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Smear campaign could kill
chance for a compromise
on ‘kiddie-porn’ bill

See page 6

Billboard bash honors

radio’s best & brightest
Photos, pages 20-21

Despite disorganization,

Amnesty show succeeds
See page 84
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BMG, GEMA Forge Central
Licensing Deal For Europe

~ BYMIKE HENNESSEY

MUNICH West Germany Follow-
ing the precedent set by PolyGram,
the Bertelsmann Music Group has be-
come the second multinational record
company to negotiate a central licens-
ing agreement for mechanical-rights
payments in Europe.

BMG and GEMA, the German au-
thors’ society, announced Sept. 19
that they have reached agreement in
principle for the licensing of prere-
corded music sold by BMG Music In-
ternational Service GmbH for all Eu-
ropean territories. Fees will be paid
to GEMA based on the tariffs and
conditions prevailing in the country
of sale.

GEMA sees to it that payments are
made promptly to its sister mechani-

New NAB Radio
Makes A Dehut;
AM Half Doesn’t

BY SEAN ROSS

WASHINGTON To paraphrase an
old movie slogan, there’s only one
thing wrong with the National Assn.
of Broadcasters’ “radio receiver of
the future”: It’s not alive. At least
the important part isn't.

The NAB-com-
missioned radio
“AB was meant to be
the salve for suf-

fering AM broad-

H[pn“] casters that stereo
didn’t prove to be.

But despite expec-

tations, when it was unveiled Sept. 16
at the NAB’s Radio '88 convention,
the AM half of the receiver was “not
(Continued on page 79)

cal-rights societies.

The agreement is subject to an ac-
cord being reached between GEMA
and its sister societies on procedures,
commission allocation, and auditing
regulations and is also subject to ap-
proval by U K. music publishers.

After PolyGram concluded its cen-

(Continued on page 78)

In Exclusive Billboard Survey

Dealers Deerv Rapid LP Phase-out

BY KEN TERRY

LOS ANGELES A Billboard survey
of 75 record retailers and one-stops
reveals that while LP sales and shelf
space are dropping across the coun-
try, the vast majority of dealers be-
lieve that record companies are phas-
ing out viny!l too rapidly.

Forty-nine respondents said they’d
like to see labels eut back on LPs
more slowly; 19 wanted them to bury
LPs more quickly; and five thought
the pace of the vinyl phase-out was
just right.

Also among the survey results are
the following:

e For 51 of the respondents, LPs

Distrib Guts Pay Off For Vid Suppliers

'BY AL STEWART

NEW YORK The decision to ax dis-
tributors has apparently paid off for
the three video suppliers that made
sharp cutbacks in their wholesale
ranks earlier this year. It also has dis-
tributors wondering when the next

Listen to what they're saying: “The return of songwriting in an era
-i-D. “Star qguality tat>oed to every inch of her
-N.M.E. ~atch her light up the
screen: Nouveau Video premizsre on V--1. See and hear for
yourself: October tour — Toronto, Boscon, D.C., New York, Los
Angeles and San Francisco. Take her home: Julia Fordham
featuring “Happy Ever After,” on Virgin Records, Cass., and CDs.

of pop triteness.”
skin ... a magnificent talent.”

bloodletting will take place.
Indications are suppliers have not
seen their unit volume suffer due to
lack of distribution. At the same time,
it appears that distributors are trying
to stave off more cutbacks by in-
creasing their efforts to service deal-
ers and hit sales goals on new re-

ADVERTISEMENTS

leases. The wholesalers have been
feeling vulnerable ever since Ves-
tron, MCA Home Video, and RCA/
Columbia Pictures Home Video be-
gan slicing their wholesaler rosters.
“You could see it last August at
the [Video Software Dealers Assn.
(Continued on page 85)

night ...

Just wher you thought it was safe for your daughters to gc out at
elong comes THE JACK RUBIES debut “FACINATIN’
VACATICN” [TVT 2560]. With a menacing lyrical edge driver by
150 horsepower rock and roll the first single “BE WITH YDJU,”
destined w0 infiltrate the airwa~ses 10/19/88. Or TV™ Recads (212)
929-0570 Aiso on TVT: Shora Laing’s “Glad I m Not A
Kennedy” and the Timelords® “Doctorin’ The Tardis.”

contributed less than 20% of total
sales. Eighteen reported vinyl
brought in 10% or less of sales.

o Forty-two of the dealers and one-
stops said vinyl occupies less than
25% of the shelf space in their stores
or their accounts’ stores. Of this
group, 16 respondents said that LPs
take up 21%-25% of their selling
space.

e Sixty-two respondents said LP
sales have decreased in the past year;
the same number said they had re-
duced the shelf space devoted to vi-
nyl.

® Despite the drop in LP business,
36 respondents said they order 5% or
less of new releases on CD and cas-
sette only. Thirty-two order 5% or
less of catalog titles on CD and tape

(Continued on page 78)

Holiday Releases
Will Make Oct.
A Hot Month

BY JEAN ROSENBLUTH

NEW YORK For those procrastina-
tors who haven’t yet finished their
holiday shopping, the record compa-
nies will make doing so a bit easier
this month by releasing a bounty of
superstar compilations, soundtracks,
and greatest-hits packages aimed at
gift givers. Included are albums from
U2, Dire Straits, John Lennon, Pet
Shop Boys, R.E.M., Paul Simon,
“Weird Al” Yankovic, Ziggy Marley
& the Melody Makers, and the Cali-
fornia Raisins.

And with new studio albums due
from such musical heavyweights as
Anita Baker, the Bangles, Duran
Duran, Kenny G, Levert, Cameo,

(Continued on page 82)

BRITNY FOX. THEY DON'T BREAK THE MOLD...THEY DESTROY IT

The debut album by Britny Fox is clasing in on gold only 12 weeks out!

“Long Way To Love,’ the first single a double breaker at AOR...
aTop-5 request on MTV™_..and is breaking at CHR!

On tour with Poison!

Zﬂrﬂ'nﬂ 4F -\~ On Columbia Cassettes,
Y o et S ~ AT Compact Discs and Records.

Produced by lohn Jansen. Management: Brian £ Kushner for Power Star Management “Columbwa’ % are trademarks of C8S Inc - © 1988 CBS Records inc
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Guitars are back and Night Ranger’s a foursome.

THE NEW ALBUM
b = v
L h W\ 'C’ .\' ‘ o r\.‘

(MCA-6238)

FEATURING THE
FIRST SINGLE RELEASE AND VIDEO

“I DID I'T FOR LOVE”

(MCA-53364)

PRODUCED BY BRIAN FORAKER
EXECUTIVE PRODUCER: DAVID COLE MCA RECORDS
MANAGEMENT: CAMEL MANAGEMENT, INC. ©1988 MCA RECORDS, INC.
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3rd Generation Moves Up At Record World Chain

Elroy Marks 30th Year With Meet

BY GEOFF MAYFIELD

VOLUME 100 NO. 40 OCTOBER 1, 1988
SALZER: ‘JUST SAY NO TO PPT’

That’s the rallying cry of Salzer’s Video owner Jim Salzer, who argues in
this week’s Commentary that pay-per-transaction could squelch the en-
trepreneunal spirit of video retailers. Page 9

Billboard Nabs The Action At NAB
The presentation of the 1988 Billboard Radio Awards was among the
highlights of the Sept. 13-17 National Assn. of Broadcasters convention
in Washington, D.C., and all the winning action is captured in a photo
spread, pages 20-21. Billboard’s coverage of NAB appears on pages 10-
22,

LABELS SET SIGHTS ON CDV

CD video hasn’t exactly caught on like wildfire. But the major labels that
are releasing titles in the configuration are optimistic about the disk’s fu-
ture. Their hope is that retailers will add their support to label marketing
and promotion efforts to make CDV a hit with consumers. Reporter Jim
Bessman has the story. Page 57

Wake-Up Call For Music/Vid Retail Stocks
Stocks of specialty retail companies have been in a yearlong slump, but
analysts now predict that home entertainment retailers are about to
break from the pack. Over the next six to 12 months, experts say, look
for undervalued music and video retail stocks to start witnessing some

real appreciation. Financial editor Mark Mehler reports. Page 71
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TEANECK, N.J. Elroy Enterprises’
1988 convention marked the compa-
ny’s 30th year. And, as one might ex-
pect of a 30-year-old, the weekend
meet offered proof that this matur-
ing retail operation is going through
a transition.

President Roy Imber, appropriate-
ly, is still the man most industry in-
siders associate with Roslyn, N.Y.-
based Elroy, parent company of the
70-store Record World chain. Like the
company that was founded by his fa-
ther, Imber is celebrating his 30th
year in music retailing. A past presi-
dent of the National Assn. of Record-
ing Merchandisers, he is regarded by
both suppliers and rival retailers as
one of the field’s more popular per-
sonalities.

But the company’s gathering, held
Sept. 16-19 at Loews Glenpointe Ho-
tel here, underlined the growing in-
volvement in the chain’s manage-
ment of his two sons—Bruce Imber,
VP of marketing, and Mitch Imber,
VP of purchasing and distribution.
Further, it appears that field man-
agement and home-office staffers
feel comfortable with the increased
responsibilities that have been picked
up by this third generation of Imbers.

From a distance, changes at Elroy
appear subtle. After Elroy let go of
the last six leased departments that it
ran at TSS Seedman stores in the
New York metro area, its store count
dropped below what it was a year
ago. Four new stores, set to open by
year’s end, will bring the chain back
to the 74-store mark.

More significant at Elroy are the

internal maneuvers that find the firm
adopting new inventory management
systems, operational procedures, and
pricing schedules, all aimed at im-
proving the bottom line. The web is
also working to improve the efficien-
cy of its promotional efforts.

“Our new spirit of internal cooper-
ation has helped improve our han-
dling of special events and major pro-
motions,” said Mitchell Imber in a
keynote address.

“These are now planned and exe-
cuted with a high level of profession-
alism. Follow-through at store level
has been excellent, resulting in our
suppliers beating down our doors to

do additional projects.”

In his keynote remarks, Bruce
Imber added, “These changes repre-
sent a lot of growth from this time
last year. And we know not all of it
has been smooth or always visible,
but these changes have happened
and are for the better. Many things
still need to be addressed and will be
in due time—however, we now have
all the basics to go ahead.”

Opening-night remarks made by
Mike Collins, VP of retail stores, who
joined the company a year and a half
ago after stints with jeans chain The
Gap and audio specialty web Tech Hi-

(Continued on page 76)

BY GERRY wOOD

GRAND CAYMAN ““‘All.of us
looked death straight in the face,
and our lives will never be the same
again.”

That’s the view of Randy David-
son, owner of Central South Music
Sales and the Sound Shop retail
chain, surveying the storm-swept
aftermath of what will go down as
the most unusual music business
convention in history.

Hurricane Gilbert played havoc
with the 1988 Sound Shop conven-
tion schedule by booming into the
Caymans Sept. 13 with winds reach-

Gusty Gilbert Left Mark
0On Sound Shop Staffers

ing nearly 170 mph (Billboard, Sept.
24). But Davidson rallied the re-
maining Central South/Sound Shop
retail troops (147 out of 250 attend-
ees hadn’t evacuated the island) and
salvaged a day of meetings, inspira-
tional speeches, and vendor presen-
tations on Sept. 14.

Referring to his music business
personnel and the employees of the
Treasure Island Resort, owned by
Davidson and a consortium of coun-
try music stars, Davidson said,
‘“We’ve taken adversities and
turned them into inner strength
that will make us much better peo-

(Continued on page 85)

NVI Franchisees Mull West Goast Options

Dealers Bitter Over Vid Parent’s PPT Treatment

BY EARL PAIGE

LOS ANGELES West Coast Video
has added 455 stores with the comple-
tion of its purchase of National Video
Inc.’s franchise wing. According to
Richard Abt, executive VP of West
Coast, previously disgruntled NVI
franchisees are supporting the merg-
er because they have been assured
that their chain will remain intact.
However, conversations with a

number of the franchisees—and the
formation of a dissident association—
indicate many N'VI operators are still
wary about the long-term results of
the sale.

The consolidation means that West
Coast, with 238 units, will operate 693
stores “in all 50 states and 10 Canadi-
an provinces,” says Abt. The 5-year-
old Philadelphia-based firm operates
63 of the 238 West Coast units itself.

In the first word from West Coast

LOS ANGELES A third federal
court suit contesting the proposed
merger of Blockbuster Entertain-
ment and Major Video has resulted
in the two firms jointly agreeing to
delay the merger in nine Northeast-
ern states pending an Oct. 13 hear-
ing.

In the latest action, filed in U.S.
District Court in Rhode Island,
Northeast Management Inc. is
seeking a temporary restraining or-
der. Northeast contends the merger
will conflict with its continuing ac-
tivity as a Major Video franchisee.

In the suit, Northeast Manage-
ment seeks elements of relief re-

Third Suit Filed Against
Major-Blockbuster Merger

flected in the original action
brought by six Major Video franchi-
sees, a suit that also sought to en-
join the merger (Billboard, Aug. 6).

The original action was set for
hearing Sept. 12 in the U.S. District
Court, Midland-Odessa, Texas, divi-
sion. Plaintiffs’ motion for an exten-
sion was denied, but the death Sept.
10 of the mother of a plaintiff’s at-
torney mother resulted in a post-
ponement until Sept. 21, a Block-
buster spokesman explains.

The second suit, filed Aug. 19 by
Florida franchisee Ben Derrickson,
does not seek to enjoin the merger
(Billboard, Sept. 17).

since it initiated the deal June 10, Abt
says the purchase was concluded
Sept. 20 for $3 million, or 85 cents a
share on 3.5 million shares, as initial-
ly announced (Billboard, June 25).

NVI franchisee bitterness stems
primarily from two factors. Some
note their stores were used to test a
controversial pay-per-transaction
program; now that this PPT scheme
is being marketed industrywide, they
feel their franchises have been deval-
ued. Other NVI franchisees are won-
dering how long West Coast and NVI
will be operated as separate chains.

The disenchantment of NVI fran-
chisees has surfaced at several se-
cretly held meetings, but has never
reached the point of contention seen
in a similar deal between giant fran-
chisers Major Video and Blockbuster
Entertainment.

The concern of NVI franchisees
over PPT is exacerbated by their feel-
ing that NVI's franchising activities
suffered when NVI founder and
chairman Ron Berger pushed PPT,
ultimately convincing 364 franchisees
to sign up before forming the Ren-
trak PPT company and selling his
franchise operation.

Abt says he understands their feel-
ings. “Franchising was neglected.
There was a pessimistic view that it
was falling apart. But not today,”
Abt says.

“We met with most of the franchi-
sees and called all 455 of them. We

(Continued on page 79)
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Smear Gampaign On Kid-Porn Bill

Chance For Compromise In Jeopardy

BY BILL HOLLAND

WASHINGTON The controversial
Child Protection and Obscenity En-
forcement Act has Republicans in
Congress charging that the bill’s
Democratic opponents are soft on
porn. The charges, combined with
moves to hurry action on the bill,
have shaken entertainment industry
lobbyists who have been working for
a compromise.

Both the Senate and House ver-
sions of the bill, S.2033 and H.R. 3889,
were tentatively scheduled for mark-
up Sept. 22.

Representatives of the music and
video industries have been opposing
certain antikiddie-porn sections of the
bill on the grounds that their enforce-
ment measures are too broad and
threaten legitimate businesses (Bill-
board, Sept. 17).

Says Hilary Rosen, the Recording
Industry Assn. Of America’s VP for
government relations: “It doesn’t
look good; the likelihood of a compro-
mise bill that wouldn’t endanger in-
nocent bystanders in the music indus-
try looks slimmer and slimmer.”

The main reason for the sudden
shift, sources say, is behind-the-

EMI, Hush Form New Urban/Jazz Label

Ompheus Sees Light Of Day

BY BRUCE HARING

NEW YORK EMI and Hush Pro-
ductions Inc., a major management
firm in black music, have formed Or-
pheus Records, a label that will em-
phasize new and developing artists in
urban and contemporary jazz.

Charles Huggins, president and
chairman of Hush, will serve as presi-
dent of the new label.

Orpheus Records’ first release is a
single and album from Z’Look, a
four-member mainstream R&B act.
The release is expected later this
month. Other acts scheduled for re-
lease through Orpheus at later dates
include Aleese Simmons, a 19-year-
old solo vocalist; Eric Gable, a 22-
year-old vocalist; and Alex Bugnon, a
jazz keyboardist whose résumé in-
cludes work with Najee and Freddie

Jackson.

The idea for the new label came
about as a way to consolidate the em-
pire that Huggins has built with
Hush, according to Sal Licata, presi-
dent and CEO of EMI.

“We feel there is a real ground-
swell of new talent out there on the
street,” Licata says. “Isn’t that the
nature of what this business is all
about—developing and eventually
breaking unknowns?”

Licata would not rule out the possi-
bility of Orpheus signing established
artists. Hush Productions manage-
ment clients include Jackson, Melba
Moore, Najee, Mike Howard, and
Force M.D’s.

Orpheus Records will be based on
the East Coast, with a satellite office
on the West Coast.

A&M And Blue Rose Link
For Two Gomedy Releases

LOS ANGELES Citing a burgeon-
ing comedy market, A&M Records
has signed a logo deal with Blue Rose
Records and will release two comedy
compilation albums next week, with
more potentially in the offing.

Set for release Oct. 4 on A&M/
Blue Rose are “Women Of The
Night,” featuring comediennes Paula
Poundstone, Diane Ford, and Cathy
Ladman, and “Strange Bedfellows,”
with Will Durst, Barry Crimmins,
Jimmy Tingle, and Randy Credico.

The president of Blue Rose is Bud-
dy Morra, a partner in the manage-

ment firm Rollins, Morra, and
Brezner, which represents such co-
medians as Billy Crystal—who re-
corded his “Mahvelous” album for
A&M in 1985—Robin Williams, David
Letterman, and Martin Short.
According to the deal, upon the re-
lease of the two compilation albums,
A&M will have the rights to both solo
product by any of the comedians in-
volved and other additional comedy
compilations.
“We're going to approach a lot of
nontraditional ways for exposing the
(Continued on page 85)

RIAA Seeks NAB Support On Song IDs

Labels Hope Stats Spur DJs

WASHINGTON Recording Indus-
try Assn. of America president Jay
Berman, in order to ensure that top
radio brass know about the RIAA’s
survey that shows listeners are un-
happy about radio’s lack of back-an-
nouncing of tunes and artists (Bill-
board, Sept. 24), has sent the survey
results to National Assn. of Broad-
casters president Eddie Fritts.
Berman asked for a meeting to dis-
cuss the back-announcing issue.
Fritts, a source says, has received the
letter, but indications are that the
trade-group chief feels there's little

the NAB can do about the record in-
dustry’s complaints.

It is expected that Fritts’ reply to
Berman will point out that individual
stations can determine if there is
enough listener dissatisfaction in
their markets to warrant a renewed
emphasis on song identification.

The survey, conducted by the
Street Pulse Group Ltd., shows that
90% of pop-music radio listeners
polled say they had wanted to know
the name of a song on the radio but
no DJ had identified it.

BILL HOLLAND

scenes hometown politicking by some
Republicans on the Senate Judiciary
Committee.

Sen. Howard Metzenbaum, D-
Ohio, along with other committee
members, has had reservations about
Title Two of the bill, which does not
concern child porn but does call for
the federalization of sweeping Meese
Commission prosecution and seizure
penalties.

As a result of congressional staff
and opponent-lobbyist questions
about protected speech and the legali-
ty of Title Two, Metzenbaum and oth-
er, unnamed senators developed a
“good faith” draft compromise mea-
sure and sent it to the Justice Depart-
ment for comment.

It is now charged that after the de-
partment reviewed the compromise
bill, Republicans on the committee
leaked the draft to Metzenbaum'’s op-
ponent in the upcoming election,
Mayor George Voinivich of Cleve-
land. Voinivich, within hours of re-
ceiving the draft, went on Cleveland
radio, lambasting Metzenbaum as

(Continued on page 82) EMI.
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Orpheus Ascending. EMI and Hush Productions executives announce the
formation of the urban- and contemporary-jazz-oriented Orpheus Records (see
story, this page). Pictured seated, from feft, are Charles Huggins, president and
chairman, Hush Productions Inc., and Sal Licata, president and CEO, EMI.
Pictured standing, from left, are Gerry Giriffith, senior VP, A&R, EMI; Kevin
Harewood, VP/GM, Hush Productions Inc.; Joe Smith, president and CEO,
Capitol Industries-EMI Inc.; and Ron Urban, VP of finance and administration,

BOBBY McFERRIN’S “Don’t Worry, Be Happy”
holds at No. 1 on the Hot 100 for the second straight
week and also appears on two albums that are bulleted
in the top 10 on the Top Pop Albums chart. The a cappel-
la smash is featured on the “Cocktail” soundtrack,
which jumps to No. 4, and on McFerrin's own album,
“Simple Pleasures,” which jumps to No. 8.

“Don’t Worry ...” is the first No. 1 hit to appear on
two albums in the top 10 since Barbra Streisand &
Donna Summer’s ‘“No More Tears (Enough Is

McFerrin’s On Two Top 10 Albums;
For UB40, Second Time’s A Charm

on both of the dueling di-
vas’ albums, “Wet” and
“On The Radio,” respec-
tively.

The “Cocktail” sound-
track features two other
cuts that are listed on the
Hot 100: the Beach Boys’

Enough)” in 1979. That

disco smash was featured
B T St
e = e

“Kokomo,” which sprints
to No. 31, and the Fabu-
lous Thunderbirds’
“Powerful Stuff,” which dips to No. 66.

“Cocktail” also features a handsome cover photo of
film star Tom Cruise, who is giving Patrick Swayze a
run for his money as the reigning soundtrack hunk.
Cruise’s mug was on the cover of the “Top Gun” sound-
track two years ago, which spent five weeks at No. 1.
Swayze was on the cover of both the chart-topping
“Dirty Dancing” soundtrack and its top five sequel,
“More Dirty Dancing.”

Both Cruise and Swayze, however, have a ways to go
before they catch John Travolta as the ranking heart-
throb of the record bins. Travolta adorned the cover of
three soundtracks that hit the top five from 1978 to 1980:
“Saturday Night Fever,” “Grease,” and “Urban Cow-
boy.”

We're not suggesting that breathless fans just
bought the soundtracks for the handsome cover photos,
but we do think it was one of the factors—if only on a
subsconsecious level—that triggered the massive sales.
Let’s just say that “Cocktail” probably wouldn’t be in
the top five if the cover had a nice shot of a blender.

FAST FACTS: UB40’s “Red Red Wine” leaps to No. 5
on the Hot 100, nearly five years after it first peaked at
No. 34. It's the first single to reach the top 40, fall off
the chart, and later surge into the top five since Chubby
Checker’s “The Twist” in the early '60s. The song is fea-

by Paul Grein

tured on the group’s “Labour Of Love” album, which
jumps 10 notches to No. 33, topping its original peak of
No. 39 five years ago. “Labour” also pulls ahead of the
group’s new “UB40” album, which loses its bullet at No.
46

Joan Jett & the Blackhearts land their first top 10 hit
in six years as “I Hate Myself For Loving You” jumps
to No. 8 on the Hot 100. The group had back-to-back top
10 singles in 1982 with “I Love Rock’N Roll” and “Crim-
son And Clover.” Lita Ford, who teamed with Jett in the
seminal all-female band
the Runaways, peaked at
No. 12 three months ago
with “Kiss Me Deadly.”

Information Society’s
“What’s On Your Mind
(Pure Energy),” which
was produced by Fred
Maher of Scritti Politti,
jumps to No. 10 on the Hot
100. The hit has thus out-
charted Secritti Politti’s
biggest hit, ‘“Perfect
Way,” which peaked at No. 11. 3

U2 returns to action this week as ‘“Desire,” the first
single from the group’s forthcoming album, “Rattle
And Hum,” crashes onto the Hot 100 at No. 50. It's the
highest-debuting single to date for the Irish band, which
broke wide open last year with back-to-back No. 1 hits.

WE GET LETTERS: Jay Taylor of Madison Heights,
Mich., notes that seven Australian acts have landed
their first top 40 hits in the last 18 months: Crowded
House, Pseudo Echo, Wa Wa Nee, Icehouse, Midnight
Oil, Kylie Minogue, and the Church. Two other Aussie
acts made their first Hot 100 appearances this year: Big
Pig and Kings Of The Sun.

The new Joel Whitburn book, “Billboard’s Top 10
Charzs,” is a treasure trove of useful data. The heart of
the book is a listing of each week’s top 10 pop singles
from 1958 to 1988. Among the factoids we picked up:
The hits that made the biggest one-week chart jumps in
each of the last four decades. The '50s: Ricky Nelson’s
“Lonesome Town” (86 to 18). The ’60s: Jeannie C. Ril-
ey’s “Harper Valley PT.A.” (81 to 7). The "70s: George
Harrison’s “My Sweet Lord” (72 to 13). The '80s: Band
Aid’s “Do They Know It’s Christmas?” (65 to 20). The
tome is a worthy addition to Whitburn’s indispensible
line.
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Available October 4.

Featuring the single “JEALOUS GUY” plus:

Real Love (Never Before Released) ADay InThe Life Give Peace A Chance Stand By Me
Twist And Shout Revolution How? Woman
Help! The Ballad Of John & Yoko Imagine (Rehearsal) Beautiful Boy
In My Life Julia God (ust Like) Starting Over
Strawberry Fields Forever Don't Let Me Down Mother Imagine
M U S I ¢ F R 0 M T H E 0 R 1 G I N A L M 0 T 1 0 N P I C T U R E
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THE NEW ALBUM RELEASE FROM A LEGEND

"WINTER OF '88." &

, &

JOHNNY WINTER ON TOUR . - %’ﬂ;-_ ‘
10/6  PEABOOY'S—CLEVELANG, OH 10/22 THE BACK ROOM—AUSTIN, TX e
10/7  HARPO'S—OETROIT Mi 10/24  DALLAS ALLEY—OALLAS, TX
10/8  THE VIC—CHICAGO, IL 10/25  TIPITINA'S—NEW ORLEANS, LA s
10/3  BILLY'S OLO MiLL—MILWAUKEE, Wi 10/27 CANNERY—NASHVILLE, TN i
10/11  PHOENIX HILL—LOUISVILLE, KY. 10/28 FOX THEATRE—ATLANTA, GA =~
10/12  NEWPORT MUSIC HALL—COLUMBUS, OH  10/29  OIXIE ELECTRIC CO.—MYRTLE BEACH, SC .
10/14  FOX THEATRE—ST. LOUIS, MO 10/30 GREENSTREETS—COLUMBIA, SC
10/15  UPTOWN THEATRE—KANSAS CITY, MO 1/ SWEENY'S TENTATIVE—ORLANGO, FL
10/17  BLUE NOTE—COLUMBIA, MO 11/3  BRASSY'S—COCOA BEACH, Fl.
10/18  REGENCY SHOWCASE—SPRINGFIELD,MO  11/4  JANUS LANDING—ST. PETERSBURG, FL
10/20-21 ROCKERFELLER'S—HOUSTON, TX 11/5  RIVERWALK BLUES FEST—FT. LAUDERDALE, Fl

PRODUCED AND ENGINEERED BY TERRY MANNING oA
MANAGEMENT: SLATUS MANAGEMENT NAO R LTS
*sMCA RECORDS
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EDITORIAL

Glasnost Provides Opening For Labels

AS THE WINDS OF CHANGE blow ever stron-
ger across the Soviet bloc, the record industry has
a unique opportunity to foster the development of
a new market. But so far, it appears that individ-
ual artists are doing more to respond to the new
spirit of glasnost and perestroika than are rec-
ord companies and music publishers.

A case in point is the upcoming Greenpeace ben-
efit album, which is supposed to be released simul-
taneously in the West and the Soviet Union in Jan-
uary. Melodiya, the U.S.S.R.’s state record compa-
ny, plans to press and distribute at least 5 million
copies of this superstar compilation, and Eastern
bloc sales of the album are expected to reach 10
million units. Yet at press time, no Western record
company had agreed to distribute the album in the
noncommunist world.

More importantly, no major label has investigat-
ed Melodiya’s idea of forming a joint-venture com-
pany to sell records in the U.S.S.R. This new ap-
proach, which shows the Soviets’ willingness to
experiment with capitalism, would be a quantum
leap over their longstanding procedure of import-
ing Western pressings of titles in small quantities.

Before glasnost emerged in the Soviet Union, it
was admittedly difficult to deal with the U.S.S.R.
The Soviets insisted on certifying the ideological
purity of any records they brought into their coun-
try, and they didn’t want to squander much of
their precious hard currency on entertainment

products.

But over the past couple of years, the new poli-
cies of Secretary Mikhail Gorbachev have led the
authorities to soften their resistance to Western
culture. Consequently, they have begun to import
Western records by such artists as Whitney Hous-
ton, the Alan Parsons Project, Deep Purple, and
Yngwie Malmsteen (Billboard, Feb. 13). In addi-
tion, Paul McCartney has cut an album for distri-
bution in the Soviet Union only, and both Paul Win-
ter and country singer Nick Seeger have recorded
in the U.S.S.R. under the auspices of Melodiya.

The hard-currency problem is harder to solve,
since the Soviet economy still has a long way to go
before it can support a high level of consumerism.
(The same is true, to varying extents, of the East-
ern European countries.) Nevertheless, if the Sovi-
ets are serious about forming a joint venture with
some enterprising Western firm, the profits could
be reinvested in the country, as they have been in
certain South American nations that prohibit the
expatriation of currency.

In addition, Western labels could make some
money by selling deep catalog items at low prices
in the Soviet bloc. Since this repertoire already has
been fully amortized, it might yield a profit even
at prices lower than those charged for budget rec-
ords in the U.S. Considering that many ’60s
groups are still very popular in the Soviet Union,
their vault titles might appeal more to communist
bloc youths than they do to Western kids who

have been suckled on Madonna and Bon Jovi.

Another marketing hook is the change of con-
figurations in the West. While in the U.S., Europe,
and Japan the LP is rapidly going the way of the
dinosaur, it still apparently is the leading format
behind the Iron Curtain. If a vigorous vinyl mar-
ket could be developed there, it could take excess
LP cutouts off of the labels’ hands.

Finally, record company executives should pon-

" der the Eastern bloc’s thirst for Western music.

Aside from the multimillion unit sales projected
for the Greenpeace album, Soviet concert tours by
Billy Joel, the Scorpions, and UB40 have been rap-
turously received in the past couple of years; the
visits of numerous rock groups to Budapest have
regularly filled stadiums.

A few years ago, Pat Metheny toured Poland
with his group. When he returned, he told a re-
porter that he had lost money on the tour, travel
had been extremely difficult, and accommoda-
tions had been rudimentary. Nevertheless, he
was excited and exhilarated by the trip. When

‘asked why, he simply said that never before had

he sensed such deep and genuine interest in his
music as he received from the adoring Polish
crowds.

Devotion like that shouldn’t be ignored, either
by people who care about music or by Western
businessmen. The Soviet bloc is a market wait-
ing to be discovered, with vast untapped poten-
tial.

Studios Show Lack Of Concern For Dealers

PPT COULD STIFLE VIDEO BUSINESS

BY JIM SALZER

Pay-per-transaction companies are
currently touting the advantages
that video stores can have over one
another if they change the way they
currently buy videocassettes. One of
these companies, CORE, sent letters
to dealers that stated that this is a
“dangerous time” for video retailers
and that “stores without PPT will be
doomed.” Immediately, 300 video re-
tailers sent in a one-time membership
fee of $75; yet at the time of the mail-
ing, CORE had no agreements with
any videocassette manufactur-
ers.

The company that has been grant-
ed registered service marks for the
words “pay-per-transaction” and the
abbreviation “PPT” is Ron Berger's
Rentrak Corp. His National Video
chain has experimented with PPT
over the past 2!/, years, seeingitasa
way to establish an advantage over
competitors. It was viewed by some
as a way to revive the faltering ex-
pansion of the franchise chain. Now
it is being made available to any re-
tailer with an approved computer
system for an initial participation fee
of $2,995 for the first store and $1,995
for the second.

Orion Home Video recently sent
out a five-page letter to its accounts,
saying that if retailers play ball with
Orion on PPT, the supplier may ac-
commodate their concerns about pay-
per-view television. Orion declared
that meaningful growth in the home
video industry is almost at an end be-
cause fewer VCRs are being sold and
most customers just ask, “What's
new?”

The company also argues that we
have failed as an industry, that there
aren’t enough copies of video titles in

the stores, and that “we have all lost
business.” I can see the accounts
wringing their hands and wailing
over these words.

I had no qualms about expressing
my opposition to PPT at the recent
Video Software Dealers Assn. con-
vention in Las Vegas. I passed out
1,000 red-and-white buttons that said,
“Just Say No To PPT.” I felt that

I debts. At the time, Congress implie-
itly indicated that the tax would nev-
er be increased. In 1940, similarly,
movie theaters were encouraged to
share revenue with the film compa-
nies, giving them 10% of the box-of-
fice take. Today, the split is reversed,
with the theatrical chains getting
10%. These theater operators and
managers are now no more than

‘Why meet demand |
in the first two
weeks after a
title’s release?’

Jim Salzer is proprietor of Salzer’s Video,
located in Ventura, Calif.,, and is on the
board of directors of the Video Software

Dealers’ Assn.

things were moving a bit fast and
that we needed to counter the haste
of some retailers to get aboard the
train or be left at the station.

We are presently at a very impor-
tant crossroads in our industry’s de-
velopment. Before we look at PPT as
a panacea that will solve the depth-of-
copy problem, we need to review our
history and think about our future.

First of all, it’s silly to believe that
any video supplier would promise a
fair split of 50-50 with retailers and
stick to that promise. History demon-
strates that such a deal could easily
become a noose that could be drawn
tighter at will.

In 1913, the U.S. Constitution was
amended to levy a 1% income tax for
the purpose of paying off World War

caretakers.

I feel that the entrepreneurial spir-
it would be squelched if studios start-
ed looking over our shoulders. When
we start reporting our rental figures
and find our honesty scrutinized, we
may feel that we’re working for
them. When PPT establishes our
sales ability and then a studio opens a
video store right next door, we will
have no one to blame but ourselves.

We’ve been driven from one sce-
nario to another, all with the same
theme: There aren’t enough copies of
hits. Why do we have to satisfy the
demand in the first two weeks after
release? Theatrical runs for success-
ful movies can last several months.
Saturday nights are the same for
both theaters and video stores; the

former may not have enough seats,
the latter, enough copies of a hit. Yet
these same hits and seats will lan-
guish during the week.

We need to build a relationship
with our customers so that they are
willing to make 2.7 trips to a video
store for the hit title they want. We
can satisfy them and we do. The hits-
only mentality is just getting played
out in a new form with PPT. It has
been clearly demonstrated that depth
can become dust and that breadth is
required to capture devoted custom-
ers. Relying on the studios to tell us
how many hit titles to stock would be
ridiculous: Having 50-100 copies of a
hit carry our businesses while ignor-
ing the potential benefits of breadth
of titles would be suicidal for us.

It is important for an industry to
define the way it does business. If
this is done, success is likely to open
up the most rewarding and least
risky of all innovative opportunities.
The people in the ivory towers must
get closer to the marketplace and de-
velop a long-term game plan. Leader-
ship is a process of finding the best
way—not for me, not for you, but for
all.

In closing, I must say that I am a
firm believer in what self-determina-
tion and independence can do for a
business person. The entrepreneurial
philosophy is a code I live by, and I
don’t want to see this industry be-
come processed or consolidated at
this stage.

We’ve come a long way despite a
lack of cooperation between suppliers
and stores. One example of this fail-
ure to work together is Warner
Bros.” recent decision to put a com-
mercial on the newly released video-
cassette of “Police Academy 5.” Daf-

(Continued on page 78)
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NAB Gonvention: The Good, The Bad, The Breezy

Prepared by Sean Ross with assis-
tance provided by Peter Ludwig
and Ken Schlager.

WASHINGTON Whether the pro-

gramming-oriented panels at this

year’s National

Assn. of Broad-

“AB casters conven-

tion, held here

Sept. 14-17, were

H[p“nl any good depends

on whom you ask.

The PDs who

didn’t much enjoy Radio '88 called it

“low energy” and “not as good as the

86 New Orleans convention” (some-

how last year’s event in Anaheim,

Calif., didn’t get mentioned a lot).

They also disliked the NAB’s sched-

uling of format rooms in clumps so

that it was impossible to go to more
than two of them.

Those who did like Radio '88 were
more likely to have hit town several
days earlier for consultant or group
meetings. (Nationwide, Jacor, and
the CHUM Group were among those
holding adjacent group sessions.)
Many had also spent their time at
sales or management-oriented pan-
els, suggesting that this was the con-
vention for PDs who had become
GMs or consultants—or were work-
ing on it.

Panel boosters praised the diversi-
ty of both topics and panelists. (One
PD said he was happy to get away
from the usual “gang of eight” panel-
ists.) And whatever you thought of
the format rooms, this was at least
the year the NAB finally managed to

have classie-rock and mainstream-
oldies sessions, in addition to a rap
panel—long a staple of any urban ra-
dio convention.

The NAB is claiming a record at-
tendance of 6,529 people this year, up
from Anaheim’s 5,722. A random
count of badges seemed to divide that
at about 50% GMs/owners/group
personnel, 30% programmers, and
20% syndicators/sales/press.

Perhaps the most theatrical ses-
sion this year involved a group of
anonymous PDs who hid behind a
red, white, and blue curtain and dis-
guised their voices for “Guerrilla
Warfare: Tricks Of The Trade.” The
panel focused on ways to confound
and demoralize a competitor. Among
them:

eleave phony research informa-
tion in your garbage bins for a com-

petitor to find, or just send it to the
competitor marked, “Thought you'd
like to see this.”

oSend fake direct-mail pieces to a
competitor and all its neighbors.
“They’ll think you drop-shipped the
whole market.”

eoHire workers at minimum wage
to request “junk” songs from a com-
petitor.

oSend gifts to celebrate a down rat-

ing book. “A funeral wreath will liv-
en up the place.”

oOffer a competitor’s personality
“an ungodly amount” of money to
cross the street—thus forcing his sta-
tion to top your offer.

The panelists also warned stations
to be prepared for such attacks. “Let
your staff know all the dirty tricks.
That way they’ll know how to react.”

(Continued on page 12)

Patrick Vows To Clean Up License-Renewal Process

BY BILL HOLLAND

WASHINGTON Federal Communi-
cations Commission chairman Dennis
Patrick underlined the political tone
of NAB Radio '88 by telling attend-
ees that his agency is committed to
eliminating abuses in the much eriti-
cized comparative-license-renewal
process.

“I’d like to see us move away from
a circumstance in which your pro-
gramming judgments are subject to
being second-guessed by the FCC,”
Patrick told the broadcasters.

Throughout his remarks, the com-
mission chairman, who is viewed as
completing the deregulation work of
his predecessor, Mark Fowler, struck
out at the comparative renewal pro-
cess and its often-puzzling criteria.

The process by which the record of
a station’s performance in the com-
munity is measured against the
promised intentions of a challenger,

Patrick said, is “extraordinarily ex-
pensive and difficult and litigious”
for licensees. He called the criteria in
the matchups “unbelievably vague
and subjective.” Patrick said he
would instruet the FCC ‘“‘to honor
[its] First Amendment discretion
with respect to programming” as re-
newal reform moves forward.
Although Capitol Hill legislation to
reform the process has stalled this
session, Patrick told broadcasters he
saw “a Congresswide consensus”
that the renewal game is “very much
flawed, and it falls to the FCC to re-
form and revise the comparative re-
newal process, criteria, and abuses.”
Patrick also listed the other broad-
cast accomplishments of his chair-
manship since he succeeded Fowler
in April 1987, including the wide-
ranging inquiry to improve AM radio
and this year’s decision to end en-
forcement of the fairness doctrine.
The U.S. appeals court here has

just heard arguments in the fair-
ness doctrine case. Broadecaster and
FCC criticisms that the doctrine is
unconstitutional and even a presi-
dential veto have not dissuaded
some members of Congress from
pushing for the doctrine to become
law.

Patrick also announced that as
part of the commission inquiry into
the comparative renewal process,
he would investigate the possibility
of modifying the FCC’s duopoly
rules. Currently, a broadcaster can
be tagged with a demerit during a
renewal proceeding if that broad-
caster owns another broadcast
property—‘‘even though you hold
that property in a manner perfectly
consistent with our rules,” he point-
ed out. “That strikes me as some-
thing we ought to think about in
terms of the lack of logic there.”

NAB chairman Eddie Fritts,
while praising Patrick’s efforts in

helping radio, took the chance to re-
mind the attendees that even
though FCC reforms “immediately
impact on our business,” broadcast-
ers must continue efforts on Capitol

Hill to push for codification of com-

mission policy because such legisla-

tion carries “‘the

weight of law.”

Patrick’s com- "AB

ments followed

by two days a

special Sept. 14 H[Pn“l

NAB Capitol Hill

session at which

key lawmakers suggested that per-

haps broadcasters might soften

their stand on the fairness doctrine

in return for radio-only legislation

that would codify the deregulatory

gains made during the Reagan

years—including the license-renew-

al abuses that the legisliators

termed “‘extortion.” Under current
(Continued on page 15)

AFTER TWO YEARS as PD of
“the Big Ape,” WAPE Jacksonville,
Fla., PD Bill Cahill heads north to
replace Jim Richards as PD of top
40 WBZZ “B94” Pittsburgh. Cahill
wasn’t immediately replaced. Else-
where in the South, AC WMJJ Bir-
mingham, Ala.,, PD Smokey Rivers
leaves to become group PD of Ston-
er Broadcasting; Peter McClain be-
comes the GM of KSO/KGGO Des
Moines, Iowa. Contact WMJJ GM
Bill Stoeffhaas about Rivers’ job.

7]

| DIDN‘T COME HERE to pro-
gram a classic rock station; we're go-
ing to be a rock’n’roll station,” says
Dale Kelly, new PD of album
KZEW Dallas; he was most recently
APD/mornings at KRZQ “96 Rock”
Reno, Nev. Kelly says that once he
gets the station’s “music flow” to-
gether, KZEW will be 35%-40% cur-
rents again. There are no other per-
sonnel changes at the station.

PROGRAMMING: At AC KMGK
Minneapolis, Dave Anthony (for-
merly with cross-town KDWB) has
been named PD. KMGK has put in
for the calls KQQL, but new GM
Kevin McCarthy (previously GSM
at KLOS Los Angeles) says he’s still
deciding on format/call letter alter-
natives ... Larry London, most re-
cently mornings at KSTZ St. Louis,
returns to Greater Media as PD of
oldies WMEX Boston.

Jim LaMarca is the new PD at
oldies KGW Portland, Ore.; he spent
the last eight years at XETRA San
Diego, the last four as PD . ..
WPGC-AM Washington, D.C,, split
from its simulcast crossover FM to
go to a business news for-

100” Nashville was reportedly run-
ning promos announcing that it will
change formats when new owners
come in Saturday (1). One new liner
says, “Rebel 100: Start taping it.”

Cahill To B94: Rivers To Stoner; New KZEW PD Denies Classics

former WSHE PD Charlie Kendall
has opened a consultancy/voice-
over/production firm, Kendall Ener-
gies. Call 305-563-9406.

Philadelphia ad agency owner Pe-
ter Tilden, previously with WYSP
there, is new to mornings

mat on Saturday (1). FM
OM Jeff Young will also
supervise the AM and do
morning drive. Although
WPGC is a client of the
new Business Radio Net-
work, Young emphasizes
that the AM will be “local-
ly serviced and directed.”
WBRU Providence, R.I.,

at classic rock KLSX Los
Angeles. He’ll be joined by
Roz (from WCKG Chica-
go) and morning show pro-
ducer Lee Levinthal.
Across town, KTWV “the
Wave” gets live announc-
ers. Market veteran Dan-
ny Martinez does morn-
ings with David Hirsch.

already a progressive al-

bum outlet consulted by

Fred Jacobs, has become Jacobs’
first Edge station, going from “New
England’s finest rock” to modern
rock. PD Neil Bernstein stays on, as
does WBRU’s Sunday R&B pro-
gramming. Across town, former
H&D Broadeasting Group OM Rick
Everett is the new OM at Transtar
Format 41 AC WWLI. PD Russ
Dana stays in his post.

AC WLYT Haverill, Mass., OM
Terry Weinacht is back in Michigan
as PD of AC WFMK Lansing. Previ-
ous PD Jeff Cochran stays for
mornings . .. C.C. Scott, from
WJLD Birmingham, Ala., is the new
PD at urban WGOK Mobile, Ala., re-
placing Vernon Wells ... Alterna-
tive album outlet WWRB ‘‘Rebel

by Sean Ross and Yvonne Olson

PEOPLE: With major changes at
top 40 KYUU San Francisco still a
few weeks away, info on the lineup
is emerging. Don Bleu will stay on
mornings and be joined by KDON
Salinas, Calif., PD Chuck Geiger
(middays), KIVA Albuquerque,
N.M.s Ron Leonard (afternoons),
George McFly (nights), and Mark
Hanson (late nights). Those interest-
ed in succeeding Geiger should call
KDON'’s new consultant, Jeff Salgo.

WSHE Miami PD Gerry Cagle is
making copies of his novel “Payola”
available through mail order before
its December publication date. Send
$21.95 to ‘“‘Payola,” Box 916133,
Longwood, Fla. 32791. Meanwhile,

Also joining are Talaya
and Don Burns (from
cross-town KUTE, now KMPC-FM),
Keri Tombazian, Amy Hiatt, and
Bob Dearborn (from KGRX Phoe-
nix, Ariz.).

At adult alternative WQCD New
York, Dick Summer moves from
middays to mornings as Tommy
Dean exits. MD Russ Davis is now
doing p.m. drive, replacing Jack
Spector. At Davis’ old station, AC
WQXI Atlanta, Cajun Ken Cooper
joins afternoons as Jack Diamond
moves to co-owned country KSON
San Diego.

Former WHUR Washington PD/
mornings Jesse Fax is now commut-
ing to Philadelphia to handle a few
programs for noncommercial
WXPN ... The air staff at AC

WMXP Pittsburgh continues to fill
out. Paul Cramer is named MD.
Beau Richards (WBSB Baltimore)
and Bill Knight (WMC-FM Mem-
phis, Tenn.) join for middays and
p.m. drive . . . Roberta Gale, most re-
cently a morning staffer at WMMS
Cleveland, moves to a similar slot at
crossover WPOW “‘Power 96" Mi-
ami.

Adult alternative KQPT Sacra-
mento, Calif., APD/a.m. driver Kate
Hayes has left; OM Alan Mason is
doing Hayes' air shift and says he
won'’t replace her . . . Steven “Weed-
man” Seaweed is new to middays at
album KRQR San Francisco . ..
Kathie Romero is named APD/MD
at top 40 KSAQ San Antonio, Texas.

cLASSIFIED: Urban WDJY “Hot
100" Washington still needs a PD;
contact GM Gary Gross ... Former
urban WQIM Montgomery, Ala., PD
Frenché B (now public-affairs direc-
tor) wants to return to PD/on-air
duty; call 205-261-8501 . . . To protest
the fact that only 200 listeners had
signed an Amnesty International pe-
tition, album WMJY “Y107” Long
Branch, N.J.’s Tom Lipke locked
himself in the air studio. When he
left 48 hours later, an additional
4,000 had signed.

Assistance in preparing this col-
umn was provided by Peter Lud-
wig and Terry Wood.
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THANK YOU, EMMY!

FOR HONORING

f/[my Berling

1T00TH BIRTHDAY CELEBRATION
(Outstanding Variety or Music Special)

PRESENTED BY

ASCAP AND CARNEGIE HALL

CONGRATULATIONS TO
CBS-TV

DON MISCHER, Exec. Producer DAVID J. GOLDBERG, Producer
JAN CORNELL, Producer SARA LUKINSON, Co-producer
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NAB CONVENTION HIGHLIGHTS

(Continued from page 10)

Dirty tricks of another nature were
discussed at the “Jokes, Trick Phone
Calls, And Libel” session. While bo-
gus calls have become a standard
part of a.m. drive, the panel stressed
that there has been no relaxation of

the Federal Communications Com-
mission’s telephone rules. Jocks must
still get a listener’s consent to be re-
broadeast before they start taping.
The audience was also reminded
that there’s a big difference between

newsline...

STEVE BERGER has been promoted to president of Nationwide Communica-
tions, succeeding Clark Pollock, who will retire at the end of the year.
Berger was previously VP of radio operations. Radio group manager
Mickey Franko will succeed Berger.

EVERGREEN MEDIA has agreed to purchase RKO General’'s AC WAXY Fort
Lauderdale, Fla., for roughly $24 million, pending an agreement with
RKO’s challengers.

RICKY TATUM is promoted from GSM to GM at KACE Los Angeles. All Pro
Broadcasting VP Jim Maddox had temporarily handled those duties.

CODY/LEACH BROADCAST ARCHITECTURE has named Bob Braunstein, aka Bob
Garrett, producer of international programming, which includes 20 hours
of programming for FM Japan’s J-Wave service.

JOE DAVIDMAN, VP/GM of TK’s WSHE Miami, has resigned in order to go
back into station ownership. No replacement has been named.

GMX COMMUNICATIONS will transfer WNAU/WWKZ Tupelo, Miss., GM
Nick Martin to its new Nashville, Tenn., property WWRB when it takes
over on Saturday (1).

SUN GROUP INC., owner of nine radio stations, including WERC/WKXX Bir-
mingham, Ala., and KKSS Albuquerque, N.M., has announced a program
to periodically purchase shares of its common stock in the open market.

UNIVERSITY OF
SOUTHERN
CALIFORNIA
LAW CENTER

ENTERTAINMENT LAW INSTITUTE

Executive Director: Bruce M. Ramer, Esq.
Director: Harold A. Brown, Esq.

THE MUSIC AND RECORDING INDUSTRY:
PRACTICAL AND BUSINESS ASPECTS

Instructor: Donald S. Passman, Esq.,
Gang, Tyre, Ramer & Brown, Inc.

This course will provide a discussion and analysis
of the music and recording industry, and will empha-
size the basic relationships involved and the con-
tracts which govern them. The course will also
include an overall view of legal concepts concerning
personal service agreements, copyright and related
topics. Practical aspects of the business practices
and structure of the industry are an inherent part
of the course.

¢ Thursday evenings, 7:00 - 9:00 p.m.

e Nine sessions, from October 13, 1988

e Tuition: $325.00 (includes the cost of
materials)

FURTHER INFORMATION: (213) 743-2008

an opinion and a claimed fact when it
comes to libel suits. While stating an
opinion about someone’s character on
the air is usually a safe bet, stations
court trouble when comedy bits offer
“facts’ to back up phony allega-
tions—or let listeners do so. Routines
where listeners complain about
neighbors or local businesses are con-
sidered particularly risky.

Jocks were also warned that while
courts tend to consider making fun of
nationally recognized figures part of
the price of their celebrity, making
fun of station newscasters or clean-
ing personnel is better kept in the
jock lounge.

Here are highlights of other pro-
gramming-oriented sessions:

TOP 40: MEN ARE A LUXURY

Four years ago, the use of callout
music research had dwindled at many
top 40s. Now, with the 7-inch single
on its way out, panelists at the top 40
format room again embraced callout
as their primary research tool.

The difference this time is that
many PDs are using only female re-
spondents. “Tracking men is a luxu-
ry,” said KZZP Phoenix, Ariz., PD
Guy Zapoleon. “If you really have to
target for men, then use men, but it’s
generally dangerous to look at a com-
bined total.”

The predominance of hard rock at
top 40 this season clearly means the
genre is doing better with adult fe-
males than it used to. While WWPR
“Power 95” New York PD Larry
Berger said that Guns N’ Roses’
“Sweet Child O’ Mine” tested poorly
with adult women, KRBE Houston
PD Paul Christy said that in his mar-
ket, the song tested well with listen-
ers up to age 30.

With PDs settling in for what one
called “a fall of wall-to-wall heavy-
metal teen tunes,” Zapoleon said that
after having been 60% urban before
the rock boom, he had added an en-
tire category of urban oldies to main-
tain his musical balance.

URBANS AND THE COMMUNITY

While some of the panels, especial-
ly the album-rock format room, con-
centrated on “fresh new faces,” the
PDs on the black/urban panel were
three standard bearers: WJLB De-
troit’s James Alexander; WRKS New
York’s Tony Gray; and WVEE
“V103” Atlanta’s Ray Boyd. Two oth-
er panelists didn’t show; it says some-
thing about black NAB attendance—
always a problem—that the format-
room crowd was at least two-thirds
white.

Many of those present were from
the crossover stations that present a
continued challenge to urban PDs.
While recent convention panels had
encouraged urban stations to empha-
size their black heritage and commu-
nity service—areas that crossover
stations avoid—Boyd said winning
“takes both community involvement
and the strength of your music.”

“There’s an air game and a ground
game. The ground game is what you
do in the community,” said Boyd.
When asked by WQMG Greensboro,
N.C., GM Nancy Cooper if listeners
resent crossover stations’ lack of
black jocks (or lack of ads for certain
black products), Boyd told her that
listeners who care about music don’t
necessarily notice the absence of
black announcers.

Alexander called community ser-
vice “the tie breaker” that only helps

if both stations are well pro-
grammed. And WTLC Indianapolis
GM Amos Brown told PDs to “pro-
tect the mother ship first. A lot of the
community service [that urban sta-
tions traditionally did] was a whole
lot of talking.” He encouraged PDs
to make public service “fit the overall
fabric” of a station.
AC: TO0 MUCH NEW AGE?
Although it sounded like a panel on
using crossover music, “Playing Mu-
sic Outside Your Format” was actu-
ally aimed at those AC stations doing
block programming, specifically
jazz/new age or oldies shows.
WMJI “Majic 105” Cleveland PD
Joel Lind, whose station recently add-

ed an oldies program at night, chided
AC PDs for “trying to program to
match a format box which exists
more as a convenient industry desig-
nation.” WNSR New York PD Bob
Dunphy countered by encouraging
PDs to broaden their station’s image
through nonmusical elements.

Adult alternative programming
didn’t fare very well in the AC format
room. One panelist, for example, dis-
missed new age as “something that
sounds like palm trees blowing in the
wind.”

When moderator Lorna Ozmon,
GM of WROR Boston, complained
about how little press mainstream

(Continued on page 16)

Programmers discuss the week’s new music.

BLACK/URBAN

PD/morning man Darnell Swift says KPRW Oklahoma City plays
“everything from Tracy Chapman to Public Enemy; we try to give ev-
erybody a little bit of music.” Swift does this through careful daypart-
ing and constant attention to the streets. “[Listeners] want to hear
what they’ve heard in the clubs and what’s on the albums they’ve
bought. It would be ridiculous to ignore that or wait for someone else
to play it first.” Added this week on KPRW is Loose Ends’' “Mr. Bach-
elor” (MCA), which Swift calls “great funk with a good message—def-
initely a 25-54 record.” And “one of the hottest new records out” is
Today’s “Him Or Me” (Motown). Produced by Teddy Riley, Swift calls
it “a sound Motown hasn’t had in a long time.” *“You Used To Be So
Romantic” (Vendetta/A&M) from Shirley Lewis is noted for its S.0.S.
Bandlike bass line, and Kid N’ Play’s “Gettin’ Funky” (Select) is “hip-
hopping itself into a hit.” Swift also predicts that the “good soul” in
Dorian Harewood’s “Show Me (One More Time)” (Emeric) will be a
“real lady-killer,” and from Evon Jeffries & the Stand, he recommends
“Stand And Deliver” (Atlantic) for its “‘true New York sound.”

ALBUM ROCK

The top-rated album station in Seranton, Pa., WEZX, is 80% currents,
although PD Dave London says that’s “not to be misread as ‘new.” We
don’t play too many baby bands, but we do play a lot of stuff from the
past decade.” Terming it a ““banner week,” London chooses his “main
man” Eddie Money’s “Walk On Water” (Columbia) as well as a “great,
Southern-fried rocker,” Dickie Betts’ “Rock Bottom” (Epic), and “an
instant add,” “Desire” (Island) from U2. Survivor’s “Didn’t Know It
Was Love” (Scotti Bros./CBS) brings that band “back to rock’n’roll
real strong,” and Randy Newman’s “It’s Money That Matters™ (Re-
prise) is “definitely no ‘Short People’; [it’s] a legitimate rock tune.” Of
Ivan Neville’s “Not Just Another Girl” (Polydor), London says, “Ex-
pect big things from this,” and “Big League” (Capitol) from Tom Coch-
rane & Red Rider also gets a shot. Last but not least, three more
tracks from Bon Jovi get WEZX rotations: “Living In Sin,” “Born To
Be My Baby,” and “Wild Is The Wind"” (Mercury). “This album is so
deep, there’s no bottom,” says London.

TOP 40

KTRS Casper, Wvo., is another one of America’s favorite stations.
Spring '88 Arbitrons measured it a 43.8. MD Brian Scott makes sure
the station maintains a new-music profile. “I keep 60 records on my
playlist and I try not to burn them. White-bread rock’n’roll is what
works best around here; if we played rap, we’d be bombed by all the
rednecks!” He’s open to crossover product, however; this week Tracie
Spencer’s resurgent “Symptoms Of True Love™ (Capitol) makes it
back on the list, where it peaked at No. 32 several months ago. “Well-
tested” records that get adds this week are “What's The Matter Here”
(Elektra) by 10,000 Maniacs and Kim Wilde’s “nice, up-tempo pop rec-
ord” “You Came” (MCA). Daryl Hall & John Oates’ “Downtown Life"
(Arista) “is the single, the one that should’ve first been released.” And,
true to KTRS’ “definite hybrid” roots, Scott also adds U2’s “Desire.”
Eddie Money’s “Walk On Water,” Survivor’s “Didn’t Know It Was
Love,” Ivan Neville’s “Not Just Another Girl,” and Van Halen's *“Fin-
ish What You Started” (Warner Bros.).

YVONNE OLSON
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CBS Records is the home of

Nashville:
Lynda Emon, Pro:ect Coordinator
(615) 321-4240
New York:

Gene Smith (212) 536-5001
Norm Berkowitz (212) 536-5016
Ken Karp (21.2) 536-5017
Ron Wiliman (212) 536-5025

Los Angeles:
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CONTEMPORARY.

