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Fla. Clerk Faces Obscenity
Charge For Cassette Sale

BY CHRIS MORRIS

LOS ANGELES A Florida retail
store clerk faces felony obscenity
charges for selling a cassette tape
of 2 Live Crew’s 2 Live Crew Is
What We Are” to a 14-year-old. As a
result of the case, the store has
closed its doors.

Laura Ragsdale, an 18-year-old
part-time clerk at Starship Records
& Tapes in the Florida panhandle
town Callaway, was arrested on

MCA Price Hike
Softened By GD
Midline Intro

BY GEOFF MAYFIELD

NEW YORK MCA Distributing is
hiking the wholesale cost of $8.98
and $9.98 list product, but other
moves by the company are aimed at
softening the blow to retail and
wholesale customers.

In MCA’s seven-tier price struc-
ture, the cost of affected albums
and cassettes rises by 3 cents for
some customers and 4 cents for oth-
ers, effective May 4.

The distributor, however, is hold-
ing the line on midline albums, cas-
settes, and compact disks. A recent-
ly adopted incentive/disincentive re-
turns plan and a CD midline
program—for which orders will
soon be solicited—are making the
price hike an easier pill to swallow.

“Why did we do the price in-
crease? We were a little behind
most other companies,” says John
Burns, executive vice president of
MCA Distribution. ‘““They were a lit-
tle higher-priced than we were. And

(Continued on page 86)

April 26. She was charged with vio-
lating a state statute prohibiting
“sale of harmful material to a per-
son under the age of 18,” a third-de-
gree felony that carries a maximum
penalty of five years in jail or a
$5,000 fine.

The arrest apparently stems from
the explicit lyrics to ‘““We Want
Some Pussy,” a track featured on
the album by Miami-based 2 Live
Crew. The album, released by Luke
Skyy Walker Records of Miami, has
been on Billboard’s Top Black Al-
bums chart for nire weeks, rising as
high as No. 28. Dealers and distribu-
tors in the Southeast and South re-
port extremely heavy sales action
on the record (see holiday sales sto-
ry, page 6).

“The parents called me several

(Continued on page 87)

JOE<AMPLE

Keyboard giant of the Crusaders, composer, producer, jazz
legend are among JJE SAMPLE’S many roles.
new solo release, ar inspired burst of fresh music from the
"Rainbow Seeker” and numercus
Crusades hits. L.A.’3 finest studio players and special guests
interpret Joe’s jazzy. R&B laced tunes. JOE SAMPLE "ROLES”
MCA-5978 CD (includdes bonus track). Hi-G cassettes & racords.

creator of “Carmel”,

Radio Wary Of ‘Indecent’ Exposure

FGG Rulmg Stirs Gonfusion

BY KIM FREEMAN

NEW YORK Broadcasters are ex-
pressing confusion and dismay fol-
lowing the Federal Communications
Commission’s decision to apply a
broad brush to existing rules defin-
ing and regulating the use of “inde-
cent” and/or “obscene” material on
the air. (For details of the FCC deci-
sion, see page 3.)

Those in radio seem to feel that
without specific guidelines, viola-
tions in this area can only be cited
after they occur and complaints
have been filed. Some question the
constitutionality of the policy in
light of the First Amendment.

“I don’t understand the move,”
says Ken Stevens, general manager
of Infinity stations WBMW Wash-

ADVERTISEMENTS

ington, D.C., and WYSP Philadel-
phia, where Howard Stern’s morn-
ing show generated the complaints
that appear to have prompted the
FCC’s new guidelines.

‘At this point, we haven’t been

Winter Arhs:

given further details on what the
new guidelines are, so it’s literally
impossible for me to make a judg-
ment on them as a broadcaster.”
According to FCC general coun-
(Continued on page 78)

Hot And Cold

Classics Up, N.Y. Hit Radio Hurt

NEW YORK It was a harsh winter
for most contemporary music sta-
tions in New York, while classic
rock again proved its strength in
Los Angeles, Chicago, and San Die-
go, as the latest Arbitron results
added their usual mix of surprising
and predictable chapters to the book

JOHN

S—
VHISPERING JACK

FARNHAM

‘ROLES”, Joe's

PSSSST. Liste to wnat the whole world's talking about. JOHN
FARNHAM (Best Australian Male Artist). WHISPERING JACK,
6300-1-R (Bes: Austialian Album, 6x platinum, #1 18 weeks).
Now debuting in US with single YOU'RE THE VOICE,
(Best Australiay Single, # 1 8 weeks). Record-breaking sales:
Austraiia, Holland, G=armany, Scandinavia, France, UK.

THE WORD IS SPREADING. RCA

5146-7-R

of radio.

(Overall 12-plus shares for New
York, Los Angeles, Chicago, and
San Diego appear on page 15; rank-
ings for the rest of the top 25 U.S.
markets will appear in coming is-
sues.)

In New York, crossover outlet
WQHT was the exception to gener-
ally declining shares for contempo-
rary music here, as the station
moved up steadily to a 3.5 share
from a 3.1 fall rating.

Top 40 WHTZ held its status as
Gotham’s leading music outlet, even
with a drop to a 5.1 share, down
from a market-leading 5.8 in the
fall. Talk outlet WOR and all-news
WINS popped into the No. 1 and No.
2 overall slots this winter with 5.6
and 5.4 shares, respectively.

Top 40 WPLJ suffered its third
down book, slipping to 4.8 to tie with
urban leader WRKS for the second
consecutive sweep. Urban outlet
WBLS is on their heels with a 4.7
share.

(Continued on page 81)
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" TOM PETTY & THE HEARTBREAKERS

“LET ME UP (I'VE HAD ENOUGH)”

i

FEATURING THE FIRST RELEASE

JAMMIN’ ME

PRODUCED BY TOM PETTY AND MIKE CAMPBELL
MANAGEMENT: TONY DIMITRIADES/ELLIOT ROBERTS. LOOKOUT MANAGEMENT

MIXED BY MIKE SHIPLEY
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FGG Goes To War On Seven Words

Takes Stricter View Of Shock Radio

BY BILL HOLLAND

VOLUME 99 NO. 18 _ ~ MAY 2, 1987
BLACK ACTS WITH HIT POTENTIAL

A few years back, black music editor Nelson George predicted Whitney
Houston’s success. This week he picks three more candidates for star-
dom: Rene Diggs, lead singer of Starpoint; Jonathan Butler, who has
played on Billy Ocean albums; and Vanessa Williams, the first black Miss
America. Get the scoop in The Rhythm And The Blues. Page 26

Will Fleetwood Fans Have A Big Mac Attack?
Fleetwood Mac has just released its first album in five years, “Tango In
The Night,” and the industry is watching to see whether the Warner
Bros. act can repeat the 20-million-copy success of “Rumours.” Initial
signs at radio and MTV are positive. Billboard’s Dave DiMartino reports.

Page 33

HEAVY METAL THUNDERS HOME
Thanks to the astounding success of Bon Jovi, Cinderella, Poison, Me-
tallica, and others, hard rock and heavy metal are now considered a sol-
id part of any major label’s roster. Dave DiMartino telis the story.
Follows page 48

Spotlight On Independent Labels
Over the past year, indie labels and distributors have experienced tre-
mendous growth in sales and revenue. Linda Moleski reports on the
phenomenon in a preview of the National Assn. of Independent Record
Distributors Convention. Follows page 52
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WASHINGTON The Federal Com-
munications Commission unani-
mously voted April 16 to crack down
on what it views as indecent broad-
casts. The action signals a move
away from a strict interpretation of
the U.S. Supreme Court ruling on
such programming toward what the
commission terms a “generic” view
based on the court’s 1978 “seven-
dirty-words” decision.

The vote came in the last hours of
Chairman Mark Fowler’'s term in
the FCC. Fowler is known for his
marketplace-oriented, hands-off
policies; the vote is seen as a para-
dox for a commission usually ob-
sessed with safeguarding First
Amendment rights and eschewing
regulation of program content,

However, as Chairman-designate
Dennis Patrick said during the hear-
ing: ‘“‘Let us not forget that the
First Amendment does not protect
obscenity. Period. And indecency
can be restricted for time, place, and
manner on a nuisance basis.”

Patrick and the other commission-
ers ruled on court language that de-
fines indecency as language or ma-
terial “that depicts or describes, in
terms patently offensive as mea-
sured by community standards for
the broadcast medium, sexual or ex-
cretory activities or organs’ and is
broadcast at a time when there is a
“reasonable risk that children are in
the audience.”

The ruling, which gave approval

to a Mass Media Division staff re-
port and the conclusions of General
Counsel Diane Killory, also made
clear that there no longer needs to
be a “repetitive assault” of the sev-
en words or phrases for the commis-
sion to act. Staff data also indicate
that children and teens listen to ra-
dio far beyond the assumed cutoff
point of 10 p.m.

The FCC found the three radio
stations with indecency cases be-
fore it to have broadcast indecent
programming under the new stan-
dards. However, because the sta-
tions may have been guided in pro-
gramming by earlier FCC staff rul-
ings with narrower standards, the
commission only issued warnings to

(Continued on page 78)

BY KIM FREEMAN

NEW YORK Arista Records is
giving equal rights to all radio sta-
tions on Whitney Houston’s up-
coming single “I Wanna Dance
With Somebody (Who Loves Me)”
in a special promotion.

As was illustrated when Warner
Bros. filed suit against KIIS Los
Angeles for “popping”” Prince’s
“Sign ‘O’ The Times” (Billboard,
March 28), the problem of stations
going early on big records has be-
come a major issue for labels.
Houston’s popularity and her mul-
tiformat appeal make the issue all
the more important to Arista.

The single—on CD, cassette,
and vinyl—was set to arrive at top
40, urban, and AC stations Mon-

Anista Wams Radio: Don’t
Jump Gun On Whitney

day (27) with a letter stating that
acceptance of the package consti-
tutes an agreement not to air the
song before 7:30 a.m. Thursday
(30) and not to reproduce it. “If
you do not wish to accept the en-
closed materials subject to the
foregoing conditions, then please
return them immediately to Aris-
ta,” the letter states.

