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17 Top Goncert Promoters

BY BRUCE HARING

NEW YORK Several months after
the concept was first discussed (Bill-
board, Sept. 3), top concert promoters
from the U.S. and Canada officially
formed an international trade organi-
zation at a Dec. 5 meeting in Wash-
ington, D.C.

The North American Concert Pro-
moters Assn., a nonprofit group,
unites 17 concert organizations “to
promote more harmonious relations,”
according to Ben Liss, an attorney
with Cellar Door Productions and act-
ing executive director of NACPA.
“It’s a more formal entity, just to
have a vehicle there to foster good
will.”

Founding members of NACPA are
Avalon Attractions of Encino, Calif.;

Rock Legend
Roy Orhison
Dies At 52

BY CHRIS MORRIS

LOS ANGELES Legendary
rock’n’roll pioneer Roy Orbison,
whose soaring, emotion-wracked
voice launched countless hits and
inspired a generation of musicians,
died of a massive heart attack Dec.
6 at the age of 52.

Orbison complained of chest
pains at his mother’s home in Hen-
dersonville, Tenn., a suburb of
Nashville. He was rushed by am-
bulance to Hendersonville Hospi-
tal, where he died late in the eve-
ning.

At the time of his death, Orbison
was enjoying renewed celebrity
and commercial popularity. ‘“The

(Continued on page 63)

Beaver Productions of New Orleans;
Belkin Productions of Cleveland; Cel-
lar Door Productions of Washington,
D.C.; Contemporary Productions of
St. Louis; Cross Country Concerts of
New York; DiCesare-Engler Produc-
tions of Pittsburgh; Donald K. Don-

(Continued on page 66)

Rookie Directors Can Lower Labels’ Costs

Link To Form Trade Group Wanted: New Blood For Music Vids

BY STEVEN DUPLER

NEW YORK 1In an effort to escape
videoclip clichés—and fight the battle
of the budget—major-label video pro-
duction departments are seeking new
and unknown directorial talent more
actively than in past years.

Label production executives and
representatives of video directors
agree that first-time directors are
more likely to deliver product with a
fresh look and are more amenable to
working with lower budgets than
their established counterparts are.

The average video today costs

Radio Revives ‘Shoulda-Woulda’ Hits

BY SEAN ROSS

NEW YOEK The No. 1 success of
UB40’s “Red Red Wine” reissue (Bill-
board, Aug. 13) has sent a number of
radio programmers back to their file
cabinets in search of records that
they think should have been hits the
first time around, even as the tradi-

tional fall product rush limits the
number of available playlist slots.
They’ve already found one: The 6-
year-old Canadian power ballad
“When I'm With You” by the now-de-
funct Sheriff moves from No. 50 to
No. 38 on this week’s Hot 100. That
song was the pet project of KLUC
Las Vegas MD Jay Taylor (Billboard,

ADVERTISEMENTS

Last yeas Donna Allen exploded onto the scene with her debut
album, PSRFECT TIMING, and the hit single “Serious.” On her
eagerly-awaited follow-up album, HEAVEN ON EARTH (91028),
Donna his celestial heights with ten new songs, including the first
single, "Heaven On Earth” (7-99265) (0-96599) (PR2512) and the
forthcoming “Joy and Pain.” On Oceana Records, Cassettes and
Compact Discs. Distributed by Atco Records.

TEQUILA SUNRISE, the smash Warner Bros. movie, is now a hit-
filled album featuring the monster single “SURRENDER TO ME”
performed by Ann Wilson and Robin Zander, “DONT WORRY
BABY" by The Everly Brothers with The Beach Boys, “Do You
Believe In Shame™ from Duran Duran, plus new music from Andy
Taylor, The Church, Crowded House and Dave Grusin with Lee

Nov. 26), and he isn’t the only one to
bring forth a candidate.

There is Alphaville’s 1985 record-
ing of “Forever Young” (Billboard,
June 11), which was officially reis-
sued and seems to be petering out in
recent weeks, but not before becom-
ing a top 10 hit in Phoenix, Ariz.; San

(Continued on page 60)

Ritenour and David Sanborn. A dangerous mix on Capitol.

roughly between $50,000 and $60,000,
with superstar videos often running
into six figures. But a clip helmed by
a first-time director—who is often
willing to take a smaller fee for a
chance to break into the big time—
can often be brought in for $30,000-
$40,000 or even less.

Some labels and directors’ repre-
sentatives say they are now contact-
ing film schools to find promising
young directors; other label execu-
tives tend to rely on directors’ reps to
bring such talent to their attention.

Often, say production executives, hot
new directors emerge from video pro-
duction crews, where they have served
m such posts as director of photogra-
phy, art director, or choreographer.

“There’s a feeling that we rely too

(Continued on page 69)

Orion, Hitachi
Join To Promote
Super-VHS

BY JIM BESSMAN

NEW YORK Orion Home Video and
Hitachi have joined in a campaign to
promote Super-VHS VCR sales that
will make 30 Orion and 10 Nelson S-
VHS movie titles available to Hitachi
hardware customers for a limited pe-
riod of time.

Although Orion previously fur-
nished a couple of S-VHS titles to
Mitsubishi customers in a giveaway
promotion, no other S-VHS product
from major video suppliers has been
sold in the U.S. And judging by initial
reaction from Orion’s competitors,
none of them are planning to throw
their hats into the S-VHS ring in the
near future.

(Continued on page 69)
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A SUCCESS STORY WRITTEN IN GOLD

Released over a year ago, Breathe's debut album All That Jazz is a smash
around the world thanks to #1 singles, gold sales, and growing legions of fans.

David Glasper, Marcus Lillington, and lan “Spike” Spice are Breathe. “Hands
To Heaven” and “How Can | Fall” are the smash singles
with “Don’t Tell Me Lies” coming January 3.

A gold album. A year of work. And the story isn’t over yet.
s Yy

Breathe. Afl That Jazz. s 5is3) Produced by Bob Sargeant and Chris Porfer. Management: Outlaw RECORDS

AL THAT [AZT
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Universal Records Borm In Nashville
MCA Logo Boasts Roster Of Hit Makers

BY GERRY WOOD

VOLUME 100 NO. 51 DECEMBER 17, 1988
EUROPE OPENS DOORS TO COUNTRY

The market for country music in Europe is growing, and several U.S. pro-
moters are now booking more artists on more European tours. But the
most popular country artists here aren’t necessarily the biggest draws at
European concert venues. Debbie Holley reports. Page 28

Rentrak Hits The Road

In a 15-city roadshow effort to play up the advantages of pay-per-trans-
action to video dealers and suppliers, Rentrak president Ron Berger
touched down recently in Los Angeles. Though the identities of Ren-
trak’s test stores were disclosed, details about its studio suppliers were
not. Marketing editor Earl Paige has the story. Page 20

WARNER VIDEO GETS FONDA WORKOUT
Actress-turned-fitness-instructor Jane Fonda is now promoting her ninth
videocassette, “Jane Fonda's Complete Workout,” her first on Warner
Home Video and her first priced at $29.98. Chris McGowan reports that
Warner expects the title to be a megaseller for 1989. Page 40

BMG Classics Signs Soviet Stars
In a dramatic move that will ensure its continued growth, BMG Classics
has signed a number of Russian classical performers to its RCA Victor/
Red Seal label. This arrangement is being called the largest of its kind
involving Soviet talent and a Western label. Contributing editor s Horo-

witz has additional details of the deal in Keeping Score. Page 49
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NASHVILLE With a surprisingly
powerful roster, including several
blockbuster acts and none from
the parent MCA label, the long-ru-
mored Universal Records label has
been launched in Nashville under
the aegis of veteran producer/ex-
ecutive Jimmy Bowen.

Universal artists will include
such top-line stars as Eddie Rab-
bitt, Eddy Raven, the Nitty Gritty
Dirt Band, Larry Gatlin & the Gat-
lin Brothers, Carl Perkins, Lacy J.
Dalton, and Roger Whittaker. Ac-
cording to Bowen, these acts will
be joined by the Judds after they
complete two more studio record-
ings for RCA Records. Including
some new and breaking acts, the
label debuts with 14 artists, with-
out raiding the MCA/Nashville
roster.

Bowen, named president of the
new label, is shooting to join the
top four Nashville recording com-
panies—Warner Bros., CBS, RCA,
and MCA—as an equal within
three years and to be “battling for
No. 1” at the end of five years.

The announcement and introduc-
tion of Universal’s opening roster
took place before more than 300
music industry figures Dec. 5 at
the Richland Country Club in
Nashville. Bowen will now be an
exclusive producer for both Uni-
versal and MCA/Nashville, where
he has been serving as president.

Universal will have its own A&R
and promotion staff, with James
Stroud newly appointed as A&R
director. Additional staff appoint-
ments will be made soon. The new
label will utilize the marketing and
administration services of
MCA/Nashville and will be distrib-

uted by MCA Distributing Co.

Raven, Rabbitt, and eventually
the Judds come to Universal from
RCA, the Gatlins from CBS, and
the Dirt Band from Warner Bros.
Another signee, Tim Malchak, for-
merly of Alpine Records, is one of
the brightest talents to emerge
from the ranks of the independent
labels. Other Universal acts are
Joe Barnhill Jr., Joni Harms, Scott
McQuaig, and, on the Universal
Master Series label, Preston Reed,
Larry Knechtel, and Sojiro.

Dalton’s “Survivor” album, slat-
ed to ship Jan. 18, will be Univer-
sal’s first release, with product on
the other acts forecast for the
spring.

“I'm damn proud of this roster,”
commented Bowen. “I wanted to
start a new label from Nashville—
and to do so with Irving Azoff

(Continued on page 69)

Season’s Sluggish Start Hasn’t Dimmed Hopes

One-Stops Await Last-Minute Yule Rush

BY MELINDA NEWMAN

NEW YORK Though most one-
stops have yet to experience a Christ-
mas buying rush, few have doubts
that Santa is on
his way.

“I've been say-
ing that one year
we're going to
have Christmas
and no one’s going
to come, but I
don’t think this is the year,” says
Steve Libman, president of Nova Dis-
tribution Corp., Norcross, Ga.

“I think it's all going to come home
at the last minute. We sell predomi-
nantly c.0.d. Our customers are buy-
ing hand to mouth. It’s not like the
chains, where they’re laying it in now
and hoping it will sell.”

“I really don’t think we've seen the
force of Christmas yet,” agrees Har-
old Guilfoil, major-label audio buyer
for WaxWorks, based in Owensboro,
Ky.

Nevertheless, like other one-stop
operators, Guilfoil feels joyous about
the whole year. “We're up about 10%
over last year,” he says.

Despite the delayed Christmas
rush, Libman says Nova is up 22.6%
over last year’s fourth quarter. “A
lot of that is because we're still in the
growth stage. We keep adding lines
and adding catalog.”

New business also helps account
for a more than 100% sales increase
over last year for Navarre Corp., ac-
cording to Eric Paulson, head of the
Crystal, Minn.-based company. “Stra-
tegically, we’'ve worked on some
things for the past three years that
are paying off.” 3

Sam Ginsburg, GM of Show Indus-
tries’ wholesale unit, City-1-Stop,
gives credit to his customers for the
L.A. company’s 12.8% increase this
year. “It just seems like the indies
that have survived have become
very, very strong. Everyone’s a busi-
nessman.”

Many operators attribute increases
to the breadth of attractive product.
“There’s just a lot of things to sell,”
says Guilfoil. “We’re moving a lot of
Bon Jovi, R.E.M.,, Chicago, the ‘Cock-
tail’ soundtrack, Kenny G, and Sam

Kinison. We’ve never really had such
a strong comedy album.”

Heavy metal is moving for Miami,
Fla.-based Jerry Bassin Inc. “Def
Leppard, Guns N’ Roses, Dokken—
we’re in a very good heavy metal
crowd,” says president Jerry Bassin.

Both of Mannheim Steamroller’s
Christmas albums have been across-
the-board winners among Christmas
product. Other holiday albums men-
tioned include metal sendup “A
Twisted Christmas” by Bob Rivers
Comedy Corporation and the multi-

artist jazz title “A GRP Christmas
Collection.”

Ginsburg also cites success with
cassette singles. “[BMG Distribution]
made up a [cassette single] rack that
goes on the counters. They only hold
around 30 [titles], but it shows people
the configuration, and they ask for
more. The [cassette single] business
is just excellent for us.”

This quarter’s fill-in business for
major chains, which accounts for 5%-
10% of sales at most one-stops, has

(Continued on page 63)

This story was prepared by Earl
Paige in Los Angeles and Geoff
Mayfield in New York.

NEW YORK During a quarter
when music retailers typically con-
centrate on the buying and selling
of product, some appear increasing-
ly eager to buy out their rivals.

At press time, rumors of four im-
pending deals were sweeping
through the industry, but principals
involved in the various negotiations
would not offer any official com-
ment.

The hottest speculation on the re-
tail circuit has the 115-store Sound
Warehouse chain being acquired by
Shamrock Holdings, with Dallas-
based Sound Warehouse selecting
Shamrock from a field of bidders.
that reportedly includes Where-
house Entertainment parent Adler
& Shaykin and Handleman Co., the
industry’s largest rackjobber.

A rumor widely held by music in-
dustry traders is that Sound Ware-
house tapped Shamrock during a
Dec. 5 meeting, although neither
party will confirm the deal.

Earlier this year, Shamrock ac-
quired Los Angeles-based Show In-
dustries and its Music Plus chain af-
ter it failed in its efforts to land
Wherehouse Entertainment, anoth-

Furry Of Buyout Rumors
Has Retail Biz Buzzing

er Southern California-based web.

Sound Warehouse president Ter-
ry Worrell says he is ‘“unable to
comment” on any questions involv-
ing a merger, including the date by
which the matter is expected to be
resolved. Meanwhile, a spokesman
at Los Angeles-based Shamrock,
Roy Disney’s investment firm, says
the company “does not comment on
rumors.”

The deal may not be as close to
completion as has been speculated.
As a public company, Sound Ware-
house is obligated to make full dis-
closure of such intentions. Then
again, the chain did not originally
announce that it had retained equi-
ty house First Boston, a disclosure
that some market watchers believe
is mandated by Securities and Ex-
change Commission stipulations.

Some on Wall Street, however,
believe an agreement has been
reached and that Worrell is merely
waiting for the deal to be finalized
before making the announcement.

Craig Bibb, a senior analyst for
Prudential-Bache Securities, esti-
mates the takeout price will be $25
or more per share. With roughly 5.2
million shares of stock in play, that
estimate puts the total package in
the neighborhood of $130 million.

(Continued on page 68)
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Group Seeks To Authenticate Oldies Acts

Rock’N’Roll Foundation Hits Fakes

BY BRUCE HARING

NEW YORK The Foundation For
The Love Of Rock 'N Roll Inc., a na-
tional organization devoted to ’50s
and '60s musicians and support per-
sonnel, plans to move against oldies
groups it claims are stealing work
from its pioneering membership.

At its January meeting, the foun-
dation hopes to initiate an informa-
tion clearinghouse and seal of ap-
proval to authenticate '50s and '60s
performers, a system it hopes will
eliminate job competition from
groups working under famous names
that have little or no connection to the
original performing musicians.

Adding urgency to the founda-
tion’s move is a court case now pend-
ing in New York that will determine
whether a promoter and talent agen-
cy have the right to advertise and
sponsor concerts by a Shangri-Las
band that no longer has its original
performers. The three original mem-
bers of the Shangri-Las, the plaintiffs
in the matter, are charging trade-
mark infringement.

The monies at stake in the founda-
tion’s move for authentication are
considerable, according to one source
familiar with the oldies revue busi-
ness. Big-name acts like the Drifters,
Coasters, or Shirelles can gross more
than $500,000 per year on concert ap-
pearances alone.

As part of its drive, the foundation
will ask its 300-plus membership not
to perform on multiple-act bills fea-

turing groups that do not have at
least one original member unless the
group advertises that it contains im-
personators.

“There are just so many gigs to go
around, and every time a pseudo
group goes out, we lose the possibili-
ty of gainful employment,” says Joey
Dee, president of the foundation and
lead vocalist with Joey Dee & the
Starliters (‘‘Peppermint Twist”).
“We’re trying to get a united front
with original artists, to have them

sign a paper that they will refuse to
get on a bill that features acts that
don’t have at least one original mem-
ber.”

Dee, citing a number of '50s and
'60s performers who are financially
destitute, claims a majority of that
era’s musicians are being robbed by
the flourishing number of less-than-
authentic groups.

“Allowing the groups that are less
than authentic [is] taking away from

(Continued on page 68)

NASHVILLE Howard Stark
has purchased major divisions of
the MTM Music Group here, in-
cluding MTM Records, Lawyer’s
Daughter Music (BMI), Uncle Ar-
tie Music (ASCAP), and Blu-Pal
Music (SESAC). Stark, who has
functioned as president of MTM
Music since its founding in the
mid-'80s, says he will sell the rec-
ord label, continue with the pub-
lishing segment, and establish a
production division.

The new company, of which
Stark is sole owner, will operate
as Stark Entertainment Group. A
source involved in the transac-

Former Chief Stark Buys
Major Share In MTM Music

tion says the label and publishing
acquisitions cost ‘‘a great deal
more than a million dollars.” The
entire package of MTM Music
holdings had reportedly been on
the block for about $5 million.
Not included in Stark’s pur-
chase is the building at 21 Music
Square East, from which MTM
has been operating, and the Deb-
dave/Briarpatch song catalog.
Both these properties remain
with MTM Entertainment, owned
by Mary Tyler Moore, Arthur
Price, Mel Blumenthal, and Tom
Palmieri. MTM’s television pro
(Continued on page 68)

Sony Lists $$ Info On Record Holdings

NEW YORK CBS Records’ finan-
cial results may never be separately
reported by Sony Corp., its new own-
er, but Sony has begun breaking out
financial information about its re-
corded music holdings.

In a report on its second fiscal
quarter, ended Sept. 30, Sony notes
that records, as a product category,
accounted for sales of $629 million
during that period. For the six
months ended Sept. 30, Sony’s record
revenues totaled $1.20 billion on a
worldwide basis.

The records category, according to

a Sony spokesman, includes CBS
Records Inc.; CBS/Sony, the Japa-
nese label; and the Digital Audio Disc
Corp., which operates CD plants in
Terre Haute, Ind., and Austria.

No information is available, he
says, on the individual sales of these
wholly owned Sony subsidiaries. But
he adds that approximately 70% of
the record revenues come from non-
Japanese sources and 30% from Ja-
pan. “That 30% is almost the equiva-
lent of CBS/Sony,” he states.

The last CBS Inc. financial state-
ment that included full figures on its

NEW YORK Two California
firms and a Moscow cooperative
have signed an agreement to
manufacture T-shirts and sweat-
shirts in the Soviet Union.
StoryFirst Entertainment and
Sanctuary Music, both of Holly-
wood, Calif., and Symbol Cooper-
ative of Moscow signed up for
‘the joint venture Oct. 22. Symbol
will manufacture T-shirts and
sweatshirts in the Soviet Union
using eqiiipment provided by the
Hollywood firms. The products
willbe marketed first in the
-U.S.8.R. and, as quality im-
proves,” will be exported to the
U.S. and throughout the world.
Exporting is expected to begin in
two to three years, says a Sto-

U.S. Deal Sets Homegrown
T-Shirts For Soviet Fans

ryFirst spokesman.

The Symbol Cooperative is one
of the new Soviet cooperatives
that have sprung up under the
Soviet policy of perestroika. It
has manufactured and silk-
screened sweatshirts for the So-
viet domestic market and for the
tourist trade since 1987. Story-
First Entertainment produces
and coordinates U.S./Soviet en-
tertainment activities; Sanctuary
Music is an international man-
agement firm, merchandiser, and
marketer. .

. Jim*Hickman, a partner in
StoryFirst Entertainment, says
it has not yet been determined
which musie groups will have

(Continued on page 66)

former CBS Records subsidiary re-
ported that the record company’s
sales for the nine months ended Sept.
30, 1987, were $1.19 billion. The la-
bel’s operating profits for that period
were posted as $141 million.

In a recently released ‘“Communi-
cations Industry Report,” New York
investment bankers Veronis, Suhler
& Associates Inc. estimate that CBS
Records’ full-year revenues for 1987
totaled $1.75 billion, with pretax oper-
ating income of $201.9 million.

If Sony’s record revenues for the
first half of its fiscal year were dou-
bled, the putative results for the
whole year would be in the $2.4 bil-
lion range. But, of course, CBS Rec-
ords’ sales would account for only
part of this sum, albeit the major por-
tion.

Sony says the corporation’s net
sales increase of 46.3% in its second
quarter partly reflected “the addition
of sales generated by our record op-
erations, including CBS Records Inc.,
which were buoyed by expanding
sales of compact disks.”

It should be noted that revenues of
CBS/Sony, Japan’s leading record
company, were not stated as part of
either Sony’s or CBS’ sales before
Sony acquired CBS Records. The
only figure CBS Inc. furnished from
the joint venture in those days was
50% of its posttax income, which in
1986 amounted to $20.8 million.

Now CBS/Sony is a wholly owned
subsidiary of Sony, and its financial
data are included in Sony’s consoli-
dated balance sheet, pursuant to a
change in U.S. accounting rules by
the Financial Accounting Standards
Board. KEN TERRY

All The King’s Men. Capitol artist Carole King, taking a break from recording
her new album at New York's Skyline Studios, joins some famous friends at the
China Club. Pictured, from left, are Foreigner’s Mick Jones, the Rascals’ Gene
Cornish, King, Eric Clapton, and bassist Nathan East. (Photo: Dominick Conde)

EXECUTIVE TURNTABLE

RECORD COMPANIES. Bobby Colomby is appointed VP, creative development,
West Coast, by CBS Records in Los Angeles. He was music correspondent,
commentator, and occasional co-anchor for CBS-TV’s “The Morning Pro-
gram.”

Epic/Portrait/CBS Associated Labels in New York names Steve Backer
director, national promotion. He was director, national video promotion, for
the label.

Atlantic Records in New York promotes Jim Gallo to director, marketing
operations, and appoints Lee Ann Schuler, artist relations coordinator.
They were, respectively, director of merchandising and secretary, both for
the label.

Geffen Records in Los Angeles makes the following appointments: Peter

COLOMBY BACKER GALLO BARON
Baron, director, video production; Mary Gormley, A&R in the New York
office; and Justin Fontaine, Kansas City and St. Louis promotion represen-
tative. Baron was director of video production and promotion for Arista
Records; Gormley was in international A&R for PolyGram Records; and
Fontaine was Kansas City local promotion manager for Capitol Records.
Linda Todd is named associate director, A&R administration, for CBS

Records International in New York. She was manager, A&R administra-

- >
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FROEHLIG

TODD LANDRY STEEL
tion, for the label.

Elektra Records in New York promotes Michelle Piza to manager,
graphic arts production. She was production coordinator for the label.

Elizabeth Brooks is named product manager, international, for Poly-
Gram Records in New York. She was director of national alternative album
promotion for Relativity Records.

Chrysalis Records in New York promotes Paule Diamond to production
manager. She was in production for the label.

Toni Sallie is named black music promotion manager for the mid-South
by Warner Bros. Records in Los Angeles. She was a columnist for Black
Radio Exclusive.

PUBLISHING. Suzanne Landry is promoted to VP, general and copyright ad-
ministration, for SBK Entertainment World in New York. She was director,
general and copyright administration, for the company.

EMI Music Publishing in Nashville appoints Celia Hill Froehlig VP, pro-
fessional activities. She was a professional manager for Warner/Chappell
Music Publishing.

David Steel is appointed VP, East Coast, for Virgin Music America in
New York. He was East Coast director for the company.
oVIDEO PEOPLE on the movs, see page 43
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“Star quality tattooed on every inch of ber skin... the voice is a deep and frz’ghtening
thing...a magnificent talent”

NME

“An album that demands and rewards serious listening.’

ProprLE MAGAZINE

- “A top contender for artist of the year... a breathtaking video clip of stunning
sophistication and quality.”

VH-1 * NORMAN SCHOENFELD

““Happy Ever After’ is the most inquired about vocal record on The WAVE, bar none.
A very evocative record from a very provocative new artist.’

KTWY « TuE WAVE/LA ¢ CHRris BRODIE

“With beavy assistance from VH-1 and the music press, Virgin is slowly but steadily
building a US following for Julia...soft and compelling sound characterized by
sopbisticated melodies.”

BiLLBOARD + STEVEN DUPLER

“A strong selling pattern is developing... the Letterman appearance made an impact...
In-store play sells this record. Sales are building”

SENIOR VP, WEA ¢« FRAN ALIBERTE

“Our pbones were so active on ‘Happy Ever After’ that we moved it into power rotation.
We feel Virgin bas another ground breaking artist in Julia Fordbam.

WNUA/CHicacO - BoB O'CONNOR

“With the emergence of VH-1 airplay, Julia is poised to become a major new artist.
Good sales already.”

STRAWBERRIES - JEFF COHEN

“A striking debut...with surprising depth and autbhority.”
ROLLING STONE

‘f]ulza bas bad the #1 album on our network for the last 4 weeks. Listener response to
‘Happy Ever After’ bas been unsurpassed in 1988. It can’t miss.”’

THE BREEZE - ROB MOORE

“One of the truly great debuts of '88. It gets my vote for sleeper of the year.”
LECHMERE - DAVE CURTIS

A gold album in the UK. Sales over 65,000 in the US.
JULIA FORDHAM

Sfeaturing “Happy Ever After” - On Virgin Compact Discs, Cassettes and Records

© 1988 Virgin Records America, Inc.
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New York Alive With Live Music
But More Midsize Venues Called For

This story was prepared by Steve
Gett and Melinda Newman.

NEW YORK By most indications,
the live music scene here is flourish-
ing, with many venues reporting that
more pop and rock acts are being pre-
sented than in years past.

Although the winter concert dol-
drums have set in at the city’s only
arena-size venue, the 20,000-seat
Madison Square Garden (which is
now busy with sports bookings),
there seems to be plenty of action in
smaller facilities.

“There’s a great deal going on in
the clubs and on the midsize level,”
notes John Scher, head of the New

Jersey-based Monarch Entertain-
ment Bureau, which presents acts at
The Ritz, the Beacon Theatre, and
Madison Square Garden’s Felt Fo-
rum, among other Gotham venues.
“The Ritz [capacity 1,500] is enor-
mously busy; the Beacon is pretty
busy, too. As we get close to the holi-
days, there’s a lot more smaller and
midsize things.”

The Beacon Theatre, which began
hosting shows when it reopened in
May 1987 after a temporary closure,
is now presenting name acts on a reg-
ular basis. This year, there have been
140 concerts at the 2,700-seat land-
mark venue, up from 60 in 1987.

Acts have been appearing at other

Jukehox Operators, Labels
Aim To Renew Historic Ties

BY MELINDA NEWMAN

NEW YORK In an effort to renew
their ties, 20 jukebox operators and
record label representatives from
such majors as WEA, EMI, A&M,
Arista, and RCA met here Dec. 1 to
discuss ways to celebrate the juke-
box’s 100th anniversary.

It was the second meeting between
record labels and the Amusement &
Music Operators Assn. since the for-
mation of the organization’s Jukebox
Promotion Committee 14 months
ago; the first meeting occurred in
Nashville in May. The AMOA says its
1,400 members operate 115,000 of the
nation’s 225,000 jukeboxes.

“We're trying to remarry the juke-
box and the record industry,” AMOA
label liaison Sam Atchley told the at-
tendees, referring to a period of ne-
glect that occurred during the early
’80s, when the coin-operated industry
focused more on video games than on

jukeboxes.

However, given the lackluster re-
sults from the previous meeting, at
least one attendee, Recording Indus-
try Assn. of America VP Jim Fishel,
was skeptical about the committee’s
ability to instigate change. “We've
had these meetings before, and noth-
ing’s really flown,” he said. “You rec-
ord company people can't just regur-
gitate the information to your man-
agement; you have to really have
input.”

Thus far, RCA is the only record
company to incorporate a 100th anni-
versary jukebox logo on its T-inch
promotional and commercial releases
[Billboard, Nov. 5.]

However, Atchley said circum-
stances had changed sufficiently to
make a difference. “There hasn’t
been a specific person from the
AMOA side to coordinate with [the la-
bels],” he said. “That will now be part

(Continued on page 66)

Songuwriters Win Achievement Award

NAS Salutes Goffin & King

BY CHRIS MORRIS

LOS ANGELES The team of Gerry
Goffin & Carole King received the
National Academy of Songwriters’
third Lifetime Achievement Award
at the NAS’ fourth annual Salute To
The American Songwriter at the Wil-
tern Theatre here Dec. 3.

King, making her first appearance
on a concert stage in four years, was
joined in a medley of hits by her part-
ner and ex-husband, Goffin (who per-
formed an off-key yet emotional ver-
sion of “Will You Love Me Tomor-
row”’), and the couple’s two
daughters, Louise and Sherry Goffin.

Goffin and King accepted their
honors from Barry Mann and Cyn-
thia Weil, their longtime Brill Build-
ing rivals and the first recipients of
the Lifetime Achievement Award.
(The team of Eddie Holland, Lamont
Dozier, & Brian Holland was honored
last year.)

NAS consultant Ron Anton, BMI
West Coast VP of performing rights
until his retirement earlier this year,
accepted a plaque honoring his activi-
ties in behalf of the songwriting com-
munity from NAS executive director
Kevin Odegard.

This year's program was the first
to be taped for TV, and many attend-
ees complained that the concert’s late
start and protracted five-hour run-
ning time were results of hang-ups
created by the VH-1 crews. One act
on the bill, Atlantic Starr, was forced
to stop in midsong because of a TV
glitch.

While Tom Kelly & Billy Steinberg,
Desmond Child, Diane Warren, and
Hollywood pros Al Kasha and Joel
Hirschhorn all turned in sets, the em-
phasis this year was on performer/
writers, perhaps due to the involve-
ment of the cable network.

The evening’s crowd-pleasing high-
lights included a three-song set by
Brian Wilson; the two-song pairing of
Los Lobos and blues master Willie
Dixon, who was backed by his grand-
son Alex on “Seventh Son”’; and a
buoyant set of hits by Kenny Log-
gins. Linda Ronstadt, on hand as an
unannounced guest, joined a number
of scheduled performers.

The show wrapped before a great-
ly diminished house after 1 a.m. with
a version of Goffin & King’s “The
Loco-Motion” performed by all
hands.

midsize venues around the city, in-
cluding the Felt Forum, Town Hall,
Carnegie Hall, and the Roseland Ball-
room.

For example, the number of pop,
jazz, and ethnic shows brought into
Town Hall by outside promoters is in-
creasing ‘‘about 10% yearly,” says
the hall’s office manager, Ellen Ann
Kafkalas. Among this year’s offer-
ings at the 1,500-seat theater were
shows by Basia, Cissy Houston, Lio-
nel Hampton, and Warren Zevon.

At Carnegie Hall, booking manag-
er Gilda Weissberger says that al-
though there is no final tally, 1988’s
total number of shows could exceed
last year’s 290 at the 2,800-seat ven-
ue.
Although it is now presenting its
annual Christmas Spectacular, the
5,846-seat Radio City Music Hall has
been active with self-promoted con-
certs. By November, the venue had
hosted 126 shows, up 19 from last
year’s 107.

On a smaller scale, the World, a
major club in lower Manhattan, is

(Continued on page 66)

The Eyes Have It. Retinitis Pigmentosa International highlights its 16th annual
Fighting Blindness Benefii with a tribute to Motown artist Smokey Robinson and
the new song and music video “Forgotten Eyes.” Robinson and more than 50
other celebrities performed on the song, which was written especially for RP
International. Pictured, from left, are Helen Harris, president, Retinitis
Pigmentosa International; Jheryl Busby, president, Motown Records; Robinson;
and Berry Gordy, Motown founder.

FEMALE SONGWRITERS are winding up their best
year ever in terms of No. 1 pop hits. Five No. 1 singles in
1988 were written entirely by women—more than in the
previous 10 years combined. Diane Warren, who wrote
the current chart champ, Chicago’s “Look Away,” fol-
lows on the (high) heels of Carole Bayer Sager & Toni
Wine (Phil Collins’ “Groovy Kind Of Love”), Debbie
Gibson (her own “Foolish Beat”), Gloria Estefan (Mi-
ami Sound Machine’s “Anything For You”), and Lois
Blaisch (Tiffany’s “Could’ve Been”).

cially impressive because
in the previous 10 years,
only four No. 1 singles
were written entirely by
women. Those distaff
songwriters were Donna
Weiss & Jackie DeShan-
non (Kim Carnes’ “Bette

This flurry of female-

formulated hits is espe-
ErreneRe e
e e

Davis Eyes’’), Florrie

Palmer (Sheena Easton’s
“Morning Train”), Dolly
Parton (her own “9 To 5”), and Toni Tennille (the Cap-
tain & Tennille’s “Do That To Me One More Time").

In the '70s, six No. 1 hits were written entirely by fe-
male songwriters. The writers were Stevie Nicks (Fleet-
wood Mac's “Dreams”), Pam Sawyer & Marilyn
McLeod (Diana Ross’ “Love Hangover”), Carly Simon
ther own “You’re So Vain”), Melanie (her own “Brand
New Key”), Carole King (James Taylor’s ‘““You've Got
A Friend”), and King & Toni Stern (King’s “It's Too
Late”).

Four No. 1 hits in the ’60s were written entirely by
women. The females responsible: Laura Nyro (the Fifth
Dimension’s ‘“Wedding Bell Blues”), Bobbie Gentry
ther own “Ode To Billie Joe”’), Ruthann Friedman (the
Association’s “Windy”’), and Soeur Sourire (her own
“Dominique,” performed under the name the Singing
Nun).

From 1955-59, only one No. 1 hit was written entirely
by a woman. Sharon Sheeley earned the distinction for
writing Ricky Nelson’s “Poor Little Fool.”

Thus, the number of chart-topping singles written en-
tirely by women has climbed from one in the mid-to-late
’50s to four in the "60s to six in the *70s to nine (so far) in
the '80s. Do you get the feeling, guys, that pretty soon
they’re not going to need us for anything?

FAST FACTS: U2’s “Rattle And Hum” logs its sixth

by Paul Grein

Women Writers Have Year To Remember;
U2 Holds On To Familiar No. 1 Album Spot

week at No. 1 on the pop albums chart. “The Joshua
Tree” held the top spot for nine weeks last year, which
gives the Irish band a total of 15 weeks at No. 1 on the
pop albums chart—a tally topped by only three acts in
the past five years: Prince (27 weeks), Whitney Hous-
ton (25 weeks), and Michael Jackson (23 weeks). Two
other acts are tied with U2 with 15 weeks on top in this
five-year period: Bruce Springsteen and George Mi-
chad {counting his Wham! grand slam).

Two albums leap into the top 30 in only their second

= week on the chart. Pink
Floyd’s “Delicate Sound
Of Thunder” vaults from
No. 57 to No. 16, and Tif-
fany's ‘“Hold An Old
Friend’s Hand’’ jumps
from No. 63 to No. 27. It's
Pink Floyd’s second
straight album to reach
the top 20 in just two
weeks. Tiffany’s album is
off to a much faster start
than her debut, which took
eight weeks to crack the top 30.

Kiss’ “Smashes, Thrashes & Hits” jumps from No. 40
to No. 25, becoming the highest-charting greatest-hits
album of this holiday season. Runners-up are “Jour-
ney’s Greatest Hits,” which jumps to No. 28, and Fleet-
wood Mac’s “Greatest Hits,” which leaps to No. 49. Fur-
ther back in the pack: compilations by Dire Straits, Paul
Simon, Aerosmith, the Judds, Bananarama, and
Earth, Wind & Fire.

Sheena Easton’s “The Lover In Me” jumps to No. 10
on the Hot Black Singles chart. It's the Scottish singer’s
second top 10 black hit, following “Sugar Walls,” which
reached No. 3 on the black chart in 1985. The key differ-
ence: “Sugar Walls” broke at pop and black radio simul-
tanecusly, while “The Lover In Me” is breaking black
first. On the Hot 100, it is only up to No. 41—though it’s
climbing fast. Prince wrote and produced ‘“‘Sugar
Walls”; L.A. Reid & Babyface did the honors on the
new hit.

Cherelle lands her first No. 1 hit on the Hot Black Sin-
gles chart with “Everything I Miss At Home.” The L.A.
native reached No. 2 on the black chart with two duets
with Alexander O'Neal—“Saturday Love” and “Never
Knew Love Like This.” The current hit is the eighth No.
1 blaek hit in less than three years for producers Jimmy
Jam & Terry Lewis, following hits by Janet Jackson,
Herb Alpert, Alexander O’Neal, and Morris Day.
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Editorial

MANY OBSTAGLES REMAIN IN DAT’S PATH

THE RECENT meeting between representa-
tives of record companies and electronics manu-
facturers in London points toward a long over-
due breakthrough on the issue of DAT. But even
if the two sides agree on a technical solution
that will safeguard copyright holders’ interests,
the success of DAT is far from guaranteed.

By all means, a solution should be found to
make DAT makers more confident of success
when they engage in a full-blown DAT launch
worldwide. New technology always has a right
to be tested in the real world of consumer choice,
although the labels’ copyright concerns are to-
tally legitimate.

But the consumer, facing ever newer ‘‘break-
throughs’ in home entertainment, may see no
compelling reason to buy DAT. And if the big
unit sales aren’t there, the normal price reduc-
tions that follow mass-market acceptance won't

be there, either; witness the continuing luxury
status of Super-VHS decks and camcorders.

We don'’t doubt that DAT represents a quanti-
fiable advance in tape recording and playback
quality. But in an age of high-quality cassette
sound, is the consumer eager to shell out $2,000
for a deck and about $30 per unit for prerecord-
ed software when he appears greatly pleased
with the sound and convenience of the CD and
the much improved cassette? We have our
doubts.

The argument can be made, however, that the
whole world is going digital and that sooner or
later, analog tape will be replaced by something
that offers better sound reproduction and en-
hanced accessibility. At the moment, the next
product in line is DAT, but even in the rosiest of
scenarios, it will take several years for DAT to
become a mass-market winner.

In the interim, erasable CDs, or some other
new recording technology that is still on the
drawing boards, may feed the potential market
for DAT. Thus the success of the DAT system
may hinge on prices being reduced fast enough
to establish the product before it has to fight off
the competition. But that may be difficult to do,
at least on the hardware side, since the technolo-
gy is said to be very complex.

Due to all of these factors, DAT is far from
being a shoo-in, even if the major labels make
their repertoires available in the format. But the
recognition by some electronics companies that
record companies and artists need protection—if
not compensation—from home taping is most
welcome. If it leads to closer cooperation be-
tween hardware and software makers, it will
benefit both industries.
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Judiciary May Yield On Sound-alikes

DOES SINGER OWN RIGHTS TO HER VOICE?

BY LEONARD M. MARKS

Imitation may be the sincerest form
of flattery. But in a suit brought by
an unflattered Bette Midler over
commercial use of a sound-alike ver-
sion of her ‘“Do You Want To
Dance,” the 9th U.S. Circuit Court of
Appeals ruled that the Divine Miss M
can claim tortious misappropriation
of her property rights. The unani-
mous decision may presage judicial
acceptance of claims based on unau-
thorized imitations of particular sing-
ers’ vocal styles.

The chain of events leading to the
Midler case began in 1984, when the
advertising agency Young & Rubi-
cam created a television advertising
campaign for Ford Motor Co. It was
the intent of the campaign to use 19
songs that would be performed
where possible by the artists who had
popularized them.

Midler declined Young & Rubi-
cam’s invitation to perform her com-
mercially successful “Do You Want
To Dance” as part of the campaign.
The advertising company then hired
one of Midler’s backup singers and
requested that she attempt to sound
as much like Midler as possible.
When the commercial was broadcast,
the recording sounded so much like
Midler that her closest friends be-
lieved it was her.

Midler’s lawsuit against the adver-
tising agency and Ford for damages
and injunctive relief was based on
California Civil Code 3344, which pro-

hibits the use of “another’s name,
voice, signature, photograph or like-
ness, in any manner” for commercial
purposes as well as invasion of priva-
cy and common-law claims based on
the right of publicity and the laws
against unfair competition.

The district court, after concluding

same rights to vocalists—who have
invested their time and energy in per-
fecting a unique performing style—
that have been recognized on behalf
of celebrities Woody Allen and Jac-
queline Onassis in actions against
look-alikes.

In some earlier cases, the fact that

‘Sound-alike actions
are arguably more
compelling than
look-alike actions’

Leonard M. Marks is a senior partner in
the New York law firm of Gold, Farrell &

Marks.

that the defendants’ conduct was
that “of the average thief,” neverthe-
less dismissed the complaint on the
grounds that no legal principle would
support a claim based on imitation of
voice.

In reversing this decision, the cir-
cuit court held that Midler had a com-
mon-law property right in her voice
and that the defendants’ conscious
appropriation of her voice violated
California tort law. By recognizing
that “a voice is as distinctive and per-
sonal as a face” and equally subject
to protection, the court afforded the

the defendant had obtained a license
or other permission from the copy-
right holder of-the underlying work
proved fatal to vocalists’ common-
law claims against sound-alike imita-
tions. The obstacle was the federal
preemption of the copyright laws.
Young & Rubicam did have a li-
cense to use the song that Midler had
recorded, yet the appeals court did
not regard that as an insuperable ob-
stacle to her suit. In rejecting the fed-
eral preemption argument on the
ground that a voice is not copyrighta-
ble, the court was apparently per-

suaded by the fact that Midler was
basing her claim on her voice, which
is not “fixed in a tangible medium of
expression,” as opposed to the song
itself.

Nevertheless, this analysis does
not deal with the policy arguments in
earlier cases. In those instances, the
defendants had obtained rights—con-
sistent with the copyright laws—to
the underlying song, and those rights
would have been undermined if the
common-law claims had been upheld.
The appeals court also did not consid-
er the legislative history of the 1976
Copyright Act, which evidences an in-
tention to allow state publicity and
privacy claims.

The circuit court upheld the district
court’s rejection of Midler’s claim
based on California’s right-of-privacy
statute. The judges concluded that
because the defendants had not used
Midler’s actual voice and the statu-
tory reference to “likeness” was lim-
ited to visual imitation, the law was
simply inapplicable.

The court did not explain its conclu-
sion that the term “likeness” in the
statute must be limited to visual im-
ages, a conclusion that is at odds with
its finding that “a voice is as distine-
tive and personal as a face.”

It is extremely doubtful that many
laymen share the opinion of the judi-
ciary that an entertainer may not be
as readily identifiable by voice as by
image. The ability to recognize not
only the distinctive voices of specific

(Continued on page 62)

KEEP LISTINGS CURRENT
Many thanks for the symbols indicat-
ing additional configurations on the
singles charts. I have collected vinyl
singles for some time and I am look-
ing forward to future purchases of
CD singles.

However, could you please keep
your listings current? I purchased

the CD single “Bad Medicine” by Bon
Jovi about 10 weeks ago. For half of
that period, it was not listed as being
available in that format. I can only
wonder 1if there are other singles
available on CD that you fail to men-
tion.

Now if CBS Records would drop its
current packaging of CD singles and
adopt that of Warner Bros., Virgin,
PolyGram, and Rhino, the format
might be more attractive to the pub-
lic.

Vincent P. Ruscavage
Pittsburgh

BREAK DOWN BARRIERS
I enjoyed Michael Brettler's first-
hand report on the developing music
scene in the U.S.S.R. (Billboard, Nov.
19). 1 am glad to see that the Soviets
are finally realizing that they cannot
suppress the rock/pop music that
their children and young adults love.
Their eagerness to do business
with the Western world has been
long overdue. Exchanging musical
talent and expanding our working re-

. lationship will enhance the Soviet

Union’s culture and will be financial-
ly rewarding to their people. Let us

continue to break down this musical
barrier between the two worlds.

Victor Kaplij

President

Westwood: Entertainment Group

Edison, N.J.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Outlets Gear Up For P

BY TERRY WOOD

LOS ANGELES Year-end count-
down programs require considerable
time and effort from programming
departments and yield few ratings
benefits. Even so, listeners have
come to regard such programs as tra-
ditional, compelling most major-mar-
ket stations to produce them in house
every year.

“It’s not a real ratings grabber, but
it's a nice cap to the year,” says KIIS

‘It's not a ratings
grabber, but it’s a
nice cap to a year’

Los Angeles APD Gwen Roberts.
“We don’t feel we have to do it, but
we have for the last five or six years,
and it’s become a tradition.”

KIIS plans an eight-hour count-
down of its top 102.7 songs (the .7
song being a novelty track) based on
its weekly charts, culminating at mid-
night. Like most stations planning
such shows, KIIS will repeat its
countdown on New Year’s Day.

Because New Year’'s Eve count-
downs have become what Greg Au-
sham, PD of WLZR-AM-FM Milwau-
kee, calls “a top 40 ritual,” not run-
ning one is often a radical
programming decision. “Once they
become a tradition, people really ex-
pect them,” says KPLZ Seattle PD
Casey Keating.

“Countdowns are good sellers and
build a sense of purpose and excite-
ment for your station,” says top 40
KITY San Antonio, Texas, PD Rick
Upton. But in album rock, where the
big countdown effort goes into the
traditional Memorial Day all-time
countdown, KLLOS PD Charlie West
isn’t planning one for New Year’s
Eve. “For this format, countdowns
are not all that valuable,” he says.

While he’s also ambivalent about
countdowns at album rock stations,
Ausham will probably repeat last
year’s well-received effort—playing
three cuts from each of WLZR's top
30 CDs of the year.

WMMR Philadelphia does Memori-
al Day and year-end countdowns. PD
Ted Utz distributes ballots through a
local ticket agency, soliciting not only
listeners’ favorite songs, but also fa-
vorite concerts, albums, etc. “Any
time you can involve a listener four to
five weeks before you air the event, I
think it’s an important part of pro-

gramming,” he says.

Ausham feels that “a good count-
down should challenge the listener.
You should put a current like Guns
N’ Roses at No. 1. That'll give people
something to talk about.”

“If you run a countdown of the
greatest songs of all time, anyone
can practically name all the songs in
the top 15: ‘Roundabout,’” ‘Green
Grass/High Tides,” ‘Freebird,” ‘Light
My Fire,” ‘Funeral For A Friend,’
‘Long Time,” ‘Kashmir,” ‘Stairway To
Heaven,’ and so on. Those are all long
songs, too. It takes you two hours
just to get through the final 15.

KLOS stirred up listeners when its
Memorial Day countdown had Pink
Floyd’s “Comfortably Numb” on top,
instead of the traditional “Stairway
To Heayen.” West says listeners, not
the programming department, made
the change. “This year’s list was
based entirely on votes taken by our
switchboard. The Pink Floyd song
won by exactly one vote.”

But WNUA Chicago PD Bob
O’Connor thinks countdowns are of-
ten determined by programming de-
partments as much as by listener in-
put. “We get calls from people sug-
gesting songs we've never played,”
he says, “but most are consistent
with the format.”

Even though its adult alternative
format makes it an unlikely candi-
date for a traditionally top 40 pro-
graming tool, WNUA Chicago plans
a top 100 review surveying the sta-
tion’s brief history. And KINK Port-
land, Ore., will celebrate its upcoming
20th anniversary with a similar six-
hour, two-decade retrospective.

AC KVIL Dallas is producing a
year-end review similar to the
“Sound Of [insert year]”’ countdowns
that top 40 stations ran during the
’60s and "70s. “We like to drop in local
news items that occurred during the
year,” says PD Tom Watson. “That
helps rewind the memory of our audi-
ence and touches a lot of their warm
spots. It's a lot of work, but it sounds
good on the radio and it benefits the
station.”

Jim Robertson, PD of KIKK Hous-
ton, is content to run ABC's “Ameri-
can Country Countdown’ as its year-
ly wrap-up. “We certainly have the
capacity and resources to do our own
show,” he says, “but it's a lot of work
for something that really has no im-
pact on ratings. If you work with
your syndicator far in advance, you
can arrange to have local drop-ins in-
cluded in your program.”

Last year, country KNIX Phoenix

{ L%

o

dropped in blocks of year-end high-
lights with its regular programming.
While the station has sold recordings
of its countdowns through local busi-
nesses, PD R.J. Curtis is undecided
about putting lots of effort into a
year-end countdown that will run on
a weekend this year.

opular Year-End Countdowns

That doesn’t bother WMMR's Utz.
“We spend a lot of time maximizing
our drive times, middays, and eve-
nings,” he says. “So what's left?
Weekends. We have no throwaway
dayparts at this station.”

For countdown junkies, one of the
year-end highlights is listening for lo-

cal hits or unusual choices. Among
the top 97.7 at crossover KHQT San
Jose, Calif., this year, listeners can
anticipate Johnny O’s “Fantasy Girl”
and Sa-Fire’s “Boy, I've Been Told.”
PD Steve Smith likes to do “anything
that reinforces how connected we are

(Continued on page 60)

WRKS-FM New York is sold by GenCorp subsidiary RKO General to
Summit Communications for $50 million. Approximately $32 million
of the purchase price will go to RKO, and approximately $17.5 mil-
lion will be paid in roughly equal amounts to the five competing ap-
plicants. The agreements in place between RKO and Summit include
a settlement of related license proceedings pending before the Fed-
eral Communications Commission.

JERRY CHARM is promoted to GM at WZLX Boston. Charm had been
the station’s GSM for the past three years.

KELLY KARSON is appointed GM at WLTD Lexington, Ky. Karson was
previously OM at WPZZ Indianapolis.

Sean Ross is on vacation, this week’s Vox Jox is writ-
ten by Peter Ludung.

THE PENDING SALE of NBC’s WKYS-FM Wash-
ington, D.C., to Albimar has cleared one of its final
hurdles. WKYS PD/morning man Donnie Simpson
has signed a four-year contract with Albimar at an an-
nual rate of roughly $700,000. The contract also gives
him considerable freedom to pursue outside projects.
At last word, the WKYS price tag had been trimmed
somewhat, but it is still more

WKYS Gives Simpson A Sweet Contract:
RTNDA Wraps Up Hectic News Year

decline in the percentage of minorities in the news-
room, says RTNDA president Ernie Schultz.

As usual, television commanded a stronger pres-
ence at the convention than radio, although most of
the news directors from the major-market news and
news/talk stations were there. That presence was
reinforced by this year’s choice of chairman-elect
Tom Bier, news director at WISC-TV Madison, Wis.
He defeated radio’s ABC Information Network di-
rector Rob Sunde.

Former Secretary of Educa-

than $40 million.

URBAN WILD Boston was
dealt a blow when news director
Al Williams died of a heart at-
tack Dec. 3. Billboard offers its
condolences to Williams’ family
and WILD.

Williams’ passing comes on
the heels of the departure by

JOX

tion William Bennett berated
the group for the lack of special-
ty reporting on education during
his address, saying, “Only [Na-
tional Public Radio] has an edu-
cation reporter.” He said scruti-
ny will make for better schools
and better teachers and added,
“Sunlight is the best disinfec-
tant.”” The convention show-

former PD Elroy R.C. Smith to
pilot KMEZ Dallas’ switch to ur-
ban. WILD GM Kendell Nash says there is also “an
80% possibility’’ that recently appointed MD Caro-
lyn Robbins will follow Smith to the new KMEZ. In
the wake of last week’s developments, Nash promot-
ed weekender Steven Hill to PD (Billboard, Dec. 10).
Nash is now accepting T&Rs at the station for the
ND and MD slots.

Meanwhile, Summit Broadcasting has pushed
back the debut of KMEZ’s new urban format. The
new station’s VP/GM, Jim Stanton, says the station
will be up by the end of the year but declines to be
specific about the target date or the new calls. Stan-
ton says the new station is still short a morning
show, and that has presumably held up the launch.
He confirms, however, that Smith has hired three
staffers, including Jay Douglas, from cross-town
top 40 KHYI “I-95.”

CROSSOVER KKSS Santa Fe, N.M., has put PD
Bill Thomas on special assignment to SunGroup
president Frank Woods and brought in former
KBEQ Kansas City, Mo., morning man Tomm Riv-
ers as his replacement. Rivers also comes aboard to
do the morning drive for a reunion with former part-
ner Bruce Cooley. The two will be known as Lobo &
Coyote in Santa Fe.

Consultant Jerry Clifton first teamed the two
five years ago at KTSA San Antonio, Texas, and
they moved as a team to KROY Sacramento, Calif.
Thomas then went to KBEQ and Cooley formed his
own voice-over business. KKSS GM Art Samuel
says Thomas was ‘kicked upstairs” to work on pos-
sible SunGroup acquisitions and group program-
ming.

A TOTAL OF 1,489 news directors gathered in Las
Vegas Nov. 30-Dec. 3 for the 43rd annual Radio and
Television News Directors Assn. Convention.
Many participants were already exhausted on arriv-
al, glad that the presidential election, the Olympic
Games, and the 25th anniversary of JFK’s death had
passed. The attitude expressed by a number of at-
tendees was, “Now we can relax and party through
the holidays and things will get back to normal.”
Tops on the list of industry issues were efforts to
bring back the fairness doctrine and to combat the

by Sean Ross

stopper turned out to be ABC
Television news correspondent
Jeff Greenfield, who encouraged news directors to
get back to the heart of the news, which means ‘‘de-
veloping your people and your sources.”

Ed Bradley of CBS Television’s ‘“60 Minutes” ad-
dressed the growth of “‘infotainment’”’ program-
ming, saying, “We cannot succumb to the pressure
of ratings by steering news in that direction.”

PROGRAMMING: After several months on the job,
Lee Chambers is out as PD of top 40 KQXR “Q94”
Bakersfield, Calif. His immediate replacement was
Chris Squires—PD of rival crossover outlet
KKXX—but two days later, Squires decided he was
more comfortable with his former employer and re-
turned to KKXX. That leaves Q94 without a PD and
Chambers looking for another medium-market PD
slot or major-market support staff position. Call him
at 805-664-9191. KQXR GM Rogers Brandon is still
looking to fill the PD slot that MD Rick Simon is
temporarily filling. Q-94 is consulted by Ron White.

Cindy Slater is out as rocker KDKB Phoenix’s
PD after one year. She had previously been PD at
WAAF Worcester, Mass. KDKB GM Chuck Artigue
says he's taking T&Rs now for a round-of January
interviews.

Reggie Blackwell has resigned as PD of top 40
WBCY Charlotte, N.C. Replacing him is Mary June
Rose, former APD at sister AM WBT ... ACWGAD
Gadsen, Ala., promotes APD David Ford to PD, re-
placing Bill St. John ... Jack Parmele is named
MD of top 40 WTHT Portland, Maine . . . Bill Pres-
cott leaves KZAP Sacramento, Calif.’s p.m. drive
slot to fill both of outgoing MD/afternoon driver
Inessa York'’s roles at KGON Portland, Ore.

PEOPLE: In New York, urban WBLS has not re-
newed midday air personality Mary Thomas’ con-
tract. Thomas, a 15-year market veteran, can be con-
tacted at 212-307-6458 . .. J.J. Kennedy, last heard
in the midday slot at top 40 WWPR “Power 95" New
York, is now across town at soft AC WLTW from 8
p.m.-midnight . .. Former WNBC New York talk
show host Alan Colmes will reappear across town
Jan. 2 at n/t WMCA to host a 6-9 p.m. call-in show
... Former progressive rock WLIR Long Island,

(Continued on page 14)
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AMERICAN TOP 40 IS NOW HEARD ON MORE STATIONS
ACROSS THE WORLD THAN ATANY TIME IN ITS 18 YEAR HISTORY!

Why?
Because America'’s original Top 40 countdown show continues to
deliver every week what your listeners have come to know and love:

® Exclusive U.S. use of the Billboard Magazine Hot 100." For 18
years the chart listeners have become familiar with and respect.

® Long Distance Dedications

m Great stories about the artists

® Famous AT40 teasers

® The most well-written and researched Top 40 program on radio

® Our host Shadoe Stevens, a 20 year radio veteran and now
one of America’s hottest talents. He’s a Billboard Magazine
Air Personality of the Year winner and seen nightly on TV’s
“Hollywood Squares.”

ABC Watermark @
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Y PLATINUM—Stations with a weekly cume
I S audience of more than 1 méllion.
GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon.
FOR WEEK ENDING S e, 284,000 and ) mi
DECEMBER 17, 1988 ™ audience between 250,000 and 500,000.
- GES 0S (o) O
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
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2 23 SaFire, Boy, I've Been Told , [ xm Minogue, It's No Secret 8 » Club, Wild, Wild West 1% 17 heryl “epsii" erey Thanks For My 7 Viren, Edge dge 01 A Broken Heart A Pl Colins, Tw Heatts
2 22 New Kids lljh. Block, Please Don't G EX EX Robbie Nevil, Back On Holiday 0 KX Shenﬂ hen I'm With You 7 2 gior D-ym Don't Rush Me Chicago, Look Away A — Will To Power, Baby, | Love Your Way/
30 32 Van Halen, Finish What Ya Started EX EX Martika, More Than You Know A — u Angel In Harlem 18 25 White Lion, When The Children c Jovi, Bad Medicine EX EX Rod Stewart, My Heart Can't Tell You
31 34 De VA"“aleddon It X EX information Society, Walking Away A — . All This Time 13 23 Karyn White, The Way You Love Guns N’ Roses, Welcome To The Jungle EX EX Micheile Shocked, Anchorage
A2 — Bangles, in Your Room A — .c stiey, She Wants To Dance With 20 8 George Michael, Kissing A Fool 1 Vln Halen, Finish What Ya Started EX EX  The Pursuit Of Happiness, ['m An Adul
A — Bon Jow, Born To Be My Baby 21 EX  Annie Lennox & Al Green, Put A Littie 14 Georgia Satellites, egp Hippy Shake EX EX Fairground Attraction, Perfect
34 ¥ G, Silhouette 22 EX  Sheriff, When I'm With You 10 10 Pat emm, Al Fir Jp EX  EX Jimmy Davis & Junction, Catch My Hear
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12 BILLBOARD DECEMBER 17, 1988

wWwWWwW . americanradiohistorv.com


www.americanradiohistory.com

16 17 Breathe, How Can | Fall? "
17 18 Maxi Priest, Wild World L 3
13 17 Boys Club, | Remember Holding You 18 19 When in Rome, The Promise
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n o Boye Cluh'j’Rev:eBmgv uLo'mE:'f vor | Minneapolis P.D.: Gregg Swedberg | 16 17 Kewy Sibouette than a talk show or a }:;ruckiers. sh{)vx}rl. With }I:M battli, the _audlte}?ce will Elmply decide on
hir iy [ 1 Chicago, Look Away 18 20 JFadlsitL ' a can ow much varie ey want.
2 3 precy P, Baby Can | Hold You 4 Posor, ey Rose as Its Thgn 15 2 Fausthau St?:fght Up ey w’mwatt clear channel sign . that Py . ty they .
ot Yon " 2 Boy Meets Girl, Waiting For A Star To 20 15 New Edition, You're Not My kind Of Gi be heard in several states, we decided on a AM will always have that community-
28 32 Steve Winwood, Holding On s
B 35 Chep Tock Gt Town § 8 RS 'ykfvmﬂmgﬁ'v;' ™ Y BT e it Toues A Real Man completely live coast-to-coast oldies show  touch edge over FM. WHAS has had some
] Judson e, Yeah, Yeah Yeah e Woney, Wal ate) ce- akes A Rea -0 o
11 't Rush M Al Green, P t A . g
$ B R N il fronks For My 13 Pl ol fwa Hearts h'; X A G e D with Joe Donovan. And the response has  luck. Our numbers are big because we were
3 B samantia Fou | Wama bave Some Fun | 315 g e, Vo Yoo Yed 2 O ey o been tremendous.” doing things right while the FMs were
% B ;ﬁ%&hﬁdwingg‘?az ) Wit 12 frace Soancer Symploms Of Tue Love | A — oty Brown Rom Despite this daypart-by-daypart approach, screwing up and changing morning shows
— {d e Wants 10 Dance Wi . v
A — UL Ageln Harem i DR - A o oavoc DortiRushIME Bruce says, WHAS is a “very cohesive sta-  every three months. We have always offered
A = e Lon When e gm\‘men Cry T e o Gl ( tion run by a very cohesive staff. We have a  our market consistency, reliability, variety,
BB 0 s on e [ uan, Lbort Wastlowlione 65-year heritage, and our audience expects and a comfort zone. Those are the qualities
B B “‘"‘“"::.".“m.h“.i AT B R this kind of variety. You can’t do that on an  dominant AMs have.”
B B [he Conmmn Rockn In te Socs e bt Lovs Your War/ o FM. They have to stick to a fairly rigid for- Bruce, a 14-year radio veteran, has been
S Hl To Power, b V! D .. . D
BB Ee ;&‘”a.i°ﬂ:1.“'sm?.‘;§’"m. 2 3 b Neile, "g',{,"yé‘ oty E'{'my Detroit P.D.: Chuck Beck mat in order to compete. Our tradition has  with WHAS for three years, coming from
1€ Lennex reen, Pul itle hhat .y . .
B intormatn Society, ialking Away 2 'c(ﬁﬁ" ?,,f{'"&‘.{ﬁ;}"r:e" 2 Whte Lan W The ChirnCry let us do some brilliant moves.” two other fullservice AMs, WMBD Peoria,
R e AT I B vy g B Lodtpuar s " WHAS' rise was that much more notable Ill, and WLAM Lewiston/Portland, Maine.
EX EX Jormaine Slewart, Dot Talk Dirty é % ;gxgg;fg;g';,cg,;;"; . SLZ‘;E{,"H&DQ’ZC',,,K?:FE.,W": You Got ( because it occurred during the summer, Bruce says he has no plans to leave AM be-
3 . > : . o e
2 % S ".’,.’B.'&.d L;‘,’o.d.,.gl;s,. o i’,‘ Tsﬁ Loppar '8 ’"‘%‘okoﬂhf’o" . when “the kids are out of school looking fo,r cause programming is such a challenge.
Ll s, Domino Uancin 00 .
2 B Rt ,.é,?,',, Gy ’,‘,,M The Mogm,,,g 5 5;;’,;'&"',;,;5 G,Iog,,‘,:(‘,‘"vf,’t):( ‘}:‘feL a top 40. They turn to a typical AC and can’t I get to work with 3040 people: ?i meteo-
on Jovi, Born To Be 3l e
SBTICFM | : ¢ =oociioer, | 8 Sim B | | stand it They swith it immediately. So we - rologist, a raffi reporte, a sports director,
n aker, Grvin; 'ou The Besl Fl el
36 EX Information Socnetgy, Walking Awa 13 1L G:'os:’:a Svatreylmgssem;; ﬁl o'ghake have tO WOl'k dOll y har to get t em, to our. r,m ay am,’ and so on. N S ex mely
37 23 Huey Lewis & The News, Small World 16 18 Wil To Power, Baby.  Love four Way/ tune in an AM. Through fun programming exciting. I couldn’t program 10 in a row. And
Hartford P.D.: Dave Shakes 38 31 George Michael, Kissing ‘A Fool 1 1 Bon Jow Born To Be My Baby N . . | e b
1 2 Bobby Brown, My Prerogative B R oy '?mvn?gc’m ] 16 21 Bobby Brown, My Prer:sat-ve and promotions, we have been very fortu- there is nothing more exciting than being on
ever on 0V| edicine . . >
A e A= Newads ngheghckm\fcou G | g k’ﬁ.ﬁn":“."' TeaEv Us poat nate with 12-plus. Last summer we pulled a  top with the numbers we’ve been getting.
-_— son, SMoof rimina
N A S 'K:,’éi afag o pardn” | 2 B cquﬁ"f'éemi'ﬁbe? Hoing You 13 share and the year before, an 11. And we  The staff has been here for years and knows
§ 8 K WIS The Way tY'?le Tove e A T RNl Bock On Hotisy a2 28 '?m.so..mﬁ.ﬁ"?ﬁw appeal to all ages: 1849, 2549, and 25-54.” the market and the demo. They're always
B4 dotaBakr, Gilng You e st hat R = %‘:‘ao‘,ﬁ"".{.j‘{:“ﬂ'ea,? Over the past 10 years, a lot of full-service ~coming up with exciting and new ideas. I
esife I . . . . .
10 16 il Catims, Two Hearts AR oA hing AMs’ more aggressive major-market players  think we’re on the cutting edge of the city.
11 5 Duran Duran, | Don't Want Your Love g g :"a" Icgﬂ'e';st wl‘a '3?375 2 q D
21 Tade Sq:;cr;;,ts metoms Of True Love EX EX Jimimy Davis b unction Catch My Hear have added more talk programming, soft- And as the city moves, so do we.
21 Def Loppard, Avmageddon it EXEXV oY CAO ol WnaTalstariad ened whatever music was left, and generally CHARLENE ORR
15 22 Samantha Fox, | Wanna Have Some Fun
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Programmers discuss the week’s new releases.

URBAN CONTEMPORARY

The top choice of the week from WIBB Macon, Ga., PD George
Threatt? “I'm Gonna Git You Sucka” by the Gap Band (Arista).
Threatt says the song, in addition to garnering heavy calls, has “got
that catch phrase that people are already picking up on; it sounds
like old Gap Band.” Another song that has Threatt excited is Tone
Loc’s “Wild Thing” (Delicious Vinyl). “Kids know what they want
and grab it before anyone else. I received calls before I added it [at
No. 53].” Threatt also mentions “Teddy’s Jam’ by Guy (MCA), cit-
ing its remix, which he finds “even tougher than the album ver-
sion’s.” His last nod goes to Slick Rick’s rap ballad “Teenage Love”
(Def Jam). “Nobody’s really been in the pocket since L.L. Cool J..”
he says. ‘“Teens and females 18-34 have been going for this.”