. . Compiled from a national
‘L’é Sé go ‘,’25 TITLE sample of radio playlists. ARTIST
BY PETEH LUDW'G E = 5 E3 Ng = (J): LABEL & NUMBER/DISTRIBUTING LABEL
WASHINGTON, D.C. The major radio networks de- * 4% NO.1 & %
scended in force on this fall's National Assn. of Broad- OIERERE IT WOULD TAKE A STRONG STRONGMAN & RICK ASTLEY
casters convention here to shore up weak affiliations and TRUE LOVE . GLENN:REY
hunt for new ones. All four of the majors held their tradi- @) 4 | s | 7 | TRUELS
tional invitation-only dinners for current and potential af- 3 9 9 | 15 | VLLALWAYS LOVE YOU # TAYLOR DAYNE
filiates and peppered their hospitality suites with stars. ARISTA 19700
Many conventioneers thought Ra- 4 1 Y R s TR ¢ PETER CETERA
dio 88 pushed the business end of ra- ()| 6 | 14 | 5 | GROOVYKIND OF LOVE ® PHIL COLLINS

" AB dio another notch forward at the ex- ATLANTIC 7-89017

pense of programming, and the net- @ 9 [ 15 | 6 | DONTYOUKNOW WHAT THE NIGHT... STEVE WINWOOD
“[p“"l works’ concentration this fall on ¢ 0401 Gains. Shamrock president Bill Clark, right, asks D DON'T WORRY, BE HAPPY # BOBBY MCFERRIN

established offerings and news/infor- SO 7T 1 12 | 8 | EvimANHATTAN 50146

mation added credence to that percep  “CC "W commentator David Brinkley about the fall PERFECT WORLD © HUEY LEWIS & THE NEWS |

tion election as AABC Radio Network holds an affiliate luncheon 8 5 3 1 N | chrvsaLis 43265

Olympia Broadcasting Networks (formerly Clayton :: nij“{? shnrgton ne;/v ; bu:jeau.tABC took a;ivaptage of (] 12 | 13 | n | KoKOMO U EERE
Webster) did debut two comedy services for top 40 and e o T o o OOK OUT ANY WINDOW & BRUCE HORNSBY & THE RANGE
album rock stations. Ten of the service’s 22 weekly bits Washington, D.C,, site to give 60 radio executives the 10 8 7 | 10 | LOOKQ WINDOW
will come from mining Olympia’s “Comed ShowyWith chance tojoin in an informal panel discussion with a ® ONE MOMENT IN TIME © WHITNEY HOUSTON
Dick Cavett” and the otheblr'nll2 from new rr);ateria] to be  number of ABC newsmen, including Brinkley, Ted Koppel, 13125 | 4 | [pstar-o743
produced weekly Hal Bruno, and George Will. 12110 9 13 gg&%_g%w/#& © REO SPEEDWAGON

The Olympia services are being offered on a barter ba- 131l 5 | 15| 'DONTWANNAGOONWITHYOU. .. © ELTON JOHN
sis, and with Premiere Radio Network about tolaunchits  and taking DATA to the exhibit hall seems to have MOASane2
own new bartered comedy service, the barter vs. cashde-  helped. ABC was able to sign a number of stations right % | 37 | 5 | HOWCANIFALL? OLIRZAE
batﬂ could be heard thl'Ol!ghOllt the. afbemoon’s program- at the booth. ) ) ) ) @ 7 28 7 LOVIN’ ARMS LIVINGSTON TAYLOR
ming showcase Sept. 16 in the exhibit hall. Westwood One brought live radio to NAB again this CRITIQUE17-9927.5/ATUANTIC

The three established cash comedy services, American  year with its well-attended broadcasts of the Larry King 20 | 23 | 9 | WHENIFALLINLOVE NATALIE COLE
Comedy Network, All Star Radio, and ProMedia, were  and Bruce Williams talk shows. The convention’s favor- -
represented, and all doubted the viability of a bartered  ite running joke seemed to be the current state of AM GDS Fal]' s | FOREVER YOUNG  ROD STEWART
comedy service. Both Olympia and Premiere, however,  radio, and King’s Sept. 15 show on the topic didn’t uncov- 181 14| 8 | 12 | MISSED OPPORTUNITY © DARYL HALL JOHN OATES
have strong sales and clearance departments. If they can  er many silver linings for the clouded band. ARISTR 1 9727
consistently deliver good topical bits, the other syndica- The WW1 broadeasts went off without a hitch save for 19 | 16 | 11 | 17 | |DONTWANNALIVE WITHOUT YOUR LOVE CAIEAED
tors may be forced to consider barter. the added aural ambiance of Transtar Radio Network/

August’s Radar 37 release had some good news for  IDB Communication’s loud Flash Cadillac party across @7 | %] R e 51T YOUR HEART IN T KENNY ROGERS
each network, and the general mood in the hospitality the atrium Sept. 16. Both Transtar and IDB have had an 21| 18 | 18 | 19 | HOLD ONTO THE NIGHTS # RICHARD MARX
suites was hopeful that the past year’s disappointing in-  excellent year, and the celebration was one of the net- EMMANDATIAN >
dustry growth figures are coming to an end. As expect-  work-entertainment highlights of the convention. @) o9 | % |7 R e e
ed, there was a strong emphasis on service as the net- The mood at the CBS hospitality suite was particularly 23119 | 19 | 17 | ROLLWITHIT @ STEVE WINWOOD
works concentrated on spreading the message that their  positive. Both of CBS’ networks did well in Radar 37 and MRGINT-99326
information programming has been enhanced over the ~ CBS is happy with the increased services they’ve added B0 > || 'NDESTRUCTIBLE ORI
past year. to its information programming—in particular, Charles

With special programming needs having reached a pla-  Osgood’s two added daily features. @ W ajs g)%mlor;g%g‘mME BETWEEN US ¢ SAOE
teau, established producgons got the lion’s share of the Politics was the theme through most of the network’s % | 21 | 21| 29 | HANDS TOHEAVEN ® BREATHE
network’s promotional efforts. The biggest splash for a  special dinners and luncheons. CBS threw the conven- :
longform program was ABC'’s elaborate party to intro-  tion’s most elegant network dinner, at the historic Wil- 4 [EARICR| 15 | iGN YOURNAME UL )
duce new “American Top 40" host Shadoe Stevens at  lard Hotel, which featured a definitely unscheduled de- 28 | 15 | 17 | 12 | |DON'T WANT TO BE A HERO ® JOHNNY HATES JAZZ
Washington’s cavernous Old Post Office. If anyone in  bate on CBS News’ policies between Lesley Stahl and e
the packed house didn’t know who Stevens is, a six-min-  Bob Schieffer. Elsewhere, United Stations presented the * % X POWER PICK # % %
ute videoclip on a giant screen—followed by Stevens’  funniest entertainment, treating its guests to Washing- || 45 | — | 2 Qs‘fg’}g'" SPANISH ELTON JOHN
spotlighted entrance down the building’s mammoth stair-  ton’s premier musical satirist, Mark Russell. '_30 22 | 20 | 19 | MAKE ME LOSE CONTROL ® ERIC CARMEN
case—served as a larger-than-life introduction. Satellite Music Network arrived in D.C. with two items EBAERS

While ABC was busy promoting Stevens at the confab,  on its agenda, clearing the Wave and Z-Rock. A good in- || 7| 423 .S GLORIAESTEFAN & MIAMI SOUND MACHINE
Westwood One came prepared with “top 40 countdown  dication of SMN’s revamping of the formats came in the FASTCAR © TRACY CHAPMAN
survival kits,” complete with pen flashlights marked  Sept. 17 new age format room. SMN VP of programming 2 |5 | 2|2 ELEKTRA 7-69412
“Shadow Simulators” and Casey Kasem buttons. The  and Wave director Robert Hall regularly turned pro- &% ¥ HOT SHOT DEBUT & & &
general consensus at the convention was that ABC has  gramming questions over to fellow panelist and Wave co- (33)| NEwp | 1 | GIVING YOU THE BEST THAT | GOT © ANITA BAKER
done a superb job of marketing the new “AT40” but that  founder Frank Cody. —r MW?

Stevens and the show’s writers aren’t clicking yet. ABC ~ As for Z-Rock, while SMN had recently concentrated | ¥ | 3 | 27 | 17 | LXNOWYOURE OUT THERE SOMEWHERE & MOODY BLUES
VP of entertainment programming Tom Cuddy agreed its efforts on signing AMs that had nothing to lose by 35 | 32 | 26 | 18 | THE COLOUR OF LOVE # BILLY OCEAN
but feels the October installments will prove that Ste-  running the hard-rock format, Abrams made it clear that V.9 707/ ARISTA

vens and Watermark are now in sync. FM was definitely his main target. To make the point, SRR |1 MATINGFORASTAR TOIFACL ¢ BOY MEETS GIRL

ABC also hit the exhibit floor to hawk the DATA Chan-  SMN brought along a school of Z-Rock’s new mascots,
nel, its joint venture with Gannett’s USA Today. ABC  the Z-Rock Shark. 'Ighe inflatables proved to be one of the Fhjaju|n %E'Jﬁﬁggmgém O AU
e Ao S i o s ooy i s wens |1 [t

’ 39 | 37 | 34 | 18 | LOVECHANGES (EVERYTHING) @ CLIMIE FISHER

a7 | — | 2 | BRINGBACK THE MUSIC JIMMY BUFFETT

PATRICK OUTLINES FCC PLANS FOR INDUSTRY REFORM AT NAB NEW) | 1 | REDREDWINE ¢ UB40

(Continued from page 10) 2 [ 39 | 43 | 5 | COOLRUNNING # BOZ SCAGGS

law, competing applicants can chal- repeatedly complained that they Howard Berman, D-Calif., who sug- 43 | 36 | 29 | 14 | LOVE WILL SAVE THE DAY WHITNEY HOUSTON
lenge a license and i legal don’t hear from radio station own- gested radio news staffs should R Feve :

g S€ and receive a leg \ r r s ges rad 5s 58 THE FLAME ¢ CHEAP TRICK

payoff from the license to withdraw  ers in their constituencies and that contact their congressman for com- M 1 4015 | csag77a5/ERA,

(Billboard, Sept. 24). they would enjoy and profit from ments on national issues and sto- 45 | 42 | 45 | 4 | NOBODY'S FOOL © KENNY LOGGINS

Patrick told the attendees that discussing issues with the broad- ries. OB 35 0757
more broadcasters should make casters. “Then when a big issue Rep. Edward Feighan, D-Ohio, NEWD | 1 | DONTBECRUEL * GHEARITRICK
their views on issues known to FCC comes up, you already have estab- was philosophical about radio- 47 | 40 | a2 | 23 | THEVALLEY ROAD ® BRUCE HORNSBY & THE RANGE
staff. “We need it, we want it, we lished a relationship,” explained broadcaster indifference. “Very RCAA62S
solicit it,” he said. Sen. William Armstrong, R-Colo. few come to see me,” he said, chalk- | 48 | a1 | a1 | 4 | LWILL (TAKE YOU FOREVER) ¢ CHRISTOPHER CROSS

In several other panels during The legislators occasionally let ing up the lack of attention to on-air ANNA ToT0
Radio ’88, including “‘Grassroots their bruised egos show. “I could go talent turnover. “They never learn B8] — |2 | coumsnsosoin —
Lobbying In Major Markets” and for two or three years without hav-  who we are and I guess it cuts down (50| NEWp | 1 | 1374 (WE WERE YOUNG) AMY GRANT

“Dos And Don’ts For Broadcaster
Lobbyists,” congressional guests

ing my name mentioned by radio
stations in my district,” said Rep.

on the recognition factor and ap-
praisal.”

O Products with the greatest airplay gains this week. ® Videoclip availability.
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= = Compiled from national album rock
"QE 5E ;o ‘;’2% TITLE radio airplay reports. ARTIST
E; 5 = (\:&(9 20 LABEL & NUMBER/DISTRIBUTING LABEL
) * % NO.1 ¥«
@ 2 3 9 I'M NOT YOUR MAN TOMMY CONWELL/YOUNG RUMBLERS
COLUMBIA 38-07980 No. One
2 I 1 14 DON'T YOU KNOW WHAT THE NIGHT CAN DO S.WINWOOD
B VIRGIN 7-99290
* & % FLASHMAKER * # &
@ wewp | o e, T oz
4| 3| 5| g | LOVEBITES DEF LEPPARD
MERCURY 870 402-7/POLYGRAM
@ 6 . 2 BAD MEDICINE BON JOvi
MERCURY 870 657-7/POLYGRAM
6 4 9 7 NO SMOKE WITHOUT A FIRE BAD COMPANY
ATLANTIC 7-89035
T [0 [u |7 | e, CTTCEFEaT
8 | 5 | 8 | g | NEVERTEARUS APART INXS
ATLANTIC 7-89038
A
15 25 4 gAAP'¥OL 44222 STEEIEEER
@ 14 21 5 DON'T KNOW WHAT YOU GOT CINDERELLA
MERCURY 870 644-7/POLYGRAM
DEFENDERS OF THE FLAG BRUCE HORNSBY & THE RANGE
12 | 11117 | 7 | reawpcur
@ 17 2 6 FOREVER YOUNG ROD STEWART
WARNER BROS. 7-27796
WA N W R
NEW)D 1 cou'fn’n(sg 38-08%“6’5 EDDIE MONEY
@ 34 _ 7 FEELS SO GOOD VAN HALEN
WARNER BROS. LP CUT
2 46 3 CHIMES OF FREEDOM BRUCE SPRINGSTEEN
COLUMBIA LP CUT
17 10 13 11 BRING ME SOME WATER MELISSA ETHERIDGE
ISLAND 7-99287 /ATLANTIC
P [
18 [ 9 |12 | 9 | WFERSITON EUROPE
22 23 6 DON'T GO HOTHOUSE FLOWERS
LONDON 886 279-7/POLYGRAM
: 20 19 15 7 TH;CRAUSE”LG(;VE GLENN FREY
211 8 | 2 | 10| HATETOLOSE YOUR LOVIN' LITTLE FEAT
WARNER BROS. 7-27728
@ 27 43 4 RAVE ON JOHN COUGAR MELLENCAMP
ELEKTRA 7-6%370
@ 2% 29 4 55';»’%%507257"701.'0" BIG COUNTRY
2% 37 4 ?h?g(;ll}lRNlNG JOHN HIATT
5 | 2| 6 | 10 | ONSHMBTYASTARTED VAN FAEN
2% 13 4 12 POWERFUL STUFF THE FABULOUS THUNDERBIRDS
ELEKTRA 7-69384
2 |6 || o | BoNTSECRUE CHERP K
JIMMY
a |||« | osonsives PRce
1 o * % ¥ POWER TRACK***
] Dl |T FOR LOVE NIGHT RANGER
40 | — 2 .
30 b 28 30 6 ?&%ﬁ'ﬁsﬁg&o (PARTI) HUEY LEWIS & THE NEWS
3 32 34 5 xg&DLchmTHING COLIN JAMES
R 25 18 17 ngFFEE‘;g';g%D 0’ MINE GUNS N’ ROSES
"y N HENRY LEE
13 31 28 3 yp%?:g?ggwg’;l:ﬁ RADIO SUMMER
@ 39 2 4 YOU NEVER LISTEN TO ME PETER CETERA
WARNER BROS. LP CUT
3 K2 14 16 g&ﬁﬁ‘g’fﬁ,’égg"o RHYTHM CORPS
MITHEREEN
% [ | @ | 5 | DUOWNEDINMYOWNTEARS T SiTHEREENS
ME BY ATELLITE
%7 | 3% | % | 5 | DONTPASS GEORGIA'S s
“ o 2 RATTLESNAKE SHAKE OMAR AND THE HOWLERS
COLUMBIA 38-07993
Y THAT RANDY NEWMAN
NEWD | 1 | [TsMoNey AT MaTers
43 | e 2 EDGE OF A BROKEN HEART VIXEN
EMI-MANHATTAN 50141
a Fa 40 5 EARLY IN THE MORNING ROBERT PALMER
EMI-MANHATTAN LP CUT
2 k2 7 10 DON'T BE AFRAID OF THE DARK ROBERT CRAY
MERCURY 870 569-7/POLYGRAM
ELTON JOHN
43 2 2 7 &88'9‘:8‘}5 MARLON BRANDO
P CHAPMAN
4 3 2 10 ETLAEkTKRIANLP%SPT A REVOLUTION TRACY
POISON
A EAEARE R =it
T THE ESCAPE CLUB
% | 47 | a5 | 4 | BRSNS
N THE JEFF HEALEY BAND
NEWp | 1 | ONIDENCE MAw
ROUND FROZEN GHOST
w |6 w5 | mouompRo
A THE GREGG ALLMAN BAND
NEWD | 1 | RANAY..
@] s | _ | 2 | mapaLaNe WINGER

ATLANTIC LP CUT

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

NAB CONVENTION HIGHLIGHTS

(Continued from page 12)

stations got compared with their new
counterparts, Jacor Communications
executive VP Randy Michaels casti-
gated the trades for “bashing oldies
and glorifying new age when new
age hasn’t happened yet anyplace . ..
There are AMs running [Satellite Mu-
sic Network’s R&B oldies format]
Heart & Soul with much better suc-
cess than the Breeze.”

While AC programmers were
agreeing that their format has paid
adult alternative music “too much at-
tention,” new-age PDs were in their
own room presenting a unified front
on the format’s continued growth de-
spite recent ratings trouble.

The selection of Progressive Music
Network’s Breeze OM Tom Pelissero
as moderator said a lot about how the
format sees itself. The Breeze has al-
ways been an eclectic AC format
with little fear of new-age selections
and left-field currents and the panel
showed every indication that that’s
the direction in which the format will
continue to move.

SMN Wave consultant and KTWV
Los Angeles co-founder Frank Cody
urged programmers to ‘‘stay the
course,” saying, “We now know what
[the format] should be and how to re-
fine it.”” Both Cody and WBMW
Washington, D.C., PD Bob Brooks
said that while positioners like
WBMW'’s “The new way to relax”
are still effective, “Soft jazz and soft
rock” is becoming a truer indicator of
the format’s future.

COUNTRY PONDERS THE NEW WAVE

New wave artists such as Lyle Lo-
vett and k.d. lang were the hottest
topic in the country format room.
“They’re all selling records and we're
all scratching our heads wondering
where they fit,” said WTQR Winston-
Salem, N.C., PD Les Acree.

WMZQ-AM-FM Washington, D.C,,
PD Bob McNeill talked about a re-
cent Lovett showcase in a Washing-
ton club that sold out 250 tickets and
left another 400 people waiting out-
side. “There’s something going on
here,” he said.

But McNeill also warned PDs that
“if the audience says the Eagles are
country, and they like it on the radio,
that’s what you have to play.”

OLDIES FORMATS SAVE ‘SINNERS’

One area of debate at the oldies
room was the localization question.
WWSW-AM-FM Pittsburgh VP/GM
Diane Sutter told the panel: “Our
highest-testing record is ‘High On A
Hill’ by Scott English. I doubt a lot of
you can say that.” Taking issue with
Sutter was Transtar's Mike Harvey,
who said, “If a song plays well in
market after market, it probably
plays well in your market.”

Sutter did, however, urge PDs “not
to be swayed” by “crusading” listen-

rs. “The '50s people and doo-wop-

pers will overpower you with their
ideas and suggestions,” concurred
WODS Boston VP/GM John Gehron.
And KOOL-AM-FM Phoenix, Ariz.,
OM B.J. Hunter, who moderated the
panel, called active oldies listeners
“sinners that have come to the
church and been saved.”

Most of the oldies panelists said
they kept their station’s music fresh
by conducting two massive music
tests each year, some examining up
to 700 titles. In the classic rock room,
former WY.SP Philadelphia PD Andy
Bloom, who now works for consul-
tant Fred Jacobs, said he tests one-

tenth of his library every week.
SURVEYS: THE SOUND OF BUSY AMERICA
This year’s convention was notable
for the number of surveys released.
Among those sponsored by NAB was
“The New America: Radio Program-
ming Strategies” from Joint Commu-
nications’ John Parikhal and cohort
David Oakes. The novelty here is that
500 PDs were surveyed about their
listeners, instead of vice versa.
Parikhal and Oakes found PDs al-
most unanimous in their belief that
listeners have too many media
choices. Eighty percent said listeners
have become more time sensitive;
75% said listeners were overloaded
with information; and 80% feel loyal-
ty to a particular station has declined.
When PDs were asked what they
could use more of, 30% asked for a
larger promotions budget and 26%
asked for more research. PDs with
less than six years experience tended
to ask for a larger budget; others
tended to request more information.
Also at Radio '88, Arbitron un-
veiled its survey with the Radio Ad-

FOR WEEK ENDING OCTOBER 1, 1988

vertising Bureau, although it hap-
pened at a press breakfast instead of
a format room. The survey, which
provides information on receiver
ownership and listening locations, is
based on over 1,500 telephone inter-
views conducted in the fall of 1987.

Chief among the findings:

® Ninety percent of all adults listen
to radio in their cars.

e In cars, 68% of all adults 18 and
older listened to the radio on “10 out
of their last 10 trips.”

e Almost 50% of all employed
adults listen to radio at work.

e At work, more than 75% of radio
listeners choose or help choose the
station.

e Radio overall scores higher
marks in “customer satisfaction”
than magazines, newspapers, and
television, although all are within a
few points of one another.

The at-work statistics are particu-
larly significant as Arbitron’s new
“soft-format diary,” featuring an “at-
work” column, goes into effect (see
story, page 22).

MODERN ROCK ™Acts-

19 | 18 | 16 3

vi zZ_ Compiled from Commercial and
0l 5§ § ° QE TITLE College Radio Airplay Reports. ARTIST
T2 | S8 | <@ | £5 | LaBEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & =
1 3 3 ALL THAT MONEY WANTS, PSYCHEDELIC FURS
QLUMBIA 38-0 -1 week at No. One

2 1 2 EEK-A- SIOUXSIE AND THE BANSHEES
GEFFEN 7-27760

3 5 7 4 WILD WILD WEST THE ESCAPE CLUB
ATLANTIC 7-89048

RASH

4 4 4 4 RCCA asssz THE PRIMITIVES

5 2 1 4 JUST PLAY MUSIC! BIG AUDIO DYNAMITE
COLUMBIA 38-07955

6 6 6 4 UP THERE DOWN THERE PATTI SMITH
ARISTA LP CUT

7 13 10 4 DON'T GO HOTHOUSE FLOWERS
LONDON 886 279-7/POLYGRAM

8 10| 12 4 BACK ON THE BREADLINE HUNTERS & COLLECTORS
I.R.S. LP CUT/MCA

9 2 | 2 3 TELL THAT GIRL TO SHUT UP TRANSVISION VAMP
UNi 50001/MC.

w [n [ [ o] g, A

1 15 9 4 INTOXICATION SHRIEKBACK
ISLAND LP CUT/ATLANTIC

12 8 u-| 4 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN LP CUT

13 19| 18 3 Gyg%‘l;tlg&KlND OF LOVE HUGH CORNWELL

“ |9 | n |3 | ERSHRRT vz

15 7 5 4 BREAKFAST IN BED UB40 & CHRISSIE HYNDE
A&M LP CU

16| 2 29 3 L(ElngE(;!’Z%PgPTION BIG COUNTRY

17 RE-ENTRY égﬁ’.‘s‘; ol_yc.lr#E RIVER SINEAD O'CONNOR

18| 2| — 2 PUT THIS LOVE TO THE TEST JON ASTLEY
ATLANTIC 7-89027
ANCHORAGE MICHELLE SHOCKED

MERCURY 870 611-7/POLYGRAM

u | NEWD | 1

2 | 24 | 30 | 3 | [VEGOTAFEELING THE SCREAMING TRIBESMEN
RYKODISC LP CUT
21 | 28 | — | 2 | EVERYDOG HAS HIS DAY LET'S ACTIVE
.R.S. LP CUT/MCA
2 | 16| 21 | 4 | MOTORCRASH THE SUGARCUBES
THE KILLING JAR AND THE
2 | NEWp | 1 | THEKILLIN SIOUXSIE BANSHEES
DOCTORIN' THE TARDIS THE TIMELORDS

2% | 12 l 13 1 4 | yroiN7-99299

TUMBLIN' DOWN

ZIGGY MARLEY & THE MELODY MAKERS

30 1 — 3 REPRISE 7-27792

% | NEWp | 1 | SLOWTURNING JOHN HIATT
7% I ZA AR G T T MIB O AEERR EDN SHONA LAING
3 RE-ENTRY OTHER99 BIG AUDIO DYNAMITE
2| 17 | 23| 4 | DONTWALKAWAY TONI CHILDS

LIAR, LIAR DEBBIE HARRY

Billboard, copyright 1988.
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RODNEY
FRANKLIN

“DIAMOND INSIDE OF YOU”

3038-I-N

This hitmaker (‘‘The Groove'') blends experimental jazz, funk and
urban sophistication en his Nevus debut. Featured musicians are
Gerald Albright, Luis Conte, Harvey Mason, Lee Ritenour, Stanley
Clarke and more. Rodney plays keyboards and sings on
this self-produced collection of original works and additional
compositions, including one by Luther Vandross anc Nat Adderly, Jr.
“*Creamgirls’’ star Jennifer Holliday adds her vocals on
“*Gotta Sive It Up."”

TIN5 v <LIN]

k]

LIZ STORY

“SPEECHLESS”

3037-1-N

Liz Story returns to her roots with her new Novus release. An
album beyond words. Warm, sensitive, imaginative compositions
from this Grammy-nominated artist whose piano virtuosity will stir
your senses, pique your emotions, and lure you into its warm
embrace. Among the original selections are ‘‘Forgiveness,”’
**Hermes Dance,’’ and **Welcome Home."

Don'’t miss Liz Story on tour:

9/24
9/25
105
10/6
1047
108
10122
10127
10129
13
114
1
17
19
1710
1l
11/25
11/26
/27
12/10
/19

h_A

ER NV <

BEATELSMANN MUSIC GROUR

Ulster Performing Arts Center
Ironhorse

The Ark

White Recital Hal

Kirkland Fine Arts Canter
Performing Arts Cer.ter
Lory Student Center
Artemus Ham Ccncert Hall
Goodrich Chapel

Xaviar Center Theater

Vogel Hall

Paul Empie Theatzr

Dodd Auditorium

Simmons College (TBA)
Roosevelt Hall Little Theater
Chapin

Nazareth Performing Arts Center
Town Crier

Painted Bride

Berklee Performance Center
GBC Auditorium

Kingston, NY
North Hampton, MA
Ann Arbor, M|
Kansas City, MO
Decatur, iL

East Peoria, IL

Ft. Collins, Co
Las Vegas, NV
Albion, M
Cincinnati, OH
Milwaukee, WI
Allentown, PA
Fredericksburg, VA
Boston, MA
Farmingdale, NY
South Hadley, MA
Rochester, NY
Pawling, NY
Philadelphia, PA
Boston, MA
Denver, CO
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PLATINUM—Stations with a weekly cume
B'" rd audience of more than 1 million.
l ? GOLD—Stations with a weekly cume
audlence between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
OCTOBER 1’ 1988 ™ audience between 250,000 and 500,000.
- OST | U | o RADIO S ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RA TATION
— - S S A — —
26 29 Steve Winwood, Don't You Know What Th 18 21 Steve Winwood, Don't You Know What Th 24 27 Information Society, What's On Your M 6 13 Def Leppard, Love Bites 29 EX Terence Trent D'Arby, Dance Little Si W
27 34 The Escape Club, Wild, Wild West Al3  —  Evelyn “Champagne” King, Hold On To W 25 28 JeHrey Osborne, She's On The Left 7 14 The Escape _blub, wild, wild west 30 EX  Whitney Houston, One Moment In Time
28 30 Jeffrey Osborne, She's On The Left 20 27 Olivia Newton-John, The Rumour 26 30 Basia, Time And Tide 8 2 Kenny Lo%glns, Nobody's Fool (Theme F A — The Beach Boys, Kokomo
29 32 Breathe, How Can | Fall? 21 25 Peter Cetera, One Good Woman 21 EX Breathe, How Can | Fall? 9 10 Debbie Gibson, Staying Together A —  Survivor, Didn't Know It Was Love
30 33 Poison, Fallen Angei 22 22 Four Tops, Indestructible 28 EX 'I\(I"e Mlmague The Loco-Motion 10 11 New Edition, 11t 150t Love
31 35 Whitney Houston, One Moment In Time 23 28  Whitney Houston, Dne Moment In Time ¥ 2 idnight O, The Dead Heart 11 12 Rod Stewart, Forever Young
32 EX Bon Jovi, Bad Medicine 24 33 UBA40, Red Red Wine 30 EX Bon Jovi, Bad Medicine 12 15 New Kids On The Biock, Please Don't G
33 13 Tracy Chapman, Fast Car 25 26 Poison, Fallen Angel A — Bobby Brown, Don't Be Crue 13 18 Joan Sett And The Blackhearts, | Hate
A34 —  The Beach Boys, Kokomo 26 31 KKIIE Minogue, The Loco-Motion A — Darell Hall And John Oates, Downtown 14 17 Basia, Time And Tide
35 37 Jane Wiedlin, nsideon Dream %g 2 L e Escapeoglub ‘W-ld, \lﬂlld west : - glz Dtjs“e ATl D }g %:i! :?hil Collins, (s;roov Km'? ?1 %)ovtav o]
a i A — Eddie Money, Walk On Water 30 Depeche Mode, Strangelove —  Elton John, A Word In Spanis nformation Sociefy, What's On Your
New York 0.M.: Steve Kingston A U2 Desire 2 32 Jane Wiediin, Inside A Dream A — Erasure, Chains Of Love 17 19 Steve Winwood, Dont You Know What Th
1 6 Bobby McFerrin, Don't Worry, Be Happy A — Demece Williams, | Can't Wait 30 EX The Beach Boys, kokamo EX EX Brenda K. Starr, What You See Is What 18 20  Poison, Fallen Angel
2 2 Taylor Dayne, il Always Love You EX EX Elon John, A Word In Spanish 31 34 Europe, Superstitious EX EX Jane Wiedlin, Inside A Dream 19 27 B40, Red Red Wine Minneapolis P.D.: Gregg Swedber
3 7 UBAO, Red Red Wime EX EX Anita Baker, Giving You The Best That 32 EX Anita Baker, Giving You The Best That EX EX Terence Trent D'Arby, Dance Little Si 20 22 Four Tops, indestructible poli Y U 133 g
4 1 Guns N Roses, Sweet Chiid 0" Mine EX EX Terence Trent D'Arby, Dance Little Si 33 35 Terence Trent D'Arby, Dance Little Si EX EX Joan Jett And The Blackhearts, | Hate 21 24 INXS, Never Tear Us Apart 1 2 Def Leppard, Love Bites
5 9 Det Legﬁard. Love Bites EX EX Basia, Time And Tide . 34 EX Brenda K. Starr, What You See Is What EX EX J). Fad, Way Out 22 26 Glenn Frey, True Love . 2 3 Chicago, | Don’t Wanna Live Without Y
6 3 Tracy Chapman, Fast Car . EX EX Joan Jett And The Biackhearts, | Hate 35 EX  Glenn Frey, True Love 23 28 Terence Trent D'Arby, Dance Little Si 3 1 REO Speedwagon, Here With Me
7 5 Chicago, 1 Don't Wanna Live Without ¥ A — Chicago, Look Away 24 29 Kylie Minogue, The Loco-Motion 4 6 Kylie Minogue, The Loco-Motion
8 8 RobBase & DJ. E-Z Rock, It Takes Tw A — Prince, | Wish U Heaven 25 34 Erasure, Chains Of Love 5 4 Kenny Loggins, Nobody's Fool (Theme F
9 10 D.). Jazzy Jeff & The Fresh Prince, A A — U2, Desire 26 32 Whitney Houston, One Moment In Time 6 9 Peter Cetera, One Good Woman
10 11 New Edition, I 1t Isn't Love A — Daryli Hall And John Oates, Downtown 27 31 Europe, Superstitious 7 10 Steve Winwood, Don't You Know What Th
11 19 Phil Collins, Groovy Kind Of Love A — Tracy Chapman, Talkin’ Bout A Revolut 283 33 Breathe, How Can | Fall? 8 5 Guns N’ Roses, Sweet Chiid 0" Mine
12 4 George Michaei, Monke m A — Elton John, A Word In Spanish A9 — Bobij Brown, Don't Be Cruel 9 13 Erasure, Chains Of Love
13 12 Stevie B, Spring Love (Come Back To M EX EX Sweet Sensation, Never Let You Go 30 37 Bon Jovi, Bad Medicine 10 11 Bobby McFernin, Don't Worry, Be Happy
14 17 Cheap Trick, Oon't Be Cruel EX EX John Cafferty, Victory Dance 31 36 Brenda K. Starr, What You See is What 11 17 Information Society, What's Un Your M
15 13 Breathe, Hands To Heaven EX EX 14 Fad, Way Out Washington P.D.: Lorrin Palagi A32  — The Beach Boys, Kokomo 12 7 Robert Palmer, Simply Irresistible
16 14 Van Halen, When It's Love New York P.D.- Joel Salkowitz EX EX When In Rome, The Promise g e g 33 35 Climie Fisher, Rise To The Occasion 13 19 Glenn Frey, True Love
17 27 Bon Jovi, Bad Medicine ew Yor U2 Joe owl EX EX Boy Meets Girl, Waiting For A Star To 1 2 Chicago, | Don't Wanna Live Without Y 34 38 Anita Baker, Giving You The Best That 14 20 Taylor Dayne, I'll Always Love You
18 20 Robert Palmer, Simply Irresistible 1 2 Taylor Dayne, I'll Always Love You EX EX Rob Base & D.). E-Z Rock, It Takes Tw 2 3 Kenny Loggins, Nobody's Fool (Theme F 35 39 Elton John, A Word In Spanish 15 15 New Edition, If It sn’t Love
19 21 Qebbte Gibson, S(ayuw Together 2 4 Safire, Boy, I've Been Told EX EX Cher, Main Man 3 1 Huey Lewis & The News, Perfect World 36 40 Giant Steps, Another Lover 16 25 UBAO, Red Red Wine
20 22 Information Society, What's On Your M 3 1 Information Society, What's On Your M EX  EX Bon Jovi, Bad Medicine 4 6 Guns N’ Roses, Sweet Child 0" Mine 37 EX  Jane Wiedlin, Inside A Oream 17 26  Phil Coltins, Groovy Kind Of Love
21 23 Paison, Fallen Angel i 4 3 Debbie Gibson, Staying Together EX EX  Grayson Hugh, Tears Of Love 5 7 New Edition, If It Isn't Love AR — | Desire 18 21 Joan Jett And The Blackhearts, | Hate
22 26 New Kids On The Block, Piease Don't G 5 8 Rick Astley, [t Would Take A Strong S 6 8 Peter Cetera, One Good Woman A3 — Chicago, Look Away 19 29 will To Power, Baby, | Love Your Way/
23 25 Rick Astlel, It Wouid Take A Strong S 6 6 Wil To Power, Say It's Gonna Rain 7 11 Robert Paimer, Simply Irresistible A40 — Boy Meets Girl, Waiting For A Star To 20 8 Van Halen, When It's Love
A28 —  Joan Jett And The 'BIackhearls. | Hate 7 7 Rob Base & D.J. £-Z Rock, 1t Takes Tw 8 10 Def Leppard, Love Bites A — [Eddie Money, Walk On Water 21 27 Poison, Fallen Angel
25 28 Bobby Brown, Don't Be Cruet 8 12 New Edition, If It [sn't Love m— BOSTON'S 9 4 George Michael, Monkey A —  Daryll Hall And John Oates, Downtown 22 24 Rick Astley, It Wouid Take A Stvow 3
26 29 The Beach Boys, Kokomo 9 14 Erasure, Chains Of Love 10 18 UBAD, Red Red Wine 23 12 Huey Lewis & The News, Perfect World
A2 —  Kylie Minogue, The Loco-Motion ) 10 16 Sweet Sensation, Never Let You Go 11 15  Poison, Fallen Angel 24 30 The Escape Club, Wild, Wild west
28 30 Whitney Houston, One Moment In Time 11 9 The Cover Girls, inside Outside 1217 Van Halen, When It's Love 25 31 Cheap Trick, Don't Be Cruel
29 EX  Peter Cetera, One Good Woman 12 13 Bobby Brown, Don't Be Cruel 13 5 Elton John, | Don’t Wanna Go On With 26 33 Boy Meets Girl, Wai(inE For A Star To
A30 — Sa-fire, Boy, |'ve Been Told 13 10 Dino, Summesgirls X 14 14  Glenn Medeiros, Lon& And Lasting Love 27 28 New Kids On The Block, Please Don't G
A — U2, Desire 14 11 Salt-N-Pepa Featuring E.U., Shake You Boston P.D.: Tom Jeffries 15 9 Richard Marx, Hold On To The Nights 28 37 Whitney Houston, One Moment In Time
15 18 D.J. Jazzy Jeft & The Fresh Prince, A 16 16 New Kids On The Block, Please Don't G proatfin_silheilioiiip.. <y 8 29 36 INXS, Never Tear Us Apart
16 27 New Kids On The Block, Please Don't 6 11 New Kids On The Block, Please Don't G 17 22 Joan jett And The Blackhearts, | Hate 30 34 When In Rome, The Promise
17 15 India, Dancing On The Fire 2 4 TaLIor Dayne, I'lf Always Love You 18 24 Taylor Dayne, Il Always Love You 31 22 D.J. Jazzy Jeft & The Fresh Prince, A
18 20 Johnny Hates Jazz, | Don't Wanna Be A 3 7 Bobby McFerrin, Don't Worry, Be Happy 19 21 Brenda K. Starr, What You See Is What Detroit P.D.: Rick Gillett 32 38 Breathe, How Can | Fall?
19 21 Rick Astley, My Arms Keep Missing You 4 12 Def Leppard, Love Bites 20 27  phil Collins, Groovy Kind Of Love LRl lilette 33 33 Depeche Mode, Strangelove
20 22 Blue Zone U.K., Jackie 5 8 Peter Cetera, One Good Woman 21 25 Bobby McFernin, Don't Worry, Be Happy 1 4 Bobby Brown, Don't Be Cruel 34 37 Vixen, Edge Of A Broken Heart
21 26 When In Rome, The Promise 6 13 Phil Collins, Groovy Kind Of Love 22 23 Cheap Trick, Don't Be Cruel 2 3 New Edition, If 1t Isn’t Love 35 X Stewart, Forever Young
22 25 Brenda K. Starr, What You See Is What 7 9 Steve Winwood, Don't You Know What Th 23 26 Information Society, What's On Your M 3 5 Freddie Jackson, Nice 'N' Siow A36  — Cinderella, Don't Know What You Got (
- 23 3] Siedah Garrett, K |L.S S.LN.G 8 3 Guns N’ Roses, Sweet Child 0’ Mine 24 28 Erasure, Chains Of Love 4 2 D.). Jazzy Jeft & The Fresh Prince, A 37 40 Terence Trent D'Arby, Dance Little Si
New York P.D. Larry Berger 24 35 UB4D, Red, Red Wine 9 11 Cheap Trick, Don't Be Cruel 25 20 Debbie Gibson, Staying Together 5 8 Al B. Sure!, Otf On Your Own (Glﬂs 38 18 Giant Steps, Another Lover
i - y g 25 EX Bobby McFerrin, Don't Worr , Be Happy 10 10 Rick Astley, It Wouid Take A Strong S 26 30 The Escape Club, Wild, Wild west 6 10 Information Society, What's On Your M A33  — The Beach Boys, Kokomo
1 2 Bobby McFerrin, Don't W_ony,.Be Happy 26 23 Denise Lopez, Sayin’ Sorry (Don't Mak 11 2 Huey Lewis & The News, Perfect Worid 27 29 Bobby Brown, Don't Be Cruel 7 6 Keith Sweat (Duet With Jacci McGhee), 40 EX Bon Jovi, Bad Medicine
2 1 Guns N’ Roses, Sweet Child 0" Mine 27 33 Giant Steps, Another Lover 12 14 Poison, Fallen Angel 28 31 Whitney Houston, One Moment In Time 8 7 George Michael, Monkecv A — Basia, Time And Tide
3 3 Tagydlov Dagne, I'l Always Love You 28 19 Terence Trent D’Arby, Sign Your Name 13 15 Rod Stewart, Forever Young 29 32 Bon Jovi, Bad Medicine 9 1 Bobby McFerrin, Don't orvg, Be Happ A — Bobby Brown, Don't Be Cruel
4 6 UB40, Red Red Wine 29 32 Terence Trent D'Arby, Dance Little Si 14 16 Joan Jett And The Blackhearts, | Hate 30 33 Breathe, How Can | Fall? 10 11 Brenda K. Starr, What You See Is Wha A —  FEric Carmen, Reason To Try
5 17 Def Leppard, Love Bites 30 & K(he Minogue, Do The Locomotion 15 17 Bruce Hornsby & The Range, Look Out A 31 3 RobBase & D.). E-Z Rock, it Takes Tw 11 23 UB40, Red Red Wine A — Eddie Money, Walk On Water
6 16 Phil Collins, Groovy Kind Of Love 31 30 Steve Winwood, Roll With It 16 5 Kenny Loggins, Nobody's Fool (Theme F 12 15 Erasure, Chains Of Love A — Prince, | Wish U Heaven
7 5 Tracy Chapman, Fast Car 32 24 Gloria Estefan & Miami Sound Machine, 17 19 10,000 Maniacs, What's The Matter Her 13 13 New Kids On The Block, Please Don't G
8 4 George Michael, Monker o 33 36 Johnny O, Fantasy Girl 18 20 Four Tops, Indestructible 14 14 Four Tors, Indestructible .
9 12 Robert Palmer, Simply lrresistible 3 37 Marshall Jones, | Burn 19 21  Whitney Houston; One Moment In Time 15 16 Phil Collins, Groovy Kind Of Love adW
10 14 Rick Astley, It Would Take A Strong S 35 38 Deniece Williams, | Can't wait 20 23 INXS, Never Tear Us Apart 16 18 Whitney Houston, One Moment In Time R
1115 Van Halen, When IT's Love 36 39 Kim Wilde, You Came 21 24 Cinderella, Don't Know What You Gat 17 17 Debbie Gibson, Staying Together m “Ec‘
1213 New Edition, If it Isn't Love 37 5 StevieB,$ ring Love (Come Back To M 22 25 Erasure, Chains Of Love 18 19 Robert Palmer, Simply frresistibie O
13 9 D.J Jazzy Jeft & The Fresh Prince, A 38 3 vanessa Williams, The Right Stuff 23 27 Holly Knight, Heart Don't Fail Me Now 19 9 Elton John, | Don't Wanna Go On With /f;[,f, ——
14 19 Chicago, | Don't Wanna Live Without Y 39 EX  The Jets, Sendin’ All MB ave 24 31 UB4D, Red Red Wine Seerps 20 21 Jeffrey Osborne, She's On The Left
15 7 Breathe, Hands To Heaven A40  —  Jeffrey Oshorne, She's On The Left 25 29 Al B. Sure!, Off On Your Own (Girl) Washington P.D.: Mark St. John 21 22 Terence Trent D'Arby, Dance Little Si
Al6  — Cheap Trick, Oon’t Be Cruel A — Karyn White, The Way You Love Me 26 30 Kylie Minogue, The Loco-Motion g s - 22 24 Rob Base & D.J. E-Z Rock, It Takes Tw Dall P.D: Joel Fol
17 8 Elton John, | Don't Wanna Go On With A — The Latin Rascals, Don't Let Me Be Mi 27 EX  Bon Jovi, Bad Medicine 1 1 UBAD, Red Red Wine 23 25 Taylor Dayne, I'll Always Love You allas -U.. Joel tolger
1B 23 K{Iie Minogue, The Loco-Motion A -—— Whitney Houston, One Moment In Time 28 32 Europe, §upers(|tmus 2 2 Bobby McFerrin, Don't Worry, Be Happy 24 EX  Anita Baker, Giving You The Best That 1 1 Def Leppard, Love Bites
19 18 Stevie B, Spring Love (Come Back To M EX EX Sade, Nothing Can Come Between Us 29 33 Jeffrey Osborne, She’s On The Leit 3 4 Robert Palmer, §|mg|{ Irresistible 25 EX  Was (Not Was), Sxy In The House Of Lo 2 3 Poison, Fallen Angel
20 20 Debbie Gibson, Staying Together EX EX Ale, | Wanna Know 30 34 The Escape Club, Wild, wild west 4 6 Def Leppard, Love Bifes A —  Luther Vandross, Any Love 3 4 Joan Jett And The Blackhearts, | Hate
21 11 Brenda K. Starr, | Still Believe EX EX Stevie B, SmﬂThe Love 31 35 Basia, Time And Tide 5 13 Taylor Dayne, I'll Always Love You A — Peter Cetera, One Good Woman 4 6 UBA0, Red Red Wine
A22  — Bobby Brown, Don't Be Cruel . EX EX Nia Peepies, High Time A32 — The Beach Boys, Kokomo 6 3 Guns N’ Roses, Sweet Child 0" Mine A — JJ. Fad, Way Out 5 2 Pat Benatar, All Fired U|
23 10 Gloria Estefan & Miami Sound Machine EX EX Lime, Cutie Pie A33  —  Giant Steps, Another Lover 7 7 Joan Jett And The Blackhearts, | Hate A — Will To Power, Baby, | Love Your Way/ 6 8 Peter Cetera, One Good Woman
24 30 New Kids On The Block, Please Don't 4 EX EX  Noel, Out Of Time 34 EX  Night Ranger, | Did it For Love 8 9 Peter Cetera, One Good Woman EX EX Basia, Time And Tide 7 5 Kenny Loggins, Nobody's Fool (Theme F
25 29 Whitney Houston, One Moment In Time EX EX Tina B., Bodyguard 3B X Wiﬁ To Power, Baby, | Love Your Way/ 9 11 Information Socieiy, What's On Your M EX EX Glenn Frey, True Love 8 11 Rod Stewart, Forever Young
26 27 The Cover Girls, Inside Outside EX EX The Cover Girls, Better Late Than Nev A — Terence Trent D'A; 6 Dance Littie Si 10 5 Tracy Chapman, Fast Car EX EX Deniece Williams, | Can't Wait 9 12 INXS, Never Tear Us Apart
27 28 Peter Cetera, One Good Woman EX EX Voices In Fashion, Give Me Your Love A — LEddie Money, Walk On Water 11 18 Phil Collins, Groovy Kind Of Love EX EX Kim Wilde, You Came 10 13 Erasure, Chains Of Love
A28 — Information Society, What's On Your M A — When In Rome, The Promise 12 15 Cheap Trick, Don’{ Be Cruel 11 7 Robert f’almer, Simply Irresistible
29 32 Brenda K. Starr, hat You See Is What EX EX The Robert Cray Band, Don't Be Afraid 13 8 Van Halen, When 1t's Love 12 14 The Escape Club, V)l)lg, wild West
30 33 Steve Winwood, Don't You Know What Th EX EX Vixen, Edge Of A Broken Heart 14 14 New Kids On The Block, Please Oon't G 13 15 Breathe, How Can | Fail?
3t 31 Richard Marx, Hold On To The Nights EX EX Britny Fox, Long Way To Love 15 20 Kenny Loggins, Nobody's Fool (Theme F 14 9 REO Speedwagon, Here With Me
EX EX Depeche Mode, Strangelove 16 17 Basia, Time And Tide 15 20 Europe, Superstitious
EX EX Climie Fisher, Rise To The Occasion 17 23 Bobby Brown, Don't Be Cruel 16 18 Guns N’ Roses, Paradise City
" A — Was (Not Was), Spy In The House Of Lo {!91 %(; Ere erach BToys, t(okomo ﬂ@@ ﬂ ﬁ@ }; }‘9’ gteve \r:lmwod ,'?on'( ng%(nﬁwdwhat Th
enn Frey, True Love epeche Mode, Route ehin
310 g Of Becs hoe 8 “ it g oECoho oo indellow
. 1, idni| il, Beds Are Burning Sk nformation Society, What's On Your
Los Angeles P.D.: Jeff Wyatt ﬂ/@ﬂ lf’ 2 22 Brenda K Siarr, What You See Is what | Cleveland 0.M. Kid Leo 028 e Frey Trus Live
1 4 Stevie B, Spring Love (Come Back To M /] 23 29 Poison, Fallen Angel 1 4 Joan Jett And The Blackhearts, | Hate 22 23 The Fabulous Thunderbirds, Powerful S
2 3 Bobby Brown, Don't Be Cruel 24 25 Whitney Houston, One Moment In Time 2 2 Robert Paimer, Simpl Irresistible 23 26 Cinderella, Don't Know What You Got (
Chicago P.D.- Buddy Scott 3 1 New Edition, If It Isn’t Love 25 26 Breathe, How Can | Fall? 3 3 Guns N’ Roses, Sweef Child 0’ Mine 24 28  Rhthym Corps, Common Ground
3 g X Rl y 4 2 Paula Abdul, Knocked Out - 26 27 The Escape Club, Wild, Wild West 4 5 Pat Benatar, All Fired Up 25 16 Cheap Trick, Don't Be Cruel
1 1 Bobby McFerrin, Oon't Worry, Be Happy 5 38 Ta,lor Oayne, Il Always Love You M 27 12 Chicago, | Don't Wanna Live Without Y S 1 Van Halen, When It's Love 26 31 Eton John, A Word In Spanish
2 4 UBAC, Red Red Wine 6 7 Information §ocie|y. hat's On Your M Pittsburgh P.D.- Jim Richards 28 EX Bon Jovi, Bad Medicine [ 7 Steve Winwood, Don't You Know What Th 27 30 Oepeche Mode, Strangeiove
35 Taylor Dayne, I'l Always Love You 7 5 Tracie Spencer, Symptoms Of True Love urgl U Ichar 29 EX Will To Power, Baby, | Love Your Way/ 7 6 Chicago, | Dont Wanna Live Without ¥ 28 29 Richard Marx, Rhythm
4 3 New Edition, I It tsn't Love 8 11 AlB. Surel, Off On Your Own %’;ur?| 1 2 Taylor Dayne, I'll Always Love You 30 EX Anita Baker, Giving You The Best That 8 10 UBA40, Red Red Wine 29 EX Bon Jovi, Bad Medicine
5 2 George Michael, Monkey 9 12 Bobby McFerrin, Don't Worry, Be Happy 2 3 Poison, Fallen Angel A — Rob Base & D.J. €-Z Rock, It Takes Tw 9 15 Cheap Trick, Oon't Be Cruel 30 32 Britny Fox, Long Way To Love
6 6 Bobby Brown, Don't Be Cruel 10 9 Vanessa Williams, The Right’ Stuff 3 7 Cheap Trick, Don't Be Cruel A — U2 Desire 10 9 Richard Marx, Hoid On To The Nights 31 33 Kylie Minogue, The Loco-Motion
7 14 phil Collins, Groovy Kind Of Love 11 10 The Cover Girls, Inside Outside 4 12 Def Lef arcf, Love Bites A — Elton John, A Word In Spanish 11 14  Def Leppard, Love Bites 32 EX The Beach o¥s, Kokomo
3 7 Rick Astleb’lt Would Take A Strong S 12 6 Brenda K. Starr, | Still Believe 5 9 INXS, Never Tear Us Apart R — Giant Steps, Another Lover 12 8 REOQ Speedwagon, Here With Me 33 36 Midnight Oil, The Dead Heart
9 9 Jeffrey Osborne, She's'On The Lelt 1316 DJ. Jazzy Jeft & The Fresh Prince, A 6 1 Van Halen, When It's Love EX EX Depeche Mode, Strangelove 13 13 Aerosmith, Rag Doil A34 —  When In Rome, The Promise
10 13 whltnEY Houston, One Moment In Time 14 17  Erasure, Chains Of Love 7 11 Steve Winwood, Don't You Know What Th 12 23 Bobby McFerrin, Don't Worry, Be Happy 35 21 Aerosmith, Rag Doll
11 8 Michael Jackson, Another Part Of Me 15 25 New Kids On The Block, Please Don't G 8 14 Phil Collins, Groovy Kind Of Love 15 16 Rod Stewart, Forever Young A — U2, Desire
12 10 AIB. Sure!, Off On Your Own (Girh 16 19  When In Rome, The Promise 9 15 Joan lett And The Blackhearts, | Hate 16 17 Poison, Fallen Angel A — Siouxie & The Banshees, Peek-A-Boo
13 11 Brenda K. Starr, What You See Is What 17 13 Dino, Summergirls 10 10 Peter Cetera, One Good Woman 17 11 Steve Winwood, Roll With It A — Chicago, Look Awa
14 22 Cheap Trick, Don’t Be Cruel 18 22 Cheap Trick, Don't Be Cruel 11 13 UBA40, Red Red Wine 1 @ 18 12 Kenny Loggins, Nobody's Fool (Theme F A Night Ranger, | Did It For Love
15 25 New Kids On The Block, Please Don't G 13 18 Brenda K. Starr, What You See Is What 12 17 Rod Stewart, Forever Vouv!ﬁ‘ 19 21 Phil Collins, Groovy Kind Of Love EX 37 New Kids On The Block, Ptease Don't G
16 27 Kylie Minogue, The Loco-Motion 20 24 Sweet Sensation, Never Let You Go 13 4 REO Speedwagon, Here With Me 20 19 Det Leapard, Pour Some Sugar On Me
17 15 Freddie Jackson, Nice ‘N’ Slow 21 20 Pam Russo, 't Works For Me 1419 New Edition, If It lsn't Love TAMPA BAY 21 13 Midnight Oil, The Dead Heart
18 18  Peter Cetera, One Good Woman 22 15 George Michael, Monkey 15 20 Bobby McFerrin Don't Worry, Be Happy 22 28 The Beach Boys, Kokomo
19 21 Johnny Kemp, Dancing With Myself 23 27 Debbie Gibson, Staying Together 16 16 Debbie Gibson, ﬁlwlrag Together Tampa 0.M.: Mason Dixon 23 22 Ppeter Cetera, One Good Woman
20 23 Terence Trent D'Arby, Dance Little Si 24 21 Johnny Hates Jazz, | Don't Wanna Be A 17 22 The Escape Club, Wiid, Wild West mp okl ! 24 24 Eric Carmen, Make Me Lose Control
21 24  |Information SOCIE?, What's On Your M 25 28 Rick Astiey, It Would Take A Strong S 18 23 New Kids On The Block, Please Don't G 1 1 Bobby McFerrin, Don’t Worry, Be Happy 25 30 The Fabulous Thunderbirds, Powerful S
22 33 The Beach Boys, Kokomo 26 29 The Jets, Sendin’ All My Love 19 24 |nformation Society, What's On Your M 2 4 New Edition, If It tsn't Love 26 27 INXS, Never Tear Us Apart
23 28 Sa-fire, Boy, I've Been Told A2 — UBA40, Red, Red Wine 20 18 Brenda K. Starr, What You See Is What 3 6 Rod Stewart, Forever Young 21 29 Glenn Frey, True Love ﬂ"”
24 12 Glorsa Estefan & Miami Sound Machine, 28 31 Nia Peeples, High Time 21 21 Glenn Frey, True Love 4 2 D.J Jazzy JeH & The Fresh Prince, A 28 EX  Europe, Superstitious
25 19 Denise Lopez, Sa%gn ‘Sorry (Don't Mak 29 32 Giant Steps, Another Lover 22 26 Kylie Minogue, The Loco-Motion 5 11 The Beach Boys, Kokemo 29 EX Cindereila, Don't Know What You Got { Houston P.D.: Bill Richard
26 30 George Michael, Kissing A Fool 30 23 The Jets,Make It Real 23 28 Erasure, Chains Of Love 6 10 UBAD, Red Red Wine 30 EX Bon Jovi, Bad Medicine ks ichards
27 32 Anita Baker, Giving You The Best That 31 34 Terence Frent D'Arby, Dance Little Si 24 27 Whitney Houston, One Moment In Time 7 9 Debbie Gibson, Sla{‘lng Together A U2, Desire 1 1 Def Leppard, Love Bites
28 35 Deniece Williams, [ Can't Wail 32 35 Kylie Minogue, Do The Locomotion 25 29 Breathe, How Can | Fali? 8 3 Huey Lewis & The News, Perfect World A — Eddie MoneF Walk On Water 2 2 When In Rome, The Promise
29 34 Wwas (Not Was), Spy In The House Of Lo 33 36  Jeffrey Osborne, She's On The Left 2% 30 Giam-S(eﬁs, Another Lover 8§ 5 Guns N Roses, Sweet Child 0" Mine A — Van Halen, Finish What You Started 3 3 Robert Palmer, Simp%lnesistible
30 36 Good Question, Got A New Love U 37 Esca?e Club, wild witd west 27 EX The Beach Boys, Kokomo 10 15 Dpef Lep{)ald, Love Bites EX EX The Escape Club, Wild, wild West 4 5 Information Society, What's On Your M
31 31 Elton John, | Don’t Wanna Go On With 35 26 Wwill To Power, Say It's Gonna Rain 28 EX Bon Jovi, Bad Medicine 11 7 Rick Astley, It Would Take A Strong S EX EX Tommy onwell/‘loung Rumbiers, 5 7 UBAO, Red Red Wine
A32 — Prince, | Wish U Heaven 36 14 Michael Jackson, Another Part Of Me 28 5 Kenny Loggins, Nobody's Fool (Theme F 12 22 New Kids On The Block, Please Don't G [ 6 6 Poison, Fallen Angel
A33 — Will To Power, Baby, | Love Your Way/ 37 40 Ehsa Fiorillo, You Don't Know 30 EX  Kim Wilde, You Came 13 16 Peter Cetera, One Good Woman 7 14 INXS, Never Tear Us Apart
EX 37 Kim Wilde, You Came 38 EX Deniece Williams, | Can't Wait A Daryll Hall And John Qates, Downtown 14 14 Joan Jett And The Blackhearts, | Hate 8 4 Erasure, Chains Of Love
— 33 EX Karyn White, The Way You Love Me A — Bobby Brown, Don't Be Cruel 15 21 Bobby Brown, Don't Be Cruel = 9 10 "“EE Lewis & The News, Perfect World
40 EX  Kim Wilde, You Came A — Chicago, Look Away 16 17 Poison, Fallen Angei [ 10 11  Debbie Gibsen, S(aymF ogether
A — Anita Baker, Giving You The Best That 17 18 Glenn Frey, True [ove ~ 11 12 Bobby McFernn, Don't Worry, Be Happy
_ o A — Safire, Boy, |'ve Been Totd 18 19 Chea T{lck, Don't Be Cruel 1213 Taylor Dayne, 1'll Always Love You
K Igd;wM A — Was (Not Was), Spy In The House Of Lo 19 20 Phil Collins, Groovy Kind Df Love }3 12 Guns JN oses, Eweaelt cnhna 0’ Mine
MSFM o/ R R L . s ety | B ST S
GOLD 2223 1), Fad, Way Out g -D.: Brian Kelly 16 17 Book Of Love, Pretty Boys And Pretty
23 12 George Michael, Monke& . 1 5 Bobby McFerrin, Don't WorvL. Be Happy 17 18 New Edition, I It Isn't Love
Los Angeles P.D.: Steve Rivers 24 25 Whitney Houston, One Moment [n Time 23 p.J. Jazzy Jett & The Fresh Prince, A 18 19 Cheap Trick, Don't Be Cruel
S Angele Fenin, Dot ev: gz gg Bren?a K. BStgrr \ghal You See Is What H % guns N'P oses. gweelt (|3hi|d o" brrme %3 zg m skalen,nwr;en It's bove
1 3 Bobby McFerrin, Don't Worry, Be Happ : . . : : Bon Jovi, Bad Medicine obert Palmer, Simply Irresistible ewart, Forever Young
2 2 Stevn{ B, Sprm% Love (Comr: Back To % Philadelphia P.D.: Charlie Quinn 27 28 Giant Steps, Another Loves 5 10 Def Leppard, Love SI(ES 21 25 Depeche Mode, Strangelove
3 5 Taylor Dayne, I'll Always Love You 1 2 Taylor Dayne, I'll Always Love You 28 29 Boy Meets Girl, Waiting For A Star To 6 8 New Edition, If It Isn't Love 22 24 Brenda K. Starr, What You See Is What
4 8 D-Y- Jazzy Jelf & The Fresh Prince, A 2 3 Guns N’ Roses, Sweet Child 0’ Mine 29 30 Chicago, Look Away 7 14 Joan Jett And The Blackhearts, | Hate 23 26 Kylie Minogue, the Loco-Motion
5 10 Erasure, Chains Of Love 1 o ﬂ F M 3 5 Bobby McFerrin, Don't Worry, Be Happy 30 EX  Steve Winwood, Don't You Know What Th 8 George Michael, Monkey 24 37 Bon Jovi, Bad Medicine
6 11 Def Leppard, Love Bites i 4 6 Peter Cetera, One Good Woman EX EX Breathe, How Can | Fall? ) 9 12 Peter Cetera, One Good Woman 25 28 AIB. Sure!, Off On Your Own (Girl)
7 1 Guns N Roses, Sweet Child 0" Mine Boston P.D.. Sunny Joe White 5 7 Paison, Falien Angei EX EX  Kylie Minogue, The Laco-Motion 10 16 Kylie Minogue, The Loco-Mation 26 31 The Escape Club, M'nld, Wild west
8 15 Information Sm:ie?, What's On Your M 1 4 Bobby McFerrin, Don't Worry, Be Ha 6 10 Def Leppard, Love Bites EX EX Cinderella, Don't Know What You Got ( 1117 Rick Astley, It Would Take A Strong S 27 34 Bobby Brown, Don't Be Cruel
9 4 New Edition, If 1t [sn't Love 3 130&] M; -a"'"'wg"r TheyMane Ss'y 7 11 New Edition, If It Isn't Love EX EX Holly Knight, Heart Don't Fail Me Now 12 13 Poison, Fallen Angel 28 29 Will To Power Baby. | Love Your Way,
10 31 UB4O, Red Red Wine 3 5 New Edition L ' 8 4 Rick Astler, It Would Take A Strong S 13 19 Cheap Trick, Don't Be Cruel ) 29 30 New Kids On The Block, Please Don't G
11 16 Bobby Brown, Don't Be Cruel R oo o 9 1 Robert Palmer, Simgly Irresistible _, 14 15 New Kids On The Block, Please Don't G A30 — U2, Desire
12 12 Brenda K. Starr, What You See Is What S 7 Tt B3 e 10 14 Cheap Trick, Don't Be Cruel e 15 4 Tracy Chapman, Fast Car 31 35 Phil Collins, Groovy Kind Of Love
13 18 New Kids On The Block, Please Don't G FE Dmfwlie U 'fd 'f Bit 11 15 Steve Winwood, Don't You Know What Th 0 16 22 UBA4D, Red Red Wine 32 33 ane Wiedlin, [nside A Dream
14 14 Vanessa Williams, The Right Stulf 7 % R:d Stg?vaan' e '5;“ 12 16 Tommy Conwell/Young Rumblers, 17 18 Rod Stewart, Forever Young 33 36 Europe, Superstitious
15 6 Huey Lewis & The News, Perfect World e Osbo'm:’%weﬁs 0n"§he I 13 18 INXS, Never Tear Us Apart 18 7 Van Halen, Whep It's Love 34 38 Peter Cetera, One Good Woman
16 22 Phil Collins, Groovy Kind Of Love ¢ 1 E a' ¥e Chains Of Love 14 18 Glenn Frey, True Love 19 24 Information Society, What's On Your M 35 40 Whitney Houston, One Moment In Time
17 20 1) Fad, way Out 0 1 IP;XSS“ A e?l?éar o 15 20 Phil Collins, Groovy Kind Of Love 20 21 Bobb B_rowr& Don't Be Cruel 36 EX The Beach Boys, Kokomo
18 7 Robert f’almer, lmpll’v frresistible 11 14 Tracie S i er § s ' pa Of True Love 16 17 Rod Stewart, Forever Young 21 27 Phil Collins, Groovy Kind Of Love 37 39 Glenn Frey, True Love
19 EX  When In Rome, The Promise 2 16 I',;",;ag;"“cs‘;-m{’“m’;‘ﬁs On Your 17 23 UBAQ, Red Red Wine Detroit P.D.- Brian Patrick 22 26 INXS, Never Tear Us Apart 38 EX  Giant Steps, Another Lover
20 9 Denise Lopez, Sayin’ Sorry (Don’t Mak 3 1 u" Kids On Th ﬁim Please Dont G 18 22 The Escape Club, Wild, Wild west e 23 23 Gleon Frey, True Love 39 EX Efton John, A Word In Spanish
21 23 Cheap Trick, Don't Be Cruel TR K."‘ w!lds Y E 0 13 25 Cinderella, Don’t Know What You Got { 1 1 Bobby McFerrin, pOn( Worry, Be Happy 24 25 Taylor Dayne, I'il Always Love You | A40  — Guns 'N’ Roses, }Velcome To The Jungle
22 28 INXS, Never Tear Us Apart 5 17 G!’“ Stews. fn (f":eL 20 24 Whitney Houston, One Moment In Time 2 3 Cheap Trick, Don't Be Cruel 25 23 Brenda K- Starr, What You See |Is What EX EX Terence Trent O'Arby, Dance Littie Si
23 25 Glenn Frey, True Love R P;“-,"tc "gps. Gr':mov ’K %"6” Love 21 21 Debbie Gibson, Staying Together 3 6 Taylor Dayne, I'll Always Love You 2% 28 Michael Jackson, Anather Part O Me | EX EX New Order, Bizarre Love Triangle
24 27 Rod Stewart, Forever Young LT h ;’( ',"?‘vt & 0 { D‘" 't Fail Me No 22 EX  The Beach Boys, Kokomo 4 7 Peter Cetera, One Good Woman 27 30 The Escape Club, Wild, Wild West EX EX Siouxie & The Banshees, Peek-A-Boo
25 26 Peter Cetera, One Good Woman olly Knight, Heart Don W 23 26 New Kids On The Block, Please Don't G 5 5 D.J. Jazzy jeft & The Fresh Prince, A 28 EX Bon Jovi, Bad Medicine | EX EX Oeniece Williams, | Can't Wait
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P.D.: Paul Christy

Def Leppard, Love Bites

Bobby Brown, Don’t Be Cruel
Information Society, What's On Your M
UB40, Red Red Wine

When In Rome, The Promise

Poison, Fatien Angel

New Edition, If 11 1sn't Love

Robert Palmer, Simply Irresistible

Joan Jett And The Blackhearts, | Hate
Erasure. Chains Of Love

Bobby McFerrin, Don't Worry, Be Happy
Depeche Mode, Strangelove

Pefer Cetera, One Good Woman

Kylie Minogue, The Loco-Motion
Siouxie & The Banshees, Peek-A-Boo
Rod Stewart, Forever Young

INXS, Never Tear Us Apart

The Escape Club, Wild, Wild West

Bon Jovi, Bad Medicine

Brenda K. Starr, What You See Is What
Cheap Trick, Don't Be Cruel

Basia, Time And Tide

Giant Steps, Another Lover

The Beacl boys, Kokomo

Glenn Frey, True Love

Phil Collins, Groovy Kind Of Love
10,000 Maniacs, What's The Matter Her
Whitney Houston, One Moment in Time
Cinderella, Don't Know What You Got {
Terence Trent D'Arby, Dance Littie Si
Europe, Superstitious

Nu Shooz, Are You Looking For Somebod
Transvision Vamp, Tell That Girl To S
Breathe, How Can | Fall?

