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Wisconsin PD has new
idea for label payback

on back announcing
See page 9

Sears testing leased

departments for music vid
See page 9

Industry tributes pour in

for Nesuhi Ertegun
See page 80

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

Top 40s Get Warm Feeling

BY SEAN ROSS

NEW YORK While some top 40
PDs are complaining about a lack of
B-stack records—songs in the sec-
ondary categories that round out
their playlists—many say that they
have more available product than
they can deal with and that this sum-
mer is shaping up as one of the best
for top 40 in recent memory.

“The records that are going to de-
fine the summer are just getting into
the system now and they’'re perform-
ing out of the box,” says KDWB-FM
Minneapolis PD Brian Philips. Such
songs as the New Kids On The
Block’s “Hangin’ Tough” and War-
rant’s “Heaven” “are all 13-14-week rec-
ords,” says Philips, “so I predict a
bunch of good summer ratings—or

Nesuhi Ertegun
Dies Of Cancer
In New York

BY IRV LICHTMAN

NEW YORK Nesuhi Ertegun, a ma-
jor worldwide presence in the music
industry, died July 15 after cancer
surgery here at the Mount Sinai Med-
ical Center. He was 71 years old.

Although he was known to be ill in
recent months, only close friends and
associates were aware of the serious-
ness of his illness, a cancer of the
stomach. His death came as a shock
to many members of the industry as
they returned to start the new work
week the day after Ertegun’s pass-
ing.

Ertegun would have had a secure
place in the annals of music if only
for the fact that he had signed and

(Continued on page 80)

at least that the format will sound
good this summer.”

“Right now, I'm happy with every-
thing that’s out,” says WKRZ Wilkes
Barre, Pa.,, PD Ken Medek. “The
problem is only being able to add so
many songs.”

WKCI (KC101) New Haven, Conn.,

(Continued on page 14)

MCPS Membership Grows In Show Of Unity
From This Summer’s Songs U.K. Pubs Fight Label Royalty Demand

BY NIGEL HUNTER

LONDON UK. publishers are be-
ginning to unite to prevent the ma-
jor record companies from intro-
ducing controlled composition
clauses into local recording con-
tracts. Such clauses—common in
the U.S. but unknown in Europe—

Bach Backs Promise For A

BY GEOFF MAYFIELD

LOS ANGELES Russ Bach has car-
ried through on his promise to build
“a new CEMA,” a pledge he made
when he became the distributor’s
president in January.

The firm’s branch network has

been substantially beefed up, with
the number of CEMA and label staff-
ers at its eight branches increased by
one third. Bach and several execu-
tives at CEMA-distributed labels also
think the revised structure is more
efficient than before.

A step in that direction was the im-

ADVERTISEM:=NTS

Sharon Bryant, the original lead vocalist of Atlantic Starr and the
voice behind many of their hits, including “Circles™ and “When
Love Calls”, shines brighter than ever with her remarkable debut
album Here | Am. Featuring the singie Let Go (871 723-1). Already
an across the board Smasht! At Urban radio, now crossing to CHR
and A/C. Video in heavy rotation on BET. Available on Wing/
PolyGram CDs, chrome cassettes and records. (837 313-1/2/4)

require new artists who write their
own songs to accept a lower-than-
statutory mechanical royalty rate.

A recent open forum hosted by
the Mechanical Copyright Protec-
tion Society and the Music Publish-
ers Assn. to explain the MCPS
strategy in negotiating a new me-
chanical royalty rate drew unprec-

‘New’ CEMA

plementation of a marketing division
at CEMA’s Hollywood headquarters
(Billboard, April 15). But Bach also
sought to streamline the branch
structure while enhancing the status
of labels that are not owned by
CEMA parent Capitol-EMI.
(Continued on page 78)

IT TAKES TWO—AND THIS TIME THEY‘RE TWINS! These
identcal rappers are out to double your pleasure with their debut
album TWIN HYPE (PRO-1281). The first single and video, “DO IT
TO THE CROWD” (PRO-7255) is an “‘unstoppable monster"”
(Dmnce Music Report) and an “incredible dance record” (The
Scurce). On Profile Records, Cassettes and Compact Discs.
BELIEVE THE HYPE!

edented numbers of publishers,
large and small. Major music pub-
lishers in the U.K. have in the past
arranged to license and collect me-
chanical royalties on their own.
Their expressed intent of signing
the new MCPS membership agree-
ment will strengthen the society’s
hand in its dealings with the rec-
ord companies.

During a publishing panel July
18 at the New Music Seminar in
New York, Les Bider, president of
Warner-Chappell, stated that his
company had signed an agreement
with MCPS to license its songs.
Jay Morgenstern of Warner-Chap-
pell later said that although the
agreement with MCPS would cost
his company more than $300,000 a

(Continued on page 71)

Accent On The
International
At 10th NMS

BY CHRIS MORRIS

NEW YORK A total of more than
7,600 music industry representa-
tives clogged the Marriott Marquis
hotel here July 15-19 for the New

Music Seminar,

making it the

largest conclave

in the event’s 10-

year history.

Continuing a H[p““l

trend at the show

in recent years,

NMS 10 saw a prominent showing

by foreign music industry reps:

1,653 delegates attended from

abroad, bringing foreign partici-

pants to nearly 20% of the total at
(Continued on page 75)
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WCI Music Group Profits Up Sharply In 2nd Quarter

BY DON JEFFREY

NEW YORK While awaiting word from the
courts on its merger with Time Inc., Warner
Communications Inc. has reported a sharp in-
crease in second-quarter profits for its record-
ed music and music publishing division. The
numbers supply further evidence that the
Warner unit has become the industry’s most
successful record company complex.

For the fiscal quarter ended June 30,
Warner said that its recorded music and music
publishing division posted an operating profit
of $98.7 million, 35% higher than last year's
figure, on revenues of $573 million, an 18.6%
increase. For the first six months of the year,
music group profits went up 49% to $214 mil-
lion on a 32% jump in revenue to $1.2 billion.

For all of 1988, the WCI Music Group’s net
profits were $319 million on revenues of $2.04
billion.

WCI’s labels include Warner Bros., Elektra,

Nonesuch, Atlantic, Sire, Reprise, and Geffen.
Competing with Warner for the title of top in-
ternational label complex is CBS Records, for
which parent Sony Corp. has not released sec-
ond-quarter results yet. But market share, as
measured by recordings on the Billboard
charts, indicates that Warner had a more suc-
cessful first half domestically.

Warner attributed gains in recorded-music
sales and profits to soundtrack albums for
“Batman’ and “Beaches” and records by Ma-
donna, Stevie Nicks, Guns N’ Roses, and Paula
Abdul (on Atlantic-distributed Virgin), among
other titles.

“Batman,” the phenomenal hit film of the
summer, also scored for Warner’s filmed en-
tertainment division, although its real impact
will not show up until the third-quarter results
are released. In its first weekend of release,
“Batman” posted a box-office gross of $43 mil-
lion, a film industry record.

Operating profit in Warner’s filmed enter-

tainment division soared 323% to $58 million on
a 35.7% gain in revenue to $549 million.

The reason for the big percentage gain in
film profits was Warner’s acquisition of Lori-
mar Telepictures in January. Warner restated
its results for 1988 to reflect the acquisition.
With Lorimar included, 1988 operating profit
fell from $51 million to $13 million, because of
losses in Lorimar’s second quarter last year.
Geoffrey Holmes, a Warner senior VP, said
real earnings of the film unit were up about
15%.

Warner’s filmed entertainment division also
includes its home video companies, Warner
Home Video and Lorimar Home Video, which
have been consolidated, and Cannon Home
Video. Sales and profits are not broken out for
these companies.

Warner’s music group accounted for 44% of
WCI’s total quarterly revenue of $1.3 billion,
compared with 42.8% of the total in the same
quarter last year. But the music group’s con-

tribution to WCI’s overall operating profit of
$191 million in the quarter was 51.6%, down
from 67.7% last year. That decline could be at-
tributed to the sharp increase in filmed enter-
tainment operating income.

The company said that its Warner-Chappell
music publishing company posted a 15% sales
increase in the second quarter. Holmes said
music publishing accounts for about 10% of
music group sales, which would put its reve-
nue at roughly $57 million.

Regarding the proposed merger with Time
Inc. (see story, page 82), WCI said it spent
about $10 million in the second quarter on fees
and other expenses and about $20 million over-
all in the first six months of the year.

For the second quarter, WCI’s net profit
rose 18.7% to $83 million as revenue climbed
15.2% to $1.3 billion. For the six-month period
ending June 30, net profit jumped 32% to $184
million as revenue increased 19.6% to $2.75 bil-
lion.

1992°s Effect On Subsidies, Licenses Among NMS Topics

New Music Seminar co-founders Mark Josephson and Tom Silverman
congratulate honored guests Chris Blackwell, president of Island Records; NMS
keynote speaker Johnny Clegg; and Luther Campbell, president of Luke
Skyywalker Records. Blackwell and Campbell were recipients of the seminar’s
Joel Webber Prizes for Excellence in Music and Business. Shown, from left, are
Josephson, Biackwell, Clegg, Silverman, and Campbell. (Photo: Chuck Pulin)

NMS Panel: Radio Does Suck

Fear For Modern Format’s Future

This story was compiled by Sean
Ross and Jim Bessman.

NEW YORK Given the general ori-
entation of New Music Seminar pan-
elists and audiences, it's not surpris-
ing that this year’s key NMS radio
panel was called “Does Radio Suck?”
Or that few of those involved needed
much time to decide.

“Somebody said this could be the
shortest panel in the whole seminar,”

said Chrysalis Records president
Mike Bone. Bone did, however, tell
the audience that he had negotiated
NMS'’ planners down from their origi-
nal title, “Why Radio Sucks,” which
he considered ‘‘a little inflamma-
tOry.Y’

Bone was moderator of a debate
that pitted radio people—urban
WZAK Cleveland PD Lynn Tolliver;
modern KITS San Francisco MD

(Continued on page 83)

BY KEN TERRY

NEW YORK Europeans on interna-
tional panels at the New Music Semi-
nar here generally felt that the lower-
ing of trade barriers among Common
Market countries, starting in 1992,
will have profound effects on the mu-
sic business. But they differed on
what those effects will be and how to
prepare for them.

Europens Dehate e Goming New Era

e New Music Seminar coverage con-
tinues on pages 26, 34, 36, 44, and 58.

For example, Jaap van Beusekom,
director of the Dutch Rock Music
Foundation, stressed that, after 1992,
government-funded cultural groups
such as his will not be allowed to sub-
sidize or protect the music industries
in their countries. But Boris Mareq of
the French ministry of culture later
told Billboard that while “subsidies to
promote industry will be difficult to
maintain,” subsidies to promote art-
ists and cultural events will still be
possible in post-1992 Europe.

Also in question was the territorial
exclusivity of music licensing., U.K.
attorney Tony Morris stirred a lot of
interest in one session by remarking
that such provisions in licensing con-
tracts may be void after 1992 (and in-
vited attendees to consult his firm for
advice). But he also noted that “sec-
ondary licensing” contracts may be
respected by distributors. “Some
think distributors in individual terri-
tories won't want to upset the licen-
sor by shipping them into other Euro-
pean territories,” he said.

That raised another question: Will
independent labels still be able to li-

(Continued on page 82)

American Film.

Dates Set For Billhoard Video Meets

LOS ANGELES The third annual American Video Con-
ference and the 11th Billboard Music Video Conference
will run concurrently Nov. 16-17 at the Bel Age Hotel
here. The two events, which incorporate the Billboard
Music Video Awards and the American Video Confer-
ence Awards for special-interest titles, are presented by
the American Film Institute and BPI Communications,
publishers of Billboard, the Hollywood Reporter, and

The American Video Conference is the only profes-

sional conclave focusing on nontheatrical video, and is
targeted at program producers, marketers, retailers,
distributors, and others in the field. Previous keynote
speakers have included Pacific Arts Video’s Michael
Nesmith and J2 Communications chief Jim Jimirro.

The Billboard Music Video Conference focuses on pro-
duction, promotion, programming, and marketing of
short and longform music video. Previous speakers in-
clude film director Taylor Hackford and high-definition.

(Continued on page 80)

EXECUTIVE TURNTABLE

RECORD COMPANIES. Arista Records in New York promotes Roy Lott to execu-
tive VP, operations, and Jim Cawley to senior VP, sales & distribution. They
were, respectively, senior VP, operations, and VP, sales & distribution.

Atlantic Records in New York establishes Atlantic Records/Nashville and
appoints Rick Blackburn VP, operations, and Nelson Larkin VP, creative
services. They were, respectively, senior VP/GM for CBS Records Nashville,
and in music promotion, management, publishing, and production.

John Wojciechowski is named VP, management information services, and
Andre Knecht is named national singles sales coordinator for Warner Bros.
Records in Los Angeles. They were, respectively, director of management in-

LW
g oo
] it b
e & -~
CAWLEY BLACKBURN LARKIN

formation for the label and West Coast singles specialist for WEA.

Donald Kasen is appointed president and CEO for Peter Pan Industries in
Newark, N.J. He was senior VP for the company.

Chrysalis Records in Los Angeles appoints Dave Ross West Coast director,
album promotion, and promotes Louise Luna to director, licensing/copyright
administration. They were, respectively, director, national promotion, for Def
American and manager, licensing/copyright administration, for Chrysalis.

Bob Bernstein is promoted to director, public relations and corporate com-
munications, for Capitol-EMI Music Inc. in Los Angeles. He was account exec-
utive/staff writer for public relations firm Dennis Davidson Associates.

g\.!

ROSS

WOJCIECHOWSK! BERNSTEIN

Jess Auerbach is named director, production, and Hilary Lerner is named
manager, national AC and video promotion, for SBK Records in New York.
They were, respectively, director of production for RCA Records, and alterna-
tive marketing representative for CBS Records.

A&M Records in Los Angeles promotes Laura Swanson to West Coast pub-
licity director and Nick Stearn to national singles director. They were, respec-
tively, West Coast publicist, and West Coast regional sales/marketing direc-
tor, both for the label.

John Brown is appointed A&R director for Virgin Records in Los Angeles.
He was promotion manager for Capitol Records.

DISTRIBUTION/RETAILING. Warner/Elektra/ Atlantic Corp. in Cleveland makes the
following appointments: Fred Katz, regional branch manager; Pete Hagan,
sales manager; Geoff Thacker, field sales manager; and John Eustace, field
sales manager/special projects. Katz was sales manager; Hagan was field
sales manager; Thacker was field sales manager/special projects, all for the
company; and Eustace was in retailing with Music Box.

Record Bar in Durham, N.C., promotes Randy Morris to inventory systems
manager. He was purchasing department product manager for the company.

RELATED FIELDS. Laura Engel is promoted to VP for L.A. Personal Development
in Los Angeles. She continues as manager for the company.

www americanradiohicstorv com
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PD Seeks Payback On Back-Announcing

Radio To Labels: Help Our Ratings

BY CRAIG ROSEN

VOLUME 101 NO. 30 JULY 29, 1989
BMG DISTRIB PRESIDENT SPEAKS OUT

BMG Distribution president Pete Jones talks of the need for progress in
the areas of electronic inventory and ordering systems—and their bene-
fits for retailers—as well as the need for action on the CD packaging
problem and security systems in this week’s Commentary. Page 13

‘ONE TO ONE’ WITH DAVID FISHOF

Sports/entertainment manager and concert producer David Fishof re-
cently sat down with Billboard reporter Bruce Haring for a wide-ranging
interview that touched on successful tour packaging, ticket prices, pay-
per-view, and corporate sponsorship, among other topics. Page 34

VID BUFFS CLAMOR FOR ORIGINAL CLASSICS

An increasing segment of the home video audience is asking for—and
getting—classic films such as “‘Lawrence Of Arabia’” restored into their
original forms. Jim Bessman reports, Page 54

THERE’S NO PLACE LIKE HOME STUDIOS?

The use of home recording studios by songwriters and producers has
ignited a heated debate in Los Angeles over their legality. Billboard con-
tributor Stephen Michaels reports on the battle being waged between
professional studio owners and home studios that may have broad impli-

cations for the L.A. music industry. Page 60
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MINNEAPOLIS As an answer to
the record industry’s back-announc-
ing campaign, a radio programmer in
Madison, Wis., has asked record com-
panies to explain to consumers how
important their participation in rat-
ings surveys is to radio stations. One
label, Sire Records, has complied with
the request, at least on a trial basis.

Paul Marszalek, PD of album
WMAD Madison, was at the Upper

Midwest Communications Conclave,
held here July 13-16 (see story, page
14), to promote his ‘“when you sell
them, tell them” program. His cam-
paign asks record companies to en-
close an informational message
about radio ratings surveys in the lin-
er notes of new album releases.

At the conclave, Marszalek distrib-
uted a three-page proposal to label
representatives along with a photo-
copy of the liner notes from “Just
Say Mao (Volume III Of Just Say

This story was prepared by Wil-
liam Silverman in Philadelphia
and Geoff Mayfield in New York.

NEW YORK A new era of mu-
sic and video merchandising has
begun at Sears Roebuck & Co.,
as the mass merchant starts test-
ing leased departments in seven
of its stores.

The move confirms rumblings
heard from both music industry
and financial sources earlier this
year that the 824-unit chain
might enhance its offerings of
music and video fare (Billboard,
April 8).

The participating suppliers, ac-
cording to a Sears spokesperson,
are Lieberman Enterprises,

Sears Giving Leased
Music/Vid Depts. A Try

LIVE Entertainment’s rack sub-
sidiary, and The Handleman Co.,
the industry’s largest rack. Both
companies have serviced—and
continue to operate—music de-
partments in a good chunk of the
Sears stores that house tradition-
ally racked departments, al-
though the number of such de-
partments is apparently in de-
cline.

Last year, when it appeared
that Sears might pull out of mu-
sic and video products altogeth-
er, the chain had some 550 enter-
tainment software departments
(Billboard, Nov. 19). By the time
the rumors of the leased-depart-
ment concept began to roll out in

(Continued on page 78)

Yes),” the alternative rock sampler
released July 11 by Sire Records.
Two pages in the liner notes of the
CD-only release are dedicated to an
explanation of the radio ratings pro-
cess; they also contain information
about how public radio stations oper-
ate and encourage consumers to do-
nate money to those stations.

Reaction to the campaign from the
two major ratings services is mixed.
“Arbitron is always happy when the
entire public is encouraged to take
part in research, but looking at this
particular case, we feel it is very lim-
iting, and it has the potential to bias
survey respondents,” says Arbitron
spokeswoman Nan Myers. She points
out that while not all radio listeners
are record-buyers, “if this is effective
in reaching that part [record-buyers]
of the listening audience, that is
where the bias can occur.”

According to Myers, Arbitron is
not considering taking any action
against Sire or WMAD, but “may
look into it further.”

Arbitron’s rival, Birch Scarbor-
ough, is more receptive. “I think it is
an interesting concept, provided the
way that it is issued,” says Birch
chairman/CEO Tom Birch. “They
[Sire] were very careful not to induce
listeners to misrepresent their listen-
ing habits. This is a big help and I
hope all [record labels] do it.”

Birch and Birch president Bill Li-
vek acknowledge that non-record-
buyers wouldn’t be exposed to the
message. “It does open up another
can of worms: How are [talk radio]
listeners going to be alerted?”’ Birch

(Continued on page 83)

Power Quits AVA Post; Members Shocked

Vid Group’s Founder To Stay On As Consultant

BY EARL PAIGE

LOS ANGELES Members of the
Phoenix-based American Video
Assn., a major home video trade
group and buying co-op, are
stunned by the July 12 announce-
ment that founder/president John
Power is stepping down from his
post. Still, many insiders had
viewed the resignation as inevita-
ble.

Power arranged to convert the 9-
year-old organization into a mem-
ber-owned cooperative 16 months
ago.

The 44-year-old businessman says
he will remain available in a nonsal-
aried consultancy capacity until
next June; he adds that he is eager
to help find and train a successor.
The sudden decision, he says, came
to him during a six-day backpacking
jaunt. “I felt I had to go back and
get the organization going on its
own.”

Power describes AVA as compris-
ing 2,500 members with 5,000
stores. AVA has a staff of 31 in a
new 18,000-square-foot headquar-
ters in Chandler, Ariz., just outside
Phoenix.

Power is forming a new company,
John Power & Associates, that will
arrange bulk purchases of services
for associations. Ironically, he has
secured an office in Mesa, Ariz.,
where AVA was headquartered for
years.

According to Tom Daugherty, re-

cently elected chairman of the
eight-member AVA board, its direc-
tors had anticipated Power’s exit.
“There were escape clauses in his
five-year contract. The contract had
basically been adjusted, too. John
was only coming in 20 hours a
week.”

To an extent, the transition of
AVA from Power’s ownership to a

dealer-owned co-op has been subject
to uncertainties, acknowledges
Daugherty, head of the two-store
North Of Hollywood retail opera-
tion in Hayden Lake, Idaho.

There has been almost a complete
turnover of the board since the sale.
Also, questions persist from mem-
bers impatient over the lack of in-

(Continued on page 81)

LOS ANGELES Beginning with
this week’s issue, Billboard will be
carrying weekly theatrical box-of-
fice results from sister publication
The Hollywood Reporter.

The box-office chart debuts in
the Home Video section on page
57.

The chart underscores the con-
tinuing expansion of Billboard’s
home video coverage and is not
only designed as an additional
information service to the home
video industry but as a key tool
for video retailers who base
many of their buying decisions
on box-office performance. The
average window between theatri-
cal distribution and home video
is six months.

Now Playing: Billhoard's
New Box-Office Ghart

The chart’s depth is also de-
signed to give video retailers ad-
vance information on second-
tier or B titles, as well as foreign
movies, reissues, and cult films
that play only on a limited num-
ber of screens. This week’s chart
reflects information on 37 films;
typically the chart will track the
top 40 films.

In addition to each film’s the-
atrical distributor, other perti-
nent information on the chart
will include the prior Friday-to-
Sunday gross, the number of
screens the film is playing on, the
per-screen average in dollars,
weeks in release, and the total
gross to date. Totals reflect U.S.
and Canadian activity.

BILLBOARD JULY 29, 1989
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Gassettes Hard-Hit In Greek Market

Ttaly: Vinyl Vigorous; Spain: CD Strong

This week’s installment of our six-
part series on international sound
carriers covers Greece, Italy, Spain,
and Portugal.

ATHENS, Greece Greece's record

executives are
GLOBAL

weathering a

slump in cassette
UPDATE

sales, with some

considering a re-

packaging cam-

paign to make the

product more at-
tractive.

Prompting a good deal of worry
along Mesogheion Avenue here,
where most of the record companies
are clustered, are recent figures re-

leased by the IFPI, the international
trade group. According to IFPI, in-
dustry sales in all configurations de-
creased from 9.1 million units in 1986
to 8.3 million last year.

Vinyl LP sales have generally held
steady, with cassettes having taken
the biggest body blow—down to 3.3
million units in 1988 from 4.3 million
in 1986.

“We must start taking a look at
quality,” says WEA MD Ion Stam-
boulieh, noting that Greek cassette
packaging and graphics have lagged
behind other countries.

The record industry’s recent deci-
sion to hike the retail prices of cas-
settes along with prices of vinyl LPs
has proved to be a marketplace boom-

Expanding I.R.S. Records
Inks P&D Deal With MCA

BY DAVE DIMARTINO

LOS ANGELES 1.R.S. Records’
new pressing and distribution deal
with MCA Records—under which
the 10-year-old label has taken on
full control of marketing, promo-
tion, and some manufacturing of
its product—is characterized by la-
bel president Jay Boberg as “sim-
ply a matter of being in control of
your own destiny.”

The new deal typifies the cur-
rent growth mode I.R.S. is now de-
liberately pursuing: In June, the
label moved into new, 20,000-
square-foot, freestanding head-
quarters directly across the street
from MCA; its personnel count—

which once included only founders
Miles Copeland, I.R.S. chairman,
and Boberg—now exceeds 50 in
the U.S. alone, including a 10-per-
son promotion staff, a five-person
field marketing staff, and recent
expansions in the manufacturing,
inventory control, and art depart-
ments.

Whereas the label had in the
past licensed its product initially
through A&M and, as of 1985,
through MCA, the new P&D deal
signifies the ‘““final step toward us
becoming a full independent la-
bel,” says Boberg.

“Our deal is equivalent to the
A&M deal with BMG,” he says,

(Continued on page 71)

Conductor Recorded 800-Plus Works
Von Karajan Dies In Austria

BY IS HOROWITZ

NEW YORK The death July 15 of
Herbert von Karajan removed one of
the most influential and best-known
conductors from the world scene.

In the days before he suffered his
fatal heart attack at his home in Anif,
Austria, he had been at work re-
hearsing Verdi’s ‘“Ballo In Mas-
chera” for a production at the Salz-
burg Festival this summer.

Karajan had only recently directed
a recording of the opera for Deutsche
Grammophon, which the label has
scheduled for release in November. It
is not known if DG will advance the

release date. Recorded with the Vien-
na Philharmonic, the production stars
Placido Domingo.

There are five other recently re-
corded albums that DG will be ready-
ing for early release.

Always in demand, even in recent
years when failing health forced
some cutbacks in activity, Karajan
was eagerly courted for new record-
ing projects. Reports, in fact, have
been circulated that CBS/Sony had
been in discussion with the conductor
recently to form a new recording liai-
son.

No conductor in modern times, or

(Continued on page 78)

‘Temptation’ Link In Vid Store Fire?

LOS ANGELES Arson investiga-
tors probing the suspected torching
of a Bakersfield, Calif., video store
refuse to comment on rumors that
the store was burned to protest the
video release of “The Last Tempta-
tion Of Christ.” It is known that the
store had displayed a sign in the
window promoting the availability
of the controversial title.

Should authorities tie the fire to
the movie, it would be the first
known violent protest of the June 29
release (Billboard, July 15).

“All I can say is that there was a

sign in the window, but we are look-
ing into various leads,” says Jeff
Racicot, fire captain with the Kern
County Fire Department. “It was
an arson, no question on that.”
Time of the fire—which took
place at Master Video, in the Niles
Point suburb of Bakersfield—was
put ‘‘sometime in the early a.m.,
July 3. It gutted the whole interior,”
says Racicot. He identified the own-
er as Mahamed Hashem, but would
supply no other details of the inves-
tigation. EARL PAIGE

erang. Whereas three years ago, the
price of a cassette was about three-
quarters that of an album, the price
differential is now less than 2%.

Executives believe the gradual
price rise turned away many buyers
from cassettes and reinforced the
eroding effect of commercial radio.

“We are insisting that commercial
radio help discourage home taping,”
says BMG managing director Miltos
Karadsas, who blames DJs for unwit-
tingly contributing to the decline of
cassette sales.

Some encouragement is coming
from sales of CDs, which only this
year started to come into their own as
a serious market development. How-
ever, executives are rethinking their
initial 1989 target figure of about 1

(Continued on page 81)

Bullens’ Boys. Veteran rocker Cindy Bullens signs a recording contract with
MCA Records, which will release her label dabut in August. Shown, from left,
are Al Teller, president, MCA; Bullens; and Dan Crewe, Bullens’ manager.

DON HENLEY’s “The End Of The Innocence” vaults
from No. 47 to No. 17 in its third week on the Top Pop
Albums chart, becoming his fastest-breaking album
since leaving the Eagles almost a decade ago.

Henley's previous album, ‘“Building The Perfect
Beast,” took eight weeks to reach the top 20. It peaked
at No. 13 in the spring of 1985. Henley's first solo album,
“I Can’t Stand Still,” peaked at No. 24 in 1982,

The Eagles were, of course, one of the top acts of the
"70s. In less than five years, the band landed four con-
secutive No. 1 albums and

amassed five No. 1 sin-

gles.
With the group’s break-
up in the early '80s, both
Henley and longtime
——
BEAT

songwriting partner
Glenn Frey launched solo
careers. Their levels of
success were roughly

comparable as late as

1985. Henley had a major
career record that year
with “The Boys Of Summer,” while Frey weighed in
with crowd-pleasing soundtrack hits like “The Heat Is
On” from “Beverly Hills Cop” and “You Belong To The
City” from “Miami Vice.”

But in the years since then, Henley’s solo career has
gathered momentum, while Frey’s has lost some. Frey's
latest album, “Soul Searching,” peaked at No. 36 in No-
vember—14 notches below the peak position of his previ-
ous album, “The Allnighter.”

THE BEE GEES’ new single enters the Hot 100 two
points higher than the peak position of the first single
from their last album. “One,” the first single from the
brothers’ upcoming album, also titled “One,” is the top
new entry at No. 73. “You Win Again,” the first single
from the trio’s 1987 album, “E.S.P,” never really got
out of the starting gate, peaking at No. 75.

The warmer initial response from pop radio this time
could be due to a collective judgment that “One” is the
right record and ‘“You Win Again” wasn’t. Or it could be
linked to the successful comebacks of other "70s hot-
shots Donna Summer and the Docbie Brothers.

But other, deeper factors could also be playing a part.
This is the trio’s first release since the death last year of
younger brother Andy Gibb, which may have sparked a
wellspring of sympathy and affection. Also, the fact
that the “E.S.P.” project did so poorly in the U.S. may
have lowered expectations. In this indust.ry—indeed in
this culture—we love to build ’em up and tear ’em down,
but people may now feel that the Bee Gees have been
humbled enough and as such may be more willing to
give them another shot.

FAST FACTS: Bobby Brown’s “Don’t Be Cruel” logs
41 weeks in the pop albums top 10, the longest run of

by Paul Grein

Ex-Eagle Henley Blissful With ‘Innocence’
2nd Chance For Bee Gees With ‘One’?

any black music album since “Whitney Houston”
amassed 46 weeks in 1¢85-86. Only two other black mu-
sic albums in the '80s heve logged as many weeks in the
top 10: Michael Jackson’s “Thriller” (78 weeks) and
Lionel Richie’s “Can’t Slow Down” (58 weeks).