TOP 40

KXXX San Francisco, Calif., MD Gene Baxter is enthusiastic about
the Boys’ former No. 1 black single “Dial My Heart” (Motown), say-
ing, ‘It’s doing well with everybody. The song sounds like the natu-
ral follow-up to New Edition’s ‘Candy Girl’ of 1983. The artists keep
getting younger and younger!” Another song that’s successful in
the area (No. 1 in all demos and sales) is “Straight Up” by Paula
Abdul (Virgin). For that reason alone Baxter calls it “the blowout
record of the year.” Out-of-the-box action on Rick Astley’s “She
Wants To Dance With Me” (RCA) has impressed Baxter, as has
Astley’s writing credit on the song. ‘“The U.S. mix is much better
than the U.K. version—more compact,” says Baxter. Finally, Sa-
Fire's album track ‘“Thinking Of You” (Cutting) has pricked
Baxter’s ears “with its ‘Crazy For You’ sound.” It’s not the next sin-
gle, but Baxter hears the track on a future playlist. STUART MEYER

Outlets Tap Promo Skills To Play Santa

BY PETER J. LUDWIG

NEW YORK With the holiday sea-
son in full swing, a look around the
country finds classic holiday promo-
tions, like Coats For Kids and Toys
For Tots, as popular as ever. With ho-
melessness so prominent in the news
as a national problem, there has also
been an increase in the number of
stations focusing their holiday ef-
forts on stocking food banks.

If there’s anything unusual about
the holiday efforts this year it’s radi-
0’s increased application of its mar-
keting skills. Many stations are re-
porting that this year they’re finding
more ways to keep the hype out of
holiday campaigns yet still make
them successful.

Part of the reason, according to
WRMR/WLTF Cleveland promo-
tions director Corinne Bomba, is that
“individual and office-employee in-
volvement is way up this year, but
corporate involvement is down. Reg-
ular folks are opening their hearts
and thinking creatively.”

She feels the increased grass-roots
support has spurred stations to trust
promotional ideas that require more
listener involvement. Bomba is cur-
rently in the thick of the station’s
eighth annual Coats For Kids drive.
WRMR/WLTF is credited with origi-
nating that promotion.

The so-called Christmas wish-list
promotion is also is getting a good
run across the country, particularly
at WAJI Fort Wayne, Ind., and

A BILLBOARD SPOTLIGHT

YOU ARE INVITED TO JOIN BILLBOARD

IN A TRIBUTE TO

QSCQ

& Putinbers,

American Socety of Composers. Authors

ON ITS 75th ANNIVERSARY

Celebrate with BILLBOARD in this special
Spotlight salute dedicated to the oldest
performing right licensing organization
in the U.S.A.

Be part of ASCAP's 75th Anniversary.
Reserve your advertising space today.

ISSUE DATE: FEBRUARY 18
AD DEADLINE: JANUARY 24

For Ad Details Contact:
NORM BERKOWITZ
(212) 536-5016

VOX JOX

(Continued from page 10)

N.Y,, air talent Donna Donna has
joined the station’s new incarna-
tion, modern WDRE, for swing
shifts. She’s the second WLIR
alumnus to join WDRE in the past
month.

KITS “Live 105” San Francisco
has brought in former KZZP Phoe-
nix talent Mark Hamilton to man
Live 105’s midday slot, opened
when Mark Van Gelder got the
nod.to go full time as production
director. Hamilton's addition puts
two English accents on the modern
rocker ... Bruce Wayne moves
from WHIO Dayton, Ohio, to af-
ternoons on AC WMVR Sidney,
Ohio.

EVENTS: WALK Long Island,
GM Ron Gold will be honored Jan.
28 by the Suffolk County Red
Cross. Call 516-475-6202.

cLASSIFIED: WPGC Washing-
ton, D.C., is looking for a research
director. Résumés only should be
sent to GM Ben Hill . .. The first
Air Talent Programming Confer-
ence is currently scheduled for
March 16-18 in Atlanta. Talent-
masters head Don Anthony is or-
ganizing the conclave. Details are
available from Kellye Burkhart at
404-955-1550.

BILLBOARD RADIO:
More of
broadcasting’s
fresh news & ideas

WGY/WGFM Schenectady, N.Y.,
where both stations are closely asso-
ciated with it in their markets. This is
only the second time around with the
promotion for WRMX Nashville, but
the station is reporting good re-
sponse since it tied in with a local tele-
vision station to increase exposure

PROMOTIONS

and resources. |

WRMX promotions director Janet
Gibbons says she is keen on the
promo because most wishes can be
traded and because “you get so bom-
barded by charity needs during the
holiday, this is a very personal way to
thank the listeners—the average
Joes.” She says the station eliminates
entries on the basis of their practical-
ity. WRMX will devote January to its
major clothing and blanket drive.

Another version of wish fulfillment
is the “giving tree” promotion. The
idea is te have listeners fulfill the
wishes of others. WWPR “Power 95”
New York and WQAL Cleveland
have slightly different approaches,
but both have tied in to area malls to
provide children and teens with toys
and personal items.

Power 95 has hung 12,000 gift
cards on giant trees in six malls and
is asking listeners to take a card, pur-
chase the listed item, and return it to
the tree. WQAL has covered 12 area
trees with more than 5,000 orna-
ments, each inscribed with a child’s
first name and a number. The num-
ber corresponds to a wish card, and
when the gift is brought back to the
tree, the listener is given the orna-
ment to keep.

WQAL has teamed with a major
department store chain to have all

the gifts wrapped and tagged. Be-
cause it was difficult for many of the
20 charities to collect the presents
last year, WQAL has teamed with a
car dealer to supply a car and driver
to make regular pickups. To handle
that end in New York, WWPR
brought in Federal Express, which is
donating its services and lending ad-
ditional credibility to the promotion.

Even though the promotion re-
quires a great deal of organization,
WWPR programming administrator
Marisa Brown says, “For our pur-
poses this year, we felt a wish-list
promotion would get too narrow a
group of winners involved. With the
giving tree, we can make thousands
of positive impressions. The promo-
tion is truly listener powered and
easy to get involved in.” The WWPR
wish cards list items that retail for
$15 or less and were filled out by
more than 80 charities. Brown recom-
mends getting an early start to give
the charities time to complete their
cards.

In still another variation on the
idea, WESC-AM-FM Greenville, S.C.,
is collecting donations for Hooper’s
Third Annual Tree For MD. Morning
man Bob Hooper asks listeners to
pay $100 for a crystal ornament, $10
to light a light, or $1 to tie a ribbon on
the tree. The tree is set up on a bill-
board, and the money goes to fight
muscular dystrophy.

In a final note on wish fulfillment,
WCSX Detroit tapped another pro-
motional staple and gave one child
the station’s credit card for a free run
of a toy store. WCSX's Classic Kids
promotion asked listeners to nomi-
nate a youngster between the ages of
5 and 12 who has made a positive dif-
ference to their community. The cho-
sen child got to run up a $1,000 tab
courtesy of the WCSX.

Kasem Ready To Kick Off
WW1T’s ‘Gasey’s Top 40°

BY PETER J. LUDWIG

NEW YORK Jan. 21 will mark the
debut of Casey Kasem’s new week-
ly countdown show for Westwood
One and end the longest period he’s
been off the air since 1958. That was
the year he took off to pursue act-

FEATURED

PROGRAMMING

ing in New York. Kasem says, ‘“To
this day, if I don’t know a top 40 re-
cord, I know it’s probably from
1958.”

When news of Kasem’s decision
to leave ABC Radio Network’s
“American Top 40" hit the streets
last summer, there was speculation
that the longer he was off the air
the harder it would be to regain his
audience. At this point, it seems the
six-month hiatus will hurt him very
little.

Kasem is not very concerned. He
has continued to appear weekly as
the host of his television countdown
program, ‘“America’s Top 10,” and
after 32 years in the business—18

as host of “AT40”"—Kasem knows
exactly what he’ll be doing come
January. Asked if the new show will
be any different than “AT40 With
Casy Kasem,” he replies, “Not real-
ly. It will have requests, dedica-
tions, [listener] letters, trivia, and
human interest stories.”

Adding to his security is
Westwood One’s claim that ““Ca-
sey’s Top 40 With Casey Kasem'’ hit
the 400-affiliate mark in mid-De-
cember with 49 of the top 50 mar-
kets. As for his move to WW1, Ka-
sem observes, “One thing [WW1
chairman/CEO] Norm Pattiz has is
[an ability] to act on impulse, call
the shots as he sees them, and put
into action an idea he has overnight.
I see that as the sort of radio I can
function best in because I'm that
way myself.

“[The transition] hasn’t been dif-
ficult at all. I didn’t leave any burn-
ing bridges [at ABC]. I think that if
I had, I'd be carrying a lot of excess
baggage. Radio is big enough for a
number of major countdown shows.
I think that ABC and I had a very
good marriage for a long time. I
have a lot of respect for them and
that’s not going to change.”

(Continued on page 16)
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. You Don’t Bring Me Fiowers,

garbra Streisand & Neil Diamond,
oLl

Le Freak, Chic, ATLANTIC
Too Much Heaven, Bee Gees, rso
hlh\ﬂxst Wanna Stop, Gino Vannelli,

-

My Life, Billy Joel, coLumsia

| Love The Night Life, Alicia
Bridges, POLYDOR

Time Passages, Al Stewart, arisTa
Sharing The Night Together, Dr.
Hook, caritoL

Our Love, Don't Throw It Away,
Andy Gibb, rso

. Mac Arthur Park, Donna Summer,
CASABLANCA

© ®N U PwpN

—
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TOP SINGLES—20 Years Ago

. | Heard It Through The Grapevine,
Marvin Gaye, TAMLA

. Love Child, Diana Ross & the
Supremes, MOTOWN

. For Once In My Life, Stevie
Wonder, TamLA

o A?Jraham Martin & John, Dion,
LAl

. Who's Making Love, Johnnie
Taylor, s1ax
. Hey, Jude, Beatles, appLE

. Wichita Lineman, Glen Campbell,
CAPITOL

. Stormy, Classics 1V, IMPERIAL

. I Love How You Love Me, Bobby
Vinton, epic

. Those Were The Days, Mary
Hopkins, APPLE

TOP ALBUMS—10 Years Ago

. 52nd Street, Billy Joel, coLumsia

. A Wild And Crazy Guy, Steve
Martin, WARNER BROS.

. Greatest Hits Vol. ll, Barbra
Streisand, coLumBia

. Live And More, Donna Summer,
CASABLANCA

. Double Vision, Foreigner, aTLaNTIC

. Grease, Soundtrack, rso

. Comes A Time, Neil Young, warner
BROS.

. C'Est Chic, Chic, aTLanTIC
. Jazz, Queen, ELEKTRA
. Time Passages, Al Stewart, arista

TOP ALBU%S—20 Years Ago

. Cheap Thrills, Big Brother & the
Holding Company, coLumsia

. Feliciano!, José Feliciano, rca

. Electric Ladyland, Jimi Hendrix
Experience, REPRISE

. chhlta Lineman, Glen Campbell,
CAPITO

. The Second. Steppenwolf, DunHILL
. irTr-c%-Gadda-Da-Vida. Iron Butterfly,

—
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—

[
OQWL NN A W N-

-

. Time Peace/Greatest Hits,
Rascals, ATLANTIC

. Wheels Of Fire, Cream, atco

. Gentle On My Mind, Glen
Campbell, caritoL

. The Time Has Come, Chambers
Brothers, coLumsia

COUNTRY SINGLES—10 Years Ago

. 'Ar'gula Gsambler. Kenny Rogers, UNITED

. RBcuArgers And Fries, Charley Pride,

WO N OO A WN

-
(=]

. All Of Me, Willie Nelson, coLumsia

. Tulsa Time, Don Williams, aBc

. Don’t You Think This Outlaw Bit's
Done Got Out Of Hand/Girl | Can
Tell, Waylon Jennings, rca

. On My Knees, Charlie Rich With
Janie Fricke, epic

. Friend, Lover, Wife, Johnny
Paycheck, epic

. The Bull And The Beaver, Merle
Haggard & Leona Williams, mca

. Lady Lay Down, John Conlee, asc

. Do You Ever Fool Around, Joe
Stampley, epic

SOUL SINGLES—10 Years Ago

. Le Freak, Chic, aTLanTIC

. Got To Be Real, Cheryl Lynn,
COLUMBIA

. I'm Every Woman, Chaka Khan,
WARNER BROS.

. September, Earth, Wind & Fire,
COLUMBI

. Love Don't Live Here Anymore,
Rose Royce, wHITFIELD

. Mary Jane, Rick James, Goroy

. Long Stroke, ADC Band, coTiLLiON

. One Nation Under A Groove,
Funkadelic, warneR BROS.

. Get Down, Gene Chandler, 2011
CENTURY

. 1 Don't Know !f It's Right, Evelyn
“Champagne” King, rca
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FOR WEEK ENDING DECEMBER 17, 1988

Two Tickets To The “U.P.” Staffers from WIMK “K33” ron Mountain, Mich.,
visit Eddie Money, second fram right, who was performing at nearby Northem
Michigan Univ. Presenting Monay with an artist's rendering are, from left, K93's
Brizan Ciochetto, PD Steve Orchard, and Michast Gibler.

3 Billboord.
it CONTEMPORARY.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

Thomas Hot-dogs Onto TV. KKSS Albuquerque, N.M., OM/morning man Bl

19 | 32 4

- S,,. Compiled from a national
o N .
QE EE ;o ‘Q.% TITLE sample of radio playlists. ARTIST
T2 | S2 | w2 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
@ 14 WAITING FOR ASTARTO FALL L BOY MEETS GIRL
3 6 1 week a( No. One
2 2 4 8 BABY I LOVE YOUR WAY/FREEBIRD & WILLTO POWER
EPIC 34°08034/EP
@ 5 10 5 TWO HEARTS & PHIL COLLINS
ATLANTIC 7-88980
3 1 2 12 GIVING YOU THE BEST THAT | GOT @ ANITA BAKER
ELEKTRA 7-69371
@ o) 8 10 SILHOUETTE © KENNY G
ARISTA 1-9751
& CHICA
o [ 1 [ | ooy TR
7 8 g 9 TURN BACK THE CLOCK & JOHNNY HATES JAZZ
VIRGIN 7-99308
8 ) 7 16 kI&OV{ (ziﬁ\N 1 FALL? & BREATHE
9 7 5 1 KISSING A FOOL © GEORGE MICHAEL
COLUMBIA 38-08050
@ 1 REMEMBER HOLDING YOU & BOYSCLUB
13 21 7 MCA 5343
Pl F PARADISE & PM
11 11 12 11 WA%EEE gROS. 7-27779
AS LONG AS YOU FOLLOW & FLEETWOOD MAC

WARNER BROS. 7-27644

TILL | LOVED YOU BARBRA STREISAND & DON JOHNSON
COLUMBIA 38-08062

PUT A LI'ITLE LOVE IN YOUR HEART @ ALENNOX/A GREEN

e:;;e:@
~
3

—
w0
—
[
—
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~N
~

S
n |
R
o

16 19 10 CRAZY IN LOVE #® KIM CARNES
MCA 53433
12 13 10 | ANYLOVE ® L UTHER VANDROSS
EPIC 34-08047/E.PA.
14 1 16 FOREVER YOUNG & ROD STEWART
WARNER BROS. 7-27796
NEW DAY FOR YOU & BASIA
] 2z 5 EPE: 34-08112/EPA.
& THE BEACH BOYS

KOKOMO (FROM “COCKTAIL")
ELEKTRA 7-69385

NO MORE LIES
POLYDOR 870 990-7/POLYGRAM

® THE MOODY BLUES

“Birdman™ Thomas, left, used a massive letter-wr'ting campaign to land a ona- % | 26 | 7 | OASIS ¢ ROBERTA FLACK
line role on an episode of “MacGyver,” schedulad to air Monday (12). Thosa ATLANTIC 7-8896
who wrote producer Henry Winkler received a free meal at a Wienerschnitzel @ 0| 39| 3 u%ﬂgg 8N @ STEVE WINWOOD
restauranL Thomas is seen here asking series star Richard Dean Anderson if he BEST OF TIMES e
can really use the acid from a chocclate bar tc improve his audiochzin. B | 22 | 24 | 6 | FUIMOON 7-27712/WARNER BROS.
24 | 18 | 17 | 17 | DONT YOU KNOW WHAT THE NIGHT CANDO  S.WINWOOD
VIRGIN 7-99290
°
% | 17| 18] 16 g&(')‘g\cn; Qyo OF LOVE PHIL COLLINS
% | 28 | 28 | 6 | IFEVERALOVETHEREWAS FOUR TOPS/ARETHA FRANKLIN
ARISTA 1.9766
% % % POWER PICK & & %
@ 37 | 45 | 3 | SOULSEARCHIN' & GLENN FREY
R ﬂ
2| 23l15] 13 ac\zlg}([)) IN SPANISH @ ELTON JOHN
@ 32 | 34 | 5 | BABYCANIHOLD YOU TRACY CHAPMAN
ELEXTRA 7-69356
°
0 |24 | 181 15 AOR%EAA{!QM;NT IN TIME WHITNEY HOUSTON
IF WE HOLD ON TOGETHER DIANA ROSS
3 |35 | 4 | N
@ 40 | — | 2 | WILDWORLD & MAXI PRIEST
VIRGIN 7-99269
3|29 | 20 | 9 | SMALLWORLD & HUEY LEWIS & THE NEWS
34 | 33 | 30 | 26 | VLLALWAYSLOVE YOU @ TAYLOR DAYNE
H " . i ARISTA 1-9700
Let Her Be Your Angel. Stacy Lattisaw, centar, dropped by WVEE “V103 ANYTIME EEETS
Atlanta to support her “‘Personal Atlention” album. Flanking her, frem left, are 35 | 36 | 37 | 5 | mcasaase
MD Kenny Diamond and PD Ray 3oyd of V103, Motown’s Earlean Fisher-Ward, 3% | 31 | 23 | 18 | TRUELOVE & GLENN FREY
and Stacy’s dad, Jerome Lattisaw. MCA 53363
ANOTHER LOVER @ GIANT STEPS
3|7 25 7 ABM 1226
38 |38 |4 | 5 | MISSING YOU # CHRIS DE BURGH
39 | 35 | 31 | 7 | HANDLE WITH CARE @ TRAVELING WILBURYS
WILBURY 7-27732/WARNER BROS B
44 | — | o | DONTRUSHME @ TAYLOR DAYNE
ARISTA 1-9722
* A *HOT SHOT DEBUT * ® &
NEW)D | 1 | MYHEART CANT TELL YOU NO & ROD STEWART
s penllARNEE 0000 222720
3| — | 2 | SOGOOD ® AL JARREAU
REPRISE 7-27664
°
4 39 3 22 RJTLEM(ggN(%F)Z?ng/MWI}\yNER BROS. AT A
45 | 48 | 3 | (BELIEVED YOU WERE) LUCKY © 'TIL TUESDAY
PIC 34-08059/E.PA.
48 | — | » | THEPROMISE & WHEN IN ROME
VIRGIN 7-99323
49 | — | 2 | PERFECT @ FAIRGROUND ATTRACTION
RCA 8789
Let Them Be Your Animal. Grave Danger was this year's champicn in KNAC @D| 50 | — | 2 | ALLTHISTIME @ TIFFANY
Los Angdes’ Pure Rock ccmpstition, winning a Fampage/Rhine recording RED RED WINE o UB40
contract and thousands of dollars in equipment. In the top row, from left, are 48 | 41 | 36 | 12 | psmrizaa ) i
former Rhino promotion director Dave Darus; band members Jim White, Bct 9 | 42| a0 | 2 L‘EAWOULD TAKE A STRONG STRONG MAN @ RICK ASTLEY
. " ; d S : " —
Reynolds, Frank Rodgrieguez, Glenn Deitch, arid Sam Herron; and KMAC's Tom e . S ETOCOMOTION TG

Maher. In front are KNAC’s Lady Die, Rampage's Bob Cahill and Emily Cagan,
and KMAC PD Tom Marshall.

GEFFEN 7-27752

O Products with the greatest airplay gains this week. @ Videoclip availability.

BILLBOARD DECEMBER 17, 1988

www.americanradiohistorv.com

15


www.americanradiohistory.com

FOR WEEK ENDING DECEMBER 17, 1988

Billboard.

®©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

ALBUM ROCK TACKs-

FEATURED PROGRAMMING

(Continued from page 14)

Kasem will not comment on the
new “AT40” with Shadoe Stevens
as host, but he says that’s because
“I’ve only heard about 60 seconds of
Shadoe’s demo. I've never listened
to other disk jockeys, I've always
competed with myself. That’s how
I've run my career. If you do [worry
about other jocks], you bog down
your own career.”

With both shows solidly set for
1989, the only irony of Kasem’s
move to WW1 is that the ABC Wa-
termark writers, who knew how to
write so well for Kasem, are now
working to form a new ensemble
with Stevens—while WW1's writers
are working to re-create the magic
Kasem and Watermark developed
over 18 years.

One thing Kasem’s radio hiatus
has allowed him to do is devote
more time to social activism. If Ka-
sem was slipping from the public
eye at all, newspaper photos of his
Nov. 7 arrest in Washington, D.C.,
during the Housing Now march
were a graphic reminder that he
was indeed active.

Kasem in handcuffs may seem a
contradiction to his listeners, but
not to Kasem. His active involve-
ment with social and political issues,
however, began slowly. He recalls,
“In the early "70s I held a fund-rais-

Casey Kasem, left, is shown discussing the Housing Now march and
demonstration in Washington, D.C., with rapper KRS-One shortly before Kasem
was arrested. The Nov. 7 protest was called to show support for legislation then
under consideration by President Reagan. The four-mile march drew 2,000
protesters and ended when 377 demonstrators, including Kasem, were arrested
for blocking traffic on Constitution Avenue. Reagan signed the $1.3 billion bill
later that evening.

FOR WEEK ENDING DECEMBER 17, 1988

MODERN ROCK ™Acks-

P 5._ Compiled from national album rock
'i’é 'J»é § -~ ‘,’2 & TITLE radio airplay reports. ARTIST
£z | 32 Ng z 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 %
1 1 2 ANGEL OF HARLEM U2
ISLAND 7-99254/ATLANTIC 2 weeks at No. One
2 2 1 6 ORANGE CRUSH RE.M.
WARNER BROS. LP CUT
3 3 5 7 NOBODY'S PERFECT MIKE + THE MECHANICS
ATLANTIC 7-88990
) 5 6 8 SOMETHING SO STRONG JIM CAPALDI
ISLAND 7-99266/ATLANTIC
@ 6 9 7 ARMAGEDDON 1T DEF LEPPARD
MERCURY 870 692-7/POLYGRAM
@ 9 1 9 NOT JUST ANOTHER GIRL IVAN NEVILLE
POLYDOR 887 814-7/POLYGRAM
7 7 8 1 BORN TO BE MY BABY BON JOVI
MERCURY 872 156-7/POLYGRAM
o 12 15 9 WHEN LOVE COMES TO TOWN u2
ISLAND LP CUT/ATLANTIC
9 4 4 6 AMERICAN DREAM CROSBY, STILLS, NASH & YOUNG
ATLANTIC 7-89003
10 10 10 8 Srsl)m;%_rk/!;’g\o ROAD STEVE EARLE
@ 13 22 10 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
@ 14 16 7 IF WE NEVER MEET AGAIN T.CONWELL/YOUNG RUMBLERS
. COLUMB!A 38-08505
13 1 14 6 EVERY ROSE HAS ITS THORN POISON
ENIGMA 44203/CAPITOL
% 19 4 GOT IT MADE CROSBY, STILLS, NASH & YOUNG
ATLANTIC LP CUT
@ 15 2 4 CHIP AWAY THE STONE AEROSMITH
COLUMBIA LP CUT
16 17 7 LITTLE LIAR JOAN JETT AND THE BLACKHEARTS
BLACKHEART 4-08095/E.P.A.
@ 7 % 4 AS LONG AS YOU FOLLOW FLEETWOOD MAC
WARNER BROS. 7-27644
18 2 7 ONE NIGHT BAD COMPANY
ATLANTIC LP CUT
2 2 5 LAST NIGHT TRAVELING WILBURYS
WILBURY LP CUT/WARNER BROS.
@ 23 2 6 THE CRUSH OF LOVE JOE SATRIANI
RELATIVITY LP CUT
@ 3t 34 5 LITTLE SHEBA THIRTY EIGHT SPECIAL
A&M LP CUT
’ N F PINESS
2 2 2 6 'c.ﬁfw'éﬁ lgglallL;r ow THE PURSUIT OF HAPI
@ 2% 32 5 YOU DON'T MOVE ME KE{TH RICHARDS
VIRGIN LP CUT
27 m 3 COMFORTABLY NUMB PINK FLOYD
COLUMBIA LP CUT
2% 20 18 5 m;.NIzRTm(EP cur SAM KINISON
* k& POWER TRACK * & &
@ 31— 2 THE LOVE IN YOUR EYES EDDIE MONEY
——
7 [ o s | Mo AT
2 2 19 8 L’AORP'{‘& E!a'cfsE TILL | GET OVER YOU LITTLE FEAT
2 8 3 9 HANDLE WITH CARE TRAVELING WILBURYS
WILBURY 7-27732/WARNER BROS.
@ *35 43 5 I'M SORRY HOTHOUSE FLOWERS
LONDON LP CUT/POLYGRAM
W
3l 30 28 8 é{!}ﬁoﬁi&vi\ﬂ % MELISSA ETHERIDGE
@ &% % 3 ffMPLEp%uTvH'N JOHN HIATT
@ s | 8 3 wIRAN'ér? BROS. LP CUT REM.
@ 40 42 4 GHOST TOWN CHEAP TRICK
EPIC 34-08097/EP.A.
35 19 7 12 IT'S MONEY THAT MATTERS RANDY NEWMAN
REPRISE 7-27709
@ 2| - 2 TIME PINK FLOYD
S COLUMBIA LP CUT
* % % FLASHMAKER * * &
@D| NEWD | 1 | MISTIEY. INXS
48 | — 2 CABO WABO VAN HALEN
WARNER BROS. LP CUT
1 38 s 4 B"(I)slflﬁl;cﬁITGHT IN JERICHO DREAMS SO REAL
40 19 41 4 :CIL(A;:I'I;TIME FOR... CROSBY, STILLS, NASH & YOUNG
COLOUR
NEWD | 1 | GULTSFRETSONALITY LG
82 7| — 2 ANOTHER BRICK IN THE WALL PART Il PINK FLOYD
COLUMBIA LP CUT
N
43 37 0| 5 GWEEFLEﬁQ%ES'I;O THE JUNGLE GUNS N’ ROSES
5 | — 15 HOLDING ON STEVE WINWOOD
VIRGIN 7-99261
FLOYD
NEWD | 1 | EARNINGTORLY PIvK
STARSHIP
NEWD | 1 | WILDAGAW,
BAND
47 2 13 12 ER(IJSQAFIIB%%CE MAN THE JEFF HEALEY
ONEY
s | u | w1 | MAKONWATER EoDtE
YOUNG
RE-ENTRY ITHLA‘I;ICGE!;(%UT CROSBY, STILLS, NASH &
OF LORDS
@ NEW) , !zch%ych BE LOVED HOUSE

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

er in my home for an engineer who s | Be Compiled from Commercial and
left his job at a Northern California | 2¥ | 5% | o | g% | TITLE College Radio Airplay Reports. ARTIST
nuclear power plant because he felt EE | S2 | Q| 5 | LABEL & NUMBER/DISTRIBUTING LABEL
it was unsafe.” From that start, Ka- ’ "k A NO. 1 % &
sem has continued to be active in 1 ) ) 5 | ORANGE CRUSH ' 8 REM
anti-nuclear activities, joining O Ly 4 weeks at No. One |
marches both across the U.S. and in 2 | 2| 2| 6 | GHARLOTTE ANNE JULIAN COPE
t};f)lisfg;tiogmon to protest nuclear 3| 4| 3| g | JHEGREAT COMMANDMENT CAMOUFLAGE
P ; =
“By the '80s,” Kasem says, “I be- 4|5 7 | ANGEL OF HARLEM u2
came active as an Arab-American L e R Y
and began to fight Arab defamation 5 3 |5 12 ggEEKl!I';LLPTlG JAR SIOUXSIE AND THE BANSHEES
through the American-Arab Anti- | [, | 5, | FISHERMAN'S BLUES THE WATERBOYS
Discrimination Committee.”” Ka- — ENSIGRLP CUT/ERRYSALIS
sem’s heightened awareness of his | 7 | 10 | 12 | 5 | fMANADULTNOW PURSUIT OF HAPPINESS
Arab roots developed further after WAY BEHIND ME THE PRIMITIVES
the invasion of Lebanon. “I realized 8 | 8 [ B |5 | ronsea
in the Middle East was for Arabs |-t 01 © | ATk e
and Jews to get together and talk it o R T s — vz
out. We have an environment poi- m !5 | — | 2 | GALLMEBLUE A HOUSE
soned by fear, hate, and mistrust. \ SIELRCUT/RERRISE
The only way to turn that aroundis | 12 | 17 | 10| 15 | WHATIAM EDIE BRICKELL & NEW BOHEMIANS
to become a generous listener.” . AWAY THE FEELIES
Kasem became active in the B 1] 9]0 e
Foundation for Mideast Communi- W |7 |7 | 1| GAROLYN'S FINGERS COCTEAU TWINS
cation, and in 1986 he was instru- DESIRE 0z
mental in setting up a workshop for | 18 | 9 |"8 | 1l | \q5Ro799250/amLaNTIC
ongoing Jewish-Arab dialogue in 16 | 21 | — | 2 | TEARSRUNRINGS MARC ALMOND
Los Angeles. That workshop has CAPITOL 24240
grown into the Cousins, a groupof | 17 | 16 | 20 | 3 | POPSONG89 REM.
150 Arabs and Jews who meet regu- 8 | 19| 21| 4 | BEWTHYOU THE JACK RUBIES
(Continued on next page) IMHLECUT
v il 7 NA NG THEY MIGHT BE GAINTS
BAR NONE LP CUT/RESTLESS
T‘LOOK AT ME N OW” 0 | 2| — | 2 | GRUELLADEVILLE THE REPLACEMENTS
2| 261 29| 3 | MNINALU OFRA HAZA
KNA 1936A SIRE LP CUT/WARNER BROS.
the 2 | NEWD | 1 | W A e mepase INFORMATION SOCIETY
current single from 23 |11 |15 | 7 | VSAYNOTHING VOICE OF THE BEEHIVE
LONDON 886 334-7/POLYGRAM
MERCEDES | [« [« [ [ &%,
For radio station copies 5 | REENTRY | AT ronee | ERASURE
send on station % | 8 — | 2 | KIS s moatiE ART OF NOISE FEATURING TOM JONES
letterhead to: 27| 23| 2 | 3 | PERFECT FAIRGROUND ATTRACTION
Known Artist Records 2B | NEWp | 1 | SWEETJANE COWBOY JUNKIES
1219 Kerlin Avenue -
5 2| 27| 14| g | 'MSORRY HOTHOUSE FLOWERS
rewton, AL 36426 LONDON LP CUT/POLYGRAM
"TIL TUESDAY
Look for “My Love Is Your Love” D [l ! ggg%‘l‘z"g%’vﬁo"l‘{ WERE) Loeky

to be released in January
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(Continued from preceding page)

larly to rethink Mideast dilemmas.

Kasem says he now spends two to
three hours a day organizing and in-
volving himself in positive causes.
He has been a co-host for the annual
Muscular Dystrophy Telethon for
the past eight years and is expand-
ing his work with the American
Cancer Society to develop video-
tapes explaining the relationship of
stress and the body’s immune sys-
tem. Along the way, Kasem became
a vegetarian, and then took it one
step further to become a vegan, not
eating anything from an animal.

As strong as Kasem's convictions
are, he’s adamant about keeping his
activism out of his weekly count-
down. “Stations know they can feel
comfortable that Casey will main-
tain the integrity of broadecast prin-
ciples and ethics,” says Kasem.
“That’s the reason I can continue to
do what I'm doing.” He says he has
never been tempted to use his show
as a forum because “I know that as
soon as the public can pin a label cn
me I lose credibility. The moment I
use [the show] as a personal forum,
I lose the trust of the listeners.”

But keeping heated issues out of
the show doesn’t mean Kasem will
be cutting back his activism. His
Washington arrest for civil disobe-
dience along with 377 others was his
fourth in as many years. He says, “I
wish it was 40 or 400, and it will con-
tinue as long as they explode bombs
in Nevada and there are homeless in
our cities. There's celebrity status

involved every time I'm arrested,
and that makes people read the arti-
cle. That’s my job, to use my celebri-
ty status to help America.

“I can’t sleep at night if I haven’t
done something for those that don't
have what I have. [Anthropologist]
Margaret Mead said it best when
she said, ‘Never doubt that a small
group of thoughtful, committed citi-
zens can change the world. In fact,
that’s the only way it’s ever hap-
pened.’”

AROUND THE INDUSTRY

MJI Broadcasting will be producing
February’s 31st annual Grammy
Awards radio specials. It will be
MJI's fourth consecutive year of
Grammy coverage, and MJI's game
plan for the Feb. 22 awards ceremo-
ny will follow last year’s successful
approach.

Five two-hour preshow specials
will be produced for seven formats
(adding classical and jazz this year),
to air the week before the awards.
MJI will also broadcast a live
postawards show from backstage at
Los Angeles’ Shrine Auditorium.

News out of Westwood One’s pro-
gramming division has the company
making a number of changes to its
longform programming catalog for
1989. To begin, WW1 has indefinite-
ly extended ‘“The Lost Lennon
Tapes.” The weekly special series
based on material from the John
Lennon estate was originally set to
run for a year and wrap up this

Beelzebubba 15 THE BRAND NEW ALBUM FROM
THE DEAD MILKMEN
FEATURING THE SMASH “PUNK ROCK GIRL”

i i
A Engrmo Racards
11264 Pioye Cowt
-~ Cubvar Crty, Coifornio 90231.3428
ENIGMA  (213) 390.9969
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month. The new installments begin
Jan. 18.

WW1 says that the discovery of
additional live Lennon recordings,
demos, and interviews prompted the
decision. Lennon family friend El-
liot Mintz will continue to host the
series.

WW1 will also bring out two new
album rock offerings in January.
“Fantasy Palace” is a weekly one-
hour offering of live concert record-
ings for full localization. Music by
the two to three different artists in
each week’s show arrives, with na-
tional spots, on disk with a full
script. Stations then put the unhost-
ed program together with their own
talent.

For fully produced rock program-
ming, WW1 is set to debut its first
hard rock offering at the end of Jan-
uary. “High Voltage” will be a
weekly one-hour show hosted by
KNAC Los Angeles air personality
Tawn Mastrey and will aim square-
ly at 18-24 male rockers.

WW1's successful “Future Hits”
will get its urban counterpart in
“Breakin’.” Also slated for a late
January debut, “Breakin’ ”’ will give
stations a weekly one-hour look at
the fastest-climbing urban tracks.
No host has yet been annouced.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Dec. 16-17, the Bangles, On The Radio, On The
Radio Broadcasting, one hour.

Dec. 16-18, Taylor Dayne/Denise Lopez, Party
America, Cutler Productions, two hours.

Dec. 16-18, Dokken, Metalshop, MJI Broad-
casting, one hour.

Dec. 16-18, Steve Winwood, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

Dec. 16-18, The Duran Duran Story, Hot Rocks,
United Stations, 30 minutes.

Dec. 16-18, Chevy Chase/Laraine Newman, Na-
tional Lampoon Original Radio Hour, Premiere Ra-
dio Networks, 30 minutes.

Dec. 16-18, Santana’s Greg Rollie, Cruisin’
America With Cousin Brucie, CBS RadioRadio,
three hours.

Dec. 16-18, Cherreiie, Star Beat, MJI Broad-
casting, one hour.

Dec. 16-18, Motown At The Movies, Motor City
Beat, United Stations, three hours.

Dec. 16-18, Alexander 0'Neal, On The Move
With Tom Joyner, CBS RadioRadio, three hours.

Dec. 17-18, Alexander 0’Neal/Channel 2/Lia,
RadioScope, Lee Bailey Communications, one
hour.

Dec. 18, Roger Daltry/Pete Townshend, King
Biscuit Flower Hour, DIR Broadcasting, one hour.

Dec. 18, R.E.M./Fleetwood Mac/CSNY, Power-
cuts, Global Satellite Network, two hours.

Dec. 18, Taylor Dayne, Hitline US.A., James
Paul Brown Entertainment, one hour.

Dec. 18, The Countryline Christmas Special,
Countryline U.S.A., James Paul Brown Entertain-
ment, one hour.

Dec. 18, Brenda Lee And A Special Guest,
Nashville Live, Emerald Entertainment Group, 90
minutes.

Dec. 19, Steve Winwood, Rockline, Giobal Sat-
ellite Network, 90 minutes.

Dec. 19-25, 1988 In Review, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

Dec. 19-25, Christmastime With Reba McEn-
tire, Westwood One Radio Networks Holiday Spe-
cial, three hours.

Dec. 19-25, David Byme's International Influ-
ences, Timothy White's Rock Stars, Westwood
One Radio Networks, 90 minutes.

Dec. 19-25, Guns N’ Roses, Rock Today, MJI
Broadcasting, one hour.

Dec. 19-25, 1988 in Review, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

Dec. 19-25, Year End Update, Part 1, Legends
Of Rock, Westwood One Radio Networks, one
hour.

Dec. 19-25, The Top 10 Rock Singles Of 1988,
Rock Over London, Westwood One Radio Net-
works, one hour.

Dec. 19-25, Greg Allman, in Concert, Westwood
One Radio Networks, 30 minutes.

Dec. 19-25, Bad Company/Four Tops, Classic
Cuts, MJI Broadcasting, one hour.

Dec. 19-25, Robert Palmer, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

Dec. 19-25, Country Today Christmas Special,
Country Today, MJI Broadcasting, one hour.

Dec. 19-25, Gary Morris, Live From Gilley's,
Westwood One Radio Networks, one hour.

Dec. 19-25, Bette Midler, Star Trak Profiles,
Westwood One Radio Networks, one hour.

Dec. 19-25, Deniece Williams, Special Edition,
Westwood One Radio Networks, one hour.

Dec. 19-25, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.
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He Took Manhattan. Leonard Cohen braught the crowd to its feet for four
encores during his Nov. 16 concert at New York's Beacon Theatre. It was his
third appearance in the New York area in recent months in support of his
critically acclaimed Columbia album “I'm Your Man.” (Photo: Jeff Nisbet)

Variety Of Styles Will Thrive, Experts Say

U.K. A&R Execs Mull Pop’s Future

This is the second of a two-part se-
ries on the British pop scene by
U.K.-based writer Chris White. The
article originally appeared in Mu-
stc & Media, the European enter-
tainment weekly.

BY CHRIS WHITE

LONDON “There is a lot of new pop
talent around, but a lot of it is mis-
guided. The belief is that an image
will create a hit record, but those
days have gone—you can’t fool the
kids anymore,” says Pete Waterman
-of the top production/songwriting
team of Stock, Aitken & Waterman,
responsible for more hits than any of
its U.K. counterparts in recent years.

Waterman has simple advice for
new songwriters: ‘“Write good
songs—kids nowadays are looking
for songs with melodies rather than
acts with an image.”

Waterman talks about music’s fu-
ture: “Next year will see groups com-
ing back in a big way and the demise
of the young female singers as the
major trend in popular music. It's a
natural evolution ... I think we are
going to see a wide d1v1s10n in the rec-
ord industry before too long. There is
a big generation gap between the
over-40s and the under-40s—record
companies are going to have to cater
to it accordingly.”

There will be a move toward more
acoustic music, says Alan Cowderoy,
head of A&R at A&M, noting the suc-
cess of Tracy Chapman and Fair-
ground Attraction.

“But there’s room for everything
at the moment,” says Cowderoy. “If
you had said to me a year ago that we
would have had the Hollies at No. 1
with ‘The Air That I Breathe’ and
Phil Collins at No. 2 with another old-
ie [‘Groovy Kind Of Love ], I'd have
questioned your sanity.”

Adds Cowderoy, “Dance music has
been probably the most dominant
trend on the pop scene during the
’80s, and it will never really leave us
because people involved in that area
can move much faster than those in
other areas of popular music.

“It’s difficult to predict trends be-
cause at the end of the day you have
to trust your own judgment. It takes
at least six months from signing an
act to releasing the first product, dur-

ing which pop trends can have
changed completely.
“I find it very reassuring that
there is such a wide variety of music
(Continued on page 63)

R.E.M. Rakes In The ‘Green’ On WB

Band Benefits From Move To Major

BY CHRIS MORRIS

LOS ANGELES The platinum suc-
cess of R.E.M.s final IL.R.S. album,
1987’s “Document,” and the band’s
subsequent signing to Warner Bros.
(after a major label bidding war) led

; some cultists to cry “sellout.” But Pe-

ter Buck, guitarist for the much-laud-
ed Athens, Ga.based quartet, main-
tains his sang-froid in the face of
such accusations.

“To me, ‘selling out’ was the first
day we accepted money for playing,”
says Buck.

The immediate success of R.E.M.’s
Warner debut, “Green,” will likely
keep the former darlings of the rock
music underground on their guard.
The album debuted in the top 40 of
the Top Pop Albums chart, vaulting
into the top 20 the following week.
This week, it’s bulleted at No. 13.

Still, Buck explains that the com-
mercial success the band is enjoying
isn’t part of any grand design.
R.E.M. is still making records the old-
fashioned way—the band’s own, off-
kilter way.

“I don’t understand what makes a
record a hit enough to understand

how to make a hit,” he says. “On
[‘Green’], a lot of the songs don’t
have traditional hooks and such.
They just go around in circles.”

The album’s first radio-emphasis
track, “Orange Crush,” was chosen
by the band in typically quixotic fash-
ion.

“I said, ‘Why don’t we put out
something a bit less polished, rather
than a commercial single,”” Buck ex-
plains.

Making the cut an even more un-
likely candidate for pop airplay is its
subtly delineated and highly charged
subject—U.S. soldiers who were dis-
abled by the defoliant Agent Orange
during the Vietnam War.

“It’s about Vietnam, but it could
just as well be about Nicaragua or
anyplace else they’re going to send
18-year-old kids in the next year, and
they’re going to,” Buck says omi-
nously.

He concludes that “Green” may be
seen by some as a self-indulgent al-
bum. But, he adds, “That’s OK, be-
cause most bands don’t even have a
self to indulge.”

After one-album stints with Joe
Boyd and Don Gehman, R.E.M. ap-

pears most comfortable working
with co-producer Scott Litt, who col-
laborated with the band on both
“Document” and “Green.”

“He just wants to capture us,”
Buck says of Litt. “Whatever whim-
sical, stupid idea we have, he's willing
to chase it.”

Whimsy extends into both the pro-
motion and videos for “Green.”

Some radio and press people have
received R.E.M.’s “meadow in a
can’”’—a mixed lot of wildflower
seeds that comes complete with direc-
tions for planting. “It's really cool,”
Buck says. “I haven't planted mine
yet.”

Videos for “Orange Crush” and
“Stand” are completed, and one for
“Pop Song 89” is being contemplated.
But, Buck says, “None of us hold in-
struments [in the videos], I'm sick of
that. If you want to see that, buy a
ticket to the show.”

While the group is clearly enjoying
the freedom of its long-term Warner
pact (“We're in a position where we
can dictate what we want, do what
we want to,” Buck says), the separa-
tion from L.LR.S. wasn’t an easy one.

(Continued on page 20)

On Tap For Collins: More Flicks, Solo Album, Tour

Taking a break from New York's winter chill,
The Beat headed for the warmer climate of Los
Angeles and survived an earthquake to file
this week’s column.

FEELIN’ GROOVY: “I definitely want to do
more movies—not to the extent of ignoring
musie, but just as a parallel thing,” says Phil
Collins, who makes his silver screen debut in
the just-released “Buster.”

Collins, in Hollywood to promote his acting
career, says of his screen future: “I'm waiting
for the right thing to come up. There’s lots of
ideas—Michael Caine’s got one, Bob Hoskins
has one, t0o.”

Collins’ immediate plans call for a few live
dates next month with Eric Clapton, to be fol-
lowed by more “Buster’” promo activities in
Australia and New Zealand. In February, Col-
lins hopes to start recording his fourth solo al-
bum, which is tentatively scheduled for a late-
summer release.

Collins says he’s looking forward to planning
a new solo tour, too. “With things like ‘Easy
Lover’ and ‘Separate Lives’—things I've never
done before—it should be a good set.”

STAR SPOTTING: During his stay in Los An-
geles, Collins was residing at the Sunset Mar-
quis, as were a galaxy of other stars, including
Robert Plant, Bruce Springsteen, Alice Coo-
per, and Michael Bolton.

Plant was in town for two shows, Nov. 30-
Dec. 1, at the Universal Amphitheatre. On his
nights off, the tall cool one made the rounds of
L.A. nightspots like the Rainbow, the Cat-
house, and Helena’s. He also toyed with the
Synclavier system recently installed at the
Sunset Marquis. (Springsteen and Bolton were
also seen checking out the recording setup.)

Cooper told The Beat that he’s busy writing
songs for his next MCA album with hit-maker
Desmond Child. The project, to be produced by
Child, will be recorded in Woodstock, N.Y. As
for Bolton, the Columbia artist already has sev-
en new songs for his next album, according to
manager Louis Levin.

ON THE TOWN: The Beat encountered an in-
teresting mix of live music in the City of An-
gels. On Nov. 28, the Primitives played their
first-ever show here at the Roxy, performing
songs from their RCA debut set, “Lovely.” The
Brit band shows lots of promise on record with
its Blondie-style pop grooves; however, lead
singer Tracey Tracey must develop more stage
presence—a lot more.

THE BEAT

BY+STEVE +*GETT

The following night at the Roxy, Atlantic
singer/songwriter Judson Spence made his
L.A. debut. With an extremely tight backing
band, he offered the Roxy crowd an entertain-
ing array of rock, pop, and R&B tunes, not to
mention an abundance of showmanship.
Spence is getting a big push from Atlantic.

Plant’s opening-night concert at the Univer-
sal Amphitheatre was terrific—a fine blend of
solo material and Zeppelin standards delivered
with a crack backing band. Backstage passers
at the show included manager Bill Curbishley;
Atlantic staffers Mark Schulman, Paul Coo-
per, Tony Mandich, and Judy Libow; WTG
president Jerry Greenberg; Virgin artist/cho-
reographer-to-the-stars Paula Abdul, who
looks set for a major pop hit with “Straight
Up”; and the ubiquitous Collins.

Meanwhile, back on the Sunset Strip, Toto
guitarist Steve Lukather previewed some of
the material he’s been cutting for his upcoming
Columbia solo album Dec. 1 at the Whiskey-A-
Go-Go.

SHORT TAKES: On Dec. 1, Luther Vandross
and Anita Baker kicked off the first of four
sellout shows at the L.A. Sports Arena (Dec. 1-
5). The topic of the week was how Vandross

has regained the 120 pounds he lost in his well-
publicized diet two years ago. In the L.A.
Times, Vandross confessed, “I don’t drink or
do drugs. I just eat—and eat and eat. It’s al-
ways been my way of coping. Maybe if I was
totally happy and stress free, I wouldn’t be
heavy.” ... The Boys will be singing songs
from their Motown debut album, “Message
From The Boys,” in shopping malls, starting
Jan. 13 in San Diego. Hey, it worked for Tiffa-
. Kris Kristofferson, Eddie Rabbitt, Saw-
yer Brown, Highway 101, the Desert Rose
Band, and Kathy Mattea were among the acts
that appeared Dec. 4 at the Universal Amphith-
eatre in a country Christmas benefit concert
for LIF.E. (Love Is Feeding Everyone). The
show was presented by American Airlines.

HAPPY NEW YEAR: Sam Kinison, the Stray
Cats, Jane’s Addiction, Kid Creole, and B.B.
King are among the acts booked for New
Year’s Eve shows in L.A.

Kinison is hosting an all-star party at the
Universal Amphitheatre; the Cats play the
John Ansori Ford Theatre; Jane’s Addiction is
at the Embassy Hotel; Creole and his Coconuts
appear at the Palace; and King will be joined by
Millie Jackson and Bobby “Blue” Bland at An-
aheim’s Celebrity Theatre.

BAY BEAT: The 12th Annual Bay Area Music
Awards (Bammies 12) will be held Feb. 25 at
San Francisco’s Civic Auditorium. Huey Lewis
& the News head the list of nominees with a to-
tal of seven nominations. Other multiple cate-
gory nominees include Bobby McFerrin, Metal-
lica, Henry Kaiser, Joe Satriani, Santana, Boz
Scaggs, Rob Wasserman, and Eddie Money.

The principal beneficiary of funds raised by
the event will be Project Open Hand, a San
Francisco-based volunteer organization that
delivers meals to house-bound or indigent pa-
tients suffering from AIDS and AIDS-related
conditions. The other recipients will be the
Rock and Roll Museum of San Francisco and
the Blue Bear School of Music Scholarship
Fund.
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We cant sin.
We cant dance.

But we belong
In your act.

Your talent lies in packing concerts, turning albums
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Put us in your act. We'll back you up. Ask your
independent insurance agent to call Clarence Costa at
Fireman’s Fund Entertainment Insurance Division:
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TALENT IN ACTION

LOS LOBOS
Laurie Auditorium
Trinity Univ.
San Antonio, Texas.

shows, the spotlight shone brightest
on guitarists David Hidalgo and Ce-
sar Rosas, who split lead-vocal duties
on the 20 songs performed. The beefy
Hidalgo displayed his virtuosity on
accordion, violin, and a tiny four-
stringed requinto jarocho; Rosas,
wearing his ever-present sunglasses
and goatee, performed on bajo sexto
and nylon-stringed guitar. The rest of
the band was in top form: Louie Pe-
rez on onjarana and percussion,
Conrad Lozano on upright bass and
guitarron, and Steve Berlin on so-
prano saxophone.

All evening there were requests to
play “La Bamba,” which were finally
granted during the encores. However
lightning fast its pace, the song was
nonetheless delivered with verve,
sending the crowd into the aisles to
dance for the first time all evening.

HIGH-PITCHED gritos (screams)
out-voiced the loud eries of “rock’n’-
roll” at this Nov. 5 show, the fourth
date on Los Lobos’ 11-city tour to pro-
mote their new Slash/Warner Bros.
album, “La Pistola Y El Coraz6n”
(“The Pistol And The Heart”). The
all-Spanish acoustic collection of tra-
ditional Mexican folk songs cele-
brates the band’s roots as well as its
15th anniversary.

Unlike Linda Ronstadt, who on her
recent tour performed a slick brand
of mariachi pop, the Lobos offered a
variety of musical styles from many
different regions of Mexico, includ-
ing Vera Cruz and Michoacan. The

enthusiastic crowd was treated to a  Viva Los Lobos! RON YOUNG
rich cornucopia of rancheras, hua-
pangos, polkas, and waltzes. Such THE BULGARIAN STATE RADIO

& TELEVISION FEMALE YOCAL CHOIR
Alice Tully Hall, New York

group-penned compositions as the
new album’s title track and “Estoy
Sentado Aqui” (‘““As I Sit Here”’)
proved that the members can create
la musica as well as recreate it.

Besides heartfelt, plaintively sung
renditions of the new material, the
wolf pack performed excellent ver-
sions of other traditional songs and
tunes from its earlier albums.

As in the group’s usual, roots-rock

THIS BULGARIAN VOCAL en-
semble, better known by the name of
its Nonesuch album, “Le Mystere De
Voix Bulgare,” made its U.S. debut
here Nov. 4. The sellout crowd of
2,000-plus comprised an unusual mix
of graying classical devotees, funky
world-music types, new age yuppies,
and dapper trendies—a reflection of
the wide appeal of the album, one of
Nonesuch’s best-selling titles this
year.

Clad in traditional folk costumes,
the 24-member choir performed on a
bare stage—no props were necessary
to augment this marvelous music. Af-
ter intermission, the choir emerged in
black evening dresses, with its con-
ductor, Dora Hriztova, leading.

The program included arrange-
ments of Bulgarian folk melodies and
some contemporary works by Bul-
garian composers. The choir handled
the sudden modal shifts and bizarre
chord voicings with stunning ease,
producing complex, highly textured
harmonies. The ensemble sometimes
sang in percussive, odd rhythms, but
mostly its clear, sustained notes
seemed to float in midair; the results
resembled everything from Pakistani
singing to a performance of a Philip
Glass composition, from Greek folk
songs to music by Gyorgy Ligeti.

Some of the celebrated mystique of
this music is reduced by seeing flesh-
and-blood people making such ethere-
al sounds, and some of it is augment-
ed for the same reason. Like the sing-
ers, the subject matter is quite
earthly—marriage and work are typi-
cal themes—but the enthusiastic au-

Richards Rocks N.Y. Keith Richards’
solo tour of the East Coast hit New
York's Beacon Theatre Nov. 29.
Richards performed songs from his
“Talk Is Cheap” solo album and
several Rolling Stones classics.
(Photo: Chuck Pulin)

THE BONANZA
BOOKING AGENCY

of 116 West Second Street, Wesla-
co, Texas 78596 is looking for Mari-
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BLACK & WHITE 8x10’s . ;
achi bands that will ptay folk-
500 - $60.00 1000 - 85.00 loric concerts, lounges, theatres,
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1000 - $388.00 $500 per person per week. Also

groups of musica regional, tropical
for public dances. Their fee will be
$550 per person per week. The jobs
will cover Texas, Illinois, lowa, Colo-
rado, Florida, California, Washing-
ton, Oregon, Arizona, Michigan,
Utah, 1daho, Georgia, Kansas, New
York, and New Mexico from March
17, 1989 to March 18, 1990. Must
be known nationwide. if interested
please call (512) 968-4252.

Above Prices inClude Typesetting & Freight
Send 8xI0 Photo - Check or M.O.

* %
Full Color & B/W Posters
composites - Cards - Other Sizes

»uu
send For Catalog & Samples

i PICTURES ||

1867 E. Fiorida, Dept. BB |
springfleld, MO 65803
14171 B69-9433 or 863-3456

dience didn’t seem to care.

The. standing ovation and two en-
cores were well-deserved—it's not of-
ten that one kind of music can thrill
and transport so many different
kinds of people. MICHAEL AZERRAD

HANK BALLARD
& THE MIDNIGHTERS REVUE
The Blue Room, New Orleans

HANK BALLARD’S recent three-
week stint here proved that he is the
hottest thing going when it comes to
dishing out authentic '50s-style R&B.
His current show includes most of his
hits—some of which have been cov-
ered by a second and third generation
of performers—a few new originals,
and some interesting soul and R&B
covers.

On opening night, Ballard & the
Midnighters kicked off with a strong
version of “The Hoochie Choochie
Coo,” which raised the entire crowd’s
blood pressure. Clad in matching blue
tuxedos, the Midnighters cavorted
through loosely choreographed
dance steps while Ballard, dressed in
a white tux, worked up the crowd like
the R&B master he is.

The inevitable Annie medley—
“Work With Me Annie” and “Annie
Had A Baby”—followed, with Bal-
lard & the Midnighters at their ani-
mated best. During the second song,
Ballard punctuated the lyrics by hold-
ing two Cabbage Patch Kids high in
the air, explaining to the audience,
“That’s what happens when the get-
ting gets good!”

The theatrics continued on “Tear-
drops On Your Letter” as Ballard ap-
peared to be reading the lyrics
from—you guessed it—a tear-stained
letter. And, he sang “The Sky Is Cry-
ing” from beneath an umbrella.

. Ballard is best known for light-
ning-fast R&B arrangements, but he
surprised many when he sang two
excellent blues ballads, “Deep Blue
Sea” and “Every Beat Of My Heart.”
Clearly, the past 30 years have had
little effect on his voice: He still sings
with conviction and is quite capable
of reaching the high notes.

No Ballard show would be com-
plete without an extended version of
“The Twist.” During its intro, he
proudly announced that this year
marks the 30th anniversary of the
song—which Ballard wrote in 1958—
that spawned the wildest dance craze
of the '60s. JEFF HANNUSCH

R.E.M. RAKES IN ‘GREEN’

(Continued from page 18)

“I.R.S. was great for us,” Buck
says. “But it was time to move on. It
was a hard decision.. .. People at
LR.S. are our friends still.”

While the recently released LR.S.
best-of R.E.M. set, ‘“‘Eponymous,™
was not greeted with what might be
termed warmth by the band mem-
bers, they wound up chipping in cre-
atively on the project. The group
picked the tracks that were included
on the album and manager Jefferson
Holt and bassist Mike Mills wrote the
liner notes.

R.E.M. is gearing up for a six-
month tour that Buck says will take
the band “all over the world twice."”
Beginning in late January in Japan, it
will pass through Australia and New
Zealand, North America, England,
and Europe. After a break in July
and August, the road work will re-
sume in the U.S. during September
and October.

» BOXSCORE &oss™

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication

AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ULTIMATE EVENT: Fox Theatre Nov. 30- $1,507.275 2159 Brass-Ring Prods.
FRANK SINATRA Detroit, Mich. Dec. 4 $100/$75/$50/ sefiout
LIZA MMNNELL! . $25
SANMY DAVIS JR.
LUTHER VANDROSS/ Oakland- Nov. 27 $503360 2816 Bill Graham
ANITA BAKER, SINBAD Alameda Co. $22.50 sellout Presents
Coliseum
Oakland, Calif.
ROD STEWART Meadowlands Nov. 30 $390,560 19,550 Ron Delsener
Arena $20 seilout Enterprises
East Rutherford,
NJ.
CROSBY, STILLS, NASH & Oakland- Dec. 4 $376,500 15,072 Bilt Graham
YOUNG Alameda Co. $25 sellout Presents
TRACY CHAPMAN Coliseum,
GRATEFUL DEAD Oakland, Calif.
TOM PETTY & THE
HEARTBREAKERS
808 DYLAN
BILLY IDOL, NILS LOFGREN
ROD STEWART The Coliseum Dec. 3 $249,025 14,230 Belkin Prods.
Richfield, Ohio $17.50 . saflout
ROD STEWART Civic Arena Dec. 2 $243,768 13,654 DiCesare-Engler
Pittsburgh, Pa. $18.75 sefiout Prods.
METALLICA The Coliseum Nov. 26 $217,607 13512 Betkin Prods.
QUEENSRYCHE Richfield, Ohio $17/316 sellout
METALLICA Cobo Arena Nov. 25 $209,685 12,191 Brass-Ring Prods.
QUEENSRYCHE Detroit, Mich. $17.50 seliout
ROBERT PLANT Oakland- Nov. 25 11,294 Bill Graham
JOANJETTLTHE - Alameda Co. $18.50 13,500 Presents
BLACKHEARTS Coliseum
3 " Oakland, Calif.
OZZY OSBOURNE Capital Centre Nov. 26 $203,815 11017 =1 Concert
ANTHRAX Landover, Md. $18.50 18,844 Promotiens/
Southern
Promtions
FREDDIE JACKSON Constitution Nov. 25, $196,371 9,938 : Dimensions
LOOSE ENDS Hall Dec. 1 $21 ll,248) Unlimited
Washington, . Al Haymon
D.C. Enterprises
O2LY OSBOURNE Nassau Dec. § $181,510 9,464 Monarch
ANTHRAX Coliseumn $20/$18.50 17888 . | Entertainment
Uniondale, N.Y. : x John Scher
Presents
Larry Vaughn
@ Presents
ALABAMA: Expo Hall & Nov. 26 $174,335 16,255 Keith Fowler
RICKY VAN SHELTON Special Event s sellout - Promotions
EDDY RAVEN Center
Tampa, Fla.
ROD STEWART Market Square Dec. 4 $166,320 10,082 Sunshine
Arena 31650 18,154 Promotions
Indianapolis, L
Ind.
AMY GRANT The Summitt Dec. 2 $156,255 9,725 PACE Concerts
MICHAEL W. SMITH Houston, Texas $17.50/$16.50/ 12,000
GARY CHAPMAN 31250 -
RAPBE: ¢ Kemper Arena Nov. 25 $147398 ¢ . 9041 New West
ERICB, KET ® American Royal $18/$16.50 ' 16,947 Presentations
TOO SHORT Center
JJ.FAD St. Louis, Mo.
BiZ MARKEE, EAZY E
O77Y OSBOURNE Sundome Nov. 20 $142,275 8555 C&C Entertainment
ANTHRAX Tampa, Fla. $17.50 9,000
MY GRART.- The Omni Nov. 25 $135.217 9,226 Greenwood
MICHAEL W. SMETH Atlanta, Ga. $16.50/$15.50 12,000 Concerts
GARY CHAPMAN @
POISON Municipal Nov. 25 $126,3651 7528 Contemporary
BRITNY FOX Auditorium $17 . 10332 Prods.
Kansas City, New West
Mo. Presentations
AMY GRANT Myriad Dec. 3 $122,739 8,676 Little Wing Prods.
MHCHAEL W.SMITH Convention $15/813.50 10,000
GARY CHAPMAN Center
Oklahoma City,
Okla
SHDIPTT Philadelphia Dec2 | $116000 9457 Creative Concepts
BILLY CROCKETT Civic Center $13.50/$11.50 sefiout
Philadelphia, Pa
TRACY CHAPMAN Carnegie Hall o Nov. 28 -8-1-1-0,100 = 5,450 Ron Delsener
JOHN HAMMOND New York, N.Y | 22507520/ seflout Enterpnses
$17/315
POISON Wings Stadium Nov 15 .8109,494 6,892 Brass-Ring Prods
BRITNY FOX Kalamazoo $16.50 8113
Mich
UTTLE FEAT Baltimore Arena  Dec. 2 $108,850 sm8 Chesapeake !
COLIN JAMES Baltimore Md $17.50 seftout Concerts |
PUBLIC ENEMY Providence Civic Dec. 4 $105,683 6770 Frank J. Russo
STETSASONIC Center $16.50/$15.50 <184
JUNGLE BROTHERS Providence, R.|
EMPD, BIG DADDY KANE

Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville
at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085. For research information contact Karen Oertley in Nashville at 615-321-4250
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Gospel
|EGIHRN

by Bob Darden

This is the second half of an interview with Steven
Curtis Chapman. Chapman’s two albums for Spar-
row, “First Hand” and his current release, “Real Life
Conversations,” have done well on the inspirational
chart.

STEVEN CURTIS CHAPMAN SAYS the song that
has made the greatest impact from “First Hand” has
been “Hiding Place.” He wrote an earlier version of the
song with the group Peace years ago, after seeing the
movie by the same name with Corrie Ten Boom. He
eventually forgot about it, however.

“Then, years later, I was sitting around with writer
Jerry Salley, and Jerry talked about doing a song about
God being his ‘hiding place,”” Chapman says. “It clicked
in my mind, and I hauled the tune out. In a matter of
hours we’d finished it. Usually I slave over a song for
months.

“The song became very special to me a couple of
months later. While I was recording ‘First Hand,” we
had a fire in our apartment complex that took every-
thing we [he, his wife, and their then-5-week-old baby]
had. That was the first time the foundations of my life
had really been shaken. I was in the middle of recording
and suddenly felt [ was abandoned by God. But the Lord
used the lyrics of that song to minister to me. Perhaps
that was one reason why he gave it to me—even if no
one else would ever hear it.

“Since then, the letters and personal stories I've heard
from people touched by ‘Hiding Place’ have confirmed
to me the truth in the lyric. God really is a hiding place,
and his spirit does minister—even today.”

Chapman says “Hiding Place” has forced him to re-

evaluate all of the pat answers he used to have back
home in Paducah, Ky.—where he served as the “unoffi-
cial campus spiritual adviser” to his friends and could
rattle off a Scripture verse to any problem.

“Since then, God’s been teaching me that the older I
get, the less I know,” he says. “And so I've had to rely
more on him as a source of strength.”

Chapman says the song from “Real Life Conversa-
tions” that means the most to him now is “For Who He
Really Is.”

“I've taken [fellow Sparrow artist] Michael Card’s
concept of a ‘present reality’—of ministering to people
where they are—very seriously,” he says. “Since the fall
of certain religious leaders, I think, a lot of people are
viewing Christianity with a certain amount of skepti-
cism. How [ personally respond to that, how I handle

Steven Curtis Chapman
reveals his ‘Hiding Place’

that is important. ‘For Who He Really Is’ is my heart’s
cry. I want people to see me the same way whether I'm
ministering from the stage or eating at LaVerne’s Lake
Brazos Diner in Waco as a reflection of who God is.

“To do that, I have to spend my time with God. I can’t
live how others say Christians are supposed to live. I
have to wipe clean every facet of my life—from enter-
tainment to my family life. If I live a predetermined life-
style of what people think a Christian is without really
studying [God’s] word on my own, then I'm not doing it
right. The Bible says a man who calls another man a fool
is the same as a murderer in God’s eyes. Those things
that Jesus taught we’ve smoothed over so many times
that we all must stop and ask occasionally, ‘Is this really
what this means?’ Only when I do that can I point the
world back to Jesus Christ when they look at me.

“I'm not condemning anyone else’s lifestyle or wit-
ness. By God’s grace [ have to try and live my life in his
will. How can you be the salt of the world if you've lost
your savior?”

permission of the publisher.

TOP INSPIRATIONAL ALBUMS..

by Jeff Levenson

MYSTERIES WRAPPED IN ENIGMAS don't often
appear in the guise of benevolent blue bloods. But the
Baroness Pannonica de Koenigswarter, jazz’s most be-
guiling muse, was just that. She took many secrets with
her when she passed away on Nov. 30.

Nica, as she was known and immortalized in song,
didn’t need death to advance her legend; indeed, she was
a shadowy figure—though thoroughly unimpeach-
able—whose presence on the jazz scene dating from the
early '50s became part of the music’s richly fabled past.

Nica’s dream: royalty
ennobled by generosity

The mystique of Nica—her life, her motives, the hold
she had on musicians—has for years been a much scruti-
nized page in jazz history books, a subject of discussion
and conjecture fueled in part by the compositions writ-
ten in her honor: “Nica’s Dream” by Horace Silver, “Ni-
ca’s Tempo” by G.G. Gryce, and “Pannonica” by The-
lonious Monk. All paid her lasting tribute.

