
RELEASE iNF ORMA TION |

EXPERIENCED }
SALES PEOPLE
NEEDED
CALL IRY

[ CALL FOR OUR NEW |
FREE CATALOG
Listing Al New Records 8

Al Titles We Stoch
includvng over 800
DANCE/DISCO
CLASSICS

UHI(IIIE HEGUHD DIST.

110 DENTOMN AVE. MEW HYDE PK_, N.Y_ 11040
Phone {516] 294-5900 (01] = FAX [(516) 741-3584

PROMOTIONAL
MUSIC VIDEOS

Available on 1 hour tape compilations

outlets throughout America.

to Night Clubs, DJ’s, Hotels and retail

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575
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Geffen Records’
Tom Zutaut talks
about his amazing
string of successes

Credited by many as ‘‘the hottest
A&R man in the business” in re-
cent years, Geffen Records’ Tom
Zutaut has been responsible for
signing many of the '80s’ most
successful artists—including,
but not limited to, Motley Criie
and Dokken while at Elektra,
and Guns N’ Roses, Edie Brickell
& the New Bohemians, Enya,
and Tesla, among others, at Gef-
fen. In a recent conversation
with Billboard’s Los Angeles bu-
reau chief, Dave DiMartino, Zu-
taut discussed his past successes,
his hopes for the future, and his
views of the state of A&R today.

Q: So what’s your reaction to be-
ing called the hottest A&R man
out there?

A: It’s like the culmination of
years and years of hard work. It
makes me think back

hasn’t worked out as well as you
would have wished?

A: The biggest disappointment I
faced recently was the Rock City
Angels. Rolling Stone and Bill-
board gave it great reviews. Ev-
eryone [ know who has great taste
in music loves this record, and you
know, to this day I'm still getting
phone calls from people saying,
“Tom, you didn’t do enough for
this record, how could you let it
slip through the cracks? Keep
fighting for this record.”” Mean-
while, the company promoted the
record last fall and it's out of the
marketing peoples’ consciousness
now.

I think maybe it was my fault. |
was the one who decided to make
it a three-sided album. Maybe I
should have put out an EP, creat-
ed a buzz for the band with the
EP, and then deliv-

to when I started a
work-study program
in a WEA mailroom
at 17, and said,
“What I really want
to do with my life is

‘l never want
to do the same
thing twice’

ered the album.
There’s one thing
that’s changed in the
business; it now
takes a year to break
a record. There are

help artists get their

music out to people in the world.”
And I've been able to do that. I'm
a vinyl junkie and a music lover
first, and a businessman second. |
guess, as the Beatles said, it’s bet-
ter than selling shoes.

Q: From Kitaro and Enya to
Moétley Criie and Guns N’ Roses,
your signings have been ex-
tremely diverse. How do you feel
about labels utilizing separate
A&R people solely for specific
genres—like metal or rap—at the
expense of a more broad-based
perspective?

A: 1 love all kinds of music, from
Beethoven’s Fifth to Mozart to
Metallica to the New Bohemians
to Enya. It’s a funny thing. I meet
people like me, that love all kinds
of music. I think that being musi-
cally open and aware is an impor-
tant part of being an A&R person
for a record company. On the oth-
er hand—and I think the industry
would bear this to be true right
now, and you can see it evidenced
as A&R people shuffle around
companies—there aren’t a lot of
people like this. So the few that
there are seem to be offered jobs
by everybody. When I find some-
one who's well-rounded musically
and loves all kind of music, the
first thing you do when you know
they have good taste is offer them
a job. I think well-rounded people
have a better perspective—but if
someone is an expert in their area
of music, whether it’s hip-hop,
heavy metal, or classical, if they
have great taste and vision, why
not bring them in to do that? I
think that both things are good.
Q: What recent project of yours

very few promotion,

sales, and marketing departments
in general—with the product flow
as extensive as it is—that have
time to work a new band for a
year. But if you go down the list,
with a few minor exceptions, it's
the records that have been worked
for a year that are selling plati-
num and multiplatinum. It be-
comes a real Catch-22.
Q: On an A&R level, do you feel
pressured to repeat yourself?
A: One of the things I have in my
head is that I never want to do the
same thing twice. I don’t want to
do another Guns N’ Roses. I’'m not
interested in a GN’R clone, and 1
wasn’t interested in a Motley Criie
clone. I guess the two things I've
done that come the closest musi-
cally would be Tesla and Dokken.
Both are pretty right-on-the-mon-
ey rock bands with good songs.
But it’s almost like if something’s
too much—I passed on Poison,
which was probably a stupid thing
to do, but [ saw them play and the
lead singer looked like a dead ring-
er for Vince Neil. And I thought,
“This is like a Motley Criie Part
Two,” even though I thought that
they might sell some records.
Maybe that was a problem. Maybe
I shouldn’t be like that—maybe if
I see something good, even if it
does remind me of a Motley Criie,
on a business level I should do it.
Q: Who are you working with
now?
A: Right now with this group Sha-
dowland, who are working with
Pat Moran, who did the New Bo-
hemians record. And [ have Salty
Dog in the studio working with

(Continued on page 30)

No Radio Silence For Comrade Grebenshikov

Boris The Soviet Grawls Up Charts

BY MELINDA NEWMAN

NEW YORK “I have too high an
opinion of myself to think I'm a to-
ken Russian,” jokes Soviet rocker
Boris Grebenshikov.

Grebenshikov’'s “Radio Silence,”
produced by Dave Stewart, has
been released on Columbia and is
one of the first albums of Soviet
rock recorded on a major Western
label. The title track is doing well on
both the Modern Rock and Album
Rock Tracks charts, and a second
single, “The Postcard,” is ready for
release.

Grebenshikov, well-known in his
native country as the leader of rock
group Aquarium, was brought to
the label’s attention by Kenny

Schaffer and Marina Albee, part-
ners in Belka International, a com-
pany that handles U.S.-U.S.S.R.
ventures.

Despite this living example of
perestrotka in action, label execs do
not want to pigeonhole Grebenshi-
kov as “that Russian singer.”

Says Jack Krugman, associate di-
rector of marketing for Columbia,
“The Russian issue is one we dis-
cussed prior to putting a campaign
together. It was certainly to every-
one’s advantage not to hide from
that angle, but after that we wanted
to move the focus to the music itself
and Boris’ vision.”

According to Grebenshikov, that
“vision” was simply to make an al-
bum for Western release. “The

achievement of recording it is
enough for me; my own curiosity
and inner urge is satisfied. It's grat-
ifying to see it done the way it's sup-
posed to be and if it’s heard, great,
but my first target was just to make
it happen.”

Grebenshikov wrote the songs
over a period of six months before
going into studios in London, Mon-
treal, New York, and Los Angeles
with Stewart. The producer brought
in his Eurythmies partner Annie
Lennox, as well as Pretenders’ sing-
er Chrissie Hynde, for vocals.

“I liked playing within the limita-
tions of Western rock’n’roll,” Gre-
benshikov says. “Dave was keeping
in mind the commercial potential

(Continued on next page)
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I WAS HAVING a discussion with someone in their
20s,” Billy Joel was saying, “and they were talking
about the difficulties of growing up and dealing with all
the things that had happened in their lifetime, in the late
"60s, "10s, and '80s. And they said, ‘You know, you grew
up in the '50s and nothing happened in the '50s.’ I said,
‘What do you mean!" ”

With that, Joel cued up a digital audiotape of “We
Didn’t Start The Fire” and from the speakers came a
headlong rush of historical images of the past four de-
cades, a compelling collage set to an
escalating rock’n’roll melody line.

Billy Joel’s ‘Storm Front’ Approaches;
Gamble & Huff Gelebrate; Lennons Sing

ON THE ROAD: Look for Billy Joel to hit the road in
the late fall for an arena tour to support “Storm Front”
... After the William Morris Agency announced last
month that the company had signed Soul II Soul, the
act’s manager, Don Taylor, reported the deal had not
gone down. Jazzie B and his group will open a 25-ity
tour in Seattle Sept. 19, booked by Famous Music . . . Fa-
mous also recently signed Third World and Redhead to
its booking roster . . . Edgar Winter, on a bill with Leon
Russell and La Toya Jackson, played a multinational

music fest in Moscow Aug. 5 and 6

The song is from “Storm Front,” Jo-
el’s first studio album in three
years, due from Columbia Records
in October (Billboard Aug. 12).
However, Joel's audience for this
sneak preview and discussion of his
songwriting wasn’t a bunch of label .
execs but some 450 fans lucky

== e

and sang his new single, “Cry
Out”—in Russian. The track is from
Winter’s new Rhino release, “Mis-
sion Earth,” a science-fiction con-
cept album based on the environ-
mental writings of L. Ron Hubbard
... Julian Lennon had family drop
in on his New York concert at the
Beacon Theater show in New York

enough to get tickets to Joel’s mas-
ter-class seminar at the Altec Lan-
sing Music Festival in Southampton, N.Y.

Sponsored by Altec and organized by Eddie Simon,
founder of New York's Guitar Study Center and presi-
dent of Hampton Bays, N.Y., top 40 outlet WWHB
(HB107), the event, July 27-Aug. 4, was a music fest
with a difference. Along with shows by B.B. King,
Toots & the Maytals, David Bromberg, Arlo Guthrie,
and others, it featured remarkable discussions by Joel
and Dion DiMucci on the art and business of pop music.
Proceeds from the two sessions will help fund an Altec
Lansing Scholarship at the Guitar Study Center.

While most artists of his stature insulate themselves
from their fans, Joel has participated in several such
seminars—and it was clear why at this session. As
Newsday pop music critic Wayne Robins put it: “What
could have been a dry classroom lecture was elevated to
autobiographical performance art.”

Not all musicians would feel as comfortable in such a
setting, or prove as informative and entertaining as did
Joel. And by their very intimate nature, such seminars
could never accommodate very many fans. But the con-
cept, nurtured by Simon and bolstered by Altec Lansing,
ought to spread to other settings and sponsors.

“There’s a great deal of information that artists have
that they’re never really called upon to talk about or
share,” Joel said afterward. “I found that people were
asking me questions not out of prurient interest or just
because they wanted to talk to Billy Joel, but because
the right answer would be meaningful to their lives.

“I've raved about this to other musicians, other writ-
ers, other producers, and people in the industry,” says
Joel. “You've got to do this.”

by Thom Duffy

when half-brother Sean Lennon
walked on stage to sing their fa-
ther’s version of “Stand By Me.”

nN THE BEAT: When the members of Scotland’s Dea-
con Blue hit the Bottom Line stage in New York on
their U.S. showcase tour, they wore their influences—
and ambition—on their sleeves. Here was a band whose
buoyant but still-evolving pop vision managed to em-
brace Arthur Conley, Gram Parsons, Tennessee Wil-
liams, and more; whose stagecraft already fits the larg-
er halls it plays back home; and whose sense of purpose
was even clearer live than on its current Columbia Re-
cords release, “When The World Knows Your Name.”
Along with industry movers and such fellow artists as
Paul Young and Tommy Conwell, the club audience in-
cluded a wildly enthusiastic core of Deacon Blue follow-
ers obviously eager to say, “I saw them when ... " .
BMI held a bash for Philly soul song masters Kenneth
Gamble & Leon Huff to celebrate the No. 1 remake of
“If You Don't Know Me By Now" by Simply Red.
Among the guests was Harold Melvin of the Blue
Notes, whose group, with Teddy Pendergrass on lead
vocals, first scored with the song 17 years ago . .. Join-
ing Atco's Enuff Z’Nuff on the management roster of
McGhee Entertainment is The Front, out of Kansas
City, Mo., whose Columbia debut is due in the fall.

SERIOI IS HONESTY: Warner Bros. artist Carole Da-
vis was accompanied by producer Nile Rodgers at a re-
cent label soiree to mark her debut disk, “Heart Of
Gold.” Davis proved a quick wit as well as a glamorous
talent when asked why the track chosen as the album’s
first single is the sharp dance tune “Serious Money.”
“Because,” she said, “it’s what I want to make.”
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DEVELOPMENTS

SUMMER'S LONG RISE

Henry Lee Summer’s manager,
Jim Bogard, likes to call his client’s
career a “cottage industry.” This is
because he has taken the hotel
lounge singer he stumbled upon in
1982 to national success by way of
fliers, posters, mailing lists, and
“all the little things anybody can
do. But if you follow through, they
really work!”

Not to mention the gigs, gigs,
and more gigs—first in clubs, then
at high schools, county fairs, radio
promotions, city festivals, and
then—after the success of his 1988
debut album on CBS Associated
Records and the hit single “I Wish
I Had A Girl"—a national tour. A
native of Indianapolis, Summer has
" reached the top 20 on the Hot 100
Singles chart again this summer
with “Hey Baby”’ from his sopho-
more effort, “I've Got Every-
thing.”

Prior to that debut album, how-
ever, Bogard and Summer learned
the music business ropes by put-
ting out Summer’s first record
themselves, landing video exposure
on a campaign clip for Indiana
Gov. Robert Orr and suffering a
few false starts before signing
with CBS in 1986.

Their do-it-yourself approach,
which began with Summer’s 1982
debut single, “Sweet Love”/*Fool”
on First Step Records, called for
self-production on home studio
equipment. While the CBS debut,
“Henry Lee Summer,” was pro-
duced by Michael Frondelli, the
singer himself produced “Don’t
Leave,” the first song completed
for his new album. That convinced
label executives he could do the
rest of the record at his 24-track
home studio.

“There’s no better vibe than
your own home,” says Summer. “1
wanted to get the spirit I have
when I play live, because with only
three chords, if the spirit’s not
there, it’s not worth listening to. So
I recorded with my band live, at
home, only when I felt like it. It
was all first takes.”

As the singer’s career grows,
Bogard sees no need to pack up
and pitch a new cottage in New
York or Los Angeles. “You can do
anything out of the home now be-
cause of computers and fax ma-
chines and cellular phones, as long
as you live close to an airport. The
business end is still grass roots.”

JIM BESSMAN

LEO’S PRIVATE VOCALS

Leo Kottke’s third album for
Private Music, “My Father’s
Face,” is his first vocal work in
eight years—and his first vocal
record for the mostly instrumental
label. Why did the renowned
acoustic guitarist wait so long to
take his notorious baritone out of
mothballs?

“I’d had nothing but
instrumentals lying around,” he
says, “and I wanted to pile up
some instrumental-only albums
first—if two can be called a pile.

“Then I remembered ways to
play guitar that I can only get
away with if someone’s mouthing
the words,” Kottke adds.

Private Music president Ron
Goldstein says “My Father’s
Face,” which he notes is 60-to-40
instrumental-to-vocals, “happened
to coincide with the label getting
into vocal product. It was his
choice and our support.”

Private Music’s first vocal
release was Bill Gable’s debut
album, “There Were Signs.” The
label is also presenting the latest
effort by Nona Hendryx, “Skin
Diver,” and a new album from
pop/rock artist Jim Klein.

“No doubt we’re moving in that
area,” Goldstein continues. “And
we’ve hired Jamie Cohen, who's
worked at CBS, EMI, and Arista,
as head of A&R. Eventually, our
roster will be an equal balance
between vocals and instrumental
product—we've no intention of
doing away with contemporary
instrumental music.”

“My Father’s Face” was
produced by Kottke’s longtime
friend T-Bone Burnett, and
features appearances by David
Hidalgo of Los Lobos, Michael
Blair of Tom Waits’ band, and
veteran session drummer Jim
Keltner, among others. ‘“T-Bone’s
the first guy I met in Hollywood,
20 years ago,” says Kottke. “He
was being yelled at by Delbert
McClinton in a production session
... The last thing we ever talked
about was music.”

Kottke's favorite vocal cut, he
says, is “Jack Gets Up,” which he
describes as a “grouchy anthem—
it has a lot to do with the fact that
whatever you're running away
from, you're running toward.” The
eternally boyish-looking Kottke
adds: “It's about how youthfulness
is a curse, until you're old enough
to know better.”

MOIRA McCORMICK

DIESEL LAYS TEX TRACKS

There are no Australian kanga-
roos running free in the Texas
prairies, but there have been some
other Australians hopping all over
the state making a name for them-
selves this summer. The Aussie
band Johnny Diesel & the Injectors
served as something of a house
band for the Lone Star State re-
cently, going from major city to
major city.

After arriving in Austin June 7,
the band embarked on an unortho-
dox marketing/promotion tour that
took the four members to Houston,
San Antonio, Dallas, Fort Worth,
Corpus Christi, Lubbock, and back
again. The multicity, multidate
tour had the band going in circles
around the state in an effort to
drum up support and publicity for
its debut release on Chrysalis Rec-
ords.

“Returning four or five times [in
a short period] to each market is a
new concept,” says Michael Stot-
ter, Chrysalis VP of marketing.
“But with Diesel’s strong, live per-
formances and charisma, we felt it
was a sure thing.”

Diesel, who will play U.S. dates

with his band until Christmas, was
a perfect match for Texas music
lovers with his bluesy rock; he
sounds like he could have come
from the same Austin clubs as
Charlie Sexton and the Vaughan
brothers.

Sound Warehouse, a major re-
tailer in Texas, jumped on the pro-
motional bandwagon by offering
special prices on “Johnny Diesel &
the Injectors” in its 120 stores, sell-
ing CDs for $10.99, and LPs and
cassettes for $5.99. The album was
also featured in the retailer’s
monthly publication, Soundcheck.

“Although we don’t have any
definite figures yet, early returns
look good promotionwise,” says
Stotter. “We're getting great [lo-
cal] radio support, and that’s filter-
ing back into retail and video mar-
kets as well.”

Chrysalis subsidized the massive
advertising attack in each market
with radio and print ads, as well as
posters at each venue declaring
Diesel as “the band with the album
that’s taking Texas by storm.”

With the completion of the Texas
blitz, Stotter says Chrysalis is look-
ing at taking the band and the con-
cept into other regions of the coun-
try. CHARLENE ORR

TALENT IN
ACTION

RINGO STARR
AND HIS ALL-STARR BAND
MASON RUFFNER
Pine Knob Musical Theater
Clarkston, Mich.

A MORE APPROPRIATE billing
for this show would have been ‘“Rin-
go’s Rock’N’Roll Revue.”” More
than a concert, it was the ex-Beatle
presenting more than two hours of
rock hits from three decades, with a
little help from his friends.

And what friends they were: Joe
Walsh; Dr. John; Billy Preston; E
Street band mates Clarence Cle-
mons and Nils Lofgren; Levon
Helm and Rick Danko of The Band;
and session stalwart Jim Keltner. In
the fifth show of this, Starr’s first
solo tour—the first outing by a Bea-
tle since Paul McCartney brought
Wings to America in 1976—they
were a loose and sometimes ragged
ensemble, but were bound together
by a tangible sense of fellowship
and good humor that made it easy
to forgive the show’s musical short-
comings.

At this July 30 show, following

guitarist Mason Ruffner’s half-hour
set of Jimi Hendrix-style rock'n’-
blues, Starr proved an affable band
leader, displaying the same cheeky
presence that made him the Beatles’
version of a Cabbage Patch doll dur-
ing the ’60s. Bopping along the
front of the stage, he shouted
“What’s my name?” to a crowd of
6,500 in the 16,600-capacity venue.
The fans were only too happy to bel-
low “Ringo!”’ in return. The 49-year-
old singer/drummer was clearly
having fun.

But with his wife, actress Barba-
ra Bach, watching from the wings,
he was also guilty of the most er-
rors, muffing his parts on “It Don’t
Come Easy,” “Honey Don't,” and
“With A Little Help From My
Friends.”

The crowd covered the mistakes,
of course, singing along to those
and other favorites Starr sang—
“Boys,” “Yellow Submarine,” “Six-
teen,” “Photograph,” and “Act Nat-
urally.” But the star also gave a
generous portion of the show to his
musical mates, with generally fa-
vorable results. Walsh, particularly,
was a crowd pleaser, roaring
through “Rocky Mountain Way’’
and “Life In The Fast Lane” and de-
livering a tender version of the Ea-

gles’ “Desperado.” Preston scored
boogie points with “Will It Go
Round In Circles” and ‘“Nothing
From Nothing,” while Clemons’
“You're A Friend Of Mine” took on
a more soulful edge with Preston
taking Jackson Browne’s vocal part.

Helm and Danko earned standing
ovations for Band hits like “The
Weight,” “Up On Cripple Creek,”
and “The Shape I'm In,” while Dr.
John was exemplary on “Such A
Night”” and “Right Place, Wrong
Time.” And though his tunes were
not as familiar, Lofgren made a re-
spectable showing with “Shine On”
and the new rocker, “Angry.”

So it was a night of fun, not fi-
nesse, and Ringo & the All-Starr
Band were up to the task. With a bit
more care paid to the arrange-
ments, this show has killer poten-

tial. GARY GRAFF
MAHLATHINI & THE MAHOTELLA QUEENS
The Music Machine
Los Angeles

WALLrTO-WALL DANCING was
the order of the night as these vet-
eran South African “township jive”
stars tore apart this club in their lo-
cal debut.

Gravel-voiced lead vocalist Mah-

BORIS GREBENSHIKOV GETS WESTERN EXPOSURE

(Continued from preceding page)

and I was happy to play within that.
I knew we couldn’t do an 80-minute
sitar improvisation, but I didn't
want to.”

Krugman says, ‘“Working with
Dave gives Boris tremendous credi-
bility. It has nothing to do with why
Dave did the record; the point is
Dave Stewart producing the record
can be seen as a stamp of approval
because he doesn’t produce every
Tom, Dick, or Harry.”

“Radio Silence,” which will be re-
leased in Russia by Mezhkniga, con-

tains two songs in Russian. ‘“The
Russian songs were an after-
thought,” Grebenshikov says. ‘“And
we made the choice to make this ac-
cessible to English people. It was
definitely much easier to write in
English than I ever expected,” he
says. “It’s just a matter of placing
the right words together.” Some of
the lilting melodies and thoughtful
lyries have brought comparison to
’60s pop. “I think the music has the
same spirit of the late '60s,” he
notes. “It’s got that innocent joy.”

Grebenshikov is headlining a club
tour through August to promote the
record. Despite his fondness for the
U.S., he has no plans to make it his
permanent home.

“I don’t want to leave Russia.
Things are much more interesting
there. I'm just part of that country,
I can’t see myself separately. For
me, the U.S. is an exotic adven-
ture.”

After the tour, Grebenshikov will
return to Russia to begin working
on the new Aquarium album and

bask in his increasing, if sometimes
overwhelming, international fame.

“Boris Grebenshikov is a trade
name,” he says. “I'm sitting here,
but people are selling the product.
People in Russia treat me as some
kind of savior or prophet, and after
a while I decided I’'m not taking this
responsibility. The way I'm acting
responsible is by writing and re-
cording. When I'm writing songs,
that’s the best part of me; the other
side deals with the rest, the other
side that's a little bit gross.”

lathini and the three Mahotella
Queens (Hilda Tloubatla, Nobe-
suthu Shawe, and Mildred Faith
Mangxola) have gained recognition
in the U.S. via album releases on
Virgin’s Earthworks imprint. Their
Music Machine appearance, one of a
handful of U.S. performances on
their first tour here, representedLa
rare chance to see these premier
artists in full concert flight.

The star performers, who sang in

.their native tongue and were

backed by a tight, springy foulr-
piece band (which was augmented
on a couple of numbers by an accor-
dionist and saxophonist/band lead-
er West Nkosi), put on a compul-
sively rhythmic show. Although
Mahlathini was the nominal star, |it
was the Queens who stole the sho
with their prancing, unison dance
steps and sweet, almost Supremes-
like vocal harmonies. The singers’
leopard-printed, feather-bedecked
native garb contributed to the gai-
ety of the evening.

The packed house, primed for the
South African sound by Paul Si-
mon’s “Graceland” album (which
featured Nkosi among its band

(Continued on next page)
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members), never stopped moving
during the group’s 90-minute set.
The music may be exotic on the sur-
face, but its soulful pulse and ro-
bust flavor transcends any lan-
guage barrier. CHRIS MORRIS

LOUDON WAINWRIGHT 11l
Nightstage
Cambridge, Mass.

I.OUDON WAINWRIGHT III has
become one of our most consistent
performers. The not-so-sensitive
folk singer’s sold-out concert was
peppered with the same sort of love-
torn tales of self-pity he has been
spinning for three decades. He even
continues to contort his face and
swing his arms wildly as he sings.

Occasionally, Wainwright dipped
into his rich songbook. But nine se-
lections came from his new RCA/
Silvertone album, ‘“Therapy.” The
highlights—and laughs—were plen-
tiful, especially during music-video
sendup “T.S.D.H.A.V.”—which
stands for “this song don’t have a
video.”

Just when Wainwright seemed to
be nothing more than a precursor to
the equally goofy Mojo Nixon, he
exposed his serious side in poignant
songs about family, homelessness,
and his own coming of age.

It is that balance—between the
zany and the zen—that makes
Wainwright’s records and concerts
appealing. GREG REIBMAN

GHARMAIN NEVILLE
Delta 88, New York

YES, SHE IS INDEED one of
those Nevilles, if you must ask: As
daughter of saxman Charles and
niece to Aaron, Charmain Neville’s
musical pedigree is obviously the
product of champion bloodlines. She
makes no bones about it, either,
what with both father and uncle
joining her for a rousing set finale
during one night of a two-day stand
at this relaxed, down-home version
of a New York nightspot.

At the moment, despite a very ac-
tive club career (she plays pretty
much constantly in the U.S. and is
about to embark on a tour of Eu-
rope and Asia as well), Neville re-
mains without a label deal. This,
however, may change: A&R scouts
from several major record compa-
nies were spotted in the audience at
her appearances here.

What does she have to offer be-
sides the name? Plenty, including
great stage presence and exotic
looks, a strong sense of humor, and
powerful—albeit a bit raw—vocal
and percussion chops. Her club set
ran from straight-ahead jazz bal-
lads (“Lush Life”’), to gritty New
Orleans honky-tonk, to Latin-in-
flected original tunes. Good stuff—
and entertaining in this setting—
but perhaps the only problem with
the show was that while the materi-
alis great for a club date, it failed to

Patterson and Keith Douglas.

Taking its name from a Van Halen
song, Tora Tora, a four-member
rock band from Memphis, struts
onto the Hot 100 Singles chart
with “Walkin’ Shoes,” the first cut
from its A&M debut album, “Sur-
prise Attack.”

The quartet—composed of sing-
er Anthony Corder, guitarist
Keith Douglas, bassist Patrick
Francis, and drummer John Pat-
terson—began practicing in a glue
factory owned by Douglas’ father.
Later, they moved over to a ware-
house and performed concerts
there. “When my dad found out
what we were doing, he was ready
to kick us out,” Douglas says.
“But we’d been charging admis-
sion, and when we pulled out this
stack of money, he said, ‘Hey, you

TORA TORA. Pictured from left are Patrick Francis, Anthony Corder, John

NEW ON THE CHARTS

guys are doing pretty good! In
fact, he went out and got us a
sound system for the place,”

Those endless nights at the |
warehouse eventually paid off.
Having honed its skills, the group
entered a Memphis music contest
and used its winnings to record an
EP that was locally released. The
attention it gained in its home-
town created a stir at A&M, which
signed the group earlier this year
and featured one of its cuts on the
soundtrack to “Bill & Ted’s Excel-
lent Adventure,”

With Tora Tora and Extreme,
A&M has entered the metal mara-
thon and plans to promote two ad-
ditional acts of the genre in early
fall——Soundgarden and Giant.

JIM RICHLIANO

Down By The River. Opening for
Little Feat at the Reebok Riverstage
in New York recently, island Records
artist Melissa Etheridge previewed
songs from her sophomore album
“Brave And Crazy,” due from the
label next month. (Photo: Chuck Pulin)

indicate what a Charmain Neville al-
bum of original tracks might sound
like.

Neville and her manager men-
tioned afterward that she does in-
deed have demos of strong album
material composed by herself and
members of her band. It would have
been nice if some of this had been
incorporated into her live show; per-
haps it will be in the future.

Overall, Neville is an artist with
extremely strong potential, whose
album debut should be something to
look forward to. STEVEN DUPLER

ONE T0 ONE

(Continued from page 28)

Peter Collins. Salty Dog is kind of
like a blues hard rock band, but not
in the vein of, say, bands that copy
Led Zeppelin—more in the way of
how Led Zeppelin did it, copying the
originators. Shadowland are kind of
hard to describe, except that anyone
who’s caught an acoustic set at Mol-
ly Malone’s would know how great
they are. Four piece—singer, acous-
tic guitar, lead, bass, and drums. I
think they came from Miami. These
are my first two new starts since
Enya and Tesla; I also have a band
called King Of Kings playing
around town now, and I'm just
starting to work with a new group
called the Nymphs.

Q: Because of your track record,
do you find youself having carte
blanche at the label? Do people
there ever really say no to you?

A: That’s one of the things that’s
important about coming from a
good company. If everyone around
you is a yes-man, you lose total per-
spective. I would rather have a team
of people around me that were hon-
est. I wouldn’t even want carte
blanche. When you’re on top, there
ain’t no place to go but the bottom.
Hopefully, the people who are truly
your friends and associates and part
of your team will be honest with
you so that you won’t lose your per-
spective. And one of the reasons
you do well is because you have the
best promotion people, the best
sales people, the best president and
chairman at your company. And it’s
their job, and mine, to always keep

- the right perspective on things.

- BOXSCORE &oss=™

AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
NEH DIAMOND Capital Centre July 2931 $1,103,820 35,491 Cellar Door Prods.
Landover, Md. $20/318 sellout
NER DIAMOND The Omni July 26-27 $546,818 2745 Concert
Atlanta $20/318 selfout Promotions/
Southern
Promotions
SANMY BUFFETT & THE American July 29 $508,518 26,530 c&cC
CORAL REEFER BAND Legion $22.50/$20 sellout Entertainment
THE NEVILLE BROTHERS Memorial
Stadium
Charlotte, N.C.
HMMY BUFFETT & THE Cary Field July 30 $387,875 20,000 c&cC
CORAL REEFER BAND Witliam & Mary $22.50/320 sellout Entertainment
THE NEVILLE BROTHERS College
Wiltiamsburg,
Va.
CHICAGO/THE BEACH BOYS Starplex Aug. 4 $324,827 15417 MCA Concerts
Amphitheatre $26.50/$19.50 18,000 PACE Concerts
Dallas
LLCOOLJ Oakland- July 29 $282,958 14253 Bill Graham
EAZYE/NWA. Alameda Co. $19.50 selfout Presents
DE LA SOUL Coliseum Bay Area Prods.
Oakland, Calif.
METALLICA Capital Centre July 28 $262,811 14,206 Cellar Door Prods.
THE CULT Landover, Md. $18.50 15,000
ENGELBERT HUMPERDINCK Westbury Music Aug. 3-6 - $258,673 13,094 Music Fair Prods.
DICK CAPRI Fair $22.50 14,350
Westbury, N.Y. sefiout
JMMY BUFFETT & THE Orlando Aug. 6 12,775 Cellar Door Prods.
CORAL REEFER BAND Centroplex $18.50 seliout ACI
THE NEVILLE BROTHERS Orlando, Fla. Magic Prods.
JIMMY BUFFETT & THE Miami Arena Aug. 5 $234,393 11,868 Cellar Door Prods
CORAL REEFER BAND Miami $19.75 12,000
THE NEVILLE BROTHERS
CHICAGO/THE BEACH BOYS Sandstone Aug. 3 $225,181 11,190 World
Amphitheatre $22/819 18,000 Entertainment
Bonner Springs, Services
Kan. in-house
022Y OSBOURNE Irvine Meadows Aug. 3 22339 12814 Avalon Attractions
WHITE LION Amphitheatre $22.50/$18.50/ 15,000
VIXEN Laguna Hills, $16.50
Calif.
B52'S Irvine Meadows Aug. 4 $221,839 12618 Avalon Attractions
ROYAL CRESCENT MOB Amphitheatre $20/$18.50 sellout
Laguna Hills,
Calit.
DEBBIE GIBSON Spectrum Aug. 1 $220,298 12,69 Electric Factory
JUDSON SPENCE Philadelphia $18.50 13,294 Concerts
- The Concert Co.
ANDERSON, BRUFORD, Nassau Aug. 4 $220,000 11,000 Ron Delsener
WAKEMAN, HOWE Veterans $20 14,500 Enterprises
Memorial
Coliseum
Uniondale, N.Y.
THE DOOBIE BROTHERS Spectrum July 29 $205,071 11,510 Electric Factory
THE FABULOUS Philadelphia $18.50/$16.50 14,769 Concerts
THUNDERBIRDS
CLUB MTY TOUR: Starplex Aug. 3 $199,383 16,089 MCA Concerts
WAS (NOT WAS) Amphitheatre $16.50/$11.50 18,000 PACE Concerts
INFORMATION SOCIETY Dallas
MILL YANSLLS
PAULA ABDUL, TONE LOC
DOWNTOWN JULIE BROWN
& THE MTV DANCERS
WINTER PARK JAZZ FEST: Winter Park Ski July 22-23 $187,671 8475 Fey Concert Co.
SHADOWFAX, DIANE Resort $22.50/$20.50 10,000
SCHURR, LEE RITENOUR Winter Park,
DIANE REEVES, DAVID Colo.
BENOIT & TIM WEISBERG
MICHAEL HEDGES, THE
PERSUASIONS
THE RIPPINGTONS
FEATURING RUSS FREEMAN
RICHARD THOMPSON, ROB
MULLINS, THE BOBS
DGGY MARLEY & THE Irvine Meadows Aug. 5 §162,572 9,262 Avalon Attractions
MELODY MAKERS Amphitheatre $22.50/$18.50/ 10,418
PATO BANTON WITH Laguna Hills, $17.50
RANKING ROGER Calif.
THE DOOBJE BROTHERS Exhibition Place Aug. 2 $155,418 742 Concert Prods.
THE FABULOUS Toronto ($181,839 10,000 International
THUNDERBIRDS Canadian)
$25/822
CLUB MTV TOUR: The Summitt Aug. 4 $150,547 11,243 PACE Concerts
WAS {NOT WAS) Houston $17.50/310.75 12,600
MILLI VANALLE
PAULA ABDUL
INFORMATION SOCIETY,
TONELOC
DOWNTOWN JULIE BROWN
& THE MTV DANCERS
THE JUDDS | Oakdale Theatre July 28 $141.293 6,356 in-house
CARYL PERKINS - Wallingford, $22.63 seflout
Conn.
CAROLE KING Jones Beach Aug. 3 $140,000 7,000 Ron Delsener
WAYNE TOUPE & THE Theatre $25 10,000 Enterprises
IVDECAJUNS Wantagh, N.Y.
RINGO STARR & HIS ALL Deer Creek July 26 $129,404 6,463 Sunshine
STARR BAND - Music Center $21/816 10,000 Promotions
MASON RUFFNER dianapoli :
0Z7Y GSBOURNE Red Rocks July 29 $129,402 634 Fey Concert Co.
WHITE LION Amphitheatre $21.45/$20.35 9,000
VIXEN Morrison, Colo.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085.Forresearchinformationand costcontact Laura Strohin Nashvilleat615-321-4250.
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NASHVILLE Voting results of
the Academy of Country Music’s
officers and board of directors
elections have been released and
an installation dinner held, July 23
at the Silver Bullet Saloon in Long
Beach, Calif.

ACM'’s officers and board of di-
rectors for the 1989-90 term, listed
by office and category, are as fol-
lows:

Executive director: Bill Boyd
Executive secretary: Fran Boyd
President: Fred Reiser

VP: Lacy J. Dalton

Secretary: Marge Meoli
Treasurer: Selma Williams

Fred Reiser Is Pegged For President’s Post

ACM Elects New Officers, Board

Artist: Juice Newton and Mayf
Nutter; affiliated: Gaynelle Pitts
and Al Konow; club operator: Bill
Bachand and Wayne Scruggs;
composer: B.B. Good; DJ: Chris
Lane and Don Sinclair; manager:
Chuck Morris and Dave Douds;
musician: Al Bruno and Charlie
Daniels; promotion: George Col-
lier and Carson Schreiber; publica-
tions: John Sturdivant and Gerry
Wood; public relations: Paul She-
frin; publisher: Janice Jackson and
Michelle Kay; radio: Don Lang-
ford and Buddy Owens; record
company: Toi Moritomo and Har-
old Shedd; TV/motion picture:
Gene Weed and Ron Weed.

Murray And Rogers To Host Awards Show;
Finalists Named For CMA Radio Prizes

NASHVILLE The Country Music
Assn. has selected Anne Murray
and Kenny Rogers as co-hosts of
the 23rd annual CMA Awards
Show, Oct. 9. The organization has
also named the finalists for the
third annual CMA Radio Broad-
cast Awards.

The finalists for station of the
year are as follows: Large Market:
KIKK Houston; KNIX Phoenix;
KPLX Dallas; WMZQ Washington,
D.C. Medium Market: CHAM
Hamilton, Ontario; KASE Austin,
Texas; KSSN Little Rock, Ark,;
WTCR Huntington, W.Va. Small
Market: KLLL Lubbock, Texas;

KYKZ Lake Charles, La.; WAXX
Eau Claire, Wis.

HERE COMES HARLAN: One of Nashville’s most
enjoyable events is slated for Sept. 7 at the BMI park-
ing lot on Music Row. The sixth annual Harlan How-
ard Birthday Bash and Guitar Pullin’ starts at 6:30
p.m. (with a rain date of Sept. 8). Hosted by Howard,
one of Nashville's legendary songwriters, the bash is
co-hosted by his songwriting buddies, Nanci Griffith
and Mike Reid.

It will be a night of Music Row camaraderie and
song from the cream of the Nashville’s writing crop.

Event Will Be Night Of Song From Cream Of Country Crop

Hardan Howard Unwraps B’Day Bash Plans

the T.J. Martell Foundation for leukemia, cancer, and
AIDS research, and its West Coast division, the Neil
Bogart Memorial Laboratory, which has received
more than $100,000 from this event. The entry fee
runs $250 per person or $300 a foursome for the Tex-
as-style scrambles format tournament. Each team
consists of a celebrity and four paying players. For
further information, contact the ACM office at 213-
462-2351.

KENTUCKY HEAD-

clude Guy Clark, Su-
zanna Clark, Jack
Clement, Dean Dillon,
Paul Craft, Holly Dunn,
Thom Schuyler, John D.
Loudermilk, Larry Hen-
ley, Danielle Alexander,
Pat Alger, Matraca
Berg, Robert Earl
Keene, Dave Mallett,
Jim Rooney, Whitey
Shafer, and Pam Tillis. Other tunesmiths and
thumbslingers will undoubtedly take the stage to
make this, once again, a night of memorable music.
It’s a musical tip of the hat to the composer of such
songs as “Busted,” “Pick Me Up On Your Way
Down,” “Heartaches By The Number,” “I Fall To
Pieces,” and “I've Got A Tiger By The Tail.” A native
of Harlan County, Ky., Howard grew up in the Detroit
area, listened to the Grand Ole Opry over WSM, and
idolized Ernest Tubb. Now a generation or two of
songwriters idolize him. He'll be 60 on his birthday
and he’s still going strong, whether penning hit coun-
try songs or belting down Key Lime Shooters. He has
guided many writers to success and continues to do
so. That’s why this night of song has such a warm, lov-
ing, and creative feel to it.

Proceeds from the $15 ticket sales will go to the
Nashville Entertainment Assn. and the Songwriters
Hall of Fame building fund for the Nashville Song-
writers Assn. International. Advance ticket purchases
can be made at ASCAP, BMI, NEA, NSAI, SESAC,
and Centratik outlets. Any remaining tickets will be
available at the gate. The event is co-sponsored by
BMI, NEA, NSAI, and WSIX radio.

Happy Birthday, Harlan.

Besides the hosts, other
writer/performers in-
Nashville

DUBBERS DELIGHT: Moe Bandy will host the sev-
enth annual Academy of Country Music Celebrity
Golf Classic on Oct. 16. To be played on Burbank,
Calif.’s De Bell Golf Course, the tourney benefits
from corporate sponsors George Dickel “Tennessee
Sippin’ Whiskey” and Trans World Airlines. Special
hotel rates are available to participants from the host
hotel, the Burbank Holiday Inn. Proceeds again go to

by Gerry Wood

HUNTERS ON RAM-
PAGE: A recent enjoy-
able Exit/In showcase in
Nashville brought the
wild Kentucky Head-
hunters to Music City for
a classic culture shock of
hard-rock-meets-down-
home-country. The group
scorched the room with a
high-energy, high-vol-
ume, high-talent set that
ranged from rock to country, and included such num-
bers as Doug Sahm’s Sir Douglas Quintet evergreen
“She’s About A Mover” and the Bill Monroe/ Jake
Landers plea “Walk Softly On This Heart Of Mine.”
Some members of the group come from Kentucky,
some come from Arkansas, and all come from left
field. Brothers Richard and Fred Young, their cousin
Greg Martin, and brothers Doug and Ricky Lee
Phelps comprise the group. Fred just might be the
world’s only nude drummer. Well, it just seemed that
way—he didn’t have a shirt on, and the drum set in
front of him kept the audience guessing. PolyGram/
Nashville chief Harold Shedd says the first Kentucky
Headhunters record is soon to be released.

NEWS NOTES: Bib, an audio/video care product
leader, sponsored Acoustic Alchemy’s 15-city sum-
mer tour. The sponsorship was coordinated through
Walt Wilson at MCA/Nashville, and the company is
discussing with Wilson the possibility of similar sup-
port for the MCA Master Series act’s upcoming fall
tour. ... The second annual Hager Twins Celebrity
Magnum Musky Hunt For Charity will be held in Ca-
ble, Wis., Sept. 28-Oct. 1. Some of the participants in-
clude Sheb Wooley, Jim Varney, the Sanders, Juli
Maners, Little Jimmy Dickens, and Larry Henley.
By the way, a musky is a fish, not a senator . . . Speak-
ing of Henley, congratulations for his No. 1 pop hit—
“Wind Beneath My Wings” by Bette Midler. Nash-
ville Scene is conducting research on how many wom-
en Henley and co-writer Jeff Silbar have told that
they wrote the song for. We’ve had to order a new cal-
culator. The song remains one of the best ever to come
out of Nashville.

GM of the year nominees: Large
Market: Craig Magee, KIKK
Houston; Paul Wilensky, WMZQ

The winners will
be announced in
late September

Washington, D.C. Medium Mar-
ket: Keith James, CHAM Hamil-
ton; Jerry Atchley, KSSN Little
Rock; Jerdan Bullard, WZZK Bir-
mingham, Ala. Small Market:
Dick Maynard, KEKB Grand June-
tion, Colo.; Henry Lazarone,
KRRV Alexandria, La.; Sherrell
Jackson, WKDX, Hamlet, N.C.

Vying for PD of the year: Large
Market: Bill Bradley, KUPL Port-
land, Ore.; Robert Moody, WPOC
Baltimore; Barry Mardit, WWWW
Detroit. Medium Market: Doug
Shane, KFMS Las Vegas, Nev,;
Jim Murphy, WOKQ Dover, N.H,;
Jim Tice, WZZK Birmingham.
Small Market: Red Allen, KLAD
Klamath Falls, Ore.; Rick Mize,
WKNN Biloxi, Miss.; Randy Chap-
man, KALF Red Bluff, Calif.

For Music Director of the year:
Large Market: Mac Daniels,
KPLX Dallas; Greg Cole, WPOC
Baltimore; Sharon Foster,
WWWW Detroit. Medium Mar-
ket: Steve Gary, KASE Austin;
Ron Dini, WSIX Nashville; Bob

Sterling, WZZK Birmingham.
Small Market: Rudy Fernandez,
KEAN Abilene, Texas; Don Gil-
bert, KSTC Sterling, Colo.; Bill
Kelly, WTNT Tallahassee, Fla.
Winners will be announced in
late September and receive their
awards at the annual CMA Nash-
ville membership meeting Oct. 10.

Robhins Opry
Show Released
On Home Video

NASHVILLE One of the late
Marty Robbins’ 1980 Grand Ole
Opry shows is now available on
home video. Titled “A Man And His
Music,” the 55-minute tape includes
performances of such Robbins hits
as “Singing The Blues,” “Ribbon Of
Darkness,” “A White Sport Coat,”
“Devil Woman,” “Big Iron,” “El
Paso,” and “My Woman, My Wom-
an, My Wife.”

Available in VHS and Beta, the
tape is being sold through direct
mail by Marty Robbins Enterprises
here for $29.95 each, plus $3 for
postage and handling. The contact
number is 800-727-07717.

Trader-Price, a quartet from
Burns Flat, Okla., lands its first
song on Billboard’s Hot Country
Singles chart with “Sad Eyes,” a
song Robert John Pendrick wrote
and took to No. 1 on the pop sin-
| gles chart in 1979.

The group’s name is the sur-
name of Dan, Chris, and Erick,
three brothers who began singing
together 18 years ago; a mutual
friend, Don Bell, later joined the
group, which moved to Nashville
in 1976. There it gained the atten-
tion of the late legend, Roy Orbi-
son, who helped the band mem-
bers develop their songwriting
skills. Of their relationship with
Orbison, Dan Trader-Price says,
“We spent weeks at Roy’s house,
and he taught us that writing isn’t

TRADER-PRICE Pictured, from left, are Dan and Chris Trader-Price, Don
Bell, and Erick Trader-Price.

NEW ON THE CHARTS

just inspiration but a craft. He
taught us to look carefully at ev-
ery word and note to see if it can
be made better.” Orbison later in-
vited the foursome to tour with
him and wrote the 1980 smash,
“That Lovin’ You Feelin’ Again,”
with Chris, a Grammy Award-win-
ning song he sang with Emmylou
Harris.

A fan of Trader-Price by the
name of Reba McEntire followed
the group from its earlier days
and is responsible for urging Uni-
versal Records president Jimmy
Bowen to sign them. Bowen not
only handed the group a record
contract, but is set to produce its
debut album, due early next year.

JIM RICHLIANO
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Country Music
An Original American
Art Form
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In this issue Billboard views the timeless World of Country Music from a comprehensive pulse-check on
what's hot and what's not to a complete label survey. Other features include: The Wave
of Rising New Artists...Songwriting and Publishing...Alternative Marketing and Radio.

Reach a buying power of 200,000 weekly readers worldwide--all focused on Country--when you take your
place in this Special Issue.

Issue Date: October 14 Ad Deadline: September 19
For Ad Details Contact:

Lynda Emon Carole Edwards
Project Coordinator Sales Assistant
615-321-4290 615-321-4294
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% NO.1 * % 39 | 40 | 35 | 105 | PATSY CLINE A2mca12(8.98) (CD) GREATEST HITS
@ 1 1 13 REBA MCENTIRE MCA 6294 (8.98) (CD) 9 weeks at No. 1 SWEET SIXTEEN 40 42 41 18 STEVE WARINER mca 42272 (8.98) (CD) | GOT DREAMS
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22 | 22 | 22 | 52 | THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 61 | 65 | 65 | 196 | GEORGE STRAIT A MCA5567(8.98) (CD) GEORGE STRAIT'S GREATEST HITS
3|2 18 | 22 ROSANNE CASH coLUMBIA 45054/CBS (CD) HITS 1979 - 1989 62 | 63 | 56 | 80 | VERN GOSDIN coLuMBiA 40982/CBS (CD) CHISELED IN STONE
0| 2 4 VERN GOSDIN coLumsla 45104/CBS (CD) ALONE 63 | 58 | 62 55 KEITH WHITLEY RCA CPL1-7043 (8.98) (CD) L.A. TO MIAMI
@ NEW) 1 WILLIE NELSON coLumsia 45046 (CD) A HORSE CALLED MUSIC 64 | 68 | 75 43 THE CHARLIE DANIELS BAND epic 44324/C8S (CD) HOMESICK HEROES
2% | 2 23 13 THE QAK RIDGE BOYS Mca 42294 (8.98) (CD) GREATEST HITS, VOL. lfl RE-ENTRY 5 DON WILLIAMS Rca 9656-1 (8.98) (CD) ONE GOOD WELL
a | 25 | 107 | K.T.OSLIN A Rrca5924-1(8.98) (CD) 80'S LADIES 66 | 61 61 8 CANYON 16TH AVENUE 70556 (8.98) (CD) RADIO ROMANCE
28|31 (299 LORRIE MORGAN Rca 9594-1 (8.93) (CD) LEAVE THE LIGHT ON 67 | 72 | 72 3 BILLY HILL RePRISE 25915/WARNER BROS. (8.98) (CD) | AM JUST A REBEL
29 29 30 14 GARTH BROOKS capiToL 90897 (8.98) (CD) GARTH BROOKS 63 66 68 4 LEE GREENWOOD mca 42300 (8.98) (CD) IF ONLY FOR ONE NIGHT
30 | 26 | 26 | 22 | GEORGE JONES €epic 44078/CBS (CD) ONE WOMAN MAN 69 | 59 | 63 | 55 | DAN SEALS caPiTOL 46976 (8.98) (CD) RAGE ON
31 28 28 [ .6 MERLE HAGGARD epic 44283/C8S (CD) 5:01 BLUES | 67 74 20 | TAMMY WYNETTE ePIiC 44498/CBS (CD) NEXT TO YOU
32 [ 25 | 77 | 52 | DWIGHT YORKAM @ o o8 o BUENAS NOCHES FROM A LONELY ROOM @ NEWD | 1 | MARY CHAPIN CARPENTER coLuMBIa 44228 (€D) STATE OF THE HEART
@ /| 4 |, 3 HOLLY DUNN waRNER BROS. 25939 (8.98) (CD) THE BLUE ROSE OF TEXAS 72.| 57 | 46 | 29 | EMMYLOU HARRIS wARNER BROS. 25776 (8.98) (CD) BLUEBIRD
k. 32 33 182 | ALABAMA A RCA AHL1-7170(8.98) (CD) GREATEST HITS 73 71 71 22 BAILLIE AND THE BOYS Rca 8454 (8.98) (CD) TURN THE TIDE
35| 33 36 | 42,| THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 1 69 | — | 46 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 101 2
36 [ 36 | 39 6 MICHAEL MARTIN MURPHEY WARNER BROS. 25894 (8.98) (CD) LAND OF ENCHANTMENT 17 | — ¢t 15 JOHN CONLEE 16TH AVENUE 70555 (8.98) (CD) FELLOW TRAVELERS

37 41 38 |22 RONNIE MILSAP rca 9587 (8.98) (CD)

STRANGER THINGS HAVE HAPPENED

38 35 34 | 165 | RAN Y TRAVIS A2 WARNER BROS. 1-25435 (8.98) (CD)

STORMS OF LIFE

OAlbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
certification far sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated bya
numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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. ©Copyright 1989, Billboard Publications, Inc.
| TM  No part of this publication may be reproduced, stored
® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.
@ 5... Compiled from a national sample of radio playlists. - %E
of | 62 | € | oE of |55 | €0 | o
FU |28 | 28| €5 | TTLE ARTIST TW| 28| 28| €3 | mmLE ARTIST
=2 [ 32 [ wa [ 25 [ PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL == [ 32 | «x | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
~ : N * W 50 37 2 17 WHAT'S GOING ON IN YOUR WORLD GEORGE STRAIT
@ 2 3 1 l?gAND {Y IN TJHE SOUTH atNo. 1 cmgngﬁ%g éggzo/ég J.BOWEN,G.STRAIT (D.CHAMBERLAIN, R PORTER) MCA 53648
— R ~ - 51| 38 | w04 8 | FHE R e reouRe) & e Sessbaom
@ 3 7 13 ARE YOU EVER GONNA LOVE ME HOLLY DUNN . bt
C.WATERS,H.DUNN (C.WATERS, T.SHAPIRO, H.DUNN) WARNER BROS. 7-22957 @ o4 81 3 RLEIA!;ESBSEBJCOKRGH W (OWELCH HSTINSON * EA‘%%,X Gsslgé‘sgass
Al H.
3 1 2 13 'TI'*IB%AOEIERK!)SMTAFALLING IN LOVE PATTY ngAEsL:aEs%?
¢ @ 60 71 3 RD|?E 'x%l% !;EHEO%';I'HE SAME WAY TOO? & BECKY };19987§§
LOVE HAS NO RIGHT @ BILLY JOE ROYAL
4 4 8 14 N.?AREIN (R.§CR8GGS. B.J.ROYAL. N.LARKIN) ATLANTIC AMERICA 7-9921 7/ATLANTIC 4 55 61 6 THERE |'VEE SAID IT AGAIN MICKEY GILLEY
@ 5 g | 13°| ANYWAY THE WIND BLOWS © SOUTHERN PACIFIC EBUTEERI(R-EVANSD.MANK) AIRBORNE 75740
SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE, A.PESSIS) WARNER BROS. 7-22965 55 57 o4 5 JBLEEgLEsIg J'&'ERE%SJ M&n - ¢JC. CRO\I\(I)LIEY7
““| I'M STILL CRAZY VERN GOSDIN — = —
@ 6 11 13 B_Mozmomsnv (V.GOSDIN, S.GOSDIN, B.CANNON) COLUMBIA 38 68888/CBS @ NEW)D 1 ﬁ‘&&%’%&ﬁ% FAMILY THE OAK Rmecgggyo%
Y | WONDER DO YOU THINK OF ME KEITH WHITLEY - -
@ 7 13 9 “  G.FUNDIS,K WHITLEY (S.D.SHAFER) 8940-7 @ NEW » 1 BAYOU BOYS EDDY RAVEN
THIS WOMAN KT OSLIN B.BECKETT (F.J.MEYERS, TSEALS, E.RAVEN) UNIVERSAL 66016
9 | 12 | Mo ysebo®Tosin RCh 89437 s8 | 44 | 30 | 17 | HOUSTON SOLUTION © RONNIE MILSAP
NEVER GIVIN' UP ON LOVE T R U, RMILSAP R.GALBRAITH,T.COLLINS (P.OVERSTREET, D.SCHLITZ) RCA 8868-7
9 10 14 14 | SGIBSON,J.E.NORMAN (M.SMOTHERMAN) WARNER BROS. 7-22970 68 75 3 IF YOU HAD A HEART TIM MALCHAK
NOTHING | CAN DO ABOUT IT NOW I EEDN J.STROUD,J.RUTENSCHROER. TMALCHAK (TMALCHAK, B.NELSON) UNIVERSAL 66013
12 16 11 4 Froster (B.N.CHAPMAN) COLUMBIA 38 68923/CBS 60 39 a |7 ;%%;S(GPQBS?)RI;?EELSON) QMLEQCF\"J%:S?%;?
¥ 4 1.4 , P
% DNEY CROWELL
@) B || 8 | 04 Lol SRR @D *| TWIST OF FATE ® CEE CEE CHAPMAN
T ST T T AT 67 | 73| 3 AROBERTS,C.BLACK B.FISCHER (B.FISCHER. C.BLACK. A ROBERTS) CURB 10547
@ 1 17 10 »t.'wom.sv,s.snv (J.PHOTOGLO. R.SMITH) WARNER BROS. 7-22955 .| ANGER AND TEARS @ RUSSELL SMITH
62 | 61 | 65 5 S.BUCKINGHAM (R SMITH, C.CHASE) EPIC 34 68964/CBS
@[ 15|19 w0 N ST CHANCE R e 6 4 | WHEN WILL THE FIRES END © MATT BENSON
e ENETD 5 B ) S 63 | 66 9 | RPENNINGTON (R.BALL. J.SHOFNER) STEP ONE 406
N ubD
B & | 7 e e e s 6 | 5% | 48 | 19 | COMEFROMTHE HEART * KATHY MATTEA
ND SO IT GOE N DENVER/NITTY GRITTY DIRT BAND , —
@ 7 ]2 |13 RASCRUGGS e (POVERSTREET, D. scnngOH 4 UNIVERSAL 66008 65 | 65 | 66 | 4 x%gsgglcgﬁ%&lgg ARTINE.JR) CHARLY MCCLAIN
1 GOT DREAMS STEVE WARINER "
D28 ] SR cwmen oo WIS | [ o6 [ 50 | | o0 | KOUNONIME (oo umven o0 Su0es
) PROMISES 4 RANDY TRAVIS
17 18 3 8 K.LEHNING (R.TRAVIS, JLINDLEY) WARNER BROS. 7-22917 67 49 36 18 lBNBEACK‘E%T(EEI’l*QDE? You U%BEDRYS A%XOEO@
KILLIN' TIME & CLINT BLACK
9 NIGHT <
2| § | JSTROUDMMWRIGHT CBLACK. HNCHOLAS) RCAI895:7 9| — |2 Egl;ncsguf?nomocn. JWEATHERLY) 16TH AVESGE@Y)?;;
N'T YOU THE FORESTER SISTERS
2 26 9,‘ \?I.QALDMIP? (O.YOUNG, JPIERCE) WARNER BROS. 7-22943 69 | 73 79 4 g‘g}.&“g&ﬁ!ﬁ‘gm_ NPETTY) TR|SHA',;Y1[;‘N
1 WISH | HAD A) HEART OF STONE @ BAILLIE AND THE BOYS HONKY TONK AMNESIA & SCOTT MCOUAIG
@ @ | & 8 .| Riennne ‘w-“"“"gm- RLEIGH) A 8944-7 m| — 2 J.B?)wEN,S.MgQU'EIG (ml_oglvsms. S.D.SHAFER) UNIVERSA?GGOOI
CROSS MY BROKEN HEART SUZY BOGGUSS H
@ 27 | 3L | 12 | WALDMAN (v.THOMPSON, KFLEMING) CAPITOL 44399 @ 80 [ — 1t 2 f&%g)ﬂﬁ_ﬁpﬁmm Tm\PEE?AL" 6’%‘,%%
HELLO TROUBLE & THE DESERT ROSE BAND d
@ 28 | 33 7 | BWORLEY.ESEAY (EMCOUFF. 0.COUCH) MCA/CURB 53671/MCA 72 | 52 | 8 6 I;‘RQINL(E EOESEHDEGHSJ JK’,'\LNP)G JAME%’:O#GSG%
FINDERS ARE KEEPERS HANK WILLIAMS, JR.
@ ] k7. 7 H.WILLIAMSS.JR..B.BECKETT.J.E.NORMAN (HWILLIAMS.JR.) WARNER/CURB 7-22945/WARNER BROS. 713170 4 5 fKLE%ﬁEsDEY ?,;,%}EQTE&J ',;‘anlENSMD HELLO BOBBZUY?g“,Egﬂ
NAME ON A THE STATLER BROTHERS
P2 8 6 15 ﬁ%ﬂﬁ?&ﬁms J.RIEAEOL) WALL MERCURY 874 196.7 74 | 62 [ 51 9 ?&h&i%%ﬁé%o%%ﬁms TPETTY) Rowyngr? ?s';%?or;
@ 30 34 9 THE COAST OF COLORADO SKIP EWING 75 63 42 19 HOW DO MARY CHAPIN CARPENTER
J.BOWEN.S.EWING (S.EWING, M.D.BARNES) MCA 53663 J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) COLUMBIA 38 68677/CBS
@6)| 31 | 37 | 5 | LIVING PROOF RICKY VAN SHELTON 76 | 58| 5% | 6 | YOUROLDFLAME'S GOIN OUT TONITE JOE BARNHILL
S.BUCKINGHAM (J.MACRAE. S.CLARK) COLUMBIA 38 68994/CBS J BOWEN.CHARDY (W.PERR UNIVERSAL 66014
27 1 1 16 WHY'D YOU COME IN HERE LOOKIN' LIKE THAT @ DOLLY PARTON @ 86 87 3 JUST ANOTHER MISERABLE DAY @ BILLY “CRASH" CRADDOCK
R.SKAGGS (B.CARLISLE, R THOMAS) COLUMBIA 38-68760/CBS N.LARKIN (C.BROWDER, E.ROUSSELL, T.SMITH, E.KAHANEK, N.LARKIN) ATLANTIC 788851
R L OWENS AND RINGO STARR SUZETTE FOSTER & LLOYD
213 6 f&&?}ﬂé‘i’oﬁs&kx (VMORRISON, JRUSSELL) BUCK CAPITOL 44409 NEW)D 1 B8.LLOYD.R FOSTER RWILL (B.LLOYD) A 9028-7
@ 34 39 4 SAY WHAT'S IN YOUR HEART RESTLESS HEART 93 l _ 2 IF YOU DON'T KNOW ME BY NOW JOE STAMPLEY
T.DUBOIS,S.HENDRICKS, RESTLESS HEART (D.SCHLITZ, D.LOWERY) 9034-7 RCHANCEY (K.GAMBLE, LHUFF) EVERGREEN 1100
CRY CRY CRY & MARTY STUART
30 |19 5 18 Ev'f.ﬁ.ﬁ?s%?u‘ﬂ% (%(.ROBBINS. M.REID) DON “échALééy.% NEW)D 1 R.BENNETT,T.BROWN (J.R.CASH) MCA 53687
’ * BABY DON'T GO DIANNE DAVIS
BD| 35 | 3 | 8 | YO R B SRR b THE B e as ok 81 | 75 | 76 | 4 | NWILSONMWOOD (KBONOFF. K EDWARDS) 16TH AVENUE 70430
* % % POWER PICK/AIRPLAY # % * R |8 | — | 2 | N & RN UG o aan7
HIGH COTTON & ALABAMA
@ 46 - 2 JLEO,ALABAMA (R MURRAH, S.ANDERS) RCA 8948-7 92 _ 2 IF IT WASN'T FOR THE HEARTACHE JILL HOLLIER
T T AT RADCOCK.CWATERS (C.WATERS, K BROOKS) WARNER BROS. 7-22966
@ 41 50 5 M.HAGGARD,M.YEARY (J.CHRISTOPHER, B.WOOD) EPIC 34 68979/CBS 8 81 56 3 ANCIENT HISTORY SUSAN LEDFORD
CATHY'S CLOWN * REBAM CENTI RE J.COOK.C.DAVIS.B.ROWAN (1 STANTON, W.P.WALKER) PROJECT ONE 6189
k] A 10 15 J.BOWEN.R.MCENTIRE (D.EVERLY) MCA 5 85 78 83 3 BACK TO STAY JOHNNY RODRIGUEZ
EAG oI UG IGUE B0 P S T.COLUINS (KSTEGALL, J.RODRIGUEZ) CAPITOL 44403
@ 40 45 8 G.PENNY,B.MINK K.D. LANG (L.PRESTON. J.SMITH) """ "SIRE 7-22932/WARNER BROS. THEY RAGE ON & DAN SEALS
ACE IN THE HOLE GEORGE STRAIT 8 | 8 | 77 | 23 | KLENNING BMCDILL DSEALS) CAPITOL 44348
@ 51| — 2  BOWEN.G.STRAIT (D.ADKINS) MCA 53693 NEW)D 1 aﬂg’ga %Eﬁ!ﬁ’é’m Jor-érdm 0LsEsg
4 46 7 TOO MUCH MONTH AT THE END OF THE MONEY ] BILLY HILL TONE BY *
@ BHLL (J'SEHERSILL' DROBSINS B":')P'ERO) REPRISE 7:22942/WARNER ZROS' NEW » 1 Emorymo%msv%‘.)m'gssv. G.DOBBINS, G.RAY) COLUMBmTals“gs“goE;;‘csBYs
THE JUKEBOX PLAYED ALONG GENE WATSON
Q|4 5 PWORLEY.E SEAY,G.BROWN (K.BELL, C.QUILLEN) WARNER BROS. 7-22912 89 | 69 | &7 19 ',;_’“',’OQL'Q? EggyN(%'CAsngL_ V.THOMPSON) VL};EEyé:Rgé ’;\’I’g\;sl
DADDY AND HOME & TANYA TUCKER 5
@D| o5 | 49 | 5 | DADRYAN (J.';ODGERS. £ MCWILLIAMS) CAPITOL 24401 9 |85 | 73 | 20 JSSOTYR%"% (Il;_ngEERST REET. DSCHLTZ) PAUL OVERSTREET
YOU AIN'T GOING NOWHERE CHRIS HILLMAN & ROGER MCGUINN
4 | 26 | 15 | 17 | §SCRUGGSNITTY GRITTY DIRT BAND (B.DYLAN) UNIVERSAL 66006 NEWD | 1 | ROLLOVER @ s CROPPER) SIEVERIE N RIHORTION
HE" A SIN T ND CONWAY TWITTY
A | 8] 0 | B | e bl AN NEWD | 1 | HOWILOVE YOU IN THE MORNING JOANN WINTERMUTE
YOU JUST CAN'T LOSE 'EM ALL THE SHOOTERS
48 | 6 W.ALDRIDGE (W.ALDRIDGE, J.JARRARD, L PALAS) EPIC 34-68955/CBS NEW ) 1 yggf}&%ﬁg(ocupﬁﬁw AN, D.COOK) ’1 g%’j\%r?u?%%%
YOU AIN'T DOWN HOME JANN BROWNE HEAVEN ONLY
@ J | & . SRISHELOCEORARY) CURBII0530 9 | 74 | 83 | 17 | gaennerte HARRISK(PN x?rmgmsv) REPRISE EMQQQYQL/SSRL-‘EQ';I?OE
HARD L LACY J. DALTON
“ | 4| 8 5 J.BAowsn.J.ls,T‘r:z.éu%EEoAnon (LJDALTON, A ANDERSON) UNIVERSAL 66015 9% | 8 | 67 | 2 B,EOYW%E‘R ;ﬂ?i&g&?s ¢ THE OAK Rmﬁgg%ﬁ
MUCH T T EEL THIS DAMN OLD GARTH BROOKS d
4 | 3% | 28| 2 ARE?NOLD? (g T!\ggr:‘ ga& o F ) CAPITOL 44342 9% | 72 | 58 [ 13 &M‘LLDI#ANB(QESD%ROUGE ¢ NEW GRA&%BOEL\:%’}';
DEAR ME & LORRIE MORGAN
% B2 19 BBECKETT (C.WHITSETT, SMATEER) RCA 8866-7 97 82 88 3 Lﬁgﬁ?g?&u&m (A.DOWNING) BIG A&g&w{%@g
WRITING ON THE WALL GEORGE JONES
53 | 63 4 a.szznuu (B.FPSC.[{ER. FWELLER) EPIC 34-68991/CBS 8 | 71 60 8 yc'&ﬁgs'}a'fn!gn'}gﬁs.ammm BARBARAC’M%P&%%
* URN OF THE CENTURY @ NITTY GRITTY DIRT BAND
NEWD ! BURNIN' OLD MEMOR IE*S* *HOT SHOT DEBUT # * KATHY MATTEA 9 | & | 72|15 g.scnuces,mm GRITTY DILF!T BAND (JFKNOBLOCH. DIYLER) UNIVERSAL 66009
AREYNOLDS (LBOONE, G.NELSON, PNELSON) MERCURY 874 672 7 w | % | s 3 THE WAY | WANT TO GO BURCH SISTERS
7 l > : SHE'S THERE ® DANIELE ALEXANDER D.JOHNSON (C.RAINS) MERCURY 874 560-7
H.SHEDD (D.ALEXANDER) MERCURY 874 330-7 5