Steve Winwood, Don't You Know What Th
Eltan John, A Word In Spanish

Holly Km‘ggn, Heart Don't Fail Me Now
Climie Fisher, Rise To The Occasion
Sweet Sznsation, Never Let You Go
Jane Wiedlin, [nside A Dream

Was (Not Was), Spy In The House Of Lo
U2, Desire

Sa-fire, 3oy, I've Been Told

Ivan Nevil, Not Just Another Girl
Grayson Hugh, Tears Of Love

Britny Fox, Long Way To Love

Boy Meets Girl, Waiting For A Star To
Tommy Conwell/Young Rumblers,
Four Tops, indestructible

Steve Miller, Ya Ya

1 1
2 4
3 5
4 7
5 6
& 2
7 10
8 3
9 12
10 18
n 14
12 16
JER £}

15 17
16 9
17 21
18 24
19 23
20 20
21 22
2 25
23
2428
% 2%
2% 11

28 EX
30 EX

A =

A —

A —
EX
EX EX
£X  EX
X EX
EX
& EX

=
o

8

e

San Francisco

P.D.: Keith Naftaly

Bobby Brown, Oon't Be Cruel

Bobby McFerrin, Don't Worry, Be Happy
L'Tnmm, Cars with The Boom

UBA40, Red Red Wine

Rob Base & D J. E-Z Rock, It Takes Tw
Al B. Sure!, Oft On Your Own (Girl)
Sweet Sensation, Never Let You Go
Keith Sweat ?Due( With Jacci McGhee),
Sa-fire, Boy, ('ve Been Told

Tracie Spencer, Symptoms Of True Love
Taylor Dayne, I'll Always Love You
Paula Abdul, Straight up

Eric B & Rakim, Follow The Leader
Basia, Time And Tide

Evelyn “Champagne” King, Hold On To W
Erasure, Chains Of Love

Shirtey Lewis, You Used To Be Romanti
Karyn White, The wWay You Love Me
Breathe, How Can | Fall?

Giant Steps, Another Lover

Jetfrey Osborne, She's On The Left
Anita Baker, Giving You The Best That
The Escape Club, Wild, Wild west

Kim Wilde, You Came

Boy Meets Girl, WaitmgNFor A Star To
Freddie Jackson, Nice ‘N’ Slow

Nu Shaoz, Are You Looking For Somebod
The Jets, Anytime

Public Enemy, Oon't Believe The Hype
Depeche Mode, Strangelove

Luther Vandross, Any Love

Brenda Russell, Get Here

Was (Not Was}, Spy In The House Of Lo
Four Tops, Indestructible

Terence Trent D’Arby, Dance Little Si
Whitney Houston, One Moment In Time
Will To Power, Baby, | Love Your Way/
J.J. Fad, Way Out

Deniece Wilfiams, | Can't Wait

92 PROFIM

Providence P.D.: Mike Osborne
1 2 Joan Jett And The Blackhearts, | Hate
2 3 Def Leppard, Love Bites
3 4 Taylor Dayne, I'll Always Love You
4 5 Peter Cetera, One Good Woman
5 6  Bobby McFerrin, Don't Worry, Be Happy
§ 7 Cheap Trick, Don't Be Cruel
7 8 Debbie Gibson, Staying Together
8 9 Poison, Fallen Angel
9 10 Jeffrey Osborne, She's On The Left
10 12 Rick Astley, It Wou!d Take A Strong S
11 13 New Edition, If It Isn’t Love
12 14 Glenn Frey, True Love
13 15 New Kids On The Block, Please Don't G
14 16 Steve Winwood, Don't You Know What Th
15 18 Rod Stewart, Forever Young
16 17 Brenda K. Starr, What You See |s What
17 19 The Beach Boys, Kokomo
18 20 Information Society, What's On Your M
19 21  phil Collins, Groovy Kind Of Love
20 22 Europe, Superstitious
21 23 Kylie Minogue, The Loco-Motion
22 26 INXS, Never Tear Us Apart

23 27 Erasure, Chains Of Love

24 EX  Bon jovi, Bad Medicine

25 28 Four Tops, Indestructible

26 29 10,000 Maniacs, What's The Matter Her
27 30 Basia, Time And Tide

28 32  Whitrey Houston, One Moment In Time
29 31 John Cafferty, Victory Dance

30 EX Bobby Brown, Don't Be Crue)

31 34 AIB. Sure!, Off On Your Own (Gul&

32° 35 Holly Xnight, Heart Don't Fail Me Now
33 EX  The Escape Club, Wild, Wiid West

34 EX Tracie Spencer, meptoms Of True Love
35 EX Terence Trent D' rby, Dance Little St
A — UBA40, Red Red Wine
A~ Transvision Vamp, Teil That Girl To §
A~ Gardner Cole, Live It Up
A —  The Robert Cray Band, Don't Be Afraid
A — Eddie Money, Walk On Water

EX EX Jane Wiedlin, inside A Dream

EX EX  Freddie Jackson, Nice ‘N’ Slow

EX EX  Michael Bolton, Walk Away

EX EX Giant Steps, Another Lover

EX EX  Vien, Edge Of A Broken Heart

EX EX Cinderella, Don't Know What You Got (
EX EX Boy Meets Girl, Waiting For A Star To
EX EX Lime, Cutie Pie

EX  EX Breathe, How Can | Fall?

EX EX  When In Rome, The Promise

EX EX  Cher, Main Man

X EX Depeche Mode, Strangelove

EX EX Chicago, Look Away

30 32 INXS, Never Tear Us Apart
31 34 |Information Society, What's On Your M
32 35 BonJovi, Bad Medicine
e A33  — Boy Meets Girl, Waiting For A Star To
34 EX New Kids On The Block, Please Don't G
A5 — Kim Wilde You Came
A — DareIISHaIf ArAd J&hn (L)ates, Downtown
. —  Giant Steps, Another Lover
Hartford P.D.: Dave Shakes EX EX Four Tops, Indestructible
1 3 Bobby McFerrin, Don’t Worry, Be Happy
2 1 Guns N' Roses, Sweet Child 0" Mine
3 4 Bobby Brown, Don't Be Cruel
4 9 Def Leppard, Love Bites
5 14 UB40, Red Red Wine
6 2 New Edition, If It isn't Love
77 Steve Winwood, Don't You Know What Th
8 5 Taylor Dayne, 1'll Always Love You
13 {g aheap Tric(l)n, Dt;‘n'tnliie fruel I
ew Kids On The Block, Please Don't .
L1 21 information Socity, WHat's On Your Dallas P.D. Buzz Bennett
12 & D.J. Jazzy Jetf & The Fresh Prince, A 12 The Beach Boys, Kokomo
13 13 Dino, Summergiris 2 3 Kzlue Minogue, The Loco-Motion
1411 Kenny Loggins, Nobody's Fool (Theme F 3 4 The Escape Club, Wild, Wiid West
15 22 Phil Collins, Groovy Kind Of Love 4 12 Pphil Collins, Groovy Kind Of Love
16 17  Debbie Gibson, Staying Together 5 1 Def Leppard, Love Bites
17 18 AIB. Sure!, Off On Your Own (Girl) 6 7 INXS, Never Tear Us Apart
18 19 Peter Cetera, One Good Woman 75 Erasure, Chains Of Love
19 20 Vanessa Willlams, The Right Stuff 8 11 When In Rome, The Promise
20 24 Blue Zone UK., Jackie 9 10 Rod Stewart, Forever Young
21 25 Stevie B, Spring Love (Come Back To M 10 29 Bon Jovi, Bad Medicine i
22 27 Brenda K. Starr, What You See s What 11§ New Kids On The Block, Please Don't G
23 33 The Escape Club, Wiid, Wild West 12 6 Joan Jett And The Blackhearts, | Hate
24 28  Glenn Frey, True Love 13 8 Information Sociea‘. What's On Your M
25 31 Basia, Time And Tide 14 14 DJ. Jazzy Jetf & The Fresh Prince, A
26 32 Whitney Houston, One Moment In Time 15 15 UB40, Red Red Wine
27 30 Giant Steps, Another Lover . 16 16 Poison, Fallen Angel |
28 26 Gloria Estefan & Miami Sound Maching, 1717 Bobby McFerrin, Don't Worry, Be Happy
25 29 Paula Abdul, Knocked Out 18 13  Europe, Superstitious
36 39 The Beach Boys, Kokomo 1920 Basia, Time And Tide
31 34 Erasure, Chains Of Love 20 18  Cheap Trick, Don't Be Cruel
32 40 Bon Jovi, Bad Medicine 21 19 Guns N’ Roses, Sweel Child 0’ Mine
33 35 Rod Stewart, Forever Young 22 22 Jane Wiedin, inside A Dream
34 36 Breathe, How Can | Fall? 23 28 Robert Palmer, Simply lrresistible
35 37 Boy Meets Girl, Warting For A Slar To 24 25 Britny Fox, Long Way To Love
36 38 Was (Not Was), Spy In The House Of Lo 25 26 Cinderella, Don Know What You Got (
37 EX  Elton John, A Word In Spanish 26 27 10,000 Maniacs, What's The Matter Her
38 EX  Anita Baker, Giving You The Best That 7 B Dereche Mode, Strangelove
39 23 Elton John, | Don't Wanna Go On With 28 32 Rhthym Corps, Common Ground
A0 —  Kylie Minogue, The Loco-Motion EX Chicago, Look Away
A — Sweet Sensation, Never Let You Go A0 — U2, Desire .
A — Daryll Hall And John Oates, Downtown 31 33 Steve Winwood, Don't You Know What Th
A — Chicago, Look Away 32 34 Vixen, Edge Of A Broken Heart
A — Prince, | Wish U Heaven 33 35 Hurricane, I'm On To You
A —  Van Halen, Finish What You Started
A — Little Feat, Hate To Lose Your Love
m/V A — Toni Childs, Don't Walk Away
ew A — ). Fad, Way Out
EX EX Tracy Chapman, Talkin’ Bout A Revolut
K EX EX Gard{mr Cole, Live It Up
e ) €X EX  Boy Meets Girl, Waiting For A Star To
\ L €X  EX  Transvision Vamp, Tell That Girl To S
= 100.7 Fm’ EX EX Holly Knight, Heart Don't Fail Me Now
Miami P.D.: Steve Perun
1 1 Guns N’ Roses, Sweet Chiid 0" Mine ¥
2 2 Van Halen, When It's Love (]
3 5 Bobby Mckerrin, Don't Worry, Be Happy
4 4 Def Lepgard, Love Bites i
5 € Robert Palmer, Simply Irresistible
6 3 UBA40, Red Red Wine )
U B oo s Live Without ¥
icago, | Don’t Wanna Live Without .
9 10 Cheap Trick, Don't Be Cruel Seattle ) P,'D” Gary Bryan
1013 Phil Collins, Groovy Kind Of Love 19 Bobby McFerrin, Don't Worry, Be Happy
1 9 Tracy Chapman, Fast Car 2 2 Taylor Dayne, | Il Always Love You
115  New Edition, If 1t Isn't Love 3 4 Peter Cetera, One Good Woman
13 16 New Kids On The Block, Piease Don't G 4 8 New Kids On The Block, Please Don't G
14 20 Will To Power, Bab{, I Love Your Way/ 5 5 Basia, Time And Tide
15 17 Taylor Dayne, I'll Always Love You 6 12 Def Leppard, Love Bites
16 11 Rob Base & D.J. E-Z Rock, It Takes Tw 77 Joan Jett And The Blackhearts, t Hate
17 30 The Beach Boys, kokomo 8 1 Guns N’ Roses, Sweet Child 0' Mine
18 12 Terence Trent D'Arby, Sign Your Name 9 21 UBA0, Red Red Wine
18 21 Rick Astley, It Would Take A Strong S 10 3 Rick Astley, It Would Take A Strong S
20 23 Bon Jovi, Ead Medicine 11 13 Debbie Gibson, Staying Together
21 18 Breathe, Hands To Heaven 12 17 Phil Collins, Groovy Kind Of Love
22 25 Intormation Society, What's On Your M 13 13  Information Socieé, What's On Your M
23 27 Bobby Brown, Don't Be Cruel 14 16 Brenda K. Starr, What You See s What
24 26 Debbie Gibson, Staying Together 15 & Kenny Loggins, Nobody’s Fool (Theme F
25 EX  Peter Cetera, One Good Woman 16 18 Glenn Frey Tiue Love
2 22 Johnny Kemp, Just Got Paid 17 20 Cheap Trick, Don't Be Cruel
21 EX  Whitney Houston, One Moment In Time 18 14 Rod Stewart, Forever Youn,
28 28 Brenda K. Starr, What You See Is What 19 22 Steve Winwood, Don't You Know What Th
A28 — U2, Desire 20 23 Breathe, How Can }Fall?
30 29 Midnight Oil, Beds Are Burning 21 28 Bobby Brown, Don't Be Cruel
A — Giant Steps, Another Lover 22 25 Poison, Fallen Angel
EX EX Anita Baker, Giving You The Best That 2326 New Edition, If It 1sn't Love
EX EX  Elton John, A Word In Spanish 2427 Kylie Minogue, The Loco-Mation
25 28 hitney Houston, One Moment In Time
26 29 Four Tops, Indestructible
27 30 Erasure, Chains. Of Love
A28 — The Escape Club, Wild, wild West
23 EX INXS, Never Tear Us Apart
30 EX Bon Jovi, Bad Medicine
31 EX  Giant Slefs, Another Lover
s Em A — Chicago, Look Away
: — ﬁ‘ﬂr;y Osb%me, She's On The Left
. ) e Beach Boys, Kokomo
Royal Oak P.D.: Chuck Beck A — Darell Hall And John Oates, Downtown
1 2 Def Leppard, Love Bites A — Elton John, A Word In Spanish
2 Guns N' Roses, Sweet Child 0 Mine EX  EX  Holly Kpi ‘)l, Heart Don't Fail Me Now
3 4 UBAD, Red Red Wine €X X Jane Wiedlin, Inside A Dream
4 5 Poison, Fallen Angel EX EX Vixen, Edge Of A Broken Heart .
5 3 Bobby McFerrin, Don't Worry, Be Happy EX EX Terence Trent D'Arby, Dance Little Si
6 S Poison, Every Rose Has Its Thorn EX EX  Kim Wilde, You Came A )
7 10 The Esca Elub, wild, Wild West EX EX  The Robert Cray Band, Don't Be Alraid
8 6 Chicago, | Don't Wanna Live Without ¥ EX EX  Will To Power, Baby, | Love Your Way/
g 8 Roberi Palmer Simply Irresistible EX EX Tracie Spencer, Symptoms Of True Love
10 13 New Edition, If It Isn't Love A — Romec's Daughter, Don't Break My Hear
11 21 Phil Collins, Groovy Kind Of Love — - — —
12 14 Information Society, What's On Your M
13 18 Guns ‘N’ Roses, Welcome To The Jungle
14 7 Joan Jett And The Blackheants, | Hate
15 15 D.L Jazzy Jeft & The Fresh Prince, A
}9 %2 :(N:(S, Never Te?r UE Apart % ’
ie Minogue, The Loco-Motion .
18 13 Cheap Trick. Gon't Be Cruel Ao
%g %g (B;nn ovi, Bgd :Mt'?\gici'r(\e
eorge Michael, Monkey .
21 11 HueyLewss & The News, Pertect worlg | Atianta P.D. Bob Case
22 22 Erasure, Chains Of Love . 1 1 New Kids On The Block, Please Don't G
23 25 Bobby Brown, Don't Be Cruel 22 Bobby Brown, Don't Be Cruel
24 16 Van Halen, When It's Love 3 3 New Edition, If It {sn't Love
25 17 Kenny Loggins, Nobody's Fool (Theme F 4 4 Keith Sweat (Duet With Jacci McGhee),
A —  Europe, Superstitious 5 5 AlIB.Sure!, Off On Your Own (Girl)
A The Beach Boys. Kokomo § & Paula Abdul, Knocked Out
A — Giant Steps, Another Lover 7 7 LTeimm, Cars With The boom
A —  Peter Cetera, One Good Woman 8 8 JJFad Way Out
A — U2 Desire 9 9 RobBase & D.J. E-Z Rock, It Takes Tw
Ex EX  New Kluds On "‘fhm“" Please Don't G }? }? g:“& R':\_i.hﬁae? meke
X EX  When In Rome, The i orge Michael, Monkey
LAIES 12 12 Vanessa Williams, The %I'gh( Stuff
13 13 Freddie Jackson, Nice ‘N Slow
- - 14 14 Bobby Brown, F Perogative
d / 4 ~ 15 15 Taylor Dayne, I'll Always Love You
L Z 16 16  Shirtey Murdock, Husband
y A o & 17 17 New Edition, You're Not (A Girl)
L~ 4 18 18 Tony! Toni! Tone!, Born Not To Know
/L7¢ = 19 19 Loose Ends, Watching You
%l} %? %ILéveSCre}v,RDoo WaM Diddy
. . . Sure!, Rescue Me
St. Louis P.D. Kevin Young 22 22 leffrey Osborne, She's On The Left
1 1 Guns N’ Roses, Sweet Child 0" Mine 23 23 Karyn White, The Way You Love Me
2 2 Robert Palmer, Simply Irresistible 24 24 Whitney Houston, One Moment In Time
3 6 Rick Astley, It Would Take A Strong § 25 25 Brenda K. Starr, Whal You See Is What
4 4 Kenny Loggins, Nobody's Fool (Theme F 26 26 Deniece Williams, | Can't Wait
5 5 New Edition, If 1t Isn't Love 27 27 toformation Society, Whal's On Your M
6 8 Def Leppard, Love Bites 28 28 Anita Baker, Giving You The Best That
7 9 Peter Cetera, One Good Woman 29 29 Luther Vandross, Any Love
8 10 Cheap Trick, Dort't Be Cruel
| 9 14 Taylor Dayne, I'll Always Love You
10 3 Huey Lewis & The News, Perfect World
11 12 UB4D, Red Red Wine
12 19 Rod Stewart, Forever Young
13 13 Debbie Gibson, Staying Together
14 15 Poison, Fallen Angel
15 7 Bobby McFerrin, Don't Woiry, Be Happy
16 20 Joan Jett And The Blackhearts, | Hate
17 17 D.J. Jazzy Jeft & The Fresh Prince, A
18 18 Brenda K. Starr, What You See |s What
19 21  Whitney Houston, One Moment In Time
20 24 Phil Collins, Groovy Kind Of Love
21 22 Glenn Frey, True Love
22 25 Kylie Minogue, The Loco-Motion
23 11 George Michael, Monkey
24 33 The Beach Boys, Kokomo
A25 —  FErasure, Chains Of Love
26 29 Europe, Superstitious
2] 31 Bobby Brown, Don't Be Cruei
28 30 Jeftrey Osborne, She’s On The Left
29 23 Chicago, | Don't Wanna Live Without Y

T

KVIL HAS ALWAYS been excellent on
promotions, personalities, and news, but
we've never had a trained music expert over-
seeing that content. We’ve never had the
techniques and technology that’s a part of
any excellent music rotation, we’ve always
faked it,” says Ron Chapman, program man-
ager of KVIL Dallas, Infinity Broadcast-
ing’s famous AC.

Chapman is explaining the decision to
bring in an outsider, veteran AC/top 40 PD
Tom Watson, as program director last year.
“It was getting close to the '90s, and I
thought it was time to start taking this mu-
sic thing seriously. We've always done well.
When I asked some experts about the music
aspect, they always responded, ‘You can
play anything you want; you're KVIL.”

“The old ‘if it ain’t broke don’t fix it’ adage
is fine, but I like to add, ‘If it ain’t broke, im-
prove it.” That's why Tom was brought in,
and he’s done nicely, I still have up on the
board in front of me the four things I was
looking for in a PD: music, detail, follow-
through, and research. Tom fit.”

Apparently a lot of things have fit togeth-
er at KVIL in recent months. Long the mar-
ket leader, the station in recent years has
found itself taking taking turns in the top
slot with urban KKDA-
FM “K104.” This spring,

Tom Watson, Ron Chapman
KVIL Dallas

night or to an Oasis-type format. Radio lis-
tening is incidental to adults, so evening has
to be just as consistent as the day.

“When the audience turns us on, they
know exactly what to expect from KVIL. It’s
a certain product, like McDonald’s. If Me-
Donald’s switched to ribs and beer at night,
they would lose customers. Ribs and beer is
not what you go to McDonald’s for.”

But Watson also says, “At most ACs, mu-
sic is the reason they’re there. At KVIL, in
order of priority, music is the fourth priority,
following community involvement, on-air
personalities, and contests and promotions.”

KVIL’s best-known promotion this spring
was the Money For Nothing stunt, in which
listeners gave the station $20 just because
Chapman had casually asked them to. But
Chapman and promotion director Tricia
Crisp generally have KVIL running four
promotions at one time; even a promo-heavy
top 40 usually stops at three.

On Labor Day (Sept. 5), for example,
KVIL staged a predawn fireworks exhibit.
The station expected 40,000 people to attend,;
160,000 showed up. It's that type of promo-
tion that gives KVIL its image, Chapman
says. “We do things that are unexpected,
these fireworks were a first for the market
... I don’t care how many
songs in a row someone

KVIL reclaimed No. 1,
Jjumping from 8.1 to 10.0
overall while K104 fell
from 8.7 to 8,0. While
summer generally favors
urban stations, KVIL has

‘We cut six
new promos
almost every day’

plays; if they’re boring,
they’re dead. So we're al-
ways doing something.
“You may hear four
promotions on the air at
one time, but I guarantee
there will be fresh ones

also been on top in the
first two Arbitrends, giv-
ing it a strong chance of repeating its lead in
the summer book.

One thing that has definitely happened to
KVIL in the last year or so is that it has be-
come in some ways more like other AC sta-
tions. The high-profile, top-40-style jocks are
still there, but now there are cold segues be-
tween every other record in some dayparts.
And for a station that has often tested the
boundaries between AC and top 40, KVIL is
now more likely to play “Operator” by Jim
Croce than “Obsession” by Animotion.

A recently monitored night stretch of
KVIL included “Is It You” by Lee Ritenour,
“I'd Still Say Yes” by Klymaxx, “Turn Your
Love Around,” by George Benson, “Help!”
by the Beatles, “Shattered Dreams” by
Johnny Hates Jazz, “Saturday In The Park”
by Chicago, “Baby I'm-A Want You” by
Bread, “Take Me Home" by Phil Collins,
“Desert Moon” by Dennis DeYoung, and *“I
Wonder What She’s Doing Tonight”’ by
Boyce & Hart.

So is KVIL definitely moving into the AC
mode? “What is the AC mode?” asks Chap-
man. “I don’t know if the AC mode is us or if
it’s [softer AC competitor] KMGC and we're
out of step. We were around before the cur-
rent AC mode was born, so I think they're
the ones out of step.”

Watson says he did use research to re-
vamp KVIL’s music. “And we are consis-
tent. A lot of ACs are switching to jazz at

on tomorrow. We maxi-
mize listener interest so that KVIL never
burns out. When we put a promo in, it nor-
mally stays in no longer than 48 hours.
That’s the biggest thing I do here. We cut six
brand-new promos almost every day.

“I just left a meeting where we decided to
announce seven new promotions on the day
after Labor Day. In one, we're giving away a
car that's not even on the market yet. And
October is our really big promotion month.”

KVIL makes a point of continuing one sta-
tion tradition. “A lot of stations think that
their audience will listen no matter what,”
says Watson. “But 25-54-year-olds have a lot
of things going on in the day. When they
turn on the radio and it's KVIL they tune in,
we make a concentrated effort to thank our
audience for spending the day with us.”

Together, Watson and Chapman have 63
vears of radio experience. (Chapman’s expe-
rience dates back to Gordon McLendon's
KLIF Dallas, whose influence is clearly felt
in the Money For Nothing promotion.) Both
cite their dedication, and that of KVIL staff-
ers, as reasons for the station’s success.

“I could give you every secret we have and
it wouldn’t help most stations because they
aren’t dedicated enough,” says Chapman. “It
takes passion. Tom, Tricia, the other team
members, and I all have it. If you’re just con-
cerned about how much vacation you get,
then we want you for our competitor.”

CHARLENE ORR
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Billhoard Honors The

NEW YORK Billhoard teamed up with DIR Broadcasting to present the
1988 Billboard Radio Awards Sept. 15 at the J.W. Marriott Hotel in Wash-
ington, D.C. The reception coincided with the National Assn. of Broadcast-
ers’ Radio "88 convention.

WNEW New York OM/p.m. driver Scott Muni, the host of two DIR
shows, served as MC for the brief awards ceremony. Presenters included
WPGC-AM-FM Washington, D.C., PD Bab Mitchell; DIR’s “Music Week-
end” host, Bill Neil; and WTIC-AM Hartford, Conn., PD David Berrstein.

The awards were based on- a vote by 1,200 Billboard readers. Nominees
were chosen by blue-ribbon panels of radio and record industry personnel
for each of five formats. A complete list of winners appeared in the Sept. 17
issue of Billboard. (Photos: Molly Roberts)

WNEW-FM New York's Scott “the
Professor’” Muni kicks off the the
1988 Billboard Radio Awards
ceremony at the J.W. Marriott.

From left are WMMR Philadelphia PD Ted Utz, DIR Broadcasting VP/affiliate
relations Michael Abramson, WNEW-FM New York operations director/p.m. driver
Scott Muni, and DIR founder and president Bob Meyrowitz.

r

and Chrysalis Records’ Daniel Glass.

Best In The Business Af Gala ceremony

KKLQ "“Q106” San Diego PD Garry Wail, Global Satelite Network's Andrea Weiss,

Major-market top 40/ cressover PD of the year Jeff Wyatt (KPWR Los Angeles) and
medium-market top 40/cressaver PD/station winner Guy Zapoleon (KZZP Phoenix,
Ariz.)

Top black/urban promofions director
Eric Margolis (W#RKS “Kiss” New York)
and Billboard Radio editor Sean Ross.

WHTZ “Z100"* New York PD/morning man Scott Shannon displays his station’s
three awards, Medium-market-black/urban-PD/OM arrd air-perscnality winner
Bobby O'day responds with his two awards for WDIA Memphis, Tenn.

[
AUSC AMD HON 5
el
L

Top 40 KZZP Phoenix's Guy Zapolson
and top small market album PD/OM
Greg Mull (WRXK Fort Myers, Fla.)

Top small-market country station KRMD Shreveport, La., GM Tom Williams, top
major-market country station KPLX Dallas’ PD Bobby Kraig. top medium-market
black/urban station 'WHRK Memphis, Tenn’s GM Emie Jackson, and fop small-
market black/urban station WOCQ Ocean City, Md.'s PD Scott Jantzen.

Top medium-market AC WTIC-AMHartford's PD David Bemnstein, winning major-
market top 40 WHTZ New York's GM Dean Thacker, and winning medium-market
top 40 KZZP Phoenix PD Guy Zapoleon.

(S &y
Triple winner WHTZ “Z-100" New York's GM Dean Thacker, PD Scott Shannon,
OM Steve Kingston, and Malrite president Gil Rosanwald.

EN

Displaying their three Billboard awards are WEBE Bridgeport, Conn., MD Stermin’
Norman, GM Vince Cremonia, and PD Curtis Hansen.

KFMB “B-100” San Diago GM Paul
Palmer and WAXX Eau Claire, Wis., GM
George Roberts.
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Top album rock promotions director Jack Quigley iex-WMMR Philadelphia); top
small-market album station KILO Colorado Springs, Colo., PD Rich Hawk; KILO
GM LLou Mellini; and Jacor's Randy Michaels.

Winners Curt Hansen (PD/WEBE
Bridgeport, Conn.) and Bobby O’Jay
(PD/WDIA Memphis, Tenn.).

Top major-market country PD/OM
Bob Moody (WPQC Baltimpre) and
top medium-market country PD/OM
Mike Chapman (WUBE Cincinnati).

WAXX Eau Claire, Wis,, GM George Roberts; WHTZ New York’s Scott Shannon;
medium-market AC air personality Gary Burbank (WLW Cincinnati); medium-market
top 40 air personality Mason Dixon (WRBQ Tampa, Fla.); major-market adult air
personality Ron Chapman {KVIL Dallas); and WDIA Memphis, Tenn.’s PD/
personality winner Bobby O'Jay.

WQHT New Yark GM Joel Salkowitz, KPWR Los Angeles
PD Jeff Wyatt, and Billboard assistant director of charts/top

40 chart manager Michael Ellis.

Cable Car Productions’ Bob Utley with DIR's Michael
Abramson and Alan Rosenberg.

WTIC-AM Hartford, Conn.’s PD David Bernstein and senior
YP/programming Tom Barsanti and KZZP Phoenix, Ariz., PD
Guy Zapoleon.

WEBE Bridgeport, Conn., GM Vince Cremona and former
WKTI Milwaukee, Wis., PD Tim Fox.

ABC Radio Network’s director of publicity/public relations Susan Storms, ABC
VP/entertainment programming Tom Cuddy, director of ABC Entertainment
Network Pat Rosen, ABC manager/entertainment programming Jamie Korsen,
and Billboard’s Peter Ludwig.

Local/regional-label-promotion winner for top 40/crossover Jemy Lembo
{Columbia); Westwood One’s Thom Ferro accepting WW1's top black/urban
syndication.award for “The Countdown With-Walt Love”; and WW1 show host Dick
Bartley, AC-syndication winner for his “Rock & Roll Oldies Show."”

Medium-market country air persanality Gerry House (WSIX Nashville), small-market
album air personality Pam Brooks (WPDH Poughkeepsie, N.Y.}, small-market
country air personality Dr. Sam Faulk (WLWI Montgomery, Ala.), and AC
prometions director of.the year Peggy Miles (WMYI Greenville, S.C).

r F MUSIC AND ONE BTERTR:

,va;. __

Top major-market album MD Sky Daniels (KFOG/KISW San Francisco), top small-
market album MD Alan White (KILO Colorado Springs, Colo.), top major-market
country MO Gina Preston (WXTU Philadelphia), and top small:market black/urban
MD Tony Brown (WBLX Mobile, Ala.).
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago
. Kiss You All Over, Exile, warnER/
CURB

. Boogie Oogie Oogie, A Taste Of
Honey, capitoL

. Hopelessly Devoted To You, Olivia
Newton-John, rso

. Three Times A Lady, Commodores,
MOTOWN

. Summer Nights, John Travoita/
Olivia Newton-John, rso

. Don't Look Back, Boston, epic

. Hot Child In The City, Nick Gilder,
CHRYSALIS

. Reminiscing, Little River Band,
HARVEST

. Love s In The Air, John Paul
Young, sCoTTi BROS.
. RAS% Everlasting Love, Andy Gibb,

W ® N O & W N =

—
(=]

TOP SINGLES—20 Years Ago

. Hey Jude, Beatles, appLE
. Harper Valley P.T.A., Jeannie C.
Riley, PLANTATION

. People Got To Be Free, Rascals,
atLalTIC

. Hush, Deep Purple, TETRAGRAMMATON

. Fire, Crazy World Of Arthur Brown,
ATLANTIC

. The Fool On The Hill, Sergio
Mendes & Brasil '66, a&m

1, 2, 3, Red Light, 1910 Fruitgum
Company, BubpaH

. I've Gotta Get A Message To You,
Bee Gees, atco

. Girl Watcher, O'Kaysions, asc

. Slip Away, Clarence Carter, ATLANTIC,

QW ® N o Vs W N

—

TOP ALBUMS—10 Years Ago

. Grease, Soundtrack, rso

. Don’t Look Back, Boston, epic

. Double Vision, Foreigner, atLantiC
. Who Are You, The Who, mca

Some Girls, Rolling Stones, roLLING
STONE

. Sgt. Pepper’s Lonely Hearts Club

Band, Soundtrack, rso

. Blam, Brothers Johnson, a&m

. A Taste Of Honey, capToL

b Ni%ﬂwatch, Kenny Loggins,
coLUmBIA

VWEN & GhwWwNE

—
(=]

. Natural High, Commodores,
MOTOWN

TOP ALBUMS—20 Years Ago

. Time Peace/Greatest Hits,
Rascals, ATLANTIC

. Waiting For The Sun, Doors, ELEKTRA

. Feliciano!, José Feliciano, rca

. Cheap Thrills, Big Brother & the
Holding Company, coLumsia

. Realization, Johnny Rivers, IMPERIAL

. Wheels Of Fire, Cream, arco

. Are You Experienced?, Jimi
Hendrix Experience, rRepRISE

. Gentle On My Mind, Glen
Campbell, capiToL

. Steppenwolf, bunHILL

. The Graduate, Soundtrack,
COLUMBIA

Cw ™ N oo HWN =

—

COUNTRY SINGLES—10 Years Ago

. Heartbreaker, Dolly Parton, rca
. It's Been A Great Afternoon, Merle
Haggard, mca

. Who Am | To Say, Statler Brothers,
MERCURY

. I've Always Been Crazy, Waylon
Jennings, rRCa
. Tear Time, Dave & Sugar, rRcaA

. Womanhood, Tammy Wynette,
COLUMBIA

. Penny Arcade, Cristy Lane, Ls
. If The World Ran Out Of Love
Tonight, Jim Ed Brown/Helen
Cornelius, rCa
9. Let's Take The Long Way Around
The World, Ronnie Milsap, rca
10. Here Comes The Hurt Again,
Mickey Gilley, epic

XN o0 b w N =

SOUL SINGLES—10 Years Ago

1. One Nation Under A Groove,
Funkadelic, waRNER BROS.

. Got To Get You Into My Life, Earth,

wind & Fire, coLumsia

Holding On, L.T.D., a&am

Take Me I’'m Yours, Michael

Henderson, sBuooar

chrlat You Waitin’ For, Stargard,

N

Smile, Emotions, coLumsia

I’'m In Love, Rose Royce, wHITFIELD

. Dance, Sylvester, FaNTasY

Get Off, Foxy, oasH

. EBllgme it On The Boogie, Jacksons,
Pl

SPENO o sw

—
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Minority Broadcasters Set Strategy To Gain More Ad Buys On Black Stations

NABOB Targets Gorporate Slackers GF, McDonald’s

BY SEAN ROSS

WASHINGTON Despite a prom-
ise by one of the nation’s largest
advertisers, Proctor & Gamble, to
increase its advertising on black-
owned radio stations, many own-
ers of such stations say they
haven’t seen any progress. And
now their trade organization is
ready to target McDonald’s and
General Foods.

That was one of the main revela-
tions at this year’s convention of
the National Assn. of Black Owned
Broadcasters, held here Sept. 13-
16, across town from the National

Assn. of Broadcasters convention
and adjacent to the Congressional
Black Caucus Foundation’s 18th
annual legislative weekend.

The 12-year-old trade organiza-
tion represents approximately 170
radio stations, 15 TV stations, and
100 broadcast companies, although
executive director James Winston
estimates that only 75% of those
owners are actually dues-paying
members. Roughly 70 people at-
tended this year’s conference,
about two-thirds of whom were
station owners.

While the ranks of black owner-
ship include such major-market

What To Expect From Arb’s
New Soft-Format Diaries

BY KEN SCHLAGER
WASHINGTON A large crowd of

National Assn. of Broadcasters at-
tendees was drawn to a Sept. 16
panel promising “hard facts’ about
Arbitron’s new soft-format diary.
Arbitron’s Jim Peacock provided a
detailed explana-

tion of the new di-

"AB ary, which fea-
tures improved

graphics, a new

H[Pnﬂ] column for “at

work” listening,

and a reduced em-
phasis on dayparts. The diary was
introduced with the beginning of
the fall book (Billboard, June 4).

Peacock says tests indicate that,
while the changes are small, total
listeners and cume both increase
with the new diary. Furthermore,
“virtually all the increase was away
from home.” And the bulk of the
away-from-home listening was “at
work.” He also said those increases
were significant only for album
rock and beautiful music; test data
for other formats ‘“‘was virtually
flat.”

So what's a PD to do?

Charlie Cook of McVay Media in
Cleveland strongly recommended
the use of Arbitron language on the
air whenever possible. For example,
since the soft diary does not print
time restrictions, it is imperative to
mention the four dayparts—early
morning, midday, late afternoon,
and evening—as often as possible.
“You must address the diary keep-
ers and make it easier for them, ”
Cook said. Also, stations should re-
mind listeners where they are lis-

For the latest
in PD changes at
Spanish-broadcasting
stations, see
Latin Notas,
page 56

tening: ‘“at home, in the car, at
work.”

Cook also took the occasion to
correct reports printed elsewhere
that call letters become more impor-
tant with the new diaries. “Don’t
fool with your slogan,” he asserted.

WIYY Baltimore station manager
Chuck DuCoty told attendees to pay
close attention to the new “at-work”
option in the diaries. “At work lis-
tening is more important than it's
ever been,” he said. This means sta-
tions should use promotions like
work-force blocks and fax-machine
requests to stir office excitement.

He also warned of two potential
problems: First, that some people at
work are not allowed to listen to
their favorite radio station; and sec-
ond, that some advertisers are not
interested in buying middays.

FM groups as Inner City, Inter-Ur-
ban, and Ragan Henry, they also
count entrepeneurs who own small
AMs at the high end of the dial.
Those stations suffer even more
than their larger counterparts
from advertiser resistance.

So it’s no surprise that the al-
ways-present advertising issue
was prominent

however, are not-buying time on
black-owned radio, Winston
claims.

As for General Foods, Winston
says that company ‘‘tends to do
virtually no advertising on a na-
tionwide basis with the black me-
dia. There the issue is much more
clear-cut.”

Another issue

here. Keynote
speaker the Rev.
Jesse Jackson,
who also re-
ceived an award

‘Many did not get
any P&G business’

discussed at the
conference was
Federal Commu-
nications Com-
mission minority

as NABOB'’s
man of the year,
again urged black broadcasters to
identify on air those businesses
that didn’t buy time—in this case
as part of a proposed weekly na-
tionwide broadcast to discuss
black news and issues.

Following a Thursday (15) morn-
ing panel where “many stations in
the room had not received any
Proctor & Gamble business,” Win-
ston said he’ll be surveying his
membership on the results of
P&G’s initiative (which began July
1) before meeting with the manu-
facturer in October.

In the meantime, NABOB has
identified the next two organiza-
tions that it wants to spend more
money on black-owned stations.
While McDonald’s does ‘“‘a fair
amount of TV—primarily net-
work—geared at the black audi-
ence,” Winston says that the res-
taurant chain’s radio dollars are
controlled by a series of owners’
organizations whose spending on
black-owned radio is ‘“‘an uneven
picture. In areas where there are a
number of black operators, they do
well.” Other owner organizations,

ownership poli-
cies. While Con-
gress kept those initiatives alive
during the Reagan administration,
Winston says a challenge is now
being presented in a court case
currently pending at the federal
appeals level. He also says that
“the number of institutions that
have done financing for first-time
minority entrepeneurs has in-
creased; we're able to do the larger
transactions because we're get-
ting the larger companies in-
volved.”

There was a lot of discussion at
this year’s NABOB about how
much support the group gets from
its own membership. Despite ques-
tions about the group’s backing,
Winston says NABOB “‘is as
healthy as it’s ever been in my 6!/,
years as executive director. It’s
not a crisis situation at all.

“The problem is that we have
not gotten substantially larger.
We've got a lot of items on the
agenda that we'd like to address.
What we need is 100% of the black-
owned stations involved actively
and financially. But that’s not a re-
ality for any trade organization.”

BY BILL HOLLAND

WASHINGTON Seek out new
markets aggressively and go
back to old-fashioned salesman-

ship—that was the message to at-
tendees of the National Assn. of
Broadcasters Radio '88 conven-
tion during the

main client-mar-

"AB keting session,

“Radio Sales In

The 1990s.”
REPORT g
pointed Nation-
) wide Communi-
cations president Steve Berger
set the tone with his barely con-
cealed contempt for members of
the “Sesame Street generation,”
who “want to be bought instant-

ly, sold instantly.”

Berger warned a sympathetic
crowd that “we may be raising a
generation of salespeople who
can’t talk” because of dependen-
cy on computer charts and spread
sheets. ““Well, they’re going to
have to learn to talk. Good selling
doesn’t take place without fore-
play ... Sure, the toys are here,
that’s fine, but we have to remem-
ber—[in successful sales] it's all

Marketers Stress Salesmanship

human.”

Heritage Broadcasting chief
Paul Fiddick urged radio to grab
itself by the horns. The current
7% share of total ad revenues is
“a symptom,” he said. Fiddick de-
cried “giving control to the adver-
tising agencies” by handing over
responsibility for developing new
accounts in exchange for a 15%
commission.

Fiddick was disturbed that sta-
tions spend up to 10 times the
amount of money in program-
ming research than they do in
sales research and development.
He also targeted another big
problem: “We have 25-year-old
salespeople selling a 65-year-old
proprietor.” The industry must
begin to hire older salespeople
who can relate to business own-
ers’ needs, he said.

For the future, Fiddick sug-
gested providing better pay for
sales staffers, who are hired be-
cause of their “personality” and
sales talent. These factors can be
ascertained through use of per-
sonality dynamics tests. He said
such tips are ‘“‘an investment in
the future’” as ‘“‘baby-boomers
sell baby-boomers.”

Daniel Flamberg, executive VP
for the Radio Advertising Bu-
reau, warned of other media’s,
ability to sell locally. “You're go-
ing to have to train your people to
go out and knock on doors,” he
said. With “‘the ad agencies . . . in
utter chaos’ after a series of
buyouts, ‘“‘now we can have a
chance to get in the face of our
clients; we can build person-to-
person relationships. Clients are
looking for answers—the ad
agencies can’t provide them, but
we may be able to.”

Flamberg, who said ‘“the best
research minds in radio’”’ are de-
veloping a “people meter’” that
will “sooner or later discredit”
present-day rating services, be-
lieves that it will soon be proven
that the impact of radio ads rivals
that of TV ads.

Flamberg ticked off a handful
of new clients and businesses to
pursue, including low-budget mo-
tel chains, fax-machine compa-
nies, video stores, cruise lines,
specialty prestige vineyards, and
the pet food industry, which, he
said, “spent $5.7 billion last year
to market their products. Radio
got only .037% of that.”

N
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Dreamgirl. Atlantic Records chairman Ahmet Ertegun, left, and Quincy Jones,
right, help Debbie Gibson, center, celebrate her three sellout shows (Sept. 9-11)
at New York’s Radio City Music Hall during a party at the Hard Rock Cafe.
(Photo: Chuck Pulin)

This story was prepared by Char-
lene Orr in Dallas with assistance
JSrom Steve Gett in New York.

Following a protracted layoff, Pat
Benatar is back on the scene with her
latest Chrysalis album, “Wide Awake
In Dreamland,” the singer’s first re-
lease in almost three years.

“When you take that long a period
of time off and you’re not out there
doing it, it’s kind of like starting over,
which is nice in a way,” says Benatar,
who enjoyed a succession of hits dur-
ing the late "70s and early '80s.

“This album took a lot of hard
work, writing songs and then throw-
ing them out to get the [best selec-
tion),” she adds. “But I think that of-
ten when bands have to crank out an
album in a limited amount of time,
the record hasn’t really evolved to its
full maturity and the songs are still

MONSTERS RETURN: After headlining U.S. stadi-
ums on this summer’s Monsters Of Rock tour, Van Ha-
len is mounting another extensive national road trek
starting Friday (30} at the Rupp Arena, Lexington, Ky.
The band will play arenas in 36 cities through Nov. 26.
Although Van Halen has already garnered mass ex-
posure on the Monsters Of Rock extravaganza, predic-
tions from the touring community point to solid box-of-
fice business for the band on its upcoming dates. Initial
ticket sales have been “fantastic,” management says.
Meanwhile, Warner Bros. has

Van Halen Kicks Off Another U.S. Tour:
Kinison Gets Some Help From His Friends

“yows” ... Immediately after the Sept. 14 opening date
of Prince’s Lovesexy '88 U.S. tour in Minneapolis, the
Naked One played a special gig in front of 600 guests at
his Paisley Park Studios. George Clinton and Mavis
Staples came on stage during the after-hours set.

FUND RAISING: Mtume, D-Train, Ca$hflow, Shelley
Thunder, Adja, Jocelyn Brown, Funk Delux, KRS-1,
Skinny Boys, Boogie Down Productions, and Doug E.
Fresh are among the acts set to appear Friday (30) at
the New York Technical College,

issued “Finish What Ya Started”
as the follow-up to the group’s
top five single “When It’s Over.”
The double-platinum “OU812"
album is No. 10 on the Top Pop

Brooklyn, in a benefit show orga-
nized by the newly formed Hurri-
cane Relief Fund for Jamaica.
Meanwhile, the Gotham-based
Jensen-Boga public relations

Albums chart.

THEBEAT

BY'STEVE+GETT

firm, which reps the Jamaican
tourist board, is attempting to or-

SCREAM ROCK: With his
many connections in the rock’n’roll community, comedi-
an Sam Kinison had no trouble rounding up a bunch of
his musical pals to make cameo appearances in the video
for his rerecording of the '60s classic “Wild Thing,” to be
featured on his upcoming Warner Bros. comedy album.

Among the rockers who showed for the Sept. 13 shoot
at a Hollywood studio were Billy Idol, Aerosmith’s Ste-
ven Tyler and Joe Perry, Slash and Steve Adler of
Guns N’ Roses, John Waite, Jonathan Cain, Motley
Crue drummer Tommy Lee, Bon Jovi guitarist Richie
Sambora, Whitesnake bassist Rudy Sarzo, and all five
members of Ratt. (Footage of Jon Bon Jovi and Rod-
ney Dangerfield was filmed a couple of days later.)

But who took the “Wild Thing”’ lead role in the Marty
Callner-directed clip? None other than Kinison's good
pal Jessica Hahn. Should be a riot!

SHORT TAKES I: Toni Childs’ Sept. 16 appearance at
New York’s Bottom Line was further evidence that the
lady is indeed a very special artist. Songs from her de-
but A&M album, ‘“Union,” such as ‘“Where’s The
Ocean?,” “Walk And Talk Like Angels,” and the superb
set closer “Dreamer,” were particularly memorable.
New York fans can look forward to Childs’ upcoming
appearances at Radio City Music Hall as the opener for
Bob Dylan ... PolyGram VP of urban contemporary
promotion Waymon Jones and his fellow workers are
very excited about the new Cameo album, “Machis-
mo”’—with good reason. The package, due out Oct. 17,
boasts lots of strong cuts: “Skin I'm In,” “Promiscu-
ous,” and “In The Night” (featuring Miles Davis) to
name but a few. The Beat's fave: “I Like The World,”
with all of those classic Larry Blackmon “ows” and

. Affair, Gypsy, Denise Plummer, and Maxi Priest.

ganize three benefit shows at
New York’s Felt Forum, Oct. 14-16, to aid victims of
Hurricane Gilbert. Some big-name acts have already ex-
pressed interest in participating. Other interested par-
ties can call Maxine Ward at 212-764-1598.

Down in the Caribbean, a Jam-Aid concert will be held
in Barbados during the first weekend of November, fea-
turing a'selection of local and foreign acts. Acts already
committed 10 Jam-Aid include Foreigner Frank, Mac
Fingall, the Merrymen, Red Plastic Bag, Chocolate

SHORT TAKES II: Barbra Streisand duets with Don
Johnson on “Till I Loved You,” the title track from her
upcoming Columbia album. The song, which goes to ra-
dio Oct. 5, is the love theme for the 1989 movie “Goya,”
based on the painter’s life . . . New York’s rap communi-
ty turned out in force for a Sept. 15 party at the Palladi-
um celebrating the premiere of Run-D.M.C.’s “Tougher
Than Leather” movie. Though only his voice is heard in
the film, Public Enemy’s Flavor “Boyyyy!” Flav was
one of the star attractions at the party, sporting a won-
derful new clock ... Brian Wilson, Level 42, Belinda
Carlisle, Chris Rea, Suzanne Vega, and Natalie Cole
are among the 18 acts scheduled to appear at this year’s
Ibiza 92 music TV festival, to be filmed Friday (30) and
Saturday (I) on the island ... Island Records has en-
closed a limited-edition Anthrax hologram inside initial
pressings of the heavy rock group’s latest album, “State
Of Euphoria”—memories of frantically opening a box of
cereal come flashing back ... A Sept. 18 Judas Priest
and Cinderella concert marked the last concert at the
Hollywood (Fla.) Sportatorium, which is being leveled
after years of big-name shows.

in their infancy stages.

“With this album, we were able to
wait. We took our time and let the
songs evolve.”

When “Wide Awake In Dream-
land” was finally delivered to Chrysa-
lis, the label launched its promotional
campaign by issuing “All Fired Up”
as the album’s leadoff single. Accord-
ing to Daniel Glass, the label’s VP of
promotion, “Our main thing was to
reestablish Pat’s position as the No. 1
female rocker in the business, and
‘All Fired Up’ was the perfect vehicle
for that. We took it to the No. 1 al-
bum track for three weeks in a row.”

The song peaked at No. 19 on the
Hot 100 Singles chart, but, says
Glass, “We wanted to show people
that Benatar rocks. That was the
whole purpose of the first single, and
it really performed. We've sold
500,000 albums off the one track.”

“At Top 40 radio, ‘All Fired Up’ did
extremely well in certain markets but
didn’t go all the way in others be-
cause it was perhaps a little too hard
a sound. But that’s OK, because she’s
a rock’n’roll star. Also, we knew we
had ‘Don’t Walk Away,” which we
wanted to be the second single.
That’s out now and it’s much more
mass appeal.”

While reestablishing a base for
Benatar in the album rock world,
Glass says that Chrysalis has also
placed heavy emphasis on garnering
support for Benatar within the retail
community.

“There’s tremendous confidence at
retail and that’s something we’ve def-

Chrysalis Repositions Rocker After 3-Year Layoff

Benatar Set For ‘Wide Awake’ Hit

initely worked hard at,” says Glass.
“We initially went out with 270,000 al-
bums—I[a] much lower [number]
than her previous albums—and it's
just gone gold. To me, that’s more
positive than shipping heavy. We've
gotten a great reorder pattern, which
shows people want to buy the re-
cord.”

Accompanied by her husband, gui-
tarist Neil Geraldo, Benatar recently
embarked on a nationwide tour in
support of “Wide Awake In Dream-
land.” In addition to Geraldo (who
also co-produced the new album), the
road band features longtime Benatar
drummer Myron Grombacher, key-
boardist Kevin Savigar, and bassist
Fernando Saunders.

“It’s been a long time since we
played and I’ve really missed live con-
certs,” says Benatar, clearly delight-
ed to be back on the road.

Adds Glass, “We saw her sold-out
show at Jones Beach [N.Y.], where
she said, ‘I don’t know why I’ve been
away so long. I'm having the time of
my life’ And for Pat, I really think
the live act is her most important
thing. I put album radio next and
then video.”

When Benatar finishes her current
road outing—the complete itinerary
has not been finalized—she says that
she and Geraldo would like to start
work on another album. However,
these days, music isn't everything for
the couple. Already the proud par-
ents of a 3-year-old daughter, they
are keen to add another child to the
family, according to Benatar.

Armatrading, On Her Own
Veteran’s Music Is Not A ‘Stage’

BY STEVE GETT

NEW YORK Joan Armatrading
likes playing concerts, but she’s no
longer interested in embarking on ex-
tensive road treks. Consequently, the
U.K. singer/songwriter’s current
tour in support of her latest A&M al-
bum, “The Shouting Stage,” is only a
two-month affair.

“It’s the shortest tour I've ever
done, and I'm really happy about
that,” says Armatrading. “All the
rest were generally between six and
eight months, which is a long time.
And I'd do that every time I made a
record.”

A 14-year diet of constant touring
and recording finally caught up with
Armatrading when she was forced to
cut short a tour to promote her 1986
album, “Sleight Of Hand.”

“I made my first record in 1972 and
had literally been working ever
since,” she says. “I'd make a record,
g0 on tour, make another record ... I
never thought of it in terms of push-
ing myself, though. It was just doing
something I enjoyed. It's only when
your body suddenly says, ‘Hang on a
minute, Joan,’ that you realize what
you've been doing.

“The '86 tour was meant to go on
for seven months, but it only lasted
for five because I was incredibly
tired. I just had to stop. So I took a
year off, during which I really didn’t
do anything. Most of the time I just

read and rested.”

After recharging her batteries, Ar-
matrading gradually started working
on material for “The Shouting
Stage.” She refused to rush the job.

“I spent about eight months on this
album, which is longer than I usually
do. But that’s how I wanted to do it,”
she says. “I did it at my own studio in
the countryside, so I was able to go at
my own pace, which was very re-
laxed.

“The last album [‘Sleight Of
Hand'] was very rocky, but this one’s
a lot quieter—more thoughtful, I
suppose. And I guess it’s because

(Continued on page 26)
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TALENT IN ACTION

TONI GHILDS
The Roxy, West Hollywood, Calif.

THE STRIKING L.A -based vocal-
ist, whose A&M debut “Union” has
entered the top half of the Top Pop
Albums chart, thrilled the first of two
sold-out houses with a forceful, emo-
tional Sept. 1 set that showcased both
her bold vocal style and her acute
writing.

Childs, whose second single,
“Don’t Walk Away,” is rising on the
Hot 100, was backed by an unshowy
but capable five-piece band that was
sometimes augmented by taped back-
ing tracks. The group proved com-
fortable with the African-influenced
rhythmic twists of Childs’ highly per-
sonalized pop songs (many of which
are co-authored by David Ricketts of
David & David).

Opening with the chant like “Zim-
babwe,” she attacked each song in
her hourlong set with easy power;
her lush, horn-like voice displayed
even more warmth in the concert set-
ting than it does on her superb al-
bum.

Highlights included “Don’t Walk
Away”’; an extended “Stop Your Fus-
sin’ "’ (her shamefully overlooked
first single); and a spine-tingling, cli-
mactic version of “Dreamer” that
Childs, accompanied by a backing
track, performed solo, with a single,
hand-held candle providing the only
illumination in the house.

Childs seemed tentative in the first
quarter of the show but soon gained
confidence with the cheers of the
hometown crowd, which was plainly
delighted by her spontaneous stage
presence. The singer, obviously
moved by the adulation awarded her
in her big-time L.A. debut, appeared
close to tears at a couple of points.

The heartfelt give-and-take be-
tween artist and audience added an
extra dimension to a remarkable per-
formance by Childs, who seems des-
tined to become the next young fe-
male singer/songwriter to hit the
top. CHRIS MORRIS

Paradise Princess. Sade delights
audiences with a smorgasbord of
songs from her three Epic/

Portrait/ Associated Labels, albums
including the new ‘““‘Stronger Than
Pride,” during her three sold-out
shows Sept. 4-6 at New York's Radio
City Music Hall. (Photo: Chuck Pulin)

LAURA NYRO
Mayfair Theater,
Santa Monica, Calif.

BACK ON TOUR after a lengthy hi-
atus, innovative singer/songwriter
Laura Nyro has been reminding audi-
ences that she is a unique and excep-
tionally gifted artist. At this intimate
venue, she thrilled devotees for a re-
cord-breaking eight sold-out shows.

Nyro’s band featured Jimmy Vi-
vino (mandolin, guitar, vocals), Frank
Pagano (drums, vocals), David Wof-
ford (bass), Diane Wilson (back-
grounds), and Nydia Mata (percus-
sion, vocals). Their musical skills
fully complemented Nyro’s often
haunting, crystal-pure yet soulful vo-
cals.

During her 16-song set, Nyro
weaved the same musical magic that
enchanted audiences earlier in her il-
lustrious career. Material from such
past albums as “Wind,” “My Inno-
cence,” “Emmy,” and “The Confes-
sion” demonstrated her art with a
deftness and mastery that proved
compelling. Such timeless items as
“Wedding Bell Blues,” “And When I
Die,” and “Stoned Soul Picnic,” were
irrefutable proof that Nyro has a
very rich musical well from which to
draw.

New songs like “Women Of The
One World,” “Roll Of The Ocean,”
and “Down South” illustrate Nyro’s
innate ability to paint moods of many
hues. She draws on a variety of
themes for subject matter—social,
cultural, and personal. Another new
tune, “Wild World,” was dedicated,
as is Nyro’s current tour, to the ani-
mal-rights movement.

A new Nyro album, due by the end
of the year, will likely include some of
the songs previewed in her show.

Nyro’s appeal lies as much in occa-
sional on-stage glimpses of her off-
stage persona as it does in her point-
ed, image-provoking material; her
easy camaraderie with both musi-
cians and audience and a wry humor
are very endearing. But it was
Nyro's poetic imagery coupled with
her distinctive vocal delivery that
made her show simply spellbinding.

DAVID NATHAN

LITTLE RIVER BAND WITH GLENN FREY
Sydney Entertainment Centre
Sydney, Australia

FORMER EAGLE Glenn Frey came
to Australia in May to find, as he puts
it, “the last great harmony rock band
in the world.” His guest appearance
with Little River Band at the tele-
vised opening concert of Expo 88 re-
ceived such critical acclaim that he
was enticed back Down Under for an
August national tour.

Taking his place in a vocal front
line alongside Glenn Shorrock,
Wayne Nelson, and Graham Goble,
Frey helped generate one of the lush-
est, most exhilarating rock vocal
sounds heard in this city in a decade.

Still, Frey’s contributions were far
from the night’s only high. By the
time he walked on stage, the reunited
LRB had been in action for almost an
hour, deftly blending old and new
songs. The material on the group’s
“comeback” “Monsoon” album is so
strong that songs such as “Love Is a
Bridge,” “It’s Cold Out Tonight,” and
the John/Julian Lennon saga “Son
Of A Famous Man” were received
with almost as much gusto as LRB
standards.

The 1988 LRB has rehabilitated not
only a sound but also a spirit that had
departed long before original vocalist
Shorrock took his leave in 1982.

At this show, the band purveyed a
lean, efficient sound with consider-
able integrity. Guitarist Stephen
Housden proved a regular delight.
Chicago-born bassist Nelson, who
would be an automatic lead singer in
any other band, sang “Take It Easy
On Me” and “Night Owls” with strik-
ing intensity, while the soulful Shor-
rock offered a virtuoso solo render-
ing of his own “Cool Change.”