A descendant of the English Rothschilds, the baron-
ess came to this country after World War II. She be-
friended many needy jazz musicians and sustained them
with financial and emotional assistance, all the while
flouting any eyebrow-raising interest in her relation-
ships. Her celebrated friendships with jazz's aristocra-
cy—including Charlie Parker (who died in her apart-
ment at New York’s Stanhope Hotel in 1955) and Monk
(who lived in her home throughout the "70s)—reinforced
her notoriety. In recent years, she housed Barry Harris

and helped keep afloat his Jazz Cultural Theater.
Nica’s sense of noblesse oblige was born of a funda-
mental belief that black musicians in this country who
practice an art as revolutionary as, say, modern jazz,
need all the encouragement they can get. She recog-
nized early on that each member of her adopted circle
possessed an inner voice requiring tenderness and nur-
turing, and that society’s sanction was hardly available
to them—much less support from the stately.
Throughout her 74 years, the baroness gained accep-
tance in a world few of her station dared to enter. And
she did so with grace and charm. She was royalty enno-
bled not just by blood but by true generosity as well.

cHARLIE ROUSE COUNTED HIMSELF among
Nica’s friends. Sadly and ironically, he too died on Nov.
30. Rouse was a rousingly melodic tenorist whose work
with Monk between 1959 and 1970 secured his place as a
great soloist. Although he first earned plaudits with the
Billy Eckstine Orchestra in the mid-"40s and then went
on to fruitful collaborations with Tadd Dameron, Fats
Navarro, and Dizzy Gillespie, among others, it was
with Monk that he met his greatest challenge.

Monk was a strong-willed personality who could easi-
ly overpower those around him. Rouse was private and
unassuming. During their decadelong association—the
peak years for Monk’s quartet—they enjoyed an ani-
mated give-and-take. Their dialogs were exercises in
contrast: the pianist’'s angular calls and promissory si-
lences set against Rouse’s sumptuous responses. The
saxophonist flourished, rising against Monk’s specific
gravity to ascendant levels of musicianship.

In the last 10 years of his life, Rouse was involved
with Sphere, a quartet originally dedicated to Monk’s
repertory.

Surely, it is humbling to consider the coincident
deaths of Rouse and Nica, figures connected not just by
Monk but by their own friendship and contributions to
jazz culture as well. Their passing brings us to the obvi-
ous painful realization that when special individuals de-
part they take all that matters with them—not just the
magic and allure of singular deeds, but also the glory of
the eras they shaped.
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31 | 34| 5 | RENEE' GARCIA  REUNION 7010039720 A DIFFERENT WORLD
32 | 32| 9 | HARVEST  BENSON RO2479 HOLY FIRE
33 | 17| 45 | FIRST CALL  DAYSPRING 7014161016/WORD SOMETHING TAKES OVER
34 | 22| 49 | RUSS TAFF  MYRRH 7016B84806X/WORD RUSS TAFF
? 33| 5 | SANDI PATTl  worD 701-9083-501 INDIANAPOLIS INDEED
36 |18 (69 | PETRA  STAR SONG SSR8084/SPARROW/STARSONG THIS MEANS WAR
37 |23 | 17 e A b2 e PRAISE TEN
3% {igjipl] STEVEN CURTIS CHAPMAN REAL LIFE CONVERSATION
39 [RE-ENTRY| RUSCHA  PAN-TRAX PTX-A-8801/TAM TREX COME ALIVE
40 [Re-NTRy| FIRST CALL - o vord AN EVENING IN DECEMBER VOLUME 1

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certifi
500,000 units. A RIAA certification for sales of 1 millicn units.

ication for sales of

Call NOW...to order the 1988-
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Go-Go Butt. E.UA(Experience Unlimited) was recently in New York to record its
debut album for Virgin Records. Shown cutting up at the studio, from left, are
E.U. producer Marcus Miller, Virgin East Coast promotions manager Kathi
Moore, Epic artist Mtume, Virgin artist Lia, and E.U.’s Kent Wood. Seated is

William “Judu’ House.

BY DAVID NATHAN

LOS ANGELES “‘Show business be-
came a lifestyle for me from the be-
ginning,” says legendary vocalist
Etta James. ‘“The road became my
home—I was almost like a hippie. I
got stranded in New Orleans, I
stayed in Chicago for years, I lived in
New York. Above all, I've always
loved what I was doing.”

The Los Angeles-born singer, who
began her career as a teen star with
“Roll With Me Henry” in 1954, has
returned to the recording scene with
“Seven Year Itch,” her debut album
for Island Records.

“I hadn’t had a record deal in seven
years [since doing an Allen Tous-
saint-produced album for MCA),”
says James, explaining the album’s
title. “The truth is, the kind of stuff
that’s been selling for the last eight
or 10 years, well, it's a whole other

THIS HAS BEEN A STRANGE year in the career of
the Godfather of Soul. James Brown’s year started the
way 1987 ended—with his mid-’60s musical ideas being
sampled on rap records of every description. Though
many, including Brown himself, were upset by his un-
wanted ubiquity, this sampling is testimony to the fact
that Brown was the most dynamic performer/band lead-
er in post-World War II black music and shows that his
legacy isn't just something to be discussed in scholarly
papers. J.B.’s musical ideas, with unconscious echos of

James Brown In '88: Sampled Sounds, ‘Static,’ Legal Snafus

' The Godfather Of Soul’s Legacy Gontinues

N.Y. radio stations ... The Bar-Kays’' “Animal”’ is the
veteran band’s best work in many years. Some of it is
straight-up commercial, like “R U Available” and
“Struck By You.” Some of it is a retronuevo blend of
"70s funk and contemporary technology, like “Just Like
A Teeter-Totter,” which was co-written by the Bar-Kays
and Sly Stone and sounds remarkably like some of the
material from Stone’s classic “There’s A Riot Goin’ On.”
Mtume, who has been working with Stone for several
months, handled the productlon . It’s beautiful to hear
the voices of Aretha

Africa, united generations
on the dance floor.
Brown appeared poised
to c;p‘;glizgp(‘)an rthispi(x)mter- rm
Rhythm
and the
Bluves

est with his Full Force-
produced album, “Static,”
Brown'’s most righteously
funky effort since ‘“Too
Funky In Here.” Alas,
Brown’s total reaccep-
tance by black radio and
consumers was stifled by
a bizarre series of inci-
dents between Brown and his wife. Once a self-con-
scious advocate of clean living, military discipline, and
“black capitalism,” Brown now experienced numerous
arrests that suggested the man who wrote “Say It
Loud, I'm Black And I'm Proud” was self-destructing in
public.

Whatever his current personal turmoil, Brown’s lega-
cy should not be obscured. And it was very much alive
recently at a recording studio in upstate New York.
There, a collection of former signees to the feisty Cincin-
nati indie King Records, for which Brown made his earli-
est and many of his best recordings, gathered to record.

These “King all-stars,” many of them hit makers in
their own right, were also united by their connection to
Brown. Some, like Hank Ballard and Bill Doggett, have
had their material successfully covered by him. Others,
such as singer Bobby Byrd, sax men Alfred “Pee Wee”
Ellis and St. Clair Pickney, and drummer Clyde Stubb-
lefield, were key players in some of Brown’s most inno-
vative bands. And Brown alumni Bootsy Collins and
Fred Wesley took Brown’s concepts and helped mold
them into Parliament-Funkadelic’s psychedelic funk in
the *70s. Along with members of the band the Essen-
tials, these players cut 11 songs in one day, all of which
were informed by the group’s collective experience.

SHORT STUFF: Heavy D is a spokesman for the use
of safety belts in New York state. The MCA artist has
cut a public-service rap record that has been serviced to

by Nelson George

Franklin and Levi Stubbs
together on “If Ever A
Love There Was,” the
Four Tops’ current Arista
single . . . The Cold Chillin’
label’s recent two-night,
four-performance stay at
the Apollo Theater was a
triumph. The sold-out
shows at the venerable
Harlem, N.Y., landmark
were free of any incident
and were marked by a friendly, relaxed atmosphere.
The shows, two of which were videotaped for Cold Chil-
lin’ by Classic Concepts Productions in conjunction with
Apollo Television, were inventive, humorous, and in-
tense. The evening opened with five Cold Chillin’-associ-
ated DJs on elevated platforms with the label's star DJ/
producer, Marley Marl, in the center. As the five
scratched in unison, dancers and rappers appeared on
stage. The show had something of a hip-hop/big-band
feel, with beats traded and bass lines re-created live. En-
tertaining in a very different way was Biz Markie, who
emerged from a giant nose to perform his underground
classic “Pickin’ Boogers” as well as “The Biz Is Goin’
Off” and “The Vapors.” With his Biz Markie dance and
amusing, beat-down look, this rapper is a human cartoon
awaiting a Saturday morning time slot. But the eve-
ning’s star was Big Daddy Kane. What with writing
material for others (he penned “The Vapors”) as well as
himself, his gritty rap style, and his tough look, Kane is
currently rap’s most important artist. Cold Chillin’ spent
a lot of money on his set (he descended from the ceiling
onto a throne), but it was Kane’s raw attack (and flashy
dancing) on “Set It Off,” “Ain’t No Half Steppin’,” and
“Raw” that was most memorable. These appearances
were a preview of a show Cold Chillin’ founder Tyrone
Williams plans to take on the road next year. If this
same energy can be preserved on tour, Cold Chillin’
could emerge as the most important label in the competi-
tive hip-hop field.

thing than what we call R&B. Maybe
companies thought I was jaded and
they figured that it was a lot easier
dealing with 20-year-olds than with
me, being 50 years old and knowing
how this business really works!”

The new album presents James
singing the kind of material that has
earned her a reputation as a gritty,
no-nonsense, powerhouse vocalist. “I
told Chris Blackwell [head of Island
Records] that I wanted to sing R&B
stuff, the R&B of the '90s, kind of
like Otis Redding meets ‘Star Wars™!”’
James says, chuckling.

“I told the company that, hey, I
have a strong-woman image, so I
didn’t want no wimpy, girly songs. I
wanted some heavy, strong songs.
People would say, ‘You can't do that
tune; it's a man’s song,” and I tell
them, ‘There’s no such thing for me.’
I'm not trying to be chichi. I'm the
kind of woman you can knock down
and I'll get right back up.”

Included among the album’s 10
tracks are James' versions of the
Temptations’ “Shakey Ground,” a cou-
ple of tunes originally cut by Memphis
soul star Ann Peebles (including
“Breaking Up Somebody’s Home”),
and Redding’s “I Got The Will.”

“The key,” says James, “was find-
ing authentic songs, the real thing. I
cut three songs with Rob Fraboni
and Ricky Fataar, including ‘Come
To Mama’' and ‘How Strong Is A
Woman." Then we decided to let an-
other producer come in—Rob’s more
of a ‘Woodstock’ kind of guy. I'd
worked with Barry Beckett some 20
years ago in Muscle Shoals, when we
cut ‘Tell Mama’ [James’ now-classic
'67 hit].”

Legendary Singer Returns With Island Album
Etta James Scratches “7-Year Itch’

James says she has never forgot-
ten legendary Atlantic executive Jer-
ry Wexler “telling me years ago that
Barry was the right guy for me to
work with.” James’ sessions with
Beckett were recorded in Nashville.
“I really like that Southern vibe for
recording,” she says. “We had guys
like Steve Cropper and Roger Haw-
kins [the producer/musician and the
famed session drummer, respective-
ly] playing.”

James’ career has had its share of
ups and downs. The singer made bril-
liant records for Chess in the early
and mid-'60s, including “At Last,”
“Sunday Kind Of Love,” and “Some-
thing’s Got A Hold On Me.” Her ca-
reer was then derailed by a drug ad-
diction that she eventually overcame.

In the late "70s, James recorded the
classic album “Deep In The Night,”
her one release on Warner Bros.
Throughout, she has remained popu-
lar with audiences in Europe. James
says, “I went there for the first time
in 1975, and I'll tell you, if I didn't
have a family, I'd probably have gone
to live there. European audiences are
great. They love the real thing, and if
they like your music, you don't have
to worry about them deserting you.”

In recent years, James has contin-
ued to tour domestically. She also ap-
peared at the 1984 Olympics, garnered
a Grammy nomination for her work
with Eddie “Cleanhead” Vinson, and
performed at the Grammys. “I was
nominated for best jazz vocalist when
I was there at the show doing a salute
to the blues,” she says. “I guess they
still don’t know what box to put me
in!” James will also be seen in the up-
coming Gregory Hines movie, “Taps.”

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
DECEMBER 17, 1988

Philadeiphia P.D.: Joe Tamburro
hmg | Miss At Home

g Cnerrelle Eve ey Marom Tumbin’ D
akers, Tum| m own
Arsg Baker G:vmg You The Best That 1 Go
sue Break 4 ove

1
4
; o Yok
6 Stetsasonic allun AII That Jazz
8 The Boys, Dial My Heart
9 Chaka Khan, It's y Party
10 Vesta, Sweel, Sweet Love

B Bm(‘;glou' Everybody (Get Up)

p bve p.

13 Keﬂny Ge%afhouette
14 Sheens Easton, The Lover In Me
16 (MdBoﬁll 1 Just Wanna Stop
19 Jackson, Smooth Criminal
17 Jeffrey Osborme, Can't Go Back On A Promise
18 Taddy Pendergrass, Love Is The Power
20 Keith Sweat, Don't Stop Your Love
21 LeVert, Pull Over
22 Al Jarreau, So Good
Earth, Wmd & Fire, Turn On (The Beat Box
A fou ‘fo[gs (Duel vd ith Arstha Franklin), If Ever

M Feelmg Inside
ony! Toni! one!, Baby Doll
l(uri (Duet With Shanice Wilson), This Time
The Delts, Thought Of You A Little Too Much
Donna Allen, Heaven On Earth
George Hward One Love
Karyn White, Superwoman
. Kevin Saunderson, Big Fun
New Edition, Can You Stand The Rain
Aleese Slmmons | Want To Be Your Lover
Evelyn “Chal Jm l(ms Kisses Don't Lie
Sade, Turn My Back On You
Rene Moore, All Or Nothing
I'Looke, Can You Read My Lips
Vanessa Williams, Dreamin’
Luther Vandross, She Won't Talk To Me
BeBe & CeCe Wina Heaven
The LPO Band, Love
New Kids O The Block, Vou ot It (The Right St
Funk Deluxe, | Surrender
Elan, Should Have Done Better
Shock-A-Ra, Love Is RISIH%
Average White Band, The Spirit Of Love
Gerald Alston, Take Me Where You Want To
Slick Rick, Teenage Love
Cashflow, Love Education
Deniece Wlllums, This Is As Good As it Gets

m
You Will
siling Me Softly
Marcus Lewss, The Club
Cameo Skin I'm In
George Benson, Twice The Love

Tmop Still n Love

hael Rodgers, | Like It Like That
MC Hammer, Pump Me Up
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Los Angeles P.D.: Cliff Winston
1 1 Cherrelle, Everything | Miss At Home

n Me
ake Me Where You Want To
12 Todzy Him O Me
hael Jackson, Smooth Criminal
r&mnl Say You Will
16 Khan, It's My Party
14 Flack, Qasis
15 Jeﬁrey Osborne, Can’t Go Back On A Promise
Bobby Brown, Roni
Sade, Turn My Back On You
Al B. Sure!, Killing Me Somt|
15 17 I'Looke, Can You Read My Lips
LeVert, Pull Over
Angela Bofill, | Jusl Wanna Stop
18 20 Donna Allen, Heaven On Earth
Kiara (Duet 'With Shanice Witson), This Time
Tone Loc, Wild Thing
Guy, Tedd s Jam
g S&:“Arg’rl\ag\w Lost.% Fou Kd o
ne” King, Kisses Don't Lie
32 Al Jarreau, Smp(‘;god &
34 New Edition, Can You Stand The Ram
30 Keith Sweat, How Dee Is Your Lt
31  New Kids On The You Got It (The Right St
35 Luther Vandross, She e Wor Tok To
33 BeBe & CeCe Winans, Heaven
36 Karyn White, Superwoman
37 image, "Toss It Up
38 Robert Brookins (Duel With Sl?hzme Mills), Wh
39 Michael Rodgers, | Like It Like
40  Deniece Williams, This Is As Good As It Gets
41 Johnny Kemp One Thing Led To Another
42 oeetyn rown, R-U-Lonely
The 7A3, Coolin’ In Cali
Lermy Williams, Givin' Up On Love
45 , So Hard To Let Go
Hammer, Pump Me Ui
47 um-, Wind & Fire, Turn On (The Beat Box)
10, | Don't Want 2 Be Alone
TlmyF Toni! Tone!, Baby Doil
Kenny G, Silhovette
Vanessa Williams, Dreamin’
Simmons, | Want To Be Your Lover
Melba Moore, Love And Kisses
George Benson, Twice The Love
Inner City Feat. Kevin Saunderson, Big Fun
Teddy Pendergrass, Love Is The Power
Midnight Star, Snake In The Grass
Cameo, Skin I'm In
Rene Moore, All O Nothing
Samantha Fox, | Wanna Have Some Fun
Channel 2, In Debt Ta You
Rob Base & DJ_E-Z Rock_Get On The Dance floo
liggy Marley & The Melody Makers, Tumblin’ Down
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FOR WEEK ENDING DECEMBER 17, 1988

Bilboord Hot Black Singles SALES & AIRPLAY
| 2 o ac In g es ™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.
x x
SALES <3 AIRPLAY <3
of | 5E AR £2
Iy 2w TITLE ARTIST 20 Iy | 2w TITLE . ARTIST o0
1 2 DIAL MY HEART THE BOYS 2 1 2 EVERYTHING | MISS AT HOME CHERRELLE 1
2 4 EVERYTHING | MISS AT HOME CHERRELLE 1 2 6 OASIS ROBERTA FLACK 4
3 6 TUMBLIN' DOWN ZIGGY MARLEY & THE MELODY MAKERS 3 3 7 SMOOTH CRIMINAL MICHAEL JACKSON 5
4 1 HEY LOVER FREDDIE JACKSON 11 4 1 DIAL MY HEART THE BOYS 2
5 3 1 MISSED SURFACE 8 5 5 TUMBLIN' DOWN ZIGGY MARLEY & THE MELODY MAKERS 3
6 12 0ASIS ROBERTA FLACK 4 6 8 SWEET, SWEET LOVE VESTA [
7 5 YOU MAKE ME WORK CAMEO 13 7 9 HIM OR ME TODAY 7
8 13 SMOOTH CRIMINAL MICHAEL JACKSON 5 8 11 THE LOVER IN ME SHEENA EASTON 10
9 14 SWEET, SWEET LOVE VESTA [ 9 12 PULL OVER LEVERT 9
10 8 GIVING YOU THE BEST THAT | GOT ANITA BAKER 19 10 16 RONI BOBBY BROWN 20
- 11 1 THANKS FOR MY CHILD CHERYL "PEPSIH” RILEY 21 1 21 SUPERWOMAN KARYN WHITE 17
12 15 HIM OR ME TODAY 7 12 17 CAN YOU READ MY LIPS Z'LOOKE 22
13 10 MR. BACHELOR LOOSE ENDS 23 13 18 1 JUST WANNA STOP ANGELA BOFILL 12
14 17 1 JUST WANNA STOP ANGELA BOFILL 12 14 15 DON'T STOP YOUR LOVE KEITH SWEAT 15
15 21 PULL OVER LEVERT 9 15 14 SAY YOU WILL STARPOINT 18
16 19 GET UP EVERYBODY (GET UP) SALT-N-PEPA 14 16 20 ALL OR NOTHING RENE MOORE 16
17 9 I'M YOUR PUSHER ICE-T 29 17 26 IT'S MY PARTY CHAKA KHAN 25
18 11 THERE'S ONE BORN EVERY MINUTE JONATHAN BUTLER 27 18 22 HEAVEN ON EARTH DONNA ALLEN 24
19 22 THE LOVER IN ME SHEENA EASTON 10 19 28 TAKE ME WHERE YOU WANT TO GERALD ALSTON 28
20 20 BREAK 4 LOVE RAZE 26 20 24 CAN'T GO BACK ON A PROMISE JEFFREY OSBORNE 32
21 27 DON'T STOP YOUR LOVE KEITH SWEAT 15 21 27 BABY DOLL TONY! TONI! TONE! 30
22 18 I'M THE ONE WHO LOVES YOU BY ALL MEANS 33 22 25 GET UP EVERYBODY (GET UP) SALT-N-PEPA 14
23 26 ALL OR NOTHING RENE MOORE 16 23 31 S0 GOOD AL JARREAU 36
24 — SUPERWOMAN KARYN WHITE 17 24 30 IF EVER A LOVE THERE WAS FOUR TOPS/ARETHA FRANKLIN 31
25 32 TALKIN' ALL THAT JAZZ STETSASONIC 34 25 3 | MISSED SURFACE 8
26 29 SAY YOU WILL STARPOINT 18 26 39 CAN YOU STAND THE RAIN NEW EDITION 42
27 35 SILHOUETTE KENNY G 35 27 33 TURN ON (THE BEAT BOX) EARTH, WIND & FIRE 37
28 37 HEAVEN ON EARTH DONNA ALLEN 24 28 34 THIS TIME KIARA (DUET WITH SHANICE WILSON) 39
29 39 IF EVER A LOVE THERE WAS FOUR TOPS/ARETHA FRANKLIN 31 29 4 YOU MAKE ME WORK CAMEQ 13
30 23 ANY LOVE LUTHER VANDROSS 50 K 37 KISSES DON'T LIE EVELYN *CHAMPAGNE” KING 44
31 — IT'S MY PARTY CHAKA KHAN 25 31 38 | WANT TO BE YOUR LOVER ALEESE SIMMONS 41
32 33 POSSE ON BROADWAY SIR MIX-A-LOT 43 32 — SHE WON'T TALK TO ME LUTHER VANDROSS 43
3B | — RONI BOBBY BROWN 20 33 35 WHERE IS THE LOVE ROBERT BROOKINS/STEPHANIE MILLS 38
34 25 DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 60 3 — TURN MY BACK ON YOU SADE 47
3 | — CAN YOU READ MY LIPS Z'LOOKE 22 35 36 BREAK 4 LOVE RAZE 26
36 31 THE WAY YOU LOVE ME KARYN WHITE 65 36 — DREAMIN' VANESSA WILLIAMS 45
37 16 | WISH U HEAVEN PRINCE 64 37 40 SILHOUETTE KENNY G 35
38 38 MY PREROGATIVE BOBBY BROWN 74 38 — KILLING ME SOFTLY AL B. SURE! 46
9 | — TAKE ME WHERE YOU WANT TO GERALD ALSTON 28 39 — | WANNA HAVE SOME FUN SAMANTHA FOX 40
0 | — CUT THAT ZERO DOUG E. FRESH & THE GET FRESH CREW 69 40 32 GIVING YOU THE BEST THAT | GOT ANITA BAKER 19

©Copyright 1988, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

8 RERBL & &=
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SENBR

15

49
]

14

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

ASCAP/Donesna, ASCAP)

Songs, BMI)

64 | WISH U HEAVEN (Controversy, ASCAP) 25 IT'S MY PARTY (Next Flight, BM1/Willesden, BMI)

ALL OR NOTHING (Rene Moore, ASCAP) 31 IF EVER A LOVE THERE WAS (Irving, BMI/Pamalybo, 46 KILLING ME SOFTLY (Fox-gimbel, BMI)
ANY LOVE (SBK April, ASCAP/Uncle Ronnie's, BMI/Chappell & Co., ASCAP/Le Mango, ASCAP) CPP 44 KISSES DON'T LIE (Music Corp. Of America,
ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP) 87 I'M GONNA GIT YOU SUCKA (United Lion, BMI) BMI/Mercy Kersey, BMI/L'il Mama, BMI)
BABY DOLL (Two Tuff-Enuff, BMI/PolyGram Songs, 33 I'M THE ONE WHO LOVES YOU (Island, 81 KISSING A FOOL (Chappell-WA, ASCAP/Morrison
BMI/Delos 2000, ASCAP/PolyGram, ASCAP) BMi/Stanton's Gold, BMI/April Joy, BMI/Golden Leahy, ASCAP)
BIG FUN (Drive On, BMI/Virgin Songs, BMI) Nugget, BMI) 71 LOVE AND KISSES (Bush Burnin', ASCAP/Kahri,
BRAND NEW FUNK (Zomba, ASCAP) 23 I'M YOUR PUSHER (Colgems-EMI, ASCAP/Rhyme ASCAP)
BREAK 4 LOVE (Funky Feet, BMI) Syndicate, ASCAP/Warner-Tamerlane, BMI) 67 LOVE EDUCATION (Better Nights, ASCAP/PolyGram,
CALL THE LAW (Redlock, BMI/PolyGram Songs, BMI) 61 IN DEBT TO YOU (Two Tuff-Enuff, BMI/PolyGram ASCAP)
CAN YOU READ MY LIPS (Looky Lou/Bright Light,
BMI)
CAN YOU STAND THE RAIN (Fiyte Tyme, ASCAP)
CAN'T 60 BACK ON A PROMISE (Rockwood,
BMI/March 9, ASCAP/Almo, ASCAP/Hardstone,
ASCAP) CPP
COOLIN' IN CAL) (357, ASCAP/Power Move, BMI)
CUT THAT ZERO (Entertaining, BMI/Danica, BMI) RADIO MOST ADDED
DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP PLATINUM/ BRONZE/
DO WAH DIDDY (Pac Jam, BMI) GOLD SILVER  SECONDARY TOTAL TOTAL
OON'T ROCK THE BOAT (Hip Trip, BMI/Jig-A-Watt ADDS ADDS ADDS DDS ON
Jams, BMI) CPP 14 REPORTERS 30 REPORTERS 53 REPORTERS 97 REPORTERS
DON'T STOP YOUR LOVE (WB, ASCAP/E/A, SKIN I'M IN
ASCAP/Keith Sweat, ASCAP/Vintertainment, ASCAP) CAMEO ATLANTA ARTISTS 4 15 18 37 46
B ri el T o BEING IN LOVE AIN'T EASY

i M e Tyme,
R e e SWEET OBSESSION epic 1 4 22 27 28
FEELING INSIDE (New Warrior, BMI) ONE THING LED TO ANOTHER
gg gzﬁwgfgg[ﬁgiddo;s(c:?t/"lﬁ- AASSCCAAP'Q/H_K JOHNNY KEMP coLumaia 3 4 17 24 54

rotoons, ikim, o
ASCAP) TEDDY'S JAM
GET UP EVERYBODY (GET UP) (Next Piateau, GUY mca 1 4 17 22 54
ASCAP/Turn Out Brothers, ASCAP) SNAKE IN THE GRASS
GITTIN' FUNKY (Hittage/Turnout Bros, ASCAP) MIDNIGHT STAR soLar 3 7 11 21 23
GIVING YOU THE BEST THAT | GOT (All Baker's, STILL IN LOVE
BMI/Alexscar, BMI/Eyedot, ASCAP) CPP
GONNA GET OVER YOU (Bush Burnin’, ASCAP/La TROOP artantic 2 10 8 20 39
Love Lane, ASCAP) I'M GONNA GIT YOU SUCKA
HEAVEN (Yellow Elephant, ASCAP/Edward Grant, THE GAP BAND ARISTA 3 8 g9 20 36
e T ke SHE WON'T TALK TO ME
EAVEN ON EARTH (LeoSun, ASCAP,
HEY LOVER (Bush Bl(lrnin', ASCAP) J LUTHER VANDROSS epic 3 4 10 17 85
HIM OR ME (Cal-Gene, BMI/Virgin Songs, BMI) CPP DREAMIN’
LDON;TGVLANT é BE ALONE (Georgio's, BMI/Stone VANESSA WILLIAMS wing 2 5 9 16 79
iamond, BMI) CPP

1 JUST WANNA STOP (Ross Vannelli, BMI) KILLING ME SOFTLY
) LIKE IT LIKE THAT (Ensign, BMI/Myki Jam, AL B. SURE! waRNER 8ROS. 3 1 12 16 64
BMi/Famous, ASCAP/Drumatk, ASCAP) CPP Radio Most Added is a weekly national compilation of the ten records most added to the playlists
[ MISSED (Colgerns-EMI, ASCAP/Deep Faith, ASCAP) of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
! SURRENDER (One To One, ASCAP) ) cally as changes are made, or is available by sending a self-addressed stamped envelope to:
L:ﬁ""“ HAVE SOME FUN (Forceful, BMI/Willesden, Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
| WANT TO BE YOUR LOVER (Bush Burnin’,

§7
10

2 8 B

I

LOVE IS RISING (Le'Oria, ASCAP/Mighty Groove,
ASCAP/Moonbeam, ASCAP)

LOVE IS THE POWER (Calloco, BMI/Hip Trip, BMI)
THE LOVER IN ME (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI) CPP

MARY HAD A LITTLE JAM (International Broadcast,
ASCAP/Cayman, ASCAP)

MR. BACHELOR (Virgin, ASCAP/MCA,
ASCAP/Brampton, ASCAP) CPP

MY EYES DON'T CRY (Jobete, ASCAP/Black Bull,
ASCAP) CPP

MY GIRLY (MCA, ASCAP/Unicity, ASCAP/Barron,
ASCAP/Ready Ready, ASCAP/Music Corp. Of America,
BMI|/Texascity, BMI)

MY HEART (Selessongs, ASCAP)

MY PREROGATIVE (Cal-Gene, BMI/Virgin Songs,
BMI/Bobby Brown, ASCAP/Unicity, ASCAP) CPP
NIGHT OF THE LIVING BASEHEADS (Def American,
BMI)

(NO PARKING IN MY) LOVE ZONE (Songcase,
BMI/Hit Boy, BMI)

OASIS (Sunset Burgundy, ASCAP/TuTu, ASCAP/MCA,
ASCAP)

ON THE SMOOTH TIP (Protoons, ASCAP/Turn Qut
Brothers, ASCAP)

ONE THING LED TO ANOTHER (Music Corp. Of
America, BMI/Warner Bros. Music/Ertolejay Musique,
ASCAP/New Music Group, BMI)

OPEN SESAME (Kenny Nolan, ASCAP/SBK April,
ASCAP/Dazzberry Jam, ASCAP/SBK Blackwood,
BMi/Bedazzled, BMI)

POSSE ON BROADWAY (Lockedup, BM{)

PULL OVER (Trycep, BMI/Ferncliff, BMI/Willesden,
BMI)

PUMP ME UP (Bust-It, BMI)

RESCUE ME (SBK April, ASCAP/Across 110th Street,
ASCAP/Willarie, ASCAP)

RESPECT (ADRA, BMI/T-Ski, BMI)

RON{ (Kear, BMI/Hip Trip, BMI) CPP

R-U-LONELY (Jocelyn Brown, BMI)

SAY YOU WitL (Harrindur, BMI/Tortoise Feather,
BMi/Pure Delite, BMI/Bird Cage, BMI) CPP

SHE WON'T TALK TO ME (SBK April, ASCAP/Uncle
Ronnie's, ASCAP/SBK Blackwood, BMI/Huemar, BMI)
SILHOUETTE (Brenee, BMI/SBK Blackwood,
BMI/Kuzu, BMJ) HL

SKIN I'M [N (All Seeing Eye, ASCAP/PolyGram,
ASCAP)

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane,
BMI)

$0 GOOD (Chappell, ASCAP/Abacus Music/Intersong-
USA, ASCAP/Palancar, ASCAP)

SOMEONE'S IN LOVE (Chrysalis, ASCAP/Rare Blue,
ASCAP)

THE SPIRIT OF LOVE (CBS, ASCAP/End Of Day,

COLUMBIA (8) 10

WARNER BROS. (6) 9

MCA : 8
POLYGRAM s 8

ATLANTIC (S) 7

E.P.A. . 7

CAPITOL (5) N 6

MOTOWN
RCA (2)

ARISTA
EMI (2)

ELEKTRA (3)

AZM

PROFILE -
SELECT

SLAM

VIRGIN
CHRYSALIS
DELICIOUS VINYL
FANTASY

FUTURE
GEFFEN
JCt

TOMMY BOY
TRACK RECORD

LUKE SKYYWALKER
NASTYMIX

NEXT PLATEAU
SUTRA

BLACK SINGLES
~ BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

Def Jam (2)

Paisley Park (1)
Reprise (1)
Sire (1)

Atlanta Artists (3)
Wing (3)
Polydor (2)

Island (1)
Oceana (1)

Epic (5)
Tabu (1) PO
WTG (1)

Solar (1)

Jive (3)

b ~r>

Orpheus (2)

»

Vintertainment (1) ™

NN W

Blip Blop (1)
Tri-World (1)

e N

Reality/Danya ( 1)

[

-

Sedona (1)

LI I Y

Plaza (1) H

Lo

97

ASCAP/SilverTay, ASCAP)

SPY IN THE HOUSE OF LOVE (MCA, ASCAP/Semper
Fi Music & Monkeys....., ASCAP)

STILL IN LOVE (Disguise, ASCAP/Black Lion,
ASCAP/Piatinum Gold, ASCAP/Haynestorm,
ASCAP/Les Etoiles, ASCAP)

SUPERWOMAN (Kear, BMI/Hip Trip, BM|/Green Skirt,
BMI)

SWEET, SWEET LOVE (Captain Z, ASCAP/Black Lion,
ASCAP/Vesta Seven, ASCAP/Almo, ASCAP) CPP
TAKE ME WHERE YOU WANT TO (Stanton's Gold,
BMI/Irving, BMI/April Joy, BMI) CPP

TALKIN' ALL THAT JAZZ (Tee Girl, BMI)

TEDDY'S JAM (Cal-Gene, BMI/virgin Songs,
BMi/Willesden, BMI)

TEENAGE LOVE (Def American, BMI)

THANKS FOR MY CHILD (Forceful, BMI/Wilesden,
BMI)

THERE'S ONE BORN EVERY MINUTE (Zomba, ASCAP)
THIS IS AS GOOD AS IT GETS (SBK Blackwood,
BMI/ATV, BMI/SBK April, ASCAP/Welbeck, ASCAP)
THIS TIME (Almo, ASCAP/Wun Tun, ASCAP) CPP
TUMBLIN' DOWN (Ziggy, ASCAP/Colgems-EMI,
ASCAP)

TURN MY BACK ON YOU (Angel Music Ltd./Silver
Angel, ASCAP/Famous, ASCAP)

TURN ON.(THE BEAT BOX) (Rhett Rhyme,
ASCAP/SBK April, ASCAP/Maurice White,
ASCAP/Martin Page, ASCAP/Zomba, ASCAP)

TWICE THE LOVE (Glasshouse, BMI/Irving,
BMI/Jobete, ASCAP)

THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
BMi/Green Skirt, BMI) CPP

85 WHERE DID YOU GET THAT BODY..BABY? (Bright

Light, BMI)
WHERE IS THE LOVE (Antisia, ASCAP)

WILD THING (Delicious Vinyl Inc, ASCAP/Varry White,
ASCAP)

S9  YOU GOT IT (THE RIGHT STUFF) (Maurice Starr,

13

ASCAP/SBK April, ASCAP)
YOU MAKE ME WORK (All Seeing Eye,
ASCAP/PolyGram, ASCAP)
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Kevin Saunderson Is Movin’ On Up With Inner City

HEAT IT UP: Detroit’s own Inner
City has served up yet another styl-
ized, hook-filled club record with
“Good Life” (Virgin). Producer/
chief sogwriter/member Kevin
Saunderson is becoming the man of
the hour—with good reason. Main-
taining a feel similar to the act’s
previous No. 1 smash, “Big Fun,”
this new offering manages to blend
familiar textures with exciting and
refreshing melodies and hooks. Pos-
itive lyric treatment and a sensitive
delivery by talented, 22-year-old
Paris Gray intensify the track by
complementing the potent energy
the instrumentation creates. Five
mixes are included here by Saunder-
son, Juan Atkins, Mike “Hitman”
Wilson, Steve “Silk” Hurley, and
Derrick May. Our faves are the
much too short, bottom-heavy Saun-
derson mix and the “Mayday” and
“Magic Juan” versions. An alter-
nate, Les Adams U.K. remix of
“Big Fun” is on the flip as well. Ata
mere 24, the busy Saunderson has
recently completed remixes and/or
productions in London for Sa-
mantha Fox, the Wee Papa Girl
Rappers, Blow, Bros, and the Blow
Monkeys. He is also in the studio
preparing Inner City’s album,
scheduled for release in the spring,
and is putting final touches on a
“Detroit Techno Music” album to be
released on his own KMS Records
(313-481-1948) before Christmas.
Saunderson, Gray, and Inner City
are new talents to watch in the com-
ing year.

HERE COMES THAT SOUND:
The domestic release of New Or-
der’s latest, ‘‘Fine Time”’
(Qwest/Warner Bros.), is merely
hours away and it's a smoker. Al-
ways striving for something a little
different, the band retraces some of
its musical steps while taking quite
a few forward as well. Five tasty
mixes are provided by Steve “Silk”
Hurley, and it’s sure to be a club fa-
vorite this season ... A new “disco”
mix of Pet Shop Boys’ ‘‘Left To My
Own Devices” (EMI) by Robin
Hancock, Trevor Horn, and Ste-
phen Lipson has just been un-

leagshed. Up-tempo, tastefully exe-
cuted, and brilliantly produced num-
ber pumps along at a nice pace. Of
interest will be the flip, “The Sound
Of The Atom Splitting,”” which
sounds a bit like Art Of Noise on
acid. Incidentally, there’s a radically
different (and quite good) Frankie
Knuckles mix of “Left To My Own
Devices” that, not unlike under-

TRAX

"Last Christmas"
NEW ORDER:
"Confusion”

BRONSKI
MEGA

n BEAT:

All MODERN TALKING 12"'s
All NEW ORDER 12"'s
All MADONNA 12''s

by Bill Coleman

ground mixes previously done for
Whitney Houston and Luther Van-
dross, is circulating on cassette only
... Miami-based songstress Sandee
has returned on a new label with a
potential hit titled “Notice Me” (Fe-
ver, 212-779-1844), which has some-
thing for everyone. In addition to
the spirited, Latin-pop treatment
produced and mixed by Robert Cli-
villes & David Cole, this track has
been creating a buzz for its heavy-
handed, mostly instrumental,
house-inspired version.

“She Wants To Dance With Me”
(RCA)is Rick Astley’s pleasant ven-
ture into Whitney Houston dance/
/pop territory. Written by Astley
and produced by the singer with
Phil Harding and Ian Curnow, the
song still maintains the feel of Ast-
ley’s previous hits. It’s not breaking
down any doors, but it’s likable
nonetheless ... “Love Is On Her
Mind” (Cutting/Mercury) is a high-
light lifted from Sa-Fire’s album de-
but as the new single. New mixes
by hubby Albert Cabrera enhance
the Latin-pop album version consid-
erably with extended and house-in-
flected mixes. The narrative lyric is
crying out for a tasteful video inter-
pretation ... “As The End Draws
Near” (Nettwerk, 604-687-8649), a
favorite cut from Manufacture’s
latest project, has been remixed and
extended by Anthony Valcic and
George Maniatis. Very program-
mable in a vintage Depeche Mode
style, the track also features the vo-
cal prowess of a newcomer you'll be
hearing much about next year, Sa-
rah McLachlan.

Megatone Records (415-621-7475)

has just issued a wondrous package
titled “The 12 By 12 Collection”
commemorating Sylvester’s best
work with the label. The package in-
cludes classic tracks like “Don’t
Stop,” “Lovin’ Is Really My Game,”
“Band Of Gold,” and “Hard Up.”
Only a limited quantity has been
printed, so don’t hesitate.

BIG BEATS & LI'L PIECES: Fran-
kie Knuckles is completing mixes on
the Gap Band’s “I'm Gonna Git You
Sucka” for Arista ... Ivan Ivan has
mixed “Groove Check” for Virgin
act That Petrol Emotion ... C.J.
McIntosh and Dave Dorrell (of
M/A/R/R/S) are remixing Eric B.
& Rakim’s “The R” for U.K. single
release ... Coldcut is rumored to
have signed with Elektra here in the
States. The act is presently working
on a new album that will feature
contributions from the Fall and
(tentatively) Blue Zone U.K.’s de-
lightful lead vocalist, Lisa Stan-
field . .. Murray Elias is mixing
“You Can Call My Heart Home” by
popular songwriter and new Capitol
signee Evan Rogers ... Arthur
Baker is busy in the U.K. remixing
Neneh Cherry’s “Buffalo Stance”
(Virgin) as well as “I Want Your
Love” (yes, it's the old Chic song)
as interpreted by Paul Rutherford
(formerly of Frankie Goes To Hol-
lywood) for 4th & B’'way ... Alsoin
the U.K., Ben Liebrand is re-remix-
ing Art Of Noise’s “Paranoia’ and
Bas Noir’s brilliant “My Love Is
Magic” ... Producer/songwriter
Raymond Jones has been keeping
busy. He has recently completed
projects with Patti LaBelle, E.U.
(for the new Spike Lee film), and
venerable act Black Ivory ... Pan-
ther Records is a brand new record
company specializing in dance mu-
sic. For more information contact
212-333-8647.

STICKY WICKED: “I'll Live
(Don't Tell Me Lies)’ (A&M) by
Nita, mixed by Ric Wake and Ri-
chie Jones, follows in a familiar
technopop stance ... “This Is Seri-
ous” (Ensign/Chrysalis) serves as
the likable debut for U.K. artist
Tony Stone. The Rick Astley treat-
ment of the single, as mixed by
Danny D, works but lends no in-
kling as to what Stone’s album is
about, which is much more straight-
forward pop’n’soul ... Sweet Sen-

N.Y. Record Pool Stages Disco Show

"10s Stars Light Up 1018

NEW YORK Nov. 30 saw legend-
ary recording artists Vince Mon-
tana & the Salsoul Orchestra,
MFSB, and Loleatta Holloway to-
gether again, performing to a
packed and enthusiastic audience
at nightspot 1018. The gathering
was a birthday celebration held
in honor of Record Pool Business
Center’s president, Eddie Ri-
vera.”“I wanted to do something
special and give the audience
something truly different this
year,” says Rivera, who books
shows for the club weekly.

“The erowds are no longer at-
tracted by the Judy Torreses,
TKAs, and the like, so it can get

boring booking the same artists
every week,” says Rivera. He
notes that the attendees for this
event were considerably more
“mature” than the traditional cli-
entele the club caters to.

The evening turned out to be
such a surprising success that
Rivera is considering getting the
artists together once again for
the record pool’s award show
scheduled for next year. Says Ri-
vera,‘ It would also be great if
we could find First Choice, Dou-
ble Exposure, and some of the
other great voices of the past to
participate as well.”

BILL COLEMAN

sation is back with ‘““Sincerely
Yours” (Atlantic), which was pro-
duced and mixed by Steve Peck and
includes a new remix by Peck and
Ted Currier . . . Elton John’s
‘““Mona Lisas & Mad Hatters”’
(MCA) has been mixed by Shep Pet-
tibone and drapes John’s vocal over
an easy-paced technogroove ...
Marcus Lewis delivers an aggres-
sive shuffle on “The Club” (Aegis/-
Epic) as mixed by Francois Kevor-
kian ... Also out: ““Anything Is

Possible’” (Easy Street, 212-254-
7979) by Gary L; “It’s No Secret”
(Geffen) by Kylie Minogue; and a
“housing” of “Secrets Of Love”
(Criminal, 212-967-5465) by Babie &

Keyes.

THE WRITE STUFF: Many times
we talk to people who point out dis-
crepancies or have praises or com-
ments about what's going on in the
dance music scene or about what
they see within our pages weekly.
Billboard has a commentary page
and a “Letters To The Editor” sec-
tion for just such comments. It
would be much to our liking if more
people in the dance music communi-
ty utilized these forums in the year
ahead. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Full House. Producers Steve Beltran, seated left, and Keith Cohen, seated
right, were in at Larrabee Sound studios in Los Angeles completing overdubs for
artist Paul Gray (of Wa Wa Nee) with keyboardist Jeff Lorber. Stopping by to
visit were producer Oliver Leiber (Paula Abdul), producer Derek Bramble (Jaki
Graham), Warner Bros. artist Gardner Cole, and Atlantic artist Mic Murphy (of
the System). Standing, from left, are Lorber, Leiber, Gray, Bramble, Cole, and

Murphy. (Photo: Orna)

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
U.S.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

Open Your Eyes—Samuel Runaway—Steriing Void

Give Me Back My Heart—Conina  This Dream s Rea—LB Bad

Get Ready—Moder Rocketry  Walking Away—Information Society
The Strength-—intense Don't Be Afraid—TKA

Strings—Da Posse Check This Out—Hard Houss

Yo Yo Get Funky—Fast Eddie Loving You—Sokd

Tum Up The Bass—Tyree Go Away—F ascination

House Express—Mixmasters No Getting Over—Nychelie

Do The Do—M. Jefferson Lady Africa—Mauro

Truth—Reese + Santonio Action—Gypsy & Queen

Just Another Game—Keia Wei Al Work No Play—Offshore
Anything Is Possible—Gary' L You've Lost That Lovin Feeling—Cuantise
| Never Loved You—Soraya Is This Really Love—Jon Otis
Wondering—Tonasia Dirty Job—Sweet Connection

Never Give Up—Phantasy Club  Out Ot Your Heart—Laurie

Make My Body Rock—Jomanda Come Back + Do it—Malcolm J Hill

In My House—Blue Jeans Go Go Boy—Ross

We have a complete selection of
ail US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE '
800 NUMBER
IOUTSIDE NEW YORK STATE)

800-992-9011

CALL MOW FOR LATEST 12°
RELEASE INFORMATION

EXPERIENCED RECORD
PEOPLE NEEDED FOR

SALES & WAREHOUSE
CALL IRV

CALL FOR OUR NEW
FREE CATALOG
Listing Alt New Records &
All Titles We Stock
including over BOO
DANCE/DISCO
CLASSICS

UNIQUE REGORD DIST.

110 DENTON AVE. NEW HYDE PK., N.Y. 11040

Phone (516) 294-5900 (01) ® FAX (516) 741-3584

INELECR)

P.O. Box 578, Madison, Alabama 35758
call: 205-772-9626

fax: 205-461-7708 J
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cUNTRY

Eurapean Onportunites Knockin® On Gountry’s Door

BY DEBBIE HOLLEY

NASHVILLE As the European
market for country music broad-
ens, touring opportunities and sue-
cess stories are coming to light.
The next several years are expect-
ed to reflect this market improve-
ment with package tours, sponsor-
ship events, and major music festi-
vals replacing the traditional
individual-artist tours. And the
planned removal of a wide variety
of trade and travel barriers among
European countries—referred to
as harmonization and targeted by
the European Economic Communi-
ty for 1992—is seen by some pro-
moters as presenting still further
opportunities for U.S. acts.

“Big names in the U.S. aren’t
necessarily European hits,” ex-
plains Jeffrey Kruger, founder,

chairman, and chief executive offi-
cer of the Kruger Organization in
Britain. Such U.S. stars as Tammy
Wynette maintain their status in
Europe by visiting the U.K. every
15 months or so. While they are
small draws in the U.S., Johnny
Russell and Billie Jo Spears are
sell out acts in Europe.

Kruger says longevity and senti-
mentality—‘two things that have
disappeared from the U.S. mar-
ket”’—play a major role in the en-
tertainment business in Europe.

Kruger is preparing to introduce
George Strait to the European
market June 16-July 2. “Although
[Strait] can pack 45,000 seats in
Houston, Texas,” says Kruger,
“we’re bringing him into 1,000-
and 1,500-seaters, except in Lon-
don. We're going to have him in to
do key one-on-one interviews. Our

people have got to get to know
him. The European media are pow-
erful, and if we get him on the
BBC or television, half of the pop-
ulation can see him in one go. The
only ‘if’ that figures in is whether

‘l see a big market
for country music’

the British public will like him, and
there’s no way to tell. However,
the odds are we're going to have
another star on our hands with
George.”

Focusing on festivals, Jim Hal-
sey, president of the Halsey Co. in
Nashville and the international
festival organization FIDOF, says
international festivals have be-
come an important part of country

TNN'’s Music Digest Show Features A Pair Of Hot Hosts

‘Crook & Chase’ Provides Plenty Of Action

T

CROOK & CHASE"—the latest cops-and-robbers
show featuring mugs, thugs, drugs, and high-speed car
chases? Not quite. This is the popular duo of Lorianne
Crook and Charlie Chase, and their “Crook And Chase”
TV show is scorching the airwaves.

The lively country-music digest show has garnered a
wide audience on The Nashville Network and through
national syndication. Though it took a while for the
chemistry of these diverse personalities to ferment from
Ripple wine to something fine, the wait was worth it.

ed the show as the best entertainment/news program
on cable TV. Congratulations to Owens, Crook, and
Chase for combining talents and evolving the show to its
award-winning stature.

COUNTRY ROCKS AMERICA: An hourlong country
compilation has been added to the list of monthly reels
serviced by RockAmerica, the New York-based video
pool service. “The decision to add the country reel was
based on the growing number of quality clips being pro-
duced as well as an in-

though rarely controver-
sial, entertaining.

The 30-minute weekday
show and weekly wrap-up
“Crook And Chase/Week-
end” are produced by Jim
Owens & Associates. Jim
Owens just happens to be
Crook’s husband. Aha,
that’s the reason she’s co-
hosting this show, right?
No. What could have wound up being a bed-and-bored
situation has happily avoided that denouement, instead
resulting in a bouncy and bright show that is a credit to
country music.

A magazine-style variety series featuring celebrity in-
terviews and entertainment news can live or die with its
hosts. The witty Chase and the wily Crook joke, cajole,
and chatter their way through the fast-paced shows. A
veteran of radio, including WMAK and WSM in Nash-
ville, Chase also co-hosts the popular “Channel 4 Maga-
zine” on WSMV-TV Nashville. No Dixie chicken, Crook
is a magna cum laude Vanderbilt Univ. grad who ma-
jored in Russian and Chinese languages. Her smile
could warm the cockles of Scrooge's heart, but she
doesn’t rely on looks alone to make her mark. As host of
“PM Magazine” on WKRN-TV Nashville, she wrote and
produced some award-winning segments.

The show’s staff of reporters includes Kip Kirby, Bill-
board’s former Nashville bureau chief, who proves to be
a polished and perky performer on camera. From movie
reviews to celebrity interviews, Kirby and crew add
depth and dimension to the show.

“One of the main themes that runs through the letters
we receive,” says Crook, “is that the show’s not too hi-
tech, not too glitzy. When we're sitting there interview-
ing a star, the viewers feel as if they're in our living
room.”

Adds Chase, “The greatest challenge has been creat-
ing our own image and style—getting away from being
called a cheap imitation of ‘Entertainment Tonight.””
Apparently, readers of The Cable Guide agree that this
is no cheap imitation. The magazine’s fan poll has select-

Crook and Chase are com-
fortable, enjoyable, and,
Nashville

by Gerry Wood

crease in requests from
clubs for the format,” ac-
cording to Ed Steinberg,
RockAmerica president.
Early response to the new
reel has been very favor-
able, and strong market
penetration is anticipated
as new venues are investi-
gated for airplay. The reel
will be serviced to night
clubs that use clips be-
tween band sets and also to video bars and clubs that
have a “country night.” The country format joins Rock-
America’s dance, urban, mainstream, and album rock
reels. Among the country acts on the compilations are
George Jones, Randy Travis, Tanya Tucker, Rosanne
Cash, New Grass Revival, and Foster & Lloyd.

ARISTO ARRIVES: Aristo Video Promotion is ex-
panding the company’s promotion, distribution, and
tracking service to include the growing gospel and con-
temporary Christian markets. Jeff Walker, president of
Aristo Video Promotion, a division of Aristo Music Asso-
ciates, advises that an initial contact list of 75 outlets has
been compiled to include national and syndicated out-
lets, video pool services, and regional outlets. “The
growth of this market is very similar to country when
we started our video prometion service three years
ago,” says Walker ... The preliminary ballots for the
22nd annual Songwriter Achievement and Songwriter
Of The Year Awards are in the mail. Make a note: The
1989 Nashville Songwriters Assn. International Winter
Symposium will be held at the Vanderbilt Plaza Hotel
Feb. 17-19. It will include a general membership meet-
ing, a songwriters showcase, an awards ceremony and
dinner, and the 11th annual songwriting symposium.

SIGNINGS: T.G. Sheppard renews through 1991 his
pact as offical spokesman for the Folger's NASCAR
race team and the Folger's/Citrus Hill “Wakin’ Up”
country concert series.

music. Europe has 30-plus festi-
vals that either are full-scale coun-
try celebrations or incorporate
country music into the schedule of
events.

“Inter-Country Fest in Prague,
Czechoslovakia, was an enormous
success,” Halsey says. ‘““One night
there were 6,500 people, and the
next night there were 10,000.” The
Bellamy Brothers performed as
well as Kathy Mattea and Asleep
At The Wheel. In Bulgaria, at the
predominantly pop Golden Or-
pheus Song Festival, Roy Clark
was the headliner. That festival
was broadcast on Inter-Vision to
all the socialist countries, an audi-
ence of 5 million. Two weeks later
the show was broadcast on Euro-
Vision to 22 Western European
countries, adding another 220 mil-
lion viewers.

The International Country Mu-

Bluegrass Star
McReynolds
Bows Solo Set

NASHVILLE Jesse McReynolds
of the Grand Ole Opry’s Jim &
Jesse bluegrass act has released a
solo seasonal album, “A Mandolin
Christmas.” McReynolds has long
been recognized by music critics as
one of the country’s most inven-
tive mandolin players. Although
he has made his mark as a blue-
grass picker, McReynolds was also
pressed into service to play on the
‘““Runnin’ Blue’' track of the
Doors’ “Soft Parade” album.

The 12-cut instrumental album
of traditional Christmas songs is
available in cassette only for $8
from Double J Entertainment,
P.O. Box 1385, Gallatin, Tenn.
37066.

sic Festival in Peterborough, En-
gland, celebrated its 10th and final
year in 1988, according to Kruger.
With 200,000 people attending this
year’s festival, he says, “The city
fathers felt that we were spoiling
the rustic beauty of Peterborough
with all the press and media. We
will find a new venue next year.”
In 1989, festivals are scheduled
in West Germany, France, En-
gland, Switzerland, and Poland.
Switzerland alone will have 10 in
the summer. Halsey says the fact
that country is being made a part
of so many music celebrations
“tells us that format is being ac-
cepted on a more global basis
(Continued on next page)

Eight's Great! MCA Records/Nashville
and Reba McEntire celebrate her album
“Reba” holding the No. 1 position on
Billboard's Hot Country Album chart for
eight consecutive weeks. Pictured, from
left, are Mark Maynard, director of
sales, MCA/Nashville; McEntire; and
Bruce Hinton, executive VP/GM,
MCA/Nashville.

Billooard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Country Radio Stations

FOR WEEK ENDING
SEPTEMBER 17, 1988

Winston Salem P.D.: Les Acree

3 Keith Whitley, When You Say Nothing At All

S Restless Heart, A Tender Lie

1 George Stait, If You Ain't Lovin® (You Ain't L

7 Paul treet, Love Helps Those

2 Reba McEntire, | Know How He Feels

8 Shenandoah, Mama K

10 The Stater Brothers, Ler's Get Started H we's
Rodney Crowell, She's Crazr{ For Leaving

The Judds, Change Of He:

Vern Gosdin, Chiseled In Stone

K.T. Oslin, Hold Me

Steve w:nner Hold On (A Little Longer)

Skip Ewing, Burnin' A Hole In My Heart

Dan Seals, Big Wheels In The Moonlight

Sawyer Brown My Baby's Gone

Rlc Van Shelton, ['l Leave Thls World Loving

Travis, Deeper Than The Holler
18 2 Ear1

mas ConbY
Barbara Mandrell wlsh Thal 1 (Lould Fall In L

13 6

20 22 The McCarters, | Give You Music

2 27 Kalh; Manea ‘Life As We Knew It

n % orester Sisters, Sincerely

23 11 Nitty Gritty Dirt Band, I've Been Lookin

24 25 Johnny Cash With Hank Williams, Jr., Thal Otd W
2 28 Tanya Tucker, Highway RobbeW

2% 16 The Bellamy Brothers, Rebels Without A Clue

Eddie Rabbrtt, We Must Be Doin’ Somethin’ Righ!
28 32 Conway Twmy 1 wish | Was Still In Your Dream
29 33 The Desert Rose Band, | Still Believe In You

30 38 Alabama, Song Of The South

31 19 Moe Banay 1 Just Can't Say No To You

32 35 TG. Sheppard, You lll Do

33 39 Eddy Raven, il You C y

34 30 Lee Greenwood, You Can't Fail In Love When You'
35 40 George Jones, Bne woman Man

22 Bllgyjoe Royal It Keeps R| ht On Hurtin'
EX Loveless, Biue Side Of Town

29 Rosanne Cash, Runaway Train

EX Sweethearts 0f The Rodeo, | Feel Fine

EX wzer Brown, It Wasnt His Child

— Williams, Jr. Early in The Morning And La
— Karen Staley, So Good To Be In Love

—  Anne Murray, Siow Passin’ Time

—  Dwight Yoal am, | Sav Dixie

—  Ronnie Milsap, bon't You Ever Get Tired

»rrrrS884U8

o vl
Pheonix

P.D.: RJ. Curtis
1 Vem Gosdin, Chiseled In Stone
2 Keith Whitley, When You Say Nothing At Alt
3 Paul Overstreet, Love Helps Those
4 Willie Nefson, Spanish Eyes
S Restless Heart, A Tender Lie
6 8 hmsuggs '01d Kind Of Love
7 08 rters, | Give You Music
8 George Strait, If You Ain't Lovm (You Ain't L
Michael Johason, That's Tha:
Dean Dillon, 1 Go To Preces
Eddie Rabbitt, We Must Be Doin’ Somethin’ Right
4 The Statler Brothers, Let's Get Started If We'r
16  Charley Pride, Where Was |
1 l\enandoah Mama Knows
1 The Judds, éhange Of Heart
1 ne(lmeell he’s Crazy For Leavrr:]g
17 4 Rlcky an Shellon I'll Leave This World Loving
20 KT Oslin, Hold M

1311 Johnny Cash With Hank Williams, Jr., That Old W
20 ndy Travis, Deeper Than The Holler

21 H|ghwa 101, All The Reasons Wh:

n Gene Watson, Don't Waste it On The Blues

Earl Thomas Conley What I'd Say
Dan Seats, B|g Wheels In The Moonllghl
Nitty rmy Dirt Band, 1've Been Lookin’
Johnnr‘kodnguez You Might want To Use Me Agai
cEntire, | Know How He Feels
28 34 Merle Hauard You Babe
Anne Murray, Slow Passin’ Tim:
27  Barbara Mandreli, | Wish That | Could Fall In L
30 Exile, 's You Again
37 Eddy Raven, ‘Til You Cs
The Oak R'di Boys, Bnd es And Walls
32 Rosanne Cash, Runaway Train
33 T Graham Brown, Dariene
36 Souther Pacific, New Shade Of Blue
37 EX Sk Ewm§ Burnin’ A Hole in My Heart
38 EX Alabama, Song Of The South
EX  Kathy Mattea, Life As We Knew It
Larry Boone, T Just Called To Say Goodbye Again
—~ George Jones, One Wom.
= Conwa(y Twmy | Wish I Was Sllll In Your Dream
—  Dwight Yoakam, | Sang Dixie
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EUROPEAN OPPORTUNITIES

(Continued from preceding page)

now.”

Jim Vail of the Vail Group, a
marketing company in Los Ange-
les, says his next focus will be Eu-
rope. ‘I see a big market for coun-
try music in Europe, as evidenced
by some 40,000 people who showed
up for a multi-act concert in Swit-
zerland that featured Kris Kristof-
ferson.” He says the appetite for
this music is especially strong in
Great Britain, Ireland, Switzer-
land, West Germany, and China.
‘“With the Eastern bloc opening
up, we'll have Russia, Bulgaria,
and Rumania, too,” he adds. Vail
has opened an office in Montreux,
Switzerland.

Vail is developing a project in
which he’ll create and package with
some of his industry friends and
sponsors a country festival that will
include a rodeo—‘‘sort of an Ameri-
can festival,” says Vail. “Let’s take
America around the world.”

He contends that country music is
moving to another plateau. “It has
evolved to incorporate rock, blues,
and a lot of other sounds, thus
broadening its market.”

Sponsorship has remained an un-
tapped resource in Europe. Howev-
er, Vail sees sponsorship advertis-
ing as the “hottest thing going in
terms of dollar utilization. I expect
to see more country music used in

FOR WEEK ENDING DECEMBER 17, 1988

Billboard.

commercial executions as well as
corporate communications in the
U.S. as well as Europe.”

Booking agencies are attempting
to be more innevative in creating
packages of country music acts.
Kruger says individual artists have
played themselves out and that
packaging offers value.

As for trends, some promoters
say bigger-production shows are in
country’s future. Brenda Lee’s
“Music, Music, Musie,”” which has
been playing at the Opryland theme
park in Nashville, is filled with hit
songs and dancing. Halsey, who
books Lee, says it is the type of
show that could play a number of

markets, including several on the in-
ternational circuit.