O Products with the greatest airplay this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million upits.
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GOUNTRY

——— H Sample Playlists of the Nation's Largest
l . Country Radio Stations
0. 8.8.8.6.6.6.6.8.6.¢
28 30 George sm Ace In The Hole 13 15 Rodney Crowell, Above And Beyond
29 EX Alabama, High Cotton . 14 16 Randy Travis, Promises
A0 — The Oak ge American Family 15 17 Suzy mm Cross My Bvoken Heart
A — Tanya Tucker, [;uz?r And Home 16 18 Don't
EX EX S , The Hurtin® Side 7 n Ckm Black, Killin' Time
Atlanta P.D.: Dave Foster EX EX Restess Heart Say What's In Your Heart 18 21 Hank Wilkams, Jr., Finders A Keegers
1 1 Shemndoah Sunday In The South EX EX The Shooters, You Just Can't Lose 'Em All 19 2 B Hill, Too uch Month Al The End Of The Mo
2 2 Patty Loveless, Timber I'm Falling In Love EX EX Billy Hill, Too Mu:h Month At The End Of The Mo 2 2 ay 101, Honky Tonk He;
7 BlIFLJu Royal, Lo e o g a 2z & The Reclines, F"" Woon Full 0f Lov
- 6 Parton, Why'd You Come [n Here Lookin’ Li 2 u Rose B"“ T uble
. . 3 m'ﬂ“?x OEE(EMQQ %2 g Tmufﬁmbﬂfy Nevev Givin’ Up On Love
{4 re, La jown
by Marie Ratllf f 7o Hly Dunn "Are You Ever Gomna Love Me B 7 Sk b, Ihe et o
8 4 . She's Got A Single Thing In Mind 2% 29 The Bellamy smm You' " NM’ Be Sorry
9 15 Vem Gosdm 'm Still Crazy 7 Buck Owens And Rin "o Sh'l' Act Naturally
A & o0 10 12 Southem Pacific, Any Way The Wind Blows 28} 31 gy RestissslHeart SayjiChatniVourHest
LABAMA STROLLS IN “HIGH COTTON”: WHEW Fort Myers, 1l 21 MWichael Martin Wurphey, Never Givin' Up On Love Detroit PD: Barry Mardit | 3 S iy jos Roval Love Has Mo et
Fla. ki Al 's “High C ? (RCA hi . 18 Willie Nelson, Nothing | Can Do About If Now etrol .D.. Barry Mardy b 333 ott Mc '5 onmvmonTAmng;Ia
a., listeners gave Alabama’s “High Cotton” ( ) an 87% hit potential 1 KT sk Thlsl Woman o 1 2 Reba MeEatire, Cathy's Clown I 8 L Crowey, Bonealh The Tecas Moon
rating on the station’s “Star Wars Country Style” daily feature. “This is I L T L o | 3§ DiLaeles Timie f Cllg n Love N mnm heres & Sar Spangle Bannes
the highest rating a record has received [in a tie with Becky Hobbs’ “Do 2 Georpe S, Wrats oing OF o Your World ! g;;;n; s, Lo Only Mo 3 Mol A Blﬁttre’:e Love Next Time
You Feel The Same Way Too,” also on RCA] since we began the seg- 1 ﬁ """"{,‘“:;“Eﬁé},?:s"%ﬂgﬁ,ﬁ ) :'3’ e ;;m,;“le';{,“;n: She Dort Love oty 33 Bty Hobbs, Do You Fel The Same Way Tow
3 it 3 e An 01 You Think e ]
m(?‘nt; says MD Kathleen Hecksher, a definite hit in our market. 1R The e Lot Mo T 1 Ak Love et e o Ko 8 4 b Les I oriolL Ower vou

It’s the hottest new record we have,” says PD Ed Chandler, KAJA 44 g,";‘;',},‘m, iogeriMcetioniioy At Gaing LRty ;{J’l"lagy",?‘"ﬁgmgo'"h"*'e Lokl 68 B methe ture: e
San Antonio, Texas. “Alabama has gone back to what they used to do 4 % Clot Back, 7;}'3,2m A 2 1 m c'”f:s v And Beyond i mm’m‘,’.‘,"’;’gﬂ‘ﬁe ol
and it’s really working for them.” “High Cotton” moves to No. 32 and ? szg Lionel Cart';n 'ng evls Last Chance } ; y ittie N o non;m I(l:(a" D%Aboul It Now m - Kath Mattu %‘gsl,"Ag\‘gn'::.:ngﬁly

b . . . orest fers, Uon Hi on| onk Hea
captures the Power Pick/Airplay honors in its second chart week. 8 £X Bailie And The Boys, (| Wish | Had &) Heart Of 1 s.;'.".;"’ s Of The Rodeo, I | Never See Midnig | M6 — g‘mmm o
5 . 3 i ) 9 EX Hank Wlllnms Jr., Finders Are Keepers 17 21 KT, Oshn, Tms Woman = L
Chandler is also seeing a lot of action on Eddy Raven’s “Bayou Boys B O Rey o s:.dag. LingPreol B 2 oy Dunn, Alre You Ever Ganna Love Me
(Universal). “It just seems like he’s a music machine, pumping the hits 0 i glkab:gu ﬁssl:;cé:‘l?osn ¥ Broken Tea B o ‘lldn:haol Martin M Wﬁem Givi' Up On Love
out one right after the other,” he says. Raven debuts on the Hot Country X BT "l?%"rf ﬁ': ﬁ%‘fi{ﬁ'ﬂ?iﬁ:‘e‘ . % 5 S V(Za:nz% w“hg:?&a‘.’%f, leﬁf%'%"af .
: uC| Iens In| r, Act Naturally s GoIn, n In Your Worl
Smgles chart at No. 57, A X gglaouuss Crgss My Bgroken Heart M
66 g i‘ e e She's Gol A"S'l‘ngleer Tahem?:n Mind ===
3 B 9 P.D.: Tim Murphe:
HONKY TONK AMNESIA,” Scott McQuaig’s first release on Uni- “ F" 7 2 Cntd "(x"'»'(.' u‘wrsmw Seattle ity o T b o phey
versal, is attracting a good bit of attention with WDAF Kansas City, | 2 T‘T"em e 5[525 Teliiton Aot Love &%’.‘J'Rﬂw 3 onna Love Me
Mo., listeners, says MD David Bryan. “We're getting some pretty 13 mm"‘: an, marhm oo L
strong early response on this one."” Orlando P.D.: Steve Holbrook 3 g Jo w ; ‘D gmn Band, And S0 It G } mmmp S'ﬁucndAay h TneTEouvlvn o
. . . . MIM €ams 'l N ay e Win
“This is a good country swing tune,” says MD Jeff Michaels, KXEL B o ol In Love 3 EX The Forester Sisters, Don't You 12 Steve Wariner, | GOt Dreams o
Waterloo, lowa, “and it’s starting t 1 £ N Holly Dunn, Are You Ever Gonna Love Me A — Hank wulnms, Ir., finders Are K J)e 13 Lione! Cartwright, Give Me His Last Chance
, , g 0 move rea y we or us, Billy Joe Royal, Love Has No R,wt : — ﬂ: M(:"ﬂ':ecng{s {1 Wish | Had A) Heart Of } } Tms,wl;;‘lMﬂdIXog é\bouldLove
. . . —_ ind Beyon
McQuaig's song goes to No. 70 in its second week on the chart. - e T W el G SR ™, theh Boten 2 16 digwa i gonky'?onk Hear
Michaels is enthusiastic, too, about “Let It Be You” by Ricky Skaggs | Lo acatticuomen IR RIS }‘ B e e omses., Never Givin’ Up On Love
(Epic), charted at No. 52. “It’s a real good follow-up to ‘Lovin’ Only Me’ 11 Lionel Carturight, Give Me His Last Chance 5 8 [ CiLE
B B f} D 3 10 12 Vern Gosdin, I'm Stili Crazy { o mvg&m Itl)neTGood well
and is doing great here. If there’s anybody out there who hasn’t added it 1113 ighway 101, Honky Tonk Heart i % fer R
’ q A b0 12 14 Keith Whitley, | Wonder Do You Think Of Me WDAF-AM b 5 oresien The oy
yet, they’d better get on it, because it's a hit. 13 15 Wike Nelson, Nothing | Can Do About It Now 192 1 CACiowteyilBeneatiiT el exasiMoon
14 16 Michael Martin Murphey, Never Givin' Up On Love 7 . 5‘*” A e
1S 17 Suzy Bogguss, Cross My Broken Heart Kansas City P.D.: Don Crawley g 222 Thaloe I..\d Hello Trouble
. PRI 16 18 R T P Shenal an Sheﬂon ivin,
NoTES ON NEWCOMERS: WSIX Nashville MD Ron Dini, in a move v %‘::'m"r" Er Ao o Soyond 2§ ol Dunm e You Ever Comna Love Me Z 7 Bt Owm hud Rad i S ct Rty
to counteract what he felt was a shortage of good female-artist records B 3 ko e, e E%s??ﬁ Colotado 3B Ve Cout U Sl gy o Tk Of e B A Naama Wh Coton
on his playlist, added Jann Browne’s “You Ain’t Down Home” (Curb) B e e Dreme ot :‘”‘ | q D s TR0 D Z R vsmgs.Lf'mnggeygum s
—— : . i
and Cee Cee Chapman’s “Twist Of Fate” (Curb), and is seeing good re- % ;56 Eﬂﬁ":ﬁm":% o Wen | i 3 e Of é }é mfhmzm : O'B'I'h:l};'q":"":‘esgn e | s = gec"rym T TS o
N N 1 illin’ Time About -
sults. “These new female artists are bouncing on our playlist very well P 2 Lt ek Kl T s Are Kespers OB e LetIMelTelioTAboutCore T
and sound real nice on the air.” % 2 The otamy Srthery Foul Rt Be Sary 1218 Sottheos Pache any Way The Wind Biows "
r 5 . an § {{ ac ny Way The Wind Blows
Showing up on WNWN Kalamazoo, Mich., is Steven Wayne Horton’s
initial Capitol release, “Roll Over.” Says PD Denny Bice, ‘“We're start-
. ; : e .
ing }(‘3 P;ch‘;“tpast"&"g gela‘ good phone action on it.” Horton debuts on this | COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
week’s r no18 )
“ & g : : TITLE (Publisher - Licensing Org.) Sheet Music Dist. 94 HEAVEN ONLY KNOWS (Irving, BMI) CPP (Major Bob, ASCAP)
A cover of “Sad Eyes,” which was a No. 1 pop hit for Rf)bert John in 22 HELLO TROUBLE (Tree, BMI) HL 9. NEVER GIVIN UP O LOVE (Uricity, ASCAP/Rowdy
1979, is making some waves for the new group Trader-Price on Univer- 11 ABOVE AND BEYOND (Tree, BMI) HL 32 HIGH COTTON (Shobi, BMI) Boy, ASCAP) HL
sal. “The harmonies and arrangement on this song are so good,” says 35 ACE IN THE HOLE (Sweet Tater Tunes, ASCAP) 70 HONKY TONK AMNESIA (Hill & Range, BMI/Acuff- 69 NOT FADE AWAY (Wren, BMI/MPL, ASCAP)
MD Dennis L P'ts WICOgS lisb Md. “ gd " S | g d ’b ¥y 28 ACT NATURALLY (Tree, BMI) HL Rose, BMI) 10 NOTHING | CAN DO ABOUT IT NOW (WB,
LU Dennis Lee Filmon, aLiSbury, WLy aiCILS aready beghlls 56 AMERICAN FAMILY (Famous, ASCAP/Bob Corbin, 12 HONKY TONK HEART (Berger Bits, ASCAP/MCA, ASCAP/Refuge, ASCAP/Macy Place, ASCAP) WEM
ning to generate phone response. I look for big things out of this one. ASCAP) ASCAP) HL 30 ONE GDOD WELL (Irving, BMI/Colter Bay, BMI/Almo,
P : 84 ANCIENT HISTORY (Cedarwood, BMI) 93 HOPELESSLY YOURS (Tree, BMI/Cross Keys, ASCAP) ASCAP/Brio Blues, ASCAP) CPP
Trzder Price moves tp No. 71 on the Hot Count;-y Smg}es qhart. 15 AND SO IT GOES (Screen Gems-EMI, BMI/Scarlet 68 HOT NIGHTS (Colgems-EMI, ASCAP/Bright Sky, 73 PLEASE TELL HER THAT | SAID HELLO (September,
nother record doing well at WICO, says Pitmon, is Big Al Down- | Moan, BMI/MCA, ASCAP/Don Schiitz, ASCAP) ASCAP/Milene, ASCAP) ASCAP)
ing’s “I Guess By Now’’ (Door Knob). “I don’t think a lot of people real- | HL/CLM sc 58 nous?n sotunon (Screen Gems-EMls,CBMVScanet 17 PROMISES (Three Story, ASCAP/Tennessee Hills,
: ; b i3 62 ANGER AND TEARS (MCA, ASCAP) HL Moon, BMI/MCA, ASCAP/Don Schiitz, ASCAP) BMI)
ized t}:ia}f. he,?f‘g been (ﬁutl?fvr‘;egordmg.for alwhli‘e and fd‘df‘ t k(r;qw thlely 5 ANY WAY THE WIND BLOWS (Backlash, ASCAP/Bob- HL/WBM _ 91 ROLL ON (Bily Bear, ASCAP/Tapadero, BMI)
missed him ’til he was back. We're getting a lot of calls for it and it really A-Lew, ASCAP/Endless Frogs, ASCAP/Long Tooth, 75 HOW DO (Getarealjob, ASCAP/EMI April, ASCAP) HL 71 SAD EYES (Unichappell, BMI/Careers, BMI)
sounds good on the radio.”” Downing’s greatest chart success to date , i:'{l) o1 EVER GONNA L0 . :2 ;i:\: I LROTVE YOU IN THE !:ts)g::"/og (Lo;Iestar. sesac) b} :QEAV;%;:J»\N VOU:SE%TP (IDgn Sctl\littz. o
u ’ T You INNA LOVE ME (Cross Keys, 1 HURTIN' SIDE (Almo, rio Blues, ouse, olyGram International,
was “Touch Me (I'll Be Your Fool Once More)” in 1979. ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI) ASCAP/Songs De Burgo, ASCAP/PolyGram ASCAP)
HL/CPP International, ASCAP) CPP/HL 41 SHE'S GOT A SINGLE THING IN MIND (Rick Hall,
81 BABY DON'T GO (Seagrape, BMI/Valgovind, BM1) 16 | GOT DREAMS (Steve Wariner, BMI/Screen Gems- ASCAP)
85 BACK TO STAY (Tom Callins, BMI/Johnny Rodriguez, EMI, BMI/Irving, BMI) CPP 49 SHE'S THERE (Lodge Hall, ASCAP) HL
BMI) 97 | GUESS BY NOW (Door Knob, BMI/Checkmate, BMI) 90 SOWIN' LOVE (MCA, ASCAP/Don Schiitz,
57 BAYOU BOYS (Morganactive, ASCAP/You & |, 20 (I WISH | HAD A) HEART OF STONE (EMI April, ASCAP/Scarlet Moon, BMI/Screen Gems-EMI, BMI)
ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong, ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP) HL/WBM
ASCAP) HL 88 STONE BY STONE (EMI April, ASCAP/Music City,
RADIO MOST ADDED 55 BENEATH THE TEXAS MOON (Crowman, 7 1 WONDER 0O YOU THINK OF ME (Acuff-Rose, BMI) ASCAP/EMI April, ASCAP)
ASCAP/Warner-Elektra-Asylum, BMI/Kansas By The CPP 1 SUNDAY IN THE SOUTH (Screen Gems-EMI, BMI)
BRONZE/ Sea, ASCAP/Mighty Nice, BMI) 83 IF IT WASN'T FOR THE HEARTACHE (Cross Keys, 78 SUZETTE (Careers, BMI)
GOLD SILVER  SECONDARY TOTAL  TOTAL 33 A BETTER LOVE NEXT TIME (Johnny Christopher, ASCAP/Tree, BMI) . 72 THATLL BE THE LAST THING (Texascity, BMI/Ah
ADDS ADDS ADDS ADDS ON BMI/Chris Wood, BMI) 79 IF YOU DON'T KNOW ME BY NOW (Mighty Three, Rollins, BMI/Maypop, 8MI) HL
31 REPORTERS 65 REPORTERS 63 REPORTERS 159 REPORTERS 95 BEYOND THOSE YEARS (W8, ASCAP/Two Sons, BMI) 54 THERE I'VE SAID IT AGAIN (Jefferson, ASCAP)
BURNIN’ OLD MEMORIES ASCAP/Warner-Tamerlane, BMI) WBM 59 IF YOU HAD A HEART (Life Of The Record, 86 THEY RAGE ON (PolyGram International,
KATHY MATTEA meRcURY s 30 35 73 79 48 BURNIN' OLD MEMORIES (BMG, ASCAP/Warner- ASCAP/Malchak, ASCAP/Colgems-EMI, ASCAP) ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL
Tamerlane, 8MI/Believus Or Not, ASCAP/Screen 87 I'M NOT OVER YOU (Sam's Place, BMI/Ancient 8 THIS WOMAN (Wooden Wonder, SESAC) HL
HIGH COTTON Gems-EMI, BMI) Springs, BM1/Southern Reign, BMI/Second Serve, 3 TIMBER I'M FALLING IN LOVE (Songs Of PolyGram,
ALABAMA rca 8 24 21 53 137 74 CALIFORNIA BLUE (Orbisongs, ASCAP/EMI April ASCAP) 8MI) HL
BAYOU BOYS ASCAP/Gone Gator, ASCAP) HL/CPP 6 VM STILL CRAZY (Hookem, ASCAP/PolyGram 37 TOO MUCH MONTH AT THE END OF THE MONEY
EDDY RAVEN UNVERSAL 6 20 25 51 53 9 CALLIN' BATON ROUGE (Dennis Linde, BMI/EMI International, ASCAP/Buddy Cannon, ASCAP) CPP (Littie Big Town, BMI/American Made, BMI/Old Woli,
April, ASCAP) HL 67 IN A LETTER TO YOU (EMI Blackwood, BMI/Dennis BMI/Corey Rock, ASCAP/Wee B, ASCAP)
AN AMERICAN FAMILY 34 CATHY'S CLOWN (Acuff-Rose, BMI) CPP Linde, BMI) HL 61 TWIST OF FATE (Bobby Fischer, ASCAP/Five Bar-B,
THE OAK RIDGE BOYS mca 10 15 22 47 48 25 THE COAST OF COLORADO (Acuff-Rose, BMi/Hidden 82 JACKIE BROWN (Riva, ASCAP) ASCAP/Chriswald, ASCAP/Hopi Sound,
ACE IN THE HOLE Lake, BM1) CPP 38 THE JUKEBOX PLAYED ALONG (Next-O-Ken, ASCAP/Chappell & Co., ASCAP) HL
GEORGE STRAIT mca 4 25 13 42 123 64 COME FROM THE HEART (EMI April, ASCAP/GSC, BMI/Ensign, BMI/BMG Sangs, ASCAP) CPP/HL 83 UP AND GONE (Farm Hand, ASCAP/Deberris,
ASCAP/Lion Hearted, ASCAP) HL 77 JUST ANOTHER MISERABLE DAY (Noted, ASCAP/EMI April, ASCAP/ides Of March, ASCAP) HL
LET IT BE YOU 21 CROSS MY BROKEN HEART (EMI April, ASCAP/Ides ASCAP/Lust-4-Fun, ASCAP/Joyna, ASCAP/Spider Jive, 50 WHAT'S GOING ON IN YOUR WORLD (Milene,
RICKY SKAGGS epic 4 6 17 27 68 Ol March, ASCAP/Irving, BMI/Eaglewood, BMI) 8MI) ASCAP/Ha-Deb, ASCAP) CPP
HL/CPP 18 KILLIN' TIME (Howlin'Hits, ASCAP) 63 WHEN WILL THE FIRES END (Almarie, BMI)
SUZETTE
FOSTER & LLOYD rca ! 7 15 23 23 80 CRY CRY CRY (Slapich, BMI) 52 LET IT BE YOU (Cross Keys, ASCAP/Silverline, BMI) 77 WHY'D YOU COME IN HERE LOOKIN' LIKE THAT
39 DADDY AND HOME (Peer International, BMI) CPP HL (Benny Hester, ASCAP)
A BETTER LOVE NEXT TIME 4 DEAR ME (Acuff-Rose, BMI/Artin, BMI) CPP 14 LET ME TELL YOU ABOUT LOVE (Brick Hithouse, 47 WRITING ON THE WALL (Bobby Fischer,
MERLE HAGGARD epic 5 8 7 20 119 53 0O YOU FEEL THE SAME WAY TDO? (Careers, 8Mi/Irving, BMI/EM} April, ASCAP,/Welbeck, ASCAP/Young World, BMI)
CRY CRY CRY BMi/Beckaroo, BMI) ASCAP/Blue Quill, ASCAP) CPP/HL 43 YOU AINT DOWN HOME (Cross Keys, ASCAP/Tree,
MARTY STUART wca 0 4 16 20 24 19 DON'T YOU (Little Big Town, BMI/Oh The Music, 26 LIVING PROOF (Intersong-USA, ASCAP,/Hide-A-Bone, BMI) HL
BMI/Pierce, ASCAP) ASCAP) HL 40 YOU AINT GOING NOWHERE (Dwarf, ASCAP) WEBM
DO YOU FEEL THE SAME. , , 23 FINDERS ARE KEEPERS (Bocephus, BMI) CPP 4 LOVE HAS NO RIGHT (Labor Of Love, 5 YOU GOT THE JOB (Watch Hill, 8MI/Unichappel,
BECKY HOBBS rca 1 8 7 16 70 60 FOOL'S PARADISE (Warner-Tamerlane, BMI/Hear No 8Mi/Boondocks, ASCAP/JisaFun, ASCAP) BMI)

i ) ) - ) Evil, BMI/Tioga Street, BMI) 86 LOVIN' ONLY ME (ESP, BMI) CPP 42 YOU JUST CAN'T LOSE 'EM ALL (Rick Hall
gfm‘; ’r‘g“’;; ‘::’ad‘f:n': al :gft"‘r"y Qg‘g’.“g;‘;‘:&“‘?fé'ﬁuﬂl°"_";‘; ff“rgzcig'gs o’“r‘t’:::i"sde:b‘l‘i’s:";%p':{i'gis_ 35 FULL MOON FULL OF LOVE (Bug, BMI/Whiskey 98 MIRROR MIRROR (Songs Of PolyGram, BMI/Partrer, ASCAP/WB, ASCAP/New Crew, ASCAP/New John,
R e %r o I i g’i o e F; - sw"‘" = enve& o Drinkin/Miss Kitty, ASCAP) CLM BMI/Tom Collins, BMI) HL/CPP ASCAP/Alabama Band, ASCAP)

B."g a 2 Chng b L : "15 lal g"a' aNe {, k” N”$ fl’ b oa: fess P REpLO: 13 GIVE ME HIS LAST CHANCE (Silverline, BMI/Long 24 MORE THAN A NAME ON A WALL (Statler Brothers, 31 YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
fHiboardiChantieptsy foacway, Newor il g Run, BM) BMI) CPP Schlitz, ASCAP/Almo, ASCAP)
44 HARD LUCK ACE (Blue Piggie, BMI) 45 MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) 76 YOUR OLD FLAME'S GOIN' OUT TONITE (Triage,
e T ——— R
B8MI/Surespin, BM1)
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8mm Is Garving Out A Market Niche

Fledgling Format Keyed To ‘Personal Video’ Trend

BY KEN JOY

LOS ANGELES In the face of
some pretty stiff competition from
VHS and VHS-C, 8mm may finally
be coming into its own, say industry
analysts.

Most observers predict the fledg-
ling format will finally carve a niche
in the home video market in the "90s
and spur an entirely new concept
known as ‘‘personal video” or “lap-
top video.”

Sony, understandably as chief ar-
chitect of the format, is leading the
8mm software push in order to stim-
ulate interest in hardware sales. A
recent joint promotion with Tower
Records highlights the company’s
commitment to releasing feature
films—which it licenses directly
from Paramount, Warner, and Nel-
son—into the retail marketplace, in
addition to its Cinema 8 mail-order
operation.

“We purchase three to four new
titles per month from the studios,”
says Sony’s Jay Sato, “‘and make
about 200 titles available to retailers
altogether.” Sony’s Cinema 8 mail-
order operation carries about 1,400
8mm titles, according to Sato, but
he admits that retailers usually
“cherry pick” the hot A features for
in-store display, and those titles are
the ones being highlighted in co-op
advertising.

Tower Records calls its 8mm pro-
motion an ‘“‘experiment” to deter-
mine consumer acceptance for
8mm, and to find the best way to po-
sition the product on the sales floor.

“Eight-millimeter cassettes don’t
fit on normal VHS shelves,” says
John Thrasher, product manager,
video division, for Tower. ‘“Sony
helped us design a little modular
unit that fits into our existing
shelves and puts live product on the
floor for customers to browse.”

Tower’s promotion also includes
the display of Sony’s GV-8 Watch-

man, where customers can actually
play demo tapes to see how they
look and get a feel for the hard-
ware.

“This is the second test we've
done with Sony,” says Thrasher.
“The first one in May of this year
proved to be very encouraging
about consumer acceptance of the
format. Eight-millimeter has done
exceptionally well at our Sunset
Boulevard store in Hollywood, and
at several New York locations.”

Thrasher says Tower agreed to
do a second promotional test based
on research that showed there are
three times the number of 8mm
camcorders—units actually capable
of recording and playing back pre-
recorded tapes—than there are la-
serdisks.

“There’s a much bigger penetra-
tion of 8mm hardware than laser-
disk, and there’s much more avail-
able in prerecorded software than
even two years ago, when all you
could get was Japanese cartoons,”
he says.

Thrasher says it is a matter of
education. “I would hope that con-
sumers realize that they can play
8mm tapes through their camcorder
and TV. If they do, they should real-
ize the benefit of being able to buy
the same title in 8mm for $29.95 that
is priced at $89.95 in VHS.” Thrash-
er says that 8mm software, for now,
will remain strictly a sell-through
item. “We don’t rent laserdisks and
we don’t rent 8mm,” he says. “We
don’t want to see the two-tiered
pricing like there is on VHS. We
hope 8mm stays at $29.”

From the studio’s vantage point,
Sony is the “research and develop-
ment”’ arm of the still-unproven for-
mat. By licensing product to Sony
for distribution, the studios elimi-
nate financial exposure in promot-
ing yet another format, but have
the option of going into the business
themselves at some future point

LOS ANGELES The 8mm video
industry will experience a 45% in-
crease over last year’s hardware
sales by year’s end, according to a
recently published report by the
8mm Video Council, a coalition of
the format’s hardware and soft-
ware proponents.

Based on a confidential survey
of its members, the council’s infor-
mation relates to changes in the
number of companies marketing
8mm equipment, the number of
models available, equipment
prices, and market share.

In releasing the findings, the
council says that the 45% growth
predicted in unit sales compares to
a 31% increase in 1988 and a 34%
increase in 1987. The camcorder
market, it says, is expected to post
annual growth rates somewhere
near 26%.

Other key projections include an
expected increase to 17 companies

Says Industry To Increase 45% In ‘88

8mm Gouncil Predicts Growth

from today’s base of 13 companies
marketing 8mm equipment, with
each of those companies market-
ing four models of camcorders.
Pricing of 8mm equipment over
the last three years has broadened
as companies have expanded their
“high-end” and “low-end” lines in
hopes of reaching a wide range of
consumer budgets. Just two years
ago, the average 8mm camcorder
carried a suggested retail price
upward of $1,800. Today, prices
start as low as $899 and can top
the $2,000 mark for the upgraded
versions of 8mm video known as
Hi 8.

Ted Cott, executive director of
the 8mm Council, says the 8mm
format has “clearly established it~
self” in the consumer marketplace
and—although it won’t displace
VHS-—will continue to carve a
heathly market share. = KENJOY

should it look profitable.

“Like laserdisk, we feel that a
specialty format needs special han-
dling,” says Paramount senior VP/
GM Eric Doctorow. “The video re-
tailer is so entrenched with VHS
that garnering support for a new
video format requires a close work-
ing relationship with the hardware
manufacturer.

““The hardware and software
need to be marketed and sold side
by side,” continues Doctorow, “and
Sony is paying extraordinary atten-
tion to develop what is, for the pres-
ent, a very small market for us.”
Doctorow does foresee a day,
should 8mm become a viable profit
center, of taking over the distribu-
tion of its features in the 8mm for-
mat from Sony, but says there is no
timetable for that type of move.

“We have a great relationship
with the people at Sony,” he says.
“Right now they’re doing every-

(Continued on next page)
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Kids At Heart. Supervising the film-to-video transfer recently at Los Angeles’
AME, a postproduction facility, of Walt Disney’s “Bambi’" are, front to back,
retired Disney animator Ollie Johnston, Jan Yarbrough, VP of technical
operations at AME, retired Disney animator Frank Thomas, and Lee Bertram,
Disney’s director of video services. “Bambi” is the first Disney animated classic
to be transferred from film to video in consultation with members of the original
team of supervising animators.

Billboard.
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TOP MUSIC VIDEOCASSETTES.

=
% Compiled from a national sample of retail store sales reports.
e 8 o ©
< | z °8
£ 4|5 5 0 wg
o | £ |4 | TME Copyright Owner, Principal 58| g | ¥t
|2 % Manufacturer, Catalog Number Performers 22 2| 35
( *x NO.1 »»
1 1 7 DELICATE SOUND OF THUNDER CBS Music Video Enterprises 24V-49019 Pink Floyd 1989 C |[2498
Elektra Records .
2| 3| 5] 20FONE Elekira Entertainment 40109-3 Metallica 1989 | SF | 998
’ Elektra Records .
3 4 85 $19.98 HOME VID CLIFF'EM ALL! Al Elektra Entertainment 40106-3 Metallica 1987 C 19.98
MICHAEL JACKSON: THE LEGEND Motown Prod./Optimum Prod. .
4 2 1l CONTINUES... Vestron Musicvideo 5358 Michael Jackson e D |15
5 | NEWp | HANGIN' TOUGH CBS Music Video Enterprises 1 4V-49028 gﬁ“}ﬁ;"gl ook 1989 | SF {1495
6 | 5 | 29| MOONWALKER a8 PitimatejRroduction Michael Jackson 1988 | LF |2498
CBS Music Video Enterprises 49009 .
Megaforce Worldwide
7 6 17 OIDIVNIKUFESIN N.F.V. @ Island Visual Arts 50135-3 Anthrax 1988 C 19.98
8 7 23 A SHOW OF HANDS A PolyGram Music Video 041760-3 Rush 1989 | LF | 2495
9 8 5 SUBSTANCE 1989 Warner Reprise Video 38152 New Order 1989 | LF 1698
10| 15 3 HARD N’ HEAVY VOLUME 2 MPI Home Entertainment MP 1677 Various Artists 1989 D |[1995
LIVE {N CONCERT-THE 'OUT OF THE  Atlantic Records Inc. L
1119 | 19| Blue Toura © Atlantic Video 50133-3 B <l e =
12| 11 | 11 | HOMECOMING CONCERT @ CBS Music Video Enterprises 19v-49017 SioriaEstefan/Miami | gpq | ¢ | 198
13[17] 3 FIGHT THE POWER-LIVE CBS Music Video Enterprises 19V-49020 Public Enemy 1989 | € [1998
14| 16| 15 EIEIIEL BIAMOND'S GREATEST HITS- CBS Music Video Enterprises 19V-49014 Neil Diamond 1988 C |19.98
15| 13|27 ?g;"gﬁ 3;2'2?STEEN ANTHOLOGY:  pq picic video Enterprises 49010 Bruce Springsteen 1989 | LF | 2498
. Bludgeon Riffola, LTD.
16 | 10 | 55 | DEF LEPPARD: HISTORIA A2 PolyGram Music Video 080359-3 Def Leppard 1988 | LF [ 2495
17 {12 | 11 PRIMER @ CBS Music Video Enterprises 16V-49018 Living Colour 1989 | SF | 16.98
18 14 | 11 JIMI HENDRIX: LIVE IN MONTEREY HBO Video 0251 Jimi Hendrix 1989 | € |19.99
19 | 20 | 15 | WHO'S BETTER, WHO'S BEST PolyGram Music Video 080345-3 The Who 1988 | LF | 2495
JANE'S ADDICTION: THE FAN'S Warner Bros. Records . -
20| 18 | 19 VIDEO Warner Reprise Video 38151 Jane's Addiction 1989 | SF | 9.98

® RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 miilion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video
product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.
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8mm CARVING OUT NICHE

(Continued from preceding page)

thing and working with us on what
titles to release each month. Sony’s
move to expand the retailing of
8mm is good news for 8mm,” Doc-
torow says. “We’ve been hearing
for some time that the retailing ac-
tivities for 8mm would be broader
and there would be a renewed em-
phasis on retail. The recent promo-
tions with Tower and Musicland,
who are extraordinary merchandis-
ers, should accomplish great things
for the format.”

The key to real growth in the
8mm market appears to be the de-
velopment of the concept known as
“personal video.” Japanese consum-
ers have already embraced 8mm as
a personal medium, using the for-
mat to view “video magazines’’
while riding commuter transporta-
tion. The trend is beginning to show
a glimmer of life in the U.S,, accord-
ing to Sony’s Sato, who says there
are producers beginning to release
travel and how-to videos expressly
for 8mm, although the number is
still “quite small.”

According to Sato, how-to tapes
will lead the growth in the personal
video area.

“It makes more sense to have a
cooking tape on 8mm so you can
keep the unit right next to where
you’re working, instead of having to
run into the living room each time
you want to advance the tape.” Sato
says that Reader’s Digest, Golf Di-
gest, and Tennis Magazine are all
planning entries—or have already
entered—into the 8mm instructional
market, and the list is growing.

“We're aware of talks that might
bring highlights from Forbes maga-
zine into 8mm for commuting execu-
tives,” he says, adding that Sony is
being regularly approached by book
publishers on how to get their prod-
ucts transformed into 8mm titles.

“We're seeing the largest area of

growth in the business market,” |

says Sato, “where companies are
providing their sales people with
Sony Watchmans to take into the
field to demonstrate products with-
out the need to lug heavy VCRs and
televisions to various locations.”

Sato claims that the Watchman is
selling by the “thousands” to large
corporations, which are using them
as sales promotion tools, and pre-
dicts that Sony will sell 2.4 million
units by the end of 1990.

“Squibb is using the Watchman
to promo new medicines to doctors
through a video they’ve produced
in-house,” he says. “It’s a matter of
education to gain widespread accep-
tance for the format, but we feel it’s
going to become a significant for-
mat because of its compact size.”

Sato says Sony views 8mm as an
‘“application-oriented” format, and
is aggressively marketing the hard-
ware and software in a variety of
areas in the hopes of developing lu-
crative niche markets.

“We’re targeting the travel and
advertising industries in a major
way,” he says, “because they can
greatly benefit from a compact
technology that delivers quality col-
or and sound presentations.”

Japan Airlines, according to Sato,
has purchased a large number of
GV-8 Watchmans for rental to first-
class passengers.

“Using the Watchman, first-class

(Continued on page 39)
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Fast cars. Big homes. Wild parties.
They had everything. And nothing to lose.

A THOMAS BAER /HOWARD ROSENMAN Production
A HUGH HUDSON fiim “LOST ANGELS"

surring DONALD SUTHERLAND

Introducing ADAM HOROVITZ

Music by PHILIPPE SARDE

Director of Photography JUAN RUIZ-ANCHIA

Written by MICHAEL WELLER

produced by HOWARD ROSENMAN and THOMAS BAER
Directed by HUGH HUDSON
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Only $19% for MOONSTRUCK’?

Now everyone can own the film everyone loves—Moon-
struck—along with time-honored favorites such as The
Manchurian Candidate and The Adventures of Robin
Hood reduced to the irresistibly low price of just 81995*!

“I’'M THE STAR OF A $15 MILLION NATIONAL
TV CAMPAIGN!”{ Bobo, Home Video's
most recognized “salesman,”
generated huge sales for last year's
Screen Epics promotion.
This holiday season, he’ll
guarantee you the same
on these popular hits!

NOW ONLY

192

Prior values up to 389.95

Design © 1989 MGM/UA Home Video, Inc. and Turner Entertainment Co.
All Rights Reserved. * Suggested list price. Price slightly higher in Canada.

**Not available in Canada. tMedia selection subject to change.
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"TES SALES

=
= Compiled from a national sample of retail store sales reports.
x x 5 °
lg lg 3 59 w0 §'§
o |5 | ¢ | TITLE Copyright Owner, Principal 8| £ | ==
Tl =|z Manufacturer, Catalog Number Performers e B |28
* & NO.1 & &
1 1 7 ;wUKN%gRYD: DELICATE SOUND OF CBS Music Video Enterprises 24V-49019 Pink Floyd 1989 | NR | 2498
Warner Bros. Inc. Mel Gibson
2 3 56 LETHAL WEAPON Warner Home Video 11709 Danny Glover Ly R 19.38
JANE FONDA'S COMPLETE Jane Fonda
3 g 2 WORKOUT Warner Home Video 650 Sanelionda 1983 | NR | 23.98
MICHAEL JACKSON: THE LEGEND Motown Prod./Optimum Prod. .
4 z 13 CONTINUES... Vestron Musicvideo 5358 lMickacibiackson 1989 | NR | 1598
. Elektra Records .
5|6 | 6 METALLICA: 2 OF ONE Elektra Entertainment 40109-3 Metallica 1989 | NR | 998
MET-EJ.L';';E 6 10 | 12 PLAYBOY WET AND WILD HBO Video 0277 Various Artists 1989 | NR | 19.99
7 | 8 |135| CALLANETICSA O Sl URCTTLSE Callan Pinckney 1986 | NR | 2495
MCA Home Video 80429 :
8 7 44 CINDERELLA Walt Disney Home Video 410 Animated 1950 G | 2699
Paramount Pictures .
9 9 151 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 19.95
10| 5 | 30 | MOONWALKER a2 IO G T Michael Jackson 1988 | NR | 2498
CBS Music Video Enterprises 49009 .
11119 21 PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 | NR [ 1999
12| 20 | 10 3;'.51'.‘15&355.'(:"6 ALONG SONGS: FUN .. Disney Home Video 451 Animated 1989 | NR [ 1495
1 Warner Bros. Inc. .
e 13 | RE-ENTRY BEETLEJUICE Warner Home Video 11785 Michael Keaton 1988 | PG | 19.95
- 'r gt oo f RCA/Columbia Pictures Home Video 6-  Bill Murray
R :;clgm. 14 | 14 | 40 | GHOSTBUSTERS A 20413 Dan Aykroyd 1984 | PG | 29.95
15 | 17 | 25 | MICHAEL JORDAN: COMEFLYWITH ;o poy video 2173 Michael Jordan 1989 | NR | 19.98
Vestron Pictures Inc. Patrick Swayze
16 | 13 | 82 | DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 24.98
. . Lucille Ball
17 | 15| 4 | LOVE LUCY: VOLUME 1 CBS-Fox Video 2301 Desi Arnaz 1952 | NR [ 1498
DAZZLING DUNKS AND BASKETBALL . Marv Albert
18| 16 | 15 BLOOPERS CBS-Fox Video 2229 Frank Layden 1989 | NR [ 14.98
Broadway Video .
19 | 18 6 THE BEST OF GILDA RADNER Warner Home Video 35148 Gilda Radner 1989 | NR | 19.98
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford
20| 12|72 OF DOOM Paramount Home Video 1643 Kate Capshaw 1984 | PG | 19.95
Paramount Pictures
21 | 11 | 24 | U2RATTLE AND HUM Paramount Home Video 32228 u2 1988 | PG-13 | 24.95
22 | 25 | 11 | PLAYMATE OF THE YEAR VIDEO HBO Video 0065 Kimberley Conrad | 1989 | NR | 19.99
Amblin Entertainment Henry Thomas
23| 2 | &1 E.T. THE EXTRA-TERRESTRIAL MCA Home Video 77012 Dee Wallace 1982 | PG | 2495
24 | 27 | 19 | SMIRLEY MACLAINE'S INNER Vestron Video 5270 Shirley MacLaine 1989 | NR | 2098
y Elektra Records .
25|28 | 8 | $19.98HOMEVID CLIFFEMALLIA o= o ment 40106-3 Metallica 1987 | NR | 19.98
26 | 24 | 10 NUTS ABOUT CHIP 'N’ DALE Walt Disney Home Video 447 Animated 1989 | NR | 14.95
Warner Bros. Inc. Matthew Modine
27 | 21 | 14 | FULL METAL JACKET Warner Home Video 11760 Adam Baldwin 1987 | R 1998
Warner Bros. Inc. Jason Patric
28 | % 10 THE LOST BOYS Warner Home Video 11748 Dianne Wiest 1987 R 19.98
29 | 23 5 NEW ORDER: SUBSTANCE 1989 Warner Reprise Video 38152 New Order 1989 | NR | 1698
30 | 39 | 36 | PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 | NR [ 1999
31 | NEWD | HANGIN' TOUGH CBS Music Video Enterprises 14V-49022 gf‘“},ﬂdgl ock 1989 | NR | 1495
32| 3 2 PUBLIC ENEMY MGM/UA Home Video M201586 James Cagney 1931 | NR | 1995
. . Sugar Ray Leonard
33|40 | 3 LEONARD/HEARNS SAGA CBS-Fox Video 2287 Thomas Hearns 1989 | NR | 1998
JANE FONDA'S LOW IMPACT Jane Fonda
34 | 32 | 148 | AFROBIC WORKOUT 4 & Warner Home Video 070 AEE(ECD L LIS R
== 35|33 | 9 | DUCKTALES:LOSTWORLD Walt Disney Home Video 450 Animated 1989 | NR | 1495
A i
M200181 36| 31| 22 RUSH: A SHOW OF HANDS A PolyGram Music Video 041760-3 Rush 1989 | NR | 2495
Pre-orders due: . Megaforce Worldwide
August 31, 1989 37 3|17 ANTHRAX: OIDIVNIKUFESIN N.F.V. ® Island Visual Arts 501 35-3 Anthrax 1988 | NR | 19.98
Street date: a Warner Bros. Inc.
September 19, 1989 38 | 37 2 DAFFY DUCK'S QUACKBUSTERS Warner Home Video 1 1807 Animated 1988 G 19.95
% 39| 29 7 DUCKTALES: DUCK TO THE FUTURE  Walt Disney Home Video 449 Animated 1989 | NR | 1495
fl v : .— 5 RCA/Columbia Pictures Home Video 6- Edward Judd N
ﬁﬂ /?[j A 40 | 36 | 2 | FIRST MEN IN THE MOON A e | 1964 | W | 1995

HOME VIDED

Farrrmer

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. & ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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Rite Of Passage. Kelly McGillis and
Kurt Russell team up in “Winter
People,” a romantic drama due from
Nelson Entertainment Oct. 26.
Suggested list is $89.98.

Disney CGuts Gost
Of "Toon Tapes

LOS ANGELES Walt Disney
Home Video is cutting the price of
its “Cartoon Classics,” “Mini-Clas-
sics,”” ““Ducktales,” and “Sing
Along Songs” to $12.99 from $14.95.

The move is effective Sept. 28,
which is the street date for “Bambi”
and the kickoff date for the compa-
ny’s fall $60 million umbrella mar-
keting campaign.

The reduction, says the company,
was the result of market tests with
several major retail accounts, which
indicated that sales volume in-
creased when prices were cut.

Forty-four titles—including eight
titles never before available on vid-
eocassette and two new series,
“Chip N’ Dale Rescue Rangers”
and “The New Adventures Of Win-
nie The Pooh”—will be available at
$12.99.

The company’s $14.95 summer
promotion, which features a Chip N’
Dale plush-toy offer, has exceeded
expectations, according to the stu-
dio, selling more than 3.2 million
units.

8mm FINDING AUDIENCE

(Continued from page 37)

passengers have a choice of several
movies to watch in relative privacy,
and aren’t restricted to just one fea-
ture being projected in the cabin.”

Sato expects 8mm to be the
growth medium of the next few
years in light of statistics, he
claims, that show flat sales of VHS
VCRs and actual decreasing sales
of the compact VHS-C format,
which utilizes a smaller cassete
holding half-inch tape.

According to Thrasher, “We’re
going to re-evaluate our commit-
ment to 8mm after the first of the
year. I’'m not sure every market
area is going to be successful with
8mm, but that doesn’t mean it's not
a viable format.”

He says he has fielded calls from
Disney and other home video com-
panies that have not entered the
8mm market to see how the promo-
tion was going and to get a pulse on
the level of consumer interest.

“There’s interest out there,” he
says. “We just have to decide if this
is going to be a ‘hit only’ format or
one in which we carry the entire cat-
alog.”

AREYOU READY FOR THE

Billboard and Musician Magazine have joined together to guarantee that your

registers ring in this final holiday season of the *80s. Introducing the “Decade
in Music” calendar, this year’s most unique profit-plus item.
Featuring Billboard chart information, music trivia and thousands of the most
famous names and dates in popular music, the “Decade in Music” calendar can be in your
] store by the first of September, if you take a moment to order now.
Each calendar is 4 color, glossy stock and individually wrapped. But

¥ ¥ | evenmoreattractive :
is the price. The .
wholesale unit cost is only $2.00 each a
and retails for $7.95 ($4.95 with the it
purchase of any CD, LP, or tape).
Plus, with free shipping, free displays |
and a 7ull 5 month selling period, the
Billboard, Musician calendar could be |
- , the most profitable item
£ 755557 you've sold all decade!
" .‘. |

CALENDAR

FOR RETAIL ORDERS OR MORE INFORMATION CALL

1-800-999-9988

MUSICIAN Billboard
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- __HOHE VIDEO

Program Is Modeled After Book-Or-The-#onth Uperations

Rent-By-Mail Video CGlub Launched In Galif.

TOP SPECIAL INTEREST
VIDEOCASSETTES.**

made with MasterCard or Visa. usually realize that when they join & ; ; ;

BY DEBBIE ROSENBLUM i b i, Eenhig (0 G i, (ae s Caseat i 9 e é Compiled from a national sample of retail store sales reports. )
LOS ANGELES It’s not a novel Livingston. “Tapes are returnedin  buy six tapes, for example, within E < |z £3
idea but its time has come, say pro- the same box [in which] they were three years. On top of that, the » g s | TITLE Program Supplier, &E
ponents of what’s claimed to be delivered. We supply all the neces- club sends you a tape every other Ela| 2 Catalog Number 2
the first rent-by-mail video club. sary packing materials—the tape, month of their selection. If you

Launched last April here in sub- the labels, and so forth.” don’t want it you can send it back,
urban Westlake Village by 30-year At the end of the year, members but most people don’t. Conse- RECREATIONAL SPORTSTM
direct marketing professional quently, the average person buy-
Alan Livingston, American Video cwe,re I'OVidin ing today from a video club is * & NO.1 « #
Clearinghouse’s marketing pro- p 9 spending about $500 a year. 113 |15 ;gEL?EEST OF THE FOOTBALL Fox Hills Video 19.95
gram is modeled after the im- convenience “What we're saying is the only
mensely successful record/book/ ’ thing which you’re committing to 211 | 2 SAPORTS ILLUSTRATED'S 25TH HBO Video 0234 19.99
. . nn . . NNIVERSARY SWIMSUIT VIDEO
videotape-of-the-month clubs, with SeleCtIVIty and is renting 48, 72, or 96 tapes a year
the exception that AVC members ’ of your choosing, not ours. And 35|21 c"v:g:::é JORDAN: COME FLY CBS-Fox Video 2173 19.98
never need to buy, and they re- i e— you can keep them for 30 days and
ceive only those titles they’ve cho- pric at about view them as many times as you |4 | 2 | 37 TM’:JEM’}EL"LT';W?;)J,‘*S@GREAT HBO Video 0025 1499
sen and pre-ordered. $3 50 per month like. You never have to worry
“We're providing . . . three - about getting tapes back the next | § | 11 | 3 | MICKEY MANTLE: THE AMERICAN [\ 0\ vigeo M092453 | 1995
. g . ’ . DREAM COMES TO LIFE
things—convenience, selectivity, for eaCh tape day to avoid late charges.” —
and price,” says Livingston. Another plus for AVC, claims 6 | 4 |109| DORFONGOLF e f)%gg’“m”"'camnsm' 29.95
With more than 20,000 titles in Livingston, is that it eliminates the
its library, AVC claims that virtu- can choose to either renew their need for a consumer to physically | 7 | 6 [ 9 | SPORTSILLUSIRATED-GETTHE 455 yigeo 0092 1499
ally every VHS video on the mar- current plan or change to another. look for a specific film. —
ket can be rented by club mem- The only other time they can “When you go into a store, they 8 | 14 | 13 | DORF’'S GOLF BIBLE (J)%fgmm”"'cat"’"s a2 29.95
bers, except adult, foreign lan- switchis with their second month’s  won’t necessarily have the title — -
guage, how-to, and kidvid shipment. In that case, it must be you want, especially if it’s a cur- 9 | 7 |137| AUTOMATIC GOLFA O sxngtg'E"te"a'"me"" Inc. | 1495
specialty tapes. an upgrade, which would be in ef- rent favorite. Because you are, in
When joining, members simply fect for the last nine months of essence, pre-ordering from us, you 10 | 12 | 9 | MUHAMMAD ALI BOXING'S BEST  HBO Video 069 1999
sign up for one of three annual their membership year, he says. get the title you want at the time
rental plans: Plan 4—four tapes In addition to the tape rental requested.” 11 | 15 | 75 | NFL CRUNCH COURSE Fox Hills Video 19.95
per month at $14.95 per month; charges, members incur a one-year When it comes to buying a used ;
Plan 6—six tapes per month at lifetime membership fee of $50. tape, Livingston claims members | 12 | 18 | 109 éﬁ'ﬁ?b{’,{’(}b’{‘ﬁ“' PLAY GREAT Vestron Video 2038, 39.98
$19.95 per month; and Plan 8— This entitles them to the club’s bi- get a better deal here, too. Al- ;
eight tapes at $24.95 per month. monthly updates; to purchase any though not brand new, “the tape | 13 | NEWD ﬁﬁ:&%&”&.g?m WAY: Parade Video 1495
The charge excludes shipping tape at 70%-80% off the suggested has been in far fewer hands and
and handling, which is financed by  retail price, depending on the plan  viewed much less. It’s not like a | 14 | 17 | 35 | MIKE TYSON'S GREATEST HITS HBO Video 0088 1999
United Parcel Service. Every 30 in which they’'ve enrolled; to buy video store situation where 15 DAZZLING DUNKS AND
days, the courier delivers the tapes  specialty tapes on a special pur- copies of ‘A Fish Called Wanda’ |15 | 9 | 15| BASKETBALL BLOOPERS S S ox)id=gi2229 LCEE
to the member’s home or work- c})ase basis;iand to get such audio/ were played 40 times each,” he LEE TREVINO'S PRICELESS GOLF ___ Paramount Home Video
place and picks up the previous visual equipment as VCRs and says. 16 | 16 | 53 | t1ipsyoLUME 1 12623 19.95
month’s selections. TVs at substantial member dis- Livingston says AVC is not in
“If UPS comes and nobody is counts. competition with video stores, but | 17 | NEWP METHOD o TERANDHIS idcrest 195
there, they come back two more There’s no question AVC has its  rather, “‘complements’’ them much
times. If after three attempts, selling points, says Livingston. At the same way record clubs and rec- | 18 | 2 | 3 | LEONARD/HEARNS SAGA CBS foxlVideol2257 LR
UPS doesn’t make the delivery/ $1 a day from a video store, a con-  ord stores coexist. -
pickup, then it’s the consumer’s re-  sumer would pay $30 for one movie To introduce the public to the | 19| 10 | 45 | NFLTVFOLLIES fC:hlilSiceo 152
sponsibility to get the tapes back for one month. Through AVC, club, AVC ran a full-color adver- . WINNING BASKETBALL WITH Kodak Video Programs
to us. They have 10 days from the members pay approximately $3.50 tisement in the April 22 edition of | 20 63 | LARRY BIRD 8118770 19.95
first UPS attempt. If we still don’t  per tape for the whole month. TV Guide. A nationwide direct-
receive them, then they own the Compared to other clubs, he mail campaign soon followed.
tapes and we charge their credit adds, the consumer is never co- Aconsumgr can sign up in one of SELF IMPROVEMENTTM
card,” he says. All payments are erced into a sale. ‘“‘People don’t two ways: calling the toll-free *% NO.1 % &
number 1-800-828-3233, or mailing g
an enrollment form that is appear- 1 | 1 | 9 | SWAYZE DANCING First Run Video FRV-130 "s':ifm
ing in magazines and direct-mail -
ylﬂfo P EUP l[ fliers. Members are also being so- | 2 | 2 | 9 | RANDMOCHNALLYVIDEOTRIPS:A  geyi riim & video Corp. | 1995
i)l:llgtsg a\;ll(;iet;fee]ne:?)avr;l(;gslsnt%r;::m 3 3 7 h&l&RAA"MCKENZIE'S TRAVEL TIPS- I;g%uzb'lilc Pictures Corp. H- 24.95
Video People is a weekly column spotlighting personnel changes and “Direct mail has been the most S S B L
promotions announced by prerecorded video suppliers, distributors, du- effective means of garnering 4 | 6 | 9| GUIDETOSANFRANCISCO Best Film & Video Corp. 19.95
plicators, retailers, and hardware manufacturers. Announcements members,” he says. “We're very RAND MCNALLY VIDEOTRIPS: A ;
should be sent to Video People, Billboard, 1515 Broadway, New York, satisfied with the return rate thus 519 (9| GUIDETOBERMUDA ) Best Film & Video Corp. 19.95
N.Y., 10036. far.” -
 As an added incentive to entice | 6 | 4 | 9 | BGIor Ao R A GATINE: ¢ Vestron Video 2028 28
David Pierce is named VP of sales for RCA/Columbia people to join, AVC is offering
Pictures Home Video, Burbank, Calif. He had been senior  four free classies: “Till The Clouds 7 | REENTRY | JULIA CHILD: VEGETABLES Random House Home Video | 29.95
VP of marketing for New World Video. Roll By,” “Sno f Kilimanja-
sales and £ Video ro,” “X%rica Scrz:m?s,” and “dn- 8 |05 ggg%%la%%gwoms; HOUSES Warner Home Video 079 19.95
Tracy Dolgin is upped to senior VP of marketing for der The California Stars.” N
X HBO Video, New York. He had been VP of marketing. To make membership even more | 9 | 11| 9 | HEarr | o WAGAZINESMART - gectfim & Video Corp. | 1035
=iy appealing, AVC is looking to give X
W‘g Mark D. Ramer is promoted to VP of business develop- consumers a choice of four free | 10| 12| 9 gﬁgvmnw MAGAZINE: POUNDS " et Fim & Video Corp. 1995
d W ment, Commtron, Des Moines, Iowa. At the same time, classics from a list of 10 to 20.
PIERCE Arthur R. Strauss Jr. moves to VP of distribution ser- “We realize that you can’t | 11| 5 [ 7 | FODOR'SHAWAI Random House Home Video | 19.95
vices and Frank M. Mattson assumes the position of VP please all the people all the time. ) _
of operations. Our current selection might be at- 12 | 14 | 9 | MONTESSORIIN YOUR HOME Best Film & Video Corp. 19.95
tractive to one person but not to ] )
Mark Gilula is appointed senior VP of sales and marketing for Wood another,” he says. Another future 13| 8 | 7 | PLAYBRIDGE WITH OMAR SHARIF  Best Film & Video Corp. iy
Knapp Video, Los Angeles. He has held executive positions at Kartes Video  possibility is adding a laserdisk se- ] ]
Com}:r?unications, Megia Home Entertainment, and Fox Hills Video. lection. 14 | 13 | 3 | HOTCOUNTRY DANCIN Ecokshelilvideo HEE
MONEY MAGAZINE: MAKING YOUR '
Celia Reilly joins the public affairs department at Orion Home Video, New 15115 9 | mONEY COUNT HBO Video 011 19.99

York. She had been a production assistant with Peter Wallach Enterprises.

Larry Griffin joins Raedon Entertainment Group, Los Angeles, as director
of regional distribution. He had been marketing director of VP Enterprises.