“I think it's a positive step to-
ward treating all stations fairly,”
says WHTZ New York operations
manager Steve Kingston. “Espe-
cially when you're talking about a
Whitney Houston. If the record’s
destiny is in the hands of the mail
or Federal Express, then one sta-
tion gets it a minute late and egos
come into play.”

(Continued on page 80)

Some Bemoan Product Quality At N.Y. Video Market
Special-Interest Programs Gain Interest

This story was prepared by Jim
McCullaugh, Geoff Mayfield, and
Al Stewart.

NEW YORK Special-interest video
programmers, eager to cash in on
the fastest-growing segment of
home video, converged on the New
York International Home Video
Market here last week.

Though the April 21-23 show at
the Jacob K. Javits Convention Cen-
ter drew few retailers and exhibits
from only two major supplies—Par-
amount and HBO Video—those on
hand offered glowing predictions
for the future of nontheatrical
videocassettes.

Still, the number of made-for-vid-
eo programs being hawked at the
show was described as overwhelm-
ing by many distributors and suppli-
ers on hand. A number of suppliers
were critical of what one exhibitor
termed “an alarming lack of sophis-
tication” on the part of independent
producers peddling product. ‘I
think everyone who owns a cam-
corder came here to sell me a video
they made,” said one exhibitor.

Indeed, most of those at the
show, including 186 exhibitors and
an estimated crowd of 7,000, ap-
peared to be laying groundwork for
what they believe will soon become
a huge segment of the video indus-
try. While the special-interest seg-
ment, excluding music and chil-
dren’s programming, accounts for
less than one-fifth of all videos sold,
the category is widely expected to

make a dramatic leap forward over -

the next two years.

The anticipated growth of nonthe-
atrical lured to the show many film-
makers who have targeted the
made-for-video market. Throughout
the show, cassettes on virtually ev-
ery subject imaginable—from how
to play the harmonica to beekeep-
ing—played continuously on the
show floor, while a series of well-at-
tended seminars appeared to be tai-
lored to individuals who have had
little exposure to the home video
market.

During a seminar titled ‘“Enter-
ing The Home Video Market,” pan-
elists made extremely bullish pro-
jections for nontheatrical product
using data supplied by Cambridge
Associates, a video watchdog
group. The category, which pro-
duced revenues of $280 million on
the sale of 9.5 million tapes in 1985,
more than doubled last year when
$410 million was generated by the
sale of 21 million units.

This year, sales are expected to

(Continued on page 80)

LOS ANGELES A Dallas man
was sentenced to two years in
prison April 17 fof manufacturing
and distributing .more than 6,000
pirated videocassettes.

Samuel Gallanis, owner of the
Fantastic Video Club in Dallas,
was convicted on two counts of vi-
olating Title 17, Section 506(a) of
the U.S. Code. Gallanis had plead-
ed guilty on both counts.

The conviction came as a result
of a joint effort begun in Decem-
ber 1985 by the FBI and the Film
and Video Security Office of the
Motion Picture Assn. of America.
At that time, the MPAA had un-
covered counterfeit videocassettes
in several video stores in northern
Texas and Oklahoma.

~Jail Term For Vid Pirate -

The investigation led to the sei-
zure of 6,360 pirated videocas-
settes, 2,000 of which were taken
during an FBI raid of Gallanis’
Dallas home in May 1986. Also
confiscated were 16 video record-
ers, nine television monitors, and
counterfeit packaging materials.

‘As part of the same investiga-
tion, illegal videocassettes proved
to have been supplied by Gallanis
were seized at video stores in Dal-
las and the Oklahoma cities of Al-
tus and Tecumseh.: :

Gallanis, sentenced in U.S. Dis-
trict Court in northern Texas,
faces five years probation and
must perform 1,000 hours of com-
munity service after his incarcera-
tion. DAVE DiMARTINO

]
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Heart, Yes, Motley Crue Albums Also Due

BY STEVE GETT

NEW YORK Eagerly anticipated
albums from Whitney Houston,
Heart, Yes, and Motley Crue high-
light the May hot product schedule.
Other likely strong sellers include a
Judas Priest double live album, a
soundtrack for the upcoming “Bev-
erly Hills Cop 2,” a star-studded
compilation from last year’s
Prince’s Trust charity concert in
London, and new albums from Ran-
dy Travis and Miami Sound Ma-
chine.

Front-runner of the four potential
blockbuster packages is Houston’s
second Arista album, ‘“Whitney,”
due May 28. Like her 1985 epony-
mous debut release—which has sold
more than 8 million copies—Hous-
ton’s follow-up boasts several pro-
duction credits. Among those who
worked on the record are Michael
Masser, Narada Michael Walden,
Kashif, and Jellybean Benitez.
Plans call for Houston to promote
her latest release with a major tour,
scheduled to begin in July.

After making a formidable come-
back two years ago with a quintu-
ple-platinum debut set for Capitol,
Heart returns May 15 with another
Ron Nevison-produced album, “Bad
Animals.”” The leadoff single,
“Alone,” is being serviced to radio
this week, and a national tour is set
to commence at the end of May.

Atco has set a May 22 release
date for “Big Generator,” the latest
Yes album. In 1983, the veteran

U.K. band scored with its “90125”
album, which spawned the hit single
“Owner Of A Lonely Heart” and
paved the way for an extremely suc-
cessful world tour.

On the heavy metal front, Motley
Crue is hoping to top the 2-million-
plus sales achieved by its 1985 Elek-
tra release, “Theatre Of Pain,” with

the new “Girls, Girls, Girls.”” Due
May 15, the Crue album will be sup-
ported by extensive live work.
Dates are still being finalized, but
the tour is expected to start in mid-
June.
British hard rock act Judas Priest
will not be touring in support of its
(Continued on page 87)

NEW YORK The CBS records di-
vision got 1987 off to an auspicious
start with the highest quarterly
profits in its history in the three-
month period ended March 31.

Operating income rose to $67.9
million, up by more than 30% from
the $52.2 million posted in the first
quarter of 1986. Revenues for the
division were $413 million, up 16.3%
over the $355.1 million posted in the
same quarter of last year.

The performance by the records
group—which includes Columbia
and Epic/Portrait/Associated la-
bels as well as CBS Records Opera-
tions, CBS Records International,
Columbia House, CBS Music Video
Enterprises, and CBS Winterland
Productions—accounted for the li-
on’s share of CBS Inc’s operating
profits of $90.7 million. Net income

CBS Records Group Posts
Banner 1st-Quarter Profits

for the parent company was $48.7
million, up from the $23.3 million
posted in the first quarter of 1986.

A company statement credited
the record division’s gains to “an
outstanding performance by the
group’s international operations.”
Strong overseas sales were said to
be aided by the continuing weak-
ness of the dollar.

Revenues for CBS’ flagship
broadcasting group rose 4%, while
income rose nearly 12%, from $19.4
million to $21.7 million. Revenues
for the magazine group were char-
acterized as “flat,” with a modest
increase in profits as a result of
“lower amortization charges,”
which resulted from the 1985 acqui-
sition of the Ziff-Davis consumer
magazines. FRED GOODMAN

Nesuhi Ertequn Returms To The Studio

BY FRED GOODMAN

NEW YORK After a 15-year ab-
sence during which he built WEA In-
ternational into a leading record web,
Nesuhi Ertegun has returned to the
recording studio.

Ertegun, who joined his brother
Ahmet’s Atlantic label in 1951 when

he produced a date by trumpeter
Shorty Rogers, says that he has been
feeling the same tug that originally
brought him into the record business.

“The reason I'm in this business is
because I like jazz and blues,” he
says. ‘“My brother and I were record
collectors. One of the first artists Ah-
met signed to Atlantic was Joe

NEW YORK The recorded music
division of Warner Communications
Inc. posted record first-quarter re-
sults for the three months ended
March 31.

Revenues for the division—which
includes the Warner Bros., Atlantic,
and Elektra labels as well as WEA
Corp., WEA International, WEA
Manufacturing, and Warner Bros.
Music—were up more than $30 mil-
lion over the same period of 1986.
Total operating revenues for the di-
vision came to $326.6 million, com-
pared with the $236.1 million posted
in the first three months of last
year.

Operating income for the division
was just over $47 million, a hike of
50% over the $31.4 million earned in
the corresponding quarter of 1986.

In reviewing the results, the com-
pany credits “rapid growth in com-
pact disk sales” with having a “dra-
matic impact’”’ on the quarter’s

Division Posts 50% Hike In Profits

WCI Records’ Hot Quarter

sales. New product from U2, Sim-
ply Red, Prince, and the trio of Dol-
ly Parton, Emmylou Harris, and
Linda Ronstadt will have “a posi-
tive impact” on the current quar-
ter’s results, the company predicts.

Overall, WCI reported net in-
come of $65.6 million, or 41 cents
per share, on revenues of $788.3
million for the quarter. In the first
quarter of 1986, the company had
net income of $30.5 million, or 22
cents per share, on revenues of
$688.6 million.

All of the company’s other divi-
sions except publishing also report-
ed record first quarters. Operating
income for filmed entertainment
just barely edged out recorded mu-
sic to remain the company’s leading
operation, with income of $47.1 mil-
lion, up just $2 million from the
same quarter of 1986.

FRED GOODMAN

Turner, who was one of our idols.
I've missed making records.”

To scratch that itch, he has signed
the Modern Jazz Quartet, a group
whose recording career Ertegun has
already had a lot to do with, to a
worldwide contract. Albums will ap-
pear on Atlantic here and on WEA
International in other territories.

Ertegun, who says he played a role
at Atlantic as “album specialist” to
his brother and Jerry Wexler’s roles
as singles producers, lost track long
ago of the number of sessions he has
shepherded.