The “Great Balls Of Fire” soundtrack surges to No.
44 in its second week on the pop albums chart, even
though the movie has fillen way short of box-office pro-
jections. The soundtrack is almost certain to become
Jerry Lee Lewis’ highest-charting album to date. Be-
cause the smger scored all
of his major hits when
rock’n’roll was still largely
a singles phenomenon, he
never had a big-selling al-
bum. He cracked the top
40 on the pop albums
chart just once, in 1973,
with “The Session.”

Richard Marx’s “Right
Here Waiting”' leaps to
No. 10 in its fourth week
on the Hot 100. It’s Marx’s
sixth straight top 10 hit—and his fastest-breaking single
to date ... Eddie Murphy’s “Put Your Mouth On Me”
enters the Hot 100 at No. 90. The film superstar landed a
No. 2 pop hit in 1985 with “Party All The Time,” which
was written and produced by Rick James. Narada Mi-
chael Walden did the honors on the new song.

“Pink Floyd: Delicate Sound Of Thunder” jumps to
No. 1 on the Top Videscassettes sales chart, becoming
the fourth music video title in a row to top that survey.
It follows “Michael Jackson: The Legend Continues,”
Jackson’s “Moonwalker,” and “U2: Rattle And Hum.”

Reba McEntire’s “Cathy’s Clown” jumps to No. 1 on
the Hot Country Singles chart, 29 years after the Everly
Brothers’ original version topped the Hot 100.

Simply Red’s “If You Don't Know Me By Now” be-
comes the first single in nearly four years to log six
weeks at No. 1 on the Hot Adult Contemporary chart.
The last song to accomplish this feat was Kool & the
Gang’s “Cherish.” In ¢ way, the two groups are mirror
images of each other: Simply Red is a white group that
sounds black; the Gang was—at that point especially—a
black group trying to sound “white” in a bid for pop
crossover.

WE GET LETTERS. Rich Appel of CBS-TV in New
York notes that Great White’s “Once Bitten Twice
Shy,” which jumps to Ho. 8 on the Hot 100, is the second
top 10 hit written and originally recorded by Ian Hunt-
er. The first: Barry Manilow’s “Ships” in 1979.

Fred Shaheen and Anna Ruggiero of Abbey Road
Records in Toledo, Ohio, note that two singles on the
Hot 100 were B sides of top 10 hits by the same artists
earlier this year. Paula Abdul’s “Cold Hearted” was the
B side of “Straight Up ” and Thirty Eight Special’s “Co-
min’ Down Tonight” was the flip of “Second Chance.”
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* All net profits from the sale of COMIC RELIEF 3 With BILLY CRYSTAL
will be donated to the Comic Relief Organization =~ WHOOPI GOLDBERG
dedicated towards aiding Americas homeless. ROBIN WILLIAMS
« Over 70 minutes of material from the most popular and Lnure_ﬁﬁdelrls«un
comedians in the country. G J;.rsenm H
S : = - Paul Rodriguez
. MI#-Ilne Price! ,, - . Garry Shandling
* Street Date: July 25 : Steven Wright
' . ... and more

70893 RHINO
B

Comic Relief is a registered trodemark of Gary Thison.

® Comic Relief 3 is available on video from KVC Home Video.
o Comic Relief 1 and 2 are also available on Rhino.
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Editorial

ERTEGUN LEFT AN INDELIBLE LEGACY

"ESUHI ERTEGUN was a record man in the
complete sense of that term.

As a record producer, he created the product;
as a label executive, he played a key role in shep-
herding its flow to the international marketplace;
and, as a concerned citizen of the industry, he
cared deeply about protecting the rights of its
artists and songwriters.

No veteran trade reporter or reader of the
trade press can be unaware of Ertegun’s tireless
efforts to stem the tide of unauthorized record-
ings, especially as chairman of IFPI, the interna-
tional label organization. While the final battle
has not been won, there have been major vic-
tories for which the industry still owes much to

Ertegun. Certainly a notable success is evident
in formerly notorious areas of the Near and Far
East, where pirated and counterfeit recordings
once clearly outsold legitimate releases.

What is even more remarkable is that he led
this fight while building a major global distribu-
tion organization, WEA International. Although
it is the youngest of the major international com-
panies, WEA has become recognized as a force
to be reckoned with in the world, thanks to Erte-
gun’s leadership.

From the inception of his career, jazz was Er-
tegun’s foremost musical love. His productions
for Atlantic of such seminal jazz artists as Or-
nette Coleman, John Coltrane, Charles Mingus,

and the Modern Jazz Quartet still rank as vital
contributions to the art form he did so much to
immortalize. The recent reissue on compact disk
of many of those recordings has generated new
interest in them—and the durability of the CD
medium will preserve them for a long, long time
to come. Happily, Ertegun’s last years were
spent making records for a new jazz label, East-
West, which was marketed through Atlantic.

Many great record men have contributed
great music to the library of recorded music. Ne-
suhi Ertegun also contributed his passion to the
cause of great music—and to the protection of
its creators from those who would rob them of
their rightful compensation.

Security, CD Boxes Also Require Action

COMPUTER ORDERING CAN HELP DEALERS

BY PETE JONES
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It’s not often that I would want to
make the case for the exciting poten-
tials of EDI, perpetual inventories,
model stocks, POS systems, and EAS
systems, as opposed to the excite-
ment of music itself. Music takes us
places that computer mechanics nev-
er will, but this is an appropriate mo-
ment to speak up about electronic in-
ventory and ordering systems.

BMG and our esteemed competi-
tors are committed to making prog-
ress in these areas, as the Operations
Committee of the National Assn. of
Recording Merchandisers will attest.
But why should retailers share that
commitment? What’s in it for them?

Let’s start with catalog records. A
start-of-the-art inventory system,
tied to cash register sales on one end
and to suppliers on the other end,
should clearly be the fastest and best
means of ensuring that retailers have
stock on those selections their cus-
tomers expect to find in their stores.
Programs designed to put additional
days’ supply into retail warehouses
and/or stores are still very meaning-
ful; however, it should be clear to all
of us that the days of inappropriately
loading up on catalog are, and de-
serve to be, history.

To its credit, the industry’s ap-
proach to marketing catalog—mani-
fested in current sales practices and
return policies—encourages intelli-
gent selling and timely ordering
based on up-to-date information
about each title’s movement and effi-

cient fulfillment. BMG wants catalog -

orders entered electronically because
it gives us the best means to satisfy
our accounts’ customers.

The marketing and selling of new,
developing, and hit artists is even bet-
ter served by these technologies. The
more accurately and the more quick-
ly dealers know how many units are
being purchased at which cash regis-
ters, the better off we all are. Label
and distributor spending (on advertis-
ing, special programs, ete.) can then
follow, develop, and maximize real—
not imagined—opportunities.

All of us should be guilty of “hype”
in the sense of great enthusiasm for
the music. But music marketing also
requires our best, most informed
judgment. Piece counts (aggregated
and secured so as not to compromise
one’s financial interests), sales pat-

terns, and real breakouts in a market
give labels and distribution compa-
nies the most reliable and compelling
basis for spending for retailers’ as
well as our own benefit. This kind of
basis in reality must also become the
fundamental chart of our progress
and successes.

These technologies don’t eliminate

o Overpackaging every unit for se-
curity purposes is the most expensive
solution for all concerned in terms of
production, storage, shipment, and
retail space utilization.

o No one wants ugly keepers or
units locked up out of reach of the
customers. This is an unacceptable
trade-off to eliminate overpackaging.

“‘The 5X5 CD box

is effective from .
the viewpoint of
merchandising’

Pete Jones is the president of BMG

Distribution.

real excitement; they foster it. They
don’t circumvent dealers’ judgment
or ours; they inform it. If all of us
share this commitment, it can only
mean more, greater, and faster suc-
cesses—and, therefore, larger profits
for us all.

Our accounts must also work to-
gether with us to solve the problem
of security systems. We need a major
good faith effort, aided, perhaps, by
some additional technological ad-
vances in this area. It is more impor-
tant than ever to resolve this, even in
a manner that applies only to users
representing 50% or 60% of industry
volume—with the balance to follow
as soon as possible—for these rea-
sons:

Lette
tothe
Edito

DON'T APOLOGIZE
I am responding to James A. Grif-
fin’s letter to the editor (Billboard,
July 1) scolding Billboard for running
a blank-tape ad.

I buy several CDs per month and
make tape copies of each of them to
play in my car. I am not about to
spend an additional $8-$10 for a pre-
recorded cassette version of each CD

® The most efficient point at which
to apply a security target is at the
point of manufacture.

® Future configurations will most
probably be smaller, not larger, than
CDs and cassettes.

Am I urging security system prog-
ress to set up the possibility of elimi-
nating 6-by-12-inch CD packages? No
and yes.

Any 6-by-12 packaging discussion
involves accounts’ fixturing con-
cerns, our joint merchandising con-
cerns, and security and cost aspects.
Dealing now with the elements of the
issue and solving these problems
while we have time spares us a much
less favorable transition in the face
of a financially driven decision.

I buy, especially when I can make a
better-quality tape myself!

I refuse to apologize to anyone for
making tape copies of my own CDs,
and Biilboard needn't apoiogize for
running ads for blank tape.

Sundi Cassan
Portland, Ore.

KUDOS TO SBK RECORDS

Congratulations to Martin Bandier
for having the courage and integrity
to practice what he preaches (Bill-
board, May 20). I have yet to hear a
reasonable justification for the con-

So what about merchandising and
fixturing? While I would not make
the same statement for the cassette,
the 5-by-6 CD package is an effective
one from a merchandising viewpoint.
It has presence; you can read titles.

If it were the only package, what
would be retail’s gain? Vertically,
there is clearly a gain; endcaps would
hold more product while presenting it
effectively. Horizontally and front-to-
back, there is little difference be-
tween the 5-by-5 and the 6-by-12, but
how does the customer browse? One
answer is to “verticalize” the brows-
er bin, as merchants do with greeting
cards. In such a system, there are
many more facings—more under-
stock capacity—waist-high and acces-
sible but below the line of sight. Not
a bad possibility, and there are oth-
ers.

Do I want to see 6-by-12 or larger
packaging go away? No—not before
we have the opportunity to solve sep-
arately the issues that caused us to
create it in the first place. The Cana-
dian move away from blister packs
will give us real experience with solu-
tions—including programs for deal-
ing with refixturization.

If the various answers were solely
up to us, the distributors, and if elimi-
nating the 6-by-12 box would produce
a better economic environment for
the industry, I would favor getting
rid of the big box. However, I believe
it will go away whether we and our
accounts want it to or not; in that
sense, we should begin to address the
issue of how—not if—in a way that
causes the least amount of problems
and creates the best opportunities.

trolledcomposition clause. Now, per-

haps, other companies will follow

SBK's lead and begin to treat artists
more fairly.

Jeif Berke

Los Angeles

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Upper Midwest Gonclave Discusses New Formats

BY CRAIG ROSEN

MINNEAPOLIS It was billed as “A
Prerequisite For The '90s.” There
were warnings about the death of top
40 and about the threat of digital ca-
ble radio and fiber optics, but for the
most part, the close to 600 attendees
at the 14th annual Upper Midwest
Communications Conclave, held here
July 13-16, seemed more concerned
about their formats now than about
the future.

At the adult alternative/jazz
workshop, a last-minute add to the

agenda by popular demand, for in-
stance, PDs and record promoters
said that the emergence of charts
and formalization of their young
format will ultimately be harmful.
In doing so, they echoed comments
made by their college and commer-
cial alternative counterparts at the
recent New Music Seminar (see sto-
ry, page 8).

At the album rock breakfast, pro-
grammers discussed strategies for
coping with upstart rock 40 stations,
while at the top 40 meeting, small

(Continued on page 21)

TOP 40 WARMS TO SUMMER SONGS

(Continued from page 5)

PD Stef Rybak—who also cites War-
rant and New Kids On The Block, as
well as new singles from Neneh
Cherry, the Bee Gees, and Eddie
Murphy—says he has “several rec-
ords doing extraordinarily well out of
the box. I couldn’t name several
records from last summer that per-
formed right away.”

These programmers’ comments
are in stark contrast with top 40’s
mood last spring and summer, when,
according to consultant Alan Burns,
“Top 40 got in trouble with too many
ballads.” A year ago, those records
seemed to comprise a disproportion-
ate number of the format’s power ro-
tation records—especially for a tradi-
tionally up-tempo format during
warm-weather months.

Among the hits one year ago were
Richard Marx, “Hold On To The
Nights”; Breathe, “Hands To Heav-
en’’; Terence Trent D’Arby, “Sign
Your Name”’; Cheap Trick, ‘“The
Flame'’; Chicago, “I Don’t Wanna
Live Wxthout Your Love”; Debbie
Gibson, “Foolish Beat”; and Taylor
Dayne, “I'll Always Love You.”

Ballads are by no means out of the
picture this summer. This week’s No.
1 record, Martika’s “Toy Soldiers,” is
a ballad, as was the one before it,
Simply Red’'s “If You Don’t Know
Me By Now.” So is Marx’s “Right
Here Waiting,” a single whose re-
lease was forced by top 40 PDs one
record ahead of schedule.

“If you look closely, the ballad glut
is starting to happen again,” says
WNVZ (Z104) Norfolk, Va., PD Chris
Bailey, who cites the above acts as
well as Surface, Debbie Gibson, and
Gloria Estefan as having major bal-
lads on his station. “We’re being very
careful to mix in records like the
Cure’s ‘Love Song’ or the next Rich-
ard Marx single, ‘Nothing You Can
Do About It,’ to keep things fresh.”

That, says Burns, is the major dif-
ference this year. “The industry is fi-
nally developing something along the
lines of a collective memory. While
ballads are always going to be
around, programmers are learning to
be a little more selective about what
records they play, which ‘hits’ they
program, and how they separate
them. I don't think that in my recent
travels 've heard a station that [was]
back in the bag of being too slow.”

And other PDs say balance isn’t
even an issue. “For a while, every-
thing was either a dance record or a
ballad. You could only get so many of
those on,” says WQEN (Q104) Gad-
sen, Ala., PD Leo Davis. Now, Davis
says, ballads are only two of his 10

powers. “I don’t have a problem with
ballads at all right now. I don’t have a
problem with having too much of any
type of music.”

“There’s a very good mix right
now—a nice combination of strong
passive ballads and huge request rec-
ords. There’s just the right number
of rock records for nights,” says Phil-
ips. “When I enter my seven powers
into Selector [a music programming
software system], I can set them up
in sequence to play up-tempo/ballad
as they turn over because four are
up-tempo and three are ballads.”

Indeed, many PDs say that if
there’s any problem, it’s too much
music. “Within a one-year time span,
there seems to be a lot more product
available on any given week,” says
WPXR Quad Cities, lowa/Ill.,, PD
Adam North. “Now I'm amazed at
how many records are being worked
on any given week. It has gotten to
an almost unmanageable level.”

Despite the sheer volume of music,
some PDs still complain that the B rec-
ords available to them aren’t per-
forming as well. Even the otherwise
optimistic Rybak says, ‘“The big rec-
ords happen instantaneously. Those
that don't really take a long time to
happen—if they happen at all. What
amazes me are the records that ini-
tially take 5-7 point jumps on the
charts and then stall. I don’t think
I've seen that happen as much as it’s
happening this year.”

One possible explanation is the on-
going fragmentation of top 40. With
so many stations leaning either to
rock or dance, there doesn’t seem to
be as much B-stack product for those
in the middle. “When top 40 starts to
split some more, there are going to be
fewer records that get mass adds
with 150-200 stations playing them at
the same time,” says consultant
Burns. “There are going to be sta-
tions that just flat out won't play the
rock or dance stuff.”

Some singles may be stalling on
the charts because the mainstream
pop record—not entirely healthy in
many urban markets since the resur-
gence of dance music 3!/, years
ago—is now starting to have trouble
in medium markets, also. John Cou-
gar Mellencamp’s “Pop Singer,” Ste-
vie Nicks’ “Rooms On Fire,” and Tom
Petty’s “I Won't Back Down” all fit
Rybak’s description of initially prom-
ising records that petered out in the
No. 10-20 range.

When the medium/small market
panelists at last month’s Bobby Poe
convention were asked if any of the

(Continued on page 20)

Minneapolis hometown heroes the Jets were at the Upper Midwest Conclave to promote their new single ‘‘You Better
Dance.” The group's family members are seen presenting KDWB-FM Minneapolis MD Ed Lambert with *'$50 Brills,”
oversize fifties in which President Grant's photo is replaced by a picture of MCA'’s Billy Brill and where the “This note is

legal tender . . .

" inscription in the upper left is replaced by “There's more where this came from.”

WEEI PD Out:
T.0. Shakeup: 0107,

THINK SHRINK: At N/T WEEI Boston, VP of news
John Rodman is gone, and according to the Boston Her-
ald, it is because he would not take his reporters off a
hot story to have them meet with the company psychia-
trist. The story says WEEI’s current owner—which also
runs a fast-food pizza chain—wanted its shrinks to brief
station personnel on how to “make news more palat-
able” to listeners. Unfortunately, the meetings were
scheduled for the same time as a press conference when
$500-million in state budget cuts were being announced.
WEEI GM Mike Wheeler, who

Ancther Pizza Our Shrink;
GKFM, GFNY, CHUM

Business Radio Network to its existing N/T format).
Dave Mason has left the PD slot at AC WLAC-FM
Nashville for mornings at similarly formatted WBUF
Buffalo, N.Y. Despite the fact that WBUF has been
without a PD since Art Wander left last winter, and the
fact that Mason once programmed Buffalo's WGR, GM
Larry White says he will continue to handle the PD du-
ties himself. Meanwhile, WLAC-FM is looking for a PD.
Jim Hicks, who had been sharing the PD job with Ma-
son, returns to being creative director. Elsewhere in
Buffalo, WIYE PD Joe Chille is

will fill in for Rodman, denies the
story, but the Herald claims it has
memos contradicting him.

MUCH OF TORONTO RADIO
seems to have turned over in the
last 10 days. Gary Aube is the new
PD at album CILQ (Q107), replac-
ing Andy Frost (Billboard, July
15). Aube was previously promo-

also handling those duties for new-
ly co-owned adult standards outlet
WECK.

Acting PD Peter Whorf is offi-
cially upped from special program-
ming producer to PD at noncom-
mercial WNYC-FM New York, re-
placing Ruth Dreier . .. Salt Lake
City veteran Dan Jessop jumps
from production at KSL to PD at

tion director at rock 40 CJSB Otta-
wa as well as PD of CITI Winni-
peg, Manitoba.

Elsewhere in T.O,, Don Stevens, PD of AC CKFM
has replaced Ted Woloshyn, the station’s 1'/,-year
morning man, and—barring a surprising ability to han-
dle both PD and morning duties—will probably relin-
quish the former over the next month. Former CJFM
Montreal morning man Howard Glassman has taken
that shift at modern CFNY. And at AC CHUM Toronto,
where CHUM-FM OM/PD Ross Davies now has juris-
diction over both stations (Billboard, July 22), MD Brad
Jones adds APD duties.

PROGRAMMING: Although Dave Ferguson, APD/
p.m. driver of crossover WPGC-FM Washington, D.C,,
had effectively been PD since February, the station
waited until the day the D.C. ratings came out to make
his promotion to PD official. WPGC-FM became the
market’s No. 1 station again 10 years later to the day
that its then-top 40 incarnation had topped then-market
leader WMAL for the first time.

Dave Hendry is promoted to PD/mornings at oldies
KGLD St. Louis; he replaces Gary Brown, who will
take Henry's previous midday slot ... Vin Esposito
takes the OM/middays slot vacated by Rick Everett
several weeks ago at classical/AC combo WWAZ/
WWLI Providence, R.I. Esposito was previously OM at
gold-based AC WKRI Warwick, R.I., and had been do-
ing weekends at the station ... New business network
affiliates include WEND Tampa, Fla.,, (running Finan-
cial Broadcast Network) and KDEN Denver (which adds

by Sean Ross

AC KMGR; Evan Lake stays on
for production ... Alan Oda goes
from MD to OM at oldies/crossover KIKI-AM-FM Ho-
noluly, replacing Jimmy Christopher.

Bill Stairs, former PD of top 40 KXXX-FM (X100) |
San Francisco, returns to active duty as PD of classic
rock KMJK Portland, Ore., which has been without a
PD for several months . .. In advance of its takeover by
a new owner, urban KSOL San Francisco is now being
consulted by Don Kelly & J.C. Floyd. Kelly already con-
sults nearby crossover outlet KHQT San Jose, Calif. . ..
WCZY Detroit has become WKQI (Q95); the station re-
mains top 40 but will increase its oldies content.

Once-legendary WAPE-AM Jacksonville, Fla., has
been sold and is no longer simulecasting its top 40 sister
FM. New owner Bruce Maduri and OM Jerry Smith
(who programmed WCSC and WKTM Charleston, S.C.,
in the "70s) have adopted temporary calls WJKF and are
currently running ‘“The History Of Rock & Roll.” In
about a month, the station will go to its regular for-
mat—full-service oldies with brokered talk in middays.

At top 40 WBBQ Augusta, Ga., longtime MD Bruce
Stevens is finally given the official PD nod, replacing
Harley Drew. Stevens will remain MD . .. Don Rivers is
back for his third stint at top 40 KBIU Lake Charles,
La., this time as PD. He was most recently at WSGY
(Y100) Albany, Ga.

PEOPLE: New York veteran Chuck Leonard, who left
urban WRKS New York several months ago, has moved
across town to rival WBLS, where he’s doing weekends

(Continued on page 19)
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Su Fa W Sp Su Fa W $p Su Fa W $p
SPHING ’89 AHBITHONS call Format '8 38 '8 89 Cal Format '8 '88 '89 '8  Cal Format % 83 '89 89
WEAT-AM-FM  easy 1.7 21 1.3 13  WITH adult std 19 21 14 15 WNOV urban 15 1.1 7 16
WSUA Spanish 12 12 7 12 WFBR oldies 40 13 13 14  WEMP oldies 24 17 17 14
ATLANTA—(13) WHUR urban 14 17 12 14 WTKM-AM-FM polka 10 79 14
lowi plus average quarter-hour sh res, wrve WVEE urban 9.7 78 88 99 WEBB urban 12 14 14 13 WGN L1 15 11
fﬁea M’;gzggz-{gifzdayaﬁaafn.gm('ldnight. () iandicar?eestgr%itrog WSB-FM  AC 99104 92 95  WRGX sy 18 1210 13 PROV'DENCE R'—(zs)

7 ! ; X . WAPW top 40 55 7.8 89 94  WRBS religious 12 11 12 wPRO-FM top 40 143 12.8 113 128
market rank. These symbols are used: AC=adult contemporary, | oo/ easy 80 7.6 99 8.1 PITTSBURGH—(IB) WHIY album 82 84 81 98
adult alt=adult alternative, adult std=adult standards/bigband, | wexem  country 58 64 77 77  KOKA AC 189 134 123 141 WLKW easy 80 89 95 96
album=album rock, cls rock=classic rock, easy=easy listening, | g N/T 73 74 64 13  WBIZ top 40 104 84 87 93  WWLI AC 61 61 7.1 64
modern=modern rock, n/t=news/talk. Copyright 1989, Arbitron | wxs album 101 83 64 58  WSHH easy 77 82111 94 WHI N/T 69 53 7.6 53
Ratings Co. May not be quoted or reproduced without the prior WIZGC cls rock 59 55 49 57  WWSW-FM  oldies 56 61 54 7.3  WPRO N/T 48 36 63 50
written permission of Arbitron. WFOX oldies 41 42 53 52  WDVE album 64 80 76 7.1  WWKX crossover 23 18 22 44