Paul McCartney
video due Sept. 4
... see page 67

L 2 {TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
rograms, or of at least 25,000 units or $1 million at suggested retail for

theatrically releasedg

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least. 50,000 units and $2 mitlion at
suggested retail for nontheatrical titles. Next week: Health and Fitness,
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NO. OF TOTAL
SCRNS  WKS GROSS
THIS WEEKEND  PERSCRN  IN TO DATE
WEEK PICTURE/(STUDIO) GROSS (%) AVG ($) REL %)
1 Parenthood 10,506,450 1,262 — 14,055,066
(Universal) 8325
2 Turner & Hooch 8,519,476 1,888 1 27,649,024
(Buena Vista) 4512
3 Lethal Weapon 2 8,040,033 1,830 4 102,164,563
(Warner Bros.) 4,394
4 When Harry Met Sally ... 7,308,491 1,133 3 35,693,448
(Columbia) 6,451
5 Batman 6,702,916 2072 6 214,353,921
(Warner Bros.) 3,235
6 Lock Up 6,025520 1,382 — 6,025,520
(Tri-Star) 4,360
7 Honey, | Shrunk the Kids 4,012,184 1,436 6 102,489,209
(Buena Vista) 2,794
8 Young Einstein 3,094,581 1,217 — 3,094,581
(Warner Bros.) 2,545
The Women Behind The Man. John Ritter gets some support from the distaff side in the Blake Edwards comedy “Skin 9 Friday 13th: Part VI 2,598,830 1,683 1 11,084,640
Deep.” The title will arrive in video stores Sept. 6 from Media Home Entertainment. (Paramount) 1544
10 Dead Poets Society 2,110,905 902 9 78,307,755
(Buena Vista) 2,340
11 Licence to Kill 2,049,095 1,108 3 28,023,683
(MGM/UA) 1,849
12 Indiana Jones & Last 2,020,975 1,002 10 180,503,281
Crusade (Paramount) 2017
13 Peter Pan 1,337,702 1,211 3 22,456,373
(Buena Vista re-issue) 1,105
14 Ghostbusters Il 1,326,216 1,052 7/ 104,556,383
(Columbia) 1,261
15 Do the Right Thing 1,064,650 398 4 21,203,891
(Universal) 2,675
16 Weekend at Bernie's 873,246 689 4 23,544,425
(20th Century Fox) 1,267
17 Karate Kid Ill 854,514 883 ) 34,799,430
| (Columbia) 968
Don t Lose e 18 Shag: The Movie 426677 533 2 5,537,034
s L (Hemdale) 801
‘ our ﬂead! L 19 Field of Dreams 383,282 350 15 58,257,168
vy (Universal) 1,095
] 20 UHF 247,837 376 2 5,241,754
J 5 d " (Orion) 659
USt as we sal ’ ] 21 Great Balls of Fire 212,528 377 5 13,125,643
: (Orion) 564
" 1 v !
DOnt lose )Our head ™ - : 22 Star Trek V: The Final 199,768 233 8 49,234,042
d k . th " Y Frontier (Paramount) 857
and run amuck witn rage ) _ I 23 Babar: The Movie 195655 415 1 879,174
Th ] . d . & (New Line) 471
ec OSlng ates are Creeplng up' E i | 24 sex, lies and videotape 155,982 4 5 155,982
'll d th t . (Miramax) 38,996
SO soon well nee at page. : - - 25 Pet Sematary 99,420 146 15 56,788,854
' (Paramount) 681
26 Rain Man 94,990 153 33 171,188,895
s (MGM/UA) 621
Get your ads in really fast 27 Major League 82413 101 17 49,582,065
(Paramount) 816
1 ;
(Screw y0ur head baCk On') 28 Scenes From Class 55,843 30 9 1,949,695
Struggle (Cinecom) 1,861
Make that call to Dave or Anne - 29 Beaches 50,339 71 31 56,444,103
b f . (Buena Vista) 709
erore your space IS gone. 30 2nd Animation 47,214 6 1 143,986
Celebration (Expanded) 7,869
31 The Music Teacher 42,165 6 4 190,149
(Orion Classics) 7027
o 32 No Holds Barred 42,020 78 9 16,093,651
Horror VYideo A Z (New Line Cinema) 539
A Billboard Spotlight. 4 33 Women on the Verge 30,798 19 38 6,755,362
Rerember, you have only 5 ckances to shod:plllboard's g’ (ChionCla-sics) Uy
34 Chocolat 26,553 16 21 1,994,215
prime readership with your advertising mgssage s (Crion Classics) 1.660
P c
= £ 35 Lawrence of Arabia 26,512 15 25 6,675,359
R (Coiumbia) 1,768
Regular Issue  For Ad Details .
R 36 Little Vera 25,694 16 16 1,043,175
Issue Date Ad Closings Contact: (Int'l Fitm Ex.) 1,606
Sept 2 Aug 18 New York Los Angeles 37 La Lectrice 24,023 8 14 475,933
Sept 9 Aug 25 Dave Nelson Anne Rehman (Orion Classics) 3,003
Sept 16 Sept 1 Advertising Directar: 213-859-5313 38 g:g‘:é:“goz%;';s 18,861 - 43 17 431,208
o 5
Sepazs Sept 8 S ER/RD 39 EataBowl of Tea 17,570 2 2 71,282
Sept 30 Sept 15 212-526-5275 (Columbia) 8,785
40 Scandal 16,057 24 14 8,340,809
(Miramax) 669
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VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Richard T. Ryan, Billboard,
1515 Broadway, New York, N.Y.
10036. Please include the running
time and suggested retail price.

“Carnaval 89, Globo Video, 90
minutes, $70.

The spectacular parades of Rio de
Janeiro, Brazil's ‘“‘samba schools”
during the four days of carnival are
among the world’s great spectator
events. The presentation of each
samba school (a neighborhood orga-
nization) includes 3,000-5,000 partici-
pants. Costumed according to par-
ticular themes, they dance and sing
the school’s samba for the year.

Shot by Brazil’s leading network,
TV Globo, this tape documents Rio’s
carnival celebrations of 1989. Subti-
tles have been added for each sam-
ba, which greatly add to viewer en-
joyment, and an English-speaking
narrator explains the themes.

With the propulsive samba musie,
the glittering floats and costumes,
and the thousands of beautiful, sen-
suously dressed (or undressed)
women who samba past, “Carnaval
89” is an attention-grabber, a party
in itself, and a must for in-store
play. Information: 718-784-5544.

CHRIS McGOWAN

“Living Colour, Primer,” CMV, 30
minutes, $19.95.

With a platinum album (“Vivid”)
and the opening slot on the Rolling
Stones’ tour, Living Colour is well
on its way to genuine and lasting
stardom to go with its across-the-
board critical praise. Appropriately,
its first video compilation is both
flashy and intelligent, entertaining
and thought-provoking. Unlike the
usual filler dreck, Corey Glover,
Vernon Reid, and company’s off-
stage comments are articulate and
genuine (the lyries for “Middle
Man,” Glover explains, grew out of
a suicidal poem). Musically, this
compilation spans a wide range,
from a ballad (“Broken Hearts”), to
a funky, biting commentary on ra-
cial stereotypes (“Funny Vibe”), to
some just plain old great rock’n’roll.
Tape includes the heavily rotated,
high-velocity MTV hits, “Cult Of
Personality” and “Open Letter (To
A Landlord).” Highly recommend-
ed. LEE BLACK

“Metallica, 2 Of One,” Elektra En-
tertainment, 20 minutes, $9.95.

Metallica’s single and video
“One” was groundbreaking in sev-
eral respects: It was the first clip
from the critically acclaimed and
previously anti-video group, and it
was the first speed-metal single to
crack the top 40.

It’s also one of the best videos
ever, in any musical genre—stark,
harrowing, very moving, its anti-
war statement emphasized through
intercut clips from the film of Dal-
ton Trumbo’s ““Johnny Got His
Gun.”

Metallica’s home offering con-
sists of an interview segment with

(Continued on next page)

TM & ©1989 Paramount Pictures Corp. All Rights Reserved.
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Price is suggested retail, and higher in Canada.
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manutactured in full-speed SP mode
with the same superiot tape and
to the same quality standards
as all Paramount programs.
This is the Paramount

~ The Best Quality.
All At The Sweetest Price Ever.

STAR TREK is a registered trademark of Paramount Pictures Corporation.

Spiffed-Up
‘Lawrence’ Vid
Due in October

LOS ANGELES The restored vid-
eocassette version of “Lawrence Of
Arabia” will be issued Oct. 19 by
RCA/Columbia Pictures Home Vid-
eo at a sell-through $29.95 list price.

Winner of the 1952 Oscar for best
picture, the title will feature a let-
terbox format to more fully high-
light its panoramic scope. In addi-
tion, the cassette will feature Dolby
Surround Sound.

Robert A. Harris, in conjunction
with director David Lean, recon-
structed the four-hour epic, which
now contains 35 minutes of never-
before-seen footage. Columbia Pic-
tures put the restored version in
limited theatrical release six months
ago and, thus far, the film has
grossed more than $6 million at the
box office, according to Billboard
sister publication The Hollywood
Reporter.

Criterion will be issuing the let-
terbox laserdisk version (Billboard,
July 29).

VIDEO REVIEWS

(Continued from preceding page)

drummer/spokesman Lars Ultrich
about the making of the clip, and
two versions—the 7'/,-minute origi-
nal and a shorter “jamming” ver-
sion, which doesn’t contain the film
excerpts. A masterpiece, a classic,
and, judging from the sales of the
band’s previous “Cliff 'Em All” con-
cert cassette, a retailer’s dream.
L.B.

“L.A. Guns, One More Reason,”
PolyGram Music Video, 30 min-
utes, $12.95.

Often overshadowed by the vast-
ly more famous Guns N’ Roses,
L.A. Guns is among the more spirit-
ed and interesting grunge-metal
groups from the West Coast.

Ironically, the biker footage
“Electric Gypsy,” which had a fair
run on MTV, is the least interesting
clip in this compilation. The others
capture L.A.’s white-trash-clubbie
atmosphere with considerable grit,
velocity, and humor. Standouts in-
clude the rather violent “One More
Reason To Die” (banned by MTV);
the wildly edited National Enquirer-
inspired ‘‘Sex Action’’; a ballad,
“One Way Ticket,” whose accompa-
nying grainy black-and-white video
suggests the downward path of a
drug addict; and a rip-’em-up live
version of “‘Show No Mercy,” which
highlights the group’s chops, partic-
ularly those of guitarist/founder
Tracii Guns. L.B.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

BILLBOARD AUGUST 19, 1989

www americanradiohistorv com

43


www.americanradiohistory.com

OME VIDEO

] HE -
Y '@l B ~ . B
. | ' -

4 |\ '[l L : ] . |
Business Liaisons. Mark Ramer, left, ' A C '
VP of business development, /

Commtron, and a costumed Michael AL
McLeod, director of national accounts, ~ -'.-7
.
were two of the revelers recently at a AR Y
posh L.A. eatery to toast the release A
J I

of Warner Home Video'’s “Dangerous

Liaisons.” WHV held a series of 18th- 7 -
century costume balls in key cities for ‘ N .
the trade, with prizes given away for

! Wy 200

best costumes.

Gable Opened
Sales ‘Doors’
For HBO’s Video

BY DEBORAH RUSSELL

LOS ANGELES Twenty years ago Merees: Corruption. Consedy.
Jim Morrison and the Doors enjoyed
the soaring success wrought by phe-
nomenal record sales and devoted
fans. When Morrison died in 1971, the
mystique that had always enveloped
the eclectic poet only intensified.

Proof of that timeless appeal has
manifested itself recently in the
Doors’ suceess in the home video me-
dium. HBO Home Video’s ““The
Doors Live In Europe 1968,” priced at
$19.99, has already sold more than
25,000 copies since its release in April.
And in June 1989, the Doors’ MCA
video longforms, “Live At The Holly-
wood Bow!” and “Dance On Fire,” re-
ceived platinum certification.

At this rate, says Steve Zales, HBO
Video’s director of marketing for
nontheatrical programming, “Live In
Europe 1968” can’t be far behind.

“Summer is traditionally our slow-
est month for sell-through,” Zales
says. ‘“The prospects are very promis-
ing for Christmas. We're looking to
do around 50,000 units with [this
tape].”

The Doors’ appeal aside,*the Cine-
max broadcast of “Live In Europe , _— i
1968” may be largely responsible for | £ : ' R b P
the tape’s success, suggests Zales.
He estimates that 50% of the chan-
nel’s 6 million subscribers were ex-
posed to the promotional spots that
aired last year, and he figures that at
least 4% saw the show during its one-
time-only broadcast.

“Having the show on Cinemax def-
initely helped sales,” he says. “If a
person saw the promotional spots on
Cinemax and later walks into a video
store, the tape is immediately recog-
nizable. They may have missed the
special on cable, and realizing it was
a one-time thing, might pick it up. For
$20, it’s a good buy.”

Zales was never cowed by the spec-
ter of losing sales to home taping.
“Contrary to popular belief, only
about 2% of cable viewers actually

(Continued on next page)
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..INATALE
OF MURDER
CORRUPTION
AND
COMEDY!

Kevin Kline (1988 Academy Award® winner for
best supporting actor in A FIQH CALLED WANDA)
is a detective as unconventional as the senal killer
he’s hunting down in this winning combination
of chilling police suspense and big city comedy.

Scripted by John Patrick Shanley (the 1987
Academy Award® wirming writer for best original
screenplay for MOONSTRUCK) and boasting
an incredible ensemble cast that includes
Susan Sarandon, Mary Elizabeth Mastrantonio,
Harvey Keitel, Danm' Asello and Rod Steiger,
THE JANUARY MAN is a year’s worth
of murderously enjoyable entertainment!

Dealer Order Date: Augusi 22,1989
‘Street Date: Septem er 7, 1989
 Suggested Retail Price: $39.98

HBO RELEASES DOORS VID

(Continued from preceding page)

tape programs off the air,” he says.
“People generally want to have the
actual program in its package for
their home video library. They want
the real thing.”

Much of the program contains pre-
viously unreleased footage taken
during the Doors’ first European
tour, a bill they shared with the Jef-
ferson Airplane. The 58-minute spe-
cial documents gigs in London, Stock-
holm, Frankfurt, and Amsterdam.

“We were aware of the Beatles
and the Stones, and they were aware
of us,” says Doors drummer John
Densmore, who helped select materi-
al used in the video, and had a hand in
its direction. “But this was the first
time the '60s West Coast psychedelic
sound went to Europe. Music was the
new language of one world, closing
the gaps between us.”

Today, it is video that may close
the gaps between a new set of rock-
ers—those who came of age with the
Doors, and those who weren’t even
alive when this footage was filmed.

“Seeing the Doors when I was 13
changed my life,” says Doors spokes-
man Danny Sugerman. “My job is to
introduce as many people to the
Doors who haven’t seen or heard
them—who haven’t become fans.”

Sugerman, who produced the tape
with Stephanie Bennett, appears to
be doing just that. When HBO Video
approached him to release a Doors
video as part of its Four-Star Legend
series (featuring such artists as John
Lennon, Otis Redding, and Jimi Hen-
drix), Sugerman jumped at the
chance. With the airing of the pro-
gram on Cinemax and the subse-
quent home video release, Sugerman
foresaw the chance to reach a huge
audience in less time than previous
release arrangements would have al-
lowed.

Generally, a six-month “window”
keeps a company-sponsored home
video off the air, and then “cable isn’t
interested in showing anything that's
already been out for six months,”
says Sugerman. “To do the two to-
gether was ideal, and the only way to
do it was through HBO, which has its
own video line and cable outlet.”

Sugerman says he plans to pursue
similar home arrangements in the fu-
ture. He has Doors footage stock-
piled for a potential project featuring
tunes from the “Soft Parade” al-
bum—a sort of “best of the rest”
compilation, he says. “We have sever-
al brilliant performances of songs the
Doors usually didn’t perform live
that we couldn’t fit into the formats
of previous releases,” says Suger-
man. The production is still in the ten-
tative stages.

Sugerman and Densmore say the
“Soft Parade” project could signal
the end of the band’s collection of
“previously unreleased” footage. Su-
german notes, however, that he is al-
ways looking for material that may
have been bootlegged, mislabeled, or
lost.

Densmore says he's not worried
that today’s sophisticated video-
philes, accustomed to computer
graphics and hi-tech special effects,
will be unimpressed by the no-frills
production of these clips. “Technolo-
gy is only a tool. The songs are what
move people,” he says. With access to
the home video market, Sugerman is
convinced the Doors will continue to
move people for a long, long time.
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rge-Ghain Chiefs Get The Nod From Trade Group

BY GEOFF MAYFIELD

LAS VEGAS Commtron Corp.
president Gary Rockhold, Video
Channels head Paul Pasquarelli,

and Wherehouse Entertainment
president Scott Young were ap-
pointed to the Video Software
Dealers’ Assn. 15-member board
here Aug. 4 at a meeting held by

“COMOIG SOOI

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES*

the trade group’s elected direc-
tors.

Rockhold and Pasquarelli were
named to two-year terms, with
Young receiving a one-year term.
Young’s spot will become a two-
year term when the next appoint-
ment is made in 1990. The stag-
gered term was arranged to enable
the board to name new members
each year.

The three appointed slots re-
place the three spots that were
originally filled by directors who
were named by the board of
VSDA's affiliated trade group, the
National Assn. of Recording Mer-
chandisers.

Those NARM appointments
first came about as acknowledge-
ment of the fact that VSDA was
founded by the older trade group.
The NARM-appointment system
was scrapped as a provision of the
August 1988 agreement that saw
VSDA and NARM preserve ties to
one another.

Rockhold, Pasquarelli, and
Young fit the profile that VSDA
insiders had anticipated since the
new appointment system was an-

nounced earlier this year. Each
represents large member compa-

nies—a faction not represented on
the elected board. Most of VSDA’s
elected seats are held by smaller
retailers. All five
ners, in fact, hail
from chains of
four stores or
less (Billboard,
Aug. 12).
years, it has become increasingly
difficult for executives from large
chains or distributors to win spots
through VSDA’s mail-ballot elec-
tion, a fact which many attribute
trade group’s typical rank and file.
Last year, for example, Lou Fogel-
man, president of Show Indus-
tries/Music Plus, and Dick Kerin,
then a VP at Erol’s, were passed
from smaller companies.

The new appointed positions are
seen as a way to ensure that
VSDA’s board represents its over-
all membership, and the first three

of the 1989 win-

REPORT
In recent
to the smaller dealer profile of the
over in favor of representatives
appointees fit that bill. Rockhold

heads the industry’s largest dis-
tributor. Pasquarelli’s company, a
division of Rank Video Services, is
a sell-through-oriented rackjob-
ber. Young, a member of the
NARM board, heads a music chain
of more than 200 stores with a
heavy commitment to video.

Without Rockhold, the board
would be void of distributors, since
Metro Video president Arthur
Morowitz and Schwartz Brothers
Inc. president Jim Schwartz both
rotated off the board. Morowitz
ended his second consecutive term
this year and was therefore ineligi-
ble to run for re-election. Schwartz
had been one of NARM's three ap-
pointees.

Likewise, Young is the only re-
tailer on the board who operates
more than 60 locations, and Pas-
quarelli is the board’s sole rack
representative.

Besides Schwartz, the other
NARM appointees who stepped
down from the board were Russ
Solomon, president of Tower Rec-
ords/Tower Video, and Fogelman.

TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P
STARS CUTOFF IN MILLIONS AVAIL-
STUDIO/LIST PRICE (STREET DATE) | (# OF SCRENS) ABILITY
COUSINS (PG-13) 8/30/89 $22 Poster
Ted Danson, Sean Young (9/14/89) (757)
Paramount/NA

FAREWELL TO THE KING (PG-13) 8/15/89 $2.4 Poster
Nick Nolte, Nigel Havers (9/28/89) (668)
Orion/$89.98

FAST FOOD (PG-13) 8/29/89 $0.7166 Stickers,
Jim Varney, Traci Lords (9/20/89) (200) Mobile,
Fries/$89.95 Poster
THE JANUARY MAN (R) 8/22/89 $4.6 Poster
Kevin Kline, Susan Sarandon (9/7/89) (883)
CBS/Fox/$89.98

ONE MAN FORCE (R) 8/24/89 NA Poster
John Matuszak (9/14/89) (NA)
Academy/$89.95

SKIN DEEP (R) 8/23/89 $19.7 Standee,
John Ritter, Julianne Phillips (9/6/89) (1,062) Mobile,
Media/$89.95 Poster

* INFORMATION FURNISHED BY VIDEO FORECASTER.

OTHER TITLES

ALTERED STATES

William Hurt, Blair Brown
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

BENNY HILL'S CRAZY WORLD
Benny Hill

HB0O/$19.99

Prebook cutoff: none; Street: 8/16/89

A CLOCKWORK ORANGE

Malcolm McDowell, Patrick Magee
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

CREEPSHOW

Hal Holbrook, Ted Danson
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

cuJo

Dee Wallace

Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

ECHOES

Mercedes McCambridge, Ruth Roman
VidAmerica/$19.98

Prebook cutotf: 8/17/89; Street: 9/13/89

THE EXORCIST

Ellen Burstyn, Linda Blair
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

EXORCIST iI: THE HERETIC
Richard Burton, Linda Blair
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

GREMLINS

Zach Galligan, Phoebe Cates
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

HANDS OF THE RIPPER

Eric Porter

VidAmerica/$19.98

Prebook cutotf: 8/17/89; Street: 9/13/89

LETHAL PURSUIT

Mitzi Kapture, John Stuart Wildman
South Gate/$79.95

Prebook cutoff: 8/21/89; Street: 9/7/89

LITTLE SHOP OF HORRORS

Rick Moranis, Ellen Greene
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

MAXIMUM OVERDRIVE

Emilio Estevez

Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

THE MUMMY

Peter Cushing, Christopher Lee
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

PERSONAL EXEMPTIONS

Nanette Fabray, John Cotton

South Gate/$79.95

Prebook cutoff: 8/21/89; Street: 9/7/89

A RETURN TO SALEM'S LOT
Michael Moriarty

Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

SALEM'S LOT: THE MOVIE

David Soul, James Mason
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

THE SHINING

Jack Nicholson, Shelley Duvall
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

TWILIGHT ZONE—THE MOVIE

Dan Aykroyd, John Lithgow
Warner/$19.98

Prebook cutoff: 8/17/89; Street: 9/6/89

THE UNSEEN

Barbara Bach, Stephen Furst
VidAmerica/$19.98

Prebook cutoff: 8/17/89; Street: 9/13/89

To get your company’s new video releases listed, send the following information—title, performers, dis-
tributor/manufacturer, format(s), prebook cutoff, ship date, box-office gross, and suggested list price (if
available)—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036.

1

SURE
I

by Earl Paige
BITING BULLETS: Election procedures were a hot

topic during the Video Software Dealers’ Assn. con-

vention Aug. 69 in Las Vegas. Almost any huddle of

members close to the trade group’s election process

debated and berated so-called “bullet voting,” that is,

the practice of not marking for any candidates except

the voter’s No. 1 choice. “We could

wind up with one candidate elect-

ed,” said Bob Smith, owner of The

Color Shop, Mobile, Ala., and a

member of VSDA'’s election review

[p"“ and nominating committees. Both

Smith and Bill Patterson, head of

Columbus Tape & Video, Colum-

bus, Ga., are touting a voting concept “that would

guarantee representation from the various regions,”
said Patterson.

What brought all this on was the wipe-out for all
three candidates from the deep South, two of whom
were named to the slate by VSDA’s nominating com-
mittee—Steven Rosenburg, Premiere Video, Mariet-
ta, Ga., and Ed Chamblee, Star Video, Mobile. Martin
Zbosnik, Jr., Home Video, Duluth, Ga., running as an
independent, was also eliminated. Of particular con-
cern was the showing of Canadian candidate Bill Ach-
eson, Bill’s Video, Winnipeg, Manitoba, who alleged-
ly benefitted from a wave of Canadian members vot-
ing only for him. “What we could do is require at least
a minimum number of candidates marked, otherwise
the ballot isn’t counted or is sent back,” suggested
Smith. “It has to change.”

WHEREHOUSE GOES BOX: It’s not something the
giant West Coast web is trumpeting, but shrinkage
more or less has forced the chain in key locations to
put new releases in empties and live copies “in the
pit,” as one staffer puts it, behind the counter.
Similarly, Wherehouse Entertainment is initiating
a new release section—totally novel for the giant rent-
al firm. New releases were previously placed in top
rows in genre sections. (Until a year ago, Wherehouse
was not using genre compartments, instead display-

ing all product alphabetically.)

The chain is offering such merchandising programs
as Screen Test and Split Decisions, whereby custom-
ers are offered free coupons toward their next rental
if they didn’t like a particular tape. Wherehouse Rec-
ommends, another promotion, involves 264 titles,
mostly catalog, which are shelf-talked via a thumbs-
up sign. In the same vein, some boxes now carry a
short list of recommended viewing keyed to the partic-
ular title (an idea similar to that of Erol’s, which
prints this suggested viewing on the back of receipts).

MUSIC PLUS PLUS: The Los Angeles-based Sham-
rock Holdings web has launched its first central ter-
minal concept in a Westwood unit and in the small
store acquired from Musicland in the Torrance Sepul-
veda/Hawthorne intersection area. Each terminal
handles all transactions, freeing up lines and moving
traffic along.

BERG ADDS STORE: Lou Berg has moved his sec-
ond store to larger quarters and is identifying it as
Audio/Video Plus (the same name as his original
store), dropping the Annex idea that the second store
utilized when it was opened initially as a Beta- and
sell-through-only outlet. The second store, which will
run rentals, will be exactly like the first, opened in
Houston as a full-line video specialty store in 1981 af-
ter years as an audio firm.

SAN DIEGO HEATS UP: Dealers in San Diego are
watching now as Video Products Distributors adds a
will-call branch, joining the Ingram Video outlet it ac-
quired from Metro Video Distributing, and the East
Texas Distributing branch.

cOLORADO CAMPAIGN: It’s almost nostalgic now
for VSDA chapters to lock horns in a classic pornogra-
phy battle, what with all the action on violence and R-
rated product. John Heim, head of J&J Video, Den-
ver, and president of the Rocky Mountain Chapter,
however, reports just that: a fight underway on adult
video.

I.ONELY VIGIL: In the debate over the defectives is-
sue, Jay Gruenwald, who with LaRita, his wife, oper-
ates the Prime Time Video chain in Apple Valley,
Calif., recalls the attitude dealers have about duplicat-
ing tapes. He says: “I raised my hand at a meeting and
I was the only one who said this is strictly illegal. I felt
sort of funny, but that’s the way I feel. I know the

(Continued on next page)
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(Continued from preceding page)

temptation.” Gruenwald adds that
“too many dealers believe they
bought and paid for the tape that be-
came defective and they have the
right to duplicate one copy and be-
sides, no one will ever know.” Gruen-
wald is also a director of American
Video Assn. and chairman of CBS/
Fox’s Retail Council.

"AME GAME: As video retailers
add audio, drop video hardware, or
otherwise adjust their product lines
to the onslaught of competition, they
scramble to come up with store
names that preserve their identity.
Michael Salomon, veteran operator
of Camera Video Showplace, How-
ell, NJ,, is lucky. “I just dropped the
‘camera’ and now it’s Video Show-
place,” he says of an expanded super-
store concept that includes audio
products. Gruenwald, about to
launch superstores, is considering
Prime Time Video Plus Music, as he
will also add audio.

“IN’I‘ENDO NEXUS: Amid the talk
about the leveling off of video game
rentals, Ronald Kuntz, head of Ran-
dall Drug in Aurora, Ill., echoes
many in insisting the problem is
largely the massive influx of competi-
tion. Kuntz was one of the first to
jump into the tangly issue of Nin-
tendo rental, speaking at the AVA
convention in Palm Springs, Fla., in
1988.

YOGURT TO GO: Howard Breg-

stein, owner of Cafe Video, San Die-
go, and head of the VSDA chapter
there, has sold his interest in the yo-
gurt store next door but is still up-
beat about the combination of video
with the popular food. Plans were to
bring the concept to VSDA with talk
of cutting a door between Cafe Video
and the yogurt store. Bregstein, how-
ever, is increasingly involved with
Video Channels, traveling the U.S.

VIDEO CHANNELS GAME PLAN:
There’s no official word yet, but Vid-
eo Channels, the fast-growing sell-
through racker, is on hold regarding
the addition of Nintendo. According
to Bregstein, a better possibility is
Sega. The Rank Video Services sub-
sidiary is adding audio racking and
blank tape, “and looking at some oth-
er additions,” Bregstein hinted.

MAJOR ATTRACTION: Look for
continuing identification of Major
Video as an active chain despite the
widely publicized merger with Block-
buster. In fact, it was too widely pub-
licized, said Mark Feinstein, presi-
dent of the Lincoln, R.I. franchise
Northeast Management. “We're try-
ing to get across to the studios that
just because they’ve made a proposal
or worked on a promotion with
[Blockbuster], that doesn’t mean
they shouldn’t see us,” said Fein-
stein. ‘“We have 157 Major Video
stores around the country and are a
separate entity in many ways,” he
added, “and Blockbuster realizes

this.” Feinstein and VP partner Fred
Kilsey operate 12 Major Video stores
and are part of an association repre-
senting nearly 30.

BY WAY OF CONVENIENCE:
Quietly making the rounds at VSDA,
in contrast to more flamboyant notice
in years past, were representatives of
CEVAXS Corp. and Stars To Go, the
two pioneer rackers of convenience
stores. Word is that following con-
solidations and trimming out less
profitable accounts, both are rebuild-
ing in a segment of the market that
saw maturation arriving with an un-
expected jolt.

DEFECTIVES UPDATE: Now that
key VSDA members are logging indi-
vidual examples of defectives, the
horror stories mount. Carol Pough,
co-owner of Video Cassettes Unlim-
ited in the Los Angeles suburb of
Santa Ana, says the first three items
when she commenced logging July 8
were “a ‘Last Temptation Of Christ’
that was blank except for the com-
mercial, a copy of ‘Torch Song Trilo-
gy’ with poor sound, and the ‘Samu-
rai Trilogy’—a three-tape set which
was especially ordered—that the cus-
tomer brought back in a bag. All the
parts from the cassettes fell out.”
It’s not just the small-size chains
and single-store operators that are up
in arms about defectives, note sever-
al VSDA sources. Many submit that
larger chains are simply not involved,
at least at the local chapter level,

where a lot of the defectives action is
occurring.

Speaking to this is Joyce Wood-
ward, rental buying manager at
Erol’s Inc., now at nearly 200 stores.
“It’s a concern for any retail business.
The problem is that defectives hurt us
at that peak rental period during the
first weeks of release. I don’t buy 25
30 copies per store with even the idea
of one being defective. We have to
work and deal with [defectives].”
Erol’s also periodically runs promo-
tions on head cleaners “at very rea-
sonable prices,” adds Woodward. But
in terms of the proposed consumer-
education campaign to inspire better
maintenance of VCRs, Woodward
says, “Unfortunately the VCR is as-
sociated in the public mind as an appli-
ance requiring minimal upkeep; there
is a very low motivational level. Con-
sidering how VCRs have gone down
in price, it’s almost regarded now as a
disposable item” not worth all the in-
vestment in maintenance.

MORE DEFECTIVES: How far can
retailers go in repairing a defective
tape? The official word is not very
far, according to Crossan Anderson,
U.S. legal director, anti-piracy, for
the Motion Picture Assn. Of Ameri-
ca. “Any electronic duplication” is il-
legal, Anderson says, noting that
anything other than a splice can be-
come “a derivative work,” as would
be the case even if a commercial were
spliced out of a prerecorded videocas-
sette.

AND MORE: JVC is stepping up its
VHS patent enforcement efforts as
yet another aspect of the defectives
issue, the latest move being the hir-
ing of James Bouras as special coun-
sel. Bouras is well known to many in
VSDA through his work at MPAA.
Another name familiar to veterans in
the industry is Larry Finley, whose
firm now represents JVC'’s patent de-
partment in its drive to enforce the
VHS patent and the stringent re-
quirements and standards involved.
In announcing Bouras’ employment,
Finley says the defectives problem
“currently plaguing video dealers is
proof of the extent to which quality
has become a major issue.” Finley
and Bouras will be at the VSDA con-
vention.

SHELL GAME: Sid Spinik, head of
Video Zone, a store in Newport
Beach, Calif., welcomes the JVC ac-
tion. A director of the VSDA chapter
in southern California, Spinik is
drafting a policy letter on the defec-
tives issue. “One of the problems is
the many manufacturers of shells.
It’s gotten out of hand,” he says.

Of particular concern are the many
doors and flaps on.videocassettes,
echoes Myra Bartfeld, secretary-
treasurer of American Video Trans-
fer, one of the apparently growing
number of firms specializing in defec-
tive-tape repair. “There are about 10
different doors and they are not com-
patible,” says Bartfeld.

MONTPELIER, MONTPELIER STATION, VA.

PRESERVATION...PLAN ON IT

Planning on restoring a house, saving a landmark, reviving
your neighborhood?
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1785 Massachusetts Ave., N.W.
Washington, D.C. 20036
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Innovation Is The Spice
0f Jim Salzer’s Video Life

BY EARL PAIGE

VENTURA, Calif. Jim Salzer
never stops experimenting with
merchandising concepts and spe-
cial promotions at Salzer’s Video
here. Most recently, he added a 24-
hour-a-day window and began

Salzer is busy with
such new ideas
as a video vending
machine and
the racking of
eight area hotels

racking hotels for pay-per-view.

The three-level, 7,000-square-
foot store, opened in 1985 in an un-
usually shaped building, is likely
the Southern California outlet
most frequently visited by leaders
of the Video Software Dealers’
Assn. The often-controversial
Salzer, who was just re-elected to
his second VSDA board term,
shrugs off the attention.

For him, nothing comes easier
than merchandising. He grew up
in Chicago working in a hardware
store. In his spare time, he is re-
storing a '30s-era soda fountain in
his sprawling suburban home.

His wife, Nancy, is similarly in-
clined, operating Salzer’s Mer-
chantile, a prerecorded audio and
gift store across the street from
her husband’s video outlet. A two-
story affair opened in 1972, the
outlet is crammed with gift items.
But, Nancy Salzer says, “We're
really a rock’n’roll record store;
we have everything,” including a
large used-record section.

The uniqueness of Salzer’s Vid-
eo is apparent upon entering. A
walkway leads directly to the adult
video annex, where a sign reads
‘““Adult,” with a second line that
reads ‘“‘“Training Films."”’ After
that, there is an admonition that
no one under age 18 will be admit-
ted.

Salzer says he deliberately
hopes to obscure the adult section,
and he says a strong anti-obsceni-
ty movement is growing in the
area.

240 VIDEOD TITLES in
2 sq.ft. for counter
or wall display.

! ¥ SY3STEMS
CHICAGO ONE STOP, INC.
A00 West Suparior « Chicags, [L 60610
Phane: 312-822/0827 « Teifiree: B00- 8222410

The heartbeat of the store is the
broad premium, or A-title, section,
which accounts for 47% of all rent-
als. Returns are made at a down-
stairs counter, and customers
must walk past the $2.99-nightly-
rate premiums to get to it. “Our
whole idea is to inspire another
rental when they're making a re-
turn,” Salzer says.

After customers pay for a mov-
ie, they are upstairs again, inside
what looks like a convenience
store, offering everything from
frozen dinners and beer to case
lots of soft drinks and an assort-
ment of candy and snacks.

About the only disappointment
is the third floor. Salzer admits it
is dull, although there are 9,000
tapes there—about half the
stock—including such hot genres
as action/adventure. But the
floor's unattended information
booth and small number of shop-
pers are in marked contrast to the
bustle below.

Salzer is concentrating on such
new ideas as the 24-hour-a-day ser-
vice via a vending machine in the
wall. (The store is open 10 a.m. to
10 p.m. daily.) The machine is
available to club members, who
pay a yearly $14.95 fee.

Another new venture is racking
eight hotels, with the Salzers re-
ceiving $2 of the $4 rental fee. The
hotel developer installed the play-
ers. Aside from holding off poten-
tial pay-per-view competition,
Salzer says, ‘it allows us to buy
10-15 more premium titles.”

Salzer is perhaps best known for
his hard line against pay-per-trans-
action, insisting that any split with
suppliers eventually will drift
overwhelmingly in their favor.

His own campaign statement in
the VSDA candidate review includ-
ed a tough criticism of VSDA’s af-
filiated trade group, the National
Assn. Of Recording Merchandis-
ers, which he says has come to be
“dominated by chains” during his
23 years as a member.

Salzer, who is ending a three-
year term on VSDA’s board, was
not nominated by the group and
ran as an independent.

Nancy Salzer says her husband
was not nominated because ‘he is
too outspoken.” Indeed, in Salzer’s
campaign statement, he took
VSDA to task for having its manu-
facturers advisory committee
“dominated” by chain representa-
tives.

As for his store, Salzer believes
in special fee offerings, to the
point of possible customer confu-
sion, he acknowledges. All titles
are $1 for seniors (age 50 and over)
on Wednesdays. On Tuesdays, the
rental rate is two for $2.99, with a
limit of two premium titles. Cou-
pon books offering 27 or 50 rentals
at $59.95 and $99.95, respectively,
are another fee option.

Salzer’s Video is increasingly
emphasizing sell-through. One of-
fer requires sign-up before release
date and a deposit of $29.95. He
sees this as another way to invest
in more premium titles. “After we
rent it six Saturdays, it's theirs,”
he says.
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Telerental Targets
Vacationers Via
Special Services

BY DAVID WYKOFF

BOSTON While most retailers :

scramble to bring customers into
their stores during the summer
season, Cape Cod’s Telerental
ooks to take its stores out to its
customers.

Telerental racks many kinds of
retail locations—pizza parlors,
groceries, and liquor stores—as
well as offering a wide range of
delivery services to capitalize on
the vacation trade.

“It would be foolhardy to ignore
the huge influx of people to the
area,” says Mark Ferro, GM of the
seven-store, Hyannis, Mass.-based
chain, notmg that the Cape’s popu-
llatlon swells tenfold during the
prime vacation season.

Telerental currently racks five
outlets, with another seven to roll
in before the summer ends. ‘““What
we’ve discovered is that, during a
busy time like summer, many peo-
ple would just as soon pick up mov-
ies while they're doing their other
shopping than having to make an
extra stop,” says Ferro.

In previous years, Telerental
had set up small concessions in
many of the Cape’s larger hotels.
“We had a sense that we were on
to something, but they didn’t work
out to be cost-effective,” says Fer-
ro. Instead, Telerental sets up dis-
plays—which include point-of-pur-
chase materials, monitors, and
product information—in six large
hotel lobbies, as well as placing or-
dering information in each room.
If customers call in by 3 p.m., Te-
lerental will deliver movies and/or
VCRs to their rooms by 5 p.m.

Telerental does a strong year-
round trade in both video and au-
dio hardware, and Ferro finds that
VCR and television rentals can be
important in the summer. “Once
you let people know that they can
rent the whole package, and that it
will be delivered to them, they're
much more willing. Also, when
somebody’s renting a place for a
week and they discover that

there's no TV or VCR, they’re an |

easy sell,” he says, noting that the
web has approximately 150 televi-
sions and VCRs for rental use.

Ferro has investigated vending
machines, though he hasn’t yet
found a system or revenue rela-
tionship that will work. “Vending
machines would be a perfect out-
growth of our business, but
they’re still too expensive on a pur-
chase basis,” he says.

Telerental begins gearing up as
early as March for the summer
surge. Business begins to pick up
in April and the next appreciable
jump occurs, unsurprisingly,
around Memorial Day. “However,
business doesn’t really take off
until around the Fourth of July,
and then it’s all that anyone can
handle through well past Labor
Day,” he says. Over the past few
years, he has seen seasonal trade
expand earlier and later.

Ferro estimates that the sum-
mer and Christmas trade totals ap-

(Continued on next page)
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VSDA Chapters From Sea To Shining Sea To Great White North

The following is a comprehensive
list of local Video Software Dealers’
Assn. chapters, including the five
new units that were opened since
last year's VSDA convention. List-
ings include each chapter’s officers
and directors, and, where available,
the group'’s meeting schedule. The
information was compiled by Bill-
board editorial assistant Larry
Flick, with the assistance of Jane
Certo, VSDA regional assistant.

ALABAMA

Mobiie

Robert C. Smith, The Color Shop, 4624 Springhill Ave.,
Mobile, Ala. 36608; 205-342-5225.

Meets every three months on Wednesdays at the
Hilton Hotel, Spring Fling every year in May in Gulf
Shores, Ala.

Officers/Directors: Smith, president; Jeanie Cotton,
Cotton’s TV, Appliance & Video, VP; Pam G. Miller,
Pro Video, secretary; Ed Chamblee, Star Video,
director; Clint Freeman, Video-To-Go, director; Nick
Mitchell, National Video, director; Jim Rush, Gulf
Shores Video, director; Frank Thomas, Commtron
Corporation, director.

Northem Alabama

David Earle, The Video Station, 2019 Southland Plaza,
Decatur, Ala. 35601; 205-350-4443.

Officers/Directors: Earle, president; Larry Harris, Video
“2" Go, VP; Pam Bailey, Video Village Inc., secretary;
Brad Taylor, Video Exchange, treasurer; Ray
Burkholder, Jr., Premiere Video, director; David
Norwood, Videotech, director; Lane Roland, director;
Darlene Watts, Major Video Concepts, director.

ARIZONA

Phoenix

Bill Chew, Act One Video, 13651 N. 32 St., Phoenix,
Ariz. 85032; 602-992-8881.

Officers/Directors: Chew, president; Bob Mulvihille,
Video Cove, secretary/treasurer; Robert G. Brown,
Video + VI, director; Michelle Gibson, New Hits
Video, director; Joe Meo, Commtron Corporation,
director; Carole Palmer, Video Viewing Magazine,
director; Tony Rankin, General Video of America,
director; Ted Sarandos, ETD, director.

Southern Arizona

Katherine Meisenburg, The Critic’s Choice, 7012 E.
Golf Links Road, Tucson, Ariz. 85730; 602-745-0319.
Meets every two months on Thursday evenings at
Hotel Park, 5151 E. Grant Road, Tucson, Ariz.
Officers/Directors: Meisenburg, president; Virginia M.
Barkulis, Home Video Square tnc., secretary; Charles

Ambrose, Home Video Square Inc., director; Kenneth
David, Koramco Inc., director; Todd Doty, Video
Station, director; Edward Hoffman, Movie Shack,
director; Joe Maruschek, Commtron Corporation,
director.

ARKANSAS

Vincent Insalaco, Family Video Centers Inc., 2001 E.
Kiehl, Sherwood, Ark. 72116; 501-835-6290.
Officers/Directors: Insalaco, president; William D.
Belknap, Arkansas Video Exchange, director; Robert
Campbell, National Video, director; Lioyd Howerton,
Otter Creek Video Inc., director; Henry Tumer,
National Video, director; Larry White, Look Video,
director; Wayne Young, Sight and Sound Distributors,
director.

CALIFORNIA

Central California

Peggy Lake, Country Home Video, 2015 N. Academy,
Sanger, Calif. 93657; 209-875-8102.
Officers/Directors: Lake, president; irene Nielsen,
Fresno TV, VP; Michael Foxen, CVR Video, secretary;
Margery A. Largent, Jensen TV & Video, treasurer;
Gerald Dillman, San Joaquin Valley Video, director;
Cindy Gibson, Video Trend, director; Mike Lepore, Reel
Video, director; Chester Neville, Video Zone, director;
Linda Schmidt, Video Products Dist. Inc., director;
David Yep, Valley Home Video, director.

Los Angeles

Fina Damian, Dafi Video, 12710 Sanford St., W. Los
Angeles, Calif. 90066; 213-823-4121.

Meets quarterly at the Sheraton Universal Hotel.
Officers,/Directors: Damian, president; Hal Eisenberg,
Key Pharmacy Video, VP; Linda C. Plaks, Moorpark
Video Shoppe, secretary; Dan Damian, Dafi Video,
treasurer; Ronald Lehman, Commtron Corporation,
director; Jeffrey Leyton, L&L Video tnc., director; Bear
Racoff, Baker & Taylor, director; Carol Vogel,
International Video, director; Mary Greiner, Video
Gems, alternate director; Jim Netterville, Walt Disney
Home Video, alternate director.

Northern California

Mitch Lowe, Video Droid, 215 Shoreline Highway, Mill
Valley, Calif. 94941; 415-381-9315.

Officers/Directors: Lowe, president; Bill Hohi,
Pleasanton Video Inc., VP; Robert Hendrix, The Movie
Place, secretary; Barbara Simmerman, Virginia Hills
Video, treasurer; Issie Borenstein, Warner Home
Video, director; William Bradiey, Bradley Video,
director; Ken Dorrance, Video Station, director; Eugene
Lemon, Video Network, director; Valice Raffi, Video
Products Dist. Inc., director; Alfred Robbins, The Video
Station of Campbell, director; Don Road, Video
Products Dist. Inc., director.

Sacramento
Dennis Brajkovich, Video Products Dist. Inc., 2428

Glendale Lane, Sacramento, Calif. 95825; 916-971-
1809.

Officers/Directors: Brajkovich, president; Diane G.
Strong-Miller, Take Three Video, VP; M. Barry Weiser,
Cinemedia, secretary; John Simmons, Penn Valley
Video, treasurer; Jack Middleton, Movietime Video,
director; Pat Murphy, Video Factory, director; Bernard
Rawitch, Sierra Amusement Corporation, director;
James Symcox, Reel Video, director; Jack Vaughan,
Video Movies Library, director.

San Diego

Howard Bregstein, Video Cafe, 5575 Baltimore Drive,
La Mesa, Calif. 92041; 619-698-4336.
Officers/Directors: Bregstein, president; Reitha Canty,
Video City & Copy Qwik, VP; John Eplett, ETD,
secretary; N. Karen Polk, Video Allstars, treasurer;
Stephen Cohen, Video Gallery, director; Thomas,
Egelhoff, D-Tech, director; Rick Simon, Ashford Video,
director.

Southern California

John English, Multi Video, 10268 Rosecrans,
Bellflower, Calif. 90706; 213-866-1731.

Meets quarterly at Griswold’s in Fullerton, Calif.
Officers/Directors: English, president; David Nay,
Carmen Video, VP; Bruce Anderson, Video Experience,
secretary; Glen Powers, The Video Station, treasurer;
Rupe Ault, Commtron Corporation, director; Joe
LoBue, Video Products Dist. Inc., director; Sidney
Spinak, Video Zone, director; Jeani Adams, Multi
Video, appointed director; John Maiorielio, JD Store
Equipment, appointed director; Carol Pough, Video
Cassettes Unlimited Inc., associate director.

COLORADO

Denver

John W. Heim, J&J Video Inc., 11068 W. Jewell Ave.,
C6, Lakewood, Colo. 80226; 303-986-0027.

Meets every three months on the third Wednesday at
the Denver Airport Sheraton. Annual tape swap.
Officers/Directors: Heim, president; Paula J.
Thompson, Video Variations, VP; Richard Solomon,
Westgate Video, secretary/treasurer; Richie Bakove,
Baker & Taylor Video/Audio, director; Herb De Haas,
Alpine Video, director; Robert L Jurkofsky, Kingdom
of Video, director; Rene LaBelle, Commtron
Corporation, director; Barbara J. Lovisone, Video One,
director; Craig Warnimont, East Texas Distributing,
director.

CONNECTICUT

Ron Maslowski, Take 1 Video Inc., 690 E. Main St.,
Meriden, Conn. 06450; 203-238-0012.
Officers/Directors: Maslowski, president; George
Sauer, Movietyme Video, VP; Robert F. Vander Wiede,
Video Library, secretary; Joel G. Jacobson, Cinema
Concepts Video, treasurer; Ronald Davis, Video Box
Office Inc., director; Roger F. Gould Jr., director;
William Stone, House of Video, director.

TELERENTAL TARGETS CAPE COD VAGATIONERS WITH ITS SPECIAL SERVICES

(Continued from preceding page)

proximately 75% of Telerental’s
revenues, with the remainder of
the year covering the other quar-
ter. “I'd say that our figures are
very much the reverse of the usual
industry one,”’ he says.

Winter business, the staple por-
tion of most video retailers’ trade,

Are you having a

problem with your
subscription? For
fast service, call

914-628-7771

was very soft for Telerental this
last year. “There has been a slow-
down in building here after a num-
ber of very prosperous years, and
it’s been felt by retailers of all
kinds,” Ferro says.

Customer demographics make a
marked change for Telerental once
the summer ends. Though Cape
Cod’s overall population is grow-
ing, it remains substantially a re-
tirement region, which poses a
challenge for video dealers.

“A good 50% of the population
here is 60 years old or above, and
it’s one that can be overwhelmed
by the technological aspects of the
business. We work hard being able
to offer all kinds of services along
the lines of installations and deliv-
eries to make it all-the-less impos-
ing,” says Ferro.

Telerental, which has operated a
television sales and service opera-
tion since 1958, started renting
movies back in 1980, and Ferro be-
lieves that the inventory of titles
accumulated over the years gives
the firm a real advantage over
competitors.

“I was looking over our catalog
recently and noticed that many of
the movies that we have are no
longer in print from the vendors.

They’re definitely the kinds of

things that people who've recently
come into the business won’t
have,” he says.

Ferro notes that the Cape is as-
yet uptapped by the larger nation-
al video chains. “Our competition
is primarily the mom-and-pops,
and what they have that we some-
times don’t is the local convenience
factor. But very few of them will
do the kinds of deliveries that we
are set up for,” he says.

A growth in competition, howev-
er, comes from the supermarkets,
which, according to Ferro, ‘““are all
in the video rental business these
days. The Stop 'N’ Shop stores
with separate video departments
can compete with us on selection
because they’re looking to video
rentals as a profit center,”’ he
says. He adds that many super-
market chains offer overnight
rentals for less than a dollar “to
sell as much soda and potato chips
as they can.”

One further area of growth for
Telerental is the audio market, es-
pecially used CDs. “We're doing
very well with used CDs and I
think that the market is still in its
infancy. I think that we’ll begin
moving into other audio products
over the next couple of years as
well,” he says.

FLORIDA

Northeastern Florida

Barry Freifich, Granada Video Inc., 219 E. Granada
Bivd., Ormond Beach, Fla. 32704; 904-672-5113.
Meets every three months on the third Tuesday at the
tnn At Indigo in Daytona Beach, Fla.
Officers/Directors: Freilich, president; Kevin J. Kilroy,
Kilroy Was Here Entertainment, VP; Bernice Pollack
Fronstein, Budget Video, secretary; Bennett J. Bach,
Bach’s Office Video, treasurer; Jerry Cooper, Jerry's
General Store, director; Bo Dunn, Dunn Philfips &
Holtsma Inc., director; Harold Milstead Jr., Box Office
Movies Inc., director; Bob Mosca, Jackson Supply

Company, director; Peter Patel, Movie Gallery, director.

Suncoast

Mary C. Chase, Northside Video, 5500 Fourth St. N.,
St. Petersburg, Fla. 33703; 813-525-4224.

Meets every two months on the second Wednesday at
the Tampa Airport Hilton, Tampa, Fla. Will host video

retailers and distributors and related industry
personnel from Germany in late September.
Officers/Directors: Chase, president; Colin Wood-
Bradley, Major Video Concepts, VP; Karen
Almendares, Rent A Movie Inc., secretary/treasurer;
Steve Becker, Network Video, director; Rich W.
Whittle, R&L Video, director; Tim Wiley, Video Trend
Inc., director.

Souther Florida

Rick Veingrad, Video Connection, 2450 Sheridan St.,
Hollywood, Fla. 33020; 305-921-0411.
Officers/Directors: Veingrad, president; Richard
Zeeman, Video South Distribution, VP; Barry Lindauer,
American Dollar Video, secretary; Ermest Tornabelli 111,
Astro Video, Inc., treasurer; James K. Broman, Tropic
Video Pix Inc., director; Rene Curbelo, Video Pursuit,
director; Ed Larochelle, Video Connection director;
Robert Sandier, Video Corner Inc., director; Teena
Jones, American Video Express, alternate director; Kit
Kitchens, Commtron Corporation, alternate director.

(Continued on next page)
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¢ 1A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles.

nontheatrical titles.
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(Continued from preceding page)
GEORGIA

Atlanta

William V. Patterson, Columbus Tape & Video, 1931
Auburn Ave., Columbus, Ga. 31906; 404-568-7475.
Meets every two months, various sites.
Officers/Directors: Patterson, president; Steven A.
Rosenberg, Premiere Video, president emeritus; Sheila
Zbosnik, Home Video, VP; Terry Bissell, Popcorn’s
Video Inc., secretary; Bill Duckwall, Hall & Duckwall,
Inc., treasurer; J. Randall Botnick, Mobile Movies Inc.,
director; Lawrence Goldberg, VBI Entertainment,
director; Walter Morris, Commtron Corporation,
dwrector; Barbara Myers, Shows To Go, director; Jack
Pepper, Ingram Video, director; Bing Sisk, Video
Sources Unlimited, director.

IDAHO

Lorna Gillete, House of Video, 519 Overland Ave.,
Burley, Idaho 83318; 208-678-8219.
Gfficers/Directors: Gillete, president; Bob Watts,
House of Video, honorary member & VP; Judy Housel,
Video West, secretary; Carrie Barnes, TV Video,
director; Ina Kay Bradford, Video Place inc., director;
Ciale Durbin, Video Flicks, director; Bobbie Hamilton,
Idaho Video, Inc., director; Kaye Perkins, Video
Express, director; Verla Valentine, Premiere Video,
director; Young Harvey Walker, Walker Video, director;
Shawn Mulholland, Best Video, honorary board
member.

ILLINOIS

Chicago

[laine J. Zizas, Movies In Motion, 8752 W. 159th St.,
Orland Park, Ill. 60462; 312-460-0958.

Meets four to six times a year.

fficers/Directors: Zizas, president; Sanford Goldman,
The Video Advantage, VP; Lee Goldstein, Video Trend,
inc., secretary; Stanley Banaszak, Take-One Video,
ireasurer; Lee Gimbel, Baker & Taylor Video/Audio,
director; James Jackson, Video Inc., director; William
Mattingly, Your Video Store, director; William Shanko,
Commtron Corporation, director.

INDIANA

Frank Mazelin, Video Trax, 6515 N. College,
Indianapolis, Ind. 46220, 317-257-4005.

Meets on the third Thursday in January, April, July,
and October at the Indianapolis Holiday Inn. Casino
Night every July.

Officers/Directors: Mazelin, president; Winifred Dove,
Video Carnival, VP; Karen Girton, Plainfield Video,
secretary; Pete Roberts, Major Video Concepts Inc.,

‘InterTainment’
Conference Set

outlets interested in the Lusiness
applications of interactive enter-
tainment should make plans for
an October’conférénce in New
York. « "o, .

InterTainment '89 is the second
interactive-entertainment confer-
ence sponsored by Alexander &
Associates, and will be held this
year from Oct. 30 to Nov. 1 at the
Marriott Marquis hotel in New
York. The event will be co-spon-
sored by NYNEX, the New York
telephone company.

Among the industries that will
be represented at the conference
are firms dealing in computer
software, cable television, home
video, toys and games, motion pic-
tures, telecommunications, ven-
ture capital/Wall Street, video-
disks, CD interactive, CD-ROM,
publishing, advertising and mar-
ket research, theater, and others.

The conference will feature 25
panel sessions. Topics to be cov-
ered include interactive television,
interactive entertainment in
theme and amusement parks, in-
teractive children’s toys and pro-
gramming, and experiments with
fiber-optic systems.

treasurer; Mary Bender, Bender's Video Best, director;
Dorit Blubaugh, Adventureland Video, director; William
Denton, B&J Countryside Video, director; James
Ibaugh, Four Star Video, director; Dolores S. Smith,
Tinker's World Video, director.

KENTUCKY

William Crouch, Video Village, Inc., 1455 Jamke Drive,
Suite #1, Erlanger, Ky. 41018; 606-283-1611.
Officers/Directors: Crouch, president; Jerome
Hutchinson Jr., Movies Plus, Inc., VP, Marsha
Mulcahy, Video Attractions, secretary; Jim Jones, WK
Video, Inc., treasurer; Charles Epstein, Major Video
Concepts Inc., director; Christopher E. Klapheke,
Premier Video, director; Ray Martin, Wax Works/Video
Works, Inc., director; Terry W. Schneider, Roadrunner
Video Ent. Inc., director; Stephen Spero, Movies To
Go, director.

MARYLAND

Baltimore

Kathy Hurley, Shows To Go, P.O. Box 465
Federalsburg, Md. 21632; 310-754-8184.
Officers/Directors: Hurley, president; Cherie Glaser,
Barry's Video, secretary; Gary R. Boyd, Countryside
Video, treasurer; Michael Bereson, MSV Distributors,
director; Leslie Fisher, A&M Video, director; George
Henderson, Reel Time Video, director; Al Johnson, All-
Star Video, Inc., director; Alan Rosofsky, Budget
Video, director; Robert H. White, USA Video Clubs,
Inc., director.

MICHIGAN

James B. Bevak, Video Vista, 33266 W. Seven Mile
Road, Livonia, Mich. 48152; 313-474-5484.

Meets every three months on the second or third
week at the Novi Hilton Hotel in Novi, Mich.
Officers/Directors: Bevak, president; Thomas Leach,
Projection Plus Inc., VP; Nancy A. Hill, Stage &
Screen Video Inc., treasurer; Karen Black, Showtime
TV Sales, director; Dennis Dowdoin, Movieland Inc.,
director; Gerald Dervish, Troy Video Inc., director; Jay
B. Shah, Video Showcase Inc., director; Michael White,
Commtron Corporation, director.

MINNESOTA

Thomas Houle, Broadway Video, 168 S. Lake St.,
Forest Lake, Minn. 55025; 612-464-8231.

Meets every three months on either Tuesdays or
Wednesdays at the Minneapolis Hilton.
Officers/Directors: Houle, president; Carmen Kerr,
Valley Video, VP; George Olmstead, Viking Video,
treasurer; David Ballstadt, Adventures In Video,
director; Debbie Colberg, C.L. Video Vault, director;
Michael Ellis, Ingram Video, director; Dave Olsen,
Commtron Corporation, director.

MISSOURI

Kansas City

Sheila Soptick, JXJ Inc., 8001 Conser, Overland Park,
Kan. 66204; 913-381-1414.

Officers/Directors: Soptick, president; David Sidor,
Movie Gallery, VP; Don Cahail, Video Express inc.,
director; Don Marchi, Movies At Home, director; Roy
D. Ragland, R.C. Entertainment, director; Richard
Rostenberg, Hollywood At Home, director; Susan
Williams, Commtron Corporation, director.

St. Louis

Johnny Beck, The Movie Depot, 2335 Weldon
Parkway, St. Louis, Mo. 63146; 314-993-9330.

Meets six times a year in different places.
Officers/Directors: Beck, president; Jane A. Brewer, J.
Video, director; Edward L. Campbell, OYM Enterprises
Inc., director; Dave Dawson, Sight & Sound
Distributors, director; Ruth M. Elledge, Plaza Video,
director; Jim Liles, Rent 'n Go Video, director; Donald
McNutt, Premier Movie Rental, director; Debra Bailey,
C&C Ent., director; Reid Forrester, Videos To Go,
director.

NEW HAMPSHIRE
(New England)

Jan DeMasse, Video Place, 85 Water St., Exeter, N.H.
03833; 603-778-8112.

Officers/Directors: DeMasse, president; Richard
Russack, Video Revolution, VP; Sal Perisano,
Videosmith Inc., secretary; Frank R. Lucca, Flagship
Entertainment Centers, treasurer; Robert Hamalian,
Home Entertainment, director; Thomas Manuel,
Cagney's Video, director; Wayne Mogel, Star Video
Entertainment, director; Francis O'Keefe, WEA Corp.,
director; Tom Welch, Artec Distributors, Inc., director.

NEW MEXICO

Lynne Landers, Video Plus, 2906 Juan Tabo,
Albuquerque, N.M. 87198; 505-298-7705.

Meets five times a year on Tuesdays. Third annual
miniconvention February-March in Albuquerque. Tacy
Seminar Sept. 20.

Officers/Directors: Landers, president; Sue Baylor,
Baker & Taylor Video/Audio, VP; Jim Costa, Pussycat
Video, secretary; Ray Cerillo, Home Movies Il,
treasurer; John Babcock, Edgewood Video Center,

director; Freda Martinez, Movietime!, director; Albert
Moore, Smith Sales Co., director; John C. Morelock,
Family Video, director; Roy Streit, Hollywood At Home
Inc., director.

NEW YORK/NEW JERSEY

Michael Benedetto, Video Room West, 2165 Broadway,
New York, N.Y. 10024; 212-799-2100.
Officers/Directors: Benedetto, president; Richard J.
Lotti, Rijon Corp., VP; Rich Thorward, Home Video
Plus Inc., secretary; Richard Kunis, Manhattan Video
Inc., treasurer; Jonathan Coffino, Home & Industrial
Video, director; Felicia S. Fierdorwicz, Rijon Corp.,
director; James T. Fisher, Baker & Taylor Video/Audio,
director; Rick Holman, Prime Video, director; Maureen
Rooney-Javier, Screen Memory Inc., director.

NORTH CAROLINA

Harold Chamberlain, That's Entertainment Video, 1700
Sandhills Bivd., Aberdeen, N.C. 28315; 919-944-1814.
Officers/Directors: Chamberlain, president; Ronda
Widner, Major Video Concepts Inc., VP; Nancy L.
Lackey, Custom Video Specialties Inc., secretary;
Curtis Cartner, Major Video Concepts Inc., treasurer;
Vicky Dodson, Sunshine Video Inc., director; Thomas
E. Fox, Broadway Movies, director; Bill Laws, director;
Marty Parsons, Discount Video, director; Ed
Tomolonius, North American Video Ltd., director;
Butch Lucas, The Video Station, nonvoting member.

OHI0

Northern Ohio

Paul Hellstern, Brightstar Home Video, 1124 W.
Pleasant Valley, Parma, Ohio 44134; 513-489-2208.
Officers/Directors: Hellstern, president; Ronald
Chiancone, Video Den, VP; Peggy Del Brocco, ZBS
Industries, secretary; Dominic Mihalik, Today’s Video,
treasurer; Robert Doeringer, Home Video Theatre Inc.,
director; John Horn, SBI Video/Schwartz Bros.,
director; Roger Horwitz, General Video Of America,
director; Darby Savage, Commtron Corporation,
director.

Cincinnati

George Stewart, Video Village, Inc., 1455 Jamke Drive,
Suite #1, Erlanger, Ky. 41018; 606-283-1611.

Meets every four months.

Officers/Directors: Stewart, president; Jim LaBarbara,
Video Sound Stage, VP; Shirley Bacigalupo, Video
Plus, secretary; Louis A. Epstein, Video Showplace,
Inc., treasurer; Carol Campbell, Commtron
Corportation, director; Rob Eikenbary, Wax Works/
Video Works Inc., director; Kathi Reed, West Chester
Video, director; Janice Williams, Video Towne Inc.,
director; Sandy G. Williams, Home Video Center,
director.

OREGON

Tom Keenan, Everybody's Records, Tapes & Videos,
5279 N. Lombard, Portland, Ore. 97203; 503-636-3723.
Officers/Directors: Keenan, president; Andrew C.
Lasky, Lasky's Video Library, VP; Vaughna Cochenour,
Ingram Video, secretary; Don Cianci, Video
Warehouse, treasurer; Bruce Franszen, Video
Promotions Ltd., director; James Lodwick, National
Video, director; Gil Millett, Mt. Tabor Video, director;
Patrick Ployer, The Video Outlet, director; Bill Wright,
Captain Video Inc., director.