“I suspect I made 200-300 albums,”
he says. “I spent a lot of time in the
studio. Atlantic just released a boxed
history of their jazz recordings, and I
imagine I produced about three-quar-
ters of the dates on it.”

Aside from the MJQ album, Erte-
gun has recorded singer Anita Baker
as well as accordionist Astor Piazzola
with vibraphonist Gary Burton live at
last summer’s Montreux Festival. He
also plans a studio album for MJQ
member Milt Jackson. ‘I hope to
work with many other people as
well,” he says.

Ertegun predicts a larger share of
the market for classical and jazz mu-
sic in the coming years, citing CD re-
issues of historic recordings as an im-
petus.

“I don’t believe that something
made in the '80s is better than some-
thing made in the ’'60s,” he says.
“What was good then remains good
today, and a lot of that good music is
being reissued now. People need to
realize the great performances of the
past, and the CD is the instrument

(Continued on page 87)

Atco Critique. Carl Strube, center, head of Boston-based Critique Records,
meets with Atlantic executives to sign a U.S. distribution deal with the major’s
Atco label. Initial product under the new deal will be releases by NewCity
Rockers and Gary Numan. Pictured with Strube are Atlantic executive vice
president and general manager Dave Glew and Atco general manager Margo

Executive Turntable

RECORD COMPANIES. Vince Perrone is promoted to vice president and general
counsel for Motown Industries in Los Angeles. He was vice president of
business affairs for Motown Records and Jobete Music.

John Beug is appointed vice president of creative services and marketing
for Warner Bros. Records in Burbank, Calif. He founded the video produc-
tion company Beug-Dyson Inc., which has created clips for such acts as
John Fogerty, a-ha, and James Brown.

In a restructuring of its creative services department, Arista Records

=

PERRONE

makes the following appointments: Mark Larsen as design director; Ken
Levy, creative director; Maude Gilman, senior art director; and Brenda
Guttman, associate director of creative services. Larsen was senior art di-
rector at Columbia Records. Levy has been with the label for the past four
years, serving in a consultant capacity. Gilman was senior art director, ad-
vertising. Guttman was associate director, marketing administration.

Virgin Records in Los Angeles appoints Jacquie Perryman international
director of its music division and Gemma Corfield director of a&r adminis-
tration. Both were with the label’s U.K. operation, as head of the interna-
tional department and a&r coordinator, respectively.

Miguel Angel Martinez is named managing director of EMI Rodven, the
newly formed joint venture between EMI Music and Venezuelan record

SOLOMON

PERRYMAN FORD

CORFIELD

company SonoRodven, based in Caracas. He was SonoRodven’s manager
for EMI product.
Nick Stearn is promoted to West Coast regional sales manager for A&M
Records in Los Angeles. He was South-Central regional sales manager.
Jerome R. Scro is named controller for CBS Records in New York. He
was with CBS’ television network division.

RETAILING/DISTRIBUTION. Robert Moses is named vice president of finance
and chief financial officer of National Video, a Portland, Ore.-based video
rental franchiser. He was with Jack-In-The-Box.

Curtis Swedlow is promoted to branch manager for RCA/A&M/Arista
Distribution in Los Angeles. He was branch manager for the Seattle office.

HOME VIDEO. Tetsuro Kudo is appointed executive vice president of Laser-
Disc Corp. of America in Montvale, N.J. He was with LDC’s parent compa-

ny, Pioneer Electronic Corp.
RCA/Columbia Pictures Horne Video in Burbank, Calif., names James
Crowley Midwest regional sales manager. He was Canadian regional sales
(Continued on page 80)

-

www.americanradiohistorv.com

BILLBOARD MAY 2, 1987


www.americanradiohistory.com

SORRY,

ALL INTERNATIONAL

CIRCUITS ARE

i

%

////////// (o 0
-~ ////////, ////////
/////,/ ! //////

7

il
':;E!//////;/I;;/”/I//{//i//////-//'//l/'/ ./,//, f'
///‘l‘.‘::;: /Il/’///l///////lf "

On Esi Street,
You're Never Left
Holding the Phone.

That's right, with Esi Street (Easy Street) and
your phone you can turn any P.C., laptop
computer or word processor into an instant
communications and information system. Esi
Street does it. It's an Electronic Mail (Email)
network designed specially for entertain-
ment professionals around the world!

Make a local phone call — wherever* you are
— and you can send and receive Email com-
munications, telex, mailgrams, cablegrams,
lettergrams...or chatperson-to-person on-line!

Esi Street is perfect for booking travel, trans-
mitting accounting data (spreadsheets), issu-
ing orders, receiving vital information and
keeping on top of it all, when and where it's
convenient for you. Esi Street also eliminates
retyping because it comes to your word
processor electronically!

It's far less expensive than telephone, telex or
fax. It’s portable and it's immediate. No more
telephone tag. No busy signals. No time zone
problems. And no restrictions — because the
service works around the clock.

And there’s more. Esi Street gives you infor-
mation too. Use Esi Street to plug into vital
data from the Album Network, Billboard, The
Hollywood Reporter, Polistar and others — up
to five days before it hits the newsstands!

Thousands of entertainment professionals
are building their business on Esi Street. Join
them, oryou can keep on holding the phone.

Put your business on Esi Street! Call now:
New York  212-757-0320

Los Angeles 213-937-0347
01-221-2749

London

S T R E E T
Everything All The Time

An IMC Network

“Most places in North America, the UK, Europe, Scandinavia, Australasia and Japan.
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Spring Break Stirs Album Fever
CD Boom Cited By Retailers

This story was prepared by Chris
Morris and Earl Paige.

LOS ANGELES An infusion of hot
new product—much of it from the
WEA group—and consistent per-
formances by older titles sparked a
strong Easter-Passover holiday
week for retailers around the coun-
try.

Booming sales on recent albums
by U2; Fleetwood Mac; Prince;
Whitesnake; the trio of Dolly Par-
ton, Linda Ronstadt, and Emmylou
Harris; the Cult; and Bryan Adams
heated LP sales during the April 10-
19 period, drawing holiday vacation-

ers into record stores in volume-
busting numbers. April 17, Good
Friday, proved to be the top-gross-
ing day at several outlets.

Poison’s success story continued
to develop at retail, while long-run-
ning hits by the Beastie Boys and
Bon Jovi showed remarkable legs.

At least two chains noted Carly
Simon’s ‘“Coming Around Again” as
a developing item among older buy-
ers.

On a regional level, the controver-
sial album by rap act 2 Live Crew
(see separate story, page 1) was
moving large numbers in the South.

Several retailers cited the ongo-

U.S. Denon GD Plant Opens
With Round-The-Glock Sked

BY IS HOROWITZ

MADISON, Ga. Nippon Colum-
bia's U.S. compact disk plant,
Denon Digital Industries, was
launched here officially April 15
with round-the-clock production al-
ready under way.

Commercial production had be-
gun three weeks earlier, says Eric
Fossum, DDI executive vice presi-
dent, and the plant is only “a mat-
ter of weeks” shy of its initial pro-
duction goal of 1 million units
monthly. The plant’s 18 presses are
expected to hit a production rate of
1.5 million a month by the end of

JVC Unveils

TUSCALOOSA, Ala. JVC America
unveiled its new compact disk plant
here to the public April 15 and an-
nounced that the operation would
be able to turn out 20 million CDs
annually by the end of this year.
The plant is already capable of pro-
ducing 500,000 units a month.

The $25 million, 100,000-square-
foot facility is located on a 60-acre
tract just outside Tuscaloosa. Si-
multaneously with the opening of
the CD plant, JVC also opened a vid-
eocassette manufacturing factory
on the same tract of land. The video-

the year.

A custom client list that includes
RCA Records, Arista, CBS, and
A&M, now being serviced through
the company’s Japanese plant, will
gradually have much of its product
commitment shifted to the local fac-
tory, says Fossum.

DDI is also reviewing its pricing
structure on the heels of a recent in-
dustrywide slide in price levels as
new plants and expanded facilities
elsewhere have stimulated competi-
tive jockeying for share of market.

“Some adjustment in prices to
major customers, based on quanti-

(Continued on page 86)

CD Factory

cassette factory is the same size and
represents the same level of invest-
ment as the CD operation.

Except for 13 technical and mana-
gerial people brought in from the
outside, the CD plant is staffed by
workers from the Tuscaloosa area.
By the end of the year, the work
force should be at around 200, ac-
cording to company officials. The
company now employs 131.

According to Joseph McHugh,
vice president and general manag-
er, tne plant is running seven days a

(Continued on page 86)

BY LINDA MOLESKI

NEW YORK Although it is not
unusual for early recordings to
come back and haunt successful
artists, singer Billy Ocean is being
confronted by a new twist on this
' scenario: A 10-year-old track by
the singer has been released with
a freshly recorded backing track
that gives the recording the sound
of a current release.
Gotham-based indie outfit Next
Plateau has put out a 12-inch ver-
sion of Billy Ocean’s 1976 hit
“Love Really Hurts Without
You.” When first released in the
U.S. on Ariola, the original single
went to No. 22 on the Billboard

‘New’ Single Is 10 Years Old
Ocean Disk Makes Waves

Hot 100 Singles chart. Ocean is
now signed to Jive/Arista.

The re-recording, supervised by
U.K. producer Ben Findon and re-
leased earlier this year in the
U.K,, is purportedly a demo of the
original release that has been
stripped of its original instrumen-
tal tracks and reworked around
the vocals.

A subsequent remix was done
by Phil Harding of Pete Water-
man Ltd., a company known for its
work with Bananarama and Dead
Or Alive. Findon, who had a pro-
duction deal with Ocean approxi-
mately 10 years ago, also served
as producer on the original record,

(Continued on page 81)

ing compact disk boom as another
impetus for sharp sales increases.