Frey’s uniquely Californian Eagles
songs, “‘Lyin’ Eyes” and ‘“Take It
Easy,” took on a new dimension at
the hands of an Australian band that
was playing them almost as a tribute
to their influence.

For the gentle “Desperado,” Frey,
Nelson, and Goble gathered round a
single mike for what was almost an a
cappella treatment. Frey’s solo hits
“The Heat Is On” and “You Belong
To The City” howled along nicely,
with ex-Loggins & Messina member
Al Garth providing stylish solo sax
work.

By the time LRB and Frey and
Garth left the stage, after a rollicking
workout on the soul stalwart “634
5789,” the audience had been regaled
with the essence of two parallel "70s
“hit machines.” For value alone, it
was hard to beat.

GLENN A. BAKER

ERIC CLAPTON
BUCKWHEAT ZYDEGO
Brendan Byrne Arena,
East Rutherford, N.J.

cALL IT THE boxed-set tour. To
celebrate the recently released epic
PolyGram compilation of his 25-year
career, “Crossroads,” Eric Clapton
has hit the road with a greatest-hits
retrospective—15 solid songs touch-
ing all the bases from Clapton’s days
with John Mayall’s Bluesbreakers
through his solo career.

From the chugging groove of the
opening “Crossroads,” past a nostal-
gic “White Room,” through the anth-
emic “Layla,” and with stops at Blind
Faith’s “Can’t Find My Way Home,”
“After Midnight,” and “Cocaine,” the
guitar god of three decades didn't let
down the SRO crowd, which lavished
him with tremendous applause after
every stinging riff at this Sept. 6 gig.

Along for the ride were such
heavyweights as guitarist Mark
Knopfler of Dire Straits and drum-
mer Steve Ferrone. However, the
spotlight clearly belonged to Clapton,
who allowed Knopfler to strut his
stuff on only a few token solos and
the encore of “Money For Nothing.”

The relaxed, two-hour perfor-
mance featured several high-octane
Clapton solos, including a ripping
“Sunshine Of Your Love.” But some
of the most inspired moments of the
show came from the slow groove of
“Same Old Blues Every Night,” a
tour de force for purists.

Stanley ‘““Buckwheat’”’ Dural
opened the show with a half-hour set
of Buckwheat Zydeco’s rollicking
Creole two-steps. The bar band,
which featured Dural’s accordion,
honking sax, and washboard
rhythms, made an easy transition
from the bars to the arena and got a
small but rapt house rocking. Clap-
ton, incidentally, appears for a solo
on Buckwheat Zydeco’s new Island
release, “Taking It Home.”

BRUCE HARING
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TOP CONCERT
GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
DEF LEPPARD Palace of Sept. 17- $746,642 40,359 Cellar Door Prods.
QUEENSRYCHE Auburn Hills, 13 $18.50 sellout Belkin Prods.
Mich.
ERIC CLAPTON Alpine Valley Sept. 7 $682,904 33,307 Joseph
BUCKWHEAT ZYDECO Music Theatre, $25.50/$17.50 sellout Entertainment
East Troy, Wis. Group
THE GRATEFUL DEAD Autzen Stadium, Aug. 28 $673,552 31,328 Double Tee
THE ROBERT CRAY BAND Eugene, Oregon $21.50 40,000 Promotions
JIMMY CLIFF University of Bill Graham
QOregon Presents
ELTON JOHN Miami Arena, Sept. 9-10 $550,651 25913 Cellar Door Prods.
WET WET WET Miami, Fla. $25/821 two
sellouts
CONCERTS FOR HUMAN Maple (eaf Sept. 15 3525686 17,007 Concert Prods.
RIGHTS NOW. Gardens, ($637,763 sellout International
BRUCE SPRINGSTEEN Toronto, Ont. Canadian}
PETER GABRIEL Canada $37.50
STING
TRACY CHAPMAN
K. D.LANG & THE RECLINES,
YOUSSON N' DOUR
PRINCE Met Center, Sept. 14- $474,345 21,082 Stage Right Prods.
Minneapolis, 15 $22.50 31,000 Rose Prods.
Minn. sellout .
KENNY ROGERS Valley Forge Sept. 9-11 $468,734 17,592 Music Fair Prods.
THE FORESTER SISTERS Music Fair, $30 six
Devon, Pa. sellouts
ROD STEWART Jones Beach Sept. 17- $450,000 20,000 Ron Delsener
Theatre, 13 $22.50 two Enterprises
Wantagh, N.Y. sellouts
GEORGE MICHAEL Alpine Valley Sept. 9 $388,944 20,302 Joseph
DEON ESTUS Music Theatre, $22.50/$17.50 sellout Entertainment
East Troy, Wis. Group
AEROSMITH Compton Sept. 12 $365,861 2821 Fey Concert
GUNS N' ROSES Terrace, $18/$17/816 sellout Company
Phoenix, Ariz. Bill Silva Presents
HUEY LEWIS & THE NEWS Lake Sept. 5 $351,186 19,053 Joseph
Compounce $16.75 selfout Entertainment
Festival Park, Group
Bristol, Conn.
ERIC CLAPTON Palace of Sept. 16 $349,040 17,452 Cellar Door Prods.
BUCKWHEAT ZYDECD Auburn Hills, $20 seflout Belkin Prods.
Auburn Hills,
Mich.
ERIC CLAPTON Nassau Sept. 11 $346,948 17,426 Monarch
BUCKWHEAT ZYDECO Veterans $20/$18.50 seflout Entertainment
Memorial Bureau
Coliseum, John Scher
Uniondale, N.Y. Presents
Larry Vaughn
Presents
ERIC CLAPTON Spectrum, Sept. 7 $318,931 17,758 Electric Factory
BUCKWHEAT ZYDECO Philadelphia, Pa. $18.50/$16.50 seffout Concerts
DEF LEPPARD Lakeland Civic Sept. 12- $318,176 19,886 Cellar Door Prods.
QUEENSRYCHE Center, 13 $16 20,000
Fla. seflout
AC/DC Alpine Valley Sept. 10 $306,857 15,268 Joseph
WHITE LION Music Theatre, $22.50/$16.50 20,000 Entertainment
East Troy, Wis. Group
GEQORGE MICHAEL St. Paul Civic Sept. 13 $305,721 15,678 Rose Prods.
DEON ESTUS Center, $19.50 sellout
Minn.
SCORPIONS Lake Sept. 10 $280,354 16,107 Joseph
KINGDOM COME Compounce $16.75 seliout Entertainment
Festival Park, Group
Bristol, Conn.
GLORIA ESTEFAN & MIAMI , Lake Sept. 3 $236,592 13988 Joseph
SOUND MACHINE Compounce $16.75 15,000 Entertainment
Festival Park, Group
Bristol, Conn.
LYNYRD SKYNYRD Spectrum, Sept. 15 $212,503 12154 The Concert
THE ROSSINGTON BANO Philadelphia, Pa. $17.50/$16.50 seliout Company
PAT BENATAR Jones Beach Sept. 16 $200,000 10,000 Ron Delsener
RHYTHM CORPS Theatre, $20 sellout Enterprises
Wantagh, N.Y.
LYNYRD SKYNYRD Meadowlands Sept. 7 $195,559 11,632 Monarch
THE ROSSINGTON BAND East Rutherford, $18.50/$17.50 14,958 Entertainment
N Bureau
John Scher
Presents
DEF LEPPARD Roundhouse, Sept. 15 $190,239 11,483 Sunshine
QUEENSRYCHE Univ. of $17.50/$16.50 sellout Promotions
Tennessee-
Chattanooga
ALABAMA Lake Sept. 2 $175278 10,375 Joseph
Compounce $16.75 15,000 Entertainment
Festival Park, Group
Bristol, Conn.

Copyrighted and compiled by Amusement Business, A Billboard Publications, inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Tim Unger in Nashville at 615-
321-4279; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in Chicago at 312-236-
2085. For research information contact Karen Qertley in Nashville at 615-321-4250.
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THE MIDWEST JUST
KEEPS GETTING

=y

A 5=

"Medicine Man" by “im Yellowhawk
«'198€ SISAFA Rezerd Co., Inc.

N Nevs :

60 x 48 V Series MK-3 Console

: 60 Channel Automation System

REVEX -

2 A-82C 24 track w/48
Channels of DOLBY SR
A-82CG 1/2 inch 2 track
A-82G 1/4 inch 2 track
w/cer.der time code

2 A-721 Cassette Decks

: All Recording Machines Fully

Loaded With DOLBY SR

: 1025A, 1024B, 1019A Control

SISAPA Studics

Room Monitors

Photo by D. R. Goff

394 Mt. Vernon Avenue
Columbus, Ohio 43215
Phone: 614/228-2228
Fax: 614/228-2422

I IREEE

We're About To

Burn It Up!

SISAPA
(s3-sah’-pah): [Lakota Sioux]
BLACKFOOT.

SISAPA is proud to announce
the following additions to the
label:

John Schwab and Rager
First albums scheduled for
release in early '89.

“On behalf of the record
company, it is my pleasurz to
welcome aboard these fine
acts. I look forward with great
anticipation and excitement to
a very bright and successful

future.”
—-J.D. Blackfoot, President

Owned and operated by artists,
SISAPA Record Company's
blazing presence is about to
heat up the record industry!

For the vision to see a dream,
and the ccurage to make it
a reality . . . thanks Bob.

SISAPA Record Company, Inc.
394 Mt. Vernon Avenue
Columbus, Ohio 43215

Phone: 614/228-2228

Fax: 614/228-2422

Designed by Gary Hedden

Built by John Kanuth

Owned by SISAPA Record Company
Chief Engineer Dave Egan

One of the world's finest
sounding facilities, in the
ultimate creative atmosphere.

Call for compiete rate
information and availability.
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Back To The Jurgle. Guns N’ Roses lead singer Axi Rose, righ-, connezts with
Geffen director of national top 40 promotion Peter Napoliello during one of the
band’s opening dates on the Aerosmith tour. Geffen is releasing ‘“Welcome To
The Jungle” as the second single from the band's debut album, “Appetite For
Destruction’; the first single, “Sweet Child O' Mine,” was a No. 1 hit.

Omar & Co. Recorded 11-Song ‘Wall Of Pride’ In Memphis
Southem-Fried Howlers Deliver 2nd Album

BY STEVE GETT

NEW YORK Omar & the Howlers
have served up their second helping
of Southern-fried rock’n’roll with
their latest Columbia album, “Wall
Of Pride,” the follow-up to the Aus-
tin, Texas, quartet’s critically ac-
claimed debut set, “Hard Times In
The Land Of Plenty.”

Recorded in Memphis, Tenn., the
new album boasts 11 tunes, including
the leadoff single, ““Rattlesnake
Shake.” Sessions for “Wall Of Pride”
started at the end of February and
spanned a two-month period, accord-
ing to vocalist/guitarist Omar Dykes.

“The new album took much longer
than the first one, which we just
about cut live,” says Dykes. “Sonical-
ly, this album’s a lot thicker. I put a
lot of guitar parts on it, but it still has
a real lively sound because all the

Europe Set To Gonquer U.S. With 2nd Disk

Swedish Band’s Epic Debut Certified Multiplatinum

BY BRUCE HARING

NEW YORK Certified sales of 2
m:llicn albums marched across Eu-
rope’s Epic Records balance sheet
for the band’s 1986 debut U.S. re-
lease, ‘“The Final Countdown.”
Now comes the hard part. With
expectations built high, the Swedish
band has returned with “Out Of

.

Folkin’ In Philly. More than 10,000 die-hard folkies descended on Old Poole Farmn

This World,” an album that drum-
mer lan Haughland calls ““a bit
more mature when it comes to song-
writing.”

“It’s more basic rock’n’roll, blues-
ier,” Haughland says. “We're really
satisfied with the whole album.”

“Out Of This World” is off to an
auspicious start. The album is bul-
leted at No. 21 in its sixth week on

near Schwenksville, Pa., recently for the 27th annual Philadelphia Folk Festival.
The three-day event, which boasted more than 60 traditional and contemporary folk
artists, was highlighted by performances by, clockwise frcm top left, Maria Muldaur,
Shawn Colvin, Mary Chapin Carpenter, and Taj Mahal. (Photos: Jeff Nisbet)

the Top Pop Albums chart, while
the leadoff single, “Superstitious,”
has been making waves at album-
rock and top-40 radio. The accompa-
nying videoclip has been airing on
MTV.

According to keyboardist Mic Mi-
chaeli, the members of Europe have
grown as individuals and musicians
since the last album. “We play bet-
ter now,” Michaeli says. ‘“Before, it
was mainly what the producer told
us to do. We’re more able to do what
we want.”

For the recording of “Out Of This
World,” veteran producer Ron
Nevison was enlisted to take over
from Kevin Elson, who was at the
board for “The Final Countdown.”

“Ron had the same opinion as we
did on how the album should
sound,” Michaeli says. “For one
thing, we wanted it to be more live.”

Europe’s history dates back to
1982, when the original lineup was
assembled in the Stockholm suburb
of Upplands-Vasby. Vocalist Joey
Tempest and bassist John Leven
teamed with guitarist John Norum
(who has since left to pursue a solo
career) and won a national talent
contest that launched Europe’s ca-
reer. (Michaeli and Haughland
joined after Europe’s second Swed-
ish album, while guitarist Kee Mar-
cello became a member just before
“The Final Countdown’’ was re-
leased.)

Following several years of suc-
cessful foreign touring—including
some success in Japan—Europe’s
Epic Records debut rocketed to
worldwide success, fueled by the
No. 1 single “Carrie” and the top 10
hits “The Final Countdown,” ‘“Rock
The Night,” and “Cherokee.”

The band members no longer live
full time in Sweden because of the
country’s heavy income taxes. Still,
they can and do visit the old country
four-six months per year, meeting
with family and old friends.

Plans call for Europe to launch a
world tour in November with a se-
ries of dates in India; the U.S. leg is
scheduled to start in the spring of
1989.

drum parts are live.”

At the production helm of the new
album was Terry Manning, best
known for his work with ZZ Top and
George Thorogood. Says Dykes,
*“About a month before we started re-
cording, I met up with Terry in Mem-
phis to work on some songs and do a
little preproduction.

“He was a great guy for me to
work with because he lives in Mem-
phis and has been there a long time.
I’'m originally from Mississippi and 1
have a real Southern feel to my mu-
sic, which he really understood as far
as the production was concerned and
also with writing songs.”

In addition to its selection of origi-
nal material, “Wall Of Pride” fea-
tures covers of the Jimmy Reed blues
standard “Down In Mississippi” and
a version of the Animals’ “We Gotta
Get Out Of This Place.”

Of the decision to cut the Animals’
classic, Dykes says, “We were actual-
ly just fooling about in the studio and
had a few minutes to kill while Terry

was busy doing something. Me and
the guys just started kickin’ and as
soon as Terry heard us, he suggested
we cut it. So I said, “Turn on the tape
and let’s roll.””

Dykes and his Howlers—bassist
Bruce Jones, keyboardist Eric Scor-
tia, and drummer Gene Brandon—
will begin touring behind the new al-
bum Wednesday (28), headlining an
MTV-sponsored trek to colleges on
the West Coast. Upon completion of
these dates, the band will continue on
its own national tour.

“We've always been able to get
tours—people seem to respond really
well at the places we play,” says
Dykes, noting the formidable reputa-
tion his band has garnered for its
stage shows.

“At the same time, though, it’s a
combination of everything that
makes you a household word,” he
adds. “As well as the live dates, you
do need TV and radio. And we're go-
ing to try to get everything we can
over the next few months.”

Seasoned session singer Karyn
White has landed her first solo
chart hit with “The Way You Love
Me,” the leadoff single from her
eponymous Warner Bros. debut al-
bum. The song is climbing the Hot
Black Singles chart and looks set
for crossover action.

Born and raised in Los Angeles,
White initially started singing at
church services. After winning vari-

KARYN WHITE

NEW ON THE CHARTS

ous local talent and beauty con-
tests, she made her first proper for-
ay into the music business in 1984,
fronting an L.A.-based act called
Legacy.

Following a stint as a back-up vo-
calist on a tour with O’Bryan,
White connected with noted key-
boardist Jeff Lorber in 1986. This
venture proved quite successful.
White's vocals were featured on
several tracks from Lorber’s “Pri-
vate Passion” album, including the
single “Facts Of Love,” a top 10
black and top 40 pop hit.

White performed more session
work for the likes of Ray Parker
Jr., the Commodores, Richard
Marx, and Shanice Wilson before
she scored her Warner Bros. solo
deal in 1987,

Production and much of the song-
writing on White’s album are cred-
ited to the hot team of L.A. Reid &
Babyface (of the Deele), whose
credits include Pebbles, Paula Abd-
ul, the Mac Band, and Bobby
Brown. White penned three songs
on the album. STUART MEYER

ARMATRADING MAKES MUSIC ON HER OWN TERMS

(Continued from page 23)

I'd had the rest and was in the mood
to take my time.”

“Sleight Of Hand” was the first
Armatrading album to list her as sole
producer, a credit that she retains on
the new album. Of the shift toward
self-production (Armatrading worked
with a succession of producers on
previous albums), she says, “I'm ac-
tually just doing what I've always
done. I've always written and ar-
ranged the songs and been the per-
son who deals with musicians in
terms of what I want them to do.”

Armatrading recruited several
guests to play on “The Shouting
Stage,” including Dire Straits’ guitar-
ist Mark Knopfler and keyboardist
Alan Clark; drummers Manu Katche

(Peter Gabriel), Mark Brezicki (Big
Country), and Dave Mattacks (Fair-
port Convention); and bassist Pino
Paladino (Paul Young). Knopfler is
featured on the album’s title track
and the song “Did I Make You Up.”

Clearly, after 13 albums, Arma-
trading is only interested in continu-
ing her career if she can work on her
terms and at her pace. Stil], she is ad-
amant that her love for making mu-
sic has not diminished.

“I’'ll continue with music whatever
happens,” she says. “I'd write a song
even if no one wanted to hear it. I feel
incredibly lucky that I'm in a job—or
whatever you want to call it—where
I can do what I enjoy. For me, there’s
nothing else—music is it.”
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FOR WEEK ENDING OCTOBER 1, 1988

Bilboard Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

< <
SALES <8 AIRPLAY <2
of | 535 e | oF |58 o5
Ty |2y TITLE ARTIST o5 Ig |2 TITLE ARTIST 25
— 1 SHE'S ON THE LEFT JEFFREY OSBORNE 2 1 2 ADDICTED TO YOU LEVERT 1
— 4 ADDICTED TO YOU LEVERT 1 2 1 SHE'S ON THE LEFT JEFFREY OSBORNE 2
i BORN NOT TO KNOW TONY! TONI! TONE! 5 3 7 MY PREROGATIVE BOBBY BROWN 3
— 12 2 AM. TEDDY PENDERGRASS 4 4 5 2 AM. TEDDY PENDERGRASS 4
— 14 MY PREROGATIVE BOBBY BROWN 3 5 8 THE WAY YOU LOVE ME KARYN WHITE 6
— 3 TAKE YOUR TIME PEBBLES 10 6 4 BORN NOT TO KNOW TONY! TONI! TONE! 5
—_ 2 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 15 7 11 NOTHING CAN COME BETWEEN US SADE 7
- 10 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 9 8 6 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE" KING 8
— 8 LET'S GO KOOL MOE DEE 24 9 10 I'M IN LOVE MELBA MOORE (DUET WITH KASHIF) 13
— 18 DANCIN' WITH MYSELF JOHNNY KEMP 11 10 20 YOU'RE NOT MY KIND OF GIRL NEW EDITION 17
—_ 11 STATIC JAMES BROWN 22 11 17 DANCIN' WiTH MYSELF JOHNNY KEMP 11
— 6 ANOTHER PART OF ME MICHAEL JACKSON 28 12 19 THE BEST OF ME KIARA 14
— 23 LET'S DO IT AGAIN GEORGE BENSON 12 13 16 LET'S DO IT AGAIN GEORGE BENSON 12
—_ 20 NOTHING CAN COME BETWEEN US SADE 7 14 21 (HE'S GOT) THE LOOK VANESSA WILLIAMS 21
—_ 16 TEASE ME GARY TAYLOR 16 15 22 DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 18
= 19 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE” KING 8 16 15 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 9
—_ 9 NICE 'N' SLOW FREDDIE JACKSON 27 17 9 SINGLE GIRLS THE DAZZ BAND ) 19
— 24 THE BEST OF ME KIARA 14 18 18 GIVE ME A CHANCE CHAPTER 8 23
—_ 15 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 35 19 23 SLEEPLESS WEEKEND HOWARD HUNTSBERRY 20
— 30 THE WAY YOU LOVE ME KARYN WHITE 6 20 26 ANY LOVE LUTHER VANDROSS 29
— 25 I'M IN LOVE MELBA MOORE (DUET WITH KASHIF) 13 21 25 RESCUE ME AL B. SURE! 31
— 7 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 25 22 3 TAKE YOUR TIME PEBBLES 10
— 36 DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 18 23 28 MY GIRLY READY FOR THE WORLD 30
—_ 17 HUSBAND SHIRLEY MURDOCK 34 24 13 TEASE ME GARY TAYLOR 16
—_ 27 SINGLE GIRLS THE DAZZ BAND 19 25 34 DON'T WORRY, BE HAPPY BOBBY MCFERRIN 26
— 29 SLEEPLESS WEEKEND HOWARD HUNTSBERRY 20 26 30 STUCK THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS 32
= — YOU'RE NOT MY KIND OF GIRL NEW EDITION 17 27 — GIVING YOU THE BEST THAT | GOT ANITA BAKER 40
—_ 40 DON'T WORRY, BE HAPPY BOBBY MCFERRIN 26 28 31 (IT'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL 38
— 35 PARTY ON PLASTIC BOOTSY 33 29 37 DANCE LITTLE SISTER TERENCE TRENT D'ARBY 36
— 28 IT'S A MIRACLE o TYRONE DAVIS 37 30 36 1 CAN'T WAIT DENIECE WILLIAMS 39
— — (HE'S GOT) THE LOOK VANESSA WILLIAMS 21 31 35 LET'S PLAY (FROM NOW ON) THE OHIO PLAYERS 41
—_ 13 MONKEY N GEORGE MICHAEL 55 32 38 TEAR DOWN THESE WALLS BILLY OCEAN 42
—_ — GIVE ME A CHANCE CHAPTER 8 23 33 39 GONNA GET OVER YOU SWEET OBSESSION 46
— — STRICTLY BUSINESS EPMD 44 34 12 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 15
— — MY GIRLY READY FOR THE WORLD 30 35 — MY HEART TROOP 48
— 31 OFF ON YOUR OWN (GIRL) AL B. SURE! 67 36 — MY EYES DON'T CRY STEVIE WONDER 47
—_ 21 DON'T BELIEVE THE HYPE PUBLIC ENEMY 59 37 —_ HIDE AND SEEK TRACIE SPENCER 49
— 39 IT TAKES TWO ROB BASE & D.J. E-Z ROCK 68 38 — THANKS FOR MY CHILD CHERYL "PEPSII” RILEY 43
— 22 ONCE, TWICE, THREE TIMES HOWARD HEWETT 60 39 24 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 25
— = STUCK THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS 32 40 — SO FINE JAMM 51

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

52 GOT A NEW LOVE (Vogue, BMI/Good Question, BMI)

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

2 AM. (Ted-On, BMI/).Carr, BMI/Irving, BMI)
ADDICTED TO YOU (Ensign, BMI/Willesden,
BMI/Trycep, BMI) CPP

AFTER THE PAIN (Miami Spice, ASCAP)

AIN'T NO HALF-STEPPIN' (Cold Chillin', ASCAP)
ANOTHER PART OF ME (Mijac, BMI/Warner-
Tamerlane, BMI)

29 ANY LOVE (SBK April, ASCAP/Uncle Ronnie's,

2

59

n

69

18

100
46

3

ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP)
ARE YOU READY FOR FREDDY? (Metaphor, BMI/Tin
Pan Apple, BMI/PolyGram Songs, BMI/New Line
Cinema, BMI)

BACK ON TRACK (Always, BMI/Poppa Willie, BM1)
BACK UP (Jobete, ASCAP/R.K.S., ASCAP/Stone
Diamond, BMI/Lock Series 11) CPP

THE BEST OF ME (Kiara's Tuff Music, BMI/Trixie Lou,

BMI)

BORN NOT TO KNOW (Two Tuff-Enuff, BMI/PolyGram
Songs, BMI)

CALL THE LAW (Redlock, BMI/PolyGram Songs, BMI)
CARS WITH THE BOOM (Musicworks, BMI/Henstone,
BMI)

DANCE LITTLE SISTER (Virgin Songs, BMI/Young
Terence, BMI) CPP

DANCIN' WITH MYSELF (Mochrie, ASCAP/Bruce
Purse, ASCAP)

DIAL MY HEART (Kear, BMI/Hip Trip, BMI}

DON'T BE CRUEL (Hip Trip, BMI/Kear, BMI/Wil-He,
BMI) CPP

DON'T BELIEVE THE HYPE (Det American, BMI)
DON'T GIVE UP (ON LOVE) (Sports Kids, BMI/Rise-N-
Glowing, BMI)

DON'T MAKE PROMISES (Amirful, ASCAP/Grandma
Rosalee, BMI)

DON'T ROCK THE BOAT (Hip Trip, BMI/Jig-A-Watt
Jams, BM1) CPP

DONT TURN AROUND (Albert Hammond, ASCAP/W8,
ASCAP/Additional Sunset, ASCAP)

DON'T WORRY, BE HAPPY (Prob Noblem, BMI)
DRIVING ME CRAZY (Minky, BMI/Easterson, BMI)
FOLLOW THE LEADER (SBK April, ASCAP/Eric B &
Rakim, ASCAP)

GET HERE (Rutland Road, ASCAP/WB, ASCAP)

GIVE ME A CHANCE (Crystal Rose, BMI/Monteque,
BmI)

GIVING YOU THE BEST THAT 1 GOT (All Baker's,
BMI/Alexscar, BMI/Eyedot, ASCAP) CPP

GO FOR YOURS (Forceful, BMI/Willesden,
BMI/Warner-Tamerlane, BMI)

GONNA GET OVER YOU (Bush Burnin’, ASCAP/La
Love Lane, ASCAP)

GOODGROOVE (Protoons, ASCAP)

79 GROOVE ME (Cal-Gene, BMI/Virgin Songs,
BMI/Donril, ASCAP/Zomba, ASCAP) CPP

74 HARD WORK (Maitre D, ASCAP/Rare Blue, ASCAP)
58 HELLO BELOVED (Angel Notes, ASCAP/WB, ASCAP)

21 (HE'S GOT) THE LOOK (Amirful, ASCAP/Torin,
ASCAP/Mel-0-mel, ASCAP)
77 HEY LOVER (Bush Burnin', ASCAP)
49 HIDE AND SEEK (Love-ly-N-Divine, ASCAP)
8 HOLD ON TO WHAT YOU'VE GOT (Jobete,
ASCAP/R.K.S., ASCAP/Stone Diamond, BMI/Lock

58E B8 2%

13

Series 11, BMI) CPP

HUSBAND (Troutman's, BMI/Saja, BMI)

| BURN FOR YOU (Hami Wave, ASCAP/Over The
Rainbow, ASCAP)

1 CAN'T WAIT (Welbeck, ASCAP/Sputnik Adventure,
ASCAP/SBK April, ASCAP)

| MISSED (Colgems-EMI, ASCAP/Deep Faith, ASCAP)
IF IT ISN'T LOVE (Flyte Tyme, ASCAP)

I'LL ALWAYS LOVE YOU (Auspitz, ASCAP/Lucky-
Break, ASCAP)

I'M IN LOVE (Duchess, ASCAP/Black Lion, ASCAP/JC,

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD

ADDS
15 REPORTERS

HEY LOVER

FREDDIE JACKSON capitoL
THERE'S ONE BORN EVERY. ..
JONATHAN BUTLER Jjive

| MISSED

SURFACE coLumBia

SWEET, SWEET LOVE

VESTA asm .

TELL ME IT'S NOT TOO LATE
LIA virGIN

CALL THE LAW

THE REDDINGS poLYDOR

MY EYES DON'T CRY

STEVIE WONDER moTown

I'M NOT GOING OUT LIKE THAT
RUN DMC prOFILE

THANKS FOR MY CHILD
CHERYL "“PEPSII” RILEY coLumsia
DIAL MY HEART

THE BOYS motown

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The fuil panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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11 17 32 35
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6 12 20 37
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7 10 17 25
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IN YOUR EYES (SBK Blackwood, BMI/Huemar,
BMI1/Unichappeil, BM1/Diesel, BMI)
INDESTRUCTIBLE (Jobete, ASCAP) CPP

IT TAKES TWO (Protoons, ASCAP/Hikim, ASCAP)
IT'S A MIRACLE (Leo Graham, BMI)

(IT'S JUST) THE WAY THAT YOU LOVE ME (Oliver
Leiber, ASCAP)

LET ME BE YOUR HERO (Grabbitt, BMI/SBK
Blackwood, BMI)

LET'S DO IT AGAIN (Warner-Tamerlane, BMI)

LET'S GO (Willesden, BMI)

LET'S PLAY (FROM NOW ON) (All Aboard, BMI/OP,
BMI)

LOOSEY'S RAP (Stone City, ASCAP/National League,
ASCAP) CPP

A LOVE OF YOUR OWN (WB, ASCAP/Longdog,
ASCAP/Average, ASCAP)

LOVE WILL SAVE THE DAY (House Of Fun, BMI) CPP
MAKE IT LAST FOREVER (WB, ASCAP/Zomba,
ASCAP/E/A, ASCAP/Keith Sweat,

ASCAP /Vintertainment, ASCAP/Qonril, ASCAP)
MONKEY (Chappell, ASCAP/Morrison Leahy, ASCAP)
MY EYES DON'T CRY (Jobete, ASCAP/Black Bull,
ASCAP)

MY GIRLY (MCA, ASCAP/Unicity, ASCAP/Barron,
ASCAP/Ready Ready, ASCAP/Music Corp. Of America,
BMI/Texascity, BMI)

MY HEART (Selessongs, ASCAP)

MY PREROGATIVE (Cal-Gene, BMI/Virgin Songs, BMI)
cpPp

NICE "N’ SLOW (Zomba, ASCAP)

A NIGHTMARE ON MY STREET (Zomba, ASCAP)
NOTHING CAN COME BETWEEN US (Angel Music
Ltd./Silver Angel, ASCAP/Famous, ASCAP) CPP

OFF ON YOUR OWN (GIRL) (Across 110th Street,
ASCAP/SBK April, ASCAP)

ONCE, TWICE, THREE TIMES (Make It Big,
ASCAP/WB, ASCAP/R.K.S., ASCAP/Jobete, ASCAP)
cep

ONE MOMENT IN TIME (Albert Hammond,
ASCAP/John Bettis, ASCAP)

PARTY ON PLASTIC (Mash-A-Mug, BMI/1sland,
BMi/Irving, BMI/Catfishing Hit, BMI) CPP
QUICKNESS (Bee Germaine, BMI/Jay King IV, BMI)
RAGS TO RICHES (Sun-In-Chitd, ASCAP)

RESCUE ME (SBK April, ASCAP/Acrass 110th Street,
ASCAP/Willarie, ASCAP)

’'ROUND AND 'ROUND (MERRY GO 'ROUND OF LOVE)
(Zomba, ASCAP/Donril, ASCAP/Cal-Gene, BMI/Virgin
Songs, BMI) CPP

SHAKE YOUR THANG (Tripie Three, ASCAP/SBK
Blackwood, BMI)

SHE'S ON THE LEFT (Sac-Boy, ASCAP/MCA,
ASCAP/Chances R, ASCAP/March 9, ASCAP/Almo,

BLACK SINGLES
BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

COLUMBIA (11) 12
Def Jam (1) .
MCA (9) 12
Uptown (2)
Uni (1)
E.P.A. 8
Epic (7)
Scotti Bros. (1)
WARNER BROS. (5) 8
Cold Chiltin’ (1)
Paisley Park (1)
Reprise (1)
CAPITOL 7
ARISTA (5) 6
Jive (1)
ATLANTIC (2) 6
Atco (1)
Island (1)
Ruthless (1)
Spaceship (1)
ELEKTRA (5) 6
Vintertainment (1)
POLYGRAM 5
Mercury (2)
Wing (2)
Polydor (1)
RCA (1) 5
Jive (4)
A&M
VIRGIN
EMI-MANHATTAN
MOTOWN
PROFILE
ALLEGIANCE
Voss (1)
FUTURE
ISLAND 1
Mango (1)
K-TEL 1
Crush (1)
MERCURY 1
Tin Pan Apple (1)
NEXT PLATEAU 1
SLAM ' 1
Tri-Worid (1)
SLEEPING BAG 1
Fresh (1)
SOLAR
SUTRA
TOTAL EXPERIENCE
TRACK RECORD
VISION
Ms. B (1)

NN W W

=

bt gt et pet Pt

ASCAP/Haynestorm, ASCAP) CPP

45 SHOWDOWN (Super Blue, BMI)
19 SINGLE GIRLS (SBK April, ASCAP/Dazzberry Jam,

ASCAP/SBK Blackwood, BMI/Toyband, BMI}

20 SLEEPLESS WEEKEND (Forgeorge, BMI/IU's

Mine/Golden Lady West, BMI/Vicious Beat, BMt)

97 SO EASY (Mycenae, ASCAP)
51 SO FINE (Eye Of Madley, ASCAP/Carolyn Marie,

ASCAP/Keecho, ASCAP/Darwall, BMI/It's Mine/Little
Buzz, BMI)

22 STATIC (Forcetul, BMI/Willesden, BMI)

76 STOP THE VIOLENCE (Zomba, ASCAP)

9 STRAIGHT FROM THE HEART (Blackwell, ASCAP)
44 STRICTLY BUSINESS (Beach House, ASCAP)

10

8

42
16

STUCK (Kear, BMI/Hip Trip, BMI/Ceemac, BMI/Uno,
BMI) CPP

SWEET, SWEET LOVE (Captain Z, ASCAP/Black Lion,
ASCAP/Vesta Seven, ASCAP/AImo, ASCAP)

TAKE YOUR TIME (No Pain No Gain, ASCAP/Honey-
Look, ASCAP/Unicity, ASCAP)

TALKIN' BOUT A REVOLUTION (SBK April,
ASCAP/Purple Rabbit, ASCAP)

TEAR DOWN THESE WALLS (Zomba, ASCAP)

TEASE ME (Virgin Songs, BMI/Morning Crew, BMI)
CPP

TELL ME IT'S NOT TOO LATE (Two Tuff-Enuff, BMI)

43 THANKS FOR MY CHILD (Forceful, BMI/Wilesden,

BMI)

89 THERE'S ONE BORN EVERY MINUTE (I'M A SUCKER

FOR YOU) (Zomba, ASCAP)

WATCHING YOU (Virgin, ASCAP/MCA,
ASCAP/Brampton, ASCAP) CPP

WAY OUT (Pink Passion, ASCAP/Ruthless Attack,
ASCAP)

THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
BMI/Green Skirt, BMI) CPP

YOUNG LOVE (Shaman Drum, BMI)

YOU'RE NOT MY KIND OF GIRL (Flyte Tyme, ASCAP)

SHEET MUSIC AGENTS

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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(Continued from page 27)

on records by Johnny Gill for his
MCA solo debut and Mary Davis,
ex-lead singer of the S.0.S. Band,
for Tabu. We also have a home-
grown project, After Seven, which
includes two of [Babyface’s]
brothers and a cousin.” Usually,
L.A. & Babyface say, they are not
interested in producing an entire
album, although the opportunity
to work with Michael Jackson
would be an exception. Says Baby-

_L.A. & BABYFACE TAKE SUCCESS IN STRIDE

face, ‘‘Artistically, we could lay
him out.”
Next to hit the street from L.A.

‘We were able to
up our price’

& Babyface are several songs on
Sheena Easton’s first MCA album.
“Working with Sheena was chal-

Billboard.

FOR

WEEK ENDING

OCTOBER 1, 1988

lenging,” Babyface says. ‘“She’s
been singing for so long that she
knew just what she wanted. Doing
a ballad on her was more difficult
than cutting the up-tempo materi-
al. We had to come to grips with
what each other wanted.”

“After ‘Girlfriend’ and ‘Two Oc-
casions’ we were able to up our
price as producers,” L.A. says.
“You know you’re doing all right
when you can double or triple your

original figure. When the Mac
Band and Bobby Brown hit the top
spot, people in the business real-
ized that we were not some fluke.”
The public recognition is welcome,
but Babyface says, “I got a taste
of it when we were on the road
with the Deele this summer, and I
don’t know if it’s all that great be-
ing a star. I love singing, but not
all the stuff that goes with it.”

-
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é . E‘E § . Compiled from a national sample of retail store @ §2 | 55 | 28 | BIZMARKIE COLD CHILLIN' 25675/WARNER BROS. (8.98) (CD) GOIN' OFF
z 214 |O% and one-stop sales reports. 51 46 | 44 | 28 BILLY OCEAN A JIVE 8495/ARISTA (9.98) (CD) TEAR DOWN THESE WALLS
g "g é gg :A';llinumszn/msmsunuc LABEL (SUG. LIST PRICE)® TITLE @ ‘8l n 12 S B R AT SN T PR SWASS
6
’)w f{. ‘ 3 § g . ( m . ~* * NO. 1 % % " P ' ' - (:D 42 43 67 WHITNEY HOUSTON AS ARISTA 8405 (9.98) (CD) WHITNEY
Q \ 2 1 12 BOBBY BROWN ® MCA 42185 (8.98) (CD) 3 weeks at No. One DON'T BE CRUEL 5 66 5 ASWAD MANGO 9810/ISLAND (8.98) (CD) D TANIQRINDER
2 ["1 [ 2 [ 1 | MY o uMBiA D) IT TAKES A NATION OF MILLIONS TO HOLD US BACK S O R [ O e e
3 {-3 | 3 | 8 | FREDDIE JACKSON camToL 48987 (9.98) (cD) DON'T LET LOVE SLIP AWAY % | 47 {-41 | 9 | SIEDAH GARRETT QWEST/REPRISE 25685/ WARNER BROS. (8.95) (CD) LA
4 5 4 | 12 | NEW EDITION @ mca 42207 (8.98) (cD) HEART BREAK GD| & i 79 | 3 | CHAPTER 8 camTOL 46947 (898) (CD) FOREVER
5 6 6 20 AL B. SURE! A WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE ._52 5 % 6 c S T DI BIRYEe D) (69 SMOKE SOME KILL
6 | 8 ] 5 | 16 | EPMDrReSHLPRE 82006/SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS NEWD | 1 | KARYN WHITE warneR 8R0S, 25637 (8.98) (CD) RARYRIWEITE
7 8 4 9 | 12 | BIGDADDYKANE COLDCHILLIN 25731/WARNER BROS. (8.98) (CD) LONG LIVE THE KANE 61 [ 63 | 4 | ROVAVERS CHiBaN 1028 (8.98) (CD) . ORIVE
8 7 1 8 41 KEITH SWEAT A VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER & 9 5 Y K S MATKERTI 0S8 28 I STILL FEEL GOOD
@[ un{u | 7 | sarnreranexcrareaion eos oo A SALT WITH A DEADLY PEPA 62 |59 | 57 | 9 | DEREKBPROFILE 1266(898) (CD) . BULLET FROM A GUN
10 9 7 7 ERIC B. & RAKIM UNI 3/MCA (8.98) (CD) FOLLOW THE LEADER @ NEW)D 1 MARLEY MARL COLD CHILLIN' 25783/WARNER BROS. (8.98) (CD) IN CONTROL, VOLUME 1
® 12 ] 13 12 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 66 68 5 JOHNNIE TAYLOR MALACO 7446 (8.98) IN CONTROL
12 104 10 19 TEDDY PENDERGRASS @ ELEKTRA 60775 (9.98) (CD) Joy 65 62 58 5 KOOL & THE GANG MERCURY 834 780/POLYGRAM (CD) EVERYTHING'S KOOL & THE GANG
@] | 2| 5% ,{Wﬁ{;@gt&g FRESH PRINCE A HE'S THE D.J., 'M THE RAPPER 85 } — | 2 | KIARAARISTA 8533 (8.98) (CD) TO CHANGE AND/OR MAKE A DIFFERENCE
17121 | 6 | JEFFREY OSBORNE atms205 (8.98) (cD) ONE LOVE-ONE DREAM 67 | 68 | 8 | 4 | RAHEEMasm5212(898) (CD) THE VIGILANTE
15 | 13 | 1| 4 | BERSHTREOE THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 68 | 65 | 61 | 22 | BOOGIEDOWN PRODUCTIONS JvE 1097/RCA (8.98) (CD) BY ALL MEANS NECESSARY
16 | 16 | 16 | 12 | LOOSE ENDSmca 42196 (8.98) (cD) THE REAL CHUCKEEBOO 69 | 69 | 74 | 4 | FINESSE&SYNQUIS UPTOWN 42177/MCA (8.98) (CD) SOUL SISTERS
17 |1 15 | 12| 11 | RICK JAMES RePRISE 25659/ WARNER BROS. (8.98) (CD) WONDERFUL 70 | 71 | 67 | 22 | BETTY WRIGHT MS.B 3301/VISION (8.98) (CD) MOTHER WIT
18 | 18 | 17 | 18 | SADEacercorsazioera om STRONGER THAN PRIDE | 71 | 4 | 53 | 9 | GREGORYHINESEmcOE40671/EPA (D) GREGORY HINES
19 | 20 | 22 | 12 | SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW (D] 92 | 93 | 5 | PATTIAUSTIN QWEST 25636/ WARNER BROS. (8.98) (CD) THE REAL ME
20 | 23 | 20 | 10 | STETSASONIC ToMMY BOY 1017 (8.98) (CD) IN FULL GEAR 73 [ 64 |.63 5 STEVIE B LMR 5500 (8.98) (CD) PARTY YOUR BODY
_® 28 | 3¢ | 16 | BOBBYMCFERRIN @ EMIMANHATTAN 48059 (9.98) (CD) SIMPLE PLEASURES 80 | 78 | 12 | TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER
2 | 22| 23| 10 | 13 FADRUTHLESS 90959/aTLANTIC (8.98) (CD) SUPERSONIC-THE ALBUM (5| 88.| 76 | 5 | WOMACK & WOMACK ISLAND 50915/ATUANTIC (8:98) (CD) CONSCIENCE
@ %.] 25 21 TONY! TONI! TONE! WING 835 549/POLYGRAM (CD) WHO? 7 [ 77 75 5 101 NORTH vALLEY VUE 90911/CAPITOL (8.98) (CD) 101 NORTH
24 | 21 | 19 | 44 | GEORGE MICHAEL A° COLUMBIA OC 40867 (CD) FAITH 7 [ 5 | 51 8 JAMES “D-TRAIN" WILLIAMS COLUMBIA BFC 40914 (CD) IN YOUR EYES
25 19 18 19 JOHNNY KEMP COLUMBIA 40770 (CD) SECRETS OF FLYING 78 60 56 | 13 R.J.’S LATEST ARRIVAL EMI-MANHATTAN 48090 (8.98) (CD) TRULY YOURS
2% 26 2 12 NAJEE EMI-MANHATTAN 90096 (9.98) (CD) DAY BY DAY 9 92 3 VARIOUS ARTISTS PANDISC 8801 (8.98) THE BASS THAT ATE MIAMI
27| 24 | 27| 13 | TROOPaTLANTICBI851 (898) (CD) TROOP 89 | 89 | 4 [ THE OO Y BN po e (o DON'T BE AFRAID OF THE DARK
B | 30 | 29 | 18 | DO R o e " THE WORLD'S GREATEST ENTERTAINER 95 | — | 4 | THEOHIO PLAYERS TRACK RECORD 58810 (8.98) (CD) BACK
20 | 27 | 26 | 15 | JAMES BROWN SCOTTIBROS. FZ 44241/E.PA. (CD) I'M REAL % [ — | 2 FOUR TOPS ARISTA 8492 (8.98) (CD) INDESTRUCTIBLE
36 36 9 PAULA ABDUL VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL RE-ENTRY STEVIE WONDER A MOTOWN 6248 (8.98) (CD) CHARACTERS
—31 31 k1|1 19 2 LIVE CREW LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN’ 8 74 72 47 ANGELA WINBUSH MERCURY 832 733/POLYGRAM (CD) SHARP
32 | 29 | 33 | 14 | TRACY CHAPMAN A ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 85 | 70 | 65 [ 25 | TEENA MARIEEPICFE 40872/EPA. (CD) NAKED TO THE WORLD
33 32 30 14 VANESSA WILLIAMS WING 835 694/POLYGRAM (CD) THE RIGHT STUFF 86 72 70 33 DIANNE REEVES BLUE NOTE 46906/EMI-MANHATTAN (8.98) (CD) DIANNE REEVES
@ 40 47 22 TAYLOR DAYNE @ ARISTA 8529 (8.98) (CD) TELLIT TO MY HEART 87 % | — 4 GARY TAYLOR VIRGIN 90902 (8.98) (CD) COMPASSION
35 33 28 18 RUN-D.M.C. A PROFILE 1265 (9.98) (CD) TOUGHER THAN LEATHER 88 78 88 3 INFORMATION SOCIETY TOMMY BOY 2569 1 /WARNER BROS. (8.98) (CD) INFORMATION SOCIETY
3% | 34 | 32 | 13 | JHEMACBAND FEATURING THE MCCAMPBELL BROTHERS THE MAC BAND NEWD | 1 | HOWARD HUNTSBERRY Mca 42217 (8.98) (CD) WITH LOVE
37 37 39 23 HOWARD HEWETT ELEKTRA 60779 (8.98) (CD) FOREVER AND EVER 990 94 38 CURTIS MAYFIELD CURTOM 2002/ICHIBAN (8.98) (CD) SUPER FLY
43 46 19 EVELYN “CHAMPAGNE" KING EM-MANHATTAN 46968 (8.98) (CD) FURT 94 95 3 MASTERS OF CEREMONY 4TH & B'WAY 4010 (8.98) (CD) DYNAMITE
39 [ 391 35 [ M.C. SHY D LUKE SKYYWALKER 1005 (8.98) (CD) COMIN’ CORRECT IN'88 @ 100 — [ 12 TOO SHORT DANGEROUS MUSIC 1100/RCA (8.98) BORN TO MACK
40 | 38 | 37 45 KOOL MOE DEE @ JIVE 1079/RCA (8.98) (CD) HOW YA LIKE ME NOW 93 | 93| 8 5 THE GAP BAND TOTAL EXPERIENCE 2710 (8.98) STRAIGHT FROM THE HEART
45 42 8 N.W.A. AND THE POSSE MACOLA 1057 (8.98) N.WA. 94 79 96 17 ZIGGY MARLEY & THE MELODY MAKERS @ VIRGIN 90878 (8.98) (CD) CONSCIOUS PARTY
42 35 38 54 MICHAEL JACKSON AS EPIC QE 40600/E.P.A. (CD) BAD @ RE-ENTRY L'TRIMM TiME-X 3307/HOT PRODUCTIONS (8.98) GRAB IT!
@ NEW) 1 GEORGE BENSON WARNER BROS. 25705 (9.98) (CD) TWICE THE LOVE 96 76 73 63 NATALIE COLE @ EMI-MANHATTAN ST 53051 (8.98) (CD) EVEhLASTING
l 51 60 5 THE JUNGLE BROTHERS IDLERS 2704/WARLOCK (8.98) STRAIGHT OUT THE JUNGLE 97 83 85 12 PIECES OF A DREAM EMI-MANHATTAN 48740 (8.98) (CD) MAKES YOU WANNA
45 4 48 19 TYRONE DAVIS FUTURE 1003 (8.98) FLASHIN' BACK 98 87 97 13 GLORIA ESTEFAN & MIAMI SOUND MACHINE AZ EPIC OE 40769/E.PA. (CD) LET 1T LOOSE
46 | 48 | 45 | 12 | THEFAT BOYS @ TINPAN APPLE 835 809/POLYGRAM (CD) COMING BACK HARD AGAIN 9|73 | M 9 BY ALL MEANS ISLAND 90898/ATLANTIC (8.98) (CD) BY ALL MEANS
47 41 40 38 PEBBLES A MCA 42094 (8.98) (CD) PEBBLES @ RE-ENTRY EGYPTIAN LOVER PRIORITY 9723 (8.98) FILTHY
5 | 64 4 BUSY BEE STRONG CITY/UNI 2/MCA (8.98) (CD) RUNNING THANGS o Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
49 49 52 13 MELBA MOORE CAPITOL 46944 (8.98) (CD) FMIN LOVE numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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by Jeff Levenson

WITH THE WORLD SERIES just weeks away,
what better time to contemplate the similarities be-
tween baseball and jazz? Both are wholly American
creations; both, at their best, are swinging affairs;
and both love to deify the truly great practitioners
of the game.

Three heavy hitters—Duke Ellington, Charlie
Parker, and John Coltrane—are scoring these days
in ways that should reaffirm their popular accep-
tance as cultural heroes.

Earlier this year, Louis Armstrong’s landmark
house and papers were turned over to the custodial
care of Queens College in New York. In a similar
spirit of preservation, the Smithsonian Institute
has acquired materials relating to band-leader great
Ellington. Scores, arrangements, and personal
memorabilia were purchased at a rumored cost of
$800,000 and added to the Institute’s permanent col-
lection. Not to be outdone, New York announced
plans to erect a statue of the maestro at the gateway
to Harlem, the northeast corner of Central Park.

By now everyone knows that ‘““Bird,”’ Clint
Eastwood’s film biography of Parker, has been
launched with the kind of hoopla reserved for major
events. The musical hook is that the movie’s sound-
track (just issued on Columbia) features actual
Parker solos isolated from period recordings then
recast with newly recorded accompaniment by mod-
ern-day musicians.

As a model of technological know-how the
achievement is formidable. But questions arise: Are
we opening up a can of worms once we start mess-
ing with sonic “colorization?” Are we inviting revi-
sionist manipulations of classic performances? Does
old art, transformed through electronic wizardry,
become new art? Let me know what you think.

Three prime exponents of Bird’s alto style—Phil
Woods, Frank Morgan, and Bobby Watson—have
new albums that should stimulate ““ornithological”
comparisons. Woods, a perennial Down Beat poll
winner, has just completed an octet recording for
Concord, “Evolution,” scheduled for release this
month. Morgan, whose career path has followed
Bird’s in too many misguided ways, has a new issue
on Contemporary titled ‘““Yardbird Suite.”” And
Watson, perhaps the most musically adventurous
(and underrated) of the three, joins the big-label
ranks with his Blue Note issue “No Question About
It.”

Watson first asserted his alto mastery with Art
Blakey’s Jazz Messengers in the late "70s and later
emerged as a distinctive voice in his own right. An
unaccompanied solo track, “If Bird Could See Me
Now,” on an early Red album, “Appointment In Mi-
lano,” clearly signaled his enthusiasm for using be-
bop as a stylistic springboard. On that tour de force
he deftly full-gainered through various postbop dia-
lects, honoring Bird’s seminal approach while ex-
pounding on its possibilities. He continues in that
vein on his latest Blue Note issue, which, it turns
out, also highlights his gifts for writing, arranging,
and recognizing new talent. Check out the two rela-
tive newcomers in his current group, Horizon: Roy
Hargrove, a teenage trumpeter from Dallas, and
Frank Lacy, a fellow Texan who blows trombone.

Fall comes in swinging as
3 heavy hitters are deified

Both have plenty to say.

Since much of ’60s culture is now being reas-
sessed, recycled, or renewed, it is no surprise that
Coltrane’s musie is in the air. Saxophonist Dave
Liebman got the tributes under way last year with
his “Homage To John Coltrane” on Owl. And Court-
ney Pine, the young British superstar whose saxo-
phone sound and conception unabashedly mirror the
style and urgency of Coltrane’s playing during his
middle years, spent two months on Billboard’s Top
Jazz Albums chart with his “Destiny’s Song + The
Image Of Pursuance” on Antilles/Island. MCA Im-
pulse has just released the newly recorded “Blues
For Coltrane,” featuring David Murray, Cecil
McBee, and three players who knew ’'Trane well—
Pharoah Sanders, McCoy Tyner, and Roy Haynes.
And the label has scheduled “Duke Ellington & John
Coltrane” and “Africa Brass Vols. I & II"" for re-
lease in early October. If in the next few months Im-
pulse comes through on its pledge to make available
Coltrane’s famed Village Vanguard sessions, then
add another legendary performance to the reissue
parade.

The World Series (sparked, I'm betting, by Darryl
Strawberry and his legato, Big Easy, home-run
swing) may not be the only fall classic to capture our
attention this year.

TRADING FOURS: By now some of you may have
noticed that a new Jazz Blue Notes contributor has
inked his first column. In the spirit of journalistic
call and response, I invite you to send along any
ideas, suggestions, points of contention, or com-
ments. I look forward to hearing from you.

FOR WEEK ENDING OCTOBER 1, 1988
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Compiled from a national sample of retail store
and one-stop sales reports.
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BETTY CARTER  VERVE 835 661/POLYGRAM (CD) 3 weeks at No. One

LOOK WHAT | GOT

ORNETTE COLEMAN AND PRIME TIME  PORTRAIT FR 44301 /E.P.A. (CD)

VIRGIN BEAUTY

GROVER WASHINGTON,JR. coLumBIA OC 44256 (CD)

THEN AND NOW

ELLA FITZGERALD  VERVE 835 454/POLYGRAM (CD)

ELLA IN ROME - THE BIRTHDAY CONCERT

ELIANE ELIAS  BLUE NOTE 48785/CAPITOL DENON CY-2180 (CD)

CROSS CURRENTS

BRANFORD MARSALIS coLumsia oC 44055 (CD)

RANDOM ABSTRACT

BENNIE WALLACE  BLUE NOTE 48014/CAPITOL (CD)

BORDERTOWN

DIANE SCHUUR GRre 9567 (CD)

TALKIN' 'BOUT YOU
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WYNTON MARSALIS  coLumBia PC2 40675 (CD)

LIVE AT BLUES ALLEY
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AL HIRT  PROJAZZ 659/INTERSOUND (CD)

THAT'S A PLENTY

RAY CHARLES  DuNHILL 038 (CD)

GENIUS + SOUL = JAZZ

RAY CHARLES & BETTY CARTER  ounHILL 039 (CD)

RAY CHARLES & BETTY CARTER

CEE

133

BOB FLORENCE  usa MUSIC GROUP 589/0PTIMISM (CD)

STATE OF THE ART
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DIZZY GILLESPIE  iMPULSE 42153/MCA (CD)

ENDLESSLY

®

NEW)D

JACK DEJOHNETTE'S SPECIAL EDITION  IMPULSE 8029/MCA (CD)
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AL HIRT

The King of trumpeters, Al Hirt on
his all new, Projazz CD entitled
‘That’s A Plenty’ is in the Top Ten
jazz chart and is in the top ten for
major retailers.

—| 14025 Twenty-Third Ave. No.
INTERSOUND Minneapolis, MN 55447

(612) 559-4166

10| 15

2
3 4113 PORTRAIT FR 40923/E.PA. (CD)
IF TH!S BASS COULD ONLY TALK
4 1113 SPYRO GYRA  mca 6235 (CD)
RITES OF SUMMER
5 6|13 YELLOWJACKETS wmca 6236 (CD)
POLITICS
6 5 |33 BASIA  EPiC BFE 40767/EPA (CD)
TIME AND TIDE
7 71 NAJEE  EMI-MANHATTAN 90096 (CD)
DAY BY DAY
9|s BOB JAMES  wARNER BROS. 25757 (CD)
IVORY COAST
@ niz PATTI AUSTIN  QWEST 25696/WARNER BROS. (CD)
THE REAL ME
13] 9 DOC SEVERINSEN  AMHERST 3319 (CD)
FACETS
1 g |15 TUCK & PATTI  WINDHAM HILL 111 (CD)
TEARS OF JOY
12 CHICK COREA  Grp 1053 (CD)

EYE OF THE BEHOLDER

13 11401

RICHARD ELLIOT INTIMA 73321/ENIGMA (CD)

THE POWER OF SUGGESTION

DAVE GRUSIN AND DON GRUSIN

GRP 1051 (CD)
w159 STICKS AND STONES
15 |12 )19 GEORGE HOWARD  mca 42145 (CD)

REFLECTIONS
16 (161 5 PATRICK O'HEARN  PrIVATE MUSIC 2029 (CD)
RIVERS GONNA RISE

@ 221 5 MAX LASSER'S ARK  cBs-fM 44520 (CD)

EARTHWALK

NEWD MICHAEL BRECKER  iMPULSE 42229/MCA (CD)

DON'T TRY THIS AT HOME
TAKE 6  REPRISE 25670/WARNER BROS (CD)
L R TAKE 6

NEWD TANGERINE DREAM  PRIVATE MUSIC 2042 (CD)

OPTICAL RACE
21 (2] 3 RICK STRAUSS  PROJAZZ 667/INTERSONG (CD)
JUMP START
ROB MULLINS  nova 8810 (CD)
2 s 5TH GEAR

@3 |newp

GEORGE BENSON  warNER BROS 25705 (CD)

TWICE THE LOVE

NEW)

MISSING LINKS mca 42206 (CD)

GROOVIN'

25 11712

DAVID BENOIT  Gre 1047 (CD)

EVERY STEP OF THE WAY

OAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk available.
® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units.
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Titles with future

. 12 INCHES OF VIRGIN (LP) VARIOUS ARTISTS virGIN
. THE DIFFERENT STORY SCHILLING wea (GERMANY)

chart potential,
based on club play
this week.

1
2
3. I'M YOUR PUSHER ICE-T sire

4. JUST WANNA DANCE/WEEKEND THE TODD TERRY PROJECT FresH

5. DON'T LET ME BE MISUNDERSTOOD LATIN RASCALS TIN PAN APPLE/MERCURY
6. FAITH WEE PAPA GIRL RAPPERS Jive

7. DON'T BLAME IT ON THAT GIRL/WAP BAM BOOGIE MATT BIANCO aTLaNTIC
8. I'VE WAITED TOO LONG (FOR YOUR LOVE) CHEYANNE capiToL

Titles with future

. WILD WILD WEST THE ESCAPE CLUB atLaNTIC

chart potential,
based on sales
reported this week.