SOUTH CAROLINA

Henry Goodwin, Henry's Bamberg Video, 761 Edisto
Drive, Orangeburg, S.C. 29115; 803-534-5877.
Officers/Directors: Goodwin, president; Brian Taylor,
Baker & Taylor Video/Audio, VP; Sarah Blackman,
Hollywood At Home, secretary; J.D. Finklea, De Leon
Finklea inc., director; Doug Irwin, Major Video
Concepts Inc., director; Jack Krauss, National Home
Video, director; George H. Long Jr., The Video Store
Inc., director; Terry 0'Quinn, Video House, director;
Robert Phillips, National Home Video, director.

SOUTH DAKOTA
(Siouxland Chapter)

Joseph Johnson, Midcontinent Video Inc., 309 S.
Menlo, Sioux Falls, $.D. 57104; 605-333-4850.

Meets every three months, usually on Tuesdays, at
the Town House in Sioux City.

Officers/Directors: Johnson, president, Jeff Logan,
Showbiz Video, VP; Gerald Clough, Ace Video, director;
Terry Koch, Flick Video, director; Roger Storm, South
Sanborn Video, director; Richard Tiede, Video Junction,
director; Rex L Wagener, Star Video, director; John
Weber, Regal Video, director.

Paul McCartney
video due Sept. 4
... See page 67

Thumpin’ On Applause. Applause Video in Omaha, Neb., displays this

e

“Bambi” scene—complete with the butterfly’s wings moving and Thumper's foot
thumpin’'—atop its store. The Bambi display is Applause’s fifth large-scale
billboard in five years; all have involved sell-through movies.

TEXAS

Central Texas

Dawn K. Wiener, Home Video Plus, Inc., 3301
Northland Drive, Suite 320, Austin, Texas 78731; 512-
454-4663.

Officers/Directors: Wiener, president; Ross Flint, Video
Station Surpreme, VP; William Roberts Jr., Box Office
Videos, secretary; Robert W. McDonald [11, The Movie
Shop Inc., treasurer; Glenn Chase, Encore Video Inc.,
director; Sidney B. Grief, Grief Enterprises, director;
Joe Kittle, Commtron Corporation, director; Peter
Seesselberg, Best Video, director.

Houston

John Fudge, Latest & Greatest Inc., 12777 Jones Road,
Suite 400, Houston, Texas 77070; 713-894-0400.
Officers/ Directors: Fudge, president; Albert Zarzana,
Garden Oaks Video, secretary; Jane Hagest, Age Of
Video, treasurer; Kendra Ehnot, Latest & Greatest,
director; Barry Mandel, Nationwide Video, director;
Alinda Martin, Prime Time Video, director; Rajni R.
Patel, Video Rodeo, director; Ned Ratner, H.W. Daily
Inc., director.

VIRGINIA

Cindy Mackey, Videorama, 535 Birdneck Road, Virginia
Beach, Va. 23451; 804-428-5651.

Officers/Directors: Mackey, president; Arthur Greeder
M1, Parr-Four Inc., VP; John Porter, Video World,
secretary; Mark Evans, C.R.E. Corporation, treasurer;
Danny Ciccone, Full Feature Video, director; Bill
Dubois, Major Video Concepts Inc., director; W.R.
Hammer, Video Circus, director; Roy A. James, Beyond
Video Assn., director; Mike Newton, Schwartz Bros.
Inc., director.

WASHINGTON

Spokane

Tom Dougherty, North of Hollywood Home Video, 285
W. Hayden Ave., Hayden Lake, Idaho 83835; 208-772-
4041.

Officers/Directors: Dougherty, president; Don Jamison,
Don's Goodtime Video, VP; Steve Shawley, Stephen
Shawley, secretary; Gary Reeves, Video Excitement,
treasurer; Gary Akers, Sight "N Sound Video, director;
Jennifer Dougherty, Empire Video, director; Roger
Kruse, Video Trend, director; Randall Skiles, Randalls
Inc., director.

Washington State

James Louer, Premier Video, 1430 E. Main St.,
Puyallup, Wash. 98372; 206-845-9595.

Meets every three months.

Officers/Directors: Louer, president; John A. Smistad,
Video West, secretary; Alan Ligda, City Lights Video
Inc., treasurer; Dale Chapman, Movie Time, director;
Ed Empey, T.H. Software Inc., director; Jim Weiss,
Video Trend, director.

WISCONSIN

Joe Bertucci, Paradise Video, 227 N. Water St.,
Milwaukee, Wis. 53202; 414-278-7671.
Officers/Directors: Bertucci, president; Robb
Heilmann, M.S. Distributing, treasurer; Donald E.
Bohatka, Video Adventures, directors; Jerold Deitchsel,
Waupun Video, director; Dean Kohnke, Bucky's Super
Video, director; Linda Mergener, A.H. Anderson
Enterprises, director; John Otto, Galaxy Video Ltd,
director; Bill Smith, Plymouth Video, director.

CANADA

ATLANTIC CANADA

Greg Boudreau, Video Villa Ltd., 30 Farmham Gate
Road, Halifax, Nova Scotia, B3M 3W8; 902-445-3060.
Officers/Directors: Boudreau, president; Kathy Day,
Video One Canada, VP; Jack MacNeil, C&L Video Ltd.,
secretary; Grant Morgan, Video Biz, treasurer;
Jacinthe Boudreau, Venus Video, director; Byron
Brown, Video One Canada, director; Thomas Michael,
Video Difference, director; Barbara Sullivan, Bellevue
Home Entertainment, director; Brian White, Sobeys
Inc., director.

BRITISH COLUMBIA

William C. Shellard, Varsity Video, 4542 W. 10th Ave,,
Vancouver, British Columbia VER 2J1; 604-228-8255.
Officers/Directors: Shellard, president; Byron Hill,
Mel's Video Emporium Ltd., VP; Harry Michael, Video
Dreams, secretary; Deidree Ellingham, 20th Street
Video; treasurer; Ernie Chan, Shannock Marketing
Assoc., Inc., director; Avtar Deol, Multi-Video, director;
Tim Lilley, Meadows Video Ltd., director; Niedy
MacNutt, Wildwood Video, Inc., director; Andrew
Skerratt, Video One Canada, director; David Veller,
Bellevue Home Entertainment, director.

MANITOBA

Sheldon Gale, Startime Foto Video, P.0. Box 3000,
Winnepeg, Manitoba R3C 3A3; 204-633-1395.
Officers/Directors: Gale, president; Dennis Bedard,
Windsor Video, VP; Linda Pociuk, Regent Park Video,
secretary; Dave Spender, Video Flix, treasurer; Linda
Morris, Bellevue Home Entertainment, director; Verna
Shelley, Bill's Video, director; Gord Stewart, We-R-
Video Ltd, director; Frances Taylor, Video 1001,
director; Gerry Ward, Video One Canada, director.

OTTAWA

Derek Crosley, Movie Movie-Kanata, 2 Beaverbrook
Road, Kanata, Ontario K2K 1L1; 613-592-1871.
Officers/Directors: Crosley, president; Pierre Amyotte,
Video To Go, VP; Ronald Chapman, Outland Video,
secretary; Barry Thompson, Movies 'N Stuff inc.,
treasurer; Bih Yun Chin, Videoflicks, director; Bill
Kinsman, Video Station, director; Pierre Madore, Zap
and Zoom Inc., director; Jacques Mageau, Videobiz,
director; Howard McCann, Video One Canada, director.

ONTARIO

Southem Ontario

Brian Parton, The Video Station, 6255 Huggins St.,
Niagara Falls, Ontario L2J 1H2; 416-354-5616.
Officers/Directors: Parton, president; James R. Head,
Head's Video Center, VP; Arnold Broeders, Video
Terminal, secretary/treasurer; Ernest Janzen, Circus
Video, director; Steve Martin, Video One Canada,
director; John Miller, JKM Video Productions, director;
Ted Pierrepoint, Nelson Entertainment, director; Rick
Walker, Video Station, director; Bob Wing, National
Home Video, director.

Quebec

Michael Foisy, Foisy & Freres Inc., 8672 De Groisbois,
Montreal, Quebec H1K 2G5; 514-354-8323.
Officers/Directors: Foisy, president; Bruno Tousignant,
Club Video Fantastique Inc., VP; Pierre Cardin,
Satellivision Video Club, director; Andre Grondin, Passe
Port Video Ste-Agathe, director; Claude Nadeau, Ent.
A.L Pacha Inc., director; Yves Troalen, 137573 Canada
Inc., director.
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HDTV Awareness Grows As Vid Conference Nears

BY JIM BESSMAN

NEW YORK While media atten-
tion continues to focus on the
forthcoming high-definition televi-
sion revolution, few have had the
opportunity to experience the
equipment which the Electronic In-
dustries Association predicts will
penetrate the home video universe
faster than both color TVs and

‘Very few people
have seen HDTV’

VCRs, and be in 25% of U.S. homes
by the year 2000.

Even in the music industry—
which will certainly be a major
supplier of HDTV software—
there has been little firsthand
viewing of the new technology.
But there are growing indications
that HDTV-think is spreading
among foresightful music video
folk and executives at MTV.
What’s more, HDTV pioneer Bar-
ry Rebo is readying the industry’s
first major demonstration of the
apparatus at the upcoming Ameri-
can Video Conference, presented
Nov. 16-17 in Los Angeles by Bill-
board, the Hollywood Reporter,
and the American Film Institute.

Rebo—whose Rebo High Defini-
tion Studio has created ground-
breaking high-def video clips for

the likes of Nona Hendryx, Herb
Alpert, and John Lennon, as well
as the film ‘“Performance Pieces,”
which took the prize for best short
subject at this year’s Cannes Film
Festival—will offer an assortment
of high-definition music video pro-
grams for exhibit on HDTV moni-
tors.

The show will be the technolo-
gy’s first music industry showcase
en masse, and Rebo feels it will
provide the needed stimulus to in-
crease high-def music video pro-
duction.

“So many have heard about it,
but so few have seen it,”” says
Rebo. “Up to now, we’ve only been
able to invite people down to the
studio to see it. But at the Bill-
board conference we can reach an
audience which is already involved
in HDTV in a whole different con-
text, and show how it can readily
be incorporated into their indus-
try.”

Aside from HDTV’s obvious vi-
sual attributes as a music video
medium, and the cost and time sav-
ing (particularly in terms of post-
production) it allows over the use
of film, Rebo especially wants to
drive home the technology’s poten-
tial as a music video software me-
dium, in the professional as well as
consumer arenas.

He notes that Rebo Studio is
now negotiating with a Japanese
concern to create HDTV musiec

| VIDEQ

TRACK

LOS ANGELES

GERALD ALSTON’S VIDEO, “I
Can’t Tell You Why,” features one
of the song’s writers—former Ea-
gle, Timothy Schmidt—as a street
musician. Director of photography
Rolf Kestermann lensed 16mm
footage of multiple locations in Ven-
ice Beach, Calif., intercutting Al-
ston’s performance with a loose
storyline. Jane Simpson directed,
while Joan Weidman and Tina Sil-
vey produced for Silvey/Co.

N. Lee Lacy director Michael
Oblowitz directed Natalie Cole’s
“Rest Of The Night,” mixing perfor-
mance footage shot at Apricot Stage
with location shots of Cole at a man-
sion near Santa Barbara, Calif. Liz
Silver produced the clip with execu-
tive producer Luke Thornton. The
video comes from Cole’s EMI album,
“Good To Be Back.”

Michael Damian’s “Cover Of
Love” is a Squeak Pictures produc-
tion, directed by Dick Buckley and
produced by Pam Tarr. Tarr also
produced E.G. Daily's “Some Peo-
ple” with director David Kellogg.

NEW YORK

KOOL MOE DEE RAPS his way
into a James Bond takeoff with ““I
Go To Work.” Director Scott Kal-
vert shot the stylized video on loca-
tion at the 79th Street boat basin in
Central Park, using a cast com-
prised of ninjas, beautiful women,
and the ever-essential evil scientist.
Anne Mullen of Calhoun Produec-
tions produced the “007"-inspired

clip from the Jive album “Knowl-
edge Is King.”

Def Jam’s Slick Rick reeled
“Hey Young World” with Siren
Pictures director Peter Lauer. Les-
ley Ferri produced the video, which
illustrates “Ruler Rick’s” versatili-
ty in melding rap with reggae.

OTHER CITIES

I.lSA LISA & CULT JAM “Just
Git It Together” in their latest clip,
shot in Stamford, Conn.’s Palace
Theatre of the Peforming Arts.
Cameos by UTFO, scratchmaster
DJ Mixmaster Ice, Full Force, and
Cheryl “Pepsii” Riley highlight the
stylized concert performance, di-
rected by Claude Borenzweig and
shot by Paul Cameron. Michael
Owen produced the clip for Flash
Frame Inc. Kris P. executive-pro-
duced for Columbia Records. The
video supports the band’s latest re-
lease, “Straight To The Sky.”

Director Drew Carolan went on
the road with The Godfathers to
lens their latest clip, “I’m Lost And
Then I'm Found,” from the Epic al-
bum ‘“More Songs About Love &
Hate.” Much of the footage was
shot in Austin, Texas. Steven
Brandman and Lyn Healy pro-
duced for Vivid Productions.

Mark Rezyka directed Island
Records’ Vain in “Beat The Bul-
let,” from the band’s album, ‘“No
Respect.” Craig Fanning produced
the San Francisco-based shoot for
Mark Freedman Productions Inc.
Bernard Auroux directed photog-
raphy.

software for use in nightelubs and
bars as a sort of “electronic open-
ing act” via hi-def laser disks car-
rying CD-quality audio.

““Some promoters foresee using
the high-definition programming
as ‘opening acts,”’’ says Rebo.
“The quality of the image is so
good, it's almost as if it were live
anyway, like seeing something
through a window.”

Rebo is further exploring high-
definition laserdisk development
in its current production of a laser-

disk promotional piece for Pioneer,
to be presented in September at a
consumer electronics show in Osa-
ka, Japan.

Rebo says he hopes that Novem-
ber’s Billboard conference demon-
stration of HDTV videos will
“challenge” domestic record com-
panies to greater HDTV involve-
ment. Still, Japan will be the most
likely immediate exposure outlet:
the studio now has a deal pending
with Japan’s national NHK TV
network, in which Rebo will ser-

vice the Japanese broadcaster with
high definition music videos for
play on NHK’s one-hour daily
HDTV programming.

Label video reps familiar with
HDTV share Rebo’s enthusiasm.
Jeff Gold, A&M’s VP of marketing
and creative services, says he was
“blown away’” at a smaller Rebo
demonstration two years ago, and
immediately commissioned Rebo’s
production of Herb Alpert’s
award-winning ‘“Keep Your Eyes

(Continued on next page)
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by Steven Dupler

THE MUSIC TELEVISION market in Japan can be
a tough nut to crack, as those who work in that area
can attest. For one thing, there’s not a whole lot of
music on TV in Japan—at least, not compared to the
U.S. or Europe. Certainly, there are several major
prime-time, mainstream broadecast TV shows, but
there is a distinct lack of television exposure for al-
ternative acts or for breaking and developing bands.

Because TV is considered by many the most im-
portant primary means of exposure for artists in Ja-
pan (far more important than radio, which, accord-
ing to Jeff Murray, director of domestic A&R for
Epic/Sony Records, ranks at the bottom of the pri-
ority list, behind magazines, concerts, and other
forms of print media), it is very difficult to get new
and developing acts any prime-time exposure.

The top-rated music television outlets in Japan are
“Yoru No Hit Studio,”” which airs Wednesdays
from 9-10 p.m.; “The Best 10,” Thursdays, 9-10 p.m.;
“Top 10,” Mondays, 8-9 p.m.; and “Music Station,”
Fridays, 89 p.m. According to Murray, these shows
are produced live, with no lip-syncing. They feature
a mix of performances and interviews.

As far as accessibility, Murray says that getting
baby artists booked on these programs is as, or
more, difficult than, say, getting a booking on “Top
Of The Pops.”

On the videoclip side, despite the existence of a
Japanese MTYV operation, there is still no 24-hour-
per-day clip outlet on Japanese TV. Further, what
clip shows there are tend to be relegated, as Murray
says, to the ‘‘viewing-for-vampires’” time slots. To
make a poor situation worse, videoclip production
techniques tend not to be up to the same creative
standards as those of clips made in the West. ““If
you couple the poor time slots with weak story-
boarding, you come up with, well—not a lot.”

But Murray says Epic/Sony is not taking any of
this lying down. Last spring, the label began its own
in-house music television programming division,
which turns out its own show called “eZ Video.”
Each monthly installment of ‘“‘eZ” features four to
five Epic/Sony artists in either a live studio, concep-
tual, or live concert setting.

Late-night music television stations and shows,
starved for programming, are eating up the new se-
ries, says Murray, noting that “eZ’’ now airs on 34
stations around Japan, running between midnight
and 2 a.m., depending upon the channel. In Tokyo,
for instance, Television Tokyo airs the program on
the fourth Monday of each month, from 1:10 a.m-
1:50 a.m.

The only U.S. label we know of that is doing some-
thing close to this innovative Epic/Sony concept is
MCA, which is currently involved in a similarly self-
promoting production effort with the Movietime ca-
ble channel (The Eye, Aug. 15). Of course, that se-
ries, dubbed “Reel Music,” features segments only

about five minutes long, which air only on Movie-
time, and is thus not nearly as ambitious as the
Epic/Sony program.

cANADA’S ANSWER TO MTV, MuchMusie, is
gearing up to celebrate its fifth anniversary with a
long-awaited move to basic/expanded basic cable
delivery service that will see the 24-hour-per-day
channel reaching close to 12 million Canadians. Inci-
dentally, for those U.S. readers with satellite dishes,
try to tune in to Much at 10:30 p.m. EST on Saturday
(19), when the channel airs “Crowded House: Live
At The Sydney State Theatre.” The concert special
is highly worthwhile.

SPEAKING OUT: “South Africa Now,” a weekly
television newsmagazine covering- events in South
Africa, was originally launched in response to the
blanket censorship of the media in that troubled re-
gion. The show, which has been airing since 1987 in a
number of U.S. markets on such public television
stations as WNET and WNYC in New York; WETA
and WHMM in Washington, D.C.; WHYY in Phila-
delphia; and KBDI in Denver, and internationally in
Zambia and Mozambique, is about to receive much
wider distribution in this country through the Inter-
regional Program Service, which will carry the
show across the country via the PBS satellite.

According to the show’s producers, a number of
prominent music stars are helping to provide fund-
ing for the program, including Bruce Springsteen
and U2. The U2 support, says a *“‘South Africa Now"
representative, was ‘““channeled through fellow mu-
sician Little Steven’s Solidarity Foundation,” the
organization that administers Artists United
Against Apartheid. Other artists either backing the
show or involved in it include George Clinton,
James Taylor. Johnny Clegg, Public Enemy, Lady-
smith Black Mambazo, Ossie Davis, and Richard
Pryor.

“South Africa Now' is produced on a nonprofit ba-
sis by Globalvision Inc. Contact them at 212-941-
0255 to find out more about the program, and how
you or your program or label can get involved in this
extremely important presentation.

IF SOMEONE HAD told you last year that Alice
Cooper would be tearing up the MTV request lines
this summer, your reaction might have been . ..
skeptical. But that is exactly the case, according to
both the channel and Epic Records, the venerable
shock artist’s label. His new clip for the single ‘‘Poi-
son” could prove to be Cooper’s ticket to ride with
MTV viewers, most of whom are likely far too
young to remember all his previous hits and visual
incarnations. No snakes in this clip, but plenty of
requisite pneumatic young women, chains, leather,
black lace, bondage gear . . . you get the picture. The
album is strong stuff, with Cooper backed by the
likes of Richie Sambora, Steven Tyler, Joe Perry,
Joey Kramer, Jon Bon Jovi, and Kip Winger (coin-
cidentally, a former bassist for Cooper.)
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st CLIP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

e USIC VIDEO: .

Continuous programming
1775 Broadway, New York, N.Y. 10019

ADDS

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, N.Y, 10019

Blue Murder, Jelly Roll

Fine Young Cannibals, Don’t Look Back
Aliman Brothers Band, Statesboro Blues
Xevin Paige, Don’t Shut Me Out

Tom Petty, Runnin’ Down A Dream
Replacements, Achin’ To Be

Starship, It's Not Enough

ADDS

Black Entertainment Teievision

14 hours daily
1899 9th St. NE, Washington, D.C. 20018

" NEW VIDEOCLIPS

Nancy Griffith, it's A Hard Life
Poco, Call it Love

Mick Jones, Just Wanna Hold
Paul McCartney, This Time

ADDS

FIVE STAR VIDED

HIP CLIP

The Graces, Lay Down Your Arms

BUZZ BIN

13-52's, Channel Z
The Call, Let The Day Begin
Pixies, Here Comes Your Man

Beach Boys, Still Cruisin'

Bee Gees, One

Harry Connick Jr., It Had To Be You

Chris Isaak, Don’t Make Me Dream About You
Little Feat, Rad Gumbo

Bonnie Raitt, Nick Of Time

BeBe & CeCe Winans, Celebrate New Life
Ziggy Marley, Look Who's Dancing

Miles Jaye, I'll Be There

Isley Brothers, Spend The Night

Big Daddy Kane, Smooth Operator

Mama Do & She, Can We Take You Higher
Whodini, Anyway | Gotta Swing It

Inner City, Do You Love What You Feel
Little Richard, Grand Slam

M.C. Hammer, They Put Me In The Mix

HEAVY

HEAVY

Vesta, Congratulations
Babyface, It's No Crime
Stephanie Mills, Something In The Way . ..

SNEAK PREVIEW

Heneh Cherry, Kisses On The Wind
Alice Cooper, Poison
Living Colour, Glamour Boys

HEAVY

Paula Abdul, Cold Hearted

Michael Bolton, Soul Provider

Gloria Estefan, Don't Wanna Lose You
Fine Young Cannibals, Good Thing
Jeff Healey Band, Angel Eyes

Don Henley, The End Of The Innocence
Grayson Hugh, Talk it Over

Love & Rockets, So Alive

Paula Abdul, Cold Hearted

Bon Jovi, Lay Your Hands On Me
Bobby Brown, On Our Own

reat White, Once Bitten Twice Shy
Don Henley, The End Of The Innocence
Love & Rockets, So Alive

Richard Marx, Right Here Waiting

Milli Vanilli, Baby Don’t Forget My Number
MNew Kids On The Block, Hangin' Tough
Skid Row, 18 And Life

Warrant, Heaven

White Lion, Little Fighter

Winger, Headed For A Heartbreak

Richard Marx, Right Here Waiting

John Cougar Mellencamp, Jackie Brown
Donny Osmond, Sacred Emotion

Simply Red, If You Don't Know Me By Now
Soul )l Soul, Keep On Movin'

Prince, Batdance

Guy Featuring Teddy Riley, My Fantasy

Sharon Bryant, Let Go

Jonathan Butler, Sara Sara

Kool Moe Dee, They Want Money

Heavy D. And The Boyz, We Got Our Own Thang
New Edition, N.E. Heartbreak

E.U., Taste Of Your Love

Eddie Murphy, Put Your Mouth On Me

MEDIUM

MEDIUM

ACTIVE

10,000 Maniacs, Trouble Me

Bad English, Forget Me Not

EBeastie Boys, Hey Ladies

Cher, If | Could Turn Back Time
Carole King, City Streets

Dino, | Like It

Indigo Girls, Closer To Fine

Howard Jones, The Prisoner
Junkyard, Hollywood

L.L. Cool J, I'm That Type Of Guy
Cyndi Lauper, My First Night Without You
Queensryche, | Don't Believe In Love
Eilly Squier, Don't Say You Love Me
Tangier, On The Line

Jody Watley W/Eric B., Friends

Edie Brickell & New Bohemians, Love Like We Do
Jimmy Buffett, Take Another Road

Dion, And The Night Stood Stilt

Doobie Brothers, Need A Little Taste Of Love
Tim Finn, How'm | Gonna Sleep

Indigo Girls, Closer To Fine

Van Morrison, Haven't | Told You Lately
Eddie Murphy, Put Your Mouth On Me

Chris Rea, On The Beach

Surtace, Shower Me With Your Love
Waterfront, Nature Of Love

Eric Gable, Remember The First Time

Patti Labelle, If You Ask Me To

Paula Abdul, Cold Hearted

Alyson Williams, My Love Is So Raw

Bobby Brown, On Our Own

David Peaston, Two Wrongs Don’t Make It Right
Lisa Lisa & Cult Jam, Just Git it Together

L.L. Cool J, I'm That Type Of Guy

D'Atra Hicks, Sweet Talk

George Clinton, Why Should | Dog U Out

Darryl Tookes, Lifeguard

Perri, Feels So Good

Maze Featuring Frankie Beverly, Can’t Get Over You

MEDIUM

Bang Tango, No One Like You

The Bodeans, You Don't Get Much
BulletBoys, Smooth Up
Cangerous Toys, Teasin' Pleas'n
Gorky Park, Bang

Jeff Healey Band, Angel Eyes

Heavy D. And The Boyz, We Got Our Own Thang

Katrina & the Waves, That's The Way
John Cougar Mellencamp, Jackie Brown
Nir. Big, Addicted To That Rush

Robert Palmer, Tell Me I'm Not Dreaming
Trevor Rabin, Something To Hold On To
Saraya, Love Has Taken Its Toll

Stage Dolls, Love Cries

Stevie Ray Vaughan/Double Trouble, Crossfire

Tora Tora, Walkin' Shoes

THE
ALl
NEW

G010

Five 1/2-hour shows weekly
1000 Laurei Oak, Voorhees, N.J. 08043

CORD

10 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

CURRENT

BREAKDUTS

AMliman Brothers Band, Statesboro Blues

Edie Brickell & New Bohemians, Love Like We Do

Boris Grebenshikov, Radio Silence
King's X, Over My Head
The Outfield, My Paradise

€ITNN

The Nashville Network

13 Hours Weekly
2306 Opryland Dr., Nashville, TN 37214

House Of Freaks, Sun Gone Down

R.E.M., Turn You Inside Out

Indigo Girls, Closer To Fine

Lucinda Williams, Passionate Kisses

The Men They Couldn’t Hang, Rain, Steam And Speed
Crazyhead, Time Has Taken Its Toll

Was (Not Was), Walk The Dinosaur

Roachford, Cuddly Toy (Feel For Me)

Fine Young Cannibals, Good Thing
Shakespear’s Sister, You're History

Kevin Paige, Don't Shut Me Out

Roxette, Dressed For Success

Kid-N-Play, 2 Hype

Run-D.M.C., Ghostbusters

Queen Latifah, Dance For Me

Slick Rick, Hey Young World

Too Nice, | Git Minze

Gloria Estefan, Don't Wanna Lose You

Debbie Gibson, No More Rhyme

Tom Petty, i Won't Back Down

Stevie Ray Vaughan/Double Troubte, Crossfire
The Fabulous Thunderbirds, Knock Yourself Out

Starship, It's Not Enough

“Weird Al" Yankovic, Money For Nothing/Beverly Hill
Stevie B., In My Eyes

Chuckii Booker, Turned Away

The Bodeans, You Don't Get Much

Tesla, Love Song

POWER

Richard Marx, Right Here Waiting
Paula Abdul, Cold Hearted

New Kids On The Block, Hangin' Tough
Dino, | Like It

Prince, Batdance

Great White, Once Bitten Twice Shy
Gloria Estefan, Don't Wanna Lose You
Surface, Shower Me With Your Love
Sweet Sensation, Hooked On You
Martika, Toy Soldiers

Karyn White, Secret Rendezvous
Simply Red, If You Don't Know Me By Now
Madonna, Express Yourself

CURRENT

Naw Grass Revival, Callin’ Baton Rouge
Kathy Mattea, Come From The Heart
Lerrie Morgan, Dear Me

Sawyer Browm, The Race Is On

Dally Parton, Why'd You Come In Here.. . .
Skenandoah, Sunday In The South
Clint Black, Killin' Time

Alabama, High Cotton

Oak Ridge Boys, Beyond Those Years
J.C. Crowley, Beneath The Texas Moon
Reba McEntire, Cathy's Clown

Marty Stuart, Cry Cry Cry

Billy Joe Royal, Love Has No Right

The Lonesome Strangers, Just Can't Cry No More

Tanya Tucker, Daddy And Home
Linda Davis, Weak Nights

Bzillie And The Boys, Wish 1 Had A Heart Of Stone
Michael Martin Murphey, Never Givin' Up On Love

Shelby Lynne, The Hurtin' Side
Lionel Cartwright, Give Me His Last Chance

L N
-I-\,r @ N
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NN

N

14 hours weekly
6311 Romaine St., Los Angeles, CA 90038

Couatng Woasic Tolenision

Continuous programming
704 18th Ave, South, Nashville, TN 37203

HEAVY

ADDS

Michael Martin Murphey, Never Givin' Up On Love
Clint Black, Killin' Time
Sh doah, Sunday In The South

Doobie Brothers, Need A Little Taste Of Love
Mike + The Mechanics, Revolution
Babyface, It's No Crime

Tesla, Love Song

Bandera, Cruisin' Down Collins

Edgar Winter, Cry Out

8-52's, Channel Z

HEAVY

Jeff Healey Band, Anget Eyes
Winger, Headed For A Heartbreak
Great White, Once Bitten Twice Shy
Martika, Toy Soldiers

L.L. Cool J, I'm That Type Of Guy
Richard Marx, Right Here Waiting

The Wagoneers, Sit A Little Closer

Randy Travis, Promises

Billy Joe Royal, Love Has No Right

New Grass Revival, Callin’ Baton Rouge
Highway 101, Honky Tonk Heart

Dolly Parton, Why'd You Come In Here . ..
Southern Pacific, Any Way The Wind Blows
Buck Owens/Ringo Starr, Act Naturally
Keith Whittey, 'm No Stranger To The Rain
Nitty Gritty Dirt Band, Will The Circle Be Unbroken ...
Reba McEntire, Cathy's Clown

Lorrie Morgan, Dear Me

Alabama, High Cotton

Ricky Skaggs, Let it Be You

Ronnie Milsap, Houston Solution

Soul Il Soul, Back To Life

Shane Barmby, Ridin' And Ropin’

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

WILLIAM AURA AND FRIENDS
Alpha Rock

‘World Keeps Turning/Higher Octave
Richard Buxton/Lightning Video

Ed Keyes

JOHN CAFFERTY & THE BEAVER
BROWN BAND

Pride & Passion

Eddie & The Cruisers |l soundtrack/Scotti Bros./E pic
Jeffrey Obrow

Chris Painter

E.G. DAILY

Some People

Lace Around The World/A&M
Pam Tarr/Squeak Pictures
David Kelogg

THE GODFATHERS

I'm Lost And Then 'm Found
More Songs About Love & Hate/Epic
Steve Brandman/VIVID Productions
Orew Carolan

JOE JACKSON
Down To London
Blaze Of Glory/A&M
Amanda Temple/Limelight
Julien Temple

MAMADO & SHE

Can We Take You Higher
Wild/WTG

Ay Raskin/Calhoun Productions
Fab Five Freddie

MALCOLM McLAREN
Deep In Vogue

Waltz Darling/Epic

Carol Ann Blinken

Malcolm McLaren

TIM MENSY

Stone By Stone

Stone By Stone/Columbia
George Flanigen/Deaton Flanigen
Robert Deaton

MOTLEY CRUE

Dr. Feelgood

Dr. fFeelgood/Elektra

Kurt Marvis, Joey Plewa/The Company
Wayne Isham

RICKY SKAGGS

Let It Be You

Kentucky Thunder/E pic

Tammara Wells/One Heart Productions
Jack Cole

HDTV AWARENESS GROWS

(Continued from preceding page)

On Me” clip. While no other hi-def
clips have followed at A&M, Gold
remains a firm believer in the tech-
nology, the potential of which, he
feels, has only been ‘‘grazed
upon.”

Gold says that as HDTV produc-
tion becomes less expensive and
more user-familiar, A&M will “ab-
solutely” increase its involvement.

While Arista’s director of video
production Scott Spanjich would
“love to get involved” with HDTV
music video productions, he also
points to what he says are current
high costs as a prohibiting factor,
as well as a still uncertain picture
as to if, when, and how HDTV
hardware and transmission ability
will become available.

For now, says Spanjich, it's a
matter of matching the right hi-
def concept with the right artist,
“not just ‘this is great, let’s go use
it,” or using the effect just for the
sake of using the effect.”

Addressing the cost issue, Rebo
says that although many people
have the impression that HDTV is
an inherently expensive medium in
which to shoot, the fact is, it can

often cut as much as 15%-20% from -

a production budget. “People have
this idea that an HD video auto-
matically has to cost a couple of
hundred thousand bucks,” says
Rebo. “In reality, we’'ve shot beau-
tiful stuff for less than half that
amount. The point s, if you shoot a
$100,000 video in hi-def, it will look
as if you've spent a lot more. You
can't always say that about film.”
The most immediately felt ad-
vantage, Rebo continues, is the di-
rector’s ability ‘‘to see exactly
what he or she is getting down,
right on the set. With film, you
have to cross your fingers, and
hope that, by the time you get into
post, you’ve gotten everything
down the way you wanted it.”’
While film studios and the major
TV networks are all investigating
involvement in HDTV, Abby Ter-
kuhle, MTV’s VP of on-air promo-
tion, says that the network is

“committed to being on the edge of
the new technology to keep [its in-
novative] tradition going.”

Terkuhle says that not only is
MTYV in contact with Rebo Studio
and 1125 Productions (another
New York high-definition produc-
tion facility), it has instituted a bi-
weekly high-def ‘‘task force”
chaired by executive VP/GM Lee
Masters’ executive assistant, Bill
Battle, and staffed by members
from all MTV departments.

The task force’s purpose, contin-
ues Terkuhle, is to “brainstorm”
ideas for future HDTV applica-
tions, which could involve HDTV
monitors in MTV’s Museum Of Un-
natural History traveling shop-
ping mall presentation. Another
possible use is in Rockplex, an in-
development MTV project that-
seeks to create the ‘“‘physical em-
bodiment’’ of the channel by
means of the latest technology.

While Terkuhle joins Spanjich in
noting HDTV’s ‘‘transmission
standards roadblock,”’” he adds
that MTV is “not waiting around”
and is considering other “creative
ideas” regarding special program-
ming such as an MTV “High Defi-
nition Weekend” involving special
HDTV promos, VJ segments, and
other programming—even with-
out the bonus of optimal transmis-
sion.

Already MTYV has shot a theatri-
cal short which was shown in a
movie theater chain last year. Ac-
cording to Terkuhle, it had a “no
smoking’’ message with subtle
MTYV identification, and used the
high-definition process because a
sophisticated composite image was
required.

This all fits in with what Rebo
calls “‘electronic cinema.”” Says
Rebo: “Music industry people have
to recognize that we’re going into
high-resolution, wide-screen elec-
tronic software. The ability to
have programming that’s compati-
ble with these two aspects is very
important, and will become more
so.”
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But On The Industrial Side, 88 Volume Was Up

ITA Report: Consumer Tape Sales Flat

BY STEVEN DUPLER

NEW YORK Strong bulk tape sales
to professional audio and video dupli-
cators helped brighten the picture for
1988, a year that, according to the
most recent figures from the Interna-
tional Tape/Disc Assn., saw almost
flat sales of consumer audio and vid-
eocassettes.

The latest International Tape/Disc
Assn. report states that unit sales of
blank VHS videocassettes were
about 330 million, an increase of only
5% over 1987, and dollar value was
down 8% to just more than $1 billion.
Audiocassettes rose only 2% over
1987, in both unit and dollar volume,
to about 4 million units and $370 mil-
lion in sales.

On the industrial side, however,
videotape pancake unit sales rose
34%, to 168 million units, with a corre-
sponding 19% increase in dollar vol-
ume, to $115 million.

Not unexpectedly, the biggest los-
er in the ITA survey was Beta video-
tape, down from 1987 by 29% in units
and 38% in dollars, for a total of $16
million in units and $46 million in
sales.

According to Henry Brief, presi-
dent of ITA, the slowdown in blank
consumer audiocassette sales (and
corresponding growth in bulk audio-
tape sales) can be attributed mostly
to the fact that prerecorded cassette

quality is continuing to improve radi-
cally, and cassettes are continuing to
sell better than ever.

“The improvement in analog cas-
settes has been so dramatic that peo-
ple are simply not copying to the ex-
tent they used to,” he says. “It used
to be, not so long ago, that people
would rather copy an album or CD,
but commercial tapes are so much
better now, it’s cheaper to buy the
finished cassette.”

Regarding the consumer videocas-
sette slowdown, Brief says, “The
business is plateauing. The feeling in
the industry is that a hefty percent-
age of the VCRs being sold today are
second or even third sets for the
home, and less time-shifting is being

done now than in earlier days.”

The decline in dollar volume on the
videocassette side, he adds, is likely
the result of heavy price wars be-
tween the various manufacturers,
many of which cut their prices by as
much as 20% last year to stay com-
petitive.

At the same time, Brief says, bulk,
or pancake, sales are keeping the
tape business healthy. “On the video
side, both sell-through and rental
business is up, and more tapes are be-

ing produced by duplicators,” he |

says. “And as for audio, it’s obvious
that the analog cassette is now the
best-selling configuration in the rec-
ord store, and the duplication busi-
ness is extremely healthy.” '

_Idol Chatter. Chrysalis recording artist Billy idoil appears to be telling producer

Keith Forsey, center, and engineer Tommy Vicari just how he wants to hear it
during recent sessions at the Record Plant in Los Angeles. Idoi’s new album,

“Charmed Life,” is due this fali.

AUDIO TRAGK

NEW YORK

AT RIGHT TRACK, singer /song-
writer Fred Stark mixed tracks
with producer Stephen Stone of
Film & Music Ventures. Scott Ma-
buchi ran the board.

Producer Justin Strauss was in
at I.N.S. cutting overdubs for the
remix of “Mas Que Nada” by Ser-
gio Mendez for A&M. Eric Kupper
was on keys and Gary Clugston ran

the console. Kupper produced
tracks for the remix of ‘“People
Hold On” by Tommy Boy act Cold-
cut. Clugston was at the board. To-
tal Science worked on basic tracks
for their new Catch A Groove Rec-
ords 12-inch, “Freedom.”

Freddie Jackson was in at Giant
Sound cutting vocals with David
Kennedy at the console. Jeff Redd
was in tracking his new Up-
town/MCA release. Timmy Allen
and Carl Birelli produced separate
tracks. Michael Alaire and Steve

NEW PRODUGTS & SERVIGES

THE WINNER OF the best re-
cording school/program at the
fifth annual Technical Excellence
and Creativity awards Oct. 19 in
New York will be doubly blessed:
Agfa Magnetic Tape has pledged a
$5,000 matching contribution,
which will be provided to the
school or institution in the form of
the company’s PEM 469 audio mas-
tering tape. This year's TEC nomi-
nees for the award are Berklee
College of Music in Boston; Full
Sail Center for the Recording
Arts, Altamonte Springs, Fla.;

R
Hogy
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Golden Smile. Profile recording artist
Dana Dane, left, receives his Ampex
Golden Reel award from Ed
Stevenson, Ampex regional sales
manager, for the album “Dana Dane
With Fame,” recorded and mastered
exclusively on Ampex tape.

Middle Tennessee State Univ.,
Murfreesboro, Tenn.; Montreal-
based Trebas Institute; and Univ.
of Miami, Coral Gables, Fla.

PROMOTIONAL TOOLS: Sony
Magnetic Products is offering
two promotions through its dealer
network to users of the company’s
professional-grade blank-tape
products. In one promotion, cus-
tomers purchasing 10 Premier
Grade pro VHS videocassettes re-
ceive a free Sony VHS head clean-
er, while the second promotion of-
fers a Sony Tape T-shirt to users

‘who purchase 10 Sony U-matic or

Betacam tape shippers from au-
thorized Sony dealers. Contact
Sony at 201-930-1000 for details.

NEW PANCAKE: SKC Ameri-
ca’s new video pancake can be
used with both high-speed Sony
Sprinter and real-time video dupli-
cation gear, according to the Kore-
an tape giant. Further, the new
tape costs about the same as stan-
dard-loading pancakes for real-
time use, according to SKC. Con-
tact the firm for more information
at 201-347-7000.

HOCKER JON BON JOVI recent-
ly opted for a Soundcraft 6000
console for his home studio. The
board will be used for future al-
bum preproduction work and vari-
ous recording projects at home.
Contact Soundcraft USA/JBL for
details on the 6000 at 818-893-8411.

DISC MAKERS, the Philadelphia-

and New York-based audio dupli-
cation company, has branched out
into the video duplication field as
well, opening an in-house real-time
facility complete with art depart-
ment and typesetting capabilities
for label and packaging produc-
tion. Contact Disc Makers at 215-
232-4140, or 212-265-6662.

TASCAM HAS LOWERED the
price of its ATR-80 24-track analog
recorder—from §$40,000 to
$35,000—in preparation for the
market introduction of its new dig-
ital multitrack machine, the DA-
800. The digital deck was shown at
the National Assn. of Music Mer-
chants convention earlier this sum-
mer. Contact TASCAM for infor-
mation at 213-726-0303.

A NUMBER OF recent and up-
coming films incorporate the new
B.A.S.E. (Bedini Audio Spacial En-
vironment) psychoacoustic pro-
cessing system. The technology,
which is claimed to produce an ex-
tremely lifelike three-dimensional
quality to a traditional stereo
soundfield (without the use of any
home or theater decoding gear),
has already been used by the pro-
ducers of the recently released
“Star Trek V,” and ‘“Halloween
5, due out in October. A number
of musical artists have also used
the B.A.S.E. system, including
Steve Lukather, Fleetwood Mac,
and James Taylor. Contact Gam-
ma Electronic Systems for more
information at 213-392-3493.
EDITED BY STEVEN DUPLER

Goldman were at the board.
LOS ANGELES

THE REPLACEMENTS WERE in
at the Enterprise with engineer
Toby Scott working on mixes of re-
cent live performances for Warner
Bros. Fred Kelly Jr. assisted. In
studio A, Norwegian singer Sissel
overdubbed vocals and bass guitar
for her upcoming Noah Records re-
lease. Bill Maxwell produced with
Bill Schnee at the desk. Dave Ra-
din assisted. )

“Weird Al” Yankovic was in at
Westlake Audio tracking new ma-
terial for Scotti Bros. with producer
Rick Derringer. Tony Papa and
Darryl Dobson were at the board,
assisted by Rick Butz and Bill Ma-
lina. Bob Ezrin produced cuts on
Jason Bonham for CBS. Brian
Christian engineered with Scott
Pontius assisting. Brazilian act Reo-
berto Carlos was in tracking new
material for CBS International.

Sheena Easton was in at Elumba
to remix her 12-inch release of “No
Deposit, No Return.” Jon Gass pro-
duced and engineered with Donnell
Sullivan assisting.

Paisley Park/Warner Bros. act
Tony LeMans completed tracks at
Summa. David Gamson produced
with Ray Bardani at the board.
Ryan Dorn assisted. Faster Pussy-
cat was in recording vocals and
overdubs for an Elektra album.
John Jansen produced and engi-
neered, assisted by Kyle Bess.
MCA’s Jody Watley was in with
producer Andre Cymone. Bobby
Brooks was at the console, assisted
by Paul “Mac” Garcia.

Michael Jay was in at Ground
Control mixing ‘“All The Way To
Heaven,” a tune he produced on
CBS act Seiko Matsuda. Michael
McDonald was at the board.

Carl Wilson was in at Alpha Stu-
dios recording “Run Don’t Walk,” a
track from his upcoming album.
Phil Galston produced with Jay
Rifkin at the board. Sandra Bern-
hard worked on vocals for her star-
ring role in the feature film “With-
out You I’'m Nothing.”” Morgan
Ames produced with Hank Cicalo
at the board. Joe Schwartz assist-
ed. The Temptations tracked vocals
for a new project. Michael Sem-
bello produced with Frank La Rosa

at the desk. Schwartz assisted.
NASHVILLE

JACK GALE AND JIM PIERCE
were in at Reflections producing al-
bum tracks on Sammi Smith and
Bonnie Guitar for release on the
Playback label.

OTHER CITIES

PIMPINELA WAS IN at Criteria,
Miami, mixing an upcoming release
for CBS International. Fernando
Adour produced with Ted Stein at
the board. Carlos Nieto assisted.
The Miami Sound Machine
wrapped up mixing on its latest al-
bum. Emilio Estefan, Jorge Casas,
and Clay Ostwald produced. Eric
Schilling engineered, assisted by
Andy Roshberg. And, Connie
Francis was in cutting string tracks
with producers Jimmy Johnson
and Mike Lewis. Dennis Hetzen-
dorfer engineered with Nieto and
Keith Anderson assisting.

Magic Moreno was in Quadra-
dial Studios, Miami, mixing tracks
for Venezuelan artist Ilan Ches-
ter’s album.

At Ardent Studios in Memphis,
the Georgia Satellites tracked an
album for Elektra Records. Joe
Hardy produced and engineered, as-
sisted by Tom Laune. Law and Or-
der worked on an album for MCA.
Joe Hardy produced and engi-
neered. Alvin Lee and Ten Years
After worked on a new album for
Chrysalis Records. Terry Manning
produced and engineered.

Engineer/producer Dave Jerden
was in at Royal Recorders, Lake
Geneva, Wis. mixing tracks for The
Red Hot Chili Peppers’ fourth al-
bum. The album, titled “Mother’s
Milk,” is scheduled for release on
EMI-Manhattan this month.

Jive/RCA act Too Short was in
at One Little Indian, Richmond,
Calif., working with producer/en-
gineer Al Eaton. The remix of “I
Ain't Trippin’ "’ was completed. Also
in were Jive/RCA act Kool Rock J
and D.J. Slice. Eaton engineered.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W., Nashville, Tenn.
37203.
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From the authority
that informs the recording
industry every week...

...here’s the worldwide
reference source that your
prospects depend on,

all year. ;,......

1990 IRESD

The International Recording
Equipment and Studio Directory

When your prospects need information every week, they
turn to BiTIboard. hen they want product and studio jnfor-
mation, they turn to IRESD — the year ‘round reference
source used by artists/managers, producers, engineers
and A & R directors.

IRESD is the fast guide that lists recording and mastering
studios, recording studio equipment, supplies and services,
professional schools, blank tape, duplicators and repli-
cators for precorded audio products. Thousands of copies
of IRESD are distributed and sold worldwide.

The 1990 edition of IRESD will feature the latest brand usage survey
consisting of 17 categories of equipment and tape products used by
major recording studios in the USA.

EXTRA!
Bonus distribution at
AES in New York, October

For advertising information, contact:

Ronald E. Willman, Publisher-Directories (212) 536-5025

ISSUE DATE: October 18,1989 ADVERTISING CLOSES: August 21,1989
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BY DAVID WYKOFF

BOSTON In the first step of its
ambitious reissue series of David
Bowie's out-of-print RCA catalog,
Rykodisc is building a retail base
for its unique “Sound + Vision”
boxed set.

“We're looking at this as a retail-
driven project,” says Ryko market-
ing director John Hammond. “The
plan is to work as closely as we can
with retail because that’s the prima-
ry area of demand for Bowie,” he
says.

Street date for “Sound + Vision”
is Sept. 25. Ryko plans to ship di-
rectly from its manufacturers’
plants to distributors on Sept. 15.

The Salem, Mass.-based label has
quietly visited its top distributor
and dealer accounts over the past
two weeks for sales meetings and
showings of a prototype of the re-
lease’s highly distinctive package.

At a recent Aug. 3 meeting here,
Ryko sales manager Jim Bradt
made a sales presentation to area
distributor Rounder and many of
New England’s important music re-
tailers, including Lechmere, the
Harvard Coop, and Tower. Similar
meetings have been held with retail

Box Set Full Of ‘Sound

and distributor groups in Minneapo-
lis, Washington, D.C., southern and
northern California, and Seattle.

“We couldn’t be much happier
with it,” says Duncan Browne, GM
of Rounder and host to the presen-
tation.

“I have little doubt that it will be
the biggest item for us and many of
our accounts over the next several
months, and certainly one of the big
Christmas purchases. Moreover, it
shows a real commitment to inde-
pendent distribution, something
that's been waning in the rock mar-
ket, and I think that it will prove
quite worthwhile,” says Browne,

noting that the boxed set could be -

“the rock equivalent of Tone Loc
when it comes to press and industry
interest.”

“We’ve found that retail interest
in the LP, even with the higher
price, is much higher than we had
expected for a release that is pri-
marily CD-driven ... Our estimates
were somewhat low for initial or-
ders across the board,” he says.

Rob Simonds, Ryko's chief finan-
cial officer and VP of sales and dis-
tribution, estimates the label will
initially ship between 120,000 and
150,000 units—split roughly 60%-

An innovative package design is one of the selling points for the CD version of
Rykodisc's David Bowie boxed set, “Sound + Vision.” The photo of Bowie on
the plastic lid, above, is picked up on the interior of the box as well. With the

CDs and booklet in place, along with the gold cardboard slip cover to the right

of the package, the resuit, below, is a multi-image presentation.

e

30%-10% between CDs, cassettes,
and LPs. He notes that Ryko’s ini-
tial LP pressing was upped by ap-
proximately 50% in reaction to retail
response to Bradt’s sales meetings.
However, says Simonds, “I antici-
pate that our first round of ship-
ment on LPs will be all that go out
for quite some time.”

Another focal point of Ryko’s ear-
ly interaction with retail is to set re-
alistic orders, as Bradt is wary of
the overshipping problems associat-
ed with the Springsteen boxed set.
“The product has cost a lot to manu-
facture, and the prices are going to
be more than modest all the way
down the line from here to the con-
sumer. We've all got to make sure
that we’ll be able to sell what we
have,” he says.

Jeff Davis, advertising director of
distributor Precision Sound, one of
Ryko's largest accounts, reports
“exceptional’’ retailer response.

“Though we all knew that this
was going to be a very strong re-
lease, we've been surprised by the
dealer interest,” says Davis. “It ap-
pears to us that it’s going to be the
holiday gift item come Christmas.
The overall quality of contents and
the package will put this in a whole
new ballpark. It's an incredible
package,” says Davis, noting that
independent distributors have never
really worked with a product of this
kind in the scope of the Bowie re-
lease.

The set will contain more than 45
songs—three hours of music—
spanning Bowie’s career from de-
mos that preceded the release of
“Space Oddity” in 1969 to material

Daily Press Is
Behind Times In
Rock Goverage

BY BRUCE HARING

FORGET FOR THE MOMENT the

eternal squawking about what radio
does and doesn’t do. There’s an even
bigger culprit lurking in the media
when it comes to alternative cover-
age.

Pick up your local daily newspa-
per this morning. Chances are it
contains nothing relevant to a mu-
sic-buyer under age 25, particularly
if their interests are outside the
mainstream. Rap? Folk? Blues?
Maybe if there’s a riot at the next
concert. Otherwise, forget it.

The peculiar institution known as
the consumer daily press is 25 years
behind the times when it comes to
coverage of the rock and pop world.
The independent scene is particular-
ly shunted aside, lucky to get a two-
line review in a bimonthly roundup.

Who's to blame? One can argue
that it’s the fault of the editors,

(Continued on page 60)
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from “Scary Monsters,” Bowie’s fi-
nal RCA album, which was released
in 1980. Much of the music is previ-
ously unreleased, including a cover
of Bruce Springsteen’s “It’s Hard
To Be A Saint In The City.”

The package, unlike any used for
any previous boxed album set, was
designed by Roger Gorman of the
New York-based Reiner Design
company and supervised by Bowie
himself.

The set will be available in all
three formats—three CDs, three
double-play cassettes, and three
double-record LPs. The CD version
will contain an extra CD video disk
(with the videoclip for the song
“Ashes To Ashes” and three previ-
ously unreleased live audio tracks
from Bowie’s “Ziggy Stardust” tour
in 1972), which will not be available
in the cassette or LP packages.

The CD and tape packages also
include a 72-page booklet of photos
and liner notes from writer Kurt
Loder; the LP will include the notes
but not all of the photographs, ac-
cording to Bradt.

Retail pricing for the package will
also fly in the face of industry
norms as the LP package will carry
the highest list ($69.98) of the three
formats. The CD package will list at
$59.98 and the cassette at $49.98.
According to Bradt, Ryko has en-
dured some resistance to the higher
LP list.

“It’s not something that we didn’t
expect. Our LP packages for all our
releases are done with the highest
possible audio quality in mind, not
really designed to go head-to-head
with your standard LP release. We
use clear vinyl, direct metal master-
ing, and rice paper sleeves. We've
done our best to hold the price down
as much as possible, but there was
only so far that we could go without
sacrificing the overall integrity of

ng Bowie

’

the package,” says Bradt, noting
that many retailers are anticipating
that fervid Bowie collectors will
purchase the boxed set in two or
three of the configurations.

Says Browne, “Many of our ac-
counts are very, very price con-
scious, and they’re telling us that
this is in line with the upcoming
Rolling Stones boxed set and within
their price-point and margin re-
quirements.”

Browne also notes that the higher
LP price ‘““is a neat statement about
what the actual costs should be if
the record companies were commit-
ted to putting out quality vinyl
product. When you do everything
first.class, CDs can cost less than vi-
nyl,” he says.

The label expects widespread cov-
erage from the press. Hammond
says Bowie has told Ryko “that he
will do his best to make himself
available and wants to do as much
as he can.” Bowie is currently on
tour with his latest project, the band
Tin Machine, in support of its EMI/
Manhattan album.

According to Bradt, no firm re-
lease schedule has been set for the
individual titles in the Bowie cata-
log, though he anticipates that
Ryko will release “Space Oddity,”
“The Man Who Stole The World,”
and “Hunky Dory” early next year.
“It’s all conjecture and will have
something to do with the success of
‘Sound + Vision,” ” he says.

Albums will be released by Ryko-
disc over the next few years in their
original order, he notes, adding that
titles with great stylistic similarities
may be released in groups. .

“The releases should include sub-
stantial extra material wherever the
recordings are of studio quality.
Also, we'll be returning to the origi-
nal artwork and design,’”’ says
Bradt.

1-800-826-0079
NY 212-517-3737  CT 203-798-6590
LA213-388-9834 FAX 203-798-8852
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by Geoff Mayfield

HOW TO DO IT: Most of the artists who attended
National Record Mart’s July convention at Seven
Springs Resort in Champion, Pa., set marvelous ex-
amples of how to earn good will at retail.

Performances by a balance of the featured acts
were as smooth and professional as one finds at a
paid gig, but more important than that was the de-
meanor with which the artists carried themselves.
For example, when a breathless manager continual-
ly mangled the identities of Bill Lloyd and Radney
Foster—the partners in RCA’s Foster & Lloyd—
the two handled the occasion with a diplomat’s kind
patience, rather than the frosty attack one might ex-
pect from a musician’s affronted ego.

There was Epic star Cyndi Lauper, shaking
hands and signing autographs for NRMers at a late-
night party until well past 1 a.m., the night after she
took a red-eye flight from Los Angeles. Much to the
surprise and delight of kids who were playing in the
resort’s game room when she walked by, Lauper
even took time to sign her name for those young
guests. There was Patty Loveless, whose polite
manner and easygoing attitude made her a perfect
ambassador for MCA Nashville throughout her 2!/,
-day stay.

And, there was Wing’s Michael Morales, who
earned a soft spot in the store managers’ hearts
with a thoughtful speech—in which he said that the
store manager can play as important a role in an art-
ist’s development as the artist himself—during Po-
lyGram’s product presentation. “The music is just
the first step,”” said Morales. ‘“The more I learn
about the business, the more I realize that there’s no
such thing as great music without great retail.”

HOW NOT TO DO IT: On the other end of the spec-
trum was In-Effect/Relativity Records’ black rock
quartet 24-7 SPYZ. The group has admirable ener-
gy, but it managed to wear out its welcome at
NRM’s meet in short order, when early during its
outdoor, after-lunch set, lead singer P. Fluid shout-
ed out, “Can you hear us, assholes?”

To be fair, SPYZ were playing in a difficult situa-
tion. Their hard, thrashing sounds are more suited
to the dark of night than to a sunny picnic atmo-
sphere, but prior to Fluid’s verbal flogging, NRM’'s
managers were giving the band a fair and attentive
hearing. The band went on to blow past its allotted
20-minute slot with a set that clocked in at close to
an hour, which backed up NRM’s agenda for the
rest of the day.

NRM management eventually gave their crew
permission to leave before the act finished playing.
And even though the crowd dwindled from more
than 150 people to less than 30, the band seemed
oblivious to the fact that it was losing their audi-
ence, blasting out one song on top of another.

The bottom line is, labels arrange to bring their
artists to these chains’ meets to garner support at
the retail level—the very people who can place an
act’s album in the consumer’s hand. At this meet, 24-
7 SPYZ missed the mark.

I.EFTOVERS FROM NRM: No surprise at all that
One-Way Records president David Schlang won
NRM’s preconvention golf tournament. NRM VP of
advertising George Balicky presented Jeff Brody,
PolyGram VP of national accounts, with a toy golf
set for posting the worst score in that same match,
but Brody also teed off one of the convention’s best
one-liners during his company’s product presenta-
tion. The chain gave attendees NRM watches, to
which Brody responded, “George, why does my
watch say it's time to give advertising dollars?” . ..
During the meet, Gary Noftz, Pittsburgh sales rep
for BMG Distribution, landed a hole-in-one on Sev-
en Springs’ tough course. And to prove it’s a tough
course, he shot sevens on the holes before and after
his ace ... Fran Alberte, senior VP/director of
sales at WEA, offered wise music-biz advice during
his company’s NRM product session with the old
saw, “Dress British; Think Yiddish.”

cONVENTION SEASON UPDATE: Camelot Mu-
sic, which has disdained product presentations at its
conventions throughout the '80s, added an extra day
to its Sept. 22-24 schedule to provide each of the six
majors with a session. On the other hand, Spec’s
Music & Video, which saw vendors run well past
time limits at its past two conventions, has eliminat-
ed product sessions from its Oct. 3-6 gathering . ..
The Musicland Group huddles its forces Sept. 6-9 at
the Marriott City Center in downtown Minneapolis.
Music on the agenda: Indigo Girls, Warrant, Jason
D. Williams, Jo-el Sonnier, Richard Marx, and
Saraya.

NEW KID: The Chicago area just saw its largest lo-
cal chain, 34-store Yorktown Music Shops, become
part of the Minneapolis-based Musicland Group
(Billboard, Aug. 12). But the Windy City is home to a
fledgling web called The Compact Disc Store,
which has two locations operating, with a third due
to open this month.

HALL OF FAME: Two National Football League
defensive standouts who were in the 1989 Football
Hall of Fame class took time to visit the offices of
Camelot Music in North Canton, Ohio, during the
week they were inducted into the Canton sports
shrine. Making the rounds were Mel Blount of the
Pittsburgh Steelers and Willie Wood of the Green
Bay Packers. Larry ‘“‘L.J.”” Hodgson, Camelot’s
Northern division VP and the company’s resident
Steelers fanatic, has become personally acquainted
with Blount this past year.

Has your summer business gotten hotter? Retail
Track wants to know! Call Geoff Mayfield at 212-
536-5240, or fax him at 212-536-5358.
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TOP COMPACT DISKS.

POP..

Compiled from a national sample of retail sales reports.

ARTIST
TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

WKS. ON CHART

THIS WEEK
LAST WEEK
2 WKS. AGO

& NO.1 & »

1 1 3 15 TOM PETTY MCA MCAD 6253
FULL MOON FEVER

) 3 4 B DON HENLEY GEFFEN GHS 2-24217
THE END OF THE INNOCENCE

3 2 1 i PRINCE WARNER BROS. 25936

SOUNDTRACK: BATMAN

FINE YOUNG CANNIBALS
THE RAW & THE COOKED

RS D-6273/MCA

RICHARD MARX
REPEAT OFFENDER

EMIE2-90380

EPICEK 45217/E.PA.

8 & Vi 4 GLORIA ESTEFAN
CUTS BOTH WAYS
7 12 . ) BEASTIE BOYS CAPITOLC2-91743
PAUL'S BOUTIQUE e
8 9 8 27 PAULA ABDUL VIRGIN 2-90943

FOREVER YOUR GIRL

10,000 MANIACS
BLIND MAN'S Z0OO

ELEKTRA 60815-2

15 GREAT WHITE CAPITOL C2-90640

10 : 1 TWICE SHY

MILLI VANILLI
GIRL YOU KNOW IT'S TRUE

11 11 9 19 ARISTA ARCD 8592

8 STEVIE RAY VAUGHAN & DOUBLE TROUBLE EpiC £k 45024/E P.A.

sl il iN STEP

INDIGO GIRLS
INDIGO GIRLS

EPIC EK 45044/EPA.

ZIGGY MARLEY & THE MELODY MAKERS
ONE BRIGHT DAY

VIRGIN 2-91256

3 SKID ROW ATLANTIC 2-81936

SKID ROW

BOBBY BROWN
DON'T BE CRUEL

MCA MCAD 42185

PAT METHENY
LETTER FROM HOME

GEFFEN 2-24245

4 NEW KIDS ON THE BLOCK COLUMBIA CK 40985

HANGIN' TOUGH

MADONNA
LIKE A PRAYER

SIRE 2-25844/WARNER BROS.

7 LOVE & ROCKETS RCA 9715.2R

LOVE & ROCKETS

SOUL Il sQuL
KEEP ON MOVIN'

VIRGIN 91267-2

VARIQUS ARTISTS
GREENPEACE: RAINBOW WARRIORS

GEFFEN 2-24236

SIMPLY RED ELEKTRA 2-60828
- L i A NEW FLAME
2 27 . 7 MARTIKA COLUMBIA CK44290
MARTIKA
% 21 10 8 ANDERSON, BRUFORD, WAKEMAN, HOWE  ARISTA ARCD85.901 26
ANDERSON, BRUFORD, WAKEMAN, HOWE
% 29 17 13 JOHN COUGAR MELLENCAMP MERCURY 838 220-2/POLYGRAM
BIG DADDY
PETE TOWNSHEND ATLANTIC 2-81996
7 28 2 4 THE IRON MAN
THE DOOBIE BROTHERS CAPITOL CDP 90371
28 25 21 11 CYCLES
BODEANS SLASH 2-25876/REPRISE
26 25 5 HOME
BONNIE RAITT CAPITOL C2-91268
30 20 18 19 NICK OF TIME

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

Quality Printing
Quality Product
Quality Service

~

' BEST FILL OF COMPACT DISCS

I TO BE FOUND ANYWHERE! i
® LOW PRICES @

SAME BJN4SERVICE € PERSONALIZED REPS @

SOIRM SIS MAILER CALL US & DIAL EXT.499

ABBEY ROAD DISTRIBUTORS
92705

EALERS} 228 S. RITCHEY, SANTA ANA, CA.
FYYIRA "hone 714/546-7177 Tol Free CA. 800 / ABBEY RD

Toll Free { out ) 800 /.843 - 0955 Telex 378 - 1792 - ARD
FAX 714 / 546 - 0337

DIVIDER CARDS

FOR A FREE
3y CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

DISTRIBUTOTRS

0?' COMPACT DISCS, RECORDS
Oﬂ‘?ﬁ’ @9‘?}“ « TAPES, ACCESSORIES

?:g 90 50" UGE INVENTORY, DYNAMITE PRICES

\vm‘:‘*:::\* w*" " PERSONALIZED SERVICE, WEEKLY SALES
S (305) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 - NATIONAL (800) 780-6874
15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169 FAX # (305) 6210465
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When you advertise in the Billboard Interna
tional Buyer’s Guide, your sales message
reaches over 50,000 of your prime target
customers in over 100 countries all year long.
Our readers are top-notch — key buyers,
retailers, distributors, wholesalers, manufac-

turers, packagers and importer/exporters.