Among some of the striking in-
creases logged around the country:

e Camelot Records, the North
Canton, Ohio, chain, recorded a 20%
increase in volume over the same
period a year ago.

e Record World of Roslyn, N.Y,,
saw a jump of 45% in the week end-
ing April 18.

¢ Nashville’s Sound Shop chain
saw LP sales leap 25%-30% in the
first three weeks in April.

e National Record Mart of Pitts-
burgh recorded an astounding 98%
increase on Good Friday, as com-
pared with an average Friday sales
day, while Chicago’s Rose Records
notched a 22% jump on the same

day. marketing.

Shaking Manhattan Down. Columbia Records executives present Gregory
Abbott with a platinum disk for his debut album, “Shake You Down,” during a
recent New York reception. Shown are, from left, Jane Berk, associate director
of product marketing; Danny Yarbrough, vice president of sales (partially
hidden); Mickey Eichner, senior vice president of a&r; Abbott; Al Teller,
president of the CBS records division; Ruben Rodriguez, vice president of black
music and jazz promotion; and Bob Sherwood, senior vice president of

(Continued on page 87)

MADONNA’s “La Isla Bonita” jumps three notches
to No. 4 on this week’s Hot 100, becoming her 11th
consecutive top five hit. That’s her entire output since
“Lucky Star” cracked the top five in October 1984.

Only two other artists have managed to string to-
gether this many consecutive top five hits. Elvis Pres-
ley made the mark with 24 consecutive A sides, and
the Beatles scored with 15 in a row.

“La Isla Bonita” is the fifth top five hit from Ma-
donna’s “True Blue” album. Only two other albums in

hits: Michael Jackson’s
“Thriller’”’ and Janet
Jackson’s ‘“‘Control.”’
Madonna’s album is al-
most certain to go one
better by becoming the
first album to yield five
top three hits. “Thriller”

pop history have gener-

ated this many top five
e e
| e

and ‘“Control’”’ both
spawned just three top
three hits.

Making Madonna’s achievement even more impres-
sive is the fact that such widely played, sure-fire hits
as “Into The Groove” and ‘“Where’s The Party?” were
never released as singles.

Thanks for some of this info go to Christopher Bris-
son of South Dartmouth, Mass., who describes him-
self as Madonna’s biggest fan. Brisson concludes by
noting: “If you have any pull with Madonna, you
might suggest to her that she release ‘White Heat’ as
a sixth single.” Pull with Madonna? Chris, we're like
that.

TWO SINGLES are climbing the top 40 on the Hot
100 six months after falling short the first time
around. Paul Simon’s “You Can Call Me Al,” which
peaked at No. 44 in September, rises to No. 37. And
Chris DeBurgh’s “The Lady In Red,” which didn’t
even crack the Hot 100 when it was first issued last
year, glides to No. 16.

Mike Perini of Ypsilanti, Mich., notes that ‘““You Can
Call Me Al” reached the top 40 in its 19th week on the
Hot 100, putting it in a tie with Soft Cell’s “Tainted
Love” as the slowest-climbing top 40 hit of the '80s.

Though “The Lady In Red” didn’t crack the pop
chart when it was first released, it did muscle into the
top 20 on the Hot Adult Contemporary Singles chart.
So you might expect it to be played out by now on AC
stations. You might, but you'd be wrong: The durable
hit climbs to No. 9 AC this week.

AC radio is also responding again to “Al,” even
though it, too, made the AC top 20 last fall.

Continuing on the never-say-die theme, we’ll note
that two of pop music’s most venerable artists are ex-
tending long, long top 40 histories. Herb Alpert’s “Di-

by Paul Grein

Madonna Scores 11th Straight Top 5 Hit;
2nd Time Is A Charm For Simon, DeBurgh

amonds” enters the top 40 at No. 38, while Smokey
Robinson’s “Just To See Her” is about a week away
at No. 43. Alpert first cracked the top 40 in November
1962 with the Tijuana Brass’ “The Lonely Bull”; Rob-
inson first made the mark in December 1960 with the
Miracles’ ‘“‘Shop Around.”

FAST FACTS: Cutting Crew’s “(I Just) Died In Your
Arms” jumps to No. 1 on this week’s Hot 100. It’s the
first No. 1 for Virgin Records since it set up its U.S.
. _ operations. Virgin previ-
ously topped the chart
with Human League’s
“Don’t You Want Me”
(through A&M) and Cul-
ture Club’s “Karma Cha-
meleon” (through Epic).

Glenn Medeireos’
‘““Nothing’s Gonna
Change My Love For
You” jumps three notch-
es to No. 21, becoming
the highest-charting sin-
gle ever recorded in Hawaii. The previous record-hold-
er was “1900 Yesterday” by Liz Damon’s Orient Ex-
press, which reached No. 33 in 1971. This song first ap-
peared in 1985 on George Benson’s ““20/20” album,
but it was never released as a single. It’s the first hit
composed by Michael Masser that he didn’t also pro-
duce; production on Medeiros’ record is by Jay Stone.

Restless Heart’s “I’ll Still Be Loving You” jumps to
No. 65 on this week’s Hot 100 and holds at No. 3 on the
Hot Adult Contemporary Singles chart. That level of
chart action wouldn’t normally merit sending up
flares, but in this case it does because few country
acts in recent years have been able to cross over to the
pop and AC charts. In fact, Restless Heart is the first
Nashville-based act to crack the top three on the AC
chart since Eddie Rabbitt in 1983. (The Nashville qual-
ification excludes Kenny Rogers and Anne Murray,
who aren’t strictly country acts anyway.)

WE GET LETTERS: Jim Canosa of Billboard’s chart
department in New York notes that the Newcity
Rockers’ “Black Dog"”’ loses its bullet on the Hot 100
at No. 80. It’s the second Led Zeppelin oldie in the
past six months to do a Hindenburg on the Hot 100.
The Far Corporation’s “Stairway To Heaven” pe-
tered out at No. 89 in the fall.

Richard Appel of Blair Television in New York
notes: “I’m sure it’s just a coincidence, but isn’t it
strange that ‘Livin’ On A Prayer’ and ‘Jacob’s Ladder’
were No. 1 back to back at the same time that the
‘Holy War’ story started to unfold?” Rich, if that’s a
coincidence, how do you explain Madonna, Peter Ga-
briel, and Genesis being in the top 10, too?

—
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THE SINGER IS

e

*

THE ALBUM IS

SP-5136

THE MUSIC IS UNFORGETTABLE.

The New York Times called her “the strongest, most The second album is always the test, and with Solitude
decisively shaped songwriting personality to come Standing, Suzanne Vega has clearly established
along in years’'Lofty praise indeed, but nearly a million  herself as one of the most original and acclaimed

people who bought Suzanne Vega’s debut album or talents to emerge in a long, long time.
attended one of her sold out concerts agreed.

SOLITUDE STANDING, THE NEW ALBUM. FEATURING THE SINGLE “LUKA" ...

MUSIC AS UNEXPECTED AS IT IS UNFORGETTABLE; FROM SUZANNE VEGA. ON A&M RECORDS, COMPACT DISCS AND BASF CHROME TAPE

Produced By Steve Addabbo & Lenny Kaye ¢ Executive Producer: Ronald K. Fierstein 1987 a&m Records, Inc. Ali Rights Reserved
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BY CLAY PASTERNACK

The independent music sector, like
the industry generally, enjoyed a
banner year in 1986. Sales and prof-
its at all levels of the industry re-
turned it to a healthy condition not
seen since the late "70s.

Looking back to the period 1979-
83, we all recall how independent
distribution was weakened by the
abrupt departure of such labels as
A&M, 20th Century, ABC, Arista,
Chrysalis, and Motown, among oth-
ers, to branch distribution. Faced
with volume losses as high as 60%,
many distribution companies fold-
ed, while others pulled in their
horns and tightened operations. As
a result, fewer distributors covered
larger territories.

More efficient companies were
able to weather the storm and sur-
vive. And in the past three years,
the mortality rate has been minimal.
The strong have not only survived,
they have become prosperous.

One of the most obvious indie suc-
cess stories of 1986 was the cross-
over of Run-D.M.C. into pop. Profile
Records and its distributors
achieved total penetration of the
marketplace, with merchandising,
advertising, and initial street date
release that rivaled efforts on simi-
lar product by the majors.

As the cost of national promotion
of pop product became more afford-
able to indie labels last year, more
of their records appeared on the Hot
100 singles chart than in the previ-
ous three years combined. This re-
versed a trend in recent years that
saw the practical inability of indie
material to crack the pop charts—
albums or singles.

Such acts as Mai Tai (Critique),
TKA (Tommy Boy), Timex Social
Club (Jay), Run-D.M.C. and Boys
Don’t Cry (Profile), Secret Ties
(Nightwave), Magazine 60 (Baja),
and Uptown (Oak Lawn) were
among those which charted in 1986.

So far in 1987, the independents
have averaged five records on the

Alive and Well

INDEPENDENTS ENJOY A MAJOR TURNAROUND

Hot 100.

Indie chart success was not limit-
ed to pop last year. This comes as no
real surprise, considering indie cre-
dentials in black musiec. In that
genre, there is an indie tradition
that goes back four decades or
more. Such labels as Modern, Mo-

Doc Severinson & the Tonight Show
Band (Amherst) were only some of
the success stories of 1986.

Already this year, the indies are
seeing this chart prosperity contin-
ue with such new acts as 2 Live
Crew (Luke Skyy Walker) and the
Leroi Brothers (Profile).

| ‘The mortality rate is
i minimal. The strong
have not only
survived, they have
become prosperous’

Clay Pasternack is a buyer for Action
Music Sales in Cleveland.

town, Stax, Specialty, Jubilee, At-
lantie, Chess, Alladin, Black &
White, and National were the foun-
dation of early indie distribution
networks.

The names may be different, but
labels like Tommy Boy, Sutra, Ma-
laco, Profile, and 4th & Broadway
are among those playing an equiva-
lent role in today’s black music.