THEN CLUB PLAY :[¢[2],]  12-INCH SINGLES SALES

% Z’ ; Q% TITLE Compiled from a national sample of dance club playlists. ARTIST % Z’ g Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= ] & | 2O [ LABEL & NUMBER/DISTRIBUTING LABEL = S o | £O | LABEL & NUMBER/DISTRIBUTING LABEL

* & NO.1 » & * % NO.1 * %
@| 2 |+ |5 | smomanwnioe mesers | | 1| 1| 3]s | NevEmwervouco R SweET sevsaTon
CD 3 6 6 ARE YOU LOOKIN’ FOR SOMEBODY NU aTLANTIC 0-86531 NU SHOOZ w 4 8 8 CHAINS OF LOVE SIRE 0-20953/WARNER BROS. ® ERASURE
@ 6 13 5 GOT A NEW LOVE PAISLEY PARK 0-20960/WARNER BROS. & GOOD QUESTION 3 2 1 10 MONKEY (REMIX) coLumsia a4 07849 & GEORGE MICHAEL
@ 11 22 5 BIG FUN viraIN 0-96610 INNERCITY 4 3 2 12 SPRING LOVE (mr 4002 & STEVIEB
@) 8 || @[ 6 | L ATy ® EVELYN "CHAMPAGNE” KING (8)| 7 | 9 | 8 | BOY,PVEBEEN TOLD curming/mMercuRY 870 514.1 /POLYGRAM ® SA-FIRE
@ 19 41 3 SPY IN THE HOUSE OF LOVE CHRYSALIS 4v9 43262 & WAS (NOT WAS) @ 11 14 6 TIMES ARE CHANGIN’ CHRYSALIS 4v9 43258 FRED FOWLER
7 5 7 8 STATIC SCOTTIBROS 429 07863/E.PA. JAMES BROWN 7 9 10 9 NO RESPECT/LET'S GO sve 1117 1.JD/RCA & KOOL MOE DEE
13 20 4 IT WOULD TAKE A STRONG STRONG MAN Rca 8696-1-RD @ RICK ASTLEY 8 5 5 11 SHAKE YOUR THANG NEXT PLATEAU NP50077 @ SALT-N-PEPA
(9)| 26 | 42 | 3 | INTHENAME OF LOVE '88 arista aD-9731 THOMPSON TWINS 0 | 8 || 7 || @ | s SIeul3EELIEULE PRETTY POISON
10 16 17 6 HIGH TIME MERCURY 870 561 1/POLYGRAM ® NIA PEEPLES 10 12 15 18 IT TAKES TWO prOFILE PRO-7186 ¢ ROB BASE & D.J. E-Z ROCK
11 1 1 10 MONKEY (REMIX) coLumbia 44 07843 & GEORGE MICHAEL ® 13 19 6 BODYGUARD vENDETTA VE-7004 & TINA B.
12 4 3 11 IT TAKES TWO pROFILE PRO-7186 & ROB BASE & D.J. E-Z ROCK 12 8 4 16 SAY IT'S GONNA RAIN (REMIX) ePiC 49 07589/E PA WILL TO POWER
20 24 5 SHE'S ON THE LEFT asmsp.12280 & JEFFREY OSBORNE @ 20 23 5 SHE'S ON THE LEFT a&msp-12280 & JEFFREY OSBORNE

14 14 15 7 PEEK-A-BOO GEFrEN 0-20977 @ SIOUXSIE AND THE BANSHEES 14 10 6 12 FOLLOW THE LEADER uni uNI-8001/MCA @ ERIC B. & RAKIM
15 9 10 7 TELL THE TRUTH camToL v-15389 SEQUAL @ 22 32 5 IT WOULD TAKE A STRONG STRONG MAN RcA 8696-1-RD @ RICK ASTLEY
27 | 32 | 3 | ROUGH HOUSE VOL I (LP) MINIMAL MIN LP-100/CRIMINAL VARIOUS ARTISTS 16 | 16 | 33 | 4 | ANIGHTMARE ONMY STREET D.J. JAZZY JEFF & THE FRESH PRINCE
AD)| 32 | 4 | 3 | CANTSTOP sieeric sac e 80124 HANSON & DAVIS @D| 2t | 25 | 6 | LOVE & DEVOTION venoETTa vE 7001 MICHAEL BOW
a3 | — 2 BREAK 4 LOVE coLumsla 44 07890 RAZE 28 38 4 ARE YOU LOOKIN’ FOR SOMEBODY NU ATLANTIC 0-86531 NU SHOOZ
19 7 5 8 LOVE IS THE GUN mca 23879 & BLUE MERCEDES 19 17 17 9 DON'T BELIEVE THE HYPE per sam aw97846 PUBLIC ENEMY
20 | 18 |18 6 ANOTHER PART OF ME EpiC 49 07855/E.PA. © MICHAEL JACKSON 20 18 | 26 5 SENDIN’ ALL MY LOVE mca 23887 THE JETS
21 21 25 7 DON'T BELIEVE THE HYPE DtEF Jam 4w97846/COLUMBIA PUBLIC ENEMY @ R | — 2 THE LOCO-MOTION GEFFEN 0-21043 @ KYLIE MINOGUE
2 25 26 6 BOY, I'VE BEEN TOLD CUTTING/MERCURY 870 514-1/POLYGRAM & SA-FIRE 2 15 12 16 WHAT'S ON YOUR MIND tommy BOY T8-911 @ INFORMATION SOCIETY
23 28 35 5 IN THE NAME OF LOVE Jump STREET BAD 703 SWAN LAKE @ 26 27 7 NICE 'N’ SLOW capiToL v-15383 ¢ FREDDIE JACKSON
24 29 36 4 THE GREATER REWARD NETTWERK IMPORT SEVERED HEADS 30 39 3 ANOTHER LOVER asmsp-12274 ® GIANT STEPS
@ 31 34 4 ME OR THE RUMOURS MIKA/POLYDOR 887 724-1/POLYGRAM @ DEON ESTUS @ a1 | — 2 BIG FUN viRGIN 0-96670 INNERCITY
2% | 12 | 12 | 8 | INSIDE OUTSIDE rever s 82a/5uTRa THE COVER GIRLS % | 27 | 35 | 5 | HOLDONTOWHATYOU'VE GOT ® EVELYN "CHAMPAGNE" KING
@ 35 | 45 3 THE RUMOUR wmca 23890 ¢ OLIVIA NEWTON-JOHN @ 47 | — 2 DANCIN’ WITH MYSELF coLumsia 44 07870 JOHNNY KEMP
40 —_ 2 SUPERFLY GUY capiTOL v-15409 & S-EXPRESS 49 — 2 MY PREROGATIVE mca 23888 & BOBBY BROWN
29 30 29 5 GIVE ME YOUR LOVE EMI-MANHATTAN V-56109 THE VOICE IN FASHION 2 14 13 10 LOVE WILL SAVE THE DAY ARiSTA AD1.9721 WHITNEY HOUSTON
30 10 8 9 SHAKE YOUR THANG NEXT PLATEAU NPS0077 ® SALT-N-PEPA 30 33 34 6 PEEK-A-BOO GEFFEN 0-20977 @ SIOUXSIE AND THE BANSHEES
@ 8| — 2 THAT'S THE WAY IT IS aTLANTIC 0-96613 MEL & KIM @ 38 | 45 4 HIGH TIME MERCURY 870 561-1/POLYGRAM @ NIA PEEPLES
3213 33 6 BROKEN HEART SYNTHICIDE 71307-0 RED FLAG 32129 18 14 PRETTY BOYS AND PRETTY GIRLS SIRE 0-2096 3/WARNER BROS. ¢ BOOK OF LOVE
@ 36 | 48 3 ROCK THE HOUSE EePiC 49 07864/E.PA. NICOLE @ NEW)D 1 BREAK 4 LOVE coLumsia 44 07890 RAZE
@ 49 | — 2 GET DOWN TONIGHT isLAND 0-96625 SHRIEKBACK @ % | — 2 | WANNA KNOW VENDETTA VE-7003 ALE
@ NEW)D 1 DANCIN’ WITH MYSELF coLumsia 44 07870 JOHNNY KEMP 35 19 11 15 DON'T BE CRUEL mca 23861 ¢ BOBBY BROWN
36 34 38 4 NO CONDOM, NO SEX SIRE 0-20983/WARNER BROS. @ CRUISE CONTROL 36 25 21 10 INSIDE OUTSIDE FevER SF 824/SUTRA THE COVER GIRLS
@ 45 | — 2 JACKIE ARISTA ADI9726 ¢ BLUE ZONE U.K. 37 23 20 15 GROOVE ME uPTOWN 23852/MCA & GUY
4 | — 2 YOU TAKE MY BREATH AWAY Epic 4907817/E.PA. DAVID COLE 39 4 3 SUMMERTIME CRIMINAL CR-12028 VERTICAL HOLD
39 | 41 49 3 SINGLE GIRLS Rca 8677-1-RD THE DAZZ BAND 39 &7 37 5 IN THE NAME OF LOVE Jump STREET 703 SWAN LAKE
o |15 2 11 | NEVER LET YOU GO ATCO 0-96636/ATLANTIC SWEET SENSATION NEW)D 1 STRICTLY BUSINESS FRESH FRE-801 23/SLEEPING BAG ® EPMD
41 17 16 6 SIYAYILANDA caAPITOL Vv-15415 JOHNNY CLEGG & SAVUKA 41 24 16 13 OFF ON YOUR OWN (GIRL) wARNER BROS. 0-20952 & AL B. SURE!
NEW)D 1 WILD WILD WEST ATLANTIC 0-86544 ¢ THE ESCAPE CLUB 4 | — 2 REACHIN’ mMovIN MR-003 PHASE |l
@ NEW) 1 THE LOCO-MOTION GEFFEN 0-21043 & KYLIE MINOGUE @ 43 | — 2 BLEEDING HEART SYNTHICIDE v-75513 & BARDEUX
NEW)D 1 FUNKIN’ FOR THE UK cHRYSALIS 4v9 43274 3 MAN ISLAND a4 | 42 | 4l 3 TAKE YOUR TIME mca 23882 & PEBBLES
(45)| NEWD | 1 | | WANNA KNOW venoeTTa ve-7003 ALE 48 | — | 12 | THE PROMISE viRGIN 0-96662 WHEN IN ROME
4 | 22 | 14 | 18 | SYMPTOMS OF TRUE LOVE capitoL v-15368 ® TRACIE SPENCER NEW)D 1 GOT A NEW LOVE PAISLEY PARK 0-20960/WARNER BROS. ¢ GOOD QUESTION
47 47 47 4 JUST PLAY MUSIC! coLumsia 44 07851 BIG AUDIO DYNAMITE 47 36 I 28 7 STATIC ScOTTIBROS. 429 0786 3/E.PA. JAMES BROWN
NEW)D 1 STRICTLY BUSINESS rRESH FRE-80123/SLEEPING BAG & EPMD NEW)D 1 I'M YOUR PUSHER SIRE 0.21026/WARNER BROS. ICE-T
9 | 24 g 10 SPRING LOVE (MR 4002 & STEVIEB NEW)D 1 JACKIE ARISTA ADI-9726 BLUE ZONE U.K.
50 42 43 3 WHO’S GONNA EASE THE PRESSURE virGIN PROMO MAC THORNHILL 50 34 I 30 12 WATCHING YOU (REMIX) mca 23854 & LOOSE ENDS
L :

= =

g <

s s

(M) 1]

(- 4 (- 4

[~ (-]

1
2. DON'T ROCK THE BOAT MIDNIGHT STAR soLar
3. CAN'T STOP HANSON & DAVIS FresH

4. LOVIN' FOOL TOLGA cutTinG

5. YOU CAME KIM WILDE mca

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Kante’s Int’l Hit Uses Tribal Chants And Bellows

MORE, MORE, MORE: With the
album ‘“Akwaba Beach’ comes
French/African artist Mory Kante
and his international hit “Ye Ke Ye
Ke” (Polydor). This pulsating dance
number pumps an infectious rhytam
accented by tribal chants and bel-
lows, making for an unconventional
yet easily workable delight for dance
floors. There are four mixes included
here; our faves are those handled by
Martyn Young of M/A/R/R/S
fame, which manage to deliver a
harder punch than the others ...
Next up is the latest offering from
the Todd Terry Project, which is a
fine new remix of “Weekend” (Fresh,
212-124-1440), made famous by Class
Action and Phreek. This version sim-
mers in its contemporary setting and
is more than ready for extensive play
once again. It’s backed by a standard
Terry melange called “Just Wanna
Dance” ... It sure would be nice if
programmers played something from
Ziggy Marley & the Melody Makers.
The album “Conscious Party” is well
on its way to platinum, and club sup-
port has been spotty. The new mix of
“Tumblin’ Down” (Virgin) has the po-
tential to change all that. In its ag-
gressive Hank Shocklee, Eric
Sadler & Keith Boxley postproduc-
tion and mix, the song sports more
than its fair share of the Tom Tom
Club’s “Genius Of Love” samples
and rhythm snatches, which, not too
surprisingly, work very well . .. Noel
has returned with “Out Of Time” ¢4th
& B'Way, 212-995-7800), which dis-
plays a heavy freestyle rhythm a la
“Running.” A house-inspired mix is
also included. The single was postpro-
duced and mixed by Robert Clivilles
& David Cole, who, as the Brat

e

Party Peeples. Performing at the
Nippon 24-hour ““Love Saves The
Earth” charity telethon, held on the
grounds of the United Nations in New
York, was Mercury recording artist Nia
Peeples, who sang selections from
her album *“Nothin’ But Trouble.”
(Photo: Chuck Pulin)

Pack, have finally unleashed “So
Many Ways (Do It Properly II)”
(Vendetta), which brings a Todd Ter-
ry feel to the underground classic in a
host of new mixes.

HOT SHOTS: Talented songwriter
(“Most Of All,” “Open Your Heart”)
and producer (Giant Steps, Nick Ka-
men) Gardner Cole makes a strong
debut as a solo artist with “Live It
Up” (Warner Bros.). The pop-inflect-
ed track has the instrumental and vo-
cal hook of a potential hit. Postpro-
duction and mixes, handled by Keith
Cohen & Steve Beltran, kick. We
prefer the “Club Mix"” and “Dub”
versions best ... What should al-
ready be gracing your turntables is
“I Can’t Wait” (Columbia) from Den-
iece Williams, a song that doesn’t try
to be anything other than what it is—
a terrific pop tune. Williams sounds
great in the sincere postproduction
and mix by Bruce Forest & Frank
Heller.

I.I’L BEATS & LITTLER PIECES:
Coming out on Virgin Music Video is
“Savage,” a visual album from Eu-
rythmics featuring all the selections
from the album of the same name.
The 45-minute video blends conceptu-
al footage with live energy. Its list
price is $16.98 ... Formerly of Cul-
ture Club, Mickey Craig is readying
a solo project . . . The address of Mute
Records’ new U.S. operation, which
we printed in the Sept. 17 column,
should have read Second Floor, 136
W. 18 St., New York, N.Y. 10011 ...
At the end of October, Capitol will
put out Minnie Riperton’s classic
“Perfect Angel” album on CD ...
Jennifer Holliday has signed with
Arista Records . .. Atlantic is releas-
ing an album from Belgian techno-
faves Telex, titled “Looney Tunes”
... The Third Annual Dimensions Of
Dallas Music Industry Seminar is
slated for Sept. 29-Oct. 2. The event
will be held at the Ambassador Plaza
Hotel there. For more information,
call 214-828-4735 or 214-826-6832 . ..
A&M is compiling 2 Human League
greatest-hits album for release later
this year. We've heard that “Love Is
All That Matters” (which appeared
on the group’s Jimmy Jam & Terry
Lewis-produced album, “Crash”) has
been newly remixed by the dynamic
duo for release in the U.K. ... The
forthcoming Pet Shop Boys EMI al-
bum, “Introspective,” is scheduled
for release the second week of Octo-
ber. The lead-off track, “Domino
Dancing,” was produced with Lewis
Martinee. Producer Trevor Horn
worked on the cuts “Left To My Own
Devices” and “It’s Alright.” Included
as well is a new remix of “Always On
My Mind” and some B sides . . . There
have been rumors of a possible Alex-
ander O’Neal Christmas album for
this year’s holiday season.

BEHIND THE WHEELS: Moody
techno-outfit Skinny Puppy has re-
turned with ‘“Censor’’ (Capitol),
which previews its forthcoming pack-
age, “Vivi Sect VI.” The single’s
deadly hook carries the band’s tradi-
tional aggravating delivery within its
grooves. Also give a listen to the
more down-tempo flip, “Yes He Ran”
... Camouflage makes its debut with
the very Depeche Mode-sounding
“The Great Commandment” (Atlan-
tic). This synth-pop track was post-
produced and mixed by Gary Hell-
man.

uN THE HIGH TIP: Making an im-
pressive comeback on the rap scene is
the Real Roxanne with ‘“Respect”
(Select, 212-777-3130). You can guess
what classic soul riff is lifted, but
with Hitman Howie Tee’s produc-
tion, it's done effectively. Jam Mas-
ter Jay & the L.A. Posse produced

— . .

by Bill Coleman

the flip, “Her Bad Self,” which rocks
a bit harder with its “Pick Up The
Pieces” rhythmic base . . . Kid’N Play
has been pumping an old soul-derived
track on its new one, titled “Gittin’
Funky” (Select) ... De La Soul with
“Jennifer” (Tommy Boy, 212-722-
2211) is brilliant. This rap threesome
is not only innovative in rhymes but
also in its eccentric musical approach:
kind of like the B-52’s of rap. Besides
the '50s-sounding title track, don’t
miss the more conventional ‘“Pot-
holes In My Lawn” and “Skip To My
Loop” ... Marley Marl’s album “In
Control-Volume 1" (Cold Chillin'/
Warner) has been dropped, and it is a
killer. “We Write The Songs,” which
features Biz Markie & Heavy D., is
our favorite. It has a lazy shuffle and
the rappers’ on-the-money delivery—
don’t miss it. Also of interest are
“The Symphony,” which features
Master Ace, Craig G., Kool G. Rap,
and Big Daddy Kane; “Duck Alert,”
featuring Craig G.; and “Wack Itt,”
featuring Roxanne Shante ... Rob
Base & D.J. E-Z Rock have un-
leashed their album “It Takes Two”
(Profile, 212-529-2600). There’s noth-
ing as immediately catchy as the clas-
sic title track, but do take notice of
“Don’t Sleep On It” and “Joy &
Pain.”

Rhyme Syndicate’s ‘‘Comin’
Through” (Warner Bros.) is a good
taster of what the West Coast-based
posse has to offer. Our faves from
the 10-cut album are the smokin’
“While You've Been Waiting” by Nat
The Cat, “Bustin’ Loose” by Spin-
masters, “I Need A Rolex” by Toddy
Tee, and the title cut from Ice-T. T’s
own album, “Power” (Sire), is also
out now. “Girls L.G.B.N.A.F.,”
“High Rollers,” “Radio Suckers,”
and the title cut are our faves ... An-
other highlight of the week is “Step
Up Front” (First Priority) by Positive
K, which kicks with its “Ironside”
synth riff ... Also of interest are
“Don’t Scandalize Mine” (Coslit, 516-
565-4616) by Sugar Bear; “K-Mac
Saved My Life,” and “War” from the
EP 4 Play +1 (Harbor Light); “Wake
Up” (Wild Pitch, 212-687-1817) by La-
tee; “Cisco Jam” (Scarface, 415-586-
3524) by A.T.C,; “For The Lover In
You” (Select) by True Mathematics;
and the new album “Young, Gifted &
Black” (Strong City/Uni) by Don
Baron.

HOT ON A THANG: Something
that surprised us was how much Ste-
vie Wonder’s “My Eyes Don’t Cry”
(Motown) really pumps in its new re-
mix by Timmy Regisford. The com-
fortable vocal and groove will hope-
fully reignite attention on the won-
derful “Characters” project ... Also
on the Motown label is Stacy Latti-
saw’s “Call Me,” a favorite cut from

her latest effort. This simple and
very likable R&B track was remixed
by Taavi Mote ... Postproduced by
Paul Simpson & Dave Shaw is
“Wonderful’”” by Rick James
(Warner Bros.), which for the most
part smooths out the original with an
R&B/house texture ... Our favorite
track from “The Real Chuckeeboo,”
titled “Mr. Bachelor” (MCA), serves
as the latest offering from Loose
Ends. The sinewy bass line and mid-
tempo rhythm are arresting, while
the chorus chant reels you in.

The Gyrlz’ “If It's Games You're
Playing” (Capitol) is another of those
R&B techno numbers produced by
the omnipresent Kyle West. This tal-
ented trio may get its due with this
one, which features a repetitive and
infectious lyric hook. Earlier this
year we had the privilege of hearing
the rootsier original mix of this one—
sure would be nice if it surfaced
somewhere along the way ... Gwen
Guthrie’s “Rockin’ Chair” (Warner
Bros.) is far in subject matter from
the safe-sex theme of “Can’t Love
You Tonight,” but the new mixes by
Larry Levan & Steven Stanley don’t
do the album version justice. Gone is
the gritty, prominence of the bass
groove, and the new Latin percussion
and piano didn’t mesh well with us . . .
For all of you funkateers out there,
check out Bootsy Collins’ “Party On
Plastic” (Columbia), a down-tempo
cut that fits in with Collins’ “Boot-
zilla”-era material. A more than wel-
come and needed return ... Also out

%

are “Tell Me It's Not Too Late” (Vir-
gin) by Lia; “Dial My Heart” (Mo-
town) by the Boys; ‘“My Heart” (At-
lantic) by Troop; “Someone’s In
Love” (RCA) by Five Star; and “It’s
Just The Way That You Love Me”
(Virgin) by Paula Abdul.

FANTASTIC VOYAGE: What many
will find more accessible to program
than his “Airhead” is the new one
from Thomas Delby, called “Hot
Sauce” (EMI). The single bridges a
tasty salsa feel with a contemporary
R&B/dance groove in mixes by Rich-
ard Burgess. Included on its flip is
the once-hard-to-find “Get Out Of My
Mix,” which serves a funky myriad of
Dolby’s early hits ... ke Flightt
makes his major label debut with
“She’s Sexxxy” (RCA), a narrative
house piece that includes the hit
“Let’s Get Jazzy” on its flip . .. “Get
Real” (Island) is former Frankie
Goes To Hollywood member Paul
Rutherford’s workable foray into the
acid house genre, with help from pro-
ducers ABC.

Hot dance producers
L.A. Reid & Babyface
talk how they scored
their string of hits
for now-major artists
... See page 27

The Oid & New School. Rapping up a storm at a recent gathering are super
“produca” Hurby Luv Bug, Lyvio G & P-Fine of G-Fine Records, and Sleeping
Bag’s one and only Juggy Gayles, the label's CEQ. (Photo: Dina Mastrodimos)

INCREASED CREATIVITY!

3 New BPM Books!
Dance Beats: 1982-Current
Dance Classics: 1973-1981

Oldie Beats: 19535-1972
Call or write for FREE brochure today! 1-800-2535-5284
JL.

Tom Lewis’

Disco

635 Plank Road. Clifton Park. New York 12065

Established 1977

Beats

BILLBOARD OCTOBER 1, 1988

wwWwW americanradiohistorv com

33


www.americanradiohistory.com

UNTRY

Shop Hopping. Producer Kyle Lehning (Randy Travis, Dan Seals) and Anne
Murray put the finishing touches on her new album, “As | Am.” The project was
produced at three locations: The Bunny Hop Shop in Los Angeles, Eastern
Sound in Toronto, and Lehning's Morningstar Studios in Nashville.

BY EDWARD MORRIS

NASHVILLE Although Mason Dix-
on’s first major-label album has just
been released, the Texas-based trio
has sewed up a comprehensive en-
dorsement deal with Justin Boots of
Fort Worth, Texas. Already under
way and scheduled to continue
through 1989, the agreement in-
cludes promotional products, tour
support, video support, cross promo-
tions involving Justin and Capitol
Records, and the creation of a person-
alized line of Mason Dixon boots.
Marc Oswald, who manages the
act, says that as extensive as the cur-
rent Justin tie-in is, it represents only

Gerry Wood wrote this item from the storm-swept
Cayman Islands.

OUT OF CRISIS COMES TRIUMPH. That’s the sto-
ry of Canyon. During an incredible three-day period
on the island of Grand Cayman, the 16th Avenue Rec-
ords act not only survived Hurricane Gilbert but blew
away the attendees at the Central South/Sound
Shop convention at the Treasure Island Resort.

With the hurricane gaining strength over the Carib-

16th Avenue Recording Artists Blow Away Conventioneers

Canyon Plays Up A Storm In Caymans

Cornelius, Jerry Reed, and Randy Travis) that owns
the Treasure Island Resort. “We were totally knocked
out by their performance during the storm and on
stage.”

Besides Cooper, the Texas-based act includes John-
ny Boatright, lead guitar and vocals; Randy Russell
Rigney, bass guitar and vocals; Jay Ellis Brown, key-
boards; and Randy Keach Rainwater, drums. With a
debut chart album under its belt and a new single, “I
Guess I Just Missed You,” climbing the Billboard Hot
Country singles chart,

Caymans after its deadly
run through Jamaica, the
conventiongoers congre-
gated in the hotel’s Sil-
vers nightclub to watch
Canyon. Playing in their
casual clothes (their lug-
gage never arrived), the
group fashioned make-
shift drumsticks out of a
serving cart and proceed-
ed with the show. They were only five songs into the
set when officials relayed the orders to evacuate the
oceanfront hotel for inland storm shelters. Canyon’s
lead vocalist, Steve Cooper, Coolly quipped, “You talk
about blowing down a club—this is it.”

Huddled with more than 100 attendees and several
hundred Caymanians, the group spent the storm-rav-
aged night at a shelter, sharing floor space, survival
food, and prayers for a safe journey through the big-
gest hurricane of the century. The next morning, Gil-
bert burst across low-lying Grand Cayman as officials
feared the worst—that the entire island would be de-
stroyed by the tremendous winds and a potential rise
in the sea of 10 feet, capped by 10-12-foot waves. The
highest point on the 20-mile-by-4-mile island is less
than 50 feet above sea level. The odds looked bad, but
the band members chatted with conventioneers and
Caymanians alike, helping buoy spirits.

Fortunately, the Caymans escaped the fate of Ja-
maica, Haiti, the Dominican Republic, Cancun, Cozu-
mel, other areas of Mexico, and Texas—all reporting
deaths along with the destruction. A roof of a Cayman
shelter blew off, causing injuries, but the island and
its inhabitants withstood the 160-mph wind-tunnel test
of Hurricane Gilbert.

The convention regrouped the day after the Sept. 13
hurricane, with Canyon performing for an apprecia-
tive, supportive audience that included many retail
store managers who are now dyed-in-the-wool Canyon
fans. “The Canyon members were fabulous as people
and they so impressed our group,” praised Randy Da-
vidson, owner of Central South/Sound Shops and
head of a country-music-oriented investment group
(made up of Conway Twitty, Larry Gatlin, Ronnie
Milsap, Earl Thomas Conley, Dave & Sugar, Helen

bean and set on a direct
collision course with the
Nashville

by Gerry Wood

Canyon looks like a band
on the rise. Its album was
the No. 3 best seller at
Fan Fair '88, TV expo-
sure is increasing via
TNN with appearances
on “Nashville Now” and
“New Country,” a new
video has just been re-
leased to support the sin-
gle, and the band plans to
export worldwide its

brand of Texas country.

Canyon in the Caymans. Gilbert provided a hell of a
blow and Canyon put on a hell of a show. The group’s
resolution, bravery, and talent will never be forgotten
by their newfound shelter-in-the storm survivors. 16th
Avenue Records and the entire country music indus-
try can be proud of these stellar musicians, who have
written a new chapter for “Profiles In Courage” by
living it.

I-EAD HER ON: Amy Grant has joined with the non-
profit organization Habitat For Humanity Interna-
tional for her “Lead Me On” tour. She will make a
special presentation to Habitat, which is dedicated to
eliminating poverty housing, during each concert of
the 58-city tour. According to Grant’s management
firm, Blanton/Harrell Inc., the four-time Grammy
winner’s tour will be sponsored by Tretorn, a leading
manufacturer of athletic and casual footwear.

BMI’S BEST: Congratulations to BMI's president
and CEO, Frances Preston, recipient of this year’s
American Women In Radio And Television presti-
gious achievement award. Presented during the
group’s convention in Pittsburgh, the award goes to a
member who “has earned the respect of peers,
strengthened the role of women in the industry, and
contributed to the betterment of the community.” It’s
another honor for the woman who rose from a Nash-
ville secretary to the top job at BMI's New York head-
quarters.

SIGNINGS: Garth Brooks to Capitol Records with
Allen Reyneolds producing. . . . Jim Bean to Hub Rec-
ords.

about one-tenth of what is on the
drawing board for next year. “It’s
not any huge cash payoff,” he says,
“but it’s a huge money deal from Jus-
tin’s standpoint. But all the money is
going into publicity and promotion.
When we're finished fleshing out the
’89 details, it will be the most compre-
hensive endorsement that Justin has
ever entered.”

The promotion began when CD
copies of Mason Dixon’s new “Excep-
tion To The Rule” album on Capitol
were sent to reporting radio stations.
Enclosed with each CD was a certifi-
cate for a free pair of Justin boots;
the certificate suggested that the gift
be used for promotional purposes.

Subsequently, Justin helped under-
write the cost of producing the Ma-
son Dixon video for “When Karen
Comes Around,” the group’s next
single. Oswald says the only overt
display of the sponsoring product in
the video is that the members are
wearing the sponsor’s boots. Howev-
er, Justin does get a credit line at the
start of the video.

By way of tour support, Justin
sends 10-20 Mason Dixon/Justin tour
jackets to the cooperating radio sta-
tion in each market the group plays.
Also in the package is a large color
poster with the legend “Mason Dixon
And Justin Boots—The Exception To
The Rule” and a photo of the new al-
bum cover. Justin signage is dis-

Capitol’s Mason Dixon And Texas Boot Go.
Hook Up In Extenswe Endorsement Deal

played on stage during the concerts.

The bootery has bought 10,000
copies of the album and will give
away a free copy to each person who
buys a pair of its boots. This cross
promotion will be highlighted in mar-
kets where Mason Dixon performs.

The group wrote, produced, and
performed 60- and 30-second radio
spots for Justin, each of which begins
with “Mason Dixon for Justin
Boots.” A “doughnut” in each com-
mercial enables each cooperating
western-wear store to customize the
spot by advising potential customers
of the free record offer and the act’s
upcoming local concert appearance.

Oswald says Justin has 5,000 retail-
ers, half of whom, he predicts, will
use the radio spots on a co-op basis.
Mason Dixon has also prepared a
television commercial. Both the radio
and TV spots will run nationwide.

Ready for rollout “shortly,” ac-
cording to Oswald, is a line of Justin-
made Mason Dixon Ropers. Oswald
says the band’s name will be branded
on the boot.

Mason Dixon is made up of Jerry
Dengler, Frank Gilligan, and Rick
Henderson. Prior to signing with
Capitol, the act charted several times
on the Texas and Premier One labels.

The trio also has corporate tie-ins
with the Miller Genuine Draft Band
Network and Peavey Electronics.

MTM Music Loses 4 Staffers In Shake-Up
Co. Makes Changes Amid Acquisition Rumors

NASHVILLE Three staffers were
dismissed by the MTM Music Group
here Sept. 15 and a fourth resigned.
Company president Howard Stark,
speaking through a publicist, charac-
terized the layoffs as “administrative
changes.”

The fate of the publishing and rec-
ord firm has been the subject of in-
tensified speculation since its parent
company was sold to Britain’s Televi-

sion South last summer. The music
operation—now jointly owned by
Mary Tyler Moore, Arthur Price,
Tom Palmieri, and Mel Blumenthal—
is run by chairman and CEO Alan
Bernard, Stark, and senior VP Tom-
my West.

Sources say that both CBS Rec-
ords and MCA Records have shown
interest in buying MTM, but neither

(Continued on page 38)
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POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Country Radio Stations

P.D.: Coyote Calhoun

With Emmylou Harris,

Louisville

Ezd Thomas Conl

6 Travis, Honl g Tonk Moon

4 Dvn t Yoakam & Buck Owens, Streets O

8 Kathy Mattea, Untold Staries

7 Jo-El Sonnier, Tear Stained Letter

Ronnie Mllsap Button Off My Shirt

10 Tanya Tucker, Strong Enough To Bend

12 The Desert Rose Band, Summes wind

13 Conway Twitty, Sa(urday Night Special

T. Graham Brown, Darlene

Skip Ewing. | Oon't Have Far To Fall

The Oak |dge Boys, Gonna Take A Lot

The O'Kanes, Blue Love

Billy Joe Royal, It Keeps ngh( On Huy

15 20 Rosanne Cash, Runawag rain
Southern Pacmc New Shade Of Blue

Foster And Ug{ What Do You want Fr

Sweethearts Of The Rodeo. Blue To The

Nitty Gritty Dirt Band, I've Been Loo

The Charlie Daniels Band Boo, Tg:e Woog

R»clly Van Shekton, I'll Leave This Wo

‘, nderson, Under The Boardwalk

ern Gosdin, Chiseled In Stone

Waylon Jennin s, How Much Is it Worth

Don Williams, espera(ely

George Strait, If You Ain't Lovin’ (Y

Reba McEntire, | Know How He Feels

Michael Johnson, That's That

Kenny Rogers, When You Put Yaur Heart

Exile, It's You Again

Keith Whitiey, When You Say Nothing A

Marie Osmond With Paul Davis, Sweet L

Shenandoah, Mama Knows

16 Shepﬁard Don't Say It with Diam

Restless Heart, A Tender Lie

Michael Martin Murphey, Pilgrims On T

Lee Greenwood, You Can't Fall In Love

Wagoneers, Every Step Of The Way

N
R RRRRERR=eRNEN

EX EX J.C. Crowiey, Boxcar 109

WPOC
931

Baltimore P.D.: Bob Moody

Dan Seals, Addicted

Randy Travis, Honky Tonk Moon
3 Earl Thomas Conley With Emmylou Harris,
7 Tanya Tucker, Strong Enough To Bend

9 Johnny Rodniguez, | Wanta Wake Up Wit
Ronme Mllsap Button Off M{ Shirt

11 The Oak Rid| %e Boys, Gonna Take A Lot

8 Skip Ewing, | Don't Have Far To Fall

12 Kat Mattea, Untold Stories

Kanes. Blue Love

14 T Graham Brown, Darlene

Sweethearts Of The Rodes, Blue To The
13 18 Rosanne Cash, Runaway Train
18 15 Foster And Uoyd, What Do You Want Fr
15 16 The Desert Rose Band, Summer Wind
16 19 Larry, Steve, Rudy: The Gatlin Brothers,
17 24 Ricky Van Shefton, I'll Leave This Wo
18 21  Crystal Gayle, Nobody's Angel
19 20 Southem Pacific, New Shade Of Biue
2 22 The Charlie Daniels Band, Booale Wwoog
21 23 J&EI Sonnier, Tear Stained Le

26 Tvlrﬁy Saturday Night Special

2 Conw. wy

3 2B lliams, bes ra(el;z

PL Bnl Joe Royal It Keeps ight On Hu
2 Gritty Dirt Band, I've Been Loo
Kenny Rogers, When You Put Your Heart
Reba McEntire, | Know How He Feels
Paul Overstreet, Love Helps Those

Geo1 e Strait, If You Ain'l Lovin’ (¥

30 33 The Bellamy Brothers, Rebels without
31 34 Lyle Lovett, If | Had A Boat

A32 T Barbara Mandrell | Wlsh That | Could
A33  —  Willie Nelson, Spanish E;

A34  —  Lee Greenwood, You Cant FaII In Love
A35 — Shenandoah, Mama Knows
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. <2 5.& Compiled from a national sample of radio playlists. <. =|2 5.&
24l g8 | 29| 25| Tme ARTIS 2y 28| =81 23| TILE ARTIST
=2 | 52 | ~x | 25 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2|32 | «& | 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 * & 5 | BOXCAR 109 J.C. CROWLEY
(D] 3 | 4 | u | WEBELIEVEINHAPPYENDINGS  EARL THOMAS CONLEY WITH EMMYLOU HARRIS GD| & | o GLEO M FECHLED LI STICON) ReAB6347
i i) FLYING ON YOUR OWN & ANNE MURRAY
@ 4 7 10 HONKY TONK MOON RANDY TRAVIS 52 55 63 5 K.%EJNIP(I;G%MA&EIL) CAP||¥|OL 44219
K.LEHNING (D.0'ROURKE) . WARNER BROS. 7-27833 @ N . 1JUST CAN'T SAY NO TO YOU MOE BANDY
@ 5 . 6 12 §I§DEESTO§ (OF BAKERSFIELD @& DWIGHT ﬁgpégyz%aygb?&!vg?ﬁg J.KENNEDY (PMCGEE. S.A.GIBSON) CURB 10513
: s |38 | 23 | 18 | ABTTLE BN e PATTYLOVELESS
@] 71 | 107 12 | T N e UE bscHLT) AN oty e
@ 6 8 13 | UNTOLD STORIES KATHY MATTEA @ §7 1 % 3 ?59&‘}3 g EAYEEMS?‘FERT C.SINGLETON, E.SNYDER) c0LuvaBIhL3l§-(%%‘l€es/gs’g
SOTTOND e connEmise | |G| @ [ & | « | EVERYSTER OF THE WAY e
¥ 8 14 11 BUTTON O MY SHIRT NNIE MIL A, A
@ RMILSAP.R.GALBRAITH.KLEHNING (G.LYLE, B.LIVSEY) RCA 8389-7 @ . , HOW MUCH IS IT WORTH TO LIVE IN LA. WAYLON JENNINGS
@ Bl o S;g)ouy'ﬁu{e&(& JQT%‘I)WTH‘E)NFL ERY=VER & THE OAK RID&:EA%%YS J.BOWEN,W.JENNINGS (W.JENNINGS, R.MURRAH) 53314
: - — . LOCK, STOCK AND TEARDROPS °K.D. LAN
ulis|s | DON'T HAVE FAR TO FALL ® SKIP EWING 69 | 95 3 O.BRADLEY (RMILLER) SIRE 7-27813/WARNER BROS.
LBOWEN,S.EWING (SEWING, D.SAMPSON) MCA 53353 . 0 ) LOVE HELPS THOSE A URGIEr e
9 1 3 16 ADDICTED DAN SEALS @ - J.STROUD (P.OVERSTREET) MTM 72113
R e 6 | 4 | 4 | 7 | OHJENNY BILLY MONTANA & THE LONG SHOTS
BLUE LOVE THE O’KANES P.WORLEY.E.SEAY (N.MONTGOMERY. M.MORGAN, V. DANT) WARNER BROS. 7-27809
14 1 16 | 13 | | OHARAKKANE (KKANE, JOHARA) COLUMBIA 38-07943/CBS
DARLENE T. GRAHAM BROWN . * * *HOT SHOTyDEBUT *kx
@ 15 [ 20 | 10 | RCHANCEY (GEIGER MULLIS, RECTOR) ) CAPITOL 44205 NEW) | 1 MAMA KNOWS - SHENANDOAH
a . : RHALLRBYRNE (TMENZEES. THASELDEN) 2 o COLUMBIA 38-08042/CBS
SUMMER WIND & THE DESERT ROSE BAND fr—
@ 17 2 10 P.WORLEY.E.SEA»‘/ (C.HILLMAN, SHILL) MCA/CURB 53354/MCA 77 e, 2 ]&QJEST‘-(?P‘V&!SEL JOHNNY CASH WITH HAN';&%%%%S@J&
13 2 1 1 SHOULD BE WITH YOU & STEVE WARINER D YITW 1A G.
2 6 | ) BOWEN.SWARINER (S.WARINER) 23337 @ ny—|2 B! 3&%3&5»2\!% GLE“NDR B(’)‘U‘D)RNEDSX (SAY IT WITH LOVE) COLUJB% 3%1)%55955303
TEAR STAINED LETTER & JO-EL SONNIER
16 | 19 | 12 | RBENNETTBHALVERSON (RTHOMPSON) RCA 8304-7 64 | 45 |<a5 | 8 L?&ﬁsﬁg‘é&g&% JUDY RODMAN
BLUE TO THE BONE SWEETHEARTS OF THE RODEO .
@ 19 | 24 | 9 | SBUCKINGHAM (M.GARVIN, B JONES) COLUMBIA 38-07985/CBS @ NEWD | 1 yg{&%g{ta&gﬁ‘ﬁ - /%GX;’XEZRI BQS‘VTVO’!
RUNAWAY TRAIN & ROSANNE CASH
20 1 25 | 8 | RCROWELL (LSTEWART) COLUMBIA 38.07988/CBS 74 | s | 3 | \GOTORI (%gEASNN on REANIDILTON
NEW DE O SOUTHERN PACIFIC
@ 212 |9 souTHEsRnéAcFﬂc.fE.BN%E&AN (JMCFEE, APESSIS) WARNER BROS, 7-27790 67 | 53 | 47 | 7 | SWEETLIFE MARIE OSMOND WITH PAUL DAVIS
R SPEC o v PWORLEY.E.SEAY (P.DAVIS, S.COLLINS) CAPITOL/CURB 44215/CAPITOL
HT SPECIAL NW.
3|8 9 Jsgotle‘N ? TAWYI#Y'%HENRY (D.BLACKWELL. L.BASTIAN) AYMCA E:IEYa 70 | 7 4 1 GUESS | JUST MISSED YOU © CANYON
Wi OOV AR ORIEG IS E o e NG T.BRASFIELD (T.BRASFIELD, W.ALDRIDGE) 16TH AVENUE 70419
2 | 58| 9 | N A o, FOSTER AND XD CAJUN BABY DOUG KERSHAW WITH HANK WILLIAMS, JR.
DESPERATELY DON WILLIAMS 69 | 52 [ 58 6 D.KERSHAW,B.VERNON (H.WILLIAMS, H.WILLIAMS, JR.) BGM 81588
@ 433 8 D.WILLIAMS,G.FUNDIS (J.O'HARA, K.WELCH) CAPITOL ulzv{s 70 54 51 19 | HAVE YOU GLEN CAMPBELL
BOOGIE WOOGIE FIDDLE COUNTRY BLUES ® THE CHARLIE DANIELS BAND SN e ey Ll
@ 2% 32 1 J.STROUD (C.DANIELS, T.DIGREGARIO, T.CRAIN, CHAYWARD, J.GAVIN) EPIC 34.08002/CBS @ NEW ’ 1 kgﬁ&éﬁ&]{;mm 6 SCRUGES) @ BAILLIE AND THE BOsYS
i i L@ A8631-7
i I'VE BEEN LOOKIN’ NITTY GRITTY DIRT BAND
@| # | u |5 | NERENLOMNMNwW WARNER BROS, 7-22750 @2 s2 | 93 | 3 | WENEEDTOBE LOCKED AWAY JONATHAN EDWARDS
AR o o BoESiohiE ST W.WALDMAN, JEDWARDS (T.HASELDEN. S.MUNSEY.JR.) MCA/CURB 53390/MCA
3 9 5 15 H.DUNN,C.WATERS,W.PETERSON (C.RAINS, B.CASWELL) MTM 72108 IF | HAD A BOAT & LYLE LOVETT
JOE KNOWS HOW T0 LIVE o 3|66 | 7 3 TBROWN.LLOVETT (LLOVETT) MCA/CURB 53401/MCA
A |1 1 16 | BBECKETT (GLYLE. T.SEALS. MD.BARNES) RCA 8303 nlnln 5 YOU BLOSSOM ME BERTIE HIGGINS
s WEHP CK/AIRPLAY A A & = SLIMBO (RHAMMOND, BBUIE) SOUTHERN TRACKS 2000
@] 1 | a1 | ¢ | YLLLEAVE THIS WORLD LOVING YOU # RICKY VAN SHELTON a5 75 GSIN 1208 A NTEAWAKECEITLAOD JOHNNY RODRIGUEZ
fr— z i »
N OARDWAL CLEAN LIVIN' FOLK BOBBY G. RICE & PERRY LAPOINTE
0 [ (R S ST |8 |3 | Cdbriims 0 %
GIVE A LITTLE LOVE © THE JUDDS (WYNONNA & NAOMI
27 f 10 11|16 |- R"g’,ﬁ;{ (E,',‘((ENEA,L‘,BJOI% éassg,'}ANGER L&ﬁ&%&?gﬁ% 77| 58 {42 | 17 | Bmarer (PKENNERLEY) . RCA/CURB 8300-7/RCR
U PUT Y NIT 5 WHERE WERE YOU WHEN | WAS BLUE # RAZORBACK
32 | 35 8 ﬁ’,ﬁgz‘mm J'P%HJNEggngEgRT ! REPRISE 7. 2'?51’!%3&%9;& 88 | 97 3 PSULLIVAN (T.WARE, L.SCHAFFER) MERCURY 870 633-7
g HEART JANIE FRICKIE
@ 34 | 39 6 LTU!%EE,'LST,'H&&N?N HURTIN BT T iC AMER!%LL7L;91295E/A38J1¢IIE 8| — 2 $BUCKINGHAM (D.SCHLITZ. P.OVERSTREET) COLUMBIA 38-08031/CBS
’ DON'T CLOSE YOUR EYES & KEITH WHITLEY
@ % 3|7 Y%%&Q’é;{&%‘égﬁ é&!&wgoHEN WDLE L] LEE GREENXVE,O %% 8 | 68 | 62 | 23 G.FUNDIS.K.WSITLEY (B.HCDOLL) RCA 6901-7
NEW RIVER HEARTLAND
@ a1 | 46| 4 55&?&”&%,’;&: BE(%h.sES W.ROBINSON) Ol MCENSTIﬁ,EZ %8| — 2 D.JOHNSON,M.CARMAN (M.CARMAN) TRA-STAR 1221
LUEST EYES IN TEXAS & RESTLESS
@ o | 8 7 IT(!’(I)Ems‘;vt)As}.EL%&%QREALL IN LOVE TODAY BARBARACT&%PBAEZLZ% 8 | 65 | 4 | 20 'P.DUBOIS.S.EEYVD?ICKS,!ES¥LESS HEART (D.ROBBINS, V.STEPHENSON. T.DUBO!S) HEAR.T
CHI IN VERN GOSDIN _ THE HOME TEAM MADONNA DOLAN
@ 3 LY 6 B.MO§1§GLOEMDERY (\/Sgoggs M.D.BARNES) COLUMBIA 38-08003/CBS 97 2 B.REED (S.WHIPPLE, N.WHIPPLE) TRUE 92
ALIVE Al LARRY, STEVE, RUDY: THE GATLIN BROTHERS I'D THROW IT ALL AWAY DARRELL HOLT
@ 35 3 8 C.YOUNG (L’.‘G?TYIINE)LL COLUMBIA 38-07998/CBS NEW ’ ! NOT LISTED (D.HOLT) ANOKA 224
HINE A LIGHT ON A LIE & ROBIN LEE
35 18 9 15 kﬁ,‘;{&'ﬁ,ﬁ‘gwﬁwm e F%f&%l%ﬁoi'ﬂ%ﬁ & 56 I 5 7 E.LARKIN (R.HOW’:RD, N.LARKIN, D.GOODMAN) ATLANTIC AMERICA 7-99307/ATLANTIC
P P P LIGHT YEARS GLEN CAMPBELL
@ 4 | 5 3 52;&2 GA sl,#zITL(?cv(mm YOU AIN'T LIVIN' GEORGEMang'}éI NEW)D 1 JBOWEN.G.CAMPBELL (JWEBB) MCA 53426
@ 42 m 6 THAT'S THAT & MICHAEL JOHNSON 87 57 3% 10 THE ROGUE DAVID LYNN JONES
B.MAHER (H.PRESTWOOD) RCA 8650-7 R.ALBRIGHT,M.RONSON.D.L.JONES (D.L.JONES) MERCURY 870 525-7
43 50 5 REBELS WITHOUT A CLUE THE BELLAMY BROTHERS 83 79 70 17 AM | CRAZY? THE STATLER BROTHERS
JBOWEN,J.STROUD (D.BELLAMY) MCA/CURB 53399/MCA JKENNEDY (JFORTUNE) MERCURY 870 4427
1 NOT A NIGHT B
39| 25 12|16 39;:!3‘5’ sLEgrv(g I;I‘HE 6' l]'?!n%érgu D%OBBINS) wmrr‘zlnGahr:ggﬁz%gw NEW)D 1 J.RUTENSCHROER.T?M?LECPS-IAKY(S.DIAMOND. JWEATHERLY) TiM Mﬁh%y&'é
47 49 6 NOBODY'S ANGEL & CRYSTAL GAYLE % 76 53 15 IF THE SOUTH WOULDA WON HANK WILLIAMS, JR.
£ PRESTIDGE, J.E.NORMAN (K.BROOKS. R.SHARP) WARNER BROS. 7-27811 B.BECKETT.H.WILLIAMS, JR..).ENORMAN (HWILLIAMS, JR.) WARNER/CURB 7-27862/WARNER BROS.
50 61 3 WHEN YOU SAY NOTHING AT ALL & KEITH WHITLEY 91 %0 i 15 THE OTHER GUY DAVID SLATER
G.FUNDIS K WHITLEY (P.OVERSTREET, D.SCHLITZ) RCA 8637-7 RLSCRUGGS (GOBLE) CAPITOL 44184
49 52 5 IT'S YOU AGAIN EXILE 92 95 98 5 CHEVY VAN SAMMY JOHNS
E.SCHEINER (S.LEMAIRE, J.P.PENNINGTON) EPIC 34-08020/CBS J.SENTER.LKNECHTEL (S.JOHNS) MCA 53398
AT ERLE HAGGARD RAND NEW GARY STEWART
828|213 m&’%&,’&&@&% (':.cocrﬁelilﬁ) M EPIC 34-07944/CBS NEW)D 1 Eosex.e.guoomwov;m (SG'.(SEEWART. M.LSTEWART) HIGHTONE 506
SPICION RONNIE MCDOWELL E WITHA LEAH MARR
4 | 337|712 E.HCD%‘V?ES.RHYTHM KINGS (D.POMUS. M.SHUMAN) CURB 10508 NEW)D 1 (SZOCAHlI.SE?ROD (P UDELKLISGSGELD) om 1060
85 31 18 17 HE GIFT THE MCCARTERS % 73 76 4 LOVE AND OTHER FAIRY TALES GIRLS NEXT DOOR
PWORLEY.E_SEAY (N.MONTGOMERY) WARNER BROS. 7-27868 TWEST (C.BLACK, A ROBERTS, B.CASON) MTM 72106
59 2 A TENDER LIE & RESTLESS HEART 9% 86 78 2 SHE DOESN'T CRY ANYMORE SHENANDOAH
— T.DUBOIS, S HENDRICKS,RESTLESS HEART (R.SHARP) RCA 87147 RHALLRBYRNE (R BYRNE, W.ROBINSON) COLUMBIA 38-07779/CBS
LDN'T LEAVE YOU IF | TRIED & RODNEY CROWELL 0 'RE GONE DAVID BALL
47 | 46 [ 30 Y Ir.grgevjn,gcnowm (R.CROWELL) COLUMBIA 38-07918/CBS 97 | ¥4 | 84 7 m‘,{&ﬂ;}?ﬂ,ﬁfm_em F.DYCUS. MWRIGHT) RCA 8636.7
N K.T. OSLIN M CHARLY MCCLAIN
48 7 13 13 MS?ED%Y(K.T.OSLIN) RCA 83887 98 8 55 7 %gAMSEETY'.M:%%gl%EEMEEL&S.LFI’.PK-MERQ!SONA)N MER%JROAWO 508-7
LE THIS UP GEORGE JONES & SHELBY LYNNE
31| 59 3 !B.FS!-IE(E!(R)IHL(IIJ)_DOBLLOOU P.OVERSTEEET) EPIC 34-08011/CBS 99 | 99 | & 7 53555,3 ?AF Ngsﬂfpgﬁg ND OF LONELINESS K"V',&AAR;’;%%?
MS ON THE WAY (MATTHEW'S SONG MICHAEL MARTIN MURPHEY * CDANIEL
@ 61 | 67 4 E 'G‘.-,fsg,l J_ES_NORMAN (M_HUMMSN) ) WARNER BROS. 7-27810 100 | 89 | 81 | 21 ?&ﬁkEgﬁRoFDAGFAEELLAPD?&eNSONG ME[E;M»ITOL 44158

O Products with the greatest airplay this week. ® Videoclip availability. e Recording industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units.
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COUNTRY SINGLES
" BY LABEL

A ranking of labels by the
number of tities they have
on the Hot Country Singles chart.

MCA (13) 17
MCA/Curb (4)
cBS 16
Columbia (12) .
Epic (4)
RCA (14)
A&M (1)
RCA/Curb (1)
WARNER BROS. (9) 13
Reprise (2) « -
Sire (1) -
warner/Curb (1) N
CAPITOL (10) 12
Capitol/Curb (2
MERCURY 8
MTM

16

# s

N S

Atlantic America (2) ..
CURB %
16TH AVENUE
ALPINE .
ANOKA :
BGM
DOOR KNOB
HIGHTONE
OAK ¥
SOUTHERN TRACKS
TRA-STAR

A

Pl gt gt it fed et et d a g )

i COUNTRY SINGLES..
—] | A HOT ™
A ranking of the top 30 country singles by sales with reference to each
S e OO ROE S title's position on the main Hot Country Singles chart.
e~
| s SALES
2 Eg TITLE ARTIST 68
| 1 1 | STREETS OF BAKERSFIELD DWIGHT YOAKAM & BUCK OWENS | 3
. . 2 2 | HONKY TONK MOON RANDY TRAVIS | 2
by Marie Ratliff
3 4 | WE BELIEVE IN HAPPY. .. EARL THOMAS CONLEY/EMMYLOU HARRIS | 1
A SALUTE TO JOE: MD Joe Ladd has spent two decades behind the 4 | 6 | ADDICTED DAN SEALS | ¢
_mlke at KIKK Houston. With radio people generally lfead.mg a nomadic ex- 5 3 OIS e (GG R o 2 HOLLY DUNN | 23
istence, it is unusual for anyone to spend 10 years spinning records at the
same station, and a 20-year stint is rare indeed. To celebrate, the manage- 6 | 8 | BLUELOVE THE O'KANES | 10
ment at KIKK last week threw a big 20th anniversary roast for Ladd, at- 7 | 7 | 1 SHOULD BE wiTH YoU TEVE WARINER | 13
tended by nearly 200 of his closest friends in the music business from all >
over the country. Joe modestly says, “I enjoyed being burned for a change; 8 | 13 | STRONG ENOUGH TO BEND TANYATUCKER | 4
it was fun.” Congratulations, Joe. 9 | 11 | RUNAWAY TRAIN ROSANNE CASH | 16
7]

IT’S A FAVORITE AT OUR STATION,” says MD Mark Lewis, WYNE 10 | 15 | BUTTON OFF MY SHIRT NS EIRERE || U
Appleton, Wis., of the Bellamy Brothers’ “Rebels Without A Clue” 11 | 10 | UNTOLD STORIES KATHY MATTEA | 5
(MCA/Curb). “It’s one of those songs that help with the baby-boomer de-
mographics—those old hippies can really relate.” Adds MD Chris Mi- [ || WGBTS SWEETHEARTS OF THE RODEO | 15
chaels, WDSY Pittsburgh: “It’s a great fall record. [It] takes you back to 13 | 3 | JOE KNOWS HOW TO LIVE EDDY RAVEN | 24
Z}?:;t:(}iﬁﬁhNo?)d 3aénd the things you used to fantasize about.” “Rebels” is 1 | 12 | money KT.OSUN | 48

Michaels is also enthusiastic about the new Shenandoah release, “Mama 15 | 13 | BOOGIE WOOGIE FIDDLE COUNTRY BLUES CHARLIE DANIELS | 21 -
Knows” (Columbla) “This record will hit home with every man who listens 16 21 IT KEEPS RIGHT ON HURTIN’ BILLY JOE ROYAL 29
to the radio—it’s a different approach, so male oriented. I think it will be a
smash.” “Mama Knows” debuts at No. 61, 17 | 9 | (DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 | 39
POTPOURRI Paul O . 4 MD 18 | 18 | DON'T GIVE CANDY TO A STRANGER LARRY BOONE | 27

: “Paul Overstreet’s record is just gorgeous,” raves
Pam Quinn, WKKQ Duluth, Minn., referring to “Love Helps Those” L CCl INTESRISTANEDICE e L BRI | 0
(MTM). “Why did they bury him so long in the middle of two other guys 20 | 24 | I DON'T HAVE FAR TO FALL SKIP EWING | 8
(SKO)?” Overstreet’s solo debut is charted at No. 59 in its second week.
- . . . 7 L 1

PD Randy Allen, WGEE Green Bay, Wis., comes up with an interesting 4| DARLENE T- GRAHAM BROWN | 1
comparison of the Sweethearts Of The Rodeo’s performance on “Blue To 22 | 25 | GONNA TAKE A LOT OR RIVER THE OAK RIDGE BOYS | —
The Bone” (Columbia). “If they were men, you'd swear they were the Ever- 2 | 17 | THE GIFT THE MCCARTERS | 45
ly Brothers—they have sgch nice, crisp harmony.” MD Duane Thomas,

KGHL Billings, Mont., reports good action on the record, as well as on a cut 24 | — | VLL LEAVE THIS WORLD LOVING YOU RICKY VAN SHELTON | 25
from their “One Time One Night” album, called “I Feel Fine.” 25 | 20 | A UITTLE BIT IN LOVE PATTY LOVELESS | 54

MD Gina Preston, WXTU Philadelphia, says they went on the Wagon- = c
eers’ “Every Step Of The Way” (A&M) very early. “It’s such a friendly — | SATURDAY NIGHT SPECIAL CONWAY TWITTY | 18
sounding song, you wish you knew the words so you could sing along with 27 | 26 | LETTER HOME THE FORESTER SISTERS | 35
them. We extended ourselves by going early on it, but it’s proving to be
very well received.” The Wagoneers are charted at No. 56. 2 | 2 | SUMMER WIND THE DESERT ROSE BAND | 12

29 | — | CHISELED IN STONE VERN GOSDIN | 33
GONGRATULATIONS to MD Randy Bruce, WEZL Charleston, 8.C., and 30 | — | ALUVEAND WELL  LARRY, STEVE, RUDY: THE GATLIN BROTHERS | 34
wife Betsy on the birth of their first child, Anne Elizabeth, who made her
debut Aug. 31. _©Copyrigr_1t 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

IF | COULD BOTTLE THIS UP (SBK Blackwood,
BMI/Larry Butler, BMI/Scarlet Moon, BMI) HL

IF | HAD A BOAT (Michael H. Goldsen, ASCAP/Lyle
Lovett, ASCAP)

IF THE SOUTH WOULDA WON (Bocephus, BMI) CPP
IF YOU AIN'T LOVIN' (YOU AIN'T LIVINY)
(Beechwood, BMI)

25 I'LL LEAVE THIS WORLD LOVING YOU (Tree, BMI)

64 | CAN LOVE YOU (Irving, BMI) CPP 53 | JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI) 49
) 47 1 COULDN'T LEAVE YOU IF | TRIED (Coolwell, ASCAP) HL
HL 31 | KNOW HOW HE FEELS (Maypop, BMI/Alabama b}
9 ADDICTED (Blue Gate, ASCAP/C.MWheeler, 8 | DON'T HAVE FAR TO FALL (Acuff-Rose, BMI/Golden Band, BMI)
ASCAP/Bughouse, ASCAP/Bug Music) CPP Reed, ASCAP) CPP 131 SHOULD BE WITH YOU (Steve Wariner, BMI) %
34 ALIVE AND WELL (Kristoshua, BMI) 6 ) GO TO PIECES (Molehole, BMI/Bug, BMi/Rightsong, 75 | WANTA WAKE UP WITH YOU (Ben Peters, BMI) 3
&AM | CRAIY? (Statler Brothers, BMI) CPP BMI) HL 32| WISH THAT | COULD FALL IN LOVE TODAY
10 BLUE LOVE (Cross Keys, ASCAP) HL ! 68 | GUESS | JUST MISSED YOU (Rick Hall, ASCAP) (Beechwood, BMI)
5 ié'c’ip'/?.ffaic”iéiﬁﬁiﬁ Keys, ASCAP/Jack & Bill, 70 | HAVE YOU (Warner-Tamerlane, BMI/Believus Or Not, 84 I'D THROW IT ALL AWAY (McConkey, SESAC/Borcha,
82 BLUEST EYES IN TEXAS (W, ASCAP/Uncle Beave, ASCAP/Screen Gems-EMI, BMI) SESAC/Tomofame, SESAC) 3
ASCAP/Warner-Tamerlane, BMI/Bunch Of Guys, BM{) -
WEBM n
21 BOOGIE WOOGIE FIDDLE COUNTRY BLUES (Miss
HOT COUNTRY SINGLES ACTION| .
51 BOXCAR 109 (Mopage, BMI/Warner-Elektra-Asylum, Dlo OST D D
BMI/Silverline, BM1)
93 BRAND NEW WHISKEY (Forest Hills, BMI/Biue Day, RA M ADDE 5
BMI) . BRONZE/
6 BUTTON OFF MY SHIRT (Almo, ASCAP/Quince, GOLD SILVER  SECONDARY TOTAL TOTAL %
ASCAP;/Chappell, ASCAP /Rondor Music/Good Single ADDS ADDS ADDS DDS ON 54
ud., PRS) HL/CPP 29 REPORTERS 60 REPORTERS 67 REPORTERS 156 REPORTERS 5
69 CAJUN BABY (Acuff-Rose, BMI) CPP MAMA KNOWS n
92 CHEVY VAN (Captain Crystal, BMI/Legibus, SHENANDOAH coLumsia 5 11 25 41 46 %
BM1/Lowery, BMI) CPP A TENDER LIE
& g;;';m I RS D RESTLESS HEART rca 4 15 20 39 91 o
76 CLEAN LIVIN' FOLK (Door Knob, BMI) MY BABY'S GONE 5
11 DARLENE (Acuff-Rose, BMI/Milene, ASCAP/It's On SAWYER BROWN capiToL/CurB 2 11 26 39 a4
Hold, ASCAP) CPP LONG SHOT o
20 DESPERATELY (Cross Keys, ASCAP) HL
39 (DO YOU LOVE ME) JUST SAY YES (Little Big Town, BAILLIE AND THE BOYS Rca 1 9 24 34 38 65
BMI/American Made, BMI/Oid Wolf, BMi/Corey Rock, LOVE HELPS THOSE 8l
ASCAP/Wee B, ASCAP) PAUL OVERSTREET mt™m 4 9 17 30 47 7
: DONT cL&sz YOUR EYES (Jack & Bill, ASCAP) HL SPANISH EYES
DON'T GIVE CANDY TO A STRANGER (Uncle Artie,
ASCAP/Goldiine, ASCAPSilverline, BMI) CPP WILLIE NELSON coLumsia 3 11 13 27 61 o
63 DON'T SAY IT WITH DIAMONDS (SAY IT WITH LOVE) | KNOW HOW HE FEELS 8
(Tree, BMI/Seworl, BMI) REBA MCENTIRE mca 9 8 9 26 137
56 EVERY STEP OF THE WAY (Hollywood Avenue, BMI) "
52 FLYING ON YOUR OWN (Big Pond, PROCAN) !Eﬁ: :v?:l’.rtg :c(:T"'NG‘ t 1 9 16 26 105
45 THE GIFT (Diamond Dog, ASCAP/Love This Town, a
ASCAP) THAT OLD WHEEL 5
77 GIVE A LITTLE LOVE (lrving, BMI) CPP J.CASH/H.WILLIAMS, JR. MERCURY 4 6 15 25 51
Y g"'l‘/"\: TAKE R LO7 0F RIVER (Reynsong, IF YOU AIN'T LOVIN'. ... 100
MI/Wrensong, ASCAP)
79 HEART (MCA, ASCAP/Don Schiitz, ASCAP/Screen GEORGE STRAIT mca 8 10 6 24 129
Gems-EMI, BMI/Scarlet Moon, BMI) Radio Most Added is a weekly national compilation of the ten records most added to the playlists 38
83 THE HOME TEAM (Muhlenberg, BMI/OId Friends, of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- P
BMI) cally as changes are made, or is available by sending a self-addressed stamped envelope to: 16
2 HONKY TONK MOON (Hannah Rhodes, BMI) Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 18
57 HOW MUCH IS IT WORTH TO LIVE IN LA. (Waylon
Jennings, BMI/Tom Collins, BMi/Murrah, BMI)

HL

IT KEEPS RIGHT ON HURTIN' (Ridge, BMI)

IT'S YOU AGAIN (Tree, BMI/Pacific Island, BMI)
HL/CPP

{'VE BEEN LOOKIN' (Unami, ASCAP/Jeftwho,
ASCAP/Bughouse, ASCAP) CPP

JOE KNOWS HOW TO LIVE (Good Single,
ASCAP/Irving, BMI/WB, ASCAP/Two Sons,
ASCAP/Tree, BMI) HL/CPP

LETTER HOME (Moon & Stars, BMI/Screen Gems-EMI,
BMI)

LIGHT YEARS (White Oak, ASCAP)

A LITTLE BIT N LOVE (Goldline, ASCAP)

LOCK, STOCK AND TEARDROPS (Tres, BMI) HL
LONG SHOT (Don Schiitz, ASCAP/Irving, BMI)
LOVE AND OTHER FAIRY TALES (Chappel,
ASCAP/Serenity Manor, ASCAP/Chriswald,
ASCAP/Hopi Sound, ASCAP/Buzz Cason, ASCAP) HL
LOVE HELPS THOSE (Scarlet Moon, BMI)

MAMA KNOWS (SBK April, ASCAP/Music City,
ASCAP/Millhouse, BMI)

MONEY (Wooden Wonder, SESAC) HL

MY BABY'S GONE (SBK Blackwood, BMI/Dennis
Linde, BMI)

NEW RIVER (Dale Morris, BMI)

NEW SHADE OF BLUE (Long Tooth, BMI/Endless
Frogs, ASCAP)

NOBODY'S ANGEL (Warner-Tamerlane, BMI/Babbling
Brook, BMI/Rumble Seat, BMI)

NOT A NIGHT GOES BY (MCA, ASCAP/Diamond
House, ASCAP/Bright Sky, ASCAP)

OH JENNY (Diamond Dog, ASCAP/Love This Town,
ASCAP/Song Auction, ASCAP/Sheddhouse, ASCAP) HL
THE OTHER GUY (American Ragtime, BMI)
PILGRIMS ON THE WAY (MATTHEW'S SONG) (Many
Hats, ASCAP)

REAL GOOD FEEL GOOO SONG (Of Music,
ASCAP/King Coal, ASCAP/Jack & Bill, ASCAP/Rebel
Heart, ASCAP) HL

REBELS WITHOUT A CLUE (Bellamy Bros., ASCAP) '
THE ROGUE (Mighty Nice, BMI/Hat Band, BMI)
RUNAWAY TRAIN (Bugie, BMi/Bug, BMI) HL
SATURDAY NIGHT SPECIAL (Jobete, ASCAP/Major
Bob, BMI) CPP

L

SEALED WITH A KISS (Post, ASCAP)
SHE DOESN'T CRY ANYMORE (Rick Hall,
ASCAP/Alabama Band, BMI) WBM

85 SHINE A LIGHT ON A LIE (Famous, ASCAP/Blue

28 8

4

]

n

97

Moon, ASCAP/Randy Howard, ASCAP/Bull's Creek,
BMI) CPP

SOMETIMES SHE FEELS LIKE A MAN (Wildcountry,
BMI/Lawyer's Daughter, BMI) CPP

SPANISH EYES (Screen Gems-EMI, BMI)

(SPEED OF) THE SOUND OF LONELINESS (Big Ears,
ASCAP/Bruised Orange, ASCAP/Bughouse, ASCAP)
STREETS OF BAKERSFIELD (Tree, BMI) HL

STRONG ENOUGH TO BEND (Uncle Artie, ASCAP/Don
Schlitz, ASCAP) HL/CPP

SUMMER WIND (Bar None, BMI/Bug, BM!)
SUSPICION (Elvis Presley, BMI/Rightsong, BMI) HL
SWEET LIFE (Web 1V, BMI/Paul & Jonathan,
BMI/Chappell, ASCAP/Tanta, ASCAP) HL

TEAR STAINED LETTER (Island, BMI)

A TENDER LIE (With Any Luck, BMI)

THAT OLD WHEEL (Do-Tel, ASCAP)

THAT'S THAT (Lawyer's Daughter, BMI) CPP
THAT'S WHAT YOUR LOVE DOES TO ME (Terrace,
ASCAP/Cross Keys, ASCAP/Tree, BMI) HL/CPP
UNDER THE BOARDWALK (Alley, BMI/Trio, BMI) HL
UNTOLD STORIES (White Sheep, ASCAP/Colgems.
EMI, ASCAP)

WE BELIEVE IN HAPPY ENDINGS (Jack & Bili,
ASCAP) HL

WE NEED TO BE LOCKED AWAY (Millhouse, BMI) HL
WE NEVER TOUCH AT ALL (Tree, BMI) HL

WHAT DO YOU WANT FROM ME THIS TIME (Uncle
Artie, ASCAP/Lawyer's Daughter, BMI) CPP

WHEN YOU PUT YOUR HEART IN IT (Lawley,
BMI/Scramblers Knob, ASCAP/WB, ASCAP/Le Mango,
ASCAP)

WHEN YOU SAY NOTHING AT ALL (Screen Gems-EMI,
BMI/Scariet Moon, BMi/MCA, ASCAP/Don Schlitz,
ASCAP) HL

WHERE WERE YOU WHEN | WAS BLUE (In Concert,
BMI)

YOU BLOSSOM ME (Eufaula, BMI)

YOU CAN'T FALL IN LOVE WHEN YOU'RE CRYIN'
(Duchess, ASCAP/Hall-Clement, BMI) HL

YOU GO, YOU'RE GONE (Hayes Court, BMI/Low
Country, BMI/Wrightchild, BMI/Musicor, SESAC/Fast
Ball)

al

SHEET MUSIC AGENTS
re listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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"NASHVILLE The third annual
tribute concert to Gram Parsons
and Clarence White will be held at

' the Cannery nightclub here Satur-

day (1).