Kruger predicts harmonization
will result in market expansion: In-
stead of acts coming into 12 differ-
ent countries, they will be entering
a united Europe. _

The total impact of harmonization
is currently unclear, but according
to Kruger it will affect entertainers
in this way: “As it currently stands,
if I want to take a truck from En-
gland to France, I have to get visas
for all the American acts, a carnet
for the instruments, I must see that
the truck conforms to French stan-
dards, and I have to clear the
truck.” A number of other clear-

ances and conformations to country
standards are often required, and
crossing these borders can be a
time-consuming process. Kruger
expects all of these restrictions to
be lifted by 1992. “We will be able to
take British technicians to Germany
or German technicians to England
without work permits,” he adds.
Kruger says the standards of Eu-
ropean equipment and technicians
are now competitively recognized,
50 “a band can show up with its in-
struments and be comfortable with
our sound and lighting equipment
and technicians, where many acts
used to feel compelled to bring their
own equipment and technicians.”
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2) 3 | 5 | 14 | WHENYOU SAY NOTHING AT ALL  KEITH WHITLEY B.MONTGOMERY,(L WILSON, C.KELLY) COLUMBIAIS 9208 119/CES
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@ 7 9 12 MAMA KNOWS SHENANDOAH R.CROWELL (J.STEWART) COLUMBIA 38-07988/CBS
R.HALL.R.BYRNE (T.MENZIES, T HASELDEN) COLUMBIA 38-08042/CBS @ 6‘ 75 . LOVE IS ON THE LINE CANYON
@@ 10 | 12 | n | WEMUST BE DOIN' SOMETHIN' RIGHT EDDIE RABBITT TBRASFIELD (S.COOPER) 16TH AVENUE 70423
¢ 70 | 82 | 3 | WHATHEDOES BEST LYNN ANDERSON
1m {15 | 10 | SHE'SCRAZY F%CR%LLN&M) RODNEY CROWELL NLARKIN (T.SCHUYLE| MERCURY 872 220-7
LONG SHOT # BAILLIE AND THE BOYS 9 |4 | 28| n | LEREY Sslwg%%r«s) o SonRTERS
@ 12 [ 16 | 12 | KLEHNING D SCHLITZ G.SCRUGGS) 3 - :
60 66 74 4 GONE BUT NOT FORGOTTEN CEE CEE CHAPMAN & SANTA FE
11710 BLUE SIDE OF TOWN PATTY LOVELESS AROBERTS,C.BLACK.B.FISCHER (B.FISCHER, C.BLACK, AROBERTS) RE 10518
S R o . 2 | IMARRIED HER JUST BECAUSE SHE LOOKS LIKE YOU LYLE LOVETT
BROW| - BROW! LLIAMS,L| MCA/CURB 53471/MC
n .| s | 12 | MYRABYE RONE CAPTOL SOy S BTG R e Lo 2
62 55 43 19 DESPERATELY ' DON WILLIAMS
@ 18 2 5 DEEPER THAN THE HOLLER RANDY TRAVIS D.WILLIAMS,G.FUNDIS (J.O'HARA, K. WELCH) CAPITOL 44216
L GO L D T YARNER BROS 127052 TRAINWRECK OF EMOTION LORRIE MORGAN
@@)| 17 | 19 | 9 | ALLTHEREASONS WHY HIGHWAY 101 @D 15 | — | 2 | TR oo A 86387
P.WORLEY,E.SEAY (P.CARLSON. B.N.CHAPMAN) WARNER BROS. 7-27735 LET IT BURN JEFF CHANCE
14| 1| 3 | 14| IEYOUAINT LOVIN' (YOU AIN'T LIVIN) GEORGE STRAIT 64 | 67 | 76 | 4 | HSHEDD (LHASELDEN, TMENZEES)
SNSRI il THAT'S THAT # MICHAEL JOHNSON
 WILLIE 65 | B |38 |17 g PRESTWOOD!
15 8 10 14 gmkl'?('g KEAYEE§FERT. C.SINGLETON, E.SNYDER) COLUMBIIR 38»0’:%%68/98’2 BN:AW}-ESR:AP;EESOF BEUE SOUT £ 86507
19 23 10 HOLD ON (A LITTLE LONGER STEVE WARINER 66 40 2 2 SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE, APESSIS) WARN};‘R 5%5995'9%
J.BOWEN,S.WARINER (S.WARINER, R.HAI MCA 53419 T wAsN'T H[s CHILD SAWYER BROWN
(@D| 20 | 2¢ | 10 | LETSGET STARTED IF WE'RE GONNA BREAK MY HEART  THE STATLER BROTHERS 78 | — | 2 | ROHANCEY GEWING) CAPITOL/CURB 44282/CAPITOL
J.KENNEDY (H.REID, D.REID, D.REID) MERCURY 870 681-7 AROLE SCHUYLER. KNOBLOGH AND B'CKHARDT
22 | 25 | g | BURNIN'AHOLEIN MY HEART SKIP EWING 68 | 4 | u | 9 | RO eoc o . MM 72115
JBOWEN,S.EWING (S.EWING, M.GEIGER, W.MULLIS) MCA 53435 HOT SHOT BEBUT* * *
WHAT I'D SAY EARL THOMAS CONLEY * k&
B a6 ‘ .
E.GORDY,JR R LSCRUGGS (RBYRNE. W.ROBINSON) 5 RCA 87177 NEW)D 1 L'SA”EA RRotLt‘(ET.WOMS.AJ',‘HOMmAO':n Gé(gg?gggoogr}c%
2| 9 | 1|15 | O O Bt wrosison REBA MEENTRS 70 | s6 | 37 | 15 | 1JUST CAN'T SAY NO TO YOU MOE BANDY
EARLY IN THE MORNING AND LATE AT NIGHT HANK WILLIAMS_ JR. e Sl
@ U % 1 8 BECKETT,H.WILLIAMS. JR..J.E NORMAN (T.SEALS, F.J.MEYERS) WARNER/CURB 7-27722/WARNER BROS. n 74 87 4 EEAARI:I(.SESS HEART THE BEARDS
N MOONLIGHT DAN SEALS - :
@) » | 2| 6 | AEMEENTEY CAPITOL 44267 72 | 72 | 8 | 4 | TAKEITSLOW WITH ME TOMMY & DONNA
oz COCHISE PROD.,T.GREENE (T.GREENE) K 1067
% % % POWER PICK/AIRPLAY * % % IT'S YOU AGAIN EXILE
@)| 7 | 32| 4 | SONG 8"&1(;“(5&')’ H ALABAMA 73| 65 | 56 | 16 | gsClENER (SLEMAIRE. JPPENNINGTON) EPIC 34-08020/CBS
S
o o | 3 | ANEMPTYGLASS GARY STEWART
W | % | 6 | LeaneonE g Y USRS o CHE o
THY MATTE e EVERYTIME | GET TO DREAMIN' JOSH LOGAN
@ 213316 Eésm(ﬁ_é‘% !Iou_sn) KATHY MATITES @ 90 2 | NLARKINRREYNOLDS (O c;oom; JBDETTERLINE. JR, JCAPPS) - CURB 10519
ALL THE GOOD ONES ARE TAKEN INDA DAVIS
% | 13 6 17 Bc:ﬂ‘(!aTE(!Z)EM[gR!VN (VS(I)%‘NE M.D.BARNES) cmum&%gyogggggg % JEaiy » o B MONTGOMERY[(M:TBARNES IR EARDISON) EPICI34/08057/CBS
. LOOK WHAT WE MADE (WHEN ' WE MADE LOVE JONATHAN EDWARDS
27|15 2 15 g.%Ck%XEMWE%ORw LOVING YOU * R{%’é&gﬁ'}&%&ygg @ # -2 W.WALDMAN, J EDWARDS (D.LOGGINS. R SMITH, M. ) MCA/CURB 53467/MCA
FROM THE WORD GO MICHAEL MARTIN MURPHEY
3 36 9 E?BE,E&L&'_‘EDRMD TE’;‘,E §§‘0%‘,?J;§§3§ NEW ’ 1 S.GIBSON.J.E.NORMAN (C.WATERS, M.GARVIN) WARNER BROS. 7-27668
WO GONNA TAKE A LOT OF RIVER & THE OAK RIDGE BOYS
2 32 u 1 ?g&g’frggﬁyr}(%,fmmmcm 1;)OAMTOL 42/?3 9 n l 63 2 JBOWEN (J KURHAJETZ, MHENLEY) MCA 53381
HEARTBREAK HILL EMMYLOU HARRIS
@ 35 | 4 7 ?é':g&ﬁﬁﬂ FUQUA, AFREED) LE F%?ENSEIEQ'?LE&% NEWD 1 R.BENNETT,E.HARRIS (E.HARRIS. PKENNERLEY) REPRISE 7-27635/WARNER BROS.
ONN 81 | 60 | 52 | 20 | WHATDOYOU WANT FROM ME THIS TIME # FOSTER AND LLOYD
@ U 40 7 QIBNACLxﬁE!!é %WF DtngNM TESBMRO C.WATERS) HOLILA¥MD721 16 BLLOYO,RFOSTER (RFOSTER, B.LLOY| 86337
L AND HE"
(@2)| w7 | @2 | s | PAINTTHE TOWN AND HANG THE MOON TONIGHT # J.C.CROWLEY NEWD | 1 Lmv?;’&mmis":ﬂﬁws CAPTTOL R 205 R
I IT ALL OVER AGA| RAY
B2 |2a 13 ,TC"LQJE,?,E?F,."E‘R'@EFL JOHNNY CASH WITH HANK vgébl,;,l,ﬁ%sgéﬁ 92 —I — 2 RBET?N?NGTOAN (JFULLER) IN STEP o%?la(s:g
W, | DON'T WANT TO MENTION ANY NAMES BURCH SISTERS
@D 3 | 5| 5 | B o T Erovem WA S 3o NEWD | 1 | b lornson qcorote. L WERCURY 872 3247
DOWN THE ROAD CHARLY MCCLAIN
@ 38 51 4 L%&E&H\anmxggmu) THE DE&ESIURRQSS 53&!5‘60/\ 85 58 ‘ 60 6 W.MASSEY,J.COTTON (K.BLAZY, J HENLY, J.R.ROPER) MERCURY 872 036-7
ROLLER COASTER RUN (UP TOO SLOW, DOWN TOO FAS MICHAEL JOHNSON
@ 43 55 3 ﬂ‘é&#&éﬁﬁ‘gﬂ%"hm SHAPIRO) TAN&%I&E;(S? NEW) 1 B.MAHER (H.PRESTWOOD) ( i RCA 8748-7
TAY OUT OF MY JiM LAUDERDALE
3 |26 | 14| 18 icwo{?.’dswggk?.&%k? LN L BARBARA 'X‘PAlT"(‘)LDAtRAtEZLZ% NEW) | 1 §.AND€RSON (L.LAUDERDAATE')‘ s A UDEMDISE
w| w CHARLEY PRIDE
TR & | SHE REMINDED M O o e, s Pkl Y 10 | WHERE WAL Reecomes A
@D| 2 | a0 | 5 [ 15T CALLEDTO IAY SOODBYE AGAIN e DG g0 [ 93 | — | 2 | LKNOWTHERE'S AHEART INTHERE SOMEWHERE WA s T o
MAK NG LOVE TO DIXIE HEARTLAND
45 47 5 lg}'g'sgv M.HAGGARD (S.D.SHAFER) ME&&F#@&?&?& NEW ’ 1 rlSON M.CARMAN (J.HENDERSON, DMITCHELL) TRA-STAR 1222
T'S GONNA B MARK & BOBBI LACE
19 | 5 | 4 | S ey oo s CONWAY T NEWD | 1 | O O R e et 1616
i @ JO-EL SONNIER H FIRE ROSS LEWIS
46 48 5 EQALN\I%%W!N.R!IEYNL‘EE#(JIVEST. J.MOORE) L RCA 8726-7 @ NEw ’ 1 %R[(’SAYNO(})"N?ORGAN R.J.ALLEY) WOLF DOG 21
43 31 13 16 I'VE BEEN LOOKIN’ @ NITTY GRITTY DIRT BAND 9 79 58 10 YOU MIGHT WANT TO USE ME AGAIN JOHNNY RODRIGUEZ
JLEC (JIBBOTSON. J.HANNA) WARNER BROS. 7-22750 T.COLLINS (B.P.BARKER, K.PALMER) CAPITOL 44245
51| B3| 3 | ooro mines ssocam AR 9 [ 80 | 79 | 17 | KTKEERSRIGHT ON HURTIN ATLANTIC AMERA S 351 S/ A
5 | 3 | 3 | 10 | OLDKINDOFLOVE RO aaSSS | 1os |mlfiell = | BLUETOTMEBONE . S B T A i 35.67585 655
SLOW PASSIN' TIME ANNE MURRAY DARLENE T. GRAHAM BROWN
54 59 4 K.LEHNING (BLACK, BOURKE, ROCCO}) CAPITOL 44272 % 76 61 2 R.CHANCEY (GEIGER, MULLIS, RECTOR) CAPITOL 44205
7| 3% | 2 | 16 | RO e THE B e 9300 wn o7 | 95| 88 | 8 | HOTRODUNCOH vensom & AL A T s
; SWEETHEARTS OF THE RODEO g LYNN JONES
59 81 3 'sES%NEL'f\E (JLENNON, PMCCARTNEY) COLUMBIA 38-08504/CBS 98 82 66 6 Iﬂ[,‘,!.‘éﬂfw.ﬂ!‘obs'g&ﬂ%u (D.L.JONES, JEVERETT) % DAVIMDERCYJRYN872 0547
¢ MASON DIXON & TANYA TUCKER
49 50 53 7 g.gGEAm &%5&‘5&%’2&%&"&3 CN>R?!ALL) CAPITOL 44249 9 86 80 23 ?g&?cﬁﬁgf,,"(g,';’.&?al&?ﬁ? DSCHUITD) CAPITOL 44188
SOUTHERN PACIFIC DOG
@ 62 | — 2 gogywe:;ﬂl 3CA|F$CE,J,!2<|S,RMAN (COOK, JENKINS, GIBSON, KARP. MCFEE) WARNER BROS. 7-27691 100 [ 97 83 9 a,ngsns, ") SHAW (B.OWENS, D.DEDMOND) < B%EP.KTQL"ZE?S

Products with the greatest airplay this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units.
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by Marie Ratliff

1988 HAS BEEN a very good year for Skip Ewing. His initial MCA re-
lease this spring was a top 20 charter. The follow-up, “I Don’t Have Far
To Fall” got inside the top 10, and his current “Burnin’ A Hole In My
Heart” is headed in that direction—it’s charted this week at No. 18.

Ewing is also making his mark as a songwriter. Not only has he writ-
ten (or co-written) all of his own hits, he’s listed as the writer on the new
2awg'er Brown quasi-Christmas single, “It Wasn’t His Child”’ (Capitol/

urb).

“We added the Sawyer Brown song a couple of weeks ago,” says MD
Tom Rivers, WQYK Tampa/St. Petersburg, Fla., “and we're getting a
lot of requests. It’s already showing up in our ‘Top 10 At 10’ show. Al-
though it is somewhat of a Christmas record, it has a broader appeal and
we're treating it like a regular release. We're still playing their earlier
‘My Baby’s Gone’ as well.”

With “It Wasn’t His Child” charted at No. 67 in its second week and
“My Baby’s Gone” surging to No. 11, Sawyer Brown accomplishes the
rare feat of having two chart-active releases with the same label at the
same time.

6

IT HAS A LOT OF APPEAL for our female listeners,” says MD Bri-
an Ringo, KNOE Monroe, La., of Lyle Lovett’s “I Married Her Just Be-
cause She Looks Like You” (MCA/Curb). “This will get him back in the
mainstream.”

“We got surprisingly good reaction to Lovett’s record,” adds PD Mike
Meehan, WCMS Norfolk, Va. “It sounds more country than his recent
releases and still retains his typical humor that sets him apart.” Lovett
is charted at No. 61.

Meehan also reports early phones on country newcomer Jonathan
Edwards’ “Look What We Made (When We Made Love)”’ on MCA/Curb,
currently at No. 77. “Everybody who has had a baby can identify with it
and it’s such a pretty song.”

MORE NEWCOMERS: The response to Lari White’s “Flying Above
The Rain” (Capitol) has been strong in the Tampa Bay, Fla., area, says
WQYK'’s Tom Rivers. “For a first effort, this one is doing exceptionally
well,” he says.

MD Lesley Welch, KWKH Shreveport, La., is excited about the Cee
Cee Chapman & Santa Fe release “Gone But Not Forgotten” (Curb).
““We played it once and the phones immediately lit up. Some folks
thought it was Highway 101,” says Welch.

FOR WEEK ENDING DECEMBER 17, 1988

Billboard. Hor COUNTRY SINGLES..
A ranking of the top 30 country singles by sales with reference to each
title’s position on the main Hot Country Singles chart.

SALES Eg
ol | B bt~
Iy |2y TITLE ARTIST 29
1 2 A TENDER LIE RESTLESS HEART 1
2 4 SPANISH EYES WILLIE NELSON 15
3 3 CHISELED IN STONE VERN GOSDIN 26
4 9 HOLD ME K.T. OSLIN 4
5 8 WHEN YOU SAY NOTHING AT ALL KEITH WHITLEY 2
6 1 IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN') GEORGE STRAIT 14
7 SHE'S CRAZY FOR LEAVING RODNEY CROWELL 8
8 5 I'LL LEAVE THIS WORLD LOVING YOU RICKY VAN SHELTON 27
9 10 CHANGE OF HEART THE JUDDS 5
10 11 MAMA KNOWS SHENANDOAH 6
1 6 | KNOW HOW HE FEELS REBA MCENTIRE 20
12 15 WE MUST BE DOIN' SOMETHIN' RIGHT EDDIE RABBITT 7
13 12 LOVE HELPS THOSE PAUL OVERSTREET 3
14 20 DEEPER THAN THE HOLLER RANDY TRAVIS 12
15 17 BLUE SIDE OF TOWN PATTY LOVELESS 10
16 22 ALL THE REASONS WHY HIGHWAY 101 13
17 19 THAT OLD WHEEL JOHNNY CASH WITH HANK WILLIAMS, JR. 33
18 18 LONG SHOT BAILLIE AND THE BOYS 9
19 21 OLD KIND OF LOVE RICKY SKAGGS 45
20 13 | WISH THAT | COULD FALL IN LOVE TODAY  BARBARA MANDRELL 37
21 23 EARLY IN THE MORNING AND LATE AT NIGHT HANK WILLIAMS, JR. 21
2 26 MY BABY'S GONE SAWYER BROWN 11
2 24 LET'S GET STARTED (F WE'RE GONNA... THE STATLER BROTHERS 17
2 28 LIFE AS WE KNEW IT KATHY MATTEA 25
25 25 HOLD ON (A LITTLE LONGER) STEVE WARINER 16
26 16 REBELS WITHOUT A CLUE THE BELLAMY BROTHERS 47
27 29 WHAT I'D SAY EARL THOMAS CONLEY 19
28 [ — | SANG DIXIE DWIGHT YOAKAM 24
2 14 I'VE BEEN LOOKIN’ NITTY GRITTY DIRT BAND 43
30 30 BURNIN' A HOLE IN MY HEART SKIP EWING 18

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.
ASCAP) HL
4 HOLD ME (Wooden Wonder, SESAC) HL
16 HOLD ON (A LITTLE LONGER) (Steve Wariner,

76  ALL THE GOOD ONES ARE TAKEN (WB, ASCAP/Two BMI/lrving, BMI) CPP

Sons, ASCAP/Hatcher Lane, ASCAP) WBM %2

84 | DON'T WANT TO MENTION ANY NAMES (Jack & 2
Bill, ASCAP/Amanda-Lin, ASCAP/Alabama Band,

ASCAP)

| FEEL FINE (Blackwood, BMI) HL
| GIVE YOU MUSIC (Sweet Tater Tunes, ASCAP) 61

| KNOW HOW HE FEELS (Maypop, BMI/Alabama
Band, ASCAP) WBM

| KNOW THERE'S A HEART IN THERE SOMEWHERE

(Ensign, BMI/Tom Collins, BMI)
| MARRIED HER JUST BECAUSE SHE LOOKS LIKE

CBS - 17

CAPITOL (12) 15
RCA (14) 15
MCA (9) 13

WARNER BROS. (10)

MERCURY

CURB .. ©
MTM

16TH AVENUE
ATLANTIC

AIRBORNE
BEARDO
HIGHTONE )
OAK ) .
SIX-ONE-FIVE ot
STEP ONE

TRA-STAR

WOLF DOG

COUNTRY SINGLES
BY LABEL

A ranking of labels by the
number of titles they have
on the Hot Country Singles chart.

Columbia (9)
Epic (8)
Capitol/Curb (3)
RCA/Curb (1)

MCA/Curb (4)

(=3
w

Reprise (2)
Warner/Curb (1)

DO We e

Atlantic America (2)

#

bt et et b et et et

ALL THE REASONS WHY (Warner-Tamerlane,
BMI/Sportsman, BMI/Warner-Refuge, ASCAP/Macy
Piace, ASCAP) WBM

[}
HOLD YOUR FIRE (Little Shop Of Morgansongs, 59
BMI/Dennis Morgan, BMI) 33
50 HONEY | DARE YOU (Midget's Fist, ASCAP/Bob-A-

| JUST CALLED TO SAY GOODBYE AGAIN (SBK April,
ASCAP/Butler's Bandits, ASCAP/SBK Blackwood,

L]

YOU (Michae! H, Goldsen, ASCAP/Lyle Lovett, ASCAP)
 SANG DIXIE (Coal Dust West, BMI) WBM

| STILL BELIEVE IN YOU (Bar None, BMI/Bug, BMI)
| WISH | WAS STILL IN YOUR DREAMS (Tree,
BMI/Cross Keys, ASCAP) HL

| WISH THAT | COULD FALL iN LOVE TOOAY
(Beechwood, BMI) WBM

D DO T ALL OVER AGAIN (Music Corp. Of America,
BMI/Hightop, BMI)

IF YOU AIN'T LOVIN' (YOU AINT LIVIN)
(Beechwood, BM1) WBM

PLL LEAVE THIS WORLD LOVING YOU (Tree, BMI)

M A ONE WOMAN MAN (Cedarwood, BMI)

'M IN LOVE AND HE'S IN DALLAS (irving, BMI/SBK
April, ASCAP/Lion Hearted, ASCAP)

T KEEPS RIGHT ON HURTIN' (Ridge, BMI)

IT WASN'T HIS CHILD (Acuft Rose)

(IT'S ALWAYS GONNA BE) SOMEOAY (Lawyer's
Daughter, BMI/Terrace, ASCAP/Cross Keys,
ASCAP/Tree, BMI) HL/CPP

IT'S GONNA BE LOVE (Artist Gold, ASCAP)

IT'S YOU AGAIN (Tree, BMI/Pacific Island, BMI)
HL/WBM

I'VE BEEN LOOKIN' (Unami, ASCAP/Jeffwho,
ASCAP/Bughouse, ASCAP) HL/CPP

LET [T BURN (Millhouse, BMI/SBK Combine, ASCAP)

LET'S GET STARTED IF WE'RE GONNA BREAK MY
HEART (Statler Brothers, BMI) CPP

LIFE AS WE KNEW [T (Silverline, BMI/Lucrative,
BMI/Bug, BMI) WBM

LONG SHOT (Don Schiitz, ASCAP/Irving, BMI/Almo,
ASCAP) HL/CPP -

LOOK WHAT WE MADE (WHEN WE MAOE LOVE)
(MCA, ASCAP/Patchwork, ASCAP/Desert Rose, BMI)
LOVE HELPS THOSE (Scarlet Moon, BMI)

LOVE IS ON THE LINE (Mitene, ASCAP) CPP
MAKING LOVE TO OIXIE (Screen Gems-EMI, BMI)
MAMA KNOWS (SBK April, ASCAP/Music City,
ASCAP/Millhouse, BMI) HL

MY BABY'S GONE (SBK Blackwood, BMI/Dennis
Linde, BMI) HL

NEW SHADE OF BLUE (Long Tooth, BMI/Endless
Frogs, ASCAP)

NOY ENOUGH LOVE (MCA, ASCAP/Farren Square,

, Lew, ASCAP/Maypop, BMI/Long Tooth, BMI) BMI/Larry Butler, BMI) HL 3%
4 BEFORE YOU CHEAT ON ME ONCE (Ensign, 100 HOT DOG (Tree, BMI) HL 70 1 JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI) a
BMI/Famaus, ASCAP/Blue Moon, ASCAP) CPP 97 HOT ROO LINCOLN (Acuff-Rose, BM{) CPP HL
2 BIG WHEELS IN THE MOONLIGHT (Jack & Bill, 7
ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL
10 BLUE SIDE OF TOWN (Almo, ASCAP/Little 3
Nemo/Irving, BMI) CPP
» i sonc | HOT COUNTRY SINGLES ACTION| .
ASCAP/Mc Bec, ASCAP) HL
28 BORDERLINE (Rick Hali, ASCAP)
51 BRIDGES AND WALLS (Tom Collins, BMI/Song RAD'O MOST ADDED a ML
Pantry, ASCAP/¥anWarmer, ASCAP) BRONZE/ &
18 BURNIN' A HOLE IN MY HEART (Acuff-Rose, GOLD SILVER  SECONDARY TOTAL  TOTAL ©
BMI/Milene, ASCAP) CPP ADDS ADDS ADDS ADDS ON
5 CHANGE OF HEART (Caseyem, BMI/Kentucky 29 REPORTERS 60 REPORTERS 65 REPORTERS 154 REPORTERS o
Sweetheart, BMI) HONEY | DARE YOU 67
26 CHISELEO IN STONE (Hookem, ASCAP/Hidden Lake, SOUTHERN PACIFIC waRNER BROS. 4 15 19 38 88 al
EMDLLEE COME AS YOU WERE
53 COME AS YOU WERE (Dropkick, BMI)
% OARLENE (Acuff-Rose, BMI/Milene, ASCAP/It's On Lo Sl Lo ermigen & LE 22 e g2 7
Hold, ASCAP) CPP 'TIL YOU CRY =
12 DEEPER THAN THE HOLLER (Scarlet Moon, EDDY RAVEN rca 4 13 14 31 105
BMI/Screen Gems-EMI, BMI/Don Schiitz, | FEEL FINE 3
ASCAP/MCA, ASCAP) HL/WBM
62 DESPERATELY (Crass Keys, ASCAP) HL SWEETHEARTS OF RODEO cot. 1 13 15 29 87
34 DONT WASTE IT ON THE BLUES (Wrensong, I'M A ONE WOMAN MAN n
ASCAP/Miller's Daughter, ASCAP/Love This Town, GEORGE JONES epic 2 6 21 29 37 17
ASCAR)LWEM I MARRIED HER JUST. ..
D Rl S o LYLE LOVETT mca/curs 1 9 16 26 48 %
21 EARLY IN THE MORNING AND LATE AT NIGHT (WB, HEARTBREAK HILL 9
:SCAPS/CTW ionS. AgCAP/Morganactive, ASCAP/You EMMYLOU HARRIS reprise 1 5 17 23 23
1, ASCAP) CPP/WBM
74 AN EMPTY GLASS (Forest Hills/Tree, BMI) HL ::g:“sxA'YwTﬁTsRu IN.... 2 13 7 22 101 7
75 EVERYTIME | GET TO OREAMIN' (Ensign, BMI/Puggy, MCA 3
BMI) TRAINWRECK OF EMOTION 57
71 FEARLESS HEART (Gold Line, ASCAP) WBM LORRIE MORGAN rca 2 5 15 22 46 %0
8 e ROMTHE IWOROICOI(l1ec. BMD I DON'T WANT TO MENTION 6
60  GONE BUT NOT FORGOTTEN (Bobby Fischer, e
ASCAP/Sereity Manor, ASCAP/Chriswald, BURCH SISTERS mercury 0 & 1) 22 28 m
ASCAP/Hopi Sound, ASCAP) Radio Most Added is a weekly national compilation of the ten records most added to the playlists
79 GONNA TAKE A LOT OF RIVER (Reynsong, of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 66
BMI/Wrensong, ASCAP) cally as changes are made, or is available by sending a self-addressed stamped envelope to:
80 HEARTBREAK HILL (Sorghum, ASCAP/lrving, BMI) Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 2
36 HIGHWAY ROBBERY (Cross Keys, ASCAP/Tree,
BMI/Jack & Bill, ASCAP/Mc Bec, ASCAP/Terrace,

ASCAP/Coigems-EMI, ASCAP/A Little More Music ,
ASCAP) HL/WBM

B&

42

- BE B

& 8

g8 88 8

OLD KIND OF LOVE (Scariet Moon, BMI) WBM
PAINT THE TOWN AND HANG THE MOON TONIGHT
(Crowman, ASCAP/Warner-Elektra-Asylum,
BMi/Kansas By The Sea, ASCAP) WBM

RAININ' IN MY HEART (Excellorec, BMI)

REBELS WITHOUT A CLUE (Bellamy Bros., ASCAP)
RIGAMAROLE (Colgems-EMI, ASCAP/A Little More
Music , ASCAP/Mota, ASCAP/Back Nine, ASCAP)
WBM

ROLLER COASTER RUN (UP TOO SLOW, DOWN T00
FAST) (Lawyer's Daughter, BMI)

RUNAWAY TRAIN (Bugle, BMI/Bug, BMI) HL

SHE REMINDED ME OF YOU (SBK April, ASCAP/Ides
Of March, ASCAP/New and Used, ASCAP) HL

SHE’S CRAZY FOR LEAVING (Granite, ASCAP/Coolwell,
ASCAP/Chappell & Co., ASCAP) HL

SINCERELY (Liason, BMI/lrving, BMI/Liason Two,
BMI) HL/CPP

SLOW PASSIN' TIME (Chappell & Co., ASCAP/Serenity
Manor, ASCAP/R.M.B., ASCAP/Bibo, ASCAP/Robin
Hill, ASCAP) HL

SONG OF THE SOUTH (Jack & Bill, ASCAP) HL
SPANISH EYES (Screen Gems-EMI, BMI) WBM

STAY OUT OF MY ARMS (Jimma, BMI)

STRONG ENOUGH TO BEND (Uncle Artie, ASCAP/Don
Schiitz, ASCAP/MCA, ASCAP) HL/CPP

TAKE IT SLOW WITH ME (Calente, ASCAP/Tomy-Don,
ASCAP)

A TENDER LIE (With Any Luck, BMI)

THAT OLD WHEEL (Do-Tel, ASCAP)

THAT'S THAT (Lawyer's Daughter, BMI) CPP

TIL YOU CRY (Chappell & Co., ASCAP/EEG, ASCAP)
HL

TONIGHT IN AMERICA (Mighty Nice, BMI/Hat Band,
BMI)

TRAINWRECK OF EMOTION (Wrensong,
ASCAP/Headless Horseman, BMI)

WE MUST BE DOIN' SOMETHIN' RIGHT (Eddie
Rabbitt, BMI/Englishtown, BMI)

WHAT 00 YOU WANT FROM ME THIS TIME (Uncle
Artie, ASCAP/Lawyer's Daughter, BMI) CPP

WHAT HE DOES BEST (Screen Gems-EMI,
BMI/Writer's Group, BMI/Bethlehem, BMI)

WHAT I'D SAY (Rick Hall, ASCAP/Alabama Band,
ASCAP) WBM

WHEN KAREN COMES AROUND (Jobete,
ASCAP/Bobby Fischer, ASCAP/Twin Compulsions,
ASCAP/Zomba, ASCAP) CPP

WHEN YOU SAY NOTHING AT ALL (Screen Gems-EMI,
BMI/Scariet Moon, BMI/MCA, ASCAP/Don Schiitz,
ASCAP) HL/WBM

WHERE WAS | (Intersong, ASCAP/Hide-A-Bone,
ASCAP/Chappell, ASCAP) HL

YOU BABE (Acuff-Rose, BMI) CPP

YOU MIGHT WANT TO USE ME AGAIN (Tom Collins,
BMI/Collins Court, ASCAP) CPP

YOU STILL 00 (Zomba, ASCAP/Makin’ Song, ASCAP)
YOU'RE GONNA MAKE HER MINE (Silverline, BMI)
WBM

are listed for piano/vocal sheet music copies

SHEET MUSIC AGENTS

and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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Twisters Hit Handful Of N.C. Stores
But Most Aud/Vid Dealers Are Spared

This story was prepared by Melin-
da Newman in Raleigh, N.C., and
Geoff Mayfield in New York.

RALEIGH, N.C. Call it a fortunate
twist of fate. Music and and video re-
tailers here were relatively un-
scathed by the Nov. 28 tornadoes
that left 10 businesses completely de-
stroyed and another 29 damaged.

The wave of at least a dozen devas-
tating tornadoes, which caught Wake
and Nash counties by surprise
around 1 a.m., led to the temporary
closings of only two home entertain-
ment stores, according to chains that
have a presence here. Tim Simmons,
assistant city editor of the morning
paper The News And Observer, says
total damage in the area was estimat-
ed at $100 million.

Among the stores hit here was a
Starship Records and Tapes located
in Townridge Shopping Center, a
strip mall in northwest Raleigh. Mike
Goldwasser, partner and merchan-
dise manager for the Atlanta-based
15-store chain, says the company’s
one area combo store was hit hard, al-
though not demolished.

“Virtually all of our merchandise
was lost; it blew out the windows,” he
says. “We're trying like crazy to get
reopened in two weeks or 10 days.
The biggest thing is resupplying the
movies; there’s so much preparation
in getting a movie ready for rental.

That’s going to be the slowest part.
We may just reopen without the mov-
ies. We're still taking inventory.”

A Coconuts record store in the
same strip mall was left virtually un-
touched, says Goldwasser.

The twisters leveled the K mart
that anchors the Townridge center
but left the North American Video
store in that same strip untouched.
Still, Gary Messenger, president of
North American Video, based in
nearby Durham, says damage to the
center forced him to temporarily
close up shop. Lost business during
the downtime will be covered by in-
surance, says Messenger, with com-
pensation based on the previous
week’s volume—Thanksgiving
week—and business rung at that lo-
cation in December of last year.

“It came within 10 feet of our
store,” Messenger says. “Everything
else around it was gone.”

The music and video department at
the demolished K mart is racked by
the Charlotte, N.C., branch of Hand-
leman Co. “There is nothing left in
that store. It was flattened,” says
Don Ratliff, Handleman’s Charlotte
sales manager.

But Ratliff says Handleman'’s busi-
ness in the area for the week of the
storm ended up ahead of last year’s
figure. “That’s the only store in the
area where we really got affected by
it,” he explains.

WHOLESALE DISTRIBUTORS
CD’S/IRECORDS/CASSETTES/ACCESSORIES

ONESTOP ¢ EXPORTER » DISTRIBUTOR
15960 N.W. 15 AVE., MIAMI, FL 33169
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TELARC — MUSIC WEST — DMP — PILZ — SST — DISNEY — ENIGMA — PRISM
4-SIGHT — EEG — ICHIBAN — RELIX — ORIG SOUND — CAROLINE — FIESTA — NOVA
K TEL — PROFILE — VISTA — ALSHIRE — SHEFFIELD — FANTASY — CONCORD JAZZ
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ORDERS SHIPPED SAME DAY RECEIVED

The K mart is one of only six area
stores that the discount chain has in
Raleigh. Handleman services the re-
maining five K marts along with
some Sears stores in the area, says
Ratliff.

Roy Johnson, Atlanta-based re-
gional manager for K mart, says it's
“way too early” to determine the fate
of the demolished store, but citing
the location’s lease, he adds, “I'm
sure it's going to be rebuilt as soon as
possible.”

The Record Bar, based in nearby
Durham, did not sustain any damage
at its Raleigh stores. But like North
American Video, it saw one of its lo-
cations—a Tracks store in the Cele-
bration At Six Forks strip—just miss
being in a twister’s path.

“We were about 150 yards from be-
ing really hit,” says Jackie Brown,
Record Bar public relations coordina-
tor.

“The residential area behind the
store was heavily damaged. Some of
the other stores in the center sus-
tained damage from water and bro-
ken glass, and it blew the roof off of
a building just across the street.”

BY MOIRA McCORMICK

CHICAGO Rumors had been fly-
ing recently about a certain Music
World outlet at the nightelub-
heavy intersection of State and Di-
vision streets. Supposedly, the
store manager wouldn’t let cus-
tomers out the door unless they
bought a copy of Mannheim
Steamroller’s new Christmas al-
bum—and the old one, too.

The truth is, store manager Liz
Jaci (pronounced yah-chee) isn’t
s0 much coercive as simply per-
suasive. “Whoever comes in the
store and looks at the Christmas
bins, I hand them the CD or cas-
sette of both Mannheim Steamroll-
er Christmas albums, and I tell
them this stuff is really hip and
I'm sure they’d love it,” she says,
adding, “Of course, I prefer sell-
ing the CD.”

“I'm not BS-ing them,” Jaci con-
tinues. “If someone asks for Steve
Winwood, I push an older record

Music World Unit Manager
Steamrolls Big Sales Sums

along with the new one.”

Jaci’s aggressiveness where
Mannheim Steamroller is con-
cerned stems partly from the fact
that she had 100 copies of each re-
cording to move. In her first two
weeks at Music World, Jaci had
sold all but 12 of each. “It helps
that we're open till midnight,” she
says, ‘“‘and that we're located
where the yuppies come to drink.”

Jaci, a native of Turin, Italy,
came to the U.S. three years ago
and immediately began working
for Albany, N.Y.-based Trans
World Music Corp. at one of the
chain’s Peaches outlet in the
Windy City. Before her current
position, Jaci had managed a Tape
World in an enclosed mall.

Her salesmanship is so assured
that Jaci promises customers they
can bring back any record she has
suggested they buy if they don't
like it.

And have there been any re-
turns? Says Jaci, “Not one.”

Holiday Four-Pack Has Titles From Egypt, Jewish Weddings

Rykodisc Packages A World Of Music GDs

BOSTON Rykodisc has launched
a limited-edition four-pack of its
four world-music CDs that permits
consumers to see the ‘“four cor-
ners of the world’’ in a single
glance.

The four releases—‘‘Eclipse’’ by
Hamza El Din; “‘Sarangi: The Mu-
sic Of Egypt’’; “The Travelling
Jewish Wedding” by the Golden
Gate Gypsy Orchestra; and “The
Music Of Upper And Lower
Egypt’—are part of a series pro-
duced by Grateful Dead percus-
sionist Mickey Hart.

The front of each CD reveals

Audiotapes Key
At New Record
Theatre Outlet

BY HANFORD SEARL JR.

SYRACUSE, N.Y. At Record
Theatre’s second store in this
market, opened in early Decem-
ber at a cost of $1.5 million, the
emphasis is on audiocassettes.
According to Lenny Silver, own-
er and president of Record The-
atre’s parent company, Trans-
continent Record Sales, the
17,000-square-foot outlet—the
largest freestanding store
here—stocks 40,000 audiotapes.
“In this store, we’ve incorpo-
rated video retail sales and rec-
ords together,”” he says.
“There’s about a half-million
[dollars] invested in 10,000 video
titles, and records are about 15%
(Continued on page 35)

one-quarter of a photo of the
earth. When packaged in the LP-
size, four-disk package, designed
to stimulate sales during the holi-
day season, the four quarters form
one complete picture of the planet.

A label that reads ‘‘The Four
Corners Of The World” and con-
tains separate blurbs about each
disk runs horizontally across the
plastic cross that holds the four
boxes together.

According to Rykodisc national
sales manager Jim Bradt, the
package carries a suggested retail
list of $55.98—four times the usual
list for a single disk. Ryko is also
supplying divider cards for both

e vy g

single-disk and four-pack mer-
chandising as well as point-of-pur-
chase display material.

The series also includes the full-
length titles “Diga Rhythm Band”
and “Drums Of Passion: The Invo-
cation” by Babatunde Olatjunji as
well as a 3-inch CD single with cuts
from each of the four world titles
and spoken introductions by Hart.
It is being promoted through ad-
vertising in such publications as
Option, Relix, Ear, Reflex, the
Utne Reader, and Musician, says
Ryko marketing director John
Hammond.

A titles are available individual-
ly on disk and cassette.

't g v

During the holiday selling season, Rykodisc is merchandising its four latest world
music CDs in this special LP-size display piece. Once assembled, the covers of
the four disks complete a photo of the earth.
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Summit Meeting. Ann Lieff, president of Miami, Fla.-based Spec’s Music & Video,
and former White House chief of staff Donald Regan were the featured speakers at
a forum for executives from small Florida businesses. Shown, from left, are Dorothy
Spector, secretary of the Spec’s board; Regan; Rosalind Spooner, executive VP,
Spec’s; Bill Lieff, VP, Spec’s; and Ann Lieff.

FOR WEEK ENDING DECEMBER 17, 1988

L] ©Copyright 1988, Billboard Publications, Inc. No part of this
I r publication may be reproduced, stored in any retrieval system, or
® transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

NEW AGE ALBUMS..

THIS WEEK
4 WKS. AGO
WKS. ON CHART

Compiled from a national sample of retail store sales reports.

TITLE ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

*% NO. 1T w &

1 119 CRISTOFORI'S DREAM DAVID LANZ
NARADA LOTUS 61021/MCA9 weeks at No. One

2 18!ls A WINTER'S SOLSTICE, VOL. Il WINDHAM HILL ARTISTS
WINDHAM HILL 1077

31519 DEEP BREAKFAST RAY LYNCH
MUSIC WEST MW-102

4 319 DOLPHIN SMILES STEVEN KINDLER & TEJA BELL
GLOBAL PACIFIC ZK 40719/CBS ASSOCIATED

5 129 OPTICAL RACE TANGERINE DREAM
PRIVATE MUSIC 2042

6 |25| 5 | A FRESH AIRE CHRISTMAS ® MANNHEIM STEAMROLLER
AMERICAN GRAMMAPHONE AG 1988

7 16l CHAMELEON DAYS YANNI
PRIVATE MUSIC 2043

8 4 | g | EARTHWALK MAX LASSER'S ARK
CBS-FM 44520

9 |11]9 DECEMBER AGEORGE WINSTON
WINDHAM HILL 1025
NARADA CHRISTMAS COLLECTION VARIOUS ARTISTS

10 NEWD NARADA 63902/MCA

111719 RIVERS GONNA RISE PATRICK O'HEARN
PRIVATE MUSIC 2029

12 | 9 | g | NEVERLAND SUZANNE CIANI
PRIVATE MUSIC 2036

13 \NEWD MANNHEIM STEAMROLLER CHRISTMAS AMANNHEIM STEAMROLLER
AMERICAN GRAMMAPHONE AG 1984

14 (15| 9 THE FRUITS OF OUR LABOR VARIOUS ARTISTS
GLOBAL PACIFIC ZK 40721/CHS ASSOCIATED

15 |12 | 9 | VALLEY IN THE CLOUDS DAVID ARKENSTONE
NARADA MYSTIQUE 62001/MCA

16 | 16 | 5 | IMAGINARY ROADS WILLIAM ACKERMAN
WINDHAM HILL 1078
PATHWAYS TO SURRENDER CHRIS SPHEERIS

17 | NEWD COLUMBIA FC-44225

18 | 19| g | TRUE NATURE MARK SLONIKER
SANDSTONE MUSIC SSZ 601/DUNHILL
SPEECHLESS LIZ STORY

19 113} 9 NOVUS/RCA 3037-1-N

20 {21 | g | FRESH IMPRESSIONS GEORGIA KELLY & STEVEN KINDLER
GLOBAL PACIFIC ZK 40732/CBS ASSOCIATED

21 10| g9 | AT THE END OF THE EVENING NIGHTNOISE
WINDHAM HILL 1676
THE GIFT ERIC TINGSTAD & NANCY RUMBEL

22 |New) SONA GAIA N62751/MCA
CALIFORNIA ROLL OSAMU

23 (a5 CBS-FM 44779

24 1719 WINDHAM HILL SAMPLER '88 WINDHAM HILL ARTISTS
WINDHAM HILL 1065
DIRECT VANGELIS

25 |NEWD ARISTA 8545

« Recording Industry Assn. Of America (RIAA) certification for saies of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the

symbol.

Shocked Reaction. PolyGram recording artist Michelle Shocked and National Record Mart's top brass got together
recently at the chain’s Pittsburgh headquarters. Shown, from lefi, are Jim Errichetti, NRM VP of operaticns; Frank Fischer,
NEM president; Lori Porter, NRM VP of merchandising; Bill Ambrose, PolvyGram sales rep; Shocked; George Balicky, NRM
VP of advertising; and Don Coddington ot Mercury promotions.

]
.

Mel Sells. Tower Records in San Francisco played host to
Mel Terma recently for a Sunday evening book-and-record

Fore! Big winners at the annual Minneapolis Music Big signing party. Tormé’s autobiography, “It Wasn't Al Velvet,”
Golf tournament were, from left, Arista Midwest regional was released simulianeously with his new Concord
marketing director Jochn Grady; Arista local marketing recording, “Reunion,” which features the Marty Paich Dek-
manager Saul Shapirc; Musicland VP of software Dick Tette. Ready ic meet the fans are, from lef:, Rudy

Odette; and Musicland executive VP of operations Arnie Danzirger, Tower Bocks promotions manager; Tormé; and
Bernstein. Robert Olsen, Tower's San Francisco store manager.

T D

Comre Cn, Jo-El. RCA recording artist Jo-El Sonnier visits with execs at WaxWorks in Cwensboro, Ky., wherzs he performed
scngs from his RCA Records cebut, “Come On Joe.” Schmoozing backstage are, frcm I2ft, Ron Howie, RCA/Nashville
Eastern marketing director; Harold Guilfoil, national buyer, WaxWorks; Sonnier; Steve Milier, RCA regional director, Dallas; and
Temry Woodward, president and owner, Waxworks.
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RETAIL
TRACK

Billboard.

by Earl Paige

UNEVEN SPREAD: The Thanksgiving weekend pro-
vided reason for optimism about the music industry’s
fourth quarter (Billboard, Dec. 10), but it was not equal-
ly generous to all merchants. And while many music re-
tailers have high hopes for the holiday selling season,
others are equally apprehensive.

Buffalo, N.Y.-based Record Theatre posted a re-
spectable 10% gain for the Thanksgiving weekend, but
VP David Colson says, “If we had not run a sale, 'm
sure we’d be down.”

Colson observes a flattening of business over the past
year and attributes much of the decline to slow growth
in CD sales. “CDs are somewhat flat,” he says. “We're
not seeing the increases that we saw last year.”

The web posted comparative-store increases in the
neighborhood of 18% during the holiday selling weeks of
1987 and saw even larger gains—in the range of 25%—
during the first half of this year. But now the CD-sales
slowdown and the lack of a blockbuster music hit finds
Colson playing it close to the vest when asked to call this
year’s holiday take. “If it’s up 10% from last year, we'll
be very pleased,” he says.

MORE CONSERVATIVE CALLS: Others who are
cautious in their forecasts include David Jackowitz, ex-
ecutive VP of Hialeah, Fla.-based Peaches Entertain-
ment; Bob Schneider, executive VP of Amarillo, Tex-
as-based Western Merchandisers; and Tom Jacob-
son, buyer for Chicago-based Rose Records—although
a robust Thanksgiving-weekend take has elevated
Jackowitz’s expectations. Still, he thinks the music in-

dustry may only slightly better the 6%-7% increases that
Wall Street analysts have projected for U.S. retail sales.

Schneider says Western, which operates the Hastings
chain as well as a rack and a one-stop, is seeing “very
large increases—but a lot of it’s from new business.”
Like Colson, Schneider thinks comparative gains could
be inhibited by a sluggish hits market. He says Pink
Floyd’s “Delicate Sound Of Thunder,” which got off to
a fast start for some accounts, showed only “ho-hum”
movement in the early going for Western.

Rose’s Jacobson would be satisfied if the 20-store
Rose chain maintains the 5% increase it saw over the
Thanksgiving weekend. “It’s been a tough year,” he
says. “Some expected really big-selling records just
didn’t come through. Prince was a disappointment,
Cinderella was a disappointment, and so far, Bon Jo-
vi’s been a huge disappointment.”

MORE OPTIMISTIC IS Howard Appelbaum, VP of
31-store Kemp Mill Records in Washington, D.C,, de-
spite the fact that same-store increases for the Thanks-
giving weekend were in the “not astounding” range of
5%-6%. The chain averaged 15% increases during the
first three quarters of 1988, but October slacked off; the
early part of November saw Kemp Mill's gains fall to
4%-5%, which Appelbaum says is “not quite what we
were looking for.”

Further, in the price-aggressive D.C. market, the
chain has CDs ticketed at $10.99. “I'm sorry that we
have to give away product like that, but we have to
down here because it's very competitive.”

Still, Appelbaum figures that by the time the holidays
run their course, Kemp Mill “could be 13%-15% ahead of
last year, with better profit margin thanks to the CD
price cuts we've seen.”

Major assistance for the Thanksgiving roundup this
week comes from Geoff Mayfield, retail editor, and
Melinda Newman, associate editor. Meanwhile, for-
get the Christmas card and just call Earl Paige at
Retail Track. That's 213-273-7040.
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x| & 3|3 Po PTM
“;J “‘;‘ : g Compiled from a national sample of retail sales reports.
% Zw é Q ARTIST LABEL & NUMBER/DISTRIBUTING LABEL
= o o~ = TITLE
* % NO.1 » »
1 1 1 8 u2 ISLAND 2-91003/ATLANTIC
RATTLE AND HUM
2 2 2 7 ANITA BAKER ELEKTRA 2.60827
GIVING YOU THE BEST THAT | GOT
3 3 3 6 TRAVELING WILBURYS WILBURY 2-25796/WARNER BROS.
TRAVELING WILBURYS ]
4 9 . 2 PINK FLOYD COLUMBIA C2K 44484
DELICATE SOUND OF THUNDER
5 5 12 3 CROSBY, STILLS, NASH & YOUNG ATLANTIC 2-81888
AMERICAN DREAM
R.E.M. WARNER BROS. 2-25795
4
g 4 ! GREEN
KENNY G ARISTA ARCD 8457
4 2 § s SILHOUETTE
SOUNDTRACK ELEKTRA 2-60806
o 8 5 L COCKTAIL
9 1k | == 2 FLEETWOOD MAC WARNER BROS. 2-25801
GREATEST HITS
10 7 6 6 BARBRA STREISAND COLUMBIA CK 40880
TILL | LOVED YOU
11 14 % 3 MANNHEIM STEAMROLLER AMERICAN GRAMMAPHONE 1988
A FRESH AIRE CHRISTMAS
BON JOVI MERCURY 836 345-2/POLYGRAM
12 - . 1 NEW JERSEY
13 12 13 5 EDIE BRICKELL & NEW BOHEMIANS GEFFEN 224192
SHOOTING RUBBERBANDS AT THE STARS
14 1 10 41 GUNS N’ ROSES GEFFEN 2-24148
APPETITE FOR DESTRUCTION )
GUNS N’ ROSES GEFFEN 2-24198
15 | NEWD | 1 | S RLES
16 22 = 2 JOURNEY COLUMBIA CK 44493
JOURNEY'S GREATEST HITS
17 20 20 4 MANNHEIM STEAMROLLER AMERICAN GRAMMAPHONE AGCD-1984
- MANNHEIM STEAMROLLER CHRISTMAS |
LUTHER VANDROSS EPIC EK 44308/EPA
18 15 11 9 ANY LOVE
19 19 2 4 THE JIMI HENDRIX EXPERIENCE RYKODISC RACD-0078
RADIO ONE - ]
DEF LEPPARD MERCURY 830 675 2/POLYGRAM
20 13 9 67 HYSTERIA
TRACY CHAPMAN ELEKTRA 2-60774
2 7 4 2
. . ; 3 TRACY CHAPMAN
VARIOUS ARTISTS WINDHAM HILL WD 107 7/A&M
NEW) L WINTER SOLSTICE Il
25 18 12 BASIA EPIC EK 40767/E.PA.
TIME AND TIDE
SOUNDTRACK CAPITOL C2-90803
% 18 2 S IMAGINE: JOHN LENNON
BOBBY BROWN MCA MCAD 42185
2 24
2 ® 10 DON'T BE CRUEL
26 26 | — 2 DOKKEN ELEKTRA 2-60823
BEAST FROM THE EAST
KISS MERCURY 836 427 2/POLYGRAM
& NEW) L SMASHES, THRASHES & HITS
3 BANGLES COLUMBIA CK 44056
& RE-ENTRY EVERYTHING
BOBBY MCFERRIN EM) E2-48059
3 2 % 1 SIMPLE PLEASURES
30 1 | — 2 AL JARREAU REPRISE 2-25778
HEART'S HORIZON
CD packaging
from Filam for
1,2,30r4
discs. Available
from stock;
llsemann
compatible.
l Filam
d National Plastics
13984 S. Orange Ave. 1200 N. Street
Paramount, CA 90723 Suite 504
(213) 630-2500 Lincoln, NE 68508
FAX: (213) 408-0712 (402) 435-5005
TLX: 75106 FNPIUD FAX: (402) 435-4722
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Splish Splash. Sony hopes to clean
up with its new AM/FM shower
radio. The company says the model
ICF-S78W'’s special seals help
prevent water absorption and its
rubberized strap allows for easy
hanging in the shower. The Sony
Shower Radio is powered by two AA
batteries; the suggested retail price
is $34.95. For more information, call
212-418-9427.

Folk Singer Fred Small Now Litigates On Flying Fish

BY BRUCE HARING

SMALL WORLD: It’s not such a
long, strange trip from law books to
the folk music circuit, according to
Fred Small. The ex-attorney has
just released “I Will Stand Fast,”
his fourth album and his Flying
Fish Records debut.

“I didn’t start writing until I got
to law school,” Small says. “It
seems a weird thing to do—most
people used to be folk singers, now
they’re lawyers. But I was doing
public-interest law as an environ-
mental lawyer; [changing careers]
was really a change of medium, not
a conversion experience. I just felt
I'd have more fun as an activist mu-
sician than an activist lawyer. If 1
never made that leap, I would al-
ways wonder what might have
been.”

Small’s focus on “I Will Stand
Fast” is “songs about real people
and everyday challenges: sexism,

racism, homophobia. I try to tell the
story in a way that people can iden-
tify with.”

The question of the hour for
Small and similar folk artists is
whether the recent chart success of
Tracy Chapman and Suzanne Vega
will translate into a general boom.

“I shopped the tape a little bit,
but I didn’t knock on the right
doors,” he says. “But [I'll] neither
live nor die by whether a major
picks me up; I'm reaching people
right now, doing the work I love,
singing songs that mean something
to me.”

More information on the album is
available from Mike Fleischer or
Seymour Guenther at Flying Fish
Records, 312-528-5455.

SEEDS AND SPROUTS: Porn star
Jeanna Fine (“Blonde Fantasy”’)
makes a cover appearance on the
Chemical People’s new album, “So
Sexist!” on Cruz Records, distribut-
ed through Caroline Records. It

ALBUM
RELEASES

The following configuration ab-
breviations are used.: LP—album,
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

THE ART OF NOISE
The Best Of The Art Of Noise

& LP China 837 367-1/NA
CA 837 367-4/NA

BLOOD BROTHERS
Honey & Blood

& LP Jive 1134-1/NA
CA 1134-4/NA

BREIT BROS.
Breit Bros.

& LP RCA 8410-1/NA
CA 8410-4/NA

CATERWAUL

Beholden

EP LR.S. 23906/NA

CIRCUS OF POWER

Got Hard . .. If You Want It

& LP RCA 8464-1/NA

CA B464-4/NA

EARTH, WIND & FIRE

The Best Of Earth, Wind & Fire Vol. Il

& LP Columbia OC-45013/NA
CA OCT-45013/NA

EIGHTH WONDER
Fearless

& LP WTG FP-44390/NA
CA FPT-44390/NA
OFRA HAZA
Shaday

& LP Sire 1-25816/NA
CA 4-25816/NA

FOR THE RECORD

Due to a printer’s error, cred-
its for two of the photos in the
Country Music Month display
contest were transposed in the
Dec. 10 issue of Billboard. The
display credited to the Youngs-
town, Ohio, branch of Handle-
man Co. should have been credit-
ed to store No. 177 of The Record
Bar, and The Record Bar display
should have been credited to the
Handleman branch.

JOURNEY
Journey's Greatest Hits

& LP Columbia OC-44493/NA
CA OCT-44493/NA

KISS
Smashes, Thrashes & Hits

& LP Mercury 836 427-1/NA
CA 836 427-4/NA
JOHNNY MATHIS
Love Songs

& LP Columbia 0C-44494/NA
CA OCT-44494/NA

MELIAH RAGE

Kill To Survive

ell5

& LP Epic FE-44447/NA

CA FET-44447/NA
DENNIS MILLER
Off-White Album

& LP warner Bros. 1-25780/NA
CA 4-25780/NA

RENE MOORE
Destination Love

& LP Polydor 837 556-1/NA
CA 837 556-4/NA

THE NAME
Dangerous Times

& LP China 835 720-1/NA
CA 835 720-4/NA
ALEXANDER O'NEAL
My Gift To You

& LP Tabu 0Z-45015/NA
CA OZT-45015/NA

PINK FLOYD
Delicate Sound Of Thunder

& LP Columbia PC2-44484/NA
CA P2T-44484/NA

RECORD THEATRE

(Continued from page 32)

of the product,” said Silver.
“There’s about a quarter million in
compact disks.”

Located in the suburb of Dewitt,
near the Syracuse Univ. campus,
the new outlet features decorative
neon logos of record labels through-
out. There is an exterior light atop
the store that can be seen for miles,
adds Silver.

The new outlet is situated about a
mile from the area’s busiest shop-
ping mall, reports Silver. About 60
employees operate the new facility,
which is open from 10 a.m. until
midnight seven days a week.

Record Theatre’s other Syracuse
store is at the Marshall Square
Mall. The new location, at 3130 Erie
Blvd. E., is a former appliance store.

At 16,000 square feet, the 18-store

RUSH
Show Of Hands

& LP Mercury 836 346-1/NA
CA 836 346-4/NA

ALEESE SIMMONS
| Want It

& LP Orpheus D1-75601/NA
CA D4-75601/NA

SLICK RICK
Great Adventures Of Slick Rick

& LP Columbia FC-40513/NA
CAFCT-40513/NA

SONS OF FREEDOM
Sons Of Freedom

& LP Siash 1-25755/NA
CA 4-25755/NA
TELEX

Looney Tunes

& LP Atiantic 81914-1/NA
CA 81914-4/NA

VARIOUS ARTISTS
Metal Giants

& LP Columbia FC-44491/NA
CAFCT-44491/NA

BeBe & CeCe WINANS
Heaven

& LP Capitol 1-90959/NA
CA 4-90959/NA

seems that Fine is a good friend of
drummer Dave Nazworthy and gui-
tarist Jamie Pina, who claim to
have a fond regard for X-rated mov-
ies. The game plan for future Chem-
ical People albums is to have a dif-

; -"E-{Ilii'ila'.]-'l'.'kﬂl'" r-:!i'ﬁ,!

ferent porn star on each cover.
More info is available from Ron
Coleman, Cruz marketing director,
at 213-424-8291 ... Relativity re-
cording artist Chris Impellitteri is
scheduled to host MTV’s “Head-
bangers Ball” by the beginning of
’89. Impellitteri will be pushing his
latest video, “To Stand In Line” ...
Another graduation party was cele-
brated at Minneapolis Good Music
Management earlier this month, as
Trip Shakespeare moves to A&M
Records. The firm previously
moved Dugan McNeill to Wing/
Polydor ... Greek-born electronic
musician and composer Alexandros
has formed ADR, a new label devot-
ed to electronic music that will bow
this month with “Antithesis,” his
own release. The new label also in-
cludes an in-house recording facility
and a promotions office headed by
Howard Wuelfing, formerly of
Passport Records. More informa-
tion is available from ADR at 212-
627-1144, or write to 78 Fifth Ave.,
New York, N.Y. 10011.

IN THE MAIL: Elena Vasquez
Singers, “New Christmas Songs
For Everyone,” original holiday
sounds on Accent Records, 71906
Highway 111, Rancho Mirage, Calif.
92270 ... The Santa’s Children’s
Choir, “Christmas At Marywood,”
live recording from Christmas at

Marywood, available from 72-850
Clancy Lane, Rancho Mirage, Calif.
92270 ... Chicken Scratch, “Pass
The Porcupine,” debut EP produced
by Albert Garzon (10,000 Maniacs)
on Community 3 Recordings, #12,
416 E. 13th St., New York, N.Y.
10009 ... “Stripminers,” debut EP
featuring contributions from Kra-
mer of Bongwater, Community 3
Recordings ... The Stone Roses,
“Elephant Stone,” debut record
from new label Silvertone Records,
through Zomba Group, Suite 105,
1114 17th Ave. S., Nashville, Tenn.
37212 ... David Borden & Mother
Mallard, “The Continuing Story Of
Counterpoint, Parts 9-12,”” mix of
electronic and minimalist music on
Cuneiform Records, P.O. Box 6517,
Wheaton, Md. 20906.

Many laserdisk
dealers do an
about-face
on rental
... See page 39

CALL
FREE

For CD Blisters
1-800-999-9001
: © Much more secure and lower
priced than paper packaging

ak. ® Lasy assembly clamsheli or
separate cover & tray
B © 48 hour shipment
® 500 urnit mirimum
Ask Cal Krupa about
cassetre packaging

" ULTRA PAC Inc.
8= /n Minnesota Call
\,  612-553-9557

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,

New York, N.Y. 10036.

chain’s latest addition is a super-
store. Other Record Theatre super-
stores are in Buffalo, N.Y., head-
quarters of Transcontinent Record
Sales; Rochester, N.Y.; Cincinatti;
and Baltimore.

Record Theatre also has mall
stores in Cleveland and Philadel-
phia. The company has more than
500 employees.

Silver, also president of the inde-
pendent label Amherst Records, has
been in the record retail business
for 15 years. He operated one-stops
and was involved in independent dis-
tribution for 55 years.

Ambherst Records currently mar-
kets Doc Severinson & the Tonight
Show Band, teenage singer Glenn
Medeiros, and the jazz group Gama-
lon.

2 L

America

S

Largest

CD Distributor

Guaranteed Overnite Delivery

Anywhere In The U.S. At No
Extra Charge To You!

*SERVICE- 100% computerized inventory. The order
you place is the order you get. No disappointments!!
*PRICE- Low everyday prices, incredible weekly sales!
*FILL- Best fill in the industry!

CALL NOW FOR A FREE CATALOG

Mew York
(242) 517-3737

Connecticut
[203) 798-65%90

Toll Free
(800) 826-0079

DEALERS ONLY

Los Angeles
[213) 388-9834
FAX
(203) 798-8852
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Rentrak Road Show Reveals NMore Dealer Details

BY EARL PAIGE

LOS ANGELES After three
years of secrecy and controversy,
more details regarding Ron
Berger’s pay-per-transaction dis-
tribution system were revealed
during a 15-city road show by Ren-
trak, the distribution company
that emerged when Berger still
owned the National Video fran-
chise division.

The disclosure of details, howev-
er, still does not include the specif-
ic identity of those suppliers that
are feeding Rentrak. The question
has been thrown again and again
at Berger, Rentrak chairman and
president, ever since his firm
launched PPT within the National
Video web almost three years ago.

“You all know the seven major
studios,” Berger told the audience
here Dec. 1 at the Airport Hilton.
“We have the majority of them.”
He added that suppliers are fear-
ful of being identified because
PPT is so unpopular. “In a recent

with “more than 30 suppliers, five
years, every title.” He said since
February 1987, Rentrak has been
able to supply test stores week in
and week out with ‘40%-70% of
Billboard’s top 40 rentals.”

The audiences at the Rentrak
road shows are shown exhaustive
PPT profit analyses, but all titles
are dummied so that no supplier
affiliation is identifiable.

One Rentrak detail that finally
came to light as a result of
Berger’s tour is the identity of
some of the participating test
stores. Five operators of National
Video stores in Alabama, Ohio,
Pennsylvania, and Oregon are pre-
sented in taped interviews, includ-
ing Marty Graham, owner of two
Oregon stores and Rentrak direc-
tor of product development.

Profit results from PPT as well
as perceived advantages in selling
off used and excess product were
offered here, based on results
from 370 National Video stores
that have been involved with PPT

board, June 25).

Makmg the presentation here
along with Berger and Graham
was Michael Lightbourne, Rentrak
director of sales and marketing,
who has rejoined Berger from Ya-
maha after previously being a Na-
tional Video franchise salesman.

Also present for hands-on ex-
amination and consultation were
representatives from the three
computer firms that have been au-
thorized by Rentrak as purveyors
of PPT software: Retail Technolo-
gies, Streamlined Information Sys-
tems, and Unique Business Sys-
tems.

Reaction here, in the third in the
series of Rentrak presentations in
the U.S. and Canada, found retail-
ers contemplative and skeptical.
Several admitted being stunned by
the advantages that Berger
claimed on Rentrak’s behalf.

‘“You have to ask, ‘Where’s the
catch?’ ”’ said John English, opera-
tor of Multivideo here in suburban
Bellflower,Calif., and current

ought to be able to as well. I'm go-
ing back to [distributor] Comm-
tron and see what they will do for
us.”

Actually, said Berger in a pri-
vate interview, Rentrak has “made
a number of offers to distributors.
We can provide just the tracking
part to them. We’ve had no accep-
tances.”

Thus, Rentrak and its 47,000-
square-foot Portland, Ore., ware-
house have set up shop as a PPT
distributor. “We are on line with
Airborne Freight,” Berger said.
“We have a new conveyor system
capable of handling 50,000 tapes

per day.”

Berger said the attendance here
of about 30 retailers was compara-
ble to attendance at the first two
sessions, held in Seattle and San
Francisco. He said he really has no
firm goal for the number of stores
signing on when Rentrak goes na-
tional in January.

Most pleasing for Berger was
the absence of acrimonious criti-
cism among attendees, in sharp
contrast to the attacks made on
him at various VSDA meetings, es-
pecially the Nov. 17 debate at a
Los Angeles chapter meeting (Bill-
board, Dec. 3).

FOR WEEK ENDING DECEMBER 17, 1988
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poll, 80% of the retailers said they for varying periods since Jan. 8, president of the Southern Califor- [ Compiled from a national sample of
did not like it.” 1986. All are part of the franchise nia chapter of the Video Software < | = g retail store sales reports.
Here, as at other times recently, that Berger developed and sold re- Dealers Assn. “If [Rentrak] can do “ g z ° §§
erger claimed Rentrak has pacts cen 0 West Coast Video (Bill- is, then the other distributors il 4 5% | &
Berger cl d Rentrak has pact tly to West Coast Video (Bill- this, then the other distribut 2 = 3 TITLE S8 | &
?_1 < § _ Copyright Owner, Manufacturer, Catalog Number 52 ‘;3
* % NO.1 & &
CINDERELLA
Pa Man Faces 1] 1} 9 | ot Disney Home Video 410 1350 | 26.99
" 2 | 2 | 61| LADY AND THE TRAMP oo
sthence For Walt Disney Home Video 582 .
SLEEPING BEAUTY ¢
3 ) 3 12| L Disney Home Video 476 e | Bk
[ ] L]
MICKEY COMMEMORATIVE EDITION
VId Tape Plracv 4 | 4 | % | \ak Disney Home Video 690 1988 | 1495
. WINNIE THE POOH AND TIGGER TOO &
NEW YORK A Shiremans 71 BL| Walt Disney Home Video 64 LA || TKER
EOLTR, L5k, IiFl HOEES 6 jslalo 9 | 6 | DISNEYSING ALONG:VERY MERRY CHRISTMAS SONGS | 1066 | 1405
heavy fine and jail sentence after Walt Disney Home Video 412 )
belpg co_nvncted of illegally dupli- 7 | 6 |65 | ANAMERICAN TAILO o | 29
cating videocassettes. Amblin Entertainment/MCA Home Video 80536 ’
A call to the Video Software 2
! ° DISNEY'S SING ALONG SONGS: YOU CAN FLY!
Dealers Assn. Piracy Hotline 8 | 10| 26 | okt Disney Home Video 662 | IS ||
last March sparked the execu-
: MICKEY AND THE BEANSTALK
tion of a search warrant at Good 9 | 8| 2 | Wai Disney Home Video 691 LEE) || BB
Dea]s & VideOS in Shiremans ALICE IN WONDERLAND 4 ¢
town (Billboard, April 23) and the 10| 5 | 81| \yait Disney Home Video 36 1951 | 25.99
subsequent conviction of its pro- PINOCCHIO
: 11 | 11 | 188 ’ ) 1940 | 29.95
Pet Project. Penthouse Pet Susan Napoli appeared at the RKO Warner {)rleto(li', l.llohgoé\degé's. A seaéch paltiDisneyjiiomelVideoj239
Theatres Video store at 49th Street and Broadway in New York to promote the urnéc up o0 videocassetles 12 | 12 | g0 | DISNEY'S SING ALONG SONGS: HEIGH-HO! o | e
release of Vestron Video's “Penthouse: On The Wild Side,” the magazine's s;:gectted ot\',lé%r;g l‘)]]egal du}:_l:: UK (2. 2. 105 W 59 B
newest video release. Fronting the display wall, from left, are Steve Nurmi, cates, two » DUSINESS 13 | 16 | 117 | WINNIE THE POOH AND THE HONEY TREE ¢ 1965 | 1495
Vestron Video regional sales rep; Napoli; and Martin Zwerling, RKO Warner cords, danl(\i/[ weapons, whlllch wgi'e WaltiDisneyjhiomelVideolh 3
Theatres Video's promotion director. seized. Mears was allegedly 14 | 20 | 82 | DISNEY'S SING ALONG SONGS: ZIP-A-DEE-DOO-DAH O | 1o5c | 1495
renting videotapes from area re- Walt Disney Home Video 480 :
tailers, making back-to-back 15 | 15 | 26 | DUCKTALES: DAREDEVIL DUCKS 1088 | 14.95
we [ | copies, and returning the illegal Walt Disney Home Video 694 :
¥ duplicates.
DUCKTALES: FEARLESS FORTUNE HUNTER
The search of Good Deals & 16 | 14| 26 | 0 Disney Home Video 693 L3 | WL
Videos was conducted by Shire-
HOW THE GRINCH STOLE CHRISTMAS!
I manstown and Hampden Town- 17 | NEWD MGM/UA Home Video M201011 LER3 | Tk
ship police with assistance from RAFFI IN CONCERT WITH THE RISE & SHINE BAND O
the VSDA’s director of enforce- 18 | 13 | 8 | T badour Records Ltd./A&M Video VC6179 e T
ment, Jim Murphy. 19 | 19 | 4 | SINGALONG. DANCE-ALONG, DO-ALONG 1988 | 14.95
On Nov. 9, Mears appeared at Lorimar Home Video 572 :
the Cumberiand County (Pa.) DUMBO 4
Court of Common Pleas, where 20 | 18 | 168 Walt Disney Home Video 24 LERN || R
he pleaded guilty to theft by de- 91| 17 | 7 | TEENAGE MUTANT NINJA TURTLES: HEROES ... 1988 | 1695
ception, fireworks violations, Family Home Entertainment 23978 ’
: =it reckless endangerment, posses- THE THREE CABALLEROS
B sion of prohibitive offensive 2| 2|8 Walt Disney Home Video 411 L5 || e
A MUST EVERY WEEK FOR weapons, and possession of drug 93 | 21 | 26 | DUCKTALES: HIGH-FLYING HERO || e
T paraphernalia. Walt Disney Home Video 695 )
= Mears is scheduled to be sen- -
: HE WIND IN THE WILLOWS
VOLUME VIDEO BUYERS' tenced in ear]y 1989; he faces a 4|5 9 Walt Disney Home Video 412 LELS | Ik
maximum sentence of 19 years’
S axi sentence Y p 95 | 25 | 127| WINNIE THE POOH AND THE BLUSTERY DAY @ 1068 | 1095
1 imprisonment and a $40,000 fine. Walt Disney Home Video 63
He also forfeited t‘he llleg?‘]]y du- L W7 gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
phcated tapes seized durmg the theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
i i 1 R ! nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
mveStIgatlon' BRUCE HARINC of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
o — suggested retail for nontheatrical titles.
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Symbols for formats are
a=DBeta, v=VHS, anda=LV.
Suggested list price, prebook
cutoff, and street date are given
when avatlable.