We qualify our readership to assure that you

reach who you want to reach — professionals

PUBLICATION DATE: DECEMBER 1989 RESERVATIONS DUE: OCTOBER 11
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If you’re not advertising in
Billboard’s 1990 International
Buyer’s Guide, you may be
missing an opportunity for
new sales. Because Bill-
board’s IBG is the definitive
directory for music and
video professionals. Now
in our 31st year, it remains
the No. 1 international
source buyers turn to when
they’re ready to make a
record or publishing deal
or select a vendor for
music and video
.' products.
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The 1990 IBG will be available at year’s end
for the new year, and features expanded

. . .\ . listings, plus tabbed section dividers and
ngz};glﬁnfn gg;'lttarftn ;gg:}tlsoﬁgvgsl(iﬂl{g%llsl)EM convenient key Word index. All this, plus
and NARM and in the pages of Billboard the respected Billboard name, makes ours
magazine during the year, assuring that each

the world’s leading industry directory year
and every copy gets into the hands of the most il
current market of buyers and sellers.

Don’t count yourself out for 1990. Get into
. . , the 31st Edition of Billboard’s International
After 31 years in the business, we’ve learned a Buver’s Guide
thing or two about our readers and what they Yy )
want in a directory. They count on Billboard

or contact your local adver-
magazine week after week to deliver mdustry tising rep to reserve your space.
news and trends, so they know they can rely

on Billboard’s IBG to deliver all year round.

Get into one that’s Number One.

The One to Be In.

MATERIALS DUE: OCTOBER 23

www americanradiohietorv com


www.americanradiohistory.com

] Spread The Word!

The Good News is Billboard's Spotlight
on The World of

GOSPEL

Issue Date: October 7 / Ad Closing: September 12

ETAILING

ALBUM
RELEASES

The following configuration ab-

& LP Reprise 1-25923/NA
CA 4-25923/NA

DELTA REBELS
Down In The Dirt

& LP PolyGram 837765-1/NA
CA 837765-4/

CA 4-25898/NA

UNDERWORLD
Change The Weather

& LP Warner/Sire 1-25345/NA
CA 4-25945/NA

e o . WEBB WILDER
Z,’I‘jvmt’o""fi“;e }‘sefi'cﬁp —album o\ KELLY & THE MESSENGERS Hybrid Vigor Features Include:
NA—eztfm ed play;, CA—cassette;  so Much Water So Close To Home e ¢ Independent Labels - Year of Expansion
— an . o_a

price not available. Multiple , , 4, cr.5266/ma CA91280/NA * Big Sellers - Spiritual & Contemporary
record;t(;lnd/or ta;;e}zls in t} s;;t ap-  CACS5266/Na ¢ Black Gospel - Public Awareness & Popularity
pear within parentheses follow- NANCY MARTINEZ o i
ing the manufacturer number. Unpredictable BILLY cmw: RIZ/NEWINGE SHEEdr ineLs

& LP A&M SP-5267/NA
CA SC-5267/

&=Simultaneous release on CD.

Twilight Is Upon Us For Complete Details Contact:

POP/ROCK & LP windham Hill WH-0118/NA Lynda Emon, Project Coodinator (615) 321-4290
EDDIE MURPHY b > )

BANDERA So Happy HMIRTC e Carole Edwards, Sales Assistant (615) 321-4294

Bandera & LP Columbia OC-40970/NA I:'I'EA::'OMSSAT\'kt :‘:ARTET (3 Column Format)

& LP 1siand 91276/NA CAIOGI:a0970/NA 4

CA 91276/NA PIECES OF A DREAM CAALch;anocr%:zz CJ:384/NA

BANKSTATEMENT 'Bout That Time .

Bankstatement o ————— THE GENE HARRIS QUARTET

& LP Atlantic 82007/NA
CA 82007/NA

HARRY BELAFONTE
Belafonte '89

& LPEMIE1-92247/NA
CA E4-92247/NA

COMPANY B
Gotta Dance

@ LP Atlantic 81983/NA
CA B1983/NA
MICHAEL COOPER
Just What | Like

5 ANV F3 I
= dEg AL ! #Eg A
FECD. 3 &= o
~>——2°. LP
DRI S I T
H I=uv~™». H
ASD 7 —F 1 A&
| RSN ) VP W AN
EHL I - T
FIFEI . F
ARV e oD
P e % o = il A==
Ly, x5 2 FH
FT DIV SE
HFEI .

R - UK BRY-E AR

ENY-Hy UK

BYFERKA: I A

(¥R T 1738 REMRIBX
s 2-3-18

TEL: 03-964-2271

FAX: 03-964-2279

CA E4-92050/NA

POINTER SISTERS
Greatest Hits

& LP RCA 9816-1-R3/NA

CA 9816-4-R9/NA

RED HOT CHILI PEPPERS
Mother’s Milk

& LPEMIE]1-92152/NA
CAE4.92152/NA

CE CE ROGERS
Ce Ce Rogers

& LP atlantic 82021/NA
CA B2021/NA

PAUL SHAFFER
Coast To Coast

& LP Capitol C1-48288/NA
CA C4-48288/NA
SHAKATAK

Manic And Cool

& LP PoiyGram 839578-1/NA
CA 839578-4/NA

SOUNDGARDEN
Louder Than Love

@ LP A&M SP-5252/NA
CA SC-5252/NA

B.J. THOMAS
Midnight Minute

@ LP Reprise 1-25898/NA

Listen Here!

& LP Concord Jazz CJ-385/NA
CA CJ-385-C/NA

MOON AUGUST
Potion

& CD Syntax SXCD-1001/NA
CA SXCA-1001/NA

SOUNDTRACKS
ERIC CLAPTON/VARIOUS ARTISTS
Homeboy, Original Motion Picture
Soundtrack

@ LP Virgin Movie Music 91241-1/39.98

CA 91241-4/$9.98

VARIOUS ARTISTS

Heart Of Dixie, Original Motion Picture
Soundtrack

@ LP AZM SP-3930/NA

CA SC-3930/NA

VARIOUS ARTISTS

Nightmare On EIm Street 5, Original
Motion Picture Soundtrack

& LP Jive 1258-1-J8/NA
CA 1258-4-J8/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 9107 Wilshire,
# 700, Beverly Hills, CA 90210.

GRASS ROUTE

(Continued from page 57)

most of whom are over 35 and
stopped actively listening to music
around 1974. They get excited about
the Rolling Stones and the Who,
you may have noticed.

But the blame lies mostly—and
here’s where you’ll likely dis-
agree—with the labels that are try-
ing to obtain coverage in the local
paper. Yes, you, the one holding this
magazine, because you're the read-
er who forks over the quarter or
half-dollar. When was the last time
you did more than grouse among

Schwartz Brothers
Compact Disc Distribution

All Compact Disc Manufacturers Represented.
OQuer 14,000 Titles on Nearly 300 Labels!
Experienced and Knowledgable Sales Force.

Export Seruvice.

Backordering RAuvailable.

Call today for

Schwartz Brothers 800-638-0243
4901 Forbes Blvd. 301-459-8000
Lanham, Md. 20706 FAX 301-459-6418

our exclusive
Compact Disc
Sampler and
free Catalog!

Let over 42 years of experience work for you.
Distributors of Distinction
Since 1046

colleagues about coverage in your
paper? Did you make a phone call?
Write a letter?

Today’s lecture asks you to take
off those headphones and stop wait-
ing for your local paper to suddenly
turn hip and begin covering music
with the same degree of sophistica-
tion it applies to the news. Make it
happen. If you're a retailer, musi-
cian, or label editors know that the
paper is out of touch with a cultural
experience that’s important to its
readers. Write letters, make calls,
let your voice be heard!

It’s time for the independent mu-
sic community to take an aggres-
sive position on its lack of represen-
tation in the consumer press. And
Grass Route believes you'll be sur-
prised at the results.

ADVANCE WORD: With Love &
Rockets nestled comfortably in the
upper ranks of the Top Pop Albums
chart, it's for a Bauhaus retrospec-
tive. Enter “Swing The Heartache:
The BBC Sessions,” a compilation
of the band’s British radio appear-
ances. The two-record, one-CD, one-
cassette work is available on Beg-
gars Banquet (212-889-9595) . . . The
Restless Records Performance Se-
ries has issued two more releases in
its “live” series. CD and cassette
versions of live shows by the
Dream Syndicate and 45 Graves
join previous issues by the Smither-
eens, Don Dixon, TSOL, and the
Surf Punks.
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1 Latin

by Carlos Agudelo

WELCOME TO THE CROSSOVER MARKET. A
string of new releases with versions in Spanish and En-
glish, and even in Spanglish, as well as instrumentals
and other types of music geared toward the twilight
zone of Latin music fans, whether Hispanics or Anglos,
are confirming the definite trend toward the formation
of a crossover market with its own characteristics and
public.

Let’s start with Martika, the Cuban-American singer
who has soared to the top of the charts with her song,
“Toy Soldiers.” Her company has just released the
Spanish version of the song, a wonderful production
that is certain to serve as a point of reference for those
who want to make it in both the Spanish- and English-
language markets. Martika, who is perfectly bilingual,
has plans to do an album in Spanish and make it big in
Latin America. For now, four Spanish-version tracks for
the album are expected to be released within the next
four months by Elektra Records.

Another group trying to inject Latin heat into its mu-
sic is Bandera. In this case, first came the concept, then
the music began to take shape, and then came the
group. The group, composed of Paquito Hechevarria
on piano, LaGaylia, female vocalist, and Rosco Marti-
nez, creates what can be called the quintessential Miami
sound, with its hype and its contribution, sometimes
more, sometimes less, of Latin flavor. Its creators are
the Jerks, the production team of Lawrence Dermer,
Joe Galdo, and Rafael Vigil, who are responsible for
the last two albums of Miami Sound Machine. Bandera
makes high-powered Latin-oriented dance/pop/rock mu-
sic. It is also promising to come out with Spanish-lan-
guage versions of its music in the near future. The

group has the full backing and enthusiasm of Island
Records, according to Martinez.

The next on the crossover list is Nestor Torres, a well-
known Latin flutist who is releasing his first Latin jazz
album for the Verve Forecast label. It is much more Lat-
in than albums by the aforementioned groups and, as
sound goes, is very sophisticated in its own right. His
excellent music has all the flavor of its salsa roots. Tor-
res is very well known among salsa musicians across the
country. Just before leaving for Miami at the beginning
of the '80s, Torres played for Many Oquendo’s Libre in
New York. Along with Torres, other musicians who
have just released music veering toward jazz include
Eddie Palmieri and Justo Almarie. Palmieri, along
with noted salsa master Willie Colon, has also been co-

The Estefans paved the way
for the new crossover crop

operating with David Byrne and Paul Simon in what
seems to be a definite exploratory track toward the pro-
duction of Afro-Cuban music by the aforementioned pop
artists. Both Byrne and Simon, whose recent projects in-
clude a Brazilian music compilation and the “Graceland”
album, respectively, seem to have found the Latin music
experience refreshing and innovative enough to have
gotten the mainstream public interested in it. Also, Lin-
da Ronstadt is working on an Afro-Cuban album with
Latin trombonist Barry Rodgers.

Such a crossover market did not exist a few years
ago. Its consolidation signals the emergence of a public,
mainly young and more assimilated than its forebears,
which, while listening to mainstream pop, rock, or dance
music, still remains sensitive to the Latin roots that now
are being recycled into new, innovative, and quite good
American-Latin music. In this sense, there cannot be
enough praise for Emilio & Gloria Estefan, who
opened the way and are the quintessential examples of
this breed of crossover searchers and creative innova-
tors.

Gosel
|EGTERN

by Bob Darden

This is the second half of an interview with the Rev.
James Cleveland and the Rev. Milton Biggham on
the new Savoy release, “The Rev. James Cleveland
And The Northern And Southern California Chap-
ters Of The Gospel Workshop Of America Choir.”

THE REV. MILTON BIGGHAM, who is the head of
Savoy Records, says that unlike pop or even contem-
porary Christian music, gospel labels don’t release sin-
gles to radio.

“We just let the whole album go out,” he says.
“We've found that black gospel radio stations want
the whole thing. It doesn’t help to release a single just
for airplay. If gospel stations can’t get the songs they
want right then, they won’t come back to that release
later.

“This particular project [‘The Rev. James Cleve-
land And The Northern And Southern California
Chapters Of The Gospel Workshop Of America Choir’]
was recorded at the end of November. We tried to get
it out before now, but a lot of things happened be-
tween now and then. For one thing, Savoy is not re-
leasing the number of albums like we used to. Now we
try to get the most we can out of each album. Second-
ly, we wanted to time its release in conjunction with
the 1989 Workshop.” Biggham says that the release
turned out so well that he is contemplating asking
chapters from different cities or states to record to-
gether.

“What's the difference between, say, the Chicago
and Detroit chapters?” he asks. “Or it might be inter-
esting to get a national worship album together, a
compilation of everybody from everywhere.” Still, for

all of Cleveland’s successes with mass choirs, it has
been many years since he released a solo album. He
says that is intentional.

“] prefer a live session because so much more heart
and expression comes through,” he says. “A well-ar-
ranged studio album is always good. But as a mission-
ary, many times the people who hear a live album re-
spond to it as if they were there.

“Secondly, when you put a gospel artist in a church
with a supporting choir that he or she works with 52
Sundays each year, you get a much more relaxed
sound. You get something when people sing with the
support of their church members, friends, and fam-
ilies you could not get in the studio.” Biggham says he

The Rev. James Cleveland
prefers live work to studios

has been “pulling” at Cleveland for years to go back
into the studio and do another “The Soul Of The Rev.
James Cleveland” album.

“Maybe he could-do a little narration over an organ
instrumental,” Biggham says. “It would be interest-
ing to do some of his prayers; maybe he could just sing
some of his favorite songs at the piano. I think the
country is ready for a James-Cleveland-at-the-piano
solo album.” But Cleveland gracefully disagrees.
“There are many instances where an album like that is
something musicians would rush out and buy—but
the general public wouldn’t,” he says. “If Thomas
Whitfield did that tomorrow, I'd be the first in line.
But, then, ’'m into song styling, uncluttered organ
and background arrangements—just pure Whitfield.
And I think some artists and choirs are crippled by or-
chestras and support musicians. [ like albums where
artists just sit down and let the project be what’s on
their hearts and minds.

“I just don't think the public in general will support
a project like that,” he continues. ‘“Especially not from
me.”

But, then, there are those of us who disagree.
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HOT LATIN TRACKS.

. = Compiled from national Latin
£§ (»7’§ ; @ ‘,’2;‘( ARTIST radio airplay reports. TITLE
F2 |32 | <225 wea
* & NO.1 * #
M
ol 1y [l SRR iy
2 | 2 | 2 | 19 | LUIS MIGUEL © LA INCONDICIONAL
WEA LATINA
@) | o |6 | L8 BUKIS A DONDE VAYAS
MELOOY
4 3 2] 14 g?SANCO DE VITA & TE AMO
@ 5 | 5 | g | RCARLOS/V.FERNANDEZ AUNQUE MAL PAGUEN ELLAS
' ANA GABRIEL # SIMPLEMETE AMIGOS
@B 6 | 6 |16] 85
GLORIA ESTEFAN SI VOY A PERDERTE
9 18 3 EPIC
8 | 7 | 7 | 9 | ENMANUEL QUISIERA
9 | 8 | 9 | 8 | MARISELA Y VOY HACER FELIZ
ARIOLA
10 | 10| 8 | 20 | GHAYANNE # ESTE RITMO SE BAILA AS|
# ORGULLOSA NENA
i S
122 | 14| 14| 11| JULIOIGLESIAS # BAMBOLEO/CABALLO VIEJO
EL

@)| 1 | 16 | 7 | J95€ose
1 | 13| 12| 8 | ELGRANCOMBO AGUACERO
15 11 11 10 EFQOCLAO DURCAL EXTRANANDOTE

29 | _ | 2 | RICARDO MONTANER A DONDE VA EL AMOR

TH-RODVEN
o6 1110l (770 (AR | | ROCIOJURADO AMOR DE NOCHE |
18| 17 | 17| 7 | DAVIDPABON AQUEL VIEJO MOTEL

2% | 28 | 14 | YIKKICARR HAY OTRO EN TU LUGAR

23 | 23 | g | PANDORA NO PUEDO DEJAR DE PENSAREN TI

CAPITOL-EMI LATIN
21| 20 | 24 | 14 | JOSEJOSE PIEL DE AZUCAR
1 -
2 | 16| 13| 18 | BRAULIO AMANDOTE Y SONANDOTE
2| 2|12 | LOSYONMCS PERDON POR TUS LAGRIMAS
MIGUEL GALLARDO YO FUI EL SEGUNDO EN TU VIDA
24 15 19 6 POLYGRAM
* & # HOT SHOT DEBUT#* & &

(25| NEWD | 1 | LUCERITO CUENTAME
% | 28 | 22 [5g), VIKKTCARR # MALA SUERTE
27 | 25 | 21 | 24 | ROCIODURCAL EL AMOR MAS BONITO

(28)| NEWp | 1 | CHANTELLE QUERIENDO Y NO
2| [ 25 | 6 | GRUPOELTIEMPO DE A POQUITO

NEWD | 1 | TONYVEGA TU PRENDA TENDIDA

GD| NEWp | 1 | SUZY GONZZALES UNA PRUEBA DE AMOR

* & # POWER PICK & % %

@ 37 | 35 | 3 | PABLORUIZ OH MAMA ELLA ME HA BESADO

== CAPITOL-EMI LATIN

@ NEWD 1 mmszm VERENA SON DE LAS TRES DECADAS
W | 3|3 |6 | YN ISLA DEL SOL
s | | = | 3 | MAXTORRES APRENDERE
% | 21 | 32 | 28 | RICARDO MONTANER # SOLO CON UN BESO
3 | 22| 15| 10 | LOURDESROBLES CORAZON EN BLANCO
38 27 e 17 gBCgBERTO CARLOS & MIS AMORES
39 | 35 | 31 | 5 | LASNENASDERINGOY JOSSIE VENENO PARA DOS
4 | 32 | 37 | 13 | EDDIESANTIAGO @ ME FALLASTE

O Products with the greatest airplay gains this week. ® Video clip availability. Chart is compiled weekly,
but appears in the magazine bi-weekly.
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TOP j Azz ALBUMS..

THIS WEEK
2 WKS. AGO
WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

* % NO.1 » &

DR. JOHN  WaRNER BROS. 25889 (CD) 3 weeks at No. 1

IN A SENTIMENTAL MOOD

GEORGE BENSON  wARNER BROS. 25907 (CD)

__ TENDERLY

WYNTON MARSALIS coLumsia oc 45091 €Dy

THE MAJESTY OF THE BLUES

BRANFORD MARSALIS coLumBia cx2 44199 (CD)

TRIO JEEPY

CHET BAKER  NOVUS 3054/RCA (CD)
CHET BAKER SINGS AND PLAYS (FROM “LET'S GET LOST")

JOE WILLIAMS  VERVE DIGITAL 837 932/POLYGRAM (CD)

IN. GOOD COMPANY

DAVID NEWMAN  ATLANTIC JAZZ 81965/ATLANTIC (CD)

FIRE!

CBEEBEEIEE

42 CHICK COREA AKOUSTIC BAND  GRre 9582 (CD)
CHICK COREA AKOQUSTIC BAND
121 5 DON CHERRY  a&m 5258 (CD)
ART DECO
DIANE SCHUUR  Gre 9591 (CD)

DIANE SCHUUR COLLECTION

10 I 3 3|

SHIRLEY HORN  VERVE DIGITAL 837 933/POLYGRAM (CD)

CLOSE ENOUGH FOR LOVE

MARCUS ROBERTS  novus 3051/RCA (o)

i_ ! ,2_5 _THE TRUTH IS SPOKEN HERE
@ 143 SUN RA  a&m 5260 (CD)
BLUE DELIGHT
151 3 PHIL WOODS  cresky 3 (CD)
HERE'S TO MY LADY
(: :) JOEY DEFRANCESCO  cOLUMBIA FC 44463 (CD)
REn ALL OF ME

TOP CONTEMPORARY JAZZ ALBUMSw

* & NO.1 » »

PAT METHENY  GEfFEN 24245 (CD) 1 week at No. 1

e /B |
i e

by Jeff Levenson

BLUE NOTE RECORDS HAS BEEN celebrating its
50th anniversary all year long. Live tributes and a point-
ed promotion campaign have underscored the label’s
half-century of service to jazz.

With its recent batch of reissues—highlighting his-
torical works by Fats Navarro, Joe Henderson, John
Patton, Sheila Jordan, Kenny Burrell, and Donald
Byrd—the company that Alfred Lion founded is just
three titles shy of converting its entire current catalog
to CD. (Jordan’s “Portrait Of Sheila” is particularly sat-
1sfying because not only is it the singer’s finest recorded
effort, it represents the rare instance when Blue Note
documented a vocalist. Over the years the album has
been nearly impossible to find—a true collectible.)

In keeping with its retrospective ways, the label has
raided its vaults and prepared five volumes of choice
material (available on all three formats) that offer a
chronological reading of jazz's maturation; the series is
titled, “The 50th Anniversary Collection.” Volume one,
subtitled “From Boogie To Bop,” covers the years 1936-
59, spotlighting such “hot jazz” artists as Albert Am-
mons, Meade Lux Lewis, Edmund Hall, and Sidney
Bechet; volume two is “The Jazz Message,” from 1956-
65, featuring the postbop forays of Dexter Gordon, Art
Blakey, Herbie Hancock, and Jackie MacLean, among
others; three is “Funk & Blues,” from 1956-67 (a period
that saw the label enjoying its greatest commercial suc-
cess) with representative artists Horace Silver, Jimmy
Smith, Lee Morgan, and Joe Henderson,; four, covering
the years 1964-89, is “Outside In,” featuring forward-
thinking contributions by Eric Dolphy, Andrew Hill,
Tony Williams, and Ornette Coleman; and five brings
the label up to date—at least stylistically—with “Light-

ing The Fuse,” from 1979-89, focusing on Stanley Jor-
dan, Noel Pointer, Ronnie Laws, Bobbi Humphrey,
and Diane Reeves, along with other purveyors of con-
temporary fare.

AIR LORE: Howard Mandel, a fellow jazz scribe who
doubles as a producer for National Public Radio’s
“Morning Edition,” has fashioned a series of half-hour
programs titled “Improvisers Unlimited.” The shows in-
clude on-location recordings by some of downtown New
York’s most distinguished free-thinkers— Butch Mor-
ris, John Zorn, Henry Threadgill, William Parker,
Shelley Hirsch, and Jason Hwang, among others—cou-
pled with commentary and interviews that shed consid-
erable light on their jazz-inspired (though boundary-
stretching) activities. The programs, which will be
uplinked to the NPR satellite on Sept. 12, are available

A Blue Note series offers
a historical retrospective

for broadcast to all qualified radio stations. For informa-
tion call 212-533-4952.

STUFF: The Count Basie Orchestra, which is about to
release its first album in three years (this one on
Deneon), enters the recording studio in October with
guest guitarist George Benson ... Kenny Burrell has
recorded a live album for Contemporary at New York’s
Village Vanguard. Band mates include vibist Jay Hog-
gard, bassist Yoron Israel, and drummer Marcus
McClarine ... Engineer Jim Anderson was presented
with a gold record from Teshiba-EMI for his work on
drummer Ralph Peterson’s “V”’ (released in the U.S. on
Blue Note). The album won a host of honors in Japan . . .
The American Federation of Musicians reports that 12
members of Lionel Hampton’s orchestra went on strike
moments before departing for a gig in Japan. Fueling
the walkout were complaints about money, benefits, and
traveling conditions.

2|5 LETTER FROM HOME
119 MILES DAVIS  WARNER BROS. 25873 (CD)
AMANDLA
3019 JOE SAMPLE  WARNER BROS. 26781 (CD)
SPELLBOUND
el 7 SPYRO GYRA  wmca 6309 (CD)
POINT OF VIEW

511

RIPPINGTONS FEATURING RUSS FREEMAN  GRrP 9588 (CD)

TOURIST IN PARADISE

4|2 HIROSHIMA  €PiC OE 45022/E.PA. (CD)
EAST
LOU RAWLS  BLUE NOTE 91937/CAPITOL (CD)
AT LAST
glg TUCK & PATTI  wiNDHAM HILL 0116/A&M (CD)
LOVE WARRIORS
EARL KLUGH  waRNER BROS. 25902 (CD)

WHISPERS AND PROMISES

LARRY CARLTON mca 6237 (CD)

ON SOLID GROUND

8= [E]=[-[-[C[-[-[e[-]-[8

—
-3

11]15

1217 ELIANE ELIAS  BLUE NOTE 91411/CAPITOL (CD)
SO FAR SO CLOSE
1011 KIRK WHALUM  coLumBiA FC 45215 (CD)
THE PROMISE
150 s NEW YORK VOICES  GRp 9589 (CD)
NEW YORK VOICES
DAVID BENOIT  Gre 9587 (CD)

URBAN DAYDREAMS

@ 201 3 RICHARD ELLIOT  iNTIMA 73348/ENIGMA (CD)
TAKE TO THE SKIES
1713 T LAVITZ  INTIMA 73512/ENIGMA (CD)
T LAVITZ AND THE BAD HABITZ
7 l13ia TERRI LYNE CARRINGTON  VERVE FORECAST 837 697/POLYGRAM (CD)
REAL LIFE STORY
18 (181 RICARDO SILVEIRA  VERVE FORECAST 837 696/POLYGRAM (CD)
SKY LIGHT
KENNY G A  ARISTA 8457 (CD)
13228 SILHOUETTE
@ DAN SIEGEL  CBS ASSOCIATED 44490/EP.A. (C.Y
. N LATE ONE NiGHT
TAKE 6 ®  REPRISE 25670/WARNER BROS. (CD)
21 (2133 TAKE 6
2 (197 FREDDIE HUBBARD  BLUE NOTE 90905/CAPITOL (CD)
TIMES ARE CHANGING
TOM COSTER  HEADFIRST 604/K-TEL (CD)
NE
@ A DID JAH MISS ME?Y?
NEWD CLIFF SARDE  proJAZZ 685 (CD)

HONEST AND TRUE

@5 | NEWD

MAX GROOVE  opTimiSm 3216 (CD)

MIDNIGHT RAIN

OAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk available.

® Recording Industry Assn. Of America (RIAA) certification for sales of

00,000 units. A RIAA certification

for sates of 1 million units.

© 1989 PolyGram Records, Inc.
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TOPCL ASS'CAL ALBUMS..

{ Classical

KEEPING

SCORE

by Is Horowitz

EXPERIENCE TELLS: Roger Norrington is on a roll.
With relatively few recordings thus far, but many more
on the way, he has left such veterans as Christopher
Hogwood and Trevor Pinnock some laps behind in the
classical/early Romantic era authentic-instrument
sweeps.

Nowhere was this more evident than at Norrington’s
“Beethoven Experience” marathon at Purchase, N.Y,
the weekend of Aug. 5-6, a repeat, more or less, of a sim-
ilar event in London two years ago that first focused in-
ternational attention on the conductor and his London
Classical Players.

More than 1,200 people paid up to $112 to attend a rap-
id-fire sequence of lectures and performances that illu-
minated aspects of the composer’s life and music, partic-
ularly as they related to his 9th Symphony. Highlights
were an open rehearsal of the 9th the first evening, and
a performance the closing night that brought this so-
phisticated audience, to its feet.

All this spells continuing and, perhaps, increasing
Norrington CD sales, and Angel was there to make sure
no opportunity was missed. Posters displayed the Nor-
rington catalog, the on-site shop did a brisk business
with his recordings, and the label primed the pump by
distributing gratis a preview CD of upcoming titles.

There was even an inadvertent plug by Newport Clas-
sic, whose CD of the Beethoven “Choral Fantasy” was
used to illustrate a talk before a performance of the
work by Norrington and his orchestra, fortepianist Mel-
vyn Tan and Joseph Flummerfelt’s New York Choral
Artists. That was certainly one unintended use of New-
port Classic’s bent for detailed indexing, which made its
CD so useful for didactic exposition. The Norrington/

Angel recording of the “Choral Fantasy,” with Tan, is
due out shortly.

Norrington and his group didn’t come from the U.K.
just for this event. Their midsummer tour scheduled
stop-offs at the Ravinia (Chicago), Blossom (Cleveland),
Mostly Mozart (New York), and Great Woods (Boston)
festivals, all slated for Angel supportive promotion. And
next November, Norrington and the London Classical
Players come to Ann Arbor, Mich., with the “Mozart Ex-
perience.”

PASSING NOTES: When Luciano Pavarotti and the
Genoa Opera Company traveled to mainland China two
years ago, their performance of “La Traviata” in Beij-
ing, with Fiamma Izzo d’Amico as Mimi, was filmed

All this spells continuing
CD sales for Norrington

live. Videocassette rights to that performance have now
been acquired by Kultur. Release is scheduled for No-
vember. Other recent Kultur acquisitions include the
comeback recital of José Carreras, following his bout
with leukemia, in Peralada, Spain, and a performance by
Zubin Mehta and the Israel Philharmonic of Mahler’s
Symphony No. 2, in Massada.

Riccardo Muti has been named honorary ambassador
to the United Nations high commission for refugees.
Among his activities in behalf of the organization will be
major fund-raising concerts at La Scala and Philadelphia
... The stateside tour of the Orchestre de la Suisse Ro-
mande this fall will be preceded by a series of broad-
casts by the orchestra, produced and distributed by
WCLV/Seaway Productions in cooperation with Inter-
Continental Media.

The 50th anniversary of the Nazi invasion of Poland
will be commemorated Sept. 1 by a concert in Warsaw
that will draw on a distinguished roster of performers.
Among those scheduled to appear are composer/con-
ductors Leonard Bernstein and Lukas Foss.

=
3 Compiled from a national sample of retail store sales reports.
o|x
g2z
2 (4|0
2] § g [ TITLE ARTIST
I | & | | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 v &
1 169 VERDI & PUCCINi: ARIAS  cBS mx.37298 21 weeks at No. 1
KIRI TE KANAWA
2 2 |6l THE MOVIES GO TO THE A ANGEL CDM-69596
VARIOUS ARTISTS
3 1319 BERLIOZ: SYMPHONIE FANTASTIQUE  aNGEL CDC-49541
LONDON CLASSICAL PLAYERS (NORRINGTON)
4 4|7 LIVE IN TOKYO 1988 DG 427686
KATHLEEN BATTLE, PLACIDO DOMINGO
5 715 BARBER: KNOXVILLE SUMMER OF 1915  NONESucH 79187
DAWN UPSHAW
6 |12]3 HANSON: SYMPHONIES 1 & 2  pfLOs CD-3073
SEATTLE SYMPHONY (SCHWARZ)
7 5|15 MAHLER: SYMPHONY NO. 1 06 427-303
CONCERTGEBOUW ORCHESTRA (BERNSTEIN)
8 6119 REICH: DIFFERENT TRAINS  NONESUCH 79176
KRONOS QUARTET
9 |35 NEW YEAR'S CONCERT 1989 cBs mMx2-45564
VIENNA PHILHARMONIC (KLEIBER)
10 | 8 |19 BEETHOVEN: SYMPHONY NO. 3  ANGEL CDC-49101
LONDON CLASSICAL PLAYERS (NORRINGTON)
11 19 |2 BARBER/BRITTEN: CELLO CONCERTO  cBs Mx-44900
YO-YO MA
12 | 11159 WAGNER: THE “RING” WITHOUT WORDS  TELARC CD-80154
BERLIN PHILHARMONIC (MAAZEL)
13 110} a1 PAVAROTTI AT CARNEGIE HALL ionDoON 421-526
LUCIANO PAVAROTT!}
14 (14 9 STRESS BUSTERS  Rca 60011-RG
VARIOUS ARTISTS
15 [ 22| 3 COPLAND: APPALACHIAN SPRING  0g 427-335
ORPHEUS CHAMBER ORCHESTRA
16 | 15|17 BARBER: SYMPHONY NO. 2  STRADAVARI SCD-8012
NEW ZEALAND SYMPHONY (SCHENCK)
17 {20 7 PORTRAIT OF YO-YO MA  CBS MK-44796
B YO-YO MA
18 |17 63 VERDI: REQUIEM  TELARC CD-80152
DUNN, CURRY, HADLEY, PLISHKA (SHAW)
PART: PASSIO Ecm837-109
19 16| % HILLIARD ENSEMBLE
20 121] 5 BEETHOVEN/WAGNER/VERDI (onpON 421-420
SUSAN DUNN
21 | 18117 MUSIC OF SAMUEL BARBER  ANGEL CDC-49463
SAINT LOUIS SYMPHONY (SLATKIN)
GERSHWIN: PORGY AND BESS  ANGEL CDS-49568
22 |NEWD WHITE, HAYMON, EVANS (RATTLE)
23 | 2|13 FIVE CENTURIES OF THE SPANISH GUITAR  mMCA MCAD-42071
ANDRES SEGOVIA
24 19|37 MAHLER: SYMPHONY NO. 2  mca MCAD2-11011
LONDON SYMPHONY (KAPLAN)
25 23] 5 BRAHMS: SYMPHONY NO. 4  rHiLiPs 422.337
PHILADELPHIA ORCHESTRA (MUTI)
0P CROSSOVER ALBUMS
% NO.1
1 1|19 VICTORY AT SEA  TELARC CD-80175 11 weeks at No. 1
CINCINNATI POPS (KUNZEL)
2 305 1712 OVERTURE  TELARC CD-80210
P.D.Q. BACH
3 219 A DISNEY SPECTACULAR  TELARC CD-80196
CINCINNATI POPS (KUNZEL)
4 4125 UTE LEMPER SINGS KURT WEILL 1onDON 425.204
UTE LEMPER
5 7 | 7 | THE FRENCH COLLECTION  ANGEL CDC-49561
VARIOUS ARTISTS
6 8|5 RODGERS & HAMMERSTEIN  anGEL cDC-49581
SAMUEL RAMEY
7 5|17 POPS BRITANNIA  PHILIPS 420946
BOSTON POPS (WILLIAMS)
THE SEA HAWK  Rca 7890-RG
8 |NEWD NATIONAL PHILHARMONIC (GERHARDT)
9 133 BERNSTEIN: WEST SIDE STORY  cBs MK-45531
KATIA & MARIELLE LABEQUE
10 [ 6 |23 MANCINI'S GREATEST HITS  TELARC CD-80183
CINCINNAT!I POPS (KUNZEL)
11 | 9 |55 JAMES GALWAY'S GREATEST HITS Rca 7778.RC
JAMES GALWAY
12 | 10| 45 SHOW BOAT  ANGEL A2-49108
VON STADE, HADLEY, STRATAS (MCGLINN)
13 12|77 BY REQUEST ... THE BEST OF JOHN WILLIAMS  priups 420-178
BOSTON POPS (WILLIAMS)
18 | 11|37 BIG BAND HIT PARADE  TELARC CD-80177
CINCINNATI POPS (KUNZEL)
15 | 14| 3 THE ELECTRIC V. SPRING & SUMMER  LONDON 425.206
THOMAS WILBRANDT

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units.

THE 3rd ANNUAL
AMERICAN VIDEO CONFERENCE
AND AWARDS

CALL FOR ENTRIES

For Special Interest videotapes released to the U.S. and/or
Canadian home markets between June 1, 1988 and

September 1, 1989.

ENTRY DEADLINE:
SEPTEMBER 1, 1989

For AVC awards entry forms, contact:
THE AMERICAN VIDEQ CONFERENCE

The American Film Institute
2021 North Western Avenue
Los Angeles, CA 90027
Tel: 213-856-7743
Fax: 213-467-4578

For conference registration, contact:

Anita Daly
Registration Coordinator,

The American Video/Billboard Music Video Conferences

c/o Billboard Magazine
1515 Broadway, 39th floor
New York, NY 10036
Tel: 212-536-5088
Fax: 212-536-5351

°
Presented by: Ed TheAmerican FAim institite and BPI COMMUNICATIONS, INC
(BPI Publishes Billboard, The Hollywood Reporter, American Film and Backstage)
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Billboard

Classified Action Mart

N HELP WANTED SERVICES

Susan Ryan at 1 (800) 950-1018, (in NY State)

**REAL ESTATE TO THE STARS** - For advertising information call

(212) 536-5395. ’

$59.00.

I A Display Classified: 1 in/1x $95.00 - 1 in./4x $88.00 per 1

in./12x $82.00 per - 1 in/26x $79.00 per
| $64.00 per.
I A Reverse Ad $10.00 additional charge
A Count 8 words for our box number and

| $6.50 for handling. Only regular mail forwarded - tapes not

| acceptable.
NEW! Broadcast/Media Rates!
A 1in/1x $70.00-1 in/4x $65.00 per

| A1in/12x $60.00 per-1 in/26x $56.00 per

A 1in/52x $52.00 per
| Circle the heading you want:

For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business
| Opportunities /investors Wanted /Songwriters/ Real Estate-
For Sale & Lease /Services/Supplies/Equipment/Talent /
l Accessories /Novelties/Merchandise /Computer/ Golden

Oldies/Wanted To Buy/ Comedy Material

mstructions/MiscelIaneous/Broadcast/Media

HELP WANTED

To order an ad...check the type of ad you want...
A Regular Classified: $2.95 per word. Minimum order

-1in/52x
212/536-5351

address. Add Your Name

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY, NY 10036.

Cancellations must be in writing and mailed to the
Classified Department.

15% agency commission applicable only on ads of 2"
or more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
Fax #212/536-5236

Company
Address

City,

State

Zip

Telephone

Your Signature

To charge the cost of your classified advertising.
AAmerican Express ADiners Club AVisa AMaster Charge

CreditCard# ___  Exp. Date—

Nideo/Schools &

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only!
A.B.A. Record Dist.

175 Main St., Lodi, NJ 07644
(201) 471 6543 Fax # (201) 471 7065

**USED MOVIES**
Bought & Soid
All quantities, Ratings & Formats
ASpeciaJizing in Store
A Openings & Buyouts
VIDEO DISTRIBUTORS, INC.

500 Mill Rd., Andalusea, Pa. 19020
800-447-3399 FAX 215 638 0770

POSTERS

ZAP ENTERPRISES
1901 South Alameda St. ]
1104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 501-2188

While other people are raising their
rices, we are slashing ours. Major label
s, Cassettes and CD’s as low as 50,.
Your choice of the most extensive list-
ings available.
For free catalog cait (609) 890 6000
FAX: (609) 890-0247 or write
Scorpio Music, Inc.
Post Office Box A
Trenton NJ 08691 0020

CD’S AVAILABLE

Along with 1,000's of cassette and LP titles.
Dealers Only. Write or call for free catalog.
Record-Wide Distributors, inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

LP/CASS/SINGLES/CD - cutouts, overstock, out of
print. Dealers Only. Marnel Dist. Co., P.O. Box 953,
Piscataway, NJ 08855-0953. FAX: (201) 563 1731.

ALBUMS — CASSETTES — CD'S

At the Best Prices
Major Label overstocks and
deletes. Send for our free 100 page
catalog.
Dealers Only
Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

So How Come Aibum Jackets
Aren't BLANK ?

Favoritc or autographed album becomes decorative wat!
ant, conversation piece. Acrylic. ready -te-hang framies
display, protcct album and jacket.

FRAME-UMS!  $5.95,2/811.45.3/16.45 (32 shipping)
Genius Marketing - 803 Ru. 52, Walden, NY 12586

800-323.5089 (-

V/ISA
S——)

Retail Shrinkwrap System
ONLY $249 completel

Stop wasting valuable return privieges and los-
ing sales on unwrapped merchandise. The
SHRINKMASTER™ wraps LP's CD’s
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick, NJ 08901-0156 TI: 201-
545-3004 Fax:201-545-6054

GOLDEN OLDIES

Original out-of-print albums and singles. All
types of music. We speclalize In records
from the 50's, 60's, and 70’'s. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS
P.O0 BOX 328
OLD GREENWICH, CT. 08870

Satisfaction guaranteed

WANTED TO BUY

WANTED TO BUY

Compact discs, VHS videos entire inven-
tories or overstock for CASH! Call or
send info:
Music Trader
$728 El Cajon Blvd., San Diego, CA 92115
Attn: Jeff Clark
1(619) 265 2274

STUDIO MANAGER
24 track recording studio/label,
downtown Newark, now seeking
seasoned person to manage studio.
Call:
(201) 242 3815
Ms. Mack

NEW
LICENSED ROCK
PATCHES
BIKER JEWELRY
STAGE T-SHIRTS
CALL FOR CATALOG
1 (800) 522 RAGS
“THE ROCK SHOP”

BOLSTER SAGGING
SALES WITH HIGH
PROFITSH!

MUSIC PUBLISHING
Director
The Zomba Publishing Group seeks
an Attorney for the Director of Busi-
ness Affairs position. Qualified candi-
date will have a minimum 2 to 3 years
experience in music publishing. Salary
commensurate with experience and
ability, plus usual company benefits.

Legal Secretary - No Steno

We are seeking an oOrganized, conge-
nial, experienced individual, with good
skills and excellent phone manner.
Word Processing and dictating equip-
ment experience required. Growth Po-
sition. Salary - mid 20’s.

Send resumes with salary require-
ments to: A. Mack, Zomba, 137-39
West 25 Street, New York, NY 10001

CONTROLLER — RAPIDLY GROWING CD + cas-
seftte retail chain seeks dynamic individual w/indus-
try experience and analysis capability. Excellent
compensation package commensurate w/ability &
experience. Send resume to: Vice Prasident, P.O.
Box 865, Woodbridge, NJ 07095.

CASSETTE
DUPLICATION PLANT
Needs Electronic Technician,
Must have experience on High
Speed Duplicating & related
equipment.

Plant located in Nashville, TN.
Call 615-256-1728 - Mike Tant.

[ COMPUTERS |

KES IT EASY!

s
UTER SYSTEM
M IDEQ INDUSTRY

9YysLMA

co
HE LEADER IN
F(;R THE RECORD AN

THE #1
CHOICE OF

THE #1
RETAILERS

* Single and muitr-store retart
systems
* One stopiwholesale/astribu-

hon packages
* Over 10 years of industry
expenence
* Database inciuded
 State-of-the-art barcoce

* irventory Contro/

apphcatons * Point Of Saie
* Customn systems and consuit- * Vigeo Rental
ing services = Accounting

= Portable Scanming « Returns

For more iformation on how we can help your whalesale
or retad operabon catl or write
YOUNG SYSTEMS LIMITED
6753 Jones Mill Court SUite B Norcross GA 30092
404/449-0338

c®

ven ©

e P°
T\n\l e“‘oﬂ
for 1@

Trak Systems
107 North Plains Road
Wallingford, CT 66492
203-265-3440

call for more information

800-942-3008

BUSINESS OPP,

Can you produce?
SOUNDALIKES?
hgggthly volume and fast payment guaran-

teed.

Please send detailed studio & skill info (no
tapes) to:

Box #7820

Biliboard Magazine

1515 Broadway

New York, NY 10036

TALENT
THE LAST GREAT DEBUT

of the decade. Peter Pale's “HARD
FEATHER". Appearing under *‘New
Physical Dragon” at The Bitter End -
Wednesday, Aug 16th. Please call for
FREE PASSES.
(212) 768 8789
Ask far Mr. Nelson

VIDEO

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (800) 666 1121

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS

VIDEO CASSETTE DISPLAYERS
Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation.

1-800-433-3543
213-623-4316 (In CA.)
Ask for John

TOURING CONSULTANT — 20 years expefience
(Genesis, Eddie Murphy and others - budgets, rid-
ers, production, merchandising settlements. Refer-
ences available. Dik Frazer, (212) 787 7950.

ALIGNED AUDIO

INCORPORATED

AUDIOPHILE QUALITY
RECORD PRESSING

Superior LP's for the commercial market.
® MASTERING & PLATING

¢ COMPLETE LP & CD
PACKAGES

¢ TAPE DUPLICATION

® ORDER FULFILLMENT

® PROJECT COORDINATION

Personalized service, high quality at a competi-
tive price. For more information:

718 788-6969
151 22nd., BROOKLYN, NY 11232

188 82888828 R & ¢

DISCO & STAGE I
LIGHTING/AUDIO *

Mirror Balls, Pin Spots, Rain Lights, W
Chasers, Portable DJ Gear, Club W
Lighting, etc. b 4

WHOLESALE PRICING AVAILABLE :
Farralane Enterprises, Inc. »
166 Central Ave. *
Farmingdale, N.Y. 117353
Fax (316) 752-8781

*h (516)752-9824 «

1222222222222 24

*
*
*
*

DISC MAKERS

COMPLETE MANUFA CTHRIH.

CASSETTES, . «0p/

cD'S, LP'S &% i
& VIDEOS .

Ffﬂffﬁffﬂﬂbﬂ DESIGN DEPT.
CALL FOR CATALOG

1-800-468-9353

EUROPADISKILTD
AUDIOPHILE QUALITY

¢ DMM LP MASTERING
o LP & 7" PRESSING
o CASSETTE DUPLICATION
Finest European Equipment
Studer and Lyrec HX-Pro
¢ COMPACT DISK PACKAGES
® GRAPHICS PACKAGFS®
o DIGITAL TRANSFER STUDIO
CD Master Tapes
Neve DTC / Sony Digital Editing
Europadisk, Lid.
75 Vorick Street, New York, NY 10013
(212) 226-4401

IR MASTERING I

I REPLIGATION I PRINTING I
COMPLETE CD AND CASSETTE PRODUCTION
PO LE
L me s e

FOR THOSE WHO HEAR THE DIFFERENCE
I GRAPHIC DESIGN ART STUDIO NN
I TOTAL PACKAGING I
I PERSONALITED EXPERT SERVICE NN

I 272- 333- 5950 N
101 WEST 57th STREET, NEW YORK, N.Y. 10019
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NOVELTIES

ARXRARAARA A A AR AR

DON’T LOOK ANY FURTHER
Latest designs & styles
Pop—Rock—Reggae—Punk
Your Florida one stop
tor Rock & Roll merchandise
We export.
ZMACHARS
8181 N.W. 91st Terrace Bay #6
Miami FL 33166 (305) 888 2238
FAX (305) 888 1924

AR AR A A AR AN A AR AR

% % % % % % % %
12222222 22

* POSTERS

* BUTTONS

e SUNGLASSES
and

o NOVELTIES

ORION DISTRIBUTING
(216) 881-1500

(AR EEEE SR ESE NN

PR BRSNS
IR B R R B R SR NS SR SE S

BRITISH ROCK T-SHIRTS
FROM $2.50
Phone: BRIAN MACK
for brochure.
London 879 3949
Fax 879 0792
STORES ONLY

PROFIT
CENTER
LICENSED
MUSIC & MOVIE

T-SHIRTS
POSTERS
JEWELRY

1-800-221-2771

Greal Sowdberss Co
MACON, GEORGIA 3120

NEW LICENSED ROCK
PATCHES, BIKER JEWELRY,
STAGE T-SHIRTS. CALL FOR
CATALOG 1 (800) 522-RAGS
“THE ROCK SHOP’. BOL-
STER SAGGING SALES WITH

Billboard

CHART
RESEARCGH
PACKAGES

The definitive lists of the top singles and albums,
year by year, covering the entire history of the
Country charts.

Based on the authoritative statistical research
of the music industry’s foremost trade
publication.

TITLES AVAILABLE:

Number One Country Singles, 1948 through
1986. ($50.00)
Number One Country Albums, 1964 through
1986. (325.00)

Listings include Billboard issue date, title, artist
and label of the number one record of each week.

Top Ten Country Singles, 1948 through
1986. ($50.00)

| REAL ESTATE T0 THE STARS

L.B. Kaye Exclusive Oceanfront Estate

Chestertown House, Southampton, Long Island, N.Y.
FOR SALE! $12,000,000.00 unrenovated. $20,000,000.00 renovated. America’s
largest oceanfront home. Formerly the DuPont estate, built in 1929. Splendid

French Gothic Chateau — over 40,000 Sq. Ft. — featuring indoor salt-water pool,
18 fireplaces, over 6 acres, 535 foot frontage on the Atlantic Ocean. Brochure upon

request. Call Marilyn Harra Kaye, President or Lewis B. Kaye, Chairman
(212) 415-0400 or FAX (212) 751-1941
i N 477 Madison Avenue
RELSD New York, N.Y. 10022

SMOKE RISE, NJ ‘ — MILES-NYC

PRIVATE RESORT COMMUNITY
This 3500 acre community with full recreational facilities and 24 hour security is
an ideal retreat location yet convenient to major highways and public transpor-
tation. This 9 room Center Hall home sits on 1.6 wooded acres, has state of the

HIGH PROFITS!

TAPES

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

» Customized Blank Audio & Video Cassettes
o Noreico, Ampex & Soft Poly Boxes

o Cassette Labels e Ampex Mastering Tape
s Screw Type C-O's o AGFA, BASF & Mag-
netic Media bulk audio cassette tape.

Our 23 years of experience in the recorging in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay—Call Today For
More Information

ANDOL AUDIO PROD., INC.

Recording Industry Supplies
4212 - 14ih Ave o BrookynN.Y 11218
Call Toll Free 800-221-6578 NY Res. (718) 435-7322
Fax (718) 853-2589 o We accept VISA/MC

Top Ten Country Albums, 1964 through
1986. (325.00)

Listings include title, artist and label of every
record that reached number 10 or higher on the
Billboard Country Singles or Country LPs chart.
Titles are listed alphabetically within each year.
#1 records are indicated.

Top Country Singles Of The Year, 1946
through 1986. ($50.00)
Top Countrv Albums Of The Year, 1965
through 1986, ($25.00)

The annual charts of the top records of the vear
in rank order, as published in Billboard’s vear-end
special issues. Listings include title, artist and
label for each entry.

Individual yearly lists may also be purchased
separately; see coupon below ($5.00 per list)

Mark Marone
1515 Broadway
New York, NY 10036
Please send me the following Billboard Chart
Research Packages:
C-1 O Number One Country Singles @ $50.00
d Top Ten Country Singles @ $50.00
0 Top Country Singles Of The Year
@ $50.00
1 O Number One Country Albums @ $25.00
-2 O Top Ten Country Albums @ $25.00
3 O Top Country Albums Of The Year
@ $25.00
O Individual vearly lists from
(please list book code number) for
(please list year(s) desired.)
Check or money order is enclosed in the
amount of:

$_

(Sorey, no COD. or I)lllmg.r'
Name: - =

Company:
Address: -1 -

Citv, State. Zip: o o
Overseas air mail rates available upon request.
All sales are final.

art systems and amenities. Call REALTOR 1 (800) Live-In-NJ. $499,900

N\
The Prudential (@

Janett Real Estate
538 Bioomfield Ave.
Verona, NJ 07044
(201} 239-7700
An independently Owned And Operated Member Of The Prudential Real Estate Affilates, Inc.

WORLD CLASS ¢ BEAUTIFUL AND PRIVATE e LARGE AND TEMPLE-LIKE!
Attached to a lovely home, many skylights, spectacular entrance foyer, well divided, lush/
treed landscaping, in the “neighborhood of the stars,” exclusive, residential Alpine, N.J.
Owner retiring, financing possible. $1.4-1.6 million. Agents welcome.

(201) RN7-8453 e (if no answer, please leave message)

24 TRACK STUDIO/4 BR HOME e 8 minutes NYC/GW Bridge

—— i

e

*RECORDING STUDIO HOME®

Hollywood Hills, complete
w/24 Track Midi Record-
ing Equipment. Pool, Spa
and great view. $499,000.
Call me.

Jerry Zonis, Agt.
Paramount Properties
1 (818) 363-4997 ext. 32

PARADISt FOUND!!

Nay West Fia  Tane ivs 9 unit, 1/2 acre paicel ca-
ressed by Tropical breezes, wih lush, mature

SeAM L

vegetation i ine Heart of Oid Town b5 ciane
your ISland Dream! Tnis is ine pearl in the Sve.

ter! Asaing only $900,000, terms possible. “a
1omy Scodo, Gieg O Berry inc Reanor [3085) 294 $837 or
[305) 294 4985,

EXCELLENT POTENTIAL

For recording studio in semi-rural W. Marin
County's "Sunbelt”. Presently open air spa w/3
mahogany hot-tubs + 1 cold and 2 saunas.
+ + 2 redwood studios 30x31. $95,000/
$3030+ /mo. util. included. 6 yr. lease. Also: 1.5
acres commercial complex (include spa). $2m.
Call Mr. Ellis (415) 453 5276. (S.F. 27mi.)

GHELSEA LOFT NYG 1000 SQUARE FEET
3 EXPOSURES, 11 FT. CEILINGS
WASHER/DRYER, WOOD FLOORS
GOURMET KITCHEN, LOW
MAINTENANCE, GREAT BUILDING!!
$299,000

(212) 536-5026
(212) 564-7624

ADVERTISE YOUR PROPERTY FOR 1 WEEK
AND GET THE 2ND WEEK FREE IN THE
“REAL ESTATE TO THE STARS" CLASSIFIED
DISPLAY SECTION.
CALL NOW!
THIS OFFER IS FOR A LIMITED TIME ONLY.
CONTACT: SUSAN M. RYAN
(800} 950 1018
(212) 536 5395
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IFPI Stands By DAT
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Royalty System

Will Lobby Gouv’ts For Blank Tape Levy

BY MIKE HENNESSEY

LONDON Following the agree-
ment between the international rec-
ord industry and the hardware man-
ufacturers regarding future licens-
ing of programming for the DAT
cassette (Billboard, Aug. 5, Aug.
12), the International Federation of
Phonogram & Videogram Produc-
ers (IFPI) has issued a statement re-
asserting its unaltered commitment
to a royalty system on software
and/or hardware.

In making the agreement with
the hardware manufacturers, the
IFPI says: “The recording industry
has underlined that new advances in
technology must be matched by
equally sophisticated copyright leg-
islation.

“It must be pointed out that the
recording industry has not aban-
doned its commitment to the princi-
ple of royalties. The IFPI will con-
tinue to lobby governments and
governmental bodies for remunera-
tion for private copying in the form
of a royalty on blank analog and
digital tapes and/or recording
equipment.”

The IFPI sees one of the most im-
portant features of the Memoran-
dum of Understanding as the accep-

tance by the Japanese consumer
electronics industry of the impor-
tance of royalties to the recording
industry. “The European consumer
electronics industry has gone even
further and stated that it will not
oppose recording industry efforts to
obtain such royalties,” the state-
ment says. :

The commitment to a royalty
principle is also emphasized in a
joint declaration issued by the IFPI,
the International Federation of Mu-
sicians (FIM), the International Fed-
eration of Actors (FIA), the interna-
tional mechanical rights bureau
(BIEM), and the International Con-
federation of Authors’ Societies (CI-
SAC).

The document calls for such a
royalty to be introduced in each
member state of the European Com-
munity without delay, and adds:
“With regard to digital recording,
this payment must be combined
with a compulsory technical copy-
ing limitation system, with a view to
reducing the copying capabilities
provided by digital recording equip-
ment.”

And, in a provision drafted with
erasable and recordable CDs in
mind, the declaration urges that the
introduction of any new digital re-

BY GLENN A. BAKER

SYDNEY, Australia While Aus-
tralian jazz performers have al-
ways commanded considerable re-
spect internationally, few practi-
tioners have achieved the degree
of global recognition and accom-
plishment of trumpet player
James Morrison.

At home, he has achieved the
household-name status normally
associated with pop stars.

Morrison, Australia’s bicenten-
nial musician of the year, has been
contracted for the 1989 Philip Mor-
ris Superband tour, which starts
in September and visits Moscow;
Istanbul, Turkey; Rome; New
York; Tokyo; Berlin, West Germa-
ny; Amsterdam, the Netherlands;
Manila, the Philippines; Seoul, Ko-
rea; Budapest, Hungary; Zurich,
Switzerland; and Paris.

Morrison will perform in the
company of such jazz legends as
Ray Brown, Harry “Sweets” Edi-
son, Herb Ellis, and James Moody.
This trek takes place after his ap-
pearance with Dizzy Gillespie at
the Montreux Jazz Festival.

Yet Morrison is just 26 years
old. He formed his first band at
nine and was actively playing
nightclubs by 13. Three years lat-
er, he was first heard in the U.S. at
the Monterey Jazz Festival. In
1987, he was invited by former
Charlie Parker trumpet sideman
Red Rodney to join his group,
which he did for five months, play-
ing major festivals.

Jazz writer Leonard Feather

Morrison Gains Int’l Profile
Aussie Jazz Artist Plans Tour

noted: “Morrison is equally aston-
ishing on both trumpet and trom-
bone. He’s as sure a bet for jazz
superstardom as Wynton Marsalis
was in 1981.”

Morrison’s international arena
champion was the late Nesuhi Er-
tegun, who signed him to his pri-
vate East/West label and record-
ed his Montreux appearance with
Polish pianist Adam Makowicz
and members of the Herbie Han-
cock band for the acclaimed
“Swiss Encounter’”’ album.

He has worked at festivals with
George Benson, Chuck Mangione,
Marsalis, and many others.

In Australia, Morrison has
brought jazz to a mass audience
almost singlehandedly. He worked
with Frank Sinatra at the Sanctu-
ary Cove resort opening here;
played on the same bill as John
Farnham, on whose “Age Of Rea-
son” album he played; and show-
cased his own “Laserlights James
Morrison Jazz Spectacular’ at
Sydney Opera House.

As the accolades mount, Morri-
son has preserved his ferocious ca-
pacity for work. He lectures in
jazz studies at New South Wales
Conservatorium of Music and has
now hit the professional lecture
circuit, his “musical lectures” fea-
turing few words and much musie.
His tally of industry awards is al-
most beyond counting.

Now he is experimenting with
synthesizers. “An instrument is
an instrument,” he says, “and it is
the player who controls what is
going on.”

production technique “shall be ac-
companied by the adoption of appro-
priate measures to protect rights
holders.”

IFPI director general Ian Thomas
says that the agreement with the
hardware manufacturers “must be
seen in the broader perspective of
IFPI’s concern over the problem of
the copying of sound recordings.

“In addition to the recommenda-
tions to governments for the imple-
mentation of the Serial Copy Man-
agement System, the agreement
permits us to seek governments’ ap-
proval of royalties to remunerate
rights owners for the use of works
and recordings.

“The agreement must be seen as
a first and welcome step in estab-
lishing a cooperative relationship
between the international recording
industry and the major consumer
electronics manufacturers. It paves
the way for further agreements on
new technologies, notably [once-
write CD] and [erasable CD]. Fur-
thermore, other technological op-
tions, such as debit cards, which will
provide an electronically accurate
method of paying for copies when
they are made, will be examined.”
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BY NIGEL HUNTER

LONDON W.H. Smith, the high
street newspaper, books, and mu-
sic retailing chain, has obtained a
High Court injunction restraining
five executives of its Our Price
record stores subsidiary from set-
ting up a rival business while still
employed by Our Price.

Those named in the injunction
are being sued for breach of con-
tractnal duties and damages. They
are Garry Nesbitt, founder of Our
Price ‘Music; Michael Isaacs, ¢o-
founder and development director;
Barry Hartog, managing director;
David Cain, operations director;
and Frank Daranjo, buying man-
ager and the only nondirector ac-
cused.

The last three have already
been served with their writs. Nes-
bitt and Isaacs, vacationing in
Spain and Portugal, respectively,
received fax copies of their writs,
which will be formally served on
their return. The four directors
have been dismissed from their
posts; Daranjo has been suspend-
ed pending further investigation.

The writs seek damages “for

W.H. Smith Says Execs
Planned Rival Business

the breach of their contracts or for
procuring breaches by others.”
W.H. Smith has also secured a
High Court order to recover confi-
dential W.H. Smith and Our Price
documents from the homes of
Hartog, Cain, and Daranjo. Simi-
lar searches will be conducted at
the homes of Nesbitt and Isaaes
on their return.

Malcolm Field, managing direc-
tor of W.H. Smith, alleges that the
Our Price executives have been
planning a rival operation since ¢
May and have been canvassing fi-
nancial support from City institu-
tions. Their scheme had been re-
vealed by another Our Price exec-
utive who was approached to join
the consortium but reported the
matter to the W.H. Smith board in-
stead.

Nesbitt and Isaacs began the
Our Price story by selling prere-
corded cassettes in a small special-
ist music store in London’s West
End. They concentrated on offer-
ing good service to specialist mu-
sic enthusiasts, and in 1980 bought
the Harlequin chain of 41 music
stores for $2 million.

(Continued on next page)

His Stable Of Artists Led The First Wave Of U.K., Rock
Music Mastermind Larry Pames, 59, Dies

BY PETER JONES

LONDON Larry Parnes, who
died here July 30 at age 59, was a
wealthy refugee from the fashion
trade who moved in on the excite-
ment of the post-Presley and -Ha-
ley music business and master-
minded Britain’s rock retaliation—
founding a stable of young male
artists who changed forever the
face and sound of U.K. pop.

His era started in 1956 when an
enterprising publicist named John
Kennedy enlisted Parnes (and his
money) as partner to launch a
then-unknown and generally un-
paid coffee-bar skiffle act, Thomas
Hicks.

Parnes promptly renamed the
wide-grinning young merchant
seaman Tommy Steele—‘‘to give
his image a cutting edge.”