“~ Scheduled to perform are Arlo
Guthrie, Michael Clarke, Carlene
Carter, Keith Christopher, Doug

Dillard, Sid Griffin, Joe Sun, Steve
Young, Marty Stuart, Jody Ma-

- phis, Barry & Holly Tashian,

Freddy Weller, and Swampwater.

5

Artists Gather To Offer
Tribute To Parsons, White

The event, established to honor
the late country/rock pioneers, is
being staged by producer/steel
guitarist/music critic Argyle Bell.

Tickets are available from Tick-
etmaster or can be purchased di-
rectly for $10 each plus $1 for
postage and handling, from Ely-
gra Music Group, Suite 23, 913
20th Ave. S., Nashville, Tenn.
37212,

FOR WEEK ENDING OCTOBER 1, 1988

Billboard.

Travis Tops Int’l Music Poll
Award Winners Named In U.K.

NASHVILLE Randy Travis was
named international male solo art-
ist in the Country Music Round-Up
International Popularity Awards
poll, results of which were an-
nounced at Britain's Peterborough
Country Music Festival, Aug. 26.
Nanci Griffith won the interna-
tional female solo prize.

The other international award
winners were the Judds (best duo),
the Moody Brothers (best trio),
Highway 101 (best group), Sweet-
hearts Of The Rodeo (most promis-

ing act), and “Always And Forev-
er” by Randy Travis (best album).

British winners were Raymond
Froggatt (best male solo), Philo-
mena Begley (best female solo),
Jolene & Barry (best duo), Manson
Grant & the Dynamos (best trio),
Colorado (best group), Medicine
Bow (most promising act), “Exclu-
sive”’ by Colorado (best album),
Howard Bowles (best local radio
country DJ), and Michael Clerkin
(publisher’s award).

MTM MUSIC BOOTS 3

(Continued from page 34)

label would confirm or deny this.
Capitol Records distributes MTM
product. So far this year, only two al-
bums have been released: Holly
Dunn’s “Across The Rio Grande” and
Becky Hobbs” “All Keyed Up.”

The dismissed employees are Paula
Anderson, director of postproduction
and distribution; Tim McFadden, cre-
ative director of publishing; and
Mark Renz, publicist. Garrett Ber-
nard, assistant to the national direc-
tor of promotion, resigned. All are
slated to be out by the end of Septem-
ber. EDWARD MORRIS

®©Copyright 1988, Billboard Publications, Inc.
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. . £ % Compiled ;v;:)dmozerjgtt(i;);glalseasrcg::otxsretail store . y o %
218 |5|¢ | Armst _ TITLE 2| | £ | ¢ | ARTST TITLE
= S o £ LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* - S|~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
F o *% NO.1 * . 39 |42 | 35 | 35 | PATTY LOVELESS mcaa2092 (CD) IF MY HEART HAD WINDOWS
@ 1 1 RANDY TliAVIS A WARNER BROS. 25738 (8.98) (CD) 6 weeks at No. One oLb8Xx10 40 | 40 | 46 4 ASLEEP AT THE WHEEL epic 44213/CBS (CD) WESTERN STANDARD TIME
2 2 2 6 THE JUDDS RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS a1 38 | 37 | 136 | ALABAMA A RCAAHLL1-7170 (8.98) (CD) GREATEST HITS
3| 3 | 4| 6 | DWIGHT YOAKAM tros @s o) BUENAS NOCHES FROM A LONELY ROOM 4 | 41| 41 | 27 | JOELSONNIER Rca 63741 (8.98) (CD) COME ON JOE
4 47 3 12 HANK WILLIAMS, JR. @ wARNER/CURB 25725/WARNER BROS. (8.98) (CD) WILD STREAK @ 4 | — 2 T. GRAHAM BROWN CAPITOL 48621 (8.98) (CD) COME AS YOU WERE
@ 5~ 7 6 RESTLESS HEART Rca 8317-1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN nj|— 2 THE DESERT ROSE BAND MCA/CURB 42169/MCA (8.98) (CD) RUNNING
6 64 § 82 RICKY VAN SHELTON @ coLumBia 40602/CBS (CD) WILD EYED DREAM 45 47 43 | 12 THE MCCARTERS waRNER BROS. 25737 (8.98) (CD) THE GIFT
@ 8 8 9 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON a | 46 | 42 6 KIM CARNES mca 42200 (8.98) (CD) VIEW FROM THE HOUSE
8 1. 6 20 | REBA MCENTIRE mca 42134 (8.98) (CD) REBA 47 | 39| 36 | 42 MERLE HAGGARD epic 40986/CBS (CD) CHILL FACTOR
9 9 9 27 GEORGE STRAIT @ mca42114(8.98) (CD) IF YOU AIN'T LOVIN’ YOU AIN'T LIVIN' 48 45 40 24 THE O'KANES CoLUMBIA 44066/CBS (CD) TIRED OF THE RUNNIN'
10 [ 10 |=0 | 71 RANDY TRAVIS A3 waRNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 49 | 48 | 48 | 19 | SKIP EWING Mmca 42128 (8.98) (CD) THE COAST OF COLORADO
11 11 117} 20 | K.D.LANG SIRE 257 24/WARNER BROS. (8.98) (CD) SHADOWLAND 50 | 44 | 44| 95 RESTLESS HEART @ Rca 5648 (8.98) (CD) WHEELS
@ 15 | 23 5 TANYA TUCKER CAPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND 51 49 | & 59 THE STATLER BROTHERS MeRCURY 832 404-1 (CD) MAPLE STREET MEMORIES
13 | 13 | 14 | 62 | ROSANNE CASH coLumia40777/CBS (cD) KING'S RECORD SHOP 52 52 | 49 | 203 | HANKWILLIAMS, JR.A ©08) <) GREATEST HITS, VOLUME |
14 144 12 22 RODNEY CROWELL coLumBIA 44076/CBS (CD) DIAMONDS & DIRT 53 53 55 [ 73 DWIGHT YOAKAM @ REPRISE 2556 7-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE
@ 17 | 19 5 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 1012 @ 68 | 63 | 16 | LARRY BOONE MERCURY 834 3771 (CD) LARRY BOONE
16 | 12 | 13 | 16 | ALABAMA @ rca6825-R(9.98) (CD) ALABAMA LIVE 5 | 574#|,50 | 12 | RONNIE MCDOWELL cure 10602 (8.98) (D) I'M STILL MISSING YOU
17 16 16 43 BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 56 62 | 64 86 HANK WILLIAMS, JR. @ WARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE”"
28 | — 2 K.T. OSLIN RcA 8369 (8.98) (CD) THIS WOMAN 57 | 55 | 51 10 MEL MCDANIEL capiToL 48058 (8.98) (CD) NOW YOU'RE TALKIN'
AP 2 | 18 . 15 | KEITH WHITLEY Rrca 6494-1 (8.98) (CD) DON'T CLOSE YOUR EYES 58 | 58 | 68+| 42 | DAN SEALS cariToL 48308 (8.98) (CD) THE BEST
20| 201{ 2 | 34 VERN GOSDIN CoLUMBIA 40982/CBS (CD) CHISELED IN STONE 5 | 60.|-52 7 RAY STEVENS mca 42172(8.98) | NEVER MADE A RECORD | DIDN'T LIKE
21 | 19 |#22 | 119 [ RANDY TRAVIS A2 waRNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE *73 62 29 EDDY RAVEN RCa 6815-1 (8.98) (CD) BEST OF EDDY RAVEN
22 | 18 | 15 | 61 | K.T.OSLIN @ Rcas924-1(8.98) (CD) 80'S LADIES 61 | 56 [ 61 [ 63 | HIGHWAY 101 wARNERBROS. 25608-1 (8.98) (CD) HIGHWAY 101
@ 43 |72 3 THE OAK RIDGE BOYS mMca 42205 (8.98) (CD) MONONGAHELA 62 | 69 [ 59 [ 527 | WILLIE NELSON A3 COLUMBIA FC 35305/CBS (CD) STARDUST
2|22 19 | SWEETHEARTS OF THE RODEO coLumsia 40614/CBS (CD) ONE TIME, ONE NIGHT 63 |63 | — 2 CRYSTAL GAYLE WARNER BROS. 25706 (8.98) (CD) NOBODY'S ANGEL
r- I A< B Y 53 GEORGE STRAIT A mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 64 | 50 | 45 | 26 MICHAEL MARTIN MURPHEY waRNER BROS. 25644 (8.98) (CD) RIVER OF TIME
2% | 25.( 26 | 45 | KATHY MATTEA MERCURY 832 793-1 (CD) UNTASTED HONEY 6 | 66 | 5 | 28 | MOE BANDY curs 10600 NO REGRETS
27 | 24 | 25 | 25 | STEVE WARINER mca 42130 (8.98) (CD) | SHOULD BE WITH YOU 66 | 59 | §7 | 50 | ALABAMA A Rca6495-1(8.98) (CD) JUST US
28 ]2 |27 62 HANK WILLIAMS, JR. A WARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 67 | 67 ] — | 59 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
29 31 28 3 REBA MCENTIRE ® mca 5979 (8.98) (CD) GREATEST HITS 68 12 54 23 EDDIE RABBITT RCa 6373 (8.98) (CD) | WANNA DANCE WITH YOU
30 | 29 ['29| 16 BECKY HOBBS mMTMD1 71067 (8.98) (CD) ALL KEYED uP 69 61 | 58 21 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO
@ 341 32 12 SOQUTHERN PACIFIC WARNER BROS. 25609 (8.98) (CD) ZUMA 70 64 65 5 JANIE FRICKIE coLuMBIA 44143/CBS (CD) SADDLE THE WIND
32 [ 30 ] 31 | 9 | HOLLYDUNN MM 71070¢8.98) (CD) ACROSS THE RIO GRANDE @ RE-ENTRY T e GUITARS, CADILLACS, ETC., ETC.
3|2 24 25 RICKY SKAGGS eric 40623/CBS (CD) COMIN' HOME TO STAY 72 | 65 | 60 | 26 CONWAY TWITTY mCa 42115 (8.98) (CD) STILL IN YOUR DREAMS
34 32 30 8 THE FORESTER SISTERS WARNER BROS. 25746 (8.98) (CD) SINCERELY 73 74 7 158 | ALABAMA A2 RCA AHL1-4939 (8.98) (CD) ROLL ON
35 | 36| 34| 3B LYLE LOVETT MCA/CURB 42028/MCA (CD) PONTIAC 4 |5 53 | 84 | THE JUDDS A RCA/CURB5916-1/RCA (8.98) (CD) HEART LAND
36 [ 35§ 33 10 MARIE OSMOND CAPITOL/CURB 48968/CAPITOL (8.98) (CD) ALL IN LOVE 7% | 70 | 70 | 50 DAVID LYNN JONES MERCURY 832 518-1 HARD TIMES ON EASY STREET
3 | 3 | 38 | 16 | LEEGREENWOOD mca42167 898) (D) THISISMY COUNTRY | ("™ albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
B | % | ® | 5 | NTTYGRITTY DIRT BAND wamernaros 72 030 o WORKIN BAND | Ccaton o sns o 500000 k. A A cebcaton o sk f L il it o o
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by Is Horowitz

TELDEC TIE IMPLEMENTED: WEA is taking over
domestic distribution of the large Teldec catalog some-
what earlier than originally expected and is gearing up
for a major marketing effort to accommodate a bur-
geoning recording program by the venerable German la-
bel. Koch Import Service, which had contracted to han-
dle the line before WEA purchased Teldec, last week
shipped all its Teldec inventory to WEA.

Teldec, which has about 700 CDs in its active catalog,
has stepped up its annual production schedule to more
than 60 new titles in 1989, according to Wolfgang
Mohr, director of A&R and production. In addition to
continuing its traditional emphasis on chamber works
and its early music through the Alte Werke division, the
label is pumping new resources into large orchestral
projects to be recorded in the U.S. as well as Europe.

More work will be done with the Cleveland Orchestra
under Christoph von Dohnanyi, says Mohr, and it is
likely that other domestic orchestras will be signed be-
fore long. “The intention is there,” says Mohr.

Eliahu Inbal will be completing his Bruckner cycle
with the Frankfurt Radio Symphony; Kurt Masur will
be doing more Mendelssohn and Tchaikovsky with the
Gewandhaus Orchestra.

It’s a far cry from the days when the partnership be-
tween Teldec and English Decca called for the bulk of
orchestral material to come from the British firm.

Teldec has finally completed its historic cycle of the
Bach Church Cantatas, with all 199 now released or in
the can. With the release next fall of volume 45 in the
series, all will be available, says Mohr. While some of
the secular cantatas have been recorded, Teldec has no
intention of recording them all, he says. About half the

church cycle has been made available on CD; the rest
are in the process of heing transferred.

Among other upcoming projects cited by Mohr are a
series of Haydn masses with the Concentus Musicus un-
der Nikolaus Harnoncourt; a new recording of “Don
Giovanni,” the fifth in a series of Mozart operas; and
several concerto recordings featuring violinist Thomas
Zehetmair.

Teldec’s budget line, I Love Classics, will be bolstered
by 10 new titles during the fall, and that price category
will also encompass multidisk box sets, says Mohr. He
points to two volumes totaling 11 CDs and containing
the complete Haydn Piano Sonatas. Other multidisk sets
coming up include the complete Beethoven Piano Varia-
tions (five CDs), the Mozart Piano Concertos (10 CDs),
and the Harnoncourt Monteverdi operas (six CDs).

Among Teldec’s new artist signings, Mohr notes, are

FOR WEEK ENDING OCTOBER 1, 1988

Billooard.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical.
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

TOPCL ASSICAL ALBUMS..

WEA gets an early start
on Teldec marketing push

Soviet pianist Elisabeth Leonskaya, the Trio Fon-
tenay, and the piano duo Pekinel.

PASSING NOTES: Koch Import, with the Teldec line
no longer in its marketing arsenal, takes over Chandos
and Orfeo, formerly distributed by Harmonia Mundi
USA ... Nancy Perloff has left Delos Records, where
she handled press and internal writing duties.

Andre Watts has won this year’s Avery Fisher Prize.
The prize, worth $25,000, is administered by Lincoln
Center for the Performing Arts ... Philips grabbed a
promotional three-bagger by winning Liszt Grand Prix
for all three of the composer’s “Annees De Pelerin-
ages.” Alfred Brendel will pick up awards for his re-
cordings of the first two, and Zoltan Kocsis is a winner
for his disking of the third “Annee.” The ceremonies will
take place Oct. 22 in Budapest, Hungary ... A Liszt al-
bum featuring the B Minor Sonata is Daniel Baren-
boim’s first piano recording for Erato.

Gospel
|EGTHRN

by Bob Darden

ONE OF THE NICEST TRENDS is gospel music these
days is the cross-fertilization of gospel and country art-
ists. Benson artist Larnelle Harris, for instance, was
recently in the studio with Warner Bros.’ the Forrester
Sisters, who were laying vocal tracks for their upcom-
ing album and asked Harris to sing on “Amazing
Grace.” Going the other way, the Judds sang on Don
Potter’s most recent Myrrh release—which just hap-
pens to be one of the year’s best.

Speaking of Harris—who was recently named alum-
nus of the month by Western Kentucky Univ.—it looks
like his “Larnelle Christmas” album will be one of the
few new Christmas albums in the gospel marketplace.
Reunion’s successful Prism series will have the other
major Yule release.

One last crossover note: Reunion/Warner Bros. act
Take 6 joined Benson artist Dino recently to record a
couple of tracks on his next album. Piano wizard Dino
usually records instrumental albums, but he uses the a
cappella brilliance of Take 6 on “Solfeggieto” and “Turn
Your Eyes Upon Jesus.”

DEBBY BOONE IS WINDING down her third tour as
Maria in “The Sound Of Music”’—this time in Japan. Her
fellow Benson/Lamb & Lion recording artist (and fa-
ther) Pat Boone recently served as the host of The
Nashville Network’s “Wish You Were Here” series.
The ageless Pat Boone has two new projects out, “Pat
Boone’s Favorite Bible Stories” and “20 Hymns Featur-
ing Pat Boone.”

A couple of notes on Amy Grant’s tour in support of
“Lead Me On”: Each concert will feature a special pre-
sentation by Grant to Habitat for Humanity Internation-

al, a nonprofit organization dedicated to eliminating sub-
standard housing. Grant is a longtime supporter of Hab-
itat. The official sponsor of the tour is Tretorn, a
manufacturer of athletic and casual footwear. “Lead Me
On” is rapidly approaching platinum status for Myrrh.

Word’s Sandi Patti has been in the news as well. The
four-time Grammy winner sang her famous version of
“The Star-Spangled Banner” for George Bush and run-
ning mate Dan Quayle during Quayle’s hometown nomi-
nation celebration Aug. 19. Four days earlier, she’'d sung
at the opening ceremonies of the Republican National
Convention at the request of President Reagan.

Word comedian Mike Warnke was recently honored
by both the state of Tennessee and the city of Nashville
for his work in combating drug abuse and the occult.
Then, at a Christian Bookseller’s Assn. meet, the mayor
of Dallas presented him with similar honors.

What a treat to hear the new release from the Con-
solers on Atlanta International Records. “Jesus, I

Gospel, country acts make
beautiful music together

Love You” is the 50th album in the Consolers’ 37-year

recording career in traditional gospel music.

Phil Keaggy’'s long-awaited first release for Myrrh
Records, “Phil Keaggy And Sunday’s Child,” features a
spectacular quartet on the tune ‘“Ain’t Got No'’:
Keaggy, Randy Stonehill, producer Lynn Nichols, and
Russ Taff. Longtime friends Keaggy and Stonehill will
tour together this fall.

Congratulations to Walt and Lori Quinn on the arriv-
al of their second child, Conner Gunn Quinn. Walt Quinn
is co-owner with Kim Kibble of the Nashville-based pub-
lic relations and management firm Avant Garde; Lori
Quinn is head marketing honcho at Thomas Nelson Pub-
lishing in Nashville.

Finally, in a recent column on Terry Talbot, I failed to
mention that Stacy O’Brien had written Talbot’s hit
“Stronger Than All Of These.”

=
o Compiled from a national sample of retail store sales reports.
ol X
519z
= v | ©
2 |3 |g|TME ARTIST
T |« | | LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 &«
1 1115 THE MOVIES GO TO THE OPERA  ANGEL CDM-69596 (CD) 6 weeks at No. One
VARIOUS ARTISTS
——
2 |22 BAROQUE MUSIC FOR TRUMPETS  css mKk-42478 (CD)
WYNTON MARSALIS
3 3|13 WAGNER: THE “RING"” WITHOUT WORDS  TELARC CD-80154 (CD)
BERLIN PHILHARMONIC (MAAZEL)
4 4129 MENDELSSOHN: VIOLIN CONCERTO  ANGEL CDC-49276 (CD)
NADJA SALERNO-SONNENBERG
5 5|21 BRAHMS: DOUBLE CONCERTO  CBs MK-42387 (CD)
ISAAC STERN, YO-YO MA
6 6 |99 HOROWITZ IN MOSCOW  0G 419.499 (CD)
VLADIMIR HOROWITZ
7 luls MAHLER: SYMPHONY NO. 2 0g 423-395 (CD)
NEW YORK PHILHARMONIC (BERNSTEIN)
8 7 |43 HOROWITZ PLAYS MOZART  0G 423-287 (CD)
VLADIMIR HOROWITZ
9 8 |1 VIVALDI: THE FOUR SEASONS  CBS MDK-24644 (CD)
ST. PAUL CHAMBER ORCHESTRA (ZUKERMAN)
10 [10i11 SCHUMANN: CELLO CONCERTO  c8s MK-42663 (CD)
YO-YO MA
11 |12 | 25 BEETHOVEN: SYMPHONY NO. 9  anGEL COC-49221 (CD)
LONDON CLASSICAL PLAYERS (NORRINGTON)
12 9|13 HOLST: THE PLANETS  n~MBUS NI5117 (CD)
PHILHARMONIA ORCHESTRA (BOUGHTON)
13 113/11 HINDEMITH: MATHIS DER MALER  LONDON 421-523/POLYGRAM (CD)
SAN FRANCISCO SYMPHONY (BLOMSTEDT)
14 |19 3 BERNSTEIN: MASS  cBS M2k-44593 (CD)
LEONARD BERNSTEIN
15 |21] 5 TELARC SAMPLER 5  TELARC CD-80005 (CD)
VARIOUS ARTISTS
16 | 14|27 CHOPIN: SELECTIONS FROM THE COLLECTION grca 7725-RG (CD)
ARTHUR RUBINSTEIN
17 | 15| 33 | VERDE: REQUIEM  TeLARC CD-80152 (CD)
DUNN, CURRY, HADLEY, PLISHKA (SHAW)
18 18117 BEETHOVEN: SYMPHONY NO. 6  niMBUS NI-5099 (CD)
HANOVER BAND
MAHLER: SYMPHONY NO. 5 0G 423-608 (CD)
19 |NEWD VIENNA PHILHARMONIC (BERNSTEIN)
20 | 21| 3 BERLIOZ: LA MARSEILLAISE  TELARC CD-80164 (CD)
BALTIMORE SYMPHONY (ZINMAN)
21 | 16|31 THE ACADEMY PLAYS OPERA  ANGEL CDC-49552 (CD)
ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINER)
22 23l DVORAK: PIANO TRIOS  cBs MKk-44527 (CD)
EMANUEL AX, YOUNG UCK KIM, YO-YO MA
23 (17121 HOLST: THE PLANETS  PHILIPS 420-177 (CD)
BOSTON POPS (WILLIAMS)
28 |29 NIELSEN: SYMPHONIES 4 & 5  LONDON 421-524/POLYGRAM (CD)
SAN FRANCISCO SYMPHONY (BLOMSTEDT)
TCHAIKOVSKY: 1812 OVERTURE  PRO ARTE CDD-409 (CD)
25 |NEWD DALLAS SYMPHONY (MATA)
TOP CROSSOVER ALBUMS
* % NO. 1 &%
1 2|9 JAMES GALWAY'S GREATEST HITS Rca 7778-RC (CD) 1 week at No. One
JAMES GALWAY
—
2 l10l3 THE SOUND OF MUSIC  TELARC CD-80162 (CD)
VON STADE, CINCINNATI POPS (KUNZEL)
3 1|31 BEETHOVEN OR BUST  TELARC CD-80153 (CD)
DON DORSEY
4 517 THE BERNSTEIN SONGBOOK  cBS Mk-44760 (CD)
VARIOUS ARTISTS
5 313 THE SCARLATTI DIALOGUES  cBS MK-44519 (CD)
BOB JAMES
6 4|45 BY REQUEST ... THE BEST OF JOHN WILLIAMS  pHiLiPs 420-178 (CD)
BOSTON POPS (WILLIAMS)
7 6 |37 HOLLYWOOD'S GREATEST HITS  TELARC CD-80168 (CD)
CINCINNATI POPS (KUNZEL)
BERNSTEIN 70 G 427.042 (cD)
8 |NEW) LEONARD BERNSTEIN
9 7111 BOLLING'S GREATEST HITS  cBS MK-44608 (CD)
ey CLAUDE BOLLING
10 |87 AMERICAN JUBILEE  TELARC CD-80144 (CD)
CINCINNAT! POPS (KUNZEL)
11 {9 |27 THE JAZZ ALBUM  ANGEL COC-47991 (CD)
LONDON SINFONIETTA (RATTLE)
12 1129 FLAMENCO GUITAR  NIMBUS NI-5093 (CD)
PACO PENA
13 [12] 5 THE BEATLES CONNECTION  aANGEL CDC-49556 (CD)
THE KING'S SINGERS
14 |14 45 VOLARE  LONDON 421.052/POLYGRAM (CD)
LUCIANO PAVAROTTI (MANCINI)
FROM LONDON WITH LOVE  prO ARTE CDD-407 (CD)
15 INEWD LONDON SYMPHONY (CACAVAS)

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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BILLBOARD SPOTLIGHTS
H E ORLD F

LASSICAL 'TNIC

n 1988 the classical music industry has been alive, well and
thriving—and its growth continues! BILLBOARD’S annual Spot-
light will feature in-depth investigation and reporting of the STATE
OF CLASSICAL °88,

The influence of CD, DAT and HARDWARE on repertoire

and recording

The STARS of '88, and the young COMPOSERS who e

revitalizing the industry
Surveys of the major and independent LABELS—with high-

lights and developments of the year

and their formalas

Profiles of the top-rated RADIO stations

for success
RETAILING trends and tips

...and much more

November 12
October 18

Call now
for ad details. . .and be part of BJLLBOARI'S WORLD OF CLASSI-
CALMUSIC!

NEW YORK Norm Berkowitz (212) 536-5016, Ken
Karp (212) 536-5017; LOS ANGELES Christine Matuchek (213)
273-7040. LONDON Tony Evans 44-1-439-9411; AMSTERDAM
Ron Betist 31-20-662-84-83

ETAILING
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Managers Convention Emphasizes Growth Plans

Wherehouse Looks To The Future

BY EARL PAIGE

LOS ANGELES Wherehouse En-
tertainment is on a roll.

That’s the word from each of the
chain’s executives who spoke dur-
ing a Sept. 12-15 conclave at the
Stouffer Concourse Hotel.

While there was immediate ack-
nowledgement that the chain has
gone through recent tumultuous
change, the whole mood of the gath-
ering—Wherehouse’s first manag-
er convention in its 18-year his-
tory—was that of making a fresh
start, as suggested by the conven-
tion’s racetrack theme, ‘“‘Starting
Line For ’89.”

In fact, Scott Young—who is only
in his sixth month as president/
chief operating officer and has been
with the firm just 18 months—
sought to put a different spin on all
the changes.

Young said that even if there had
been no ownership struggle and no
subsequent change in ownership,
the changes taking place would still
make sense. “I'm not sure we would
have done any differently [or] made
any [fewer] changes,” he told his
audience.

Although he reviewed the turbu-
lent period that started a year ago
and ended in April with the exit of
longtime president/CEO Lou
Kwiker (Billboard, April 2), Young
clearly focused on the future.

The new direction for Where-
house, outlined repeatedly at the
gathering, will be formed from the

combination of two closely related
thrusts: the recognition of talent at
the store and district levels and a
determination to merchandise the
web’s 217 stores more individually.

The combined move away from
both an intensely centralized man-
agement style and a generalized
corporate marketing direction was
highlighted during the opening ad-

“This will not be
a chain that is
run centrally’

dress. Barbara La Bar, VP of store
operations, said, ““A year ago our
management went away by them-
selves to Phoenix (Ariz.). This year
we've come to you.”

After La Bar, a 15-year veteran,
introduced him, Young said, “This
will not be a chain that is run cen-
trally—it’s not going to be homoge-
nized milk.”

Ralph King, VP of marketing,
highlighted another theme, empha-
sizing Wherehouse’s diversification
and market position. King boasted
about the chain’s computer soft-
ware and blank-tape sales and said,
“In video rental, we're the largest in
the history of the industry. No one
else is even close.”

Both Young and King praised
Wherehouse’s recent performance
and its determination to continue as
the dominant chain on the West

Coast.

Young said, “Our music vendors
tell us we are the second in terms of
increased 1988 billing, second to
Trans World [Music],” which, he
pointed out, has benefited from add-
ing a vast number of new or ac-
quired stores, compared with the
relatively few units that Where-
house has gained in the last year.

Young also said a recent six-
month period was the best in the
chain’s history, excluding like peri-
ods that include Christmas.

Bringing it closer to the present,
King extolled the revitalized adver-
tising and sales promotion depart-
ment, now headed by Bruce Jesse,
who, like King, was recently hired
(Billboard, Aug. 20).

“It’s interesting to come into
Wherehouse, which has been dark
on TV for a while,” said King. “You
want to know what a promotion like
Hot Summer Fun can mean? In the
last seven days we’'ve had same-
store percent increases of 18, 18.8,
17.7, 16.7, 14.3, 13.5, and yesterday,
25.5.”

The five-week promotion, con-
cluding as the convention opened
and touted as the largest ever held
by the chain (Billboard, Sept. 17),
got the managers pumped up as La
Bar announced there would be
$9,300 in cash awards.

Young spoke briefly and positive-
ly of New York investment firm Ad-
ler & Shaykin, which took Where-
house private through a leveraged

(Continued on page 46)

Discs & DATs Shows Digital Devotion

BY MOIRA McCORMICK

CHICAGO The nine-month-old re-
tail outlet Discs And DATSs here in
suburban St. Charles, Ill, may not
have a whole lot in the way of digital
audiotape just yet, but co-owner
Scott MacDonald says he and part-
ners Greg Mullineaux and Mike Leb-
en are ready to jump in whenever
product becomes available.

In the meantime, the store does a
brisk trade in blank DATSs, demon-
strates its Sony DTC 1000ES DAT
machine to interested customers and
continues to build its reputation as
the place to go for hard-to-find CDs.

MacDonald says he was skeptical
of the new digital format when it
first appeared, but once the price of
CD players was lowered, “I became
enthralled with the technology. It's
the future of music retailing.” He
says opening a digital-only store in
St. Charles was “a risk, but there is
money here—the median income is
$45,000.”

Discs And DATs—which MacDon-
ald says is set apart from the other
Disc And DAT stores that have
sprung up around the country by its
use of the plural (Billboard, April
16)—opened Feb. 1 in an 800-square-
foot space in a small strip mall domi-
nated by a Computer Bay outlet.

“We're near the St. Charles Mall,
on the third-highest traffic corner in
Kane County,” claims MacDonald.
Though the store is small, “the
stock doesn't take up a lot of

space,” he notes.

“We carry 2,300 disks. We don’t
have a huge jazz section; you can
never keep classical customers hap-
py in small stores.”

Store design was done in-house
by the partners; the primary fea-
tures are slots, walls, and bins in
gray and burgundy. Disks are dis-
played in the bins, between bins on
dividers, or in wall baskets.

Hit CDs are priced at $14.98 (com-
pared with $15.99 at its nearest com-
petitor, Camelot Music), with mid-
line titles at $7.98-$12.98, and bud-
get classical product at $6.98 (two
for $13).

‘““We also buy and sell used
disks,”” says MacDonald. Discs And
DATSs’ major suppliers are Milwau-
kee-based Radio Doctors and
Scott’s One Stop in Indianapolis.

Discs And DATSs specializes in
classic and hard-to-find CDs and, ac-
cording to MacDonald, does ““20-50
special orders a week ... We have a
lot of old records on CD, like ‘Alice’s
Restaurant,” ‘In-A-Gadda-Da-Vida,’
things people didn’t know you could
get on disk. We also have a lot of al-
ternative stuff you can’t get any-
where else. This is the way you
build a customer base—we can get
them anything, sometimes right
away, sometimes longer. If they
want indie groups, it can take six
weeks.

“When people come in and see
just CDs, they love it,” MacDonald
notes. ‘“The atmosphere is different

than, say, a Camelot, where there’s
a zillion screaming kids buying cas-
settes.” Discs And DATSs’ decision
not to carry the lucrative analog
cassette configuration was “a hard
one,” he says, “and we may end up
carrying the top 30. But prerecord-
ed cassettes are of pretty crappy
quality, and to have disks side by
side with something that sounds
worse than vinyl . . . does not appeal
to me.”

The store also carries Pioneer CD
players at $189, and if a customer
purchases a player, his or her first
five disk purchases are discounted
by 10%. Discs And DATs also has a
discount deal with Yes Electronics;
“We send people there to buy ma-
chines and the customer gets the
discount here,” MacDonald says.

Discs And DATs does not use an
electronic security system, says
MacDonald, “and there’s been no
theft problem thus far.” MacDonald
says that there's zero demand for
the prerecorded DAT titles that are
currently available. Most of them,
he points out, are classical and jazz,
genres that do not fetch large sales
in his store. “And the handful of pop
titles are by obscure groups, like
Durutti Column,” he says.

“We're prepared to get into it as
soon as there’s a demand,” says
MacDonald. “‘But it’s definitely
coming—DAT machines are being
put in Lincoln Continentals and are
offered as options in other luxury

(Continued on page 46)
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ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—al-
bum,; EP—extended play;, CA—
cassette; NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-
Sacturer number. a=Simulta-
neous release on CD.

POP/ROCK

JULIE ANDREWS
Little Bit Of Broadway

& CD Columbia CK-44375/NA

BAD COMPANY
Dangerous Age

& LP Atiantic 81884-1/NA
CA 81884-4/NA

BIG MOUTH
Quite Not Right

& LP Atiantic 81881-1/NA
CA 81881.4/NA

EDIE BRICKELL & THE NEW
BOHEMIANS
Shooting Rubberbands At The Stars

A LP Geffen GHS-24192/NA
CA M5G-24192/NA

CHRISTOPHER CROSS
Back Of My Mind

& LP Reprise 1-25685/NA
CA 4-25685/NA

DRIVIN' N’ CRYIN'
Scarred But Smarter

& LP Island 90971-1/NA
CA 90971-4/NA

ETHEL & THE SHAMELESS HUSSIES
Born To Burn

& LP MCA 42191/NA
CA MCAC-42191/NA
JULIA FORDHAM
Julia Fordham

LP Circa/Virgin 90955-1/NA
CA 30955-4/NA

FROZEN GHOST
Nice Place To Visit . ..

& LP Atiantic 81875-1/NA
CA 81875-4/NA

GRACE POOL
Grace Pool

& CD Reprise 1-25754/NA
CA 4-25754/NA

HE SAID

Could You

& LP Enigma 73352-1/NA
CA 73352-4/NA

LAVINE HUDSON
Intervention

& LP Virgin 90944-1/NA
CA 90944-4/NA
HUGO LARGO
Drum

& LP Opal 1-25768/NA
CA 4-25768/NA
JAMES

Strip-Mine

M LP Sire 1-25657/NA
CA 4-25657/NA

LET'S ACTIVE
Every Dog Has His Day

(Continued on page 45)

DIVIDER CARDS

ALL SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive. Garfield N.J. 07026

Special Volume Rates

Nippon Columbio Co , Ltd , Tokyo, Jopon J I z

DENON,

BOB BERG, “SHORT STORIES”
CD:CY-1768. CASSETTE:CC-21

g | .-. sk R R £
UNCLE FESTIVE, “YOUNG PEOPLE
WITH FACES” CD:CY-2135. CASSETTE:CC-25

AICY 1838

s 13
DU, - !l"ii ’

Jﬂ

“THE RITZ"
CD:CY-1839 CASSETTE:CC-22
o I8

1ICY 1840

RS R R0 WhuNeLY
A

FECY 2180

e
TR
* . [DENON]

BENNY GOLSON/FREDDIE HUBBARD,
“STARDUST” CD:CY-1838. CASSETTE:CC-23

DENON

The first name in digital recording.

el DIGTAL {DENON;

ELIANE ELIAS, “CROSS CURRENTS” STEVE KHAN/ROB MOUNSEY, “"LOCAL
CD:CY-2180" COLOR” CD:CY-1840**

While the artists, the sounds, and the styles are
all different, every Denon jazz release has one thing
in common. Individuality. You hear exactly what the
artist intended. And with Denon digital recording,
you hear it with astounding force and clarity. No
wonder more and more of today’s jazz artists are
recording on Denon. As they should be.

DENON S1/PRAIPHON Interface.

Denon America, Inc., 222 New Rood, Parsippany, NJ 07054 (201) 575-7:

*Also available on Blue Note Records and Tapes. **Also available on Passport Records and Tapes. Denon Canada, Inc., 17 Denison Street, Markham, Ont. L3R 1B5 Cana
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RETAIL
TRACK

by Earl Paige

cALL THE MANAGER: The National Assn. of Re-
cording Merchandisers is doing more of just that—
calling on managers, that is—of late. NARM’s annu-
al convention features events for store managers;
now the annual fall Retailers Conference seeks to
again involve managers. Moreover, this year’s event
marks a change in the focus of the meeting and is
now open to all retailers. Historically, retailers in-
volved had to be on the advisory committee chosen
by the board.

This year's event, being held Monday-Thursday
(26-29) at the Del Coronado Hotel in San Diego, will
feature a dinner meeting for store managers and
high-ranking executives from the six major-label
distributors. Small group meetings between store
managers and distribution chiefs were added to the
conference agenda last year.

Among topics to be discussed are packaging, CD
merchandising, cassette and CD singles, and the impact
of new configurations, including DAT and CD video.

The NARM fall event was conceived in 1981 as a
way to bring industry topics to the surface and to
have committees of retailers and manufacturers
meet both separately and in joint sessions. Subse-
quent sessions were held in Houston; in Carlsbad,
Calif.; and, for three consecutive years, in San Diego.
Last year the conference moved to San Franeisco.

NARM’s annual convention also comes under re-
view at this meeting. In fact, it was during the advi-
sory session in 1983 that a savage critique of
NARM’s annual gathering resulted in a total rejuve-

nation of the confab, which now offers much more
visual excitement and differently structured meet-
ings.

SEE YOU AT THE AIRPORT: The fall chain-con-
vention and industry-meeting erunch is in full sway.
Here’s another to add to your reminder pad: the
NARM Operations Conference, set for Oct. 12-15 at
the Marriott in Torrance, Calif. This event focuses
on telecommunications and computer operations
and in recent years has attracted more delegates
from management and operations staffs. The task
force is now a joint committee of members from
both NARM and its sister organization, the Video
Software Dealers Assn.

NARM AGAIN: And yes, that “other NARM” is
gaining registration momentum. This is the annual
wholesaler conclave for rackjobbers, one-stops, and
independent labels that returns to the Palm Springs
(Calif.) Plaza Oct. 23-27.

“EAR IT, BUY IT: That’s the boast by Allan Rin-
kus, president of Interac, a firm with music-sam-
pling machines called Music Sample in 21 Tower
Records stores in the U.S. A poll in August on 14
machines revealed two findings Rinkus thinks are
significant. First, one out of thre¢ users of the ma-
chine went on to purchase an album previewed. Sec-
ond, in 52% of these purchases, the artist was un-
known to the consumer before he or she used the
sample unit. For the month, 204,840 cuts were re-
quested from 132,254 albums. While the top 10 was
dominated by major labels, Bar None act They
Might Be Giants ranked an impressive No. 7.

The survey had 1,276 total respondents, although
not all of them answered every question. In other
findings, 61% said they had never used Music Sam-
ple before; 26% said they used the machine to sam-
ple one to three artists; and 26% said they sampled

(Continued on page 50)
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2 2 3 30 GUNS N’ ROSES GEFFEN 2.24148
APPETITE FOR DESTRUCTION |
3 3 ) 13 STEVE WINWOOD VIRGIN 2-90946
ROLL WITH IT
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SIMPLE PLEASURES
5 5 4 56 DEF LEPPARD MERCURY B30 675 2/POLYGRAM
HYSTERIA
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.. AND JUSTICE FOR ALL
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BRUCE HORNSBY & THE RANGE

18 2 1 2 SCENES FROM THE SOUTHSIDE

This CD

An act of true brilliance.

performer
outshines all the others on this page.

Our CD compact disc cleaning system is the only one with true radial cleaning.
It cleans your customers’ CD’s better than any other on the market.

For more information on our company and products write Discwasher, Inc,
4310 Transworld Rd, Schiller Park, Illinois 60176. Or call (312) 678-9600.

®

discwasher
Jor sparkling performances.
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10,000 MANIACS ELEKTRA 2-60738
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SOUL SEARCHING
27 29 | 2 JONATHAN BUTLER PROJAZZCDJ 675
7TH AVENUE
THE SMITHS SIRE 2.25786/WARNER BROS.
NEW) 1 RANK
EUROPE EPIC EK 44185/E P.A.
30 2 s OUT OF THIS WORLD
19 16 2 GLORIA ESTEFAN/MIAMI SOUND EPIC EK 40769/E.PA.
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RECORDS & LASER DISCS

In addition to 104 different
section dividers,
191 categories, 1312 artists,
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lg i ASK FOR JERRY/

ABBEY ROAD
WHOLESALE ONESTOP

DWIDE EXPORT_.WIDE ACCESSORY SELECTIO

ORDERS COIPUTER FILLED FAX(714) 848-0337

CALL-ToLL PREE IN U.S.1-800 8430955
IN CALIE 1.800 222-3913 ¥OR OUR
FPREE MAILER R lNFORMATqON .

and a full line of accessories,
we can custom print

ANY THING YOU WANT.

2

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

TLX 87!‘792

DISTRIBUTORS
EAST SIDE DIGITAL
Minneapolis, MN
1-800-468-4177
GEMINI DISTRIBUTORS
[:‘, 1 16D Earthed Norcross, GA 1-800-552-
RCD 90043 1313 “beep” 7727
The lead singer of THE CHURCH HOUSE DISTRIBUTORS
branches out with this collection Otathe, KS
of instrumental compositions.  1-800-821-3324
Packaged with a 76-page book  PRECISION SOUND
of original poetry. MARKETING
Mountlake Terrace, WA
1-800-547-7715
ROUNDER RECORDS
Cambridge, MA
(617) 354-0700
SCHWARTZ BROTHERS
Lanham, MD
1-800-638-0530
SURFSIDE DISTRIBUTORS
Honoluiu, HI
(806) 524-2744

T STEVE KILBEY

RYKODISC USA, Pickering Wharf, Bldg.
C-3G, Salem, MA 01970, 617-744-7678
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Blending in with the crowd
is no way to sell audio tapes
to these kids.

So you can see why SKC
tapes look the way they do.
Outrageous, as they say.

And they sound even better
than they look. Better than the
big name tapes, in fact. Which
means once your customers

hear one, they'll be back

for more. —

look especially good for you.
Because we have all kinds of
unique mulfi-packs designed
specifically to make you
a bundle.

i

¥

S SKCis also ;unning lots of
traffic-building promotions.
e We'll be sponsoring local and
X, e natioral music awards, special
[} o [ [ H ¥
If you don't think looks make a difference, just ask them. e
So stock up. Business is
looking good.

Nobody carries a tune like we do.
Audio Tape Division, 17106 5. Avalon Blvd,, Carson, CA 90746
800/237-8372, 800/331-5729 (California)
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Ifyou're

not in it,youre

Get Into It

out of it.

If you’re not advertising in
Billboard’s 1989 International

. Buyer’s Guide, you may be miss-
% ing an opportunity for new sales.
« Because Billboard’s IBG is the

definitive directory for music

x
<%
a% 1 J
“2 Readers With Buying Clout
% When you advertise in the Billboard International
£ Buyer’s Guide, your sales message reaches over
“v
o~

50,000 of your prime target customers in over 100
countries all year long. Our readers are top-

wE notch — key buyers, vetailers, distributors,
uc\‘;’:‘ wholesalers, manufacturers, packagers and
‘-"3’% importer/exporters.
A%

- 30 Years of Service

After 30 years in the business, we’ve learned a
2, thing or two about our readers and what they
3% want in a directory, That's why we're the No.1
2% source buyers turn to when they’re ready to
%2 select a vendor for music and video prod-
I ucts, services, supplies and accessories.

z
[
[l

" All New For The New Year
- The 1989 IBG will be available at year’s

“end for the new year, with expanded listings

(20,000 total), improved buyer referral

service, plus tabbed section dividers and
convenient key word index.

Get into the one that’s Number One. Call Ron Willman today at
(212) 536-5025 or contact your local advertising rep to reserve

your space in the 30th Anniversary Edition of Billboard’s
International Buyer’ Guide.
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ETAILING

BY JEAN ROSENBLUTH

WHAT’S UP AT SPV? Just a few
short months after the German-
based distributor/label operation
set up shop in the U.S. at great ex-
pense, chaos rules. According to
the German-accented person now
answering the phones in Bellmore,
N.Y,, “There is no staff here, they
all left, and the German owner
sent me to sort out things. If
you're looking for a story for your
newspaper, if you can wait, you’ll
have a very good one indeed.” Un-
fortunately, deadlines loom, so
we’ll have to keep you hanging on
the specifics until next week.

Sight & Souml Gives
Kids Electronic
First Keyhoard Set

Sight & Sound has developed
My First Keyboard, a package
containing everything a child
needs to begin creating music.

Designed for children age 4
and up, My First Keyboard
comes with four components: a
color-coded 10-note electronic
keyboard that records and
plays back the music children
create, a 64-page, 4-color song-
book containing 59 popular chil-
dren’s songs, all with easy-to-
play notation; a cassette tape of
an entertaining story that
teaches children to play; and a
16-page Parents Activity Guide.

The My First Keyboard pack-
age retails for $19.95 and is now
available in major stores. For
more information, call 414-784-
5850.

SEEDS & SPROUTS: Jem Rec-
ords has dropped the wholesale
price to one-stops and subdistribu-
tors of CDs issued on its Passport,
Passport Jazz, Audion, and PVC

i uhmmwawm Iy

labels. As of Sept. 6, the price is
$8.91, down from $10.25. Slightly
less drastic cuts have been made in
the cost to chains and mom-and-
pop record stores .. . Rykodisc
has bowed a new label, Speedo
Records, to house certain analog
releases of CD product. Most of
the company’s LPs and cassettes
will continue to come out under the
new audiophile Ryko Analogue
logo at a $10.98 list; the Speedo
line, with releases in standard-
quality packaging, will be used for
artist development and similar
projects and will carry a $7.98 list.
The first Speedo LP/cassette title

“German SPV Sinking On U.S. Soil?

is the Screaming Tribesmen’s
“Bones + Flowers” ... The god of
hellfire has reappeared on the
scene, but Arthur Brown has mel-
lowed considerably since his insan-
iac hit “‘Fire”” reached No. 2 in
1968. “Brown, Black & Blue,” a
colorful collaboration with ex-
Mother Of Invention Jimmy Carl
Black on Blue Wave Records (315-
638-4286), features straightfor-
ward renditions of such classics as
“Unchain My Heart” and “Stand
By Me.”

GRASS ROUTE GOOD-BYE: Be-
ginning with the Oct. 8 issue,
Grass Route will be written by the
able-bodied and -minded Bruce
Haring, who can be reached at 212-
536-5036; this columnist is leaving
Billboard to take up residence in
Los Angeles. Thanks to all those
whose news gave me something to
write about each week, and to
those who kept me informed de-
spite the fact that their news nev-
er quite made it into print. Good
luck, and keep that independent
spirit alive.

ALBUM RELEASES

(Continued from page 41)

& LP (RS.42151/NA
CAiRSC-42151/NA

MARTIKA
Martika

& LP Columbia FC-44290/NA
CA FCT-44290/NA

NEW FRONTIER

New Frontier

& LP Mika 835 695-1/NA
CA 835 695-4/NA

OAK RIDGE BOYS
Monongahela

& LP MCA 42205/NA
CA MCAC-42205/NA
PM

PM

& (P warner Bros. 1-25751/NA
CA 4-25751/NA

America's Largest
CD Distributor

Guaranteed Overnite Delivery

Anywhere In The U.S. At No
Extra Charge To You!

*SERVICE- 100% computerized inventory. The order
you place is the order you get. No disappointments!!
*PRICE- Low everyday prices, incredible weekly sales!
*FILL- Best fill in the industry!

— CALL NOW FOR A FREE CATALOG _ —

New York

Los Angeles

(212) 517-3737 Toll Free (213) 388-9834

Connecticut (800) 826-0079 FAX
(203) 798-6590 DEALERS ONLY (203) 798-8852
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THE SHAKERS

Living In The Shadow Of A Spirit
EP Carlyle CR-44881/35.98
CA CR-44884/%5.98
BRUCE SPRINGSTEEN
Chimes Of Freedom

& EP Columbia 4C-44445/NA
CA 4CT-44445/NA

THE STAND

The Stand

EP Carlyle CR-33881/$5.98
CA CR-33884/$5.98
VARIOUS ARTISTS
Downtown

LP invasion 90950-1/NA

CA 90950-4/NA

VARIOUS ARTISTS
Son Of Frat Rock

€D Rhino R2-75772/NA

VOYEUR
Boulevard

& LP Columbia FC-40887/NA
CA FCT-40887/NA

SOUNDTRACKS
JAMES HORNER
Red Heat
LP Virgin 90891-1/NA
CA 90891-4/NA
SOUNDTRACK
Patty Hearst
& LP Nonesuch 79186-1/NA
CA 79186-4/NA
SOUNDTRACK
Porky's Revenge
CD Mobile Fidelity MFCD-797/NA
VARIOUS ARTISTS
Married To The Mob

& LF Reprise 1-25763/NA
CA 4-25763/NA

l To get your company's new releases listed,
| send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to
New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Are music and
video retail stocks
about to wake up?

... see page 71
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A Billboard Spotlight

Inspired by nature, philosophy. and religion. . .rooted in
the worlds of jazz, pop, and classical ... produced by
electronic and acoustical instrumentation—New Age, the
sophisticated, upscale mood music of the 80%.

New Age Music continues to make strong inroads into
both radio and retail. Your ad in this issue can open up
new markets for your New Age product. Billboard’s
180,000 worldwide readers will take special interest in the
latest news on the now established New Age.

ISSUE DATE: OCTOBER 29
AD CLOSING: OCTOBER 4

IN THIS ISSUE:

* Exploring the boundaries of New Age. Summaries of
New Age at retail, distribution, and alternative outlets.

* New Age talent in the U.S. How do they distinguish their
music.

* A-Z surveys of major independent labels.

* The emergence of New Age radio in key markets.

* The present and future of New Age video.

* The impact of New Age on the international scene.

FOR AD DETAILS CONTACT:
New York

Ken Karp (212) 536-5017

Norm Berkowitz (212) 536-5016
Los Angeles

Christine Matuchek (213) 273-7040
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The audio division of Citizen
Business Machines of America has
introduced a new line of speakers
and amplifiers designed to be used

e R S R TN P

CBM America’s new SSP 303A
speakers with the CBM 2000 portable
CD player.

CBM Introduces Line Of Speakers, Amps

with the company’s portable CD
players.

The new speaker line consists of
the ASP 777 stereo amplifier with
speakers, designed to accompany
the CBM 777 CD player; the SSP
303A amplifier with speakers, of-
fering five watts per channel; the
3D speaker system with two re-
mote speakers and a superbass box;
and the PAF 303 stereo amplifier,
designed for both full-scale and
smaller speakers.

For more information, call 213-
444-5200.

CONVENTION CAPSULES

WHEREHOUSE PLANS TO ADD UP TO 100 STORES

(Continued from page 40)

buyout. The move ironically ended
the takeover quest of locally based
Shamrock Holdings, which ulti-
mately acquired Los Angeles chain
Music Plus, a firm founded by ex-
Wherehouse executives.

Just as A&S has little day-to-day
presence at Wherehouse’s head-
quarters here in suburban Tor-
rance, the leverage firm was not
much heard at this convention. Two
A&S executives, Wherehouse board
members Jerry Goldress and Mi-
chael Fisch, spoke briefly. Goldress
chairs Wherehouse's board.

Acknowledging that “all of you
have asked about A&S” in a precon-
vention questionnaire seeking
ideas, Young described A&S as “in
the top 10"’ of about 20-25 LBO
firms.

Other comments offered by
Young about A&S were similar to

remarks he made in a recent inter-
view (Billboard, Sept. 17). He said
A&S administers eight other firms
and seeks companies “with growth
potential and that are dominant in
their field.”

Young said, “A&S does not in-
tend to see us stand still at around
225 stores.” Beyond adding as many
as 100 stores in the near future, he
said, “significant acquistions, that’s
the game [A&S is] in.”

In order to fit into A&S’ game
plan, Young said, “We can’t get
complicated.” Among priorities he
stressed were ‘‘fixing the basics”
and ‘“‘stabilizing the work force.”

In addition to marketing the
uniqueness of each store, Young
said managers will be made more
aware of financial goals and that
there will be more use of research
of local markets.

COMPACT DISCS & ACCESSORIES

LOW PRICES-WEEKLY SPECIALS ON CD'S!
[ NEW LARGER INVENTORY
[J COMPUTERIZED ORDER PROCESSING

[J SAME DAY SHIPMENT
[J IMMEDIATE ACCESS TO YOUR
PERSONAL SALES REP

CALL TODAY . .. WE WANT TO SERVE YOU!

et .
VSt Ng
i
)

ALL DISC TRADING
41 MONROE TURNPIKE, TRUMBULL, CT 06611

I1-BOOI-255-3I472 o IN CT 203-452-0203 » FAX 203-452-1843

HECOGNITION FACTOR: A recurring theme at the
Wherehouse Entertainment manager’s convention in Los
Angeles, Sept. 12-15, was the recognition of individual ef-
fort and of contributions made by the field force. This
theme was highlighted by Scott Young, president and
chief operating officer, and Barbara La Bar, VP of store
operations, in their opening remarks. At the opening-
night awards dinner, the display and performance
awards were presented for the recently concluded Hot
Fun In The Summertime promotion. First-place honors
went to Pat Rosales; second-place winners were Tony
Crivello and Ginger Burdick; and the third-place win-
ners were Rob Cassidy, Steve Wehmhoff, David
Sauber, George Roybal, James Duarte, Dennis Pepe,
Duane Hushaw, Rick Machuca, Rob Roba, Bob Ciejka,
Patty Salgato, Jerri Jones, Joe Hicks, Kate Casler, Jean-
nine Veigh, Scott Ruberg, and George Montgomery.

GALL THE MANAGER: The chain’s new direction in

department. In his opening remarks, Young noted the re-
vitalization of store promotions: “We were seven months
without a head of the department.” Jesse, who is now at
Wherehouse after four years at The Musicland Group,
promised store managers that the department would be
made easily accessible via a direct number: “It’s a com-
mitment we're making to improve communication.”

MORE MALLS: A key indication of Wherehouse’s new
direction is a resurgence in mall operations. “We went
seven years with no remodels” in many mall units,
Young acknowledged. Some remodeling done in the past
five years was “just a quick fix, a face lift,” he said. Indi-
cating that mall units will be redesigned in line with a to-
tally new chainwide presentation, he said, “We intend to
show what we are. We want a simplified look.”

NO E.T. CALLS: In this case, E.T. means “extra toll.”
Implementing its policy of spending money where it

marketing— counts, Where-
streamlinin house manag-
each store to %it “r' '_“ )‘ ;" | & ers—and togp
its region’s indi- -—"_' “ 2 ' 4 [\ “ brass as well—
vidual charac- found phones in

teristics—indi-

cates added responsibility for regional and district man-
agers. Regional managers are Kathy Ollval, Craig
Kelly, and Randy Harrison; loss prevention managers
are Steve Packwood, Gob Valdez, and Scott Tingley;
human resources managers are Greg Wilson and Terry
Hoeft; the Las Vegas city manager is Joe Gonzalez; and
the district managers are Lisa Sitterding, Forrest Reed,
Doug Daley, Steve Jackson, John Weldon, Jeff McAr-
thur, Lucas Held, Mike Mangino, John Parker, Fred
Peck, Connie Jones, Randy Sieg, Gary Wright, Brian
Ofstedahl, Ted Lew, Thadd Corey, Kevin Hefner, Rick
Morley, and Tim Tinen.

WHEREHOUSE, WHEREWHO: Outlining Where-
house’s new marketing thrust at the meet, Ralph King,
VP of marketing, emphasized that “there will be a move
away from price-item advertising. We will focus on who
we are, not what's on sale in music, movies, computer
software, and special products. Our associates in the
store will offer better service. Qur emphasis will be on
good value, best everyday prices, location, convenience,
and consistency.”

In its diversified product and service segments—which
include the just-added category of portable stereos—
W1 erehouse will develop the reputation of being “cate-
gory killers,” vowed King.

