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Major Suppliers Have It All
From A To B Video Titles

BY AL STEWART

NEW YORK Once a free-for-all
with dozens of suppliers vying for
shelf space, the market for B mov-
ies on videocassettes appears to be
increasingly dominated by major
suppliers.

The heightened pressure to pay
more attention to lesser titles re-
leased by top suppliers stems from
distributor cutbacks launched this
year by Vestron Video, MCA Home
Video, and, most recently, RCA/Co-
lumbia Pictures Home Video. With
little or no prior notification, the
three suppliers severed all ties to a
number of prominent distributors
and by doing so changed the nature
of supplier/distributor relation-
ships.

Trial Traces
Connections 0f
Roulette’s Levy

BY BRUCE HARING

CAMDEN, N.J. A complex maze of
business deals involving Roulette
Records president Morris Levy and
reputed organized-crime figures
emerged this week at the industry
veteran’s federal extortion trial here.
The hearing is the culmination of a
3'/,-year government investigation
that contends Levy, Roulette control-
ler Howard Fisher, and reputed orga-
nized-crime figure Dominick Canter-
ino conspired to extort $1.25 million
from Darby, Pa., distributor John La-
monte as payment for 4.7 million rec-
ords and cassettes shipped by MCA
Records to Lamonte’s Out Of The
Past Ltd. The government alleges
(Continued on page 82)

“The guys with the hit videos are
saying in effect: “You'd better sell
my B titles or you won’t handle the
hits,” ” says one New York-area dis-
tributor. Or, as Larry Keives, presi-
dent and CEO of the Congress Vid-
eo Group, more bluntly puts it,
“What they are really saying is:

(Continued on page 89)

AT40’ Pre;{a

BY SEAN ROSS

NEW YORK ABC/Watermark

plans “one of the most extensive mar-
keting campaigns ever, including
merchandising” to promote *“Ameri-
can Top 40” when Shadoe Stevens be-
comes the program’s second-ever

Hey! “LITTLE WALTER” (887 385-7) TONY! TONI! TONE!'s
first single is a grandslam crossover homerun! Why? A No. 1
most requested video on BET, Hot Phones, anc strong sales left
the bases loaded. *“WHO?” (835 549-1), TONY! TONI! TONE!'s
Wing/PolyGram LP is the most talked about de sut of the
season. Don’t miss out on the action! Produced by Denzil Foster

Despite Problems, Music Biz Shows Growth
U.K. Sales Belie Dire Predictions

BY PETER JONES

LONDON The latest U.K. record
sales figures contradict industry
wisdom about LP sales and the ef-
fects of home taping. The statistics
released by the British Pronograph-
ic Industry paint a picture of an in-
dustry enjoying substantial growth,

host this summer. ABC Radio presi-
dent Aaron Daniels says the network
will spend “well over $1 million” on
advertising and other suppor:.
Radio stations running *‘AT40”
were optimistic but guarded in re-
sponse to the program’s new host.
Most of the program directors con-

ADVERTISEMENTS

despite home taping losses, while
the LP business is actually enjoying
a resurgence.

For the 12 months ended in March
1988, the sales value of shipments
of U.K. recordings rose 23% to $1.04
billion, taking an exchange rate of
$1.88 to the pound sterling.

Unit shipments of albums for the

res Shadoe Stevens Push

tacted regard Stevens favorably but
also wonder if anyone can replace Ca-
sey Kasem, the host of “AT40” for
the last 18 years.

Stevens was officially announced
as the new ““AT40” host May 16 on
ABC’s news programs. His debut will

(Continued on page 10)

& Thomas McElroy for 2 TUFF-E-NUFF Produc:ions.

Got the scoop on TROOP? “MAMACITA,” (7-89078) (0-86565)
(DMD 1173), the first single on their seif-titled debut album
(8185"), is already one of the fastest breaking and most-added
singles at Jrban radio and retail. Produced by Gerald Levert,
Marc Gorcon and Eddie Levert, Sr. On Atlantic Records,
Cassextes and Compact Discs.

12-month period, at 149.6 million
units, were 11% higher than in the
previous year. The value of album
sales jumped 27% to $887.7 million.

While the CD 1s expected to re-
place the vinyl LP eventually, LP
sales showed no evidence of decline.
In fact, the year's shipments of 53
million units were up marginally
over the previous 12-month period,
and at $238.1 million, LP sales were
5% better than they were in the pri-
or year.

Even reports of the imminent
death of the single appear exagger-
ated. Unit deliveries fell by only 9%
to 62.2 million, while sales actually
rose 4% to $150 million.

CD shipments rose 93% to 20.7
million units, with sales up 76% to

(Continued on page 83)

See Landmark
Accord On
Euro Royalties

BY KEN TERRY

MONTREUX The U.K. Music Pub-
lishers’ Assn. and STEMRA, the
Dutch mechanical rights society, are
expected to announce shortly a land-
mark agreement
on the central ad-
ministration of
mechanical royal-
ties in Europe, ac-
cording to Ralph H[p“n]
Peer 11, president

of the Peer-South-

ern Organization and an MPA board
member.

During a panel discussion May 12
at the International Music & Media
Conference here, Peer gave sketchy

(Continued on page 83)
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WRITTEN AND PERFORMED BY: EDDIE, ALEX, SAMMY, MIKE, RECORDED BY DONN LANDEE, FEATURING “BLACK AND BLUE” AND “WHEN IT'S LOVE”
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the debut album

includes

symptoms of true love
hide and seek
Management: Stan Plesser.

imagine
ON HIGH QUALITY XDR CASSETTES, RECORDS AND COMPACT DISCS

Executive Preducers: Stan Plesser & Wayae Edwards Produced by: Ollie E. Brown for Brown Sugar Productions, Inc. Ron “Have Mercy” Kersey, Dennis Matkosky, Dennis Matkosky & Michael O'Hara, Larry Michael Lee & ke Stubblefield. Additional Production by Wayne Edwards.
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IRS EASES STANCE ON SONGWRITER TAXES

The Internal Revenue Service has announced that it is easing restric-
tions on tax deductions for songwriters, authors, and other free-lance
artists. Opponents of the restrictions say the IRS move is an improve-
ment, but it falls short of their goal of 100% deductibility for artists. Fi-
nancial editor Mark Mehler reports. Page 64

Spotlight On Classic Video
The evergreen nature of film and TV classic titles makes them a lucra-
tive, long-term source of income for video companies. Chris McGowan
reports. Follows page 71

HAPPY 40TH BIRTHDAY, ATLANTIC RECORDS!
Atlantic Records staged a marathon concert at New York’s Madison
Square Garden May 14 to celebrate 40 years in the music business. Bill-
board captures the excitement in words and pictures. Page 80

Major Music Managers Merge
Two of the music industry’s leading business management firms, Sound
Advice and Joseph F. Rascoff & Co., are joining forces to create the
Rascoff/Zysblat Organization, effective June 1. By pooling their re-
sources, the new company will boast a double-strength client roster of

hot artists. Talent editor Steve Gett gets the facts. Page 88
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NAIRD Attendees Report Prosperity
Distrib Woes, Vinyl Verdict Sober Talks

This story was prepared by Jean
Rosenbluth and Jeff Hannusch.

NEW ORLEANS A banner year for
independent labels and distributors
buoyed spirits at the 16th annual Na-
tional Assn. of Independent Record
Distributors & Manufacturers con-
vention, held May 11-15 at the Monte-
leone Hotel here. One sign of pros-
perity was the 26% increase in atten-
dance over last year—from 275
registrants to 347.

Though the mood at the convention
was generally upbeat, there were a
few discordant notes. There was talk
of the difficulties some distributors
are facing as independent labels
make the jump to major distribution,
and of the problems arising from dis-
tributors encroaching upon one an-
other’s territory.

Keynoter Wayne Green, the pub-
lisher of Digital Audio magazine,
brought up another unpleasant topic
and drew a frigid response, which he
might have expected when he pro-
nounced the LP dead in front of a
roomful of record manufacturers.
‘“Forget about vinyl,”” he said.
“There’s absolutely no future in it.
Right now the future is CDs. That's
the fastest-selling configuration and
that’s where the independent labels
should direct their push. CD manu-
facturing costs have dropped to a lev-

el where even the smallest labels can
afford to get on the bandwagon.”
Green called on the indies to look
for niches left open by the majors.
“Specialization is your key to suc-
cess,” he said. “There are certain
types of music that the majors tend
to ignore, be it bluegrass, reggae, or
Cajun music. As an independent la-
bel, you should take advantage of
this by offering the public a quality

product to fill that need.”

Green also addressed the need for
improved packaging on independent
releases, something that was
stressed during many of the panels
as well. “You're competing with the
majors for sales and store space.
Make your product attractive to buy-
ers. If it's unprofessional it’s not go-
ing to sell, and if you're not putting

(Continued on page 86)

This story was prepared by Geoff
Mayfield and Jean Rosenbluth.

NEW YORK Independent label
Luke Skyywalker is crying foul,
charging a double standard on the
part of music chains that have elect-
ed to pass on the newest album by
controversial rappers 2 Live Crew.

Debbie Z. Bennett, director of
sales and marketing for the Miami,
Fla.-based label, is miffed that deal-
ers who are stocking Prince’s
“Lovesexy,” which features a nude
photo of the artist on its cover (Bill-

Luke Skyywalker Demands
Snace For 2 Live Grew

board, May 21), have passed on the
unedited version of 2 Live Crew’s
“Move Somethin’.”

The sexually explicit lyrics of last
year’s “2 Live Crew Is What We
Are,” the group’s debut, stirred a
flurry of controversy when an 18
year-old Florida clerk at Starship
Records & Tapes in Callaway, Fla.,
was arrested on a third-degree felo-
ny charge after selling a cassette of
the title to a 14-year-old (Billboard,
May 2, 1987). The basis for the ar-
rest was a state law that prohibits

(Continued on page 83)

Artists, Execs, Broadcasters Meet At Montreux Marketplace

Attendees’ Goal: Boost Media Gontacts

BY KEN TERRY

MONTREUX The third annual In-
ternational Music & Media Confer-
ence, held here May 11-15, drew ap-
proximately 600 attendees, about the
same number as last year, according
to the organizers. Having jettisoned
its initial emphasis on music video
production, the conference now pri-
marily focuses on the relationship be-
tween record labels and the Europe-
an broadcasting scene.

Although few U.S. record company
executives were in evidence at this

year’s IMMC, a good number of Eu-
ropean label staffers attended, many
in order to facilitate their artists’ con-
tacts with the media.

The artists were on hand for the
Montreux Rock Festival, an annual
affair in which musical performances
(mostly lip-synced or done to backing
tracks) are taped for later broadcasts
around the world. Among the net-
works committed to showing the re-
cent round of concerts—including ap-
pearances by Sting, the Eurythmics,
and Steve Winwood—are the BBC,
MTV (whose parent, Viacom, has

MONTREUZX, Switzerland In a
move addressing the increasing
role music is playing in reaching the
Pan-European marketplace, the
Coca-Cola Co. has acquired exclu-
sive licensing rights to the Euro-
chart Hot 100 list that appears in
Music & Media magazine. The chart
is being renamed the Coca-Cola
Eurochart Hot 100.

The move was revealed at the In-
ternational Music & Media Confer-
ence here May 11-15. The financial
arrangements of the acquisition
were not disclosed.

The Eurochart is a weekly list of
the 100 top-selling singles in both
the U.K. and continental Europe,
compiled using a weighting system
that accords a specific number of
points to the various markets sur-
veyed.

Goke Adds Its Glout To
Music & Media’s Hot 100

The chart, jointly owned by Mu-
sic & Media and Dutch copyright
society BUMA/STEMRA, is al-
ready used by newspapers and
magazines as well as radio and tele-
vision stations throughout Europe.

According to Bill Lynn, Coca-
Cola VP and worldwide media di-
rector, the chart will “serve as the
linchpin for an array of special pro-
motions and advertising programs
in Europe.”

The chart’s strongest visibility
should come from its use as the cen-
terpiece for “Coca-Cola Eurochart
Hot 100,” the countdown show of-
fered by Pan-European satellite
broadcaster Sky Channel. The show
is broadcast weekly to 19 countries,
emanating from Amsterdam’s new
Escape nightclub.

STEVEN DUPLER

U.S. distribution rights), and Televi-
sion Suisse Romande (which has Eu-
ropean distribution). Radio Vision is
handling broadcast rights in the rest
of the world.

With about 60 artists and groups

(including many top European acts)
in Montreux for the festival, the me-
dia naturally flocked to the Swiss re-
sort town, providing fertile ground
for the label pro-

motion people.

Finnish and Israeli

broadcasters min-

gled with promot-

ers from the UK. n[pnm
and Hungary,

U.S. ad execs and

radio syndicators, and Anglo-Ameri-
can publishing executives.

Russ Curry of A&M Europe said
he felt IMMC has become quite use-
ful, especially for meeting radio big
shots. His assessment was echoed by
Gary Williams, director of artist mar-
keting for CBS Europe, who noted,
“[IMMC] works out well because you
get so many people in the music in-
dustry in one place,” including artist
managers and top promoters like
Harvey Goldsmith.

Claire King, head of international
promotion for EMI Music Worldwide,
said this was the first year in which
her company had taken a stand at
IMMC. It was the second time she’d
attended the conference, and she said
she had made useful contacts both
times. “Even if you travel and visit
(Continued on page 82)

Executive Turntable
appears this week

on page 90
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Early R&B Acts Benefit Most

Atlantic’s Royalty Review Hailed

BY NELSON GEORGE

NEW YORK Atlantic Records’
willingness to recalculate royalties
for 35 early R&B artists and fund
the establishment of 2 Rhythm &
Blues Foundation is being hailed
as an historic move that will help
correct longstanding inequities in
the music industry. The Atlantic
decision could prompt similar ac-
tions by other labels, according to
lawyer Howell Begle, an activist
who aids pioneering black musi-
cians.

On the eve of the label’s 40th-an-
niversary celebration May 14 at
Madison Square Garden (see story,
page 80), it was revealed that At-
lantic, along with parent Warner

Communications Inc., would wipe
out the negative balance on 35 of
its important black artists and be-
gin crediting them with monies ac-
cumulated since Jan. 1, 1970, the
day the company computerized its
royalty statements.

As a result, approximately
$250,000 in back royalties already
have been sent to Atlantic per-
formers of the ’50s, including Ruth
Brown, Solomon Burke, the Drift-
ers, the Coasters, the Chords, Ivo-
ry Joe Hunter, and John Lee Hook-
er as well as to the estates of
Chuck Willis, Big Joe Turner, and
Clyde McPhatter. Sam Moore of
Sam & Dave, who recorded for At-
lantic in the '60s, has yet to see any
additional money, but his debit of

Attendees Of ITA Seminar
View DAT As Fait Accompli

BY DAVE DIMARTINO

LOS ANGELES Major questions
about DAT are now starting with
“when” rather than “if,” as evi-
denced by the practical matters dis-
cussed at the third annual “How And
Why” seminar presented here May
16-19 by the International Tape/Disc
Assn,

Other significant seminar ques-
tions began with “how much,” as at-
tendees—most of them high-ranking
representatives of hardware/soft-
ware manufacturing or service
firms—showed general acceptance of

DAT and a desire to get down to spe-
cific matters of equipment rollout
dates and pricing.

Typifying the prevailing accep-
tance of DAT’s inevitability were the
May 17 comments of Sony’s Tom
Hofbauer, who told the seminar audi-
ence, “If the marketplace wants
something, it gets it.”

It is “the law of the land,” said
Hofbauer, that people have a right to
tape audio and video programs at
home for their own use. “This is the
situation today with DAT: It has ...
the law of economics working in its

(Continued on page 79)

U.K. Labels Lose Fight To
Bar Dual-Well Tape Decks

BY NICK ROBERTSHAW

LONDON The U.K. record indus-
try has suffered another setback
in its struggle to contain home tap-
ing.

In a unanimous ruling May 12 in
the House of Lords, five law lords
rejected an appeal by EMI, Chrys-
alis, and CBS Songs that sought to
prevent hardware manufacturer
Amstrad and electrical retail chain
Dixons from making, selling, and
advertising home copying equip-
ment, particularly high-speed,
dual-well cassette recorders.

The judgment ends a four-year
legal battle by the music business

Chet Baker

BY PETER KEEPNEWS

NEW YORK Jazz trumpeter and
vocalist Chet Baker, one of the lead-
ing lights of the so-called cool school,
died in Amsterdam May 13 after fall-
ing from a second-story hotel win-
dow. He was 58.

Baker, who was in the Netherlands
on a concert tour, was found dead in
the street by police. No explanation
for the fall was given, but police have
ruled out foul play.

A postmortem revealed that Bak-
er, who had a long history of drug

here to curb the sale of equipment
likely to cause breaches of copy-
right,

The three companies sued on
behalf of members of the British
Phonographic Industry and Me-
chanical Rights Society. They
claimed that by selling and adver-
tising certain dual-well machines
Amstrad was ‘“‘authorizing” pur-
chasers to infringe copy-
rights.

Rejecting the plea, Lord Temple-
man said that while the sale of
such machines might facilitate
copying, it does not authorize
breach of copyright. Nor could this

(Continued on page 79)

Dead At 58

problems, had taken heroin shortly
before his death.

His lyrical trumpet style, laid-back
singing voice, and matinee-idol good
looks made Baker a star in the '50s,
but he went on to become almost as
well known for his troubled personal
life as for his music. Throughout his
career he fought a highly publicized
battle with heroin addiction, which in
recent years he appeared to have
won.

Chesney Baker was born in Okla-
homa in 1929 and began playing

(Continued on page 83)

$107,000 has been erased by the la-
bel.

The Rhythm & Blues Founda-
tion i1s being established to contin-
ue financial support for these pio-
neering R&B artists, most of
whom claim they never received
fair remuneration for their record-
ings. The foundation grants will be
in addition to whatever the artists
are owed in royalties.

Atlantic has made a verbal com-
mitment to give more than $1.5
million to the Rhythm & Blues
Foundation, says Begle, a Wash-

(Continued on page 80)
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Meeting Mottola. Members of new Epic acts Living Colour and the Godfathers
meet with Tommy Mottola, the newly appointed president of CBS Records
Division. Pictured, from léft, are Vernon Reid of Living Colour, Chris Coyne of
the Godfathers, Mottola, and Peter Coyne of the Godfathers.

GEORGE MICHAEL’S “One More Try” jumps to
No. 1 on the Hot 100, becoming the superstar’s sev-
enth No. 1 single. That tally includes three solo re-
leases, three hits with Wham!, and one duet with
Aretha Franklin. Only Michael Jackson has had
more chart-topping hits in this decade—eight—and
only Whitney Houston matches the Bearded One’s
mark of seven.

All three of Michael’s solo chart toppers are from
his solo debut, “Faith,” which is No. 1 on the Top

three of his No. 1 hits
with Wham! were from
the chart-topping
“Make It Big”’ album.
That makes Michael
only the third artist—
following Houston and
the Bee Gees—to have

Pop Albums chart for

the ninth week. All
= ]
e T

two No. 1 albums that

generated three No. 1
singles each.

In addition to hitting the top of the Hot 100, “One
More Try” is No. 1 on the Hot Crossover 30 and Hot
Adult Contemporary charts. Only four other singles
have topped all three charts since the crossover sur-
vey was introduced 15 months ago: Atlantic Starr’s
“Always,” Rick Astley’s ‘“Never Gonna Give You
Up,” and Houston’s “I Wanna Dance With Some-
body (Who Loves Me)"’ and “Where Do Broken
Hearts Go.”

And “One More Try” may make it to the top of the
Hot Black Singles chart. This week, it jumps eight
notches to No. 11. The Atlantic Starr smash was the
only single to reach the No. 1 slot on the pop, black,
AC, and crossover charts.

POlSON'S “Open Up And Say Ahh”"leaps 30 notch-
es to No. 13 in its second week on the Top Pop Al-
bums chart. The album is moving at a much faster
clip than the band’s previous release, “Look What
The Cat Dragged In,” which took 35 weeks to crack
| the top 15.

One reason for the album’s fast takeoff is the suec-
cess of its first single, “Nothin’ But A Good Time,”
which climbs to No. 30 on the Hot 100. ““. .. Cat
Dragged In’’ had been on the charts for 38 weeks be-
fore it finally yielded a top 30 single (‘“Talk Dirty To
Me”’).

Another reason for the album’s swift ascent is the
healthy climate for metal: Six of the week’s top 15
albums are by metal bands. The Scorpions leap to
No. 7 with their third straight top 10 album, Guns N'
Roses hold at No. 8 with their platinum debut, Def
Leppard returns to the top 10 with its second
straight multiplatinum smash, Iron Maiden jumps
to No. 12 with what is expected to be its first top 10
album, and White Lion dips to No. 14 with its gold
breakthrough.

by Paul Grein

George Michael Gets ‘One More Try’
At No. 1 On Pop, Crossover, AG Charts

FAST FACTS: Brenda Russell’s “Piano In The
Dark” jumps to No. 10 on the Hot 100, nearly a dec-
ade after Russel landed her first hit, “So Good, So
Right.”” That 1979 single was on A&M, as is the cur-
rent smash, but Russell left the label in between
hits. She’s not the first A&M artist to leave and
come back with a top 10 hit: Sergio Mendes did the
same thing with “Never Gonna Let You Go’’ in 1983.
“Piano” also marks a comeback for Joe Esposito,
who last appeared in the top 10 in 1979 as part of

- _ Brooklyn Dreams,
which backed Donna
Summer on ‘“Heaven
Knows.”” Esposito is
married to Summer, who
had a midchart hit last
year with Russell’s
“Dinner With Gersh-
win.”

Bruce Hornsby & the
Range’s “Scenes From
The Southside” leaps to
No. 17 in its second week
on the Top Pop Album chart. The group’s previous
album, “The Way It Is,” took 23 weeks to crack the
top 20 . . . “Richard Marx” logs its 35th consecutive
week in the top 30. Even more amazing is that the
album spent only three of those weeks in the top
20...Vinnie Vincent Invasion’s “All Systems Go”
leaps 101 notches to No. 80. The group’s self-titled
debut peaked at No. 64 in November 1986.

Foreigner’s “I Don’t Want To Live Without You”
jumps to No. 5 on the Hot 100, which means that five
of the group’s six studio albums have yielded at
least one top five single ... Cheap Trick’s “The
Flame” jumps to No. 29, becoming its first top 30 hit
since 1979 ... Wet Wet Wet’s “Wishing I Was
Lucky” enters the Hot 100 at No. 92. It’s the first
release for the reactivated Uni Records, which was
last on the chart in late 1972.

WE GET LETTERS: William Simpson of Los Ange-
les notes that George Michael’s “One More Try" is,
at 5:50, the longest No. 1 single since USA for Afri-
ca’s “We Are The World” three years ago. That
smash clocked in at 6:22. Simpson adds that the ti-
tles of Michael’s three No. 1 solo singles have pro-
gressed from one to three words: first “Faith,” then
“Father Figure,” and now “One More Try.” Notes
Simpson: “This is possibly why ‘I Want Your Sex’
fell short—it was released out of sequence.”

Rich Appel of CBS in New York notes that “One
More Try” is Michael’s second No. 1 hit to mention
its title only once. The same was true of Wham!’s
“Careless Whisper’—and, according to Appel, no
other singles in the rock era boast this distinction.

And David Rosoff of St. Paul, Minn., notes that
when “One More Try” shot from 14-4 two weeks
ago, it was the first single to take a 10-or-more-point
jump into the top five since “We Are The World”
leaped from 21-5.
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“Just Got Paid™ is in the pocket!
It's the smash crossover hit!

Get ready for Johnny Kemp
...Turning up the heat all summer
long with his upcoming tour dates!

And get soaring with “Secrets 0f
Flying”..The breakthrough album
where everyone will discover
Johnny's smooth vocal style on
funk grooves and introspective
ballads.

And now his talent is richer than
ever....

“JUST GOT PAID”T

The smash single and video from
the album, “Secrets Of Flying.”

johnmny kermp
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On Columbia Records,
Cassettes and Compact Discs.

*Produced by Teddy Riley and Johnny Kemp for The New Music
Group, under the direction of Kashif.

Produced by The New Music Group, under the direction of Kashif.

“Columbia; (@ are trademarks of CBS In 1988 CBS Records inc
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Labels, Artists Are More Experiehced

VIDEQOCLIP PRODUCTION HAS GROWN UP

BY KEN WALZ

A month ago, while I was produc-
ing a music video with a nice bud-
get on a perfect spring day in Cen-
tral Park in New York, I thought
to myself, “Boy, I'm having fun; I
should do this more often.”

Yeah, I'm the guy who went out
on a shaky limb three years ago to
condemn the turmoil and unprofes-
sionalism rampant in the “baby”
industry back then. I wrote a Bill-
board Commentary titled “Why
Aren’t Music Videos Better?”’
(Billboard, March 9, 1985), and I
publicly declared that “music vid-
eo production is an undisciplined
circus.”

It was enough to make me drift
away for a while. I turned my at-
tention to other forms of produc-
tion, and my company did almost
everything but music videos: com-
mercials, corporate films, a home
video, segments for a PBS show,
two comedy specials for HBO/Cin-
emax. We even started developing
some feature film projects. I was
immune to the lure of music vid-
eos, maybe even cured forever.

After a happy year of varied
productions, I got a call from an
old friend who was managing the
lead singer of a supergroup that
had recorded a solo album. The
manager wanted me to produce a
video from the album, and I impul-
sively agreed to submit a treat-
ment. Frankly, I loved the idea of
doing a video again after my “va-
cation” from the business. Once a
video junkie, always a video junk-

COUNTRY CLUB NEGLECTED

In the special section on Venues '88 in
Billboard’s March 26 issue, there
were no clubs or venues featuring
country music. I was disturbed both
by this and by your terrible misrepre-
sentation of larger venues in Nash-
ville.

The Grand Ole Opry House is prob-
ably the most impressive venue for
country music in the world. The Star-
wood Amphitheatre is one of the
newest and most beautiful outdoor
arenas in the country. The Municipal
Auditorium, which you do mention, is
a great place to see the circus. How-
ever, it is outdated, used mainly for
rap bands, and was the scene of a ter-
rible tragedy earlier this year.

In addition, the Bluebird Cafe,
which I own and manage, is more
than the equal of any of the small
clubs you mention. This 90-seat, inti-
mate room has hosted T-Bone Bur-
nett, Rosie Flores, Peter Case, Liv-
ingston Taylor, Mose Allison, Mickey
Newbury, and Eric Anderson in the
past year. The Bluebird has helped
develop the careers of Steve Earle,
Foster & Lloyd, Kathy Mattea, T.
Graham Brown, Sweethearts of the
Rodeo, the O’Kanes, and others.

Nashville music—country, folk,

Sad to say, I found that little had
changed while I was gone—or so it
seemed. Indecision and vacillation
with regard to directors and con-
cepts robbed the job of precious
preproduction time. The contract,
which was delivered late, con-
tained some outrageous stipula-
tions, and despite a promise to the
contrary, no one of authority from
the record company was on the set.
Fortunately, the video turned out
well, thanks in part to the coopera-

Iy
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‘Time in the trenches
has mellowed the
decision makers’

q Ken Walz of New York-based Ken Walz

t Al Productions Inc. has been producing music
videos since 1972. He has also produced

commercials, longform videos, and specials
for the Public Broadcasting Service and

nesslike in music video land than
they used to be.

The No. 1 reason for this welcome
improvement is that the managers,
artists, and record company execu-
tives have gained crucial experi-
ence. For so long, many of the peo-
ple caught up in making videos
were over their heads when it came
to the complexities of production.
But time in the trenches has sea-
soned and even mellowed some of
the performers and decision makers

HBO/Cinemax.

tion of the artist and his manage-
ment, but I had to wonder why this
exciting, vital genre was still floun-
dering and confused. It deserved
much better.

All of which brings me back to the
sunny day last month in Central
Park. The video on which I was
working was my fifth in the previ-
ous few months, and for the most
part, each had been an enjoyable
and rewarding experience. As a re-
sult, I've decided that things have
become much calmer and more busi-

of the industry.

More specifically, the managers
and artists now have a better under-
standing of the film-making pro-
cess. They're prepared to spend a
long time on the set, and they don’t
complain about take after take until
they get it right. They appreciate a
smooth, efficient production be-
cause most have endured nightmare
shoots and the inferior videos that
usually result.

Ego problems and ‘‘special re-
quirements” still intrude, but they’ll

and rock—is in an incredible growth

period, and the Bluebird is central

to that. You make a mistake to

leave us out of any article about
venues or live music.

Amy Kurland

Nashville, Tenn.

MORRISSEY IN DECLINE

Steve Gett’s gushing praise for
Morrissey’s ‘“Viva Hate” is abso-
lutely ridiculous. As a longtime
Smiths fan, I can accurately say
that Morrissey’s songs on “Viva
Hate” are nowhere near his great-
est work with that band.

Many of the songs have gay over-
tones, something found only occa-
sionally in Smiths material. (“Alsa-
tian Cousin” even has a direct refer-
ence to homosexual intercourse.)
And, if Morrissey still has the sense
of humor Gett refers to, it certainly
isn’t obvious on this record. Such
songs as ‘“‘Last Night, Maudlin
Street” and “Break Up The Family”
are interminable examples of self-
pity and false idealism.

The music also falls short of that
by the Smiths. Gett apparently
doesn’t understand Johnny Marr’s
importance in the past. Morrissey’s
collaboration with Stephen Street
has resulted in inferior songs with
droning, tuneless arrangements.

It is incredible that Gett has so
much praise for this wretched rec-
ord. At best, Morrissey reaches co-
herence with some Smiths rehashes;

at worst, he appears to be an alien-
ated, violent, masochistic, homosex-
ual lunatie. “Viva Hate” is a terrible

“album that gives a horrible new

face to Morrissey and is an aberra-
tion compared to the fantastic work
he did with the Smiths.
Paul Ferreil Brown
Williamsburg, Va.

CD BETTER THAN DAT
Just as the future of the CD starts
to look bright, along comes the
DAT. Rumor has it that DAT will
eventually destroy the CD market.

I don’t understand how anyone
could actually believe that friction
could triumph over laser optics.
DAT may be a high-quality sound
carrier, but it’s still a tape that cre-
ates friction as it passes across the
tape player’s heads. After a certain
number of plays, it is bound to
break. So, despite what the critics
say, I'm putting my money on CD.

By the way, I will soon open a CD
Sound store selling CDs and acces-
sories only. Note that it doesn’t say
“DAT Sound’”!

Sterling Howard
Gainesville, Ga.

TIRED OF ‘NEW’ OLDIES
Is it just me or is anyone out there
getting sick and tired of songs that
were hits 10-15 years ago being re-
done by “new artists”’?

I thought the idea behind new art-
ists and groups was to bring a bit of

always be with us. What really mat-
ters is that managers and artists ap-
proach videos with an awareness
that they’re making a film, an in-
herently complicated and tedious
process that requires cooperation
and patience.

On the record company side, vid-
eo executives are dealing with the
inevitable production problems
more fairly and routinely today be-
cause they've seen them all before.
When unavoidable hitches arise
during a video, they don’t turn their
backs or lay all responsibility at the
production company’s door. They
seem to respect their counterparts
in the production community and
value their working relationships.
Many are really pros, and they’re a
pleasure to work with.

All of this maturation has had a
positive effect on directors as well. I
think we're seeing fewer egomani-
acs and self-serving brats these
days. Directors realize that music
videos are a business, and deliver-
ing work on time and on budget is
as important as what they create on
film. We make videos to promote
artists and to sell records, not just
to build directors’ reels. That prem-
ise is not lost on the really good di-
rectors these days.

I like working in this new produc-
tion climate. Producing music vid-
eos has turned into a business and, I
might add, without much help from
me. So I've found a gifted new di-
rector, and I may try to make a mod-
est comeback, if only to occasionally
enjoy an industry that has tena-
ciously survived such a difficult
birth and a rambunctious childhood.

fresh air into the music world. What
happened to innovative songwrit-
ing?

It's bad enough that a good ma-
jority of the songs on the radio now
are ‘‘classics’’ without having to
hear the updated versions of them,
too. Give me a break!

Has it caught anyone’s attention
that the old songs that Tiffany has
done well with are old songs that
we’'ve already heard forever?
(Things might be different if she’d
done a good job with them.) What is
she going to do when she has to get
new material?

If Jon Bon Jovi and company keep
saying that they have more songs
than they need, that they have to go
to other artists just to get some use
out of them, and if other bands have
to sit and think about what songs
they’re going to throw out of their
next album, then why in the world
are we being subjected to this del-
uge of updated classics?

Debbie Adams
Terre Haute, Ind.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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"Credit Programs Fight For Capital

Station/Bank Cards Could Face Snags

BY PETER J. LUDWIG

Part two in a two-part series on
the growth of radio credit cards.

NEW YORK The marketing of ra-
dio station credit cards is less than 6
months old, but marketplace pres-
sures have already affected every
aspect of the card programs: inter-
est rates, membership fees, grace
periods, marketing strategies, and
how a station derives its income
from the cards.

Once radio convinced credit mer-
chants that the radio-affinity-card
approach would work, capital still
had to be found for each new mar-
ket. Card marketers are now in a
heated and highly secretive battle
to obtain underwriters and are ex-
periencing a'much slower rate of ex-
pansion than they initially predict-
ed.

The credit bottleneck has created
a fear among stations that a card
program’s success will be deter-
mined in part by how soon it can be
launched. Two credit card syndica-
tors, IGC Direct Marketing Group
and Fairwest, both contend that
they can provide fast start-up capi-
tal.

Station credit cards appeal to
broadcasters as an ongoing promo-
tional vehicle, as a very specific
data base (drawn from card activity
records), and as an alternative reve-
nue source. All this requires a great
deal of work on the part of the sta-

tions. Card programs require sta-
tions to expend their resources on
increased staff hours, direct mail
costs, and ongoing promotions.

IGC and Fairwest are hoping to
seduce stations away from solo
deals by offering turnkey card pro-
grams with comprehensive promo-
tional campaigns and ready capital-
ization. The success of this ap-
proach will be determined by a
number of factors: the availability
of underwriting capital and the rate
at which they can affiliate; the card-
specific deals they can offer; the ef-
fectiveness of their marketing
strategies and affiliate services;
and how strong the fear is among
competing stations that only the
first in a market will survive. The
tighter a market race is, the more
attractive a syndicated turnkey pro-
gram will be. Success will also de-
pend on whether or not stations feel
that the use of a middleman is
worth the loss of control and reve-
nue.

When the first card appeared last
Thanksgiving, WHAM Rochester,
N.Y, its parent, the Lincoln Group,
and its underwriting bank offered a
13.9% interest rate with no grace pe-
riod (interest begins to acerue im-
mediately after purchases are post-
ed), and station income derived
from a percentage of the outstand-
ing balance on the cards.

With a current national credit-
card-interest-rate average of 16.1%,
IGC, Fairwest, and the three sta-

SHADOE STEVENS PUSH

(Continued from page 1)

take place between mid-July and Au-
gust, depending on prior commit-
ments. Financial terms were not an-
nounced, but Stevens’ contract is for
seven years, the same length as Ka-
sem’s final pact.

Stevens, 41, is best known for his
recent work on the ‘“Hollywood
Squares” game show. Ironically, he
was also once PD at KRLA Los An-
geles, the station where Kasem came
to prominence. Stevens is also known

x\‘“w{"%\&%.‘ s§\»§.
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in the West as the pitchman for Fed-
erated Electronics, whose spots he
also created.

ABC Radio received 1,004 applica-
tions for the ‘“AT40” job following
the announcement in February that
the network had broken off contract
talks with Kasem. ABC Radio Net-
works VP/programming Tom Cuddy
says that a half-dozen recording art-
ists and several television personal-
ities were among the aspirants—Al-
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New “American Top 40 host Shadoe Stevens is flanked by ABC Radio
Network president Aaron Daniels, left, and VP of entertainment programming
Tom Cuddy, right.

tions with solo programs mentioned
here last week all agree that 13.9%
was an artificially low ‘“come-on”
rate. Competition has forced all new
programs to offer cards with the
more common 25-day grace period,
and they derive station income from
a percentage of the cards’ total bill-
ing—a far better arrangement from
a publie relations standpoint.

But something had to give. IGC
and Fairwest both say that their
programs’ interest rates will be
“competitive”’ and fall in the 15%-
17.5% range, depending on the mar-
ket. Jacor's WEBN Cincinnati and

WMUJI Cleveland are offering 15.9%;

Malrite’s WMMS Cleveland and
Metropolitan’s WMMR Philadelphia
are in the same neighborhood. All
programs also offer a bounty to sta-
tions for card approvals that are
anywhere- from $2.50 to $5.50 per
card. '

Presently, a maximum of 1% of
total purchases is available to the
largest affinity group managers;
smaller groups receive smaller per-
centages. A station that signs with
a syndicated program will realize
only about half of whatever the
group manager gets from the bank.
IGC president Henry Kavett esti-
mates that 10 stations will gross ap-
proximately $3.3 million annually,
the program’s estimated break-even
point. Out of that, IGC must cover
promotional and telemarketing ex-
penses—and then pay the stations.

(Continued on page 20)

lan Thicke was one of the rumored
names.

Cuddy says Stevens’ “Hollywood
Squares’ exposure ‘“was a strong
plus, but we wanted someone with ra-
dio credentials so radio would feel
that one of their own was getting the
job.” Thus, PDs at stations carrying
“AT40"” were contacted for input.

WYHY “Y107” Nashville PD Marc
Chase was one of those contacted.
While he plans to keep “AT40” on his
station and feels that Stevens “defi-
nitely has the credentials,” he also
says, “‘Shadoe’s got a tough job to
fill. How do you replace Casey Ka-
sem? I'm sure they offered him a lot
of money, but I wouldn’t want it.”
~ Jeff Hunter, PD at KWOD/Sacra-
mento, Calif., says, “I’ve known
Shadoe and his work for a long time;
I think it'll be great. I've been listen-
ing to ‘AT40’ for 18 years. It’s hard to
say whether the show or Casey was
bigger or what's going to happen.”

Referring to a new countdown
show that Westwood One plans to de-
but when Kasem’s ABC contract ex-
pires in January, Hunter also says,
“It'll be weird to hear Casey outside
of ‘AT40’.”

“The show has always been very
well written; that should be in ABC's
favor,” says Rick Belcher, PD of
WIOG Saginaw, Mich. Like Hunter
and Chase, Belcher says that neither
the news reports on Kasem'’s depar-
ture nor the announcement of his re-
placement generated listener phone
calls. But like others, Belcher also

(Continued on page 16)

Mixes Nixed In Canada

HULL, QUEBEC Canadian
broadcasters, some of whom had
hoped that medleys and disco
mixes might allow them to deal
with government programming
rules, have received new, more
restrictive guidelines from the
federal broadcast regulator.

The Canadian Radio-television
and Telecommunications Com-
mission, in a May 11 radio circu-
lar, said it considers each medley
or montage to be one selection,
not several. The CRTC said only
the longest song in the mix can
be counted when determining
whether a station is meeting fed-
eral requirements on the airing
of Canadian, nonhit, and foreign-
language categories.

Dance music stations in Que-
bec, where medleys and mon-
tages are common, had asked the

CRTC for a clarification follow-

ing several years of confusion
over whether medleys and disco
mixes (similar to those heard on
urban radio in the U.S.) could be
used to satisfy various CRTC re-
quirements without playing full-
length versions of less popular ti-
tles.

The CRTC requires stations to
play a certain percentage of Cana-
dian and non-Canadian songs, hits
and nonhits, and French- and En-
glish-language songs. In some
cases, montages mix all these

types of music. While the populari-
ty of dance radio in Quebec has
brought this issue to the fore, the
medley question actually dates
back to the early '70s, when
CKLW Windsor, Ontario, briefly
proposed using medleys to fulfill
its Canadian-content require-

The CRTC gets
tough with its
content rules

ments. .

In its May 11 circular, the com-
mission also said that radio sta-
tions cannot necessarily designate
parts of montages as musical
themes, bridges, or stingers, as
some stations had tried to do to
make it easier for them to meet
their Canadian- and nonhit-content
quotas.

For such selections to be includ-
ed in those subcategories, the
CTRC says, they must “be used to
identify particular program seg-
ments, extend programming seg-
ments to the end of their allotted
time, or provide brief musical or
sound effects intended to punctu-
ate the presentation of other
broadcast matter.”

KIRK LaPOINTE

Anatomy of a market: Three Cincinnati programmers discuss their

ALBUM ROCK

“WEBN thinks Rod Stewart is dynamite,” says APD Michael Luc-
zak of the Sexy One’s “Lost In You” (Warner Bros.). Also added at
the station this week is “Darlin’ Danielle Don’t” (CBS Associated)
by Henry Lee Summer. “Darlin’ Danielle does,” he says. Luczak’s
final vote goes to Parthenon Huxley’s “A Chance To Be Loved” (Co-
lumbia), which he says has ‘“a most unusual sound within the frame-

recent adds.

work of a good radio song.”

BLACK/URBAN

WIZF PD Jay DuBard echoes last week’s endorsements of Guy’s
“Groove Me” and the Mac Band's “Roses Are Red” (both MCA), cit-
ing their ‘‘great flavor for spring and summer.” DuBard terms Bob-
by Brown'’s “Don’t Be Cruel” (MCA) an “all-out smash’’ and says By
All Means’ “I Surrender To Your Love” (Island) is a great record for
quiet storm programs. “And we're desperately waiting on the new
Midnight Star album,” DuBard says. “I know there’s at least six

ADULT GONTEMPORARY

“We're different than your typical AC,” says PD Dave Reinhart of
WLW, which is now “skewing younger and a little more male to
back up our heavy sports coverage.” Reinhart recommends Neil
Young’s “Ten Men Workin’ ” (Reprise/Warner Bros.). “I know it
won't work for a lot of ACs,” he says, “butit’s a song that makes an
important identity statement for a station.” He has high praise and
high expectations for Billy Vera & the Beaters’ “Between Like And
Love” (Capitol). “It’s got the same sound as his last hit,” Reinhart
says. ‘“We expect this to test well across the board.” Finally, says
Reinhart, the station is getting good response to “Heart Of Mine”
(Columbia) by Boz Scaggs, who has returned after an eight-year ab-

hits on it.”

sence.

YVONNE OLSON
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It may seem strange to talk in terms of a “breakthrough” for a band that have already tasted muiti-platinum. But on

their new album, “Roadhouse,” John Cafferty And The Beaver Brown Band have shifted into high gear and

created the most exciting, original music in their fifteen year history.

“Roadhouse” is equal parts roots rock 'n’ roll and hard-fought, straight-from-the-heartland rock. It took two years

to record. .. but six lifetimes to create.

“Roadhouse” proves that there's no substitute for experience. You'll know why its a breakthrough the first time

you hear it.
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INTRODUCING
THE NEW
PORTRAIT RECORDS.

A NEW LOOK. A NEW SOUND. - OR %0923
A NEW MUSICAL AT TITUDE.
INSPIRED BY ARTISTS SO
SPECIAL, THEY DON'T FIT

INTO A CATEGORY—

OANETTE COLERar A4ND PRIME TiME  UK44301

THEY CREATE ONE.

LISTEN FOR THE FIRST

WAVE OF RELEASES TO INCLUDE:

ORNETTE COLEMAN + STANLEY CLARKE ¢

BOBBY ENRIQUEZ * T SQUARE « LSomine OREYIT}
THOMAS LANG * THE LEON THOMAS

BLUES BAND + AND MORE!

FROM NOW OMN...PORTRAIT®

COMPACT DISCS, RECORDS

OR 44238

AND CASSET TES.

THE LEON THGMAS BLUES RAND OR 44181

‘Portrait,” 2 '1"_ ; are trademarks of CBS Records Inc

© 1988 CBS Records Inc.

BOBBY ENRIQELY OR 44160
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Album DI-73305 Cassetie D473305 Corrpact Disc Z2-73303 Digic Audio Tape 7 722809

7-Inch Single B-75023 12-ln£h Single V-75511  Cesset2 Maxi-Single 4V-75511  Rlach Compact Disc Single D3-75511

>..

. OIe in th’ ! one Iayer ' y 7! ) ' "
seems to be growing daily.” A ' : ’ That's Total Devo.

NIGMA RECORDS
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R‘DIO

THE FIRST EMERSON RADIO HALL OF FAME in-
ductions took place at the Empire State Building on May
17. Twenty radio pioneers, ranging from CBS founder
William Paley to Guglielmo Marceoni to Orson Welles,
were honored; MC Don Imus opened the evening by an-
nouncing, “Imagine how surprised I was when the in-
ductees were announced and I wasn’t one of them.”
Imus didn’t have much of a shot this time. Only four
of the honorees came from the music radio age, and
that’s if you count ‘“Make Believe Ballroom” founder
Martin Block. The others

First Hall Of Fame Geremony Rocks Easy;
Emmis Buys TV; RAB Spots Get Serious

because his market demographics are getting younger.
Across the state, Willobee is named MD at album rock
WMJY Long Branch.

PEOPLE: It had to happen. Local radio veteran Kent
Burkhardt is now working nights for WBVE “Beaver
961" Cincinnati as “Dr. Johnny Beaver” .. . WXRT Chi-
cago MD Lin Brehmer has written the liner notes for
Siegel-Schwall’s “Reunion Concert” LP on Alligator .. .
Sharon Green is now promotions director at KIKX Col-

inducted were Alan
Freed, “Cousin” Bruce
Morrow, and Inner City’s
Hal Jackson, who re-
ceived a Pathfinder
Award for his work on be-
half of minorities.
Response from the local
radio community was sur-
prisingly warm, despite

orado Springs, Colo.; she
was morning co-host at
cross-town KVUU . ..
Mark Blake is upped to
MD at KATT Oklahoma
City; he replaces Scott
Douglas, who became MD
when Pat Sill went to
work for consultant Jeff
Pollack ... Mark Reed is
the new MD at country

grumbling about the vin-
tage of the honorees and a
sound system that garbled most of the evening’s audio-
clips. (One member of the selection panel later said that
the committee should have stuck to the “golden age” for
the inductees and taken care of the rock-era people lat-
er.) Most were happy for any gesture of recognition of a
previously neglected field and hoped the kinks would be
worked out next year.

Other highlights: Imus announced that in light of his
uncertain future with WNBC New York, he wanted to
apologize to all the people he'd “been awful” to in the
past; Alana Freed talked about growing up as just an-
other one of her father's teenage listeners; Morrow dedi-
‘cated his award in part to ex-partner Bob Sillerman,
“who is currently buying every radio station in the
world” and expressed his thanks for being included
“where the eagles fly.”

Emerson is still seeking a permanent home for the
hall of fame. It will be a temporary exhibit at the Empire
State Building. There are also plans for it to tour various
colleges and broadcasting museums.

OWNERSHIP: WORZ Orlando, Fla.’s eight-month
transfer from Duffy to Beasley-Reed is complete. B-R
took over “102 Jamz” on May 12, changing the calls to
WJHM. Greg Reed, part-owner of WJHM and GM at
sister station WPOW Miami, is also handling GM duties
in Orlando. This means that WPOW VP/programming
and operations Bill Tanner is also WPOW's assistant
GM. WJHM VP/sales Dave Donahue is now assistant
GM in Orlando . . . In sales announced this week, Noble
buys KIXI/KMGI Seattle from Sunbelt for an estimat-
ed $16 million. Diamond takes KOMA/KRXO Oklaho-
ma City from Price for $4.7 million . . . Emmis’ move into
TV ownership with this week’s purchase of WXIN Indi-
anapolis shouldn’t mean the sale of WENS; president
Jeff Smulyan says the group has had some “encourag-
ing discussions” with the Federal Communications Com-
mission about obtaining a waiver for cross-ownership.

PROGRAMMING DEPARTMENT: WEZX Scranton,
Pa., PD Dave London has added similar duties at sister
station WQFM Milwaukee. The new commuter replaces
Brent Alberts, who can be reached at 414-355-5586.
Sales consultant Jim Hooker is WQFM’s new GM . ..
KZFX Houston PD Blake Lawrence is leaving that sta-
tion to relocate to San Francisco; he’ll do full-time swing
at KRQR ... WCDX Richmond, Va., PD Mitch Faulk-
ner heads to KMJQ Houston as production director . . .
“Jammin’ ” J.D. Wachs has added PD to his morning
slot at WZZT “Z103” Columbus, Ohio, as Tom Reynolds
becomes operations manager. Z103, which had been
leaning AC, will probably return to mainstream urban.
KSNE Minneapolis reclaims its WWTC calls and old-
ies format on Friday (27). Del Roberts will program; Mi-
chael O’Shea is handling mornings ... McCoy, Bohn
Inc. is now consulting big band/oldies CKLW-AM-FM
Detroit . . . WIXL Newton, N.J., one of the area’s better
small-market country outlets, becomes top 40 WNNJ-
FM “Power 103” on Friday (27), in an mterestmg rever-

sal 'GM Marvin Strauzer says the change is happening

by Sean Ross and Yvonne Olson

WRNS Kinston, N.C. ...
Craig Jackson is produc-
tion director at KXKL “Kool 105” Denver ... The real
Adrian Cronauer recently broadcast live from the
Memphis In May Barbecue Festival with local WMC-
FM.

Jack Cole moves from WJYO West Palm Beach, Fla.,
to afternoons at KFYI Phoenix, Ariz. ... Newly in-
stalled WRIF Detroit PD Marty Bender is still looking
for a morning team. WXKS-FM Boston needs a promo-
tion director. Résumés go to VP/creative services Jim
Berry. Phil LoCasio needs part-timers at AC WSB-FM
Atlanta ... KDWB-FM Minneapolis PD Brian Phillips
still needs an overnighter; he recently filled several oth-
er positions at the station. New staffers are Lee Valsvik
(morning news), Andrea Vincent (middays), “Mr.” Ed
Lambert (afternoons), and the soon-to-be-renamed Cad-
illac Jack (late nights) ... WMMR Philadelphia’s John
DeBella takes his stand-up act to Atlantic City, N.J., for
Memorial Day weekend; he’ll open for Yakov Smirnoff.

SHOW PREP: Rhino is offering its “Golden Throats”
compilation to morning shows before its national re-
lease. To hear Joel Grey singing “White Room” or Mae
West doing “Twist & Shout,” call Dave Darus at 213-
828-1980. Musician Jim Terr is releasing “Go Ronny Go”
in time for President Reagan’s trip to Moscow next
week. Call 505-425-5442 . . . Dan O’Day is planning a per-
sonality workshop June 11-12 in Philadelphia. Call 213-
479-1767.

A

RLSO: The FCC has issued an “underlined reiteration”
of its current payola statutes; the public notice is not
connected to any ongoing commission inquiries since
there currently aren’t any . .. Sen. Alfonse D’Amato, R-
N.Y,, appeared recently on WWPR New York’s morn-
ing show; the senator made a live appeal to New York-
ers to call the White House and protest any possible
dropping of the drug indictment against Manuel Nor-
iega ... Women In Music is holding a radio workshop
June 1 in New York; call 212-627-1240 ... Alternative
adult WBZN Milwaukee recently issued a list of its top
100 artists. Lee Ritenour finished first.

AF'I'ER EIGHT YEARS OF HUMOROUS SPOTS, the
new Radio Advertising Bureau “pro-radio spots” are
surprisingly hard-sell, especially for something coming
from the American Comedy Network. Based on the
theme “radio gets results,” the spots center on client
testimonials. One is from a Nissan dealer who “can’t
stand newspaper.” Another, from the Chicago Sun-
Times, attacks TV. The owner of a Cajun restaurant
says, “You know I'm not handing you a bunch of cray-
fish fat.” The RAB’s Daniel Flamberg says that as the
competition for ad dollars toughened, the RAB “felt it
was time to lean on our own sales skills. We all know
that first-person testimony is the most effective.” For
more information, call the RAB at 212-254-4800.

Vox Jox was compiled with assistance from Bill Hol-
land in Washington and Peter Ludwig in New York.

| Billboard.
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2 e Compiled from national album rock
‘i’é 5E § A ‘,"’5 TITLE radio airplay reports. ARTIST
£2 | S2 | o2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »
THE VALLEY ROAD BRUCE HORNSBY & THE RANGE
1 1 1 5 RCA 7645 at No. One
2 4 8 3 BLACK AND BLUE VAN HALEN
WARNER BROS. 7-27891
3 2 2 10 ONLY A MEMORY THE SMITHEREENS
ENIGMA 44150/CAPITOL
4 3 3 8 THE FLAME CHEAP TRICK
EPIC 34-07745/E.PA.
5 5 4 5 AFTER MIDNIGHT ERIC CLAPTON
POLYDOR 887 403-7/POLYGRAM
6 8 16 4 LOST IN YOU ROD STEWART
WARNER BROS. 7-27927
7 6 6 7 TEN MEN WORKIN' NEIL YOUNG AND THE BLUENOTES
REPRISE 7-27908
3 9 9 7 RHYTHM OF LOVE THE SCORPIONS
MERCURY LP CUT/POLYGRAM
@ 10 10 13 SHIP OF FOOLS ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
10 7 5 13 UNDER THE MILKY WAY THE CHURCH
ARISTA 1-9673
® 18 27 4 ROOTY TOOT TOOT JOHN COUGAR MELLENCAMP
MERCURY 870 327-7/POLYGRAM
T ROBIN TROWER
D) 6 | 2 | ¢ | TEAROYE,
13 13 14 8 LOVE CHANGES EVERYTHING HONEYMOON SUITE
WARNER BROS, 7-279.
RCH|
14 12 15 7 IEmnﬁxLlr%"aE?oxce ING GLASS TIGER
NING MIDNIGHT OiL
15 | |7 |15 | EEDSAREONR
23 3% 3 TOO MUCH AINT ENOUGH LOVE JIMMY BARNES
GEFFEN 7-27920
17 15 18 9 !K':I'AHLIPNCllSTSHE LIKES ME TREAT HER RIGHT
25 37 4 DARLIN’ DANIELLE DON'T HENRY LEE SUMMER
CBS ASSOCIATED 4-07909/E.P.A
19 20 21 7 HEAVEN TONIGHT  YNGWIE J. MALMSTEEN'S RISING FORCE
POLYDOR 887 518-7/POLYGRAM
INX
2 | 7| 1| n | NEWRENSATION S
@ 27 33 4 TOMORROW PEQOPLE ZIGGY MARLEY/MELODY MAKERS
VIRGIN 7-99347
E PLANT
2 | u ||| BRI ROBERT
@ 37 = 2 LOOK OUT ANY WINDOW BRUCE HORNSBY & THE RANGE
RCA LP CUT
* % & POWER TRACK * & %
m RED BLUE JEANS JOHN KILZER
33 | 39 | 4 | Gerrenipcur
% 22 19 8 chSF;EyTINE KINGS OF THE SUN
w5 | o | e, WHITE LN
@ 30 i 4 | HATE MYSELF FOR LOVING YOU JOAN JETT
BLACKHEART LP CUT/E.PA
23 2 2% 6 SOMEWHERE DOWN THE CRAZY RIVER R. ROBERTSON
GEFFEN 7.28111
@ 29 34 4 NOTHIN’ BUT A GOOD TIME POISON
ENIGMA 44145/CAPITOL
30 28 32 5 THAT'S THE WAY | WANNA ROCK N ROLL AC/DC
ATLANTIC 7-89098
@D[ = | ® | o | SGe0WF QMDD
32 19 17 7 TPR!(SH?RSLE(; 27913/WARNER BROS. AN
1 21 12 15 %Ir@v’e‘rz BROPS 7-28108 DD ROl
@ 19 45 3 REV. JACK & HIS ROAMIN' CADILLAC CHURCH TIMBUK 3
1R.S. LP CUT/MCA
@ 43 J— 2 FAST CAR TRACY CHAPMAN
ELEKTRA 7-69412
3 36 43 4 WHEN THE SKY COMES TUMBLING DOWN BRIAN SETZER
EMI-MANHATTAN LP CUT
37 10 “ 5 %nggR}‘IjEQVJFBATHER 10,000 MANIACS
38 34 20 1 gggo;glg?gg&gN Rl;lﬁgsWERS TALKING HEADS
45 _ 2 BLIND TALKING HEADS
SIRE LP CUT/WARNER BROS.
a0 4 7 3 Cwoﬁ!'LB(&Nangxgd MICHAEL BOLTON
& A FLASHMAKER * & &
NEW)D 1 GET STARTED.START A FIRE GRAHAM PARKER
RCA LP CUT
2 38 I 23 12 | LOVE THE THINGS YOU DO TO ME BALAAM/ANGEL
VIRGIN 7-99340
@ NEW) 1 IEI'CPEHSSENSTE S FOR YOU NEIL YOUNG
NEW) 1 :ICEALJ’IE)UATAE ME HOME THE ROSSINGTON BAND
D' STEWART
@| Newp | 1| BT, e
4 3 u 9 ?c!&)u'snssonss D
a7 4 50 3 g@#o'Lnga WITH MADNESS IRON MAIDEN
50 _ 2 MAGIC TOUCH AEROSMITH
GEFFEN LP CUT
29 I 82 8 %l&w#&!cgﬂ THE ALIEN JOE SATRIANI
@ NEW) 1 ‘[‘)C%FLEPC{UDTERS OF THE FLAG BRUCE HORNSBY & THE RANGE
OTracks with the greatest airpiay gains this week. The Fiashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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SHADOE STEVENS PUSH

(Continued from page 10)

says that he has been contacted by
Westwood One about Kasem’s show
and is open to the possibility of run-
ning both programs. The first two af-
filiates for the latter show, to be
called “Casey’s Top 40,” are WHTZ
“Z100” New York and WBBM-FM
“B96” Chicago—neither of them
“AT40” affiliates.

The programmer contacted who
expresses the most displeasure with
ABC’s choice of host is KXYQ Port-
land, Ore., PD Jim Ryan, who says he
is “less than enthusiastic. I think
ABC misled us by saying they were
looking at actors. ‘Hollywood
Squares’ is not that big among the
demo [that listens to top 40 radio.] ”

But Belcher discounts the notion
that a well-known actor would have
been a more obvious choice. “You can
take people who are celebrities, put
them on the radio, and they may not
have a great show. None of us really

FOR WEEK ENDING MAY 28, 1988

know what the new show is going to
be like. We hope it will be good.”

For its part, ABC hopes to ease lis-
teners and affiliates through the
transition with as much continuity as
possible. The countdown will contin-
ue to be based on Billboard’s Hot 100
Singles chart, and Cuddy says ABC/
Watermark’s writing and support
staff for the show will remain intact,
as will the show's prime features—its
“long-distance dedications” and trivia
questions from listeners. Because of
Stevens’ background, there had been
speculation that the straightforward
writing style of ‘“AT40” might be re-
vamped. But Stevens says, “I'm not
really looking to change it at all. The
show has terrific writers and great
producers. If a sense of humor comes
through, it's going to be because of
my personality.”

Stevens’ continuing involvement
with “Hollywood Squares” will be

Billboard.
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HOTCROSSOVER 30.

used to promote the show; many of
the trivia questions that Stevens an-
swers as one of the guest celebrities
will become music oriented. And Dan-
iels says that arrangements are be-
ing made with ABC-TV to do some
sort of cross promotion for “AT40,”
although details are still being ironed
out. He also anticipates “AT40” be-
coming the first syndicated radio pro-
gram to use spot TV.

Stevens will go on the road to visit
affiliates during the summer and fall.
His promotional efforts for ‘“AT40”
already have included morning-drive
interviews via ABC satellite with af-
filiates and an appearance on VH-1.

- Stevens will not be promoted on
“AT40” itself before the switch takes
place. While no firm date has been
set, Kasem will continue at least
through the show’s “Triathalon Of
Rock” special, set for July 4, the
show’s 18th anniversary. No special
is planned for Labor Day, traditional-
ly a major time for syndicated pro-
gramming. Kasem will retain his
“created-by” credit on the show.

Cuddy compares the skepticism
about a post-Kasem “AT40” to the
speculation surrounding the replace-
ment of Jack Paar by Johnny Carson
on the “Tonight Show” in the early
’60s. He says, “Everyone asked how
that show was going to survive.”

And Daniels says, “When you have
a great product and a recognizable
talent—as we feel we have—there
will not be a problem.

“We're sure the competition will go
after our radio stations,” says Dan-
iels, acknowledging the possibility of
a clearance war between ABC and
Westwood One over its 475 “AT40”
affiliates. “But we’re sure we've got
the right person.”

Stevens (né Terry Ingstad) grew
up in Jamestown, N.D., where he be-
came a weekend DJ at age 11. His ra-
dio stops include WRKO Boston and
KHJ Los Angeles. His PD experience
besides KRLA includes KIKX Tuc-
son, Ariz., KMET Los Angeles—
where he won Billboard’s 1975 award
for progressive air personality of the
year—and cross-town KROQ, which
he launched in the mid-'"70s with an al-
bum format that foreshadowed its
current modern rock programming.

Stevens’ became the “Hollywood
Squares” announcer in 1986. His ini-
tial deal called for him to be a celebri-
ty square only occasionally. The ap-
pearances escalated and he eventual-
ly became a regular. He also has a
deal with Viacom for a network pilot,
which he describes as * ‘Magnum
PI’ with a sense of humor.”

FOR WEEK ENDING MAY 28, 1988
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. zn Compiled from national
0k = x § o | 4% TITLE radio airplay reports. ARTIST
TW | W o=z
2 [ 3z e | 20 LABEL & NUMBER/DISTRIBUTING LABEL
& NO.1T » w
E MICHAEL
D) 1 |5 | o | oeomemy _CepmENGYEL
2 1 9 NITE AND DAY AL B. SURE!
WARNER BROS. 7-28192
3 3 6 6 MERCEDES BOY PEBBLES
MCA 53279
@ 8 12 5 TOGETHER FOREVER RICK ASTLEY
RCA 8319
5 4 4 10 ANYTHING FOR YOU GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/E.PA.
6 10107 13 | NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX
JIVE 1089/RC
@ 13 | 2 3 ALPHABET ST. PRINCE
PAISLEY PARK 7-27900/WARNER BROS.
151 2 4 #cﬁ'gsl;l; REAL THE JETS
9 9 11 6 WHEN WE KISS BARDEUX
SYNTHICIDE 75018/ENIGMA
.J. FAD
101213 5 gul'{'HPLEE_gssg99§2:B/ATCO I FA
@ 19 | 28 3 JUST GOT PAID JOHNNY KEMP
COLUMBIA 38-07744
@ 25 _ 2 DIRTY DIANA MICHAEL JACKSON
EPIC 34-07739/E.PA.
13 5 5 18 | Two %%gASIONS THE DEELE
“ 182 5 L?R's';&""“‘ BRENDA K. STARR
@ xn | — 2 SHOULD | SAY YES? NU SHOOZ
ATLANTIC 7-89108
2 | 2 3 FOOLISH BEAT DEBBIE GIBSON
ATLANTIC 7-89109
: PlANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO
17 17 19 | 10
B 2|5 4 EVERYTHING YOUR HEART DESIRES D.HALL J.OATES
ARISTA 1-9684
. PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF
30 - 2 JIVE 1099/RCA
2 | 20 | 2 4 }?MVBEO;S;I’RUCK JESSE JOHNSON
21| 2 14 5 Y'VleLR’,s !"I‘Ie? WEST KOOL MOE DEE
n 7 2 12 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON
n 1l "&%ﬂﬂ?&%ﬁ TERENCE TRENT D'ARBY
2% | 15 17 7 ITACIé; !‘)T WHILE IT'S HOT SWEET SENSATION
| HE COVER GIRLS
5|3 | 24| 9 | FROMISEME U
JODY WATLEY
@O| NEWD | 1 | MOSTOFALL "
SUAVE
2 o |6 |8 | MER,
B |7l — 2 SOMETHING JUST AIN'T RIGHT KEITH SWEAT
VINTERTAINMENT 7-69411/ELEKTRA
NIA PEEPLES
@ NEW) 1 I!‘a%‘fa%?o 154.7/POLYGRAM A
TONY! TONH TONE!
G| NEWD | 1 | SIS o

O Products with the greatest airplay gains this week.

PUBLICITY

PRINTS

Uthogranhed On Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00

COLOR
1000 - $388.00
Above Prices include Typesetting & Frelght
Send 8xI0 Photo - Check or M.O.

* k
Full Color & B/W Posters
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Py Yl
Send For Catalog & Sampies

; PICTURES

1867 E. Fiorida, Dept. BB
Springfieid, MO 65803
1417) 869-9433 or 863-3456

5 z. Compiled from a national
w¥ | X §o aE TITLE sample of radio playlists. ARTIST
T w G| xT
2 (32 | 2 | 25 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1T & &
O ERERE ONE MORE TRY # GEQRGE MICHAEL
COLUMBIA 38-07773 1 week at No,
2 | 1| 3 | g | SHATTERED DREAMS © JOHNNY HATES JAZZ
VIRGIN 7-99383
O|FREE EVERYTHING YOUR HEART DESIRES © D.HALL J.OATES
ARISTA 1-968.
s | 2 1 | 10 | |DONT WANTTO LIVE WITHOUT YOU FOREIGNER
ATLANTIC 7-89
5 | 4 | 4 | | PANOIN THE DARK & BRENDA RUSSELL/JOE ESPOSITO
A&M 3003
(&)| 7 | 12| 5 | IHEVALLEYROAD ® BRUCE HORNSBY & THE RANGE
RCA 7645
7 | 5| 2 | u | ANYTHING FOR YOU # GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/EPA,
8 | 11| 7 | CARMELIA DAN HILL
COLUMBIA 38-07772
@] 2 [ a | + | sEArrormne +80Z5CAGGS
14 | 18 | 5 | MAKEITREAL © THE JETS
QD| 13 | 22 | 6 | CIRCLEIN THE SAND # BELINDA CARLISLE
MCA 53308
(2| 18 | 24 | 5 | TOGETHER FOREVER @ RICK ASTLEY
RCA 8319
13 | 10| 7 | 14 | WHEREDO BROKEN HEARTS GO © WHITNEY HOUSTON
ARISTA 19674
20 | 27 | 5 | BETWEENLIKEANDLOVE @ BILLY VERA & THE BEATERS
CAPITOL 44149
15 9 9 10 EOAL'U‘MEB%AABS—O77/IS U
6| 11|13 | 10 | SQMUCHINLOVE © ART GARFUNKEL
17 | 16 | 10 | 15 | GETOUTTA MY DREAMS, GET INTO MY CAR @ BILLY OCEAN
JIVE 1-9678/ARISTA
%5 | | 7 | LSTILLBELIEVE © BRENDA K. STARR
| msn'r THEONE  AGNETHA FALTSKOG/PETER CETERA
19 | 19 | 20 | 10 | ajaNR7e9ia
@] z | 2 | 3 | MrLove JULIO IGLESIAS FEATURING STEVIE WONDER
COLUMBIA 38-07781
21| 15| 8 | 12 | ONESTEPUP © BRUCE SPRINGSTEEN
COLUMBIA 38-07726
2|17 |16 8 ""_‘M'ﬁ,?H‘}PT}NLSQE” © NATALIE COLE
% % % POWER PICK % # %
@) 35 | 42 | 3 | WEALLSLEEP ALONE # CHER
A= SEETRNZ2Z0%6
27 | 30 | 8 | LOVEDONT GIVE NO REASON # SMOKEY ROBINSON
MOTOWN 1925
@5)| 28 | 20 | 4 | THISISLOVE GEORGE HARRISON
DARK HORSE 7-2791 3/WARNER BROS.
@[ = | [ 5 | AR © BASi
@D| n | — | 2 | PARADISE ® SADE
EPIC 34-07904/EPA.
B [ 2 | 15 | 13 | JALKINGBACKTO THE NIGHT STEVE WINWOOD
ISLAND 7-28122/WARNEI
29 | 21 | 19| 17 | ENDLESS suwmzn mcu'rs # RICHARD MARX
EMI-MANHATTAN 50113
@G| s | — | 2 | FoouSH BEAT © DEBBIE GIBSON
ATLANTIC 7-89109
GD| u | & | 6 | TWOOCCASIONS © THE DEELE
SOLAR 70015
2 |2 | 17| 13| SETTHENIGHT TO MUSIC STARSHIP
Bl29]|x5]|0 NEVER VER DIE YOUNG ® JAMES TAYLOR
MR EQ%TREA% 2 © TRACY CHAPMAN
% | 30 | 23 | 16 | MANINTHE MIRROR ® MICHAEL JACKSON
% | 3% |38 | 5 | ELECTRICBLUE © ICEHOUSE
2 |2 | 14| 1 | YOUDONTKNOW @ SCARLETT & BLACK
* % * HOT SHOT DEBUT # & &
NEW) | 1 | MAKEMELOSE CONTROL @ ERIC CARMEN
-
39 | 39 | 50 | 3 | WHAT BECOMES OF THE BROKENHEARTED? RHITCHCOCK
ARISTA 1-9698
© | 40 | 37 | 9 | WESAID HELLO GOODBYE PHIL COLLINS
a1 | 31| 25 | 19 | NEVER GONNA GIVE YOU UP @ RICK ASTLEY
NEW) | 1 g%mr% TO THE NIGHTS # RICHARD MARX
| 3| 31| s | SOMEONE l'#'% YOU VAN MORRISON
s |45 | 47| 5 | WISHINGWELL © TERENCE TRENT D'ARBY
’ GREGORY
NEWD | 1 | IELEEDIENT 0 vOU * GREGORY ABOTT
% | 4 l 3 | 21 | SHESLIKE THE WIND @ PATRICK SWAYZE
RE-ENTRY HANDS TO HEAVEN © BREATHE
@ LOUISE GOFFIN
NEWD | 1 | BROGE OF ks Lou
L 4
09 | 43| 40 | 19 | FATHERFIGURE GEORGE MICHAEL
WHAT A WONDERFUL WORLD # LOUIS ARMSTRONG
50 | 42 | 35 | 14 | WHALS

o Products with the greatest airplay gains this week. ® Videoclip availability.
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AMERICAN

TOP 40

SHADOE

STEVENS.

We hope you're all ears.

Because now you're going to hear
about the hottest new addition to
radio in recent memory.

This summer Shadoe Stevens will
become the new host of American
Top 40—the longest running and most
listened to countdown program in
America. Shadoe is a national heart-

throb, who is recognized by millions as

a regular on “Hollywood Squares” but
he’s first and foremost a radio legend.
He is past winner of Billooard Maga-
zine’s Personality of the Year Award
and his radio credits include Pt
WRKO in Boston, KROQ, 4

KRLA and KHJ, all in * | ( ' )Pa ( ) *

Los Angeles.
With Shadoe’s youthful

CABC RADIO NETWORKS

authority.

America's™1 Countdowh Show.

enthusiasm and national
media presence, he will bring a
new dimension and excitement to
American Top 40. Week after week,
loyal listeners will continue to tune in
to find out who's number one, what’s
new and interesting about their fav-
orite stars, and to catch our famous
Long Distance Dedications.
American Top 40 is the only radio
program to have exclusive rights to
the Billboard charts, acknowledged
as the world’'s most respected music

It all adds up to one thing:
This hot young talent is
going to make the number
one countdown show
better than ever.

ABC Watermark

www americanradiohistorvy com
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PROMOTIONS

WHEN THE LOUIES COME MARCHIN' IN

Radio promotion ideas are usually
the brainchildren of fevered promo-
tions departments, are borrowed
from other markets, or are the real-
ization of an air talent’s on-air ad-
lib. Over the years, a mystique has
developed around the last category.
Just about everyone in radio has a
story about the on-air joke that put
thousands into the street—or thou-
sands of dollars into the coffers of a
charity.

The phenomenon of this year's

more than 50 Louie, Louie Parades
to benefit the Leukemia Society of
America is one such story. It has
brought national recognition to
WMMR Philadelphia and has
brought the Leukemia Society into
the realm of national fund-raisers
that successfully use radio.

It started with 'MMR morning
star John DeBella. In 1985, on the
Thursday a week before April
Fools’ Day, DeBella slipped “Louie
Louie” into his morning show. As he
came out of the track, he wondered
aloud if it would be fun to have a pa-
rade for no reason—where “Louie,
Louie” was the only tune played. By
Monday morning he had 80 letters

RADIC CREDIT CARD PROGRAMS

(Continued from page 10)

Kavett says, “This is a different
business from running a radio sta-
tion. It's a different form of product
servicing that’s more like running a
network. A great deal of attention
must be paid to the details of servie-
ing the listeners and affiliates.”
IGC is selling its service capacity,
from full promotional strategy with
generic television spots to data base
gathering. Kavett feels that full im-
plementation of a card program re-
quires more effort than a station
can afford and that a syndicated
card program is in a station’s best
interest in the long run.

Fairwest Promotions is spear-
heading its card programs with a di-
rect mail sweepstakes not unlike
WMJT's 700,079-piece mailing of its
Majic Million Dollar Prize Catalog.
Both pieces contained a credit appli-
cation. Fairwest’s strategy revolves
around its Frequent Listener fol-
low-up campaign that awards points
to listeners each time the card is
used. Every dollar is worth one
point.

Fairwest's Reg Johns says, ‘“The
company has also devised a method-
ology that can actually show the ac-
crual of points for listening on a
monthly basis and for participating
in station events, creating a fre-
quent-buyer, frequent-listener, fre-
quent-user program.”’ Listeners
then redeem their listening points
for prizes. Johns would not elabo-
rate on how Fairwest will actually
monitor card holders’ listening time.

Proponents of station-run pro-
grams agree that the promotion re-
quires a strong commitment, but
they don’t feel credit card programs
are too big for a station. WMJI OM
Rick Torcasso says, “It’s real sim-
ple to us. We get the applications
out to the listeners, then promote
the hell out of it and get applica-
tions to advertisers’ stores. The is-
sue is simply the marketing of the
card—the bank has to do all the
work. Tracking the data base is ex-
tra work, but that information is in-
valuable. I say, Great! Bring it on.’

“We're going up against a whole
new set of rivals and competitors
we know nothing about. We're no
longer up against the radio station
across the street—we’re up against
the banks as well.”

WMMR’s GM Michael Craven
was attracted to the idea because
“radio doesn’t have to just give
away money. It can give away per-
ceived value. I'd rather give away
20% off to all my listeners than one

offering support for the event.
WMMR GM Michael Craven says,
“John walked into my office after
his shift that Monday and out of the
blue asked me, ‘How do you puton a
parade?’”’

DeBella led 400 marchers along
the parade route that year as 7,000
people watched. At the end of the
parade, “Louie, Louie” was sung,
played, hummed, and kazooed one
more time en masse—and a tradi-
tion was born.

By 1986, '’MMR had 800 marchers
singing, “We gotta go now, yea,
yea, yea, yea,” as 40,000 Philadel-
phians looked on. The idea had defi-
nitely taken root by the second

‘Michael [Jackson] & [George] Mi-
chael’ trip.” He also feels his station
can handle the extra load of its eard
program: “We don’t want to be into
anything syndicated. I want to be
able to touch the bank I'm dealing
with.”

The one aspect that everyone in-
volved is still uncertain of is the po-
tential for a “credit-rejection back-
lash.” Will listeners understand
that the banks are entirely separate
from the stations? Or will they re-
act negatively to the stations if their
application does not go through or if

they are denied credit on a checkout
line?

No one is sure yet, but contingen-
cy plans are already in place. Johns
says, “Fairwest is involved with the
Debit Card Program, which helps
people achieve or recover a credit
rating. Recovery plans are one of
the booming areas of the banking
business. This takes the heat off the
station and actually positions you as
offering a service to the turned-
down listener.” He says this does
add to the station’s cost, however.

year, and 'MMR was discovering
that everyone referred to the event
simply as the “Louie Louie” parade.
The April Fool’s Day connotation
had become irrelevant.

It happened that a few of the Leu-
kemia Society’s fund-raisers were
Philadelphia natives, and last year
they remembered the annual event.
The society then approached
WCMF Rochester, N.Y,, and con-
vinced the station to hold its own pa-
rade as a Leukemia Society benefit.
That effort raised over $3,000, and
both the station and the society
found it interesting that the parade
garnered television coverage for
one of WCMF’s promotional events
for the first time. The society had
never before pulled off a national
radio-driven fund-raising effort, but
it looked like this one might be the
ticket.

The society approached WMMR
in October about using the parade
idea as the centerpiece of a national
campaign. WMMR’s Craven says,
“The society’s presentation was

very moving. The society is more

far-reaching than you’d expect, and
I realized that it was almost as
though they’d done their job too
well—people think they’re fine and
don’t need further support.”
WMMR decided then and there to
be the national campaign’s flagship
station.

WMMR secured Taco Bell as a na-

WINTER 88 ARBITRONS

Following are 12-plus, average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank.
These symbols are used: AC=Adult Contemporary, album=album rock, cross=crossover, cls rock= classic rock, easy=beautiful/easy listening,
modern=modern rock, nos=big band/nostalgia

tional sponsor. The fast-food chain
is selling kazoos at its outlets to
raise funds—and noise—along the
parade routes. Taco Bell is provid-
ing a total of 150,000 kazoos for
Philadelphia, Cleveland, Baltimore,
and Louisville, Ky. Rhino Records,
whose “The Best Of ‘Louie, Louie’ ”’
is already in the bins, was a natural
sponsor. The reissue label promptly
set up a system to get promotional
albums to parading stations.

Many stations are following
WMMR’s lead of having both corpo-
rate and individual marchers pay a
registration fee to join in the pa-
rades. Individual marchers can also
use the Walkathon tactic of signing
up their own sponsors for the pa-
rade. Rhino, Taco Bell, local spon-
sors, and the stations then join to of-
fer incentives for the fullest spon-
sor cards, and stations plug
corporate entries on the air.

Over half of the 50-plus stations
held their parades on May 22; the
rest are scheduled for before Aug.
6. On Aug. 7, during the Leukemia
Society’s national telethon, grand
marshal DeBella will present the so-
ciety with a check for the funds
raised at all the parades.

It is too soon to tell how much will
actually be raised by the 50-plus pa-
rades. Along with the parades them-
selves, ’"MMR and other stations are
holding club nights and selling ka-

(Continued on next page)
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Catt Format '87 '87 '87 '8 Calt Format '87 '87 '87 '8 Call Format '87 '87 '87 '8 Call Format '87 '87 '87 '8
NORFOLK—(33) KTFM top 40 96 88 80 82  KSOP-AM-FM country 56 62 68 52  KCAL-FM album 25 29 57 41
WFOG easy 81 87 75102 KITY top 40 76 65 7.7 80  KMGR-FM AC 28 33 32 43  KOST AC 34 31 36 41
WNVZ top 40 92 80 89100 KISS album 86 86 84 76 KALL AC 37 33 33 33  KNX news 23 33 26 32
WCMS-AM-FM  country 110 81 99 98  KCVY country 24 28 44 66 KLCY-FM AC 43 45 50 37 KOLA top 40 23 20 26 31
WNOR-AM-FM  album 112125 91 94  WOAI news/talk 44 45 62 56 KBER album 43 30 21 34 KQUH AC 31 24 30 29
WOW! urban 62 63 6.2 66 KA country 65 68 52 55 KDAB adult alt 16 17 20 30 KFI AC 38 32 37 28
WMYK urban 57 73 66 62 KMMX-FM  AC 30 41 46 54  KTKK tatk 22 27 16 25 KPWR cross 28 21 23 27
WGH-FM top 40 49 50 65 53 KONO oldies 41 41 25 52 KLIX oldies 15 18 17 22  KCKC country 29 25 28 26
WWDE AC 57 58 66 51 KCOR Spanish 51 56 97 49  KDVL big band 11 13 19 17  KBIiG AC 27 30 23 25
WLTY AC 46 48 45 43  KZEP cls rock 36 39 30 41  KFMY-AM-FM top 40 34 23 17 16 KFXM nos 32 25 13 22
WPCE refigious 19 26 31 39 KBUC-FM country 41 59 29 33 KLuB AC 16 19 12 13  KPRO/KWDJ  country 14 9 10 23
WIQI-AM-FM  AC 46 35 45 36 KEDA Spanish 36 29 25 33  KRPN modern 22 14 16 13 KTwv adult alt 30 11 16 21
WTAR oldies 45 57 32 35 KSIL/KSAQ  top 40 34 42 34 33 KTOU AC 5 6 10 1.2 KABC talk 1.7 16 23 20
WRAP urban 38 40 35 26 KISA AC 35 28 28 32 KIQQ album 9 — — 10 KNTF country 14 21 23 18
WSKX country 28 20 26 23  KSMG AC 44 34 31 28 KZLA country 9 11 12 16
WKEZ easy 10 6 .8 22 KKYX country 31 29 38 26 BUFFALO—(38) KROQ modern 22 25 20 15
WNIS news/talk 18 22 24 18  KXET Spanish 20 23 19 20  WIYE easy 72 93 86104 KLVE Spanish 6 6 6 12
WXRI AC 18 1.0 24 17  KSLR religious 8 16 11 12  WBEN AC 80 88118100  KNX-FM album 15 7 10 12
WOFM modern 6 8 10 13 WYRK country 89 90 70 90  KFAC-AM-FM  classical 1.0 7 13 10

INDIANAPOLIS—(36) WKSE top 40 56 75 82 86"

COLUMBUS—(34) WIBC AC 146 13.0 131 147 WHTT-FM cls rock 76 91 80 75 HARTFORD—(40)

WNCI top 40 9.2 106 98 100 WFBQ album 163 165 137 128  WBUF AC 103 77 62 65 WTIC AC 19.0 18.4 19.8 18.8
WBNS-FM easy 89 107 109 98  WFMS country 108 119 137 1.3 WPHD-FM album 48 62 54 57  WTICFM top 40 141 137 148 146
WTVN AC 101 76 98 93 WZPL top 40 69 80100 95  WECK nos 56 50 63 51 WRCH easy 93 83 93 99
WXGT top 40 92 83 80 92  WENS AC 75 74 67 86 WBLK urban 54 43 65 45  WDRC-FM oldies 73 57 88 79
WLV album 113 119 95 89  WTLC urban 92 87 82 80 WWKB oldies 36 32 37 41  WHCN album 46 49 49 62
WSNY AC 97 68 87 89 WXIZ easy 92 80 80 7.0 WMIQ top 40 53 36 47 36  WCCC-AM-FM album 51 50 44 54
WHOK country 44 44 48 43 WKLR cls rock 41 41 52 50  WRLY AC 46 47 26 36  WKSS top 40 55 60 50 46
WMGG cls rock 41 36 46 46 WTPI AC 35 44 40 43  WGR AC 52 38 41 32  WIOF AC 47 59 40 46
WCKX urban 18 27 17 32 WTUX nos 40 33 33 36 WBYR atbum 26 17 15 18  WRCQ nos 32 52 35 38
WMNi country 33 34 38 32 WIRE country 19 24 22 22 WDCX religious 1.3 9 9 15 wPOP news 34 34 29 28
WBBY jazz 23 18 21 27 WMCB/WCBK country 5 & 4 12  CFNY modern 13 3 9 10 WDRC oldies 20 26 18 25
WCOL nos 18 25 15 26 WNDE oldies 17 15 14 11  WXRL country 5 9 13 18  WAQY album 13 10 14 21
WVKO urban 31 18 27 21 WPLK atbum 11 17 20 19
WBNS AC 20 15 24 18 SALT LAKE CITY—(37) RIVERSIDE/SAN BERNADINO— wwyz AC 11 25 20 16
WHTH country J — 12 18 KSFi easy 88 85110 98 (39) WKC! top 40 11 10 L1 18

WLW AC 21 27 12 16  KKAT country 71 85108 89  KDUG easy 77 83 73 81

wzzr urban 25 18 18 12z  KCPX-FM top 40 70 66 78 84  KGGI top 40 74 85 70 74 BILLBOARD RADIC
KsL AC 78 73 93 78  KNS-AM/FM  top 40 55 65 63 66 Write It Down!
SAN ANTONIO—(35) KISK top 40 94 85 72 78  KLOS album 42 36 42 59 212-536-5028
KQXT easy 75 63 77 83  KRSP-FM album 103 96 69 78  KRTH-FM oldies 72 74 50 48
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. With A Little Luck, Wings, capiToL
. Too Much, Too Little, Too Late,

Johnny Mathis & Deniece Williams,
COLUMBIA

. You're The One That | Want, John
Travolta & Olivia Newton-John, rso

. Shadow Dancing, Andy Gibb, rso

. The Closer | Get To You, Roberta
Flack, ATLANTIC

d f:ﬁls So Good, Chuck Mangione,

N e

. If1 Can't Have You, Yvonne
Elliman, rso

. Imaginary Lover, Atlanta Rhythm
Section, POLYDOR

b RCctiunt On Me, Jefferson Starship,

W 0 N O s W

10. On Broadway, George Benson,
WARNER BROS

| TOP SINGLES—20 Years Ago
. Tighten Up, Archie Bell & the
Drells, ATLANTIC

. Mrs. Robinson, Simon & Gartunkel.
COLUMBIA

. Beautiful Morning, Rascals,
ATLANTIC

. The Good, The Bad And The Ugly,
Hugo Montenegro (His Orchestra &
Chorus) rca

b Honeg, Bobby Goldsboro, untep
ARTIST

™

L WN

. Cowboys To Girls, Intruders,
GAMBLE

. The Unicorn, Irish Rovers, pEcca

. Ain't Nothing Like The Real Thing,
Marvin Gaye & Tammi Terrell, TamLa

. Shoo-Be-Doo-Be-Doo-Da-Day,
Stevie Wonder, 1amLa

10. Do You Know The Way To San

Jose, Dionne Warwick, SCEPTER

TOP ALBUMS—10 Years Ago
? RSsagurday Night Fever, Soundtrack

0 oON O n

. London Town, Wings, capitoL
5 f:;ls So Good, Chuck Mangione, I

. Slowhand, Eric Clapton, rRso

. Jefferson Starship Earth, Jetferson
Starship, GRUNT

. Showdown, Isley Brothers, T-NECK

. Running On Empty, Jackson
Browne, asyLum

. Champagne Jam, Atlanta Rhythm
Section, POLYDOR

. Excitable Boy, Warren Zevon,
ASYLUM

. Son Of A Son Of A Sailor, Jimmy
Buffett, asc

TOP ALBUMS—20 Years Ago
. Bookends, Simon & Gartunkel,
COLUMBIA

. The Graduate, Soundtrack,
COLUMBIA

. The Birds, The Bees & The
Monkees, Monkees, COLGEMS

. The Beat Of The Brass, Herb
Alpert & The Tijuana Brass, a&m

. Lady Soul, Aretha Franklin, ATLANTIC

. The Good, The Bad & The Ugly,
Soundtrack, UNITED ARTISTS

b Honeg. Bobby Goldsboro, uniTeD
ARTIST

W 0 NO s WN

s
o

. Disraeli Gears, Cream, ATCO
. Parsley, Sage, Rosemary &

Thyme, Simon & Garfunkel,
COLUMBIA

. Music From “A Fistful Of Dollars,"”
“For A Few Dollars More,” “The
Good, The Bad & The Ugly”, Hugo
Montenegro, RCA

COUNTRY SINGLES—10 Ysars Ago

1. Do You Know You Are My
Sunshine, Statler Brothers, MERCURY

. I'm Always On A Mountain When |
Fall, Merle Haggard, mca

o Geo%ia On My Mind, Willie Nelson,
COLUMBIA

. She Can Put Her Shoes Under My

Bed (Anyti ,» Joh D i
C&U’selrytlme) Johnny Duncan

. If You Can Touch Her At All, Willie
Nelson, RcA

. Red Wine And Blue Memories, Joe
Stampley, epic

5 Niﬁht Time Magic, Larry Gatlin,
MORNUMENT

. Gotta’ Quit Lookin’ At You Baby,
Dave & Sugar, rca

. No, No, No (I'd Rather Be Free),
Rex Allen Jr., WARNER BROS

10. Puttin’ In Overtime At Home.

Charlie Rich. UNITED ARTISTS

SOUL SINGLES—10 Years Ago

. Use Ta Be M¥ Girl, O'Jays,
PHILADELPHIA INTERNATIONAL

. Take Me To The Next Phase, Isley
Brothers, coLumBia

. The Grooveline, Heatwave, eric

. Stay, Rufus/Chaka Khan, asc

. Too Much, Too Little, Too Late,

Johnngv Mathis & Deniece Williams,
COLUMBIA

. On Broadway, George Benson,
WARNER BROS

. Dance With Me, Peter Brown, DRIVE

. Dance Across The Floor, Jimmy
“B0" Horne, SUNSHINE SOUND

. Dukey Stick, George Duke, epic

. Riding High, Faze-O, st

[
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FEATURED
PROGRAMMING

THE WEEK’S TOP STORY IS, of
course, ABC Radio Network’s long-
awaited announcement of Casey
Kasem’s replacement as the host of
“American Top 40.” If you looked
here first, you're chasing shadows
(and Shadoes). Turn to page 1.