WYAY country 57 58 44 50 WAMOFM  urban 63 46 55 55  WSNE AC 40 61 61 43
WGST N/T 35 25 25 34 WL AC 48 49 61 47  WODS oldies 40 23 26 39
WOXI-AM-FM  top 40 43 43 51 33 wMYe cls rock 55 36 52 44  WBRU modern 38 28 29 29
cal Format ,i: ,:; :; :: cal Format ,‘:: ,:; ,:; :: WEKS urban 29 24 28 32 WDSY country 37 45 39 42 WHIM country 19 26 22 22
WAOK religious 29 29 31 28  WTAE N/T 36 50 38 39  WMYS oldies 17 30 24 21
SEATTLE—(14 WIAS adult std 29 42.28 31 WBSM N/T 25 20 18 20
PHILADELPHlA—(5) KLUV oldies 48 34 38 31 yeq N/T (10,5)11.0 100 96 KQV NT 19 22 20 26  WWRX cfs rock 26 23 23 19
KYW 68 65 72 7.1  KLTY religious 18 27 24 28 oy top 40 63 58 86 70 WHTX AC 47 44 35 26  WPLM-AM-FM adult std 11 18 15 14
WMMR album 80 77 81 69 KQZv AC 27 28 37 28 yyge top 40 91 81 69 70 WMXP Ac 717 25 21 WX cls rock 8 20 16 14
WUSL urban 71 75 71 69  KUF N/T 28 33 26 27 KOMO AC 47 55 55 60 WNRJ top 40 29 19 13 17  wzou top 40 1.1 16 9 13
WEAZ-FM AC 59 57 59 66 KZPS cls rock 26 27 24 27 KMPS-AM-FM  country 60 55 57 50 WMBS AC 11 _g 1_4 1.3 WFHN top 40 —_ - — 12
WEGX top 40 67 79 79 6.1 KKDA oldies 16 17 17 26 KBRD easy 42 A2 46 47 WPIT-FM religious WEAN adult std 1.0
WPEN adult std 66 51 53 58  KMGC AC 26 25 23 23 yoy album 57 41 42 47  MINNEAPOLIS/ST. PAUL—(19) CINCINNATI—(30)
wiog crossover 23 25 31 48 KIEW album 24 26 24 22 yypy album 37 43 38 41  weco AC 223 169 163 164  WLW 114 85 838120
WKSZ AC 45 48 49 46  KHWN refigious 17 19 25 18 yingrm classical 39 36 36 37  KQRS-AM-FM  album 95 84 80 86 WKRQ top4o 103 92 94106
WMGK AC 41 47 43 46  KAAM adult std 913 8 16 ygramFM  AC 21 22 31 37  KSTP-FM AC 75 92 87 77  WEBN album 116 10.7 11.9 102
waS;B ;’jT’“" i: :: ;2 :i :‘ZR';K 2::::1cal 1-: 1-: 1'; }: KBSG. oldies 39 33 37 36 WLTE AC 55 69 7.3 75 WWEZ easy 82 90 92 71
6 46 36 4. i 3 14 17 14 gy AC 19 27 26 33  wioL top 40 60 62 64 70 WWNK AC 39 56 66 62
wXTy country 45 41 40 40 WASHINGTON—(9) KING N/T 22 30 27 28 KDWB-FM  top 40 68 68 65 68  WRRM AC 52 61 53 6.1
WDAS-FM  urban 36 30 33 38  wPGC-FM  crossover 50 60 57 64 AC 46 42 31 28  KEEY country 62 68 65 61 WOFX oldies 44 55 46 60
WCAU N/T 34 32 35 34 weay easy 60 68 75 60 kgl AC 33 26 28 27 KoL oldies 15 16 37 45  WKRC AC 59 46 66 5.0
WOGL oldies 23 24 34 32 WMZQ-AMFM country 76 71 61 60  gNyA adult alt 27 27 22 25 KICZ album 40 42 45 42 WUBE country 42 64 46 438
WSNI AC 46 40 31 25 wMAL AC 47 57 61 53  KRPM-FM  country 28 24 23 25  KLXK ¢ls rock 63 68 56 39 WBL urban 48 37 39 43
WFLN classical 22 24 28 23 wys urban 55 62 53 50  KzoK cls rock 25 24 22 23 KNO album 44 37 36 32 WIF urban 36 31 35 40
wip sports 1‘6 31 183 18  wAvA top 40 52 45 52 47  KSEA AC 34 31 29 22 KSTP N/T 26 29 27 28  WCKY N/T 40 57 49 38
WDAS black 10 8 10 wrox top 40 44 45 45 42 g oldies 14 16 17 20 KLBB adult std 13 16 15 26 WBVE country 35 27 27 28
DETROlT—(G) WTOP N/T 41 37 35 41  gems religious L1 16 21 16  WDGY country 15 1.3 16 18  WMLX adult std 16 12 9 18
WIR adult std 124 90 96 99  WASH Ac 24 32 45 40 gy oldies 19 20 20 16 WANL easy 14 12 WAKW religious 7 6 11 13
WILB urban 78 70 69 74 WCXR cls rock 46 3.7 44 38 KEZX-AM-FM  AC 1.2 1.4 20 15 CLEVELAND._(ZZ) WSAI oldies J 17 16 12
wiol easy 51 47 55 55 WWDC-FM album 57 42 41 338 ST. LOUIS—(15) WMMS top 40 102 96 102 107 WRBZ adult alt 14 16 7 1
WOFX top 40 31 54 41 45 WHUR ks 52 43 48 37 yyox talk 235171 187 212 WLTF AC 83 83 73 90  SACRAMENTO, CALIF—(31)
ww) N/T G S LT {5 30 3535 33 yqye album 99 99 83 97  WNCX cls rock 53 66 51 73  KFBK N/T 88 88 82 93
wezy top 40 40 44 40 43 WXTR oldies 32 34 30 30 ypg easy 70 84 77 81  WMI AC 70 61 63 63  KCTC easy 15 7‘0 83 79
WWWW country 45 47 52 43 WGMS-AM-FM classical 24 23 29 29 yygq top 40 37 36 64 61 WQAL easy 75 77 97 69  KSFM top 40 56 52 60 74
WLLZ album 38 38 47 41 WMM) urban J—= 229 i country 53 58 49 58  WDOK AC 63 66 62 66 KRAK-FM  country 90 71 76 70
Wesx cls rock 30 34 33 39 WWRC Ly 38 23 21 25 yym urban 56 65 55 57  WIAK urban 75 73 72 64 KXOAFM  AC 68 59 61 69
WHYT top 40 53 34 44 33 wo)y urban 25 24 25 23 gy oldies 54 58 70 52 WGARFM  country 49 43 51.55 KIAP album 62 52 55 60
WNIC Ac 48 49 40 38  WHFS album 1416 18 22 yqp cls rock 56 68 47 51  WWWE N/T 70 49 46 46  KRXQ album 58 58 71 58
WRIF album 30 36 35 383 woL urban 24 16 19 20 yyyy AC 29 51 50 47  WRMR adult std 48 55 45 45  KHYL oldies 42 51 38 51
WLTI AC 25 26 35 37 WIFK cls rock 24 13 9 14 gpyy AC 25 35 30 25 WPHR top 40 28 31 38 34  KRAK country 35 42 41 43
wXYT N/T 32 31 34 37 wres religious 1012 15 13 yapy black 16 20 16 21  WRQC top 40 34 29 29 31  KQPT adult alt 43 70 64 41
CKLW adult std 32 33 32 32 wwoc adult std 3 9 L1 10 ygysp country 17 14 18 20  WERE N/T 33 32 34 26 KWOD top 40 35 41 37 38
WOMC AC 32 44 36 26 HOUSTON—(IO) WKKX country 30 24 30 18  WNWV adult alt 26 31 27 24  KAER AC 30 33 37 34
wizz jazz L7 17 21 25 KMJQ urban 98 88 91  kryo classical L1 13 12 16 WCLV classical 16 27 30 21  KROY top 40 53 55 48 31
WKSG oldies 31 34 22 21 KLTFM country 5-2 46 64 82 arz.PM urban 18 10 10 14  WIMO urban 14 13 14 19 KGNR - oldies 15 14 12 19
CKMR oldies 15 21 16 19 koL album 58 52 43 10 g1z AC 17 16 18 12 WKDD top 40 12 11 7 12 K60 N/T 18 16 8 18
WQRS classical 12 15 18 18  KKBQ-AM-FM top 40 69 75 65 66  kxoK N/T 6 13 12 12 CKW adult std 4 2 6 10 KNBR AC 21 7 11 18
WGPR urban L7 L1 15 16  KIKK-FM country 70 68 88 65  wew adult std 8 710 10 DENVER—(24) KRCX Spanish 12 20 13 17
WEX) country 13 13 18 15 KoDA easy 49 61 53 59 SAN DIEGO—(16) KBCO-AM.FM album 88 83 74 82 KFRC adult std 7 10 14 15
WNTG oldies 9 13 10 15  KTRH N/T 65 57 60 58 g album 74 70 65 88  KXKL-AM-FM  oldies 76 68 76 76  KSAC classical -9 -6 .7 10
L2 pouitpali L1 13 14 13 KRBE tap 40 60 60 58 55  yxk)o.AM-FM top 40 89 95 89 88  KRXV-AM-FM  top 40 71 58 70 70 KVLO oldies 10
:g:: "";‘.c'f L) }2 LI KLTR AC 38 38 37 42 yoNAMFM  country 67 71 61 70 KYGO-FM  country 42 50 69 65 COLUMBUS, 0HIO—(33)
refigious L1 L1 14 10 KQUE AC 38 34 48 38 yrpg AC 71 53 44 67 KAZY album 65 58 54 63  WNCI top 40 120 12.4 136 160
BOSTON—(7) KFMK oldies 44 43 28 36 oy easy 69 62 63 66  KOSI easy 68 72 63 63  WSNY AC 28 111 103 108
WXKS-FM  top 40 7159 71 77 KIFX cls rock 38 37 43 33 yopg NT 68 62 56 60 KOA NT 59 79 64 62 WLVQ album 92 98 91 96
wzou tap 40 61 50 57 66  KKHT crossover 28 38 25 32 ypyppy  AC 63 63 52 57 KQKS top 40 47 48 55 49 WBNSFM  easy 86 81 80 76
WRKO N/T 7172 77 65  KLDE oldies 32 .25 29 29  yeyRafM  modern 52 51 50 46 KMJI AC 42 44 47 42 WTWN AC 80 83 68 70
wiie easy 60 54 54 63  KPRC NT 33 40 28 23 yyyy AC 54 36 52 36  KRFX s rock 41 27 36 40  WHOK country 51 43 66 56
WBZ AC 64 74 66 59 KxV2 Spanish L5 13 10 15 yyyy AC 26 32 38 35 KBPI album 60 52 51 35  WXGT top 40 70 59 65 54
WBCN album 60 48 51 58  KHYS urban — 1012 13 yypy urban 22 28 38 32 KVOD classical 35 32 42 33 WMGG s rock 61 50 41 52
WMIX AC 38 36 37 47 KHCB religious 1410 812 ey adult alt 47 29 32 31  KHOW AC 30 27 24 32 WVKO urban 45 41 44 39
WHOH NT 39 52 44 46  KYOK oldies 15 11 14 12 e AMFM  oldies 41 30 35 30 KHH adult alt 18 32 25 28  WMNI country 24 25 27 26
WSSH AC 40 36 43 39 MIAMI—(11) KFSD classical 27 28 34 26  KSYY AC 17 18 20 27  WBBY. jazz 22 18 15 21
woDs oldies 40 52 47 37 wHQr crossover 29 49 83 90  pop adult std 28 43 37 25 KEZW adult std 20 19 34 24 wWLW AC 17 18 13 20
WEEI N/T 43 42 40 36  wwrF easy 79 70 71 87  xswy adult alt 15 16 18 19 K country 28 24 22 20  WXLE oldies 20 21 26 20
WZLX cls rock 39 48 42 36  wMx oldies 43 39 42 51  KGMG-FM cfs rock 23 20 20 18  KYGO country 10 17 15 15  weoL adult std 26 33 35 19
WROR AC 30 32 31 30 wpow crossover 56 44 43 50  gknx N/T 17 14 16 16 KDKO urban 11 12 15 13 WRFD religious 12 13 12 12
WVBF AC 27 25.24 24 wHY) top 40 39 36 38 47 N Spanish — .7 3 13 KTCL album 12 16 12 12  WBNS AC 17 z‘s 14 10
WENX modern 12 14 18 22 wiop N/T 40 48 51 47  yx§g;z . top 40 13 11 KzRZ album 5 9 14 12 WCKX urban 2.4 21 10
WPLM-AM-FM  adult std 13 11 8 22 wQBA Spanish 54 38 50 44 BALTIMORE—(17) KDEN N/T 6 9 10 11 BUFFALO NY—(39)
WILD urban 23 26 24 21  WCMQFM  Spanish 40 42 38 39 ypps N/T 70 96 KRIN oldies 11 8 8 11 W 67 97 93112
WXKS adult'std 10 13 10 21  waQl Spanish 27 38 39 383  wur easy 7‘4 8.7 99 86 KBXG N/T — — — 10  WKSE top 40 1.3 92110 95
WCRB classical 13 18 25 19 werR album 41 28 40 35  yyyy urban 80 87 66 76 MILWAUKEE—(26) WGR-FM album 22 60 74 94
:csg; ::’;:z g‘l’ ;j L9 }; :& :g gé ;‘1’ ;; ;; WWMX AC 49 70 71 73 WIMI AC 140 130 98 123  WBUF AC 66 89 68 86
. 0031 39 32y album 44 47 63 67  WKTI top 40 94 93 90104  WYRK country 88 107 100 85
DALLAS/FORT WORTH—(B) WINZ N/T 28 33 31 32 ypoe country 64 58 74 65  WOKY aduitstd 64 59 56 67  WBEN AC 96 108 9.1 79
KVIL-AM-FM  AC 83 86  WKIS country 25 35 34 32 ypep top 40 86 60 57 60 WMIL country 70 67 78 65 WECK adult std 60 57 57 53
KPLX country 5-7 6.5 G-G 73 WQBAFM  Spanish L7 22 27 21 yosg oldies 40 37 34 28 WKLH cls rock 90 79 62 61 WBLK urban 60 66 48 57
KSCS country 62 74 67 69  WNWS N/T 48 36 32 25 yepy N/T 06 23 43 26  WLUM crossover 48 41 59 61 WHTT-FM  oldies 55 44 52 52
WBAP country 64 62 51 66 WLVE AC 29 34 33 24 yyeg album 18 23 22 23 WEIW easy 70 75 78 59 WMIQ top 40 57 51 45 42
KKDA-FM  urban 69 72 85 59  WSHE album 19 20 17 28 ywyerpy  ac 28 28 28 23 WLIR-AM-FM  album 65 59 67 58 WPHD ¢ls rock 76 34 37 29
KEGL top 40 49 45 45 44 wWIMI classical 30 29 30 20  \peg religious 33 24 24 21 WIR oldies 15 27 31 44  WWKB N/T 11 16 12 17
KHYI top 40 63 50 48 43  WCMQ Spanish 13 19 12 18 yepy cls rock 28 27 25 20 WLTQ AC 47 46 47 41  WER AC 42 30 42 16
M2 urban 57 48 34 43 WX0) adult alt 1724 18 17 wpgekM  crossover 10 14 16 20  WQFM album 30 26 31 40  wDCX religious J 10 10 15
KRLD N/T 53 59 48 43 WITA cls rock 24 18 16 L7 wwiNFM  urban 31 27 18 20 WISN N/T 33 36 37 37  WGKT oldies 6 10 12 13
KMEZ-FM easy 24 16 44 40  WEDR urban 45 39 25 14 yyy urban 20 21 18 17  WMYX AC 39 41 40 34 CHT adult std’ — — 411
KTXQ album 43 34 36 36 WFIL AC 14 17 9 14 wwperm  album 24 25 23 16  WBIN-AM-FM  adult aft 13 22 26 23
KOAI adult aft 23 26 23 33 WMBM religious 11 11 8 14 WCAO country 25 30 26 15 WFMR classical 19 31 27 19
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and swing. Last week, when Leon-
ard could be heard filling in for
WBLS p.m. driver Sergio Dean,
one-time New York veteran How-
ard Hoffman could be seen mak-
ing appearances with the WHTZ
(Z100) sticker patrol as his syndi-
cated character, “Mr. Stress.”

Following the departure of clas-
sic rock KLSX Los Angeles morn-
ing man Peter Tilden (Billboard,
July 22), David Perry has joined
the station for mornings from co-
owned WCSX Detroit. Perry is fa-
miliar to Angelenos from his work
at KMET (now KTWV). GM Bob
Moore says the station needed to
move to a less foreground morning
show and that there won’t be any
further changes despite KLSX’s
poor spring book. Across town,
L.A. veteran Machine Gun Kel-
ly—now using his full name again
instead of the initials M.G.—is
back in afternoons at oldies KODJ
(Oldies 93).

Midday man Chris King is inter-
im MD at urban KPRS (Hot 103)
Kansas City, Mo., replacing Moni-

ca Nightingale. GM Michael Car-
ter is still programming the sta-
tion ... Morning producer/week-
ender “Super’” Dave Schleier is
out at WHYI (Y100) Miami, follow-
ing, he says, an on-air call to cross-
town WIOD Miami talk host Neil
Rogers. Schleier can be reached at
305-933-3008.

Atrock 40 WVKZ-AM-FM Alba-
ny, N.Y., where PD/morning man
Tom Kelly joined from the OM/
PD slot at KNVR-AM-FM Chico,
Calif., two weeks ago (Billboard,
July 15), Julian Starr and Kim
Fox have returned to the station
for middays and nights respective-
ly. In addition, Shawn Scott has
joined for p.m. drive ... At top 40
KTFM (Hot 103) San Antonio, Tex-
as, AMD John Tepoli adds opera-
tions assistant duties and Pamela
Tracy from KHFI (K98) Austin,
Texas, joins for swing.

Pete Franklin, acerbic p.m.
driver at sports WFAN New York,
will leave that station in about a
month. A replacement, and possi-
ble other changes at WFAN,

newsline...

HARVEY STONE has been promoted from VP/GM to president/GM at Inner
City’s KBFN/KBLX San Francisco.

"y

WILLIAMS BROADCASTING has taken over both WECK and WJYE Buffalo
from separate owners. Company principal Bob Williams will be presi-
dent/GM of the stations, succeeding WJYE GM Chris Ackerman, who
will remain with the station in a sales capacity.

PRICE COMMUNICATIONS has named WWKB/WKSE Buffalo VP/GM Jim
Meltzer senior VP/radio. He'll now supervise Price stations in Indiana
and Florida as well as Price’s interest in Fairmont Communications.

STATION SALES: KOIL/KOMJ Omaha, Neb., from Valley Broadcasting to
Ovation Broadcasting—new purchaser of KFQX-AM-FM Abilene, Tex-
as—Tfor $5.7 million; WKIX/WYLT Raleigh, N.C., from Metroplex to Al-
chemy Communications for $7.7 million.

TRUMAN GONLEY has been named VP/GM of KJRB/KEZE Spokane,
Wash., replacing Jeff Johnson, who remains as station manager.
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should be announced in the next
few weeks ... Chuck Meyer joins
N/T WIOD Miami for p.m. news
from KING Seattle ... After 15
years on and off at AC WRAL Ra-
leigh, N.C., Bob Inskeep is becom-
ing Capitol Broadcasting’s public
service director and coming off
mornings.

Former oldies WIBR Baton
Rouge, La., PD John Martin, cur-
rently doing swing at country
WUBE Cincinnati, wants to get
back into programming, either as a
medium-market PD or big-city
APD. Call 606-441-4351. Also, ur-
ban radio veteran Mike Payne
wants to get back in the business,
preferably as a PD; call 313-531-
5603.

EVENTS: Mark Riley, midday
host at black N/T outlet WLIB
New York, is now doing his show
live from Harlem’s Apollo The-
atre, which is also owned by parent
company Inner City Broadcasting.
Riley’s program is now the only
New York radio show done with a
live studio audience, according to
the station.

At noncommercial KPFK Los
Angeles, William Malloch recent-
ly hosted an early wake for classi-
cal neighbor KFAC. During the
two-hour program, more than 20
listeners called in to complain
about that station’s rumored for-
mat change, which is expected to
take place after Hollywood Bowl
season ends this fall.

Because of the local terrain, AC
KNYO Independence, Calif., PD
Ed Sotelo says that although the
L.A. stations are available on ca-
ble, his radio station is the only
thing you can pick up on a car ra-
dio in his market. On June 12, area
residents got a pretty dramatic
picture of what life would be like
without radio when KNYO had a
transmitter fire. The station is
now due back on the air Aug. 1.
Ironically, KNYO didn’t run the
“Radio: What Would Life Be With-
out It” campaign because, Sotello
says, nobody ever serviced his sta-
tion with it.

So what’s the next major cam-
paign for talk hosts? For WABC
New York morning sports report-
er Steve Malzberg, it's the New
Jersey Devils’ signing of two Rus-
sian hockey players. Malzberg’s
People Opposed to Soviets Enter-
ing Sports, or POSES, has already
been written up in USA Today, as
has his contention that “every
time a fan buys a ticket to one of
those games, they're contributing
to the Russian government.”” Malz-
berg can be reached at 212-613-
3800.

If you’re a DXer or engineering
enthusiast, you’re probably al-
ready familiar with Bruce Elv-
ing’s “FM Atlas & Station Directo-

' The new edition, Elving’s
12th, is now available for $11 from
Box 24, Adolph, Minn. 55701 . ..
HBO’s Comedy Channel is going
to radio to look for on-air hosts.
Send aircheck, video, bio, and pho-
to to Denny Somach, 812 W. Dar-
by Rd., Havertown, Pa. 19083.

Assistance in preparing this col-
umn was provided by Craig Ro-
sen and Caryn Bruce.
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- Compiled from a national
w . N
QE = x éo 2.5 TITLE sample of radio playlists. ARTIST
bl—: = 3 l; ~N g = 5 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
ME BY NOW @ SIMPLY RED
I D R I % woers 2t o 1
———————— mmeelda =
2 2 9 | 12 | THIS TIME | KNOW IT'S FOR REAL & DONNA SUMMER
ATLANTIC 7-88899
(3)| 7 | 2 | 4 | DONTWANNALOSE YOU # GLORIA ESTEFAN
EPIC 34-68959/E.PA.
RIGHT HERE WAITING @ RICHARD MARX
9 | 27 | 4 | Swion
5 3 5 | 13 | ILLBE LOVING YOU (FOREVER) & NEW KIDS ON THE BLOCK
COLUMBIA 38-68671
(6)| 6 | 10 | 11 | WAITING GAME © SWING OUT SISTER
FONTANA 874 190-7/POLYGRAM
7 A 8 | 10 | MYBRAVEFACE @ PAUL MCCARTNEY
CAPITOL 44367
15 | 18 | 5 | THEEND OF THE INNOCENCE & DON HENLEY
GEFFEN 7-22925
@ n | 20| g | SOULPROVIDER & MICHAEL BOLTON
COLUMBIA 38-68909
10 | 13| 11 | MYONETEMPTATION & MICA PARIS
ISLAND 7-99252/ATLANTIC
N HILL
|5 | 3 | u [ ENGORNMEART DAN
2| 16 | 16 | 8 | EXPRESS YOURSELF © MADONNA
SIRE 7-22948/WARNER BROS.
T FORE CHICAGO
13| 14| 12 | 10 | WECANLAST FOREVER CAG
® WATERFRONT
14 8 4 14 SO’}!DOR 871 110-7/POLYGRAM
(5| 19 | 22 | 8 | TROUBLEME # 10,000 MANIACS
ELEKTRA 7-69298
@ STEVIE NICK
16 | 17 | 17 | 10 [ ROOMS ONFIRE e CKS
17 13 7 17 EVERLASTING LOVE & HOWARD JONES
ELEKTRA 7-69308
18 18 11 17 MI'SS YOU LIKE CRAZY @ NATALIE COLE
19 | 12| 6 | 13| WHERE ARE YOU NOW? JIMMY HARNEN WITH SYNCH
WTG 31-68625
@ 23 | 28 | § | GOODTHING # FINE YOUNG CANNIBALS
I.R.S. 53639/MCA
21 20 23 9 INTO THE NIGHT BENNY MARDONES
POLYDOR 889 368-7/POLYGRAM
2 | 2 | 14 | 24 | SECONDCHANCE @ THIRTY EIGHT SPECIAL
#* % # POWER PICK & & %
(23| 33 | 39 | 4 | SACREDEMOTION & DONNY OSMOND
CAPITOL 44379
y *
4 2 % 7 v?lﬁg x%w9:|;6-7/vaGRAM VANESSA WILLIAMS
ESTUS
@] 5 | 0| 6 | K e pouvcrm DEON
L 4
30 | 34 7 (?E':r.erry EZ%E!&\}CH CHRIS REA
L 4
2 | m | 19 | 2 | WINDBENEATHMY WINGS BETTE MIDLER
HER & PETER CETERA
B |5 |25 | a| MFTERAL, SIS ¢
@ 32 35 6 HOW’'M | GONNA SLEEP & TIM FINN
CAPITOL 44339
30 21 9 13 KEEP EACH OTHER WARM BARRY MANILOW
ARISTA 1-9838
L 4
31 | 3 | 31 | 7 | THEDOCTOR THE DOOBIE BROTHERS
@ SA-
22| % | 2| 16 | oG O O vcom SA-FIRE
37 | 41 | 4 | NOMORERHYME # DEBBIE GIBSON
ATLANTIC 7-88885
u | 27|15 | 15 | FOREVERYOURGIRL @ PAULA ABDUL
35 | 31 | 29 | 16 | THROUGH THE STORM  ARETHA FRANKLIN & ELTON JOHN
ARISTA 1-9809
39 1% 3 LICENCE TO KILL @ GLADYS KNIGHT
MCA 53657
37 | 35 | 33 | 14 | SOLDIER OF LOVE DONNY OSMOND
s | 48 |5 | DANCING WITH THE LION ANDREAS VOLLENWEIDER
- COLUMBIA 38-68928
& MARTIKA
3 [ 3| o] 5 | IQLODERS,
4 | 40 | 43 | 3 | COMFORT OF STRANGERS @ JULIA FORDHAM
48 | — | 2 | NOBODYKNOWS & MIKE + THE MECHANICS
ATLANTIC 7-88990
45 | _ | 2 | SOMETHING REAL @ PHOEBE SNOW
ELEKTRA 7-63290
B M| 6|5 | M. HIROSHIMA
49 | — | 2 | CALIFORNIABLUE © ROY ORBISON
VIRGIN 7-99202
* 4 A HOT SHOT DEBUT* & &
NEWp | 1 | FYOU ASKED METO @ PATTI LABELLE
MCA 23
NEWD | 1 | JACKIE BROWN @ JOHN COUGAR MELLENCAMP
MERCURY 874 644.7/POLYGRAM
47 | 36 | 32 | 14 | THEBESTYEARS OF OUR LIVES NEIL DIAMOND
a8 | 42 | 36 | 18 | JTALKITOVER # GRAYSON HUGH
RN BACK TIME @ CHER
NEWD | 1 | HLCOULDTU
L 4
50 | 43 ] 4 | 5 | LDROVEALL NIGHT CYNDI LAUPER

O Products with the greatest airplay gains this week. @ Videoclip availability.
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> g’_ Compiled from national album rock
‘gé 'u_aE' ;o ‘QE TITLE radio airplay reports. ARTIST
F2 |32 [ «9 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
A% NO.1 & #

@ 2 8 7 CROSSFIRE STEVIE RAY VAUGHAN & DOUBLE TROUBLE

A2 EPICLP CUT/E.P.A. 1 week at No. 1
2 1 1 6 THE END OF THE INNOCENCE DON HENLEY

GEFFEN 722925
3 5 7 9 NEED A LITTLE TASTE OF LOVE THE DOOBIE BROTHERS
CAPITOL LP CUT
@ 8 13 8 LET THE DAY BEGIN THE CALL
MCA 53658
@ 7 10 6 FORGET ME NOT BAD ENGLISH
EPIC 34-68946/E.PA.

@ 13 2 13 SQAELEPECTLLIN TOM PETTY

7 3 3 6 A FRIEND IS A FRIEND PETE TOWNSHEND
ATLANTIC LP CUT
"T SAY Yl

8 4 4 9 gg#m 454420 'OU LOVE ME BILLY SQUIER

@ 1 19 4 !;E;V!Flé.’l.Lyg)Tr GO QUIETLY DON HENLEY

10 6 2 9 BROTHER OF MINE ANDERSON,BRUFORD,WAKEMAN,HOWE
ARISTA LP CUT

11 | 12 | 12 | 11 | HEADEDFORAHEARTBREAK WINGER

12 14 14 7 AOT'éO[ggulleE TANGIER

@| v |« |5 | AT B
14 9 5 13 5&’!!&5‘2 DOWN A DREAM TOMPETTY
15 | 16 | 16 | 7 | UTTLEFIGHTER WHITE LION

19 | 30| 5 | HEAEN e csess WARRANT
7 | 10| 9 | 12| SOALVE LOVE AND ROCKETS

18 | 2 | 6 | SUNKNG e THE CULT

2w | |4 | DG PETE TOWNSHEND/THE WHO

ATLANTIC LP CUT
@ 21 35 5 LONG WAY TO GO STEVIE NICKS
MODERN LP CUT/ATLANTIC
@[« | |7 | e oo
@ 27 39 4 JACKIE BROWN JOHN COUGAR MELLENCAMP
MERCURY 874 644-7/POLYGRAM
BB | 2] 71 [ WOOTHUP eere BULLETBOYS
* % ¥ POWER TRACK * & %
44 _ 2 NOTHIN' YOU CAN DO ABOUTIT . RICHARD MARX
EMILP CUT )
@ 32 40 5 YOU DON'T GET MUCH BODEANS
SLASH LP CUT/REPRISE .
40 . 2 CHASING YOU INTO THE LIGHT JACKSON BROWNE
ELEKTRA LP CUT
27 | % | 3| 5 | MISTABONE GREAT WHITE

3 | 4| 5 | WALKING SHOES TORA TORA
29 | 2% | 11|11 ElBESYASBSéCBIAYTED 4.68891/EPA. HENRY LEE SUMMER
30 15 6 WORLD IN MOTION JACKSON BROWNE

ELEKTRA LP CUT
@ 36 _ 2 JELLY ROLL BLUE MURDER
GEFFEN LP CUT
* % * FLASHMAKER % # & S N ROSES
N R
@D NEWD | 1 | NIGHTRAIN, GUN
@ 39 _ 2 GET U READY SARAYA
POLYDOR LP CUT/POLYGRAM
ON F|
# B |78 5(?0?#«57-99'216I/§TELANT|C STEVIE NICKS
@ 5 _ 2 RAD GUMBO LITTLE FEAT
ARISTA LP CUT
HY
% | 3 | 37 | 18 | ONCEBITIENTWICES GREAT WHITE
@ 48 _ 2 FALLING IN & OUT OF LOVE LITA FORD
RCA 9008
3 | 31 | 18 | 11 | MARTHASAY JOHN COUGAR MELLENCAMP
MERCURY LP CUT/POLYGRAM
3 | 20 | 15 | 10 | THEWANTOFANALL TODD RUNDGREN
E DOLLS
NEWD | 1 | LOVECRIES STAG
49 ] . 2 DREAMS IN THE DARK BADLANDS
ATLANTIC LP CUT )

NEW) | 1 | ADDICTEDTO THAT RUSH MR.BIG
CHEREAERR oo KINGDOM COME
7} 29 2 1 Iggg?}gg%g 10,000 MANIACS

XTC
s | [ | o | gromaow
THIRTY EIGHT SPECIAL
4% | 43 | 49 | 4 | COMING DOWN TONIGHT
EXAS
NEws | 1 | LBONTYANTALOUER, T
INDIO
NEWD | 1 | HARDSUN
R TIN MACHINE
NEwD | 1 | tEAEvSRR
LET IT ALL HANG QUT JOHN COUGAR MELLENCAMP
50 | 46 | 50 | 8 | Mercury COEUT/POLYGRAM

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

Decision, However, Not Expected To Apply To Many Stations

FGG Gives OK To Boost Class A Power

BY BILL HOLLAND

WASHINGTON Although the ini-
tial reaction to the FCC’s July 13 deci-
sion to allow an increase of Class A
FM power from 3,000 to 6,000 watts
was positive, apparently most of the
Class A’s won’t be enjoying the
boost, including the station that had
pushed for the increase—WJLK-FM
Asbury Park, N.J.—and its former
owners, Press Broadcasting Co.

The commission now estimates
that only 500 of the U.S.’s more than
2,000 Class A FMs will benefit from
the ruling, and, although the FCC
has not yet published a list of stations
so blessed, Perry Simon of Press,
who is also active in the semi-official
New Jersey Class A Broadcasters
Inc., figures that only two of the
state’s 19 A’s will be able to up their
power in December, when the ruling
goes into effect, and WJLK, now
owned by D&F Broadcasting Inc.,
won’t be one of them.

“It’s iromie, isn’t it?” says Simon.
“As it turns out, the decision will
probably mostly help stations in
spread-out areas in the South, South-
west, and West.”

The FCC was conservative in its
tagging of eligible stations to “re-
duce the adverse effect the power in-
crease might have on the service of
existing FM stations,” as a spokes-
person put it. “That’s why they did it
on a selective basis rather than
across the board.”

Is Simon’s group thinking of ap-
peal? “Well, the commission hasn’t
even released a list of the stations
vet,” he replies. “We're going to wait
for that, of course, but we're looking

SUMMER SONGS

(Continued from page 14)

aforementioned records had per-
formed well for them, only WRVQ
(Q94) Richmond, Va., PD Steve Davis
spoke up—in favor of the Petty re-
cord. Most of the medium-market
PDs contacted had similar stories.
While different PDs reported one or
the other of the above being legiti-
mate Bs for their stations, none felt
that all three had performed well.

At this point, it is still difficult to
determine whether those songs’ tra-
vails are representative of their
genre or just of the records them-
selves. WIKZ Hagerstown, Md., PD
Rick Alexander had told the Poe audi-
ence that “a lot of the active artists
10 years ago have become today’s
passive artists.” And KDWB’s Phil-
ips thinks pop balance still exists; it’s
just represented by such acts as Rox-
ette, the Fine Young Cannibals, and
the resurgent Donny Osmond.

One PD who is still waiting for
more ‘“‘adult rock” is Sunny Joe
White, PD of WXKS-FM (Kiss 108)
Boston. White, who made his original
complaint last winter following the
top 40 format’s disappointing fall
book showing, says that now “there’s
a little better mix for adults, but it’s
still very young. We need more good
pop rock’n’roll. We need more super-
stars doing pop stuff.”

Always a musically active PD,
White says he is now having to go to
album cuts, songs that aren’t being
worked throughout top 40, and even
imports to find the balance he wants,

in that direction.”

NAB president Eddie Fritts
praised the commission’s ruling, but
added that the commission “‘wisely

WASHINGTON
ROUNDUP

recognized” that across-the-board in-
creases could do serious harm to the
integrity of the FM spectrum.”

In its decision, the FCC also decid-
ed to streamline its procedures to al-
low expedited power increases for
A’s able to meet revised FCC mileage
separation standards.

FLIER'S ROOTS IN WASHINGTON
D.C. lawyer Thomas Root—whose
reportedly unconscious flight over
the Atlantic and mysterious gunshot
wound have been a national story for
the last week—was not much ad-

FOR WEEK ENDING JULY 29, 1989

mired as a communications attorney,
according to press accounts and sev-
eral attorneys contacted by Bill-
board.