SAN D AND SUN: If you're a West Coast chain head-
quartered practically a frisbee toss from the beach,
where do you shoot commercials for your biggest and
first “fully coordinated” multimedia campaign? Where-
house’s Hot Fun In The Summertime promo was shot on
a company parking lot with 55 tons of sand trucked in.
The heat—93 degrees—was real enough, recalls Bruce
Jesse, VP of advertising and sales promotion. The back-
stage production story was part of the convention’s ad
workshop, which included a video bio of the advertising

their rooms re-
stricted to interhotel service. And although the conven-
tion was within driving distance for many store manag-
ers, all were housed two to a room at Stouffers on the
LAX strand, a convenience for those flying in and no
doubt a monumental savings in cab fare for everyone.

HAVE A NICE DAY: Guests marveled at the Stouffer
Concourse Hotel's gimmick of changing floor mats in the
seven elevators at the stroke of midnight, so the familiar
“Have A Nice ... " admonition always referred to the ex-
act day of the week. It had a surprising effect on those
who partied a little too vigorously.

GINDERELLA ON TIME: This was the web’s first-ever
manager gathering, and delegates universally praised
coordinator Maureen Bigon for a smoothly run event.
Preparations at one point even included a rehearsal with
Disney Home Video’s Mickey Mouse and several charac-
ters from “Cinderella.” The chain’s own customer-service
representative, David Hartung, was also on hand to of-
fer directions and answer questions.

MAKE MY TAPE: Personics Corp.’s exhibition was
jammed in between workshops, as attendees queued up
to have personalized tapes made. Managers with Person-
ics’ MusicMaker units in their stores reported continuing
interest in the concept of selling music by the song; sev-
eral mentioned the obvious benefit of having a staff per-
son demonstrate the “tape it in the store” console to cus-
tomers. Some managers talked in terms of how the Mu-
sicMaker could stem home taping, but most view the
machine as a way to introduce new acts and break tracks
at the store level. One manager said, “Eventually they
will have the major artists and labels. There may be al-
bums with no MusicMaker selections; others will have
two tracks from an album.”

EARL PAIGE

DISCS & DATS SELLS DIGITAL WARES

(Continued from page 40)

Billboard.

cars, which is a good indicator.”

Discs And DATS does carry blank
DATs by Maxell, Sony, and Fuji,
purchased from Chicago wholesaler
Audio Line. Tape prices are $16.98
for 120 minutes, $13.98 for 90 min-
utes, $11.98 for 60 minutes, and
$9.98 for 45 minutes.

“People who've imported the ma-
chines and have home studios buy
their tapes here,” says MacDonald.
“A lot of them are engineers, and
one is an emergency-room doctor
who wants to make records.”

The store’s limited supply of pre-
recorded DATs are demonstrated
on a Sony DAT machine, which was
purchased through “a friend in Ja-
pan. She had it shipped, and it got
held up in customs to make sure we
weren’t record pirates. It finally ar-

rived two days before the store
opened.”

In general, says MacDonald,
“Business has been real good for a
first-year record store. We had only
one soft month—April—and we had
our best week ever in August. We
hope to reach profitability by
Christmas and then scout for anoth-
er location. We'd like to have two or
three stores eventually.”

With the hoped-for expansion
comes “the possibility of franchis-
ing and turning into one of the kind
of places we hate,” says MacDon-
ald. “But we intend never to lose the
pulse of the community we’re in—
which is one mistake a small place
makes as it gets big. You need to
train your managers to order for
the community.”
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West Goast Vid Eyes Expansion In Atlanta . . .

BY RUSSELL SHAW

ATLANTA Philadelpia-based
West Coast Video intends to open
approximately 50 stores here—
most of them franchised—by the
end of 1989. Of these, 10 should be
open by the end of this year.

“We're going in because Atlanta
is a developing city in the East
near our home base,”” says Richard
Abt, West Coast Video executive
VP. He says that Atlanta is “close
to the Chicago model’’—a metro
area where there are booming sub-
divisions full of potential custom-
ers and where new strip shopping
centers sprout up frequently.
West Coast operates more than 30
stores in Chicago, which coinciden-
tally is the home base of Block-
buster’'s Atlanta franchiser (Bill-
board, Sept. 17).

Of the 50 stores, only three or
four will be company owned and
the rest will be franchised. The
first local franchise opened up in

September in affluent Cobb Coun-
ty, Ga.

The pending acquisition of Port-
land, Ore.-based National Video's
franchise operation by West Coast
Video may help fill the ranks of
franchise locations. National’s
eight franchised stores here are
mostly located in the strip-center-
retail environment West Coast tra-
ditionally prefers. West Coast offi-
cials say there is “‘a possibility’
these National franchisees will be
invited to become West Coast fran-
chisees. A decision on how to han-
dle specific National stores is ex-
pected within six months. -

The chain says its entry into this
market should not be construed as
a competitive move against Block-
buster, which entered this lucra-
tive market last year and will have
a dozen metropolitan Atlanta
stores open by next month.

“We have quite a few different
philosophies than they do,” says
Abt of Blockbuster. “They tend to

BY EDWIN RIDDELL

LONDON  West Coast Video
has drastically revised its
planned expansion program in
the U.K. This follows a disap-
pointing start to operations and
controversy surrounding the
company’s British management.

West Coast executive VP Rich-
ard Abt confirms that he would
be happy if the U.K. could reach
a target of possibly “two dozen”
franchised stores by this time
next year. This contrasts dramat-
ically with the
company’s orig-

. . . But Philadelphia Chain
Lowers U.K. Expectations

debts of $3.06 million (at a rate of
$1.70 U.S. to the pound) and a
long list of creditors.

According to Abt, Taylor re-
signed his position as executive
director after the allegations.
His status is now that of an ad-
viser, and new people are said to
have been brought in to the West
Coast U.K. operation. Explains
Abt: “We’re not really in charge
of their management.”

At present, West Coast has
just three retail stores in the
U.K,, all situated in the Greater

Manchester re-

inal forecast,
when the com-
pany an-
nounced its
British expan-
sion in May

‘In franchises,
they’ve been
disappointing’

gion in north-
west England.
All are claimed
to be trading
profitably. As
yet, the compa-
ny has made no

1986. At that
time Kenneth
Taylor, then managing director
of West Coast Video U.K., pro-
jected a chain of 500 outlets in
that country within three to four
years (Billboard, June 6, 1987).

Comments Abt: “As far as [the
U.K. division’s] ability to run the
stores, they’'re doing a very nice
job. As far as their ability to win
franchises, they’ve been disap-
pointing.”

West Coast started its U.K. op-
erations in 1986 with an extrava-
gant launch campaign. The com-
pany’s image suffered a major
setback when a BBC radio pro-
gram produced serious allega-
tions of mismanagement and sus-
pect financial dealings in a previ-
ous franchise business venture
run by Taylor.

The company concerned, Post-
al Centres International, was
compulsorily tied to an associat-
ed group in 1986 with known

inroads into the
South or Mid-
lands regions.

Abt says that there has not
been any restructuring of the
terms by which franchises are
sold in the U.K. The price, says
Abt, is the same as that in the
U.S., $32,500. On top of this, how-
ever, the franchisee who already
owns a store must find about an-
other $255,000 to equip the pre-
mises for conversion.

West Coast’s Philadelphia
headquarters in the U.S. is un-
derstandably anxious to distance
itself from what has clearly been
an embarrassment to the compa-
ny’s efforts to establish itself in
Britain. Abt nevertheless says
that West Coast remains commit-
ted to the idea of extending its
successful formula here. “I think
it’s a great market. Eventually
we'll hit the numbers,”” Abt pre-
dicts.

look at very large spaces on main
highways between pockets of peo-
ple. We look at being within com-
munities and neighborhoods as op-
posed to being on highways. Being
in the community makes our ser-
vice more personal and friendly,
rather than more sterile.”” Abt be-
lieves that in the heavily traf-
ficked Atlanta suburbs, a shorter
drive to the video store made feasi-
ble by neighborhood proximity will
be an added inducement for cus-
tomers.

West Coast Video stores are
generally smaller than Blockbust-
er outlets, starting out at approxi-
mately 5,500 pieces, as opposed to
Blockbuster’s 10,000. Store size
averages 3,200 square feet, com-
pared with Blockbuster’s average
6,000-square-foot size.

Abt also views West Coast’s
rental structure as more conve-
nient for customers and a better
cash generator for the store. Cit-
ing his belief that most customers
return video rentals within one
night, he says that West Coast’s
two-day-two-night-rental agree-
ment of $2 or $2.50 per transaction
is less cumbersome than Block-

Dealers Can Get
Refund In VSDA
Insurance Plan

NEW YORK By controlling insur-
ance claims, dealers who belong to
the Video Software Dealers Assn.
general business insurance program
can put money back in their pockets
because of a new feature of the plan.

VSDA, in conjunction with CNA
Insurance Cos., has added a safety
group dividend for its general busi-
ness insurance. The new feature al-
lows a portion of the insurance premi-
ums to be returned if total losses in-
curred by the program’s participants
are kept at a minimum.

Premiums for all participants in
the VSDA general business insur-
ance program will be pooled into a
single account from which the larg-
est portion will pay covered losses in-
curred by program participants. An-
other portion will cover administra-
tive expenses associated with
operating the program.

Once those costs have been cov-
ered, the remaining dollars in the pre-
mium pool can be returned to mem-
bers. If the entire pool goes to cover
losses and administrative expenses,
there would still be no financial
downside, and neither VSDA nor any
of its participating members would
have any additional dollar liability.

The program gives participants an
incentive to control their losses. As
part of this updated program, VSDA
will be forming a Loss Control/Sa-
fety Committee that will meet period-
ically to develop guidelines and tips
on loss-control measures for mem-
bers.

VSDA has also announced a com-
prehensive health insurance program
that will be available to members as
of November. A mailing outlining the
progam will be sent shortly.

BRUCE HARING

buster’s usual $3 levy for a three-
day-two-night cycle. “We can sat-
isfy twice as many people with the
same number of new releases,” he
says.

Another difference between
Blockbuster and West Coast Vid-
eo: Blockbuster offers free mem-
berships, while West Coast
charges $10 per year for its Club
52 plan. The plan entitles members
to periodic discounts on rentals.

The two chains are not without
their similarities, however. Both
have historically placed a low pri-
ority on sell-through, a policy that

FOR WEEK ENDING OCTOBER 1, 1988

West Coast will continue here.
“Although we’ll have some major
Christmas programs, sell-through
is not a high priority with us,” Abt
admits.

Besides the usual print and radio
buys, West Coast’s advertising
plans for its Atlanta market entry
include direct mail targeted to ap-
proximately 30,000 addresses per
store opening. Abt thinks these
campaigns will eventually help
West Coast earn a 25%-30% share
of the Atlanta video rental market.
“It’s certainly going to be competi-
tive,” he says.

Billboard.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
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TOP KID VIDEO.*-

E Compiled‘from a national sample of
< &2 (3); retail store sales reports. -
E § k3 5% % §
o | 5| 4| TITLE xe | X
i < § Copyright Owner, Manufacturer, Catalog Number 2222
: * % NO.1 * &

1| 1[50 | iR Dinnoy riome vden 552 1955 | 2995
2| 2 |15 |y S ome vie a0 EDITION 1968 | 1495
355 | Ao Emorabenent/MCA Home Video 80536 3 | el
4| 3 10| ey Peme oo 476 1969 | 2995
5 | 8 | 15 | i Diney Fiome ec 054 VCKS 1588 | 1435
6 1 8 | 15 | Hon Diney Horme vios gon LK 1988 | 1495
T |9 [ 15| Rakbiney riome oo eaa TTUNE HUNTER 1588 | 1495
B | 4|15 | o Divney Hose Videe 6 VGS: YOU CAN FLY: 1983 | 1435
917 w:ftogg‘g;oH:me Video 239 1940 28.95
10 | 10 120 | o8 e vnioe e 1951 | 2995
11| 13| 89 | ey Home viden 53 0" HEIGH-HO! 1907 | 1495
12| 14 | 157 \?Vglrlg?n:y’}-iome Video 24 L0} || ek
Blwr|s| B Video M201233 L || 1R
14 |16 120 | o ey Foreites oo CoEr 10O ® 1974 | 135
15| 15 | 15 | ey P viaes c0g ERO 1988 | 1435
16 | 1 |68 | OER Ezn?;%ﬁwt Video 526 LT BGE8
17 18115 | OB e itoncaga AND 1o88 | 1495
18| 2|14 \.}V‘a)I?Il;‘isr?eoy?-i?m’\e Video 228 I8 || Pl
19 | Reenay :E%\;vsssi'ds  PLAYHOUSE, VOL. 1, ICE CREAM SOUP 1987 | 149
20 | REENTRY | o vise g0 = HONEY TREE & 1965 | 1435
21 | hewty | DAFEVE Home Video M201232 L || MRE
2| 19 | | oo 576 1967 | 1435
»nluln gLanDEi\s!:ys}I*%S‘eA\hgeuocégNGs: ZIP-ADEEDOODAH O | 1oec | 140
2|56 mgﬁ;%&s}?{‘&% s 1988 | 14.95
5|28 E'a'fn:%I?&ﬁspﬁ‘oﬁﬁﬁ.ff'ﬁof.t'ﬁiﬁ?ﬂff Video 1119 Y || BRE

* ITA gold certification for a minimum sale of 125,000 units or a doliar volume of $9 million at retail for
theatrically releasedgrograms. or of at least 25,000 units or $1 million at suggested retail for

nontheatrical tities.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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SPECIAL ISSUES

IDEO RETAILING

YB-4ND-G I

VIDEO
RELEASES

SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE
THE Oct 29 e New Age Now Oct 4
WORLD e Talent
Oor e Major & Indie Labels
NEW AGE e Radio & Video
MUSIC e Merchandising
AES Nov 5 e Countdown '88 Octll
'88 e New Products
e Trends & Experts
e Audio for Video
e Audio for Radio
THE Nov 12 e Overview ‘88 Oct 18
WORLD e Retail
Oor e Radio
CLASSICAL e Video
MUSIC e Show Music
THE Nov 12 e AVC Overview Oct 18
AvVC: e Original Video
SPECIAL e Programming
INTEREST e Product
VIDEO e Sponsorship

T I = L e e e e

e NEW AGE MUSIC continues its rapid evolution forwards and
backwards in pursuit of its truest form, as one of the '80s
most significant musical trends begins to settle in at the major
labels while indies push to rediscover its roots. Explore the
substantial growth of this uniquely eclectic, complex industry,
and discover the sense of community it instills among its most
dedicated practitioners.

AES '88 previews the AES Convention in Los Angeles, Nov. 3-
6, with a broad menu of sound developments in audio and vid-
eo recording, broadcasting, and duplication. For many in-
volved in production or post-production, the digital future has
been a working part of the present for a good part of the '80s,
and as digital enters the next growth stages, AES '88 covers
the latest sound explosions from technology to marketing to
hands-on studio applications for the pro user.

CLASSICAL MUSIC'S great catalog wealth has proven ideally
suited for leading the CD revolution, the new thrust into CD
video, and wherever software-expanding technology may ven-
ture next. Classical's resiliency and energy for innovation pro-
pel it onward with renewed commitment from labels and tal-
ent: new labels are springing up from unusual places to take
advantage of the CD surge.

SPECIAL INTEREST VIDEO has emerged as a prime program-
ming vehicle, unique sales opportunity, and an artform of in-
creasing significance. There's a vast array of programming
available in the non-theatrical arena, and while there seems to
be an audience for almost every idea, what consumers and re-
tailers want is the key to new growth.

e COMING ATTRACTIONS: VIDEO MUSIC, CBS 101ST, FRANCE,
SCANDINAVIA, JOE WILLIAMS 70TH BIRTHDAY SALUTE.

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Wiliman, Karen O’Callaghan,

Ken Karp, Norm Berkowitz, Michael S. Bernstein. (212) 764-7300
or (212) 536-5018.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

Symbols for formats are 4= Bela,
v=VHS, and &= LV. Suggested
list price, prebook cutoff, and
street date are given when
available.

ANGEL HI THE FINAL CHAPTER
Maud Adams, Richard Roundtree
& ¥ New World/$79.95

Prebook cutotf: 9/26/88; Street 10/11/88

DARIO ARGENTO'S WORLD OF HORROR
Documentary

& ¥ Vidmark/$39.95

Prebook cutotf: 9/22/88: Street: 10/12/88

AROUND THE WORLD IN 80 WAYS
Phillip Quast, Allan Penney

& ¥ Charter/$79.98

Prebook cutoff: 10/6/88; Street: 10/21/88

BAD DREAMS

Jennifer Rubin, Bruce Abbott

& ¥ CBS/Fox/$89.98

Prebook cutoff: 9/22/88; Street: 10/13/88
BEETLEJUICE

Michael Keaton, Geena Davis, Winona
Ryder

& ¥ Warner/$89.95

Prebook cutoff: 10/3/88: Street: 10/19/88

BILOXI BLUES

Matthew Broderick, Christopher Walken
& ¥ MCA/389.95

Prebook cutoff: 10/14/88; Street: 11/9/88
BRAVO COMPANY

Terence Knox, Stephen Cafrey
& ¥ New World/$59.95

Prebook cutotf: 9/26/88: Street: 10/11/88
CHRISTMAS EVIL

Brandon Moggart, Jeffery De Munn
¥ video Treasures/$9.98

Prebook cutoff: none: Street: 9/15/88
COME ALONG WITH ME
Estelle Parsons, Sylvia Sidney
& ¥ Monterey/$24.95

Prebook cutoff: 9/22/88: Street: 10/18/88
DEAD HEAT

Treat Williams, Joe Piscopo

& ¥ New World/$89.95

Prebook cutoff: 9/26/88; Street: 10/11/88
GROTESQUE

Linda Blair, Tab Hunter

& ¥ Media/$79.95

Prebook cutoff: 9/16/88; Street: 10/5/88

THE IMPOSTER

Billy Dee Williams, Anthony Geary, Lorna
Patterson

& ¥ Prism/$79.95

Prebook cutoff: 9/29/88; Street: 10/19/88

IN DANGEROUS COMPANY
Tracy Scoggins, Cliff De Young
& ¥ rorum/$79.98

Prebook cutoff: 9/28/88: Street: 10/12/88

KILLER KLOWNS FROM OUTER SPACE
John Vernon, Gary Cramer

& ¥ Media/$79.95

Prebook cutoff: 3/16/88: Street: 10/5/88

THE LOST COMMAND

Anthony Quinn, Alain Delon

& ¥ RCA/Columbia/$69.95

Prebook cutoff: 10/6/88; Street: 11/1/88

MY BEST FRIEND'S A VAMPIRE
Robert Sean Leonard

& ¥ HBO/3$79.99

Prebook cutoff: 9/21/88: Street: 10/12/88
MY OLD MAN’S PLACE

Arthur Kennedy, Mitchell Ryan
& ¥ Prsm/$79.95

Prebook cutoff: 9/29/88; Street: 10/19/88
ONLY ANGELS HAVE WINGS
Cary Grant, Jean Arthur

& ¥ RCA/Columbia/$69.95

Prebook cutoff: 10/6/88: Street: 11/1/88
PHOENIX OF THE WARRIOR
Persis Khambatta, Kathleen Kinmont,
Peggy Sands

& ¥ S0ny/$79.95

Prebook cutoff: 9/22/88; Street: 10/24/88
PIGEON FEATHERS
Christopher Collet

& ¥ Monterey/$24.95

Prebook cutoff: 9/22/88: Street: 10/18/88
RAINBOWLAND

Children

& VICA/314.95

Prebook cutoff: 10/7/88: Street: 10/25/88
THE REAGAN YEARS
Documentary

& ¥ MGM/UA/$29.95

Prebook cutoff: 9/26/88: Street: 10/18/88
THE REJUVENATOR

Marcus Powell, John MacKay

& ¥ Sony/$79.95

Prebook cutoff: 9/22/88; Street: 10/24/88
THE REVOLT OF MOTHER

Amy Madigan

& ¥ Monterey/ $24.95
Prebook cutotf: 9/22/88; Street. 10/18/88

SCARED TO DEATH

John Stinson, Diana Davidson
¥ Video Treasures/$9.98

Prebook cutoff: none; Street: 9/15/88

SUBWAY TO THE STARS
Guilherme Fontes

& ¥ New World/$69 95

Prebook cutoff: 9/26/88: Street: 10/11/88
A TIME OF DESTINY

William Hurt, Timothy Hutton
& ¥ Neison/$89.98

Prebook cutoff: 10/6/88; Street: 10/21/88

TRIATHALON

Sports

& ¥ Fres/$29.95

Prebook cutoff: 10/6/88; Street: 11/1/88
THE TWENTIETH CENTURY

John Barrymore, Carole Lombard
& ¥ RCA/Columbia/$69.95

Prebook cutoft: 10/6/88; Street: 11/1/88

VERNE MILLER

Scott Glenn, Barbara Stock, Thomas G.
Waites

& ¥ Nelson/$79.98

Prebook cutoff: 10/6/88: Street: 10/21/88
VERNON FLORIDA

Documentary

& ¥ RCA/Columbia/$79.95

Prebook cutoff: 10/6/88; Street: 11/1/88

VIPER

Chris Robinson, Jeff Kober

& V¥ Fres/$79.95

Prebook cutoff: 10/6/88; Street: 11/1/88

WHITE MISCHIEF

Greta Scacchi, Charles Dance, Sarah Miles

& ¥ Nelson/$89.98
Prebook cutoft: 10/6/88; Street: 10/21/88

To get your company's new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), prebook cutoff, ship date, box-
office gross, and suggested list price (if
available)—to Video Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.

Local Retailer Fined $1,000 For Selling Old Vids As New

Philly Consumers Tipped To Used Tapes

PHILADELPHIA A warning was
sounded for consumers here that
many video shops are reportedly
selling used movie cassettes as
new. The warning came from John
E. Kelly, head of the Philadelphia
office of the state Attorney Gener-
al’s Bureau of Consumer Protec-
tion.

Kelly sounded the alarm during
his announcement that the Attor-
ney General’s Office has reached a
court agreement with Movies Un-
limited Inc., which operates rental
stores in this city, its suburbs, and
in southern New Jersey.

Movies Unlimited allegedly re-
wrapped tapes and failed to dis-
close to customers that some of
them were used. Under the settle-
ment, Movies Unlimited did not ad-
mit wrongdoing but agreed to pay
a $1,000 civil penalty and promised
that in the future when selling
used cassettes it would ‘‘clearly
and conspicuously disclose such
fact.”

Kelly said there isn’t necessarily
anything wrong with buying a
used tape, but “‘like everything
else, it wears out.” A new tape, he
added, is likely to last longer.

Kelly advised consumers to
check the cassettes and especially
the movie box’s wrapping, noting
that the plastic shrink-wrap on
new tapes sometimes includes an
embedded color with the manufac-
turer’s name or a ‘“‘zip strip” like

... And His Other Brother Darryl. Video Movies to Go in Glendora, Calif.,

those used to remove the wrapping
on cigarette packs. He said the
consumer should not hesitate to
ask the storekeeper if the tape is
really brand-new or has been used.
If the store admits that the tape
(Continued on page 50)

celebrated its seventh anniversary Aug. 13 with a littie backwoods party.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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Besides building a petting zoo, hiring a W.C. Fields impersonator, and holding a
used-movie sale, the store invited the characters Darryl and Darryl from CBS-
TV's “Newhart” to stop by. Some 2,000 fans requested autographs from the
backwoods brothers. Caught in the act, from left, are actor Tony Papenfuss,
Video Movies to Go owner Michelle Messang, and actor John Voldstad.

However, he said, the consumer
has “the right to know” if a prod-
uct has been used. The videotapes
involved, he said, sold for between
$20 and $90.
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TOP VIDEOCASSETTES.RENTALS

’9:‘ Compiled from a national sample of retail store rental reports.
= 5|3
\; Ii' 5 58| w
% E Q TITLE EAZ%{JTag:ttlJ:)ewrnggtalog Number g:irnfgirﬁlers ﬁ% %
[= ] ES v > | &
*&* NO.1 v %
1| 3] 3| MOONSTRUCK MGM/UA Home Video M901135 Cher o ca ce 1987 | PG
2 | 2| 4 | PLANES,TRAINS,AND AUTOMOBILES ~ FaramountPictures f;ifc"gig;“ 1987 | R
3| 1] 7| GOODMORNING VIETNAM T e e 680 Robin Williams 1987 | R
4 | 4| 8 suspect RCAY Columbia Home Video 627002 Bermis Quaid 19811 R
5 | 11 | 2 | BROADCAST NEWS CBS-Fox Video 1654 ﬁ&'fj’ﬂﬂt’? 1987 | R
6| 6| 5 | EMPIREOF THE SUN e T e 7 |
7 |5 |2 | meusstewpenon T o [
8| 5 |10| WALLSTREET® CBS-Fox Video 1653 Michael Douglas 1987 | R
9|78 DoA L 698 I\Dnir;nrizsye?: e lsgg | R
10| 16 | 2 | BESTSELLER e o éig:SD\;vr?:::y |
11 | NEWp | FRANTIC e O e 011 787 Harrison Ford 1988 | R
2 @ | 8| LIRS ROA/Gatumbra Home Video 6:22882 Rk Lake 1988 | PG
13 10 | 12 | rout memcanoner e — etedn | | &
14| 9 | 15 | FATALATTRACTION ¢ Paramount Home video 1762 e Close ™ ST R
15| 18 4 cop é:raanrtliguRnetlila::eg \(/:iz:a% 12659 i:rsvl‘ieesAwnzOV?l: rren 1538 R
16 | 12 | 9 | EDDIE MURPHY RAW DT Pt 22037 Eddie Murphy 197 | R
17| 14 1 13| NUTS Warner Flome Video 11756 s ?dsls:eei;faunsi 71| L
18 | 13| 9 | ACTION JACKSON Lorimar Home videa 816 " Varity Soehers 1388 | R
19 | 19 4 POLICE ACADEMY 5: ASSIGNMENT Warner Bros. Inc. George Gaynes 1088 | P
MIAMI BEACH Warner Home Video 11790 Michael Winslow
20|21 | 3 | 18AGAIN New World Viden ABB006 Charte Schimer 1988 | PG
21| 15 | 14 | OVERBOARD & CBS-Fox Video 4746 Roidie Hawn 1987 | PG
22| 17| 16 | THROWMOMMAFROMTHETRAING ~ OrionPictures " gﬁ&"ér?ftv;fo 1987 | PG-13
23| 2|5 | FORKEEPS ROA/ Coldmbie Home Viden 627005 Memeion bonimiett LEsh{iRcls
24| 23 | 7 | BRADDOCK: MISSING IN ACTION Il & “CAZ’;?:’;'Z?“"&‘SE':; Hainment M 942 Chuck Norris 1988 | R
25| 20 | 18 | BABYBOOM @ CBS-Fox Video 4744 32?2%?232‘33 1987 | PG
26 | 24 | 13 | LIKEFATHER LIKE SON D AP L7 || et
2] | NEWD | BULLETPROOF A b iome Video 6.20032  Gary Busey 1987 | R
28| 27| 9| MmovING e s e 0 11789 Richard Pryor 1988 | R
291 30 | 7 | THE MANCHURIAN CANDIDATE MGM/UA Home Video M801369 prank Sinatra o 192 | NR
30 | 29 | 12 | HELLO AGAIN T P te0 656 Shelley Long 1987 | #G
31|33 | 21 | THE UNTOUCHABLES e i s g:;:angf:r:gfyr 1987 | R
32(2 | 6 SATISFACTION CBS-Fox Video 1655 Justine Bateman 1988 | PG-13
33| 0|+ | eromseocano s oo |
34 | 34| 20 | THE WITCHES OF EASTWICK e s I o 11741 Lack Nicholson 1987 | ®
35 | NEWD | cross w neasr L
36| 35| 20 | SOMEONE TO WATCH OVER ME R A/ Columbia Pictures Home Video 6- L"imi%ﬂ;:f' 1987 | R
7| | o | NS UG e L
8| % | 9 | prmce or oamcness DL prvgpeee ||
39| 3 | 24 | THE PRINCESS BRIDE B L i NN, ggtr))ilnE:«vl?isght 1987 | PG
40 | 31 | 12 | IRONWEED Vestron Vs 6022 iifr“y.Nsif?e‘ﬂ?" Bl

@A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.

*...Unmatched since the young
Alec Guinness.”
—London EVENING STANDARD

HUR

LINE!

Twice Academy Award-nominated John
Hurt stars in DEADLINE, a sweeping
drama of Mideast revolution, interna-

tional intrigue...and an aching love story.

DEADLINE. DON'T MISS IT.

Coming November |6 to a video store
near you.

O M

RO. HOTLINE NUMBER 1-800-337-4552

Lights Enbertminment H

v 1 OoeE o
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Major Vid Vending Firm Installs Foreign Units

BY BRUCE HARING

NEW YORK In the U.S,, you can
go around the corner for a video
from Video Vendor. And now you
can go around the world.

One of the largest automatic-
video-dispensing-machine vendors
in the world, Skokie, Ill.-based Vid-
eo Vendor, says it has taken a gi-
ant step toward dominating the
world market in the last year, plac-
ing its machines in 20 countries.

With more than 800 vending
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units in 38 states, Video Vendor
has expanded into Japan (300 ma-
chines) and Canada (200) as well as
into England, New Zealand, Aus-
tralia, and other far-flung points.
“TI don’t think too many U.S.
companies have [video vending
machines] in foreign markets,”
says Barry Shore, president of
Video Vendor. “There are some
foreign machines—in Japan there
are 10 or 12 companies that make
them—but all together [the Japa-
nese] companies don’t have that

The Video Vendor dispensing kiosk holds 320 movies and operates through the
use of a credit card. The Video Vendor is 61/, feet by 8 feet, runs 2 feet deep,

and weighs 750 pounds.

many. We have 300 machines
there.”

The differences in currency and
language are the main barriers to
foreign expansion, but the Video
Vendor machine can easily over-
come these problems with a few
software switches, Shore says.
However, there are some cultural
barriers to overcome.

“Some countries are real good at
using [the video units], some slow-
er,” Shore says. “Some countries
are just tuned to doing business
mechanically. But people appreci-
ate being able to rent and return
[videocassettes] at their conve-
nience, so even though they may
not be real comfortable, they’ll
try.”

The overseas connection is made
through licensing agreements,
Shore says.

“It depends on the population of
the territory [the licensors] want;
we do it on an exclusive basis, ei-
ther a whole country or several
countries. They pay a license fee
and have an obligation to buy a
certain number of units.”

In the U.S,, Video Vendor is ex-
panding through the use of inde-
pendent sales and service organi-
zations, dubbed ISSOs, which cov-
er territories for the company on
an exclusive basis.

“We used to use distributors,
but not any more,”’ Shore says.
‘““ISSOs are similar to sales
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agents.”” The company’s sales ter-
ritories are defined in the U.S. by
congressional districts, with 60 IS-
SOs covering 435 territories.

“There’s no fee,” Shore says of
the arrangement. “They have a
quota system. We give them the
leads and they have to generate
their own leads. For every district
they sign on, they have to sell one
machine per quarter.”

A variety of sales/lease options
are available for the $15,950 ma-
chines. Maintenance is done by the

machine owners. Video Vendor of-
fers a 90-day warranty and free re-
pair training. The machines “have
a lot of electronics and robotics,
but they are self-diagnostic,”
Shore says. “We have an instruc-
tion manual and a 24-hour-a-day
hot line.”

Also generating sales for Video
Vendor is the company’s new VHS
tape previewer, developed over the
last six months and available on
50% of the machines.

Bush Industries Inc. of James-
town, N.Y., a manufacturer of
ready-to-assemble furniture, has
introduced a line of traditionally
styled home entertainment cen-
ters.

The entertainment centers,
which have a golden-brown fin-
ish, feature detailing, solid oak
dentil molding, raised panel
doors and drawers, soft-shaped

Bush Bows Home Entertainment Genters

pilasters, overhanging tops, and
brass hardware.

The suggested retail prices are
$359.95 for Model AV786, $299.95
for Model AV773, and $269.95 for
Model AV763.

For more information, the com-
pany’s toll-free number for ac-
counts outside of New York is
800-228-2874. The number in New
York is 800-248-2874.

MAC10 Multiaccess Controller.

Gemini’s New MAC10 Takes Gontrol

Gemini Industries has intro-
duced a multiaccess controller,
the MAC10, which provides wire-
less remote control of TVs,
VCRs, and cable converters in
one unit.

The device, with a suggested
retail price of $59.99, controls up
to 19 functions. For more infor-
mation contact: 800-526-7452.

RETAIL TRACK

(Continued from page 42)

10 or more artists. The age break-
down of the respondents: under 13,
9%; 13-17, 20%; 18-25, 39%; 26-35,
15%; 36-49, 4%; 50 and over, 12%.

HACK "N’ ROLL: McCrorys, with
1,200 stores nationwide, has con-
tracted with Detroit-based Vinyl

nyl Vendors II hires and trains two
people to staff the departments.
“The departments are identified as
McCrorys’, so they are like any
other department in the store,”
Norris says. “We have prominent
signage in the front and around
the department. Also, we go on the

Tracks The Product, Vendo:iv, {I flg)r sirv\i]cl:(’a Il:l 22NMic}.1i- gpublic-address styst;}r;n] ior relgl?-
T gan outlets, boasts ee Norris. lar announcements. The stores like

Whole FAc c Billboard Related to the trend that has Rose the idea of a well-run record de-
Hit Making overs Your Records and now Disc Jockey partment for the traffic and the
Process In UF .'.HE WEEK Market! opening units in Montgomery lifestyle image.” The stock leans
Music And Ward, the McCrorys arrangement more toward vinyl: LPs account
is not exactly a leased department for 30%, cassettes for 50%, and 12-

Video ! 61%* OF BILLBOARD'’S Over 180,000* but is more than a racked account, inch and 7-inch singles for most of

RETAIL SUBSCRIBERS

CARRY VIDEO
ACCESSORIES

readers
every week!

explains Norris. For one thing, Vi-

USED VIDS SOLD AS NEW

(Continued from page 48)

has been rented out a few times,
consumers may then negotiate the
selling price. Any used product,
Kelly added, ““is going to go for
less.”

Kelly said the problem of selling
used movies as new was only one
of several confronting today’s vid-
eo buffs. He also blasted the sale
of duplicated or pirated tapes,
which not only infringe on copy-
rights but are often of inferior
quality.

MAURIE H. ORODENKER

the remainder, says Norris; few
CDs are stocked. Norris manages
the Detroit wing of the Kalama-
200, Mich.-based parent.

OK, maybe your store or chain
isn’t tn L.A., but you can call here
just the same. To reach Retail
Track, call Earl Paige at 213-273-
7040.

Should dealers
view pay TV as
a friend or foe?
... See page 51
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Price Slashing Dims Sell-through Picture

Retailers Eye ‘E.T. For Rental$

BY AL STEWART

NEW YORK Retail rental librar-
ies will be brimming with copies of
“E.T.—The Extra-Terrestrial”’ as
dealers capitalize on the sell-
through price point and buy doz-
ens of copies earmarked for rental,
not sell-through.

make a handsome profit on the
rental activity.

Retailers routinely pay a whole-
sale price of $65 for a hit title but
can buy “E.T.” from an authorized
MCA distributor for less than $20.
Considering the enormous popu-
larity of the film, it seems unlikely
that dealers will
discount their

According to a
study of video
specialty stores,
the $24.95 sug-
gested price has

Preorders exceed
10 million copies

nightly rental
fees, unless, of
course, a glut of
rental titles

prompted deal-
ers to buy an av-
erage of 177 copies per store. More
than half of the units will be added
to the rental inventory—and pre-
sumably sold later at a discount
price—while the remainder of the
units will go to the sell-through
market.

Dealers who have lamented the
widespread price slashing on the
title by mass merchants may not
turn a sizable profit on their sell-
through titles but still stand to

turns the film
into a slow mover
within a few weeks of the Oct. 27
release.

The study, conducted by Ameri-
can Video Assn., indicates that
specialty stores are charging, on
the average, $23.68 per unit (con-
sumers will also receive a $5 re-
bate when they buy certain Pepsi-
Cola products). The Mesa, Ariz.-
based buying group also observes
that ‘““there has never been any-
thing like ‘E.T.” ”

NEW YORK Citing an “ ‘E.T. in-
vasion,” the 165store Erol's chain
says it has racked up close to $1 mil-
lion in “E.T.” revenues and has pre-
sold more than 42,000 copies of the
Steven Spielberg fantasy classie.
In a statement trumpeting its
success with the film, Erol’s says
the title is expected to “breathe re-
newed excitemént back into the:vid-
eo business from increased VCR

“We’re entering the ideal season
for converting the 40% of the U.S.
population that doesn’t own a VCR
and thus has yet to discover the ex-
citement of home video entertain-
ment,” says Ron Castell, the chain's
VP of marketing and merchandis-
ing. “ ‘E.T. is the strongest cutalyut
the video industryhas ever had to

Erol’s Success Of ‘E.T.
-Could Revitalize Market

sales to increased tape purchases.” .

break through the barrier of video-
.shy consumers.”

The Springfield, Va.-based web,
which boasts some 800,000 mem-
bers, embarked on an ambitious ra-
dio and print campaign immediately

“after the title was announced and
offered consumers a free “E.T.”
doll if they pay for the title prior to
the delivery date. The chain says

. the campaign resulted in 10,000
units within the first few weeks. All
told, the store is shooting for 50, 000
preorders.

“Our goals are already well w1th—
in reach,” says Castell. “Our next

* commitment is to sell 75,000 to
100,000 copies by Christmas and put
an ‘E.T” under every tree this holi-
day.” "

PPV: Help Or Hindrance?

Panel Debates Pay TV In Canada

BY AL STEWART

TORONTO Anxiety over pay tele-
vision and pay-per-view continues to
grow among video retailers, only
now there is a new wrinkle: PPV
companies are also getting into the
video retail business.

Retailers attending a seminar ti-
tled “Pay TV: Friend Or Foe,” held
here during the Focus On Video ’88
convention, Sept. 10-13, voiced con-
cern over PPV on a number of lev-
els. While the prospect of PPV
firms expanding their business to
include video stores may under-
score the long-term viability of vid-
eo retailing, dealers here were
clearly uneasy about the emergence
of PPV and pay TV in Canada.

“The moment the studios find a
way to circumvent video stores,
they will take it,” lamented one re-
tailer who was part of an audience
of about 200 dealers.

Meanwhile, a cable operator and
PPV supplier on the panel assured

retailers that the entertainment pie

is big enough for everyone.

“We are putting our eggs in a
number of baskets,” said Colin D.
Watson, president and CEO of Rog-
ers Cablesystems, a company that
provides cable service for most of
Canada. “We've bought 33 super-
stores and are [attempting to estab-
lish] PPV in Canada.” Watson was
alluding to the Canadian-based 33-
store Video Movie Ventures chain

(Continued on page 55)

“Dealers are scheduling events
around ‘E.T." day, [United Parcel
Service] will experience record
shipments just before street date,
and movie distributors all across
the nation will be bringing in extra
help and putting their office staff
in the warehouse to get orders
out,” says the AVA survey.

When the videocassette release
of the film was announced by
MCA, “E.T.” was widely expected
to become the biggest-selling vid-
eocassette in history. Yet even
while the loftiest expectations had
initially placed sales of “E.T.—The
Extra-Terrestrial’’ in the area of 8
million units, MCA now says the
long-awaited hit film has posted
preorders totaling in excess of 10
million units in the U.S. and anoth-
er 662,000 units in Canada.

Preorders indicate that the sales
volume of “E.T.” will be more than

(Continued on page 55)
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Giant Kickoff. Wellington T. Mara, owner of the New York Giants, center,
receives a copy of the new video release ‘“Giants Forever—History Of The
N.Y. Giants" during a New York party to celebrate the tape’s release. The

video, which was produced by Steve Sabol, president of NFL Films, left,

marks the first home video release to chronicle an NFL franchise’s history.
Also on hand for the festivities is Barbara Hodgson, director of public
relations for Media Home Entertainment, right. Media is marketing the video

through its Fox Hills division for a list price of $19.95.

Billboard.
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TOP MUSIC VIDEOCASSETTES.

p
2 % Compiled from a national sample of retail store sales reports.
x 5]
2123 s |3
%] K] =
o | ¥ | g | TITLE Copyright Owner, Principal c8 e | B
= 3 P P a a o0
Elal| i Manufacturer, Catalog Number Performers 22 2|33
o * & NO.: 1 *x i B
Bludgeon Riffola, LTD. X
1 1 S DEF LEPPARD: HISTORIA PolyGram Music Video 080359-3 Def Leppard 1988 | LF ]2495
2 (13} 3 FAITH CBS Music Video Enterprises 5301 George Michael 1988 | SF | 1598
MADONNA CIAO ITALIA: LIVE FROM  Sire Records
312185 jary Warner Reprise Video 38141-3 BRI lssg | C (2998
' Elektra Records .
4 3 39 $19.98 HOME VID CLIFF'EM ALL! A Elektra Entertainment 40106-3 Metallica 1987 C 19.98
E Atlantic Records Inc.
5 4 25 KICK-THE VIDEO FLICK Atlantic Video 50119-3 INXS 1988 | SF | 1698
" CBS Video Music Enterprises .
6 5 45 AEROSMITH'S VIDEO SCRAPBOOK ® CBS-Fox Music video 5229 Aerosmith 1987 D 19.98
A&M Records Inc. .
711} 3 _ .. NOTHING LIKE THE SUN A&M Video C61104 Sting 1988 | SF | 1298
Atlantic Records Inc. A (2
8 | NEW)| OUT OF THE BLUE Ao sd s o Debbie Gibson 1988 | SF | 16.98
Polygram Records Inc. .
9 | 8 | 43| SLIPPERY WHEN WET A Polygram Video 440-041521.3 Bon Jovi 1987 | LF | 1998
5 " " Polygram Music Video Ltd.
10 | 18 | 5 | WHO'S BETTER, WHO'S BEST PolyGram Music Video 080345-3 The Who 1988 | LF [ 24.95
Elektra Records
11|10 | 27 THE CURE IN ORANGE ® Elektra Entertainment 40107-3 The Cure 1987 C 24.95
12 | NEW)> | INTRODUCING THE HARDLINE LIVE!  CBS Music Video Enterprises 49001 Terence Trent D'Arby | 1988 | ¢ | 19.98
Radio Vision Eric Clapton
1317 ] 19 ERIC CLAPTON AND FRIENDS Vestron Musicvideo 1210 Phil Collins 1986 C 19.98
Atlantic Records Inc.
14| 6 | 13 | MUMBO JUMBO Atlantic Video 50121-3 Robert Plant 1988 | SF 1698
15(1531 | cve :/’:;g:: Recoras America, Inc. Peter Gabriel 1988 | sF | 19.98
JAMES BROWN & FRIENDS: SET FIRE ’ James Brown
16 | NEWD TO THE SOUL HBOMVIde0l0026 Aretha Frankiin EE || 8|
17 | NEWD | CARLY SIMON: LIVE FROM MARTHA'S |15 \igeo 0129 Carly Simon 1988 | ¢ | 1999
. A&M Records Inc. .
18 | 16 | 43 | STING: THE VIDEOS PART 1 A T GE) Sting 1987 | SF | 1298
19 | 9 | 13 | DAYID BOWIE: THE GLASSSPIDER  yp) iome video MP 1526 David Bowie 1987 | ¢ | 2995
Elektra/Asylum Records
20 | 14 | 81 | MOTLEY CRUE UNCENSORED A E s e v S Motley Crue 1986 | LF | 1998

® RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video

product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.
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=
% Compiled from a national sample of retail store sales reports.
8|S B
;, = = 58 (] §E
o | 5| v TITLE Copyright Owner, Principal s | £ | ¥
T < § Manufacturer, Catalog Number Performers S| B |28
& NO.1 & & ’
Touchstone Pictures P—
1111} 7 | GOODMORNING VIETNAM Touchatone Home video 660 Robin Williams 1987 | R | 2995
2| 2|8 | CALLANETICS A O e Callan Pinckney 198 | NR | 2495
Lorimar/LightYear Ent.
3 | 3 | 28 | START UP WITH JANE FONDA Lorimar Home Video 077 Jane Fonda 1988 | NR | 19.95
4 4 50 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 195 | G [ 2995
. 5 | 9 | 15| MICKEY COMMEMORATIVE EDITION Walt Disney Home Video 690 Animated 1988 | NR | 1495
A Family Affair. The late John Huston, center, is shown posing with his son
Tony and his daughter Anjelica on the set of “The Dead.” Nominated for two 6 | 5 | 41 | PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R [1995
9
Academy Awards and voted Best Film of 1987 by the National Society of Film 5 - o
Critics, “The Dead” will be available on videocassette from Vestron Video 7| 6 | 9 | DEFLEPPARD: HISTORIA pl,lfgéf::, o o 080359-3 Def Leppard 1988 | NR | 2495
beginning Nov. 30 for a list price of $89.98. The screenplay for the film, which is
. JANE FONDA’S LOW IMPACT Lorimar/LightYear Ent.
bageq on a short story by Jflmes Joyce,. was written by Tony Huston and stars 8 | 8 |102| AEROBIC WORKOUT 4 ¢ Lorimar Home Video 070 Jane Fonda 1986 | NR [ 39.95
Anjelica Huston as Gretta. “The Dead” is Huston’s last compiete effort. The
legendary director died last year at age 81. 9 | 11 | 13 | MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 [ NR | 1495
10 | 14 3% DIRTY DANCING Vestron F’ictures Inc. Patrig:k Swayze 1987 | P6-13 | 89.98
Vestron Video 6013 Jennifer Grey
11| 7 | 50 | STARTREK IV-THE VOYAGE HOME  haramount Pictures William Shatner 1986 | p6 | 2995
WDEU P[opl[ Paramount Home Video 1797 Leonard Nimoy .
12 | 18 2 GEORGE MICHAEL-FAITH CBS Music Video Enterprises 5301 George Michael 1988 | NR | 1598
Video People is a weekly column spotlighting personnel changes and | 13|16 | 3 | MOONSTRUCK MGM/UA Home Video M901135 Cher e 1987 | PG | 8995
promotions announced by prerecorded-video suppliers, distributors, EHEDe L
duplicators, retailers, and hardware manufacturers. Announcements |14 | 13 | 55 | AN AMERICANTAIL O e 26 Animated 198 | G [2995
should be sent to Video People, Billboard, 1515 Broadway, New York, :
N.Y. 10036. 15| 21 { 15 | DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 Animated 1988 | NR | 1495
A 108 q ] _ Paramount Pictures Tom Cruise
Fgr;ns Kgplan. joins Buena Ynsta Home V1dep as sales ad 16 | 12 | 80 | TOPGUN Paramount Home Video 1629 Kelly McGillis 1986 | PG | 26.95
ministration director. Previously, he was director of ac- : :
quisitions and ancillary sales for Fries Entertainment. 17 | 10 [ 152 | JANE FONDA'S NEW WORKOUT 4 & tg;::::ﬁ:fm“gjz o Jane Fonda 1985 | NR | 3995
g g 5. Hemdale Film Corp. John Lone
Cheryl Gersch is upped to executive VP at New Star Vid 18 | 26 | 3 | THE LAST EMPEROR Nelvon, Home Entertainment 7715 Joan Chen 1987 |PG-13 | 89.98
€0. She had been VP sales/marketing. Prior to joining - :
New Star, Gersch was director of marketing at Hal |19 | 31 | 18 | FLAYBOY'S 1988 PLAYMATE OF THE 155 vigeo 0078 India Allen 1988 | NR | 1499
Roach Studios where she headed videocassette opera-
tions. She has also served as director of marketing for |20 | 19 | 78 | THEWIZARD OF OZ A & MGM/UA Home Video 60001 Judy Garland 193 | 6 |25
KAPLAN East Texas Distributio ¢ Foy Boee!
S ution.
21 | 37 | 49 | FLAYBOY 1988 PLAYMATEVIDEO \o/imar Home Video 524 Various Artists 1987 | NR | 2495
John Pardos is named director of marketing development for City Lights w P—
Home Video. Previously, he served as director of television sales for Can- | 22 | NEWp: | FRANTIC Worner Home Video 11787 Harrison Ford 198 [ R [ 8995
non Films and was Western regional marketing director for International * Untversal City Studh
Video Entertainment. 23|30 | 98 | SCARFACEA @ M’g‘;\eﬁjme'g o0 80047 Al Pacino 1983 [ R | 2495
MADONNA CIAO ITALIA: LIVE FROM  Sire Records
24115 1 16 | rary Warner Reprise Video 381413 Nladeena 23 || B3
PLANES, TRAINS, AND Paramount Pictures Steve Martin
WDEU 25| 27| 4 | AUTOMOBILES Paramount Home Video 32036 John Candy W8 GED
B[ WE ws 26 | 23 | 13 | QISNEYSING ALONGSONGS:YOU 4 pisney Home Video 662 Animated 1988 | NR [ 1495
27 | REENTRY | DR. STRANGELOVE s N = o 1965 | NR | 1995
This column offers a critical look flawless symphony orchestra con- ——
| g SUPERBOWL XXIl CHAMPIONS: NFL Films Video . .
at recent nontheatrical video re- ducted by Franz-Paul Decker. |28 | REENTRY |\ SHINGTON REDSKINS Fox Hills Video Yariousidniists 19333 | NR| 1SS
leases. Suppliers interested in see- There’s nothing fancy about the . -
! bt 1 - : ! KATHY SMITH'S ULTIMATE VIDEO  JCI Video Inc. ]
ing their cassettes reviewed in this production: The camera seldom |23 | 3 | 46| woRrKkouT a JCI Video 8100 Kathy Smith LR || L3 ||k
column should send VHS cassettes strays from whoever is perform- - -
L s A Paramount Pictures Michael Douglas
to Al Stewart, Billboard, 1515 ing and, naturally, Pavarotti does | 30 | 25 | 15 | FATALATTRACTION Paramount Home Video 1762 Glenn Close B[ I ] G
Broadway, New York, N.Y. 10036. most of the performing. There’s no 1Cl Video Inc
Please include the running time narration or dialog between songs. | 31 | 20 | 119| KATHY SMITH'S BODY BASICS & ICI Video 8111 Kathy Smith 1985 | NR ) 29.85
and suggested retail price. Considering the price, this tape ; ; st
% P could see lotsgof sel?—through actiliz- 32| 28| 4 | EMPIREOF THE SUN St Fromne Vadon 11753 ot Malkereh 1987 | PG | 83.95
“Christmas With Luciano Pava- ity during the holiday season. It's ] ] Julie Andrews
rotti,” Video Treasures, 60 min- the perfect gift for Pavarotti 33| 32 | 120 MARYPOPPINS® ¢ Walt Disney Home Video 23 Dick Van Dyke 194 | G | 2995
utes, $9.98. fans—and for lovers of Christmas i ) )
This elegant program, taped music who appreciate a touch of 34 | 36 | 100 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 2995
. H
during a concert at Montreal's  class. DAVID BUSHMAN | 35 | 39 | 35 | PLAYBOY VIDEO CENTERFOLD #6  Lorimar Home Video 526 Lynne Austin 1987 | NR | 1295
magnificent Notre Dame Cathe-
dral, features the world-renowned “Back To Back: Los Angeles Lak- Julie Andrews
- 5 5 y : N A 22 | 165 | THE SOUND OF MUSIC A ¢ CBS-Fox Video 1051 : 19 29.98
tenor singing Christmas classics. ers—'87-’88 Championship Sea- 3 Ox Video Christopher Plummer | 1963 | @
Twelve individual selections are son,” CBS Fox Video, 60 minutes, 37| 29 | 54 | DORFON GOLF 12 Communications J2-0009 Tim Conway 1087 | WR | 2095
performed; a medley of songs com-  $19.98.
pletes the program. While viewers Basketball fans have come to re- 24 | 9 | THE cOLOR OF MONEY Touchstone Pictures Paul Newman w08 | r | 1995
will have their own personal favor- gard the Los Angeles Lakers as ¥ Touchstone Home Video 513 Tom Cruise
ites, “Gloria,”’ the ‘“Hallelujah the team of the ’80s—with good 39 JANE FONDA'S EASY GOING Lorimar/LightYear Ent.
) : £ ) 40 |11 ! i Jane Fonda 1984 | NR | 3995
Chorus,” and “Silent Night”” are reason. Shortly after they had cap- WORKOUT 4 ¢ Lorimar Home Video 058
certainly among the highlights. tured the National Basketball | 40 | 34 | 33 | KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 1995
Pavarotti’s voice is as smooth Assn. championship in 1987, their

and robust as ever, and the singer
is accompanied by two angelic-
sounding choral groups and a

head coach, Pat Riley, brashly pre-
dicted that they would win again in
(Continued on page 55)

L 4 ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary.
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THE 2nd ANNUAL
AMERICAN VIDEO CONFERENCE AND AWARDS

AMERICAN VIDEO CONFERENCE

The only professional conclave focusing on special interest video and music video.
Incorporating The 10th Annual Billboard Music Video Conference and Awards

NOVEMBER 9-11, 1988

Bel Age Hotel, West Hollywood, CA.
SPECIAL EVENTS

TWIN KEYNOTES by Jim Jimirro, President and CEO of J2 Communications and Barry Rebo,
President of Rebo High Definition Studio.

FUJI TAPE COMEDY VIDEO LUNCH featuring George Carlin. A special performance for
conference attendees only!

GALA AWARDS BANQUET sponsored by Fuji Photo Film U.S.A,, Inc.
THE PROGRAM

Duplication, Manufacturing, and Packag-

Director’s Craft: Views from the Cutting J

Edge

Chartbusters: Special Interest Videos
That Take Off

Sell Through: The Retailer’s Point of View
Music Video For Sale: The Fourth Con-
figuration

Breaking the Marketing Barrier: Distri-
bution Strategies into the 90’s
Sponsored Tapes: Getting Help from
Madison Avenue and Corporate America
Music on Television: Who's Watching

ing for Profit: The One-Stop Approach
View From the Top

Reconciling Budgets and Production
Values: How to Produce a Quality Video
on a Limited Budget

Air-Check Afternoon

Kid Vid: The New Wave of Children’s
Entertainment

Sports Video: The Industry’s New National
Pastime

The State of the Arts on Video

For Conference Marketing and Promotional Opportunities, contact:
Peggy Dold, Billboard Magazine, 1515 Broadway, New York, N.Y. 10036, 212-536-5089.

Presented by: &4 The American Film Institute with Billboard and e/ Reporrer

L Ry ) ) ) ) ) L I I I I I T I T T 1Tt &r- o Jrr17orrTrTrTy T
For conference registration information, tear off and send to:

The American Video Conference The American Film Institute
2021 North Western Avenue Los Angeles, CA 90027 213/856-7787

Name:
Affiliation:
Address:

City/State/Zip:
Phone:
How did you hear about us?
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Modern Love. Actress Linda Fiorentino and actor Keith Carradine star as
lovers who rekindle their passion for each other in “The Moderns.” The film will
be released Nov. 30 by Neison Entertainment for a list price of $89.95.

A “TWO-FACED” MARKETING EFFORT will mark the release of “The Moderns”
on videocassette. Nelson Entertainment will ship the title with a cutaway
flap that will enable dealers to choose one of two covers for in-store dis-
play. One cover features animation of the film’s stars against a light-col-
ored background; underneath is a darker cover designed to look like an oil
painting of the characters in the story, including a woman clad in what
appears to be a see-through dress. Dealers wishing to use the darker,
more risqué cover can simply cut away the front. Both covers include the
tag line “Paris 1926. With forgery, adultery and deceit, what could be
more modern?”’ Dealers ordering the video, slated for release Nov. 30 for
a list price of $89.95, will also receive a $10 rebate for each copy of the
movie they order when they send proof of purchase to Nelson.

AFTER NIBBLING AT THE EDGES of home video for the past two years, Kodak
says it is ready to embark on an “aggressive new marketing plan” that
will include advertising, publicity, and promotion. The goal, says the com-
pany, is to become a “major contender in the video marketplace.” Kodak
plans to release a concert featuring Harry Belafonte, a how-to featuring
Tommy Smothers teaching yo-yo tricks, and “The Gambler,” a made-for-
TV movie starring Kenny Rogers. In addition the company will market
“Robot,” a VCR game created by noted science-fiction author Isaac Asi-
mov. “We expect to make our mark on the home video front and become a
force to be reckoned with,” says Bob Faubel, president of Kodak Pro-

grams.

CALL IT A GELEBRATION OF MASOCHISM or just a very bizarre game show—
whatever it is, it’s headed to video. New Star Video plans to release a 90-
minute version of the Japanese game show “Endurance.” The competi-
tion features a series of outrageous endurance events. For example: Who
can keep his head underwater the longest with an angry catfish biting his
face? Which blindfolded contestant—dressed in red—will remain in an
arena the longest while an ornery bull stalks the grounds? The video will
be shipped in twin packs for a list of $79.95 or is available in individual
copies for $69.95. Street date is Nov. 23, and the prebook cutoff is Nov. 9.

J2 COMMUNICATIONS says it has given away 25,000 copies of “Your Alcohol
1Q” as a public service to consumers. J2 is hoping stores will lend the title
to consumers for no charge. Jim Jimirro, president of J2, says, “The un-
precedented success of this program is due to the tremendous participa-
tion of the individual video distributors and retailers who saw the value of
this landmark video public-service program and wanted to be part of it.”

ESPN, the cable-television network specializing in sports, is set to launch
“America’s Cup ’88,” a 60-minute look at the recently concluded yacht
race held off the coast of San Diego. Says Bill Ketcham, VP of consumer
marketing for ESPN, “‘America’s Cup '88" will capture the controversy
of the New Zealand challenge, the technical achievements of the yachts,
and the excitement of the contest.” He adds that ESPN used 18 cameras
to capture the action, including seven on board the two yachts vying for
the cup. The tape is priced at $24.95 and will be available some time in
October. Dealers interested in carrying the title can call Beth Araton at
ESPN, 212-661-6040. AL STEWART
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o Compiled from a national sample of retail store sales reports.
ol X
x Iz Q
£zls 3
@ | £ | g | TITLE Copyright Owner, Remarks :_gt
E 1 [e= Manufacturer, Catalog Number as
RECREATIONAL SPORTS™
** NO.1 »»
L y Tim Conway displays the fun-damentals
1 1 63 DORF ON GOLF ¢ J2 Communications J2-0009 of golf in this Spoof of how-to's, 29.95
2| 2 |91 | AUTOMATIC GOLF A © Video Reel VA 39 Bob Mann's methods increase players” |y, o5
drive by 30 to 80 yards. .
NOT SO GREAT MOMENTS IN . Tim McCarver hosts this compilation of
3 (7|3 SPORTS HBO Video 0024 sports' most memorable goofs. 1495
' WGBH Education Foundation Covers forehand, backhand, serve, and
4 6 17 VIC BRADEN'S TENNIS VOL. 1 Paramount Home Video 2316 volley. B
5 | 3 | 91 | GOLFMYWAY WITH JACK NICKLAUS Woridvision Home Video 2001 Eglsf’gr‘°"°"°‘” guide for the beginning | g, g
. . e Coach Bob Knight explains the
6 | RE-ENTRY | A KNIGHT OF BASKETBALL Kartes Video Communications fundamentals of offense and defense. 19.95
=
WINNING BASKETBALL WITH LARRY . Ball handling skills taught by Celtic great
7 8 17 BIRD Kodak Video Programs 8118770 Larry Bird and others. 19.95
ARNOLD PALMER: PLAY GREAT GOLF . Mastering the Fundamentals focuses on
8 9 63 VOLUME 1 Vestron Video 2038 the basic mechanics of golf. .98
THE BEST OF THE FOOTBALL S NFL's best and funniest football
9 5 69 FOLLIES Fox Hills Video bloopers fill this compilation. 19.95
DORF AND THE FIRST GAMES OF e Tim Conway bungles his way through
10 | 11| 23 | youNT OLYMPUS D21CommunicationsPiZ;0010 athletic contests of ancient Greece. 233
CHARLIE LAU: THE ART OF HITTING ) } Improve your stance, shift your weight,
11|10 | 37 300 Best Film & Video Corp. oo ning) 19.95
12| 16| 27 SUPERBOWL XXII NFC CHAMPIONS:  NFL Films Video Comprehensive history of the Superbowl 19.95
THE WASHINGTON REDSKINS Fox Hills Video champs, the Washington Redskins. A
. . This cassette includes 34 of boxing's best
13 | NEW» | GRUDGE FIGHTS VidAmerica grudge fights. 1995
. ’ Red Auerbach & an NBA all-star line-up
14 | 14 | 31 RED ON ROUNDBALL Best Film & Video Corp. 8102 show the strategies behind their plays. 2995
NFL Films Video Compilation of the NFL's funniest
1512 ] 15 FESTIVAL OF FOOTBALL FUNNIES Fox Hills Video bloopers and blunders. 19.95
1986 NY METS: A YEARTO . . From their hot spring start to those
16 | 13 13 REMEMBER Rainbow Home Video amazin' playoffs, it's all here. 1995
L . Pro Wally Armstrong teaches the feel
17 | 17 7 FEEL YOUR WAY TO BETTER GOLF Simitar Entertainment, Inc. good golf swing and how to get it. 1495
LITTLE LEAGUE'S OFFICIAL HOW-TO- - Basic instructions for any aspiring young
18 | 4 | 33 | p Ay BASEBALL BY VIDEO Mastervision ballplayer. 1995
LEE TREVINO'S PRICELESS GOLF : Pro Lee Trevino reveals the golfing
19115 21 TIPS VOLUME 1 Paramount Home Video 12623 techniques that made him famous. 19.95
q ) . Program addressing aspects of goif such
20| 18 | 63 JAN STEPHENSON'S HOW TO GOLF  Lorimar Home Video 147 as putting and tee shots. 29.95
HOBBIES AND CRAFTS™
* & NO.1 & %
1| 8 |17 | FODOR'SGREAT BRITAIN Random House Home Video i etk | BT
ravel book.
JCI Video Inc. Common-sense guide to the basics of
2 5 69 YES YOU CAN MICROWAVE JCI Video 8200 microwave cooking. 2995
3 1 77 Il:IAAlJVRAAIIMCKENZIE S TRAVEL TIPS- Republic Pictures Corp. H-7352-1 w::tksl‘:lo QOahu, Maui, Diamond Head, and 2495
. Numerous home repair and restoration
4 | 15 | 45 | THIS OLD HOUSE Crown Video ideas presented in an easy-to-do style. | 24
CHEF PAUL PRUDHOMME'S . How to prepare Cajun and Creole
5 | 3 | 9| | '5UISIANA KITCHEN, VOL. 2 (B e Toss classics from scratch, 1995
CASINO GAMBLING WITH DAVID . . Learn the basic strategies for winning
6 4 3 BRENNER Lorimar Home Video 052 Craps, Blackjack & Roulette. 39.95
CHEF PAUL PRUDHOMME'S . Unigue techniques are revealed in this
7| 2 ] 91 | {'OUISIANA KITCHEN, VOL. 1 J2 Communications video on Cajun cooking. 1995
8 | RE-ENTRY | MICROWAVE COOKING Best Film & Video Corp. RRiRutRosEKhiscompichensive 2095
course in using the microwave.
Q | RE-ENTRY | VIDEO FIREPLACE The Video Naturals Co Relax in the glow of a flickering fire-right | g g
. on the T.V. screen! .
THE SIGHTS AND SOUNDS OF . X Visit beautiful Hawaii and enjoy an in-
10 | RE-ENTRY HAWAII International Video Network depth look at the 4 main islands. 19.95
. For the fish lover whose time or bad luck
11| 6 | 57 VIDEO AQUARIUM The Video Naturals Co. makes owning live fish impossible. 19.95
12| 9 | 61 | PLAYBRIDGE WITH OMAR SHARIF  Best Film & Video Corp. ft'fa‘;'ebgyijs'_ep SR (D A 2995
13| 11| 39 THE SILVER PALATE: GOOD TIMES Simon & SchusterVideo Celebration of parties, people, and good 2495
LIVE Paramount Home Video 12135 food for anyone who entertains. .
. A Tour London with Susannah York & see
14|10 ] 21 THE CHARM OF LONDON International Video Network the famous sights of this great city. 1995
AMERICAN BARBECUE AND E Become the best chef on the block with
15 ! 1 GRILLING Serendipity Prod. this low-priced guide. 1393

' ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C

concert. D documentary.