BATTLE OF BRITAIN
Harry Andrews, Michael Caine, Trevor
Howard

& ¥ MGM/UA/$29.95
Prebook cutoff: 12/20/88; Street: 1/10/89

BROADWAY MELODY OF 1940
Fred Astaire, Eleanor Powell

& ¥ MGM/UA/$34.95

Prebook cutoff: 12/20/88; Street: 1/10/89

CARIBE

John Savage, Kara Glover

& ¥ vestron/$79.98

Prebook cutoff- 12/21/88; Street: 1/18/89

THE CARRIER

Gregory Fortescue, Stevie Lee
& ¥ Magnum/$79.98

Prebook cutoft: 12/15/88; Street: 1/5/89

CASABLANCA

Humphrey Bogart, Ingrid Bergman
& ¥ MGM/UA/$34.95

Prebook cutoft: 12/20/88; Street: 1/10/89

CONDOR

Documentary

& W vestron/$29.98

Prebook cutotf. 12/21/88; Street: 1/10/89

THE DEAD POOL

Clint Eastwood

& ¥ Warner/$89.95

Prebook cutoft: 12/30/88; Street: 1/24/89

DIRTY DANCING LIVE IN CONCERT
Bill Mediey, Eric Carmen

& ¥ vestron/$24.98

Prebook cutoft: 12/21/88; Street: 1/18/89

DOT AND KEETO

Children

& ¥ Famity/$39.95

Prebook cutoff: 12/21/88; Street: 1/12/89

THE ELM-CHANTED FOREST
Children

& 9 Celebrity/$39.95

Prebook cutoft: 12/15/88; Street: 1/4/89
FISTS OF BLOOD

Jason Blade

& W Celebrity/$79.95

Prebook cutoft: 12/15/88; Street: 1/4/89

GATOR

Burt Reynolds, Lauren Hutton
& ¥ MGM/UA/$29.95

Prebook cutott: 12/20/88; Street: 1/10/89

GUNS OF THE MAGNIFICENT SEVEN
George Kennedy, Yul Brynner

& ¥ MGM/UA/$29.95

Prebook cutoff: 12/20/88; Slreet: 1/10/89

ICE STATION ZEBRA

Rock Hudson, Jim Brown, Ernest
Borgnine

& ¥ MGM/UA/$29.95

Prebook cutoff: 12/20/88; Street: 1/10/89

THE JARVIS COLLECTION: THE LOUVRE
Documentary

& W Fries/$24.95

Prebook cutotf: 12/29/88; Street: 1/23/89
KANSAS

Matt Dillon, Andrew McCarthy

& ¥ Media/$89.95.

Prebook cutoff; 12/22/88; Street: 1/11/89
THE MYSTERIOUS BLACK-FOOTED
FERRET

Documentary

& ¥ vestron/$29.98

Prebook cutoff: 12/21/88; Street: 1/10/89

NEVER SO FEW

Frank Sinatra, Gina Lollobrigida
& ¥ MGM/UA/$29.95

Prebook cutotf: 12/20/88; Street: 1/10/89

ON THE EDGE OF EXTINCTION:
PANTHERS & CHEETAHS
Documentary

& ¥ Vestron/$29.98

Prebook cutoft; 12/21/88; Street: 1/10/89

RED BEARD

Toshiro Mifune

& ¥ Cinematheque Collection/$59.95
Prebook cutotf: 12/22/88; Street: 1/10/89

SALOME’S LAST DANCE

Glenda Jackson, Stratford Johns
& ¥ vestron/$89.98

Prebook cutoft: 12/21/88; Street: 1/18/89

THE TAKING OF PELHAM ONE TWO
THREE

Walter Matthau, Robert Shaw, Martin
Balsam

& ¥ MGM/UA/$29.95

Prebook cutoff: 12/20/88; Street: 1/10/89
TEENAGE MUTANT NINJA TURTLES:
HOT RODDING TEENAGERS
Animated

& ¥ ramily/$14.95

Prebook cutoff: 12/21/88,; Street: 1/12/89

WESTWORLD

(Continued on next page)

1
)

“A MOVING SUSPENSEFUL DRAMA, WE RECOMMEND IT FOR ALL VIDEO STORES.

—DOUGLAS KIRSCHNER, PUBLISHER, VIDEO INSIDER

ox off ce superstar Patrick Swayze
Dirty Dancing), Academy Award Nominee
Piper Laurie (Children of A Lesser God),
Barbara Williams ( Thief of Hearts) and
Lee Richardson (Prizzi’s Honod, star in
zhis compelling drama about the break up
af a family and the force that brings them
1egether again. Tiger Warsaw is Swayze
33 you'v2 never seen him before, in his
J2st acting role yet!

® Major theatrical release.
® Starring superstar Patrick Swayze.
® National consumer advertising campaign.
® POP includes theatrical size poster
and 3-D standee of Patrick Swayze
(standee available with qualifying orders.)
® Limited edition Tiger T-Shirts available for in-store use

Pre-order Date: January 16, 1989
Street Date: February 8, 1989

PATRICK SWAYZE
IS

THE NATION’S TOP RETAILERS AGREE!

“PATRICK SWAYZEIS BOUND TO MAKE 7T/GER WARSAW
ONE OF THE TOP RENTERS OF THE YEAR!”
—L9U ANN CERVINE. PURCHASING DIRECTOR, MAJOR VIDEO

“BASED ON SWAYZE’'S NAME RECOGNITION, TIGER
WARSAW HAS GREAT POTENTIAL ON HOME VIDEO.”
—MITCH PERLISS, JIRECTOR OF PURCHASING, MUSIC PLUS
(SHOW INDUSTRIES)

“. .PATRICK SWAYZE IS THE #1 SEX SYMBOL
IN AMERICA . . .TIGER WARSAW

SHOULD RENT LIKE CRAZY."

—HARVEY DOS3ICK, OIRECTOR OF MOVIE PURCHASING,
WEST COAST VIOED

Save $15.00* on the Purchase of a ""Tiger Two-fer.’

CPATE™ PATRICK SWAVIE
—

-‘--—-f/—-_'

$ i“- [16E

Single Unit Purchase $89.95°* KOG81BE KOG681VH
“T'ger Two-fer” Purchzse- $159.90** K0701BE KO701VH

“Approximate savings atf ragular dealer cost. Ask your distributor for more details.
*Suggested hst pnice, slightly hgher in Canada

AN AMIN Q. CHAUDHRI FILM - TIGER WARSAW * A CONTINENTAL FILM GROUP, [T0. PRODUCTION
starang PATRICK SWAYZE » BARBARA WILLIAMS o LEE. RICHZRDSON © MARY McDONNELL » BORBY DI C1CCO « [PIPER LAURIE | 40 FRANCES WARSAW
And Introducing JENNY CHRISINGER Searewr picay by ROY LONDON 3fusic Componed i Condurted by ERNEST TROUST
Fitm Edtitor RRIAN SMEDLEY-ASTON _vacurive Prodserrn NWIN DESAL » WATSCN WARRINER » GAY MAYER

Producet and birected 11, | AMIN Q. CHAUBHR!

Program © 1987 Amin Q. Chaudhri  Artwork and Design < 1988 Sony VXC, Inc.

I ———————————————....
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EO RETAILING

=
&5 Compiled from a national sample of retail store rental reports.
x x 3
4wz
z |3 |0 8| w
v || v TITLE Copyright Owner, Principal £ £
Tl <| % Manufacturer, Catalog Number Performers 22| 2
* & NO.1 * &
5 Amblin Entertainment Henry Thomas
1 2 5 E.T. THE EXTRA-TERRESTRIAL MCA Home Video 77012 Dee Wallace 1982 | PG
Warner Bros. Inc. .
2 1 7 BEETLEJUICE Warner Home Video 11785 Michael Keaton 1988 | PG
Touchstone Pictures Tom Selleck
3 4 3 THREE MEN AND A BABY Touchstone Home Video 658 Steve Guttenberg 1987 RO
Warner Bros. Inc.
4 5 4 ABOVE THE LAW Warner Home Video 11786 Steven Seagal 1988 R
Touchstone Pictures Sidney Poitier
3 3 10 SHOOT TO KILL Touchstone Home Video 697 Tom Berenger 1988 R
Universal City Studios Matthew Broderick
G IRZON BN (BILUAIIGENES MCA Home Video 80799 Christopher Walken 23 || edk
. Cher
: 3 : 7 6 | 14 | MOONSTRUCK O MGM/UA Home Video M901135 Nicolas Cage 1987 | PG
v 5 i S S FR X I K
. 8 10 4 THE SEVENTH SIGN Tri-Star Pictures ' Demi Moore 1988 R
Two Men And A Babe. Sally Kirkland, a 1987 Golden Globe winner and RS ERNIRER WD A GApO0Y A sines
Aca f na T Universal City Studios Hume Cronyn
/ demy Award nominee for best actress, made_a ,peearange at Video Room 9 | 8 | 11 | *BATTERIES NOTINCLUDED MCA Home Video 80770 Jessica Tandy 1987 | PG
in New York to promote the release of Vestron Video’s “‘Anna.” Hard at work —
are, from left, Michael Becker, Video Room owner; Kirkland; and Steve Nurme, 10j 12| 2 | coLors g:g: Petures 8720 zg::ge?“:‘va” 1988 | R
Vestron Video district sales manager.
111 7 6 BRIGHT LIGHTS, BIG CITY MGM/UA Home Video M801377 Michael J. Fox 1988 | R
. Rob Lowe
» Ed ch [ ] ﬁ 12| 11 9 MASQUERADE CBS-Fox Video 4749 Meg Tilly 1988 R
Laser s e aln rows Paramount Pictures Steve Martin
g 13| 14115 PLANES, TRAINS, AND AUTOMOBILES Paramount Home Video 32036 John Candy 1987 R
Calif. S Ch jon Vid Disk |
) Wiliem DaFoe
aill., tores ampion vi ISKS 14 | NEWD | OFF LmiTs CBS-Fox Video 1657 e Erocs 1087 | R
High-end audio and video brands Carol Co. Int. N.V Sylvester Stallone
. A Lo 1513 8 RAMBO IlI : B Y 1988 | R
BY EARL PAIGE include Inflmty projection sys- IVE 65922 Richard Crenna
LOS ANGELES The video laser- tems; Pioneer rear-screen projec- | 16 | 15 | 4 | RETURN TO SNOWY RIVER Walt Disney Home Video 699 <om Burlinsen 1988 | PG
disk configuration may still be tion systems; B&K, Boulder, and eticihornton
finding its place in an industry PS amplifiers; Music Reference 17 , Paramount Pictures Kevin Bacon
. " ' 9 10 SHE'S HAVING A BABY . - 1988 | PG-13
dominated by videotape—but you tube systems; and speakers from Rars mountiiiomelVideol3 2027 ElizabethiicGovern:
don’t get that impression at two- Clements, Merlin, and Spectrum 181912 Warner Bros. Inc. -
’ ' o FRANTIC - Harrison Ford 1988 R
store Laser’s Edge here. Laser’s Edge also stocks BSC sub- paipeiicioch e it
Not yet 3 years old, the flagship  woofers and Fosgate surround- |19 | 16 | 9 | CINDERELLA Walt Disney Home Video 410 Animated 1950 | G
unit in suburban Canoga Park, sound systems.
Calif., has just been tripled in size But the high-end image of laser- 20 | NEWp | FUNNY FARM Warner Bros. Inc. Chevy Chase 1988 | PG
to 3,600 square feet in a three-mile  disk is somewhat misleading now lainedubmelliteCaE0s Madolyn Smith
move to the hot Ventura Boule- that prices on hardware are gener- 21| 23 | 13 | THE LAST EMPEROR ¢ Hemdale Film Corp. John Lone 1987 | PG-13
vard and DeSota corner. Mean- ally coming down. One Pioneer Nelson Home Entertainment 7715 Joan Chen
while, a much smaller, 800-square- system lists for $789, while rental | 22 | 18 | 13 | BROADCAST NEWS CBS-Fox Video 1654 Williamlhiuint 987 | R
Q o . o g Albert Brooks
foot store opened in early 1987 in  of another, with three movies, 1s a
1 1 101 LucasFilm Ltd. Val Kilmer
Bur'ban.k is bursting at the joists. mpdest enough $15.98 for three 23 | NEWDp | wiLLOW RCA/Columbia Home Video 6-20936 Joanne Whalley 1988 | PG
Like isolated dealers all over the nights. : : . -
U.S., partners Kirk Leonhardt and As with most longtime laserdisk | 24 | 21 | 8 | THE SERPENT AND THE RAINBOW Universal City Studios Billuliman 1987 | R
. . . 0 . MCA Home Video 80772 Cathy Tyson
Jay Frank believed in laserdisk. dealers, Laser’s Edge has found it : _ :
The trick for them came in decid- must offer hardware and software | 25| 17 | 8 | SHAKEDOWN bniversallCityStudios ReterWellcy 1988 | R
. @ q . MCA Home Video 80820 Sam Elliott
ing where to open. “Nobody out in  together to build a market. — - . —
the West Valley was doing it,” Leonhardt and Frank have also |26 | 24 | 6 | LITTLE NIKITA Zgg{)%m“mb'a Pictures Home Video 6- g‘l‘jgf{,:gé‘r'f; 1988 | PG
says Frank. “It's a very affluent learned they must rent—again, to o ——
g y o ouchstone Fictures g AR
community. . . stimulate consumers as much as 27 | 30 | 18 | GOOD MORNING VIETNAM T oo o Robin Williams 1987 | R
Just how affluent is obvious possible—even though the rental TSt Pict T
. . ri-otar Pictures ruce will
when Leonhardt ticks oﬁ'fhe hard-  of laserdisks has become some- 28 | 22 | 4 | SUNSET RCA/Columbia Home Video 6:27009  James Garner 1988 | R
ware brands and says, “We rou- what of a controversy similar to T &
tinely sell home-theater systems the turmoil in video game rental |29 | 25 | 19 | SUSPECT ROA/ Cohrabia Home Video 6:27002  Demmis Quaid 1987 | R
between $15,000 and $20,000.”” (see story, page 39).
. RCA/Columbia Pictures Home Video 6-  Larry Fishb
Leonhardt and Frank recognize 30| 31| 9 | SCHOOLDAZE Ds006 e roma Tides Glancarlo Esposito kB W
— that sales business does require Orion Pict 7 e
VIDEO RELEASES extra incentive. “We have a sales |31 | 28 | 13| BESTSELLER Vestron Video 6026 Brian Dennehy 1987 | R
(Continued from preceding page) ~ Membership in addition to our Universal City Studios Sonia Braga
rental memb;rshlp], * explains | 32| 36 | 11 | THEMILAGRO BEANFIELD WAR MCA Home Video 80796 Chick Vennera B L
James Brolin, Richard Benjamin, Yul Leonhardt. “The sales member- -
Efz";:“:/wu . ship is $100 each year, and it offers 33|38 | 6 | THEUNHOLY ¥§§§?32 S:Ete%r%szlgc?' ﬁi?ﬁéfif%ok B
Prebook cutoff: 12fé0/88; Street: 1/10/89 members a 15% di§c0unt on every ; P A Palisades Entertainment James Spader
WHOOPS APOCALYPSE purchase all the time and 20% off |34 | 37 | 5 | JACK'S BACK Paramount Home Video 12669 Cynthia Gibb e
Loretta Swit, Peter Cook on any prepaid order.” New Sk cati
y Communications Lukas Haas
, 5 LI ' 1988 | PG-13
O e S . Lgtser $ Eéd]ge cha{)ges}?m )kf)e:}rly 35133 | 10| THELADYIN WHITE Virgin Vision 10060 Katherine Helmond
or its rental membership, bring-
YOUNGBLOOD . ’ > Warner Bros. Inc. Edward James Olmos
Patrick Swayze, Cynthia Gibb ing the fee from the regular $3 dai- | 36 | 26 | 2 | STANDAND DELIVER Warner Home Video 11805 Lou Diamond Phillips B3 || 1R
VMG N3 3397 ly to $1'50.- A weekend offer on Amblin Entertainment Christian Bale
Préoook cutoft 12/20/88: Street: 1/10/89 three or more disks results in fur- | 37 | 34 | 16 | EMPIRE OF THE SUN Warner Home Video 11753 John Malkovich k7 || 6o
ther savings, since multiple rent- 38 | 32 | 7 | FRIDAYTHE 13THPART VIFTHENEW  Paramount Pictures Lar Park Lincoln 1988 | R
als are not due back until 7 p.m. BLOOD Paramount Home Video 32209 Kevin Blair
To get your company’s new video releases Monda . N
listed, send the following information—ti- Ma RCA/Columbia Pictures Home Video 6+, o0 Reinnold 1988 | PG
tle, performers, distribu%or/manufacturer, Both Leonhardt and Frank come 39| 29} 9 | VICEVERSA 25007 uceelie e
format(s), prebook cutoff, ship date, box- to laserdisk naturally. Leonhardt New World Entertainment Treat Williams
i i ice (i q . . DEAD HEAT f q 1988 R
offce rose and svegested IS pucs (| was with Video Coneepts, a firm | X017 ] [ | 77
1515 Broadway, New York, N.Y. 10036. offering video editing and duplica- @ 1A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
g y

tion services. Frank was a record
producer with a company called
(Continued on next page)

or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.

38

www.americanradiohistorv.com

BILLBOARD DECEMBER 17, 1988



www.americanradiohistory.com

IDEO RETAILING

2-STORE LASER’S EDGE CHAMPIONS THE VID DISK

(Continued from preceding page)

Evolution and was involved in the
ill-fated quad hi-fi efforts of the
mid-"70s. He also worked in retail
audio sales.

Both have a videophile and au-
diophile feel for the business.
“Our CD selection is really geared
to the audiophile,” says Leon-
hardt. “We review everything and
check for performance quality.”
All the same, CD is competitive
enough here that Laser’s Edge
sells at 10%-15% off list. Laser-
disks are offered at 10% off.

There are a number of distine-
tions between a laserdisk and a
videocassette specialty store—one

Up Close And Personal. Sharp
Electronics says its new full-size
VL-L250 camcorder features the
industry’s first 12-to-1 zoom lens.
The suggested list price is
$1,999.95. Another model, with
similar features but without the
zoom lens, lists for $1,799.95.

immediately relating to point-of-
purchase material. Posters seem
dated because, traditionally, laser-
disks are released as much as 30
days after tape.

The policy is described by some
laserdisk dealers as ‘“‘paranoia,”
growing from a fear that simulta-
neous release could spur piracy of
videocassettes.

The lag in release dates is of mi-
nor irritation to Leonhardt and
Frank because of their salon-type
film-buff following. These devoted
fans talk of letterboxes and alter-
nate endings as special aspects of
the laserdisk experience.

Frank describes letterboxing as
offering at least the full width of
the picture for viewers as opposed
to what is normally seen on a TV
set. “Essentially, what you see on
a TV set is the full-size T0mm mov-
ie with all but a square masked
out. Take away the TV set and the
full picture would emerge.

“There are so many people real-
ly into movies now. They hate to
see ‘Lawrence Of Arabia’ chopped
all to hell, the loss of its whole
scope.”

Alternate endings are a more ob-
scure element of laserdisk. Frank
says “Topaz’” was an example
where “‘there was a European end-
ing available, a preview ending,
and an American ending. They had
the space, so they included these.”

One similarity between Laser’s
Edge and tape stores is that rental

newsline...

copies are displayed cover-only.
Some of this caution is security,
but it also relates to the pioneering
aspect of the category. “So many
movies are out of print on laser-
disk. We try to keep at least one
copy of everything.”

The sales-to-rental ratio is 40-to-
60. Leonhardt and Frank believe
$19.95 is the magic price point for
sell-through tapes. “We get in

used disks, and even on a bad mov-
ie there is someone ready to buy it
at $19.95,” says Leonhardt. He
adds that he believes the normal
$29.95 list is too high and is dis-
mayed at price trends.

“CBS/Fox has actually gone up
lately, while Warner Bros. Home
Video has gone down,” he says.

Among other contrasts with vid-
eocassette stores is the positioning

LOS ANGELES Many laserdisk
specialists are now having sec-
ond thoughts about rental, while
some imply that suppliers are
discouraging the practice.

“We maintain 3,000 titles for
rent,” says Laser’s Edge partner
Jay Frank. “The idea is to make
life easy for our customers.”

With the two Laser’s Edge out-
lets and single-store Dave’s The
Laser Place, another pioneering
outlet in the Los Angeles area,
offering consumers large rental
selections, the effect has been
felt in other, nearby areas, ac-
cording to Ken Kreisel, owner of
Jonas Miller in Santa Monica,
| Calif. Kreisel says he has been
L

Laserdisk Specialists
Warming Up To Rental

forced to rent to accommodate
customers: “They come in talk-
ing about all the stores over in
the [San Fernando] valley offer-
ing rental.”

Tower Video, another longtime
believer in the configuration,
does not rent videodisks; nor
does Music Plus, which has re-
cently enlarged its videodisk
presence to 200 titles per store.

Farther down the West Coast,
VideoLaser in Mission Viejo,
Calif., another outlet that got
into videodisk hardware and soft-
ware early, does rent. But owner
Mary Kate says, “Some of the
larger independents feel rental
discourages sales.”  EARL PAIGE

of adult product. At Laser’s Edge,
adult is just another genre in the
bin between two other regular cat-
egories. Only a dozen or so titles
are displayed.

Hours at Laser’s Edge in Can-
oga Park are 10 a.m.-9 p.m. Mon-
days-Thursdays, 10 a.m.-10 p.m.
Fridays and Saturdays, and noon-6
p.m. Sunday. In Burbank, the
store is closed Sunday and Tues-
day and open other days from
noon-8 p.m.

Somewhat similar to what has
been observed of Beta customers,
laserdisk fans will travel long dis-
tances, adjust to more restrictive
hours, and disproportionately rent
and purchase more product.

But according to Leonhardt,
Frank, and other laserdisk special-
ists, the almost cultlike exclusivity
may be lessening as the configura-
tion moves more into the mass
market.

Bush Bows Home
Entertainment Genter

Bush Industries of Jamestown, N.Y.,
has introduced the Oak Classics II
Collection, a solid-oak and oak-ven-
eer/laminated collection of furniture.
The series debuts with a home enter-
tainment center (Model AV1810),
shown above; a compact video cart
(Mode! V1814); and an audio cabinet
(Model A1812). Contact 1-800-228-
BUSH.

RKO WARNER THEATRES VIDEO opened its third Long Island, New York,
store in late November, an event that increases the Gotham-based
chain’s store count to 21. Located in Oceanside, the 4,500-square-foot
shop stocks roughly 10,000 tapes. The company says it will open 25
stores next year.

AUTOMATED MOVIE CLUB has signed contracts for distribution of its video
vending machine with two New Jersey-based companies. One is Marl-
ton-based Pat/Val Inc., which has obtained rights to the state of Penn-
sylvania. Pat/Val says it will sell or lease at least 18 of the video vend-
ing machines the first year; the sales-rep firm projects it will place
more than 104 machines within three years. Meanwhile, Princeton-
based The Movie Machine has signed on to handle New Jersey sales
and predicts it will move more than 100 machines over three years.
Automated Movie Club is operated by the Centerbrook, Conn.-based
Automated Merchandising Concepts Inc.

PALMER VIDEO launched a drawing for its customers in November, which
the Edison, N.J.-based chain touted in its monthly newsletter. The top
prize: a 1989 Ford Escort and a collection of assorted video titles.

WEST COAST VIDEO says it's keeping its franchise customers satisfied,
according to a poll conducted for the Philadelphia-based web by Com-
prehensive Communications Ine. of Fort Washington, Pa. The survey
says that “if they knew then what they know now,” 82% of West Coast
franchisees would again sign on with the web, and that 70% plan to
open additional West Coast stores. John Barry, VP of franchise sales,
notes that more than half of West Coast’s franchisees opened a second
unit within a year of placing the first.

TIGHT WINDOWS: The December edition of the Pay Per View Report, a
newsletter put out by the Video Software Dealers Assn., cites two re-
cent titles that afforded dealers no protection from PPV competition.
The Warner Home Video title “Above The Law’ debuted on cable’s
First Run service on Nov. 12, which was also the tape’s street date;
three other PPV services were set to pick up the film by mid-Decem-
ber. More recently, RCA/Columbia Home Video’s “The New Adven-
tures Of Pippi Longstocking” bowed on four PPV systems on Dec. 12,
the day the title debuted on video. GEOFF MAYFIELD
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Vid Is Actress’ I1st Workout Titie From Warner

Fonda’s 9th: Big Budget, Low Price

BY CHRIS McGOWAN

LOS ANGELES Jane Fonda,
whose eight fitness videos have sold
more than 4 million total units,
hopes to have another megaseller in
1989 with her latest effort, “Jane
Fonda’s Complete Workout.” The
big-budget tape offers both low-im-
pact and high-impact aerobics and
relies heavily on attention-grabbing
visual effects.

“I think it's going to do extremely
well,” Fonda says. ‘“This one is dif-
ferent in many ways from the oth-
ers, and for the first time we've
combined beginners and advanced
students into one class. It’s photo-
graphed beautifully and has the
best choreography we’'ve ever
done.”

The 70-minute program, to be re-
leased Jan. 11, has a suggested re-
tail price of $29.98, according to
Warner Home Video. It will be the
first full Fonda workout (or ‘“core
program’’) to debut at that price
point. Also, the new fitness title is
the first Fonda tape to be released
by Warner Home Video, which has
taken over rights to the Fonda se-
ries after the absorbing the Lorimar
Home Video catalog.

Warner says an audiocassette of
the same name will bow concurrent-
ly with the video.

“[The tape] includes strength,
flexibility, and aerobies,” says
Fonda. It includes sections on up-
per-body and lower-body workouts
(weights can be varied according to
ability) and a 30-minute aerobics
portion that uses interval training
(varying the intensity of the exer-
cise) to maximize fat burning.

The aerobics section breaks new
ground by simultaneously offering
both low-impact and high-impact
steps, with the camera showing
both styles for all 30 minutes, to al-
low viewers to choose the most ap-
propriate movements.

“If you have injuries or you're
tired, you can go low impact all the
way through,” says Fonda. ““If
you're energetic, then you can do

Julie La Fond are the executive pro-
ducers, and Eddie Arkin wrote the
music, which comprises several
genres, including the '60s, mambo,
and country/western.

Among the visual special effects
is Claymation, which is used in the
title sequence and features a clay
figure of Fonda. Also, a rear-projec-
tion screen is employed at various
times during the program to add un-
usual backdrops.

“We had a lot of fun with the rear
projection,” says Fonda. “During
one number, a Scottish jig, we sud-
denly find ourselves in front of a
bunch of Scottish dancers in kilts in
the countryside. For another song,
a’'60s twist, we are all of a sudden in
a back yard with a bunch of kids
with beehives, miniskirts, and white
boots who are doing the twist.”

Although “Jane Fonda’s Com-
plete Workout” was shot in four
days, the video was a year in the
making, including time spent re-
searching exercise physiology, con-
sulting doctors, refining the chore-
ography, rehearsing, and editing.

“It was a lot of work, and it had to
be, because we're creating some-
thing for our users that will be with
them four to six days a week,”
Fonda says. ‘“The video has to invite
repetition and be as good as it can
possibly be.”

Fonda credits her long-term suc-
cess with exercise videos to a num-
ber of factors. “One thing is that I
was the first and hit so big. That
was important. Also, I learned from
my mistakes, quickly and well. The
tapes got better in programmatic
content and in technical production.

“And the tapes are more fun than
other exercise tapes and easy to fol-
low. I'm a nonthreatening, friendly,
good teacher. I encourage viewers
to keep trying to do it correctly and
don’t do anything to frustrate peo-
ple. And we put little surprises and
fun things all the way through.

“If something looks good to use, |
try it out on other people to see if
they understand and if they can do

it in their home. It has to be appro-
priate for the home video user, who
usually is not as fit as someone who
goes regularly to the gym.”

Fonda says she is an avid viewer
of other people’s exercise tapes. “I
watch them to see why mine are dif-
ferent. And I learn certain things.
For example, some videos have
close-ups on the instructors’ upper
bodies while they’re changing steps.
This can be very frustrating to the
viewer. You have to show the feet
while they’re changing steps! It's
just one small thing, but it's impor-
tant.”

Fonda is planning to appear on
morning TV talk shows and do sat-
ellite feeds to promote the tape. She
says she is happy about her associa-
tion with Warner Home Video.
“They are so big and powerful, with
such great depth in marketing expe-
rience and tremendous financial sta-
bility. They are really behind the
new tape.”

NEW YORK Paramount Home
Video’s sequel to its ambitious
Hits Blitz promotion will feature
an $8 million advertising push on
four titles slated for release on
video during the first half of 1989.

Hits Blitz II, which will begin
the day after Christmas and con-
tinue until the end of June, will
feature promotional tie-ins with
Pepsi-Cola and Orville Reden-
bacher popcorn. A specially creat-
ed ad for Pepsi will be featured on
each tape, while the popcorn man-
ufacturer will offer consumers a
rebate of up to $2.50 when they
purchase three packages of Or-
ville Redenbacher popcorn and
rent one of the four releases.

The first tape in the promotion
will be “The Presidio,” scheduled
for release Jan. 25, followed by
“ ‘Crocodile’ Dundee 11” in March,

Par Pushing 4 Hit Titles
With $8 Mil Promo Blitz

“Tucker: The Man And His
Dream” in April, and “Coming To
America” in May.

The company has not scheduled
a major release for February; nor
has it announced a specific street
date for three of the four tities.

The multi-million dollar promo-
tional effort will hinge on a full
slate of TV ads for each of the
four titles as well as cross-promo-
tions with Pepsi and Beatrice-
/Hunt-Wesson, which markets the
popcorn. Commercials urging con-
sumers to reserve a copy of each
title for rental will begin approxi-
mately one month prior to its re-
lease date. Additional TV spots
will air sometime after the street
date and run for two to three
weeks after the corresponding ti-
tle is in the marketplace.

The company says the “presell”

(Continued on next page)

Blockbusters Pop Up All Over Nashville

NASHVILLE Blockbuster Video is
well on its way to saturating this
market with its superstores. Three
have already been opened and three
more are planned for early next year.
A spokesman for Southern Stores,
the Memphis-based franchiser of the
Nashville Blockbusters, says the
long-term aim is to have eight or so
stores throughout the area.

The area’s first Blockbuster bowed
in November 1987 in the Green Hills

section. Last month, grand-opening
ceremonies were held for the two
newest additions, in surburban
Franklin and Charlotte Pike.

To celebrate the new stores and
draw attention to the first one, the
Blockbusters had grand-opening fes-
tivities Nov. 18-20. Wrestler Jerry
Lawler and “Star Trek” actor Walter
Koenig were on hand for the celebra-
tions. Browsers were invited to have
their pictures made in a Blockbuster-

FOR WEEK ENDING DECEMBER 17, 1988

sponsored race car brought in from
the Nashville Speedway.

The company also offered a two-
for-one rental coupon that was valid
through Nov. 30. The new stores em-
ploy a total of about 30 workers.

Spokesman Dennis Phillips says
that because each store’s inventory is
bar-coded separately, customers can
use their free membership cards only
in the stores they get them from.

EDWARD MORRIS
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LCA line, Sony Video Storybook se-
ries, and Media Home Entertain-
(Continued on page 42)

@ TA gald certification for a minimum sale of 125,000 units o
units or $1 million at suggested retail for nontheatrical titles.

r a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.
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at $14.95.

a federal grand jury.

newsline...

\\

THE TREND TOWARD EARLY ANNOUNCEMENTS continues as New World
Video unveils its February titles, including “Elvira Mistress Of The
Dark’ and “Sins,” a TV movie starring Joan Collins. The titles,
which are priced at $89.95 and $79.95, respectively, are being re-
leased more than 10 weeks after the prebook cutoff date in an effort
to give distributors a better indication of what type of order they
should place with the company, a New World spokesman says. The
other two February releases are ‘“Under The Earth” (“Debajo Del
Mundo”), which is priced at $69.95, and “Corletto And Son,” priced

HBO VIDED will step up its commitment to boxing videos with an exclu-
sive agreement with Big Fights Inc., the company that is headed by
Mike Tyson’s manager, Bill Cayton. The company plans to ship at
least 22 boxing videos, beginning with three slated for release Feb.
22: “Muhammad Ali,” “Tyson And The Heavyweights,” and
“Grudge Fights.” Each will be priced at $19.99. Noting that the
agreement is the first long-term deal inked by his company, Cayton
says, “HBO has demonstrated an aggressive marketing and distri-
bution program for sports videos.”

FEDERAL AUTHORITIES SEIZED 11,482 videotapes in Guam after search
warrants were issued in six locations on the island. The action re-
sulted in the largest video seizure ever recorded in the U.S. or its
territories. While there have been no arrests, officials from the Mo-
tion Picture Assn. of America say they will seek an indictment from

S

Can’t Beat Her? Joyner. With her
record-setting 100-meter run during
the Summer Olympic games in
Seoul, South Korea, Florence Griffith
Joyner captured the hearts of
Americans everywhere. Her heroics
are captured on the new Wood
Knapp Video release “Track &
Field—Women,” one of seven
Olympic titles being released by the
company. Six 45-minute programs
focusing on individual sports—
including men’s track and field,
gymnastics, water sports, boxing,
and volleyball—are being offered for
$19.95 each, and a 90-minute
highlight tape of the entire games is
available for $29.95.
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L3 Compiled from a national sample of retail store sales reports.
x I
B8z 3s
z|=|0o . 58 | w |3
o |5 | s TITLE Copyright Owner, Principal se | £ 3§
ZiIs|E Manufacturer, Catalog Number Performers e & |35
*% NO.1 v w
Ambiin Entertainment Henry Thomas
1 1 6 E.T. THE EXTRA-TERRESTRIAL MCA Home Video 77012 Dee Watlace 1982 | PG | 2495
2 2 9 CINDERELLA Walt Disney Home Video 410 Animated 195 | G {2699
Vestron Pictures Inc. Patrick Swayze
3 3 4 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 24.98
4 4 |61 LADY AND THE TRAMP Wait Disney Home Video 582 Animated 1955 | 6 {2995
; Omar Sharif
5| 6 [ 10| DOCTORZHIVAGO MGM/UA Home Video 900003 Jolla Christie 195 | PG | 2995
Touchstone Pictures I
6 | 5 | 18 | GOODMORNING VIETNAM Touchatone Home Video 660 Robin Williams 1987 | R | 2095
7 8 9 BEN-HUR MGM/UA Home Video 900004 Chariton Heston 1959 G |29095
8 | 15 | 26 | MICKEY COMMEMORATIVE EDITION Wait Disney Home Video 690 Animated 1988 | NR | 1495
. Judy Garland
9 | 1718 | THEWIZARDOF0ZA @ MGM/UA Home Video 60001 Ray Bolger 1933 | G | 2995
10 | 16 | 100 | CALLANETICS A O Fallan Produstions Corp. Caltan Pinckney 1986 | NR | 2495
1| 2 | 5 | o A oG ONGS: VERY .1t Disney Home Video 412 Animated 1988 | MR | 1495
Warner Bros. Inc. Mel Gibson
12112 | LETHAL WEAPON Warner Home Video 11709 Danny Glover 1967 R 1896
13 | 18 | 52 | PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
Lorimar/LightYear Ent.
14 | 7 | 39 | START UP WITH JANE FONDA Warner Home Video 077 Jane Fonda 1988 | NR |19.95
. Julie Andrews
15| 10 [ 176 | THE SOUND OF MUSIC A @ CBS-Fox Video 1051 Christopher Plummer | 1965 | 6 [ 2098
Paramount Pictures Al Pacino
HITSBLITZ 16| 11 | 45 | THE GoDFATHER PART Paramount Piures w0 |
(Continued from preceding page) PT————
17 | 13 | 20 | DEF LEPPARD: HISTORIA udgeon Hiffoia, L1D-. Def Leppard 1988 | MR | 2495
ads enable dealers to “more accu- A PotyGram Music Video 080359-3
rately gauge demand prior to plac- 18] 9 | 8 | SUPERCALLANETICS Calian Productions Corp. Cafan Pinckne 1988 | NR
I ] A : y 2495
ing their orders.” The commercial MEAltiome)Videol80B0
broadcasts after the street date 19| 19 | 98 | THE GODFATHER Paramount Pictures Marlon Brando 1972 | R |29
are designed to boost each title’s Paramount Home Video 8049 Al Pacino
rental cycle and thus turn a great- 20 |"14 | i8] PLATOON Hemdale Film Corp. Tom Berenger 1986 | R |28
er profit for dealers, Paramount oo VestronVideol6012 Chaniebhesa
says. ) 21 | 27 {109 | SLEEPING BEAUTY & Walt Disney Home Video 476 Animated 1959 | 6 |[2995
Paramount predicts that the -
slate of ads on network, syndicat- 221 21| 5 | THE TEN COMMANDMENTS Paramount Pictures Chariton Heston 195 | NR | 2095
; t H i -
ed, and cable TV will reach 87% of Reparpoutionesivkieclon sl
U.S. households and generate 23| 20 | 13 | GEORGE MICHAEL-FAITH CBS Music Video Enterprises 49000 George Michael 1988 | NR | 1598
some 803 million adult viewer im- = —
i ramount Pictures om Cruise
pressions. 24124 | 91| TOPGUN Paramount Home Video 1629 Kelly McGillis 1586 | PG 2695
AL STEWART ppSTTar—
mbitn Entertainmen .
25| 23 | 66 | AN AMERICAN TAIL O MCA Horme Video 80536 Animated 198 | G |[2095
H JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
smsorShlp 26 | 25 | 113 | AFROBIC WORKOUT & & Warner Home Video 070 Jane Fonda 1986 | NR 2098
ﬁm E H ms 27 131| MARYPOPPINS @ ¢ Wait Disney Home Video 23 Dulie cg:gy".‘fe 19 | G | 2095
28| 29| 4 | KATHYSMITH'S FAT BURNING Fox Hills Video FH1059 Kathy Smith 1988 | NR | 1995
LOS ANGELES With the goal of in-
. P : RAFFI IN CONCERT WITH THE RISE  Troubadour Records Ltd. .
creasing sponsorship ties betweenits 29 | 31 | 6 | JND'SHINE BAND © A&M Video VC6179 Raffi 1988 | NR | 19.98
corporate clients and Hollywood en- T ——— r prv—
tertainment companies, Client ONE | 30 [ NEW)> | IT'S A WONDERFUL LIFE e ot 1945 | NR | 995
Inc. has opened offices in Los Ange- G
les. 31 | NEWD | O D T O ALBUM  -CBSFox Video 7030 Various Artists 1988 | MR | 1998
The Minneapolis-based firm spe- v
cializes in the linking of corporate | 32 | NEWp»| HOW THE GRINCH STOLE MGM/UA Home Video M201011 Animated 196 | MR | 1495
sponsors to entertainment (film, vid- 4 - —
. ’ Paramount Pictures William Shatner
eo, TV, SPOI"}S, and live events) pack- 33 3|6l STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 29.95
ages, which it plans and manages. It
arranges funding and deve]ops ancil- 34 35 {121 ALICE IN WONDERLAND A ¢ Watt Disney Home Video 36 Animated 1951 G 29.95
lary marketing programs for its pro- ‘ - - -
q . L . Universal City Studios Hume Cronyn
jects, including point-of-purchase pro- | 35 | 38 | 9 | *BATTERIES NOT INCLUDED MCA Home Video 80770 Jessica Tandy EH | 58 1683
grams and merchandising opportuni-
ties. 36 | NEW)p | PLAYMATE VIDEO CALENDAR 1989  HBO Video 0510 Various Artists 1988 | NR | 19.99
“We're not talking about product -
" o Touchstone Pictures Tom Selleck
placement here,” says Client ONE 37| 33 |2 | THREEMEN AND A BABY Touchstone Home Video 658 Steve Guttenberg BL7 || [ |6k
president John Ondov. Rather, the )
sponsor becomes an integral part of 38| 36 | 24 MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 | NR | 1495
each package’s life. “It’s the differ- | VIDEO CENTERFOLD-35TH i '
ence between owning your own home | 39 | NEWD | L NIVERSARY PLAYMATE LBOVIdeS 0510 DotListed 1EER{ R g{}1909
and having a time-share condo for a
£ a timeS 40 | 40 | 26 | DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 Animated 1938 | NR | 1495
one-week vacation,” adds Ondov.

Client ONE was recently acquired
by Robert H. Meyer and Associates,
a full-service sales promotion compa-
ny.

L Jir gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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Paulsen Pours _OnM Laughs In New Star Wine Vid

BY JAMI BERNARD

NEW YORK ‘I make it a rule
never to order a wine that’'s more
expensive than my car,” advises
comedian Pat Paulsen in a new vid-
eo from New Star Home Video on
the history and etiquette of wine.

“Pat Paulsen On Wine: Three
Cheers For The Red, White And
Rose” is the first comedy video on
the subject, according to Cheryl
Gersh, executive VP of New Star
Video. The $19.95 cassette is also
being packaged along with two
wine glasses for $29.95.

In a series of skits, Paulsen in-
tersperses the real history of wine
with such information as how the
Roman god of partying, Bacchus,
went from being “god of zilch” in
ancient times to turning humble
grape juice ‘‘into nectar of the
gods, so people can bore their
friends silly with endless babble
about acidity, aroma, and nose.”

The 40-minute video also deals
lightly with ‘“the inexplicable pop-
ularity of the wine cooler,” the an-
cient custom of knocking off one’s
political enemies with poisoned
wine, and learning to speak like a
connoisseur (‘‘pale straw color,
fresh apple nose, slightly earthy
undertone ... ").

Paulsen is best known for his
deadpan presidential-campaign
shtick that started on the old
Smothers Brothers show in the
'60s. But in reality, the 60-year-old
comedian is an avid wine maker
whose vineyards in Cloverdale,
Calif., produce some 30,000 cases
per year. Some of his wines, in-
cluding a table wine he jokingly

There may have been some whining
during the presidential election but
there were no sour grapes at Pat
Paulsen campaign headquarters when
the perpetual candidate lost yet
another presidential bid. Paulsen,
pictured here with Cheryl Gersch,
executive VP of New Star Video, is
currently marketing a new instructional
video through New Star and is
presumably plotting his next run for
the White House.

named Refrigerator White, have
won awards. Paulsen also makes a
cabernet sauvignon, a chardonnay,
a sauvignon blane, and a muscat
cannelli.

“I really don’t have that good a
palate,” protested the self-effac-
ing vintner over dinner recently,
where he examined a six-page
wine list with his glasses perched

FAST FORWARD PLOWS A SPECIAL-INTEREST NICHE

(Continued from page 40)

ment’s Hi-Tops children’s program-
ming.

“We have become successful by
opening up alternative retail ac-
counts and new markets while as-
suring [that] our clients’ sell-
through programming is exposed to
the traditional accounts, namely
rackjobbers, distributors, and mass
merchants,” says Ades.

“The more video companies be-
come aware of the potential of spe-
cialized niche markets and provide
marketing programs to their specif-
ic requirements, the stronger our in-
dustry will become,” he adds.

Certain criteria must be met for
distribution to nontraditional mar-
kets, says Ades. “If the program-
ming suits the retail outlet, then it
comes down to marketing as the de-
ciding issue.

“Packaging must be in step with
other merchandise; traditional
{point-of-purchase], if appropriate,
must meet space requirements.
Pricing, payment terms, and re-
turns must be flexible to adapt to
the class of trade the product is be-
ing sold to. Likewise, these new vid-
eo retailers, whether they be toy,
sporting goods, or other specialty
outlets, need to be educated in order
to make the product profitable.”

To aid its clients with specialty-
market programming, Fast Foward
offers help at every level of produc-
tion, from concept to retail sales.

Twin Tower Enterprises, a client
that uses Fast Forward as its sell-
ing arm, moved more than 120,000
units of its “Dinosaurs’’ video in the
last 18 months, according to Ades.

Fast Forward was also instru-
mental in developing Twin Tower’s
successful ““Video Fun Packs,”
which include a complementing toy
with each video (for example, a 5
foot inflatable dinosaur was includ-
ed in each “Dinosaur Fun Pack”
and a motorized toy truck with each
“Monstermania Fun Pack”).

Another Fast Foward client is
Video Ticket. Ades is consulting the
latter in all areas of marketing and
sales for its “8 Week Cholesterol
Cure” title, including the setting up
of cholesterol-testing programs in
major retail accounts and distribu-
tors.

In the first six months of 1988,
Fast Forward shipped more than $1
million in product on behalf of client
vendors, with 80% of this product
shipped to accounts outside of the
clients’ traditional account base, ac-
cording to Ades.

“I’m the icing on the video manu-
facturer’s cake,” says Ades. ‘I
bring in the extra business they
weren't really looking for. Their
regular sales force is selling to reg-
ular outlets; what we do is discover
new places for them to sell and pio-
neer new markets on their behalf.”

on the tip of his nose. “But Ido
know when it’s vinegar.”

Paulsen demonstrated what for
many can be an embarrassing mo-
ment—tasting the wine, in this
case, a Cakebread sauvignon blane
at a posh New York eatery. “I nev-
er smell these,” he said, discarding
the cork, but he did swill the wine
gently and pucker his mouth while
tasting. “It’s OK,” he announced.
“Very nice.”” Then he offered a
toast—‘Here’s to my wife and lov-
er, may they never meet.”” The
sommelier laughed nervously.

Paulsen’s vineyards are located
in a one-horse town called Asti,
Calif., which basically consists of a
gas pump and a deli. The staff is
composed of a general manager, a
cellar master, and a taster; there is
even a satirical museum on the
premises, with such treasures as a
spaghetti plate. (A wine museum
skit appears on the video, too.)

“I don’t consider myself a wine
snob—some of the words they use
crack me up,” he admitted. ‘“Peo-
ple are interested in the history,
the glory of wine, but they take it
too far. I don’t know what they’re
talking about half the time. I don’t
use fancy words. If the wine’s not
spoiled, good!”

Paulsen said he likes his wine
video better than any of the mov-
ies he’s been in, which run to the
order of “Bloodsuckers From Out-
er Space.” According to Gersh, the
video will be marketed in such spe-
cialty outlets as wine and liquor
stores, wine-tasting rooms, gift
shops—‘‘especially in northern
California’’—department stores,
discount houses, and through ads

in such upscale periodicals as The
Wine Spectator—‘“75% of their
readers own VCRs,” Gersh says.
Paulsen said he didn’t know why
wine is the object of such snob ap-
peal. “The difference between aro-
ma and nose is hard to distinguish.
People are intimidated by wine,
but they shouldn’t be. Wine is
good for you. Wine is like sex—it's
messy, dirty, can be expensive,
and the French are better at it

than anyone.”

Although he lost yet another
presidential election, this time to
George Bush, Paulsen is unde-
terred. ‘I want to lead America
into the past. I want you to know
that Pat Paulsen is staying
around, and I'm not going any-
where."”

Kultur Ranked Among U.S.’
Fastest-Growing Gompanies

NEW YORK Kultur Video sales
have ballooned from $127,000 in
1983 to just under $1.5 million in
1987, and according to Inc. maga-
zine, that makes it one of the fast-
est-growing companies in the coun-

The West Long Branch, N.J., sup-
plier of performing arts videos was
ranked No. 277 on the magazine’s
list of the nation’s 500 fastest-grow-
ing firms. The company was select-
ed from a list of some 17,000 firms
that have demonstrated significant
gains between 1983 and 1987 and
was cited for a growth rate of
1,078% over the four-year period.

The company, which was estab-
lished in 1980 by Dennis Hedlund
and his wife, Pearl Lee, has re-
leased 150 performing-arts videos,
including titles from such stars as
Mikhail Baryshnikov, Placido Do-
mingo, and Claudio Arrau.

At a press conference here to hon-

or Arrau, a world-reknowned pia-
nist, Hedlund said he was honored
by the Inc. magazine distinction and
credited the efforts of Lee and the
Kultur staff.

“We were competely thrilled by
the news,” said Hedlund. “There
have been a lot of long days and a

‘Maybe next year
it'll be the top 100’

lot of weekends spent in the office,
but this type of recognition makes it
worthwhile. Maybe next year we’ll
be in the top 100.”

Hedlund added that a 6-month-old
distribution arrangement with Poly-
Gram records has had a significant
impact on the company’s fortunes.
He predicted that sales will eclipse
the $2 million mark this year.

AL STEWART

VIDEO

REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“Portrait Of An Artist: The Archi-
tecture Of Frank Lloyd Wright,”
National Video Corp., 75 minutes,
$39.95.

Actress Anne Baxter narrates
this poetic look at one of this coun-
try’s most renowned architects,
who was also her maternal grandfa-
ther. Wright believed in eliminating
the inessential, and so do the people
who put this documentary together.
The narration is sparse and elegant;
Wright's story is above all one of vi-
sual images, and the film makers
wisely let the pictures do the talk-
ing.

And what pictures: The viewer is
treated to long, slow pans of some
of Wright's most famous works, in-
cluding several “prairie houses,”
the Guggenheim Museum, and the
architect’s own home, the snake-bit-
ten Taliesin (a servant once set fire
to it, killing seven people, including
Wright's mistress).

Because of its specialized nature,

this tape is unlikely to find a wide
audience as either a rental or sell-
through item, but it would make a
nice gift for anyone interested in ar-
chitecture, Wright, or the mind of a
genius. DAVID BUSHMAN

“Merle Watson Memorial Festival
1988,” Wilkes Community College,
120 minutes, $19.95.

Although the production is occa-
sionally amateurish and random in
its focus, this is a precious collection
for fans of folk, old-time, and blue-
grass music and of the people who
have done so much to preserve
these forms. The video was pieced
together from footage of two days

of concerts held in Wilkesboro, N.
C., this past spring.

Staged to honor the late Merle
Watson, son of legendary flat pick-
er Doc Watson, the festival fea-
tured performances by more than
40 acts, including Earl Scruggs,
Chet Atkins, Grandpa and Ramona
Jones, John Hartford, George Ham-
ilton IV, Marty Stewart, Peter Row-
an, and the elder Watson.

Also working the crowd were
such ace instrumentalists as Mark
0O’Connor (fiddle), Jerry Douglas
(dobro), Tony Rice (guitar), Bela
Fleck (banjo), Sam Bush (mandolin),
and Alisa Jones (hamimered dulci-

(Continued on next page)
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IT'S HERE! The all new
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VIDEO REVIEWS

(Continued from preceding page)

mer). All the above are generously
represented in the video.
EDWARD MORRIS

“Frank Patterson—Ireland’s
Golden Voice,” Rego Records And
Tapes, 60 minutes, $29.95.

Frank Patterson may well be the
Emerald Isle’s answer to the Great
Caruso. With his pure, strong voice,
Patterson gives new life to such
Gaelic standards as “Galway Bay,”
“Fields Of Athenry,” and every-
one’s favorite, “Danny Boy.” How-
ever, Patterson does not restrict
himself to Irish tunes—he also of-
fers up a lovely rendition of such
numbers as “Red Sails In The Sun-
set’”’ and ‘“‘Memories’’ from the
Broadway smash “Cats.”

Also featured on the program—
which was filmed at a number of lo-
cales throughout Ireland—are the
folk group the Cassidys, violinist
Eanon Patterson (the singer’s
young son), and harpist Eily
0’Grady.

This is for all those “sons of the
old sod” who have crossed the sea
to the U.S. but miss their native ho-

“Triumph, Tragedy And Rebirth:
The Story Of the Space Shuttle,”
Malibu Video, 54 minutes, $14.95.
The launch of the first space shut-
tle, Columbia, in 1981 was hailed as
one of the great technological tri-
umphs of the 20th Century. Unfor-
tunately, just a few years later all
the optimism and exuberance sur-
rounding the program quickly
turned to despair and doubt in the
wake of the Challenger tragedy.
With “Triumph, Tragedy And Re-
birth,” viewers can trace the devel-
opment of the shuttle program from
its inception through the Challenger
disaster up to the recent launch of
the Discovery, which marked Amer-
ica’s re-entry into outer space. In-
cluded are interviews with a num-
ber of astronauts and a great deal
of exciting, seldom-seen footage.
The stunning photography—
much of which was shot in space—is
neatly juxtaposed against a wonder-
fully eclectic score. For space buffs,
true trekkies, and contemporary
historians, this program is a must.
It's also available in Super VHS for
RTR.

$19.95.
me. RICHARD T. RYAN

VIDEO PEOPLE

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded-video suppliers, distributors,
duplicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, Billboard, 1515 Broadway, New York,
N.Y. 10036.

SVS (formerly Sony Video Software Co.) announces the following promo-
tions: Michael Holzman becomes deputy president; Jeffrey L. Ringler is
upped to VP of business affairs; Stephanie Shalofsky is named VP of oper-
ations; Steven Brecker is upped to marketing manager; David Sobieraj ad-
vances to ancillary sales manager; Anise Goldman becomes creative ser-
vices manager; Teresa Bauer is advanced to marketing manager, theatri-
cal; Kim Grunbaum becomes assistant marketing manager, home video;
Jeanette Barie is promoted to acquisitions assistant; Matthew Flott be-
comes director of finance and accounting; Mohinder Anand is named man-

HOLZMAN RINGLER SHALOFSKY

ager of accounting; Winnie Wong is upped to manager of MIS; Deborah
St. John advances to royalty supervisor; Bart Androski is named opera-
tions analyst, and Pamela Landesberg is named publicist.

The Fairfield Group makes the following announcements: Mark Papia is
named VP of marketing and Tim Searcy is upped to VP of sales. Previous-
ly, Papia was associate publisher of Previews magazine and Searcy was
Fairfield's manager of sales.

Allied Film & Video announces two promotions: Doreen Gramblin becomes
inside sales representative and Michael Skibinski becomes technical sales
representative. Previously, Gramblin was technical sales representative
and Skibinski was electronics technician.

Blockbuster Entertainment Corp. makes the following announcements:
Gene W. Schneider, chairman and CEO of United Cable Television Corp.,
and Carl F. Barger, president of the Pittsburgh Pirates, are named to the
company’s board of directors. Also, Thomas W. Carton Jr. is named VP/
general counsel and corporate secretary.

Jerry Pronstroller becomes director of advertising and promotion for
Home & Industrial Video Inc.

Leo Banchik becomes sales manager for Metro Video Distributors. He was
formerly with Star Video.
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TOP SPECIAL INTEREST
VIDEOCASSETTES SALES

=
& Compiled from a national sample of retail store sales reports.
o oy
812z i
» g s | TITLE Copyright Owner, Remarks aﬁ
R o 4 Manufacturer, Catalog Number 34
HEALTH AND FITNESS~
* &% NO.1 & »
Callan Productions Corp. Callan Pinckney presents deep muscie
1 1 101 CALLANETICS O MCA Home Video 80429 exercise techniques. A4S
Callan Productions Corp. Advanced version of the Callanetics
2 Z 7 SUPER CALLANETICS MCA Home Video 80809 deep-muscle movement program. 23
Lorimar/LightYear Ent. This 25-minute video is more than a
3 = Jage eI TEEE [FONDE Warner Home Video 077 warm-up and less than a full workout. 1995
0 Lorimar/LightYear Ent. Beginner and advanced routines
4 5 101 JANE FONDA'S NEW WORKOUT ¢ Warner Home Video 069 designed to strengthen and tone. 299
5 3 1101 1 JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 2998
AEROBIC WORKOUT ¢ Warner Home Video 070 traditional dance aerobics. ’
' JCI Video inc. Fitness video gets down to basics and is
6 | 6 | 101] KATHYSMITH'S BODY BASICS 3C1 Video 8111 designed for the beginner. KD
RICHARD SIMMONS AND THE SILVER . ) Fitness program for people over 50
7 | 101101 FOXES Lorimar Home Video 158 includes warm-ups and aerobics. 295
8 9 |10 JANE FONDA'S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at 2998
WORKOUT ¢ Warner Home Video 058 a slow and easy pace. :
9 | 12 | 43 | KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 gg;’i‘r{nirr’;‘_‘“‘ easy-to-doworkoutfor | 1945
10| 8 |10 KATHY SMITH'S ULTIMATE VIDEO JC1 Video Inc. Strenuous program designed for 145
WORKOUT JCl Video 8100 intermediate and advanced exercisers. )
KATHY SMITH'S FAT-BURNING - This unique program emphasizes
1 7 5 WORKOUT Fox Hills Video FH1059 burning fat and losing weight. 19.95
12| 14| 9 RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 19.95
FITNESS HBO Video 2651 yoga with tips on staying youthful. :
v JCI Video Inc. Comprehensive workout for all fitness
13 | REENTRY | KATHY SMITH'S TONEUP JCl Video 8112 levels designed to shape and tone. WL
. Bess Motta's three workouts include
14 | RE-ENTRY 20 MINUTE WORKOUT Vestron Video 1033 aerobics, stretching and more. 29.95
Total Video, Inc. Extensive weekly exercise and yoga
1513 |8 A WEEK WITH RAQUEL HBO Video TVAS965 program designed by Raquel Welch. 285
. Leslie Tommelleo hosts this easy-to-
16 | 18| 9 WALK AEROBICS Parade Video 34 follow workout. 19.95
JCI Video Inc. Use of mini-trampoline to buiid strength
17 | REENTRY | JUMP TOIT! 1Cl Video 8113 & agility without stress to joints. 19.95
18 | RE-ENTRY JANE FONDA'S P.B. & R. Lorimar/LightYear Ent. Designed for pregnant women who want 2098
WORKOUT Warner Home Video 046 to keep in shape. )
19| 11| 89 THE JANE FONDA'S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed 2998
CHALLENGE Warner Home Video 051 for experienced exercisers. =
v Raymax Prod. P. Brownstein Prod. Debbie Reynolds leads three separate
2|1 4q DO T DEBBIE'S WAY VidAmerica 1008 workouts set to big band music. L
BUSINESS AND EDUCATION
*x NO.1 &
A o - Learn when and how to move to get the
1 1 | 57 | CAREER STRATEGIES 2 Polaris Communication mosticut.of & R EoeHion. 19.95
. L Successful public speaking through use
2 2 97 PERSUASIVE SPEAKING Polaris Communication of body language & eye contact. 19.95
. L Development of managerial skilis &
3 3 |97 CAREER STRATEGIES 1 Polaris Communication mental exercises are taught. 19.95
. . . Information on shopping for and
4 7 | 99 | CONSUMER REPORTS: CARS Lorimar Home Video 074 O CF ARl 19.85
5 » A look at drug abuse and the techniques
5 6 59 DRUG FREE KIDS: A PARENT'S GUIDE LCA PO D oG, 29.95
Paramount Pictures Henry Winkler educates parents and
6 8 101 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. o
2 Gregory A. Howard The handy WORDSTAR program gives
7 REERIRY HELLO WORDSTAR Morris Video 3103 professional executive-style documents. 2995
GARY COLEMAN: FOR SAFETY'S Gary and his friends supply a great
8 | RE-ENTRY SAKE LCA foundation for home safety. 19.95
. This guide provides the skill and
9 [5(9 BE PREPARED TO SPEAK Kantola-Skeie Prod. G O el el 79.95
: Improve test-taking skills for those
10| 4 | 89 THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests, 69.95
o y Gregory A. Howard Video eases you through every basic
11 | REENTRY HELLO PC Morris Video 3102 function right up to using the printer. s
. Improvement in interviewing skills and
12| 9 | 65 THE WINNING JOB INTERVIEW Star Video Prod. career development, 3995
Crown Publishing Corp. Basics of sign language with emphasis
13 | 12 97 SAY IT BY SIGNING Crown Video on useful words & phrases. 2385
THE WORLD'S GREATEST . . Lief Ericksenn’s comprehensive look at
14 |13 9 PHOTOGRAPHY COURSE idmerica amateur photography. 533
b . Famous events from the Civil War are
15! 14 | 65 | AMERICAN HISTORY: THE CIVIL WAR Increase Video V015 e 29.95

@ Ta goid certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.

Sports; Hobbies And Crafts.

Next week: Recreational
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BY STEVEN DUPLER

NEW YORK ‘‘Rock Rap,’”’ a
weekly half-hour show founded a
little more than two years ago and
still going strong on cable outlets
in Manhattan and Long Island,
combines a wildly diverse playlist
with strong local audience appeal
to produce an effective program-
ming package.

‘Rock Rap’ was
first to show
Taylor Dayne

The show—which aired its 100th
segment in October—is seen on
Cablevision Great Neck on Tues-
day evenings at 8 p.m.; Cablevision
Long Island on Saturday evenings
at 6 p.m.; and Manhattan Cable on
Friday evenings at 7 p.m. Through
these systems, says producer Dan-
te Moratto, “Rock Rap” reaches a
potential audience of 650,000 cable
subseribers.

“The time slots we’ve managed
to get have been fantastic,” he
says. “While we don’t get Nielsens
or anything like that, we judge our
viewer response directly from
phone calls and mail, and it’s been
extremely strong all along.” He
says that in an average half-hour
show—with only two open phone
lines—more than 30 calls are tak-
en, while dozens of others must be
turned away.

A look at some of the artists who
have been featured on the pro-
gram indicates the catholic tastes

of its producer: The Dead Milk-
men, Urban Blight, Run-D.M.C,,
Cissy Houston, Suzanne Vega,
Doug E. Fresh, Great White, Poi-
son, Miles Davis, Nona Hendryx,
Billy Joel, Lou Reed, L.L. Cool J,
Judy Collins, Lisa Lisa, Howard
Stern, the Ramones, Yoko Ono,
and Cameo have all appeared on
“Rock Rap.”

Moratto says he founded the
show with funding from Cablevi-
sion Long Island’s “local origina-
tion” program, after coming to the
conclusion that music and video
were ‘‘overcommercialized’’ on
television.

“The first groups we had on
were the Smithereens and the Mos-
quitoes—great bands we felt
weren’t getting the exposure they
deserved. We present these bands
in a format different from other
video shows; in addition to the
clips, we have live conversations
with the artists and even take
viewer calls.”

Some firsts cited by Moratto for
“Rock Rap” include being the first
video show to play Taylor Dayne’s
“Tell It To My Heart” as well as
feature the Arista artist live on the
program and breaking Enigma act
Poison on TV while the band was
still gigging in clubs on Long Is-
land.

“Rock Rap” does not attempt to
compete with the major national
video outlets and focuses a signifi-
cant portion of its programming
on local events, including remote
coverage of the New York Music
Awards at the Felt Forum and
Beacon Theatre, live remotes from
the Jones Beach Theater during
the summer concert series, and

Dutch Plants In No Rush To
Start Manufacturing GDVs

AMSTERDAM Although compact
disk video was launched onto the
market here about three months
ago, neither of Holland’s two CD
plants is yet manufacturing the 5
inch audio/video product.

The country’s first CD factory,
Dureco, near Amsterdam, recently
celebrated its first year of exis-
tence, during which it produced 2
million disks, including 300,000 CD
singles.

‘““We’re ready for CDV, but
there’s no demand yet,” says Hans
Tonino, managing director of Dur-
eco. “It’s still a new and marginal
business, and hardware penetration
is unimpressive so far.

“I believe the market for CDV in
this country will grow slowly, and
at the moment the Dutch consum-
ers are more interested in audio
CDs.”

Dureco, which has been operating
as an independent record label for
more than 25 years, represents sev-
eral foreign record companies in the
Benelux territories. According to
Tonino, two of these labels, GRP of
the U.S. and Noise Records of West
Germany, have shown interest in
CDV but have not yet committed
themselves to the new format.

“I think they want to find out how

the market develops before they
ask us to produce their repertoire
on CDV,” remarks Tonino.

Europe Optical Disk, the other
CD-manufacturing facility in the
Netherlands, will not begin produc-
tion of CDV software until the end
of 1989 and will offer only 5-inch
disks initially.

Managing director Jaap Hoitingh
says the combination of five min-
utes of video capability and 15 min-
utes of audio on the same disk is
“strange and rather artificial,” add-
ing that the list price will be a major
factor in determining whether the
format is successful.

‘At the moment, the price is
around $10,” he says, “but that will
have to fall before many consumers
are interested.”

EOD’s factory in Tilburg, near
the Belgian border, has produced 1
million CDs since it opened in May.
Of that amount, 20% have been CD
singles for 10 domestic and foreign
record companies. Hoitingh says he
has not yet been approached by any-
one on the subject of CDVs.

“I guess most companies want to
see what happens before they com-
mit themselves,” he says.

WILLEM HOOS

club remotes from such Manhat-
tan nightspots as the Limelight
and the China Club.

Moratto says record labels have
been extremely supportive of his
efforts, and he deals with every-
one “except CBS, because of their
fee policy.” While his show obvi-
ously is produced on a small bud-

N.Y. Cable Show Eye For New Talent

get, he does manage to fit in small
promotions, including ticket, al-
bum, and merchandise giveaways.

Is Moratto, a former musician
and high school teacher of film and
video, looking to take his show to
other cable-system operators
around the country?

“I would love to take the show to

more cities, as I think it has a
strong appeal,”’ says Moratto.
“I've been trying to get sponsors.
The problem is, it’s a Catch-22. If
you’re only a local show, the spon-
sors will tell you they only have
budgets for national shows. And
you can’t become a national show
without sponsors.”

2l

THIE

ESE

by Steven Dupler

YO! HOME BOYCHIK: It may not have the hi-tech piz-
zazz of a joint Soviet-U.S. space mission, but East has
finally met West in a merger on the rock-video frontier.

The unique clip is for “Bridge Of Trust,” a song co-
written by a Soviet and a U.S. rock band. The video fea-
tures footage shot by both Soviet and American film
students and was made possible by the Bridge Organi-
zation, a group founded by Northwestern Univ.’s Insti-
tute for Modern Communications.

According to producer Robert Kath, a Northwestern
senior who is former executive producer of the Nite-
skool Project—a student-run record and music video
production outfit—a team of American college students
traveled to the U.S.S.R. in July to shoot location footage
in Moscow and Leningrad. In October, a group of Soviet
students visited Chicago and Evanston, Ill, to film and
postproduce their portion of the project.