Steele’s rise to fame was in-
stant: a debut hit single, ‘“‘Rock
With The Caveman,” and a No. 1,
“Singing The Blues,”” by year’s
end in 1956. Steele was by no
means cast in the Presley image.
He was fair-haired, clean-cut,
Cockney: He could rock, but with
an unmistakably British approach
in which happiness replaced sexual
menace.

Kennedy provided the publicity
ideas (not least by showcasing the
rising rocker in London high-soci-
ety circles) while Parnes provided
the money and an intuitive sense
of how to mold and dress up the
Steele personality and style.

Cliff Richard was to arrive in the
U.K. charts two'years after Steele.
Richard was a real Presley clone in
those days, down to sneer, snarl,

sideburns, and hip-swiveling gym-
nastics.

Parnes was to get somewhere
near that broody-moody perfor-
mance image with Billy Fury (real
name: Ronald Wycherly), signed in
1958 backstage at a concert in Liv-
erpool. The bill that night was
headed by Parnes’ second major
signing, Marty Wilde (real name:
Reg Smith), who had already
charted with top five U.K. hits
“Endless Sleep,” “Donna,” and “A
Teenager In Love.”

Fury was soon to be topping
bills in his own right, with his first
hit, ““Maybe Tomorrow,” coming in
February 1959.

Now there was no holding back
Parnes. He was lavishly introduc-
ing new-discovery rockers every
few weeks. Dickie Pride, alias
“The Sheik of Shake,” was origi-
nally Richard Knellar, Vince Ea-
ger was previously Roy Taylor.
Johnny Gentle had been John
Askew in his pre-Parnes days.
Clive Powell, now highly rated in a
quality pop-jazz field, remains
somewhat miffed that he had to
become Georgie Fame.

Guitar virtuoso Joe Brown did
refuse to become Almer Twitch.
But Parnes did add a Nelson
Keene and a Duffy Power to his
stable roster.

By 1964, Parnes’ stable had been
virtually wiped out by the emer-
gent Merseyside bands, led by the
Beatles. By 1967, his right to at
least one full chapter in the story
of British beat music established
beyond argument, he decided he
had “outgrown pop’’ and devoted
his show business career to the

theater. He bought a 12-year lease
on the Cambridge Theater in Lon-
don’s West End in 1972, staging
various new musical shows and
also managing the world skating
champion John Currie.

He quit the entertainment world
in 1981 after a reported brain hem-
orrhage. Friends say he never
really recovered from that serious
illness.

He always admitted he had no
ear for music. By and large, his
artists didn’'t write their own
songs, but Parnes’ web of trans-
Atlantic contacts made sure they
got first bite at any major hit from
the U.S. top 10.

Larry Parnes made a lot of mon-
ey from the U.K.’s first-wave rock
industry. He could have made even
more.

In 1961, his emergent young
heartthrob Johnny Gentle was
backed on tour by a Liverpool band
called the Silver Beatles. The quar-
tet’s manager, one Brian Epstein,
offered Parnes a partnership.
Flush with his own nonstop suc-
cess over several years, Parnes re-
jected the offer.

He could so easily have spear-
headed the U.K.'s second-wave
rock movement, too.

Columbia artist
Boris Grebenshikov
climbs the modern

rock charts with

“Radio Silence”

... See page 28
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Japan Makes ‘Room’ For Karaoke Graze
Gov’t To Regulate Flimsy Boxcar Recording Booths

BY SHIG FUJITA

TOKYO One spinoff of the still-
growing karaoke craze in Japan has
been the mushrooming of nonper-
manent ‘‘rooms’’ generally con-
structed outside main buildings in
which customers can engage in
their sing-along hobby.

There are at least 3,000 such “stu-
dios” nationwide, constructed from
containers or boxcars. But now the
government has clamped down and
insisted they be officially designat-
ed as buildings and as such be sub-
ject to formal approval for use by
karaoke operators.

The construction ministry’s regu-
lations include installation of me-
chanical air-conditioning facilities
as well as setting the rooms on con-
crete bases to ensure safety.

The ministry says no serious acci-

dents have yet been reported but by
opting for full approval and control
it hopes to avoid trouble in the fu-
ture. Some of the rooms have been
made of aluminum, said by the gov-
ernment to be “not strong enough
and easily corroded.”

Fast off the mark in the wake of
the government intervention is the
firm Itoh Himex, which now offers
a specially designed karaoke
“house” that complies with all the
structural regulations of the Japa-
nese building standards law. This is
a breakthrough in the karaoke field.
Itoh Himex acts as sole agent for
portable building manufacturer
Omachi Motors, which developed
the room with help from the Tohoku
Engineering Univ.

The karaoke center contains a
sofa, table, and recording equip-
ment in a 15-square-meter space

ALTERNATIVE Opportunities:
Despite receiving strong airplay
support from Radio One for its
previous singles, Liverpool duo
Alternative Radio finds itself in
the remarkable situation of self-
financing its latest single; “Piece
Of My Heart,” which it has pro-
duced with Chris Cousens.
Brothers Rob and Alan Fennah
released their first single, ‘‘Val-
ey Of Evergreen,” in 1985 for
-] EMI and supported Orchestral
Manoeuvres
In The Dark

Altemative Radio Tune Out;
Highlander High-Tails It East

ingrad, and even performed an
impromptu jam session with a
blind Russian blues harmonica
player in the street. It also ap-
peared at the White Nights Of
Rock and Roll Festival in Lenin-
grad alongside many of Russia’s
leading rock bands.

"EW PRODUCT: Watch out for
the new single “In Liverpool” by
rock band Bradford, released on |
the Foundation label through -
Rough. Trade. .
The group was

on tour. Their
ssecond single,
“First Night,”
forithe Cold
Harbour label,

(KSR

: formed earlier
this year by
producer Ste-
phen Street,
radio promot-

logged more
F'than 50 plays
on Radio One and was followed
by a well-received album of the
. same title, which was their music
for a musical that opened in Liv-
erpool and had a strong anti-drug
stheme. ‘“‘Swing Out’’ in 1988
logged 30 Radio One ‘plays, and
“Change Of Heart” also received
heavy independent radio airplay
last year. Now, though, they are
financing their fifth single in the
hope that a major will pick up on
it. Says Rob Fennah: “It’s frus-
trating because we’ve had air-
play from Radio One, more in
fact that many bands signed to
major labels, but our indie status
has kept us from breaking into
the Gallup Top 75. We play live
every night and are very much a
working band, with over 130 gigs
this year.”

SCOTTISH GLASNOST: Five-
piece Scottish band Highlander
has been such a hit on a sellout
tour in the U.S.S.R. that it has
been invited back for a month-
long visit. The kilt-clad group
played to 24,000 rock fans in Len-

by Chris

s er Terry Hol-
White lingsworth,

and former rock journalist Jerry
Smith. Morrissey collaborator
Street has also been in the stu-
dios working with the Psyche-
delic Furs on their next CBS al-
bum ... John Moore & the Ex-
pressway, who tour the U.K. in
the fall with the Ramones, have
released “Friends” from their de-,
but album, “Expressway Rising”
... China Records’ Art Of Noise
has its most unusual collabora-
tion yet with South Africa’s ac-
claimed Mahlathini & the Maho-
tella Queens. The single,
“Yebo,” is taken from the forth-
coming album, ‘‘Below The
Waste” . .. Virgin Records’ Dan-
ny Wilson has released its sec-
ond album, “Bebop Moptop,” fea-
turing the current hit, ““The Sec-
ond Summer Of Love” .. . Diesel
Park West, tipped as one of the
bands most likely to succeed, has
a new three-track EP, “When
The Hoodoo Comes,”” for the
Food label through EMI, pro-
duced by Chris Kimsey and re-
mixed by Bob Clearmountain.

that can accommodate four or five
people at the same time. At a cost of
some $35,000, including air condi-
tioning and equipment, Itoh Himex
hopes to sell 1,000 units in the first
year.

The karaoke rooms bowed some
four years ago in Okayama, then
spread nationwide. Daiichi Gosho, a
karaoke equipment firm, is current-
ly operating 800 of these rooms and
expects to have about 4,500 by
March. Daytime rental charges are
about $3.50, more at night, plus ap-
proximately $1 per song.

The popularity of these rooms has
been noted by parental and educa-
tion groups, which have asked they
be barred to teenagers because they
could become ‘“hangouts for motor-
cyle gangs.”

BY MARC MAES

ANTWERP, Belgium PolyGram
Belgium’s quest for promotional op-
portunities outside the traditional
areas has led to the establishment
of a special marketing department
headed by Kristof Turcksin, former
Phonogram promotion officer.

Two campaigns are already un-
der way—the Marlboro Music Ser-
vice and a boost for CD video. The
Marlboro project involves distribu-
tion of free compilation cassettes to
the Belgian Horeca (hotels, restau-
rants, and cafes) network.

An April distribution of 15,000
cassettes proved beneficial, and
Turcksin and Philip Morris Belgium
promotion head Gilbert Deley decid-
ed to release cassettes on a quarter-

New Department Has Launched 2 Campaigns

P’Gram Belgium Sets Up Promo Shop

ly basis, beginning July 15.

“The cassettes contain a hit com-
pilation from current PolyGram
repertoire,” explains Turcksin,
“and we hope to include other labels
later on. There is no tobacco adver-
tising at all.”

“A survey has revealed that 80%
of the Horeca network are using
the cassettes,” adds Deley.  Philip
Morris is spending about $33,000
for each compilation release.

In the case of CDV, Turcksin be-
lieves it will need “a long introduc-
tion time” in Belgium. He is arrang-
ing for store proprietors to obtain
CDV players at special rates from
Philips in order to demonstrate the
format to customers. A press cam-
paign publicizing CDV is also
planned.

JVG System Throws Languages For A Loop

BY SHIG FUJITA

TOKYO The Victor Co. of Japan
(JVC) released hardware and soft-
ware July 21 for the Loophonic sys-
tem of learning foreign languages.

The hardware is a headphone ste-
reo, CX-L50 Loophonic, with auto
loop, loop repeat, and repeat-replay
functions. The list price is $245.

The software includes two Loo-
phonic tapes from JVC and a six-tape
set from the English Educational
Foundation of Japan.

One of the JVC tapes is “Talk
About Japan” (three tapes, $47), an
introduction to Japan, while the other

is “One Point English Conversa- -

tion—Overseas Trip Edition” (one
tape, $16.50). The EEFJ six-tape set is
listed at $96 and called “Memorable
English Conversation—Overseas
Trip Edition.”

With the CX-L50 Loophonic, a per-
son studying English conversation
can listen to English-only, Japanese-
only, the same phrase or sentence re-
peated over and over, or check on the
Japanese meaning of one sentence in
a succession of sentences. Conse-
quently, the headphone stereo has
loop, repeat, and IC buttons in addi-
tion to the usual play, stop/eject, and
fast-forward buttons.

JVC’s Naoki Fukushima says the
company decided to develop the Loo-
phonic system because it found that
anywhere from 15%-20% of head-
phone-stereo owners were using

them to study a foreign language
while commuting to school or work.

He adds that patents have been ap-
plied for on the system not only in Ja-
pan but also in the U.S., UK.,
France, and West Germany.

The Univ. of Alabama has already
shown interest in the Loophonic sys-
tem, as it believes it can be used by
students in learning Japanese.

Three more titles are scheduled for
release in September. One is from
JVC, one from the Asuka Publishing
Co., and the third from the Japan
Travel Bureau’s publishing division.

The JVC set (two tapes, $33) is

“Simple Japanese Conversation For
Chinese’’; the Asuka release (two
tapes, $55) will contain 650 idiomatic,
slang, and new expressions; and the
Japan Travel Bureau issue (two
tapes, $45) will be “Overseas Trips
For Millions,”” which covers Japa-
nese, English, and French conversa-
tion.

Fukushima expects there will be as
many as 40 Loophonic tapes on the
market by year’s end. He adds that
music-magazine publishers are inter-
ested in the Loophonic system in
terms of possible use in instrumental-
music practice.

McCartney Vid Deal Comes Together

LONDON Pickwick Video has set
a licensing and distribution deal
with MPL, Paul McCartney’s com-
pany, to handle the ex-Beatle’s “Put
It There” videotape.

The latter, to be released on the
MPL label Sept. 4, features new
footage of McCartney performing
such Beatles classics as “Let It Be,”
*Fool On The Hill,” and ‘“The Long
And Winding Road.”

It also focuses on the making of
MecCartney’s new “Flowers In The
Dirt” album, released in the U.K. in
June. It features his new lineup (in-
cluding Robbie MacIntosh and Ha-
mish Stuart, formerly of the Pre-
tenders and the Average White

Band, respectively), which will be
accompanying him on his forthcom-
ing world tour.

Another feature of the 70-minute
video are shots of McCartney work-
ing with Elvis Costello and Trevor
Horn, who produced some of the al-
bum tracks.

With a retail price of $18, “Put It
There” is McCartney’s first video-
tape in more than two years. Pick-
wick is mounting a major promo-
tional campaign behind it, including
TV and national press advertising,
and will release the video in Austra-
lia through its newly established
subsidiary. .

W.H. SMITH SAYS EXECS PLANNED RIVAL BUSINESS

(Continued from preceding page)

The company went public four
years later with a valuation of $23
million. In 1986, W.H. Smith paid

- $71 million for the 130 Our Price

stores, with Nesbitt and Isaacs be-
lieved to have made about $10 mil-
lion each.

Field says that the two founders
have been playing a smaller role in
running the Our Price business over
the last 18 months. Nesbitt’s part
had diminished following the arrival
of David Clipsham, who is now di-
rector of W.H. Smith’s specialist
chains division and resumes day-to-
day control of Our Price Music fol-

lowing the legal development.
Isaacs has also been less involved
following the acquisition last Sep-
tember of smaller outlets from
Richard Branson’s Virgin Group.

Nesbitt became chairman in
March this year of Crockfords, the
Mayfair casino where he once
worked as a waiter, after leading an
$82 million management buyout
from the Brent Walker group.

Our Price profits have increased
fivefold since its acquisition by
W.H. Smith in 1986. The gain in the
year to May 1988 was 29%. A new
video chain is projected, with six

sites to be ready by Christmas.
W.H. Smith chairman Sir Simon
Hornby comments: “I am enor-
mously disappointed that we have
been forced to take such action
against trusted directors and execu-
tives of one of our subsidiaries.”
Cain and Hartog were dismissed
Aug. 4. Hartog is reported as say-
ing that events have been blown out
of proportion, and he will be vigor-
ously contesting the damages claim.
Nesbitt, who was sacked with
Isaacs Aug. 7, has promised a state-
ment on his return from vacation.
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Glasnost In Action: Rock
Exhibit Held In Moscow

BY VADIM YURCHENKOV

MOSCOW An unusual event in the
Soviet rock scene recently was an
exhibit of rock literature presented
by Music Sales, the Anglo-American
company, at the Central Foreign
Literature Library here.

Titled “Rock Music And Its Place
In Contemporary Culture,” it com-
prised 304 book titles, including en-
cyclopedias, full-color photo al-
bums, directories, biographies, and
memoirs.

It was the first exposition of its
kind in Russia, and drew large
crowds of rock fans. Despite an in-
creasing number of rock festivals,
concerts, and tours by foreign stars,
printed matter on the genre is still
scarce in the U.S.S.R.

Molodaya Gvardiya, a national
book publishing company, recently
issued ‘“Rock In Several Faces,” the
first book on Soviet rock published
here. The volume, which had a print

run of 100,000, contains a large
number of photographs of Russian
artists.

Interestingly enough, the first
book on Russian rock, written by
journalist and critic Artemi
Troitsky, was published last year in
the U.K.

Local press reports expressed dis-
appointment that such an abun-
dance of books as those exhibited at
the library and covering the world’s
rock stars will not be available in
Russian bookshops for a long time
yet. One consolation for those who
can read English is that Music Sales
has donated all the books on show
to the library.

The exhibition was supported by
some rock lecturers—led by Vadim
Avilov—and rock video shows at the
Kosmos youth center.

The exhibition is a further sign of
glasnost in action. Five years ago
such an event would have been con-
demned as ideologically unsound.

Slow Sales, Costly Setups Complicate Plans

Soviet Tours By Western Acts Stalled

MOSCOW Plans to tour prominent
Western artists in the U.S.S.R. have
been encountering difficulties this
year, and Goskoncert, the state
agency, is finding some of its origi-
nal objectives to be overly ambi-
tious in reality.

Pink Floyd, Bob Dylan, and Paul
Simon provide three cases in point.
Pink Floyd visited Moscow before
Christmas to discuss June concert
appearances in the capital.

It was not financially beneficial
for the band, and turned out to be a
headache for Goskoncert, which had
to arrange facilities for receiving
and transporting 150 tons of stage
equipment and 100 backup person-
nel.

To beef up the fiscal prospects of
the Moscow dates, Goskoncert
booked Willie Tokariev, a Russian
singer/songwriter now resident in
New York, as support for the Pink
Floyd dates and a nationwide tour
of his own. The fee for Tokariev for
a total of 62 concerts was $62,000.

Although Tokariev left the Soviet
Union in 1974, his albums have be-

come extremely popular over the .

last five years through purchase by
Soviet tourists in New York and
massive home copying.

In the event, his shows were very
successful, playing SRO houses at

most dates for which he was accom-
panied by Anatoli Kroll's jazz band.
This is an ironic contrast to his
American visibility, which is limited
to several small-run albums and
gigs at New York’s Odessa restau-
rant for the benefit of the Russian-
speaking community there.

The projected tour by Dylan was
canceled by mutual consent. It was
a wise decision under the circum-
stances. Dylan as an artist and
songwriter is relatively unknown in
the U.S.S.R., and Goskoncert does
not have the resources to mount
promotional campaigns to rectify
such situations.

The cancelation was prompted by
box-office forecasts for main cen-
ters like Leningrad proving far too
optimistic. The level of ticket prices
necessary to sustain appearances of
international artists is well beyond
the reach of the pockets of most
young Russian fans, irrespective of
their enthusiasm.

Russian dates for Simon seem
more unlikely as time goes by for
exactly the same reasons. The most
probable outcome is another exten-
sive tour for Tokariev, whose ab-
sence has definitely made his coun-
trymen’s hearts grow fonder.

VADIM YURCHENKOV

Filmtrax Acquires U.K.s Anglo-Swiss Agency

LONDON Filmtrax has acquired
Anglo-Swiss Artists’ Management, a
leading classical music agency here.

Founded in 1981 by Eleanor Hope
and Fiona Eakins, Anglo-Swiss repre-
sents more than 100 classical musi-
cians, including Sir Yehudi Menuhin
(whose annual festival it manages in
Gstaad), Justus Frantz, and conduc-
tor James Judd. It manages major
musical events in the London concert
halls and organizes international or-
chestral tours.

Says John Hall, Filmtrax chief ex-

ecutive: “Anglo-Swiss is an extreme-
ly dynamic company which we be-
lieve will spearhead our move into the
areas of artist performance and rep-
resentation, both natural extensions
of our current business activities.”

Filmtrax’s subsidiaries already in-
clude the Trax Music record and vid-
€0 production company, and printed
music publishers Novello & Co. and
Orpheus Publications; it also publish-
es such classical periodicals as The
Strad, Music & Musicians, The Musi-
cal Times, and Dance & Dancers.

Group Prez Worries Home-Taping War May Stall

CRIA Galls DAT Pact Only ‘Step One’

BY KIRK LaPOINTE

OTTAWA The president of the Ca-
nadian Recording Industry Assn.
worries that the federal govern-
ment now assumes that home-tap-
ing problems have been solved by
the recent international agreement
concerning digital audiotape.

As a result, says Brian Robert-
son, much-needed copyright re-
forms that deal with home taping
may not proceed. He says his indus-
try now must take the offensive to
ensure that the government sees
the DAT deal as “simply step one to
a solution, not a solution itself.”

“We are concerned,” Robertson

says. “We know that this phase of
copyright reform is going to be the
toughest politically to deal out.”

The industry is hoping for a
blank-tape levy and compensation
for creators as part of the second
phase of reforms to Canadian copy-
right legislation. The first bundle
passed last year-the first revisions
in 64 years-and a second wave was
expected soon after.

But a federal election was called,
a cabinet shuffle ensued, and the
bill was pushed back. Now there are
serious administrative delays in-
volving the drafting of a bill, and
Robertson believes it may be anoth-
er year before plans are unfurled.

Making matters more difficult in
imposing a levy is the political heat
the federal government is taking in
the scheduled 1991 implementation
of a wide-ranging goods and ser-
vices tax. A 9% tax will be imposed
on virtually all products, with the
exception of food and some ser-
vices. The consumer backlash is ex-
pected to be fierce.

Robertson doesn’t believe DAT
will be a mass-acceptance product:
“I think it's going to be a high-end
format for the audiophile. As a re-
sult, any deal on DAT should not be
perceived as all-encompassing.

“We still feel we have a big fight
on our hands,” he says.

Veteran Revels In The Success Of His ‘Rockland’ Album

Mitchell Right At Home Among Local Fans

OTTAWA American and Eurcopean
audiences may not yet have been
witness to it, but there is something
unique about the affinity Kim
Mitchell has with concertgoers and
record byyers in Canada. )

The veteran Canadian rocker,
with an eagerly awaited follow-up
to his triple-platinum, Juno-winning
album out now in Canada and re-
leased Aug. 4 on Atlantic in the
U.S,, says it’s a matter of staying
accessible and never playing down
to his fans.

“I always like to say that I feel
like I'’ve come in the same pickup
truck to the show as they do,” says
Mitchell, whose “Rockland” album
on Alert Records in Canada is the
hottest-selling domestic release of
the year.

The album was produced by
Mitchell in Los Angeles with engi-
neer Paul DeVilliers (Yes, Mr. Mis-
ter), and critics are saying his al-
bum-rock style has never sounded
better—or read better, either, with
longtime lyrical collaborator Pye
Dubois contributing what is argu-
ably his strongest writing yet.

But Mitchell, who fronted fabled
Canadian group Max Webster for
roughly a decade and had six gold
albums before launching his own
multiplatinum solo career, isn’t nec-
essarily putting all his eggs in one
basket this time around. Although
more effort than ever has been put
into “Rockland,” and more team-
work with Atlantic was done than
ever before on an American release,
Mitchell understands the vicissi-
tudes of the market and knows that
“it’s pretty much a lottery.”

“I don’t wrap myself up in game
plans for America or Europe,” he
says. “Ijust keep playing where I'm
wanted and hope for the best.”

This time, however, the best is be-
ing expected for him. With a major
Canadian tour slated for August,
the period shortly thereafter should
see him heading to other territories
to consolidate his following.

He has played abroad before to
acclaim, and his “Go For Soda” sin-
gle a few years ago was a regional
hit. The single was later used as the
centerpiece of a conscientious anti-
drunk-driving campaign by the in-
ternational Mothers Agaist Drunk

Driving group.

But, for whatever reasons, the
lanky, rather typical-looking rock-
er’'s massive acceptance at home
has not been parlayed into the inter-
national success many believe he is
owed. He is probably Canada’s best-
kept rock secret.

DeVilliers brought Mitchell a sol-
id understanding of how to rework
songs once in the studio. “If he
were a renovator, he’d tear down
his work five or six times,” Mitchell
jokes. The result is world-class
work that clicks.

Already, the album’s first single,
“Rock’N’Roll Duty,” is hitching on
to the Canadian charts and is way

out in front of the pack on Canadian
album-oriented rock radio. Beyond
that are other songs, harder and
softer, that represent Mitchell’s
best work yet.

And, while a proud father of two
who has been trying to balance the
often competing demands of rock
and parenthood, he knows some sac-
rifices will have to be made if the
U.S. takes notice.

““You can wait a long time, so
when you get a real chance, you
have to make those one-time sacri-
fices,” he says. “It’s the rock wives
of this world who deserve the med-
als. I mean, I'm just out there with
the boys.” KIRK LaPOINTE

MAPLE BRIEFS

PAUL BERRY, whose diligence no
doubt helped pave the way for copy-
right improvements in Canada, will
leave his post as president of the Ca-
nadian Musical Reproduction
Rights Agency when his contract
expires in September. He will move
to France and “establish a perma-
nent bridge between Canada and
Europe for the music and other cul-
tural industries as Europe moves to-
ward a common market in 1992,” a
release from his office says. No re-
placement has yet been named.

WILL ARMSTRONG will assume
the reins at the Canadian Broad-
casting Corp. on an interim basis.
CBC president Pierre Juneau’s sev-
en-year term ended July 31, but cu-
riously, the federal government
hasn’t appointed a replacement. The
radio and TV networks face budget
cuts starting next April.

J.P. GUILBERT has moved into a
new post at A&M Records of Cana-
da as VP of artist development. He
will continue to direct A&M’s pro-
motional efforts in music video, spe-
cial projects, dance, and country.
Promotion manager Randy Wells
has been moved up to VP of promo-
tion, where his focus will be radio.

MUCHMUSIC NETWORK will
complete a half-finished move to ba-
sic cable service across Canada

starting Sept. 1, expanding the
reach of the music-video network to
nearly 12 million people.

UVER TO CKFM-FM Toronto
from CHUM-AM goes Marty
Forbes, who slides in as the new
program director. Forbes had been
CHUM’s PD. Don Stevens, who had
held down the PD and the morning
on-air job, now is simply on-air.

ADD TO THE healthy list of Cana-
dian dance-music magazines one
from Toronto called Scope, which
has profiles of Milli Vanilli and Ap-
ollonia in the first issue.

ONCE AGAIN, the Montreal Inter-
national Jazz Festival flourished
this year, with more than 1 million
taking in some 35 shows, including
100,000 who took to the street for
Pat Metheny’s free show July 4.

Note: After more than eight years
at The Canadian Press, most re-
cently as news editor in Ottawa,
I'm leaving to join CBC as a host
on its new 24-hour-a-day news
channel, Newsworld, and as a re-
porter with The National. I'll still
be based in Ottawa, and my Bill-
board address remains: Kirk La-
Pointe, 83 Hamilton Ave. N., Otta-
wa, K1Y 1B8. I'd appreciate if any
mail or faxes headed for me at CP
could be redirected. My home of-
fice number is 613-725-8552; I'm
most easily reached on Mondays.
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BRITAIN (Courtesy Music Week/Gallup) As of 8/12/89

This | Last ]
Week | Week
1 1
2 2
3 5
4 | 3
5 | 13
6 | 6
7 4
8 7
9 | 27
10| 9
11 | 10
12| 8
13 | 26
14 | 19
15 | 12
16 | 32
17 | 16
18 | 30
19 | 11
20 | 15
21 | 17
22 | 14
23 | 36
24 | NEW
25 | NEW
26 | 35
27 | 34
28 | NEW
29 | 20
30 | 22
31 | 23
32 | 40
33 | 18
34 | 33
35 | NEW
36 | 24
37 | NEW
38 | NEW
39 | NEW
40 | 21

10 | 10
11 | 12
12 | 13
13 | 19
14 | 18
15 | 16
16 | 15
17 | 29
18 | 17
19 | 11
20 | 14
21 | 24
22 | 22
23 | 33
24 | 32
25 | 21
26 | 20
27 | 31
28 | 23
29 | 27
30 | 26
31 | 28
32 | 25
33 | NEW
34 | 30
35 | 34
36 | 37
37 | 35
38 [ NEW
39 | 39
40 | 38

SINGLES

SWING THE MOOD JIVE BUNNY & THE MASTERMIXERS musiC
FACTORY DANCE

WOULDN'T CHANGE A THING KYLIE MINOGUE PwL

FRENCH KISS LILLOUIS FFRR/LONDON

YOU'LL NEVER STOP ME LOVING YOU SONIA CHRYSALIS
POISON ALICE COOPER EPIC

DON'T WANNA LOSE YOU GLORIA ESTEFAN EPIC

TOOMUCH BROS cBS

ON OUR OWN (FROM GHOSTBUSTERS 2) B0BBY BROWN Mmca
TOY SOLDIERS MARTIKA cBS

AIN'T NOBODY RUFUS & CHAKA KHAN WARNER BROS.

WIND BENEATH MY WINGS BETTE MIDLER ATLANTIC

LONDON NIGHTS LONDON BOYS TELDEC/WEA

YOU'RE HISTORY SHAKESPEAR'S SISTER FFRR/LONDON
LANDSLIDE OF LOVE TRANSVISION VAMP mca

DAYS KIRSTY MACCOLL VIRGIN

PURE THE LIGHTNING SEEDS GHETTO

DO YOU LOVE WHAT YOU FEEL INNER CITY
THIS ONE PAUL McCARTNEY PARLOPHONE

BACK TO LIFE (HOWEVER DO YOU WANT ME) SOUL Il SOUL/CARON
WHEELER 10/VIRGIN

KICK IT IN SIMPLE MINDS VIRGIN

A NEW FLAME SIMPLY RED weEa
SUPERWOMAN KARYN WHITE WARNER BROS.
DO THE RIGHT THING REDHEAD KINGPIN & THE F3I
LOSING MY MIND LIZA MINNELLI EpiC

BLAME IT ON THE BOOGIE BIG FUN JIvE
SATELLITEKID THE DOGS D'AMOUR CHINA
SATISFACTION WENDY & LISA VIRGIN

RIDE ON TIME BLACK BOX deCONSTRUCTION/RCA
YOODOO RAY EP A GUY CALLED GERALD RHAM!
CHOICE? BLOW MONKEYS/SYLVIA TELLA RCA
BATDANCE PRINCE WARNER BROS.

ON ANDON ASWAD MANGO/ISLAND

LICENCE TO KILL GLADYS KNIGHT Mmca
BETTER DAYS GUN aam

HEY DJICAN'T.../SKA TRAIN BEATMASTERS FEATURING BETTY
BOO RHYTHM KING

SICK OF IT THE PRIMITIVES LAZY/RCA

THIS IS THE RIGHT TIME LISA STANSFIELD ARISTA

SELF! FUZZBOX WEA

KISSES ON THE WIND NENEH CHERRY CIRCA/VIRGIN

IT'S ALRIGHT PET SHOP BOYS PARLOPHONE

ALBUMS

GLORIA ESTEFAN CUTS BOTH WAYS EPIC

SIMPLY RED A NEW FLAME ELEKTRA

JASON DONOVAN TEN GOOD REASONS pwL

LONDON BOYS THE TWELVE COMMANDMENTS OF DANCE  wea
BOBBY BROWN DON'T BE CRUEL MCa

TRANSVISION VAMP VELVETEEN wmca

SOUL 11 SOUL CLUB CLASSICS VOL. ONE  10/VIRGIN

GUNS N’ ROSES APPETITE FOR DESTRUCTION GEFFEN

SIMPLE MINDS STREET FIGHTING YEARS VIRGIN

PRINCE BATMAN (SOUNDTRACK) WARNER BROS.

VANGELIS THEMES POLYOOR

GLOPE!FI’.AC ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU

10/VIRGIN

10/VIRGIN

PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE

NENEH CHERRY RAW LIKE SUSHI CIRCA/VIRGIN

INNER CITY PARADISE 10/VIRGIN

DEACON BLUE WHEN THE WORLD KNOWS YOUR NAME  css
DON HENLEY THE END OF THE INNOCENCE  GEFFEN

CLANNAD PAST PRESENT RCa

POGUE MAHONE PEACE & LOVE wea

QUEEN THE MIRACLE PARLOPHONE

FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON
CYNDI LAUPER A NIGHT TO REMEMBER EPIC

JOE LONGTHORNE ESPECIALLY FOR YOU TELSTAR

KYLIE MINOGUE KYLIE PwL

BETTE MIDLER BEACHES (SOUNDTRACK) ATLANTIC

KARYN WHITE KARYN WHITE WARNER BROS.

POINTER SISTERS JUMP—THE BEST OF THE POINTER SISTERS Rca
MADONNA LIKE APRAYER siRe

ENYA WATERMARK WwEa

TOM PETTY FULL MOON FEVER McCa

CHAKA KHAN LIFE IS A DANCE—THE REMIX PROJECT WARNER BROS.
BANGLES EVERYTHING cBs

IMAGINATION ALL THEHITS sTyLus

GUNS N’ ROSES GN'RLIES GEFFEN

KIRSTY MACCOLL KITE VIRGIN

DE LASOUL 3 FEET HIGH AND RISING  BIG LIFE

MICHAEL JACKSON BAD €PIC

STEVIE NICKS THE OTHER SIDE OF THE MIRROR  EmI

INXS KICK MERCURY/PHONOGRAM

PET SHOP BOYS INTROSPECTIVE PARLOPHONE

CANADA (Courtesy The Record) As of 8/14/89 PAN-EUROPEAN CHARTS s/12/89
SINGLES £ ‘ -
1 | 2 | BABY DON'T FORGET MY NUMBER MILLI VANILLI ARISTA/BMG HOT 100 SINGLES
2 | 1 | BUFFALOSTANCE NENEH CHERRY VIRGIN/A&M 1 | 6 | BATDANCE PRINCE PaiSLEY PARK
3 7 BATDANCE PRINCE WARNER BROS./WEA 2 14 | ETERNAL FLAME THE BANGLES cBS
4 | 4 | EXPRESS YOURSELF MADONNA SIRE/WEA 3 | 11 | BACK TOLIFE SOUL Il SOUL/CARON WHEELER 10 RECORDS
5 | 6 | DRESS FORSUCCESS ROXETTE CAPITOL/CAPITOL 4 | 3 | EXPRESS YOURSELF MADONNA SIRE
6 8 | ONOUROWN BOBBY BROWN MCA/MCA 5 10 | LAMBADA KAOMA cBs
7 5 | WIND BENEATH MY WINGS BETTE MIDLER ATLANTIC/WEA 6 5 | DAS OMEN (TEIL 1) MYSTERIOUS ART cBs
8 9 | IF YOU DON'T KNOW ME BY NOW SIMPLY RED ELEKTRA/WEA 7 | 17 | LICENCE TOKILL GLADYS KNIGHT mcCa
9 | 3 | GOODTHING FINE YOUNG CANNIBALS I|RS./MCA 8 | 13 SW"gfcw;Y'g?'?Cg JIVE BUNNY & THE MASTERMIXERS musiC
10 13 | SO ALIVE LOVE & ROCKETS VERTIGO/POLYGRAM 9 9 IT'S ALRIGHT PET SHOP BOYS PARLOPHONE
11 15 | LOVEIS ALANNAH MILES ATLANTIC/WEA 10 12 | TELLITUKEITIS DON JOHNSON EPIC
L2i] UL/ EROCKIONMICHAELD AN R L e 11 | 2 | JOHNNY JOHNNY COME HOME AVALANCHE wea
13 | 17 | WHAT YOUDON'T KNOW EXPOSE ARISTA/BMG 12 | NEW | WOULDN'T CHANGE A THING KYLIE MINOGUE PwL
14 | 10 | THIS TIME | KNOW IT'S FOR REAL DONNA SUMMER ATLANTIC/WEA 13 | 1 | YOU'LL NEVER STOP ME LOVING YOU SONIA CHRYSALS
15 | 12 | IDROVE ALLNIGHT CYNDILAUPER EPIC/CBS 14 4 | MANCHILD NENEH CHERRY VIRGIN
16 | 14 | DOCTOR THE DOOBIE BROTHERS CAPITOL/CAPITOL 15 8 | SEALED WITH AKISS JASON DONOVAN PwL
17 | NEW | TOY SOLDIERS MARTIKA COLUMBIA/CBS 16 7 TOO MUCH BROS c¢BS
18 18 | SOLDIER OF LOVE DONNY OSMOND CAPITOL/CAPITOL 17 | 20 | DON'T WANNA LOSE YOU GLORIA ESTEFAN EPIC
19 | 20 | SATISFIED RICHARD MARX EMI/CAPITOL 18 19 | THE LOOK ROXETTE PARLOPHONE
20 19 | ITDOESN'T MATTER COLEMAN/WILDE ATTIC/A&M 19 | NEW| LULLABY THE CURE FICTION/POLYDOR
ALBUMS 20 | 15 | HOTEL CALIFORNIA THE EAGLES AsvLum
1 1 | FINE YOUNG CANNIBALS THE RAW AND THE COOKED IR.S./MCA HOT 100 ALBUMS
2 | 2 | PRINCE BATMAN (SOUNDTRACK) WARNER BROS./WEA 1 | 2 | QUEEN THE MIRACLE PARLOPHONE
3 | 3 | MILLIVANILLI GIRL YOU KNOW IT'S TRUE ARISTA/BMG 2 | 4 | SIMPLEMINDS STREET FIGHTING YEARS VIRGIN
a4 4 TOM PETTY FULL MOON FEVER MCA/MCA 3 1 PRINCE BATMAN (SOUNDTRACK) WARNER BROS.
5 5 | MADONNA LIKE A PRAYER SIRE/WEA 4 : 3:‘;0'-::? u’; giﬁ;ﬂg‘: WEA
6 | 9 | ALANNAHMILES ATLANTIC/WEA 5 SIRE
7 | 6 | JOMNCOUGARMELLENCAMP BIG DADDY MERCURY/POLYGRAM 6 | 7 | THECURE DISINTEGRATION FICTION/POLYDOR
8 | 8 | THECULT SONIC TEMPLE BEGGARS BANQUET/POLYGRAM 7 | 6 | PAUL McCARTNEY FLOV’:;;*S INTHE DIRT = PARLOPHONE
9 | 10 | PAULA ABDUL FOREVER YOURGIRL VIRGIN/A&M g NEW | GLORIA ESTEFAN CgTSGOOTDHRvé:;(S)NZPIC
10 | 7 | KIMMITCHELL ROCKLAND ALERT/CAPITOL A g ‘gio" °°N°V8:E LK';HT i PWL
11 | 14 | RICHARD MARX REPEAT OFFENDER EMI/CAPITOL 2 JOE COCKER CARITOR
e s || e IEmees myEeae 11 | 10 | GUNS N'ROSES APPETITE FOR DESTRUCTION GEFFEN
: 12 | 11 | JOMNNY HALLYDAY CADILLAC PHILIPS/PHONOGRAM
13 13 | LOVE & ROCKETS  VERTIGO/POLYGRAM
) 13 | 14 | DON JOHNSON LETITROLL EPiC
14 | 12 | BOBBY BROWN DON'T BE CRUEL MCA/MCA
14 12 | SOULIISOUL CLUB CLASSICS VOL. ONE 10 RECORDS
15 | 17 | DONMHENLEY THE END OF THE INNOCENCE GEFFEN/WEA
15 | 13 | NENEH CHERRY RAW LIKE SUSHI CiRCa
16 | 15 | JEFFHEALEY BAND SEE THELIGHT ARISTA/BMG e o T o e i
17 | 19 | NEW KIDS ON THE BLOCK HANGIN' TOUGH COLUMBIA/CBS 17 | 15 | LONDONBOYS THE TWELVE COMMANDMENTS OF DANCE
18 | NEW | SIMPLY RED A NEW FLAME ELEKTRA/WEA TELDEC/WEA
19 | 18 | NENEH CHERRY RAW LIKE SUSHI VIRGIN/A&M 18 | 16 | FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON
20 | NEW | VARIOUS ARTISTS GHOSTBUSTERSI MCA/MCA 19 | NEW | TRANSVISION VAMP VELVETEEN mca
20 | 17 | BOBBY BROWN DON'T BE CRUEL Mca
WEST GERMANY  (Courtesy Der Musikmarkt) As of 7/31/89 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 8/6/89
SINGLES SINGLES
1 | 1 | DASOMEN (TEIL 1) MYSTERIOUS ART CBS 1 | 1 | THELOOK ROXETTE EMm:
2 | 2 | MANCHILD NENEH CHERRY VIRGIN 2 | 2 | YOUGOTIT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK CBS
3 | 3 | TELLITLIKEITIS DON JOHNSON EPIC 3 | 3 | BATDANCE PRINCE wea
4 4 SEALED WITH A KISS JASON DONOVAN  pwL 4 7 IF YOU DON'T KNOW ME BY NOW SIMPLY RED wEa
5 8 | IT'S ALRIGHT PET SHOP BOYS PARLOPHONE 5 4 | BEDROOMEYES KATE CEBERANO FESTIVAL
6 6 EXPRESS YOURSELF MADONNA SIRE 6 10 | BABY | DON'T CARE TRANSVISION VAMP wEa
7 10 | BLAME ITON THE RAIN MILLI VANILLI HANSA 7 9 SAY GOODBYE INDECENT OBSESSION LIB/CBS
8 5 | THE CHALLENGE CHRIS THOMPSON ARIOLA 8 6 | ETERNAL FLAME THE BANGLES CBs
9 | 11 | LOVEISASHIELD CAMOUFLAGE METRONOME 90 8 E’:PP;E:: V:U:S'%F MADO';';A EW:I\DLER
10 | 7 | LULLABY THE CURE METRONOME 1 5 | WIND BENEAT WINGS BETT| WEA
11 18 | BACK TOLIFE SOUL Il SOUL VIRGIN 11 14 | ONIONSKIN BOOM CRASH OPERA wEea
12 | 14 | BATDANCE PRINGE WARNER BROS. 12 | 18 | FUNKY COLD MEDINA TONE LOC FESTIVAL
13 | 9 | THELOOK ROXETTE em 13 | 12 | ALLIWANNA DO IS DANCE COLLETTE cas
14 | 12 | FERRY 'CROSS THE MERSEY VARIOUS PwL 14 | 17 | TELEPHONE BOOTH |AN MOSS MUSHROOM/FESTIVAL
15 | 15 | IS EVERYBODY HAPPY DAVID HASSELHOFF WHITE 15 | 16 | ROCKET DEFLEPPARD POLYGRAM
16 | 20 | WHAT A WONDERFUL WORLD LOUIS ARMSTRONG A&P POLYDOR el Al s AR e
17 | 13 | ETERNAL FLAME BANGLES cas :; Nf;” | WA:TTI"T““":I QLSEVEE: ETMIXA POLYGRAM
18 | 19 | ATOMIC CITY HOLLY JOHNSON Mca
19 | 17 | FUNKYCOLD MEDINA TONELOC ISLAND ;: Nf;” ‘;::égg: ‘:J;:F:ioz’ég‘ B:S\WN ESTvAL
20 |NEW | DRESSED FOR SUCCESS ROXETTE PARLOPHONE FARE
ALBUMS
1 1 DEF LEPPARD HYSTERIA POLYDOR
UE
1| 1| QUEEN THEMIRACLE PaRLOPHONE 2 | NEW| TRANSVISION VAMP VELVETEEN wea
2 | 3 | SIMPLEMINDS STREET FIGHTING YEARS VIRGIN o | Rty e ESER G
3 | 4 | PRINCE BATMAN (SOUNDTRACK) WARNER BROS. e | 6 | SIMPLYRED ANEWFLAME wea
; ; ;%i‘i%mis%“oﬁ?ﬁ:;ff S!:c caprToL 5 | 3 | FINEYOUNG CANNIBALS THE RAW AND THE COOKED POLYGRAM
6 | 5 | ANDREWLLOYD WEBBER PREMIERE COLLECTION POLYDOR
6 | 8 | JASONDONOVAN TEN GOOD REASONS PwL 7 | 4 | PRINCE BATMAN (SOUNDTRACK) wea
[ | 7 | oo seameen ¢ | 7 | Meomerts e o
9 | 10 | BLACK SORROWS HOLD ON TO ME cBs
9 | 10 | SIMPLYRED A NEWFLAME WEa
10 | 8 | DARYL BRAITHWAITE EDGE css
L0 (U | ENENEHICHE RRYIIR AWILIREISUSH VRGN 11 | NEW| DEBBIE GIBSON ELECTRIC YOUTH wea
i; ig :(A)UL M;g::nm:v BELACS>¥VERS IN THE DIRT PARLOPHONE 12 | 17 | GIPSYKINGS GIPSYKINGS cBs
BEEL“ 'c‘)s‘;" Oy 13 | 11 | JASON DONOVAN TEN GOOD REASONS fes
H : K, s GEE S RONC AR BR‘;S[-)E o 14 | 16 | GUNS N'ROSES APPETITE FOR DESTRUCTION wEa
14 | 18 | STEVIE NICKS THE OTHER SIDE OF THE MIRROR EMmt B IR s S o
15 | 13 | CAMOUFLAGE METHODS OF SILENCE METRONOME 16 | 9 | QUEEN THEMIRACLE ew
16 | 19 | MIKE OLDFIELD EARTHMOVING VIRGIN 17 | 13 | STEVIENICKS THE OTHER SIDE OF THE MIRROR EMI
L A B ANGLES N ER YT I CRCes 18 | 14 | JOHN COUGAR MELLENCAMP BIG DADDY POLYDOR
18 | 14 | SOUNDTRACK RIVALEN DERRENNBAHN Hansa 19 | 19 | JAMESREYNE HARD REYNE Em
29| R2OR| GUNSINYROSE S A RRE T Vel O R D R IO NG e 20 | 12 | JOHNNY DIESEL & THE INJECTORS JOHNNY DIESEL & THE
20 | 15 | ORIGINAL NAABTAL DUO EIN BISSCHEN GLUECK ARIOLA INJECTORS FESTIVAL
]TALY (Courtesy Musica & Dischi) As of 8/7/89 FRANCE (Courtesy of Europe 1) As of 8/5/89
SINGLES SINGLES
1 | 3 | VIVALAMAMA EDOARDO BENNATO VIRGIN 1 | 1 | LAMBADA KAOMA cas
2 | 1 | WHEN THE NIGHT COMES JOE COCKER capiTOL 2 | 5 | JETESUIVIVRAI JEAN PIERRE FRANCOIS EMI
3 | 2 | EXPRESS YOURSELF MADONNA SIRE 3 | 2 | JOHNNY JOHNNY COME HOME AVALANCHE WwEA
4 6 TIPRETENDO RAF cGp 4 4 MIRADOR JOHNNY HALLYDAY POLYGRAM
5 4 | BATDANCE PRINCE WARNER BROS. 5 3 | HOTEL CALIFORNIA EAGLES wea
6 | 7 | SCAPPACONME JOVANOTTI iBiZa 6 | 7 | HELP! BANANARAMA POLYGRAM
7 5 | MY BRAVE FACE PAUL McCARTNEY PARLOPHONE 7 6 | JARDIN D'ENFANTS DEBUT DE SOIREE css
8 11 | ALLIWANTISYOU U2 ISLAND 8 10 | ETERNAL FLAME BANGLES css
9 | 8 | THELOOK ROXETTE PARLOPHONE 190 ig :‘Ozl:;;‘:: ;gﬁ";-y F;LDMAN-JONI JAMISON  POLYDOR
10 | 14 | MARINA ROCCO & THE CARNATIONS cGD EI
11 | 10 | LULLABY THECURE rOLYDOR 11 | 15 | SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS POLYGRAM
12 | o | THIS IS YOUR LAND SIMPLE MINDS VIRGIN 12 | 8 | COMME D'HABITUDE FLORENE PAGNY POLYGRAM
13 | NEW| GRINGO SABRINA SALERNO BMG ARIOLA :: :; IT:L%I";‘:L'L":I‘(’;"’:T” 2:3; ’:iﬁ;egog:s" SUMMERIWES
14} 12 | |WANTITALL QUEEN PARLOPHONE 15 | 12 | MOIJ'AIME LES FILLES LES MUSCLES cBs
LSl Rog | IPREAKTHR UOLE ENREN] 16 | NEW | STRAIGHT UP PAULA ABDUL VIRGIN
16 | 16 | WHATIAM EDIE BRICKELL & NEW BOHEMIANS WEA
17 ON VA FAIRE LA JAVA LA BANDE A BASIL & ANDRE VERSCHUREN
17 13 | YOU ARE ON MY MIND SWING OUT SISTER FONTANA ° CARRERE R
18 | 15 | IF YOU DON'T KNOW ME BY NOW SIMPLY RED ELEKTRA 18 | NEW | TOO MANY BROKEN HEARTS JASON DONOVAN PwL
19 [NEW| IT'S ALRIGHT PET SHOP BOYS EMmi 19 | NEW| | DON'T WANT ALOVER TEXAS POLYDOR
20 | 17 | FERRY 'CROSS THE MERSEY VARIOUS PwL 20 | NEW| MOVE YOUR FEET TO THE RHYTHM OF THE BEAT HIT HOUSE cas
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EWSMAKERS

Special Effects. Atlanta-based group Something Special signs a recording
agreement with CBS Associated Records. Shown, from left, are Dave Glew,
president, Epic/Associated Labels; Something Special’s Danny Thomas, Martin
Radden, and Bobby Foster; Hank Caldwell, senior VP, black music, Epic/
Associated Labels; Tony Martell, senior VP/GM, Epic/Associated Labels; Mike
Jones, product manager, Epic; and Something Special’s manager, Henry Alien,
president of Allen Productions.

On The Waterfront. Polydor/PolyGram group Waterfront is congratulated by label and management executives on the
top 10 success of its single, “Cry.” Pictured, from left, are Jim Urie, VP of marketing, PolyGram; Dick Asher, president,
PolyGram; Waterfront's Phil Cilia and Chris Duffy; Dane Venable, product manager, PolyGram; John Newman,
Waterfront's manager; and Jim Caparro, senior VP, national sales and branch distribution, PolyGram.

Bolton Goes BMI. Columbia Records artist Michael
Bolton Is joined by publishing and management executives
as he signs with BMI. Pictured seated, from left, are

Frances Preston, president and CEO, BMI; and Bolton. James Gang. Pop legend Tommy James is toasted at a

Pictured standing, from left, are Del Bryant, VP, performing special reception to mark his signing to Aegis

rights, BMI; Rick Sanjek, VP, writer/publisher relations, Entertainment Inc. Pictured, from left, are Ron Alexenburg,

BMI; Barbara Cane, senlor director, writer/publisher chief operating officer, Aegis; James; Carol Ross- - >
relations, BMI; Louis Levin, Bolton's manager; and Bob Durborow, manager; and Joe Cohen, CEO of Aegis and Nelson Entertainment. Saxophonist Nelson Rangell, right, signs a recording
Epstein, attorney. president of the Leslie Group. agreement with GRP Records, which has scheduled a September release for

his “Playing For Keeps" album. At left is Larry Rosen, co-president, GRP.

WARNER BROS.
RECOMES

Visitor Parking

- A

>y

-

e

Washington’s Round-Up. Howard

r

Holisting Sales. Geffen Records’ newly expanded sales staff gathers in Palm Washington, longtime parking lot Ry : 28 )
Springs, Calif., for their annual sales conference. Shown standing, from laft, are  attendant at Warner Bros. Records— . =58 \

Mike Maska, regional sales manager, East Coast; Eddie Gilreath, VP; Bill whose career began in 1929 at - 3. *
Kennedy, regional sales manager, Midwest; and Jason Whittington, regicnal Warner Bros. Pictures—is honored by 2., ) k-
sales manager, West Coast. Shown seated, from left, are Linda Allen, assistant labei employees on his 80th birthday. ) —= ; ———

to Gilreath; iris Grubman, national sales manager/single sales director; Susan Washington's surprise party was Wire Ahead. Enigma Records group Wire takes a break with top label brass
Klasen, regional sales manager, Southwest; Holli Rogers, market research; Joey  hosted by David Lee Roth, with such prior to the release of “In Vivo," its follow-up single after “Eardrum Buzz.”
Quarles, regional sales manager, Southeast; and Tina Rodrequez, national luminaries as John Fogerty and Randy  Pictured, from left, are William Hein, chairman, Enigma; Wire's Graham Lewis
marketing/promotion director. Crawford also in attendance. and Colin Newman; and Wesley Hein, president, Enigma.
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LIFELINES

BIRTHS
Girl, Jessica Lynn, to Luis and
Gladys Perez, July 5 in Philadel-
phia. She is with Disc Makers, a di-
vision of Audio and Video Labs
Inc., there.

Boy, William Joseph, to Richard
Vogt and Joanne Bouffard, July
27 in New York. He is a research
director for LBS Communications.
She is VP of program research at
Showtime Networks Inc.

Boy, Zachary, to Stanley Hill and
Linda Moleski Hill, Aug. 2 in
Shelton, Conn. She was formerly a
reporter for Billboard.

MARRIAGES
Ryan Tee to Maria Catapusan,
June 17 in Oakland, Calif. He is
special projects coordinator for
BMI’s general licensing division
and a singer/songwriter.

Stephen Glendinning to Lisa
Miliman, July 14 in Porquey, En-
gland. He is GM of First Stars
Management. She is director of na-
tional press and media relations/
West Coast for Elektra Records.

Jack Zacks to Roz Spector, July
12 in Miami. She is executive VP at
Spec’s Music Inc.

Jay DewBerry to Kelley Ashtari,
July 22 in Chicago. They are co-
music directors of WCRX there.

Larry Scott to Kim J. Davis, July
23 in Blackwood, N.J. He is presi-
dent/CEO of Cabscott Broadcast
Productions Inc. She is a corporate
officer of C.B.P. Film To Tape Inc.

William Preciado to Toby Bean,

July 29 in Santa Barbara, Calif. He
is royalty manager of Filmtrax, in
Los Angeles.

DEATHS
Larry Parnes, 59, July 30 in Lon-
don. See story, page 66.

Bull Moose Jackson, 70, of can-
cer, July 31 in Cleveland. Jackson
was regarded as one of the found-

ing fathers of R&B, having scored
nine hit singles during the late
'40s. With his ballad “I Love You,
Yes I Do,” Jackson became the
first R&B artist to receive a gold
record.

Send information to Lifelines,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

NEW
COMPANIES

Cary Goldberg Public Relations
Inc., formed by Cary Goldberg,
formerly of Levine/Schneider
Public Relations. Initial signings
include Real Life, Michael Des
Barres, the Paine Bros., and Ray-
love Nelson Entertainment. Suite
104, 7270 W. Franklin Ave., Los
Angeles, Calif. 90046; 213-969-
8357.

Maison Records, formed by Mike
and Tina Marie Maison. Emphasis
on progressive rock, contemporary
country, MOR, and the soft for-
mat. Currently accepting material.
P.O. Box 1029, Poway, Calif.; 619-
486-1318. '

SkyTalk Entertainment, formed

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
' Sale/ Open Close
Company 1000's 1/25 7731 Change
NEW YORK STOCK EXCHANGE
Blockbuster Entertainment . ... ........ 2322.1 14Y, 13%, Y,
CESI® acoococaoanaocoococooncocooonaanoa 219.7 219 220 +1
Capital Cities Communications . . . ....... 91.7 527%, 528 +Y
CarolcoPictures . . . . ..o v v it it 244 10Y, 10Y,
@0 coocoooccooooocaonocoooaa 3562.6 68 66, -1Y,
Columbia Pictures . . . . ............. 1581.3 22Y, 22 =Y
WaltDisney . ... .......ouiiiiunnns 5868.3 107Y, 114%, +7Y,
EastmanKodak . .................. 6344.3 48Y, 47%, +,
Handleman . ..................... 442.9 28%, 29 +Y,
MCAINC. « vt e it et e et et iaenns 3041.7 667, 67Y, +Y,
MGM/UA . .. ... ... 63.4 187 19 +Y,
Orion Pictures Corp. . . .. ... .. ... .. 378.2 21Y, 21%, +Y
Paramount Communications Inc. . ... ..... 2451.3 59 57 -2
Pathe Communications . . .............. 51.5 3% 3, Y
SonyCorp. - .. e 62.9 57%, 57, -,
TDK oo e e 6.1 41%, 42 +Ys
VeStron InC. o . v v v oot i 83.3 3 3 +Y
Warner Communications Inc. . . ......... 5869.3 67, 67 -
Westinghouse . . . ................. 1865.9 69Y, 72Y, +27%,
AMERICAN STOCK EXCHANGE
CommMEron . ... oo i it e 9.9 7% 7%, =%
Electrosound Group Inc. . . .. .......... 35.7 1Y, )
Nelson Holdings Int'l . . .............. 203.5 VA Ya -
NewWorldPictures . . .. ............. L
Price Communications .. ... .......... 60 67 6, -
Prism Entertainment . ............... 9 3Y 27, +Y,
Unitet Video . . ... oo i v e e nnnnnn 3.8 13% 13Y%, =%
July 31
Company Open Close Change
OVER THE COUNTER
Acclaim Entertainment . . ... ... L Lo o oo
Certron COrp. . . . . it i e e e 1% 1% ..
Dick Clark Productions . . .. .. ... ¢c¢coveeeeennnnas 5 LYA Y
LINBroadcasting . .. .........¢c.vieivuooenns 109 109
LIVEEntertainment . .. ... ...t vrveerneonenn 18Y, 17% ~Ya
Recoton Corp. . . .o oo it it it i e e 6 6
Reeves Communications . . . ... .. ..ottt BY4 B4
[RFER 6 00000000000000000000000000a000G0 2%, 2% .
Satellite Music Network, Inc. . . ... ................ 5% 5%
Scripps Howard Broadcasting . . .................. 76 76
Shorewood Packaging . . . ............c0uuvuu.unn 26 27 +1
Sound Warehouse . . . ..o v v i it i i i o it
SPECSMUSIC . o v ot e e e e e 8%, 87, +,
Starstream Communications Group,Inc. . ... .......... 1 1
Trans WOrld MUSIC + - & v v o v v v e vt et e e e et et neees 20 19%, +Y,
Video Jukebox Network . . .. ... ............c00.. 3 3
Wall To Wall Sound And Video . . . ................. 3%, 3¥,
Westwood One . . ..o u i ittt it e 10v, 10Y,
Open Close
Company 7/24 8/1 Change
LONDON STOCK EXCHANGE (In Pence)
Chrysalis . ...ttt ettt it e s e 173 171 -2
M fE3 ccnnaaoococoocoonnaaoaocoooaoncoaanoa 222 231 +9
ReallyUseful Group . .. ... . ... ... .. it enunnn 652 648 -4
ThornEME . . L e e 828 853 +25

by Mike Corso and Brad J. Fuss, is
a video production firm specializ-
ing in the production of satellite
press conferences and video news
releases. Suite 22D, 2 Lincoln
Square, New York, N.Y. 10023;
212-769-3830.

Syntax Records, an independent
label formed by John Matarazzo.
The company will operate as a sub-
division of Intercom Music Corp.,
of which Matarazzo is president.
Emphasis will be placed on jazz
and new age music. 6600 River
Road, West New York, N.J. 07093;
201-868-6400.

Docess Enterprises, formed by
Dale Dougherty, is a production/
promotion company servicing the
Allentown and Lehigh Valley, Pa.,
area. 17 S. Halstead St., Allen-
town, Pa. 18103; 215-433-2586.

Mr. Henry Records, an indepen-
dent rap label formed by Ivan
Kuper and Hank Lam. First re-
lease is ‘““Hard Hittin’ "’ by Def
Squad. Company is currently solic-
iting finished master tapes from
unsigned rap artists. P.O. Box

66274, Houston, Texas 77266; 713-
520-5791.

Kuper-Lam Music, a music pub-
lishing company formed by Ivan
Kuper and Hank Lam. P.O. Box
66274, Houston, Texas 77266; 713-
520-5791.

Boom! Boom! Bang! Publishing
Inc., a progressive music publish-
ing and artist management firm,
formed by Peter A. Tappen. Cur-
rently performs administrative
publishing for independent record-
ing companies and artist represen-
tation. Suite 815, 100 North La-
Salle St., Chicago, Ill. 60602; 312-
372-1575.

Fortune Boy Records, an indepen-
dent label, formed by Daryl Ow-
ens. Company specializes in rap
and R&B music, and includes a vid-
eo production division. New mate-
rial by unsigned artists is current-
ly being accepted. P.O. Box 28763,
Seattle, Wash. 28763.

Send information to New Com-
pantes, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

CALENDAR |

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

AUGUST

Aug. 14, National Academy Of Songwriters’ “The
New Alternatives: New Age/New Jazz/New Folk,”
At My Place, Santa Monica, Calif. Bruce U.R. Walk-
er, 213-463-7178.

Aug. 17-20, Jack The Rapper's 13th Annual Fam-
ily Affair, Atlanta Airport Marriott, Atlanta. Billye
Love, 407-423-2328.

Aug. 21, Composer's Workshop, 38 E 29th St,
New York. Sheila Davis, 212-674-1143.

August 22, Miller/Viglione's Music Business
Monthly Career Workshop (11, Holiday Inn, Somer-
ville, Mass. Joe Viglione, 617-935-5386, or Julie
Fiore, 617-242-3353.

Aug. 24, National Academy Of Songwriters’ Spot-
light Performance, Carlos N' Charlie’s, Los Angeles.
Bruce U.R. Walker, 213-463-7178.

SEPTEMBER

Sept. 7.9, Entertainment Business Expo '89, Cuy-
ahoga Community College, Cleveland. 216-464-5055.

Sept. 13-16, NAB Radio '89, Convention Center,
New Orleans. 202-429-5444. .

Sept. 15-24, Eleventh Annual Georgia Music Fes-
tival, Atlanta. Glenn Christian, 404-656-3551.

Sept. 21, National Academy Of Songwriters’
Spotlight Performance, Carlos N’ Charlie's, Los An-
geles. Bruce U.R. Walker, 213-463-7178.

Sept. 21-23, Concrete Foundations Forum '89,
Sheraton Universal Hotel, Los Angeles. Kim Kaiman,
212-645-1360.

Sept. 21-24, Rap Conference, International Hotel,
Atlantic City, N.J. Dee Rollins, 609-345-0885.

Sept. 23, Focus On Video 89 Canada’s National
Video Trade Show, Regal Constellation Hotel, Toron-
to. Angela Abromaitis, 416-763-2121.

Sept. 24-26, Amusement Business and Billboard's
Seventh Annual Sponsorship Seminar: Winning At
Sponsorship, Hotel Inter-Continental, New Orleans.
615-321-4254.

Sept. 25-27, NARM Retailers Conference, Bilt-
more Hotel, Coral Gables, Fla. 609-596-2221.

FRENCH RIGHTS GROUP HEAD ASSAILS BREACHES OF BERNE CONVENTION

(Continued from page 4)

U.K., another Berne signatory,
whose copyright law does not in-
clude provision for a home taping
royalty—and the same goes for
moral rights in the U.S.”

Tournier continues, ‘“‘In France,
when an international agreement
is ratified, it becomes, ipso jure,
part of the internal law. But this
does not apply in Anglo-Saxon
countries, where provisions of an
international treaty which has
been ratified need to be incorporat-
ed specifically in national legisla-
tion.”

The U.K. Department of Trade
& Industry denies that the U.K. is
in breach of the Berne treaty. A
ministry spokeswoman says the
Copyright, Designs & Patents Act
in force as of Aug. 1 enables rights
owners to protect their works
against illegal copying.