Root, sources say, made millions
from dealings with Sonrise Services
Inc., a Georgia-based company being
investigated for fraud. Root denies
being paid as much as $5 million by
Sonrise, but reveals he made $1.6 mil-
lion in legal fees over three years
from 167 partnerships seeking FM
radio station licenses. A Washington
Post story says he received a $4,000
retainer from most of the companies
and could draw up to $22,000 in legal
fees from each one.

One lawyer, familiar with Root’s
practice, calls him “a nice enough
guy, not sleazy or flamboyant, but
he’s definitely at the low end of FCC
practice—the whole thing of get-
ting applicants to drop out and then
collecting money, the borderline
ethical stuff. The complaints about

(Continued on next page)

MODERN ROCK ™cks-

. Z,_ Compiled from Commercial and
w A .
0 ,U_,E‘ §o aZ TITLE College Radio Airplay Reports. ARTIST
ZE | <Y | 22| EZ |  LABEL & NUMBER/OISTRIBUTING LABEL
* & NO.1 x »
@ 2 2 9 DISAPPOINTED PUBLIC IMAGE LTD.
VIRGIN LP CUT 1 week ai No. T
2 1 1 13 SO ALIVE LOVE AND ROCKETS
RCA 8956
3 3 3 6 HERE COMES YOUR MAN PIXIES
ELEKTRA 7-69287
@ i1 | 5| 5 | ez TEBszS
@ 16 | 17§ !Z-ngvT%ASQGrg(Z;BO U202
-l & 7 7 7 WAITING FOR MARY PERE UBU
FONTANA LP CUT/POLYGRAM
ET THE
7 5 10 6 bc;\rsssss DAY BEGIN THE CALL
.‘:’ 23 — 2 COME ANYTIME HOODOO GURUS
RCA LP CUT
9 | 4 | 5 | 11 | SEEALITTLELIGHT BOB MOULD
VIRGIN LP CUT
0 | 8 | 8 | 1 | EARORUMBNE WIRE
1] | 2 |0 | KGronao i
w o | o || oneasor, RORAN BELER
13 10 9 10 .EI'L%?I’EAB}EQQJQE 10,000 MANIACS
|
w [ [ u [ 5 | teResTNGPRUS MORRISSEY
@ 22 23 ] RADIO SILENCE BORIS GREBENSHIKOV
COLUMBIA LP CUT
16 ] 15 | 16 | 15 | FASCINATION STREET THE CURE
@D| 25 | 25 | 3 | YOUDONTGET MuCH BODEANS
SLASH LP CUT/REPRISE
18| 14 | 14 | 6 | JAKEASTEPBACK SIMPLE MINDS
19 20 2% 4 DON'T MAKE ME DREAM ABOUT YOU CHRIS ISAAK
REPRISE LP CUT
2 oo | bEssTGioR — w
@D| 2 | 2 | 4 | HARDSUN INDIO
@ 28 _ 2 DON'T CRASH THE CAR TONIGHT MARY'S DANISH
CHAMELEGN LP CUT
2 || w | s | eareaNce crom e FCE
ISON
NEW)p | 1 | THEPRISONER HOWARD JONES
@| NEwp | 1 | EATFORTWO 10,000 MANIACS
NEWD | 1 | FUTURE 40'S (STRING OF PEARLS) SYD STRAW
27 30 30 3 %(EJJ&B&?P’;?TUND THERE THE DARLING BUDS
28 27 29 3 WHEN THE HAMMER CAME DOWN HOUSE OF FREAKS
RHINO LP CUT
2 6 4 9 EM'#R’EC’JTTHE GOD TIN MACHINE
o NIBALS
2 | 17| 18] 19 | GOODTHING FINE YOUNG CAN

Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Bad Girls, Donna Summer,
CASABLANCA

. Ring My Bell, Anita Ward, suana
. Good Times, Chic, aTLANTIC

. Hot Stuff, Donna Summer,
CASABLANCA

. Makin’ It, David Naughton, rso

. Gold, John Stewart, rso

. | Want You To Want Me, Cheap
Trick, epic

. Shine A Little Love, Electric Light
Orchestra, JeT

. When You're In Love With A
Beautiful Woman, Dr. Hook, capitoL

. Main Event/Fight, Barbra
Streisand, coLumaia

TOP SINGLES—20 Years Ago

*1. In The Year 2525 (Exordium &
Terminus), Zager & Evans, rca

. Crystal Blue Persuasion, Tommy
James & the Shondells, ROULETTE

. Spinning Wheel, Blood, Sweat &
Tears, coLumeia

. le Cherie Amour, Stevie Wonder,
TAMLA

. What Does It Take To Win Your
IS.gJe, Jr. Walker & The All Stars,
L
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Good Morning Starshine, Oliver,
JUBILEE

. One, Three Dog Night, punHiLL

. The Ballad of John And Yoko,
Beatles, appLE

. Baby, | Love You, Andy Kim, sTeen

. Love Theme From Romeo & Juliet,
Henry Mancini & His Orchestra, Rca

TOP ALBUMS—10 Years Ago

. Bad Girls, Donna Summer,
CASABLANCA

. AB{,sakfast In America, Supertramp,

. | Am, Earth, Wind & Fire With The
Emotions, arc

. Cheap Trick At Budokan, Cheap
Trick, epic

5 ?EiTscovery. Electric Light Orchestra,

oW oN o

. Candy-0, Cars, ELEKTRA

. Teddy, Teddy Pendergrass, pr..R.

. Back To The Egg, Wings, coLumsia
. Dynasty, Kiss, casasLanca

. Get The Knack, The Knack, capitoL

TOP ALBUMS—20 Years Ago

. Blood, Sweat & Tears, coLumsia

. Hair, Original Cast, rca

. Romeo & Juliet, Soundtrack,
CAPITOL

CWOWONO NN & W N

-

. This Is, Tom Jones, PARROT
b é&e Of Aquarius, Fifth Dimension,
L CITY

. A Warm Shade Of Ivory, Henry
Mancini & His Orchestra, vicTor

. Tommy, Who, becca
. Crosby, Stills & Nash, atLanTiC
. Lq-cl(\’-Gadda-Da-Vida. lron Butterfly,

WOoON O NdH WN e

[
o

. Nashville Skyline, Bob Dylan,
COLUMBIA

COUNTRY SINGLES—10 Years Ago
. g&u're The Only One, Dolly Parton,

. (Ghost) Riders In The Sky, Johnny
Cash, coLumgia

. Shadows In The Moonlight, Anne
Murray, caritoL

. Save The Last Dance For Me,
Emmylou Harris, wWARNER BROS.

. Suspicions, Eddie Rabbitt, ELEKTRA

. Coca Cola Cowboy, Mel Tillis, mca -

. Family Tradition, Hank Williams
Jr., ELEKTRA

. Amanda, Waylon Jennings, rca

. No One Else In The World, Tammy
Wynette, epic

. Pick The Wildwood Flower, Gene
Watson, capitoL

SOUL SINGLES—10 Years Ago

. Good Times, Chic, ATLANTIC
. Turn Off The Lights, Teddy
Pendergrass, p.R.

. Bad Girls, Donna Summer,
CASABLANCA

. Chase Me, Con Funk Shun, MERcURY
. You Gonna Make Me Love
EloRmebody Else, The Jones Girls,

bt
© W NOU & W N e
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. Ring My Bell, Anita Ward, juana

. Boogie Wonderland, Earth, Wind &
Fire With The Emotions, ArRc

. Ain't No Stoppin’ Us Now,
McFadden & Whitehead, pIR.

. What Cha Gonna Do With My
Lovin' Stephanie Mills, rca

10. I'm A Sucker For Your Love, Teena

Marie, corpy
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UPPER MIDWEST COMMUNICATIONS CONCLAVE DISCUSSES NEW FORMATS

(Continued from page 14)

market PDs heatedly complained of
poor record service—a perennial top-
ic, but one heard less at recent con-
ventions—with record promoters tak-
ing note.

The much-heralded ‘“when you
play it, say it” issue, which was nota-
bly absent at last month’s Bobby Poe
convention (Billboard, July 8), did sur-
face here with PDs and label reps
agreeing front-announcing new rec-
ords is an acceptable compromise. It
was in the album rock meeting that
WMAD Madison, Wis., PD Paul
Marszalek introduced his answer
campaign—"“When you sell them, tell
them” (see related story, page 9),
which asks labels to advise the con-
sumer how important participating in
ratings surveys are to their favorite
stations.

Conclave keynoter and veteran ad
man Dick Orkin, known for the re-
cently revived “ChickenMan” series,
told his audience that ‘““more and
more people are dropping the re-
search and the scientific approach
and going for the irrational, illogical
approach.” He also stressed that “hu-
mor is very important, because it re-
wards the listener for their time
spent.”

While Orkin’s keynote was heavy
on quips, Midcontinent Broadcasting
VP David Martin’s session was a cry
for radio programmers to wake up.
After discussing the threat of Digital
Cable Radio—already a reality in
some parts of the country—Martin
said, “We become so focused on what
we do everyday, we are losing sight
of the big picture. Don’t become so
wrapped up in radio that you fail to
see the panorama view.”

WASHINGTON ROUNDUP

(Continued from preceding page)

him not showing up for cases or
missing filing deadlines—also
true.”

FCC REVIEW BOARD CASES SET

Although August is generally the
month FCC staffers go on vacation,
the review board stays put. Among
the cases up for review next month
are the license renewal of KWOD
Sacramento, Calif. (Royce Interna-
tional Broadcasting going up
against once-defeated challenger
Wong Communications Limited
Partnership on Aug. 18) and
KUKQ/KUPD Phoenix (Tri-State
Broadcasting Co. Inc. is going up
against successful challenger Grim
& Clifford and will try to overturn
last year’s denial of its renewal on
Aug. 29).

UNLIT TOWERS — $8,000 FINE

KIQI San Francisco, which has
FM towers that soar 206 feet in the
air, got slapped with an $8,000 FCC
fine last week for not lighting them.
An FCC inspection revealed there
was no beacon on one tower and
lighting on the others was inopera-
tive. Further, evidence indicated the
towers ‘“‘had been [unlit] for some
time.” The initial fine was $7,000,
but the commission raised it anoth-
er grand when it discovered that
station logs indicated the lighting
had been inspected and was func-
tioning. Commission field office bu-
reau chief Richard Smith warned
that- the local offices will continue a

Martin also warned that even net-

work TV, which he believes is dying,
is a threat to radio. “ ‘Good Morning
America’ is really a radio show.
That's what all those shows are do-
ing.”
Radio should also work to improve
its relationship with listeners, Martin
warned. “We are the only industry
that abuses our most loyal listeners,”
he said. “We even create rules. ‘If
your household has won'in the last 90
days, eat shit.””

The adult alternative discussion be-
gan with one attendee quipping, “Did

‘I see a lot of
people trying to
change adult
alternative radio
into top 40, which
is dangerous’

you bring the tofu and granola?” But
once the actual discussion got under
way, there were few jokes. “I see a
lot of people trying to change adult
alternative radio into top 40, which is
dangerous,” said Narada director of
national radio promotions Kevin
Schmidt. “You better keep this thing
loose or you're going to be sorry,”
added 3rd Coast Marketing’s Paul
Gallis.

Others were more specific. “Don’t
follow the charts,” said WBZN (Bree-
zin’ 100.7) Milwaukee PD Steve
Amann. “Don’t listen to other peo-
ple’s perception of what is right and
wrong. As soon as I start following
the charts, I'm in trouble.”

Talk also turned to categorizing
the music played on adult alternative
outlets. “Everyone always gets hung
up on labels, and the people that don’t
care about labels are the audience,”
said KTCZ Minneapolis PD Alan
Lawson. “If a record fits, play it,”
added Gallis. “Don’t be ear eunuchs
[with] no ears and no balls.”

On the issue of playing singles or
suggested tracks, Gallis said, “When
you are telling them you’re playing
an album deep, they don’t know what
to do. They haven’t heard that shit in
years,” said Gallis. Yet Narada’s
Schmidt said he “would rather have

them play six tracks than a single six
times a day.”

Lawson and Brian Burns, PD of in-
fluential rock 40 KXXR Kansas City,
Mo., had hosted one of the opening
panels—“The New Formats of the
"90s,” which consisted largely of al-
bum-rock and consultant bashing.
Dealing with rock 40 was the major
topic at the next morning’s album
breakfast. “If you are a heritage sta-
tion you better watch out,” warned
the Album Network’s Tommy Nast.
Rock 40 outlets, like KQLZ (Pirate
Radio) Los Angeles, are weird ani-
mals, he said. “They make fun of
themselves so you can’t. If you do,
it's like kicking a cripple.

“Rock 40 is at the tip of the ice-
berg. Album rock can defend itself
against it, but if you lay back and
think it is the format of the month,
you are going to get your ass
kicked.”

KQRS Minneapolis PD Dave Ham-
ilton reassured album PDs, saying
that most rock 40s “are having sales
problems. Album rock is much easier
to sell.”” But KXXR’s Burns said he
had no problems. “When [advertis-
ers] saw the book, they knew we
weren't a flash in the pan.”

In the conclave-closing “Radio In
The '90s—Moving Into The Psycho-
graphic Decade,” veteran consultant
George Burns noted that “top 40, or
whatever you want to call it, is dead
again, like in 1978. The elevator is go-
ing down. It is going to be a tough
time to start top 40 unless you are do-
ing something like a Pirate.”

Noting trends and the recycling of
old musical genres, Burns admitted
that “something big is beginning to
happen, but maybe I'm too old to see
it.” He also stressed that exuding an
attitude has become more important
than positioning. “The secret for suc-
cess is top-of-mind awareness,” he
said.

Regardless of whether it was actu-
ally a “prerequisite” as billed, this
year’s conclave set another atten-
dance record and received national
TV exposure on “Late Night With
David Letterman.” (On the July 14
program, Letterman warned band
leader Paul Shaffer, who happened to
be schmoozing in the Capitol Records
hospitality suite at the time of the
broadcast, to be careful “with all
those radio weasels down in Minne-
apolis.”)
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 miilion.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 mililon.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.
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BEACH poYs still Cruisin”

and Cruisin—the only band
s!1! VH-1's major summer
They will be giving away
Corvettes, one for every
deo will be in “‘ten star’’

When you think of Summer
you think of is the Beach .Boy
promotion is “Still Crui5|.n”.
over a million dollars In

year it’s in production. This Vi

rotation on VH-1 all summer.
YOU CAN'T LOSE WHEN YOU CRUISE —

is an instant recognition factor and your
audience will go away crazy. . .
“When the Radio is On”’.

© 1989 Capitol Records Inc.

i— S WITH THE BEACH BOYS!! — _|
] |
f \ !
+ PAULSHAFFER. | BONNIETRAMT !
J 5
" WhenThe®dio ls0n” 1 *Nick OF Time” |
; ) '
l Bonnie Raitt’s first Capitol album “‘Nick of l
. l Time’’ received critical acclaim as not just '
l the comeback album of the i
l year, but as one of the top ten i
l ' albums of the year. Produced
' by Don Was, the album l
3 ' soon gained a top ten ¥
l AOR track, two 5 star '
' videos on VH-1, and over l
i The leader of the ‘“World’s Most Danger- i 500,000 units sold. f
i ous Band” can put together the right 1 Bonnie followed that with i
people for the right record. Try D.J. i a sold-out national tour in- g
f Jazzy Jeff, Ecstacy from Whodini and Cluding stealing the show
¢ Paul rapping about radio behind the doo- l at the New Orleans Jazz ]
" wop sounds of Dion and Carole King. ' Festival. Now Capitol |
Try a Friday night premiere on the Letter- Records is proud to :
| man show and on the Johnny Carson [ release her first hit
i show. Try the hit record of the weekend single just in the. . . |
i at the Minnesota conclave. Paul Shaffer “Nick of Time”’ }
| i
1 1
¥ ¢
' 3
i

meesew RADIO, YOU'VE ITED LONG ENOUGH. e em wn en w= §
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20 15 Fine Young Cannibals, Good Thing 26 27 Rod Stewart, Crazy About Her 24 24 Q-feel, Dancing In Heaven (Orbital Be
21 28 Michael Morales, Who Do You Give Your 27 29 Michael Bolton, Soul Provider 25 26 Gloria Estefan, Don't Wanna Lose You
22 20 Simply Red, if You Don't Know Me By N 28 6 Neneh Cherry, Buffalo Stance 26 28 Richard Marx, Riihl Here Waiting
23 25 Roxette, Dressed For Success A29 —  The Jets, You Better Dance 27 29 Young MC, Bust A Move
24 21 Milli Vanilli, Baby Don't Forget My N 30 EX Jody Watley With Eric B. & Rakim, Fri 28 EX Jody Watley With Eric B. & Rakim, Fri
25 22 Peter Gabriel, In Your Eyes %Theme Fr A — Bee Gees, One A — Neneh Cherry, Kisses On The Wind
2 28 Howard Jones, The Prisoner EX EX Michael Damian, Cover Of Love A — The Cure, Love Song
27 36 Chuckii Booker, Turned Away EX EX The Cure, Love oni EX EX Deador Klive, Come Home With Me Baby
28 30 Michael Botton, Soul Provider EX EX Buster Poindexter, Ail Night Party EX EX Chuckii Booker, Turned Awa
29 32 Michael Damian, Cover Of Love EX EX Donny Osmond, Sacred Emo{ion
30 31 Robert Palmer, fell Me I'm Not Dreami
31 33 Cher, If I Could Turn Back Time
32 34 Real Life, Send Me An Angel '89 0 0
33 37 New Kids On The Block, Hangin' Tough f
34 39 Great White, Once Bitten Twice Shy
35 40 Neneh Chem Kisses On The wind
36 17 Stevie B, In My Eyes
A7 —  Surface, Shower Me With Your Love
e = Lha'd::'n‘,"v@,:‘eﬁ:ﬁ"' Dance Minneapolis P.D.: Gregg Swedberg | Seattle P.D.: Casey Keating
40 38 Natalie Cole, Miss You Like Crazy 1 2 Simply Red, If You Don't Know Me By N 1 2 Martika, Toy Soldiers
A — Bee Gees, One 2 3 Dino, | Like It 2 3 Love And Rockets, So Alive
EX EX Katrina And The Waves, That's The Way 3 7 Love And Rockets, So Alive 3 5 Prince, Batdance (From "Batman")
4 B Richard Marx, Right Here Waiting 4 4 Bobby Brown, On Our Own (From
S 9 Donny Osmond, Sacred Emotion S 1 Madonna, Express Yourself
6 6 Bobby Brown, On Qur Own (From 6 10 Dino, ! Like [t
7 10 Prince, Batdance (From "Batman') 7 14 Great White, Once Bitten Twice Shy
K7 8 1 Michael Morales Who Do You Give Your 8 11 Bon Jovi, Lay Your Hands On Me
\w 9 5 Roxette, Dressed For Success 9 9 Wahey With Eric B. & Rakim, Fri
s 100.7 Fid 10 15 Paula Abdul, Cold Hearted 10 15 Paula Abdul, Cold Hearted
s Bl LL o I e S 12 %5 S nea 0 0or' Know He By N
. . rea ite, Once Bitten Twice Shy imply Red, If You Don't Know Me By
Miami ) P.D. Frank Amadeo | 15 14 Bon Jovi Lay Your Hands On Me 13 17 Karyn White, Secret Rendezvous
1 5 Martika, Toy Soldiers 14 17 Karyn White, Secret Rendezvous 14 8 The Doobie Brothers, The Doctor
2 4 Milli Vanilli, Baby Don't Forget My N 15 20  OQon Henley, The End Of The Innocence 15 7 Fine Young Cannibals, Good Thing
3 7 Simply Red, If You Don't Know Me By N 16 18 Debbie Gibson, No More Rhyme 16 19 Don Henle{, The End Of The Innocence
4 8§ Prince, Batdance (From "Batman”) 17 21 Henry Lee Summer, Hey Baby 17 12 Mili Vanilh, Baby Don't Forget My N
5 1 Madonna, Express Yourself 18 25 Warrant, Heaven 1B 2 bbie Gibson, No More Rhyme
6 18 Richard Marx, Right Here Waiting 19 19 Tommy Page, A Zillion Kisses 19 22 Donny Osmond, Sacred Emotion
7 10 Bobb{ Brown, On Qur Qwn (From 23 Jody Watley With Eric B. & Rakim, Fri 20 23 Michael Morales, Who Do You Give Your
8 3 Neneh Cherry, Buffaio Stance 21 28 New Kids On The Block, Hangin’ fough 21 13 Expose, What You Don't Know
9 19 Gloria Estefan, Don't Wanna Lose You 22 4 Madonna, Express Yourself 22 26 Gloria Estefan, Don’t Wanna Lose You
10 2 Expose, What You Don't Know 23 Rorzl , Baby Gonna Shake 23 25 Sweet Sensation, Hooked On You
11 14 Real Life, Send Me An Angel '89 24 11  Milli Vanilli, Baby Don't Forget My N 24 27 The Jeff Healey Band, AnFeI Eyes
12 6 Fine Young Cannibals, Good Thing 25 Howard Jones, The Prisoner 25 28 Michael Damian, Cover Of Love
13 16 Love And Rockets, So Alive 2% Michael Damian, Cover Of Love 26 29 Winger Headed For A Heartbreak
14 9 Bobby Brown, Every Little Step 2 Winger, Headed For A Heartbreak 27 16 Richard Marx, Satislied
15 15 De La Soul, Me Myself And | 28 13 Martika, Toy Soldiers 28 EX New Kids On The Block, Hangin’ Tough
16 27 New Kids On The Block, Hangin' Tough 2 Cher, 11l Could Turn Back Time A29  —  Michael Bolton, Soul Provider
17 17 Debbie Gibson, No More Rhyme 30 The Jets, You Better Dance A — Robert Paimer, Tell Me I'm Not Dreami
18 21 Paula Abdul, Cold Hearted 31 EX Neneh Cherry, Kisses On The Wind A — Tora Tora, Walkin' Shoes
19 Bon Jovi, Lay Your Hands On Me A — Gloria Estefan, Don't wanna Lose You A — Warrant, Heaven
20 22 Rod Stewart, Crazy About Her A — Bee Gees, One A — Neneh Cherry, Kisses On The Wind
21 24 Surface, Shower Me With Your Love A — Katrina And The Waves, That's The Way A — Bee Gees, One
2 Dino, | Like 1t A — Beastie Boys, Hey Ladies EX EX Howard Jones, The Prisoner
23 Skid Row, 18 And Lite EX EX Buster Poindexter, All Night Party EX EX Katrina And The Waves, That's The Way
24 11 Paula Abdul, Forever Your Girt EX EX Skid Row, 18 And Life
25 EX  Cher, If | Could Turn Back Time EX EX 10,000 Maniacs, Trouble Me
26 12 Richard Marx, Satisfied
21 30 Donny Osmond, Sacred Emotion
28 13 Natalie Cole, Miss You Like Crazy o
29 EX Michael Damian, Cover Of Love 3
30 28 Thirty Eight Special, Second Chance
A — Eddie Murphy, Put Your Mouth On Me
A — Neneh Cherry, Kisses On The Wind
A Bee]GeesOne Dallas P.D.: Buzz Bennett
1 3 Bobby Brown, On Qur Own (From 5
2 13 Rchard Mamc Rght Hore Walting Seattle P.D.: Tom Hutyler
. 3 14 New Kids On The Block, Hangin' Tough 1 3 Madonna, Elrress Yourself
4 1 Prince, Batdance (From “Batman') 2 4 Simply Red, If You Don't Know Me By N
$ 2 Martika, Toy Soldiers 3§ Prince, Batdance (From “Batman’)
(4 6 6  Debbie Gibson, No More Rhyme 4 7 Bon Jovi, Lay Your Hands On Me
7 4  Great White, Once Bitten Twice Shy 5 9 Bobby Brown, On Our Own (From
g lg ;lamrA(MHtia;en & ? ? arerz'(kwhirle, fs)nce Bitten Twice Shy
. i aula ul, Forever Your Girl artika, Toy Soldiers
Columbus P.D.: Dave Robbins 10 7 B Brown, Every Little Step 8 12 Love And Rockets, So Alive
1 1 Madonna, Express Yourself 11 23 Simply Red, It You Don't Know Me By N 9 11 Rod Stewart Crag About Her
2 2 Simply Red, If You Don't Know Me By N 12 8 Mill Vanilli, Baby Don’t Forget My N 10 10 Peter Gabriel, In Your Eyes (Theme Fr
3 3 Donny Osmond, Sacred Emotion 131 ia Estefan, Don't Wanna Lose You 11 13 Debbie Gibson, No More Rh{vme_
4 $ Prince, Batdance (From “Batman™) 14 20 Skid Row, 18 And Life 12 15 Michael Morales, who Do You Give Your
S & Fine Young Cannibals, Good Thing 15 16 Howard Jones, The Prisoner 13 16 Karyn White, Secret Rendezvous
6 6 Bon Jovi, Lay Your Hands On Me 16 17 White Lion, Little Fighter 14 17 Roxette, Dressed For Success
7 8  Bobby Brown, On Qur Own (From 17 18  Paula Abdul, Cold Hearted 15 18 Jody Watley With Eric B. & Rakim, Fri
8 11 Expose, What You Don't Know 18 EX  Adrien Belew, Oh Daddy 16 19 Sweet Sensation, Hooked Or You
9 12 Paula ul, Cold Hearted 19 EX  Surface, Shower Me With Your Love 17 20 Don Henley, The End Ol The Innocence
10 19 Richard Marx, Right Here Waltlr’nﬁ 20 21 Don Henley, The End Of The Innocence 18 22 Donny Osmond, Sacred Emotion
11 10 Milli Vanilli, Baby Don't Forget My N 21 22 Grayson Hugh, Talk It Over 19 23 Henry Lee Summer, Hey Baby
12 16 Howard Jones, The Prisoner 2 9 LL Cool J, I'm That Type Of Guy 20 29 Richard Marx, Right Here Waiting
13 9 Rod Stewart, bmg About Her Z3 10 Neneh Cherry, Buffalo Stance 2l 24 Dino, | Like If
14 13 Don Henley, The End Of The Innocence 24 11 Madonna, Express Yourself § 22 26 Paula Abdul, Cold Hearted
15 7 Richard Marx, Satisfied 25 12 Bette Midler, wind Beneath My Wings ( 23 27 Gloria Estefan, Don't Wanna Lose You
16 22 Glona Estefan, Don't Wanna Lose You 26 28 Michael Botton, Soul Provider 24 28 Michael Damian, Cover Of Love
17 20 Great White, Gnce Bitten Twice Shy 21 25 Love And Rockets, So Alive 25 30 New Kids On The Block, Hangin' Tough
18 24 Dino, | Like It 28 26 Real Life, Send Me An Angel '89 26 EX  The Jeff Healey Band Anﬁel yes
19 23 Aretha Frankli]r!cv. Houston, It Isn't, A — The Cure, Love Song 27 EX 10,000 Maniacs, Trouble Me
20 26  New Kids On Block, Hangin' Tough A — Bullet , Smooth Up 28 EX Grayson Hn?h alk It Over
21 14 B Brown, Every Little Step A — The Jeft Healey Band, Angel Eyes 29 EX Katrina And The Waves, That's The Way
22 17 Martika, Toy Soldiers A — [die Brickell & New ﬁobemizns, Love L A30 —  Michael Boiton, Soul Provider
23 25 Sa-Fire, Gonna Make It EX EX Bad English, Forget Me Not A — Indigg Girls, Closer To Fine
2021 The Jeft Healey Band, Angel Eyes A — Bad English, Forget Me Not
% 28 10,000 Manach, Troubie fle A — Bee Gees, One
26 29 Jonn Cougar Mellencamp, Jackie Brown EX EX The Cult, Fire Woman
A2l —  Karyn White, Secret Rendezvous ' ’ ‘ » EX EX Aretha Franklin/W. Houston, It Isn't,
A8 — Juz Watley With Eric B. & Rakim, Fri ® EX EX Robert Palmer, Tell Me I'm Not Dreami
A29 — Skid Row, 18 And Life EX EX Billy Squier, Don't Say You Love Me
EX EX Michael Damian, Cover Of Love EX EX Saraya, Love Has Taken Its Toll
EX EX John Farmham, Two Strong Hearts
Phoenix P.D.: Bob Case
1 4 Bobby Brown, On Qur Own (From
2 3 Richard Man} Right Here Waiting
3 1 Dino, I Like |
X 4 6 Prince, Batdance (From “Batman”)
Saginaw P.D.: Rick Belcher S 5 Simply Red, If You Don’t Know Me By N
§ y . 6 8 Surface, Shower Me With Your Love
1 1 Great White, Once Bitten Twice Shy 7 10 Donny Osmond, Sacred Emotion
2 3 Bon Jowi, Lay Your Hands On Me 3 9 Love And Roclél; So Alive
3 5 Henry Lee Summer, Hey Baby 9 7 Karyn White, Secret Rendezvous
4 6 Winger, Headed For A Heartbreak 10 12 New Kids On The Block, Hangin’ Tough
$ 7 Madonna, Express Yourself 11 2 Whistle, Right Next To Me
6 8 White Lion, Little Fighter . = fo. g
; Al2 Georgio, | 't Wanna Be Alone
74 Fine Young Cannibaks, Good Thing 13 16 Paula Abdul, Cold Hearted
§ 2 Michael Morales, Who Do You Give Your 14 14 Jody Watley With Eric B. & Rakim, Fri
9 12 ly Red, if You Don't Know Me By N 15 15 Moﬁom\a xpress Yourself
lo 13 Martiks, Toy Soldiers r 16 11 Martika, Toy Soldiers
11 20 Richard Mars, Right Here Waiting 17 17 LL Cool J, 'm That Type Of Guy
12 14  Billy Squier, Don't Say You Love Me 18 18 Richard Mirx, Satisfi
13 17 Cyndi Lauper, | Drove All Night 19 24 Gloria Estefan Don't Wanna Lose You
M 15 e Doobie Brothers, The Doctor 20 27 Stevie B, In My Eyes
{2 }g w“fv::"” gvz:d Lite 21 21 Winger, Headed For A Heartbreak
179 Richard Mar, Satistied Rl s kit
11ROt arant oowi xS %0 25 Chockil Booker, Tumed Away
HEE :rd & uitetw“g Az'zy urne), 25 28 Don Henlez, The End Of The Innocence
A2 —  Love And Roc OIVE 26 26 Bon Jovi Lay Your Hands On Me
A2l —  Roxette, Dressed For Success 27 23 Natalie Cobe, Miss You Like Crazy
A2 —  The Outfield, Wy Paradise AZ8 — Soul Il Soul, Keep On Movin'
3 16 Chicago, We Can Last Forever 29 EX  Sweet Sensation, Hooked On You
28 21 Milli Vanilli Baby Don't Forget My N A — Zanita, Right Back Where We Started F
25 24 Cinderella, Coming Home EX EX Joff Band, Angel Eyes
2% 25 Paula Abdul, Forever Your Girl A — Christ Wilkiams, Talk To Myself
21 26 Donny Osmond, Soidier Of Love A — Cher, I | Could Turn Back Time
28 28 Bobby Brown, tvery Little Step A — Beastie Boys, Hey Ladies
23 23 Jimmy Hamen With Synch, Where Are Yo EX EX Bette Midier, Under The Boardwalk
30 30 Michael Damian, Rock On (From "Dream EX — The Cure, Love Song
EX — Stage Dolls, Love Cries
Minneapolis P.D.: Brian Philips
I 2 Prince, Batdance (From “Batman’) San Diego P.D.: Garry Wall
2 1 Simply Red, If You Don't Know Me By K I 1 Martika, Toy Soldiers
J B FohlEdl 2 2 Milli Vanilk, Baby Don't Forget My N
4 5 Madonna Express Yourself 3 9 Prince, Batdance (From “Batman”)
S 11 Richard Marx, Right Here Waiting 4 & Karyn White, Secret Rendezvous
6 9 Bobby Brown, On Qur Own (From § S Simply Red, If You Don’t Know Me By N
7 & Milli Vanilli, Baby Don't Forget My N § 3 NenehC Butffalo Stance
8 12 Michael Morales, Who Do You Give Your 7 7 Dino, | Like It
S T o Sadier s 8 6 De La Soul, Me Myself And |
10 & Bobby Brown, Every Littie Step 9 12 Madonna, Express Yourself
11 14 Karyn White, Secret Rendezvous 10 10 Fine Young Cannibals, Good Thing
1215 8on ’m Lay Your Hands On Me 11 15 Surface, Shower Me With Your Love
13 17 Love And Rockets, So Alive 12 14 Love And Rockets, So Alive
14 16 Donny Osmond, Sacred Emotion 13 16 LL Cool J I'm That Type Of Gu
15 s UCiCosl It plofGly 16 '8 New Kids On The Biock, 11l Be Loving
16 26 MNew Kids On The Block, Hangin" Tough 15 17 Brown, On Our Own (From
17 21 Eddie Money, Magic ) 16 18 Stevie B, In My Eyes
18 22 Cher,If | Could Turn Back Time 17 2 New Kis On The Block, Hangin’ Tough
19 24 Gloria Estefan, Don't Wanna Lose You 18 20 Seduction, (You're My One And Only) Tr
20 23 Don Henley, The End Of The Innocence 19 11 Bobby Brown, Evel {ime Step
21 28 Great White, Once Bitten Twice Shy 20 23 Paula Abdul, Cold weaded
2 2 Sweet tion, Hooked On You 21 13 Paula Abdul, Forever Your Girl
Ag ® ::ane .Neaver'\‘o More Rhyme 22 25 Sweet Sensation, Hooked On You
A5 Eddie Murphy, Put Your Mouth On Me 3 277 Soul 1l Soul, Keep On Movin

I.IKE MANY OTHER STATIONS this
year, crossover KMEL San Francisco sought
to bolster its in-office listening by asking of-
fices to fax in their top five songs of all time.
Unlike most stations, KMEL got requests
like these—many of them from places like
the Pacific Stock Exchange: Tierra’s “To-
gether”; Afro-Rican’s “Give It All You Got”;
Cheryl Lynn & Luther Vandross’ “If This
World Were Mine”’; and Public Enemy’s
“Don’t Believe The Hype.”