Caught up in the spirit of international cooperation,
Editel/Chicago donated a complete package of postpro-
duction services to the project. This included an original
computer graphic designed by Editel’s in-house anima-
tion group to open and close the video; Montage Picture
Processing equipment for editing; AMS AudioFile sound
editing; and film-to-tape transfer. Editel also provided
two postproduction seminars to the students.

Additional funding for the roughly $100,000 project
came from various corporate sponsors, including Pep-
sico, Kodak, Delta Airlines, and the Walt Disney Corp.

The clip—which features a Soviet-boy-meets-U.S.-girl
storyline—made its U.S. debut in the Limelight night-
club in Chicago in October. So, why hasn’t anyone seen
it on television yet?

“We called MTV Music News, and they said it wasn’t
newsworthy and they wouldn’t cover the story,” says
Kath. “We've pretty much come to the conclusion that
MTV and VH-1 are basically owned by the record com-
panies, and if you're going to get anything on either one
in any kind of rotation, you have to be represented by a
record label.” Toward that end, Kath says he has been
talking to some labels about the possibility of releasing
“Bridge Of Trust” in some form.

“The problem is, while the song was written by Soviet
and American artists, it was performed, arranged, and
produced by Northwestern students. So there really
isn’t a band,” says Kath.

Still, two versions of the five-minute clip for “Bridge
Of Trust”—one in English and one in Russian—have
been prepared for eventual release in both countries.
The English-language clip will be released soon as a
movie-house short subject by Films Inc., a supplier of
second-run and art films to college campuses and small
theaters. A 20-minute documentary detailing the mak-
ing of the project is also being made. The soundtrack to
this extended project will feature Crosby, Stills, Nash &
Young’s “Teach Your Children” in addition to “Bridge
Of Trust.”

BOY, THOSE MOTOR MOUTHS on CNN’s “Cross-
fire” don’t let you get a word in edgewise. The Eye ap-
peared on the show on Dec. 2, ostensibly to discuss the
issue of music video and censorship with Tipper Gore of
the Parents’ Music Resource Center. The next thing we
know, practically everyone is jumping down our throat,

they've added to the bill an eerily intense old codger
claiming to be a reverend representing something called
the Traditional Values Coalition, and we know we're
in big trouble.

After bearing the brunt of a lot of music-industry
bashing from ultraconservative show host Robert No-
vak as well as from both the reverend and Gore, we at-
tempted to reasonably respond that one could hardly
blame everything from teenage suicide to the crack epi-
demic to the greenhouse effect on videoclips.

“Forget videoclips,” we cried (unfortunately in our
mind only, as we were interrupted too frequently to
speak for more than a few seconds at a time). “What
about the daytime soaps and prime-time network pro-
gramming, which seem to this writer to feature little but
endless violence and brutality, cheap sexual displays,
and chuckle-headed, illiterate scripts that are an insult
to everyone watching? What about the newsmagazine
shows and supposedly legitimate newscasts that capital-
ize on murder, rape, and corruption, and make TV celeb-
rities out of assassins, sleazeballs, and terrorists? Par-
ents have the responsibility to talk with their children
every day and discuss things with them, not just plunk
them down in front of a TV set and let a cathode ray
tube babysit them for eight hours. That's where the gen-
esis to many of the problems with society lie.” |

Well, anyway, that’s what we would have said.

For us, though, the highlight of the show had to be
when the alleged reverend declined to pass judgement
on whether Shakespeare’s “Othello” degraded women
and should be banned until he “had a chance to see the
video.” We rest our case.

NEWS FROM THE NORTH: Unless you have a power-
ful satellite dish, you don’t get to see Canada’s wonder-
ful basic-cable music video channel MuchMusic. The
channel offers a lively mix of music television fare, in-
cluding movies, documentaries, clips, and specials. Un-
like U.S. megaservices like MTV, Night Tracks, VH-1,
and others, MuchMusic’s programming is as open and
eclectic as most real people’s tastes (as opposed to the
“I only like one thing” conclusions reached by most
viewer-research studies, based on the preferences of
what we can only assume are pod people.)

Here’s a look at some of the December programming
on Much (and remember, dish antenna prices go way
down after Christmas):

December music films on the channel include “Imag-
ine The Sound,” a jazz documentary featuring Paul
Bley, Archie Shepp, Bill Dixon, and Cecil Taylor; the
1971 classic Joe Cocker documentary “Mad Dogs & En-
glishmen”; the incredible Giorgio Moroder-scored re-
construction of Fritz Lang’s film masterpiece “Metropo-
lis,” which features soundtrack performances by Pat
Benatar, Freddie Mercury, Jon Anderson, Adam Ant,
Bonnie Tyler, and others.

Some of the artists whose clips are in heavy rotation
on Much this month are Guns N’ Roses, Big Country,
Kate Bush, Steve Winwood, Talk Talk, Dwight Yoa-
kam, New Edition, Olivia Newton-John, Joan Jett,
Eye Eye, k.d. lang, and Eddy Grant. Sounds like MTV
meets VH-1 meets BET meets CMT, no? This channel
declines to musically shortchange its audience by deter-
mining that fans of hard rock—or any other genre—are
completely closed to anything else.

MuchMusic is also continually involved with the labels
on major promotions. Some recent ones included a Mid-
night Oil contest in which the winner received a trip for
two to Australia; a Rick Astley promotion sponsored by
Polaroid in which the winner and a friend received a
trip to the U.K.; and others involving U2 and Glass Ti-
ger. For more information on Much contact John Mar-
tin, director of music programming at 416-591-5757.
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VIDEO TRACK

LOS ANGELES

PHIL MART PRODUCTIONS and
- L.A. Guns have been working on the
video for the instrumental tune “Cry
No More” from the band’s self-titled
album on Vertigo Records. Phillip
Detchmendy directed the clip, which
was shot in a gothic church in Pasa-
dena, Calif.; Ric Martin produced.
Detchmendy and Martin also lensed
L.A. Guns’ anti-drug video, “One
Way Ticket.” Phil Mart combined the
talents of Silvie Jacquemin, a Euro-
pean director of photography, with
those of Ken Lehn, a photography di-
rector who has a commercial back-
ground. The result: a diversity of
styles on both clips.

Lehn also went solo recently when
he shot the new Easter video,
“Steady Rockers,” on a Hollywood,
Calif., soundstage. The commercial
clip, the third video from the band's
album on Chameleon Records,
mixes black and white with color. Phil
Mart’s Detchmendy and Martin di-
rected and produced, respectively.

Wonderkind Entertainment just
finished a music video/public service
announcement for Parents Anony-
mous about child abuse. The tune
“Don’t Pass It On” is performed by
Donna Wilson. Producer Scott Rat-
tray and director Robert Frey mixed
footage of the band performing atop
a Los Angeles warehouse with shad-
owy images of a troubled family and
its legacy of child abuse. A glimmer
of hope shines through at the end.

NEW YORK

cLASSIC CONCEPT PRODUC-
TIONS has been scouting locations
for its “Stop The Violence” video pro-
ject. Such rap acts as Kool Moe Dee,
Doug E. Fresh, and Heavy D and
the Boyz will be filmed for a full-
length home video slated for nation-
wide release in early 1989.
Meanwhile, Classic Concepts’ Lio-
nel C. Martin directed female rapper
M.C. Lyte’s “Lyte As A Rock” clip
from Lyte’s album on Atlantic Rec-

ords. Ralph McDaniels and Sabrina
Gray produced the video, which was
shot in the Mega Mix Studio in New
York.

Megaforce metal act Overkill says
“Hello From The Guitar” in its new
clip from Soffer/Pantelich Produc-
tions. Simeon Soffer directed and
Julie Pantelich produced.

Irish solo artist Pierce Turner has
finished filming “The Sky And The
Ground,” an Exspencive Pictures/O
Pictures production for Turner's al-
bum on Beggars’ Banquet Records.
Matt Mahurin directed, Louise
Feldman produced, and Paul Spen-
cer executive produced. The crew
shot footage in the Kitchen Studio
and mixed it with location shots
around New York.

OTHER CITIES

RoDNEY CROWELL HAS been”

working with Acme Productions in
Nashville to shoot “After All This
Time” from his “Diamonds And Dirt”
album on Columbia Records. Direc-
tor Bill Pope filmed Crowell per-
forming solo in a Nashville studio.
Joanne Gardner produced.

An entourage of Awgo people re-
cently descended on London, where
they shot videos for Innercity and
Stock, Aitken & Waterman. Neil
Thompson directed “Goodlife” for
Innercity’s Siren/10 Records album;
Philipa Braithwaite produced. Joe
Dyer photographed live action mate-
rial on New Bond Street, in St. Paul’s
Cathedral, and in Piccadilly Circus.
Thompson also worked with Stock,
Aitken & Waterman on “SS Paparaz-
zi,” the third clip he and Braithwaite
have made for the trio. The clip in-
cludes guest appearances by Mandy
Smith and Sinitta.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Debbie Russell, Video Track, Bill-
board, 9107 Wilshire Blvd., Bever-
ly Hills, Calif. 90210.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

ANTHRAX

Anti Social

State Of Euphoria/lsland/Megaforce

Liz Sitver, Luke Thorton/N. Lee Lacy Associates
Tony Mitchell

TAYLOR DAYNE

Don't Rush Me

Tell it To My Heart/Arista

Catherine Smith/Limelight Productions
David Hogan

DOKKEN

Walk Away

Back For The Attack/Elektra

Maurice Depas/Limelight Productions
Jean Pellerin

RHETT FORRESTER

Assume The Position
Even The Score/Rhino/Rampage
John Seay/Feeding Frenzy Productions

Appetite For Destruction/Geffen
Lisa Hollingshead
Nigel Dick

KYLIE MINOGUE
It's No Secret
Kylie/Geffen

Andrew McVity

Chris Langman

SANTA FE

Day And Night

Santa Fe/CBS International

Jane Reardon/Limelight Productions

Otis Sallid

PAUL SIMON

Me And Julio

Negotiations And Love Songs 1971-1986/Warner Bros.
Kathryn Ireland

Gary Weis

SONS OF FREEDOM
The Criminal

Sons Of Freedom/Slash
Tamara Davis

Tamara Davis

SWEET OBSESSION

Gonna Get Over You

Sweet Obsession/Epic

Liz Sitver, Luke Thorton/N. Lee Lacy Associates
Drew Carolan

TANITA TIKARAM
Twist In My Sobriety

Ancient Heart/Reprise
Helen Langridge

Billooard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.
Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

VHi

VIDED HITS ONE

Continuous programming
1775 Broadway, New York, NY 10019

The Alarm, Rescue Me (Live)
Animotion, Room To Move
Crowded House, Into Temptation
Taylor Dayne, Don't Rush Me
Steve Earle, Copperhead Road
The Toll, Jonathan Toledo

ADDS

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandris, VA 22304

Enya, Orinoco Flow (Sail Away)
Sade, Turn My Back On You

ADDS

NOUVEAUX

BUZZ BIN

Gipsy Kings, Bamboleo

Edie Brickell & New Bohemians, What | Am
R.E.M., Orange Crush
They Might Be Giants, Ana NG

POWER

Anita Baker, Giving You The Best That | Got
Boy Meets Girl, Waiting For A Star To Fall
Breathe, How Can | Fall

HIP CLIP

Tone Loc, Wild Thing

SNEAK PREVIEW

Bon Jovi, Born To Be My Baby

Def Leppard, Armageddon It

Rod Stewart, My Heart Can't Tell Me No
Winger, Seventeen

Chicago, Look Away

Phil Collins, Two Hearts

Kenny G., Silhouette

Annie Lennox/Al Green, Put A Little Love. ..

Sade, Turn My Back On You

Bob James, Ashanti

Apollonia, Since | Fell For You

New Edition, Can You Stand The Rain
Robert Paimer, Early In The Morning
JJFad, Is It Love

Robert Cray, Acting This Way

De La Soul, Pot Holes In My Lawn
Derek B, Wev've Got The Juice
Derek B, Bad Young Brother

Basia, New Day For You

HEAVY

HEAVY

The Boys Club, | Remember Holding You
Taylor Dayne, Don't Rush Me
twood Mac, As Long As You Follow

HEAVY

The Bangles, In Your Room

Bobby Brown, My Prerogative
Cheap Trick, Ghost Town

Chicago, Look Away

Duran Duran, | Don't Want Your Love
Guns N’ Roses, Welcome To The Jungle
Michael Jackson, Smooth Criminal
Sam Kinison, Wild Thing

Eddie Money, Walk On Water

Pink Floyd, Comfortably Numb
Poison, Every Rose Has It's Thorn
U2, Desire

Van Halen, Finish What Ya Started

Juln Fordham, Happy Ever After

Maxi Priest, Wild World

Paul Simon, Me And Julio

The Traveling Wilburys, Handle With Care
Will To Power, Baby | Love Your Way
Steve Winwood, Holding On

MEDIUM

Cherrelle, Everything | Miss At Home

Michael Jackson, Smooth Criminal

Roberta Flack, Oasis

Ziggy Mariey & The Melody Makers, Tumblin' Down
Vesta, Sweet Sweet Love

LeVert, Pull Over

The Boys, Dial My Heart

Sheena Easton, The Lover In Me

The Statler Bros., Let's Get Started If Your Gonna
Keith Sweat, Don't Stop Your Love

Tonyt Toni! Tone!, Baby Doll

Gerald Alston, Take Me Where You Want To

ACTIVE

Bullet Boys, Smooth Up

Phil Collins, Two Hearts

The Escape Club, Shake For The Sheik
Europe, Open Your Heart

House Of Lords, | Wanna Be Loved

Joan Jett And The Blackhearts, Little Liar
Living Colour, Cult Of Personality

Mike & The Mechanics, Nobody's Perfect
Ivan Neville, Not Just Another Girl
Siouxsie & The Banshees, Peek-A-Boo
The Traveling Wilburys, Handle With Care
Bob James, Ashanti

Steve Winwood, Holding On

Art Of Noise, Kiss

Basia, New Day For You

Crosby, Stills, Nash, & Young, American Dream
Glenn Fry, Soul Searching

Michael Jackson, Smooth Criminal

ivan Neville, Not Just Another Girl

Robbie Nevil, Back On Holiday

Cheryl “Pepsii” Riley, Thanks For My Chald
Michelle Shocked, Anchorage

Karyn White, The Way You Love Me

MEDIUM

MEDIUM

Britny Fox, Girlschool

Crosby, Stills, Nash, & Young, American Dream
Jimmy Davis And Junction, Catch My Heart
Annie Lennox/Al Green, Put A Little Love. ..
Information Society, Walking Away

Maxi Priest, Wild World

Robert Palmer, Early In The Morning

Ratt, Way Cool Jr.

Was (Not Was), Spy In The House Of Love

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

ECORD

Cameo, You Make Me Work

Kiara, This Time

Jonathan Butler, There's One Born Every Minute
Jetboy, Feel The Shake

Robert Bookins, Where Is The Love
Sait-N-Pepa, Everybody Get Up

Siedah Garrett, Refuse To Be Loose

Al Jarreau, So Good

Vanessa Williams, Dreamin’

Annie Lennox/Al Green, Put A Little Love. . .
Public Enemy, Night Of The Living Baseheads

CURRENT

BREAKOUTS

Art Of Noise, Kiss

Bad Company, One Night

Jim Capaldi, Something So Strong
T.Conwell/Young Rumblers, If We Never Meet Again
Dreams So Real, Rough Night In Jericho
The Feelies, Away

Femme Fatale, Fallling In And Out Of Love
Fleetwood Mac, As Long As You Foilow
The Jeff Healey Band, Confidence Man
Hothouse Flowers, I'm Sorry

Kiss, Let's Put The X In Sex

Robbie Nevil, Back On Holiday

Ozzy Osbourne, Miracie Man

The Pursuit Of Hapiness, I'm An Adult Now
Keith Richards, Take It So Hard

Robert Cray, Acting This Way

Scorpions, Passion Rules The Game
Michelle Shocked, Anchorage

Judson Spence, Yeah, Yeah, Yeah

The Sugarcubes, Motorcrash

John Scofield, Tell You What
Miles Davis, Decoy
Bob James, Ashanti
Jetboy, Feel The Shake
Sam Kinison, Wild Thing
Joan Jett And The Blackhearts, Little Liar
Van Halen, Finish What Ya Started
Alice Cooper, | Got A Line On You
Tom Waits, Cold Ground
Jonathan Butler, There's One Born Every Minute
Al B. Sure!, Rescue Me
Club Nouveau, Envious
Yaz & The Plastic Population, The Only Way Is Up
Rick James, Wonderful
The Boys Club, | Remember Holding You
Information Society, Walking Away
Candi, Dancing Under A Latin Moon
Robbw Nevil, Back On Holiday
The Great C
Kym Mazelle, Useless
Move, Yeah, Whatever
Underworld, Glory Glory

8 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

Erasure, A Little Respect

Steve Winwood, Holding On

Ivan Neville, Not Just Another Girl
Europe, Open Your Heart

The Escape Club, Shake For The Sheik
Paul Simon, Me And Julio

Basia, New Day For You

Sheena Easton, The Lover In Me
Vanessa Williams, Dreamin’

Marc Almond, Tears Run Rings

The Pursuit Of Hapiness, I'm An Adult Now

POWER

Chicago, Look Away

Anita Baker, Giving You The Best That | Got
Eddie Money, Walk On Water

Breathe, How Can | Fall

Boy Meets Girl, Waiting For A Star To Fall
Will To Power, Baby | Love Your Way

The Bangh

£)

TNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

i ,:ﬁ? \h"}}w

LA 'l

]

k

14 hours weekly
6430 Sunset Bivd., Hollywood, CA 90028

gles, In Your Room
U2, Desire

Bobby Brown, My Prerogative
When In Rome, The Promise
Phil Collins, Two Hearts

ADDS

CURRENT

Restiess Heart, A Tender Lie

Kim Carnes, Crazy in Love

Bruce Van Dyke, It's All In The Touch
Charley Pride, Where Was |

Lynn Anderson, When A Child Is Born
Asieep At The Wheel, Hot Rod Lincoln
Sawyer Brown, My Baby's Gone

Frank Burgess, American Man

Jon Anderson, Down In The Orange Grove
The Judds, Away In The Manger

Little Jimmy Dickens, Forgive Me Santa
Statler Bros., Let's Get Started If. ..
Donna Meade, Leaving On Your Mind

J.C. Crowley, Paint The Town And Hang. ..
Kenny Rogers & Dolly Parton, A Christmas. .
Kathy Mattea, The Christmas Song

Buck Owens, Hot Dog

Taylor Dayne, Don't Rush Me
INXS, Guns In The Sky

Marc Almond, Tears Run Rings
Pet Shop Boys, Domino Dancing (12" Video Re-Mix)
Basia, New Day For You

Sade, Turn My Back On You

Philip Bailey/Little Richard, Twins
Wilt Downing, A Love Supreme
The Boys, Dial My Heart

Paul Simon, Me And Julio
Erasure, A Little Respect

Countey Wasic Telomision

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Phil Collins, Two Hearts

Duran Duran, 1 Don't Want Your Love
Poison, Every Rose Has It's Thorn

Eddie Money, Walk On Water

The Bangles, In Your Room

Anita Baker, Giving You The Best That | Got
Robert Palmer, Early In The Morning
Michael Jackson, Smooth Criminal

Guns N' Roses, Welcome To The Jungle
Bobby Brown, My Prerogative

Sawyer Brown, My Baby's Gone

Restless Heart, A Tender Lie

Keith Whitley, When You Say Nothing At All
K.T. Oslin, Hold Me

Ricky Van Shelton, I'll Leave This World Loving You
Baillie & The Boys, Long Shot

Reba McEntire, | Know How He Feels

David Lynn Jones, Tonight In America
Mickey Gilley, She Reminded Me Of You
Glen Campbell, Light Years

Mason Dixon, When Karen Comes Around
Jo-El Sonnier, Rainin’ In My Heart

John Anderson, Down In The Orange Groove
Asleep At The Wheel, Hot Rod Lincoln
Michael Johnson, That's That

John Seay SeQiioeThane Alabama, Joseph And Mary's Boy Boy Meets Girl, Waiting For A Star To Fall The Statier Bros., Let's Get Started If Your Gonna
" Ricky Van Sheiton, I'll Leave This World Loving You Van Halen, Finish What Ya Started The Oak Ridge Boys, Gonna Take A Lot Of River
GUNS 'N R_OSES Reba McEntire, | Know How He Feels Chicago, Look Away Dan Seals, They Rage On
Paradise City
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New TV Tech May Profit U.S. Electronics Makers

EIA Sees Bright Picture For HDTV

BY STEVEN DUPLER

NEW YORK High-definition video
is going to be big business in the U.S.
by the end of the century, according
to a new study prepared by Robert R.
Nathan Associates for the Electronic
Industries Assn.

Among the blue-sky projections
contained in the report:

® 10% of U.S. households will own
one HDTV set four years after the in-
troduction of the technology in 1993.

® 25% of U.S. households will own
one set by the end of the 20th centu-

ry.

¢ HDTV will have a strong positive
impact on the U.S. economy, with
92% of the 13 million HDTV sets sold
in the year 2003 manufactured in the
U.S. (The reason, according to the
study: ‘““The large screen size of
HDTV makes U.S. production highly
likely, since virtually all large-screen
sets intended for U.S. consumption
are produced here.”)

The report was commissioned by

the newly created HDTV Informa-
tion Center, established by the EIA.
According to a statement issued by
EIA president Peter F. McCloskey
and Sidney Topol, chairman of the
EIA’s Advanced Television Commit-
tee, the HDTV Information Center
will provide a “one-stop information
resource that can quickly respond to
the growing number of queries EIA
receives from the media, Congress,
and the general public concerning
this promising new technology.”
Unstated but implied by the EIA
study is that as the U.S. high-defini-
tion-television industry grows, so will
the amount of HDTV programming
turned out by U.S. production compa-
nies and postproduction facilities.
Still, some industry observers be-
lieve the U.S. TV manufacturing in-
dustry is too far gone to truly com-
pete with foreign manufacturers.
“Despite the fact that the [Federal
Communications Commission] has
approved a high-definition standard
that is not in line with the [Japanese-

NEW PRODUCGTS & SERVIGES

TRAINING CENTER: Yamaha Corp. of America has opened the doors of
its expanded training facility for employees and retail sales personnel at its
Buena Park, Calif., headquarters. The new center features a product training
area, a lecture room, and a lounge. It also has a permanent setup of digital
musical instruments, front video projection, four hanging video monitors, and
a remote-controlled video camera for picking up the instructor’s hand move-
ments on the keyboard at the front of the room. Yamaha says it expects to
have 50 one-week sessions a year at the center for dealer specialists. Yamaha

can be reached at 714-522-9011.

DIGITAL JUKE JOINT: G&K Systems Inc. of Fontana, Calif., says it will
introduce two new CD jukebox models next year: the CD 5004, intended for
homes and small businesses, and the CD 10004, a larger-capacity box for pro-
fessional applications. G&K says the CD 500A, priced at $5,000, will have a
load time of less than 10 seconds and a 5,000-disk capacity; the larger 1000A
will cost about $7,800 and hold up to 1,000 disks. A 12-month warranty comes
with both units, and an optional printer interface to make CD labels will run
about $450. Contact G&K at 714-355-4496.

IF YOU ARE planning to be in London for Christmas, you might want to stop
by the London Zoo’s Private Members’ Suite Dec. 22-24 for the 1988 Digital
Information Exchange. The program is sponsored by HHB Hire & Sales and
Sony Broadcast Products Group and features seminars and discussions per-
taining to all aspects of digital audio production and postproduction. For infor-
mation on ticket availability, call 01-381-4624. A three-day admission ticket is
about $740 (400 pounds sterling); individual day passes are about $138 (75

pounds) each.

FASTER, FASTER: Audiomatrix of Santa Monica, Calif., is distributing its
new MIDI Accelerator through Apogee Electronics. The Accelerator is an
electronic black box that receives standard MIDI data and converts it into a
more efficient code by “sorting and rearranging the events needed to express
the music,” says the manufacturer. The result, according to Audiomatrix: The
MIDI “bottleneck” often caused by the protocol’s inability to process large
amounts of information quickly enough is eliminated. The price is $249. Call

213-453-7947 for information.

ITS Retreat Set For Jan.

NEW YORK The President’s Fo-
rum of the International Telepro-
duction Society has set Jan. 27-30 as
the dates for its second annual Pres-
ident’s Retreat in Cancun, Mexico.
The theme this year is “Towards
Better Picture & Sound.”

The gathering is open to the pres-
idents, CEOs, and chief operating
officers of all ITS-member facilities.
The concept behind the retreat is to
‘“address the changes constantly

taking place in our industry at the
top level on a more personal and in-
formal basis,” according to an ITS
representative.

The formal portion of the three-
day meet will include panel discus-
sions addressing high-definition
television and other future technol-
ogies.

For information on registration,
call Janine Ulla at 212-629-3266.

developed] MUSE system, don’t be-
lieve for a minute that the Japanese
will not concentrate their efforts on
maintaining their premier position in
the U.S. market when HDTV comes
along,” says one hardware executive
for the U.S. arm of a Japanese manu-
facturer.

Those efforts aside, the report
says, the fact remains that there are
20 companies in 35 cities now manu-
facturing color televisions in the U.S.,
and “virtually all sets 20 inches and
larger are now made in the U.S.”

This market will be improved by
HDTV, the study concludes, predict-
ing that “at least 85% of the retail val-
ue of an HDTV set is expected to
come from the U.S. TV pipeline.”

5
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Golden Seasoning. Next Plateau Records’ Salt-N-Pepa recently received an
Ampex Golden Reel Award for their album “Hot, Cool, And Vicious.” Shown
with the prizes are, from left, group member Sandra “Pepa’” Denton, Ampex
sales rep Bob Sprauer, and group members Cheryl “‘Salt” James and Diedra
“Spinderella” Roper.

AUDIO TRACK

NEW YORK

PATHFINDER RECORDS ACT
Quest, featuring Dave Liebman on
sax, Richie Beirach on piano, Billy
Hart on drums, and Ron McClure on
bass, completed tracks and mixes on
“Natural Selection” at Sound Stu-
dios. Dave Baker ran the board.

Also for Pathfinder, Jennifer
Trynin completed cuts for her EP
“Trespassing”’ at RPM. Bruce Smith
engineered.

Thursday Group wrapped up
tracks and mixes on ‘“Uncle Mean”
for Pathfinder at the SongShop with
John Palermo at the board. Greg
Calbi mastered the above three pro-
jects at Sterling Sound.

Bonnie Forman was in at Safe
Sound recording four original songs:
“So In Love With You,” “Don’t Let It
Get You Down,” “Going Down The
Road,” and “For Tonight.” The Peer
Music project was engineered by
Paul Goodrich.

Ray Jackson was in at Eastern
Artists Recording Studio recording
tracks for his next Sutra album.
Mike Theodore handled program-
ming; Carl Davis was at the board.
Mike Whyte produced the next Jean
Seals single in studio A. Davis was at
the board; Dani Salt assisted. And,
Romulas mixed his upcoming single.
Chris Bertolati was at the board.

LOS ANGELES

AT HOT CITY WEST, the Vienna
Boys Choir worked on songs for a
‘““Wonderful World Of Disney”’
Christmas special, including “Mick-
ey’s Christmas Song.” Hoppy Hol-
man produced; Kevin O’Connor was
at the controls. John David Hiler
and Karen Shellenberger assisted.
Also, “Uncle” Bill Crawford worked
on two albums for African Family
Films—“Electric Bill,” an electric
traditional blues project, and “Mean
And Blue,” an acoustic traditional
blues project. Musicians included
Willie Dixon and Butch Mudbone;
Taale Rosellini produced. O’Connor
engineered with assistance from
Hiler.

Peter Asher was at Summa track-
ing ‘“Heart Of Stone” and “All I
Want To Do Is Rock” for Cher. Ash-
er also produced tracks for Peter
Blakeley’s new album.

The Bangers were in at Holly-
wood Sound Recorders mixing an al-
bum; Al Phillips was at the board.
Also, Dawn Silva tracked overdubs
for her PolyGram album. Martin
Schmelzle ran the board. And, Bon-
nie Raitt cut overdubs for her up-
coming Capitol album. Don Was of
Was (Not Was) produced. Ed Cher-
ney ran the board, assisted by
Schmelzle.

NASHYILLE

GEORGE JONES WAS in at the
Music Mill working on album tracks
and mixes for a CBS project. Billy
Sherrill produced; Jim Cotton and
Paul Goldberg were at the controls.
Also, Northern Run cut vocal over-
dubs for a CBS album. Harold Shedd
produced. Cotton and Joe Scaife
were at the board. Shelby Lynn was
in with Billy Sherrill working on a
single for CBS. Cotton, Goldberg,
and George Clinton engineered.

OTHER CITIES

BOBBY WHITLOCK WORKED
on tracks at Kiva in Memphis, Tenn.,
with producer Norbert Putnam. The
Memphis Horns handled overdubs.
Warner Bros. Pictures worked in
studio A on the movie soundtrack to
“Great Balls Of Fire,” with actor
Dennis Quaid doing vocals and Jer-
ry Lee Lewis overdubbing piano
tracks. T. Bone Burnett produced;
Billy Swan assisted. Rik Pekkonen
ran the board with assistance from
Pat Taylor and Danny Jones. Also,
Ronnie McDowell was in working on
his new album. Lewis sat in on piano
and vocals. Taylor manned the con-
trols.

Vocalist Treva Spontaine was at
Reflection Sound Studio, Charlotte,
N.C,, recording three songs. A&M
artist Marti Jones produced. Jamie
Hoover was at the desk.

At Soundscape in Atlanta, Metal
men J.J. French and Mark Mendoza
(of Twisted Sister fame) seated them-
selves on the opposite side of the con-
sole to produce tracks by Redd
Threat. Denny McNerny engi-
neered, assisted by Edd Miller.
Soundscape’s Greg Queanel complet-
ed a D.B./Capitol album by the
Swimming Pool Q’s. Brendan
O’Brien ran the board. The project is

scheduled for release in January.
Thirty-Eight Special was in finish-
ing tracks for its new A&M album,
“Rock N’ Roll Strategy” with produ-
cer/engineer Rodney Mills. Miller
loaned an engineering hand.

Vocalist/producer Frank Simms
produced a jingle for Ocean Spray
cranberry juice in conjunction with
NorthCastle Partners at Sountec
Studios, East Norwalk, Conn. Vickie
Sue Robinson (1977’s “Turn The
Beat Around”) provided vocals.

At Cheshire Sound in Atlanta,
the Radiators mixed an album
scheduled for release by Epic. Rod-
ney Mills produced; Lewis Turner
Padgett was seated at the desk. A
Michelle Shocked live performance
was recorded by engineer George
Pappas. Tom Pee assisted. The
tunes, slated for B sides in Europe,
are scheduled for release by Poly-
Gram. Peabo Bryson continued
work on his next project for Capitol.
Thom Kidd manned the desk and
Dean Gant produced.

Huey Lewis & the News zipped
by the Plant in Sausalito, Calif.,
with producer/engineer Robert
Missbach to put the finishing touch-
es on some tour material. The tour
is scheduled to begin in Amsterdam
with opening act Melissa Ether-
idge. PolyGram act Teri Lynn Car-
rington was in working with Carlos
Santana, who put down guitar
tracks for her solo album. Patrice
Rushen produced; Missbach was at
the board, assisted by Devon Ber-
nardoni. The Doobie Brothers be-
gan the second half of their album
for Capitol with producer Rodney
Mills. The project is scheduled for
release in March. Mills was at the
board, assisted by Bernardoni.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W., Nashville, Tenn.
37203.

Check page 48 for a
look at some of the
hot new products on
display at the recent
Audio Engineering
Society convention
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SPECIAL ISSUES

SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE
WINTER Janl4 e Countdown '89 Dec 15
o New Products

o CD Players

e VCRs

e Blank Tape
KISS Jan 21 o Kiss Then & Now Dec 20
15TH e Simmons Records
ANNIVERSARY e Producing/Recording

¢ Influence

o New Directions
THE Jan21 ¢0z'89 Dec 20
WORLD e Labels
(1) 3 ¢ Talent
RUSTRALIA e Concerts & Promoters

e Video
CARADA Jan 28 o0 Canada’'89 Jan 3
'89 e New Talent

® Labels

e Media

e Children’s Music
T R R sy SO e S R N e
WHY THEY ARE SPECIAL:

o WINTER CES SPOTLIGHT brings '89 into fast focus, tuning up
attendees for WCES in Las Vegas, Jan. 7-10, by previewing
audio/video hardware trends for '89 and sampling potenital
impact on the software industry. Experts, analysts, and indus-
tryites comment on the shape of things to come in their com-
petitive arenas, and map out consumer electronics growth.

o KISS’ 15TH ANNIVERSARY SPECIAL finds the legendary
masked band in fine fettle, still recording gold and platinum,
and mesmerizing kids with all the flash and bombast they can
muster on stage and off. The band has come a long way since
those tongue-wagging days of its breakthrough, unmasking
production/songwriting/managerial skills that are the founda-
tion for today's continuity and expansion.

o SPOTLIGHT ON AUSTRALIA illuminates another high-profile
year for “The Land Down Under,” presently perched sublimely
atop the global music scene. Behind the rousing success of
INXS and Midnight Oil, Aussie rock is again at the top of the
charts, producing hit records and videos that set the style for
the rest of the world.

o SPOTLIGHT ON CANADA traverses the Great White North
from coast to coast in search of talent to cross world borders
with a song. While Canada’s portfolio of exportable superstars
has been thicker in past years, the quality and diversity of Ca-
nadian talent is on the upswing, with both national and region-
al sounds competing for larger audiences.

e COMING ATTRACTIONS: ALIVE ENTERPRISES 20TH ANNI-
VERSARY, ASCAP 75TH ANNIVERSARY, RETAILER'S GUIDE
TO SELL-THROUGH VIDEO, EUROPEAN BROADCASTING,
NEW ORLEANS, MUSIC PUBLISHING.

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz,

Ken Karp, Jim Beloff, David Nelson. (212) 764-7300 or (212)
536-5004.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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AUDIO/VIDEO

What's Your Line? Yamaha's PLS1 is a programmable
MID! line selector encompassing a 32-input-by-eight-out-
put line selector with a MIDI interface that enables the
user to program and select up to 99 signal combinations in
the device’s on-board memory. The price is $795; contact
Yamabha for details at 714-522-9011.

-
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PD CD. The CD-ROM shown here offers the equivalent of
165,000 pages of computer data—or 335 megabytes of
various Macintosh public-domain and ‘‘shareware” soft-
ware—for $49. When read by either the Apple CD SC or
the NEC CD-ROM drive, the disk appears on the Macin-
tosh screen as a locked hard disk containing 14 primary
folders, each containing hundreds or thousands of files
and folders. The publisher is Quantum Leap Technolo-
gies, 305-446-2477.

0Old To New. JBL Professional has upgraded and re-
named the familiar 7510A microphone mixer. Now known
as the 7510B, the unit features improved installation and
performance features, including new switches and LED in-
dicators, a new chassis design allowing for quicker setup
and wiring, and the ability to access measurement point
and threshold adjustments from the front panel. Contact
JBL at 818-893-8411.

NEW PRODUCTS

Mix It Up. Roland’s new M-16E and M-24E professional
audio mixers are low-cost units designed for both stage
and studio use (on stage, they serve especially well as
separate keyboard mixers). Each unit features three-band
EQ, phantom power available on all channels, and LED
level meters. Contact RolandCorp U.S. at 213-685-5141.

Quality Conversion. Unveiled at the recent Audio Engi-
neering Society show in Los Angeles, this high-resolution
18/19/20-bit analog-digital converter comes in the form
of a chip set designed by CT| Research and marketed
through dbx Inc. For a typica! 18-bit design, the chip set
costs about $130 in a package of 100. Contact CTI for
technical information at 617-964-3210.

In Control. TimelLine Inc. has begun deliveries of its new
Lynx keyboard control unit, major facilities that have ac-
quired the sophisticated machine controller include Sound-
track in New York and Studio Marko in Montreal. The new
stand-alone version of the unit is tailored for audio postpro-
duction. Contact 212-431-0330 for more information.

Hardware manufacturers who wish to submit new
product information and photos for use in Bill-
board’s new products section are invited to send

way, New York, N.Y. 10036.

materials to Steven Dupler, Billboard, 1515 Broad- |
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by Carlos Agudelo

HUBEN BLADES APPEARED RECENTLY at New
York’s Village Gate. In one of his rare N.Y. appear-
ances, the Panamanian singer delivered a spirited and
powerful performance, proving to fans hungry for his
music that he is still very much in command of the talent
that has made him so popular. Backed by Son Del So-

No other Latin act matches
the chops of Ruben Blades

lar, an excellent ensemble under the musical direction of
pianist Oscar Hernandez, Blades did what he does best:
sing his own compositions about Latinos—their loves,
their struggle for survival, their values and adventures.
Almost no one in Latin music delivers the type of lyrics
Blades sings, which concern the realities faced by any-
one in New York or Latin America, with so many rich
messages in one performance. Hardly anyone com-
mands as much attention on stage, and the few who do
rarely do it as consistently. In fact, the main reason why
some fans feel abandoned is that Blades doesn’t per-
form more often. Latin music needs artists like Blades
as much as it needs Celia Cruz and Eddie Santiago.
And the fact that Blades has been coopted to some de-
gree by the Anglo film industry leaves a void that no one
seems able to fill. This time around, Blades’ band, for-
merly a sextet, had the old-fashioned horns that are es-
sential for his good old-fashioned sound, similar to the

sound he and Willie Col6n achieved a long time ago.
Showcased here were good swinging salsa sounds and
great new songs from his last Elektra album, “Antece-
dente.” Both “Juana Mayo” and “Patria,” the last tunes
of the first set at the Gate, were delivered with passion
in a profound tribute to Panama that the audience felt
deeply and applauded warmly.

BANNY RIVERA’S STRUGGLE to keep DNA Rec-
ords alive continues. “Right now we are going through a
deep-crisis due to the Peer-Southern settlement. All the
money we are making we are paying [out],” says the
Puerto Rican singer. “But we won'’t give up. We are de-
termined to demonstrate that we are honest, working
people and to set the foundation of a small but strong
record company, one that one day may become an RCA
or a CBS.” In the settlement, Rivera’s DNA agreed to
pay Peer-Southern more than $60,000 in back royalties
for songs used by the singer on the album “As Cantaba
Cheito Gonzilez,” plus legal fees caused by the legal ac-
tion brought by Peer-Southern.

“It’s not that we didn’t want to pay the money, which
was put in escrow before the settlement was decided,
but that we didn’t know how to do it,” Rivera says. “And
that’s my biggest complaint against the editors and the
agencies that collect the money. Why is this knowledge
so hidden? Why don’t they make the effort and spend
the money to educate the composers in Puerto Rico and
Latin America about their rights?”” Thanks to the Peer-
DNA legal controversy, Rivera says, composers are
now more willing to find out what'’s in it for them.

Rivera is in New York filming some scenes from the
movie “East Side Story,” in which he plays the father of
the main character. He is also working on a play. Rivera,
who has made several albums, will soon issue a record
of the music of Chilean singer Violeta Parra as well as a
salsa album. The three-time Grammy nominee will per-
form at New York’s Carnegie Hall Jan. 6. The concert,
sponsored by Coca-Cola, will benefit the academic pro-
grams of the National Puerto Rican Forum.

| Classical
KEEPING
SCORE

by Is Horowitz

PRODUCT EXPLOSION: BMG Classics has signed a
large number of Soviet artists; restructured Eurodisc
as an opera, choral, and vocal label; taken on distribu-
tion of Deutsche Harmonia Mundi; and upped its com-
mitment to Broadway and crossover music—all while
maintaining its prestige stable of American and Euro-
pean artists.

The steps, already under way and slated to gather
momentum in the new year, position the company in a
dramatic growth pattern. New classical and crossover
recording projects will be nourished by funds 10 times
the amount spent only a few years ago, before the ac-
quisition of RCA Records by the Bertelsmann Music
Group, says Michael Emmerson, president of BMG
Classics.

The deal that is bringing a large number of artists
to RCA Victor Red Seal is heralded as the largest in-
volving Russian talent and a Western label. The re-
cordings, some of which have already been completed,
| will be produced in the Soviet Union as well as in the
| West. One, featuring the young pianist Evgeny Kis-
sin in a Rachmaninoff program, is due for release lat-
er this month.

Among other Russians signed, some to exclusive
pacts, are conductor Yuri Temirkanov, violinist Vla-
dimir Spivakov and his Moscow Virtuosi ensemble,
and violist Yuri Bashmet. Emmerson feels the “new
era of glasnost” is responsible for the scope of the
program.

Just under way in London is a Stravinsky ballet cy-
cle with Temirkanov and the Royal Philharmonie. This
pairing will also result in a Tchaikovsky cyele, says
Emmerson, with a recording of the Mussorgsky “‘Pie-
tures At An Exhibition” planned as well.

One of the more intriguing Temirkanov projects is a
series of recordings with the Philadelphia Orchestra,

with works due by Sibelius, Borodin, Ravel, Debussy,
Prokoviev, and Rachmaninoff.

A total of 18 recordings comprises the current com-
mitment to Spivakov and his orchestra. The first two
are scheduled for release in the spring and will offer
works by Shostakovich and Haydn, respectively. As
violin soloist, Spivakov is slated to be heard in concer-
tos by Vivaldi and Mozart. Among other projects with
the orchestra is a series of Mozart concertos with pia-
nist Maria Joao Pires.

A large recording program planned by Eurodisc,
formerly the Ariola classical label, reflects its new po-
sition within the BMG complex as a choral and opera
facility. Due from Sir Colin Davis in the next few
years are ‘‘German Requiem,” “Fidelio,” “Missa So-
lemnis,” “Marriage Of Figaro,” ‘“Meistersinger,”

BMG Classics signs Soviets,
fueling its dramatic growth

“Flying Dutchman,” and “Pelleas et Melisande.”

On Leonard Slatkin’s Eurodisc plate are “Salome”
and “Rosenkavalier,” and from Claus Peter Flor will
come ‘“Traviata” and “Schweigsame Frau,” as well as
the Haydn choral works ‘“The Creation” and “The Sea-
sons,” and Mendelssohn’s “St. Paul” and “Elijah.”

BMG’s deal with Deutsche Harmonia Mundi takes
effect in January and calls for a minimum of 26 new
albums the first year and at least 16 in each subse-
quent year. The label, which specializes in period in-
strument recordings of early and Baroque music as
well as titles in the symphonic mainstream, has a cata-
log of more than 700 items; many will find their way
into the BMG pipeline.

Harmonia Mundi’s most recent marketing outlet
was Angel/EMI. The initial term with BMG runs for
five years.

BMG Classics will continue its “ongoing commit-
ment” to artists associated with RCA Red Seal, says
Emmerson. Among those cited are Barry Douglas,
Julian Bream, Richard Stoltzman, James Galway,
Michala Petri, the Tokyo String Quartet, Joseph
Swenson, and Andre Previn.
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€ |[13(12{31| CAMILOSESTO AMOR LIBRE GLOBO 7608-1
. |14|19| 3 | GLENN MONROIG APASIONADO WEA LATINA 506025-1/WEA
15(—| 1 | JOSE LUIS PERALES LAESPERA cBs 80002
16 |13[19| RAPHAEL SUS 20 GRANDES EXITOS GLoBO 8345
17|17 145 LOSBUKIS SIME RECUERDAS LASER 3044/FONOVISA
18|15{37! EMMANUEL ENTRE LUNAS RrCa6955
19|—| 1 | JOSE NOGUERA MUSICA CRIOLLA TODO EL ANO  MUSICA ESTIVAL 031
20120| 3 | GUILLERMO DAVILA LA HISTORIA MUSICAL DE  TH.RODVEN 2542
12122181} JULIOIGLESIAS UN HOMBRE SOLO cBs 50337
122/16|55| JOSE JOSE SOY ASI ARIOLA 6786/RCA
2312517 MIJARES UNO ENTRE MIL  £mi 8436
24 | 18123 JOSE JOSE 20 TRIUNFADORAS ARIOLA 6063/RCA
25|-—] 3| HOMBRESG AGITAR ANTES DE USAR cBs 69307

1 [23] LUISENRIQUE AMORY ALEGRIA cBs10546

VARIOS ARTISTAS JUNTOS PA' GOZA  TH-RODVEN 2549

2 133| LALO RODRIGUEZ UN NUEVO DESPERTAR TH.RODVEN 2517
5113 MAXTORRES SENSUALMENTE TROPICAL emi8a63

4 (9| GILBERTO SANTARROSA AMORY SALSA comso 2053

33| ELGRAN COMBO ROMANTICO Y SABROSO comBo 2054
OSCARD'LEON DE AQUI PARA ALLA  TH-RODVEN 2560

51| EDDIE SANTIAGO SIGUE ATREVIDO THRODVEN 2497
RUBEN BLADES ANTECEDENTES €£LEkTRA 60795

CELIA CRUZ/RAY BARRETTO RITMO EN EL CORAZON
SONIDO

W 00~ NN N

—
o
-~

FANIA 651/

1111025
12833
13
14 (20

ANDY MONTANEZ EL ETERNO ENAMORADO  TH-RODVEN 2527
CONJUNTO CHANEY MAS QUE ATREVIDO  HIT MAKERS 71
BONNY CEPEDA A NIVEL INTERNACIONAL comBo 2056

LA PATRULLA 15 SOLO SE QUE FUE EN MARZO TTHO10
FRANKIERUIZ ENVIVOY ATODO COLOR TH-RODVEN 2531
JOHNNY VENTURA EL CABALLO UNA LEYENDA cBs 80012
JOCHY HERNANDEZ EL AMIGUITO css 80020

MILLIE Y LOS VECINOS POR SUPUESTO cgs 80031

TROPICAL/SALSA

—
oo
- ~>
—_ W W N = =~ W

19|16 SERGIO VARGAS SERGIO VARGAS cBs 80041
20117 HANSEL Y RAUL BLANCO Y NEGRO cssso016
21| — GRUPO ISLA BONITA ISLA BONITA cBs80015
22|15 WILLIE GONZALEZ EL ORIGINAL Y UNICO SONOTONE 1138
23| — VARIOS ARTISTAS NON STOP DANCING cBs 80034
28 (—| 19| FANIA ALL STARS BAMBOLEO fania 650/SONIDO
25118123 | TiTO NIEVES THE CLASIC RrMM 1666
1|8 (3| LOSYONICS SIEMPRE TE-AMARE fONOVISA 8803
2|4 |5| BRONCO UNGOLPE MAS roNOVISA 8808
33|13 FITOOLIVARES EL CABALLITO aiL2012
4 (5|7 | GRUPOPEGASO ADOLESCENTE Y BONITA Remo 1019
5|1 (47| LOSBUKIS SIMERECUERDAS LASER 3044/FONOVISA
6(16]3| LOS 1B()()NDADOSOS RECUERDA SIEMPRE QUE TE QUIERO  fonovisa
88
7167 LOS CAMINANTES INCONTENIBLES ROMANTICOS Luna 1173
r 4 8 |2 |25| VICENTE FERNANDEZ EL CUATRERO cBs2833
5 9 (12| 5! LITTLEJOE AUNQUE PASEN LOS ANOS cBs 80004
== | 10(17,17| JUAN VALENTIN POR MIPOBREZA cBs 10522
ﬁ 11115({19! JOAN SEBASTIAN CON TAMBORA MUSART 90014
E 12| 7 [ 35| LOS TIGRES DEL NORTE |IDOLOS DEL PUEBLO ronovisa 8800
13— (17| RAMON AYALA UN PUNO DE TIERRA FREDDIE 1430
# 14| 9 (17| LOSBRIOS PORQUE ESTAS ENAMORADA FfONOVISA 8803
2 |15/19]| 11| SONORA DINAMITA/SONORA SANTANERA LA GUERRA DE LAS
(=] SONORAS  SONOTONE 1146
a 1611033 | SONORA DINAMITA 16 SUPERCUMBIAS FUENTES 1615/SONOTONE
Ml (171147 BRONCO SUPERBRONCO aRiOLA 6618/RCA
18— | 1| TAMY TEX Y SIGUEEL TRACA RaMEx 1216
19|13(63| FITOOLIVARES LA GALLINA G 20001
20|21 {103| LOS BUKIS ME VOLVI A ACORDAR DE Tl LASER 3025/FONOVISA
2114 51| LINDA RONSTADT CANCIONES DE MI PADRE  ELEKTRA 60765
22 |18|13| GRUPO LA SOMBRA CHICAGO'S WILD SIDE  rreDDIE 1427
23|—| 1 | RAMON AYALA ARRIBA SINALOA fReODIE 1437
24123 (17! GRUPOTOPAZ GRUPO TOPAZ DE REY FLOREZ  TH-MEX 2515
25|—| 3 | ANTONIO AGUILAR 15 CORRIDOS NORTENOS MUSART 2074

(CD) Compact disk available. ¢ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of 1 miltion units.
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CLASSIFIED

ACTION MART

To order an ad . .. check the type of ad you want. ..
[ Regular classified: $2.75 per word. Minimum order, $55.00
[ Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per
1 inch/12X $76.00 per 1 inch/26X $73.00 per—1 inch/52X $59.00 per.
OO0 REVERSE AD $10.00 ADDITIONAL CHARGE

FOR SALE

ROCK & SOUL
ELECTRONICS
4 el

WE HAVE THE LOWEST
PRICES IN TOWN!!

ATTEHTION

CASSETTE suvers:

We have a large selection of budget cas-
settes al a budget price avadabie for imme-

diate shipping Call oF write 1o
J5J Tape
6620 West Belmont
Chicago. IL 60634
(312) 286 4444

FOR SALE

FOR THE BEST SELECTION OF CUT-
OUT, overstock, and budget cassettes,
CD’s and albums, write for FREE 100
page catalogue, rock, soul, C&W, more. .

Great Atlantic & Pacific Music
3310 Samuel Shepard Drive
St. Louis, MO 63103
Phone: (314) 531 4644
FAX: 314 531 4646

DON’T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’'s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591.2188

While other people are raising their
rices, we are slashing ours. Major label
P’s, Cassettes and CD’s as low as 50;.

Your choice of the most extensive list-

ings available.

For free catalog call (609) 890 6000 or

write

Scorplo Music, Inc.
Post Office Box A
Trenton NJ 08691 0020

CD’S AVAILABLE
Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats
Specializing in Store
A A,Openings & Buyouts
A VIDEO DISTRIBUTORS, INC.

800-447-3399
FAX 215 638 0770

1213) 823 3429
FAX: 213 829 0304

50

[J Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want . ..

O For Sale [ Help Wanted [ Positions Wanted [J Tapes
O Business Opportunities [J Investors Wanted
[J Real Estate/For Sale/Lease [J]Songwriters [J Talent

O Accessories [ Golden Oldies [] Novelties/Merchandise
0O Services/Supplies/Equipment [J Wanted To Buy

[0 Comedy Material [J Computer [JSchools & Instructions
[ vVvideo [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the
Classified Dept.

15% agency commission applicable only on ads
of 2” or more running 2 consecutive weeks.
Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/536-5174 . . . Outside N.Y. State phone toll free

FOR SALE

FOR SALE - LP & 45 Record Presses. Semi-Automatic
compiete with extruders and hydraulics. Can be seen op-
erating. Call Mr. Landis 215-232-4140.

SING-ALONG/KARAOKE TAPES
Largest one-stop in the U.S.
17,000+ song tracks with lyric
sheets enclosed and WITHOUT
LEAD VOCALS. Also ... great
selection of SING-ALONG ma-
chines.
Wholesale only!
TRAX DISTRIBUTORS
1-800-334-TRAX
FAX 818-781-8979

Retall Shrinkwrap System
ONLY $248 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrifped merchandise. The
SHRINKMASTER™ wraps LP's CD’s
Tapes, POSTERS and more! Per-
formance Dist.,, 2 Oak Street, New
Brunswick, NJ 08901-0156 TI: 201-
545-3004 Fax:201-545-6054

CASSETTES FROM THE 70's - Soul, Gospel, Rock
- in lots of 10m - closeout $.25 each. MECI, ask for
Sherm (415)221-2000.

TDK CASSETTES

Lowest prices—all major tape
brands. Also normal and chrome-
blas bulk cassettes. Any length.
Perfect for demos or dups.

Free Sample 1 (800) 245 6000
TAPE WORLD 220 Spring St.
Butler PA 16001 (412) 283 8621

Your Name

Company

Address

City

State Zip

Telephone

Please fill in the information below If you wish to

charge the cost of your classified advertising.

Credit Card #
Bank#

[ American Express O Diners Club O Visa O Master Charge

Exp. Date:

Your signature

FAX # 212 536 5236

HELP WANTED

800/223-7524.

REAL ESTATE

KHOW, Denver, needs a PRODUCTION DI-
RECTOR. Creative, versatile, good writing
skills, multi-track experience. This is a great op-
portunity for a production GENIUS. America’s
best city . . . the Rocky Mountains . . . wonderful
climate . .. a legendary station . .. a great com-
pany. No beginners and NO CALLS, PLEASE!
Send cassette, resume and current photo to:
Doug Erickson, KHOW, 8975 E. Kenyon Ave-
nue, Denver, CO 80237. A Legacy Broadcasting
Station. E.E.O.

WAREHOUSE
MANAGER

Wholesaler looking
for experienced
warehouse manag-
er, send inquiries
and resumes in full
confidence to:

Box # 7798
‘Billboard Magazine
1515 Broadway
New York NY 10036

MUSICIAN - KANOUN PLAYER (Middie Eastern in-
strument) 10 years experience, 5 days a week,
Wednesday through Sunday, $45.00 per night. Ap-
ply at Omar Khayyam, 28344 Ford Street, Garden
City, MI 48135 or call (313) 261-6720

HELP WANTED

RADIO ANCHOR POSITION
Medium market deep South radio news operation updat-
ing resume file for afternoon anchor position. Send tape,
info and salary requirements to
Bex 7709
1515 Breadway
New York, N.Y. 10038

125 ACRE HORSE RANCH, HIGHWAY 60 ON
WAY TO PALM SPRINGS. INCLUDES AP-
PROX. 100 THOROUGHBREDS, STALLIONS,
(1 SOLD FOR OVER $4,000,000). TRAINING
CENTER, 5 HOMES, ETC. SHOWPLACE.

PRICE
$18,000,000
Inquire 29 Lakeview
Irvin, CA 92714
714-559-4200 (Evenings)

SHAGRALA
High Atop Outpost Estates

Set in a rustic country mystique and atrium
like grounds. This home has 3 bedrooms and
24, baths, gourmet kitchen, breakfast room,
fireplace, beamed ceilings, large private spa
off master, fabulous guest apartment. With
private balconies. All enhanced by floor to
ceiling 270° views to the ocean and beyond.
Al of this on a large street to street lot with
room to expand. $1,327,000.00.

Call: Shellie or Arthure
(213) 656-7750 or (213) 399-5550
(213) 660-8500

1776

BROADWAY

at 57th Street
‘“Hottest Corner in NYC”
Near Columbus Circle
Unique PENTHOUSE offering:
o View of Central Park
e Private offices
¢ Windows throughout
® 24 - 7 day a week
® 4800 sq. ft./CAN DIVIDE

J.I), Branmaur, Inc.
Mr. Bruce Grapper  212-397-1900

VIDEO PRODUCTS DISTRIBUTORS
“THE BEST IN THE WEST”
Branch Manager, Long Beach, CA.

We need an experienced, seasoned and mature manager to be responsible for
all aspects of branch management. Ideal for candidate who has at least four
years experience in records/pre-recorded video, managing a staff of 10 or
more. You will need excellent sales skills and have experience in a computer-
ized wholesale or retail environment. Salary is open. Growth potential is out-
standing. Send us your resume and cover letter. Tell us what you have done to
increase sales and tell us your views on customer service. No cover letter, no

Interview

V.P.D., P.0. Box 15222
Sacramento, CA 95813
Attn: Personnel AA/EOQE

NOVELTIES

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Calif. 30058

(213) 744-1622
DEALERS ONLY

I E R A EEEERENEERENN)

LOOK

e POSTERS

® BUTTONS

* SUNGLASSES
and

o NOVELTIES

ORION DISTRIBUTING
(216) 881-1500

[ EXEE RN ENENENSENRSNR]
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NOVELTIES

ROCK AND ROLL T-SHIRTS
TIE-DYES AND POSTERS !

TOP ROCK ARTISTS !

FULLY LICENSED
PRODUCTS!

FREE FREIGHT WITH
MINIMUM ORDER!

Wholesale inquines only
Contact your local representative or
call toli-free 800-FOR-ROCK For

tree catalog write

Winterland Productions
100 Marrison Street
San Francisco, CA 94105

SERVICES

siskmakers
DOES IT ALL

CALL FOR OUR PRICE LIST

%l i ® aﬁi

3 &
e .
RECORD JACKET CASSETTE
PRESSING DESIGN & DUPLICATION
PRINTING

0
CALL NOW 1_800-468-9353

153 W. 46th Street e NY, NY 10036
in NYC « 212-302-4140

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

COMPUTERS

VIDEO

TAPES

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1(800) 666 1121

VIDEO MOVIES

Cartoons, Movie Greats, Horror, Action Movies
Retail $3.99 to $9.99
T-120 Blanks ICLOSE OUT E.T. DOLLS]|
Also Available $ .37/ PIECE |
Over 6500 Titles - Call or Write for
Wholesple Cetalog
UNITED AMERICAN VIDEO, CORP.

P. 0. BOX 7563

g7,

In search of video excellence.

Leading Edge Video Products is seeking
informational videotapes/programming
of the highest quality for both exclusive
and non-exclusive distribution. Call
Martha MacPherson at 4-800-336-4375
{In MA 617-969-4248).

ROCK T-SHIRTS

® OVER 100 STYLES
® TOP ROCK ARTISTS
® LICENSED DESIGNS
® FREE CATALOG
NICEMAN MERCHANDISING
1-800-328-7226
DEALERS ONLY

AAAAAA AR A A AR AN

DON'T LOOK ANY FURTHER
Latest designs & styles
Pop—Rock—Reggae—Punk
Your Florda one stop
for Rock & Roll merchandise
We export.
ZMACHARS
8181 N.W. S1st Terrace Bay #6
Miami FL 33166 (305) 888 2238
FAX (305) 888 1924

AAAAAAAAAAA A A AL

SERVICES

N

222222324

WORLDWIDE BUSINESS SYSTEMS
PRESENTS

THE MUSIC INDUSTRY’S POINT OF SALE, INVEN-
TORY CONTROL AND PURCHASE ORDER SOFT-
WARE SYSTEM

- CASH REGISTER

- INVENTORY CONTROL

- PURCHASE ORDER/RECEIVING /RETURNING

- DATA BASE WITH 45,000 TITLES FROM MAJOR
CATALOGS

- INTEGRATED VIDEO RENTAL SYSTEM

- CORPORATE RETAIL AND ACCOUNTING SYS-
TEMS

- LASER SCANNERS, RECEIPT PRINTERS, CASH
DRAWERS, AND TOTAL SYSTEM COMPUTER
HARDWARE

- MUSICWARE ALSO HAS NOVELL NETWORK,
MULTIUSER, AND POLLING CAPABILITIES AND
THE MUSICWARE CENTRALIZED SOFTWARE SYS-
TEM FOR CORPORATE LOCATIONS

- WBS SERVES ALL YOUR MUSIC INDUSTRY
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR
YOU WHETHER YOU OWN ONE STORE OR A
LARGE CHAIN .

- STARTS AS LOW AS $1295.00

WORLDWIDE BUSINESS SYSTEMS, INC.
1-800-999-4927 or (214) 701-9562

* Direct Metal Mastering

* Audiophile LP Pressing

* Compact Disc Pressing

¢ Cassette Duplication

* Digital Tape Studio
CD Master Tapes
Digital Format Conversion
Analog-to-Digital Transfers

D;

-
ol )

ISK

:< Digital Qpnes
Qa Neve Digital Console
j Sony Editing

DAT Cassette Dupes

EUROPADISK, LTD.
75 VARICK STREET
NEW YORK, NY 10013
212) 226-4401

EURO

—

kA AR A A A A A A AN AL

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balls, Pin Spots, Rain Lights, %
Chasers, Portable DJ Gear, Club %
Lighting, etc. *
WHOLESALE PRICING AVAILABLE :
Farralane Enterprises, Inc.
166 Central Ave. *
Farmingdale, N.Y. 11735 *
Fax (516) 752-8781 *

Ak (516)752-9824 A 4w %

*» % %

12222222222 34

FROM THE USA—DAILY EXPORTS
We transport from JFK & LAX Airports -
Rush Air Cargo to all cities - Low
Rates - Confidential Personal Attention -
Since 1953 - B. Klainbert, Pres.
BERKLAY AIR SERVICES CORP.

POB 665, JFK Airport, NY 11430-0665, USA
FAX (718) 917 6434
PH: (718) 656 6066, TLX 425628

4500 SIGMA ROAD, DALLAS, TX 75244

( sY!
SITEA
YSL MAKES \° =

CcoMPU y
rzET:iAgggé:D AND VIDEQ INDUSTR
FOI 1[

* Single and muiti-store retai THE #1
Systems CHOICE OF
* One stopwholesale/distrbu THE #1
tron packages RETAILERS
* Over 10 yoars of ndustry
expenence

* Database included
* State-of-the-art barcode

* inventory Control
* Pont Of Saie

appicatons

* Custom systems and consulr- * Video Rental
g services * Accounting
* Portable Scanning * Relurns

T - -

YOUNG SYSTEMS LIMITED

w4 ones M Coun Suile
404,339 0138

THE RECORD MOGUL ™

software to plan recording projects
and negotiate record deals

The Record Mogul helps you:

« estimate who will make how much money from
a recording project.

+ know which terms of a record deal have the big-
gest effect on the bottom line.

+ prepare production budgets, promotional

paigns, royalty

Call or write: MACALUSO MUSIC COMPANY

3006 S. Columbus St., Suite C2.
Arlinglon, VA 22206

703/671-4551

| of Art.

SCHOOL &
INSTRUCTIONS

Prepare For A Career In The
MUSIC/VIDEO BUSINESS.
LEARN fascinating behind-the-
scenes techniques, play a key role
backstage or at the controls. Top
pro training in studio/concert/video
production, artist representation/
management, retail/wholesale, pro-
motion/marketing, copyright law,
publishing, much more. Employ-
ment assistance and student hous-
ing available. Financial aid for those
who qualify. Five locations. Art Insti-
tute of: Atlanta, Dallas, Fort Lauder-
dale, Seattle or Colorado Institute

CALL TOLL-FREE Atlanta 1-800-
241-0620, Dallas 1-800-441-1577,
Denver 1-800-525-6556, Fort Lau-
derdale 1-800-327-7603, Seattle
1-800-345-0987 or write (specify
city) Art Institute, MUSIC/VIDEO
PROGRAM, Dept. 14, 3376 Peach-

TALENT

RECORD DEAL WANTED

Taiented female artist seeks major label deal. Versatile
vocalist, keyboardist, writer, arranger and producer of
smash R&B/Funk material. Serious inquiries contact:
J.LM.
P.0. Box 34k12
Los Angoles. CA 80034

tree Rd. N.E., Atlanta, GA 30326.

BUSINESS
OPPORTUNITIES

24 TRACK RECORDING STUDIO
FOR SALE

Manhattan Production facility complete. MID!,
synclavier, video lock-up. Elegant. Priced to
move. Serious ingquiries.

(212) 686-8933

MORAE PROFIT
From your entertainment video. Established national pro-
grammer selling all major distributors and retaiters now
available for joint venture, etc. Can include production,
duplication, order fulfillment. Finders Fee available

Morris Financial

(213) 533-4800

GOLDEN OLDIES

Original out-of-print albums and singles. All ]
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS
P.O BOX 32B
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

PROFESSIONAL RECOROING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

® Customized Blank Audio & Video Cassettes
® Norelco, Ampex & Soft Poly Boxes

e Cassette Labels e Ampex Mastering Tape
e Screw Type C-O's e AGFA, BASF & Mag-
netic Media bulk audio cassette tape.

Our 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay——Call Today For
More Information

ANDOL

AUDIO PRODUCTS INC -Recording industry Supplies
4212 - 14th Ave.eBrookiyn N.Y. 11219
Call Toll Free 800-221-6578 NY Res. {718) 435-7322
We accept VISA/MC

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS

VIDEO CASSETTE DISPLAYERS
Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation.

1-800-433-3543
213-623-4316 (In CA))
Ask for John

MISCELLANEOUS

NOw!!

YOU CAN RUN CLASSIFIED AD-
VERTISING THAT WORKS IN
MUSICIAN MAGAZINE, THE ONLY
MONTHLY ALL CONSUMER PUB-
LICATION THAT ADDRESSES
THE ART AND BUSINESS OF
CONTEMPORARY MUSIC.

CALL JEFF SERRETTE TODAY

FOR DETAILS AND DEADLINES

1-800-223-7524 (out of State)
1-212-536-5174 (local)

SUPPORTIVE & COMPASSIONATE therapy for the
creative/performing artist. Anxiety, depression, re-
jection, fear of success. Improve performance. Psy-
chologist. (212) 330 0789, (718) 768 9134.

(212/536-5174
in N.Y. State)

Billboard

GHART
RESEARCH
PACKAGES

The definitive lists of the
top singles and albums,
year by year, covering the
entire history of the Black
(R&B) charts.

Based on the authorita-
tive statistical research of
the music industry’s fore-
most trade publication.

TITLES AVAILABLE:

#1 Black Singles, 1948
through 1985. ($50.00).
#1 Black Albums, 1965
through 1985. ($25.00)
Listings include Billboard
issue date, title, artist and
label of the number one
record of each week.

Top Ten Black Singles,
1948 through 1985.
($50.00)

Top Ten Black Albums,
1965 through 1985.
($25.00)

Listings include title, artist

and label of every record

that reached number 10

or higher on the Billboard

Black Singles or Black LPs

chart. Titles are listed

alphabetically within each
year. #1 records are indi-
cated.

Top Black Singles Of The
ear, 1946 through
1985. ($50.00)
Top Black Albums Of
he Year, 1966
through 1985.($25.00)
The annual chartsof the
top records of the year in
rank order, as published
in Billboard’s year-end spe-
cial issues. Listings in-
clude title, artist and label
for each entry.