WESTWOOD ONE has obtained
the broadcast rights to the star-
studded 10-hour “Freedomfest—
Nelson Mandela’s 70th Birthday
Celebration” June 11. The massive
concert is being held in London’s
Wembley Stadium as a show of soli-
darity for the South African leader,
who has been imprisoned for more
than 25 years.

Because of the time difference be-
tween the U.K. and U.S., WW1 will
give American listeners slightly de-
layed coverage: Instead of asking
them to wake up at 7:30 a.m. for the
opening ceremonies, WW1 will start
its U.S. feed at noon. Coverage will
end at 10 p.m.

With its coverage by WW1 and
Fox television and its international
radio distribution, Freedomfest will
be the largest international media
event since Live Aid. Half of its pro-
ceeds will go to children’s projects
in South Africa, to be distributed by
seven relief agencies. The remain-
der will go to the Anti-Apartheid
Movement.

" ABC RADIO NETWORK is offer-

ing a series of one-minute vignettes
to its affiliates of its FM and Con-
temporary network to air during
June, Black Music Month. The 22
“ABC Black Music Minutes” sa-
lute major black innovators in con-
temporary music, reknowned pro-
ducers, and such major trends in
contemporary black music as the
Philly sound, Motown, funk, and
rap. Keith Sweat, Kashif, Howard
Hewett, the Force M.D.’s, and
Dionne Warwick tell the stories.

THE ONCE OVER: Congratula-
tions to Global Satellite Network
on the seventh anniversary of
“Rockline,” the longest running
call-in show on any format. Global
celebrated the anniversary May 9
with Robbie Robertson at the mike
and on the phones ... It's rumored
that James Paul Brown Entertain-
ment, no stranger to call-in shows
itself, will be announcing a new
country show soon. The one-hour
show is rumored to be a syndicated
takeoff on WSIX Nashville’s morn-
ing show with Gerry House. House
also hosts JPB’s country call-in
show, “Countryline U.S.A.” ...
DIR Broadcasting is producing
specials for three summer holidays
this year. After the “The King Bis-
cuit Flower Hour” gets it’s 15th-
birthday party over the Memorial
Day weekend, DIR will celebrate
July 4 with a six-hour countdown of
“The Top 60 Of The ’60s.” DIR will
couple classic tracks with artist in-
terviews. Also at DIR, Kris Stevens
Enterprises has recently taken over
the production responsibilities of
the AC-targeted “Gary Owens Mu-
sic Weekend” . .. And MediaAmer-
ica has extended its duplication
agreement with Philips and Du
Pont Optical Co. for the replication

Wynette? Why Not. Craig Scott seizes the opportunity to pencit in country

great Tammy Wynette on his “Country Calendar” as he makes the rounds in
Nashville. Clayton Webster's daily “Country Calendar” is now in its sixth year,
and the company reports that the show airs on 330 stations.

of Dan Neer’s “Up Close” show on
compact disk. The biweekly rock
program and DIR’s “Biscuit” are
the only syndicated programs deliv-
ered on CD.

AT DEADLINE, Premiere Radio
Network and “Cla’ence Update”
creator/host Brad Sanders still had
not been officially served with the
papers from ABC’s copyright-in-
fringement suit against them. Pre-
miere syndicates bits by Sanders’ al-
ter-ego, Cla’ence, in a daily short-
form that gives listeners a colorful
rehash of that day’s “All My Chil-
dren,” the ABC-TV soap opera.

Premiere president Steve Leh-
man says he wasn’t aware of the
suit until a Wall Street Journal re-
porter called while researching the
story. Lehman says that Premiere
has since gotten its copy of the suit
from another source.

Lehman’s official comment ex-
pressed outrage at ABC’s filing of
the suit and alleged that ABC was
trying to steal the program. Leh-
man told Billboard, “The show is an
editorial comment by Brad and
doesn’t need any copyright clear-
ance. Although ABC has deep pock-
ets, we're prepared to do what it
takes to continue syndicating
‘Cla’ence.””

Meanwhile, expect a few pro-
gramming changes at Premiere in
the near future. It's rumored that
an outside production team is finish-
ing up the pilot of a new weekly pro-
gram in the Premiere studios and
that one of the company’s current
offerings is about to be discontin-

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

May 25-30, The Top 40 Newcomers Of The
'80s, American Top 40 Special, ABC Radio Net-
works Special, four hours.

May 25-30, Ladies Of The '80s With Bob Kings-
ley, ABC Radio Networks Special, four hours.

May 26-28, Temptations, Motor City Beat,
United Stations, three hours.

May 26-28, The Hall & Oates Story, Hot Rocks,
United Stations, 90 minutes.

May 26-28, Yes, Rock Watch, United Stations,
three hours.

May 27-30, The All-American Rock & Roll
Years, 1960-1963, United Stations Radio Net-
works Special, four hours.

May 27-28, Jets, On The Radio, On The Radio
Broadcasting, one hour.

May 27-29, Billy Idol, Superstar Concert Series,
Westwood One Radio Networks, 90 minutes.

May 27-30, The King Biscuit Flower Hour 15th
Anniversary Celebration, DIR Broadcasting Spe-
cial, four hours.

May 27-30, Rock Into Summer: From The U.K.
To The U.S.A., Westwood One Radio Networks
Special, six hours.

May 27-30, Sting: The Police Decade And Be-
yond, United Stations Radio Networks Special,
three hours.

May 27-30, New Faces Of Country Music,
Westwood One Radio Networks Special, three
hours.

May 27-30, Solid Gold Saturday Night's Solid
Gold Summer Hits, United Stations Radio Net-
works Special, five hours.

May 27-30, McDonald's Presents Superjam '88,
Westwood One Radio Networks Special, two
hours.

May 27-30, Rockin' At The Movies, United Sta-
tions Radio Networks Special, three hours.

May 27-30, Hank Williams Jr.: Entertainer Of
The Year, Country Six Pack Memorial Special,
United Stations, three hours.

May 27-30, The Rolling Stones Silver Anniver-
sary Special, United Stations Radio Networks
Special, three hours.

May 27-30, The British Invasion, Cruisin’ Amer-
ica With Cousin Brucie Memorial Day Special,
CBS RadioRadio, three hours. a

May 27-30, Alexander 0'Neal /Tony! Toni! Toné!
On The Move With Tom Joyner, CBS RadicRadio,
three hours.

May 27-30, Howard Hewett, Star Beat, MJI
Broadcasting, one hour.

May 27-30, Van Halen, Metalshop, MJI Broad-
casting, one hour.

May 27-30, Rosanne Cash, Country Today, MJI
Broadcasting, one hour.

May 28-29, RadioScope Fifth Year Anniversary
Special, RadioScope, Lee Bailey Communications,
one hour.

May 29, The Best Of Classic Call, Classic Call,
Premiere Radio Network, one hour.

May 29, King Biscuit Flower Hour #1, 1972:
Blood, Sweat & Tears/Mahavishnu Orchestra/-
Bruce Springsteen, King Biscuit Flower Hour Spe-
cial, DIR Broadcasting, one hour.

May 29, Scorpions/Rod Stewart, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

May 29, Whitesnake, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

May 29, Desert Rose Band/Vince Gill, Country-
fine U.S.A., James Paul Brown Entertainment, one
hour.

May 29, Eddie Rabbitt, Nashville Live, Emerald
Entertainment Group, 90 minutes.

May 30, Bruce Hornsby, Rockline, Global Satei-
lite/ABC Radio Networks, 90 minutes.

May 30, Rod Stewart, Up Close, MediaAmerica
Radio, 90 minutes/two hours.

May 30-June 6, Mike Metheny, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

May 30-June 6, Felix Cavaliere, Classic Cuts,
MJ} Broadcasting, one hour.

May 30-June 6, Genesis, Part 2, Legends Of
Rock, Westwood One Radio Networks, one hour.

May 30-June 6, Fifth Anniversary Special, Rock
Over London, Westwood One Radio Networks, one
hour.

May 30-June 6, Robert Plant, Rock Today, MJ}
Broadcasting, one hour.

May 30-June 6, Bruce Hornsby, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

May 30-June 6, Tanya Tucker, Live From Gil-
fey’s, Westwood One Radio Networks, one hour.

May 30-June 6, Roger/Zapp, Night Scene,
Westwood One Radio Networks, one hour.

May 30-June 6, Jackson Browne, Star Trak
Profiles, Westwood One Radio Networks, one
hour.

May 30-June 6, Billy Ocean, Special Edition,
Westwood One Radio Networks, one hour.

May 30-June 6, The Lost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.

PROMOTIONS

(Continued from preceding page)

zoos for Tth Inning ‘Louie, Louie’
promotions at major league ball-
parks.

The Leukemia Society feels that
WMMR opened the door to national
sponsorship for them. Craven says,
“We may have been the catalyst,
but the idea had to be sold to the
other stations.” Craven and the so-
ciety commend DeBella for his total
committment to the effort.

As his on-air quip becomes a phe-
nomenon, DeBella says, “‘If you

commit yourself to a charity you
have to be prepared to do the whole
run. There are two things I've al-
ways made time for: the Special
Olympics, and Vietnam Veterans.
As my popularity increased, I've
needed to get involved with more,
so I pick one and really dedicate my-
self to it for the whole year. I've
learned you can’t help organizations
you don’t believe in. If you don’t be-
lieve in a charity—you can’t sell it.”

PETER J. LUDWIG

BILLBOARD MAY 28. 1988
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FOR WEEK ENDING
| MAY 28, 1988

1

“WHTZ Fm

3

1

2 Samantha Fox, Naughty Girls

5 Natalie Cole, Pink Cadillac

6 The Deele, Two Occasions

4 Terence Trent D'Arby,

10 Debbie Gibson, Foolish Beat
Rick Astiey, Together Forever

11 Johnny Kemp, Just Got Paid

14 Al B. Sure!, Nite And Da

17 Stevie B, Dreamin’ Of Love
18 White Lion, wait
19 J.J. Fad, Supersonic

3

4

5

6

7

8

9

10

11

12

}3 16 The Jets, Make It Real
15

16

17

18

19 Dirty Diana
20

22 Michael Jackson

7 Aerosmith, Angei
21 24 Lita Ford, Kiss Me Deadly
22 23 Icehouse, Electric Blue

25 28 Prince, Alphabet St.

A28 —  Pebbles, Mercedes Boy

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SiLVER—Stations with-a weekly cume
audience between 250,000 and 500,000. |

New York 0.M.: Steve Kingston
1 George Michael, One More Tr
2 Gioris Estefan & Miami Sound Machine,

Wishing well

13 Johnny Hates Jazz, Shattered Dreams
¥,

12 E.U, Da'Butt (From The "Schoot Daze"

15 Foreigner, | Don't Warit To Live Witho

20 Oaryl Hall John Oates, Everything You

23 26 Poison, Nothin' But A Good Time
24 27 Def Leppard, Pour Some Sugar On Me

26 9 Whitney Houston, Where Do Broken Hear
A2] — Brenda Russell Featuring Joe Esposito,

29 25 Billy Ocean, Get Qutta My Dreams, Get
A30  — Terence Trent D'Arby, Sign Your Name

11 13  Debbie Gibson, Foolish Beat
13 lg Al B. Sure!, Nite And D
5 9 Pebbles, Girlfriend

17 24  White Lion, Wait
18 20 Icehouse, Electric Blue

The Jets, Make It Real

Prince, Alphabet St.

5
12
26
25 g Stevie B, Dreamin’ Of Love
ﬁ Michael Jackson, Dirty Diana

Pebbles, Mercedes Boy
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New York P.D.: Larry Berger
1 1 Gloria Estefan & Miami Sound Machine,
2 6 George Michael, One More Try
3 5 Samantha Fox, Naughty Girls
4 2 Terence Trent D'Arby, Wishing well
5 4 Natalie Cole, Pink Caditlac
6 3 Whitney Houston, Where Do Broken Hear
7 7 Aerosmith, Angel
8 10 The Deele, Two Occasions
9 11 PetS oys, Always On My Mind

10 15 Johnny Kemp, Just Got Paid

12 21 Johnny Hates Jazz, Shattered Dreams
2

1 Billy Ocean, Get Outta Myy Dreams, Get

Al6  — Rick Astley, Together Forever

ulviviuiuiviviviv PEPIPIPE

A19  — Brenda Russell Featuring Joe Esposito,
20 17 Taylor Darvne Prove Your Love

35
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Suave, My Girl

Midnight Oil, Beds Are Burning
Aerosmith, Angel

Breathe, Hands To Heaven

Taylor Dayne, Prove Your Love
Johnny Kemp, Just Got Paid

Eric Carmen, Make Me Lose Control
The Church, Under The Milky Way
Cher, We Al Sleep Alone

A

108FM

P.D.: Sunny Joe White

George Michael, One More Try

Rick Astley, Together Forever

Brenda Russell Featuring Joe Esposito,
Debbie Gibson, Foolish Beat

Daryl Hall John Oates, Everything You
Times Two, Strange But True

Cher, we All Sieep Alone

Belinda Carlisle, Circle In The Sand
£.U., Da'Butt (From The "School Daze”
The Jets, Make It Reat

Boz Scaggs, Heart Of Mine

Lita Ford, Kiss Me Deadly

10,000 Maniacs, Like The Weather
Stevie Wonder & Michael Jackson, Get
Mndni%hl 0il, Beds Are Bumme{

The Church, Under The Milky Way
Michael Jackson, Dirty Diana

Prince, Alphabet St.

Nia Peepies, Trouble

Johnny Kemp, Just Got Paid

Rod Stewart, Lost In You

Al B. Sure!, Nite And Dag

Kylie Minogue, | Shoutd Be So Lucky
Robert Plant, Tall Cool One

Pebbies, Mercedes Boy

Underworld, Underneath The Radar
Nu Shooz, Should | Say Yes?

Climie Fisher, Love Changes (Everythi
Liggy Marley & The Melo%

The Cover Girls, Promise

INXS, New Sensation

Jane Wiedlin, Rush Hour

Brenda K. Starr, | Still Believe
Breathe, Hands To Heaven

Poison, Nothin' But A Good Time
Richard Marx, Hold On To The Nights
The Smithereens, Only A Memory
Terence Trent D'Arby, Sign Your Name

Denise Lopez SaEmg Sorry Don't Make
The Colour

Billy Ocean, Of Love
Eurythmics. You Have Placed A Chill |
White Lion, Wait

Tracy Chapman, Fast Car

Julio Iglesias Fealun’ni Stevie Wonder,
Jody Watley, Most 01 All

John Cafferty, Sonﬁ And Dance

Wet Wet Wet, Wishing | Was Lucky
Elisa Fiorillo, Forgive Me For Dream
Sade, Paradise

Van Halen, Black And Blue

INXS, New Sensation

Pebbles, Mercedes Boy

The Cover Girls, Promise Me

Def Leppard, Pour Some Sugar On Me
Breathe, Hands To Heaven

T

BY%4..

P.D.: Jim Richards

George Michael, One More Try
Foreigner, | Don't Want To Live Wilho
Samantha Fox, Naughty Girls (Need Lov
Johnny Hates Jazz, Shattered Dreams
White Lion, wail

Icehouse, Flectric Blue

DarKI Hall John Oates, Ever thing You
Orchestral Manoeuvres In The Dark, Dr
Debbie Gibson, Foolish Beat

Gloria Estefan & Miami Sound Machine,

White Lion, Wait

Dar{]lt Hall John Oates, [ver{thing You
Debbie Gibson, Foolish Bea

Poison, Nothin' But A Good Time

Pet Shop Boys, Always On My Mind
Billy Ocean, Get Outta My Dreams, Get
Michael Jackson, Dirty Diana

Cher, We All Sleep Alone

Bruce Namsb{ & The Range, The Valley
Rod Stewart, Lost In You

The Church, Under The Milky way

Al B. Suret, Nite And Day

Boz Sca&gs, Heart Of Mine

Brenda Kusselt Featuring Joe Esposito,
Belinda Carlisle, Circle In The Sand
D.J. Jazzy Jetf & The Fresh Prince, P
Cheap Trick, The Flame

Richard Marx, Hold On To The Nights
Billy Ocean, The Colour Of Love

The Cover Girls, Promise Me

1.J. Fad, Supersonic

Stevie Wonder & Michael Jackson, Get
Midnight Oil, Beds Are Burning
Orchestral Manoeuvres In The Dark, Dr
Times Two, Strange But True

Poison, Nothin' But A Good Time
Terence Trent D’Arby, Wishing Well
Michael Bolton, Wait On Love

Eric Carmen, Make Me Lose Control
Jane Wiedlin, Rush Hour

Boz Scaggs, Heart Of Mine

Ziggy Marley & The Melody Makers, Tom
Underworld, Underneath The Radar
Terence Trent D'Arbg, Sign Your Name
Climie Fisher, Love Changes (Everythi
Wet wet Wet, Wishing | Was Lucky
Sade, Paradise

John Co%ar Mellencamlr, Rooty Toot To
John Cafferty, Song And Dance

Henry Lee Summer, Darlin' Danielle Do

The Deele, Two Occasions

Rick Astley, Together Forever

Belinda Carlisle, Circle In The Sand
Paison, Nothin' But A Good Time
Brenda Russell Featuring Joe Esposito,
Cher, We All Sleep Alone

Prince, Alphabet St.

The Jets, Make It Real

Aerosmith, Angel

Rod Stewart, Lost In You

Michael tackson, Dirty Diana

Bruce Hornsby & The RanEe, The Valley
Taglor Dayne, Prove Your Love
Pebbles, Mercedes Boy

Def Leppard, Pour Some Sugar On Me
Whitney Houston, Where Do Broken Hear
Van Halen, Black And Blue

Al B. Surel, Nite And Day

INXS, New Sensation

Lita Ford, Kiss Me Deadly

Cheap Trick, The Flame

Richard Marx, Hold Dn To The Nights
Eric Carmen, Make Me Lose Control
£.U., Da'Butt (From The “School Daze"

Makers. Tom

Philadelphia

21 30 Daryl Hall John Oates, Everything You

Michael Jackson, Man In The Mirror
Foreigner, | Don't Want To Live Witho

Richard Marx, Endless Summer Ni
Belinda Carlisle, Circle in The San

SN

Chicago P.D.: Buddy Scott
Gloria Estefan & Miami Sound Machine,

Pet Shop Boys,

Natalie Cole, Pink Cadillac
The Deele, Two Occasions
Rick Astley,
Daryl Hall John Oates. Eve
}? 7 Billy Ocean, Get Outta My
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Al B. Sure!, Nite And Day

14 1

15 17 Pebbles, Mercedes Bo;

16 24 The Jets, Make It Real

17 21 Debbie Gibson, Foolish Beat
18 Prince, Alphabet St

Pretty Potson, Ni htime
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Always On My Mind
George ichael, One More Try

Terence Trent D'Arby, Wishing Well
Samantha Fox, Naughty Girls (Need Lov

Together Forever

reams, Get
Johnny Hates Jazz, Shattered Dreams
Michael Jackson, Dirty Diana

Orchestral Manoeuvres In The Dark, Dr

Belinda Carlisle, Circle In The Sand
Kytie Minogue, | Should Be So Lucky
Taylor Dayne, Prove Your Love

23 26 Keith Sweat, Something Just Ain't Rig

»
w
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24 9 Whitney Houston, Where Do Broken Hear
25 28 Richard Marx, Hold On To The Nights
—  Johnny Kemp, Just Got Paid
27 27 Brenda Russeil Featuring Joe Esposito,
A28 — Jane Wiedlin, Rush Hour
A28 — INXS, New Sensation
A3 — Enc Carmen, Make Me Lose Control
A3l — Jody Watley, Most OF Al

Uiy PR

11 11 Bardeux, When We Kiss
12 17 The Jets, Make [t Real

16 20 Belinda Carlisle, Circle In T
17 22 Prince, Alphabet St.

19 25 Jody Watley, Most Of All
20 24 Oebbie Gibson, Foolish Beat

27 Pebbles. Mercedes Boy
23 12 )J. Fad Supersonic
24 EX INXS, New Sensation
25 16 Natalie Cole, Pink Cadillac

0
33 Al B. Sure!l, Nite And Day
EX  Cheap Trick, The Flame

m
>

Boston

P.D.: Tom Jeffries

George Michael, One More Tr
Johnny Hates Jazz, Shattered Dreams
Brenda Russell Featuring Joe Esposito,

Gloria Estefan & Miami Sound Machine,

Daryl Hall John Oates, [ver{thin You
Foreigner, | Don't want To Live Witho
Times Two, Strange But True

Pet Shop Boys, Aiways On My Mind
The Deele, Two Occasions

Cher, We All Sieep Alone

Midnight Oil, Beds Are Burning
Icehouse, Electric Blue

Glass Tiger, I'm Still Searching

Orchestral Manoeuvres In The Dark, Dr

Rick Astiey, Together Forever

Bruce Hornsl The Range, The Valiey

Suave, My Gir

The Church, Under The Milky Way
Tracy Chapman, Fast Car

Cheap Trick, The Flame

White Lion, Wait

Paul Carrack, One Good Reason
Climie Fisher, Love Changes (Everythi
Michael Jackson, Dirty Diana
Prince, Alphabet St.

Robert Plant, Tajl Cool One

Jane Wiedlin, Rush Hour

John Cougar Mellencamp, Rooty Toot To

Brenda K. Starr, | Still Besieve

Rod Stewart, Lost In You

INXS, New Sensation

Richard Marx, Hoid On To The Nights
Def Leppard, Pour Some Sugar On Me

Terence Trent D'Arby, Sign Your Name

Poison, Nothin' But A Good Time
Johnny Kemp, Just Got Paid
Eric Carmen, Make Me Lose Control

Ziggy Marley & The Melody Makers, Tom
Sagofey

Paradise
Lita Ford, Kiss Me Deadly
Breathe, Hands To Heaven
Michael Bolton, Wait On Love
“Weird Al” Yankovic, Fat
Underworld, Underneath The Radar

P.D.: Charlie Quinn

George Michael, One More Tr

Gloria Estefan & Miami Soum; Machine,
Johnny Hates Jazz, Shattered Dreams
Brenda Russell Featuring Joe Esposito,
Samantha Fox, Naughty Girls (Need Lov
The Cover Girls, Promise Me

White Lion, wait

Rick Astley, Together Forever

Debbie Gibson, Foolish Beat

Daryl Hall John Oates, Everything You
Pi er{ty Poisan, Nig';l(ime

Michael Jackson, Dirty Diana

The Jets, Make t Real
Bruce Hornsby & The Range, The Valley
Pet Shop Boys, Always On My Mind
Foreigner, | Don't Want To Live Witho
Belinda Carliste, Circie in The Sand
Brenda K. Starr, | Still Believe

Glass Tiger, I'm Still Searching

INXS, New Sensation

J.). Fad, Supersonic

Prince, Alphabet St

Boz Scaggs, Heart Of Mine

Def Leppard, Pour Some Su%ar On Me
Potson, Nothin' But A Good Time

Lita Ford, Kiss Me Deadly

Al B. Surel, Nite And Day

Pebbles, Mercedes Boy

Times Two, Strange But True

Jane Wiedlin, Rusht Hour

Suave, My Girl

Rod Stewart, Lost In You

Sade, Paradise

Terence Trent D'Arby, Sign Your Name
Johnny Kemp, Just Got Paid

Billy Gcean, The Colour Of Love

Mi niﬁhl Oit, Beds Are Bumine{

The Church, Under The Milky Way

P.D.: Brian Patrick

George Michael, One More Tr
Gloria Estefan & Miami Soum! Machine,
Jahnng Hates Jazz, Shattered Dreams
Pet Shop BaBs. Always On My Mind
Foreigner, | Don't Want To Live Witho
Icehouse, Electric Blue
White Lion, Wait
Cheap Trick, The Flame
Brenda Russelt Featuring Joe Esposito,
Daryl Hall John Oates, Everything You
Bruce Hornsby & The Range, The Valley
Cher, We All Sieep Alone
Rick Astley, Together Forever
Times Two, Strange But True
Debbie Gibson, Foolish Beat
Belinda Carliste, Circle In The Sand
Samantha Fox, Naughty Girls (Need Lov
Prince, Alphabet St.
Michael Jackson, Dirty Diana
Orchestral Manoeuvres In The Dark, Dr
Glass Tiger, I'm Still Searching
Poison, Nothin' But A Good Time
The Jets, Make !t Real
Pretty Poison, Nightime
Boz Scaggs, Heart Of Mine

XS, New Sensation
szbfes, Mercedes Boy
The Church, Under The Milky way
Krlie Minogue, | Should Be So Luck‘
Climie Fisher, Love Changes (Everythi
Eric Carmen, Make Me Lose Control
Richard Marx, Hold On To The Nights
Al B. Sure!, Nite And Day
Rod Stewart. Lost In You
Terence Trent D'Arb( Sign Your Name
Brenda K. Starr, | Sfill Believe
Nia Peeples, Trouble
Elisa Fiorillo, Forgive Me For Dreami
Jane Wiedlin, Rush Hour
Sade, Paradise
Billy Ocean, The Coiour Of Love
Robert Plant, Tall Coot One
Breathe, Hands To Heaven
Eurythmics, You Have Placed A Chill |
John Cafferty, Song And Dance
Jon Anderson, Hold On To Love

0B~ O O B R
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P.D.: Brian Kelly
White Lion, Wait

Natalie Cole, Pink Cadillac

Terence Trent D'Arby, Wishing Well

Pet Shop Boys, Always On My Mind
Gloria Estefan & Miami Sound Machine,
Billy Ocean, Get Outta My Dreams, Get
Johnny Hates Jazz, Shattered Dreams
Lita Ford, Kiss Me Deadly

Aerosmitﬁ, Angel

Whitney Houston, Where Do Broken Hear
Samantha Fox, Naughty Girls (Need Lov
The Deele, Two Occasions

).). Fad, Supersonic

INXS, Devil Inside

Taylor Dayne, Prove Your Love

George Michael, One More Tr

Poison, Nothin' But A Good Time
Belinda Carlisle, Circle In The Sand
The Scorpions, Rhythm Of Love

Rick Astley, Together Forever

Def Leppard, Pour Some Sugar On Me
Robert Plant, Tall Cool One

Michael Jackson, Dirty Diana
Orchestral Manoeuvres In The Dark, Dr
Debbie Gibson, Out Of The Blue

Rick Astley, Never Gonna Give You Up
The Jets, Make It Real

Jane Wiediin, Rush Hour

Richard Marx, Hold On To The Nights
Van Halen, Bfack And Blue

Houston

234

P.D.: Bill Richards

George Michael, One More Try

Brenda K. Starr, | Still Believe
Orchestral Manoeuvres [n The Dark, Dr
Michael Jackson, Dirty Diana
Samantha Fox, Naughty Girls (Need Lov
Rick Astley, Together Forever

White Lion; Wait

Gloria Estefan & Miami Sound Machine,
Debbie Gibson, Foolish Beat

Suave, My G

Icehouse, Electric Blue

Johnny Hates Jazz, Shattered Dreams
Prince, Alphabet St.

Al B. Sure!, Nite And Day

Cher, we All Steep Alone

Aerosmith, A?'gel

D.J. Jaz? Jeft & The Fresh Prince, P
Brenda Russell Featuring Joe [swsito,
Foreigner, | Don't Want To Live Witho
Dary Hal John Oates, Everything You
The Jets, Make It Real

Bardeux, When We Kiss

Pretty Poison, Nightime

1.J. Fad, Supersonic

Pebbles, Mercedes Bo

EU, Da'Butt (From T‘e ""School Daze"
Poison, Nothin’ But A Good Time
Depeche Mode, Route 66/Behind The
Nu Shooz, Should ) Say Yes?

Lita Ford, Kiss Me Deadly

INXS, New Sensation

Det Leqpard, Pour Some Sugar On Me
Cheap Trick, The Fiame

Kool Moe Dee, Wild, Wild West

Sweet Sensation, Take It While It's H
The Church, Under The Milky Way
Befinda Carlisle, Circle In The Sand
Midnight Oil, Beds Are Bumin}

Keith Sweat, Something Just Ain't Rig
Climie Fisher, Love Changes (Everythr
New Order, Biue Monday 1988

Minneapolis

o
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Washington
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Los Angeles P.D.: Steve Rivers
1 3 George Michael One More Tngr
22 Gloria Estefan & Miami Sound Machine,
3 7 Samantha Fox, Naughty Girls (Need Lov
4 8 Johnny Hates Jazz, Shattered Dreams
S 5 The Deele, Two Occasions
6 10 Orchestral Manoeuyres In The Dark, Dr
7 1 Terence Trent D'Arby, Wishing well
8 13 Michael Jackson, Dirty Diana
9 4 \cehouse, Electric Blue

10 15 Rick Astley, Together Forever

13 9 Whitney Houston, Where Do Broken Hear
14 6 Pet Shop Boys, Always On My Mind
15 19 Daryl Hall John Oates, EverK

18 14 Foreigner, | Don't Want To Live Witho
g 23 Nu Shooz, Should | Say Yes?
2 32 Brenda Russell Featuring Joe Esposito,

A21 — D). Jazzy Jeft & The Fresh Prince, P
Bruce Hornsby & The Range, The Valley

George Michael, One More Ti

y
Samantha Fox, Naughty Girls (Need Lov

The Jets, Make It Real
Terence Trent D'Arby, Wishing Well
Deeie, Two Occasions

Gloria Estefan & Miami Sound Machine,

Debbie Gibson, Foolish Beat
Aerosmith, Angel

Brenda Rusself Featuring Joe Esposito,

Brenda K. Starr, | Still Believe
Johnny Hates Jazz, Shattered Dreams

Richard Marx, Endless Summer Nights

White Lion, Wait

Whitney Houston, Where Do Broken Hear

Rick Astley, Together Forever

€.U., Da'Butt (From The “School Daze”

Nu Shooz, Should | Say Yes?
Al B, Sure!, Nite And

ay
Da?l Hall John Oates, Everything You
Kei

h Sweat, | Want Her
Michael Jackson, Dirty Diana

Bruce Homsby & The Range, The Valley

Poison, Nothin' But A Good Time
Prince, Alphabet St.

Lita Ford, Kiss Me Deadly
Pebbies, Girlfriend

Icehouse, Electric Biue

P.D.: Mark St. John

George Michael, One More Try
Aerosmith, Angel

The Jets, Make It Real

Terence Trent D'Arby, Wishing Well
Gloria Estefan & Miami Sound Machine,
Samantha Fox, Naughty Girls (Need Lov
Brenda Russell Featuring Joe Esposito,
Debbie Gibson, Foolish Beat

Whitney Houston, Where Do Broken Hear
Brenda K. Starr, 1 Still Believe

White Lion, wait

Johnny Hates Jazz, Shattered Dreams
E.U., Da'Butt (From The ""School Daze”
The Deete, Two Occasions

Foreigner, | Don't Want To Live witho
Rick Astiey, Together Forever
Orchestralyhanoeuwes In The Dark, Dr
Poison, Nothin' But A Good Time

Lita Ford, Kiss Me Deadly

DJ. Jazzy Jeft & The Fresh Prince, P
Daryl Hall John Oates, Everything You
Suave, My Girl

Belinda Carlisle, Circle In The Sand
Glass Tiger, I'm Still Sea!chin¥

Bruce Hornsby & The Range, The Vailey
Icehouse, Electric Biue

Cheap Trick, The Fiame

Prince, Alphabet St.

Michael.Jackson, Dirty Diana

Al B. Sure!, Nite And Day

Pebbles, Mercedes Boy

Def Leppard, Pour Some Sugar On Me
Breathe, Hands To Heaven

INXS, New Sensation

==— el

P.D.: Rick Gillette

George Michael, One More Tr

Gloria Estefan & Miami Sound Machine
€.U., Da’Butt (From The “Schoo! Daze’
Whilner Houston, Where Do Broken Hear
Michael Jackson, Dirty Diana

The Deele, Two Occasions

Brenda Russell Featuring Joe Esposito,
Samantha Fox, Naughtwcirls (Need Lov
Terence Trent D'Arby, Wishing well
Natalie Cole, Pink Cadittac

Pebbles, Mercedes Boy

Prince, Alphabet St.

Brenda K. Starr, | Still Beiieve

Pet Shop Boﬁ‘ Always On M‘ Mind
Daa)l Hall John Oates, Everything You
Debbie Gibson, Foolish Bea

The Jets, Make It Real

Rick AslieY, Together Forever

Al B. Surel, Nite And Da

Nu Shooz, Should | Say Yes?

The Caver Girls, Promise Me

Johnny Hates Jazz, Shattered Dreams
J.). Fad, Supersonic

Johnn& Kemp, Just Got Paid

Jody Watley, Most Of All

Foreigner, { Don't Want To Live Witho
Bardeux, When We Kiss

Kool Moe Dee, Wild, wild west

Keith Sweat, §omethin§ Just Rin't Rig
Terence Trent D'Arby, Sign Your Name
Billy Ocean, The Cotour Of Love
Sweet Sensation, Take It While it's H

try=3=vy
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P.D.: Gregg Swedberg
George Michael, One More Tr
Gloria Estefan & Miami Sounc{ Machine,
Agnetha Faltskog/Peter Cetera, | Wasn
Times Two, Strange But True
Aerosmith, Angel
Belinda Cartisle, Circle In The Sand
Foreigner, | Don't Want To Live Witho
The Jets, Make It Real

Bananarama, Love In The First DeEree
Orchestral Manceuvres In The Oark, Dr
Rick Astley, Together Forever
Johnny Hates Jazz, Shattered Dreams
Samantha Fox, Naughty Girls (Need Lov
The Deele, Two Occasions
The Church, Under The Milky Way
Debbie Gibson, Foglish Beat
Bruce Hornsby & The Range, The Valley
Dary! K Jonn Oates, Everythi

aryl Hall John Qates, Everything You
Glass Tiger, I'm Still §eayching
Terence Trent D'Arby, Wishing well
Whitney Houston, Where Do Broken Hear
Henry (ee Summer, | Wish | Had A Girl
Lita Ford, Kiss Me Deadly
Midnight Oil, Beds Are Burning

Prince, Alphabet St.
Colortone, Nothin%'s Gonna Be All Rig
Michael Jackson, Dirty Diana
Pebbles, Mescedes Boy
Jermaine Stewart, Say it Again
Underworld, Underneath The Radar

Def Leppard, Pour Some Sugar On Me
Suave, My Girl

Brenda Russell Featuring Joe Esposito,
Climie Fisher, Love Changes (Everythi
Cheap Trick, The Flame

INXS, New Sensation

Taylor Dayne, Prove Your Love

Rod Stewart, Lost In You

Jane Wiedlin, Rush Hour

Richard Marx, Hold On To The Nights
Michael Boiton, Wait On tove

obert Plant, Tall Cool One

Poison, Nothin' But A Good Time

J.). Fad, Supersonic

€., Da'Butt (From The “School Daze"
"“Weird AI" Yankovic, Fat
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Houston
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P.D.: Paul Christy

George Michael, One More Try
Samantha Fox, Nau&ht Girls (Need Lov
Depeche Mode, Route 66/Behind The
Prince, Alphabet St.

J.). Fad, Supersonic

Al B, Sure!, Nite And Day

Orchestral Manoeuvres In The Dark, Dr
Johnny Hates Jazz, Shattered Dreams
Rick Astley, Together Forever

Gloria Estefan & Miami Sound Machine,
D.J). Jazzy Jeft & The Fresh Prince, P
Foreigner, | Don't Want To Live Witho
Midnight Oit, Beds Are Burning

Debbie Gibson, Foolish Beat

Pebbles, Mercedes Boy

Kool Moe Dee, Wild, Wild west

The Church, Under The Milky Way

The Cover Girls, Promise Me

Bardeux, When We Kiss

Brenda K. Starr, | Still Believe

Cher, We All Sleep Alone

Daryl Hall John Oates, Everything You
Michael Jackson, Dirty Diana

Poisan, Nothin' But A Good Time

The Jets, Make It Real

Robert Plant. Tall Cool One

Jane Wiedlin, Rush Hour

Cheap Trick, The Flame

Def Leppard, Pour Some Sugar On Me
Keith Sweat, Something Just Ain't Ri
Sweet Sensation, Take It While It's
INXS, New Sensation

Johnny Kemp, Just Got Paid

John Cougar Mellencamp, Rooty Toot To
liggy Marley & The Melody Makers, Tom
Boz Scaggs, Heart Of Mine

Elisa Fiorillo, Forgive Me For Dreami
Tracy Chapman, Fast Car

Terence Trent 6'Arby, Sign Your Name
Nia Peeples, Trouble

Eurythmics, You Have Placed A Chill |
Richard Marx, Hotd On To The Nights
Tony! Toni! Tone!, Littie Walter

Henry Lee Summer, Darlin’ Danielle Do
John Cafferty, Song And Dance

Julio Iglesias Featuring Stevie Wonder,
Lita Ford, Kiss Me Deadlg

Kylie Minogue, | Should Be So Lucky
Van Halen, Black And Blue

Nu Shooz, Should | Say Yes?
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0.M.: Mason Dixon

GeorBe Michael, One More Try
The Deele, Two Occasions

Foreigner, | Don't Want To Live Witho
The Jets, Make It Real

Johnny Hates Jazz, Shattered Dreams
Samantha Fox, Naugh;y Girls (Need Lov
Rick Astley, Together Forever

Gloria Estetan & Miami Sound Machine,
Brenda K. Starr, | Still Believe
Icehouse, Electric Blue

Lita Ford, Kiss Me Deadly

106 Gav

0.M.: Kid Leo

George Michael, One More Tr

Johnny Hates Jazz, Shattered Dreams
Daryl Hall John Oates, Everything You
Foreigner, | Don't Want To Live Witho
Midnight Oil, Beds Are Bummgu

Gloria Estefan & Miami Sound Machine,
Bruce Hornsby & The Range, The Valley
Pet Shop Boys Alwars On My Mind
Cher, We All Sleep Alone

White Lion, Wait

Lita Ford, Kiss Me Deadly

Belinda Carfisle, Circle In The Sand
Icehouse, Eiectric Blue

Cheap Trick, The Flame

Times Two, Strange But True

The Church, Under The Milky Way
Orchestral Manoeuyres In The Dark, Dr
Robert Plant, Tall Cool One

Michael Jackson, Dirty Diana

Paul Carrack, One Good Reason

Glass Tigev. I'm Still Searching
Aerosmith, Angel

Rod Stewart, Lost In You

Prince, Alphabet St.

Van Halen, Black And Blue

David Lee Roth, Stand Up

Def Leppard, Pour Some Sugar On Me
INXS, New Sensation

Henry Lee Summer, | Wish | Had A Girl
Toto, Pameia

Poison, Nothin' But A Good Time

Def Leppard, Pour Some Sugar On Me
The Church, Under The Milky Way
Johnny Hates Jazz, Shattered Dreams
George Michael, One More Try

Bruce Springsteen, One Step Up

David Lee Roth, Stand Up

Icehouse, Electric Blue

Robert Plant, Heaven Knows

Bryan Ferry, Kiss And Tell (From “Bri
Glass Tiger, I'm Still Searching

Cheap Trick, The Flame

INXS, New Sensation

Honeymoon Suite, Love Changes Everyth
Robert Plant, Tall Cool One

Cher, We Al Sleep Alone

The Scorpions, Rhythm Of Love

Bruce Hornsby & The Range, The Valley
Gloria Estefan & Miami Sound Machine,
Midnight Oit, Beds Are Burning

White Lion, Wait

Donald Fagen, Century's End (From "Br
Toto, Pameta

Belinda Carlisie, Circie In The Sand

Van Halen, Black And Biue

Jane wiediin, Rush Hour

Boz Scaggs, Heart Of Mine

Rod Stewart, Lost In You

Daryi Hall John Qates, Everything You
Lita Ford, Kiss Me Dead|

George Harrison, This Is {ove

The Smithereens, Only A Memory
Orchestral Manoeuvres in The Oark, Dr
Richard Marx, Hold On To The Nights
John Cougar Mellencamp, Rooty Toot To

[T ROP N7 PPNy,

San Francisco

P.D.: Keith Naftaly

Brenda K. Starr, | Still Believe
Al B. Sure!, Nite And Day
George Michael, One More Try
The Jets, Make It Real
Brenda Russelt Featuring Joe Esposito,
Dino, Summer Girls
Breathe, Hands To Heaven
Stevie B, Dreamin’ Of Love
Glona Estefan & Miami Sound Machine,
Nu Shooz, Should | Say Yes?
Debbie Gibson, Fooiish Beat
Afro-rican, Give It All You Got
Nia Peeples, Troubie
Paula Abdul, Knocked Out
Johnny Kemp, Just Got Paid
Johnny Hates Jazz, Shattered Dreams
Pebbles, Mercedes Bo¥
D.). Jazzy Jeft & The Fresh Prince, P
Jody Watley, Most Of All
Kool Moe Dee, Wild, Wild west
Rick Astley, Together Forever
J.J. Fad, Supersonic
Pam Russo, It Works For Me
Sade, Paradise
Prince, Alphabet St
liggy haﬂey & The Melodﬁ Makers, Tom
Depeche Mode, Route 66/Behind The
, Da'Butt (From The “School Daze”
Demise Lopez, Saying Sorry Don't Make
Keith Sweat, Sometl |n§ Just Ain't Rig
Terence Trent D"Arby, Sign Your Name
INXS, New Sensation
Billy Ocean, The Cotour Of Love
Boz Scasgs Heart Of Mine
Michael Jackson, Dirty Diana
Tony! Toni! Tone!, Litile Walter
Elisa Fiorilio, Forgive Me For Dreami
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1 8 Icehouse, Eiectric Bive
12 7 Terence Trent D"Arby, Wishing Well
13 6 Pel Shop Bo{‘s, Always On My Mind
x 14 15 Daryl Hall John Oates, Evevyl{nng You
” PRO Fm 15 18  The Cover Girls, Promise Me
1? g zoison,ao%\n" But A Goad Time
1 uave, r 0 k-
1B 11 Aerosmith, Angel Dallas P.D. Buzz Bennett :
) ) 19 22 The Jets, Make It Real 1 1 Samantha Fox, Naughty Girls (Need Lov
Providence P.D.: Mike Oshorne ;? gg agv:enhwr;en WS K‘\SSD g g Def Iiepgar'g, "rﬂ’ Dnmdelsugav On Me
1 3 George Michael, One More Try Aichae) Jackson, Dirty Diana Lita Ford, Kiss Me Deadly
22 Forener. | Dot Want To Lve Witho [l Ol aibierh, ARG ardeustivien|eliis
3 4 Samantha Fox, Naughty Girls (Need Lov ’z".’ ayne, Prove °‘g Ove e Cover Girls, [V)O"‘“SCD e
4 1 Johnny Hates Jazz, Shattered Dreams 2429 Midnight Oil, Beds Are Buraing 6 4 Michael Jackson, Dirty Diana
5 8 Daryl Hall John Dates, Everything You 25 17 Whitne Houston, Where Do Broken Hear 7 7 Geprge Muchae’, One More T{y
& 7 Pet Shop Boys, Always On Kﬂy Nﬁnd 26 30 Cheap Trick, The Flame 8 8 Poison, Nothin' But A Good Time
7 22 Rick Astlex ogether Forever 27 32 E’ﬁ""v ’,‘épviab? St T 9 10 CthBPLT_"Cleh!t! Flame
g 9 Cher We \f Sieep Alone 28 EX EU, Da'Butt (From The “School Daze 10 9 White Lion, Wai
9 13 The Deele, Two Occasions 29 34 Brenda K. Starr, | Still Believe 11 11 INXS, New Sensation _
10 12 Brenda Russell Featuring Joe Esposito, 30 21 Orchestral Manoeuvres In The Dark, Dr 12 12 Gloria Estefan & Miami Sound Machine,
11 11 White Lion, Wait g ' 31 EX Brenda Russell Featuring Joe Esposito, 13 33 Prince, Alphabet St
12 1 Brelame Hands To Heaven 32 35 Bruce Hornsby & The Range, The Valley 14 13 Rick Astley, Together Forever
13 15 Debbie Gibson, Foolish Beat 33 21 Pebbles, Girlfriend 15 17 Johnny Hates Jazz, Shattered Dreams
14 19 Michael Jackson, Dirty Diana EX Al B. Sure!, Nite And Day 16 18 Belinda Cartisle, Circle In The Sand
15 18 Times Two. Strange But True 3; EX hbbFle; gﬁercedes Boy }; %: r:gg:ghtrgll, Bgds ére Burming
1oQL g buaveMyiCL A 1HXs, New Sensati 1919 Suave MyGil
1720 QBienda[RAGaeILSlilBelieve A Richard Marx. Hold On To The Night 20 20 The Churth, Under The Miky Wa
18 23 Belinda Carlisle, Circle In The Sand A By ot s The Frean Prince P 21 22 Daryi Hall John Oates, Everyihing Yo
19 24  Prince, Alphabet St. A Def Lapoard Pour Some Sugar On Me A o e ything You
20 21 Paul Carrack, One Good Reason 5 Ne S;DD ’S I‘(‘,’l So"‘ vg“g 2 % Rdst ure 4l ILE b ’I‘" : y .
21 25 Orchestral Manoeuvres In The Dark, Dr ¢ E" Ttl:e thl' 06 & £] SM H o8 b H'?I"a S 0: o 8:‘ c|ay Glsh
22 27 Pretty Paison, Nightime X & A ;"lo'"sx'Jo ouisovelte % 3 Jan ;.:(’1‘. aRc Sh’}li 13
3 53 iUeprasd JRouiiSamelSugailOnIve EX EX Sweet Someation. Take It While s H 2% 15 Foreigner, | Domt Want To Lve Witho WOKI K ie. T
25 26 David Lea Roth, Stand Up EX EX Times Two, Strange But True 27 16 Terence Trent D'Arby, Wishing Well noxville, Ienn.
26 29 Midnight 0il, Beds Are Bumi"E E§ E; glhass ugerhlsr? st ISearchmg 28 25 BigPig, Breakavéay
27 30 Keith Sweat, Something just Ain't Rig EX E er, We All Sleep Alone 23 29 The D'T’?“’v "V(O S?ﬁla?"s "
28 31 Glass Tiger, I'm Still Searching 31 32 g'ag:n' e, rr"né Iegrc ing
23 32 Poison, Nothin' But A Good Time gz 1 Robert At vall ot Que
30 35 Bruce Hornsby & The Range, The Valley m/%“/ FE B”’""‘a 3 ;"vT H‘ eieve
31 34 Robert Plant, Tall Cool One N o w’ﬁ E,’:ian's OWheave[’; Broken H
ok cmf ke oo 35 37 Agnethy Faltokog/peter Cetera, Fmn c B oA & “ g f le di ds back
A EX Lta bord KssMe Deady g O e L, LAY GISH THINKS KISS is an adult-ap- I heard seven female disco records bac
Isher, Love anges ver = = H bl . . . . . L
& B %‘,‘:tl\g,:"",fvlf-ghfr’"',wvw av';ﬂzv Tom 100.7 P e e e e o e e peal band. He believes listeners are so at-  to back on this station on the first day; it
X EX e Church, Under The Milky Way b . g o . . 3 . s
EX EX Boz Scages, Heart Of Mine Miami P.D. Steve Perun A BT e ke Range, The Valiey tuned to audio processing that you can cre-  wasn’t hard to figure out there was a major
EXEX T dote she Rear " J 1 George Michael, One More Try A — Terence Trent D'Arty, Sgn Your Name ate a station’s image around it. He likes to  problem. We’re now much more rhythm-rock
b —  Poison, Ever R . . g
BB Jom CotrSora amt Daned 0 33 Terence Trent D'y, Wishing Wel A — L ra Sm{;vsowc oaced 2 Gl | play E.U.’s “Da’Butt” and Bob Seger album  oriented.” That means a typical hour can in-
XX 000 Manlacl el vl it BN S B Kk Ashiy Tosmther Forever nE M C’;‘f"céﬁy,ogon;;:nda[gznz:f 'h cuts in the same top 40 format. And there’s clude Natalie Cole’s “Pink Cadillac,” Van
: ' 6 4 The Deele, Two Occasions A — Climie Fisher, Love Changes (Everythi g . . « T ” . .
B B e, - 77 Pebbles, Girtinend A Stevie B, Dreamin O %33/2 considerable evidence that he’s right. Halen’s “(Oh) Pretty Woman,” Eric Clap-
. 8 ]2 white Lion, Wait EX EX Ziggy Marley & The Melody Makers, Tom . . . . [Tt e
BB Sade Paradse | § 5 Brenda K Stam, | Sil Beleve X X (E)rlc sl ﬁamuv;:s in The Dark, In the '70s, Gish’s unusual ideas made ‘on’s ISho} ’l:‘he Sheriff,” and Joyl'm Cougar
. ichael Jackson, Dirty Lhana ric Carmen, Make Me Lose Lontrol t H M 5 4
X BX e Mhoeaem s Be $o Luck 11 13 Foreigner. | Don't Want To Live Witho EX EX Ny Shoos. Should 1| Say Yes? KRBE Houston one of top 40§ most distine- ~ Mellencamp’s “Rooty Tooty ’l:‘()ot. '
A Edrythmics Yoy Kave Paced A il | B B Gt tive FM powerhouses. In the '80s, he disap- As did KRBE, WOKI is “playing some
A — EU, Da'Butt (From The “School Daze” I Thl c° "‘Sb Ie P?‘ muee‘,’w 00dbye 3 X . £f 1di like Bob S 0
A — Eel?ﬂas, Mercades Boy " 15 10 Richard Mar, Endless Summer Nights y 7k peared from national prominence for a while,  pretty off-the-wall oldies, like Bob Seger’s
e, AoceamyTheiglouilUiilcve 16 20 Poison, Nothin' But A Good Time ' ‘ Qe 5 ; ann. ¢ ahyv’ ¢ To Papa’—things
B 00 Wity Hiatston whers Do Broken Hear ® drifting in and out of programming. In Janu Sunspot Baby’ or ‘Come To Papa thing
LB ToceantCetlOnHalyIDrcamsHlCet "04.1':“ ary, Gish resurfaced as P} at top 40 WOKI  that were never released as singles,” Gish
ef Leppard, Pour Some Sugar On By 4 L ) .
QGT’EF A A O oF “1100” Knoxville, Tenn., a station rumored to  says. “What’s important to the audience is
,, 0a'Bu rom The "Schoot Daze f . . . . B o
M 2 23 Prince MphabetSt Ph°f””‘A Ihe Contours. 0 P'D--LG”VMZGW'“” be changing formats. the importance of the artist at a given time.
aryl Hall John Oates, Everything You e Contours, Do You Love Me 5 el ;
2 X Brenda Russel Featring Jos Esposto, 23 George Mchael Ore tore Ty In the winter, WOKI’s 12-plus overall Ar- We're not playing the James Gang or Blue
bie Gibson, Ou e Blue erence Trent D'Arby, Wishing We g ot . . . a
Hartford P.D.: Dave Shakes | 25 23 Lita Ford, Kiss Me Deadly & 1 The Deele, Two Occasons bitron rating jumped from 6.1 to 9.3. Its only ~ Oyster Cult, but we are playing the Beach
1y b amanthalk axifauehtylGirsiciEedited B30 S parais ey (Heed Lov B8 The Cover e, Promise Me format competitor, WINZ, fell from 3.7 to  Boys, because if they came through Knox-
£ 4 oy Mot Shatered 0 el RS 8 While still about two shares behind al-  ville, there’d still be a tremendous turnout.”
35 AE NI g Doy DT 30 EX Julio Iglesias Featuring Stevie Wander, 8 12 0. Jazzy Jeft & The Fresh Prince, P 2.8. ile still about two shares behind a ville, ther . X
S 2 Clonaeian & Mam Sound Machine, N & PRy Rean H B Ry e e e bum outlet WIMZ and AC WMY U—all three WOKI is now fast on rock-image currents;
6 ick Astley, Together Foreve: d ] g . . . .
7 15 Michasl Jackson, Dirty Diana A~ EX Pebbles, Mercedes Boy 1113 Debbie Gibson, Foohsh Beal trail country WIVK, which regularly posts it will also play hard, up-tempo black ree-
5} e o 1318 feehouse, g'"'ic,}?'ufos o Mach 30 shares—WOKI is back in contention and  ords, such as those by E.U. or Pebbles. It's
) " " loria Estefan iami Sound Machine, ) . v .
b 4 DGO e o 7o e 5 19 Lo Ford kss Me Ooady using a lot of old KRBE tricks. slow on “black ballads, white ballads, and fe-
B 1 Prner O0nt Hant o Ce g 1718 Bardeus, When We Kiss Gish started in Knoxville about 20 years male disco records,” Gish says. “If you
14 19 Prince, Alphabet St. (ENQa[R, Al 1 SINLOC Eve . . . ag fardte g
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rosmith, A s J Y .
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29 31 Belinda Larlisle, Circle In The Sand . f . q YA E s g _
23 Bendak star, | St Beleve R ik e e anae AR e epiesTobiERpN Fla, heendedupat KRBE . f . ts o s ny. They’'re more interest
3 XS, New Sensation Jets. N It 2 g aq o late 1 1 1
S35 g Maey & fhe WeodyMakers, Tom | 1611 o gt ke o B¢ EX. Dan Hal Jotn Cates Everyihing You in June 1974 as assistant  [MMIAQE OT ITS OWN'  ed in Bon Jovi, Poison,
BT o Wt Fush oo 6 16 Kool Moe Dée, Wid Wid west BX B Bruge Homsby & The Range, The Valley PD/MD, and he became and Def Leppard, the
Sog g FallictioitgpnelMeliaibrean) 1B 15 boumeCciveon, Footah Bost © B EX E‘;;"ml W Soen A+ PD three months later. groups that most people
3739 Eric Carmen, Make Me Lose Control BB N Shoor, Sheuia 1 Say v BC DX Jody Wolley, Host O AL Gish says that when he took over KRBE,  would think were core 18-24. Teenagers and
A8 — Terence Trent D'Arby, Sign Your Name 21 22 lody Watley, Most OF All EX EX Bresthe, Hands To Heaven : : : X g g g
33— Billy Ocean, The Colour Of Love %22 Johany Kenp, Just Got Paid ' “it had a horrible, teeny-bopper image. A lot  the audience in general are a lot hipper than
DX D ety Jlt A The e Proee ? % b Fazés"pér?f"'c of people listened, but many of them people give them credit for. They're better
4 retty Poison, Nightime ’ ) k 5
%% é‘gf'sc"i;"?#e!,fo‘ﬁ‘;’.ﬁ! e > wouldn’t admit it.” Using his progressive  read. They're being exposed by the media to
Bm A s I g e R mm background, Gish reworked KRBE’s image much more info about various groups, and
MEANS MUSIC B 32 s Forilo Forgive Me For Dream: considerably, adding a number of album cuts  they have an interest in that sort of thing.”
R Kk O o Lucky | Seattle P.D.: Gary Bryan uncustomary for top 40, such as Jethro Tull’s Despite Gish’s disdain for teeny-bopper-
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1 4 Gloria Estefan & Miami Sound Machine, = e ydracy amantha Fox, Naughty Girls (Need Lov . . . . ol : .
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117 Phil Collns, We Said Hello Goodoye. St. Louis P.D. Kevin Young | 12 17 Belinda Carlsle, Crcle In The Sand thro Tull and other image artists, we were  group. Conservatively, their appeal goes up
15 1L W ion W /e Joe Espostc L RGicraltsetanib MiamiiSoundMathing M B ke "’;’L‘}"v Nightime able to triple the station’s teen numbers and  to age 34.”
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18 1) Browda K Star St Beneee O 3 4 ;‘:};E:‘eﬁ°'l'bf;g,§ Cadilae 16 18 NusShooz Shoud I Say Yest become the No. 1 station in Houston 12-plus Another unusual WOKI move is its on-air
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21 24 EA, Da'Buit (From The “School Daze” 33 Terence Trent iy, Wishing Well 2225 Michael Jackson, Dirty Diana When Gish came back to Knoxville, WOKI  usually heard on classical stations. 1100 sells
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25 29 Daryl Hall John Oates, Everything You 13 18 Michael Jackson, Dirty Diana 26 28 Lita Ford, Kiss Me Deadly entire market, and 1t seeme € problems 10n. n r p1 plug P N
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25 28 Cheap Trick, The Flame 38 EX Eric Carmen, Make Me Lose Control p N " i . . . :
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$ e e, Two Occasions i Y "Wai a o . a o
§ 9 Foregner | Dond Want To Live Witho 2R Gl Riiee because the other stations had completely tried to have; nobody sounds anything like
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9 13 Rick Astley, Together Forever
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Rappers’ Convention. Original rapper and Strong City Records artist Busy B.
gets an autograph from that Democratic rapper Jesse Jackson.

BY HAVELOCK NELSON

NEW YORK Kashif is making
moves. Earlier this year the perform-
er/producer gave a series of college
lectures on the Synclavier digital syn-
thesizer. He is now making an exten-
sive promotional tour on behalf of his
fourth Arista album, ‘“Love
Changes.” He plans to inaugurate a
new production company with his
Los Angeles-based managers Ray
Katz and Eric Gold that he hopes will
launch as many careers as his New
Music Group has (Arista signees La
La and Kenny G and producer/writer
Wayne Brathwaite all started with
Kashif). Currently Kashif is produc-
ing or plans to produce Debbie Allen,
Patti LaBelle, Stephanie Mills, and
June Pointer.

In addition, Kashif has just shifted
his base of operations from Stam-
ford, Conn., where he still has proper-
ty, to New York, where he owns Mar-

athon Recording in a partnership

FOR OVER THREE years South African activist
Charmaine Modjadji, with the blessing of Nobel
Prize-winning Bishop Desmond Tutu, has been try-
ing to organize a musical event to raise funds for the
struggling children of South Africa. On Sept. 10 in Los
Angeles, that dream will come true. At a New York-
Los Angeles satellite press conference May 12, Tutu,
Modjadji, Quincy Jones, Live Aid producer Michael
Mitchell, Cicely Tyson, Mtume, and a host of other
celebrities announced their intention to be involved in

Celebs Sign On For South African Benefit Show In L.A.

At Last, Bishop Tutu’s Peace Concert Set

by Pendergrass and Miles Jaye, the promising vocal-
ist who records for Island via a deal with Pendergrass’
Teddy Bear Enterprises . . . Apache Ramos is now the
promotion director for Criminal Records . .. Willie L.
Brown Jr., speaker of the California state Assembly,
will give the keynote address at the 12th annual Black
Radio Exclusive conference on Saturday (28) at the
Sheraton-Registry Hotel in Los Angeles. Brown is na-
tional campaign manager for presidential candidate
the Rev. Jesse Jackson. The theme of the BRE confer-
ence is ‘“Broadening The

The Bishop Tutu World
Peace Concert, which
The
Rhythm

will raise funds for the
South African Bursary

and the
Blves

Scholarship Fund. The
event, to be held at the
Los Angeles Coliseum,
will be in two parts: a day
concert aimed at young
people and a televised
three-hour concert for
aduits. Jones is slated to
serve as musical director.
Bobbi Humprey and Laurie Anderson, both in atten-
dance at the conference, also expressed their desire to
appear. Many more additions to the concert lineup are
expected. It is hoped that the black music community,
underrepresented at previous charity concerts, will
get behind this 100%.

VERA VERIFIES: Just received a nice letter from
Billy Vera, the Capitol artist whose album “Retro
Nuevo” is titled after a phrase created in this column.
In reply to being chastised in a recent column for co-
opting the term, the singer/songwriter apologized for
the misunderstanding and offered a definition of what
“retro nuevo’” means to him. “Just as in the early days
of rock’n’roll, when that term embraced a wide variety
of ideas from Elvis to Frankie Lymon to Bill Doggett
to Fats Domino to Dion & the Belmonts to Chuck
Berry to the Chantels, my wish is that retro nuevo
can encompass what all of us who work within that
form are trying to do: put the roll back into rock and
the soul back into black music.”

SHORT STUFF: Full Force-produced singer Pepsi
Riley has just signed with Columbia Records . .. The
slow-groove ballads “2 A.M.” and “Good To You” are
potential second singles from Teddy Pendergrass’
“Joy” album on Elektra. The tracks were co-produced

by Nelson George

Black Base” ... Dionne
Warwick will host an
AIDS benefit weekend
June 10-12 in Washing-
ton, D.C., via her recently
formed Warwick Founda-
tion. The weekend’s
theme is taken from
“That’s What Friends
Are For,” the song that
generated $1.5 million for
AIDS research. The
weekend will consist of receptions, workshops, golf
and tennis tournaments, and a gala concert on June 12
... Ray Parker Jr. and Louil Silas Jr. served as exec-
utive co-producers on Randy Hall’s album “You Love
Like A Stranger” on MCA. The album includes the
very Ray Parker-ish “Slow Starter” ... Far and away
the best song on Prince’s “Lovesexy” album is “Anna
Stesia”’; Paisley Park should release it as a single as
soon as possible. The strongest songs from several
other recent Prince albums were burnt out by radio
before appearing as singles . . . Roger’s “Papa’s Got A
Brand New Bag” on Warner Bros. is jammin’, pedal-
to-the-metal funk ... On ‘““Stronger Than Pride,”
Sade’s third Epic album, the African-English singer
returns with a less jazzy sound (the saxophone play of
the last album is kept to a minimum). The emphasis
here is on the rhythm section’s interplay with Sade’s
voice. The result is a vibrant, groove-oriented album
that will add a lot more vitality to her stage show . ..
Tierra, the Latino R&B group, is back with a remake
of the Jackson Five’s “I Want You Back™ ... George
Clinton’s Paisley Park debut is just a month or two
off ... The Gyrlz are a new teen-appeal vocal group
on Capitol. The Gyrlz (Terri Robins, Tara Geter,
Monica Payne) benefit from the production skills of
Teddy Riley on the single “Wishing You Were Here.”

with jingle house MZH&F. He says,
“It’s going to have all the best tech-
nology: two Synclavier systems, digi-
tal tape machines, 60- and 36-channel
Neve V-Series boards, and Studer
machines. I'm going to be doing all of
my work out of my apartment so the
studio is basically open to the public.”

The current single from his “Love
Changes’ album is “Love Me All
Over,” which features rapper Doug
E. Fresh. The title track, a duet with
Meli'sa Morgan, went to No. 1 on the
Hot Black Singles chart. Since he
first collaborated with Paul Laurence
and Morrie Brown on Evelyn “Cham-

Kashif Shifts Into High-Gear Career

Artist Tours, Plots 2nd Production Unit

pagne” King’s “I'm In Love” in 1982,
Kashif’s stock as a producer has ris-
en steadily. “To this day,” he says,
“we turn down more work than we
could ever do.”

As an artist, however, Kashif is far
from a household name. “My artistic
career has been slower growing than
my producing career,” he acknowl-
edges. “But I'd rather sell records
the way I've been selling them. I'm
glad things are now starting to build.
Four albums later, I'm a lot more
educated about marketing, about
writing, about everything.”

Hinojosa Working On ‘Rap It Up’ Radio Show
Ice-T’s Manager Dons New Hat

NEW YORK Jorge Hinojosa, the
manager of Sire rap act Ice-T, is
serving as business manager of
“Rap It Up,” a two-hour syndicat-
ed rap radio broadcast. The show,
composed of rap music, interviews
with rap artists, and a countdown
of a national rap chart, is heard on
more than 22 stations, most of
them in the Southeast. Glenn Ford
and Tony DeVon are the hosts. Ac-
cording to Hinojosa, Warner Bros.,
Next Plateau, and Sleeping Bag
are the major supporters of ‘“Rap
It Up.” He says that since major-
label involvement in hip-hop grow-
ing, more record companies are ex-
pected to become involved.

The show’s rap chart is compiled
with the help of Jackie Paul, who

The dance record
remix: does it help or
hurt? ... see page 31

does a rap chart for Impact maga-
zine. Though “Rap It Up” runs 120
minutes, the show is being picked
up and used in 60 packages, says
Hinojosa. Five-minute rap news
bits are being developed for syndi-
cation as well.

Ballard Exhibit Set

NEW YORK The second annual
Flo Ballard exhibit is scheduled
for July 1-31 at the EZTV Video
Center, 8547 Santa Monica Blvd,,
Los Angeles. The tribute to the
late Supremes member is spon-
sored by Alan White and the Flor-
ence Ballard Fan Club. The exhib-
it will include photographs, album
jackets, news articles, books,
wardrobe items, and videos of per-
formances by the Supremes. For
more information, call 213-657-
1532 or 213-658-5260.
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS 0
15 REPORTERS 30 REPORTERS 49 REPORTERS 94 REPORTERS
MAMACITA
TROOP atLANTIC 8 9 26 43 44
DON'T BE CRUEL
BOBBY BROWN mca 9 8 22 39 40
SIGN YOUR NAME
T.T. D’ARBY coLumsia 5 12 11 28 28
THE RIGHT STUFF
VANESSA WILLIAMS wing 4 6 14 24 61
COMING TO AMERICA
THE SYSTEM atco 4 7 13 24 24
OFF THE HOOK
R.J’S LATEST EMI-MANHATTAN 2 6 12 20 32
WORK IT
TEENA MARIE epic 4 9 6 19 30
FOREVER YOURS
TONY TERRY epic 1 7 10 18 31
KNOCKED OUT
PAULA ABDUL virGin 3 5 8 16 55
THE COLOUR OF LOVE
BILLY OCEAN sve 3 4 9 16 16

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Bilboord. Hot Black Sin g les SALES & AIRPLAY.
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
x x
Oz Sz
SALES 28 . AIRPLAY =t
x x =
28 | 5u 54 2n | 2y RTIST 53
Iy |2y TITLE ARTIST o5 Iy |2y TITLE A 20
1 1 MERCEDES BOY PEBBLES 1 2 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 3
2 4 MY GIRL SUAVE 8 2 4 JUST GOT PAID JOHNNY KEMP 1
3 5 JUST GOT PAID JOHNNY KEMP '3 3 LOVE STRUCK JESSE JOHNSON 4
4 3 WILD, WILD WEST KOOL MOE DEE 16 4 7 LITTLE WALTER TONY! TONI! TONE! 5
5 2 NITE AND DAY AL B. SURE! 10 5 8 FLIRT EVELYN "CHAMPAGNE" KING 7
6 7 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 3 6 9 GET IT STEVIE WONDER & MICHAEL JACKSON [
7 9 KEEP RISIN’ TO THE TOP DOUG E. FRESH/GET FRESH CREW 13 7 1 MERCEDES BOY PEBBLES 2
8 11 RUN'S HOUSE RUN-D.M.C. 12 8 11 JOY TEDDY PENDERGRASS 14
9 8 STRANGE RELATIONSHIP HOWARD HEWETT 9 9 10 SAY IT AGAIN JERMAINE STEWART 15
10 [ PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO 17 10 17 DIRTY DIANA MICHAEL JACKSON 18
11 10 LOVE STRUCK JESSE JOHNSON 4 11 18 ONE MORE TRY GEORGE MICHAEL 11
12 12 GET IT STEVIE WONDER & MICHAEL JACKSON 6 12 19 ALPHABET ST. PRINCE 19
13 14 LITTLE WALTER TONY! TONI! TONE! 13 14 NO PAIN, NO GAIN BETTY WRIGHT 20
14 19 FLIRT EVELYN "CHAMPAGNE " KING 7 14 21 TIRED OF BEING ALONE THE RIGHT CHOICE 21
15 21 ONE MORE TRY GEORGE MICHAEL 11 15 12 STRANGE RELATIONSHIP HOWARD HEWETT 9
16 13 LOVE ME ALL OVER KASHIF 26 16 22 DIVINE EMOTIONS NARADA 28
17 17 ONE TIME LOVE CHRIS JASPER 30 17 20 AIN'T NO WAY JEAN CARNE 25
18 24 EVIL ROY EARTH, WIND & FIRE 22 18 23 YES (IF YOU WANT ME) JUNIOR 24
19 15 DA'BUTT (FROM THE FILM "SCHOOL DAZE") E.U. 41 19 28 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 27
20 23 SAY IT AGAIN JERMAINE STEWART 15 20 32 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF 23
21 28 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF/FRESH PRINCE 23 21 27 EVIL ROY EARTH, WIND & FIRE 22
22 26 JOY TEDDY PENDERGRASS 14 2 — PARADISE SADE 38
23 29 NO PAIN, NO GAIN BETTY WRIGHT 20 23 [ NITE AND DAY AL B. SURE! 10
24 16 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 43 24 = I'M REAL JAMES BROWN 35
25 33 ALPHABET ST. PRINCE 19 25 29 DINNER FOR TWO MICHAEL COOPER 32
26 39 DIRTY DIANA MICHAEL JACKSON 18 26 34 DAYDREAMING MORRIS DAY 40
27 40 TIRED OF BEING ALONE THE RIGHT CHOICE 21 27 5 MY GIRL SUAVE 8
28 31 YES (IF YOU WANT ME) JUNIOR 24 28 36 RUN'S HOUSE RUN-D.M.C. 12
29 27 LOVE MAKES A WOMAN JOYCE SIMS FEATURING JIMMY CASTOR 29 29 37 MOST OF ALL JODY WATLEY 34
30 30 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 27 30 38 VIBE ALIVE HERBIE HANCOCK 33
31 34 AIN'T NO WAY JEAN CARNE 25 31 40 KEEP RISIN' TO THE TOP DOUG E. FRESH/GET FRESH CREW 13
32 20 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 66 32 30 COMPASSION GARY TAYLOR 31
33 — COMPASSION GARY TAYLOR 31 33 31 SLOW STARTER RANDY HALL 36
34 35 TURN OFF THE LIGHTS THE WORLD CLASS WRECKIN CRU 48 34 — I'LL PROVE IT TO YOU GREGORY ABBOTT 37
35 18 IF | WERE YOUR WOMAN STEPHANIE MILLS 56 35 = LET ME TAKE YOU DOWN STACY LATTISAW 44
36 — SLOW STARTER RANDY HALL 36 36 39 LOVE MAKES A WOMAN JOYCE SIMS FEATURING JIMMY CASTOR 29
37 38 DO YOU FEEL IT TYRONE DAVIS 67 37 — SHOULD | SAY YES NU SHOOZ 42
38 — | BET YA, I'LL LET YA ADA DYER 45 38 33 ANTICIPATION THE DAZZ BAND 39
39 — | CAN'T STAND THE RAIN TEASE 55 39 35 BETCHA CAN'T LOSE (WITH MY LOVE) MAGIC LADY 47
40 — YOU GOTS TO CHILL EPMD 49 40 = SHOOT 'EM UP MOVIES THE DEELE 46
©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE
(Publisher ~ Licensing Org.)
Sheet Music Dist.
25 AINT NO WAY 87 FOREVER YOURS KNOCKED OUT 30 ONE TIME LOVE
(Cotillion, BMI/14th Hour, BMI) (King Henry 1, ASCAP/Screen Gems-EMI, BMI/Lifo, (Kermy, BM1/Hip Trip, BMI) (Jasper Stone, ASCAP)
19 ALPHABET ST. BMI) LET ME TAKE YOU DOWN PARADISE
(Controversy, ASCAP) WBM 6 GETIT (Screen Gems-EMI, BMI/Living Disc, BM1) (Angel Music Ltd./Silver Angel, ASCAP/Famous,
39 ANTICIPATION (Jobete, ASCAP/Black Bull, ASCAP) CPP LIKE A CHILD ASCAP) CPP
(SBK Songs/SBK Blackwood, BMI/Multi-Level, BMI) 92 GET OUTTA MY DREAMS, GET INTO MY CAR (Maz Appeal, ASCAP/SBK April, ASCAP/Noel Pagan, 23 PARENTS JUST DONT UNDERSTAND
91 BE ALONE TONIGHT (Zomba, ASCAP) ASCAP/Ackee, ASCAP) (Zomba, ASCAP)
(WB, ASCAP/Zubaidah, ASCAP) 70 GROOVE ME § LITTLE WALTER 17 PIANO IN THE DARK
47 BETCHA CAN'T LOSE (WITH MY LOVE) (Cal-Gene, BMi/Virgin Songs, BMI/Donril, ASCAP) (PolyGram, ASCAP/Two Tuff-Enuff, BMI) (Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
(Stone Diamond, BMI/Leahcim, BMt/Sekots, ASCAP) HOW COULD YOU DO IT TO ME 95 LIVING IN THE LIMELIGHT ASCAP/Dwarf-village, ASCAP)
(%44 (Julie Moosekick, BMI/Mountain Peake, ASCAP) (Willesden, BMI/WB, ASCAP) 72 PINK CADILLAC
81 BETTER DAYS 83 | AM YOUR MELODY 29 LOVE MAKES A WOMAN (Bruce Springsteen, ASCAP) CPP
(Wild Honey, ASCAP/Saganious, ASCAP) (Vaida, BMt/Sunsight, BMi/Boykin, BMI) (Warner-Tamerlane, BMI/Unichappell, BMI) 97 PLEASE DON'T GO GIRL
90 BLUEBERRY GOSSIP 45 | BET YA, FLL LET YA 26 LOVE ME ALL OVER (Maurice Starr, ASCAP)
(Crazy People, ASCAP/Almo, ASCAP/K-Daze's, (Jobete, ASCAP/Gentle General, ASCAP/Crystal Raisin, (Music Corp. Of America, BMI/Kashif, BMi/King 63 THE RIGHT STUFF
ASCAP) ASCAP) CPP Arthur, ASCAP) (RaceR-ex. ASCAP/Kip Teez, ASCAP/PolyGram,
96 CAN YOU WAIT 73 | CAME TO PLAY 4 LOVE STRUCK ASCAP)
(MCA, ASCAP/Gaidi, ASCAP/Mandels, ASCAP) (Fat Jack The Second, BMI/Music Corp. Of America, (Shockadelica, ASCAP/Almo, ASCAP) CPP 53 ROSES ARE RED ,
52 CEST T0i (IT'S YOU) BMI) 61 THE LOVERS (Kermy, BMI/Hip Trip, BMI)
(Angel Notes, ASCAP/WB, ASCAP) 50 | CAN'T COMPLAIN (Flyte Tyme, ASCAP/Avant Garde, ASCAP) 12 RUN'S HOUSE
31 COMPASSION (Brite Light, BMI/Summa Group, BMI/Gene 51 MAKE IT REAL (Protoons, ASCAP/Rush-Groove)
(Virgin Songs, BMI/Morning Crew, BMI) CPP McFadden, BMI/Careers, BM1) (Meow Baby, ASCAP/Rick Kelly, BM|/Demerie, 15 SAY IT AGAIN
41 DA'BUTT (FROM THE FILM "SCHOOL DAZE") 55 | CAN'T STAND THE RAIN ASCAP) (SBK Blackwood, BMI/Henrey Suemay, BMI)
(MCA, ASCAP/Sunset Burgundy, ASCAP/Tootsie (Irving, BM1) CPP 75 MAMACITA 88 SENDING OUT AN S.0.5.
Songs, ASCAP) 68 | SURRENDER TO YOUR LOVE (Trycep, BMI/Willesden, BMI) (Will Down, ASCAP/Brian R. Jackson, ASCAP/Being,
40 DAYDREAMING (Istand, BMI/Stanton’s Gold, BMI/April Joy, BMI) 77 MARC ANTHONY'S TUNE ASCAP/Dan Vic, BM1/Shakin’ Baker Music)
(Ya D Sir, ASCAP/WB, ASCAP) 56 IF | WERE YOUR WOMAN (Colgems-EMI, ASCAP) 46 SHOOT 'EM UP MOVIES
32 DINNER FOR TWO (Jobete, ASCAP) CPP 2 MERCEDES BOY (Kenny Nolan, ASCAP)
(Jay King IV, BMI) 89 IF WE TRY (MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP) 42 SHOULD | SAY YES
18 DIRTY DIANA (Hip Trip, BMI/Hip Chic, BMI) CPP 34 MOST OF ALL (Pooiside, BMI)
(Mijac, BMI/Warner-Tameriane, BMI} 37 T'LL PROVEIT TO YOU (Johnny Yuma, BMI/Warner-Tamerlane, BMI/Bertus, 86 SIGN YOUR NAME
28 DIVINE EMOTIONS (Grabbitt, BMI/SBK Blackwood, BMI) BMI) wBM (Virgin Songs, BMI/Young Terence, BMI)
(Gratitude Sky, ASCAP/When Words Collide, BM1) 35 I'M REAL 74 MOVE SOMETHIN' 36 SLOW STARTER
67 DO YOU FEEL IT (Forceful, BMI/Willesden, BMI) (Pac Jam, BMI) (Raha, BMI/Black Lion, ASCAP/Captain Z, ASCAP)
(Content, BMI/Tyronza, BMI) 98 INSTANT REPLAY 8 MY GIRL 60 SO IN LOVE WITH YOU
57 DO YOU WANNA GO WITH ME (Mash-A-Mug, BML/Island, BMI/What's New Wave, (Jobete, ASCAP) CPP (Sac-Boy, ASCAP/MCA, ASCAP/Redlock, BMI)
(Jobete, ASCAP/Tall Temptations, ASCAP/Dajoye, BMI/Irving, BMI) CPP 84 NIGHTIME 3 SOMETHING JUST AIN'T RIGHT
BMi/Ensign, BMI/American League, BMI) CPP IT TAKES TWO (Genetic, ASCAP) (WB, ASCAP/E/A, ASCAP/Keith Sweat,
76 DONT BE CRUEL (Protoons, ASCAP/Hikim, ASCAP) 10 NITE AND DAY ASCAP/Vintertainment, ASCAP/Donril, ASCAP/Zomba,
(Hip Trip, BMI/Kear, BMI/Wil-He, BMI} 59 IT'S A COLD, COLD WORLD! (Al B. Sure! International, ASCAP/Key West ASCAP)
84 EVERYTHING WILL B-FINE (Jay King IV, BMI/Birth Control, BMI) International, ASCAP/Across 110th Street, 65 SOMETHING YOU CAN FEEL
(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers, 14 Joy ASCAP/SBK April, ASCAP) (Trycep, BMI/Willesden, BMI)
BMI) CPP (Catloco, BMI/Hip Trip, BMI) CPP 20 NO PAIN, NO GAIN 99 STAND UP
EVERYTHING YOUR HEART DESIRES 1 JUST GOT PAID (Miami Spice, ASCAP) (W8, ASCAP/Virgin, ASCAP) CPP
(Hot-Cha, BMI/Careers, BMI) CPP (Mochrie, ASCAP/Cal-Gene, BMI/Virgin Songs, 85 OFF THE HOOK (WITH YOUR LOVE) 9 STRANGE RELATIONSHIP
22 EVIL ROY BMI/Zomba, ASCAP) CPP (Arrival, BM1) (Make It Big, ASCAP/WB, ASCAP/Monty Seward,
(Sir & Trini, ASCAP/Streamline Moderne, BMI/Black 13 KEEP RISIN' TO THE TOP 79 ON THE EDGE ASCAP/Yellowbrick Road, ASCAP)
Lion, ASCAP/Captain Z, ASCAP/Texas City, BMI) (Entertaining, BMi/Danica, BMI) (Glasshouse, BM|/Irving, BMI/Brenee, BMI} CPP 78 SUPERSONIC
7 FLIRT 58 KICK IT TO THE CURB 11 ONE MORE TRY (Beblica, ASCAP)
(Jobete, ASCAP/R.K.S., ASCAP) CPP (Daughterson, ASCAP/Almo, ASCAP) CPP (Chappell, ASCAP/Morrison Leahy, ASCAP) 62 SYMPTONS OF TRUE LOVE

" BLACK SINGLES

‘BY LABEL

A ranking of distributing labeis
. by the number of titles they have
on the Hot Black Singles chart.

LABEL NO. OF TITLES
o ON CHART
COLUMBIA 10
MCA (8) . 9
Uptown (1)
E.PA. - ' 8
Epic (5)
CBS Associated (1)
Scotti Bros. (1)
Tabu (1) N
POLYGRAM 7
Mercury (2)
Polydor (2)
Wing (2)
London (1)
EMI-MANHATTAN (5) 6
Biué Note (1)
MOTOWN . . 6
“ WARNER BROS. (4) 6
, Paisley Park (1)
Reggg\e (1) ®
A&M 5
ARISTA (4) 5
Jive (1) - . L ®
ATLANTIC 5
RCA (1) . 5
Jive (8)
CAPITOL - 4
* VIRGIN - 4
ELEKTRA (2) 3,
Ca Vinter@ainment 1)
ISLAND . . 2
PROFILE 42+ 2
SLEEPING BAG (1) 2
Fresh (1) " .
SOLAR 2 .
4TH & B'WAY 1
ATCO 1
. Ruthless (1)
CHRYSALIS * > 1
Cooltempé (1}
FANTASY 1
Reality/Danya (1) @
JFUTURE  ° 1
HOUSTON INTERNATIONAL 1
LUKE SKYYWALKER 1
MACOLA | 1
=+ Kru'-Cut (1) .
VISION + I o
Ms. B (1)

(Larry Spier, ASCAP/Rolf Budde GmbH, BMI)
66 THAT'S WHAT LOVE IS

(Trycep, BMI/Willesden, BMI/Mardago, BM1/Pera,

BMI) CPP
21 TIRED OF BEING ALONE
(Irving, BMI/Al Green, BMI) CPP
71 TROUBLE
(MCA, ASCAP) HL
48 TURN OFF THE LIGHTS
(Lon-Hop, BMI)
33 VIBE ALIVE
(Hancock, BMi/Enemy, BMI/Mash-A-Mug, BMI/1
BMI/What's New Wave, BMi/Irving, BMI) CPP
54 THE WAY YOU LOVE ME
(Wiz Kid, BMI/Irving, BM1) CPP
1006 WE'RE GOING TO PARTY
(Houston Gold, BMH)
43  WHERE DO BROKEN HEARTS GO

sland,

(Scaramanga, ASCAP/Rare Blue, ASCAP/Baby Love,

ASCAP) CPP
16 WILD, WILD WEST
(Willesden, BMI)
80 WORK IT
(SBK April, ASCAP/Midnight Magnet, ASCAP/Te'
Hliope, ASCAP)
24 YES (IF YOU WANT ME)
(Perfect Punch, BMI/Pet Me, BMI)
49 YOU GOTS TO CHILL
(Beach House, ASCAP)

Mas-

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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Titles with future
chart potential,
based on club play
this week.

. JOY TEDDY PENDERGRASS asvium

. VIBE ALIVE HERBIE HANCOCK coiumsia

. KNOCKED OUT PAULA ABDUL virGiN

. JAM PACKED (AT THE WALL) NICOLE eric
. NEW SENSATION INXS aTLANTIC

. LITTLE WALTER TONY! TONI!' TONE! wing

AUTHWN -

Titles with future

chart potential,
based on sales

reported this week.

. COLORS ICE-T waRNER BROS.

. I'M REAL JAMES BROWN scotTiBRrOS.

. KNOCKED OUT PAULA ABDUL virGIN

. DIRTY DIANA MICHAEL JACKSON epic
. NEW SENSATION INXS aTianTIC

U B WN e

™
x Q x Q
g % S SE Compiled fr?n&gnalBsa mpEodeaﬁl playlists. g %J é 5 & lcﬁ;dl fr”ngaﬂm sasm;!eurgaﬂ krErgne?opeleereEts.s
F g i gg .Ll:ill;rELLE& NUMBER/DISTRIBUTING LABEL ARTIST 3 g 5 gg .LI.AI:EtE& NUMBER/DISTRIBUTING LABEL ARTIST
* & NO.1 & & * & NO.1 & &

@) 2 | ¢ | 7| JocemenroeeR@®Em0 o emoxastiey | (D] 2 | 8 | 7 | wsrcorean s
Q) G H 8 DIVINE EMOTIONS REPRISE 0-20874/WARNER BROS. & NARADA @ 3 8 6 MERCEDES BOY mca 23838 & PEBBLES
@ 6 8 7 JUST GOT PAID coLumBia 44 07588 JOHNNY KEMP 3 1 3 10 NITE AND DAY waRNER BROS. 0-20782 @ AL B. SURE!
@ 7 10 8 THE PROMISE vIRGIN 0-96662 WHEN IN ROME @ b 9 6 TOGETHER FOREVER (REMIX) rca 8320-1 RO @ RICK ASTLEY
@ 8 9 7 TROUBLE mERCURY 870 154.1/POLYGRAM © NIA PEEPLES 5 8 10 8 WILD, WILD WEST Jive 1086-1-J0/RCA © KOOL MOE DEE
@ 9 15 5 DREAMING agm sp-12258 & O.M.D. 6 4 <] 11 DA'BUTT EMI-MANHATTAN V56083 ®EU.