“It was amazing what caliber of offices we
were receiving faxes from and how street-
oriented their musical tastes are,” says
KMEL PD Keith Naftaly. “It basically re-
confirmed my belief that the same 27-year-
old who loves ‘Always & Forever’ also gets
off on M.C. Hammer.”

That sort of contrast holds up in auditori-
um testing—four of Naftaly’s 10 strongest
records are usually rap and the other four
are Motown-era classics—and in much of
what KMEL does. In musical texture and on-
air vocabulary, KMEL is funkier than many
urban outlets. Yet its feature-heavy presen-
tation often borders on full-service AC.

And while KMEL, like many crossover
outlets, vehemently denies being urban, cit-
ing what Naftaly calls “typical top 40 de-
mos”—22% Hispanic, 13%
black, and 65% Anglo and

Keith Naftaly
KMEL San Francisco

play something a little more experimental.”

That flow can be seen in this recent sam-
ple of p.m. drive: El DeBarge, “Somebody
Loves You’’; Simply Red, “If You Don’t
Know Me By Now’’; Eddie Murphy, “Put
Your Mouth On Me”; Young MC, “Bust A
Move’’; Michael Bolton, “Soul Provider”
(that day’s Rate-A-Record); Ready For The
World, “Oh Sheila”; Mikki Bleu, “Something
Real”; Jody Watley, “Friends”; Babyface,
“It’s No Crime”’; and New Kids On The
Block, ‘“You Got It (The Right Stuff).”

Naftaly has also worked for that same
sort of fusion in mornings, where veteran
personality John London has been teamed
with former late-nighter Renell Lewis for a
year. “Renell is a cross between Oprah Win-
frey and Eddie Murphy and gets mobbed at
all our events. London is David Letterman—
he can go from entirely facetious to so sin-
cerely heart-tugging within a matter of sec-
onds that if he seems to be on the verge of
annoying someone, he can get out of it and
end up the hero. When you’ve got a commu-
nity-oriented station, it’s important that your
morning show touch people.”

Despite KMEL'’s high street presence,
Naftaly generally lays low. He’s hard to get
on the phone, rarely talks to the trades, and
keeps a low profile at the
few conventions he goes

Asian, it also hits the
streets for lots of public
service and dealing with
issues that most cross-
over stations avoid. Evan

‘This is a very
liberal climate’

to. Yet he still likes to an-
swer the request line, and
he says that his chief hob-
by is ‘‘observing life.”
That says Naftaly, is the

Luck’s nightly Lovelines

program can end up discussing anything
“from drug abuse to unwanted pregnancy to
prison experiences,” Naftaly says.

“At one of our events you'll see an incredi-
ble cross-section of humanity. If the Morning
Zoo does a remote at 6 a.m., you'll see people
in their business suits next to somebody who
hasn’t gone to bed yet. This is a very liberal
climate and people like that really interact.”

KMEL was up 5.0-5.6 12-plus in the recent-
ly released spring Arbitrons, making it the
Bay Area’s No. 1 music station and No. 2
overall to N/T KGO (8.3-7.0). It has been in
the 56 share range since 1987, when GM
Paulette Williams made Naftaly a then 24-
year-old major-market PD, and, since then,
has gradually become more urban.

Although legendary Bay Area AM
KFRC—where Naftaly began in radio as Bill
Lee’s phone person in 1980—could mix Con
Funk Shun and AC/DC, mainstream top 40
hasn’t worked very well for anybody since.
(KXXX-FM, the market’s only mainstream
top 40, is at a 2.8 share—roughly where it
started a year ago.) For that reason, Naftaly
says, ‘“Our audience perceives us as a top 40
station. If the hits here were ‘The Look’ and
‘Satisfied,” we'd play those, but the audience
has told us they don’t like them.”

So while KMEL will play “Right Here
Waiting” or “A Shoulder To Cry On,” its
sound relies largely on Teddy Riley or L.A.
& Babyface projects. In an average daypart,
KMEL will play something “at least 75% fa-
miliar and tolerated by all of humanity, then

source for much of the
unusual slang on the station, e.g., “Look for
KMEL's posse in effect tonight at . . .”

In recent weeks, both of KMEL’s rivals
have undergone significant programming
changes. Urban KSOL—never well-admired
in the industry—has brought in consultant
Don Kelly and made noticeable efforts to
sound more mainstream. X100 has hired PD
Bill Richards and is again playing Bon Jovi
at night—something it had moved away
from after its first few months.

X100 also has become more aggressive
promotionally, Naftaly says, giving away
the tickets to KMEL’s upcoming Summer
Jam anti-crack fundraiser that KMEL is sell-
ing, “making no reference to the cause in-
volved” and promoting only the pop-image
artists on the bill. Naftaly admits he isn’t
used to guerrilla warfare from other sta-
tions, although he adds, “People have been
copying off my homework since second
grade. I have to believe that people who
don’t play fair aren’t the real winners.”

One thing Naftaly says he isn't worried
about is being squeezed from both sides—
something that has happened to other cross-
over outlets whose top 40 and urban competi-
tors both became more aggressive. “We
have such an identity at this point that we're
not as vulnerable as we might have been. We
have the loyalty of the street because we're
out there, we talk to them, and we play their
music. It would take something very strong
to counteract what we’ve achieved here.”

SEAN ROSS
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Hot Mix’s Alternative-Rock Gountdown Aims To Fill Radio Void

LOS ANGELES For most musical
genres represented by a chart in this
magazine, there is some type of syn-
dicated or network program. One
glaring exception is the Modern Rock
Tracks chart, but if Hot Mix Radio
Network president Andrew Starr
has his way, that could change by the
end of the year.

Starr, who syndicates the dance-
oriented “Hot Mix” to 35 stations na-
tionally—including KIIS Los Ange-
les, WQHT (Hot 97) New York, and
KZZP Phoenix—and 15 internation-
ally from his Tempe, Ariz., base, is
examining the possibility of distribut-
ing an alternative-rock countdown.

The one-hour show, already avail-
able as a demo, is produced and host-
ed by KITS (Live 105) San Francisco
midday personality Mark Hamilton.
The program counts down the 10 big-
gest modern rock singles of the week
and features news, interviews, and
custom jingles. It would be offered
on a market-exclusive basis on reel-
to-reel, cassette, or DAT with six
minutes barter and another six min-
utes for local spots.

This isn’t the first time an estab-
lished syndicator has tried offering
syndicated alternative programming.
In the mid-'80s, Westwood One Ra-

dio Networks teamed with the late
KROQ Los Angeles programmer
Rick Carroll to take the “Rock Of
The ’80s” national. The show, hosted
by KROQ personality Freddie
Snakeskin, was short-lived, howev-
er.

“KROQ was extremely hot at that
point,” recalls WW1 executive VP/
GM programming Thom Ferro. “We
hoped to ride that wave in, but we
were unable to ride it home in middle
America. At some point, we will get
into it again. We tried to lead early on
and we were not successful. At this
point we would probably be a little
more conservative moving into that
area.”

WW1 is not alone in discovering
that modern rock programming re-
mains a tough sale. MJI Broadcast-
ing president Josh Feigenbaum says
there isn’t alternative rock program-
ming because “there is no demand
for it. It is that simple. There is not
enough modern rock being played,
with the exception of a half-dozen
progressive radio stations.”

It’s also questionable if existing
modern rock stations would carry
syndicated programming. KITS PD
Richard Sands is one of the few al-
ternative rock PDs who would be in-

terested in syndication, although he
says, “We do so much great original
programming, we don’t think about it
too much.”

KITS currently runs WW1’s “Rock
Over London,” which isn't specifical-
ly modern in nature, but because of

NETWORKS

SYDIGATION

by Craig Rosen

its emphasis on British acts is the
closest thing to an alternative rock
program on the syndicated spectrum.

XETRA (91X) San Diego PD Trip
Reeb, recently named GM of KROQ,
says, “Almost everything of that na-
ture we do better ourselves.” Reeb
feels that there isn’t much existing
alternative rock syndicated program-
ming because, “It’s not practical or
cost-effective.”

Starr is well aware that selling the
alternative rock program will be
tough, but he is optimistic. “In the
’90s, modern rock will be more ac-

Indiana Country Outlet Joins Trend Toward Such Ploys

South Bend Station Pulls Promo Pranks

BY CARYN BRUCE

NEW YORK At 7:30 p.m. Saturday,
June 24, an electronic voice came on
the air at 102.3 FM in South Bend,
Ind. “One hundred thirteen thousand
nine hundred and fifty,” it said, be-
ginning the countdown to WGTC'’s
official sign-on. Occasionally a male
voice promised, “When this count-
down is done, something wonderful
will happen.”

Sunday morning, July 2, the voice
reached zero and WGTC (The New
Country 102) emerged—with
$100,000 worth of promotional havoc
to come.

During the countdown week,
WGTC ran ads on five other South
Bend stations for “The New Country
Club” coming soon to the area. The
spots offered free membership and
instructed listeners to check Sun-
day’s paper for details. That ad
turned out to be an announcement
for WGTC and its “Country Club”
discount card.

WGTC's bogus ads are part of an
increasingly popular trend. Last fall,
top 40 KKRZ (Z100) Portland, Ore.,
ran ads on its competitors for then-
night jock Woody Rivers, making
him sound like a new real estate de-
velopment. And KOAQ Denver—
now classic rock KRFX—bought sim-
ilar ads for their morning team, “The
Breakfast Flakes,” in the guise of a
breakfast cereal.

WGTC OM/PD Scott Mahalick
says he received a card from one of
the other stations congratulating him
on the marketing ploy. “They’re all in
the ether room, recovering from our
attack.” Nothing in WGTC'’s attack
was particularly new—the computer-
generated countdown has been made
popular recently by KMLE Phoenix,
among others—but the number of
ploys and the gusto with which

they’ve been executed are unusual.
WGTC made its presence known at
competitors’ promotional events, in-
cluding the annual Fourth of July cel-
ebration and the Ethnic Festival.
More than 100,000 people had gath-
ered to watch the annual fireworks
display, sponsored by crosstown top

PROMOTIONS

40 WNDU-FM (U93). Circling over-
head was a plane whose banner read
“U-who? Tune in the New Great
Country 102 FM WGTC.” Then,
about an hour before the fireworks,
station staffers appeared in a helicop-
ter over the crowd, booming, “U93
brings you the show, but we bring
you the dough,” followed by a show-
er of 5,000 one-dollar bills with
WGTC's stamp.

Though no one was hurt, this creat-
ed some bad media vibes. The local
paper had this to say in a July 7 edito-
rial: “Fights broke out, people were
stepped on . . . If the new station is to
be a member of this community in
good standing, its operators had bet-
ter understand that good taste and
common sense are as important as le-
gal licenses.”

WGTC also interjected its presence
at the Ethnic Festival, sponsored by
crosstown easy listening WYEZ, by
erecting a billboard of “Sister,” the
spokesperson from its TV campaign.
(In the spots, which attack WGTC'’s
country competitor, WNDU-AM, Sis-
ter skeet-shoots old AM radios, de-
claring, “I knew these would be good
for something.”)

Other South Bend stations, which
cooperate in many situations, are less
than amused. “They have become the
odd man out,” says WNDU-AM-FM
promotion director Melissa Hellman.

“It was bad judgment for WGTC to
take the thunder away from our sta-
tion, not to mention endangering peo-
ples’ lives.” But Mahalick is unrepen-
tant. “We're beginning to generate
interest, amusement, confusion, and
even a little anger,” he says. “Who
could ask for more?”

But there is more. WGTC’s next
promotional bomb is a huge billboard
with the words, “Honk if you're lis-
tening to the New Country 102.” If
the driver complies, the noise will
trigger two flashes of bright lights.
“Of course it won’t impair the driv-
er’s vision, it'll just grab his atten-
tion,” Mahalick promises.

FESTIVAL-FEST

Jazz KKGO-FM Los Angeles will
boldly sponsor the seventh annual
West Hollywood Garlic Festival to
benefit the emergency services of the
L.A. chapter of the American Red
Cross ... AC WMJX Boston was a
sponsor of the second annual Family-
fest to benefit the Ronald McDonald
Children’s Charities ... N/T WBBM
Chicago broadcast live from a 37-foot
trailer/stage at the Taste Of Chicago
festival ... Oldies KOMA Oklahoma
City sends PD Kent Jones off on a
unicycle to run the U.S. Olympic Fes-
tival ‘89 torch for this year’s events in
Oklahoma.

PRO-MOTIONS

Crossover KMEL San Francisco
promotes Margaret Fotinos to pro-
motion director. She’s been with
KMEL for two years ... Tim John-
son, aka Tim Foxx, of WZPL India-
napolis, is, coincidentally, the new
promotion director of oldies WFOX
(The Fox) Atlanta ... Country
WGNA-AM-FM Albany, N.Y. ap-
points Ruth Tietz as promotion direc-
tor. Tietz comes from crosstown
WPTR/WFLY.

ceptable,” he says. “More and more
people will realize that modern rock
is the music of the "90s.”

Along with the alternative rock
program, Starr is also attempting to
drum up interest for “The British
Top 40 Countdown,” also hosted by
Hamilton. This show will feature 10
cuts, including the week’s highest
new entries, as well as news and in-
formation.

THERE'S A SHOW IN YOUR ‘FUTURE’

Mary M. Klein and Martin B.
Lunsford, the producers of “Future
Radio,” a different type of alterna-
tive rock program (Billboard, March
18), hope to have the show on the air
by October. “Future Radio,” not to
be confused with WW1’'s “Future
Hits,” is an eclectic mix of music fo-
cusing on unsigned artists who re-
cord their work at home, but will also
feature material from up-and-coming
independent label acts.

Lunsford and Klein have collected
more than 2,000 private demo tapes
for the show and have 38 stations in-
terested in running the show. At this
point, most of those outlets are public
radio stations, but Lunsford is plan-
ning to pitch the show to more com-
mercial stations later in the year.

“Future Radio” will initially be
available on reel-to-reel, but Luns-
ford is looking into CD distribution,
as well as a company to underwrite
the program so it can be offered to
stations at a low fee. For more infor-
mation, call 502-968-9062.

HEART & SHIFT

Coincidental with the rise of black
AC outlets such as WVAZ (V103)
Chicago, Satellite Music Network
has fine-tuned its “Heart & Soul”
format by adding more currents to
the mix. SMN signed on in 1985 with
a mix of currents and oldies compara-
ble to what V103 eventually became,
but then backed off, emphasizing the
considerable depth of its gold library.
Now OM Bob Jones says that a
handful of currents have gone back
into the mix and the music is becom-
ing more recent overall.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast time
and dates.

July 28-30, British Invasion Ladies, The British
Invasion Series, United Stations Programming
Network special series, 90 minutes.

July 28-30, David Cassidy/Darlene Love/Jackie
Jackson, Cruisin’ America with Cousin Brucie,
CBS RadioRadio, three hours.

July 28-30, Spike Lee, On The Move with Tom
Joyner, CBS RadioRadio, three hours.

July 28-30, Poison, Metalshop, MJi Broadcast-
ing, one hour.

July 28-30, The System, Star Beat, MJI Broad-
casting, one hour.

July 28-30, Michael Keaton/Great White/Henry
Lee Summer, Party America, Cutier Productions,
two hours.

July 28-30, The Expose Story, The Weekly Spe-
cial, United Stations, 90 minutes.

July 29-30, Third World/L.L. Cool J/Blue Mag-
ic, RadioScope, Lee Bailey Communications, one
hour.

July 30, The Doobie Brothers/The Cult/White
Lion, Powercuts, Global Satellite Network, two
hours.

July 30, Howard Jones, Hitline U.S.A., James
Paul Brown Entertainment, one hour.

July 31, Stevie Nicks, Rockline, Global Satellite
Network, 90 minutes.

July 31-August 6, Todd Rundgren, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

July 31-August 6, Maximum Voltage: Winger,
High Voltage, Westwood One Radio Networks,
two hours.

July 31-August 6, Woodstock, Classic Cuts, MJI
Broadcasting, one hour.

July 31-August 6, Todd Rundgren, Rock Today,
MJI Broadcasting, one hour.

July 31-August 6, Bon Jovi, Part 2, Off The Rec-
ord with Mary Turner, Westwood One Radio Net-
works, one hour.

July 31-August 6, “Aisumasen” Demo and
Rough Mix, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

July 31-August 6, Eddie Rabbit, Country Today,
MJ1 Broadcasting, one hour.

July 31-August 6, Anne Murray, Westwood One
Presents, Westwood One Radio Networks, one
hour.

Born To Bear My Banner. After a recent concert, Jon Bon Jovi awarded a
multiptatinum ptaque to the winners of album KISW Seattle’s best-banner
contest. In the back row, Bon Jovi, second from right, is flanked by KISW MD
Mike Jones, left, and two contest winners. Kneeling are KISW PD Sky Daniels
and Mercury's Chris Lopes.
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R&B Report Hosts Gonfab In Chicago, Galls It A Hit

BY DAVID NATHAN

CHICAGO Three-year-old trade
publication The R&B Report’s first
convention, tagged “Forum '89, R&B
Music: Bridge To The 21st Century,”
proved to be a hit with the more than
500 registrants at its July 5-9 Chicago
meet.

Several major record executives
and key radio personalities were on
hand, and the consensus was that the
conference—the first of its kind to be
held in the Midwest—provided an op-

portunity for a practical exchange of
information and contacts.

“Our goal was to get the right peo-
ple here and to cover as many themes
as we could, from gospel to A&R and
record production,” said R&B Report
co-publisher Graham Armstrong.
Partner Tom Cossie said the meet
was held in Chicago because of its
long history as a focal point for R&B.
Noting that “we may take a loss,”
Armstrong and Cossie are neverthe-
less planning next year’s event, the
location of which has not been set.

Seminars on key issues confront-
ing the industry were presented, in-
cluding radio ratings (“By The Book:
The Rating Game,” moderated by
Barbara Prieto, WGCI Chicago music
director); the increasingly popular
black AC and quiet storm formats
(“On The Quiet Side: A Look At Al
ternative Programming,” with panel-
ists including radio personnel Rich-
ard Steele and Tony Kidd of Chica-
go’s WVAZ (V103), Joe “Butterball”
Tamburro of WDAS Philadelphia,
Jay Johnson of WTLC Indianapolis,

of up-and-coming black

But New York Nights Series Spotlights Little Fresh Talent

Rap Artists Roll, Glinton Smokes At NMS

NEW MUSIC 10?7 The 10th New Music Seminar, July
15-19 at New York’s Marriott Marquis hotel, featured
many of its usual panels and seminars on rap video, ur-
ban radio, black music marketing, and A&R. While es-
tablished black artists were represented at two club
shows—a rap showcase July 15 at Payday and the open-
ing-night Palladium party July 16 featuring De La Soul,
Ofra Haza, and George Clinton—the New York
Nights, the series of new-talent showcases set in the
city’s many nightclubs, offered precious little in the way

and sense of fun delighted the seminar crowd. The Jun-
gle Brothers did a quick turn with “I'll House You.”
Next up was Profile’s Ice-T, who sprayed the audience
with champagne and fake dollars as he launched a tight
set with ‘‘Colors,” followed by the graphic
“L.G.B.N.A.F.” and a rousing “I'm Your Pusher.” Miami
raunch masters 2 Live Crew were last on the bill, exhort-
ing the audience to shout along with their underground
Luke Skyywalker Records hit “We Want P- - - -y.”

The next night, seminargoers packed the Palladium

despite a chilling rain out

acts. With New York

Nights featuring dozens
of new bands every night

The

of the confab, only a July
17 ska show and a same-

Rhythm

night bill featuring black
rockers Ikon, D-Xtreme,

and the

Slackface, Trio From Be-
yond, and Ugh! Ugh!

Blues

Ugh! showed any racial di-

of doors. De La Soul’s per-
formance was a rambling
tour through its current
platinum-plus Tommy Boy
outing, “3 Feet High And
Rising.” The daisy-age tri-
o’s show would be im-
proved by less patter and
more actual rapping, but
the Palladium crowd had

versity.
Saturday night's rap

showcase at so-called club Payday was marred by un-
even pacing, the elementary-school-auditorium atmo-
sphere of the Lower Last Side venue, and thwarted ex-
pectations (the tickets claimed M.C. Hammer, Eazy-E,
and N.W.A. would appear). Fresh Records artist Stezo
got the ball rolling with a brief set, but it was the regal
and self-possessed Queen Latifah who lit a fire on the
stage. The highlight was the duet the Tommy Boy artist
performed with London-based female rapper Simonie
Love from Latifah’s upcoming album, “All Hail The
Queen.” Love's mercury-tongued delivery, clipped accent,

by Janine McAdams

ducer George Clinton proved worth waiting for (his
show began at 1 a.m.). In a ripped zebra-print suit, Clin-
ton jammed through several hits—including “Cosmic
Slop,” “On The Verge Of Getting It On,” “Up For The
Downstroke,” and “P. Funk”—backed by the incredible
Funkadelic/Parliament crew. Clinton’s hard-rock-edged,
horn-laden, guitar-driven funk with lyrics featuring non-
sense rhymes and outer-space characters once seemed
way ahead of its time; today, the music is still as fresh
and outrageously original as in its "70s heyday and is

few complaints.
Writer/performer/pro-

(Continued on page 36)

and Steve Harris of WJMO Cleve-
land); and the ongoing concern with
developing new talent (“The Founda-
tion Of A Recording Career,” featur-
ing key A&R execs Louil Silas Jr. of
MCA, Greg Peck of PolyGram, and
Scott Folks of Capitol, among oth-
ers).

The confab also included two work-
shops on production and recording
techniques.

Additional seminars on the hiring
of air talent and media exposure for
black acts were well-attended, with
the highlight of the conference prov-
ing to be the session “Great Promo-
tion Equals Sales,” featuring indus-
try heavyweight Hank Caldwell, se-
nior VP, Epic Records; Columbia
senior VP Ruben Rodriguez; and
VPs Sharon Heyward of Virgin,

(Continued on page 33)

Twenty-one-year-old D’atra
Hicks enters Billboard’s Hot Black
Singles chart for the first time with
“Sweet Talk,” the initial single
from her eponymous debut album
on Capitol Records.

The Harlem, N.Y., native, who
began singing in her grandfather’s
church choir at age 4, later joined
her sister and performed as a duo in
local talent shows. They eventually
earned enough money to record
their own single, and after hearing
her song the music director of the
off-Broadway show “Mama I Want
To Sing” cast Hicks as a member of
the choir. But Hicks had her eye on
the starring role. She won the audi-
tion for that part and toured with
“Mama’” for four years as Doris
Winter, an impoverished minister’s
daughter who starts out singing in
a Harlem choir and later becomes a
pop superstar.

Like Stephanie Mills and Jennifer
Holliday, Hicks’ exposure in a suc-
cessful black musical became a
steppingstone to a record contract.