In contrast, Jay Berman, presi-
dent of the Recording Industry
Assn. of America, supports Tour-
nier’s position. ‘“His remarks show
that with the U.S. accession to the
Berne Convention has come mo-
mentum to shake up [the World In-
tellectual Property Organization],
and I believe that will be benefi-
cial, considering the changes and
challenges over the next few
years. I certainly have no problem
with what he said.”

Since the Berne Convention was

first drafted in 1886, there have
been a number of text revisions
following diplomatic conferences
in Berlin (1908), Rome (1928), Brus-
sels, Belgium (1948), Stockholm,
Sweden (1967), and Paris (1971).

“But not all of these have been
in the interests of rights owners,”
says Tournier. ““In fact, the Stock-
holm revision, which provided for
major concessions in the matter of
rights payments for developing
countries, was a total sellout and
provoked so much antagonism
among rights owners that a new
diplomatic conference had to be
convened in Paris in 1971, when
the protocol was repealed.

“My fear is that the accession to
Berne of powerful countries like
the U.S.A. and, eventually, the
U.S.S.R., whose influence could be
used to persuade signatories to
harmonize their national laws up-
ward, may instead seek to initiate
a scaling down of protection inter-
nationally,” he continues. ‘“‘Cer-
tainly the attitude of the U.S. in
this particular instance does not
encourage too much optimism.”

Tournier says that a situation in
which countries that are signa-
tories to the Berne Convention
give different levels of protection
to one another is clearly unsatis-
factory and unfair. But he claims
that the only way to change the sit-

uation is for the government of a
high-protection-level country to
bring the government of a country
that violates its obligations under
the Berne Convention to the World
Court in The Hague.

“There are so many anomalies
among Berne member countries,”
Tournier says. ‘“‘For example, Ru-
mania gives no protection to for-
eign authors—a clear violation of
the Berne treaty—and Australia,
which has ratified the Paris ver-
sion of Berne, has put through a
tape levy but has decided that only
Australian rights owners will ben-
efit from it, clearly another bla-
tant violation of Berne.

“Egypt has ratified the Paris
text—but not Canada, which has
not advanced from the 1928 text.
And Turkey is only giving the low
level of protection provided by the
1908 text. All these anomalies
should be eliminated, and signa-
tory countries should be required
either to bring their intellectual
property protection up to the level
of the 1971 Paris text or else to
leave the Union.”

Tournier is now considering call-
ing for an international committee
of rights owners to be set up to dis-
cuss ways of upwardly harmoniz-
ing copyright protection levels
among rights owners in the 76
Berne Convention countries.

BILLBOARD AUGUST 19.-1989
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NONA HENDRYX

Skin Diver

PRODUCERS: Peter Baurnann & Nona Hendryx
Private Music 2055

This often ethereal and hypnotic
effort certainly signifies a change
from Hendryx’s days with LaBelle as
well as from her preceding solo
works. Though some of the hard
edges are gone, the passion remains
and is evident at every turn, from the
swirling “Off The Coast Of Love” to
the minimalist lyric of “Tears.”
Should do well at modern rock.

THE OCEAN BLUE

PRODUCERS: Mark Opitz; John Porter

Sire 25906

This British quartet takes pop music
on a gentle tack, with sweet, ringing
vocals and the swell of an occasional
string section in the background.
Highlights include the ethereal hooks
of “Vanity Fair,” the evocative
saxophone riff of “Drifting, Falling,”
and the delicious vocal harmonies of
“Just Let Me Know" and “Love
Song.”

BRENDAN CROKER & THE 5 0’CLOCK SHADOWS
PRODUCER: John Porter

Silvertone/RCA 1209

Heavily augmented three-piece
English combo recalls pub rock of
yesterday, albeit with a tuneful slant
at the charts. Album’s lead-off track,
“No Money At All,” seamlessly mates
the group with guest Mark Knopfler's
“Sultans Of Swing-styled picking.
Tanita Tikaram and Eric Clapton are
among other drop-ins on the set,
which shows plenty of top 40 promise.

PRINCESS PANG

PRODUCER: Ron St. Germain

Metal Blade/Capitol 92584

Hard rock quintet shows enough
moxie to make chart moves on one of
the first Metal Blade projects to go
through Capitol. Raw-voiced distaff
howler Jeni Foster is the trump card
here, keeping things rocking
convincingly on “Trouble In
Paradise,” “Find My Heart A Home,”
and other album rock blazers.

BLUE AEROPLANES

Friendloverplane

PRODUCERS: Gerald Langley, Charlie Llewellin,
Angelo Bruschini, J.J. Key, Blue Aeroplanes
Restless Records 72314

Many modern rockers have already
embraced this British band’s blend of
’60s pop psychedelia and '80s
alternative sound. On this collection
of unreleased material interspersed
with previous singles and EP cuts, the
new tunes—such as the mandolin-
laced “Tolerance” and the intriguing
“Warhol's Fifteen”—fare the best.

POWERMAD

Absolute Power

PRODUCER: Tim Bomba

Reprise 25937

Minneapolis quartet thrashes mightily
on first full-length sortie, which will
inevitably remind listeners of
Metallica with its crunching high-
octane playing and socially conscious
themes. A little too close to generic at
times, but still convineing enough to
arouse the banging faithful.

LIZZY BORDEN

Master Of Disguise

PRODUCERS: Alex Woltman & Elliot Solomon
Metal Blade/Enigma 73413

Perennial figure on the Southern
California metal scene returns with
another set that once more calls up
the vocal specter of Alice Cooper.
Sturdily produced effort may break
through with musically expansive
seven-minute title track, the pick of
an OK crop of tunes.

TONI HALLIDAY
Hearts & Handshakes

PRODUCERS: Toni Halliday & Alan Moulder

WTG 45251

Throaty U.K.-based thrush purrs
nicely on bow that shows her at
greatest ease with dance-grooved
material. Pop and dance stations alike
might want to cock an ear to “Time
Turns Around,” “Cut Up,” and
“Welcome To Heaven.”

GOODBYE MR. MACKENZIE

Good Deeds And Dirty Rags

PRODUCERS: Mack, Terry Adams

Capitol 92638

Six-piece coed band from Scotland
puts across a thickly textured sound
somewhat reminiscent of U2; big
difference is that group’s severe
themes may well limit their stateside
audience. But tracks like “Open Your
Arms” may convince some alternative
programmers to try more.

PARALAMAS

Bora Bora

PRODUCERS: Carlos Savalla & Paralamas
Capitol/Intuition 90554

Current fave raves of Talking Heads’
David Byrne, this Brazilian outfit
concocts an altogether unique blend
of reggae and carnival sounds, with
vocals in Portuguese. While music
may be a bit too left-field for
mainstreamers, cognoscenti will find
this hearty, invigorating, and
thoroughly danceable.

THE KILLER BEES

Live In Berlin

PRODUCER: Louis Jay Meyers

ROIR 167

No-vinyl label puts out the latest from
Texas pop/reggae outfit. Captured
live at the Metropol in Berlin, the
bands grooves through several
originals, including “Rude Boy” which
is infused with the “Mission
Impossible” theme. People don't
normally associate Austin with
reggae, but after one listen to this
they will.

RHETT MILLER
Mythologies

PRODUCER: Murry Hammond
Carpe Diem Records 1001

Young Dallas singer is off to a nice
start with a pleasing collection of
mainly acoustic, fresh, folkie, self-
penned tunes. Miller mans a 12-string
guitar with nice precision, and his
vocals, while sometimes a bit affected,
are generally very attractive. Best
cuts are “Iron Child” and “Staten
Island Ferry Boat.” Contact: 214-520-
8738.

BLACKBIRD

PRODUCERS: Ric Wallace & Blackbird

lloki 1010

Former Rank & File masterminds
Chip and Tony Kinman cut loose in
the company of a well-programmed
drum machine on second canny set of
industrial-strength pop. Excellent
originals stand side by side with a
cover of the Velvet Underground’s
“What Goes On” that would even
bring a smile to Lou Reed’s
perpetually curled lips. Contact: 213-
4727637

DEADRINGER

Electrocution Of The Heart

PRODUCER: John Stronach

Grudge 4512

Hard rock quintet assembles some
well-traveled pros—Charlie Huhn (Ted
Nugent), Dennis Dunaway (Alice
Cooper), Joe Bouchard (Blue Oyster
Cult)—for an efficient run-through
that’s heavy on keen licks and melody
and light on memorable content. Still,
capable stuff for.album rock outlets.

ARROW

0’La Soca

PRODUCERS: Alphonsus Cassell, Justin Cassell,
Roland Richards

Mango 9835

The Sultan of Soca’s second label
release is a sunny, splendid
showcase—replete with athletic horn
charts and ultra-danceable Caribbean
rhythms. Highlights from a uniformly
sharp set include such powerhouse

NEW &
NOTEWORTHY

D’ATRA HICKS

PRODUCERS: Narada Michael Walden, Nick
Martinelli ’
Capitol 46990

Omnipresent Walden gives star
treatment to 21-year-old Hicks,
pressing all the right buttons and
lighting up crossover switchboards
with first single, “Sweet Talk.” Just
as strong are follow-ups “You Make
Me Want To Give It Up,” “Heart Of
Gold,” and duet ““Palm Of Your
Hand” with Peabo Bryson. Not a
weak cut anywhere on this sparkly
debut that is flush with promise.

party tunes as the title song, “Crazy
Mama” and “Man Must Live.” The
megagroove of “Hey Pocky-A-Way"’
might be another “Hot Hot Hot”
waiting to catch fire.

BIG HEAD TODD & THE MONSTERS

Another Mayberry

PRODUCER: None listed

Big 0001

Rather than being monstrous, this
Boulder, Colo., trio creates a highly
enjoyable acoustic-flavored pop/rock
album, with songwriter Todd Park
Mohr’s slightly nasal vocals often
reminiscent of Tom Petty’s. Strong
pop hooks abound on highlight tracks
“Flanders Fields,” “Blues For Annie,”
“American Boy,” “I Will Carry,” and
“Salvation.” Contact: 303- 440-8089.

BLACK

e

STEPHANIE MILLS

Home

PRODUCERS: Various

MCA 76732

Though Mills has already had a hit
with “Something In The Way (You
Make Me Feel),” there are still plenty
in the music mill. Few singers have as
tremendous and emotive a voice as
Mills, and she uses it to excellent
effect here throughout, especially on
“So Good, So Right,” and the sassy
funk of “Ain’t No Cookin".”

REDHEAD KINGPIN & THE F.B.I.

A Shade Of Red

PRODUCERS: Redhead Kingpin & Markeli Riley
Virgin 91269

New Jersey rapper tackles topical
issues with flair. “Do The Right
Thing,” scheduled for—but not used
in—the movie of the same name, is
already climbing the charts. Also
primed for play are the Tone Loc-like
“Pump It Hottie” and the hip-hop “Do
That Dance.”

CHRIS JASPER

Time Bomb

PRODUCER: Chris Jasper

Gold City 45169

Jaunty Jasper seems to have complete
command of his own stylish groove,
tempting and teasing with first single,
“The First Time,” which begs for
instant replay. His strength is
creating tasty, uncomplicated slices of
smooth, midtempo soul flawless in
execution and steeped in sly rhythms.
He mines a deep groove with “Hit On
You,” “In Your Face,” and “It’s
Workin’.”

T T
B

JAMES BROWN & FRIENDS

Soul Session Live

PRODUCER: Johnny Musso

Scotti Bros. 45164

Soul Brother No. 1 may be on ice, but
he is currently represented on vinyl
by the soundtrack from his 1988

Cinemax special, on which a rather
frayed-sounding Brown is backed by a
whacking band and joined by such
peers as Wilson Pickett, Aretha
Franklin, Joe Cocker, and Billy Vera.
Not prime Godfather, but a good spin
nonetheless.

BILLY CHILDS

Twilight Is Upon Us

PRODUCER: Billy Childs, Andy Narell

Windham Hill 0118

Favorite L.A. pianist further expands
his musical vision in an agik sextet
setting that creates an ambitious
orchestral sound, well grounded by
his sturdy chordings and astute
improvisation. The expanded-band
format flies highest with elzborate
compositions “Mount Olympus’ and
the title track, yet more straight-
ahead playing is the hallmark of such
other album standouts as “Like
Father, Like Son,” “When All Is Said
And Done,” and “Jazzmania.”

STANLEY TURRENTINE

La Place .

PRODUCER: Bobby Lyle

Blue Note 90261

Veteran master tenor comes on
strong in a straight-ahead setting,
with most tunes penned by
keyboardist/producer Lyle and
accompanied by a top-flight erew
featuring Freddie Hubbard, Phil
Upchurch, Gerald Albright, and Jean
Carn, whose vocals grace “Night
Breeze.” Turrentine’s bluesy riffs are
commanding, especially on sach
standout tracks as the smooth
“Cruisin’,” the solid “La Place Street”
and the tough-as-leather “Sparkle.”

NEW AGE

MMENOED

JIM CHAPPELL
Living The Northern Summer

PRODUCER: Ken Polk
Music West 30133

He certainly knows how to tickle the
ivories, and here, on his first
ensemble effort, Chappell surrounds
his piano with a brace of acoustic
instruments that give the album a
nice warm feel—contrary to much of
today’s sterile new age sound. Many
of the tunes resemble pop
instrumentals, giving such songs as
“The Boy And The River” a shot at
adventurous AC stations as well as
new age outlets. Should also get a fair
amount of jazz exposure. Contact:
415-925-9800.

ALISON KRAUSS & UNION STATION

Two Highways

PRODUCER: Bil VornDick

Rounder 0265

The young fiddler/vocalist is
absolutely masterful on this, her
second Rounder project. Her vocals,
while sounding like neither, have the
wild abandon of a Jeannie Kendall or
a Wilma Lee Cooper. Great bluegrass.

ROGER WHITTAKER

I'd Fall In Love Tonight

PRODUCERS: Jimmy Bowen, Chet Atkins

Universal 42269

Whittaker enunciates the lyrics well
here, but he seems to lack the narrow
rush of passion that makes for
memorable country music. Best cut:
“Just Across The Rio Grande.”

THE AUSTIN LOUNGE LIZARDS

Highway Cafe Of The Damned

PRODUCER: Conrad Deisler

Watermeion 1001

Hilarious, endearing, and literary
(‘“Waitress, bring me some Kafka').
Besides its spirited bluegrass
underpinnings and earnest vocals, the
album sports such thought-tugging
titles as “Industrial Strength
Tranquilizer,” “The Chester Nimitz
Oriental Garden Waltz,” and “When
Drunks Go Bad.”

Contact: 512-448-1591

LAURIE LEWIS

Love Chooses You

PRODUCERS: Russ Barenberg, Laurie Lewis

Flying Fish 487

While there is a strong and pleasing
country undercurrent here, Lewis also
wafts into folk, bluegrass, and jazz
with her seemingly unconfined grasp
of styles. Listenable throughout.

CLASSICAL

ot} __I_ i

SHOSTAKOVICH: PIANO CONCERTO NO.1;
CHAMBER SYMPHONY; 7 PRELUDES

Evgeny Kissin, Moscow Virtuosi, Spivakov

RCA 87947

A bright, outgoing romp through the
concerto, with Kissin relishing
opportunities for virtuosic display.
But shave a few points for the
reticent trumpet, who should share
the spotlight more equally with the
piano. The ensemble is impressive in
the intense and tragic Chamber
Symphony, a useful transcription of
the composer’s Eighth Quartet. The
piano preludes also transfer well to
concerted performance.

HAYDN: SYMPHONIES, NOS. 22, 24 & 45
Austro-Hungarian Haydn Orchestra, Fischer
Nimbus 5179

Some of Nimbus’ best orchestral
sound comes from this series,
providing a flattering setting for
these fine performances. As the cycle
continues it is staking out a strong
claim for precedence among available
Haydn surveys.

WILLIE NELSON

A Horse Called Music

PRODUCERS: Fred Foster

Columbia 45046

Slickly produced and rich with
instrumentation, this Nelson serenade
is bursting with softly sung ballads.
The two exceptions are the current
single, “Nothing I Can Do Abcut It
Now,” which is No. 10 on the country
singles chart, and the Nelson-penned
“Mr. Record Man.” Though a little too
ballad heavy, this ear-pleasing
combination of tunes charms the
listener right into stylist Nelson’s

SPOTLIGHT: Predicted to hit top 10 on Bill-
board’s Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.
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“Love’s About To Change My Heart”

(7-88840) (0-86309) (PRCD 2876)

TEHE=ES=Cn »=Z2Z200

[/ When you

' PLAYIT, |
SAY IT!

“This Time I Know It’s For Real”’

ANOTHER PLACE AND TIME

e

the follow-up single and video to the
Top 5 Certified Gold smash

from the album

(81987)

Arranged and produced by Stock Aitken Waterman

(€=
a5

On Atlantic Records, Cassettes and Compact Discs
© 1989 Atlontic Recording Corp.@" A Warner Communications Co.

- HOLTOD

SINGLES SPOTLIGHT

by Michael Ellis

T

HIGHT HERE WAITING” BY Richard Marx (EMI) holds at No. 1,
gaining strongly in both sales and airplay points and widening its lead
significantly over the rest of the Hot 100. “Waiting” is miles ahead of all
competition in airplay points and is a close No. 2 in sales points to “On
Our Own” by Bobby Brown (MCA), which holds at No. 2 overall with a
small point gain. No record is likely to displace ‘“Waiting’ next week, so
a third week at the top is a safe bet; the following week should be a
three-way battle among the singles by Paula Abdul, Gloria Estefan,
and New Kids On The Block.

THE HOT SHOT DEBUT, “Cherish” by Madonna (Sire), scores the
highest debut of 1989 at No. 37. More than 70% of the radio panel is re-
porting airplay in its first week of commercial release, although the tune
has been played as an album cut by many stations already. It thus is
showing good number jumps in several markets, including Sacramento,
Calif. (28-16 at KROY) and Albuquerque, N.M. (29-20 at KKSS). “Party
Man” by Prince is getting a similar head start at radio as an album cut.
It is one of the 10 most-added this week (see Hot 100 Singles Action,
below) and moves 19-16 at WNOK Columbia, S.C. Look for a strong de-
but when it is commercially available as a single.

T

HEAVEN” BY WARRANT (Columbia) wins the Power Pick/Sales by
a small margin over last week’s winner, Cher’s “If I Could Turn Back
Time” (Geften). “Heaven” already was a winner of the Power Pick/Air-
play, which goes to “Girl I'm Gonna Miss You” by Milli Vanilli (Arista)
for the second week. The second-runner-up for the sales award is “Hey
Ladies” by the Beastie Boys (Capitol), whose huge sales gain is the main
factor in its 16-place leap to No. 41. It is also performing well where it is
played at radio, with moves of 9-5 at WYYS Columbia, S.C., and 26-17 at
795 Chicago. The runner-up for the airplay award is the previously-men-
tioned ‘“Heaven,” with “Don’t Look Back” by the Fine Young Canni-
bals (I.R.S.) the second-runner-up. “Don’t Look Back” is also the most-
added record already on the chart and takes the biggest jump on the
chart, 29 places to No. 47, showing early strength at KEGL Dallas (17-
14) and KXXR Kansas City, Mo. (12-10).

OUICK CUTS: Two artists make their Hot 100 bows. Sharon Bryant,
ex-member of Atlantic Starr, debuts at No. 98 with her first solo single,
“Let Go” (Wing), already No. 12 on the Hot Black Singles chart. Singer/
writer/producer Kevin Paige makes his chart bow with “Don’t Shut Me
Out” (Chrysalis), already a top 20 hit at Z98 in his hometown of Memphis
... “Hooked On You” by Sweet Sensation (Atco) gets caught in a chart
jam and slips one position to No. 24 despite a good point gain on the sales
side. It is also top five at eight reporting stations, including 3-1 at
WHHY Montgomery, Ala., and 3-2 at PRO-FM Providence, R.I. . ..
“Turned Away” by new artist Chuckii Booker (Atlantic) loses its bullet
at No. 44 but is still gaining strongly on the airplay side, with jumps of
28-17 at Y108 Denver, 13-8 at KATD San Jose, Calif., and 16-13 at Y107
Nashville.

HOT 100 SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/

GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS 0
22 REPORTERS 55 REPORTERS 163 REPORTERS 240 REPORTERS

CHERISH
MADONNA sire 10 30 83 123 172
WHEN | LOOKED AT HIM
EXPOSE arista 6 15 61 82 86
DON'T LOOK BACK
FINE YOUNG CANNIBALS |Rrs. g 11 53 67 130
WHAT | LIKE ABOUT YOU
MICHAEL MORALES wing 0 6 36 42 89
NEED A LITTLE TASTE OF LOVE
THE DOOBIE BROTHERS capiToL 1 7 32 40 91
LOVE SONG
THE CURE ELEKTRA 1 6 26 313 114
IT'S NO CRIME
BABYFACE sotar 5 8 18 31 75
PARTY MAN
PRINCE wARNER BROS 2 10 16 28 34
18 AND LIFE
SKID ROW aTLANTIC 1 7 18 26 146
GIRL I'M GONNA MISS YOU
MILLI VANILLI ArtsTA 6 5 10 21 194

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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FOR WEEK ENDING AUGUST 19, 1989

Billboard. Hot 100. SALES & AIRPLAY..

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot 100 Singles chart.

BMG VIDEO DEBUTS 3 MUSIC TITLES

(Continued from page 4)

vance cassette mailings, point-of-
purchase enlargements of cover art,

band’s current tour, and RCA plans
video giveaways at nightclubs, as

streamers, admats, and, in the case  well as promotions with alternative

L SALES 83 . AIRPLAY 83| | of Restless Heart, marketing the radio outlets. . L
2828 TTLE ARTIST  [63| |£2 %5 TITLE ARTIST o8 video via the band’s fan club and Restless Heart’s 33-minute “mini-
FEPE - P33 T%| | through promotions with various concert,” “Big Dreams In A Small
1|1 [ ONOUR OWN BOBBY BROWN | 2 1 | 1 | RIGHT HERE WAITING RICHARD MARX | 1 country video outlets. Town,” features live footage and in-
2 | 4 | RIGHT HERE WAITING RICHARD MARX | 1 212 | ONOUROWN BOBBY BROWN | 2 The 53-minute “Lita’’ package terviews, as well as three videoclips.
8158 FoNc e TN st Etiacalie i Kealn Kanao e SIS D aer stoce [+ | [eatures live concert footage shotat - Artists slated for upcoming BMG
5 | 10 | DON'T WANNA LOSE YOU GLORIA ESTEFAN | 4 5 |11 | DON'T WANNA LOSE YOU GLORIA ESTEFAN | 4 Wembley Arena in London, as well - Video releases include Cowboy
56 TG oo |7 R e NS T LT TG as several videoclips, mcludlgg the Junkies, Rick Astley (already re-
7 | 2 | BATDANCE (FROM “BATMAN") PRINCE | 8 7 | 3 | BATDANCE (FROM “BATMAN") pance [ | Ozzy Osbourne/Ford duet, “Close leased in the U.K.), Bruce Hornsby,
8 |14 | HANGIN' TOUGH NEW KIDS ON THE BLOCK | 6 8 |7 [Tukem omo [ 7| | My Eyes Forever.” The videocas- and Buster Poindexter.

9 |11 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 12 9 |13 | SECRET RENDEZVOUS KARYN WHITE | 9 | | sette also includes live footage of BMG Video product is drawn not
10 | 12 | SECRET RENDEZVOUS KARYN WHITE | 9 10 | 14 | THE END OF THE INNOCENCE pon HENLEY | 11] | Ford performing her current “Fall-  only from RCA Records artists, but
11[3 | soALvE LOVE AND ROCKETS | 10 11 [ 15| SACRED EMOTION DONNY 0SMOND | 14| | ing In And Out Of Love” single. from catalog from other BMG-dis-
12| 9 | I'M THAT TYPE OF GUY LL. COOLJ |23 12 | 16 | ANGEL EYES THE JEFF HEALEY BAND | 13 Love & Rockets’ 45-minute clip- tributed labels, such as A&M, Pri-
13 |17 | KEEP ON MOVIN' SOUL It SOUL | 15 13 [ 19 | HEAVEN wARRANT [22] | compilation release, titled “The vate Music, and Arista.

:; 1? THE_END OF THE INNOCENCE DON HENLEY | 11 :4 5 | SO ALIVE LOVE AND ROCKETS [ 10] | aunted Fish Tank,” is hosted by S o (1 R, il el i

21 | ANGEL EVES THE JEFF HEALEY BAND | 13 5 | 21 | SHOWER ME WITH YOUR LOVE SURFACE | 17 : : e

16 | 19 | HOOKED ON YOU SWEET SENSATION | 24| |16 | 20 | FRIENDS JODY WATLEY Wi ERiC B & R [12] | the Bubblemen, who appear in their  cludes several laserdisk titles, run
17 | 27| 18 AND LIFE SKID ROW_| 20 17| 9 | TOY SOLDIERS warTia [16] | OWn clip as part of the package. The  from $12.98 to $29.98.

18 | 13 | TOY SOLDIERS MARTIKA | 16 18 | 10 | LAY YOUR HANDS ON ME son Jowi [ 18] | Aug. 1 release coincides with the STEVEN DUPLER
19 | 8 | LAY YOUR HANDS ON ME BON JOVI | 18 19 [ 18 | HEADED FOR A HEARTBREAK WINGER | 19
20 | 25 | SACRED EMOTION DONNY OSMOND | 14 20 | 24 | IF { COULD TURN BACK TIME CHER | 21 _— —
21 [ 23 | HEADED FOR A HEARTBREAK WINGER [ 19] [21]30 | GIRL 'M GONNA MISS YOU wmoovanin [28] | WALL TO WALL HALTS EXPANSION
22| 15 | NO MORE RHYME DEBBIE GIBSON | 26 22 [ 12 | IF YOU DON'T KNOW ME BY NOW SIMPLY RED | 25 3
23 [ 29 | IF | COULD TURN BACK TIME CHER | 21 23|26 | 18 AND LIFE SKID ROW | 20 (Continued from page 4)
24 [ 28 | SHOWER ME WITH YOUR LOVE SURFACE | 17 24 |27 | KEEP ON MOVIN' SOULISOUL [ 15] | debt load of $34 million in opening  an overall profit for the year.
z: 24 | IF YOU DON'T KNOW ME BY NOW SIMPLY RED | 25 25 | 25 | HOOKED ON YOU SWEET SENSATION [24] | - oo oo The retailer’s product sales mix
26 |— | HEAVEN WARRANT | 22 26 |32 | ONE BEE GEES | 30 : .
27|18 | MEY BABY HENRY LEE SUMMER | 27| |27 |17 | NO MORE RHYME DEBBIE GIBSON | 26 Asked about the outlook for the  for the first quarter was re.corjded
28 | 33 | TALKIT OVER GRAYSON HUGH | 29 28 | 34 | KISSES ON THE WIND NENEH CHERRY | 32 ‘c‘urrenty quarter, Dombrowski says, — music, 39%; accessories, 9%; video
29 |— | WEY LADIES BEASTIE BOYS | 41| |29 23 [ HEY BABY HENRY LEE SUMMER | 27 There’s no sign that the sluggish- rentals and sales, 4.5%; and audio
30 | 31 | BABY DON'T FORGET MY NUMBER MILLI VANILLI | 38| |30 |37 | SOUL PROVIDER MICHAEL BOLTON | 31| | ness is over.” and video equipment, 47.5%.
31|30 | ME MYSELF AND 1 DE LA SOUL | 5 31 [33 | THE PRISONER HOWARD JONES | 34 Wall To Wall typically has posted Shares of Wall To Wall’s stock
32 |20 | DRESSED FOR SUCCESS ROXETTE | 39 32 | — | CHERISH MADONNA [ 37] | its biggest sales gains and profits in  have traded recently over the
33126 | EXPRESS YOURSELF MADONNA | 36 33135 | VALK IT OVER GRAYSON HUGH [ 29| | the fourth quarter, which includes counter at $3.25 to $3.375 each. The
34 [ 35 | WIND BENEATH MY WINGS BETTE MIDLER | 63 34 | 38 | THAT'S THE WAY KATRINA AND THE WAVES | 35| | t}e Christmas season. Last fiscal company is not followed closely by
;: 34 | COVER OF LOVE MICHAEL DAMIAN | 33 35 |29 | COVER OF LOVE MICHAEL DAMIAN gg year, the company lost money in the ~ Wall Street, because at least 80% of

— | PUT YOUR MOUTH ON ME EDDIE MURPHY | 40 36 | 22 | EXPRESS YOURSELF MADONNA 3 ] : -

37 |— | SOUL PROVIDER MICHAEL BOLTON | 31| |37 |— | IT'S NOT ENOUGH starsnip Ta] | first three quarters, but reported its stock is owned by 1n51ders‘.‘ )
38| 39 | JACKIE BROWN JOHN COUGAR MELLENCAMP | 57| |38 |28 [ I'M THAT TYPE OF GuY L1 cooLJ (3] | €nough income in the fourth to post DON JEFFREY
39 [ 37 | BUFFALO STANCE NENEH CHERRY | 61 39 |— | LOVE SONG THE CURE | 46
40 | — | _GIRL 'M GONNA MISS YOU MILLI VANILLI | 28 40 |— | DON'T LOOK BACK FINE YOUNG CANNIBALS | 47

©Copyright 1989, Billboard Publications. Inc. No part of this publication may be reproduced. stored in any retrieval system. or transmitted, in any form or by any means, electronic. mechanical. photocopying,
recording. or otherwise, without the prior written permission of the publisher.

HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

61

37
91

55

92

42

97

47
65

39
1

51

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

18 AND LIFE (New Jersey Underground, ASCAP)
AIN'T TOO PROUD TO BEG (Stone Agate, BMI)
AND THE NIGHT STOOD STILL (Realsongs, ASCAP)
WBM

ANGEL EYES (Lillybilly, BMI/Bug, BMi/Lucrative,
BMI) CLM

BABY DON'T FORGET MY NUMBER (MCA, ASCAP) HL
BATDANCE (FROM “BATMAN") (Controversy, ASCAP)
WBM

BUFFALO STANCE (Virgin Music/EMI Songs/Warner
Chappell Music/Warner-Tamerlane, BMI/Copyright
Control) HL/CPP/WBM

BUST A MOVE (Varry White, ASCAP/Young Man
Moving, ASCAP)

CHERISH (WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Johnny Yuma, BMI)

CLOSE MY EYES FOREVER (Lisabella, ASCAP/Virgin,
ASCAP/EMI April, ASCAP) CLM/CPP

CLOSER TO FINE (Godhap, BMI/Virgin Songs, BM!)
CPP

COLD HEARTED (Elliot Wolff, ASCAP/Virgin, ASCAP)
cpP

COME HOME WITH ME BABY (Dead Or Alive,
ASCAP/WB, ASCAP) WBM

COVER OF LOVE (St.Cecelia, BMI/Weir Brothers,
ASCAP)

CRAZY ABOUT HER (Rod Stewart, ASCAP/Intersong,
ASCAP/Hitchings, ASCAP/BMG, ASCAP) HL/CPP
THE DOCTOR (Windecor, BMI/EMI Blackwood,
BMI1/Janiceps, BMi/High Frontier, BMI/EMI
Blackwood {Canada) , BMI) HL

DON'T LOOK BACK (Virgin, ASCAP) CPP

DON'T SAY YOU LOVE ME (Songs Of The Knight,
BMI)

DON'T SHUT ME OUT (Paige By Paige, BMI/Red
Admiral, BMI)

DON'T WANNA LOSE YOU (Foreign Imported, BMI)
CPP

DRESSED FOR SUCCESS (immy Fun, BMI) CLM
THE END OF THE INNOCENCE (Cass County,
ASCAP/Zappo, ASCAP) CLM/WBM

EXPRESS YOURSELF (WB, ASCAP/Bleu Disque,
ASCAP/Webo Girl, ASCAP/Black Lion, ASCAP) WBM
FORGET ME NOT (Wild Crusade, ASCAP/Meibach &
Epstein, ASCAP/Frisco Kid, ASCAP/Chappell & Co.,
ASCAP/Mark Spiro, BMI/Screen Gems-EMI, BMI)
HL/WBM

FRIENDS (EMI April, ASCAP/Ultrawave, ASCAP/A
Diva, ASCAP/Rightsong, BMI/EMI Blackwood,
BMI/Eric B & Rakim, ASCAP) HL

GiRL I'M GONNA MISS YOU (MCA, ASCAP) HL
GOOD THING (Walt Disney, ASCAP) HL

GYPSY ROAD (Eve, ASCAP/Chappell, ASCAP) HL
HANGIN' TOUGH (Maurice Starr, ASCAP/EMI April,
ASCAP) HL

HEADED FOR A HEARTBREAK (Verseau, BMI/Small
Hope, BMI/Virgin Songs, BMI) CPP

HEAVEN (Virgin Songs, BMI/Dick Dragon, BMI/Crab
Salad, BM/Likite Split, BM!/Rich Mcbitch, BMI/Great

27
41
24

7
21

25

8

78
85

62

57
96
15
2
87

75

81
70

88
5

Lips, BM() CPP

HEY BABY (Leesum, BMI/Virgin Songs, BMI) CLM
HEY LADIES (Brooklyn Dust, ASCAP)

HOOKED ON YOU (Lifo, BMI)

} LIKE IT (Island, BM1/Onid, BMI) WBM

IF § COULD TURN BACK TIME (Realsongs, ASCAP)
WBM

IF YOU DON'T KNOW ME BY NOW (Assorted,
BMI/Mighty Three, BMI)

I'LL BE LOVING YOU (FOREVER) (EMI Apni, ASCAP)
HL

'M THAT TYPE OF GUY (Def Jam, ASCAP/L.L. Cool J,
ASCAP/D And D, ASCAP/Virgin, ASCAP) CPP

IN MY EYES (Saja, BMI/Mya-T, BMI) HL

IN YOUR EYES (THEME FROM "SAY ANYTHING™)
(Cliofine, BMI/Hidden Pun, BMI)

INTO THE NIGHT (Papa Jack, BMI/Conus, BMI) WBM
AT ISN'T, IT WASN'T, IT AINT NEVER GONNA BE
(Albert Hammond, ASCAP/WB, ASCAP/Realsongs,
ASCAP) WBM

IT'S NO CRIME (Epic/Solar, BM{/Kear,
BMI/Greenskirt, BMI) CPP

1T'S NOT ENOUGH (Martin Page, ASCAP/Zomba,
ASCAP/Emotional Rex, BMI/Djo, BMI) HL

JACKIE BROWN (Riva, ASCAP) WBM

JOY AND PAIN (Protoons, ASCAP/Hikim, ASCAP)
KEEP ON MOVIN' (Virgn, ASCAP) CPP

KISSES ON THE WIND (Virgin, ASCAP) CPP

LAY ALL YOUR LOVE ON ME (Eleven East, BMI)
LAY DOWN YOUR ARMS (She Devil, ASCAP/BMG,
ASCAP/Virgin, ASCAP/Shipwreck, BMI/Munch-0-
Matic, ASCAP) CPP/HL

LAY YOUR HANDS ON ME (Bon Jovi, ASCAP/New
Jersey Underground, ASCAP/Pni, ASCAP) WBM

LET GO (Almo, ASCAP)

LET THE DAY BEGIN (Neeb, ASCAP/WB, ASCAP)
WBM

LITTLE FIGHTER (Vavoom, ASCAP) WBM

LOVE CRIES (Chrysalis, ASCAP) CLM

LOVE HAS TAKEN ITS TOLL (Dasnice, BMI/Linz,
BMI) CLM

LOVE SONG (Fiction, BMI)

ME MYSELF AND & (Tee Girl, BMI/Bridgeport, BMI)
MISS YOU LIKE CRAZY (Prince Street, ASCAP/Lauren
Wesley, BM1/Screen Gems, ASCAP/Irving, BMI/Gemla,
BMI) CPP/WBM

MY FIRST NIGHT WITHOUT YOU (Relha, BMI/Billy
Steinberg, ASCAP/Denise Barry, ASCAP) WBM

MY PARADISE (Music Corp. Of America, BMI) HL
NATURE OF LOVE (EMI Songs, BMI/EMI Blackwood,
BMI) HL

NEED A LITTLE TASTE OF LOVE (EMI April,
ASCAP/Bovina, ASCAP) HL

NIGHTRAIN (Guns N’ Roses, ASCAP) CLM

NO MORE RHYME (Deborah Ann’s, ASCAP/Walden
Music, ASCAP) HL

OH DADDY (Saiko, ASCAP)

ON OUR OWN (FROM "GHOSTBUSTERS II") (Kear,
BMI/Epic/Solar, BMI/Green Skirt, BMI) CPP

ON THE LINE (Music Impossible, BMI/Cota, BMI) CPP
ONCE BITTEN TWICE SHY (EMI April, ASCAP/{an

Hunter, ASCAP) HL

30 ONE (Gibb Brothers, BMI/Careers, BMI/BMG, PRS)
HL

73 PRIDE & PASSION (Eddie And The Cruisers, BMI/John

Cafferty, BMI)

THE PRISONER (Hojo, BMI)

PUT YOUR MOUTH ON ME (Eddie Murphy,

ASCAP/Gratitude Sky, ASCAP/Penzafire,

ASCAP/Virgin, ASCAP) CPP

RIGHT HERE WAITING (Chi-Boy, ASCAP) CLM

RIGHT NEXT TO ME (ADRA, BM1/Guinea Farm, BMI)

RUNNIN' DOWN A DREAM (Gone Gator, ASCAP/EMI

April, ASCAP/Wild Gator, ASCAP/WB, ASCAP)

CPP/WBM/HL

14 SACRED EMOTION (Music Corp. Of America,
BMI|/Bayjun Beat, BMI) HL

9 SECRET RENDEZVOUS (Kear, BMI/Epic/Solar,

BMI/Green Skirt, BMI) CPP

72 SEND ME AN ANGEL '89 (Wheatley, BMI/Australian
Tumbleweeed, BMI) HL

17 SHOWER ME WITH YOUR LOVE (Colgems-EMI,
ASCAP) WBM

74 SMOOTH UP (Buffoonery Grooves, ASCAP/Virgin,
ASCAP) CLM

10 SO ALIVE (Warner-Tamerlane, BMI) WBM

31 SOUL PROVIDER (Mr.Bolton, BMI/Non Pareil, ASCAP)
WBM

29 TALK IT OVER (April, ASCAP/Rhu-Afon, ASCAP) HL

100 TELL ME I'M NOT DREAMING (See This House,
ASCAP/Colgems-EMI, ASCAP/Sudano Songs, BMI)
WBM

35 THAT'S THE WAY (Megasongs, BMI/Screen Gems-
EMI, BMI) WBM

16 TOY SOLDIERS (Famous, ASCAP/Tika Tunes,
ASCAP/Ensign, BMI) CPP

§2 TROUBLE ME (Christian Burial, ASCAP) MSC

44 TURNED AWAY (Selessongs, ASCAP/Honeylook,
ASCAP)

95 WALKIN' SHOES (Photon, BMI/Sneak Attack, BM!)

80 WHAT ABOUT ME (Austrahan Tumbleweeed, BM!) HL

66 WHAT | LIKE ABOUT YOU (Forever Endeavor, ASCAP)

60 WHAT YOU DON'T KNOW (EMI, BMI/Panchin, BMI)
WBM

71 WHEN | LOOKED AT HIM (EMI, BMI/Panchin, BMI)

90 WHEN THE RADIO IS ON (No-Cal, ASCAP/Red
Admiral, BMI)

59  WHO DO YOU GIVE YOUR LOVE TO? (Boom Tat,
ASCAP/PolyGram International, ASCAP) WBM
WIND BENEATH MY WINGS (FROM "BEACHES™) (WB
Gold, ASCAP/Warner House of Music, BMI) WBM
YOU BETTER DANCE (Colgems-EMI, ASCAP/Boston
International, ASCAP) WBM
(YOU'RE MY ONE AND ONLY) TRUE LOVE (Robi-Rob,
ASCAP/Red Instructional, ASCAP/Free-Dome, ASCAP)
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VSDA CONFRONTS VEXING ISSUE OF DEFECTIVES

(Continued from page 1)

VCRs.

Noting that meaningful dialog
among various industry sectors is at
last under way, Lou Berg, VSDA
president and head of Audio/Video
Plus, a Houston-based two-store op-
eration, described an informal meet-
ing Aug. 5 (on the eve of the VSDA
convention) as “very worthwhile. It’s
an industry issue now. No one is
pointing a finger.”

At a media briefing the next day,
Pam Horovitz, VSDA executive di-
rector, declined to identify the attend-
ees at the defectives meeting. She
simply disclosed that four segments
were present: duplicators, manufac-
turers, distributors, and retailers.

One factor in their deliberations
was the current lack of knowledge
about the magnitude of the defec-
tives problem. Mentioned at the press
conference was a JVC-commissioned
study that estimated defectives could
account for as much as 30% of blank
and prerecorded tapes (see story,

page 85); but at the VSDA meeting,
much lower numbers were cited.
“Manufacturers are talking about de-
fective returns from '/, of 1% to
about 1%,” said Horovitz.

Retailers interviewed at the con-
vention anticipated that suppliers will
soon adopt better-defined policies on
defectives. Jim Bevak, head of Video
Vista in Detroit, and of the Michigan
VSDA chapter, said: “It’s getting out
of hand. One retailer told me his de-
fectives amounted to $17,000 in esti-
mated loss all of last year and is al-
ready at $24,000 now—for three
stores.”

Fellow Michigan retailer Dennis
Bowdoin, head of Movieland, South
Lyon, said that the figure cited by
Bevak “is too high for just three
stores. That’s about what I have for
30.” But Bowdoir, like others, is opti-
mistic about a solution.

“I think we can expect getting a
one-for-one and title-for-title ex-
change for defectives probably at a

ARTIST DEVELOPMENT KEY TO RAPPERS

(Continued from page 1)

who didn’t know anything about it, or
majors, who considered rap artists to
be a flash in the pan. But Boogie
Down Productions is on its third al-
bum, LL Cool J is on his third—
there’s a longer shelf life develop-
ing.”

Dante Ross, Elektra’s A&R repre-
sentive for rap/street music, says la-
bels are “spending more money on
artist development than ever before.”

“There’s a more serious stake in
the artists,” Ross says. “There are
bidding wars developing over art-
ists—and when there are such wars,
artists tend to be treated a lot more
seriously.”

Despite these changes, even plati-
num artists remain vulnerable to the
whims of an audience, Ross says.
“It’s such a fast-moving music. LL
Cool J is a classic example of an artist
that [loses influence by] crossing
over. Once you release a song like ‘I
Need Love,” you don’t mean anything
to the hardcore audience anymore.
He means something to young girls
and a younger audience, but not to
NWA'’s audience.”

But Jorge Hinojosa, manager of
Ice-T and head of Rhyme Syndicate
Records, contends that the percep-
tion that some top rap artists are los-
ing popularity may be more a func-
tion of their past successes than their
failure to sustain an audience.

“There was a time when you could
release an album that would sell
200,000 copies and that would be OK,
because people were so starved for
rap product,” Hinojosa says. He
notes that now the emphasis is on
reaching the 500,000-unit level.

Cory Robbins, president of Profile
Records, home of Run-D.M.C. and
Special Ed, maintains rap needs more
time in the mainstream to determine
whether its artists can have more
than a cup of coffee in the limelight.

“Rap’s been around for 10 or 11
years, but the first pop rap hits are
only in the last few years,” Robbins
says, adding, “Run-D.M.C. may not
be as hot as they were, but they still
have a viable career.”

Still, Robbins notes, “We haven’t
seen the Bruce Springsteen of rap
yet, someone able to change with the
times and have a loyal following. But
there’s only one Bruce and there’s
not really many artists that don’t
burn out.

“What's really changed in the rap
business is videos,” Robbins adds.
“The fact that MTV has two hours of
rap videos a day has been an incredi-
ble help in breaking artists for us.
The way we’re developing artists
now is making more rap videos.
We're making three, four videos on
each album now.”

Eddie O’Loughlin, president of
Next Plateau Records, agrees that
the open arms of television and mov-
ies are changing the lifespan of art-
ists.

“I think the pioneer acts of rap
didn’t get the support,” O’Loughlin
says. “They didn’t get the industry
support for those young kids. I think
that they burned out because no one
had the facilities to do anything with
it.”

O’Loughlin says Next Plateau’s
artist development plan is “doing a
lot of careful visual structure on an
act like Salt-N-Pepa. Like Madonna,
every time out there’s a new look. We
try to be very aware of that. On the
new Salt-N-Pepa album coming in Oc-
tober, you will see a whole new look
and a new sound. It’s a case of stay-
ing contemporary. The acts that do
stay contemporary will sustain. The
rap acts that pay attention to the
market will sustain.” .

James Jordan, director of promo-
tion for RCA, agrees that rap stars
no longer have a shorter lifespan
than other kinds of acts. He cites
Kool Moe Dee as an artist who has
grown with his audience. “Kool is
perceived as an adult rapper,” Jordan
says. “I just don’t think an artist
should try to recapture a young audi-
ence as they grow older. The clever
thing Kool does is having Teddy Ril-
ey producing, to make music that’s
palatable to adults. That’s why Kool
can go on forever.”

Bill Adler, director of publicity at
Rush Management, sees longer ca-
reers for rappers if they continue to
expand the genre’s horizons.

“What if LL turns into the David
Byrne of rap? He doesn’t have to
make hit records,” Adler says. “What
if De La Soul turns into the Steely
Dan of rap? We're committed to ex-
panding the boundaries of the music,
and we might not have to play the
teenybopper game as long as the art-
ists make interesting, creative mu-
sic.”

$5-§6 fee—at least within a certain
time frame—so long as any defect is
not consumer caused, and that’s very
easy to determine. I can tell the dif-
ference between a manufacturer de-
fect and a consumer-damaged tape,”
said Bowdoin.

Nonetheless, John Heim, head of
J&J Video of Denver and president of
the Rocky Mountain VSDA chapter,
worries about the manufacturers’ at-
titude about returns even after they
institute policies on defectives. “One
supplier told me defectives are run-
ning 7/,, of a percent, but said if it
were to get to something like 4% he
would be in big trouble,” he said.

According to Horovitz, all this
speculation has prompted VSDA to
start logging defectives (Billboard,
Aug. 12). She said that a universal
language on which the whole indus-
try can agree is needed, offering the
terms “accidental,” “field-damaged,”
and “‘customer-abused” as possible
catchwords to describe defects.

One of the ad-hoc committees set
up at the defectives meeting will iron
out semantics and examine how the
scope of the defectives problem can
be measured; another will test in a se-
lected market some kind of “‘no-
fault” returns policy, said Horovitz.

Still another facet that got some
mention at the briefing was the prob-
lem of dealers duplicating copies.
Identifying at least one delegate at
the VSDA meeting, Horovitz said
Richard Cohen, senior VP at Walt
Disney Home Video, “reminded us
we are ... not allowed to fix some-
thing without breaking the copyright
law.”

Several retailers contend they have
the right to make a new copy of a ti-
tle to replace a tape identified as de-
fective, said Jay Gruenwald, head of
three-store Prime Time Video, based
in Apple Valley, Calif., and a director

of the American Video Assn., a buy-
ing co-op group. “At a meeting re-
cently, my hand was the only one
raised in a room of perhaps 50 retail-
ers when the question was posed if
they considered duplication of a de-
fective as illegal. I felt real funny,”
admitted Gruenwald.

Yet another wrinkle that surfaced
during the media briefing was the
test being conducted by JVC in line
with its stepped-up campaign to en-
force its VHS patents. Horovitz said
JVC did not participate in the VSDA
informal summit meeting, and that
VSDA had not been informed of the
JVC attempt to quantify the number
of defectives.

Responding to the suggestion that
a “lot of fly-by-night” duplicators
may not be adhering to JVC-imposed
standards, Horovitz countered that
most of the “heavy action” in rental
and sell-through is from major studio
product. She said she would not spec-
ulate on how much duplication was
“farmed out” by MCA on “E.T.: The
Extra-Terrestrial.”

Almost glossed over was the ele-
ment of a consumer education cam-
paign aimed at better maintenance of
VCRs and tapes. Horovitz said one of
the ad-hoc committees will explore
such options as a VSDA point-of-pur-
chase program urging tape care, as
well as running messages to the
same effect on videocassettes.

On the supply side, studios say
they recognize the growing serious-
ness of the defectives issue and will
await the outcome of VSDA studies
as well as their own research before
modifying their policies.

In the main, however, studios say
they want the burden of any formal
solutions to be shared.

Also in need of clarification, they
say, is the use of the term defectives,
which they claim is a misnomer.

MGM/UA Home Video sales VP
David Bishop says, “This is produect
that has been in the field for a num-
ber of years and has gotten beat up
through excessive renting or else
damaged from older VCRs and im-
proper customer handling. ‘Field-in-
flicted damage’ is a better term.”

The percentages of defectives
among new product releases are
claimed to be extremely low, say stu-
dios, because of constantly improving
manufacturing processes and higher
quality control maintenance.

Most studio defective allowances
run from !/,7%-1% of sales volume, ac-
cording to manufacturers.

“We don’t really know how big the
problem is yet,” says Bishop, ‘‘but we
are talking to a number of distribu-
tors to see if we can develop a win-
win situation. We do want the burden
of the solution shared. We sense that
it’s a real problem and want to ad-
dress it somehow.”

Len White, president of Orion
Home Video, declares, “It's become
enough of an issue as to where I've
told our distributors recently that, as
middlemen, they are expected to per-
form certain services.”

“Every time they allow another
company or an outside service to per-
form a service customarily expected
of a distributor, they weaken their
position and give manufacturers one
less reason for needing them. With
all due respect to VSDA, I suggest
the National Assn. of Video Distribu-
tors take a look at this issue and
come up with some programs.

“On the retail side, I also think re-
tailers have to assess their own indi-
vidual situation. If a customer abuses
a tape and that customer is highly
valued, the retailer should eat it as a
cost of doing business. If the custom-
er is not highly valued, then they
should charge them.”

e e e —
GEMA LABELS COOL ON PARENTAL GUIDANGCE STICKERS FOR ALBUMS

(Continued from page 4)

make preliminary recommendations.

“I'm opposed to [stickering],” Pow-
ers said. “But I don’t think it’s a big
issue, to be honest. If National Rec-
ord Mart is only going to carry my
product if it’s stickered, I’ll sticker it.

“If it’s a recommendation to par-
ents, that's one thing,” Powers con-
tinued. “If it’s what Frank [Zappa]
thinks it is, which is the beginning of
censorship, I'm vehemently opposed
to it.”

“I think the concerns have to be ad-
dressed and discussed,” said Enigma
president Wesley Hein. “The distrib-
utors are going to have to accommo-
date the chains.”

But Hein added, “The vast major-
ity of our artists object to stickering,”
and he noted that, if a new or devel-
oping artist’s album is stickered,
“many of the chains are ultimately
going to pass” on the product.

“If that’s not censorship, I don’t
know what is,” Hein said.

“I think everybody is sensitive to
the influence that music has on
young kids,” said Charles Koppel-
man, chairman and CEO of the re-
cently activated SBK Records.

Koppelman noted that his label’s
marketing personnel are all “young
guys with young families” who are
alert to potential problems that an ex-
plicit record might create in the mar-
ketplace.

But Koppelman added that he be-
lieves stickering is “a waste of time.

“Young people are sending us a
message,’”’ he continued. “When
Guns N’ Roses sell millions of rec-
ords or the Cure sells out Giants Sta-
dium ... the youth of America are
telling us that they’re going to be the
judges of the music they buy.”

Brian Slagel, president of metal/
hard rock label Metal Blade Records,
whose product is distributed through
Enigma via CEMA and whose acts
Princess Pang and Heir Apparent
have been picked up by Capitol, is
surprisingly benign about the issue
of labeling albums, given metal’s his-
torical status as a focal point of the
album-labeling issue.

“If we put out anything that’s real-
ly offensive, we’ll sticker it,” Slagel
said. “It’s kind of an odd issue. I'm
not against having a sticker, depend-
ing on what it says. Sometimes it
sells records.”

His point is underscored by the
fact that the top new entries on Bill-
board’s Top Pop Albums chart for
the last two weeks—the Beastie
Boys’ “Paul’s Boutique” (on Capitol,
distributed by CEMA) and the
D.0.C.’s “No One Can Do It Better”
(on Ruthless, distributed by Atlan-
tic)—were both stickered with explic-
it-lyric advisories.

The Beastie Boys album entered at
No. 42 on the chart and vaults to No.
19 this week, while the D.0.C. album
enters at No. 74 this week.

Frank Zappa, who was perhaps the

first artist to sticker his own record
when he placed a mocking “warning”
on his “Thingfish” album in 1984,
lambasted his industry colleagues for
acceding to pressure from conserva-
tive groups.

“I find it disconcerting to have peo-
ple inside the industry who ought to
know better ... [trading] brownie
points with an administration [in
Washington] that won'’t last,” Zappa
said. “It’s time for the big guns in
this industry to start fighting back in-
stead of kissing ass. It’s irresponsi-
ble. ... They’re not doing their duty
as Americans to protect their own
free speech.”

If anything, self-censorship such
as stickering amounts to “a self-chill-
ing recipe,” according to Zappa.

“The sticker stigma generally
guarantees that the product won’t go
into a mall store,” Zappa said. “If a
record company decides [an album]
should be stickered, you basically
shouldn’t even ship it out, because it
ain’t going into the stores.”

Zappa also took issue with Bach’s
notion that there is “a wave of con-
servatism” in the U.S, currently.

“He’s wrong,” Zappa said. “[This
is] the last flailing and thrashing of
the residue of the Reagan adminis-
tration.”

Assistance was provided by Geoff
Mayfield in Las Vegas.
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NINTENDO BLOCKS BLOCKBUSTER ON GAME BOOKS

(Continued from page 1)

chain’s former copying practice and
what damages, if any, should be as-
sessed.

Additionally, Lynn Hvalsoe, Nin-
tendo’s general counsel, says the
company is preparing ‘“similar ac-
tions against others who are violat-
ing our copyrights.”

Though Blockbuster maintains
that it will continue the rental of
Nintendo games, the chain noted in
an Aug. 7 statement regarding the
suit, “we have been contacted by
other companies producing newer
and what we believe to be more so-
phisticated games and are actively
considering their proposals.”

The progress of the suit, filed in
Newark, N.J., on the eve of the re-
cent Video Software Dealers’ Assn.
convention, is being watched closely
by video dealers. The viewpoints of
many were summed up by Robert
A. Guerin, Blockbuster VP for na-
tional development, who called the
suit ‘““a reflection of the frustration
[Nintendo] feels as a result of their
failure to date in getting congres-
sional sanction to ban the rental of
Nintendo games.”

On July 26, members of a Senate
copyright subcommittee voted to
exclude cartridge-format video
games from a revised softwear pro-
tection bill, S. 198, despite heavy
lobbying for their inclusion by Nin-
tendo (Billboard, Aug. 5).

Nintendo’s suit, which asks for in-
junctive relief, damages, and a jury
trial, contends that at least four
New Jersey Blockbuster stores di-
rectly violated Nintendo’s copy-
rights by making and distributing
unauthorized photocopies of game
instruction booklets with each game
rental.

According to the suit, “the renter
of the game [at Blockbuster] is re-
quired to return the photocopied in-
structions along with the rental and
both are then offered for rental
again. If the renter loses or de-
stroys the photocopied instructions,
each store charges the renter a pen-
alty fee. The store then makes a
new unauthorized photocopy of the

NIELSEN UNVEILS SURVEY

(Continued from page 6)

016% of VCR households rent at
least once a week.

072% of VCR households rented
their last videotape in a video spe-
cialty store.

022% of VCR owners indicated
they were renting fewer times in
early June than they had three to
six months earlier.

62% of customers make more
than one rental transaction per vis-
it.

eWomen are more likely to make
multiple rental transactions.

oVCR households with kids are
more likely to purchase tapes than
are households without video play-
ers.

eMajor motion pictures and chil-
dren’s titles account for 72% of all
prerecorded purchases. Major mo-
tion pictures constitute 39% and
children’s programs, 33%.

eConsumers think they are pay-
ing between $20 and $30 for a sell-
through tape, while in reality they
are paying in the $10-§20 range.

o70% of consumers disagree that
rentals of newer films should cost
more than rentals of older films.

80% of customers prefer that a
video rental store have a drop box.

original instructions, which it then
rents to the public together with the
Nintendo game cartridge.”

Also spelled out precisely in the
suit is Nintendo’s overall stance to-
ward game rental: “NOA [Nintendo
of America] does not rent Nintendo
game cartridges to any entity. NOA
does not sell its game cartridges di-
rectly to Blockbuster, or to any oth-
er entity which is engaged in the
rental of Nintendo game car-
tridges.”

The suit further states that on
July 31, Nintendo demanded that
Blockbuster “immediately cease its
infringing conduct” and that, by the
time of the suit’s filing, it had re-
ceived no response from Blockbust-
er.

Calling the major motivation for
the Nintendo suit ‘“harassment,”
Blockbuster’s Guerin says his com-
pany instructed its dealers to stop
the practice of photocopying “when
it was brought to our attention on
July 31 that it may have occurred.
Immediately.”

Richard Lindner, a spokesman for
Nintendo, confirms that the New-

ark lawsuit against Blockbuster is
the first of other, similar lawsuits
Nintendo plans to file against video
dealers that engage in such photo-
copying practices. Those lawsuits,
he says, will be coming “probably
pretty aggressively—and that’s all
1 can tell you at the moment.”

If Blockbuster or any other chain
engaging in Nintendo rental simply
provides the original game instruc-
tion book, rather than a photocopy,
Lindner says, “we would feel com-
fortable with that.”

Nonetheless, Lindner adds, Nin-
tendo views the situation as part of
a larger, greater issue—specifical-
ly, he says, of “‘protecting our copy-
righted material, whether in this
case it happens to be owner’s man-
uals and in the other case it happens
to be the software itself.”

Nintendo game rentals at Block-
buster will continue, says Guerin,
“and the games will go out with the
original instruction books, and we
will make every opportunity to see
that they’re returned with the in-
structions. If the instructions are
mutilated or lost,” he says, “we will

rent the game without the instruc-
tions.”

The possibility of charging a
higher rental deposit for original in-
struction booklets is “being looked
into,” adds Guerin, as are ‘“‘ways to
protect the instructions and alter-
nate sources of instructions.”

Such alternate sources could in-
clude those on display at the VSDA
convention by Amaray—instruc-
tions ‘“‘rewritten by college stu-
dents’” that, some say, might there-
by eliminate the photocopying issue
entirely.

Noting Nintendo’s dominance of
the video game market—which he
said bordered on the monopolistic—
Guerin noted that Blockbuster has
recently been approached by other
players “that are a hell of a lot big-
ger than Nintendo”’—including
NEC and the Tonka Toys-owned
SEGA, both of which will soon intro-
duce new, more sophisticated gam-
ing systems to the U.S. market-
place.

“At this stage these people have
been coming to us,” says Guerin.
“And they appear very cooperative

and very interested in exploring the
home video market.”

Adds Guerin: “Nintendo may at’
some point wish that they had some
better relations with the home video
market, [and the] members. of
VSDA. They’re not going to win any
popularity contests in that associa-
tion right now.”

LOU BERG RE-ELECTED

(Continued from page 6)

store Video Cassettes Unlimited
and wife of past VSDA president
John Pough, was the board’s secre-
tary in 1987-88.

All four officers represent compa-
nies with fewer than 20 stores and
all were elected directors. The three
directors who were appointed by the
elected directors at an Aug. 4 meet-
ing—Commtron president Gary
Rockhold, Video Channels chief
Paul Pasquarelli, and Wherehouse
Entertainment president Scott
Young—were eligible for each of
the offices except president.

GEOFF MAYFIELD
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0 A Rod tewart, Cvazy About Her %0 H mB av;‘| Eet
21 23 Information Society, Lay All Vouv Love On Me 2 19 Stevie B, In Y
22 25 Neneh Cherry, Kisses On The Wmd 1 30 Information LAII Your Love On Me
23 28 Coro, Where frere hee Yo Tonight? Za Sacey %Gwe vo&cu yjLiowe
24 27 Seduction, You're My One And Onty (True Love) amian, Cover Ot Love
25 29 Ml Vanilli, Girl I'm Gonna Miss You 2u % Jlm Haman, No Reason in The World
% 30 Sandra, Everlasting Love %5 %; 'S( simﬁ‘t'm Wkreﬂ ?n You wa
27 19 Lisa Lisa & Cult Jam, Just Git It Together % o mﬂ;‘ ‘p’;{" B srng
28 21 Prince, Batdance (From "Batman”) a Bum “W Your Mouth On
29 33 Babyface, it's No Crime Gees, O
30 34 The Jets, You Better Dance 29 EX  Jason Domvan Too Many Broken Hearts
31 31 Erasure, Stop 30 31 B.0S.E, Batman/The Original Swing
32 35 Madonna, Cherish 31 35 Young M.C., Bust A Move
33 26 Expose, What You Don't Know 2 U Waterfrnnlt Nature Of Love
34 EX Eddie Murphy, Put Your Mouth On Me A3 — Madonmw herish
A35 — Sybil, Don't Make Me Over A — hen | Looked At Him
A — se, When | Looked Al Him A5 — Kevin #alge Don't Shut Me Out
A — m Crew, Me So Horny A — Vesta, Congratulations
EX EX Buster Poindexter, All Night Party A — %‘m , Sacred Emotion
EX EX Chuckii Booker, Turned Away EX EX  Thind World, It's The Same Oid Song
EX EX Shana, | Want You EX EX ueev My First Night Without You
EX EX Bee Gees, One % g Jots, BTetlt:V“ 8!;(:2
i a er
B3 O3 GLIEECHEAMT 5B s wﬂ- Sout Provider
(3T P.D.: Jeff Wyatt San Francisco P.D.: Keith Naftaly
1 E Bmm' On Our Own (From "Ghostbusters 41" 1 3 Sou It Soul, Keep On Movin'
§ S:gm BR eﬂ. IMyV ‘E‘;,':““‘ [T =D 2 2 Surface, Shower Me With Your Love
4 Martika, Toy Soldrers 3 5 Younl M, (:l Bust A Move
I aﬂq With Eric B, & Rakim, Friends H ks AbddiCold Hearted
6 8 Paula Abdul, Cold Heart ino, | Like »
7 1 Prince, Batdance (From *Batman”) [ WWB&W e My One And Only (True Love)
8 5 'White, Secret Rendezvous ; 8 mv'l' ; Evaumed Awa
9 11 New Kids On The Block, Hangin' Tough 9 Jody Watley With Eric B. & Rakim, Friends
10 12 Soul Il Soul, Keep On Movin’ 9 10 Neneh Cherry, Kisses On The Wind
11 10 Rod Stewart, Crazy About Her 10 14 Milk Vanill |r| Im Gonna Miss You
12 15 ‘Surface, Shower Me With Your Love }1 12 New Kids lock, Hangin® Tough
13 13 Sweet Saraatun, Hooked On You 2 13 Babyface, it's No Cnm
14 16 Debbie Gibson, No More Rhyme 13 4 B Brown, On Our Own (From “Ghostbusters 11
15 TKA, You Are The One o1 :d Expose, When | Looked At H
16 14 Dino, | Like It 15 15 Richard Marx, Right Here Wamng
17 1 Johmy 0, Hughways 0f Love 16 17 Gloria Estefan, Don't Wanna Lose You
18 2 efan, Don't Wanna Lose Y }; %9 Sharon B Ihm Let G‘IJ)
19 2 swm You're My One And omy (Tvue Love) 1 Moﬁ.onu ke Same Dream
20 20 Young ML, Bust A Move 19 6 Tony! Toni! Tone!, For The Love Of You
21 17 Sa-fFire, Gonna Make It A0 — Neavl D & The We Got Our Own Thing
22 18  Milli Vanifi, Baby Don't Forget My Number g 22 Beastie Boys, Hey
23 2 Babyface, 1t's No Crime 25 Eddie Mu Pu( Your Moum On Me
2 77 Give You All M 3 % Stnp'ume , Something In The Way You
5 8 nfwma%on Society, Lay Y\u Your Love On Me g g m The Flame, Q'ne The S"enz!
% 2 or Alive, Come Home With Me Baby % % M""MR"SWW s %
7 3 Illlh Vaml: Girl 'm Gonna Miss You % c':c &HMW Provid T |
28 21 Expose, What You Don't Know EX "stwhe'T ms, Tak To Mysell
29 25 Madonna, Express Yourself £ B mka"hw"scﬁ S cuios A Beal
30 32 The Jets, You Better Dance - ea ips A Beal
31 EX  Sharon Bryant, Let Go 30 29 Kayn WMe ret Rendezvous
A —  Kevin Paige, Don't Shut Me Out : - PefrllnF b BGood
A — Ihdonna Cherish = ack To Life
A — tie Boys, Heiy Ladies : = \II‘esh Con, mt#slahons
A — Chuckii Booker, Turned Away —  Madonna, Che
EX 34 Neneh Cherry, Kisses On The Wind X EX ?}:eeji Semn%n HooBed On You
EX EX Jason Donovan, Too Many Broken Hearts B EX ets, You Better Dance
EX EX Boy George, You Found Another Guy

o

Products with the greatest airplay gains this week. ® Videoclip availability. Billboard, copyright 1989.
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Billboard.

©Copyright 1989, Billboard Publications, Inc.

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written.
permission of the publisher.

o % Compiled from a national sample of retail store, ° %
g g 3 :Z; one-stop, and rack sales reports. g g 3 g
2 Z, £ | ¢ | ARmIST TITLE 2 5 £ | ¢ | arTIST TITLE
= 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 o~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
% NO.1 *# & 55 | 46 | 37 | 36 | GUNS N ROSES A2 GEFFEN GHS 241_98 (8.98) (CD) o GN' RLES
1 1 1 7 PRINCE waRNER BROS. 25936 (9.98) (CD) 5 weeks at No. 1 SOUNDTRACK: BATMAN 56 56 59 45 KARYN WHITE A waARNER BROS. 25637 (8.98) (CD) KARYN WHITE
@ 3 4 14 RICHARD MARX A em 90380 (9.98) (CD) REPEAT OFFENDER @ 59 61 11 BADLANDS ATLANTIC 81966 (3.98) (CD) BADLANDS
3 y: 3 52 NEW KIDS ON THE BLOCK A3 coLuUMBIAFC 40985 (CD) HANGIN’ TOUGH 58 53 49 56 GUY A UPTOWN 42176/MCA (8.98) (CD) GUY
@ 7 9 57 PAULA ABDUL A? vIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 79 88 46 | THE JEFF HEALEY BAND ARISTA AL 8553 (8.98) (CD) SEE THE LIGHT
5 5 5 15 | TOM PETTY A mca 6253 (9.98) (CD) FULL MOON FEVER 71 73 24 SURFACE @ coLumBIA FC 44284 (CD) 2ND WAVE
6 4 2 24 FINE YOUNG CANNIBALS A2 1.RS. 6273/MCA (9.98) (CD) THE RAW & THE COOKED 76 | 86 3 THE B-52'S reprist 25854 (9.98) (CD) COSMIC THING
7 8 7 22 MILL! VANILL! A ARISTA AL 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 68 74 51 LIVING COLOUR A EpiC BFE 44099/E.PA. (CD) VIVID
8 6 6 57 BOBBY BROWN A4 mca 42185 (9.98) (CD) DON'T BE CRUEL 63 57 57 6 JIMMY BUFFETT mcA 6314 (3.98) (CD) OFF TO SEE THE LIZARD
@ 11 11 28 SKID ROW A ATLANTIC 81936 (9.98) (CD) SKID ROW 64 | 60 60 18 ROXETTE @ emi 91098 (9.98) (CD) LOOK SHARP!
10 10 10 16 | GREAT WHITE A cAPITOL C1-90640 (9.98) (CD) N TWICE SHY 65 55 46 | 27 TONE LOC A2 DELICIOUS VINYL DV 3000/ISLAND (8.98) (CD) LOC-ED AFTER DARK
11 9 8 8 L.L. COOL J peF saMOC 45172/COLUMBIA (CD) WALKING WITH A PANTHER 66 66 66 6 BAD ENGLISH erIC OF 45083/EP.A. (CD) BAD ENGLISH
@ 12 13 6 DON HENLEY GEFFEN GHS 24217 (9.98) (CD) THE END OF THE INNOCENCE 67 58 58 6 PETE TOWNSHEND ATLANTIC 81996 (9.98) (CD) THE IRON MAN
@ 18 28 4 GLORIA ESTEFAN EriC OF 45217/EPA. (CD) CUTS BOTH WAYS 70 76 6 VARIOUS ARTISTS GEFFEN GHS 24236 (10.98) (CD) GREENPEACE: RAINBOW WARRIORS
14 13 12 20 MADONNA A2 SiRE 25844/ WARNER BROS. (9.98) (CD) LIKE A PRAYER 69 | 67 71 31 SLICK RICK @ ptr jamrc 40513/columsia o) THE GREAT ADVENTURES OF SLICK RICK
@ 17 17 24 MARTIKA ® coLumBIA SC 44290 (CD) MARTIKA 70 64 67 6 BILLY SQUIER capiTOL C1-48748 (9.98) (CD) - HEAR & NOW
16 14 15 14 LOVE AND ROCKETS @ &iG TIME 9715-1-R/RCA (;.98) (D) LOVE AND ROCKETS @ 75 84 10 DANGEROQUS TOYS coLumsia FC 45031 (CD) DANGEROUS TOYS
@ 20 24 25 WARRANT @ coLumBia FC 44383 (CD) DIRTY ROTTEN FILTHY STINKING RICH 72 63 52 21 DE LA SOUL @ tommY BOY 1019 (9.98) (CD) 3 FEET HIGH AND RISING
18 15 14 12 10,000 MANIACS @ ELEKTRA 60815 (9.98) (CD) BLIND MAN'S ZOO 13|72 (69 | 37 EAZY-E A RUTHLESS SL 57100/PRIORITY (8.98) (CD) EAZY-DUZ-IT
2 | — 2 BEASTIE BOYS capIToL 91743 (9.98) (CD) PAUL'S BOUTIQUE NEW)D 1 THE D.0.C. RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER
20 16 16 8 SOUNDTRACK mca 6306 (9.98) (CD) GHOSTBUSTERS Ii 75 62 63 ) SOUNDTRACK POLYDOR 839-516-1/POLYGRAM (CD) GREAT BALLS OF FIRE
@ 23 29 7 SOUL 11 SOUL virGIN 91267 (9.98) (CD) i KEEP ON MOVIN’ 76 69 64 13 CYNDI LAUPER ePic OE 43318/EPA. (CD) A NIGHT TO REMEMBER
22 19 19 8 WHITE LION ATLANTIC 81969 (9.98) (CD) BIG GAME @ 90 95 5 SOUNDTRACK mOTOWN MOT 6272 (9.98) (CD) DO THE RIGHT THING
23 21 18 46 BON JOVI AS MERCURY 836 345 1/POLYGRAM (CD) NEW JERSEY 78 18 18 5 PAT METHENY GROUP GEFFEN GHS 24245 (9.98) (CD) LETTER FROM HOME
24 | 22 | 23 | 24 | SIMPLY RED ELEKTRA 60828 (9.98) (CD) A NEW FLAME m 83 | 97 § MICHAEL BOLTON coLumsia OC 45012 (CD) SOUL PROVIDER
@ 21 31 8 HEAVY D, & THE BOYZ mca 42302 (8.98) (CD) BIG TYME 80 13 65 9 JACKSON BROWNE ELEKTRA 60830 (9.98) (CD) WORLD IN MOTION
26 | 25 | 21 | 17 | THE CULT @ Sire 25871/REPRISE (9.98) (CD) SONIC TEMPLE 81 | 83 | 8 | 12 | SPECIAL ED proFiLE 1280 (8.98) (CD) YOUNGEST IN CHARGE
271 | 29 | 27 | 14 | THE CURE ELEXTRA 60855 (9.98) (CD) DISINTEGRATION 82 | 77 | 75 | 48 | METALLICA A?ELEKTRA 60812 (9.98) (CD) ... AND JUSTICE FOR ALL
28 24 20 | 31 SOUNDTRACK A ATLANTIC 81933(9.98) (CD) BEACHES 93 | 118 3 BABYFACE soLARFZ 45288/EP.A. (CD) TENDER LOVER
29 30 25 13 JOHN COUGAR MELLENCAMP A MERCURY 838-220-1/POLYGRAM (CD) BIG DADDY 84 82 79 57 CINDERELLA A2 MERCURY 834 612 1/POLYGRAM (CD) LONG COLD WINTER
@ 32 38 19 INDIGO GIRLS £PIC FE 45044/E.PA. (CD) INDIGO GIRLS 85 80 72 28 SWEET SENSATION A1C0 90917 (8.98) (CD) TAKE IT WHILE IT'S HOT
31 26 22 11 STEVIE NICKS @ MODERN 91245/ATLANTIC (9.98) (CD) THE OTHER SIDE OF THE MIRROR 92 107 6 TORA TORA A&M SP 5261 (8.98) (CD) SURPRISE ATTACK
32 31 32 38 M.C. HAMMER A cAPITOL C1-90924 (8.98) (CD) LET'S GET IT STARTED 87 65 53 9 QUEEN caPITOL C1-92357 (9.98) (CD) THE MIRACLE
33 | 28 26 11 THE DOOBIE BROTHERS @ cariToL C1.90371 (9.98) (CD) CYCLES 161 | — 2 ALICE COOPER epic OE 45137/EPA (CD) TRASH
@ 35 | 41 | 43 | WINGER A ATLANTIC 81867 (9.98) (CD) WINGER 89 | 87 | 80 | 105 | DEF LEPPARD AS MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA
3 | 3 3 8 EXPOSE ARISTA AL 8532 (9.98) (CD) WHAT YOU DON'T KNOW 90 74 62 1 TIN MACHINE emi 91990 (9.98) (CD) TIN MACHINE
% | 3 | 39 | 5 | BOOGIEDOWN PRODUCTIONS GHETTO MUSIC: THE BLUEPRINT OF HIP HOP 91 | 81 | 68 | 58 | LITA FORD A Rca6397-1R(8.98) (CO) LTA
kY 38 43 8 STEVIE RAY VAUGHAN & DOUBLE TROUBLE epic OF 45024/€ PA. (CD) INSTEP 92 85 85 5 STEPHANIE MILLS mca 6312 (9.98) (CD) HOME
38 | 34 | 4| 8 A“&Qfﬁ?g’&(g;*ﬁfov WAKEMAN, HOWE  ANDERSON, BRUFORD, WAKEMAN, HOWE (93)| 97 | 104 | 8 | THE CALLwmca63035.98) (cpy LET THE DAY BEGIN
39 41 42 28 DEBBIE GIBSON A2 ATLANTIC 81932 (9.98) (CD) ELECTRIC YOUTH 101 | 102} 9 GRAYSON HUGH rca 7661-1-R (8.98) (CD) BLIND TO REASON
40 | 37 | 30 | 10 | KOOL MOE DEE Ve 1182/RCA (8.98) (CD) KNOWLEDGE IS KING (85)| NEWD | 1 EPMD FReSH 92012/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS
41 | 39 | 36 | 19 | BONNIE RAITT @ carioL C1-91268 (8.98) (CD) NICK OF TIME 9% | 8 | 87 5 PATTI LABELLE mca 6292 (9.98) (CD) BE YOURSELF
49 54 2 DINO aTH & B'WAY BWAY 4011 /ISLAND (8.98) (CD) 24/7 97 98 98 11 CLINT BLACK RcA 9668-1 R (8.98) (CD) KILLIN' TIME
43 | 40 | 40 | 19 | JODY WATLEY @ mca 6276 (8.98) (CD) LARGER THAN LIFE (98)! 100 | 100 | 5 BODEANS siasH 25876/REPRISE (9.98) (CD) HOME
4 | 45 | 48 9 NENEH CHERRY VIRGIN 91252 (9.98) (CD) RAW LIKE SUSHI 9 | 9 |77 10 | MICHAEL DAMIAN CYPRESS YL 90130/A&M (9.98) (CD) WHERE DO WE GO FROM HERE
45 LL) 35 9 PAUL MCCARTNEY caPITOL C1-91653 (9.98) (CD) FLOWERS IN THE DIRT 100 | 102 | 111 8 BANG TANGO MCA/MECHANIC 6300/MCA (9.98) (CD) PSYCHO CAFE
46 47 5 4 2 LIVE CREW LUKE SKYYWALKER XR 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 101 | 88 83 13 NATALIE COLE emi 48902 (9.98) (CD) GOOD TO BE BACK
47 48 44 | 104 | GUNS N’ ROSES A8 GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 102 | 96 93 15 DONNY OSMOND capiToL C1-92354 (8.98) (CD) DONNY OSMOND
52 | 5 5 MR. BIG ATLANTIC 81990 (9.98) (CD) MR. BIG 103 | 84 | 81 8 PETER GABRIEL GEFFEN GHS 24206 (15.98) (CD) PASSION
61 | 70 | 5 | CHER cerrenGrs 24239(998) €0 HEART OF STONE | [({04)| 105 | o4 | 10 | KD.LANG & THE RECLINES ABSOLUTE TORCH AND TWANG
50 | 43 | 45 | 64 | ROD STEWART A WARNER BROS. 25684 (9.98) (CD) OUT OF ORDER 105 | 91 | 91 8 VAN MORRISON MERCURY 839 262 1/POLYGRAM (CD) AVALON SUNSET
51 50 50 25 | N.W.A. A RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON @ 109 | 115 | 16 PIXIES ELEKTRA 60856 (9.98) (CD) DOOLITTLE
52 54 51 26 TOO SHORT @ Jive 1149-1.J/RCA (8.98) (CD) LIFE IS ... TOO SHORT @ NEW’ 1 BEE GEES wARNER BROS. 25887 (9.98) (CD) ONE
@ 104 | — 2 ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 91256 (9.98) (CD) ONE BRIGHT DAY 108 | 108 ] 119 | 6 THIRD WORLD MERCURY 836 952 1 (CD) SERIOUS BUSINESS
54 | S§1 | 47 | 46 [ ROBBASE & D.J. E-Z ROCK A PROFILE 1267 (8.98) (CD) IT TAKES TWO @ NEW) 1 STARSHIP rca 9693.1-R (9.98) (CD) LOVE AMONG THE CANNIBALS

O Albums with the greatest sales gains this week. (CD) Compact disk avaitable. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for

following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.

sales of 1 million units, with each additional million indicated by a numeral
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National Music Publishers’ Association © Inc.

and The Harry Fox Agency, Inc

205 EAST 42 STREET. NEW YORK, N.Y. 10017 ® (212) 370-5330 CABLE ADDRESS: HAFOX
TELEX: 237441 HAFOX UR

FAX: (212) 953-2471

AN OPEN LETTERTO THE MUSIC INDUSTRY
FROM NATIONAL MUSIC PUBLISHERS’ ASSOCIATION, INC.
AND THE HARRY FOX AGENCY, INC.

We are pleased o announce that the mechanical and synchronization licensing
commission rates of The Harry Fox Agency, inc. have been reduced as of July 1, 1989,
which will result in additional distributions of over one million dollars in royalties 1o our
publisher principals in the second half of this year. Specifically:

[ The HFA commission rate for television and commercial licensing has
been cut permanently in half, from 10% to 5%, with a maximum
commission ceiling of $2,200 per transaction.

» The HFA mechanical licensing commission rate of 4.5% will be lowered
to 3.5% for the last two quarters of 1989.

The lowering of television and commercial commissions further improves the cost-
effectiveness of utilizing HFA's synchronization department, which is expanding rapidly to
meet licensing demands.

These unprecedented reductions have been made possible by a number of
operational improvements, including computerization and the enlargement of our audit
rograms, which have helped increase HFA collections by 150% over the past five years.
In 1989 the Agency is expected to process $200 million in royalties and 100,000 licenses -
up from $80 million in royaities and 50,000 licenses in 1984. HFA is now the largest
mechanical royalties collection organization in the world, and growing.

A significant portion of the commissions retained by HFA are used to support the
essential activities of its parent company, National Music Publishers’ Association, inc. With
this funding, NMPA is able to vigorously represent the rights and interests of its members,
and the music community, both in the U.S. and abroad, helping to ensure the protection of
American musical copyrights around the world.

The successes of NMPA/HFA are attributable in large measure to the confidence
and trust you have placed in us. We give you our thanks for your help and support in aiding
our growth.

To the music publishing industry, musical creators and our copyright licensees, we
pledge that HFA services will continue fo improve and expand, and that NMPA will remain a
strong advocate for the rights of music publishers whenever and wherever the need arises.

NMPA and HFA welcome your inquiries concerning our activities. Our staff will be
pleased to answer any questions you may have, and to help you in any way we can
regarding music publishing issues. We look forward to hearing from you.

Sincerely,

Edward P. Murphy
President & CE

NMPA/HFA General Telephone Number 212-370-5330

s 2 IS NMPA/HFA Fax Number 212-953-2384
ynchronization Department Direct Dial 212-370-4747
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Bil

board. TOP POP ALBUMS.. continved

oele |8 owle |8

g g g E z § g:{) LAA';;ILIE]';UMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* TITLE g g g E z § gg LAA';.EI;_IE.I';UMBER/DISTRIBUTING LABEL (SVUG. LIST PRICE)* TITLE
110 | 95 | 89 24 STEVIE B LMR 5531 (8.98) (CD) IN MY EYES @ 166 | — 2 MARTIN L. GORE SIRE 25980/ WARNER BROS. (7.98) (CD) COUNTERFEIT E.P.
@ 114 | 129 4 TANGIER A1C0 91251 (9.98) (€D) FOUR WINDS 157 | 148 | 163 | 15 CONCRETE BLONDE 1.R.S. 82001/MCA (9.98) (CD) FREE
112 | 99 | 90 13 HENRY LEE SUMMER CBS ASSOCIATED 0Z 45124/E.PA. (CD) I'VE GOT EVERYTHING 158 | 158 [ 176 | 7 SOUNDTRACK CAPITOL C1-91583 (9.98) (CD) BEAUTY & THE BEAST
113 | 113 | 130 | 10 | 24-7 SPYZINEFFECT 3006/RELATIVITY (8.98) (CD) HARDER THAN YOU 159 | 133 | 113 | 10 | MICHAEL MORALES wiNG 835 810 1/POLYGRAM (CD) MICHAEL MORALES
114 | 107 | 99 | 17 | SARAYA POLYDOR837.764-1/POLYGRAM (CD) SARAYA 160 | 141 | 133 | 79 | ORIGINAL LONDON CAST A POLYDOR 831 273-1/POLYGRAM (CD)  PHANTOM OF THE OPERA
@ 121 | 146 5 ADRIAN BELEW ATLANTIC 16843 (9.98) (CD) MR. MUSIC HEAD @ NEW ) 1 DIRTY LOOKS ATLANTIC 81992 (9.98) (CD) TURN OF THE SCREW
@ 142 | 168 | 3 DAVID PEASTON GEFFEN 24228 (9.98) (CD) INTRODUCING . . . DAVID PEASTON 162 | 151 | 158 | 38 | JOURNEY A2 coLumsia oc 42493 (CD) JOURNEY'S GREATEST HITS
@ 125 | 142 | 5 CHUCKII BOOKER ATLANTIC 81947 (8.98) (CD) CHUCKII 163 | 155 | 149 | 13 | THE O'JAYS emi 00921 (9.98) D) SERIOUS
148 | 111 | 9 | 20 | THE NEVILLE BROTHERS asmsp 5240 (8.98) (€D) YELLOW MOON 164 | 15¢ | 135 | 11 | RIPPINGTONS FEATURING RUSS FREEMAN TOURIST IN PARADISE
177 | — 2 THE POGUES ISLAND 91 225/ATLANTIC (9.98) (CD) PEACE & LOVE 165 | 167 | 177 | 16 JOE JACKSON a&M SP 5249 (8.98) (CD) BLAZE OF GLORY
120 | 120 | 128 | & | MARIAMOKEE Gerren s 24229(5.98) (D) e 166 | 159 | 164 | 11 | VARIOUS ARTISTS 1v7 1400 ®98) (D) TV TOONS - THE COMMERCIALS
121 | 110 | 108 | 13 SWING OUT SISTER FONTANA 838-293.1/POLYGRAM (CD) KALEIDOSCOPE WORLD 167 | 146 | 141 | 43 BULLETBOYS ® WARNER BROS, 25782 (8.98) (CD) BULLETBOYS
122 | 123 | 160 3 NEW KIDS ON THE BLOCK coLumBiA FC 40475 (CD) NEW KIDS ON THE BLOCK 168 | 144 | 134 | 14 BARRY MANILOW ARISTA AL 8570 (9.98) (CD) BARRY MANILOW
|| T ) e [ || LTS LAY MOy Qe () e e N 169 | 152 | 148 | 13 | KWAME arLantics19148.98) D) BOY GENIUS FEATURING KWAME
@ NEW) 1 SOUNDTRACK COLUMBIA 45319 (CD) WHEN HARRY MET SALLY 170 | 138 | 138 5 THE THE £ric rE 45241/E.PA. (CD) MIND BOMB
IS8 RER RN I Eg!ENBGﬁ'S(‘;'}F;L(&gE(zg)BOHEM'ANs 4 SIS AR I Ul 2 171 | 165 | 175 | 9 XYMOX wING 839 233-1/POLYGRAM (CD) TWIST OF SHADOWS
@ 140 | 45 | 17 ANDREW DICE CLAY DEF AMERICAN DEF 24214/GEFFEN (9.98) (CD) DICE @ REENTRY 15 | THREE TIMES DOPE ARiSta AL 8571 (8.98) (CD) ORIGINAL STYLIN'
127 | 112 | 105 | 41°| TRAVELING WILBURYS A2 wiLBURY 25796/WARNER BROS. (9.98) (cD)  TRAVELING WILBURYS 73 | 162 | 181 9 TUCK & PATT! winoram riLL 0116/ A&M (9.98) (D) LOVE WARRIORS
128 | 115 | 16 |~15 | MICA PARIS ss.nD 50970/ATLANTIC (698) (D S0 600D 174 | 145 | 127 | 10 | TODD RUNDGREN waRneR BROS, 25881 (9.98) (D) NEARLY HUMAN
129 | 124 | 124 | 12 | PUBLICIMAGE LTD. v 91062(9.9% () ° @ NEW) 1 DANGER DANGER EPICF2 44342/E.PA. (CD) DANGER DANGER
130 | 118 | 114 | 15°{ BLUE MURDER GEFFEN 24212(9.98) (CD) BLUE MURDER @ 185 | — > R CUR T Fm— e UL AU
B | W] W | % KID "N PLAY @ saccr21626 698 €0 2 Hvpe 177 | 157 | 152 | 66 POISON A? ENIGMA C1-48493/CAPITOL (9.98) (CD) OPEN UP AND SAY ... AHH!
12|12 DION seioma & 854: e’ @ YOFRANKIE 178 | 156 | 151 | 15 OAKTOWN'S 3-5-7 CaPITOL C1-90926 (8.98) (CD) WILD AND LOOSE
@ 150 | 143 | 54 | SOUNDTRACK A? ELEKTRA 60806 (9.98) (CD) COCKTAIL 179 | 163 | 165 | 36 | GIPSY KINGS MUSICIAN 60845/ELEKTRA (9.98) (CD) GIPSY KINGS
@ il e : JUNKYARD Serren s 2227 26) €0 JUNRYARD @ 187 | — 2 BAUHAUS BEGGAR'S BANQUET 9804-1-H/RCA (9.98) (CD) SWING THE HEARTACHE
135 | 135 | 144 | 7° | WIRE MUTE 73516/ENIGMA (8.98) (CD) IT'S BEGINNING TO AND BACK AGAIN P T pee g oA S e e e T e
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TOP POP ALBUMS Az (LISTED BY ARTISTS)

10, 000 Maniacs 18
2 Live Crew 46
24-7SPYZ 113

Boogie Down Productions 36
Chuckii Booker 117
Edie Brickell/New Bohemians 125

Dirty Looks 161
The Doobie Brothers 33

EPMD 95
Paula Abdul 4 JBob:y Brg:;n 8 80 Eazy-E 73
Accept 199 CAIEEICLNI Enya 150

Allman Brothers Band 142
Anderson, Bruford, Wakeman,
Howe 38

The B-52's 61
Babyface 83

Bad English 66
Badlands 57

Anita Baker 198
Bang Tango 100
Bangles 187

Rob Base & D.J. E-Z Rock 54
Bauhaus 180
Beastie Boys 19
Bee Gees 107
Adrian Belew 115
George Benson 140
Clint Black 97

Blue Murder 130
Bodeans 98
Michae! Bolton 79
Bon Jovi 23

Jimmy Buffett 63 °
BulletBoys 167

The Call 93

Cher 49

Neneh Cherry 44
Cinderelia 84

Andrew Dice Clay 126
Natalie Cole 101
Concrete Blonde 157
Alice Cooper 88

The Cult 26

The Cure 27

The D.O.C. 74
Michael Damian 99
Danger Danger 175
Dangerous Toys 71
De La Soul 72
Dead or Alive 137
Def Leppard 89
Dino 42

Dion 132

Gloria Estefan 13
Melissa Etheridge 139
Expose 35

Extreme 136

Fine Young Cannibals 6
Lita Ford 91
Aretha Franklin 141

Kenny G 14§

Peter Gabriel 103, 143
Debbie Gibson 39
Gipsy Kings 179
Martin L. Gore 156
Great White 10

Guns N' Roses 47, 55
Guy 58

M.C. Hammer 32

The Jett Healey Band 59
Heavy D. & The Boyz 25
Don Henley 12

Hoodoo Gurus 176

Grayson Hugh 94

Indigo Girts 30
Chris Isaak 149

Joe Jackson 165
The Jacksons 152
Howard Jones 147
Journey 162

The Judds 197
Junkyard 134

Kid ‘N Play 131
King's X 153

King Swamp 200
Carole King 188
Kingdom Come 193
Kool Moe Dee 40
Kwame 169

LL CoolJ 11

Patti LaBelle 96

K.D. Lang & The Reclines 104
Cyndi Lauper 76

Living Colour 62

Love And Rockets 16

Madonna 14

Barry Manilow 168

Ziggy Mariey/Melody Makers 53
15

Martika

Richard Marx 2

Paul McCartney 45
Reba McEntire 151
Maria Mckee 120
John Cougar Mellencamp 29
Metallica 82

Pat Metheny Group 78
Milli Vanilli 7
Stephanie Mills 92
Michael Morales 159
Van Morrison 105

Bob Mould 189

Mr. Big 48

NWA. 51

The Neville Brothers 118

New Kids On The Block 3, 122
Stevie Nicks 31

Nitro 155

The O'Jays 163
Oaktown's 3-5-7 178
Roy Orbison 196

Original London Cast 160
KT. Oslin 194

Donny Osmond 102 Slick Rick 69 The The 170
The Outfield 154 Phoebe Snow 190 Third Wortld 108

. . Soul Il Soul 21 Three Times Dope 172
LALD e SOUNDTRACKS Tin Machine 90
Tom Petty 5 Beaches 28 Tone Loc 65
Pixies 106 Beauty & The Beast 158 Too Short 52
The Pogues 119 Cocktail 133 Tora Tora 86
Pois ong 77 Do The Right Thing 77 Pete Townshend 67
prince 1 Ghostbusters 1! 20 Traveling Wilburys 127
Public Image Ltd, 129 3:?( ;3:25 Of Fire 75 Tuck & Patti 173
Public Enemy 182 When Harry Met Sally 124 VARIOUS ARTISTS
Queen 87 Special Ed 81 Greenpeace/Rainbow 68
Queensryche 144 Billy Squier 70 TV Toons/Commercials 166

ry Staye Dol r 196 Stevie Ray Vaughan/Double 37
REM. 191 S SII00 Andreas Vollenweider 186
Trevor Rabin 138 Stevi g 110 W 17
Bonnie Raitt 41 R:)ec\!n;tewartl 50 Joiir;avr\;(atley 43
:gx:ggtogsil%uss [ircemaniglios Donna Summer 123 White Lion 22
Henry Lee Summer 112 Karyn White 56
foddiBendererpplis Surface 60 Hank Williams, Jr. 183
Sa-Fire 192 Sweet Sensation 85 BeBe & CeCe Winans 184
Saraya 114 Swing Out Sister 121 Winger 34
Simply Red 24 Tangier 111 Wire 135
Sir Mix-A-Lot 148 81 X 171
Skid Row 9 Tesla 1 ymox
Texas 185
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PARAMOUNT FILES LAWSUIT AGAINST KANSAS OUTFIT

(Continued from page 1)

The action also states that, in the
case of such titles as “The Presi-
dio,” ““Crocodile Dundee II,” and
“Top Gun,” the local ads appear ad-
jacent to—and in some cases over-
lap—authorized prerecorded ads
for Pepsi-Cola products.

According to the suit, an ad on
the “Crocodile Dundee II” cassette
for Wichita restaurant Long-
neckers, which interrupts a Diet
Pepsi spot, mentions Coca-Cola
products available at the restau-
rant. An inserted spot for Long-
neckers advertising the same Coca-
Cola products allegedly obscures an
authorized Mountain Dew spot on a
“Presidio” cassette.

According to a deposition from
Paramount video division executive
VP Tim Clott, Paramount’s agree-
ments with Pepsi—which has had
authorized ads on five Paramount
tapes—*‘“provide that no third par-
ties’ advertisements will appear” on
those cassettes. o

The Paramount suit charges the
defendants with nine federal and
state counts of copyright infringe-
ment, trademark infringement, and
unfair competition. Named in the
action are VBS; its president, Tom
Mead; a VBS division in St. Louis;
Wichita video retailers Popcorn Vid-
eo and Video Village, which alleged-
ly rented the altered cassettes; and
two local restaurants, the Domino’s
Pizza chain, and radio station KICT
Wichita, whose ads allegedly ap-
pear on the altered tapes.

The action seeks a permanent in-
junction against further tampering
with Paramount product and the
sale or rental of such product; the
destruction of existing altered Para-
mount videocassettes; awards for
real damages in excess of $1 million;
and punitive awards to be deter-
mined at trial.

Another deposition, issued by
Paramount Home Video senior VP/
GM Eric Doctorow, revealed that

Paramount first learned about

VBS’ intention to insert commer-

cials on videocassettes in May 1988.
Paramount warned VBS not to go
ahead, but a year later, Doctorow
found out that altered videocas-
settes were circulating in the Wichi-
ta market.

Wayne Grooms, a private investi-
gator hired by Paramount, subse-
quently met with Mead of VBS in
June. In a deposition accompanying
the suit, Grooms says that Mead
told him that VBS’ ads cost $85-$300
to produce; that ads could be duped
onto 600 cassettes per day; that
VBS clients were charged $2 per
cassette, with orders usually num-
bering about 200 units; and that
VBS also inserted discount coupons
for clients’ products in the sleeves
of the altered cassettes.

In the suit, Paramount charges
that the defendants ‘“have falsely
indicated to the consuming public
that these unauthorized advertise-

DEFECTIVES, ADS ON TAPES WERE MAIN ISSUES AT PLACID VSDA MEET

(Continued from page 3)

sen Home Video study released
here that claimed 1989 video reve-
nues were going to surpass the
$7.5 billion mark, with rental ex-
pected to account for $4.2 billion
and sell-through anticipated to
ring up $3.3 billion.

Although a placid meet general-
ly reflects good business for deal-
ers and suppliers alike, Scott
Young, president of Wherehouse
Entertainment, a major combo
chain, said he senses some appre-
hension—particularly on the part
of smaller retail operations.

“There are some rumblings. The
bubble hasn't burst, but there’s
some air that’s leaking out of it.”

Young said Wherehouse’s video
trade is up, which he attributed to
in-store promotions; but he added
that, for many video retailers,
business is flat.

““There’s not as much excite-
ment here as last year,” he said.

Like a number of veteran VSDA
dealer members, Monica and Al-
bert Diedrich, owners of Video
Station, Anaheim, Calif., spoke
wistfully of how early conventions
had the excitement of the major
supplier announcements.

“There was a sense of anticipa-
tion, ever since Paramount an-
nounced ‘The Wrath Of Khan’ at
$39 at the very first convention in
Dallas,” said Albert Diedrich. “We
didn’t even go last year. There’s
nothing that we haven’t heard

about.”

But John Pough, another South-
ern California dealer and ex-VSDA
president, and husband of the new-
ly elected VSDA VP Carol Pough,
strongly disagreed with this per-
ception. “People come here to have
fun. Why do you think 20 people
were physically removed from the
Disney luncheon?” he said.

Len White, Orion Home Video
president, commenting on the
calmer aspects of the convention,
said, “It’s a sign that the industry
has matured. We've been able to
address, in one form or another, all
of the issues that have been
brought up. There’s been a meet-
ing in the middle.

“And as a result of the stepped-
up meetings we are all having with
distributors and retailers during
the course of the year, we pretty
well know what the problems and
concerns are,”’ White continued.
“We don’t need VSDA to hear
about the problems. In fact, if you
have to come to VSDA now to find
out what the problems are, you
have a problem.”

With all the major rental and
sell-through movie titles well an-
nounced before VSDA, some ob-
servers said more attention ap-
peared to be focusing on made-for-
video product, including ‘“‘video
periodicals” and original features.
One supplier termed this activify
‘“the real new programming and

e Mies Associates, Toc,
160 Eas1 56th Sirest, Dapt B
NYC. NY 10022 Tet T5R-3232
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SUPERMARKET VIDEO
RENTAL CHAIN

400+ TOP NATIONAL SUPER-
MARKETS IN 18 STATES;
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Broker

ments have been produced and in-
cluded in [Paramount’s] trade-
marked products with [Para-
mount’s] authority, sponsorship
and/or consent,” and that “the pub-
lic is likely to be confused by defen-
dants’ actions.”

Bill Fry, attorney for VBS and
Mead, says he sent a letter to Para-
mount in May 1988, advising that
VBS had ‘““consulted with patent
counsel, who assured us we have
nothing to fear.”

Fry says that he heard nothing
from Paramount, adding, “I as-
sumed that their patent attorneys
told them that you can’t copyright a
piece of blank tape.

“The store owners, those tapes
are theirs, and they grant us per-
mission to put ads on their tapes,”
Fry continues.

The apparent major legal defense
posited by companies offering to
place commercials on tape is the
First Sale Doctrine, which would

marketing frontier.”

Special-interest video suppliers
exhibiting at the convention were
in an upbeat mood this year, partly
due to the industry’s recent em-
phasis on sell-through. However,
with video specialty dealers still
reluctant to tackle sell-through
and video distributors very selec-
tive about special-interest product,
the nontheatrical companies are
finding much of their growth in
other kinds of outlets, such as
mass-merchandise chains, super-
markets, and sporting goods,
book, and toy stores. Many of
these outlets will not touch movies
but will handle tapes that relate to
their customers’ lifestyles, such as
hunting or sports cassettes.

One general category that
moves well in many kinds of loca-
tions is children’s product, and

there was an efflorescence of such
tapes across the VSDA exhibition
floor. These ranged from original,
nonlicensed programs based on
children’s books to sub-$10 public
domain product manufactured by
a tape duplicator in his plant’s
downtime.

“Everyone’s devoting more time
and attention to children’s product
than ever before, whether it’s a
video merchant or mass mer-
chant,” commented Jerome Bowie,
president of JCI, which is launch-
ing a tape & book kiddie line at
$9.95 list.

A spokeswoman for another
supplier specializing in children’s
product, however, said that Dis-
ney’s move to the $12.95 price
point for many of its kiddie tapes
is hurting her company, which
needs to sell original program-

seem to imply that retailers, in es-
sence, own the blank space on indi-
vidual tapes. Since nothing is being
copied, it could be maintained that
there is no copyright infringement.
But even if that argument has
some legal plausibility, as the Para-
mount suit underscores, copyright
infringement is only one of various
causes of action studios believe they
have in this matter. Others cited in
the Paramount action include Lan-
ham Act violations regarding unfair
competition, as well as state com-
mon law claims such as mutilation,
adulteration, and interference with
prospective business advantages.
While no other studio is believed
to have filed a similar complaint,
other suppliers say they view inser-
tion of local ads on tapes as a poten-
tially serious threat to their inter-
ests and have already taken steps
against it.
““We think this is blatantly
(Continued on next page)

ming for $14.95 to turn a profit.
Disney, of course, recouped for its
production costs long ago on much
of the product it sells on the home
video market.

Most special-interest suppliers
said they were not concerned
about the impact of major studios
repricing film titles to $14.95. In
fact, some welcomed these moves,
seeing them as a spur to the sell-
through market. But Jeff McGuire
of Home Vision, which specializes
in fine arts, commented that the
majors’ move to $14.95 “puts pric-
ing pressure on us. When you have
blockbusters that are bringing in
millions of dollars, that can help
subsidize those prices.”

Assistance in preparing this sto-
ry was provided by Earl Paige,
Geoff Mayfield, and Ken Terry.

SIGNS POINT TO ACCELERATED GROWTH IN LASER VIDEODISK MARKET

(Continued from page 6)

decision to bring out a new video-
disk-only unit does not mean it is
giving up on combiplayers. In fact,
he believes that many customers
who come into stores seeking the
low-priced unit can be steered to the
$599-list combiplayer, which has
been sold for as little as $429.

Nevertheless, he says, “The bene-
fit [of the low-end player] to the for-
mat is that it will broaden the [hard-
ware] base. Consumers of modest
means are able to make that pur-
chase; whereas before, with the
$900 player, the income profile of
buyers was $45,000-plus.”

The installed base of laserdisk
machines is still no more than
400,000-500,000 units, however, and
Pioneer is predicting that it will sell
only 100,000 combiplayers this year.

Wallace says the Pioneer TV cam-

paign for laserdisk players is al-

ready increasing awareness of laser
videodisks. “People are coming into
video stores and asking for the
product,” he says. But he admits
that, despite the entry of the huge
Blockbuster chain into the laserdisk
market, few video retailers are car-
rying the product; Pioneer’s video-
disk accounts are still mainly combo
chains, such as Wherehouse and

Tower.
Besides advertising on TV, Pio-
neer is trying to turn the situation

around with an elaborate mall tour -

that features demos in a portable
surround-sound theater, a sweep-
stakes contest, and a kiosk featur-
ing the company’s hardware line.
The tour started July 28 in Los An-
geles and recently touched down in
the New York area for a six-week
run. It will hit several other mar-
kets between now and November.

Software availability and pricing
are particularly important in devel-
oping this market, and Wallace sees
progress in both areas. He esti-
mates that of the 3,500 titles in Pio-
neer’s catalog, only 700 are out of
stock. (Image has another 3,000 ti-
tles.)

In addition, new releases are in-
creasingly appearing on videodisk
at the same time they are issued on
videocassette. Recent examples in-
clude “Coming To America” (Para-
mount), “Rain Man” (MGM/UA),
and several Warner Bros. titles, he
says. “Warner Bros. and MGM are
gearing all their releases day and
date in the future,” he notes, adding
that Paramount is doing the same
with selected titles. MCA will re-

duce the gap between release dates
from a month to a week, starting in
September, he states.

Software prices are coming down,
albeit slowly. While many movies
still retail for $35-$40, an increasing
number of studios are promoting vi-
deodisk film releases for $25-$30.
Wallace claims that the majority of
Pioneer’s catalog is now priced in
the lower range.

Image Entertainment is trying to
promote the comparative value of
its movie disks by including on them
various kinds of “electronic media,”
such as interviews with directors,
descriptions of how stunts were
done, and cut-out footage. Image
senior VP of marketing and sales
Lee Kaspar claims the studios have
this kind of extra footage on “all
new major movies”’ and that some
of it is being shown on cable TV.

Image is also mastering new la-
serdisk releases with interactive
features that can be accessed by
personal-computer owners. PCs and
videodisk players can be connected
either with a “black box” that lists
for $199, or via computer software
(plus a cable) that can be purchased
for $99.
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CONVENTION CAPSULES

OUOTATIONS FROM CHAIRMAN TED: VSDA key-

noter Ted Turner, chairman of the Turner broadcasting

empire, offered a number of humorous comments as he

kicked off the convention. He claimed he was running

out of ideas for movies and told retailers, “If any of you

have an idea for a film, put it on a piece of paper and send

it to me personally. Hell, I'll probably

do it.”” When discussing the influence

of TV on social and behavioral

changes, he said the only reason he

had a mustache was because of Clark

H[P““T Gable’s Rhett Butler character in

“Gone With The Wind.”” He also

claimed that film led him to buy a

plantation. “The only thing that lasts is the land,” he

agreed. Finally, he noted that he had to acquire $1 billion

before entering the home video business. “This is an ex-
pensive club to belong to,” he said.

FOLLOWING TURNER’S KEYNOTE, motivation ex-

pert Tom Peters searched for ways to fire up the VSDA

crowd. Describing a series of retail innovators in other

industries, Peters concluded: “The issue is not selling, it’s

getting them to come back.” Peters expressed particular

dismay at those who would dwell on rampant convention

rumors of a pre-Christmas ‘“Batman” release by Warner

Home Video. “It’s my hope that we have more significant
things to care about. It'll be released when it’s released!”

VESTRON VIDEO and Sports Illustrated announced
plans for a cross-promotion that involves SI ads on Ves-
tron product and giveaways of magazine subscriptions
with purchases of future SI tapes from Vestron. Up to
this point, HBO Video has been releasing SI video pro-
grams; both HBO and the magazine are subsidiaries of
Time Inc.

JON PEISINGER, president of Vestron, pledged that
his company will continue to “hold the line on the truth-
in-packaging issue, despite the bullying tactics of the
MPAA ... We believe the package should honestly repre-
sent the contents of what is inside.” The Motion Picture
Assn. of America insists on approving packaging before
allowing its rating to be used on a cassette, and many
retailers will not sell unrated product. Peisinger said Ves-
tron would continue to work with VSDA to resolve the
issue.

PAY—PER-VIEW was not a burning issue at VSDA, but
a couple of suppliers made hay out of it anyway. Vestron
announced it would extend its pay-per-view window from
30 to 45 days, and HBO president Eric Kessler told at-
tendees at an Aug. 8 breakfast presentation that his firm
would open the window to 60 days. Hearing the big ap-
plause that greeted this revelation, comedian Jay Leno,
who followed Kessler on stage, twice repeated the an-
nouncement and got resounding applause both times!

DAVID BRENNER was in Las Vegas to promote his
new fitness tape for “people who hate to exercise,” as he
putit. A co-venture between Academy Home Entertain-
ment and the huge West Coast/National video retail
chain, the tape will go in all of West Coast’s stores and
will also be offered to other dealers. Brenner, who co-pro-
duced the program with Gary Delfiner, the chain’s VP of
promotion, was guest of honor at an Aug. 7 West Coast
party at the Las Vegas Hilton that attracted reps from
most of the major suppliers.

OUOTE OF THE SHOW: Two hours before Paramount
Home Video’s party on the Desert Inn Driving Range, a
surprise thunderstorm had some attendees thinking the
event might be washed out. Quipped CBS/Fox Video’s
Bob Delellis: “That’s what you get when you go to
$14.95. Even God gets angry.” The Lord mellowed, how-
ever, and the party went on as planned.

FOREIGN ATTENDANCE at VSDA was up markedly
this year. According to the trade organization, 400-500 of
the attendees came from abroad (with an equal number
from Canada), compared with 200-300 last year. The larg-
est numbers of overseas visitors came from Australia,
New Zealand, Japan, and the U.K.

RCA/COLUMBIA PICTURES HOME VIDEO an-
nounced an exclusive deal with 21st Century Film Corp.,
Menahem Golan’s new company. 21st Century is expect-
ed to give the video supplier 20 titles from its current pro-
duction slate, starting next year.

PARAMOUNT HOME VIDEQ is “right on target or
slightly ahead of plan” for shipments of its first ‘_‘Sweet

15" titles repriced to $14.95 (Billboard, May 20), according
to senior VP/GM Eric Doctorow. Although he did not
yet have hard shipment numbers, Doctorow said the
company is selling “many multiples” of what those titles’
sales were at their old prices, mostly from $16-$29. “It’s a
profitable program for us, and we expect to sell a lot of
units,” he said.

THOUGH NOT A PRESENCE on the exhibit floor, Po-
lyGram Records unveiled five opera releases on CD vid-
eo format at the convention. Also new is a 12-inch laser
video, “Live At Pompei,” by Pink Floyd. Three of the op-
era productions—*“Carmen,” “Turandot,” and “Ariadne
auf Naxos”’—are from the Metropolitan Opera. The oth-
er releases are “The Flying Dutchman” and “The Magic
Flute.” The operas, due next month, carry list prices of
$59.95-$69.95.

WHAT WITH ALL the talk in the industry about the
gains being made in the sell-through video arena, it is
telling to observe that according to one study presented
at VSDA, sell-through accounts for a measly 6% of spe-
cialty store revenue, versus 75% for rental activity. The
1989 video store retail survey, prepared by Video Store
magazine under the auspices of Orion, involved 378 re-
tailers representing a total of 580 video specialty outlets.
Other interesting tidbits from the gross revenues report:
video hardware rentals made up 4%; blank tape 3%; and
club membership contributed 2%.

SPEAKING OF RENTAL activity, the retailer survey
points out that Saturday is far and away the major rental
day of the week, with 34% of the respondents noting their
best business on that day. Next was Friday (22%), fol-
lowed by Sunday (11%). On Tuesday, Wednesday, and
Thursday, stores become victims of the midweek blues,
with only 8% of the retailers singling out these days for
rental traffic.

DRY BREAKFAST: At International Video Enter-
tainment’s breakfast—the first time the vendor spon-
sored a meal here—senior VP David Mount dished out
some dry humor. Picking up on the meet’s biggest ru-
mor, Mount said, “I’d like to announce the early release
of ‘Batman.’ ” Then after a pause, he added, “But I can’t
because it’s not ours.” Prior to joining IVE, Mount
worked at Warner Home Video, the company that holds
rights to the summer smash.

HOLD ON: When comedian Elayne Boozler did a stint
for the Show Industries/Music Plus dinner, held Aug. 8
at Palace Station, she made wry comments about Ves-
tron Video, which will market her first home video.
“Vestron decides to put my video out; then they fire 2,000
people. I felt responsible.” Looking at a table of Vestron
brass, she pleaded, “Please hang on just a little longer. If
you go under before this video comes out I'll just die.”

GET WELL SOON: Sam Ginsberg, GM of Show Indus-
tries wholesale division City-1-Stop, suffered a heart at-
tack at about 3 a.m. Aug. 8. By the time Show held its
dinner that night, he was listed in guarded but stable con-
dition, with a good prognosis for recovery.

cONVENTIONGOERS WHO attended Home Vision’s
press conference Aug. 7 got more than a taste of the Chi-
cago-based company’s new Public Media Video line.
They also got a taste of champagne from Hugh John-
son, the noted wine authority whose TV series is among
the label’s first releases. The Johnson series is called
“Vintage: A History Of Wine By Hugh Johnson” . ..Jazz
fans are going to be treated to laserdisks from the com-
pany in a tie-in with NewVisions, a New Jersey-based la-
ser software specialty firm run by two former Pioneer
executives, Ron Rich and John Talbot. The jazz re-
leases, from Japan’s VAJ (Video Arts), include “GRP All
Stars,” “Tribute To John Coltrane,” and “Carmen McRae
Live.” Laser release dates are due soon.

IT’S AN END TO “VCR CHAOS” promises Product-
Lab of Alamo, Calif. The company’s ShowFinder index-
ing system is designed to help video fans keep track of
their tape libraries, including running times and available
space for new recordings. ShowFinder comes in three
editions, including a deluxe $24.95 kit with a three-ring
binder that keeps track of 500 programs.

Convention Capsules was compiled in Las Vegas by
Ken Schlager, Irv Lichtman, Ken Terry, Jim McCul-
laugh, and Geoff Mayfield.

NEW YORK In a random quality
check of 60 prerecorded sell-
through and 40 blank videocas-
settes, an independent testing lab
for VHS-patent holder JVC claims
to have turned up defects in roughly
30% of the tapes purchased for the
test.

The figure, provided by Advance
Product Evaluation Laboratories, is
much higher than manufacturers’
estimates of the defective rate. Ac-
cording to several videocassette
makers present at the recent Video
Software Dealers’ Assn. meeting,
that rate ranges from only .25% to
1% (see story, page 1).

Besides trying to determine the
magnitude of the defects problem,
JVC wants to answer the question
of whether such irregularities as
audio and video dropouts, poor over-
all audio and video quality, and
tape-edge damage are caused by
substandard quality control at the
manufacturer level, or by field dam-
age, as has been suggested by du-
plicators and tape and videocassette
shell manufacturers.

One factor pointed to in the
APEL tests seems to be that the
more expensive the sell-through

“product, the less likelihood of de-

fects: According to Frank Barr, di-
rector of APEL, the majority of
problems uncovered by the lab were
with sell-through videocassettes re-
tailing for less than §15.

“The defect figures we arrived at
are approximations,” says Barr.

- JUG Video Test: 30% Fail

“One could easily stack the deck
with tests of this sort by opting to
examine more expensive brand-
name blank tapes, for instance,” he
adds, noting that the blank tape
used in the APEL tests for JVC ran
only from “below average to aver-
age’’ quality.

Asked if any conclusion could be
drawn from the lab’s tests as to
whether blame for defects lies
mostly with manufacturers or con-
sumers who misuse their VCRs,
Barr says, “‘I think there are
enough problems so that the blame
could be spread all the way around.
The consumer should definitely re-
alize that he isn’t saving anything
by buying these no-name brands of
tape. Ultimately, your VCR will suf-
fer for it.”

The APEL tests are only one fac-
et of an effort on the part of JVC to
better protect its patent on the VHS
tape format by pinpointing the
source of substandard tapes. Al-
though manufacturers of blank-
tape shells and videotape pancakes
are not required to pay royalties to
JVC for the use of the VHS logo,
the Japanese firm says it does re-
serve the right to approve these
manufacturers’ finished products.

JVC’s greatest concern, however,
is with the tape duplicators them-
selves, who are required to be li-
censed by and pay royalties to the
firm for use of the VHS logo.

STEVEN DUPLER

PARAMOUNT FILES LAWSUIT

(Continued from preceding page)

wrong,” says Len White, president
of Orion Home Video. “We have
turned this issue over to our attor-
neys and they will take appropriate
action. They think it is a copyright
violation and that it compromises
our integrity. These commercials
are an implied endorsement by the
studio and the stars.

“The immediate step we've taken
is to call our duplicator, Premiere,
and tell them to put the shortest
amount of lead time on all our
tapes. They feel comfortable with
five seconds. We may also have
them run our logo as close as they
can to the front. We’re damn sure
that’s copyright and trademark in-
fringement if it’s taped over. We're
not sure if extending that FBI
warning {at the beginning of tapes]

would work, since it may not be co-
pyrightable.

CBS/Fox Video president Bob
DeLellis, however, says he thinks
the FBI warning is copyrightable,
or that obliterating the warning is
at the very least a violation of feder-
al law, and is considering extending
it for two minutes on his company’s
tapes.

Other litigation could follow in
the wake of the VBS case. A Mid-
land, Texas-based firm, Video Air
Time, is offering similar services to
local clients, but to date has appar-
ently not been taken to court.

“They picked us because they
think we have the smallest re-
sources,” VBS attorney Fry says.
“[It’s] David and Goliath, and they
wanted David as small as possible.”

In-house

art department
for design, type-
setting, filmwork,
and printing. In-

DISC MAKERS

Complete manufacturing
for the audio industry.

COMPLETE PACKAGES FOR: £/}
* Cassette Duplication B e
* Record Pressing
* Compact Disc Replication

rouse mastering
cepartment for a
great sounding
product

CALL FOR OUR FREE
FULL COLOR CATALOG
1-800-468-9353
(In PA: 215-232-4140)

DISC MAKERS

1450 Broodway, Sulte 1040

How York, NY 10049

{212) 285-6642
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Edited by Irv Lichtman

AZOFF AND RUNNING? Dominating West Coast
industry gossip has been the future of MCA Music
Group chairman Irving Azoff. At press time, Azoff
was said to be: 1. renegotiating his contract and stick-
ing with MCA; 2. receiving some heavy project financ-
ing from either Warner Bros. or PolyGram; 3. enjoy-
ing all the gossip—which will bolster his negotiating
position with MCA. Word also has it the deal MCA is
offering may not yet be sweet enough; still, with 19
months remaining on his contract, he’ll need a release
to go elsewhere. Says a source: “I think there’s about
a 60% chance Azoff will leave. He wants to stay ...
But [MCAJis not likely to renegotiate his contract. It’s
not the way they do things. Azoff wants to have a
company he owns, which is not possible at MCA. After
all, he’s modeled his career after David Geffen.” And
by the way, what role is Jimmy Iovine playing in the
proceedings?

SILLER_MAN SUED: Radio magnate Robert Siller-
man is facing two lawsuits from institutional bond-
holders—Steinhardt Partners and Huff Asset Man-
agement—who charge that he ‘““fraudulently”
stripped assets from his Metropolitan Broadcasting
during last year’s complicated reorganization of that
company and Sillerman’s other concerns, Legacy and
Command. Besides seeking unspecified damages, the
bondholders want to undo the sales, which would, by
inference, affect the current sale of Legacy/Metropol-
itan stations to Group W Broadcasting. Sillerman
says he will fight the bondholders “no matter what.”

TRACK ERRED: The address of Ted Cohen Man-
agement was incorrectly listed in Track recently. The
company is located at Suite 260, 9570 Wilshire Blvd,,
Beverly Hills, Calif. 90212,

THE WRIGHT STUFF: Chrysalis may be developing
a new recording studio in London. Although he won’t
provide any details, chairman Chris Wright confirms
that an “exciting” project is in the works involving
producer George Martin, who is also a director of
Chrysalis. Martin’s contract with the company expires
at the end of the month, but Wright says he’ll be stay-
ing aboard.

PRICE RISE COMING: It appears discussions at Po-
lyGram’s recent internal meetings will lead to a price
increase on cassette singles before the end of the
month. The current $2.49 price is expected to jump to
$2.98, according to one source. Executives at the label
would not confirm the change. The label is also expect-
ed to announce several other minor retail adjustments
by September.

BARRIE BERGMAN, chairman of The Record Bar,
calls rumors that his chain has agreed to acquire the
Atlanta-based Turtle’s retail web ‘“absolutely, un-
equivocally untrue.” While admitting that “we have
been somewhat involved” in past talks and that nego-
tiations are still going on, he won’t say whether the
Turtle’s sale palaver currently involves Record Bar.
Previous scuttlebutt had Shamrock Holdings buying
Turtle’s.

cAN WE TALK? A July 27 conference call, in which
Musicland Group field management discussed details
about absorbing the Yorktown Music Shops chain
(Billboard, Aug. 12), was interrupted when a some-
what familiar voice jumped on the line and exclaimed,
“Hi' How you all doing? This is Cyndi.” The speaker
was Epic artist Cyndi Lauper, who happened to visit
the chain’s Water Tower Place store in Chicago while
the call was in progress.

SWEPT UP: Chuck Kaye and Joel Sill’s Windswept
Pacific has acquired a 50% interest in Billy Gaff’s
Riva Music. Windswept will administer the catalog
worldwide and have an ongoing relationship with
Gaff. Among Riva’s holdings are material from six fu-
ture albums by John Mellencamp, in addition to his
past repertoire; and material from Rod Stewart, in-

cluding “Maggie May,” ‘“You Wear It Well,” and “Do
You Think I'm Sexy.” No purchase price was an-
nounced.

cASH FOR SPECIAL CREDIT: ASCAP says it has
distributed $1.1 million in cash awards for 1989-90 to
writers whose works have ‘“‘a unique prestige value”
and to compensate those whose works are performed
in media not surveyed by the performing rights
group. The awards, in their 29th year, are determined
by members of pop and standard repertoire panels.

cHRISTMAS IN AUGUST: Twelve stars of TV soap
operas gathered Aug. 8 at New York’s This Way Pro-
ductions to record a Christmas album—and a music
video, too—to benefit Save The Children. For info on
label rights, call Andy Erish at 203-226-7272.

GE’I'I‘ING THERE: The Sal Chiantia Lung Cancer
Research Fund is within $50,000 of its goal of
$250,000 to fund a planned medical research project in
conjunction with the T.J. Martell Foundation, accord-
ing to Irwin Robinson, chairman of the National Mu-
sic Publishers Assn. Robinson told attendees at the
group’s annual meeting in New York recently that he
hoped the target goal would be reached this year. The
fund was organized in 1985 by the NMPA in memory
of publisher and NMPA president Chiantia.

FROM MUSIC KID, MUSIC MAN: James C. Waters
of One Stop Record House in Atlanta, a veteran of 37
years in the music biz, was saluted last month on his
50th birthday. Among his gifts were label presenta-
tions of commemorative records and plaques.

AN ALBUM FROM Atlanta-based Intersound in-
cludes 30 TV themes as performed in digital splendor
by the Houston Symphony Orchestra conducted by
Newton Wayland. The album, titled “Prime Time,”
has 13 numbered “channels” or sides done-up like a
TV programming guide.

FROM OVER THERE: Belgium’s Super Club NV
has established Super Club North America in Dallas,
an operation that will be involved in video vending ma-
chines, video rackjobbing, video production and distri-
bution, and video and record retailing. Plans call for
the company to build numerous video superstores in
the 16,000-18,000-square-foot range.

EXITS: Paul Berry is leaving his post as GM of Ca-
nadian Musical Reproduction Rights Agency Limit-
ed at the end of September, when his contract expires.
Berry, a lawyer, will be moving to France to establish
a permanent bridge between Canada and Europe for
the music and other cultural industries in anticipation
of the single European market in 1992 . .. Barry Ro-
senblatt, founder of Video Library, is retiring from
his post as senior VP at Blockbuster Video in San
Diego. Blockbuster now owns Video Library. A

spokeswoman at Rosenblatt’s office says the retire-

ment is voluntary.

MYERS ON THE MOVE: Joan Myers, former asso-
ciate director of media and artist relations for Capitol
Records, has left the label to form Myers Media, an
independent public relations firm. Among her clients
are Capitol recording act Fetchin’ Bones. She can be
reached at 718-499-4098.

cOMING SOON: Chicago public TV station WWTW,
which has produced the movie review show “Sneak
Previews” for the past 12 years, has revised the for-
mat of the program to focus exclusively on home vid-
eo releases. At a press conference Aug. 9 at the Video
Software Dealers’ Assn. convention, Jeffrey Lyons
and Michael Medved unveiled a new marketing con-
cept involving 900-number technology designed to
fund the show when it debuts Sept. 8 on public TV sta-
tions nationwide.

A NEW SONG: “The Times They Are ’A Changing”
will be the topic of songwriter/publisher discussions
at 6 p.m. Tuesday (15) at the Vanderbilt Plaza Hotel in
Nashville. Panelists confirmed for the forum include
Larry Gatlin and Dean Dillon, along with publishers,
performing rights executives, and other writers. Jim
Sharp, publisher of American Songwriter magazine,
the forum’s sponsor, will moderate. Admission is free.
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|n 1976, British expatriate
Mick Jones brought together a group of
musicians to form a band that wonld
become a genuine sensation. .. Foreygner.

Since the release of their debut
album in 1977, Foreigner has amassed
a remarkable number of achievements:

B ¢ Top Ten Singles

B 5 Top Five Albums

B 5 Gold Singles

B 7 Gold Albums

B 6 Platinum Albums

B 2 Double Platinum Albums

B I Quadruple Platinum Album
B 2 Quintuple Platinum Albums

Over the course of thirteen
years, Mick Jones and Foreigner have
sold over 44,000,000 records worldwide.
His outside projects have included
producing the landmark Van Halen
album 5150 and the just-completed
Billy Joel vecord. Mick Jones is clearly
one of the most vital fovces in music
today.

Now, with the release of his
first solo album, Mick Jones steps into
the spotlight with some of the finest
music he’s ever made.

{B1991)
fraturing the single

“JUST WANNA HOLD”
(7-88954) (PRCD 2854)
Produced by Mick Jones
Management: Champion Entertainment Organization, Inc.
Co-written with Mick Jagger and Ian Hunter o

A8

ON ATLANTIC RECORDS, CASSETTES AND COMPACT DISCS
© 1989 Atlantic Recording Corp.®° A Warner Communications Co.
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MICHAEL
COOPER

just what i like

14/211-25923)

Featuring “Just What | Like”

14/7-22950)

Produced by Michael Cooper for Nor-Cal/Atlante Boyz

Mamagement: George L. Smith/Pacific Cal Management

€ 1989 Repniss Records
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