7 4 3 11 BEHIND THE WHEEL/ROUTE 66 SIRE 0-20858/WARNER BROS. & DEPECHE MODE 7 10 12 9 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP-50072 & SWEET SENSATION

8 1 2 10 LIKE A CHILD 4TH & B'way 458/1SLAND & NOEL 12 21 4 SUPERSONIC DREAM TEAM DTR 532 J.J.FAD
@ 12 20 6 MERCEDES BOY mca 23838 & PEBBLES 9 7 2 12 NIGHTIME (REMIX) virGiN 0-96710 & PRETTY POISON

10 13 17 6 A LITTLE LOVE (WHAT'S GOING ON) NEXT PLATEAU NP50074 CEEJAY 10 6 1 15 NAUGHTY GIRLS (REMIX)/I SURRENDER JivE 1084-1-JD/RCA & SAMANTHA FOX

1] 3 [ 1 | 9 | INSTINCTUAL rca 7605150 © IMAGINATION 11| 9 | 4 | 16 | WISHING WELL (REMIX) coLumsia 44 07543 © TERENCE TRENT D'ARBY

12 | 14 | 16 | 8 | STRANGE BUT TRUE REPRISE 0-20853/WARNER BROS. & TIMES TWO (2| v | 33 | 4 | BLUE MONDAY/TOUCHED BY THE HAND OF GOD © NEW ORDER

13 16 21 ; LOVE STRUCK a&msp-12265 ¢ JESSE JOHNSON @ 14 34 3 ALPHABET ST. PAISLEY PARK 0-20990/WARNER BROS. PRINCE
19 29 4 MOST OF ALL (REMIX) mca 23825 & JODY WATLEY 18 18 3 RUN’S HOUSE PROFILE PRO-7202 @ RUN-D.M.C.
@ 20 31 4 LOVE IS THE ART CHRYSALIS IMPORT LIVING IN A BOX 15 11 7 10 LIKE A CHILD atH & B'way 4;’:8/I—S|:-AND & NOEL
31 35 3 HOUSE ARREST/JACK'S BACK MERCURY B70 278-1/POLYGRAM @ KRUSH 16 16 17 4 BEHIND THE WHEEL/ROUTE 66 SIRe 0 20858/WARNER BROS & DEPECHE MODE
@ 24 | 38 3 | SHOULD BE SO LUCKY GEFFEN 0-20914 @ KYLIE MINOGUE 17 19 24 5 DIVINE EMOTIONS REPRISE 0-20874/WARNER BROS. © NARADA

18 21 25 6 LOVE CHANGES (EVERYTHING) capiToL v-15373 @ CLIMIE FISHER 22 29 5 TROUBLE MERCURY 870 154-1/POLYGRAM @ NIA PEEPLES

19 | 10 | 11 | 10 | LOVIN ONNEXTTO NOTHIN' (REMIX) ® GLADYS KNIGHT & THE PIPS 23 | 33 | 4 | LOVESTRUCK aamsp12265 ® JESSE JOHNSON
—20 28 27 5 S_E_E WANT MUST HAVE mca 23857 & BLUE MERCEDES 25 30 4 DREAMING aam sp-12258 & O.M.D.
@ 29 3 4 BEDS ARE BURNING coLumBiA PROMO © MIDNIGHT OIL @ 24 32 5 SHOULD | SAY YES? ATLANTIC 0-86599 ® NU SHO0Z
@ 30 | 32 4 I NEED YOU ATLANTIC 0-86588 G.T. 2 | 13 13 13 PINK CADILLAC EMI-MANHATTAN v-56084 © NATALIE COLE
@ 32 ) 3 ?&EIEPT‘T'ASV(E)_B&E (DON'T MAKE IT RIGHT) DENISE LOPEZ @ 33 [ 2 ?EAI‘HY)lErT!;ASV(E)ggIJ (DON'T MAKE IT RIGHT) DENISE.LOPEZ
35 44 4 SURRENDER (REMIX) MERCURY 870 270-1/POLYGRAM @ SWING OUT SISTER 30 35 4 MOST OF ALL (REMIX) mca 23825 & JODY WATLEY

25 1 13 8 I'M OVER YOU capiToL v-15347 SEQUAL 25 28 28 5 I NEED YOU aTLANTIC 0-86588 GT
37 — 2 JINGO-(REMIX) CHRYSALIS 4v9.43206 & JELLYBEAN 26 2l 22 8 INSTINCTUAL Rrca 7605-1RD & IMAGINATION

2 18 12 g BANGO/BACK TO THE BEAT rresH Fre-80117/SLEEPING BAG ~ THE TODD TERRY PROJECT 2 20 14 9 ALWAYS ON MY MIND EmiI-MANHATTAN V-56089 & PET SHOP BOYS
3% | 5 | 3 | FORBIDDEN LOVER aRisTA aD-9670 FIRST IMPRESSION SR 3 | PARENTS JUST DONT UNDERSTAND ® D.J. JAZZY JEFF & THE FRESH PRINCE
@ 34 46 3 EXTRAORDINARY LOVE ATLANTIC 0-86583 REGINA @ 38 43 4 A LITTLE LOVE (WHAT'S GOING ON) NEXT PLATEAU NP 50074 CEEJAY

30 BESMERESN 4 | SUSPENSE/OPEN UP YOUR HEART ANTHONY & THE CAMP 30 [EUNEEIN] 3 | KEEP RISIN'TO THE TOP  DOUG E. FRESH & THE GET FRESH CREW
@ 41 — 2 NEW YORK OAK LAWN OLR 129 MICRO CHIP LEAGUE @ 40 50 3 LITTLE WALTER wiNG 887 385.1/POLYGRAM @ TONY! TONI! TONE!

32 | 38 | 49 4 BY MY SIDE prOFILE PRO-7195 CHANELLE 32 36 | 36 4 THE PROMISE vIRGIN 0-96662 WHEN IN ROME
@ 40 47 4 SIMON SIMON PAISLEY PARK 0-20818/WARNER BROS. & DALE 3 15 11 13 DREAMIN’ OF LOVE Lmr 4001 ¢ STEVIEB
(34| NEWP | 1 | SUPERSONIC oream TEAM DTR 532 JJ.FAD % SRl 1 | LOVIN ON NEXTTO NOTHIN © GLADYS KNIGHT & THE PIPS
@ 50 — 2 RIGHT BACK TO YOU ATLANTIC 0-86574 TENCITY 35 29 25 9 BANGO/BACK TO THE BEAT FReSH FRE-BO1 17/SLEEPING BAG THE TODD TERRY PROJECT

36 25 28 6 1 CAN'T WAIT TOO LONG SLEEPING BAG SLX-40133 JOE CHURCH 49 = 2 | SHOULD BE SO LUCKY GEFFEN 0-20914 - @ KYLIE MINOGUE
@ 47 — 2 THE PARTY BIG BEAT BB-0002 KRAZE @ % | — 2 WHEN WE KISS SYNTHICIDE 71306-0/RESTLESS @ BARDEUX |

38 15 14 9 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP-50072 & SWEET SENSATION 38 41 37 4 SOMETHING JUST AIN'T RIGHT VINTERTAINMENT 0-66776/ELEKTRA © KEITH SWEAT

39 26 23 8 DA’BUTT EMI-MANHATTAN V-56083 _ ®EL. 45 — 2 SHATTERED DREAMS VIRGIN 0.96668 © JOHNNY HATES JAZZ

40 22 19 8 SIMPLE SIMON (YOU GOTTA REGARD) capitoL v-15362 & MANTRONIX 8 | — 2 YOU GOT’S TO CHILL rresH FRE-B01 18/SLEEPING BAG & EPMD
49 | — | 2 DOMINION ELEKTRA PROMO # SISTERS OF MERCY NEWD | 1 RIGHT BACK TO YOU aTLANTIC 0-86574 TEN CITY
NEW)D 1 THEME FROM S-EXPRESS capiToL v-15377 & S-EXPRESS 42 | 42 | M 3 DON'T YOU THINK IT'S TIME vINYLMANIA VMR 014 FASCINATION
@ NEW ’ 1 ALPHABET ST. paiSLEY PARK 0A20930/;VARNER BROS. PRINCE 43 27 15 12 PROVE YOUR LOVE (REMIX) ARISTA ADI-9677 @ TAYLOR DAYNE

44 42 45 4 SONIC BOOM BOY (REMIX) rca 7600-1-RD WESTWORLD 44 37 16 14 ROCKET 2 U (REMIX) mca 23822 & THE JETS

45 % | — 3 PEANUTS ATLANTIC 0-86585 TELEX 45 32 27 8 I'M OVER YOU capiToL v-15347 SEQUAL

46 17 7 10 | FEEL IT PoPULARPOP 6 SUZIE AND THE CUBANS NEW) i MY GIRL caPITOL v-15366 N & SUAVE

47 | 271 | 2 5 WHO DO YOU LOVE 23 WEST 0-86590/ATLANTIC ROCHELLE NEW)D 1 JOY ASYLUM 0-66766/ELEKTRA ¢ TEDDY PENDERGRASS
NEWD | | | 'MTIRED OF GETTING PUSHED AROUND 10 MEN A DRUM MACHINE & A TRUMPET 48 | 50 ] — | 2 | MYPHILOSOPHY Jve 1096 1J0/RCA BOOGIE DOWN PRODUCTIONS
NEWD | | | EVILROY coumsia 4407562 @ EARTH, WIND & FIRE NEWD | | | WECAN WORK IT OUT MONGHT SUN MSR 1010 ARLENE
@ NEW’ 1 1 WANT YOUR (HANDS ON ME) CHRYSALIS PROMO @ SINEAD O'CONNOR 50 39 I 19 10 BREAKAWAY agm SP-12259 ) ¢ BIG PIG

(7] )

- -

= -

=) =)

x x

o o

e - 4

(-] (-]

. FLIRT (REMIX) EVELYN "CHAMPAGNE" KING EMI-MANHATTAN

Q Titles with the greatest sales ar club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Remixers: Overused, Underagnreciated By Lahels

nUNNING UP THAT HILL: Re-
mixing—friend or foe? It’s a com-
mon trend these days for record
companies to record a song and
then have it remixed a dozen or
more times in order to make it via-
ble in various club markets. It
seems that everyone and his moth-
er wants their record remixed in
order to capitalize on the dance
boom.

Postproductions and mixes have
very often been the catalyst for an
artist’s success at the club or pop
level. Unfortunately, this prevail-
ing “just-gimme-a-house-mix” atti-
tude lessens the impact not only of
the artists but of the songwriters
and remixers as well. If a song re-
quires a host of mixes to be heard,
perhaps there’s something inade-
quate about the song itself. Many
times, the original songs are al-
tered so much in remixes that they

don’t resemble the new versions in
any way, shape, or form.

Since many seem to be in the in-
stant-gratification game these
days, the development of artists
who will be around, say, two years
from now doesn’t seem to come
into play. Those who have the pow-
er to make these influential deci-
sions will hopefully wake up and
realize that it’s time to bring back
the days of artists who in the first
place can sing and in the second
place can sing real songs.

If someone’s trying to develop a
talent as a club- or dance-oriented
artist, perhaps the solution lies in
bringing those responsible for the
remixes in from the beginning.
More and more, we are finding
that record companies rely much
too heavily on the talents of these
remixers to ‘“‘fix”’ product after it's
already been produced. When a

TRAX

by Bill Coleman

particular remixer or remix team
ends up, in essence, reproducing
tracks because the originals don’t
quite cut it, A&R folks should take
this as a hint as to who our next
breed of producers is.

For instance, when we look at
the fab new Evelyn King album
and see that four of the eight
tracks have been ‘“‘postproduced,”
or that Motown has replaced the
original album versions of Geor-
gio’s singles with edits of the 12-
inch remixes, it’s a less-than-sub-

Nia Peeples Gets Into ‘Trouble’
Fame-ous Star Shines On Debut Album

BY BILL COLEMAN

NEW YORK ‘“Having a hit song
is not enough for me. It’s about
communicating fully as an all-
around performer.” That’s what
the multitalented Nia Peeples says
of her current success.

Peeples’ new single, ‘“Trouble,”
marks her debut as a recording
artist. It is bulleted at No. 5 on
Billboard’s Hot Club Play chart
and is steadily ascending the Hot
100. The release is the first single
taken from the new album
“Nothin’ But Trouble” on Mercu-
ry

“It would have been very easy to
take somebody like me, that is,
someone that is physically capable
and experienced enough on stage,
and say, ‘Here’'s the album we
want you to do, here’s the image
we want you to have so we can
market you.” But that’s not how I
want to be perceived,” says Pee-
ples. Many will recall Peeples from
her high profile on the television
shows ‘“Fame” and more recently

“Top Of The Pops,”” which she
hosted.

“It’s very important to me to
earn my respect. I'm all about hard
work,” says the 26-year-old, who
still devotedly takes acting, danc-
ing, and singing lessons. Peeples

‘It’s very important
to earn respect’

realizes that moving from one me-
dium to another is viewed with
contempt by some. “You get peo-
ple that are very narrow-minded
and that think you can only do one
thing and do it seriously,” she
says. “I know a lot of people are
going to be skeptical, so that
makes me work that much hard-
er.”

Busy is exactly what Peeples
has been. Currently out promoting
the single and album and perform-
ing track dates, Peeples realizes
the importance of these early
stages. “There’s so much more

They Connect. Atlantic recording artist Stacey Q, left, discusses her newest
album project, “‘Hard Machine,” with Dick Clark after an appearance on his
television program ‘‘American Bandstand.” The singer will embark on a
nationwide concert tour in June.

work to this than doing a series. |
need time to put my act together,
so by the time my success merits
my going on tour alone or as an
opener, I'll be able to deliver.”
Peeples has also wrapped up a one-
week stint guest-hosting MTV and
has completed a new film project
titled ‘“Deep Six.”

Peeples doesn’t view her varied
commitments as obstacles to her
success as a musical artist, howev-
er. “When the record first came
out, I could’ve sat back and
watched the chart numbers, but
my different involvements really
enhanced each other by giving me
a break from one thing to the
next.”

Of “Nothin’ But Trouble,” Pee-
ples concedes, “[It] could’ve gone
a number of ways, because I didn't
have a set style because I had done
so many different things.”” In addi-
tion to her television work, she had
traveled with the variety troupe
the Young Americans.

She continues, ‘“When Tony
[Prendatt, PolyGram’s director of
A&R of black music] and I sat
down about a year ago to discuss
‘Nothin’ But Trouble,” we decided
to do something that was slam-
ming enough to get up and dance
to, and I also wanted something
that I could stand still and deliver
vocally. It’s very much a develop-
mental project for me both vocally
and as a recording artist.”

Peeples has also begun to distin-
guish herself as a songwriter. She
co-wrote “I Know How (To Make
You Love Me)” on her album and
also co-penned a track on Pepsi &
Shirlie’s latest effort.

Peeples would like to think that
her success can be inspirational to
others. “I have a big soft spot in
my heart for kids, and the way my
career has gone I’ve been set up to
be an example through ‘Fame’ and
roles like that. Music is youth ori-
ented, and I want to put out a real
positive thing for them. It’s not
like I have a specific message or
anything, but because I feel I've
been blessed with so many experi-
ences, any time I can be an encour-
agement, | want to be.”

tle indication that we're right. Per-
haps the remixers should have
been brought in to handle the pro-
duction from day one.

All this is not to undermine the
talents of those who have been se-
lected to produce original tracks,
but if an artist or label is seeking a
particular sound or musical direc-
tion, giving those close (or closer)
to the genre a chance to prove
themselves and receive the credit
would be a positive turn. We say
this only because most of our top
and up-and-coming remixers have
repeatedly shown themselves to be
talented producers as well.

TOP BILLIN’: OK, she’s back—
Taana Gardner has returned with
a sultry, swinging R&B/dance
tune that shows her to be in fine
vocal form. ‘“You Can’t Keep Com-
ing In & Out Of My Life”’ (Next
Plateau, 212-541-7640) is in a
“Somebody Else’s Guy” mold and
is interpreted in mixes by the Fly
Guys & Kevin Hedge and Blaze . . .
“Boom! There She Was’ (Warner
Bros.) marks the long-awaited re-
turn of Scritti Politti. The group’s
succinct blend of R&B, funk, and
pop topped off by lead singer
Green’s distinguished vocal will
surely delight. The track was
mixed by Steve Thompson & Mi-
chael Barbieri and features Roger
on vocoder ... Incidentally, last
week we absent-mindedly forgot
to mention that “K.I.S.S.L.LN.G.”
from Siedah Garrett is on the
Qwest/Warner Bros. label . ..
“Walkaway’’ (Sleeping Bag, 212-
724-1440) as postproduced and
mixed by Robert Clivilles & David
Cole takes on a livelier, clubbier
feel than the rather weak album
version in the accompanying house
and hip-hop versions ... INXS’
great pop track “New Sensation”
(Atlantic) has been extended from
the album with some additional ef-
fects and breaks. Those desiring
something with a bit more of a
funky edge shouldn’t hesitate on
the flip, “Guns In The Sky.” This
will surprise most who hear it,
with its off-the-wall samples and
funky rare-groove styling. Both
mixes come courtesy of Nick
Launay ... ‘““Daydreaming’’
(Warner Bros.) from Morris Day
has been completely altered from
its album version in four new
mixes by David Morales that pump

... “X-Ray Vision” (Tommy Boy,
212-722-2211) finds TKA venturing
further into the pop arena both in
vocal and production qualities
while still retaining its Latin influ-
ences.

TOUGHER THAN ...: We're
giving the ol’ high five to Rick
James, who on “Lucy’s Rap” (Re-
prise) delivers a gingerly paced
number that’s real heavy in the
groove pocket. On this one—unlike
on most of his last few projects—
James appears to be attempting to
recapture his core R&B audience.
Featuring a cameo by female
rhymer Roxanne Shante (as
“Lucy”’) and thorough postproduc-
tions and mixes from Marley Marl,
this label debut and album preview
is a welcome change from Slick
Rick’s customary work ... The
first single from Sade’s album, ti-
tled ‘“‘Paradise’’ (Epic), has been
extended and prominently high-
lights the swarming bass line;
don’t miss the jazzy instrumental
non-LP flip, “Super Bien Total”’
... Also from the label comes
James’ former protégée Teena
Marie with “Work It,” a down-
tempo item in a sparse hip-hop re-
mix from Clivilles & Cole. The a
cappella is a must solely for Ma-
rie’s tasty scat work ... “We Can
Dance” (Fresh/Sleeping Bag) is
the new one from Chandra Sim-
mons. This percolating, midtempo
offering has been interpreted in
mixes by Morales and Robert
Wright . . . Don’t overlook the sim-
ple charm of Aswad’s “Don’t Turn

(Continued on next page)

Are you having a
problem with your
subscription? For
fast service, call

914-628-7771

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
U.5.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

Touch—Nikks Lauren

Thing Called Love—Flirts
What About Me—Yvonne
Make Em Rock—Fourplay

X Ray Vision—Tka

What's On Your Mind—Int Soc

The Party—Kraze

Fantasy Girl—Johnny Ortiz
Slaughter House—Funky Ginger
All You Can Do—Radio Free
Lies—Amanda Scott

Your Body—Steve Simmons
Best of Bassment Lp

Mike Dunn—EP

Family—Situations

Business

Pump Up N Y —Mr Lee
Phuture—We Are Phuture

| Need Somebody—Debbie Jacobs
Don't Turn—Park Ave
Is It Me—Midmight Fantasy

Runaway—T La Rock Fly Totas—Jose Chinga SALES & WAREHOUSE
| Remember—Full House Change On Me—Cynthia CALL IRY
Promise Land—Anthony Thomas Suspicious Minds—Bobby O

You're The One—Tapps

Turn On—Remix—Lors and Lane
Black Skin Blue Eyed—Bent Boys
Radio Bostich—Voyou

Lwing For The City—Monkey

Laser Gun—Kozmoz

UNIQUE REGORD DIST.

110 DENTOM AVE. NEW HYDE PK.. N.Y. 11040
Phone (516) 204-5800 (01) » FAX (516) 741-2584

We have a complete selection of
all US major & independent label
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Call us at our new 800 number
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800 NUMBER
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800-992-9011

CALL NOW FOR LATEST 12
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CALL FOR QUR NEW
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ITALIAN

MASTERPIECES

o Italians are used to turning out masterpieces.
So at this year’s NIGHTCLUB INTERNATIONAL TECHNOLOGY EXPO,
we’ll be presenting the latest Italian masterpieces of entertainment technology.
From June 7 thru 9 at Bally’s Hotel in Las Vegas, on booth 1030/1135, you’ll
be able to contact the most important manufacturers of lighting, video, sound
and furnishing for nightclubs and discos.
By the way, the masterpiece at the top of the page is by Leonardo da Vinci.

mom ASSOCIATION OF
ITALIAN
DISCOTHEQUE
AND THEATRE
EQUIPMENT
MANUFACTURERS

APIAD - 3, via Solferino - 20121 Milan - ltaly

AMPLILUX - ARTICK - COEMAR -
CTM -FLY - KING'S - LAMPO -
LEONCINI - LITE BEAM / SEAR -
MUSIC & LIGHT - OUTLINE -
PROGRAMSISTEM - RGB VIDEO -
SGM -SPOTLIGHT - TAS - TECNITRON
VIDEOPROJECTOR / IPR

Hallan

tnstitute

for

Foreign

Trade Chicago

Via Liszt - 00144 Roma ([taly)
ph. 06/59921 - tfax 06/5910508
tlx 610160-612282-613231 [CERM

USA OFFICES

Atlanta
Italian Trade Commission

2301, Peachtree Center - Harris Tower

233, Peachtree Street, N.E.
P.0. Box 56689

Atlanta, 30343 Georgia
Telef. (001404) 5250660

Telex (0023) 542871 ITALTRAQE ATL

Telefax (001404) 5265112

Italian Trade Commission

401, North Michigan Avenue - Suite 3030
Chicago, ILL, 60611 USA

Tetet. (001312) 6704360

Telegr. Italtrade Chicago

Telex (0023) 02556275 ITALTRADE CGO
Telefax (0011312) 6705147

Houston

Italian Trade Commission

1090 Natural Gas Pipeline Tower

3050, Post Oak Boutevard

Houston, Texas 77056

Telef. {001713) 6265531

Telegr. Italtrade Houston

Telex (0023) 0792021 ITALTRADE HOUSTON
Telefax (001713) 8778729

Los Angeles

Itaban Trade Commission

1801, Avenue of the Stars - Suite 700
Los angeles, California 90067

Telef. (001213} 8790950

Teleyr ftaltrade Los Angeles

Telex {0023} 673394 ITALTRADE LSA
Tele*ax (001213} 2038335

New “ork

Italien Trade Commission

499, Park Avenue

New York, N.Y. 10022

Telet. 1001212} 9801500

Telex 0023) Italcom New York

Telex 10023} 423792 - 427803 1TCO UI
Teletax {001212) 7581050

(with back-up visuals) on:

Exhibition.

If you want to know some more, don’t miss the seminar:
“Italian style in designing, equipping and running a club”.
At 3pm, June 8th, the most representative specialists will speak

—  Effects lighting - conception and manufacture
—  How to run a maxi-disco successfully
—  New trends in disco design and renewal

Organized by ICE with the collaboration of APIAD and the SIB

DANGE TRAX

(Continued from preceding page)

Around”’ (Mango, 212-995-7800), a
pop/reggae interpretation of the
classic . .. Also of interest for the
dance floor are album cuts from
Narada’s latest project, “‘Divine
Emotion” (Reprise)—try “Jam The
Night,” “Explosion,” and ‘I Be-
long” on for size.

I.ET’S DO THIS: Just out is “The
World’s Greatest Entertainer”
(Reality, 415-947-1622), the new al-
bum by Doug E. Fresh & the Get
Fresh Crew. The project shows the
act’s growth since its debut and
should spark much interest. Cuts
of particular interest include
“D.E.F.,” “On The Strength,” and
‘“Everybody Loves A Star” ...
West Coast female duo DLR,
which raps over a catchy, infec-
tious track, deserves your atten-
tion with “Down To The Fullest”
(Toe Ragg, 818-362-5813) ... ‘I
Like It Loud” (B-Boy, 215-843-
9660) by Jewel T borrows a bit of
Grandmaster Flash’s classic
“Scorpio” in a soul-shuffle setting
... "“Long Live Hip-Hop!"” (Bad
Boy, 212-873-1248) is the latest
from Taking Your Business, using
the drum track from the classic
groove number “Jungle Fever”
... Asher D & Daddy Freddy con-
tinue to successfully unite the ele-
ments of rap and reggae with
“Brutality’’ (Profile, 212-529-2600)
... The best thing about Mitch-
ski’s new EP (Ski, 718-965-6628) is
the humorous reggae-inspired
track “Use A Condom” ... Also
out are Wrecks-N-Effect’s “Go For
What U Know” (Atlantic); “Satis-
faction” (House Jam, 215-985-0900)
by May May Ali; and new ‘‘base”
tracks “Rippin’ ” (Nastymix, 206-
441-8802) by Sir Mix-A-Lot and
“Boot The Booty”’ by M.C. Cool
Rock & M.C. Chaszy Chess and
“Rock The House” by Beat Master
Clay D. & D.J. Magic Mike on Vi-
sion Records (305-893-9191).

NEW: Killer B's—The flip to Deb-
bie Gibson’s ‘‘Foolish Beat’’ (At-
lantie) 12-inch includes a fine 10-
minute Euro-houseish mix of
“Only In My Dreams” as well as a
useful medley of ‘““Dreams,”’
“Shake Your Love,” and “Out Of
The Blue.”” All were handled by
Scott Blackwell . . . The flip to
Taylor Dayne’s “I'll Always Love
You” (Arista) contains Euro-house
mixes of her hits “Tell It To My
Heart” and “Prove Your Love.”

“Hardline’’ (On The Spot, 213-
868-9306) from Glenn Street is a
gritty technopop number in the
Noel mold, produced by Jon St.
James (Stacey Q, Bardeux) and
Anthony Sanfillippo . .. Paradise
offers a thumping Latin hip-hop
tune called “Who’s Crying Now”
(Megaton, 201-585-9003) . . . Quirky
but catchy is “King Of The Jungle
(Cum A Laude Veste)” (Sutra, 212-
779-1844) by Nancy Kay ... Also
out is the new album by Eria
Fachin (“Savin’ Myself”’) on Cri-
tique/Atco; Yvonne’s ‘“What
About Me” (Cutting, 212-569-4589);
“In-Ten-Si-T"”’ (MM Records, 219-
838-5942), the new album and sin-
gle by Mickey Oliver; Knight &
Day’s “I’ve Been Watching You”
(Rhino, 213-450-6323); “Games”’ by
Starlet (Def Beat, 213-656-0970);
and Concett Bradley with ‘“House
Full Of Men” (Grey Morning, 212-
752-3260).
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" BY STEVE GETT

NEW YORK Some three years in
the making, Julio Iglesias’ second En-
glish-language album, “Non Stop,”
has finally hit the stores.

Coinciding with its release is Igle-
sias’ return to the U.S. for an exten-
sive tour that kicks off with nine sell-
out dates (May 19-29) at New York’s
Radio City Music Hall.

Iglesias’ first English-language al-
bum, “1100 Bel Air Place,” was re-
leased in 1984 and went triple plati-
num. “Non Stop” marks the latest
step in the Latin superstar’s quest to
crack what he refers to as the Anglo-
Saxon market.

Realizing this goal has been ex-
hausting and labor intensive for Igle-
sias, who had sold more than 100 mil-
lion albums around the world before
recording in English. However, he is

determined to garner complete inter-
national acceptance.

“When [ started selling albums for
CBS 10 or 12 years ago, they asked
me why I didn’t sing in English,”
says Iglesias. “My answer then was
that 1 didn’t understand the music
and the language—I didn’t even
speak the language. So there was no
way I could do it.

“When 1 finally decided to sing in
English, it took me two or three
years to record an album. The new
one took another three years. That
requires a lot of energy. When you
release an album, it looks like a sim-
ple thing. The fact is that I've devot-
ed a significant part of my life to
making just two albums.”

Iglesias started work on “Non
Stop” in 1985 at London’s Air Stu-
dios. During sessions in Miami, Los
Angeles, New York, and Vancouver,

British Columbia, he recorded no less
than 75 songs, from which he select-
ed the nine cuts on the album.

“The difference in recording this
album was I believed in what I was
singing,” says Iglesias. “With ‘1100’ 1
didn't really believe in the way I was
singing. I was singing phonetically.
Now I'm more comfortable in the
phrasing. Listening to ‘Non Stop,’
there are four or five songs that I
really adore.”

In addition to tracks like “Every
Time I Fall In Love,” “I Know It's
Over,” and “Never Never,” Iglesias
is especially proud of the album’s
leadoff single, “My Love,” a duet
with Stevie Wonder.

“Stevie wrote the song for me, and
the more he listened to it the more he
wanted to get involved,” says Igle-
sias. “So I suggested he sing on it.
It's a beautiful song, and lyrically it’s

HOT NEWS: Tom Petty has completed his debut solo
album, “Songs From The Garage,” due from MCA in
July. Co-produced by Petty, Jeff Lynne, and Heart-
breakers’ guitarist Mike Campbell, the nine-song al-
bum was recorded at Campbell’s home studio in Los An-
geles. During the sessions, George Harrison and Roy
Orbison stopped by to guest on a couple of songs.
Petty’s manager, Tony Dimitriades, provided The
Beat with a sneak preview of the album, which boasts
some impressive material. The moody “A Face In The
Crowd” is an ace cut and while it’s difficult to pass final
judgment after one quick spin,

Tom Petty Solos With Help From Friends;
Kenny G Blows On 3 Stevie Nicks Tracks

17 to shoot a Ken Walz-produced video for their upcom-
ing single, a remake of “The Twist” ... Hot in the
U.K.—for this week, at least—are the Sugarcubes, a
group from Iceland led by female singer Bjork. Elektra
is releasing the band’s debut album, “Life’s Too Good,”
in the U.S. Incidentally, word has it that Bjork is set to
cut a duet with Sinead O’Connor ... Kim Wilde will
be opening some of Michael Jackson’s European sum-
mer dates at the personal request of the buckled one,
who loved her No. 1 smash remake of “You Keep Me
Hangin’ On.” In the U K., Wilde has just released a new
single, “Hey Mr. Heartache,”

songs like ““I Won’t Back
Down,” “Free Fallin’,” and
“Zombie Zoo” suggest that Pet-
ty could well have a winner on
his hands.

THE BEAT

from her upcoming album,
“Close” . .. Industry veteran Pe-
ter Golden has joined forces
with artist managers Stan Mor-
ess and Herb Nanas to form

As for why Petty decided to
cut an album without the Heart-

BY*'STEVE'GETT

Moress-Nanas-Golden Entertain-
ment.

breakers, Dimitriades says,

“When you've worked with people for 11 years, there
are always certain things that don’t quite fit into the for-
mula that the band has established for itself. I think it
was healthy for [Petty] to do at least one album that got
something out of his system.”

Petty first connected with co-producer Lynne when
the former ELO leader accompanied Harrison to sever-
al Petty-Bob Dylan shows in London. Following a sub-
sequent chance encounter in Los Angeles, Petty and
Lynne decided to cut a few tracks at Campbell’s studio.
“All they intended to do was make some demos,” says
Dimitriades. “But they ended up carrying on and finish-
ing a whole album.”

It's unlikely that Petty will tour behind the new al-
bum. “He’s got some other writing and production proj-
ects he’s working on now, which I can’t reveal,” says Di-
mitriades. “Come September or October, I think he'll
start an album with the Heartbreakers.”

In addition to the Petty preview, Dimitriades also pro-
vided some interesting news on one of his other clients,
Stevie Nicks, currently on tour in the U.K. with Fleet-
wood Mac. The manager reports that Nicks has already
started working on a new solo album and recently col-
laborated on three new songs with Arista’s Kenny G.
She also recorded a track in London with Trevor Horn.
Plans call for Nicks to work with several other produc-
ers in Los Angeles, and Dimitriades hopes the album
will be finished by the end of the year.

SHORT TAKES: Foreigner’s Lou Gramm is record-
ing a second solo album, the follow-up to last year’s
“Ready Or Not,” in Suffern, N.Y. ... Chubby Checker,
who has been hospitalized in Philadelphia with spinal
meningitis, was set to connect with the Fat Boys May

TOP JOB: Hats off to Jason Bonham for his his top-
notch performance at the May 14 Atlantic 40th Anniver-
sary bash at New York’s Madison Square Garden. The
son of the late great John Bonham provided a rock-sol-
id beat for the reunited Led Zeppelin team of Robert
Plant, Jimmy Page, and John Paul Jones. The youn-
ger Bonham’s father would have been proud.

SHORT TAKES II: Rumors abound that Mick Jagger
will be embarking on a solo tour of Australia shortly and
that the Rolling Stones will definitely be hitting the
road next year ... The Church will perform a free con-
cert on Tuesday (24) at Ohio Univ. in Athens, Ohio. The
show was booked after students there submitted more
than 75,000 signatures in a contest sponsored by Arista
and CMJ magazine ... Following their appearance at
the Atlantic 40th concert, the Rascals are gearing up
for an extensive reunion tour, starting June 21 in Colum-
bus, Ohio. Dates are booked through Aug. 23 ... Rank-
ing Roger, former co-front man of General Public and
the English Beat, has completed his I.R.S. debut solo
album, “Radical Departure.” Co-produced by Roger and
Colin Fairley, the album is due June 20, to be preceded
by a single, “So Excited.” Look for Roger and his new
band to hit the road in late June ... Word has it Paul
McCartney has been working on his next aloum with
producers Mutt Lange and Trevor Horn . . . The Pogues
will kick off a U.S. tour to promote their debut album for
Island Records, the Steve Lillywhite-produced “If I
Should Fall From Grace With God,” June 6 in San Fran-
cisco . .. The Smiths’ last album for U.K. indie Rough
Trade, “Live At The National,” will be released in Brit-
ain July 11. The album was recorded in October at the
Kilburn National in London.

very deep in its message.”

Iglesias says he has benefited both
commercially and creatively from re-
cording with U.S. singers—*“1100 Bel
Air Place” featured duets with Diana
Ross (“All Of Me”) and Willie Nelson
(“To All The Girls I've Loved Be-
fore”).

“Obviously duets have helped me
because these people have been su-
perstars,” says Iglesias. ‘‘People
know their names, so instantly they
play the record. I understand and
confess that without their help it
would be very difficult for me.

“But I think duets have helped me
more as a stnger than in commercial
ways. Doing duets with these people,
I've learned to phrase because I've
had to follow them through the mu-
sic. I'm a typical Mediterranean sing-
er, but working with different vocal-
ists I've started to get more rhythm
in my voice.”

Still, Iglesias is not simply a duet
artist. “It looks like I've been doing
duets all my life, but before I ever did
one [ sold 300 million singles and 100
million albums,” he says. “In Ameri-
ca, ['ve been released very much as a
duet artist. Naturally, it’s one of my
goals to be accepted as a solo artist.”

Iglesias has a formidable following
in the U.S. Still, he wants to attracta
younger audience.

“l want to reach that without los-
ing the one I've already got,” he says.
“In places like Brazil, [ can fill stadi-
ums with all generations. In America,
[ still need the younger crowd. If you

lglesias On ‘Non Stop’ Quest For Success In U.S. |

want to continue selling records, you
have to get a younger audience.”

Iglesias has no plans to radically
change his music, though. “I don’t
want to confuse myself,” he says.
“Basically, I want to establish myself
in what I’'m already doing. Maybe I
can get into the black music world a
little more—the rhythm of black mu-
sic. I love working with black people
very much. I can never sing like a
black guy, but I can go a little deeper
into that area.”

Iglesias has been forced to cut
back on the number of albums he re-
leases. “I used to record five albums
a year—Italian, German, French,
Spanish, and Portuguese,” he says.
“Now I'm down to just one or two al-
bums a year.”

In 1987, Iglesias released the Span-
ish-language album “Un Hombre
Solo,” which won him his first Gram-
my Award. “It sold about 5 million by
the end of last year,” he says. “And
it’s still one of the best-selling Span-
ish albums around the world.”

Iglesias’ future recording plans
call for a collaboration with Roberto
Carlos (Billboard, May 21).

Following a recent tour of the Far
East, Iglesias is spending the next
two months touring the U.S. The rest
of the year will take him to Europe,
Scandanavia, and South America.

“I have to do it,” Iglesias says of
his hectic touring and promotional
schedule. “I've spent three years
working on this album. I have to de-
fend it.”

Dolhy Shifts Greative Gears

New Album, Video Provide Fuel

BY STEVEN DUPLER

NEW YORK Thomas Dolby consid-
ers himself a fortunate man, and why
not? From the day he was signed to
Capitol Records through his recent
switch to the EMI-Manhattan label,
the versatile composer/producer/
singer/keyboardist has been in the
rare position of having complete cre-
ative control over his product, both
aural and visual.

That is a nice place to be, especially
for an artist who—while acclaimed
by the media and blessed with a cult
following—hasn’t exactly blown the
cash registers out of record stores.

It has been four years since
Dolby’s last album. His newest,
“Aliens Ate My Buick,” features
Dolby’s droll, slightly bizarre sense
of humor, now backed up by a tight,
stripped-down new band called the
Lost Toy People. Dolby assembled
the LTP after moving to Los Angeles
(his current home) and putting an ad
in a local weekly newspaper. Decided-
ly unlike a rock-star vehicle, the en-
semble made a number of small club
appearances last year in L.A.

A video co-directed by Dolby with
Colossal Pictures’ Drew Takahashi
for the album’s first single, “Air-
head,” has hit MTV, where program-
mers were sufficiently impressed to
name it a “breakthrough video” (the
channel’s designation for most inno-
vative clip) for two weeks running.
Dolby is also about to embark on a
monthlong tour in support of the al-
bum. The tour, he says, is one that

will be “considerably less elaborate
and constrained” than his last outing.

So, how did an untried new artist
convince labels that they should part
with their money yet not have control
over the final product?

“When [ first began approaching
record companies in the early '80s, it
was at a time when they were all ac-
cusing each other of being too formu-
laic in their approach,” he says. “But
right from the beginning, they saw [
was bringing them a complete pack-
age and had very strong ideas about
how it should all be carried out.”

Whether by fortune, fate, or label
prescience, Dolby’s musical vision
was left untouched, and the result
was a string of fresh, quirky hits like

(Continued on page 43)
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Dan Reed Network Looking To ‘Get To You’

Bill Graham: PolyGram Band Is Here To Stay

BY STEVE GETT

NEW YORK Bill Graham has seen
a lot of bands come and go during his
long and illustrious career in the mu-
sic business. However, one act that
the music industry veteran is con-
vinced is here to stay is the Dan Reed
Network, whose self-titled PolyGram
album recently hit the streets.

“There are very few bands you can
say this about, but I think Dan Reed
Network will be a major force in the
industry for a long, long time to
come,” says Graham, who initially
connected with the group last year
when he received a demo tape.

Impressed by what they heard on
that demo cassette and having re-
ceived positive reports of the group’s
activities on the Northwest club
scene, Graham and his associates
pursued managing the act.

Says Graham, “It was down to the
old question of whether the group
could stand up to its songs live—was
there a band there? We went up to
see a show, and the group was excel-
lent. It really delivered. Dan is an ex-
traordinary front man: The stage
loves him, and he loves the stage.”

By the time the Dan Reed Network
signed on with Graham, it had al-
ready inked a deal with PolyGram
and was gearing up to record its al-
bum with producer Bruce Fairbairn.

The finished product offers an in-
teresting blend of rock and funk
sounds. The album’s leadoff single,
“Ritual,” cracked the top 40, and just
out is the follow-up, “Get To You.”
The band is on a national club tour.

“I think the bottom line for us to
get our message across is going out

and playing in people’s faces and
then letting word of mouth spread
it,” says vocalist/principal songwrit-
er Reed. “Radio, video, and all that
stuff is going to help a lot, but we're
such a live-oriented act that we just
need to go out and sweat in every-
body’s town and give them a dose of
what we're trying to dish out.”

The Dan Reed Network’s history
dates back to 1984, when Reed and
drummer Daniel Pred, who had been
playing together in bands for several
years, joined forces with guitarist
Brion James and bassist Melvin
Brannon II; keyboardist Blake Saka-
moto joined at a later date.

The Dan Reed Network estab-
lished a strong following on the
Northwest club circuit. However, ini-
tial attempts to land a record deal
were in vain.

“We had gotten turned down by
everybody,” says Reed. “So we put
out an EP on our own. We continued
to send out demos, and even though
it got to the stage that we were con-
stantly packing out clubs, labels still
didn’t go for it. It took a cat like [Po-
lyGram VP of A&R] Derek Shulman
to see the same picture we did.”

Shulman, whose other signings in-
clude Bon Jovi, Cinderella, and King-
dom Come, teamed Dan Reed Net-
work with Fairbairn. The group
spent last winter cutting its debut al-
bum in Vancouver, British Columbia.

“We had the choice of going with a
rock or an R&B producer,” says
Reed. “We went with a rock’n’roll
guy in Bruce, but he let us do our
thing when it came down to program-
ming, keyboard parts, and getting
the funk in the songs.”

THOMAS DOLBY HAS NEW ALBUM, VIDEO

(Continued from page 41)

“She Blinded Me With Science”—
which spent five weeks at No. 5 on
the Billboard Hot 100—and “One Of
Our Submarines Is Missing,” from
Dolby’s 1982 debut U.S. release, “The
Golden Age Of Wireless.”

These songs—and the accompany-
ing videos Dolby helped create—defi-
nitely could not be accused of being
formulaic in approach. The humorous
video for “Science”’ was a ground-
breaker for the genre, and set the
tone for a number of imitative videos.

The follow-up album, “The Flat
Earth,” saw the U.K. artist exploring
new sonic areas, including perceptive
covers of Joni Mitchell's “Jungle
Line” and Dan Hicks' “I Scare My-
self.” By no means a commercial suc-
cess, the album continued Dolby’s
mystique as an innovator, demon-
strating that up his sleeve, he has, as
he says, “quite a wide spectrum of
musical idioms.”

But Dolby’s next move was to opt
for a hiatus from album work, mov-
ing instead to producing other artists
(Prefab Sprout’s memorable “Two
Wheels Good” in 1985 and co-produc-
ing Joni Mitchell’s “Dog Eat Dog” al-
bum in 1986) and scoring a number of
films.

“I enjoy producing, but I really
don'’t get approached too much these
days to do it,” says Dolby. “With Pre-
fab Sprout, for instance, they’ve got-
ten a lot more sophisticated in terms

of their studio knowledge from the
time we last worked together, so I
only ended up producing four tracks
on their new album, while [Prefab’s]
Paddy McAloon took care of the
rest.”

Dolby says he likes working with
artists who have ‘““an enormous
amount of raw talent” but also dis-
play a certain lack of direction. “I'd
love to produce Terence Trent D’Ar-
by,” he says.

Still, it is film that seems to attract
Dolby more than any other area, and
not just the musical side of the movie
business. He says he’d like to direct
films, and notes he has had sufficient
opportunity to see what not to do and
how to avoid throwing money away,
having worked on such megabombs
as “Howard The Duck” and Ken Rus-
sell's “Gothic.”

“If I were to direct a film, it would
have to be on my own terms,” says
Dolby. That is obviously a scenario he
is used to: For example, when he con-
ceived the “Airhead” video, he says,
“All I had to do was explain the con-
cept to one guy at the label, and he
wrote me a check for $110,000.”

In the meantime, Dolby’s primary
concern is his upcoming July mar-
riage to actress Kathleen Beller (Kir-
by on “Dynasty”). “She knows very
little about music and [ know nothing
about television, so it should work
out really well,” says Dolby.

Categorizing the Dan Reed Net-
work’s music is not a simple task.
“People feel they have to draw com-
parisons to something so they can de-
scribe it to their friends, business col-
leagues, or whoever,” says Reed. “As
we play live, people will make up
their own label—‘rock’n’soul,’ ‘funk-
‘n’roll,; or whatever.”

The Dan Reed Network will contin-
ue touring through the rest of the
year. “I'm told we'll be out for nine
months, and that’s just fine with us,”
says Reed, who adds that the band is
eager to gain exposure by going out
as the opening act on a major tour.

“Until we get them out with the
right act, we’ve decided to put them
out and do their own thing,” says
Graham. “All [ can say is [ hope I'm
going to be around as long as Dan
Reed is.”

Beantown Music Scene
Slows At Club Level

This is another in an occasional
series on local club scenes.

BY DAVID WYKOFF

BOSTON Though long recog-
nized as one of America’s most
fertile centers for developing tal-
ent, Boston’s music scene has
been uncharacteristically quiet
for the past few years. Excite-
ment about local talent is down,
as are the number of clubs expos-
ing developing bands.

Most observers—and partici-
pants—consider this a temporary
lull before another stretch of
sustained club growth and bur-
geoning new talent. And, if a re-

cent spate of major label sign-
ings is any indication, Boston-
based music may well be ready to
stir up more attention in the near
future.

Boston radio remains fiercely
loyal to local music. Album rock
leaders WBCN and WFNX regu-
larly program local musie, and
WBCN’s annual “Rock’N’Roll
Rumble” has earned several lo-
cal performers major label deals.
Urban/top 40 leader WXKS re-
cently added a weekly local seg-
ment on Friday evenings. Addi-
tionally, local music is a pro-
gramming staple at the city’s
numerous college stations.

(Continued on page 45)

SOAHE

ORIGINAL TEENAGE TOP 40 ACT
IS AVAILABLE

FOR INQUIRY CONTACT

Stackpole Designs Agency

(201)967-8920
FACSIMILE: (201)967-7688

RIITROARD  MAY 28 1988

www americanradiohistorv com



www.americanradiohistory.com

A Billboard Spotlight

QUNDTR

GUNBTRABKS

N

THE CURRENT CONNECTION
BETWEEN THE WORLDS
OF MUSIC AND HOLLYWOOD!

Scundtracks enjoy a unique status...a mult

iple role in the hit-

making process: exposing new talent, reviving careers of
established talent, producing hit singles, hit albums, hit videos.

Saundtracks—they can propel a film into

a blockbuster...make

a 2lay a superhit...or become the signature of a TV show. And
thay're chart-breaking hits that stand alone.

Billboard's Spotlight tells what's behind current successes and

outlines future contenders. Your ad in this
Billboard's worldwide readership and show
th s great marketing vehicle.

IN THIS ISSUE:

@ Record Companies: status of soundtrack
company product mix

issue will reach
that you're part of

s in the record

o Hot summer Films: A month-by-month release breakdown
o The Specialist: The connections between the music and film

worlds
® Broadway: St

ISSUE DATE: JULY
AD CLOSING: JUNE

FOR AD DETAILS CONTACT

NE YORK

Kea Kam 1212) 536-5017

Nomn Berkowitz (212) 536-5016
L0S ANGE_ES

Chuistine Matuchek (213) 273-7040

LONDON

of original cast recordings at key majors

16
21

NASHVILLE
Lynda Emon
Carole Edwards (615) 321-4294

Tony Evans (44) 1-439-9411

AMUSEMENT BUSINESS

BOXSCOR

TOP CONCERT
GROSSES

at 615-321-4250

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
— -
MICHAEL JACKSON Met Center May 4-6 $1,138,895 50,662 T.T.C. Touring
Bloomington, Minn $22.50 seflout
PINK FLOYD Texas Stadium April 28 $924,080 47,137 PACE Concerts
Irving, Texas $20 setiout
BRUCE SPRINGSTEEN & THE E Met Center May 9-10 $782,888 34,795 Jam Productions
STREET BAND B_Ioommgton, Minn. $22.50 seflout Company F
ROBERT PLANT Maple Leaf Gardens May 10 $329,790 16,897 Concert Productions Internationat
STEVIE RAY VAUGHN & DOUBLE Toronto, Ontario $24.50/$21.50 seltout
TROUBLE
BILL COsSBY Met Center May 14 $269,564 15, 082 Frank Productions
Bloomington, Minn. $18.50 17500
AC/DC Civic Arena May 15 $217,018 12,950 Dicesare-Engler Prods
L.A. GUNS Pittsburgh, Pa. | 91675 13,500 I
POINTER SISTERS Westbury Music Fair May 14-16 $203,610 7,760 Music Fair Productions
BYRON ALLEN Westbury, N.Y $27.50 8,586 1 |
setout |
AEROSMITH Winnepeg Arena May 8 $161,980 9,612 : Concert Productions International
WHITE LION Winnepeg, Manitoba $21.70 12,443 {
WHOOP! GOLDBERG Palace Theatre May 5-7 $159,000 7,950 | Belkin Productions
Cleveland, Ohio $20 sellout
DEPECHE MODE Coliseum, Seattle Center May 2 $157,885 9,127 Media One
OMD Seattle, Wash. $17.50 10,000
DAVID LEE ROTH The Summit May 9 $156,835 979 PACE Concerts
POISON Houston, Texas $17.50 12,618
i W
AC/DC Allen County War Memorial May 13 $154,847 9,794 Sunshine Promotions
L.A. GUNS Coliseum $16.50/$15.50
Fort V_Vzﬂa, I@.
RANDY TRAVIS/THE JUDDS Peoria Civic Center May 13 $147,939 8,966 Special Moments Promotions
Peoria, Il $16.50 sellout
AEROSMITH Peoria Civic Center May § $127,562 8,069 Jam Productions
WHITE LION Pearia, ll $16.50 9,667 R
JOHNNY & THE LEISURE SUITS. Chicago Theatre May 13-14 $122,500 1,000 Brandmeier Productions
JONATHAN BRANDMEIER Chicago, Ii1. $17.50 seilout
RANDY TRAVIS/THE JUDDS Five Seasons Center May 15 $122,001 139 Special Moments Promotions
Cedar Rapids, towa $16.50 sellout
DAVID LEE ROTH Municipal Auditorium May 4 $118,080 1,380 Mid-South Concerts
POISON Nashville, Tenn. $16 9,900
EARTH, WIND & FIRE Chastain Park May 13 $114,.836 5,853 Concert Promotions/Southern
Atlanta, Ga. $21/$18.50/$15.50 6,000 Promotions
sefiout _J
DAVID LEE ROTH Mid-South Coliseum May.3 $114,512 1,157 Mid-South Concerts
POISON Memphis, Tenn $16 §931
ROYAL NEW YORK DOO WOP Radio City Music Hall April 30 $112,792 5874 Radio City Music Hall Prods.
VOLUME 10 New York, N.Y $20/$18.50 sellout
RANDY TRAVIS/THE JUDDS taCrosse Center May 14 $105,138 6,375 [ Special Moments Promotions
| Lacrosse, Wis. $16.50 sellout | |
DEPECHE MODE Frank Erwin Center May 11 $101,510 6,574 PACE Concerts
OMD Univ. of Texas, Austin $16.50/315.50/$14.50 7,100 in-house
| - Austin, Texas ’ I _
SANDI PATT! The Centrum in Worcester May 10 | $100,39% 8,068 Cafferty Concerts
Worcester, Mass. $13.50/$11.50 o ‘EOO -
DEPECHE MODE Auditorium May 5-6 $99,918 5,629 Media One
OMD Portland Center for the $18 seltout
Performing Arts
Portland, Ore.
DEPECHE MODE UNO Lakefront Arena May 15 $99,155 6,167 PACE Concerts
Univ. of New Orleans $17.50 7,800 Charles Mathenia Promotions
New Orleans, La. I
e B 1
SANDI PATT! Radio City Music Hall May 14 $97,065 5874 I Radio City Music Hall Prods. |
CLYDESDALE ORCHESTRA New York, N.Y $17.50/315 5874
LARNELLE HARRIS L sellout ]
GUNS N'ROSES The Felt Forum May 9 $91,464 4,944 Monarch Entertainment Bureau
ZODIAC MIND WARP & THE LOVE New York, N.Y. $18.50 sellout John Scher Presents
REACTION
U.D.0. |
SANTANA Open Arr Theatre May 13 $76,014 4377 | Avalon Attractions
San Diego State Univ. $22.50/$18.50/§15 selfout
San Diego, Calif.
AEROSMITH Saskatchewan Place May t1 $75,875 5,185 Concert Productions International
WHITE LION Saskatoon, Saskatchewan $19.50 9914
MORRIS DAY Selland Arena May 7 $72,080 5,000 Michael Campbell Prods.
PEBBLES Fresno, Calif. $16/815 sellout Jeff Clanigan Prods.
SIR-MIX-A-LOT
REBA McENTIRE Barton Coliseum May 14 $68,426 4962 North American Tours H
STEVE WARINER Little Rock, Ark. $14.50 6,000 Stellar Entertainment
REBA McENITRE Mud Island Amphitheatre May 13 $67,956 4,854 Mid-South Concerts
STEVE WARINER is, Tenn. $14 sellout
ZIGGY MARLEY & THE MELODY Hollywood Palladium May 11 $66,375 4,400 Avalon Attractions
MAKERS Hollywood, Calif. l $17.50/$16 setiout -
AEROSMITH Regina Agridome May 9 $65,777 4,702 Concert Productions International
WHITE LION Regina, Saskatchewan $20 8770
Canada o .
SANTANA Paramount Theatre Apri 30 $53,095 2,870 Bilt Graham Presents
Seattle, Wash. $18.50 sellout Northwest Entertainment
o - - Concert Productions International
MEGADETH Beacon Theatre April 22 $50,260 2513 Monarch Entertainment Bureau
WARLOCK New York, N.Y. $20 sellout John Scher Presents
SANCTUARY Rock Hotel
SAND! PATT! Cumberland County Civic Center May 9 $48,851 3941 Catferty Concerts
Portland, Maine $13.50/$10.50 4,750 B
10,000 MANIACS Beacon Theatre April 28 $46,675 2523 Monarch Entertainment Bureau
TRACY CHAPMAN New York, N.Y. - $18.50 sellout John Scher Presents
Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4278; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in

Chicago at 312-236-2085; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Oertley in Nashville
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BOSTON'S MUSIC SCENE SLOWS AT CLUB LEVEL

(Continued from page 43)

Most important, though, is the in-
fluence of Boston’s rich musical
heritage. The city has produced
Aerosmith, Boston, the Cars, the J.
Geils Band, New Edition, Donna
Summer, and Bonnie Raitt.

Recently, however, locally popu-
lar bands such as the Del Fuegos
and ’til tuesday have not lived up to
the potential of their initial releases.
Other club stalwarts such as Face
To Face and New Man were
dropped by majors after their first
or second albums. (Former Epic act
Face To Face, it should be noted,
has landed a new deal with Poly-
Gram.)

“There’s been disillusionment
among local musicians with the
scene,” says Jodi Goodman, a book-
ing agent for Boston’s reigning pro-

moter, the Don Law Agency. “Local
musicians have seen bands get
signed and then get nowhere—or
even worse. Bands are breaking up
after less than a year together be-
cause they haven’t got a deal.”
Lack of both a central venue and
strong cooperative spirit have also
diffused the self-supporting nature
of the local club scene. “There was a
real sense of community among the
bands and their audiences, and it
was like we all gained when a local
band got signed. That made the
scene a lot more vital for developing
bands,” says Lilli Dennison, who se-
cured the Del Fuegos’ contract with
Slash and now manages Scruffy
The Cat, a band with three records
on New York-based indie Relativity
and one of the area’s largest cur-

rent draws.

Another factor hurting local
clubs has been the withering of area
labels. Once a stronghold in the in-
die record business, Boston-based
labels have dried up to a precious
few, with roots-based Rounder and
rock stalwart Ace Of Hearts lead-
ing the small pack.

Finally, substantial increases in
area property values are squeezing
out many Boston clubs. In the past
four years, five major proving
grounds for local talent have closed
because landlords and developers
were able to turn better dollars with
restaurants or condos. Only one
new club, the 350-person-capacity
T.T. The Bear’s in Cambridge,
Mass. (which has had its own run-
ins over closing times with area res-

TALENT IN ACTION

LITTLE FEAT
The Riverboat President,
New Orleans, La.

I.ITTLE FEAT performed its first
concert in nearly a decade during the
recent New Orleans Jazz and Heri-
tage festival. At its April 29 show,
the band proved that it can still stir
up an irresistable hot stew of rock’n’
roll, blues, and New Orleans-style
funk, the kind that sparks band clas-
sics such as “Dixie Chicken” and
“Oh, Atlanta.”

As a cowbell rang the opening
notes of the singing and whimsical
“Fat Man In The Bathtub,” the famil-
iar elements of Little Feat’s sound
fell comfortably into place: The syn-
copated beat of drummer Richie Hay-
ward, percussionist Sam Clayton, and
bassist Kenny Gradney; the gospel
and honky-tonk piano playing of Bill
Payne; and the sweet, fluid guitar

work of Paul Barrere. The re-formed
Feat also features Fred Tackett on
guitar and Craig Fuller, formerly of
the Pure Prairie League, admirably
filling the late Lowell George’s vocal
role.

Though Barrere dedicated a hard-
driving version of “All That You
Dream” to George, the show had
none of the packaged feeling of other
recent rock reunions. Little Feat
played with spirit and a little help
from its friends. After rolling
through “Spanish Moon,” “Skin It
Back,” and a new zydeco-flavored
tune called “Cajun Girl” from the up-
coming album, “Let It Roll,” Fuller
welcomed to the stage a kindred spir-
it, blues rocker Bonnie Raitt.

Smiling and staggering about the
stage with her slide guitar, Raitt
brought her earnest and earthy vo-
cals to songs including “Leave Home
Boy,” “Three Time Loser,” and

\ /

Conway.

Boston-based quartet Treat Her
Right is steadily climbing the Top
Pop Albums chart with its self-ti-
tled RCA debut album. The first
single, ““I Think She Likes Me.”
has cracked the top 15 on the Al-
bum Rock Tracks chart.

Prior to forming Treat Her
Right, guitarist Mark Sandman,
slide guitarist David Champagne,
harmonica player/saxophonist
Jim Fitting, and drummer Billy
Conway cut their musical teeth
playing in various local bands
such as Sex Execs, Big Sixteen,
and Pink Cadillac.

TREAT HER RIGHT: David Champagne, Mark Sandman, Jim Fitting, and Billy

NEW ON THE CHARTS

Treat Her Right’s debut album
was originally released on U.K. in-
dependent label Demon Records.
Largely on the strength of the
band’s excellent live reputation,
RCA decided to sign Treat Her
Right and unleash its debut in the
U.S.

With the exception of three
tracks, “Treat Her Right” was
self produced. Writing credits on
the album are primarily shared by
Sandman and Champagne, with
Fitting contributing one song. Vo-
cal duties are split among the
band members. STUART MEYER

“Hate to Lose Your Loving,” a tune
which she also sings on the new al-
bum.

Then, as Barrere introduced “Old
Folks Boogie,” he invited onstage
Jimmy Buffett and Ed Bradley of “60
Minutes” to sing.

The first of the night’s two perfor-
mances concluded after a beautifully
plaintive rendition of George’s classic
road song “Willin’ "’ and the wry boo-
gie of “Feats Don’t Fail Me Now”—
still a perfect anthem for this band
the second time around. THOM DUFFY

TRACY CHAPMAN
The Bitter End, New York

FOLK SINGER Tracy Chapman has
been widely compared to Joan Arma-
trading and Suzanne Vega, and both
influences are indeed in evidence on
her self-titled Elektra debut album.
At this May 4 show, however, Chap-
man demonstrated just how much
more she owes to the former than the
latter—and how much of her own she
brings to the genre.

Before an enthusiastic crowd
crammed into the venerable folk
club, Chapman played two hourlong
sets of sometimes painfully personal
music. As was true of Vega in her
early days, Chapman’s only accompa-
niment was herself on acoustic gui-
tar. But with her exquisite second-set
opener, “For My Lover,” Chapman
showed just how she differs from
Vega. The song, a gritty declaration
of fidelity, is much less obtuse—lyri-
cally and musically—than Vega's of-
ferings. Both women are pioneering
folk artists, but they are as different
as black and white.

Chapman sings of love, conflict, in-
equity, and racial tensions, themes
often found in Armatrading’s music.
And her intimate performance style
evokes Armatrading’s, too, even to
the point of laughingly stopping in
the middle of an imperfectly execut-
ed song to start it again.

It is Chapman’s voice that ulti-
mately sets her apart. Her husky, un-
wavering alto filled the small room
like a blanket of fog, enveloping the
audience with a pleasurable author-
ity. And the audience loved it. Each
song—whether from her album or
one of several unrecorded numbers—
was greeted with as much enthusi-
asm as Chapman put into delivering
it. JEAN ROSENBLUTH

idents), has emerged to fill the void.

Also, the Rathskeller, long the
major rock club in town, recently in-
stituted a no-guarantee policy for
paying bands that has crippled its
ability to bring in touring and bet-
ter-drawing local acts.

In addition to T.T.’s, larger clubs
such as the Channel, Paradise, Axis,
and Nightstage are now the pres-
tige clubs, booking a steady mix of
national and local talent. Smaller
clubs such as Narcissus, Bunrat-
ty’s, Johnny D’s, and Green Street
Station tend to cater to more spe-
cialized tastes.

Nevertheless, there are some pos-
itive signs—including three recent
major-label signings of very differ-
ent kinds of bands. Treat Her Right
has a self-produced album just out
on RCA (story, this page); Extreme,
arguably at the top of the area’s
prodigious heavy metal heap, is now
on A&M; and Capitol recently
signed A Thousand Desires (for-
merly East Of Eden), a dance-ori-
ented pop group culled from mem-
bers of a number of former strong
club acts.

“It’s just a matter of a couple of
small fires starting around town,”
says Goodman. “They run together,
and things may start happening
again. There’s certainly an audience
out there ready to jump.”

And while the pop and rock scene
fluctuates, jazz and blues clubs
have continued to flourish.

Nightstage, which intersperses
jazz with blues, R&B, folk, and rock
bookings, and the new Regattabar,
which features only jazz, mix talent-
ed local artists with larger-name
touring acts, and check in at the
pricey end, while Ryles, the 1369,
Willow Jazz, and the new Club Casi-
no offer bookings more heavily de-
pendent on local talent.

“There’s a remarkable amount of
developing talent floating around.
It keeps most all of us full,” says
Jay Hoffman, whose 1369 club of-
ten pairs younger local artists in en-
sembles with recognized national
acts in highly progressive bookings.

Many local acts have albums out
on national labels, including pianist
Dave McKenna and reeds player
Dick Johnson on Concord Jazz; pia-
nist Bert Seager on Island division
Antilles; and Mike Metheny, Pat’s
trumpeter brother, on Impulse. The
most notable emerging act, though,
is the quintet Full Circle, a multina-
tional group that plays an eclectic
amalgam of sounds. Its self-titled
debut album is out on Columbia.

Though Boston’s blues scene no
longer turns out bands with the
force that it did in the '70s, it re-
mains a supportive blues strong-
hold. A traditionally strong network
of clubs and weekly jam sessions
plays host to many talented bands,
and the area regularly develops
players that graduate to the likes of
Fabulous Thunderbirds.
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hartan Duplex Penthouse
h its own private pool.

Presenting Manhattan’s most spectacular residence for

lavish living and grand entertaining
UPPER LEVEL

@ Private Skylit Swimming Pool.
@ Solarium with Sauna, Bath and Barbeque

@ Spectacular 360 degree City and River Views

from Balcony and 900 Sq Ft Wrap Terrace
RESIDENTIAL LEVEL

# 38’ x 14’ Living Room with Wood-Burning
Fireplace, Balcony and Wet Bar

# Formal Dining Room with Designer Built-ins.

# Den or 2nd Bedroom with Full Marble Bath,

# Huge Eat-in Kitchen with Windowed Breakfast Area.
@ Master Bedroom Suite with Balcony and Oversized
Marble Bath with Double Sinks, Whirlpool Tub,

Separate Stall Shower and Bidet

Le Triomphe features both 24-hour doorman and con-
cierge, a complete health and fitness club, a/v equipped
conference room, and full maid/valet service availability.

245 East 58th St.
New York, N.Y. 10022
212-838-7887

Other penthouse units available
Exclusive Rental Agent

RASKIN
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Broker Participation Invited
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SGA First. John D. Loudermilk, right, accepts the Songwriters Guild of America
Aggie Award from SGA president George David Weiss at the organization’s
recent award ceremony and musical tribute at Nashville’s Hyatt Regency Hotel.
Loudermilk was the first Nashville songwriter to receive the award, which honors
outstanding contributors to the songwriting field. The event included
performances by Ernie Ashworth, Chet Atkins, Rich Grissom, George Hamilton

1V, and Paula Hitchcock, among others.

NASHVILLE The national finals
for this year’s True Value Country
Showdown talent contest will be
syndicated live from Nashville in
January by Mizlou Programming
Inc., New York. Associated Televi-
sion International, Los Angeles,
will produce the 90-minute show.
Formerly, the finals were aired as
a segment on The Nashville Net-
work’s “Nashville Now” program.
Site selection for the event is still
being made.

Approximately 375 radio sta-
tions have been signed to promote
the contest and to conduct local
contests from which state-level en-
trants will be chosen. Participat-
ing stations have agreed to run six
minutes of promotional spots a day
for 45 consecutive days before the
local shows and for 15 consecutive
days before the state contests.

SUMMER LIGHTS ’88 is shaping up as one of the
top music events in Nashville this year. The summer
spectacular enters its seventh year with a superstar
lineup that includes such top acts as Roger Miller
and the Nitty Gritty Dirt Band.

On tap for this year’s event, set for June 2-5, are
arts and crafts, food, and plenty of music. Major
names in classical, jazz, country, reggae, rock, and
bluegrass will perform on six stages at this outdoor
festival, which began as a blocklong event and has

Top Names In Many Genres To Perform At June Event

Nashville Fest Is Worth Its Summer Sait

The Nashville Bluegrass Band is currently tour-
ing the Middle East, including Bahrain, Oman, Qa-
tar, Bangladesh, Egypt, Iraq, and Israel. The tour,
which began May 15 and runs through June 15, was
made possible by a cultural exchange program coor-
dinated by the U.S. Information Agency’s Arts
America program.

Members of the three-year-old band include Alan
O’Bryant, Pat Enright, Mike Compton, Mark
Hembree, and Stuart Duncan.

Stella Parton has

More than a half-mil-
lion people are expected
to attend the festival,
which has quickly be-
come one of the top at-
tractions in a city that
has become one of the
nation’s top tourist
towns. Country acts set
to perform include K.T.
Oslin, Ricky Skaggs, Sweethearts Of The Rodeo,
and Don Williams. Several specially commissioned
works in theater, dance, and classical music will be
introduced. Among the more intriguing new fea-
tures will be dance parties representing a different
decade in dance music from the big-band sound of
the ’40s to the rock of the ’80s.

The cost of admission is a bargain—it’s free. Sum-
mer Lights '88 is produced by the Metro Nashville
Arts Commission in cooperation with the Summer
Lights Foundation, professionals from the perform-
ing and visual arts, the entertainment industry, and
various city, civie, and corporate leaders.

grown into a half-mile-
long mélange of music
Nashville

and meeting.

NEWSNOTES: This year’s Happy Birthday U.S.A.
Celebration, hosted by the Statler Brothers in
Staunton, Va., every Fourth of July since 1970, will
have special guest Reba McEntire sharing the
stage with the Statlers. Some 80,000 fans from
across the nation are expected to attend this free
concert.

She was only 16: Nicolette Larson finished in the
No. 16 position in the recent Toyota Grand Prix
Pro/Am of Long Beach, Calif.—not bad until you re-
alize there were only 17 racers, and the guy who fin-
ished last suffered complete auto failure. ““I just sat
back in the pack and had a nice Sunday drive,” says
Larson, “while all the other celebs played bumper
cars in front of me. At least I didn’t finish dead or
dead last.”

by Gerry Wood

been selected to appear
in a health-and-fitness
video series produced by
Prevention magazine.
Prevention is offering
the series of 20 videos,
titled Prevention Maga-
zine's Health Series, to
the consumer video mar-
ket. Polaris Production
Group of New York and
Opryland U.S.A. Home
Video are producing the tapes, which will be avail-
able in retail outlets in the fall.

Warner group Southern Pacific recently set out
on a nationwide tour in support of its third album,
“Zuma.” The album is slated for release in June; the
first single, “Midnight Highway,” is No. 28 after
eight weeks on Billboard’s Hot Country Singles
chart. The group includes Keith Knudsen and John
McFee (formerly of the Doobie Brothers), Stu
Cook (Creedence Clearwater), David Jenkins
(Pablo Cruise), and Kurt Howell (the Crystal Gayle
band).

Entertainer Jerry Clower has been appointed to
the advisory board of Deposit National Bank of
MecComb, Miss. The appointment was announced by
Gerald M. McMillan, chairman of the advisory
board, and Ray R. Price Jr., vice chairman of the ad-
visory board.

Bobby Roberts Entertainment recently an-
nounced the signing of David Allen Coe for exclu-
sive representation for bookings.

Airborne Records has signed Rosey Carter to a
rock agreement, according to Frank Jones, board
chairman at the label. Mike Daniel will produce
Carter at Air Studios in Hendersonville, Tenn. Car-
ter’s signing brings the number of artists on the Air-
borne roster to six; the others are country’s Mickey
Gilley, R&B/black artist Bob Bailey, folk/country
duo the Sanders, songwriting legend Mickey New-
bury, and the rock quartet the Headlights.

The event continues to be con-
ducted by Nashville’s Special Pro-
motions Inc., headed by Dean Un-
kefer. He estimates that the sta-
tions will collectively sponsor
nearly 2,000 local contests this
year. Additionally, 42 state con-
tests and six regional ones are
scheduled. Regional winners then
compete in the final, televised
showdown.

For its 1988 edition, SPI has
signed eight major country acts to
work as representatives of the
contest and to perform at the state
shows. The acts are Vern Gosdin,
Rex Allen Jr., Ronnie McDowell,
Helen Cornelius, Ed Bruce, Jim
Stafford, Mel McDaniel, and John

Radlio Backs

NASHVILLE Country Star Cruise
here will conduct its first fan cruise
Sept. 7-24, with Charley Pride, Eddy
Raven, and Pinkard & Bowden as its
featured artists. The new travel com-
pany, which works with the Costa
Cruise line in Miami, ties in selected
country radio stations to promote the
cruises.

The company aims to have one
cruise a month in its first phase of op-
eration and gradually build to two
monthly cruises, according to VP Col-
leen O’Connell.

Participating stations for the first
venture are WNDR, Syracuse, N.Y,;
WIRE, Indianapolis; KBUL, Reno,
Nev.; and CHAM, Toronto.

O’Connell says Country Star
Cruise’s goal is to use different coun-
try stations to promote each trip, re-
turning to original participants an av-
erage of once a year. “We start by
giving the station a free cabin for the
on-air personality,” O'Connell ex-

FOR WEEK ENDING MAY 28, 1988

True Value Showdown To Air Live
Contest Ties With 375 Radio Outlets

Conlee.

Unkefer says the key to the suc-
cess of the showdown—whose ear-
lier winners include the Debon-
aires, Denise Price, and Sweet-
hearts Of The Rodeo—is the
thoroughness and precision with
which radio stations do their initial
talent roundup job. He estimates
that at least 50% of this year’s sta-
tions have been with the contest
for the past five years but adds,
‘“We average losing 20%-25% of
our stations to format changes.”
Only country music stations can
work the promotion.

Each station is given a detailed
plan as well as supporting material

(Continued on page 50)

Star Cruise

plains. Another cabin is provided for
the station’s giveaway promotions,
and additional cabins are awarded for
the station’s use according to the
number of tour buyers it solicits. For
its part, each station provides free ad
spots for the cruise.

Most stations produce their own
spots, 0’Connell says, but her firm
also provides ready-made ones.
O’Connell estimates that all the mar-
kets involved must sign a total of
about 500 passengers to make the
promotion successful.

Although radio advertising for the
first tour is being aired over a longer
period, O’Connell says subsequent
cruises will be promoted for periods
of four to six weeks in each market.

Country Star Cruise will also vary
its talent lineup with each cruise and
is open to working with all booking
agents, 0’Connell reports.

EDWARD MORRIS
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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25 4 2 15 B.BECKETT,HWILLIAMS,JR.,).E.NORMAN (H.WILLIAMS,JR) WARNER BROS. 7-28120 @ NEW)D 1 WITHOUT A TRACE MARIE OSMOND
TEXAS IN 1880 o FOSTER AND LLOYD P.WORLEY.E SEAY (S.THROCKMORTON, K KITRIDGE) CAPITOL 44176
@] 0 | % | 8 BLLOYD,RFOSTER (RFOSTER) RCA 69007 I IT'S TOO LATE TO LOVE YOU NOW
—_— 86 | — 2 COCHISE PROD. (B.WHITE) B'%'ﬁ«"ﬁ&'!!ﬂﬂs%
UST ONE KI EXILE -
@ 2| »| s é' S S JPPENNINGTON) EPIC 34-07775/CBS RECORDS (77| NEWp | 1| | PLEASE DONTLEAVE ME NOW SOUTHERN REIGN
RPENNINGTON,J.SHOFNER (D.SAMPSON, S.EWING) STEP ONE 385
MIDNIGHT HIGHWAY SOUTHERN PACIFIC —
31 37 8 SOUTHERN PAClFIC,J.’g.NORMAN (KHOWELL, J.MCFEE) WARNER BROS. 7-27952 8| 68 I 69 4 gm& Jq';'wlstGssL lEgSlREN'T SAY TMENr\gﬁE%gsy B§035
i (S.SILVI IN) 7-279 8
@ 13 41 5 ([;)E)N'T CLOELEEVY(BMJ(I}DELYES & KEITH WHIG'I;LEY
S BT AN — ras NEWD | 1 | DAYARTER TOMORROW coc ST OARDEN SMITH
BEN SMI A RECORDS
35 45 4 DON'T WE ALL HAVE THE RIGHT RICK_Y VAN SHELTON -
S.BUCKINGHAM (RMILLER) COLUMBIA 38-07 798/CBS RECORDS 80 | 66 l 29 13 YOU'LL COME BACK (YOU ALWAYS DO MEL TILLIS
- H.SHEDD.A.BADALAMENTI (M MAILER. A BADALAMENT!) MERCURY 870 192.7
3 U ! 16 Lm&?#mﬁ”%%; You EDDYR@QXBE;" NEW’ 1 IN THE MIDDLE OF THE NIGHT CANYON
T.BRASFIELD (WMULLIS. M.GEIGER, R.R.RECTOR) 16TH AVENUE 70415
k7] Y 18 13 JYgOlVJVEN“SiEEMI‘g?SYEmLESM%géngWMULLIS) * SKII';CEVEQZ’NFI NEW’ 1 SONG IN MY HEART MARK GRAY & BOBBI LACE
M.GRAY,R.BRADFORD (B.BERRY) 6151014
@ 4l 2 3 Jsé{)'\’/gwA r!m'é'sn’j‘ﬁn?('; ‘s'g.‘LIEEL PRIMA. A LEONARD, S.RHODES) REBA MCENTIang ) !
- — - NEWD | 1 | CRTAN.2R MINES TALE e o oo
* % ¥ POWER PICK/AIRPLAY * % %
LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE
_@ Si= 2 EBAOBWEN,BGI.-SUTEAIT (ABARKER) GEORGEACSAT 5‘3\% 34 | 78 [ 3 19 JBOWEN.R MCENTIRE (D.LOGGINS. J.D.MARTIN) - A SCA 53244
G ROCK-A-BYE HEART DANA MCVICKER
@ 37| 4 6 2&3&?8;3L‘ ﬁé\gtﬁmu BROOKS) SAWYCEE,T%EQ\«Q @ NEW)D 1 B.LOGAN (S.EWING, M.WHITE) CAPITOL 44155
39 | 43 | § | GIVERSAND TAKERS @ SCHUYLER, KNOBLOCH AND BICKHARDT 8 | 65 | 53 | 17 | FAMOUSLAST WORDS OF A FOOL GEORGE STRAIT
JSTROUD (C BICKHARDT) MTM 72099 JBOWEN.G.STRAIT (D.DILLON, R.HUSTON) MCA 53248
@ 18 m 3 SHE DOESN'T CRY ANYMORE SHENANDOAH 87 71 63 7 WHO WAS THAT STRANGER LORETTA LYNN
RHALLR.BYRNE (R.BYRNE, W.ROBINSON) COLUMBIA 38-07779/CBS RECORDS JBOWEN.C.HARDY.LLYNN (C.PUTNAM, M.D.BARNES, D.COOK) MCA 53320
STRANGERS AGAIN L LY DUNN
3 19 6 13 IQJE’LEQFBL%QUYIRE) KENNY;&?&%‘% 8 |17 10 20 TWEST (H.DUNN, C WATERS) HOLMTM 72093
9 | » 9 13 ALWAYS LATE WITH YOUR KISSES ¢ DWIGHT YOAKAM 89 | 81 75 7 WHERE DOES LOVE GO (WHEN IT'S GONE) JANIE FRICKIE
P.ANDERSON (L.FRIZZELL, B.CRAWFORD) REPRISE 7-27994/WARNER BROS. S.BUCKINGHAM (P.ROWAN) COLUMBIA 38-07770/CBS RECORDS
42 6 8 | KNEW LOVE & NANCI GRIFFITH %0 75 68 20 | WANNA DANCE WITH YOU EDDIE RABBITT
T.BROWN.N.GRIFFITH (R.BROWN) R.LANDIS (E.RABBITT. B.LWALKER.JR) 5238-7
13 50 5 | STILL BELIEVE LEE GREENWOOD 91 80 59 6 DON'T TALK TO ME LIBBY HURLEY
JBOWEN.L.GREENWOOD (D.JOHNSON) 53312 H.SHEDO (B.RICE, S.RICE) EPIC 34-07771/CBS RECORDS
48 55 4 I'LL GIVE YOU ALL MY LOVE TONIGHT THE BELLAMY BROTHERS @ | 9| - 2 LET'S START A RUMOR TODAY BOBBY DURHAM
E£.GORDY,JR. (D.BELLAMY, W.0ENTZ, B.CRAIN) MCA 53310 8.BROMBERG,D.WALKER (B.OURHAM, T.SPANKE-DURHAM, W.OURHAM) HIGHTONE 502
@ 52 I 2 BLUEST EYES IN TEXAS RESTLESS HEART 93 76 n 23 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL
T.DUBOGIS,S.HENDRICKS,RESTLESS HEART (D.ROBBINS, V.STEPHENSON, T.DUBOIS) RCA 8386-7 RMCDOWELL (C.TWITTY, JNANCE) CURB 10501
50 54 4 I'M GONNA LOVE HER ON THE RADIO CHARLEY PRIDE 9% 91 21 LIFE TURNED HER THAT WAY @ RICKY VAN SHELTON
NOT LISTED (T.BRASFIELD, M.MCANALLY) 16TH AVENUE 70414 79 S.BUCKINGHAM (H.HOWARD) COLUMBIA 38-07672/CBS RECORDS
51 56 4 BENEATH A PAINTED SKY ¢ TAMMY WYNETTE % | g5 | 81 2 | DIDN'T (EVERY CHANCE | HAD) JOHNNY RODRIGUEZ
S.BUCKINGHAM (J.CHAMBERS, B. JONES) EPIC 34-07788/CBS RECORDS TCOLLINS (B.P.BARKER, K.PALMER) CAPITOL 44071
% | 3 7 16 CRY, CRY, CRY ¢ HIGHWAY 101 % | 61 64 6 A LITTLE BIT OF LOVIN' (GOES A LONG LONG WAY) VICKI BIRD
PWORLEY (J.5. SHERRILL D.DEVANEY) WARNER BROS. 7-28105 JBRADLEY (B.WOO0, R.COO! 16TH AVENUE 70413
55 50 4 STEPPIN’ OUT DAVID BALL 97 93 90 10 I’'M A SURVIVOR GEORGE JONES
M.WRIGHT.B.CHANNEL (D.BALL. M.WRIGHT) RCA 6899-7 B.SHERRILL (K.STEGALL, J.MCBRIDE) EPIC 34-07748/CBS RECORDS
REAL GOOD FEEL GOOD SONG & MEL MCDANIEL
4| 62 3 JKENNEDY (R.FAGAE, L.ALDERMAN) CAPITOL 44158 98 | 74 | 57 7 lﬁe%,fmgygeggARRr?%ﬁygE THE g&gg&'}'ﬁ
I'M STILL YOUR FOOL & DAVID SLATER ER
49 | 36 | 40 | 10 | PR SOVRER N CAPITOL 44129 9 | 82 | 66 | 20 | T AN R O tasom M
K.D. LANG
@ 56 67 3 !)%‘R%(L)Evvv (NH Igwmg %@f&&IGAREWE SIRE 7-27919/WARNER BROS. 100 | 95 8 2l gégf?gVA.Jg.E(D‘BELLAMV. R.TAYLOR) N UAZEET Y BROTH§2R2§

Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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by Marie Ratliff

KATHY MATTEA, who scored her first No. 1 record a few months ago,
reaches a new career high as she holds on to the top spot for the second
week with “Eighteen Wheels And A Dozen Roses” (Mercury). This
marks the first extended stay at the top for a record since June, when
Randy Travis chalked up three weeks with “Forever and Ever Amen”
(Warner Bros.).

RUNNING NECK AND NECK for the most mentions this week are
perennial favorite George Strait and rising newcomer Ricky Van Shel-
ton. One programmer termed Strait’s “Baby Blue”(MCA) “hotter than
the usual Strait”’; another said, “He’s typically good, but this one is out-
standing.” The song’s charted at No. 34 in its second week.

Shelton is enjoying the success of the fifth single from his million-sell-
ing debut Columbia album, “Wild Eyed Dream.” His remake of “Don’t
We All Have The Right” (No. 30), a big record for songwriter Roger
Miller in 1970, has programmers ranking him with Strait and Travis.
“He’s the next legitimate superstar,” says PD John Boudreau, KOUL
Corpus Christi, Texas,

THE BELLAMY BROTHERS are scoring with a different sound on
“I'll Give You All My Love Tonight” (MCA). “It’s the best thing they’ve
ever done,” says PD Johnny Mitchell, KIZN Boise, Idaho. “My GM is
not a big country music fan, but even he loves this one. It’s No. 1 all the
way.” Says MD Wayne Carlisle, WRNS Kinston, N.C.: “An incredibly
produced, dynamite song.” It’s charted at No. 42.

Carlisle is also enthusiastic about Sawyer Brown’s “Old Photo-

graphs” (Capitol), charted at No. 35. “This is a great song, and the rec-
ord tested unusually well here—it fits us like a glove.”

““

THERE’S A LOT of the Doobie Brothers element in this song,” says
PD Mike Meehan, WCMS Norfolk, Va., of Southern Pacific’s “Mid-
night Highway’’ (Warner Bros.). “We have a lot of Doobie fans here, and
this is good for cuming audiences from other stations. It gives us a bit of
a rock edge.”

“They’re on fire with this Creedence Clearwater Revival-sounding

song,” adds PD Mike Allen, WTVR Richmond, Va. “It’s a hot request
item.” Comparisons to the Doobie Brothers and CCR come naturally—
Southern Pacific members John McFee and Keith Knudsen are former
Doobies, and bassist Stu Cook played on many of CCR’s million sellers.

FOR WEEK ENDING MAY 28, 1988

Bi

lboard. Hot COUNTRY SINGLES..

A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Country Singles chart.