NEW ON THE CGHARTS

Sitting in the audience of her per-
formance one evening was an exec-
utive from Capitol, who signed her
to his label during intermission.
Produced by Narada Michael
Walden, Jellybean Benitez, Elliott
Wolfe, and Nick Martinelli, Hicks’
first album is scheduled to be in
stores Tuesday (25). JIM RICHLIANO

D’ATRA HICKS

A MOVING STATEMENT FROM PLATINUM ARTIST STEPHANIE
MILLS.
SOMETHING IN THE WAY (YOU MAKE ME FEEL) (MCA-53664),
the new hit single featured on Stephanie’s very special MCA album,
HOME (MCA-6312). Produced by Angela L. Winbush for

A. Winbush Productions, Inc. Managed by Cassandra Mills for
Creative Star Management.

SPACE
FOR RENT

Jim Beloff
(212) 536-5026

THIS

Call:

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
JULY 29, 1989

P.D.: Cliff Winston

2 Surface, Shower Me With Your Love

1 Chuckii Booker, Turned Awi a(

3 Stephanie Mllls Something (n The Way (You Make
4 Karyn White, Secret Rendezvous

5 Jody Watley With Eric B. & Rakim, Friends

1 Prince, Batdance (From "Batman” )

7 Seulli Soul, Keep On Movin'

15 Bobby Brown, On Our Own (From "Ghostbusters |1”
10 Vesta Congta(ula(cons

10 14 Hea Boyz, We Got Our Own Than|
Arelha Franklm/w Huuston It Isn't, It Wasn

12 6 James Ingram, It's

The System, Midni hl Spec»al

14 18 New Edition, N.E Heart Break

Kool Moe Dee They Want Money

16 22 David Peaston, Two Wrongs ](Donl Make It Right)
Al Green, As Long As We're ogether

Jonathan Butler, Sarah, Sarah

Troy Johnson, The Way It Is

20 29 Alyson Vhlllams](:ulunng Nikki D), My Love s
21 21 LL Cool) I'm Of Gu

2 42 The Isleg ﬁmlhers Spend The rﬂghl (Ce Soir)
23 37 Patli LaBelle, If You Asked Me To (From “Licenc
24 9 Peabo Brystm Show & Tell

25 B Miles Jaye, Objective

26 15 The Jacksons, Nothin (That Compares 2 U)

27 23 Third World, forbidden Love

28 LeVert, Gotta Get The Money

Entouch, | Hype

Freddie Jackson Crazy (For Me)

4] DeBari Somebody Loves You

Dino, I Li

New Sntual»on Going To A Go Go

Mikki Bleu, Something Real

Babyface, [t's No Crime

T Riley Featuring Gu
ric Gable, Remember (T

Fvsler Mcelroy, Gotta Be A Better Way

Terry Tate, Bal abies Having Babies

Tone Loc, 1 Got It Goin' On

Sharon Bryanl Let Go

Public Enemy, Fl?ht The Power (From “Do The Rig

T'Looke, Gitchi

Redhead mem Do The Right Thing

Tyven Pen} hat's U
{ The Ni ht
alie Cole (Duet With Freddie Jackson), | Do

My Fantasy (From “Do
e First Tlmeg

w
@
[T RRRREEE sS850 RRSNNES

48 Boy George, You Found Another Guy

49 Lisa Lisa & Cult Jam, just Git ItTogetnev
A50 Atlantic Starr, My Sugar
AS1 Dalva Hicks, Sweet Talk
A52 ddie Murphy, Put Your Moulh On Me
A53 The Jacksons, 2300 Jackson Street
A4 Kool & The Gang, Raindrops

AS5  — Young MC, Bust A Move

AS6 — Dezi |II|ps why You Wanna

AST  —  Grady Harel, Fu

EX — Spectal kd, | Got It Made

Philadelphia P.D.: Dave Allan

1 Soul Il Soul, Keep On Movin'

2 Karyn White, Secret Rendezvous

3 Watley With Eric B. & Rakim, Friends

5 S ace, Shower Me Wilh Your Love

6 Vesta, Congralulahons

7 B Brown, On Our Own (From “Ghostbusters 11”
4 Chuc ] Bookef Turned Away

8 ¢tem Mudm ht Special

1(9) or The Love Of You

DO~ N —

uBelle II Vou Asked Me To (From "Licenc
11 Pnnce Batdance (From "Batman™)
12 James Ingram, It's Real
13 Babyface, It's No Crimi
15 Slephame Mills, Somethmg In The Way (You Make

=1=3

16 Dmo | Like It

17 Riley Fulunn Fantasy (From "Do
Pu ston Two ron gDonl Make It Right)

19 arodms S?end he nghl (Ce Soir)

20 J I'm That

5 Arelha Franklin Houslon ll lsnl It Wasn't
23 Whistle, Right ext To Me
24 Natalie Cole (Duet With Freddie Jackson), | Do
14 Natalie Cole, Miss You Like Crazy
Luther Vandross, For You To Love
Vanessa Vhllums, Darlin’ |
El DeBargd Somebow Loves You
her: e Go

REREEISGRESR
&

I~
=

Over
Williams (Fealunng Nikki D), My Love Is

Skg Love All T
ic E ng anhl The Power (From “Do The Rig
Terry Tate, Babies Having Babies

Atlantic Star, My Sugar

Michael Botton, Soul Provider

Toni Scun, That's How I'm Livin'

Three Times Dope, Funky Dividends

Heavy D. & The Boyz, We Got Our Own Thang
Midnight Star, Love Son%

New Edition, N.E. Heart Break

Lisa Lisa & Cult Jam, Just Git It Together

Al Green, As LM% As We're Together

Special Ed, | Got 1t Made

Dezi Phllllps Why You Wanna

Seduction, qour My One And Only)

Entouch, 1 Se

Atter 7, Heat Of The Moment

Third World, Forbidden Love

Kool Moe Dee, They Want Money
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TERRI ROSSI’S
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THE GIRLS: Aretha Franklin & Whitney Houston score the combined
Power Pick/ Airplay and Sales kudos this week. “It Isn’t, It Wasn’t, It Ain’t
Never Gonna Be’”’ (Arista) picks up 27 new retail reports and makes a
strong gain at radio. It moves 28-21. The single is on 93 of the panel’s 97
reporters, gaining five new stations: WKIE Richmond, Va.; WRAP Nor-
folk, Va.; WPAL and WMGL, both in Charleston, S.C.; and WEDR Miami
... “Something In The Way (You Make Me Feel)” by Stephanie Mills
(MCA) moves three places to No. 9. It is the only record on the chart report-
ed by the entire panel. It is new at WMYK Norfolk and is top 10 at 45 sta-
tions ... “Congratulations” by Vesta (A&M) has made a steady climb up
the charts. In its 14th week, it moves 14-12 and is added at WHRK Mem-
phis. It is top five at 41 of the 85 stations reporting the single, and is No. 1
at WILD Boston; WPDQ Jacksonville, Fla.; WGPR Detroit, Mich.; and
WDZZ Flint, Mich. . .. At No. 32is “Let Go” by Sharon Bryant (Wing). It’s
on 90 stations and gains three adds: WQOK Raleigh, N. C.; WQIM Mont-
gomery, Ala.; and WIZF Cincinnati, Ohio. “Let Go” is reported at No. 10 at
KKDA Dallas . . . Coming on strong with 73 radio reports is “Sweet Talk”
by D’Atra Hicks (Capitol). Jumping 15 places to No. 52, the single picks up
14 stations, including KMJQ Houston; WDAS Philadelphia; WBLX Mobile,
Ala.; KJLH Los Angeles; KSOL San Francisco; and XHRM San Diego.

G

THE GUYS: “On Our Own” by Bobby Brown (MCA) makes its move
from 6-2 with No. 1 reports at WAMO Pittsburgh; WMYK Norfolk;
WANM Tallahassee, Fla.; WFXC Raleigh; WZFX Fayetteville, N.C.; and
KKDA Dallas. The signature tune from “Ghostbusters I1” is top five at 52
of its 95 reporters. Another week of similar gains in both radio and retail
points should give Brown another No. 1. .. Moving into the top five is “Bat-
dance” by Prince (Warner Bros). It is top 10 at 53 of its 92 radio reporters,
with 75 moving the tune from the “Batman” soundtrack up on their lists . . .
David Peaston gets his first No. 1 report from WJTT Chattanooga, Tenn.,
as “Two Wrongs (Don’t Make It Right)” (Geffen) moves 16-13 and is on 95
stations. It is top 10 at 38 stations, of which 10 reports are top five. (What a
great start for the staff of Reprise Records, headed by VP Michael John-
son, whose job it is to promote the black records released on the Geffen
label) . .. “It’s No Crime” by Babyface (Solar) jumps 29-20, out-positioning
Aretha Franklin’s duet by a very few points. Otherwise, it would have been
this week’s Power Pick/Airplay record. A printing technicality that re-
stricts the award to records that print below No. 20 excludes “Crime” this
week. It is on 94 stations, gaining three adds at WDKS Fayetteville; WIMO
Cleveland; and WNOV Milwaukee. It shows good retail and radio gains,
and is starting to show hit-status reports, such as 15-2 at WHRK Memphis;
10-10 at WATV Birmingham, Ala.; 26-10 at WIZF Cincinnati (26-10); and 15-
10 at KDIA San Francisco.

FLASH—TWO TIMES: “Fight The Power” by Public Enemy, from the
“Do The Right Thing” Motown soundtrack, leaps to No. 1 on the Hot Rap
Singles chart in its second chart week. (“Weeks On The Chart” shows three
weeks because it is a biweekly chart.) Although black radio is slow to run
with this one strong retail gains move the single 42-33 on the singles chart.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL
ADDS ADDS

15 REPORTERS 53 REPORTERS

TOTAL

AD DS 0
29 REPORTERS 97 REPORTERS

PUT YOUR MOUTH ON ME

EDDIE MURPHY coLumsia 8 19 37 64 64
HEAT OF THE MOMENT

AFTER 7 virGIN 3 8 19 30 66
2300 JACKSON STREET

THE JACKSONS eric [ 7 11 24 27
FUN

GRADY HARRELL rca 3 5 15 23 47
OUT OF MY MIND

THE O'JAYS emi 0 9 13 22 51
MY SUGAR

ATLANTIC STARR waRNER BROS. 3 5 9 17 68
MAKE THAT MOVE

FINEST HOUR rotvooR o] 4 13 17 19
1 GOTIT GOIN' ON

TONE LOC pELICious viINYL 2 3 10 16 38
DON'T MAKE ME OVER

SYBIL NEXT PLATEAU 2 7 7 16 32
THE FIRST TIME

CHRIS JASPER coto city 0 8 7 15 57
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-

cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

Before 7,
L.A. and Babyface
work with Paula Abdul,

Karyn White and Bobby Brown

After 7,

they play

with family Virgin

after’/

“h t
FEATURING THE SINGLE b Ba

Compact

Discs,

Cassettes

moment”

and

The birth of a musical dynasty from Kevon Edmonds and Melvin Edmonds,

Babyface's brothers, and Keith Mitchell, L.AS cousin.

The debut album After 7 produced by L.A. and Babyface.

© 1989 Virgin Records Amenica. Inc.
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FOR WEEK ENDING JULY 29, 1989
Hot Black Singles SALES & AIRPLA
L]
Billooard. Hot Black Singles PLAY.
BBTPEHHHMANCESIN(\ A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
B s 3
SALES % AIRPLAY 5
NATIONAL MARKETING AND PROMOTION ooz @El x|z =2
I¢|2Y| TITLE ARTIST |29 Ig|2Y| TITLE ARTIST |29
1 | 2 | SHOWER ME WITH YOUR LOVE SURFACE | 1 1 [1 | SHOWER ME WITH YOUR LOVE SURFACE | 1
2 | 4 | 'M THAT TYPE OF GUY LL.CooLJ [ 7 2 | 6 | ON OUR OWN BOBBY BROWN | 2
3 | 7 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 3 3 | 3 | SECRET RENDEZVOUS KARYN WHITE | 4
4 | 6 | THEY WANT MONEY KOOL MOE DEE | 6 4 | 5 | FRIENDS JODY WATLEY WITH ERIC B. & RAKIM | 3
5 | 8 | BATDANCE (FROM "BATMAN") PRINCE | 5 5 | 7 | CONGRATULATIONS VESTA [ 12
6 | 1 | TURNED AWAY CHUCKII BOOKER | 8 6 | 10 | BATDANCE (FROM “BATMAN") PRINCE | 5
7 |19 | ON OUR OWN BOBBY BROWN | 2 7 [ 11 | SOMETHING IN THE WAY STEPHANIE MILLS [ 9
M A RKTETII 8 |10 | SECRET RENDEZVOUS KARYN WHITE | 4 8 | 9 | MIDNIGHT SPECIAL THE SYSTEM | 10
9 | 3 | KEEP ON MOVIN' SOUL 11 SoUL | 11 9 |15 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON | 13
:':—'I-:m“ﬁfr'#w Hlff :‘;m "m‘:rl]lém 10 | 13 | SOMETHING IN THE WAY STEPHANIE MILLS | 9 10 | 13 | THEY WANT MONEY KOOL MOE DEE | 6
gt i Bt A L 11 | 15 | WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 14 11 [ 14| AS LONG AS WE'RE TOGETHER AL GREEN | 15
: 12 | 14 | MIDNIGHT SPECIAL THE SYSTEM | 10 12| 4 | KEEP ON MOVIN' SOUL Il SOUL | 11
13|17 | TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON | 13 13 [ 16 | 'M THAT TYPE OF GUY LL.COOLY |7
14 [ 5 | GOTTA GET THE MONEY LEVERT | 23 14 [ 2 | TURNED AWAY CHUCKII BOOKER | 8
15 | 12 | IT'S REAL JAMES INGRAM | 22 15 [ 18 | IT'S NO CRIME BABYFACE | 20
A "Don't lake a chance 16 [ 18 | FORBIDDEN LOVE THIRD WORLD | 17 16 {21 [ ITISN'T, IT WASN'T, IT AIN'T.. . A.FRANKLIN/W. HOUSTON | 21
-\ stitio e avkotiste 17 (20 | | GOT IT MADE SPECIAL ED | 18 17 [ 17 | SOMEBODY LOVES YOU EL DEBARGE |25
 CUEN Our markeiing 18 | 22 | CONGRATULATIONS VESTA | 12 18 | 19 | WE GOT OUR OWN THANG HEAVY D. & THE BOYZ | 14
s 12 Hhiis f'mjlr}.l‘.!':l.ll'f.'” 19|24 | MY LOVE IS SO RAW ALYSON WILLIAMS | 16 19 | 20 | SARAH, SARAH JONATHAN BUTLER | 27
20 | 32 | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 19 20 | 25 | MY LOVE IS SO RAW ALYSON WILLIAMS | 16
21 [31 | FIGHT THE POWER PUBLIC ENEMY | 33 21 | 24 | SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS | 19
22 |35 | REMEMBER (THE FIRST TIME) ERIC GABLE | 26 22 | 23 | MY FANTASY TEDDY RILEY FEATURING GUY | 24
23 | — [ ITISN'T, IT WASN'T, IT AIN'T. .. A.FRANKLIN/W. HOUSTON | 21 23 |22 | FORBIDDEN LOVE THIRD WORLD | 17
24 |28 | 1 LIKEIT DINO | 28 24 |28 | LET GO SHARON BRYANT | 32
25 | 27 | AS LONG AS WE'RE TOGETHER AL GREEN |15 25 |27 | REMEMBER (THE FIRST TIME) ERIC GABLE | 26
26 | 11 | NOTHIN (THAT COMPARES 2 U) THE JACKSONS | 40 26 | 30 | N.E. HEART BREAK NEW EDITION | 30
27 | — | MY FANTASY TEDDY RILEY FEATURING GUY | 24 27 |33 | ) GOT IT MADE SPECIAL ED | 18
28 | — | 1T'S NO CRIME BABYFACE | 20 28 | 32 | SOMETHING REAL MIKKI BLEU | 29
FOR WEEK ENDING JULY 29, 1989 29[ 34 | IF YOU DON'T KNOW ME BY NOW SIMPLY RED | 38 29 [34 | THE wAY IT 1S TROY JOHNSON | 31
- 30 | — | THE WAY IT IS TROY JOHNSON | 31 30 |26 | )V LIKEIT DINO |28
BI"bOOI’d. HOT 31|36 | SOMETHING REAL MIKKI BLEU | 29 31 |38 | TASTE OF YOUR LOVE EV. |35
32 [37 | SOMEBODY LOVES YOU EL DEBARGE | 25 32 | 37 | IF YOU ASKED ME TO PATTI LABELLE | 36
™ 33 | 39 | SARAH, SARAH JONATHAN BUTLER | 27 3339|100 NATALIE COLE (DUET WITH FREDDIE JACKSON) | 37
P ” Z,_ Compiled from a national sample of retail 34 (19 | DARLIN' ) VANESSA WILLIAMS | 46 34 | 36 | YOU FOUND ANOTHER GUY BOY GEORGE | 34
o Yvi] §o §o a% TITLE and one-stop sales reports. ARTIST 35 | — | YOU FOUND ANOTHER GUY BOY GEORGE | 34 35 | — | RAINDROPS KOOL & THE GANG | 42
gy g ;
ZL (22 [ 22 | £5 |  LABEL & NUMBER/DISTRIBUTING LABEL 36 | 16 | | SECOND THAT EMOTION 10DB | 53 36 |40 | GITCHI U Z'LOOKE | 41
37 | — | N.E. HEART BREAK NEW EDITION | 30 37| 8 | IT'S REAL JAMES INGRAM | 22
* % NO.1 % 38 | — | WHY IS THAT? BOOGIE DOWN PRODUCTIONS | 50 38 | — | SPEND THE NIGHT GUY |39
@ 8 _ 3 FIGHT THE POWER & PUBLIC ENEMY 39 |25 | SHOW & TELL PEABO BRYSON | 61 39 | — | JUST GIT IT TOGETHER LISA LISA & CULT JAM | 44
MOTOWN 4647 () 1weekatNo.1 | | 40| — | FUNKY DIVIDENDS THREE TIMES DOPE | 47 40 [— | 0 HyPE ENTOUCH | 43
2 3 4 ) THEY WANT MONEY @ KOOL MOE DEE ] ' - ; - ) o .
JIVE 1215/RCA (C) ®©Copyright 1989, Billboard Publications. Inc. No part of this publication may be reproduced. stored in any retrieval system, or transmitted, in any form or by any means, electronic. mechanical, photocopying.
" recording, or otherwise, without the prior written permission of the publisher.
3 1 5 7 I'M THAT TYPE OF GUY ®LL COOLJ
DEF JAM 44-68792/COLUMBIA (C)
a | 4| 6 | 9 | WEGOTOUROWNTHANG eHeavyD.&THEBOYZ | | BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
@ 7 7 9 FUNKY DIVIDENDS ¢ THREE TIMES DOPE TITLE (Publisher ~ Licensing Org.) Sheet Music Dist. 18 1 GOT IT MADE (Promuse, BMi/Howie Tee, 42 RAINDROPS (Selessongs, ASCAP)
ARISTA 9835 (C) BMI/Special Ed, BMI) 26 REMEMBER (THE FIRST TIME) (Lamont
WHY IS THAT? BOOGIE DOWN PRODUCTIONS 81 2300 JACKSON STREET (Sigge, BMI/Ranjack, 28 | LIKE IT (Island, BMI/Onid, BM!I) WBM Coward/Bright Light, BMI)
@ 10 17 5 JIVE 1231/RCA (C) BMI/Rat Trap, BMI/Virgin Songs, BMI/Cal-Gene, 53 | SECOND THAT EMOTION (Jobete, ASCAP) CPP 54 RIGHT NEXT TO ME (ADRA, BMI/Guinea Farm, BMI)
BMI/SBK April, ASCAP) 36 IF YOU ASKED ME TO (FROM “LICENCE TO KILL") 68 ROCK THE HOUSE (Screen Gems-EMI, BMY)
@ 9 13 7 ,E&ﬁ[}%??;g%‘.‘g%ﬁc) ™ S NWA. 100 AGAINST DOCTOR'S ORDERS (Brennee, BMI/High (Realsongs, ASCAP/SBK April, ASCAP/U.A., ASCAP) 27 SARAH, SARAH (Zomba, ASCAP)
Tech, BMI/Kuzu, BMI/SBK Blackwood, BMI/irving, 38 1F YOU DON'T KNOW ME BY NOW (Assorted, 4 SECRET RENDEZVOUS (Kear, BMI/Hip Trip,
3 2 1| %smggfgs‘(\gg)' & DE LA SOUL BMI/Gernia, BMI) CPP BMI/Mighty Three, BMI) BMI/Green Skirt, BMI) CPP
83 AINT NOBODY'S BUSINESS (Trycep, BMI/Willesden, 43 I} HYPE (Deep Sound, ASCAP/Bliss 69, 61 SHOW & TELL (SBK Blackwood, BMI/Fuliness, BMI)
9 1 16 5 RAP SUMMARY (LEAN ON ME) © BIG DADDY KANE BMI) ASCAPVintertainment, ASCAP) 1 SHOWER ME WITH YOUR LOVE (Colgems-EMI,
COLD.CHILUINE211235 WARNERIBROSI(E) 69 ALL OF MY LOVE (MCA, ASCAP/Moo Maison, 84 PLL BE LOVING YOU (FOREVER) (SBK April, ASCAP) ASCAP) WBM
10 5 2 15 THE MAN WE ALL KNOW AND LOVE & KWAME ASCAP/Music Corp. Of America, BMI/Dal Coure, HL 25 SOMEBODY LOVES YOU (Jobete, ASCAP) CPP
ATLANTIC 86463 (C) BMI/Rashida, BMI/Warner-Tamerlane, BMI) 7 I'M THAT TYPE OF GUY (Def Jam, ASCAP/L.L. Cool J, 9 SOMETHING IN THE WAY (YOU MAKE ME FEEL)
@ 7 | 25 5 BUST A MOVE © YOUNG M.C. 15 AS LONG AS WE'RE TOGETHER (Al Green, BMI/Irving, ASCAP/D And D, ASCAP/Virgin, ASCAP) CPP (Angel Notes, ASCAP/WB, ASCAP) WBM
DELICIOUS VINYL 1005/ISLAND (C) BMI) CPP 21 AT ISN'T, IT WASN'T, IT AIN'T NEVER GONNA BE 29 SOMETHING REAL (EI King, ASCAP)
CHI " RY @ SLICK RICK 58 BABIES HAVING BABIES (Micro-Mini, BMI) (Albert Hammond, ASCAP/WB, ASCAP/Realsongs, 93 SPECIAL LOOK (Black Lion, ASCAP/Captain Z,
12 6 3 17 D[’: J';.e '}Eg‘sf‘z%&wem (©) 70 BABY DON'T FORGET MY NUMBER (MCA, ASCAP) HL ASCAP) WBM ASCAP/Thump West, ASCAP/If She Ran Ha,
5 BATDANCE (FROM “BATMAN™) (Controversy, ASCAP) 77 T'S LIKE MAGIC (Number 1 in the Land, BMi/Sawyer BMI1/AImo, ASCAP)
13|12 9 11 LR%(F),L[E',EMADE O 90 BUFFALO STANCE (Virgin Music/SBK Songs/Warner Brother, BM() 98 SPELL (Estus, BMI/Rok-Mil, BMI/SBK Blackwood,
Chappell Music/Warner-Tameriane, BMI/Copyright 20 IT'S NO CRIME (Hip Trip, BMI/Kear, BMI/Greenskirt, BMI/Mason Bros., BMI)
2| —| 3 | WAFOSSE o ¢ BREEZE Control) HL/CPP/WBM BMI) CPP 33 SPEND THE NIGHT (Pending)
78 CHILDREN'S STORY (Def American, BMI) 22 IT'S REAL (Virgin Songs, BMI/Cal-Gene, BMI/Yah Mo, 19 SPEND THE NIGHT (CE SOIR) (Angel Notes,
(%)| NEWp | 1 | FUNKYENOUGH ¢DOC. 88 COLD SWEAT (Cykus, BMI) BMI) CPP ASCAP/WB, ASCAP)
RUTHILESS 196509/ ATEANTICIC) 12 CONGRATULATIONS (Catdaddy, ASCAP/MCA, 44 JUST GIT ¥T TOGETHER (Forceful, BMI/Willesden, 52 SWEET TALK (Cuddie B, ASCAP/Diner Dog, ASCAP)
97 3 1 AIN'T TRIPPIN’ & TOO SHORT ASCAP/Little Tanya, ASCAP/Vesta Seven, BMI/My! My!, BMI) 48 TAKE IT OFF (Cal-Gene, BMI/Virgin Songs, BMI) CPP
- JIVE 1232/RCA (©) ASCAP/Almo, ASCAP) CPP 66 JUST WHAT I LIKE (Bee Germaine, BMI) 76 TALK TO MYSELF (Vertim, ASCAP/Wokie,
i 19 23 7 IRON MAN @ SIR MIX-A-LOT 80 CRAZY 'BOUT YOU (Harrindur, BMI/Noisneta, BMI) 11 KEEP ON MOVIN' (Virgin, ASCAP) CPP ASCAP/Whole Nine Yards, ASCAP)
NASTYMIX 76975 (C) (M) 86 CRAZY (FOR ME) (Zomba, ASCAP) 87 LA POSSE (LA. Posse, ASCAP) 35 TASTE OF YOUR LOVE (Marvennis, ASCAP/Syce "M’
: 46 DARLIN’ | (RaceR-ex, ASCAP/PolyGram International, 32 LET GO (Almo, ASCAP) CPP Up, ASCAP)
2% | — 3 {,&8,{,5;&9{2‘035‘.5% o~ SAONEILOE ASCAP/Tocep, BMI/Jumpin’ Off, BMI/Virgin Songs, 8 LICENCE TO KILL (FROM “LICENCE TO KILL") (UA,, 6 THEY WANT MONEY (Zomba, ASCAP/Willesden, BMI)
BMIy CPP/WBM ASCAP/Gratitude Sky, ASCAP/Penzafire, ASCAP/SBK 94 TOBY (Toby, BMI)
19 | 15 15 | 13 SE'R!I@%'ZSSQSQ&EFL%R D.J. CHUCK CHILLOUT/KOOL CHIP 79 DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac, Aprit, ASCAPVirgin, ASCAP) 8 TURNED AWAY (Selessongs, ASCAP/Honey Look,
- ASCAP) 63 LOOKING FOR A LOVE (Beach House, ASCAP)
@D| 23 | — | 3 | WHOSTHE BOSS? © ANTOINETTE FIGHT THE POWER (FROM “DO THE RIGHT THING") ASCAP/Tawanne Lamont, ASCAP) 13 TWO WRONGS (DON'T MAKE IT RIGHT) (Venus
NEX tl (Def American, BMI) 73 LOST WITHOUT YOU (Yellow Elephant, ASCAP/Edward Three, BMI/Pushy, ASCAP/Perfect Ten, ASCAP)
21 13 8 21 | SELFDESTRUCTION © STOP THE VIOLENCE MOVEMENT 60 THE FIRST TIME (Jasper Stone, ASCAP) Grant, ASCAP/Benny’s Music, BMI) 31 THE WAY IT IS (Anointed, ASCAP)
JIVE 1178/RCA (C) 17 FORBIDDEN LOVE (Worlers, ASCAP/Songs Of 82 LOVE ALL THE WAY (One To One, ASCAP) 14 WE GOT OUR OWN THANG (Zomba, ASCAP/SBK
@ NEW)D 1 YA BAD CHUBBS ¢ CHUBB ROCK WITH HOWIE TEE PolyGram, BMI/0 Dad, BMI) 55 LOVE SONG (Hip Trip, BMI/Jig-A-Watt Jams, BMI) April, ASCAP/Across 110th Street, ASCAP/Way To Go,
SELECT 62336 (C) 3 FRIENDS (SBK April, ASCAP/Ultrawave, ASCAP/A cPP ASCAP/Bridgeport, BMf)
2 | 16 | 10| 15 | YEAH YEAH, YEAH © OAKTOWN'S 3-5.7 Diva, ASCAP/Rightsong, BMI/SBK Blackwood, 74 ME MYSELF AND I (Tee Girl, BMI/Bridgeport, BMI) 92 WHAT'S UP (Welbeck, ASCAP/Cornelio Carlos,
CAPITOL 15446 (C) BMI/Eric B & Rakim, ASCAP) HL 10 MIDNIGHT SPECIAL (SBK April, ASCAP/Science Lab, ASCAP/SBK April, ASCAP/ATV, BMI)
71 FUN (Sex Friend, BMI/Juby Laws, ASCAP/Tuif Cookie, ASCAP) 57 WHERE DO WE GO ? (SBK April, ASCAP/Ackee,
24 14| nyia lgﬁmg‘}?,{é}””“ el UG LA LAER BMI) 97  MISS YOU LIKE CRAZY (Prince Street, ASCAP/Lauren ASCAP/Guy Vaughn, ASCAP/SBK Blackwood,
47 FUNKY DIVIDENDS (Acknickulous, ASCAP/Pop Art, Wesley, BMI/Screen Gems, ASCAP/Irving, BMI/Gemia, BMI/Been Stung, BMI)
25 |21 | 2 7 LFEfSETAEESY?(% SBOBCAT ASCAP) BM#) CPP 50 WHY IS THAT? (Zomba, ASCAP)
= 41 GITCHI U (Looky Lou, BMI/Bright Light, BMI) 24 MY FANTASY (FROM “DO THE RIGHT THING") (Cal- 51 WHY YOU WANNA (Avant Garde, ASCAP)
% | 18] 20| 7 | WSMYTURN @ o @ STEZO 75 GOING CRAZY (Cal-Gene, BMI/Virgin Songs, BMI) Gene, BMI/Virgin, ASCAP) CPP 72 A WOMAN'S TOUCH (Babyann, BMI)
— —— 95 GOING TO A GO GO (Jobete, ASCAP) 16 MY LOVE IS SO RAW (Def Jam, ASCAP/Slam City, 99 WORKIN' OVERTIME (Tommy Jymi, BMI/Warner-
@D| 29 | 28 | 5 | 89T YOUR GIRLFRIEND DANNY “D” & D.J. "WIZ 45 GOTTA BE A BETTER WAY (Two Tufl-Enulf, BMI/O ASCAP) Tamerlane, BMI/Mike Chapman, ASCAP/Nations,
HEATWAVEIST 270 Dad, BMI) 49 MY SUGAR (Jodaway, ASCAP/Production Lab, ASCAP) WBM
B 20|21 JOY AND PAIN & ROB BASE & D.J. E-Z ROCK 23 GOTTA GET THE MONEY (Trycep, BMI/Ferncliff, ASCAP/Preacher J., BMI) 34 YOU FOUND ANOTHER GUY (Cal-Gene, BMi/Virgin
PROFILE 7247 (C) BMI/Willesden, BMI) 30 N.E HEART BREAK (Fiyte Tyme, ASCAP) Songs, BMI) CPP
@ NEW ) 1 DANCE FOR ME © QUEEN LATIFAH 96 HAVE YOU HAD YOUR LOVE TODAY (WE, 40 NOTHIN (THAT COMPARES 2 U) (Kear, BMI/Hip Trip, 91 (YOU'RE MY ONE AND ONLY) TRUE LOVE (Robi-Rob,
TOMMY BOY 922 (M) BMI/Trycep, BMI/Willesden, BMI) BMI) CPP ASCAP/Red Instructional, ASCAP/Free-Dome, ASCAP)
I'M HOUSIN’ EPMD 56 HEAT OF THE MOMENT (Hip Trip, BMI/Kear, BMI) 59 OBJECTIVE (Abana, BMI/Virgin Songs, BMI) CPP
30 28 [ 29 5 FRESH 80127 /SLEEPING BAG 83 | AIN'T WIT IT (Bush Burnin’, ASCAP) 2 ON OUR OWN (FROM "GHOSTBUSTERS II") (Kear,
64 | CAN'T TELL YOU WHY (Cass County, ASCAP/Red BMI/Hip Trip, BMI/Green Skirt, BMI) CPP
O Products with the greatest sales gains this week.  Videoclip availability. ® Recording Industry Cloud, ASCAP/Jeddrah, ASCAP) WBM 65 OUT OF MY MIND (Trycep, BMI/Willesden, BMI/WE,
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 37 1 DO (Les Estoiles De La Musique, BMI)
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi- ASCAP/Scaramanga, ASCAP) 62 PUT YOUR MOUTH ON ME (Eddie Murphy,
single availability. (CD) Compact disk single availability. 67 1GOT IT GOIN' ON (Varry White, ASCAP) ASCAP/Gratitude Sky, ASCAP/Penzafire, ASCAP)
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by Bob Darden

Thas is the first of a two-part interview with members
of Recess. The band’s self-titled debut album is on Re-
union Records.