RESEARCH DEPARTMENT
1515 Broadway
New York, NY 10036

Please send me the fol-

lowing Billboard Chart

Research Packages:

E-1 O Number One Black Singles
$50.00

@ |
E-2 O Top Ten Black Singles
@ 85000

E-3 O Top Black Singles Of The
Year @ $50.00
F-1 O Number One Black
Albums @ $25.00
F-2 O Top Ten Black Albums
@ $25.00
a
a

F-3 Top Black Albums Of The
Year @ $25.00

F3 Individual yearly lists

from

(please list book code num-

beryfor

(please list year(s)desired.)
Check or money order is
enclosed in the amount of:

(Sorry. no C.0.D. or billing.)

Name

Company

Address

City, State. Zip
Overseas air mail rates available
upon request.

All sales are final.
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BY WOLFGANG SPAHR

MUNICH, West Germany The
spoiler solution to the digital home
copying problem is not only in con-
flict with West German law, which
permits home taping, but is also
against the interests of authors
and composers who want to have
their works recorded as long as
there is a home copying royalty
that provides compensation, ac-
cording to a new statement re-
leased by GEMA president Dr.
Erich Schulze.

" GEMA Head Opposes Tec

Schulze reaffirms GEMA’s op-
position to a technical solution to
the copying problem in a state-
ment responding to the European
Economic Commission’s ‘“‘Green
Paper On Copyright And The Chal-
lenge Of Technology.”

Schulze maintains that it is “‘ex-
tremely doubtful” that hardware
manufacturers and the blank-tape
industry will accept the technical
solution being sought by the inter-
national record industry.

His comments at a time when
there seems to be hope that the

Ozone, and Phoenix

culture.”

Counterpoint’s
Collection Hies In Britain

LONDON Counterpoint has released a double CD titled “Rare Bird,”
containing 25 tracks by Charlie Parker, in response to the renewed in-
terest in the famous jazz musician created by the “Bird” movie direct-
ed by Clint Eastwood. The collection, which retails at $21.95, features
concert and TV performances made between 1947 and 1954 and re-
leased on a number of labels, including Charlie Parker Records, Roost,

Dutch Food Workers Serve Up ‘Yoghurt’

AMSTERDAM Polydor Holland has issued an album commissioned
by a Dutch trade union, the first such release in the Netherlands. The
12-track album is called ‘“Yoghurt With Bananas” and features Dutch
singer/guitarist Harrie Jekkers, former leader of the now-defunct pop
group the Small Orchestra. The Dutch union for food-trade employees,
one of the strongest in the Netherlands, is backing the record, which
features songs that all deal with various aspects of working. A union
spokesman describes it as “one of the examples of a new trade union

Sony Focuses $$ On Production Plants

TOKYO The Sony Corp. will have invested a total of $1.57 billion in
facilities for the 1988 fiscal year and is spending $99 million on its inte-
grated-circuits production. The company is increasing its investment in
facilities to meet rising domestic demand as well as boosting the pro-
duction capacity of its Alsace plant in France. The concentration is
upon facilities to increase production of 8mm video camcorders, TV-
8mm video sets, CD players, image devices, and magnetic products.
Production of Beta VCR decks will reach 1.6 million units per year; pro-
duction of VHS VCR decks will total 350,000. Sony is also forecasting
production of 10 million Walkmans.

Jamaica Toasts ‘Cocktail’ Winners

KINGSTON, Jamaica Hit Video U.S.A. and Elektra Records hosted a
weeklong party at the end of November for winners of a contest that
was part of the promotion package for “Cocktail,” the movie starring
Tom Cruise and Elizabeth Shue with a soundtrack featuring the Beach
Boys, Bobby McFerrin, and Messenjah. “Cocktail,” a Touchstone
Films production, was partially filmed in Port Antonio here last year
and has been one of the highest-grossing box-office hits of 1988.

‘Rare Bird’ CD

MIKE HENNESSEY

WILLEM HOOS

France, Austria Swap Staff, Programs

VIENNA An exchange of radio programs and editors is the result of
negotiations between Paul Lendvai, chief of Radio Austria Interna-
tional, and Henri Tezenas du Montcel, managing director of Radio
France International. The latter will broadcast a series about 100 years
of the Austrian Social Democratic Party, and RAI will take a series on
the French Revolution. An editor from each service will work on a two-
month attachment in Paris and Vienna.

MANFRED SCHREIBER

SHIG FUJITA

MAUREEN SHERIDAN

Bidders Vie For UK. Radio Franchises

LONDON Some 520 letters of intent have been lodged for 20 U.K.
community radio stations due to be advertised as available by the Inde-
pendent Broadcasting Authority in 1989. The greatest interest is in
such ethnic stations as Afro-Caribbean, Asian, Greek, and Turkish,
which now operate illegally. But there are many proposals for all-mu-
sie services, including jazz, soul, classical, and 24-hour-a-day album
rock stations. The first batch of five franchises will be advertised

S

hardware manufacturers and the
record industry will reach an
agreement on a technical solution,
provided that a mutually satisfac-
tory system can be found (Bill-
board, Dec. 10).

In his 11-page response to the
green paper, Schulze urges the
commission to recommend the in-
troduction of a blank-tape royalty
throughout the Common Market.

Schulze also condemns the
green paper for approaching copy-

Philips Lays

BRUSSELS, Belgium Philips, the
Dutch multinational electronics
firm, is implementing a drastic reor-
ganization of its Belgian operations.
Approximately 710 of the 1,210
staffers at the company’s Louvain,
Belgium, plant are being let go.

The realignment means that no
more audio products will be manu-
factured in Louvain, and the
changes will take effect next
March. Philips will try to relocate
redundant staff to other plants in
Belgium.

The Louvain work force reacted
angrily to the cuts. Eighty workers

hnical Solution On

right from an industrial viewpoint
and charges that it neglects the in-
terests of ‘‘those without whose
creative efforts no reproduction
by means of film, video, and audio
records, broadcasts, and cable
transmission would be possible.”
Schulze says the commission,
before creating extensive new in-
dustrial property rights, should
seek European Community-wide
ratification of existing multilater-
al conventions designed to protect

DAT

rights owners.

He notes that the Rome Conven-
tion of 1961 still awaits ratification
by Belgium, Greece, Holland, Por-
tugal, and Spain; the 1971 Geneva
Phonogram Convention (on antipi-
racy) by Belgium, Greece, Ireland,
Holland, and Portugal; and the
1974 Convention on satellite broad-
casting by Belgium, Denmark,
France, Greece, Ireland, Luxem-
bourg, Holland, Portugal, and
Spain.

Off 710 Belgian Workers

occupied the plant and imprisoned a
leading executive for 24 hours. They
finally released him unharmed Nov.
28.

Philips says the reorganization is
part of a global restructuring of its
operations aimed at making the
company more competitive and
profitable.

Louis Tobbace, the Belgian Social-
ist minister of interior affairs,
whose home is near the Louvain fac-
tory, mounted a stinging attack on
the Philips management. He ac-
cused the company of treating its
work force with contempt along the

pattern of Far East sweatshops and
of ignoring employment regula-
tions.

A Philips spokesman maintains
that no further reorganization plans
are expected for the company’s Bel-
gian activities. He adds that Philips
has invested over $1 million in its
Belgian offices and factories over
the past five years.

Philips manufactures most of its
consumer electronics equipment in
Belgium. All its CD players are
made at the Hasselt, Belgium,
plant. WILLEM HOOS

Hurricane Put Damper On Island’s Music Biz

Jamaica Recovers From Post-Gilbert Blues

BY MAUREEN SHERIDAN

KINGSTON, Jamaica Jamaica
without music is like Los Angeles
without movies, and the dark si-
lence that blanketed the country in
the weeks following Hurricane Gil-
bert was strikingly at odds with the
norm.

With power absent from much of
the island for several weeks, bright
nights usually filled with reggae
musie blasting from sound systems
gave way to quiet times marked by
cricket songs, candlelight, and the
occasional sounds of acoustic gui-
tars.

But with the restoration of power
has come the return of the more fa-
miliar sounds, and the Jamaican
music industry is now almost back
to normal.

Neville Lee of Sonie Sound, one of
the island’s major distributors, re-
ports some stock damage from the
Sept. 11 storm and a subsequent
80% sales slump, confirmed by re-
tailers.

But Lee, who says that none of
the company’s manufacturing
equipment was affected, is optimis-
tic about future sales and believes
that this Christmas could be ‘“the
biggest the industry has seen.” A
spokesman for Dynamic Sounds,
another key distributor, reports
that ‘“‘sales are just starting back
up‘!’

True to Caribbean tradition, the
first posthurricane releases includ-
ed at least 10 songs telling Gilbert's
tale (Lovindeer’s “Wild Gilbert” and
Gregory Isaac’s “What A Disaster”
are by far the most popular), most
of them courtesy of top-ranking

At Grove Recording Studio in
Ocho Rios, which also escaped dam-
age but was crippled like all others
by the loss of power, production is
back to prehurricane standards.

Says owner Karl Young: “We
now have our own high-powered
generator so that we're completely
self-sufficient.”

Hotels on the northeast coast
have reopened after repairs. Hart
Richards, manager of several hotel
bands as well as the Hot Peppers
group, say, “Things were not as bad
as the press made it seem.”

As for live shows, music attorney
and promoter Lloyd Stanbury says
this is the sector that has taken the
longest to recover. However, by
Nov. 5, when the Eastern Con-
sciousness show took place in Port
Antonio, there had been several oth-
er productions around the island.

The success of the Port Antonio
show and the announcement of a
Western Consciousness follow-up
event causes Stanbury to predict a
return of “conscious,” or “spiritu-
al,” reggae as popularized by the
late Bob Marley.

Music Revives In Portugal
Sales Surge After Depression

BY FERNANDO TENENTE

LISBON, Portugal Despite strin-
gent economic policies imposed by
the government, the Portuguese
record industry is making an im-
pressive recovery from several
years of depression, judging by sta-
tistics for the first half of 1988 re-
leased by UNEVA, the local indus-
try association.

Total gross for the six months is
up by 14% from the same period in
1987, at $8.8 million. Total unit sales
increased by 1.4% to 2.36 million.

Full-price-LP sales rose by 5.9%
to 876,000 units. This is partly at-
tributable to the activities of a di-
rect-mail company, because the gen-
eral vinyl trend is downward. Sales
of medium-priced LPs, for instance,
dipped to 166,000 units, a 13.7% drop
compared with the same period last

with 7-inch sales down by 24% to
521,000 units and maxisingle sales
declining 7% to 29,317. Full-price
cassettes gained 2.8% with 238,000
unit sales, and CDs asserted their
growing influence with an 81%
jump to 170,000 copies sold.

“A moderate growth in transition
from vinyl to digital is indicated by
these figures,” comments Daniel
Sousa, managing director of WEA
Portugal, which will be in full opera-
tion by April 1989. “I forecast a
boom in CD sales by Christmas
time, when buyers have more mon-
ey.”

In addition to cassette piracy and
governmental economic policy, the
Portuguese record industry faces
some complications posed by disk
prices that are as high as those in
other European Economic Commu-
nity countries, which enjoy ahigher

Jan. 9. EDWIN RIDDELL producer King Tubby, whose studio  year. standard of living_.
was untouched by the storm. Vinyl singles are also suffering, (Continued on page 54)
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CANADA (Courtesy The Record) As of 12/12/88

; PAN-EUROPEAN CHARTS 12/10/88

SINGLES Z
1 1 | GROOVY KIND OF LOVE PHIL COLLINS ATLANTIC/WEA HOT 100 SINGLES
2 | 2 | THELOCO-MOTION KYLIE MINOGUE GEFFEN/WEA 1 1 | DON'T WORRY, BE HAPPY BOBBY McFERRIN MANHATTAN
3 4 KOKOMO BEACH BOYS ELEKTRA/WEA 2 2 A GROOVY KIND OF LOVE PHIL COLLINS VIRGIN
4 3 DON'T WORRY, BE HAPPY BOBBY McFERRIN EMI/CAPITOL 3 3 | TEARDROPS WOMACK & WOMACK 4TH & B'WAY
5 5 DESIRE U2 |SLAND/MCA 4 18 | ORINOCO FLOW ENYA wEa
6 7 WILD WILD WEST ESCAPE CLUB ATLANTIC/WEA 5 6 | THEFIRST TIME ROBIN BECK MERCURY
7 6 BAD MEDICINE BON JOVI MERCURY/POLYGRAM 6 | NEW | TWO HEARTS PHIL COLLINS VIRGIN
8 8 LOVE BITES DEF LEPPARD BLUDGEON RIFFOLA/VERTIGO/POLYGRAM 7 4 GIRL YOU KNOW IT'S TRUE MILLI VANILL! HANSA/CHRYSALIS/BMG
9 | 9 | ONEMOMENT IN TIME WHITNEY HOUSTON ARISTA/BMG 8 | 8 | MISSING YOU CHRIS DE BURGH A&M
10 10 | HOW CAN I FALL BREATHE VIRGIN/A&M 9 7 AMOR DE MIS AMORES PACO AVREP/POLYGRAM
11 | 13 | 1DON'T WANT YOUR LOVE DURAN DURAN CAPITOL/CAPITOL 10 | NEW | CAT AMONG THE PIGEONS/SILENT NIGHT BROS cBs
12 | 17 | WAITING FOR A STAR TO FALL BOY MEETS GIRL RCA/BMG 11 | 13 | SMOOTH CRIMINAL MICHAEL JACKSON EPIC
13 | 12 | KISSING A FOOL GEORGE MICHAEL COLUMBIA/CBS 12 | 11 | POURVU QU'ELLES SOIENT DOUCES MYLENE FARMER POLYDOR
14 | 11 | WHAT'S ON YOUR MIND INFORMATION SOCIETY TOMMY BOY/ 13 | 5 | STAND UP FOR YOURLOVE RIGHTS YAZZ BIG LIfE
REPRISE/WEA 14 | NEW [ LEFT TOMY OWN DEVICES PET SHOP BOYS PARLOPHONE
15 15 | DOMINO DANCING PET SHOP BOYS EMI/CAPITOL 15 15 | I MASCHI GIANNA NANNINI POLYDOR
16 | NEW | BIGLEAGUE TOM COCHRANE & RED RIDER CAPITOL/CAPITOL 16 | 10 | ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA/BMG
17 14 | RAVEON JOHN COUGAR MELLENCAMP ELEKTRA/WEA 17 | 20 | SKETCH OF LOVE THIERRY MUTIN TREMA
18 | 20 | AWORDINSPANISH ELTON JOHN mca/MCA 18 | 19 | BIGFUN INNER CITY/KEVIN SAUNDERSON 10 RECORDS
19 | 16 | TRUELOVE GLENN FREY MCA/MCA 19 | 9 | NEED YOU TONIGHT INXS MERCURY
20 18 :RLn;(i’MMEsSOME WATER MELISSA ETHERIDGE ISLAND/MCA 20 |NEW! STOP SAMBROWN asm
; i icati HOT 100 ALBUMS
el i e R e e S 1) 3 |42 YRR e 1 | 1 | DIRESTRAITS MONEY FORNOTHING VERTIGO
2y psiice s IOl Y 2 | 2 | VARIOUS ARTISTS COCKTAIL SOUNDTRACK ELEKTRA/WEA
form or by any means, electronic, mechanical, photocopying, recording, 2 2 U2 RATTLE AND HUM ISLAND
or otherwise, without the prior written permission of the publisher. 3 | 3 | DEFLEPPARD HYSTERIA VERTIGO/POLYGRAM 3 | 3 | TRACYCHAPMAN TRACY CHAPMAN ELEKTRA
4 | 5 | BONJOVI NEW JERSEY MERCURY/POLYGRAM 4 | 4 | PETSHOPBOYS INTROSPECTIVE PARLOPHONE
5 | 7 | TRAVELING WILBURYS VOLUME ONE WILBURY/WEA 5 | 5 | KYLIE MINOGUE KYLIE—THE ALBUM PwL
BRITAIN (Courtesy Music Week/Galiup) As of 12/10/88 6 | 4 | GUNSN'ROSES APPETITE FOR DESTRUCTION GEFFEN/WEA 6 | 6 | CHRIS DEBURGH FLYING COLOURS aam
This | Last 7 | 8 | RODSTEWART OUT OF ORDER WARNER BROS./WEA 7 | 14 | SOUNDTRACK BUSTER VIRGIN/WEA
Week| Week| SINGLES 8 | 6 ] INXS KICK ATLANTIC/WEA 8 | 10 | JACQUES BREL 15ANSD'AMOUR BARCLAY
1 7 MISTLETOE AND WINE CLIFF RICHARD EMI 9 9 TOM COCHRANE & RED RIDER VICTORY DAY CAPITOL/CAPITOL 9 9 CHRIS REA NEW LIGHT THROUGH OLD WINDOWS WEA
2 | NEW | ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN PwL 10 | 10 | PETSHOP BOYS INTROSPECTIVE EMmI/CAPITOL 10 | 8 | WOMACK & WOMACK CONSCIENCE 4TH & B'WAY/ISLAND
3|16 suooozor?)% 'TCE:)%HETOURS‘ ' WEDDING THEME) ANGRY ANDERSON :; if 'T(cﬁY ﬁ:gzniE\NK JS:CYTEQ‘;\TSS; ELEKTRA ASYLUM/WEA 11 | 7 | AERZTE LIVE—NACH UNS DIE SINTFLUT cas
IE M| — GEFFEN/WEA
¢ | 2 [ cartona e mccons sy o, 13| 13 [ EenLeysand ST D Lol fea Yy T
5 | 1 | FIRSTTIME ROBINBECK MERCURY/PHONOGRAM 14 | NEW | REM. GREEN WARNER BROS./WEA 14 [NEW | PINK FLOYD DELICATE SOUND OF THUNDER m:
6 | 6 | TWOHEARTS PHILCOLLINS VIRGIN 15 | 14 | COLIN JAMES  VIRGIN/A&M 15 | NEW| ANDREW LLOYD WEBBER THE PREMIER COLLECTION REALLY
7 | NEW| CRACKERS INTERNATIONAL EP ERASURE MUTE 16 | 17 | STEVE EARLE COPPERHEAD ROAD UNI/MCA USEFUL
8 | 12 | TAKE ME TO YOUR HEART RICK ASTLEY Rca 17 | 19 | OZZY OSBOURNE NO REST FOR THE WICKED COLUMBIA/CBS 16 | 12 | MICHEL SARDOU LA MEME EAU QUICOULE TREMA
9 | 8 | SMOOTH CRIMINAL MICHAEL JACKSON EPIC 18 | 20 | MELISSA ETHERIDGE  ISLAND/MCA 17 | 13 | MICHAEL JACKSON BAD ¢pic
10 | 3 | MISSING YOU CHRISDEBURGH A&M 19 | NEW | ANITA BAKER GIVING YOU THE BEST THAT I GOT ELEKTRA/WEA 18 | 16 | BONJOVI NEW JERSEY VERTIGO
11 | 4 | LEFT TOMY OWN DEVICES PET SHOP BOYS PARLOPHONE 20 | 15 | GEORGE MICHAEL FAITH COLUMBIA/CBS 19 | NEW| MYLENE FARMER ANSISOIT JE POLYDOR
12 | 10 | SAYALITTLE PRAYER BOMB THE BASS FEATURING MAUREEN 20 | NEW| JEAN MICHEL JARRE REVOLUTIONS DREYFUS/POLYDOR
RHYTHM KING/MUTE
:i 153 :ig?ovggn:g:(‘:g”:'|;&)§y M;:ACURWPHONOGRAM WEST GERMANY (Courtesy Oer Musikmarkt) As of 12/5/88 AUSTRALIA (Courtesy Australian Record Industry Assn.) Asof 12/11/88
15 | 19 | NATHAN JONES BANANARAMA LONDON SINGLES SINGLES
16 | 14 | JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE SUPREME 1 1 | DON'T WORRY, BE HAPPY BOBBY McFERRIN MANHATTAN 1 1 | DON'T WORRY, BE HAPPY BOBBY McFERRIN MANHATTAN
17 | 18 | STAKKER HUMANOID wESTSIDE 2 | 2 | TEARDRDPS WOMACK & WOMACK ISLAND 2 | 2 | AGROOVY KIND OF LOVE PHIL COLLINS wea
18 | 24 | KISSING AFOOL GEORGE MICHAEL EpiC 3 |NEW| ORINOCO FLOW ENYA wea 3 | 3 | WHEN A MAN LOVES A WOMAN JIMMY BARNES FESTIVAL
19 | 9 | TWIST AND SHOUT SALT-N-PEPA FFRR/LONDON 4 | 3 | AGROOVY KIND OF LOVE PHIL COLLINS wEa 4 | 5 | THEONLYWAYISUP YAZZ & THE PLASTIC POPULATION cBs
20 | 34 | BURNING BRIDGES (ON & OFF) STATUS QUO VERTIGO/PHONOGRAM 5 | NEW| TWOHEARTS PHIL COLLINS wEA 5 | 9 | IFICOULD 1927 wea
21 | 11 | REALGONEKID DEACON BLUE cas 6 | 6 | BIGFUN INNER CITY/KEVIN SAUNDERSON VIRGIN 6 | 4 | NOTHING CANDIVIDE US JASON DONOVAN FESTIVAL
22 |NEW | GOODLIFE INNERCITY 10 RECORDS/VIRGIN 7 13 | STDP SAM BROWN A&M/DGG 7 19 | KOKOMO THE BEACH BOYS wEA
23 | NEW | FINE TIME NEW ORDER FACTORY 8 | 4 | DON'TTALKDIRTY TO ME JERMAINE STEWART VIRGIN 8 | 8 | IWANTYOURLOVE TRANSVISION VAMP weA
24 | 37 | DOWNTDWN'88 PETULA CLARK PRT 9 9 SMOOTH CRIMINAL MICHAEL JACKSON EPIC 9 6 WILD, WILD WEST THE ESCAPE CLUB WEA
25 | 33 | KOKOMO BEACHBOYS ELEKTRA 10 | 11 | STAND UP FOR YOURLOVE RIGHTS YAZZ BLOWUP 10 | 10 | BRING ME SOME WATER MELISSA ETHERIDGE FESTIVAL
26 | 15 | HE AIN'TNO COMPETITION BROTHER BEYOND PARLOPHONE 11 | NEW| BRING ME EDELWEISS EDELWEISS GiG 11| 7 | DESIRE U2 restivaL
27 | 21 | JE NE SAISPAS POURQUOI KYLIE MINOGUE PwL 12 5 ONE MOMENT IN TIME WHITNEY HOUSTON aRISTA 12 12 | TOUCH NOISEWORKS ces
28 | NEW | YOU ARE THE ONE A-HA WARNER BROS. 13 7 DOMINO DANCING PET SHOP BOYS PARLOPHONE 13 | 15 | DON'T NEED LOVE JOHNNY DIESEL & THE INJECTORS FESTIVAL
29 | 17 | STAND UP FOR YOUR LOVE RIGHTS YAZZ BiG LiFE 14 | 8 | SECRETLAND SANDRA VIRGIN 14 | 16 | ISTILL LOVE YOU (JE NE SAIS PAS POURQUOI) KYLIE MINOGUE
30 [NEW | LOCO IN ACAPULCO FOUR TOPS ARISTA 15 | 14 | JE NE SAIS PAS POURQUOI KYLIE MINOGUE pwL FESTIVAL
31 |NEW| BORN TO BE MY BABY BON JOVI VERTIGO/PHONOGRAM 16 | 10 | UNDER MY SKIN BLUE SYSTEM HANSA 15 13 | BAD MEDICINE BON JOVI POLYGRAM
32 | 31 | EHCHANTED LADY THE PASADENAS cas 17 | 12 | NEVER TRUST A STRANGER KIM WILDE mCa 16 | 11 | SOEXCELLENTIGOIGO KYLIE MOLE cCBS
33 | 22 | GIRL YOU KNOW IT'S TRUE MILLI VANILLI COOLTEMPO/CHRYSALIS 18 | 17 KEmﬂf&g&%}m&m&mm MIR GESAGT STEPHAN REMMLER 17 | 18 | STOP YOUR FUSSIN' TONICHILDS FESTIVAL
34 | NEW | FOUR LETTER WORD KIMWILDE mca 18 | 17 | SIMPLY IRRESISTIBLE ROBERT PALMER emi
35 | 26 | BREATHE LIFE INTO ME MICA PARIS 4TH & B'WAY/ISLAND ;z i: :’;‘é:ﬁi’g az;z:ﬁ:e:ﬁt:zipgssc?\i” AR 19 |NEW | SWEET CHILD 0’ MINE GUNS N’ ROSES wea
36 | 23 | SHE MAKES MY DAY ROBERT PALMER EmI ALBUMS 20 |NEW | THAT'S WHEN | THINK OF YOU 1927 wea
37 | 32 | LOVEHOUSE SAMANTHA FOX JIvE o | TR iR AT ALBUMS
38 |NEW | 9 AM. (THE COMFORT ZONE) LONDONBEAT ANXIOUS/RCA 2 1 DIE ARTZE NACH UNS DIE SINTELUT—LIVE s 1 | NEW| JIMMY BARNES BARNESTORMING FESTIVAL
s ORISR SIe ) (RO MRAREY 3 | 3 | DIRESTRAITS MONEY FORNOTHING POLYSTAR 2 | 1 | U2 RATTLEANDHUM FESTIVAL
40 | NEW | CHRISTMAS SONG/THANK YOU ... ALEXANDER O'NEAL TABU 4 | 4 ]CHRIS DE BURGH FLYING COLOURS  atay/oGe 3 | 2 | INXS KICK wea
ALBUMS 5 | 10 | SOUNDTRACK BUSTER wea 4 | 7 | 1927 ...ISH wea
1 1 | VARIOUS NOW 13! EMI/VIRGIN/POLYGRAM 6 | 6 | PETSHOP BOYS INTROSPECTIVE PARLOPHONE 5 | 3 | JOHNFARNHMAM AGE OF REASON BMG/RCA
2 | 2 | KYLUEMINGGUE KYLIE—THE ALBUM pwL 7 | 5 | WOMACK & WOMACK CONSCIENCE ISLAND 6 | 9 | SOUNDTRACK COCKTAIL wea
3 | 3 | CLIFFRICHARD PRIVATE COLLECTION emi 8 | 11 | TRACYCHAPMAN TRACY CHAPMAN ELEKTRA 7 | 4 | DIRESTRAITS MONEY FORNOTHING POLYGRAM
4 | 4 | VARIOUS THEPREMIERE COLLECTION REALLY USEFUL/POLYDOR 9 | 9 | CHRISREA NEW LIGHT THROUGH OLD WINDOWS MAGNET 8 [NEW| TRAVELING WILBURYS VOLUME ONE wea
5 | 5 | DIRESTRAITS MONEY FORNOTHING VERTIGO/PHONOGRAM 10 | 8 | JENNIFERRUSH PASSION ces 9 | 5 | NOISEWORKS TOUCH cBS
6 6 FLEETWOOO MAC GREATEST HITS WARNER BROS. 11 15 | YELLOW FLAG FONTANA/PHONOGRAM 10 | NEW | VARIOUS SMASHHITS '88 Em
7 | 14 | BANANARAMA THE GREATEST HITS COLLECTION LONDON 12 | 7 | DIETOTENHOSEN EIN KLEINES BISCHEN HORRORSCHAU VIRGIN 11 | 6 | MELISSA ETHERIOGE MELISSA ETHERIDGE FESTIVAL
8 |NEW| RICK ASTLEY HOLD ME IN YOURARMS rCa 13 | 19 | ENGELBERT IN LIEBE—ENGELBERT wHITE 12 | NEW| BRYAN FERRY/ROXY MUSIC THE ULTIMATE COLLECTION Emi
9 | 8 | BRYAN FERRY/ROXY MUSIC THE ULTIMATE COLLECTION EG/VIRGIN 14 | 13 | ERST ALLGEMEINE VERUNSICHERUNG KANN DENN SCHWACHSINN 13 1 10, TONI CHIIDS, UNION FesTivaL
10| 7 | YAZZ WANTED eicure SUENDE SEIN? emi 14 | 11 | TRACYCHAPMAN TRACY CHAPMAN WEA
11 24 | PET SHOP BOYS INTROSPECTIVE PARLOPHONE 15 12 | BAP DA CAPO em 15 | NEW | SOUNDTRACK IMAGINE—THE MOVIE Emi
12 | 13 | HUMAN LEAGUE GREATESTHITS VIRGIN 16 | 14 | BOBBY McFERRIN SIMPLE PLEASURES MANHATTAN Gl e N Wi e
13 | 10 | VARIOUS SOFT METAL STYLus 17 |NEW| SAM BROWN STOP Asm o ST
14 | 12 | VARIOUS THE GREATEST HITS OF 1988 TeLsTaR 18 | NEW| RONDO VENEZIANO POESIA DI VENEZIA BaBY 17 | 14 | CHRISREA NEW LIGHT THROUGH OLD WINDOWS wea
15 | 16 | CHRISREA NEW LIGHT THROUGH OLD WINDOWS wea 19 | NEW| MUNICH SYMPHONIC SOUND ORCHESTRA POP GOES CLASSIC 18 1 12 | THE COMEOY COMPANY THE COMEDY COMPANY ALBUM  CaS
16 | 18 | INXS KICK MERCURY/PHONOGRAM POLYSTAR 19 | 17 [ GUNS N'ROSES APPETITE FOR DESTRUCTION weA
17 | 15 | CHRISDE BURGH FLYING COLGURS A&m 20 | 17 | HERBERT GROENEMEYER OE Em 20 | 15 | JOE SATRIANI SURFING WITH THE ALIEN cas
18 9 | BROTHERBEYOND GET EVEN PaRLOPHONE
19 | 19 | WET WET WET THE MEMPHIS SESSIONS  PRECIOUS ORG/PHONO ITALY (Courtesy Musica & Dischi As of 12/5/88 FRANCE  (Courtesy of Eurape 1) As of 12/3/88
20 | 11 | PINKFLOYD DELICATE SOUND OF THUNDER EMI SINGLES SINGLES
21 | 25 | BROS PUSH cBs 1 1 [ IDONT WANT YOUR LOVE DURAN DURAN Emi 1 2 | POURVU QU'ELLES SOIENT DOUCES MYLENE FARMER POLYDOR
22 | 26 | MICHAEL JACKSON BAD EriC 2 | 6 | FACCIADAPIRLA CHARLIE ODEON 2 1 | AMOR DE MIS AMORES PACO AVREP/POLYGRAM
23 | 21 | U2 RATTLE ANDHUM IistanD 3 |NEW| EQUILAFESTA JOVANOTTI YO PRODUCTIONS/IBIZA 3 | 4 | SKETCHOFLOVE THIERRY MUTIN PATHE MARCONI
24 | 23 | VARIOUS BUSTER (ORIGINAL SOUNDTRACK) ViRGIN 4 | 2 | DESIRE U2 isLanD 4 | 3 | IMASHI GIANNA NANNINI POLYDOR
:2 NIE;” m:gblso"w%?;:fsv 'F’,‘:\‘;wggﬁ o rvsaLis 5 | 7 | DOMINO DANCING PET SHOP BOYS PARLOPHONE 5 | 9 | THEONLY WAYISUP YAZZ & THE PLASTIC POPULATION BIG LIFE
27 | 20 | VARIOUS THE HIT FACTORY VOLUME 2 saNfamt/put 6 | 5 | RIDINGONATRAIN THE PASADENAS cBS 6 | 13 | GIRLYOUKNOW IT'S TRUE MILLI VANILLI HANSA/BMG/CHRYSALIS
28 | 22 | ALEXANDER O'NEAL HEARSAY/ALL MIXED UP TABU 7 3 A GROOVY KIND OF LOVE PHIL COLLINS VIRGIN/WEA 7 8 TOUCHY A-HA WARNER BROS.
29 | 34 | BARBRA STREISAND TILL|LOVED YOU cBs 8 | 10 | SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA/BMG 8 | 11 | IOWEYOUNOTHING BROS cas
30 | 31 | PASADENAS TO WHOM IT MAY CONCERN cs 9 | 9 | ONEMOMENT INTIME WHITNEY HOUSTON ARISTA/BMG 9 | 17 | LES PARFUMS DE LAVIE ARTMENGO cBs
31 | 28 | KOOL & THE GANG THE SINGLES COLLECTION DE-LITE/PHONOGRAM 10 8 MIX REMIX JOVANOTTI YO PRODUCTIONS/IBIZA 10 | NEW | LA MEN EAUQUICOULE MICHEL SARDOU TREMA
32 | 27 | VARIOUS THE GREATEST LOVE TELSTAR 11 4 | YOU CAME KIM WILDE mca 11 | NEW | JOUR DE NEIGE ELSA ARIOLA/BMG
33 | 35 | VARIOUS BEST OF HOUSE '88 TELSTAR 12 12 | YEKE YEKE MORY KANTE BARCLAY 12 7 NUIT DE FOLIE DEBUT DE SOIREE cBS
34 | 33 TRAVELING WILBURYS  THE TRAVELING WILBURYS  WILBURY /WARNER 13 | 14 | RAGDOLL AEROSMITH GEFFEN 13 | 6 | UNROMAN D'AMITIE GLENN MEDEIROS/ELSA AMHERST/MERCURY
14 | 15 | THE ONLY WAY ISUP YAZZ & THE PLASTIC POPULATION BiG LIFE 14 | 20 | TRIBUTE THE PASADENAS ces
25Hx22 PAUk,fA’,f&'éR NEGOTIATIONS AND LOVE SONGS 19711986 15 | NEW| SMOOTH CRIMINAL MICHAEL JACKSON EpiC 15 | 19 | LAISSEZ NOUS RESPIRER FLORENT PAGNY PHILIPS/PHONOGRAM
36 | 36 | SALT-N-PEPA A SALT WITH A DEADLY PEPA  FFRR/LONDON 16 | 13 | TRIBUTE (RIGHT ON) THE PASADENAS cBS 16 5 | THEME FROM S-EXPRESS S-EXPRESS RHYTHM KING/MUTE
37 | NEW | ERASURE THE INNOCENTS MUTE 17 11 | DIMME DIMME LUCIO DALLA & GIANNI MORANDI BMG/ARIOLA 17 | NEW | SITU VEUX LE SAVOIR MARC LAVOINE AVREP
38 | NEW | JAMES LAST DANCE DANCE DANCE POLYDOR 18 |NEW | KISS ART OF NOISE FEATURING TOM JONES CHINA/POLYDOR 18 |NEW | JACK TO THE SOUND OF THE UNDERGROUND HIT HOUSE cBS
39 | 40 | ORIGINAL SOUNDTRACK DIRTY DANCING RCA 19 | NEW | SUSISCUSA CHARLIE ODEON 19 | NEW | LAISSEZ NOUS REVER HERBERT LEONARD wta
40 | NEW | THE PROCLAIMERS SUNSHINE ON LEITH CHRYSALIS 20 | 20 | SMALL WORLD HUEY LEWIS & THE NEWS CHRYSALIS 20 |NEW| LIVERPOOL PATSY Emi
BILLBOARD DECEMBER 17, 1988 53

WwWwWw.americanradiohistorv.com



www.americanradiohistory.com

300,000 Units Sold In 6 Weeks In Japan

Bon Jovi Album Sets Record

BY SHIG FUJITA

TOKYO Bon Jovi's “New Jersey”
album, released here Sept. 16, has
broken all sales records for a rock al-
bum.

More than 300,000 copies of the al-
bum were sold within six weeks of its
release. The previous record was held
by Van Halen’s “1984” album, which
sold 160,000 copies during a similar
period.

The handsome sales are attributed
to a heavy promotion campaign that
began Aug. 21 and is scheduled to
peak in the spring.

Its main features are TV commer-
cials and concerts by the band. Bon
Jovi is set to perform in the 50,000
seat Tokyo Dome Dec. 31 and Jan. 1,
according to Kimisada Kato of Nip-
pon Phonogram’s international reper-
toire department.

A TV commercial using the hit sin-
gle “Bad Medicine” and sponsored by
Sanyo will have been screened 10,000
times by year's end.

Sanyo signed Bon Jovi for its com-
mercials to obtain a youth-oriented
image. It is based in Osaka but plans

to expand into Tokyo and figures
that Bon Jovi, hugely popular among
members of the younger generation,
will enhance its image presentation.

Phonogram has endeavored to
head off import competition on CDs,
albums, and cassettes of the “New
Jersey” album by adding an extra
cut, “You Give Love A Bad Name,”
to the Japanese-pressed version of
the album. Kato believes this addition
has discouraged importers who ini-
tially intended to ship in large quanti-
ties of the album.

Phonogram has produced a Bon
Jovi videoclip for use on TV and in
record stores and Sanyo hardware
outlets. Also, an 83-minute video is
being screened in 60 venues.

Advertisements have been booked
in many music magazines, and
200,000 large posters were printed
for display in disk stores and Sanyo
hardware locations.

Kato discloses that of the 300,000
units sold, 200,000 are CDs and the
remainder are evenly divided be-
tween vinyl albums and cassettes.
The company is hoping to sell at least
500,000 copies of the album.

BMG To Open Office In Sweden In Jan.

STOCKHOLM, Sweden The Ber-
telsmann Music Group will open its
new office here Jan. 1, headed by
general manager Hans Breitholtz,
who was previously managing direc-
tor at Sonet Records.

The new company, to be known as
BMG Ariola, will feature an execu-
tive team consisting of marketing
manager Bengt Berg, who formerly
held a similar post at Mega Records;
RCA label head Mauritz Barwari-
kowski; and classical repertoire head
Hans Lindqvist.

Label managers for Motown,
Ariola, and Arista will be announced
shortly. Breitholtz anticipates that 18

employees will be on the company
payroll when the office opens next
month.

The company is setting up a new
joint-distribution venture with Poly-
Gram, Record Service, which will op-
erate from PolyGram’s existing dis-
tribution center.

Michael Jorgensen has been ap-
pointed BMG GM in Denmark. Previ-
ously, he worked for PolyGram and
ran his own company, It's Magic. In
Norway, Ehrling Johannessen, an-
other ex-PolyGram executive, will
serve as GM for BMG. BMG has yet
to announce its plans for Finland.

JOHAN LANGER

JVC Reports 9% Increase
In Sales For 6-Month Period

BY SHIG FUJITA

TOKYO The Japan Victor Co.
(JVC) says total sales from March
21-Sept. 30 were up 9% over those
from the same period last year,
from $2.33 billion to $2.53 billion.
Video and related equipment ac-
counted for 58% of sales, followed
by audio equipment with 20% and
television sets with 13%, while rec-

SALES UP IN PORTUGAL

(Continued from page 52)

Sousa says price levels have been
held steady by the multinational re-
cord companies operating in Portu-
gal, such as WEA, PolyGram, CBS,
and BMG. But an increase next year
seems inevitable because of EEC re-
quirements.

“High prices and government re-
straint on the consumer market are
barriers to the growth of the Portu-
guese record industry,” declares
Sousa.

ords and tapes accounted for only
3%.

Export figures rose from $1.20
billion last year to $1.25 billion de-
spite a strong yen, while domestic
sales increased 14%, from $1.13 bil-
lion in 1987 to $1.285 billion, repre-
senting 51% of total sales.

Growth areas in the domestic
market included S-VHS VCRs, vid-
eo movies, large-screen color TV
sets, and radio/cassette recorders
with CD players, all of which sur-
passed industry averages for in-
creased sales. Profits after tax rose
by 99%, from $24.49 million to $48.78
million. R

JVC says it is confident that
growth will continue, particularly in
the area of highly value-added prod-
ucts, such as video movies, large-
screen color TV sets, minicompo-
nent stereo sets, and radiocassette
recorders with CD players. Future
plans include the development of
audio/video equipment for cars and
professional audio/video equip-
ment.

" Selkirk CEO Meadows Resigns

Mclean Hunter Takeover Gets Go-A head

BY KIRK LAPOINTE

OTTAWA Selkirk Communica-
tions president and CEO George
Meadows, who took a temporary
leave of absence in October to put
together a bid to buy the company,
has resigned. The action came
shortly after a plan by communica-
tions firm Maclean Hunter to take
over Selkirk won a temporary go-
ahead from the federal competition
watchdog.

Meadows, who joined Selkirk last
year, has been replaced as CEO by
Montreal lawyer Donna Soble Kauf-
man. Roy O’Brien, Selkirk VP of ca-
ble and telecommunications, has
been made VP/GM, given a direc-
torship, and put in charge of day-to-
day operations of the company. Sel-

kirk owns 14 radio stations, three
television stations, and a cable oper-
ation.

Meadows isn’t leaving empty-
handed. He exercised his option to
buy 50,000 Class A shares of Selkirk
stock at $14.28 each. Under the
terms of its takeover bid—which
must still be approved by the Cana-
dian Radio-television and Telecom-
munications Commission—Maclean
Hunter would pay $41.58 for each of
those shares, which would net
Meadows a profit of $1.3 million.

Maclean Hunter upped its bid on
the shares shortly before Meadows
resigned. Meadows says he and
Kaufman “mutually agreed” to his
resignation after a Selkirk board
meeting.

The bid for Selkirk is the highest

in Canadian broadcast history. For
Maclean Hunter to win final approv-
al, it would have to agree to sell
some of its broadecast holdings. The
federal competition watchdog has
expressed concerns that Maclean
Hunter would otherwise have too
strong a presence in markets where
it has multiple holdings.

As of press time, word was still
being awaited on how successful
Maclean Hunter has been in per-
suading shareholders to tender
their holdings. It was expected that
the company would get more than
95% of the shares in the nonvoting
category.

Selkirk’s directors hold 80% of the
voting shares and are expected to
tender them if the deal receives the
go-ahead from the CRTC.

MAPLE
BRIEFS

"EISON VIDEOVEND LTD. will
be placing 200 of its Amazing Video
Machines in Toronto-area conve-
nience, drug, and supermarket stores
and gas stations in the coming
weeks. The company plans to have a
total of 400 of the machines installed
throughout Ontario by early 1989.

ELMER HILDEBRAND is the new
chairman of the Canadian Assn. of
Broadcasters. Hildebrand is presi-
dent of Golden West Broadcasting in
Altona, Manitoba . .. Kellie Edgar is
the new music director at CJEZ-FM
Toronto ... Chris Sheppard is the
new music director at CFNY-FM
Brampton, Ontario, replacing Ivar
Hamilton, who was named Ontario
promotional rep for PolyGram ...
Karen Gordon, a longtime PolyGram
rep, has returned to radio as the host
of a new CBC-FM music show ...
Cathy Hahn, former BMG national
publicist, is now marketing and pro-
motion chief at Montreal-based Auto-
graph Records.

APPROXIMATELY 700 PEOPLE
turned out for a Nov. 23 tribute to re-
tailer Sam “The Record Man” Snider-
man in Toronto. Among the perform-
ers were opera singer Maureen For-
rester, pianist Frank Mills, and
guitarist Liona Boyd.

PENTA ENTERTAINMENT INC.
has signed Alfie Zappacosta, a one-
time Juno winner who wrote and per-
formed the song “Overload” on the
“Dirty Dancing” soundtrack. Zappa-
costa, who has two Capitol albums
under his belt, is due to release his de-
but Penta disk next year.

AGINCOURT PRODUCTIONS
Ltd.’s new 65,000-square-foot produc-
tion center opened Nov. 9 outside To-
ronto. Its the largest full-service one-
stop video duplicator in Canada. It
has the potential for 3,200 slaves and
10 high-speed duplicators.

AN ADVISORY BOARD has been
created to foster the federally funded
Sound Recording Development Pro-

gram.

MEMBERS OF Loverboy, Colin
James, Paul Hyde, Bill Henderson,
Erroll Starr, Brian Vollmer, and oth-
ers were present at sessions for
“Some Hearts Reach High,” the Paul
and Elizabeth Janz song for The
Make-A-Wish Foundation, which
grants wishes of children with an in-
curable illness. MCA has issued the
recording and donated net profits
and associated royalties to the foun-
dation.

BLUE RODEO, Liona Boyd, Tu, and
Louisa Florio won direct board ap-
proval for funds from the Foundation
To Assist Canadian Talent On Rec-
ords. It’s one of the foundation’s
higher-profile funds, sponsored by
the government and broadcast indus-
try, but it's out of money for the fis-
cal year ending March 31, 1989. Only
a few of the foundation’s funds have
any money left.

TELESAT CANADA will launch a
new independent radio network in
early 1989. Canadian Radio Networks
will use Telesat’s satellites to provide
adult contemporary music, special-in-
terest features, and DJ service free
to stations in return for commercial
time. The service is part of Telesat’s
RadioNet 2 service, a digital stereo
sound service. CRN chief Chuck
Camroux expects about 20 stations to
sign on by early 1989. Programming
will be based in southern Ontario.

NORMAN MILLER, former direc-
tor of CBS Masterworks and Jazz
Product in Canada, has been promot-
ed to senior director, marketing, for
CBS Music Products Inc. He replaces
Dave Platel, who recently went to
BMG Music Canada Ltd. Also upped
at CBS are Bill Bannon, who takes on
jazz in addition to his country and
adult contemporary product duties.
Karen Hunter gets a new role as
manager, national accounts and tele-
vised marketing. Valerie Lapp adds
artist relations to her portfolio as
manager of media, while Chris Nas-
len becomes manager, merchandis-
ing and video services.

BROOKES DIAMOND, the manag-
er for Rita MacNeil, says that not
much attention is being paid to his
Halifax, Nova Scotia, singer. She’s a
legitimate adult contemporary phe-
nomenon in Canada these days, with
record sales now topping 300,000 for
her two albums, and a strong con-
tender for a release below the border.
Not to be underestimated, MacNeil
has won over audiences wherever she
has played.

Maple Briefs features short items
on the Canadian music industry.
Information should be submitted
to Kirk LaPointe, 83 Hamilton
Ave. N., Ottawa, Ontario, Canada
K1Y 1BS.

Will Also Distribute Sony Home Video

CBS Creates Publishing Go.

OTTAWA The CBS operation in
Canada has made two significant
moves, re-entering the music pub-
lishing business and assuming dis-
tribution of Sony Home Video.

Only weeks after SBK Songs

. closed its Canadian office and a cou-

ple of years after it assumed control
of CBS songs, opportunities for
composers have widened once
again, this time with the creation of
CBS Music Publishing. Hired to

head the company-were ex-SBK
president Wayne Patton and Sandy
Power, who was Patton’s assistant
at SBK as well.

Patton and Power are currently
on the lookout for signings. Also,
they will administer a catalog of
songs retained by the CBS organi-
zation.

Meanwhile, effective immediate-
ly, CBS has taken over distribution
of the Sony Home Video line.
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Emotions Can Guide, But Shouldn’t Overwhelm

A i

Dos & Don’ts Of Picking An Adviser

BY JANET DERRICK

This is another in a series of
guest columns on legal and fi-
nancial topics. This week’s col-
umnist, Janet Derrick, is a con-
sultant with RAF Financial
Corp. in Chicago. She is also a
pariner with
Linda Walker in
Derrick-Walker
International, a
nonprofit tutor-
ing service that
TUNS Seminars
Jor would-be in-
vestors from the entertainment
‘and sports industries.

Emotion is not supposed to fig-
ure at all in the investing process.
Money is serious business, say the
experts. Check your feelings at the
door.

However, in our experience
working with clients, the over-
whelming reality is that emo-
tions—gut instincts, impressions,
needs, and desires—are the prima-
ry bases of most financial deci-
sions, including the selection of a
broker or a financial adviser. And
this is not necessarily a bad thing,

if you don’t let your feelings get
the better of you.

Here are some simple dos and
don’ts when it comes to letting
your emotions be your guide:

® You wouldn’t choose a doctor
who was randomly calling people
all over town to drum up business,
so why be less discriminating in
choosing your broker? ‘“Cold
calls” are a popular tool among
stockbrokers for building their cli-
ent lists. Although the telephone
presentation may be smooth and
the logic impeccable, there’s no es-
caping the fact that investing your
hard-earned money on the basis of
a phone call is a good way to lose
it. In investing, as in many other
things, seeing is believing.

eEntertainment industry clients
tend to live high-profile lives.
That’s the plus and minus of the
business. But there are some de-
tails of your private life that just
don’t belong in the morning tab-
loid, and one of those details is
your financial position. A good
rule: the higher the professional
profile, the lower the business pro-
file. It’'s not easy to measure the
discretion of a potential financial
adviser, but you might try leaking

a piece of information that is rela-
tively trivial to you but would
make a juicy gossip item. If the
news comes back to you on Page 3
over your morning coffee, then
start looking for another soul of
discretion.

eGet back to basics. A firm
handshake, a simple answer to a
simple question, the ability to look
someone straight in the eye. These
little things can mean a lot. Most
important, beware of the words
“You don’t need to know that.”
When a potential adviser utters
that phrase, head for the door.

eTake an afternoon to watch a
potential financial adviser in ac-
tion. Brokerage firms, for exam-
ple, constantly run seminars,
workshops, and networking ses-
sions. Don a disguise, slip into a
seat in the back of the room, and
observe your candidate as he inter-
acts with others. Does he appear
as sincere as he does when he’s
pitching his services to you? Ask
yourself the $64 question: “Would
I buy a used car from that per-
son?”

eDon’t be too quick to put all
your eggs in one basket. Unless
you’re 100% sure of your adviser’s
integrity and business judgment,
consider dividing your investable

BY MARK MEHLER

NEW YORK In a bullish assess-
ment of the entertainment indus-
try at Mabon, Nugent & Co.’s
third annual Research Confer-
ence here, Warner Communica-
tions Inc. senior VP Geoffrey
Holmes reserved his fondest
words for recorded music.

“There is no entertainment
business better than the record
business,’”’ said Holmes, who
oversees recorded-music opera-
tions, acquisitions, and overall in-
ternational affairs at WCI.
“There is no requirement for
working capital, demographic
trends in the U.S. are favorable
..., the baby-boomers are stay-
ing with us, and there has been
an explosion of new retail stores.
Also, [English-language music]
is increasing its share of market
in virtually every country in the
world.”

Holmes said that in France and
Japan, for example, the English-
language-music share is nearly
40% and growing. Overall, inter-
national markets now account
for more than two-thirds of rec-
ord industry revenue, he said.

For WCI, the news is even bet-

WCGI VP Holmes: ‘There’s
No Biz Like Record Biz’

“corded-music and music-publish-

Holmes said. Recent purchases
include the Teldec label in West
Germany and Magnet in the UK.
Another big plus, added
Holmes, is the heavy cash flow
generated by musie.
‘“Wall Street expects us [re-

ing operations] to earn $300 mil-
lion this year,” he said. ‘““That
would be $350 million net free
cash flow, or nearly 20% more
free cash than [operating] earn-
ings.”

Holmes pointed to Thorn
EMI's bid to acquire SBK Enter-
tainment World as one validation
of WCI's entry into music pub-
lishing via the $275 million pur-
chase of Chappell Music.

“At the [net publisher share]
multiple that Thorn EMI is re-
ported to be willing to pay, you
could put a market value of $1
billion on Warner-Chappell,” he
said.

WCI’s businesses, which also
include theatrical films, home
video, and cable TV, are relative-
ly immune to recession, Holmes
concluded. The Wall Street per-
ception that entertainment is a
cyclical industry is contradicted
by the fact that the business has

assets among two or more ac- ter, suggested Holmes, since the had only two down years in the
counts. We’ve known entertain- company’s 10% international past four decades, he said.
ment industry investors who have market share gives it enormous “I can only hope the invest-
gone to great lengths to find the room for growth overseas. mentindustry will begin to focus
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS right financial adviser only to wind Warner is looking at additional on cash flow [rather than] take-
COURTESY OF up poorer. If you can’t be sure, be label acquisitions in Europe, overs,” said Holmes.
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas safe.
New York, N.Y. 10019, (212) 713-2000
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POP

THE SAINTS

Prodigal Son

mooucst Chris Bailey, Brian McGee

TVT 212

Aussie Banley and his band of merry
men come back with a consistently
enjoyable effort. Perky horns and
jaunty melodies often belie serious
lyrical content and make such tunes
as “Sold Out” and “Music Goes
Round My Head” (the old Easybeats
ditty) pure delights. Should have a
nice long run on college radio as well
as with some album rock stations.

ART GARFUNKEL

Garfunkel

PRODUCERS: Various

Columbia 45008

Though sales on his last few albums
have hardly soared, this pleasing 12-
song collection could definitely appeal
to those in the mood for a mellow
feast of indentifiable tunes.
Noticeably missing in action is “My
Littie Town,” from the ‘‘Breakaway”
LP.

BETTE MIDLER

Beaches: Original Motion Picture Soundtrack
PRODUCER: Arif Mardin

Atlantic 81933

The Divine Miss M returns with a
widely varied soundtrack to her new
Touchstone flick and co-writing
credits on the saucily Teutonic ‘‘Otto
Titsling” and the technopop “Oh
Industry.” Covers include a lovely
string-laden version of Randy
Newman'’s “I Think It's Going To
Rain Today,” a languid remake of
“Under The Boardwalk,” and fresh
takes on oldies “The Glory Of Love,”
“Baby Mine,” and “I've Still Got My
Health.”

TANITA TIKARAM

Ancient Heart

PRODUCERS: Peter Van Hooke & Rod Argent
Reprise 25839

U.K. vocalist exhibits mature pipes
and a simple yet sophisticated writing
style on her debut. Lots of help here
from such sidemen as Argent, Van
Hooke, David Lindley, and Mark
Isham. Hard to pigeonhole her elusive
sound; it could take with the same
listeners who were drawn to Toni
Childs. Great promise here.

THE DEAD MILKMEN

Beelzebubba

PRODUCER: Brian Beattie, Mike Stewart
Enigma/Fever 7 73351

Third album from these Philly
goofballs is rife with entertaining
comedy-rock tunes like “Stuart,”
“Punk Rock Girl,” and “Ringo Buys
A Rifie,” but clever, catchy melodies
are equally evident on such tracks as
“I Walk The Thinnest Line,” “The
Guitar Song,” and the Dylanesque
“Howard Beware.” Best title: the self-
pitying “Everybody’s Got Nice Stuff
But Me.”

THE GO-BETWEENS

16 Lovers Lane

PRODUCER: Mark Wallis

Beggars Banquet Capitol C1-91230

Coed Australian quintet puts over a
subtle acoustic-based sound on latest
recording, which may be its best. Ups
and downs of romance are tellingly
charted in such superior tracks as
ballad “Quiet Heart” and more upbeat
“Love Goes On!” Fine album could
build from an alternative base if
singles are worked cunningly.

ERIC AMBEL

Roscoe's Gang

PRODUCERS: Lou Whitney & Eric Ambe
Enigma 7 73329

Ambel, guitar gunslinger for New
York’s Del-Lords, steps out on his
own with this shaggy but highly

entertaining solo project, which
includes some wisely chosen covers
(“If You Gotta Go, Go Now,” Swamp
Dogg’s “Total Destruction To Your
Mind”) and strong originals. Musical
assists are provided by Syd Straw,
Whitney, and other members of the
late lamented Morells of Missouri.

VARIOUS ARTISTS

The British Invasion: The History Of British Rock,
Vols. 14

REISSUE PRODUCER: Harold Bronson

Rhino R1-70319-70322

Long a rabid Anglo-rock fan, Rhino
supremo Bronson has done a fine job
of putting together this solid overview
of English hits. The big three—the
Beatles, Stones, and Who—aren’t
here, but everybody from the Kinks
on down is represented, from beat
stars to one-hit wonders. Collection
can’t miss with nostalgic baby
boomers who grew up on the stuff;
Christmas timing will help. CD issues
all contain extra tracks. Yeah, yeah,
yeah!

DIANNE DAVIDSON

Breaking All The Rules

PRODUCER: Davidson

Second Wave/Olivia 22011

Former Janus Records artist releases
first album in more than a decade on
Second Wave, Olivia Records’ pop
crossover label. Davidson’s powerful,
intense vocals shine throughout,
especially on covers of ‘“Built For
Comfort” and “Song Of Bernadette.”
1f pushed properly, “Tonight I'll
Dream That You Care” would fit in
perfectly on progressive country
stations.

VARIOUS ARTISTS

Ten Of A Kind

PRODUCERS: various

RCA 8567

CMJ sampler of top unsigned bands
should send A&R folks scampering to
far corners to check out some of the
entries. Results range from basic
garage rock of the Titanics to folk
with Lazy Susan to top 40 ballads
with LaBlanc to the heavy metal of
Kid Crash. A natural for college and
alternative radio; in-store play could
generate sales.

BILLY RYAN AND BLACK IRISH

proDUCER: Kurt Kinzel

Ram Records

Heavy "70s influence a la Bachman-
Turner Overdrive rides through 10
bone-crushing rockers. Several strong
and radio-ready cuts; try “On My
Mind” or “Bid For Fantasy.”

PINETOP PERKINS

After Hours

PRODUCERS: Edward Chmelewski, Jerry Del Giudice
Biind Pig BP 3088

Decades of service with Muddy
Waters, Sonny Boy Williamson, and
others have honed Perkins’ blues
piano to perfection for his debut
album. Backed by New York club
band Little Mike & the Tornados,
Perkins shows style, chops, and
power.

JASON BECKER

Perpetual Burn

PRODUCER: Steve Fontano, Marty Friedman
Shrapnel Records SH-1036

One of the best guitar albums of the
year. Solo follow-up to “Speed Metal
Symphony”’— Becker’s acclaimed
album with Friedman— tempers

‘speed with taste while setting a

standard for young guitarists to
follow.

THE WILD CARDS

Cool Never Coid

PRODUCER: Jetf Eyrich

Dali/Chameleon D1-74767

Energetic L.A. club band offers a
debut that gives some indication of its
vigorous live shows. Band cleverly
melds swing, R&B, old-time
rock’n’roll, and Latin elements; band’s
version of Little Richard’s “The Girl
Can’t Help It” and original “House Of
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GUNS N’ ROSES

GN'R Lies

PRODUCERS: Guns N' Roses, Mike Clink

Geffen GHS 24198

One for the fans, all 5 million or so of
them. First-side tracks on eight-cut
EP are excerpted from the band’s
rare and raw 1986 live EP on Uzi
Suicide; second side is made up of
four acoustic-based tracks recorded
this year. Such numbers as “Used To
Love Her” and “One In A Million”
won’t endear group to feminists or
gay activists; ballad “Patience” will
bathe the airwaves in edited form. A
solid product stopgap that stands on
its own.

NEIL DIAMOND
The Best Years Of Our Lives

PRODUCER: David Foster
Columbia 45025

Diamond'’s first studio album in more
than two years will no doubt benefit
from his current HBO special and
upcoming tour, but aided by celebrity
producer Foster, much of the material
stands up just fine on its own. Lush,
romantic ballads “This Time,"
“Hooked On The Memory Of You,"
and “Long Hard Climb” are best AC
bets, but the jangly guitars of
“Everything’s Gonna Be Fine” bring
back fond memories of the Diamond
of yore.

Cards” are the best demonstrations of
its house-rocking bop.

THE BELMONTS

The Season Of Harmony

PRODUCERS: Fred Milano, Warren Gradus, George
David Weiss, Tony Wells -

Uptown 1007

For those still in search of more
holiday cheer, here come the
Belmonts, ringing in the season with
eight original and traditional a
cappella tunes. Kids will love “The
Annual Animal Christmas Ball.”

BLACK

SLICK RICK

The Great Adventures Of Slick Rick

PRODUCERS: Ricky Waiters; Jason Mizell; Hank
Shockiee & Eric Sadier

Def Jam/Columbia 40513

Good-spirited, lighthearted rap rules
on this debut album. Bring your sense
of humor for tunes like “Treat Her

Like A Prostitute.” “Teenage Love”
and “Mona Lisa” should certainly
have broad-based appeal; explicit
lyrics will prohibit play of other

JAZZ
R, IR

BIREL) LAGRENE

Foreign Affairs

PRODUCER: Steve Khan

Biue Note 90967

Lagrene’s Blue Note debut proved the
French guitarist has brilliant chops.
This time he also shows an ear for
adventure, but not at the expense of
accessibility; early radio response is
hot. Guided by fellow guitarist Khan,
Lagrene finds an enticing space
somewhere between the rolling
textures of early Weather Report and
John Scofield’s diverse terrain.

i RECOMMENDED

SADAO WATANABE

Elis

PRODUCER: Sadao Watanabe

Eiektra 60816

Veteran alto saxophonist takes a
Latin holiday in Rio de Janeiro,
leading a small band of able Brazilian
sidemen. Bossa nova enthusiasts will
enjoy the smooth strains of
“Manhattan Paulista,” “Paciéncia”
and the breezy title track, while guest
vocalist/guitarist Toquinho sets the
perfect tone with “Made In Coracao.”

JACK WALRATH

Wholly Trinity

PRODUCERS: Jack Walrath, Jimmy Madison. Chip
Jackson

Muse MR 5362

Intense effort by unusually
structured trio—trumpet, bass, and
drums—draws at least some
inspiration from Ornette Coleman.
Former Mingus trumpeter Walrath’s
inspired approach here verges on the
cerebral at times, but interaction
between trio members Walrath,
Jackson, and Madison ultimately
provides one hot date.

RICKIE COLE

E Signature

PRODUCERS: Ben Sidran, Richie Cole

Milestone M-9162

Second label venture by saxophonist
Cole echoes its predecessor’s
eclecticism—on two tracks featuring
the Mega-Universal Saxophone
Orchestra (Cole’s various saxes
overdubbed six times) and elsewhere
with steel drum player Andy Narrell.
Effort should garner some new fans
while perhaps puzzling a few
longtimers.

BRANDON FIELDS

The Traveler

PRODUCERS: Brandon Fields, Gina Kronstadt, Bili
Meyers

Nou 8811-1

Saxophonist’s album boasts the cream
of L.A. sessioneers in set aimed
squarely at Wave-style fusion radio
formats. Well-played, polished
material should ensure chart action.

BOBBY PREVITE

Claude's Late Morning

PRODUCER: Bobby Previte

Gramavision 18-8811
Percussionist/keyboardist’s second
album conjures up clever sonic
landscapes shaped by off-the-wall
arrangements that never fail to
swing. A solid backing group that
features Bill Frisell and Wayne
Horvitz sails through the rococo
styling of the title track, the hypnotic
“One Bowl,” and the enduringly
beautiful “Fu'st Song For Kate” and
“Ballet.”

CARLA BLEY & STEVE SWALLOW

Duets

PRODUCERS: Carla Bley & Steve Swaliow
Watt/ECM 20

Longtime collaborators indulge
themselves on a lyrical but not
terribly distinguished round of duets.
How one takes to this set will likely
depend on listener’s opinion of Bley's
cerebral and somewhat remote piano

style.

COUNTRY
e e

DAVID GRISMAN

Home Is Where The Heart Is

PRODUCER: David Grisman

Rounder 0251/0252

This is one of the best bluegrass
albums to emerge in recent years. An
avowed tribute to the stark beauty of
traditional bluegrass, the two-record
set of standards features
performances by Doc Watson, Ricky
Skaggs, Red Allen, J.D. Crowe, Del
McCoury, Herb Pedersen, Grisman,
and many other familiars.

DELIA BELL & BILL GRANT

Following A Feeling

PRODUCERS: Ken irwin, Bill Grant

Rounder 0257

This duo freely adapts recent country
songs to its basic bluegrass
repertoire—and does so with exquisite
taste and feeling. Best cuts: “No One
Mends A Broken Heart Like You” (a
hit for Barbara Mandrell) and “Won't
You Come And Sing For Me.”

CLASSICAL
RECOMMENDED

MESSIAEN: DES CANYONS AUX ETOILES;
OISEAUX EXOTIQUES; COULEURS DE LA CITE
CELESTE

Paul Crossiey, London Sinfonietta, Salonen
CBS M2K 44762

Messiaen’s musical syntax may no
longer startle, but his remains a
unique voice that can stimulate and
soothe. The 12-movement “Canyons”
is the major work and explores its
fantastic message with fascinating
instrumental textures. Spectacular
sound.

MUSIC FOR LIFE

Bernstein, Horne, Levine, Yo-Yo Ma, Pavarotti,
Perahia, Price, Ramey

Deutsche Grammophon 427 386

An overflowing cornucopia of talent
who joined in a benefit concert at
Carnegie Hall last year for AIDS
victims. The live recording is variable,
but contains especially vivid
performances by Pavarotti, Horne,
Perahia, Bernstein, and Yo-Yo Ma. A
memorable package that advances the
cause of humanity . . . and music.

SPOTLIGHT: Predicted to hit top 10 on Bili-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

Alt albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.
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“This is the one we’'ve been waiting for. . .

The Perfect Christmas Record!!”’
—GUY ZAPOLEON

“It’'s Great. . . I'll let you know when m
playin’ it —SCOTT SHANNON
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RADIO REVIVES ‘SHOULDA-WOULDA’ HITS

(Continued from page 1)

Jose, Calif.; Birmingham, Ala.; Sacra-
mento, Calif.; and Orlando, Fla.

There is “Lady Lynda’” by the
Beach Boys, an obscure 1979 cut that
is now being played by top 40 WFLY
Albany, N.Y., MD Mike Morgan in
the absence of an official follow-up to
“Kokomo.”

And there is “88 Lines About 44
Women” by the Nails—which, like
“Red Red Wine’’ and ‘“‘Forever
Young,” has been a modern rock sta-
ple for several years. After the tune
was used in an ad for the soft drink
Slice, both KIVA Albuquerque, N.M.,
and KZZP Phoenix, Ariz.—the sta-
tion best known for this sort of
thing—began playing it.

RCA VP/promotion Butch Waugh
sees the new spate of reactivations as
“just a case of people being aggres-
sive and trying to find records that
will give them an edge. If something
from the past works and still sounds
fresh, they’re going to use it. Obvi-
ously at this time of year, stations
have a lot to choose from. If stations
will do it now, with all the big guns
out, they’ll do it any time of the
year.”

What does that say about today’s
music? It depends on whom you ask.
“It’s not a sign that currents are
bad,” says Nationwide Broadcasting
national PD Guy Zapoleon, a well-
known advocate of what he calls
“woulda been, shoulda been’ re-
cords. “It’s just that you've got 10 or
more years of great music that may
have been too far ahead of its time or
that just got lost because there was
too much competition.”

But KRBE Houston MD Cheryl
Broz says that “in a way, there is a
shortage of new stuff. There’s a lot
of new product out, but it has no fla-
vor.” And Atlantic national director
of singles promotion Marc Nathan
says, “There are hit records, but
there are an awful lot of records that
are just kind of laying around the
middle of the charts that aren’t get-
ting the kind of rotation needed to

find out whether they’re hits.”