NO. OF TITLES
ON CHART

MCA 18

CBS RECORDS 17
Columbia (10)
Epic (7)
RCA 15
WARNER BROS. (10) 12
Reprise (1)
Sire (1)
CAPITOL
MERCURY
MTM™M
16TH AVENUE
CURB
ATLANTIC
Atlantic America (2)

STEP ONE
615
BEARDO
COMSTOCK
DOOR KNOB
EVERGREEN
HIGHTONE

NSD
Oak (1)
TRUE 1

LABEL

N WWwbhNO

Pt put ek fd ek bed e N

SALES &z
o8 |58 | Tmee ARTIST Eé
=z [ 3= I
1 1 EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA 1
2 2 QUT OF SIGHT AND ON MY MIND BILLY JOE ROYAL 14
3 7 ONE TRUE LOVE THE O'KANES 6
4 9 | TOLD YOU SO RANDY TRAVIS 4
5 8 OLD FOLKS RONNIE MILSAP & MIKE REID 2
6 3 I'M GONNA GET YOU EDDY RAVEN 31
7 4 BABY I'M YOURS STEVE WARINER 19
8 10 WHAT SHE IS (IS A WOMAN I[N LOVE) EARL THOMAS CONLEY 3
9 12 CHILL FACTOR MERLE HAGGARD 11
10 6 YOUNG COUNTRY HANK WILLIAMS, JR. 25
1 ) ALWAYS LATE WITH YOUR KISSES DWIGHT YOAKAM 39
12 15 SATISFY YOU SWEETHEARTS OF THE RODEO 15
13 18 IF YOU CHANGE YOUR MIND ROSANNE CASH 16
14 20 HE'S BACK AND I'M BLUE THE DESERT ROSE BAND 8
15 23 IF IT DON'T COME EASY TANYA TUCKER 9
16 25 SET 'EM UP JOE VERN GOSDIN 18
17 14 JONES ON THE JUKEBOX BECKY HOBBS 58
18 24 NO MORE ONE MORE TIME JO-EL SONNIER 7
19 21 LOVE OF A LIFETIME THE GATLIN BROTHERS 13
20 26 TRUE HEART THE OAK RIDGE BOYS )
21 29 FALLIN' AGAIN ALABAMA 17
22 21 ANOTHER PLACE, ANOTHER TIME DON WILLIAMS 10
23 11 CRY, CRY, CRY HIGHWAY 101 46
24 16 IT'S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH 61
25 — WILDFLOWERS DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS 12
26 13 THE FACTORY KENNY ROGERS 38
27 19 AMERICANA MOE BANDY 62
28 | — | JusT ONE KISS EXILE | 27
29 22 I'LL ALWAYS COME BACK K.T. OSLIN 57
30 —_ GOODBYE TIME CONWAY TWITTY 22
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COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

62

10

74

19

45

1

9

70

91

55

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

ALWAYS LATE WITH YOUR KISSES

(Peer International, BMI/Rightsong, BMI) HL/CPP
AMERICANA

(King Coal, ASCAP/Of Music, ASCAP/Patti Ryan,
ASCAP/Ha-Deb, ASCAP)

ANOTHER PLACE, ANOTHER TIME

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappel!,
BMI) HL

AS LONG AS WE GOT EACH OTHER
(Warner-Tamerlane, BMI/WB, ASCAP)

BABY BLUE

(Muy Bueno, BM1/Bilt Butier, BMI)

BABY I'M YOURS

(Steve Wariner, BMI/SBK April, ASCAP/GSC, ASCAP)
HL

BENEATH A PAINTED SKY

(Cross Keys, ASCAP) HL

THE BEST | KNOW HOW

(Statler Brothers, BMI) CPP

BLUEST EYES IN TEXAS

(WB, ASCAP/Uncle Beave, ASCAP/Warner-Tamerlane,
BMI/Bunch Of Guys, BMI)

CHILL FACTOR

(Inorbit, BMI) CPP

CRY, CRY, CRY

(Sweet Baby, BMI/Music City, ASCAP) HL

DAY AFTER TOMORROW

(Crooked Fingers, ASCAP)

DO YOU HAVE ANY DOUBTS

(Cloana, CAPAC)

DON'T CLOSE YOUR EYES

(Jack & Bill, ASCAP) HL

DON'T TALK TO ME

(SBK April, ASCAP/Sallowfork, ASCAP) HL
DON'T WE ALL HAVE THE RIGHT

(Tree, BMI) HL

EIGHTEEN WHEELS AND A DOZEN ROSES
(Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Screen Gems-EMI, BMI)

EVERYTIME YOU GO OUTSIDE | HOPE IT RAINS
(Lowery, BMI/Brother Bill's, ASCAP)

THE FACTORY

(Butler's Bandits, ASCAP/SBK April, ASCAP) HL
FALLIN' AGAIN

(Maypop, BMI)

FAMOUS LAST WORDS OF A FOOL

(Tree, BMI/Forrest Hills, BMI) HL

GIVERS AND TAKERS

(Colgems-EMI, ASCAP)

GOINTO WORK

Sl

41

21

57
2

97

3l

(Lawyer's Daughter, BMI/Warner-Elektra-Asylum,
BMI/Blood, Sweat and Ink, BMI)

GOODBYE TIME

(Tom Collins, BMI) CPP

HE'S BACK AND I'M BLUE

(Termite, ASCAP/Bughouse, ASCAP)

HIGH RIDIN' HEROES

(Mighty Nice, BMI/Skunk DeVille, BMI/Victrolla,
ASCAP)

| DIDN'T (EVERY CHANCE | HAD)

(Tom Collins, BMI/Collins Court, ASCAP) CPP
| HAVE YoU

(Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Screen Gems-EMI, BMI)

| KNEW LOVE

(Cavesson, ASCAP) CPP

| LOVED YOU YESTERDAY

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
1 STILL BELIEVE

(WB, ASCAP/Brother Bill's, ASCAP) CPP

1 TOLD YOU SO

(Charlie Monk, ASCAP/Three Story)

| WANNA DANCE WITH YOU

(Eddie Rabbitt, BMI/Fishin’ Fool, BMI)

(1 WANNA HEAR YOU) SAY YOU LOVE ME AGAIN
(Bent Cent, BMI)

1 WILL WHISPER YOUR NAME

(Song Pantry, ASCAP/VanWarmer, ASCAP)

| WISH IT WAS THAT EASY GOING HOME
(Tree, BMI)

IF IT DON'T COME EASY

(Silverline, BMI/Songmedia, BMI)

{F MY HEART HAD WINDOWS

(Acuff-Rose, BMI/Glad, BMI) CPP

IF YOU CHANGE YOUR MIND

(Cheicait, BMI/Aimo, ASCAP/Little Almo, ASCAP/Bug,
BMI) CPP

I'LL ALWAYS COME BACK

(Wooden Wonder, SESAC) HL

'LL GIVE YOU ALL MY LOVE TONIGHT
(Bellamy Bros., ASCAP)

I'M A SURVIVOR

(SBK Blackwood, BMt/SBK April, ASCAP) HL
I'M DOWN TO MY LAST C1GARETTE

(Central Songs, BMI)

I'M GONNA GET YOU

(Dennis Linde, BMI)

I'M GONNA LOVE HER ON THE RAOIO

(Rick Hall, ASCAP/Beginner, ASCAP)

I'M STILL MISSING YOU

(Tree, BMI/Strawberry Lane, BMI)

49

8]

61

76

1K)

71

14

n”

I'M STILL YOUR FOOL

(Requested, ASCAP/Preston Sullivan, ASCAP)
IN THE MIDDLE OF THE NIGHT

(Milene, ASCAP/Acuff-Rose, BMI)

IT'S ONLY MAKE BELIEVE

(Conway Twitty, BMI)

IT'S SUCH A SMALL WORLD

(Granite, ASCAP/Coolwell, ASCAP) HL

{T'S TOO LATE TO LOVE YOU NOW

(Calente, ASCAP)

JONES ON THE JUKEBOX

(Beckaroo, BMt/Lawyer's Daughter, BMI/Guyasuta,
BMI/Tree, BMI/Write Road, BMI) HL/CPP
(JUST AN) OLD WIVES' TALE

(Door Knob, BMI/Chip’N'Dale, ASCAP)

JUST ONE KISS

(Tree, BMI/Pacific Island, BMI) HL/CPP

THE LAST RESORT

(SBK April, ASCAP/Ides Of March, ASCAP/Ensign,
BMI) HL/CPP

LET'S START A RUMOR TODAY

(Caihoun St., BMI)

LIFE TURNED HER THAT WAY

(Tree, BMI) HL

A LITTLE BIT OF LOVIN' (GOES A LONG LONG WAY)
(Chriswood, BMI/Screen Gems-EMI, BMI) HL
LOVE OF A LIFETIME

(Kristoshua, BMI)

LOVE WILL FIND ITS WAY TO YOU

(MCA, ASCAP/Patchwork, ASCAP) HL/MCA
LOVE'S LAST STAND

(Oid Friends, BMI/Graham, BMI)

MIDNIGHT HIGHWAY

(U Do 2, ASCAP/Warner-Refuge, ASCAP/Long Tooth,
BMI)

NO MORE ONE MORE TIME

(WB, ASCAP/Two Sons, ASCAP/Cross Keys, ASCAP)}
HL

OLD FOLKS

(Lodge Hall, ASCAP) CPP

OLD PHOTOGRAPHS

(Tree, BMI/Golden Bridge, ASCAP) HL

ONE NITE STAN

(Zamalama, BMI/Glaser Holmes, BMI/Tigertrax,
ASCAP/Blue Drop, ASCAP)

ONE TRUE LOVE

(Cross Keys, ASCAP) HL

OUT OF SIGHT AND ON MY MIND

(Ensign, BMI/Jack & Bill, ASCAP/Rebel Heart,
ASCAP) HL/CPP

PLEASE DON'T LEAVE ME NOW

37

47

72

69

A

]

67

52

(Golden Reed, ASCAP/Acuff-Rose, BMI/Opryland, BMI)
REAL GOOD FEEL GOOD SONG

(Of Music, ASCAP/King Coal, ASCAP/Jack & Bill,
ASCAP/Rebel Heart, ASCAP) HL

THE RHYTHM OF ROMANCE

(Chappell, ASCAP/Dejamus, ASCAP) HL
ROCK-A-BYE HEART

(Acuff-Rose, BMI/Milene, ASCAP)

SANTA FE

(Betlamy Bros., ASCAP)

SATISFY YOU

(MCA, ASCAP/Don Schlitz, ASCAP/AImo, ASCAP)
HL/CPP

SET 'EM UP JOE

(Tree, BMI/Sabal, ASCAP/Larry Butier, BMi/SBK
Blackwood, BMI/Hookem, ASCAP) HL

SHE DOESN'T CRY ANYMORE

(Rick Halt, ASCAP/Alabama Band, ASCAP)
SONG IN MY HEART

(Artist Gold, ASCAP)

STEPPIN' OUT

(Hayes Court, BMI/Low Country, BMI/Wrightchild,
BMI)

STONE COLD LOVE

(Not Listed)

STOP ME (iF YOU HEARD THIS ONE BEFORE)
(Unichappell, BM1/Chappell, ASCAP/Intersong,
ASCAP) HL

STRANGERS AGAIN

(SBK Blackwood, BMt/Tree, BMI) HL

SUNDAY KIND OF LOVE

(MCA Music) HL

TALKIN' TO THE WRONG MAN

(Timberwolf, BMI)

TEXAS IN 1880

(Uncle Artie, ASCAP) CPP

THE THINGS 1 DIDN'T SAY

(Evil Eye, BMI)

THIS 1S ME LEAVING

(WB, ASCAP/New Crew, ASCAP/New John,
ASCAP/AMR, ASCAP)

THIS OLO FLAME

(Ensign, 8MI) CPP

THREE PIECE SUIT

(MCA, ASCAP) HL

TIMELESS AND TRUE LOVE

(Chappell, ASCAP/Chriswold, ASCAP/Hapi Sound,
ASCAP/Buzz Cason, ASCAP) HL

TRUE HEART

(Don Schlitz, ASCAP/Tamerlane, BMI/Flying
Dutchman, BMI/MCA, ASCAP) HL

53 THE WANDERER
(Mijac, BMI)
3 WHAT SHE IS (IS A WOMAN IN LOVE)

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,

BMI) HL
89 WHERE DOES LOVE GO (WHEN IT'S GONE)
(Hall-Clement, BMI/Ricky Skaggs, BMI) HL
87 WHO WAS THAT STRANGER
(Tree, BMI/Cross Keys, ASCAP) HL
12 WILDFLOWERS
(Velvet Apple, BMi) CPP
75 WITHOUT A TRACE
(Ryman, ASCAP/Kitty Kat, ASCAP)
WORKIN' MAN (NOWHERE TO GO)
(Jim Boy, ASCAP)
YOU'LL COME BACK (YOU ALWAYS DO)
(Anlon, ASCAP, Go-Glo, ASCAP)
YOUNG COUNTRY
(Bocephus, BMI) CPP
32 YOUR MEMORY WINS AGAIN
(Acufi-Rose, BMi/Milene, ASCAP) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING ' TYPESETTING

L O cusTom PRt ssing J

2832 SPRINGROVE AVENUE
CINCINNATI. OHIO 45225
(513) 681 8400

FOR WEEK ENDING MAY 28, 1988

TRUE VALUE SHOWDOWN BROADCAST DETAILS SET

(Continued from page 47)

for publicizing the showdown. In-
cluded in the package are promo-
tional scripts, rules for conducting
and judging the contests, entry
forms, an explanation of co-op ad-
vertising possibilities for the sta-
tion, news releases, stage banners,
backstage passes, order forms for
material and merchandise, and lo-
gos for print ads.

Unkefer says the clincher for se-
curing station participation is
showing the stations the co-op ad
dollars the contest can generate.
Besides True Value, whose nation-
al owners reimburse local stores
for 50% of their ad expenditures,

other companies with co-op bud-
gets can be signed on as contest
sponsors, Unkefer says.

SPI staffers produce the state
and regional shows. State winners
receive $1,000 each; regional win-
ners receive free travel expenses
to the finals; and the national win-
ner is awarded $50,000 as well as a
recording contract. The entry fee
is $5 per person and is collected at
the outset of the contest. Unkefer
adds that there are “no strings at-
tached” to the artists’ winnings:
“We don’t own any aspect of these
acts.” EDWARD MORRIS

Kerrville Fest Rehounds

KERRVILLE, Texas The 17th An-
nual Kerrville Folk Festival has
been scheduled for Rod Kennedy’s
Quiet Valley Ranch, south of Kerr-
ville, May 26-June 12.

The festival is rebounding from a
debt burden of more than $60,000,
the amount of income lost when the
1987 festival was hit by 14 days of
driving rain.

After more than 18 benefit con-
certs staged by 60 festival perform-
ers in Houston, Dallas, Austin, San
Antonio, Fort Worth, Abilene,
Kerrville, and Gruene, Texas, as
well as in Nashville, the festival is

back on its feet.

The 18-day schedule of events for
1988 includes a five-day Memorial
Day weekend beginning Thursday
(26) and two three-day weekends.
More than 100 performers from the
U.S., Canada, and Austria are
scheduled to play 17 evening con-
certs, three folk-song services, sev-
en children’s concerts, three new
folk concerts, and 11 “ballad tree”
sessions. In addition, artists will
join fans around campfires for “all
night” singing.

Additional information may be
obtained by calling 512-257-3600.
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% NO.1 * & 39 | 43 | 41 | 132 | THE JUDDS A Rca AHL1-7042 (8.98) (CD) ROCKIN' WITH THE RHYTHM
@ 1 1 53 RANDY TRAVIS A2 wARNER BROS. 25568-1 (8.98) (CD) 42 weeks at No. One  ALWAYS & FOREVER 0 (36 | 38 | 27 DAN SEALS caPITOL 48308 (8.98) (CD) THE BEST
2 2 2 9 GEORGE STRAIT @ mca 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 41 33 33 16 GEORGE JONES EPIC 40781/CBS RECORDS (CD) TOO WILD TOO LONG
3 3 3 64 RICKY VAN SHELTON @ COLUMBIA 40602/CBS RECORDS (CD) WILD EYED DREAM 54 | — 2 K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
4 4 4 44 HANK WILLIAMS, JR. A WARNER BROS. 25593-1 (8.98) (CD) BORN TO BOOGIE 43 45 47 7 DAVID SLATER CaPITOL 48307 (8.98) EXCHANGE OF HEARTS
5 5 5 43 K.T. OSLIN @ Rca 5924-1 (8.98) (CD) 80'S LADIES M | a2 39 77 RESTLESS HEART @ RCA 5648 (8.98) (CD) WHEELS
@ 6 6 a4 ROSANNE CASH COLUMBIA 40777/CBS RECORDS (CD) KING'S RECORD SHOP 45 40 34 12 NANCI GRIFFITH mca 42102 (cD) LITTLE LOVE AFFAIRS
@ 20 | — 2 REBA MCENTIRE Mca 42134 (8.98) (CD) REBA 46 | 4 | 40 9 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO
8 30 BILLY JOE ROYAL ATLANTIC AMERICA 30658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 47 46 46 68 HANK WILLIAMS, JR. ® waRNER BROS. 1-25538 (8.98) (CD) HANK “LIVE"
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14 12 13 41 TANYA TUCKER caPiTOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 53 52 57 33 THE OAK RIDGE BOYS mca 42036 (8.98) (CD) HEARTBEAT
@ 17 16 | 101 [ RANDY TRAVIS AZ WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 54 | 39 | 32 | 36 | SAWYER BROWN CaPITOL 46923 (8.98) (CD) SOMEWHERE IN THE NIGHT
16 | 19 | 19 | 62 | DOLLYPARTON, LINDA RONSTADT, EMMYLOU HARRIS A TRIO 5 | 59 | 53 | 28 | WAYLON JENNINGS mca 42038 (.98 cD) A MAN CALLED HOSS
17 18 17 17 LYLE LOVETT mca 42028 (CD) PONTIAC 56 56 56 185 HANK WILLIAMS, JR. A WARNER BROS. 60193 (8.98) (CD) GREATEST HITS, VOLUME |
18 | 14 | 15 | 55 | DWIGHT YOAKAM @ Rerrise 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE @ NEW)D 1 SKIP EWING mca 42128 (8.98) (CD) THE COAST OF COLORADO
19 15 14 7 RICKY SKAGGS €piC 40623/CBS RECORDS (CD) COMIN' HOME TO STAY 58 57 55 38 GLEN CAMPBELL mca 42009 (8.98) (CD) STILL WITHIN THE SOUND OF MY VOICE
20 16 11 35 REBA MCENTIRE @ mca 42030 (8.98) (CD) THE LAST ONE TO KNOW 59 65 | 60 | 503 | WILLIE NELSON A3 COLUMBIA FC 35305/CBS RECORDS (CD) STARDUST
21 | 25 | 2 8 MICHAEL MARTIN MURPHEY waRNER BROS. 25644 (8.98) (CD) RIVER OF TIME 60 | 66 | 65 [ 117 | HANK WILLIAMS, JR. ® waRNER BROS. 25328 (8.98) (CD) GREATEST HITS, VOLUME II
2 | 2|24 9 JO-EL SONNIER Rrca 63741 (8.98) (CO) COME ON JOE NEW)D 1 EARL THOMAS CONLEY Rca 68241 (8.98) (CD) THE HEART OF IT ALL
23 | 23 | 20 | 66 | THE JUDDS ® rca5916-1(8.98) (CD) HEART LAND 62 | 62 | 68 | 166 | GEORGE STRAIT A mMCA5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
24 24 25 7 STEVE WARINER MCA 42130 (8.98) (CD) | SHOULD BE WITH YOU 63 55 54 32 EXILE ePiC 40901/CBS RECORDS (CD) SHELTER FROM THE NIGHT
25 | 21 21 6 THE O'KANES COLUMBIA 44066/CBS RECORDS (CD) TIRED OF THE RUNNIN' 64 | 68 | 66 4 RAY PRICE STEP ONE 0033 (8.98) (CD) JUST ENOUGH LOVE
28 30 4 RODNEY CROWELL coLumBIA 44076/CBS RECORDS (CD) DIAMONDS & DIRT 65 | 61 62 32 SCHUYLER, KNOBLOCH AND BICKHARDT M1m 71064 (8.98) NO EASY HORSES
27 ) 26 | 23 | 55 | REBA MCENTIRE ® mca5979(8.98) (CD) GREATEST HITS 66 | 69 [ 69 | 45 | TAMMY WYNETTE epic 40832/CBS RECORDS (CD) HIGHER GROUND
28 27 26 32 ALABAMA @ RCa 6495-1 (8.98) (CD) JUST US 67 58 58 33 JOHN SCHNEIDER mca 42033 (8.98) (CD) GREATEST HITS
2 29 29 10 MOE BANDY curs 10600 NO REGRETS 68 60 59 40 LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
30 | 30 31 41 THE STATLER BROTHERS MERCURY 832 404-1 (CD) MAPLE STREET MEMORIES 69 7 | 67 59 HOLLY DUNN MTM ST 71052 (8.98) HOLLY DUNN
31 32 28 50 THE DESERT ROSE BAND mca 5991 (8.98) (CD) DESERT ROSE BAND 70 71 72 | 184 | THE JUDDS A RCA AHL1-5319 (8.98) (CD) WHY NOT ME
@ NEW ) 1 SWEETHEARTS OF THE RODEO coLumsia 40614/cBS RECORDS (cD)  ONE TIME, ONE NIGHT 71 | 63 | 61 | 51 | STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO
3 31 27 49 HOLLY DUNN MTM 71063 (8.98) (CD) CORNERSTONE /3 64 | 63 53 CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE
k2] 35 37 8 CONWAY TWITTY mca 42115 (8.98) (CD) STILL IN YOUR DREAMS 73 NEW} 1 HANK WILLIAMS, JR. waRNER BROS. 535 THE PRESSURE IS ON
35 34 36 5 EDDIE RABBITT rca 6373 (8.98) (CD) | WANNA DANCE WITH YOU 74 53 48 49 T. GRAHAM BROWN capiToL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST
3% | 38 44 17 PATTY LOVELESS mca 42092 (cD) IF MY HEART HAD WINDOWS 75 72 | — | 260 | ALABAMA A3RCA AHL 1-4229 (8.98) (CD) MOUNTAIN MUSIC
37 | 37 | 35 | 118 | ALABAMA A RCAAHLI-7170(8.98) (CD) GREATEST HITS (7 Atbums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAA)
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All The Woo In The World. On hand for a recent guest spot on Black

3o b

Entertainment Television’s

Video Soul” show was 19-year-old PolyGram

artist—and UCLA sophomore—Gerry Woo, left, shown with the show’s regular
host, Donny Simpson. Woo's clip for “How Long” was showcased.

Cutting Crew Gives Polaroid Pitch
Act Creates Impulsive New Song, Vidclip

BY JiM BESSMAN

NEW YORK There’s nothing new
about recording acts shilling for
commercial sponsors, either directly
in promo spots or with not-so-subtle
product placements in their videos.
But Virgin act Cutting Crew takes
the trend a step further by creating
a song and starring in a $200,000-
plus video specifically for Polaroid
Corp.

The song and video, ‘“Go With
Your Impulse,” premiered April 14
at New York’s Palladium club,
where Polaroid introduced its new
Impulse instant camera.

The event, which was hosted by
Nina Blackwood of TV's “Enter-
tainment Tonight,” drew over 1,000
invited media representatives and
Wall Street analysts and culminated
with performances by Cutting Crew

Singer Produces, Directs Video For ‘The Bird In The Gravel’

Reprise’s Siherry Peddles Clip At Shows

NEW YORK At most concerts by
top rock acts on tour, fans looking
for souvenirs can choose from
truckloads of trinkets and ward-
robes full of expensive apparel. At
Jane Siberry’s concerts, they can
choose from one kind of T-shirt and
a 10-minute videoclip to “The Bird
In The Gravel.”

The cassette is being peddled for
$20 a copy at gigs on the Reprise
artist’s current tour in support of
her “The Walking” album. While
Siberry doesn’t appear in the video,
she did direct and produce it. Key-
boardist Anne Bourne was the as-
sistant director and appears in the
clip as a concertina-playing nun.

The reason for the videocassette?
“People seem to be unnecessarily
confused by the song,”’ says
Siberry, whose recordings are
marked by lyrical and musical intri-
cacy. “They think it’s more compli-
cated than it is. It’s really not a sto-
ry so much, but more about a feel-
ing and ambience—a moment.”

As for why she produced and di-
rected the clip herself, the Toronto-
based artist says, “I've done eight
videos, but it's still mystifying to
me why they cost so much yet it
never shows up on the screen.”

She says her three-day December
shoot for “The Bird In The Gravel”
cost between $2,000 and $3,000. She
used three locations for the surreal
black-and-white production: an ap-
ple orchard outside Toronto for the
climactic forest and gravel-road
scenes, a family friend’s backyard
terrace for the recurring establish-
ing shot of the landowner’s tea
break, and the pantry of a friend’s
house.

While the settings match up with
those described in the song, Siberry
wasn’t concerned with the exact vi-
sualization of the lyrics.

The Eye is on
vacation but will
return next week

“There’s always a mix of trying
to be literal and not be Film Making
101,” she says. She expresses high
regard for European films that let
the viewer ‘“‘really peer at people.”

“I tried to keep things simple and
focus more on mood and faces,” she
says. “Everyone [in the song] has
feelers out to everybody else, and I
tried to keep that happening. At the
end, everybody is listening and
thinking, and it's as if the master
turns his head because he hears the
music coming up on the sound-
track.”

Siberry adds that cinematically,
she tried to avoid the quick cuts
common to music video, choosing to
create “‘electricity”’ within shots
rather than through fast editing.

While “The Bird In The Gravel” is
Siberry’s first-film making attempt,

for the past two years she has been
collaborating sporadically with To-
ronto underground film maker Pe-
ter Mettler on a half-hour short for
her song “Vladimir, Vladimir.” She
has already completed the clip to
the title track of ‘“The Walking,”
and she hopes to make additional
clips for the album’s ‘“The Lobby”
and “Red High Heels.”

Meanwhile, she sells an average
of five “The Bird In The Gravel”
videocassettes at each of her shows.

“I sell them there because people
who would probably like it will nev-
er see it anywhere else, because it's
not a normal music video and I'm
notin it,” says Siberry. The tape can
also be ordered by mail from the
correspondence address included in
the album’s credits.  JIM BESSMAN

VIDEO TRACK

NEW YORK

DARYL HALL & JOHN OATES
perform amid special effects in “Ev-
erything Your Heart Desires,” the
first clip from their new Arista al-
bum, “Ooh Yeah!” Producer Curt
Marvis and director Wayne Isham
of the Company incorporated black-
and-white exterior shots of Hall and
Oates hanging out in New York’s Tri-
BeCa into color and black-and-white
performance footage shot at the
Three G’s sound stage.

“Fast Car”’ is Tracy Chapman’s
debut video in support of her first al-
bum on Elektra. O Pictures produc-
er Jane Reardon and director Matt
Mahurin filmed Chapman singing
against a black background as im-
ages from the song flash behind her.

Limelight Productions created
Face To Face’s “As Forever As
You,” the groups first video since
signing with Polygram. With the
New York skyline in the background,
the video begins with a few senior cit-
izens playing guitar while others

watch. Producer Bridget Blake-Wil-
son and director Nicholas Brandt
used fast-motion photography on
flowers picked by the seniors; after
touching the flowers, they become
young and Face To Face appears on
stage.

Noel tells a semiautobiographical
story in “Like A Child,” the clip for
his latest 4th & B’way 12-inch single.
Producer Lynn Staats and director
Ted Bokhof of Island Telepictures
capture Noel as a young singer try-
ing to make it big.

LOS ANGELES

HEMEMBER “Bat It” instead of
“Beat It” a few years ago? Weird Al
Yankovic is up to his old trick of
spoofing Michael Jackson. Now,
Yankovic sings “Fat” in a hilarious
sendup of “Bad.” Several fat guys
dance around Yankovie with food as
their weapon in this takeoff. Jackson
allowed producer/director Jay Levy
of Imaginary Entertainment to
shoot at Culver Studios, the site of
the original “Bad” set. Jackson, a big

(Continued on page 53)

and Asbury Park, N.J.,, band Split-
ting Image.

Climaxing the Grammy-nominat-
ed British group’s set was the pre-
miere of the computer-graphic-lad-
en “Go With Your Impulse” video,
which was created by Irvine, Calif.-
based corporate/industrial video
production company Martin Brin-
kerhoff Associates. The new Polar-
oid camera appears briefly at the
end of the clip’s flashy party scene,
and then only in a fairly unobtru-
sive fashion.

“We wanted to use rock video in
association with a known group to
reflect the ‘impulsiveness’ of pho-
tography and place the Impulse in a
wonderful, enviable lifestyle,” says
Polaroid’s worldwide public rela-
tions manager, Allen Verch. He
says the use of rock music in the
product launch was deemed “imper-
ative” when the introductory cam-
paign was hatched a year ago.

“We were then in the wake of one
of our biggest product intros, be-
hind the Spectra [camera] system,”
says Verch. “That used a giant the-
ater setup integrating many show-
biz aspects, but for the Impulse
camera we felt that rock music was
the right venue for positioning it
within the atmosphere of the con-
temporary lifestyle of the targeted
consumer group.”

Verch says that several groups
were considered, not so much for
commercial endorsement purposes
but with the goal of establishing a
“long-running relationship.” The
song and video were the results of a
creative collaboration among the
various parties, but the final prod-
uct is not yet scheduled for broad-
cast (Impulse TV commercials will
star Rosanna Arquette).

“The video was designed specifi-
cally for screening at the [Palladi-
um] event,” says Verch, who places
the clip’s production cost in the vi-
cinity of $200,000. He says that Cut-
ting Crew received a talent fee for
its video and Palladium perfor-
mances and retains rights to the
“Go With Your Impulse” theme. He
adds that the video may eventually
be serviced to video programmers,
while the song may surface on a fu-
ture Cutting Crew album.

Seconding Verch is Dan Weiner
of Monterey Peninsula Music, Cut-
ting Crew’s agent, who says that
the group was pleased with the
song and video and may indeed use
both in the future.

Weiner quickly stresses that the
clip should not be interpreted as a
Polaroid commercial, but rather as
a “media presentation for a limited
media audience.”

(Continued on page 53)
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ongratulations to everyone
at SPEC’S MUSIC STORES for

40 years of taking the lead
in music retailing.

—CBS Records

.....
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Wea SALUTES

SPECS MUSIC

on the occasion of their I

th ANNIVERSARY

thank you for 40 years of outstanding achievements...
we look forward to strengthening our harmonious and
constructive relationship as —together —we meet
tomorrow's opportunities.

Warner Bros. Records

Warner/Elektra/Atlantic Corporation  gefenfecods

Atlantic/Atco Reccrds
G A Warner Communications Company


www.americanradiohistory.com

Martin Spector, center, surrounded by his four chil-
dren at his 80th birthday party. From left: Michael
Spector, Ann Lieff, Rosalind Spooner, Bayard Spector.

Mickey Rooney, Carol Bruce and
Martin Spector, 1941.
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SPEC’S MUSIC TODAY:

Spec's Coral Gable store hosted Spec’s “Miami Splash”
NARM party. From left: Sylvan Taplinger, co-owner of two
Melbourne, Fla. stations with Spector, his wife Myra, Doro-
thy Spector, wife of Martin and secretary of Spec’s Music
Inc., Rosalind Spooner, Martin Spector, Jeanette Rose, and
Merrill Rose, co-founder of Chicago’s Rose Records chain.

Beating the Timetable to Reach the 100 Store Mark Before Turn of Century

By GEOFF MAYFIELD

In a real sense, Spec’s Music is actually two com-
panies under a single roof.

On one hand, it's one of the record industry’'s
fastest-growing accounts—a publicly-held compa-
ny, which some analysts consider to be a Wall
Street gem. On the other, the Miami-based, 40-
store chain is a small, family-run business, which
until recently, was essentially a local operation, with
many of its stores confined to a single geographic
region.

Both assessments are accurate.

The company is still a family-run business.
Founder Martin Spector is chairman of the board.
His daughters, Ann Lieff and Rosalind Spooner, are,
respectively, president and executive vice presi-
dent. Lieff’'s husband Bill is vice president of devel-
opment.

But, this is by no means a mom-and-pop shop.
The rest of its management team comes from out-
side the Spector family, and stock-fueled growth
has changed life at Spec's forever, changes which
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not only spell opportunity for its investors, but also
career-growth potential for all of its employees.

As the chain continues its expansion, the man-
agement staff is hoping to continue paying the
same attention to detail that it did as a smaller com-
pany.

When Spec's launched its stock offering in late
1985, it only had 16 stores.

The company promised its investors that it would
open six stores a year. It didn't take long for Spec's
to soar past those projections. The web is now 40
stores strong, with many more on the horizon.

And, management thinks that there's room within

Florida to reach the 100-store mark within seven
years. Considering how modest its original projec-
tions turned out to be, the company seems a strong
bet to beat that timetable.

The infusion of growth capital changed the com-
pany, affecting not only its size, but also its internal
structure. Bill Lieff says it was impossible for Spec’s
management to anticipate what life after its Wall
Street plunge would be like.

“It's hard to go from a private company and visu-
alize where you're going to be as a public compa-
ny,” says Bill Lieff, vice president of development.
“l mean, it was a private company from '48 to '85;
then on 10/10 of '85, our stock went out and we
became a public company. And sure, we wanted to
expand—Dbut to what extent?

“We were trying to forecast conservatively. May-
be we could open four or six stores in a year. We
have two years of this, and yes, it's gone past our
original forecast. To see [the growth] beforehand,
to this extent—no, you can’t. You have to live it, and
as you live it, you learn it. You say, ‘This is really

(Continued on page S-11)

FOUNDER/CHAIRMAN MARTIN SPECTOR:
His Name (and Wisdom) Help Spell 40 Years of Spec’s Success

Martin “Mike"” Spector greets an out-of-town
visitor with an enthusiastic invitation. “Say,
how would you like to go to a classical music con-
cert tonight!”’

A quirk in the calendar is keeping the chairman
and founder of Spec’s Music busy this week: Con-
certs from four of the series to which he subscribes
all fall within five nights.

Certainly, at age 82, he could be forgiven if he
elected to miss one or more of the events—many peo-
ple of much younger years would consider that op-
tion. But, Spector will make each of these concerts,
offering just a small hint of the still-youthful enthusi-
asm with which he tackles both life and business.

Any story about Spec’s Music, the Florida chain
that has caught the eye of the music and video in-
dustries and which celebrates its 40th anniversary
this year, begins with Spector. The stamp he has
placed on this chain goes far beyond the fact that
the name of the chain emerged from his own nick-
name.

The company’'s management style and business
practices, its commitments to personable customer
service and breadth of selection, and the respect

the chain holds for its competitors are all extentions
of Spector. Although Spec's has grown at a startling
rate in the two-and-a-half short years since it be-
came a publicly-held company, it still stands on the
foundation he built 40 years ago as a single-store
operator who sold 78s and cameras.
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“*The customer is the backbone of .
. this business. They do us a favor
by being here. We have to treat
?uur customers like you would treat

a guest at home.” ..

@&@ﬂ) & §®Q“‘2 Y
“ nrp e
a\‘ ?:‘N, e if MO @M R i BB L 0

wah &

BILLBOARD MAY 28, 1988

His business philosophies are neither unique nor
new, but are eminently wise, and have helped spell
Spec’s success: Keep your payables clean. Plow
your profits into growth. Deal with honesty and in-
tegrity, but don’t be afraid to fight for what's right
for your company. Keep your eyes open for new rev-
enue opportunities that you can realize in your
stores. Take care of your employees, and show
them there’s a payoff for good work.

In Florida, where the state's fast-growing econo-
my has attracted out-of-state competitors for a de-
cade—and even more in the last three years—two
other Spector tenets have been particularly mean-
ingful for Spec’s: Buy product wisely, but not at the
expense of selection. And, always, keep the custom-
er satisfied.

“The customer is the backbone of this business,”
says Spector. *“They do us a favor by coming here.
We try to treat our customers like you would treat a
guest at home. Make him happy that he came here,
be kind and courteous to him, and hope that he’ll
tell his friend and continue to buy from us.”

Florida's growth rate has become an enticing lure

(Continued on page S-14)
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Ann Lieff, President and
Chief Executive Officer.
“*Ann literally ran a store
when she was in junior high
school,” says Lieff's sister,
Roz Spooner. Lieff was 14
when she first started work-
ing for Spec’s. A graduate of
Denver Univ. in Colorado, she began working full-
time upon graduation, was promoted to vice presi-
dent in 1974 and and has been president and CEQ
since 1981. In November 1987, when business
and financial trade Forbes magazine named Spec's
as one the top 200 small companies in the U.S.,
Lieff had the distinction of being the only female
CEQ on the list.

Rosalind Spooner, Execu-
tive Vice President and
Treasurer.

Like her sister, Ann Lieff,
Spooner spent time working
in the stores through her ju-
nior and senior high school
years, and again, briefly, af-
ter she graduated from Washington Univ. in St. Lou-
is. She rejoined Spec’s management team fulltime
nine years ago. In Spooner’s words, she handles “‘a
lot of detail work,” including overseeing payment of
the company’s bills and supervising the buying and
merchandising of blank tape and accessory prod-
ucts. She’s also involved with administering Spec's
benefits package.

Bill Lieff, Vice President of
Development.

Lieff, the husband of presi-
dent Ann Lieff, juggles a
number of behind-the-
scenes responsibilities, in-
cluding facilities manage-
ment, construction, and new
store planning. He also buys electronics products,
which the chain carries in its larger stores, and has
a hand in buying accessories and store supplies.
Another key duty for Lieff is corporate security. In
1987, he oversaw a security-awareness program
which saw Spec's reduce company-wide shrinkage
to a percentage below the industry’s average.

Joe Andrules, Vice Presi-
dent of Advertising.

A 13-year Spec's veteran,
Andrules cut his retail teeth
in the Tower Records chain.
He joined Spec's as a store
manager, and quickly
moved up the ranks. He su-
pervised Spec's Central Florida stores for a while
and at the same time became increasingly involved
in shaping the chain’s advertising programs and
procedures. ‘‘He grew into that position,” says
chairman Martin Spector. Today, Andrules over-
sees all of the chain's advertising and promotional
activities, including its annual summertime chain-
wide campaigns.

Peter Blei, Vice President
and Chief Financial Officer.
Blei joined Spec’'s in 1984
after a stint with music
wholesaler MJS. A graduate
of Florida State Univ. with an
MBA from Barry Univ., Blei
is a Florida CPA who spent

S————
Officers & Executives

seven years with Peat Marwick Main. He manages
all of Spec's financial and accounting affairs. Under
his administration, Spec’s has computerized virtu-
ally all of its accounting, inventory management,
and warehouse procedures. Blei is also a charter
member of the National Assn. of Recording Mer-
chandisers Operations Committee.

i3

Larry Duerr, Daytona, Fla.
Duerr joined Spec's as a
sales clerk in 1979. The fol-

~ lowing year, he was promot- '
ed to manager of the chain’s
Broward store. In those

: o days, manager duties in-
' ) cluded buying, and Duerr's

expertlse in product has been an asset in his cur- .

rent responsibilities. He was promoted to regional ? S

supervisor in 1984. His first territory was Broward
and Palm Beach counties. Mow his area has been ~
expanded to cover the entire Flar|da East Coast,

2 c::rnmstlng of 13 stores. . - ) » a

5o

Kathy Brightman Mott

Lakeland, Fla.

Mott's entire working Ilfe
has been spent with Spec's.
She was hired as a salesper~
son in November 1977, and
became manager of the
chain's Lakeland store in,
1984, She moved across town to Spec's superstore
in 1986, and in 1987, she was co-winner of the
company's: manager-of-the-year award. This year,

<

- she became regional director, and oversees 12 -

stores. Kathy is also the proud mother of 8-month
old Travis. Management says that her enthusiasm
and dedication are a big plus for the company.

Doug lacobs, St. Peters- .
burg, Fla.
Jacobs learned music retail-
ing during an eight-year
stint at Camelot Music, six
of them as stare manager.
He left the industry for a few

g 0 years, trying his hand in
marketing and advertmmg, but came to Spec’s in: o,
1986 when he Started missing the retail trenches.
He was manager at<the Seminole Mall store for a
just a year before earning a regional director slot. .
He supervises 12 stores and is heavdy involved in
ad campaigns and new store openmgs &
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Jeff Clifford, Vice Presi-
dent.

When Clifford worked at
Spec’s West Palm Beach
Mall as a part-time clerk
while pursuing a degree in
classical guitar perfor-
mance, he used his employ-
ee discount on strings and Andres Segovia albums.
Upon graduation from Florida Atlantic Univ., he de-
cided to sell, rather than play, music, and made
quick leaps through the ranks as store manager,
and then regional director. In 1987, he was named
vice president and is the chain's point man for
Spec’s markets west of Miami and north of Palm
Beach. He coordinates all retail and promotional ac-
tivities for stores in those areas and plays a key role
in selecting new store sites.

Vicki Carmichael, Vice
President.

Carmichael, a North Caroli-
na native, is a graduate of
Salem College. Chairman
Martin Spector recalls that
when she joined the compa-
ny a dozen years ago, she
taught piano next door to Spec’'s Dadeland Mall
store: “She started working for us part-time and
grew to love the music business.” Did she ever!
She’s worn many hats since that time, including
store manager, regional supervisor, and assistant
to the president. Carmichael was promoted to vice
president last summer. Prior to Dolly Legge's ap-
pointment as director of human resources manage-
ment, Carmichael assembled Spec'’s training pro-
gram for store managers.

Sally Allen, Director Of Ac-
counting Services.

“It's been fantastic,” says
Allen of her 11-year tenure
at Spec's, "like having chil-
dren. There's so much to
take care of and so much to
do.” Allen, who was promot-
ed to her position last year, heads a nine-person
staff. Thanks to the company’s automated systems,
she says it's easier for departments to track num-
bers for 40 stores today than it was for the nine
that were open when she first joined the company.
Despite the chain’s quick growth, Allen says, “We're
still the same kind of a company. It's like my family
and that always stays the same.”

Cindy Barr, Director of Pur-
chasing and Product Man-
agement.

Barr, a current MBA candi-
date at Florida International
Univ., is quickly earning a
reputation among labels’ na-
tional sales executives as
one of the industry’s more astute buyers. She, like
CFO Peter Blei, worked at one-stop MJS before join-
ing Spec’s team. Barr and four other buyers buy ef-
ficiently while still emphasizing breadth of selec-
tion—the chain’s warehouse stocks more than
20,000 titles. Miami, the chain’s home base, is a
market given to strong regional trends. For that rea-
son, she thinks being locally based, and plugged in
to the city's music scene, gives her a distinct advan-
tage over competitors who are based outside the
state.

(Continued on page S-15)
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spe-cial (spesh’el) adj. 1: distinguished by some
unusual quality; esp: being in some way superior
2: held in particular esteem «a - friend» 3: unique;
singular; exceptional

LB

I

is the word we use to describe the relationship between
Baker & Taylor Video and Spec’s Music & Video. We each
share a vision of total customer service and satisfaction in

the growing music and video industry.

We at Baker & Taylor Video are proud to honor Spec’s
Music & Video on their 40th anniversary, and hope for many
more successful years together.

{4 SO 2 Ceetnetet & B R I L AT I

BAKER & TAYLOR
MUSIC € VIDEO VIDEO

Spec’s Music & Video Baker & Taylor Video
Founded in 1948, is operated A division of W.R. Grace and

by Ann Spector Lieff - President Company, is headquartered in
and Chief Executive Officer, Morton Grove, Illinois and
and services Florida with 42 operates 12 distribution and
music |and video retail locations. support centers nationwide.
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STORE DESIGN:
Daring to be Dazzling

Spec‘s Music has been a dazzling and welcome
exception to a trend that finds many record
chains building look-alike stores that don’t have in-
dividual identity.

“Most of the other record stores that | see are
like cookie cutters, and most of them are outdat-
ed,” says Jose Suarez, vice president of Miami-
based Seeger Architectural Partnership. He and
Charles Seeger have designed Spec’s South Florida
stores for more than a decade.

Suarez, Ludwig Spiessl, of Lakeland-based Lud-
wig Spiessl Architect, AIA, who draws up the chain's
Central and North Florida stores, both credit presi-
dent Ann Lieff and the rest of Spec’s management,
including Oscar Stutz, head of construction, for try-
ing to realize a more imaginative look in each of

e Q«‘é\ B ~ N . ¥ 5
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«'Wh:h there are ::ertam SiESs
‘characteristics that may carry mrer
-from one Spec’s store to another,

. each store in the chain has its own
.unique design. The result: e
‘unconventional store entrances,
color schemes that splash and .
flash, and a liberal-but- thuughtful
_use of neon at:cents. : .
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their stores.

He and Suarez both credit Lieff's willingness to
let an architect show daring in his design, and say
that Spec's is more flexible than most of the retail
clients they encounter. As a result, while there are
certain characteristics that may carry over from
one Spec's store to another, each store in the web
has its own unique design.

“We consider the look of the center, the size of
the area we have to work with, and we go from
there,” says Suarez.

The result: unconventional store entrances, color
schemes that splash and flash, and a liberal-but-
thoughtful use of neon accents.

Neon, of course, is not unique to Spec'’s, but
Suarez points out that the Miami-based chain was
ahead of that design trend. He notes that Spec's
has used neon for at least 10 years.

“What we try to do is make a little sparkling dia-
mond out of an ordinary area,” says Spec’s vice
president of development
Bill Lieff. *‘And, what the §
architect is trying to do, is
to make our stores simi-
lar and dissimilar at the
same time."”

These days, with the
advent of so many Spec's
(Continued on page S-18) &

St., North Miami Beach.

— ;

Spec's # 16, Mall at 163rd

From left: Sally Allen, Director of Accounting Dept.;
Tammy Leverich, AP Group Leader; Lourdes Segredo,
Daily Sales Group Leader; Andrea Freund, AP Associate;
Debby Pariker, Executive Secretary; Anabel Giraldino,
Sales Audit Associate; Eileen Ojeda, AP Associate; Mi-
chelle Mocdy, AP Associate; Patricia Ross, Sales Audit
Associate; and, sitting, Valerie Ruocco, AP Supervisor.

% g

From left: Beth Fath,
Buyer; David Miller, Buy-
er; Cindy Barr, Director
of Purchasing & Prod-
uct Managament; Jim
Baumann, Buyer; Gail
Reed, Buyer.

From left: Martha Pe-
droso; Tino Lopez, Di-
rector Distribution; Rita
Diaz, Digna Torres; Mar-
itza Lara; Hector Llanes.

Joe Fernandez, Merchan-
diser/Store Manager.

Terry Cope,
Merchandiser.

Spec's # 13, Broward Mall,
Plantation

. . :

TRAINING & PERSONNEL:
A Commitment to People

SOme retail chains emphasize people. Others are
built on systems.

While Spec’s Music takes great pride in the auto-
mated systems it has developed, management defi-
nitely wants to provide the environment of a *‘peo-
ple company,” and has taken steps to ensure that
its expansion does not weaken its commitment to
its employees’ needs.

Spec’s recently created a personnel department
headed by former store manager Dolly Legge who
was promoted to director of human resources man-
agement—a newly created position that was man-
dated by the growth spurt that saw the chain more
than double its store count in the last three years.

"] expect we'll see big benefits from this in the fu-
ture,’”” says executive vice president Rosalind
Spooner. “Dolly is getting more feedback from our
managers, making us aware of problems that we
might not know about otherwise.”

On a periodic basis, Legge holds manager meet-
ings throughout Spec’s various markets, a process
which she says allows her to bring the company's
management more input from the field.

At the meetings, managers discuss policies and
procedures, how promotions are going, and other
store details. Vendors also participate, offering
managers more information about the products
they sell in their stores.

“It gives us a chance to talk, and helps them feel
like they have more input as far as decision mak-
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ing,” says Legge. “‘Otherwise, no one gets to listen
to their ideas. That's one thing that bothered me
when | was a manager, and now that | can do some-
thing about it | think the company will see benefits
from these meetings.”
Along with building bet-
ter lines of communica-
tion between field and
headquarters, Spec’s has
taken other measures
that underline its commit-
ment to people, including
a comprehensive benefits
package, which Legge's
(Continued on page S-18)

Spec’s #100, Coral Gables
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SPEC’'S AND FLORIDA:
Together on the Fast
Track to Rapid Growth

For the management of Spec’s Music, Florida is
“Home Sweet Home.” Pointing to the state's
spiraling growth rate, the company thinks it's in an
enviable situation.

Florida has emerged as one of the most populous
states in the U.S. Five of the nation's fastest-grow-
ing areas are there, and Spec’s has stores in four of
those five.

President Ann Lieff says that given those num-
bers, the company is happy to—for now—confine
expansion to its home state. Spec’s has told its in-
vestors it plans to boost its store count to 100, all
located in Florida, within seven years.

Much of that confidence comes from the success
the chain has realized during the last three years,
when for the first time, Spec’s opened 24 stores—a
leap made possible by the company's public offer-
ing.

““What | thought we would do is go into areas we
know,” says chairman Martin Spector, who plays a

" o i
i Lok P 2

Spec's # 15, Palm Beach Gardens

key role in the selection of store sites. ‘““Most of Flor-
ida | know like the back of my hand.”

In addition to South Florida, Spec’s has a cluster
of stores in the Tampa Bay area, and another in
Central Florida. The chain has also planted seeds in
other markets—including such Southwestern
points as Naples and Key West. And, the firm has its
eye on opening up other markets within the state.

At the same time, the web also wants to continue
adding more stores in those markets where it has
already set up shop, Spector adds.

As Spec's continues to grow, a flock of develop-
ers are trying to get the chain to move out of the
state.

“| had a call recently,” says vice president of de-
velopment Bill Lieff. ‘‘He says, ‘| have this strip cen-
ter,” and it's this and it's that and it had this anchor,

(Continued on page S-16)
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AUTOMATED SYSTEMS:

A Key Factor in Adding
and Servicing Stores

Even with public funding and a dedicated work
force, Spec’s Music would not have been able to
add stores as quickly as it has in recent years with-
out the automated systems it has developed.
Under the supervision of Peter Blei, vice presi-
dent and chief financial officer, the company’s fi-
nancial accounting, inventory management and or-
dering processing, video rental, and many of its
warehouse systems—including returns process-

ing—are on line.

Many of the company’s systems, particularly the
inventory management and the video rental sys-
tems, have been developed and implemented with
the help of Larry Feig, founding president of Execu-
soft Inc. Feig, who has over 10 years experience as
a senior systems analyst at McDonald Douglas
Computer Systems Co., has provided Spec’'s with
expert skill in a highly technical area.

Additionally, Spec’s is preparing to soon initiate
computer-to-computer transactions with the ven-
dors that have established such systems, including
returns authorizations, orders and invoices.

In addition to time savings, Blei says the chain’s
systems allow it to buy product more efficiently. For
example, deep catalog items are controlled through
a model stocks, which are each built to fit each
store's particular size and clientele. The web can
also track the movement of hot product, which
helps its buyers avoid over-ordering when a title has

Congratulations Spec’s
for 40 great years !

Let’s tear through the
next 40 together !

Justin Entertainment
Tim Monnig
President

Justin Records
Fred Held
General Manager

Brad Moss
Promotion

2960 Amwiler Road, Atlanta, Georgia 30360
Nationwide 1-800-631-3513 ® Local 404-448-7772
Fax 404-446-0068

Annual chainwide award winners. From left: Sandy
Gary, Kathy Sousa, Linda Neal, Ann Lieff, Chris Le-
sisko, Terry Cope.

run through its hit cycle.

A sales history is compiled for all titles—both
new and catalog releases—which gives Spec’s buy-
ers an additional tool.

Stores transmit sales and inventory information
to the mainframe in Spec’s headquarters on a daily
basis. Orders are processed at night, twice a week,
with stores receiving shipments at least twice a
week.

“We ship twice a week because we want to have
less on our stock-out situations,” says Blei. ‘‘That,
to us, is critically important. It also breaks down the
workload.”
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Hecently, Spec’s has utilized its -
systems—and taken advantage of
:the fact that all of its stores are =
located within the same state as its.
- warehouse—to develop a new

- breakthrough in store layout: the %
%alnmnatinn of backroom storage.
e The new system encourages
~more staffers to put product—-——ﬂﬂ%
.of which is already stickered for ¢
sale—into storage bins as soonas *
it arrives.

L B SRR ORI LRI e T R

A

Recently, Spec’s has utilized its systems—and
taken advantage of the fact that all of its stores are
located within the same state as its warehouse—to
develop a new breakthrough in store layout: The
elimination of backroom storage.

“In the last two years, we have been building
stores that have no backroom—that's Spec’s new
method of operation,” says Blei.

He notes that the system encourages store staff-
ers to put product—90% of which is already stick-
ered for sale—into store bins as soon as it arrives.
“We're not sending product out to keep in the back
says Blei.

rooms,”
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PROMOTION AND
ADVERTISING:

On the Campaign Trail

On the screen, a man clad in Don Johnson-like
attire strolls the beach. He takes a seat behind
a desk that sits on the sand, equipped with a phone
and other standard office paraphernalia.

This isn't a scene from “Miami Vice" or a “‘Satur-
day Night Live" sketch. Instead, it's a promotional
institutional video that Spec’s Music uses to enlist
vendor support for its annual summer campaign.
The man making the pitch in this attention-getting
presentation is Joe Andrules, vice president of ad-
vertising.

Throughout the year, Spec's attack includes
weekly radio flights and frequent station-sponsored
promotions, newspaper and telavision ads, direct
mail and community-oriented contests. “I'd like
Spec's to be known as an aggressive retailer as far
as advertising and promotion,” says Andrules.

Even more aggressive, though, are the company's
chainwide summer campaigns, which Spec’s has
staged each year since 1984.

“Unlike a lot of markets, the summers are very
busy for us. December is naturally our biggest
month, but other than that, June, July and August
are great for us,” says Andrules. *When the kids are
out of school, they flock to the malls to buy music at
our stores.”

Spec's summer campaigns, which are centered
on consumer contests and heavy TV advertising,
are designed to capitalize on that heavy traffic flow.

And, Andrules notes the timing is also advanta-
geous in terms of cost efficiency.

Beyond the TV spots, Spec'’s enlists a radio sta-
tion in each of its markets to tie in with the push,
and further supports the campaign with point-of-
purchase displays and print ads.

Spec's first major summer promotion featured a
grand prize of a private party with cast members
from “*Miami Vice' at an exclusive club. In '86,
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- company’s chainwide summer
campaigns, which Spec's has o

. staged each year since 1984.
Spec’s summer campaigns, which -
; are centered on consumer contestsﬁ
and heavy TV advertising, are o
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heavy school’s-out traffic flow. oA
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CBS country party '87. From left: Beth Fath, Rosanne
Cash, Cindy Barr.

there were two grand prize packages: Spec's2
brought Billy Ocean in for a concert and invited the
winner and 20 friends to a post-show party; the oth-
er was a trip to New York, a tour of MTV studios and
a role in a music video. Last year, the web gave
away five Suzuki Samurai cars.

In each of the contests, Spec's offers myriad run-
ner-up prizes, including T-shirts, LPs, cassettes,
CDs, and concert tickets. Another is planned for the
coming summer, which will be tied in with the
chain’s 40th anniversary.

Andrules reports the June-August campaigns
help Spec's realize chainwide increases as high as
40% during those months.

(Continued on page S-17)

GBS/ FON
SALUTES
SPEG'S.

CBS/FOX Video is delighted to pay our respec’s
for forty spectacular years at the forefront of the
entire spectrum of home entertainment.
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VIDEO: The Combo Road
to Total Entertainment

Fast expansion and astute buying, under the
watchful eye of Cindy Barr, director of purchas-
ing and product management, have enhanced
Spec’s reputation among labels as a record-retail
account. But, during the past seven years, the com-
pany has also earned recognition as a premiere vid-
eo chain.

The flagship Spec’s Music store in Coral Gables,
for instance, has gained both local and national ac-
claim as a leading video outlet.

President Ann Lieff and chairman Martin Spector
say the move into video was a logical extention of its
core business. A few record chains had already real-
ized profitable success through the addition of vid-
eo departments within their stores. Spec’s jumped
in quickly and helped blaze the now-fashionable
combo-store trend.

“Seven years ago we added video to our Coral
Gables store,” says Lieff. ““We had the available

‘We've treated video the same way
we treat the music business, with
depth of inventory, and it’s
compliemented our music business
very well.’

ANN LIEFF

space there, and we kept reading about how well
other record stores were doing with video.”

That first video department got off to a fast start,
which prompted management to add the product line
to other stores. Spec’s balked at adding rental depart-
ments to its mall locations, deciding instead to con-
centrate on its strip-center and freestanding stores.
“It doesn't really do well in malls,” Lieff says.

“We decided to get right on the bandwagon,” she
continues. ““We went to Lakeland, and then took it
to our freestanding stores wherever we could. We
saw that video brought in a whole new group of peo-
ple who weren't necessarily our regular customers.
We've treated video the same way we treat the mu-
sic business, with depth of inventory, and it's com-
plemented our music business very well.”

During the past seven years,
Spec’s has earned recognition as a
premiere video chain.

Spec’s # 39, Ocala.

Adds Spector, “We're not a record store any-
more—we're an entertainment business. This is
really an entertainment supermarket.

“In other words, if a person wants to rent a video,
I want him to think of Spec's. If he wants to buy a
movie, | want him to think of Spec’s. If he wants a
record or a compact disk or if he needs a blank vid-
eo tape or any accessories that are related to the
products we sell, | want it to be available in our
stores.”

“Automation has stream lined video retailing,”
says Lieff, “and has helped us understand and man-
age the video product line more effectively. We
know when it's time to sell off rental copies. We
know when to bring the movies back in, or to use
our excess stock for new stores, and it's been very
profitable for us.”

According to Spector, video now accounts for

(Continued on page S-19)
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SPEC’S MUSIC

ON YOUR 40th ANNIVERSARY.

WE'RE PROUD TO HAVE BEEN

ASSOCIATED WITH YOU FOR
THE PAST 8 YEARS.

¢Z] BEST AVAILABLE SEATING SERVICE

2525 N. State Road 7 ® Suite #100 ® Hollywood, Florida 33021 # (305) 624-6060

Music To Your Ears For Forty Years
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SPEC’'S MUSIC TODAY

(Continued from page $-3)

happening, and all our efforts are paying off’,” he
adds.

Spooner recalls that when she first became a full-
time member of Spec’s management staff in 1979
the chain then had but 11 stores. “We've always
been busy,” she says. “There’'s always been so
much to do.”

But, she says life after the offering has been more
hectic than she ever imagined. ‘‘Before we went
public, | don't remember thinking that | really need-
ed to work seven days a week. Now | think we could
work eight days a week. We used to have much
more hands-on responsibilities, and it is difficult
giving up different areas of work and trusting the
regional directors and others. But, for each item
you give up, you get three new ones.”

In a sense, the company’s public launch was a re-
sponse to a flood of retailers who were invading
Florida's turf, says Ann Lieff. Some big-name com-
petitors had already set up shop there, and by the
mid-'80s, more had joined the flock.

“We just knew that with the big competition com-
ing in, that if we continued to grow with just two or

As the chain continues its
expansion, the management staff
continues to pay the same
attention to detail that it did as a
smaller company.

three stores a year, using our own money, that we
wouldn’'t have such an impact.”

The key elements to Spec’s successful stock de-
but, says Ann Lieff, were both internal and external.
“The window was open—the compact disk and vid-
eo were hot. Wall Street was interested in us, and
interested in Florida. With all those components put
together, the timing was right. You don't go for
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‘Before we went public, | don’t
remember thinking that I really
needed to work seven days a week.
Now | think we could work eight
days a week. We used to have
more hands-en responsibilities, and
it is difficult giving up different
areas of work and trusting the
regional directors and others. But,
for each item you give up, you get
three new ones.’

ROSALIND SPOONER

money when you need it. It's much easier when you
don't need it."”

Many family-owned companies face a nagging
problem—the risk that employees who are not re-
lated to the family think they'll have limited career
potential. Spec's has already addressed that prob-
lem by placing specialists who came from outside
the company into key positions, including Peter
Blei, chief financial officer; Joe Andrules, vice presi-
dent of advertising; and Cindy Barr, director of pur-
chasing and product management. Meanwhile,
longtime employees like vice presidents Vicki Car-
michael and Jeff Clifford, who have risen through
the ranks, show that Spec’s strives to promote from
within.

Spooner and Ann Lieff both say the infusion of
public money spells opportunity for all company

(Continued on page S-20)

MAXELL SALUTES SPEC’S MUSIC ON THEIR 40th ANNIVERSARY.

LA L

1988 Maxell Corporation of America, 22-08 Route 208, Fair Lawn, N J. 07410 . I
. % TheTapeThat Delivers
\ Higher Performance.
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MARTIN SPECTOR

(Continued from page S-3)

to the record business. It would be easier to list the
multi-state chains that have not set up shop there
then it would to name the many that have. Spector
will not admit that his 40 years of experience in the
state gives him an edge in selecting store sites—al-
though many would argue that point. He does con-
cede, however, that as a hometown team, Spec's
has an advantage when it comes to servicing its
stores.

“Our edge is the fact that we have overnight de-
livery to every one of our stores, and our warehouse
is in Florida. The Dixie Highway store in Coral Ga-
bles and the Dadeland Mall store—they're getting

deliveries three times a week,” says Spector.

“From warehouses in Minnesota, Ohio, North
Carolina, from Albany, New York, [our competitors]
just cannot give the customers the service we could
give them. And, | don’t care what you say, if you're
in the retailing business, it's service that counts. It's
a people business.

“Mr. Smith sees our competitor down the street,
and that store happens to be closer to his house. He
goes in there and the store doesn’t have the record
he wants. He's already bought from Spec's in the
past—before the competition opened we had the
nearest store. He comes to Spec’s and we have it—
and he doesn’t go back to the other store because
he knows he can always count on Spec's to have
what he wants.”

Spector’s retail savvy has long been revered in
Florida, and since the company’s stock launch in
1985, his reputation has been extended to Wall
Street, too. Thus, it's difficult to comprehend that

Spec’s
Tops
40!

Congratulations to Spec’s
on 40 years of honest values and service.
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Original store, South Mlaml, 1948.

he was a relative latecomer in the selling game—he
was all of 42 years old by the time he opened his
first store in Miami.

Prior to that, the Virginia native made his living in
other segments of the entertainment business. In
1929, he began practicing law in New York City,
but soon, his longstanding passion for music led
him to another career path. He became a talent
agent for a still-young company called CBS. He be-
gan managing Carol Bruce, an up-and-coming
Broadway chanteuse, and when she took a stab at
motion pictures, Spector moved west to Hollywood.

World War Il interrupted his career in 1942. He
drew an assignment in the Signal Intelligence Ser-
vice in General Patton’s third army.

After the war, he returned to Hollywood where he
headed the talent division of Universal Pictures for
two years.

(Continued on page S-21)
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OFFICERS & EXECUTIVES

(Continued from page S-4)

Dolly Legge, Director of Hu-
man Resources Manage-
ment.

Legge developed a reputa-
tion as being one of the
chain’s sharper managers
during her three-year stint
before being promoted to
her current title. In 1976, she was the chain’s man-
ager of the year, and in '87, her store in the Dade-
land Mall won the chain’s customer service award.
She’s also a music lover who, when away from the
office, sings jazz in local clubs. Among her respon-
sibilities: overseeing Spec’s benefits package, coor-
dinating managers meetings throughout the chain,
and conducting the chain’s training program for
store managers. She's also preparing a new training
class for sales clerks in an effort to further enhance
customer service.

Tino Lopez, Director of Dis-
tribution.

Lopez has been the captain
of Spec’s distribution team
for three years and he runs
an orderly ship. A Cuban na-
tive who lived in Chicago be-
fore settling in Miami, he
came to Spec’s with 20 years of warehouse and dis-
tribution experience with Elgin, the watch company.
He leads a staff of 22 that has very low turnover.
“Most of our warehouse people don’t speak En-
glish,” says Lopez. “I concentrate on hiring older
people, because they really need the job and it's
pretty hard for them to get work. Younger people
tend to find other jobs, and training costs money.”

Sandy Griffiths, Buyer.
Aside from members of the
Spector family, no other
Spec’s employee has seen
the chain go through as
many changes as Griffiths.
And, she has experienced a
number of changes in a ca-
reer of more than 20 years. She first joined the web
as a salesperson at the chain’s Coral Gables store,
and later became the record buyer at Spec's Palm
Beach Mall store and she has been manager of sev-
eral of its outlets. Today, working with Bill Lieff and
Rosalind Spooner, Griffiths buys accessories and
store supplies. She’s also responsible for stocking
the chain’s boutique product, either buying it her-
self, or getting stores set up to buy those goods on
their own.

Our Warmest Congratulations to
Martin Spector and his family
on the 40th Anniversary of
Spec’s Music. We have truly
enjoyed watching your success!

John Rankine Mike Haas Larry Rankine
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RECOTAON’
SALUTES SPEC’S!

|
Congﬂatulations on 40 years of

creative
]

ome entertainment retailing.

your friends at

RECOTON CORPORATION
46-23 CRANE STREET, LONG ISLAND CITY, NY 11101

MUSIC STORES

ON FORTY GR

= AT YEARS!

|@g THE MOSS MUSIC GROUP, INC.

®O~ F\ LE- em REC
S

ord-Cassette & C.D.
HOLDERS

& SPEC-TACULAL!

O

GRAMMO-FILE PO. BOX 540192

ORLANDO FL 32854-0192

MANY MORE

YEARS OF

RINGING UP BEAUTIFUL MUSIC

TOGETHER!

WARMEST
CONGRATULATIONS & APPRECIATION

CASH REGIE

e e e
SPEC'S & FLORIDA

(Continued from page S-7)

and | said, ‘It sounds nice. Where is it?' It was in
Madison, Wis."”

The image of Florida that many hold is that it only
attracts older, retired people. Ann Lieff says Flori-
da's rapid growth rate has changed all that. And
now, with its computerized systems in place, Spec’s
is in a better position to keep up with the state's
fast growth.

“In a lot of ways, it's been much easier than |
thought it would be, because with our systems,
we're absolutely amazed how easy and how quick it
is to open up a store,” she says. “What used to take
us two weeks to do only takes us a few days. it's a
lot more organized than it was before.”

The new stores that Spec’s builds today are dou-
ble the size of the units it opened before its 1985

‘With our systems, we’re
absolutely amazed how easy and
how quick it is to open up a store.
What used to take us two weeks to
do now only takes us a few days.’
ANN LIEFF

stock launch, which makes it easier to accommo-
date video rental departments and a wider selection
of musical products. That trend, coupled with the
rising cost of mall rents, has the chain looking in-
creasingly at strip centers—although Spector says
the company will stili consider certain mall situa-
tions.

“The determining factor in a mall is whether it's a
good mall,” says Spector. *‘If you're going to pay high
rent and have two competitors in the same mall and
traffic slows down, it's just not smart.

“We've made money in the malls, but I've felt that
with the advertising we're able to generate, we've
built an identity for Spec's in the state of Florida. Cus-
tomers will come to see us if we're not in the mall.”

| —— o S

1987 NARM WEA suite, from left: Sally Seraphim, J2
Comm.; Diane Eklund; Anita Baker; Beth Fath; Cindy
Barr.
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(Continued from page S-9)

“We go after the customers, instead of letting
them find us because we have great locations. We
go after them right away."”

Spec's use of TV is not confined to the summer.
The web also hits the tube during the fourth quarter
and in campaigns that target Valentine's Day, Moth-
er's Day and Father’s Day.

Direct mail has become an increasingly important
medium for Spec’s. When a store opens in any of its
markets, the chain blankets the area with mailers
that feature coupons. Recently, Spec's launched its
first catalog-type direct-mail piece on a chainwide
basis.

With the support of local radio outlets, Andrules
says Spec's has set up promotions oriented toward

Spec [ Musnc co—promoted a Billy Ocean concert fea-
turing Meli'sa Morgan as the opening act. From left:
Amy Wise, Roz Spooner, Tara Spooner, Meli'sa Mor-
gan, Ann Lieff, Brooke Ashman, Cindy Barr.
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Thmughuut the year, Epec 's
* attack includes weekly radio
flights and frequent station- g
.sponsored promotions, newspaper "’?@
- and television ads, direct mail and
emnmunity-urientad contests, |
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high schools in each of its markets. He adds that
because the chain has grown so much over the past
three years, more and more radio stations have ap-
proached Spec's to participate in their own promo-
tional efforts.

“It's been true for some time in Miami, and now
it's getting to be that way in our other markets,
too,” says Andrules. “‘In the Tampa Bay area, for ex-
ample, one station will cover 16 of our stores.

“They always come to us first because they feel
we really have good locations and we can do them
the most good in terms of exposing their station.”

Congratulations
SPEC'S

You're Paramount with us.

Guif+Western ®
Company

TM & © 1988 Paramount Pictures Corporation. All Rights Reserved.

“WHEN |
HEARD
ABOUT

U.s. SAVINGS BONDS’

COMPETITIVE RATE...

I COULDN'T
BELIEVE
MY EARS.”

O©WARNER BROS |MC, 1538E Used With Permissicn,

What's more, the interest you
earn is completely free from state
and local income taxes. And federal
taxes can be deferred.

For more information, call
1-800-US-BONDS.

U.S. Savings Bonds—They'll
make your ears perk up.

US. SAVINGS BONDS &=

A public service of this publication.

Everyone's amazed when they
hear what U.S. Savings Bonds have
to offer.

Savings Bonds earn market-
based interest rates—just like
money market accounts—so you're
guaranteed a competitive return,
no matter what happens to interest
rates. All you have to dois hold your
Bonds for five years.

Bonds held less than five years earn a lower rate.
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Sensormatic, the leader in loss prevention

Salutes MUSIC &€ VIDEO

Congratulations on your 40th Anniversary

‘ 500 NORTHWEST 12TH AVENUE
OEERFIELD BEACH. FL 33442-1795. U S5 A
‘ PH-305/427-9700 TELEX-264076

ele( tronics corporation

CONGRATULATIONS SPECS MUSIC!

We're proud to be
a part of your
success.

CASE LOGIC

Case Logic, Inc. 6930 Winchester Circle, Boulder, Colorado 80301

Toll Free 800-447-4848

I

The AIDSVIrus lsan Q MUSIC & VIDEO
equal-opportunity oo .
destroyer

AIDS is everyone's problem. To stop it, we must find a cure. But
research takes money. Please send a check o AmFAR/AIDS 4 - 7 L
RESEARC!, New York, NY 10116 LS S o . O,

g m
FOR YOUR -~ ,, dig
.. 40"

"ANIVERSARY

Please support AIDS Research. It's everybody’s problem.

American Foundation For AIDS Research AA

H_APPY BIRTHDAY

FTHOCL S

ongratulalions To
SPEC’S MUSIC

on vour 40th anniversary.
It has been a pleasure associating with such
SPECtacular people during the past years.

Good Luck for the next 40+!

ACE PRINTING SERVICES
9580 S.W. 40th Street, Miami, Florida 33165

MUSIC STORES

R SR SRR
STORE DESIGN

(Continued from page S-6)

video departments, Suarez and Spiessl have more
room to play with when they design a store for the
chain. Bill and Ann Lieff note that the size of the av-
erage store has at least doubled—from 2,000-
2,500 square feet a few years ago to units of at
least 5,000 square feet.

Spec’s is also testing the superstore waters. Its
flagship store in Coral Gables is around 9,000
square feet, and the web is on the verge of opening
its largest outlet yet—at 9,600 square feet—in Ft.
Meyers.

The larger space allows Spec’s to carry an even
deeper selection of music and video inventories
than it carries in its typical stores. Chairman Martin
Spector indicates that if the Ft. Meyers store does
as well as management thinks it will, the chain will
open others of that size.

Spec’s is also testing the
superstore waters. Its flagship
store in Coral Gables is around
9,000 square feet, and the web is
on the verge of opening its largest
outlet yet—at 9,600 square feet—
in Ft. Meyers.

The larger space allows Spec’s
to carry an even deeper selection
of music and video inventories than
it carries in its typical stores.

R RN 5 ) AR
TRAINING & PERSONNEL

(Continued from page S-6)

department oversees; enrollment in a credit union;
stock options; and a 401K plan.

And, to better prepare its store managers for the
tasks involved with running a store, the company
also launched a formal training program which is
overseen by Legge. The eight-week course—which
blends one-day-per-week of classroom instruction
with on-the-job training—was developed by vice
president Vicki Carmichael with assistance from
Legge.

The classroom cycle includes lectures by compa-
ny executives, role-playing, and five instructional
videos that the company has produced. "It covers
everything from hiring and firing to the cash resist-
er and inventory—everything you need to know to
be a manager,” says Legge.

S-18
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(Continued from page S-10)

13% of the chain’s annual volume. “We have some
stores that do 20% and 25 % or more of their busi-
ness in video, and it just keeps going,"” he says, add-
ing that some stores have done particularly well
with the product.

Spec’s rents video in 29 of its stores, and carries
video for sale in all of its outlets. Some of its larger
departments, like those in the Coral Gables and the
new Ft. Meyers store, carry more than 10,000 ti-
tles. But one thing you won't find in Spec’s are X-
rated titles.

“There's no adult or pornographic movies be-
cause we want Spec’s to be a family entertainment
store,” Lieff explains

‘If a person wants to rent a video
or buy a movie, | want him to think
of Spec’s.

MARTIN SPECTOR

At WEA office_in 1987, from left: Lauré Little, WEA:
Jim Bauman; Beth Fath; Ray Parker, Jr.; Cathy Inman,
WEA,; and Cindy Barr.

Spec’s # 36, Key West.

LARDMARK

u T O R S I N C.

Salutes

MUSIC STORES

On Your 40TH Anniversary
Here's to the next 40 years!!
of an INDEPENDENT love affair with

Your Friends At

o1 S T AR I B U T OR S | NC

Atlanta/Baltimore/Washington/Boston/Miami/Nashville/New York City/Philadelphia
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Congratulations

MUSIC & VIDEO

The Sieger Architectural Partnership

Charles M. Sieger F.A.LA. Jose J. Suarez A.lLA.

CONGRATULATIONS TO

WE SALUTE YOU ON YOUR 40TH YEAR OF
CONTINUED GROWTH AND SUCCESS!

FROM YOUR FRIENDS AT,

BRO & nat{onal
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SUPPLIERS OF T-SHIRTS /POSTERS/GRAPHIC ART 1-800-669-0099

From One Market Maker To Another:

Congratulations!

On Forty Fantastic Years,
a and to 40 More!

From Your Friends at

V.P. Enterprises South, Inc. V.P. Enterprises, Inc.

4100 N, Powerline Road A5 « Pompano Beach, FL 33073 4321 N. United Parkway e Schiller Park, IL 60176
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on 40 years of

excellent service to our Industry.

From your friends at %‘é\n
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Gemini

GEMINI DISTRIBUTING

e
SPEC’S MUSIC TODAY

(Continued from page S-11)

employees, and helps avoid making those who are
not related to the Spector family feel their careers
will be stymied.

“I don’t think it's a problem at all now that we're a
public company,” says Spooner. ‘“Now that the
company has expanded rapidly, there are greater
opportunities beyond the store-manager level.”

Says Ann Lieff, “One of the most gratifying things
is seeing the Vicki Carmichael’'s and the Peter Blei's
and the Joe Andrules’ and the Jeff Clifford’s and all
these people working together and really acting like
they own the company and going after it. They've
proven themselves and they can take on more re-
sponsibility.”

She also notes that the firm’s fast growth has at-
tracted managers from other chains, because they
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;The web is now 40 stores strong,
,,wrth many more on the horizon.
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see more opportunities with Spec’s then they would
have in larger companies where management is
more entrenched.

One notion that Ann Lieff is trying to dispell, how-
ever, is that the company’s future is tied to the fate
of its elder chairman—her father, Martin Spector.
Spec's, she stresses, is in it for the long haul.

“If he were not here, it might not be as much fun
for me. We have a terrific relationship. We've been
working together for 22 years, since | was 14, |
wouldn't say that I've done it for him, but it gives me
great pleasure to keep this thing going. It’s an ex-
tention of my family.

“I have a tremendous amount of respect and ad-
miration for the people who are working for us, and
I'd like to see them all do well. As long as it’s fun, I'll
stay with it.”

Ft. Lauderdale, Andrews Ave., 1955.
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MARTIN SPECTOR

(Continued from page S-14)

With the first of their four children already in tow,
Spector and wife Dorothy thought Hollywood's glitz
didn't offer the right environment for raising a fam-
ily. With two of his brothers already located in Mi-
ami, family ties pulled him there. It was there where
he decided to pursue his love of music as a dealer,
opening the first Spec’s Music store on Dixie High-
way, just a short distance from the chain’s current
flagship store.

As a company grows and succeeds, the way
Spec’s has, a founder certainly becomes entitled to
the prerogative of stepping away from the day-to-
day business, allowing others to embrace those re-
sponsibilities while he sits back to enjoy the fruits of
his labors. Several of Spector’s peers have opted to
do so, some of them at a much younger age than
his. But, even at 82, that's simply not Spector's

Coral Gables record department, 1953.
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. Although Spec’s has grown at a
“startling rate in the two-and-a-half
“short years since it became a
~publicly held company, it still 3
* stands on the foundation Martin -
s Spector built 40 years ago as a %
. single-store operator who sold 78s .
‘and cameras. B

wer LR cad DT SR R, s T SoBle e

%
£

s

o

@

o

@ “ V.\ =

style.

He is by no means a figurehead; he is a bonafide
chairman. He is the web’s chief spokesperson in all
of its Wall Street dealings, he oversees the invest-
ments of the firm's 401K plan, and he is still the
point man when it comes to selecting store sites.

(Continued on page S-22)

“FUNNY
YOU DON'T LOOK A DAY
OVER 39”

Hearty
Congratulations
and Continued
Success to
SPEC’S Music
on this Your
40th
Anniversary

PROUD TO HAVE BEEN A PART OF YOUR PHENOMINAL GROWTH.
MCDONNELL DOUGLAS

McDonnell Doug as Computer Systems Company
17481 Red Hill Avenue

PO. Box 19501, Irvine, CA 92713

714-250-1000 TWX: 910-595-1764 FAX: 714-752-9721

Best Wishes

MUSIC & VIDEO

For
40 More

Profitable
Years
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Music To Your Ears For Forty Years

CONGRATULATIONS!
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Congratulations to

Spec’s Music, Inc.
on Its

40th Anniversary

Ladenburg, Thalmann & Co. Inc.
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Music To Your Ears For Forty Years

Back To The Basics

PINKHAUS

2424 SOUTH DIXIE HIGHWAY / SUITE 201/ MIAMI, FLORIDA 33133

Magee Sign Service

4416 22nd Ave. West e Bradenton, FL 34209
Tel. 813/794-3747
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CONGRATULATIONS
Spec, Ann & Roz

Howe s To The Neats0/

TAROET

Music Bistributors, las.

2628 N.W. 72 Avenue, Miami, FL 33122
Ph. (305) 591-2188  FAX 3055917210
DISTRIBUTOR OF CUTOUT/BUDGET RECORDS, TAPES & C.D.'S

T
MARTIN SPECTOR

(Continued from page S-21)

Yes, he has delegated responsibilities. His daugh-
ters, Spec’s president Ann Lieff and executive vice
president Rosalind Spooner, and the rest of the
management team do run the show—but all readily
admit that they do so by the principles that he es-
tablished. And, Spector still sets the tone.

“| have an obligation to try to maximize the busi-
ness,” he says. ‘“That is one reason why you’ll never
see me with those big $200,000-$500,000 sala-
ries that people in other companies get, because if
you do that, it will take away from the bottom line. |
want to take care of the stockholders, and of
course, the employees. How can you build a busi-
ness without employees?

“So we try to—I think motivate is an overworked
word—treat our employees like associates. If they
do a good job, we reward them, and they have stock
options and bonus arrangements. And, we support
anything, within reason, that breathes in the com-
munity, whether it’s a university, a high school, a
musical performance organization, any charity. We
give back to the community because I'm grateful.”

Rosalind Spooner, Martin Spector, Dorothy Spector,
Ann Lieff.

CREDITS: Editor, Geoff Mayfield, Billboard’s Re-
tail Editor; Editorial by Geoff Mayfield; Executive
Editor, Joe Andrules; Special Issues Editors, Ed
Ochs & Robyn Wells; Coordinator, Angela Rodri-
guez; Design, Steve Stewart.
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ETAILING

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, -title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

RICK ASTLEY

Together Forever

Whenever You Need Somebody/RCA
Mark Williams

Mike Brady

BARDEUX

When We Kiss

Bold As Love/Enigma/Synthicide

Tracy Wong, Rupert Wainwrnght/Omega Films
Rupert Wainwnight

THE BUBBLEMEN

The Bubblemen Are Coming
Beggars Banquet/RCA

Rog Bubble/VIVID Productions

Tony Bubble

TRACY CHAPMAN
Fast Car

Tracy Chapman/Elektra
Jane Reardon

Matt Mahurin

D.J. JAZZY JEFF & THE FRESH PRINCE
Parents Just Don’t Understand

He's The D.J. I'm The Rapper/Jive/RCA

Amy Raskin/Calhoun Productions

Scott Kalvert

DOKKEN

Heaven Sent

Back For The Attack/Elektra
Carl Wynant

Jean Pellerin, Doug Freel

PHILIP GLASS

Serra Pelada

Powaqqatsi/Nonesuch

Mel Lawrence, Godirey Reggio, Lawrence Talb
Godfrey Reggio

HOWARD HEWETT
Strange Relationship

forever And Ever/Elektra
Mike Riffle
Jett Stein

BRUCE HORNSBY & THE RANGE
The Valley Road

Scenes From The Southside/RCA

Katherine Ireland/The Pier Group

Gary Weis

MARTINI RANCH
Reach

Holy Cow/Sire

Tom Huckabee/DNA Inc.
James Cameron

MEL McDANIEL

Real Good Feel Good Song
Now You're Talkin'/Capitol

George Bloom IlI

Kenneth Brown

PETER MURPHY

All Night Long

Love Hysteria/Beggars Banquet/RCA

Paul Spencer/Expensive Pictures/O Pictures
Matt Mahurn

NARADA

Divine Emotions

Dwvine Emotion/Reprise

Karen Bellone/Bell One Productions
Jim Hershleder

DAVID LEE ROTH

Stand Up
Skyscraper/Warner Bros.
Angelus/Roth/Adler
Angelus/Roth

WILD SWANS

Young Manhood

Bringing Home The Ashes/Sire/Reprise
Helen Langndge/Helen Langridge Assoc.
Martin Atkins

CUTTING CREW PITGHES POLAROID’S IMPULSE

(Continued from page 51)

Weiner further hails the Polaroid
tie-in as a ‘“‘good opportunity” for
the band, coming between its plati-
num debut album, “Broadcast,” and
its forthcoming follow-up.

Virgin Records’ managing direc-
tor Jordon Harris declines comment
on whether the group’s developing
corporate involvement is a wise ca-
reer move, noting that it was under-
taken and accomplished indepen-
dently of label input.

But the clip’s director and execu-
tive producer, Martin Brinkerhoff
feels that the Cutting Crew/Polar-
oid relationship is excellent for his
purposes.

“Music in corporate settings is
typically a ‘one-night-stand’ affair,
where you secure the rights to a pop
tune and rewrite the lyrics as a par-
ody,” he says. ‘“That’s easier to do,
but it’s more exciting and more ef-

fective to do something original
when the time and budget permits,
which is our typical approach.”

Brinkerhoff points to his cam-
paign for a Mazda new car show
last year, for which he enlisted Mi-
chael Sembello to help compose the
music. ‘It was a high-ticket produc-
tion using a live stage show de-
signed as a contemporary musical,
with music videos created according
to the different personalities of the
cars that Mazda was revealing.”

But Brinkerhoff counts ‘“Go With
Your Impulse” as his first real mu-
sic video. Incidentally, he says he is
now negotiating to produce a true
artist’s clip and notes that even
though musie video budgets tend to
be lower than most of his industrial
productions, the budgets of his
smaller productions have been in
line with those of music videos.

VIDEO TRACK

(Continued from page 51)

Yankovic fan, supposedly ordered 10
copies of “Fat.”” The video supports
Yankovic’s CBS/Epic album “Even
Worse.”

Michael Bolton’s “Wait On Love”
video, in support of his Columbia al-
bum ‘“The Hunger,” was shot on loca-
tion at the Country Club over two
nights. Michael Utterback directed
this performance piece, which was
produced by Antony Payne for the
A&R Group.

Director Nigel Dick has recently
wrapped his second Guns N’ Roses
clip, “Sweet Child O Mine,” from the
group’s “Appetite For Destruction”
release on Geffen. Dick filmed the
band performing and hanging out
backstage.

Poison’s video for “Nothing But A
Good Time,” from its second Enigma
album, “Open Up And Say Ah,” was
directed and lensed by Marc Re-
shovsky, whose popular White Lion
video “Wait” is still in heavy rotation
on MTV.

NASHVILLE

PRODUCER Greg Crutcher and di-
rector Steve Boyle of Dream Ranch
Pictures Ltd. devised an unusual
video for “Texas In 1880 by RCA
country act Foster & Lloyd. Au-
thentic archival footage of cowboys
and Indians from the 1800s is intercut
into a Foster & Lloyd concert filmed
at Smiley Barn.

JAZZIZ To Put Genre In Spotlight

CD Program Involves Labels, Retailers

BY GEOFF MAYFIELD

NEW YORK Close to 400 music
stores from seven different chains
are set to swing into a multifaceted
jazz-awareness campaign engi-
neered by consumer magazine
JAZZ1Z.

The effort, called Making Jazz
Popular Music, kicks off during the
June 4-7 Consumer Electronics
Show in Chicago and has the sup-
port of 17 different labels.

The retail portion of the program
starts July 3. In addition to the mu-
sic chains that JAZZIZ has enlisted,
the promotion will also be extended
to some 500 audio hardware stores
that carry Luxman components.

“The whole point of this is to in-
crease jazz awareness,” says Lori
Fagien, executive publisher of 5-
year-old JAZZIZ. “One of the prob-
lems we've had is that record stores
don’t devote enough money to pro-
mote jazz.”

Fagien says she understands why
the genre ranks low on the totem
pole with several chains, noting that
“jazz is a small pea in a pod” com-
pared to the revenue that conven-
tional record dealers derive from
other genres.

The campaign centers on a free
CD sampler and free subscriptions
to bimonthly JAZZIZ, which con-
sumers can get through one of sev-
eral avenues. The most common
method of distribution for the CD,
titled “JAZZIZ Collections, Volume
One,” will be through selected mu-
sic stores.

When consumers buy any two
jazz CDs from one of the 17 spon-
soring labels at one of the partici-
pating music stores, they will re-
ceive the disk free with that pur-
chase. Enclosed with the disk is a
30-question response card. When
consumers return the questionnaire

Art from the “JAZZIZ Collections,
Volume One” CD will also appear on
the in-store display pieces that are
being printed to support the Making
Jazz Popular Music campaign.

along with a receipt to verify the
two-CD purchase, they will then re-
ceive the free JAZZIZ subscription.

Chains that have signed on are
Musicland Group (including Sam
Goody), Peaches Entertainment,
Record Bar, Strawberries Records,
Radio Doctors, Camelot Musie, and
Rose Records, with each chain get-
ting exclusivity in their designated
markets. Fagien says JAZZIZ con-
fined the first phase of this ongoing
program to major markets.

The CD carries one track from
each of the 17 participating labels.
Lori Fagien says that her husband,
JAZZIZ publisher Michael Fagien,
coordinated programming for the
disk. This first collection—which in-
cludes songs from the likes of Pass-
port Records’ the Rippingtons, Blue
Note’s Michel Petrucciani, Colum-
bia's Full Circle, MCA’s Dave Samu-
els, and Capitol’s Shadowfax—has
been slanted toward acoustic music.

“We wanted it to be something
that was mass accepted, and light
jazz is the most accessible,” Lori Fa-
gien says. She adds that future sam-

plers will each likely have a unified
orientation and represent other jazz
styles.

Allocation of CDs will vary from
10 per store to as many as 300, with
quantities determined by market,
store size, and the location’s typical
jazz volume. One CD from each
batch is intended for in-store play.

Fagien says the retailer program
was designed with ease of operation
in mind.“We wanted this campaign
to be as attractive for them as possi-
ble,” she says. Thus, the Fagiens
tried to keep execution at the store
level uncomplicated. “With very lit-
tle effort on [the retailers’] part,
this will only bring additional reve-
nue to their stores,” says Lori Fa-
gien.

In addition to the CDs, the maga-
zine is also providing participating
dealers with point-of-purchase ma-
terials: an 8-by-11-inch countertop
easel and a 19-by-25-inch poster,
both of which pick up the artwork
from the CD’s packaging.

Additionally, JAZZIZ is building
radio support in most of the mar-
kets where retailers are pushing
this program. Fagien says she is
working out deals in which partici-
pating dealers can get free spots on
a designated jazz or new age station
when they purchase the same num-
ber of spots; such arrangements
would be funded through co-op or
institutional dollars.

The program will also get support
from nationally syndicated pro-
grams, including NBC Radio’s ‘““The
Jazz Show With David Sanborn,”
Ken Webb Communications’ “Jazz
From The City,” and “Wind Dance,”
the Breeze-syndicated show hosted
by Scott Cossue.

In the Sanborn promotion, listen-
ers will be invited to write in for a
chance to win the CD, with 100 a

(Continued on page 56)

NEW YORK Participating
chains give high marks to the
Making Jazz Popular Music pro-
gram being implemented by
JAZZ1Z magazine.

“We looked at this and said this
will be a great vehicle for us,”
says Jeff Cohen, buyer for Bos-
ton-area-based Strawberries Rec-
ords & Tapes. “Right now we're
aggressively pursuing any ave-
nue that will make us more visible
as a jazz retailer.”

“I’'m thoroughly impressed
with [Lori and Michael Fagien]
and what the two of them were
able to mount,” says Ronna Hoff-
berg, VP of marketing for 16-
store Rose Records in Chicago,
speaking of the husband-and-wife
publishing team that coordinated
the jazz-awareness campaign.

Hoffberg says market exclusiv-
ity was a key factor for her chain:
“I wouldn’t have considered it
any other way,” she says.

Rose Records is a likely candi-
date in the Windy City because

Dealers Applaud Jazz Promo

the web emphasizes full-catalog
stores. Hoffberg also likes the
timing because, coincidentally,
the JAZZIZ campaign kicks off
just a month before the late-Au-
gust arrival of the Chicago Jazz
Festival, hailed as the world’s
largest free jazz festival.

“It’s a good way for us to get
things started for the festival a
month early, and hopefully we
can maintain the momentum
through to the time the festival
begins,” says Hoffberg.

Mike Stephenson, marketing
coordinator for North Canton,
Ohio-based Camelot Music, says
62% of the chain’s 213 stores will
participate. “I’'m hoping people
will get the sampler, find some
things they like on it, and then
come back in to our stores and
buy more jazz CDs,” says Ste-
phenson. “And those are the kind
of customers who are willing to
spend some money.”

Even if Camelot does not fetch
increased jazz sales from the pro-

gram, says Stephenson, he is still
attracted to the positioning the
chain will realize from awarding a
free CD.

Strawberries and Rose are
among the chains that plan to par-
ticipate over and above the basic
game plan that has been laid out
by JAZZIZ.

Hoffberg says Rose will proba-
bly develop its own customized
point-of-purchase material to
complement the countertop card
and poster that JAZZIZ is provid-
ing.

According to Cohen, Strawber-
ries plans to tag the JAZZIZ cam-
paign in a series of frequent print
ads that are devoted to various
jazz artists. The chain also has an
eye on extending some of that ef-
fort beyond those markets that
have been designated by JAZZIZ.

“A lot of chains will be partici-
pating in this, but we want to be
an active participant instead of a
passive one,” says Cohen.

GEOFF MAYFIELD
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RETAIL
TRACK

by Earl Paige

GAMES GAME: Chains now moving into video games
continue to believe in the product but are finding supply
tricky, according to Gary Ross, senior VP, marketing
and merchandising, at 621-store Musicland. “We're told
it's a problem with the chips,” says Ross. He also con-
firms the widespread report that hardware for Nin-
tendo is sold out for the remainder of the year.

Another chain moving fast in the games game is Tar-
get. Doug Harvey, director of the internal Jetco rack
arm, believes video games will be a $3 billion market in
the U.S. this year. Many rental-oriented dealers pur-
chase stock at Target (as well as at other mass merchan-
dise outlets). Happily, he notes, Target is headquartered
in Minneapolis, home hub of Tonka, the marketing arm
of Sega.

ADD GAMES: 1t didn’t take Herb & Dawn Wiener
long to jump into video games upon returning from the
recent American Video Assn. convention March 2527 in
Palm Springs, Calif., where so much action on rental and
sales exploded. “We're in it, both rental and sales,” says
Herb Wiener of their six-store Home Video chain in
Austin, Texas. The Wieners are steadily converting
units to include prerecorded audio products. The Wie-
ners are also hit by the Nintendo crunch, but more soft-
ware is opening up. Seven new licensees have been
signed. Also new is a peripheral called NES Max, which
uses a joy pad rather than a joy stick.

OFF TARGET: Add 323-unit Target to the list of mass
merchants who have passed on “Lovesexy,” the new
Prince album (Billboard, May 21). Jetco director Harvey
says the decision came from Target’s top management.
Target has chosen not to risk facing customer com-
plaints because, Harvey says, the title is “not that im-
portant for us economically.”

Harvey says the chain got front-page coverage of its
decision from local press in Minneapolis, and conse-
quently he’s received “half a dozen phone calls from civic
and community organizations congratulating us for our
decision.” Meanwhile, though the nude photo of Prince on
the cover of “Lovesexy” may have raised eyebrows in
some quarters, according to Nancy McCarty, longtime
manager of Camelot Music’s DeSoto Mall store in Bra-
denton, Fla., the controversial cover hasn’t been a prob-
lem in her neck of the woods. “I've got it right behind the
counter, and most people are giggling—even the older
customers,” says McCarty. “[Prince] did it very tasteful-

ly, and we haven’t had any complaints.”