As in the case of pop singles, the’

Hot Black Singles chart reflects the
new growth of independents. Over
the last 15 months an average of
17% of black chart entries have be-
longed to indie labels, their highest
percentage in years.

Independent labels also scored
new successes last year in the Top
Pop Albums chart. And the cross-
section of music and artists is indic-
ative of the diversity of product that
is offered by independent labels and
their distributors.

Such artists as the Fat Boys (Su-
tra), Mannheim Steamroller (Ameri-
can Gramaphone), Robert Cray
(HighTone and Alligator), Albert
Collins and Roy Buchanan (Alliga-
tor), George Howard (TBA), and

But success for indies is not only
dependent on chart product. Cata-
log and specialty areas have long
been their bread and butter, and
here the news is good as well.

Blues labels like Alligator,
HighTone, and Malaco have taken
quantum leaps in sales over the past
two years as they rode the swelling
resurgence of interest in the blues
genre.

Other specialty areas like jazz,
gospel, classical, and bluegrass are
also well represented by indie la-
bels.

In jazz, Fantasy’s acquisition of
the Pablo line has enhanced its al-
ready vast catalog resources. With
such labels as Palo Alto/TBA, Con-
cord Jazz, Pausa, Optimism, PA-
RAS, and DMP, the indie market is
well-represented here, too.

In gospel, the independents ac-
count for about half of chart activi-
ty. The area continues to flourish,
buoyed by labels like Air/Gospearl,
Malaco, Light, Sound Of Gospel,
King James, I Am, Command, and
Savoy.

Such longtime indie lines as

Rounder, Flying Fish, Sugar Hill,
and CMH continue to be responsible
for the majority of folk and blue-
grass output.

In classical music, independent la-
bels like Denon, Delos, Pro Arte,
and Telarc had the foresight to en-
ter the compact disk market at its
inception, enabling them to gain a
strong foothold in a genre long
dominated by the majors.

The 12-inch market, of course,
has been a source of indie strength
since the mid-"70s. Good examples
of indie prosperity in this field are
the gold earned by Doug E. Fresh
(Reality/Fantasy) for “The Show”
and the recent hit 12-inch “Lean On
Me”’ by Club Nouveau. Tommy
Boy’s deal with Warner Bros. allow-
ing indie distribution of the 12-inch
“Lean On Me” resulted in the la-
bel’s biggest 12-inch single since the
smash ‘“Planet Rock” in 1982.

The independent music industry
has been fortunate to function
alongside two annual events that
have become a breeding ground for
interaction within the community.
The New Music Seminar, held in
New York each year, is a showplace
for all forces in the industry. And
NAIRD, at its convention in San
Francisco this week, will again pro-
vide a forum for the exchange of in-
formation and ideas and work to
promote the visibility of indepen-
dent recordings.

The lifeblood of the music indus-
try rests in its ability to change and
to discover new talent. For the past
40 years, indie labels have been on
the cutting edge of this endeavor.

Indie labels and distributors have
enjoyed the peaks and suffered the
valleys of the industry. Those who
have lived through the last five or
10 years are now stronger than
ever.

The independent music industry
is alive and healthy. It provides a vi-
able alternative for any new or es-
tablished label.

GREAT SHOW . . . BUT

Hats off to Don Cornelius and every-
body that performed on and attended
the “Soul Train” Awards show in
Santa Monica March 23. The show
was put together so well that it put to
shame other awards shows.

But something was missing. Yes, it
was a black awards show. But it
spoke for the music industry as a
whole and deserved better placement
than the black section, (April 11).

As for Gregory Abbott, who took
away best single male honors from
such heavyweights as Freddie Jack-
son, Luther Vandross, and Prince as
well as best new artist accolades
from Club Nouveau, the Jets, and
Shirley Murdock: He deserved head-
line credit in the story.

David James
Columbia Records
Los Angeles

THANKS ANYWAY

I was flattered to read the inspiring
review of the “Soul Train”’ Awards
show (Billboard, April 11). And I
would love to take credit for the brisk
direction of the program, as 1 was
given by your writer.

However, all the accolades should
go to Dennis Rosenblatt, who had the
task of directing this wonderful trib-
ute to black music. I was co-executive
producer.

Thanks, anyway, for the mention.

Steve Binder
DIC Enterprises
Encino, Calif.

A GERMAN VIEW

Thanks to Allan Kozinn for an incred-
ible article on the Beatles compact
disks (Commentary, April 11).

Here in Germany, too, Beatles fans
are disappointed by the way EMI
handled the situation. As a concert
promoter, I talk to a lot of people in
and out of the business, and many
who bought the mono CDs feel
they’'ve been cheated.

I loved the simple stereo sound of
the first Beatles LPs. If you wanted
to, you could really listen to the “left”
or “right,” just the instruments or
just the vocals. It's nidiculous to talk
about those mono CDs as being
“more authentic.”

David Lieberberg
Aite Oper Frankfurt
Frankfurt, Germany

MAKING TRACKS
In the article on the new nine-song al-
bum limit imposed by RCA Nashville
(Billboard, April 4), producer Rob
Galbraith is quoted as saying that
most rock albums have eight cuts.

Country may have good reason to
reduce the number of tracks on LPs,
but to use rock as an excuse is ridicu-
lous. A few recent examples: U2, 11
tracks; Rolling Stones, 10; Pretend-
ers, 11; Robert Cray, 10; Peter Case
12; Huey Lewis, 10; etc.

Most rock albums have 10 tracks;
some have more. Further, the aver-

. age rock album is probably about 10

minutes longer in playing time than

the average country album.
Saul Davis
Studio City, Calif

HUMAN RIGHTS

Why is it that we put pressure on our
pop artists not to perform in South
Africa (and deservedly so), yet we ap-
plaud them for performing in Russia
for the sake of detente even though
Soviet Jews suffer extreme human
rights violations?

How about Steve Van Zandt and
friends recording “Ain’t Gonna Play
A Soviet City”? Let's be consistent.

Arie Nadboy
The Island Ear
Island Park, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Kool Moe Dee Rap Doses Gaution
‘Go See The Doctor’ Is Novelty Hit

BY BRIAN CHIN

NEW YORK It’s only par for the
course that street raps should be
among the first pop records to deal
forthrightly with the issues of
health and responsibility that per-
meate the news media. But the cur-
rent pop charting of Kool Moe Dee’s
“Go See The Doctor” on Rooftop
/Jive indicates that top 40 radio and
its listeners are ready to accept its
timely message, at least as a novel-

ty

Radio programmers who have
had success with the record say that
“Doctor” works foremost as a hit
song. KROY Sacramento, Calif., as-
sistant PD and MD Harley David-
son says that the record was ‘“‘not
viewed as a public service,”” al-
though note was taken of a letter
RCA enclosed with a slightly expur-
gated version of the rap song, urg-
ing special attention. “It has a hook
that works with younger demos.
We’d had success with Run-D.M.C
and a couple of others [in the rap
genre],” Davidson says. “But I'm
not sure if listeners are reacting to
the lyrics or just the fact that it’s a
hip-sounding record. There’s an ob-
vious message, but it sounded like a
hit: It’s more about that.”” “Doctor”
is No. 10 at KROY, with top five
phones and top 15 sales.

“Go See The Doctor” is the most-
requested record at WAVA Wash-
ington, D.C,, and is in nighttime ro-
tation, according to PD Mark St.
John. “I don’t know how long it will
last. It's a ‘polarized’ record that
gets irritating after a while. But the
message was important; that's why
we went with it.” He says that the
record may turn up as a morning
drive-time novelty.

No significant negative reaction
has come from listeners so far, pro-
grammers agree. MD Rick An-
drews at WNYZ Utica, N.Y., where
“Doctor” is No. 3 and is in medium
rotation, says, “Obviously, more

people want to hear it than are of-
fended by it.”” Andrews compares it
to the standup comedy of “Weird
Al” Yankovic. “Sometimes people
read in too much at top 40 radio.
You're supposed to enjoy [the re-
cord]. Spring’s in the air.”

If anything, reaction to the record
is along the lines of some far less
cautionary high-impact records,
such as Giorgio Allentini’s
“Sexappeal’” or Paul Lekakis’
“Boom Boom.” Says WAVA’s St.
John, “It’s just funny. People ask,
‘Are they really doing that? ”

None of the stations have run
PSAs regarding safer sex. St. John
says that WAVA is considering
them and has already indicated will-

ingness to accept advertisements
for condoms.

Programmers may be interested
in the next safe-sex rap, the Fat
Boys’ “Protect Yourself,”’ forth-
coming on Tin Pan Apple/Poly-
Gram, which has already been pre-
viewed on the syndicated “Ask Dr.
Ruth” television program. Kool
Moe Dee producer La Vaba admits
that the rap did come about as a re-
sult of casual love on the road. “It
was written in the lobby of a clinic,”
he says. “We knew everybody in
there! In five minutes, it was writ-
ten. If you’ve got a topic, everybody
likes to laugh. It doesn’t take a ge-
nius to get into it.”

Washington Roundup

BY BiLL HOLLAND

WRI'I'I‘EN INTO LAW: It appears
that’s the fate of the fairness doc-
trine, the much-debated FCC rule.
The Senate voted 59-31 on April 21 to
make the doctrine law. Sen. Bob
Packwood, R-Ore., was among those
opposing the measure, arguing that
it will allow goverment to dictate
what people view and will “stand the
First Amendment on its head.” A
similar bill is pending in the House.
Broadcasters are going to have to do
some quick, heavy-duty lobbying to
turn events around.

THE FCC AMENDED its main stu-
dio rule April 16. Stations now have
only to locate their studios within
their “principle community con-
tours.” Also, stations no longer have
to broadcast the majority of their
nonnetwork programming from their
main studio.

THE FCC HAS GRANTED Capital

VP for the CBS radio division.

newsline...