Nathan and Zapoleon were first
brought together on a reissue two
years ago when KZZP began playing
Trans-X’s “Living On Video.” That
song also became a hit in only a hand-
ful of markets, and Nathan says
there was still just as much resis-
tance to “Forever Young” this year
among less progressive program-
mers. But he says that other PDs
may be more comfortable with left-
field revivals than with some newer
chart material.

“In the case of new artists such as
Judson Spence, Ivan Neville, or may-
be even When In Rome and Boys
Club, the audience isn't familiar with
them at all. While they may be hit
records, they’re not megasmashes, so
their rotation isn’t primary at a lot of
stations. When PDs have records
that were proven hits where they
were played originally, they may feel
more comfortable giving them the ro-
tation needed.”

There are other factors. KRBE's
Broz thinks the success of UB40 and
Sheriff “is going to inspire a lot of
MDs to see what they can come up
with.” Zapoleon says the “integrity”
of KZZP’s list has meant a lot more
of its left-field records are now taken
seriously. And Nathan thinks the net-
work of programmers who use such
material has increased to the point
where major labels have to take no-
tice of songs.

How a label reacts to airplay for
several-year-old songs depends large-
ly on whether the act is still on its ros-
ter and when its next release is
scheduled. Nathan says that even as
a label priority, Alphaville ran into “a
problem of space” with Atlantic’s
other acts. He also says, however,
that Atlantic felt that any airplay
they could get on “Forever Young”
would help establish a new Alphaville
record due in March.

RCA’s Waugh, however, says he'll
watch KZZP to see how “88 Lines”
does before making a decision on re-

issuing it. “I'm not going to drop ev-
erything to work a Nails record at
this point,” he says.

Capitol VP of promotion John Fag-
ot says the reissue of “When I'm
With You” was “a combination of
having the right record and the time
to work it. If I had not had time ... 1
would have hesitated. But I'm in the
business of selling records. If I've got
a hit record that’s going to sell, I'll go
after it.”

But Fagot also calls reactivating
records “a little fad” that will eventu-
ally die down “because these were
not all overlooked hit records. There

aren’t that many diamonds out there
waiting to be uncovered. It just so
happens that Sheriff followed the
UB40 [record] and a lot of the same
people were involved, but are they
going to come up every month with a
No. 1 record that was overlooked?”
The new interest in “When I'm
With You” illustrates some of the
problems associated with reissues.
For one thing, when Fagot tracked
down the group members, he found
lead singer Fred Curci in Capitol’s
Canadian studios cutting demos with
a new group. (Two other members,
including songwriter Arnold Lanni,

A weekly look behind the
Hot 100 with Michael Ellis.

66

I.OOK AWAY’ BY Chicago
(Reprise) holds at No. 1 with a
large lead in both sales and air-
play points; its gain in points,
however, is insufficient for a bul-
let. The next four records, all bul-
leted, are jostling for the chance
to be No. 1, and Poison’s “Every

Rose Has Its Thorn” (Enigma)
looks like the best bet for next
week. In the teens, heavy traffic
causes “Finish What Ya Started”
by Van Halen (Warner Bros.) to
drop one slot despite gaining sales
and airplay points.

7]

WHEN I'M WITH YOU” by
Sheriff (Capitol) wins the Power
Pick/Airplay for the second week.
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locally” and wants “at least five or
six South Bay-only hits” in his top 20.

freshen the countdown approach by
playing only sections of some songs.

MCA 534
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are in Atlantic’s Frozen Ghost and
have “no intention”’ of reforming
Sheriff, Nathan says.)

Another problem is that the Sheriff
record forced KZZP to rework its use
of the image line “fresh new music.”
When listeners began saying that
they recognized the song from album
rock airplay the first time around, the
station came up with a new slogan,
“It doesn’t have to be new to be
fresh.” Meanwhile, KRBE’s Broz
says her listeners recognize the song
but that “they call and ask who did it
the first time. They’re not catching
on that it’s the same record.”

D HOT 100 SINGLES SPOTLIGHT

It is the most added record al-
ready on the chart, with 52 adds,
and scores impressive early
moves of 17-10 at BJ-105 Orlando,
Fla., 18-5 at KDWB Minneapolis,
and 3-1 at Y108 Denver. Accord-
ing to the past record of airplay
picks, it has a 58% chance of hit-
ting No. 1, but Capitol may dis-
continue pressing this 7-inch sin-
gle, which would hinder its chart
career, since it would be able to
amass only airplay points while
its competitors would have air-
play and sales to draw from.

The runner-up for the airplay
award is ‘“When The Children
Cry” by White Lion (Atlantic).
This, which should be the group’s
strongest to date, is already No. 1
at several stations, including
WDFX Detroit, Y95 Dallas,
KTUX Shreveport, La., and new
reporter KXXR Kansas City, Mo.

TWO GROUPS that scored their
first Hot 100 success with their
most recént singles are starting
off strongly with follow-ups. Brit-
ish duo Erasure jumps 15 places
to No. 69, fueled by 36 adds and
an early jump of 31-18 at 93Q
Houston for “A Little Respect”
(Sire). Information Society from
Minneapolis has moved from No.
98 to No. 48 in just four weeks
with “Walking Away” (Tommy
Boy). It looks strong at B97 New
Orleans (23-17), Power 105 Albu-
querque, N.M. (24-16}, and FM102
Sacramento, Calif. (22-17).

THE CROSSOVER of rap music
to the pop mainstream continues,
and indie labels continue to lead
the way. “Wild Thing” by Tone
Loc (Delicious Vinyl) makes the
biggest move of any record on the
chart, 25 places to No. 52. Its
strongest markets to date include
Phoenix (4-3 at KKFR), Las Ve-
gas (25-13 at KLUC), and Los An-
geles (16-10 at KIIS-FM). Seattle
rapper Sir Mix-A-Lot makes his
Hot 100 bow with ‘“Posse On
Broadway” (Nastymix), at No. 97.
It moves 22-17 at KTFM San An-
tonio, Texas, and 8-7 at KZZP
Phoenix.

Two other new artists make
their chart debuts: English/Scot-
tish quartet Fairground Attrac-
tion enters at No. 95 with its No. 1
U.K. hit “Perfect” (RCA), and an-
other international hit, “Doctorin’
The Tardis”’ by the Timelords
(TVT), enters at No. 94.
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HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

25 ALL THIS TIME (George Tobin, BMI)

85 ANCHORAGE (PolyGram Songs, BMI) WBM

74 ANGEL OF HARLEM (U2, ASCAP/Chappell, ASCAP)

64  ANOTHER LOVER (Atmo, ASCAP/Warner-Tamerlane,
BMI/Sizzling Blue, BMI) CPP/WBM

96 ANY LOVE (SBK April, ASCAP/Uncle Ronnie's,
ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP) HL

21  ARMAGEDOON IT (Bludgeon Riffola, ASCAP/Zomba,
ASCAP) HL

60 AS LONG AS YOU FOLLOW (Fleetwood Mac, BMI)
WBM

51 BABY CAN | HOLD YOU (SBK Aprit, ASCAP/Purple
Rabbit, ASCAP) HL

6 BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY (Almo,
ASCAP/Nuages Artists Ltd., ASCAP/Duchess,
ASCAP/Hustler's, ASCAP) HL/CPP

45 BACK ON HOLIDAY (MCA, ASCAP/Dresden China,
ASCAP/Ardavan, ASCAP/Dubin, ASCAP) HL

26 BAD MEDICINE (Bon Jovi, ASCAP/New Jersey

Underground, ASCAP/PolyGram, ASCAP/Desmobile,

ASCAP/SBK April, ASCAP) HL/WBM

BEST OF TIMES (Fall Line Orange, ASCAP/Johnny

Yuma, BMI) wBM

BORN TO BE MY BABY (Bon Jovi, ASCAP/New Jersey

Underground, ASCAP/PolyGram, ASCAP/Desmobile,

ASCAP/SBK April, ASCAP) HL/WBM

BOY, 'VE BEEN TOLD (Blue Dog, ASCAP/Cutting,

ASCAP)

CARS WITH THE BOOM (Musicworks, BMI/Henstone,

BMI)

CROSS MY HEART (Ensign, BMI) CPP

OESIRE (U2, ASCAP/Chappell & Co., ASCAP) HL

DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP

DOCTORIN' THE TARDIS (Chappell Music/MCA

Music/WB Music/EG Music)

OOMINO DANCING (Cage, ASCAP/10 Music/Virgin,

ASCAP) CPP

DON'T BE CRUEL (Hip Trip, BMI/Kear, BMI/Wil-He,

BMI) CPP

43 DON'T KNOW WHAT YOU GOT (TILL IT'S GONE) (Eve
Songs, ASCAP/Chappell, ASCAP) HL

15 DONT RUSH ME (Almo, ASCAP) CPP

75 DONT WORRY, BE HAPPY (FROM “"COCKTAIL") (Prob
Noblem, BMI) HL

13 EARLY N THE MORNING (Temp Co., BMI)

72 EDGE OF A BROKEN HEART (Chi-Boy,
ASCAP/Feesongs, BMI) CLM

2 EVERY ROSE HAS ITS THORN (Sweet Cyanide,
BMI/Willesden, BMI)

14 FINISH WHAT YA STARTEO (Yessup, ASCAP) CLM

70 FOREVER YOUNG (Rolf Budde, GmbH/Neue Welt

R 3

2 8 RENS &

Musikverlag Gmbh, ASCAP/Warner-Tamerlane, BMI)
WBM

73 FOREVER YOUNG (Rod Stewart, ASCAP/Intersong,
ASCAP/Special Rider, ASCAP/Kevin Savigar,
ASCAP/PSO Ltd., ASCAP) HL/CPP/WBM

39 GHOST TOWN (C ing Adult, BMI/Real
ASCAP/Screen Gems-EMI, BMI) WBM

66 GIRLS AIN'T NOTHING BUT TROUBLE (Zomba,
ASCAP)

3 GIVING YOU THE BEST THAT | GOT (All Baker's,

BMI/Alexscar, BMI/Eyedot, ASCAP) CPP

4 GROOVY KIND OF LOVE (Screen Gems-EMI, BMI)
WBM
HANDLE WITH CARE (SBK April, ASCAP) CPP

S8  HIPPY HiPPY SHAKE (FROM “COCKTAIL™) (Jonware,
BMI) CPP

35 HOLDING ON (F.S.Limited, PRS/Warner-Tamerlane,
BMI/Willin' David, BMI/Blue Sky Rider, BMI) WBM

8 HOW CAN | FALL? (Virgin, ASCAP) CPP

7 | DON'T WANT YOUR LOVE (Skintrade,

HOT 100 SINGLES ACTION
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
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SHE WANTS TO DANCE. ..
RICK ASTLEY rca 8 20 62 90 97
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WHITE LION aTLANTIC 6 10 24 40 178
THE WAY YOU LOVE ME
KARYN WHITE waRNER BROS. 2 8 29 39 177
A LITTLE RESPECT
ERASURE sire 2 5 29 36 84
KISS
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WILD THING
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ASCAP/Coigems-EMI, ASCAP) WBM

| HATE MYSELF FOR LOVING YOU (Lagunatic,
BMI/Desmobile, ASCAP/SBK April, ASCAP/Virgin
Songs, BMI) HL/CPP

| REMEMBER HOLDING YOU (Joe Pasquale, ASCAP)
HL

1 WANNA HAVE SOME FUN (Forceful, BMI/Willesden,
BMI)

IF WE NEVER MEET AGAIN (Jutters, BMI/Music
Corp. Of America, BMI)

I'LL ALWAYS LOVE YOU (Auspitz, ASCAP/Lucky-
Break, ASCAP) HL

IN YOUR ROOM (SBX Blackwood, BMI/Bangophile,
BMI/Billy Steinberg, ASCAP/Denise Barry, ASCAP)
HL/WBM

IS IT LOVE (Ruthless Attack, ASCAP/Pink Passion,
ASCAP)

IT'S MONEY THAT MATTERS (Twice As Nice, ASCAP)
IT'S NO SECRET (ANl Boys USA, BMI) CPP

KILLING ME SOFTLY (Fox-gimbel, BMI) WBM

KISS (Controversy, ASCAP) WBM

KISSING A FOOL (Chappell-WA, ASCAP/Morrison
Leahy, ASCAP) HL

KOKOMO (FROM THE “COCKTAIL" SOUNDTRACK)
(Walt Disney, ASCAP/Honest John.ASCAP/Clair
Audient, ASCAP/Daywin, BMI) HL

LITTLE LIAR (Lagunatic, BMI/Desmobile, ASCAP/SBK
April, ASCAP/Virgin Songs, BMI) HL/CPP

A LITTLE RESPECT (Sonet, PRS/Emile, ASCAP)

THE LOCO-MOTION (Screen Gems-EMI, BMI) WBM
LOOK AWAY (Realsongs, ASCAP) WBM

LOVE BITES (Bludgeon Riffota, ASCAP/Zomba,
ASCAP) HL

THE LOVER IN ME (Hip Trip, BMi/Kear, BMI/Green
Skirt, BMI) CPP

MY HEART CAN'T TELL YOU NO (Rare Blue,
ASCAP/Little Shop Of Morgansongs, BMI) CLM/CPP
MY PREROGATIVE (Cal-Gene, BMI/Bobby Brown,
ASCAP/Unicity, ASCAP/Virgin Songs, BMI) HL/CPP
NEVER TEAR US APART (Tol Muziek Music/MCA,
ASCAP) HL ’

NEW DAY FOR YOU (Cornevon, BMI/Almo, ASCAP)
cpp

NOBODY'S PERFECT (Michaet Rutherford, BMI/R&BA,
BMI/Hit & Run Music/Hidden Pun, BMI) WBM

NOT JUST ANOTHER GIRL (PolyGram Songs,
BMI/Sunset Beach, BMI/Mo-Rat, BMI) WBM

ONE MOMENT IN TIME (Albert Hammond,
ASCAP/John Bettis, ASCAP/WB, ASCAP) WBM

THE ONLY WAY IS UP (Muscle Shoals, BMI)
PEEK-A-BOO (Dreamhouse/Chappell, ASCAP) HL
PERFECT (MCA, ASCAP)

PLEASE DON'T GO GIRL (Maurice Starr, ASCAP/SBK
April, ASCAP) HL

POSSE ON BROADWAY (Lockedup, BMI)

[ ] - 5 ] S
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5 | 7 | WAITING FOR A STAR TO FALL BOY MEETSGIRL | 5 5 | 9 | mv PrRErROGATIVE BOBBY BROWN | 4 % Calligitly. >
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10 | 2 | BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY WILL TO POWER | 6 10 | 13 | Two HEARTS PHIL COLLINS | 12 EPA % % : =
11 | 1 | wALK ON wATER EDDIE MONEY | 10 11 | 11 | WELCOME TO THE JUNGLE GUNS N' ROSES | 9 L Epic (5) < .
12 { 16 [ IN YOUR ROOM BANGLES | 13 12 | 12 | THE PROMISE WHEN IN ROME | 11 + Blackheart (2) s
13 | 15 | SPY IN THE HOUSE OF LOVE WAS (NOT WAS) | 16 13 | 14 | IN YOUR ROOM BANGLES | 13 ELEKTRA TR v 6
14 | 14 | FINISH WHAT YA STARTED VAN HALEN | 14 14 | 18 | DON'T RUSH ME TAYLOR DAYNE | 15 AEM %« NS
15 | 21 | TWO HEARTS PHIL COLLINS | 12 15 | 20 | ARMAGEDDON IT DEF LEPPARD | 21 EMI J v 5
16 | 2% | DONT RUSH ME TAYLOR DAYNE | 15 16 | 16 | FINISH WHAT YA STARTED VAN HALEN | 14 GEFFEN Wi 5
17 [ 24 | siHouerTE KENNY G | 18 17 | 10 | pesire U2 | 22 _ MCAy * 8 G
18 [ 19 | 1| REMEMBER HOLDING YOU BOYS CLUB | 17 18 | 19 | EARLY IN THE MORNING ROBERT PALMER | 19 RCA (3¥ = 5
19 | 29 | smOOTH CRIMINAL MICHAEL JACKSON | 20 19 | 24 | 1 REMEMBER HOLDING YOU BOYS CLUB | 17 2 pdive (2) sirs -
20 | 23 | EARLY IN THE MORNING ROBERT PALMER | 19 20 | 23 | SMOOTH CRIMINAL MICHAEL JACKSON | 20 = RETPR'SE {3 e 5
21 | 12 | DESIRE U2 | 22 21 | 22 | PUT A LITTLE LOVE IN YOUR HEART _ ANNIE LENNOX & AL GREEN | 23 %%mﬂ?igj' R
2 | 30 | THE waY YoU LOVE ME KARYN WHITE | 24 2 | 25 | siHOUETTE KENNY G | 18 TAmETAY 4
23 | 40 [ ARMAGEDDON IT DEF LEPPARD | 21 23 | 33 | WHEN THE CHILDREN CRY WHITE LION | 31 CCAPITOL (3) » . . %% 4%
2 | 32 | aLLTHIS TIME TIFFANY | 25 24 | 32 | THE WAY YOU LOVE ME KARYN WHITE | 24 * Enigma(l) &~ 7 T
25 | 3 | PUT A LITTLE LOVE IN YOUR HEART  ANNIE LENNOX & AL GREEN | 23 25 | 30 | HoLpDING ON STEVE WINWOOD | 35 L VIRGIN F il 4
2% | 25 | KOKOMO (FROM THE "COCKTAIL" SOUNDTRACK) THE BEACH BOYS | 29 26 | 26 | SPY IN THE HOUSE OF LOVE WAS (NOT WAS) | 16 CCHRYSALIS = 7 S
27 | 13 | xissiNG A FooL GEORGE MICHAEL | 37 7 | 31 [ urte uar JOAN JETT AND THE BLACKHEARTS | 30 DELICIOUS VINYL ™ Ay
28 | 17 | BAD MEDICINE BON JOVI | 26 28 | 38 | BORN TO BE MY BABY BON JOVI | 34 MOTOWN I
29 | 27 | NOT JUST ANOTHER GIRL VAN NEVILLE | 27 29 | — | wHEN rm wiTH You SHERIFF | 38 NASTY MIX 1
30 | 28 | wiLD, WILD WEST THE ESCAPE CLUB | 28 30 | 3¢ [ wiLo worLD MAXI PRIEST | 32 ™I =T 1
31 | 39 | THE LOVER IN ME - ¥ SHEENA EASTON | 41 31 | 28 | NOT JUST ANOTHER GIRL IVAN NEVILLE | 27 L WTG " - 1
32 | 20 | THE LocO-MOTION KYLIE MINOGUE | 42 32 | 15 [ wip, wiLp wesT THE ESCAPE CLUB | 28
33 | 31 | HANDLE WITH CARE TRAVELING WILBURYS | 46 33 | 17 | BAD mEDICINE BON JOVI | 26
34 | 34 | YEAH, YEAH, YEAH JUDSON SPENCE | 33 3 | 39 [ AL THIS TIME TIFFANY | 25 11 THE PROMISE (Virgin Songs, BMI) CPP
35 | 22 [ 1Lt Lovep you BARBRA STREISAND & DON JOHNSON | 54 35 | 37 | THANKS FOR MY CHILD CHERYL "PEPSII RILEY | 36 :";'I)‘c:';m LOVE IN YOUR HEART (SBK Unart,
36 35 GROOVY KIND OF LOVE PHIL COLLINS 44 36 36 GHOST TOWN CHEAP TRICK 39 RED RED WINE (Tallyrand, ASCAP) HL
37 | 18 | DOMINO DANCING PET SHOP BOYS | 50 37 | 29 | YEAH, YEAH, YEAH JUDSON SPENCE | 33 :gg:; ROLL STRATEGY (Too Tall, BMI/Rocknocker,
38 | — | WILD WORLD MAX! PRIEST 32 38 21 KOKOMO (FROM THE "COCKTAIL” SOUNDTRACK) THE BEACH BOYS 29 68 SHAKE FOR THE SHEIK (EMI, ASCAP) WBM
39 | — [ 1 WANNA HAVE SOME FUN SAMANTHA FOX 40 39 | — | BACK ON HOLIDAY ROBBIE NEVIL | 45 61 zl'i‘EI)WANTS TO DANCE WITH ME (Al Boys USA,
9 | — | umeuar JOAN JETT AND THE BLACKHEARTS | 30 40 [ — | 1 wANNA HAVE SOME FUN SAMANTHA FOX | 40 18 SILHOVETTE (Brenee, BMI/SBK Blackwood,

BMI/Kuzu, BMI) HL

82 SMALL WORLD (Hulex, ASCAP) CLM

20 SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane,
BMI) wBM

16 SPY IN THE HOUSE OF LOVE (MCA, ASCAP/Semper
Fi Music & Monkeys....., ASCAP) HL

47  STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP

56 SYMPTOMS OF TRUE LOVE (Larry Spier, ASCAP/Roif
Budde, GmbH) WBM

36 THANKS FOR MY CHILD (Forceful, BMI/Willesden,
BMI)

54 TILL | LOVED YOU (Yeston, BMI)

12 TWO HEARTS (Phil Collins, BMI/Hidden Pun,
BMI/Beau Di O Do, BMI/Warner-Tamerlane, BMI)
WwBM

5 WAITING FOR A STAR TO FALL (Irving, BMI/Boy
Meets Girl, BMI) CPP

10 WALK ON WATER (Geffen, ASCAP/Thornwall, ASCAP)
WBM

48 WALKING AWAY (T-Boy, ASCAP/INSOC, ASCAP)

24 THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
BMI/Green Skirt, BMI) CPP

9 WELCOME TO THE JUNGLE (Guns N' Roses, BMI)
cw

S7 WHAT | AM (Geffen, ASCAP/Strangemind Productions,
ASCAP/Enlightened Kitty, ASCAP/Winthrow,
ASCAP/Edie Brickell, ASCAP) WBM

76 WHAT'S ON YOUR MIND (PURE ENERGY) (T-Boy,
ASCAP/INSOC, ASCAP)

38 WHEN I'M WITH YOU (Victunes, BMI)

31 WHEN THE CHILDREN CRY (Vavoom, ASCAP) WBM

88  WILO AGAIN (Walt Disney, ASCAP/Wondertand,
BMI/John Bettis, ASCAP/Flying Dutchman, BMI/WB,
ASCAP/Warner-Tamerlane, BMI)

§2  WILD THING (Delicious Vinyl Inc, ASCAP/Varry White,
ASCAP) -

28 WILD, WILD WEST (EMI, BMI) WBM

32 WILD WORLO (Salafa, ASCAP/Westhbury, ASCAP)

33 YEAH, YEAH, YEAH (Judson Spence, BMI/Wholemeal,
BMI)

53 YOU GOT IT (THE RIGHT STUFF) (Maurice Starr,
ASCAP/SBK April, ASCAP) HL

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

BILLBOARD DECEMBER 17, 1988

wwWwW americanradiohistorv com

61



www.americanradiohistory.com

I3 W S R

LIFELINES

BIRTHS
Girl, Emma Louise Antoinette, to
Mark and Amy Williams, Oct. 28 in
Los Angeles. He is quality assurance
manager at ElectroSound there.

Boy, Jake Ryan, to David and Julie
Moss, Oct. 30 in Los Angeles. He is
plant manager at ElectroSound

there.

Girl, Shannon Louise, to John and
Nancy Molo, Nov. 11 in Los Angeles.
He is the drummer for Bruce
Hornsby & the Range.

Girl, Alexandra Simone, to Jurgen
Korduletsch and Claudja Barry,
Nov. 30 in Westwood, N.J. He is a
record producer, publisher, and presi-

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

DECEMBER

Dec. 10-20, Music Business Workshop, Full
Sail Center for Recording Arts, Altamonte
Springs, Fla. 407-788-2450.

Dec. 12-16, Video Expo Orlando, Orange
County Convention/Civic Center, Orlando, Fla.
Eilen Greenfield, 914-328-9157 or 800-248-KIP1.

Dec. 13, ASCAP Music Business Seminar, Mi-
ami Airport Hilton, Miami. 305-920-1991 or 212-
870-7546.

Dec. 15, International Radio & Television So-
ciety Christmas Benefit, Waldorf-Astoria Hotel,
New York. 212-867-6650.

JANUARY

Jan. 5, Songwriters Guild of America Ask-A-
Pro Seminar, SGA offices, Hollywood. B. Aaron
Meza, 213-462-1108.

Jan. 7-10, 1989 international Winter Con-
sumer Electronics Show, Las Vegas Convention
Center, Las Vegas. Cynthia Saranita or Tom
Lauterback, 202-457-4919.

Jan. 18, Rock and Roli Hall of Fame Induction
Dinner, Waldorf-Astoria Hotel, New York. Suzan

Evans, 212-484-6427.

Jan. 21-25, MIDEM International Record and
Music Publishing Market, Palais De Festival,
Cannes, France. James Lonsdale-Hands, 212-
750-8899.

Jan. 30, 16th Annual American Music
Awards, Shrine Auditorium, Los Angeles. 213-
655-5960.

FEBRUARY.

Feb. 2-4, Performance Magazine Summit
Conference, Diplomat Resort and Country Club,
Hollywood, Fla. Shelly Briacombe, 817-338-
9444,

Feb. 13-17, Video Expo San Francisco, San
Francisco Civic Auditorium. Ellen Greenfield,
914-328-9157 or 800-248-KIPI.

Feb. 16-18, Gavin Seminar, Westin St. Fran-
cis Hotel, San Francisco. 415-495-1990.

Feb. 21-25, Winter Music Conference IV,
Marriott Hotel & Marina, Fort Lauderdale, Fla.
305-563-3888. ]

Feb. 22, 31st Annual Grammy Awards, Shrine
Auditorium, Los Angeles. Mac Newberry, 213-
936-7900.

MARCH

March 1-4, Country Radio Seminar, Opryland
Hotel, Nashville. Frank Mull or Tricia Dubuque,
615-327-4487.

March 3-7, 1989 NARM Convention, Marriott
Hotel, New Orleans. 609-596-2221.

DOES SINGER OWN RIGHTS TO HER VOICE?

(Continued from page 9)

entertainers but the distinetive
chords and arrangement styles of
various groups and performers as
well is not limited to rock aficionados
but is the shared vocabulary of an en-
tire generation.

The difficulty, however, with the
right-of-privacy statute is that its ini-
tial purpose was to redress injury to
hurt feelings. In cases involving look-
alikes and sound-alikes, the para-
mount interest is the plaintiff’s pro-
prietary right to profit from his or
her own identity and to block com-
mercial exploitation by others. Ac-
cordingly, the right of publicity,
which by its nature is confined to ce-
lebrities, is more properly applicable
in these cases than is the right of pri-
vacy.

In the Midler case, the court drew
an analogy from California’s right-of-
publicity statute, which protects the
interests of deceased personalities
and which specifically states that the
rights to be protected are property
rights. The court concluded that “the
common-law rights are also property
rights” and that misappropriation of
Midler’s property rights in her voice
was a common-law tort.

Another statute that should be con-
sidered in bringing a sound-alike
claim is the federal Lanham Act,
which prohibits false designations of
sponsorship, endorsement, or prod-
uct origin.

The court concluded in its Midler

decision that a performer deserves le-
gal protection of the right to exploit
her or his distinctive voice. There is
no logical basis for upholding look-
alike claims while rejecting the idea
that a performer may be identifiable
by his or her voice. Indeed, sound-
alike actions are arguably more com-
pelling than look-alike actions. An in-
dividual’s physical appearance is a
mere birthright. A vocalist, however,
devotes his energies to achieving a
commercially successful and distinc-
tive “voice.”

New technological developments
may create new areas for litigation.
Under development, for example, is
new digital sampling techology that
may soon be able to duplicate a sing-
er’s or an instrumentalist’s style,
tone, phrasing, and accent by com-

- puter. It is thus conceivable that an

entirely “new” Frank Sinatra record-
ing could be produced after the sing-
er’s death by a computer pro-
grammed with the elements of Sina-
tra’s distinctive voice and style.

As commercial exploitation of a
persona expands to encompass name,
likeness, voice, and style, judicial and
legislative protection must expand as
well. The common thread of this fas-
cinating body of law is that it strives
to prevent one who has not expended
the “sweat equity” in achieving dis-
tinction from reaping the commercial
benefits that come with public recog-
nition and success.

dent of Popular Records there. She is
a recording artist.

MARRIAGES
Skip Styles to Sharon Steinbach,
Oct. 16 in New York. He is a co-own-
er of Takes Two Management. She is
associate editor of CVC Video Report
and a co-owner of Takes Two.

Bob Leone to Kitty Gill, Nov. 7 in
New York. He is projects director for
the National Academy of Popular
Music/The Songwriters’ Hall of
Fame there. She is a jingles singer
and pop songwriter.

DEATHS
Sylvia Haban, 64, of injuries sus-
tained in a hit-and-run accident, Nov.
9 in Park Ridge, Ill. She was the
mother of Tom and Andy Haban,
members of the rhythm section of the
former Columbia and Reprise act
Wilderness Road. Tom Haban is now
president and chief engineer of Sea-
grape Recording, Chicago, and a
member of the board of governors of

the Chicago chapter of NARAS. She
is survived by her husband, five
daughters, three sons, and four
grandchildren. In lieu of flowers, do-
nations may be made to the Mary,
Seat of Wisdom Catholic Church,
Park Ridge, Il

Robert B. Knox Sr., 74, Nov. 19 in
Philadelphia. Knox was an air per-
sonality known to pop fans in the
area as the Galloping Gray Ghost.
While at WIBG Philadelphia, he was
one of the first DJs to play rock'n’-
roll. He later moved to news broad-
casting and eventually became diree-
tor of broadecast standards for the
station. He retired from radio in the
early '70s. Knox is survived by his
wife, a son, two daughters, and five
grandchildren.

Larry Exum, 43, and James Bryant,
32, of injuries sustained in a road acci-
dent, Dec. 2 in Lowell, Ind. Exum
was the bassist and Bryant was the
keyboardist for the Jimmy Johnson
Blues band. They were killed when

the band’s van swerved off Inter-
state 65 and plunged down an em-
bankment. Guitarist Johnson and two
other band members were injured
but are expected to recover. Exum
was a noted blues bassist who record-
ed with Fenton Robinson and the late
Roy Buchanan on the Alligator label.
Bryant was a member of Johnson’s
touring band for five years and
played on the guitarist’s album “Bar
Room Preacher” and on Little Char-
lie & the Nighteats’ album “Disturb-
ing The Peace.”

Roy Orbison, 52, of a massive heart
attack, Dec. 6 in Hendersonville,
Tenn. The noted singer/songwriter
enjoyed a number of hits, including
“Only The Lonely” and “Oh, Pretty
Woman,” and had several successful
projects at the time of his death. See
story, page 1.

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

U.K. POP SGENE

(Continued from page 18)

there is such a wide variety of music
to be found on the charts—there’s no
similarity between acts like Bros and
the Proclaimers.”

A&M’s roster has several new
acts, including Norwegian band One
2 Many; A Certain Ratio, previously
signed to Manchester, England-based
Factory Records; Del Amitri from
Glasgow, Scotland; vocalist Sam
Brown; and Gun, also from Glasgow.

Danny Van Emden, A&R execu-
tive at Virgin, is optimistic about
breakthroughs by two recent sign-
ings—Frazier Chorus from Brighton,
England, and Indian Givers from Ed-
inburgh, Scotland.

According to Van Emden, “The
whole A&R system is now so effi-
cient that we hear about promising
bands very early on, but there is a
danger that bands can be squashed if
they sign to a major label straight
away. There is a lack of venues for
new bands to play, not many TV
shows to give exposure to upcoming
talent, and it is difficult to get any-
thing played on Radio 1 that is slight-
ly off center.

“Hip-hop music has had an incredi-
ble influence on the pop scene, but it
isn’t really recognized as a move-
ment. I believe that acid-house music
will grow into something else. There
has been a specific trend toward
women singer/songwriters, like Su-
zanne Vega and Tracy Chapman.”

Dave Bates, Phonogram’s A&R
chief and one of the longest-serving
execs in the U K. record industry, has
signed many top acts to the company.
He has reservations about the cur-
rent state of the U.K. rock scene.

“T'd go so far as to say thatitis the
most pathetic collection of youth that
I have ever come across,” says Bates.
“No one seems prepared to stand up
and be different.

“Having grown up in the '60s and
seen an attempt to rebel—in musical,
cultural, and artistic terms—and
then to see it all die in a lot of show-
business rubbish is terrible. We have
a music scene at the moment that at
its best is dull. We have a live scene
that is dead because there aren’t
enough bands to attract the kids.

“The large majority of bands are
playing it safe. Their attitude seems
to be ‘Let’s get a récord deal by
sounding just like somebody else in
the top 40.” It's hard to get inspired
by most of the acts around. I can’t
imagine youngsters being so en-
thused by the music that they want
to rush out and play it themselves.”

Among Phonogram’s latest sign-
ings are Shy Reptiles, a guitar-orient-
ed quintet discovered in Newcastle,
England, by company talent scout
Russ Conway.

Adds Bates, “We also have White
Slide, a Glasgow band in the soulful
rock vein who, like Shy Reptiles, be-
lieve in playing live. There’s also a
band called Texas featuring former
members of Hipsway and Love &
Money, and we have Andy Pawlac, a
singer/songwriter from the North-
east who believes in playing live and
slogging it out. He can write songs
which are very melodic and with
great lyrics—rather like a young El-
vis Costello. We've also signed Tay-
lor-Sheridan, two young songwriters
from Sheffield [England], and there
are no dodgy haircuts involved
there.”

According to Richard Thomas,
head of A&R at BMG/RCA, “There’s
a fair amount of new talent around,
but at RCA we have tried to be selec-
tive so that the artist roster is in a ra-
tio to the marketing, sales, and pro-
motion. There are certainly two or
three acts out there which are very
exciting but currently unsigned.

“It’s wrong to be obsessive about
trends, because by the time a compa-
ny has signed an act, any trend may
have changed quickly. When we
signed Fairground Attraction, the
company certainly wasn’t thinking
about trends. Looking at the U.K.
scene at the moment, there are very
different ends of the spectrum—acid-
house music at one end and what you
could call almost folk—acts like Tra-
cy Chapman, Michelle Shocked, and
even Fairground Attraction—at the
other.”

Promising new acts from BMG in-
clude Ellis Beggs & Howard, a rock
band fronted by Austin Howard,

whose debut album is “Homelands”;
soulful combo Hot House; Scottish
band the Silencers; and Westworld.
Thomas also has high hopes for the
Painted Word.

New UK. signings to EMI include
Reid, three brothers who were signed
to Syncopate/EMI late last year and
are one of the priorities for the stra-
tegic marketing division. Manches-
ter-based Ruthless Rap Assassins
and sister crew KISS AMC have also
signed with EMI.

Goodbye Mr. Mackenzie is a new
signing to Capitol U.K. Other priority
Capitol/EMI acts include Empire
(signed to Parlophone), So, the
Neighborhood, Bliss, Marc Almond,
Crazyhead, Diesel Park West, the
Irish rock outfit Aslan, and View
From The Hill.

“It’s not the quantity of the acts
signed by a record company that
counts, but the quality,” says Nick
Gatfield, EMI’s chief A&R exec. “It's
only too easy to go around and sign
up dozens of bands and artists. At
the end of the day it is real talent that
matters.”

London Records is championing
Irish rockers Hothouse Flowers, who
have begun to make significant
waves in the U.S. Says Tracy Ben-
nett, London’s senior A&R director,
“When we signed them they had
played just about every gig there was
to play in Ireland, including a support
slot with U2. Within 18 months they
were, apart from U2, the biggest
band in the country.”

Another London band attracting a
lot of attention is Voice Of The Bee-
hive.

Malcolm Dunbar, head of A&R at
WEA in London, says his company
has been working various acts this
fall, including Gail Ann Dorsey and
the Beloved, which came through the
indie-label network.

“It’s good to see acts like Aztec
Camera and Everything But The Girl
coming through at last,” says Dun-
bar. “We’ve also managed to re-es-
tablish Matt Bianco, and we've got
high hopes for Enya, a singer from
Ireland who has been close to Clan-
nad.”
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ROY ORBISON DEAD AT 52

(Continued from page 1)

Traveling Wilburys,” the all-star
album featuring Orbison, Bob Dy-
lan, George Harrison, Tom Petty,
and Jeff Lynne, stands at No. 8 on
Billboard’s Top Pop Albums chart
this week.

Virgin Records had already set
Feb. 14 as the release date for
“Mystery Girl,” the first album of
all-new Orbison recordings in 10
years. Last year, Virgin issued “In
Dreams: The Greatest Hits,” a
double-album of rerecordings of
Orbison’s classic rock’n’roll songs.

Orbison was present at the cre-
ation of rock’n’roll. His first re-
cordings—primal rockabilly tracks
like “Ooby Dooby,” “Go Go Go,”
and “Domino’”’—were cut from
1955-58 by Sun Records in Mem-
phis, Tenn., the home of such rock
titans as Elvis Presley, Carl Per-
kins, and Jerry Lee Lewis.

Early ’60s Hits

He achieved his greatest fame in
the early '60s with a string of hits,
many of them self-penned, for
Nashville-based Monument Rec-
cords. The songs alternated be-
tween stomping rockers and the
tense, melodramatic ballads that
became the hallmark of his style
and the cornerstone of his reputa-
tion.

Beginning with ‘“Only The Lone-
ly,” a No. 2 hit in 1960, Orbison
charted 19 top 40 entries for Monu-
ment through 1964. These included
two No. 1 smashes—‘‘Running
Scared” (1961), one of his many
epic ballads, and “Oh Pretty Wom-
an” (1964), an erotic rocker.:

Among his top 10 hits were
“Blue Angel,” “Crying,” “Dream
Baby,”” “In Dreams,’”’” ‘““Mean
Woman Blues,” and “It’s Over.”

Of the nine Orbison albums that
entered Billboard’s Top Pop Al-
bums chart between 1962 and 1966,
“Greatest Hits” charted the high-
est, peaking at No. 14 in 1962.

Orbison’s look was as classic as
his rock’n’roll sound. He cut an in-

tense, introspective figure in his
black wardrobe and wraparound
shades. He acquired the latter
trademark by accident in 1963
when he left his regular glasses on
a plane and was forced to wear his
prescription sunglasses in order to
see at all.

Orbison’s material has created
hits for a variety of other artists,
including Linda Ronstadt (“Blue
Bayou,” No. 3 on the Billboard Hot
100 Singles chart, 1977), Van Ha-
len (““Pretty Woman,” No. 12,
1982), and Don McLean (“Crying,”
No. 5, 1981).

Born April 23, 1936, in Wink,
Texas, Orbison was influenced in
his youth by western swing and
country music. He began playing
the guitar and singing as a child of
6; by the age of 8, he had his own
radic show on KVWC Vernon, Tex-
as. In his teens, he performed on
his own television shows in Mid-
land and Odessa, Texas.

Orbison formed the Wink West-
erners, a country band, in 1952. He
went on to attend West Texas
Univ., where one of his classmates
was Pat Boone.

In 1955, Orbison cut his first rec-
ord, “Ooby Dooby,” in the Clovis,
N.M., studio owned by Norman
Petty (who later recorded Buddy
Holly in the same room). The rec-
cord was issued locally; at the urg-
ing of Johnny Cash, Orbison
brought the song to Sam Phillips
of Sun Records, who recut it in
1956. It became a rockabilly hit in
the South.

During Orbison’s two years at
Sun, Phillips styled him as a hard
rocker, but the singer’s tough-
sounding material met with only
limited popular success. Ironically,
“Claudette,” a song he wrote for
his wife and demoed for Sun but
never recorded, became a No. 30
pop hit for the Everly Brothers in
1958.

Orbison left Sun the same year.

71493 (double set).

Orbison with k.d. lang).

-Orhison Titles Available

* » NEW YORK The following titles featuring work by Roy Orbison are
currently available from one-stops contacted by Billboard:
¢ “The All-Time Greatést Hits Of Roy Orbison Vol. 1,” CBS Special
~Products 44348 (CD and cassette only). .
~ @ “The All-Time Greatest Hits Of Roy Orbison Vol. I1,” CBS Special
.Products 44349 (CD and cassette only). 2
® “Class Of ’55,” America/Smash/PolyGram 830002 (with Carl Per-
kins, Johnny Cash, and Jerry Lee Lewis).
® “For The Lonely: A Roy Orbison Anthology (1956-1965),” Rhino

. ¢“Go Go Go,” Charley 27 (CD only).
. “Hiding Out,” Virgin 90661 (film soundtrack featuring “Crying” by

¢ “In Dreams—The Greatest Hits,” Virgin 90694.

e “Mystery Girl,” Virgin 91058 (release date Feb. 14).

® “Sun’s Greatest Hits,” Rhino 256 (with various artists).
¢ “Traveling Wilburys Vol. I,” Warner Bros. 25796.
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“Sam Phillips was a very likable
and affable man, but I couldn’t do
what I wanted to do,” Orbison said
in a 1984 interview. “By the time I
left Sun, I wanted to do the kind of
material that I eventually wound
up doing a couple of years later.”

It was at Monument Records
that Orbison finally recorded that
material—the aching, spine-chill-
ing ballads on which his voice can
be heard rising almost operatically
over a massed wall of strings.

Touring With The Beatles

His international fame in the ear-
ly ’60s was immense; in 1963, for in-
stance, he shared an English tour
with the Beatles, then still virtually
unknown in the U.S.

In 1965, Orbison left Monument
for MGM Records. He scored three
lesser top 40 hits for the label from
1965-66. During that period, he also
starred in an MGM film—the anach-
ronistic Western “The Fastest Gui-
tar Alive.”

A series of tragedies that weirdly
echoed the pain of his recordings de-
railed Orbison’s career in the late
'60s. His wife Claudette was killed
in a motorcycle accident in 1966, and
two of his three children were killed
in a fire in his Hendersonville home
in 1968. Though he remarried in
1969 (his second wife, Barbara,
served as his manager later in his
life), he would not perform in public
again until 1977.

In 1979—the same year that he
underwent open-heart surgery—
Orbison released his first album in a
decade, “Laminar Flow,” his sole
output for Elektra Records.

While the album did not make the
charts, Orbison won his first and
only Grammy in 1980—a best-coun-
try-performance-by-a-duo-or-group
honor for “That Lovin’ You Feelin’
Again,” a duet with Emmylou Har-
ris recorded for the soundtrack of
the film ‘“‘Roadie.”

In 1986, Orbison’s career began
its last great surge when director
David Lynch used the singer’s 1963
top 10 hit “In Dreams” in a crucial
scene of the film “Blue Velvet.” The
eerie sequence in which actor Dean
Stockwell mimed the ballad set off a
rush of fresh interest in Orbison
that would persist until the singer’s
death.

Orbison became one of the early
signings by Virgin Records’ then-
fledgling U.S. label, and in May
1987 the company issued ‘‘In
Dreams: The Greatest Hits,” which
included a new version of the title
song co-produced by Orbison,
Lynch, and T Bone Burnett.

All-Star Tribute

In September 1987, the Cinemax
cable network taped Orbison in an
all-star tribute session at the Coco-
nut Grove in Los Angeles. Bruce
Springsteen, Jackson Browne, Elvis
Costello, Tom Waits, k.d. lang, and
musical director Burnett backed the
singer in an hourlong recital of his
hits.

The special, “Roy Orbison And
Friends: A Black And White Night”
(so named for its moody black-and-
white cinematography), was issued
on videocassette by HBO Video in
May. It sold a healthy 50,000 copies,
and a spokesman for the video com-
pany reported “several hundred re-
tail calls” for reorders on the day af-
ter the vocalist’s death.

Orbison was inducted into the
Rock and Roll Hall of Fame in Janu-
ary 1987. Springsteen—a performer
whose expansive vocal style stands

Label Hurries
Orbison Tribute
NEW YORK Major Bill Smith,
the veteran producer/writer, is
likely to be the first to release a
recorded tribute to Roy Orbison.

After hearing of Orbison’s
death in the early morning hours
of Dec. 7, Smith composed a nar-
rative tribute, “Big 0,” by 5:30
a.m. Later that day, he was
scheduled to enter Oak Ridge
Studios in Fort Worth, Texas, to
record the narrative with back-
ing by vocalist Ron Williams
singing “Crying,” one of Orbi-
son’s biggest hits. )

Smith said he was expecting to
have commercial copies of the re-,
cording on his LeCam label by
the weekend. Smith has been op-
erating-LeCam for three de-
cades. The label was the original
outlet for several big ’60s hits,
including “Hey, Paula” by Paul
& Paula.

as a virtual homage to Orbison—in-
troduced the singer at the New
York induction ceremonies.

Said Springsteen at the ceremo-
ny, “In 75, when I went into the stu-
dio to make ‘Born To Run,’ I wanted
to make a record with words like
Bob Dylan that sounded like Phil
Spector, but most of all I wanted to
sing like Roy Orbison. Now every-
body knows that nobody sings like
Roy Orbison.”

Phillips, who helped bring Orbi-
son to national attention at Sun Rec-
cords, recalls, “He was the best
rock ballad singer that’s ever been
in the business. Roy knew his limita-
tions, and he knew all the time
where his forte was—and that was
in ballads.

“He was one of the easiest guys
to work with. He was a perfection-
ist, and I like that. He put more de-
mands on himself than you could
ever put on him ... The way he did
his lyrics, mainly on the ballads, it
sounded like there’s no way he ever
wrote this down—he just knew this
story, lyricwise. He didn’t waste

any words, and you felt that.”

Fred Foster, who owned Monu-
ment Records and produced many
Orbison songs, says, “He was the
greatest talent I ever worked with.
I don’t think he knew how good a
singer he was. But he was real
proud of his songwriting. I think
that is overlooked somewhat. He
was a real unusual, special writer.
He used such intricate, beautiful
melodies. He brought sort of a ba-
roque, classical style to pop music.
I'm very happy he had a top 10 re-
cord when he died.”

‘Lefty Wilbury’

“The Traveling Wilburys,” re-
leased last month by Warner Bros.,
began as an offshoot of Orbison’s
new Virgin album, to which Lynne
and Petty contributed material. The
album shot into the top 10 of Bill-
board’s Top Pop Albums chart in
three weeks. Orbison, masquerad-
ing as Lefty Wilbury, supplies the
chorus vocals on the single “Handle
With Care,” currently No. 46 on
Billboard’s Hot 100 Singles chart.

Virgin was preparing a major
push for “Mystery Girl” at the time
of Orbison’s death. In a chilling co-
incidence, the company shipped out
advance cassettes of the record on
the day of his death.

The album, recorded over the last
year, includes song contributions
and production work by a gallery of
stars, including Lynne, Harrison,
Petty and other members of the
Heartbreakers, Bono and the Edge
of U2, and Elvis Costello.

At press time, a Virgin spokes-
person said that the label had no
plans to change the album’s Feb. 14
release date.

Orbison toured regularly during
the last 10 years of his life, showing
off a voice that was still transfixing.
His last performance was on Dec. 4
in Cleveland—appropriately, the fu-
ture home of the Rock and Roll Hall
of Fame.

Orbison is survived by his moth-
er, Nadine; his wife, Barbara; his
brother, Sam; and three sons, Wes-
ley, Alexander, and Roy Jr.

Assistance in preparing this story
was provided by Gerry Wood in
Nashville and Jim McCullaugh in
Los Angeles.

ONE-STOPS BELIEVE IN SANTA

(Continued from page 3)

remained consistent with percent-
ages posted during the rest of the
year. '

“Qur chain business goes up dras-
tically during the fourth quarter—
one-stops are supplying major chains
with 12-inchers and 45s—but our in-
die business rises as well, so it re-
mains proportionate,” says Bassin,
whose company includes an indepen-
dent distribution wing.

WaxWorks usually sees fourth-
quarter fillin business increase, but
that hasn’t been the case this year.
Guilfoil explains, ‘“Typically, it has
deviated, but this year it hasn’t. I
think that’s because everybody’s
really had a good year and has antici-
pated things and done their home-
work.”

One exception to the pattern is Na-
varre, where chain fill has soared.
“Generally, fill-in business for us is
around 5%, but I believe it will go up
to around 20% this time of year,”
says Esa Katajamaki, the company’s

one-stop manager/major-label buyer.
“The chain stores generally get the
shit beat out of them [for using one-
stops]; it just depends upon how
much they toe the line. But come this
time of the year, whatever you need
in the store, you get. My other busi-
ness goes up dramatically, but not
like the mall stores.”

Sacramento, Calif.-based Valley
Record Distributors is filling many
orders for indie-label product. “Our
fill-ins order a lot of indie black cas-
settes, like Luke Skyywalker and
Salt-N-Pepa,” says Norman Nessis,
Valley VP of marketing.

At least one one-stop officer ex-
pects fill-in business to be affected by
major labels’ inability to supply suffi-
cient product on some titles—a com-
mon holiday-season problem. “There
aren’t any stock shortages yet,
though; that’s still a few weeks to
come. But the majors never disap-
point me in running out of stuff at
the wrong time.”
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51 | 49 | 44 | 33 | CHEAP TRICK A EPIC OE 40922/E.PA. (CD) LAP OF LUXURY 106 | 101°] 99 | 22 | J.J. FAD @ ATCO 90959/ATLANTIC (8.98) (CD) SUPERSONIC-THE ALBUM
52 | 41 | 35+ 18 | INFORMATION SOCIETY Tommy Boy TBLP 25691 /REPRISE (8.98) (cD)  INFORMATION SOCIETY @ 153 | 183 | 3 SOUNDTRACK A&M SP 3921 (9.98) (CD) SCROOGED
@ 60 | 64 4 SAM KINISON WARNER BROS. 25748 (9.98) (CD) HAVE YOU SEEN ME LATELY? 108 | 113 { 105 | 40 | SOUNDTRACK A3RcA6965-1R (9.98) (CD) MORE DIRTY DANCING
54 | 83| & L) BASIA @ £p(C BFE 40767/EPA. (CD) TIME AND TIDE 109 | 106 1 106 | 5 MIKE + THE MECHANICS ATLANTIC 81923 (9.98) (CD) LIVING YEARS

Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a numeral
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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PETER MAX ARTWCORK COURTESY HANSON GALLERY, L.A. / ACCESS GALLERY, N.Y.C

THANKS FOR HELPING THE HOPES OF CHILDREN REACH THE SKY.

Graham Nash, Pete Fornatale, Bill Ayres, David Crosby, Jon Sargent, Rich Linnell, and Mac Holbert
thank you for making the "Children of the Americas Radiothon" a success for our first two years.

JON SCOTT

PERFORMANCES BY: SPECIAL THANKS TO: GLENN FREY THANKS FOR YOUR HELP LAZER LIGHT LIMO
PAT BENATAR CHRIS FRANTZ HEART ROSEMARY ARTERS DENNIS LIDTKE STEPHANIE SELESNICK
JACKSON BROWNE GEORGE HARRISON DON HENLEY PETER ASHER LOEWS SUMMIT HOTEL BILL SIDDONS
DAVID CROSBY MIDNIGHT OIL EDDIE MONEY CONGRESSMAN BOB CARR PETER MAX KEVIN SUTTER
ROBBIE ROBERTSON STEVE MORSE LORRAINNE CARUSO MICK McCABE KEITH TAYLOR
STEPHEN STILLS JUDD NELSON MARK CHERNOFF JEAN McLEOD GERRY TOLMAN
GRAHAM NASH TOM 5CHOLZ/ BOSTON  piey NIELSSON CUSTOM EVENT MARKETING DEBBIE MEISTER DAVID VANDER HAYDEN
NEIL YOUNG GRACE SLICK OZZIE OSBOURNE ENCORE CATERING DONALD "BUDDHA" MILLER  SHELDON VOGEL
FABULOUS THUNDERBIRDS BRUCE SPRINGSTEEN BILLY PAYNE SHARON GELLMAN MICKEY MOUSE VICTOR ZURBEL
ROD STEWART TOM PETTY PAT GORMAN JIM NELSON
THE HOOTERS TINA WEYMOUTH ROBERT PLANT THE GROUP EILEEN O'CONNOR
JETHRO TULL CARLOS SANTANA PETER HANSEN ANNA PEPPER
LOS LOBOS ADDITIONAL THANKS TO: J.D. SOUTHER STANLEY JOHNSTON STEPHEN PILLSTER
RANDY NEWMAN GREGG ALLMAN STEVIE RAY VAUGHN MIKE KAKOYIANNIS JOHN PLATT
PATTI SMYTH MARK ANDES BOB KARDASHIAN MARK PROCT
PAUL BARRERE RICK KARSH BOB QUINN
AL STEWART DICKIE BETTS CONGRESSMAN JOSEPH KENNEDY ~ CHRIS *HOOVER® RANKIN
SOUTHSIDE JOHNNY CRAIG DOERGE MARY KLAUSER ELLIOT ROBERTS
RADIO STATION NETWORK
WNEW / FM - MARK CHERNOFF- AS PART OF OUR ANNUAL HUNGERTHON  KLSX / FM - TOM YATES
WCKG KLOL KSD WXRC WHTF KDBM KKDJ WABN KKTX WIOI WKFM
WMMR WMMS KRQU WMGG WQBK WXQR KQNM WMMQ KRIX KHIP WXTY
KRQIR KZOK WHCN KRXO KPEZ WXL WASA KOAS WGCX WZBH WOUR
WBCN WSHE KGMG WPHD KBBS WDHA KD WPTX WTCS KEZE KAO!
WCSX WMYG WTUE WEGR WIZN KSUA WMQT WMDM WHEE WKOR
SYNDICATION- DON EBERLE

EXECUTIVE PRODUCER: RICH LINNELL

PRODUCER: JON SARGENT

HOSTED BY GRAHAM NASH- PALACE THEATER, L.A. AND PETE FORNATALE, WNEW FM
& BILL AYRES, WHY- UNITED NATIONS, N.Y.C.

ASSOCIATE PRODUCER: CINDY TOLLIN
SITE PRODUCER, NY: LAUREN KARASYK

PROGRAM MADE POSSIBLE BY SHERATON CORPORATION & XEROX
ADDITIONAL SUPPCRT PROVIDED BY EVERYTHING YOGURT/ COLUMBO FROZEN YOGURT & SOUTH STREET SEAPORT

2 YEAR TOTAL- $565,000. TO SUPPORT U.S. COMMITTEE FOR UNICEF AND WORLD HUNGER YEAR

TOGETHER WE ARE MAKING A DIFFERENCE. SEE YOU IN 1989. CONTRIBUTIONS CAN BE MAILED TO: CHILDREN OF THE AMERICAS, RADIO CITY STATION, P.O. BOX 1027, NEW YORK, NY 10101
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N.Y. PROMOTERS CALL FOR MORE MIDSIZE VENUES FOR LIVE ACTS

(Continued from page 6)

back in business, and promoter Ron
Delsener has begun presenting acts
at the Palladium (Billboard, Dec 3).
With such newer clubs as the Lone
Star Roadhouse, the Cat Club, U.S.
Blues, and the Big Kahuna booking
acts alongside such mainstays as the
Ritz, the Bottom Line, and CBGB,
there seems to be an abundance of
live music here.

However, key promoters and
agents agree that the picture isn't all
rosy.

“There’s a lot going on, but I still
think there’s a terrible lack of mid-
size venues in New York,” says
Scher. “The Beacon is really the only
theater available on a practical basis.
Carnegie Hall and Avery Fisher Hall
are rentable, but the costs and avail-
ability are very difficult to work with.

“The Felt Forum has had some
very successful shows, but it’s clear-
ly only right for certain kinds of art-
ists. We sold out Midnight Oil and
Slayer, but softer, more acoustic-ori-
ented acts wouldn’t work very well in
that facility.”

“I think the city could use another
midsize venue,” agrees Joe Plotkin,
director of outside promotions for
Radio City Music Hall Productions,
which has presented shows at the
nearby Roseland Ballroom, the Bea-
con, Carnegie Hall, and Town Hall.

“One problem is that Carnegie
Hall, Town Hall, and even the Beacon
have so few dates open on choice

nights,” adds Plotkin. For the past
year, Radio City’s outside promotions
have been primarily at Roseland (ca-
pacity 3,400), which had not present-
ed pop shows for at least three years.

“We had 15 shows at Roseland dur-
ing our first year and I think we'll get
more next year,” says Plotkin. “We
actually did a little better than I ex-
pected. We had some very big con-
certs, including Prince and Duran
Duran.”

'WHERE MUSIC
POPS IN NYC

These are the 10 Manhattan con-
cert halls most often cited by
New York-area promoters as
suitable for pop bookings,
ranked by capacity; at some ven-
ues capacity can vary.

Madison Sq. Garden ... 20,000
ThePier ............... 8,000
Radio City Music Hall .. 5,846

Felt Forum............. 4,400
Palladium.............. 3,500
Roseland............... 3,400
Carnegie Hall .......... 2,800
Beacon Theatre. ........ 2,700
TheRitz ............... 1,500
Town Hall.............. 1,500

CONCERT PROMOTERS FORM TRADE GROUP

(Continued from page 1)

ald of Montreal; Electric Factory
Concerts of Philadelphia; Fey Con-
cert Co. of Englewood, Colo.; Jam
Productions of Chicago; Don Law
Presents of Cambridge, Mass.; Mid-
South Concerts of Memphis; Mon-
arch Entertainment Bureau/John
Scher Presents of Montclair, N.J.;
Gemini Concerts of Cranston, R.I;
Pace Concerts of Houston; and Sun-
shine Promotions of Indianapolis.
Named to NACPA’s board of direc-
tors was Jules Belkin of Belkin Pro-
ductions; Jack Boyle of Cellar Door;
Don Law of Don Law Presents; Lar-

500 CD’S

1000 Casseites

State Of The Art
Combination Package

COMPLETE PRICE

i)
CALL TODAY (Toll Free)
FOR COMPLETE DETAILS

1-800-468-9353

IN NY (212) 302-4140

siskmakers

We do it st

153 W aBth 51, Mew York MY 10038

ry Magid of Electric Factory Con-
certs; Brian Murphy of Avalon At-
tractions; Frank Russo of Gemini
Concerts; and John Scher of Monarch
Entertainment.

Liss describes the first NACPA
meeting as “strictly organizational,”
adding that an agenda of proposed
objectives for the group will be dis-
cussed at its next meeting—date to
be announced. Nothing specific was
discussed at the first meeting aside
from the adoption of the organiza-
tion’s articles of incorporation, Liss
says.

“We would like to emphasize the
more positive things in the industry,
rather than placing blame,” Liss
says. “The entity is formed to foster
better relationships among its mem-
bers and every sector in the music in-
dustry.”

Responding to fears previously
voiced by industry figures over the
anti-trust implications of the new or-
ganization, Liss says NACPA has re-
tained attorney Jerome Hochberg, a
partner with Washington, D.C., firm
Arter & Hadden, to advise the group
of potential problems. Hochberg was
formerly with the Justice Depart-
ment’s Anti-Trust section.

The concept of the organization
was first discussed July 21 at an in-
formal dinner session held in conjunc-
tion with a Columbia Records show-
case in Philadelphia. Sources indicat-
ed the promoters discussed
insurance, advertising, merchandis-
ing and building deals, and other re-
lated issues. However, Boyle, the in-
terim spokesman for the fledgling or-
ganization, stressed, “At no time was
there anything discussed about any
one act or agency.”

Other concert promoters have con-
tacted NACPA regarding member-
ship, Liss says.

But, notes Plotkin, the owners of
Roseland won’t allow rap or heavy
metal groups. “I'd like to convince
them that we can control [the audi-
ence], but it’s their venue and they
want to protect their investment,” he
says.

Plotkin adds, “It does seem like
there are fewer and fewer places
looking for those kinds of shows be-
cause there has been trouble associ-
ated with them. It's scary when the
damages can exceed the gross.”

Ian Copeland, head of the FBI
agency, which nurtured acts like the
Police and Squeeze through clubs
and midsize venues during the late
"70s, bemoans the lack of venues in
the 6,000-20,000 range.

“Once you've played Radio City,
you don’t have anywhere to go until
you play the Garden, unless it’s the
summer and you can play the Pier,”
says Copeland. The Pier, an outdoor
venue owned by the city, has a capac-
ity of 8,000.

Like other promoters, Delsener
holds little hope for a new venue in
town. “I don’t think the city is really
interested in music or concerts,” he
says. “They’re more interested in real
estate development.” Delsener is in
the midst of bidding wars to book the
Pier, which he has booked for the last
several years.

“No other administration has made
the commitment to the music indus-
try we have,” retorts Herb Rickman,
special adviser to the mayor of New
York. “We brought the Grammys
back to New York; that was seven
years’ worth of effort. We created
the Mayor’s Music Industry Advisory
Council, which has been involved for
11 years in the affairs of the industry
for the first time in the city’s history.
We’ve sold over 2 million tickets to
musical events through our discount-
ticket music stall in Bryant Park.
And we're going about the business
of creating a music museum in New
York,” he says (Billboard, Dec. 10).

With no known plans for any new
venues, promoters are considering
other options. Delsener will not com-
ment on how aggressively he plans to
present shows at the Palladium,

e — e ———— R L ——
JUKEBOX OPERATORS, LABELS MEET TO IMPROVE TIES

(Continued from page 6)

of my role, and we have a real desire
to get back with the record label and
help break artists.”

Although not present at the meet-
ing, Hale Milgrim, senior VP of mar-
keting for Elektra, expressed inter-
est in working with jukebox opera-
tors, especially in the area of
promoting singles. “In fact, jukebox-
es are probably one of the stronger
reasons for continuing with 45s and
CD singles into the future. This
whole area is so tenuous,” he says.

Throughout the meeting, Atchley
presented the label reps with ideas
that he said will help them “utilize
this network in development of prod-
uct.” He suggested, for example,
that artists stop at jukebox opera-
tors’ locations on promotional tours.
“We could set up local autograph
signings or just have local jukebox
AMOA members meet with artists at
a one-stop,” he said.

Most label reps in attendance said
they believe such an arrangement is
feasible, although it hasn’t been done
before. “We’d have to coordinate it
with the promotional department be-
cause the act may just want to do ra-
dio, but it’s certainly viable,” said

which has operated as a disco in re-
cent years, but he has said that he
will promote concerts for up to 3,500
people in the main area of the club
and will book the 800-seat Mike Todd
Room separately.

Delsener adds that he and Madison
Square Garden officials have dis-
cussed renovating the 4,400-capacity
Felt Forum to make it more attrac-
tive to bands. The venue consistently
averages six rock/pop concerts a
year.

“We are continuing to develop the
Felt Forum,” says Mike Walker,
Madison Square Garden Corp.’s se-
nior VP of marketing. In the last sev-
eral months the venue has undergone
some cosmetic changes, and Walker
says that in the next 12-18 months,
major structural work will be consid-
ered.

But, says FBI's Copeland, “I don't
really consider Felt Forum much of a
venue—to me, it’s not a choice [loca-
tion].”

There will be one less venue come
January, when 1,200-capacity Irving
Plaza, the Polish War Veterans Hall,
is torn down. Chris Williamson, presi-
dent of Rock Hotel Presents, will pro-
mote his last show, the Ramones,
there on New Year's Eve. “I easily
averaged three shows a month

there,” he says. “When the Ritz
wasn’t available, it had always been a
fail-safe, and now I'll be stuck with-
out a place.”

A rumor persists that Ritz owner
Neil Cohen plans to lease former dis-
co Studio 54 with the intention of hav-
ing Scher book shows there. Howev-
er, Cohen denies any such notion.
“I’'ve been approached by some peo-
ple at Studio 54, but at this moment,
I’'m not interested. And I doubt I'll be
interested six months from now.”

As for the Beacon, promoters are
continuing the fight to preserve the
Beacon Theatre, their primary site
for presenting midsize shows.
“There’s still talk of it becoming a
disco,” says Delsener, commenting
on the venue owners’ and Landmark
Commission’s last-minute appeal of
the state Supreme Court’s decision to
bar the theater’s conversion to a
nightclub.

“Under no circumstances will it be
turned into a disco,” stresses Gene
Wolkoff, attorney for the theater’s
owners. ‘It may be turned into a
nightclub. We have an appeal pend-
ing that will be argued in January. It
would still present live concerts, but
we'd probably turn the first level into
a dance floor and keep the balcony in-
tact. It would still hold around 2,000.”

DEAL BRINGS SOVIETS U.S. ROCK SHIRTS

(Continued from page 4)

their names and images on the
shirts; he notes that Sanctuary’s
tour merchandising clients include
Bon Jovi, Iron Maiden, and Simply
Red. Sanctuary’s music manage-
ment division helms Human
League, Helloween, and Marillion,
among others.

“We will reserve for our own
use a percentage of [Symbol’s]
output so that when Bon Jovi or
other major acts come into the So-
viet Union, we can provide the
highest quality at the most com-
petitive price,” Hickman says.

The tourist trade in the U.S.S.R.
will be the venture’s initial target,

Warren Pujdak, WEA’s field sales
manager.

“The important thing is to make it
so that when [promotion managers
are] planning a promotional tour, we
get them to think of this as part of
the itinerary far in advance,” said
Tony Montgomery, RCA’s national
director of singles sales.

Far less certain and much more
ambitious are the AMOA'’s plans for
three concert tours, covering pop/
rock, R&B, and country, to celebrate
the jukebox centennial. Still in the
planning stages, the 100-date tours—
each of which would feature at least
three acts—would be underwritten
by corporate sponsors and would run
from March through September.

“The record company’s role in such
a project would include your impress-
ing management and the artist with
the value of the tour, supporting the
tour with product such as album
giveaways, and getting your local rep
to assist with area dates,” Atchley
said.

Most label reps withheld comment
pending further details, but many
present agreed that promotionally
supporting their artists on the tour

Hickman says. Later, he adds,
merchandise will be sold in con-
junction with Western concert
tours in the Soviet Union.

Symbol and its partners will also
concentrate on merchandising U.S.
films that will be shown in the So-
viet Union, Hickman says. “We’re
interested in [music group] tour-
ing, but none of our earnings pro-
jections are dependent on that.”

The potential number of T-shirts
and sweatshirts produced inside
the Soviet Union would not be
large enough to worry domestic
manufacturers, Hickman says.

BRUCE HARING

would be no problem.

Milgrim, while supportive of the
idea, wasn’t sure of its vi