STAR SHOPPERS: The downtown New York head-
quarters of Smash Compact Disks is fast becoming a
hot spot for artists to catch up on new sounds, says
Smash president Gary Rosenowitz. Celebrities who
have frequented the quaint store during the past few
months include Cher, Cindy Wilson of the B-52’s, Al
Kooper, Mark and Joey Ramone, Sylvia Reed (snag-
ging back catalog titles of hubby Lou Reed), and Mike
D. of the Beastie Boys. Rosenowitz adds that the down-
town store is undergoing a major renovation, helmed by
new VP/sales John Fisher.

AT THE SHOPPING CENTER: Upcoming dates for
International Council of Shopping Centers events in-
clude the popular round of regional idea exchanges:
June 14-15, Sheraton, Winnipeg, Manitoba; June 1516,
Ramada Renaissance, Saskatoon, Saskatchewan; June
22-23, Hyatt Regency, Minneapolis; June 28-29, Albany
Hilton, Albany, N.Y.; July 12-13, Novi Hilton, Novi,
Mich.; and July 14, Ala Moana, Honolulu. For more de-
tails call Danny Suslow at 212-421-8181.

SUNCOAST STORY: “It’s our strategy to be in total
control,” says Musicland Group’s Dave Wicker of the
sudden name change of its Paramount Pictures and
Columbia Pictures sell-through video mall stores to a
new logo, Suncoast Pictures. “We also wanted to con-
solidate under one name,” adds Wicker, now VP of ad-
vertising and visual merchandising. Although much con-
sideration went into the new moniker, its implementa-
tion fueled industry gossip. One mall neighbor noted
names were being changed “in the middle of the night.”
Actually, the switch was relatively easy since only two
neon signs, in the front “and at the cash wrap,” needed
the change, says Wicker. While the chain does acknowl-
edge that seven units are up and running, Wicker
chooses not to identify the markets or the game plan. At
the recent American Video Assn. convention, a panelist
from another chain reported that as many as 100 of the
outlets will be rolled out in 1988 alone (Billboard, April
9).

MAKING WAVES: National Record Mart has opened
two more stores called Waves, the logo that NRM is
working to market laser-oriented music and video prod-
ucts (Billboard, Sept. 19). On May 21, the chain was
scheduled to unveil a 2,580-square-foot Waves in the
Eastland Mall in the Charlotte, N.C., market and a 1,958
square-footer in the Holyoke Mall at Ingleside in Hol-
yoke, Mass. NRM president Frank Fischer predicts the
company will bring Waves to at least four to six addi-
tional markets per year through 1990.

With so much growth in the industry, perhaps Re-
tail Track should start a moving service. Call Earl
Pazge at 213-273-7040 and tell us about your moves.

ALBUM
RELEASES

CANDLEMASS

The following configuration ab- Black Dragon

breviations are used: LP—album,

ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

LOUISE GOFFIN
This Is The Place

& LP Warner Bros. 1-25692/$8.98
CA 4-25652/$8.98

HONEYMOON SUITE
Racing After Midnight
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Compiled from a national sample of retail sales reports.

ARTIST
TITLE

WKS. ON CHART

THIS WEEK
LAST WEEK
2 WKS. AGO

LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 & &
BRUCE HORNSBY & THE RANGE
SCENES FROM THE SOUTHSIDE

GEORGE MICHAEL

RCA 6686-2-R

COLUMBIA CK 40867

i FAITH
3 1 1 4 ERIC CLAPTON POLYDOR 835 262-2/POLYGRAM
CROSSROADS
3 3 4 12 ROBERT PLANT ESPARANZA 2-90863/ATLANTIC
NOW AND ZEN

35 | SOUNDTRACK RCA 6408.2R

DIRTY DANCING

TERENCE TRENT D'ARBY COLUMBIA CK 40964
THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY

6 6 6 12

7 5 2 9 TALKING HEADS SIRE/FLY 2-25654/WARNER BROS
NAKED
8 7 7 4 THE SCORPIONS MERCURY 832 963-2/POLYGRAM
SAVAGE AMUSEMENT |
9 14 o 2 POISON CAPITOL €2-48493
OPEN UP AND SAY AHH
PRINCE PAISLEY PARK 2-25720/WARNER BROS
10 | NEWD | 1 | | Gueceyy
INXS ATLANTIC 2.81796
11
g 4 & KICK
12 10 10 4 ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 2-90878
CONSCIOUS PARTY
13 1 14 6 GLORIA ESTEFAN/MIAMI SOUND EPIC EK 40769/EPA
LET IT LOOSE
SOUNDTRACK RCA 6965.2.R
1 ' 4 L MORE DIRTY DANCING
15 18| — 2 DARYL HALL JOHN OATES ARISTA ARCD 8539
OOH YEAH!
TRACY CHAPMAN ELEKTRA 2-60774
1 1
§ § 2 3 TRACY CHAPMAN
17 12 1 37 MICHAEL JACKSON EPIC EK 40600/E.PA.
BAD
GUNS & ROSES GEFFEN 2-24148
1 1 1 1
8 J z 4 APPETITE FOR DESTRUCTION
MIDNIGHT OIL COLUMBIA CK 40967
19 i Ly 6 DIESEL & DUST

5 IRON MAIDEN CAPITOL C2-48982

SEVENTH SON OF A SEVENTH SON

JOE SATRIANI
SURFING WITH THE ALIEN

20 | 21 13

21 19 19 7 RELATIVITY 8193-2/IMPORTANT

COLUMBIA CK 40935

BRUCE SPRINGSTEEN
2
2 . 0 . TUNNEL OF LOVE
10,000 MANIACS ELEKTRA 2-60738
i 2 & ¥ IN MY TRIBE
o DEF LEPPARD MERCURY 830 675 2/POLYGRAM
2 & 3 HYSTERIA
25 25 _ ) CHEAP TRICK EPIC EK 40922/E.PA
LAP OF LUXURY
JOE JACKSON A&MCD 6706
% | NEWD | | | {1Vk1980/86
27 17 25 3 THOMAS DOLBY EMI-MANHATTAN 48076

_ ALIENS ATE MY BUICK

THE BEATLES
PAST MASTERS, VOL Il

28 30 15 10 CAPITOL 2-90044

|

i arner Bros. 1- / THE CHURCH |
EP_extfmded play,_‘ CA—casse_tte; c‘AL:cLle;;;sh;xr:Al sesz LA c‘AL:r;vMsz/?sesl Fo0s2/388 2 | NEW) ! STARFISH ARISTA ARCD 8521 |
NA—price not available. Multiple g1y emerson JOHN KILZER % | 29 | 27 | g | BILLYOCEAN IVE ARCD 8495/ARISTA. |
records and/or tapes in a set ap- Manhattan Collection Memory In The Making TEAR DOWN THESE WALLS |
pear within parentheses follow- G0 TR (Continued on next page)
—COMPACT DISCS (3 Quality Printing

COMPACT DISCS;TAPE e litv Product COMPACT DISCS.
RECORDS & LASER DISCS (o> uality rroauc = DISTRIBUTORS
= FILL H H EA}ST SIDE DIGITAL iCH"\‘NARzDBROTHERS
5550, (CALLToLL BREE N U.S.1.800843.0955 1o Quality Service b=
IS‘? ‘FN CALIF 1-800 222-3913 FOR OUR DlVIDER CARDS GEMINI DISTRIBUTORS SURFSIDE DISTRIBUTORS
N . GA Honolulu, HI
i A%%ngé\l-%ﬁagé\lﬁOQMA\Bi o - 1-%(;?;_3,2-1313 “beep” 7727  (806) 524-2744
x HOUSE DISTRIBUTORS
RETAIL COMPUTER SOFTWARE AVAILABLEI S e Olathe, KS
1-800-821-3324
ABBEY ROAD z?\!:AtC’;gEgALL ﬁ)cs%;OO‘JOAAD PRECISION SOUND MARKETING
WA
% ® The original “inside” album, Tg&'&gi?fgﬁ;’m W RYKO
W”ol[sAl[ oﬂfsrop 800/648'0958 recorded in the Taj Mahal ROUNDER RECORDS
® features the new NoNoise Cambridge, MA
GOPHER noise reduction system (617) 354-0700 RYKODISC USA
PRODUCTS “A classic of new age music. compacTt iy ——
— Tower Pulse! —
DWIDE EXPORT..WIDE ACCESSORY SELECTION OIGITAL AUDIO 4
FAX(714) 848-0337 TLX 37617982 o

ORDERS COMPUTER FILLED
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(Continued from preceding page)

& LP Geffen GHS 24190/$8.98
CA M5G 24190/38.98

K.D. LANG
Shadowland

& LP Sire 1.25724/$8.98
CA 4.25724/$8.98

ROTONDI
Play On

& LP ROM 26001/$9.98
CA 236001/$9.98
SAQQARA DOGS
Thirst

& LP Pathfinder PTF-8713/$7.00
CA 8713/%7.00

THE SOUP DRAGONS
This Is Qur Art

& LP Sire 1-25702/$8.98
CA 4-25702/$8.98

VARIOUS ARTISTS
All Ears Review, Volume 2

& LP ROM 21002/$9.98
CA 21002/$9.98

VARIOUS ARTISTS
Sun, Sand And Hunks

& CD Allegiance CDP 72898/NA

JAZZ/NEW AGE

THE BEAMER PROJECT
Point Of Departure

& LP Sphere D1 72966/NA
CA D4 72966/NA

RICHIE BEIRACH & JOHN ABERCROMBIE
Emerald City

& LP Pathfinder PTF-8701/$7.00
CA 8701/%7.00

BELSON, BROWN & SMITH
Intensive Care

& LP Voss D1 729332/NA
CA D4 72933/NA

BILL CONNORS
Assembler

& LP Pathfinder PTF-8707/$7.00
CA 8707/%7.00

PHIL CRISTIAN
No Prisoner

& LP Voss D1 72918/NA
CA D4 72918/NA

FREEFLIGHT
Freeflight

& LP Voss D1 72932/NA
CA D4 72932/NA
JOHNNY GRIFFIN
The Man | Love

& CD Candid 760107/NA
ROGER KELLAWAY
Nostalgia Suite

& LP Voss D1 72935/NA
CA D4 72935/NA

LEE KONITZ
Jazz At Storyville
& CD Candid 760901 /NA

BILL MAYS & RED MITCHELL
Two Of a Mind

& LP ITI ST 72954/NA
CA D4 72954/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

DIVIDER CARDS

WL S AVAILABLE

1 SC and up
Why pay more?

Direct from Manufacturer
(Formerly AL-LEN CUTTING CO.)
Call or Write
LOU CHAMPY
(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J.
PRIMEX PLASTICS CORPORATION
65 River Dr., Garfield. NJ 07026

Special Volume Rates
Fiberboard cards available.

We buy used cards.

REMARKABLE COMPOSITION.
REMARKABLE ARRANGEMENT.
REMARKABLE GUITARIST.

RON COOLEY.

ON AMERICAN GRAMAPHONE.

COMPOSER/GUITARIST
RON COOLEY'S

THIRD AMERICAN
GRAMAPHONE
RELEASE is titled “The
Ancient and The Infant.”

A remarkable collection of
musical pieces, the album
reflects Ron’s rich and varied
musical background.

THEANCIENT

AMERICAR CRRMEAHEAL
AMERH AN GRAMAPHONE RECORDS ALCD3IRS

AG388. Available on Cassette and Compact Disc.

Schooled in classical and jazz,
experienced in rock and
country, Ron Cooley’s sensitive
guitar work appears on
Mannheim Steamroller’s
highly successful “Christmas”
album, also on American
Gramaphone and recently
certified Gold by RIAA.

THE ANCIENT AND THE INFANT

In addition, Ron Cooley’s talents may be heard on two previous American Gramaphone releases:

Daydreams. AG368. Available on Compact Disc, Cassette and LP.
Rainbows. AG378. Available on Compact Disc, Cassctte and LP.

RMERICAN GRRMRPHCAD

American Gramaphone Records, 9130 Mormon Bridge Road, Omaha, Nebraska 68152
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ETAILING

ORIGINAL CD JEWEL BOX

LICIENCEE OF (D JEWEL BGX MANUFACTURING ACCORDANCE TO COMPACTT
POLYGRAM SPECIFICATION
= ACCURATE DIMENSION FOR CD AWTOMATIC PACKAGING MACHINE
= AVAILABLE IN SINGLE BOX AND MULTIPACK CASE
{FOR 2 CDs. 3 CDs AND 4 CDs)
= COMPETITIVE PRICE WITH PROMFT DELIVERY DIGITAL AUDIO

A VIVA MAGNETICS LIMITED\ \
16th Fl. E on Fty Bidg., 12 ‘Weng Chuk Hang Road, Hong Kong. . ”

Tel: 5-530285 Telex: 8323¢ VIVA HX FAX: 852-5-8731041
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| JAZZIZ MOUNTS GENRE-AWARENESS CAMPAIGN

(Continued from page 53)

week to be given away for eight
weeks. Fagien says details for the
other syndicated programs will be
similar to those ironed out for the
Sanborn show.

Aside from the radio and retail
giveaways, new magazine subscrib-
ers will receive the CD sampler. The
disk and a free magazine subscrip-
tion will also be given to consumers
who buy a new Luxman CD player
at a participating audio hardware
store. Fagien says the Luxman pro-
gram was implemented because
“the owner of a new CD player is a
likely candidate for jazz.”

Fagien says she and her husband
began planning the awareness cam-
paign in the summer. In October,
they began putting it in motion. The
couple used their booth at the
March convention of the National
| Assn. of Recording Merchandisers

to shore up music store involve-

Although the promotion will not
jump into full gear until July,

BILLBOARD PUBLICATIONS,INC.

RETAILERS

Sell Billboard and MUSICIAN
Magazine in your stores.

JAZZIZ plans to warm the music in-
dustry to its program during the
summer CES. Fagien says some 30
audio hardware suppliers, including
Luxman, have agreed to play the
sampler CD at their booths.

The next “Collections’ disk is
scheduled to roll out in February.
Some of the labels that declined to
participate in the first phase report-
edly are eager to support the next
CD.

The Fagiens, both avid jazz fans,
hope their campaign will make it
easier for pop-mainstream-oriented
record stores to sell jazz. But Lori
Fagien admits the effort is not en-
tirely altruistic: The Gainesville,
Fla.-based magazine could score a
larger readership if it successfully
turns more music consumers on to
jazz. She notes that in lining up
dealers for the campaign, JAZZIZ
has already picked up 2,100 new re-
tail venues among participating mu-
sic and audio hardware stores.

~OR MORE INFORMATION CALL BRAD LEE

1/800/999|9988

America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.

e FILL—Best fill in the industry.

o SERVICE—100% computerizedinventory. The order you
place is the order you get. No disappointments!!

No surprisesl!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

| || CALL NOW for our spectacular catalog of

THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(212) 547-3737

Connecticut
(203) 798-6590

Toll Free
(800) 826-0079

DEALERS ONLY

Los Angeles
(213) 388-9834

FAX
(203) 798-8852
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Narv A Dull Moment At NAIRD Meet

Rykodisc Divulges Details For New Label

BY JEAN ROSENBLUTH

AIRD BARED: This year’s Na-
tional Assn. of Independent Rec-
ord Distributors & Manufacturers
convention, held May 11-15 in New
Orleans, was a fine old time. In be-
tween eating beignets and jamba-
laya and drinking a few too many
Dixie beers—far superior to the
city’s “‘official” drink, a vile, pink-
colored concoction called a Hurri-
cane—we even managed to glean a
few tidbits of news.

Rykodisc supplied details of its
imminent venture into LPs and
cassettes at a sales meeting held
for its distributors (Billboard, May
14). All the company’s analog re-
leases will come out bearing a pat-
ented “CDQ” logo, which stands
for compact disk quality—and
they’re not kidding. Each Ryko
Analogue (as the new label is
called) LP will be direct-metal-
mastered onto clear virgin vinyl
and housed in a gatefeld sleeve
(even single-record sets) with an
antistatic Japanese rice-paper in-
ner sleeve. A paper “obi” strip and
perforated outer poly bag com-
plete the package. The measures
being taken to ensure the quality
of Ryko Analogue cassettes are
equally impressive.

The list price for all the cas-
settes and most of the single LPs
will be $10.98; double-LP sets will

carry a $13.98 tag. The seven titles
in the initial Ryko Analogue re-
lease, which ships June 24, are the
Jimi Hendrix Experience, ‘‘Live

At Winterland”’; Mahavishnu John
McLaughlin, “My Goals Beyond”’;
Howard Wales & Jerry Garcia,

“Hooteroll?”; the Residents, ‘‘God
In 3 Persons’’; Marty Willson-Pip-
er, ‘“‘Art Attack’’; Steve Kilbey,
‘““Earthed’’; and Peter Koppes,
“Manchild & Myth.”

Distributors attending NAIRD
reported strong early action on
Doug E. Fresh & the Get Fresh
Crew’s new Reality/Danya/Fanta-
sy album, “The World’s Greatest
Entertainer.” Label owner David
Lucchesi says he’s already moved
more than 220,000 copies and ex-
pects sales to skyrocket once the
Crew’s national tour begins in mid-
June. Fantasy’s Phil Jones says
many of the reorders—27,000 in
one great day'—are on vinyl.

The Rounder folks, who were
out in force at NAIRD, informed
us that they’ve just picked up the
Wrestler and Clean Cuts labels for
national distribution. Rough
Trade’s Robin Hurley told us

BAR/NONE RECORDS IS PROUD TO ANNOUNCE

100,000 GIANT
o MOVED

THEY MIGHT
BE GIANTS

New single & video
out now: “(She Was A)
Hotel Detective”
Dist. by Important,
Caroline, Dutch East,

& more, ., For Info:

(212) 995-0650

Dial-A-Song:

(718) 387-6962
[rasp ===l r=]
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about that outfit’s two new labels,
both English-only ventures that
are licensing material from the
States. New Routes will concen-
trate on blues, folk, and country
sounds, while World Service will
have a rock focus. New Routes will
debut in a few weeks with Cindy
Lee Berryhill’s album, available in
the U.S. on Rhino.

The Independent Action Com-
mittee held a closed-door meeting
of its executive board during
NAIRD; the next meeting open to
all members will take place in Oc-
tober, at NARM’S wholesalers
conference in Palm Springs, Calif.
Many NAIRD-goers spoke in
glowing terms of the weekly con-
ference call initiated by the IAC’s
promotion subcommittee, in which
promotion reps at various distribu-
tors across the nation discuss
what’s hot in their area.

Though we had been familiar
with Holger Peterson’s Stony
Plain label, which operates out of
Edmonton, Alberta, we had no idea
just how much great stuff it’s put-
ting out until we caught up with
Holger at NAIRD. Recent releases
include titles by Jimmie Dale Gil-
more, the Tom Russell Band, and
Jonathan Richman & the Modern
Lovers. Several of Stony Plain’s
most interesting records are un-
available in the U.S.—including ti-
tles from Amos Garrett, Doug
Sahm & Gene Taylor; King Biscuit
Boy; and Ellen Mcllwaine. You
folk/country/blues indies out
there would do well to investigate.

Look for more news on NAIRD
elsewhere in this issue and in next
week’s Billboard. And finally, we’d
just like to say thanks to all the
great people we met during the
course of the weekend. Unfortu-
nately, there were many more
folks we never got a chance to
hook up with; please feel free to
give a call (212-536-5037) and say
hello, especially if you’ve got news
to tell. And a great big thank-you
to intrepid Billboard stringer Jeff
“W.L.L.D.-man” Hannusch, who
covered the convention like the pro
that he is and, more importantly,
took Grass Route out for a delecta-
ble piece of peanut butter pie. Con-
gratulations are in order, too: Jeff
shared the honors for best liner
notes at the 1987 NAIRD Awards
Show.

FINAL NOTE: Believe it or not,
someone with a name very similar
to mine was also staying at the
Monteleone during NAIRD. Ap-
parently, everything that was left
at the hotel’s front desk for me
was given to him instead. Please
send duplicates to Grass Route at
Billboard’s New York address. (If
you left something for me at Bill-
board’s table, it’s also gone. They
dropped everything off for me at
the desk.)

Dealers clash
over accuracy of
advertising slogans
... See story, page 60

Billboard
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SPECIAL ISSUES

SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE
THE June25 e Overview May 31
WORLD e Talent
OF e Majors & Indies
JAZZ ® Reissues & CD
e European View
CONSUMER July 2 e Retailing June 7
TAPE e Audiotape
AND ¢ Videotape
ACCESSORIES e A/V Accessories
e Promotions
JAPAN July9 eVCRs June 14
e Camcorders
e CD & CD Video
¢ Talent & Concerts
¢ Videodisks
MOVIE July 16 e Record Companies June 21
AND e Hot Summer Films
THEATRICAL ¢ Specialists
SOUNDTRACKS e Broadway
e Movie Video
TREE July16 15 Years On Top June 21
INT'L ® History
15 YEARS e Management Profiles
ON ® Producers
TOP e Gospel

WHY THEY ARE SPECIAL:

o THE WORLD OF JAZZ focuses on new growth and directions,
from traditional to mainstream and fusion. Spurred by CD ex-
citement, labels are enlivening the marketplace with new shifts
and thrusts that are producing a renaissance for old treasures
and fresh exposure for new.

e CONSUMER TAPE & ACCESSORIES updates the explosive
blanktape market at retail by focusing on the latest trends of
interest to consumers and retailers sorting through the confu-
sion of brand profusion.

o SPOTLIGHT ON JAPAN tracks the continuing global fascination
in this front-and-center market, and explores the swift-moving
currents of today’s dynamic consumer electronics industry.

o SOUNDTRACKS signals the start of summer as studios and la-
bels take aim at the teen market with a full barrage of movies
and soundtracks. Since “Dirty Dancing' raised the roof,
soundtracks are again king of the hill, driving album sales and
box-office figures to new heights.

o TREE INTERNATIONAL'S 15 YEARS ON TOP special celebrates
the rise to supremacy of the world’s largest independent pub-
lisher of country music. Tree continues to cultivate the best in
new talent for a future as bright as its past. And the hits just
keep on coming.

¢ COMING ATTRACTIONS: DANCE & NEW MUSIC, RHINO REC-
ORDS 10TH ANNIVERSARY, CHILDREN'S ENTERTAINMENT.

[ Py e Ty S (e e S T TR o
FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Karen O’Callaghan,

Ken Karp, Norm Berkowitz. (212) 764-7300 or (212) 536-5018.
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 27 3-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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BY MOIRA McCORMICK

CHICAGO The increasing role
that supermarkets play in the video-
rental business was evidenced by
the greater number of video exhib-
its booked this year at the annual
Food Marketing Institute conven-
tion, held here May 8-11 at McCor-
mick Place.

The 19 exhibits pertaining to
home video were nearly double last
year's FMI convention total of 10.

On hand for the convention were
rackjobbers, distributors, video-sup-
plying services, blank-tape manu-
facturers, and fixture companies.
“Next to the video superstores, su-
permarkets are our biggest clients,
and that category is growing faster
than video stores,” said Lee Gimbel,
sales supervisor for wholesaler
Baker & Taylor. “The growth has
occurred over the past two years.”

Gimbel attributed the supermar-
ket video boom to “long store hours,
good traffic, easy parking, and fre-
quency of visits”” at the markets,
noting, “You have to get groceries
two or three times a week.”

According to David Borgendale,
general manager of the supermar-
ket/mass merchant division for dis-
tributor Artec Inc., “35% of our
business is accounted for by super-
markets, and we expect that per-
centage to increase.”

Larry Carpenter, senior VP of In-
gram Books, parent company of
Nashville, Tenn.-based distributor
Ingram Video, noted that supermar-
ket video is a ‘“‘growth area” and
that supermarkets generally re-
quire specialized services. “We have
to make sure, for instance, that
their fixtures are tight, consolidated
units,” he said.

Video fixture companies as well
confirmed the rapid growth of video
in supermarkets. Richard McMa-
hon, director of sales for Can-Am
Merchandising Systems, said that
50%-60% of his company’s business
in that field comes from supermar-
kets.

A number of companies showed

video delivery systems designed for
supermarkets, ranging from self-
contained turnkey operations to
sell-through programs. Exhibiting
firms included Super Video (see sto-
ry below), Win Records and Video,
Box Office Hits, Goodtimes/Kids
Klassics, Video Channels, and ZBS
Industries.

Win Records and Video of Elm-
hurst, N.Y., exhibited its Video-To-
Win turnkey operation, a 320-foot
self-enclosed kiosk capable of hold-
ing 2,500-4,000 videocassettes. “It’s
a store within a store,” said presi-
dent Sam Weiss, “with room for live
tapes and sell-through.” The pro-
gram features a management team
to instruct in its operation and a
computer—or, Weiss says, the store
can use its own computer. The de-
sign ensures that the merchandise
can be supplied live, and the entire
unit can be locked up at night. The
kiosk can service 30-40 customers at
the same time. “The response here
has been enormous,”’ said Weiss.

Box-Office Hits of Port Washing-
ton, N.Y., was offering its sell-
through program on previously
viewed tapes, which has been in op-
eration eight months, according to
president Shep Alster. Titles are
purchased from the rental market,
shrink-wrapped, and resold for up
to $19.95. Many titles sell two for
$19.95, including ‘“Rambo”/“Wit-
ness” and ‘“The Karate Kid”/*“The
Karate Kid Part 2.”

Supermarkets purchasing Box-
Office Hits’ service receive a wood-
en rack capable of holding 500
pieces, which can do ““$6,000 per
month per store,” according to Al-
ster. The company receives A titles
after a 90-day window, he noted.

“We service the store as well,”
said Alster, adding that “previously
viewed tapes tend to generate less
returns for damage because the de-
fective ones have already been
weeded out. And unlike used cars,
used tapes work as well as new
ones, which is something the cus-
tomer recognizes.”

Sell-through is also the aim of a

On Tap: Vending Machine, Sell-through
Super Video Unveils Plans

CHICAGO Super Video VCR and
Movie Rental, the supermarket vid-
eo-rental system owned by ALMI
Group, unveiled plans to roll out a
video vending system and a sell-
through program at the Food Mar-
keting Institute convention, held
May 8-11 at McCormick Place here.

Super Video president Louis
Parks, who also serves as president
of ALMI's RKO Warner Theaters
Video International, says the com-
pany operates departments in some
370 supermarkets nationwide. (Bill-
board, May 21).

ALMI acquired Super Video from
General Cinema in March. “‘Super
Video’s been around six years, and
General Cinema owned it for a year
and a half,” says Parks. “Their dis-
play and delivery technology was
good, which attracted us to make
the purchase.”

A number of supermarket video
systems offer only one fixture style

and uniform pricing, according to
Parks, but Super Video features
three delivery systems and rental
prices ranging from 99 cents to
$2.99.

“Some stores need 600 tapes, and
some 2,000-3,000,” he says. “A Su-
per X with 100 stores has different
fixturing requirements than other
chains.”

Grocery stores needing to save
space can avail themselves of Super
Video’s soon-to-be-released vending
machines and end-cap displays, each
of which holds more than 300 titles,
while larger operations can make
use of their 48-foot-long in-line dis-
play, which accommodates more
than 1,000 titles.

Both the end-cap and in-line dis-
plays feature an electronic key pad,
which lets customers know if a cer-
tain title is in stock when the cus-
tomer enters the title’s numbered

(Continued on next page)

new player, Pittsburgh-based Video
Channels, according to president
Jeff Miller. “Most grocery stores
have not enjoyed sale profits until
now,” he said. “We provide full ser-
vice—we rack all product and han-
dle management, information flow,
and systems. We suggest what
product mix is best, based on demo-
graphic studies and store layout—
we come in and set up inventory.
We relieve the retailer of these deci-
sions.”

Video Channels supplies super-
markets with fixtures capable of
holding 300-350 sale titles, Miller

FOR WEEK ENDING MAY 28, 1988

said. Prices range from $4.99-
$29.95.

“Recognizing that video is an im-
pulse buy,” said Miller, “the sale ar-
eas have signs that read, ‘We sell
video gifts.” We try to remove the
peaks and valleys in the video sales
business, to keep it evergreen.
When there’s no ‘Top Gun,’ there
are how-tos.”

Supermarkets are Video Chan-
nels’ biggest clients. “We also do a
limited business with video-special-
ty stores,” added Miller.

A more specialized sell-through
service was offered by New York-

Supermarket Videos Boosted At FMI Convention

based Kids Klassics, which was
showing custom 4-foot to 24-foot
displays with a variety of children’s
and family product, all priced at
$9.99. The titles feature cartoon
stars such as Woody Woodpecker,
Mighty Mouse, Heckle & Jeckle, the
Flintstones, Casper the Friendly
Ghost, Scooby Doo, Smurfs, Bugs
Bunny, Daffy Duck, and Popeye:
also available are titles featuring
children’s Bible heroes, Muppet Ba-
bies, workout programs, skate-
boarding and funny cars, and Good
Housekeeping.

Billboard.

TOP
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§ Compiled from a national sample of retail store sales reports.

. s £

T aiog Number 3| &

B b * * NO.1gf*‘f““:~'%gj'% SO R
1| [ |32 | LADYAND THE TRAMP ’ Walt Disney Home Video 582 , ©T% e s | s
2 | 3 | 83 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 1959 | 29.95
3 (6 {139] DUMBOA @ Walt Disney Home Video 24 1941 | 29.95
4 | 5 |102| ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
5 | 2 | 356 | ANAMERICAN TAIL ® %:IEOE;;e\r/‘ig?omsegga 6 1986 | 29.95
6 | 4 [139| PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
71| 8|10/ Bugs MGM/UA Home Video M201233 1988 | 14.95
8 | 20| 2 | PEE-WEE'S PLAYHOUSE, VOL. 2, LUAU FOR TWO Hi-Tops Video HT-0114 1988 | 14.95
9 | 7 | 51 | HERE'S MICKEY! Walt Disney Home Video 526 1987 | 14.95
10 | 13 | 10 | DAFFYV! MGM/UA Home Video M201232 1988 | 14.95
11| 18 | 30 | MICKEY & MINNIE Walt Disney Home Video 576 1987 | 14.95
12 | 12 | 134 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
13 | 11 | 51 | DISNEY'S SING ALONG SONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
14 9 | 8 | BUGSBUNNY SUPERSTAR MGM/UA Home Video M201323 1988 | 19.95
15 | 23 | 51 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 . 1983 | 14.95
16 | 15 | 29 | DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 | 14.95
17 | 17 | 94 | WINNIE THE POOH AND THE HONEY TREE ¢ Walt Disney Home Video 49 1965 | 14.95
18 | 22 | 100 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
19 | 10 | 102 | WINNIE THE POOH AND TIGGER TOO ¢ Walt Disney Home Video 64 1974 | 14.95
20 | 14 | 111 | THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
21| 21 | 51 | HERE'S DONALD! Walt Disney Home Video 527 1987 | 14.95
22 | NEW)> | THE JETSONS MEET THE FLINTSTONES e e AL LA 1987 | 2095
23116 | 3 | PEE-WEE'S PLAYHOUSE, VOL. 1, ICE CREAM SOUP Hi-Tops Video HT-0113 1987 | 14.95
24| 24 | 9 | PORKY! MGM/UA Home Video M261236 1988 | 14.95
25| 19 | 98 | PETE'S DRAGON A ¢ Walt Disney Home Video 10 1977 | 29.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical tittes. SF short-form. LF long-form. C concert. D documentary.
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BOSTON The U.S. Attorney’s
Office in Boston has filed a crimi-
nal information proceeding in
U.S. District Court charging a lo-
cal retailer with introducing ob-
scene merchandise into the U.S.
by falsely filling out Customs
Service documents. The com-
plaint, filed in late April, charges
Tape Town Inc. of Franklin,
Mass., with importing obscene
videocassette tapes from Cana-
da.

The government alleges that
Tape Town falsely claimed on

Go. Faces Porno Gharge
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ES RENTALS

SUPER VIDEO UNVEILS PLANS FOR SUPERMARKETS

(Continued from preceding page)

code. “You can maximize traffic by
putting it anywhere,” Parks says of
the end cap, which takes up 12
square feet of space. Miniaturized
movie box artwork and free synop-
sis cards are displayed for more ef-
ficient browsing. A point-of-sale vid-
eo monitor (available with the in-line
system as well) runs movie trailers
at all times. As for the in-line dis-
play system, Parks says a Tops Su-
permarket in Batavia, N.Y., turned
over its inventory three times in one
week due to the video department’s
popularity.

“You're looking at 100-150 turns
in a store like this,” he says. “If you
have good store traffic, you should
have a good delivery system.”

Super Video’s vending machine,
manufactured by North Canton,
Ohio-based Diebold, will be avail-
able Aug. 1. “We’ll be doing a 10-
market test of the vending ma-
chine,” he says. ‘“Video vending ma-
chines have come out once or twice
before the technology was ready—
now we're ready to kick butt.”

The machine holds 374 tapes (200
titles). A red light indicates that a
movie has already been checked
out. The vending units are available
to supermarkets on a lease basis, as
is the entire Super Video program.
For up to 35% of a store’s gross

=
L= Compiled from a national sample of retail store rental reports.
0 T
customs documents that a ship- E E e .

1 = (o) X1 o
ment of 530 tqpesUc(éntzmed no z - ) TITLE Copyright Owner, Principal ;g £
obscene material. U.S. Attorney I|l<|£ Manufacturer, Catalog Number Performers g2l &8
Frank L. McNamara said that
310 of the tapes were found to be * % NO.1 & &
legally obscene. According to 11 1] 3| THEUNTOUCHABLES Paramount Pictures Kevin Costner e | ®

0 i Ci
McNamara, the tapes were dis- Paramount Home Video 1886 Sean .onnerv
covered during an examination 2 | 7 | 2 | THEWITCHES OF EASTWICK e oS I 0 11741 2ack Nicholson 1987 | R
of the shipment by customs offi-

1 i 5 Touchstone Films : L
cials, who obtained a federal war 3| 2 | 4 | ADVENTURESIN BABYSITTING A o 65 Elisabeth Shue 1987 | PG-13
rant and searched the firm’s o

1 Touchstone Films Richard Dreyfuss
Franklin warehouse. 4 4 8 STAKEOUT Touchstone Home Video 599 Emilio Estevez 1587 E
The owner of Tape Town could "
H Twentieth Century Fox ary Ewes
not be reached at p;iilsl[fl\rvanOFF 5 3 6 THE PRINCESS BRIDE Nelson Home Entertainment 7709 Robin Wright 1987 &
Amblin Entertainment Dennis Quaid
6 | 3| 6 | INNERSPACE Warner Home Video 11754 Martin Short LSE7Y G
Paramount Pictures .
7 6 10 BEVERLY HILLS COP Il Paramount Home Video 1860 Eddie Murphy 1987 R
Vestron Pictures Inc. Patrick Swayze .
8 8 18 DIRTY DANCING Vestron Video 6013 Jennifer Grey LEL3 || [REAR
9 | 9 | 4 | LESSTHAN ZERO CBS-Fox Video 1649 O Ay 1987 | R
rental revenues, “we provide ev- PR
erything,” says Parks. “There’s no 10 | 11 | 4 | THEPICK-UP ARTIST CBS-Fox Video 1529 M%"y Ring‘;alg' " 1987 | PG-13
upfront financial commitment ———— PI—
{yom the store—we .Suppl}; protmo- 11 | 12 | 11 | THELOST BOYS e e e e 1987 | R
ion, inventory, equipment, setup, - - - -
Kings Road Entertainment Dennis Quaid
our custom-developed RV-l com- | 12 | 16 | 12 | THEBIGEASY HBO Ve 0052 " Fie 'Ba?kin 1987 | R
[OBECES, bar-coded membershlp Qrion Pictures Kevin Costner
cards, and all paperwork.” A staff | 13 | 13 | 14 | NOWAYOUT HBO Video 0051 Gene Hackman 1987 | R
of 120 sales/service reps, operating Timothy Dalton
out of eight district field offices 14 | 10 | 8 | THELIVING DAYLIGHTS CBS-Fox Video 4745 Maryam d' Abo 1987 | PG
around the U.S., service each loca- — -
tion weekly. 15| 28 | 2 | SOMEONE TOWATCH OVER ME A0 (A Raise DR (o 1987 | R
“Our distribution center in Hano- - —
. . N Ent t Victoria Tennant
ver, Mass., is capable of putting |16 | 15| 5 | FLOWERSINTHEATTIC New World Video 85160 A 197 | Pe13
20,000 units a day into the field,” -
says Parks, “and in this business, |17 |20 | 4 | THESICILIAN e L LS Christopher Lambert | 1987 | R
street date is critical.” The comput- Orion Pictures O
er system, he notes, is set up to | 18 [ 14 | 15 | ROBOCOP Orion Home Video 8610 Nancy Allen L)
alert store employees if a young New Line Cinema Michael Nouri
customer is restricted from renting | 19| 17 | 6 | THEHIDDEN Media Home Entertainment M940 Kyle MacLachlan 1987 1 R
R-rated tapes. (The information is "
contained (?n the rental card.) 20 | 21| 5 | DEATH WISH 4: THE CRACKDOWN fnaerér:: r;czlrlnrzsalrr:tce'nainmem M941 e oonscn 1987 | R
Super Video's sell-through pro- Samuel Goldw
A 4 " yn Donaid Sutherland
gram is on the verge of being imple- | 21 | 19 | 6 | THEROSARY MURDERS Virgin Vision 70064 Charles Durning R s
mented, says Parks. The sale prod- Hemdale Film Corp. Tom Berenger
uct will be racked on a 100%-guaran- | 22 | 18 | 16 | PLATOON HBO Video 0040 Charlie Sheen 1966 | R
teed-sale basis, with 25%-40% profit
B 23|36 | 3 HIDING OUT HBO Video 0042 Jon Cryer 1987 | PG-13
margins.
“Video in supermarkets is now a Universal Cit i
y Studios A
given,” says Parks. “It's just a 24 | NEWD| BORNIN EAST LA NICA Lieme Video 80727 Cheech Marin 1987 [ R
question of whether a store wants i ) .
L A D HBO Video 0060 Michael E. Knight 1987 | PG
to do it itself, through a distributor, 5% )3 AIEWIIRANANCES 1deo e
or go with something like Super Skouras Pictures, Inc. Anton Glanzelius
Video.” 2 | 3 3 MY LIFE AS A DOG Paramount Home Video 12651 Tomas von Bromssen 197 | WR
MOIRA McCORMICK RKO Pictures Michael Dolan
27 | 23 | 10 | HAMBURGER HILL Vestron Video 6015 Daniel O'Shea 1967 | R
28| 25 | 4 | RUSSKIES Lorimar Home Video 761 b;gigpgjgg; 1987 | PG
i i ly McGilli
29[ 22 | 6 | MADEINHEAVEN Lorimar Home Video 423 #iem)t;th; e 1987 | PG
New World Entertainment Andrew Robinson
30| 27| 8 | HELLRAISER New World Video AB7007 Clare Higgins 1987 | R
, Orion Pictures Charlie Sheen
3| o 6 NO MAN'S LAND Orion Home Video 8710 D.B. Sweeney 1587 K
32| 2| 9 | MAIDTOORDER Scotti Bros. Pictures. Inc. Ally Sheedy 1987 | PG
Atlantic Releasing Corp. .
33 NEW’ WISH YOU WERE HERE Fries Home Video FRIS9400 Emily Lloyd 1987 R
34 | NEW) | WEEDS HBO Video 0062 Nick Nolte 1987 | R
35|30 | 16 | PREDATOR CBS-Fox Video 1526 A. Schwarzenegger 1987 | R
Columbia Pictures Matt Dillon
36| 3% 6 THE BIG TOWN Vestron Video 6016 Diane Lane 087 K
37 | NEWp| THE WHALES OF AUGUST Nelson Home Entertainment AB90222  Porte D2ve 1987 | NR
Island Pictures Tom Hulce
38| 8 SLAM DANCE Key Video 3856 Virginia Madsen 1987 R
RCA/Columbia Pictures Home Video 6- Lou Diamond Phillips
39| 38| 16 | LABAMBA 20854 Esai Morales 1987 | PG-13
40 | 20 | 5 | DANCERS Gannon s e 27066 Mikhail Baryshnikov 1987 | Pe

visibility that a home video section can enjoy in a supermarket. Super Video, a
subsidiary of the ALMI Group, was one of 19 companies that exhibited product
May 8-11 at the Food Marketing Institute convention in Chicago.

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of

$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Two Philly Webs
Tangle In Suit
Over Ad Slogan

PHILADELPHIA Movies Unlimit-
ed is suing West Coast Video for un-
specified damages occurring as a re-
sult of West Coast’s use of the
phrase “every movie under the sun”
in its advertising. Both companies
are based here.

“We're talking big numbers here
because this type of deceptive ad-
vertising can keep customers out of
my store,” says Movies Unlimited
president Jerry Freibowitz. “I’ve
spent thousands of dollars over the
past 10 years to say we have the se-
lection. OQur reputation is at stake.”

The four Philadelphia-area Mov-
ies Unlimited stores stock from
12,000-15,000 titles each and do big
sell-through business both at retail
and through the mail (Billboard,
April 2). The West Coast Video
chain of more than 200 franchised
and company-owned stores is head-
quartered in the Philadelphia area.
More than half of the stores are lo-
cated in the Delaware Valley.

The contested phrase appears on
West Coast billboards on two major
roads. The signs use the chain’s
logo, which features a representa-
tion of the sun, and underlines the
words “every movie.”

“As a result of this deceptive
statement,” the suit alleges, “there
is a likelihood that Movies Unlimit-
ed will suffer declining rentals, loss
of good will, impairment of its repu-
tation and other injuries in that a
substantial portion of the public
may be deceived into believing that
West Coast Video actually offers
every movie when in fact they do
not and when in fact Movies Unlim-
ited offers more movies for rent and
sale than any other movie rental
store in the Philadelphia, Pa., mar-
ket, including West Coast Video
stores.”

According to Richard Abt, West
Coast executive VP, the suit is
“pure nonsense. There’s a sun in the
middle of our logo. The slogan is
meant to refer to our own sun—our
roof. We underlined ‘every movie’
because it looks better on a bill-
board.

“Every store can transfer mov-
ies to any place in our system,”
Abt adds. “In the Philadelphia
area we have a half million cas-
settes. And if someone wants to
buy a cassette we don’t have we’ll
special order it.”

WILLIAM SILVERMAN

Rabhit Rehate
Is Extended

Rabbit Systems has extended
the $10 rebate on its VCR-Rabbit
multiplying device through June
30. The unit consists of a trans-
mitter and a receiver that en-
ables several television sets in
the same house to share a single
VCR. The multiplier retails for
$59.95 and up. Coupons for the
rebate will be made available
where Rabbit products are sold.
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your customers
only a movie.

A demented mother telepathically directs her middle- |
aged son on bloody missions of revenge. And when he’s o »n
finished murdering his victims, he gouges their eyes out.
But that’s only a movie: The rea/ horror is right
here in the movie theater where your fellow audience
members are being gunned down one by one.
A brilliantly conceived thriller within a thriller,
ANGUISH stars Zelda Rubinstein (POLTERGEIST I and II
and upcoming POLTERGEIST III) in an unforgettable

performance as the mother and co-stars veteran charac-
ter actor Michael Lerner as the equally memorable son.
From its eerie start to its even eerier ending,
ANGUISH is a movie your customers are going to find
excruciatingly enjoyable.
Order your copies today.

SINGLE/DUAL
Order cut-off: June 28 PACK VALUE

Street date: Jllly 7 To help you get maximum value
e d from your ANGUISH purchase,
P ay-per-view window: 3 months we're making both single and

4 : dual packs available simultaneously,
P ay TV WmeW. 6 months S0 you're free to choose whichever

POP Counter dlsplay best suits your store’s needs:

the savings of & dual pack or
the flexibility of a single.

RAMACO ANSTALT PRESENTS A BIGAS LUNA FILM “ANGUISH”
ZELDA RUBINSTEIN - MICHAEL LERNER
TALIA PAUL - ANGEL JOVE - CLARA PASTOR - ISABEL GARCIA LORCA
Screenplay Diatogue MICHAEL BERLIN fditea by TOM SABIN
Music by J.M. PAGAN Oirector of Photography J. M. CIVIT
trecutive Producers ANDRES COROMINA & GEORGE AYOUB proouctn by PEPON COROMINA
WRITTEN AND DIRECTED by BIGAS LUNA w4y,

"
v ©1986 R Anstalt. All Rights Reserved. = Y = Ard
R uaﬂutms_mimmc* Bil=ealanalal- All Rig g £ = = Q;‘——
1 PN 0 e quanoun | m -

© 1987 Spectrafiim All Rights Reserved

© 1988 CBSFOX Company. Key Videa is a registersa racemark of the CBS/FOX Campany. Ali rights reservad
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VSDA Stirs Up
Interest North
0f The Border

OTTAWA Representatives of the
Video Software Dealers Assn. made
a four-city tour of Canada in early
May with an aim to drum up interest
in the organization from the Great
White North.

The response was encouraging,
says Joanna Baker, VSDA director of
international operations at the trade
group’s Marlton, N.J., headquarters.
An Ottawa chapter was formed here,
and there are plans to organize one in
Montreal. Earlier, the association
formed its first international regional
chapter in the province of Manitoba,
where a video retailers association
opted to merge with VSDA.

Canadian video retailers have
lacked a significant association to
represent their interests. The Video
Retailers Assn. of Canada has pe-
tered out, and only business groups
remain in its place to lobby govern-
ments and the public on the indus-
try’s behalf. k

“We came to Canada to learn,”
says Baker. “We're not looking to or-
ganize or sign members in large
numbers quickly. Over time, we hope
to attract retailers to our group.”

The association has set aside a Ca-
nadian session to take place at its an-
nual convention in Las Vegas in Au-
gust and hopes Canadian retailers
will visit the convention and be con-
vinced of its worth.

“What we are finding is that there
are common issues to our two coun-
tries and we have a lot to learn from
each other's experiences,” Baker
says. KIRK LaPOINTE

Feds Restrain
Pirating Suspect

WILLIAMSPORT, Pa. Gordon My-
ers, a video retailer whom court docu-
ments describe as a “flagrant infring-
er” of copyright laws, was placed un-
der a federal temporary restraining
order to cease making what are al-
leged to be illegal copies of copyright
motion pictures.

A suit against Myers, who oper-
ates Myers CB Video and Stereo
here, was filed by nine major motion
picture companies.

The suit was originally filed on
April 4 in the U.S. Middle District
Court in Harrisburg, Pa., but the doc-
uments were not unsealed by the
court until April 19. The restraining
order was issued by U.S. Middle Dis-
trict Senior Judge Malcolm Muir af-
ter U.S. marshals seized what they
called bootleg videocassettes and the
equipment used to make the copies.

Bringing the suit are Columbia Pic-
tures Industries Inc.; Metro-Goldwyn-
Mayer Pictures; Orion Pictures
Corp.; United Artists Pictures Inc.;
Paramount Pictures Corp.; Universal
City Studios Inc.; 20th Century Fox
Film Corp.; Walt Disney Co.; and
Warner Brothers Inc.

The suit, in which the movie com-
panies are seeking unspecified dam-
ages, alleges Myers has been in-
volved in illegal reproduction of film
videocassettes for three years.

MAURIE H. ORODENKER
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Prairie Petrol Strikes With Video Rentals

Film-And-Fuel Mogul Opens First Video-Only Store

BY MOIRA McCORMICK

CHICAGO The market was wide
open in 1984 when Milwaukee-area
gas dealer Prairie Petroleum add-
ed video at three of its service sta-
tions. Now, even though the mar-
ket has become crowded to the
point where, in the words of Prai-
rie president Jack Stechschulte,
“There’s a video store on every
corner,” he is holding his own with
the product and has just opened
Hollywood Video Mart, his second
outlet.

The store, which opened in April,
is Stechschulte’s first under the
Hollywood Video Mart logo and
his first video-only store.

His other outlet, Prairie Video
Mart, is built on the site of one of
his gas stations. It’s a convenience
store with a 1,500-title library.
And, of course, it sells gas.

These days, video seems to fuel
Prairie’s business as much as pet-
rol. The Waukesha, Wis., company
no longer runs the other two gas
stations where Stechschulte first

added video departments—one

lost its lease and the other was
sold—but it still owns three other
stations.

“Before we converted the [Prai-
rie Video Mart] store and enlarged
the video department, it had only
600-700 titles and was located in
the sales office of the building,”
says Stechschulte.

“What we did was to convert the
[auto-repair area] into a store
space and increase the size of the

video department. It had gotten so
popular, with several thousand
club members, that expansion was
necessary.”

Then as now, no deposit or fee is
required for video club member-
ship, though a deposit is taken

‘In the new store,
we want to get
into more genres’

when a VCR is rented (the VCR
rental rate is §9 a day).

Rental rates in both stores are
the same: $1 for kid vid and short
films, $2 for catalog, and $3 for
new releases. Sale videos have
never gone over very well at Prai-
rie Video Mart, according to
Stechschulte, who theorizes that
“people didn’t want to buy their
videos at a convenience store—
there’s that perception that you're
getting an inferior product’” at
such stores.

However, he plans to target vid-
eo sales in the new store, which is
located in a strip mall on the south
side of Waukesha. Hollywood Vid-
eo Mart, a 3,400-square-foot store,
carries 3,500 movies, all openly dis-
played on the floor and protected
by the Sensormatic system.

Stechschulte never explored
cross-promotion possibilities with
Prairie Video Mart, but he says
plans are in the works for Holly-
wood Video Mart promotions with

VIDEO
RELEASES

Symbols for formats are 4= Beta,
v=VHS, and #=LV. Suggested
list price, pre-book cutoff, and
street date are given when
available.

BAJA OKLAHOMA

Leslie Ann Warren, Swoosie Kurtz, Peter
Coyote

& ® Lorimar/$89.95

Prebook cutoff: 5/23/88; Street: 6/7/88

BARBARIANS

The Barbarian Brothers

& ¥ Media/$89.95

Prebook cutoff: 5/27/88; Street:6/14/88

THE CLUTCHING HAND VOLUMES 1-4
Jack Mulhall, Marion Shilling, Yakima
Canutt

¥ Hollywood Select/$12.99

Prebook cutoff: 6/6/88: Street: 6/20/88
EMPIRE STATE

Martin Landau, Ray McAnally

& ¥ vidmark/$79.95

Prebook cutoff: 6/16/88; Street: 7/6/88

HOME IS WHERE THE HEART IS
Leslie Nielsen, Martin Mull

¥ Paramount/$79.95

Prebook cutotf: 5/26/88: Street: 6/22/88

INTO THE HOMELAND

Powers Boothe, C. Thomas Howell, Cindy
Pickett

& ¥ Lorimar/$79.95

Prebook cutoff: 5/23/88; Street: 6/7/88

PERFECT MATCH

Marc McClure, Jennifer Edwards, Diane
Stilwell

& ¥ Forum/$79.98

Prebook cutotf: 6/8/88; Street: 6/22/88

PRIVATE ROAD

George Kennedy, Greg Evigan, Mitzi
Kapture

& ¥ Trans world/$79.95

Prebook cutoff: 5/31/88: Street: 6/15/88

RADAR MEN FROM THE MOON VOLUMES
1-3

George Wallace, Aline Towne, Roy
Barcroft

¥ Hollywood Select/$12.99

Prebook cutoft: 6/6/88: Street: 6/20/88

RICH AND STRANGE

Henry Kendall, Joan Barry, Percy
Marmont

¥ Holtywood Select/$14.99

Prebook cutoff: 6/1/88: Street: 6/15/88

THE SISTERHOOD

Rebecca Holden, Lynn Holly Johnson
& ¥ Media/$79.95

Prebook cutoff: 5/27/88: Street: 6/14/88
TAFFIN

Pierce Brosnan, Alison Doody

& ¥ MGM/UA/$79.95

Prebook cutoff: 6/9/88: Street: 6/28/88

TEEN WOLF TOO

Jason Bateman, Kim Darby, John Astin
¥ Paramount/ $89.95

Prebook cutoff: 5/26/88: Street: 6/22/88

THE UNNAMABLE

Charles King, Mark Kinsey Stephenson,
Alexandra Durrell

& ¥ vidmark/$89.95

Prebook cutoff: 5/24/88; Street: 6/8/88
VISIONS OF EIGHT

Sports

& ¥ 2x0n/$59.95

Prebook cutoff: 5/20/88: Street: 6/2/88
YOUNG AND INNOCENT

Derek De Marney, Nova Pilbeam, Percy
Marmont

W Hollywood Select/$14.99
Prebook cutoff: 6/1/88: Street: 6/15/88

To get your company's new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), pre-book cutoff, ship date, box-
office gross, and suggested list price (if
available)—to Video Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.

neighboring merchants.

“We have all kinds of possibili-
ties,” he says, “with a Domino’s
Pizza store, a frozen yogurt shop,
a weight loss center, and a barber
shop.

“So far,” Stechschulte adds,
“business has all been word of
mouth, but we’ll start advertising
once we get the glitches out of the
computer system.”

The store operates point-of-sale
registers on Elite software.

Even though a low-ball video
rental outlet is located across the
street from Hollywood Video
Mart, Stechschulte says his store
has the competitive edge due to
broad selection and depth of hot ti-
tles. “People can find what they
want here,” he says.

Both stores maintain a family at-
mosphere, Stechschulte notes: ““I
do the ordering according to my
own taste—I try to limit the crum-
my B titles or real rough ones so
people can come in here and not be
insulted.

“In the new store, we want to
get into a wider diversity of
genres, such as how-tos and travel
videos. We're always getting calls
for fishing how-tos and outdoor-
type titles.”

In general, says Stechschulte,
video has been “‘a good profit cen-
ter” for 40-year-old Prairie Petro-
leum, which also operates three
service stations in Waukesha. “It’s
a business I've come to enjoy and
want to spend more time with,” he
adds. “Even though there’s no
comparison in dollar volume to the
gas business, the profit margins
are a great deal higher.”

BY CHARLENE ORR

MESQUITE, Texas Video and piz-
za? They go together like soup and
sandwich for one Texas video retail-
er.

Scott Hallman, owner/manager
of Mr. Jim’s Pizza and Video in
Mesquite, a Dallas suburb, has add-
ed hot videos to his hot pizza busi-
ness. By combining the two, Hall-
man hopes to attract movie buffs as
well as fast-food fans, offering one-
stop service as an alternative to the
four pizza parlors and four video-
rental stores near his store.

Hallman, whose Mr. Jim's is part
of a statewide pizza franchise with
more than 45 stores, had heard of
other video franchisees experiment-
ing with food and video under one
roof. When a nearby video outlet
went out of business, he decided to
try the idea himself.

Although the dual concept has
been in operation for just one
month, business has already gotten
a boost, Hallman says.

“[Video] brings in a lot of new
customers and gives me an added
edge against the competition,” Hall-
man says. He estimates business
has increased 10%-15% with the ad-
dition of video. Most customers or-
der food with their cassette, al-
though Hallman reports some have
dropped by just for a video.

The store offers customers more
than 190 titles, although inventory
depth is limited to single copies of
titles while the store builds up its
cash flow, Hallman says. The store
is concentrating on hot titles re-
leased within the last few months.

The store’s no-fee video club

Vids Spice Pizza Parlor

doesn’t issue membership cards;
only a valid driver’s license and a
short application form are required
to receive a membership number.
Customers can check out videos for
$2 plus tax. Videos are due back by
10 p.m. the next day.

Cross promotions between pizza
and video customers are also of-
fered by Mr. Jim’s. The Family Fun
Flick Special includes a 16-inch piz-
za with up to three toppings, one
movie rental, two bags of micro-
wave popcorn, and two quarts of
soda—all available in a pickup-only
deal for $11. The Movie And Pizza
Special offers two 14-inch pizzas
with one topping each, one movie,
and two bags of microwave popcorn
for $12. Coupons offering discount
movies and pizzas are also avail-
able, but Hallman candidly admits
the premiums will be less appealing
as his customer base grows; be-
cause his business is new, he feels
he must “sweeten the pot” to lure
consumers from his pizza and video
competitors.

Mr. Jim's also offers pizza deliv-
ery, and Hallman plans to institute
a video-delivery service once his
workers become comfortable with
the store’s video operation.

“The members will call us up,
hopefully order a pizza—it won't be
required—and give us two or three
title numbers to check,” Hallman
says. “By giving us more than one
title, we can be sure one of the
choices are available.”

If a member requests a movie
sans pizza, Hallman plans to ask for
the regular $2 fee plus a $2 delivery
fee. Video pickups are $3.

Rare Records, Features Spark Daytona Beach Vid Outlet

Kilroy Takes Total-Entertainment Approach

BY BRUCE HARING

NEW YORK You can rent a strip-
per or a DJ, buy Mylar balloons, get a
Bon Jovi autographed picture disk, or
have a computer portrait done at Kil-
roy Was Here Entertainment.

Incidentally, you can also rent or
purchase a video or find the latest
records and CDs, according to store
owner Kevin Kilroy.

“It’s not just your typical video
store,” Kilroy says. “We have a bit of
the unobvious.”

Opened June 1, 1985, in Daytona
Beach, Fla., Kilroy Was Here Enter-
tainment is a 2,000-square-foot full-
service-entertainment store geared to
customers who are looking for “more
than typical entertainment needs,”
according to Kilroy.

“We have in excess of 2,000 video
club members,” he says. “For special
occasions with loved ones and fam-
ilies, we can fulfill their needs. Club
members get discounts on our ser-
vices, and everyone knows someone
with a birthday or an anniversary.”

Kilroy, formerly national video
field supervisor for Camelot Music in
Ohio, says he “always had a few dif-
ferent ideas on what entertainment
should be.” He credits the chain for
givng him the knowledge to exploit
high profit margins on services like

Comedian Sam Kinison, right, stops
by Kilroy Was Here Entertainment in
Daytona Beach, Fla., for a scream
session with store owner Kevin Kilroy.
Kinison bought a few videos from
Kilroy's store, but he could have hired
a stripper there, too. (Photo: Ken
Berry)

computer portraits, which are a
strong attraction in a popular tourist
spot like Daytona Beach.

Besides carrying the latest albums,
Kilroy Was Here Entertainment also
deals in collectible records—‘not the
flea-market type,” says Kilroy—
guaranteed to track at 1!/, grams on
the turntable. The store has become
known for finding elusive coliectibles
and for maintaining a list of available

and sought-after collectibles. Once,
Kilroy recalls, the governor of South
Dakota called to ask if Kilroy stocked
some Buddy Holly classics.

Kilroy also has 3,000 videos avail-
able, clearly marked with rental and
sale prices. “All our open copies sell
cheaper than sealed copies,” Kilroy
says. Used-movie brokers play a
prominent role in promoting sell-
through, Kilroy says, enabling the
firm to quickly pick up another copy
of a title while offering a substantial
discount on the in-store copy. An add-
ed sales incentive is the firm’s policy
of providing the same guarantee on
new and used movies.

“I'm the only store I'm aware of
[that] is doing this,” Kilroy says of
his varied ventures. “What I hope to
achieve before the end of '88 is to
start a franchise operation, convert-
ing video stores to full-line entertain-
ment so they don't rely on video as a
way of life. We’re using the store
here as a prototype to find out what
works and what doesn’t.”

Details on franchising arrange-
ments are still in the planning stages,
Kilroy says. But any agreement will
emphasize affordability, he says:
“We want to get the advantages of a
national chain without requiring
franchises to sell their souls in the
meantime.”
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by Peter Keepnews

I.ONG LIVE THE SWING: Last week we talked
about the fact that an awful lot of great jazz has
been recorded but not released over the years—and
we applauded those record companies that are get-
ting some of the good stuff onto the market. This
week we're happy to report on plans for the release
of a treasure trove of previously unissued record-
ings by one of the most popular musicians in jazz

Benny Goodman lives via
a series of ‘new’ albums

history.

The MusicMasters label has just released the first
album in a projected multivolume series of previous-
ly unreleased Benny Goodman recordings. The ma-
terial comes from the great clarinetist/bandleader’s
personal archives, now the property of Yale Univ.

The succinctly titled ‘“‘Benny Goodman Volume 1"’
includes both live and studio recordings, with Teddy
Wilson, Zoot Sims, and Ruby Braff among the side-
men. Recording dates range from 1955 to just a few
months before Goodman’s death in 1986. The digital-
ly remastered album is available in LP, cassette, and
compact disk form, as the subsequent volumes in
the series will also be. The second and third albums
are tentatively set for midsummer and late fall re-
lease; there may eventually be as many as 10 in all.

Goodman bequeathed his archives, including an

estimated 400 master tapes of unreleased music, to
Yale. Harold E. Samuel, a music professor there,
oversaw the transfer of tapes, arrangements, and
memorabilia from Goodman’s homes in Connecticut
and Manhattan to the Yale campus and is supervis-
ing the MusicMasters series. Saxophonist Loren
Schoenberg, an aficionado and former sideman of
the King of Swing, has been helping to catalog the
tapes and assemble and program the albums.

Goodman gave Yale the right to release the musie
on the tapes commercially, according to Samuel,
“because he did not want his archive to be a finan-
cial burden on the university.” Proceeds from the
sales of the MusicMasters albums will help cover
the cost of maintaining the archives.

ALSO NOTED: Is it possible that the vocal album
of the year has been recorded by a bassist who
doesn’t sing? Is it possible that the personnel listing
for the jazz vocal album of the year includes Aaron
Neville, Jennifer Warnes, and Lou Reed? Don’t bet
againstit. “Duets,” a new MCA release from bassist
Rob Wasserman, is at the very least one of the most
pleasant musical surprises of the year so far. Seven
of the nine tracks are duets between Wasserman’s
bass and various vocalists (the others are Rickie Lee
Jones, Bobby McFerrin, Dan Hicks, and Cheryl
Bentyne); the remaining two tracks are a multi-
tracked solo showcase for Wasserman and an exqui-
site duet on “Over The Rainbow’’ with Stephane
Grappelli. We'll leave the arguments over the al-
bum’s jazz content to the purists and the semanti-
cists; we're too busy digging it. And while we’re on
the subject, this album raises two questions: What-
ever happened to Rickie Lee Jones? When is some
hip label going to sign Dan Hicks and let him show-
case his new band and his new tunes?

Gospel
[EGTERN

by Bob Darden

This is the second half of an interview with Myrhh
recording artist Sheila Walsh. After several years of
critical acclaim—but precious few sales—she’s fi-
nally released the strongest album of her career,
“Say So.”

SCO’I'I‘ISH NATIVES Sheila Walsh and her husband,
Norman Miller, were recently granted permanent alien
status in this country, partly because the bulk of her
concerts are in the U.S. She's currently in the early
stages of planning a joint tour with Phil Keaggy.
Walsh’s set will be dominated by material from “Say
So,” she says.

The strengths of “Say So” are Walsh’s strong, clear
rock voice and a fistful of compelling songs, including
several Walsh wrote herself. She recently took a mo-
ment to talk about some of the songs from the album.

Of “Jesus Loves His Church” she says, “What a com-
mercial title! It was written when the Jim & Tammy
Faye Bakker thing first happened. I was still shocked
and in disbelief over it all at the time. Everybody was
talking about it and saying how there was so much junk
in the name of Christianity—and I remember how angry
it made me. And that night on ‘The Tonight Show’ Jay
Leno said he’'d heard that Jimmy Swaggart was calling
for a new code of ethics for Christian evangelists. And
Leno said, ‘Excuse me people, but I thought they al-
ready had one. I thought it was called the Bible.

“When it is so obvious to people outside the church,
when they can see things quite clearly and seem more
astute than we are, then someone like Leno or Johnny
Carson is not attacking God or Jesus when they say
things like that. They are attacking the garbage in his
name. A typical response of some left-wing Christians I
know is to wash their hands of the church. Well, Jesus
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TOP j Azz ALBUMS..

=
& Compiled from a national sample of retail store
&2 Q| X and one-stop sales reports.
(L] o
LTz
2 |y |©
@ | £|¢|ARTIST TITLE
L | & | | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 * %
1|35 DIANE SCHUUR - COUNT BASIE  Grp 1039 (CD) 31 weeks at No. One
DIANE SCHUUR - COUNT BASIE |
2 2 31 JOE WILLIAMS  VERVE 833 236.1/POLYGRAM (CD)
EVERY NIGHT
3 303 WYNTON MARSALIS cOLUMBIA FC 40461 (CD)
STANDARD TIME
4 41 GENE HARRIS  CONCORD JAZZ CJ 337 (CD)
TRIBUTE TO COUNT BASIE
@ 103 JOHN PATITUCCI  GrP GR 1049 (CD)
JOHN PATITUCCI
6 711 MIKE LAWRENCE  OPTIMISM OP 3104 (CD)
NIGHTWIND
7 5|31 BRANFORD MARSALIS  coLumBia FC 40711 (CD)
RENAISSANCE
8 6|17 MIKE METHENY  MCA/IMPULSE 42023/MCA (CD)
KALEIDOSCOPE
KEITH JARRETT  €CM 835 008-1/POLYGRAM (CD)
Q) |newd STILL LIVE
1018129 GERRY MULLIGAN  PROJAZZ COP-703/INTERSOUND (CD)
SYMPHONIC DREAMS
1 9|17 HENRY JOHNSON  MCA/IMPULSE 42089/MCA (CD)
FUTURE EXCURSIONS
@ NEWD ELLA FITZGERALD  verve 835 454.1/POLYGRAM (CD)
B ELLA IN ROME - THE BIRTHDAY CONCERT |
13 1113 DAVID GRISMAN  ZEBRA ACOUSTIC 42108/MCA (CD)
SVINGIN' WITH SVEND
143 SONNY ROLLINS  MILESTONE M-9155/FANTASY (CD)
DANCING IN THE DARK
15 1121 3 HENRY THREADGILL Novus 3025/RCA (CD)

EASILY SLIP INTO ANOTHER WORLD

TP CONTEMPORARY JAZZ ALBUMS-w

* % NO.1 w*

1 1113 KIRK WHALUM  coLumsia £C 40812 (CD) E 5 Yéae:;soa\;vN;HinTel
@ 3ls BOBBY MCFERRIN  EMI.MANHATTAN 48059 (CD) SIMPLE PLEASURES
K , X @ clilg RIPPINGTONS FEATURING RUSS FREEMAN  pAsSPORT PJ 88042 (CD)
loves his church. He’s chosen to express himself KILIMANJARO
through the church. It is his vehicle, and you can’t throw 4 | 4 | 15| BASIA ercere 40767/Pa D)
it out with the garbage. TIME AND TIDE
“When there is anybody else in the No. 1 spot but Je- 5 | 2 |29 | DIANNE REEVES  BLUE NOTE BLJ 46906 (CD)
sus, this will happen, whether it is Jim Bakker or Jimmy DIANNE REEVES
Swaggart. Jesus still loves these people. For every per- 6 | 6 |31 | STEVE KINDLER & TEJA BELL  GLOBAL PACIFIC OW 40719/COLUMBIA (CD)
son that screws up, he still holds on to this person. 1 DOLPHIN SMILES
haven’t yet found the ability to do as Jesus does: to come 7 | 7 | 7 | ONAJE ALLAN GUMBS  zE8ra 42120/MCA (€O)
alongside of these people and not point a finger at them. THAT SPECIAL PART OF ME
“He may not always approve of what they do, but we 11| 9 | GAMALON  AMHERST AMH 3318 (CD)
can hate what they do and still love them as people.” GAMALON
Of “Angels With Dirty Faces” she says, “I hear there (9) | DAVID BENOIT  are Gr 1047 (<D)
are some radio stations that won't play it because they EVERY STEP OF THE WAY
think the title is ‘theologically unsound.” Well, the title 10 |12 | 7 | ALPHONSE MOUZON  oPTimism 6002 (CD)
does come from the black-and-white movie by the same EARLY SPRING
name. But the thing I wanted to point to with it is that | |(T])|NEwp | GEORGE HOWARD  wca 42145 o)
each one of us is the same, whether we are a wealthy REFLECTIONS
Beverly Hills [Calif.] family or children on the streets of 12 = A S IEPNANN R ol b D) JASIL BRAZZ
- ACOUSTIC ALCHEMY  mca 42125 (CD)
Sheila Walsh blends arock | [ [%]° NATURAL ELEMENTS
- - THETAR VARIOUS ARTISTS  wWiNDHAM HILL WH 1065 (CD)
style with compelhng songs WINDHAM HILL SAMPLER '88
15|85 DAN SIEGEL  cBS ASSOCIATED BFZ 44026/E.P.A. (CD) o .
Calcutta [India]. The same things make us laugh and TIM HEINTZ  7on 236 (0 NORTHERN N
cry. All of us are looking for the same thing: a sense of NEWD A 236 €O
belonging SEARCHING THE HEART
“] jus.t. gqt back from Bangkok. [Thailand] and Manila 17 |18| 3 | THE ZAWINUL SYNDICATE  COLUMBIA FC 40969 (CD) THE IMMIGRANTS
[the Philippines], where 1 was doing a TV documentary ELEMENTS _ NOVUS 3031.1.0/RCA (CD)
for Compassion International. I met with the family of 18 17|17 ILLUMINATION
one of the little girls my husband, Norman, and I spon- 19 |16 | 9 | VARIOUS ARTISTS crp crz-1650 (D)
sor. The temperature was 110 degrees, they lived in a GRP SUPER LIVE
swamp, and the stench was overpowering. There were NEWD | SHADOWFAX  caprroL 46924 (co)
10 children living in one room. When the swamp floods, FOLKSONGS FOR A NUCLEAR VILLAGE
the water comes right into the house. They invited me @ NEwD | DAVID LANZ & PAUL SPEER  NARADA EQUINOX N63003/MCA (CD)
in, threw their arms around me, and we all wept togeth- DESERT VISION
er. The things that make her happy or sad do the same 2 THE MANHATTAN TRANSFER  ATLANTIC 518031 (CD)
to me. I saw quickly that Jesus’ presence was in this 2 ey s BRASIL
place, no matter how filthy it seemed to me. 23 | 9 | 15 | GEORGE HOWARD 18 233/PALO ALTO (CD)
“And I saw a tiny piece of paper stuck to her wall. It THE VERY BEST OF GEORGE HOWARD
was the 23rd Psalm: ‘The Lord is my Shepherd, I shall 24 | 24| 5 | DOUG CAMERON  SPINDLETOP SPT 124 (CD)
not want,” and even though they didn’t even have PASSION SUITE
enough clothes, I saw hope, not despair. And that’s @ NEwD | FRANK POTENZA 784 235 (D)

when I suddenly realized I was surrounded by ‘angels
with dirty faces.””

WHEN WE'RE ALONE

OAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk availabie.
@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units.
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Malaysia To Grank Out Blank Vids
New Plant Aims For 1 Million A Month

BY CHRISTIE LEO

KUALA LUMPUR, Malaysia The
growth of the video market here
has inspired the setup of a $20 mil-
lion blank-videotape manufactur-
ing plant by a Hong Kong-based
company, Swilynn, a locally regis-
tered company, and a Malaysian
businessman.

The joint-venture company,
called Swilynn, is slated to produce
a minimum of 1 million blank tapes
per month, including cassette
housing, of which at least 80% will
be for the export market.

The company, with paid-up capi-
tal of $11 million, will begin its
first phase of production in early
August. The tapes will be market-
ed under the EMI and Cosmag
trademarks.

Says Jaffar Mohamed Alj, a
Swilynn director: ‘“Domestic con-
sumption of blank videotapes this

year is estimated at 8 million units.
We hope eventually to have a 30%
market share locally. We also hope
to increase production to 1.6 mil-
lion units a month when the second

At least 80%
of the tapes wiill
be for export

phase of the plant is completed
next year.”

Ali confirms that members of
the company’s technical staff have
been sent to Hong Kong and Japan
for training. Swilynn currently
employs 200 workers; 300 more are
expected to be added when produc-
tion schedules are revised.

Under the joint venture, Swilynn
controls 61% of the company, with
the remainder held by Malaysian

interests.

In January, Swilynn was grant-
ed the exclusive right by Thorn-
EMI (U.K.) to manufacture EMI
tapes for the next 15 years.
Swilynn will also enter the 3.5-inch
floppy disk market and the high-
speed video-movie-duplicating in-
dustry. The company also became
the second VHS licensee in Hong
Kong and the 28th worldwide in
1985.

Swilynn chairman P.W. Nyan
says the VHS franchise will
strengthen the company interna-
tionally and that it is on this basis
that the company has been able to
expand into China and now Malay-
sia. He adds that Swilynn elected
to invest in Malaysia because of
the country’s productive work
force, its strong economy, and pro-
motional efforts by its trade indus-
try.

Agfa Awarded. The Graphic Arts Equipment And Supply Dealers Assn. names
Agfa-Gevaert Inc. the 1988 manufacturer of the year at a special luncheon held
at New York’s Union League Club. Pictured, from left, are Dr. Juergen Stolt, VP/
GM, graphic systems division, Agfa-Gevaert; Robert A.M. Coppenrath, president
and chief executive officer, Agfa-Gevaert; Jack Maltby, president, GAESDA; and
Edward Haggerty, director, dealer and trade relations, graphic systems division,

Agfa-Gevaert.

AUDIO TRACK

NEW YORK

OMAR SANTANA WAS in at
Unique Recording working on final
mixes for “Weakness”’ by Naked
City. The Sure Sound Records
tracks feature Joe Wooten on vo-
cals. John Smatla and Ken Gorman
produced.

The group Medicine Sunday
worked on tracking and mixing its
self-titled debut album at Bolognese
Studio. The self-produced tracks
were engineered by Gary Boylan
and are tentatively scheduled for re-

lease July 31 by the United Record
Group. Group members include Oli-
ver Wolf on guitar, Frank Pupo on
lead vocals, Matt Barton on bass,
and Steve Reisman on drums.
Aaron Fuchs, of Tuff City Rec-
ords, was in at Power Play to work
with Four Play on tracking an al-
bum project. Elai Tubo and Norberto
“Rhythm Wizard” Cotto were at
the board, assisted by Dwayne Su-
mal and Michael “Thrashed” Nu-
ceder. Also, Grand Master Flash
was in producing Tuff City’s Heart-
beat Brothers. The tracks, “Let The
Beat Drop” and “Sneak Preview,”
were engineered by Tubo and Sumal,

Mr. Master. RCA's Mr. Mister turned up at Garfield High in East Los Angeles
recently to lead a group of students in a master class of music instruction,
sponsored by Yamaha International. The hardware manufacturer provided two
computer systems and a wide range of audio equipment. Also on hand for the
event were actor Edward James Olmos, from the Warner Bros. film ““Stand And
Deliver,” and teacher Jaime Escalante, the educator on whose life the film is
based. Mr. Mister composed and recorded the film's theme song. Pictured at
the school, from left, are the group’s Richard Page and Pat Mastelotto; Olmos;

and Escalante.

with Keith Jacks assisting.

At Electric Lady, producer John
Luongo worked on tracks with Mid-
night Qil. Gary Hellman engi-
neered.

Producer Ed Stasium completed
work on a 30-track Ramones great-
est-hits compilation album, scheduled
for release May 31. The tracks, cover-
ing the group’s entire career, were
remastered at Sterling Sound with
Greg Calbi.

LOS ANGELES

AT SCHNEE STUDIOS, Chaka
Khan worked with producer Russ
Titelman on tracks for her upcoming
Warner Bros. album. Ray Blair en-
gineered.

Jane Child put down tracks at
Kren for her debut Warner Bros.
project. Hein Hoven engineered
with associate engineer Russell
Bracher. Also, Virgin artist Paula
Abdul worked on vocals with Oliver
Leiber producing. Bracher was at
the board with Ron Manus assisting.
And, Alain Boublil, producer of
“Les Misérables,” produced vocal
tracks for his new musical, “Miss Sai-
gon.” Bracher engineered the session
with Manus assisting.

Kenny Loggins and Michael Mc-
Donald stopped in at Skip Saylor to
mix “Dangerous,” a new tune for
Loggins’ upcoming album and Para-
mount Pictures’ upcoming release
titled “Presidio.” Pat Leonard pro-
duced the duo, with Brian Malouf
behind the board. Pat MacDougall
assisted. Leonard and Malouf also
mixed “Limbo” for Bryan Ferry’s
new Warner Bros. album. MacDou-
gall assisted on the mix. Producer
Ian Ritchie was in with Paisley
Park group Three O’Clock to mix
its soon-to-be-released album tracks.
Chris Sheldon ran the controls with
Pat and Chris Puram assisting.

At Larrabee, Five Star mixed
four new singles for RCA Records
with producer Leon Sylvers and en-
gineer Taavi Mote. Liz Cluse assist-
ed. Reggie and Vincent Calloway
mixed the 12-inch “Everlasting” by
Natalie Cole after recutting the tune

from the album of the same name.
Mote was at the board on the EMI-
Manhattan tracks, assisted by
Cluse.

Producers Jerry Knight and Aar-
on Zigman put finishing touches on
the upcoming Four Tops album at
Lionshare Studios. In addition to
producing, the Knight/Zigman duo
wrote three cuts for the Tops, includ-
ing “If Ever There Was,” featuring
Tops singer Levi Stubbs and Aretha
Franklin.

Charlotte Caffey, formerly of the
Go-Gos, worked on vocals at Holly-
wood Sound Recorders for her al-
bum project on A&M with producers
Rick Nowels and Ellen Shipley.
Robert Feist ran the board. Also, the
Fugitive Kind, recently signed to
EMI-Manhattan, worked on tracks
with engineer Paul Ray. Martin
Schmelzle assisted.

OTHERS CITIES

HUMAN RADIO continued work
on its debut album project at Mem-
phis Sound Productions in Mem-
phis, Tenn. Working on the project
were band members Kye Kennedy
(guitar and vocals), Ross Rice (keys,
guitar, and vocals), Steve Arnold
(bass and vocals), Steve Ebbe (drums
and vocals), and Peter Hyrka (violin,
electric mandolin, keys, and vocals).
Dan Pfeifer ran the board.

Members of the Pet Shop Boys
zipped by Quantum Sound, Jersey
City, N.J., to mix their next single on
EMI/UK, “I Want A Dog.” Produ-
cer/artist Frankie Knuckles joined
the group for mixing. Josh Malon
handled keyboard programming,
John Poppo worked the controls,
and Abdu Malahi assisted. Also,
Dave Morales reworked the title
track from Morris Day’s new
Warner Bros. album, ‘“Daydream-
ing.” Poppo engineered the tracks
and mix, with Malahi assisting. And,
Gregory Abbott and Alan Palanker
completed Abbott’s second CBS al-
bum release, following up “Shake
You Down.” John Lombardo was
seated at the desk, assisted by Mi-
chelle Thomas.

Craig MacGregor, former bassist
with Foghat, worked with the group
Nosmo King on its first album pro-
ject at Cotton Row Recording,
Memphis, Tenn. Roland Robinson
produced, with Nikos Lyras and
Danny Jones at the board. Eric Pat-
rick assisted.

At Studio 4, DJ Cash Money &
MC Marvelous finished cutting their
first album for Sleeping Bag Re-
cords. Joe “The Butcher” Nicolo
was behind the controls. And, Execu-
tive Slacks completed a dance remix
of their new cut “Hello, Hello.”

Secret Society worked on tracks
with Mark Williams for the group’s
new EP at Reflection Sound, Char-
lotte, N.C. Also, Curt Gill produced
two songs on Vera for release on 12-
inch. Steve Haigler engineered.

Producer Rick Miller joined for-
mer “Soul Train” dancer Cheryl at
Seagrape Recording Studios for a
Kenny Jason-directed mix of their
song ‘“Let’s Go Dancin’.” The mix
was engineered and edited by “Mas-
terjacker’” Tommy White. Paul
Speckman worked with Abomina-
tion on six thrash tunes for its new
cassette release. Mike Konopka
handled the knobs. And, Kevin Mi-
chaels produced several sessions for
the musical score to the movie “Dead
Spy Games” for Jack M. Sell Pro-
ductions. Among the bands featured
are Quick Change, Vehicle In Tow,
Battle Array, and Death Metal
Weenies. Konopka engineered with
assistance from Tracy Stojak, Da-
vid Trumfio, and Rob Cole.

Survivor completed overdubs at
Royal Recorders, Lake Geneva,
Wis., for an upcoming Scotti Bros.
album. Frank Filipetti produced,
with Frankie Sullivan co-producing.

Al Denson mixed tracks at Riven-
dell Recorders, Houston. The pro-
ject, titled “The Battle Is On,” was
mixed by co-producers Paul Mills
and Kemper Crabb.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37208.
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SOUND
INVESTMENT

A weekly column spotlighting
equipment-related news in the au-
dio and video production, postpro-
duction, and duplication indus-
tries.

IF YOU OWN a Sony PCM-3324
digital multitrack tape recorder and
have put off installing those highly
regarded Apogee anti-aliasing/anti-
imaging low pass filters so as not to
endanger your Sony service contract,
wait no more. After an extensive
testing period, Sony has now decided
to encompass the retrofit filters un-
der its standard 3324 warranty. Ac-
cording to Sony, full technical sup-
port will be provided to multitrack
digital owners who replace the filters
offered by Sony with the Apogee fil-
ters.

ARE WE NOW to see a rush into
the 8-track cassette recorder busi-
ness? Well, maybe a trickle, at least
until manufacturers get a handle on
how the market receives the new de-
vices. In the wake of Tascam’'s re-
lease of the first-ever machine to re-
cord eight independent audio tracks
on a standard '/,-inch audiocassette,
TOA Electronics has just intro-
duced its MR-8T unit, offering the
same capability. Unlike the Tascam
unit, the TOA rack-mountable record-
er features a built-in monitor mixer,
which allows it to be used without ex-
ternal mixers. Contact 415-588-2538.

SONY’S DISPLAY AT the National
Assn. of Broadcasters convention
was, as usual, mobbed with people
and packed with new stuff. High-
lights of the exhibit included the
PCM-3402 2-track DASH digital re-
corder; the MXP-2000 series record-
ing console for broadcast and post-
production studios; the APR-5003 ste-
reo analog recorder for broadcast,
audio-for-video, and music applica-
tions; and the MXP-3036VF console,
an update of Sony’s high-end MXP-
3000 board. Contact the company at
either 212-418-9427 or 201-930-6432
for full details on these and other
products.

A NEW TOM HIDLEY-designed
facility has opened in Canada, and it
claims to be the most technically-ad-
vanced recording center in that coun-
try. Cinar Studio Center features
three rooms, all equipped with brand-
new Studer A-820 24-track recorders
outfitted with Dolby SR. Studio One
is a dedicated music recording room
with a 56-input SSL board; Studio
Two is designed for film postproduc-
tion and sound effects work, while
Studio Three is a control room with
MIDI gear for preproduction and
production of electronic music, sound
effects, and audio-for-video. Contact
Cinar at 514-843-7080 or 416-443-8685.

Edited by STEVEN DUPLER

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

Finally.

Professional DAT is here. And it’s called the Sony PCM-
2500. Sony''s considerable know-how in digital audio recording
brings you a superb sounding DAT recorder with the special
features that professionals need.

It has 32kHz, 44.1kHz, and 48.0kHz sampling rates plus
3 separate digital input/output interfaces (AES/EBU, SDIF-2
and S/P DIF). Features that make the PCM-2500 a natural for
direct interface to CD mastering systems and a variety of
digital studio equipment.

Consistently superior sound quality is ensured by newly
developed Sony digital LSIs including independent A/D and
D/A converters for both audio channels (left and right). And
the D/A section employs 4x oversampling digital filters.

Other special features include a built-in error indicator,
switchable emphasis and a wired remote control.

For an ear-opening demonstration of the new PCM-2500,
see your Sony Professional Audio representative or call Sony

at 800-635-SONY.
SONY.

Professional Audio

Sony Communicotions Products Compony, Professional Audio Division, 160G Queen Anne Rd., Teaneck NJ 07666.
© 1988 Sony Corporation of America. Sony is o registered trademark of Sony Corporation.
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——=Billboard——

CLASSIFIED

ACTION MART

. check the type of ad you want. ..

To order an ad ..

[J Regular classified: $2.75 per word. Minimum order, $55.00.
[ Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per
1inch/12X $76.00 per 1 inch/26X $73.00 per—1 inch/52X $59.00 per.

[J REVERSE AD $10.00 ADDITIONAL CHARGE

FOR SALE

UNIQUE MUSIC CORP.

12” DANCE SPECIALISTS
BEST STOCK e BEST SERVICE ¢ BEST INFORMATION
ALL MAJOR LABEL 12” IN STOCK WE SPECIALIZE IN 127
INDEPENDENT LABELS—IN STOCK
ALL NEW RELEASES DAY OF RELEASE INFORMATION
12”/LP/CD
TRY US

UNIQUE MUSIC CORP.
110 DENTON AVE.

NEW HYDE PK., N.Y. 11040 FAX—516-T41-3584

CUT OUTS & IMPORTS
LP’s, cassettes, 8 tracks and 45’s,
Rock, Country R & B and Gospel.
Write for free catalog. Trade only

MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08854

CUT OUTS & OVER STOCKS

LP’s Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Deaters Only.
Performance
P.O. Box 156
New Brunswick NJ 08901
(201) 545-3004 Telex: 5106008316

State Zip

O Count 8 words for our Box Number and address. Add Your Name
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable. Company
) Address
Check the heading you want ... _
O For Sale O Help wanted O Positions Wanted [ Tapes City -
O Business Opportunities [J Investors Wanted Telephone

O Real Estate/For Sale/Lease [J Songwriters [J Talent

[ Accessories (O Golden Oldies 3 Novelties/Merchandise
[ Services/Supplies/Equipment [0 Wanted To Buy

O Comedy Material O Computer [ Schools & Instructions
O video 0O Miscellaneous

Payment must be enclosed with your ad copy. Send to Credit Card #

Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank #

Please fill in the information below If you wish to
charge the cost of your ciassified advertising.
[J American Express [J Diners Club [J Visa [J Master Charge

Exp. Date:

Cancellations must be in writing and mailed to the Your signature

Classified Dept.

15% agency commission applicable only on ads
of 2" or more running 2 consecutive weeks.

FOR SALE HELP WANTED

FAX # 212 536 5236

Need to get your ad in fast? Call Jeff Serrette ... In NY State 800/223 -7 524
phone 212/536-5174 . .. Outside N.Y. State phone toll free [

S S S S

COMPLETE VIDEO PRODUCTION STUDIO equip-
ment includes: Sony Editing System, JVC Special Ef-
fects, Generator, lkegami Cameras, Like New. Un-
der $40,000. MUST SELL! (504) 282-5165.

AM RADIO STATION - Massachusetts, long estab-
lished, 2000 kilowatts reaches 600K market, asking
$900K, good equip and leases. |.D.A., (617) 745
9238.

PHONE—1-800-992-9011
PHOME (N.Y.S.) 516-294-5900

TALENT

RECORDING CONTRACTS ARE now available.
Send $5.00 for tabel sample (12" record) and info.
Transcript Letter Service provided by Modeo Record
Corp. P.O. Box 362, Cherry Hill, NJ 08003.

COLLECTION
Pop music researcher's archive -
100,000 singles, all chart hits 1940
through 1984 plus sleeves and charts.
Contact:

V. Field (609) 499 3644 or
5-4 Tollgate, Florence NJ 08518
ASKING $300,000

revenues.

such as Clu

TALENT AND
BOOKING AGENCIES
In need of top 40 dance music bands for the Canbbean.
Contact:
Jungle Bunny Booking
Send press kits and cassette to:
Boc 9671

Santurce Sta., PR 00908
or call Carmelo or joe

(809) 792 1113-765 2808

While Other People are raising their prices
we are slashing ours. Major Label LP’s as
low as 50¢. Your choice of the most exten-
sive listings available.
For free catalog caill (609) 890 60600
or write
Scorpio Music Inc.
Post Office Box A
Trenton NJ 08691 0020

IF YOU ARE A SINGER AGED BE- Resources.