Next week: Health And Fitness; Business And Education.
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VIDEQ REVIEWS

(Continued from page 52)

1988—something no NBA team
had done in 19 years. And they did.

Narrator Chick Hearn—“the
voice of the Lakers’’ —carries
viewers through the entire 1987-88
season without skipping any of the
highs or glossing over the lows. In-
terspersed with Hearn’s com-
ments are interviews with the
players and coaches, including Ril-
ey, Magic Johnson, and Kareem
Abdul-Jabbar. However, the pro-
gram excels most in its coverage
of the grueling playoff contests,
from which the Lakers emerged
triumphant.

Considering the rise in populari-
ty of sports collectibles and the
popularity of the Lakers, this tape
may be harder to stop than a slam-
dunk. RICHARD T. RYAN

“The Sheep Sleep Video,” Cre-
ative Consultants International,
58 minutes, $19.95.

For nearly an hour, a seemingly
endless parade of sheep gracefully
hurtles a low fence against a syl-
van background to the soothing
strains of Brahms’ ‘“Lullabye.”
The only thing that changes is the
position of the camera—and quite
possibly the position of the view-
er’s eyelids. This program really
works, which makes it an ideal gift
for insomniacs. Incidentally, since
most viewers probably won’t be
awake at the conclusion, they
should know that the program
ends, appropriately enough, by
wishing them “pleasant dreams.”

R.T.R.

“The 500 Home Run Club,” Cabin
Fever Entertainment, 55 min-
utes, $29.95.

Since professional baseball be-
gan more than a century ago, more
than 100,000 men have played it.
However, only 14 players in the
history of the game have hit more
than 500 home runs and thus be-
come members of one of the
game’s most exclusive clubs.

Hosted by hall of famer Mickey
Mantle, himself a member of the
club, and sportscaster Bob Costas,
this program profiles each of the

individuals who make up this elite
group. Viewers are treated to his-
torical clips of the early players as
well as shots of Henry Aaron hit-
ting number 715, Willy Mays
breaking the National League
home run record, Ted Williams hit-
ting one out of the park in his final
at bat, and much more.
Considering the popularity of
our ‘‘national pastime,”’ chances
are this program will be going, go-
ing, going—for quite some time.
R.T.R.

“Summer Slam ’88,” Coliseum
Video, 120 minutes, $39.95.

Following up on the success of
the Wrestlemania videocassettes,
this latest extravaganza boasts a
host of faces familiar to wrestling
groupies. All the big names of the
World Wrestling Federation are
here, but the highlight is a tag-
team match pitting Hulk Hogan
and Randy Savage against Andre
the Giant and Ted Dibiase.

While this event was widely
viewed on pay-per-view, perennial-
ly popular wrestling programs—
especially those of the Roman cir-
cus variety—still possess some
sell-through potential. R.T.R.

“Around The World: The Best Of
The WWF, Volume 16,” Coliseum
Video, 90 minutes, $59.95.

Host “Mean” Gene Okerlund is
joined by wrestler Outback Jack
and manager Frenchy Martin. To-
gether they transport viewers to
such wrestling meccas as Tokyo,
Rome, Paris, Puerto Rico, and Ku-
wait. Although the matches fea-
ture a host of American stars, in-
cluding Andre the Giant, Hercules,
and the Ultimate Warrior, the com-
mentary is carried on in the lan-
guage of the host country (only
the match from Puerto Rico is ana-
lyzed in English).

This tape is strictly for multilin-
gual wrestling lovers or fans of
Okerlund. R.T.R.

“Liberty Mutual’s 18 Tips From
18 Legends Of Golf,” Legends Of
Golf Co., 120 minutes, $59.95.

Just One Of The Gang. Dennis Hopper chills out with members of the Los
Angeles street gang the Crips during the filming of “Colors.” The gang members
appeared as extras in the controversial film, which was directed by Hopper and
stars Sean Penn and Robert Duvall as L.A. cops trying to curb gang violence.
The movie will be released by Orion Home Video Nov. 17 for a list price of
$89.95. Orion notes that the video includes footage not included in the theatrical
version of the film.

For all intents and purposes this
program could have been subtitled
“Everything You Always Wanted
To Know About Golf.” Former
Masters champion Bob Goalby is
joined by such luminaries as Sam
Snead, Billy Casper, Tommy Bolt,
and Miller Barber—all of whom
are now regulars on the Profes-
sional Golfers Assn. Senior Tour.

In addition to the standard in-
structional material, which is ex-
tensive, the program features a
number of practice tips to help
viewers integrate what they’ve
learned into their games. All of
this is further enhanced by the use
of computer graphics.

Although the price may seem a
bit steep, serious golfers will pay
almost anything to improve their
games—and this tape will do just
that. RTR.

“Women Of The WWF,” Colise-
um Video, 90 minutes, $59.95.
Professional wrestling may be
the most popular spectator
‘‘sport’” in America right now.
However, this program, which fea-
tures a series of championship
matches as well as interviews with
past champion the Fabulous Moo-

lah and the reigning queen, the
Sensational Sherri, is strictly for

die-hard grappling groupies.
Hosted by Gene Okerlund, this
is a feeble effort to combine come-
dy and action. Unfortunately, it

loses two out of three falls.
RTR.

“The Nutcracker,” J2 Communi-
cations, 30 minutes, $14.95.

Whimsical puppets bring Tchai-
kovsky’'s holiday classic, ‘“The
Nutcracker,” to life as they romp
about the stage in a number of de-
lightful dance sequences. This en-
during tale about a little girl’s
dream-adventures in the Land of
Sweets is ideal for young people
age 5 and over. However, there is
nothing to prevent the young at
heart—no matter what their age—
from enjoying it as well.

Parents seeking a way to intro-
duce their children to classical mu-
sic may find that this delightful
rendition strikes just the right
note. The modest price and instant
name recognition should enhance
its sell-through potential—espe-
cially at Christmastime. RT.R.

‘Static’ Signals. Keith Gordon, the
actor who played Rodney
Dangerfield’s son in “Back To
School,” wrote, produced, and stars in
“Static,” a new, offbeat comedy
scheduled for release by Forum Home
Video. The critically acclaimed film
stars Gordon as an inventor who tries
to transmit a live television broadcast
from heaven. It will be available on
video beginning Nov. 16 for a list price
of $79.98.

PPV DEBATED AT CANADA’S FOCUS ON VIDEO '88

(Continued from page 51)

purchased by his firm earlier this
year.

In an apparent effort to quell
dealer fears, Watson told the crowd
that “‘virtually everyone who walks
into your store is a subscriber [of
our cable TV service].” He went on
to assert that dealers don’t stand to
lose business as a result of PPV or
other forms of pay TV: “Does pay
TV compete with home video? The
answer is a resounding ‘No!’” For
the PPV windows to be expanded,
“there would have to be a massive
shift toward PPV,” said the cable
TV executive.

Watson also suggested that video
was not necessarily the method of
distribution favored by moviemak-
ers. “In their perfect world, they
would like to meter each viewing of
a film,” Watson said.

David Scher, president of a Mark-
ham, Ontario, Major Video store,
told the audience that pay TV was
neither a friend nor a foe of video.
“It’s an inferior competitor,” said
Scher, drawing a spirited round of
applause from the audience. Scher
disdainfully noted that the involve-
ment of Rogers Cablesystems in
video retailing was merely an effort
to “hedge [its] bets” and pointed out
that United Cable Inc. has pur-
chased a 15% interest in the Block-
buster video chain for similar rea-
sons.

“What would make PPV more at-
tractive would be a system that
would enable you to dial up any one
of 10,000 movies. It's been alluded
to and it’s scary, but I don’t think it
will ever happen,” said Scher.

Though PPV is virtually nonexis-
tent in Canada, dealers are clearly
troubled by the widespread avail-
ability of pay- and cable-TV services
that seem to erode the marketabil-
ity of video releases a few months
after they hit the stores. Dealers
here also point out that they are al-

ready pressured by taxes and han-
dling charges that drive the whole-
sale price of an A title to more than
$100 (Canadian) [Billboard April 24].
“Three months after we pay $100
for a movie, it’s on pay TV,” said a
disgruntled dealer in the audience.
Don Lorusso, Sony Video Soft-
ware’s GM of Canadian operations,
seemed to side with dealers but
stopped short of guaranteeing a
prolonged home video window for
his company’s titles. Sony’s role in
this area promises to gain signifi-
cance as the company’s motion pic-
ture division continues to produce
theatrical features. Most recently,
Sony Pictures produced and theatri-
cally distributed the new Patrick
Swayze film, “Tiger Warsaw.”
“The quickness of the [PPV] win-
dow will have an impact on how

long an A title sits on your shelf.
You risk A-title burnout when there
is another medium carrying A ti-
tles,” said Lorusso. When pressed
for a commitment to a prolonged
home video window, Lorusso noted
that there were “other pressures”
involved in making the film avail-
able either on PPV or pay TV.

He did say that retailers should
make suppliers aware of their con-
cerns on the issue. Also, he said,
suppliers should “make damn sure
they scramble their signals” during
a PPV broadcast to curb piracy.

The panel’s moderator, Donald A.
Braden, executive director of the
Video Dealers Assn. Canada, urged
dealers to “remind studios of how
small PPV [penetration] is and ap-
ply pressure for better windows.”

‘E.T.” PREORDERS PASS THE 10 MILLION MARK

(Continued from page 51)

double that of “Top Gun,” the Par-
amount Home Video release that
currently holds the industry sales
record with more than 4 million
units sold.

“E.T.” will not only shatter all
other existing video sales records,
but it is also widely expected to
jump-start the entire sell-through
market. On the average, video
stores have presold 80 copies of
the title, according to one industry
survey.

“Only a remarkable film like
‘E.T.” could lead us into a new
phase of the home video industry,”
says Gene Giaquinto, president of
MCA Home Entertainment, who
predicts that the title will be a
“boost to the entire industry.”

The film’s popularity has also
prompted some unusal moves on
the part of MCA. The street date is

being closely guarded in an effort
to prevent stores from stocking
the title even one day before street
date. The move is apparently moti-
vated, in part, by the “leaks” that
took place with Paramount’s “Top
Gun.”” A number of mass mer-
chants offered the video prior to
street date when a rackjobber
shipped its units too early.

The company has also refused to
supply reviewers with advance
copies of the movie—an unprece-
dented move by MCA or any other
company handling a major title.
Even though such review copies
are routinely tagged with a warn-
ing notice at the bottom of the
screen throughout the film, MCA
is apparently concerned that the
availability of such copies will end
up in the hands of pirates.
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by Carlos Agudelo

A REVITALIZED EYDIE GORME is attempting
what would be a remarkable comeback in the field of
Latin music. Although not Hispanic herself, Gorme
was for decades one of the best-known romantic per-
formers throughout Latin America thanks to three
Spanish-language albums she recorded with the fa-
mous Trio Los Panchos in the '60s and early '70s.
Now she hopes to repeat and even surpass that suc-
cess with “De Corazén A Corazén,” an album on
which she sings several of the best-known Latin
American standards.

“I feel like I am singing better now than I have in
a long time,” says Gorme, who adds that she’s
amazed by the early success of the album. “I'm
thrilled even more because I didn’t expect it.” The
first single from the album is “Sentado A La Vera
Del Camino,” a collaboration with Brazilian super-
star Roberto Carlos. “‘I got along very well with
him,” she says. “So well in fact that I am going to
Brazil to record in Portuguese with him.” Also on
the album, she sings a duet with her husband, Steve
Lawrence, on the title track. The song will soon be
released in English for the AC market in the U.S.
The album, which also includes “Inolvidable,” “Ca-
mino Verde,” ‘“Cuando Vuelva A Tu Lado,” “Ceni-
zas,” and an Armando Manzanero medley, was pro-
duced by Roberto Livi. Bebu Silvetti provided fine
arrangements and directed. Gorme’s voice, after all
these years, sounds as crisp and fresh as it did in 20
years ago. Gorme is doing something more contem-
porary Spanish-language pop singers should do: ex-
posing new generations of Latin Americans to the
almost infinite wealth of their popular music. These
days, most of them seem to prefer recycling songs
with the same old love-hate themes.

TWO OLD FRIENDS ARE releasing separate al-
bums almost simultaneously. One of them, Willie

Colén, is coming out with an independent produc-
tion that will be distributed and promoted by Fania
Records. In the album, tentatively titled “Altos Se-
cretos,” Colén has integrated the new sound he has
been trying to achieve since adding two synthesiz-
ers to his renovated band. “Today’s Latin kids, who
like Latin hip-hop, can’t identify with somebody
banging a tin can with a stick,” he says. “You are
depriving yourself if you don’t take advantage of
the new technology. The new album has sounds un-
heard before in Latin music.” Col6n, who now per-
forms at least three times a week, says he spends
more time producing than he did a few years ago.
“I’d like to be recognized for my achievements as a
record producer,” he says. Among his other projects
are a new soap opera to be produced in Venezuela
and an autobiographical film project.

Colén’s friend and ex-partner Rubén Blades also
has a brand-new album out, ‘“Antecedente,” on the
Elektra label. After recording several off-Latin-beat

Eydie Gorme revives pop
standards—and her career

albums, including his last one, which was in English,
and an arcane production based on Gabriel Garcia
Marques’ tales, Blades is returning to his salsa
roots, re-creating the sound that made him famous
when he sang in Colén’s band. We'll try to review
both albums in the same future column. It will be in-
teresting to compare how these two artists have
evolved since their traumatic separation.

M][KE ROMERO, previously with KSSA Dallas, is
the new PD at KSAH-AM ““Radio Festival”’ San An-
tonio, Texas ... Miguel Franco, previously with
WIND-AM Chicago, is going to KCOR-AM San An-
tonio as the new PD. WIND’s new PD is Alberto
Augusto . .. Gerardo Garcia is the new PD for
KQVO-FM Calexico, Calif. He replaces Martha Ji-
ménez, who was programming the station on a pro-
visional basis. Michael Diaz is the station’s new
GM.

Band Leader Charlie Paimien Dead

BY CARLOS AGUDELO

music known as salsa.

play for free for a good cause. The

NEW YORK Few musicians gave
as much to his colleagues and his peo-
ple as Charlie Palmieri, who died
Sept. 12 at the age of 60. One of the
most respected and liked band lead-
ers in the business, Palmieri was pro-
nounced dead at Jacobi Medical Cen-
ter in the Bronx, the victim of the last
of several heart attacks he had suf-
fered in recent months.

Born to Puerto Rican parents in El
Barrio, New York’s Spanish Harlem,
Palmieri was raised and lived, and
died in the Bronx, where he experi-
enced the whole spectrum of changes
brought to New York by the im-
mense waves of Puerto Rican immi-
grants.

Palmieri, who became a virtuoso pi-
anist as a child, embarked on a career
in the mid-"40s that touched almost
every musician in the salsa world. Af-
ter playing with the orchestras of Ra-
fael Mufioz, Pupi Campo, Xavier Cu-
gat, Tito Puente, and Tito Rodriguez,
in 1959 Palmieri formed the first
charanga band in New York, the
Duboney, at the beginning of the fa-
mous pachanga craze. It was Pal-
mieri who first gave a chance to play
to a young flutist by the name of
Johnny Pacheco. Pacheco later be-
came one of the leaders of the pa-
changa movement and of the new
players of the urban Afro-Caribbean

Palmieri was perhaps the first Lat-
in keyboardist to use the electric or-
gan to play his music. In the mid '60s,
Palmieri formed the Alegre All Stars
and also participated in the formation
of the Cesta All Stars. Throughout
the '60s and "70s his guidance and tal-
ent inspired scores of such young
musicians as Willie Colon, Papo Luc-
ca, and Jimmy Sabater, most of
whom learned their music in the
streets and from men like Palmieri,
who was always ready to advise ris-
ing talent.

“Any time I needed advice, had a
problem, or just wanted to talk to
somebody, Charlie Palmieri was
there,” said Colon at the start of his
New York Village Gate show Sept.
12, the day Palmieri died.

Among those who benefited from
Palmieri’s advice was his younger
brother, Eddie, who under Charlie’s
guidance began to play the piano and
later went on to win five Grammy
Awards for his recordings.

Despite several warnings from
doctors, Palmieri continued to work
as hard as usual. Besides leading his
own band, El Combo Gigante with
Jimmy Sabater, Palmieri was an ac-
tive music and piano teacher in such
community schools as the East Har-
lem Musice School, run by Johnny Co-
lon. He was always ready to partici-
pate in fund-raising activities and to

day he died, Palmieri had just re-
turned to New York from Puerto
Rico, where he had performed for the
governor in the official residence, La
Fortaleza, along with his lifetime
friend, singer Bobby Capo.

Palmieri’s funeral was an emotion-
al homage to his great service as a
master musician, colleague, and
teacher by many of his peers. But
perhaps the best tribute to Palmieri
took place on the afterncon of Sept.
19, during a six-hour edition of “Con
Sabor Latino” on WBIA-FM New
York, the highest-rated Spanish-lan-
guage radio show in the city.

Conceived as a station fund raiser
concert featuring a live performance
by Tito Puente’s Latin Jazz Ensem-
ble, the program became a marathon
of Palmieri’s musie. “All of a sudden
Charlie’s music acquired a different
meaning, one we all knew he wasn’t
going to be there to play anymore,”
says Nando Alvericci, one of the pro-
gram’s hosts. “Everybody began to
hear different sounds, something we
didn’t pay much attention to before.”

Palmieri’s example as a musician
and as a man will continue to be an
inspiration. “Many years will pass be-
fore anybody with the same kindness
and quality comes [along],” says pro-
moter Ralph Mercado.
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BY JIM BESSMAN

NEW YORK While some labels
are still holding back from plung-
ing headfirst into compact disk
video, those that have taken the
dive say they are now waiting for
retail to follow suit.

“We have to create at the retail
level special sections in store for

‘A lot of people
may have picked
up CDVs and
bought them,
not knowing
what they were’

CDV,” says Joe Parker, PolyGram
Records’ VP of video and associat-
ed labels. Parker notes that some
stores have already begun mer-
chandising the 5-inch videodisks
alongside audio-only CDs.

Parker forecasts increased CDV
release activity in 1989 from ma-
jors like Warner Bros. and Elektra
as well as from smaller labels like
Enigma, which has just entered
the CDV field with its first re-
lease. He says he expects a grow-

ing software supply to dictate the
creation of special CDV signage
and related point-of-purchase ma-
terials.

““We have to reinforce customer
awareness so they say, ‘Hey, you
know what? I can afford to buy
this,” ”” says Parker.

Charlie Springer, national sales
manager at Warner Bros./Reprise
Records, agrees that stores must
pitch in to help “get the [CDV] ball
rolling,” although he admits that
he would rather see the limited
space available in record outlets
taken up by his label’s current hot-
album titles.

Still, Warner is releasing CDV
product: Springer says five Dire
Straits CDVs are due out Nov. 8,
and he notes that the company’s
first three CDVs—singles by Don-
ald Fagen, Madonna, and Randy
Newman—have each sold between
3,000 and 5,000 units, necessitating
second pressings of the initial
3,000-unit-apiece run.

But, says Springer, who cites
the continued dearth of hardware
as another problem impinging on
the growth of the format, “Obvi-
ously, 3,000 units is nothing to go
out to lunch for.”

An Elektra Records spokesman
who chose not to be identified says
the Cure’s and Anita Baker’s
CDVs “sold everything we put out

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

BON JOVI

Bad Medicine

New Jersey/Mercury

Friend Michael Wells, Curt Marvis/The Company
Wayne Isham

CAMEO

You Make Me Work

Machismo/Atlanta Artists

Tom Arcuragi, Larry Blackmon/Bottom Line Productions.
Samurai Artists

Larry Blackmon, Tom Arcuragi

BOOTSY COLLINS

Party On Plastic (What's Bootsy Doin'?)
Party On Plastic (What's Bootsy Doin'?)/Columbia

Pat Sawyer

Bill Fishman

TOMMY CONWELL & YOUNG RUMBLERS
I’'m Not Your Man

Rumble/Columbia

Eric Liekefet/Limelight Productions

David Hogan

THE CRICKETS

T-Shirt

T-Shirt/Epic

Mary Matthews/Studio Productions
Jim May

TAYLOR DAYNE

I'll Always Love You
Tell it To My Heart/Arista
Jon Small/Picture Vision
Peter Israelson

THE FEELIES

Away

Only Lite/A&M

Loretta Farb/Clinica Estetico
Jonathan Demme

JOHN HIATT

Slow Turning

Slow Turning/A&M

Helen Langridge, Tim Clawson/Propaganda Films
Geoffrey Barish

HUXTON CREEPERS

Rack My Brains
Keep To The Beat/Polydor
O Pictures

Kevin Kerslake

KINGDOM COME

Loving You

Kingdom Come/Polydor

Tamara Wells/One Heart Productions
Charley Randazzo

LEVEL 42

Heaven In My Hand
Staring At The Sun/Polydor
Limelight Productions
Steve Barron

LORRIE MORGAN
Trainwreck Of Emotion
RCA

Joanne Gardner/Acme Pictures
Stephen Buck

CHARLIE PARKER

Lester Leaps In

Original Motion Picture Soundtrack: Bird/Columbia
David Valdez

Clint Eastwood

IGGY POP

High On You
Instinct/A&M

Barbara Halperin/O Pictures
Kevin Kerslake

REO SPEEDWAGON

| Don't Want To Lose You
The Hits/Epic

Paul Flattery

Jim Yukich

KEITH SWEAT

Don't Stop Your Love

Make It Last Forever/Eiektra

Jon Small, David Wunsch/Picture Vision
Jon Small

38 SPECIAL
Rock’N’Roll Strategy
Rock'N'Roll Strategy/A&M
Paul Flattery/F.Y.l.

Jim Yukich

KEITH WHITLEY

When You Say Nothing At All
Don't Close Your Eyes/RCA

Joanne Gardner/Acme Pictures

Stephen Buck

VANESSA WILLIAMS
(He's Got) The Look

The Right Stutf/Wing

Sally Norvell/Limelight Productions
Alek Keshishian

there,” but he adds that the label
is still awaiting positive retail re-
sponse.

“We picked two things we knew
had a good chance of selling, and
they did, but no one’s been beating
down the door for more,” says the
Elektra executive. He notes that
the Cure was a ‘“‘good choice’ for
CDV because of the group’s “fa-
natic’”’ audience and that Baker is
immensely popular among fans of
her genre.

Even so, adds the Elektra execu-
tive, “‘a lot of people may have
picked [the CDVs] up and bought
them without knowing what they
were.”

CBS Records’ Jerry Shulman, VP
of marketing and development, says
the label’s wait-and-see posture re-
mains in effect pending ‘“‘unre-

Labels Look To Retail For CDV Support

solved business affairs problems.”

And MCA Records’ Doug Cer-
rone, associate director of video
promotion, says only that the label
maintains a “watchful eye” on re-
tail and consumer acceptance of
the format in the wake of its re-
lease of a Lyle Lovett CDV promo.

PolyGram’s Parker, however,
discounts any problems in CDV
manufacturing and licensing and
points to the company’s third
batch of releases, comprising 12 ti-
tles, scheduled for Nov. 21.

“We’re seeing more and more
product coming out that is cur-
rent,” says Parker, pointing to Mi-
chelle Shocked’s ‘“Anchorage”’
clip, due for CDV release in No-
vember. “Maybe there’s an isolat-
ed clearance problem with [cata-
log] stuff, but that’s it.”

A Trio For “Duets.” Lou Reed, left,
bassist Rob Wasserman, center, and
Rubén Blades take a break on the set
of the shoot for a longform video that
recreates performances from
Wasserman’s MCA album, *'Duets."”
Paula Walker directed, with MPI Home
Video's Peter Blachley as executive
producer. The project is a joint
venture of MCA, LaserDisc Corp. of
Japan, and MPI.

]

TIHIE
ESE

by Steven Dupler

NEW CABLE VENTURE: The wide-open international
market for cable-TV-system construction and new pro-
gramming may soon have a new entry in Japan: Denver,
Colo.-based Coaxial International—founded in June
1988 as a division of 13-year-old Coaxial Analysts—says
it plans to start a new cable-exclusive network in Japan
with several channels, one of which will be called the
American Channel, featuring sports, music, children’s
programming, and cultural events. The network will be
carried over a new cable system Coaxial is constructing
for Nishinippon Cable Television in Fukuoka, Japan.

To head the new venture, Coaxial has brought in
Anita Joseph, formerly with Cable Value Network, a
home-shopping channel. Joseph says she is in the pro-
cess of acquiring programming for the new channel.
She also says she envisions a spinoff of separate chan-
nels for music and sports programming by mid-1989.

The success of the proposed American Channel
hinges not only on good programming, but on ad-
vanced technology as well. To that end, Coaxial has
brought in Earl Langenberg, a 15-year cable veteran
with the ATC and Rogers cable systems, to oversee
the engineering end of getting the new NCTV hi-tech
cable system up and running by January, the pro-
posed start-up date.

Coaxial says it plans to have the new NCTV cable
system eventually available to 600,000 Japanese
homes, “all served from a single head-end, using a fi-
ber-optic ‘backbone’ trunk network.” The company
says all the equipment for this operation has been se-
lected from U.S. manufacturers, and Japanese crews
will be trained to construct and maintain the system.

According to Coaxial, most of the existing cable sys-
tems in Japan are far from state of the art; they're
built only for the retransmission of broadcast TV sig-
nals and are incapable of providing additional cable-
only programming. These existing Japanese systems
currently serve about 5 million households, but only
about 100,000 subscribers can receive cable-only
transmissions.

ON THE MOVE: The programming chief’s chair at
Hit Video USA, vacant since Mike Opelka’s depar-
ture some months ago to New York’s WHTZ “Z100,”
has been filled: Lou Robinson, former producer of
Baltimore-based rock vid channel BTV, will head to
Houston to become Hit Video's new director of pro-
gramming. We’ll have more on Robinson and plans he
may have for the channel’s programming in the near
future.

HECORD MOGULS: John Latimer, co-producer of
Alternate Beat, the Mentor, Ohio-based alternative
video channel, isn’t content to give new and breaking
bands exposure via cable TV. Latimer and Mark Lit-
ten, in conjunction with a small Cleveland-based label
called Play Records, have co-produced “Exhibit B,” a
sampler CD and cassette featuring 10 of Ohio’s finest
homegrown unsigned acts (none of which yet have a
video).

The second in a series (following the 1985 release ti-
tled—of course—"‘Exhibit A”), the album features
tracks by bands like the Earl Rays, the Evidence,
French Leonards, Piper Blue, and the Bellows. The
compilation is available directly from Play and at
about 20 independent record stores in Ohio. Latimer
says he is also looking to line up a deal with a national
distributor. The cassette is priced at $9.95, while the
CD costs $14.95. A follow-up album, “Exhibit C,” is
due shortly, says Latimer. For more information, con-
tact 216-467-0300.

Alternate Beat reaches about 500,000 homes via
Manhattan Cable in New York City; Viacom in San
Francisco; and Viacom, Continental East and West,
Adelphia, and Cablevisian in Cleveland/northeast
Ohio.

Latimer says Alternate Beat is looking to expand,
and toward that end he has signed a two-year syndica-
tion contract with an Australian firm that is now shop-
ping the show in 31 countries around the world.

DON’T FORGET TO VOTE: It just occurred to us
that many of you planning to attend the Billboard/
American Film Institute-presented American Video
Conference Nov. 9-11 in Los Angeles will be out of
town and unable to go to the polling place on Election
Day, Nov. 8. While no one can deny this has been one
of the most uninspiring presidential campaigns in re-
cent memory, it would still be a erime not to vote. So
call the following toll-free number to receive informa-
tion on how to obtain an absentee ballot: 1-800-526-
VOTE.

IF YOU WERE watching MTYV last week, you may
have seen some interesting interviews with athletes
from the U.S. Olympic team. While the footage did not
originate from Seoul, South Korea (it was filmed on
the Olympic training grounds), it was a pretty cool
idea nonetheless. The MTV crew interviewed athletes
from the U.S. swim team who, styling themselves
Swim-D.M.C,, did a rap number; various track stars,
including Carl Lewis; the women's water polo and vol-
leyball teams; and diver Wendy Williams. The athletes
talked about what music they train to. According to
the channel, many of the athletes prefer rap musie,
with D.J. Jazzy Jeff & the Fresh Prince and Salt-N-
Pepa scoring high. Also big—at least with the syn-
chronized-swim team—was Bobby McFerrin’s “Don’t
Worry Be Happy.”
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Tell Those Guys To Shut Up. Transvision Vamp lead singer Wendy James is
flanked on the MTV set by VJ Adam Curry (left) and Sam Kaiser, senior VP of

promotion at Uni Records.

Bush Leads In MTV Poll

18-34s Reveal Political Views

BY STEVEN DUPLER

NEW YORK Vice President
George Bush holds a significant
yet fragile lead in the 1988 presi-
dential campaign among voters
aged 18-34, according to the re-
sults of a nationwide political poll
of 800 people recently conducted
for MTV News.

The study—conducted by the
Democratic polling firm of Hamil-
ton, Frederick & Schneiders, and
the Republican polling firm, Charl-
ton Research Inc.—concluded that
Bush leads Massachussetts Gov.
Michael Dukakis, 50%-40%, among
a national sample of 800 registered
voters aged 18-34.

Also revealed in the survey are
the three most important national
issues to voters in this age group.
These are, in order of importance:
the federal budget deficit (22%);
crime/illegal drugs (19%); and un-
employment/lack of good jobs
(16%).

According to Marshall Cohen,
MTV Networks’ senior VP of corpo-
rate affairs and communications,
the study is unique for two reasons:
First, he says, it specifically targets
the 18-34-year-old demographic that
traditionally makes up only about
20% of polls taken among the gener-
al voting population. Specific politi-
cal views and opinions on issues
among this age group have been
documented only spottily, says Co-
hen.

Equally important, the agencies
conducting the research are highly
respected, influential political poll-
sters. Charlton Research Inc., says

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette

at (800) 223-7524.

Cohen, performs polling duties for
Reagan, while Hamilton, Frederick
& Schneiders has done similar work
for Democratic vice presidential
hopeful Sen. Lloyd Bentsen.

While Bush’s lead is obvious from
the results of the study, both poll-
sters stress that the 18-34-year-old
group—which the study claims will
be a “pacesetter for future political
trends—is still very much up for
grabs.

“Both Republicans and Demo-
crats should consider this segment
of the national electorate a key bat-
tleground during this year’s elec-
tion,” the report reads. “Bush’s lead
over Dukakis cannot be considered
solid at this stage, and a motivation-
al turnout effort directed at the
younger voters could not only influ-
ence the outcome of this election
but also begin to establish impor-
tant voting patterns among this
generation of voters, which will
have a significant impact on both
parties’ fortunes in the years
ahead.”

On a lighter note, the report also
correlated voters’ musical prefer-
ences with their political leanings.
Those results: rock’n’roll listeners
prefer Bush (48%) over Dukakis
(44%); R&B fans overwhelmingly go
for the Duke (81%) rather than Bush
(13%); country listeners prefer the
Republican ticket (61%) over the
Democratic ticket (26%); and jazz
fans like Dukakis (57%) more than
Bush (25%).

Staying on the whimsical side, the
report also asked various opinions
under the general heading ‘“Who
Would Be Better?” In this category,
27% of the respondents determined
that Dukakis would be more likely
to like the same type of music they
did than Bush (12%); 42% said that
the Duke would be more fun on a
cross-country road trip than Bush
(27%); and respondents were split as
to which candidate would throw the
best party, with 37% going for Du-
kakis versus 36% for Bush.

Incidentally, as a final note, no
one surveyed expressed any inten-
tion to write in MTV favorite son
Randee of the Redwoods on their
presidential ballot.

AS OF SEPTEMBER 24, 1988

Billboard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1775 Broadway, New York, NY 10019

Steve Wariner, | Should Be with You
Canyon, | Guess | Just Missed You
Skip Ewing, | Don't Have Far To Fall
The Whites, It's Not What You Know

ADDS

VHi

VIDED HITS ONE™

Jon Astley, Put This Love To The Test

Pat Benatar, Don't Walk Away

Bon Jovi, Bad Medicine

Cher, Main Man

Terence Trent D'Arby, Dance Little Sister
Melissa Etheridge, Bring Me Some Water
New Kids On The Block, Please Don't Go Girl
Prince, | Wish U Heaven

Stryper, | Believe In You

U2, Desire

Was (Not Was), Spy In The House Of Love
Jane Wiedlin, Inside A Dream

Continuous programming
1775 Broadway, New York, NY 10019

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

ADDS

Whitney Houston, One Moment In Time
Elton John, A Word In Spanish

John Lennon, Jealous Guy

Grayson Hugh, Tears Of Love

Deniece Williams, | Can't Wait

Terence Trent D'Arby, Dance Little Sister
The Mac Band, Stuck

Johnny Clegg & Savuka, Take My Heart Away
Steve Miller, Ya Ya

Ice T, I'm Your Pusher

NOUVEAUX

BUZZ BIN

HEAVY

Julia Fordham, Happy Ever After

Shriekback, Get Down Tonight
Siouxsie & The Banshees, Peek-A-Boo
The Sugarcubes, Cold Sweat

POWER

The Beach Boys, Kokomo

SNEAK PREVIEW

Phil Collins, A Groovy Kind Of Love
Taylor Dayne, I'll Always Love You

Cinderella, Don’t Know What You Got ('Til It's Gone)

Glenn Frey, True Love
UBA40, Red, Red Wine

HEAVY

HEAVY

Cheap Trick, Don't Be Cruel

Def Leppard, Love Bites

The Escape Club, wild Wild West

Guns N’ Roses, Sweet Child O' Mine
Information Society, What's On Your Mind (Pure
Energy)

INXS, Never Tear Us Apart

Joan Jett & The Blackhearts, | Hate Myself For Loving
Robert Paimer, Simply Irresistable

Rod Stewart, Forever Young

UBA40, Red, Red Wine

Van Halen, When It's Love

Basia, Time And Tide

Breathe, How Can | Fall

Huey Lewis & The News, Perfect World
Bobby McFerrin, Don't Worry, Be Happy
Steve Miller, Ya Ya

Sade, Nothing Can Come Between Us

Cameo, You Make Me Work

Prince, | Wish U Heaven

Jetfrey Osborne, She's On The Left
Tony!TonilTone!, Born Not To Know
Bobby Brown, My Prerogative

Karyn White, The Way You Love Me
Bobby McFerrin, Don't Worry, Be Happy
Sade, Nothing Can Come Between Us
New Edition, You're Not My Kind Of Girl
Vanessa Williams, (He's Got0 The Look
Deniece Williams, | Can't Wait

Paula Abdul, (It's Just) The Way That You Love Me

MEDIUM

MEDIUM

Joan Armatrading, Living For Your Love
Rick Astley, It Would Take A Strong Strong Man
George Benson, Let's Do It Again

ACTIVE

Boy Meets Girl, Waiting For A Star To fall
Peter Cetera, One Good Woman

Bad Company, No Smoke Without Fire

Britny Fox, Long Way To Love

Peter Cetera, One Good Woman

Phil Collins, A Groovy Kind Of Love

Erasure, Chains Of Love

Europe, Superstitious

The Fabulous Thunderbirds, Powerful Stuff

Debbie Gibson, Staying Together

Michael Jackson, Another Part Of Me

Kenny Loggins, Nobody's Fool (Performance Version)
Bobby McFerrin, Don't Worry, Be Happy

Midnight Qil, The Dead Heart

Robert Plant, Ship Of Fools

Poison, fallen Angel

Scorpions, Believe In Love

Winger, Madalaine

Steve Winwood, Don't You Know What The Night Can

Johnny Clegg & Savuka, Take My Heart Away
Robert Cray, Don't Be Afraid Of The Dark

Giant Steps, Another Lover

Michael Jackson, Another Part Of Me

Kylie Minogue, The Loco-Motion

Boz Scaggs, Cool Running

The Four Tops, Indestructible

Steve Winwood, Don't You Know What The Night Can

Bootsy Collins, Party On Plastic
Teddy Pendergrass, 2 AM.

George Benson, Let's Do It Again
Michael Jackson, Another Part Of Me
Salt-N-Pepa Featuring E.U., Shake Your Thang
Ready For The World, My Girly

Kool Moe Dee, No Respect

Loose Ends, Mr. Bachelor

Good Question, Got A New Love
Evelyn “Champagne” King, Hold On
Tracy Chapman, Fast Car

° THE
o
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MEDIUM

Five 1/2-hour shows weekly

Boy Meets Girl, Waiting For A Star To Fall
Toni Childs, Don't Walk Away

Gardner Cole, Live 1t Up

Tommy Conwell/Young Rumblers, I'm Not
Glenn Frey, True Love

L.A. Guns, Electric Gypsy

New Edition, If It Isn't Love

Transvision Vamp, Tell That Girl To Shut Up
Vinnie Vincent Invasion, Love Kills

Vixen, Edge Of A Broken Heart

1000 Laurel Oak, Voorhees, NJ 08043

CURRENT

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

Kid-N-Play, Get Funky

Tracie Spencer, Hide N' Seeko You
EPMD, Strictly Business

Ready For The World, My Girly
Afrika Bambaata, Shout It Out
James Brown, I'm Real

House Of Shock, Middle Of Nowhere

BREAKOUTS

George Michael, Monkey
Breathe, How Can | fall

Gregg Allman, Slip Away

Blue Zone U.K., Jackie

Circus Of Power, Call Ot The wild

Johnny Clegg & Savuka, Take My Heart Away
Robert Cray, Don't Be Afraid Of The Dark
Cruise Control, No Condom No Sex

Depeche Mode, Strangelove '88

Femme Fatale, Waiting For The Big One
Frozen Ghost, Round And Round

John Hiatt, Slow Turning

Hothouse Flowers, Don't Go

Hunters And Collectors, Back On The Breadline
Colin James, Voodoo Thing

Holly Knight, Heart Don't fFail Me Now

Little Feat, Hate To Lose Your Lovin’

Ziggy Marley & The Melody Makers, Tumbliin' Down
New Frontier, Under fFire

Primitives, Crash

Psychedelic Furs, All That Money Wants
Reckless Sleepers, If We Never Meet Again
Rock City Angels, Deep inside My Heart
Salt-N-Pepa Featuring E.U., Shake Your Thang
Joe Satriani, Always With Me, Always With You
Henry Lee Summer, Hands On The Radio

Huey Lewis & The News, Perfect World

Transvision Vamp, Tell That Girl To Shut Up

Lita Ford, Back To The Cave

Guns N’ Roses, Sweet Child O’ Mine

Cheap Trick, Don't Be Cruel

Def Leppard, Love Bites

Grapes Of Wrath, Backwards Town

Robert Palmer, Simply Irresistable

Joan Jett & The Blackhearts, | Hate Myself For Loving
Pretty Poison, Nightime

The Alarm, Rescue Me

Robert Plant, Ship Of fools

Bruce Hornsby & The Range, Look Out Any Window

Gardner Cole, Live It Up

The Four Tops, Indestructible

Karyn White, The Way You Love Me
Grapes Of Wrath, Backwards Town
Terence Trent D'Arby, Dance Little Sister
Jane Wiedlin, Inside A Dream

Billy Ocean, Tear These Walis Down
BROS, | Owe You Nothing

Was (Not Was), Spy In The House Of Love

POWER

RN
NV

\\\\\\E‘

14 hours weekly
6430 Sunset Bivd., Hollywood, CA 90028

£)

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

Taylor Dayne, I'll Always Love You

Bobby McFerrin, Don't Worry, Be Happy
Peter Cetera, One Good Woman

New Edition, If it Isn't Love

UBA40, Red, Red Wine

Robert Palmer, Simply Irresistable

Joan Jett & The Blackhearts, | Hate Myself For Loving
New Kids On The Block, Please Don't Go Girl
intormation Society, What's On Your Mind
Poison, Fallen Angel

Kenny Loggins, Nobody's Fool

Glenn Frey, True Love

Cheap Trick, Don't Be Cruet

ADDS

Bad Company, No Smoke Without fire
Terence Trent D'Arby, Dance Little Sister
Deniece Williams, | Can't Wait

Al Stewart, The King Of Portugal

Gregg Allman, Stip Away

Cher, Main Man

Shriekback, Get Down Tonight

Blue Mercedes, Love Is The Gun

Robert Cray, Don't Be Afraid Of The Dark
Vanessa Williams, (He's Got0 The Look

CURRENT

Crystal Gayle, Nobody's Angel

Desert Rose Band, Summer Wind

Jo-El Sonnier, Tear-Stained Letter

T. Graham Brown, RFD 30529

Mel McDaniel, Henrietta

Baillie & The Boys, Long Shot

Randy Van Warmer, Where The Rocky Mountains
Kenny Rogers, When You Put Your Heart In It
The Oak Ridge Boys, Gonna Take A Lot Of River
Tanya Tucker, Strong Enough To Bend

Dwight Yoakam & Buck Owens, Streets Of Bakersfield
Michael Johnson, That's That

Ray Stevens, Surfin’ U.S.S.R.

Tammy Wynette, Beneath A Painted Sky

Keith Whitley, Don't Close Your Eyes

o

THENSIIN

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

Steve Wi d, Don’t You Know What The Night Can
Good Q Got A New Love
HEAVY

UB40, Red, Red Wine

Taylor Dayne, I'll Always Love You

Paison, Fallen Angel

Midnight Qil, The Dead Heart

New Kids On The Block, Please Don't Go Girl
Bobby McFerrin, Don't Worry, Be Happy
Cheap Trick, Don't Be Cruel

Joan Jett & The Blackhearts, | Hate Myself for Loving
Guns N’ Roses, Sweet Child O Mine

Bobby Brown, Don't Be Cruet

Def Leppard, Love Bites

Peter Cetera, One Good Woman

information Society, What's On Your Mind

Tanya Tucker, Strong Enough To Bend

Rosanne Cash, Runaway Train

Dwight Yoakam & Buck Owens, Streets Of Bakersfield
The Oak Ridge Boys, Gonna Take A Lot Of River
Skip Ewing, | Don't Have Far To Fall

Desert Rose Band, Summer Wind

Jo-El Sonnier, Tear-Stained Letter

Foster And Lloyd, What Do You Want From Me This
Raobin Lee, Shine A Light On A Lie

The Judds, Give A Little Love

Michael Johnson, That's That

Kenny Rogers, When You Put Your Heart In It
Eddie Rabbitt, The Wanderer

Ricky Van Shelton, I'll Leave This World Loving You
Steve Wariner, | Should Be With You

Rodney Crowell, | Couldn't Leave You If | Tried
Crystal Gayle, Nobody's Angel

Restless Heart, Bluest Eyes In Texas
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The Big Beat. Stop me if you've heard this: How many percussionists does it
take to score Warner Bros.’ upcoming film feature ““Gorillas In The Mist"? The
answer: only three, although it looks like more in this photo taken at Record
Plant in Los Angeles. In the front row, from left, are Nyle Steiner, synthesist and
inventor of the Akai electronic valve instrument, or EVI; film director Michael
Apted; composer Maurice Jarre; EVI player Judd Miller; and percussionist Emil
Richards. In the row directly behind them, from left, are synthesist Ralph
Grierson; synthesist Michael Boddicker; engineer Joel Moss; percussionist Dan
Greco; percussionist Michael Fisher; and music editor Robin Clark. In the back
row, from left, are synth programmer Steve Dewey; assistant engineer George
Smith; Ron Leonard, principal cellist of the Los Angeles Philharmonic; assistant
engineer Phil Jamtaas; and synthesist Rick Marvin. The film was to be released

Sept. 23.

Pros Gotton To Denmark’s Studios
Facilities Developing Int’l Reputation

The following article is another in-
stallment in an ongoing series ex-
amining the European recording-
studio market.

BY KNUD ORSTED

COPENHAGEN, Denmark De-
spite the small size of its territory,
Denmark has several studios that
more than hold their own against
tough international competition.
As a result, more and more name
artists and producers are coming
here to make albums.

Perhaps the best-known studio
in Denmark is the Puk Studios
complex in Jutland, where George
Michael tracked his “Faith’ al-
bum. Other acts that have used the
facilities include the Silencers, Go
West, and Judas Priest.

Puk was founded about 10 years
ago by former musician John
“Puk’” Quist and was designed by
architect Mogens Hansen, a spe-
cialist in acoustics.

Another Danish success story is
Sweet Silence Studio in Copenha-
gen, just a few miles from the air-
port. The facility boasts a Mitsubi-

NEW PRODUCGTS & SERVIGES

shi X-850 32-track digital recorder
as well as an Otari MTR-90 MK-II
24-track with 48- and 24-input Tri-
dent consoles.

Top Danish artists use the facili-
ty, as do such groups as Metallica,
the Swedish act Skyhigh, and the
Switzerland-based Apocalypse.
The “Tina Turner Live In Europe”
album was recorded by Sweet Si-
lence’s mobile unit. The studio is
owned by Freddy Hansson and
Flemming Rasmussen and is one
of the most modern in Denmark.

Easy Sound Recording is owned
by the brothers Niels Ezrik and
Henrik Lund. The building was
once a cinema, but now such art-
ists as Miles Davis, Aura, and
Palle Mikkelborg record there.
Producer Chris Thomas had both
Lloyd Cole and Thrashing Doves in
Easy Sound, and the U.K.’s Ron
Goodwin recorded the soundtrack
for the Danish cartoon “Valhalla”
there.

The complex has a 32-track Mit-
subishi X-850 and an SSL 6000 con-
sole with Total Reecall in Studio 1.
Studio 3 has a Studer A 800 analog
24-track recorder.

The Werner Studios complex,
based in central Copenhagen,of-
fers Sony digital PCM-3324/48-

THE PATCHMASTER from Pro
Co Sound Inc. is a single-rack-
space, 48-point, unbalanced patch
bay designed for use in recording
studios, audio-video production fa-
cilities, commercial sound installa-
tions, and portable audio systems.
The unit, carrying a suggested re-
tail price of $375, will be displayed
Nov. 3-6 at the Audio Engineering
Society exhibition in Los Angeles.
Also new from Pro Co at the show:
the HJ-6 headphone junction box,
which allows splitting of a mono or
stereo amplifier output to feed six
sets of headphones. Contact the
company at 616-388-9675.

NED GOES TO THE MOVIES:
According to the people at New
England Digital, manufacturer of
the Synclavier digital audio sys-
tem and the NED Direct-To-Disk
recording system, four major films
this summer—‘‘Bull Durham,”’
“Who Framed Roger Rabbit?,”
“Young Guns,” and ‘“Willow” —re-
lied heavily on the company’s digi-
tal workstation technology in post-
production for sound-effects cre-
ation, sound design, and/or
musical scoring. For more infor-
mation on NED’s hi-tech products,
contact 802-295-5800.

POWERFUL ERASING: Garner

Newsmakers looks
at the EMI’s
International

Conference in
West Germany

... see page 69

Industries says it has come up
with a better mousetrap, or at
least a better bulk eraser. Its new
Eliminator 4000 is designed to deal
with the new ultrahigh coercivity
metal formulation tapes used for
MII, Betacam SP, and D2 formats.
Five of the new devices have al-
ready been shipped to Korea for
use during the Olympic Games.
For more information, contact 800-
228-02175.

MANIACAL USERS: The latest
act to endorse Bruel & Kajer’s
4000 series of cardioid micro-
phones is 10,000 Maniacs, who
used the high-end 4011 mike exten-
sively during the recording of
their hit Elektra album, “In My
Tribe.”” For information on the
mikes, call 508-481-7000.

MAKE ROOM FOR DAAD: Ber-
telsmann-owned duplicating facili-
ty Sonopress (formerly QTI in
Weaverville, N.C.) has accepted
delivery of Concept Design’s revo-
lutionary Digital Audio Analog
Duplication cassette duping sys-
tem, making BMG the first major
label to employ the technology.
The DAAD system uses a tapeless
digital master (U.S. Army-grade
Winchester hard disks) to produce
extremely high-quality analog cas-
settes. For more details on DAAD,
contact 919-229-5554.

l.'SL VIDEO SERVICES recently
acquired two new Sony DVR-10
D2 format composite digital video-
tape recorders from the Japanese
firm’s broadcast products division.
Although it offers all of digital
technology’s benefits, including no
generational loss, Sony’s DVR-10
is completely compatible with ana-

log facilities and equipment, in-
cluding standard 1-inch Type C an-
alog systems. Contact Sony for
more information at 201-930-6432.

MAC-USERS UNITE: Filmsonix,
the Record Plant L.A. affiliate, is
once again teaming with Apple
Computer to offer the MacMusic-
Fest 2.0. The two-day event, Dec.
3-4, will take place on the Para-
mount lot in Los Angeles. Tickets
cost $25 in advance, $30 on the day
of the show. The latest Apple com-
puter music systems will be on dis-
play, and a series of seminars and
lectures is planned. Contact 213-
653-0240 for details.

STUDIO NOTES: Odyssey
Sound, Long Branch, N.J., has up-
graded to 24-track. The Castle in
Nashville, Tenn., has recently in-
stalled an SSL G-Series 56-input
computerized console. Magno
Sound & Video in New York has
installed a Sony MXP-3000 record-
ing/remixing console for use in au-
dio-for-video postproduction.
Compass Point in the Bahamas re-
cently took delivery of a new 48-
channel Neve V Series board. The
facility also added a MIDI prepro-
duection room. Pegasus Studios is
up and running in Tallahassee,
Fla. The facility features a main
studio room equipped with an SSL
4056 Series G console, as well as
the Mitsubishi X-850 32-track digi-
tal recorder. TRAX Recording in
Los Angeles claims it has the larg-
est budget recording room (less
than $65 per hour) in Southern Cal-
ifornia. Owner Michael J. McDon-
ald says the room has been booked
solid since it opened.

Edited by STEVEN DUPLER

track capability and a Neve V se-
ries console in its Studio A. Studio
B is equipped with a Trident TSM
and a 24-track Otari MTR-90 deck.
The mobile equipment handles ev-
erything from location work to
television and postproduction proj-
ects.

Top Scandinavian artists have
recorded at Werner, including
Danish bands TV-2, Gnags, and
Gangway as well as such Swedish
artists as Bjorn Afzelius and Mi-
chael Wiehe.

Sound Track is another huge
studio in the center of Copenha-
gen, well-equipped with excellent
facilities. The studios are located
near the Tape House Editorial Co.,
which boasts a $1.8 million new
studio for postproduction work on
video and TV programs.

Denmark’s Medley Studio is
used by many Medley Records art-
ists, and Thom Panunzio was re-
cently in from Los Angeles to rec-
ord Danish artist Michael Falck.

Overall, more and more interna-
tional artists are coming to Den-
mark to make records. In addition,
record companies are investing
more money to import top produc-
ers rather than sending Danish
acts abroad to cut new product.

AUDIO TRACK

NEW YORK

IN RECENT ACTIVITY at Calliope
Studios, Peter Moffitt recorded his
second album for RCA/Novus.
Chris Julian and Shane Faber were
behind the desk. Also, Tommy Boy
group De La Soul worked on an al-
bum with engineer Sue Fisher. And
London Records rap act the Cookie
Crew worked on an album project
with producer Daddy-O. Bob Coul-
ter and Dan Miller engineered.

At Quad Recording, David Shaw
of Warner Bros. was in with Win-
ston Jones to produce a remix of
Chaka Khan’s tune “Fate.” The
track will also be featured on her
compilation album. Bob Blank engi-
neered and mixed, assisted by Rick
Slater. Also, Shaw, Kevin Hedge,
and T. Scott produced tracks by new
artist Channell. Blank was behind
the desk. And Siedah Garrett
worked on a tune titled ‘“Refuse To
Be Loose.” L.A. & Babyface pro-
duced. John Gass was at the board;
Dave Wolk assisted.

Ted Currier cut tracks for Tony
Terry’s album at Platinum Island
Recording. Steve Peck was at the
controls; John Herman assisted.
Gospel artists the Clark Sisters
mixed an album for Word. Bob “All-
Night” Sadin produced; Dave Da-
chinger, Steve Goldman, and Bob
Brockman were at the board. John
Herman assisted.

The new Slayer CD, “South Of
Heaven,” was mastered at Barry
Diament Audio. Barry Diament
engineered. Other projects included
Steve Forbert’s Geffen release
“Streets Of This Town.”

Survivor’s mix of the upcoming

Scotti Bros. release “Too Hot To
Sleep’”” was completed at Right
Track. Frank Filipetti and Frankie
Sullivan produced.

LOS ANGELES

FLEETWOOD MAC WAS at Dev-
onshire Audio/Video Studios
working on overdubs for a Warner
Bros. greatest-hits package. Don
Gehman produced; Greg Drohman
worked the board. Larry Goodwin
assisted. Crosbhy, Stills & Nash
tracked vocal overdubs with engineer
Stanley Johnson. Goodwin assisted.
Jermaine Jackson overdubbed
tracks for his upcoming Arista al-
bum. Bob Brachner was at the con-
trols; Kashif and Marti Sharon pro-
duced. Steve Heinke and Goodwin
assisted.

Recent activity at the Enterprise
included Tony Peluso producing and
engineering a project on the L.A.-
based act Bloc. Dave Radin assist-
ed.

Michael Cruz was at Music De-
sign producing tracks on Isela So-
telo, who recently signed with TH
Records. “Yo Tengo Tu Nombre”
has tentatively been selected as the
first single. Also, Martika completed
tracks for her debut solo album on
Columbia Records.

Eddie Money tracked his newest
CBS album at Rumbo Recorders.
Richie Zito produced; Phil Kaffel
was at the board. Also, Tom Petty &
the Heartbreakers put down tracks,
working with Roy Orbison, George
Harrison, and Jeff Lynne. Don
Smith was at the board.

(Continued on page 70)
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INNOVATORS

IN DIGITAL AUDIO
DEDICATE THE FUTURE
TO YOU.

JVE

AE-800V Digital Audio Editor, VP-900 Digital Audio Processor, DS-DM800 Digital Audio Mixer, TC-900V
Time Code Unit, RM-800 Remote Control Unit, DS-FC901 Digital Interface Unit, DS-SUS00 A/V System
Synchronizing Unit, DS-DAS00 Digital Tape Analyzer, DS-LC900 Digital Limiter/Compressor/Equalizer,
CR-850U 34" Editing Videocassette Recorder, BR-8600U 2" Editing Videocassette Recorder.

mUp to 2 hours of continuous error-free mDigital conversion capabilities with other
recording, 75 minute CDs are no problem. popular formats including R-DAT.
BReliable, repeatable, pinpoint assemble or JVC is dedicated to supporting its users
insert editing. with better customer communications, a new
mEasier editing without fatigue or frustration service and support organization and the
thanks to JVC’s superior design and simple continued development and production of
human interface. high quality, digital audio products.

BJVC can take you every step of the way from For further information about the best
origination to CD pressing.. sounding system available today, call
BCD-ROM data integrity will not be JVC PROFESSIONAL PRODUCTS
jeopardized — even on VHS tape. COMPANY at 1-800-JVC-5825.

®

ALWAYS A STEP AHEAD...
TO KEEP YOU A STEP AHEAD.
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——Billboard——

CLASSIFIED

O Count 8 words for our Box Number and address. Add

$6.50 for handling. Only regular mail forwarded—tapes

not acceptable.

Check the heading you want ...

O For Sale O Help Wanted [ Positions Wanted [ Tapes
{0 Business Opportunities [J Investors Wanted

{0 Real Estate/For Sale/Lease [J Songwriters [ Talent

[0 Accessories [ Golden Oldies [ Novelties/Merchandise
[ Services/Supplies/Equipment [0 Wanted To Buy

0 Comedy Material [ Computer [ Schools & Instructions

Your Name

Company

Address

City

State Zip

Telephone

Please fill in the information below if you wish to
charge the cost of your classified advertising.

03 American Express (] Diners Club I Visa ] Master Charge

ACTION MART

check the type of ad you want. ..

| (O Regular classified: $2.75 per word. Minimum order, $55.00

| O Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per
1inch/12X $76.00 per 1 inch/26X $73.00 per—1 inch/52X $59.00 per.

(0 REVERSE AD $10.00 ADDITIONAL CHARGE .

Toorderanad...

o NEW PROMOTIONAL CD’S, RECORDS & TAPES

* MANY INDEPENDENT, MAJOR & INTERNATIONAL RECORD LABELS
* JAZZ, REGGAE, RAP, POP, ROCK, METAL, CLUB PLUS MORE!

o CURRENTLY SHIPPING $100 TO $300 PER MONTH

* RECORDS SHIPPED EVERY 2 WEEKS

CALL FOR INFO & FREE APPLICATION
718-454-7191 (N.Y. Res.) OR 1-800-541-1470

phone 212/536-5174. ..

RECORDING HITTING CHARTS

“Start The Show’” b/w “Asking Me”
with the dynamic group - The Op-
tions - Dist. Get Your Copy.

jody Records
2557 E. 1st St.
Brookiyn, NY 11223

CUT OUTS & OVER STOCKS

LP's Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.O. Box 156
New Brunswick NJ 08901
(201) 545-3004 Telex: 53106008316

DAT!PGM

- and -sell .!_'-:Cl.‘-l"r'
P.CM. units!!
THE AUDIO GALLERY
(213) 829 3429
FAX: 213 829 0304

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only!

. A.B.A. Record Dist.
5 Lawrence St., Bloomfield, NJ 07003
{201) 429 7797

FOR THE BEST SELECTION OF CUT-
OUT, overstoCk, and budget cassettes,
CD's and albums, write for FREE 100
page catalogue, rock, soul, C&W, more. .

Great Atlantic & Pacific Music
3310 Samuel Shepard Drive
St. Louis, MO 63103
Phone: (314) 531 4644
FAX: 314 531 4646

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats
Specializing in Store
A Openings & Buyouts
VIDEO DISTRIBUTORS, INC.

800-447-3399
FAX 215 638 0770

I

D:gltal Audio Tape

In Stock . Immediate Delivery
3 THE FUTURE OF ~=(

TAPE RECORDING

IS HERE TODAY!
—ALL WITHOUT COPYCODE CHIP—

SONY, SHARP & TECHNICS,
HOME, PORTABLE & PROFESSIONAL UNITS

trom $1595
to $4795

ALPINE, KENWOOD & CLARION
CAR STEREO DAT PLAYERS

from s1 395

DAT RECORDING TAPE

TDK, MAXELL, BASF

from 9 each

Digital Headphones, Interconnects,
and Prerecorded Titles also