ROBERT HYLAND is named senior/ VP of the CBS radio division and re-
tains his position as general manager of the group’s KMOX/KHTR St.
Louis. Hyland joined KMOX in 1952 and had held the title of regional/

CENTURY BROADCASTING Chicago, is set to purchase full-time jazz outlet
KADX-FM Denver, pending FCC approval. The seller is Dick Gibson of
Gibson Broadcasting, a jazz authority. Gibson will stay on as a consul-
tant and continue his morning program, “Morning Main Stream.”

EMPIRE STATE RADIO Stations Inc. will purchase WIPS/WXTY Ticonder-
oga, N.Y.

KIKO/KEYX Miami will be sold by KeyCom Corp. to current KeyCom co-
owner and VP Steve Allison for $4 million. KEYX broadcasts a pro-
gressive rock format and KIKO carries adult contemporary fare. No
format changes are expected.

WBMX-FM Chicago will not be sold to Northlake Communications. Nego-
tiations between the prospective buyer and the current owner, Egmont
Sonderling, dissolved over “‘contract disagreements,” says Sonderling.
The asking price for the urban outlet was $25 million. Sonderling says
he has not yet decided whether to seek another buyer.

Cities/ ABC Inc.’s request for a delay
of six months before it must divest it-
self of seven radio properties:
WABC-AM and WPLJ-FM New
York; WLS-AM and WYTZFM Chi-
cago; KABC-AM and KLOS-FM Los
Angeles; and KGO-AM San Francis-
co. When Cap Cities acquired ABC, it
was granted a waiver of the one-to-a-
market rule for a period of 18
months, until July 3. Now the FCC
says an additional six-month defer-
ment won’t “pose a threat” to the
public interest because the combos
were under separate “common con-
trol” for years; also, the commission
wants to drop the rule soon.

RAB Releases
New Promotion

NEW YORK CBS radio and televi-
sion news talent Charles Osgood has
been using the tag line “I'll see you
on the radio” for years; now, the Ra-
dio Advertising Bureau here has ap-
propriated and modified the phrase to
use it for an I Saw It On The Radio
campaign.

The package of 10-, 30-, and 60-sec-
ond spots was produced by the
Bridgeport, Conn.-based American
Comedy Network and stresses radi-
0’s power to spur the imagination as
the answer to common advertiser ar-
guments concerning radio’s lack of
visuals.

In last year's Pro Radio Ad cam-
paign, participating stations donated
more than $15 million worth of adver-
tising time to promote radio as an ef-
fective ad medium, according to the
RAB.

The I Saw It On The Radio spots in-
clude a full range of characters and
punch lines, making the campaign ap-
propriate for all formats. Music beds
and the RAB’s jingle are offered as
separate cuts for easy customizing.

Adult Contemporary
radio panel has
been revised
... see page 16

OUTA
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Programmers reveal why they have jumped on
certain new releases.

TOP 40/CROSSOVER

WHYT “Power 96 Detroit PD Rick Gillette is raving about the Sys-
tem’s “Don’t Disturb This Grooeve” (Atlantic). “It's a great song, pull-
ing immediate reaction and showing up big in club play.” And that’s
without an overwhelming urban base: The single just debuted top five
in urban sales. Looking equally strong, says Gillette, is the Freddie
Jackson album cut “Jam Tonight” (Capitol). The midtempo track fea-
tures a funkier beat than Jackson’s previous outings, says Gillette.
“Jam Tonight” was a top 10 Power 96 request last week, and Gillette
notes that it’s generating requests at retail even though it isn’t a sin-
gle. “When people start asking for records they can’t even see, that
makes a big difference.” Company B’s “Fascinated” (Atlantic) may
just be starting elsewhere in the country, but “it’s close to our No. 1
request here,” says the PD. The actual No. 1 request is Dr. Dave’s
“Vanna, Pick Me A Letter” (TSR). “Usually, with a novelty record,
teens love it and the adults tolerate it. But we’ve been getting huge
phones on this from adult females. We’ve moved it into full-time rota-
tion; it may burn out quickly, but it's a great reaction record.”

BLACK/URBAN

This week’s PD of the week (see page 23), Lynn Tolliver, has plenty of
WZAK Cleveland picks to go along with his profile. Things start off
with Jerry Woo’s “Hey There Lonely Girl” (Polydor). “This kid brings
new life to the ballad,” Tolliver reports. The title track to Nona Hen-
dryx’s album “Female Trouble” (EMI America) “is a hell of a song,”
the PD says. “This one’s in the pocket with its groove, beat, and espe-
cially the lyrics, which give the typically female diagnosis to a man
who’s got too many women.” A few weeks back, Tolliver had plucked
“Tear Jerker” off of J. Blackfoot's Edge Records album. ‘““We played
this just two or three times a week, and it generated tremendous al-
bum sales. The label’s now going to release it as a single based on our
airplay.” Finally, Tolliver says Babyface’s “Lovers” (Solar) is a No. 1
single in Cleveland, as is his album. ““I can’t explain why the rest of the
country hasn’t picked up on this,” he says.

ALBUM ROCK

“I strongly believe that if album rock is going to regain the high
ground,” says KZEL Eugene, Ore., PD Jim Trapp, “we have to take a
page out of top 40’s book and get serious about new music.” Trapp
describes himself as a “cesspool of information on new music,” and
here are his latest picks: “Luka” from Suzanne Vega’s new album
(A&M) “should help bring her out of the background. This one should
do well for a number of different formats, even though she’s not a
‘pop’ artist per se.” Also coming on strong is Little Steven’s latest,
“Trail Of Broken Treaties” (EMI America). “Lyrically, it's very pow-
erful, and this is the strongest thing musically that he’s done. In the
past, Steven has suffered from being more energetic than focused, and
this one is more focused than anything he’s done.” Virgin group the
Other Ones is a hot one on Trapp’s list. Its first cut, “We Are What We
Are,” and its second, “All The Love,” feature female and male vocal
leads, respectively. “They almost sound like two different groups on
each record, and the album reflects their depth as a band,” says Trapp.
Jon Astley’s “Jane’s Getting Serious” (Atlantic) is burning out of the
box for KZEL, says Trapp. ‘“It’s generating active response, especially
from females 25-plus. It's quirky, well-produced, and the lyric line is
easy to follow.” Finally, Trapp trumpets Mondo Rock’s first and sec-
ond Columbia tracks: “Primitive Love Rites” and “Boom Baby
Boom.” “There’s a bunch of bands from Australia just breaking here,
and Mondo Rock is one of the best. Their sound is very modern without
being overly strident. They’ve retained the essence of fun.”

COUNTRY

Barry Mardit, PD of WCXI-AM (and WWWW) Detroit, got hooked on
George Strait’s “All My Ex-es Live In Texas” (MCA) even before
Strait performed it during the Academy of Country Music Awards. “I
thought this sounded like a single when I first heard Strait’s album.”
Mardit says the Texas reference has not dampened the song’s appeal
in Detroit, where it arrives on the heels of Strait’s still-strong “Ocean
Front Property.” Multiple ACM Award winner Randy Travis gets an-
other yes vote from Mardit for “Forever And Ever, Amen” (Warner
Bros.). Finally, Mardit says, he wants “to be outspoken” about Merle
Haggard’s “Almost Persuaded” (Epic). “You don’t have to back off
something just because it’s lost its bullet,” he says. “My audience
doesn’t care what's happening nationally.” Haggard’s cover of David
Houston’s early '70s release is a “beautiful treatment,” says Mardit.

KIM FREEMAN

—
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o = THE BEATLES - “HII|
rarLopHone | LILSILD i
k , _ INCLUDES:
' HELP!
THE NIGHT BEFORE
YOU'VE GOT TO HIDE YOUR LOVE AWAY
| NEED YOU
ANOTHER GIRL
YOU'RE GOING TO LOSE THAT GIRL
TICKET TO RIDE
ACT NATURALLY
IT'S ONLY LOVE
YOU LIKE ME TOO MUCH
TELL ME WHAT YOU SEE
'VE JUST SEEN A FACE
YESTERDAY
DIZZY MISS LiZZY

RUBBER S00L

INCLUDES:
DRIVE MY CAR
NORWEGIAN WOOD
YOU WON'T SEE ME
NOWHERE MAN
THINK FOR YOURSELF
THE WORD
MICHELLE
WHAT GOES ON
GIRL
I'M LOOKING THROUGH YOU
IN MY LIFE
WAIT
IF I NEEDED SOMEONE
RUN FOR YOUR LIFE

BEVOLVER

INCLUDES:
TAXMAN
ELEANOR RIGBY
I'M ONLY SLEEPING
LOVE YOU T0O
HERE, THERE AND EVERYWHERE
YELLOW SUBMARINE
SHE SAID SHE SAID
GOOD DAY SUNSHINE
AND YOUR BIRD CAN SING
FOR NO ONE
DOCTOR ROBERT
[ WANT TO TELL YOU
GOT TO GET YOU INTO MY LIFE
TOMORROW NEVER KNOWS

ORIGINAL STERED RECORDINGS DIGITALLY AE-MASTEAED FROM THE ORIGINAL BRITISH CATALOG.
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"W PARUL

SIMEN
HUGH MASEKELA

LADYSMITH =
BLACK -
MAMBAZO -

PAUL SIMON AND FRIENDS.
TOGETHER FOR ONE HISTORIC TOUR.
CAPTURED ON THREE BRILLIANT ALBUMS.
SEE GRACELAND: THE AFRICAN CONCERT.
MAY 16. EXCLUSIVELY ON SHOWTIME.
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WKXI’s Marshall Quits Longtime Post;
Lee Michaels’ Heart Still In San Francisco

THE COMMITMENT
GETS STRONGER!