CD’S AVAILABLE

Along with 1,000’s of cassette and LP tities.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

ATTENTION

CASSETTE suverss

We have a large selection of budget cas-
settes al a budget price available for imme-
diate shipping, Call or write lo:
J5J Ta
G620 West

elmont
Chicago, IL 60634
{312) 288 4444

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Biues. Jazz. MOR. etc
Free Catalog — Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP's
TARGET MUSIC DISTRIBUTORS
2028 N.W._72nd Ave., Miami. FL 33122
(305) 5901-2188

TWEEN 20 & 23 WITH DYNAMIC
STAGE PRESENCE INTERNATIONAL
PRESS EUROPE HAVE AN IMMEDIATE
OPENING FOR RECORDING.

BOOKS: BY THE LEGENDARY great Babs Gon-
zales. Title: Moving On Down De Line, $21.95, ship-
ping and handling charge USA $2.50, overseas

new product development for
innovative entrepreneur

As an aggressive merchandising-conscious cable TV
programmer, MTV Networks focuses heavily on the licensing
of specialty products to promote programs and produce

There's opportunity here for a versatile individual to lead
broadly-ranged licensing operations tied into top programs
MTV, Remote Control, Randee for President,
Head Bangers Ball and other popular shows. The right
person will know the technical aspects of licensing; have the
judgment to select suitable licensees; the negotiating skills
to generate profitable contracts and the creativity to develop
and present new merchandise products.

P&L responsibilities include sales analysis, forecasting,
administration and support in development of new licensed
business. 5-7 years licensing experience required with
strong contacts in the apparel industry. We offer an excellent
salary and benefits package. For prompt, confidential con-
sideration, we invite you to forward a resume with salary his-
tory and requirement, to: M. BYNOE, Vice President—-Human

MTV NETWORKS

1775 Broadway, New York, NY 10019

Mainstream
action in

$7.00, Album theBebop Story, $16.95. Expubidence APPLICANTS SHOULD SEND A PHO- An equal opportunity employer
Publishing Co., 1188 Raymond Blvd., Suite #153, TO AND TAPE TO:
Newark, NJ 07102. Distributors or dealers call: (201)
623 6246, (201) 242 2893. SIMON BOURCIER
c/0 INTERNATIONAL PRESS EUROPE
Rt BT N UNIQUE TELEPHONE SALES
ROCK & SOUL LONDON SW1Y 5JG POSITIONS AVAILABLE

ENGLAND We are looking for individuals with knowl-

edge of all types of music to fill our sales
positions.
We are a growing company with a great
deal to offer. We are located 5 minutes
from N.Y. on Long Island (Nassau Coun-
ty).
This is a genuine opportunity to join the
staff of one of the hottest dance music
dist. in the U.S.A.
If you are self-motivated, well organized,
and feel that you have unique talent—
call us. Ask for:

iRV (516) 294 5900

ELECTRONICS
470 Tth Ave. (bel. 35th & 36th
Mew York, MY, 10018

WE HAVE THE LOWEST
PRICES IN TOWN!!

LP'S oo 34,89 - $5.98
12inch............ .%2.00 - §3.47
:I|'.:r£1 H‘n:-'

LARGEST SELECTION
OF IMPORT

COMEDY MATERIAL
e s

688
79 oC ,u %ff,(;;?

LAUGH TRACKS

For an on-air sample of our product, send

12 INCH RECORDS!

$2.95 (for postage and handling) check or
money order to

COMPACT DISC
$10.99 to 512,99

GREAT VOICE

If you have a great voice or can
do multiple voices this can help
you earn a position with TSI in
Sunny Florida. Earn up to

C&S Productions
306 Litton
Oneida, TN. 37841

SONGWRITERS

AA DURACELL (PK

FAMOUS BRAND T-12

TDK, MAXELL.................53.19-53.99

‘We ept mail orders 510000 mini-
mum, Add 12% shipping and handling

“GET YOUR SONGS IN GOOD WORKING ORDER*
Excellent Quality Song Demos including vocal
and full instrumentation for pop, dance, ballad,
country, rock and R&B tunes. Send $3.50 for
sample cassette (to be refunded agamnst pur-
chase of first demo).

Easton One Productions
P.O. Box 30682 ¢ Bethesda, Md. 20814
(301) 986-0037

$30,000 per year plus company
benefits. 5 days, reg. hours.
Send demo tape.

Attn: Mr. T.
TSI, 5900 Dewey St.
Hollywaood, FL 33021.

Technician
CASSETTE
DUPLICATION
MANAGER

Modern high speed dupli-
cation facility looking for
working mgr for produc-
tion of over 1 million cas-
settes yearly. Open reels
from master programs,
digital recordings, main-
tenance, inventory con-
trol, scheduling work
flow. BS. in Engineering
or equivalent; 3-5 yrs. me-
chanical/electronic exp
with supervisory/mainte-
nance dupe equipment.
Salary commensurate w/
exp. Excel bnfts. Great
Chelsea loc. No agency
calls! Send resume to:

Wim. Wockenfuss
AMFRICAN FOUNDATION
FOR THE BLIND
15 West 16th St., NYC 10011
EOE M/F/H/V
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HELP WANTED

Experienced morning personality wanted—Top
modern country FM in Southern Vermont/New
Hampshire—20K to start plus benefits. Tape/re-
sume. B.W. Box 107, B. Falls, VT.05101.

WANTED!

Promotion Manager for aggressive,
growth-oriented sales promotion/
special event agency. We're look-
ing for someone with 3-5 yrs. expe-
rience in special event production,
pricing and management. Expertise
in radio promotions, client services
and a background in sports market-
ing a plus. Please send resume and
salary requirements in confidence
to:

Contemporary Group

P.O. Box 41906
St. Louis, MO 63141
(No phone calls please)

FIXTURES

FACTORY DIRECT

COMPACT DISC
&

VIDEO CASSETTE
DISPLAY FIXTURES

FREE CATALOG
FREE STORE PLANNING MANUAL
1-800-433-3543

213-623-4316 (IN CA.)
ASK FOR JOHN

NOVELTIES/

T L S T e il U il O LA e i A P s R RS S
~-CASSETTE DUPLICATION—RECORD PRESSING-

SERVICES/SUPPLIES/ EQUIPMENT

Cook Labs produces exguisite quality cassettes and records

Come to us for—
audio cassette duplication
disc mastering, plating anc pressing
compact discs
complete printing, assembly and fulfillment

LABORATORIES

Estabished 1945

231 Wilson Avenue, Norwalk, CT 06854

203-854-5900 - FAX 203-866-2755

S MAKES IT EASY! B
TER SYSTEMS
THE LEADER IN ngp (é,oeo INDUSTRY
FOR THE RECORD '*\'\4,
= Single and muiti-store retail ™, THE #1 11
systens CHOICE OF
= ?’m'e ;acwlagsmgesa’e/dwmw THEc #1
= Over 10 years of industry RETAILERS
apanem oS gq"‘h.h
= Database inciuded
 State-of-the-art barcode * inventory Control
applcations = Point Of Sale
* Custorn systerns and consult . Vidgo Rental
ing services # Accounting
= Portable Scanmng ® Ratums

AMMERS ™! lemanullﬂyRockl Roll*

MERCHANDISE

mpiate JAMMIER! l%lmﬂ Each kn includn

uuun figure to pami (about 12° In height
spring-mounted head, radical haic & space
for a phato ot YOUR face) the pants & paint
gg;o-n to paint 1. & patntiy tip Tour

MERS Backstage

MASSIVE MARKET ApPEAL!
| COLLECTABLE (Ropost Busiess!)
DEALERS ONLY

©1908 JAMMERS
JAMMERS - Box 806, Hunmington Beach, CA 92648 - Phone 714/ 5364621

ALLSOP « AMARRY
AUDIO IECHNU
BASF » CASE LOGIC
I‘.OAS

Cal Toll Free 2. 2472 1 x“osswL:aﬂ??é
, 1-800-523-24 ML

Ask lot tree catalog and monlhly specnals

Amercas Leading Distribuior of
Recording Tape and Accessones

(((mm

ASSOOVES AC

CALL NOW

1035 Louls Drive, Wermineter, PA 18874

SOFTWARE

; ruum; SY TEM: LIMITED _

REAL ESTATE/FOR
SALE/LEASE

FOR SALE

High Rise - 3 bedrooms/baths -
custom designed, 18’ terrace, mag-
nificent.view of southern Nashville.

(615) 297 9840

TOLL FREE. V- 800 468 9353

153 W. 461h Streel = NY, NY 10036
in NYC = 212-302-4140

22222880222
DISCO & STAGE
LIGHTING/AUDIO *

Mirror Balls, Pin Spots, Rain Lights, %
Chasers, Portabie DJ Gear, Club

CELEBRITY TAPE LIBRARY

You can have access to 2,000 celebrity inter-

%% % % % % % % % %

views every day! To learn more about our ser- Lighting, etc.
vice and how it can be used to create one-of-a- WHOLESALE PRICING AVAILABLE *
kind programs for your market, call or write: E— Enterprises, Inc :
ane y .
THE INTERVIEW FACTORY e CICE R T I

P.O. Box 615, Van Nuys, CA 91408 .
O B 18) 9882045 * Farmingdale, N.Y. 11735 *

Fax (516) 752-8781 :

*uxhx (516)752-9824 w A %

VIDEO

* %

TAPES

TOP QUALITY BLANK CUSTOM-LENGTH AUDIO
& VIDEO TAPE CONSISTENT. AvI, ALLENTOWN,
PA. 1 (800) 858 3816; IN PA 1 (215) 821 8984.
VISA/MC

SELL US MOVIES

POSTERS e POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK ‘N’ ROLL & PIN-UPS & SPORTS «

CARS o« FLOCKED & DOOR SIZE. MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC
132-05 ATLANTIC AVENUE
RICHMOND HILL, NY 11418

DEALERS ONLY

Kok A A KAk h ARk Kk K
SCORPIO POSTERS

*

: Large Selection of Rock Star, Per-
* sonalities, Movies, TV, Sports,
* Cars Door Size, Girls, Flocked and
* More.

% Blacklight Fixtures—Party Lights
X We May Not Be The Biggest, But
* The Best, And The Best Keep Get-
* ting Better. All Orders Shipped
Within 48 Hours.

*
*
*
*
*
*

Call for Free Color Catalog
In N.Y. (718) 499 2001-Outside N.Y.
(800) 221 6328
Dealers Only

AKX AKNK AN A Kk hokk

1222 2222222222222 Dd

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
1#104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (B00) 666 1121

D.AT./P.C.M.
We have DIGITAL AUDIO TAPE
DECKS, portable D A.T.'s and
TAPESY" We also buy and sell
M. units!!

SONY P.C
THE AUDIO GALLERY
(213) 829 3429

Aggressive video retailer seeking
used tapes for new store openings.
Can purchase and process up to

BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE
CAN HELP!

« Customized Blank Audio & Video Cassettes
= Norelco, Ampex & Soft Poly Boxes

« Casselte Labels e Ampex Mastering Tape
« Screw Type C-O's e AGFA, BASF, Magnet-
ic Media & TESLA Bulk Audio Cassette Tape
Our 23 years of expenence in the recording In-
dustry speaks for itself. Give us an opportumty
10 speak to you. Don't Delay—Calt Today For
More Information

AANDSL avoio Provuers e,
. 4212 14th Ave., Brooklyn, NY 11219

Coll Toll Free B00-221-6578 NY Res. (718) 435-7322
We occept VISA/MC

I PROFESSIONAL RECORDING SUPPLIES

SCHOOLS &
INSTRUCTIONS

MUSIC/VIDEO BUSINESS

Get started on a career in the music/video business
Five locations - Atlanta, Dallas, Denver, Ft. Lauder-
dale or Seattle. Learn fascinating behind-the
scenes techniques, play a key roll backstage or at
the controls. Top pro training in studio/concert/vid-
@0 production, artist representation/management,
retail/wholesale, promotion/marketing, copyright
law, publishing, much more. Employment assis-
tance. Financial aid available. For information: At-
lanta, 800-554-3346; Dallas, 800-441-1577; Denver,
800-525-6556; Ft. Lauderdale, in Florida 800-821
9145, outside Florida 800-327-7603; Seattle, in
Washington 800-352-1110, outside Washington
800-345-0987; or write MB, Dept. 23, 3376 Peach-
tree Road , N.E., Atlanta, GA 30326. Specify city.

10,000 per month over the next year.
Independent retailer and broker inqui-
ries welcome. VHS with boxes only.
For more information contact:

United Texas Entertainment
(915) 367-7865 or (915) 368-4904
2626 Parkway, Bldg C, Suite 100

Odessa TX 79762
Attention: Carlos Reyes

RECORDING
STUDIO
FOR SALE

48 TRACK RECORDING STUDIO
Attached To
4 BEDROOM HOME

World Class, Private, very large &
uniquely beautiful, temple-like stu-
dio. One of a Kind! Ideal for artist,
producer, etc. . . who wants the Uiti-
mate Creative Private Environment!
Only 9 minutes from NYC/GW
Bridge, in exclusive country-like Al-
pine, N.J. Brokers/Agents wel-
come. $1.5-1.95 million.

(201) ROR-8453

TAPES

INCREASE PROFITS
EY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240

1-800-822-6287
S502/885-B088

MISCELLANEOUS
R i U

(212/764-7388
n N Y Stale)

Billboard

CHART
RESEARCH
PACKAGES

The definitive lists of the
top hits year by year,
through the entire history
of the Adult Contemporary
Singles charts

Based on the authoritative
statistical research of the
music industry's foremost
trade publication

THREE TITLES
AVAILABLE:

Number One Adult
Contemporary Singles,
1961 through 1985.
Lists Billboard issue date,
title, artist and label of the
number one record of each
week. $30.00

Top Ten Adult Contem-
porary Singles, 1961
through 1985. Liststitle,
artist and label of every
record which reached
number 10 or higher on
Billboard's Adult Con
temporary Singles chart,
Listed alphabetically
within each year. #1 rec-
ords are indicated. $30.00.

Top Adult Contempo-
rary Singles Of The
Year, 1966 through
1985. The annual listings
of the top hitsof theyear in
rank order, as published in
Billboard's year-end spe-
cial issues. Includes title,
artist and label for each
entry. $30.00

Individual yearly lists may
also be purchased sepa-
rately; see coupon below
$5.00 per list

Biliboard Chart Research
RESEARCH DEPARTMENT
1515 Broadway
New York. NY 10036

Please send me the follow-

ing Billboard Chart

Research Packages:

G-1 O Number One Adult
Contemporary
Singles @ $30.00

G-2 O Top Ten Adult
Contemporary
Singles @ $30.00

G-3 O Top Adult Con-
temporary Singles
Of The Year
@ $30.00

O Individual yearly
lists from S
(please list book
code number) for
. please
list vear(s) desired

Check or monev order 1s

enclosed in the amount of:

(Sorrv. ne C.O.D or billing )

Name

Company
Address

City, State, Zip

Overseas air mail rates available
upon request

All sales are final

BILLBOARD MAY 28, 1988

www americanradiohistorvy com

67


www.americanradiohistory.com

3 ra w5 % &
"L

i %%fg% b WE Y R

”mlu-' VIDEO =~

»/,?‘ 5 =
‘sx\é?fif "”f = %%{w‘&/h‘g A ¥ % A

Distribs In Inventory-Credit Flap With Suppliers

NAVD Reacts To Major Roster Cuts

BY JIM McCULLAUGH

LOS ANGELES “Fundamentally
unfair” is how the National Assn. of
Video Distributors characterizes any
home video supplier’s decision to
eliminate inventory credit for distrib-
utors axed from the supplier’s roster.

The pronouncement is the first of-
ficial public response by the distribu-
tor trade group to the recent moves
taken by RCA/Columbia Pictures
Home Video, MCA Home Video, and
Vestron to pare down their distribu-
tor rosters. RCA/Columbia’s decision
was announced during NAVD’s April
20-23 conference in Palm Springs,
Calif. (Billboard, May 7).

When the cutbacks were first an-
nounced, most distributor executives
were tight-lipped about their reaction
and future strategies. Gary Rock-
hold, former president of NAVD and
president of Commtron, the nation’s
largest distributor, had indicated that
the group’s membership would wait
until the annual meeting to issue a
formal response.

Nevertheless, the statement issued
in the wake of the conference ad-
dresses only inventory problems en-
countered by distributors terminated
by one or more of the major suppli-
ers. The statement does not address
the increasingly volatile nature of re-
lationships between suppliers and
their distributors or the long-term im-
plications of the cutbacks.

Aside from reacting to the move to-
ward fewer distributors for a given
line, NAVD issued statements with

respect to payment of co-op advertis-
ing allowances and the proper proce-
dure for street-date shipments.

The statement regarding the dis-
tributor cutbacks says: “Manufactur-
ers of prerecorded videocassettes
have recently terminated distribu-
tors. Those distributors had consider-
able quantities of the manufacturers’
prerecorded videocassettes in inven-
tory and would have returned sub-
stantial portions of that inventory for
credit to the manufacturers if the dis-
tributors had been able to continue to
purchase from the manufacturers.
Because the distributors are no long-
er able to make purchases from the
manufacturers, they are similarly un-
able to obtain credits for their inven-
tory. In some cases, these distribu-
tors were left with large amounts of
inventory valued at over $100,000.”

The NAVD statement continues by
pointing out that it is the “custom in
many other industries, including the
closely analogous tape and record in-
dustries, for manufacturers to permit
wholesalers to return inventory when
the wholesaler is no longer autho-
rized to distribute that manufactur-
er’s product.”

The distributor group predicts that
suppliers will ultimately see dimin-
ished sales if they refuse to accept
unsold product from the axed distrib-
utors.

“Wholesalers will limit their inven-
tory if they believe that there is a pos-
sibility that they will be left with un-
returnable merchandise,” NAVD
says. “If wholesalers limit their in-

VIDEO PEOPLE

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded-video suppliers, distributors,
duplicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, Billboard, 1515 Broadway, New York,
N.Y. 10036.

Paramount Home Video promotes Jack Kanne to the newly created posi-
tion of VP of sales. He was executive director of sales for the company.
Previously, he had worked for Commtron Corp. and Sound Video Unhmlted
both distributors, and PolyGram Records.

Vestron promotes John Eastburn and Greg Johnson to VPs, corporate de-
velopment. Each was an executive director, corporate development, for the
company. Prior to joining Vestron, Eastburn had been a senior financial an-
alyst for Columbia Pictures; Johnson had served as assistant VP for Bear,
Sterns & Co.

HBO Video ups Bob Kasbar to director, creative services. Kasbar, who pre-
viously served as senior manager, creative services, for the company, will
be responsible for the design, packaging, and fulfillment of HBO Video
product.

The Congress Video Group names Hugh S. Bush director of programming.
Previously he was a partner in the independent production company Mon-
tage Pictures. In his new post he will be responsible for the company’s pro-
gramming and acquisitions.

The distributor Star Video Entertainment names Phil Balsam and Wayne
Mogel VPs. Each will retain his title and responsibilities as a branch man-
ager of Star Video warehouse operations—Balsam in Bensalem, Pa., and
Mogel in Hopkinton, Mass.

Artec distributors names John Patton director of special projects for oper-
ations. He was director of product management.

Donald Meiers joins Video Trend’s Tampa, Fla., branch as a regional sales
representative. He was sales manager for Baker & Taylor in Orlando, Fla.

ventory, it will be more difficult to
meet consumer demand, and every-
one in the industry will experience
lower revenues.”

With respect to co-op funds,
NAVD charged that many manufac-
turers have been “extremely slow” in
furnishing co-op money owed to dis-
tributors.” While the group stopped
short of urging NAVD members to
withhold payments from manufac-
turers as a means of applying pres-
sure, it does appear to issue a thinly
veiled warning to suppliers by noting
that “many distributors believe”
such a practice is ‘“justified.”

The NAVD statement on co-op
says: “Cooperative advertising allow-
ances constitute a substantial portion
of every distributor’s revenues and
an important portion of cash flow.
The thin profit margins that current-
ly exist in prerecorded videocassette
distribution make it even more impor-
tant for each distributor to maximize

(Continued on next page)
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Still Wild About Harry. Harry Belafonte is flanked by execs from EMi-
Manhattan Records and Kodak’s home video division during a press conference
to promote his recently released album, “‘Paradise In Gazankulu,” and two
forthcoming videocassettes. The first video, “‘Harry Belafonte’s Giobal Carnival,”
features the singer/songwriter performing in Zimbabwe; the second, which is yet
to be titied, features a number of renowned black artists. The first tape is siated
for a mid-June reiease for a suggested list price of $29.95. Proceeds from the
second tape, expected to ship some time in ilate August, will be donated to
UNICEF. Pictured with Belafonte are, ieft, Sal Licata, president and CEQ of EMI-
Manhattan Records, and Robert S. Faubel, president of Kodak Programs Inc.
(Photo: Chuck Puiin)
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TOP MUSIC VIDEOCASSETTES.

P
o\ % Compiled from a national sample of retail store sales reports.
1@ | © v
< . © 0
£14158 53 3
o | 2|4 TITLE Copyright Owner, Principal £8 | g | w2
Flalz Manufacturer, Catalog Number Performers 22l 2| 338
. IR gy NO.1 »x » » éf“i%%wﬁ*“ﬁ@“ .
. T o D FRetits ]
1|6 |2 | $19.98 HOME VID CLIFF'EM ALL! A" et Emg A 063 o Metallica ., %, | 19874%C | 1008,
2|1]|13] cve x::g:z hR/leucsfi’;d\?i ge'ge"ca' Inc Peter Gabriel 1988 | SF | 1998
3 |-8% 9 | STEVIE: LIVE AT RED ROCKS ;?:;Y\/eig;ggﬂware R0650 Stevie Nicks 1987 | ¢ [1995
. Atlantic Records Inc.
4 {7117 FLICK: THE VIDEO KICK e ees0 oY INXS 1988 | SF | 1698
o CBS Video Music Enterprises .
5 ’ Z‘ﬁ 21 | AEROSMITH'S VIDEO SCRAPBOOK @ <2 LK e e o Aerosmith 1987 | D |1998
Elektra Records
6|59 ' THE CURE IN ORANGE Elektra Entertainment 40107-3 The Cure 1987 | € |[2495
Polygram Records Inc. .
7 | 10| 25 | SLIPPERY WHEN WET A Polygram Video 4400415213 Bon Jovi 1987 | LF {1998
8 | 3 | 25| STING: THE VIDEOS PART 1 ﬁgm f}fgg%’g’i‘-ma Sting 1987 | SF | 1298
Elektra/Asylum Records
9 | 17 | 71| MOTLEY CRUE UNCENSORED A Elektra Entertainment 40104-3 Motley Crue 1985 | (F |19.98
10| 9 | 5 | STORY TELLING GIANTS Warner ,?A':;;; N o0 38137 Talking Heads 1988 | LF | 2498
11| 11 | 23 | WHITESNAKE: THE TRILOGY A Geffen Home Video 38138 Whitesnake 1987 [ SF | 1495
Elektra Records .
12112 ] 35 ONE NIGHT OF RAPTURE @ Eloktra Entertainment 40105-3 Anita Baker 1987 | C | 2495
13141} 7 HEART “IF LOOKS COULD KILL" MPI Home Video 1525 Heart 1987 | SF | 1495
14 4 | 25 SOFAR @ 6 West Home Video SW-5701 Grateful Dead 1987 | LF |29.95
15| 13| 9 | THE PRETENDERS “THE SINGLES" ai,;‘iff*e?;;‘;fi e Video 38140 The Pretenders 1988 | LF | 1998
Radio Vision Eric Clapton
16 | NEW)> | ERIC CLAPTON AND FRIENDS Vestron Musicvideo 1210 FRilcolns 198 | C |1998
Polygram MusicVideo-U.S. q
17 | 15 | 67 | BON JOVI-BREAKOUT A Somy Video Software 95W50030 Bon Jovi 1985 | SF | 1495
18 | 16 | 35 | SRACELAND: THE AFRICAN Warner Reprise Video 38136 Paul Simon 1987 | ¢ |28
19 | NEWD> | LIVEIN TOKYO o 17 Joe Jackson 198 | ¢ |1998
i , Elvis '56/LightYear Ent. )
20 ] 20 | 13 | ELVIS'S6 Media Home Entertainment M470 Elvis Presley 1987 | D | 1995

@® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatricaily released programs, or of at least 25,000 units or $1 miilion at
suﬁes!ed retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Toshiba & Carver Launch TOP SPECIAL INTEREST
VIDEOCASSETTES.SALES

Sonic Holography TV Project

BY MARK HARRINGTON

THE BUSINESS of bettering
television sound was given added
dimension recently with the dem-
onstration of the first sets using a
revived technology called sonic ho-
lography.

HARDWARE

The project,
worked on jointly
by consumer
electronics giant
Toshiba and
high-end audio
supplier Carver,
employs technol-
ogy patented by Carver for use in
audio components. While the de-
velopment never really caught on
in the audio world, Toshiba staff-
ers who followed it say they recog-
nized its potential for video.

TV sound has probably received
as much attention during this dec-
ade as the TV picture—attention
apparently spurred by the growth
of MTS stereo and Dolby Surround
Sound.

Sonic holography is reputed to
lend a sense of depth to sound in
the same way that Dolby does, cre-
ating the illusion that the viewer is
in a theater, though the two sys-
tems are different in many ways.

Jeff Mullarkev, assistant VP of
marketing and merchandising for
Toshiba, points to improved speak-
ers and more powerful amplifiers
as signs that audio is becoming
critical to the TV experience.

Sonic holography attempts to
correct the problem of too many
sound signals (called interaural
cross talk) arriving at the listen-
er's ears at once. With the intro-
duction of MTS stereo, consumers
were ‘bombarded” with four coin-
cidental signals—two stereo sig-
nals arriving at each ear, causing a
confusion of signals that distorts
the natural aspect of sound, the
companies say.

The companies claim that sonic
holography eliminates this prob-
lem by generating impulses that
cancel the extra signals, creating a
more natural sound. Toshiba says
the development allows sound to
arrive with “no distortion of spa-
tial perspective and none of the

WAICH

muddying or smearing of the ste-
reo effect. The true 3-D sound im-
age that’s hidden in stereo is re-
vealed.”

The companies assert that sonic
holography “puts sound all around
you, throughout the entire room.
Music and voices expand beyond
the speakers and even beyond the
walls of your listening environ-
ment. Sound effects come into
sharp focus and can be pinpointed
precisely with stunning realism.”

A demonstration of the technolo-
gy at a recent gathering in New
York was slightly less dramatic,
and officials concede that the final
system, when introduced later in
the year, will have additional im-
provements. During the demon-
stration, the sound differences
were not as well-defined or as ver-
satile as those derived from Dolby
Surround Sound.

Asked how the development dif-
fers from Surround Sound, Mullar-
kev says, “[It] gives you Surround
without the circuits and [extra]
speakers.”

But in truth, there are few simi-
larities, both in what they do and
how they achieve the effects. Dolby
Surround, which is encoded onto
feature films in production, repre-
sents a director’s intentional design
of how sound corresponding to ac-
tion should move about a room. In
the most basic application, Dolby re-
quires four speakers, a Dolby Sur-
round Sound decoder (usually in-
cluded in digital sound processors,
separate decoders, or AV receivers),
and a Dolby-encoded source. The
source, then, is the heart of Dolby,
while sonic holography is a hard-
ware-based development that can
use any source.

To get true Dolby Surround from
specially encoded videos, users
must have a stereo hi-fi or MTS ste-
reo VCR.

Sonic holography will come pack-
aged with the TV set. It requires no
specially encoded software or addi-
tional hardware. In fact, it would
probably be hindered by the addi-
tion of rear-channel speakers.

Toshiba is introducing the tech-
nology in four TV sets that will be
introduced later this year under the

(Continued on next page)

NAVD REACTS TO DISTRIB CUTBACKS

(Continued from preceding page)

cash flow from all sources.

“For some time, many manufactur-
ers have been extremely slow in pro-
cessing distributor cooperative ad-
vertising allowance payments, taking
from 90 to as long as 180 days or
more to make payments. These long
delays are unfair to distributors and
undermine their financial condition.
We are not aware of any reason to
believe that cooperative advertising
allowances could not be processed
and payments made to distributors
within 60 days of submission by the
distributor.

“If manufacturers do not make
payments within 60 days, many dis-
tributors believe they are justified in
deducting any amounts owed in co-op
allowances from amounts the distrib-

utors owe the manufacturer. This is,
of course, a matter which each dis-
tributor will determine independent-
ly,” the statement says.

With regard to policies concerning
the street date, warehouse date, and
release date of a title, NAVD is ap-
parently trying to discourage early
shipments by distributors. The state-
ment says “street date/warehouse
date/release date should be the same
at every facility, with product not to
leave warehouses to any customers
before 6 a.m. of that day. Manufac-
turers are invited, indeed urged, to
audit distributors at their discretion.”

In the past, manufacturers have is-
sued sanctions against distributors
that ship product to retail before the
official release date.

=
3 Compiled from a national sample of retail store sales reports.
ol I
2122 s
= ) (=} 5 ot
0 x | ¢ TITLE Copyright Owner, Remarks et
T |[FeEay Manufacturer, Catalog Number l 23
RECREATIONAL SPORTS™
% NO.1 & %
1 Bob Mann's methods increase players’
1 2 73 AUTOMATICGOLF A ¢ Video Reel VA 39 drive by 30 to 80 yards. 1495
- Tim Conway displays the fun-damentals
2 | 1 | 45 | DORFON GOLF ¢ J2 Communications J2-0009 of golf in this spoof of how-10's. 29.95
3 | 3 | 73| GOLF MY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 Egﬁz}‘_"'m”w guide for the beginning | g, 45
DORF AND THE FIRST GAMES OF P Tim Conway bungles his way through
4 7 S MOUNT OLYMPUS J2 Communications J2-0010 athletic contests of ancient Greece. AL
5 9 9 SUPERBOWL XXII NFC CHAMPIONS: NFL Films Video Comprehensive history of the Superbowl 19.5
THE WASHINGTON REDSKINS Fox Hills Video champs, the Washington Redskins. '
NOT SO GREAT MOMENTS IN ) Tim McCarver hosts this compilation of
6 6 7 SPORTS HBO Video 0024 sports' most memorable goofs. 14.95
7 14 | 25 gga\RLIE LAU: THE ART OF HITTING Best Film & Video Corp. Lrg;;:jr;v;oﬁusrvz;agr.\ce, shift your weight, 29.95
8 121 29 Cgrgb?: ZALMER: PLAY GREAT GOLF Vestron Video 2039 More great tips from the master of golf. | 39.98
FOREVER FENWAY: 75 YEARS OF RED o OVF Their history is here, from 1912 to
9 u 3 SOX BASEBALL 3M/Sportsman’s Video today, the players and the coaches. 1995
e \fi Includes rare footage from the Major
10| 16 | 3 THE HISTORY OF BASEBALL 3M/Sportsman’s Video League Baseball archives. 29.95
THE BEST OF THE FOOTBALL AT VA NFL's best and funniest football
111 4 15t} forLiES RERIBIEED bloopers fill this compilation. L
BOOM! BANG! WHAP! DOINK! JOHN I The ultimate guide to watching and
12| 8 | 21 | MADDEN ONFOOTBALL Fox Hills Video understanding the game of football. AL
. . A Program addressing aspects of golf such
13115 45 JAN STEPHENSON'S HOW TO GOLF  Lorimar Home Video 147 as putting and tee shots, 29.95
1986 NY METS: A YEARTO ) . From their hot spring start to those
14 | NEWD REMEMBER RainbowlbiomelVideo amazin' playoffs, it's all here. 1995
ARNOLD PALMER: PLAY GREAT GOLF . Mastering the Fundamentals focuses on
15 5 45 VOLUME 1 Vestron Video 2038 the basic mechanics of golf. 39.98
LEE TREVINO'S PRICELESS GOLF A Lee Takes on the tee shot & solves swing
16 | NEWD | 1105 y0LUME 3 faramountomelVisojl 2626 fautts like slicing & hooking, 1995
. — Coach Bob Knight explains the
171 10| &7 A KNIGHT OF BASKETBALL Kartes Video Communications fundamentals of offense and defense. 19.95
Selluloid/Adam R. Bronfman Golf's Grand Master demonstrates and
18 | 1 4 GOLF LESSONS FROM SAM SNEAD Star Video Prod. explains every aspect of the game. g
19018 11 SUPER SUNDAYS-HISTORY OF THE NFL Films Video Tracing of the history of the Super Bowl, 19.95
SUPER BOWL Fox Hilis Video from game one to the present. :
NFL Films Video Profiles of football greats plus the NFL's
20 | 19 | 45 | NFLCRUNCH COURSE Fox Hills Video greatest hits. [ELE
HOBBIES AND CRAFTS
* 4% NO.1 * »
1 1 59 hAAl\JV'}\AIIMCKENZE'S TRAVEL TIPS- Republic Pictures Corp. H-7352-1 VW‘ZI!:(SIK(:) Oahu, Maui, Diamond Head, and 24.95
8 A The preparation and carving of roasts,
2 6 | 53 | JULIA CHILD: MEAT Random House Home Video Ktedieihanblrger andlehops. 29.95
CHEF PAUL PRUDHOMME'S N Unigue techniques are revealed in this
3 | 4 | B LouisiANA KITCHEN, VOL. 1 J2 Communications video on Cajun cooking. 19.95
JCI Video Inc. Common-sense guide to the basics of
4! [ISREE | YES YOU CAN MICROWAVE 3Gt Video 8200 microwave Cooking. 2995
CHEF PAUL PRUDHOMME'S I How to prepare Cajun and Creole
5 | 5 | 13| LOUISIANA KITCHEN, VOL. 2 e ocaticns classics from scratch. R
THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good
6|9 |2 24.95
LIVE Paramount Home Video 12135 food for anyone who entertains. )
) Get inside tips from the experts on food,
7 | NEWP | SUNSPOT VACATIONS FOR WINTER  Videotakes, inc. language. attractions & more. 2995
CASINO GAMBLING WITH DAVID . ’ Learn the basic strategies for winning
8 8 19 BRENNER fotimagiiomelvidecios2 Craps, Blackjack & Roulette. o
9 | 7 | 43| PLAY BRIDGE WITH OMAR SHARIF  Best Film & Video Corp. f:fa‘;jgyijs‘fp Leidegliesin i esland 3485
JULIA CHILD: SOUPS, SALADS, AND . Making French bread, tossed salads, and
10| 12 | 55 BREAD Random House Home Video light and hearty soups. 2995
8 N Cooking essentials are taught for the
1113} 3 THE SHORT-ORDER GOURMET Polaris Communication ey e Torofassianals 19.95
THE SIGHTS AND SOUNDS OF . . Visit beautiful Hawaii and enjoy an in-
12 3 | 21 HAWAII International Video Network depth Iook at the 4 main islands, 19.95
COINS: COUNTERFEIT, GENUINE, . ) Video teaches the principles of grading,
13 | NEWD | JND ALTERED Educationaied covering a wide range of coins. 2
. For the fish lover whose time or bad luck
14| 10 | 51 VIDEO AQUARIUM The Video Naturals Co. makes owning live fish impossible. 1995
A GUIDE TO GOOD COOKING: q Chef Jacques Pepin hosts this guide to
15| 11| 3 | SECRETS OF A MASTER CHEF VR el the basics of cooking. S

# International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dotlar volume of $3 million at retail for theafrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF fong-form. C concert. D documentary.
Next week: Health And Fitness; Business And Education.
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Z % oy T = 10} SALES
‘ ntic, Prism Poised To =
-
g , i L3 Compiled from a national sample of retail store sales reports.
;: =53 1:
unge inio merger vea 3| ¢ |22
, 2 b1 a | TTLE Copyright Owner, Principal o8| | g
q o4 . ||z Manufacturer, Catalog Number Performers s | § | 3%
NEW YORK The Atlantic Enter- tic’s image at the festival. The ——— : =L I N
tainment Group a}?d Prism Enter- prospect of merging with a compa- . * % NO.1 &
tainment are on the brink of final- - fiy that distributes programming Calian Productions C
Al ] ! 1 [ 1 |71 ] CALLANETICSA @ CLETDIAR T TID Sl 2 i
izing a merger agreement that on home video and syndicated tele- MCA Home Video 80429 Sl 196 | MR |
» would create one vertically inte- vision is likely to give Atlantic an 2
) . .o gr e 4 | 32 | LADY AND THE TRAMP Walt Disney Home Video 582 Animated
“grated entertainment company. edge when negotiating acquisition o1 ieney Tome Yidee mmee gl A
In a statement issued at the deals at Cannes, industry observ- 3 Lorimar/LightYear E
: ] ) 2 | 10 | START UP WITH JANE FONDA rimar/LightYear Ent.
Cannes Film Festival, Atlantic’s ers point out. Loy Tened U 22 G Jone Fonda il Bl ool
managemént assertéd that “all * If the merger goes according to 4 6 84i JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
. ! ¢ Jane Fonda 1986 | NR | 39.95
- —a . g:;%n’ Pﬁ‘sm would be lbo]sbered by AEROBIC WORKOUT A Lorimar Home Video 070 ne ron
‘ i million in capital and would 5 | 5 |134| JANEFONDA'SNEW WORKOUT o  Lorimar/LightYear Ent. Jane Fond
! 5@ ! : X a 1985 | NR | 39.95
All p°|nts have have a steady stream of Atlantic Lorimar Home Video 069
A 3 feature films to distribute. While 6 3 | 3 STAR TREK IV-THE VOYAGE HOME Paramount Pictures William Shatner
e filnr Le. X : £ 1985 | PG |2995
been negotlated there is ilke]y to b,e a line of B ( Paramount Home Video 1797 Leonard Nimoy
— " = - movies marketed under the Prism 7 3 3 THE UNTOUCHABLES Paramount Pictures Kevin Costner 1987 R | 8995
significant points have been nego- name, Prism would operate under Paramount Home Video 1886 Sean Connery
tiated and are subject only to final ~ the Atlantic Entertainment ban- 8 | 18 | 37 | ANAMERICANTAIL ¢ Amblin Entertainment i
; " Animated 1986 G 29.95
documentation and board approv- ner after the merger. MCA Home Video 80536
s .
al of both companies.” The stgte- Also at Capnes, Atlantlc an- § [ 7 | 23 | PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R [1995
ment went on to say that officials - nounced that it had signed Farrah
+in the‘ company anticipate that‘a Favgcett and Vanity to future film 10 | 9 | 82 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G |[2995
definitive merger agreement will projects. Fawcett will star as a -
‘ be signed and details announced * stripper from the ’50s in the film. 11 | NEWDp | SIGN O’ THE TIMES R e Bitce 67 || R | BB
within two weeks.” .+ . “Candy Bar,” and Vanity, who - . -
“The decision to release the most recently appeared in “Action 12 | 11 [ 153 | JANEFONDA'S EASY GOING Lorimar/LightYear Ent._ Jane Fonda 198¢ | NR | 3995
statement at Cannes is believed to  Jackson,” will star in three as-yet- :
. ., . Vestron Pictures Inc. Patrick Swayze
be a means of enhancing Atlan- - untitled feature films. AL STEWART 13 | 15 | 18 | DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 89.98
8 Julie Andrews
14 | 13 | 147 | THE SOUND OF MUSIC A & CBS-Fox Video 1051 Christopher Plummer | 1965 | ¢ | 2038
= 15 | 24 | 31 | PLAYBOY 198BPLAYMATEVIDEO  \ o/iinar Home video 524 Various Artists 1987 | NR | 2495
mm e :'(V%TRHKYO%wIH e jg: x:g:g Igfbo o =
o0 17 | 20 | 15 a%TR”KzSUMT””'S STARTING Fox Hills Video FH1027 Kathy Smith 1987 | MR | 19.95
NEW STAR ENTERTAINMENT has snared the rights to 271 titles originally S —r m——
owned by the now-defunct video supplier Continental Home Video. 18 | 17 | 62 | TOPGUN e gy Kzﬁ; el 1986 | PG | 2695
Rights to the titles were sold by Palisades Entertainment, founded by An- oy
dre Blay and Elliott Kastner, which acquired Continental in June 1987. 19 | 16 | 102 | MARYPOPPINS® o Wait Disney Home Video 23 R Be;{; 1964 | G {2995
The agreement gives New Star domestic distribution rights to approxi- Paramount Pictures
mately 171 released and 100 unreleased video titles from the library that 20 | 19 | 9 | BEVERLYHILLS COPII Paramount Home Video 1860 Eddie Murphy By 0 |G
was established for Continental in 1983 by Jack Silverman and his son - Paramount Pictures
J]T. The library cfonsis?9 (S))f8 ti‘t]eskfgomdvarious g;}iu'es; tfhe ?uggested re- 21 | 12 | 115 | BEVERLY HILLS COP Paramount Home Video 1134 EddSiMirphy 5 |[ Q]| BEE
tail prices range from $9.98 for kid vid titles to $79.98 for feature films :
' : d R Paramount Pict Marion B
Financial terms of the deal were not disclosed. 22 | 14| 78 | THE GODFATHER Paramount Home Video 8049 T L 2y R [2008
L L . KATHY SMITH'S WINNING s i
THE PARENTS’ CHOICE FOUNDATION is inviting kid vid suppliers to submit 23 | 32| 3| woRkoUT ¢ EOXHilS|VidecihbIIO 12 KathySmith 1987 | NR | 2995
their titles to the organization for review. Each year, the nonprofit T )
Wamhdog group seeks out quallty chi]dren’s programming fOr Par- 24 27 36 DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 NR | 29.95
ents’ Choice Awards in four age-group categories: preschool to 4, 5-8 isati
. 2 gl Rank Organisation .
9-11, and 12 and older. “We look for products and experiences that will 25 | NEWD [ HENRYV Paramount Home Video 12570 Laurence Olivier 1944 ] NR 11595
help the child grow mentally, socially, physically, or emotionally,” says
Diana Green, the group’s president. The deadline for entries is Ju]y 15. 26 | 26 {107 | ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 G |[2995
Submissions should be sent to Parents’ Choice, Box 185, Waban, Mass Rank Organisati
i . ganisation o
02168. 27129 2 HAMLET Paramount Home Video 12569 Laurence Olivier 1948 | NR | 1995
. . R Judy Garland
HOLLYWOOD “HIT” MAN Clint Eastwood is the focus of a new Warner 28 | 21 | 61 | THEWIZARD OF OZ A ¢ MGM/UA Home Video 60001 Ray Bolger 1939 | 6 |[2995
Home Video sell-through promotion that is offering seven Eastwood Touchstone Films .
action romps for a list price of $19.98 each. The titles in the promotion, 23 | 31| 4 | ADVENTURES IN BABYSITTING Touchstone Home Video 595 Elisabeth Shue 19| P18 | B85
dubbed Hollywood’s “Hit"” Man, are “Dirty Harry,” “Magnum Force,” Wi i
: ) g ] 3 10 2 arner Bros. In(_:. Jack Nicholson
“The Enforcer,” “Sudden Impact,” “City Heat,” “The Gauntlet,” and 30 THE WITCHES OF EASTWICK Warner Home Video 11741 Cher il B Rt
“Tightrope.” The last three titles are being offered at sell-through for Universal City Studi i
) ® 22 | 27 ANIMAL HOUSE ¢ niversal City Studios John Belushi
the first time. The release date is July 13. 3 MCA Home Video 66000 Tom Hulce il B sl
. . . . 35 {135 RAIDERS OF THE LOST ARK Paramount Pictures_ Harrison Ford
VIRGIN VISION has inked a $15 million acquisition deal with FilmDallas | | 2 Paramount Home Video 1376 Karen Allen il M R
Pictures, the producer of such acclaimed films as “Kiss Of The Spider 33 Elektra Records
) ] - 30 f 9 | THE CUREIN ORANGE : The C 1987 | NR |24
Woman” and “The Trip to Bountiful.” Under the terms of the pact, 8 B SONOr e o il e
Virgin will have domestic video distribution rights to seven FilmDallas M5 8| s Universal City Studios )
4 it 1 USRI CARFACE A . Al Pacino 1983 R | 24.95
titles, beginning with Virgin’s late summer release of an adult comedy LIS (U e
. “ . 11} i
titled “Patti Rocks. AL STEWART 35| 28 101 | KATHY SMITH'S BODY BASICS A I8 Video ne. | Kathy Smith 1985 | NR | 2995
36 | 34 "143 | PINOCCHIO & Walt Disney Home Video 239 Animated 1940 | G [2995
& i
e SUPERBOWL XXH NFC CHAMPIONS:  NFL Films Video i .
HARDWARE WATCH 37| B 110 | THE WASHINGTON REDSKINS Fox Hills Video RS s
(Continued from preceding page) o City Studh
i ) 38 | NEWD | BORNINEAST LA. e s o Cheech Marin 1987 | R | 8995
Toshiba/Carver brand. They are A special network of 200-300 To- e
two direct-view sets, in 27- and _30— shiba dealers will get the first run 3933118 gggS%GREAT MOMENTS IN HBO Video 0024 Tim McCarver 1987 | NR | 14.95
inch configurations, and two projec- of the new sets, and officials empha-
tion sets, in 46- and 5%inch screen size the product will be carried by | 40 | 38 | 3¢| LESSTHAN ZERO CBS-Fox Video 1649 Andrew McCarthy | 1q0; | ¢ |ggog

sizes. Anticipated suggested retail
prices are, respectively, $1,799,
$2,499, $3,499 and $3,999—clearly a
hefty premium over nonholographic
models.

specialty dealers who can adequate-
ly display it. Says Mullarkev, “It’s
not for everyone.”

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
miltion for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certitied prior to Oct. 1, 1985, were certified under ditferent criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatricai titles. SF short-form. LF long-form. C concert. D documentary.
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VIDEO
REVIEWS

This column offers a critical look at
recent nontheatrical video releases.
Suppliers interested in seeing their
cassettes reviewed in this column
should send VHS cassettes to Al
Stewart, Billboard, 1515 Broadway,
New York, N.Y. 10036. Please in-
clude the running time and sug-
gested retail price.

“Wrestlemania 1V,” Coliseum Vid-
€0, 240 minutes (2 cassettes), $39.95.

America’s ongoing love affair with
the muscular mat thumpers of the
World Wrestling Federation shows
no signs of abating. “Wrestlemania
1V” set records as the most highly pa-
tronized pay-per-view spectacle yet,
and all of the glamor, glitz, grunts,
and groans are here in a special dual-
cassette package.

Fans are treated to the elimination
tournament leading to the coronation
of a new heavyweight champion, two
other title matches, a Battle Royale,
as well as several other bouts. In ad-
dition to Hulk Hogan, Randy “Macho
Man” Savage, Andre the Giant, and
all the other WWF regulars, viewers
get up close and personal with such
luminaries as Bob Uecker, Robin
Leach, and Vanna White.

At only $39.95, this promises to be
a big mover. “Hulkmania” may be on
the decline, but have no fear, for
“macho madness” reigns supreme.

RICHARD T. RYAN

“Con Boland Photography Semi-
nar,” Volume 1, Speers Marketing,
86 minutes, $44.00.

This first of 10 tapes designed to
take the novice photographer to the
pro level is as comprehensive an intro
to the basics of photography—equip-
ment, exposure, light control, compo-
sition—as any we've seen.

Like most introductions, it as-
sumes the viewer knows next to
nothing about the subject and pro-
ceeds to cover a lot of ground many
will already be familiar with. But any
course that purports to be complete
should begin at the beginning and
trust the viewer to stick with it until
the old ground becomes new.

The promise in this series lies with
the teacher. Con Boland is a master-
ful photographer who knows his
stuff, an experienced seminar in-
structor who seems as at ease in
front of a camera as you would ex-
pect a good teacher to be in front of a
class, and an all-around nice guy.
Viewers will like him—and learn
from him. JEFF NISBET

“Senior Shape-Up,” Yablon Enter-
prises Inc., 45 minutes, $29.95.

Set to a series of musical standards
and show tunes such as the “Beer
Barrel Polka” and “Hello, Dolly!,”
this workout includes two 20-minute
segments devised especially for those
55 and older. One workout can be
done sitting down, and the other can
be performed while standing. Clear
and concise information shows those
participating how to check their heart
and pulse rates and thus avoid over-
doing it. In a fitness-oriented society
such as ours, this alternative to the
more strenuous workout regimens
should find a ready market among
those in their “golden years.”

RTR.

GLINT HoTW

HOLLYWOODS HIT MAN

Now you can always find a cop when you need one.
Get .44-magnum video firepower at an arresting low price.
Just $19.98°. ,

Bring home
the explosive
action of

Dirty Harry
Callahan...
DIRTY HARRY
MAGNUM FORCE
THE ENFORCER

SUDDEN IMPACT

—.and theee

newly-repriced
Eastwood police
assignments.

CI1TY HEAT
THE Gann'ru:'r
TIGHTROPE

98"

VHS
H eNLY

2

: ’
See Clint in his fifth Dirty Harry adventure. THEDEAD POOL.
Coming this sumwner to theatres everywhere. WARNER HOME VIDEO

* Suggested List Pric: pe~ Video-asse®s, [Zigher in Canada. © 1888 Warner lHome VideoIne.
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The Timelessness of Excellence

By CHRIS McGOWAN

n the last six months, the shadows of Ted Turner, Walt

Disney and Mr. Spock have loomed large over the classic-
movie and classic-TV home video marketplace.

Media mogul Turner now has 5,000 film titles in his back
pocket and his newly formed Turner Home Video, which
opens its doors this summer, will undoubtedly be a major
industry force in the near future. Among the treasures in
the Turner Entertainment film library are the RKO film li-
brary, the pre-'48 Warner library and pre-'82 MGM library.

Some of the Turner titles will be distributed by other la-
bels for quite some time; for example, MGM/UA Home Vid-
eo has licensed the pre-'82 MGM movies through 2001.

The Walt Disney legacy continues to set new sell-through
video records as its features and shorter works demon-
strate their enduring popularity. “Lady And The Tramp” be-
came the most popular video of all time earlier this year,
selling over 3 million units at $29.95 each in the U.S. in its
limited marketing run between Oct. 6, 1987 and March 31,
1988, according to Walit Disney Home Video. And, the la-
bel’'s features “Sleeping Beauty,” “Pinocchio,” “Mary Pop-
pins,” ““Alice In Wonderland" and “The Sword In The Stone”
took 3rd, 12th, 32nd, 34th and 92nd place on the '87 Bill-
board year-end videocassette sales chart.

Paramount Home Video continues to profit from the ex-
traordinarily long-lived cult following of the '66-'68 TV se-
ries “Star Trek.” The episodes “Trouble With Tribbles" and
“The Cage" took the No. 3 and No. 9 positions in the '87
fiction top 10 for Walden Books, an 1,100-store chain
based in Stamford, Conn. In March '88, the two titles were
at the No. 3 and No. 8 spots and holding steady.

Indeed the evergreen nature of classic titles (film and TV)
makes them a lucrative long-term source of income for vid-
eo labels. “They are our bread and butter. We do extremely
well with them,” comments Herb Fischer, VP of marketing
and sales for MGM/UA.

Looking at the '86 and '87 Billboard sales charts, it is
apparent that many classics have a hot home video sell-
through life much longer than just a few months. CBS-Fox's
“The Sound Of Music” was No. 5 in '86 and No. 6 in '87.

Disney's “Pinocchio,” *“Alice In Wonderland” and “Mary
Poppins” hit the sales top 50 in both '86 and '87, as did
MGM/UA’s “Gone With The Wind,” Paramount's ‘“White
Christmas’™ and Warner’s “The Music Man.”

Laserdisk catalogs of classic titles continue to grow slow-
ly but steadily. “We do very well with the classics,” says
Dave Lukas, owner of Dave's Video, a six-year-old, Sherman

“Les Miserables” (CBS-Fox)

: “Hamlet”
(Paramount)

-

®

“The Thin
Man Goes

Home”
(MGM/UA)

“All Quiet On The Western Front”

Oaks, Calif. store that sells only laserdisks. “We have a large
number of movie industry people as customers and most of
them want to collect films, so it's obvious that the classics
will be very popular with them."” Sell-through is the priority
at Dave’s Video and rental accounts for only 8% of its busi-
ness, notes Lukas.

“The response is greater now than ever to our titles,”
comments Aleen Stein, co-owner of Voyager Co. which puts
out the Criterion Collection in conjunction with Janus Films.
Criterion now offers 35 movies (mostly classic) on laser-
disk; most are in CAV format and are presented in their
original full-feature versions. Many movie buffs are forever
grateful to labels such as Criterion that preserve the original
aspect ratio in wide-screen movies, thus saving the compo-
sition of each shot and all the visual action.

"With some directors you can pan and scan, but you can’t
do it with someone like Akira Kurosawa, because he uses
the whole screen, makes such beautiful compositions and
has so many things going on in each shot,” says Peter
Marai, an acquisitions consultant for Heron Communica-
tion’s Cinemateque and Condor labels. Cinemateque, which
primarily carries foreign classics, has released Kurosawa's
“Redbeard” (in Feb. '88) and “Hidden Fortress” (in '86) on
videocassette in their full wide-screen original versions. The
latter film was an inspiration for the “Star Wars" trilogy.

“We have the good fortune of having critics support our
films and their support is the strongest advertising we
have,” comments Marai. Cinemateque carries a number of
foreign classics, which are sold primarily to large video
stores, catalogs, libraries and language schools. “They are
steady sellers,” says Marai of his foreign titles. “They don't
sell hundreds of thousands of units, but they keep selling
throughout the year, year after year, and make us a nice
profit.”

Though Cinemateque aims mainly at the rental market,
with its titles generally at $59.95 each, most of the classic
video business is in sell-through, with the lead taken by
mass merchants. “Lady And The Tramp,” “The Sound Of
Music,” “Sleeping Beauty,” “The Wizard Of Oz,” “Mary
Poppins,” “Alice In Wonderland” and “Pinocchio” (all in the
Billboard sales top 30 on the March 12, 1988 chart) each
have a $29.95 retail tag.

“The classics do five times in sell-through what they do in
rental for us,” comments John Thrasher, product manager
for the 42-store, Sacramento, Calif.-based Tower Video
chain. “They're predominantly sell-through in most of our
stores. We carry at least 500 classics titles.”

Tower is an example of what CBS-Fox’s Sam Puleo calls

www americanradiohistorv com

“a progressive video retailer. The rentals and sales should
go hand in hand, there should be a balance, as there was
when we brought out our Shirley Temple titles,” comments
Puleo, group VP for CBS-Fox/Playhouse/Key Video.

CBS-Fox has had great success promoting the titles of
stars such as Marilyn Monroe, Shirley Temple, John Wayne,
Elvis Presley and Marlon Brando, often at prices as low as
$19.98. “When you put it in a series, people will buy a lot
and come back for more.”

“Packaging is crucial,” adds MGM/UA’s Herb Fischer.
““We package star power, and of course these are also artis-
tic works of historic value. They are collectibles and we put
a lot into strong consumer advertising. Some titles stand by
themselves, but often we create a series, as with the ‘Thin
Man’ movies.

“We market these titles in a different way than we do for
rental titles. With rental, we will bleed the whole jacket to
catch the consumer or dealer’s eye; for sell-through, we will
bring out the logo of MGM/UA with the lion, to give the
product credibility. For sell-through, we promote it differ-
ently, have more consumer advertising and adjust to the
marketplace.”

MGM/UA now has even more classic titles to work with.
As of Jan. 1, 1988, 160 United Artists titles that had been
licensed by CBS-Fox for seven years came back to MGM/
UA, according to Fischer. “The Apartment,” “The Magnfi-
cent Seven,” “West Side Story” and “Fiddler On The Roof”
are among the titles, says Fischer, who adds, “We won't put
them all out in one day. We'll let the market dry up a little,
then bring out the titles. We want to clean up the market
somewhat and create a demand.”

A strategy that has worked well for Walt Disney Home
Video is the “limited time period release.” “Lady And The
Tramp” was available only for six months. And features
such as “Pinocchio,” “Robin Hood" and *‘Sleeping Beauty"
are also no longer for sale to retailers.

“Lady And The Tramp” will be out again in theatrical re-
lease only “after a rest” and may not appear again on video
for seven years, if then, according to Carol Black, VP of
worldwide marketing for Walt Disney Home Video.

“Lady And The Tramp" also drew attention because of an
enormous advertising and promotional campaign waged by
Disney. “We had the 33-foot high Lady and Tramp inflata-
bles, which we had at the VSDA and with different retailers,”
says Black. “And over $20 million was spent in the tiered
marketing push, including our McDonald's and American
Dairy promotional tie-ins.”

“TV's Best Adventures Of Superman” (Warner)

“Talk Of The Town”
(RCA/Columbia Pictures)

-,

“The Secret Life Of
Walter Mitty"” (Nelson)

JZ
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CLASSIC
PROMOTIONS

The following is a look at some
of the video promotions launched
in 1988 that involve classic-movie
titles (at least 25 years old) or
classic-TV titles (at least 25 years
old). Prices are suggested retail.

Jan.-May

CBS-FOX: In January, CBS-Fox
launched its first “Five Star Collec-
tion” for 1988. Twenty titles were
reduced in price to $29.98 each,
including classics such as ““The Afri-
can Queen,” “Cleopatra” and “The
Agony And The Ecstasy.” Key: In
March, Key Video offered a special
collector’s edition of 14 of the most
popular Sherlock Holmes’ films in | |
honor of Holmes' recent 100th an- |
niversary. The titles included such | -
Holmes' classics as “The Hound Of | = PLAYHOUSE VIDEO
The Baskervilles,” “The Adventures | =
Of Sherlock Holmes,” “Sherlock | PRESENTS THE
Holmes Faces Death,” ‘‘Spider SHIRLEY TEMPLE TOP TEN.
Woman' and ‘“The Woman In |
Green.” $19.98 each. At the end of
May, 14 Key “Spotlight” titles will
be released: eight starring Henry
Fonda (including “Drums Along The
Mohawk,” *“Young Mr. Lincoln" and
“The Grapes Of Wrath) and six
starring James Stewart (including
“Broken Arrow,” “Mr. Hobbs Takes
A Vacation” and ‘“Made For Each
Other™). $19.98 each.

DISNEY: Walt Disney’s 1988
Summer Promotion” hits the street
at the end of May and consists of
25 titles at $14.95 each. It will in-
clude the “Walt Disney Mini-Clas-
sics'’ series and “‘Disney’s Sing-
Along Songs: You Can Fly.” The
latter will be co-promoted by Proc-
tor & Gambile in a national consum-
er sweepstakes.

MCA: In March, the Marx Broth-
ers classic “Horse Feathers”” made
its video debut in a special nation-
wide promotion with Christian
Brothers Brandy. As it is Harpo's
100th birthday this year, the silent
Marx brother was featured in spe-
cial in-store displays that promoted
the brandy and were featured in su-
permarkets and liquor stores across
the country. Fans could order the
video from “take one” forms locat-
ed on the display. In May, the “Be A
Movie Mogul” low-price campaign
includes titles such as *“Away All
Boats" with Jeff Chandler,” “To Hell
And Back” with Audie Murphy and | =~ B
“Wake Island” with Brian Donlevy | = ) & I

8N204 pieoqiiig v

and Robert Preston. Those three ti- —

tles are $19.95 each. ; 3 EACH h
MGM/UA: The “Something’s | = Y N SUGGESTED RETAL PRIC ! Ve M

" d. s - st The CBS/FO3 Company. All Rights Reserved

tClCc:lT 'I.'nagd' as ?::‘be::a":yg Sct;r(::tj d:t':::'\(:j il Wuyhoufvli::: |suf:gil:lgnd 'w:‘en:urk of ‘VJhe (BS/FOX Company. Pl\;AnyUBE E

featured films such as “The Apart- i '

ment” with Jack Lemmon and Shir-

ley MacLaine (dir. Billy Wilder),

“The Magnificent Seven" with Yul

Brynner, Steve McQueen, Charles

Bronson and James Coburn, and
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A Billboard Focus

HOLEMES

FINALLY, THE ORIGINAL BASIL RATHBONE/
NIGEL BRUCE SHERLOCK HOLMES MYSTERIES
ARE AVAILABLE ON VIDEO!

AT ONLY $19.98*

This month, Key Video is proud to release all 14
of the movies. The entire collection. Uncut.
Unsurpassed. And, at only $19.98* unequalled in
entertainment value.

Key Video is supporting the release of this great
collection with a comprehensive enthusiast
print advertising campaign and a theatrical-
sized poster. With great-looking packaging as
well as pricing designed to make these films
collectibles, it doesn't take a great sleuth
to figure out they'll disappear very quickly.

Order your copies today. The profits, you've
probably deduced, will be anything but

elementary.
Hi- ”
:c:-:'i, Z KEY VIDEO -
19
EACH
ol
THE ADVENTURES OF THE HOUND OF
SHERLOCK HOLMES THE BASKERVILLES smmo()cggrggggas .
DRESSED TO KILL THE SCARLET CLAW ‘S’P(I)Ellgli.OCK o
THE HOUSE OF FEAR SPIDERWOMAN el
THE PEARL OF DEATH TERROR BY NIGHT e il
PURSUIT TO ALGIERS THE WOMAN IN GREEN  SECRET WEAPON

*Suggested Retail Price. © 1988 The CBS/FOX Company. All Rights Reserved. Key Video is a registered trademark of The CBS/FOX Company.

“West Side Story’ with Natalie

| Wood and music by Leonard Bern-

stein and Stephen Sondheim
$19.95 each. The “Bette Davis Sig-
nature Collection” had an April
street date and featured eight Davis
classics, including “Dark Victory,”
“Jezebel” and “The Corn Is Green.’
$24.95 each.

PARAMOUNT: The “Tough Guys
Can Be Had" campaign, launched in
March, included “The Bridges At
Toko-Ri”" with William Holden and
Grace Kelly, “The Naked Jungle”
with Charlton Heston, “Donovan's
Reef" with John Wayne, “The Man
Who Shot Liberty Valance” with
John Wayne and James Stewart,

| “Shane” and ‘‘Strategic Air Com-

mand"” with James Stewart. $19.98
each. The ‘"“"Command Perfor-
mances” promotion bowed in April
and features “Hamlet” with Lau-
rence Olivier, “A Night To Remem-
ber” with David McCallum, “Great

| Expectations” with Alec Guinness,

| “Odd Man Qut” with James Mason,

“The Importance Of Being Earnest”
with Michael Redgrave, “This Sport-

i ing Life" with Richard Harris, “Oli-

ver Twist” with Alec Guiness, “Hen-
ry V" with Laurence Olivier, “Tiger
Bay” with Hayley Mills and “Brief
Encounter” with Celia Johnson.
$19.95 each.

REPUBLIC: In February, 15 titles
were offered at $14.95 each:
“Once Upon A Honeymoon,” “My
Favorite Wife,” “The Bachelor And

| The Bobby Soxer,” “In Name Only”

and “Every Girl Should Be Married”
(all with Cary Grant); “Shall We
Dance,” “The Sky’s The Limit" and
“A Damsel In Distress' (all with
Fred Astaire); “Morning Glory,” “Al-
ice Adams’ and ‘‘Sylvia Scarlett”
(all with Katharine Hepburn); and,
“Too Many Girls” with Lucille Ball,
“Back To Bataan” with John Wayne,
“Tom, Dick And Harry” with Ginger
Rogers” and “Lost Patrol” with Bo-
ris Karloff.

WARNER: Among the 16 titles in
the May *‘Heroes"” promotion are
the John Wayne classics “The Long
Voyage Home” (based on stories by
Eugene O’Neill), “The Searchers”
(dir. John Ford) and “Stagecoach"”
(dir. John Ford); “Mister Roberts"
with Henry Fonda, James Cagney
and Jack Lemmon; and “PT 109"
with Cliff Robertson. $19.98 each.

May

MCA: The “Be A Movie Mogul”
campaign includes titles such as
“The Spoilers,” “The War Wagon,”
“Lonely Are The Brave,” “Man With-
out A Star,” ““The Rare Breed,”
“Bend Of The River"” and “Winches-
ter'73" at $19.95.

July

NELSON: “Foreign Film Festival”
will promote classics such as “Hiro-
shima, Mon Amour,” “La Ronde,”
“La Strada,” and “Fanny And Alex-
ander,” with each title going for
$29.98. CHRIS McGOWAN

C-3
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KEEPING "i @

by Is Horowitz

This column was written by Susan Elliott, who
takes up the reins for vacationing Is Horowitz.

THE CLASSICAL MUSIC BROADCASTERS Assn.
held its annual convention May 1-4 at Boston’s Four
Seasons Hotel. President Mike Langner of KHFM Al-
buquerque, N.M., reports that the two biggest issues
this year were marketing and licensing. “Classical sta-
tions have become more aggressive and more main-
stream in their approach to the marketplace,” he says.
“Their concerns are now those of all broadcasters—
audience share, promotion, merchandising, position-
ing themselves in the business community, and pro-
gramming for ratings.”

On the licensing front, several stations complained
that ASCAP’s per-program license was, in Langner’s
words, “a record-keeping nightmare” designed to en-
courage broadcasters to take the more expensive
blanket license. Per-program licensees are required to
report a work’s airtime, title, composer, record label,
and publisher. But ASCAP’s David Hochman, who
sat on the convention’s licensing panel, said in a phone
conversation that for classical stations, “giving us the
name of the piece and the composer would be
enough.”

CMBA officers for 1988-89 include Langner; Lynn
Nathanson of WCRB Boston, VP; Patti Shannon of
WRR Dallas, secretary; and Bob Goldfarb of KFAC
Los Angeles, treasurer. Cassettes of the various pan-
els are available from Shannon at WRR, Fair Park
Station, Dallas, Texas 75226.

SOME UPCOMING PROMOTIONS do indeed show
a more aggressive approach to audience development.
This week is “all-request week” at Cleveland’s WCLV.
According to VP and program manager Robert Con-
rad, requests will affect 20 hours of programming per

day. Operas and symphonies will be excerpted and re-
quests for “difficult musie” will not be honored. “Dif-
ficult” apparently does not apply to the major mini-
malist composers.

WCLYV plans several remotes. One, on June 4, is tied
in with a sale of cutouts that the station purchased
from Booksellers. Mitch Miller will be on hand to pro-
mote his new Gershwin recording on Arabesque; pro-
ceeds go to the Cleveland Orchestra. Angel/EMI will

sponsor a remote from Music of Note in Cleveland’s |

Shaker Square on June 18. The following week WCLV
hosts its second annual Classical Pool Party from the
Thornton Park Pool in Shaker Heights.

At New York’s WNCN, director of programming
and operations Mario Mazza reports a joint promo-
tion with the American Savings Bank called The Mon-
ey Run. Starting June 1, listeners can sign up in any of

Marketing and licensing are
hot topics at CMBA confab

FOR WEEK ENDING MAY 28, 1988
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TOP CLASSICAL ALBUMS.

THIS WEEK
2 WKS. AGO
WHKS. ON CHART

Compiled from a national sample of retail store sales reports.

TITLE ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL
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*x NO.1 w w
BAROQUE MUSIC FOR TRUMPETS cas MK-42478 (CD) 10 weeks at No. One
WYNTON MARSALIS

HOROWITZ PLAYS MOZART  0G 423.287 (C0)

VLADIMIR HOROWITZ

2|8

HOROWITZ IN MOSCOW DG 419.499 (CD)

VLADIMIR HOROWITZ

MENDELSSOHN: VIOLIN CONCERTO  ANGEL CDC-49276 (CD)

NADJA SALERNO-SONNENBERG

ADAMS: NIXON IN CHINA  NONESUCH 79177 (CD)

SYLVAN, MADDALENA, PAGE (DE WAART)

HOLST: THE PLANETS  PHILIPS 420-177 (CD)

BOSTON POPS (WILLIAMS)

the bank’s Manhattan branches. The winner gets
104.3 (the station’s frequency) seconds to grab all the
cash he or she can from one of the bank’s vaults. Re-
tailer Sam Goody will be the site of WNCN'’s air baton
contest in July. Three costumed semifinalists will
“conduct” a 20-foot blowup of an “orchestra.” The
first prize is a 12-day tour of the Greek Islands.

New York’s WQXR figures prominently in the 1.5
million Chemical Bank fliers that announce the sched-
ule of The Met in the Parks (June 21-July 8), the out-
door concert series presented by the Metropolitan Op-
era that the station will promote. In July WQXR will
broadcast weekly South Street Seaport concerts live.
According to operations director Loren Toolajian,
the fare will be largely classical but will also include
jazz and new age.

For the next year, WQXR will provide a program to
be played in five local Cineplex Odeon theaters that
specialize in art films. The program is 70 minutes long
and consists of classical music used in movies with an
occasional promo spot announcing, “WQXR at the
movies.” In exchange, the station will run generic
spots for Cineplex Odeon, said to be the largest mo-
tion picture exhibitor in North America.

1 Latis

-
Pt

Notas | - ~
u
by Carlos Agudelo

7]

I.IBER’]‘AD," NANA MOUSKOURI'S SECOND
album in Spanish, released by PolyGram Latino, is a re-
markably smooth compilation of new and classical
tunes, some of them composed in Spain especially for
this record. The internationally acclaimed Greek singer,
who visited New York recently to promote the album,
says she is trying for a Europeto-America crossover.

You don’t have to be Greek
to love Nana Mouskouri

Her previous Spanish-language recording went triple
platinum in Spain and scored big in several Latin Ameri-
can countries. “I was surprised at how well Spanish-
speaking persons know my music,” she says, referring
to phone calls she received while guesting on one of
New York’s Latin radio stations. Despite having record-
ed some 800 albums in seven languages, she says, “I
never had a problem of style or identity. You want to
sing for yourself, and you believe in what you do, and
whoever hears it and likes it is welcome.” She says she is
still amazed at the reception she gets in so many coun-
tries. “There must be something good in what I do,” she
says. Mouskouri will be performing at Radio City Music
Hall in New York for the first time June 9.

THE TROPICANA TROUPE from Havana, Cuba,

makes its U.S. debut May 19-22 at the Beacon Theater in
New York. The troupe comprises 57 dancers, singers,
and musicians. Its elaborate performances, which in-
clude 240 costumes, 190 headdresses, and lots of music,
are considered by many the ultimate in night entertain-
ment . .. Top Banana, considered the first Puerto Rican
pop-rock band, was given special recognition by the
Puerto Rican House of Representatives for its artistic
contributions and its volunteer work on behalf of the is-
land as well as its contribution in the campaign against
drugs ... Piero is coming north. The Argentinian sing-
er/composer, one of the most influential Latin American
musicians of the '70s, will record his next album in Min-
neapolis. Piero will tour the U.S. in September with his
new material, including the song “Open Letter To Ron-
ald & Mikhail.” ... Mongo Santamaria, Johnny Mar-
tinez & His Salsa Machine, Adrian Monge & Scrip-
tures, Chico Semsa & the HMA Orchestra, Dave
Valentin, Poncho Sanchez, and others were to per-
form at the second Los Angeles Salsa Festival May 21-
22. This year’s event will salute vibraphonist/composer
Cal Tjader, one of the architects of Latin jazz.

A NEW DISTRIBUTION system, designed to better
serve the increasingly important Hispanic video market,
is being implemented by Condor Video, the Spanish-lan-
guage division of Heron Communications. The new
structure involves dividing the nation into eight primary
distribution centers to be served from Heron’s Culver
City, Calif., facility. The company, which plans to release
more than 100 titles a year, has also appointed several
new executives, including Ralph Rivera, GM of Condor;
José Luis Macias, distribution liaison officer; and
Jorge Quintanilla and Jorge Martinelli, regional
sales representatives. Rivera cites the need to sell at a
personal level as well as the high concentration of the
Hispanic population in urban centers as reasons for the
move.

BEETHOVEN: SYMPHONY NO. 9  ANGEL €DC-49221 (CD)
LONDON CLASSICAL PLAYERS (NORRINGTON)

THE ACADEMY PLAYS OPERA  ANGEL CDC-49552 (CD)
ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINER)
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VERDI: REQUIEM  TELARC CD-80152 (CD)

DUNN, CURRY, HADLEY, PLISHKA (SHAW)
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FINZI: CLARINET CONCERTO  nimBUS NI-5101 (CD)
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BACH: THE ART OF THE FUGUE ¢85 MK-44501 (CD)
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CHOPIN: SELECTIONS FROM THE COLLECTION  RCA 7725.RG (CD)

ARTHUR RUBINSTEIN

—
-
—
~
—
S

MAHLER: SYMPHONY NO. 2 ANGEL CDCB-47962 (CD)
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BELLINI: NORMA  (ONDON 414-476/POLYGRAM (CD)

SUTHERLAND, PAVAROTTI (BONYNGE)
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BEETHOVEN: SYMPHONIES 5 & 7  TELARC CD-80163 (CD)
CLEVELAND ORCHESTRA (DOHNANY!)
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GERSHWIN: RHAPSODY IN BLUE  TELARC CD-80166 (CD)
CINCINNATI POPS (KUNZEL)
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ALBENIZ/TARREGA/TORROBA  mca mMCAD-42069 (CD)

ANDRES SEGOVIA
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AMERICAN “LIVE” DEBUT  cBs M2K-44589 (CD)

VLADIMIR FELTSMAN

MCA MCAD-42068 (CD)
ANDRES SEGOVIA

BACH: CHACONNE/PARTITA/CELLO SUITE
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POWAQQATSI  NONESUCH 79192 (CD)

PHILIP GLASS
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A TOUCH OF CLASS  TELARC CD-80134 (CD)

ANGEL ROMERO
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GERSHWIN: RHAPSODY IN BLUE  PRO ARTE CDD-352 (CD)
DENVER SYMPHONY POPS (WAYLAND)
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SHOW PIECES  Rrca 7709-RG (CD)

JASCHA HEIFETZ
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GLASS: AKHNATEN  CBS M2K-42457 (CD)

STUTTGART STATE OPERA (DAVIES)
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BEETHOVEN OR BUST  TELARC CD-80153 (CD) 8 weeks at No. One

DON DORSEY

HOLLYWOOD'S GREATEST HITS  TELARC CD-80168 (CD)

CINCINNAT! POPS (KUNZEL)
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BY REQUEST ... THE BEST OF JOHN WILLIAMS  pHiLIPS 420-178 (CD)
BOSTON POPS (WILLIAMS)
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A LOVE UNTIL THE END OF TIME  CBS MK-42520 (CD)

PLACIDO DOMINGO

5 |40

KIRI SINGS GERSHWIN  ANGEL CDC-47454 (CD)

KIRI TE KANAWA

12

FLAMENCO GUITAR  NIMBUS NI-5093 (CD)

PACO PENA

9 | 34

BACH ON ABBEY ROAD  PRO ARTE CDD-346 (CD)

JOHN BAYLESS

7110

W | N ;| | & W N
oo

6 |28

THE JAZZ ALBUM  ANGEL CDC-47991 (CD)

LONDON SINFONIETTA (RATTLE)

VOLARE  LONDON 421-052/POLYGRAM (CD)

LUCIANO PAVAROTTI (MANCINI)
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CLASSIC GERSHWIN  cBs MK-42516 (CD)
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FRESH IMPRESSIONS  GLOBAL PACIFIC WK-40732/CBS (CD)

GEORGIA KELLY, STEVE KINDLER
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GERSHWIN: OF THEE | SING/LET 'EM EAT CAKE  cBS mM2Kk-42522 (CD)
ORCHESTRA OF ST. LUKE'S (THOMAS)

@
z
3
v

GOTTA DANCE  PrO ARTE CDD-385 (CD)
ROCHESTER POPS (KUNZEL)
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WHAT IF MOZART WROTE ROLL OVER BEETHOVEN  RCA 6675-RC (CD)
HAMPTON S7RING QUARTET

15 |13 |12

EBONY  RCA 6486-RC (CD)

RICHARD STOLTZMAN

(CD) Compact disk available. @ Recording industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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BY MARK MEHLER

NEW YORK The Internal Reve-
nue Service announced May 13 that
it is easing restrictions on tax de-
ductions of free-lance authors,
songwriters, video and film makers,
and other artists.

The previous rule, imposed under
the Tax Reform Act of 1986, pre-
vented writers from deducting ex-
penses until they received income
from a particular project. A song-
writer, for example, would be re-
quired to spread deductions out
over the entire period of time the
song generated royalty income (Bill-
board, Oct. 10, April 16).

A number of groups—including
The Authors Guild, The Songwrit-
ers Guild of America, BMI, and
ASCAP-—have been lobbying Con-
gress to change the law, claiming
that the footnote imposed an undue
burden on creative artists. Not only
would a writer be unable to deduct
expenses until a work was sold, but
those working on a number of pro-
jects at once would have a very dif-
ficult time allocating expenses and
income to each project.

Under the new IRS rules, writers
can deduct half of their expenses in
the year they are incurred and then

Gives

can take additional 25% deductions
in each of the next two years, re-
gardless of the flow of income from
the project.

Opponents of the old tax provi-
sion call the new ruling an improve-
ment but say that it does not go far
enough to ease the writer’s burden.

Jim Free, BMI's lobbyist in Wash-
ington, D.C., says the fight is still
being waged on Capitol Hill. “We're
continuing to work on the Hill to get
full deductibility for songwriters
and publishers, and when the policy
makers understand better how the
music business works in these ar-
eas, we're hopeful we’ll have all this
changed in the pending technical
corrections bill.”

Helen Stephenson, executive di-
rector of The Authors Guild, says
the group plans to continue lobby-
ing for legislation that would re-
store the treatment of writers to a
pre-1986 tax-law state.

“The IRS ruling looks OK on the
surface but not nearly good
enough,” she says. ‘“We feel that an
author or a songwriter should sim-
ply not be lumped under the same
capitalization rules as contractors,
manufacturers, or retailers.”

Lew Bachman, executive director
of the Songwriters Guild of Ameri-

ca, seconds that opinion. “We want
100% deductibility, which is the only
fair way to treat a writer,” he ar-
gues. “What we got from the IRS
was half a loaf.”

Stephenson says the best vehicle
for reinstating pre-1986 treatment
of writers is the “technical correc-
tions” bill that is expected to be ap-
proved by the end of the year. The
prospect for including the writers’
provision in that legislation is uncer-
tain, however, as tax writers might
see the measure as a case of lost tax
revenue rather than a strictly “tech-
nical” matter.

The May 13 IRS ruling applies to
the 1987 tax year. A large number
of artists had requested four-
month extensions on their returns
while they waited for changes by

Songwriters (Half) A Break

the IRS or Congress. Those eligi-
ble taxpayers who previously filed
can now file amended returns, the
IRS said.

Some accountants, however, are
inclined to have their clients hold
off on filing until the legislative
matter is resolved. Wayne Mejia, a
Beverly Hills, Calif., accountant
specializing in the entertainment
industry, says he would recom-
mend that course to songwriter cli-
ents. ‘I don’t believe the new
[IRS] ruling is sufficient,” he says.

Others note that for some art-
ists, the 1986 tax provision is pref-
erable to the three-year deduction
option. These are more established
artists who sell their work quickly
and are able to take the full 100%
deduction in the first year.

Shareholders, Tycoon Have Other Plans

WCI’s Lorimar Buy Stalled

NEW YORK A couple of monkey
wrenches have been thrown into
the proposed acquisition of Lori-
mar Telepictures Corp. by Warner
Communications Inc. The compa-
nies announced a definitive merg-
er agreement May 17.

A lawsuit filed in Delaware
Chancery Court on behalf of two
Lorimar shareholders seeks to
block WCI’s acquisition of the Cul-
ver City, Calif.-based film and
home video company.

In addition, oil tycoon Marvin
Davis has said he may make a big-
ger cash offer for Lorimar, provid-
ed he is given confidential finan-
cial information that would allow
him to make a bid.

The class-action lawsuit accuses
Lorimar officials of keeping share-
holders from realizing the full val-
ue of their investments by negoti-
ating only with WCI and ignoring
other potential bidders.

The suit asks that the Warner
deal be enjoined and Lorimar be re-
quired to weigh all bids indepen-

dently.

WCI and Lorimar agreed in prin-
ciple May 10 to a stock transaction
valued at $630 million, or $14 a
share (Billboard, May 21). Under
the agreement, Warner would also
assume about $570 million in Lori-
mar debt. Davis has said he is con-
sidering a $15-a-share offer.

The diversified, New York-
based WCI is primarily interested
in Lorimar’s strong network tele-
vision programming business.
“Alf” and “Dallas” are among its
more successful shows. Although
Lorimar’s home video unit has
been dogged by management prob-
lems and big losses, observers say
WCI is likely to retain the Lorimar
name on the Jane Fonda exercise
series while folding the operation
into Warner’s home video unit.

Lorimar officials were unavail-
able for comment on the lawsuit at
press time. Geoffrey Holmes, se-
nior VP of WCI, says the deal is
still expected to be concluded by
September.

JVG Profits On The Upswing
Following Two-Year Slump

TOKYO JVC has reported annual
pretax profits of $138.4 million,
34% higher than the previous
year’s. The results reverse a two-
year decline caused by the rising
value of the Japanese yen and in-
creased competition from manu-
facturers in other Far Eastern
countries, notably South Korea.

Grosses for the year ended
March 20 were $4.63 billion, but
both profits and grosses remain
well below the peak levels
achieved in 1984-85, when they
were $342.4 million and $5.2 bil-
lion, respectively (taking an ex-
change rate of 125 yen to $1).

Like other Japanese electronics
firms, JVC has made efforts to cut
operating costs, transfer produc-
tion overseas, and focus on high
value-added products in a bid to
combat its Far Eastern neighbors.

Now the company says it will step
up capital spending to improve
consumer products such as stereo
systems and large-screen televi-
sions.

JVC, in which the giant Matsu-
shita Electric has a controlling
stake, is also developing new busi-
nesses in the automotive devices
and information services areas as
well as new products, including
the new-generation Super-VHS
video format. Launched in Japan
and the U.S. last year, Super-VHS
was given its European launch
May 12.

The format, which gives more
than 400 lines of horizontal resolu-
tion, compared with 250 lines for
conventional VHS machines, is ex-
pected to account for up to 20% of
VCR sales in Japan this year and
8% in the U.S.

Prism’s Profits
Take Big Drop
In Fiscal Year

NEW YORK Prism Entertain-
ment Corp. has reported net in-
come of $96,000, or 4 cents a share,
for the year ended Jan. 31. This
compares with net income of $1.7
million, or 76 cents a share, in the
prior fiscal year. The most recent
year’s net income includes an ex-
traordinary item of $179,000, or 8
cents a share, resulting from a net
operating carryforward. There
was no extraordinary item in the
year ended Jan. 31, 1987.

Revenues for the home video
distributor, which has agreed in
principle to a merger with closely
held Atlantic Entertainment
Group (see story, page 70), were
$22.1 million, down from $25.1 mil-
lion in the prior year.

Barry Collier, president of
Prism, attributes the lower earn-
ings to a drop in sales, an increase
in advertising and selling ex-
penses, and year-end adjustments
of more than $1.2 million for such
items as bad debt expense, inven-
tory write downs, and the writing
off of royalty advances.

He adds, however, that
Fox/Lorber, the company’s televi-
sion syndication and foreign sales
subsidiary, had record sales and
earnings for the year after losing
money in the previous 12 months.

Prism also says it has cut over-
head by reducing payroll costs by
20% and eliminating more than $1
million in advertising and selling
expenses.

Hachette Group
Buys Disque
Ades Lahel

PARIS The French publishing
group Hachette has acquired the
record company Disques Ades for
an undisclosed sum. The deal fol-
lows Hachette’s recent purchases
of U.S. print publisher Grolier and
Walt Disney subsidiary Children’s
Education Corp.

Negotiations between Disques
Ades chief Lucien Ades and the
Hachette group had been under
way since last year.

Founded 35 years ago, the rec-
ord label grossed $13.7 million in
1987. It specializes in children’s
product and handles Disney titles
exclusively in the French market.

Ades is also a significant force
in the classical field, distributing
the Japanese Denon catalog here.

Hachette, headed by Jean Luc
Lagardere, is France’s leading
print publisher and has a majority
stake in Film Office, which distrib-
utes Disney video product here.

Joint-venture tape
plant seeks to thrive
in Malaysian market

... see story, page 64

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close
Company 1000°s 5/10 5/16 Change
NEW YORK STOCK EXCHANGE
(9] = 3 4 152Y, 150 -2Y,
Cannon GroUP « v v v v v v v e e 55.6 4y, 4y, +
Capital Cities Communications . ......... 127.2 320 321Y, +1/,
CocaCola + . vvviivneennennononnn 1985.9 36, 37% +Y,
WaltDisney .. ... vt venneeronnonn 1337.8 57 567, -
EastmanKodak . .......c0o0eeinennn 31103 41%, 42Y, +%
Gulf &Western .. .........¢coeeuunn 1081.7 367, 38 +1Y,
Handleman . . ... ... 0.t ineennn 40.4 27% 28 +Y,
MCAINC. ... ..ottt ie e 9248 42, 417/, s
MGM/UA ... .. i s 421.8 17%, 167, B
Musicland . . oot it e e 99.5 34%, 34Y, =
Orion PicturesCorp. . ............... 243.7 15Y, 15%, +Y
Primerica . « v v v v v oo v i vt i e v oo 537.5 247, 247,
SONY COMP. v v ettt 564.7 43%, 44 +%,
TDK vt ettt ettt s e 58 73Y, 73%, +Y,
vestronInc. ..o .ot ot i e 46.3 6 BYA =Y
Warner Communications Inc. . .. ... ..... 2647.3 33%, 33% ..
WestinghousSe .« v v v oo v vt v i s i ienes 1245.3 50%, 51%/, +1Y,
AMERICAN STOCK EXCHANGE
Commtron . ...........ccioneennnn 8.2 2%, 2Y,
Electrosound Groupinc. . . ... ... ... 85 SV 5Y,
Lorimar/Telepictures . . . . ... .coeuvnnn 2043.6 13% 12% =Y,
New World Pictures . . . .. ............ 67.3 2Y, 2Y,
Price Communications . . ........c.c0... 114.6 10Y, 10 B
Prism Entertainment ... ........... .. 50.1 3Y, 3, .
Turner Broadcasting System . ..........
Unitel Video .. ........... ... 2.5 8%, 8Y, -
Wherehouse Entertainment . ...........
May 16
Company Open Close Change
OVER THE COUNTER
CrazyEddie . . . . oo v it ittt it it eean o 1%, 1%, Y
Dick Clark Productions . . . . .« o e o v oo oo oo enonsan 47/, 47,
Infinity Broadcasting . . ... ... ...ttt 22Y, 22Y, =/
Josephsoninc. . ... .. . e e e 13Y, 13Y, +Y,
LINBroadcasting . ... ... .ottt ronoanansnn 58Y, 59Y, +1Y,
Malrite Communications Group . . . . . .. .. e e e e 8Y, 8 Y,
ReCOtON COrP. . vttt it it ettt e st oo 3Y, 3Y,
Reeves Communications . . . . v v v v vt i i i i e e e e 6 6/, +Y
Satellite Music Network, Inc. . . . . ... ... ..o 4 3%, s
Scripps Howard Broadcasting . . ... ... .....couuu.. 84 79Y, -4,
Shorewood Packaging . . « . v . v v vt i i it i e 15%, 15Y, =Y,
Sound Warehouse . ... ... .t 11 11
Specs MUSIC . . . .ttt i i e 6Y, 6/,
Stars ToGoVideo . . ... .. .. ... 0o Yy Yo
TransWorld MUSIC -+« v o v vttt i it i e e e e 20, 21 +Y,
Tri-StarPictures . . . . . ..ottt e e
Wall ToWall Sound And Video . . .. .. ..o innennnn. 3% 3Y, i3
Westwood One . . .... ... 21 21
Open Close
Company 5/9 5/16 Change
LONDON STOCK EXCHANGE (in Pence)
Chrysalis . . .o i i ittt e e s i 121 121
PICKWICK & o ¢ v oot o it i o s ianen o a s aeeeenan 233 132 -1
Really Useful Group . .+ - o v v i it i i e s i ie e e e 560 558 -2
ThornEMI . . ... i ittt il it i et eas e 636 526 -10
VIrgIn o oo e e e e i e 100 100
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Panel’s Dehate: Top 40 A Hit Maker Or Hit Taker'?

