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Vidclip Shows Follow Radio
On Dance/Crossover Format

BY STEVEN DUPLER

NEW YORK The growing popu-
larity of the dance/crossover radio
format has not been lost on video
music programmers. During the
past six months, cable and broad-
cast outlets have been eagerly
jumping on the crossover band-
wagon, with dance-oriented shows
springing up on MTV, WTBS’
“Night Tracks,” Hit Video USA,
the Disney Channel, and other

Catalog Sales
Are CD Windfall
For Major Labels

BY KEN TERRY

NEW YORK The growth of the
compact disk market, while boost-
ing sales of hit product, has also
lifted catalog out of its rut. Major
label executives have seen a sub-
stantial rise in catalog sales over
the past year,
and the new
trend toward
variable pricing
of CDs already
seems to be stim-
ulating catalog
sales further.

“QOur catalog business is up be-
cause CDs have picked up,”’ states
Dennis White, president of CEMA,
Capitol/EMI’s distribution arm.

Russ Bach, executive VP of mar-
keting development for WEA,
says, “The CD business has given
rebirth to a lot of catalog. But our
hit-CD numbers are very good,
too.”

Paul Smith, senior VP and gen-

(Continued on page 88)
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channels or programs.

The move into crossover is prov-
ing beneficial for both program-
mers and record companies. Shows
such as the new ‘“Power Tracks
Dancin’ ” on “Night Tracks’ are
reporting significant ratings pay-
offs from the new format, and la-
bels are gaining increased expo-
sure to highly coveted viewer
groups for their crossover artists.

Most video-promotion execu-
tives at the labels applaud the
growth of crossover video shows
as a ‘“‘natural extension” of cross-
over radio’s success. And to help
service the new shows, more labels
are beginning to create 12-inch vid-
eo “dance remixes’’ geared specifi-
cally for crossover video outlets
and nightclubs.

(Continued on page 89)

Funds Now Aimed At Nat’l Campaigns

Video Co-op Cash Drying Up

BY AL STEWART

NEW YORK A surge in national
consumer advertising for hit video
titles has distributors wondering if
co-op ad support is fast becoming a
thing of the past.

While it’s acknowledged that the
multimillion-dollar ad campaigns
launched by suppliers have clearly
spurred sales of major titles, the
steep decline in co-op funds is some-
thing of a mixed blessing for dis-
tributors. Co-op programs are wide-
ly regarded as an administrative
headache for all parties concerned,
but distributors have employed
them as a means of servicing their
client base. Without such deals, dis-
tributors say their primary means
of competing is heavy discounting.

ADVERTISEMENTS

FLASH ON da’KRASH—AND MOVE YOUR BODY TO THIS!
“wasn’t | Good To Ya?" the first single from their debut album
produced by Jesse Johnson. da’Krash is five guys out of St.
Louis presenting powerful, fresh on the edge funk with a total

group sound. Sound Advice from Capitol.

“I think the studios have become
very skeptical of the use and misuse
of co-op funds,” says Dan Thomp-
son, director of marketing for Sight
and Sound Distributors. “A lot of it
has been wasted or used as a profit
center by a few distributors, and
now we’re seeing the pendulum
swing away from co-op. The studios
are saying, ‘We’d rather do it our-
selves.””

Indeed, co-op programs that were
once 3%-4% of a tape’s wholesale
value are now routinely pegged at
less than 2%. As a result, advertise-
ments created and financed by dis-
tributors and retailers have given
way to commercials on network
television and spot-media buys in
major markets.

HBO Video’s release of “Pla-

On his new album, “"Diamonds And Dirt,” Rodney Crowell has
taken one Texas-sized step back to his Houston roots. Rodney
calls his new honky-tonkin’, good-timin’ music ‘‘unpretentious.”
And you'll probably call it some of the best he's ever recorded!

The first single, “It's Such A Small World,"” is a smash-sounding
duet with Rosanne Cash. Prod. by Tony Brown and Rodney
Crowell on CBS Records. Instore 4/4/88. (44076)

toon” on video last month, for ex-
ample, was marked by an extensive
television campaign, but with little
in the way of co-op dollars.

“Our feeling was if we're putting
$1.5 million in TV ads, it serves the
same purpose as co-op,” says Eric
Kessler, HBO vice president for
new-release feature films. “The net
result is we sold 380,000 copies of
‘Platoon.” We definitely would not

(Continued on page 83)

Kastenmeier
Reconsiders
Berne Bill

BY BILL HOLLAND

WASHINGTON The leading ad-
vocate of U.S. adherence to the in-
ternational Berne Copyright Con-
vention in the U.S. House of Rep-
resentatives has told his
copyright-subcommittee col-
leagues in the Senate that he now
favors joining Berne with only
minimal changes to current U.S.
law and has backed off his earlier
stand that moral-rights provisions
be extended.

Rep. Robert W. Kastenmeier, D-
Wis., the author of a pending
Berne-adherence bill (H.R. 1623),
told the subcommittee that based
on his House hearings, ‘Il have
come to respect the view that the
best course is to avoid statutory
treatment of moral rights in the
context of Berne.”

Admitting that the moral-rights
provision in his bill was one of the
key remaining concerns of some
within the copyright community,

(Continued on page 83)
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) Their Arista debut album. Includes the first 127 “UNDER THE MILKY WAY/S plus
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THE EARLY REVIEWS ARE IN!

“Their best work yet. If you're looking for
pop solvation, look no further than The
Church.” -College Media Journal

“These guys are great, they've alwoys been
greot, ond they just keep getting better.
Starfish is their finest effort yet.” -Creem

PRODUCED BY GREG LADANYI,
WADDY WACHTEL AND THE CHURCH

ADVERTISEMENT
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We opened the door to rock songwriters and publishers when other doors were closed

Were proud to have helped launch the careers of rock legends like Buddy Holly, Chuck Berry, Ritchie Valens,
Carl Perkins and Jerry Lee Lewis and that our '80’s roster includes Michael Jackson, Billy Joel,
The Fabulous Thunderbirds and ZZ Top. '

We've led the way on every innovation in the performing rights field for the last 50 years.
We're recognized around the world for our progressive leadership in rock 'n’ roll.

We pay a special bonus for hit songs that makes BMI the place to be for today’s rock writers.

We've assembled a team of responsive, young music industry professionals who are excited
by rock '’ roll.

We're behind you afl the way.

1 (800) USA - BMI -

In New York State call (212) 586 2000

New York Nashville Los Angeles London
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Confab Stresses Up-To-Date Attitudes

Country Radio Polishes Its Image

BY YVONNE OLSON

VOLUME 100 NO. 9 February 27, 1988
GAVIN SEMINAR ROUNDUP

The Gavin Seminar for Media Professionals, held Feb. 11-13 in San
Francisco, drew a record attendance this year, and Billboard was there
to cover it. Radio editor Kim Freeman reports on several of the meet’s
panels, including a face off between reps from urban and top 40 radio.

Page 10

Time For A Time Reunion?
Morris Day’s new album, “Daydreaming," includes two tracks Day co-
wrote and co-produced with former Time partners Jimmy Jam and Terry
Lewis, and most members of the original band appear in Day’s video for

the single “Fishnet.” Does this mean a Time reunion is on the horizon?
Page 26

TWO-TIER RENTAL PRICING FOR VIDS
More and more video dealers are going with a two-tier rental structure,
charging a higher rate for new titles. Retail editor Geoff Mayfield reports.

Page 49

Adult Vids Going Sell-Through?
Last fall, Arrow Film and Video.repackaged several adult video hits and
released them with a suggested list of $14.95, and indications are the
line was a hit. Home entertainment editor Jim McCullaugh reports that as
a result, other adult video specialists are considering similar campaigns.
And in a related story, the Adult Video Assn. trade group says it is
launching a major campaign to improve adult video’s image. Page 54
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NASHVILLE Fighting the “hay-
seed” stereotype and keeping pace
with a changing society were pre-
sented as the major challenges fac-
ing the nearly 900 enthusiastic
country radio broadcasters attend-
ing the 19th annual Country Radio
Seminar here Feb. 11-13.

Setting an upbeat tone, Mike Oat-
man of Great Empire Broadeasting
opened the confab by praising his
audience for escaping the “death of
country.” New music and new atti-
tudes, he said, have rejuvenated
what was a stagnant format five
years ago, and country radio is now
“perhaps the most successful [for-
mat] on the dial today.”

While most discussions echoed
those sentiments, attendees ex-
pressed concerns over persistent
stereotypes that hobble the for-
mat’s revenue potential and pegged
the format’s continued growth as
due largely to its ability to keep
pace with life-style changes.

Consumer research expert John
Parikhal noted that the desirable
baby-boom audience was ‘‘raised
during a period of continual, non-
stop change” and encouraged sta-
tions to experiment in ways that can
fulfill this need for change.

Further, Parikhal said that since
a large percentage of country lis-
teners are “closet country,” a pro-
grammer’s main goal should be to
make the listener proud.

“Get the hayseed out, but keep
the heart in,” he said. “Perhaps one
of country’s Achilles’ heels is that

artists are labeled country rather
than great performers.”

The country stereotype hurts
most in the sales area, attendees
agreed, noting that despite the pre-
ferred demos, advertisers remain
reluctant to place their confidence
in this format.

Salesmen were advised to alter
that stereotype by making classy
presentations with accurate profiles
of their marketplace and keeping
the boots, hats, and the like out of

logos and ads. The main intent, they
were advised, should be to educate
the client in any way possible: Have
them tour the station; bring in the
PD to explain the format; and dili-
gently research the client so that his
needs are met before the pitch is
over.

“We've got to make them realize
it’s no longer pickups and polyes-
ter,”” said one consultant. “It’s
BMWSs and furs.”

(Continued on page 88)

BY GERRY WOOD

NASHVILLE Rick Blackburn,
vice president and general manag-
er of CBS Records/Nashville, has
resigned effective March 1. Black-
burn, with the longest tenure of
any Nashville major label chief,
has headed CBS operations here
since 1980; he joined the label as
vice president 12 years ago.

“] want to pursue some ven-
tures on my own,” says Black-
burn, who plans to open a Nash-
ville-based management and pro-
duction company. ‘““The whole
emphasis will be on selling musie,
selling records. Everything is easy
after that.”” Noting that he can use
his record-business background to

CBS/Nashville Ghief
Rick Blackbum Resigns

good advantage in the manage-
ment area, Blackburn says,
“There’s a real need here for
that—and I get to stay in Nash-
ville.”

Blackburn maintains that his
decision has nothing to do with the
sale of CBS to Sony. He reportedly
informed CBS Records chief Wal-
ter Yetnikoff of his intentions last
fall but kept his position until the
sale was finalized.

Though several names of poten-
tial successors are making the
rounds of the Nashville rumor
mill, some CBS insiders will be
surprised if the post goes to any-
one other than Roy Wunsch, cur-
rently vice president of CBS Rec-

(Continued on page 90)

ASCAP Tops $200 Mil For Members

New Record Set For Distribution Outlay, Revenues

BY IRV LICHTMAN

NEW YORK ASCAP cleared the
$200 million hurdle for the first time
in 1987 in monies available for dis-
tribution to its writer and musiec
publisher members.

The performing rights society’s
total revenues, in fact, established
another first by surpassing $300

million.

BMI, ASCAP’s chief competitor,
does not publicly disclose its reve-
nues and distribution to its mem-
bers, although it is assumed that its
revenues and distribution dollars
are much less than those of ASCAP.

With gains in almost all areas of
revenues, ASCAP’s total receipts
for 1987 hit $324.8 million, compared

RIAA Chief: Many Roads
Can Lead To DAT Solution

BY KEN TERRY

NEW YORK The Recording In-
dustry Assn. of America stands
ready to explore a variety of solu-
tions to the digital audiotape im-
passe, says RIAA president Jay
Berman. But so far, he says, the
consumer electronics industry has
made its position clear on only one
matter: It completely rejects the

would require inclusion of an anti-
copying chip in DAT recorders.
The RIAA, meanwhile, has
spurned Philips’ “solo-copy” sys-
tem, an alternative that is being
studied by hardware manufactur-
ers. That system would prevent a

CBS Copycode system, which’

" priced forms; the higher-priced

being duplicated on DAT. Accord-
ing to Berman, solo-copy (a misno-
mer, in his opinion) is “unaccept-
able to us because it allows unlim-
ited copying” of a CD. The trade
association would, however, “be
willing to explore” another ver-
sion of the Philips system that
would allow only one copy of a CD
to be made. *

_In the past, it has also been sug-
gested that prerecorded software !
be released in two differently

version could be copied on DAT
machines, but a device built into
the recorders would prevent dupli-~
cation of the lower-priced soft-
ware. The same scheme could be

with a total of $252.2 million in 1986.
The total available for distribu-
tion in 1987 reached $265.9 million,
after the cost of operating the soci-
ety is taken into account. In 1986,
the figure was $198 million.
In reducing the percentage of dol-

‘lar overhead from 18.93% to 15.14%

of domestic and foreign receipts,
the society came through on a prom-
ise made in last year’s report “to
maximize” distribution to its mem-
bership by ‘‘taking appropriate
measures in 1987 to limit the growth
of expenditures.”

Although the society’s salaries
and expenses increased from $47.7
million to $49.2 million, they were
more than offset by higher reve-
nues.

The breakdown of ASCAP’s total
1987 domestic receipts, with 1986
figures in parentheses, is the fol-
lowing:

o licensees, $270.3 million ($207.6
million);

e interest from investments, $3.9
million ($3.7 million);

e membership dues, $671,000
($640,000).

Additionally, ASCAP’s receipts
from foreign societies reached ap-
proximately $50 million, compared
with $40.2 million in 1986.

ASCAP’s finanecial report was
cited by managing director Gloria
Messinger at the society’s annual
meeting Feb. 17 in Los Angeles. The

versity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes i ) i
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Stuart Karl’s Returns Policy Questioned
Lorimar Widens Home Vid Probe

BY JIM McCULLAUGH

LOS ANGELES Lorimar-Telepic-
tures has widened its investigation
into the earlier activities of its home
video unit and that unit’s former top
executives, according to Merv Adel-
son, chairman and chief executive
officer of the parent company.

The unit is blamed for Lorimar’s
$19.2 million loss for the third quar-
ter, ended Dec. 31 (see story, page

75).

In addition, the home video sub-
sidiary continues to undergo a
sweeping overhaul. The most recent
development is the impending relo-
cation of the unit from Irvine, Calif.,
in Orange County to the parent
company’s headquarters in Culver
City, near Los Angeles.

“We will continue our streamlin-
ing of home video operations, and in
the very near future the operation

LOS ANGELES Only one of the
five major film contenders for this
year's Academy Awards has been
firmly announced for home video
release.

“The Last Emperor,” “Broad-
cast News,” “Fatal Attraction,”
“Empire Of The Sun,” and “Moon-
struck” have a total of 34 nomina-
tions among them. All but Empire
Of The Sun earned best-movie no-
minations.‘Fatal Attraction” has
been announced for release in
June by Paramount Home Video.
The other four films and the fifth
best-picture nominee—‘“Hope And
Glory’’—are expected to be re-
leased on home video later this
year.

Another Paramount film, “The

Video Dealers Must Wait
For Top Oscar Gontenders

Untouchables” which earned Sean
Connery a best-supporting-actor
nomination, in addition to others
for art direction, costume design,
and original score—has been set
for April release.

The nominations were an-
nounced here Feb. 17 by the Acad-
einy of Motion Picture Arts and
Sciences. The Oscar telecast will
take place April 11.

In previous years, say home vid-
eo suppliers, a major Oscar nomi-
nation could result in an additional
10,000 to 20,000 orders of a title.
Other home video titles to benefit
from Oscar exposure have been
art films, foreign films, and pie-
tures with limited commercial ap-

(Continued on page 83)

will be moved and further consoli-
dated into our corporate headquar-
ters, which will enhance control and
reduce overhead,” says Adelson.

One key issue in the probe, say
Lorimar sources, is previous man-
agement’s “liberal” policies on re-
turns and stock balancing.

Under the old regime of chairman
and founder Stuart Karl and execu-
tive vice president Court Shannon, a
discount-oriented campaign in Janu-
ary 1987 resulted in exorbitant re-
turns. The promotion involved five
films, ‘“Blue Velvet,” “Manhunter,”
“My Beautiful Laundrette,” ‘“No-
body’s Fool,” and “The Boy Who
Could Fly”’ That particular cam-
paign, say sources close to Lorimar,
is at the root of many of the home
video unit's financial woes.

Other sources at Lorimar say
Karl was paying exorbitant acquisi-
tion fees for third-party theatrical
and video music product in an effort
to broaden the company’s base from
the Jane Fonda-led exercise how-tos
and product.

Karl, Shannon, and Gary Hunt,
vice president of sales, resigned
from Karl-Lorimar March 11, after
it was disclosed that the trio had a
financial stake in an outside suppli-
er of merchandising materials to
the home video company. That in-
volvement, according to Lorimar,
was in violation of the company’s
code of ethies.

Subsequently, the company un-
derwent a major transformation. Its
name was changed to Lorimar Vid-

(Continued on page 86)

Ex-Exec Says Target's Still On Target

Veeneman: Firm Poised For Major Growth In West

BY EARL PAIGE

LOS ANGELES Target Stores, a
leader in the mass merchandising of
prerecorded home entertainment, is
well positioned for continued
growth despite the sudden resigna-
tion of key executive Bill Veeneman
(Billboard, Feb. 20).

Saying that about the 317-unit
discount chain is none other than
Veeneman himself, director of mar-
keting and operations for Target’s
internal rack arm, Jetco, for the
past 18 months.

With stores in 24 states from
Michigan to the West Coast, Target
is closely watched by the industry,
largely because—unlike other ma-
jor mass merchandisers—the com-
pany racks its own prerecorded au-
dio and video.

Sales in the chain’s home-enter-
tainment-software departments in

1987 hit an all-time high of more
than $120 million, says Veeneman.
“We led all 13 merchandising divi-
sions in sales growth,” he says,
pointing to an expanded compact
disk inventory and a doubling of
sell-through-video space to accom-
modate 800 titles.

“l am leaving a much-improved
organization,” adds Veeneman of a
management team that has re-
mained virtually intact since his ap-
pointment in August 1986.

Of his decision to leave Target
and Minneapolis-based parent Day-
ton Hudson, effective March 1,
Veeneman says he was offered the

position of vice chairman and chief
executive officer with a medical
firm, the Center For Diagnostic Im-
aging, also based in Minneapolis.

No one in the Target organization
would comment on the Veeneman
resignation or on his possible suec-
cessor.

Veeneman offers no speculation
on a replacement, but he lauds the
contributions of several key staff-

ers, including Doug Harvey, Jetco
buyer; Ted Lentz, national sales
manager; Olga Economou, recently
upped from rebuyer to assistant
buyer, movies and accessories;
Stephanie Southern, also recently
promoted, from senior merchandis-
ing analyst to rebuyer, movies and
children’s product; and Susan
Eckles, a former personnel adminis-

(Continued on page 88)

LOS ANGELES In a major ex-
pansion westward, the 150-store
Blockbuster Entertainment Corp.
plans to acquire Video Library,
the 42-unit chain based in San Die-
go.
Fort Lauderdale, Fla.-based
Blockbuster, among the fastest-
growing video specialty chains,
aims to open 200 more stores this
year, in addition to the Video Li-
brary acquisition, says Tom
Gruber, senior vice president and
chief marketing officer.

As recently as 1986, Blockbust-
er had eight company-owned
stores and 11 franchised units.

For the year ended Dec. 31,
Blockbuster reports revenues of
$43.2 million, compared with $7.4

Blockhuster Set To Expand
With Video Library Buy

million a year prior, on operations
of 73 company-owned stores (an-
other 60 as of year’s end were
franchised outlets).

There are 150 stores in 23 states
operated by Blockbuster, together
with 15 franchisees.

“They have a lot of believers on
Wall Street,” says David Butter-
worth, an analyst here at Wed-
bush Securities. ‘“Their [price/
earnings ratio] is one of the high-
est at 26. The stock market PE as
a whole is only 15.”

In an agreement announced
Feb. 16, Blockbuster has consent-
ed to purchase 53% of 9-year-old
Video Library’s outstanding
shares at $4 per share—all part of

(Continued on page 88)
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Watley Crew. MCA artist Jody Watley is joined by label executives to mark the
platinum success of her first album. Shown, from left, are Liz Heller; Louil Silas
Jr.; Kathy Neison; Steve Meyer; Irving Azoff, president, MCA Music
Entertainment Group; Jheryl Busby; Glen Lajeski; Watley; Bennett Freed,
Watley’s manager; Lou Mann; Myron Roth, president, MCA; Richard Palmese;
Harold Sulman; and A.D. Washington.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. EMI Music in Los Angeles appoints Jeremy Hammond
to vice president, international marketing, North America. He was direc-
tor of artist and product development for Capitol Records.

MCA Records in Nashville names Chip Hardy director of a&r. He was
associated with MCA as a producer.

A&M Records in Los Angeles appoints Rich Callaway national r&b
promotion manager, West Coast. He was Western regional promotion
manager for the label.

Jeff V. Jones is named director, product development, East Coast, by
Columbia Records in New York. He was director of East Coast product
marketing for the label.

Warner Bros. Records in Los Angeles appoints Mark Goldstein direc-
tor of business affairs. He was an attorney for the label.

Mobile Fidelity Sound Lab in Petaluma, Calif., makes the following ap-
pointments: Jim Benz, executive vice president, and Rose MacKinnon,
vice president, finance. They were, respectively, vice president of sales
and controller, both with the label.

Jenipher Siacotos is named retail coordinator for Private Music in
New York. She was an assistant store manager for Sound Warehouse.

CALLAWAY RICCOBONO

HARDY

HAMMOND

PUBLISHING. BMI in Los Angeles appoints Rick Riccobono assistant vice
president and general manager. He was vice president, development and
productions, for L/A House Entertainment.

EMI Music Publishing Worldwide in New York appoints Steve Fret se-
nior vice president/chief financial and administrative officer. He was
vice president/chief financial officer of Chappell & Co.

DISTRIBUTION/RETAILING. The Musicland Group in Minneapolis makes the
following appointments: Keith A. Benson, executive vice president of fi-
nance; Arnold A. Bernstein, executive vice president of operations; and
Gary A. Ross, executive vice president of marketing and merchandising.
Benson was senior vice president and chief financial officer; Bernstein,
senior vice president of operations; and Ross, senior vice president of
marketing and merchandising for Musicland.

Record World in Roslyn, N.Y., makes the following appointments: El-
len Weiss, director of human resources, and Joan Lerman, production
manager. They were, respectively, manager of personnel at Standard
Motor Products and advertising/marketing manager for Matrix Commu-
nications.

Record Bar in Durham, N.C., names Ron Phillips director of advertis-
ing. He was national promotions manager for the company.

PRO AUDIO. Paul Foschino is promoted to assistant general manager, mer-
chandising, for the home and car audio division of Technics in Secaucus,
N.J. He was senior product manager for the company.

JVC Disc America in Los Angeles names Stuart Wagman East Coast
sales representative, based in New York. He was with TVT Records and
Private Music.

Atlantic Studios appoints Steve Bramberg studio manager. He was
studio manager for Right Track Recording in New York.

HOME VIDED. Nelson Entertainment makes the following promotions:
Mark Wolfe, manager, video technical services, and Sue Benson, produc-
tion supervisor. They were, respectively, assistant manager, postproduc-
tion, and postproduction coordinator, both for the company.
(Continued on page 82)
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Oscar Smiles On Recording Stars
Nominees: Cher, Seger, DeVille, Byrne

BY PAUL GREIN

LOS ANGELES That's amoré.

Cher had a double dose of good
news last week. The veteran sing-
er/actress was nominated for an
Oscar for her starring performance
in the comedy hit “Moonstruck,”
and her comeback single, “I Found
Someone,” bulleted into the top 15
on Billboard’s Hot 100.

It's Cher's first best-actress nomi-
nation, though she was nominated
for best supporting actress four
years ago for her role in “Silkwood.”

Veteran rockers Bob Seger, Willy

DeVille, and David Byrne were also
honored in the 60th annual Acade-
my Awards nominations, which
were announced Feb. 17. Seger was
cited for co-writing the lyries to
“Shakedown,” his No. 1 hit from
“Beverly Hills Cop II”; DeVille for
writing “‘Storybook Love’ from
“The Princess Bride”; and Byrne
for co-scoring “The Last Emperor.”
John Williams earned his 20th and
21st Oscar nominations for best
score with “Empire Of The Sun”
and ‘“The Witches Of Eastwick.”
Other repeat nominees included
Ennio Morricone, nominated for

Label Praises Antitheft Lift-Lock Box

Mobile CDs Get New Shape

BY GEOFF MAYFIELD

NEW YORK Shape Packaging has
found another customer for its pil-
fer-resistant compact-disk box. Au-
diophile label Mobile Fidelity has
opted to market all of its 1988 CD
releases in the all-plastic package
that was first tested by Capitol.

Additionally, Mobile has also
started selling its CDs in Shape’s
Lift-Lock jewel box.

Other indie labels, including Folk
Era and Newport Classics, have
been using the Lift-Lock and the 6-
by-12-inch plastic package, accord-
ing to Dennis Hannon, vice presi-
dent of marketing for Shape Opti-

media, the Portland, Maine, parent
company of Shape Packaging. But,
Hannon says Mobile is “the first of
the larger independents” to use the
company’s two CD units.

Hannon claims that other labels
are also examining Shape’s 6-by-12.
“We have several other customers
who are waiting for their supply of
cardboard boxes to evaporate, and
we have two customers who are us-
ing the blister pack who are inter-
ested,” he says.

The 6-by-12-inch container—Capi-
tol calls it a “pilfer-proof box” but
Shape refers to it as a “CD security
box”—was first tested by CEMA

(Continued on page 86)

‘My Fair Lady’ Gomposer
Frederick Loewe Dead At 83

_ BY IRV LICHTMAN

NEW YORK Because the late
Frederick Loewe hit his stride as a
composer when original-cast al-
bums and soundtrack recordings
were becoming commonplace, all of
his theater and film works are docu-
mented by their original perform-
ers, in addition to the countless ren-
ditions of his biggest songs record-
ed by others.

The career of the Berlin-born
Loewe, who died Feb. 14 at 83 in
Palm Springs, Calif., is inextricably
linked to that of lyricist/librettist
Alan Jay Lerner, who died in 1986.

While Lerner worked successful-

ly with many collaborators, Loewe’s
only triumphs were those he
achieved with Lerner, including the
monumental “My Fair Lady.” They
began their partnership in the early
’40s and, after minor success on
Broadway, created the first of sev-
eral legendary works with “Briga-
doon” in 1947.

Loewe, a classically trained child
keyboard prodigy, came to the U.S.
in 1924. A few years before, he had
written a song, “Katrina,” that be-
came a big hit in Europe.

“Brigadoon” boasted such ro-
mantic classics as ‘“Almost Like Be-
ing In Love,” “There But For You

(Continued on page 89)

Saxophonist Al Gohn Dies

LOS ANGELES Al Cohn, the tenor
saxophonist whose recordings with
partner Zoot Sims exemplified post-
war jazz at its most swinging, died
Feb. 15 at his home in Canadensis,
Pa. He was 62.

Cohn succumbed to cancer, which
also claimed Sims, who died in March
1985.

Originally a pianist and clarinetist
who became a self-taught tenor play-
er, Cohn first made his mark during
the '40s with the big bands of Geor-
gie Auld, Alvino Rey, Buddy Rich,
and Artie Shaw. He rose to promi-
nence as one of the “Four Brothers”
in Woody Herman's Herd of the late
"40s.

Like his mates in the Herman
band—Sims, tenorist Stan Getz, and
baritonist Serge Chaloff—Cohn was
an exponent of the light-yet-hard-
swinging style of Lester Young, who
served as a primary model for a
whole school of white reedmen in the
post-World War II era.

After a “retirement” from 1949 to
1952, Cohn returned to performing
and composing, scoring the Jack
Sterling radio show and playing in
Andy Williams' and Pat Boone's stu-
dio bands. He also served as a com-
poser and arranger for television’s
“The Steve Allen Show” and “Your
Hit Parade.”

(Continued on page 86)

best score for “The Untouchables,”
and Keith Forsey, nominated for
best song for “Shakedown.” Morri-
cone was nominated in 1987 for
scoring “The Mission”; Forsey won
four years ago for co-writing
“Flashdance . .. What A Feeling.”

Three Oscar-nominated sound-
tracks are listed on this week’s Top
Pop Albums chart. “Dirty Dancing”
(RCA), which features the Oscar-
nominated song ‘“(I've Had) The
Time Of My Life,” holds at No. 2;
“Empire Of The Sun’ (Warner
Bros.) holds at No. 150; and “The
Last Emperor” (Virgin) debuts at
No. 193.

Among the scores that were not
nominated: ‘“The Princess Bride”
(Mark Knopfler) and “The Glass
Menagerie’’ (Henry Mancini).
Among the songs that were

(Continued on page 83)

Phantom Operation. Andrew Lloyd Webber meets with distinguished
attendees in New York at PolyGram Records’ reception in his honor. The black-
tie affair preceded a performance of his Broadway musical “The Phantom Of
The Opera.” Pictured, from left, are Lioyd Webber; Harry Anger, senior vice
president, marketing, PolyGram; Marty Feely, associate publisher, director of
research, Billboard; and Jim Urie, senior vice president, national sales and
branch distribution, PolyGram.

GEORGE MICHAEL has both the No. 1 album and
single this week, three years after Wham! achieved the
same chart monopoly.

Michael’s “Father Figure” leaps to No. 1 on the Hot
100, and his solo debut album, “Faith,” holds at No. 1 on
the Top Pop Albums chart for the fifth week. Wham!'s
“Careless Whisper” single and “Make It Big” album
were No. 1 simultaneously in March 1985.

The only other artists to have landed a No. 1 album
and single simultaneously both in a group and solo are

George Michael Monopolizes Pop Charts:
‘Dirty Dancing’ Scores Third Top 5 Hit

Lennon, who did it on
their own and in the Bea-
tles.

“Father Figure” is the
24-year-old superstar’s
sixth No. 1 pop hit. Mi-
chael is one of only four
acts to amass six or more

George Harrison, Paul

McCartney, and John
RN AT
Emmsm ey

No. 1 singles so far in the

'80s. Michael Jackson is
out front with seven
chart-toppers in this decade, and Madonna and Whit-
ney Houston are tied with Michael with six each.

“Father Figure” shot to No. 1 in seven weeks, which
makes it Michael’s fastest-climbing hit to date. “Faith”
did the trick in eight weeks beginning in December.

T

E%IRTY DANCING” this week becomes only the sec-
ond soundtrack in the '80s—following Prince’s “Purple
Rain”—to generate three top five singles. It accom-
plishes the feat as Patrick Swayze’s “She’s Like The
Wind” jumps to No. 4 on the Hot 100, following the top
five lead of Bill Medley & Jennifer Warnes’ “(I've
Had) The Time Of My Life”’ and Eric Carmen’s
“Hungry Eyes.”

Among the decade’s monster soundtracks to yield just
two top five hits: “Flashdance,” “Footloose,” “Top
Gun,” “Rocky IV,” “Beverly Hills Cop 1,” and “Cop IL.”
(Two RSO soundtracks in the late '70s—“Saturday
Night Fever” and “Grease”’—generated four top five
hits.)

“Dirty Dancing” has also logged more weeks in the
top five on the pop album chart than any other sound-
track since “Purple Rain.” The RCA smash has spent 19
weeks in the top five; Prince’s blockbuster stayed there
for 30 weeks.

FAST FACTS: Belinda Carlisle’s “I Get Weak” jumps
to No. 8 on the Hot 100, three months after her “Heaven
Is A Place On Earth” hit No. 1. It's the first time Carlisle
has had back-to-back top 10 hits, either as a solo act or in
the Go-Go's. “I Get Weak” is the third top 10 hit in less
than a year for songwriter Diane Warren, following
Starship’s Oscar-nominated “Nothing’s Gonna Stop Us

by Paul Grein

Now” and Heart’s “Who Will You Run To.”

Gladys Knight & the Pips’ “Love Overboard” jumps
to No. 19 on the Hot 100, becoming the veteran group’s
first top 20 hit since “The Way We Were/Try To Re-
member” reached No. 11 in 1975. If it cracks the top 10
(here’s hoping) it would be their first to do so since “On
And On” in 1974.

James Taylor’s “Never Die Young” leaps to No. 34 in
its third week on the pop album chart. This is already as
high as Taylor’s last album, “That’'s Why I'm Here,”
peaked. It's Taylor’s 12th
consecutive album to
crack the top 40, which is
his entire output on
Warner Bros. and Colum-
bia.

Swing Out Sister’s
“It's Better To Travel”
this week cracks the top
40 on the pop album chart
for the first time by jump-
ing nine notches to No. 40.
The album has climbed
slightly higher on the strength of its second single,
“Twilight World,” than it did on the strength of its first,
the top 10 smash “Breakout.”

WE GET LETTERS: Mike Perini of Ypsilanti, Mich.,
notes that John Cougar Mellencamp’s. “The Lone-
some Jubilee” has become a quiet blockbuster. The al-
bum has been listed in the top 10 on the pop album chart
for 23 straight weeks—remarkable longevity consider-
ing that it has never climbed higher than No. 6. The al-
bum has already remained in the top 10 longer than the
Indiana rocker’s 1982 breakthrough album, “American
Fool”—which was No. 1 for nine weeks. But it still has a
way to go to match the top 10 run of Mellencamp’s previ-
ous album, “Scarecrow,” which logged 29 weeks in the
top 10.

Dan Kraft of Boston notes that Tiffany recently be-
came the first artist since Culture Club to “bookend”
the Hot 100. The teen queen’s “Could’ve Been” was No.
1 three weeks ago, while her prior smash, “I Think
We're Alone Now,” was No. 100. Boy George and com-
pany did the trick in February 1984 when “Karma Cha-
meleon” was No. 1 and “Church Of The Poison Mind”
was No. 100.

Jeff Bayer of Cincinnati notes that Exposé’s “Expo-
sure” is the first album to generate four top 10 hits and
not reach the top 10 itself. The album peaked last week
at No. 16.

And Brian A. Davis of Bakersfield, Calif., notes that
we somehow forgot “Whitney Houston” in our recap
of debut albums that have generated four top 10 hits. It
joins the short list, which also includes “Exposure” and
Cyndi Lauper’s “She’s So Unusual.”
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“This is one tough and imagintive soundtrack...those who never trust a soundtrack should buy one.” —The Viilage Voice
“..what may prove to be one of the most influential records of 1987—the ‘Less Than Zero' soundtrack.” —L.A. Times
“You couldn't ask for a purer expression of 80's aesthetic than this Rick Rubin produced soundtrack.” —Musician

"Public Enemy’s ‘Bring The Noise’ from the soundtrack of the film, ‘Less Than Zero, 'may be the best 12" of the year..." —The New York Times
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Branch Distribution Is No Panacea

INDIE LABELS PROSPER WITH INDIE DISTRIBS

BY ANTHONY D. DALESANDRO

In a recent Commentary (Billboard,
Jan. 16), RCA Records president Bob
Buziak argued that if most success-
ful indie labels were distributed by
the major labels’ branch operations,
everyone would profit from the
change. We disagree with this state-
ment, which we find truly offensive.
If the majors distributed the leading
indies, everyone would lose, including
the artist, the distributor, and the
consumer.

Over the past 10 years, the majors
have reduced the indie-distribution
market share from as high as 30%
down to less than 5%. If the branch
operations continued to lure away in-
die labels until there was no indie net-
work left, most of the new trends in
music would be lost, and our catalog
would be gone from the retailers’
shelves forever. Then where would
the majors go to find new artists and
viable catalog?

At least Buziak recognized the in-
dependents’ ability to develop new
artists and trends. We have also had
a number of multiplatinum hits over
the years. Carole King’s “Tapestry”
and Stevie Wonder's “Songs In The
Key Of Life” sold millions of units
before any major label branch was
able to.

Major labels have been creating re-
lationships with independent labels
for far too long. The problem is that,
for the most part, these relationships
have worked only for the good of the
branch distributor.

The key ingredient that bonds the
indie label and the indie distributor is
the adjective ‘‘independent.”

PREJUDICED ATTORNEY

The remarks attributed to U.K. at-
torney Patrick Isherwood in Peter
Jones’ recent story on needletime
proposals in England (Billboard,
Jan. 9) are totally in favor of Pub-
lic Performance Ltd. That is un-
derstandable, since he is their
well-paid lawyer. But, as a humble
former employee of the archaic
British commercial radio system, I
have to make a comment on his
statements.

First, he claims that it is benefi-
cial for radio stations to deal with
one body, rather than hundreds of
individual record companies, on
the issue of payment for the broad-
casting of records. This is valid in
principle, but only in principle.
PPL is supposed to represent the
record companies’ best interests.
If that representation means se-
verely restricting the amount of
music that can be played (needle-
time) and charging astronomical
fees for the little they do allow,
there is an instant anomaly.

Why do those same member rec-
ord companies employ promotional
staff to hard-sell product to pro-
gram and music directors with the
sole intention of gaining as much

Through indie distributors, the indie
labels have complete creative free-
dom and control, which extends to se-
lection of release dates. Indie labels
are never told, “We can’t fit you into
our schedule this month,” or ‘“We
have another program,” or “We have
too many female artists to work this
month.” Some of our hit product
would never see the light of day if it
were subject to RCA distribution.
Not only would the industry suffer,
but so would the consumer.

It should also be noted that the dis-
tribution fees charged by branches
are substantially greater than the in-
die distributors’ cut. The successful
indie labels that we distribute are
with us because they make considera-
bly more money than they would if
they were distributed by a major.

Buziak asserts that RCA can pro-
vide strength and stability to indie la-
bels by promoting, marketing, and
distributing their product. If that’s
the case, why doesn’t RCA concen-

‘These relationships
work only for
the good of the
branch distributor’

Anthony D. Dalesandro is president of M.S.
Distributing Co. and chairman of the
Independent Distributors’ Advisory

Committee of NARM.

For years, the battle cry of the
branches and their attorneys has
been that the independent distribu-
tors don’t pay. Let’s set the record
straight: Independent distributors
pay for sales to customers. Branches
pay for sales to customers, less a re-
serve for future returns and many
other deductions that are only limited
by imagination. If there were any
doubt about the indie distributors’
ability to pay, why would major in-
surance companies insure our receiv-
ables upon request?

trate on its own product, since it
could make more profit per unit on
that than on records from labels that
it merely distributes? If RCA’s
branches are not close enough to the
marketplace to develop the compa-
ny’s own artists, how are they going
to break any indie label’s artists?

Buziak’s Commentary mentioned
some great labels and some super
record men. All of them started with
independent distribution, and many
were advanced millions of dollars by
indie distributors.

Unfortunately, some of those la-
bels and their creative executives
have not had as many hits or devel-
oped as many new artists through
branch distribution as they did when
they were distributed independently. -
The list of artists and labels that
were created by indie distribution
and later neglected, destroyed, and/
or absorbed by branch distributors is
long and tragic.

The majors offer indie companies
nothing more than a glorified produc-
tion deal without sufficient gross
profit to survive. Eventually, the in-
die label goes broke, and the artist
winds up on the branch-distributed
label.

We are no longer easy. pickings,
Bob Buziak. Please be advised that
we have long-term contracts with
many of our labels and defensible
oral contracts with others. Many sol-
id indie labels are with indie distribu-
tors, where they can thrive. They
have more creative freedom, no re-
strictions on release schedules, and
an opportunity for a better guaran-
teed cash flow and higher profits
than the majors can offer them.

On a recent Billboard Top Pop Al-
bums chart, the RCA label was repre-
sented with only six albums in the top
200 titles. Indie labels and distribu-
tion had 12. Buziak had a good idea,
but he had it backward. Perhaps
RCA should give up its branches and
go to indie distribution. It would be
closer to the street, have twice as
many hits, and probably have a bet-
ter bottom line. Independent distribu-
tion is going to break new artists in
1988. Wouldn’t you like them to be
yours?

airplay as they can? It simply does
not add up!

The stranglehold that PPL and
the Performing Right Society have
had on U.K. radio has been a major
factor in its steady demise. I sin-
cerely hope that this stranglehold
will be broken sooner rather than
later and that, finally, British ra-
dio can become a world leader,
rather than the embarrassing poor
relation it always has been. If PPL
considers that the proposed
changes via the Broadcasting Bill
will have a ‘“‘disastrous impact on
the entire U.K. industry,”” to quote
Isherwood, why doesn’t it wake up
and check out the effects an open
and competitive system has had in
such countries as the U.S. and
Australia?

If PPL still refuses to join the
rest of us in the ’80s voluntarily,
hopefully the proposed Broadcast-
ing Bill will “‘persuade” it a little

. for the sake of U.K. radio.

Mark A. Lacock
2MMM FM
Sydney, Australia

MISUNDERSTOOD POINT

In his recent Commentary (Bill-
board, Feb. 6), Richard Grabel mis-
construed my earlier Commentary
on digital sampling. The purpose
of my piece was to make clear that
digital sampling could be used
both for legitimate, creative pur-
poses and for illicit ones; it was not

meant to prejudge the merits of -

any pending cases.

I did mean to convey and reiter-
ate that before rushing into court
a potential copyright plaintiff
should carefully analyze whether
the putative defendant took a sub-
stantial amount of protected ex-
pression. This is often a difficult
judgment, requiring expert analy-
sis, whether the copying is done by
sampler or other, more traditional
means.

Robert J. Bernstein
Cowan, Liebowitz & Latman
New York

‘THINK® ABOUT IT
In Nelson George’s column of Feb.
13, I was listed as producer of
Aretha Franklin’s “Think.” Actu-
ally, Tom Dowd and I were part of
the production team that was
headed by Jerry Wexler, who was
at the helm for this classic Aretha
recording.
Arif Mardin
New York

ROCK CRITICS DON'T LIKE HITS
Just a note of heartfelt thanks for
publishing that exceptional edito-
rial by Edward Morris (Nashville
Scene, Billboard, Jan. 23) regard-
ing the often narrow- and mean-
mindedness of most rock critics.
It sometimes seems that there
must exist an editorial formula
used at Rolling Stone and Musi-

cian magazine that states, ‘“Praise
shall only be allotted in inverse
proportion to records sold.” (Gen-
erally, you'll find their ‘“‘Best of
"87"" collections in the cutout bins
at a record store near you.)
Thanks to Mr. Morris for offer-
ing these self-appointed arbiters
of public taste something they
woefully lack—a rational perspec-
tive.
S.A. Wylymz
SoundSwelt Productions
Santa Barbara, Calif.

HELP FOR NEW ACTS

I'm glad to see that “New On The
Charts” is back in Billboard. I used
to read that feature every week
when it appeared several years
ago.

There are a lot of new acts
around now, and this gives us
some background on the artist.

Keep up the good work!

Richard Recco
Malverne, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Gavin Panelists Dehate Urban Lahel

Top 40 PDs Define Varied Approaches

BY KIM FREEMAN

SAN FRANCISCO Cleverly
staged panels and lively discus-
sions once again proved a high-
light of the Gavin Seminar for Me-
dia Professionals, held here Feb.
11-13. Although few new issues
were debated, several warhorse
topics were given fresh and some-
times heated reviews, thanks
largely to the good-spirited prod-
ding of Gavin-ites and panel hosts.

For example, Dorton Broadcast-
ing VP/programming and WBMX
Chicago PD Lee Michaels donned a
referee suit and took up a “‘foul”
flag to moderate a panel dubbed
““The Inevitable Urban/Top 40
Face Off.” Urban programmers
stole much of the spotlight here in
a debate of the ““what’s-in-a-name”
question. WYLD New Orleans PD
Ty Bell called the tendency to
group all black-targeted stations
under the umbrella ‘“urban’ label
a disadvantage when these sta-
tions seek national media buys. He
suggested that alternative labels
like “black CHR” and “black AC”
be adopted.

Reporting an 85% black listener-
ship, WRKS New York PD Tony
Gray said he proudly calls Kiss a
black station. And WVEE “V-103”
Atlanta PD Ray Boyd quipped,
“So long as you’re listening, my
station is whatever the hell you
want it to be.”

All programmers agreed that edu-
cation is the key to altering percep-
tions that any “handle” perpetuates,
a point stressed by WRKS GM Barry
Mayo. “As a group, time buyers are
relatively ignorant about our busi-
ness,” said Mayo. “I'm tired of blam-

‘You can’t get
hurt by what
you don’t play’

ing them for our problems, so I'm fix-
ing them myself by educating them
on the advantages of buying our au-
dience.”

Speaking during a later session on
the urban format, All-Pro Broadcast-
ing executive VP James Maddox
picked up that theme by citing the ax-
iom “Power is not something you
give, it's something you take.”

“Urban radio in general has got to
play the game,” he said. “There’s a
lot of ignorance about black radio.
Some people won't think that we
came here on an airplane. But it’s not
racism, it’s just that people aren’t
thinking about you. Once you're per-
ceived as being in the game, you can
begin to initiate things. It all boils
down to being clever.”

In the aptly titled ‘“‘Leaning Tow-
er Of Top 40” panel, programmers
from four very different hit outlets
explained their approaches and de-

newsline...

NOBLE BROADCASTING and EZ Communications have discontinued negoti-
ations that would have seen Noble buy EZ for an estimated $100 mil-
lion. Fairfax, Va.-based EZ owns 15 stations, eight of which were
bought from Affiliated Broadcasting in 1986. San Diego-based Noble
already owns nine outlets and would have become one of the country’s
biggest broadecast groups had the EZ bid been successful. Surely, the
$100 million Noble secured won’t go to waste.

NICK MARNELL is upped from GSM to VP/GM at K101 San Francisco, as
Fairmont Communications president John Hayes takes on full-time
corporate duties.

DEVINE COMMUNICATIONS appoints two GMs: Nicholas Terpolilli at KBER
Salt Lake City and Bob O’Brien at WBYR Buffalo, N.Y.

TIM ROESLER is named GM at KDON Salinas, Calif ., following the recent
departure of Jeremy Esterbrook.

DAVID GINGOLD has been elected president of Barnstable Broadcasting
Inc., fermerly known as New Barnstable Corp. Gingold joined Barnsta-
ble in 1985. He was named VP/radio for the group in July 1986.

WRKO BOSTON VP/GM Dan Griffin acquires additional responsibilities—
the managing of sister station WROR Boston. Also at WROR, PD Lor-
na Ozmon is upped to station manager.

STEVE EDWARDS exits KSAN/KNEW San Francisco, where he was VP/
GM, after eight years to form his own broadcasting company. He’s
currently in the process of evaluating properties.

WDIA AND WHRK Memphis, Tenn., are bought by Ragan Henry National
Radio Associates for $13 million. Adams Communications was the sell-
er.

SAGE BROADCASTING buys WAMT/WSCF Titusville, Fla., from Frazer
Broadcasting for $3 million.

CHAPMAN ASSOCIATES INC. sells KEZL Fresno, Calif., to AVI Partners
for $2.2 million.

fended themselves against some at-
tacks by labels. WKTI Milwaukee
PD Tim Fox bemoaned the notion
that his station is one of few truly
mainstream top 40s. ‘‘Nobody’s
sticking to their guns,” he said,
while others countered that their
stations are mass-appeal outlets
customized for their markets.

When Arista’s Rick Bisceglia and
Don Ienner cornered KEGL Dallas
PD John Roberts on why he had so
few black/dance artists on his play-
list, Roberts responded that main-
stream in Dallas means a rock em-
phasis. “You can never get hurt by
what you don’t play,” Roberts said,
after recounting a previous attempt
to incorporate more dance product
that resulted in a ratings drop.

This year’s Gavin Seminar coin-
cided with the Gavin Report’s 30th
year of publication, and attendance
reached a new peak of 1,200-1,300
people. This is in the face of compe-
tition from Radio & Records’ early
March convention, and the simulta-
neously scheduled Country Radio
Seminar (see story, page 3.)

Other highlights included a
“Dirty Dancing” soundtrack ses-
sion titled “How Movies And Music
Rock Radio,” the third annual al-
bum/alternative cutting-edge show,
and a celebrity-laden cocktail party.

Metropolitan
Gourting Buyers
For 3 Stations

NEW YORK Metropolitan Broad-
casting is putting WWBA Tampa,
Fla., and WOMC Detroit on the
sales block and is courting offers
from groups interested in WNEW-
AM here. Reports that these sales
presage Metropolitan’s depature
from radio, however, are greatly ex-
aggerated, says Carl Brazell Jr.,
Metropolitan’s chief executive offi-
cer.

The sales, he says, will help retire
the debt Metropolitan incurred
when it teamed with the Morgan
Stanley investment banking firm to
make a leveraged buyout of Metro-
media Broadcasting in 1986. ‘“We
are not going out of the radio busi-
ness,” Brazell says. “Our remaining
stations are all solid, and many of
them are ‘'substantially outperform-
ing themselves over last year.

“Contrary to some reports,” he
continues, “WIP/WMMR Philadel-
phia, WNEW-FM New York, and
KTWYV ‘the Wave’ Los Angeles are
not for sale. The Wave, in fact, is
going through the roof.” Brazell
says the banks behind Metropoli-
tan’s loan are ‘“very supportive,”
and he adds that raising $60 million-
$70 million by selling WWBA,
WOMC, and WNEW-AM would
make a big dent in the company’s
debt.

Brazell’s comments come in the
wake of a business newspaper’s
Feb. 15 report headlined “Go-Go
Broadeast Chain Limping To Liqui-
dation” and amid much speculation
about Metropolitan’s future.

Live From Gavin. KITS “Live 105" San Francisco PD Richard Sands, center,
poses with two of several stars who turned out for a remote show/party hosted
by Live 105 morning man Alex Bennett. The Feb. 12 event was held at the
Westin St. Francis hotel, where Gavin Seminar attendees mingled with station
listeners during the early hours. The celebrities are T Bone Burnett (Columbia),
left, and Dave Wakeling (I.R.S.), who both performed—Ilive, of course!

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Jack Silver, ever-ready quote man and Gavin 1988 MD of the year, has
several records working for KIIS-AM-FM Los Angeles this week. “Re-
serve a spot in the top five for the ‘Tiffer,’ " he says of Tiffany’s “I Saw
Him Standing There” (MCA). “This thing’s a smash.” And garnering
“biggest-hook-of-the-week” honors is Icehouse with “Electric Blue”
(Chrysalis). “Australia’s No. 1 band deserves a No. 1in the U.S.,” he says.
“Black records to get hip to” are Earth, Wind & Fire’s “Thinking Of
You” (Columbia), which “has the old Earth, Wind & Fire sound we all
know and love.” And, he adds, “don’t lose sight of Morris Day’s ‘Fishnet’

[Warner Bros.]. Day is a great image artist, and this record has the slick-
est-of-slick production.” And Silver would not get off the phone without a
mention for Blue Mercedes’ “I Want To Be Your Property” (MCA). “I'll
let the clubs do the talking for this one,” he says.

BLAGK/URBAN

WBLK Buffalo, N.Y.’s newly named PD, Deborah Sims, is a first-time
programmer. She prefers music that can’t be pigeonholed into specific
categories, saying, “It's got to affect and move you.” Two albums she
likes in their entirety are Sting’s “... Nothing Like The Sun” (A&M)
and Swing Out Sister’s “It’s Better To Travel” (Mercury). Of Sting she
says, “No one should be without this album; it has surpassed everything
he’s done so far.” Of Swing Out Sister, she says, “It’s definitely better to
travel with this group. This record takes you to all dimensions.” In the
singles realm, Sims likes Andreé Maranda’s “Love Is Like An Itching
In My Heart” (NFS). She says, “Miranda’s got the pipes, a good voice
with tremendous range. This record would be a good crossover, and I
can't wait to hear more of what she’s got to offer.” Rena Scott’'s “Do |
That To Me One More Time” (Sedona) is also a big winner on 'BLK.
“This is the perfect adult record,” Sims says.

ALBYM ROCK

KSHE St. Louis MD Al Hofer’s first pick this week is James Taylor’s
“Never Die Young” (Columbia). “The title track is reminiscent of early
James, a great record for upper demos,” he says. A perfect follow-up to
“Crazy” is how Hofer describes Icehouse’s “Electric Blue.” And “filling
the Led Zeppelin void in your playlist” is Kingdom Come’s “Get It On”
(Polydor). Last comes Robbie Robertson’s “American Roulette” (Gef-
fen). Says Hofer, “We’re not playing it yet, but I hope we soon will be.”

COUNTRY

“Instant adds” on KLZ Denver this week are Dwight Yoakam’s “Always
Late With Your Kisses” (Warner Bros.) and the O’Kanes’ “One True
Love” (Columbia), says PD Steve Lewis. “Standing out in the crowd” is
Skip Ewing’s “Your Memory Wins Again” (MCA), Lewis says. “With
such an influx of newcomers on the country scene, it takes something
really special to make it. MCA has a winner with Skip Ewing.”

YVONNE OLSON
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FROMTHEMANWHOTAUGHT
YOU TO

DEBUT SOLO ALBUM |

Featuring the New Smash Single

Produced by:

Stevie B & Tolga Katas

LW Executive Producer:
Sl Herb Moelis

All songs published by
Saja Music Co. &
® MyaT Pub. Co. (BMI)

LMRLP 5500 |

|-

F 1988 LMR Records

A LEFRAK-FUHRMAN-MOELIS COMPANY
40 West 57th Street, New York, New York 10019 (212) 586-3600
Distributed Nationally by Little Major Record Distributors, Inc.
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TEAR DOWN THESE

Tear Down These Walls, the follow-up to

two, back-to-back, double platinum
albums. Includes the first smash,

“Get Outta My Dreams. Get Into My

Car,” plus the equally powerful hits,
“The Colour Of Love,” “Here’s To You,”
“Soon As You’re Ready” and “Tear

Down These Walls.”

THE STRONGEST gi1LY OCEAN

|
|
|
|

ALBUM OF a
HIS CAREER! " <

: " ﬁd\"
Watch for the TEAR DOWN THESE WALLS
Tear Down These Walls | ]
Worldwide Tour

beginning in May.

On Jive/Arista chrome cassettes, records and compact discs.
Produced by Robert John “Mutt” Lange, Wayne Brathwaite and Barry J. Eastmond.

D 1988 Asista Records, Inc., a Bertelsmann Music Group Company ;‘
k!
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A sensational, highly personal statement. This musical

1«!] J‘J M JJ E portrait features a young man gifted in so many ways:

pianist, producer, composer, arranger. ..one of the great

ﬂ ‘1 1 i’ﬂ ﬂ unsung heroes of black music! Onaje draws from a wealtn

NN of experience playing with Earl Klugh, Robert Palmer, Stanley

'ﬁm M BS Jordan, Change, Billy Cobham, Rebbie Jackson, Nerman Connors

and Kevin Eubanks {to name a few); acting as musical director for

TASPROL A OF top stars Jean Carne, Angela Bofill, Jeffrey Osborne, Phyllis Hyman o\

and Deneice Williams. \
Music that transcends categories: from his brilliant new arrangement of

the classic “Didn't | Blow Your Mind (This Time}"' —the first single—to the

rhythmic explosion of the title track. . .the beautifu’ anthem “All My Love
SAMNNNN (7%

{For You)” and the warmth of “Quiet Passion.”

PRODUC-D, ARRANGED & COMPOSED BY ONAJE ALLAN GUMBS

Except “"hat Speciai Part of Me,” co-written by Kysia Bostic; (

"Didn't  Elow Your Mind (This Time),” written by Thomas Bell and ‘
\Mllian Hart; “All My Love (For You),” lyrics by Kysia Bostic

Executive Producer: Ricky Schultz k All

Lssistart 2roducer on “That Special Part Of Me™: Phil Clendeninn

i et A RECORDING OF RARE ELEGANCE .ON MCA/ZEBRA COMPACT DISC, Hil CASSETTES AND RECORDS-OUT TODAY!  Z€8* wecomos

© 188 MCA Records, Inc.
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R‘DIO

.ORNING MADNESS: WQHT “Hot 103" New
York morning men Walton & Johnson logged what
must be one of the briefest runs in New York. They
joined the crossover outlet Jan. 11 and were dis-
missed last week. ‘“We brought them in on a trial ba-
sis,”” says Rick Cummings, VP/programming for
Hot 103’s parent company, Emmis. “We still think
they’re very talented, but based on the feedback we
got, we don’t think they’re right for this market.”

So, Cummings and Hot 103 PD Joel Salkowitz are in
the unenviable position

Walton & Johnson Find N.Y. 103 Too Hot;
Deano Day Bumped From Gountry WUSN

School, Work, Death.” Oedipus’ message begins
“Help, Harvey offered me his job,” and both urge
wary PDs to call them for more elaborate comment
on the song’s effectiveness.

8ONVENTION HIGHLIGHTS: Once again, the
Gavin Seminar was a big hit. As conventions go,
Gavin’s panels are impressively well attended, and
we credit that to a fun-oriented-presentation ap-

of seeking new show
hosts. Candidates who
feel hip to the needs of
New York and Hot 103’s
audience base should
deal with Salkowitz.
WUSN “US-99”’ Chica-
go faced a similar prob-
lem with a morning
show out of sync with

radio’s various charac-
ters and encourages
most to leave their egos
at the door. Some of our
favorite performances

i g proach that brings out
e

¥ il included WRKS “Kiss”
- y, New York PD Tony

§ Gray’s irrepressible de-

v fense of black radio’s

2 - selling power and

the rest of its day. The
country outlet fired
Deano Day last week in favor of a personality who
will better suit US-99’s hip country approach.

Meanwhile, KISW Seattle PD Jon Robbins has
solved his morning problems with the recruitment
of John Lisle, who had been chairing that shift on
KISS San Antonio, Texas. Lisle and “his incredible
inflatables’” start Feb. 29.

WHEREABOUTS: Programming veteran Mark
Driscoll now holds the official title of head of cre-
ative production services for KIIS-AM-FM Los An-
geles. He’s been dabbling in the department for sev-
eral months since leaving his post with H&G Com-
munications as PD of its KHYI “Y-95” Dallas . ..
Terry Selik moves from overnights to late nights on
AC/top 40 WDTX Detroit . . . WPGC-AM-FM Wash-
ington, D.C., moves Michelle Wright into middays.
She’s been a staff announcer for the hot crossover
since August and is also a composer and performer

. Meanwhile, WPGC’s former midday talent T.J.
Wright segues to part-time duties on top 40 WAVA
Washington, D.C. . . . Gene Kaye returns to WAEB-
AM Allentown, Pa., where he worked from 59 to '69
as an original WEAB “Good Guy.” He’ll handle mid-
days for the station.

WARM Atlanta has been using the “Power” han-
dle for a long time, and now it has call letters to
match that image. The new calls are WAPW, and the
top 40’s handle has been shortened to “Power 99" in-
stead of “Power 99.7” . .. Congrats to WEIM Fitch-
burg, Mass., PD Jack Raymond and his wife Char-
leen on the birth of their son, Matthew John-Sante.

New age/AC/jazz WNUA Chicago makes three
appointments. David Esch fills the new post of di-
rector, creative services. He had been the station’s
production director, a post now filled by former
morning announcer Art Wallis. Mark Hilan joins
from WBEZ Chicago as morning host and news di-
rector. Finally, Danae Alexander returns to the
Windy City as host of WNUA’s nightly “Lights Out
Chicago.”

Brand new KSKS Tulsa, Okla., formerly KELI,
added a clever twist to the old concept of playing one
song repeatedly as a means of introducing a new
format. To introduced a modern country format,
KSKS repeated Don Williams’ “Living On Tulsa
Time” and interrupted it only to inform listeners
that the 1000th caller to report hearing a song other
than that would win $1,000.

lABEL ROTATIONS: It’s good to see former Elek-
tra promo chief Dave Urso resurface as VP/promo-
tion for the ever-building Atco . . . Epic album promo
honcho Harvey Leeds takes the PD-testimonial con-
cept a step beyond the norm with urgent-looking
Mailgrams signed by WBCN Boston PD Oedipus
and KTYD Santa Barbara, Calif., PD Russ Mottla.
Both are big plugs for the Godfathers’ “Birth,

by Kim Freeman

WZGC ““Z-93” Atlanta
PD Bob Case’s good hu-
mor in responding to questions about Z-93’s less-
than-brilliant fall book.

With comments such as those on how pleased CBS
chief Walter Yetnikoff must be ‘‘to be the tallest
member of the CBS/Sony board of directors,”
awards banquet MC/comic Bob Sarlatte did a great
job of stretching attention spans during the four-
hour-plus ceremonies, which moved at as brisk a
pace as possible.

Epic provided the most-talked-about bash during
Psychedelic '60s Night, complete with incense, a hep
harp player, far-out lighting, and outlandishly out-
of-date outfits sported by staffers of all ranks. The
rest of the suites were typically crowded—particu-
larly Virgin’s—and all logos did an outstanding job
of getting their roster stars out to press the flesh.

Meanwhile, in Nashvme the theme at the Country
Radio Semmar was ‘“Country: America’s Music,”
and attendees had a chance to meet millions of those
music makers. Kenny Rogers, Lee Greenwood, and
the U.S. 2nd Wing Aircraft Marine Band graced
opening sessions, while Rodney Crowell, Randy Van
Wormer, and the Wagoneers performed for lunch
crowds. Hank Williams Jr. headlined an evening Su-
perfaces show, and 10 new artists/groups, including
Patty Loveless, the New Grass Revival, Nanci Grif-
fith, Foster & Lloyd K.T. Oslin, Ricky Van Shelton,
Schuyler Knobloch & Bickhardt, David Lynn Jones,
Ride The River, and Tim Malchak introduced their
material in a New Faces showcase.

GOOD DEEDS: The aforementioned Hot 103 New
York continues its campaign to raise money and
awareness in the fight against AIDS by scheduling
a Feb. 28-29 radiothon to benefit Northern Lights
Alternatives, a service group for people with the dis-
ease and their families. A host of celebrities is on
board to promote it, and educational panel sessions
will be part of the two-day event at local nightelub 4-
D ... WMZQ Washington, D.C, reached its goal of
raising $10,000 to aid the homeless in its Come In
From The Cold campaign.

In the goofy-deeds department, KLOS Los Ange-
les’ Mark & Brian morning team pulled a sweet Val-
entine’s Day stunt as both team members were
dipped in a vat of chocolate and listeners pelted
them with nuts and jimmies in the KLOS parking lot

. New WWWW Detroit morning man Joe Wade
Formicola, returned to the market to find that his
favorite newspaper, the Détroit Free Press, was
about to close down. He quickly penned and aired a
ditty called ‘“‘Save Our Freepress” and asked inter-
ested listeners to write Attorney General Ed Meese
to prevent the shutdown of the 156-year-old tabloid.
No word yet on whether he was successful.

Assistance in preparing this column was provided
by Yvonne Olson in Los Angeles.
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é,_ Compaled from national album rock
QE’ Zé go 95 TITLE radio airplay reports. ARTIST
E2 | 2 | Q8 | 25 | 1ABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * %
1 1 6 3 HEAVEN KNOWS ROBERT PLANT
£SPARANZA 7-9937 3/ATLANTIC 2 weeks at No. One
2 EVI INXS
2 | 5 | 3| 0| DENENERE
BE STILL MY BEATING HEART STING
3 2 2 7 ALM 2992
4 6 4 8 YOU TALK TOO MUCH GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
NGE| AEROSMITH
5 5 5 5 GEFFEN'izszas
@ 7 10 4 CHECK IT OUT JOHN COUGAR MELLENCAMP
MERCURY 870 126-7/POLYGRAM
7 4 1 7 JUST LIKE PARADISE DAVID LEE ROTH
WARNER BROS. 7-28119
8 3 3 11 HEART TURNS TO STONE FOREIGNER
ATLANTIC LP CUT
@ 13 33 3 GET ITON KINGDOM COME
POLYDOR LP CUT/POLYGRAM
10 17 B MAGIC TOUCH MIKE OLDFIELD
VIRGIN LP CUT
SAVE YOUR LO GREAT WHITE
o (RSN | EvErNE o
TWO W COCKER
12 | u|1s | 7 | JEONRONGS JOECO
@ 27 47 3 | WISH I HAD A GIRL HENRY LEE SUMMER
CBS ASSOCIATED 4-07720/E PA.
AMN D DAVID LEE ROTH
%6 | 30 3 \BARNER B(r;zgsq LP CUT
@ 19 2 5 TIME RUNS WILD DANNY WILDE
GEFFEN LP CUT
LECTRI ICEHOUSE
5|25 | 6 | EESIRGR
17 18 27 Il REV IT UP JERRY HARRISON & CASUAL GODS
SIRE 7-27977/WARNER BROS.
18 17 21 7 TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND 7-28122/WARNER BROS.
WAI WHITE LION
23 23 8 ATLAr:IrTIC 7-89126 )
TALKIN' 'BOUT 3
3| — 2 GEFIF"EKNI LP CUT
HEA AC/DC
@D| o | o | + | AT /
2l 16 | WHEN WE WAS FAB GEORGE HARRISON
DARK HORSE 7-28131/WARNER BROS.
% % * POWER TRACK® % &
@ 2 | — 3 CLOUD NINE GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS.
— ——
28 | 29 | 3 | SATCHBOOGIE JOE SATRIANI
RELATVITY LP CUT
N SPR N
w |5 | o | 1 | QSR BRUGE SPRNGSTEE
35 50 3 AMERICAN ROULETTE ROBBIE ROBERTSON
GEFFEN LP CUT
@ 34 38 4 DESOLATION ANGEL JOHN BRANNEN
APACHE LP CUT
THE KINKS
s | u| 15| 7 | WERO
@ 31 39 5 POUR SOME SUGAR ON ME DEF LEPPARD
MERCURY LP CUT/POLYGRAM
THE RADIATOR
% || a7 | B9GioRpocTOR ERATATORS
31 21 14 1 SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON
OLUMBIA 3807680
WOR NG R.E.M.
@) | | + | HEsTpORSD
B
@[ 0 [ | 3 | DS, e T
@ 2 = ) BEDS ARE BURNING MIDNIGHT OIL
COLUMBIA LP CUT
’ | FOREIGN
@| = [ w3 | s 5
TU
(3% |16 | 12 | 10 | R JETHROTULL
| YES
o | | 15 | 15 | SHOOTHGR o
N T NING AWAY PINK FLOYD
w [ o | 1 | o | SUEEIMNGAW
44 1L 2 PRESENCE OF LOVE THE ALARM
LR'S. 53259/MCA |
DA LEE ROTI
o o o |« | SN, i LEE ROTH
41 2 18 24 ”EYR%IREVRBI% 004-7/POLYGRAM DEFICERRARD
Lol 2 FINAL EYES YES
ATCO LP CUT/ATLANTIC
PRISONER
B ||| 3| BT SO
E
M 4 % 3 Exgkﬁ&%ﬁg%ﬂER NIGHTS RICHARD MARX
26 48 4 BIRTH, SCHOOL WORK, DEATH THE GODFATHERS
EPIC LP CUT/E P
* % % FLASHMAKER # # %
SS AND TELL BRYAN FERRY
NEW)D L Y
ALL THAT HEAVEN BRUCE SPRINGST
NEWD | 1| | AbISATHERVEN Wil oW € SPRINGSTEEN |
R i SP
NEW)D 1 RC(Z%!;(S?F LI_F_E RICK SPRINGFIELD
LIT,
NEWD | 1| | KISSMEDEADLY RO
50 | 39 [ 26 | 13 | NONEW TALE TO TELL LOVE AND ROCKETS

BIG TIME 6069/RCA

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Buried Alive Remote. KLAC Burbank, Calif., morning man Eddie Edwards gets
buried alive as station staffers cover him with the 10,200 postcards reading,
""Win, Eddle Live.” KLAC asked listeners to send in cards requesting that the
KLAC morning show be broadcast from their work place.
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HOTCROSSOVER 30.

= zZ, Compiled from national
0 Eﬁ ;o =% TITLE radio airplay reports. ARTIST
W | W 3| X1
-2 —- o~ < 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & &
1 1 2.4 7 NEVER GONNA GIVE YOU UP o wl;g%(aé&g EY
@ 2 5 7 SOME KIND OF LOVER JODY WATLEY
MCA 53235
@ 6 10 5 FATHER FIGURE GEORGE MICHAEL
COLUMBIA 38-07682
4| 5|6 |7 | GRUREND PEBBLES
5 4 3 7 | WANT HER KEITH SWEAT
VINTERTAINMENT 7-69431/ELEKTRA
6 | 3 | 1 | 12| PUMPUP THE VOLUME M/A/R/R/S
4TH & B'WAY 7452
T “N-
774 | s SALT-N-PEPA
12 2 3 MAN IN THE MIRROR MICHAEL JACKSON
EPIC 34-07668/E.PA.
9 | 8 | 7 | 13 | SEASONS CHANGE EXPOSE
ARISTA 1.9640
15 21 4 5&%’:}5‘; 2V THE JETS
@ 14 16 5 g’g&(’)? OC?ASIONS THE DEELE
12 10' 12 11 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS
13 1 13 6 WHAT HAVE | DONE TO DESERVE THIS? PET SHOP BOYS
EMI-MANHATTAN 5010
GIBSON
w [ | w | o | oo CESBE IS
15 9 8 10 Sg\U%Da'}IE BEEN TIFFANY
16 20 2% 4 NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL
TABU 4-07646/E.PA.
7 | 13] 17 | 6 | CANTSIAYAWAYFROMYOU  G. ESTEFAN/MIAMI SOUND
. EPIC 34-07641/EPA.
30 | 5 | FISHNET MORRIS DAY
— WARNER BROS. 7-28201
19 | 17 | 15 | 14 | BECAUSEOF YOU THE COVER GIRLS
! D TRICK SWAYZE
@ NEW) 1 RSgE%%IKE THE WIN PA SWA
@ % 2 NO 1/2 STEPPIN' SHANICE WILSON
— A&M 2990
ER
2 2% 28 3 ngIlL‘}lg(NOW STEVIE WOND
23 21 18 13 I nlﬁ'xENﬁE\)TBrAEOS})joRALOVE NATALIE COLE
TT, AR
NEW) 1 ﬁvEE‘l; ggs/AAngAV DREAMS, GET INTOMY C BILLY OCEAN
P 2% _ 2 THINKING OF YOU EARTH, WIND & FIRE
COLUMBIA 38-07695
INX
% |16 | 9 | 10 | NEERIONTQNGHT s
77 19 14 16 LEV#}SP:E ngBE YOUR MAN ROGER
NGELA WINBUSH
NEW) 1 SEURE‘UEQ S%anaJ/POLVGRAM A
iF| BOY GEORGE
n | 5| a4 | QEMLE ¢
CE TRENT D’ARBY
GD| NEWD | 1 | MISHINGWELL TEREN

O Products with the greatest airplay gains this week.

TUNE-IN-VITATION

Washington, D.C., new age outlet
WBMW has been inviting the area
to tune in to its new age sound
since it bowed in July, and it takes
its requests very seriously. The
station has handed out 75,000
printed invites at shopping malls,
mass-transit stops, and concert
venues. The station also recently
“invited”’ 10,000 concertgoers at a
sold-out Sting appearance to tune
in.

The invitations are printed with
fancy lettering like any other in-
vite to a formal occasion and read:
“Date: Three hundred and sixty-
five days a year. Time: Twenty-
four hours a day. Place: 106.7 FM.
Menu: New age music, light jazz,
and soft rock album cuts. RSVP:
352-1067.” The station’s frequen-
cy, call letters, and moniker,
“Washington’s radio for a new
age,” appear in bold lettering at
the top. WBMW is reporting that
the Kansas City ‘“Wave” outlet
has found the upper-crust ap-
proach too tempting to resist and
has begun to distribute its own in-
vitations.

“THE FOX"* ADOPTS THE BATS

KQFX “The Fox” Austin, Texas,
recently dedicated a morning show
to an Adopt A Bat promotion,
which offered listeners ‘“‘an offi-
cial certificate of adoption.” Lis-
teners were asked to call in and
submit a name. The certificates
were then made up and mailed out
to the ‘“parents.”

The point of the promotion was
to inform listeners that there is no
need to steer clear of the area’s
Congress Street bridge, which is
home to 750,000 of the lovable lit-
tle creatures and is part of a popu-
lar jogging path. KQFX morning
men Weaver Morrow and Dick
Kelsey informed their audience:
“Austinites should be aware that
bats are more afraid of humans
than humans should be afraid of
bats.” They also reminded listen-

rs, “Although the new parents
can’t actually bring the bats home,
they can go stand under the bridge
to visit them.”

CLASSIC TURNOUT

Boston classic hits outlet WZLX
joined forces with the AIDS Action
Committee of Massachusetts to
pull together an impressive celeb-
rity turnout for its recent ‘“Aim
For The Heart’’ radiothon. The
special project recently aired live
on WZLX 6 a.m.-11 p.m. in an ef-
fort to raise money and conscious-
ness. The funds raised go toward
an educational program to help
prevent the virus’ spread and to-
ward care for those afflicted with
it.

CREME DE CLEVELAND

Easy listening WQAL Cleveland
has started asking listeners to
send in their votes to determine
the best that the city has to offer.
The five-week promotion has lis-
teners voting from 60 preselected

(Continued on page 18)
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CONTEMPORARY.

. CZ”_ Compiled fronr] a nati_onal
QE" 5E ’;‘o 2.5 TITLE sample of radio playlists. ARTIST
D:E = 5 E3 o~ 3 E3 :gr) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & &
@ 4 6 g | SHE'SLIKETHEWIND @ PATRICK SWAYZE/WENDY FRASER
RCA 5363 1 week at No. One
2 1 3 | 12 | SEASONS CHANGE  EXPOSE
ARISTA 1-9640
3 3 2 | 13 HUNGRY EYES (FROM “DIRTY DANCING”) ¢ ERIC CARMEN
4 9 1| 1a CAN'T STAY AWAY FROM YOU @ G. ESTEFAN/MIAMI SOUND
EPIC 34-07641/E.PA.
@ 9 | 12| § | NEVER GONNA GIVE YOU UP # RICK ASTLEY
RCA 5347
@ 8 | 11 | g | FATHERFIGURE © GEORGE MICHAEL
COLUMBIA 38-07682
7 7 g | 10 | TWILIGHT WORLD # SWING OUT SISTER
MERCURY 888 484-7/POLYGRAM
8 | 5| 5 | 12| GOULDVEBEEN TIFFANY
9 | 10| 10| s | WiTHOUT You PEABO BRYSON & REGINA BELLE
ELEKTRA 7-69426
13 1 17 | 4 | ENDLESS SUMMER NIGHTS # RICHARD MARX
EMI-MANHATTAN 50113
ul s 4 | 13 | EVERYWHERE FLEETWOOD MAC
WARNER BROS. 7-28143
Q2| 15 | 21 | 4 | NEVERDIE YOUNG JAMES TAYLOR
COLUMBIA 38-07616
13 1 7 17 1 LIVE FOR YOUR LOVE @ NATALIE COLE
EMI-MANHATTAN 50094
1w | 17| 19| 11 | ONLYTHE FOOLSURVIVES  DONNA SUMMER/M.THOMAS
GEFFEN 7-28165
15 [ 12 | 9 | 14 | ALLIWANTISYOU @ CARLY SIMON
21 | 25 | & | WHAT HAVE | DONE TO DESERVE THIS? @ PET SHOP BOYS
EMI-MANHATTAN 50107
DREAMS | DREAM & DAVE MASON (WITH PHOEBE SNOW)
785 | pes
27 | 38 | 3 | MANIN THE MIRROR & MICHAEL JACKSON
EPIC 34-07668/E.PA.
.([,) 23 | 23| § | YOUWILL KNOW STEVIE WONDER
MOTOWN 1919
2 | 14| 13| 10 | TUNNELOFLOVE ) © BRUCE SPRINGSTEEN
* & % POWER PICK & % &
@D| 3t | 1 | 4 | WHENWEWASFAB @ GEORGE HARRISON
DARK HORSE 7-28131/WARNER
@)| 28 | 33 | 4 | |SELWEAK  BELINDA CARLISLE
B | 2| 2| s | | WANTTOBEYOUR MAN  ROGER
2 18] 1|18 y&x&g:;gg&cur (THAT | COULD LOVE) © DAN HILL
s |25 |2 |10 SOU FooD T0 GO & THE MANHATTAN TRANSFER
@ 0| 3| s SITTIN' ON) THE DOCK OF THE BAY ¢ MICHAEL BOLTON
‘OLUMBIA 38-07680
@ 3 | 3 | 4 | THEME FROM LA.LAW MIKE POST
POLYDOR 887 145-7/POLYGRAM
28 | 16 | 14 | 18 | GOT MY MIND SET ON YOU & GEORGE HARRISON
- DARK HORSE 7-281 78/WARNER BROS,
29 | 24 | 18 | 15 | CHERRY BOMB # JOHN COUGAR MELLENCAMP
MERCURY 888 934-7/POLYGRAM
G0)| 32 | 35 | 4 | TAKEGOOD CARE OF ME # JONATHAN BUTLER
JIVE 1083/RCA
31 20 15 13 THE WAY YOU MAKE ME FEEL & MICHAEL JACKSON
EPIC 34-07645/E..P.A.
* % * HOT SHOT DEBUT * & %
@ NEW) | 1 | WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON
g ARISTA 1-967 .
3 [ % l 24 | 23 | THETIMEOFMYLIFE & BILL MEDLEY & JENNIFER WARNES
( : )| NEW S 11 qug A WONDERFUL WORLD & LOUIS ARMSTRONG
@ 9il— |2 HANDS TO HEAVEN © BREATHE
AZM 299
@ 50 | — | 2 | GET OUTTA MY DREAMS, GET INTO MY CAR  BILLY OCEAN
JIVE 1-9678/ARISTA
@ [0 | s | coMNGIEYOU FEEE
38 | 39 [ 42 | 5 | DONTSHED ATEAR @ PAUL CARRACK
39 29 27 17 gétli]-n:‘BIA TR & GEORGE MICHAEL
a0 | 38 |3 |18 §gSTEAhggQ§JNAL & WHITNEY HOUSTON
a1 | 34 | 29 | 24 | THAT'S WHAT LOVE IS ALL ABOUT & MICHAEL BOLTON
COLUMBIA 38-07322
22 | 35 | 32 | 22 | CANDLEINTHE WIND © ELTON JOHN
@ 4 | — | 2 | OUTOF THE BLUE # DEBBIE GIBSON
ATLANTIC 7-89129
*
D) NEwWp | 1 | WINTER GAMES DAVID FOSTER
4% | 49 | 3 | NOCONVERSATION @ VIEW FROM THE HILL
CAPITOL 44095
*
NEWD | 1 | LFOUND SOMEONE Halas
||| 3 |59 ﬁylc%gce;a © GERALD ALBRIGHT
a8 | a7 | 37 | 5 | BESTILL MY BEATING HEART # STING
*
49 3 28 20 IvSLAAlNE';!ZEszﬂ/WARNER BROS. 2 VT
50 | 47 5 | OVERYOU RAY PARKER JR. WITH NATALIE COLE
_ GEFFEN 7-28152

O Products with the greatest airplay gains this week.  Videoclip availability.
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TOA DEALER
NEAR YOU

Introducing the new Kenwood
KDT-99R. An FM/AM Digital Audio
Tape player for the car. Now avail-
able at the garticipating authorized

T AN m‘l’&l;‘»«m TOOW PR FYEIA KLY GRS

Kenwood is proud to be in the lead
with DAT. For over 25 years, weve
played a major role in every audio
innovation. And now, the KDI-99R.
So come audition the next major

DIBITAL QB0 TARE

step forward in digjtal sound.
And discover why few things
in life perform like a Kenwood.

—“NWOOD

Kenwood dealers shown below.
ACCURATE REPLACEMENT B & M ELECTRONICS
22005 S. Main St., Carson 11801 Pico Blvd,, Los Angeles

4969 Van Nuys Blvd,, Sherman Oaks
1393 E. Walnut, Pasadena
2633 Santa Monica Blvd,, Santa Monica
8222 Tampa Ave.,, Reseda
1919 La Cienega Blvd., Los Angeles
3131 Thousand Oaks Blvd., Thousand Oaks

AMERICAN CAR STEREO
16922 Bellflower Blvd., Bellflower

AUTOSONICS
1452 Encinitas Blvd., Encinitas

AUTO SOUND ENGINEERING
18401 Vanowen St Reseda

AUTO STEREO SOUND CENTER
716 S. Beach Blvd., Anaheim

2410 Wilshire Blvd., Santa Monica
2306 Newport Blvd., Costa Mesa
4864 Lankershim Blvd., N. Holtywood

CAR RADIO SOUND CENTER
105 E. Pacific Coast Highway, Long Beach

CARSOUND CO.
5101 E. Willow, Long Beach

CRAZY STEREO
15130 S. Prairie Ave., Lawndale
1325 Pacific Coast Highway, Harbor City

CENTURY MOBILE
10320 Long Beach Blvd., Lynwood

ELECTRONIC ENTERTAINMENT
1056 S. La Cienega Blvd., Los Angeles

HAAS AUTO STEREO
11505 Jefferson Blvd., Culver City

LYLES

2751 Thousand Oaks Blvd., Thousand Oaks

RODEO AUTO ACCESSORIES
9065 Santa Monica Blvd., W. Hollywood
20859 Ventura Blvd., Woodland Hills

ROGERSOUND LABS
8381 Canoga Ave., Canoga Park
24280 Swartz Drive, El Toro

3717 E. Foothill Blvd., Pasadena
21229 Hawthorne Blvd., Torrance
2730 Wilshire Blvd., Santa Monica

6301 Sepulveda Blvd., Van Nuys

15251 Beach Blvd., Westminster

wwWwwW americanradiohistorvy com

SAFE & SOUND
2400 Main St., Santa Monica

SIMI VALLEY AUTO STEREO
4505 Industrial St,, #2H, Simi Valley

SNA AUTOSOUND
18545 Topham St., Reseda

SOUTHWEST AUTO
670 W. 17th St., #G-6, Costa Mesa

STEREO CITY STORES
10830 Washington Blvd., Culver City
20012 Ventura Blvd,, Woodland Hills

VIDEOTEK
9282 Bolsa Ave., Westminster
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FEATURED
PROGRAMMING

THE RADIO NETWORK and syn-
dication industry is rife with rumors
and speculation on the recent an-
nouncement that contract negotia-
tions have been broken off between
the ABC Radio Network and
“American Top 40” host Casey Ka-
sem (Billboard, Feb. 20). This
week’s rumor mill has it that ABC
stopped syndication of “AT 40.” At
press time, an executive ABC
spokeswoman denied the rumors,
saying that the action had not even
been discussed. Kasem’s contract
runs to January.

"ETWORKING: Westwood One
Companies’ NBC Radio Network
increases the scope of its network
programming package with its Feb.
29 shift to expanded news program-
ming and the debut of “The NBC
Radio Network Toolbox.” NBC
will now offer three newscasts per
hour: five minutes of news at the
top of the hour, 30 seconds of head-
lines at 25 minutes past the hour,
and a one-minute news update at
five minutes before the hour.