TOMMY MARSHALL, the highly respected urban
PD, was asked to resign his post at WKXI Jackson,
Miss., on April 21. “It was a personality conflict be-
tween me and my GM, and we’ve been at odds for a
while,” says Marshall. “You get to [the point] where

the album rocker after eight years to accept a post
with the Album Network ... Jay Ziskrout is promot-
ed to director of national album promotion at Arista
and will be relocating from New York to Los Angeles
soon.

you can only play the fool
for so long, so I left.” A
13-year WKXI veteran,
Marshall says he will
continue his post as pres-
ident. of the Young Black
Programmers’ Coalition
unless the group asks
that he do otherwise. In
the meantime, he says
he’s ‘‘watching the

Drop the ‘‘interim’
from Ross Holland'’s PD
title at urban outlet
KYOK Houston (Bill-
board, April 25). He got
the nod last week ... Two
more WNCX Cleveland
staffers split last week:
Promotions director Gina
Torillo left for a gig with
National Artist Manage-

7%
NE
4

soaps’’ and listening to
offers. Marshall can be
reached at 601-366-5516.

I.EE MICHAELS has “no plans to leave KMEL [San
Francisco],” contrary to the rumor mills last week. “I
hadn’t even had an offer from Pyramid, but every
time I go to Chicago [where his family is based and his
wife is recovering from surgery] people try to start
rumors.”’

Rich Stevens drops his MD duties at WTHZ Talla-
hassee, Fla., to concentrate on his evening shift ...

by Kim Freeman

ment in New York, and
midday man Bernie Kim-
ble left to work for the Connecticut School of Broad-
casting in Cleveland.

WIHIQT “Hot 105" Miami let two jocks go last week.
Afternoon man Rickie Ricardo was let go for “‘not liv-
ing up to EZ Communications standards,” and Fred-
die Cruz was dropped when Hot 105 dropped the “Qui-
et Storm” overnight show he hosted. That coincides
with a slight programming adjustment toward a
“broader base,” says GM Chuck Goldmark.

THE SYSTEM

“Don’t Disturb This Groove ;.:

[also available as a promotional 12" (DMD 1007)]
from the album

Don’t Disturb This Groove 51601

Produced by The System for Science Lab Productions

Management & Direction: AMI

THE #1 RECORD ON BLACK RADIO; NOW ROCKETING TO
TOP 10 ON POP STATIONS AS WELL! SMASH!

WYNF Tampa, Fla., assistant PD Ron Diaz is leaving

WINTER 87 ARBITRON RATINGS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight.
(#)indicates Arbitron market rank. These symbols are used: AC=Adult Contemporary, album=album rock,
easy=easy listening, cross=crossover, cls rock=classic rock, var=variety, MOR=middle of the road.

Su F w Su F w Su F w
Call Format ‘86 ‘86 '87  Call Format ‘86 86 ‘87  Call Format ‘86 ‘86 '87

NEW YORK—(1) KNX-AM news 35 36 33 WFYR AC 26 23 23 c o M p & N y B
KLVE Spanish 22 23 32 WMAQ talk/var 18 16 17
WOR talk 53 47 56 o
WINS news 19 a5 54 N soft AC 29 36 25 WVON urban L1215 ”FGSC"‘IG"Ed " (7-89294)
WHTZ top 40 55 58 51 KLOS album ‘ 37 2.3 2.8 WEMT classical 14 1.9 13 [also available as a promotional 12" (DMD 1012)]
WPL top 40 s 51 ag KMPC nostalgia 33 27 24 WRXR AC 15 12 13 Produced by ISH '
WRKS urban s1 51 48 KILH urban 18 18 24 Wwo0jo Spanish 12 11 13 Mixed by Ciro Llerena/Randy Miller
WBLS urban 49 45 47 KTNQ Spanish 32 33 23 WLNR soft urban — 11 12 #1 CLUB RECORD HAS BROKEN INTO MAINSTREAM
TR casy 4 45 43 WKW Spanish 13 17 19 WIRC 2 Rock. — 11 11 AIRPLAY AND IS CLOSING IN ON AMERICAN
WLTW soft AC 36 42 40 KTWV new age/jazz/ 20 16 19  WCIE nostalgia 8 9 11 TOP 40. HEAVY PHONES AND SALES!
WCBS-FM  oldies 33 a0 39 R country 16 18 17
. KLAC country 14 15 16 SAN DIEGO—(19)
WNEW-FM  album 3538 36 o Liban '3 12 1e
WQHT Cross 14 31 35 KFI AC 1'2 1'3 1'4 KiQY easy 71 94 90
WCBS-AM news 35039 34 L dassica 1 13 13 KEMB-FM adult hits 5 72 15
WNSR lite rock 23 25 32 KUTE Quiet Storm 1'5 1'5 1'3 KGB album rock 73 67 12
WABC talk 21 29 30 oo oidies 3 12 13 XTRAFM album rock 60 63 6.1
WXRK album 33 31 29 KALI Spanish '9 1'1 1'3 KSDO-AM news/talk 60 63 60
WHN country 28 21 21 KKGO orr 1'3 1'2 1'2 XHRM urban 60 46 50
WADO Spanish 18 14 20 mellow rock L3 1'4 1'1 KSDO-FM top 40 65 66 43 78
WPIX AC 19 20 18 o0 pure rock R country 29 43 43
WNCN classical 14 15 18 . ’ : ’ KFMB-AM AC 98 47 42
WNEW-AM  nostalgia 30 23 15 K Spanish A0 10 ey AC 26 41 41
WYNY AC 18 18 16 KPQP nostalgia 42 30 al
WNBC AC 15 17 16 CHICAGO—(3) KCBQ-FM cls rock 24 23 39
WOQXR-AM-FM  classical 20 16 14  WGN var/talk 101 93 81 KFSD classical 28 29 30 G e
WPAT-AM easy 15 14 14  WGCI-FM urban 84 79 17 KYXY AC 30 27 29 — s
WSKQ Spanish 14 13 12 WBBM-AM  news 59 55 68  KWLT AC 29 34 27 E R o z E N @ H o s lr
WLIB black 10 8 11  WwLoo easy 56 63 62 XTRA-AM oldies 24 26 25
WMCA talk 1.0 J 1.0 wLup album 56 46 51 KGMG cls rock S 20 23 “ ”
WBMX-FM  urban 59 45 46  KNX-AM news 18 22 19 Shoyb’ld , see " (Z-i‘;”‘?)s
LOS ANGELES—(2) WLAK soft AC 36 40 42 KUIFM  AC 17 14 15 i:":;’;:'o‘:b:’:’°p'°"‘°"°“° 27 (PRI0IS)]
WBBM-FM  top 40 33 42 37 KKOS AC 11 12 15 _ -
LEALRL] el 116364 wom AC 30 37 35 KSON-AM  country 12 11 15 Frozen Ghost zi36)
KABC talk 67 54 6l WD nostalgia 25 28 34 Produced by Arnold Lanni
KPWR cross 66 65 ST wuen S 26 29 31 MAJOR NEW ARTIST BREAKTHROUGH! ONE OF THE
KOST AC AL el 48 X top 40 14 26 30 ONLY NEW ARTISTS LOCKED INTO AOR
KJot easy 4443 A1 ey album 29 23 29 RADIO’S TOP 10. NOW CROSSING TOP 40!
KFWB news 33 34 42 ' g
WCKG cls rock 20 19 28
KROQ album 36 39 40
wLS top 40 26 30 27
KBIG soft AC 3939 38 L - 25 271 27
KRTH-FM AC/cls rock 40 40 36 , : ' g ) y 4D
KLSX cls rock 15 31 3s MK oldes 26 3324 On Atlantic Records gy’
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Adult Gontemporary Panel Revised

NEW YORK Billboard’s Hot Adult
Contemporary radio panel has been
significantly revised and expanded,
effective with this issue.

Billboard’s motivation in making
the change is to provide a more au-
thoritative and accurate chart that
is more responsive to breaking mu-
sic. Toward that end, those stations
reporting 15 or fewer current titles
have been dropped from the panel,
and the 26 new panel members (indi-
cated by asterisks) were selected af-
ter a careful search for musically
active stations in the AC format
with weekly cumes of over 35,000 as
measured by the Arbitron Ratings
Co. The smallest stations on the
panel, those with weekly cumes un-
der 35,000, have been dropped.

Stations reporting to the AC
chart are divided into five weighted
categories according to their week-
Ty cumulative audience as measured
by Arbitron. The weighted catego-
ries are as follows:

FOR WEEK ENDING MAY 2, 1987

e PLATINUM: Stations with a
weekly cume of more than 1 million.

e GOLD: Stations with a weekly
cume of 500,000 to 999,999.

¢ SILVER: Stations with a week-
ly cume of 250,000 to 499,999.

e BRONZE: Stations with a
weekly cume of 100,000 to 249,000.

e SECONDARY: Stations with a
weekly cume of 35,000 to 99,999.

PLATINUM

KOST-FM Los Angeles, Calif.
*WGN-AM Chicago, Il
*WNSR-FM New York, N.Y.

GOLD

KIOI-FM San Francisco, Calif.
KVIL-FM Dallas, Texas
WCCO-AM Minneapolis, Minn.
WNIC-FM Detroit, Mich.
WPIX-FM New York, N.Y.
WSNI-FM Philadelphia, Pa.

Billboard.

®Copyright 1987, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOTCROSSOVER 30.