BY MIKE HENNESSEY

MONTREUX, Switzerland Does
radio programming make hits, or
do hits make radio programming?

This was one of the major points
of contention when a panel of mu-
sic and media people chaired by
Tim Blackmore,
program director
of Piccadilly Pro-
ductions, U.K.,
debated ‘‘The
[Fum Top 40 Tyranny”’
at the third Inter-
national Music &

Media Conference, May 12-14.

Roger Lewis, head of BBC’s Ra-
dio 1, maintained that his channel
leads the charts instead of follow-
ing them. He said the Radio 1 play-
list has an A list of 40 records and
a B list of 20 titles each week.

He said that over the previous
four weeks, an average of 19 of the
A and 12 of the B titles were sin-
gles that were not in the top 40. He
added, however, ‘I admit that
many of these singles are destined
for the top 40, which is a reflection
on the skill of our producers.”

Paul Russell, managing director
of CBS Records U.K., countered

Lew1s argument. He said that a
recent analysis of the Radio 1 air-
play showed that the 11-most-
played records were also the top 11
records on the U.K. singles chart.
He deplored restrictive playlists
and urged radio programmers to
give more exposure to new talent,
“which is the lifeblood of our busi-
ness.”

He cited the new CBS group
Bros as an example, saying it got
no exposure on Radio 1 but made
the charts because of television ap-
pearances. ‘“This group sold 1 mil-
lion records in two months, so it is
nonsense to say that Radio 1 leads
the charts,” Russell said.

He said that top 40 formats
working in conjunction with the re-
strictive singles-stocking policy of
Britain’s five major retail chains
had helped to shrink the singles
market. Compared with the previ-
ous year, the amount of singles re-
leased in the U.K. fell by 10% in
1987. Additionally, he said, fewer
new artists were signed and sin-
gles sales declined.

Top 40 formats also shortened
the sales life of hit singles, he as-
serted. There has been no plati-
num single in the U.K. since 1985.

Ekke Schnabel, VP, internation-
al, of Broadcast Music Inc., said
that profit-making attitudes pre-
vail in the U.S. industry and this
results in a heavy concentration on
top 40 formatting. In fact, over the
past year the top 40 concept had in
many cases given way to a top 20
format.

“Some stations roll the same nine
songs every 45 minutes,” he said. I
doubt if the top 40 represents a tyr-
anny for the record companies. Nev-
er have there been so many acts in
the U.S. [that] sell from 6 [million]-
10 million albums.

“With the current high recording
costs, album sales on this level are
vital. And it is much more profitable
for a record company to sell 8 mil-
lion copies of one album rather than
1 million copies of eight albums,”
Schnabel said.

He added that widespread radio
exposure is vital for sustaining
sales levels. “Radio play is advertis-
ing, and if the record companies had
to buy time for their product they
would be bankrupt for one hit.”

Schnabel opined that the disad-
vantage of the top 20 and top 40 for-
mats is that they concentrate on
sales of only a few artists. This

could lead to burnout and to huge
pressure on an artist trying to fol-
low up a 10 million seller, he said.
Schnabel also attributed group
breakups after the release of a de-
but album to this pressure, saying
that it is becoming increasingly dif-
ficult for new acts to break
through.

“I'd like to see wider playlists,
but if audiences wish to support top
40 programming, then we have to
live with the tyranny of the top 40,”
he said.

Machgiel Bakker, editor of Music
& Media, said record companies
have an ambivalent attitude toward
the top 40 programming policy. “On
the one hand they tell the radio sta-
tions ‘Please play my record,” but
then when it gets onto the playlist
they say, ‘Please don’t play it so of-
ten, because it hurts sales.””

Bakker spcke harshly against top
40 stations, saying that they copy
one another. He said he does not ad-
vocate a broadcasting world in
which global stars rule in every ter-
ritory and called for more opportu-
nities for local acts to build interna-
tional reputations, more risk taking
by programmers, and an end to sat-
uration airplay of certain artists

Aussies Pay Tribute To Gountry’s Most Famous Songs
‘Waltzing Matilda,’ 4 Others Honored By Performing Rights Society

BY GLENN A. BAKER

SYDNEY In acknowledgement of
Australia’s bicentennial, the Aus-
tralasian Performing Rights Assn.
introduced a platinum-award cate-
gory at its sixth annual awards
ceremony May 16 at the Regent
Hotel here.

At the five previous ceremonies,
the awards bestowed by the APRA
(Australia’s equivalent of ASCAP
and BMI) upon composers and
songwriters have been in two
classes: silver (honoring national
success in a specific year) and gold
(for international success over a
longer time period).

The platinum citations, initiated
to recognize works of enduring
significance and public accep-
tance, honored five of this coun-
try’s most famous compositions
from the past century.

The granddaughters of revered
poet Banjo Patterson and the
great-granddaughter of his writ-
ing partner Marie Cowan accepted
the plaque for what is known as
the country’s alternative national
anthem, ““Waltzing Matilda,”
which was penned 93 years ago.

Also, the daughter of Jack O’-
Hagan, who died last year at the
age of 88 and was often described
as Australia’s Irving Berlin, ac-
cepted her father’s posthumous
award for the standard “The Road
To Gundaga,” written in 1922. Lyr-
icist Dorothy Dodd, a full APRA
member for 40 years, was honored
for her 1948 work ‘“Granada,”
which has been recorded by Frank
Sinatra, Bing Crosby, and Frankie
Laine, among others.

The final platinum trophies went
to two songs that pioneered Aus-
tralia’s invasion of the internation-
al charts: Gordon Parsons’ “Pub

With No Beer,” which gave coun-
try legend Slim Dusty a No. 3 U.K.
hit in 1969, and Rolf Harris’ “Tie
Me Kangaroo Down Sport,” which
he took to No. 9 in the U.K. in 1960
and to No. 3 in the U.S. three years
later. Parsons and Dusty were on
hand, but Harris was in the U.K.

The two gold awards of the
night were bestowed on INXS
members Andrew Farriss and Mi-
chael Hutchence for “What You
Need” and on film scorer Peter
Best for the soundtrack to “Croco-
dile Dundee.”

The six silver awards went to
“True Blues” by John Williamson
(most-performed Australasian
country work), “Overture With
Fanfares” by Richard Mills (most-
performed Australasian serious
work), the “Footrot Flats”’ sound-

track by Dave Dobbyn (most-per-
formed Australasian music for
film), “Willow Tree’’ by John
Sangster (most-performed Aus-
tralasian jazz work), “Don’t
Dream It’s Over” by Neil Finn of
Crowded House (most-performed
Australasian popular work), and
“Pressure Down” by Harry Bog-
danovs (most-performed overseas
work). The last-mentioned record
was a major chart hit for John
Farnham.

The APRA silver awards are
made on the basis of comprehen-
sive tallying of broadcast logs and
concert performance lists. Thus,
they may be a more accurate indi-
cator of actual public acceptance
and success than are the higher-
profile annual Australian Record
Industry Assn. awards for per-

formers, which rely primarily
upon voting by peers.

The most successful publishers
were the young Mushroom Music,
representing Dobbyn and Neil
Finn, and the EMI Music/Castle/
Allen’s group, which represents
four of the five platinum songs.

The awards ceremony was host-
ed by national television personal-
ity Daryl Somers, who was assist-
ed by jazz vocalist Ricky May.
APRA chairman Ted Albert of-
fered a brief opening address, and
May closed the proceedings with a
stylized medley of the five plati-
num-award-winning songs.

The quote of the night came sec-
ondhand from absent winner Finn,
who sent the message that “writ-
ing a song is like finding a new
friend.”

French Record Biz Is On The Rebound

BY PHILIPPE CROCQ

PARIS The latest figures from
French record industry group
SNEP indicate that the recent reviv-
al of prerecorded music sales has
been sustained in the traditionally
quiet period following Christmas.

Grosses for the first quarter of
1988 were up 32% overall, at $141.1
million, with CD earnings 93.7%
ahead of the equivalent 1987 figure
at $56 million, cassette earnings up
39.2% at $33.8 million, and singles
and LPs down 5.7% and 2.8%, re-
spectively.

Figures for March 1988 alone
show CD sales worth over $20 mil-
lion, more than double last year’s to-
tal, and cassette sales worth more
than $12 million, at an exchange

rate of 5.7 French francs to the U.S.
dollar.

The industry here has benefited
from a series of powerful shots in
the arm over the past year, includ-
ing the reduction of value-added tax
rates, an 11% growth in the audio
hardware sector, removal of the ban
on TV advertising of records and
tapes, and French Song Week cam-
paigns by SNEP and rights body
SACEM.

Among longer-term projects, a
special fund has been set up to pro-
vide better record distribution, en-
courage the building of new concert
venues, and support the re-estab-
lishment of a comprehensive dealer
network nationwide.

SNEFPF officials remain cautious
on industry prospects, however.

Says president Guy Deluz: “There
are certainly some signs of conva-
lescence, but the prerecorded music
business has still some way to go
before we can say that it has fully
recovered its good health.”

SNEP’s Patrice Fichet says: “Re-
cords and tapes are still not truly ac-
cessible to everyone, and won’t be
until they are treated as cultural
items and taxed at only 7%.”

At SACEM, Eric Dufaure says:
“The industry’s future has to de-
pend on a resurgence of creativity
and not simply on the transfer of
catalog to compact disk. CD has giv-
en the market a new stimulus, but
now we need some great artists and
great albums if we are going to win
back the loyalty of a still rather dis-
enchanted public.”

and titles. He was especially critical
of U.K. radio for giving minimal ex-
posure to acts from continental Eu-
rope.

Bakker’s plea for more imagina-
tive programming by radio stations
was taken up by Patrick Isherwood,
legal adviser to the British Phono—
graphic Industry.

He said that charts exert a fasci-
nation for people who like to list and
rank things, but cautioned that the
charts can sometimes dictate taste
rather than reflect it.

On the other hand, charts stimu-
late sales and create excitement, he
said. To illustrate his point, he cited
“Top Of The Pops,” the long-run-
ning BBC-TV show that was based
on the U.K. charts and had an audi-
ence of 8 million-10 million each
week.
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CANADA (Courtesy The Record) As of 5/23/88 3...1-; PAN.EUROPEAN CHARTS 5/21/88
B SINGLES 2/ [/ 15 )
1 1 | GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE/BMG HOT 100 SINGLES
2 3 PUSHIT SALT-N-PEPA LONDON/POLYGRAM 1 1 HEART PET SHOP BOYS PARLOPHONE
3 | 2 | WISHING WELL TERENCE TRENT D'ARBY COLUMBIA/CBS 2 | 5 | PERFECT FAIRGROUND ATTRACTION RCA
4 4 ALWAYS ON MY MIND PET SHOP BOYS EMI-MANHATTAN/CAPITAL 3 4 N'IMPORTE QUOI FLORENT PAGNY  PHILIPS/PHONOGRAM
5 5 I'M STLL SEARCHING GLASS TIGER CAPITOL/CAPITOL 4 3 THEME FROM S'EXPRESS S'EXPRESS RHYTHM KING/MUTE
6 | 10 | BURNING BED MIDNIGHT OIL COLUMBIA/CBS 5 | 2 | NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS
7 | 6 | ISAW HIM STANDING THERE TIFFANY MCA/MCA MERCURY
8 8 DEVIL INSIDE INXS ATLANTIC/WEA 6 6 STAY ON THESE ROADS A-HA WARNER BROS
9 9 | ELECTRIC BLUE ICE HOUSE CHRYSALIS/MCA 7 | 13 | PROVEYOURLOVE TAYLORDAYNE ARISTA
10 | 17 | SHATTERED DREAMS JOHNNY HATES JAZZ VIRGIN/A&GM 8 | 11 | LAGITANE FELIXGRAY EmI
11 | 15 | PINK CADILLAC NATALIE COLE CAPITOL/CAPITOL 9 | NEW| BLUE MONDAY 1988 NEW ORDER FACTORY RECORDS
12 | 12 | MANIN THE MIRROR MICHAEL JACKSON EPIC/CBS 10 | NEW| ALPHABET STREET PRINCE PAISLEY PARK
13 | 11 | ENDLESS SUMMER NIGHTS RICHARD MARX EMI-MANHATTAN/CAPITOL 11 | 10 | ELLA,ELLEL'A FRANCE GALL APACHE/WEA
14 7 NEVER GONNA GIVE YOU UP RICK ASTLEY ARISTA/BMG 12 14 | WAS SOLL DAS HERBERT GROENEMEYER EMIELECTROLA
15 | NEW | LOVE CHANGES EVERYTHING HONEYMOON SUITE WEA/WEA 13 | NEW| LOADSAMONEY HARRY ENFIELD MERCURY
16 | 14 | WHAT A WONDERFUL WORLD LOUIS ARMSTRONG  A&M/A&M 14 | NEW | ASIMBONANGA JOHNNY CLEGG & SAVUKA em
17 | 19 | IWISHIHAD A GIRL HENRY LEE SUMMER C8s/CBS 15 | 9 | ISHOULD BE SO LUCKY KYLE MINOGUE pwL
18 | 18 | ROCKET 2U THE JETS mcA/MCA 16 | NEW | I'M NOT SCARED EIGHTH WONDER Css
19 | NEW | ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 17 | NEW| ETOILE DES NEIGES SIMON ETLES MODANAIS ARIOLA
EPIC/CBS 18 15 | OKAY O.K. WESTSIDE/SPV
20 | 13 | PUMP UP THE VOLUME M/A/R/R/S VERTIGO/POLYGRAM 19 | NEW| SHE'S LEAVING HOME/WITH A LITTLE HELP WET WET WET/BILLY
ALBUMS BRAGG CHILDUNE
y 20 | NEW | PINK CADILLAC NATALIE COLE MANHATTAN
©Copyright 1988, Billboard Publications, Inc. No part of this publication ; § ;fglzoAUSSTCSYTISVIzEr\?S\Q/E;ggﬁcr\:rggbsggruE(;zlécing:(':xg HOT 100 ALBUMS
may be reproduced, stored in any retrieval system, or transmitted, in any ) 1 1 | SOUNDTRACK DIRTY DANCING RCA
form or by any means, electronic, mechanical, photocopying, recording, 3 | 7 | MIDNIGHT OIL DIESEL AND DUST COLUMBIA/CBS
o Y e = g 4 | 4 | ROBERT PLANT NOW AND ZEN ESPARANZA/WEA 2 |NEW/| A-HA STAY ON THESE ROADS WARNER BROS.
or otherwise, without the prior written permission of the publisher. 2 : TS CTER O 3 2 JRON MAIDEN SEVENTH SON OF A SEVENTHSON Emi
6 | 6 | VARIOUS ARTISTS MORE DIRTY DANCING RCA/BMG g NSW :ggsD!?QS:G&OTR:A%‘:LTS)EAN;':G RCA
BRITAIN (Courtesy Music week/Gallup) As of 5/21/88 e TERET%CEcgqun:gA?cé’smv INTRODUCING THE HARDLINE ACCORDING 6 | 5 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS.
This | Last 8 8 | GEORGE MICHAEL FAITH COLUMBIA/CBS 7 3 | RICKASTLEY WHENEVER YOU NEED SOMEBODY RCA
Week | Week| SINGLES 9 10 | BILLY OCEAN TEAR DOWN THESE WALLS JIVE/BMG 8 4 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
S TR R AT E R S S L EAVINC O e R B E R BB 10 | 9 | GLASSTIGER DIAMOND SUN CAPITOL/CAPITOL AN HERQES?%%L?EGN}(:A e o
2 | 1 | PERFECT FAIRGROUND ATTRACTION RCA s | o || NIRRT (YN ARG (Y 10 | NEW| SCORPIONS SAVAGE AMUSEMEErr;' HARVEST
3 | 13 | ANFIELD RAP (RED MACHINE IN FULL EFFECT) LIVERPOOL F.C. vl U0 i (LML) ESENIGISEEr AESIINUGIEER el ezl 11| 7 | BROS PUSH ces
VIRGIN 13 | NEW | SCORPIONS SAVAGE AMUSEMENT MERCURY/POLYGRAM 12 o | TINA TURNER TINA LIVE IN EUROPE CaPITOL
4 | 15 | GOT TOBE CERTAIN KYLIE MINOGUE pwL 14 | 14 | TIFFANY  MCa/MCA 13 | 10 | ERASURE THE INNOCENTS MUTE
5 3 | BLUE MONDAY 1988 NEW ORDER FACTORY 15 | 15 | TALKING HEADS NAKED SIRE/WEA 14 | 12 | RENAUD PUTAIN DE CAMION VIRGIN
6 | 4 | LOADSAMONEY HARRY ENFIELD MERCURY 16 | 16 | ROBBIE ROBERTSON  GEFFEN/WEA 15 | 13 | STING NOTHING LIKE THE SUN  A&M
7 2 | THEME FROM S’XPRESS S'XPRESS RHYTHM KING/MUTE 17 | 17 | MICHAEL JACKSON BAD EPIC/CBS 16 | 15 | GEORGE MICHAEL FAITH Eric
g 166 :)m\:iriyhoﬂgggg: S:SQSQREEAT'SE"W“ LEN gL 3R EOENCOUGARIMELLENCAMPRILONESOVERIUBILEERMERCLRY] 17 | 11 | ORCHESTRAL MANOEUVRES IN THE DARK  THE BEST OF OMD
LONDON
Ol | o || Ceeas i e e e 19 | NEW BRURCCEA;{&%NSBY & THE RANGE  SCENES FROM THE SOUTHSIDE 18 | 18 | JOHNNY CLEGG & SAVUKA THIRD WORLD CHILD emi
11 | 9 | ALPHABET STREET PRINCE PAISLEY PARK 20 | 12 | VARIOUS ARTISTS GOOD MORNING VIETNAM SOUNDTRACK  A&M; 19 | 19 | INXS KICK MERCURY
12 | 31 | CIRCLEIN THE SAND BELINDA CARLISLE VIRGIN A&M 20 | 17 | TALKING HEADS NAKED Em
13 | 8 | WHO'S LEAVING WHO HAZELL DEAN Emi —
14 | 28 | THE KING OF ROCK 'N ROLL PREFAB SPROUT  KITCHENWARE WEST GERMANY (Courtesy Der Musikmarkt) As of 5/16/88 AUSTRALIA (Courtesy Austratian Music Report) As of 5/23/88
15 11 PINK CADILLAC NATALIE COLE MANHATTAN SINGLES — = SINGLES ==
Lo B2 SHINEAD OUNGIRROTHERIEDERE KIRIRTOFEAIDI0 1 | 1 | HEART PET SHOP BOYS PARLOPHONE 1 | 1 | GETOUTTAMY DREAMS, GET INTO MY CAR BILLY OCEAN
17 | 33 | SOMEWHERE IN MY HEART AZTEC CAMERA WEA alll 2 | monmuean GrveEEmn. oo LIBERATION
18 | 10 | | WANT YOU BACK '88 MICHAEL JACKSON/JACKSON 5 MOTOWN 3 | 3 | WASSOLLOAS? HERBERT GROTOENEMEYER i 2 | 2 | THEFLAME CHEAPTRICK EpiC
19 | 40 | WHAT ABOUT LOVE HEART CAPITOL alla | R RIeE SIS eEhATE. A 3 | 3 | (SITTIN'ON) THE DOCK OF THE BAY MICHAEL BOLTON cBS
20 | 23 | BROKEN LAND THE ADVENTURES ELEKTRA s |1l 5 | oxay 6 k. wesrene 4 | 4 | SIGNYOUR NAME TERENCE TRENT D’ARBY cBs
21 | 12 | PUMP UP THE BITTER STAR TURN ON 45 PINTS PACIFIC/IMMACULATE R 5 | 6 | WHENIFALL IN LOVE/MY ARMS KEEP MISSING YOU RICK ASTLEY
22 |NEW| DON'T GO HOTHOUSE FLOWERS FFRR/LONDON 6 | 12 | THERACE YELLO FONTANA/PHONOGRAM RCA
23 | 14 | LET'SALL CHANT MICK AND PAT ewL 7 | 7 | STAY ON THESE ROADS A-HA WARNER BROS. 6 | 11 | WHEN WILL | BE FAMOUS? BROS cC8s
24 | 17 | ALOVE SUPREME WILL DOWNING FOURTH & BROADWAY/ISLAND 8 | 13 | 'MNOTSCARED EIGHTH WONDER cas 7 | 5 | STUTTERRAP MORRIS MINOR & THE MAJORS VIRGIN
25 38 | IMNIN'ALU OFRA HAZA WEA 9 5 $t SHOULD BE SO LUCKY KYLIE MINOGUE PwL 8 10 | BREAKAWAY BIG PIG WHITE LABEL
26 19 | ONE MORE TRY GEORGE MICHAEL EPIC 10 9 DROP THE BOY BROS cBS 9 | NEW | WHAT A WONDERFUL WORLD LOUIS ARMSTRONG aam
27 | 37 ! OUT OF THE BLUE DEBBIE GIBSON ATLANTIC 11 10 | SHIP OF FOOLS ERASURE MUTE 10 16 | TELLIT TO MY HEART TAYLOR DAYNE ARISTA
28 | 18 | HEART PET SHOP BOYS PARLOPHONE 12 | 15 | PUSHIT SALT-N-PEPA METRONOME 11 | 8 | IFOUND SOMEONE CHER GEFFEN
29 | 24 | SHE'SLIKE THE WIND PATRICK SWAYZE FEATURING WENDY FRASER 13 | 8 | COMEINTO MY LIFE JOYCE SIMS LONDON 12 | 7 | REVITUP JERRY HARRISON: CASUAL GODS POLYGRAM
RCA 14 | 11 | DOCTORIN' THE HOUSE COLDCUT INTERCORD 13 | 15 | WONDERFULLIFE BLACK A&Mm
30 |NEW | MY ONE TEMPTATION MICA PARIS FOURTH & BROADWAY/ISLAND 15 | 20 | MYBED IS TOOBIG BLUE SYSTEM nansa 14 | NEW | LOVEIS ABRIDGE LITTLE RIVER BAND mCA
31 | NEW | OH %TJL(DON'T FEEL SORRY FOR LOVERBOY) SCRITTI POLITTI 16 | NEW | BROKEN HEROES CHRIS NORMAN HANSA 15 | 12 | COULD'VE BEEN TIFFANY MmCA
32| 21} EVERFHIERE FLEETWOOD VAC! warNn amoS 17 | NEW | PINK CADILLAC NATALIE COLE COLUMBIA 16 | 19 | ENDLESS SUMMER NIGHTS RICHARD MARX MANHATTAN
33 | 22 | START TALKING LOVE MAGNUM POLYDOR 18 | NEW| GIRLFRIEND PEBBLES mCa i; 194 ;g:EsTcls 5:IER:JN%EGEETERICB:’;CV’:\Q%MA o
34 | NEW ! CHECK THIS OUT LA MIX BREAKOUT/A&M 19 | 17 | GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE 2510 15 | YOS REROTALONE. ‘ALSTRALIAN OLYMPIXIETSORCBS
35 | 39 | CALYPSOCRAZY BILLY OCEAN Jive P 136} || CLAWETS ERRIHUREERSS B 20 | 13 | HAZY SHADE OF WINTER BANGLES LIBERATION
36 | 25 | BORN AGAIN THE CHRISTIANS ISLAND ALBUMS ALBUMS
37 |NEW| THISIS ME CLIMIE FISHER Emi 1 1 | HERBERT GROENEMEYER OF Emi ,
38 | NEW | HEY MR HEARTACHE KIM WILDE mCA 2 | 2 | SOUNDTRACK MORE DIRTY DANCING RCA 1 L TER%’E%%,;SENNGT T"o”gﬁ; DIRCERCRCTLELAREEAE
39 | 27 | WALK AWAY JOYCE SIMS FFRR/LONDON 3 | 3 | SOUNDTRACK DIRTY DANCING RCA/ARIOLA 2 | 2 | ORIGINAL MOTION PICTURE SOUNDTRACK GOOD MORNING
40 | 20 | THE PAYBACK MIX PART ONE JAMES BROWN URBAN/POLYDOR 4 4 SCORPIONS SAVAGE AMUSEMENT HARVEST VIETNAM  A&M
ALBUMS 5 4 | IRON MAIDEN SEVENTH SON OF A SEVENTH SON  EMmI 3 3 | JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE MERCURY
1 | NEW l PRINCE LOVESEXY PAISLEY PARK 6 11 | DIE AERZTE DASIST NICHT DIE GANZE WAHRHEIT . .. CBS 4 5 | RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCa
2 1 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS 7 5 MUENCHENER FREIHEIT FANTASIE cBs 5 4 SOUNDTRACK DIRTY DANCING RCA
3 3 | SADE STRONGER THAN PRIDE EPIC 8 |NEW| A-HA STAY ON THESE ROADS WARNER BROS. i 6 7 | CHOIRBOYS BIG BAD NOISE MUSHROOM
4 4 THE CHRISTIANS THE CHRISTIANS ISLAND 9 6 BROS PUSH CBS 7 | NEW| SOUNDTRACK TOUR OF DUTY cCBS
2 2 3’;‘53‘#;‘23"%2355INDS‘I?)TYLES’SC':G (0ST) e oG 10 | NEw | ERASURE THE INNOCENTS MUTE 8 | 6 | VARIOUS HITPIX'88 resTivaL
A ARRECOUSBLONOCREN 11 | 8 | TINATURNER TINA LIVE INEUROPE CAPITOL 9 | 9 | ICEHOUSE MANOF COLOURS REGULAR !
7 | 9 | VARIOUS MORE DIRTY DANCING RCA 10 | NEW [ ROCKMELONS TALES OF THE CITY TRUETONE
I 8 | NEW| THE HOUSEMARTINS NOW THAT'S WHAT | CALL QUITE GOOD! cor Sl © |FLLHSERUET CHDRIIVSYREAIDERIIETER, 0 |
ises - oo 13 | 10 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 11 [ NEW | SOUNDTRACK MORE DIRTY DANCING RCA
| 9 | 10 1 WHITNEY HOUSTON WHITNEY ARISTA ACCORDING TO cCBS 12 11 | DIVINYLS TEMPERAMENTAL CHRYSALIS
| 10| 2 | AHA STAY ONTHESE ROADS WARNERBROS. 14 | 12 | ERSTE ALLGEMEINE VERUNSICHERUNG LIEBE, TOD & TEUFEL EMI 13 | 8 | VARIOUS PUMPITUP'88 cBS
11 | 6 | VARIOUS NOW THAT'S WHAT | CALL MUSIC 11 EMI/VIRGIN/POLYGRAM 15 | NEW | SADE STRONGER THAN PRIDE €PIC 14 | NEW| VARIOUS WHITE SOUL MUSIC POLYSTAR
| 12 | NEW! VARIOUS MOTOWN DANCE PARTY MOTOWN 16 | 13 | PETSHOP BOYS ACTUALLY PARLOPHONE 15 | 15 | BILLY OCEAN TEAR DOWN THESE WALLS LIBERATIONS
13 7 | ERASURE THE INNOCENTS MUTE 17 18 | MICHAEL JACKSON BAD EpiC 16 I 10 | JOHN WILLIAMSON THE BOOMERANG CAFE FESTIVAL
14 | 16 | VARIOUS SIXTIESMIX2 sivius 18 | 14 | PETERMAFFAY LANGE SCHATTEN TELDEC 17 { 14 | TALKINGHEADS NAKED emi
| 15 | 19 | BELINDACARLISLE HEAVEN ONEARTH VRGIN 19 | 15 | ORCHESTRAL MANOEUVRES IN THE DARK THE BEST OF OMD 18 | 12 | THECHURCH STARFISH MUSHROOM
| 16| 11 | BROS PUSH cBs RGIN , 19 | 16 | JIMMYBARNES FREIGHT TRAIN HEART MUSHROOM |
[ 17 | 12 | OMD THE BESTOF OMD viRGiN 20 | 19 | MAGNUM WINGS OF HEAVEN POLYDOR/DGG | 20 | 17 | GEORGEMICHAEL FAITH cpic ‘
T 1
i g ng;/v nggcs o:lEGNH $F; G:ED S:BYSAAH capITOL JAPAN (Courtesy Music Labo) As of 5/16/88 [ ITALY (Courtesy Germano Ruscitto) As of 4/21/88 Bl
20 | 14 | VARIOUS HIP HOP AND RAPPING IN THE HOUSE STYLUS SINGLES f [ aLBUMS T
21 15 | PET SHOP BOYS ACTUALLY PARLOPHONE 1 4 KOISE’;E/ASBLE/lrqucAH'l‘c')\rl/smlq%ég?n WATANABE 1 1 | RENZO ARBORE DISCAO MERAVIGLIAO FONIT CETRA
cHly| & BRUS&HORNSBV EITHERANGERERERESRROMEES DL SO 2 2 C GIRL YUI ASAKA HUMMING BIRD/NICHION/ROPPONGI ONGAKU | 2 2 LUCA BARBAROSSA NON TUTTIGLI UOMINI cas |
23 | 26 | FOSTER & ALLEN REMEMBER YOU'RE MINE STYLUS 3 | NEW| STARDUST DREAM YOKO OGINOME VICTOR/NICHION/ ICM/RISING PRO. | 319 TERi'(‘:‘ég;SFNNGT_IP(;A%g; INTRODUCING THE HARDLINE
281} (23] [JEREEABISPROUTAEROMISACIEMRARKECIMEMBHIS | A v a orys! O oHIHIKO TAHARA 4 | 3 | LUCACARBONI LUCACARBONI Rca
25 | 25 | VARIOUS HOUSE HITS NEEDLE/SERIOUS 5|3 BOK&Q&&%E&%’;CVDE KIYOTAKA SUGIYAMA 5 | 6 | PAULMCCARTNEY ALL THE BEST Emi ‘
26 | 22 | CLIMIEFISHER EVERYTHING Em 6 |NEW| BEACHTIME TUBU CBS/SONY/GUANBARU/BEING 6 [ 4 | RICKASTLEY WHENEVER YOU NEED SOMEBODY RCA
27 | NEW | YNGWIE J MALMSTEEN ODYSSEY POLYDOR 7 | 5 | MARRAKECH SEIKO MATSUDA CBS/SONY,SUN MUSIC 7 | 5 | EROSRAMAZZOTTI INCERTIMOMENTI DDD
28 | 17 | TPAU BRIDGE OF SPIES SIREN/VIRGIN 8 8 | PARADISE GINGA HIKARU GENJI PONY/CANYON/JOHNNYS .8 7 | RICCARDO COCCIANTE LA GRANDE AVVENTURA VIRGIN
29 | 21 | WILLDOWNING WILL DOWNING FOURTH & BROADWAY/ISLAND 9 6 | FUTARI SHONENTAI WARNER/PIONEER/YAMAHA/FUJI/PACIFIC/JOWNNYS | 9 | NEW | {RON MAIDEN THE SEVENTH SON OF THE SEVENTH SON EMmi
30 ! NEW | THE ADVENTURERS THE SEA OF LOVE ELEKTRA 10 | NEW | ITSUKA DOKOKADE KEISUKE KUWATA VICTOR/AMUSE 10 8 MINA OGGITIAMODI PIU' PDU
31 | 30 | GEORGE MICHAEL FAITH EPIC ALBUMS 11 | 14 | MICHAEL JACKSON BAD css
32 | 23 TERETr(«)CE ;gENT D'ARBY INTRODUCING THE HARDLINE ACCORDING ; NEIW ?Sglvé;l |hAAS(;TA(;:<||GSEDTé’EST)IgAT/1Er\hAM£ FUNHOUSE 12 | 15 | GIANNA NANNINI MASCHIE ALTRI RICORD!
33 | 20 | IRON MMCDEN SEVENTH SON OF A SEVENTH SON  EM! 3 | 3 | MOTOHARU SANO WITH THE HEARTLAND HEARTLAND EPIC/SONY 13 | NEW| FRANCO BATTIATO FISIOGNOMICA Emi
34 | 28 | FLEETWOOD MAC RUMOURS WARNER BROS. ; 121 ANZENCP;IJ:IIJ E\S::I r;lE r:gRETA FUTARI KITTY }; i? ISJ)I(:G KiékNOTHlNG LIKE THE SUN  POLYGRAM
HIDEAK} N APOLLON POLYGRAM
g: ;3 :ﬁgi:l,g::l‘iA\xgvs!AT:f[foh:ENT AT 6 7 SADE STRONGER THAN PRIDE EPIC/SONY 16 | NEW| TOTO THE SEVENTH ONE cCBS
37 | 29 | SUGARCUBES LIFE'S TOO GOOD ONELITTLE 7 [ 8 | YOKO MINAMINO NANNO SINGLES CBS/SONY 17 |NEW | FIORELLA MANNOIA CANZONI PER PARLARL DDD
8 5 KO KIKKAWA BEAT GOES ON  SOUND'S MARKETING SYSTEM 18 11 | TALKING HEADS NAKED Emi
38 | NEW | AZTEC CAMERA LOVE WARNERBROS. 9 | 6 | YUKISAITO & YOKO MINAMINO YUI ASAKA SUKEBAN DEKA/LAST
39 | NEW | HEART HEART CAPITOL MEMORIAL 19 | NEW| MADONNA YOU CAN DANCE wEea
40 | 32 | THEPRIMITIVES LOVELY RCA 10 | 9 | TAKURO YOSHIDA MUCHBETTER FORLIFE 20 | 10 | JOE COCKER UNCHAIN MY HEART Emi
74 BILLBOARD MAY 28, 1988
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New Age Guidelines Remain Strict
CRTC Balks At Attempt To Ease Rules

BY KIRK LaPOINTE

HULL, Quebec A music industry
consulting committee, convened by
the federal broadcast regulator to
clarify the classification of new age
music, has failed in its bid to get
looser rules on such music for radio
programmers.

The Canadian Radio-television
and Telecommunications Commis-
sion, in a notice April 21, has tossed
out key recommendations of the
committee and has called for public
comments on a more stringent set
of regulations affecting the pro-
gramming of new age.

The CRTC expressed particular
concern in regard to a committee
proposal to allow radio stations to
decide for themselves what forms
of new age music could be classified
as popular and what forms could be
classified as traditional and special
interest music. “In the commis-
sion’s opinion, this could lead to a
marked decrease in the amount of
traditional and special interest mu-
sic currently being broadcast by
stations,” stated the CRTC in its

eight-page decision.

Stations on FM are compelled to
play a certain percentage of special
interest and traditional music, usu-
ally folk, jazz, or classical—styles
that fall outside of their formats.
“The commission is concerned that
the committee’s proposal may re-
sult in stations fulfilling, replacing,
or reducing their existing tradition-
al and special interest music pro-
gramming by a heavy reliance on
new age music,” the CRTC said.

Instead, the CRTC proposed that
selections that fall clearly into ei-
ther the popular or special-interest
categories be placed that way on
station program logs as part of re-
spective programming commit-
ments. In the case of selections that
aren’t as clear-cut, the CRTC will
consult with broadcasters individ-
ually about how they classify the
music and use trade reviews,
charts, and other listings to help
reach a determination in the matter.

The committee included represen-
tatives of the Canadian Assn. of
Broadcasters; the Canadian Inde-
pendent Record Productions Assn,;

L’Association de L’Industrie et
Spectacles du Quebec, BMG Music
Canada; A&M Records of Canada
Ltd.; CHUM-FM and CJEZ-FM To-
ronto; CKOI-FM and CJMF-FM
Montreal; CKKS-FM Vancouver
and CHIM-FM Kelowna, B.C.; Cha-
cra Alternative Music, two new age
program producers, and CRTC
staff.

The committee urged the CRTC’s
commissioners to approve new rules
that would allow radio stations to
include special-interest and tradi-
tional music when calculating how
many hits and nonhits they play.
CRTC rules prohibit FM licensees
from playing more than 50% hits in
the pop music category. Allowing
the committee’s proposal would
have resulted in many more hits be-
ing played, the commission conclud-
ed, because programmers could use
the nonhit special-interest music as
part of their overall number of non-
hits throughout the week and could
program a few more hits into their
mix as a result.

Public comments on the commis-
sion policy are due by May 20.

Only 3 Multiplatinum Albums Among 27 Certified By CRIA

Apnil Proves A ‘Bad’ And ‘Dirty’ Month

OTTAWA It was a “Dirty”’ and
“Bad” month of April in Canada.

According to the Canadian Re-
cording Industry Assn., the new
Michael Jackson release, the
smash soundtrack, and its spinoff
were among the hottest recordings
in the land.

CRIA certified both ‘““Bad” by
Jackson and “Dirty Dancing”’ sev-
en times platinum, a mark that sig-
nifies 700,000 units shipped in Can-

ada. Meanwhile, the newly re-
leased ‘“More Dirty Dancing”’
quickly tripped past the gold and
platinum marks in its first few
weeks of release.

CRIA certified 27 recordings in
the month, including four Canadi-
an releases. Unfortunately, only
“Bad,” “Dirty Dancing,” and the
Kenny Rogers-Dolly Parton col-
laboration “Once Upon A Christ-
mas’’ (certified quintuple plati-

OTTAWA There are more sur-
prises on the copyright reform
front: The Liberals in the elected
House of Commons, who were ex-
pected to force a debate of amend-
ments proposed by the unelected
Senate, now say they won’t delay
the copyright amendment bill any
further.

As a result, at press time it ap-
pears certain that the Commons,
whose unanimous vote of approval
was already rebuffed once by the
Senate, will send the bill back to the
Senate for reconsideration. Mem-
bers of the music industry commu-
nity, among others, hope that the
Senators will no longer stand in the
way of the bill's passage, although
that is by no means assured.

Earlier in May, the Senate opted
not to pass the bill, which had been
sent to the Senate following pas-
sage with all-party support in the
Commons. Instead, the Liberal Sen-
ators decided they wanted two
changes in the legislation: a delay
of one year in new powers for the

Commons: ‘No More Delay’
Reform Bill Returns To Senate

Copyright Board and the elimina-
tion of an exhibition right.

The Conservative government,
which holds a massive majority in
the elected Commons but is in the
minority in the appointed Senate
{Conservatives have not held office
often enough to fill the Senate with
party faithful), had indicated it
would not spend more of the Com-
mons’ time in a debate of the bill.
Many felt that meant certain death
for the legislation. Further study of
the issues by a Commons commit-
tee was also seen as a death knell,
largely because such a study
wouldn'’t likely be completed by the
summer. An election is expected in
the fall, after the summer recess,
and any legislation not passed by
Parliament by that time would die.

The bill calls for maximum $1 mil-
lion (Canadian) fines for infringe-
ment and the abolition of the two-
cent-a-song compulsory mechanical
rate so that creators and record
companies can negotiate a higher
rate. KIRK LaPOINTE

num) were multiplatinum certifica-
tions. That indicates a problem
within the industry of hit prod-
uct—a handful of blockbusters,
but not many triple-platinum re-
leases to support them.

Among the platinum album cer-
tifications were three Canadian re-
leases: “Outskirts”” by Blue Ro-
deo, ‘“Madawaska’” by Quebec-
based Alain Morisod & Sweet
People, and ‘“Mainly Mother
Goose” by the children’s music trio
Sharon, Lois & Bram. Rick Ast-
ley’s “Whenever You Need Some-
body,” the “More Dirty Dancing”
and ‘“Good Morning Vietnam’’
soundtrack releases, and ‘“Grands
Succes” by La Compagnie Creole
rounded out the platinum brigade.

The soundtracks and another
Sharon, Lois & Bram release,
““One, Two, Three, Four, Five!”
were among the gold certifications
by CRIA in April. Also along on
the path to gold were several re-
leases from emerging artists: Mid-
night Oil’s “‘Diesel And Dust,”
Kingdom Come’s self-titled debut,
and Ennio Morricone’s soundtrack
for “The Mission.” Proven sellers
Orchestral Manoeuvres In The
Dark chipped in with a gold for
their ““Best Of"’ release, while
Scorpions’ new ‘‘Savage Amuse-
ment’’ has already vaulted past
gold as well. A various-artists
package, “Now—That’s Love,”
and a best-of release from Canadi-
an vocalist Luba also went gold,
CRIA said.

There were only two singles cer-
tified by CRIA in April, and both
belonged to John Cougar Mellen-
camp: “Cherry Bomb” and “Check
It Out,” from his best-selling “The
Lonesome Jubilee.” KIRK LaPOINTE
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ROD STEWART

Out Of Order

PRODUCERS: Rod Stewart, Andy Taylor, Bernard
Edwards

Warner Bros. 25684

Stewart's recent albums have been
spotty affairs; at its best, latest
catches some of the fire of his early
Mercury work. Single “Lost In You”
is moving; future chart contenders
include deft cover of “Try A Little
Tenderness’” and potent ballad “When
I Was Your Man,” a sure cross-
format hit. Could bring his biggest
sales in years.

JOAN JETT & THE BLACKHEARTS

Up Your Alley

PRODUCERS: Various

Blackheart/CBS Associated Z 44146

As usual, stolen riffs and melodies
abound, but they become Jett’s own in
the company of her inimitable sneer;
result is a rousing breed of r'n’r that's
been unique to her for almost a
decade. Best of a uniformly solid
bunch; “I Hate Myself For Loving
You,” “Ridin’ With James Dean,”
“You Want In, I Want Out,” and

cover of Iggy’s “I Wanna Be Your
Dog.” Hitmakers Desmond Child and
Ric Browde help on songwriting and
production.

JIMMY BARNES

Freight Train Heart

PRODUCER: Jonathan Cain & Mike Stone, Mark
Opitz, Desmond Child

Geffen GHS 24146

Former lead singer for Australia’s
Cold Chisel sports a virile voice and
some solid hard-rock backing on
consistent showing. “Driving
Wheels,” with strong steel guitar
work by guest David Lindley, is a
fetching candidate for album rock
spins; Bob Dylan’s “Seven Days”
proves a durable vehicle in Barnes’
hands.

FREHLEY'S COMET

Second Sighting

PRODUCERS: Frehley's Comet, Scott Mabuchi
Megaforce/Atlantic 81862

Ex-KISSer’s latest effort makes for
sure-footed (sometimes leaden-footed)
metal, but the Comet reaches its
apogee on uptempo numbers. “Loser
In A Fight” is a hard-edged highlight,
but listen for the tuneful “A New
Kind Of Lover” and the frenetic
heavy psychedelia of “Dancin’ With
Danger.”

A-HA

Stay On These Roads

PRODUCER: Alan Tarney

Warner Bros. 25733

If the videogenic Scandinavian trio
stays on this particular road much
longer, it may find itself lost in the
woods: Third album is even shorter on
hit-worthy material and longer on
mood than last outing. Loyal
following will push this into the upper
reaches, but prospects for a single
winner look dim.

THE RAVE-UPS
The Book Of Your Regrets

PRODUCER: David Leonard
Epic 44084

Veteran pop outfit appeared in
“Pretty In Pink” as the quintessential
school-dance band and garnered lots
of college play on indie releases;
major debut finds the quartet rockin’
out, doing it especially well on “When
The End Comes Before.”

STEALIN HORSES

PRODUCER: Greg Ladanyi with Jozef Nuyens &
Winny Nuyens

Arista/Castie AL-8520

Unusual debut blends a country
sensibility with occasional Dire Straits

guitarisms and an aptitude for
appealing to college radio. Vocalist/
songwriter Kiya Heartwood has a
supple, emotional touch. Neil Young
guests on harmonica. Try “Rain” or
“Turnaround.”

ONLY CHILD

PRODUCER: Paul Sabu

Rampage/Rhino R 70835

Rhino metal/hard rock subsid’s
maiden voyage is a poppish
extravaganza that showcases whiz kid
Sabu, who takes lead vocals and
handles axwork as well as production.
Hangup here is the writing, which
doesn’t cut deep, but fluff-metal will
go down easy at some album rock
spaces.

NAKED RAYGUN

Jettison

PRODUCERS: Larry Sturm, Naked Raygun

Caroline CAROL 1348

Third album from underground group
with a fervent following should
expand its base; high-energy tracks
are brimming with melody and
enthusiasm belying their apocalypse-
now lyrical bent. Caroline has charted
out-of-left-field contenders before;
this should be next. Best: “Walk In
Cold” and Iggy-like “Ghetto
Mechanic.”

VELVET ELVIS

PRODUCER: Mitch Easter

Enigma D-73300

Major label debut from Kentucky
band joins a few reworked tracks
from an earlier indie release with
fresh-sounding, gently pounding pop
rockers. Easter tailor-made this one
for college radio, especially “This
Could Be” and “Over And Out.”

HARRY BELAFONTE

Paradise In Gazankulu

PRODUCER: Hilton Rosenthal

EMI Manhattan 46971

Given his careerlong interest in
international music and his well-
documented political sensitivities, it
makes sense that Belafonte should
make a Graceland-esque trip. The
voice isn’t as smooth as it was two
decades ago, but the delivery shows
conviction; his duet with Jennifer
Warnes on “Skin To Skin” is
appealing. Large media splash over
this hero’s return should boost sales.

THE RAILWAY CHILDREN

Recurrence

PRODUCER: Jamie Lane, Bruce Lampcov

Virgin 90930

British group’s first newly recorded
U.S. album is not quite as ear-
catching as last year’s UK. singles
collection, but shimmering pop still
snaps and crackles with authority.
College radio can jump on “A
Pleasure,” ‘‘In The Meantime,” and
“Over And Over.”

FRANK ZAPPA

You Can’t Do That On Stage Anymore
PRODUCER: Frank Zappa

Rykodisc 10081/82

Zappa releases the first of six double-
CD sets chronicling 20 years on the
road, composed of material that
ranges from golden oldies like
“Plastic People” and “Oh No”’ to more
recent tunes, such as ‘“Fine Girl” and
“Dumb All Over.” Also includes the
seldom-heard instrumental classic
“Big Swifty” and lots of amusing
stage chat.

ORIGINAL MOTION PICTURE SOUNDTRACK
The Moderns

PRODUCER: Mark Isham

Virgin Movie Music 90922

Don’t count on a blockbuster box
office for this offbeat movie to spur
album sales, but score should sell on
its own; composer Isham’s name
guarantees quality, and the
performances are assured. Players
include Charlelie Couture on vocals
and piano and Patrick O’Hearn.

MIRACLE LEGION
Glad

NEW AND
NOTEWORTHY

FUJITSU-CONCORD JAZZ FESTIVAL

IN JAPAN '87

PHIL WOODS QUINTET

Bop Stew

Concord 345

GEORGE SHEARING WITH ERNESTINE
ANDERSON

Dexterity

Concord 346

CONCORD ALL STARS

Take 8

Concord 347

CONCORD ALL STARS WITH ERNESTINE
ANDERSON

Ow!

Concord 348

PRODUCER: Car! E. Jefferson

On third and fourth volumes,
Jefferson’s troupe—including Ed
Bickert, Scott Hamilton, Dave
McKenna, and Warren Vaché—
delivers label’s trademark mix of
suburban swing and gentle ballads.
Too often overlooked, Anderson adds
vocals to “Ow!,” making it the more
inviting of the two, and also shines
with Shearing, who is as elegant as
ever. Woods’ unit can really be called
an all-star band, and the alto vet’s set
may be the best of this bunch. Great
treat: Woods Quintet’s reading of
“Dreamsville” from Henry Mancini's
“Peter Gunn” soundtrack.

PRODUCERS: Miracle Legion, the Good Boys

Rough Trade US 34

Tracks on minialbum'’s studio side (the
other contains live versions of
previously released material) are less
simplistically melodic than past
efforts, appealing in a different way.
Concert cuts are fun, particularly
“Closer To The Wall,” on which Pere
Ubu guests.

THE ORIGINAL MOTION PICTURE SOUNDTRACK
RECORDING

Tokyo Pop

PRODUCER: Alan Brewer

Ric Records/Moss Music Group RCR 850
Thoroughly entertaining soundtrack
to sleeper semihit ranges from the
wonderful camp of “Blue Suede
Shoes” sung by Japanese pop star
Yutaka Tadokoro—with an accent—to
the lovely acoustic instrumental
“Hearts And Flowers,” written by
same. In between are the manic punk
of Papaya Paranoia and star Carrie
Hamilton’s warblings. A treat.

THE JEAN PAUL SARTRE EXPERIENCE

Love Songs

PRODUCER: None listed

Communion COMM 2

New Zealand outfit offers a
wonderful set of subdued songs that
at times conjure "60s psychedelia at its
most effective and affecting. College
and alternative audiences will eat this
up. Marketed by Fundamental Music;
contact 404-786-2248.

GEORGE GERSHWIN REMEMBERED
PRODUCER: Tony Thomas
Facet D 8100

RODGERS & HAMMERSTEIN

PRODUCER: Tony Thomas '

Facet D 8108

Delos deserves a ticker-tape parade
down Broadway for making these
informative and entertaining early-
’60s radio documentaries, produced by
interviewer Tony Thomas for the
Canadian Broadcasting Corp.,
available on its budget Facet CD line.
The Gershwin tribute features those
who knew him well, including his
brother Ira and Oscar Levant.
Rodgers & Hammerstein are
interviewed separately.

EVENING IN TORPOR
PRODUCER: Albert Garzon
Community 3

Everything here is a bit too alienating
for standard radio play, but prominent
participation of 10,000 Maniacs’
Natalie Merchant and Robert Buck—
prefame—should draw the curious.
Music was composed by Garzon.
Contact: 212-925-2121.

2 LIVE CREW

Move Somethin’

PRODUCERS: 2 Live Crew

Luke Skyywalker XR-101

Group’s second album (first just went
gold) is exploding at retail despite
lyrics capable of giving Tipper Gore
apoplexy; she should be appeased
somewhat by the built-in warning
label. She’ll be even happier when the
second version of the album comes
out any day now, minus four songs
and with alternate takes of the others.
Content is still PG-13, though. “Move
Somethin’ " is a humdinger, clean or
Blow Fly style.

DOUG E. FRESH & THE GET FRESH CREW

The World’s Greatest Entertainer

PRODUCERS: Doug E. Fresh & the Get Fresh Crew
Reality/Danya/Fantasy F-9658

Second album from the crew is
breaking out of the box quickly
thanks to hot single “Keep Risin’ To
The Top,” a slinky slab o’ sing-song
rap. Other aces: “On The Strength”
and amusing “D.E.F.=Doug E.
Fresh.”

MARVIN SEASE

Breakfast

PRODUCER: Marvin Sease

London 834 633

Sure, it’s the “lewd, rude, crude”
lyrics that are grabbing listeners, but
musical underpinnings are worthy of
attention, too. Sease’s voice and songs
recall the soul greats of yore and
make for mellow adult listening.

TRACIE SPENCER

PRODUCERS: Various

Capitol C-48186

Twelve-year-old has a more mature
vocal style than most songstresses
twice her age. Material is sprightly
but sophisticated, as exemplified on
the hot charting single “Symptoms Of
True Love.” Only miscue: strained
rendition of Lennon’s ‘“Imagine.”

DIANCE

ERIA FACHIN

My Name Is Eria Fachin

PRODUCER: Vincent Degiorgio, Marco Luciani
Critique/Atco 90936

Disco lives—which is not to say it
thrives—on this commonplace release.
High points come during irresistibly
catchy dance hit “Savin’ Myself” and
pleasantly out of place ‘“Innocence
Falls Away,” a finely crafted album
rock/top 40 contender.

KEITH JARRETT TRIO

Still Live

PRODUCER: Manfred Eicher

ECM 835 008

In the company of bassist Gary
Peacock and drummer Jack
DeJohnette, pianist Jarrett takes on a
well-selected repertoire of standards
with his customary vigor and
invention. Live set recorded in Munich
in 1986 features sparkling playing by
all hands.

KEVIN EUBANKS

Shadow Prophets

PRODUCERS: Kevin Eubanks & Duke DuBois

GRP 9565

Versatile guitarist has convincingly
delivered the whole jazz spectrum—
from avant garde to mainstream to
fusion. This time, he borrows Pat
Metheny vocalist Mark Ledford for a
pseudo-Brazilian ride; a wide range of
instrumental-oriented radio outlets
should jump on board.

RICHARD ELLIOT

The Power Of Suggestion

PRODUCER: Richard Elliot

Intima D-73321

Veteran sessionman/sideman/Tower
Of Power tenorist grooves potently in
a pop-jazz bag on second Intima side.
Presence of notable guests (Robert
Cray, Huey Lewis’ News, the TOP
horns) should get people listening at
jazz radio; expect rapid retail reaction
as well.

NEW AGE

SUZANNE CIAN!
Neveriand

PRODUCER: Suzanne Ciani
Private Music/RCA 2036

Keyboardist has already nabbed solid
airplay for this aptly named album.
Dreamy, overlapping electronic
textures will hypnotize new agers; if
label could get some left-field
exposure she’ll find an even larger
following.

CLASSICAL

BACH: CANTATAS ‘WACHET AUF’ (BWV 140) &
‘JAUCHZET GOTT' (BWV 51)

The Bach Ensemble, Rifkin

L'Oiseau-Lyre 417 616

Straight, undemonstrative readings of
two of the most popular cantatas in
the entire series, which let the music
speak absorbingly for itself. Good
soloists and, for the musicologically
curious, editions that represent
Joshua Rifkin’s most recent scholarly
findings.

RAVEL: DAPHN!S ET CHLOE (COMPLETE
BALLET)

French National Orchestra & Chorus, Inbal
Denon CO-1796

Recording exhibits Denon’s typical
clarity and natural inner balances, of
particular benefit in this highly
textured score. The 18 tracks and
more than 75 additional index access
points (probably a record number)
provide unique opportunities for
analysis for listeners so inclined.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.
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HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

7]

ONE MORE TRY” BY George Michael (Columbia) moves into the
top spot by a wide margin with strong sales and airplay gains. “Shat-
tered Dreams” by Johnny Hates Jazz (Virgin) moves back up to No. 2,
but its point gain is too small for a bullet. All of the bulleted records in
the top 10 are behind Michael’s “Try” in points, so ‘““One More Try” is a
safe bet for two weeks at No. 1 and might hold for three weeks.

NEW ARTIST PEBBLES HIT the top five with “Girlfriend,” and she
has a 90% chance of another top five hit with “Mercedes Boy” (MCA),
this week’s Power Pick/Airplay at No. 34. It is already top five at
KWOD Sacramento, Calif. (15-5), and K-98 Austin, Texas (10-5), and
scores 47 adds—the third most of any record already on the chart. Her
other strong jumps at radio include 26-8 at 98-PXY Rochester, N.Y,,
and 11-6 at KTFM San Antonio, Texas. The most-added record already
on the chart is Richard Marx’s “Hold On To The Nights,” with 58 adds
and an early jump of 25-7 at WPXR Davenport, lowa, fueling a 17-place
jump to No. 52. The second-most-added record, with 48 adds, is “Make
Me Lose Control” by Eric Carmen (Arista); it's also the fastest mover
on the chart, with a 24-place jump to No. 54.

THREE records that lose bullets this week are performing strongly in
some markets but don’t have the total point gains required for a bullet.
“Route 66/Behind The Wheel” by Depeche Mode (Sire) holds at No. 61
but is especially strong in the West, with moves of 18-12 at KATD San
Jose and 7-2 at KWOD Sacramento, both in California. It’s also a major
hit in Houston (4-3 at KRBE). “I Should Be So Lucky” by Kylie
Minogue (Geffen) makes a small move nationally (64-62) but looks
strong in Miami (21-14 at Hot 105) and Salt Lake City (26-20 at KFMY).
“When We Kiss” by Bardeux (Synthicide), moving 41-39 nationally, is
already top 10 in 14 markets. It’s No. 2 at KCAQ Oxnard, Calif., and
jumps 6-4 at Y-95 Dallas, 12-9 at both 92-X Columbus, Ohio, and KKFR
Phoenix, Ariz., and 10-7 at WAPE Jacksonville, Fla.

OUICK CUTS: There are seven new entries, including the follow-ups
to No. 1 records by Terence Trent D’Arby (Columbia) and Billy Ocean
(Jive). D’Arby’s “Sign Your Name” debuts higher than Ocean’s “The
Colour Of Love,” with six fewer stations playing the former; several
stations already have assigned it a number, yielding additional bonus
points. The two new artists on the Hot 100 are Scottish band Wet Wet
Wet on the reactivated Uni label with “Wishing I Was Lucky” and
Tony! Toni! Toné! from Oakland, Calif., with “Little Walter”” (Wing)
... “Hands To Heaven” by Breathe (A&M) scores an impressive 43
adds but moves only five places to No. 50 on a competitive part of the
chart. Itis No. 1 at several stations, including KTRS Casper, Wyo., and
KCPX Salt Lake City.

FOR WEEK ENDING MAY 28, 1988
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS DDS ADDS DS 0
20 REPORTERS 52 REPORTERS 163 REPORTERS 235 REPORTERS
THE COLOUR OF LOVE
BILLY OCEAN sive 6 16 50 72 72
SIGN YOUR NAME
T.T. D’'ARBY coLumsia 9 14 42 65 66
HOLD ON TO THE NIGHTS
RICHARD MARX EMI-MANHATTAN 5 13 40 58 134
MAKE ME LOSE CONTROL
ERIC CARMEN ARiSTA 4 10 34 48 116
MERCEDES BOY
PEBBLES mca 3 11 33 47 170
HANDS TO HEAVEN
BREATHE agm 5 6 32 43 120
NITE AND DAY
AL B. SURE! wARNER BROS 1 7 30 38 149
NEW SENSATION
INXS ATLANTIC 3 7 23 33 190
YOU HAVE PLACED A CHILL. ..
EURYTHMICS rca 3 7 20 30 30
RUSH HOUR
JANE WIEDLIN EMI-MANHATTAN 2 4 18 24 129
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

DAT SEEN AS FAIT ACCOMPLI AT ITA SEMINAR

(Continued from page 6)

favor.”

Held at the Marina Beach Hotel in
nearby Marina Del Rey, Calif., the
ITA gathering held some irony for
those immersed in the fast pace of
digital technology: Of all things, DAT
took on the position of status quo
when mention was made of Tandy
Corp.’s recently announced CD re-
corder (Billboard, May 7).

Echoing past pro-CD, anti-DAT
skepticism, Sony’s Hofbauer at one
point said, “There’s certainly great
possibilities there [for a CD recorder
unit]. But at this point, the DAT tech-
nology is here—we have it now,
we're ready to go with it, and we're
moving along in many directions.”

Among the directions demonstrat-
ed by Hofbauer was a display of “a
small complement” of Sony’s DRD-
100 real-time duplicating machines,
with installations already delivered,
he said, at Sony’s Digital Audio Disc
Corp. in Terre Haute, Ind., and at
Loranger Manufacturing in Warren,
Pa.

The units—1,000 of which can actu-
ally be run in parallel series—are
priced at $3,000 apiece.

Hofbauer also said the company’s
high-speed DAT duplicator is “near-
ing completion,” with delivery antici-
pated in August. The cost will be
$300,000 for the DAT Sprinter, he
said, and $170,000 for the additionally
required mirror mothermaker, less
than the $600,000 Sony originally
stated as the likely price.

Though no price was yet available
for the barium ferrite tape necessary
for the high-speed duping system, he
added, the tape would be available
from Sony and four other manufac-
turers. “I assume that we’ll see [the
barium ferrite tape] when the market
is there for it,” he said.

Also giving a May 17 product dem-
onstration was John Carey, market-
ing manager at Otari Corp., whose T-
650 is currently the only DAT loader
available. The presence of the load-
er—and the palpable interest of the
audience in such specifics as loading
time and more—confirmed just how
quickly DAT may be embraced by
the technical side of the industry.

Gene Wooley, VP, recording and
quality assurance, at MCA Records,
further noted that a number of art-
ists have already gravitated to the
DAT technology—including Robbie

Robertson, Bryan Ferry, David Bow-
ie, Hall & Oates, Willy DeVille, and
others.

Wooley pointed out that at the
semipro level DAT has tremendous
appeal to new musicians and song-
writers, not only because of the tech-
nology—with its ability to interface
with MIDI and home computers—
but for the lower-cost digital capabili-
ty it offers as well.

MCA has been using a professional
DAT machine for the past six
months, he said, and the technology
appears to have significant appeal for

the manufacturing side of the music
business.

Wooley also predicted a multiplic-
ity of other related professional appli-
cations.

But the technology’s use in the
consumer realm is still a question
mark, he added.

“I’'m not convinced it’s a consumer
format,” Wooley said. “But it could
move into the consumer market.”

Assistance in preparing this story
was provided by Jim McCullaugh.

BY THOM DUFFY

ORLANDO, Fla. In what could
be the first radio promotion involv-
ing DAT hardware, local rock sta-
tion WDIZ says it is planning to
give away at least one and possi-
bly four DAT decks on the air
sometime this summer.

“T’d rather not get into details
yet,” says PD Rad Messick, “but
we want to be on the leading edge
of technology. There is a certain
number of people in our audience
who are going to be concerned
with that.”

The DAT decks for the promo-
tion will likely be supplied by Win-
ter Park, Fla.-based audio retailer
Absolute Sound, which currently
has one Luxman and one JVC
DAT recorder in stock.

Absolute Sound’s JVC deck was
acquired by store personnel direct-
ly in Japan, not through autho-
rized import channels; the Lux-
man deck was supplied to Abso-
lute Sound for in-store demo
purposes only.

Messick, who describes himself
as an audio technology ‘“junkie,”
said he does not expect any adverse
reaction from labels to the give-
away.

The Recording Industry Assn. of
America warned in March it would
file a federal copyright infringe-
ment suit against manufacturers

WDIZ Plans DAT Giveaway

Outlet Aims For Hi-Tech Image

who sell DAT recorders in the U.S.
The RIAA believes DAT’s ability to
produce near-perfect copies of such
digital sources as CDs could harm
the record industry.

But Charles O’'Meara, owner of
Absolute Sound, disagrees with
the RIAA stand, saying it is more
likely that DAT owners will use
the machines to rerecord and rese-
quence music they’ve already pur-
chased on CD.

If four decks are to be used for
the WDIZ promotion, at least
three must still be acquired.
O’Meara says he is not sure where
the others will come from but
hopes to answer the question next
month at the Consumer Electron-
ics Show.

WDIZ has no immediate plans
to convert to DAT programming,
since there is next to no prerecord-
ed DAT on the market. But Mes-
sick says the station plans to use
DAT to record some promotional
spots in order to link the station to
DAT in the listeners’ minds.

Among rock stations, “WDIZ
appears to be geared to a more so-
phisticated, yup-scale rock’n’-
roller,” according to O’Meara.

“They pick up a lot of male lis-
teners in the 25-34 age group,
which is a lot of our business. Ty-
ing in with WDIZ makes a lot of
sense in getting knowledge of
DAT out there.”

U.K. LABELS LOSE CASE AGAINST DUAL-WELL DECKS

(Continued from page 6)

be said of Amstrad’s ads, which
carried footnotes warning that
some copying might require the
rights owners’ permission.

The lords rejected the argument
that if illegal copies are made, Am-
strad is a joint infringer. Once ma-
chines were sold, the lords said,
the manufacturer had no interest
in or control over their use.

Despite dismissing the appeal,
the law lords expressed sympathy
with the record industry. Temple-
man said the Amstrad advertise-
ment was ‘‘hypocritical and disin-
genuous’’ and the BPI was under-
standably infuriated by the belief
that if home copying were prevent-
ed, almost 30 million more records
might be sold each year.

This is not necessarily the case,
Templeman went on, as home copi-
ers deprived of blank tapes and re-
corders might simply abandon
their interest in music, but the fact
remains that millions of breaches

of the 1956 Copyright Act are like-
ly committed with impunity every
year.

This situation is ‘‘lamentable,”
Templeman said, and a law that is
treated with such contempt should
be amended or repealed. He added
that the proceedings would have
served a useful purpose if they
had reminded Parliament of record
industry grievances and that home
taping can be prevented, is widely
practiced, and brings the law into
disrepute.

Afterward, BPI legal adviser
Patrick Isherwood said that while
deeply disappointed by the result,
which confirmed that copyright
protections are losing the race
against technology, the industry
was heartened by the opportunity
to rectify matters during the pas-
sage of the copyright bill and
would be pressing for amend-
ments, including statutory re-
straint on the marketing of equip-

ment designed to assist infringe-
ment of copyright through
unlawful copying.

IFPI characterized the decision
as ‘“further ammunition in the re-
cord industry’s battle for a levy on
blank tape and recording hard-
ware”’ and said the law lords’ judg-
ment was a clear message to Trade
and Industry Minister Kenneth
Clarke to introduce such a levy. In
a statement to Parliament May 2,
Clarke rejected this option (Bill-
board, May 14).

Amstrad greeted the outcome as
vindication of its decision to press
ahead with its marketing plans,
“despite the combined threats of
nearly every record company and
musie publisher.”

Company chairman Alan Sugar
said: “We are not going to be bul-
lied by powerful musie industry
pressure groups into withholding
from consumers the advantages of
developing technology.”
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Jon Anderson of Yes gives a spirited
performance that includes classic hits
“Roundabout’ and “'I've Seen All
Good People.”

Debbie Gibson rules the stage at
Madison Square Garden.

Leaving the Madison Square Garden stage after the Led Zeppelin reunion are,
from left, John Paul Jones, Jimmy Page, Jason Bonham, and Robert Plant

L

EWSMAKERS

_

Atlantic Grosses Into Its 5th Decade

This story was prepared by Bruce
Haring, Geoff Mayfield, and Steve
Gett.

NEW YORK ‘““Who haven't you
seen that you want to see?” Phil Col-
lins asked an enthusiastic yet weary
Madison Square Garden audience
May 14 as the Atlantic 40th Anniver-
sary Show drew to a close.

Some 12 hours after Crosby, Stills
& Nash raised their voices to open
the concert, the packed crowd united
in a mighty roar of “Led Zeppelin!” A
brief introduction from Atlantic
founder and chairman Ahmet Erte-
gun ensued, and then the reunited
Zeppelin—featuring original mem-
bers Robert Plant, Jimmy Page, and
John Paul Jones as well as Jason (son
of the late John) Bonham—hit the
stage, launching into a storming ver-
sion of its classic “Kashmir.”

The eagerly anticipated reunion set
continued with renditions of “Heart-
breaker,” “Whole Lotta Love,” “Mis-
ty Mountain Hop,” and the inevitable
“Stairway To Heaven.” By 1:40 a.m.,
the final candles on Atlantic’s birth-

Manhattan Transfer members Cheryl Lynn Bentyne, left,
and Janis Siegel give a 40th-anniversary hug to Atlantic
chairman and CEO Ahmet Ertegun at a preshow party.

day cake were extinguished.

For the 20,000 attendees of the ex-
travaganza, it had been a long day’s
journey through the Atlantic ar-
chives. An estimated $10 million-$13
million was raised by the event; pro-
ceeds will go to the Atlantic Founda-
tion, which will distribute money to
10 different charities. A home video
and album may be released.

Those on hand for the celebration
were treated to numerous highlights:

e There were constant reminders
of Atlantic’s R&B heritage, via ap-
pearances by Wilson Pickett, the
Coasters, Lavern Baker, Ruth
Brown, Ben E. King, and Sam &
Dave’s Sam Moore, and all-star trib-
utes to Stax and its biggest star, Otis
Redding. Dan Aykroyd, in Blues
Brothers garb, punctuated many of
those songs with dancing and har-
monica licks.

e Dance and pop acts Stacey Q, Le-
vert, Miki Howard, Nu Shooz, and
Debbie Gibson were among the de-
veloping talents showcased, with sev-
eral of them delivering live-to-track
renditions of their work. Gibson per-

formed with a live band, however,
and received generous exposure dur-
ing HBO’s live broadcast of the post-
8 p.m. portion of the show.

e Hours before the Zeppelin show-
stopper, Plant led his new band
through its electrifying U.S. debut.

® Roberta Flack reminded the
crowd that she has been away from
the top for far too long, setting a
dreamy atmosphere with “Killing Me
Softly” and the Peabo Bryson-assist-
ed “The Closer I Get To You.”

e A kilted Hamish Stewart led the
Average White Band through a killer
set highlighting its too-long-gone
funk. A solid groove marked “Pick
Up The Pieces” and “Work To Do.”

¢ Genesis, Yes, and Foreigner
rocked the crowd with greatest-hits
sets. Curiously, newer platinum rock-
ers like Ratt, White Lion, AC/DC,
and INXS were absent.

e Numerous blasts from Atlantic’s
eclectic past took the stage, including
the Bee Gees, Keith Emerson & Carl
Palmer, Iron Butterfly, Vanilla
Fudge, Bobby Short, the Spinners,
Herbie Mann, and the Rascals.

The older generation meets the new as Ruth Brown, left,
shares a backstage moment with Stacey Q.

EARLY R&B ACTS BENEFIT FROM ATLANTIC ROYALTY REVIEW

(Continued from page 6)

ington, D.C.-based attorney who
has worked pro bono on the back-
royalty cases for five years.

Begle says Atlantic vice chair-
man Sheldon Vogel has told him
that at the urging of Atlantic
founder Ahmet Ertegun, $200,000
will be available every year for
grants to early Atlantic R&B art-
ists and that after revenues from
the 40th-anniversary concert and
HBO broadcast are calculated, the
company’s financial involvement
with the foundation may even in-
crease. The foundation’s first
meeting will be held in June or
July in Washington, D.C.

“Knowing how corporations
work, I never thought this day
would come,” says Begle, who will
serve as the foundation’s execu-
tive director.

“Usually lawyers get in the way,
but Atlantic, with the 40th-anni-
versary concert upcoming, saw
this as the right time [to address

this situation],” according to Be-
gle. He sees this as a crucial step
in getting other labels with sub-
stantial R&B catalogs, including
CBS and MCA, to reassess their
accounting procedures.

“It’s important that the founda-
tion not be seen as a WCI creation.
Hopefully, CBS and MCA will see
this as something they need to do
as well,” says Begle.

At press time, CBS had no com-
ment and MCA executives were
unavailable for comment on this
possikility.

Acting co-chairs of the Rhythm
& Blues Foundation are ‘““Blues
Brother” Dan Aykroyd and John
Belushi’s widow, Judy. Other
board members include Ertegun;
Rep. Mickey Leland, D-Texas;
Warner Bros. executive Tom Drap-
er; critic Dave Marsh; Sam
Moore’s manager, Joyce McRae;
attorney Kendell Minter; artists
Dionne Warwick, Gladys Knight,

and Bonnie Raitt; Jay Berman,
president of the Recording Indus-
try Assn. of America; and Bob
Morgado, executive vice president
of WCI.

According to Begle and McRae,

‘l thought this day
would never come’

the foundation has several long-
term goals. High on the list is help-
ing artists who recorded before
1960 receive health and medical
coverage. “Those artists are not
covered by [the American Federa-
tion of Television & Radio Artists],
and so we need to establish some
form of group health insurance,”
says McRae. She cites Brown’s
need for hip-replacement surgery
as the kind of ailment that this in-
surance would address.

Begle and McRae also see the

foundation aiding some older R&B
stars in getting tour support, ei-
ther through grants or by encour-
aging corporations to underwrite a
series of shows.

In addition, McRae will propose
that the foundation “‘be very seri-
ous’’ about identifying and stop-
ping ‘‘rip-off groups” that perform
under the names of famous R&B
stars. She also wants to focus on
the restructuring of royalties so
that artists would benefit when
footage of their foreign perfor-
mances is used in U.S. documenta-
ries and videos.

The royalty recalculations are not
an admission of wrongdoing, ac-
cording to Begle. He says, “[Atlan-
tic] feels it is appropriate consider-
ing the contributions of these per-
formers and their financial needs.”

Brown, for example, had not re-
ceived a check from Atlantic for 27
years due to Atlantic’s accounting
procedures, despite the fact that

her songs have been repackaged
and licensed many times during
this time period. Under the new
plan, numerous debits—which for-
merly kept artists like Brown in
the red—have been eliminated
from the accounting procedure.
Begle and McRae cite a meeting
between presidential candidate
Jesse Jackson and WCI head Steve
Ross in 1986 as crucial to the recal-
culation plan and the foundation’s
creation. At the time, the much-
publicized meeting seemed to fo-
cus on two topics: getting WCI to
divest its South African holdings
and lawsuits involving Solar Re-
cords president Dick Griffey and
Elektra. Begle, who was present,
says, “An hour or more of the 2!/,-
hour meeting focused on back roy-
alties for Atlantic’s R&B stars.”

Assistance in preparing this story
was provided by Bill Holland in
Washington.
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Bi

lboard HOT 100. SALES & AIRPLAY..

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.

SALES 88 AIRPLAY g8
Iy | <Y TITLE ARTIST 25 I |2y TITLE ARTIST o5
1 4 ONE MORE TRY GEORGE MICHAEL 1 1 1 ONE MORE TRY GEORGE MICHAEL 1
2 2 ALWAYS ON MY MIND PET SHOP BOYS 6 2 3 SHATTERED DREAMS JOHNNY HATES JAZZ 2
3 3 SHATTERED DREAMS JOHNNY HATES JAZZ 2 3 2 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 3
4 5 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 4 4 4 | DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 5
5 1 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 3 5 5 NAUGHTY GIRLS (NEED LOVE T0O) SAMANTHA FOX 4
6 8 | DON'T WANT TO LIVE WITHOUT YOU FOREIGNER 5 6 9 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 7
7 7 WAIT WHITE LION 9 7 13 TOGETHER FOREVER RICK ASTLEY 8
8 11 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 7 8 8 TWO OCCASIONS THE DEELE 11
g 9 PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO 10 9 7 WAIT WHITE LION 9
10 6 ELECTRIC BLUE ICEHOUSE 12 10 18 FOOLISH BEAT DEBBIE GIBSON 15
11 14 TOGETHER FOREVER RICK ASTLEY 8 11 14 PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO 10
12 16 CIRCLE IN THE SAND BELINDA CARLISLE 14 12 19 MAKE IT REAL THE JETS 13
13 13 TWO OCCASIONS THE DEELE 11 13 6 ALWAYS ON MY MIND PET SHOP BOYS 6
14 19 MAKE IT REAL THE JETS 13 14 22 DIRTY DIANA MICHAEL JACKSON 17
15 18 DREAMING ORCHESTRAL MANOEUVRES IN THE DARK 16 15 17 DREAMING ORCHESTRAL MANOEUVRES IN THE DARK 16
16 17 MY GIRL SUAVE 22 16 21 CIRCLE IN THE SAND BELINDA CARLISLE 14
17 29 FOOLISH BEAT DEBBIE GIBSON 15 17 24 THE VALLEY ROAD BRUCE HORNSBY & THE RANGE 18
18 21 | STILL BELIEVE BRENDA K. STARR 23 18 10 ELECTRIC BLUE ICEHOUSE 12
19 27 ALPHABET ST. PRINCE 19 18 23 WE ALL SLEEP ALONE CHER 20
20 10 PINK CADILLAC NATALIE COLE 25 20 26 KISS ME DEADLY LITA FORD 26
21 22 STRANGE BUT TRUE TIMES TWO 21 21 20 STRANGE BUT TRUE TIMES TWO 21
22 24 WE ALL SLEEP ALONE CHER 20 22 27 ALPHABET ST. PRINCE 19
23 28 THE VALLEY ROAD BRUCE HORNSBY & THE RANGE 18 23 28 THE FLAME CHEAP TRICK 29
24 12 WISHING WELL TERENCE TRENT D'ARBY 24 24 11 WISHING WELL TERENCE TRENT D'ARBY 24
25 37 DIRTY DIANA MICHAEL JACKSON 17 25 12 ANGEL AEROSMITH 27
26 30 I'M STILL SEARCHING GLASS TIGER 31 26 34 NITE AND DAY AL B. SURE! 28
27 31 NITE AND DAY AL B. SURE! 28 27 29 I STILL BELIEVE BRENDA K. STARR 23
28 26 DA'BUTT (FROM THE "SCHOOL DAZE” SOUNDTRACK) E.U. 35 28 32 NOTHIN’ BUT A GOOD TIME POISON 30
29 15 ANGEL AEROSMITH 27 29 40 MERCEDES BOY PEBBLES 34
30 34 KISS ME DEADLY LITA FORD 26 30 37 POUR SOME SUGAR ON ME DEF LEPPARD 32
31 38 THE FLAME CHEAP TRICK 29 31 25 MY GIRL SUAVE 22
32 —_ NOTHIN' BUT A GOOD TIME POISON 30 32 — NEW SENSATION INXS 38
33 23 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 33 33 15 PINK CADILLAC NATALIE COLE 25
34 — POUR SOME SUGAR ON ME DEF LEPPARD 32 34 16 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 33
35 — UNDER THE MILKY WAY THE CHURCH 37 35 39 BEDS ARE BURNING MIDNIGHT OIL 36
36 39 BEDS ARE BURNING MIDNIGHT OIL 36 36 33 NIGHTIME PRETTY POISON 40
37 33 PROMISE ME THE COVER GIRLS 41 37 38 WHEN WE KISS BARDEUX 39
38 — MERCEDES BOY PEBBLES 34 38 30 I'M STILL SEARCHING GLASS TIGER 31
39 20 PROVE YOUR LOVE TAYLOR DAYNE 44 39 — UNDER THE MILKY WAY THE CHURCH 37
40 25 ONE GOOD REASON PAUL CARRACK 42 40 — LOST IN YOU ROD STEWART 45

HOT 100 SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot 100 chart.

LABEL NO. OF TITLES
ON CHART
COLUMBIA 10
MCA (8) 9
Uni (1)
RCA (5) 9
Jive (4)
E.PA. 8
Epic (5)
CBS Associated (2)
Rock’N’Roll (1)
WARNER BROS. (4) 8
Sire (2)
Paisley Park (1)
Qwest (1)
ARISTA (6) 7
Jive (1)
ATLANTIC (6) 7
EsParanza (1)
EMI-MANHATTAN 7
A&M 4
CAPITOL (2) 4
Enigma (2)
POLYGRAM 4
Mercury (3)
Wing (1)
VIRGIN 4
CHRYSALIS 3
ELEKTRA (1) 3
Vintertainment (2)
GEFFEN 3
ATCO (1) 2
Ruthless (1)
4TH & B'WAY 1
ENIGMA
Synthicide (1)
LMR 1
MACOLA 1
Kru'-Cut (1)
MOTOWN 1
REPRISE 1
SOLAR 1
SUTRA 1
Fever (1)

®Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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76

3

85

74

TITLE
(Pubhsher - Licensing Org.}
Sheet Music Oist.

ALPHABET ST.

{Controversy, ASCAP) WBM

ALWAYS ON MY MIND

(Screen Gems-EMI, BM!/Sebanine, BMI) WBM
ANGEL

(Aero Dynamics, BMI/Desmobile, ASCAP/SBK April,
ASCAP) HL/WBM

ANYTHING FOR YOU

(Foreign Imported, BMI) CPP

BEDS ARE BURNING

(Sprint, APRA/Warner-Tamerlane, BMI) WBM
BLACK AND BLUE

(Yessup, ASCAP) CLM

BLUE MONDAY 1988

(Bemusic, PRS/WB, ASCAP) WBM

CIRCLE IN THE SAND

(Virgin, ASCAP/Shipwreck, BMI) CPP/WBM
THE COLOUR OF LOVE

(Zomba, ASCAP)

DA'BUTT (FROM THE "SCHOOL DAZE"”
SOUNDTRACK)

(MCA, ASCAP/Sunset Burgundy, ASCAP/Tooste,
ASCAP) HL/MCA

DARLIN' DANIELLE DON'T

(Leesum, BMI)

DEVIL INSIDE

{MCA, ASCAP) HL/MCA

DIRTY DIANA

(Mijac, BMI/Warner-Tamerlane, BMI) WBM
DREAMIN' OF LOVE

(Saja, BM!I/Mya-T, BMI)

DREAMING

(Virgin, ASCAP) CPP

ELECTRIC BLUE

(SBK April, ASCAP/10/10, BMI) HL/CPP
ENDLESS SUMMER NIGHTS

(Chi-Boy, ASCAP) CLM

EVERYTHING YOUR HEART DESIRES
(Hot-Cha, BMI/Careers, BMI) CPP

FAT

(Mijac, BMI/Warner-Tamerlane, BMI) WBM
THE FLAME

(Lorimar, BMI/Hidden Pun, BMI) WBM
FOOLISH BEAT

(Creative Bloc, ASCAP/Deborah Ann's, ASCAP) HL
FORGIVE ME FOR DREAMING

(Colgems-EMI, ASCAP/Lauren Wellsley,
BMI/Rightsong, BMI) HL/WBM

GET IT

(Jobete, ASCAP/Black Buli, ASCAP) CPP

49

52

8

62

87

n

31

75

45

70

13

GET OUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP) HL

GIRLFRIEND

(Kermy, BMI/Hip Trip, BMI) CPP

HANDS TO HEAVEN

(Virgin, ASCAP) CPP

HEART OF MINE

{SBK Blackwood, BMI/Sin-Drome, BMI/Texas City,
BMI/WB, ASCAP/Walpergus, ASCAP) HL/WBM
HOLD ON TO THE NIGHTS

(Chi-Boy, ASCAP) CLM

1 DON'T WANT TO LIVE WITHOUT YOU

(Michael Jones, ASCAP) HL

| SAW HIM STANDING THERE

(GIl, BMI) WBM

1 SHOULD BE SO LUCKY

(All Boys, BMI) CPP

| STILL BELIEVE

(Anta, ASCAP/Rare Blue, ASCAP/Colgems-EMI,
ASCAP) CLM/WBM

| WANT HER

(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/WB, ASCAP/E/A, ASCAP/Zomba, ASCAP)
| WISH | HAD A GIRL

(Leesum, BMI) CLM

I'M STILL SEARCHING

(Colgems-EMI, ASCAP/Tiger Shards, CAPAC) WBM
JUST GOT PAID

(Mochrie, ASCAP/Cal.Gene, BMI/Zomba,
ASCAP/Virgin Songs, BM1) CPP

KISS ME DEADLY

(Makiki, ASCAP/Twin Towers, ASCAP/Arista, ASCAP)
CLMm/CPP

LIKE A CHILD

(Maz Appeal, ASCAP/SBK April, ASCAP/Noel Pagan,
ASCAP/Ackee, ASCAP) HL/WBM

LIKE THE WEATHER

(Chnistian Burial, ASCAP)

LITTLE WALTER

(PolyGram, ASCAP/Two Tuff-Enuff, BMI)

LOST IN YOU

(Intersong-USA, ASCAP/SBK April, ASCAP/Poetlord,
ASCAP/R.Stewart, ASCAP) HL

LOVE CHANGES (EVERYTHING)

(Rare Blue, ASCAP/Almo, ASCAP/Little Shop Of
Morgansongs, BMI) CLM/CPP

LOVE STRUCK

(Shockadelica, ASCAP/Almo, ASCAP) CPP

MAKE IT REAL

{Meow Baby, ASCAP/Rick Kelly, BMI/Demerie,
ASCAP) HL

97

91

28

42

55

59

32

MAKE ME LOSE CONTROL

(Eric Carmen, BMI/Island, BMI/Pitchford, BM1) WBM
MAN IN THE MIRROR

(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP) HL/MCA/WBM

MERCEDES 80Y

(MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP)
HL

MOST OF ALL

(Johnny Yuma, BMI/Warner-Tamerlane, BMI/Bertus,
BMI) WBM

MY GIRL

(Jobete, ASCAP) CPP

MY LOVE

(Jobete, ASCAP/Black Bull, ASCAP) CPP
NAUGHTY GIRLS (NEED LOVE TOO)

(Forceful, BMI/Wiliesden, BMI}

NEVER GONNA GIVE YOU UP

(Terrace, ASCAP) CPP

NEW SENSATION

(MCA, ASCAP) HL

NIGHTIME

(Genetic, ASCAP) HL

NITE AND DAY

(SBK Apnil, ASCAP/Across 110th Street, ASCAP/AI
B. Sure! International, ASCAP/Key West International,
ASCAP) HL

NOTHIN' BUT A GOOD TIME

(Sweet Cyanide, BMI/Willesden, BMI) HL

ONE GOOD REASON

(Plangent Visions, ASCAP/Virgin, ASCAP) CPP
ONE MORE TRY

(Chappell, ASCAP/Mornison Leahy, ASCAP) HL
ONE STEP UP

(Bruce Springsteen, ASCAP) CPP

ONLY A MEMORY

(Famous Monsters, BMI/Screen Gems-EMI, BMI)
WBM

PAMELA

(Hudmar, ASCAP/Jog: Wimball, BMI) WBM
PARADISE

{(Angel Music Ltd./Silver Angel, ASCAP/Famous,
ASCAP) CPP

PARENTS JUST DON'T UNDERSTAND

(Zomba, ASCAP)

PIANO IN THE DARK

(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwarf-village, ASCAP) WBM

PINK CADILLAC

(Bruce Springsteen, ASCAP) CPP

POUR SOME SUGAR ON ME

4

3

69

61

51

47
72

i)

82

21

57

(Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL
PROMISE ME

(Amber Pass, ASCAP/Andy Panda, ASCAP/Disco
Fever, ASCAP/Fools Prayer, BMI/Salski, BMI/Latin
Rascals, BMI)

PROVE YOUR LOVE

(November Nights, ASCAP/Chappell, ASCAP/Jobete,
ASCAP) HL/CPP

ROCKET 2 U

(Groupie, BMI)

ROOTY TOOT TOOT

(Riva, ASCAP) WBM

ROUTE 66/BEHIND THE WHEEL

(Grabbing Hands, ASCAP/Sonet, PRS/Emile,
ASCAP/Londontown, ASCAP)

RUSH HOUR

(I Before E, ASCAP/Ratelson, ASCAP)

SAY IT AGAIN

(SBK Blackwood, BMI/Henrey Suemay, BMI) HL
SHATTERED DREAMS

(Virgin, ASCAP)

SHOULD | SAY YES?

(Poolside, BMI)

SIGN YOUR NAME

(Virgin Songs, BMI/Young Terence, BMI)
SOMETHING JUST AIN'T RIGHT

(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/Zomba, ASCAP/WB, ASCAP/E/A, ASCAP)
WBM

STAND UP

(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP) WBM
STRANGE BUT TRUE

(Maximum Media, ASCAP/Warner-Tamerlane,
BMI/Sizzling Blue, BMI) WBM

SUPERSONIC

(Beblica, ASCAP)

TAKE IT WHILE IT'S HOT

(Shaman Drum, BMI)

TALL COOL ONE

(Talktime, ASCAP/Virgin, ASCAP) CPP
TOGETHER FOREVER

(Terrace, ASCAP} CPP

TOMORROW PEOPLE

{Ziggy, ASCAP/Colgems-EMI, ASCAP) WBM
TROUBLE

(MCA, ASCAP) HL

TURN OFF THE LIGHTS

(Lon-Hop, BMI)

TWO OCCASIONS

(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
BMI/Peer-Southern, ASCAP/Tammi, BMI) CPP

37

81

39

92

24

93

UNDER THE MILKY WAY

(Funzalo, BMI/Bug, BMI/MCA, ASCAP) HL/MCA
UNDERNEATH THE RADAR

(Colgems-EM{, ASCAP) WBM

THE VALLEY ROAD

(Zappo, ASCAP/Basically Gasp, ASCAP) CLM
WAIT

(Vavoom, ASCAP) WBM

WAIT ON LOVE

(Emboe, ASCAP/SBK April, ASCAP/Frisco Kid,
ASCAP/Chappell & Co., ASCAP)

WE ALL SLEEP ALONE

(SBK April, ASCAP/Desmobile, ASCAP/Bon Jovi,
ASCAP/PolyGram, ASCAP) HL/WBM

WHEN WE KISS

(French Lick, BMI/Bug, BMI)

WHERE DO BROKEN HEARTS GO

(Scaramanga, ASCAP/Rare Blue, ASCAP/Baby Love,
ASCAP) CLM/CPP

WILD, WILD WEST

(Willesden, BMI)

WISHING | WAS LUCKY

(Rare Blue, ASCAP/Precious, ASCAP)

WISHING WELL

(Virgin Songs, BMI/Young Terence, BMI/Rare Blue,
ASCAP) CPP

YOU OON'T KNOW

(Virgin, ASCAP/Bittern, BMI) CPP

YOU HAVE PLACED A CHILL IN MY HEART
(BMG, ASCAP/Arista, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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IMMC SHIFTS FOCUS

(Continued from page 5)

media, you don’t cover everyone,”
she pointed out. “Basically, this is a
marketplace for our product.”