The three news feeds will be part
of 23 news and sports feeds each
weekday, offering affiliates actual-
ities and correspondent reports.
“The Toolbox” is NBC’s name for
its weekly collection of production
elements. Included in the Monday-
only “Toolbox” feeds will be come-
dy cuts, musie, promos, production
sound, historical actualities, and
sound effects.

The expanded NBC package of
affiliate audio services is a further
indication that the major networks
continue to see additional informa-
tion servicing as a way to hold on to
current affiliates and attract oth-
ers. Execs at NBC, CBS, and ABC
all agree on that. NBC VP/news
Jim Farley says, “If everyone is
playing the same musie, what can
help differentiate you is your infor-
mation component.” Farley and
ABC Radio Network VP/director
of youth networks Darryl Brown
agree that the trend began when
networks realized that market sta-
tions want more than the traditional
five-minute network news feed. At

I

King Caps A Decade. “Wheel Of Fortune” host Pat Sajak, left, and syndicated
columnist George Will, right, join in live as Larry King and the Mutual
Broadcasting System celebrate the 10th anniversary of King's syndicated talk
show with a special broadcast. King had just asked Will, *“How do you, as a true
intellectual, explain the success of “Wheel Of Fortune?’ ’ Will responded,
“Americans understand that life is random.”

that time, news feeds were already
being redesigned to better service
the then-booming FM band.

NBC first began to offer custom
feeds about five years ago and more
recently added additional program-
ming production elements with its
“Newsline” service. Some of the el-
ements in NBC’s new ‘““Toolbox’
have been part of the “Newsline”
service. Farley says that its re-
search is showing that FM pro-
grammers have underestimated FM
listeners’ desire for news and are
now losing them to AM for news
and information. NBC has also add-
ed two new daily one-minute fea-
tures, “Sex In The News” and “In
London” (Billboard, Jan. 30).

CBS Radio Networks has been
paying closer attention to providing
these new services for the past
eight months. During that time,
more attention was given to affili-
ate programming services, and the
emphasis was temporarily taken off
longform programming, according
to CBS VP/programs Frank Mur-
phy. He says that these added ser-
vices are “the direction that net-
works feel the marketplace needs
and wants.” Since mid-1987, CBS

Power Drivers. WWPR ‘‘Power 95 New York teammates gather with New
York Yankees star Dave Winfield, second from right, at the slugger’s new
Gotham restaurant, the Border Café.

has markedly increased its output
of weekly programming production
elements. The company’s “Hot Off
The Press” premiered late in 1987
and is steadily offering satellite de-
livery of new albums on the day of
release. CBS also recently upped
Charles Osgood’s presence on the
network by providing CBS affiliates
with four live morning-drive feeds
by the rhyming newsman.

ABC Radio Network first sig-
naled the current shift when it
splintered its networks to address
the youth market in the '70s. NBC
then picked up the ball with its rock-
oriented and well-marketed “The
Source.” ABC has steadily been
adding programming production el-
ements from the same categories
that “Toolbox” draws from for the
past 18 months.

ABC’s Brown says, ‘“Around
1982, we realized that market sta-
tions wanted more than the tradi-
tional five-minute news and began
doing short features. Stations need-
ed additional information servicing,
and we could provide access to the
people and stories that they couldn’t
reach. A good network affiliation
can help stations maintain or create
their larger-than-market image. We
started with preproduced pieces,
but that’s not what was needed. We
had to afford them the localization
potential of raw material.”

ABC’s recent agreement with
USA Today exemplifies the trend as
well as the technology that’s now
available. ABC is now offering affil-
iates “The USA Today Morning
Show Prep,” which provides affili-
ates with the following morning’s
USA Today stories at 11 p.m. The
stories are written by the USA writ-
ers for radio use and delivered as
hard copy via satellite. With ABC’s
new “Data Service,” affiliates are
able to get a hard-copy printout of
all nonnews audio feeds five min-
utes before audio transmission.

cORRECTION: Our mention of
MCA'’s recent George Michael inter-
view last week was in error. The in-
terview was conducted by Roxy
Myzal, MCA’s director of opera-
tions, but it was not done for the
network. The Myzal interview with

Michael was conducted for an up-
coming print article and will not be
used for any radio syndication,
MCA or otherwise. MCA s current-
ly producing an “authorized” radio
syndication of Sting for the March
21-27 installment of the network’s
“Up-Close” series. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Feb. 25, David Lee Roth Album Party,
Westwood One Live Special, 90 minutes.

Feb. 26-28, Going For The Gold, United Stations
Special, three hours.

Feb. 26-28, Eurythmics, On The Radio, On The
Radio Broadcasting, one hour.

Feb. 26-28, Martha Reeves/Paul McCartney,
Cruisin' America With Cousin Brucie, CBS Radio-
Radio, three hours.

Feb. 26-28, Prince, Star Beat, MJI Broadcast-
ing, one hour.

Feb. 26-28, The Bon Jovi Birthday Salute, Hot
Rocks, United Stations, 90 minutes.

Feb. 26-28, Whitesnake, Metaishop, MJI Broad-
casting, one. hour.

Feb. 26-28, Roger Daltrey, Rock Watch, United
Stations, three hours.

Feb. 26-28, Michael Martin Murphey, Country
Today, MJI Broadcasting, one hour.

Feb. 26-28, Tina Marie/BrownMark/Spike Lee/
“School Daze,” RadioScope, Lee Bailey Communi-
cations, one hour.

Feb. 27-28, The Grammy Special, Country
Close-Up Special, ProMedia, one hour.

Feb. 28, Ricky Skaggs, Nashville Live, MCA Ra-
dio Network, 90 minutes.

Feb. 28, Danny Wilde/Robert Plant, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

Feb. 28, Grateful Dead, Part 2, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

Feb. 28, The 1st Anniversary Show, Hitline
USA., James Paul Brown Entertainment, one
hour.

Feb. 28, Eddie Raven, Countryline U.SA.
James Paul Brown Entertainment, one hour.

Feb. 29, Timothy B. Schmit, Classic Call, Pre-
miere Radio Network, one hour.

Feb. 29-Mar.6, ERon John, Classic Cuts, MJI
Broadcasting, one hour.

Feb. 29-Mar.6, Yes, Rock Today, MJI Broad-
casting, one hour.

Feb. 29-Mar.6, Sting, Part 2, Off The Record
With Mary Turner, Westwood One, one hour.

Feb. 29-Mar.6, Mel McDaniel, Live From Gil-
ley's, Mutual Broadcasting, one hour.

Feb. 29-Mar.6, Kenny Loggins, Part 1, Star
Trak Profiles, Westwood One, one hour.

Feb. 29-Mar.6, Temptations, Special Edition,
Westwood One, one hour.

Feb. 29-Mar6, The Lost Lennon Tapes,
Westwood One Special Series, one hour.

PROMOTIONS

(Continued from page 16)

categories, with the opportunity to
add a write-in category if they
choose.

WQAL has also hooked up with
area newspapers and magazines to
print ballots to take the promotion
to as broad a base as possible. Vot-
ers become eligible to win prizes
with the casting of a ballot. The
promotion will culminate with a
full-color poster that lists the con-
sensus opinion of Cleveland’s best.

PETER J. LUDWIG

What do PDs think
of country video?
... See page 42
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. Love Is Thicker Than Water, Andy

. Night Fever, Bee Gees, rso
. Sometimes When We Touch, Dan

. Emotion, Samantha Sang, prIVATE
STOCK

. Lay Down Sally, Eric Clapton, rso

. Dance, Dance, Dance, Yowsah

. 1 Go Crazy, Paul Davis, sanG
. Just The Way You Are, Billy Joel,

. Can't Smlle Without You, Barry

. Love Is Blue, Paul Mauriat, pHiLiPs
. (Theme From) The Valley Of The

. Spooky, Classics IV, mperiAL
. l Wish It Would Rain, Temptations,

; asmm On) The Dock Of The Bay,

J Slmo: Says, 1910 Fruitgum Co.,

. Green Tambourine, Lemon Pipers,
BUDDAH

. | Wonder What She's Doing

. Goin’ Out Of My Head/Can't Take

- SRsagurday Night Fever, Soundtrack

. The Stranger, Billy Joel, coLumsia
. Running On Empty, Jackson

. Slowhand, Eric Clapton, rso

. News Of The World, Queen, eLexTRA
. Aja, Steely Dan, asc

] AII'N'AII Earth, Wind & Fire,

£ Weekend In L.A,, George Benson,

. Foot Loose & Fancy Free, Rod
. The Grand lllusion, Styx, Asam

. Magical , Beatles,
CMa’ﬁgia Mystery Tour, Beatles

. John Wesley Harding, Bob Dylan,
COLUMBIA

. Blooming Hits, Paul Mauriat & His

. Axis: Bold As Love, Jimi Hendrix

. Diana Ross & The Supremes

. Their Satanic Majesties Request,
. Ninth, Herb Alpert & the Tijuana

. Golden Hits, Turtles, wHiTE WHALE
. Are You Experienced, Jimi Hendrix

10.
COUNTRY SINGLES—10 Years Ago

5 Do I Love You (Yes In Every Way),
. Don't Break The Heart That Loves
. Woman To Woman, Barbara

. I Love You, | Love You, | Love You,

b ga?gtender Blues, George Jones,

. Two Doors Down, Zella Lehr, rca
. Walk Right Back, Anne Murray,
CAPITOL

. If | Had A Cheating Heart, Mel
. Return To Me, Marty Robbins,
COLUMBIA

. Flash Light, Parliament, casasianca
. It's You That | Need, Enchantment,

. Bootzilla, Bootsy's Rubber Band,

. Stayin’ Alive, Bee Gees, rso

. Always And Forever, Heatwave, epic
. Which Way Is Up, Stargard, mca

. The Closer | Get To You, Roberta

. Our Love, Natalie Cole, capiToL
. Reaching For The Sky, Peabo

. Let Me Party With You, Bunny

YesterHits,

20 Years Ago This Week
POP SINGLES—10 Years Ago

Gibk, rso

Hill, 20TH cENTURY

. Stayin’ Alive, Bee Gees, rso

Yowsah, Chic, atLanmic

CcoLuUM

Manilow, ARISTA

POP SINGLES—20 Years Ago

Dolls, Dionne Warwick, scepTer

tis Redding, voLt

Tonight, Tommy Boyce & Bobby
Hart, Aam

My Eyes Off You, Lettermen, capitoL
Nobody But Me, Human Beinz,
CAPITOL

TOP ALBUMS—10 Years Ago

Browne, asyLum

CoLuMm

WARNER BROS

Stewart, WARNER BROS.

TOP ALBUMS—20 Ysars Ago

Orchestra, pHILIPS
Experience, reprise

Greatest Hits, Diana Ross & the
Supremes, MOTOWN

Rolling Stones, LoNDON
Brass, Aam

Experience, RepriSE
Disraeli Gears, Cream, atco

Mamas Don't Let Your Babies
Grow Up To Be Cowboys/1 Can
Get Off On You, Waylon & Willie,

Donna Fargo, wARNER BROS.
You, Margo Smith, wARNER BROS
Mandrell, asc/poT

Ronnie McDowell, scoreion

Street, PoLYDOR

SOUL SINGLES—10 Years Ago

UNITED ARTISTS

WARNER BROS

Flack & Donny Hathaway, ATLANTIC

Bryson, capitoL

Sigler, GOLD MINE

18
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No longer will
increasing your
ad budget
be an

act of faith. B

About $3 billion a year is spent on business
press advertising—yet amazingly little concrete
evidence has existed to show whether it really
works.

Research to actually prove the effectiveness
of trade and industrial advertising has been
unconvincing and inconclusive.

Till now.

Finally. New research proves business
press advertising dramatically increases
sales and profits.

It's comprehensive. This landmark research
study took more than three years to complete
at a cost of over $390,000.

It's impartial—the study was conducted
entirely by the independent Advertising
Research Foundation.

t's reliable. The new study
tracked ads for four totally different
products. Was based on real-time data
carefully accumulated as the ads ran.
And employed state-of-the-art data analysis
techniques.

it's conclusive. It links higher levels of
advertising with significant increases in sales,
plus increased profits. Considering the
competitive crunch of today’s marketplace, these
kinds of results mean increasing your advertising
is no longer an act of faith—but an act of survival.

Shoot down your old notions, and put the
research to work.

Armed with these new, easy-to-understand

facts and figures, you can now have powerful
decision support for increasing your trade
magazine ad budget.

For your copy of the “Summary of the
Findings”, write on your letterhead to: Marketing
Services, Association of Business Publishers,
205 E. 42nd Street, New York, NY 10017.

A proven part of your sales force.


www.americanradiohistory.com

PLATINUM—Stations with a weekly cume
B'II rd audience of more than 1 milllon.
' . GOLD—Statlons with a weekly cume
audience between 500,000 and 1 miilion.
FOR WEEK ENDING SILVER—Statons with a weekly cume
FEBRUARY 27, 1988 ™ audience between 250,000 and 500,000.
d G O (@ (o) 0
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
30 32 Buster Poindexter & His Banshees A31 —  Pebbles, Girlfriend 16 16 Salt-N-Pepa, Push it 34 37 Great White, Save Your Love A —  Cher, | Found Someone
31 34 )ody Watley, Some Kind Of Lover A32 — Samantha Fox, Naughty Girls (Need Lov 17 19 Belinda Carlisie, | Get Weak 35 21 Yes, Rhythm Of Love A — Titfany, | Saw Him Standing There
32 18 Salt-N-Pepa, Push It A33  —  Whitney Houston, Where Do Broken Hear 18 20 M/ /rlyf:/s, Pump Up The volume 36 EX Heart, [ Want You So Bad
5 EX  Def Leppard, Hysteria q o A — Taylor Dayne, Prove Your Love %3 S gicha d arx,'En le;s Sur'ngIIE[ Nights g Eag g;z:r:a ert, Say Vou;v:ll
20 George Harrison, Got My Mind Set On Y ruce Springsteen, Tunnel ove ant, Heaven Knows
35 EX Mlchzael Bolton, Smm'y()n) The Dock 21 23 David L:e Roth, Just Like Paradise 39 40 Black, Everything Is Coming Up Black
h A — INXS, Devil Inside 1, 22 24 Debbie Gibson, Out of the Blue 40 EX Henry Lee Summer, | Wish | Had A Girl
r g A —  Alexander 0'Neal Featuring Cherrelle, “ ’:kjm 1f 23 28 Michael Jackson, Man In The Mirror A — Bruce Springsteen, One Step Up
W” Fm A — Rick Springfield, Rock Of Life (/] 5 24 26 Gladys Kni%m & The Pips, Love Overbo A —  Whitesnake, Give Me All Your Love >
gs 1{ 'Siwing (')ul its'T"' gwmgm h\:orld : — (vllehl!ar Fuu of 'Noise ;eatu[;in Dc.o(nny iris, C
New York 0.M. Steve Kingston Z? 1 oger, | Want To Be Your Man — itney Houston, Where Do Broken Hear
S 29 The Cover Girls, Because Of You A — Toto, Pamela - Rill B
12 Rick Astley, Never Gonna Give You Up M A = Hearl, | Want You So Bad A — So, Are You Sure Houston _ P.D.: Bill Richards
2 1 Tiffany, Could've Been Pittsburgh P.D.: Jim Richard A — Toto, Pamela EX  EX  White Lion, Wait 1 1 George Michael, Father Figure
3 3 Expose, Seasons Change 1tispurgl D0 im Richaras A — Whitney Houston, Where Do Broken Hear EX EX Starship, Set The Night To Music 2 2 pet ghog Boys & Dusty Springfield, Wh
4 4 M/A/R/R/S, Pump UE The Volume 1 5 George Michael, Father Figure EX EX Rick S n’ngﬁeld, Rock Of Life EX EX Icehouse, Electric Blue 3 3 Patrick Swayze (Wendy Fraser),
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24 30 Foreigner, Say You Will §6 e Bty Ocean. Got Outta My Greame Get 10 18 Michael Boiton, (Sittin' On) The Dock 28 28 Depeche Mode, Never Let Me Down 323 Yes, Rhythm Of Love
25 15 Fleetwood Mac, Everywhere 2 CceantCe iU ANy DieamsHGet 11 8 Tiffany, Could've Been 29 31 INXS, Devil Inside 3 37 BonJovi, I'd Die For You
26 31 Billy Ocean, Get Outta My Dreams, Get Men LRI on BoesyThe wor 12 18 Gloria Estefan & Miami Sound Machine, 30 20 Eric Carmen, Hun%ry Eyes (From “Dirty A = REM_ It's The End Of The World As
27 16 Men Without Hats, Pop Coes The World A2 Richard Marx, Endless Summer Nights 13 13 Fleetwood Mac, Everywhere 31 33 Scarlett & Biack, You Don't Know A — Toto, Pamela
28 EX  Pebbles, Girlfriend R el ey WhallAlWenderfullWo: 14 15 Pet Shop Boys & Dusty Springfield, Wh 213 Buce Sprngsteen, Tunnel Of Love A —  White Lion Wait
l 29 33 David Lee Roth, Just Like Paradise 30 32 Alexander O'Neal Featuring Cherrelle, 15 22 Billy Ocean, Get Outta My Dreams, Get 33 34 REM., ft's The End Of The World As A — The Cars, Coming Up You
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EX EX Michael Bolton, (Sittin’ On) The Dock 21 25 George Harrison, When We Was Fab

Rick Astiey, Never Gonna Give You Up
Debbie Gibson, Out of the Blue
Bangles, Hazy Shade Of Winter

Dawid Lee Roth, Just Like Paradise
Richard Marx, Endless Summer Nights
Gloria Estefan & Miami Sound Machine,
Michael Jackson, Man in The Mirror
Michael Bolton, (Sittin’ On) The Dock
Sting, Be Still My Beating Heart

When Winer stepped in to update WXRT,
“the first thing I did was overdo it,” he
laughs. “I grabbed the Clash, the Pistols, the
Jam, threw ’em in the library, and said, ‘Let’s
catch up.” But it was too jarring for the lis-
teners, and our ratings dropped to 1.3. We

EX EX Scarlett & Black, You Don't Know 2 19 Sﬂ;eeze, 853-5937
A — Taylor Dayne, Prove Your Love 2% 23 29 INXS, Devil Inside
24 27 John Cougar Meliencamp, Check It Qut
25 30 Billy Ocean, Get Qutta My Dreams, Gel
5 26 28 Gladys Knight & The Pips, Love Overbo
27 X Def Leppard, Hysteria
BB et weal | H_ams Bt J
. . —_ iffany, aw Him ndt ere
Ortando P.D.: Brian Philips X p— Whi(ngy Houston, Where DogBroken Hear
” pnome 11 GeorgAe Michael, Father Figure —
2 2 Rick Astley, Never Gonna Give You Up
3 z ;h;a &wers iris,&Bgcausesof_ Voft: B
e oys & Dust ringfield,
X . S 11 Belind:%arilee, | Get%\legk 4
Providence P.D.: Mike Osborne ; 1g g:via Lese Roth, J(I:.I;t Like Paradise
i Se, Jeasons ange
L3 oot igre g5 RS fongh
3 9 Pet Shop Boys & Dusty Springfield, Wh 95 Eric Cormen, Hungry Eyes (Fom “Diry
§ 10 Patrick owayee (We»% Fraser), 10 18 Patrick Swayze (Vendy Frasen). Dallas P.D.: Buzz Bennett
SR oz Saritonli - 1215 Cher, | Found Someone 11 George Michael, Father Figure
1 M?clhael Jackson, Man In The Mirror 13 Paul Carrack, Don't Shed A Tear 2 2 Tiftany, Could've Been
8 14 Richard Marx, Endiess Summer Nights 14 Richard Marx, Endless Summer Nights 3 10 Pebbles Girlfriend
3 15 I;?A/R/R/S Pomp Uo The Vo?umg 15 The Communards, Never Can Say 4 14 Cher, | Found Someone
10 13 PuutCanrack. Dankt Shed & Tear 16 Tittany, Could've Been $ 5 Palrick Swagze (Wendy fraser),
15 Cher! H)ucn& Sg"m ° 17 Debibie Gibson, Out of the Blue 6 9 REM, It's The tnd Of The World As
12 16 Gloria Estefan & Mg;):‘g Sound Machine, 18 Keith Sweat, | Want Her 7 8 Natalie Cole, | Live For Your Love
1319 B:"Geos ee"t, 3 N‘ LI'I an The Fi’ 19 Michael Jackson, Man In The Mirror 8 6 Belinda Carlisle, | Get Weak
14 18 Dz{'d Le’el liol;\v ) s); L:kz ;0;?!'39 20 INXS, Devil Inside 9 7 Rick Astley, Never Gonna Give You Up
15 27 Debbie Gibson, Gul of the Blue 21 Roger, | Want To Be Your Man 1013 R etbielGibson, oolishiBeat
16 22 Def Leppard, Hysteria u 22 Boy George, Live My Life (From The Fi 11 11 Gloria Estefan & Miami Sound Machine, .
0 % Aerosomth Angel 2 Natalie Cole, | Live For Your Love 1212 Richard Marx_ Endless Summer Nights Norm Winer
18 21 Terence TFen(%'Arby Wishing well ;g ‘BV_:\i(noey Hougt‘nbvv'heral)%livoken Eeta’ ﬁ 2 IS"/'}‘;‘R%%' Pus.‘p"l) The Vol
’ ean, Gef t; s, Gel , Pump Up The Volume A
%8 gg aféig ?r?g“ims??;::k of Life 26 Flle'gtw;od" ac, Evuer awheyre ream 15 25 David Lee Roth, Just Enke Paradise PD Of waT'FM Ch'cago
21 24 Carl {:mon AIl'T Want Is You 27 Rick Springfieid, Rock Of Life 16 34 INXS, Devil Inside .
2 % s""y Be Still My Beating Heart 2 Def Leppard, Hysteria 17 EX  Michael Jackson, Man In The Mirror
33 3 Suit Out Sister Tulight Werd 2 Gladys Knight & The Pips, Love Overbo 18 15 Pet Shop Boys & Dusty Springfield, Wh
OB Tk o becaues Of Yo » Pebbles, Gulfriend 19 19 Def Leppard, Hysteria )
35 38 Gladys Knight & The Pips, Love Overbo & Rl - @ 216 L Camen, MmO e
' angles, Haz ade inter enn Medeiros, Lonely Won't Leave g . N
R i k] Jody!Wa(Ie’,ySome_Kind O Lover 2 2 Pety Polsonyéavtch Me ('m Falling) BY MOIRA McCORMICK made a changg in 1981, whlch wer'1't hapd in
28 EX Billy Ocean Get Outta My Dreams, Get U Gloria Estefan & Miami Sound Machine, 23 23 Motley Crue, You're All | Need hand with moving our transmitter. (PI'!OI' to
29 32 Michael Bolton, (Sittin’ n) The Dock 35 he Jets, Rocket 21 24 18 Roger, | Want To Be Your Man ) !
30 33 Eria Fachin, Savin' Myse d Titfany, | Saw Him Standing There LR g oreizneriSayay W the move, WXRT’s signal could not be
31 EX John Cougar Mellencamp, Check It Qut A Prince, Hot Thing 26 24 Efon John, Candie In The Wind N . 3 ’ h g
24 The Kane Cang, Don't Look Any Futher A oo, BedOC o ack To Cali (From I1 32 ek Spiliglleld, Rock O Life ORM WINER, program director of picked up on the lakefront, which has since
BB oW b e Triang Of Vou A Lovis Amitrong, What A Wondefu Wor | 23 31 The Boer G Because Of You WXRT-FM Chicago, believes “You don’t roven a bastion of 'XRT support.
u 3 & Fire, n EX So, Are You Sure 30 30 Sting, Be Still My Beating Heart g9,
35 EX George Harrison, When We Was Fab £ Scarfett & Black, You Don't Know 3 33 Icehouse Electric Biue have to sell out to be successful,” and WXRT Programming took a turn for the older—
EX EX Great White, Save Your Love v . ’
EX EX Depeche Mode, Never Let Me Down EX Terence Trent D°Arby, Wishing Well 32 26 Stryper, Honestly . . . o 5
EX EX Alesander O'Neal Featuring Cherrelle X Sting, 8e Stif My Beating Heart & L Ao oo o is proof of that dictum. The progressive al-  specifically the over-25 group—at a time
i ori ' a ‘our Love ohn Cougar ncamp, Chec U . o a .
Xt rianlaliowiCanl Eorestio) EX EX Alxander O'Neal Featuring Cherrelle, BB Keih Sweat [Want et bum rocker, which last fall celebrated its when “this was not yet a goal of radio sta-
Gi 'oindexter is Banshee: g . g g g g o
EXREXEWtite nakeiGrelMelAllt ol oce g IB‘:IsihnEi'a Garsle, eaven I YRPIPaAcseKOM 15th anniversary, provides an alternative to  tions,” as Winer puts it. “We got rid of art-
o 8 Michael h g : f :
3 R e DD B éZ s.".iggsﬁ‘,zré' cag: Ot inter e carbon-copy classic rock and top 40 outlets, ists like REO Speedwagon, Foreigner, and
B EX oy Watley, Some ) Kind Of Lover \k/:’ = gﬁﬁv::‘g:;s“:* distinguished by its new—mus1c-}}eavy play- other arena stuff acceptable elsewhere on
A~ — Dttany | Saw Him Standing There L L A = [l list, low-key and unpretentious air personal- [album rock] and took an aggressive ap-
— iy ﬁ m‘{ GREHI L A — Taylor Dayne, Prove Your Love iti d 1 f t 'XRT d yt h te f o Th £ .
A — Pepsi & Shirie, All Right Now o T ey % sposito ities, and unusual features. oesn proach in terms of new music. The more stri
- %‘.’3&“62;5:““ o liou Lo S S AL le:;l'?‘;esa:eve Perun | & = Iftay LSow Hin Slandiog There pull the biggest numbers in town, but it does ~ dent punk material was correspondingly
A — Heart ['Wanl You'So Bad 2 2 SaltN-Pepa, Push It X EX The Cure, Hot Hot pull an affluent, educated, consumer-orient-  toned down.”
3 3 Miami Sound Machine, Anything For You EX EX Louis Armstrong, What A Wonderful Wor .\ 1 . 4 . | . . . .
Q4 R cicralEstatanlbMismiSoimd[Machiey EX EX David Foster, Winter Games ed audience, and that’s just fine with station The redesigned programming, which paid
rge Michaet, Father Figure . . .
96 ’ FM § 9 i Carmen, Hungry ["r‘f.(f,",’,’“ “Dirty owner Dan Lee, says Winer. more attention to dayparting, became suc-
- nc v i
l c § s I, Nec%dldsm(TBomg I Knp In the most recent Arbitrons, WXRT gota  cessful, and WXRT went on to lead the al-
B n;‘.;:"ﬂ’;qney:_nlf%r Gonna Gie You Up ® 2.5, coming in behind personality-oriented al- ~ bum rock race over WLUP and WMET-FM
~ B Y Bt erie b winter bum-oriented WLUP’s 3.6 and classic rock  between 1982 and 1983 (WLUP has been the
P.D.: Dave Shakes fﬁ/ﬁ 2zy d A :
1 George Michael, Father Figure I A RumplUplThe Volbme , WCKG-FM’s 3.4. “But where the demos  current format leader for some time now).
6 SartN-Pepa, Push It I e Phoenix P.D.: Guy Zapoleon h p vy ars ; . ]
3 Patrck Swayze (Wendy Fraser), it T e keIl el | oradise 1 George Michael, Father Figure break down is where it counts,” Winer says.  But as Winer stresses, heading the pack is
ick Astley, Never Gonna Give You Up 17 Geo ison, Got My Mind Set On Y 2 Pebbles, Girlfriend “ 2 : . . N B a- g
] Dawd nL/e;/got;l, Just Lk Pradise i o e o o Yo ke Me 5 Rick Asiley, Novel Gonna Give You Up My job as PD is not to sell time on the radio  not WX RT s be-all and end-all. Remalrpng on
13 Glﬁdgkﬂigf" wThe Py Love Gerso | J2 29 Bt St W0 8T I e o Torg " station—my job is to get numbers that falla  the cutting edge of commercial radio pro-
1 Keih ecat | Wani e 3 2 BndaCulee [Gotesk § 5 Moy Cuduton oo certain way, that are salable. WXRT has  gramming is.
Bt Cant To'Be You 3 ﬂwhﬂsm Sad Hello Goodbye 38 WAR/R/S, Pump Up The Volume never made itself attractive to advertisers "XRT’s format allows DJs almost total
o 5 rge Michael, Fai lon g . . . . .
Ehon Jom: e I The Wing 5 o m;f Winwood, Valere 106 MicaelJackson The Wy You Make e solely on a numbers basis, has never had to  freedom in music selection. Says Winer,
Pt eith Sweat, | Want Her e . . 5 g M g
Pet Shop Boys & Dusty Spinghieid, wh non Vel:llley,“g:?e '.?i..a of ngle% 217 Whiney ouston o Emgtonat make artistic and aesthetic compromises or  “The jocks have thousands of choices in each
; ' Wi Ri M 've K . (3 oys & Dus ringfield, g g o 5
Foreigner Say You Wil n i a'.E', beean cot 8:.1?3'?4{)??53",: et o2 ok C:I:IlljeygSomeBKRdT Lo pander to the lowest common denominator in  area.” Five days a week, one or two artists
" n, 2 T . . . . .
R 33 - ?;bﬁ':{l’ézxﬁi%';hw::md,"BTW" Hear I 5 Geege "iéé'-‘ie!'?;iic'" °0'i' o music selection. are featured all day long, and their music is
A d . - i ver Gl ause ou [ ) 3 1 M
E:;‘(ss'e ges;slgnsy(ll?;:t:a"g Heart : — EE%L,':‘(SVQ“:N%MF"TI?EQ |M§';'e°' }g z:lzlieccg'e, Ii.nv‘t‘a‘ For ;gu:“}o‘:e i We've always been mixed into the rotation as
: "y — J, Gaing Back To Cali {From ria Estefan iami Sou achine, 3 5
Cre e gy s om0t | &~ ik St o 01 i A 4 e able to achieve our [finan well.
b evie B., Party Your 1 ,
lody Watly, Some Kind O Lover z Beinda Carse, | Gt J‘*ﬁ“ wony ‘c‘lal] goals,” Winer says. ‘My i ob was tO see . Core artists for WXRT
by A rge Harnson, Lo! 101 et On
Glria Etetan & Miami Soud Machne, o ?:,"F’P‘RG‘;T,‘;W*K”” We do fine—we all get ; include acts lwho get little
H iy ets, Rocke! -
it BB T Sl ooy e raises every year, and we - gha gtation evolve’ o 1o el cxposire
L e I LGID e 27 EX Michael Jackson, Man In The Mirro just put in new studios. anywhere else, including
4 Ao ebbie , Ou e Blue . g
Billy Ocean, Get Gutta o Dreams, Get == A29 — Whitney Houston, Where Do Broken Hear But making hand-over- Elvis Costello, Joe Jack-
g"ulf'orgh 'HW Can | Forget You PD. Bob C 30 EX  Phil Collins, We Said Hello Goodbye . L8 . ’
Pebbies, Gilnend ; . N D Bob Case A~ — Blue Mercides, | Want To Be Yuor Prop fist profits is something son, the Cure, Los Lobos,
- ince, H — T, | Found Someone
ot Degre PO O Lot nar | 13 CeEE T?!n.e'c','gtame, e A = S, Be S My Beating et our owner has not forced us to do—he’s real-  XTC, the Replacements, Squeeze, Echo &
" . eal Featunn frele. : : : : . . .
Natae Cole, Pk Clac R B rotog SR Ay B e %!.:5;3 ;r’ughé 4 Th Pis Love Overo istic in his expectations. Dan Lee has had  the Bunnymen, John Hiatt, the Smiths, the
Titany, 1 Saw Him Standing There B 4 ?,,:"sc‘f,v,ff;‘ig’,‘f g el & o !L,.',ﬁ‘.'"sd;fi.:?iml; \?’4{13« A’r:Jfgé'??m'&o, many opportunities to sell the station, andhe ~ BoDeans, and R.E.M. (which didn’t get wide
7 8 Pet Shop Boys & D Springfield, Wh renda Russell Featuring Joe Esposito, ’ . . e 2 : : “
3 4 gfwer.fw?‘:(ts;o "B:s °‘§§r %ﬁ:e . EX EX Siacey Q. Dom't Make A-Fool Of Your doesn’t want to do it. He makes his money in airplay until after its last album). “We also
ia Estefal i Sou achine, 1 M g n —at g
B e s e M ror other businesses, and WXRT is his pride. play deeper—six cuts by Robbie Robertson,
M s wrattlnam e I ‘2 When general manager Seth Mason eight by Peter Gabriel, and with Springsteen
MEANS MUSIC 13 15 Gladys Knight & The Pips, Love Overbo brought Winer on board to replace founding  it's: What should we not play?” says Winer.
B et ket 70 program director John Platt in 1979, 'XRT ~ WXRT has more than 1,200 active song titles
e Jets, Rocke r n
P.D.: Brian Thomas 16 22 Pebbles, Girlfriend . g O . . o 5 A
Expose, Seasons Chan ? e 172 '6:'&&"’&{'»:2:"" Back To Cal (From wasn’t looking terribly healthy. Hanging on  at any given time, with a total airplay possi-
INKS, Heed Yoy Tonight 19 30 Mors Day Fshmet Seattle P.D. Gary Bryan for dear life to its *70s art- and folk-rock pro-  bility of 25,000 songs. New music is not the
Bangles, Hazy Shade Of Winter 20 11 M/A/R/R/S, Pump Up The Volume 1 Pet Shop Boys & Dusty Springfieid, Wh . “ : i ’
Rl o BoyelE10b S erne te LR 31 oy Walley, Some Kind OF Lover H George Wichae), Father Figure gramming, WXRT was “regarded as a snob- only item on the playlist that sets XRT
Falet-lw- ° aacustver whe 22 EX Samantha Fox, Nauimy Girls (Need Lov 3 Expose, Seasans Change bish hippie stati » in Wi g ds. “Th apart—bl g regoae. and comedy are
i N e B DX Whodin, ook You ke hgan & ag : rorenty Soyvou it ish hippie station,” in Winer’s words. “T ey pa lues, jazz, reggae, an y
George Michae, Father Rigure 5 7 ¥h;‘€§{nrn%unsz?¢;‘s'6 Nev ConSay | & L Tifn o c'i":e B O hadn’t incorporated the alternative music of  heard daily as well.
! - , . . .
Rk Astle, Kevr Goma Ge You B a g;‘a’g!‘;:&f';);oﬁ?}mg{}: ,{‘;O‘;;e(i{"isr“;g‘e : g:;,l,,c;s:{ :“;;eg:,z,,ﬁ"gox':rj Machine, the late "70s, like t';he UK. punk and CBGB's WXRT has experienced very little turn-
J 28 33 Lowi What A Wi Wi aul Carrack, Don't She: ear o o g 2 9
Heart Thee's The s o o et To'ba Yuor Pron 1 R e e a0 mmer Nights bands. They hadn’t successfully evolved, and  over in its air staff, which is composed of re-
Nitsie Col | Lt oy Your Love %17 Cher, | Found Someone 1 1g - Cher | Found Someone it was my job to see that they did.” freshingly normal personalities. Morning
LRI GO TR AT o A Alexander O'Neal Featuring Cherrelle, 12 Belinda Carlisle, | Get Weak 5 ! ; L :
L e A Ena Fachin, Sawn Mysel L R e e o T e Winer was just the man for the task at  person Terri Hemmert, who co-hosts weekly
B Sptingstesn, Tunnct o wove = E— is Ruck Springfield ok O L hand. The Brooklyn native had gotten his  jazz program “Jazz Transfusion,” has been
Miciae HacksonManyi il el Mirion yud = 1 The Jets, Rocket 10 start at Brandeis Univ.’'s WBRS-FM in the  with the station 14 years. Music director Lin
Richard Marx, Endless Summer Nights \" Z Z 18 Sting, Bé Still My Beatiw; Heart e . . S . . gt X
Foreigner, Say You Wil . y4 T 19 George Harrison, When We Was Fab mid-'60s and joined progressive radio pioneer ~ Brehmer is an eight-year veteran, are is mid-
Gloria Estefan & Miami Sound Machine, (—~ = 20 Billy Ocean, Get Outta My Dreams, Get R h .
= ebbie Gibson, Out of the Blue b by b
e ol e /7= 2 27 Dl Gibon, Out o the B WBCN-FM Boston upon graduation in 1969 day man Tom Markft, who pre51des’?ver the
5 Taylor Dayne, Tell It To My Heart . . 23 29 Gladys Knight & The Pips, Love Overbo His first PD position came a year later at  weekly blues show “Blues Breakers”; 6 p.m-
29 Keith Sweal, | Want Her P.D.: Dave Robbins 24 30 Michael Bolton, (Sittin On) The Dock CKGN AM CHOM M t 1. b 10 . li J h M h
%ﬂ :fc';‘m'g%‘r‘:oﬂ‘"?img 83;57129[):'2;“ George Michael, Father Figure 25 EX  Def Leppard, Hysteria 3 - (nOW ) ontreal, but p.m. persona lty ohnny ('%I‘S, who pr.e—
B @ ol e g Love Ovro NS N You Tomaht %Z § ?'Z:ﬁ;‘?%ﬂ,“.s:ﬁaﬁ'&'%?g‘:L"‘"”"”’ Winer soon returned to 'BCN as “its first sents the modern music special “The Big
i E , Se. Ch. atley, Some Kin Ovel 4 LEI . . - . 3 R
A = peb ,.'.’f'lcs"ahvf'eu'fn Stancing There papose Sw:;‘;'f(w:”';gf,,m)' N 5 o ,L,";’,fn. i v°“:4sy?| B, :” » bona fide program director” in spring 1971.  Beat” each Friday; and p.m.-drive jock Frank
A Whine} Houston, Where Do Broken Hear AR SRR e e Six years later, he changed coasts to become E.Lee. )
£ e R I U Foreigner Say Yoy wil " B B e Kane Gang. Do Look y Further morning man at the equally renowned (as Wendy Rice, who has been on hand for six
EX Qe Rl CallinAWE Said HellolGoodbyg Rogeq, | Hani To B Your Man BX BX Crazy 85, Love Wil Fng You far as progressive radio was concerned) years, co-hosts “Saturday Morning Flash-
3% 1Y (OB R Rk Atie, Never Conts G KSAN-FM in San Francisco. back,” four hours of music and news stories

from a different featured year each week (it
is 'XRT’s top-rated time slot, according to
Winer). And overnight jock Marty Lennartz,
who joined in 1981, is the voice of WXRT’s
popular movie-review feature, “Goin’ To The
Pictures With The Regular Guy.”

BILLBOARD FEBRUARY 27, 1988

www americanradiohistorvy com

21



www.americanradiohistory.com

House Calls. WMIL Milwaukee marning men Neal Dionne, right, and Reese
Rickards, left, invade the home of a winning listener who provided the best 25-
words-or-less essay on why she wanted the live wake-up call for herself and 15
friends.

Power Mode. KPWR “‘Power 106" Los Angeles MD Al Tavera pays a
backstage visit to members of Sire group Depeche Mode after their seliout
performance at the Forum. Standing, from left, are Mode’s Andy Fletcher and
Alan Wilder, Tavera; the group’s Martin Gore and David Gahan; and Warner
Bros. promo rep Chris Crist.

T P PO

Y

Houston Hysteria. KRBE Houston pours some sugar on its listeners by
treating contest winners to concert tickets and backstage passes for Def
Leppard’s local tour stop. Shown, from left, are PolyGram’s Wynn Jackson;
Leppard’s Rick Savage; PolyGram's Lisa Galli; KRBE MD Cheryl Broz; and an
unidenfified KRBE contest winner.

Barry Plays His Ace. A&M’s Barry White, center, lays his legendary rap on
KACE Los Angeles’ midday talent Steve Woods, left, while the label’s national
r&b promotion manager/West Coast, Rich Callaway, right, listens in.

WRDU 108w

o 4

Er Imprisoned By Coke. KPSI Palm
3 Springs, Calif., midday personality Bob
Clark attempts to broadcast his way
out of the “"Coke Castle,” where he

Wake Up With Wakeman. WRDU Raleigh, N.C., brings its listeners a was held captive in a fundra'ser for Vegging Cut. KYYS “KY-102" Kansas City staffers review a litany of cucumber

continental breakfast of rock-keyboard legend Rick Wakeman as if originates its ~ United Cerebral Palsy. With the help jokes while vegging out with Profile recording group the Cucumbers after a KY-
morning show from London. WRDU's taste of the Continent came from of most of its personality lineup, KPSI 102-sponsored stop on their recent tour. Shown at the Kansas City Lonsstar,
Westwood One Cos. “Source” Bureau in London. Standing, from left, are raised over $5,000 for the cause after  from left, are the Cucumbers’ Yuergen Renner, John Williams, Jotm Fried, and
WRDOU’s moming men Kevin Silva and Steve Reynolds and WRDU PD Michael spending 48 hours in the castle and Deena Shashkes; KY-102 PD Scott Jameson; and KY-102 MD Skid Roadie.
Hughes. Seated is Wakeman. selling off the sadas for charity.
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New Hitchcock
Album Cracks
Major Leagues

BY JEAN ROSENBLUTH

NEW YORK' After a decade of
-releasing critically acclaimed but
commercially marginal records on
independent and English labels,
Robyn Hitcheock is finally play-
ing in the major leaguess -

_ " Hitcheock & the Egyptians’ de-
but album for A&M, “Globe Of
Frogs,” hit stores Feb. 2. Accord-
ing to A&M, it hds already sold
more_copieg—40,000—than any
other Hitcheock album. -

The British artist says that one
of the reasons it took him o0 long
to secure.a major-label deal de-
spite his considerable success on
the underground scene—]1986’s
“Element Of Light” was the No. 1
record on ‘the college charts for
six weeks—was his insistence on
creative control.

“We got things in the contract
to heighten our artistic control,”
he says. “When I signed I just ex-
plained to them what the basic
terms were that were not to be
messed with. We just want to be
marketed as ourselves, that’s all.”

To assure that the album’s pro-
motion is to his liking, Hitchcock
is doing much of it himself. He
drew the album'’s cover art, wrote
its press release, and is managing
“himself because, he says, he can’t
find anyone he trusts to do it. In
addition, he co-directed the video
for the first single from the rec-
ord, “Balloon Man.” :

Hitcheock did not want to re-
lease a single at all, however.
“A&M chose ‘Balloon Man,’” he
says. “I wouldn’'t have put out
anything as a single, but I guess
you sort of need something over
here. It's different in England. 1
wrote ‘Balloon Man’ for the Ban-
gles; I didn’t write it for me, They
didn’t ask for it—I met them and
told them about it, and they

(Continued on next page)

Jody Watley’s Some Kind Of Solo Hit

BY TERRY wOOD

LOS ANGELES Beginner's luck?
Think again, because Jody Watley is
hardly your typical recording rookie.
The success that the 28-year-old sing-
er has enjoyed during the past year—
a top 10 debut album, four smash sin-
gles (her latest, “Some Kind Of Lov-
er,” has topped the Hot Dance Music
charts), and now a Grammy nomina-
tion as best new artist—is a tribute to
Watley’s business savvy as well as
her street smarts.

“Jody Watley is a dream artist,”
says Lou Mann, MCA vice president
of marketing. “She’s aware of trends
and seems to know just what to do
and when. That’s been obvious in the
impact she’s had on her videos.

“She’s been very vocal about the
direction her entire project has taken.

I can’t say that I've agreed with ev-
ery suggestion she’s made. But you
look at her track record with this al-
bum and you can’t help but be im-
pressed.”

First impressions have been last-
ing ones for Watley. Her platinum-
selling self-titled debut album is ris-
ing up the Top Pop Albums chart
again, heading for a likely reentry
into the top 20. A fifth single, “Most
Of Al,” is being prepared for release,
and an updated crossover retail pro-
motional scheme targeted for greater
mass audience and top 40 penetration
is being readied by MCA. However,
both Watley and Mann agree that
nothing could spur sales more pro-
foundly than a victory on Grammy
night.

“It’s a great feeling and very excit-
ing to be nominated,” says Watley.

Pioneer Promotion To Heighten Profile
Lovett To Tour For ‘Pontiac’

BY GEOFF MAYFIELD

NEW YORK In less than two
months, MCA/Curb artist Lyle Lo-
vett has succeeded in reaching a wid-
er audience with his second album,
“Pontiac,” than he did with his first.
He should gain even more exposure
when he hits the road next month on
a tour that will be sponsored by Pio-
neer Electronics.

Lovett and an 11-piece band—com-
plete with horn section—will play 16
dates, March 12-31, on an itinerary
that includes major markets like New
York, Los Angeles, Chicago, Boston,
Washington, D.C., and Dallas.

The Pioneer deal was sealed by
Mike Fidler, the hardware maker’s
vice president of marketing, who
says this is the company’s first spon-
sorship link since “Blondie’s return,
close to five years ago.”

Sponsoring Lovett is appealing to
Pioneer, says Fidler, because “he’s a
new artist who has had critical ac-
claim and who has the opportunity to
be extended to a number of formats,
rather than any one format.”

Plans are in motion, says Fidler, to
tie a compact-disk-video promotion in
with the Lovett campaign (Billboard,
Feb. 13). If the plan gets off the
ground, MCA will press a promotion-
al CDV featuring material from the
new album. ‘“We’ve been actively
pursuing this with [MCA associate di-
rector of music video] Doug Cer-
rone,” says Fidler.

The gambit is expected to build
consumer awareness of Lovett’s con-
certs and the CDV format through
sweepstakes—with one of Pioneer’s
combination CDV players as grand
prize—in each of the markets on the
tour. The contests will be promoted
through print and radio advertising.

Meanwhile, Lovett’s new album
has “already outsold the first album
by far,” says Walt Wilson, marketing
director for MCA Nashville. Out-of-
the-box CD sales already triple those
of his first album; “Pontiac” CDs
have been on back order since the
first week of January.

This time, airplay is not confined to
country stations, Wilson adds. “Pon-

(Continued on next page)

South By Southwest Seminars Set

BY RAMIRO BURR

AUSTIN, Texas Record industry
producers, talent agents, artists, pro-
moters, and others from throughout
the Southwest will be gathering here
March 10-13 for a mammoth four-day
conference on music and the media.

The South By Southwest Regional
Music & Media Conference, consid-
ered a smaller version of the annual
New Music Seminar held each sum-
mer in New York, is being presented
by the Austin Chronicle, a statewide
biweekly arts and entertainment
magazine. '

To Our Readers

The Beat took a few days off
the beat this week. The column
will return in the next issue.

“This is a unique opportunity in
this area of the country where we’re
trying to bring together representa-
tives from every aspect of the music
industry,” says conference coordina-
tor Roland Swenson.

Coinciding with the conference will
be the Chronicle’s Seventh Annual
Austin Music Awards ceremonies,
which in the past have recognized
such artists as Stevie Ray Vaughan
& Double Trouble, the Fabulous
Thunderbirds, Eric Johnson, Joe Ely,
Joe “King” Carrasco, Van Wilks,
Butch Hancock, and many other lu-
minaries from the Texas music scene.
Other winners and presenters have
included Ruben Ramos, Charlie Sex-
ton, Thomas Ramirez, Dino Lee, and
W.C. Clark.

Conference organizers are also ex-
pecting songwriters, publishers, and
booking agents at the four-day con-
ference, which will take place at the
Sheraton Crest Hotel here. Seminars

on a number of issues of interest to
music and media professionals in this
area of the country will be held, along
with workshops and discussions.

A large exhibition area will be
made available, and Austin night-
clubs will present showcases by some
of the area’s best-known acts and
hottest up-and-coming artists. The
awards ceremonies are set for March
11 at the Palmer Auditorium.

Southwest publications that are co-
hosting the event include the Public
News, Houston; the Dallas Observer;
Gambit and Wavelength, New Or-
leans; Westword, Denver; New
Times, Phoenix, Ariz.; In Between,
Galveston, Texas; Creative Loafing,
Atlanta; Route 66, Albuquerque,
N.M.; Times Of Acadiana, Lafayette,
Ind.; the San Antonio (Texas) Cur-
rent; and the Oklahoma Gazette. For
more information, call the Chronicle
at 512473-8995.

“It creates more exposure for me and
the album. I really don’t know how
these things get decided, so I suppose
it will go down to the wire. Winning
would be nice—but if not this year,
then next year.”

Watley's fellow nominees in the
best-new-artist category include
Breakfast Club, Cutting Crew, Ter-
ence Trent D’Arby, and Swing Out
Sister. Some observers find it hard to
view Watley as a newcomer, since
she spent eight years as a member of
Shalamar. Watley, however, thinks
the designation fits.

“It’s good to be thought of as a
new artist,” she says. “I worked on
this album with the hunger of some-
one putting out their first album and
completely put my past behind me. I
wanted to make an album that I
would enjoy, one that reflected me,
and it does.”

Watley co-wrote six of the songs
on her first album and worked with
several producers. Depending on the
longevity of the first album—and
that could be substantial—Watley
may start recording new songs in
late spring. The only producer to be
carried over from her debut album
will be former Prince band member
Andre Cymone.

“T like working with everyone,”
says Watley. “But Andre and I wrote

songs together and worked well to-
gether, so I'll just use him as a pro-
ducer next time, and someone En-
glish, who I won’t mention right now.
I plan a few surprises on the new al-
bum. I'll still give people what they
want, but I'm going to throw in a kill-
er ballad and a few other things. The
songs will still be about being in love,
being vulnerable.”

Watley promises to tour behind her
next album. She opted not to tour in
support of her debut album because
she had little desire to assume the
role of opening act, even though the
decision at first disappointed Mann at
MCA.

“It’s better to be able to do my own
tour,” Watley says. “That way people
come to see you.

“I always want to have a big part
in making the decisions that affect
my career,” she adds. “I think I sur-
prised a lot of record companies when
I was looking for a deal because I al-
ready had a package of talented peo-
ple committed to working with me. I
was deeply involved with concepts
for 'videos and the album cover and
other areas. MCA knew from the
start that this lady wanted to be in"
control. Some artists fight and
scream too much, though. I can fight
and scream, too, but not too loud.”

View From The Hill. Shown, from left, are Trevor White, Patrick Patterson,
and Angela Wynter.

VIEW FROM THE HILL—the
trio of Angela Wynter, Trevor
White, and Patrick Patterson—re-
cently made its debut on the Hot
Adult Contemporary chart with
“No Conversation,” the first sin-
gle from its Capitol debut album,
“In Time.” The group has also re-
ceived significant video exposure
with the accompanying videlip,
featured by VH-1 as its Nouveaux
Video for several weeks.

View From The Hill was formed
in 1984. Vocalist/ multi-instrumen-
talist Patterson, the group’s prin-
cipal songwriter, and vocalist/
bassist White have known each
other since school days. Prior to
the band’s formation, Patterson
had worked with Al Green and
Kool & the Gang, while White had
enjoyed stints with Bob Marley,

NEW ON THE CHARTS

Jimmy CIliff, and Toots & the May-
tals

Patterson and White collaborat-
ed for the first time when they
participated in a London musical,
“Jericho,” in which vocalist/ac-
tress Wynter was performing.

View From The Hill’s first re-
lease was a four-song EP on the
U.K. indie label Survival, which
led to a deal with EMI/U.K. in
1986.

For its debut album, View From
The Hill worked with top-line pro-
ducers like Stewart Levine (Sim-
ply Red), Howard Gray (Terence
Trent D’Arby), and Pete Wing-
field (Kane Gang). U.K. jazz artist
Courtney Pine played saxophone
on two tracks, including the single
“No Conversation.”

STUART MEYER
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SHEDDING LIGHT ON OMD

This year marks the 10th anniver-
sary of OMD (Orchestral Manoeu-
vres In The Dark), and the UK.
act, founded by Andy McCluskey
and Paul Humphreys, is celebrat-
ing with “The Best Of OMD,” due
out March 1 from A&M. The 14
song compilation contains past UK.
and U.S. hits plus one new song,
“Dreaming,” which will be released
as a single.

Says manager Martin Kirkup,
“The guys may have been together
for 10 years, but with the exception
of a fairly limited college-alternative
audience, the U.S. market didn’t
catch up with them until 1985 with
the ‘Crush’ album and the ‘So In
Love’ single.”

McCluskey adds that only the
four hits from “Crush” and OMD’s
last album, “The Pacific Age,” will
be familiar to most U.S. listeners.
“We fell short of gold on those two
albums, but this one should put us
over the top,” he says.

- Noting that OMD’s original U.S.
breakthrough came largely from
heavy touring, McCluskey says the
band plans to hit the road again
here by June at the latest. He adds
that the group has already cut half
of its next studio album, which he
says will be more electronic,
“stripped down,” and danceable
than past OMD albums.

GODFATHERS OF POP

Don’t let the name fool you: Ep-
ic’s the Godfathers have nothing to
do with horse heads in the boudoir.

“You can do a lot of toys and
schtick with the Godfathers’ name,”
says Harvey Leeds, Epic vice presi-
dent of album promotion. “But this
is a serious band.”

Despite vows to avoid mafia-style
imagery, Leeds says he could not re-
sist launching the title track of
“Birth School Work Death” by ser-
vicing 500 promo compact disks to
radio inside Godfather’s Pizza boxes.
He refers to this as the “birth” step
in a proposed four-part promotion
tied to the album title.

“Wait until we release ‘school,’
‘work,” and ‘death,’”” says Leeds.
“We have tombstones made up for
certain radio stations that don’t play
this record.”

The album’s title track is garner-
ing substantial album rock airplay—
and a smattering of top 40 play—
building on the strong college and
alternative base generated by last
year’s “Hit By Hit” album, an indie
import on Link Records that com-
prised a collection of U.K. singles, B
sides, and a cover of John Len-
non’s “Cold Turkey.”

The London-based Godfathers,
formed in 1986 by brothers Chris
and Peter Coyne, plan to embark
on a U.S. club tour in March.

BROADCASTERS AIR

Enigma Records has begun to
reap the rewards of its prerelease

push behind the Broadcasters’ al-
bum “13 Ghosts” with the leadoff
single, “Down In The Trenches,”
breaking ground at album radio.

Before the album hit the streets
in November, the label came up with
a series of promotional releases.
First, radio was serviced with a
three-song cassette. Two weeks lat-
er came a CD sampler, which also
went to retail. A week prior to the
album’s release, Enigma’s first-ever
CD single went out to radio.

“The prerelease, multiple-impact
campaign focused more on the mu-
sic itself as opposed to more com-
mon image advertising,” says Rick
Winward, Enigma’s director of na-
tional promotion. “We really invest-
ed in people hearing the music.”

The Broadcasters’ guitarist/vocal-
ist Blackie Pagano says the band’s
music—*blues and raunchy rock’n’-
roll-rooted”—lends itself well to
Enigma. “It's the perfect label for
us,” says Pagano. “These guys
work their projects hard and they're
getting a lot of respect.”

Edited by Steve Gett. Reported by
Bruce Haring and Jim Bessman.

Ed

New Deal. Marlon Jackson, seated, inks a deal with the Agency for the
Performing Arts in Los Angeles. Jackson’s latest album, **Baby Tonight,” is out
on Capitoi. Pictured with him, from left, are his manager, Jack Lewis; APA’s Jim
Gosnell and Burt Tayior; and APA president Marty Klein.

Awards, Artists Beamed On Satellite

BY TERRY WOOD

LOS ANGELES At least three ma-
jor newspapers will supplement their
Grammy Awards coverage in March
by monitoring a satellite feed from
backstage interview rooms at New
York’s Radio City Music Hall.

It marks the second straight year
that newspapers will prepare stories
on the Grammys by using satellite
coverage. The three papers that have
announced plans to do so this year
are the Detroit Free Press, the Pitts-
burgh Post Gazette, and the Orange
County (Calif.) Register.

The feed will be provided by Pro
Video News Service, a Los Angeles-
based publicity/news agency. The
company also offers artists the op-
portunity to conduct press confer-
ences via satellite. Those who have

ROBYN HITCHCOCK

(Continued from preceding page)

seemed sort of bemused by it.”

The Egyptians will hit the road in
late March for a series of small-hall
and club dates. R.E.M. guitarist
Pete Buck, who plays on two of the
new album’s tracks, is scheduled to
make a guest appearance at some of
the dates.

One of the things preventing the
group from going out as the open-
ing act for a bigger draw is the fact
that Egyptian Andy Metcalfe is also
a member of fellow A&M act
Squeeze.

“Andy is an amazing guy,” says
Hitchcock, who has worked with the
multi-instrumentalist since both
were in the Soft Boys in the late
"70s. “He’s managed to juggle both
things. Squeeze does a lot of tour-
ing and then spends ages recording
and writing, so we have to tour in
the brief time frame when Andy is
available. But I don’t think it mat-
ters that we can’t open for anyone,
because I think we’ll attract enough
attention on our own.”

used Pro Video’s services include Ste-
vie Wonder, Billy Joel, and Barry
Manilow.

Pro Video president Gail Cottman
says other newspapers considering
using the agency for covering the
Grammys—there is no cost for the
feed—include the Los Angeles
Times, the Washington Post, the Chi-
cago Tribune, the San Francisco
Chronicle, and the San Antonio (Tex-
as) Light. News rooms equipped to
receive C-band satellite transmis-
sions can access Pro’s coverage.

Cottman, whose firm will supply
similar coverage from the Academy,
Emmy, and Tony awards ceremonies,
says such technology greatly en-
hances the efficiency and cost-effec-
tiveness of covering such events, es-
pecially for newspapers with tight
budgets or limited resources.

The Los Angeles Times monitored
Pro Video's feed during the 1987
Grammys, even though the event
was just across town.

“It was somewhat helpful to us in
the sense that we were able to look in
an interview room [designated for
television and radio reporters] that
we couldn’t go to,” says Robert Ep-

stein, the Times’ executive arts edi-
tor. “If our desk people handling the
rewrite picked up a quote that was
useful, they could relay it to our re-
porters at the event. It gave us great-
er perspective.”

For this year’s Grammys, Cottman
plans to have a camera in both the
TV/radio room and the room for
print reporters working on deadline.
Cottman will attend all four hours of
the print interviews, relaying ques-
tions phoned in from reporters to
help turn the satellite feed into more
of an interactive forum.

Pro Video’s feed will also be picked
up by the company’s regular clientele
of 650 U.S. and Canadian television
stations. Unlike newspapers, the sta-
tions will pay a nominal fee.

Cottman’s goal is to make media
outlets aware of the ease and cost-ef-
fectiveness of satellite news cover-
age. Pro Video distributes a half-hour
news capsule, “Spotlight Holly-
wood,” to its client stations, and it
has helped nurture the concept of
“satellite press tours.”

Though film and television celebri-
ties have made the most use of her

(Continued on next page)

LOVETT SET TO TOUR

(Continued from preceding page)

tiac”” has found a home on jazz, rock,
and adult outlets—formats that re-
sisted his previous album. Since the
release of the set’s second single,
“She’s No Lady,” Wilson says, “adult
and album rock stations are calling
us asking for the record.”
Meanwhile, Curb financed a video
for the latest single that was pro-
duced and directed by Wayne Miller.
Lovett says he also “had a high de-
gree of creative input” on that proj-
ect. Earlier, Miller and Lovett co-pro-
duced a black-and-white video of the
album’s title track, a clip that saw
limited distribution because the song

has not been released as a single.
“This actually feels like a release,”
says Lovett of the album’s early
showing. “The first one sort of just
seemed to trickle out there. It’s really
exciting to see things working a bit.”

For The Record

Contrary to an item in the Feb. 6
issue, singer Nick Seeger is relo-
cating to Nashville.
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TALENT IN ACTION

AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
RODNEY DANGERFIELD Mark Hellinger Theatre Feb. 2-14 $717,800 19,500 Nederlander Organization
BOB NELSON ' New York, N.Y. $37.50/335 sellout
DEF LEPPARD McNichois Sports Arena Feb. 12-13 $542,812 31,105 Fey Concert Co.
TESLA Denver, Colo. $17.60/$16.50 sellout
CONWAY TWITTY & RANDY Patriot Center Feb. 14 $296,000 16,000 i Musicentre Prods.
TRAVIS George Mason Univ. $18.50 sellout Jayson Prods.
Fairfax, Va. Special Moments Prods.
WHITESNAKE ) Rosemont Horizon Feb. 11 $285,933 16,339 Jam Prods. of Chicago
GREAT WHITE Rosemont, I1I. $17.50 sellout
EARTH, WIND & FIRE Capital Centre Feb.7 $275,783 15,759 G-Street Express
Landover, Md. $17.50 sellout
WHITESNAKE Spectrum Feb. 5 $268,987 17,941 Electric Factory Concerts
GREAT WHITE Phitadelphia, Pa. $15.50/314.50 sellout
WHITESNAKE Civic Arena Feb. 3 $261,241 14520 DiCesare-Engler Prods.
GREAT WHITE o Pittsburgh, Pa. $17.50 sellout
AEROSMITH Reunion Arena Feb. 13 $255,483 15,354 Bifl Silva Presents
DOKKEN Dallas, Texas $17.50 15,965 PACE Concerts
DEF LEPPARD St. Louis Arena Feb. 10 $229.340 14,276 Contemporary Prods.
TELSA St. Louis, Mo. $16.50 sellout
YES Spectrum Feb. 7 $216,676 13,837 Electric Factory Concerts
Philadelphia, Pa. $16/815/$14.50 sellout
gAEROSMITH San Diego Sports Arena Feb. 1 $197,085 1,13 Bill Sitva Presents
DOKKEN San Diego, Calif. $17.50 seflout
ALABAMA Copps Coliseum feb. 4 $196,310 10,739 Keith Fowler Promotions
LEE GREENWOOD Hamilton, Ontario $23 11,463
RICKY VAN SHELTON Canada .
EDDY RAVEN
AEROSMITH The Summit feb. 15 $178,605 10429 Bill Silva Presents
DOKKEN Houston, Texas $17.50 12061 PACE Concerts
BARRY MANILOW St. Louis Arena Feb. 14 $172,595 9,462 Contemporary Prods.
! St. Louis, Mo. $19.50 10,000
ALABAMA Arena, Univ. of Dayton feb. 6 $165,480 9,456 Keith Fowler Promotions
LEE GREENWOOD Dayton, Ohio $17.50 13,278
EDDY RAVEN
RICKY VAN SHELTON
. DEF LEPPARD Tingley Coliseum feb. 15 $163424 ! 10,656 Fey Concert Co.
TESLA New Mexico State Fairgrounds $16.50/$15.50 sellout
Albuquerque, N.M.
EARTH, WIND & FIRE Pittsburgh Civic Arena Feb. 14 $156,783 8,937 in-house
B Pittsburgh, Pa. $17.50 12,500
OINGO BOINGO San Diego Sports Arena Feb. 24 $153,615 9,160 Bilt Sitva Presents
San Diego, Calif. $17.50 10,265
DEF LEPPARD Arkansas Livestock Show Assn. Feb. 9 $150,000 10,000 Contempory Presentations
. TESLA - Little Rock, Ark. $15 sellout
SUPERTRAMP Maple Leaf Gardens Feb. 10 $143,772 8,540 Concert Prods. Internatonal
. . Toronto, Ontario $22.50 12,367
AEROSMITH . Frank Erwin Center Feb. 12 $138,193 8810 Bill Sitva Presents
DOKKEN Univ. of Texas, Austin $16.50/$15.50/314.50 13,251 PACE Concerts
Austin, Texas in-houes
ALABAMA Pensacola Civic Center Feb. 13 $131,620 8,000 Keith Fowler Promotions
RESTLESS HEART Pensacola, Fla. $16.50 seftout
EDDY RAVEN
AEROSMITH Thomas & Mack Center feb. 2 $117,266 759 Bill Sitva Presents
DOKKEN Univ. of Nevada Las Vegas $16.50 12,432
- Las Vegas, Nev.
ECHO & THE BUNNYMEN Radio City Music Hall Feb. 4 $114,440 5874 Radio City Music Hall Prods.
LEATHER NUN New York, N.Y. $20 sellout
AEROSMITH Special Events Center feb. 10 $105013 7078 Bitt Silva Presents
DOKKEN Univ. of Texas-El Paso $15.50 8,268 PACE Concerts
El Paso, Texas
ALABAMA Grand Hall, Montgomery Civic feb. 14 $94,258 5715 Keith Fowler Promotions
EDDY RAVEN Center $16.50 6,450
RICKY VAN SHELTON Montgomery, Ala.
JIMMY BUFFETT & THE CHEAP Tallahassee/Leon County feb. 11 $29.215 5471 Fantasma Prods.
VACATION BAND Convention Center $15 8435
Tallahassee, Fla.
KISS Municipal Auditorium feb. 15 $76,905 5,263 Colson Brothers Promotions
TED NUGENT Columbus, Ga. $16.50/$15 5,500
WAYNE NEWTON Syria Mosque feb. 11 $67,514 2937 DiCesare-Engler Prods.
Pittsburgh, Pa. $23 3,500
GEORGE CARLIN Syria Mosque fFeb. 12 $571315 3230 DiCesare-Engler Prods.
Pittsburgh, Pa $17.75 3,500
RONNIE MILSAP Front Row Theatre fFeb. 14 $50,796 3,142 in-house
Highland Heights, Ohio $17.75/$16.25 3,19
ECHO & THE BUNNYMEN Tower Theatre Feb. 11 $50,348 3020 - The Concert Co.
LEATHER NUN Upper Darby, Pa. $17.50 sellout Stephen Starr Presents
ECHO & THE BUNNYMEN Roseland Feb. 5 $41,140 2247 Radio City Music Hall Prods.
LEATHER NUN New York, N.Y. $20 3,000
JOE WALSH Syria Mosque feb. 6 $39,661 2,367 DiCesare-Engler Prods.
Pittsburgh, Pa. $16.75 3,500
SUPERTRAMP Ottawa Civic Center feb. 9 $36,703 23N Bass Clef Entertainment
Ottawa, Ontario $19.50 8,000 Concert Prods. International
Donald K. Donald Prods.
MANHATTANS The Wiltern Theatre feb. 6 $35,002 2200 Bill Graham Presents
DRAMATICS Los Angeles, Calif. $18.50/$16.50 sellout
CHILITES
OINGO BOINGO Mammouth Events Center feb. 4 $34,750 2216 Fey Concert Co.
Denver, Colo. $16.50/$15.50 3,000

at615-321-4250.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Oertley in Nashville

YES
Nassau Memorial Coliseum,
Long Island, N.Y.

VETERAN ROCK GROUP Yes
proved its staying power during this
Feb. 5 concert. While the two-hour-
plus set centered around the band’s
latest Atco album, “Big Generator,”
it also featured songs spanning al-
most two decades of Yes recordings.
Both new material and older classics
were greeted with tremendous en-
thusiasm by the near sellout crowd.

Yes opened with its latest single,
“Rhythm Of Love.” Drummer Alan
White then pounded into “Hold On”
from the 1983 hit album ‘‘90125.”
During the second song, guitarist
Trevor Rabin, bassist Chris Squire,
and vocalist Jon Anderson shone on
the trademark Yes harmonies.

In addition to playing guitar, Rabin
assumed a good deal of the lead vocal
work on stage. His style perfectly
complimented Anderson’s, as evi-
denced during their split vocals on
the new ‘“Shoot High, Aim Low.”
Thoughout the show, Anderson
proved that his voice is still strong,
smooth, and a pleasure to listen to.
Highlights of his singing included a
rendition of “Holy Lamb,” from “Big
Generator,” and a brief interlude dur-
ing which he and Squire performed
an excerpt of ‘‘Ritual,” from the

' “Tales From Topographic Oceans”

album.

The five band members took solo
spots during the last song of the
main set, “Wurm,” the climactic fina-
le of “Starship Trooper.” Rabin’s gui-
tar chords led the band into the first
of three encores, the. recent single
“Love Will Find A Way.” The band
then reached back into the archives
and pulled out the classic ‘‘Your
Move/I've Seen All Good People” be-
fore concluding with “Roundabout.”
Interestingly, only two of the five
Yes members on stage here appeared
on the original 1972 version of that
closing number. DOUG REDLER

GUADALCANAL DIARY
GRAPES OF WRATH
The Roxy, Los Angeles, Calif.

AF‘I‘ER LEADING Guadalcanal Di-
ary through a deadpan version of Led
Zeppelin’s “The Immigrant Song”
(only because he loves to belt out
Robert Plant’s Tarzanlike wail), vo-
calist Murray Attaway introduced
the next song by saying, “This is the
band we really, really, really try to
sound like.” With that, the group
launched into a brief cover of the Bee
Gees’ “Stayin’ Alive” before grinding
thematic gears one more time to shift
into the loopy “Watusi Rodeo.”

At this juncture, Guadalcanal Dia-
ry appeals to the same undergradu-
ate demographic that has formed
R.E.M.’s fan base. However, this
Georgia-spawned quintet seems ca-
pable of quickly forging its own iden-
tity. At this early stage—its second
album, “Two By Four,” is a little
more than a month old—Guadalcanal
Diary offers radio-ready hooks and
an imaginative, offbeat sense of hu-
mor.

At this Jan. 30 concert, songs
about cattle prods, Third World be-
headings, serial killers, and the Three
Stooges quickly endeared literate
fans to Guadalcanal Diary’s taut, en-
ergetic, guitar-based workouts.
Open-minded radio programmers
really should give a listen to such ro-
bust, mainstream rockers as “Litany
(Life Goes On),” “Under The Yoke”
and “Lips Of Steel.”

Opening the show was Vancouver,
British Columbia-based trio Grapes
Of Wrath, whose agreeable, Byrds-
inspired songs were politely received,
though most of the arrangements
were one dimensional. That point was
underscored when the group chose
the Band’s “The Weight” as an en-
core number, showing that it needs
more diversity in its own tunes other
than occasionally getting noisy.

TERRY WOOD

PAPERS COVER GRAMMYS VIA SATELLITE

(Continued from preceding page)

services, Cottman has up-linked satel-
lite press tours for, among others,
Patti LaBelle, Manilow, and Wonder.
Pro Video handled Joel's press con-
ference from the Soviet Union and ar-
ranged for Willie Nelson to take a
press tour without ever leaving his
home.

“That’s the beauty of this technolo-
gy,” Cottman says. “We took a re-
mote unit to Willie’s farm in Austin,
Texas, and he could relax in familiar
surroundings while taking questions.
We can do that with any artist in the
world. It saves record companies
money, it spares the artist from so
much traveling, and the interviewer
gets a much more personal look at
the artist.”

Motown Records paid Pro Video
$12,000 for Wonder’s recent four-
hour, 25-market satellite press tour.
Skip Miller, Motown’s president, says
it was a bargain.

“] think it's pretty cost-effective,”
Miller says. “When you consider the
cost of air fare, hotels, limos, and oth-
er factors, you couldn’t accomplish so
much in that many markets for what
we paid.

“It can be a little scary at first for
the artist. He has got to be up for the
task because a lot of the questions
are going to be the same, but once

you get rolling, you can have fun
with it. We would definitely do it
again.”

After his four-hour satellite stint in
a New York studio, Wonder was
asked about his impressions. ‘“Cra-
zy"” he said with a weary smile. “Ob-
viously, you're moving a lot faster
than usual, but you’re meeting more
people in a condensed period of time,
so it's OK.”

THE
GRAMMY NOMINATED
DUKE ELLINGTON
ORCHESTRA
CONDUCTED BY
MERCER ELLINGTON
IS NOW AVAILABLE
FOR PERFORMANCES

Contact their
exclusive representative:

VIVIEN M. NIWES, VNI
360 CENTRAL PARK WEST
NEW YORK, NY 10025 ¢ (212) 864-5513
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Day’s ‘Fishnet’ Baits Fans Of The Time

BY STEVEN IVORY

LOS ANGELES It is no coinci-
dence that Morris Day co-wrote and
co-produced two tracks on ‘“Day-
dreaming,” his second Warner
Bros. album, including the first sin-
gle, “Fishnet,” with former Time
partners (and production wizards)
Jimmy Jam and Terry Lewis. Like-
wise, most members of the original
band appear in Day’s “Fishnet” vid-
eo. According to Day, the associa-
tion is pure strategy.

“Oh, we're baiting the hook, no
question,” says Day. “It’s no secret
that we’ve all been discussing the
idea of a Time reunion. The single
and video are just our way of test-
ing the waters.”

Even so, Day calls “Daydream-
ing,” which he co-wrote and co-pro-
duced with his wife, Judy, also a
singer/songwriter, a definite solo
progression. “I would say this al-
bum represents a more confident
Morris Day. With ‘Color Of Success’
[his first solo album], I don’t know
if I would have ventured beyond the
norm. I think this album is a little
more musical than the first one.
This album is more than just bump
and grind.”

Day attributes his absence from
the music scene in the latter part of
1987 to creative woodshedding and
a rare period of simply enjoying life
out of the spotlight. “I wanted to
take my time with the album, so

that’s what I did,” he says. “I wrote
the songs in leisure. I also took
some time to be married and reap
some of the pleasure of working so
hard. What is all this if you can’t en-
joy it? Before, I think I lived the life
of a rock star largely because I was
told that’s the way it was done. Now
I'm in control.”

However, Day insists that the hia-
tus hasn’t diminished his interest in
entertaining. He says, “I guess the
Morris Day persona is timeless. The
scripts have been coming in every
day from the beginning. I'm still in-
terested in an acting career, but the
offered roles are either variations
on my ‘Purple Rain’ character or
they want me to come and read with
a hundred other actors. I think I've
proven myself beyond that. My act-
ing career might call for my getting
involved more on the business end.”

A year ago Day left manager
Sandy Gallin and began a relation-
ship with entertainment attorney
Ron Sweeney. “The move made a
lot of sense to me for a number of
reasons,” says Day. ‘““One, there
was more understanding and enthu-
siasm for what I'm trying to achieve
and, two, Sweeney also represents
most of the other members of the
Time. If any reunion takes place,
then most of the parts are already
in place.”

Day says that he, Jam & Lewis,
and other members of the Time had
no problem working together after

pursuing solo aspirations. “I went
to Minneapolis, and we just did
some old-fashioned jamming at
Flyte Tyme [Jam & Lewis’ record-
ing studio]. I got on the drums like
in the old days, and we came up with
several different grooves. Then I
went back to my hotel room and de-
veloped the best ideas.

“Not much has changed between
us. We may all be a little busier than
before, but whenever they’re in
L.A. or I'm in Minneapolis, we get
together. We all recently got to-
gether in Hawaii just to hang out
for a few days. Everyone agrees
that doing the Time reunion would
just be icing on the cake to every-
thing we're already doing.”

Such a reunion would come in the
form of an album, a movie, and a na-
tional tour. The idea that Janet
Jackson could be included in the
tour and the film has been floating
around Los Angeles for a couple of
years. On that issue, Day says, “If
Janet wants to hop on this boat and
catch this fish, that’s cool, but I
think the Time could do a great al-
bum and film on its own. No label
has been decided on yet, but I think
whether we could all do the Time
thing contractually would be a big-
ger issue than whether the group
could hold its own on the screen.”

In the meantime Day looks for-
ward to some concentrated touring
on behalf of “Daydreaming.” While
he acknowledges the effect of a suc-

Pebbles, Keith Sweat Among The Young Stars Ascending

New Year Brings New Blood To The Top

cessful tour on record sales, he’s
not crazy about tour overhead. “My
last tour helped push ‘Color of Suc-
cess’ to 900,000 units,” he says.

“But it was incredibly expensive.
I'had a custom stage, a band, lights,
tour buses, and several semitrail-
ers.

“The idea of the original Time
was this hot little r&b band that
could have played in any smoky lit-
tle room in America; to move from
that to this was one hell of a finan-
cial transition, but I guess that’s
what the big time is all about.”

For fresh, new
songs for your
next recording
project call

(901) 276-8520.
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LEROY GIBBS “REWARD ME"

THIS NEW YEAR HAS been a nice time for fresh
blood. As the top of the Hot Black Singles chart
shows, a number of new voices and a couple of veter-
ans making their first stabs at solo success have start-
ed 1988 in fine fashion.

Pebbles, a formidable vocalist on MCA, has sur-
prised many with the ascent of her “Girlfriend” to the
top slot on the chart. But Pebbles, who debuted with a
cut on the “Beverly Hills Cop 2" soundtrack, has two
important forces on her side: the production team of

new ones.
Joyce Sims’ “Come Into My Life,” on feisty New
York independent Sleeping Bag, made the black top
10, and considering the album’s quality it should
spawn several more hits. These days, it’s worth noting
whenever an indie can push a nonrap single into the
top 10. Moreover, the record introduces Sims, hereto-
fore a dance diva, to the black music mainstream.

SHORT STUFF: Impact magazine is holding Super

L.A. & Babyface, one of
the more consistent re-
d makers in the busi-
s, e the MGy The
Rhythm
and the
Blues

motion staff, which, with
the Jets and Jody Wat-
ley, has had steady chart
success with poplike
dance singles.

Keith Sweat, a slick
New York crooner on
Elektra, has already
topped the black singles
chart and is on the verge of big pop numbers with the
infectious “I Want Her.” Elektra has had only so-so
success with its roster of male vocal vets (Teddy Pen-
dergrass, Peabo Bryson, Howard Hewett), but the
youthful Sweat, whose record appeals to older folks
as well as the rap generation, could be a new building
block for the label.

Michael Cooper and Chris Jasper are no strangers
to the black singles chart. Cooper, with Con Funk
Shun, and Jasper, first with the Isley Brothers and
later with Isley-Jasper-Isley, have sung on, written,
and produced a slew of hit singles since the early '70s.
But that doesn’t guarantee solo sales, so the top 10
achievements of Cooper’s “To Prove My Love” and
Jasper’s “Superbad”’ should be celebrated—not as
continuations of old careers but as bright starts for

by Nelson George

Summit Conference II
April 27-30 at Harrah’s
Marina in Atlantic City,
N.J. This gathering of
black musicians, record
executives, and black/ur-
ban programmers was
begun in 1987 by Impact
founder Joe Loris and
was deemed a success by
most attendees. For more
info, call 215-825-4082 . . .
“All Or Nothin’ Love” is
the Rose Brothers’ latest single on Malaco ... Gavin
Christopher recently kicked off the release of his
“Gavin” album on Manhattan with parties and perfor-
mances in Chicago, Atlanta, and Los Angeles. The
first single, “You Are Who You Love,” was written by
Christopher and co-produced by the System. Other po-
tential singles are two duets, “Can’t Put Out The
Fire” with Vesta Williams and “Love Don’t Get No
Better” with Brenda J. Nelson . .. The Boogie Boys,
produced by Ted Currier, have their second album on
Capitol, “Romeo Knight.” The title is a blend of the
rappers names, Romeo J.D. and Boogie Knight. The
single is “I'm Comin’ " . . . Random House is negotiat-
ing with Ralph Cooper Sr., the man who started Ama-
teur Night At The Apollo in the '30s, to tell his event-
filled life story.
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LOVIN’ ON NEXT TO NOTHIN’
G.KNIGHT & PIPS mca $ 16 21 a2 59
COULDN'T CARE LESS
FORCE M.D.’S Tommy Boy 3 14 22 39 52
DA’ BUTT
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WHERE DO BROKEN. ..
WHITNEY HOUSTON arisTa 3 7 13 23 23
STAND UP
HINDSIGHT virGIN 2 6 13 21 56
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MELI'SA MORGAN capiToL 3 7 10 20 77
THAT'S WHAT LOVE IS
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Bil

board Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

LABEL

ATLANTIC (7) 9
COLUMBIA (7) 9

WARNER BROS. (4) 9

MOTOWN 8
MCA
EPA. 6

RCA (4) 6

POLYGRAM 5

ARISTA (3) 4
EMI-MANHATTAN (3)

SOLAR
VIRGIN

A&M
CAPITOL
ELEKTRA (1)

TOMMY BOY
4TH & B'WAY
FATIMA

BY LABEL

BLACK SINGLES

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

Istand (2)
Def Jam (2)

Reprise (2)
Geffen (1)
Paisley Park (1)
Tommy Boy (1)

~

Epic (4)
CBS Associated (1)
Tabu (1)

Jive (2)

Mercury (2)
Potydor (2)
Wing (1)

Jive (1)

&

P.LR. (1)

N WWwds b

Vintertainment (1)

x x
SALES 8 AIRPLAY 8
2% | 53 ez | | 2f |53 JR
Iy | <y TITLE ARTIST 20 I |2y TITLE RTIS 20
1 1 GIRLFRIEND PEBBLES 1 1 2 SOME KIND OF LOVER JODY WATLEY 3
2 2 TO PROVE MY LOVE MICHAEL COOPER 12 2 5 YOU WILL KNOW STEVIE WONDER 2
3 5 SUPERBAD CHRIS JASPER 9 3 6 RUN TO ME ANGELA WINBUSH 4
4 4 | WANT HER KEITH SWEAT 1 4 8 NO 1/2 STEPPIN’ SHANICE WILSON 10
5 6 TWO OCCASIONS THE DEELE 6 5 1 GIRLFRIEND PEBBLES 1
6 7 PUMP UP THE VOLUME M/A/R/R/S 8 6 10 NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 5
7 9 YOU WILL KNOW STEVIE WONDER 2 7 12 FISHNET MORRIS DAY 11
8 12 SOME KIND OF LOVER JODY WATLEY 3 8 17 MAN IN THE MIRROR MICHAEL JACKSON 18
9 8 COME INTO MY LIFE JOYCE SIMS 13 9 13 LOOK WHAT YOU STARTED THE TEMPTATIONS 15
10 14 NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL 5 10 19 THINKING OF YOU EARTH, WIND & FIRE 16
11 13 RUN TO ME ANGELA WINBUSH 4 11 15 WITHOUT YOU PEABO BRYSON & REGINA BELLE 14
12 22 FISHNET MORRIS DAY 11 12 22 LOVEY DOVEY TONY TERRY 23
13 19 WITHOUT YOU PEABO BRYSON & REGINA BELLE 14 13 16 COME INTO MY LIFE JOYCE SIMS 13
14 11 OVER YOU RAY PARKER JR. WITH NATALIE COLE 25 14 7 TWO OCCASIONS THE DEELE 6
15 21 NO 1/2 STEPPIN' SHANICE WILSON 10 15 23 WISHING WELL TERENCE TRENT D'ARBY 17
16 24 PUSH IT SALT-N-PEPA 28 16 9 PUMP UP THE VOLUME M/A/R/R/S 8
17 25 WISHING WELL TERENCE TRENT D'ARBY 17 17 4 | WANT HER KEITH SWEAT 1
18 3 LET ME TOUCH YOU THE O'JAYS 32 18 29 ROCKET 2 U THE JETS 22
19 18 LOOK WHAT YOU STARTED THE TEMPTATIONS 15 19 24 EVERY DROP OF YOUR LOVE STACY LATTISAW 21
20 26 FATHER FIGURE GEORGE MICHAEL 19 20 21 RAINY NIGHT CHICO DEBARGE 21
21 23 LIVE MY LIFE (FROM "HIDING OUT") BOY GEORGE 24 21 28 TAKE GOOD CARE OF ME JONATHAN BUTLER 26
22 16 HOT THING PRINCE 3 2 26 PLAYTHING REBBIE JACKSON 20
23 29 THINKING OF YOU EARTH, WIND & FIRE 16 23 32 FATHER FIGURE GEORGE MICHAEL 19
24 10 WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS 34 24 31 THAT'S WHERE YOU'LL FIND ME DEJA 30
25 28 SEASONS CHANGE EXPOSE 29 25 3 SUPERBAD CHRIS JASPER 9
26 31 PLAYTHING REBBIE JACKSON 20 26 3 OO0 LA LA LA TEENA MARIE 35
27 — MAN IN THE MIRROR MICHAEL JACKSON 18 27 30 FOR YOUR LOVE ('LL DO MOST ANYTHING) BARRY WHITE 31
28 15 BABY, BE MINE MIKI HOWARD 4 28 34 WASN'T | GOOD TO YA? DA’KRASH 37
29 35 EVERY DROP OF YOUR LOVE STACY LATTISAW 21 29 25 LIVE MY LIFE (FROM "HIDING OUT") BOY GEORGE 24
30 — TAKE GOOD CARE OF ME JONATHAN BUTLER 26 30 35 SEASONS CHANGE EXPOSE 29
31 34 RAINY NIGHT CHICO DEBARGE 21 31 36 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 40
32 33 TURN OFF THE LIGHTS WORLD CLASS WRECKIN CRU 36 32 11 TO PROVE MY LOVE MICHAEL COOPER 12
3 30 FOR YOUR LOVE (YLL DO MOST ANYTHING) BARRY WHITE 31 3 — SWEET SENSATION LEVERY 41
34 36 ROCKET 2 U THE JETS 22 A = ALL IN MY MIND FULL FORCE 39
35 32 | GOT DA FEELIN’ SWEET TEE 48 35 40 TURN OFF THE LIGHTS WORLD CLASS WRECKIN CRU 36
36 38 THAT'S WHERE YOU'LL FIND ME DEJA 30 36 38 HEAVY ON MY MIND CLUB NOUVEAU 43
37 20 LOVE CHANGES KASHIF AND MELI'SA MORGAN 93 37 — GOING BACK TO CALI L.L. COOL J 38
38 27 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS = 38 — LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 4
39 - LOVEY DOVEY TONY TERRY 23 39 = I'VE BEEN A FOOL FOR YOU MILES JAYE 45
40 — GOING BACK TO CALI L.L. COOL J 38 40 — THRILL SEEKERS ROGER 46

= = N

JCt
Sedona (1)

LUKE SKYY WALKER

MACOLA 1
Kru'-Cut (1)

MALACO 1
Muscle Shoals Sound (1)

NEXT PLATEAU 1

P.A.R.

—

—
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

39

47

65

62

51

72

7

69

n

21

83

76

19

97

1]

1

31

71

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

ALL IN MY MIND

(Forceful, BMI/Willesden, BMI)

ANOTHER CHANCE TO LOVE

(Albert Hammond, ASCAP/WB, ASCAP/Intersong-USA,
ASCAP/Palancar, ASCAP)

ARE YOU SERIOUS

(Mtume, BM1)

BABY, BE MINE

(BMC, UK)

BEDROCK

(Georgio/Stone Diamond, BMI)

BRING THE NOISE

(Def American, BMI)

COME AND GET THIS LOVE

(Pure Delite, BMI/Main Street, BMI/Bird Cage,

(Kee-Drick, BMI/Black Eye, ASCAP)

GET LUCKY

(Virgin, ASCAP) CPP

GET OUTTA MY DREAMS, GET {NTO MY CAR
(Zomba, ASCAP)

GIRLFRIEND

(Kermy, BMI/Hip Trip, BMI) CPP

GOING BACK TO CALI

(Def Jam, ASCAP)

HE TURNED ME OUT (FROM “ACTION JACKSON")
(WB, ASCAP/MCA, ASCAP)

HEAVY ON MY MIND

(Jay King 1v, BMI)

HERE COMES THE NIGHT

(Music Corp. Of America, BMI/Bayjun Beat, BMI)

BMI/In The Flesh, BMI) 33 HOT THING

COME INTO MY LIFE {Controversy, ASCAP)

(Beach House, ASCAP/Tawanne Lamont, ASCAP) 42 HOW LONG

COULDN'T CARE LESS (MCA, ASCAP/Copyright Control)

(Jobete, ASCAP/MCA, ASCAP/RC Songs, ASCAP) 87 HOW YA LIKE ME NOW

DA’BUTT (FROM THE FILM “SCHOOL DAZE") (Zomba, ASCAP/Willesden, BMI)

(MCA, ASCAP/Sunset Burgundy, ASCAP/Tootsie 89 1DO

Songs, ASCAP) (Gambi, BMI)

DO THAT TO ME ONE MORE TIME 48 | GOT DA FEELIN'

(Moonlight & Magnofia, BMI)} (Protoons, ASCAP/Turn Qut Brothers, ASCAP)
DON'T MESS WITH MY HEART 88 | PUT MY MONEY WHERE MY MOUTH IS

(Box Town, BMI/PolyGram Songs, BMI)

DON'T WASTE MY TIME

(Wolftoons, ASCAP)

DON'T YOU KNOW

(Way To Go, ASCAP/E.F. Cuttin, ASCAP/Donril,
ASCAP/Across 110th Street, ASCAP)

EVERY DROP OF YOUR LOVE

(Music Corp. Of America, BMI/L'il Mama, BMI/Mercy
Kersey, BMI)

EVERYBODY SAY YEAH

{Muscle Shoals, BMI/Jalew, BMI)

{ WANT HER

(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/Zomba, ASCAP)

| WANT YOUR BODY

(Slap Me 1, ASCAP/Spectrum V), ASCAP) CPP

| WISH

(Angel Notes, ASCAP/USA Exotic, ASCAP)

| WISH YOU BELONGED TO ME

(Downstairs, BMI/Pianc, BMI}

(Pac Jam, BMI) 91 I'M SO HAPPY
FALLING IN LOVE (Harrindur, BMI/Julorae, BMI) CPP
(ADRA, BMI/Rapp City, BMI/Guinea Farm, BMI) IN THE MOOD

FATHER FIGURE
(Chappell, ASCAP/Morrison Leahy, ASCAP)
FEELS GOOD TO FEEL GOOD

(Hip Trip, BMI/Hip Chic, BMI) CPP
INSTANT REPLAY
(Mashamug, BMI/Island, BMI/What's New Wave,

(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP) BMI/Irving, BMI)

FEMALES (GET ON UP) 45 {'VE BEEN A FOOL FOR YOU
(TVT, ASCAP) (Abana, BMI)

FISHNET 81 JENNIE

(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP)
FOR YOUR LOVE (I'LL DO MOST ANYTHING)
(Seven Songs, BMI/Wiz Kid, BMI/Irving, BMI) CPP
FREE

(I'Mo Owe U A Tune, ASCAP/Bush Burnin’,
ASCAP/Gunhouse, BMI/Music Corp. Of America, BMI)
JUST HAVIN' FUN

(Conceited, ASCAP/Let’s Shine, ASCAP)

2

2

67

82

10

35

25

74

55

3

2

LET ME TOUCH YOU

(Assorted, BMI/WE, BMI/Try-Cap, BMI/Mighty Three,
BMI)

LIVE MY LIFE (FROM "HIDING QUT™)

(Streamline Moderne, BM|/Texas City, BMI/No Pain
No Gain, ASCAP/Unicity, ASCAP)

LOOK WHAT YOU STARTED

(Juldam, ASCAP/Gouda, ASCAP/Buchu, ASCAP/Dream
Dealers, ASCAP/Arista, ASCAP) CPP

LOVE CHANGES

(Alexscar, BMI)

LOVE DON'T GIVE NO REASON

(Taj Mahal, ASCAP/Tavani, BMI)

LOVEY DOVEY

(Shaman Drum, BMI)

LOVIN' ON NEXT TO NOTHIN'

(Nelana, BMI/Rashida, BMI/Limited Funds, BMI/Texas
City, BMI)

MAN IN THE MIRROR

(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP)

MARY MACK

(Hip Trip, BMI/Hip Chic, BMI) CPP

NEED YOU TONIGHT

(MCA, ASCAP)

NEVER KNEW LOVE LIKE THIS

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

NEXT TIME

(Jobete, ASCAP/Mazarati, ASCAP) CPP

NO 1/2 STEPPIN'

Wiz Kid, BMI/Irving, BMI) CPP

ONE MORE FOR THE LONELY HEARTS CLUB
(Charles White, BMI)

000 LA LA LA

(April, ASCAP/Midnight Magnet, ASCAP/Oh-Bev,
ASCAP/McNella, ASCAP)

OVER YOU

(Raydiola, ASCAP/New Hidden Valley, ASCAP/Carole
Bayer Sager, BMI)

PARTY PEOPLE

(New York Style, BMI/Prodisc, BMI)

PARTY REBELS

{Gentlemen West, BMI)

PINK CADILLAC

(Bruce Springsteen, ASCAP)

PLAY TIME

(Irving, BMI/Lijesrika, BMI/Jonell, BMI)
PLAYTHING

(Omeo, BMI/Lenn-Tom, ASCAP)

PUMP UP THE VOLUME

92

70

41

(MNS, PRS/WB, ASCAP)

PUSH IT

(Next Plateau, ASCAP/Turnout Bros, ASCAP)
RAINY NIGHT

(Wyteria, BMI/Music Minded, BMI/Electric Apple,
BMI/Careers, BMI) CPP

ROCKET 2 U

{(Groupie, BMI)

RUN TO ME

(Angel Notes, ASCAP/WB, ASCAP)

SEASONS CHANGE

{Panchin, BMI)

SECRET LADY

(Stephanie Mills’ Starlight, ASCAP/Firebolt,
ASCAP/MCA, ASCAP)

SINCE YOU CAME OVER ME

(Glasshouse, BM1/Irving, BMI/Gratitude Sky,
ASCAP/When Words Coltide, BMI) CPP

SO AMAZING

(April, ASCAP/Uncle Ronnie’s, ASCAP)

SOME KIND OF LOVER

(Ultrawave, ASCAP/April, ASCAP/Intersong-USA,
ASCAP/Rightsong, BMI)

STAND UP

(WB, ASCAP/Virgin, ASCAP)

SUPERBAD

(Jasper Stone, ASCAP)

SWEET MEMORIES

(Jay King Iv, BMI)

SWEET SENSATION

(Trycep, BMI/Ferncliff, BMI)

TAKE GOOD CARE OF ME

(Zomba, ASCAP/Willesden, BMI) CPP

TEARS MAY FALL

(T-Boy, ASCAP/Andy Panda, ASCAP/Tee Girl,
BMI/Latin Rascals, BMI)

THANKFUL

(Jodaway, ASCAP)

THAT'S WHAT LOVE IS

(Trycep, BMI/Willesden, BMI/Mardago, BMI/Pera,
BMI)

THAT'S WHERE YOU'LL FIND ME

(Monte Moir, ASCAP/Virgin-Nymph, BMI) CPP
THINKING OF YOU

(Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa,
ASCAP)

THRILL SEEKERS

(Troutman's, BM1/Saja, BMI)

TO PROVE MY LOVE

(Jay King IV, BMi)

PROFILE

RYAN

SELECT
SLEEPING BAG
STRIPED HORSE
VT

WARLOCK

Gamble & Huff (1)

R R

Idlers (1)

37

17

14

78

TURN OFF THE LIGHTS

(Lon-Hop, BMI)

TWO OCCASIONS

(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
BMI/Peer-Southern, ASCAP/Tammi, BMI) CPP
WANNA MAKE LOVE (ALL NIGHT LONG)

(Bush Burnin', ASCAP)

WASN'T | GOOD TO YA?

(Crazy People, ASCAP/Almo, ASCAP) CPP

WHO DO YOU LOVE

(Peter Brown, ASCAP/Rod Sauisongs, ASCAP)
WISHING WELL

(Virgin-Nymph, BMI/Young Terence, BMI) CPP
WITHOUT YOU (LOVE THEME FROM "LEONARD PART
6”)

(Beau Di O Do, BMI) CPP

WOULDN'T YOU LOVE TO LOVE ME?
(Controversy, ASCAP)

YOU ARE WHO YOU LOVE

(Chappell, ASCAP/Intersong, ASCAP/God's Little
Publishing Co., ASCAP)

YOU BABE

(Striped Horse, ASCAP/Debarge, ASCAP/Fourteen
Fifteen, ASCAP)

YOU WILL KNOW

(Jobete, ASCAP/Black Bull, ASCAP) CPP

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood

ALM Almo HAN Hansen

B-M Beiwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPi Cimino WBM Warner Bros.

SHEET MUSIC AGENTS

CPP Columbia Pictures
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x Q =2 o
AR CLUB PLAY AEIEIP 12-INCH SINGLES SALES
i I g ﬁ’g TITLE Compiled from a national sample of dance club playlists. ARTIST 5 &= g 8'5:; TITLE Compiled from a national sample of retail store sales reports. ARTIST
@ g 2
E s N ;<IJ LABEL & NUMBER/DISTRIBUTING LABEL r]—: it o~ ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » * % NO.1 v &
| WANT TO BE YOUR PROPERTY SOME KIND OF LOVER (REMIX
@ 1 3 7 MCA 23817 2 weeks at No. One ® BLUE MERCEDES CD 1 ! I MCA 23816 d >3 weeks at No. One & JODY WATLEY
2 2 1 8 SOME KIND OF LOVER (REMIX) mca 23816 & JODY WATLEY (2)] & 9 16 TRAMP/PUSH IT NEXT PLATEAU NP 50063 @ SALT-N-PEPA
3 [ 3| 5 | 10 | CHARACTERS (LP CUTS) motown 6248 M. STEVIE WONDER 3 | 2| 2 | 15| NEVERGONNA GIVE YOU UP (REMIX) Rca 6784-1.RD # RICK ASTLEY
(| 7 | 1| 7 | JUSTAMIRAGE (REMIX) crrvsas av 43223 JELLYBEAN 4 | 3 | 3 | 12 | NEVERCAN SAY GOODBYE mca 23812 & THE COMMUNARDS
(8)| 9 | 20 | & | MOVETHE CROWD/PAID IN FULL (REMIX) ® ERIC B. & RAKIM (5)| 9 | 16 | 5 | GIRLFRIEND wcaz3794  PEBBLES
6 | 6 | 7 | 7 | INEEDAMAN/BEETHOVEN rca6520.1.80 ® EURYTHMICS 6 | 6 | 8 | 1l | CANTWAIT arLantic 086626 NANCY MARTINEZ
(@[ 5 | 37 | 3 | THINKING OF YOU (REMIX) coLumia a4 07566 ® EARTH, WIND & FIRE 70 5 | 7 | 15 | I'WANT HER VINTERTANMENT 80.-66788/ELEKTRA KEITH SWEAT
8 [ 11 | 19| 6 | MIRACLES EXPLODE camina cr12019 TINAB. 10 { 10 | 6 | PERFECT LOVER atianTico86619 COMPANY B
9 10 16 11 HYPNOTIZE (REMIX) MERCURY 870 169-1/POLYGRAM TASTE-T-LIPS 9 12 6 21 PUMP UP THE VOLUME aTH & BWAY 452/ISLAND & M/A/R/R/S
7|2 TEARS MAY FALL oMy 60y T8-507 TKA 14 { 18 | 11 | MAGIC CARPET RIDE SYNTHICIDE 71302:0 BARDEUX
11 | 12 { 12 | 7 | I'M THE ONE WHO REALLY LOVES YOU TLanTIC 0-86627 MEL & KiM (AD| u | u | 13 | HOTHOT HOT # BUSTER POINDEXTER & HIS BANSHEES OF BLUE
12 (13|13 | 7 | PERFECT LOVER aranTic 086619 COMPANY B (2| 17 | 2 | 7 | 'MTHE ONE WHO REALLY LOVES YOU arLantic 086627 MEL & KiM
13|14 (15| 7 | DON'TLOCKME OUT ATLANTIC 086623 TERRY BILLY (A3)| 13 | 20 | 7 | INEED A MAN/BEETHOVEN rca 6520-1-/0 ® EURYTHMICS
14 4 6 10 | 1COULD NEVER.../HOT THING PAISLEY PARK 0-20728/WARNER BROS, ¢ PRINCE 20 | 28 4 | WANT TO BE YOUR PROPERTY mca 23817 ® BLUE MERCEDES
@[ 23 | 29 | 5 | WISHING WELL (REMIX) coLumeis a4 07543 © TERENCE TRENT D'ARBY 15| 8 | 5 | 14 | LOVEOVERBOARD (REMIX) © GLADYS KNIGHT & THE PIPS
2 | 32 | 4 | INEED SOMEBODY proFiLe pro-7180 KECHIA JENKINS 16 | 15 | 13 | 9 | WHATHAVE|DONE TODESERVETHIS? ¢ pET 5HOP BOYS & DUSTY SPRINGFIELD
17 | 5 | 2 | 12 | NEVER CAN SAY GOODBYE mca 23512 # THE COMMUNARDS AD| B | 25 | 6 | LIVEMYUFEvirano.96728 # BOY GEORGE
22 | 27 | 5 | MANDINKA (REMIX) CHRYSALIS PROMO # SINEAD O'CONNOR 18 | 16 [ 19 | 6 | TEARSMAY FALL toMmy 8oy T8.907 TKA
19 | 21 [ 30 | 4 | NO1/2STEPPIN' aamsp.12256 © SHANICE WILSON 19 | 19 [ 24 | 6 | DONTLOCK ME OUT atLantic 086623 TERRY BILLY
@0)| 2 | 34 | 5 | BOUNCEBACK spnse.2852 FIRE ON BLONDE 2| 7 | 4 | 13| THEWAYYOU MAKE ME FEEL (REMIX) © MICHAEL JACKSON
21 | 8 | 10 | 10 | DONTGETMAD...GET EVEN! viRGN0.96726 ® AGE OF CHANCE QD) 35 | 45 | 3 | OUTOF THE BLUE (REMIX) atLantic 086621 © DEBBIE GIBSON
@ 3|4 3 KING WITHOUT A CROWN MERCURY 870 102-1/POLYGRAM ¢ ABC @ 271 |3 4 SAVIN’ MYSELF CRITIQUE 0-96724/ATLANTIC ERIA FACHIN
(@)| 30 | 36 | 4 | LOOK WHAT YOU STARTED (REMIX) MoTOWN 4595MG THE TEMPTATIONS (@) 30 | 35 | 4 | EASYTOTOUCH arLantic 086618 PROMISE CIRCLE
28 | A4 | 2 5 EASY TO TOUCH ATLANTIC 0-86618 PROMISE CIRCLE 24 | 18 17 13 IF YOU CAN DO IT: | CAN TOO! capiToL v-15345 & MELI'SA MORGAN
% | 31 | 33| 6 | JOINHANDS sic seaTBE0001 TARAVHONTY @5)| 5% | — | 2 | FATHER FIGURE coLumeia 44 07547 # GEORGE MICHAEL
NEWD | 1 | DONTLOOK ANY FURTHER (REMIX) CAPITOL v-15359 © THE KANE GANG 86 | — | 2 | FISHNET warner 8R0S 020778 & MORRIS DAY
@ ¥g— |2 NAUGHTY GIRLS (REMIX) JIvE 1084-1-J0/RCA SAMANTHA FOX @ A | 4 3 WISHING WELL (REMIX) coLumela 44 07543 ¢ TERENCE TRENT D'ARBY
28 2 31 5 IF YOU CAN DO IT; | CAN TOO! caPITOL v-15345 & MELI'SA MORGAN 42 _ 2 NAUGHTY GIRL (REMIX) nve 1084-1-J0/RCA SAMANTHA FOX
@ NEW) 1 PINK CADILLAC EM-MANHATTAN v-56084 NATALIE COLE 2 |2 7 TWILIGHT WORLD (REMIX) MERCURY 870 015-1/POLYGRAM © SWING QUT SISTER
@O 4% | — | 2 | FISHNET wannersros 020778 & MORRIS DAY (30| 41 | — | 2 [ MOVETHE CROWD/PAID IN FULL (REMIX) # ERIC B. & RAKIM
@BD| 8 | — | 2 | PARTY PEOPLE inters war.015warLocK ROYAL HOUSE 31 | 25 | 12 | 19 | BECAUSE OF YOU rever sF 819/5UTRa THE COVER GIRLS
B2)| 37 | 45 | 3 | RUN TOME (REMIX) MercURY 870 033.1/POLYGRAM © ANGELA WINBUSH 32 | 29 | 31 | 6 | RESCUEME jumpstreer 51013 LISA MITCHELL
33 | 35 | 43 | 3 | SAVIN' MYSELF CRITIQUE 0.96724/ATLANTIC ERIA FACHIN (33| NEWDP | 1 | THINKING OF YOU (REMIX) coLuMeia 44 07566 # EARTH, WIND & FIRE
@D 38 | 48 | 3 | LET THESUN IN (REMIX) warnEr BROS. PROMO ATLANTIC STARR 3 | 32| 30 | 7 | TOPROVEMY LOVE waRNER BROS. 0-20777 ® MICHAEL COOPER
35 | 4| 4 4 POSTCARDS FROM PARADISE capitoL v-15337 @ FLESH FOR LULU @ 40 | 41 4 LOOK WHAT YOU STARTED (REMIX) MOTOWN 4598MG THE TEMPTATIONS
(36)| NEWD | 1 | ROCKET 2 U (REMIX) mca 23522 ® THE JETS 45 | — | 2 | PARTY PEOPLE i0LeRs waR015/WARLOCK ROYAL HOUSE
@D| NEWP | 1 | PROVE YOUR LOVE (REMIX) aRisTA 019677 TAYLOR DAYNE @D)| NEWD | 1 | DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0.86616 STACEY Q
38 | 18 I 18 | 8 CAN'T WAIT ATLANTIC 0-86626 NANCY MARTINEZ NEW)D | | MIRACLES EXPLODE CRIMINAL CR12.019 TINA B.
NEWD | 1 | BEDROCK (REMIX) motown co3mc GEORGIO 39 | 28 | 26 | 11 | BEGENTLEWITH MY HEART ame 1203 NATASHA
0 |15 | 14 6 RESCUE ME Jump STREET J5-1013 LISA MITCHELL 0 | 2|15 12 | COULD NEVER ... /HOT THING PAISLEY PARK 0-20728/WARNER BROS. ¢ PRINCE
NEW)D | | FATHER FIGURE coLumBIA 44 07547 ¢ GEORGE MICHAEL 41 | 21 | 14 | 16 | NEED YOU TONIGHT ATLANTIC 0-86645 & INXS
49 | — | 2 | HOTHOTHOT (REMIX) e(exTRa 066783 © THE CURE 47 | 49 | 3 | RUN TOME (REMIX) MERCURY 870 033.1/POLYGRAM © ANGELA WINBUSH
@3)| #4 | 50 | 3 | GIRLFRIENDmca23794  PEBBLES (43| NEWD | 1 | ROCKET 2 U (REMIX) mca 23822 THE JETS
47 | — | 2 | IMAGINATION 1srss LADY D 4 | 35 ] 38 | 7 | LET YOUR HEART MAKE UP YOUR MIND RcA 6521-1-RD ALISHA
NEWD | 1 | YOUDON'T KNOW (REMIX) virGin 0.96737 ® SCARLETT & BLACK NEWD | 1 | SEXUALVOODOO oce 1GR 1014/5uTRA JOY ROSE
% | 40 ] 42 | 5 | WHEN BOYS CRY oce 16R 1019 ASHLEY PAUL NEWD | 1 | GOING BACK TO CALI/JACK THE RIPPER oeF )am a4 07563/COLUMBIA L.L.COOL J
NEW) | 1 DON'T STOP ME NOW DReAM MMD004 FOR BEAUTY'S SAKE A7) NEWD | 1 DEVIL INSIDE ATLANTIC 0-86622 & INXS
NEWD | 1 | CALL ME (REMIX) erc 4507573/ pA SPAGNA 4 | 31 | 27 | 12 | THISGIRL'S BACK IN TOWN coLumia 44 07477 # RAQUEL WELCH
NEWD | 1 | REALLIFE/HEROIN viRain 0.96727 BLACK BRITAIN 49 | 39 | 36 | 9 | HOTTO THE TOUCH epic 45 07496/EPA CLAUDJA BARRY
5 [ 16 | 4 | 11 | YOU CAN DANCE (LP CUTS) sie 1.25535/warner oros. © MADONNA (B0)| NEWD | 1 | LEAVEIT ALL BEHIND curing cr.216 TOLGA
P 1. DON'T MAKE A FOOL OF YOURSELF (REMIX) STACEY Q atLanTic 0 1. NO 1/2 STEPPIN' SHANICE WILSON asm
I 2. BRING THE NOISE PUBLIC ENEMY oer sam . 2. | GET WEAK (REMIX) BELINDA CARLISLE mca
b= | Titles with future b= | Titles with future
S | chart potentia, 3. BREAKAWAY BIG PIG aem 5 | chart potential, 3. CALL ME (REMIX) SPAGNA epic
based on club play 4. LOVE KILLS/BOYS IN FURS HANOVER FIST capitoL o based on sales 4. HYPNOTIZE (REMIX) TASTE-T-LIPS MERCURY
=) this week. 5. STAND UP HINDSIGHT virGin reported this week. 5. DON'T U CARE/I'M BACK AGAIN JESSE'S GANG GeFreN
< 6. DREAMIN’ OF LOVE STEVIE Bimr < 6. HOT HOT HOT (REMIX) THE CURE eLexTra
< 7. TIGHTEN UP “I JUST CAN'T STOP DANCIN™ WALLY JUMP JUNIOR & THE <
" CRIMINAL ELEMENT crIMINAL "
& 8. MACHINE KONK DOG BROTHERS [
o 0

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. » Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch

unless indicated otherwise.
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Brenda Russell’s

THE WHOLE STORY: Yes, we do
get albums, so please take note ...
Prolific singer/songwriter Brenda
Russell has returned to the forefront
with “Get Here” (A&M); always a joy
to listen to, the spirited vocalist of-
fers an album with a few numbers
that would work well with the proper
remixes; otherwise the slow num-
bers, such as the single “Piano In The
Dark,” “Le Restaurant,” and the title
track, are splendid candy for the
ears. For clubs, programmers should
try the percolating “Midnight Eyes”
and ‘“Just A Believer” or the loping,
midtempo “Gravity” ... Italian ex-
port Spagna will surely excite with
“Dedicated To The Moon” (Epic);
don’t be the last to discover that this
release is plentiful when it comes to
readily programmable tracks. As the
debut single, “Call Me,” makes its
mark, “Easy Lady,” “Dance, Dance,
Dance,” “Baby Blue,” “Sarah,” and
“So Easy” shouldn’t be ignored—
heed our warning ... From Motown
comes ex-Revolution member and
multi-instrumentalist Brownmark’s
debut album, “Just Like That”; don’t
let the lifeless first single, “Next
Time,” dissuade you from listening to
the album—there’s much stronger
material to be heard. Most of the
songs have a Minneapolis flavor, and
they’re very engaging. Recommend-
ed: “Put A Smile On Your Face,”
“Contagious,” “What Do You Want
From Me,” “I Can’t Get Enough Of
Your Love,” and our choice for single

by Bill Coleman

release, “Why Can’t We Be Alone”
... Popular Australian act Midnight
0il has emerged with one of its
strongest album efforts, “Diesel And
Dust” (Columbia). Don'’t let radio
have the last laugh; crying out for
remixes are the fabulous first single
and video, “Beds Are Burning”; the
sinewy funk groove of “Sell My
Soul”; and “The Dead Heart” . .. Sta-
cey Q’s “Hard Machine” (Atlantic) is
a fine follow-up to her solo debut,
“Better Than Heaven”; with backing
outfit 8.8.Q., Q offers an abundance
of technodance material for the
clubs. At times teetering within Ma-
donna territory are these bright and
bouncy dance tunes: “Good Girl,” “I
Love You,” ‘Favorite Things,”
“Temptation,” “Kiss It All Goodbye,”
and the new single, “Don’t Make A
Fool Of Yourself”; with the proper
mixes, this album’s longevity could
be sustained throughout the year . ..
If you like Stacey, then “Bold As
Love” (Synthicide/Enigma, 213-694-
0720) from female duo Bardeaux is
as good if not better. Jon St. James
(who also did Q) and Karl Moet co-
produced, and the West Coast techno-
sound is intact. Besides the singles

“Magic Carpet Ride” and “Three
Time Lover,” drop the needle on
strong potential club hits “Bleeding
Heart,” “Hold Me, Hold Me,” and
“You're My Only Kind Of Lover.”

DON’T LOOK ANY FURTHER:
Sweet Sensation has returned with
a very strong Latin hip-hop number,
“Take It While It's Hot” (Next Pla-
teau, 212-541-7640). It is quite appeal-
ing and will undoubtedly hit big; con-
taining four versions, the 12-inch was
mixed by Steve Peck and edited by
Charlie Diaz, Omar Santana, and
Det Reirruc . .. Prepped as the next
Exposé, Miami duo Sequal offers
“I'm Over You” (Capitol) — a step in
the right direction; if this hook-laden,
energetic dance number is any indica-
tion, the label could hit big . . . Stevie
B. is back with a single to “party
your body” to, called “Dreamin’ Of
Love” (LMR, 212-586-3609) ... Not
club material per se is the killer “Nite
And Day” (Warner Bros.) from Al B.
Sure!; loping r&b synth track is
dreamy, infectious, and guaranteed
to get airplay (remember the Jack-
sons’ “Show You The Way To Go™?).

HEY DJ: On Saturday (27), New
York’s Apollo Theatre will host the
Third Annual Urban Teen Music
Awards. Co-hosted by Salt-N-Pepa
and Kool Moe Dee, the ceremony
honors the best in the teen-, rap-, and
club-music fields. For more info, con-
tact 212-749-2383.

The reunion of Grandmaster
Flash & the Furious Five has been

DANCE/DISCO 12”

(WHOLESALE FOR STORES)

U.S.A. MAJOR & INDEPENDENT LABELS

AND SELECTED IMPORTS

LATEST 12” RELEASES

Put That Record—Cut To Shock
Dwd You See That Girl—Lime
Let's Get Buzy—On The House
In + Out Of My Life—Adeva

Second To None—Sharon Redd

Make Em Sweal—Village One Posse—Funktion Freeks 800 NUMBER

Hot Traxx—Uttimate JB JR. Swinging On A Star—Man To Man (QUTSIDE NEW YORK STATE)
Pump The House—2 Of A Kind Suspicious Minds—Bobby O 800-992-901 1
Should Have Never—Mario Diaz Double Jack Mix—Mirage CALL NOW FOR LATEST 12-
Pump Up—Bassix | Feel t—Suzie + The Cubans RELEASE INFORMATION
Change On Me—Cynthia You'll Never Change—Darlene Down

Rubber Dub—Wacky Wrappers Once In a Lifetime—Beachfront

Body Language—Mercedes Act Like A Man—Gina Desire CALL FOR OUR NEW

So Good For You—Sasha
Famity—Situations
Love-Gypsy + Queen

Hot Stuft—Boys From Brazit

You Tum Me On—Jo Carol Big Brother—Aieph
Out Of Controb—Cofina Funny De Wolf Mix DANCE/DISCO
Love Memories—Left Lane Midnight Lover—Bianca CLASSICS

Beat The Clock—Bent Boys

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE

FREE CATALOG
Listing All New Records &
All Titles We Stock
including over 800

well worth the wait; “Gold” (Elektra)

cONGRATULATIONS are in order

Album A Programmahle Surprise

to our own Terri Rossi, manager of
Billboard’s black, jazz, and crossover
charts. She has been named woman
of the year by the industry trade
Rhythm & Business.

is deadly (!!), with a favorite James
Brown bass break driving it—can’t
wait for the album.

o

magis

XHIBITION
OF EQUIPMENT AND TECHNOLOGY
FOR THEATRES & CINEMAS

RIMINI TRADE FAIR/ITALY
MARCH 22/25 1988

For further information:
ENTE AUTONOMO FIERA DI RIMINI - C.P. 300 - Rimini italy - Tel. 0541/773553 - Tix 550844 FIERIM - Telefax 0541/774313

NEW LINE CINEMA, MCA RECORDS & ROCKAMERICA
PRESENT JOHN WATERS’ NEW FILM

AIRSPRAY

STARRING:D|VINE « RICKY LAKE « DEBBIE HARRY « JERRY

UNIQUE RECORD DIST. STILLER » SONNY BONO « RICK OCASEK +PIA ZADORA «

MINK STOLE

110 DENTON AVE. NEW HYDE PK_, N.Y. 11040
Phone (516) 294-5300 (01) » FAX (516) 741-3584

PREMIER PARTIES

KICKS Il GA - PIZAZZ FL - CLUB SPARX TX - COOTERS TX - KENMORE
CLUB MA - POSUERS DC - PULSATIONS PA - RAINBOWS OH - CITY
LIMITS FLORIDA - MASSIMO TX - JAGGERS M| < FIRST AVE MN -
LMPULSE MD - SHOUT NY « SPIT NY - FX/TI00 || - NEXUS LA - LA STOCK
EXCHANGE CA - TIAJUANA TILLY’S CA - VOGUE SEATTLE WA - BEAU'S
CA + SAN FRANCISCO MUSIC WORKS CA - 0Z MO - BURGUNDY’S OH
« CLUB EXIT NY + 1470 WEST OH - LE CAGE \W| PEGASUS PA - THE RUSH
CO «LP’S DANCE CLUB NY

THE VIDEO POOL THAT GIVES YOU MORE!
27 §. 21 STREET, NEW YORK, N.Y. 10010 (212) 475-5791
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Gospel
LCTERN

by Bob Darden

IN LIGHT OF THE gospel nominations for the Gram-
mys, this has to be considered the year of the Winans.
The various and sundry Winans siblings have garnered
more Grammy nominations as a family than all but one
of the record companies as a whole.

Sparrow recording artists BeBe & CeCe Winans
have received two nominations for best soul gospel per-
formance by a duo, group, choir, or chorus and two sepa-
rate nominations for best soul gospel performance. The
elder Winans are nominated twice as best duo, group,
choir, or chorus for tracks from their “Decisions” al-
bum. And Vickie Winans (wife of Marvin) is also nomi-
nated for best female soul gospel performance.

In a year when Sandi Patti, Amy Grant, and Russ
Taff don’t have eligible entries, many of the contempo-
rary-gospel races seem wide open. The best-female-gos-
pel-performance category pits three newcomers—Deb-
bie McClendon, Kathy Troccoli, and Terri Gibbs—
against veterans Debby Boone and Deneice Williams.
I would have found room for Margaret Becker’s debut
album. Williams is probably the favorite in this group.

The best-male-gospel-performance category is notable
mostly for the omission of Michael W. Smith. The nom-
inees—Dallas Holm, Leon Patillo, Larnelle Harris,
Steve Green, and Wayne Watson—perform mostly in
the soft pop/inspirational/praise-and-worship vein.
Frankly, I think Don Potter’s “First Love,” Dave Per-
kins’ “The Innocence,” Paul Smith’s “No Frills,” and
Michael W. Smith’s live album are fully equal to the
nominated performances. Harris is probably the slight
favorite over Green, although Watson, a Christian radio
favorite, could sneak in.

In the category for best gospel performance by a duo,
group, choir, or chorus, a track from the recent Mr.

Mister album is pitted against new works by Mylon
LeFever & Broken Heart, Petra, Stryper, and the
Bill Gaither Trio. This is easily the most eclectic, wide-
ranging spectrum in the Grammy nominations list!
How did the Mr. Mister cut, “Healing Waters,” get
the nod over equally overt religious tracks by other
mainstream artists like U2, Van Morrison, and Stevie
Wonder? This should be LeFever’s year, but Stryper, a
Christian-heavy metal band, has an enormous audience.
Besides the releases by CeCe and Vickie Winans, the

The Winans family garners
five Grammy nominations

nominees in the best-female-soul-gospel-performance
category include Lynette Hawkins, Shirley Caesar,
and Della Reese. Caesar has long been a Grammy-voter
favorite—and with good reason.

The nominations list for best male soul gospel perfor-
mance features Keith Pringle, Al Green, Jesse Dixon,
and Wintley Phipps, along with BeBe Winans. Like
Caesar, Green is a Grammy perennial.

In the category for best soul gospel performance by a
duo, group, choir, or chorus, only albums by Edwin
Hawkins & the Music & Arts Seminar Mass Choir
and the Clark Sisters keep this from being a Winans
sweep. If the various Winans nominations cancel each
other out during the voting, the Clark Sisters’ joyous
“Body And Soul” could conceivably—and deservedly—
sneak in. Curious omissions include new works from the
Rev. F.C. Barnes & the Rev. Janice Brown, the Rev.
Milton Brunson, and the Rev. James Cleveland.

The Word labels—New Canaan, DaySpring,
Myrrh, and Rejoice—have seven nominations, with one
nomination going to the Word-distributed Reunion la-
bel. Sparrow Records has its strongest showing with six
Grammy nominations, along with three more for distri-
bution partner Star Song. Benson has garnered three
nominations, while Birthright and Qwest Records both
have two nominations each.

E Compiled from a national sample of retail store
« |13 and one-stop sales reports.
b <l =z
z |g|0
%’ ; Q ARTIST TITLE
= | @ | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 &
1 | 3 | g | ARETHA FRANKLIN  aRisTA AL-8497 1 week at No. One
ONE LORD, ONE FAITH, ONE BAPTISM
2 1121 THE WINANS  QWEST 25510/WARNER BROS.
DECISIONS
3 2|33 REV. MILTON BRUNSON/THOMPSOM COMMUNITY SINGERS
REJOICE WR 8369/A&M IF | BE LIFTED
4 4|37 FLORIDA MASS CHOIR  MaLACO 6001
LIVE IN MIAMI FLORIDA
5 |62 VICKIE WINANS  LiGHT 7-115.72001-0
BE ENCOURAGED
6 5 |41 REV. CLAY EVANS & THE FELLOWSHIP CHOIR  savov sav 14780
FROM THE SHIP
7 7 | &1 NICHOLAS  COMMAND CRN 1006
A LOVE LIKE THIS
8 | 9 |37 | NEW JERUSALEM BAPTIST CHURCH CHOIR  SOUND OF GOSPEL S0G-28160
SHOW ME THE WAY
9 (139 COMMISSIONED  LiGHT 7-115.72005-3/LEXICON
ON THE WINNING SIDE
10 [16] 9 TIMOTHY WRIGHT & JEROME FERRELL/LIGHTHOUSE CHOIR
SOUND OF GOSPEL SOG-2D166 HALLELUJAH IS THE HIGHEST PRAISE
11 | 10| 45 | THE RICHARD SMALLWOOD SINGERS  REJOICE WR 8355/A&M
TEXTURES
12 | 14| 9 VANESSA BELL ARMSTRONG  rca 10741)
VANESSA BELL ARMSTRONG |
13 | 8|33 BEBE & CECE WINANS  sparrOW 12573/CAPITOL
BEBE & CECE WINANS
14 20117 GOSPEL MUSIC WORKSHOP OF AMERICA
KING JAMES 8609/SOUND OF GOSPEL  LIVE IN THE MIAMI CIVIC AUDITORIUM
15 [12]s NEW JERSEY MASS CHOIR  LIGHT 7-115-711097/LEXICON
LOOK UP AND LIVE
16 {1837 MIGHTY CLOUDS OF JOY  REJOICE WR8366/A&M
CATCHING ON
17 12113 YOLANDA ADAMS  SOUND OF GOSPEL S0G-163
JUST AS | AM
18 {30! 5 JEFF BANKS & THE REVIVAL TEMPLE MASS CHOIR  savor sL-1a787
CAUGHT UP IN THE RAPTURE
19 | 25117 TIMOTHY WRIGHT/CONCERT CHOIR LIVE  GOSPEARL PL 16038/AIR
JESUS WILL
20 {17 |133 NICHOLAS  COMMAND CRN 1003
DEDICATED
21 124145 DONALD VAILS & THE SALVATION COOPERATION
SOUND OF GOSPEL SOG-20155 UNTIL THE RAPTURE
22 [19] 81 THE WILLIAMS BROTHERS  maLACO 4409
HAND AND HAND
AL GREEN  aamsp 5150
23 (e SOUL SURVIVOR
24 135] 5 JAMES CLEVELAND  KING JAMES KJ-8507/SOUND OF GOSPEL
INSPIRED
25 [15] 25 CANTON SPIRITUALS )28 0086
DETERMINED
26 | 38|57 THE JACKSON SOUTHERNAIRES  MALACO MAL 4417
HEAR OUR PRAYERS O LORD
PILGRIM JUBILEES  maLACO 4419
Z | »|a GOSPEL ROOTS
28 34113 JAMES MOORE  sOUND OF GOSPEL S0G-20159
SOMETHING OLD AND SOMETHING NEW
THE TRUTHETTES  maLACO 4421
23 |nwy EVERY STEP OF THE WAY
FRANK HOOKER  COMMAND CRN 1007
30 far]s HEAR THE WORD
31 [NEWD WILLIE NEAL JOHNSON/GOSPEL KEYNOTES  maLACO 4423
GOING BACK WITH THE LORD
32 |22]s3 EDWIN HAWKINS/MUSIC & ARTS SEMINAR MASS CHOIR
BIRTHRIGHT 70300/CAPITOL GIVE US PEACE
33 (23|41 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
ATLANTA INT'L AIR 10116 SEE WHAT THE LORD HAS DONE
34 (335 MAGGIE INGRAM AND THE INGRAMETTES  ATLANTA INT'L AIR 10118
THE MIAMI RIOT
SOUTHEAST INSPIRATIONAL CHOIR  SWEETRAIN 117
5 [k INSPIRE ME
THE YOUTH IV CHRIST  SOUND OF GOSPEL S0G-165
36 |NEWD THE TIME IS NOW
37 13645 SHIRLEY CAESAR  REJOICE WR 8365/A&M
SHIRLEY CAESAR HER VERY BEST
38 | 29|61 VANESSA BELL ARMSTRONG  MUSCLE SHOALS SOUND MSSG 800 1/MALACO
FOLLOWING JESUS
DOUGLAS MILLER  LIGHT LS5876/LEXICON
Ll UNSPEAKABLE JOY
80 | 3120 BAY AREA CHAPTER/MUSIC & ARTS SEMINAR
BIRTHRIGHT 370310 /CAPITOL HOLD ON

(CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Peter Keepnews

VIOLINS IN THE MEDIA: Expect a fair amount of
hoopla surrounding Stephane Grappelli’s upcoming
80th birthday. The legendary French violinist, still going
strong half a century after his glory days with Django
Reinhardt, will be the subject and the star of an unusu-
al tribute set for April 14 at Carnegie Hall.

The guest list for the concert is an eclectic one, featur-
ing representatives of both the classical and jazz worlds.
The Juilliard String Quartet will be on the bill, and cel-
list Yo-Yo Ma will perform with Grappelli for the first
time. The roster also includes pianist/composer Roger
Kellaway (the musical director for the evening), com-
poser Michel Legrand, singer Maureen McGovern,
singer/dancer Harold Nicholas, and harmonica whiz
Toots Thielemans.

The concert is being produced by Pat Philips and Et-
tore Stratta in association with Absolut Vodka. Also
on board as sponsors are Air France and the Hotel
Parker Meridien.

Grappelli is not the only veteran European jazz violin-
ist in the news. Denmark’s Svend Asmussen, who
doesn’t record as often as he should, is prominently fea-
tured on mandolinist David Grisman’s new album,
“Svingin’ With Svend”—which, for our money, would be
worth owning even if the infectious title track were the
only thing on it. It’s on the MCA-distributed Zebra/
Acoustic label.

I.AST WEEK WE MENTIONED a few signs of big
bands’ continuing health. Here’s a few additional varia-
tions.on that venerable theme.

First, pianist Gene Harris—who recently received an
award from the Hot Club of France for his album “The
Gene Harris Trio Plus One”’—is getting strong initial ra-
dio and retail response to his latest Concord Jazz re-
lease, “Tribute To Count Basie.” The ensemble on the
album is billed as the Gene Harris All-Star Big Band,
and that’s more or less exactly what it is.

Second, band leader/trombonist Rob McConnell (of
Boss Brass fame) is moving from Canada to Los Ange-
les to become supervising instructor of a new “profes-
sional instrumental program,” geared toward big bands,
at the Grove School of Music there.

Third, the redoubtable American Jazz Orchestra
has set an ambitious program for its March 3 concert at

Strings will be pulled on
Grappelli’s 80th birthday

New York’s Cooper Union. The program, devoted en-
tirely to the work of Duke Ellington, will include a rare
performance of “Black, Brown And Beige” in honor of
the 45th anniversary of that suite’s premiere. Bobby
Short will provide the narration; other special guests at
the concert will include Ellington alumni Norris Turney
and Britt Woodman.

Speaking of Ellington, we haven’t had the opportunity
until now to comment on James Lincoln Collier’s con-
troversial biography of the maestro (Oxford University
Press, $19.95). Most of the major jazz critics have al-
ready had their say on the subject, and few of them have
had anything nice to say about the book, a rather des-
perate attempt at myth-shattering that sets out to prove
Ellington wasn’t as great as people say he was. Only be-
cause it’s the closest thing yet published to a definitive
biography of one of America’s great composers, we feel
compelled to add our opinion: The book stinks. Don’t buy
it.
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Nashwlle Shop Lifts Gountry Aloft

ARA Promotes Idea To Other Airports

BY EDWARD MORRIS

NASHVILLE When Metro Nash-
ville, the city’s new airport, was be-
ing readied for opening last sum-
mer, it was decided that travelers
. should be given the opportunity to
sample Nashville’s most touted
product: music. Thus arose the idea
for the Nashville Recording Studio
record store.

The outlet is owned by ARA Ser-
vices, a giant Philadelphia-based
service management company. It is
the firm’s first such outlet.

ARA has commissioned a six-
minute video and a 12-minute slide

presentation—collectively called
Shopping In The 21st Century—to
sell other airports on the idea of
having record stores as part of their
retail operations. The presentations
are being handled by Nashville’s
Dick Heard Television Productions.

Although the airport store in
Nashville carries a representative
stock of all popular music formats,
its concentration is on country. Ti-
tles by the Oak Ridge Boys, Con-
way Twitty, and Elvis Presley are
particularly abundant. General
manager Nettie Kirkland specu-
lates that these acts will continue to
dominate the display space. One

Among the country stars who have contributed their signatures to Nashville
Recording Studio’s Walkway Of The Stars are, above from left, Eddie Rabbitt,
Tammy Wynette, and Mel Tillis. The 3,400-square-foot store, shown below, is
located in the Metro Nashville Airport. ARA Services, the store’s parent
company, says it may open more record stores in other airports across the

country. (Photos: Alan L. Mayor)

rack and wall section is devoted en-
tirely to Presley records, tapes,
compact disks, books, dishes, and
other memorabilia.

Nashville Recording Studio fur-
ther promotes its country image
with in-store appearances. Past ce-
lebrity guests have included MCA
artist Reba McEntire (Billboard,
Oct. 17).

To glamorize the heavy-traffic lo-
cation, ARA is creating a Walkway
Of The Stars: Country acts’ auto-
graphs are cast in bronze and set
into the floor of the record store.
Autographs have already been con-
tributed by the Gatlin Brothers, the
Oak Ridge Boys, Mel Tillis, Loretta
Lynn, Eddie Rabbitt, Tammy Wy-
nette, Minnie Pearl, Randy Travis,
and others. The walkway begins at
the entrance and extends to and
around the circular checkout
counter and then around a tiny, cir-
cular stage used for in-stores.

Kirkland estimates that the store
carries albums by 375 to 400 acts.
There is even a cutout section with
albums priced from $3.99 to $4.99.
The store first tried cutout prices as
low as $2.99, but Kirkland says that
mark did not carry enough margin.

Front-line LPs and cassettes sell
for $8.98 to $10.98. CDs are priced
from $14.98 to $19.98.

The 3,400-square-foot facility also
has four kiosk displays of sell-
through videos, mostly $7.99 public-
domain titles, although some are
tagged as high as $29.99. In all,
about 75 videos are available at any
one time.

Video product is purchased
through Serv-Rite Record & Tape
Co., Sylvan Gross’ Philadelphia-
based operation, and Music City
Record Distributors, which is based
in Nashville. Music City Record also
supplies the store with records.

Nashville Recording Studios has
six television screens, which are
continually turned to MTV and to
Country Music Television. There is
no in-store record play.

Like mall stores, this store pays
both rent and a percentage of its
sales to the building’s owner.

Senaite Melke is the store super-
visor. The store is open from 7 a.m.
to 9:45 p.m. seven days a week.

Name Change & Emphasis On Music & Vid Sales Ahead
Ganly Outlines Game Plan For DeOrsey’s

BY DAVID WYKOFF

BOSTON A New England tradition
is changing: DeOrsey’s, northern
New England’s oldest prerecorded
music chain, changed ownership in
November as Austin E. Ganly pur-
chased the 40-plus-year-old operation
from brothers Herbert and Jack
Holmes, who themselves bought the
company from founder Clarence
DeOrsey in 1971.

Ganly was formerly chief financial
officer for three corporations owned
by the Holmeses.

In the deal, Ganly purchased Dia-
mond Corp., the Portland, Maine-
based parent company of the seven-

store DeOrsey’s and the two-store
electronics dealer Entertainment
Warehouse, and has streamlined
both their inventories and operations
staffs (Billboard, Feb. 6). By Septem-
ber, Ganly plans to have all nine units
carry the Entertainment Warehouse
logo and name.

Ganly notes that prerecorded-mu-
sic sales, the staple of the chain, will
figure importantly in the company’s
future. “We’re combining the stron-
gest aspects of the home entertain-
ment and electronics inventories. The
standard audio-electronics store is
dying as gross margins and retail
pricing falls. And we're already see-
ing the introduction of more electron-

ics products, such as musical instru-
ments, give us quicker turns and
higher grosses,” says Ganly, who is
now the company’s president.

Ganly is moving out of video rent-
als and more strongly into sell-
through. “We’re going to keep up
with rentals in a couple of stores, but
in general the rental business is too
competitive and demands too large a
capital outlay. Sales have really tak-
en off—we've already exceeded last
year’s figure—and I think that [sell-
through] will become a major reve-
nue source, especially as the manu-
facturers continue to lower prices,”
he says. Ganly adds that computers

(Continued on page 40)

~ LOW PRICES
ON ALL CO's!

MOST POPULAR,ROCK and JAZZ MAJOR LABELS

JUST *10%
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“'u THE WIDEST SELECTION OF LABELS IN THE
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41 MONROE TURNPIKE
TRUMBULL, CT 06611
1-800-255-3472 ¢ 203-452-0203  FAX 203-452-1843

' FUEL INJECTION
FOR YOUR MUSIC

SHIFT INTO DIGITAL DRIVE WITH RECOTON'S CD ADAPTER

Accelerate into the digital
dimension with Recoton’s
Compact Disc Adapter. This
versatile accessory delivers the,
full impact of digital sound—
with no signal loss.

Just plug into your port-
able CD player, and insert
the adapter into your car’s
cassette unit. No wiring.

No permanent installa-
tion. Just pure pleasure
—to go. Get one today
and you’ll never be
driven to boredom.
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46.23 CRANE STREET. LONG ISLANG CITY MY 11101
1-800-223-6009

BILLBOARD FEBRUARY 27, 1988

www americanradiohistorvy com

37


www.americanradiohistory.com

L :

&

Indie Acts Have Hard Time Getting Video Airnlay

BY JEAN ROSENBLUTH

MUCH HAS BEEN MADE of the
indies’ ascension onto the charts,
and with good reason. There are
currently four independently dis-
tributed singles on the Hot 100, and
two of them, “Pump Up The Vol-
ume’’ by M/A/R/R/S on 4th &
B’way and ‘““Push It by Salt-N-
Pepa on Next Plateau, are in the
top 20.

Unfortunately, there has been no
commensurate rise in video play for
independent acts. If anything, the
playlists of the two 24-hour-a-day
video channels, MTV and VH-1, are
tighter than ever. A glance at a re-
cent Clip List shows precisely one
indie video, “Pump Up The Vol-
ume,” in regular rotation on MTV
and none on VH-1. What’s more,
many of the weekly shows devoted
to new-music clips, such as MTV’s
‘120 Minutes,” show 10 or so videos
with a major-label affiliation for ev-
ery one truly independent clip.

“The problem is the major labels
have tons of alternative rock with
better, more expensive clips,” says
Glenn Morrow, creative director of
Hoboken, N.J.-based Bar/None
Records. “And even those can’t get
in regular rotation.”

Bar/None is the home of They
Might Be Giants, one of the few in-
die acts to have a video in regular
rotation on MTV since the channel
started playing more top 40 clips a
few months back. ‘“We had a track
record on the channel with They

Might Be Giants’ ‘Put Your Hand
Inside The Puppet Head’ from last
year,” says Morrow, “so it was that
much easier to get the new clip,
‘Don’t Let’s Start,” on. But I think
[an indie video] has to be extremely
visually exciting to get on MTV
these days.”

In other words, it has to cost a lot.
Morrow says the clip for “Don’t
Let’s Start” would have cost $20,000
if the band had not been able to get
many of its friends to volunteer
their skills and time. How many in-
die labels have $20,000 to blow on a
video on the just-north-of-none
chance that it will receive national
exposure once or twice a day for a
few weeks?

The practical result of all this is
that indies aren’t making as many

videos. (The Cover Girls don’t have
a clip for their No. 29 Fever/Sutra
hit, “Because Of You.”) This is un-
fortunate for two reasons:

¢ Indie acts have been responsible
for some of the most creative, visu-
ally challenging videos yet made.
The lucky few who saw Robyn
Hitchcock’s “Man With The Light-
bulb Head” clip (made before he
signed with A&M) or the Special
Guests’ “Paul Cézanne” will likely
never forget them.

® More importantly, the winds of
change are in the air. The majors,
too, are rumored to be drastically
cutting their video budgets. Recent
hits by Tiffany and Fleetwood Mac,
among others, were not supported
by videos, although probably for
reasons other than financial. It is
primarily the fringe major-label
acts that are finding the video cup-
board bare, and perhaps that’s
where the indies can step in. If indie
labels can weather the storm, there
might well turn out to be more op-
portunities for exposure than ever
before as the majors cut back their
output. For now, though, we all lose
out from the lack of indie product
on the video airwaves.

SEEDS & SPROUTS: Congrats go
out to the Independent Label Alli-

Gapitol Banking That This Spuds For You

Oldies Album To Carry Bud Light Mascot’s Name

BY CHRIS MORRIS

LOS ANGELES Move over, Califor-
nia Raisins—the original party ani-
mal, Spuds MacKenzie, is making his
chart move.

Anheuser-Busch’s spokesbeast for
Bud Light beer will hit record stores
March 22, when Capitol Records re-

leases “Spuds MacKenzie's Party
Faves,” a 12track oldies collection,
on LP, cassette, and specially priced
compact disk.

Spuds kicked up his paws in a se-
ries of deadpan Bud Light television
spots and became a national pop-cul-
ture superstar.

Capitol clearly hopes to repeat the

No surprises!!

Mew York
(242) 547-3737

Conneclicut
(203) 798-6590

‘America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
® FlLL—Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!

® DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of

THOUSANDS of CD’s ACTUALLY IN STOCK!!

Toll Free
(800) 826-0079

DEALERS OMLY

Los Angeles
(213) 388-9834

FAX
(203) 798-8852

success of another lucrative commer-
cial spinoff—the California Raisin
Advisory Board’s California Raisins,
whose CEMA-distributed Priority al-
bum has been certified gold.

“Party Faves” won't be the first
Spuds album—Anheuser-Busch pre-
viously marketed a similar album as
a mail-order-only item. But the Capi-
tol project marks the hard-partying
pooch’s debut at retail record outlets.

Capitol national sales director Da-
vid Witzig says the brewery ap-
proached the label because it “wasn’t
real happy with the tune stack on its
in-house album.”

The tracks—split about evenly be-

tween licensed material and songs by I L
Capitol artists—include the Human 16 |19 ;,_i’igr 37 | WHITNEY HOUSTON ARISTA ARCD 8405
Beinz’s “Nobody But Me,” Ritchie [ WHITNEY
Valens’ “La Bamba,” Johnny Otis’ 17 | 20,3163 g | TIFFANY MCA MCAD 5793
“Willie And The Hand Jive,” the :g;::gﬂm
inued on e 40 s N ATLANTIC 2-81808
(Conti ompage40) | 18 116 | 15[ 10 | e MATION
PAUL MCCARTNEY CAPITOL CCT 48287
) vikfin ALL THE BEST
3 SOUNDTRACK A&M CD 3913
e RE-ENTRY GOOD MORNING, VIETNAM
a LITTLE FEA WARNER BROS. 2-3140
a | NEWD | 1 | IERTERR coLumBus
2% | 2 RICK ASTLEY RCA 6822-2-R
& WHENEVER YOU NEED SOMEONE
29 — 14 NEW ORDER QWEST 2-25621 /WARNER BROS.
L SUBSTANCE
WHITESNAKE GEFFEN 2-24099
u 1@4@ W & WHITESNAKE %
GEORGE THOROGOOD EM-MANHATTAN 2-46973-2
% | NEWD | 1 | g6oRT0 8E BAD
% 27 28 5 LINDA RONSTADT ELEKTRA 2-60765
CANCIONES DI MI PADRE
Bud Light mascot Spuds MacKenzie 723|512 gm‘g:ggggm moToWN 6248 MD |
has already scored unqualified
success in the sale of licensed B (8| — |2 gfﬁ%ﬁ tT;LBlegLTJE . ez
merchandise. Capitol hopes that sales
for its collection of party songs 29 RE-ENTRY THE BEATLES CAPITOL CCT 46446
xeted under Souds’ wil ABBEY ROAD
marketea under Spuds name, wi FLEETWOOD MAC WARNER BROS. 2.25471
continue the party animal’s roll. B M| o IN THE NIGHT

ance’s Silos, whose “Cuba” album
was named one of the year’s 10 best
by People magazine. In addition, the
band is up for several New York
Music Awards and will top the best-
new-American-band category in the
upcoming Rolling Stone crities poll

.. “Tex Rubinowitz” is a collection
of new and old tracks from that red-
hot rockabilly artist. The highly rec-
ommended album is available from
No Club Productions, 215-253-2933.
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ETAILING : |

New Goverage
0f Audio, Video
Accessories

Beginning this week, Billboard
will enhance its coverage of
new products and promeotions
with additional articles about
audio and video accessories,
blank tape, portable electron-
ics, and other products that
music and video stores might
use to supplement their inven-
tories. The products were for-
merly covered in abbreviated
form in the Audio Plus and
Video Plus columns, which
have been discontinued.
Suppliers and manufacturers
should continue sending infor-
mation about product intro-
ductions and related announce-
ments to Edward Morris, Bill-
board, P.O. Box 24970,
Nashville, Tenn. 37202.

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—al-
bum,; EP—extended play;, CA—
cassette;, NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-
Sacturer number. a=Simulta-
neous release on CD.

POP/ROCK
BIG PIG
Bonk

& LP A&M SP6-5185/NA

CA CS65185/NA

THE CHRISTIANS

The Christians

& LP Island 90852-1/NA

CA 90852-4/NA

GAVIN CHRISTOPHER
Gavin

LP EMI-Manhattan E1-46998/NA

CA E4-46998/NA

GATLIN BROS.

Alive And Well . _ Living In The Land Ot
Dreams

& LP Columbia FC-40905/NA

CA FCT-40905/NA

JENNIFER HALL

Fortune And Men's Eyes

& P warner Bros.1-25628/$8.98

CA 4-25628/$8.98

ROBYN HITCHCOCK & THE EGYPTIANS
Globe Of Frogs

& LP A&M SP.5182/NA

CA CS-5182/NA

JONI MITCHELL

Chalk Marks In A Rainstorm
& LP Geffen 1-24172/$9.98

CA 4-24172/$9.98

NICK MUNDY

Your Kinda Guy

& LP Warner Bros.1-25635/$8.98
CA 4-25635/$8.98

MICHAEL MARTIN MURPHEY
River Of Time

& LP warner Bros.1-25644/$8.98
CA 4-25644/$8.98

THE POGUES

If 1 Should Fall From Grace With God
LP Istand 9087 2-1/NA

CA 90872-4/NA

PROPHET
Cycle Of The Moon

& LP Atlantic 81822-1/NA
CA 81822-4/NA

(Continued on page 41)

CLASSICAL GAS:
“THE ULTIMATE
CROSSOVER HIT
COMBINATION:"

'MASON WILLIAM$KMANNHEIM STEAMROLLER
¥

¢¢Classical Gas is the
definitive record for any
discriminating listener .

¢I can’t keep it in the CIASSICAL
store. . .attracts everyone GAS

from pop to classical

buyers.9 sells every time I play it i1
—Patrick Rowling the store.%
Wild Rufus Records —Rod Ferguson
Pickles Records
¢¢Even customers who and Tapes

don’t normally buy
instrumentals love
Classical Gas...?
—Gene Berger
Horizon Records

¢¢Done more business
than Bruce Springsteen.3
—Ray Vaughn

Harmony House

DIFECT METAL MASTER

Available on LP (AG800), cassette (AGC800) and CD (AGCD800 ).

Like Mannheim Steamroller’s near-Platinum
“Christmas” release, which got off to a fast start and
then actually increased in annual sales
each year, American Gramaphone’s “Classical Gas” recording
is establishing an impressive, and lasting, sales curve.
Twenty years after Mason Williams performed
the “original crossover hit” on The Smothers Brothers Show,
the new Mannheim Steamroller/Mason Williams version
is playing on virtually all radio station formats.

AMERICRN GRAMARACHE
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Maxie’s Waxes Funds For 4 Charities

NEW YORK 1988 is a landmark
year for Waxie Maxie's, the 28-store
chain that is based in Washington,
D.C. The web is celebrating its 50th
anniversary with a year-round cam-
paign that will benefit four charities,
and president Mark D. Silverman has
been tapped by the American Jewish
Committee to receive its annual Hu-
man Relations Award.

The causes set to benefit from
Waxie Maxie’s anniversary drives
are the Special Olympics; antidrunk-
driving organizations Mothers
Against Drunk Driving and Students
Against Drunk Driving; the AIDS
Action Foundation; and homeless
shelter Community For Creative
NonViolence in Washington. The
chain pledges to contribute at least
$25,000 to each of those beneficiaries
over the course of the year.

The D.C. web promotes the cause
of the Special Olympics from Feb. 15
May 15. The company’s donation will
help purchase ribbons and medals for
the Special Olympics Summer
Games. Maxie’s will post displays in
its stores to draw attention to the
event and solicit additional funds. It
plans similar store campaigns for the
other charities. The chain has already
donated a portion of the proceeds
from each sale of A&M’s all-star
charity album ‘“A Very Special

Mark D. Silverman, president of Waxie
Maxie’s, will receive the American
Jewish Committee’'s 1988 Human
Relations Award at a March 19 dinner.

Christmas.”

The Maryland and northern Virgin-
ia chapters of MADD and SADD will
be Waxie’s designated charities from
May 16-Aug. 13; the AIDS Action
Foundation benefits Aug. 14-Nov. 12;
and Mitch Snyder’'s CCNV shelter
will get the nod Nov. 13-Feb. 12.

Formal announcement of the four

CAPITOL TO ISSUE ‘SPUDS MACKENZIE'S PARTY FAVES’

(Continued from page 38)

Rivingtons’ “Papa Oom Mow Mow,”
the Outsiders’ “Time Won’t Let Me,”
the Spencer Davis Group’s “Gimme
Some Lovin',” and the Beach Boys’ “I
Get Around.”

Witzig says the album, which will
list at $8.98 for LP and cassette and

sell as a low-price CD, will be sup-
ported with an array of point-of-pur-
chase materials, including a poster
and counter display. Capitol will give
retailers the option of carrying the
cassette in the regular Norelco box
or in a 4-by-12-inch box.

charity drives will be made at a press
conference Thursday (25) at the
CCNYV Shelter.

The American Jewish Committee
will honor Silverman with a March 19
testimonial dinner at the New York
Hilton Hotel. He is the son of Waxie
Maxie’s founder and namesake, Max
Silverman.

For further information about the
event, the AJC can be reached at 212-
751-4000, extension 336.

DEORSEY’S WEB SOLD

(Continued from page 37)

and computer software will remain
part of the product mix.

Immediate plans call for renova-
tions of three units, an expansion at
the South Portland unit, and a move
to new headquarters and warehouse
on the western edge of Portland.
Ganly also plans to open a number of
smaller software-only units.

“I think that we can increase our
coverage of New Hampshire and
Maine with these more focused
stores that will carry a smaller over-

head and payroll,” he says.

Six of the chain’s nine units are lo-
cated in southern and central
Maine—Bangor, Brunswick, Ells-
worth, Lewiston, North Windham,
and South Portland—with the re-
maining three in southern New
Hampshire in Nashua, Newington,
and North Conway.

All of the Maine units, except the
one in Bangor, are located in strip
malls.

| RETAIL (52
TRAGK

by Earl Paige

NEW AT NAIRD: For the first time, one-stops are
going after the independent-label business. City 1-
Stop and Valley Record Distributing have joined the
National Assn. of Independent Record Distributors
& Manufacturers, which is set for its May 11-15 annu-
al affair at New Orleans’ Monteleone hotel. “We’ve al-
ways had representation from The Music People and
a few one-stops,” says Jerry Richman, NAIRD patri-
arch and, as manager at Richman Bros. Records, a
one-stop veteran himself. “But with the independent
scene growing like it is, one-stops find they need to be
involved more. This became clear when the one-stops
met last fall,”” he says of the National Assn. of Re-
cording Merchandisers’ annual wholesaler gathering
in Palm Springs, Calif., where Richman moderated a
one-stop panel.

More retailers are expected at NAIRD, too. “We
had nine people from Tower Records last year,” says

Richman. Record Bar has been a NAIRD member for
several years, and Jim Thompson, the chain’s senior
product manager, will moderate a panel on retailing in
New Orleans.

JUST KIDDING: Sam Ginsberg, general manager at
City 1-Stop, says, “It’s time to bring out my annual
Leap Year Sale.” The L.A. wholesale firm will stage a
Feb. 29 promotion; Ginsberg admits this is the first
time he’s used the gimmick.

NEW YORK, NEW YORK: The town is jumpin’ from
90th Street and First Avenue, where Smash Records
& CDs is running a Death Of Vinyl sale, to Carmine
Street in Greenwich Village, where Vinyl Mania Jazz
just opened, emphasizing the LP’s continuing role in
various genres.

Meanwhile, the big chains in town are hardly stand-
ing by. The Wiz comes with a one-cent CBS promo-
tion, offering any of seven 7-inch singles with the pur-
chase of any sale-priced album for that discounted
price. A tabloid-supplement advertisement keys a pho-
to of Abraham Lincoln (“one Lincoln penny”) with a
photo cut of George Washington at upper right (equal
time for President’s Day) with sale-priced “chart-bust-
er” LPs and cassettes at $5.99, compact disks at
$11.99, and a group of cassettes for $4.99 each.

(Continued on page 58)
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(313) 541-1140

You'll be right on target with the all new, all the
rage STAR*SHADES ™. There’s a style perfect for
every taste. Choose from traditional to wild and
wacky. Call today for your FREE full-color catalog
and information on how you can net a return of up
to 200% and receive a FREE display rack!

* Free 24 pair rack

* Free price tags

* Free 6 doz. sportscords
* 6 dozen assorted glasses

All this with your special
STAR*SHADES™
sunglass order!

:M’EA LD

he Competition” ©

8700 Capital/Oak Park, Ml 48237
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CBM America’s CBM-777 portable
compact disk player.

CBM America
Dehuts Portable
GD Player

CBM America, a division of Ja-
pan’s Citizen Watch Co., is probing
the growing portable compact disk
player market with its Model CBM-
777, priced at a suggested $169.

The unit incorporates such fea-
tures as double-oversampling-digi-
tal filtering, three-beam laser head,
and a 16-bit D/A converter. And it
has controls for play/pause, stop,
forward/backward skip, fast for-
ward, reverse, repeat, headphone-
level volume, and power. There are
line input and output jacks for head-
phones or for conventional stereo-
system connection.

Packaged with an AC adapter,
the CBM-777 can be modified with
such optional accessories as a bat-
tery pack, cassette adapter, car
adapter, and FM transmitter.

Contact: 800-421-6516.

ALBUM RELEASES

(Continued from page 39)

The Best Of Eddie Raven

& LP RCA 6815-1/NA
CA 6815-4/NA

TAKE 6
Take 6

& LP Reprise 1-25670/$8.98
CA 4.25670/$8.98

THE TRIFFIDS
Calenture

& LP istand 90851-1/NA
CA 90851-4/NA

WAX U.K.
American English

& LPRCA 6770-1/NA
CA 6770-4/NA

SOUNDTRACKS
ENNIO MORRICONE
Rampage
& LP Virgin Movie Music 90644-1/NA
CA 90644.4/NA
ELVIS PRESLEY
Essential Elvis—The First Movies
& LP RCA 6738-1/NA
CA 6738-4/NA
VARIOUS ARTISTS
Bright Lights, Big City Original Motion
Picture Soundtrack
# LP Warner Bros. 1-25688/$9.98
CA 4.25688/$9.98
VARIOUS ARTISTS
Merchant Ivory Productions 25th
Anniversary
# LP RCA 6658-1-RC16/NA
CA 6658-4-RC16/NA
VARIQUS ARTISTS
Return Of The Living Dead Part Il

LP island 90854-1/NA
CA 90854-4/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Breaking the price barrier with
an astonishing 2-for-1 offer:
MCAD2-9802-A/B - | | _..W :"‘- * ‘:.jﬁ—lﬁ TILEE-;' A
BEETHOVEN
DIfBELLI vARIATIONS \M\CADZ-%OO-A/B

DANIEL BARENBCAM
MO

“““ ble

BEETHOVEN

SONATA Mo.8 Drfyyr-
. QU
SONATA No. 14 HOOMG-
No. 23 “opfssi oy
DARIELBARENBOIM, D

2 complete CDs for \

w””(

Introducing a new line
from MCA’s legendary
tape and film vaults*

*
Cjonmzami
/CLASSICS

FREE I
20-CD Flip File Holder estminater,

Includes

For mail order information contact: Pack Central Inc., 6745 Oenny Avenue, No. Hollywood, CA 91606 1988 MCA RECORDS

BILLBOARD FEBRUARY 27, 1988

41

www americanradiohistorvy com


www.americanradiohistory.com

Covirer

R
B SRena

Business Buddies. Waylon Jennings, right, lends his talent to country
newcomer David Lynn Jones on his single “High Ridin’ Heroes” during a recent
taping of “Nashville Now.” Jennings filled in for host Ralph Emery on the live

weeknight entertainment series.

BY GERRY WOOD

NASHVILLE With the success of
The Nashville Network and Country
Music Television, country video is be-
ginning to have a growing impact on
country radio. Although program-
mers say that influence is not yet tre-
mendous, most acknowledge that it
cannot be ignored.

“It’'s a smattering right now, but
we see some of the lesser-known art-
ists getting active because of it,”
says Ron Antill, program director of
WDSY-FM Pittsburgh. Antill says
it’s not just TNN and CMT on which
country artists are getting airplay;
his station received calls about Tim
Malchak after the Alpine artist’s vid-
eo aired on the Lifetime cable chan-
nel.

Pittsburgh’s cable operator has
been running ads on WDSY, includ-
ing some that spotlight TNN. “We’ll
see more awareness [of country mu-
sic videos],” Antill says, adding that
he’s enthused about CMT moving to

a high-visibility satellite—Galaxy

HE’S THE BEST WRITER IN NASHVILLE. Harlan
Howard? Mike Reid? Don Schlitz? No, no, and no
again. It's Mike Price.

Mike Price? Which megahits has he written? Episodes
of “M*A*S*H,” “Barney Miller,” and “Soap” for start-
ers. OK, those were hit television shows, not songs. So
what is this talented writer who has penned words for
everyone from Johnny Carson to David Letterman
doing in Music City? The answer is he’s enjoying life in
the less-than-fast lane after living in such cities as Los

Angeles and Las Vegas.
Creative talents of all —
Nashville

genres and persuasions
are being drawn to Nash-
ville like moths to a klieg
light, and Price emigrated
to Music City several
years ago. It didn't take
long for the entertain-
ment biz to discover him.
He wrote some of the best
words ever beamed by
satellite over The Nash-
ville Network’s “I-40 Paradise” show. He has advised
and consented with some of country music’s top comedy
talents. He has worked with vastly talented video and
movie talent Jim Varney, both in Nashville and in Las
Vegas, the town where Price grew up in the lap of gam-
bling and big-name entertainment. He has worked with
talent impresario Susan Hackney and provided some of
the zingers for various music industry roasts and toasts.

When | was editor in chief of Nashville! Magazine, I
commissioned newly ordained Nashvillian Price to write
an.article titled “Fear And Loafing On Music Row: The
Trials, Traumas, And Tribulations Of A Confessed Non-
songwriter Living In Music City, U.S.A.” Price quickly
admitted, “I have the classic frustrating combination:
right-on rhythm coupled with an ear of such pure tin
that it's the envy of the entire Bolivian mining indus-
try.” Price insists that Ray Stevens once told him in an
admiring voice, “You may have a lousy ear, but at least
you're tone-deaf.”

In the article, Price rerelayed, via Elmer Alley, the
story about the Nashville housewife who “managed to
get herself and her songs into the office of Buddy Kil-
len, president of Tree International and deity to a sla-
vering horde of compulsive rhyming-dictionary own-
ers.” When Killen advised the woman as kindly as possi-

TV Sitcom Writer Enjoys Life In The Less-Than-Fast Lane

For Nashville, This (Mike) Price Is Right

by Gerry Wood

ble that her songs weren’t up to chart snuff, that the
competition was intense, and that everybody considered
himself a songwriter, the lady bristled. She defiantly of-
fered the example of her own husband—a Nashville na-
tive who had never had the slightest thought of writing
a song. He never even listened to radio.

Killen, according to the Price/Alley legend, immedi-
ately picked up a phone and called her hubby, a ma-
chinist, at his shop, stating, “This is Buddy Killen with
Tree International, and I want to talk to you about
those songs you wrote.”
And Price chronicles the
reaction;

“Geez!” yelped the
machinist. “How’d you
find out about ’em?
Which one you like best,
‘Lathe-turnin’ Blues’ or
‘I Love You So Shut Up
So I Can Tell You How
Much I Love You'? How
much studio time we got
booked? Are we goin’
ASCAP or BMI? You wanna buy my publishing com-
pany? What’s the deal on distribution? Will Slick
Lawson shoot the cover? How about foreign royal-
ties? Are we gonna have a good table at the Gram-
mys?"”

Price is a welcome addition to the Nashville enter-
tainment scene. He loves this town, and he loves its
people and lifestyle—almost as much as he loves his
lady, Annie, another Californian turned Nashvillian.
And he continues to give his energies and his talents
to the Tennessee hills and to the people here who
have welcomed him as if he were a long-lost son.
Nashville’s latest return on its investment will be
Price’s “Writing Humor For Print” seminar, which
starts Tuesday (23) and will run every Tuesday
night for the next eight weeks at Tennessee State
Univ.’s downtown Nashville campus. For details,
call 615-251-1523. Those wishing to contact Price di-
rectly can write to him at P.O. Box 1, Bellevue,
Tenn. 37221.

For $90, this is a bargain for humor writers, song-
writers, comedians, video aspirants, future movie
moguls, radio personalities, TV stars, and those who
find that living in Nashville has been put on higher
and more hilarious planes by Price’s arrival.
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One—that will take it into even more
markets. “I long for more of that, be-
cause obviously it helps us. It's not
competition as much as a good com-
plement to our programming.”

Bobby Kraig, PD at KPLX-FM
Dallas, agrees. “Whatever we can do
to heighten the awareness of country
music is good,” he says. A hot video
will stimulate feedback at KPLX “ev-
ery once in a while,” he adds. Kraig
says he believes the growth of the
country video industry will help boost
the country radio business as well.

Tim Murphy, who is settling into
his new post as PD of KMPS-AM-FM
Seattle, says that so far he has gotten
little reaction from listeners to coun-
try videos on Seattle cable. But Mur-
phy adds that he got a lot of feedback
to country videos at his previous job
in Flint, Mich. “In Flint, we’d get a lot
of calls on something after it had
been on TNN,” he says.

“Rarely” or “negligible” are the
terms used by Russ Schell, PD at
WFMS-FM Indianapolis, in describ-
ing cable’s impact on requests at his
station. According to Schell, saying
cable TV’s country videos help radio

PDs Mull Impact Of Cable TV Music Programs

Will Video Help The Radio Stars?

is a case of “the tail wagging the
dog.” In fact, he says, “Radio helps
cable.”

What do the record labels think?
Says Jack Weston, director of promo-
tion, RCA/Nashville, “We see [coun-
try video] supplementing something
lacking in country radio—and that’s
an identity for the artist.” Weston
praises country cable TV for its abili-
ty to “put a face with the voice,”
which is especially important when it
comes to breaking new artists. “With
a new act—even when you have air-
play—there’s not much identity [if
the act is] only on radio,” he says.

Drawing a parallel with MTV’s
progress, Weston notes, “MTV was a
huge success because it offered
something people couldn’t get on ra-
dio. CMT and [other country cable
programmers] have an excellent op-
portunity to fill a need that’s not be-
ing fulfilled in radio now.”

Weston says Stan Hitchcock, se-
nior vice president and head of Nash-
ville operations for CMT, is making a
“very smart move’’ by providing pro-
file information on artists and consis-
tently identifying songs and singers.

‘87 Benson Gatalogs Pay

NASHVILLE The Benson Publish-
ing Group here reports that its 1987
net income was 26% above what it
was for the year before. John Barker,
general manager of the Benson Co.’s
publishing/copyright division, attri-
butes the increase to the centraliza-
tion of all licensing activities, better
marketing, catalog consolidation, and
better collection from users.

Benson catalogs are Singspiration,
Benson, and Stamps-Baxter. Among
the artists who recorded from the
catalogs in 1987 were the Judds, Em-

mylou Harris, Sandi Patti, Jimmy
Swaggart, and Larnelle Harris. The
company’s top three gospel hits in
1987 were “The Father Hath Provid-
ed Again” and “I Miss My Time With
You,” co-written by Harris, and
“When I Get Carried Away” by Phil
and Carolyn Cross.

This year, Barker says, Benson
will automate its operation, including
custom and commercial licensing, au-
diting collections, song activity, and
administration.

FOR WEEK ENDING FEBRUARY 27, 1988

GOLD

BABY I'M YOURS

STEVE WARINER mca 5
THAT'S WHY I'M WALKIN'

RICKY SKAGGS epic 1
TRUE HEART

THE OAK RIDGE BOYS mca 4
YOUNG COUNTRY

HANK WILLIAMS, JR.w B 4
THE BEST | KNOW HOW

STATLER BROTHERS mercury 1
CRY, CRY, CRY

HIGHWAY 101 wARNER BROS 8
I'M GONNA GET YOU

EDDY RAVEN rca 4
ALL OF THIS & MORE

C. GAYLE/G. MORRIS w B 3
NO MORE ONE MORE TIME

JO-EL SONNIER rca 1
IT'S SUCH A SMALL WORLD

R. CROWELL/R. CASH coLumsia 4

N ©Copyright 1988, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

ADDS
27 REPORTERS

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
57 #EBO[%%RS 64 #{E(Bz?ms PA§ R[PomngN
9 19 33 83
8 24 33 43
13 16 33 34
10 12 26 94
6 18 25 64
7 6 21 133
10 7 21 105
7 10 20 62
4 12 17 46
10 2 16 141
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Marihoro Tour Spotlights Old And New Talents

NASHVILLE The Marlboro Coun-
try Music tour will play 30 cities—
with twice as many dates during its
spring and fall segments as last year.
Acts featured on the tour are headlin-
ers Alabama, George Strait, Merle
Haggard, the Judds, and Randy
Travis. Opening acts are Kathy Mat-
tea, the O’Kanes, K.T. Oslin, Restless
Heart, and Ricky Van Shelton. Each
date will feature performances by
three of these acts, except for a Madi-
son Square Garden concert April 21
by co-headliners Alabama, Strait, the
Judds, and Travis.

In a related promotion in 19 of the
cities, Marlboro will sponsor a talent

contest, which will yield a national
winner by year’s end.

Tickets, all of which are reserved,
will be $16 and $14 each for most of
the dates. The Madison Square Gar-
den show, however, is ticketed at $20
and $18. For a second year, $1 from
each ticket sold will be donated to the
Second Harvest food banks.

Entertainment Services Group,
New York, is handling sound and
lighting for the tour as well as over-
seeing the Marlboro Country Music
Talent Roundup. The contest is open
to solo and group acts, all of whose
members must be 21 years or older
and without a major-label recording

FOR WEEK ENDING FEBRUARY 27, 1988

Billboard.

contract. Local eliminations will be
conducted at designated area night-
clubs. The contest will be promoted
via point-of-purchase material, partic-
ipating clubs, and newspaper ads.

Each contest winner will receive
$7,500, the opening spot on the local
Marlboro-tour concert, and a chance
at the grand national prize of $30,000,
plus 40 hours of recording time under
the guidance of a major Nashville
producer.

Cities in which talent contests will
be held are Little Rock, Ark.; Mem-
phis, Tenn.; Atlanta; Tallahassee and
Jacksonville, Fla.; Charlotte, Win-
ston-Salem, and Fayetteville, N.C,;

New York; Los Angeles and Oak-
land, Calif; Denver; Dallas and San
Antonio, Texas; Baton Rouge, La,;
Tulsa, Okla.; Lexington, Ky.; India-
napolis; and Chicago.

Other stops on the tour, which be-
gins in Little Rock April 20 and ends
in Chicago Oct. 23, are Greenville,
S.C.; Lakeland, Fla.; Savannah and
Augusta, Ga.; Knoxville and Bristol,
Tenn.; El Paso, Odessa, Austin, and
Beaumont, Texas; and Huntsville,
Ala.

The 18 dates in the 1987 tour, in-
cluding two benefit shows, sold a to-
tal of 207,931 tickets, Marlboro re-
ports.
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30 32 30 28 THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD)  MAPLE STREET MEMORIES RE-ENTRY HOLLY DUNN MTM ST 71052/CAPITOL (8.98) HOLLY DUNN
31 | 28 | 28 | 36 | HOLLY DUNN MTM 71063/CAPITOL (8.98) (CD) CORNERSTONE 70|75 I 75 ‘ 496 | WILLIE NELSON A3 cOLUMBIA FC 35305 (CD) STARDUST
32 | 30 | 26 | 105 | ALABAMA ARcaanL1-7170(8.98) (€D) GREATEST HITS @GD|  reenry 8&?;&%?9&5?{:2?)&3" MORRIS WHAT IF WE FALL IN LOVE
@ 36 36 18 FOSTER AND LLOYD Rca 6372-1 (8.98) (CD) FOSTER & LLOYD 2 12 1 10 JANIE FRICKIE coLumsia 40684 CELEBRATION
@ 38 38 40 CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE 3 64 62 26 KENNY ROGERS rca 6484-1 (8.98) (CD) | PREFER THE MOONLIGHT
35 | 35 | 37 | 119 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 74 3 74 66 GEORGE JONES epic 40413 (CD) WINE COLORED ROSES
36 | 33 | 29| 28 THE FORESTER SISTERS WARNER BROS. 25571 (8.98) (CD) YOU AGAIN 75 [raig 2 13 ROSIE FLORES REPRISE 25626-1 (8.98) ROSIE FLORES
3 | 37 | 35 | 21 | DAVID LYNN JONES MERCURY 832 518-1/POLYGRAM HARD TIMES ON EASY STREET () Atbums with the greatest sales gains this week. (CD) Compact disk avaitable. ® Recording Industry Assn. Of America (RIAA)
8 | 1| 6 | % | TGRANAMBROWNGumor sz wan o BRLLIANT CONVERSATIONALIST |  Cobiatan b s o 500000 s & An serbfeatrfr sl o il 7 st s ity o =
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«|l xl2 SE Compiled from a national sample of radio playlists. o Y i CZ?'&
Fo 28|23 23| TmeE ARTIST S| 28 | 33| 2| TTLE ARTIST
2 | O |G | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| O | na | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING L ABEL
*% NO.1 » & THE BIRD GEORGE JONES
(| 2 | 4 | 15 | | WONT TAKE LESS THAN YOURLOVE  TANYA TUCKER WITHP. DAVIS & P. OVERSTREET M| BB M| esuemrieLonens orurson ERIC302655
ot A i Nl e 52 | 40 | 23 | 13 | SOMEWHERE BETWEEN RAGGED AND RIGHT JOHN ANDERSON
@ 3 5 13 FACE TO FACE ALABAMA JBOWEN,J. ANDERSON (W.JENNINGS. R MURRAH) MCA 53226
H.SHEDD,ALABAMA (R.OWEN) RCA 5328-7 WHEELS RESTLESS HEART
3 4 7 12 TOO0 GONE TOO LONG RANDY TRA\Z/Q% 53 39 17 18 T.DUBOIS,S.HENDRICKS.RESTLESS HEART (D.LOGGINS) RCA 5280-7
ELFPIRG G ASTAL) Jgrenonos 7.28 @ 63 | 70 | 3 | ALLOFTHIS & MORE CRYSTAL GAYLE AND GARY MORRIS
s 6 10 17 DO YOU BELIEVE ME NOW VERN GOSDIN JENORMAN (B.FOSTER, J KIMBALL. G PRESTOPINO) WARNER BROS. 7-28106
B.MONTGOMERY (V.GOSDIN, M.D BARNES) COLUMBIA 38-07627 THE BEST | KNOW HOW THE STATLER BROTHERS
@ 8 3 15 I'M GONNA MISS YOU, GIRL MICHAEL MARTIN MURPHEY @ 64 | — 2 JKENNEDY (K REID) MERCURY 870 164-7/POLYGRAM
S.GIBSON.J.E.NORMAN (J.WINCHESTER) WARNER BROS. 7-28168 | REMEMBER YOU GLEN CAMPBELL
6 7 1 16 Tg) AI'NS c”agn'!eOB CONWAY EWITTY 65 | = 2 J.BOWEN,G.CAMPBELL (J.MERCER, V.SCHERTZINGER) MCA 53245
_SOWEN (@ AR 220 4 |@D| 62 | 66 | 4 | AFTERLAST NIGHT'S STORM RIDE THE RIVER
@ 10 14 13 THIS MISSIN’ YOU HEART OF MINE SAWYER BROWN M.LLOYD (J.CKELLY) ADVANTAGE 189
RCHANCEY (W.MULLIS, M.GEIGER) CAPITOL/CURB 44108/CAPITOL RIDE THIS TRAIN MEL MCDANIEL
8 9 12 16 | TELL ME TRUE JUICE NEWTON 58 | 61 | 67 3 JKENNEDY (T WALKER) CAPITOL 44127
RLUANDIS (B.MAHER, PKENNERLEY) RCA 5283-7 OVERDUE T
()| 12 { 18 | 8 | LIFE TURNED HER THAT waY # RICKY VAN SHELTON 59 | 59 | B3 | 4 | THRacrEID(TBRASFIELD, RBYRNE, RBOWLES) 16TH AVENUE 70410/CamTOL
S.BUCKINGHAM (H.HOWARD) COLUMBIA 38-07672 STILLISTAY CHARLY MCCLAIN
10| 1 | 3 | 15| TWINKLE TWINKLE LUCKY STAR MERLE HAGGARD 60 | 60 | 65 | 4 | DMORGAN'SDAVIS (M PHEENEY, PMCMANUS) PACi3a%07570
K. SUESOV.M.HAGGARD (M.HAGGARD) EPIC 34-07631 TS OLD HOUSE NS
@ 14 19 7 TURN IT LOOSE THE JUDDS 61 4 24 14 J.STROUD (T.SCHUYLER, C.BICKHARDT) MTM 72100/CAPITOL
BMAHER (D.SCHLITZ, C.BICKHARDT, B.MAHER) RCA/CURB 5329-7/RCA PERFECT STRANGERS ANNE MURRAY WiTH DOUG MALLORY
12 5 9 16 OH WHAT A LOVE NITTY GRITTY DIRT BAND 62 G == 2 JWHITE (FIELD, ANDERSON, GAREUSEN, SPINO) CAPITOL 44134
M.MORGAN.PWORLEY (J.1BBOTSON) WARNER BROS. 7-28173 NO MORE ONE MORE TIME e TTTEr
@ 15 2 12 SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE @ 68l 5= 2 B.HALVERSON,R.BENNETT (T.SEALS. D.KIRBY) RCA 6895-7
JBRADLEY (J.JARRARD, R.GILES) 16TH AVENUE 70408 /CAPITOL * % *HOT SHoT bEBUT P
H AND GO CRAZY LEE GREENWOOD ,
16 | 21 | 10 Ie?olé'v(z:n LG;!ENWOODC(M GARVIN, T.SHAPIRO, B.JONES) AR NEWD | | S&?E&?ﬁ&@&”d'éu& THAT'S WHY M WALKIN R'C’élcsm‘?%
( :: > 18 2% 6 LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE IKE FOOLIN'
LEOWER FTMCE NTIREN(DFOGGINS DIDIMARTIN) MCA 53244 65 | 67 | — 2 EF.ECEHLEIkE'é (S.Lgﬂ(RIR'E’,‘J vﬁn’é&lljrﬁmn. L.TAYLOR) EPIC 34%)5'7"1%
16 17 22 13 TALKIN' TO MY_SELF AGAIN TAMMY WYNETTE "LL PIN A NOT! *
SBUCKINGHAM (LOHARA) 26 2207635 66 | 54| 35 | 0 | B e oo kY ATLANTIC AMERICA FAA0 A T
2 27 1 WILDER DAYS BAILLIE AND THE BOYS " GON
@ K.LEHNING,P.DAVIS (C.BICKHARDT, M.BONAGURA) RCA 53277 67 1 49 | 37 | 20 Er?ﬁlvrr‘vogg(nﬁmen, BIOALE. FROLLER) MERCURY 8:3(;\31%’!&&5&
NN 7 | LIANNA DANCE WiTH You oy 68 | 55 | 39 | 19 | |WOULDNT BEAMAN DON WILLIAMS
5 = 5 T D.WILLIAMS.G.FUNDIS (R.M.BOURKE, M.REID) CAPITOL 44066
| DIDN'T (EVERY CHANCE | HAD JOHNN DRIGUI
24 | 30 |12 TCOLLIN;I(-B(P BARKER, K.PALMER) ) gAPtTOL 44071 68 | 57 | 46 | 20 ililASrl JLgrY;!RN,; (!g.HARA KKANE) COI&%]E);%%T;‘&?
LEY RYLES — —
2 22 28 13 %gelgé# #eﬁ&é!gmunnm) Jomhinwgesanos. 7-28228 NEW)D 1 I?o%»‘"é?cﬁn CLARK) THE OAK RID(&EA%?ZY?%
% 33 4 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 1L HOL. ER
@ ;;o:;:e:[mm (BDEL R HUSTON) =TT BRA:)CTA::EZF:; @ To5l —= 2 ‘II"(Y(‘)LLINS ((R).VA?JAOREER. RMURRAH) lGTRP{\ Ar:‘IEDNYUEV 4\(5\:0W7,/\CRAMTOL
@ 25 3l 8 E.GORDY.JR. (D.BELLAMY, R TAYLOR) MCA/CURB 53222/MCA @ 79 | — 2 Lg&g;ﬂﬁagp%yﬁtﬂugﬁ[ TRBEE%%I% PQY%!E
. D . iLLlL TIR! RLD wi
IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL
@ 2 32 10 R. MgDoOWELL (C.TWITTY, J.NANCE) CURB 10501/MCA 73 74 78 3 BYgAl;l“%S(ED%ﬂv! Al}ﬂr)iGEL CA?IIVIE)lF‘YCRPE%R’l(ZEO’g
.| .| K
EL AND CARTERS
27 34 7 RV'SMYE (SCSBLACK AL’C‘)EE%TLSOQI CEASON) VJ)-R‘EERM B(F:zos. 7-28125 8 | — 2 E&&Eg%&l} al{_gjsgﬁ Y JiLL JOR)[();\zrg
4  E.JA , K.PEL MAX;
@)| 5 | 8 | 5 | ILLALWAYS COME BACK M SHE SAYS GEORGE HAMILTON v
rere P 7A e @ 80 1 — 2 M.EASTER (G HAMILTON V) MTM 72101 /CAPITOL
IT'S SUCH A SMALL :ORLD il |Cl( RODII"J‘EPYLCAROWE*LL*AND ROSANNE CASH 76 | 78 | — | 2 | LITTLE MAGGIE DARDEN SMITH
34 6 T.BROWN (RCROWELL COLUMBIA 38.07683 RBENSON (D.SMITH) EPIC 34-07709
ONE FRIEND DAN SEALS
27 {11 1 16 TE&E&%E&;MT ToP BOX O %8&&21?58%17\632&1 7171180 | 20 | ieinmG DsEAs) CAPITOL 44077
| WANT A LOVE LIKE THAT JUDY RODMAN
28 3 36 12 glgthy'EN?&_umme' RLEIGH) cgﬂﬁgfrfs%%ﬂ 18 10 50 18 TWEST (T.SCHUYLER, J1AN) MTM 72092/CAPITOL
. LE LIFE IN THE CITY PAKE MCENTIRE
2| | 3B 8 EIE%RILJEAJBSR&': (Egssgr? én?ONTGOMERV) STEVE E@c’imug‘n‘gy 5%3%)‘»/«%% NEW) ! MARICHTI(BCANNON) RCAS53327 |
.- 1 MAKE THE LIVING (SHE MAKES THE LIVING WORTHWHILE) DANNY SHIRLEY
30 [ 13 2 18 Q#OEI.SEIE:’:{&’:NWQ%?DES) THE DEEESZJ&O%ES%}‘C? 86 2 S.MACLELLAN (B.KEEL. K.BELL) AMOR 2004
WHERE DO THE NIGHTS GO RONNIE MILSAP
@ 37 42 7 ?Ig@m%&s@ﬁﬂ%) ,};‘%k},&%’%‘ﬂ 81 72 59 19 RMILSAP,R.GALBRAITH.K LEHNING (M.REID, R.M.BOURKE) RCA 5259.7
A HONKY TONK HEART CLAY BLAKER
@ 3| 4 6 H‘o% m%%ﬁﬁ%‘g&g“_ BURCH) 1E GRAH&’,!‘,T%LR&VIVQ NEW) 1 C.BLAKER (D.MCCOY) RAIN FOREST 120187
o & TOM WOPAT STILL WITHIN THE SOUND OF MY VOICE GLEN.CAMPBELL
@ 36 40 8 f C!R-\‘J.IT'I}';FEELBDII(&lﬁEDSY.ER%SE. SCHUYLER) EMI-MANHATTAN 50112 8 75 I 64 22 J.BOWEN,G.CAMPBELL (J.WEBB) MCA 53172
LOVE AIN'T MADE FOR FOOLS KEVIN PEARCE
@ 43 | 49 3 Eﬁovmgmys s;:gmu D.DEVANEY) W&QIRGB’?&ALIS 100%, NEW) 1 JMORRIS (T.SKINNER, J.L WALLACE) EVERGREEN 1067
ING SHAM ICHAEL JOHNSON
@ 41 | 48 5 ELVAEN'?)(!?VOIDL! S SWEETHEART VI';‘&E53G3I 1“; & |13 [31 | 2 gh'}AYHER ™ JOHNSOEN‘ D.SCHLITZ. B.MAHER) M AN279 7
P PA SO AUGIE MEYERS
@ Q4 6 5@%wﬁmn‘é‘s’gﬁ?ume%‘%?ﬁn‘i% Now WAYLON JEA’?‘:E‘ !—.';'2? 8% | & | — 2 ;'x( scchs (?\ MEYERS) ATLANTIC AMERICA 7-99382/ATLANTIC
KS FOR LEAVIN' HIM (FOR ME PAULA MCCULLA
Iz 8 17 e?ﬂg\ﬁa,TR.’r'c')?T?R (RFOSTER, BLLOYD) FOSTER ANRDCAL %%9 87 | 69 | 69 4 ;lg:wns (P.MCCULLA, J.GOODWIN) ( ) RIVERMARK 1001/NORTHPORT GROUP
{ CAN'T GET CLOSE ENOUGH EXILE
38 28 16 16 38!0.5(2!-3,%0 EROAD KEITH !‘éﬁ“&%‘; 88 n 62 21 Egcnﬁmsrgs LEMAIRE, J. PPEN%INGTON) EPIC 34-07597
19 19 6 16 PLEASE PLEASE BABY DWIGHT YOAKAM 89 84 73 13 CRYING (FROM THE “HIDING OUT" SOUNDTRACK) & ROY ORBISON & K.D. LANG
P.ANDERSON (D.YOAKAM) REPRISE 7-2817 4/WARNER BROS. P.ANDERSON,D.WAS,D.WAS (R ORBISON, J.MELSO VIRGIN 7-99388
i V X K.T. OSLIN
0 | 37 3 !3?3‘5(:?(9# ('r‘)ﬁr?ogr You EDDYR@Q GS\’J 9% | 88 | 68 | 25 RSHEDD (K.T.OSUIN) RCA 52397
4 53 5 AMERICANA MOE BANDY 91 82 58 6 UNATTENDED FIRE RAZZY BAILEY
JKENNEDY (L.ALDERMAN, RFAGAN, PRYAN) CURB 10504/MCA RWILKERSON (R BAILEY, R FRENCH) SOA 002
48 54 5 SHE'S NO LADY & LYLE LOVETT 92 92 80 14 COME ON JOE JO-EL SONNIER
T.BROWN,L.LOVETT.B.WILLIAMS (L.LOVETT) MCA/CURB 53246/MCA R.BENNETT.B.HALVERSON (T.ROMEQ) RCA 5282-7
@ YOUNG COUNTRY & HANK WILLIAMS, JR. 86 12 BACK IN BABY'S ARMS EMMYLOU HARRIS
52 ) — | 2 B.BECKETT,H.WILLIAMS.JR..J.E.NORMAN (H.WILLIAMS, JR ) WARNER/CURB 7-28120/WARNER BROS. 93 | 9 JBOWEN.EHARRIS (8 MONTGOMERY) MCA/HUGHES 53236/ MCA
2 YOU JUST WATCH ME LIBBY HURLEY 9 85 85 3 HERE COMES THE NIGHT DOLLY HARTT
4“ 46 5 7 H.SHEDO (R.GILES, BREGAN) EPIC 34.07650 AKITCHEN,B.VAUGHN (V.GOSSETT, R.GOSSETT) KASS 1016
0 18 LYIN' IN HIS ARMS AGAIN THE FORESTER SISTERS 95 92 8 BLOWIN’ LIKE A BANDIT ASLEEP AT THE WHEEL
4$ |3 15 JLWALLACE.T.SKINNER (T.SKINNER, J.L WALLACE) WARNER BROS. 7-28208 93 RBENSON (G.CLARK) EPIC 34 07659
§ TAUGHT HER EVERYTHING SHE KNOWS ABOUT LOVE THE SHOOTERS SOMEWHERE TONIGHT HIGHWAY 101
@6)| 51 | 55 | s % | 95 |79 | 23
W.ALDRIDGE (W ALDRIDGE, T.GENTRY, G.FOWLER, J. JARRARD) EPIC 34-07684 P.WORLEY (H.HOWARD, R.CROWELL) WARNER BROS. 7-28223
s6 | 61 | 4 | IFMYHEART HAD WINDOWS # PATTY LOVELESS o | o | &2 | g | BESERIOUS DONNA MEADE
E.GORDY,JR.T.BROWN (D FRAZIER) A 53270 B.KILLEN (C.CURRY, R.LAYNE) MERCURY 888 993.7/POLYGRAM
2 | BABYI'MYOURS STEVE WARINER 7 1 | HEAVEN CAN'T BE FOUND HANK WILLIAMS, JR:
58 N J.BOWEN.S WARINER (S.WARINER, G.CLARK) MCA 53287 98 9% 4 2 B.BECKETT.H.WILLIAMS JR..J.E.NORMAN (H.WILLIAMS.JR.) WARNER/CURB 7-28227/WARNER BROS.
LARRY BOONE ’ RICKY
4 45 4 1 §3§E§(ﬂ§o€§§§,ﬁﬁﬁgﬁ ~ MERCURY 870 086-7/POLYGRAM 9 97 89 20 Lgl;(’;?ss(&mus AR.PEDDY, R PRICE) EPICSIi}gﬁ)?AGl%
TIM MALCHAK RICHARD AND GARY ROSE
@ 53 | 56 | 5 BLUG}?NESEH%!“%;'LEEQY(E':&AS J.JARRARD, M.SANDERS) ALPINE 008 100 | 8 | 8 | 3 X%"syg nEo'gE"('RARNos? e EoEsg Ut ol 0o

O Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for saies of 2 million units.
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~EART FROM L

“C AN ’T STO x One Gr ammy nomination

A——N A- 0 K DE B UT * Four CMA porpiiabiols % TNN Viewer’s Choice Award nominatio
. ) @ =eumsason * Two BILLBOARD sevaid

.....

The new O’Kanes album that’s a knockout from beginning to end!

Including the first single and video, *ONE TRUE LOVE.”

Produced o ()’
a . | L
by Jamie O Hara and Kieran Kane EXCLUSIVE MANAGEMENT:
Mark Rothbaum

36 Mill Plane Road

On CBS Records/ Columbia albums, cassettes
and compact discs. (44066) Instore 3/21/88 Danbury, G 06811
203/792-2400

© 1988 CBS Records Inc. / “‘Columbia’ and |=| are trademzrks of CBS Inc.
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THE FIRST TIME YOU HEAR HIM SING, YOU HAVE TO LISTEN.
THE SECOND TIME, YOU'LL WANT TO,

INTRODUCING

PRODUCED BY RANDY SCRUGGS ©1988 CAPITOL RECORDS, INC.  (Zactol

IS DEBUT ALBUM
EXCHANGE OF HEARTS
INCLUDES
'M STILL YOUR FOOL
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COUNTRY|

by Marie Ratliff

T

THIS IS MY PICK for February,” says MD Johnny Mitchell, KIZN
Boise, Idaho, of Lyle Lovett’s “She’s No Lady” (MCA/Curb). “In my
opinion, it’s going to be a killer.” Rudy Fernandez, MD of KEAN Abi-
lene, Texas, finds some interesting demographics responding to the Lo-
vett record, charted at No. 42. “We get a lot of male calls, but minimal
female response,” he says,

Fernandez also sees a different trend for the Bellamy Brothers with
their “Santa Fe” release (MCA/Curb). “We normally don’t get many re-
quests for these guys, but there’s quite a lot for this song,” he says.
Dale Eichor, PD of KWMT Fort Dodge, Iowa, sees this as a break-
through release for the Bellamys. “It proves to me they can do a serious
song as well as a novelty. I think it’s one of the best they’ve ever done."
The band is charted at No. 22.

HIGHWAY 101 is staying on the hit track with the just-released “Cry,
Cry, Cry” (Warner Bros.), charted at No. 34. Bill Corey, MD of WOW
Omaha, Neb., says, “I picked it out of their debut album, and it looks like
it will live up to my predictions. [The audience] loves it.”

MD Jeff Woods, KUZZ Bakersfield, Calif., agrees: ‘“We started get-

ting requests for it from the very first time we put it on—it’s hot.” By
the way, our congratulations and best wishes to Jeff and his new bride,
who tied the knot Feb. 6.

NEW FACES: A record label called Hoggy caused PD Mike Chapman,
WUBE Cincinnati, to raise a skeptical eyebrow. When he heard the band
Coal Harbor singing “Last Of The Ladies,” he called in his MD, Duke
Hamilton, to hear it again. “It’s the best piece of independent product
I've heard since Jim Glaser on Noble Vision,” says Chapman. “They’re a
cross between Bandana and Restless Heart—a great sound.”’

The Goldens, new to the Epic label, earn praise from Kevin Ray, MD
of WWKA Orlando, Fla. “ ‘Put Us Together Again’ is hit material, a
good change of pace,” he says. Ray also likes Randy Van Warmer’s de-
but on the 16th Avenue label, “I Will Hold You.” Van Warmer scored a
gold single in 1976 with the pop hit “Just When I Needed You Most.”” He
is charted at No. 71.

MD Charlie Huddle, WHIM Providence, R.I, is impressed by Clay

Blaker’s ‘“‘A Honky Tonk Heart” (Rain Forest). “He has a good sound
and a good song,”’ says Huddle. “I hope programmers will give it a
chance. If they do, I know the listeners will like it.” Blaker debuts at No.
82.

FOR WEEK ENDING FEBRUARY 27, 1988

Bilboard. Hor COUNTRY SINGLES..
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.

SALES
.‘é_’g ?g TITLE ARTIST 83
1 1 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 10
2 3 | WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER 1
3 4 TOO GONE TOO LONG RANDY TRAVIS 3
4 7 FACE TO FACE ALABAMA 2
5 5 DO YOU BELIEVE ME NOW VERN GOSDIN 4
6 2 TENNESSEE FLAT TOP BOX ROSANNE CASH 27
7 6 ONE STEP FORWARD THE DESERT ROSE BAND 30
8 10 LIFE TURNED HER THAT WAY RICKY VAN SHELTON 9
9 9 THE BIRD GEORGE JONES 51
10 13 SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE 13
11 8 PLEASE PLEASE BABY DWIGHT YOAKAM 39
12 14 THAT'S MY JOB CONWAY TWITTY 6
13 17 OH WHAT A LOVE NITTY GRITTY DIRT BAND 12
14 20 I'M GONNA MISS YOU, GIRL MICHAEL MARTIN MURPHEY 5
15 23 TURN IT LOOSE THE JUDDS 11
16 21 TALKIN’ TO MYSELF AGAIN TAMMY WYNETTE 16
17 15 SURE THING FOSTER AND LLOYD k2
18 18 THIS OLD HOUSE S-K-B 61
19 28 THIS MISSIN' YOU HEART OF MINE SAWYER BROWN 7
20 19 I'LL PIN A NOTE ON YOUR PILLOW BILLY JOE ROYAL 66
21 12 WHEELS RESTLESS HEART 53
2 — LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE 15
23 21 TOUCH AND GO CRAZY LEE GREENWOOD 14
24 29 TELL ME TRUE JUICE NEWTON 8
25 — FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 21
26 11 LYIN' IN HIS ARMS AGAIN THE FORESTER SISTERS 45
27 30 IT'S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH 26
28 16 GOIN' GONE KATHY MATTEA 67
29 24 | WANT A LOVE LIKE THAT JUDY RODMAN 78
30 22 JUST LOVIN' YOU THE O’KANES 69

®©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Country Singles chart.

NO. OF TITLE
ON CHAR

MCA (11) 1
MCA/Curb (3)
Curb (2)
MCA/Hughes (2)
RCA (16) 1
RCA/Curb (1)
CAPITOL (8) 1
MTM (4)
16th Avenue (3)
Capitol/Curb (1)
EPIC 1
WARNER BROS. (9) 1
Warner/Curb (2)
Reprise (1)
COLUMBIA
POLYGRAM
Mercury (4)

ATLANTIC
Atlantic America (2)

ADVANTAGE
ALPINE

AMOR

CANYON CREEK
EMI-MANHATTAN
EVERGREEN
KASS

MAXX

NORTHPORT GROUP
Rivermark (1)

RAIN FOREST
SOA
VIRGIN

WORLD WIDE
True (1)

LABEL

S
T

8

7

6

2
2

N

P N

-

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

57

41

97
$5

51

35

21

67

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

AFTER LAST NIGHT'S STORM

(Music City, ASCAP)

ALL OF THIS & MORE

(Screen Gems-EMI, BMI/MCA, ASCAP/Sweet Angel,
ASCAP/No Ears, ASCAP)

AMERICANA

(King Coal, ASCAP/Of Music, ASCAP/Patti Ryan,
ASCAP/Ha-Deb, ASCAP)

(ANGEL ON MY MIND) THAT'S WHY I'M WALKIN'
(Acuff-Rose, BMI/Ernest Tubb, BMI)

BABY I'M YOURS

(Steve Wariner, BMI/April, ASCAP/GSC, ASCAP)
BACK N BABY'S ARMS

(Talmont, BMI)

BE SERIOUS

(Cape May, BMI/Tree, BMI) HL

THE BEST | KNOW HOW

(Statler Brothers, BMI)

THE BIRD

(Cavesson, ASCAP/Hall-Clement, BM) /Frizzell, BMI)
CPP/HL

BLOWIN’ LIKE A BANDIT

(April, ASCAP/GSC, ASCAP) HL

CALENDAR BLUES

(Preston Suilivan, ASCAP/Surespin, BMI)

COME ON JOE

(Lawyer's Daughter, BMI/Wherefore, BM{) CPP
CRY, CRY, CRY

(Sweet Baby, BMI/Music City, ASCAP)

CRYING (FROM THE “HIDING OUT" SOUNDTRACK)
(Acuff-Rose, BMI) CPP

CRYING SHAME

(Tonka, ASCAP/MCA, ASCAP/April, ASCAP/Welbeck,
ASCAP/Biue Quitl, ASCAP) HL

DO YA

(Wooden Wonder, SESAC)

00 YOU BELIEVE ME NOW

(Hookem, ASCAP/Blue Lake, BM!) CPP
EVERYBODY'S SWEETHEART

(Benefit, BMI)

FACE TO FACE

{Maypop, BMI) WBM

FAMOUS LAST WORDS OF A FOOL

(Tree, BMI/Forrest Hills, BMI) HL

FEEL LIKE FOOLIN' AROUND

(Tree, BMI/Pacific Island, BM1)

GOIN’ GONE

(Bait And Beer, ASCAP/Forerunner, ASCAP/Little
Laurel, BMI/Foreshadow, BMI/Lucrative, BMI/Bug,
BMI)

18

78

n

4

HEAVEN CAN'T BE FOUND

(Bocephus, BMI) CPP

HERE COMES THE NIGHT

(Peer-Talbot, BMI)

A HONKY TONK HEART

(Holdfast, BMI)

| CAN'T GET CLOSE ENOUGH

(Tree, BMI/Pacific Island, BMI) CPP/HL

| CAN'T HANG ON ANYMORE

(Migh Falutin, ASCAP)

| DIDN'T (EVERY CHANCE | HAD)

(Tom Collins, BMI/Collins Court, ASCAP) CPP

| MAKE THE LIVING (SHE MAKES THE LIVING
WORTHWHILE)

(Elvenfolk, BM1/Next-0-Ken, BMI)

| REMEMBER YOU

(Paramount, ASCAP)

| TAUGHT HER EVERYTHING SHE KNOWS ABOUT
LOVE

(Rick Hall, ASCAP/Alabama Band, ASCAP/Maypop,
BMI)

| WANNA DANCE WITH YOU

(Eddie Rabbitt, BMI/Fishin' Fool, BMi)

| WANT A LOVE LIKE THAT

(Screen Gems-EMI, BMI/Bethlehem, BMI/MCA,
ASCAP/Doubletime, ASCAP) HL

1 WILL HOLD YOU

(Song Pantry, ASCAP/VanWarmer, ASCAP/Tom
Collins, BMI)

| WON'T TAKE LESS THAN YOUR LOVE

(MCA, ASCAP/Don Schlitz, ASCAP/Writer's Group,
BMI/Scarlet Moon, BMI) HL

| WOULDN'T BE A MAN

(Jack & Bill, ASCAP/Songs De Burgo, ASCAP/Lodge
Hall, ASCAP) CPP/HL

IF MY HEART HAD WINOOWS

(Acuff-Rose, BMI/Glad, BMI) CPP

IF OLE HANK COULD ONLY SEE US NOW
(Waylon Jennings, BMI/Tom Collins, BMi) CPP
I'LL ALWAYS COME BACK

(Wooden Wonder, SESAC)

I'LL PIN A NOTE ON YOUR PILLOW

(White Wing, BMI/Ensign, BMI/Famous, ASCAP/Blue
Moon, ASCAP) CPP

I'M GONNA GET YOU

(Dennis Linde, BM1)

I'M GONNA MISS YOU, GIRL

(Fourth Floor, ASCAP/Hot Kitchen, ASCAP)

I'M TIRED

(Cedarwood, BMI) HL

1T GOES WITHOUT SAYING

(Alabama Band, ASCAP/New John, ASCAP/New Crew, 75 SHE SAYS
ASCAP/W8, ASCAP) (Lawyer's Daughter, BMI)
23 IT'S ONLY MAKE BELIEVE 42 SHE'S NO LADY

69

4
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(Conway Twitty, BMI)

IT'S SUCH A SMALL WORLD

(Granite, ASCAP/Coolwell, ASCAP)

JUST LOVIN' YOU

(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP}
HL

KEP PA SO

CPP/HL

(Sabal, ASCAP)

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
SHOULDN'T IT BE EASIER THAN THIS
(Alabama Band, ASCAP/Dejamus, ASCAP) HL/WBM

23 SIX DAYS ON THE ROAD

(New Keys, BMI)
SOME OLD SIDE ROAD
(Uncle Artie, ASCAP) CPP

(Meyers, BMI/Wax Facts, BMI) 52 SOMEWHERE BETWEEN RAGGED AND RIGHT
THE LAST RESORT (Waylon Jennings, BMI/Tom Collins, BM1) CPP
(April, ASCAP/Ides Of March, ASCAP/Ensign, BMI) 96 SOMEWHERE TONIGHT

(Tree, BMI/Granite, ASCAP/Coolwell, ASCAP) HL
LIFE IN THE CITY 60 STILL | STAY

(Songmedia, BMI/Friday Night, BMI/Multimuse,
LIFE TURNED HER THAT WAY ASCAP/Sentimental-0l-Songs, ASCAP)

83 STILL WITHIN THE SOUND OF MY VOICE

(Tree, BMI) HL

A LITTLE BIT CLOSER

(Screen Gems-EMI, BM1/Love Wheel, BMI)
LITTLE MAGGIE

(Dejamus, ASCAP/Crooked Creek, BMI)
LOUISIANA RAIN

(Shobi, BMI/Swallowfork, ASCAP)

LOVE AINT MADE FOR FOOLS
{Hall-Clement, BMI)

LOVE WiLL FIND ITS WAY TO YOU

(MCA, ASCAP/Patchwork, ASCAP) MCA/HL
LYIN' IN HIS ARMS AGAIN

(Hall-Clement, BMI) HL

NO MORE ONE MORE TIME

(WB, ASCAP/Two Sons, ASCAP/Cross Keys, ASCAP)
OH WHAT A LOVE

(Unami, ASCAP)

ONE FRIEND

(Pink Pig, BMI) CPP

30 ONE STEP FORWARD

(Bar None, BMI/Bug, BMI)

59 OVERDUE

(Milene, ASCAP/Rick Hall, ASCAP/Maypop, BMI) CPP
PERFECT STRANGERS

(Edition Sunrise, BMI/Young Musikverlag, GEMA)
PLEASE PLEASE BABY

(Coal Dust West, BMI) WBM

RIDE THIS TRAIN

(Jack & Bill, ASCAP/Rebel Heart, ASCAP) HL
ROSES IN DECEMBER

(Uncle Artie, ASCAP/Larry Butler, BM1/Blackwood,
BMI) CPP/HL

SANTA FE

(Bellamy Bros., ASCAP)

(White Oak, ASCAP)

28 STOP THE RAIN

3

7

27

87

61

2

14

70

(April, ASCAP/Ides Of March, ASCAP/Lion Hearted,
ASCAP) HL

STRANGERS AGAIN

(Blackwood, BM|/Tree, BMI) HL

SURE THING

(Uncle Artie, ASCAP/Lawyer's Daughter, BMI) CPP
TALKIN' TO MYSELF AGAIN

(Cross Keys, ASCAP/Tree, BMI) HL

TELL ME TRUE

(April, ASCAP/irving, BMI) CPP/ALM/HL
TENNESSEE FLAT TOP BOX

(Rightsong, BMI) HL

THANKS FOR LEAVIN' HIM (FOR ME)
(Rivermark, ASCAP/McCulla, BMI)

THAT'S MY JOB

(Terrace, ASCAP/Garwin, ASCAP) CPP

THIS MISSIN' YOU HEART OF MINE
(Acufi-Rose, BMI/Milene-Opryland, ASCAP) CPP
THIS OLD HOUSE

(Writer's Group, BMI/Bethlehem, BM1/Screen Gems-
EMI, BMI/Lawyer's Daughter, BMI/Colgems-EMI,
ASCAP) CPP

TIMELESS AND TRUE LOVE

(Chappell, ASCAP/Chriswold, ASCAP/Hopi Sound,
ASCAP/Buzz Cason, ASCAP) HL

Y00 GONE T00 LONG

(Almo, ASCAP/High Falutin, ASCAP) CPP

TOUCH AND GO CRAZY

(Tree, BMI/Cross Keys, ASCAP) HL

TRUE HEART

(Don Schlitz, ASCAP/Tamerlane, BMI/Flying

Dutchman, BMI)

11 TURN IT LOOSE
(MCA, ASCAP/Don Schlitz, ASCAP/Cotgems-EMI,
ASCAP/April, ASCAP) HL

10 TWINKLE, TWINKLE LUCKY STAR
(Inorbit, BMI) CPP

91 UNATTENDED FIRE
(Razzy Bailey, ASCAP)

53 WHEELS
(MCA, ASCAP/Patchwork, ASCAP) HL

81 WHERE DO THE NIGHTS GO
(Lodge Hall, ASCAP/Chappell, ASCAP/R.M.B., AS!
CPP/HL

17 WILDER DAYS
(Colgems-EMI, ASCAP)

73 YOU ARE MY ANGEL
(Bekool, ASCAP)

44 YOU JUST WATCH ME
(Dejamus, ASCAP) HL
YOUNG COUNTRY
(Bocephus, BMI)

100 YOUNGER MAN, OLDER WOMAN
(Terrace, ASCAP) CPP

CAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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Superpickers. Stellar guitarists Heavener Meets The Guildl Songwriter/actor David Heavener, in Nashville

Stanley Jordan, left, and Roy Clark promoting his movie "Outlaw Force™ and submitting his application for

toast each other backstage at the membership to the Songwriters Guild of America, stops for a photo with Kathy
Grammy Lifetime Achievement Hylland, Southern regional director, SGA, left, and Carol Sampietro, assistant
Awards ceremony in New York. regional director, SGA.

Confederate Chat. Singer/songwritar A.J. Masters, left, chats with Corbin
Bernsen (of television’s "L.A. Law”’) about the Confederate hat Masters wore as
part of his costume during the filming of his videc "Our Love Is Like The South.”

Cashing In. Newly signed CBS/Epic
Mason Dixon Cross The Major Line. Texas-based country group Mason Dixon  singer Darden Smith visits backstage

irked their way through a Capitol Records signing ceremony recently in with Rosanne Cash before their
Nasnville. Pictured at the signing are, from left, Rick Henderson of Mascn Dixon;  recent performance at Bimko’s in San
Lynn Shults, vice president of a&r, Capitol; Frank Gilligan, Mason Dixon; Terry Francisco. Cash’s tour in support of
Choate, director of a&r, Capitol; Paul Lovelace, vice president national country her *King’s Record Shop” album has
promotion, Capitol; and Jerry Dengler, Mason Dixon. hit more than 20 major markets.

A Worley Operation. Marie Csmond and praducer Paul Worley go over lead
sheets while cutting tracks for her upcoming Capitol album at Nightingale
Studios in Nashville. The album, her third for the label, is scheduled for release
in midsummer.

A True Value Winner. 3obby Allison displays his $50,0C0 check as grand-prize
winner, after taking the lead in the True Value Country Showdown. Pictured,

Working With Wariner. Co-producers Steve Wariner, front left, and Jimmy Bowen, front right, receive stellar backup from left, are Gary Copginger, director of advertising, True Value; Allison;

studio support during sessions on ! Should Be With You,” Wariner's forthcoming MCA album. Standing, from left, are Ernestine Allison; singer Jim Staffcrd; Ralph Emery, host of ”h.aghville Now"’;
musicians Billy Payne, Russ Kunkel, Billy Joe Walker Jr., |_eland Sklar, and Reggie Young. and Don Coker, McConnell True Valus Hardware, Colorado Springs, Colo.
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Pioneering Video Store Chain Enters Fifth Year As Industry Leader
THE SUN KEEPS RISING

ON WEST COAST VIDEO

By GEOFF MAYFIELD

Imost 250 stores in five years, and more on
u the way . ..
“More on the way" is the credo of Elliot
Stone, President and CEO of West Coast Video. “We
are out to revolutionize the video store industry . ..
and we are doing it,” says Stone.

Stone’s ever-growing video store chain, which cel-
ebrates its fifth anniversary this year, is not only
rapidly approaching that 250-store milestone, but
is planning to open at least 100 more stores in
1988. Approximately 75% of those locations are
franchised stores. Incredibly enough, the company
had not even offered any franchises for sale during
its first two years of operation. Even more amazing,
in the Philadelphia market, there are more West
Coast Video locations than there are McDonald's or
7-Elevens.

To fully appreciate West Coast Video's track rec-
ord, you must also consider the numbers that have
been posted by the 13-state web, which also has
stores in Canada and the U.K. For example, more
than 40 % of the chain’s franchisees have signed on
to open second stores or more. More than half of
the company’s franchisees are former West Coast
Video customers. And, in the three years that
Stone’s company has been operating franchised
stores, he boasts that, ‘““‘we've never missed a royal-
ty payment. Every franchisee has paid every royalty
in the month it was due.” Such an unblemished rec-
ord is unprecedented in video franchising, Stone
notes.

From a distance, such numbers would seem the
result of an ambitious, long-range plan. Yet, the size
of today's operation had not been fully anticipated.
When Stone opened his first store in Philadelphia—
where West Coast Video is based—his goals were

modest.

“It was only supposed to be one store,' says
Stone, “mainly for my family to use and, hopefully,
other customers.”

The first West Coast Video store came into exis-
tence when Stone, as a consumer, found himself
dissatisfied with existing video dealers. Like other
VCR owners, he found rental stores were often out
of the movies he wanted to see. Videos were typical-
ly locked behind glass counters, which made brows-
ing impossible. Service was shabby.

Thus, Stone and his father, Dr. Harold Stone,
whose previous business experience was in the
manufacturing of dental products and sugar-free
candy, decided to plunge into a new venture. Ac-
cording to Elliot, *“We decided to devise a system
that would revolutionize the industry. It had to be
better than any other system in existence.”

“| saw obvious deficiences, such as a lack of com-
puterization, and clerks that really didn’t have it to-
gether and didn't care about the customers,’” states
Stone. ““I saw people walking into video stores and
leaving without any movies. A customer who walks
out without one is lost business. In my mind, if a
store had the movies a customer was looking for,
they would walk out with two or three movies. | de-
cided that selections were poor. Stores weren't tak-
ing care of stock properly—you’d see the same
movie on the shelf month after month. | decided
there must be a better way of doing it."”

Stone studied video retailers throughout the Del-
aware Valley. He found much that he didn’t like.
“So,” he says, “l just did the opposite.”

The paper-and-pencil selection system, a method
that dominated Philadelphia-area video stores, was
the first system that had to be replaced. In its place,
Stone devised the open display of empty video box-

(Continued on page W-8)
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The Hollywood “Lights!
Camera! Action!" atmo-
sphere of a West Coast
Video store.

Pictured from left: Rich4
ard Abt, Executive Vice"
President; Elliot Stone,
President and CEO; Dr.
Harold Stone, Chairman %
of the Board.
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Above center: West
Coast Video's corporate
staff, which provides
complete and total sup-
B port for all franchisees,
§ in front of the chain's
65,000 square foot na-
‘tional headquarters.

Sorbee Sugar-Free Can-
dy, manufactured by

West Coast Video's par-
ent company.

Opening day
festivities at a
West Coast
Video. e 4

A Sweet Success Story
CANDY AND MOVIES

re you folks from Hollywood?"”
According to Elliot Stone, West Coast
Video's President and CEO, that is the
question most frequently asked concerning West
Coast Video. “Customers love the lights . .. camera

. action atmosphere in our stores. That, com-
bined with our name, makes people wonder.”

People outside the video industry are surprised
to learn that a company called West Coast Video is
actually based in Philadelphia. The business roots
of the chain seem equally unlikely.

West Coast’s parent company is Medical Prod-
‘ucts Laboratories, which since 1960 has produced
dental pharmaceutical products. The firm was
founded by Dr. Harold G. Stone, Elliot Stone’s fa-
ther and partner, who is also West Coast Video’s
Chairman of the Board. The video web, however, is
not the company’s first diversified venture. In
1977, Elliot Stone and his father began to manu-
facture and distribute sugar-free candy, marketed
under the name Sorbee.

As was true of West Coast Video's origin, it was a
disgruntled consumer’s reaction on the part of El-
liot Stone that gave birth to Sorbee candies. “After
a check-up, the dentist gave my child a sugar lolli-
pop, which creates cavities. So | said to him, ‘Why
would you give my son a sugar lollipop?’ He said,
‘There are no sugar-free lollipops.’ And | said, ‘Well,
there should be.’ | saw a need for a product like
that.”

Dr. Stone agreed with his son’s idea. “I felt the
idea was fine. We did not necessarily have to adhere
to just being a pharmaceutical business—as a mat-
ter of fact, we were looking for an opportunity to ex-
pand our facilities and to expand our entire busi-
ness. We felt sugar-free candy went very well with
dental products because we were fighting cavities,
so | encouraged Elliot to go ahead.”

Like his son Elliot, Dr. Stone was also an avid
movie renter, but he too was dissatisfied with the
rental systems in operation. When his son proposed
West Coast Video’s first store, Dr. Stone gave Elliot
his full support.

“We opened the one store and then due to the
enormous customer response, we began to ex-
pand,” says Dr. Stone. “Each new store was suc-
cessful, every one was making money. So after two
years in operation we decided to go into franchis-
ing. We felt we could make other people as success-
ful as we were if they followed our method of doing
business."”

Time and again, West Coast executives credit the

(Continued on page W-15)
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The West Coast Video Formula

CORPORATE COMMITMENT FUELS FRANCHISEE’S SUCCESS
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ne hundred and ninety franchises sold in

West Coast Video's first two years of our

franchising operation has turned the entire
video retail industry’s attention on us,” says John
Barry, Vice President of Franchise Sales. “This un-
precedented growth rate is only the beginning,”
says Steve Goldberg, Vice President of Operations.
“We have a proven track record for setting the
trends in this industry. There is constant excite-
ment around here because we are committed to
making West Coast Video the best

stores in its system, Stone’s company has a much
higher corporate stake than most of its franchise
competitors. Executive Vice President Richard Abt
says the firm is committed to continue opening its
own stores, at a rate of at least
25 per year.

Stone, Abt, and other execu-
tives in the or-
ganization know
that West Coast

and inevitably the biggest video chain
in the world.”

“I don’t look at West Coast Video as
a franchise company,” says chain
President and CEO Elliot Stone. *‘I
look at it as a retail video chain that
happens to sell franchises, versus
other video chains that are purely
franchised operations.”

With more than 50 company-owned

L 4

West Coast Video Vice Presi-
dent of Operations, Steve
Goldberg.
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Why West Coast Video?
THE FRANCHISEES SPEAK

By DAVID FOSTER

ranchisees are often our best salesmen,”
says John Barry, West Coast Video's Vice
President of Franchise Sales.

“Whenever a prospective franchisee investigates
West Coast Video, we encourage them to visit as
many existing West Coast Video owners as possible.
After all, they're the folks on the front line.

“Without fail, the prospective franchisee gains a
better appreciation for the West Coast Video way
when hearing the testimonials of those who've ben-
efitted from our system.”

According to Barry, one of the key reasons why
West Coast Video's franchises have been so satis-
fied and successful has been the on-going and thor-
ough support offered by every member of the West
Coast Video company.

*| couldn’t have done it without their valued
help,” says Lucy Pennington, the first West Coast
Video franchisee to open a second store. ‘““They've
been there to answer all my questions and offer
guidance | couldn’t get just anywhere. And since the
company is the leader in the video industry, I'm get-
ting the best advice around.”

David Miller, the owner and operator of two West
Coast Video franchises in Harrisburg, Pa., holds a
similar view. “One of the things | noticed right
away,” Miller says, ‘‘was how dedicated and vibrant
the people at West Coast Video were. | thought it
was phenomenal. They have enormous energy.”

According to Camden, N.J., franchisee Toby Hy-
man, who spent a great deal of time researching
video chains before joining West Coast Video, it was
the sophistication of the West Coast Video system
that first attracted him.

“During early meetings with West Coast Video,”
Hyman recalls, “‘they explained that the future of
video was going to be found in sophisticated, com-
puterized stores. Everything they said turned out to
be true. In fact, our success has gone beyond our

(Continued on page W-9)

West Coast Video College—the franchise training fa-
cility located at national headquarters in Philadel-
phia.

Franchise Training and Support

WE'RE WITH YOU
EVERY STEP OF THE WAY

upport! Support! Support! That is the key
factor that separates West Coast Video

from the rest of the video retail industry.
“Elliot Stone has taught me that the franchisee is
our biggest asset,” says Liz Faville, Franchise Coor-
dinator. “Their biggest concern is ‘how will all this
come together?’ It's my job to give them the assur-
ance that they won't be stuck out there on their

own.”

(Continued on page W-16)

West Coast Video employee
uniforms. Pictured from
left: Liz Faville, Franchise
Coordinator; Mike Flannery,
Franchise Sales Manager.

www americanradiohistorv com

Video's base of company stores, which increase the
chain’s share in each market and serve as test out-
lets for new marketing ideas, differentiate West
Coast Video from other video franchisors.

West Coast Video Fran-
chise Sales Depart-
ment. Pictured from
left: Tom Scott Lou
Manzi; (sitting) John
Barry, Vice-President of
Franchise Sales; Don
Weiss, Mike Flannery.

“In the past, the worst part about video franchis-
ing has been that people had been selling them out
of hotel rooms and offices,” says Steve Goldberg,
Vice President of Operations. “We encourage peo-
ple to visit our stores and corporate headquarters.
(Continued on page W-10)

West Coast Video field service representatives.
Center, Darren Poritsky, Director of Field Services.
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West Coast Video
Conversion Program

A NEW SIGN OF THE TIMES

ndependents see the opportunity and want

to be part of the West Coast Video chain,”

says John Barry, Vice President of Fran-
chise Sales. *“Shelf life of mom and pop stores is
short. We offer them stability and growth opportu-
nity."”

In response to a growing field of inquiries, Barry
and Don Weiss, Franchise Sales Manager, created
conversion packages that will allow independent
stores to join the expanding West Coast Video
chain.

*Such stores will pay the same franchise fee that
new franchisees invest,” says Barry. However, since
many fixed costs have already been spent, such as
rent, deposit and inventory, the start-up cost is ob-
viously lower. Barry estimates the average cost for
conversion, including the franchise fee, signage, de-
cor and installation of West Coast Video's computer
system, is $50,000, assuming that the store’s in-
ventory does not require extensive adjustment.

Conversion, however, is not a viable option for all
independents, according to Barry. “The guy who's
doing $4,000 or $5,000 a month wants us desper-
ately,” he says. “He sees competition coming and
he's scared. We analyze each store's location, in-
ventory, capitalization, etc., as well as a willingness
to convert and operate as a West Coast Video.

“The store doing $50,000 or $60,000 a month
is more independent, but still sees the trends. They
know West Coast Video will stand the test of time,”
Barry adds.

“We feel there's about 10%-20% of existing in-
dependent store owners who understand where this
industry is heading. They want to be part of a bigger
picture. They understand the advantages West
Coast Video can give them in terms of buying pow-
er, promotion and advertising, and ‘added value’ in
the event they want to sell their business.”
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Promotions—A Key to
West Coast Video’s Success

YOU'RE ALWAYS A WINNER AT
WEST COAST VIDEO

nly at West Coast Video can you go shop-

ping for a movie and end up taking home a

fur coat . .. a vintage Corvette ... or even a
trip to Europe,” says Harry Kalish, West Coast Vid-
eo’s Director of Advertising.

“Promotions are the backbone of our company,”
| according to Kalish. “They always have been and al-
ways will be. Even when we had only a handful of
stores, we actively cross-promoted with our neigh-
boring merchants—the local pizzerias, clothing
stores, car washes, and so on. Now that we have as
many stores as we do, the resuliting national ex-
posure gives us the ability to conduct our pro-
motions with national companies the likes of
Coca-Cola, Roy Rogers, and Domino’s Pizza.
This is the type of traffic-increasing benefit we
offer our franchises. Needless to say, pro-
motions of this magnitude cannot be con-
ducted by a local mom and pop store.”

“West Coast Video is literally a magnet
for other companies’ promotional endeav-
ors,” according to Executive Vice President
Richard Abt.

““When a radio station wants to do a pro-
motion, or if a charity wants to increase its

(Continued on page W-14)
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West Coast Video's own name-brand
accessories, available only in West Coast
Video stores.
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The West Coast Video Inventory
Department.

The West Coast Video
Movie Buying Department.
Pictured from left: Sheila
McGarvey, Harvey Dos-
sick; Felicia Barker.

West Coast Video’s sell-
through racks colorfully
display new product.

“The Viewer"—WCV'’s own monthly newsletter.

Gary Delfiner, Promo-
tions Director; Harry
Kalish, Advertising
Dir.; Lisa Sucharski,
Advertising Coord.;
John Suder, Art Dir.

want to sond you to

HOLLYWOOD!

Q@RANMD SR,z E

W_T.? n\\\\m
= O NS

}

One of many successful West
Coast Video promotions.

West Coast Video Puts its
Customers in the Movies

STOCKING UP FOR SUCCESS

ommon wisdom has it that video stores are

a new-release driven industry. There's no

denying the importance of new releases.
However, it's catalog items that can make or break
an individual store. This is where our expertise and
day-to-day experience comes into play,” says Har-
vey Dossick, West Coast Video’s Director of Movie
Purchasing.

The executive team of Dossick, Assistant Director
of Movie Purchasing Felicia Barker, and Inventory
Department Manager Tom Foltz, are responsible
for the opening inventory for each and every West
Coast Video store—whether franchise or corporate.

“We look at the demographics for a particular
store,”’ says Foltz. ““Then we compare the informa-
tion that we have generated from other stores in a
like-market area to determine top ranking titles. So,
if we're opening in a middle to upper-middle class
area, we try and match the titles, and categories by
percentage, to an area where we're already estab-
lished.

‘At the same time, we also look at general history
to see what titles cross. Titles like ‘Beverly Hills
Cop' and ‘Indiana Jones’ will rent basically in every
store in the world.”

Equally as important, West Coast Video provides
complete support to franchises regarding purchas-
ing product once their store is open.

“First of all,"” says Dossick, “We pre-book new re-
leases with their distributors. We help set up an ac-
count for them. We establish terms for them that
they wouldn’t have if they set up shop on their own

(Continued on page W-12)
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Unique Pre-Book Program

WEST COAST VIDEO IS ‘TOP
GUN’ WITH ITS CUSTOMERS

lot of other video chains have copied our

concepts and ideas. That just cements our

status as an industry leader, and intensifies
our efforts to create even bigger and better con-
cepts,” according to Elliot Stone, West Coast Vid-
eo’s President and CEO.

One of those pioneering marketing concepts in-
volves three major sell-through tities: *Top Gun,”
“Crocodile Dundee” and “An American Tail.” West
Coast Video fashioned a unique pre-book program
which not only boosted its sales volume, but rentzl
dollars, too. Prior to release date, customers were
invited to pre-order copies for the reduced cost of
$9.95 (“Top Gun' carried a suggested tag of
$24.95; the other titles in the program listed at
$29.95). In exchange for the lower price, the con-
sumer agreed to weit through a five-week window,
and understood that the tape would be rented dur-
ing the interim.

“There's always been a market for new product
at $29.95 and $1¢.95, but we discovered a mar-
ket for used product at price points ranging from
$19.95 down to $9.95,” says Assistant Director of
Movie Purchasing Felicia Barker, who adds that
successful sales of overstock rental copies on titles
that had not yet been price-reduced by the manu-
facturer led West Coast Video to test the pre-book
program. Adds Harvey Dossick, Director of Movie
Purchasing, “It put us in a unique position. We had

(Continued on page W-11)

West Coast Video
Expands its Horizons

NOW HEAR THIS!!! WEST COAST
VIDEO NOW SELLS COMPACT DISKS

est Coast Video is the industry leader in vid-

eo retail marketing,” says Don Weiss, Direc-

tor of Audio for West Coast Video. “Thet
proven success formula will also make West Coast
Video the leader in compact disks.”

Seven West Coast Video locations in Philadelphia
are conducting the chain’s initial entree into the
growing compact disk market. West Coast Video
stores are carrying & larger CD inventory than one
might expect to find in a video store.

(Continued on page W-17)

West Coast Video Compact Disk Department. Pictured
from left: John Friedman; Don Weiss.

Selective West
Coast Videos also
carry an extensive

selection of
compact disks.
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SUN KEEPS RISING

(Continued from page W-3)

es. The new system, according to Stone, eliminated
the frustration of consumers taking a list of five or
so titles to the counter, only to find that none of the
desired titles were in stock.

“Further,” he says, “the store was computerized
from day one,” to speed the time of rental transac-
tions, and to improve inventory tracking. “We
opened with one terminal,” says Stone. “By the sec-
ond week, our customer base grew to where we had
to add a second and third terminal.”

To invoke a generous splash of Hollywood glitz,
Stone adopted the name West Coast Video—de-
spite the firm's East Coast roots—and chose a red
scheme. “It's a red store,” says retail consultant Pe-
ter Glen, as he appraised the chain during his ad-
dress at last year's Video Software Dealers Assn.
convention in Las Vegas. “It's a very, very red store,
and the color scheme leaves no doubt in your mind
that you're shopping in a West Coast Video store.”

Says Stone, “Red is not my favorite color—I per-
sonally like navy blue. But red psychologically has a
warm, welcome, ‘come-on-in, have-a-seat’ kind of
feeling. | like that, so we painted everything red—

TM & ©1988 Paramount Pictures Corp All Rights Reserved

Isnt it just
like a 5yearold
tobrag’

Congratulations, West Coast Video.

Gulf+ Western @
Company

The greatest performer in
the business.™

walls, shelves, carpet—everything.”

Just in case a customer did want to ‘“‘have a
seat,” Stone had directors’ chairs—red, of course—
situated on the sales floor.

Response to that first location was so great, the
company soon opened a second. Each of the details
that Stone had built into his first store—the red col-
or scheme, the open-display method, the computer
system, the directors’ chairs—quickly became, and
remain, company trademarks.

“We were building the chain one video store at a
time—learning while expanding,” says Steve Gold-
berg, Vice President of Operations, and one of the
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firm's original employees. “We decided to build one
store at a time, and establish a great clientele.
Shortly after opening that first store, we knew we
had a hit because we were giving the video custom-
er exactly what they wanted.”

Within two short years, West Coast Video had
more than 20 company-owned stores under its belt
and a winning reputation as well. Although the chain
had not been founded with franchising in mind, ea-
ger inquiries from customers led Stone’s growing
staff into the franchise arena.

“From the beginning, many people thought it was
a franchise operation,” says Richard Abt, the com-
pany's Executive Vice President, ‘‘because of the
name West Coast Video. The immediate thought
was that it's a franchise of some West Coast-based
firm.

“People also saw our enormous customer base and
knew we were successful,” adds Abt. “Fairly early on,
our store managers received many inquiries from
people wanting to purchase a West Coast Video. With
enough people asking, we decided it was time to
make that opportunity available to them.

“We actually got more requests to buy franchises
from customers in our stores than anywhere else.

“We went out into the franchise marketplace by
simply putting up signs in the store that said ‘Fran-
chises Available.” That generated the most amount
of leads; from people walking into the store, feeling
relaxed, and liking the system.”

Stone and Abt were not content, however, for the
enterprise to remain solely a Philadelphia opera-
tion. South Jersey stores opened to capitalize on
the Philadelphia-area boom. Soon, franchisees took
the chain farther north in New Jersey.

Today, the company has footholds in many mar-
kets: New England, Long Island, Columbus, Balti-
more, Atlanta, Denver, Chicago, and Pitisburgh. Ad-

(Continued on opposite page)

West Coast Video franchise council meetings are held
on a monthly basis in regions throughout the country.
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(Continued from opposite page)

ditionally, the chain is international with a pair of
initial stores which recently opened in Canada, and
a debut unit opened in the U.K.

Despite West Coast Video's fast growth in the
U.S., and its testing of the international waters,
Stone emphasizes that he isn’'t necessarily interest-
ed in building the industry’s highest store count.
“We're not necessarily looking to be the biggest,”
he says. “We want to be the best.”

FRANCHISEES SPEAK

(Continued from page W-4)

wildest dreams.”

“We thought of opening an independent video
store operation,” says John Purdy, West Coast Vid-
eo’s franchisee in Columbus, Ohio, “‘but | knew
there was a high failure rate for these small stores.
They just don't last. After meeting with John Barry
and examining the options, | knew it was the only
way to go.”

Ken Gabler, the owner of West Coast Video's King
of Prussia, Pa. store, agrees. “The West Coast Vid-
€0 name carries enormous weight.”

Gabler was a former independent video operator
who converted to West Coast Video when it became
clear his business would vastly improve, due to the
benefits of the company's many services. “| real-
ized the sensible option was to convert. | felt | would
be able to contribute to a company that | always ad-
mired.” Gabler recently opened his second West
Coast Video store.
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‘We were originally looking to open

three West Coast Videos. Now we've
upped that to five. The success came
much faster than expected.’
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Why do so many West Coast Video franchisees
purchase a second store?

“One successful store leads to another,” says
Mel Feinberg, co-owner of two suburban Pittsburgh
stores. Feinberg's partner, John Granata, adds,
“With the support of company president Elliot
Stone, our first store was a hit. That's the amazing
thing about the company. The help starts at the
top.”

Dave Dimon, who runs a multi-store operation in
Southern New Jersey with his partner Stan Gal-
perin, was genuinely surprised by his success.

“We were originally looking to open three West
Coast Videos,”" Dimon says. ‘‘Now we've upped that
to five. The success came much faster than expect-
ed.”

No matter who you talk with, they tell the same
story.

Just ask.

TRANS WORLD ENTERTAINMENT
CONGRATULATES
WEST COAST VIDEO
ON ITS 5TH ANNIVERSARY.

...NOW ALL THAT’'S LEFT IS THE MOON!!!

You've done an all-round great job in five small years. Special
congratulations to Harold Stone, Elliott Stone, Richard J. Abt,
and the entire staff of West Coast Video.

VAV

TRANS WORLD ENTERTAINMENT (U.S.A.)
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West Cpast,
you’re
A winner!

Happy Birthday to the
nation’s favorite video retailer!

The Checkpoint team is proud to have
played a part in the West Coast Video retail
success story. Here’'s to many more
sensational years!

Lheclypoint

YSTEMS INC.

Our business is Electronic Signatures™

550 Grove Road e P.O. Box 188 e Thorofare, NJ 08086
800-257-5540 e TELEX: 84-5396

Congratulations

WES]

SPECTOR COHEN GADON & ROSEN

1700 MARKET STREET

PHILADELPHIA, PENNSYLVANIA I9103

(215) 241-8888

FRANCHISEE’S SUCCESS

(Continued from page W-4)

When you come to West Coast Video, it is evident
that we are involved across the board. We are out
there, not following, but setting the trends in video
retailing, gaining expertise and constantly develop-
ing innovative ideas.” Abt notes that the franchise
chains that have fallen into poor financial straits did
so because they lacked a retail base, and thus did
not understand the needs of its franchisees.

“Those companies have already gone into bank-
ruptcy because of that,” Abt says. “They didn't
know the video business at all and they did not have
a corporate equity commitment to the business.
Opening our own stores makes us credible; it gives
us instant access to the media, advertising, etc., in
each market we enter. We have visibility. Prospec-
tive franchisees know we are there and that we will
never abandon them. In numbers, there is strength
and we have the numbers.”

“l don't see any other video franchise organiza-
tions that first had 20 of their own stores open for
two years, getting the bugs out and working it and
then being able to offer a viable franchise program
that can work for a multitude of people,” says John
Barry, Vice President of Franchise Sales.

Prior to joining West Coast Video, Barry worked
for Los Angeles-based Video Biz for half a year, and
for Long Island-based Video Connection for over
five years. Both chains fell on hard times, which
made Barry reluctant to accept the invitation from
Stone and Abt to join the company’s franchise divi-

‘We encourage people to visit our stores
and corporate headquarters. When you
come to West Coast Video, it is evident
that we are involved across the board.
We are out there, not following, but
setting the trends in video retailing,
gaining expertise and constantly
developing innovative ideas.’

sion in 1985. But, he says, after studying the West
Coast Video system for six weeks, he knew there
was a ‘‘night and day” difference between West
Coast Video and other video franchisors.

Echoing Stone’s philosophy, Barry says, “We're
not in the business to make money on the front end.
We're in the business to make money on the back
end, which every good franchisor should.”

Adds Stone, “We don't make any money on the
franchise fee. When you take into consideration the
overhead of all the departments and the salaries of
all the people who provide the many services to get
the store open, we are happy to break even. Unlike
some companies, our franchise fee was never de-
signed to produce a profit. We want to make our
money where we deserve it, in the royalty fees, and
that goes on continuously. When a franchisee writes

(Continued on opposite page)
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(Continued from opposite page)

out that check every month we want them to feel we
deserve it because of the on-going support, con-
stant operations supervision, promotions, advertis-
ing, etc.”

Start-up costs for most West Coast Video stores
are in the $150,000 range, although Barry says
larger stores can cost more than $250,000. “The
latter fee,” says Barry, "is some $400,000 cheap-
er than one would pay for a like-sized superstore in
other ‘franchise systems.””

The basic franchise fee for West Coast Video
went to $27,500 the first of this year, and will rise
$2,500 per quarter; in April, 1988, the fee goes to
$30,000. A franchisee is required to purchase a
minimum opening stock of 2,000 movies from
West Coast Video and, in some larger, competitive
markets, the company already requires owners to
open with larger movie inventories.

Once the store is up and running, the monthly
royalty is 5%. An additional 2% fee is charged for
advertising and promotion. Stone, Abt, and Barry
stress that a prospect needs more than money to
qualify.

“Qur franchise department knows that the pros-
pect has to fill out a qualification report and has to
be willing to follow the West Coast Video program,”
says Stone. “We're not looking for people who want

‘A lot of other video chains have
copied our concepts and ideas.’

PRE-BOOK PROGRAM

(Continued from page W-6)

approximately 80 to 100 copies per store available
for rental that were already sold. And, they rented
almost every single night for those five weeks.”

Once again, West Coast Video showed the indus-
try how to fulfill rental demand.

“Some of those rental customers were people
who had enrolled in the pre-book program, generat-
ing significant additional revenue per tape,” accord-
ing to Dossick. ‘'Even though they knew they would
be receiving the copy in a short while, they still
couldn’t wait to see it.”

Barker further notes that ‘““new” copies of the
pre-book titles continued to sell at regular prices,
over and above the hefty numbers the program at-
tracted. Based on the success of the past three ti-
tles, she says, ‘“We will repeat our program if all the
elements are right—including the film’s publicity,
box-office numbers, and suggested retail price."”

West Coast Video Real Estate Department. Pictured
from left: Dave Smith, June Robbins; Harvey Elfenstein.

to open their own video store and call it West Coast
Video just for the advertising and promotions.
We've refunded plenty of checks and we’ll probably
refund some more and that doesn’t bother me at
all, because what we have left is a nucleus of people
that really want to open and operate a West Coast
Video. That makes the whole chain successful, be-
cause if one franchisee is bad, it reflects on the
whole chain, and | can't afford for that to happen.”

In addition to corporate and franchise stores,
West Coast Video can expand through a third and
fourth avenue: limited partnership plans, in which

T N 2 R R SRR S R RS R SRR S2220202atds Rttt il &

and the West Coast Video conversion program.

The first such limited partnership plan added 14
stores to the system.

“It's almost the same as a public offering for
those people,” Abt explains. “For a variety of rea-
sons, we did not want to make ourselves a public
company. But the limited partnership is an excel-
lent passive kind of investment.

“This is one way to raise capital and give people a
stake in our business, but it's a specifically identi- |
fied stake. They have an interest in only a group of ¢
stores, rather than the company as a whole,” Abt

BILLBOARD FEBRUARY 27, 1988
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We salute Elict Stone
and the entire staff of

West Coast Video

on therr 5" anniversary
of NON-Stop success.
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Best Wishes to

SAUL, EWING, REMICK & SAUL
3800 CENTRE SQUARE WEST

PHILADELPHIA PA 19102
(218) 972-7777

STOCKING UP

(Continued from page W-6)

as another video store, and, we even set up their
freight policies. Everything is done for them.

““Once the reps from the distributors start calling
on the franchisees, the store owner does the actual
ordering, but they call us to go over every single
item they're ordering.”

Foltz and Dossick stress that a franchisee’s in-
ventory does not remain stagnant. During the first
60-90 days of operation, new stores are permitted
to rotate a portion of their stock. The process allows
store owners to return slower moving titles to the
Philadelphia warehouse. More importantly, this per-
mits franchisees to adjust their stock to meet actual
customer demand.

“Both the inventory department and the field ser-
vice reps get involved with fine tuning the order,”
says Foltz. ““The field service reps are in the store—
they get the feel of the customers, the store owner
and the managers, and can help make recommen-
dations.”

Although the store’s computer will generate a
data base to help determine what adjustments need
to be made, Foltz says that the input from the field
service rep and the store’s manager or owner-oper-
ator is important.

According to Foltz, “Often, being there and expe-
riencing it can be a very helpful thing. What we rec-
ommend, when franchisees open the store, is to
make a list of titles that customers are looking for,
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.« ‘It’s catalog items that can make or
& break an individual store. This is

w. where our expertise and day-to-day
" experience comes into play.’ y
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and from those lists, you get particular information
about your customers.”

Prior to a store’s opening, the movie purchasing
department gives franchisees a complete course in
movie buying at West Coast College. They also hold
at least two private consultations with individual
store owners to ensure that newcomers who are not
tamiliar with the video business feel comfortable
with buying product for their stores.

“‘Harvey and | also meet with the distributor reps
that will be calling on the franchisee to actually train
those reps to go over those things that the franchi-
see will need to know about the films they'll be pur-
chasing,” says Barker. “‘And, of course, we're al-
ways available to the franchisees to consult with
them on titles and quantities.”

She and Dossick note that there have been times
when some distributor salesmen have attempted in-
appropriate orders from novice franchisees. In such
cases, West Coast Video is not reluctant to have
such reps removed from the account.

“In other words,” says Dossick, “we don't want a
rep walking into a West Coast Video to push prod-
uct that they're not selling to anyone else and taking
advantage of our franchisee.”

W-12
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Congratulations!
WEST COAST VIDEO
FROM
ALLIED VIDEO PRODUCTS
Distributors of
Quality Audio & Video Hardware
& Accessories

G.E. SKC
CAMCORDE BLANK TAPE

BATTERY

Also full line of Toshiba, GE, TDK, Northwestern, Bell,
Ricoh, KTV, Amaray, Hyundai, and Recton products.

ALLIED VIDEO

Products Distributors
1311 FORD ROAD
Bridgewater Industrial Park
BENSALEM, PA 19020

Phone (215) 244-1262
Out of State Toll Free Order Line
1-800-843-3650
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ALWAYS A WINNER

(Continued from page W-6)

awareness with the public, they come to us,” says
Abt. “We don't even have to go looking for promo-
tional opportunities because companies know what
we have to offer them—West Coast Video's high
store count,” says Abt, plus the relatively low cost
of rentals, gives West Coast Video's stores ‘“traffic
counts that are mind-boggling to anybody that
wants to do some kind of promotion or drive. We

conduct many charitable events and | think it works
well for us, for the radio stations that are involved,
and for the charities. | think it's an ‘everbody wins’
kind of situation.”

West Coast Video's advertising and promotional
campaigns are coordinated by the executive team
of Harry Kalish, the chain’s Director of Advertising;
Lisa Sucharski, West Coast Video's Advertising Co-
ordinator; John Suder, the web's Art Director; and
Gary Delfiner, Director of Promotions. The team
uses broad menus of media to create visibility for

ongratulations
(@)

West CoastVideo
onyour

hkitth Anniversary

Fromyour friends at

maxell

Continued Success and Best Wishes To

WEST COAST VIDEO

from the retail video industry printing specialists
featuring
Web and Sheetfed Offset Printing ® Computerized Typesetting

IIINRIRE RPRINT

2510 METROPOLITAN DRIVE, TREVOSE, PA. 19047
215-364-3600

the web, including newspaper, TV, and radio ads; di-
rect mail; in-store videos; in-store contests; and
consumer discount plans.

For instance, in Philadelphia the chain’s visibility
is so high that the local media have proclaimed
West Coast Video as the City of Brotherly Love's
video experts. ““We currently host programs on
three radio stations in Philadelphia,” says Kalish.
“We have a daily program on WIOQ; a twice-weekly
program on WIP; and a weekly 15-minute feature
on WCAU-AM. We discuss new releases, we let cus-
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tomers know about movies they may have over-
looked and we take listeners’ phone calls. Having
three radio stations in a market solicit your services
is unheard of in this industry.”

At the rental counter, customers are enticed with
several money-saving West Coast Video exclusives,
such as the West Coast Video children’s special, se-
nior citizen's special and the mid-day matinee. The
web also touts such related services as film-to-tape
transfers, video player rentals, and camcorder rent-
als. West Coast Video also receives promotional
support from Coca-Cola, in exchange for carrying
the soft drink in its stores. In one recent campaign,
consumers got a free bottie of Coke and a poster of
National Basketball Assn. legend Julius “Dr. J" Ir-
ving.

Additionally, the chain hosts in-store appear-
ances by celebrities such as the Phillies’ Mike
Schmidt and Von Hayes; the Flyers' Tim Kerr; and
by “'Star Trek” cast member James “Scotty’ Doo-
han.

Since video is the web's chief product, Kalish also
uses video as an in-store tool. He and his depart-
ment produce tapes that include trailers from vari-
ous video releases, commercials for blank tape and
other accessory products, as well as original West

(Continued on opposite page)

The West Coast Video Art/Advertising Department.
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(Continued from opposite page)

Coast Video commercial clips. These tapes and pro-
motions are only available to West Coast Video fran-
chises.

“The stores run them several times a day,” says
Kalish, *‘Particularly when traffic is high. Rather
than simply playing a single movie, West Coast Vid-
eo's customized store tapes expose the customer to
a variety of products and services available in our
stores,” says Kalish. West Coast Video's advertising
and art department can produce most of the

CANDY AND MOVIES

(Continued from page W-3)

chain’s growth to Elliot Stone's management style,
and his willingness to delegate responsibility.

Steve Goldberg, Vice President of Operations, ap-
plauds the younger Stone for his desire to allow
people to get involved to the fullest. *‘He doesn’t re-
strain us. He allows us to be creative. He allows all
of us to take on the responsibilities that we should.
This has enabled the organization to expand to the
leve! that it is at today.”

Elliot Stone probably owes his management style
to his father. The elder Stone says that when his son
joined Medical Products as his partner, *| encour-
aged him to try new ideas and new methods. It
seemed that whatever he did was always success-
ful. So, | had all the confidence in the world in him. |
always let him do what he wanted to do, because |
knew he had the ability.”

Likewise, Elliot Stone passed that management
style on to his West Coast Video team. “If you want
to hold onto the reins and run everything yourself,
you're going to be spreading yourself too thin. You
can't build a large organization with that philoso-
phy,” says Stone.

“If you go to the trouble of hiring good people,
you must let them do their job. It may be necessary
to give them direction and training, as well as mak-
ing sure they understand company philosophy, but
when all that's done, let them go out there and do
their job as best they know how. That's what it's all
about. We don’t hold their hands, and more impor-
tantly, we don't tie their hands. If they make a mis-
take, well, they’'ll just have to make it. Hopefully,
they won’t make it again. They'll learn from their
mistakes. It's that concept that has allowed West
Coast Video to grow into an organization of this
magnitude. You must let people accomplish what
they want and allow them the satisfaction of being
successful themselves.”

chain’s promotional materials in-house. Their facili-
ties include such services as a computer graphic
system and a sign shop. Abt says the art and adver-
tising department provides stores with vital sup-
port.

“Sometimes we see that a franchisee has posted
a handpainted sign. One of the first things our field
service representative will do is to offer an alterna-
tive. They will let the store owner know that the
West Coast Video art department will make them a
professional sign, because professionalism is the
image West Coast Video is presenting.”

According to John Barry, Vice President of Fran-

chise Sales, promotional strength is key to West
Coast Video's success, an element that sets the
chain apart from its competition.

“What everybody else has really failed to do is
really romance the business. The basic mentality of
an independent store, as well as a chain, is toopen a
store, fold their hands, and say, ‘Gee, how many
movies can | rent today?’ And, that’s it!

“Nobody’s marketing. They're not giving away
automobiles, trips around the world, diamond rings,
fur coats. We are, and that's a major difference as
to why we're doing many times the volume of a typi-
cal video store.”

The West Coast Video Computer Department. Front
left, Bonnie Zlotnikoff, Director of Computer
Operations.

&

This announcement appears as a matter of record only

Partners

$5,750,000

115 Units of Limited Partnership
Interests at $50,000 each

Proceeds will be used to open additional retail
locations in the Philadelphia, Chicago and New York markets.

The undersigned acted as financial advisor to West Coast
Video Partners and placement agent of these equity interests.

Butcher & Singer Inc.

Butcher & Singer
wishes

WEST COAST VIDEO

continued success

BILLBOARD FEBRUARY 27, 1988
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holdup, sprinkler supervision/
waterflow alarm or critical condition
monitoring. All linked to your
nearby ADT central monitoring
station manned 24 hours a day, 7
days a week by ADT security
specialists. And FOCUS® can be
tailored to grow with your needs.

Now you can get burglary an
holdup protection from the nation’s
leading security company for the
price of many ordinary alarm
systemns.

But ADT’s FOCUS® is no
ordinary alarm system. It’s an
advanced micro-computer fully
integrated security system.

FOCUS® provides full service
protection at affordable prices to the For the facts, call:
retail, wholesale or manufacturing

Now there really is a small price to
pay for peace of mind!

business that needs burglary, fire, 1 800 ADT INFO
_ ADT Congratulates West Coast Video on Their 5th

We Join In Saluting

The Entrepreneurial Success
of
West Coast Video

The Law Offices of
BLANK, ROME, COMISKY & MCCAULEY

Philadelphia, PA Cherry Hill, NJ Media, PA W. Palm Beach, FL

o YEARS OF OUTSTANDING GROWTH—

THAT'S , (D" .
NAEed (ongratulations

6511 CASTOR AVE. e PHILADELPHIA, PA 19149
(215) 533-4600

Trident
Video
InC.

oF gra’[u ations
ot Stone &

{215) 357-3379
{818) 594-0103

EVERY STEP

(Continued from page W-4)

Once John Barry’s team has signed a franchisee,
the West Coast Video real estate department pulls
out all the stops to ensure that the franchisee se-
cures an ideal location and negotiates the lease for
that store. West Coast Video has a proven formula
for success, so once the owner secures the required
financing and signs the lease, the West Coast Video
team of experts oversees all the necessary details
guaranteeing that the opening of a store progresses
smoothly. Faville constantly monitors each sale,
walking each owner through the necessary steps re-
sulting in a complete West Coast Video store. She
arranges appointments with the company’s various
departments—construction, movie purchasing, in-
ventory, computers, personnel, art and advertis-
ing—to make sure all requirements are accom-
plished at the convenience of the franchisee, and
that the new owner feels comfortable with each as-
pect of the business.

Under the watchful eye of Faville, status reports
circulate on each new store so that each of the sup-
port departments can keep tabs on each and every
store’s progress.

Finally, within two weeks of the store’s opening,
owner-operators, or in the case of absentee owners,
store managers, attend West Coast College; an in-
tensive week-long training &ourse held at the com-
pany's Philadelphia headquarters. Training Director
Deb Baer and Assistant Director Lisa Hoffman
teach franchisees every aspect of video retailing.

FARR R B S S A i o
*. ‘We turn out video professionals and

' that sets us apart from other

¢ retailers.”
j L 3

oo [* % e &
Bownergt Reertet b O Vb U OB

4 gl

o W

g v

Training consists of five eight-hour sessions, and
includes instruction from the heads of each support
department. “There is no training more comprehen-
sive in the entire industry,” says Baer. “We turn out
video professionals and that sets us apart from oth-
er retailers.”

At the conclusion of each daily classroom ses-
sion, trainees work in one of the local company-
owned stores to gain hands-on experience. Then,
the following morning, Baer says the class session
begins with a discussion of ‘‘the abnormal situa-
tions that occurred during their in-store training.”

West Coast College is known for its innovative
teaching techniques. For example, role playing
helps give trainees more insight about the feel of
the store’s environment. *'| set up different scenari-
os. | pretend to be the customer and give them a
hard time and we do role playing about the different
things that can be potential problems,” says Baer.

West Coast Video is committed to having their
franchisees fully prepared upon store opening. Up
to the minute store operations manuals and video
training tapes, that benefit both existing and new

(Continued on page W-18)
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NOW HEAR THIS

(Continued from page W-6)

“Wholesalers tell us that most video stores stock
a slim selection of less than 300 CD titles,” says
Weiss. “We stock a minimum of 5,000 disk titles.
Customers want choice and we give them what they
want. Taking care of the customer is at the heart of
the West Coast Video philosophy.”

According to Richard Abt, Executive Vice Presi-
dent, West Coast Video never considered stocking
the small selection that some video dealers have
opted for. “Without a selection, no one will come
into your store to buy CDs. We are out to build a
customer base. The demographics of CD player
owners and video customers are very similar.”

Weiss oversees the chain’s CD project. He gained
20 years experience in audio buying with a Philadel-
phia record chain.

Weiss says West Coast Video's CD program re-
quires a minimum of 500 square feet. Including un-
derstock, that area accommodates more than
8,000 CDs. These sections also are equipped with
headphones, permitting consumers to listen to CDs.
Of course, the CD department is computerized.
Each store’'s CD section has its own terminal de-
signed strictly for CD transactions. A knowledge-
able and specialized CD staff increases the appeal
of shopping West Coast Video for CDs.

Weiss says that specific stores surveyed their
customers before the CD launch to determine the
penetration of CD hardware: “In certain areas, as
many as 30% said they owned CD players. An addi-
tional 25% said they planned to buy in the near fu-
ture.”

Weiss says, ‘‘Promotion, as well as newspaper
and radio advertising, has been key to the pro-
gram's launch. Cross promoting video and CDs is a
natural. Giving customers a free movie rental with
their CD purchase has proven very successful.”

When West Coast Video prepared to take the CD
plunge, Weiss did not want to confine selection to
top-selling hits; nor did he want to restrict those
outlets to carrying only new age, classical, and jazz
CDs, as other video stores have done.

“We want a full-line store,” says Weiss. “Why
should 500 people come into our stores for CDs
and most of them be turned away because we don’t
have the product?”

President and CEO Elliot Stone says that the time
is right to plunge into the CD marketplace.

“It’s a bit early to take a hard look at CDs with CD
players in less than 10% of U.S. households,” he

(Continued on page W-18)
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HAPPY ANNIVERSARY

We're proud to have played a part in your spectacular first five years.
Here's wishing you many more!

SELECTION
OF RECORDING
TAPE AND D

ACCESSORIES... &ait .

nnn EVEREADY o FUJI
,( GEMINI » GENEVA

Call Toll Free F JASCO  KODAK

ALLSOP = AMARAY
AUDIO TECHNICA
BASF e CASE LOGIC
COASTAR
DISCWASHER

KOSS » LABTEC
MAXELL « MEMOREX
(In PA: 1-800-468-2533) »— Sy
Ask for free catalog and monthly specials - SCOTCH (3M)
America’s Leading Distributor of g:}wf E SONY
Recording Tape and Accessornes STAR FORMS
TDK

(@ //aa.f[/)fr/mz

o ASSCATES, M.

1035 Louls Drive, Warminster, PA 18974

CompuData, Inc.
salutes the tremendous success of

Best Wishes on your continued growth and
more good fortune in the future

From your Computer Supplier and Service Organization

@) COMPUDAIN

INCORPORANTCD
10501 Drummond Road
Philadelphia, PA 19154
(215) 824-3000
(800) 622-7171 (In PA)
(800) 223-DATA (Outside PA)
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Continued success to West Coast

Video from your lighting and

We at Electra
Display are
Proud to be

Your Supplier.

(516) 585-5659
FAX: (516) 585-5843

S

1L 11 7

Congratulations
WYEST COASTEVIDED ¢

ROBINSON ALARM COMPANY

470 North 2nd Street ® Philadelphia, PA 19123
(215) 928-1000 ® (609) 665-0603

Congratulations

o VHS-33v

BETA-33B

UVR-933

TANG

UVR-937 REWINDER
ELECTRONIC CORPORATION
Supplier or VCR rewinders %
and TV antennas -

Telephones and accessories
VCR head cleaners and dust
covers

SO-11
i R
And othe_r fine products and BERINDES
accessories

43-45 Smart St. e Flushing, NY 11355

Tel: 718-762-2824 e Fax: 718-358-0595 e Toll Free: 800-356-3755

I;AII:? & GO

COMMERCIAL & INDUSTRIAL
REAL ESTATE
BROKERS & DEVELOPERS

3740 EXPRESS DRIVE SOUTH
ISLANDIA, NEW YORK 11779
516-348-1000

EVERY STEP

(Continued from page W-16)

stores, are all under Baer's department.

Steve Goldberg, Vice President of Operations,
says that support does not stop once the trainee
graduates and opens the store. There are field ser-
vice representatives who continually oversee store
operations. The field service reps visit each store
approximately twice each month. They keep their
finger on the pulse of franchise operations.

He further adds, executives from each depart-
ment are available for consuitation whenever un-
foreseen problems arise in the store, 24 hours a
day, if necessary. In the event of a computer break-
down, troubleshooters are always avaitable. The
computer system is further backed by a 24-hour
hottine. A monthly newsletter, produced in-house
by West Coast Video's advertising and art depart-
ment, keeps franchisees constantly in touch with
the latest developments.

“West Coast Video is like a family,” says Gold-
berg, “and that feeling of family is felt by our fran-
chisees. They know that everyone here is involved in
this operation together.”

West Coast Video Directors of Personnel. Pictured
from left: Dale Anderson, Assistant Director; Brett
Hurwitz, Director.

NOW HEAR THIS

(Continued from page W-17)

says. Stone himself remembers that when he got
into the video business, VCRs were at about 25 %-
30% of U.S. households. “I think we missed the
ground floor by about three years. Even though
we've caught up, | think it would have been easier to
have been the first in the business,” says Stone.

“I think CD penetration, in a year or so, will be at
20%-25%, and if it is, | already want to have my
foot in,” Stone adds. | don't want to lose out. I'm
willing to take the shot now and wait to see what
happens.”

“We pride ourselves on being on the cutting edge of
not just video retailing, but retailing in general,” says
Weiss. “We know how to market, how to promote, and
we've earned the confidence of our customers.

“We will make CDs work, and when new technology
is developed, you better believe that we will make that
work, too.”

CREDITS: Editor, Harry Kalish; Copy Coordinators,
David Foster, Gary Delfiner, Pamela Bongard: Art
Coordinators, John Suder Jr., John Skidmore; Spe-
cial Issues Editors, Ed Ochs & Robyn Wells; Editori-
al by Geoff Mayfield, Billboard’s Retail Editor, ex-
cept “Franchisees Speak’ by David Foster; Design,
Stephen Stewart; Cover, John Skidmore.

WEST COAST VIDEO
9990 Global Road
Philadelphia, PA
19115
215-671-1800
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SALUTES WEST COAST VIDEO

CONGRATULATIONS
ON YOUR
FIFTH ANNIVERSARY!

JASCO PRODUCTS
congratulates

WEST COAST VIDEO
on their

5th Anniversary.

R
\

Continued success and growth.

L‘-JyA\(- \ JASCO PRODUCTS CO., INC. ©
=\ P.O. Box 466 / Oklahoma City, OK 73101 / (405) 752-0710 +
Toll-Free 1-800-654-8483
W-19
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Be a Part of it.

Convert your existing video store
or open up a brand-new WEST COAST VIDEO - Just as these people have:

COLORADO

Aurora

844 S, Buckley Ave.

Lakewood

Lochwood Square Shp. Ctr.
1535 S. Kipling

Littleton

7470 S. University

DELAWARE
Elsemere - COMING SOON!

New Castle - COMING SOON!
Newark
571 College Square Shp. Ctr.
Wilmington
Branmar Plaza

1812 Marsh Rd.

FLORIDA
St. Petersburg - COMING SOON!

GEORGIA

Smyrma
2756 Hargrove Rd.

ILLINOIS
Chicago
* Nortown Plaza
6728-30 N. Clark St.
» 3415 W. Irving Park
« Barry Plaza
3033 N. Pulaski Rd.
» Lakeview Commons
2803 N. Ashland Ave.
« 1303 E. 87th St.
« 7001 S. Stony Island Ave.
Niles
Dempster Plaza
8808 W. Dempster St.
Hanover Park - COMING SOON!
Northbrook
White Piains Ctr.
3139 Dundee Road
Palatine
Dundee Plaza
1244 E. Dundee Rd.

MAINE

Portland
1190 Forest Ave.

MASSACHUSETTS
Fall River
60 Rhode Island Ave.
Fitchburg
422 Summer St.
Lawrence
Stadium Piaza

160 Winthrop St.
Lowell
493 Westford St.
Somerset
101 County St
Weymouth
Caldor Plaza

108 Main St.

MARYLAND

Baltimore

» 5818 Reisterstown Rd.

« Parkville Shp. Ctr.
7617 1/2 Harford Rd.

Easton

200 W. Marlboro Rd.

Glen Burnie

7400 Ritchie Hwy.

Oxon Hill

Riverview Commons Shp.
Mall

6047 Oxon Hill Rd.

NEW HAMPSHIRE
Salem
224 North Broadway

NEW JERSEY
Audubon
292 S. Whitehorse Pike
Burlington
Silo Plaza
Rt. 541 & Elbow Lane
Camden
2764 C. Mt. Ephraim
Cherry Hilt
o Rt. 38 & Church
* Centrum Shoppes
Cinnaminson
Rt. 130 & Church Rd.
Clementon
Laurel Hili Plaza
Delran
29258S. Route 130
Deptford
Rt. 41 & Clements Bridge Rd.
Egg Harbor -COMING SOON!
Ewing
Glendale Village Shp. Ctr.
Parkway & Olden Aves.
Franklin Park
3151 | Route 27
Glassboro
Delsea & Heston
Gloucester City
417-435 S. Broadway
Haddonfield
400 Cuthbert Rd.
Hamilton Township
Rt. 583 & Kuser
Iselin
Oak Tree Plaza
1651 Oak Tree Road
Lindenwold - COMING SOON!
Lodi
4 Memorial Drive
Maple Shade
Kings Hwy. & Lenola
Marlton
Mariton Crassing Shp. Ctr.
Medford Lakes
Stokes Village of Shops
643 Stokes Rd.
Morris Plains
E. Hanover & Speedwell
Mount Holly
Pine Street Shp. Ctr.
Northfield
801 Tilton Road
Parlin
3107 Bordentown Ave.
Pennsauken
Rt. 130 & Cove Rd.
Perth Amboy
Convery Ploza
365 Convery Blvd.
Plainfield
600 Park Ave,
Point Pleasant
Shore Point Plaza
632 Ocean Rd.
Princeton Junction
Heightstown Rd.
Rockaway
Rte. 80 & Mt. Hope Ave.
Shrewsbury
Broad St.
Somerdale
Hartner Plaza
White Horse Pike
Somerville
59 W, Main St.

Turnersville
Plaza Shappes

525-527 Greentree Rd.
Union City - COMING SOON!
Vineland
68 N. Delsea Drive
Wall Township
Leone Plaza, 1818 Rt. 35
West Berlin
Bertin Circle Plaza

Rt. 73 & Berlin Circle
Westmont
Crystal Lake Shp. Ctr.
Willingboro
Rt. 130. 4 Pennypacker Dr.

NEW YORK
Carle Place

100-104-108 Westbury Ave.
Centereach
Centereach Mall

Middle Country Rd.. Rt. 25
Patchogue
Waverly Plaza Ctr.

Sunrise Hwy. & Waverly
Staten Island

Staten Island Mall

OHIO

Columbus

« Great Western Shp. Ctr,
264 Wilson Rd.

« High-Morse Shp. Ctr.
4938 N. High St.

» 5306 Cleveland Ave,

Whitehall

4367 East Main St.

PENNSYLVANIA
Northeast Philadelphia
sWelsh & Roosevelt
sWelsh & Old Bustieton
#2118 Cottman
sLeo Mall
sKrewstown Shp. Ctr.
sBustleton & Bivd.
s Adams & Blvd,
sCastor & Aramingo
«8104 Roasevelt Bivd.
#7341 Frankford Ave.
sJuniata Plaza
Castor & Wyoming
sRising Sun Plaza
501 Adams
sMorrell Plaza
9Q10-F Frankford
sTorresdale & Levick
sAcademy & Red Lion Rds.
sParkwaod Shp. Ctr.
Byberry & Academy Rds.
Center City, Phila.
¢ South St. Plaza
923 South St.
o 15th & Locust St.
* 2204 Walnut St.
* 21st & Brandywine
East Falls
3507 Midvale Ave.
Germantown
200-204 W. Chelten Ave,
Mt. Airy
7161 Stenton at Washington
Oak Lane
6248 N. Broad St.
Roxborough
s Andorra Shp. Ctr.
* Ridge & Monastery
* 6511 Ridge Ave.
« 7114 Ridge Ave.
South Philadelphia
» Goodbuys Plaza
24th & Passyunk
* 1618-20 S. Delaware Ave.

Southwest Philadelphia
Island Ave. & Lindbergh

West Philadelphia

® 5947-57 Lancaster Ave,
¢ 6612 Haverfard Ave,

* 4610 Cedar Ave.

Abington
1742 Old York
Allentown-Whitehall
2367 MacArthur Rd
Ardmore
20 W. Lancaster Ave.
Bala Cynwyd
75 Bala Cynwyd Plaza
Bellevue
616 Lincoln Ave.
Bensalem
* Showcase Plaza. Street Rd.
» 2636 Bristol Pike
Bethlehem
2434 Catasauqua Rd.
Boothwyn
Willow Brook Shp. Ctr.
3210 Chichester Ave.
Broad Axe
Broad Axe Shp. Ctr.
Brookhaven
Brookhaven Shp. Ctr.
Cheltenham
580-82 Township Line Rd.
Coatesville
Coatesville Plaza
Collegeville
Collegeville Shp. Ctr.
Dresher
1825 Limekiln Pike
Doylestown
» Doylestown Shp. Ctr.
e Rt 611 & Main St.
Drexel Hill
Drexelbrook Shp. Ctr.
East Norriton
2700 DeKalb Pike
Easton
1649 Washington St.
Erdenheim
901 Bethlehem Pike
Exton
220 E. Swedesford Rd.
Fairless Hills
502 Hood Bivd.
Feasterville
906 Bustletan
Glenside
271 S. Easton Rd.
Harrisburg
609 Division St.
Hatboro
409 W. County Line
Horsham
Moreland & Blair Mill Rds.
Huntingdon Valley
¢ Huntingdon Pk. & Philmont
¢ Huntingdon Vailey Sh. Ctr.
7598 Huntingdon Pike
Ingram
Crafton Ingram Shp. Ctr.
100 Foster Ave.
ivyland
427 W. Street Rd.
Jeffersonville
W. Norriton Square
2030 Ridge Pike
Jenkintown
491 Old York Rd.
King of Prussia

* Valley Forge Shp. Ctr. |Rt. 202

s 160 North Gulph Rd.
Langhorne

o Rt 1 & Woodbourne
* Pine Watson Shp. Cir.
Lansdale

800-804 West Main St,
Lansdowne

Lansdowne & Baltimore
Lafayette Hill

539 Germantown Ave.

Lemoyne
Highland Park Plaza
319 5. 10th St.
Levittown
4015 New Radgers Rd.
Lima
Granite Run Mall South
Marple-Newtown
3101 west Chester Pike
Malvern
Malvern Shp. Ctr.
Media
132-134 E. Baltimore Pike
Montgomeryville
803 Horsham Rd.
Morrisville
Makefield Shp. Ctr.
107 Makefield Rd.
Narberth
916 Montgomery Ave.
Newtown
Newtown Depot Shp. Ctr.
Norristown
Logan Square Shp. Ctr.
1764 Markley St.
North Coventry - COMING SOON!
Phoenixville
Rt. 113 & Township Line Rd.
Pittsburgh
¢ 1900 Murray Ave.
» 4614 Liberty Ave.
Plymouth Meeting
457 W, Germantown Pk,
Pottstown
North End Shp. Ctr.
Charlotte St.
Quakertown
Trainer's Corner Shp. Ctr.
Richboro
Richboro Shp. Ctr.
Ridley
MacDade & Swarthmore
Rosemont
1125 Lancaster Ave.
Souderton - COMING SOON!
Southampton
» 40 2nd St. Pike
« Justa Farms Shp. Ctr.
Springfield, DE Co.
Springfield Square
1001 Baltimore Pike
Thomdale - COMING SOON!
Upper Darby
» 265 E. Township Line
* 6787 Market St.
Warrington
*Bamn Plaza
Rt. 611 & Almshouse
* 1661 Easton Rd.
Wayne
Chesterbrook Shp. Ctr.
500 Chesterbraok Bivd.
Willow Grove
Upper Dublin Shp. Ctr.
Wyomissing Hills
1814 Bemn RRd.

RHODE ISLAND
Cranston
995 Pontiac Ave.

OUT OF U.S.A.
BRITISH COLUMBIA
Vancouver

5341 Headland Dr.
Whiterock

1740 152nd St.

ENGLAND
Cheshire
Wilmslow

74-76 Water Lane

Be a part of the world's fastest growing video franchise.

Qualified applicants with a minimum of $155,000 are invited to attend a FREE video seminar.
Call 1 800 433-5171 (outside PA) or 215 671-1800

OR WRITE:

John L. Barry, VP Franchise Sales, WEST COAST VIDEQ, 9990 Global Road, Phila., PA 19115
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~ 2-Tier Rental Pricing Catching On

Dealers Hiking Rates For New Titles

BY GEOFF MAYFIELD

NEW YORK A growing number
of video dealers are implementing a
two-tier rental structure, charging
a higher rate for new titles.

In many cases, the two-rate struc-
ture is simply a matter of supply-
and-demand marketing.

Realizing that new titles attract
the most attention from regular vid-
eo-store customers, these retailers
reason that consumers are willing
to pay more to see newer tapes. Fur-
ther, the higher rate amortizes the
deeper stock of units that they must
carry on new titles that are in de-
mand.

Other dealers, however, cite the
swelling ranks of rental-priced
tapes that are being released at list
prices above $79.95 as the catalyst
for the higher fee.

The Video Place, which operates
10 stores in the Washington, D.C,,
metro area, recently adjusted its
member rate on new hit product to
$2.99 in its downtown stores. The
higher fee sticks for the first 60
days a title is on the market; the
price then drops to the regular
member rate of $1.99.

Nonmember rates at these Video
Place outlets are $4.49 for new titles
and $2.99 for catalog titles.

Frank Barnako, Video Place pres-
ident, says the increase is long over-
due. “We’re coming to our senses a
little late. After all, we haven’t ad-
justed prices in 10 years. There’s
more competition out there now,
and our other costs continue to spi-
ral.”

Barnako thinks the increase en-
sures “that there’ll be no shortages;
we'll be able to offer more copies of
hits because the business is such
that customers want the new mov-
ies, and they want them now.”

Video Place is trying out the ad-
justment initially in its three down-
town stores, says Barnako, because
the rental base is not as high there

as it is in the suburban stores.
“Also, our rent is higher in D.C.,
and the stores are only open six
days a week,” he says.

Barnako maintains his customers
have not balked at the adjustment.
“They come to us because we pro-
vide better service and because they
know that with this [higher rate]
they’ll be getting the movie they
want when they want it.

“We haven't had a complaint yet.
Some of my store managers were
worried that we would, but that
hasn’t been the case.”

Gary Messenger, president of
North American Video, a 15-store
chain in Durham, N.C,, is also re-
structuring his rates. Under North
American’s previous structure, all
titles rented for $2.99 on the first
day, with an additional $1 charge
for each day after that.

Under the new plan, a title rents
for a flat rate of $2.99 a day during
its first 45 days in release. The rest
of the chain’s inventory will rent for
$1.99 a day. Messenger figures the
change will encourage customers to
bring back newer high-demand ti-
tles sooner.

Some webs have used variable
rental fees for some time. The 28-
state combo chain Camelot Music,
which has rental departments in 57
of its 209 stores, has used two-tier
pricing for two years. Cincinnati-
based The Video Store, which has 21
stores, moved to two tiers more
than six months ago.

North Canton, Ohio-based Came-
lot charges $1 for catalog product.
Video director Carol Babeli says its
higher rate, $2, is used not only for
new releases but also for any titles
that are still in high demand. Thus,
a title that is months or even years
old could run at the higher rate.

Babeli says she would like to see
the industry’s rental rates “‘go a lot
higher.” In the meantime, competi-
tion forces Camelot to hold to its 2-
year-old schedule.

Fretful Distribs Lean On
Game-Renting Retailers

BY EARL PAIGE

LOS ANGELES Video-specialty
retailers’ opinions diverge on the
issue of renting video games.
Some admit they are sometimes
discouraged by wholesalers that
oppose rentals.

“It’s very hard to get anything
new. Anything 60 days or older, we
can get,” says Michael Loy, opera-
tor of 10 Video Station stores in
Green Bay, Wis. Loy has been
renting games since November,
and like other retailers who have
been involved in the practice, he
admits “there is a fear we will be
cut off by distributors” (Billboard,
Feb. 20).

Jerry Foulk, owner of two-store
chain Nebraskaland Video in York
and Aurora, Neb., shares that con-
cern. Foulk started renting games
last July. He and Loy were among
the concerned dealers who com-

plained to trade group the Ameri-
can Video Assn. about fretful dis-
tributors.

In suburban Seattle, Ed Empey,
owner of Lake Stevens Video, says
he understands why dealers in his
region are reluctant to discuss
game rentals. “They’re being
leaned on by distributors,’”’ he
says.

Veteran store operators remem-
ber Atari and other brands of
games being rented until 1985
when video games plummeted
from a $3 billion annual U.S. sales
plateau to $100 million. “They’re
so cheap, why rent them? It’s ridic-
ulous,” says Carol Pough, co-own-
er of single store Video Cassettes
Unlimited in suburban Los Ange-
les.

Pough, who sits on the Video
Software Dealers Assn. national
board of directors, says the car-

(Continued on page 51)

Bob Ivester, district manager for
The Video Store, says that in most
markets, new releases rent for $2.99
a night and catalog titles for $2.49.
“In smaller markets, like Lexing-
ton, Ky., the rates are $2.49 for new
releases and $1.99 for catalog,” he
adds.

Ivester says the higher fees “al-
low us to raise our quality on those
titles. We were stocking 15-20 each
of hot titles, and now we’re able to
purchase an average of 30-50 pieces

(Continued on next page)
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Dirty Dancer. Los Angeles record/video combo chain Music Plus got double
mileage from an appearance by actor Patrick Swayze at its First and Fairfax

streets store. The Plus crew used the event to promote Vestron Video's “Dirty
Dancing” and the movie's RCA soundtrack.
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KID VIDEO™

'9:: Compiled from a national sample of retail store sales reports.
I
© | &1 ¢ | TITLE Copyright Owner, =S| =t
RS Manufacturer, Catalog Number Se| 3%
* & NO.1 **
1 | 1 | 19| LADYAND THE TRAMP Walt Disney Home Video 582 1955 | 29.95
2| 2 || AnavercaNTAILe e
3 | 3 |70 | SLEEPING BEAUTY ® Walt Disney Home Video 476 1959 | 2995
4 | 5 | 89 | ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
5| 9 |126| DUMBOA® Walt Disney Home Video 24 1941 | 29.95
6 | 4 {126 | PINOCCHIO @ Walt Disney Home Video 239 1940 | 29.95
7 7 | 38 | HERE'S MICKEY! Walt Disney Home Video 526 1987 | 14.95
8 | 6 | 17 | MICKEY & MINNIE Walt Disney Home Video 576 1987 | 14.95
9 8 | 121 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
10 | 11 | 98 | THE SWORD IN THE STONE & Walt Disney Home Video 229 1963 | 29.95
11| 14 | 16 | DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 | 14.95
12 | 15 | 38 | DISNEY'S SING ALONG SONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
13 | 16 | 89 | WINNIE THE POOH AND TIGGER TOO ¢ Walt Disney Home Video 64 1974 | 1495
14 | 12 | 49 THE TRANSFORMERS: THE MOVIE ¢ Family Home Entertainment 26561 1986 | 14.95
15| 20 | 38 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 14.95
16 | 10 | 38 | HERE'S DONALD! Walt Disney Home Video 527 1987 | 14.95
17 | 13 | 8 | PETE'SDRAGON A @ Walt Disney Home Video 10 1977 | 29.95
18 | 25 | 81 | WINNIE THE POOH AND THE HONEY TREE ¢ Walt Disney Home Video 49 1965 | 14.95
19 | RE-ENTRY | DONALD & DAISY Walt Disney Home Video 578 1987 | 14.95
20 | 18 | 87 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
21} 22 | 31 HERE'S PLUTO! Walt Disney Home Video 528 1987 [ 14.95
22 | 19 | 16 | CHIP'N' DALE Walt Disney Home Video 579 1987 | 14.95
23| 24| 3 BE MY VALENTINE, CHARLIE BROWN Hi-Tops Video HT0092 1975 | 1495
24| 21 | 5 | CHARLOTTE'S WEB B e P e 5099 1973 | 1995
25|23 2 CAPTAIN POWER: FINAL STAND Hi-Tops Video HT0099 1988 | 29.95

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 0or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). 4 RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatricat titles. SF short-form. LF long-form. C concert. D documentary.
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2-TIER PRICING

(Continued from preceding page)

each.”

Brad Burnside, owner of Chica-
go’s three Video Adventure stores,
has not raised his rates, but he says
the wave of higher-priced titles
prompted him to raise his member-
ship dues.

“Our club has been $90 for the
first year and $60 for each annual
renewal, but that’s going up to $99
and $79, respectively, as of April,”
says Burnside. “Not all the films
coming out at higher prices are
good movies like ‘Platoon’—but
they want us to carry these, and we
can’t afford to do that at the older
rates.”

Video Adventure’s members pay
$1 per movie per night, and mem-
bership includes two free rentals.
Nonmembers pay $3 per title per
night.

Philadelphia-based franchiser
West Coast Video, with some 200
stores, has held a one-rate system
“since day one,” says advertising di-
rector Harry Kalish, with one ex-
ception: “Platoon,” which HBO Vid-
eo marketed at an industry-high
$99.95 list, rents for $3 a day. All
other videos at West Coast, new or
catalog, rent for $1.99 a day for
members and $2.50 a day for non-
members.

Other chains have held on to a
uniform rate structure, including
Los Angeles-based Music Plus;
Omaha, Neb.-based Applause Vid-
eo; and Minneapolis-based Video
Update.

Music Plus’ 50 stores charge
$2.50 a night on most days but $1.25
on Tuesdays through Thursdays.
The only exceptions to those rates
are tapes that are 30 minutes or
less, which rent at half price. “My
question would be, Why price vari-
ably?” says Mitch Perliss, director
of purchasing. “Here, if it’s been
out for five years or it’s brand new
like ‘Platoon,’ it’s full price.”

Bruce Carlson, director of adver-
tising for the 78-unit Video Update
franchiser, agrees. ‘““There are
many good older titles,” he says,
“and charging extra for new re-
leases is like saying those older ti-
tles aren’t worth as much.”

Carlson admits, however, that
rates will be discussed this month at
the chain’s annual advisory board
meeting. Currently, Video Update
charges members $1 per rental on
Mondays-Wednesdays and $2.50 on
other days. Nonmembers pay $3.50
for one rental and $3 apiece for
three simultaneous rentals.

Allan Caplan, Applause Video
chairman, says his chain never
charges a higher rental rate for new
titles than it does for standard ones.
The daily tariff at Applause, which
has more than 70 locations, is $2.99
per rental, regardless of how many
days a tape is rented.

“It’s been extremely effective,”
Caplan maintains. He says that by
keeping rentals at a reasonable lev-
el instead of dropping to a low traf-
fic-building rate, Applause has
more cash to invest in new product.

Assistance in preparing this story
was provided by Bill Holland in
Washington, Moira McCormick in
Chicago, Edward Morris in Nash-
ville, and Chris Morris in Los An-
geles.

When you're an undercover cop, you'd
better be damn sure you know
who your friends
are in...

Put Charlie
Sheen’s name on
a videocassette
and you've got built

in sales. Put him in
an action-packed
thriller as the charm-
ing and rich bad boy
who steals $70,000
Porsches for fun and
profit—and you've got
a runaway Success.
The excitement goes
from 0 to 150 when rookie
cop Benjy Taylor (D.B.
Sweeney) goes undercover
to nail a car thief suspected
of murder. Only the car thief
turns out to be Ted Varrick
{Charlie-Sheen)-who.takes
Benjy on a joyride of money
glamour, and the kind of nightlife..
a cop can only dream about.
As the two men become
friends, Benjy becomes more and
more seduced by Varrick's corrupt
world. And when he gets involved
with his criminal friend’s beautiful
sister {Lara Harris) he finds himself
being pushed closer and closer to the
point of no return in No Man's Land.

No Man's Land, from Executive
Producers Ron Howard and Tony Ganz.

&€ 1988 Orion Home Video All Rights Reserved
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But when you win my custom-
built 911 Porsche, you know
who your friends
are at...

HOME

VIDEO

Inside every No Man’'s Land
videocassette is the 911 RIPOFF—
an instant-win retailers’ game that's
vour license to steal.

Play the game and you can rip us off
for the same custom-built 911 Porsche
wing back that Charlie Sheen drove in
No Man's Land. Only this time it's yours
clean, clear and legal!

Other instant-wi zes include limi mini- -
Porsches, trips to the 1988 Porsche Parade in Colorado T —_
Springs, Porsche sunglasses, coffee-table e “Porsche” book, and subscriptions to “Automobile” magazine.

So get out of neutral and get on the phone to order your videos.

And don't forget to ask your distributor about available No Man’s Land standees.

Order cut off date: March 15th Street date: March 31st

No purchase necessary Free game cards and olficial rules are avallable when you send a self-addressed, stamped envelope to 911 RIPOFF For Retailers.
PO Box 2267, Terrminal Annex, Los Angeles, CA 90052-9609 (WA and VT residenis omit return postage } Requests must be receved by April 16, 1988
| imit one game piece per wiitten request Void where prohibited Promotion open 10 established retailers only

GAME-RENTING

(Continued from page 49)

tridge-rental issue is not a heated
issue within VSDA.

Several dealers share the view
of an AVA member who says the
furor over game rentals is reminis-
cent of “First Sale all over again,”
referring to the legal battles that
ensued when studios resisted mov-
ie rentals in the early '80s. AVA
president John Power says he
hopes to allay such fears.

At Nebraskaland Video, Foulk
says game rentals are handled
similarly to video rentals. He

‘There is a fear we
will be cut off by
distributors’

charges “$3 a night for the ma-
chine and $3 for the cartridge” ex-
cept for weekends, when car-
tridges stay at $3 but machines
move up to $4 on Fridays and to §6
on Saturdays and Sundays.

Foulk says his stores stock about
110 cartridges, all by Nintendo. A
computer-analysis forecast of his
top 40 rentals for February ranks
the “Top Gun’’ video game as his
operation’s No. 5 mover. Only four
videos, those of the hot movies
“Dirty Dancing,” “Platoon,” “Ro-
boCop,” and ‘“‘Predator,” ranked
higher at Nebraskaland.

Other games on Foulk’s com-
bined video/video-game rental
breakout: “Breakthrough” at No.
16; “Mike Tyson’s Punch-Out” at
No. 17; “Ikari Warrior” at No. 28;
and ‘“Striker’”’ at No. 34.

Loy’s Video Station stores
charge $4 a day for the machines
and $2 for cartridges. By compari-
son, Loy charges $3 a day for pre-
recorded videos. When titles have
been on the market for 60 days or
more, they rent for $2.50.

While Loy says the store encour-
ages customers to rent games to
decide which they want to pur-
chase, “a lot of the kids rent the
same game over and over.”

Accessory
Goverage
Expands

Beginning this week, Billboard
will enhance its coverage of
new products and promotions
with additional articles about
video and audio accessories,
blank tape, portable electron-
ics, and other products that
music and video stores might
use to supplement their inven-
tories. The products were for-
merly covered in abbreviated
form in the Video Plus and Au-
dio Plus columns, which have
been discontinued.

Suppliers and manufacturers
should continue sending infor-
mation about product intro-
ductions and related announce-
ments to Edward Morris, Bill-
board, P.O. Box 24970,
Nashville, Tenn. 37202,

)}
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THE
MOVIE
THAT
STARTED
ITALL!

Its Stylish. Witty. Slick.
Irvolving. It's L.A. LAW.
And now CBS/FOX Video
presents the pilot epi-
sode that introduced the
warld to America’s
fevorite law firm (which
won 3 Emmy Awards).

Consistently one of the
top 15 rated shows,
LA LAW is watched by
nore than 30 million
Iyl fans each week.
And most of these fans
ane young, upscale
adults — your frequent
r2nters!

L.A. LAW is known for its
great ensemble cast
(including Harry Hamlin,
Cosbin Bernsen and

Ji'l Eikenberry) as well
ac its high production
values and fast pacing.
The feature-length
prasentation is must
viewing for the show’s
fans—and crime buffs
everywhere!

Catalog #5200

(in videocassette

Crder your copies today!
Street date:

Mach 17, 1988

© 1988 CasFONC

y Ab s reser vec £

LA LAW Staning.; Harry Hamlin Corbin Bemsen Jili Eikenberry
Alan Rachins Michele Greene Jimmy Smits Michael Tucker
SusamRuttan‘and Richard Dysart - Music by Mike Post - Supervising Producer Terry Louise Fisher

' Written by Steven Bochco & Terry Louise Fisher - Produced & Directed by Gregory Hoblit - Executive Producer Steven Bochco
€ 1986 Twentieth Century Fox Fitm Corporation. Al Rights Reserved

2 CBS * o 4 agwenpe O}CBS o x - ey

VIDED
RELEASES

Symbols for formats are
a=DBeta, v=VHS, and =LV,
Where applicable, the suggested
list price of each title is given,
otherwise, “no list” or ‘“rental”
is indicated.

BARBIE & THE SENSATIONS: ROCKIN’
BACK TO EARTH

Animated

& ¥ HiTops/$14.95

BATTLE OF THE BULLIES

Manny Jacobs, Christopher J. Barnes,
Sarah Ingles

& ¥ New World/$19.95

THE BIG VALLEY

Barbara Stanwyck, Linda Evans, Lee
Majors

& ¥ vidAmerica/$69.98/each

DISTORTIONS

Piper Laurie, Steve Railsback, Olivia
Hussey

& W rcademy/$79 95

GUMBY & THE MOON BOGGLES
Animated
&V vE/s14.95

HELLRAISER

Andrew Robinson, Clare Higgins, Ashley
Lawrence

& ¥ New World/$89.95

IT'S THE EASTER BEAGLE, CHARLIE
BROWN

Animated
& ¥ HiTops/$14.95

MIRROR OF DEATH
Julie Merrill
& ¥ sony/$79.95

NEW YORK'S FINEST
Ruth Collins, Jennifer Delora
& 9 Academy/$79.95

NIGHTFLYERS
Catherine Mary Stewart, Michael Praed
&V ivE/379.95

THE PUPPETOON MOVIE
Animated
& ¥ 1vE/$59.95

REMOTE CONTROL

Kevin Dillon, Deborah Goodrich,
Christopher Wynne

& ¥ VE/$79.95

REVENGE OF THE ZOMBIE

Marilyn Burns, Fabian Forte, Marvin
Miller

& ¥ Genesis/$49.95

SOONER OR LATER
Denise Miller, Rex Smith
& ¥ New World/$59.95

(Continued on page 57)

FBI Nets 1,500
Movie Prints

NASHVILLE FBI agents from
Knoxville, Tenn., recently seized $10
million-$15 million worth of movie
prints that they say may have been
intended for use in the illegal sale of
movies and videotapes both in the
U.S. and overseas.

Among the 1,573 films confiscated
in the Feb. 4 raids on a residence near
Chattanooga, Tenn., and three stor-
age units there were 35mm prints of
“E.T.,” “Star Wars,” “Snow White,”
2001: A Space Odyssey,” and “Croc-
odile Dundee.”

The residence raided was that of
Lewis T. Phillips Jr. of Red Bank,
Tenn., who was also identified as the
person who rented the storage units.

No arrests have so far been made
in the case, according to an FBI
spokesman in Knoxville. He says the
films, along with any other relevant
evidence, will be presented for review
to the U.S. Attorney’s Office in Chat-
tanooga and—if sufficient cause is
found—to a federal grand jury.

Phillips could not be reached for
comment.
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TOP VIDEOCASSETTES.RENTALS

E

IDEO RETAILING

Video-Age Letters, Gards

People can make their own video let-
ters and greeting cards via a new
self-contained unit called Video Cap-
sule. Marketed by Video Capsules,
Sarasota, Fla., the devices offer two-,
five-, 10-, and 15-minutelong color
VHS tapes with sound for personal
messages.

Designed for malls, retail stores,
and other areas with high consumer
traffic, Video Capsule is a cylindrical
unit that occupies about 25 square
feet of floor space. It runs off current
of 110 volts and draws less than 7
amps, according to Video Capsules
president William E. O'Hara. The ma-
chines sell for $19,950 each.

Currently, there are 15 of these
units in operation, four of them in
Sears stores in Florida.

Although the company collects no
royalties from the use of Video Cap-
sules, it does sell the owner packages
that contain the video tape, a clear-
plastic protective case, a mailing en-
velope, and a free playback card. The
card is for recipients of the video
greetings who may not have their
own VCRs. It enables them to call a
toll-free number to find out where
the closest Video Capsule is and to
then take the tape there for free
viewing.

The unit is computer driven and
communicates with the user through
both instructions that appear on a
screen and a synthesized voice that
details the recording and playback
processes. Directly behind the screen
is a camera with a wide-angle lens

that photographs the user’s head and
upper torso.

Constructed to take both cash and
credit cards, the Video Capsule pro-
vides tapes at these suggested prices:
$10 for two minutes, $12 for five, $15
for 10, and $20 for 15 minutes.

Plans call for the units to be linked
to Video Capsule’s Sarasota head-
quarters for computer monitoring of
vital functions, security, sales, and
tape package inventory.

For more information, call 813-351-
4903.

VIDED
CAPSULE

e 4

D

Video Capsule.

E Compiled from a national sample of retail store rental reports.
x 5 5
g E é k] 3| w
v 5| g TITLE Copyright Owner, Principal se| £
Zls| % Manufacturer, Catalog Number Performers 28 &
& NO.1 & &
1| 1] 5| omrvomeme AT caresre | | s
2] 2] 3| Putoon e L
3 | ehRe PREDATOR CBS-Fox Video 1526 A. Schwarzenegger 1987 | R
4 | 1| 2| ROBOCOP O Hoe e 8610 Zzt:gywllﬁll:;r 1587 | R
5 4 3 LA BAMBA ggg/s(‘:lolumbia Pictures Home Video 6- Iézgi%ir::lj:: Phillips 1987 | PG-13
6 |5 |+ | owoner e e 0 [ ro
7 | NEWD | NO WAYOUT P Vet 0051 e 1967 | R
8 6 8 ROXANNE & gggg%olumbia Pictures Home Video 6- g?r‘;? x:r::\i:h 1987 | po
9 | 8 | 15| LETHALWEAPON o Foree Video 11709 ?n"aer'\fy"i?ﬁ,’éer 1987, | ER
10| 7 | 8 | THESECRET OF MY SUCCESS mfﬁs;'nivi s a7 Michael J. Fox 1987 | PG-13
11| 9 | 7 | THEBELIEVERS P Martin Sheen 1987 | R
12| 1| 18| ouraceous rontune T T sy i o | @
13|12 | 8 | SUMMERSCHOOL s Mark Harmon 1987 | PG-13
14| 13 | 8 | THE FOURTH PROTOCOL Lorimar Home Video 320 ’F‘,"I::r’;ieéfjs'g:n 197 | R
15| 14 | 13 | HARRY AND THE HENDERSONS ¢ :A"gg'i;}fm”f;{,‘ig‘::‘g*gg” John Lithgow 197 | PG
16 | 15 | 15 | TINMEN T one Home Video 571 3112%? g\:iet)?fuss B8 R
17|16 | 7 | HOLLYWOOD SHUFFLE & 3?{’;‘;6\',&%2";@03 ) Robert Townsend 1987 | R
181 20 | 20 | RaisinG ARIZONA CBS-Fox Video 5191 m;rfﬁjrﬁgfe 1987 | PG-13
e
19 | 17| ¢ | sacxoTHe seack e o, [
20 { 18 | 13 | EXTREME PREJUDICE IVE 62178 Bk e sthe 1987 | R
211 26 | ¢ | LADYBEWARE IVE 63753 e e s 1987 | R
22| 23 | 22 | HOOSIERS Srsignvﬁ’;c;"g(s)n g::z: ?—Icok:‘pgr: 13363 FT
23| 19 | 8 | MASTERS OF THE UNIVERSE . e t::ggl':" 1987 | P6
24 | 29 | 18 | LADY AND THE TRAMP Walt Disney Home Video 582 Animated 195 | G
25 | NEW)> | THE BUDDY HOLLY STORY RCA/Columbia Pictures Home Video 6 Gary Busey 1978 | pe
26 | 2 | 11 | GARDENS OF STONE GBS o Video 3731.80 Aerea Hston K| | L
2] | 21| 21 | BLINDDATE & T o lomo Video 6:20822 _ Bruce ity L |l S
28 | NEW) | IN THE MOOD Lorimar Home Video 475 L P 1987 | PG-13
29 | 22 | 20 | ANGEL HEART @ IVE 60460 A 1987 | NR
30 [ | 15 | mvems oo o e Y [ I
31| 24 | 15 | PROJECTX CBS-Fox Video 1592 Matthew Broderick 1987 | PG
2| | o | eonre R R L
33 | NEWD | saws The revence e
34 | 34 | 19 | STARTREK IV-THE VOYAGE HOME Paramount Pictures William Shatner 198 | PG
Paramount Home Video 1797 Leonard Nimoy
35 | NEW) | poLLS e A Not Listed 08 | R
36| 35| 6 | WALKLIKEA MAN MGM/UA Home Video 801086 ggﬁ;ﬁo"gagfﬁ'loyd 1987 | pe
37| 3% 2 FROM THE HIP ‘L)gr(i;nlmra‘?Home Video 473 éll‘:(zjgb':frllsggrkins 1986 BG
381 25 | 7 | HOUSE Il: THE SECOND STORY R Sl b o Arye Gross 1987 | PG-13
39| 33 | 11 | SUPERMAN IV: THE QUEST FORPEACE  orronfilmsine SRR 1087 | PG
40 | 32 | 27 | CROCODILE DUNDEE B L B Paul Hogan: 1986 | PG-13

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25.000 or $1 million for music video product). A& RIAA platinum certification for theatrical films, saies of
150,000 units or suggested list price income of $6 million (60,000 or $2:4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certitied prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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® Exercise & Health Video
® NARM ‘88
® ITA ‘88

©® Music Publishing
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Adult Specialiét Ar

BY JIM McCULLAUGH

LOS ANGELES Is sell-through be-
coming a part of the adult video
business?

Judging by the activities of one
manufacturer—Arrow Film and
Video—and an informal survey of
retailers, it would appear so.

Last fall, Arrow issued such adult
video classics as “Deep Throat” and
“The Devil In Miss Jones” in re-
vamped, almost generic packaging
for a suggested list price of $14.95.

The company backed them with a
trade-and adult-consumer-magazine

campaign promoting the price; con-
centrated on wide distribution, in-
cluding traditional video specialists
in addition to adult book stores, mail
order, newsstands, and gift shops;
and provided dealers with a counter-
top merchandiser that could be
placed anywhere in the store.
While numbers in the adult field
are generally speculative, it’s esti-
mated that the campaign was very
successful for both Arrow and
many retailers. The experience has
made such dominant adult compa-
nies as Caballero, VCX, and Holly-
wood Video take notice. Reportedly,

adult industry giant Caballero is set
to launch a major sell-through line
of new product, possibly for as low
as $14.95 per tape, aimed at video
specialists.

Mara Epstein, vice president of
advertising and promotion for Ar-
row, says a number of adult compa-
nies are now soliciting Arrow to dis-
tribute a collector title at a low
price.

Arrow itself, she says, has 14 low-
priced titles and is issuing four new
titles a month. Yet another sell-
through line, priced at $24.95 per ti-
tle, is on the back burner, she says.

LOS ANGELES Faced with
mounting legal pressure, the adult
video industry is fighting back.

The Adult Video Assn., an orga-
nization formed last fall out of the
ashes of the disbanded Adult Film
Assn., now has several hundred
members with “video stores join-
ing us every day,” according to
Perry Ross, AVA co-chairman and
head of L.A.-based Fantasy Films.
The association’s goal is to number
5,000 members by year’s end.

An AVA kit containing a mem-
bership application has gone out to
practically every video specialty
store in the country, says Ross.

He adds that preparations are
also in the works for major legal
and public relations adult-video
counteroffensives. For example,

Adult Video Assn. Defends Its Honor

Trade Group Launches P.R., Membership Blitz

Ross says he and the group’s legal
counsel, John Weston, plan to ap-
pear on national radio and such
television talk shows as “Dona-
hue”’ and ‘““The Oprah Winfrey
Show" to give the adult industry’s
point of view.

“If we organize, we will be a
very formidable group. We're con-
tinually misquoted by the govern-
ment,” says Ross. “We are a sever-
al-hundred-million-dollar-a-year
business. The government says
we're a $4 billion-$8 billion busi-
ness. No way. We're ready to take
the factual and constitutional is-
sues to the public.”

Ross says that contrary to nega-
tive reports in the consumer press,
the adult business deals in sexual-
ly-explicit material made and seen

by consenting adults, not fringe or
illegal material.

Stressing the urgency of organi-
zation for dealers, Ross cites
VSDA figures, saying that 77% of
that group’s member stores carry
adult video and approximately 13%
of each store’s inventory is adult.
For stores more actively involved
in adult material, the percentage is
as high as 25% of inventory.

“But because of the govern-
ment’s activities, dealers have be-
come paranoid and fearful of going
to jail. Now that’s censorship,”
says Ross,

“We’re moving very quickly. We
have a message, and we're going
to get it out to the public. We will
show the public that we are not a

(Continued on page 56)

Classical Tapes Going To Record Stores

P’Gram To Ship Kultur Vids

BY AL STEWART

NEW YORK Kultur Video says it
has hit that elusive high note. The
company’s line of performing-arts
videos will be distributed to record
stores by PolyGram, a leading dis-
tributor of classical records, audio

Kultur Video president Dennis
Hedlund, standing, says record stores
will start carrying his product as a
result of a distribution pact with
PolyGram. With Hedlund, from left,
are Pear! Lee, director of sales, and
ballet great Mikhail Baryshnikov, who
appears in a number of Kultur titles.

tapes, and compact disks.

Dennis Hedlund, president of
Kultur, describes the distribution
deal as “the greatest thing that has
ever happened to Kultur.”

Hedlund says the distribution in
record stores of the 75 titles in the
company’s catalog is instrumental
to their success. Nevertheless, the
relatively small, 8-year-old, West
Long Branch, N.J.-based supplier
has had very little distribution in
record stores in the past.

According to Hedlund, the oppor-
tunity to position the company’s
product in record stores that boast a
strong track record with classical
music means ‘“we have finally found
a home where people know who
Mikhail Baryshnikov, Placido Do-
mingo, and Maria Callas are. And
we've found a major distributor
who knows how to market those
names.”

PolyGram already markets titles
from a number of major classical
record labels, including London,
Decca, and Deutsche Grammophon,
but has not been involved in the dis-
tribution of classical videos in the
past. The company, which services
more than 6,200 record stores and
chains, says it will use a computer
list to identify stores where Kul-

(Continued on page 59)

“Retailers are blind if they don’t
see the opportunity,” says Epstein,
who adds that the campaign was
modeled to some extent on the sell-
through breakthroughs in the main-
stream video business. Some video
specialists, she says, have yet to un-
derstand that volume sales will off-
set the lower per-title margin. Ar-
row will not sell orders of fewer
than 10 pieces and is not encourag-
ing dealers to buy product as rental
inventory.

“There is a sell-through market
out there,” says Paul Fischbein, edi-
tor of Adult Video News, a trade
publication. “A lot of companies
have been selling catalog product at
lower prices, but dealers have been
buying them for rental inventory. It
took Arrow’s campaign to show
dealers that there was a sell-
through business.” He points out
that adult mail order has always
produced a percentage of sell-
through, but even there prices are
falling. Mail-order and sell-through
statistics, however, he says, are
practically impossible to track.
Overall, he places the wholesale val-
ue of adult tapes sold to the indus-
try in 1987 at $386 million.

Despite the apparent success,
Fischbein says he doesn’t expect to
see any large-scale adult sell-
through programs this year from
manufacturers.

“The breakthrough year,” he
says, “will be 1989, simply because
the adult industry is in for another
tough year because of the Justice
Department. Any other adult sell-
through campaigns will be done at a
trade level and be low-key. The fur-
ther out into the consumer market
they go, the worse they will get
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hurt.” The excessive costs of high-
profile consumer marketing are
also prohibitive for many compa-
nies, he says.

Given the political climate also,
says Fischbein, most dealers will
opt for a low-key approach.

Not every manufacturer, howev-
er, would agree that sell-through
will ever become a substantial part
of the adult business. Whatever
market there is, says Perry Ross,
head of Fantasy Films and co-chair-
man of the Adult Video Assn., is
mail order.

He does concede that it’s possible
to sell a small, select group of “ti-
tles that built the business’ like
“Deep Throat” at $14.95 in more
traditional video channels, but for
the most part, he says, the adult
business is driven by higher-priced
new product aimed at rental. The
keys to that market, he says, are ti-
tle and packaging.

Ross does acknowledge that now
there is “a lot of price slashing in
this industry, but I think that's a
route being taken by less-talented
companies. Three years ago, you
could get $40 wholesale for a tape.
Today you get $20. It’s a real prob-
lem.”

He says that the industry as a
whole issues 100 titles per month
and that a successful title typically
ships 2,000-4,000 on initial orders.

Among those retailers embold-
ened by adult sell-through is Mitch
Perliss, director of purchasing at 50-
store Music Plus, Los Angeles. He
says the titles “The Devil In Miss
Jones,” “Deep Throat,” and “Deb-
bie Does Dallas” priced at $14.95
were among the chain’s top 20 all

(Continued on page 57)
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TOP VIDEODISKS.

e
Q) E Compiled from a national sample of retail store sales reports.

8¢z 3z

= g | ©° i 58| » | B8

o | £ |g TITLE Copyright Owner, Principal xe | £ 2

Il E Manufacturer, Catalog Number Performers e & | 32

*% NO.1 # *
e Warner Bros. Inc. Mel Gibson
1 119 LETHAL WEAPON R Warner Home Video 11709 Danny,Glover 1987 | R | 3495

Paramount Pictures William Shatner

2 2 1 STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 34.95
RCA/Columbia Pictures Home Video Steve Martin

3 | 3| 3 | ROXANNEe 6.20853 Daryl Hannah 1987 | PG | 29.95
RCA/Columbia Pictures Home Video Lou Diamond Philtips

4 16| 3 | LABAMBA 620854 Esai Morales 1987 | PG-13 | 3495
Vestron Pictures Inc. Patrick Swayze

5 | NEWD | DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG13 | 39.95

6 | 5 {11 | LADYAND THE TRAMP Walit Disney Home Video 582 Animated 1955 [ G | 3495
Paramount Pictures

7 | 7 ] 23| CROCODILE DUNDEE Paramount Home Video 32029 Paul Hogan 1986 | PG-13 | 29.95
Warner Bros. Inc. Whoopi Goldberg

8 | 9 | 9| THECOLORPURPLE Warner Home Video 11534 Oprah Winfrey 1985 | PG-13 ( 39,95
Universal City Studios Dan Aykroyd

9 | NEWD | DRAGNET MCA Home Video 45030 Tom Hanks 1987 | PG-13 1 34.98
Paramount Pictures Tom Cruise

10| 10| 39 TOP GUN Paramount Home Video 1629 Kelly McGillis 1986 | PG | 2095

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) ® international Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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D)) etailers are turning more and
more to this category in

' response to increasing consumer
demand. Major manufacturers are join-
ing the indies, lending their name and
expertise more than ever! Now the
appeal and selling power is there! New
formats include: videos that combine
entertainment with instruction . . . vid-
eos with multiple instructors for several
strategies and techniques . . . and vid-
eos that are “spectator” oriented, fea-
turing sports highlights of entire big
games, events or matches. Videos are
also coming out in series form, not just
as a single volume. Some list prices are
lower than ever before to offer a wider
price range for all consumers.
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not only “out of necessity due to
government attack,” but also to act
as a regulator.

The AVA’s efforts will be funded
by a membership-fee structure that

place emblems on packages that are
approved by the association to
“show that there is nothing illegal
[about them] and the videos are of
high quality.” JIM McCULLAUGH
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l Ie =
m o0 E Compiled from a national sample of retail store sales reports.
b = © )
w w z ¥
z | ® (0O 52| w |28
VESTRON VIDEO will launch a multipack promotion for its two May re- 2|5 |g | TME Copyright Owner, el 58| £ |85
“ Z|s Manufacturer, Catal | 8 i
leases, “The Running Man” starring Arnold Schwarzenegger and =~ e R A Performers =& | & |33
“Steel Dawn” featuring “Dirty Dancing” star Patrick Swayze. Deal- % NO.1 * &
ers who buy a discount-priced four-p‘:itck contammg three coples of 1] 1|19 LADY AND THE TRAMP Watt Disney Home Video 582 Animated w55 | ¢ | 205
The Running Man” and one copy of “Steel Dawn” will receive their
shipments 14 days before single coples of “The Running Man,” prlced 2 | 3 | 71 | JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
L ; Jane Fond 1986 | NR | 3995
at $89.98 each, are released. Vestron is plannmg a $3 million campaign AEROBIC WORKOUT 4 Corimanhiome|Videclo70 onefon®e
to support its May Muscle promotion and is offering dealers a 5-foot- 3| 4] 5 | DIRTYDANCING Vestron Pictures Inc. Patrick Swayze
) ! ( 1 ! ¢ 1987 | PG-13 | 89.98
high floor display. The four-pack has a list price of $319.93, or $79.98 estionlVideoloQl3 genniferGrey ’
per cassette, and will be available beginning May 11. The prebook cut- 41 2 |5 | CALLANETICS 4 o Callan Productions Corp. ¢ .
" " 2 allan Pinckney 1986 | NR [ 24.95
off date is Aprll 13. Single copies of “Steel Dawn” will be available MCA Home Video 80429
May 11 and will have a list price of $89.98. Single copies of “The Run- 5 | 8 |121| JaNE , Lorimar/LightYear Ent.
L Tl 1 : -J93. FONDA'S NEW WORKOUT & ! . Jane Fonda 1985 | NR | 39.95
ning Man” will be available May 25. el BRSO 0130
o 6 | 7 | 24| ANAMERICANTAIL & AmblinlEntertainment Animated 198 | 6 | 2095
FREE BETA: Distributor Metro Video is offering retailers a free Beta pCAl o elideojSn o8
copy of “Beverly Hills Cop” for each Beta copy of the sequel they or- 71513 PLATOON Hemdale Film Corp. Tom Berenger vegs | R 9995
der. The promotion will run until “Beverly Hills Cop 11" is released on HBO Video 0040 Charlie Sheen
tape March 9 by Paramount Home Video. Arthur Morowitz, president 8 | 6 | 19 | STARTREKIV-THE VOYAGE HOME  Faramount Pictures WilamiShatned 198 | PG | 299
) 4 95
of the Hasbrouck Heights, N.J.-based distributor, says Beta customers Paramount Home Video 1797 ey
have been “overlooked by the industry for long enough.” Metro’s price 9 {12] 2 | rRoBocop OricniRictures nelcigelleq 1987 | R | 8998
for Beta copies of “Beverly Hills Cop 11" is $21.40 each for orders of 10 Orion Home \_/'deo 8610 e ilien
or more. 10 | 18 | 65 | THE GODFATHER P e o0 8049 omon Brando w2 | R | 2985
IMPERIAL ENTERTAINMENT says its horror release “Demons 2: The Night- 11| 9 | 69 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 2995
mare Returns . ._ " is the first home video to be supported with prere-
lease in-store test marketing. The film, which is slated for release 12| 1} 3 PREDATOR CBS-Fox Video 1526 A. Schwarzenegger 1987 | R 8998
March 30 and has a prebook cutoff date of April 20, was offered in the -
five-store American Home Video chain in Los Angeles and promoted 13 | 14 | 134 | THE SOUND OF MUSIC 4 & CBS-Fox Video 1051 Qulie Andrews 1965 | G | 2998
ristopher Plummer
with extensive point-of-purchase material. While final results are yet — - - —
to be tabulated, one of the five stores says it stocked 12 copies of the 141 15) 3 | LABAMBA AR o olumbia Pictures Home Video 6- Fou Diamond Phillips | 1g87 | p6.13 | 89.95
title and rented it 67 times during its first week of availability. Ten KATHY SMITH'S STARTING
days after the test began, the same store says, half the copies were 15|38 | 2 | workouT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 1995
rented out. Tom Rooney, Imperial’s general vice president, says data
from the test will be made available to distributors and dealers 16 | 13 | 10 | PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
throughout the U.S. “We’re emphasizing the profit that can be realized Paramount Pictures Tom Crui
with ‘Demons 2’ and the effect that good p-o-p can have on sales,” Roo- 17 | 20 | 49 | TOPGUN Paramount Home Video 1629 Kelly McGillis 198 | PG | 2695
ney says
18|34 | 4 DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR {2995
INTERGLOBAL HOME ¥IDEO will fatten its catalog of budget-priced feature
KATHY SMITH WINNING . .
films through a recently completed acquisition deal with Trans World 1912 | 20| worko S EoxbillSVideolBhiIOT2 Kathy Smith 1987 | NR | 2.95
Entertainment. Under the terms of the deal, Interglobal will be the ex-
clusive North American supplier of 15 TWE titles. According to Gabby 20 | 31 | 130 | PINOCCHIO & Walt Disney Home Video 239 Animated 1940 | G | 29.95
Gottlieb, Interglobal’s chief operating officer, the agreement with ] 1C1 video Inc
TWE “furthers our commitment to acquire big-budget pictures for the 21 | 23 | 8 | KATHY SMITH'S BODY BASICS 4 IC1 Video 8111 Kathy Smith 1985 | NR [ 29.95
sell-through market at the $9.99 retail price point." AL STEWART .
g 22 | 19 | 89 | MARYPOPPINS® o Walt Disney Home Video 23 Dl C::[)e;;; 194 | 6 | 2995
23| 32 | | FLAYEOY 198BPLAYMATEVIDEO i Home Video 524 Various Artists 1987 | NR | 2495
ADULT VIDEO ASSN. DEFENDS HONOR Universal City Studios ‘
e e 24 | 17 | 67 | SCARFACE & Gy HecT8000 T Al Pacino 1983 [ R | 2495
Paramount Pictures
bunch of sleazebags who shoot ranges from $2,000 for founding 25|10 [ 27 | CROCODILE DUNDEE Paramount Home Video 32029 Paul Hogan RS | BT G
movies in closets and stand around members to $1,000 for distributors ]
with erections all day. This is a seri- to $50 per store for dealers. The 26 | 22 | 13 | GRATEFUL DEAD-SO FAR 6 West Home Video SW-5701 Grateful Dead 1987 | NR | 29.95
ous business.” group is also soliciting producers, Paramount Pictures Harrison Ford
Already, says Ross, the group directors, actors, writers, musi- Af || &5 | LGS AR Paramount Home Video 1376 Karen Allen 1981 | PG| 1095
has established attorney hot lines cians, technicians, and all others as- 28 | 21 | 115 | KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Kathy Smith 8¢ | NR |29
for dealers who need legal informa-  sociated with the industry for mem- WORKOUT A JClI Video 8100 ey smi 9
tion, and “coalitions against censor-  bership. A newsletter will be sent
g : REENTRY | HERE'S MICKEY! Walt Di i i
ship are being formed all over the out every three months. 3 2!t Disney Home Video 526 Animated 1967 | MR
country. We will push back inappro- Meetings are now being held Orion Pict Kevin Cost
; A f > A . : NEW NO WAY OUT ron _lC ures evin Costner
priate legislation. twice a month, with locations rotat- &) > HBO Video 0051 Gene Hackman R
The adult video field, says Ross, ing among the offices of such dif- 1 Polygram Records |
” ’ )55, 7 g 24 | 14 | BON JOVI-SLIPPERY WHEN WET PGS CEE Bon Jovi N
represents the “unspoken major- ferent companies in Los Angeles as 9 b sl oecfSnotic Il on il Il s
ity.” Citing a recent Time magazine Cabellero, VCX, and Hollywood 32 | 33 | 53 | INDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford vose | pe | 1995
report that 104 million adult video- Video. OF DOOM Paramount Home Video 1643 Kate Capshaw )
cassettes were rented last year, he As soon as AVA expands a little 332 | 4 Universal City Studios Dan Aykroyd
« , ! . . " DRAGNET . 1987 | PG-13 | 89.95
says, “That’s a lot of people. If peo-  further, says Ross, it will continue R s DO lomikanks
ple didn’t want us, we would be out  to impose such stringent self-regu- | 34 | 40 | 94 | ALICEINWONDERLAND 4 o Walt Disney Home Video 36 Animated 1951 | 6 |295
of business by now. It’s not the gov-  latory measures as more rigorous
ernment’s place to tell us what we  scrutiny and verification of per- 35| 16 | 42 | APOCALYPSE NOW Paramount Pictures Marlon Brando wie | m | 2005
can look at and what we can’t look formers’ ages. Paramount Home Video 2306 Martin Sheen
at. We have First Amendment pro- “We won’t be involved with any- | 36 | 30 | 10 gggRST% GREAT MOMENTS IN HBO Video 0024 Tim McCarver 1987 | NR | 1495
tections. one who does anything illegal, such
_“We're not advocating that adult as child pornography,” Ross says. |37 | 28 | 16 | YELLOW SUBMARINE Lo st o The Beatles 1968 | NR | 2095
videos be shown in schools and “That’s an underground movement
churches. Ironically, the govern- by a few select individuals who hide | 38 | 25 | 48 | THEWIZARD OF 0z 4 & MGM/UA Home Video 60001 JR‘;‘;YBGO;'L‘:"" 1939 | G 2995
ment has stirred up so much curios- in basements. It has nothing to do —
ity about adult videos that more  with AVA or the adult industry. We |39 | 36 | 3 | ELvis's6 Elvis '56/LightYear Ent. Elvis Presley 1987 | NR | 1995
2 1 . I Media Home Entertainment M470
people are renting them. will adhere to all present-day laws. - . .
Ross says the AVA was formed Ross says the AVA also plans to | 40 | 38 | 19 #ETEJ%’SNDASWORKOUT WITH Lorimar/Lightvear Ent. Jane Fonda 1987 | NR | 39.95

@® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # international Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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ADULT SELL-THROUGH

(Continued from page 54)

during the Christmas season.

“The packaging is so good. That's
why it’s working. We can put it
right out with the sale merchan-
dise,” says Perliss.

Many retailers, including John
Thrasher, product manager at Tow-
er Records/Tower Video, still feel
that even with more palatable cov-
ers, adult video sell-through “needs
to be in a specific location in the
store.” Tower offers adult product
selectively in only 14 of its 42 do-
mestic stores.

Among lines Thrasher mentions
is Swedish Erotica. “They must be
up to 40 volumes. They’re priced at
$19.95,” he says, adding that Tower
probably has adult sell-through rep-
resenting 2% of its overall sell-
through volume.

Tower is very conscious of how
adult product can be perceived neg-
atively in some communities, says
Thrasher. He mentions Phoenix,
Ariz., as a case in point.

Not all retailers believe the toned-
down covers are a positive factor in
relation to sales. Joe Gasparich,
owner of the B.A.C. Video chain
based in Belleville, 111, a St. Louis
suburb, notes that many dealers, es-
pecially those located where prose-
cutions are active, don’t display any
product openly.

Also, Gasparich and others,
agreeing with Ross, say the explicit
graphics on adult videotapes are
what provide the vital appeal.
Toned-down packaging “is, ironical-
ly, taking away one of the more ef-
fective ways of selling this prod-
uct,” says Gasparich. “Don’t forget,
in many markets there is no theatri-
cal exposure for adult product,”
which makes packaging all the
more important, he says.

More responsible presentation of
adult video is welcomed by retailers
in a new group, People Against Ob-
scenity, a dealer organization head-
quartered out of Kansas City, Kan.

According to Richard Rosten-
berg, head of 8-year-old dealership
Hollywood At Home, in suburban
Kansas City, Kan., and main force
behind the dealer group, the group
seeks to “make stores realize they
are responsible in such a family-ori-
ented industry as home video.” Says
Rostenberg of guidelines the orga-
nization offers, “We're trying to
show we are concerned and respon-
sible merchants in our communi-
ties.”

VIDEO RELEASES

(Continued from page 52)

SUSPICION

Jane Curtin, Anthony Andrews

& ¥ Fox Hills/$79.95

THE TEACHER

Angel Tompkins, Jay North

& ¥ vidAmerica/$79.98

TOUR OF DUTY

Terence Knox, Stephen Caffrey, Joshua
Maurer

& ¥ New world/$59.95

WOMEN AT LARGE—BREAKOUT
Exercise
& ¥ 1vE/$29.95

To get your company’s new video releases
listed, send the following information—ti-
tle, performers, distributor/manutfacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate "‘no list” or “rental”)—to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“Martin Luther King Commemo-
rative Collection,” MPI Home Vid-
eo, 115 minutes, $29.95.

Dr. Martin Luther King died 20
years ago, but this handsomely
packaged tape, containing two dis-
tinct programs, successfully brings
the dynamic civil rights leader to
life. “In Remembrance Of Martin”
is a series of personal reminiscences
from friends, family, fellow civil
rights leaders, and others, inter-
spersed with footage of various ac-
tivities in King’s struggle for nonvi-
olent change in the South as well as
highlights of ceremonies commemo-
rating last year’s Martin Luther
King Day in Atlanta. Part two,
“The Speeches Of MLK,” presents
King’s most famous addresses. This
is not an “Eyes On The Prize”-type
documentary; there is no commen-
tary or chronology to the interviews
and filmed excerpts. But this compi-
lation serves as an invaluable his-
torical record of the civil rights
movement and as an accurate, even
affectionate portrait of the living
King. J.C. McADAMS

“Panaerobics,” Fit Video, 60 min-
utes, $24.95.

Instructor Merrily Smith has
been a workout guru for close to
24 years, and it appears that all the
sweat has paid off. Smith leads the

viewer through a low-impact work-
out divided into four levels of aero-
bics. After each segment, Smith
urges her audience to take pulse
readings, by which older individ-
uals can gauge their progress. Her
direction is easy to follow and her
movements include much varia-
tion, which keeps viewers on their
toes. This program can be adapted
to include weights and will appeal
to beginners as well as mature au-
diences. STUART MEYER

“Tennis Workout To Win With
Virginia Wade,” Academy Home
Entertainment, 70 minutes, $29.95.
Against a backdrop of hazy
mountains and catchy new-age
music, Virginia Wade, a former
Wimbledon and U.S. Open champi-
on, explains that the demands of
tennis are too great to use the
game alone as practice and that a
specialized exercise is needed to
improve one’s game. The program
is divided into three sections: a 35-
minute aerobic workout with a
racket, an effective 15-minute ses-
sion of stretching, and a detailed
demonstration of various Nautilus
machines and a useful description
of how to duplicate Nautilus exer-
cises with free weights. Wade and
Dr. Julie Anthony, director of the
Sports Fitness Institute in Aspen,
Colo., are pleasant and efficient in-
structors, and their aerobic work-
out is especially good for improv-
ing upper-body strength, which is
often ignored by fitness tapes. For
those serious about their tennis
game or simply interested in this
game-oriented approach to fitness,
Wade’s tape can be an important
aid. Her name recognition should
(Continued on next page)

RETAIL TRACK

(Continued from page 40)

Staffers at Smash say the 8-year-
old outlet on 90th Street is phasing
out LPs and will convert to the for-
mat in operation at the firm’s other
store in Greenwich Village, 2-year-
old Smash Compact Disc. This unit
is another equipped with the Lift
system, which puts empty jewel
boxes within customers’ reach while
keeping the live CDs safe behind
the counter. Curiously, the LP-
share of album sales at the older
90th Street store is a robust 30%,
but LPs will be priced “until they
disappear,” say Gary Rosenowitz,
president, and Freddie W., manag-
er of the Village store.

The uptown unit is headed by
Marcello Gonzales, manager, and
Allan Yakovene, assistant manag-
er.

All the while and all around the
town, Charles Grappone’s five-unit
chain of Vinylmania stores is posi-
tioned as a new industry contender,
according to Joe Milner, who will
head the jazz-oriented unit. The 10-
year-old Grappone operation has
built a reputation in dance music
with three Carmine Street stores
keyed by Manny Lehman, buyer.
This led to the label Vinylmania
Record Co. Now Vinylmania is
stepping out in other retail direc-

tions, claims Milner; the chain re-
cently added another Vinylmania
store on Manhattan’s Upper West
Side.

With new and used jazz, imported
and domestic, as the focal point, the
jazz store will also feature classical,
mainstream, avant-garde, new-age,
and international product, says Mil-
ner, a 12-year retail veteran who
says he was one of the founders of
Bleecker Street Jazz.

AT THE SHOPPING CENTER:
The International Council of
Shopping Centers boasts a record
595 entries for its 1987 Maxi
Awards with 24 Maxi winners and
62 merit awards announced recent-
ly. Details from 80 shopping-center
campaigns are included in ICSC’s
award book. Among the winners:
Acadiana Mall, Lafayette, La. (de-
veloper Robert B. Aikens & Asso-
ciates); Bay Shore Mall, Milwaukee
(Corrigan Properties); and in Cana-
da, Rideau Centre, Ottawa (Viking
Rideau Corp.). For copies of the
award book, call 212-421-8181.

Put the Retail Track telephone
number in your Rolodex (213-273-
7040) and give marketing editor
Earl Paige a jingle.
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TOP SPECIAL INTEREST

VIDEOCASSETTES . SALES

s
E Compiled from a national sample of retail store sales reports.
=}
3 P = 38
2|24 TITLE Copyright Owner, Remarks 2t
Flx| 2 Manufacturer, Catalog Number a2
HEALTH AND FITNESS ~
4 NO.1 &«
Callan Productions Corp. Callan Pinckney presents deep muscle
1 1 59 CALLANETICS ¢ MCA Home Video 80429 exercise techniques. 285
2 4 59 JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 39.95
AEROBIC WORKOUT Lorimar Home Video 070 traditional dance aerobics. )
I » Lorimar/LightYear Ent. Beginner and advanced routines
3 8 59 JANE FONDA'S NEW WORKOUT Lorimar Home Video 069 designed to strengthen and tone. RIS
" JCI Video Inc. Fitness video gets down to basics and is
4 | 2 59 | KATHY SMITH'S BODY BASICS ICI Video 8111 designed for the beginner. 235
RICHARD SIMMONS AND THE SILVER . : Fitness program for people over 50
] 5 59 FOXES Lorimar Home Video 158 includes warm-ups and aerobics. M
6 NEW) aAOTRr:(YO?JMITH S STARTING Fox Hills Video FH1027 Eggi\:nzrrnsith’s easy-to-do workout for 19395
7 9 59 JANE FONDA’S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at 1995
WORKOU Lorimar Home Video 058 a slow and easy pace. -
8 | 16|59 KATHY SMITH'S ULTIMATE VIDEO JCIVideo Inc. Strenuous program designed for 29.95
WORKO! JCI Video 8100 intermediate and advanced exercisers. i
» JCI Video Inc. Comprehensive workout for all fitness
9 7 51 KATHY SMITH'S TONEUP JClI Video 8112 levels designed to shape and tone. 29.95
10| 12 | 59 RAQUEL TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 19.95
FITNESS HBO Video 2651 yoga with tips on staying youthful. :
11151 53 THE JANE FONDA'S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed 39.95
CHALLENGE Lorimar Home Video 051 for experienced exercisers. :
. Bess Motta’s three workouts include
12| 6 | 59 | 20 MINUTE WORKOUT Vestron Video 1033 e L T e 29.95
Total Video, Inc. Extensive weekly exercise and yoga
13 | 10 | 45 | AWEEK WITH RAQUEL HBO Video TVA9965 program designed by Raquel Welch. 2095
. 1 . Judi Sheppard Missett's video features
14 | 14 | 35 | JAZZERCISE: BEST YET! Parade Video 202 2lhnew aorobic dance routines. 29.95
15| 7 5 JUDI SHEPPARD MISSETT'S FITNESS JCi Video Inc. Total body workout combining 2995
FORMULA JCIVideo 9122 movement, dance, and music. )
s DENISE AUSTIN’S NON-AEROBIC : Fitness expert Denise Austin has a new
16 | RE-ENTRY WORKOUT RaradeVidec}52 workout designed for everybody. 1505
’ TR VA Combines aerobic exercise with free
17| 13|21 KATHY SMITH'S WINNING WORKOUT fox Hills Video FH1012 weight training in a 12 week program. 29.95
. Donna Mills Inc. Donna Mills shares her make-up, beauty
18 [ 20 | 59 | DONNA MILLS: THE EYES HAVE IT MCA Home Video 80384 o by e ey 1995
» Lorimar/LightYear Ent. Designed for pregnant women who want
19 8 53 JANE FONDA'S P. B. & R. WORKOUT Lorimar Home Video 046 10 keep in shape. 39.95
20| 11|17 JANE FONDA'S WORKOUT WITH Lorimar/LightYear Ent. Exercise techniques are performed 3995
WEIGHTS Lorimar Home Video 076 employing the use of basic weights. :
BUSINESS AND EDUCATIONT"
* 4 NO.1 %
Crown Publishing Corp. Basics of sign language with emphasis
1 3 55 SAY IT BY SIGNING Crown Video on usefuf words & phrases. EEE
. I Successful public speaking through use
2 1 | 55 [ PERSUASIVE SPEAKING Polaris Communication e e CaEaete e cata 19.95
5 . Famous events from the Civil War are
3 8 25 AMERICAN HISTORY: THE CIVIL WAR increase Video IVO15 recounted and analyzed. 29.95
. The problems and solutions of teenage
4 | 4 | 21 | SHATTERED MCA Home Video 80430 drug addiction are discussed. 24.95
5 0| 43 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC 79.95
EASY LESSONS Kennon Video work in countless ways. :
. Improvement in interviewing skills and
6 6 27 THE WINNING JOB INTERVIEW Star Video Prod. career development. 39.95
Paramount Pictures Henry Winkler educates parents and
7 | 9 | 59 | STRONG KIDS, SAFEKIDS Paramount Home Video 85037 children about child abuse. 245
. _— Development of managerial skills &
8 2 | 57 | CAREER STRATEGIES 1 Polaris Communication AT 19.95
" Leonard Nimoy is your guide on this
9 5 17 PLANETS OF THE SUN Concord Video journey through our solar system. 15.95
| . . Information on shopping for and
10 | 11 | 57 | CONSUMER REPORTS: CARS Lorimar Home Video 074 selecting a new of Used ear, 19.85
. » A fook at drug abuse and the techniques
11| 13 | 21 | DRUG FREE KIDS: A PARENT'S GUIDE LCA parents can use to solve it. 2995
. Improve test-taking skills for those
12| 7 | 53 | THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests, 69.95
13|14 57 gg:[s)l(l)lsdER REPORTS: HOUSES AND Lorimar Home Video 079 ;{gfzeto evaluate, purchase, and finance a 1995
. . Learn when and how to move to get the
14 | 15 | 23 | CAREER STRATEGIES 2 Polaris Communication most out of a new position. 19.95
TOUCHE ROSS VIDEO TAX GUIDE - This common sense guide helps clarify
15 12 3 1988 Mastenvision the new tax laws and form 1040. el

@ International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dotlar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatricat titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Recreational Sports; Hobbies And Crafts.
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Hot Shots. Michael Cooper of the Los Angeles Lakers and broadcaster Chick
Hearn appear in a basketball instructional video, *“Your Best Shot.” Produced
for beginners as well as more experieneced players, the 30-minute video
focuses on the proper execution of five basic basketball shots. it will be
available from New Star Video beginning March 16 for a list price of $29.95. The
prebook cutoff date is Wednesday (24).

KULTUR VIDEO, P'GRAM INK DISTRIB DEAL

(Continued from page 54)

tur’s product is likely to draw
strong interest.

“Opera and ballet are as viable in
some record stores as Bon Jovi,”
says Jim Urie, PolyGram’s senior
vice president, branch sales. “Kul-
tur will complement our other prod-
uets, but it will not conflict with
anything we currently carry.”

Urie says PolyGram’s existing re-
lationship with record stores will
ease the path for Kultur's product.
“Any store that has had success
selling classical product is a store
that we know about,” he says.

Hedlund says the three-year dis-
tribution pact with PolyGram is
likely to increase Kultur’s sales by
30%-32% on most titles and will al-
low the company to step up the

number of cassettes it releases

from about 15 a month to as many
as 24 a month.

Kultur has enjoyed modest suc-
cess by distributing through tradi-
tional video channels, but Hedlund
says his product is routinely rele-
gated to the back burner because of
its relatively narrow appeal.

“Video distributors have a new
release mentality—and rightly so,”
says Hedlund. ‘“We understand
they are out to sell ‘Beverly Hills
Cop’ and ‘Platoon,” and those are

FOR THE RECORD

The Home Video Newslines in
the Feb. 13 issue misstated the
location of a round-table discus-
sion sponsored by Paul Kagan
Services Corp. The two-day
meeting is scheduled for March
9-10 at the Beverly Hills Hotel.

the only types of titles they can real-
ly concentrate on. We have always
known that record stores are an ide-
al place to sell performing-arts vid-
eos, but we didn’t know what stores
to go to.”

Hedlund says Kultur’s increased
presence at record stores will not
prompt the company to expand into
other areas. “We've already passed
on some jazz tapes,”’ he says.
“We're going to remain strictly per-
forming arts.”

VIDEO REVIEWS

(Continued from preceding page)

help spur sell-through activity.
JCM.

“Buns Of Steel,” Greg Smithey
Productions, 52 minutes, $19.95.
Greg Smithey is the owner of
the appropriately named Hip Hop
Aerobics Club in Anchorage, Alas-
ka, where this no-frills video was
shot. Smithey, who talks like Rich-
ard Simmons and looks like Chuck
Norris, gets right down to muscle-
crunching business without pre-
amble. Viewers will find that this
routine is not for the aerobically
fainthearted. Smithey keeps up an
inane, encouraging banter backed
by a driving rock beat as he whips
his class of men and women in var-
ious physical conditions through a
punishing routine guaranteed to
make those buns burn. The cam-
era work is static and the sound
quality weak at times, but poor
production values notwithstand-
ing, this is a grueling, no-nonsense
workout that is priced to sell.
JCM.
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Barbra

1988 VIDEO GRAMMY NOMINEES
ON PIONEER ARTISTS

Proneer Artists is proud to join the National
Academy of Recording Arts and Sciences

tn recognizing Bobby McFerrin, Barbra
Streisand and Viadimir Horow:tz for

their very special performances on Video
LaserDisc. Congratulations.

PIONCER /
ARTISTS © 1988 LDC America, 200 W. Grand Ave.. Montvale. N.J. 07645 s nsid]
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Skatebike Is Music Channel’s 1st Official Product
MTV Opens Up Licensing Division

BY STEVEN DUPLER

NEW YORK A Southfield, Mich.-
based toy maker is betting that the
MTYV name carries enough weight
that putting the 24-hour-per-day
music channel’s logo on a new
three-wheeled Skatebike aimed at
the 12-and-over market will make
the vehicle a big seller.

MTV’s agreement with LeRun
Industries marks the first time the
channel has licensed its name and
logo to a commercial product for
retail sale.

But if Erica Lindberg, MTV’s Ii-
censing vice president, has her
way, it won't be the last.

“This is just the first product we
will be licensing,” she says. “Until
now, MTV has only done limited
merchandising of certain types of
on-air promoted stuff, such as
jackets or videocassettes. Now
that we actually have a licensing
department, that is going to
change.”

Lindberg says MTV has its eye
on a number of different product
areas for possible licensing deals.
“The only thing they must have in
common is that any product we li-
cense has to be ‘fashion forward,’
which is a term we’ve come up
with that means unusual, fun, hap-
pening products.”

Possible MTV product-licensing

areas include apparel (“It wouldn’t
be the way Coca-Cola has done it,”
says Lindberg) and products in the
musical instrument area, including
hardware, software, keyboards,
and other types of contemporary
musical devices.

“When we roll out the Skatebike
into stores this fall, we want to
have an integrated product launch
with a few other licensed prod-
ucts,” says Lindberg. “We see the
licensing area as an incremental
revenue stream for the company.”

So what exactly is a Skatebike?
Basically, a $129.99 French-de-
signed training-wheel-equipped
unicycle that “you don’t have to be
a total athelete to ride,” Lindberg
says. The two small “‘training
wheels” are actually skateboard-
type wheels. That explains the
product’s name.

The product was recently shown
at the International Toy Fair here.
When it debuts in March, it won’t
be available in stores. All orders
must be placed directly with MTV.
The retail rollout doesn’t come un-
til the end of August.

“We're basically doing a double
deal with LeRun,” says Lindberg.
“Just because someone does a li-
censing deal with MTV doesn’t
mean they would necessarily get a
direct-mail-response campaign
also. In this case, that’s how the

| VIDEO TRACK

NEW YORK

JERRY HARRISON of Talking
Heads fame directed his own video
for “Rev It Up,” the first single from
his ““Casual Gods” album on Sire
Records. The clip was produced by
Bell One Productions.

Director Matt Mahurin completed
production on Jane Siberry’s video
for “The Walking,” the title cut from
her Reprise debut. The clip, produced
by Sharon Oreck for O. Pictures,
was lensed by Mahurin at Mother’s
Stage here.

LGS ANGELES

PETER LIPPMAN RECENTLY di-
rected two videos for Lippsync Inc.
The first, Taylor Dayne’s “Prove
Your Love” from her “Tell It To My
Heart” album on Arista, was pro-
duced by Mike Bodnarczuk and
lensed by Bryan Greenberg. Art di-
rection for the clip was provided by
David Diehl and choreographed by
Paula Abdul.

Lippman’s second project was the
clip for Louis Armstrong’s “What A
Wonderful World” from the “Good
Morning Vietnam” soundtrack. The
clip uses footage from Armstrong’s
performance of the song during a
concert at a military base in 1968.

Dwight Yoakam’s “Always Late
With Your Kisses” clip, from his up-
coming “Hillbilly Deluxe” album on
Reprise Records, was directed by
Sherman Halsey and Jessica Coo-
per. Shot by cinematographer Gra-
ham Hughes at L.A’s Orpheum The-
atre, the video was produced by Hal-
sey for Century City Artists.

Restless Records’ Surf Punks’
“Shark Attack” video was recently
shot in Malibu by director/cinema-
tographer Dennis Dragon. The clip
was produced by Dragon for 60/40
Co.

OTHER CITIES

BON JOVI RECENTLY flew up to
the Osmond Studios in Utah to film
two commercials for Fuji film. The
15- and 30-second spots, directed by
Ryoichi Katoh, feature the five
band members standing in a 3-foot-
deep rectangular pool performing
their hit single “Living On a Prayer.”
Produced by Tokuzo Nakamura
and Yuichiro Nakatsuka of Japan
Color Movie, the commercials will
begin airing in Japan in March. Twen-
ty-four-year-old Jimmy Osmond is
currently president and owner of
OCG Inc.

LR.S. recording group the Alarm
recently completed work on a video
for “Presence Of Love,” the second
single from the band’s “Eye Of The
Hurricane™ album. Directed by Nick
Morris, the video was lensed by
Chris Ashbrook in Wales. Locations
included Dylan Thomas’ old boat-
house in Laugharne, Sir Johns Hill,
and the Newport Civic Centre. The
clip was edited by Mark Mendes Da
Costa and produced by Fiona
O’Mahoney for MGMM in London.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Valerie Bisharat, Video Track,
Billboard, 9107 Wilshire Blvd.,
Beverly Hills, Calif. 90210.

deal will work for the first nine
months.”

That direct-mail operation
means heavy rotation for Skate-
bike commercials, which are being
designed not to be “glaringly out
of place” in the context of MTV’s
normal video environment.

The U.S. is just the beginning
for MTV’s new licensing thrust,
Lindberg asserts. “We’re setting
up separate licensing divisions in

NEW

VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

GAVIN CHRISTOPHER

You Are Who You Love
Gavin/EMi-Manhattan

Goodbye Blue Sky/Polydor
Lexi Godfrey/Mediaiab
Godley & Creme

MARTY HAGGARD

Trains Make Me Lonesome
MTM

Alan Bernard/Studlo Productions

Jim May, Coke Sams

WHITNEY HOUSTON

Where Do Broken Hearts Go
Whitney/Arista

Jon Small/Picture Vision

Peter tsraelson

L.A. GUNS
Sex Action

L.A. Guns/Vertigo
Irene Criniga/ MGMM
Ralph Ziman

Picture Vision
Jon Small

FORCE M.D.'S
Touch And Go

Couldn't Care Less

each of MTV’s global operations,”
she says. “We’re now in the pro-
cess of assigning agents in Aus-
tralia, Japan, and Europe.”

Drew Carolan

GODLEY & CREME

A Little Piece Of Heaven

David Wunsch/Picture Vision

ZIGGY MARLEY

Tomorrow People
Conscious Party/ Virgin
dB Communications
Paula Greif, Drew Carotan

TED NUGENT

She Drives Me Crazy

H You Can‘t Lick 'Em . . . Lick "Em/Attantic
Lenny Grodin/Grodin Production Assn.
Jeff Schock

_ 11

TIHIE
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N

by Steven Dupler

BIG CLIP ON CAMPUS: While most people are
aware of such satellite-based suppliers of music vid-
eo programming to the national college market as
Campus Network and National Campus Television,
little attention has been paid to the small, on-campus
television channels that exist at colleges and univer-
sities around the country. Yet these could be a par-
ticularly fertile ground for breaking artists via vid-
€0, says Aristo Video Promotions’ Jeff Walker, and
he’s trying to prove it.

Walker’s firm, which handles video promotion for
a number of major country labels in Nashville and
elsewhere, sent out a questionnaire recently to 150
colleges that have their own television departments
and in-house production facilities from which their
TV stations broadcast.

In the questionnaire, Walker asked if these col-
lege TV operations would be interested in obtaining
and programming videoclips. The answer—from the
25-30 who responded—was a resounding yes.

“We've targeted 15 or so of these schools, and
starting March 1 we are opening a separate college
division here that will service them with clips,” says
Walker. *“They were extremely interested in all
forms of music; unfortunately, we can really only
offer them country since that’s what we deal with.”

Among the schools involved in Aristo’s guinea-pig
program are Syracuse Univ. in Syracuse, N.Y.; the
Univ. of Bridgeport, Conn.; the Univ. of Tulsa,
Okla.; and Austin State Univ. in Austin, Texas.

Campus-based stations would seem to offer a per-
fect venue for labels that are strong in musical
genres that traditionally perform well at the college
level, such as alternative rock and jazz. Walker says
he plans to move beyond his current country-only
video promotion once Aristo has gotten a handle on
this heretofore-overlooked market.

EYE LIKE: Lyle Lovett’s latest—the clip for “She’s
No Lady.” Director Wayne Miller has put together
(with some creative input from the artist) a visual as
wryly humorous as the song itself, which has lyrics
that sound like a cross between a David Bromberg
blues number and a string of Henny Youngman one-
liners. This one is oh so simple, but it works perfect-
ly.
We're also big on the new 10,000 Maniacs video
for “Like The Weather,” last week’s Nouveaux Vid-
eo on VH-1 and a contender for Buzz Bin status on
MTYV. This band is a huge priority at Elektra right

now; to underscore that fact, the label has prepared
a 20-minute longform that combines the video with
an interview with lead singer Natalie Merchant.
Elektra is servicing the longform to “meaningful”
video outlets and is providing personalized station
IDs taped by Merchant to many shows.

Finally, check out the Connells’ clip for “Over
There,” directed by Jim Hershleder (the System,
Lou Gramm, Peter Himmelman). Hershleder has
combined performance footage of the band with
small-town scenes of Raleigh, N.C. (the group’s
hometown), into a thoughtful antiwar statement
with a strong rock punch.

HIDE ’EM: PolyGram country artist David Lynn
Jones was the subject of a recent contest promotion
on Country Music Television. The winner of the
CMT contest was flown from her home in Edmon-
ton, Ky., to Nashville to appear in a small role in the
singer’s current clip, “High Ridin’ Heroes.” Accord-
ing to PolyGram, “actual cowboys” were used for
the riding and roping scenes in the clip, with se-
quences filmed at Doc Guffee’s ranch in Franklin,
Tenn. Yee-hah!

A WORD FROM THE CHIEF: Connie Wodlinger,
president and chief executive officer of Hit Video
USA, dropped the Eye a line to stress a few positive
points in the wake of a recent Billboard article de-
seribing Hit Video’s cutback from 24 hours of music
video programming a day to just seven, and its con-
current drop-off from direct-satellite-cable feed.

First, points out Wodlinger, her channel is “still
the nation’s largest producer and syndicator of mu-
sic video programming to broadcast television, with
56 hours per week [that’s one more hour per day
than we were told] of original programming deliv-
ered via satellite nationwide to more than 20 million
households.”

Wodlinger also notes that the channel’s “immedi-
ate loss of cable households . .. has already been
offset through the addition of several new broad-
cast affiliates.”

Finally, says Wodlinger, Hit Video remains as
committed to staying on the air as ever and will be
on hand for the National Assn. of Television Produc-
tion Executives International Conference at the end
of February.
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AS OF FEB. 17, 1988

Billboard . THE

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.
Lists do not include videos in
recurrent or oldies rotation.

™

IDEO MUSIC

Continuous programming
1775 Broadway, New York, NY 10019

HEAVY

HEAVY

ADDS

Michael Bolton, (Sittin’ On) The Dock Of The Bay
Eric Carmen, Hungry Eyes

Expose, Seasons Change

George Harrison, When We Was Fab

Gladys Knight & The Pips, Love Overboard
Manhattan Transfer, Soul Food To Go

Roger, | Want To Be Your Man

Swing Out Sister, Twilight World

The Alarm, Presence Of Love
Broadcasters, Down In The Trenches
Simon F., New York Girl

Jerry Harrison, Rev It Up

Robert Plant, Heaven Knows
Platinum Blonde, Fire

3, Talkin’ Bout

MEDIUM

Jonathan Butler, Take Good Care Of Me
Earth, Wind & Fire, Thinking Of You

Dan Hill, Never Thought (That | Could Love)
Elton John, Take Me To The Pilot

Barry Manilow, Hey Mambo

Dave Mason & Phoebe Snow, Dreams | Dream

HIP CLIP

So, Are You Sure

SNEAK PREVIEW

Al der O'Neal/Cherrelie, Never Knew Love .. .

Scarlett & Black, You Don't Know
Carly Simon, All | Want Is You
View From The Hill, No Conversation

Taylor Dane, Prove Your Love

Expose, Seasons Change

Foreigner, Say You Will

INXS, Need You Tonight

Debbie Gibson, Out Of The Blue

Paul Carrack, Don't Shed A Tear

George Michael, Father Figure

Pet Shop Boys, What Have | Done To Deserve This
G. Estefan/MSM, Can't Stay Away From You
Cher, | Found Someone

M/A/R/R/S, Pump Up The Volume

Belinda Carlisle, | Get Weak

Gladys Knight & The Pips, Love Overboard
Salt-N-Pepa, Push It

Swing Out Sister, Twilight World

Rick Astley, Never Gonna Give You Up
Patrick Swayze, She's Like The Wind

Eric Carmen, Hungry Eyes

David Lee Roth, Just Like Paradise

AC/DC, Heat Seeker
Aerosmith, Angel
Richard Marx, Endless Summer Nights

HEAVY

Rick Astley, Never Gonna Give You Up

The Bangles, Hazy Shade Of Winter

Michael Bolton, (Sittin’ On) The Dock Of The Bay
Belinda Carlisle, | Get Weak

Eric Carmen, Hungry Eyes

Paut Carrack, Don't Shed A Tear

Cher, | Found Someone

Def Leppard, Hysteria

Foreigner, Say You Will

George Harrison, When We Was Fab

Heart, There's The Girt

Michael Jackson, Man In The Mirror

John Cougar Mellencamp, Check It Out

George Michael, Father Figure

Pet Shop Boys, What Have | Done To Deserve This
David Lee Roth, Just Like Paradise

Bruce Springsteen, Tunnel Of Love

Sting, Be Still My Beating Heart

Yes, Rhythm Of Love

BLACK ENTERTAINMENT TELEVISION

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

THE
AlL
NEW

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CORD

CURRENT

ADDS

Miles Jaye, I've Been A Fool For You
LeVert, Sweet Sensation

Georgio, Bedrock

Kane Gang, Don't Look Any Further
Geoffrey Williams, There's A Need In Me

HEAVY

ACTIVE

Great White, Save Your Love

INXS, Devil Inside

R.E.M., It's The End Of The World As We Know It
Rick Springfield, Rock Of Life

Squeeze, 853-5937

Wax UK, Bridge To Your Heart

White Lion, Wait

BUZZ BIN

The Cure, Hot, Hot, Hot
Midnight Oil, Beds Are Burning
Sinead 0'Connor, Mandinka

Pebbies, Girlfriend (Remix)

The Deele, Two Occasions

Chris Jasper, Superbad

Morris Day, Fishnet

Jody Watley, Some Kind Of Lover

Alexander O'Neal/Cherretle, Never Knew Love . ..

Angela Winbush, Run To Me

Lillo Thomas, Wanna Make Love

George Michael, Father Figure

Salt-N-Pepa, Push It

Joyce Sims, Come Into My Life

Michael Jackson, Man In The Mirror

Earth, Wind & Fire, Thinking Of You (Remix)

Kool Moe Dee, How Do Ya Like Me Now
The Bangles, Hazy Shade Of Winter
Paul Carrack, Don't Shed A Tear
Roger, | Want To Be Your Man
M/A/R/R/S, Pump Up The Volume
Miki Howard & Gerald LeVert, Baby Be Mine
Debbie Gibson, Shake Your Love
Bruce Springsteen, Tunnel Of Love
Eric Carmen, Hungry Eyes

Deja, You And Me Tonight

Joe Cocker, Unchain My Heart

Gerald Albright, So Amazing

John Hiatt, Have A Little Faith In Me
John Hiatt, Thank You Girt

R.E.M., It's The End Of The World As We Know It
The Cucumbers, My Boytriend
Midnight Oil, Beds Are Burning

Wendy & Lisa, Honeymoon Express
Rick Astley, Never Gonna Give You Up
Patrick Swayze, She's Like The Wind
Buster Poindexter, Hot Hot Hot

MEDIUM

MEDIUM

Michael Cooper, To Prove My Love
M/A/R/R/S, Pump Up The Volume
Kashif & Meli'sa Morgan, Love Changes

Terence Trent D'Arby, Wishing Well
Big Troubie, When The Love Is Good
Black, Everything's Coming Up Roses
The Church, Under The Milky Way
Communards, Never Can Say Goodbye
Lita Ford, Kiss Me Deadly

Debbie Gibson, Out Of The Blue

The Godfathers, Birth, School, Work, Death
Guns N’ Roses, Welcome To The Jungle
Icehouse, Electric Blue

Mick Jagger, Say You Will

L.L. Cool J, Going Back To Cali
M/A/R/R/S, Pump Up The Volume
Mike Oidfieid, Magic Touch

George Thorogood, You Talk Too Much

Marlon Jach Baby Tonight

Terence Trent D'Arby, Wishing Well

The Pointer Sisters, He Turned Me Out
Shanice Wilson, No Half Steppin’

Da Krash, Wasn't | Good To Ya

Stacy Lattisaw, Every Drop Of Your Love
L.L. Coo! J, Going Back To Cali

E.U., Da Butt

Miki Howard & Gerald LeVert, Baby Be Mine

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

Pregnant Pause. |.R.S. artist Dave Wakeling, center, takes a break on the set
of the shoot far **She’s Having A Baby,” the title track from the upcoming John
Hughes film. With Wakeling is the clip’s producer, Jessica Cooper, left, and
director C.D. Taylor. Wakeling is now beginning to track his first solo album for
I.R.S. The album’s working title is *“The Happiest Man In The World.”

Soviet Lahel Issues GDV

NEW YORK Apparently the space CDV produced in the European PAL-
program is not the only area in which  video format. It features the Russian
the Soviet Union leads the West: Me-  female rock/pop duo the Bazykina
lodiya, the U.S.S.R.’s state-owned Twins singing ‘“Moscow Nights,”
record label, claims it has released which was originally produced as a
the first commercially available com-  clip for Soviet TV.
pact disk video, while U.S. and Euro- German Avksentjev, head of the
pean labels are still deciding how to  Soviet trade group, describes the
cooperate on an industrywide rollout CDV project as “the most important
of the product. step in presenting our contemporary
The disk is a joint product of Meloo music to the rest of the world
diya, Soviet television, and the Sovis-  through the audio and visual excel-
kusstvo department of Mezhduna- lence of CDV.”
rodnaya, the Soviet foreign trade or- Avksentjev says future CDV re-
ganization. leases planned will draw upon Melo-
The CDV, manufactured for Melo-  diya’s extensive pop and classical rep-
diya in Australia by Disctronics, is ertoire.
also said to be the first commercial

ADDS

BREAKOUTS

ABC, King Without A Crown

Balaam And The Angel, | Love The Things ...
Bananarama, Love In The First Degree

Justine Bateman & The Mystery, Satisfaction
BoDeans, Dreams

Echo And The Bunnymen, Bedbugs And Ballyh:

€)
TNN

THE NASHVILLE NETWORK

Five 1/2-hour shows weekly
2806 Opryland Dr., Nashville, TN 37214

Henry Lee Summer, | Wish | Had A Girl
Geoffrey Williams, There's A Need In Me
10,000 Maniacs, Like The Weather
ABC, King Without A Crown

POWER

Bryan Ferry, Kiss And Tell

Flesh For Luiu, Postcards From Paradise
Kane Gang, Don't Look Any Further
Kiss, Reason To Live

Los Lobos, One Time, One Night

Love And Rockets, No New Tale To Tell
Pepsi & Shiriey, All Right Now
Rainmakers, Small Circles

Ryuichi Sakamoto, Risky

Scarlett & Black, You Don't Know
Underworld, Underneath The Radar
David Wakeling, She's Having My Baby
Wendy & Lisa, Honeymoon Express
Year Zero, Hourglass

CURRENT

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

George Strait, The Chair

Randy Travis, Forever And Ever Amen
Ricky Van Shelton, Somebody Lied

Tanya Tucker, Love Me Like You Used To
The Judds, Mama He's Crazy

Dolly Parton, The River Unbroken

Juice Newton, Angel Of The Morning
Dwight Yoakam, Guitars, Cadillacs, Etc.
Reba McEntire, The Last One To Know

Alan Thompson, | Need You

Shawn Siegal And The Originals, Pigtait Rag
The Bellamy Brothers, Santa Fe

Alabama, Tar Top

Gary Chapman, When We're Together
Asleep At The Wheel, Boogie Back To Texas
Rosie Flores, Cryin' Over You

Topel And Ware, Children Of America

John Schneider, I'm Gonna Leave You Tomorrow
Holly Dunn, Strangers Again

Hot Rize, Shadows In My Room

Rick Astley, Never Gonna Give You Up
Patrick Swayze, She's Like The Wind

Cher, | Found Someone

George Michael, Father Figure

Expose, Seasons Change

G. Estefan/MSM, Can't Stay Away From You
M/A/R/R/S, Pump Up The Volume

Eric Carmen, Hungry Eyes

Roger, | Want To Be Your Man

David Lee Roth, Just Like Paradise

Debbie Gibson, Out Of The Blue

Michael Bolton, (Sittin' On) The Dock Of The Bay
Gladys Knight & The Pips, Love Overboard

HEAVY

John Cougar Mellencamp, Check It Out
Earth, Wind & Fire, Thinking Of You
Jody Watley, Some Kind Of Lover

White Lion, Wait

Rick Springfield, Rock Of Life

Elisa Fiorillo, How Can | Forget You
Great White, Save Your Love

Flesh For Lulu, Postcards From Paradise
Terence Trent D'Arby, Wishing Well
Alexander O'Neal/Cherrelle, Never Knew Love . ..
Michael Jackson, Man In The Mirror
George Harrison, When We Was Fab
Communards, Never Can Say Goodbye
The Jets, Rocket 2 U

Buster Poindexter, Hot Hot Hot

ADDS

Billy Ocean, Get Outta My Dreams . ..
Bryan Ferry, Kiss And Tell
Ruffin/Kendrick, One More For The Lonely . . .

NOUVEAUX

10,000 Maniacs, Like The Weather

O
i
e
14 hours weekly

6430 Sunset Blvd., Hollywood, CA 90028

=T ITI

One hour per week
621 N.W. 6th St., Grand Prairie, TX 75053

CURRENT

POWER

ADDS

Henry Lee S , | Wish | Had A Girl

Rick Astley, Never Gonna Give You Up

G. Estefan/MSM, Can't Stay Away From You
Michael Jackson, Man In The Mirror
George Michael, Father Figure

Patrick Swayze, She's Like The Wind

Pepsi & Shirley, All Right Now

Age Of Chance, Don't Get Mad, Get Even
Scarlett & Black, You Don't Know
Morris Day, Fishnet

E.U., Da Butt

L.L. Cool J, Going Back To Cali
Michael Jackson, Man In The Mirror
Kool Moe Dee, Wild Wild West

Club Nouveau, Lean On Me

EU., DaButt

The Deele, Two Occasions

Morris Day, Fishnet

Earth, Wind & Fire, Thinking Of You
Da Krash, Wasn't | Good To Ya

NEW TELEPHONE NUMBERS
FOR BILLBOARD’S
NEW YORK OFFICE

Gere Smith, Assodate Publisher (212) 536-5002

Ror Willman, Director of Sales: Video/Sound
'212) 536-5025

Norm Berkowitz (212) 536-5016

{en Korp (212) 536-5017

{aren 0"Calloghan (212) 536-5018
Advertising Production (212) 536-5010
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Paris AES Confabh To Highlight Tech Innovations

BY GISELE CLARK

PARIS The 84th Audio Engineering
Society convention, set for the Palais
de Congres here March 14, is expect-
ed to be one of the largest profession-
al audio exhibitions ever staged in
Europe.

AES will highlight such topical
subjects as digital converters, music
and computers, and recording and
mastering techniques, as well as up-
dates on some classic subjects: sound
reinforcement, loudspeakers, signal
processing, audio circuitry, broad-
casting techniques, and architectural
acousties.

The technical tours this year in-
clude visits to the Guillaume Tell Stu-
dio, one of Paris’s largest recording
areas; Radio France for a live broad-
cast demonstration; Espaces Nou-
veaux and the Audiosphere; Les Au-
ditoriums de Joinville, a newly
opened complex of cinema and post-
production studios; and the Theater
of Bobigny where two major innova-
tions—the Daisy System, which pro-
vides sound storage on Winchester
disks from French manufacturer
Fourgerolle, and Memory, the first
computer-assisted fully memorized
live- console—will be demonstrated.

Additionally, a demonstration of
Delta Stereophonic sound reinforce-
ment will be held at the Palais des
Congres.

Product on display at the AES
event covers the widest ground possi-

ble. On the CD and optical-disk-tech-
nique side, AVM Ferrograph from
the U.K. is showing the Series 9 mod-
el 9000 optical-disk recorder. Using a
WORM, or Write-Once-Read-Many,
optical disk, the system provides re-
cording, editing, and playback of up
to 90 minutes of stereo music and up
to 12,000 sound files of editing in-
structions.

And Cello products will be exhibit-
ed for the first time in an AES con-
vention. Audio Suite Mainframe and
P-603 are designed for recording,
mastering, and monitoring applica-
tions and are ideal for making CDs
from analog tapes.

In the console section there is
AHB's Sigma, which makes its Euro-
pean-exhibition debut, with a fully op-
erational 44-channel 32-track monitor
version. AHB is also introducing a
new range of mixing consoles, the
SRC Series, for sound reinforcement.

Amek is showing its 02520 multi-
track production console. A new in-
terface, Digital Creation’s Disemix
automation system, supplements the
two available models. Calrec will fea-
ture its UA-800 music-recording con-
sole with the AMS studio-computer-
automation system.

Other items featured in the console
sector: the minimixer interfaced to
the AMS AudioFile; DDA’s DCM 232
in-line console with many of the mod-
ule-switch functions including 32 bus-
es, faders, and mute automation; and
the new range of 24-track mixing con-

soles from French manufacturer
Jean-Pierre Lafont, including in-line
and split models.

Console maker Neve is featuring
its multichannel DSP digital audio
mixing consoles. The Abac console
will be on display as a totally new
concept in sound recording and re-
mixing, integrating a high-perfor-
mance modular-audio unit

Solid State Logic’s G-series master-
studio system will also be exhibited,
along with the Saje Memory console,
which was presented in prototype
form in New York, but will be seen
here in a fully operational situation.

The AES event will also showcase
a wide range of editors and time-code
products. U.S. manufacturer Adams-
Smith will show the C-Sound visual-
edition feature of the Model 2600 AV
audio-for-video editor. Up to four
hours of sound can be digitally sam-
pled with a visual display of the
wave-form envelope.

AEQG is at the show with the new
Magnetophon Timecode System de-
signed for the MTS15A-1 tape-syn-
chronization system and the
MTS15A-2 audio-editing system.
AMS will show Audiofile, the latest
version of hard-disk-based linear-re-
cording system, including ‘“‘cut-'n’-
splice” functions.

The editor/time-code section is
fully packed for this AES event. Six-
teen Alpha Audio features the Boss
computer-based keyboard accessory,
in addition to the audio-for-video-edi-

Billboard
Tracks The
Whole

Hit Making
Process In
Music And
Video !

HIT

OF THE WEEK

Almost 3/4°6f Billboard

subscriptions are renewed

every year. Billboard’s

renewal rate is among the

highest of all publications
audited by ABC".

*AUDIT BUREAU OF CIRCULATION, 1987
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Whatever Your
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every week!
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tion system. The unit is designed to
permit any group of keys on the main
keyboard to be assigned to a user-
customized minikeyboard.

Audio & Design is in Paris with a
fully operational production version
of the Soundmaestro digital-record-
ing/editing system. For-A shows the
Sirius 100 hard-disk-based digital-au-
dio-memory system, which provides
up to 1,000 minutes of recording on
multichannel.

Soundstation, from Digital Audio
Research, is a digital-audio and pro-
duction center, and programs record-
ed on Soundstation 11 benefit from
extended digital-audio resolution,
which preserves the original sound
quality throughout conversion stor-
age and signal-processing operations.

Fairlight Instruments is present-
ing a fully operational work station,
including the Fairlight Series ITI with
the latest updates. Harmonia Mundi
Acoustica is at AES with the latest
version of its BS-102 digital processor
and interface, an editing system com-
patible with most existing digital for-
mats.

Another AES first is Lexicon’s au-
dio demonstration of Opus, a digital-
audio-production system. Neumann
is showing off its direct-metal-mas-
ter-CED-mastering equipment de-
signed not to need a clean room,
thereby cutting initial investment

In the signal-processing division of
the show, BSS is following the launch
of its MRS-604 microphone-signal
splitter at the AES London conven-
tion with the introduction of its new
DPR-502 noise gate.

FM Acoustics of Switzerland is to
introduce its brand new Forceline 7, a
high-energy-transfer cable specially
designed for lowest-loss wide-band
power transfer between amplifier
and load. The new FM-236 Linear
Phase Electronic Crossover will also
be on display. Eventide is showing
the new H-3000 Ultra Harmonizer
pitch-change and effect processor.

Also in the effects sector: Dolby
S.R., or Spectral Recording, proces-
sors and Quantec, with the QRS/XL
audio computer.

There’s also a sizable section of the
AES show for microphone exhibitors,
including AKLG, ADR, and Bruel &
Kjaer.

Among the tape machines lined up
is Fostex Corp.’s prototype profes-
sional-use digital-master recorder in
the R-DAT format. And there will be
great interest in the full Sony range
of DAT recorders, from consumer to
professional models. HHB Hire &
Sales will show the Apogee antialias-
ing filters for Sony PCM-1610 and
1630 digital recorders. And on the an-
alog front, HHB will show the Sony
APR-5003 half-inch two-track record-
er with Dolby SR system.

SOUND
INVESTMENT

A weekly column spotlighting
equipment-related news in the au-
dio and video production, postpro-
duction, and duplication indus-
tries.

MINI—PIANO: Roland’s new P-330
digital-piano-sound module uses the
company’s Structured Adaptive syn-
thesis technology to provide the stu-
dio or stage user with realistic piano
sounds from a single-space, rack-
mountable module. The P-330 pro-
vides three concert grand pianos, two
electric pianos, harpsichord, clavi-
chord, and vibraphone. Features in-
clude tremolo, chorus, built-in EQ,
and 16-voice polyphony, as well as
MIDI-In, -Out, and -Thru, and stereo
outputs. Contact RolandCorp US at
213-685-5141.

MAC ATTACK: Looking for a sim-
ple way to control your audio/video
MIDI system from your Macintosh
computer? With Julian Systems’
NTSC converter for the Apple Macin-
tosh computer, any Mac II equipped
with an Apple or SuperMac Spectrum
video card can now be connected to
any NTSC-format video device, such
as televisions or VCRs. The converter
is priced at $599; a version that offers
GenlLock and video-overlay capabili-
ties will be available next month.

NEW DECKS: Otari Corp.’s MX-
55 is a new line of compact, well-
priced !/ ,inch tape recorders de-
signed for broadcast, studio, and
audio postproduction work. The
line includes full-track, two-track
NAB or DIN stereo, and a two-
track model with center-track time

Otari Corp.’s new MX-55 series is a
line of affordable, high-quality 1/ ,-inch
tape recorders.

code. The first machine available is
the !/,-inch two-channel deck, at
an estimated price of $3,695. The
rest of the line is planned for a late
spring release. Contact Otari at
415-592-8311.

MASTER GUIDE: In an effort to
cut away some of the confusion
surrounding mastering require-
ments for the myriad formats out
there (F1, 1630, DASH, PD, Dolby,
DAT, ete.), Philadelphia-based
Diskmaskers Inc. is offering a 16-
page booklet explaining prepara-
tiorr and handling of master tapes
for vinyl, cassette, and CD master-
ing. In the guide, Dave Moyssia-
dis, the mastering/pressing
house’s chief engineer, describes
the processes and requirements
for each format and recording
standard, and attempts to steer cli-
ents clear of potential pitfalls.
Contact either 800-468-9353 or 215-
627-2277.

Edited by STEVEN DUPLER
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NEW YORK

PRINCE MARKIE-DEE OF THE
Fat Boys produced rap tracks for the
Funky Beat Inspectors at Power
Play. The tracks will be released on
Stupid Records, a subsidiary of
Rose Tone Records. Also, Boy
White mixed his debut album, pro-
duced by the Aleems. Jeff Lord
Alge was at the board; Michael
Nuceder assisted. And, producer
Mitch Braithwaite worked on vo-
cals for artist Tanganyika. Engi-
neering was Elai Tubo, assisted by ' DISITAL
Jean Carbone. eeres e
Ivan Ivan was at LN.S. working
on overdubs for the Gene Loves Jez-
ebel tracks, titled “20 KHTZ.” The
12-inch remix will be released on
Warner/Geffen. Gary Clugston
ran the board. Nat and Kirk Robin-
son (Milk & Gizmo) were back to
work on Sinead O’Connor’s ‘I
Want Your Hands On Me.” O’Connor
and Kevin Maloney produced the
tracks for Chrysalis/Ensign. Clug-
ston engineered. Producers Robert
Clivilles and David Cole worked on
overdubs for Natalie Cole’s “Pink
Cadillac” for EMI-Manhattan.
Steve Griffin was at the board.

Computers and Communications

LOS ANGELES

cHICAGO WAS at Secret Sound

with producer Chas Sandford to

track songs for an upcoming album.

Gary McGachan set the knobs;

Daren Chadwick assisted.
At Master Control, engineer Ed

Thacker mixed the upcoming Del

Lords album for Enigma Records.

Neil Geraldo produced, and Ted

Pattison assisted. Also, Scotti Bros.

artist Robert Tepper mixed his al-

bum with producer Joe Chiccarelli

and engineer Steve Catania. And,

the Eurythmics worked on 12-inch

mixes for their new album with engi-

(30 L1ETD Mk Ex YOU'VE NEVER SEEN SUCH CLARITY. IN EVERY MODE
David Crosby worked at Chero-

kee on vocals for his A&M album

with producer Stanley Johnston. FROM PLAYBACK THROUGH A VARIETY OF SPECIAL EFFECTS. ALL THANKS

Craig Durkey sat at the board with LR - ;:: R -

assistant Scott Gordon. Also, Eydie SN RN AR,

Gorme worked on vocals for CBS TO OUR DIGITAL VIDEO NOISE REDUCTION SW-WWC‘EXCLUSIVE.

International with producer b N

Roberto Livi. Franz Pusch ran the ‘ R

soundtrack to “Satisfaction” was re- B

sercit o B arroe TR CERTAIN THINGS IN LIFE SIMPLY CANNOT BE COMPROMISED.

NASHVILLE

KRISTEN HEART RECENTLY
spent some time at the Castle Re-
cording Studio finishing vocal
tracks with producer Will Mitchell
of Red Sky Productions.
Fiddler Kenny Baker completed
tracks for a new album with pro-
ducer/fiddling partner Blaine
Sprouse at Studio 19. Session per-
sonnel on this Rounder Records
project included Buck White, Allen by R wotl W el ST TR Wy
Shelton, David Grier, and Terry y .-‘.,‘; SN S s S S Pl L ‘\,’.p;.. .
Smith. Rich Adler engineered. And, Dogad: WA R Y S e e -k
singer/songwriter Ricgll( Schulman ¥ «_qi'brv M,Gre m-_‘ﬁ.brfl‘;ug{c%)‘l\'.;@?:q?.o--%oo x3210;. e 2

worked on a single for Home Grown ¥ &, o
Records. Adler engineered. s

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203.
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WE EXPORT TO ALL COUNTRIES
12" / LP'S / CD'S

BEST STOCK—BEST SERVICE—
BEST INFORMATION

We specialize in 12" Dance Records
all small and major labels

TRY Ust

EXPORT-0-DISC
UNIQUE MUSIC CORP.

110 Denton Avenue
New Hyde Park, N.Y. 11040
Tele # (516) 294-5900
Telex: 4758254
Fax # (516) 741-3584

CD'S AVAILABLE

Along with 1 000's ot cassette and LP utles
Dealers only Write or call for free catalog
Record-Wide Distributors, inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

BUDGET & MIDLINE CASSETTES

Catering to flea market vendors and indepen-
dent record stores only No cut-outs $50
mimmum Write or call for tree catalog

The Tape Box, Inc.
2801 West Reynolds St.
Plant City, FL 33566
(813) 754 3896

VISTA SOUNDS INTERNATIONAL, INC.

YOUR BLACK MUSIC DISTRIBUTOR & ONE STOP
— WE STOCK —
* ALL MAJOR AND MOST INDEPENDENT LABELS
* MANY EXCLUSIVE TITLES
+ DANCE CLASSICS - RARE ALBUMS - CUT-OUTS

* 12”7 NEW RELEASES

VS INT 09
VS INT 10
ECHO 13

VieWa

JAY DREAM "“SAY YOU WILL"®
SYLVIA STRIPLIN “COULD IT BE YOU"
LEROY GiBBS “REWARD ME"

+ DANCE
- BLACK
« REGGAE

281 STH. DEAN ST., ENGLEWOOD, NJ 07631
y: TEL 201-568-0040 - FAX 201-568-2599
ORDERS ONLY 1-800-USA ECHO

State Zip

Please fill in the information below If you wish to
charge the cost of your classified advertising.
O American Express [ Diners Club O Visa (O Master Charge

Exp. Date:

800/223-7524.

SERVICES/SUPPLIES/
EQUIPMENT

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (800) 666 1121

GOLDEN OLDIES

Original out-of-print albums and singles. All
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS
P.O0 BOX 328
OLD GREENWICH,  CT 06870

Satistfaction guaranteed

While Other People are raising thelr prices
we are slashing ours. Major Label LP's as
low as 50.. Your choice of the most exten-
sive listings available
For free catalog call (609) 890 6000
or write
Scorpio Music Inc
Post Office Box A
Trenton NJ 08691 0020

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midiine/Cutouts
LP's/CASSETTES/CD's
Gospel. Blues, Jazz. MOR, etc.
Free Catalog — Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

ROCK & SOUL
ELECTRONICS

470 7th Ave. (bet. 35th & 36th Sis)
Mew York, N.Y, 10018

WE HAVE THE LOWEST
PRICES IN TOWN!!

£4.08 - 85.77
£2.99 - 53 .47
also the
LARGEST SELECTION
OF IMPORT
12 INCH RECORDS!
COMPACT DISC
510.89 to $12.99

LP's.
12inch

SOMY — B0min..

TDK SAX S0min
MAXELL B0 i 5599
AA EILIFI‘A\..-ELL (PK u1 ]

TDP-._ Mﬂ. E

5347 - 53.58

We accept mail orders $100.00 mn-
mium, Add 12% shipping and handling

Retail Shrinkwrap System
ONLY $249 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrNPped merchandise. The
SHRINKMASTER™ wraps LP's CD's
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick, NJ 08901-0156 Ti: 201-
545-3004 Fax:201-545-6054

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP's
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave.. Miami. FL 33122
(305) 591-2188

CLOSE OUTCD’S
LP's & CASSETTES ALSO

Over 3,000
Selections Avallable

ONE WAY RECORDS
P O. Box 6429 « | Prospect Ave
Albany. New York 12206-0429
518-489-3288 - 800-833-3553
Telefax 518-489-3528

L DEALERS ONLY.

RECORDING STUDIO
FOR SALE

SPECIAL CLOSE OUT LP's—15¢
COUNTRY CATALOG—$2

SOUL/BLUES/JAZZ CATALOG—$3
HORIZON RECORDS
8863 BURLINGTON, BROOKFIELD IL 60513
(312) 387 0086

48 TRACK REGORDING STUDIO
Attached To
4 BEDROOM HOME

World Class, Private, very large &
uniquely beautiful, temple-like stu-
dio. One of a Kind! Ideal for artist,
producer, etc. . . who wants the Ulti-
mate Creative Private Environment!
Only 9 minutes from NYC/GW
Bridge, in exclusive country-like Al-
pine, N.J. Brokers/Agents wel-
come. $1.5-1.95 mitlion.

(201) ROR-8453

CUT OUTS & IMPORTS
LP's, cassettes, 8 tracks and 45's,
Rock, Country R & B and Gospel.
Write for free catalog. Trade only

MARNEL DIST.

P.O. Box 933
Piscataway, NJ 088534

VHS MOVIES
FOR SALE

inventory close-out, 4,000 VHS
movies for sale. Boxes wrapped
Ama-ray, tamper proof labels.

Call: (404) 354 0180

FIXTURES

FACTORY DIRECT

COMPACT DISC
&
VIDEO CASSETTE
DISPLAY FIXTURES
FREE CATALOG
FREE STORE PLANNING MANUAL
1-800-433-3543
213-623-4316 (IN CA)
ASK FOR JOHN

SERVICES/SUPPLIES/
EQUIPMENT

siskmakers

DOES IT ALL
CALL FOR OUR PRICE LIST

‘?“;,»*3 1]
% ?T <

-

RECORD JACKET CASSETTE
PRESSING DESIGN & DUPLICATION
PRINTING:

CALL NOW | §0D-468-9353

153 W. 461h Streel = NY, NY 10036
in NYC = 212-302-4140

ATTENTION
CLUB JOCKS/RADIO PD’S

RadioCom Recording Studios, Inc., can
do your custom ID or jingle package for
under $750.00. Original music with digital
effects/sampling/sequencing. Your call
letters/jock shouts/shot gun ID's and
sweeps. Club jocks—have your own ID
package custom made! 24-track record-
ing. Average 14 cut package. We also
specialize in oldies jingles.

RadioCom Recording Studios, Inc.
205 Production Plaza
Sweickley, PA 15143

(412) 741 2241
Demo available

————————e— e e

| . O Count 8 words for our Box Number and address. Add Your Name
| e e $6.50 for handling. Only regular mail forwarded—tapes c
| not acceptable. ST
. Address
: Check the heading you want. .. ,
For Sale Help Wante Positions Wanted Tapes -
i OFor Sale O Hel d 0 0 437
0O Business Opportunities [ Investors Wanted Telepho
| O Real Estate/For Sale/Lease [ Songwriters [J Talent elephone
Accessories Golden Oldies Novelties/Merchandise
| O O @) O
I O Services/Supplies/Equipment [0 Wanted To Buy
O Comedy Material [J Computer [ Schools & Instructions
| 0O video O Miscellaneous
= Payment must be enclosed with your ad copy. Send to CrHRieEe] £
| To order an ad ... check the type of ad you want . Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank #
I Cancellations must be in writing and mailed to the Your signature
[ Regular classified: $2.75 per word. Minimum order, $55.00. Classified Dept.
i 9 © P o0 lassified Dep FAX # 212 536 5236
i O Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per 15% agency commission applicable only on ads
1 inch/12X $76.00 1 inchv/26X $73.00 A Pt R of 2" or more running 2 consecutive weeks.
| ine ooperiine L0 per—tinc LR Need to get your ad in fast? Call Jeff Serrette ... In NY State
L [JREVERSE AD $10.00 ADDITIONAL CHARGE phone 212/536-5174 . .. Outside N.Y. State phone toll free

{212/764-7388
in MY State)

FROM THE USA—DAILY CARGO

Berklay Air-JFK & LAX Arrports serves the mu-
sic industry with low rates—Rush Air Cargo to
all cihes—insurance—banking—documenta-
tion. Contact: B. Klainberg, Pres.

BERKLAY AIR SERVICES CORP.

POB 885, JFK, NY 11430 0865 USA
FAX (718) 917 6434, PH- (718) 656 6066. TIx 425 628

LA B B S B S B S S S S

- Disk Mastering Suite
« Hi-Definition Plating
- State-0f-The-Art Pressing

For brochure & pricing. call or write

I A S AR B EEREERENER R

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balls, Pin Spots, Rain Lights.
Chasers. Portabie DJ Gear. Club
Lighting, etc.
WHOLESALE PRICING AVAILABLE

Farralane Enterprises, Inc.
166 Central Ave.
Farmingdale, N.Y. 117358

(3916) 752-9624 o o

([ A S 2 S B2 S B BN RN Y

* &

EUROPADISK,LTD.
Direct Metal Mastering

Dmm US Only Complete
DMM Facility —

EUROPADISK;LTD:
75Vanck St . N Y 10013
(212) 226-4401 _ =L
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TAPES

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES

CAN HELP!

= Customized Blank Audio & Video Cassettes
® Norelco, Ampex & Soft Poly Boxes

e Cassette Labels ® Ampex Mastering Tape
® Screw Type C-O's
ic Media & TESLA Bulk Audio Cassette Tape

More information

We accept VISA/MC

Looking for the best at the lowest prices? WE

s AGFA, BASF, Magnet-

Our 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay—Call Today For

Mr L AUDIO PRODUCTS INC,

L 4212 141h Ave., Brooklyn, NY 11216

Coll Toll Free 800-221-6578 NY Res. (718) 435-7322

D.A.T./P.C.M.
We have DIGITAL AUDIO TAPE
DECKS, portable D.A.T.'s and
TAPES! We aliso buy and sell

SONY P.C.M. units!!

THE AUDIO GALLERY
(213) 829 3429

NOVELTIES/
MERCHANDISE

POSTERS
ZAP ENTERPRISES
1251-3 Irolo St
Los Angeles. Calif. 30006
(213) 732-3781
DEALERS ONLY

HELP WANTED

VIDEO
Billboard

Hot Los Angeles Sales Territory!

Advertising Sales Representative with at least 3-5 years
sales experience in the Pre-Recorded Video Marketplace.
If you can demonstrate an outstanding track record...then
mail resume and compensation requirements-ASAP-to:

Billooard

Ms. Karen O'Callaghan—Advertising Services Manager
Billboard ¢ 1515 Broadway, New York, NY 10036 (please no phone calls)

64-PAGE WHOLESALE CATALOG!

T-shirts, posters, patches, etc.
NO RECORDS. NO TAPES, JUST
7000 DIFFERENT ROCK COLLECTIBLES!
11199 SORRENTO VALLEY ROAD
SUITE J-BB, SAN DIEGO, CA 92121
(619) 452-1525

AANAA I NAANNN AN

SCORPIO POSTERS

Large Selection of Rock Star, Per-
sonalities, Movies, TV, Sports,
Cars Door Size, Girls, Flocked and
More.

Blacklight Fixtures—Party Lights
We May Not Be The Biggest, But
The Best, And The Best Keep Get-
ting Better. All Orders Shipped
Within 48 Hours.

Call for Free Color Catalog
in N.Y. (718) 499 2001-Outside N.Y.
(800) 221 6328
Dealers Only

AAA AR ANAANANANANN

122222222222 2222 E S

122222222 222 2 22820 B

A PLUS!

MUSIC

Unusual exciting opportunity with THE acknowledged leading
publication in the home entertainment field.

We need one junior advertising sales representative for an
important Eastern (NY Based) territory.

At least 2-3 years Sales Experience in the music industry

Please forward resume with salary requirements to:
Box GSG e 1515 Broadway, New York, NY 10036

FAST GROWING ZOMBA/JIVE RECORDS
MUST FILL FOLLOWING POSITIONS:

® Press/publicity coordinator — At least
1 year experience. Working with rap/
mainstream R&B acts a plus.

® Secretary to V.P. Marketing/Opera-
tions — to 60 wpm, good organization-
al and interpersonal skills.

® R&B A&R Manager — minimum 2
years experience. To work with produc-
er management/record co./publishing
co.

* National Rap Radio Promotion/Mar-
keting Manager.

DO NOT PHONE.

Please mail resumes to Jive Records,

1348 Lexington Avenue, New York, NY

10128 and mark Attn: 1-4 for the posi-

tion being applied for. Salary commen-

surate with experience.

POSTERS o POSTERS o POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK "N’ ROLL o PIN-UPS o SPORTS
CARS » FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC

132-05 ATLANTIC AVENUE

RICHMOND HILL. N.Y. 11418
DEALERS ONLY

NEW YORK BASED
RECORD DISTRIBUTOR/EXPORTER

Seeking export salespeople for our growing
company. Experience helpful. High energy per-
sonality a plus. Send resume and salary require-
ments to:
Box #7753
Billboard Magazine
1515 Broadway. New York, NY 10036

I EE R E R EEEEE RSN/

LOOK

¢ POSTERS

¢ BUTTONS

¢ SUNGLASSES
and

o NOVELTIES

ORION DISTRIBUTING
(216) 881-1500

I B R EE R R A EEREENS]

I 22 S S SRS NS4

L BB RS S BB RSN R RN

SCHOOLS &
INSTRUCTIONS

MUSIC/VIDEO BUSINESS

Get started on a career in the music/ video business. Five
locations—Atlanta, Dallas, Denver, F1 Lauderdale or Se-
ottle  Learn foscinating behind-the-scenes techniques,
play o key roll backstage or ot the controls Top pro
training in studio/ concert/ video production, artist repre-
sentation/ management. retail/ wholesale, promotion/
marketing, copynght law, publishing, much more Em
ploy istance Financiat aid lable For informa-
tion. Atlonta, 800-241-0620; Dollos. 800-441-1577;
Denver. 800-525-6556. Ft. Lauderdole. 800-327
7603 Seartle, 800-345-0987. or write MB, Dept. 11
3376 Peachtree Road, N E | Atlanta, GA 30326 Speaify
city

L — )

TALENT

EAGLE EYE ENTERPRISES
SEEKS MALE VOCALIST

Eagle Eye Enterprises, a New York
based songwriting production com-
pany is presently seeking a young
male pop vocalist to be featured in
a new production project. A full
scale studio album production to
immediately follow after selection is
made. Send tapes, photos and brief
resume ASAP to:
Box # 7752
Billboard Magazine
1515 Broadway New York, NY 10036
Pros only please

WE’'VE GOT THE RECORD DEAL!
DO YOU HAVE THE VOICE???

New heavy metal band seeks vo-
calist for debut album. Contact:

Jo at (518) 237 2360

ATTENTION LABELS & PRODUCERS
Small publisher has discovered an unbeliev-
able new world class country singer/song-
writer. He's out of my league. He needs a la-
bel. For demo’s and info contact:

Darbonne Publishing Co.
Rt. 3, Box 172
Haynesville LA 71038
(318) 927 5253

SONGWRITERS

*GET YOUR SONGS IN 600D WORKING ORDER*
Excellent Quality Song Demos including vocal
and full instrumentation for pop, dance, ballad,
country, rock and R&B tunes. Send $3.50 for
sample cassette (to be refunded against pur-
chase of first demo).

Easton One Productions
P.O. Box 30682 ¢ Bethesda, Md. 20814
(301) 986-0037

GHART
RESEARCH
PACKAGES

The definitive lists of the top singles and albums.
vear by year, covering the entire history of the
Country charts.

Based on the authoritative statistical research
of the music industry’s foremost trade
publication.

TITLES AVAILABLE:

Number One Country Singles, 1948 through
1986. ($50.00)
Number One Corntry Albums, 1964 through
1986. ($25.00)

Listings include Billboard i1ssue date, title, artist
and label of the number one record of each week.

Top Ten Country Singles, 1948 through
1986. ($50.00)
Top Ten Country Albuins, 1964 through
1986. ($25.00)

Listings include title, artist and label of every
record that reached number 10 or higher on the
Billboard Country Singles or Country LPs chart.
Titles are listed alphabetically within each vear.
#1 records are indicated.

Top Country Singles Of The Year, 1946
through 1986. ($50.00)

Top Country Albums Of The Year, 1965
through 1986 ($25.00)

The annual charts of the top records of the vear
in rank order, as published in Billboard's vear-end
special issues. Listings include title, artist and
label for each entry.

Individual yearly lists may also be purchased
separately; see coupon below ($5.00 per list)

Billboard Chart Research
Attn: Jim Canosa
1515 Broadway
New York, NY 10036
Please send me the following Billboard Chart
Research Packages:
C-1 O Number One Country Singles @ $50.00

C-2 O Top Ten Country Singles @ $50.00
C-3 O Top Country Singles Of The Year

@ $50.00
D-1 O Number One Country Albums @ $25.00
D-2 O Top Ten Country Albums @ $25.00
D-3 O Top Country Albums Of The Year

@ $25.00

O Individual vearly lists from

(please list book code number) for
(please list vear(s) desired.)
Check or money order 1s enclosed in the
amount of:

(Sorry. no C.O.D.or billing.) '
Name:

Company:

Address:
Civ, State, Zipi__

Overseas air mail rates available upon request.
All sales are final.
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L ATIN ALBUMS..

=
! o % Compiled from a national sample of retail store
é & ;’ and one-stop sales reports.
2luy O
w|X |y
T|(3|x
(= ’ 2 | ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL
1/1]13] JOSEJOSE SOY ASI aroLA6786
2| 3[39| JULIOIGLESIAS UN HOMBRE SOLO cBs 50337
312 ]17| JOSELUIS RODRIGUEZ SENOR CORAZON MERCURY 832-763-4
415 |5 ANAGABRIEL PECADO ORIGINAL cBs 20825
5|4 |17| JOSEFELICIANO TUINMENSO AMOR emis672
6 12| 3 | LOSBUKIS SIMERECUERDAS Lastr 3044
7|6 |23 DANNYRIVERA AMARO MORIR ona 336
8 | 7 (17| JUANGABRIEL 14 EXITOS ORIGINALES arioLA 7289
9| 8 (19| BEATRIZADRIANA LA LUNASERALALUNA mMELODY 8210
|10 11 11| ALVARO TORRES MAS ROMANTICO QUE NADIE PROFONO 90547
i 11/13| 5| KARINA AMOR A MILLON TH-RODVEN 060
f. | 12|10|41| YOLANDITA MONGE LABERINTO DE AMOR cs 10382
© (13|16 /61| EMMANUEL SOLO Rcasgle
O (14| 9 |67 BRAULIO LOBELLOYLOPROHIBIDO c8s 10452
15|17 {21 | ROBERTO CARLOS ROBERTO CARLOS 87 cBs12333
16 (18|63 | DYANGO CADA DIA ME ACUERDO MAS DE Tl em 5735
17120| 7 | GRUPO FLANS LUZY SOMBRA wMeLODY 121
18| —| 11| LUIS MIGUEL LUISMIGUEL 87 WEA LATINA 547 19/WARNER BROS.
19]—| 1 | CHAYANNE CHAYANNE cBs10492
20122 9 | SOPHY VOZ RITMO Y SENTIMIENTO cas 10506
21 (21|21 | WILKINS PARAISO PERDIDO waRNER BROS. 54945/ WEA
22|14 LISSETTE MANIQUI emi6793
23|15/23| LOSBUKIS ME VOLVI A ACORDAR DE Tl taser 3025
24|25| 7 | LUIS ANGEL LA DAMA DE ROJO (LADY INRED) aemsi21
25/24| 5 | MARIA CONCHITA ALONSO MIRAME a&m 37800

G0 DL W N
OO W WO B W R
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EDDIE SANTIAGO SIGUE ATREVIDO  TH 2497
FRANKIE RUIZ HISTORIA MUSICAL DE FRANKIE RUIZ
TOMMY OLIVENCIA 30 ANIVERSARIO  TH 2464
WILFRIDO VARGAS EL BAILE SONOTONE 1409

BONNY CEPEDA THE MUSIC MAKERS  comgo 2025
ANDY Y HAROLD MONTANEZ EL COMIENZO DEL CAMINO  SONOTONE
PAQUITO GUZMAN TU AMANTE ROMANTICO  TH-RODVEN 2495

EL GRAN COMBO 25 ANIVERSARIO 1962-1987 comBo 2050

TH 2491

Latin

Notas

by Carlos Agudelo

- 2

T3

TODO MI AMOR ERES TU,” Michael Jackson’s
Spanish version of “I Just Can’t Stop Loving You,” will
officially be sold the first week of March. The 12-inch
limited-edition single will have the English song on the
flip side. The company will also press a special compact-
disk unit with the Spanish song on it. The song, which
has already been distributed to Spanish-broadcasting ra-
dio stations in the U.S,, is having quite a warm reception
and, according to several program directors, has all the
sounds of a winner. Apparently, it is possible that Jack-
son is considering recording other songs in Spanish but
no one can confirm this. Efforts to reach Jackson contin-
ue to be utterly unsuccessful.

BY SELLING SPANISH-LANGUAGE ALBUMS from
established labels and artists, Warehouse, a chain with
some 240 stores in the West, may have made a long-
awaited breakthrough in the retailing of Latin music.
Albums from the WEA Latina and A&M labels have
been placed in 15 stores in the Los Angeles area. The
effort is being supported by a three-week advertising
campaign which includes radio and television spots,

| press announcements, and the distribution of fliers in ar-

eas adjacent to the stores. Also, such artists as A&M’s
Maria Conchita Alonso are scheduled to appear per-
sonally at Warehouse stores where the albums are be-
ing sold. “I think this is going to radically change the
commercialization of Latin music,” says Mdximo
Aguirre, WEA Latina’s national manager. “Not only
will the major American chains sell more records in
Spanish but they will also sell more music in English be-
cause they are attracting more customers.”

“The people at Warehouse have been very enthusias-
tic and supportive of the idea from the beginning,” says
Alvaro Farfan, West Coast press and promotion manag-
er for WEA Latina, which distributes A&M. According
to Farfan, the main point is to have the albums available
at as many locations as possible so as to make them
more accessible to potential Hispanic customers. “Usu-
ally most of the stores are concentrated in one area, and
in a city like Los Angeles, many people have to drive
long distances to be able to purchase the records,” says
Farfdn. According to the executive, such labels as CBS
and BMG-RCA have already established contacts them-
selves and will soon begin their own distribution to
Warehouse with concurrent promotional campaigns.
Other chains, such as Tower Records, have expressed in-
terest in retailing albums in Spanish. According to
Aguirre, Warehouse's plans are to gradually expand
sales of Latin albums to other areas of California and
then into other states, including Arizona, Colorado, and

Washington.

THE RECOMMENDATIONS FOR A NEW method-
ology for standarized measurement of Hispanic-radio
audiences are finally complete. The finalized project has
been put out by the Spanish Radio Advisory Council, an
organization formed for that purpose more than two
years ago. The SRAC is composed of representatives of
major general-market and Hispanic-advertising agen-
cies, Spanish radio stations, and advertising representa-
tives. Among the specifications for the syndicated-re-
search model are interviews with only one person per
household; sample size of at least 1,600 per market or
submarket reported, going up to 2,400 in the largest
markets; sampling by random-digit dialing in high-densi-
ty-Hispanic areas, defined as zip codes containing more
than 30% Hispanic population; and random selection of
listed Spanish surnames elsewhere across the ADI. The
proportion of random-digit dialing in the sample will be
the proportion of Hispanic population living in defined
high-density areas; all interviews will begin in Spanish
and may switch to English at the request of the respon-
dent. All interviewers will be bilingual.

The new guidelines are expected to produce a more
complete view of Hispanic-radio listenership, which has

Michael Jackson'’s first
Spanish single due in March

been done thus far by such rating systems as Arbitron,
which, according to radio and advertising representa-
tives, has consistently underestimated Hispanic audi-
ences throughout the country.

FOR YOLANDITA MONGE, another of the Puerto
Rican aspirants to this year’s Grammy award in the
best-Latin-pop-performance category, her nomination
marks the culmination of a series of recent recording
successes which include her last two albums, “Luz De
Luna” and “Mis Canciones Favoritas.” The nominated
album, “Laberinto De Amor,” is another flawless pro-
duction from Spain’s recording studios. The arrange-
ments, by Carlos Gémez and Javier Lozada, are quite re-
sourceful in complementing Monge’s rich and perfectly-
balanced voice. The compositions are standard romantic-
pop tunes, well conceived, with lyrics that speak of such
things as enduring passion, the uncertainties of love,
and unconditional surrender. The album was produced
by Mariano Perez Bautista and is on the CBS Discos In-
ternacional label.

By the way, the group Caribbean Express, another
Grammy nominee in the Latin pop category, was wrong-
ly identified as recording for the Sonotone label. Carib-
bean Express records for A&M.

g 9 7 LA PATRULLA 15 CON FUERZA T1TH1923
o 101021 ] JOHNNY VENTURA SIVUELVO A NACER cas 999
«C11{—| 1| MARIOORTIZ ALGO DIFERENTE Rco913
W 12|18( 5| ROBERTOLUGO EL GALAN DE LA SALSA sonoTone 1132
ed (13/11|25| PEDROCONGA NOTE QUITES LAROPA  SONOTONE 1119
5 14|15(71 | EDDIE SANTIAGO ATREVIDOY DIFERENTE TH 2424
mm | 15(13(11| OSCARD'LEON LA SALSA SOY YO 7H2490
B 16|21 (47| FRANKYRUIZ VOYPA ENCIMA 112453
g 17|16 | 63| ANDY MONTANEZ MEJOR ACOMPANADO QUE NUNCA TH 3434
p=[18{19]2]| CELIACRUZ/WILLIECOLON THE WINNERS vavai09
19(12| 5| JOSE MEDINA NOES SUFICIENTE 8RONCO 007
2023|23| GILBERTO SANTAROSA KEEPING KOOL comso 2051
21(25(13| EDDIE PALMIERI LA VERDAD rania24
22|—| 11| ORQUESTA LA SOLUCION BUENA PESCA TH.RODVEN 2486
23| 14| 9 | MILLIE Y LOS VECINOS ETIQUETA NEGRA cBs 10508
24122 9 | HANSEL YRAUL MIAMIGA MARGARITA Rrca 6670
25|24 | 3 | ALEX BUENO Y SU ORQUESTA LIBERACION CON FE Y SENTIMIENTO
CANON 1060
11|15/ LOSYONICS PETALOSY ESPINAS (aSERr 3041
214{5]| LOSBUKIS SIMERECUERDAS LaSER 3044
3 (3|9 | LINDARONSTADT CANCIONES DE MIPADRE ELEKTRA 60765
42| 9| VICENTE FERNANDEZ/VIKKI CARR DOS CORAZONES cBs450711
5/6|3| LOSBONDADOSOS COMO SIEMPRE AMIGOS PROFONO 90551
65|61 LOSBUKIS ME VOLVIA ACORDARDE Tl vLastr 3025
7110] 5| RAMONAYALA DAMELO FREDDIE 1411
Z |8 |12[ 5| BRONCO SUPERBRONCO ariOLAG618
€ |9(8|9| GRUPOELTIEMPO AFUEGOLENTO tuna1153
2 10| 7 [ 13| JOSE JAVIER SOLIS NO ME OLVIDARAS PROFONO 90544
> 11/14[21| FITOOLIVARES LA GALLINA 6L 20001
Lt 12|11 31| LOS CAMINANTES GRACIAS MARTIN Luna1147
E 13/ 9| 9| GRUPO PEGASO ENAMORADO Rremo 1018
wd 14|18 | 13| INDUSTRIA DEL AMOR MARCHATE RaMEX 1190
< 1513 |61 | LOS TIGRES DEL NORTE GRACIAS AMERICA  PROFONO 90499
g 16| 15|17 | LOSBRIOS NUEVAS VERSIONES PROFONO 90524
mm 17| —|15| GRUPO MAZZ BEYOND cBs10495
8 18 (21| 3 | REVELACION 2000 PARA Tl aBSRECORDS 1013
o 19 (23| 3 | GRUPO ANHELO RAICES proFoNO 90552
20|16 (23| LOSLOBOS LABAMBA WARNERBROS 25605-4
21(20(19| LA MAFIA LIVE cBs84339
22| — | 11| BRONCO INDOMABLE arioLA 6243
23— | 17| LOS CAMINANTES 21 EXITOSVOL.| LuNna1135
24119 |11| GRUPO AGUA PRIETA A LA MODERNA SONOTONE 1123
252569 ANTONIO AGUILAR LA TAMBORA MUSART 2021

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

A ES UN HECHO Y

Billboard has the most
comprehensive coverage of
the Latin music industry in the
United States:

* LATIN NOTAS

* FEATURES & NEWS

* HOT LATIN 50™ (chart)

* TOP LATIN ALBUMS™
(chart)

RUBEN ROBERTO, fast becoming a hit in Latin America, brings his
sensual voice and romantic style to the Spanish market in the U.S.
with his LP “HABLANDO SOLO DE AMOR™ (SPEAKING ONLY
OF LOVE) PAN71101. Released on 2/15 with a sophisticated
sound and warm expressions of love brings you the artist, the man
and his emotions. A mix that leaves you wanting more. PANDA
RECORDS. LP's, Cass., CD's, and Video. Call 213-394-6502.

Billboard reaches the important
decision-makers in the Latin Market!
Please call:

MARV FISHER (213) 273-7040

for advertising information
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{ Classical

Billboard

Singles charts.

music industry’s foremost trade publication.

THREE TITLES AVAILABLE:

week. $30.00.

through 1985. Lists tit
record which reached number 10 or higher on

alphabetically within each year. #1 records are
indicated. $30.00.

RESEARGH
PACKAGES

The definitive lists of the top hits year by year,
through the entire history of the Adult Contemporary

Based on the authoritative statistical research of the

Number One Adult Contemporary Singles, 1961
through 1985. Lists Billboard issue date, title,
artist and label of the number one record of each

Top Ten Adult Contemlpomry Singles, 1961
e, artist and label of every

Billboard’s Adult Contemporary Singles chart. Listed

KEEPING
SCORK

by Is Horowitz

FLIPPANT IMAGES: Left-handed violinists are of a
rare breed—one remembers Rudolf Kolisch, who head-
ed a prestigious string quartet bearing his name—but
Isaac Stern, despite his versatility, is not among them.
So it was a bit startling to see Stern bowing with his left
hand in a cover photo of the recent reissue by CBS of the
Brahms Violin Concerto on a Great Performances com-
pact disk.

That’s not the only flopped photo that has surfaced
lately. Another, accompanying the cover story on Mur-
ray Perahia in the February issue of Ovation magazine,
has him playing a strange instrument indeed. It would
afford those in the audience sitting on the right side of
the hall the unexpected benefit of a prime view of the
keyboard. Hold the photo before a mirror and the piano
assumes a more conventional posture.

THOSE WHO watch C-Span, the cable television sta-
tion that eavesdrops on congressional sessions, are of-
ten entertained more by the recorded music played dur-
ing intervals than by the speechmaking. Whoever pro-
grams these interludes, which sometimes stretch on for
extended times, seems a knowledgeable music lover.
The music is mostly baroque, but it sometimes dates
from periods a bit later.

Often the music seems to comment wryly on the pro-
ceedings. On Feb. 3, during the long countdown to the
House of Representatives’ vote on renewing Contra aid, -
there was the familiar music of Haydn. By the time the
cliff hanging tally was over and the House voted against
renewing aid, we were well into the second movement of
his Symphony No. 94, otherwise known as “The Sur-
prise.”

PASSING NOTES: Berlioz is high on the priority re-
cording list for Eliahu Inbal & the Frankfurt Radio
Symphony. Upcoming sessions for Denon have them do-
ing his “Romeo And Juliet” and “Te Deum” this month,
“Harold In Italy” in March, and the “Requiem” in Octo-
ber. Inbal also has a number of Ravel albums in the
works, says Denon’s Angela Stolfi, these with the Or-
chestre National de France.

Other upcoming Denon projects include a number of
Beethoven sonata disks by pianist Bruno-Leonard
Gelber, Schubert chamber music by the Nuovo Quar-
tet, Chopin waltzes by pianist Héléne Grimaud, and
C.PE. Bach symphonies by the Camerata Bern.

Chesky Records, which has CD rights to Reader’s Di-
gest recordings, will be releasing the complete Beet-
hoven symphonies from this source as performed by
René Leibowitz & the Royal Philharmonic. First out, in
midsummer, will be the Ninth. All the symphonies, on

Flopped photos fingered;
musings on C-Span music

five CDs, will be in the marketplace by fall, says Steven
Reveyoso, who has joined Chesky as marketing direc-
tor. And due in April is Itzhak Perlman’s first record-
ing of the Tchaikovsky Violin Concerto, with Alfred
Wallenstein conducting the London Symphony Orches-
tra.

Chesky, which also has LP rights to certain historic
items in the RCA Red Seal catalog, is preparing for the
release of Fritz Reiner’s 1955 recording of Bartok’s
Concerto for Orchestra with the Chicago Symphony Or-
chestra. Another Reiner chestnut being worked on is his
1954 version of Strauss’ “Also Sprach Zarathustra.”

Daron Aric Hagen has been chosen winner of
ASCAP’s Rudolf Nissim Award for his “Fresh Ayre,” a
work for orchestra that topped more than 150 other en-
tries in the competition. ASCAP president Morton
Gould announced the winner, who receives $5,000 in
prize money and supplementary funds to finance a pre-
miere performance.

Top Adult Contemporary Singles Of The Year,
1966 through 1985. The annual listings of the top
hits of the year in rank order, as published in
Billboard’s year-end special issues. Includes title,
artist and label for each entry. $30.00.

Individual yearly lists may also be purchased sepa-
rately; see coupon below. $5.00 per list.
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Overseas air mail rates available upon request.
All sales are final.

CONGRATULATIONS

DANNY RIVERA,

YOU MAKE OUR HEARTS SING

For the second consecutive year and the third time in his career, Puerto Rico’s
Danny Rivera has been nominated for a Grammy Award in the Latin Pop
category. SK&F. (Puerto Rico) salutes this extraordinary talent.

SK&F
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Where Music & Media Meet
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Proposal Would Protect Sound Carriers, Films

~ U.K. Moves To Widen Rental Rights

LONDON The British government
has responded positively to appeals
from the House of Lords to provide
compensation for performers and
record and film companies for the
rental of their videotapes, sound
carriers, and computer software.

A proposed amendment to the
Copyright Designs and Patents Bill,
currently passing through Parlia-
ment, would extend rental rights to
sound carriers, films, and computer
programs.

The amendment calls for the in-
troduction of a compulsory-license
system for records; the system
would come into force a year aftera
record’s release and would require a
rental royalty to be paid to the own-
ers of its copyright.

Ian Thomas, director general of
the International Federation of Pho-
nogram and Videogram Producers,
the global label trade group known

French Leader:
TV Ads OK For
Records, Tapes

BY PHILIPPE CROCQ

PARIS French Prime Minister
Jacques Chirac has given the go-
ahead for television advertising of
records and tapes. The move,
which awaits official ratification,
will bring France into line with
most other European countries.

Currently, only generic adver-
tising (for example: “Buy a record
for Christmas”) is allowed. No
commercials are permitted for in-
dividual releases. Says WEA in-
ternational director Jean-Paul
Commin: “Up until now, our pro-
motional budgets have been split
more or less equally among press
advertising, in-store promotion,
and postering.”

He adds, “Advertising on televi-
sion will mean increasing our bud-
gets, but the increased sales
should more than compensate for
the additional expenditure.” Cur-
rently, the record industry is a mi-
nor player in France’s advertising
industry: Of the $7 billion spent
annually on advertising in the
country, only $39 million comes
from the record industry.

Industry groups are welcoming
Chirae’s announcement. At
SNEP, the French national IFPI
group, Patrice Fichet says: “It's a
very good surprise and answers a
demand that we have been ex-
pressing for a long time. Coming
so0 soon after the reduction in [val-
ue-added-tax] rates for prerecord-
ed sound carriers, it will give an-
other valuable boost to the mar-
ket.”

Eric Dufaure of the authors’ so-
ciety SACEM adds, “This mea-
sure will put an end to the ostra-
cism that records and tapes have
suffered from in the media, com-
pared with other cultural prod-

(Continued on next page)

as IFPI, says the proposal ‘recog-
nizes the injustice of allowing the
rental of records without compensa-
tion for the artists or the record
companies.”

He says the proposed amendment
establishes “a basis for further dis-
cussion.” But, he says, the rental-
embargo period of one year from

the date of a record’s release is inad-
equate, particularly for classical
repertoire. Many classical records
do not recoup their cost until they
have been on sale for several years.

Thomas says records should be al-
lowed to achieve their full sales po-
tential before being made available
for rental.

IFPI Head Lauds Antipiracy
Gains, New Copyright Laws

BY MIKE HENNESSEY

LONDON The international rec-
ord industry can look back on 1987
as a year of significant achieve-
ment in the areas of antipiracy ac-
tivity and copyright-protection
legislation, according to Ian Thom-
as, director general of the Interna-
tional Federation of Phonogram &
Videogram Producers.

“There are a lot of tough battles
ahead, and we cannot afford to be
complacent, but we can take a
great deal of encouragement and
satisfaction from the substantial
progress we have made on a num-
ber of fronts in securing a more
equitable climate in which the in-
ternational record industry can op-
erate,” Thomas says in a press re-
lease to be issued March 1.

‘In the battle
against piracy,
the tide is
beginning to turn
against the pirates’

One highlight of the year, Thom-
as says, was the introduction of
important legislation in the Asian
Pacific region. New copyright
laws were introduced in Malaysia,
Indonesia, Singapore, and South
Korea. South Korea also became a
signatory to the antipiracy Geneva
Phonogram Convention and intro-
duced a record-rental right.

Says Thomas: “The example of
Singapore provides a dramatic il-
lustration of what can be achieved
by legislation. In 1987, sales of le-
gitimate product in the territory
increased by 270% over the figure
for 1985.

“Turkey offers an equally dra-
matic example: Here we see a
transformation from total piracy
saturation to a dynamic legitimate-
music market in which national
and international repertoire are
enjoying unprecedented success.”

According to Thomas, other key
areas of progress for the interna-
tional record industry in 1987 were
the following:

e France’s ratification of the
Rome Convention, an instrument
that protects the performance
rights of the record industry.

e New copyright legislation in
Spain, including the introduction
of a home-taping royalty.

e The accession of representi-
tives of Burkina Faso to the lead-
ership posts of the Rome and Pho-
nogram conventions.

e The initiation of discussions
with Indonesia, which could lead to
protection for foreign sound re-
cordings, following IFPI’s com-
plaint to the European Economic
Community.

e The signing of contracts with
Sky Channel and Super Channel
for the use of music videos and the
signing of an agreement with
AGICOA, the international organi-
zation responsible for the collec-
tion and distribution of rights
from cable operations.

e The Prague, Czechoslovakia,
meeting that led to declarations
from the Soviet Union, Bulgaria,
and Poland that they intend to ap-
ply for membership in IFPI.

e An agreement with BIEM, the
association of European rights so-
cieties, on the compact-disk-royal-
ty rate and the exceptionally rapid
progress made in settling the prin-
cipal terms of a four-year mechani-
cal rights contract extending to
1991.

Says Thomas, ‘‘“The meetings
with the socialist countries of Cen-
tral and Eastern Europe hold
great promise for future trading
and cultural exchanges between
them and the West. We plan a fur-
ther meeting in Geneva in June,
when we hope to take the discus-
sions further.”

Thomas says IFPI is particular-
ly gratified that France has finally
ratified the Rome Convention.
“This could lead the way to other
Francophone countries following
suit,” he says. To date, 35 coun-
tries have ratified the Rome Con-
vention.

On the antipiracy front, there
were a number of successful court
actions in Nigeria, the Congo, Ken-
ya, and the Ivory Coast, and IFPI
made strong representations to
the Gulf states in the Middle East
to outlaw the importation of pirate
cassettes.

“The tide is beginning to turn,”
Thomas says, “and the industry
can certainly look to the Asian Pa-
cific and the Middle East terri-
tories as legitimate markets with
huge future potential.

““The achievements of 1987 show
that our efforts have been worth-
while. These tangible results pro-
vide a substantial foundation on
which to continue our progress in
1988.”

A New Beginning. Dominican singer Angela Carrasco signs an exclusive
worldwide deal with EMI-Capitol of Mexico. With her, from left, are Luis Moyano,
managing director, EMI-Capitol Mexico; Charles Andrews, regional director, EMI
Latin America; Mario Ruiz, director, a&r/marketing, EMI Latin America; and

Angelo Medina, Carrasco’s manager.

Artists Down Under Get Lift

Industry Groups Back ACMI

BY GLENN A. BAKER

SYDNEY Australia’s first coopera-
tive venture between the higher-edu-
cation community and the music in-
dustry has been announced by Clive
Pascoe, an academic with a back-
ground in music composition.

The Australian Contemporary Mu-

sic Institute was established by Pas-
coe and operates out of the Northern
Rivers College of Advanced Educa-
tion. The educational concept has
been dubbed by the popular press
here Rock "N’ Roll Univ.
At the launch, Pascoe pointed out,
“The film and television industries
(Continued on next page)
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Aussies Honor Rock Singer Famham

BY GLENN A. BAKER

SYDNEY Veteran rock performer
John Farnham has received one of
the highest honors his country can
bestow on him. In Australia’s bicen-
tennial year, the 38-year-old singer
has been named Australian of the
year.

As part of the nation’s diverse Aus-
tralian Day celebrations, Prime Min-
ister Bob Hawke received the singer
at Government House in Sydney,
where he was presented with his
award by tennis star John New-
combe, head of the Australia Day
Committee.

The honor caps an extraordinary

two-year period in the artist’s 24-year
musical career. It has been a period
that has seen him recover from a
poorly received stint as Glenn Shor-
rock’s replacement in the Little River
Band and go on to notch up the big-
gest-selling domestic Australian al-
bum of all time.

With almost 1 million local sales of
“Whispering Jack” (in a country of
just 16 million people), Farnham is
close to eclipsing Abba’s all-time rec-
ord for the biggest-selling album
here, “Best Of Abba.”

In an exclusive Billboard interview,
a buoyant Farnham claimed it was
“impossible” to fully express his feel-
ings about his award. “But I must ad-

TOKYO Japan’s Cultural Affairs

sion of the country’s copyright law
that would extend copyright-protec-
tion periods from 20 to 30 years.
The draft also proposes that mere

settes with the intent to sell them
should be made a criminal det..
The agency submitted its draft in
late January for study by the Copy-
right Council. In October, the coun-
cil had decided to recommend revi-
sion of the law to the extent that

ware would carry penalties of a
maximum of three years in jail or a

* Revision To Stiffen Piracy Penalties
Japan Mulls Copyright Bill

Agency has submitted a draft revi--

possession of pirated videocas- -

the display of pirated video soft-.

$70,000 fine, but the agency found
there were loopholes in the recom-
mendation, as, for instance, when

“sales of pirated product are made
by mail order or by door-to-door
salesmen. *

If mere possession were to be
made a crime, it is believed that po-
lice and other enforcement agencies
would find it easier to arrest those
résponsible for selling or renting pi-
rated videos. The agency is expect-
ed to submit the copyright law-revi-
sion bill to the current parliamenta-
ry session, where it is likely to be
voted into law.

mit to a little guilt. I saw the list of
the people who were considered—
doctors, scientists, great sports-
men—it was a really humbling expe-
rience. I still can’t believe they chose
me, especially in a year as important
as 1988.”

Ironically, had the honor been ex-
tended in previous years, Farnham
might not, strictly speaking, have
been able to accept it. For it was not
until late in 1987 that he formally be-
came an Australian citizen. Born in
England, he emigrated from England
with his family at the age of 9 and
“never got around” to becoming nat-
uralized. By 1986, when he was vying
with actor Paul Hogan as Australia’s
favorite son, few were aware that he
was still traveling the world on a
British passport.

As Australian of the year, Farn-
ham faces certain obligations—tours,
lectures, and the like. He says he will
do everything he can to show his
gratitude. But even so, the Australia
Day Committee may find it hard nail-
ing down the incredibly overworked
star. He has just wrapped up his
third national concert tour in just
over a year, become a new father,
and personally listened to well over
2,000 songs submitted for his follow-
up to “Whispering Jack,” which
started production Feb. 1.

With Farnham’s home-ground
standing topped by chart success in
15 countries for the hit “You're The
Voice,” his career is deficient in only
one significant area: U.S. acceptance.
RCA was unable to break “Whisper-
ing Jack” in the U.S. but has pledged
to pull out all stops in its stateside
launch of the new album in mid-1988.

AUSTRALIAN MUSICIANS PROGRAM

(Continued from preceding page)

have long had—with the Australian
Film, Television, Video & Radio
School, an established institution
with world-class educational and pro-
duction facilities—input from indus-
try professionals and government
funding.” Because music is equally
important, he said, “it's about time
the industry had the same resources
and facilities.”

ACMI will offer Australian musi-
cians and singers training in the com-
position and performance of contem-
porary music styles, including rock,
pop, jazz, country, and genres not
currently taught in schools. It will
also provide a comprehensive, pro-
gressive music-education package
that addresses the needs of modern

GHIRAC OKS ADS

(Continued from preceding page)

ucts. It will also allow the industry
to keep the public better informed
about what is available.”

Labels here say they are ready to
go ahead with television campaigns
as soon as the government gives the
green light, but PolyGram’s Phi-
lippe Laco notes that a learning pro-
cess will be necessary since not all
product is equally suited for televi-
sion exposure.

“Most likely we will see the emer-
gence of new types of product con-
ceived specially for TV promotion,
just as we already have in France
for radio,” he says.

musicians now and anticipates their
needs for the 21st century, according
to Pascoe.

Though based in Lismore, some
808 miles from Sydney, the courses
will be available to study institutes
nationally via communications tech-
nology, possibly with the assistance
of government-owned ABC and SBS
televison networks and the AUSSAT
satellite.

Exchange and affiliation programs
will be instituted between universi-
ties and colleges in the U.S. and Eu-
rope.
Following a lengthy round of pre-
liminary discussions, the ACMI can
now claim support or participation
from such organizations as the Musi-
cians’ Union of Australia, the Austra-
lian Record Industry Assn., the Aus-
tralasian Mechanical Copyright Own-
ers’ Society, the Australasian Music
Publishers’ Assn., and other influen-
tial industry bodies.

It also claims the support of many
prominent music business figures
who have offered endorsements. The
launch function here was attended by
artist manager and media baron
Glenn Wheatley, Mushroom Records
chief Michael Gudinski, Mighty Boy
Records head Moira Bennett, Warner
Bros., and many others, including
leading musicians.

Wheatley commented, “In Austra-
lia, we suffer from a number of im-
pediments in making music a profit-
able and fulfilling occupation, both as
musicians and executives. We suffer

the tyranny of distance from other
markets, a lag in music education due
to that same distance, a lack of infor-
mation and legal assistance for devel-
oping managers, and a dearth of op-
portunities for emerging production
talent. There’s a definite need for a
comprehensive music-education pro-
gram. The concept of ACMI is to be
applauded.”

Leo McLeay, deputy speaker of the
House of Representatives, said, “I'm
particularly enthusiastic that aspir-
ing musicians will be able to pursue
their music and education at the
same time. ACMI will go a long way
toward promoting the recognition of
contemporary music as a legitimate
art form.”

This Labor party attitude is indica-
tive of its concern with retaining the
youth vote, which it has traditionally
dominated.

Also present at the ACMI launch
was Larry Livingston, dean of the
school of music at Univ. of Southern
California, Los Angeles, who said,
“There are a lot of comparisons be-
tween the composers of old and
young rock’n’rollers. None of those
classical composers wrote music for
eternity. They were popular contem-
porary musicians. They just wrote to
live and eat, and their audiences only
wanted to hear their latest tunes, just
like the musicians of today.

“Educational institutions have to
invest in new musical styles. They
have to be speculators as well as cu-
rators.”

Gov’t Rejection Of Tax Shift
Is Good News For Industry

BY KIRK LaPOINTE

OTTAWA The federal government,
bowing to record industry complaints
that it was about to make a major
blunder, has backed off plans to shift
the 12% federal sales tax from the
manufacturing to the wholesale lev-
el, averting what many believed
would have been retail price in-
creases of as much as $1.

Meanwhile, already-in-place whole-
sale-level taxation of videocassette
recorders will be shifted back to the
manufacturers’ level Nov. 1.

The two measures were included in
the Feb. 10 federal budget, perhaps
the last one for the Conservative gov-
ernment before the next election. Al-
though it was called a standstill bud-
get because it contained few mea-
sures, it was a dream come true for
the fretting recording business.

When Finance Minister Michael
Wilson proposed to shift the tax in
June, the major labels, independents,
retailers, and rackjobbers cried foul.
For one thing, the tax was going to
be applied to a higher amount, since
it would have been applied to whole-
salers, doubtlessly provoking a price
increase at retail. What’s more, inde-
pendent companies were worried
they—not their major distributing la-

bels—would be forced to swallow the
amounts.

In November, Wilson announced
he would defer the record-tax shift
until July 1 so that his department
could study the matter. In the Feb 10.
budget, however, Wilson indicated
that the shift “will not be implement-
ed” because such a move would cre-
ate inequities in the tax system by im-
posing taxes on only some products.

However, the wholesale tax on pre-
recorded videocassettes continues be-
cause such a tax “continues to be the
most effective means of dealing”
with the industry, according to the
budget.

Brian Robertson, president of the
Canadian Recording Industry Assn.,
expresses relief with the budget
move.

“We were looking at an increase at
retail of somewhere between 50 cents
and a dollar,” he says.

The proposal had also confused
some retailers with subdistribution
or marketing firms because there
had been no clarification of which
company would pay the tax.

The industry is also examining sec-
tions of the budget dealing with im-
ports. It is possible that the tax mea-
sures might prompt higher costs for
importing records.

Canadian Brewery Leads In Music Biz

Labatt’s Buys Concert Cos.

OTTAWA It's a deal that would
make Bob and Doug MacKenzie
belching proud: Labatt’s, the coun-
try’s largest brewery, has now cor-
nered a considerable chunk of the
music industry with the acquisition of
45% of Toronto-based Concert Pro-
ductions International Ltd. and
world-leading merchandisers
Brockum.

Extending its already sizable influ-
ence in the Canadian music industry,
Labatt Breweries Ltd. announced the
widely rumored deal at a news con-
ference Feb. 9 in Toronto. Terms of
the deal were not disclosed. CPI and
Brockum are currently run by the re-
cently renamed BCL Entertainment
Corp., whose chairman, Bill Ballard,
and president, Michael Cohl, will re-
tain 556% of its interests and stay in
their corporate places.

Last fall, Labatt’s formed Super-
Corp Entertainment, a partnership
with jingle and studio kingpin Syd
Kessler that has as its goal the cre-
ation of a major Canadian label,
Change Records. Now, says Labatt’s
president Sid Oland, the two major
acquisitions allow the brewery to be-
come a prominent music industry
player. Some go further than that,
calling Labatt's the key company in
Canadian music.

The deal has its ironies, however.
For one thing, CPI has a long-term
concert-sponsorship deal with La-
batt’s prime competitor, Molson’s,
that Cohl says will continue for the
remaining four years of the contract.
Second, Labatt’s owns Blue Live En-
tertainment, CPI’s chief competitor
in the Toronto market, and shows no
indication of playing down that firm.
Indeed, says Blue Live chief Jim

Skarratt, 1988 should be a bigger
year for the company than 1987. And
third, CPI recently entered into possi-
bly the largest concert-sponsorship
deal of all time in Canada with Coca-
Cola Ltd., not exactly a rival of La-
batt’s but certainly a firm whose
product competes for a place in con-
sumers’ stomachs.

The deal is not
without its ironies

Is there room for all of these seem-
ingly divergent interests under one
roof? It seems so.

“The added leverage that this asso-
ciation brings us provides the oppor-
tunity for BCL Entertainment Corp.
to move forward to the next pla-
teau,” says Cohl.

“Labatt’s gains a significant entry
into the entertainment community as
well as expanded merchandising and
marketing opportunities,” says
Oland.

On the merchandising side,
Brockum has emerged as arguably
the world’s largest such company,
outfitting many of the largest tours
and reaching far and wide with offi-
cial artist products. On the concert
side, CPI is one of a handful of North
America’s largest promoters, with
ever-increasing interests in expand-
ing below the Canadian border. It al-
ready organizes events at every ma-
jor Canadian venue, and Cohl says
the Labatt’s deal will allow stronger
involvement in Atlantic Canada and
at the grass-roots level of the busi-
ness. KIRK LaPOINTE
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CANADA (Courtesy The Record) As of 2/22/88 m_‘\‘!ﬁ \- PAN.EUROPEAN CHARTS 2/20/88

<, SINGLES &
1 2 | POP GOES THE WORLD MEN WITHOUT HATS MERCURY/POLYGRAM HOT 100 SINGLES
2 4 GOTBlg(Y)Sn’mlz SETON YOU GEORGE HARRISON DARK HORSE/WARNER 1 2 | ALWAYS ONMY MIND PET SHOP BOYS PARLOPHONE
§ 2 1 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN
3 | 5 | COULD'VEBEEN TIFFANY mcCa/MCA 3 | 3 | I THINK WE'RE ALONE NOW TIFFANY mca
4 1 FAITH GEORGE MICHAEL COLUMBIA/CBS 4 6 | BOYS SABRINA FIVE RECORDS
5 3 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON eric/cBS 5 4 ETIENNE GUESCH PATTI COMOTION/EM!
6 7 PUMP UP THE VOLUME M/A/R/R/S VERTIGO/POLYGRAM 6 8 WHEN WILL | BE FAMOUS? BROS CBS
7 | 6 | WHEN A MAN LOVES A WOMAN LUBA capITOL 7 |NEW| I SHOULD BE SO LUCKY KYLE MINOGUE PwL
8 | 10 | TELLITTO MY HEART TAYLOR DAYNE ARISTA/BMG 8 | 9 | ('VEHAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER
9 8 CRYING ROY ORBISON/K.D. LANG  VIRGIN/A&M WARNES Rca
10 11 | HAZY SHADE OF WINTER BANGLES DEF JAM/COLUMBIA 9 7 LA BAS JEAN JACQUES GOLDMAN & SIRIMA EPiC
11 | 12 | CATCH ME (I'M FALLING) PRETTY POISON VIRGIN 10 [ NEW | TELLIT TO MY HEART TAYLORDAYNE ARISTA
12 | 15 | WHAT HAVE | DONE TO DESERVE THIS PET SHOP BOYS & DUSTY 11 [ 10 | MYLOVEIS A TANGO GUILLERMO MARCHENA TELDEC
SPRINGFIELD EMI-MANHATTAN/CAPITOL 12 5 | SIGN YOUR NAME TERENCE TRENT D'ARBY cBS
13 13 | NEED YOU TONIGHT (NXS ATLANTIC/WEA 13 11 | SANS CONTREFACON MYLENE FARMER POLYDOR
14 9 | CHERRY BOMB JOHN COUGAR MELLENCAMP MERCURY/POLYGRAM 14 15 | NEVER CAN SAY GOODBYE THE COMMUNARDS LONDON
15 | NEW | HUNGRY EYES ERIC CARMEN RCA/BMG 15 12 | CHINAIN YOURHAND T'PAU SIREN
16 | 16 | DUDE (LOOKS LIKE A LADY) AEROSMITH GEFFEN/WEA 16 | 17 | QUELQUE CHOSE DANS MON COEUR ELSA GM PRODUCTIONS/ARIOLA
17 14 | INEED A MAN EURYTHMICS RCA/BMG 17 | NEW| CANDLE IN THE WIND ELTON JOHN ROCKET/PHONOGRAM
18 17 | I THINK WE'RE ALONE NOW TIFFANY MCA/MCA 18 | NEW| INEEDYOU B.V.S.M.P. BCM
19 [ NEW | HANDS UP SWAY VIRGIN/A&M 19 | NEW | GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIvE
20 [ NEW | CANDLE IN THE WIND ELTON JOHN mCA/MCA 20 16 | BEHIND THE WHEEL DEPECHE MODE MUTE
©Copyright 1988, Billboard Publications, Inc. No part of this publication ALBUMS HOT 100 ALBUMS

TERENCE TRENT D’ARBY INTRODUCING THE HARDLINE
ACCORDING TO cBs

SOUNDTRACK DIRTY DANCING RCA
JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN
RICK ASTLEY WHENEVER YOU NEED SOMEBODY RcA

may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission of the publisher.

1 VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA/BMG 1

3 | GEORGE MICHAEL FAITH COLUMBIA/CBS

2 JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE MERCURY/
POLYGRAM

TIFFANY  mMCA/MCA

GEORGE MICHAEL FAITH EpiC

MICHAEL JACKSON BAD ePiC

1
4
3
2
5
7
8 | T'PAU BRIDGE OF SPIES SIREN
NEW
9
6

1
2
3 2
3
4| 4 4
BRITAIN (Courtesy Music Week/Gallup) As of 2/20/88 5 | 5 | MICHAEL JACKSON BAD EPIC/CBS 5
6 7 | INXS KICK ATLANTIC/WEA 6
7 7
8 8
9 9

This | Last
Week| Week| SINGLES 10 | EURYTHMICS SAVAGE RCA/BMG

1 | 2 | 1SHOULD BE SO LUCKY KYLIE MINOGUE pwL 6 | GEORGE HARRISON CLOUD NINE DARK HORSE/WARNER BROS /WEA AC/DC BLOW UP YOUR VIDEQ ATLANTIC

2 | 1 | ITHINK WE'RE ALONE NOW TIFFANY mca 9 | STING ...NOTHING LIKE THE SUN A&m PET SHOP BOYS ACTUALLY PARLOPONE

3 | 4 | TELLITTOMYHEART TAYLORDAYNE ARISTA 10 | 8 | U2 THE JOSHUA TREE ISLAND/MCA 10 MADONNA YOU CAN DANCE  SIRE

4 | 8 | GETOUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JivE 11 | 19 | DAVIDLEEROTH SKYSCRAPER WARNER BROS/WEA :1 19 BE“"D“C‘:”E'E'SLE HEAVEN ONEARTH VIRGIN

5 | NEW | BEATDIS BOMB THE BASS MISTER-RON/RHYTHM KING/MUTE 12 | 16 | ROBBIE ROBERTSON  GEFFEN/WEA lg };2; JE:: Mog:)j MA(::OLDMA(;I:) I:"f’f Gg's CLAIRET GRISFONCE  Pic
6 | 3 | WHEN WILL1BE FAMOUS? BROS cas 13 | 13 | DEF LEPPARD HYSTERIA VERTIGO/POLYGRAM 1l :zllmmms oA NBITR'[‘)’; A CLIRAN ARNERIBROS)

7 | 5 | CANDLE IN THE WIND (LIVE) ELTON JOHN ROCKET 14 | 14 | MEN WITHOUT HATS POP GOES THE WORLD POLYGRAM 15 | 12 WSTING .. NOTHING UKE";ERECEE"N

8 10 | SAYIT AGAIN JERMAINE STEWART 10/VIRGIN 15 11 [ BILLY IDOL VITAL IDOL CHRYSALIS/MCA . Gl

, 16 | 11 | THECHRISTIANS THE CHRISTIANS ISLAND

2[R (VALENTINE R RACSIRE N IRGIN LN ) | WKITESNAKE R GECRENWER 17 | NEW| CLAUDE NOUGARO NOUGAYORK wea
10 | 7 | SHAKE YOUR LOVE DEBBIE GIBSON ATLANTIC 17 | 17 | BELINDACARLISLE HEAVEN ONEARTH MCA/MCA 28 FNEW| INXS| KIGK wemciny

11 6 THE JACK THAT HOUSE BUILT JACK'N'CHILL OVAL/10/VIRGIN 18 | 15 | ELTON JOHN LIVE IN AUSTRALIA mCA/MCA

. 19 | 17 | FOREIGNER INSIDE INFORMATION ATLANTIC
121 25 | GIMME HOPE JO'ANNA EDDY GRANT  icE 19 | 18 | BRUCE SPRINGSTEEN TUNNEL OF LOVE COLUMBIA/CBS 20 | 15 | ERSTE ALLGEMEINE VERUNSICHERUNG LIEBE. TOD UND TEUFEL
13 | 20 | TOWER OF STRENGTH (BOMBAY MIX) MISSION 20 | 20 | WHITNEY HOUSTON WHITNEY ARISTA/BMG EMI '
MERCURY/PHONOGRA

14 9 ROK DA HOUSE BEATMASTERS/COOKIE CREW RHYTHM KING/MUTE . i .
15 12 | SIGN YOUR NAME TERENCE TRENT D'ARBY cBs WEST GERMANY (Courtesy Der Musikmarkt) As of 2/15/88 AUSTRALIA (Courtesy Australian Music Report) As of 2/22/88
16 | 14 | HOTINTHE CITY BILLY IDOL CHRYSALIS SINGLES SINGLES
17 | 22 | MANDINKA SINEAD O'CONNOR ENSIGN/CHRYSALIS 1 | 1 | ALWAYSONMY MIND PETSHOPBOYS PARLOPHONE 1 | 1 | (I'VEHAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER
18 | 18 | GIVE ME ALL YOUR LOVE WHITESNAKE Emi 2 | 2 | MYLOVEISATANGO GUILLERMO MARCHENA TELDEC WARNES  RCA

19 | 11 | OUAMOUR DOLLAR LONDON 3 | 3 | HEAVENIS A PLACE ON EARTH BELINDA CARLISLE VIRGIN 2 | HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN
20 | 13 | HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN 4 | 11 | INEEDYOU VB.V.S.M.P. BCMRUSH 10 | 1 SHOULD BE SO LUCKY KYLIE MINOGUE MUSHROOM
21 | 26 | SPY IN THE HOUSE OF LOVE WAS NOT WAS FONTANA/PHONOGRAM 5 | 7 | (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER 4 | NEVER GONNA GIVE YOUUP RICK ASTLEY RCA

23 | 17 | COMEINTO MY LIFE JOYCE SIMS SLEEPING BAG/LONDON 8 | HEREIAM DOMINOE Rca 3 | GOT MY MIND SET ON YOU GEORGE HARRISON DARK HORSE
24 | 24 | LET'S GETBRUTAL NITRO DELUXE COOLTEMPO/CHRYSALIS BLUEPRINT RAINBIRDS MERCURY/PHONOGRAM 15 | WHENEVER YOU NEED SOMEBODY RICK ASTLEY Rca
25 | NEW | DOCTORIN' THE HOUSE COLDCUT FEATURING YAZZ & THE PLASTIC 4 | SOLANG' MAN NOCH TRAEUME LEBEN KANN MUENCHENER 8 | SAYYOUWILL FOREIGNER ATLANTIC

0N
—
w

2
93
4
22 | 16 | HOUSE ARREST KRUSH FON/CLUB WARNES Rrca 5 | 12 | HEATSEEKER AC/DC ALBERT PRODUCTIONS
6
7
8
9

FERDOEON ST iE FREIHEIT & LSO & JACKSON SINGERS CBS
26 | 3a NEVEFE?:‘LEEW LOVE LIKE THIS  ALEXANDER O'NEAL FEATURING 9 | 6 | BEHIND THE WHEEL DEPECHE MODE wmuTE > | FAITH GEORGE MICHAEL epc
CHERRELLE TABU 10 | NEW | STOP FOR A MINUTE SANDRA VIRGIN 10 | 9 | WALK THE DINOSAUR WASNOT WAS MERCURY
27 | NEW | MAN IN THE MIRROR MICHAEL JACKSON EPIC 11 | 12 | EVERYTHING'S COMING UP ROSES BLACK A&M/DGG 11 | 7 | RUNTOPARADISE CHOIRBOYS MUSHROOM
28 | 19 | TIRED OF GETTING PUSHED AROUND 2 MEN A DRUM MACHINE & A 12 | 5 | KUESS'DIUE HAND M SCHOENE FRAU EAV 12 [ 16 | DRIVING WHEELS JIMMY BARNES MUSHROOM
TRUMPET FFRR/LONDON 13 14 | JULIAN MANDY WINTER Emi 13 11 | NOTHING'S GONNA CHANGE MY LOVE GLENN MEDEIROS MERCURY
29 | NEW | JOE LE TAXI VANESSA PARADIS FAPRODUCTIONS/POLYDOR 14 | 10 | WHEN I FALL IN LOVE/MY ARMS KEEP MISSING YOU RICK ASTLEY 14 | 6 | PUMPUP THE VOLUME M/A/R/R/S VIRGIN
30 | NEW| HAZY SHADE OF WINTER BANGLES DEF Jam RES 15 |NEW| TOUCHED BY THE HAND OF GOD NEW ORDER FACTORY
31 | 32 | DIGNITY DEACONBLUE cBs 151 17 | SIGN YOUR NAME TERENCE TRENT D'ARBY cas 16 | 13 | NEVER CAN SAY GOODBYE COMMUNARDS LONDON
32 | NEW| C'MON EVERYBODY EDDIE COCHRAN LIBERTY 16 | 9 | CHINAINYOURHAND TPAU vIRGIN 17 | NEW | LOVE IN THE FIRST DEGREE BANANARAMA LIBERATION
33 | NEW | WHEN WE WAS FAB GEORGE HARRISON DARK HORSE/WEA 17 | NEW| RISE TO THE OCCASION CLIMIE FISHER Emi 18 | 20 | I THINK WE'RE ALONE NOW TIFFANY wcA
34 | NEW| TWO HEARTS CLIFF RICHARD EMI 18 | 15 | GOT MY MIND SET ON YOU GEORGE HARRISON weA 19 | 14 | CELEBRATION DRAGON Rca
35 | 28 | GIVE ME THE REASON LUTHER VANDROSS EPIC 19 [ NEW| HOUSE ARREST KRUSH MERCURY/PHONOGRAM
36 | 33 | HEAVEN KNOWS ROBERT PLANT ESPARANZA/WEA 20 | NEW [ NEED YOU TONIGHT INXS MERCURY/PHONOGRAM 20 | 19 | FATHER Fg;URE GEORGE MICHAEL  epic
37 | NEW| | DON'T MIND AT ALL BOURGEOIS TAGG ISLAND ALBUMS ALCBUM
38 | 21 | IDEAL WORLD (REMIX) THE CHRISTIANS ISLAND 1 | 1 | SOUNDTRACK DIRTY DANCING RCA/ARIOLA 1 | 1 | SOUNDTRACK DIRTY DANCING Rca
39 | NEW | GOING BACK TO CALI/JACK THE RIPPER L.L.COOL J DEF Jam 2 | 3 | RAINBIRDS RAINBIRDS MERCURY/PHONOGRAM 2 | 2 | AC/DC BLOW UP YOUR VIDEQ ALBERT PRODUCTIONS
40 | 23 | STUTTER RAP (NO SLEEP TIL BEDTIME) MORRIS MINOR & THE 3 | NEW| PETER MAFFAY LANGE SCHATTEN TELDEC 3 | 3 | THE TWELFTHMAN WIRED WORLD OF SPORTS em
MAJORS  10/VIRGIN 4 | 2 | RICKASTLEY WHENEVER YOU NEED SOMEBODY RCA 4 | 4 | ICEHOUSE MAN OF COLOURS REGULAR
ALBUMS 5 6 | JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 5 | 6 | PINKFLOYD AMOMENTARY LAPSE OF REASON cBS
1 1 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 6 | 4 | ERSTE ALLGEMEINE VERUNSICHERUNG LIEBE, TOD & TEUFEL EMmI 6 5 | JIMMY BARNES FREIGHT TRAIN HEART MUSHROOM
TO ces 7 5 | PETSHOPBOYS ACTUALLY PARLOPHONE/EMI 7 | 10 | JOHN COUGAR MELLENCAMP LONESOME JUBILEE MERCURY
2 | 4 | TPAU BRIDGE OF SPIES SIREN 8 7 | SIGISCHWAB ANNA - SOUNDTRACK TELDEC 8 7 | GEORGE MICHAEL FAITH EPiC
3 | 3 | CHRISTIANS THE CHRISTIANS (SLAND 9 | 8 | FOREIGNER INSIDE INFORMATION ATLANTIC 9 | 8 | RICKASTLEY WHENEVER YOU NEED SOMEBODY Rca
4 6 WET WET WET POPPED IN SOULED OUT  PRECIOUS/PHONOGRAM 10 10 | BLACK WONDERFUL LIFE A&M 10 14 | NOISEWORKS NOISEWORKS css
5 7 | JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN 11 | 13 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 11| 9 | INXS KICK wea
6 | 17 | RICKASTLEY WHENEVER YOU NEED SOMEBODY Rca ACCORDING TO  cBS ol 1 || GDEREL EREENES
7 5 | JOYCE SIMS COME INTO MY LIFE FFRR/LONDON 12 | 18 | CUMIEFISHER EVERYTHING EMmI
8 | 2 | AC/DC BLOWUP YOURVIDEO ATLANTIC/WEA 13 |NEW| AC/DC BLOW UP YOUR VIDEO ATLANTIC 13 | 12 | BILLYIDOL VITALIDOL CHRYsaLs
9 10 | MICHAEL JACKSON BAD Epic 14 9 PAUL McCARTNEY ALL THE BEST PARLOPHONE 14 18 { FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS.
10 20 | PET SHOP BOYS ACTUALLY PARLOPONE 15 11 | T'PAU BRIDGE OF SPIES VIRGIN 15 20 | GEORGE HARRISON CLOUD NINE DARK HORSE
11 | 14 | VARIOUS THE GREATEST LOVE TELSTAR 16 | 12 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS 16 | 13 | MIDNIGHT OIL DIESEL AND DUST cBS
12 | NEW | STRANGLERS ALL LIVE AND ALL OF THE NIGHT €ePiC 17 | 20 | BELINDA CARLISLE HEAVEN ON EARTH VIRGIN 17 | 16 | JOHN FARNHAM WHISPERING JACK WHEATLEY
13 | 32 | U2 THE JOSHUA TREE ISLAND 18 | 16 | GEORGE MICHAEL FAITH EPiC 18 | 17 | STING ...NOTHING LIKE THE SUN A&m
14 | 12 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 19 | 17 | MICHAEL JACKSON BAD EPIC 19 | NEW| JAMES REYNE JAMESREYNE caPiToL
15 | 16 | DUSTY SPRINGFIELD DUSTY—THE SILVER COLLECTION PHONOGRAM 20 | 15 | GEORGE HARRISON CLOUD NINE DARK HORSE 20 | 19 | PATBENATAR BEST SHOTS CHRYSALIS
L FAITH EPC
:; ;2 ﬁfl%?)?{im'g(v:::ERAlNDANCING CBS NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 2/13/88 |TALY (Courtesy Germano Ruscitto) As of 2/15/88
18 | 21 | LUTHER VANDROSS GIVE ME THE REASON EPIC SINGLES SINGLES
19 | 11 | POGUES IFISHOULD FALL FROM GRACE WITH GOD STIF 1 1 | (PVE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 1 | LABAMBA LOSLOBOS css
20 S INXS KICK MERCURY/PHONOGRAM RCA

2 PUMP UP THE VOLUME M/A/R/R/S CGDMM
NEW | DOLCEAMARO HEATHER PARISI POLYGRAM
11 | |0 BALLERO' LORELLA CUCCARINI POLYGRAM
YOU WIN AGAIN BEE GEES wea
13 | NEVER GONNA GIVE YOU UP RICK ASTLEY RCA
8 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN 18 | THE WAY YOU MAKE ME FEEL MICHAEL JACKSON cBS

10 | HIT MIX FUNFUN DURECO 3 | SMILE JERRY SCOTTY cBS
NEW | HOUSE ARREST KRUSH PHONOGRAM 9 4 | FAITH GEORGE MICHAEL cBS

21 | NEW/| STING ... NOTHING LIKE THE SUN A&M

22 | NEW | CHRIS REA DANCING WITH STRANGERS MAGNET

23 8 | MIRAGE THE BEST OF MIRAGE JACK MIX '88 sTYLUS
24 | 28 | WHITESNAKE WHITESNAKE 1987 Emi

25 | 13 | BELINDA CARLISLE HEAVEN ON EARTH VIRGIN

26 | 25 | ALEXANDER O'NEAL HEARSAY TABU

27 | 24 | WHITNEY HOUSTON WHITNEY ARISTA

28 | 29 | VARIOUS PHANTOM OF THE OPERA POLYDOR

3 | SIGN YOUR NAME TERENCE TRENT D'ARBY CBS

2 FATHER FIGURE GEORGE MICHAEL csBs

NEW | | THINK WE'RE ALONE NOW TIFFANY WweA

5 TURN BACK THE CLOCK JOHNNY HATES JAZZ VIRGIN
STUCK ON EARTH ALF Rrca

SYvEXNOULEWN
o
NN D WN -
o
wn

29 | 30 | SINEAD O'CONNOR THE LION AND THE COBRA ENSIGN/CHRYSALIS NEW :QXBJ;OSLO CONTE  RIOLA 10 | 5 | UNADOMENICA ITALIANA TOTO COTUGNO EMI
30 | 27 | MICHAEL JACKSON THE MICHAEL JACKSON MIX STYLUS , 11 | 6 | MASCHI GIANNA NANNINI RICORD!
31 | 15 | JELLYBEAN JUST VISITING THIS PLANET CHRYSALIS 11 TERi’égg;ng"GT TAARBY  INTRODUCING THE HARDLINE 12 |NEw| RENT PET SHOPBOYS Emi
32 | 23 | ERIC CLAPTON/CREAM THE CREAM OF ERIC CLAPTON POLYDOR 2 | 2 | SOUNDTRACK DIRTY DANCING Rca 13 | 7 | BAD MICHAEL JACKSON cas
B3N [NEV] IBANANARAMARWOV/IRLONDON 3 | 4 | GEORGE MICHAEL FAITH cBs 14 |NEW| TRUEFAITH NEW ORDER CGDMM
:‘; g; ::::gg: [‘I?gr:HTfESFg':A&kCEALTLngLC 10 EMIVIRGIN/POLYGRAM & ; ;Aoslooc:ggzngi%m:mgrqTr%; HE COBRA . 15 | 12 | THE RIGHT STUFF BRYAN FERRY VIRGIN/EM!

S INEAD O H CHRYSALI 0

NEW AMENTE CRISTINA D'AVENA E RECORDS/CGDMM
36 | NEW| VARIOUS FROM MOTOWN WITHLOVE K-TEL 6 | 9 | JOHNNYHATES JAZZ TURN BACK THE CLOCK VIRGIN i: . (T:i':fs?n A COML"A%:ION S"MDONNA wea Fv
37 | 19 | DAVIDLEE ROTH SKYSCRAPER WARNER BROS 7 | 3 | UB40 THE BEST OF UB40 VOLUME 1 VIRGIN 8 XELETON e
38 | 34 | PRETENDERS THE SINGLES weaA 8 | 6 | T'PAU BRIDGE OF SPIES VIRGIN 1 8 | SKELETON STEVIE WON MOTOWN/RCA
39 | 35 | DEBBIE GIBSON OUT OF THE BLUE ATLANTIC 9 | 8 | RICKASTLEY WHENEVER YOU NEED SOMEBODY RCA 19 |NEW| HOT GIRL SABRINA FIVE RECORDS/CGDMM
40 | NEW | GEORGE HARRISON CLOUD NINE DARK HORSE/WEA 10 | 10 | DIVERSEN HET BESTE VITDE TOP 40 Eva 20 |NEW | ALWAYS ON MY MIND PET SHOP BOYS EMi
72 BILLBOARD FEBRUARY 27, 1988
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The touring business
in Europe goes from
strength to strength. 1986
was big. 1987 was even
bigger! And 1988 is shap- M
ing up to be the bigge&’Fﬂc’K“GL
yet! Audiences every-
where flock to see the
megastars of music in
increasing numbers.

Billboard’s Spotlight
“On the Road in Europe”
covers the entire spec-
trum of touring. From
artists to venues. Mer-
chandising to taxes.

COPENHAGEN  Get your share of this
burgeoning business with
an ad in this issue. It will
sell you worldwide.

ISSUE DATE: APRIL 16
AD CLOSING: MARCH 22

AMSTERDAM

1988 ANOTHER RECORD BREAKING YEAR FOR TOURING!

LoNDoN BRUSSELS ,
‘[N THIS ISSUE:

FRANKFURT  ¢eEpING MUSIC LIVE:
The Concert Promoters
Speak

PARIS TOURING TODAY: The
Artists’ Viewpoint

MUNICH TOUR SPONSORSHIP:

ZURICH Does the Artist Sell the
Product or Does the

Product Sell the Artist?

MONTREUX MERCHANDISING:
How to Maximize the
Peripherals
MILAN TAXES: The Tax Hazards

of Touring in the UK

VENUE DIRECTORY:
Listing the Key Show
Places of Europe

SUPPORT GROUPS: How
Can Support Groups
Support Themselves?
Artists

MADRIp ROME
FOR AD DETAILS CONTACT:
LISBON UNITED STATES

Gene Smith, Associate Publisher:
(212) 536-5002

UK
Tony Evans: (44) 1-439-9411

AMSTERDAM
Ron Betist, Mario Bonomi:
(31) 20-62-84-83
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EWSMAKERS

ASCAP Extravaganza. ASCAP plays host to the Nashville Enter;ainment
Assn.’s Extravaganza luncheon for up-and-coming artists and executives.
Pictured standing, from left, are Michael Galleli, Atlantic Records; John Mrvos,
Columbia Records; Gerd Muller, Screen Gems/EMI; John Guarieri, Screen
Gems-EMI; and Steve West, Go West Productions. Pictured seated, from left,
are Lynn Gillespie, executive director, NEA, and Connie Bradley, Southern
executive director, ASCAP.

AMC Toasts RCA. Dr. Marvin Rich, right, director of the AMC Cancer Research
Center, visits BMG Music/RCA Records in New York to present an award to
mark RCA’s contribution to AMC research. Shown, from left, are Alan Kress,
vice president, legal and business affairs, international; Bob Buziak, president,
RCA,; and Mike Omansky, vice president, marketing.

J.J. Jazz. The National Assn. Of Jazz Educators meets in Detroit for concerts,
lectures, discussions, and clinics lad by such artists as trombone great J.J.
Johnson. Shewn, from left, are Johnson; Larry Ridley, bassist/composer/
educatoer; Burt Korall, director of special projects, BMI; and Eddie Bert,
trombonist.

Pause For The Cause. Record
producer Phil Ramone, co-host of the
Westchester-Putnam (N.Y.) Special
Olympics Second Annual Celebrity
Auction, takes a break with Special
Olympics competitor Janet Dill. The
event, co-hosted by Don Mattingly of
the New York Yankees, raised more
than $100,000.

Fund For All. Hush Productions
artists Melba Moore, left, Freddie
Jackson, center, and Meli'sa Morgan
donate their time and talent to a
benefi for the Black United Fund at
Madiszn Square Garden in New York.
The fund-raiser, which also featured
the Farce M.D.’s, brought in $100,000.

Ferrando Fest. Atlantic Records celebrates its first annual Linda Ferrando Day,
which came about when Ferrando, video promotion coordinator for the label,
was refused a requisition for a pen with her name on it. Shown in the back row,
from left, are Sue O'Connol, local promotion rep; Lou Sicurezza, vice president,
field operations; Mary Conroy, manager, national adult contemporary promotion;
Andrea Ganis, sznior director, national singles promotion; Ferrando; Sherry
Babb, sales secretary; Jackie Tesman, coordinator, national alternative
promotion; Linda Wade, personnel manager; Judy Libow, vice president,
national promotion; Danny Buch, senior director, national album promation: Joe
lanello, associatz director, national secondary promotion; Vince Faradi, s2nior
vice president; and David Fleischman, director, national album promofion.
Shown in the front row, from left, are Gail Danheiser and Joan Levy, promation
secretaries.

Gary Does Broadway. Warner Bros. artist Gary Moiris, currently -appearing on
Broadway in “Les Misérables,” pays a visit to the New York WEA office.
Pictured, from left, are Craig Smith, regional marketing manager, Warner Bros.;
Warren Pudjak, field sales manager; Andy Uterano, New York sales manager:;
Morris; D. Rae, New York special products sales; and Pete Stocke, regional vice
president/New York branch manager.

Tracie Signs On. Capitol Records welcames its new signee, 12-year-oid lowan
Tracie Spencer, whose debut album is scheduled for release in March. Pictured,
from left, are Manvin Spencer, her father; David Berman, president, Capitci; Step
Johnson, vice president, black promotion; Tracie Spencer; Ray Tisdale,
business affairs department, Capitol; and Stan Plesser, the singer's manager.

74
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| INANCIAL

Lorimar Reeling From $19 Mil Loss
Home Vid Division Cited As Cause

BY MARK MEHLER

NEW YORK Lorimar Telepie-
tures Corp. has reported a $19.2
million loss in the third quarter
ended Dec. 31, primarily the result
of a $22 million charge for possible
losses in its home video operation.

In fiscal 1987, ended March 30,
Lorimar’s troubled video subsid-

‘Karl disregarded
corporate policy’

iary lost $31.5 million.

The company said in a statement
that its expanded investigation of
Lorimar Home Video has revealed
a “deliberate attempt to mislead
management” on the part of the
unit’s former head, Stuart Karl.
Karl, who is also the subject of ac-
cusations involving improper cam-
paign contributions to Gary Hart,
left Lorimar in March amid con-
flict-of-interest charges. The com-
pany filed suit against him in No-
vember, claiming that he breached
his fiduciary responsibilities and
seeking additional monies alleged-

ly owed as part of a settlement at
the time of Karl’s exit. One of the
fiduciary issues, according to
sources, involves claims that Karl
overstated sales figures.

A few weeks ago, Lorimar sued
Court Shannon, former executive
vice president of the home video
operation, also alleging breach of
fiduciary responsibilities.

Merv Adelson, chairman and
chief executive of Lorimar, says
the firm’s investigation of the
home video unit unearthed a “total
disregard of corporate policy and
direction” by Karl, and he adds
that the parent “intends to pursue
all avenues of recourse available
to us.” It could not be learned at
press time whether the company
plans further litigation against the
former home video management.

Karl has not responded publicly
to the charges of financial impro-
prieties. His attorney, Jeffrey Ru-
bin, declines comment, citing the
ongoing litigation.

Adelson adds that it is “‘ex-
tremely frustrating” to have the
strong performances of Lorimar’s
movie and television operations
overshadowed by the problems in
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the home video division. Excluding
the $22 million reserve for losses
and additional charges of $8 mil-
lion related to a restructuring of
home video operations, Lorimar re-
ported third-quarter earnings of
$10.7 million from its other busi-
nesses.

The quarter loss of $19.2 million,
or 42 cents per share, compares

Film & TV divisions
performed well

with a loss of $21.7 million, or 47
cents a share, in the comparable
year-ago quarter.

Overall revenues in the quarter
were $255.1 million, a 30% increase
over $196.8 million in the third
quarter of the previous fiscal year.

For the nine months ended Dec.
31, Lorimar reported a loss of
$82.6 million, or $1.80 a share, on
$616.8 million in revenues. These
figures compare with a profit of
$4.1 million, or 9 cents a share, on
revenues of $525.7 million.

_

Magnate Eyeing 24.9% Of Co.’s Stock

Trump Bidding For MCA?

NEW YORK Donald Trump, the
New York real estate magnate, has
put MCA Ine. on notice that he might
acquire up to 24.9% of its stock.

Trump said Feb. 12 that he already
owns 375,000 shares of MCA common
stock and intends to acquire at least
$15 million worth of its shares. He
added that such factors as the price
and availability of the stock and gen-
eral economic and market conditions
will determine whether he increases
his holdings to the 24.9% limit.

MCA recently reported a 9% de-
crease in net income for 1987, result-
ing from a lackluster performance by
the motion picture unit and a large
loss in its toy products operation (Bill-
board, Feb. 13).

The Trump move fueled ongoing
speculation concerning the sale or
breakup of the diversified entertain-
ment company. Analysts, who have
been disillusioned by MCA’s disap-
pointing earnings, estimate the com-
pany’s asset value at $55-$60 a share.
The stock was trading at $46.25 at
midday Feb. 16, up $6.50 from its
Feb. 12 close.

Harold Vogel, an analyst at Merrill
Lynch, says he does not believe

Sonet Finland Acquires 40%
Of Poko/Epe’s Music Parent

BY KARI HELOPALTIO

HELSINKI, Finland Sonet Finland
has acquired a 40% stake in Unitor,
the local company that owns Poko
Records and retail chain Epe’s Music
Shops.

The deal is expected to result in
better opportunities for Unitor/Poko
acts in international markets and an
expansion of Unitor’s retail interests
here, analysts say.

Ownership of Sonet Finland is
equally split between the company’s
Finnish directors and the Sonet par-
ent company in Sweden, whose
shareholders include EMA-Telstar,
Dag Haeggqvist, and Stikkan Ander-
son. Sonet’s representative on the
Unitor board will be Gugi Kokljush-
kin, but Epe Helenius will remain as
chairman and managing director.

Local distribution of Unitor/Poko
product will now be through Sonet/
PEC-Musiikkitukku.

According to Helenius, both com-
panies have an interest in developing
the retail arm of the business and
plan to establish Epe’s Music Shops
in Finnish cities, including Helsinki,

Reprieve For

NEW YORK Stars To Go, the finan-
cially troubled convenience-store
rackjobber, says its debt moratorium
with its major secured lenders and
holders of its $20 million senior notes
has been extended through March 31.

The company’s current debt totals
about $88 million, which includes $52
million from its principal secured
lender, Merchants Bank of Kansas
City, Mo. Other secured lenders, in-
cluding First Bank of Boston, hold
another $17 million in debt.

Tampere, Turku, Lahti, and Jyvas-
kyla.

“Our first shops have been open
for a long time, and the newest, in
Tampere, opens Feb. 20. It's called
Mega Epe and sells everything from
records and videos to posters, T-
shirts, and magazines,” he says.

Helenius also says he hopes Poko
Records’ artists will now have a bet-
ter chance to become successful in
Scandinavia and other European
markets where Sonet has its own
subsidiaries and sales offices.

The record industry here has just
turned in its best performance in sev-
eral years, with substantial gains in
volume and profitability after a sharp
downturn in 1985 and 1986. Compact
disks now have a 5% market share
with 600,000 units sold, and the fig-
ure is expected to double in 1988 as
the number of CD players in use tops
100,000.

The introduction of local commer-
cial radio in Finland, which caused a

" boom in home taping as the number

of music broadcasts tripled almost
overnight, is blamed for much of the
1985-86 recession.

Stars To Go

Stars To Go recently reached
agreement in principle to issue up to
$20 million in equity to Cinema West
Entertainment (Billboard, Feb. 13).
That agreement, which also expires
March 31, requires Stars To Go to
reach a long-term debt restructuring
pact.

“We’re in the process of complet-
ing that restructuring, and we're
hopeful we can get it done,” says
Dick Vermeer, chief financial officer
of the video rack.

Trump is serious about a possible bid
for MCA. Vogel is recommending his
clients sell in the mid- to high-40s.

“I think it's mainly talk,” says Vo-
gel. “Basically, he came in and got ev-
erything stirred up, and he’s already
made a quick $7 or more on his in-
vestment.”

ra

NEW YORK The first few
weeks of the Billboard home en-
tertainment stock portfolio were
banner ones, sparked by the pro-
posed $36-a-share leveraged
buyout of the Musicland Group
(Billboard, Feb. 20).

As of noon Feb. 16, Billboard's
imaginary $10,000 investment in
six musie, video, and consumer
electronics stocks was valued at
$11,610. That represents a 16.1%
appreciation in three weeks, not
factoring in sales commissions or
dividends. If only it were real
money.

Our 100 shares of Musicland,
acquired Jan. 25 at $21.25 a share,
were trading Feb. 16 at $33.25.
The stock’s ascent began with the
Feb. 2 announcement by parent
Primerica Corp. that the specialty
retailer was on the block. That dis-
closure immediately pushed the
stock to about $29.50. After the
Feb. 8 announcement of an agree-
ment in principle to take the na-
tion’s largest music and video
chain private, the stock climbed to
$32.50 as of the day’s close.

Most of the other stocks in the
Billboard portfolio held their own.
Circuit City Stores moved $2 to
$22 a share (we own 60 shares);
Shorewood Packaging rose $1 to
$12 (we own 200 shares); and
Warner Communications, on
news of strong 1987 sales and
earnings, was up $1.50 to $30.75
(we own 60 shares of WCI). Trans
World Music was 50 cents higher
at $18.25 (50 shares). The only
stock in the group to lose market
value was the Walt Disney Co.,
which dropped from its original
value of $59.38 a share to $58.50
on Feb. 16 (we own 30 shares).

The near-term strategy: wait
for the completion of the $36
Musicland buyout, then use the
anticipated $3,600 proceeds to buy
another of the few remaining pub-
licly held music retailers and to
expand the scope of our portfolio
with acquisitions in other industry
segments. MARK MEHLER

The Boxscore:

Initial investment: $10,000.

Curmrent value (Feb, 16): $11,610.
Month's top gainer: Musicland (up $12).
Loser of the month: Disney (down 88¢).
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JOHNNY HATES JA2Z

Turn Back The Clock

PRODUCERS: Calvin Hayes, Mike Nocito

Virgin 90860

Technopop debut from U.K. trio was a
major hit at home, and it certainly has
all the right moves for top 40 and AC
play here. First in line: “Shattered
Dreams,” followed by the title track.
Another savvy Virgin signing in the
Cutting Crew/T'Pau mold.

TOTO

The Seventh One

PRODUCERS: George Massenburg. Bill Payne, Toto
Columbia C 40873

Veteran crew might just regain its
Midas touch with this one; first single,
the AC-targeted “Pamela,” is better
than anything on the last album. And
there are even a few cuts here for
album rockers: “Stay Away,” with
Linda Ronstadt contributing backup
vocals, and “Straight For The Heart.”

ORIGINAL MOTION PICTURE SOUNDTRACK
She's Having A Baby

PRODUCERS: Various

tRS. 6211

Director John Hughes, that most
music conscious of U.S. filmmakers,
has once again assembled a tasty
package of contemporary material to
complement a film, this one about the
tribulations of parenting. Former
General Public lead singer Dave
Wakeling contributes attractive title
tune; Kate Bush and XTC offer new
tracks. Positive box-office response
will help this one hit.

THE WOODENTOPS

Wooden Foot Cops On The Highway
PRODUCER: Scott Litt, Rolo
Columbia C 40861

Amazing zillion-bpm “Maybe It Won’t
Last” gets album off to an incredibly
rousing start, but second cut stifles
the momentum quickly. Rest of the
record is spotty, but ‘“You Make Me
Feel” warrants college play. Second
Columbia album follows live release
on indie Upside.

ERIC CARMEN

The Best Of Eric Carmen

PRODUCERS: Various

Arista AL-8547

Carmen’s recent “Dirty Dancing”’
chart-topper, “Hungry Eyes,” which
is included here, was most likely the
catalyst for this collection of his post-
Raspberries hits. The biggies: “All By
Myself,” “Never Gonna Fall In Love
Again,” ““Change Of Heart.”

BIG PIG

Bonk

PRODUCER: Nick Launay

A&M SP 6-5185

Here’s a real oddity: an Australian
septet featuring three drummers, two
percussionists, and no guitar or bass.
Original sound, propelled by
keyboards and harmonica, works well;
female lead vocalist Sherine’s style
has an Annie Lennox-like spin that
won'’t hurt chances at radio. Needle-
dropping is OK—album is remarkably
consistent and engrossing.

ORIGINAL MOTION PICTURE SOUNDTRACK

Salvation!

PRODUCER: None listed

Giant/Outch East India GRI6002

. Belated release shouldn’t hamper
sales much because of film’s ongoing

cult appeal; inclusion of five

previously unavailable New Order

tracks—the import dance hit

“Touched By The Hand Of God”

among them—won’t hurt either.

UNDERWORLD

Underneath The Radar

PRDDUCER: Rupert Hine

Sire 25627

There's a nice gimmick at work here:
U.K. band recorded its entire debut in
one take. Music, which in its vocal
harmonies bears resemblance to
vintage Squeeze, isn’t always up to
marketing gambit, but quintet shows
pop smarts in its first go-round. Title
track begs airplay.

GREG KROLL

Two Sides

PRODUCER: Gary Burke

KBT-FM Records/Profile PAL-1250

Crisply produced set from
journeyman rocker contains three
perky pop songs of the Grass Roots
variety, ‘“‘Here Comes Joanne,” “One
Of These Days,” and the first single,
“Help Yourself To My Heart.”
Backed by several refugees from the
Joe Jackson Band, Kroll does a
credible job of Setting himself up as
the next Bruce Springfield.

AGNETHA FALTSKOG

| Stand Alone

PRODUCER: Peter Cetera

Atlantic 81820

Best shot at airplay on this AC-
oriented effort from one-fourth of
ABBA is engaging duet with Cetera,
“I Wasn’t The One (Who Said
Goodbye).”

DRIVIN’ N' CRYIN’

Whisper Tames The Lion

PRODUCER: Anton Fier

Island 90699

Split-personality debut from Atlanta
trio can’t make up its mind between
propulsive, guitar-driven rock and
gentle country-folk. Both are done
well. Best of the former:
“Powerhouse” and “Livin’ By The
Book.” The latter: “Catch The Wind”
and “The Friend Song.”

THE BYRDS

Never Before

PRODUCERS: Terry Melcher, Jim Dickson, Allen
Stanton, Gary Usher, the Byrds

Re-Flyte/Rhino MH 70318

Superb collection of previously
unreleased Byrds tracks and mixes
will appeal to '60s enthusiasts and
collectors alike. Including famed
“Eight Miles High” alternate take,
excellent discography, and well-
informed liner notes, LP features
classic band at its '65-'67 peak.

TINY LIGHTS

Hazel’s Wreath

PRODUCER: John Hamilton with Tiny Lights
Gaia/PolyGram 13-9005

Cluttered, occasionally alienating
sound is initially hard to fathom, but
several listens reveal an unusual folk-
rock hybrid marked by genius.
Complex offering won’t generate big
numbers for Gaia, but it is a
courageous first nonjazz release (not
counting Toni Tennille) for the label.

THE JAZZ BUTCHER

Fishcotheque

PRODUCERS: the Jazz Butcher, O'Higgins

Relativity 8223

Good reason to dust off the phrase
“progressive rock.” Artist, aka Pat
Fish, stirs a refreshing batch of tunes;
nonlinear humor and some
wonderfully weird rhymes make for
inspired lyrical content.

IRMA THOMAS

The Way | Feel

PRODUCERS: Scott Billington, Irma Thomas
Rounder 2058

Second Rounder project from New
Orleans songbird famed for “It’s
Raining” and “Time Is On My Side”
shows that if anything, her pipes have
gained impact with age. Some stellar
tracks here, including ferocious
“Sorry Wrong Number” and a quite
effective version of old Aretha
Franklin hit “Baby I Love You.”

SPOTLIGHT

ROBERT PLANT

Now And Zen

PRODUCERS: Tim Palmer, Robert Plant, Phil
Johnstone

Esparanza/Atlantic 90863

Zeppelin vocalist takes center stage
just as pretenders to the throne “Get
It On”’; records should enjoy a
symbiotic relationship. Zeppelin-ites
will find sustenance here in dazzling
“Tall Cool One” (which sounds
suspiciously like “Train Kept A
Rollin’ ), featuring Jimmy Page on
guitar and sampled bits of Zep hits.
On “Heaven Knows’ single and “Ship
Of Fools,” Plant stretches out into the
more serene terrain he has cultivated
in recent years. Look for strong,
steady sales on this one.

NEW AND
NOTEWORTHY

ZODIAC MINDWARP & THE LOVE REACTION
Tattooed Beat Messiah

PRODUCERS: David Balfe, Bill Drummond
Vertigo/PolyGram 422 832 729 Q-1
Remember the crazy world of Arthur
Brown? No? Well, Slade is a less
accurate but adequate reference
point, as are Steppenwolf and
Motorhead. English exports have
inspired much ballyhoo at home and
hope to do the same here with the
help of the PolyGram hype machine.
Habit-forming “Prime Mover” is
living up to its name at college and
album rock radio.

POP WILL EAT ITSELF

Box Frenzy

PRODUCER: Robert Gordon

Rough Trade US 33

Frankly sexist U.K. quartet has
inspired the wrath of critics and
feminists overseas, and you certainly
don’t have to be Betty Friedan to
dislike such tracks as the
underground hit “Beaver Patrol.”
However, group’s off-the-wall style
and bad rep should ring up sales in
U.S. alternative backwaters.

THE PONTIAC BROTHERS

Johnson

PRDDUCERS: Randy Burns, the Pontiac Brothers
Frontier FLP 1026

L.A. quartet is still stomping them
out on third Frontier siege. Ex-Small
Faces pianist Ian MacLagan lends a
hand on some tracks, firing the
Pontiacs’ Stones-style rockers. Best
bet may be the humorous ‘‘Creep,” in
which guitarist Ward Dotson gives his
love for the Replacements full reign.

INTRUDER

Live To Die

PRODUCERS: Tom Harding, William T. Gregory
Iron Works Records IW 1023

Nashville speed metal troupe

~ manages to avoid the primary failing

of those working in the genre:
sameness. Album even has a few not-
quite-breakneck-speed tempos. Should
show up on alternative metal sales
charts.

BLACK

GERRY W00

Listen To My Heart Beat

PRDDUCERS: Various

Polydor 422 833 520 Y-1

Delayed follow-up album to ‘“‘Hey
There Lonely Girl” hit remake of last
fall; supple-voiced UCLA student is
accomplished at ballads but sounds a
bit forced when he essays harder
material. Includes nicely done cover of
Bon Jovi's prom-popular “Never Say
Goodbye.”

DA KRASH

PRODUCER: Jesse Johnson

Capitol C-48355

Quintessential Minneapolis sound
crafted by Johnson, a master at the
form, marks quintet’s debut. Lead-off
single, “Wasn’t I Good To Ya?” is
jam-packed with funk, while “Trapped
In Phases” has a broader, rock-tinged
feel.

COUNTRY

NANCI GRIFFITH

Little Love Affairs

PRODUCERS: Toni Brown, Nanci Griffith

MCA 42102

Griffith sounds a bit more country
here than she did on her MCA debut
album, but she has lost none of the
emotional insights or flair for
narrative that have always been her
stong points. Guesting on this potent
collection are John Stewart, Mac
McAnally, Mark O’Connor, and New
Grass Revival.

JOHN HARTFORD

Me Oh My, How The Time Does Fly: A John
Hartford Anthology

PRDDUCERS: Various

Flying Fish FF-440

A skip through the last several years
of work by one of America’s most
inventive and artistically fearless
performers. Includes such favorites
as “Good Old Electric Washing
Machine—Circa 1943,” “I’m Still
Here,” and the ageless “Gentle On
My Mind.”

ORIGINAL SOUNDTRACK

Matewan

PRODUCERS: Mason Daring, John Sayles

Daring DR 1011

A direct, spare emotional re-creation
of the fear, resignation, and small
glimpses of hope radiating from a
polyglot mining community of the '20s
at war with itself. Features the
authentic and chilling vocals of Hazel
Dickens. Unfortunately, album
release comes several months after
the Sayles movie came and went.
Contact: Box 793, Marblehead, Mass.
01945.

JAZZ

FULL CIRCLE

PRODUCERS: Wayne Wadhams, Karl Lundeberg
Columbia 40966

Imagine a line between Tim
Weisberg’s fusion and Andreas
Vollenweider’s new age: That’s where
this Boston-based quintet with
Norwegian roots sets up shop. Debut
album, which also recalls early
Weather Report, should draw scads of
adds from jazz and Wave stations.

TURTLE ISLAND STRING QUARTET
PRODUCERS: David Batakrishnan, Darol Anger
Windham Hill Jazz WH-0110

If Kronos Quartet plays Hendrix,
then jazz gems are certainly fair
game for this string group. Set's four
standards will grab more airplay from
jazz radio than Balakrishnan’s
sidelong suite, but the latter could
find a home on the Wave. Co-leader
Anger is one of Windham Hill's
better-known artists.

HORACE TAPSCOTT

The Tapscott Sessions Vol. 7

PRODUCER: Tom Albach

Nimbus NS-2147

Iconoclastic Los Angeles-based pianist
continues long-running documentation
of his solo keyboard ruminations,
which here include five intriguing
originals and covers of Thelonious
Monk and Charles Tolliver classics.
Contact: Box 205, Santa Barbara,
Calif. 93102.

THE OLEG LUNDSTREM ORCHESTRA

In Swing Time

PRODUCER: Rafik Ragimov

Mobile Fidelity MFCD 881

Veteran big band leader Lundstrem
delivers a polished sound that’s more
reminiscent of Stan Kenton than of
Duke or the Count. The rhythm
section could be more firm, but
overall, ensemble play and most solos
are nothing short of elegant.

CLASSICAL

SCHUMANN: FANTASIESTUCKE, OP. 73,3
ROMANCES/SCHUBERT: 2 SONATINAS

Richard Stoltzman, Richard Goode

RCA 6772-RC

The romances and sonatinas transfer
well to clarinet and are welcome
additions to that repertoire. Both
Stoltzman and Goode are tuned-in
interpreters of this literature. A fine
program.

MOZART: DON GIOVANNI

The Amadeus Ensemble, Rudel

Musicmasters MMD 601252

The trick here is period transcriptions
of the overture and more than a dozen
main tunes of the opera for
woodwinds and bass. Sounds much
better than it reads under Julius
Rudel’s hip direction. Thoroughly
entertaining.

MOZART: HORN CONCERTOS

Anthony Halstead, Hanover Band, Goodman
Nimbus NI 5104

Halstead plays a valveless horn and
the orchestra uses period instruments,
all guaranteed to provide a texture
different from that offered by most
competing versions. Playing is expert,
but the horn’s strange location at
extreme left of the soundstage
occasionally masks orchestral detail.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible, Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hiils, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashvilie, Tenn. 37203.

76

www americanradiohietorv com

BILLBOARD FEBRUARY 27, 1988



www.americanradiohistory.com

MICHAEL
BOLTONMN.

_ THE
HUNGER

“(SITTIN' ON) THE DOCK OF
THE BAY” IS THE ACROSS-
THE-BOARD SMASH THAT
EVERYONE KNEW MICHAEL
BOLTON WAS DESTINED
TO DELIVER.

RADIO AND VIDEO PLAY
CONFIRM ONE BOLD FACT:
MICHAEL BOLTON HAS
TAKEN AN OTIS REDDING
CLASSIC AND MADEIT A
CLASSIC OF HIS OWN.

MICHAEL BOLTON. “THE

HUNGER! FEATURING
FC 40473

THE HITS, “(SITTIN° ON)
THE DOCK OF THE BAY"”

38-07680

AND “THAT'S WHAT
LOVEIS ALL ABOUT

38-07322

ON COLUMBIA RECORDS,
CASSETTES AND
COMPACT DISCS.

Produced by Jonathan Cain

for Cain Strzet Productions

and Keith Diamond except “Walk Away”

produced by Susan Hamilton.

Direction: Louis Levin for Contemporary

Communications Corp.

“Columbia.” % are tradermarks of CBS Inc.
1988 CBS Records Inc.
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“MAGIC TOUGCH”

I SL ANDS

The single “Magic Touch™ is from

the LP Islands. Vocals by Max Bacon.
Produced by Mike Oldfield. Simon
Phillips, Geoffrey Downes, Michael Cretu.

Tom Newman and Alan Shacklock.

© 1988 Virgin Records America, Inc.

L D

HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

GEORGE MICHAEL soars to No. 1 with “Father Figure” (Columbia),
only seven weeks after it entered the Hot 100. “What Have I Done To
Deserve This?” by the Pet Shop Boys (EMI-Manhattan) runs out of
steam on the radio side to hold at No. 2 overall; it is No. 1 in sales, how-
ever, by a solid margin. Two records by newcomers on RCA have been
moving up in tandem for four weeks and may challenge Michael for No.
1: “She’s Like The Wind” by Patrick Swayze and “Never Gonna Give
You Up” by Rick Astley. Michael’s lead over both is wide, though, and
the odds favor at least a two-week run at the top for him.

THE POWER PICK/AIRPLAY goes to Billy Ocean’s “Get Outta My
Dreams, Get Into My Car” (Arista) for the second week in a row. Nine-
ty percent of all airplay picks have gone on to reach the top five;
Ocean’s record is the 25th to win the airplay honor twice, and all but
one—96%—have eventually reached the top three. Ocean just edges out
INXS for the airplay award, as the Australian band’s “Devil Inside”
(Atlantic) jumps 12 places on the chart to No. 38 on the strength of 37
adds and big moves at radio, including 24-14 at Power 105 Albuquerque,
N.M.; 23-13 at WGH Norfolk, Va.; and 34-16 at Y-95 Dallas.

6
WHERE DO BROKEN HEARTS GO” by Whitney Houston (Aris-
ta) makes an impressive debut at No. 47—especially considering that
it’s the fourth single from her album. More than 60% of the stations on
the panel have added it. Among the other 10 entries are strong debuts
for Tiffany and Bruce Springsteen. Three artists make their first ap-
pearance on the Hot 100: Canadian singer Eria Fachin bows at No. 87
with “Savin’ Myself” (Critique), which is already No. 11 at KMEL San
Francisco and No. 12 at WXKS Boston; New York-based rock band
White Lion enters at No. 88 with “Wait” (Atlantic); and Bardeaux, a
female duo from Los Angeles, debuts at No. 93 with “Magic Carpet
Ride” on Enigma. “Carpet” is breaking out of the Southwest, with top
15 reports from Texas (KRBE Houston and KITY San Antonio) and
California (KGGI Riverside) and a jump of 22-18 at KRQQ Tucson, Ariz.

THREE OTHER NEW artists are having success on the Hot 100 with
their first records. Pebbles moves up quickly to No. 33 this week with
“Girlfriend” (MCA). It's No. 1 at KKFR Phoenix, KBOS, and KMGX
Fresno, Calif, and moves 19-8 at WKXX Birmingham, Ala., 11-4 at FM
102 Sacramento, Calif., and 9-2 at Power 99 Atlanta, where PD Rick
Stacy says, “It's a teen-sounding record, but it’s spreading 18-49 on
callout.” Terence Trent D’Arby moves 46-40 with “Wishing Well” (Co-
lumbia). Early jumps at radio include 19-9 at WJET Erie, Pa., and 15-8
at KCPX Salt Lake City. “You Don’t Know” by Scarlett & Black (Vir-
gin) is at No. 49 nationally, breaking out of Minneapolis (18-10 at
KDWB and 15-11 at WLOL) and San Jose, Calif. (23-19 at KATD).

FOR WEEK ENDING FEBRUARY 27, 1988

o ' ©Copyright 1988, Billboard Publications, Inc. No part of this
l publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
AD ADDS ADDS ADDS 0l
20 REPORTERS 58 REPORTERS 157 REPORTERS 235 REPORTERS
WHERE DO BROKEN. ..
WHITNEY HOUSTON arisTa 13 30 104 147 156
| SAW HIM STANDING THERE
TIFFANY mca 11 17 62 90 100
ONE STEP UP
BRUCE SPRINGSTEEN coLumaia 4 16 62 82 82
WHAT A WONDERFUL WORLD
LOUIS ARMSTRONG aam 2 9 28 39 87
PROVE YOUR LOVE
TAYLOR DAYNE arista 2 10 27 39 85
DEVIL INSIDE
INXS atLanTic 4 8 25 37 160
PAMELA
TOTO coLumsia 5 2 26 33 71
ELECTRIC BLUE
ICEHOUSE cHRrysaLis 2 9 18 29 85
| WISH t HAD A GIRL
HENRY LEE SUMMER css assoc 0o 3 24 27 78
ARE YOU SURE
SO EMI-MANHATTAN 3 3 21 27 60
Radio Most Added is a weekly national compilation of the ten records most added to the pIayIist;
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

80

www.americanradiohistorv.com

BILLBOARD FEBRUARY 27, 1988



www.americanradiohistory.com

FOR WEEK ENDING FEBRUARY 27, 1988

Bilboard HOT 100. SALES & AIRPLAY.

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.

HOT 100 SINGLES

BY LABEL

oz oz a R " A
el SALES AIRPLAY I e e
¥ | <¥ Utz ARTIST Q9o Iy g‘; TITLE ARTIST 83 on the Ho chart.
1 2 | WHAT HAVE | DONE TO DESERVE THIS? PET SHOP BOYS | 2 1 1 | FATHER FIGURE GEORGE MICHAEL | 1 LABEL NO. OFg'TLES
2 9 | FATHER FIGURE GEORGE MICHAEL 1 2 5 | SHE'S LIKE THE WIND PATRICK SWAYZE | 3 (C) ALY
3 | 10 | NEVER GONNA GIVE YOU UP RICK ASTLEY | 4 3 7 | NEVER GONNA GIVE YOU UP RICK ASTLEY | 4 ATLANTIC (9) 11
4 4 | HUNGRY EYES (FROM "DIRTY DANCING") ERIC CARMEN | § 4 4 | WHAT HAVE | DONE TO DESERVE THIS? PET SHOP BOYS | 2 é‘rict?q&)(l)
5 7 | SHE'S LIKE THE WIND PATRICK SWAYZE | 3 5 3 | SEASONS CHANGE EXPOSE | 6 LD 1
6 6 | DON'T SHED A TEAR PAUL CARRACK | 9 6 6 | HUNGRY EYES (FROM "DIRTY DANCING") ERIC CARMEN | 5 Def Jam (2)
7 5 | SAY YOU wiLL FOREIGNER | 7 7 | 13 | 1 GET WEAK BELINDA CARLISLE | 8 MCA (10) 11
(] 1 | SEASONS CHANGE EXPOSE | 6 8 2 | couLp'vE BEEN TIFFANY | 11 I.R.S. (1)
9 | 12 | 1 GET WEAK BELINDA CARLISLE | 8 9 | 12 | CAN'T STAY AWAY FROM YOU G. ESTEFAN/MIAMI SOUND | 10 WARNER BROS. (3) 9
10 | 15 | CAN'T STAY AWAY FROM YOU G. ESTEFAN/MIAMI SOUND | 10 10 | 8 | SAY YOU WILL FOREIGNER | 7 Dark Horse (2)
11 | 16 | JUST LIKE PARADISE DAVID LEE ROTH | 12 11 | 17 | ENDLESS SUMMER NIGHTS RICHARD MARX | 15 rs’:‘;sn'gy(i’;"k @
12 | 17 | 1 FOUND SOMEONE CHER | 14 12 | 9 | DON'T SHED A TEAR PAUL CARRACK | 9 Sire (1)
13 | 11 | pumP UP THE vOLUME M/A/R/R/S | 13 13 | 15 | PUMP UP THE VOLUME M/A/R/R/S | 13 ARISTA (6) 7
14 | 19 | LOVE OVERBOARD GLADYS KNIGHT & THE PIPS | 19 14 | 18 | JUST LIKE PARADISE DAVID LEE ROTH | 12 Jive (1)
15 | 3 | couLD'vE BEEN TIFFANY | 11 15 | 16 | 1 FOUND SOMEONE CHER | 14 POLYGRAM 6
16 | 8 | WANT TO BE YOUR MAN ROGER | 16 16 | 21 | MANIN THE MIRROR MICHAEL JACKSON | 17 ’F‘,";;fj‘gry ((15))
17 | 23 | ENDLESS SUMMER NIGHTS RICHARD MARX | 15 17 | 19 | OUT OF THE BLUE DEBBIE GIBSON | 18 RCA (5) ;i
18 | 18 | PUSHIT SALT-N-PEPA | 23 18 | 10 | NEED YOU TONIGHT INXS | 21 Jive (1)
19 | 24 | | WANT HER KEITH SWEAT | 20 19 | 11 | 1 WANT TO BE YOUR MAN ROGER | 16 EPA 5
20 | 29 | OuT OF THE BLUE DEBBIE GIBSON | 18 20 | 26 | | WANT HER KEITH SWEAT | 20 Epic (3)
21 | 34 | MAN IN THE MIRROR MICHAEL JACKSON | 17 21 | 25 | HYSTERIA DEF LEPPARD | 24 CBS Associated (1)
22 | 26 | BE STILL MY BEATING HEART STING | 22 22 | 23 | BE STILL MY BEATING HEART STING | 22 UL () s
23 | 28 | TWILIGHT WORLD SWING OUT SISTER | 31 23 | 28 | GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN | 29 éi‘xTOL 4
24 | 27 | BECAUSE OF YOU THE COVER GIRLS | 27 24 | 14 | HAZY SHADE OF WINTER BANGLES | 26 CHRYSALIS 4
25 | 21 | NEED YOU TONIGHT INXS | 21 25 | 27 | (SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON | 25 EMIMANHATTAN 4
2% | 36 | ROCKET 2U THE JETS | 28 26 | 29 | LOVE OVERBOARD GLADYS KNIGHT & THE PIPS | 19 ———— 4
27 | 35 | HYSTERIA DEF LEPPARD | 24 27 | 22 | PUSHIT SALT-N-PEPA | 23 —— .
28 | 13 | EVERYWHERE FLEETWOOD MAC | 30 28 | 32 | ROCKET 2U THE JETS | 28 e o
29 | 38 | (SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON | 25 29 | 31 | BECAUSE OF YOU THE COVER GIRLS | 27 S .
30 | 20 | HAZY SHADE OF WINTER BANGLES | 26 30 | 20 | EVERYWHERE FLEETWOOD MAC | 30 T Oy BRI 1
31 | 39 | GIRLFRIEND PEBBLES | 33 31 | 24 | 1LIVE FOR YOUR LOVE NATALIE COLE | 32 AMHERST N
32 | 22 | 1LIVE FOR YOUR LOVE NATALIE COLE | 32 32 | 38 | GIRLFRIEND PEBBLES | 33 ELEKTRA 1
33 | 14 | TUNNEL OF LOVE BRUCE SPRINGSTEEN | 37 33 | — | DEVIL INSIDE INXS | 38 Vintertainment (1)
38 | — | WHEN WE WAS FAB GEORGE HARRISON | 34 38 | — | SOME KIND OF LOVER JODY WATLEY [ 36 MOTOWN 1
35 | 31 | TELLIT TO MY HEART TAYLOR DAYNE | 46 35 | — | ROCK OF LIFE RICK SPRINGFIELD | 41 NEXT PLATEAU 1
36 | 32 | 853-5937 SQUEEZE | 43 36 | — | WISHING WELL TERENCE TRENT D’ARBY | 40 SOLAR 1
37 | — | CHECKIT ouT JOHN COUGAR MELLENCAMP | 35 37 | — | CHECKIT OUT JOHN COUGAR MELLENCAMP | 35 SUTRA 1
38 | — | ANGEL AEROSMITH | 39 38 | — | WHEN WE WAS FAB GEORGE HARRISON | 34 Fever (1)
39 | — | GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN | 29 39 | — | WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON | 47
40 | 37 | LIVE MY LIFE (FROM THE FILM "HIDING OUT") BOY GEORGE | 44 40 | 37 | NEVER THOUGHT (THAT | COULD LOVE) DAN HILL | 45
©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC ASCAP)

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist. 83

853-5937
(Virgin, ASCAP) CPP
ALL 1 WANT 1S YOU &
(C'est, ASCAP/Nonpareil, ASCAP/Maya, ASCAP)
g2 ALL RIGHT NOW 8
(Island, BMI)
3 ANGEL L
(Aero Dynamics, BMI/Desmobile, ASCAP/April,
ASCAP) HL/WBM W
72 ARE YOU SURE
(Charisma, ASCAP/Hidden Pun, BMI) WBM
22 BE STILL MY BEATING HEART
(Magnetic, BMI/Regatta, BMI/lllegal, BMI/Atlantic,

BMI) HL

27 BECAUSE OF YOU
(Amber Pass, ASCAP/Disco Fever, ASCAP/Red 61
Instructional, ASCAP)

50 CANDLE IN THE WIND 3
(Dick James, BM!/PolyGram Songs, BMI) HL

10 CAN'T STAY AWAY FROM YOU 51
(Foreign Imported, BMI) CPP

99 CATCH ME (I'M FALLING) (FROM THE FILM “HIDING %
ouT")
(Genetic, ASCAP) HL n

35 CHECK IT OUT
(Riva, ASCAP) WBM
91 CHERRY BOMB

(Riva, ASCAP) WBM &
11 COULD'VE BEEN
(George Tobin, BMI) HL n
75 CRAZY
(Rondor Music/Aimo, ASCAP/SBK Songs/April, 5
ASCAP) CPP/ALM/HL
DEVIL INSIDE
(MCA, ASCAP) MCA/HL 28
DON'T LOOK ANY FURTHER
(Rightsong, BMI/Franne Golde, BMI/Tuneworks, 55
BMI/Careers, BMI/Hitchings, ASCAP) CHA/HL
85 DON'T MAKE A FOOL OF YOURSELF e
(French Lick, BM1/Dutch Puppet, BMI/Bug, BMI)
9 DON'T SHED A TEAR 8
(High Frontier, ASCAP/Blackwood, BMI/Little Life,
ASCAP/Wood Monkey, ASCAP) HL %

94 DONT YOU WANT ME
(Rightsong, BMI/Franne Gee, BMI/Ardavan,
ASCAP/Intersong-USA, ASCAP) CHA/HL
59 ELECTRIC BLUE
(SBK Songs/April, ASCAP/10/10, BMI) HL %
15 ENDLESS SUMMER NIGHTS
(Chi-Boy, ASCAP) CLM

EVER SINCE THE WORLD BEGAN

(WB, ASCAP/Easy Action, BMI/Holy Moley,
ASCAP/Rude, ASCAP) WBM

EVERYWHERE

(Fleetwood Mac, BMI) WBM

FAITH

(Chappell, ASCAP/Morrison Leahy, ASCAP) CHA/HL
FATHER FIGURE

(Chappell, ASCAP/Morrison Leahy, ASCAP) CHA/HL
FISHNET

(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP)
WBM

GET OUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP) HL

GIRLFRIEND

(Kermy, BMI/Hip Trip, BMI) CPP

GIVE ME ALL YOUR LOVE

(Whitesnake Overseas, ASCAP/WB, ASCAP) WBM
GOING BACK TO CALI (FROM “LESS THAN ZERO™)
(Def Jam, ASCAP)

GOT MY MIND SET ON YOU

(Carbert, BMI) HL

HAZY SHADE OF WINTER

(Paul Simon, BMi)

HONESTLY

(Sweet Family, BMI) CPP

HOT HOT HOT

(Rare Blue, ASCAP)

HOT THING

(Controversy, ASCAP) WBM

HOW CAN 1 FORGET YOU

(Warner-Tamerlane, BMI/Bertus, BMI) WBM
HUNGRY EYES (FROM “DIRTY DANCING")
(Knockout, ASCAP/Jemava, ASCAP/R.U. Cyrius,
ASCAP) CPP

HYSTERIA

(Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL

| COULD NEVER TAKE THE PLACE OF YOUR MAN
(Controversy, ASCAP) WBM

{ FOUND SOMEONE

(April, ASCAP/Is Hot, ASCAP/But For, ASCAP) HL
| GET WEAK

(Not Listed) WBM

| LIVE FOR YOUR LOVE

(O’Lyric, BMI/Tuneworks, BMi/Vandorf,
ASCAP/Reswick-Werfel, ASCAP/Beseme West,
ASCAP/Arista, ASCAP/Careers, ASCAP/Nelana,
ASCAP) CPP

| SAW HIM STANDING THERE

(Gil, BMI/Northern, BMI)

{ WANT HER

(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/Zomba, ASCAP)
16 1 WANT TO BE YOUR MAN
(Troutman's, BMI/Saja, BMI) HL
| WANT YOU SO BAD
(Bilty Steinberg, ASCAP/Denise Barry, ASCAP) WBM
| WISH | HAD A GIRL
(Leesum, BMI)
IS THIS LOVE
(Whitesnake Overseas, ASCAP/WB, ASCAP) WBM
79 IT'S THE END OF THE WORLD AS WE KNOW IT (AND
| FEEL FINE)
(Night Garden, BMI/Unichappell, BMI) CHA/HL
12 JUST LIKE PARADISE
(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP)
95 KISS AND TELL
(Virgin-Nymph, BMI) CPP
44 LIVE MY LIFE (FROM THE FILM “HIDING OUT")
(Streamline Moderne, BMI/Texas City, BMI/No Pain
No Gain, ASCAP/Unicity, ASCAP) MCA/HL
97 LONELY WON'T LEAVE ME ALONE
(April, ASCAP/Air Bear, BMI/Warner-Tamerlane,
BMI/Black Stallion, ASCAP/Entertainment Television,
ASCAP/Lady of the Lake, ASCAP) WBM.
19 LOVE OVERBOARD
(Calloco, BMI/Hip Trip, BMI) CPP
93 MAGIC CARPET RIDE
(French Lick, BMI/Bug, BMI)
17 MAN IN THE MIRROR
(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP) WBM/MCA/HL
90 NAUGHTY GIRLS (NEED LOVE T0O)
(Forceful, BMI/Willesden, BMI)
21 NEED YOU TONIGHT
(MCA, ASCAP) MCA/HL
53 NEVER CAN SAY GOODBYE
(Jobete, ASCAP) CPP
4 NEVER GONNA GIVE YOU UP
(Terrace, ASCAP) CPP
NEVER KNEW LOVE LIKE THIS
(Flyte Tyme, ASCAP/Avant Garde, ASCAP) WBM
NEVER LET ME DOWN AGAIN
(Grabbing Hands, ASCAP/Sonet, BMI/Emile, ASCAP)
45 NEVER THOUGHT (THAT | COULD LOVE)
(CAK, ASCAP/Songs Of Jennifer, ASCAP/If Dreams
Had Wings, ASCAP/A Question Of Material, ASCAP)
HL
64 ONE STEP UP
(Bruce Springsteen, ASCAP) CPP
18 OUT OF THE BLUE
(Creative Bloc, ASCAP/Deborah Ann's, ASCAP) HL

2

7

41

28

57

87

76

67

81

69

PAMELA

(Hudmar, ASCAP/Jogi Wimball, BMI) WBM
PIANO IN THE DARK

(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwarf-village, ASCAP) WBM

POP GOES THE WORLD

(PolyGram Songs, BMI)

PROVE YOUR LOVE

(November Nights, ASCAP/Chappell, ASCAP/Jobete,
ASCAP) CPP/CHA/HL

PUMP UP THE VOLUME

(MNS, PRS/WB, ASCAP) WBM

PUSH IT

(Next Plateau, ASCAP/Turnout Bros, ASCAP)
RHYTHM OF LOVE

(Affirmative, BMI) WBM

ROCK OF LIFE

(Super Ron, BM1)

ROCKET 2 U

{(Groupie, BMI)

SAVE YOUR LOVE

(White Vixen, BMI}

SAVIN' MYSELF

(Southern, ASCAP) CPP

SAY YOU WILL

(Michael Jones, ASCAP/Stray Notes, ASCAP/Colgems-
EMI, ASCAP) WBM/CHA/HL

SEASONS CHANGE

(Panchin, BMI/Screen Gems-EMI, BMI) WBM
SHAKE YOUR LOVE

(Creative Bloc, ASCAP/Deborah Ann’s, ASCAP) HL
SHE'S LIKE THE WIND

(Troph, BMI/Strawberry Fork, BMI) HL

(SITTIN’ ON) THE DOCK OF THE BAY

(Irving, BMI) CPP

SO EMOTIONAL

(Billy Steinberg, ASCAP/Denise Barry, ASCAP)
SOME KIND OF LOVER

(Ultrawave, ASCAP/April, ASCAP/Rightsong, BMI)
CHA/HL

TALKING BACK TO THE NIGHT

(F.S.Limited, PRS/Warner-Tamerlane, BMI/Blue Sky
Rider, BMI/Willin' David, BMI) WBM

TELL IT TO MY HEART

(Chappell, ASCAP/November Nights, ASCAP/Goldpoint,
ASCAP) CHA/HL

THERE'S THE GIRL

(Makiki, ASCAP/Knighty-Knight, ASCAP/Know,
ASCAP/Arista, ASCAP) CPP/WBM

THINKING OF YOU

37 TUNNEL OF LOVE
(Bruce Springsteen, ASCAP) CPP

31 TWILIGHT WORLD
(Virgin-Nymph, BM1) CPP

86 TWO OCCASIONS
(Hip Trip, BMi/Hip Chic, BMI/Mister Johnson's Jams,
BMI/Peer-Southern, ASCAP/Tammi, BMI) CPP

88 WAIT
(Vavoom, ASCAP)

52 THE WAY YOU MAKE ME FEEL
(Mijac, BMI/Warner-Tamerlane, BM1)

58 WHAT A WONDERFUL WORLD (FROM “GOOD
MORNING, VIETNAM")
(Herald Square, BMI/Range Road, ASCAP/Quartet,
ASCAP) HL

2 WHAT HAVE | DONE TO DESERVE THIS?

(Virgin, ASCAP/Texas City, BMI/Streamline Moderne,
BMi) CPP/MCA/HL

34 WHEN WE WAS FAB
(Ganga B.V., PRS/Zero Productions, BMI) CPP

47 WHERE DO BROKEN HEARTS GO
(Scaramanga, ASCAP/Rare Biue, ASCAP/Baby Love,
ASCAP) CPP

89 WINTER GAMES
(Air Bear, BM!)

40 WISHING WELL
(Virgin-Nymph, BM1/Young Terence, BMI) CPP

49 YOU DON'T KNOW
(Bittern, BMI)

92 YOU WILL KNOW
(Jobete, ASCAP/Black Bull, ASCAP) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CP1 Cimino WBM Warner Bros.

(Maurice White, ASCAP/Yougoulei, ASCAP/Wenk
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LIFELINES

BIRTHS
Girl, Sari Amanda, to Jeffrey E. and
Linda Jacobson, Jan. 21 in New
York. He is a partner in the enter-
tainment law firm of Jacobson &
Colfin.

Boy, Jesse James, to Jimmy and
Linda Davis, Feb. 8 in Memphis,
Tenn. He records for QMI Records.

DEATHS

Frederick Loewe, 83, of cardiac ar-
rest, Feb. 14 in Palm Springs, Calif.
With the late Alan Jay Lerner, his
lyricist/librettist partner, Loewe
wrote the music for such classic mu-
sical-theater shows as “Brigadoon,”
“Paint Your Wagon,” “My Fair
Lady,” and “Camelot” as well as for
the 1958 Academy Award winning
film “Gigi” (see story, page 6).

Jerome Glaser, 56, following a
stroke, Feb. 15 in Nashville. He was
president of Investment Realty As-
sociates, but in years past he was a
major figure in the development of
country music broadcasting. He en-
tered the broadcast field in 1954,
serving as sales and promotion
manager with WLAC-AM Nash-
ville. He later joined WENO as gen-
eral manager. Glaser became in-

volved in the ownership and organi-
zation of a chain of country stations
in the South and was nationally rec-
ognized as a consultant and speaker
to many country stations across the
nation. He established the first ex-
clusively live television format for
black audiences in Southern Califor-
nia in 1963, was a founder and mem-
ber of the first board of directors of
the Country Music Assn., and orga-
nized the Music City Pro/Celebrity
Tennis Tournament. His participa-
tion in charity organizations was
widely recognized, as was his affili-
ation with many city service organi-
zations. He was a former member
of the Nashville Advertising Feder-
ation, and along with his wife was a
founder and chairman of the Ameri-
can Institute of Modeling. Glaser is
survived by his wife, four daugh-
ters, and a brother.

Al Cohn, 62, of cancer, Feb. 15 at
his home in Canadensis, Pa. The ten-
or saxophonist’s recordings with
partner Zoot Sims exemplified post-
war jazz at its most swinging (see
story, page 6).

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

Technical Solutions To Impasse Mulled

DAT Hardware Makers Meet

LONDON Representatives of the
Japanese and European electronic
hardware industries met in Lon-
don Feb. 12 for further discussions
on resolving the digital audiotape
conflict with the international rec-
ord industry.

The meeting, a follow-up to the
round-table conference held Nov.
25 in Paris, was attended by repre-
sentatives of Sony, JVC, Toshiba,
Matsushita, Philips, Grundig, and
Thomson.

Delegates gave further consid-
eration to the question, raised ini-
tially in Paris, of whether techni-
cal modifications to the DAT stan-
dard could accommodate the
interests of both copyright owners

and DAT-equipment manufactur-
ers and users.

Various technical modifications
were discussed at the meeting
with a view to preparing a draft
recommendation to governments
regarding legislation on DAT. The
results of the meeting, which were
not mentioned in a Philips press re-
lease, will be discussed in greater
detail by the electronics and record
industries at a future date in an ef-
fort to establish a mutually accept-
able DAT standard that respects
the interests of copyright owners,
hardware manufacturers, consum-
ers, and other interested parties.

MIKE HENNESSEY

RIAA SEEKS DAT SOLUTION

(Continued from page 3)

applied alternatively to blank tape,
so that consumers could use only
the higher-priced tape to copy prere-
corded software.

Berman says this topic has not
come up in informal discussions
with hardware manufacturers, but
doesn’t preclude it from future
talks. “I’ve said to members of Con-

NEW
COMPANIES

Stratta/Philips Productions Inc.,
formed by Ettore Stratta and Pat
Philips. Company’s planned activities
will encompass concert promotion,
record production, and personal man-
agement. First major project is a
Stephane Grappelli concert April 14
in New York, in honor of the violin-
ist’s 80th birthday. Penthouse C, 520
E. 81st St., New York, N.Y. 10028;
212-744-8836 or 212-580-1708.

Flow Productions, formed by Dan
Dailey and Pam Mamarella. Compa-

ny will focus on recording and shop-
ping demo tapes for pop/rock artists.
142 Edison Ave., Cherry Hill, N.J.
08002; 609-354-1324.

Rock City Records, formed by Scott
Warner. Company specializes in rec-
ord production and promotion of
heavy metal and new music. RD#35,
Box 352, Latrobe, Pa. 15650; 412-537-
5983.

Funky Sound Of America, formed
by John Krondes. Company offers
full-service audio/video production,
record label, recording studios, artist
promotion, and a national network of
franchised DJ services. Satellite oper-

EXECUTIVE TURNTABLE

(Continued from page 4)

New Star Entertainment Inc. in Beverly Hills announces a number of
appointments. Jeffrey Fink is named national accounts manager. He was
Western regional sales manager for HBO/Cannon Home Video. Michael
Pascuzzi is named Eastern regional sales manager. He was a sales man-
ager for First Run Video. Toni Ann Denny is named Southern regional
sales manager. She was a sales representative for East Texas Distribut-
ing. Bryce Anderson is named Western regional sales manager. He was
director of sales and marketing for World Video. Lynn Baldwin is named
sales and marketing manager. She was manager of video-sales servicing

for Hal Roach Studios.

Forum Home Video in Stamford, Conn., makes a number of regional
sales appointments. Howard Smiley is named Northeast regional sales
manager. He was national director of Palm Music. Timothy J. Landers is
named Midwest regional sales manager. He was national sales manager
for MCA Distributing Corp. Owen Ficke is named Western regional
sales manager. He was a Western regional manager for Vista Home Vid-
€0. Donald Schmitzerle is named Southern regional sales manager. He
was Southeast regional sales director for Vestron’s Lightning Video.

RELATED FIELDS. Radio City Music Hall Productions promotes Ellen Schie-
belhuth to vice president, marketing services. She was director of public-

ity and promotions for the company. _
MTV Networks in New York makes the following appointments:-

Douglas Greenlaw, senior vice president, advertising sales, and Howard
Shimmel, vice president, ad sales research. They were, respectively, vice
president of sales for CBN Cable Networks and director of client and
data development for MTV Networks.

ations are set up in a variety of cities
around the country. 31 Isaac St., Nor-
walk, Conn. 06850; 800-543-ROCK.

Smash Records Inc., a dance, pop,
and rap record label/artist-manage-
ment firm, formed by Keith “K.J.”
Jones and Danny Spohn. First re-
lease is “Get Away”’ by Stefanie. 2505
Wedgewood Plaza Drive, Riviera
Beach, Fla. 33404; 305-844-4818.

Total Event Enterprises Inc.,
formed by Anthony Willoughby and
Craig Hargrove. Company’s first pro-
motion, under its former name of
Swish Productions, was the Millie
Jackson performance in New Haven,
Conn. P.O. Box 7249, New Haven,
Conn. 06519; 203-624-7726.

Country Lane Records, a country,
folk, and rockabilly label formed by
Terri Abbott. Company also handles
public relations and artist develop-
ment. 35 Camden St., Methuen, Mass.
01844; 617-683-3894.

Soundscape Presents Inc., formed
by Verna Gillis, for management,
concert production, and record pro-
duction. First signings include
Youssou Ndour, Yomo Toro, gospel
saxophonist Vernard Johnson, and
the rock group Khaleel. 500 W. 52nd
St., New York, N.Y. 10019; 212-242-
3374.

Acme Pictures, formed by Rosanne
Cash and Joanne Gardner. Compa-
ny will produce music videos and
documentaries. First project is a
video for Cash and Rodney Crowell
titled “It’s Such A Small World.”
Suite 4, 1016 17th Ave. S., Nashville,
Tenn. 37212; 615-321-3322.

Send information to New Compa-
nies, Billboard, P.O. Box 24970,
Nashville, Tenn. 37202.

gress and to [hardware makers]
that I'd be willing to discuss any-
thing,” he says.

At the same time, however, he ac-
knowledges that the U.S. record in-
dustry has not been favorably dis-
posed to this dual-inventory ap-
proach. When then-RCA/Ariola
president Elliot Goldman advanced
his dual-inventory proposal at the
National Assn. of Recording Mer-
chandisers’ annual convention last
year, recalls Berman, ‘“‘it didn’t
arouse a sympathetic response.”
Consequently, the RIAA’s internal
discussions have focused on techno-
logical solutions and compensatory
royalties, he says.

In Berman’s view, the two-tier
pricing system is not tantamount to
a levy to compensate the labels for
home taping. It’s a “marketplace so-
lution,” he says, because the con-
sumer decides what he wants to
buy. “If you're not going to use
blank tape for recording prerecord-
ed music, why would you spend the
extra money?” he asks rhetorically.

While the RIAA still seeks a sum-
mit meeting with the hardware
manufacturers, Berman asserts
that the ball is now in the other
side’s court. On Feb. 12, a group of
European and Japanese manufac-
turers met in London to discuss the
DAT problem, but were not able to
reach a consensus on how to deal
with the record industry, says Ber-
man (see story above).

The hardware and software com-
panies must find a middle ground
between their divergent positions
before a dialog can begin, notes the
RIAA chief. “We just want to get to
the point where we can have a dis-
cussion,” he declares.

ASCAP REVENUES RISE

(Continued from page 3)

500 writer and publisher members,
in addition to ASCAP board mem-
bers and staffers from the society’s
headquarters in New York.

President Morton Gould recapped
ASCAP activities over the past year
in addition to giving a legislative re-
view. Regarding the latter, he
urged members to write to their leg-
islators in support of the Berne leg-
islation now before Congress (see
story, page 1).

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

FEBRUARY

Feb. 23-27, Winter Music Conference )1, Mar-

riott Biscayne Bay, Miami. 305-563-3888.
MARCH

March 2, National Academy Of Recording Arts
And Sciences 30th Annual Grammy Awards, Ra-
dio City Music Hall, New York. 213-849-1313.

March 3-5, Radio & Records Convention '88,
Loews Anatole Hotel, Dallas. 213-553-4330.

March 4-6, Nashville Songwriters Assn. Inter-
national 10th Annual Songwriting Symposium:
“The Road To Records,” Vanderbilt Plaza Hotel,
Nashville. 615-321-5004.

March 5, The United Jewish Appeal Annual
Fund-raising Event, Majestic Theatre, New York.
Anne Rose, 212-836-1110.

March 10-13, South By Southwest Music And
Media Conference, Sheraton Crest Hotel, Austin,
Texas. Roland Swenson, 512-477-7979.

March 11-14, 30th Anniversary Convention,
National Assn. Of Recording Merchandisers, Cen-
tury Plaza Hotel, Los Angeles. Dave Hamill,
609-596-2221.

March 12, 11th Annual Bay Area Music
Awards, San Francisco Civic Auditorium. 415-
864-2333.

March 13, New Jersey Record Collectors
Show/Convention, Best Western Coachman Inn,
Cranford, N.J. 609-443-5405.

March 16-19, International Tape/Disc Assn.
18th Annual Seminar: “Coping With Economic Un-
certainty,” Loews Ventana Canyon Resort, Tuc-
son, Ariz. Charles Van Horn, 212-956-7110.

March 21, 23rd Annual Academy Of Country
Music Awards, Knott’s Berry Farm, Buena Park,
Calif. 213-462-2351.

March 21, Songwriters Guild Of America 16th
Annual Aggie Awards, Director's Guild Theatre,
Hollywood, Calif. 213-462-1108.

March 28-31, Peabody Electronic And Comput-
er Music Studios: “20 Years Of Looking Into The
Future,” Peabody Conservatory Of Music, Balti-
more. Bruce Mahin, 301-659-8107.

March 29-31, Home Video Week "88, Jacob K.
Javits Convention Center, New York. 914-328-
9157.

APRIL

April 9, 1988 New York Music Awards, Beacon
Theater, New York. Marilyn Lash, 212-265-
2238.

April 9-12, National Assn. Of Broadcasters
66th Annual Convention & International Exposi-
tion/42nd Annual Broadcast Engineering Confer-
ence, Las Vegas. Hank Roeder, 202-429-5356.

April 10-14, Gospel Music Assn. Gospel Music
'8, Stouffer Hotel, Nashville. Pamela Muse,
615-327-3747.

April 16, The T.J. Martell Foundation For Leu-
kemia, Cancer & AIDS Research 1988 Humanitar-
ian Award Dinner, New York Hifton, New York.
Muriel Max 212-245-1818.

April 25, Songwriter's Guild Of America Gener-
al Membership Meeting And Aggie Awards Pre-
sentation, Hyatt Regency Hotel, Nashville. 615-
329-1782.

April 27-30, Impact Super Summit Conference
Il, Harrah's, Atlantic City, N.J. 215-825-4082

FOR THE REGORD

The Amazing Video Machine
that Diebold is manufacturing
for Nelson Vending Technology
has been customized exclusively
for that client. Contrary to an ar-
ticle in the Jan. 23 issue of Bill-
board, those units have been sold
to Nelson on an exclusive basis.
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VID DISTRIBS LAMENT LACK OF CO-OP GASH

(Continued from page 1)

have sold 380,000 copies without the
national advertising. Every single
time we have done a major TV push
on an A title we see an increase in
unit volume of between 15% and
20%.”

“The industry may not be going
cold turkey on co-op, but it is get-
ting a little lukewarm,” says Gary
Khammar, senior vice president of
RCA/Columbia Pictures Home Vid-
eo. “If the studios are going to
launch major TV campaigns, that
money has to come from some-
where. And that means manufac-
turers give smaller co-op allow-
ances and scale back on the amount
of point-of-purchase material they
make available.”

Khammar says RCA/Columbia
will remain committed to co-op ad-
vertising because it is an “impor-
tant tool.” Still, he points out that
co-op disproportionately favors
larger retailers. He also says the in-
dustry’s rapid growth has made na-
tional advertising a necessity.

“With 50% [VCR] penetration, it
makes more sense for suppliers to
advertise on TV. I think it's impor-
tant that we make co-op available,
but the large retailers will always
get more than their share; with a
national program everyone bene-
fits.”

RCA/Columbia’s first broad-
based TV advertising effort was
launched in conjunction with “La
Bamba.” The film was one of the
four videos released in January that
were the subject of extensive pro-
motional campaigns aimed at in-
creasing unit volume. All of the ti-
tles, including “Platoon” (HBO Vid-
eo), “Dirty Dancing’’ (Vestron
Video), and ‘“RoboCop”’ (Orion
Home Video), posted impressive
sales figures that were widely at-
tributed to the TV ads.

Even so, dealers who bought
heavily on the January releases
found a shrinking pool of co-op dol-
lars to work with.

“QOur buys are increasing, but I'm
seeing less co-op money,” says Ka-
ren Shriver, vice president of mer-

chandising and marketing for the
Video Store, a 21-store chain based
in Cincinnati. “The rationale for
moving to a national program is to
increase business. But for bigger
retailers it’s not as much of a help.”
Shriver also points out that there
is more awareness of the availabil-
ity of co-op money. ‘“Now retailers
know to ask for it; there is more
knowledge of co-op programs.”
Jack Messer, president of the Vid-
eo Store, laments the lack of co-op
money, noting that it may stifle the
incentive to take a deep inventory
on a title. “I would think that if an
individual retailer is willing to com-
mit to a large order, there should be
some reward for that commitment.”
Still, suppliers say they are more
interested in promoting their specif-

ic titles than in building business for
any one video store or chain.

“T don’t know that you need an ad
for each and every video store,”
says Barbara O’Sullivan, vice presi-
dent of marketing for Warner
Home Video. “Our national cam-
paigns are designed to provide
awareness and draw people into the
store.”

Like most suppliers, O’Sullivan
says her company will continue to
offer co-op funds, but the growth of
the business has made it increasing-
ly difficult to coordinate such a pro-
gram. “There is no way to efficient-
ly administer co-op on a national ba-
sis,” says O'Sullivan, who describes
national TV campaigns as a “natu-
ral evolution.”

KASTENMEIER REMOVES BERNE ROADBLOCK

(Continued from page 1)

Kastenmeier said that the ‘“vast

.majority of witnesses testifying

agreed that [our] common-law doc-
trines, including defamation, pri-
vacy, publicity, and unfair compe-
tition, contain the basic elements
of moral rights.”

Further, he added candidly,
“this conclusion rests in part on
the political reality that Berne leg-
islation with a moral-rights provi-
sion simply will not pass” in Con-
gress.

The musiec community, including
the Recording Industry Assn. of
America, the performing rights so-
cieties, and publishers, has regis-
tered strong support for joining
Berne, the premier international-
copyright-protection organiza-
tion—but only after stating that
support was predicated on no fur-
ther enlargement of moral-rights
provisions in current copyright
law here. Insiders have also said
that House staffers made it clear
to wary industry officials that the
moral-rights section of Kasten-
meier’s bill was proposed “just to
stimulate discussion.”

OSCAR SMILES ON RECORDING STARS

(Continued from page 6)

snubbed: George Michael’s “I Want
Your Sex” and Madonna’s “Who’s
That Girl” and “Causing A Commo-
tion.”

The best-actress nominations
were not so kind to another veteran
singer/actress, Barbra Streisand,
who was passed over for her role in
the drama “Nuts.” After 20 years
of fim stardom, Streisand has re-
ceived only two acting nominations:
for “Funny Girl” and “The Way We
Were.”

" Here’s the complete list of music
nominations:
BEST ORIGINAL SONG

“Cry Freedom” from “Cry Free-
dom,” George Fenton and Jonas
Gwangwa, their first nomination in
this category.

“(I've Had) The Time Of My Life”
from “Dirty Dancing,” Franke
Previte, John DeNicola, and Donald
Markowitz, their first.

“Nothing’s Gonna Stop Us Now”
from ‘“Mannequin,” Albert Ham-
mond and Diane Warren, their first.

““Shakedown’’ from ‘‘Beverly
Hills Cop II,” Harold Faltermeyer
and Bob Seger, their first, and
Keith Forsey, his second.

Several publishing groups have
withheld support of his bill be-
cause of the moral-rights provi-
sions; they fear nuisance lawsuits
from authors and graphic artists.
The Kastenmeier statement to the
subcommittee may mollify their
objections since his is the only
Berne measure—there are three
others, one in the House and two in
the Senate, all similar—that pro-
poses a moral-rights section.

Kastenmeier’'s statement was
released Feb. 17, the day before
the subcommittee hearing in the
Senate. Government and adminis-
tration officials have been invited
to testify, and all are in favor of
Berne adherence.

Congress, the administration,
and private-sector officials (includ-
ing those in the music community)
have been working jointly on
Berne adherence over the last few
years, and insiders say the outlook
for passage in this Congress is
very good. A report on the Feb. 18
Senate subcommittee hearing will
appear in next week’s issue.

“Storybook Love’ from ‘‘The
Princess Bride,” Willy DeVille, his
first.

BEST ORIGINAL SCORE

“Cry Freedom,” George Fenton
and Jonas Gwangwa, their first in
this category.

“Empire Of The Sun,” John T.

Williams, his 20th.

“The Last Emperor,” Ryuichi
Sakamoto, David Byrne, and Cong
Su, their first.

“The Untouchables,” Ennio Mor-
ricone, his second.

“The Witches Of Eastwick,” John
T. Williams, his 21st. i

¥iD STORES MUST WAIT FOR OSCAR NOMINEES

(Continued from page $)

peal, as evidenced in previous years
by such titles as “Kiss Of The Spi-
der Woman’’ and ‘“The Trip To
Bountiful.”

However, the newer dynamics of
the home video industry, which see
major studios spending unprece-
dented amounts on lengthy televi-
sion advertising for A titles to en-
sure more depth of copy at retail,
may negate whatever additional
sales edge the Oscars might have
offered previously, say suppliers.

Still, they add, multiple Academy
Award nominations inevitably cre-
ate more excitement around a title.

The nominees for best actor are
Michael Douglas (‘“Wall Street’’);

William Hurt (“Broadcast News);
Marcello Mastroianni (‘“Dark
Eyes’’); Jack Nicholson (‘“‘Iron-
weed”); and Robin Williams (“Good
Morning America”).

Nominated for best actress are
Cher (“Moonstruck”); Glenn Close
(“Fatal Attraction”); Holly Hunter
(“Broadcast News"); Sally Kirkland
(“Anna”); and Meryl Streep (“Iron-
weed”).

Best-director nominations went to
Adrian Lyne (“Fatal Attraction”);
John Boorman (“Hope And Glory”);
Bernardo Bertolucei (‘‘The Last Em-
peror’’); Norman Jewison (“Moon-
struck”); and Lass Hallstrom (“My
Life As A Dog”). JIM McCULLAUGH

Singer Goes To Court, Wins
Freedom From Frankie Pact

BY NICK ROBERTSHAW

LONDON Former Frankie Goes
To Hollywood singer Holly John-
son has won a High Court case
here against his former label,
Zang Tumb Tumm Records. As a
result, he will be able to pursue a
solo career with MCA Records,
with whom he recently signed.

Producer Trevor Horn, a co-own-
er of ZTT, had alleged that John-
son was still under contract to the
label and could not sign with an-
other company, but a High Court
judge ruled Feb. 10 that restraints
in an agreement signed five years
ago by the two sides were unrea-
sonable and unfair. The judge
characterized ZTT’s 1983 agree-
ment with Frankie Goes To Holly-
wood as an ‘“‘unreasonable restric-
tion of trade’’ and dubbed the pro-
vision barring former members
from entering into other record-
company agreements ‘‘nonsensi-
cal.”

Experts relate the decision to
the celebrated Schroeder/Macau-
lay judgment, in which a publish-
ing agreement was overthrown for
being in restraint of trade. It had
been thought that that ruling had
little application to recording con-
tracts, where the investments in-
volved are much higher, but it now
appears the Schroeder/Macaulay
judgment may indeed apply.

The judge also criticized ZTT for
failing to exercise adequate con-
trol over expenditures. The sums
spent on the band’s recordings ex-
ceeded the agreement that only
reasonable costs should be in-
curred, he ruled.

During the 16-day trial, it was
revealed that the band’s second al-
bum, ‘“‘Liverpool,” had cost more
than $1.3 million to produce. Pro-
duction costs for the first album,

“Welcome To The Pleasuredome,”
and the singles “Relax’’ and ‘““Two
Tribes’ were also described by the
judge as excessive. ZTT’s counsel
had argued that extensive studio
work was required to compensate
for the band’s limited musical ca-
pabilities.

No one from Frankie Goes To
Hollywood played on ‘“‘Relax” or
“Two Tribes,” according to de-
fense attorney Andrew Bateson.
He alleged that session musicians
and Horn’s studio wizardry were
entirely responsible for the fin-
ished tracks. Even Johnson’s voice
had needed considerable studio en-
hancement to ‘“bring it into line
musically,” he said.

Released in October 1983 and ini-
tially banned by the BBC, “Relax”
went on to become the fifth-big-
gest-selling single here ever, and
“Two Tribes”’ was almost as sue-
cessful. The album “Welcome To
The Pleasuredome’’ did include
some performances by band mem-
bers, but most of the work was
done by Horn, the defense
charged.

The judge also examined John-
son’s publishing agreement with
ZTT's publishing arm, Perfect
Songs, and ruled that clauses rou-
tinely included in such contracts
after Schroeder/Macaulay were
not sufficient protection from its
implications. In particular, he
struck down the provision that
when a publisher has not exploited
a copyright and an artist wishes to
reclaim it, he must give notice of
doing so within a set period—usu-
ally three or six months—after the
expiration of the initial term.

No decision was made on who
will pay the estimated $350,000 in
court costs, but rumor had it that
MCA helped finance Johnson’s
case.

N.Y. Recording Studio Sues
Developer For Revenue Loss

NEW YORK Media Sound Stu-
dios, a major music recording facil-
ity here, has filed a $277 million
lawsuit against real-estate devel-
oper William Zeckendorf Jr. and
others involved in the construction

of a new 5Tth Street luxury condo- -

minium, Central Park Place, claim-
ing that excessive construction
noise and allegediy unsafe build-
ing practices have caused the stu-
dio severe loss of business.

Accordiang to the suit, prior to
beginning work on Central Park
Place, Zeckendorf and the other
defendants allegedly agreed to
work out mutually suitable con-
struction schedules with Media
Sound, which abuts the site of the
partially completed condo.

These schedules were never
worked out, the suit claims, and
the resulting heavy construction
work during Media Sound’s prime
business hours allegedly caused
the studio to lose millions of dol-
lars in recording work with bands,
including the Rolling Stones, and
record labels, including RCA, CBS,
and Zomba.

The suit also claims that the de-
velopers and construction compa-

ny have not adhered to safe build-
ing practices, allegedly allowing
debris to routinely fall from the
construetion site. This, says the
suit, has caused Media Sound’s cli-
ents to fear for their physical safe-
ty when entering and leaving the
premises and thus has hurt the
studio’s ability to book work.

In June, a 4-by-4-foot beam was
either thrown or fell from the up-
per floors of Central Park Place,
killing John Nichols, a 30-year-old
New York actor. Police are investi-
gating the incident.

In addition to Zeckendorf, the
suit names HRH Construction, the
Kumagaigumi Co. Ltd., Henry
Banach, Pat Rafter, Manny Cara-
bel, Robert Rosenwasser, and Da-
vis Brody & Associates as co-de-
fendants. STEVEN DUPLER

Complete preview
of next month’s
Paris AES meet

... page 62

BILLBOARD FEBRUARY 27, 1988

www americanradiohistorv com

83


www.americanradiohistory.com

FOR WEEK ENDING FEBRUARY 27, 1988

Bil

board.

©Copyright 1988, Billboard Publications. inc.

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.
o 7 i ' % Compiled trom a national sample of retail store, g
g g . % g one-stop, and rack sales reports. g . g ‘% g
215 “E. ¢ | arTIST TITLE 2|5 £ | g | ARTIST TITLE
= dJ 1 & = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = L3 ~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
o i - - i ok NO.T" k& v L - @ 55 | 57 | 48 | 12 | LINDA RONSTADT ® ELEKTRA 60765 (9.98) (CD) CANCIONES DE MI PADRE
1 [ 1 | 1| 15 | GeORGE MICHAEL &3 cotommnocaoss? @ . 5 veeks ot No. On < FATH. | | 8 | 5 | 51 | 16 | ROBBIEROBERTSON cerrencrs 24160098 o) ROBBIE ROBERTSON
2 .1 3 24 SOUNDTRACK A% RCA 6408-1-R (9.98) (CD) DIRTY DANCING @ % 67 13 CHER GEFFEN 24164 (8.98) (CD) CHER
3 |4 4 16 | INXS A aTLANTIC 81796 (9.98) (CD) KICK 58 | 53 | 41 | 10 | EURYTHMICS rca6794-1-(9.98) (CD) SAVAGE
4 3:1 2 | 23 | TIFFANY A2wmcA5793(8.98) (CD) TIFFANY (59| 62 | 53 | 37 | THE CURE ® ciexrra 60737 13.98) (o) KISS ME, KISS ME, KISS ME
5 5 5 23 | MICHAEL JACKSON A% EPIC OF 40600/E.PA. (CD) BAD 60 | 61  66.| 30 | NATALIE COLE M MANHATTAN ST 53051 (8.98) (CD) EVERLASTING
@ Q00| 2 3 DAVID LEE ROTH WARNER BROS. 25671 (9.98) (CD) SKYSCRAPER 61 41 2 21 BILLY IDOL A CHRYSALIS OV 41620 (CD) VITAL IDOL
@ 8 8 26 DEBBIE GIBSON A ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE @ 70 80 21 | MICHAEL BOLTON COLUMBIA BFC 40473 (CD) THE HUNGER
8 6 7 28 | DEF LEPPARD A3 MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA @ 66 { 76 [ 15 | JOE SATRIANIRELATIVITY 8193/IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN
9 | 7| 6 | 2 | JOHNCOUGAR MELLENCAMP a2 THE LONESOME JUBILEE 74 | 74 | 25 | THE COVER GIRLS revER Ss 004/SUTRA (8.98) (CD) SHOW ME
10 9 10 15 GEORGE HARRISON A DARK HORSE 25643/WARNER BROS. (9.98) (CD) CLOUD NINE 65 64 69 15 EARTH, WIND & FIRE @ coLumBIA FC 40596 (CD) TOUCH THE WORLD
11 | 13_| 13 [ 18 | STING A aaMsP 6402 (10.98) (CD) ... NOTHING LIKE THE SUN 66 | 58 | 42 | 15 | STEVE WINWOOD @ 1sLAND 25660/WARNER BROS. (9.98) (CD) CHRONICLES
12 | 11 | 11 | 36 | WHITNEY HOUSTON AS ARISTA AL 8405 (9.98) (CD) WHITNEY 67 | 69 | 75 | 15 | PAUL CARRACK CHRYSALISBFV 41578 (CD) ONE GOOD REASON
13 | 147 14 | 19 | BELINDA CARLISLE A mca 42080 (8.98) (CD) HEAVEN ON EARTH 817 | N7 BON JOVI AB MERCURY 830264-1/POLYGRAM (CD) SLIPPERY WHEN WET
® 12 9 46 | WHITESNAKE AS GEFFEN GHS 24099 (9.98) (CD) WHITESNAKE 69 | 68 | 68 | 20 | ICEHOUSE CHRYSALIS OV 41592 (CD) MAN OF COLOURS
@ 17 1 18 | 10 | FOREIGNER @ ATLANTIC 81808 (9.98) (CD) INSIDE INFORMATION 70 | 63 | 55 | 22 | SQUEEZE atMSP5161 (8.98) (CD) BABYLON AND ON
16 [ 15 | 15 | 19 | BRUCE SPRINGSTEEN A2 cOLUMBIADC 40999 (CD) TUNNEL OF LOVE @ 83 | 100 | 4 SINEAD O’CONNOR ENSIGN BFV 41612/CHRYSALIS (CD) THE LION AND THE COBRA
17 ( 16 | 17 | 54 | EXPOSE A aRisTa AL 8441 (8.98) (CD) EXPOSURE 72 1 77 7| 64 | 13 | THE CALIFORNIA RAISINS @ pRoRITY 9706 (8.98) (CD) THE CALIFORNIA RAISINS
18 | 18 | 12 | 23 | PINKFLOYD A2 COLUMBIADC 40599 (CD) A MOMENTARY LAPSE OF REASON 73 | 73 § 77 | 16 | MEN WITHOUT HATS MERCURY 832 730-1/POLYGRAM (CD) POP GOES THE WORLD
19 | 19 | 19 | 24 | AEROSMITH A GEFFEN GHS 24162 (9.98) (CD) PERMANENT VACATION 8.| 134 ) 4 L.A. GUNS VERTIGO 834 144-1/POLYGRAM (CD) L.A. GUNS
@ 2 | 3 6 RICK ASTLEY rca 6822-1-R (8.98) (CD) WHENEVER YOU NEED SOMEBODY 75 (=67 [ 63 [ 11 ANTHRAX MEGAFORCE 90685/ISLAND (6.98) (CD) I'M THE MAN
21 | 20 | 16 | 48 | U2 A%ISLAND 90581/ATLANTIC (9.98) (CD) THE JOSHUA TREE 76 | 71 | 734 45 | CARLY SIMON A aRisTa AL 8443 (9.98) (CD) COMING AROUND AGAIN
@ 24 |5 | & RICHARD MARX @ EMIMANHATTAN ST 53049 (8.98) (CD) RICHARD MARX 77 | 65 | 60 | 70 | EUROPE A? EPic BFE 40241/EPA. (CD) THE FINAL COUNTDOWN
23 1 21 | 20 | 13 | DOKKEN A ELEKTRA 60735 (9.98) (CD) BACK FOR THE ATTACK 78 | 80 | 70 | 19 | DEPECHE MODE SIRE 25614/ WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES
27 | 30 | 27 | GUNS & ROSES GEFFEN GHs 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 79 | 78 [ 61 | 21 | JETHRO TULL CHRYSALISOV 41590 (CD) CREST OF A KNAVE
@ B 4 SOUNDTRACK asMm sp 3913 (9.98) (CD) GOOD MORNING, VIETNAM 80 | 85 | 89 | 17 | THE JETS @ mca 42085 (8.98) (CD) MAGIC
@ 31 [ 31 | 28 | SALT-N-PEPA @ NEXTPLATEAUPL 1007 (8.98) HOT, COOL AND VICIOUS 81 | 82.] 8 | 12 | K.T.OSLINRca5924-1-R(8.98) (CD) 80'S LADIES
z77 | 5% 26 | 13 | STEVIE WONDER A MOTOWN 6248 ML (8.98) (CD) CHARACTERS 82 | 8 | 8 | 15 | BRYAN FERRY REPRISE 25598 (8.98) (CD) BETE NOIRE
8 | 29| 36 | 4 | MEGADETH carmoL cL-48148 (9.98) (CD) SO FAR, SO GOOD... SO WHAT! 83 | 79 | 62 | 83 | POISON AZENIGMAST 12523/CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN
29 [ 32 | 27 | 5 | JODYWATLEY A mca 5898 (8.98) (CD) JODY WATLEY 84 | 72 |- 58 | 46 | PRINCE A PAISLEY PARK 25577 /WARNER BROS. (15.98) (CD) SIGN 'O’ THE TIMES
30 28 | 28, | 22 | PETSHOP BOYS @ EM:MANHATTAN 46972 (8.98) (CD) ACTUALLY 85 | 75 | 78 | 18 | LOVE & ROCKETS BiG TIME 6058-1-8/RCA (8.98) (CD) EARTH - SUN - MOON
3 BB | B M4 FLEETWOOD MAC A2 wARNER BROS. 25471 (9.98) (CD) TANGO IN THE NIGHT 93 | 110 3 PEBBLES mca 42094 (8.98) (CD) PEBBLES
R L2 A | RO NN e <oy LIVEINAUSTRALIA WITH THE MELBOURNE SYMPHONY ORCH. 94 | 88 | 28 | ALEXANDER O'NEAL ® TaBUF240320/EPA. (CD) HEARSAY
@ 35 | 49 | 4 GEORGE THOROGOOD EMI-MANHATTAN 46973 (9.98) (CD) BORN TO BE BAD 108 | — 2 RICK SPRINGFIELD rca 6620-1-% (8.98) (CD) ROCK OF LIFE
@ 50 | 1034 3 JAMES TAYLOR COLUMBIAFC 40851 (CD) NEVER DIE YOUNG 89 | 89 | 79-| 25 | DANA DANE @ pROFILE PRO 1233 (8.98) (CD) DANA DANE WITH FAME
@ 3% | 45 8 KEITH SWEAT VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 90 [ 84 | 65 | 67 | STRYPER A ENIGMA PJAS 73237 (9.98) (CD) TO HELL WITH THE DEVIL
@ - 38 | 46.4) 5 | TAYLOR DAYNE ARisTA AL 8529 (8.98) (CD) TELL IT TO MY HEART 91 | 92 | 87 | 23 | RUSH @ MERCURY 832 464-1/POLYGRAM (CD) HOLD YOUR FIRE
37 1 30 | 21 | 13 | MADONNA A SIRE 25535/WARNER BROS. (9.98) (CD) YOU CAN DANCE 92 | 87| 85 | 32 | SOUNDTRACK A?SLASH 25605/ WARNER BROS. (9.98) (CD) LA BAMBA
%Sy A3 | 33 | GREAT WHITE ® CaP(TOL ST 12565 (8.98) (CD) ONCE BITTEN 93 @96 o 2051 4 THE COMMUNARDS mca 42106 (8.98) (CD) RED
@ 51 f§ 57 | 37 | GLORIA ESTEFAN & MIAMI SOUND MACHINE @ eric ot 40769/6.PA (c0)  LET IT LOOSE 94 | 8 | 83 | 38 [ MOTLEY CRUE A2 ELEKTRA 60725 (9.98) (CD) GIRLS, GIRLS, GIRLS
49 54 | 27 | SWING OUT SISTER MERCURY 832 213 1/POLYGRAM (CD) IT'S BETTER TO TRAVEL @ 161 | - 2 LITA FORD Rca 6397-1-R (8.98) (CD) LITA
52 752 | 23 | WHITE LION aTiLANTIC 81768 (8.98) (CD) PRIDE 9% | 91 | 8 | 12 BARRY MANILOW arisTa AL 8527 (9.98) (CD) SWING STREET
42 | 37 [ 38 | 14 | ROGER @ RepRiSe 25496 (8.98) (CD) UNLIMITED 97 | 98 | 9 | 11 | WARLOCK MERCURY 832 804-1/POLYGRAM (CD) TRIUMPH AND AGONY
@55 |5% |19 UBILTES LT (g)msv INTRODUCING HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 98 | 97 [ 91 | 37 | LL COOL J A?DEF Jam FC 40793/COLUMBIA (CD) BIGGER AND DEFFER
4 | 34 35 | 13 | SOUNDTRACK @ OEF JaM SC 44042/COLUMBIA (CD) LESS THAN ZERO 99 | 95 | 82 | 11 [ PAUL MCCARTNEY CAPITOL CLW 48287 (14.98) (CD) ALL THE BEST
45 | 42.| 47 | 12 | GLADYS KNIGHT & THE PIPS mca 42004 (8.98) (CD) ALL OUR LOVE 100 | 90 | 92 8 BUSTER POINDEXTER RCA 6633-1-R (8.98) (CD) BUSTER POINDEXTER
5 | 97 | 13 | ORIGINAL LONDON CAST POLYDOR 831 273-1/POLYGRAM (CD) PHANTOM OF THE OPERA 101 | 102 | 98 | 13 | THE MANHATTAN TRANSFER ATLANTIC 81803 (9.98) (CD) BRASIL
47 | 46 | 50 | 98 | ANITA BAKER A3ELEKTRA 60444 (8.98) (CD) RAPTURE @ 103 | 109 | 10 | RICKY VAN SHELTON CoLUMBIA 40602 (CD) WILD-EYED DREAM
48 | 40 | 34 | 20 | YES @ atCO 90522/ATLANTIC (9.98) (CD) BIG GENERATOR 103} 99 | 90 | 38 | THEFAT BOYS A TiNPAN APPLE 831 948 1/POLYGRAM (CD) CRUSHIN'
49 | 45 %40 78 | KENNY G. A2 ARISTA AL 8-8427 (8.98) (CD) DUOTONES @ 107 | 111 | 12 FLESH FOR LULU capiToL CLT 48217 (8.98) (CD) LONG LIVE THE NEW FLESH
50 | 43 [ 59 | 40 | RANDY TRAVIS A2 wARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER @ 113 | 117 | 24 | 10,000 MANIACS ELEKTRA 60738 (8.98) (CD) IN MY TRIBE
51 | 47 | 37 | 38 | HEART A2CAPITOL P-12546(9.98) (CD) BAD ANIMALS 106 | 105 | 93 | 77 | PAUL SIMON A3 WARNER BROS. 25447 (9.98) (CD) GRACELAND
52 | 48|42 KISS @ MERCURY 832 626-1/POLYGRAM (CD) CRAZY NIGHTS @ 115 ) 138 | 3 GREAT WHITE eNiGMA 73295 (8.98) (CD) RECOVERY: LIVE
53 | 4 1 32 | 23 | REM. A RS 42059/MCA (8.98) (CD) DOCUMENT 108 | 100 | 94 | 14 | EXODUS COMBAT 8169/IMPORTANT (8.98) (CD) PLEASURES OF THE FLESH
54 | 54 | 39 | 26 | NEW ORDER QWEST 25621/WARNER BROS. (12.98) (CD) * SUBSTANCE @ 123 | 107 | 14 | KOOL MOE DEE Jive 1079-1-3/RCA (8.98) (CD) HOW YA LIKE ME NOW

OAlbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a numeral
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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Contemporary sounds for today and tomorrow!

TODAY’S FORECAST:
RICARDO SILVEIRA

Guitarist, composer extraordinaire

LONG DISTANCE

the debut album

Ricardo and some very
special guests perform Music
for all the formats of the day
Quiet Storm, 7 SILV
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= © 1986 POLYGRAM RECORDS INC 835 054-1
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April — A new album from another
brilliant guitarist - Toninho Horta

— T - -

Ava.ilTble on Verve Forecast compact discs, high quality XDR chrome casszttes, and audiophile LPS.
, L)

| B \ .

£ R


www.americanradiohistory.com

Bernard Bragg has
won critical acclaim
as an actor.

He has never heard
applause.

PHOTO ERNESTO BAZAN

Bernard Bragg i1s a co-founder of The National Theatre of the
Deaf. He has performed on television and Broadway and was an
artist-in-residence at the Moscow Theatre of Mimicry and Ges-
ture. He has studied under Marcel Marceau and taught workshops
at Harvard University.

Believe in them.
Break the barriers.

PRESIDENT’S COMMITTEE ON EMPLOYMENT OF THE HANDICAPPED,
WASHINGTON D.C. 20210

PRODUCED BY THE SCHOOL OF VISUAL ARTS PRESS, LTD.

MOBILE FIDELITY CDS GET NEW SHAPE BOXES

(Continued from page 6)

with the November release of Bob
Seger’s “Live Bullet.” Capitol intro-
duced the package to the retail com-
munity at a September meeting of
the National Assn. of Recording
Merchandisers’ Retailers Advisory
Committee in San Francisco. At that
time, the committee gave it a unani-
mous but qualified endorsement.

The CD security box also got a
thumbs up during NARM’s Whole-
salers Conference last October in
Palm Springs, Calif., although rack-
jobbers urged Shape to reduce the
depth of the unit by 12%. Hannon
says it has reduced the thickness by
10% and thinks it is possible to pare
away another 2%,

The Lift-Lock is shaped like a con-
ventional jewel box but has a back
panel that raises the disk into the
consumer’s hand. Hannon says sev-
eral European record companies, in-
cluding the U.K. divisions of
Warner Bros. and Atlantic, current-
ly use this system.

Doug Reynolds, vice president of
marketing for Mobile Fidelity, says
concern over theft helped prompt
the label’s decision to go for the CD
security box, but product presenta-
tion was also key.

“The consumer sees us as being a
high-end-audio-software producer.
This is a very clean package; it
shows our booklet, and it shows the
disk,” says Reynolds.

He and Hannon note that the unit
is cheaper than title-specific card-
board boxes.

Hannon estimates that its 6-by-12
can be mass produced for 18-20
cents. He says the Lift-Lock can be
produced for the cost of a standard
jewel box.

“The Lift-Lock is wonderful,”

says Reynolds, praising it because it
prevents the consumer from
“stretching” the disk. “When you
open a conventional jewel box, you
have to yank on the disk. With [the
Lift-Lock], the disk is presented to
you.”

Since the start of 1988, Mobile has
marketed four titles in the Shape
units. Another eight will be so pack-
aged next month. Reynolds says the
Shape designs appear to have been
“well received by our sales organi-
zations,” although he says the de-
signs have not been on the market
long enough to determine consumer
or account acceptance.

CEMA says it plans to use the se-
curity package again but has not
committed to additional specific ti-
tles. MCA is also considering use of
the security box.

“We're still looking at it, but
there’s a question as to whether we
can do it effectively,” says Lou
Mann, MCA vice president of mar-
keting.

Hannon concedes that automatic
loading is still a sticking point for
the CD security box but says that
problem could be overcome with
more support from NARM mem-
bers and major labels. He also ex-
presses concern over meetings in
Toronto that have been held by rival
packaging firms—including Shore-
wood, Ivy Hill, Queens Group, and
AGI.

“It could be quite illegal for them
to meet, and we’'re looking into
that,” says Hannon. “We would like
to work with companies that manu-
facture all-board packaging. I can’t
get anybody [from those compa-
nies] to return a phone call.”

LORIMAR WIDENS PROBE OF HOME VID UNIT, KARL

(Continued from page 4)

eo; Jerry Gottlieb, a senior vice
president with the parent company,
was named CEO of home video; and
former Sound Video founder Noel
Gimbel was named president of the
video arm.

Other changes included the dis-
mantling of KL-TV, an ambitious
advertising campaign designed to
position nontheatrical video pro-
grams as an alternative television
network; elimination of many of the
company’s previous marketing and
product manager slots; and an ex-
pansion of its commitment to theat-
rical programming.

Recently, the home video division

has released such theatrical titles as
“Matewan” and “Big Shots.” Lori-
mar also is focusing on romance vid-
eos, including the novel so-called
“double-feature” romance concept.

At the same time, it has main-
tained its special-interest thrust
with several new workout titles by
Fonda as well as a Fonda-catalog
promotion. Other Lorimar priorities
in the special-interest field include
“Steve Garvey’s Hitting System,”
“How To Golf” with Jan Stephen-
son, “Get Slim, Stay Slim” with
Vanna White, and ‘““Cover Girl
Guide To Basic Makeup.”

SAXOPHONIST AL GOHN DEAD AT 62

(Continued from page 6)

In 1957, Cohn formed his memora-
ble quintet with Sims, whose airy
playing was a supreme complement
to Cohn’s harder tone. The group’s
work was not typical of the jazz of
the day: Cohn and Sims’ rigorously
charted, lyrically muscular style
stood in contrast to the hard bop
blowing sessions of the period. The

partnership proved a durable one,
with the Cohn/Sims team recording
into the "70s.

Cohn recorded prolifically as a
leader and sideman for a number of
labels, including RCA, Coral, United
Artists, Emarcy, Savoy, Muse, and
Concord Jazz. CHRIS MORRIS

THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED BRONSON

The inside story of every Number One single from
“Rock Around the Clock” to “We Are the World." At bookstores now.
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FOR WEEK ENDING FEBRUARY 27, 1988

Bll bOGTdo ® w continued
; & 1 g =
(73 w0
o | 55 | L0 42 | ARTIST TITLE o | hE | £o| 42| ARTIST TITLE
I a x I < Q I
£z pS2 |~k | 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* 2| 32 | x| 2O LABEL & NUMBER/D!STRIBUTING LABEL (SUG. LIST PRICE)*
10 | 110 | 123 | 4 THE KINKS MCA 42107 (8.98) (CD) THE ROAD 156 | 155 [7160 | 21 VAN MORRISON MERCURY 832 585-1/POLYGRAM (CD) POETIC CHAMPIONS COMPOSE
111 {~111 113%5 14 GENE LOVES JEZEBEL GEFFEN GHS 24171 (8.98) (CD) THE HOUSE OF DOLLS 157 | 165 |. 195 3 PEABO BRYSON ELEKTRA 60753 (9.98) (CD) POSITIVE
@ “12 | 18 7 MICHAEL COOPER WARNER BROS. 25653 (8.98) (CD) LOVE 1S SUCH A FUNNY GAME @ 179 | — 2 THE GODFATHERS EPiC BFE 40946/E.PA. (CD) BIRTH, SCHOOL, WORK, DEATH
@ 11] 145.] 4 SISTERS OF MERCY ELEKTRA 60762 (8.98) (CD) FLOODLANDS 159 | 163 [177 | 83 WHITESNAKE A GEFFEN GHS 4018 (6.98) (CD) SLIDE ITIN
114 | 101 | 101 | 20 | ALABAMA @ RcA 6495-1R(8.98) (CD) JUST US 160 | 157 | 146 | 13 | SOUNDTRACK VIRGIN 90661 (9.98) (CD) HIDING OUT
115 [.104 | 95 43 LISA LISA & CULT JAM A COLUMBIAFC 40477 (CD) SPANISH FLY 161 | 149 | 149 | 14 SHANICE WILSON 2&M SP 5128 (8.98) (CD) DISCOVERY
@ 120 | 152 | 4 JERRY HARRISON & CASUAL GODS SIRE 25663/WARNER BROS. (8.98) (CD) CASUAL GODS 162 | 146 | 150 | 8 | JACKIE MASON WARNER BROS. 25603-1 (9.98) THE WORLD ACCORDING TO ME
117 [ 106 | 96 | 16 | JOE COCKER caMTOL CLT 48285 (8.98) (CD) UNCHAIN MY HEART @ mE—1 2 LYLE LOVETT MmcA 42028 (8.98) (CD) PONTIAC
¥ 126 | 128 | 11 MELI'SA MORGAN CAPITOL CLT 46943 (8.98) (CD) GOOD LOVE THE RED HOT CHILI PEPPERS
@ @ 184 | 164 15 EMI-MANHATTAN ELT48036 (8.98) (CD) UPLIFT MOFO PARTY PLAN
119 114. 104 25 METALLICA ® ELEKTRA 60757 (5.98) (CD) THE $598 EP-GARAGE DAYS RE-REVISITED 165 148 139 11 THE RADIATORS EPIC BFE 40888/E.PA. (CD) LAW OF THE FISH
Q20 1263] 157 | 3 | METALLICA ecexrra o766 6.98) D) KILL 'EM ALL 166 | 176 | 159 | 85 | STEVE WINWOOD A3 isLAND 25448/WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE
121 | 116 | 125 § 17 ANGELA WINBUSH MERCURY 832 733-1/POLYGRAM (CD) SHARP @ 19 | 167 | 16 HEAVY D. & THE BOYZ McA 5986 (8.98) €D) LIVING LARGE
12z {ngdf 13| n MASON WILLIAMS & MANNHEIM STEAMROLLER CLASSICAL GAS
AMERICAN GRAMAPHONE AG 800 (11.98) (CD) 168 | 171 | 166 | 15 BARRY WHITE A&M SP5154 (8.98) (CD) THE RIGHT NIGHT AND BARRY WHITE
123 | 109 | 102 [ 21 THE SMITHS SIRE 25649/WARNER BROS. (8.98) (CD) STRANGEWAYS, HERE WE COME 169 | 152 | 151 | 66 BEASTIE BOYS A% OEF JAM FC 40238/COLUMBIA (€D) LICENSED TO ILL
12 . . (8.
4 | 121 | 124 | 31 HANK WILLIAMS, JR. ® WARNER/CURB 25593/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 170 | 164 | 156 | 717 | PINK FLOYD ® HaRvEST SaS11163/CARTOL (9.98) (€D) DARK SIDE OF THE MOON
1 131 P! .
@ 39 6 UBLIC ENEMY DEF JAM BFC 40658/COLUMBIA (CD) YO! BUM RUSH THE SHOW 70 W2 1z | 13 THE PRETENDERS SIRE 25664/ WARNER BROS (9.98) (CD) THE SINGLES
126 | 131 | 133 | 49 SMOKEY ROBINSON @ y HEA AT
il SN ) ONE HEARTBEA 172 | 141 ] 108 | 15 | NEIL DIAMOND coLumaiaczxaosso o) HOT AUGUST NIGHT Il
127 | 127 | 140 | 85 RANDY TRAVIS A WARNER BROS. 25435 (8.98; STORMS OF LIFE i
= o 435838 @ 173 | 168 | 148%| 17 | WA WA NEE ePic 6FE 40858/EPA. (CD) WA WA NEE
128 1130 {119 | 21 SAVATAGE ATUANTIC 81775 (8.98) HALL OF THE MOUNTAIN KING B
174 | 182 {173 | 11 MILLIONS LIKE US VIRGIN 90602 (8.98) (CD)} MILLIONS LIKE US
12|19 (15| 21 THE O’JAYS P1R. 53036/EMI-MANHATTAN (8.98) (CD) LET ME TOUCH YOU
175 | 159 | 137 | 27 | LAURA BRANIGAN ATLANTIC 81747 (8.98) (CD) TOUCH
130 | 124 (121 | 23 GEORGE STRAIT @ mca 42035 (8.98) (CD) GREATEST HITS, VOL. }f -y
176 =174 | 175 | 7 THE SCREAMING BLUE MESSIAHS ELEKTRA 60755 (8.98) (CD) BIKINI RED
137 | 141 5 DAVID LANZ & PAUL SPEER NARADA 63001/MCA (9.98) (CD) NATURAL STATES o 7 — S ICEI e
— ASIA EPIC BFE 40767/E.PA. (CD)
132 | 122.| 106 | 10 ARETHA FRANKLIN ARISTA AL 8497 (11.98) (CD) ONE LORD, ONE FAITH, ONE BAPTISM AR Tt KOMUEPT (LIVE IN LENINGRAD)
EL @ cOLUMBIA CX2 40996 (CD)
@33 18 [ 197 | 3 | MIDNIGHT OIL coLumeiagrc 40967 D) DIESEL AND DUST
@ ol I R e ) 179 | 169 | 178 | 20 | THE DOORS ELEKTRA 60345 (12.98) (CD) BEST OF THE DOORS
CAPITOL CLX48176 (6.98) (CD) R E
TN AR e e TG 180 [+166 | 171 § 12 MILES JAYE ISLAND 90615/ATLANTIC (8.98) (CD) MILES
CAPITOL CLT 46985 (8.98) (CD)
% | 30 1o | 3 | kaswir TR LA 181 | 172 ] 176 | 28 | CURIOSITY KILLED THE CAT MERCURY 832 025 1/POLYGRAM (CD) KEEP YOUR DISTANCE
ARISTA AL 8447 (8.98) (CD)
3 12; 26 | % e e — D) A e 182 | 170 1 153 | 19 THE TEMPTATIONS MOTOWN 6246 ML (8.98) (CD) TOGETHER AGAIN
5 4120 (8.98) (C
@ T4 163 | 15 | DAN HILL corowam 5rc 40956 ) S 183 | 178-| 183 | 27 FASTER PUSSYCAT ELEKTRA 60730 (8.98) (CD) FASTER PUSSYCAT
22 . , . -
@ 158 | 180 | 153 | WHITNEY HOUSTON A8 Amista ALs 5212 (6.98) 0y WHITNEY HOUSTON 184 | 175 | 174 ELTON JOHN GEFFEN GHS 24153 (9.98) (CD) GREATEST HITS, VOL. Il 1979-1987
: 85| NEWD | 1 | MIKE OLDFIELD viron 50645 (8.98) (C0) ISLANDS
140 | 135 | 136 | 29 HIROSHIMA EPIC FE 40679/E.PA. (CD) GO
18 | 140°] 114 | 47 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS A TRIO
@4D! NEWD | 1 | VARIOUS ARTISTS winoHam HILLWH 1065/48m(9.98) €0)  WINDHAM HILL SAMPLER '8 WARNER BROS. 25491 (9.98) (CD)
@ NEW’ 1 ACE FREHLEY MEGAFORCE 81826 /ATLANTIC (6.98) (CD) LIVE + 1 187 | 187- | — 2 ELISA FIORILLO cnavs:xuls BFV 41608 (CD) ELISA FIORILLO
143 | 136 | 143 | 45 GEORGIO MOTOWN 6220ML (5.98) SEXAPPEAL 188 | 194 | 168 | 36 STEPHANIE MILLS @ mcA 5996 (8.98) (CD) IF | WERE YOUR WOMAN
@] 160 | — | 2 | DAVID FOSTER arantics1799 0.98) con THE SYMPHONY SESSIONS IS ) 3 || ]| el )] s IO IS e NESieen () WP
15 | 133 | 127 | 19 | BOURGEOIS TAGG isian 90638/ATLANTIC (8.98) (D) YO YO 190 | 181 | — | 2 [ MIKIHOWARD staNTiCs1810 (CD) L2 COAESONE
16 | 145 | 122 | 25 | ERICB. & RAKIM @ a7ri& Bway 4005/1SLAND (898) (D) PAID IN FULL 0 || )| W || &2 || COUEIE LIS AN ) L1501 £
147 | 153 155 | 14 | THE RAINMAKERS MERCURY 832 795-1/POLYGRAM (CD) TORNADO @ NEWD | 1 | PEPSI & SHIRLIE PoLYOOR 833 724:1/POLYGRAM (CD) ALL RIGHT NOW
148 | 120 | 112 | 17 | THE ALARM 1Rs. 42061/MCA (8.98) (CD) EYE OF THE HURRICANE (93| NEWD | 1 | SOUNDTRACK virai 90690 9.98) (D) THE LAST EMPEROR
NEW) | 1 | THE DEELE SoLAR ST 72555/CAMITOL (8.98) (CD) EYES OF A STRANGER 194 | 181 | 169 | 20 | VARIOUS ARTISTS PILEDRIVER ~ THE WRESTLING ALBUM 1l
150 | 150 | 162 | 3 SOUNDTRACK WARNER BROS. 25668 (9.98) (CD) EMPIRE OF THE SUN 195 | 180 | 147 | 103 | ELTON JOHN @ mca 2-6894 (10.98) (CD) GOODBYE YELLOW BRICK ROAD
@ 183|165 | 5 TKA TOMMY BOY 1011 (8.98) (CD) SCARS OF LOVE @ NEW)D | 1 GERALD ALBRIGHT ATLANTIC 81813 (8.98) (CD) JUST BETWEEN US
167 | 179 | 30 | ECHO AND THE BUNNYMEN ECHO AND THE BUNNYMEN RE-ENTRY ORIGINAL CAST GEFFEN GHS 24151 (17.98) (CD) LES MISERABLES
b SIRE 25507/WARNER BROS. (8.98) (CD)
153 | 151 [ 158 | 8 | TONY TERRY epicere s0890/epa. ) FOREVER YOURS 98| NEWD | 1 | THEPOGUES isanosos7z7aTLanTc8:98)  IF | SHOULD FALL FROM GRACE WITH GOD
158 | 143 | 135 | 20 | WHODINS @ Jive JL 8494/ARISTA (8.98) (CD) OPEN SESAME 199 | 162 | 161 | 104 | JANET JACKSON A% A&M SP-3905 (9.98) (CD) CONTROL
155 | 144 | 144 | 23 BANANARAMA LONDON 828 061-1/POLYGRAM (CD) WOwW 200 | 190 | 189 7 GUADALCANAL DIARY ELEKTRA 60752 (8.98) (CD) 2X4
TOP POP ALBUMS Az (Listep BY ARTISTS)
10, 000 Maniacs 105 The‘ Cure 59 Lita Ford 95 Richard Marx 22 Pepsi & Shirlie 192 Sisters Of Mercy 113
p Curiosity Killed The Cat 181 Foreigner 15 Janet Jackson 199 Jackie Mason 162 Pet Shop Boys 30 The Smiths 123 u2 21
AerosmithiL) David Foster 144 Michael Jackson 5 Paul McCartney 99 Pink Floyd 170, 18" SOUNDTRACKS
EEnn W WERIUGELTD O Aretha Franklin 132 Miles Jaye 180 John Cougar Mellencamp 9 The Pogues 198 Dirty Dancing 2 e
Gerald Albright 196 Tayior Dayne 36 Ace Frehley 142 Jethro Tull 79 Men Without Hats 73 quter Poindexter 100 Empire Of The Syn 150 Piledriver - The Wrestling Album
Anthrax 75 The Deele 149 Kenny G. 49 Tpe Jets 80 Metallica ) 119,120 Poison 83 qud Morning. Vietnam 25 M g
:ic_'t‘ A:::’ ";°7 Def Leﬁg‘;;gd B g:zfg'i‘:"els Jezebel 111 Eusz?:rlm 1185, 184, 32 3?3;'.?&?'&?“1' % i it e ffé';i%ﬁ' 91260 Windham Hill Sampler '88 141
nita Baker Depec glo Millions Like Us 174 Public E 125 The Last E 193 Nee 173
Bananarama 155 e O o 72 ?;:"2‘;3‘3‘1;‘;’:5 7158 l::h’i‘f"elgg"g L38 Stephanie Mills 188 RHE,:: n:? Y Cras T Tore a4 Worlook 67
Basaly LA The Doors 179 Grateful Dead 191 The Kinks 110 Melisa[Morean gl 8 The Radiators 165 Top Gun 189 Jody Watley 29
eastie Boys Great White 38, 107 Kiss 52 Van Morrison 156 Robbie Robe 56 Rick Springfield 88 White Lion 41
Michael Bolton 62 Earth, Wind & Fire 65 kb . ! Motley Crue 94 Slilobertsos Bruce Springsteen 16 Barry White 168
Guadalcanal Diary 200 Gladys Knight & The Pips 45 The Rainmakers 147 - N
e S Echo A e B e wng  Guns & Roses 24 Kool Moe Dee 109 New Order 54 Eric B. & Rakim 146 Soueeis Whitesnake IS 218
n un © - ti 11 int
Laura Branigan 175 Mactine 39 Jorry Harrison & Casual Gods 116 LA Guns 74 Sinead O'Connor 71 g:fos:f,’z‘fgifs’:: Rgeds dx George Strait 130 o Willarms, Jr. 124
ry: urope eorge Harrison LL.CoolJ 98 The O'J 129 St 90 M il & Mannhei
RS 5 Eurythmics 58 Heart 51 David Lanz & Paul Speer 131 Alexander O'Neal 87 Roeariis Keith Sweat 35 Steamrolier 122
UG Exodus 108 Heavy D. & The Boyz 167 Lisa Lisa & Cult Jam 115 Mike Oldfield 185 o L°"5,§a°‘ 25 Swing Out Sister 40 Shanice Wilson 161
Paul Carrack 67 Expose 17 ol Re) Ll O ORIGINAL CAST B . Angela Winbush 121
iroshima le Lovett Les Miserabi 197 i
?;»:rc oc5k7er " Faster Pussycat 183 Whitney Houston 12, 139 S Ori:i?\al If:,':,o:s(;ast 46 Salt-N-Pepa 26 James Taylor 34 g:::ieev\:llm 21766' 68
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VARIABLY PRICED CDS BOOST CATALOG SALES

(Continued from page 1)

eral manager of marketing for
CBS Records, notes, “Last year,
catalog on CD accounted for a lot
of our dollar sales.” The keys to
further sales gains, he indicates,
are multitiered pricing and aggres-
sive promotion.

While the labels are reluctant to
divulge how much of their reve-
nues comes from catalog sales,
Russ Solomon, president of the 43-
unit Sacramento, Calif.-based
Tower Records chain, states that
catalog titles “‘represent about
85% of our [record] business.” At
other chains that offer a narrower
selection than Tower, he esti-
mates, about 40%-50% of the take
comes from noncurrent albums.
Howard Appelbaum, president of
Kemp Mill, a 28-store chain based
in Washington, D.C., says catalog
currently accounts for about half
of his CD sales, but chart merchan-
dise will provide 60%-65% of CD
revenues when more hot new re-
leases hit the market.

The biggest CD catalog sellers,
say label executives, are the same
kinds of classic rock and pop titles
that have done well on LP and tape
midlines. The majors have reissued
a large number of older jazz, soul,
blues, and r&b titles on CD in the
past year, but these appear to have
a fairly limited market since rela-
tively few people collect them. One

BLOCKBUSTER GROWTH

(Continued from page 4)

a deal that could ultimately put the
total purchase price at $12 million,
according to Gruber.

Video Library president/CEO
Barry Rosenblatt will join Block-
buster as a senior vice president.

Blockbuster recently moved its
corporate headquarters from Dallas
to Fort Lauderdale. It has regional
offices in Dallas, Baltimore, San
Francisco, and St. Louis, where in
May it acquired the 29-store Movies
To Go chain. EARL PAIGE

marketing executive says he has no-
ticed sales on these reissues, “but
you’re putting out 2,000-5,000 units
per title, vs. 100,000 on an old Led
Zeppelin record. Those jazz titles
aren’t going to sell to everyone, but
to those who truly love jazz.”

The key factor in the catalog
surge, most interviewees agree, is
the desire of many CD-player own-
ers to replace their favorite LPs or
tapes with the same titles on CD.
“There’s no question that it’s a sub-
stitution business right now,” com-
ments Harry Palmer, senior VP of
special markets for PolyGram.

At the same time, he notes, “We
have found that when we release
something on CD, it generates sales
of the album in other configurations
... We're all looking closely at vinyl
in ’88, but almost ironically, some of
the back catalog that we're generat-
ing is making us look to reissue
some LP catalog titles.”

While certain catalog items may
still have a wide appeal on LP, re-
tailers says they’re ordering more
titles on CD and tape without the
LP counterpart. This is both a re-
sponse to consumer buying trends,
and an attempt to save space. Most
retail stores don’t have space to car-
ry all of the available catalog titles,
and the relatively slow turn on cata-
log induces them to devote more of
their inventory dollars to fast-mov-
ing hit product.

Labels have traditionally tried to
overcome these obstacles with deal-
er incentive programs. Within the
past year, the spread of CDs has of-
fered additional tools for promoting
catalog.

First, the outpouring of strong
catalog titles on CD has itself been
a stimulant. “They come out as new
items, and therefore they get into
stores,” observes Tower’s Solomon.

Second, retailers say, the addition
of hundreds of top-selling catalog ti-
tles to CD midlines is spurring
sales. Smith of CBS Records points
out that his company now has about
600 titles in two lower-price lines,

DIRECTOR

Major record company
is seeking an action-
oriented individual,
capabie of interfacing
with and motivating
support groups and
“Leading the Charge”
throughout the com-
pany on key pop, R&B
and heavy metal acts.

The successful candidate will be involved in all
aspects of creating marketing plans, Artist image
development, advertising programs, etc. This is a high
powered, high visibility position in an environment
where product management plays an essential, proac-
tive role. The individual must possess a minimum of 5
years experience at a record company, product
management experience preferred.

We offer a competitive salary and excellent benefits.
Please forward resume with salary history to:
Box EAG - 160

360 Lexington Avenue, 12th Floor
New York, NY 10017

and “that gives us another opportu-
nity to aggressively promote our
catalog.”

Noting that “the marketplace has
changed enough in the past year to
warrant [CD] catalog being priced
differently than superstar new re-
leases,” Smith says CBS’ goal for
1988 is to achieve a CD mix of 40%
budget, 40% midline, and 20% full-
price titles. “Most of the catalog is
in the two lower-priced lines, which
is where it belongs,” he states.

Smith adds that current CBS cat-
alog titles are now making their CD
debut at lower-than-frontline prices.
In the future, he says, that policy
will be applied to most catalog titles
that have never been on CD before.

With plenty of catalog not yet on
CD, CBS plans to add 30-40 titles a
month to its budget and Best Value
CD series (Billboard, Jan. 16). WEA,
similarly, will keep adding a dozen
or so new titles each month to its
CD midline, which now includes
about 360 titles. And MCA, which in
April will introduce a new CD line at
a price halfway between its full-line
and its current midline, plans to re-
lease a lot more midpriced catalog
CDs this year, according to Lou
Mann, the label’s marketing VP.

“I think with the introduction of
the midprice CD, you're going to see
an increase in the total number of
units and revenue,” declares Mann.
““As [household] penetration of
hardware gets greater, it’s driving
people into the stores. Our goal is
under $10 with the midprice CD, and
when people see they can get a CD
for that, they’ll bite . . . We are com-
mitted to the midprice CD line.
We’re always looking for good-sell-
ing catalog titles to add.”

Dennis White of CEMA also be-
lieves more CD catalog should be
repriced. ‘“‘Most of the CDs that
have been released are catalog—
once you get that out there, [sales
are] going to diminish at full price,”
he observes. CEMA, which already
has about 100 titles in its budget CD
line, will introduce a CD midline in

March, White says. Meanwhile, he
adds, the company will keep shift-
ing catalog into the low-end series
as sales dictate.

White believes that moving cata-
log through a three-tier pricing sys-
tem—from full-price to midline to
budget—can revitalize catalog
sales. Lowering wholesale will spur
accounts to stock slower-moving
catalog, he contends, but it will also
cut CEMA’s margin on those items
and may not raise the catalog con-
tribution to overall sales.

“As a percentage of sales,” White
predicts, “catalog may stabilize or
even increase [at lower prices]. But
on a margin basis, it will stay the
same or even go down.”

In White’s view, the future
strength of the catalog market de-
pends on the interplay between two
factors: the rate of increase of CD

hardware sales and the degree to
which people will continue to buy
CD replacements for their LP li-
braries. Eventually, he notes, re-
placement purchases among cur-
rent CD-hardware owners will de-
cline, but the increase in the size of
the player universe could more than
make up for that factor.

Appelbaum of Kemp Mill feels
that the expansion of that universe
depends primarily on the rate at
which the labels lower CD prices.
“We’re doing 60% of our business in
CDs when only 10% of the people
own CD players,” he points out.
“Can you imagine what we could do
if [the CD-hardware ownership] fig-
ure went up to 20%?”

Assistance in preparing this story
was provided by Jean Rosenbluth
in New York.

VEENEMAN SAYS COMPANY STILL ON TARGET

(Continued from page 4)

trator who now serves as advertis-
ing coordinator.

Industry observers note that Tar-
get may again bring in someone
from outside the industry—as was
done with Veeneman, who was for-
merly an electronics buyer and had
held various corporate positions
with Dayton Hudson since 1979,
when he came from Federated De-
partment Stores.

Among improvements at Jetco
during his tenure, Veeneman em-
phasizes the refixturing and new
layout of departments. In audio, he
adds, new product and regionally
important acts rather than budget
goods now face the main store aisle;
in video, bookshelf displays have re-
placed racks.

Veeneman also points proudly to
the installation ‘““in almost all
stores” of television monitors that
are custom-programmed by Jetco.

Target contends that its impact
on the industry is extended by the

COUNTRY RADIO SEMINAR

(Continued from page 3)

Shane Media Services’ Alan Furst
gave a comprehensive presentation
on incorporating news into regular
programming. “With the trend mov-
ing toward informational services,
don’t just rely on a five-minute
cast,” said Furst. “Make it sound
like your station is everywhere.”

He encouraged program and
news directors to make information
an integral part of a station’s pre-
sentation, utilizing the concept of
“flex news,” which he described as
incorporating news into regular
programming as it happens through
impromptu reports on community
activities, phone-ins from local
events, extensive use of eyewitness
accounts, and establishment of a
“reaction line,” through which lis-
teners can comment on issues con-
cerning them.

“Remember the imagery of ra-
dio,” Furst stressed. “A live report
can make all the difference.”

Expounding on the importance of
information was consultant Neal
“Moon” Mullins, who took the sub-
ject one step further into AM pro-
gramming. “You've got to believe in
your AM or your audience won't,”
said Mullins. Noting that country is
the genre frequently used for AM

music programming, Mullins ad-
vised stations to develop positioning
through unique promotions target-
ed to the methodology used by rat-
ings services. And referring to the
tremendous challenge facing AM
today, he warned that strong finan-
cial commitment is the only way to
establish oneself in the market.

In addition to sales and trends, at-

in-store exposure of new acts along
with established artists. The compa-
ny now cross-promotes via continu-
ous play both in the software sec-
tion and on demo television sets in
the stores’ adjacent electronics de-
partments.

Target’s typical prerecorded sec-
tions feature 1,500 compact disks.
Also stocked are 3,000 prerecorded
audio cassettes and 500 LPs. The
company estimates that front-line
and midline cassettes account for
48% of its dollar volume, CDs for
22%, cutout cassettes for 11%, and
LPs for 8%.

Target plans to add 26 stores in
1988; five will be in Michigan, but
most are planned for the West. A
new Indianapolis distribution center
will replace an older one. Other cen-
ters are in Minneapolis; Pueblo,
Colo.; Little Rock, Ark.; the Los An-
geles suburb of Rancho Cuca-
monga; and Sacramento, Calif.

tendees had their choice of 20 ses-
sions and workshops, covering ev-
erything from stress and spouses to
budgets and production. And, for
the third consecutive year, pro-
grammers obtained numerous mini-
interviews and station IDs from
some of country’s top artists during
the artist taping sessions.

NASHVILLE A major U.S. music
center has apparently lost its sym-
phony orchestra with the closing of
the Nashville Symphony.

Members of the orchestra were
laid off Feb. 8 after the symphony’s
board voted to cancel the remainder
of the scheduled performances be-
cause of a “cash-flow crisis.” The
decision came while the Symphony
Assn. and the American Federation
of Musicians, Local 257, were in
contract negotiations.

Symphony conductor Kenneth
Schermerhorn, described by former

38 ‘Crisis’ Cited As All Musicians Are Laid Off

Nashville Symphony Shut Down

Nashville Symphony manager Er-
nie Szugyi as “speechless and utter-
ly devasted,” flew back to Nashville
from Czechoslovakia to meet with
symphony board chairman Dennis
Bottorff in efforts to save or revive
the orchestra.

The Nashville Symphony has
gained stature as a growing and im-
portant orchestra and has worked
with various Nashville music indus-
try artists and executives in several
live performances and recording
projects. GERRY WOOD
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COMPOSER FREDERICK LOEWE DEAD

(Continued from page 6)

Go I,” “Come To Me, Bend To Me,”
and “Heather On The Hill.”” The
score reflected Loewe’s skill—
shared by the likes of composers Je-
rome Kern and Richard Rodgers—
of suggesting the feel of a particu-
lar musieal milieu or region without
sacrificing his own personality or
sense of musical-theater style. In
the case of “Brigadoon,” the musi-
cal flavor was that of the Scottish
Highlands. He achieved similar dis-
tinctiveness with “Paint Your Wag-
on” (1951), a story about the gold
rush in the Old West; ‘“My Fair
Lady” (1956), set in late-Victorian
England and sprinkled with English
music-hall turns; and “Gigi” (1958),
with its Parisian flavor, also set in
the early years of this century.
“Gigi”"—an Academy Award winner
for best film and its title song—was
deliberately styled after “My Fair
Lady,” and, in fact, one of its best
numbers, ‘“The Night They Invent-
ed Champagne,” was originally
written for “My Fair Lady.” “‘Gigi”
starred Louis Jourdan, a nonsinger
called upon to talk-sing his material
as Rex Harrison had in “Lady”’;
Maurice Chevalier, who introduced
“Thank Heaven For Little Girls”
and “I'm Glad I'm Not Young Any-
more”’; Leslie Caron; and Hermione
Gingold.

The peak of the Lerner & Loewe
teaming was reached, of course,
with “My Fair Lady.” On record-
ings, its success could be measured
by Columbia’s best-selling mono
original-cast album and the fact
that a stereo version of the show—
again starring Rex Harrison, this
time with Julie Andrews—was
made in London two years later (Co-
lumbia would also release the 1964
soundtrack version). Also, no U.S.
show before “My Fair Lady’’ re-
ceived as many foreign-language-
cast versions, including one in He-
brew by an Israeli cast.

As an investor in the show, CBS
Inc. also reaped the rewards of its
Broadway triumph, as the show ran
for 2,217 performances.

The My Fair Lady” score also
generated two top 10 singles, a feat
of some consequence considering
that it came about when rock’n’roll
was beginning to dominate the sin-
gles charts. The hits, also on Colum-
bia, were ‘“On The Street Where
You Live” by Vic Damone and “I
Could Have Danced All Night” by
Sylvia Syms.

Twenty years after the debut of
“My Fair Lady,” Columbia recorded
a 20th anniversary Broadway pro-
duction. Indicative of the show’s
lasting appeal was the release last
year of London Records’ digital stu-
dio recording starring Kiri Te
Kanawa and Jeremy Irons.

“Gigi,” Lerner & Loewe’s follow-
up to “My Fair Lady,” was the first
of two original film scores by the
pair. The second was a decidedly
less successful musical version of
“The Little Prince” in 1974 for Para-
mount Pictures. MGM released the
hit soundtrack of the Academy
Award-laden “Gigi.”

In 1960, Lerner & Loewe’s “Cam-
elot” opened on Broadway with
Richard Burton and Julie Andrews

in lead roles. While ‘‘Camelot”’

didn’t measure up to the successes
of either “My Fair Lady” or “Gigi,”
its score is held in high esteem by
musical-theater lovers and others
who remember its two biggest
songs, “‘If Ever I Would Leave
You” and “How To Handle A Wom-

an.”” The show ran for 873 perfor-
mances. Its cast album was market-
ed by Columbia, while Warner Bros.
released the 1967 movie soundtrack
version.

In 1973, Lerner & Loewe wrote
additional songs for a Broadway
version of ““Gigi.”” Not well received,
this version nevertheless has a cast
album on RCA.

From ‘‘Brigadoon” to the Broad-
way “Gigi,” all produced works by
Lerner & Loewe have either cast or
soundtrack versions.

RCA recorded the original
“Brigadoon” and “Paint Your Wag-
on” albums. The film version of
“Paint Your Wagon,” released in
1969, was marketed on recordings
by now defunct Paramount Rec-
ords.

For the film of ‘“Paint Your Wag-
on,” Lerner wrote several new
songs with André Previn. However,
the English public took to Lee Mar-
vin’s soundtrack version of one of
the original songs from the show,
“Wand'rin’ Star,” and it became a

surprise hit single in the U.K.

In home video, MGM/UA mar-
kets the film versions of “Briga-
doon” and “Gigi’”’; Paramount has
“Paint Your Wagon”’; CBS/Fox has
“My Fair Lady”; and Warner’s has
“Camelot.”

The Lerner & Loewe catalog is
beginning to make it on compact
disk. To date, there are CDs of the
Columbia original-cast recordings
of “My Fair Lady” and “Camelot,”
while Varese Saraband has a Lon-
don caster of ‘“Camelot” starring
Richard Harris; who also starred in
the film version.

Lerner himself is the vehicle for
some recorded moments from the
Lerner & Loewe repertoire. Several
years ago, DRG Records reissued
an album Lerner made in the early
’50s in which he sings songs he
wrote with Loewe and others. Re-
cently, a British label, First Night,
released an album of a Lerner con-
cert recorded in London. This al-
bum, too, is available in a two-CD
package.

VID MUSIC SHOWS JUMP ON CROSSOVER BANDWAGON

(Continued from page 1)

MCA has been leading the field
in this area for several months,
but other labels are starting to
catch up.

“It seems like every label has its
‘Madonna’ act,” says one label vid-
eo promoter. “And each one will be
getting its own 12-inch mix for the
clubs and these new shows.”

Arista recently serviced a 12-
inch video mix of Exposé’s ““Sea-
sons Change” to shows like “Club
MTV” and “Power Play Dancin’.”

According to Peter Baron, Aris-
ta’s director of video promotion,
the extended mixes tend to run
from five to seven minutes, which
is longer than most clips but brief
enough to be aired on television.

“If it’'s a dance-oriented show,
they want that extra length,” says
Baron.

The new crop of crossover video
shows comes in a variety of fla-
vors. Some, like ‘“Power Tracks
Dancin’ ”’ and Hit Video USA’s
““Hit Video Dance Jam,”’ are
straight videlip-only countdown
shows laced with one or two brief
interviews with artists.

Others, such as ‘“Club MTV”
and the new I.R.S. Records-pro-

LOS ANGELES In what is be-
lieved to be a marketing first, MPI
Home Video will release ‘“David
Bowie: The Glass Spider Tour,” an
extended concert cassette, just one
day after a shorter version is aired
in prime time on ABC Television
this May.

The concert, shot Nov. 6-7 in Syd-
ney, Australia, by director David
Mallet, was produced by Tony Ea-
ton. A total of 16 cameras were
used, while the audio was digitally
recorded.

According to Peter Blachley, vice
president of programming and ac-
quisitions for Millenium Films,
MPI's West Coast division, the cas-
sette is essentially a “‘best-of” con-

MPI Release To Follow TV Broadcast

Bowie Concert Vid Due Qut

cert that also features extended
dance sequences choreographed by
Toni Basil.

Charlie Sexton is also featured as
a guest performer with Bowie’s
backup band, which includes Peter
Frampton.

Blachley says he hoping for a
“synergistic effort” with ABC in.or-
der to alert viewers that the concert
video will be immediately available
the following day.

The tape—expected to be at least
twice as long as the broadcast ver-
sion—will be “sell-through priced,”
says Blachley, and MPI will back it
with “our biggest campaign” since
the release of the Beatles’ “Help.”

JIM McCULLAUGH

duced syndicated-broadcast pro-
gram, “ID—It’s Dance,” offer a
mix of dancing teenagers in the
studio—made famous by TV
shows like ‘“Soul Train'’ and
“American Bandstand”—videlips,
and in some cases live perfor-
mances.

“All these shows have been ex-
tremely helpful in developing ear-
ly added visibility for these kinds
of artists,” says PolyGram promo-
tion executive Randy Roberts. “In
the past, you would have had to
wait for these acts to develop ei-
ther on top 40 radio or in the
clubs.”

Roberts cites PolyGram artists
Pepsi & Shirlie, Men Without
Hats, and Gerry Woo as three who
have especially benefited from the
advent of crossover video. “We've
already had Pepsi & Shirlie and
Men Without Hats perform live on
‘Club MTV,’” ” he notes.

Labels are not alone in their
praise for the new crossover
shows. Programmers say they are
reaping higher ratings from their
forays into the crossover format.

Tom Lynch, executive producer
of 14-hour-a-day national video
outlet ‘“‘Night Tracks,” says his
ratings points in the time period al-
loted to ‘‘Power Tracks Dancin’ ”’
are “‘significantly higher’’ now
that he has switched from a multi-
format music block to dance music
only.

“We noticed the difference in
the second week,” says Lynch.
“The multiformat approach wasn'’t
working because the audience
wasn’t being targeted directly
enough. We were throwing too
much diversity at them.

“We figured that there is a lot of
great dance music out there—
what I call the Jimmy Jam/Terry
Lewis sound—that was working
great on radio and would work just
as well on video,” Lynch adds.

The ‘“Power Tracks” format is
‘“basically a top 10 dance count-
down,” notes producer Giles Ash-
ford. The list is compiled by look-
ing at various national airplay and
sales charts and “‘then looking at
the videos.”

MTV’s “Club MTV” takes a dif-

ferent approach, using a nightclub
setting populated by hostess/VJ
Julie Brown and fresh-faced teen-
age dancers to augment the video-
clip countdown.

According to MTV executives,
the show has become increasingly
popular since it went on in 1987
and its ratings are up.

The dance/crossover format
tends to attract a fairly young
teenage demographic. Because of
this, even youth- and family-ori-
ented television channels that are
not especially music-heavy have
begun to eye crossover shows as a
way to please their young audi-
ences and gain more advertising.

One of these is the Disney Chan-
nel, which recently began showing
“Videopolis,”” which, like “Club
MTV,” combines dancers perform-
ing live with videoclips and artist
appearances.

Perhaps the biggest reason pro-
grammers are switching to cross-
over is the format's appeal to an
extremely broad audience. David
Benjamin, executive producer of
NBC-TV’s “Friday Night Videos”
and a veteran in the crossover me-
dium, notes, “We started off five
years ago as mostly an album rock
station, but we’ve been crossover
for about four of those five years.
Crossover has the broadest appeal,
and TV is a medium that goes for
broad appeal.”

“There's a rumor
going around ahout an
ad agency that not
only does great ads-but

designs record covers,
labels plus 8 other fasci-
nating services.”

“To find out more
about this rumor call . . ."

@ 10 EAST 5651, DeptA
N.Y., N.Y. 10022 TEL. 758-3232

Serving the graphic nesds of the music industry since 1952.

handle the
cassette
duplication
including full color
inserts and printing
on cassette

We do the
complete
job from
mastering
to pressing
including all 3
printed material.” ~

Full color inserts

& booklets.

High quality design

& printing
including jewel
box & blister
or custom
packaging.

e
=2
Tes

We handle the
jacket printing _
and color seps.

¥

We handie the
record pressing
along with the
= mastering,
plating and labels

o G”p\-\‘c
a0y pesian SERVE

For complete price kit
or for immediate quote

CALL TOLL FREE
1-800-468-9353

siskmakers

In N.Y.C. call 212-302-4140

153 W. 46th St. NY, NY 10036

Chicago @ 312-642-8525
Philadeiphia ® 215-627-2277

S TR T e PR

BILLBOARD FEBRUARY 27, 1988

wwWwW americanradiohistorv com

89


www.americanradiohistory.com

Virgin Retail On The Move;
Label Eyes U.S., Soviet Acts

LONDON Richard Branson says
his Virgin Group is poised to move
into the retail business in the U.S,,
Japan, and Australia, plans to sign
more U.S. artists to its record label,
and will operate a pair of hotels in
the Soviet Union. He denied rumors,
meanwhile, that Virgin is consider-
ing an offer for its U.K. retail inter-
ests from the giant U.S. retail chain,
the Musicland Group.

Speaking at the company’s Manor
studios near Oxford, Branson said
Virgin was set for a major expan-
sion of its worldwide activities. “We
are at a size where growth is a natu-
ral thing,” he said. “Last year we
set ourselves the challenge of
breaking our record company in the
U.S. and Japan.” Now he has set his
sights on new horizons.

Reviewing plans for a range of
Virgin’s interests, including re-
cords, airlines, broadeasting, and
hotels, Branson dwelt particularly
on his recent visit to the Soviet
Union, announcing that he would
accept a Soviet invitation to become
a director of the Intourist travel or-
ganization.

“I've decided to say yes, because
I think gestures are important right
now,” he said. “While Gorbachev is
making his effort, it's important we
all give him a chance.” Branson

says he has concluded a deal to take
over a large hotel near Yalta, and
that another inn is being construct-
ed for Virgin near the Turkish bor-
der.

Branson added that Virgin will
sign some Russian bands, “in the
spirit of trying to get things hap-
pening,” but said he did not foresee
any major changes in the company’s
repertoire.

“So far, we have been very fortu-
nate in that British music sells in
about 22 different countries around
the world. It's extremely difficult to
break a German or French or even a
Russian band worldwide. I don’t
think there is going to be any great
change on that.”

For the future, Branson pinpoint-
ed communications as the compa-
ny’s fastest-growing area, though
music remains the most profitable.
And in reference to Virgin’s involve-
ment with the British direct-broad-
cast-satellite venture, BSB, he add-
ed: “Perhaps the most exciting area
is television.”

Branson, who started his career
18 years ago with a small mail-order
record operation, now heads an in-
ternational corporation which made
pretax profits of $55 million last
year and employs a staff of some
3,000 people worldwide.

Bloom Adds To Campaign
Against PMRG Influence

NEW YORK Music In Action, the
New York-based anticensorship
group, and Rock’n’Roll Confiden-
tial, the newsletter published by
rock critic Dave Marsh, have com-
bined their petitions protesting the
“porn rock’ crusade of the Par-
ents’ Resource Music Center.

Publicist Howard Bloom, co-
founder of Music In Action with
Spin publisher Bob Guccione Jr.
and artist manager David Krebs,
claims the petitions have collected
some 11,000 signatures so far. Af-
ter an unspecified number of addi-
tional signatures have been gath-
ered, the petitions’ co-sponsors
plan to present them to the PMRC
in Washington. Asked what the
group’s objective is, Bloom replies,
“To garner media attention.”

BLACKBURN RESIGNS

(Continued from page 3)

ords/Nashville. Wunsch, a CBS vet-
eran, is a popular and well-respect-
ed industry leader on Music Row.

Blackburn has guided CBS/Nash-
ville through one of its most produe-
tive periods, spurred by the success
of such acts as Willie Nelson, Merle
Haggard, Ricky Skaggs, Rosanne
Cash, Exile, Janie Frickie, and Vern
Gosdin. New acts gaining major
chart successes include the
O’Kanes, Ricky Van Shelton, and
Sweethearts of the Rodeo.

Starting in the music and radio
business in Cincinnati, Blackburn
worked in Chicago, New York, and
Los Angeles before moving to
Nashville in 1974 as general manag-
er of Monument Records. In 1976,
he became vice president of market-
ing for CBS/Nashville.

Bloom explains that the PMRC
has been effective ““in depicting
rock as a corrosive force” through
mass media. “We need to demon-
strate that not everyone agrees
that rock’n’roll is full of socially
destructive influences that are
about to destroy American civiliza-
tion,” he proclaims. To that end, he
recently debated the PMRC’s Jen-
nifer Norwood on Morton Downey
Jr.’s television show.

Bloom says that employees of
several record labels—including
Warner Bros., Elektra, Atlantic,
Enigma, Sleeping Bag, Fresh,
Passport, Restless, and Metal
Blade—have signed the petitions.
In addition, Music In Action has re-
ceived requests for the petitions
from about 15 record stores, in-
cluding outlets in such far-flung
places as Jersey City, N.J., Texar-
kana, Texas, and El Cajon, Calif.

Most of the signatures, though,
have come from consumers who
saw Music In Action’s ads in mu-
sic-oriented publications, including
Billboard, Spin, Hit Parader,
Faces, Fortnightly Report, Rock,
and Dance Music Report. Bloom
estimates that the group’s ad in a
recent Billboard issue alone
brought in from 2,000 to 2,500 sig-
natures.

In addition, he notes, Rock-
'N'Roll Confidential’s petition was
promoted on some college radio
stations.

Among industry figures and art-
ists who are supporting Music In
Action’s campaign, he adds, are
Miles Copeland, Danny Goldberg,
Mike Sigman, John Waite, Charly
Prevost, Sheena Easton, Joe Per-
ry, Steve Tyler, Carly Simon, and
Lou Reed. KEN TERRY
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THE FOR-SALE SIGN is up at Columbia Pictures’
music publishing unit, including its major print divi-
sion, Columbia Pictures Publications, which has
rights to the Big 3 Music and Belwin-Mills catalogs,
among others. A year ago, Columbia acquired Al
Gallico Music for a reported price of about $7 mil-
lion. The total package price could reach $50 million.

HUMOR MILL: Word has it that Lookout Manage-
ment partners Tony Dimitriades and Elliot Roberts
have split, though no one’s talking. Roberts’ clients
include Neil Young, Ric Ocasek, and Bob Dylan,
while Dimitriades handles Yes, Tom Petty, and Ste-
vie Nicks and recently picked up Billy Idol.

HAP GOES TO COURT: As part of its co-sponsor-
ship of a moot-court competition with Yeshiva
Univ.’s Benjamin N. Cardozo School of Law, BMI
has created an original four-minute rap record co-
produced by Hank Schocklee and Eric Sadler of Def
Jam, Public Enemy, and Fab 5 Freddy fame. Oral
rounds begin March 17, with the finals set for March
20 at the school. Finals judges are former U.S. Su-
preme Court nominee Douglas H. Ginsburg and Fed-
eral Circuit Judge Alex Kozinski, with a third judge
still to be named.

NEW CHESS PIECES: In early March, MCA will is-
sue the first midline Chess compact disks. Thirteen
titles—all previously issued as single-record Chess
LPs—have been set for the initial release. Artists
will include Chuck Berry, Muddy Waters, Sonny
Boy Williamson, Koko Taylor, Buddy Guy, the
Moonglows, Ahmad Jamal, and Benny Goodman
(who recorded one little-known album for Chess in
the ’50s); two blues samplers and the “Rock, Rock,
Rock” film soundtrack are also on tap. A second
Chess midline release is expected in May. It is un-
likely that MCA will be issuing further two-fer
Chess CD packages, adds a source there ... Hal
Leonard Books has issued a second edition of
“Broadway Musicals’ (368 pages, $19.95), musicolo-
gist Stanley Green’s survey of major works over the
years, now updated to include shows mounted last
year.

AF'I‘ER A BRIEF hearing Feb. 11, federal Judge Wil-
liam C. Conner in Manhattan promptly affirmed the le-
gality of an ASCAP board action restoring its tradition-
al domestic payment structure, which splits royalties 50-
50 between songwriters and publishers (Billboard, Feb.
13). While all ASCAP members had been informed of
the hearing, only SBK Entertainment was present. Al-
though the publishing firm didn’t object to the ASCAP
move, it wanted to ensure that any potential claims that
SBK or other publishers might make regarding past
payment imbalances under the old ASCAP rules would
not be forfeited. Under the setup approved by Conner,
ASCAP songwriters will receive 6%-7% less in perform-
ing royalties than they previously did.

GAMES GAME: Yet another development in the bur-
geoning video games market finds brand leader Nin-
tendo and challenger Sega on opposite sides of the rent-
al issue. “We are setting up a marketing plan to promote
rental,” says Jeff Weitzer, marketing manager at Ton-
ka, Sega’s national distributor. Weitzer hopes to make
an announcement at the Toy Fair opening March 8 in
New York. Meanwhile, dealer group American Video
Assn. reports inquiries from worried members claiming
that Nintendo distributors are discouraging them from
renting video games, though other Nintendo wholesal-
ers deny any such concern.

THE CONTRACT: It’s a rare day indeed when a label
promo chief’s employment contract comes to light. One
has in the current legal wrangle between John Betan-
court and PolyGram. Betancourt, dismissed in Decem-
ber after almost two years on the job, filed a $2.6 million
breach-ofcontract suit against the label in New York
State Supreme Court. In its answer and counterclaims
to the suit, the label, alleging multiple breaches of the

contract, offers Betancourt’s deal as an exhibit. Among
the revelations: First-year compensation was $200,000,
second-year compensation was $225,000, and third-year
compensation was $250,000. Bonus payments included
$10,000 for a No. 1 single on Billboard’s Hot 100 chart;
$5,000 for a top 10 single on the Hot 100; $5,000 for a top
20 single by a new act; and $5,000 for a No. 1 black sin-
gle.

DAVE URSQO is leaving his post as Elektra Records’
senior VP of promotion to become VP of promotion at
Atco Records. Urso will be based on the West Coast,
according to Atco chief Jerry Greenberg.

'ETERAN PUBLICISTS Bob Gibson and Guy
Thomas have merged their Los Angeles-based firms,
The Group and Creative Services, under the Group
banner. According to the duo, which has logged a total
of 43 years in the music publicity biz, the move is “de-
signed to provide a greater range of services to a variety
of clients.” The Group has been in operation since 1978,
while Creative Services was founded in 1982.

RUNNING A GOOD CAUSE: Sponsored runners will
participate in the 1988 Los Angeles Marathon March 6 to
help the Ivers Foundation, named after the late artist
Peter Ivers. The foundation helps various causes that
may have difficulty finding major support. Interested
entrants and sponsors can call Steve Love, Caralco
Pictures Music VP, at 213-850-8800. Bill Haber of Cre-
ative Artists Agency has offered inducement purses to
Love’s group of 20-plus runners, including $5,000 for
first prize. Some of the causes that have been helped by
the foundation over the past five years include Orange
County Burn Assn., The Foundation for the Junior
Blind, and The Los Angeles Times Summer Camp
Fund.

0N THE SIDEWALKS OF L.A.: Billy Vera got his
star on the Hollywood Walk of Fame Feb. 17, and Angie
Dickinson, who sponsored the star, sang some altered
lyries from Vera’s hit “At This Moment”: “I'd fall down
on my knees if [ could just . . . get an advance copy of his
new album.” Not to be outdone, Capitol Industries
president Joe Smith made Dickinson aware that “J can
get you a copy of the record!” Smith also termed Vera a
“survivor,” saying that he had “played every club and
toilet in Los Angeles, every wedding, bar mitzvah ...
and divorce!”

GOING, GOING: Marcia Kesselman is leaving Nel-
son Vending Technology in what she describes as an
amicable split. Her last day with the video-machine mar-
keter will be Friday (26) . . . Presidents from the 35 chap-
ters of the Video Software Dealers Assn. and its staff
and some of its directors huddled Feb. 16-18 in Marlton,
N.J., for the trade group’s fourth annual Regional Lead-
ership Conference.

FROM RUSSIA, WITH SWING: Although details of
how he got to our shores are fuzzy (has he defected?),
Soviet jazz artist Igor Butman has surfaced in Boston,
where he played his first club dates Feb. 15-19. Butman
is one of the Melodiya artists featured on the Mobile
Fidelity compact disk “Jazz From The USSR.”

LET’S DUET ONE MORE TIME: Country warblers
(and occasional squabblers) Jim Ed Brown and Helen
Cornelius are reuniting for a national concert tour—
their first stage pairing since they split in 1980 after a
series of hit records. Brown and Cornelius were the
Country Music Assn.’s duo-of-the-year winners in 1977.
But that’s not all, folks. David Frizzell and Shelly
West will also be reuniting, according to rumors. And
Dolly Parton is set to harmonize with her old mentor,
Porter Wagoner, at the Grand Ole Opry show Feb. 20
to help Roy Acuff celebrate his 50 years at the Opry ...
Nashville has hired New York’s Ogden Allied Facility
Management to assess security at Municipal Auditori-
um, where two teenagers were killed in December fol-
lowing a rap concert. Price tag: $410,000.

THE LANGUAGES OF LOVE: Hit international sing-
er/writer Bose is Spanish, but his U.S. fans will be able
to pick either a Spanish or English version of his “XXX”
album. WEA Latina released the Spanish version in
January, and on March 6, Atlantic will offer the English
version. Oh, yes: An Italian-language set is being re-
leased to coincide with Italy’s San Remo Song Festival.
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“Heaven Knows”
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Producec by Tim Palmer, Robe-t Plan: and Phil lohnstone
Manzgenent: Bil Curbishlzy—Trinifcld. Ltd.. U.X.

Left FieldSenices, U.5.

On Es Paranza Records, Cassettes and Compact Discs

Distributed by Atlantic Recorging Corporation
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The Ne=v Album - Produced By Morris Day * Co-Produced By Judith JDay For Concentrix Productions, inc.

FEATURING THE HIT SINGLE “FISHNET"
(7-2820M

Produced By Jimmy Jam and Terry Lewis Fcr Flyte Tyme Productions, Inc. = Zo-Produced By Morris Day For Concentrin Productions, Ins.
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