= cZ”_ Compile_d from national
X 55 ;o GE ARTIST radio airplay reports. TITLE
TW | gl Q| XTI
-2 | 32 |~na | B0 LABEL q
* % NO.1 %
1 1 ) 8 PRINCE SIGN 'O’ THE TIMES
PAISLEY PARK
2 3 6 MADONNA LA ISLA BONITA
SIRE
3 5 3 6 ATLANTIC STARR ALWAYS
WARNER BROS.
JODY WATLEY LOOKING FOR A NEW LOVE
4 2 1 10 MCA
5 10 15 4 lc'c')?@m%f,st & CULT JAM HEAD TO TOE
6 9 14 7 THE SYSTEM DON'T DISTURB THIS GROOVE
ATLANTIC
KIM WILDE YOU KEEP ME HANGIN' ON
7 7 9 6 MCA
3 4 3 10 A. FRANKLIN/G. MICHAEL | KNEW YOU WERE WAITING
ARISTA
L. VANDROSS/G. HINES NOTHING BETTER THAN LOVE
9 17 23 5 £PIC

10| 20 | 22| 3 | ANITABAKER SAME OLE LOVE (365 DAYS A YEAR)
1|15 | — | 2 | GAMEO s BACK AND FORTH
12| 2| 28| 4 | KLYMAXX I'D STILL SAY YES
13| 6 | 6| 10| GOMPANYB FASCINATED
| 2| 27| 3 | HERBALPERT DIAMONDS
15 | 12 | 18 | 6 | CYNDILAUPER WHAT'S GOING ON
16 8 5 10 ;I’EI‘\,EERCOVER GIRLS SHOW ME
7 |16 | 16 | 7 | GREGORYABBOTT I GOT THE FEELIN' (IT'S OVER)

B[22 4

SMOKEY ROBINSON
MOTOWN

JUST TO SEE HER

19 | 181 24 4 ;(I?AE BREAKFAST CLUB RIGHT ON TRACK
20| 2|2 | 3 | HONELRICHIE SELA
21| 25 | 25| 7 | BEASTIEBOYS BRASS MONKEY
2 | NEWP | 1 | Y2 WITH OR WITHOUT YOU
z |1 w]| 9 | KOOLLTHEGANG STONE LOVE

(+ JUST) DIED IN YOUR ARMS

ARISTA

2 | 28| — | 2 | GUTTINGCREW

% 11 7 10 S}R%EBR'Q%EVEAU LEAN ON ME

% 19 19 5 gﬁlﬁgg MARTINEZ MOVE OUT

27 13 12 10 Iz)l(/)AP#CNOA ALLEN SERIOUS

28 30 = 2 E;QJTQICE RUSHEN WATCH OUT

n | NEws | 1 | SumEAcE
KENNY G. SONGBIRD

SILVER

KFMB-FM San Diego, Calif.
*KKHT-FM Houston, Texas
KLTR-FM Houston, Texas
KMGC-FM Dallas, Texas
KMJI-FM Denver, Colo.
*KOAQ-FM Denver, Colo.
KSD-FM St. Louis, Mo.
KSL-AM Salt Lake City, Utah
*KSTP-FM Minneapolis, Minn.
KYKY-FM St. Louis, Mo.
*WALK-FM Long Island, N.Y.
WENS-FM Indianapolis, Ind.
WGY-AM Schenectady/Albany,
N.Y.

WHAS-AM Louisville, Ky.
*WHTX-FM Pittsburgh, Pa.
WKRC-AM Cincinnati, Ohio
WLTF-FM Cleveland, Ohio
WLTT-FM Washington, D.C.
WMJI-FM Cleveland, Ohio
*WOMC-FM Detroit, Mich.
WRAL-FM Raleigh, N.C.
*WSB-FM Atlanta, Ga.
WTVN-AM Columbus, Ohio.
*WVBF-FM Boston, Mass.

BRONZE

KEYI-FM Austin, Texas
*KEZR-FM San Jose, Calif.
KFMB-AM San Diego, Calif.
KHOW-AM Denver, Colo.
*KHYL-FM Sacramento, Calif.
*KIFM-FM San Diego, Calif.
KJR-AM Seattle, Wash.
KKLT-FM Phoenix, Ariz.
KLTE-FM Oklahoma City, Okla.
KOY-AM Phoenix, Ariz.
KRAV-FM Tulsa, Okla.
KRLB-FM Lubbock, Texas
*KVUU-FM Colorado Springs,
Colo.

*KWFM-FM Tucson, Ariz.
*KZBS-FM Oklahoma City, Okla.
WEZC-FM Charlotte, N.C.
WEZS-FM Richmond, Va.
*WFMK-FM Lansing, Mich.
WHBC-AM Canton, Ohio
*WHNN-FM Saginaw, Mich.
WIVY-FM Jacksonville, Fla.
*WIZD-FM Mobile, Ala.
WLAC-FM Nashville, Tenn.
*WLHT-FM Grand Rapids, Mich.
WLLT-FM Cincinnati, Ohio
WLTS-FM New Orleans, La.
WLVE-FM Miami, Fla.
WMJJ-FM Birmingham, Ala.
*WMYU-FM Knoxville, Tenn.
WMYX-FM Milwaukee, Wis.
WRKA-FM Louisville, Ky.
*WRRM-FM Cincinnati, Ohio
WRVA-AM Richmond, Va.
WRVR-FM Memphis, Tenn.
WSNY-FM Columbus, Ohio
*WTFM-FM Johnson City, Tenn.
*WTPI-FM Indianapolis, Ind.
WUSA-FM Tampa, Fla.
WWDE-FM Norfolk, Va.
WWWM-FM Toledo, Ohio
WYYY-FM Syracuse, N.Y.

SECONDARY

KBOI-AM Boise, Idaho
KRNT-AM Des Moines, lowa
KTWO-AM Casper, Wyo.
KTYL-FM Tyler, Texas
KWAV-FM Monterey, Calif.
*KZII-FM Lubbock, Texas
WAEB-FM Allentown, Pa.
WFFX-FM Tuscaloosa, Ala.
WHVE-FM Sarasota, Fla.
WIBA-AM Madison, Wis.
WJIBC-AM Bloomington, IlI.
*WMGB-FM Lexington, Ky.
WWMIJ-FM Bangor, Maine

FOR WEEK ENDING MAY 2, 1987
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1 1139 THE FINER THINGS
ISLAND 7-28498/WARNER 3R0S. 2 weeks at No. One @ STEVE WINWOOD
2 2129} KNEW YOU WERE WAITING (FOR ME)
ARISTA 1.9559 & ARETHA FRANKLIN AND GEORGE MICHAEL
3 31401 I'LL STILL BE LOVING YOU
RCA 5065 RESTLESS HEART
@ 51718 JUST TO SEE HER
MOTOWN 6226 & SMOKEY ROBINSON
@ 61817 BABY GRAND
COLUMBIA 38.06994 @ BILLY JOEL FEATURING RAY CHARLES
@ 8110l 6 SAME OLE LOVE (365 DAYS A YEAR)
ELEKTRA 7-69484 @ ANITA BAKER
@ 9|1als LA ISLA BONITA
SIRE 7-28425/WARNER BROS. & MADONNA
8 sl NOTHING'S GONNA STOP US NOW
GRUNT 5109/RCA & STARSHIP
THE LADY IN RED
@ LSS 16 A&M 2848 & CHRIS DE BURGH
SE LA
= i MOTOWN 1883 @ LIONEL RICHIE
@ 1211517 DON'T DREAM IT'S OVER
CAPITOL 5614 & CROWDED HOUSE
121715115 MANDOLIN RAIN
RCA 5087 ¢ BRUCE HORNSBY & THE RANGE
@ 15{191 4 IF SHE WOULD HAVE BEEN FAITHFUL ...
WARNER BROS. 7-28424 CHICAGO
1812a!s ALWAYS
WARNER BROS. 7-28455 & ATLANTIC STARR
@ %! s NOTHING'S GONNA CHANGE MY LOVE FOR YOU
AMHERST 311 GLENN MEDEIROS
LET'S WAIT AWHILE
16 HIGEIEY 14 A&M 2906 & JANET JACKSON
SONGBIRD
@ A B ARISTA 1-9573 & KENNY G.
YOU GOT IT ALL
18 EIpeRl 19 MCA 52968 & THE JETS
(D 2393 MEET ME HALF WAY
COLUMBIA 38-06690 & KENNY LOGGINS
STONE LOVE
Gl MERCURY 888 292-7/POLYGRAM & KOOL & THE GANG
TONIGHT, TONIGHT, TONIGHT
21 RN 10 ATLANTIC 7-89290 & GENESIS
@ 12 THERE'S NOTHING BETTER THAN LOVE
EPIC 34-06978/E.PA & LUTHER VANDROSS WITH GREGORY HINES
@ 0| —12]| N TOO DEEP
ATLANTIC 7-89316 GENESIS
nl—|2 THE LAST UNBROKEN HEART
MCA 53064 PATTI LABELLE & BILL CHAMPLIN
@ |12 BIG LOVE
WARNER BROS. 7-28398 & FLEETWOOD MAC
39112 CAN'T WE TRY
COLUMBIA 38-07050 DAN HILL
27 | 2011825 SOMEWHERE OUT THERE (FROM “AN AMERICAN TAIL")
MCA 52973 @ LINDA RONSTADT AND JAMES INGRAM
RE-ENTRY YOU CAN CALL ME AL
WARNER BROS. 7-28667 & PAUL SIMON
WHAT'S GOING ON
B [Epee ¢ PORTRAIT 37-06970/E.P.A & CYNDI LAUPER
w12 FIRST WE TAKE MANHATTAN
CYPRESS 661 115-7/POLYGIAM & JENNIFER WARNES
31 |35)—1 4| LEAN ON ME
WARNER BROS. 7-28430 & CLUB NOUVEAU
AS WE LAY
all i o I ELEKTRA 7-69518 SHIRLEY MURDOCK
STARLIGHT EXPRESS
3130105 MCA 53041 EL DEBARGE
WILL YOU STILL LOVE ME?
Lol 0 WARNER BROS. 7-28512 & CHICAGO
35 |24 22] 8 | WHAT DO WE MEAN TO EACH OTHER
A&M 2917 SERGIO MENDES
ONLY LOVE REMAINS
% pacant 13 CAPITOL 5672 PAUL MCCARTNEY
37 (33]33] 2 WALKING DOWN YOUR STREET
COLUMBIA 38-06674 & BANGLES
I'LL BE ALRIGHT WITHOUT YOU
3 [ 10 COLUMBIA 38-06301 & JOURNEY
1 | WILD HORSES
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