One of the IMMC participants
whom King probably didn’t see in her
travels is Kathryn Loretta of Esta-
cion 91 in Mexico City. Loretta was
producing live broadcasts of artist in-
terviews from IMMC and was buying
rights to air the Montreux Rock Fes-
tival tapes in Mexico. She noted that
about 15 of of the 57 stations in Mexi-
co City play international, rather
than Latin, music.

The dominance of international (An-
glo-American) records in Europe and
the inroads being made by top 40 radio
formats there were topics that received
a lot of attention in the conference’s
panel discussions. As in the past, Euro-
peans expressed resentment over the
cultural imperialism of the Anglo-
American music industry, but they
flocked to hear U.S. consultant Jeff

“Top 40 tyranny
works against
new artists’

Pollack give pointers about how to pro-
gram a mass-appeal radio station.

Pollack noted that with broadcast-
ing deregulation in Europe, “all rules
are changing” and that trying to be
“all things to all people is no longer
feasible ... You can't play the Sex
Pistols into Caruso into Mantovanni.”
Noting that listeners now have
choices, he added, “You can’t have a
small cult for your radio station and
expect people to advertise.”

The key to success, he stated, is to
fine-tune a mass-appeal format to at-
tract a particular demographic.

Top 40 radio, however, is a turnoff
for some Europeans. In one broad-
casting seminar, Heinz Canibol, mar-
keting director for CBS Records Ger-
many, observed that the rapid expan-
sion of radio in his country—where
there may be up to 200 commercial

stations by the end of the year—
could be a key factor in realizing the
potential of European artists. Many
stations, he said, play European mu-
sic, but some are limited by top 40
formats.

“If Anglo-American music domi-
nates the airwaves due to the top 40
format,” he declared, “this vicious
circle will never be broken.”

Similarly, Vera Brandes, manag-
ing director/label manager of Vera-
bra Germany, noted that as commer-
cial top 40s have sprouted in the past
three years, more German acts have
been singing in English in order to
get airplay.

In another panel discussion on
“Top 40 Tyranny,” Paul Russell,
managing director of CBS Records
U.K., admitted that labels are very
happy when top 40 outlets play their
hits (see story, page 73). But he at-
tributed declining singles sales in the
U.K. to tightly formatted radio as
well as restrictive stocking policies
by the big chain retailers.

“The lifeblood of the industry is
breaking new artists, and top 40 tyr-
anny works directly against that,”
Russell stated.

Speaking on the aforementioned
broadcasting panel, CBS Germany’s
Canibol said that “it’s only a matter
of time” before European artists
stand on an equal plane with Anglo-
American acts and that satellite tele-
vision broadcasters can help speed up
the process. Therefore, he argued,
the satellite channels should feature
more European music.

Mark Booth, managing director of
MTV Europe, which now claims 3
million subscribers and expects to
double that by year’s end, stated that
15%-16% of the channel’s playlist con-
sists of clips by European artists. The
problem, he said, is that European ra-
dio isn’t following MTV’s lead.
“We've committed to heavy rotation
for artists who are getting almost no
airplay,” he contended. “We've stood
behind some bands for six weeks, and
radio doesn’t pick them up.”

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

MAY
May 27-30, 1988 Northwest Folklife Festival,

FOR THE RECORD

There were a number of errors
regarding Loranger Manufac-
turing Corp. in a story in the
May 14 issue of Billboard. Lor-
anger is based in Warren, Pa.
The firm is not duplicating DAT
for Delta Records or its subsid-
iaries but is duplicating for GRP
and a number of other indie la-
bels, including Sea Breeze and
Narada. In addition, Loranger
does not purchase preloaded or
custom-length DAT cassettes
but does load its own cassettes in
house.

Seattle Center, Seattle. 206-684-7300.
JUNE

June 1, IRTS Annual Meeting And Broadcaster
0f The Year Luncheon, Waldorf-Astoria, New
York. 212-867-6650.

June 4-7, Summer Consumer Electronics
Show, McCormick Center Hotel, Chicago. Kim
King, 202-457-8709.

June 6, Songwriters Guild Foundation Ask-A-
Pro Seminar, Songwriters Guild Of America,
Hollywood, Calif. 213-462-1108.

June 6-12, International Country Music Fan
Fair, Tennessee State Fairgrounds, Nashville.
615-889-7502.

June 7-9, Licensing Industry Merchandisers’
Assn. Licensing '88, Jacob Javits Convention
Center, New York. Murray Altchuler, 212-244-
1944,

June 22-24, APRS 88: 21st International Exhi-
bition Of Professional Recording Equipment,
Olympia, London, England. 923-772-907.

June 24-26, National Assn. of Music Mer-
chants International Music And Sound Expo,
Georgia World Congress Center, Atlanta. 619-
438-8001.

JULY

July 16-20, New Music Seminar 9, Marriott
Marquis Hotel, New York. Una Johnston 212-
473-4343.

LIFELINES

BIRTHS
Boy, Alex Edward, to John David
and Theresa Chantry, April 22 in
Nashville. He is a country singer
and owner of WPFD Fairview,
Tenn.

Girl, Samantha Nicole, to Doug

Frank and Barbara Stark, May 10
in Los Angeles. He is VP of music,
Warner Bros. Pictures. She is a
theatrical agent.

Boy, Parker, to Jim Fishel and
Barbara Micale, May 18 in New
York. He is VP of the Recording
Industry Assn. of America.

Fran Club. Vocalist Fran Warren’s opening night performance at New York's
Club Zanzibar was a special benefit for the Society Of Singers. Shown, from left,
are vocalist Margaret Whiting; Gene Smith, associate publisher, Billboard; and
Warren.

MARRIAGES
Doug Grover to Laurel Naismith,
May 14 in Vancouver, British Co-
lumbia. He is tour manager for
Bryan Adams.

DEATHS

George David Rock, 68, of undis-
closed causes, April 13 in Cham-
paign, Ill. Rock, a trumpet player
and singer, was best known for his
recordings of ‘“All I Want For
Christmas Is My Two Front
Teeth’” and “I Saw Mommy Kiss-
ing Santa Claus.” He often per-
formed in Las Vegas and supplied
music for radio shows. He is sur-
vived by a son and a daughter.

Sofian Zapf, 82, of undisclosed
causes, April 23 in Philadelphia.
Zapf helped found the Zapf Music
Co., which operates music stores in
Pennsylvania and New Jersey as
well as a music publishing compa-
ny. He is survived by his wife, a
son, a brother, a sister, and seven
grandchildren.

Chet Baker, 58, of a fall from a
window, May 13 in Amsterdam.
The trumpeter and vocalist was
well known for his work in the
“cool school” of jazz. See story,
page 6.

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

LEVY TRIAL WEAVES COMPLEX WEB

(Continued from page 1)

the defendants used threats and vio-
lence in an attempt to collect the debt
from Lamonte.

Government witnesses spent the
week identifying tapes that traced
the labyrinthine 1984 cutout deal
among Lamonte, Levy, and reputed
crime figure Sal Pisello’s Consultants
For World Records.

While the tapes did little to clear up
the who, what, when, and where of
the confusing series of transactions,
the bottom line of the soured deal
was an outstanding six-figure bal-
ance owed MCA for the cutouts. Ac-
cording to court testimony, the defen-
dants held several meetings to dis-
cuss how to make Lamonte pay
and/or seize goods that could be re-
turned for credit.

Lamonte had balked at paying for
the cutout shipment because, he con-
tended, it had been stripped of choice
titles, leaving little that would bring
in sufficient return to make the deal
profitable. The defendants claim La-
monte is a deadbeat who was cheat-
ing his partners and avoiding their at-
tempts to reach an agreement on the
deal.

Despite the lack of a clear-cut,
smoking bullet that would underline
a criminal conspiracy, several key
bits of information were elicited on
the government’s case. The bulk of
the information comes from wiretaps
and bugs installed at the Roulette of-
fices and Levy’s upstate New York
farm.

The chief revelations of the week’s
testimony are as follows:

e A taped conversation of a meet-
ing on Sept. 23, 1985, between Levy
and reputed crime figures Gaetano

Vastola and Elias Saka suggests
Levy knew that Pisello, who bro-
kered several MCA cutout deals, had
removed the most salable titles from
Lamonte’s shipment of 4.7 million re-
cords.

o During that same conversation,
Levy told Vastola and Saka they
should “do what you gotta do” to re-
solve the payment problem and ap-
proved the duo’s plan to go to La-
monte’s warehouse and seize the
merchandise.

e Judge Stanley Brotman refused
to allow the prosecution to elicit evi-
dence it claimed would show co-de-
fendant Canterino was a conduit to
Vincent “The Chin” Gigante, alleged
head of the Genovese crime family,
accounting for Canterino’s presence
as mediator at the Sept. 23, 1985,
meeting.

o Levy remarked at the Sept. 23,
1985, meeting that “Pisello’s hands
are clean in this part [the Lamonte
transaction],” but “he’s dirty in ev-
erything else he did.”

e Levy also contended during the
meeting that the government was af-
ter him and was using Lamonte as
part of a plot to set him up. “I'm hot-
ter than you, than all of you. They'd
love to get me. You know that.
They’ve [been after me] for 25
years,” he said.

Most of the week’s trial activity
centered on the ongoing struggle be-
tween assistant U.S. attorneys Bruce
Repetto and Don Davidson and chief
defense attorney Martin London,
with the two sides warring over the
introduction of evidence tying the de-
fendants to organized crime.

The prosecution has portrayed the

Lamonte transaction as a cutout
deal involving reputed crime fig-
ures, with shipments of records be-
coming chess pieces in a scheme
whose ultimate goal was to channel
untraceable funds to a cartel bent on
controlling Lamonte and extorting
money from him. The defense has
continued to place the blame square-
ly on Lamonte, painting him as an
ex-convict and deadbeat who victim-
ized his partners and Levy in the cut-
out deal.

Aside from MCA VP of finance
Dan McGill, who briefly outlined the
cutout deal for the jury, the prosecu-
tion presented a string of law-en-
forcement officers, most of whom
merely identified the tape recordings.
But the tapes produced a series of
conversations that outlined a shad-
owy world of cutout distribution, in-
cluding the wild and woolly adven-
tures of Lamonte.

The raspy voice of Levy filled the
courtroom on the tapes, recounting
several Lamonte misadventures, in-
cluding deals involving counterfeit
MCA product, Lamonte’s profiteer-
ing on records that were to be
scrapped, and general concealment
of money made in back-room deals.
“He’s a mole,” Levy said of Lamonte.
“He never buys a shirt, never gets a
haircut. He puts his money in the
ground.”

The most damaging piece of evi-
dence against the three defendants
was the tape of the Sept. 23 meeting
at the Roulette offices, where Levy,
Vastola, and Saka sat down to deter-
mine who would be responsible for
Lamonte’s debt.

(Continued on next page)
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LANDMARK ACCORD ON EURO ROYALTIES EXPECTED

(Continued from page 1)

details of the forthcoming accord,
which would be the first such deal ap-
proved by the Anglo-American pub-
lishers whose music dominates the
.European charts. Peer’s remarks
pointed to a compromise between
central royalty accounting, favored
by some record companies, and cen-
tral licensing, favored by some music
publishers.

Under a central accounting sys-
tem, all royalties for the 12 countries
of the European Economic Communi-
ty are collected and distributed by
one rights society or central body,
and societies in each country license
compositions to record companies for
their territories. Under central licens-
ing, one entity licenses the use of
songs in all EEC nations, while each
society distributes royalties in the
country of sale at the rate existing in
that country. :

The recent, controversial deal be-
tween STEMRA and PolyGram Rec-
ords, which led to a rupture of rela-
tions between the Dutch society and
GEMA, the West German rights
group, is an example of central ac-
counting. While this procedure could
benefit record labels by simplifying
their accounting, it presents some
major problems for publishers and
rights societies.

Dr. Hans Sikorski, vice chairman
of GEMA and one of Peer’s co-panel-
ists at IMMC, estimated that under

the STEMRA/PolyGram pact,
GEMA would lose 40 million marks
($23.6 million) a year and get back
only 25 million marks ($14.7 million),
less STEMRA'’s 6.5% commission, for
German-language publishers. Ac-
cording to Sikorski, GEMA and other
societies are allowed an 8.5% commis-
sion for distributing the fees in their
territories but would actually make
less than STEMRA, since the main
overhead is on the distribution side.

Peer indicated, however, that the
STEMRA/PolyGram “draft” agree-
ment has been held in abeyance pend-
ing the outcome of negotiations be-
tween MPA and STEMRA. While he
wouldn’t be specific, he emphasized
that STEMRA had moved away from
the central accounting system em-
bodied in the PolyGram deal and had
accepted some type of central licens-
ing approach.

In explaining the MPA’s position,
Peer said central licensing “was the
only solution that was seen as accept-
able to the British MPA group. In ret-
rospect, I think it is the rock upon
which a great deal has been built in
the past 12-18 months.”

Besides central licensing, the MPA
wants the U.K. Mechanical Copy-
right Protection Society to supervise
the U.K. distribution of royalties em-
anating from a central collection
agency. It also wants quick access to
mechanicals and a “significant reduc-

tion” in the European societies’ in-
voicing and auditing charges, which
now average 15%.

Peer believes the support of the
major publishers for central licensing
could lead to further deals based on
the MPA/STEMRA pact. “The An-
glo-American publishing community
has moved rapidly in the past 12
months, and I would expect to see
agreements supported by them rep-
resenting further advancement of
the terms of the present accords,” he
stated. “Much of this work will be
channeled through MCPS, which has
recently been considerably strength-
ened by MPA’s decision to expand
the MCPS council.”

Under a recent agreement between
the U.S. National Music Publishers
Assn./Harry Fox Agency and UK.
rights societies, more representatives
of major publishers have joined the
MCPS board and NMPA has been
given observer status at MCPS board
meetings (Billboard, April 16). Thus,
as Peer indicated, MCPS can now
play a direct role in conveying the
wishes of U.S. as well as U.K. rights
holders to the Continental societies.

Peer also noted that the attempt of
EEC countries to harmonize their
trade laws by 1992 offers opportuni-
ties “for our community of rights
holders to achieve its goals,” includ-
ing the eventual establishment of a
Pan-European central licensing and

LUKE SKYYWALKER CRIES FOUL OVER 2 LIVE CREW ALBUM

(Continued from page 5)

the “sale of harmful material to a
person under the age of 18.”

In the wake of the arrest, North
Canton, Ohio-based Camelot Music
pulled the album from its shelves, a
move that was quickly copied by
several other major chains, includ-
ing the industry’s largest, the 623-
store Musicland Group. Despite the
boycotts, the title still managed to
go gold, with certified sales of at
least 500,000 units.

Anticipating that 2 Live Crew’s
follow-up would meet with objec-
tions from some accounts, Luke
Skyywalker decided to market two
versions: the original, uncut edition,
which carries a warning on its cov-
er, and an edited copy, which Ben-
nett describes as ‘‘the clean ver-
sion.”” Four songs have been cut
. from the latter, and the lyrics to the
remaining nine tracks have been al-
tered.

Several leading chains—including
Minneapolis-based Musicland; 140-
store Durham, N.C.-based The Rec-
ord Bar; 96-store Atlanta-based Tur-
tles Records & Tapes; and 43-store
Miami-based Spee’s Musie—will

only carry the edited version. Ex-
plains Brian Poehner, director of
purchasing at Turtles, ““I think peo-
ple should be able to buy [the X-rat-
ed copyl—this is America. But I
don’t have to carry it.”

Meanwhile, 213-store Camelot
has decided not to stock either ver-
sion. “Our feeling on the X-rated
version is that we didn’t want the
headaches that would be inevita-
ble,” says Lew Garrett, Camelot VP
of purchasing. “We ran into a se-
vere problem with the last [2 Live
Crew album), which we were sorry
about because at the time we pulled
it we had already moved about
25,000 units. I am fairly certain that
we would have had a repeat of that
[with the unedited ‘““Move Some-
thin’ ], so why get into that?

“I feel badly because we don’t
want to limit anyone’s artistic ex-
pression, but we have 213 mall
leases to protect,” Garrett adds.

Camelot’s decision to pass on the
edited version, says Garrett, is
based on the chain’s perception that
“the demand would be for the origi-
nal version.” He points to the dou-

LEVY TRIAL WEAVES COMPLEX WEB

(Continued from page 82)

Levy and the others, exasperated
at Lamonte’s refusal to pay, unable
to easily maintain contact with him,
and frustrated by suspicions that La-
monte and organized-crime figure
Palmer “Sonny” Brocco were steal-
ing profits from the remaining goods
in the MCA deal, pointed fingers in
an effort to fix the blame for the
soured deal. i

The conversations suggest that
MCA’s demands for payment were
intensifying, with a lawsuit the likely
next step. At one point, Levy and the
others admitted they would be happy
to get out of the deal, even if they

didn’t “make one cent” on it.

“I've never seen anybody make a
score like this in my life,” Levy said
at one point. ‘“This is the best [exple-
tive] swindle that ever went down in
the record business. This kid [La-
monte] made at least a million dollars
that he put in his pocket.”

The meeting ends with an agree-
ment to go in and seize product from
Lamonte. In response to Vastola’s
question of what they should do,
Levy was firm: “You make him pay.
You go take the goods, you do what
you gotta do, and you make him pay.
He’s got to pay.”

ble-platinum L.L. Cool J album
“Bigger And Deffer,” which Def
Jam/Columbia issued in an edited
version after complaints about its
lyries, as proof of the chain’s convie-
tion. Tom McGuiness, CBS VP of
marketing and branch distribution,
says the original version outsold the
edited one by a 3-to-1 margin.

Bennett charges that Camelot
originally agreed to carry the edited
“Move Somethin’ ”’; according to
Garrett, no such commitment was
made. He says the chain only
agreed to review the edited version,
but he adds that he applauds Luke
Skyywalker’s efforts to defuse con-
troversy.

Several buyers take issue with
Bennett's comparing the 2 Live
Crew album to Prince’s latest.

“There’s a big difference,” says

Turtles’ Poehner. “The Prince cover -

is basically a spoof, in my opinion. I
don’t think it’s even dirty.”

““You can’t even compare the
two,” says Cindy Barr, director of
purchasing and product manage-
ment for Spec’s. “With one, you're
talking about graphics; the other,
it’s lyries.”

An executive at another major
chain adds, “No one ever got arrest-
ed for selling a Prince record.”

Even though several large ac-
counts have passed on the unedited
album, 2 Live Crew is still finding
its audience. The record makes it de-
but on Billboard’s Top Black Al-
bums chart this week at a bulleted
No. 57 and is among the five-best-
selling titles at five-store Miami-
based Q Records & Tapes. Mean-
while, the title-track 12-inch single
reaches No. 74 with a bullet in its
second week on Billboard’s Hot
Black Singles chart. According to
Jerry Suarez, president of Miami-
based JFL Distributors, the single
has been ‘““my No. 1 or No. 2 record”
each week since its release.

accounting body.

Sikorski, in contrast, cited the “to-
tal lack of harmonization of copy-
right laws” in Europe. Legal stan-
dardization and a Pan-European
agreement on mechanical royalty
rates, he indicated, are prerequisites
to any Continentwide system of me-
chanical royalty administration.

“Unless these two postulates are
granted,” he declared, “central li-
censing will remain a nightmare for
the majority of composers, authors,
and music publishers everywhere in
the world and will only be to the ben-
efit of the happy few who undeser-
vedly absorb commissions and inter-
est. Thus, central licensing would be
no progress, but a regression. It
could easily be the gangway to an in-
dividual licensing practice which elim-
inates author societies and eventually
even bypasses the music publishing
industry.”

Despite this rhetoric, however, Si-
korski told Billboard that GEMA and
STEMRA representatives are sched-

uled to meet Wednesday (25) in an ef-

fort to patch up their differences.
Considering that GEMA recently
broke off relations with the Dutch so-
ciety and called for its ouster from
BIEM, the European federation of
rights societies, the meeting seems to
indicate that GEMA recognizes that
some form of central licensing is in-
evitable.

Taking a neutral, wait-and-see
stance on the IMMC panel was Jac-
ques Moinet, a BIEM official and
head of the mechanical department
of SACEM, the French rights society.

Moinet stated, “The only concern of
the copyright society is to know
whether its members receive what is
due to them.”

Therefore, he said, he’d support
any mechanical collection system
that is approved by BIEM, benefits
all copyright holders, and pays royal-
ties in the shortest period of time
with the lowest administrative cost.

Moinet cautioned, however, that
clauses in publishing and subpublish-
ing contracts would have to clearly
specify how and where mechanicals
are to be paid and which societies will
be remunerated for the costs of oper-
ating the system.

BMI VP/international Ekke Schna-
bel, the panel’s fourth member, said
he favored central accounting to pro-
mote cost efficiency while leaving
“the sovereignty of the national soci-
eties intact, at least for now.” Since
“the international result of this
[STEMRA-PolyGram] agreement is
that publishers and writers get less,”
however, it is not cost efficient, he
noted.

Schnabel cited the Harry Fox
Agency in the U.S. as a model of an
efficient mechanical collection body
and said the same system could be
applied in Europe.

He warned that the time has come
for the Europeans to get their act to-
gether. “If these [Continental] societ-
ies don’t do something to improve
costs and speed up their services,” he
said, “there’s a danger that the major
international publishers will find a
way to get around the European soci-
eties.”

U.K. MUSIC SALES SHOW GROWTH

(Continued from page 1)

$238.9 million. The drop in the aver-
age unit sales price to $§11.54, com-
pared with $12.67 a year ago, is seen
less as evidence of a softening of
top-end prices than as an indication
of the growing strength of midprice
and budget lines.

CD singles are now making a con-
tribution to overall singles perfor-
mance. In the three months to
March 1988, some 413,000 CD sin-
gles worth $1.83 million were deliv-
ered to the trade, accounting for 3%
of the singles market.

Cassette shipments for the year
were up 6% to 75.9 million units,
while sales rose by a robust 24% to
$365.7 million, presumably reflect-
ing a stronger sales performance by
full-price, as opposed to budget,

tapes.

Figures for the first three months
of 1988 alone show some deviation
from the 12-month trend. Shipments
of singles were down 7.6% from the
equivalent period last year to 14.66
million units, and sales rose only
0.5% to $34.96 million. Tape ship-
ments advanced 12% to 13.85 million
units worth $70.29 million (up
33.5%), and LP shipments rose 8.6%
to 10.47 million worth $56.54 million
(up 15.4%).

CD shipments increased 71.4% to
5.99 million units, but sales swelled
only 45.5% to $63.89 million. Overall,
trade shipments were worth $225.7
million, 25.1% higher than in the
same period last year.

TRUMPETER CHET BAKER DEAD

(Continued from page 6)

trumpet in his teens. In 1950, while
serving in the Army in San Francisco,
he began sitting in at local nightclubs
and attracted the attention of such
well-known jazz musicians as Charlie
Parker and Gerry Mulligan. After be-
ing discharged in 1952, he joined Mul-
ligan’s quartet; a year later he left
Mulligan to form his own group.
Baker worked extensively, both in
the U.S. and in Europe, throughout
the '50s and for several years was
one of the most popular jazz musi-
cians in the world, but his drug addic-
tion eventually took a heavy toll, and
he was in and out of jails and sanitari-
ums in the late ’50s and early '60s. He
returned to the U.S. in 1964 after a
trouble-plagued stay in Europe and
resumed a busy schedule of perform-
ing and recording, but his career hit

another roadblock in 1968 when he
was severely beaten in San Francisco
and lost most of his teeth.

He didn’t play for two years after
that. But in the early "70s, on metha-
done and with a mouth full of false
teeth, he resumed his career, im-
pressing many skeptical critics with
the strength of his playing and win-
ning a new generation of fans. He re-
united with Mulligan in 1974 for a
concert that was documented on a
CTI album, and he made albums un-
der his own name for CTI, Artists
House, and other labels.

Baker recorded for a number of
other labels as both a trumpeter and
a vocalist during his prolific but spo-
radic career. They include Riverside,
Verve, Prestige, World Pacific, and
Columbia.
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50 | 42 | 47 | 30 | THE JETS @ mca 42085 (8.98) (CD) MAGIC 105§ 89 |-78 7 TEENA MARIE €PIC FE 40872/E.P.A. (CD) NAKED TO THE WORLD
51 4] 39 63 JODY WATLEY A mca 5898 (8.98) (CD) JODY WATLEY 106 | 88| 83 17 JERRY HARRISON: CASUAL GODS SIRE 25663/WARNER BROS. (8.98) (CD) CASUAL GODS
@ 92 | - 2 QUEENSRYCHE EM.MANHATTAN 48640 (9.98) (CD) OPERATION MINDCRIME 107 | 107 | 122 4 TIMBUK 3 1R.S. 42124/MCA (8.98) (CD) EDEN ALLEY
83 | 46 | 4 10 | ORCHESTRAL MANOEUVRES IN THE DARK asmsps186(8.98) cD)  THE BEST OF OMD @ 121 | 134 5 BARDEUX SYNTHICIDE 73312/ENIGMA (8.98) (CD) BOLD AS LOVE
4| 47 | &2 43 NATALIE COLE @ EMI.MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 109 | 105 86 | 67 EXPOSE A ARISTA AL 8441 (8.98) (CD) EXPOSURE

Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indica_ted by a numeral
toliowing the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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NAIRD UPBEAT

(Continued from page 5)

bar codes on your product you'd bet-
ter start because with computerized
inventories, many stores won’t be
able to keep track of your releases.”

Ironically, not long after Green
called for the abandonment of vinyl,
Rykodise, previously a CD-only com-
pany, formally announced the launch
of Ryko Analogue, a label devoted
entirely to LPs and cassettes. “The
reports that vinyl is dead are obvious-
ly premature,” said Ryko’s director
of marketing, John Hammond.
“There certainly is a demand for LPs,
and that’s why we've decided to point
ourselves in that direction.”

David Vella, the president of
dance-oriented Vella Records, point-
ed out that vinyl will always play a
role in the 12-inch marketplace. “Our
market is pretty unaffected by the
CD boom because of the scratching
aspect,” he said, referring to a tech-
nique rap DJs use to create a
“scratching” sound from vinyl rec-
ords.

In addition to the rise in atten-
dance, this year’s NAIRD convention
saw a significant increase in the num-
ber of organizations exhibiting at the
trade show. Many smaller labels dis-
played for the first time, especially
ones specializing in children’s and
women’s music. There were also
many rock-oriented companies in at-
tendance at the traditionally folk/
country/blues/ethnic event, includ-
ing Alternative Tentacles, Rough
Trade, and SST. Several foreign com-
panies were in attendance as well,
among them Canada’s Trend and
Stony Plain labels and Sweden’s
Sonet Records.

Conspicuous by their absence were
some of the year's most successful
independently distributed labels, in-
cluding Next Plateau, 4th & B’'way,
and Sutra.

For additional NAIRD coverage,
see stories on this page and on
page 57. Coverage of key issues will
continue next week in Billboard.

Flying Fish Tops List At NAIRD Awards

NEW ORLEANS Flying Fish was
the big winner at the National
Assn. of Independent Record Dis-
tributors & Manfacturers’ 1987
Awards Show. The label scored
four awards, enough to edge out
Rounder and Sugar Hill, which
took home three apiece. The pre-
sentation took place May 14 during
NAIRD’s annual convention, held
this year at the Monteleone Hotel
here.

At the start of the ceremony, the
legendary Sam Phillips of Sun Rec-
ords fame and the late accordionist
Clifton Chenier were inducted into
NAIRD’s hall of fame. The other
honorees:

® Best 12-inch single—Salt-N-
Pepa, “Tramp,” Next Plateau.

® Best liner notes—Professor
Longhair; “Houseparty New Or-
leans Style’’; Rounder; notes by
Ashley Kahn, Jeff Hannusch (aka

Almost Slim), and the folks at
Rounder.

® Best bluegrass album—Hot
Rize, “Untold Stories,” Sugar Hill.

® Best blues album—James Cot-
ton, “Take Me Back,” Blind Pig.

e Best Cajun/zydeco album—
Beausoleil, “Hot Chili Mama,”” Ar-
hoolie.

® Best Celtic/British Isles al-
bum—DeDanaan, ‘“‘Ballroom,”
Green Linnet.

CONVENTION
CAPSULES

Includes: Design, typesetting
and complete mechanical for
front and back

Fact Sheet avatlable—on basic
deluxe and extended services

CALL TODAY (Toll free)

1-800-468-9353
IN NY (212) 302-4140

siskakers

We do it all!
153 W. dEth 51, New York, NY 10036

VOICE FROM BEYOND: The
“A&R—The Lifeblood Of Indepen-
dents” panel at this year’s National
Assn. of Independent Record Distrib-
utors & Manufacturers convention
featured a surprise guest—King
Records chief Sid Nathan, who died
more than a decade ago.

It seems moderator Tom Silver-
man of Tommy Boy Records had lo-
cated an early-'60s recording of Na-
than expounding on a variety of sub-
jects, which had been sent out to his
field staff. Silverman frequently
asked Nathan—who had his own chair
and nameplate—a question, then
pushed the button on a hidden micro-
phone to record Nathan’s answer. He
was the most popular panelist.

cONSENSUS: Most of the labels at-
tending this year’'s NAIRD said that
they are adopting a wait-and-see atti-
tude toward DAT. Loran wasn’t tak-
ing any chances, though. The tape
manufacturer and duplicator ar-
ranged for a flier to be included in ev-
eryone’s registration packet offering
an 800 number for “information on
all DAT services.”

SIGN ‘O’ THE TIMES: Sleeping
Bag’s Juggy Gayles, one of the
members of the “Music Industry
Legends” panel, inadvertently com-
mented on current events while relat-
ing his history in the business. In de-
scribing his work for Morris Levy
many years ago as an independent

promotion man, he said, ‘“Morris is
tough—if it ain’t done his way, forget
it.”” Levy is, of course, currently
standing trial on conspiracy-to-com-
mit-extortion charges.

UPON HEARING Digital Audio
magazine publisher Wayne Green
trumpet the certain death of the LP
during his keynote address, Malaco
president Tommy Couch remarked,
“I'm certain Green knows the maga-
zine publishing business very well.
Unfortunately, what he knows about
the record business doesn’t amount
to much.”

SMALL WORLD: Susan Piver, di-
rector of promotion and publicity for
Antone’s Records, said she is enjoy-
ing getting to know her newfound
relative, RAS’ Gary Himmelfarb. It
seems that at last year’s NAIRD,
Piver and Himmelfarb discovered
during an elevator ride that they are
related by marriage.

MANY INDIES attending NAIRD
noted that they’ll be sending more
CD promos out in the future. Not
only are they becoming less expen-
sive to manufacture, they also re-
quire less postage than LPs.

A FIRST: Black Top’s Hammond
Scott said that his New Orleans-
based label is set to release the
world's first 3-inch blues CD. The six-
song sampler will retail for $5.98,
with sides by Sam Myers, Snooks
Eaglin, and Earl King.

NEW ORLEANS BLUES: Several

label representatives were heard to
grumble about a certain San Francis-
co-area distributor that recently went
out of business—but not before plac-
ing some big orders. One label chief
has already called out the collection-
agency dogs.

I.EGEND: Cosimo Matassa, the
New Orleans studio owner and engi-
neer, came to NAIRD to participate
on the “Music Industry Legends”
panel. After a particularly flattering
introduction, he remarked, “Unfortu-
nately, my history is mostly history.”

BUSINESS AS USUAL: Some label
heads just can't leave their work at
home. While in New Orleans, both
Alligator’s Bruce Iglaur and
Rounder’s Ken Irwin spent time
courting new talent for their respec-
tive labels.

1989: The announcement during the
awards banquet that next year’s
NAIRD convention will be held in
Philadelphia drew a lukewarm re-
sponse. The 1990 meeting will take
place in Nashville.

I.OST AND FOUND: Malaco’s
Stewart Madison went home $300
richer after finding three $100 bills at
his hotel.

WHEN ASKED how he decides
which records to distribute, Select-
0O-Hits’ Johnny Phillips—nephew
of hall-of-famer Sam Phillips—re-
sponded, “Somebody has to distrib-
ute these records.”

Edited by JEAN ROSENBLUTH

® Best children’s-musie album—
Peter Alsop, ‘‘Stayin’ Over,”’
Moose School.

® Best classical album—John
Rutter & the City Of London Sin-
fonia, “The Mozart Collection,”
American Gramaphone.

® Best country album—Vassar
Clements & Stephane Grappelli,
“Together At Last,” Flying Fish.

® Best dance-music record—
Pretty Poison, “Catch Me I'm Fall-
ing,” Svengali.

® Best folk album—Kate Wolf,
““Gold In California,’”’” Kaleido-
scope.

® Best gospel album—Bernice
Johnson Reagon, “River Of Life,”
Flying Fish.

® Best historical album—Woody
Guthrie, “Columbia River Collec-
tion,” Rounder.

® Best contemporary-jazz al-
bum—Flora Purim, Airto Moreira
& Joe Farrell, “Three-Way Mir-
ror,” Reference Recordings.

® Best traditional-jazz album—
Duke Ellington, “The 1954 Los An-
geles Concert,” GNP Crescendo.

® Best Latin album—Tito Puente,
“Un Poco Loco,” Concord Picante.

® Best new age album—Meta-
mora, “The Great Road,” Sugar
Hill.

® Best package design—Doc Wat-
son, ‘‘Portrait,” Sugar Hill; photog-
raphy by Jack McGuire; jacket de-
sign by W.C. Matthews & Co.

® Best reggae album—Killer
Bees, “Groovin’,” Jungle Records.

® Best rock album—Joe Ely,
“Lord Of The Highway,” HighTone.

® Best seasonal/holiday album—
Various artists, “Merry Cajun
Christmas Vol. 2,”’ Swallow.

® Best soundtrack—‘“Matewan,”
Daring.

® Best storytelling/spoken-word
record—Jackie Torrence, “Country
Characters,” Earwig.

® Best string-music album—Rude
Girls, “Rude Awakening,” Flying
Fish.

® Best women’s-music album—
Robin Flower & the Bleachers, “Ba-
bies With Glasses,” Flying Fish.

® Best world/international rec-
ord—Boyoyo Boys, ‘“‘Back In
Town,” Rounder. JEAN ROSENBLUTH

Nashville Label Takes Street Level Trading Of L.A. To Court

Gusto Suit Charges Distribution Of Bootleg R&B Classics

BY CHRIS MORRIS

LOS ANGELES Nashville-based
Gusto Records Inc. and its parent
company, G.M.L. Inc., which own
and market the King Records cata-
log, have sued Street Level Trad-
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ing Co. Inc. of Los Angeles for al-
legedly importing and distributing
bootleg and pirated King R&B al-
bums.

The suit, filed April 27 in U.S.
District Court in Tennessee, says
that Street Level, which distrib-
utes England’s Charly Records
and other foreign vintage rock-
'n’roll, blues, jazz, and R&B lines
in the U.S., illegally marketed at
least 10 unauthorized reproduc-
tions of classic '50s and ’60s King
LPs.

Titles featuring such perform-
ers as Wynonie Harris, Roy
Brown, Eddie ‘“Cleanhead’”’ Vin-
son, Ivory Joe Hunter, Earl Bostic,
Little Willie John, Tiny Bradshaw,
and the Five Royales are among
the records allegedly being unlaw-
fully distributed by Street Level.

Gusto has marketed legitimate
reissue packages featuring many
of the same artists in recent years.

Charging copyright and trade-

name infringement, piracy, con-
version of property, and unfair
competition, Gusto is seeking real
and punitive damages in an
amount to be determined at the tri-
al.

On April 29, Judge Thomas A.
Higgins granted a temporary re-

At issue:; titles
from King Records

straining order prohibiting Street
Level from marketing or distribut-
ing the 10 LPs named in the suit
and from ‘“‘engaging in any other
activities constituting piracy, boot-
legging, unfair competition, copy-
right infringement, trademark in-
fringement, or violation of any
other of plaintiffs’ rights.”

A court hearing on the action
has been set for June 23 in Nash-
ville.

The suit says that GML is the
“exclusive owner”’ of all rights to
King masters cut prior to 1972 by
the Cincinnati-based label and that
Gusto is G.M.L.’s ““exclusive li-
censee,” authorized to market,
sub-lease, and license recordings
under the King logo.

The court papers say that copies
of the alleged bootlegs were pur-
chased at the Nashville retail store
Cartunes in January and Febru-

The albums, which the suit says
bear “inferior photocopies” of the
original covers, carry the trade
name Sing Records stamped over
the King Records logo. The rec-
ords were purportedly produced
by Official Record Co. of Copenha-
gen, Denmark. While the albums
bear the original King Records
catalog numbers, they also carry a
1987 copyright claim by Official
Record Co.
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281 oY | Q| g2 | ARTIST TITLE 28| o8 | 5G| g5 | ARTIST TITLE
=2 | 52 | &< | 2G| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* F2 | 52 | g | TG | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
110 | 104 | 94 17 MEGADETH caPITOL C1-48148 (9.98) (CD) SO FAR, SO GOOD ... SO WHAT! @ 161 | 163 1 WHITE LION GRAND SLAMM SLAM 1 (8.98) (CD) FIGHT TO SURVIVE
@ 125 | 128 | 6 [ FATES WARNING METAL BLADE 73330/ENIGMA (8.98) (CD) NO EXIT 157 | 157 | 151 | 90 | PAUL SIMON A3 wARNER BROS. 25447 (9.98) (CD) GRACELAND
12 | 12 | 120 | 4 | RIPPINGTONS FEATURING RUSS FREEMAN KILIMANJARO 158 | 147 | 140 | 11 | UNDERWORLD SRE 25627/WARNER BROS. (8.98) (CO) UNDERNEATH THE RADAR
113 ] 117 | 138 | 32 DEPECHE MODE @ SiRE 2561 4/WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES 159 | 160 | 154 | 11 GEORGE STRAIT @ mca 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN'
114 | 110 | 105 | 91 | KENNY G. A2 aRISTA AL 8427 (8.98) (CD) DUOTONES 191 | 191 ] 3 PETER MURPHY RCA 7634.1.H (8.98) (CO) LOVE HYSTERIA
115 | 102 | 98 26 STEVIE WONDER A MOTOWN 6248 ML (8.98) (CD) CHARACTERS 161 | 144 | 148 7 THE ADVENTURES ELEKTRA 60772 (8.98) (CD) THE SEA OF LOVE
@16 190 | — | 2 | JOEJACKSON aamse 6706 (10.98) (D) LIVE 1980/86 162 | 162 | 177 | 15 | BASIAEPIC BFE 40767/ERA. (CO) TIME AND TIDE
@1D| NEWD | 1 | TONY! TONI TONE! wiNG 835 549 1/POLYGRAM (CO) WHO? 163 | 131 | 111 | 8 | TINA TURNER CAPITOLC1-90126 (3.98) (CO) TINA LIVE IN EUROPE
18 | 111 | 104 | 5 | PRETTY POISON viRGIN 90885 (8.98) (CO) CATCH ME, 'M FALLING 168 | 153 | 127 | 28 | EARTH, WIND & FIRE ® COLUMBIA FC 40596 (CD) TOUCH THE WORLD
119 | 122 91 %0 L.L. COOL J A2 DEF JAMFC 40793/COLUMBIA (CD) BIGGER AND DEFFER @ 176 | 193 3 BLUE MERCEDES Mca 42143 (898) (CO) RICH AND FAMOUS
120 | 118 | 117 | 23 | RICKY VAN SHELTON @ coLumsia 40602 (CO) WILD-EYED DREAM 166 | 145 | 132 | 8 MANTRONIX CAPITOL C1.48336 (3.98) (CD) IN FULL EFFECT
121 | 114 | 103 | 28 | PAUL CARRACK CHRYSALIS BFV 41578 (CD) ONE GOOD REASON 167 | 154 | 159 | 20 | MICHAEL COOPER wagNeR BROS. 25653 (8.98) (CO) LOVE IS SUCH A FUNNY GAME
12 [ 116 | 119 | 29 ROBBIE ROBERTSON GEFFEN GHS 24160 (9.98) (CD) ROBBIE ROBERTSON 168 | 148 | 136 | 2 WARLOCK MERCURY 832 804-1/POLYGRAM (CD) TRIUMPH AND AGONY
123 } 127 | 123 | 25 LINDA RONSTADT @ ELEKTRA 60765 (5.98) (CD) CANCIONES DE MI PADRE 169 | 158 | 145 | 15 MIKI HOWARD ATLANTIC 81810 (8.98) (CO) LOVE CONFESSIONS
124 | 123 | 114 | 40 SWING OUT SISTER @ MERCURY 832 213 1/POLYGRAM (CD) IT'SBETTER TO TRAVEL 70 | 1281 121 | 15 THE GODFATHERS EP(C BFE 40946/E.0A, (CO) BIRTH, SCHOOL, WORK, DEATH
165 | — | 2 | BRENDA K. STARR mca 42088 (8.98) D) ARO[ BN 171 | 168 | 164 | 58 | CARLY SIMON A aRiSTA AL 8443 (9.98) (D) COMING AROUND AGAIN
126 | 10 87 7 LYN KYNYRD X . BY THE
Y MDD Ny GOED (57 SOUTHERN Hid=ClF Eely 172 | 150 | 144 | 34 SOUNDTRACK @ ATLANTIC 81767 (9.98) (CD) LOST BOYS
135 | 146 1 FIFTH ANGEL 44201/EPA. FIFTH ANGEL
@ EPCBrE HVERA €O 173 | 166 | 170 | 14 VARIOUS ARTISTS WINDHAM HILL WH 1066/A&M (9.98) (CD) WINDHAM HILL SAMPLER '88
(J NEW 1 TEDDY PENDERGRASS ELEKTRA 60775 (9.98) (CO JOoy
> IR 0775 098 €O @7D] 194 | 194 | 3 | SHADOWFAX caproL c1.46924 898 o) FOLKSONGS FOR A NUCLEAR VILLAGE
129 | 129 | 141 8 TREAT HER RIGHT Rca 6884-1.R (8.98) (CD) TREAT HER RIGHT
79| 182 | 182 | 3 | Xewexmasorssa29s) o LIVE AT THE WHISKY 'A GO-GO
130 | 119 | 110 7 HOWARD HEWETT ELEKTRA 60779 (8.98) (CD) FOREVER AND EVER
70| NEWD | 1 | BRIAN SETZER M-MANHATTAN 46963 (9.98) (CO) LIVE NUDE GUITARS
3D} 137 | 142 | 5 | HURRICANE enoma 73320 (8.98) (€O) OVER THE EDGE
177 | 134 | 118 | 14 THE POGUES 1sLAND 90872/ATLANTIC (8.98) (C0) |F | SHOULD FALL FROM GRACE WITH GOD
32| NEWD | 1 | GRAHAM PARKER RcA 83161 (8.98) (CO) THE MONA LISA'S SISTER
178 | 159 | 166 5 THE BEARS PRIMITIVE MAN 42139/1R S. (8.98) (CD) RISE & SHINE
@ 152 | 1718 | 3 NIA PEEPLES MERCURY 834 303 1/POLYGRAM (CD) NOTHIN' BUT TROUBLE
@ % 10 | ¢ A @79| 195 | — | 2 | DIRTYLOOKS atLantic 81836 (8.98) (CD) COOL FROM THE WIRE
BETTY WRIGHT ms. B MB3301/VISION (8.98) MOTHER WIT
NEW)D | 1 JANE WIEDLIN EMIMANHATTAN 48683 (9.98) (CD) FUR
135 | 115 | 108 | 26 DOKKEN A ELEKTRA 60735 (3.98) (CD) BACK FOR THE ATTACK
i ZODIAC MINDWARP & THE LOVE REACTION S SEDIEEITTE S 181 | 164 | 137 | 30 THE ALARM IRS. 42061/MCA (8.98) (CD) EYE OF THE HURRICANE
VERTIGO 832 729 1/POLYGRAM (CD) ATTO MESSIAR 182 | 183 | 184 | 97 | AC/DC ATLANTIC 16018 (6.98) (CD) BACK IN BLACK
137 | 108 { 85 12 MORRIS DAY wARNER BROS. 25651 (8.98) (CD) DAYDREAMING - i
38| % ” 9 SOUNDTRACK BRIGHT LIGHTS, BIG CITY 183 | 156 | 156 4 RUBEN BLADES ELEKTRA 60754 (8.98) (CD) NOTHING BUT THE TRUTH
WARNER BROS. 25688 (9.98) (CD) ;
139 | 122 | 124 | %0 oo ) . e N e 184 | 187 | 195 | 12 JOHN BRANNEN apaCHE 71650/CAPITOL (8.98) (CD) MYSTERY STREET
URY 830264-1/POLYGRAM (CD)
199 | 1 ERICB. & RAKIM @ R ! PAID IN FULL
140 | 126 | 109 | 11 BIZ MARKIE COLD CHILLIN' 25675 /WARNER BROS. (8.98) (CD) GOIN' OFF e || & 4TH& BWAY 4005/ISLAND (8.98) (CO)
186 | 171 | 153 | 34 KISS A MERCURY 832 626-1/POLYGRAM (CD) CRAZY NIGHTS
141 | 143 | 126 5 THE MISSION U.K. MERCURY 834 263-1/POLYGRAM (CD) CHILDREN
142 | 139 | 131 | 26 | THE CALIFORNIA RAISINS ® PRORITY 9706 (.98) (D) THE CALIFORNIA RAISINS R Ml I e GOl ) DIANNE REEVES
2
143 | 133 | 133 6 BLACK "N BLUE GEFFEN GHS 24180 (8.98) (CO) IN HEAT 188 | 179 | 187 | 98 RANDY TRAVIS A? waRNER BROS. 25435 (8.98) (CD) STORMS OF LIFE
148 [ 124 | 100 | 25 | GLADYS KNIGHT & THE PIPS @ mca 42004 (8.98) co) ALL OUR LOVE NEWD | 1| | KILLER DWARFS ercarz 440ss/era. (€O) gt
190 RE-ENTR LYLE LOVETT Mca 42028 (8.98) (CO) PONTIAC
@4| 172 | — | 2 | ROBIN TROWER atLanTic 81838 8.98) (D) TAKE WHAT YOU NEED @0
186 | 146 | 168 5 TIMES TWO REPRISE 25624 (8.98) (CD) X2 191 | 192 ] 71 | 11 BOOGIE BOYS cariToL C1-46917 (8.98) (CD) ROMEO KNIGHT
147 [ 136 [ 139 | 5 | KINGS OF THE SUN rca 652617 (8.58) (<o) KINGS OF THE SUN NEWD | | | THECLASHemce2 s03s/ra (@) UnIZ BUEHT OF nl2C AR el
148 | 130 | 130 9 DRIVIN' N’ CRYIN’ ISLAND 90633/ATLANTIC (8.98) (CD) WHISPER TAMES THE LION 193 | 167 l 155 | 57 FLEETWOOD MAC A2 waRNER BROS. 25471 (9.98) (CD) TANGO IN THE NIGHT
149 | 149 | 172 | 4 KING'S X MEGAFORCE 81825/ATLANTIC (8.98) (CD) OUT OF THE SILENT PLANET @ NEW)D 1 CLIMIE FISHER capiToL ¢1-48493 (8.98) (CO) EVERYTHING
@ 163 | 173 3 RIOT CBS ASSOCIATED BFZ 44232/E.PA. THUNDER STEEL 195 | 174 | 150 | 96 POISON A2 ENIGMA ST 12523/CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN
@ 170 | — | 2 | REBA MCENTIRE mca 42134 8.98) (o) REBA 196 | 151 | 149 | 44 | HANK WILLIAMS, JR. A WARNER BROS. 25593 (8.98) (CD) BORN TO BOOGIE
@ 173 | 200 | 729 | PINK FLOYD @ HARVEST SMAS 11163/CAPITOL (9.98) (CD) DARK SIDE OF THE MOON @ NEW ) 1 K.D. LANG siRE 25724/WARNER BROS. (8.98) (CO) SHADOWLAND
153 | 140 | 112 | 50 | THE CURE ® eLextra 60737 (13.98) (CO) KISS ME, KISS ME, KISS ME 198 | 155 [ 160 | 7 | ART GARFUNKEL coLumaiaFC 40942 (CO) LEFTY
154 | 120 | 102 | 15 RICK SPRINGFIELD Rca 6620-1-R (8.98) (CD) ROCK OF LIFE 199 | 178 [ 129 | 8 WILL & THE KILL mca 42054 (8.98) (CD) WILL & THE KILL
155 | 132 | 125 | 13 ROBYN HITCHCOCK AND THE EGYPTIANS a&aM sp 5182 (8.98) (CD) GLOBE OF FROGS 200 | 184 | 165 | 11 SCARLETT & BLACK vIRGIN 90647 (8.98) (CD) SCARLETT & BLACK
TOP POP ALBUMS Az (LisTeD BY ARTISTS)
10, 000 Maniacs 43 Cheap Trick 35 Bryan Ferry 94 Iron Maiden 12 Biz Markie 140 Pink Floyd 152, 70 Bright Lights, Big City 13B Treat Her Right 129
AC/DC 182, 47 Cher 36 Fifth Angel 127 Michael Jackson 3 Ziggy Marley/Melody Makers 27 Robert Plant 9 Colors 42 Robin Trower 145
The Adventur;:s 161 The Church 49 Fleetwood Mac 193 Joe Jackson 116 Richard Marx 30 The Pogues 177 Dirty Dancing 2 Tina Turner 163
Aerosmith 20 Eric Clapton 34 Lita Ford 29 DJ J ad sJ nﬁ/F h Pri as Reba McEntire 151 Poison 195.13 Good Morning, vietham 55
L] B The Ciash 192 Foreigner €0 e Bobby McFerrin 82 Pretty Poison 118 Lost Boys 172 w2z 12 4 1ss
. y limie Fisher 1 mantha Fox Megadeth 110 Pri a1 More Dirty Danci a4
Z::hir\;a)(erIIBI ;lﬂa\:liel%)le 54 - Kenny G. 114 jg:::ye‘}:aﬁgg Iahzez Blg\;khearts £ Joe;m Cougar Mellencamp 39 Q::::sryche 52 Scof:t:oi IDayze arg:éng Ricky Van Shelton 120
' ichael Cooper : George Michael 1 Rick Springfield 154 VARIOUS ARTISTS
RICKEESt S RLE) The Cover Girls 100 g;‘b‘;;"é‘%ki' 198 Jesse Johnson 90 Midnight Ol 23 Dan Reed Network 104 Bruce S:?i%:;teen 28 Windham Hill Sampler ‘88 173
Anita Baker 92 The Cure 153 FLEETL Killer Dwarfs 189 The Mission UK. 141 Dianne Reeves 187 Brenda K. Starr 125 vinnie Vincent Invasion 80
Bardeux 108 . Glass Tiger 84 Kingdom Come 22 Joni Mitchell 73 Riot 150 Jermaine Stewart 98
Basia 162 Le;re::eo';;entll;;\rby 5 (T;?:a(t}%vd'fﬁat?er;s 120 King's X 149 Morrissey 67 Rippingtons/Russ Freeman 112 Sting 79 Jw;';"\fv:“elyesm
gir;eg:arsloi 78 Taylor Dayne 74 Guns & Roses 8 z:ggs (l)fszhe Sun 147 Peter Murphy 160 f;zt;nggsbte;;tsonl 2;22 (S;::\:Ee Slt(r)aznt 159 thte Lion 156,14
Black 'N Blue 143 ;:7 P::;eardeglo Dary! Hall thn Oates 33 Gladys Knight & The Pips 144 Ezwsgggzer 939 David Lee Roth 37 Henry Lee Summer 66 JWar:;eavr;:;ﬁ" 71180
Ruben Blades 183 Depeche Mode 113 George Harrison 88 Kool Moe Dee 38 Brenda Russell 56 Keith Sweat 18 Will & The Kill 199
S‘I;ixfrg:gg: égs Dirty Looks 179 ;e;m:ja;g\sz;:t Cals;(a)l Gods 106  Krokus 96 giiﬁ;agcg;(r:‘ongir 63 Salt-N-Pepa 65 Swing Out Sister 124 H;nk Will?amls. . 196
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Rascoff, Zyshlat Merge Into
New Artist Management Co.

BY STEVE GETT

NEW YORK Two of the music in-
dustry’s leading business manage-
ment firms, Sound Advice and Joseph
F. Rascoff & Co., are joining forces
to create the Rascoff/Zysblat Orga-
nization, effective June 1.

The new company will boast a for-
midable client roster that includes the
Rolling Stones, David Bowie, Pink
Floyd, Willie Nelson, Depeche Mode,
the Elvis Presley estate, and a host of
other major label acts.

According to Bill Zysblat, founder
of the Gotham-based Sound Advice,
“This is very much a consolidation of
what both companies do best. We’ll
be giving our clients what they’ve al-
ways had plus a broader range of ser-
vices within the one firm.”

By pooling their resources in RZO,
Zvsblat and the Los Angeles-based
Rascoff say they will have twice the
manpower to oversee all aspects of
their clients’ business affairs, includ-
ing tour production, royalty and pub-
lishing audits, taxes, and day-to-day
finances.

“We'll be able to serve our clients
with manifest strength,” says Ras-
coff. “There’ll be two offices of equal
size and strength in the two music
centers of the US—New York and
L.A. From the Rascoff side, we’ll be
transferring some of our people from
New York to L.A., and those that re-
main in New York will combine with
Bill's staff.”

During the past decade, Zysblat's
Sound Advice company has special-
ized in tour production, handling road
outings for major acts like Bowie,
Pink Floyd, and Duran Duran. “Our
office has been very much hands-on
in negotiating lights, sound, truck-
ing, and all aspects of of a tour,” says
Zysblat.

“Joe’s clientele tended to rely on
him for other major areas, like royal-
ty audits and tracking as well as a lot
of record and record company work,”
adds Zysblat. “So the two of us to-
gether is just a natural match. We
won't have to go out and bring in a
royalty auditor to help out, for exam-
ple. And Joe won’t have to go out and
bring a tour accountant in to negoti-

ate a light-and-sound deal.”

The formation of RZO does not call
for the immediate expansion of staff
or clients, according to its principals,
who have been “friends and competi-
tors for the past 10 years.” The two
first worked together in 1975 on the
Rolling Stones’ Tour Of The Ameri-
cas.

“This is more a consolidation,”
says Zysblat. “We just plan to ex-
pand on what we are able to offer our
current clients.”

According to Zysblat and Rascoff,
RZO will be the industry’s largest
business management company that
exclusively represents artists. “We
have a policy of only representing
artists and never handling managers,
record labels, merchandise compa-
nies, or any vendors because of the
potential conflict of interest,” says
Zysblat. “That’s a philosophy Joe and
I share, one that really brought us to-
gether.

“By only representing artists, you
can never be caught in conflict and
you can only help your client,” he
adds. “That’s why we have no prob-
lem calling any vendor, record com-
pany, or manager and saying, ‘Not
enough, not enough—we have to talk
about this.””

In developing the client rosters for
their individual companies during the
past decade, Zysblat says he and Ras-
coff have been very selective. “Joe
and I both view business manage-
ment differently than most of the
other firms,” says Zysblat. “For the
last 10 years, we’ve had what we con-
sider very boutique firms with a lim-
ited number of clients. We turn away
well over 80% of the clients that re-
quest our services because we al-
ways want to be accessible.”

Among the other clients represent-
ed by RZO will be ZZ Top, Crosby,
Stills, Nash, & Young; Simply Red;
Ric Ocasek; the Psychedelic Furs; Pe-
ter Wolf; Patti Smith; Patti LaBelle;
Pat Benatar; Ozzy Osbourne; Leiber
& Stoller; Keith Sweat; Julian Len-
non; John Waite; Joe Jackson; How-
ard Jones; Dan Reed Network; the
Dirty Dancing Concert tour; and the
George and Ira Gershwin estates.

Big RIAA Bash Honors
Work Of Black Gaucus

BY BILL HOLLAND

WASHINGTON The 16th cultural
award dinner hosted by the Record-
ing Industry Assn. of America May
17 honoring the 23-member Con-
gressional Black Caucus was the
biggest yet, with nearly 1,200 law-
makers, congressional staffers,
government and administration of-
ficials, label executives, and guests
in attendance.

The CBC was honored by the
RIAA for being ‘““‘a longstanding
and valued friend of American mu-
sic.” The caucus was instrumental
in the passage of a congressional
joint resolution naming jazz music
an American national treasure and
has long publicized the musical con-
tributions of black Americans dur-
ing the annual Black Caucus Week-
end.

The mood and dress was less for-

mal than those of the events of past
years, with speeches kept to a mini-
mum, and the crowd reacted quickly
to the old and new hits of Gladys
Knight & the Pips, the RIAA enter-
tainment for the evening. The group
had been presented with a gold rec-
ord for its most recent MCA re-
lease, “All Our Love,” earlier in the
day on Capitol Hill at a reception
hosted by the CBC.

The award is presented annually
(there was a two-year hiatus in 1985
and 1986) to an individual or organi-
zation that has made distinct contri-
butions to the arts and culture in
America.

Past awardees include the late
Sens. Hubert Humphrey of Minne-
sota and Jacob Javits of New York;
Beverly Sills; Joan Mondale; Rep.
Sidney Yates, D-II1.; Willis Conover;
and former Sen. Charles McC. Ma-
thias Jr. of Maryland.
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POSTBUYOUT BLUES: CBS Inc. has countersued
CBS Records Inc.’s Walter Yetnikoff and Seymour
Gartenberg, among others, in a New York state Su-
preme Court action arising from a post-Sony acquisition
class action filed in March by label executives seeking
additional bonus dollars under a CBS Inc. incentive plan.
Although Track could not obtain a copy of the counter-
suit, the charges by the label’s former parent appear to
center on allegations that the label did not use its best
efforts to achieve a better bottom line. The label, which
has said that it’s been unable to determine the profits of
the former CBS Inc. unit, terms the suit against its two
top executives a “smoke screen” to avoid paying bonus
monies to the label executives. According to the execu-
tives’ suit, they were to receive an additional 10% of
profits above $185 million, with a limit of $1.5 million.

THE GLASS IS HALF FULL: CBS/Fox Video’s do-
mestic operating revenues and overall profits fell in
1987, although a 52% gain in international revenues
brightened the picture somewhat. In a filing with the Se-
curities and Exchange Commission, the venture report-
ed 1987 domestic operating revenues were down 9%
from the previous year’s, to $250.8 million. Total costs
and expenses were up 12%, leading to a 3.9% decline in
total profits to $68.5 million. Worldwide revenues, on the
strength of international, were up 8% to $407 million.
Fox’s share of royalties and other fees was $68.5 million,
while CBS walked off with $7.9 million.

DARK HORSE BY A NOSE: Abbey Konowitch, Aris-
ta Records VP of artist development, is the latest in a
long line of industry execs whose names have surfaced
in connection with the vacant VP of programming post
at MTV. Konowitch says he has “had discussions” with
the channel but that nothing firm has emerged. He adds
that he is “very happy” with his current spot. But in-
formed sources say Konowitch has received an offer,
which he is mulling over.

BACK TO INFINITY: Former staffers of Infinity
Records, formed by Ron Alexenburg in association
with MCA Inc. a decade ago, are planning a reunion in
New York for Oct. 89. Expected to attend are Alexen-
burg, Bud O’Shea (MCA Home Video), Gary Mankoff
(Album Graphics Inc.), Jay Morgenstern (Warner-
Chappell), Frank Horowitz (Dean Witter), Andrea
Ganis (Atlantic), and Peter Gideon (Album Graphics
Inc.). The venue is expected to be Bahama Mama, co-
owned and managed by former Infinity staffer Mary
Beth Medley. For more info, contact Horowitz at 212-
903-7687. Infinity, in business from 1978-80, began with
a No. 1 hit, “Everyone’s A Winner” by Hot Chocolate,
and ended with another No. 1 record, Rupert Holmes’
“Pina Colada.” Look for Alexenburg to return to the la-
bel wars as part of Cy Leslie’s entertainment business-
es. The label’s distributor is likely to be CBS Records,
where Alexenburg first made his mark.

A GOOD-WORKS REUNION: That reunion of Mo-
town Records staffers in the label’s hometown of De-
troit May 7 raised about $7,000 for the city’s Children’s
Hospital, glows Phil Jones, the former Motown biggie
who is now exec VP of Fantasy Records. More than 400
attended, including Casey Kasem, Barney Ales, and
Gordin Prince. DJ Dick Purtan was MC.

HOME IN MORE WAYS THAN ONE: Atlantic Rec-
ords is the U.S. distribution home of the Nesuhi Er-
tegun-headed new East-West label, while WEA Inter-
national takes on the rest of the world markets. The la-
bel’s first albums, both produced by Ertegun, are the
Modern Jazz Quartet’s “For Ellington” and synthesist
Joel Spiegelman’s recording of J.S. Bach’s “Goldberg
Variations.” The N.Y.-based Ertegun, who left WEA In-
ternational last year after 17 years at its helm, remains
president of IFPI, the global label group, and of special
projects at the WCI Record Group.

VET PRODUCER/SONGWRITER Clyde Otis is re-
covering from a heart attack and stroke at his home in
Englewood, N.J. Meanwhile, Clyde’s son Isidro is han-

dling all of his dad’s business affairs.

A CLASSIC IS BACK: Pop music fans fondly recall a
now highly prized LP, put out by Urania Records in the
early '50s, of Rodgers & Hart songs performed by Bar-
bara Cook. The album, “From The Heart,” has been re-
issued on CD and cassette by Moss Music Group ... |
Project 3 Records owner Herb Linsky informs Track
there is a fourth Louis Armstrong version of “What A
Wonderful World” out on an album, in addition to its ap-
pearance on A&M’s “Good Morning, Vietnam” sound-
track and retrospective albums from MCA and RCA’s
Novus ... New age synthesizer Steve Roach has been
inked to a personal management contract by Michael
Hoppe. Roach has a new double-CD package on Fortu-
na Records called“Dreamtime Returns” and is doing a
Novus album with Santana drummer Michael Shrieve.

MY DAUGHTER THE CANTOR: Jodi Schechtman,
daughter of Ralph Schechtman, president of Kenil-
worth, N.J.-based Prime One Stop, was invested as a
cantor May 15, receving her master of sacred music de-
gree from Hebrew Union College at New York’s Temple
Emanuel. She has accepted a position as cantor at Tem-
ple Beth Am in Framingham, Mass.

THE PERSONAL TOUCH: Singer Crystal Gayle has a
leg up on other recording acts: Her gams are featured in
a J. Walter Thompson ad campaign for Warner-Lam-
bert Co.’s new Personal Touch razor. The campaign
starts in the May 23 issue of People magazine.

n |
UHESS & MATES: The Broadway version of “Chess”
was recorded last week at New York’s Record Plant for
release by RCA Victor Records in July. The label re-
leased the Tim Rice concept version a few years ago. A
20th-anniversary release of “Hair” is due from RCA Fri-
day (27); six numbers that were taped but not used on
the original release are restored on the CD and cassette
versions of the new one. The LP has two of the addition-
al songs ... Tom Shepard is taping the cast album of
“Romance Romance” at Master Sound this week. The
new musical has five Tony nominations, including one
for best musical ... “Miss Saigon,” the latest musical
project by “Les Misérables” writers Claude-Michael
Schonberg and Alain Boublil, is being recorded in Lon-
don for release by Geffen Records in August, with Lau-
ra Branigan doing two numbers. The work, featuring
additional lyrics by Richard Maltby Jr., centers on the
love affair between a GI and a Vietnamese woman days
before the fall of Saigon in 1975. A stage production by
Cameron Mackintosh is due in the spring of 1989.

lT’S A THIELE: CBS Special Products has purchased
from Bob Thiele his Teresa Gramaphone Co.'s Doctor
Jazz catalog, along with some Signature and other
Thiele-owned masters. The financial terms were not dis-
closed. The deal calls for Thiele to stay on as an A&R
consultant. John Birge of CBS Records has been
named product manager for Doctor Jazz.

HIS DREAM: Although Prince’s new single, “Alpha-
bet Street,” is quickly climbing the Hot 100, US. TV
viewers can'’t see the videoclip for the cut because it is
available only in Europe. Why? Warner Bros. notes that
the Purple One owns all rights to his clips and has decid-
ed not to release the video here at this time.

IN & OUT?: Luxman, the high-end home audio hard-
ware division of Alpine Electronics, says it will be im-
porting DAT recorders into the U.S. starting in July, al- |
though the firm insists the decks are not intended for
retail sale. Dave Del Grosso, Luxman’s marketing man-
ager, says each of the firm’s authorized dealers will get
one or two machines for in-store use only. He says retail-
ers are being told not to sell the $2,500 machines to cus-
tomers and that they will not be reserviced with more
decks if they do. “Of course, we can’t stop them from
selling them if they really want to,” Del Grosso notes.

THREE TO GO: As promised at the National Assn. of
Recording Merchandisers convention, CBS has sched-
uled the release of 41 3-inch CDs for late June. Although
CBS/Sony is set to launch four-song “minialbum” CD-
3s in Japan (Billboard, May 21), Jerry Shulman, VP of
marketing development, says the domestic CD-3s from
CBS will all carry the same programs as the label’s vinyl
and cassette singles. And although PolyGram Interna-
tional senior VP Michael Kuhn claimed that CBS
would join the U.S. launch of compact disk video in June,
Shulman says no CDVs are planned for now.
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MAJOR SUPPLIERS DOMINATE MARKET FOR A AND B VID TITLES

(Continued from page 1)

‘For the privilege of carrying our
major titles, you’'ve also got to carry
all the other shit we put out.””

Distributors say the decision by
three major suppliers to lop off a
chunk of their wholesale base was
largely a muscle-flexing exercise
aimed at asserting control over the
way distributors do business. They
see the move to trim the distributor
ranks as a clear message to distrib-
utors who cherry-pick the hits and
tend to give second-tier titles short
shrift.

Suppliers that specialize in the B
market acknowledge that distribu-
tors now seem more inclined to pla-
cate the majors by promoting their
secondary titles. Still, no one seems
ready to concede the B market to
the big guys.

Sunil Shah, president of Imperial
Entertainment Corp., says, “The
companies with all the A titles want
to call the shots and run the busi-
ness their way, but there is always
room for the companies that are ag-
gressive with their product and cre-
ate awareness of their titles. The

key is marketing.”

Even so, indications are that
many distributors feel a sudden
sense of vulnerability, especially in
light of rumors that other major
suppliers will soon make similar
cuts. Without question, distributors
are looking to shore up their rela-
tions with the big suppliers, even at
the expense of smaller companies.

In the wake of the cuts, the na-
tion’s largest distributor, Comm-
tron Corp., dropped some 30 suppli-
ers and separated the remaining
roster of companies into two
groups: majors and everyone else.
One of the companies that was re-
tained but relegated to the latter
group, Trans World Entertainment,
has dropped Commtron as a suppli-
er because, according to a source
close to TWE, ‘“‘their ego was
bruised.”

And it’s not just distributors that
are reacting to the clout enjoyed by
the majors. Acquisition deals are
also reflecting the ever-increasing
competition for B-product shelf
space. Even a company like Pali-

BY EDWARD MORRIS

NASHVILLE An attempt by
the Tennessee General Assembly
here to give the Motion Picture
Assn. Of America’s R rating the
force of law in regulating video
rentals has failed, but a bill using
the MPAA's X rating as a legal
criterion has been signed into
law.

Intervention by MPAA repre-
sentatives kept the latter mea-
sure, H.B. 2077, from specifying
the R standard for video dealers.
The amended version of the bill,
which will become law July 1,
makes it a misdemeanor for any-
one to sell or rent to a person un-
der 17 any video ‘‘containing nu-
dity or sexual conduct which is
harmful to minors without the
consent of the minor’s parents.”
No penalty is specified in the law.

While H.B. 2077 defines ‘“‘nudi-
ty’”’ and “sexual conduct” in con-
siderable detail, the definitions
are linked to the Supreme
Court’s mitigating prurient-in-
terest and community-standards
guidelines.

MPAA’s X Rating On Vids
Backed By Law In Tenn.

Gail Markels, MPAA legisla-
tive counsel, says the law is “the
least restrictive alternative for
the video industry.” She adds,
“If video dealers don’t exercise
responsibility in dealing with the
public in selling and renting vid-
eos, they are likely to see more
restrictive legislation in Tennes-
see and across the country.”

H.B. 1617, also set to take ef-
fect July 1, prescribes a $50 fine
for each X-rated tape rented or
sold to anyone under 18. Says
Markels, “We think that it's very
likely to be found unconstitution-
al.”” Tennessee’s attorney gener-
al reviewed the predecessor to
H.B. 2077, which specified the R-
rating standard, and concluded it
was unconstitutional as written,
Markels says. To her knowledge,
she adds, no state laws have yet
been passed that require the en-
forcement of the R classification.

The effect of H.B. 2077, Mar-
kels concludes, is to put the video
industry under the same restric-
tions that now apply to theater
owners.

SBK ENTERTAINMENT ACQUIRES INTEREST IN GINECOM

(Continued from page 90)

port to the management of Cinecom
and to be a resource for them,” he
says.

Analysts note that in continuing as
a niche art-film supplier, the small
film company will not face the nearly
impossible task of competing for
screens with MCA, Warner, and oth-
er giants.

Cinecom recently entered the pro-
duction side of the film business, and
the SBK financing will allow the com-
pany to continue that effort, it was
noted.

SBK, founded by Swid, Koppel-
man, and Martin Bandier, has al-
ready moved to expand its music-re-

lated operations. The company is cur-
rently involved in artist management
and record production and has offices
in 22 countries. It owns or adminis-
ters more than 250,000 song titles.

As a privately held company, SBK
does not disclose financial figures,
but Swid has said that in its first full
year of operation, SBK had revenues
30% higher than those of CBS Songs
in its last year as a CBS Inc. unit.
Nearly all of that 30% increase came
from publishing operations, accord-
ing to Swid.

Assistance in preparing this story
was provided by Ken Terry.

sades Entertainment, which was es-
tablished as a film maker and video
supplier, has opted to concentrate
on theatrical-film production and
distribution, saying it is more cost
efficient. The company, which was
founded by Andre Blay, the former
president of Embassy Home Enter-
tainment (now Nelson Entertain-
ment), has decided to sell titles to
other suppliers rather than compete
for the attention of distributors and
retailers.

Palisades sold Paramount Home
Video the rights to such films as
“Jack’s Back,” “White Of The
Eye,” and “Brain Damage,” while
the company’s remake of ““The
Blob” has been licensed to Tri-Star.
In addition, New Star Entertain-
ment bought video rights to the 271

titles Palisades picked up when it
acquired Continental Video in June
1987. The deal includes 100 titles
that have never been released on
videocassette.

Still, the distributor cutbacks
were not simply aimed at cornering
the B market. Some point out that
factors like overlapping distributor
territories and billing problems with
some wholesale accounts have had
as much to do with the cutbacks as
any other factor.

“It depends on which side of the
cuts you are on,” says Marty Gold,
CEO of Artec, a distributor that
was not hit by the cutbacks. “If you
are on the wrong side, it's ‘muscle
flexing.’ If you are on the right side,
it’s ‘partnering.’ In [a distributor’s]
relationship with a major supplier,

there is always the implicit under-
standing that if you don't perform
for them across the board, you
won't be handling their product.
They are looking at a pattern of per-
formance for all of their titles.”

Gold can identify with the con-
cerns of B-title suppliers, since Ar-
tec is also the parent company of
Academy Entertainment, which
markets a variety of horror and ac-
tion titles. Still, he says “By now,
[retailers] are more sophisticated
about the titles they order. If you
have good product, you have noth-
ing to worry about.”

Assistance in preparing this story
was provided by Jim McCullaugh
in Los Angeles.

EX-LABEL CHIEF KIM RICHARDS FACES FRAUD CHARGES

(Continued from page 90)

tent credit unions to the victim lend-
ing institutions.

If convicted, each defendant
could receive 2 maximum penalty of
five years in prison and $250,000 in
fines on each of the 19 mail-fraud
and six wire-fraud counts. Three
other wire-fraud counts carry a
$250,000 fine; 11 counts involving
the furnishing of false statements
to financial institutions carry a sen-
tence of two years in prison and
$250,000 in fines.

Richards launched Allied Artists
Records in 1986. The label scored a
modest hit single with Luis Carde-
nas’ “Runaway,” and a lavish video

for the song was nominated for a
Grammy.

The label foundered in the wake
of Richards’ legal problems, which
began in January 1987 when Union
Bank, citing fraud and breach of
promissory notes, sued him to se-
cure the payment of $7 million in
loans (Billboard, Feb. 7, 1987). Rich-
ards’ companies were simultaneous-
ly placed in protective receivership.

In a Billboard interview at the
time, Richards called Union Bank’s
allegations “blatant lies.”

Union Bank is listed in the pres-
ent federal indictment as the major
victim of the alleged frauds; other

PUBS WIN BIG IN AEI SETTLMENT

(Continued from page 90)

Upon Broderick’s approval of the
settlement, AEI was to deliver
$200,000 to the plaintiffs as part of
the total payment, the exact amount
of which is to be determined by an in-
dependent audit of AEI books cover-
ing the period of from July 1, 1976,
through March 31, 1987.

The balance, with additional quar-
terly interest at 2 points over prime,
is to be paid in monthly installments
at the rate of 3.5% of AEI’s sales re-
ceipts until it is paid in full. The set-
tlement also calls for the yearly pre-
payment of balances equal to one-
half of any increase in AEl’s cash
position at fiscal year’s end over its
cash position on March 31, 1988. Pay-
ments to publishers will reflect the
sales of their copyrights appearing

on AEI product.

It is understood that AE] will oper-
ate under new management, which is
to be announced shortly.

Audiofidelity Enterprises is an out-
growth of a label formed in the early
'50s by the late Sid Frey. Frey gave
the label a strong image as a produc-
er of entertaining hi-fi albums and a
series of widely used sound-effects
albums. Audiofidelity is also credited
with introducing the first commercial
stereo recording, in 1957. A few years
later, the label introduced a First
Component classical series.

In the mid-'70s, under the steward-
ship of Herman Gimbel, AEI became
a publicly traded company. Pugliese
became a principal in the company
about a decade ago.

banks named in the case allegedly
suffered losses ranging from
$112,000-$4.5 million.

Several other lending institutions
later sued Richards, and on Feb. 11,
1987, CAC filed for bankruptey in
Los Angeles, seeking chapter 11
protection.

In May 1987, Richards and Robert
Abernathy, VP of finance for CAC,
who is not a defendant in the cur-
rent case, were arrested and
charged in U.S. District Court with
bank fraud in the Union Bank mat-
ter (Billboard, May 30, 1987).

At their arraignment in U.S. Dis-
trict Court on May 16, Richards and
his co-defendants pleaded not guilty
to all 39 counts against them. Feder-
al Judge William J. Rea will preside
over the trial, set to begin July 12.
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going around about a
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SBK Acquires 50% 0f Cinecom

Cash Deal Puts Music Pub In Pictures

BY MARK MEHLER

NEW YORK SBK Entertainment
World, the music publishing and pro-
duction company, has launched a bid
to become a full-line entertainment
firm through the acquisition of near-
ly 50% of Cinecom Entertainment
Group, an indie film distributor and
producer,

Terms of the cash deal were not
disclosed, but sources pegged the val-
ue of the transaction at $10 million-
$20 million. SBK’s commitment to
Cinecom includes provision of work-
ing capital and an option to acquire
controlling shares of Cinecom over

DIR Chief Buys
Syndicator Back
From Lorimar

NEW YORK Bob Meyrowitz,
president and co-founder of the
New York-based DIR Broad-
casting, has purchased the firm
from Lorimar Telepictures
Corp.—two years after he had
sold it to Lorimar. Details of
the deal and the source of
Meyrowitz’s funding were not
disclosed.

Meyrowitz says he first pro-
posed purchasing the 15-year-
old radio syndication company
before the end of 1987; the final
agreement was reached May
17. The timing of the deal indi-
cates that DIR was never a fac-
tor in Warner Communication
Inc.’s currently snagged nego-
tiations to purchase Lorimar
(see story, page 72).

Meyrowitz praises Lorimar
for its hands-off policy during
the two years DIR spent under
the Lorimar umbrella. DIR rev-
enues quadrupled during that
period, he says.

According to Meyrowitz, the
deal was prompted by major
changes in the network and
syndication business in the past
year. He says, ‘““There is now a
tremendous opportunity for
growth, and we plan to be very
aggressive about expanding
our place in national radio.”

Meyrowitz and Peter Kauff
founded DIR in 1972 to produce
““The King Biscuit Flower
Hour,” a syndicated rock con-
cert program. The “Biscuit” is
one of the longest-running pro-
grams in syndication.

With the purchase of DIR by
Meyrowitz, Kauff will step
down as executive VP of the
firm and will end his full-time
involvement in it. However, he
will retain a financial interest in
DIR and will continue to collab-
orate with Meyrowitz on up-
coming projects.

DIR syndicates four weekly
longform programs, two daily
shortforms, and several long-
form holiday specials. It has
also produced music specials
for cable television. Meyrowitz
says that advertising time on
most of DIR’s catalog is sold
out. PETER J. LUDWIG

the next five years.

SBK, which became the No. 1 inde-
pendent music publisher after acquir-
ing CBS Songs for $125 million in
1986, has made no secret of its desire
to expand into an all-around enter-
tainment firm.

Charles Koppelman, the president
and chief operating officer of the
New York-based SBK, points out,
“The reason we're called SBK Enter-
tainment World is that we want to be
in the world of entertainment, and
it'’s hard to do that without being in
the film business ... [The Cinecom
deal] is another piece of the puzzle.
Hopefully, when the puzzle is com-
pleted, SBK will be a company that
will rival the MCAs and Warner
Bros.”

Koppelman says “terrific syner-
gisms” exist between the companies,
noting that SBK’s MGM/UA catalog
was built by film companies, as were

such hit soundtracks as “Saturday
Night Fever,” “Flashdance,” and
“Dirty Dancing.”

Cinecom, which will now be de-
scribed as an SBK-affiliated compa-
ny, is best known for releasing the
Academy Award-winning “A Room
With A View.”

The 6-year-old film company has
also distributed such serious fare as
“El Norte,” “Matewan,” ‘“Maurice,”
and “Stop Making Sense.”

Under the terms of the transaction,
SBK chairman Stephen Swid be-
comes chairman and cochief execu-
tive officer of Cinecom. Amir Malin,
Cinecom’s founder, remains its presi-
dent and co-CEO. Swid and Koppel-
man will hold two of the four seats on
Cinecom’s board, but Koppelman
says there will be no effort to influ-
ence its creative direction. “The only
thing we’ll be there for is to lend sup-

(Continued on page 89)

Music Publishers Win Big
In Audiofidelity Settlement

BY IRV LICHTMAN

NEW YORK In what would be one
of the more dramatic victories yet by
music publishers in claims of nonpay-
ment of mechanical royalties against
a record company, U.S. District
Judge Vincent L. Broderick here was
expected to approve on May 20 a set-
tlement agreement among Audio-
fidelity Enterprises Inc.; its principal,
Dante Pugliese; and more than 200
members of the Harry Fox Agency.
Among the terms of settlement are
a schedule of payments to the plain-
tiffs by AEI totaling an estimated
$1.6 million and the requirement that
Pugliese divest himself of any owner-
ship, management, or control of the

company, directly or indirectly. AEI
is a public company traded over the
counter. Also, Pugliese is required to
personally pay $52,000 in attorneys’
fees.

In a 1985 class action, the publish-
ers charged the label with longstand-
ing copyright infringement resulting
from nonpayment of mechanical roy-
alties.

Observers of mechanical royalty
disputes say they cannot recall anoth-
er case in which a label chief’s depar-
ture from his post was a condition of
the settlement. The amount of the
payment is also considered one of the
all-time highest assessments against
a label.

(Continued on page 89)

Ex-Label Head Allegedly Bilked $23 Mil

Richards Indicted For Fraud

BY CHRIS MORRIS

LOS ANGELES Kim Richards,
former president of the now-de-
funct Allied Artists Records and its
parent, Consolidated Allied Cos.,
and five others have been indicted
by a federal grand jury here on
charges that they bilked 15 banks
out of a total of $23 million between
1984 and 1987,

The 39-count indictment, filed
May 11 in U.S. District Court for the
Central District of California,
charges Richards, four officers of
Riviera Capital Corp., and the prin-
cipal of T.C. Audio with bank fraud,
wire fraud, mail fraud, and submit-
ting false statements to lending in-
stitutions.

A statement issued by the office
of U.S. Attorney Robert C. Bonner

says the scam “consisted of a pur-
ported transaction whereby Riviera
would buy [sound and recording]
equipment from T.C. Audio and
Network Audio, lease the equip-
ment to CAC, and then sell or as-
sign the leases to the vietim finan-
cial institutions,

“In fact ... the majority of the
equipment never existed and . . . the
defendants provided false financial
information, invoices, and other
false representations to obtain the
money, which was used in part, un-
known to the victims, to make loan
payments and pay other CAC ex-
penses,” the statement continues.

According to the indictment, the
defendants submitted bogus state-
ments of assets, fake income tax re-
turns, and references from nonexis-

(Continued on page 89)
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Berlin Expressions. ASCAP president Morton Gould, left, helps to kick off
ASCAP And Carnegie Hall Celebrate irving Berlin’s 100th Birthday, an all-star
event May 11 that featured Tony Bennett, Leonard Bernstein, Frank Sinatra,
Ray Charles, Willie Nelson, and many others. At right is Isaac Stern, president,
Carnegie Hall.

EXECUTIVE TURNTABLE

RECORD COMPANIES. The MCA Entertainment Group announces the staff of
UNI Records: David Simone, president; Bill Bennett, senior VP/GM, Los
Angeles; Sam Kaiser, senior VP, promotion, New York; Robert Smith, VP,
marketing, New York; Marty Diamond, director, artist development, New
York; Mark Gorlick, national director, promotion, Los Angeles; Jeff Backer,
national director of promotion, New York; and Cindy Gray, manager, publici-
ty, New York. Simone was managing director for Phonogram U.K. Bennett
was VP, album rock promotion, for MCA. Kaiser was VP, programming, for
MTV. Smith was director, product marketing, for Epic. Diamond was product

el ™

BENNETT

KAISER HEYWARD

manager, PolyGram. Gorlick was West Coast regional promotion director for
Atlantic. Backer was director, national top 40 promotion, for Arista. Gray was
a publicity staffer for Warner Bros.

Sharon L. Heyward is named VP, R&B promotion, by Virgin Records in
Los Angeles. She was director, national R&B promotion, for the label.

Warner Bros. Records in Los Angeles names Marylou Badeaux national
director, black music marketing. She was research director for the label.

Delos International in Chatsworth, Calif., promotes Rudi Simpson to na-
tional director, sales and marketing. He was marketing and radio coordinator
for the label.

Willie Tucker is appointed director, national marketing/promotion, for To-
tal Experience Records in Los Angeles. He was an independent promotion con-
sultant.

Peter Pan Records in Newark, N.J., names Joe Polidor Northeast regional

g A

SCHNEIDER

TUCKER

SIMPSON POLIDOR
manager. He was director of marketing for PolyGram Records in Nashville.

Rob Gordon is named manager, A&R, for EMI-Manhattan Records in New
York. He was an A&R representative for the label.

Sire Records in New York appoints Bill O’Connell label manager. He was
with TVT Records.

Robert Pfeiffer is appointed national sales manager for Sheffield Lab Inc.
in Santa Barbara, Calif. He was in car audio sales for Harman International.

RELATED FIELDS. Mitchell Schneider is named a partner in Michael Levine
Public Relations in Los Angeles. He was executive VP and head of the music
division for the firm, renamed Levine-Schneider Public Relations.

MCA Concerts in Los Angeles names Robert Biniaz executive VP. He was
VP, business affairs, West Coast, for CBS Records.

Praxis International, Nashville, makes these appointments: Wayne Halper,
director, finance and operations; Diane Singer, director, regional marketing
and promotion; and Madelyn Dendy, administrative assistant. Halper was in
business management for the company; Singer was with Premier Talent; and
Dendy is a recent graduate of Middle Tennessee State Univ.

o YIDEO PEOPLE on the move, sea page 68.
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A CONGREGATION OF 250,000 FOLLOWERS AND GROWING STRONG!

STARFISH, the critically acclaimed “STARFISH, The Church’s sixth and
breakthrough album from The Church. best LP is an album that will disorient
Already over 250,000 copies in the U.S. and fascinate; shakingits spell will not

alone. Includes their first #1 Alternative be easy.” - ROLLING STONE

and AOR song “Under The Milky Way,”

now soaring up the pop charts, plus

“The dense, shimmering, exquisite

€ g ¢ €€ ”

Reptile,” “Spark”, “Antenna,” and guitar pop that has built the quartet a

* * *

“Destination.” Catch The Church on their sturdy cult following is here in all its
Worldwide Tour. neo-psychedelic glory.” - LA TIMES
March 1 Holland April 14 Valencia May 15 San Jose June 1 San Antonio June15  Toronto June30  Hamburg
March 6,7 London April 15 Madrid May 17 Ventura June 2 Austin June 16  Pittsburgh July 1 Copenhagen
March 18  Toronto April 17 London May 18 Los Angeles June 3 Houston June17  Cleveland July 5 Stuttgart
March23 LosAngeles April 18 Paris May 19 SanJuan Capistrano June 4  NewOrleans June 18  Detroit July 6 Munich
March25 New York City April 27 Melbourne May 20 San Diego June 6  Atlanta June20  Minneapolis July 7 Vienna
April 5 Holland April 29 Sydney May 21 TBA June 7  Raleigh June 21 Minneapolis July 8 Paris
April 6 Copenhagen May 8 Missoula May 22 Phoenix June 8  Washington, DC June22  Chicago MORE DATES TO FOLLOW
April 7 Oslo May 9 WallaWalla May 24 Athens, Ohio June 9  New York City June23  Madison
April 8 Stockholm May 10 Vancouver, B.C. May 25 Columbus June10  Boston June26  Rotterdam
April 9 Malmo May 11 Seattle May 27 Denver June 11 Harrisburg June27  Brussels
April 10 Helsinki May 12 Portland May 29 Oklahoma City June12  NewHaven June28  Frankfurt
Aprii 13 Milan May 14 San Francisco May 30 Dallas June 14 Montreal June29  Bochum

THE CHURCH. OUR LATEST UNORTHODOX SUCCESS STORY.

Produced by Greg Ladanyi, Waddy Wachte! and The Church. &(JE\@ l‘"_*.{_rp\%nl. C H ROME CA S SETTES y REC O RDS AN D C OM PAC T DI S C S. Direction: Michael J. Lembo, Mike's Artist Management, Ltd.

© 1988 Ansta Recorss, inc . a Bertelsmann Music Group Company
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