WHAT’S THE BEST DEBUT release so far in 19897 It
could be “Recess” by the band of the same name for Re-
union Records. This bouncy, Chicago-based crew deftly
combines the best dance beats this side of a South Side
club with straight-ahead, challenging, evangelical lyrics.

Sax player Dave Carlson says the band basically
evolved from two earlier bands that started in college at
Olivet Nazarene Univ. in Kankakee, Iil.

“Tim McGuire, our singer, was in Gentle Reign and I
was in Ollie’s All-Star Tabernacle Funk Band,” Carlson
says, managing to keep a straight face. “As we got near
the end of college, we decided to try and continue this
thing full-time. So, in late 1985, we merged the bands.

“Gentle Reign was strictly a Christian band, doing
Christian material. It had been around since 1980. The
Funk Band did old ’60s hits and R&B tunes. It was origi-
nally a big band, complete with horns, percussion sec-
tion, and background vocalists. Naturally, the new band
sounded like a combination of the two.”

The group first went out as Gentle Reign, but in Octo-
ber 1986 changed its name to Recess. Shortly thereafter,
the band began recording its first album in Chicago.

“Once everybody got out of college, we all pretty
much moved up to the city—downtown and the Lincoln
Park area,” Carlson says. “Even today most of us still
have those same part- and full-time jobs. Tim is a substi-
tute teacher. I do video production, as does Dianne
Songer, our other vocalist.

“Also, Tony Bobalik, our keyboard player, teaches pi-
ano. Drummer Mike Kondourajian has a job in the con-
struction business and still attends Olivet Nazarene.

And our bass player, David Quinones, produces Span-
ish-language albums, writes songs, and teaches guitar.”

Recess’ first release was a 12-inch single, “Are We
Wastin’ Time,” b/w “Born Again.” (Both songs are on
the new Reunion release as well.) McGuire says the

FOR WEEK ENDING JULY 29, 1989
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TOP INSPIRATIONAL ALBUMS..

Jeyy
BLUE
NOTES

by Jeff Levenson

MORE (NOT SO) RANDOM THOUGHTS ON JVC
’89: Since no critic can hope to write about this entire
New York showcase festival in one sitting (most have
given up trying—you’ll find them in the Carnegie
Deli), here are selected impressions from the festival,
part two:

elt is one of the truisms in jazz that what players
play reflects their personalities. It is especially telling
when a leader can channel his temperament through
17 other musicians—a big band—and have them re-
sound with the spirit of his individual ways. At trum-
peter Clark Terry’s gathering of friends—a group
that included Oscar Peterson, Louis Bellson, Joe
Newman, and Aaron Bell, among 30 others—we saw
a perfect example of how good cheer can be conta-
gious. Terry led a band that bounced with characteris-
tic ebullience, whooping through up-tempo arrange-
ments that mostly sparkled. (Special kudos to tenorist
Lew Tabackin, who continues to wrest inspired nug-
gets of melody from his horn, and never gets much
credit for it; and to trumpeter Greg Bobulinski, as
well.) As the aggregate kicked into Don Redman’s “I
Want A Little Girl,” Terry introduced the number
with a wink, saying wryly, “We want to feature for
you now, for your listening pleasure, our little boy
singer.” Of course, that turned out to be the irrepress-
ible guest of honor himself—an imp nearing 70.

eSome musicians are destined to remain well-kept
secrets. Pianist John Bunch is precisely that. His solo
recital reminded me how talented he is. Even while he
is deploying a full arsenal of techniques, there is a

band spent the rest of '86 writing music and doing reli- & Compiled from a national sample of retail store
gious-oriented dates. « (8153 and one-stop sales reports.

“We didn’t get much interest from the religious labels g =13
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the market. They just didn't know what to do with us. % NO.1 * &

; . o
There’s not many dance acts in contemporary Christian 1 |1 17| sanoPATTI \ | SANDI PATTI/FRIENDSHIP COMPANY
music. There’s not a real easy label you can put on us. 2000,
“After we finished the album, we proved to ourselves 2 | 2 | 45| MICHAEL W. SMITH  WORD wR 8412/A8M I 2 (EYE)
and our producer [Morris “Butch” Stewart] that we 3 | 3 53| AMY GRANT samsesioo LEAD ME ON
. 4 |59 RAEmoﬁlgoAlrng;gngglf:HAEL SMITH & GARY CHAPMAN \oMENT IN TIME
Rec_ess mlxes d_ance ?eats 5 119 5 | WHITE HEART  SPARROW SPC 1194 FREEDOM
WIth evangellcal |V|'|CS 6 | 4 |17 | SANDI PATTI  iMPacT CO254a MORE THAN WONDERFUL
. . . 7 | 6|61 | TAKE6 REUNION 7010032-726 TAKE 6
could do good music and make something happen in a
Christian context. It didn’t matter that we weren't hav- 8 | 7 |29 | BEBE & CECE WINANS  spaRrOw SPR1169 HEAVEN
ing much success with the Christian labels. We made a 9 | 10|69 | SANDI PATTI  worp wR 8412/a8m MAKE HIS PRAISE GLORIOUS
decision to do this as a full-time commitment.” Manager
Dave Bunker says the group wanted to be signed as a 10 | 13| 9 | MYLON & BROKEN HEART  SPARROW/STARSONG SSC8120 BIG WORLD
Christian band but the religious record community sim- 11 | 16|37 | PETRA  searrow/starsonc sscaios ON FIRE
ply wasn’t receptive—even though several labels had ac-
cepted mainstream dance artists immediately. Recess 12 | 8 | 13 | BRYAN DUNCAN  woRD 701 460256X STRONG MEDICINE
had to wait until a roster opened up through attrition 13 | 9 | 69 | CARMAN  senson r2as3 RADICALLY SAVED
before anyone would take them seriously.

“Tim and I snuck into a session at the 1988 Gospel Mu- 14 |11 {153] AMY GRANT  mYRRH SP 3900/A&M THE COLLECTION
sic Assn. convention in Nashville and handed out tapes 15 | 12 [193| SANDI PATTI  impacT ro 3910/BENSON HYMNS JUST FOR YOU
to anybody who looked like anybody,” Carlson says,
with a laugh. “Jeff Moseley [then head of Reunion Rec- 16 | 17| 17 | DEGARMO & KEY  BENSON PWRO1092 D&K
ords and now with Star Song] was the first person we 17 | 20| 9 | GLAD  Benson cozso? ROMANS
gave a tape to. He was also the first person to get back RICH MULLINS -
to us and show an interest. Jeff even came out the next 18 | 18 | 45 | peunion 7010036527 WIND'S OF HEAVEN, STUFF OF EARTH
month to see us play. Then Reunion tabled it for six 19 |NEWD | LARNELLE HARRIS  senson cozsos | CAN BEGIN AGAIN
months until about November of 1988 when they said,

‘Let’s do something with this.’ ” 20 | 14 | 65 | LARNELLE HARRIS  iMPACT R02370 THE FATHER HATH PROVIDED
s . 21 | 15| 41 | RAY BOLTZ DIADEM 790 113 0296 THANK YOU
ETTING IT STRAIGHT: The July 1 ecolumn on Mike -
Warnke should have read that Warnke’s video, “Do You 22 | 34| 41 | TWILA PARIS  STARSONG SSR8102/SPARROW/STARSONG ~ FOR EVERY HEART
Hear Me?,” shipped 10,000 units in its first two months. 23 24| 5 | JON GIBSON  FRONTUNE C09051 BODY AND SOUL
24 [ 25| 33 | WAYNE WATSON  DAYSPRING WR 8422/A&M THE FINE LINE
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gentleness and polish to his play, as if each of his cho- ;
sen notes is a gift to the audience; he presents them 28 |RE-ENTRY| INTEGRITY'S HOSANNA  INTEGRITY HOSANNA HSCO01 CELEBRATE
like pearls on satin pillows. His “Ain’t Necessarily So” 29 |NEW) | DENISE WILLIAMS  GaTeway sPC1173 SPECIAL LOVE
incorporated licks from “A Night In Tunisia,” thus the SINGERS SRASE 11
underappreciated keyboardist introduced Gershwin 30 | 28 | 21 | THE MARANATHA SINGERS _MARANATHA MUSIC 7-10.02511826
to Gillespie in a fitting handshake between giants. 31 | 21| 5 | THE NEW JERSEY MASS CHOIR  LiGHT 7115.720-231 HERO'S
elf bassist Charlie Haden and drummer Paul Mo- 2 W LoITE LN ) GRSt
tian are referred to as veterans, well then, that’s fine, BIB|A U0 oo QRS G AR
considering their rich histories in jazz. But pianist 33 |[NEWP | BARREN CROSS  1GNIGMA CO2540 STATE OF CONTROL
Geri Allen, the remaining group member in this un- I S 5 T T
usually balanced trio, is clearly of another, younger 34 |30 | 57 | STEVE GREEN _srarrow spc-1164 |
generation. A relative newcomer to the scene, she car- 35 |[RE-ENTRY| THE IMPERIALS  MYRRH 701-687-8066 FREE THE FIRE
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’ =
Terl y s blg band sparkled 37 |27 1 89 | BEBE & CECE WINANS  SPARROW SPR1132 BEBE AND CECE WINAN
’ :
and more from JVC 89 38 |NEWD | INTEGRITY'S HOSANNA THE LORD REIGNS
39 (2 ' 5 | BEAU WILLIAMS  LIGHT 7-115-72021-5 WONDERFUL
ries herself with such self-assurance and with such a I
| 40 |NEwp | THE MARANATHA KIDS KIDS' PRAISE 8

command of various stylistic vocabularies that it is
easy to view her as a worldly, seasoned pro. The group
works exceptionally well together (as evidenced on
their recent Soul Note release, “Etudes’’). During
their live performance, they passed the soloing baton
with ease, each musician shifting seamlessly from
foreground to background, from leader to support
mate. Few notes were wasted.

oIn a week that saw the return of the Who to New
York (a performance, I might add, that swayed with
more honesty and intensity than middle-aged rockers
should be expected to muster), Curlew presented its
own version of energy music, a frenetic, gut-grabbing
style at once roots-oriented and automative. Viewed
as one of New York’s preeminent downtown perfor-
mance bands, Curlew is led by George Cartwright, a
wild-eyed saxophonist who plays searing lines against
a funk bottom groove. The group melds various influ-
ences—jazz, country blues, garage-band rock—into a
stylistic whole that rollicks with wit and abandon.
They provided the festival’s requisite dose of high-cur-
rent shock therapy.

MARANATHA! 7100255848/ MARANATHA

(CD) Compact disk available. ® Recording industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of 1 million units.
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Pre-NMS Party Pumps

ONE BRIGHT DAY: On July 14, Billboard sponsored a
pre-New Music Seminar bash at New York’s Red Zone,
aptly titled “Behind The Groove.” Coordinated by this
columnist and Billboard dance chart manager Sharon
Russell, feedback received afterward indicates that this
first-ever occasion was a success. Heavy-hitters who
turned out in droves: label executives (both U.S. & U.K.),
retailers, DJs, remixers, press, and artists. A few of the
folks spotted at the event included Loleatta Holloway,
Jellybean, Dave Morales, For The Record’s Judy Wein-
stein, Atlantic’s Sylvia Rhone, Columbia’s Ruben Ro-
driguez, the DMC crew, Freddie Bastone, Johnny Dyn-

rior” for U.K. release and are also busy working on new
material. Next time out they will have shed the
M/A/R/R/S moniker . . . Easy Street artist April Dawn
is completing her new album, being produced by Blaze
and Smack Productions. Smack is also working with
New Jersey's Park Ave. on material for its new album
... Warlock is developing a reggae label and a gospel la-
bel and is completing a house music compilation.
Coldcut has been working on new material with the
Wee Papa Girls for the female rappers’ next effort, and
has also been completing a few songs with vocalist Lisa
Stansfield (“People Hold On”) for her forthcoming solo
album debut ... “Love On Top Of

Book Of Love, Johnny Kemp, Car-
ole Davis, Audio Two, WEA U.K.’s
Pete Edge, MC Lyte, WRKS-FM
New York’s Tony Gray, Elektra’s
Primus Robinson, and Coldcut.
This is just a brief but heartfelt
thank-you for all who attended and
those who made it that much more
special: Liz Torres & Jesse Jones (the hosts); Fred
Schneider, Ronald & Reggie Burrell (special guest
hosts); the performers: Bas Noir, KC Flightt, The Be-
loved, Deee-Lite, and EPMD, and their managers; Steve
Lewis of Red Zone; Billboard’s own Melissa Subatch
(who kept things running smoothly), Jim Richliano,
Terri Rossi, Sumya Ojakli and Richard Ayala. Also to
Evelyn, Shane, Rich, and Davy for carrying records and
bugging for drink tickets.

ell, A&M/Breakout’s Mike Sefton,

Yvonne Turner, Frankie Knuckles,

BIG BEATS & L'IL PIECES: Expect a two-CD collec-
tion from Island called “Ze Compilation” highlighting
material that appeared a few years back. The project will
include cuts by Was (Not Was), Nona Hendryx, and the
Waitresses (where is former lead singer Patty Donahue,
anyway?) ... The U.K.’s Rob Manley & Paul Witts have
written and produced a cut for new RCA recording artist
Alisha Warren titled “Touch Me.” Warren isn’t the only
entertainer in her family; her younger sister happens to
be Mica Paris. By the way, Paris’ “Breathe Life Into
Me” has been remixed by Frankie Knuckles for U.S. sin-
gle release. Can’t wait . . . Soul II Soul’s Jazzie B & Nel-
lee Hooper have remixed Ziggy Marley & the Melody
Makers’ new single, “Look Who’s Dancing,” for Virgin
... ABC’s new single, “The Real Thing,” has been re-
mixed by Bruce Forest for U.K. release ... Blaze has
remixed “Who Loves You Better” for Polydor recording
artist Leotis . . . Jurgen Korduletch was in at Blank Pro-
ductions’ studio completing production on Claudja
Barry’s forthcoming album on Personal.
B.R.O.T.H.E.R. is an assemblage of British rappers
who have recorded an anti-apartheid cut titled “Beyond
The 16th Parallel” (4th & B’way U.K.). The acronym
stands for Black Rhyme Organization To Help Equal
Rights and the track features performances by the likes
of She Rockers, Cookie Crew, M.C. Mellow, Demon
Boyz, Overlord X, Derek B, and more ... New York’s
the Pop Tarts have been signed to London in the U.K.
and will begin working on a new album shortly ... CJ.
MclIntosh & Dave Dorrell have remixed P.LL.’s “War-

by Bill Coleman

Love” will be the first Grace Jones
single on Capitol, produced by Rob-
ert Clivilles & David Cole and writ-
ten by Cole and Jones. Also for the
label will be “Got To Be The Only
One” by Gina Go-Go . . . Ben Grosse
has remixed Tom Tom Club's “Call
Of The Wild” ... Hi-NRG fave Mi-
chael Davidson returns shortly with
a Sire single, “Warehouse,” remixed by Mark Kamins
... “Singing In The Shower,” the track Les Rita Mit-
souko did last year with Sparks, will be coming out
shortly, newly remixed for Virgin ... Todd Terry has
added his distinctive touch to Strong City/Uni artist Ice
Cream Tee’s forthcoming single, “Let’s Work.”

Wemix Records is looking for rap, R&B, hi-NRG, and
new wave acts. Send your tapes or demos to Wemix Rec-
ords, Suite #7, 1112 N. Bell Ave., Denton, Texas 76201;
or call 817-387-4499.

STILL MOVIN'’: The label switcheroo is still on. Here’s
what’s up, part two: Tom Richardson (formerly of
Warner Bros.) has been named director of A&R for Tom-
my Boy Records (212-722-2211), and Debra Pelton (818-
953-3566) will be assuming his responsibilities overseeing
the contemporary music department’s retail matters;

‘Dave Moss has been named manager of A&R for Profile

on the West Coast and can be reached at the label’s new
offices at Suite 270, 8730 Sunset Blvd., Los Angeles,
Calif. 90069, or at 213-659-7999; Mary Scott-Berry will be
coordinating 12-inch releases for EMI Records. She can
be reached at 213-960-4608.

At Atlantic (212-484-6000), Danny Sirchia has been
promoted to manager of the dance department, Marc
Nathan will now handle dance crossover promotion and
A&R, and Kim Langbecker has moved on to Detroit to
handle local pop promotion for the label. Director of A&R
at Warlock is Al McLaren, who can be reached at 212-
979-0808. A typo in the July 1 column resulted in failure
to mention that the contact at Easy Street (212-254-7979)
is Rob Wundermann, manager of radio and dance pro-
motion. And at D.J. International (312-559-1845), you can
contact either Benji Espanoza or Rocky Jones.

In related moves, Cornelius Crane has resigned as di-
rector of New York nightspot Palladium and has expand-
ed his organization, C3. The company sponsors concerts,
live radio and/or television broadcasts, and property
management and is looking to break out on a national
level. For further information, call Crane at 212-260-8212.

R&B REPORT HOSTS CONFAB IN CHICAGO

(Continued from page 26)

Waymon Jones of Mercury, A.D.
Washington of MCA, Varnell John-
son of EMI, Richard Nash of Atlan-
tic, and Ronnie Jones of Motown.

A volatile dialog on the future of
R&B radio, tagged “Ain’t No Stop-
pin’ Us Now,” included Billboard’s
black chart manager, Terri Rossi,
EJ. “Jay” Williams of Sheridan
Broadcasting, syndicator Lee Bailey,
and several top black radio program-
mers. Rossi and Bailey challenged
other members of the panel to ex-
pand their musical horizons, voicing a
now-common complaint about black
radio’s reliance on records produced
by what Rossi tagged “the same six
producers.” Rossi also cited records
that have received little or no re-
sponse from urban radio.

Cliff Winston of KJLH Los Ange-
les added that such titles “aren’t pro-
moted fully by labels,” a comment
that drew loud responses from the

audience, which included several ma-
jor record label execs.

The Saturday evening awards
show focused on a number of influen-
tial artists and radio personnel. Leg-
end Awards, in honor of R&B'’s fore-
fathers and forerunners and deter-
mined by R&B staff or publishers,
went to Jerry Butler; Maurice and
Verdine White and Philip Bailey of
Earth, Wind & Fire; Jackie and Tito
Jackson; E. Rodney Jones; and Sonny
Taylor, among many recipients. Met-
ro Awards, voted on by label execs
and radio personnel to recognize key
artists, label executives, and radio ex-
ecs of the past year, were presented
to Tone Loc, Surface, Bobby Brown,
Anita Baker, Luther Vandross,
Karyn White, Toni! Tony! Toné!,
Aretha Franklin, Salt-N-Pepa, and
Najee, among others.

WJLB Detroit was named station
of the year; executives Jheryl Busby,

president of Motown, Sylvia Rhone,
VP black music at Atlantic, and Co-
lumbia’s Rodriguez were also hon-
ored. The evening’s entertainment
was provided by Def Jam’s Alyson
Williams, Geffen’s David Peaston,
and Motown’s the Boys (who re-
ceived Pepsi’s Next Generation
award). James Brown was the recipi-
ent of the Publisher's Award.

The conference was also attended
by a number of artists. A CBS-spon-
sored boat ride featured new Colum-
bia and Epic acts Constina, Michael
Bolton, Tony Terry, Dezi Phillips,
Johnny P, and Flame. Virgin and At-
lantic gave a joint presentation fea-
turing Inner City and Ten City; Mo-
town and MCA combined to host a
party featuring Gerald Alston. Other
artists on hand included producer/
artist Kashif, Deja, new Geffen sing-
er Christopher Williams, and Poly-
Gram’s Leotis.

Summer Returs On Atlantic
Diva’s New Album Is For Real

BY DAVID NATHAN

LOS ANGELES With “This Time I
Know It's For Real,” produced by
Stock, Aitken, Waterman, scaling the
chart, Donna Summer is enjoying a
return to favor after an almost six-
year dry spell.

“When you're used to having No. 1
records in a row, it’s tough when it
stops happening,” says Summer,
whose debut album for Atlantic Rec-
ords, titled “Another Place And

. Time,” is already eclipsing the re-

sponse to her last album for Geffen
Records, 1987’s “All Systems Go.”
Summer is blunt about her rela-
tionship with Geffen, which began
with 1980°’s “The Wanderer” album:
“It was not a match made in heaven.
I noticed that aside from their work
in the hard rock category, they didn’t
really have much success in other ar-
eas. | felt betrayed about the whole
situation, especially since I wanted to
leave several years ago and they
made me wait out my contract. It
seemed no matter what I did musical-
ly, they couldn’t get behind what I
was doing . . . even with ‘Dinner With
Gershwin’ [Summer’s last charted
single with Geffen, written and co-
produced by Brenda Russell].”
Summer’s association with Atlan-
tic began differently. “From the first
meeting, I felt it was like being with a
record company in the old sense. A
lot of the staff has been there for a
long time so there’s a stability—plus
Ahmet [Ertegun] has been a music
man all his life, worked with greats
like Aretha Franklin and Bette
Midler, and established careers.”
The idea to team Summer with
Stock, Aitken, Waterman (whose
work with Rick Astley and Kylie Min-
ogue, among others, has made them
international pop and dance music
maestros) came up during her last

Where’s Pebbles? Club MTV host
Julie Brown takes a bite in the big
apple when 4th & B'way recording
artist Dino dropped by to perform his
latest smash, "I Like it.”

year with Geffen; Summer’s hus-
band/manager, Bruce Sudano, was
also instrumental in suggesting the
match. “I didn’t really know their
work but Bruce felt we should work
together. After I heard their produc-
tion on Rick Astley, I thought they’d
done a good job so we met up in Lon-
don. I realized that they’re straight-
ahead guys who are passionately in
love with music.”

Summer, who co-wrote three songs
with the team, including her recent
No. 1 dance hit, says that she was
aware of criticism leveled at the trio
for their “assembly line” approach to
production. “Maybe they’re formula-
rized in terms of what works in the
marketplace, but I feel that everyone
has a formula and they've geared to-
ward the commercial arena. People’s
comments about their success may
simply be plain, unadulterated jealou-
sy. I've never seen producers who
work harder than these three guys—
I'm the first artist of any real stature
that they've worked with and I found
them to be very cordial, very gentle-
manly.”

The sessions in the U.K. were, ac-
cording to Summer, “easy, no pres-
sure. We had some discussions prior
to recording—I have to have input
and I got that from these guys. My
music tends to have broad demo-
graphics so I wanted to be able to
convey different personalities in the
songs on this album—everything
doesn’t have to be dramatic.”

Cognizant of the success she has
always had in the dance market,
Summer—who racked up several
platinum-plus albums during the mid-
'T0s—says that “a great portion of
this album is dance-oriented because
I wanted to build back that base.”
Noting her wide market appeal, she
adds, “I've survived all these years
and I know there are some artists
who started when I did who can't get
a deal now.”

Having a hit record, she says, “has
an up-side: It's always great. But
there’s the downside, too—getting up
early and that whole sleep factor!”

Summer says that she has never
stopped performing even though she
slowed down the pace while bringing
up her three children. “I've played
Vegas and Tahoe [Nev.] quite a bit,
and those places are good because
they give you a real springboard—
you can really play off the audiences,
change things in your show around.”

Summer’s current plans include a
possible return visit to Europe (“I
went back there in '87 when ‘Dinner
With Gershwin’ came out and that
was the first time for a while”), plus a
tour starting in late fall and ending at
Christmas, followed by sessions for
her next album and a possible televi-
sion pilot.

PROMOTIONAL

MUSIC VIDEOS

Available on 1 hour tape compilations

outlets throughout America.

to Night Clubs, DJ's, Hotels and retail
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CONETOONE?
David Fishof
talks about the

packaging & selling
of concert tours

It’s a typical day for David Fishof.
Phones are ringing, memos are
fying, clients come calling—all
part of the hectic sports/enter-
tainment management and con-
cert production company he oper-
ates from his New York office. The
man behind such tours as Happy
Together, the Monkees, Dirty
Dancing, Dick Clark’s American
Bandstand—as well as the tour by
Ringo Starr and his All-Starr
Band, which opens in Dallas Sun-
day (23)—Fishof detailed the nuts-
and-bolts of tour packaging in
what he jokingly termed “a three-
Marlboro interview,”’ and re-
vealed that his future involve-
ment in special tour packagings
will be limited. He spoke with Bill-
board reporter Bruce Haring.

Q: How did you get into the con-
cert business?

back you with another project. You
name the project.” They basically
gave me a free hand.

Q: Is this the start of a sponsor-
ship trend?

A: T think it’s unique to me. Corpo-
rate America is very careful with
their dollars; they’ve gotten burnt
so much in the past. After Madon-
na, I felt that corporate sponsorship
was fading, but I [now] feel that it
will fade for one-time promoters.
Ron Delsener will keep getting cor-
porate sponsorships, but one-timers
[won't].

Q: Your opinion on the state of |

the concert scene?

A: There's too many acts on the
road. When the Beatles first went
out, how many acts were there do-
ing concerts? You have so many
more headliners now and the music
business has grown so much. I hate

A: 1 got into it by
fluke. I started repre-
senting the Associa-
tion for their 20th an-
niversary. I put to-
gether what I thought
was a great tour for a

‘l found a niche
in shows for an
older audience’

to admit it, but the
Monkees had a big ef-
fect on that. The atti-
tude was, ‘If they can
do it, and they were
only a TV band, then
so could we.” I think a

band that hadn’t been together and,
all of a sudden, other bands started
calling me. I picked up clients like
the Turtles, Spanky & Our Gang,
Gary Puckett. So I decided instead
of individually booking all of them,
let me put it in a package and do 20
shows,

I hired William Morris, had them
package the show, and I went and
sold it. After 20 dates, the ticket
sales started getting real success-
ful. This was right after “The Big
Chill,” and there was a big resur-
gence in '60s music, so I credit the
movie. After doing 20 shows, I went
out and booked 120 concerts.

Q: How would you describe your
niche in the business?

A: I've found a niche in producing
shows for an older audience who
normally would not go to see Bon
Jovi or Cinderella. I tend to believe
[the wave of packages] came when
everyone saw the Monkees’ suc-
cess. I'd love to poll bands [and
find] that girlfriends or wives said
to them, “You could be them, you
could come back.”

Q: What's the key to the concept?
A: You have to have one person
that the media can focus on to get
publicity. One thing I've realized is
that whenever I've done a tour and
there’s that one individual or two, it
helps that much better to gain pub-
licity. Writers want to talk to some-
one that they can identify with.

Q: Diet Pepsi’s sponsorship of
Ringo’s tour is unique in that the
company approached you. How
did that develop?

A: Pepsi came to me after the Dirty
Dancing tour and said they enjoyed
the relationship with Mountain
Dew and the tour, and said, “We'll

lot of people are—I don't want to
say scared—more cautious about
going out and touring. A few years
ago, there were a lot more flakes in
the industry; everyone had two
businesses, their own and show
business. You used to find them
and be able to book based on flakes.
With all the amphitheaters going
up, the flakes have decided, “We
can’t compete with Lakeland in At-
lanta or the Pine Knobs or Poplar
Creeks,” so the show has to go to
the [full-time] promoters, and they
won’t buy stuff that won’t sell
[larger] venues.
Q: What effect will pay-per-view
cable programming have on con-
cert tours?
A: 1 think it will be a few more
years until it takes off. That's why
I'm in the sports business. A con-
cert tour, to me, is not a pay-per-
view event. People wait for the out-
come of a fight, and you will see the
Super Bowl on PPV, because peo-
ple can bet on the outcome. You
can’t bet on a concert, and you're
still watching something on TV,
How many people will spend $25 to
watch something on TV? Now, if
it's a one-time event, the Beatles re-
uniting or the Stones decide to do a
one-off concert, I think they can be
successful
Q: Ringo’s show is commanding a
$30 ticket. Is this the start of a new
price horizon?
A: There're only 30 dates, and I
think people aren’t just seeing a
band, but a group made up of nine
great musicians. Costs are high,
and [the public] understands.
They’ll pay the extra two, three dol-
lars a ticket. We basically left the
(Continued on page 37)

Buster Goes For Hits, Hits, Hits
‘Beserk’ Aimed At ‘Rock’N’Roll Kids’

BY JIM BESSMAN

NEW YORK The way Buster Poin-
dexter sees it, his new RCA album,
“Buster Goes Beserk,” is not only his
next artistic “statement” but an al-
bum that “gives radio guys more to
work with.”

“I saw what happened last time,”
says Poindexter, pointing to the suc-
cess of his self-titled 1987 debut al-
bum’s single, “Hot Hot Hot,” and the
lack of an effective follow-up to that
track.

“People like me doing rhythmic
stuff, so we're leading with ‘All
Night Party,” a Jamaican record by
the Fabulous Five, as the first single.
Then there’s other roots and rhythm
songs like Tabou Combo’s compas

song ‘Juicy Lucy’ and Wilson Pick-
ett’s ‘International Playboy,”” Poin-
dexter says. “The last album was per-
fect for the yuppie market—this
one’s more accessible for the rock-
‘n’roll kids who like to dance.”

This one also has a pair of original
songs, begging the question of
whether Poindexter will return to the
songwriting he was so acclaimed for
in his original rock identity as David
Johansen.

“A lot of people say that Buster is
more like David than David is,” he
says. ‘“David’s more concerned with
demographics, while Buster just does
whatever he wants and people enjoy.
It’s not like I became Barry Manilow,
but Barry Manilow’s crowd gets off
on Buster, t00.”

Poindexter, who as Johansen failed
to find his audience niche, seems un-
characteristically comfortable at his
current label.

“The people at RCA are contempo-
raries,” he says. “I don't want to
sound corny, but I can talk to them.
And I can take suggestions civilly
now, whereas before I couldn’t.”

Of course, it helps to have label ex-
ecs like senior director of marketing
Arnie Grunblatt, mastermind of the
recent ‘“‘Buster Poindexter Mental
Health Day In New York.” Posing as
a doctor, Grunblatt rushed Poin-
dexter to seven New York hospitals
in a 1960 Cadillac ambulance.

Grunblatt expects “Buster Goes
Beserk” to continue where “Buster

(Continued on page 37)

TIME WON'T LET ME: “Advance planning is abso-
lutely vital to getting the most from NMS 10,” declared
the bulging program of this year’'s New Music Seminar.
The sheer number of panels, exhibits, delegates, and
showcases at the confab ‘“demands a plan of action tai-
lor-made to your needs.”

But woe to conferees who actually tried to keep a
tight schedule at this year’s music-business gathering in
New York July 16-19. It was telling when co-founder
Tom Silverman called NMS 10 the most “smoothly run-
ning” seminar yet, speaking at the

NMS Has Delegates Rockin’ Around N.Y.;
Old Skull Rages; Ice-T Shouts; Daves Dance

rock venue ... Access was easier to the CBGB Record
Canteen where, at the close of a ragged but spirited set,
members of Hypnolovewheel borrowed a respected bit
of rock stagecraft, splintering a bass guitar in two ...
At the Rapp Arts Center, Old Skull thrashed furious-
ly—although the members of the Restless Records trio
are all under age 10. Yes, they can play, right down to
smashing a skateboard on parking signs for percussion.
But the show was at once amusing and disturbing.
What does it say about childhood in the '80s when such

genuine vocal rage can emerge from

keynote session Monday—which
started an hour late.

Given the ambition and scope of
the NMS daytime lineup—with its
scores of panels, smaller meetings,
and general schmooze sessions—
scheduling snafus were perhaps in-
evitable,

But the nights were crazier still.

a 9-year-old singer—and then be
marketed? ... Enigma Records
turned to a tried-and-true technique
to assure an industry turnout for its
acts, despite a last-minute venue
change. It offered an hourlong open
bar at Gonzalez Y Gonzalez. Close
Lobster’s muscular melodies were a

Despite the best efforts of organiz-
er Liz Irons and her staff, the rich,
sprawling showcase schedule of New York Nights: The
International Music Festival—some 250-plus bands at
more than 30 clubs—made any logical plan of attack
seem laughable.

oUT IN THE STREET: So the Beat set forth—
equipped with seminar badge, festival schedule, a raft
of record company invitations, and plenty of cab fare—
on a largely serendipitous journey around the NMS 10
evening circuit . . . In keeping with the international fla-
vor of this year’s seminar, BMI president Frances Pres-
ton hosted a party for seven representatives of VAAP,
the Soviet songwriters’ agency, involved in the U.S.-So-
viet “Music Speaks Louder Than Words” songwriting
project ... The New York Nights festival opened on
July 14, the 200th anniversary of Bastille Day in France,
with a Palladium showcase of Afro-French acts, head-
lined by Columbia Records act Kassav. The Beat caught
an earlier set by the delightful Mery Kante, signed to
PolyGram, whose bright, rhythmic bursts were punctu-
ated by bubbling percussion, plinking guitar, punching
horns, and Kante's own keening vocals ... “I'm sorry,
we don’t give directions,” one helpful Palladium employ-
ee was heard saying on the phone, probably to one of
NMS’ hundreds of out-of-town delegates ... “There's
going to be cake immediately following this next num-
ber,” said Jive Tribe lead singer Peter Crawford at
Kenny’s Castaway on Bastille Night, “in honor of Marie
Antoinette.” Crawford’s material, spiced by hand per-
cussion and soprano and tenor saxophone, was funky
and fun ... The Beat wondered if the blocklong lines
outside CBGB were caused by the acts playing within—
or just the club’s rep among visiting fans as an historic

by Thom Duffy

highlight of the party, despite the
band’s stylishly off-key vocals ...
“If you're getting high off this hip-
hop, say ‘Yeah!,”” Ice-T shouted to the crowd at Pay-
day’s rap showcase as he began his version of “The
Pusher Man” by Curtis Mayfield. “If you're tired of
crack, put your peace sign in the air, cause it's killing
our brothers and sisters.” But so are guns—which Ice-T
glamorized on stage with his Uzi-shaped jewelry . .. The
Daves may well be Philadelphia’s next major signed
band. At an ASCAP seminar at the Cat Club, which also
featured Miami's K.R.U., the Daves put on one of the
most memorable performances the Beat caught during
the festival whirl. Not only were the band’s songs solid
and varied, their stage show—focusing on lead singer
Bekka Eaton with her angular dancing, swirling cape,
and trombone playing—was visually striking and MTV-
ready ... While other clubs promptly honored the NMS
badge, the door crew at Mars delayed and ignored dele-
gates invited for the Opal/Warner Bros. Soviet act
Zvuki Mu—apparently following their usual, dumb en-
try procedures. Should this place be used as an NMS
venue? ... On stage at S.0.B.’s, Capitol/Intuition act
Paralamas mixed buoyant Brazilian rhythms, percus-
sion, and horns with a rock-hard sensibility, right down
to the crunching chords guitarist Herbert Vianna
played with Pete Townshend windmills. The band was
due to record with David Byrne while in New York.

lT WAS RAINING HARD IN SOHO: “The New Music
Seminar?,” a cabbie asked, overhearing his passengers’
mission. “What's that?” In the dash from club to club,
the Beat noted the acts playing on taxi radios. Bob
Seger. Cream. The J. Geils Band. “Are they still togeth-
er,” the cabbie asked of the last. “You know,” he said,
“everybody wants to hear the old bands.”
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Pop Critics Take Aim At Music’s Divisions
Journalists Admit Gaps In The Press’ Coverage

BY THOM DUFFY

NEW YORK The increasing divi-
sion of the pop music audience was
tackled on the opening day of the
New Music Seminar by a panel of
rock writers, many of whom ac-
knowledged music journalism’s fail-
ure to reflect
pop’s spectrum—
often because of
biases of race,
age, sex, or class.
HEP""I Steve Perry,
editor of the Min-
neapolis weekly
City Pages and a contributing editor
of Musician and Rock’n’Roll Confi-
dential, defined the panel’s concern
as ‘“‘the complications and conse-
quences of doing rock journalism at a
time when the enterprise has less of a
center than ever.”

The issue is not new, as Robert
Christgau of the Village Voice noted,
describing a piece he wrote in 1969 on
generational gaps among older rock
fans, young “white blues” or heavy
metal listeners, and a still-younger
audience of AM radio pop. Christgau
disputed the idea, once expressed by
writer Simon Frith, that such divi-
sions were imposed on audiences for
marketing purposes by the record in-
dustry.

That, said Christgau, “is attribut-
ing more intelligence to the industry
than it’s ever demonstrated and go-
ing against what has always been
[seen as] its economic wisdom” as the
business continues to seek single
blockbuster albums. Pop music divi-
sions, from punk to rap to new age,
were nurtured instead by the needs
of their audiences, he said.

The gap between the makeup and
perspective of those audiences and
the rock press was stressed by Greg
Sandow, former classical writer for

the Village Voice, now pop critic for
the Los Angeles Herald Examiner.
“You have to learn from the fans,”
said Sandow. “In this field, to think
that you [always] know what you're
talking about is a very dangerous po-
sition.”

Pop writers also have mistakenly
focused too often on the differences
between various music camps, rather
than recognizing rich similarities,
said Dave Marsh, editor of Rock’n-
"Roll Confidential.

“By focusing on the smallest divi-
sions, rather than the things that
bring us together or the things we
have in common,” he said, “you can
get lost real easily from that thing
that brings me, anyway, to an inter-
est in music and culture and, indeed,
politics.”

Former Boston Phoenix music edi-
tor Milo Miles saw danger in “the
movement against the extended seri-
ous pop essay and the desire for more
sound-bite style” coverage.

While rap has been lauded by the
music press, in large part because of
its emphasis on rebellion and lyrical

content, former Billboard black mu-
sic editor and Village Voice columnist
Nelson George observed that the
press has often neglected black vocal-
ists such as Luther Vandross who
emerged from the more elegant, cab-
aret tradition of black music. Also,
said George, while more black music
writers have emerged in the national
press, and although pop has become
increasingly Third World in orienta-
tion, few Hispanic or Asian voices are
heard.

And, still, few women. Holly Glea-
son, features editor of Hits maga-
zine, conceded the difficulties and dis-
missals from men that female music
writers face, advising other women
to “be tough when they lay that on
you.”

Rolling Stone senior writer Antho-
ny DeCurtis defended his publica-
tion's coverage on various musical
styles, and reported that Rolling
Stone will soon bolster its story mix
with a new column by senior writer
David Fricke on independent label re-
leases and a “new faces” section on
upcoming acts.

All but one of the five members of
Bad English have had previous suc-
cess in former bands. John Waite,
Ricky Phillips, and Jonathan Cain
rode the charts in the late "70s as
The Babys and racked up two top
20 hits. Cain and guitarist Neal
Schon also played in Journey, a
band that produced eight platinum
albums.

Bad English came together last
year when Waite, who had been
working on his next solo project,
ran into Cain backstage at a Heart
concert in New York. The reunited

Schon, John Waite, and Deen Castronovo.

NEW ON THE CHARTS

pair hooked up again with Phillips,
and the three began creating mate-
rial for a new album. Waite says,
“Eventually Neal wound up on our
doorstep and before we knew it,
he’d joined the band."

Drummer Deen Castronovo, who
collaborated with Schon on his cur-
rent solo album, completes the quin-
tet, which lands its first single on
Billboard’s Hot 100 Singles chart
with “Forget Me Not.” The group’s
debut album on Epic Records was
produced by Richie Zito.

JIM RICHLIANO

UK. Band’s Latest Is A Real ‘Live’ Wire, Sort Of

BY CHRIS MORRIS

LOS ANGELES The long-lived
English band Wire won’t be tour-
ing the U.S. this year, but fans of
the quartet may consider its new
Mute/Enigma album, “It’s Begin-
ning To And Back Again,” to be a
live album—sort of.

“The way we’'ve been playing,
the noise we were making, we
thought we’d come to a conclu-
sion,” bassist Graham Lewis says
of the group’s decision to stay off
the road. “This year is for research

Tel (512) 474-6043

and development.”

Most of the new album, which in-
cludes a number of songs from the
band’s two previous Mute/Enigma
albums, began life as live tracks
recorded at dates in Chicago and
Portugal, according to guitarist
Colin Newman.

“We thought, how does Wire re-
cord a live album?”’ Newman says.
‘““We removed the crowd noise
from the pieces and started replac-
ing things. It’s sort of addition by

subtraction.”

The result is a collection of half-
live, half-studio renditions of rela-
tively recent Wire material. “It’s
up to personal opinion which [ver-
sion of a song] washes whiter,”
Newman says.

The band, which has scored a re-
cent top five hit on the Modern
Rock Tracks chart with “Eardrum
Buzz” from “It’s Beginning To
And Back Again,” will soon be the
subject of a Mute/Enigma CD ret-

rospective devoted to, in New-
man’s words, its ‘“‘fearsome back
catalog.”

The CD, drawn from Wire’s first
three albums, ““Pink Flag,”
“Chairs Missing,” and “154” (orig-
inally released in the U.S. by Capi-
tol and Warner Bros., and all un-
available as domestic CDs), is be-
ing compiled by English journalist
Jon Savage, who has chronicled
the band since its beginnings in
the late '70s.

RHYTHM AND BLUES

(Continued from page 26)

still spawning scores of imitators.
Clinton definitely left the audience
wanting more—unlike his predeces-
sor, Virgin’s Ofra Haza. The Yemen-
ite singer from Israel, who performs
traditional songs to club beats (you
may remember her sampled vocal
from M/A/R/R/S’ “Pump Up The

EP available from Emotion Records
PO. Box 184, Sutherland Springs, TX 78161
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Volume”), gave a sterling perfor-
mance, but turned into The Thing
That Wouldn’t Leave with an hour-
plus set and full encores of two songs
she had already performed.

LET’S HAVE A MOMENT of si-
lence for Anthony Bee, the 32-year-
old production chief for Guy who was
gunned down in a Pittsburgh street
in a battle between the Guy and New
Edition entourages July 9. Both
groups were in town to play a Bud-
weiser Superfest tour stop (Billboard,
July 29).

With so much time and effort
spent by the industry to eradicate the
notion that black youth music incites
violence, it is ironic and regrettable
that an armed encounter of this kind
would break out between the camps
of the artists themselves, that a rival-
rous, street-gang attitude would win
out over professionalism. Was the
message of the Stop The Violence
Movement heard only within the
realm of rap?

In the meantime, both Guy and
New Edition, who record for MCA
Records, have been dropped from the
Budweiser Superfest roster. Replac-
ing them as headliners for the re-
maining dates will be Levert and
Karyn White. The tour continues
through Aug. 15.

TIDBITS: Kenny “Babyface” Ed-
monds is back as a solo. Babyface’s
second effort, “Tender Lover” on
Epic/Solar, was produced by the in-
domitable L.A. Reid & Babyface
team, and features their smoldering
musical signature and Babyface’s
supple, soaring vocals. The first sin-
gle, “ It’s No Crime,” is a funk smok-
er, and is burning its way into the top
30 of the black singles chart ... Al-
bum black singles chart-toppers L.L.
Cool J and Slick Rick (both on Def
Jam/Columbia) continue their explo-
sive Nitro Tour. Expect the hard-rap-
ping pair to stop Sunday (23) in Phila-
delphia; Wednesday (26) in Las Ve-
gas; Thursday and Friday (27, 28) in
Los Angeles; Saturday (29) in Oak-
land, Calif.; Aug. 1, Denver; Aug. 3,
Kansas City, Mo.; Aug. 4, St. Louis,
Mo.; and Aug. 5 in Cleveland. The
tour continues through September
... Singer/dancer/choreographer/di-
rector Debbie Allen whirled into
New York recently to promote her
new MCA album, ““That Special
Look,” due in stores Aug. 8. The vid-
eo for the title track, which Allen di-
rected, is already airing on VH-1 and
BET. “I felt that recording an album
was something I had to do as an ex-
tension of what I love—dance—be-
cause the album is all hot dance mu-
sic,” she told Billboard.
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ONE TO ONE

(Continued from page 34)

ticket prices to the individual promot-
ers to go out and price what they felt
[was right].

Q: How has the Dick Clark show
done?

A: It did mediocre [business]. 1 had
success with Dirty Daneing and sold
it to the country. and decided to do
the same thing with Bandstand, w
take a concept show, and it didn’t
work quite as well. It's very hard to
educate people with a concept show. [
found out when [ asked people why
they were buying tickets for Dirty
Dancing that they weren’t buying
tickets for the artists as much as they
wanted to see the dirty dancing live.
Nothing against Bill Medley and Eric
Carmen, but it was the dancing that
sold that concert. We all thought,
wow, it worked with Dirty Dancing,
let’s do another concept show. But
people don’t know what it is.

Q: What'’s your future role?

A: I will look into other areas. I want
to walk out a winner, and package
shows are getting more and more dif-
ficult and tiring. Ever since I've been
doing these, people decide, wow, it's
easy, and so many people are trying
to put these packages together that it
naturally will give a bad taste to the
promoter. So, for the time being, I
will curtail it. I'm going to slow it
down and will end up concentrating
on management and increasing my
sports business. I enjoy sports; it's
not as lucrative, but it's been very
good to me and I want to continue it.
Because I've been so busy in the rock
end, I've turned down so many cli-
ents. But I'll be a lot more careful
[abcut tours]. I'm not going to force
myself to put together a production
because I have to have a summer
tour. I'll go without a summer tour if
I had to. I'd rather walk away on top.

BUSTER POINDEXTER

(Continued from page 34)

Poindexter” left off.

“‘Hot Hot Hot’ was almost a hit,
but in people’s minds it was a hit,”
Grunblatt says. “The problem was
that it came out in December while it
was a great summer song. You still
hear it everywhere on commercials.
‘All Night Party’ should be the
smash hit of the summer.”

The record has not debuted on the
Hot 100 Singles chart, but it has
edged into the top 20 in club play
among Hot Dance Music singles.

Poindexter is shooting a video for
the single with cast members of the
South African musical “Sarafina!.”’
Members of the cast sing on the rec-
ord.

And speaking of shooting, Poin-
dexter/Johansen has completed his
latest screen role, playing Richard
Dreyfuss’ sidekick in the forthcom-
ing “Let It Ride.”

“I hope the next album is a sound-
track to a Buster Poindexter film,”
he says, adding that just such a pro-
ject is under discussion.

Mercury artist
Daniele Alexander
has arrived on the

country singles chart
with “She’s There”
... see page 50

How do you
turn 19 weeks

into $8,700,000?

Winter/Spring ’89 Tour...

Congratulations from...
Martin Onrot
Arthur Fogel

Donald K. Donald

The Canadian Tour:

MONTREAL / PLACE DES ARTS 7 Shows in 3 Days from May 12-14 $377,298.36
HAMILTON / HAMILTON PLACE 4 Shows in 2 Days, May 15 and 16 $183,115.50
KITCHENER / CENTRE IN THE SQUARE 2 Shows in 1 Day, May 17 $ 88,439.00
OTTAWA / NATIONAL ARTS CENTRE 5 Shows in 2 Days, May 19 and 20 $208,223.50
QUEBEC / SALLE ALBERT ROUSSEAU 5 Shows in 2 Days, May 21 and 22 $125,954.50
TORONTO / O’KEEFE CENTRE 11 Shows in 5 Days, May 24-28 $809,408.60

Total Gross for 3 Week Canadian Tour .......... $1,792,439.46
Canadian Dollars
Highlights of the U.S. Tour: i

CostaMesa. CA ... $322,076.00 Washington, DC ... .$324,462.00
Atlanta, GA ... $275,673.00 Cleveland, OH ... . $245,229.00
Detroit, Ml $757,176.00 Chicago 1L ... ... $268,405.00
Boston, MA . ... $376,812.00 St. Louis, MO ... $237,711.70

Total Groéls, for 19 Week International Tour.. $8,700,000.00

Produced by PACE Theatrical Group and Magic Promotions.
NAMCO Booking 212/921-8489
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TALENT IN ACTION

THE BEE GEES
Wembley Arena
London, England

IT WAS A RETURN to basics for
the Bee Gees, appearing for two
consecutive sellout gigs at the vast
Wembley Arena with a show rich in
musical content. The brothers Gibb
drew on their vast repertoire dating
to 1967, the year of their first major
international hit, “New York Min-
ing Disaster.”

The Wembley shows were part of
a successful European swing that
preceded the band’s U.S. tour,
which begins at Minneapolis’ River-
fest Saturday (29). The tour coin-
cides with the release of the new
Warner Bros. album “One.”

The last time the Bee Gees played
in London was some 15 years ago,
so expectations were running high
in the 8,000-plus crowd. The fans
were rewarded with a two-hour set
that neatly blended various stages
of the group’s recording career: the
late-’60s ballad era, the early "70s,
the lucrative “Saturday Night Fe-
ver’’ period of the late "70s, and
their current adult rock.

Barry and Robin Gibb shared vo-
cals on the many hits that have
made them among the most endur-
ing pop outfits of the last 25 years.
The set opened with “Ordinary
Lives” from the new album and
then neatly dovetailed into early
hits like “Mining Disaster,” ‘“Mas-
sachusetts,” and “To Love Some-
body.”

A segment of the show featured
the brothers, without their backing
band, performing a sensitive read-
ing of “How Deep Is Your Love,”
dedicated to their late brother
Andy, plus their versions of “Heart-
breaker’’ and ‘‘Islands In The
Stream,”’ never recorded by the
group but written and produced by
them for Dionne Warwick and Ken-
ny Rogers/Dolly Parton, respec-
tively.

Material from the “One” album
worked well, with Maurice Gibb giv-
en a chance to shine vocally on
“House Of Shame.” “It's My Neigh-
borhood,” the title track of “One,”
and “Wish You Were Here” also
were served up.

But the “Saturday Night Fever”
songs brought the fans to their feet,
including “Stayin’ Alive,” “Love So
Right,” “Night Fever,” “Too Much
Heaven,” and ‘“You Should Be
Dancing” each proving their time-
less appeal.

This was the Bee Gees on their
home ground—they were born in
Manchester before emigrating with
their family to Australia—and all
signs indicated fans wished they
hadn’t stayed away so long.

U.K. fans have tended to remain
loyal to the group, even giving them
a No. 1 U.K. single, “You Win
Again,” as recently as last year.
The Bee Gees amply repaid this
faith with a solid set of hits that
have sold millions of units interna-
tionally. CHRIS WHITE

DICK CLARK'S AMERICAN BANDSTAND
Blossom Music Center
Richfield, Ohio

THE 35th ANNIVERSARY tour of
American Bandstand uneasily
yoked four bands together with
Clark-narrated videos that aimed to
illustrate the '50s, '60s, '70s, and
'80s. The David Fishof production
here June 19 drew a crowd of 2,200
to the 18,000-capacity shed. It was a
spotty show at best and the ever-
present reminders of tour sponsors
Canada Dry and VH-1 didn’t help.
Augmented by four dancing cou-
ples and Video Dick, the Drifters,
the Association, the Guess Who,
and the Spinners went through too
many ungainly paces. The Drifters,
with originals Charles Thomas and
Barry Hobbs, sounded lame, partic-
ularly during a strained “Up On The
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Association originals Larry Ra-
mos and Russ Giguere sweetly re-
vived the harmonies of “Never My
Love,” “Along Comes Mary,” and
“Cherish.” And alone among the
groups, this link between the Beach
Boys and Yes offered one new. tune,
Michael Sembello’s “Years of Try-
ing.”

The Guess Who evoked Spinal
Tap as singer Kenny Carter tele-
graphed his moves and Dale Russell
spun wonderful air guitar. But
“American Woman” was raunchy
and “No Sugar Tonight” as tough
as ever.

While the Spinners have a tenu-
ous relationship to the ’80s (their
version of “Cupid” was a top five hit
in May 1980), the band was sexy, es-
pecially lead singer John Edwards.
All five Spinner vocalists worked
the stage with flair, ending a thor-
oughly mixed bag on an upbeat no-
te. CARLO WOLFF

THELONIUS MONSTER
The Pyramid, New York, N.Y.

BOB FORREST SEEMS confused.
One minute, the leader singer and
songwriter for the Los Angeles
band Thelonius Monster is crooning
“Lena Horne Still Sings The Blues,”
a tribute to the possibility of racial
harmony, from the group’s latest
Relativity album, “Stormy Weath-
er,” and the next he’s playing the
Confederate rock anthem “Sweet
Home Alabama.” First, he knocks
dinosaur bands like the Who and the
Rolling Stones for taking fans’ mon-
ey away from younger bands. Then
he plays fossil-rock tracks like, well,
“Sweet Home Alabama.”

It followed then, at this June 2
show, that Thelonius Monster’s per-
formance was a wry, bittersweet
riddle. The band took the stage, ap-
parently bombed. “We didn’t get a
sound check because [lead guitar
player Mike Martt] got married this
afternoon and we went to a bar and
got drunk,” Forrest apologized. It
was hard to tell who had the bigger
buzz on—the PA system or the
band. Not that it mattered. The
Monster’s blues-boozed songs feed
on distortion.

The set started optimistically,
with a fervent version of “Walk On
Water”” from the band’s first album.
The black-togged crowd of Lower
East Siders obviously considered
the surf punks onstage their West
Coast compatriots. For the first half
hour of the Monster’s set, commu-
nal joie continued to hold sway.

Then some guy working the
sound board told the band to cut the
set short. Stopped in midstream, the
Monster reluctantly played its last
two songs. Then the band was told
they could play more. But the mo-
mentum had been lost and an al-
ready degenerate performance slid
into an uncertain show of good in-
tentions and bad vibes. Forrest and
the newly wed axeman had a drunk-
en quarrel that seemed on the verge
of blows. Martt eventually left the
stage, the rest of the band followed
and, after serenading the audience
with Janis Joplin's ‘“Mercedes
Benz,” so did Forrest.

The lights came on, the DJ began
playing, and then Thelonius Mon-
ster came back—to sludge through
more cover songs. By that point,
this reviewer wasn’t so sure she
wouldn’t rather be watching the
Who. EVELYN MCDONNELL

AMUSEMENT BUSINESS®

B, Boxscorezz

Attendance
ARTIST(S) Venue Date(s) Tlckel Price(s) Capacity Promoter
GRATEFUL DEAD Giants Stadium July 9-10 $2,401,539 115,743 Metropolitan
10510808 East Rutherford, $21 sellout Entertainment
NJ.
GRATEFUL DEAD RFK Stadium July 12-13 $1477518 2212 Cellar Door Prods.
BRUCE HORNSBY & THE Washington, $21 82,000 Metropolitan
RANGE D.C. Entertainment
CHICAGO/THE BEACH BOYS Pine Knob July 18-16 $1,093,198 49,938 Nederlander
Music Theatre $27.50/ sellout Organization
Clarkston, Mich. $20
ROD STEWART British July 16 $475,550 20,283 Perryscope
Columbia Place ($560,255 27,000 Concert Prods.
Stadium Canadian)
Vancouver, B.C. $21.50
GREATFUL DEAD Deer Creek July 15 $295,947 18,515 Sunshine
Music Theatre $19.50/%16.50 sellout Promotions
Indianapolis, Metropolitan
Ind. Entertainment
NEW ORDER Great Woods July 10 $267,353 14,765 Don Law Company
PUBLIC IMAGE LTD. Center For The $20/$16.50 sellout
SUGARCUBES Performing Arts
Boston, Mass.
BUDWEISER SUPERFEST: Greensboro July 8 14,011 AH. Enterprises
NEW EDITION Coliseum $19 15617
MC HAMMER Complex
GUY Greensboro,
KARYN WHITE N.C.
CHUBB ROCK
TESLA Irvine Meadows July 8 $254,525 15,000 Avalon Attractions
GREAT WHITE Amphitheater $20/$18.50/316 sellout
KX Laguna Hills,
Calif.
ROD STEWART Saskatchewan July 11 3280313 10,569 Brimstone Prods.
Place (3285363 sellout
Saskatoon, Canadian)
Sask. $27
FRANK SINATRA Garden State July 5 $229,316 5,362 in-house
Arts Center $65/316 9,802
Holmdel, N.J.
BON JOVI Greensboro July 15 $224.276 12183 Cellar Door Prods.
BLUE MURDER Coliseum $18.50 seflout
Complex
Greensboro,
NC.
10,000 MANIACS Wang Center June 20-22 $223,050 11,587 Don Law Co.
TiM FINN For The $19.25 sellout
Performing Arts
Boston, Mass.
TIFFANY Westbury Music July 89 $210,875 " 11,480 Music Fair Prods.
NEW KIDS ON THE BLOCK Fair $21 seflout
TOMMY PAGE Westbury, N.Y.
BON JOWV1 Carolina July 16 $210,345 11,983 c&cC
BLUE MURDER Coliseum $18.50 sellout Entertainment
Univ. of South
Carolina,
Columbia
TWFANY Valley Forge July 6-7 $206,681 11,728 Music Fair Prods.
NEW KIDS ON THE BLOCK Music Fair $21 seflout
TOMMY PAGE Devon, Pa.
NEW ORDER Jones Beach July 12 $204,140 10207 Ron Delsener
PUBLIC IMAGE LTD. Theatre $20 sellout Enterprises
SUGARCUBES Wantagh, N.Y.
LITTLE FEAT Jones Beach July 15 $204,080 10,204 Ron Delsener
MELISSA ETHERIDGE Theatre $20 sellout Enterprises
Wantagh, N.Y.
BON JOV UTC Arena July 14 $202,440 11,852 Brusco-Barr
BLUE MURDER Univ. of $17.50 seitout Presents
Tennessee,
Chattanooga
JIMY BUFFETT & THE Jones Beach July 14 $201,340 10,067 Ron Delsener
CORAL REEFER BAND Theatre $20 sellout Enterprises
THE NEVILLE BROTHERS Wantagh, N.Y.
NEW ORDER Mann Music July 14 $190,765 12,638 Conéert Company
PUBLIC IMAGE LTD. Center $20/318.50/ 13,243 Presents
SUGARCUSES Philadelphia, Pa. $15/$13.50
TOM PETTY & THE Orlando July 8 $173 382 9,781 Silver Star Prods.
HEARTBREAKERS Centroplex $18.50 seliout
THE REPLACEMENTS Orlando, Fla.
BON X Richmond July 12 $170,808 10,352 Cellar Door Prods.
SKID ROW Coliseum, $16.50 12.500
Richmond, Va.
STEVE MILLER Garden State Sune 22 $168,707 9,549 in-house
Arts Center $22.50/815 10.802
Hoimdel, N.5.
TOM PETTY & THE Starplex Suly 15 $161,841 3970 MCA Concerts
HEARTBREAKERS Amphitheatre $20.50/817.50 20,000 PACE Concerts
THE REPLACEMENTS Dallas, Texas
PERRY COMO Westhury Music July 5-6 $156,430 5,780 Music Fair Prods.
MY ALECK Fair $30 sellout
Westbury, N.Y.
LLCO0LJ Coliseum, July 7 $148,866 9,705 G Street Express
EAZYE/NWA Mississippi $16.50/815.50 10,000
SLICK RICK State
DE LA S0UL Fairgrounds
T00 SHORT Jackson, Miss.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesd