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Newcomers Make Strong
Show In Gotham, L.A. Arhs

BY KIM FREEMAN

NEW YORK Classic outlet KLSX
Los Angeles and New York’s dance-
oriented WQHT “Hot 103" are the
hot shots of the initial fall Arbitron
radio ratings results. Each had an
impressive 3.1 market share after
its first full book.

WHTZ New York again emerged
as the top station here with a share
jump to 5.8, from 5.5. Perennial top
40 rival WPLJ—the leader in the
summer book—slipped from a 5.5
share to a 5.1 and landed in the No.
2 spot.

Gountry Singles
Chart: Revolving
Door At No. 1

BY GERRY WOOD

NASHVILLE A charting trend of
recent years reached its pinnacle in
1986: Each of the 51 weekly Bill-
board Hot Country singles charts
had a different record at No. 1.

This volatility has continued into
1987, with a new No. 1 on each of
the first two country charts of the

new year.
A SPEGIAL

Shortened radio
playlists, the de-
cline in sales of sin-
gles, and a more
pinpointed retail
and radio focus by record company
marketing and promotion units are
cited as reasons for the short stays
at No. 1. Even such hot acts as Wil-
lie Nelson, Alabama, and Randy
Travis now spend only a week at the
summit of the chart before falling—

(Continued on page 69)

BILLBOARD
ANALYSIS

The overall leader in Los Angeles
is KPWR “Power 106, which re-
gained its No. 1 spring slot with a
6.5 share. Power 106 is the year-old
inspiration for Gotham’s Hot 103.
Both zre Emmis outiets pioneering
in the top 40/urban/dance fusion
format that is proving successful
for many stations around the coun-
try.

Los Angeles’ longtime leader
KIIS-AM-FM fell to a 6.3—after a
strong 7.1 summer book—and fin-
ished in the No. 2 spot.

Besides their 3.1 shares, KLSX
and Hot 103 share another similar-
ity in that they both took great ad-
vantage of narrow market niches.
Many classic rock outlets have come
out of the box with great success,
but KLSX's victory is especially no-

(Continued on page 69)

RICKY VAN SHELTON is a “take one” artist. All of the

per ormances on his debut album were one-take affairs, filled
with a spontaneous energy and authority that Billboard has
corpared to the classic Sun sound. The first time you hear

Small Dealers Fear Wholesale Hikes
Storm Brews Over Vid Pricing

BY EARL PAIGE

LOS ANGELES A storm of pro-
test, led by independent video
stores, is building over the potential
for higher prices on rental titles fol-
lowing CBS/Fox Home Video’s an-
nounced $89.95 tag on “Aliens.”

The outery is likely to build in the
wake of the recent announcement
of RCA/Columbia’s similar boost on
“Stand By Me,” to be released in
March at $89.95 (see related story,
page 3). The higher list price is like-
ly to translate into a wholesale in-
crease of roughly $7.50.

Reaction is negative among some
larger chains and distributors, but
most of the heat comes from small-
er dealers, a constituency repre-
sented by the 2,000-member-store

ADVERTISEMENTS

RICKY VAN SHELTON'S music you'll do a double take! “WILD-

EYED DREAM,”

the single, soon-to-be-album. Produced by

Steve Buzkingham. On Columbia Recs. and Cass. B6C 40602.

American Video Assn. (AVA).

AVA president John Power cites
letters from his membership threat-
ening everything from boycotts to
consumer campaign petitions.

The price issue was expected to

RCA/Columbia to
raise ante, page 3

be hotly debated Jan. 9 in Las Ve-
gas at AVA’s annual meeting dur-
ing the Winter Consumer Electron-
ics Show.

However, retail reaction varies,
with certain larger operations indi-
cating that the hike is not a major is-
sue for them.

Concern by smaller stores re-

NELSON
MANDELA

YOUSSOU is here! A smash on the Peter Gabriel tour, Youssou
M’Dour {Yoo Soo En Door) brings soulful vocals and pulsating
African shythms to his debut on Polydor Records, NELSON
MANDELA 831 294 LP or Cassette. Coming soon on CD!

volves around a number of factors.
Mom-and-pop retailers assert that
the price hike will cut into rental
revenue margins, impede making
large enough purchases on hot ti-
tles to handle heavy traffic during
new-release periods, limit purchases
of B and C product, and cause con-
sumer bitterness while playing gen-
eral havoc with the whole rental
concept.

AVA’s Power adds a more subtle
concern relating to the mass-mer-
chandiser sell-through market: “We

(Continued on page 66)

Grammy Finals
Are A Grab Bag
0f New And Old

BY PAUL GREIN

LOS ANGELES The nominations
for the 29th annual Grammy Awards
are a mix of familiar Grammy favor-
ites, like Dionne Warwick and Barbra
Streisand, and rock artists, such as
Peter Gabriel and Steve Winwood,
who until recently had not fared well
in Grammy balloting.

For the second year in a row, three
of the five nominees for the top
Grammy record of the year are al-
bum-oriented rock hits: Gabriel’s
“Sledgehammer,” Winwood’s “High-

(Continued on page 66)
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For Your Consideration

BEST ORIGINAL SONG
. “Glory Of Love '
(Theme From ‘The Karate Kid Part IT")”
! Written by
Peter Cetera, David Foyster and Diane Nini

Performed by

Peter Cetera

BEST ORIGINAL SCORE
“The Karate Kid Part II”
Composed by Bill Conti
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SENATE APPOINTMENTS SPUR LOBBY SHIFT

As the 100th Congress gets down to business, new faces in two key sub-
committee chairmanships may force a shift in lobbyists working on au-
diotape and videotape home-copying legislation. Washington bureau
chief Bill Holland reports. Page 4.

Those Bad Beastie Boys Break Out
Once booed off stages, the Beastie Boys have garnered great success
with their debut Def Jam/Columbia album, “Licensed To il,” which has
climbed to No. 20 on this week’s Top Pop Albums chart. Billboard report-
er Linda Moleski interviews the Boys, and columnist Nelson George ex-
amines the phenomenon. Pages 20, 22.

COUNTRY STARS PLAY MUSICAL CHAIRS
Major labels and independents are opening the year with a wide variety
of outstanding talent, with many artists changing labels. Nashville report-
er Edward Morris offers complete rosters of labels in Nashville.

Page 28.

‘Women In Rock’—Brenda Lee To Tina Turner
MCA Home Entertainment is betting nearly a quarter-million dollars on
its new longform video, “Women In Rock.” The company calls the video
its most innovative since “The Doors: Dance On Fire.” Los Angeles-

based free-lance writer Wolf Schneider tells the story. Page 41.
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RCA/Columbia Hikes Video Prices
Supplier Follows CBS/Fox Lead

BY JIM McCULLAUGH

LOS ANGELES RCA/Columbia
Pictures Home Video becomes the
second major supplier to hike the
price of selected A titles with
“Stand By Me” set for a March 19
release at $89.95. Distributors were
notified Jan 7.

CBS/Fox, which announced late
last year that it planned to raise
prices, is moving to $89.95 on a half-
dozen titles this year, beginning
with “Aliens” at the end of Febru-
ary, followed by “The Fly” (Bill-
board, Dec. 27). HBO/Cannon chief
executive Frank O’Connell says he
expects to make a formal announce-
ment shortly, adding that he has
been contemplating a $99.95 retail
price tag.

Additional films at the higher
price point, according to Gary
Khammar, senior vice president for
RCA/Columbia Pictures Home Vid-
eo, will be determined on a title-by-
title basis.

Khammar says he doesn’t believe
the marketplace will be adversely
affected by the hike and predicts
that the industry may one day move
to $99.95 on “triple A” films.

“It’s not going to produce the
dreary picture that some dealers
are painting,” he says. (See related
story, page 1.)

Answering dealer concerns about
not having the ability to buy as
many titles as they would at a lower
wholesale price, he suggests a few
extra rental turns would balance
that out.

He says, “At $2 a night, it’s an ex-
tra three rentals. There hasn’t been
a price increase on lead titles in four
years. Yes, manufacturing costs are
going down, but that’s about the
only thing that is. Marketing and
overhead costs are higher. We feel
the time is right to go to a higher
price on a title like this. The indus-
try has been anticipating price
rises.”

Big Red Arrives

NEW YORK In an effort to
better serve our readers, Bill-
board has introduced red-tint-
ed corners on all pages featur-
ing coverage of home video.
The new video package—
known as Big Red—comprises
the Video Retailing, Home Vid-
eo, Video Music, and Pro Au-
dio/Video sections. Readers
can now follow the red trian-
gles to find Billboard’s com-
plete package of video news,
features, and charts.

Khammar also adds that he
doesn’t think the price hike will
erode purchases of B and C titles.

He says, “It’s no secret that B
and C titles have dropped in terms
of volume anyway. And certain ti-
tles are rental titles whether the list
price is $69, $79, or $89. I don’t think

that a few dollars’ increase will be
that dramatic.”

One benefit of tke price hike,
Khammar suggests, s that it might
“eliminate 99-cent rentals.”

Other manufacturers agree with
Khammar on that point. Although
Karl Lorimar is holcing upcoming
release prices such as “Blue Vel-
vet” to $79.95, senior vice president
Court Shannon says, “If dealers
raised their rental prices, it would
be the best thing to happen to the in-
dustry.”

In terms of the consumer, Kham-
mar says that ‘“‘the industry has
pretty much gone through the back
door on two-tiered pricing. The con-
sumer, however, is starting to real-
ize that a film which is a rental title
today is a sale title next year as it
moves into a promotional campaign
or is permanently lowered.”

Khammar declines to make any
unit projections on the title but em-
phasizes there is no reason yet to
believe that the studio would have
to set its sights lower.

Strong Yen, Korean Goods Bar Growth

Japan VCR Production Stalls

BY SHIG FUJITA

TOKYO Video-recorder production
in Japan will remain almost static in
1987—about 34 million units—ac-
cording to projections by the Elec-
tronic Industries Assn. of Japan
(EIAJ).

According to the EIAJ, machines
exported to North America last fall
for the Christmas market did not
sell as well as expected, leading to
an increase in stockpiles. Between
1985 and 1986, there was a 12% in-
crease in output.

The high value of the yen and
competition from low-end South Ko-
rean machines have also hit VCR

sales.

However, production of cam-
corders is expected to rise by 28%
this year, to 4.12 million, and video-
disk-player production will increase
by 45%, to some 800,000 units.

Falling exports to the U.S. and
European Economic Community
countries have alsc had some im-
pact on Japanese VCR manufac-
ture. In the last month for which
figures are available, November,
exports totaled 1.91 million units,
18.4% below the equivalent figure a
year earlier. Of these machines, 1.2
million went to the U.S., 13.7% few-
er than the year before, and 194,000

(Continued on page 66)

Doing It In Style. Industry notabies gather to honor Elliot Goldman, president and chief executive officer of RCA/Ariola,
during the recent 18th Annual AMC Cancer Research Humanitarian Award Dinner. The event was highlignted by a
celebrity fashion show, which inciuded PolyGram Records president Dick Asher, Manhattan Records president Bruce
Lundvall, and MTV president Bob Pittman, among others. Shown are, from left, David Braun of entertainment law firm
Braun, Margolis, Burrill & Besser; Miles Copeland, chairman of |.R.S. Records; Sandy Hill, wife of Bob Pit:man; Dr. Marvin
A. Rich, president and director of the AMC Cancer Research Center; Jill Goldman, wife of Elliot Goldman; Goldman;
Evelyn Ostin, wife of Moe Ostin; John Sykes of Creative Artists Agency; and Dr. Jean Hager, senior scientist and director
of extramural programs for the AMC Cancer Research Center.
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Senate Reshuffle Affects Anticopying Lobbyists

BY BILL HOLLAND

WASHINGTON As the 100th Con-
gress convened Jan. 6, two Senate
subcommittee chairmanship ap-
pointments made it suddenly clear
that entertainment industry lobby-
ists may have to shift their strate-
gies in wrestling with audiotape and
videotape home copying.

However, the lobbyists may also
find that there are new legislative
opportunities to present grievances.

Record industry proponents of
legislation to counter home taping
got the news that Sen. Dennis De-
Concini, D-Ariz., has been named
the new chairman of the Senate
Copyright Subcommittee, replacing
the retiring Sen. Charles McC. Ma-
thias Jr., R-Md.

DeConcini has been firmly op-
posed to a home taping bill with roy-
alty plan provisions in every session
of Congress since 1981. The new
chairman voted against the royalty
bill when it was marked up May 21
and sent to the full Judiciary Com-
mittee. He looked with more favor
on the alternative ‘“duping-chip”
provision put forward by the indus-
try and endorsed by the Reagan ad-

ministration, but never became a co-
sponsor. The bill never made it out
of the committee.

Proponents of the bill had hoped
that the chairmanship would have
gone to Sen. Patrick J. Leahy, D-
Vt., a co-sponsor of the legislation
and an early favorite of insiders
who prognosticated on chairman-

‘Technology today
outstrips the law’

ship choices.

In terms of long-term action on le-
gal issues caused by the onslaught
of new technology, most surprising
is Leahy’s appointment as the chair-
man of the Senate Subcommittee on
Technology and the Law.

Both subcommittees come under
the authority of the Senate Judicia-
ry Committee, now chaired by Sen.
Joseph R. Biden Jr., D-Del. Biden
was expected to make the an-
nouncements official this week.

The concerns and authority of the
new Leahy subcommittee will be
broad and could deal with subjects
as varied as electronic privacy and

Simon in the studio to help put the finishing touches on her debut album for the
label, “Coming Around Again,” scheduled for a February release. Also pictured
is Tommy Mottola of Champion Entertainment, Simon's management.

MTM Buys Song Catalogs

Include Works By Eddie Rabbitt

NASHVILLE The MTM Music
Group has purchased the DebDave,
Briarpatch, Mallven, and Cotton-
patch song catalogs from Eddie
Rabbitt, Even Stevens, David Mal-
loy, and Jim Malloy. While none of
the principals would reveal the pur-
chase price, sources quoted in print-
ed reports here put the price tag at
$1.6 million.

Seven of the songs in the catalogs
are BMI million-performance hits:
“I Love A Rainy Night,” “Drivin’
My Life Away,” ‘““Suspicions,”’
“Someone Will Lose A Heart To-
night,”” “Step By Step,” “When
You're In Love With A Beautiful
Woman,” and “Love Will Turn You
Around.” a

Other hot titles include “You
Can’t Run From Love,” “16th Ave-
nue,” “Years After You,” “Trains
Make Me Lonesome,” “Country
Heart,” “A Little More Love,” and
“Real Love,” a hit for Dolly Parton
anqd Kenny Rogers. In all, the four
catalogs contain more than 1,600
songs.

The deal did not include the pur-
chase of any songwriter contracts,
but Todd Wilkes will transfer from
DebDave/Briarpatch to MTM to
continue as a song plugger for the
catalogs.

DebDave and Briarpatch are BMI
affiliates; Mallven and Cottonpatch
clear through ASCAP.

EDWARD MORRIS

communications security. It is possi-
ble that several issues facing the
music and video industries could fall
under its jurisdiction, insiders sug-
gest, although details are hazy.

While the senator and his new
subcommittee staff have not yet
planned an itinerary meeting, there
is a feeling that the new subcommit-
tee might be dealing at some point
with noncopyright aspects of issues
related to new technology.

Says one staffer, “Technology is
outstripping the law every day in in-
formation transfer [and] areas like
that. How do you bring technology
into line with the law is what we’re
charged with finding. I think there
might be some issues that overlap
with the copyright subcommittee
somewhere.”

No one is talking on the record
about the ramifications of the chair-
manship shifts, but it is clear that a
DeConcini subcommittee, with
brand-new staff (veteran Mathias
copyright staffers are gone—some
to other subcommittees), will be un-
explored territory for lobbyists on
both sides of the home taping issue,
as will be the Leahy subcommittee.

There are reports that the new

RIAA Gold Video
Gerts Increase
In 1986 Tally

NEW YORK Theatrical gold
showed a sharp gain in 1986, while
platinum awards held to 1985 levels
in the Recording Industry Assn. of
America’s final accounting of home
video certifications.

According to the RIAA, 153 theat-
rical releases were certified gold in
1986, compared with 134 in 1985.
Platinum certifications were issued
for 81 theatrical titles in 1986, the
same amount as the year before.

Gold and platinum awards for the
year in the nontheatrical category
were down sharply compared with
1985—Ilargely because of the cre-
ation of a nontheatrical music video
category in October 1985.

In 1986, 46 nontheatrical titles
were certified gold, compared with
101 in 1985. In the new nontheatri-
cal music video category, 25 re-
leases were awarded gold; eight
were certified as platinum last year.

In December, five music videos
were certified gold, and two were
certified platinum.

The gold awards went to “Scorpi-
ons—World Wide Live’” on Poly-
Gram MusicVideo-U.S.; “The Police,
Every Breath You Take, The Vid-
eos” and “Janet Jackson, Control,
The Videos,” both on A&M Video;
and “David Lee Roth’ and “Live
Without A Net,” both on Warner
Music Video.

The platinum music video awards
went to “Frank Sinatra: Portrait Of
An Album” on MGM/UA Home
Video and “Let’s Go Mets” on Ves-
tron Video.

The RIAA ceased issuing theatri-
cal and nontheatrical awards on
Deec. 31. The trade group will contin-
ue to certify music video product at
the levels previously established:
25,000 units or a value of at least §1
million at suggested retail price for
gold; 50,000 units or a value of at
least $2 million at suggested retail
price for platinum.

Recording Industry Assn. of Ameri-
ca Washington-based staff is hold-
ing meetings with its lobbyists, as
are its consumer electronics manu-
facturer opponents, to consider
strategy for the 100th Congress.

The Motion Picture Assn. of
America (MPAA) is also interested
in the announcement of the new
chairman.

For one thing, the DeConcini sub-
committee will be examining con-
cerns initially addressed by Mathias
and, on the House side last year, by
Rep. Robert W. Kastenmeier, D-
Wis., chairman of the Subcommittee
on Courts, Civil Liberties, and the

Kastenmeier has been a leader in
trying to deal with the fallout
caused by the new technology on in-
tellectual property rights and
whether current law needs to be
amended or new laws written.

The MPAA is most concerned
with the introduction of the double-
well videocassette recorders being
shown this year at the Winter Con-
sumer Electronics Show (CES) in
Las Vegas (Billboard, Jan. 10). Pro-
totypes of the digital audiotape cas-
sette machines, opposed by the re-
cord industry, were also on view at
the CES. Both Kastenmeier and De-
Concini participated in a CES panel

Administration of Justice. on copyright legislation.
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Zerra Hour. PolyGram Records staffers stuff bottles for a “rescue operation”
on behalf of “Rescue Me," the first single from the Mercury/PolyGram debut
album by Zerra One. On their way to top industry personnel at album rock radio,
college radio, retail, and press are 2,200 bottles stuffed with a special message,
five of which include an invitation for an ail-expenses-paid trip to see Zerra One
perform in a showcase at the Marquee in London. From left are Jeff Brody, vice
president of national accounts; Sylvia Chanler, merchandising manager; Joe
Riccitelli, national college promotion manager; Patti Drosins, director of
advertising and merchandising; Harry Anger, senior vice president of marketing;
Drew Murray, director of national rock radio promotion; and Marty Diamond,
product manager.

E xecutive Turntable

RECORD COMPANIES. Ted Sikkink is appointed managing director of WEA
Netherlands, succeeding Hans Tonino, who has resigned to pursue other
interests. In addition to his new responsibilities, Sikkink will continue as
managing director of WEA Belgium.

Virgin Records in Los Angeles names Iris Dillon director of national al-
ternative promotion. She was with A&M Records, where she served as the
local northern California representative.

Adam Nimoy becomes manager of business affairs for EMI America
Records in Los Angeles. He is an attorney.

Richard Carr is named director of finance at GRP Records in New York.
He served in a similar capacity at CBS Records.

HOME VIDEO. Karl Lorimar Home Video in Irvine, Calif., promotes Jeff Jenest
to senior vice president of marketing. He was vice president of that area.
Nancy Kadner is named director of marketing for Key Video, a division
of CBS/Fox Video, in New York. She joins from Swatch Watch USA.
Kathy Callahan is promoted to national sales manager, premium and
specialty markets, for Vestron and Lightning Video in Stamford, Conn. She
was national marketing manager for Vestron.

PUBLISHING. In a restructuring of its representation in the U.S., Chappell-
Intersong International promotes Marla McNally to director of talent ac-
quisition and Susan Dodes to manager of creative services for Chappell
and Intersong, U.S.A. McNally was manager of talent acquisition for Inter-
song International. Dodes was international acquisition manager for Chap-
pell International. Both are based in New York.

Screen Gems/Colgems-EMI Music in Nashville names Cliff Audretch
professional manager. He was general manager of the Writers Group.

PRO AUDIO/VIDEO. Denon America in Fairfield, N.J., appoints Joe Kozlowski
national sales manager of its compact disk software division and Stephen
Baker national sales manager, home audio division. Kozlowski served in a
similar capacity at Telarc International. Baker was Eastern regional sales
manager for Denon.

RELATED FIELDS. SBK Entertainment World names Lawrence Katz special
assistant to the president and Joanne Boris vice president of licensing and
administration. Katz was a legal counsel for the Entertainment Music &
Television Cos. Boris was vice president of publishing for the Entertain-
ment Music Co.
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Yamaha Hits At ‘Gray Marketeers’
Suit Filed For Trademark Infringement

BY STEVEN DUPLER

NEW YORK Yamaha Electronics
Corp. USA and Yamaha Interna-
tional Corp. have jointly filed suit
against two retailers and their prin-
cipal shareholders for allegedly in-
fringing upon Yamaha’s trade-
marks by operating as ‘“‘gray mar-
keteers.”

Gray-market goods are foreign-
manufactured trademarked prod-
ucts that are imported by indepen-
dent retailers without authorization
of the trademark’s U.S. owner.

The Electronic Industries Assn.
estimates that importation of gray-
market goods costs the domestic
consumer electronics industry well
over $1 billion a year and U.S. indus-
try as a whole from $6 billion-$10
billion annually.

The suits come in the wake of the

agreement by the U.S. Supreme
Court in November to hear some-
time this year a similar but unrelat-
ed suit brought against the U.S.
government in 1984. The plaintiff in
that suit is an interindustry associa-
tion of U.S. manufacturers called
the Coalition to Preserve the Integ-
rity of American Trademarks (CO-
PIAT).

The 1984 action—which also
names retailers 47th Street Photo
Co. and K mart as parties to the
suit—calls for a reinterpretation by
the U.S. Customs Service of the sec-
tion of the 1930 U.S. Tariff Act deal-
ing with importation of trade-
marked goods, and the Lanham
Trademark Act, which prohibits un-
authorized importation of trade-
marked goods.

COPIAT initially lost its case, but
the decision was reversed in U.S.

Joint Venture With Brazilian Firm

Polyform Opens GD Plant

BY IS HOROWITZ

NEW YORK Polyform Inc., a com-
pany based in Mount Vernon, N.Y,,
expects to begin delivering compact
disks to domestic label clients in
March. Disks will be manufactured
in Brazil, where Polyform has a
joint-venture affiliation with Micro-
service, an electronics firm located
in Sao Paulo.

China Builds
Ist GD Facility

NEW YORK China’s first compact
disk plant is under construction and
will be in production by late spring,
according to Carl Rodia, chief exec-
utive officer of Polyform Inc. and a
consultant for the government of
China.

The Chinese plant is located in
Shen Shin, a manufacturing com-
munity located near Hong Kong. A
pressing capacity of 4.5 million a
year is projected, says Rodia.

Rodia describes the facility as the
first “third-generation plant in the
world.” Highly automated, it will
make extensive use of robotics,
says Rodia. Much of the critical
work will be done in insulated mod-
ules, bypassing the need for clean
rooms.

Carl Rodia, Polyform CEO, says
his company expects to produce 3.5
million CDs by the end of 1987, with
production goals set at 8 million
units for calendar year 1988. By the
end of next year, gross plant capaci-
ty should reach an annual pace of 12
million, he says.

The Brazilian plant, described as
the first to become operational in
South America, will earmark all of
its CD production for Polyform,
which will handle marketing for the
world and will ship product to do-
mestic clients f.o.b. Mount Vernon.

Product for South American labels
as well as for U.S. affiliates in that
territory will ship from Sao Paulo.
Rodia claims to have deals with all
U.S. majors active in South Ameri-
ca.

Although pressing will be done in
Sao Paulo, all mastering will be han-
dled by Polyform in the U.S. The do-
mestic company has been activeas a
CD-electroforming-equipment man-
ufacturer and producer of CD
stampers, functions it will continue.

Rodia says custom pressing costs
are now being worked out, but he
expects that they will be about $3.30
a disk, including jewel box, four-
page booklet, and insert-card print-
ing. Mastering costs are fixed at
$1,300 an assembly, running a maxi-
mum of 72 minutes and 24 cued se-
lections.

NEW YORK Billboard continues
its expansion of Latin music cover-
age this week with the introduc-
tion of La Radio Latina (see page
51). .
- The new column will be written *
*each week by Carlos Agudelo, Bill-
»*’boar,d’s Latin chart manager, and
will provide a weekly analysis of .”
H|Ilhna£d’s Hot Latin50 airplay
*chart 4% well as radio news and |
pmg'm@mer feedback on cyrrent .

s P ,s&

Latin Radio Column Debuts;
New Notas Author Named

.in label developments.

Latin hits. i
Billboard will continue to pub-
lish the weekly Latin Notas col-
umn, now written by Tony Sabour-
nin. The column provides news on
Latin artists and all the latest Lat-

Sabournin is a New York-based
_free-lance writer whose byline has
appeared in Biliboard, Cashbox,
Billboard En Espafiol, and other

pub eathns ; ””) L

i
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Appeals Court. Industry experts
say that if the Supreme Court up-
holds the U.S. Court of Appeals de-
cision, the gray-market problem
could be all but eliminated.

One of the Yamaha suits was
filed in U.S. District Court for the
central district of California against
ABC International Traders, a Los
Angeles-based company, and its
principal shareholders, Isaac Larian
and Farhad Larian.

The other suit, filed in the U.S.
District Court for the southern dis-
trict of New York, is against Cen-
tral Venture Inc., which does busi-
ness as East 33rd Street Typewrit-
ers and Electronics, and its principal
shareholders, William Gan and
Chona M. Chua-Gan.

The suits allege that both retail-
(Continued on page 63)

Up-And-Coming Talent. Songwriters Hall of Fame president Sammy Cahn,
center, presents plaques to the winners of the first annual Abe Olman
Scholarship Award during the recent Songwriters Hall of Fame Kick-Off cocktail
reception in New York. The young songwriters were selected by representatives
of ASCAP, BMI, and the Songwriters Guild for their participation in workshops
sponsored by each of the organizations. Pictured with Cahn are, from left, BMI
president Frances Preston, recipient Paul Scott Goodman, Telerep president Al

Masini, recipients Kitty Gill and Eddie Hughes, and ASCAP president Morton

Gould.

CHAR

by Paul Grein

IT’S LIKE a New Jersey battle of
the bands: Bon Jovi's “Slippery
When Wet” returns to No. 1 on this
week’s Top Pop Albums chart, dis-
placing “Bruce Springsteen & the
E Street Band Live/1975-1985.”

“Slippery When Wet” first hit
No. 1 last October but was bumped
out after one week in the top spot
by Boston’s “Third Stage.” After
Boston fell back, Bon Jovi was
blocked by the Springsteen collec-
tion.

“Slippery” is the first album to
return to No. 1 after being locked
out of the top spot for as many as 11
weeks since Springsteen’s “Born In
The U.S.A.” That blockbuster re-
turned to No. 1 two years ago this
week after having been runner-up
to Prince & the Revolution’s ‘“Pur-
ple Rain” for 24 straight weeks.

Bon Jovi could also be headed for
its second straight No. 1 single.
“Livin’ On A Prayer,” the follow-up
to “You Give Love A Bad Name,”
vaults 17 notches this week to No.
22.

GREGORY ABBOTT’S ‘““Shake
You Down” jumps to No. 1 on this
week’s Hot 100, 12 weeks after it hit
No. 1 on the Hot Black Singles
chart. (Which proves that in the con-
temporary music market, crossover
is possible but is hardly instanta-
neous.)

The fact that Abbott has reached
No. 1 with his first chart single is re-
markable given how hard the cross-
over path has been for other soul
crooners, notably Luther Van-
dross. Vandross has earned five
consecutive platinum albums dur-
ing the past five years, but he has
yet to land his first top 20 pop hit.

But Vandross’ top 20 break-
through could finally be at hand.
The Epic artist’s latest single, ‘“Stop
To Love,” jumps five notches to No.
31 this week and appears to have

r O

the momentum to keep going. (Van-
dross has stalled in this region of
the chart a couple of times in the
past: 1983’s “How Many Times Can
We Say Goodbye,” a duet with
Dionne Warwick, peaked at No. 27;
1985’s ¢ 'Til My Baby Comes Home”
stopped at No. 29.)

“Stop To Love” jumps to No. 1 on

Bon Jovi bumps
Bruce at No. 1

this week’s Hot Black Singles chart.
It’s Vandross’ first No. 1 black hit
since his 1981 solo debut, “Never
Too Much.”

FAST FACTS: Huey Lewis & the
News’ “Jacob’s Ladder” this week
becomes the third single in the past
12 months to debut on the Hot 100
as high as No. 40. It follows Lionel
Richie's “Dancing On The Ceiling”
and Madonna’s ‘“True Blue.” It's
also the highest-debuting single of
Lewis & the News’ career. Their
last two releases, “Stuck With You”
and “Hip To Be Square,” both en-
tered the chart at No. 42.

Bruce Willis’ ‘“‘Respect Yourself”
debuts at No. 55, which is the high-
est entry to date for a white artist
on Motown or its subsidiaries. (Rare
Earth came close in 1970: “‘(I Know)
I'm Losing You” debuted at No. 61).
It’s interesting that with countless
Motown oldies to pick from, Willis
chose to bow with an old Stax
smash by the Staple Singers. With
the record’s fast start, the star of
ABC-TV’s “Moonlighting” is likely
to follow ‘“Miami Vice” star Don
Johnson into the top five.

Madonna’s ‘“Open Your Heart”
leaps eight notches to No. 7 on this
week’s Hot 100, becoming her 11th
straight top 10 single. That’s a new
record for the most consecutive top

10 hits by a female singer in the
rock era. The old record of 10 was
held by Brenda Lee. Madonna also
pulls within one hit of tying Mi-
chael Jackson and Richie for the
most consecutive top 10 hits by any
artist so far in the '80s.

The Bangles’ “Different Light”
jumps three notches to No. 5 on this
week’s Top Pop Albums chart. It
thus finally cracks the top five in its
51st week on the chart—which is
the record for at least the last five
years.

Sylvester’s “Someone Like You”
jumps to No. 1 on this week’s Hot
Dance/Disco Club Play chart, more
than eight years after he landed his
first No. 1 dance hit, ‘“You Make Me
Feel (Mighty Real)’ b/w “Dance
(Disco Heat).” That puts Sylvester
alongside Dan Hartman and Chic’s
Nile Rodgers and Bernard Ed-
wards on the short list of members
of disco’s class of 1978 still turning
out big hits today.

WE GET LETTERS: Tony Sund-
holm of Sudbury, Ontario, notes
that “Victory” is Kool & the Gang’s
seventh consecutive top 20 hit with
a one-word title. The song, which
jumps to No. 11 on this week’s Hot
100, follows “Joanna,” ““Tonight,”
“Misled,” “Fresh,” “Cherish,” and
“Emergency.”

Jerry Bence of Glendora, Calif.,
notes that Ben E. King is the only
artist to crack the top 10 in each of
the last four decades. King scored
in the '50s with the Drifters’ “There
Goes My Baby,” in the '60s with the
Drifters’ “Save The Last Dance For
Me” and his own “Spanish Harlem”
and “Stand By Me,” in the '70s with
“Supernatural Thing,” and in the
’80s with “Stand By Me.”

And Jeff Magalif of Santa Moni-
ca, Calif., notes that since the adjec-
tive ‘“American’’ usually refers to
the U.S., we should count the Guess
Who’s ‘“American Woman,” Don
McLean’s ‘““American Pie,”” and
Grand Funk’s “We’re An American
Band’’ :as No. 1 hits that cite the
name of a country.

»
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“Ry Cooder’s music, every bit a
‘star’ of the film”

— William Wzlf, GANNETT NEWS SERVICE
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ommentary

BY EDWARD P. MURPHY

In his recent commentary (Dec. 6,
1986), attorney Jeffrey Graubart
declares that the American Revo-
lution has become anathema to
American songwriters. He claims
they would fare far better under
British law today in their dealings
with music publishers than under
our own system of laws and cus-
toms.

While taking great pains to
make literary reference to the War
of Independence, Graubart ig-
nores larger historical implica-

_tions:

® Over the past century, song-
writers and music publishers have
forged an alliance of trust which
has enabled them to protect and
preserve their crucial common
rights against powerful competing
interests.

e At the same time, they have
fostered resounding success in
their mutual business and artistic
endeavors.

In order to preserve this vigor-
ous partnership, it behooves our
community to act constructively in
evaluating perceived inequities
rather than to hurl indefensible ac-
cusations without regard to divi-
sive consequences.

Graubart cites the 1974 British
case of A. Schroeder Music Pub-
lishing Co. Ltd. v. Macaulay for
the proposition that British song-
writers, unlike their American
counterparts, are now able to ter-
minate exclusive music publishing
deals that unfairly allow the music
publisher to forgo “positive under-
takings’’ to exploit the composer’s
work.

Graubart would have us believe
that. without benefit of a similar
U.S. legal precedent, American
songwriters are at the continuing
mercy of unscrupulous music pub-
lishers who demand perpetual and
exclusive rights from composers in
exchange for vague and unen-
forceable promises of exploitation.

In reality, American music pub-
lishers have made strides far be-

Fbrged In The U.S. A.

THE SONGWRITER-PUBLISHER PARTNERSHIP

yond the mandate set forth in the
Schroeder v. Macauley case in im-
plementing a working doctrine of
fair dealing with their composer
partners. The vast majority of to-
day’s publishing deals that involve
assignment of copyright, for ex-
ample, include specific provision
for reversion of rights to the com-
poser if the publisher fails to meet
a delineated threshold of exploita-

writers have enjoyed a dynamic
and symbiotic relationship since
the mid-19th century.

Perhaps the clearest indication
of the continuing vitality of the
publisher’s role in this mutually
beneficial partnership is that song-
writers are still lining up at pub-
lishers’ doors, seeking guidance
and assistance.

The publisher’s role is multifac-

‘The publisher acts

as adyviser, protector,
backer, negotiator,
and advocate’

Edward Murphy is president and CEO of the
National Music Publishers’ Assn. and The

Harry Fox Agency.

tion.

Further, most, if not all, Ameri-
can publishing companies suggest
or insist that the composer retain
counsel (whether attorney, person-
al manager, or agent) prior to exe-
cuting a publishing deal. Points
open to negotiation often include
the term of the agreement and/or
conveyance of rights, the royalty
splits, the advance, and even spe-
cific methods of guaranteed ex-
ploitation.

The ““take it or leave it” attitude
found so abhorrent by the Schroe-
der v. Macaulay court case is sim-
ply not part of the American music
publishing scene. Ironically, the
writer in that case prospered
greatly from the publisher’s ef-
forts on his behalf.

Thus, the major principles of
fairness set forth in the Schroeder
v. Macauley case have for some
time now been implemented volun-
tarily by the American publishing
industry.

American publishers and song-

eted. With his understanding of
the changing musical tastes of the
American and international public,
he acts as the songwriter’s discov-
erer, nurturer, editor, and promot-
er. His knowledge of the interna-
tional and domestic laws, customs,
and regulations that govern copy-
rights and rights exploitation en-
able the publisher to act as advis-
er, protector, financial backer, ne-
gotiator, and advocate on behalf of
the songwriter.

Publishers incur the financial
risk and absorb the overhead and
considerable expense in helping
the nonperforming songwriter
build a successful career. Increas-
ingly, they perform a similar func-
tion geared toward production and
managerial guidance with regard
to the songwriter/performer.

One of the song publisher’s most -

demanding responsibilities is to
protect against copyright infringe-
ment. He must also be a copyright
advocate.

With the help of such groups as

the National Music Publishers’
Assn., publishers and composers
have joined together in achieving
higher mechanical rates, defeating
1986’s source-licensing bill and
fighting international copyright
piracy.

Together, songwriters and mu-
sic publishers continue to accom-
plish mutual goals that would gen-
erally go unrealized were each
group to act individually.

It is also crucial not to underesti-
mate the importance of the pub-
lisher’s administrative role in col-
lecting certain royalties and moni-
toring sources to ensure proper
accounting. Changing laws and
technologies make the domestic
and international administration
of intellectual property a very
complex process demanding the
full attention and resources of a
publisher to ensure protection and
maximum commercial exercise of
the composer’s rights.

The publisher’s role in “taking
care of business’’ is what enables
the writer to devote his or her time
to creative pursuits. Their partner-
ship is based upon fairness, mutu-
ality, necessity, and trust; it has
unwaveringly withstood the test
of time.

As with all business associa-
tions, there are aspects of the com-
poser-publisher relationship that
should engender constructive criti-
cism. Self-examination among pub-
lishers and songwriters of the mu-
sic publishing industry is an impor-
tant, ongoing process. .

It is Graubart’s divisive ap-
proach that is objectionable and
that must be characterized as
counter-productive to the preser-
vation of an extremely efficacious
partnership.

In conjuring up imagery of the
Revolutionary War, Graubart
would have done better to take
note of the wise admonition of
founding father Benjamin Frank-
lin, “We must all hang together,”
Franklin cautioned his fellow pa-
triots, “or we shall all surely hang
separately.”

COMPROMISING ON DAT

This summer and fall we’ll see the
introduction of digital audiotape. I
don’t know how successful it will be
with the consumer given that the re-
cordable compact disk is only a cou-
ple of years off, but its professional
(radio and studio) applications could
be significant.

Meanwhile, the escalating contro-
versy over home digital recording is
unfortunate and unnecessary.

On the one hand, record compa-
nies are foolish not to help provide
plenty of low-price software to di-
minish the consumers’ need to copy.
I think it is unrealistic to push an
electronic copyguard that would
prevent the consumer from being
able to tape prerecorded product.

On the other hand, hardware
manufacturers are being unneces-
sarily hard-nosed about their DAT
introductory plans, without much
concern for software companies and

Letters to the Editor

musicians.

The possibility of direct digital-to-
digital copying by the consumer is a
realistic fear. Sampling rates that
would allow this should not be the
same. In addition, a reasonable tax
on blank tape may be an alternative
for artist compensation.

Nothing will diminish home tap-
ing better than higher blank tape
prices and lower prerecorded prices.
You can’t stop technology, but nei-
ther can you ignore artists’ rights.

It's long overdue for music soft-
ware and hardware people to work
toward mutual understanding and
cooperation. Hey, wouldn’t that
make a good New Year’s resolu-
tion?

Robert A. Linder
Vice President, WDHA
Dover, N.J.

A CASE FOR DUAL INVENTORY
Although our compact-disk-only

dealership did not have its interior
designed by Otto Schubert (Inside
Track, Dec. 13), we do use Lift Dis-
play racks and accessories. Re-
sponse from customers has been
overwhelmingly favorable.

Customers do not have to sift
through cardboard or plastic to find
what they want. And the jewel box-
es are beautiful in themselves, so
why not display them?

We want to join in urging distrib-
utors to stock dual inventory so that
accounts are able to purchase CDs
in jewel-box-only shipments.

John Cerniglia
Compact Disc Authority
Chinchilla, Pa.

RELIGIOUS INTRUSION

There appears to be one basic tenet
that has been lost in the murky wa-
ters of the debate over religion, mo-
rality, and censorship in music. That
fundamental tenet is the separation

of church and state.

Religious values are highly per-
sonal and should not bleed into gov-
ernment. I, for one, don’t want my
freedoms debated by those who see
themselves “closer to God” than I
am just because I don’t wear it on
my sleeve,

Organized religions have in the
past resented intrusion by govern-
ment. I resent the intrusion of gov-
ernment by religion.

John Mrvos
Director, a&r, talent acquisition
EMI America Records, New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Heftel, Statewide Groups In Merger

New Company Has 10 Stations

NEW YORK Two family-owned
broadcast groups—Heftel and
Statewide—have reached a merger
agreement. Pending Federal Com-
munications Commission approval,
the move will create Heftel and
Ginsburg Broadcasting, with a total
of 10 radio properties.

The company is expected to pur-
sue an acquisition course to the full
FCC-allowed complement of 12 AM
and 12 FM stations in the near fu-
ture. Television purchases are also
part of the group’s future plans.

The Heftel outlets are album
rocker WLUP Chicago, Spanish out-
lets KTNQ/KLVE Los Angeles,
and AC/lite rock combo KSSK/
KULA Honolulu. Statewide’s prop-

erties include Christian outlet
WCFL Chicago, hit outlets KHYI
Dallas and WAPE-FM Jacksonville,
Fla., contemporary Christian sta-
tion WJAX-AM Jacksonville, and
WVCG Miami.

According to the new group’s ra-
dio division president, Earl McDan-
iel, the merger consists of an ex-
change of 50% ownership between
the two groups. ‘“There are good
people in both organizations, and
with the strength of 10 stations, we
will have people in place to grow be-
yond that,” says McDaniel, who has
been associated with Heftel for the
last 22 years.

Heftel and Ginsburg’s executive
lineup consists of Cecil Heftel, pres-

ident/CEOQ; Scott Ginsburg, execu-
tive VP/CEO; Efrain Andrews, VP/
CFO; and Jordan Ginsburg, chair-
man of the board.

Few personnel changes were
made within each group. Jim De-
Castro remains as president/GM of
WLUP; Ken Wolt continues as pres-
ident/GM of KTNQ/KLVE. WAPE
GM Mark Schwartz continues in
that post while assuming the presi-
dent title at KHYI and WVCG.

Another longtime Heftel asso-
ciate, Ev Wren, will provide pro-
gramming consultation for the new
group; programmers Mark Driscoll
and Buzz Bennett will continue dual
responsibilities for KHYI and
WAPE.

Washington Roundup

BY BILL HOLLAND

THE Federal Communications
Commission is expected to consider
a staff proposal soon to relax its
multiple-ownership rules to give
AM stations, which have been de-
clining in profitability, a better
break. In 1986, the FCC released
statistics showing that the number
of AM stations showing profitabili-
ty fell from 67% in 1976 to 59%. If
the FCC takes action, it would af-
fect AM stations now owned by
Capital Cities/ABC and GE (NBC)
that are scheduled to be sold as a re-
sult of the rule forbidding owner-
ship of radio and television outlets
in one market.

STAY OUT OF THE programming
business? It is anybody’s guess, but
the FCC’s new general counsel,

Diane Killory, appears to be taking
a less active stance than her prede-
cessor, Jack Smith, in checking out
possible cases of obscenity and inde-
cency on the air, judging from her
initial remarks after taking office.

SPEAKING OF FCC ACTION in
the programming area, the commis-
sion heard from Infinity Broadcast-
ing over the holidays. Infinity re-
plied to the FCC’s query about com-
plaints that WXRK-FM New York
morning man Howard Stern’s blue
banter was ‘“‘obscene’’ or ‘“‘inde-
cent.”” Complaints had come via the
simulcast of Stern’s program to
WYSP-FM Philadelphia. The com-
pany pointed out that the FCC had
made it clear that it doesn’t consider
sex a forbidden subject on the air-
waves; that such speech—sexually
oriented language, sexual innuen-
do—has been ruled to be “protected

GREG SOLK is promoted to operations manager of album rock outlet
WLUP Chicago, a Heftel property that is now part of the new Heftel
and Ginsburg Broadcasting (see separate story, this page). Solk is a 10-
year WLUP veteran who was made PD in 1983. Since then, Solk has
changed the Loop’s audience base from a 12-24 demo to a 25-54 demo
through classie rock touches and high-profile personalities.

WKAT Miami has been sold to a group led by its VP/GM, Howard
Premer, for $2 million. The seller is Hernstadt Broadcasting. The big
band/nostalgia station is now in its 50th year of operation. Under the
new ownership, WKAT's city of license will no longer be Miami Beach,
but North Miami.

JEFFREY CLARK and Chloe Brothers have been elected vice presidents of
the Empire State Radio Partners Ltd., owner of WGY/WGFM Sche-
nectady, N.Y. Clark continues in his responsibilites as Empire’s VP/
sales and marketing. Brothers continues as GM of the combo. In relat-
ed news, Empire president and general partner Dennis Israel will be
giving up his post as president and CEO of the Sky Stations in order to
concentrate on the Empire properties. He will continue his ownership
interest in the Sky group, which recently bought WPEG/WGIV Char-
lotte, N.C.; KSKY Dallas; and WEZO/WNYR Rochester, N.Y.

CRAIG ECKERT is named VP/GM of Win-Com’s full-service AC/top 40
combo WNFL/WKFX Green Bay/Kaukauna, Wis. Eckert has served
as acting manager of the station since last fall, and he orchestrated
WKAU'’s change to WKFX early this year.

speech”; and, finally, that the few
complaints must be balanced
against Stern’s huge listening audi-
ence. In short, Infinity said it felt
Stern’s raps are acceptable under
community-standards criteria. The
ball is now in the FCC court, and
chairman Mark Fowler might be
caught between a rock and a hard
place—protecting First Amendment
rights while being called, by a vocal
minority, soft on “porn.”

UNITED BROADCASTING, Be-
thesda, Md., has dropped its plans
to dissolve as a corporation and re-
structure itself as a limited partner-
ship. The company wanted to take
advantage of changes in the tax
laws but ran up against the Dec. 31
deadline. So, the group owner will
continue to wear corporate attire.

GOOD LORD! The National Reli-
gious Broadcasters reports that
there are now 1,370 religious-for-
mat stations nationwide, an in-
crease of 21% over last year. NRB
will meet here Jan. 31-Feb. 4 for its
44th annual convention.

SEN. DANIEL INOUYE, D-Ha-
waii, was named Chairman of the
Communications Subcommittee by
Commerce Committee Chairman
Sen. Ernest Hollings, D-S.C., short-
ly before the 100th Congress con-
vened Jan. 6. The announcement
ended speculation that Hollings
would take the post himself. Inouye
is considered ‘‘positive” and “ap-
proachable’’ by broadcaster lobby-
ists—although he won't be too ap-
proachable for a while because he is
chairing a committee to investigate
the Iran-contra arms affair.

HAPPY BIRTHDAY ... Group W/
Westinghouse Broadcasting and
the Martin Luther King Jr. Federal
Holiday Commission announced at a
Capitol Hill press conference Jan. 7
that the country’s major radio net-
works (and the USIA and the
Armed Forces Radio Network) will
broadcast a public awareness cam-
paign in support of the King holiday
observance. Special programming
will air on the Jan. 19 holiday, along
with public service spots.

S5

Programmers reveal why they have jumped on
certain new releases.

TOP 40

At KBEQ Kansas City, program director Steve Perun says El De-
Barge's “Someone” (Gordy/Motown) is ‘‘a smash right now. But it
may not be getting recognition because there are seven DeBarge rec-
ords out now.” Perun says that now may not be the best time for more
ballads, but he adds, “If you listen to it, there’s no question it’s a per-
fect midtempo ballad for top 40. It's getting good reaction in all demos
for us.” From the same family, Perun picks Chico DeBarge's “Talk To
Me” (Motown) as another smash. In the rock arena, Perun says the
Genesis album track “Tonight, Tonight, Tonight” (Atlantic) is getting
treated like a single at KBEQ and is “outreacting” the current Genesis

single, “Land Of Confusion.” Perun says the album track’s popularity
may have much to do with the instant familiarity it has gained through
| exposure on Michelob television commercials. From yet another field,
Perun says the Lionel Richie/Alabama collaboration “Deep River
Woman” (Motown) is doing well in Kansas City. “It’s stronger than
[the Richie single ‘Love Will Conquer All'], and it gives me a good ex-
cuse to play a country song here, where country is a big factor.”

COUNTRY

WCAO Baltimore PD Johnny Dark says George Strait’s “Ocean
Front Property” (MCA) is coming out of the box to a very strong re-
sponse. “Incredible phones” have been generated by Highway 101’s
“The Bed You Made For Me” (Warner Bros.), Dark reports. He puts
the new group’s debut in the “new country sound” vein. Alabama’s lat-
est, “You’ve Got The Touch” (RCA), is doing great, Dark says, and
the Bellamy Brothers' latest, “Kids Of The Baby Boom” (MCA/Curb),
is “‘going to skyrocket.” KIM FREEMAN

FALL '86
ARBITRON RATINGS

Following are 12 plus, average quarter hour share, metro survey area.

Monday-Sunday, 6 a.m. to midnight.

Summer Fall Summer Fall
Call Format '86 '86  Call Format '86 '86
NEW YORK LOS ANGELES

WHTZ top 40 5.5 58 KPWR top 40/urban 6.6 6.5
wPU top 40 5.5 5.1  KIS-AM-FM  top 40 71 6.3
WRKS urban 5.1 51  KABC talk 6.7 54
WOR talk 5.3 47 Kol easy listening 44 49
WINS news 49 46  KOST AC 4.1 41
WBLS urban 49 456  KRTH-FM AC/classic rock 40 4.0
WPAT-FM easy listening 44 45 KBIG soft AC 39 39
wLTW soft AC 36 42  KROQ album rock 36 39
WCBS-FM oldies 33 40  KIQQ soft AC 29 3.6
WCBS-AM news 35 39  KNX-AM news 35 36
WNEW-FM album rock 35 38 KfwB news 33 34
WXRK " album rock 33 31 KINQ Spanish 32 33
WQHT top 40/urban 14 31  KLSX classic rock 15 31
WABC talk 2.7 29  KMPC nostalgia 33 27
WNSR lite rock 23 25 KLVE Spanish 2.2 23
WNEW-AM nostalgia 3.0 23  KLOS album rock 37 23
WHN country 28 21  KLH urban 18 18
WPIX AC 19 20 KA country 1.6 1.8
WYNY AC 18 18 KWKw Spanish 13 17
WNBC AC 1.5 17  KMET album rock 2.0 1.6
WQXR-AM-FM  classical 2.0 1.6  KUTE Quiet Storm 15 15
WNCN classical 14 1.5  KLAC country 14 15
WADO Spanish 1.8 1.4  KNX-FM mellow rock 14 14
WPAT-AM easy listening 1.5 14 KRl AC 1.2 13
WSKQ Spanish 14 13 KFAG-FM classical 11 13
WALK-AM-FM  AC 18 10  KKGO jazz 1.3 1.2
WKDM .Spanish 10 1.0  KRLA oldies 1.3 1.2
wLiB black 1.0 8 KDAY urban 13 12
KNAC pure rock 14 11

KNOB AC 8 11

KALI Spanish 9 1.1

KSKQ Spanish 7 1.0

10
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~ YesterHits_

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. | Wish, Stevie Wonder, 1amLa

. Car Wash, Rose Royce, mca

. You Make Me Feel Like Dancing,
Leo Sayer, WARNER BROS.

. Dazz, Brick, Bang

. You Don't Have To Be A Star (To
Be In My Show), Marilyn McCoo &
Billy Davis Jr., ABc

. Hot Line, Sylvers, caritoL

. New Kid In Town, Eagles, asvLum

. After The Lovin’, Englebert
Humperdinck, eric

. Blinded By The Light, Manfred
Mann's Earth Band, warNER BROS

10. Torn Between Two Lovers, Mary

MacGregor, ARIOLA AMERICA

(S0 W N =

0 0N

POP SINGLES—20 Years Ago

. I'm A Believer, Monkees, coLGEms

. Snoopy Vs. The Red Baron, Royal
Guardsmen, LAURIE

. Tell It Like It Is, Aaron Neville,
PARLO

. Good Thing, Paul Revere & the
Raiders, coLumsia

. Sugar Town, Nancy Sinatra, REPRISE

. Words Of Love, Mamas & the
Papas, buNHILL

. Standing In The Shadows Of Love,
Four Tops, moTown

. Winchester Cathedral, New
Vaudeville Band, FonTana

. That's Life, Frank Sinatra, REPRISE

. Georgy Girl, Seekers, capiToL

TOP ALBUMS—10 Years Ago

. Wings Over America, capiToL

. Hotel California, Eagles, AsyLum

. Songs in The Key Of Life, Stevie
Wonder, TamLa

. Boston, eric

. The Best Of The Doobies, warner
BROS.

—
QW 0 N O & W Ne

N s WA =

. A Star Is Born (Soundtrack),
Barbra Streisand & Kris
Kristofferson, coLumeia

. Greatest Hits, Linda Ronstadt,
ASYLUM

~

8. Frampton Comes Alive, Peter
Frampton, aam

9. Fly Like An Eagle, Steve Miller
Band, capritoL

10. A Night On The Town, Rod Stewart,
WARNF'R BROS

TOP ALBUMS—20 Years Ago

. The Monkees, COLGEMS

. 8.R.0., Herb Alpert & the Tijuana
Brass, aam

. Dr. Zhivago (Soundtrack), mcm

. The Sound Of Music (Soundtrack),
RCA/VICTOR

. Je M’Appelie Barbra, Barbra
Streisand, coLumeia

. Going Places, Herb Alpert & the
Tijuana Brass, Aam

. Born Free, Roger Williams, kapp

. Winchester Cathedral, New
Vaudeville Band, FonTana

. Supremes A Go-Go, MoTowN

. Golden Greats, Gary Lewis & the
Playboys, LiBERTY

COUNTRY SINGLES—10 Years Ago

1. I Can't Believe She Gives It All To
Me, Conway Twitty, mca

2. Let My Love Be Your Pillow,
Ronnie Milsap, rca

3. Two Dollars In The Jukebox, Eddie
Rabbitt, ELEKTRA

4, [[))(;)Tn't Be Angry, Donna Fargo, asc/

5

6

o w 0~ N N W N -

—

. Statues Without Hearts, Larry
Gatlin, MONUMENT
. Saying Hello, Saying | Love You,
Saying Goodbye, Jim Ed Brown &
Helen Cornelius, rRca
7. Are You Ready For The Country/
E&Good Woman, Waylon Jennings,

8. You Never Miss A Real Good
Thing (Till He Says Goodbye),
Crystal Gayle, ua

9. Near You, George Jones & Tammy
Wynette, epic

10. Liars One, Believers Zero, Bill
Anderson, mca

SOUL SINGLES—10 Yaars Ago

. | Wish, Stevie Wonder, 1amLa
. Darlin’ Darlin’ Baby (Sweet,

Tender Love), O'Jays, PHILADELPHIA
INTERNATIONAL

. Free, Deniece Williams, coLumsia

. Saturday Night, Earth, Wind & Fire,
COLUMBIA

I Like To Do It, K.C. & the Sunshine
Band, T«

Dazz, Brick, Bang

. Car Wash, Rose Royce, mca

. Do It To My Mind, Johnny Bristol,
ATLANTIC

. Feelings, Walter Jackson, chi-sound,
UA

SR

© XN U AW

10. Hot Line, Sylvers, capitoL

adio

Washington, D.G.
Chicago

Detroit

Dallas

6% Angeles
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ARisTA '86. Our

i kil ! Billy Ocean
Whitney Houston Fre - g ‘1 ' Two double platinum albums.
7x platinum plus in-the U.S., 12 . . | Billboard's #1 Pop Singles Male
million worldwide. Billboard's,#1 S Artist, #1 A/C Artist, and %1 Block ..
Pop and #1 Blackslbum of .the . j ( Singles Male Artist of the year.”

Year. A string of four#1 singles. A
Grammy. An Emmy. The #1

‘e Billboard Home Video from the first 7 e & —
: week of release. Whew! ye. 4, :
I e o Carly Simon /
- - - = - ¢ \ -

“wCarly's "Coming_Around Again”

with a smash hit single and a

brand new album that's certain to
be one of '87's biggest.

S

‘ 1 il -y o _ " KBC Band
~ Jermaine Jackson o\ | e ~Atop 5 AOR artist off the inifial 12"

" Precious. Moments conneded 3 g =' ‘ | TV G Their second 12", “America,” i
foratop 15 hit with “I Think ™ Jig.p ' ; ] ‘e i B currently rocketing to the top of the

s Love,"and the story. {l) . ' Y B AOR charts, and is off to a grée
) i A\ e start at Top 40.

| continues with the new single, -, e
"+ "Words Into Adtion.” Exped o’
more great things from'
“Jermuine in ‘87.

The Monkees
“Comeback of the Year,” with an album at over 900,000
units'and dimbing to Platinum, their first top 20 single
in two decades, and the year's top-grossing tour.

[he latest-album_from-the year's
ost accloimied-nstrumentalisthas

jover 250,000 urits {50,068:n
Jast month alonef-and is.ready

© 1986 Aristo Records, Inc
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PIONSHIF \§ SON
O\ 7%

~ From Jonuary-through December, it
‘was.a:series of triumphs for Arista and
“ourartists; resulting in eusilythe best

"7 year in our-hisfory:-

h

. nfﬂrla ”"" 1o

N4 aReeed”siles-stthe_Queen's
Q' ._._Jp”_»_j.‘.”,

* lbum, * iy Lee going¥op 5
LW REB-und-crossing pog N =
= \ P-oduted by Narada Michael ” =
”(//ﬂ \Walden, Billboard's #1 L R

WL

! \\ Pro\duce‘r Qf jhg Yeur{ _ -\ | o
= *% /ﬁ/h/ What Friends Are For”s — ~ A/remarkable.92% of alkalbums

N LS oard's #1 Pop and A/CSingle / P .
- he released in 1986 by turrent Arista

) o
= /

]

Y.
=9 y.
e i

””
Dionne Warwick
A
i

f
.
/
£

‘ [//)auf"A Gold Single. A Gold LP, | |
y // __ #\/ arfists have surpassed sales of 200,000

/units!' And more than one-third of
those releases were certified Gold,
Platinum, or higher.

" COMING SOON:
The eagerly uwuiteg Arista debut dlbum by Carly Simon,

e
%uo 86 in Guitar Ployers
ine’s raaders poll. m label firsts by Patrice Rushen, Lala and Exposé, new

A : _ albums by Patti Smith, Dionne Warwick, Cruzados,
',‘ﬁm ¥y ' Thompson Twins, Kashif, The Alan Parsons Project. ..
I fheir -

000/ ua
" : f aloge. : and, of course, the second album from Whitney Houston.

!
AND,

Jermaine Stewart 2 -

y Withotopsinle e Dot e 7 THE CELEBRATION'S

gold album, the Frantic Romantit 4~

] i ° 4
4 ibgrc;lt(iﬁﬂ; ;(::g(l;i ::;S,' year, and the word , j UST BEG I N N l NG..’
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King Biscuit Presents

IGGY POP

Tune in the King Biscuit Flower from hi$ new album Blah Blah
Hour on January 25 to hear the Blah, co-produced by his
legendary Iggy Pop, recorded friend and co-writer David Bowie.

during his gt live.p er,form- And look for his tour with the
ances in four years. Hell do songs  pretenders starting this month.

America’s Premier =-=
. Radio Concert Show e
Budweiser DIR RADIO NETWORK

KING OF BEERS,

A
LORIMAR-Telepictures
Company

JFeatured

Programming
ammin
WESTWOOD ONE/MUTUAL
has upped the ante for national ra-
dio program productions with its
Check Your Local Listings promo-
tion. The nationwide media cam-
paign involves 30- and 60-second
television commercials on VH-1 and
CNN as well as full-page print ads
urging listeners to check local publi-
cations to find out when and where
the network’s radio programs can
be heard.

To facilitate the local listing of
programs, WWI is sending a form
to affiliates with each regularly
scheduled program, including a ge-
neric description of the show and
that week’s particular highlights.
The affiliate then fills in the broad-
cast date and time and sends the
form along to local publications.

The intended effect is to create
greater visibility for the network’s
programs in local markets and to
provide a strong promotional im-
pact for affiliates. It should do just
that. It may also help syndicated
programming in general achieve
that desired higher visibility in the
local markets.

MJI BROADCASTING now has a
one-man West Coast office in Dave
Schulps, vice president of produc-
tion. Schulps will conduct artist in-
terviews and be the all-round MJI
representative for the West Coast,
using a computer link to the New
York office. Schulps can be reached
at his Menlo Park, Calif., office at
415-854-1099.

Meanwhile, New York-based MJI
affiliate relations manager Patti
Galluzzi is appointed director of
programming. The newly created
position will be a liaison between af-
filiate relations and production. In-
stead of selling, she will be listening
to affiliate feedback and passing
the word back to production. Galluz-
zi’s experience includes a stint as
program director for Providence,
R.1., rocker WBRU.

In other personnel news, Paul
Bronstein moves up from Satellite
Music Network’s director of re-
search to assistant VP/research.
Bronstein came to SMN a year ago
from the research-director position
at United Stations Radio Network
... And over at ABC, Sandra Ken-
nedy is upped to director of re-
search for the ABC Radio Network.
She will be responsible for the day-
to-day operation and administration
of research functions. Kennedy had
been the manager of research and
media planning for the network
since 1980.

THE American Comedy Net-
work’s president, Andy Goodman,
is acting on his predictions of in-
creased competition in a tightening
market (Billboard, Jan. 10). ACN is
expanding its national features ser-
vice from seven to 10 features per
week. The three added bits will be
pulled from ACN’s 3-year-old li-
brary and will be reissued as devel-
oping news stories and holidays
make them topical.

As an 11th bonus feature, ACN
VP/creative director Bob James
will review current movies with a

(Continued on page 16)
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cHIEF ROCKER RETURNS:
Frankie Crocker’s name offered
us more than a wild-goose chase on
our latest attempt to run down a
rumor involving him. At presstime,
all WRKS “Kiss” New York PD
Tony Gray would say was, “Stay
tuned Monday [12] sometime be-
tween 3 [p.m.] and 6 [p.m.].” So the
big mystery has been whether
Crocker’s return will be via a regu-
lar, live shift or through some sort
of syndicated project. The Kiss
camp was absolutely mum on the
subject, but observer bets are run-
ning in favor of the later scenario.

Crocker has a lot of nicknames—
“the father of urban contemporary
radio,” “Hollywood,” “MCA good
guy’’—but by any name, Crocker’s
return in any form is as exciting as
it is interesting. As PD and after-
noon man of WBLS New York in
the "70s, Crocker put the station
within pinching distance of then-
dominant WABC. He was also
fired during payola scandals and
rehired a few years later. In 1978,
Crocker watched the now-defunct
WKTU steal the market away. But
mest important to this story,
Crocker saw Kiss emerge as urban
format leader under the direction
of Barry Mayo, the GM Crocker
will now work for at Kiss.

For the past few years, Crock-
er’s been a host on VH-1. At a
Black Music Assn. roast for Kiss
GM Barry Mayo last year, Crocker
made no secret of his desire to re-
turn to the Gotham airwaves, and
his name has cropped up periodi-
cally in speculative scuttlebutt con-
cerning various stations since he’s
been off the radio ... Here’s hop-
ing you’re all spinning “Moody’s
Mood” while reading this.

Another hot Big Apple topic is
the operations director seat at
WHTZ “Z-100,” and Gotham gab
has WBSB Baltimore PD Steve
Kingston taking the post. Says Z-
100 PD Scott Shannon, “There
has been some interchange, but
nothing in the serious stage.” Of
course, Kingston has already
played ops man to Shannon’s PD,
when both were at WPGC Wash-
ington. The move would only ap-
pear logical on Kingston’s part if
there was some indication that
Shannon would be moving on. As
we've discussed before, Shannon is
in the midst of renewal negotia-
tions with Malrite, and the group’s
acquisition of WTRK Philadelphia
adds more permutations to the pos-
sibilities. Stay tuned!

J()HN LANGAN left his PD post
at top 40 outlet KZZU Spokane,
Wash., recently in pursuit of other
interests. “We're very sorry to see
him go. He did a great job for us,”
says station VP/GM Barbara Bed-
dor. As for qualities sought in Lan-

Y @)K P

gan’s future replacement, Beddor
wants, “someone who would like
being the No. 1 CHR in the U.S.”

MIKE SCHAEFER can now be
added to the growing crew at Vir-
gin’s domestic operation, where he
lands as West Coast regional pro-
motion manager. The former
KIIS-AM-FM Los Angeles pro-

Crocker returns to
WRKS New York

grammer, of course, promoted for
Elektra for three years before
working at KIIS. He's swinging
gracefully back into the rap with a
comparison of the musical excite-
ment of Virgin’s initial output to
the impact of music styles just
breaking when KIIS began to
come on big guns. Watch first for
the Cutting Crew’s “Died In Your
Arms Again,” which has been a hit
overseas, and will hit your desk to-
ward the end of the month.

Sincere condolences to Brad
Hunt, Elektra’s VP of national
marketing/AOR promotion, whose
father, Lloyd, died in the San Juan,
Puerto Rico, hotel fire.

WFMT Chicago veteran air talent
George Stone retired after eight
years with the classical station . ..
At another classical legend,
KFAC-AM-FM Los Angeles, sev-
eral veteran personalities got un-
expected pink slips last week. The
move is said to be part of KFAC's
shift toward programming of long-
er music pieces, and, obviously,
less talk.

WAXY Miami was quick to find
a replacement for morning man
Greg Budell. Longtime partners
Rick O’Riley and Suds Coleman
will arrive there Monday (12), hav-
ing just left WCCC Hartford ...
Back in New York, Al Bandiero
gets a permanent contract with
WQHT ‘““Hot 103"’ New York,
where he’s been handling after-
noons since the Emmis outlet ar-
rived in August. Bandiero, of
course, was a staple on Gotham’s
last dance music success story,
WKTU.

Congrats to WKHX/WPLO At-
lanta air and production talent
Andy Gigandet (aka Steve Morris)
and his wife, Carleen Nash, on the
birth of Shannon Danielle last
month.

Larry Bruce Communications
adds rockers WKDF Nashville and
KPOI Honolulu to its client roster.
The former KGB San Diego and
KMET Los Angeles programmer’s
Los Angeles-based consultancy
also has an international division

that is working with Australian
stations SA-FM Adelaide and
FOX-FM Melbourne.

WWSA Savannah, Ga., started
off the new year as WCHY-AM,
from which it will simulcast the
Great American Country format of
its sister station, WCHY-FM.
WWSA had been an AC for seven
years ... Walt Barcus is the new
PD at AC outlet WNBH New Bed-
ford, Mass., where he will also han-
dle afternoon drive. Barcus was
GM at WKHS Worton, Md., and a
broadcast instructor ... Nice to
see KRLD Dallas’ Brian Shields
used as a news source for WPIX-
TV New York’s coverage of the
hostage incident at the Dallas air-
port last week ... Down the road
in Houston, young classic rocker
KZFX ‘“Z-107"’ brings Lauren
Valle on as co-host with operations
manager Ted Carson on the morn-
ing shift. She’s a market veteran
after more than six years with Mal-
rite’s KKHT Houston (formerly
KSRR).

DON’T MISS BILLBOARD’S new
Spanish radio column, La Radio
Latina, by Carlos Agudelo. Geared
toward Spanish-language music
stations, the column is a compan-
ion feature to the Hot Latin 50
chart and will focus both on chart
moves and radio activities.

In case you thought Joe Walsh
was the only recording artist to
moonlight as an air personality,
make note that Ted Nugent put in
a great week at WLLZ, the rocker
in his Detroit hometown, where he
sometimes referred to his show as
“Good Luck America.” More famil-
iar with the medium was comedian
Richard Belzer, who handled a
two-week morning stint at rocker
WYSP Philadelphia, when WXRK
New York simulcaster Howard
Stern vacated.

Diane Cotton joins full-service
top 40 WKRM-AM Columbia,
Tenn., as night talent. She arrives
from WTMG-FM Nashville . ..
New at young AC outlet WTRG
Raleigh, N.C., is morning man
Weaver Morrow, who will be con-
tinuing his “wacky, off-the-wall,”
style, says WTRG PD Garry
Mitchell. An 18-year veteran, Mor-
row was most recently at KRBE
Houston. WTRG came on the air in
August, and the rest of its lineup
includes Rick Freeman, Wynn
Richards, and Jessie Brandon.

JOEL LIND takes on extra duties
as the VP/operations for Price
Communications’ WMTG/WNIC
Detroit. Lind is Price’s assistant
VP/radio and will continue group-
programming responsibilities.
Lind replaces David Ervin, who
moved on to the PD post at WCLR
Chicago ... Steve Anthony is ap-
pointed PD at KLTE Oklahoma
City, a lite AC outlet. He arrives
from the same post at WRAL Ral-
leigh-Durham, N.C.

Helen Leicht and David Dye as-
sume co-program-manager posts
at adult rocker WIOQ Philadel-
phia. Leicht retains midday duties.
Dye keeps the afternoon drive ...
Buried in holiday mail is news that
Neil Barry is the new PD at rocker
WNEW-FM New York. He comes
from rocker WSHE Miami.
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ALBUM ROCK ™*-

o ol Compiled from natlonal a!bum rock
i :5 §u AE ARTIST radio airplay reports. TITLE
T ] =T
FE |82 a2 | 5] wen
& »i > s 3 > 3 * NO.’“1 * % = \1
e ¥ THE PRETENDERS MY BABY
5 5 11 SHE <
v e ERIC CLAPTON IT'S IN THE WAY YOU USE IT
| 2 |1 4721 n | g8
|7 a BIG TIME
(3| 77| 10 | s | PETERGABRIEL )
| LIVIN' ON A PRAYER
(@] .| n | s | BoNjow B v
| 5 | 3 | .3 | 14 | GEORGIASATELLITES  KEEP YOUR HANDS TO YOURSELF
3 ELEKTRA 5
| BRUCE HORNSBY ON THE WESTERN SKYLINE
6 | 6 | & | 8 | &A
7 | 4 4 |14 | BOSTON COOL THE ENGINES
(8 9 13 ) THE ROBERT CRAY BAND SMOKING GUN
. MERCURY
(o) | ANN WILSON THE BEST MAN IN THE WORLD
9 10 {16 7 CAPITOL
‘ N'T NEED A GUN
A0)| 13 | 14¢| 10 | BiLYIDOL DO
{873 0% ¢ | ERICCLAPTON TEARING US APART
STEVE MILLER | WANT TO MAKE THE WORLD
12 2 1 12 CAPITOL
w & ¥ POWER TRACK* % & 3
2 35 5 EDDIE MONEY 1 WANNA GO BACK
D COLMBIA
() 20 | 24 | 6 | KBCBAND AMERICA
& Fatilisel] s [ BOSTON WE'RE READY
16 | 16 | 18 | 8 | JASON & THE SCORCHERS GOLDEN BALL AND CHAIN
EMI-AMERICA
JACOB'S LADDER
17019 2|19 yHl;!ESYALII.SEWIS & THE NEWS L
F
D] » | n | 5 | WOROPARTY SHIPOF FOOLS
1 | 15 | 9 | 13 | BENJAMINORR STAY THE NIGHT
(@) 2% | % | 5 | THEKINKS WORKING AT THE FACTORY
2|17 (1215 REKEEOCASEK TRUE TO YOU
2% sl 257 7 | BRUCE SPRINGSTEEN BECAUSE THE NIGHT
@ 2% | 20 | 7 1 THE SMITHEREENS BEHIND THE WALL OF SLEEP |
2 (12|s6 |12 DE?FNNMENLEY WHO OWNS THIS PLACE
% |14 |15 ]9 CB(,"LH&ESPRINQS‘f_EEN FIRE .
% | 23 |19 | 9 | STEVEWINWOOD BACK IN THE HIGH LIFE AGAIN
@D| w | 2 | 4 | STEVEMILLER NOBODY BUT YOU BABY
CAPITOL
[__ AN FLASHMAKEH *hk
(28)| NEwp | 1 | DEEPPURPLE BAD ATTITUDE
—
2 |31 | 33 | 8 | THEPRETENDERS ROOM FULL OF MIRRORS
(30)| 4 | 38 | 4 | EYROPE THE FINAL COUNTDOWN
31 | ] | n | KANSAS ALL | WANTED
(3| 1. | — | 2 | JOURNEY I'LL BE ALRIGHT WITHOUT YOU |
i COLUMBIA
|
0 fayilaa 12 | BONIOVI WANTED DEAD OR ALIVE
(3| % | o | 4 | GGVvPOP REAL WILD CHILD
35| 39 | 46 | 4 | HMBUK3 LIFE IS HARD
[
36 | 22 [ 34 | 6 | BILLYJOEL THIS IS THE TIME
37 |27 | 7 | 10 | BOBGELDOF THIS IS THE WORLD CALLING
(38| 46 | — | 2 | DAVID&DAVID AIN'T SO EASY
w2170 ?PTCEVIE RAY VAUGHAN SUPERSTITION
WAR
® |3 |2 | 9 | BRUCESPRINGSTEEN
a1 | @ | —] 2 | TILTUESDAY COMING UP CLOSE
'@D)| 45 | — | 2 | CINDERELLA NOBODY'S FOOL
— s | MERCURY
33| NEWp | 1 | LOSLOBOS SHAKIN' SHAKIN' SHAKES
M .40 | 32| gfy,,ggls B ___EAND OF gonru_suolq by
45 | 35 | 1 10 LONE JUSTICE SHELTER
ROADRUNNER
NEWD | 1 JOAN JETT AND THE BLACKHEARTS oS U B
HAND
47 | @ | 4 5 CB&H&ESPRINGSTEEN RAISE YOUR
48 | 42 | 3 | 13 | DAVID &DAVID SWALLOWED BY THE CRACKS
NEWp | 1 | LOVE&ROCKETS ALL IN MY MIND

THE STABILIZERS ONE SIMPLE THING
OLUMBIA

50 'IE»I@H 13 | ¢

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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FEATURED PROGRAMMING

(Continued from page 14)

dollars-and-cents rating system to
give you his opinion on a movie's
worth.

New York comedienne Nancy
Parker jumps into ACN’s creative
pool for 1987, bringing with her a
wide array of celebrity impressions.
And, finally, ACN will send out “Af-
filiate Tip,” both in taped form and
as a weekly newsletter, to show
how material is successfully being
used, offering advice on using each
week’s features.

VINYLIZED ... ProMedia’s Fun
Factory has three of its bits includ-
ed on WHTZ New York’s ‘““The
Zoo’s Greatest Hits, Vol. 2.” The Z-
100 Morning Zoo. album, featuring
WHTZ PD and Morning Zoo ring-
master Scott Shannon, is being
sold to raise money for charity.

MUSICAL STARSTREAMS, the
new age program from Frank For-
est in Mill Valley, Calif., has been
adding affiliates throughout 1986
and counts 30 stations on its roster
as 1987 begins. The latest large-
market add for the show is quality
rock outlet WMRQ Boston, which
will use the show in its Sunday
morning 9-11 a.m. slot.

A TWO-HOUR VERSION of
ABC’s “Casey Kasem’s American
Top 40” is now being heard in En-
glish on eight major commercial FM
stations in Japan. The program has
been carried for years by American
Armed Forces Radio but will now be
carried only on a restricted basis on
the Armed Forces’ Far East Net-
work. The three-year exclusive ar-

Hoosier Reunion. NBC Source affiliate WFBQ Indianapolis gets a Gotham
welcome from Indiana native Jane Pauley as it broadcasts it “Bob & Tom
Show"” live from the NBC studios in New York. Pauley treated WFBQ listeners to
a rendition of the fight song from her alma mater, indiana Univ. From left are
WFBQ's Bob Kevoian, Pauley, and WFBQ's Tom Griswold and Mark Much.

rangement was engineered by Ra-
dio Express, Los Angeles, for
Dentsu in Japan.

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Jan. 16, Alan Parsons Project, Rock Over Lon-
don, Radio International, one hour.
Jan. 16-18, Bob Dylan, Tom Petty & the Heart-

Arbitron Makes Ghanges

NEW YORK Arbitron Ratings
here has appointed two new officers
and four new members to its Radio
Advisory Council, and that council
has passed two new resolutions.

New officers elected to one-year
terms are Dan Halyburton, VP/GM
of KLIF/KPLX Dallas, who will
represent country outlets in mar-
kets 1-50, and Lee Larsen, VP/GM
of KOA/KOAQ Denver, who will
represent news/talk outlets in all
markets.

New council members elected to
three-year terms in different mar-
kets are Ted Dorf, VP/GM of
WGAY/WWRC Washington, D.C.,
easy-listening outlets in markets 1-
50; Dennis Isreal, president/GM of
WGY Albany, N.Y,, MOR/personal-
ity stations in 50-plus markets; Den-
nis Lemon, VP/GM of WLAV

Grand Rapids, Mich., album rock
and other format stations in all mar-
kets; and Al Maxwell, GM of KTLT
Wichita Falls, Texas, contemporary
stations in 50-plus markets.

During its December meeting,
the council instigated a study of Ar-
bitron’s new “daypart” diary, which
was first used in the summer 1986
survey. It was designed to minimize
diary-keeper confusion about time
of day, but the council expressed
concern that the system may be
causing a fluctuation in listening es-
timates.

The second resolution urges Arbi-
tron to “place radio in the forefront
of its efforts to market and develop
new qualitative and quantitative au-
dience-measurement techniques
that take advantage of new technol-

ogy.

Who do you have tobe
to join ASCAP?

Membership in the American Society of
Composers, Authors & Publishers is open to any
writer or publisher who meets the following re-
quirements:

Writers: Any composer or author of a copy-
righted musical composition who has written
one or more regularly published or commercially
recorded works.

Any composer or author of a copyrighted mu- |

sical composition who does not meet the above
requirement may be elected as an associate
member.

Publishers: Any person, firm, corporation
or partnership actively engaged in the music
publishing business whose musical publications
have been used or distributed on a commercial
scale, and who assumes the financial risk involved
in the normal publication of musical works.

QSscap

1 Lincoln Plaza, New York, NY. 10023
(212) 595-3050
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CONTEMPORARY.

E Compiled from a national sample of radio playlists.
o| I
518(¢|3
z 12|40
2 |G|E|2| TTE ARTIST
= 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL
’ « sk NO,1 % %
1 2l g | THISISTHETIME Fw
COLUMBIA 38-06526 2 weeks at No. One & BILLY JOEL
S —
@ 5106110 SHAKE YOU DOWN
. COLUMBIA 38.06191 & GREGORY ABBOTT
3 3 1112 LOVE IS FOREVER
JIVE 1-9540/ARISTA & BILLY OCEAN
4 214 |n STAY THE NIGHT
ELEKTRA 7-69506 & BENJAMIN ORR
@ 1wl s AT THIS MOMENT
RHINO 74403 BILLY VERA & THE BEATERS
@ 8 l10]8 WILL YOU STILL LOVE ME?
WARNER BROS. 7-28512 ¢ CHICAGO
7 617110 SOMEWHERE OUT THERE (FROM “AN AMERICAN TAIL")
MCA 52973 & LINDA RONSTADT AND JAMES INGRAM
8 75|17 THE WAY IT IS
RCA 5023 & BRUCE HORNSBY & THE RANGE
@ 9f11ls CAUGHT UP IN THE RAPTURE
ELEKTRA 7-69511 ANITA BAKER
10 4131 FALLING IN LOVE (UH-OH)
EPIC 34.06352 & MIAMI SOUND MACHINE
@ 121151 6 BALLERINA GIRL
. MOTOWN 1873 & LIONEL RICHIE
breakers, Superstar Concert Series, Westwood
One, 90 minutes 12 |10] 8 | 17| THE NEXT TIME | FALL
! ) WARNER BROS. 7-28597 & PETER CETERA WITH AMY GRANT
Jan. 16-18, Deep Purple, Metalshop, MJI, one
h @ 17t20] s TWO PEOPLE
", 1618, Kol & theGang,Countdown Amei " e
ijn"t dSt tpo ! e hang, ountdown Ameri- s 113112 |12 | STAND BY ME
Ca, United otations, 0(;" ours. . ATLANTIC 7-89361 & BEN E. KING
Jan.. 16-18, Ben Orr, the Scorpions, Rock 5 1 9« 16| Love wiLL CONQUER ALL
Chronicles, Westwood One, one hour. eI (T @ LIONEL RICHIE
Jan. 17, Banglgs, Huey Lew'ls, Lisa Lisa & Cult 16 |15 18| 12| TAKE THIS LOVE
Jam, Party America, ABC Radio, two hours. AGM 2875 SERGIO MENDES BRASIL '86
Jan. 17, Aretha Franklin, Gladys Knight, High- 17 |16 |13 17| HUMAN
lights, DIR, three hours. VIRGIN 2861/A8M ¢ THE HUMAN LEAGUE
Jan. 17, Steve Earle, T. Graham Brown, The 18 | 18118] o | STAY FOR AWHILE
American Eagle, DIR, 90 minutes. A&M 2864 © AMY GRANT
Jan. 18, Susan Mazer, Dallas Smith, Musical .@ IN YOUR EYES
Starstreams, Musical Starstreams, two hours. 21256 ALM 2894 JEFFREY OSBORNE
Jan. 18, 'til tuesday, King Biscuit Flower Hour, @ 26 |31 | 4 | VLL BE ALRIGHT WITHOUT YOU
DIR, one hour. COLUMBIA 38.06301 JOURNEY
Jan. 19, Dolly Parton, Solid Gold Country, Unit- 21 119117 (14| EMOTION IN MOTION
ed Stations, one hour. GEFFEN 7-2861 7/WARNER BROS. & RIC OCASEK
Jan. 19-25, Eric Clapton, Classic Cuts, MJI, one @ 29|33 5 | SOMEDAY
hour. MANHATTAN 50048/EMI-AMERICA & GLASS TIGER
Jan. 19-25, Triumph, In Concert, Westwood @ {30 6| JMMY LEE
One, 90 minutes. ARISTA 1-9546 ¢ ARETHA FRANKLIN
Jan. 24, Billy Vera & the Beaters, Rick Dees’ 4 | 242 | 6 | SOMEONE
Weekly Top 40, DIR, 90 minutes. GURDY 1867/MOTOWN EL DEBARGE
@ 27|28 5 IS THIS LOVE
Jan. 24, Stacy Q, Pointer Sisters, SCOTTI BROS. 4-06381/EPIC © SURVIVOR
Party America, ABC Radio, two 2% |20 |19 ] 13| AMANDA
hours. MCA 52756 BOSTON
Jan. 24, Ray Charles, Herbie COMING AROUND AGAIN
. A 27 12512320 0
Hancock, Highlights, DIR, three : ARISTA 1-9525 CARLY SIMON
hours. I'tL BE OVER YOU
A 21, Al e COLUMBIA 38-06280 & TOTO
° YOU GOT IT ALL )
Bi"mrd @) » SO o e & THE JETS
@ 351375 ALL | WANTED
ADULT CONTEMPORARY :C*‘Um“ SIKANA S
RUE BLUE
MOST ADDED 3Bzl SIRE 7-28591/WARNER BROS. & MADONNA
A weekly national compilation of the most @ 38|40l 4 OPEN YOUR HEART
added records on the radio stations currently SIRE 7-28508/WARNER BROS. & MADONNA
reporting to the Top Adult Contemporary
oy iy 1 | WITHOUT YOUR LOVE
AL @ NEWD COLUMBIA 38-06570 ¢ 7070
NEW TOTAL 2 28|20 HIP TO BE SQUARE
84 REPORTERS ADDS ON CHRYSALIS 43065 ¢ HUEY LEWIS & THE NEWS
ToTO 14 32 35 |33(34] 4 DEEP RIVER WOMAN
WITHOUT YOUR LOVE MOTOWN 1873 LIONEL RICHIE
COLUMBIA 36 36 3\6 7 VICTORY
BRUCE HORNSBY & RANGE 10 10 .| MERCURY 888 074.7/POLYGRAM & KOOL & THE GANG
LI, GD|3s|—| 2 | CANT HELP FALUNG IN LOVE
BILLY VERA & BEATERS 9 69 EMI-AMERICA 8368 & COREY HART
AT THIS MOMENT ruino GOLDMINE
GLASS TIGER 9 40 R RCA 5062 & THE POINTER SISTERS
SOMEDAY MANHATTAN .
(39) 1 | STOP TO LOVE
KANSAS 7 25 . NEWD- EPIC 34-06523 & LUTHER VANDROSS
ALL | WANTED wca a0 | 34|20 g | DON'T GET ME WRONG
SIRE 7-28630/WARNER BROS. & THE PRETENDERS

O Products with the greatest airplay gains this week. ® Videoclip availability. ® Recording Industry
Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1

million units.
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Workehep Zxpress Taes President. The “Santa Claus Express Kids' gather
round ¢ haar WF'W Orlardo air personelity Bill Cross read “T e Night Before
Christmas” at Jenial Sirways' terminal in Washington, D.C. The holiday
charity efor: i Y #ying underprvieged children ta a sacret ‘Santa’s
Worksyop, U.& 11 Miami and WBJW t2amed with Fresiden:ial to make a
dream \isit "0 Santa's acrkshop a raality for the chidren.

Bo B-Day. KANFN Santa Rosa, Calif., throews Bo Diddley an early birthday
party, bringinj admir n3 listeners tackstage to give the legerd birthday gifts.
From <ft are KWFN Giv Bob Woeldfel, listaner Joy Mitchell, end Diddley.

WILD Thing. WILD Bxiston PD Elroy R.Z. Smith, keft, brings che evening's
lineup together far a ca m momen: be“cre rolling into the WILD Ball. The
station’s Fall Ball per >amers were, frem second I3tt, Stacy Lattisaw, Bokby
‘D Tram'” Williams, a~d J=zan Carne

/Z?'g 2'.?’

DI0AM

FOregzn Conclusion. The Make-A-Wish Foundation’s Orejon chapter
concludes its 1986 fund-raising campaign with the single largest denation—from
Ackerbay stations KSGO/KGON Portiand. The donation, amounting to more
than $13,)00, was a result of the statior®s Celebrity Golf Tournament. It will be
used to make a wish come true for children with chronic, life-threatening, or
termina ilnesses. Standing are, from ieft, KGON-FM VP/GM Dan Hern and the
foundeton’s chapter president Fred McLawhorn.

i

The Key To The Suite. CHTZ-FM
St. Ca-harines, Cntario, programming
directcr Eric £arauels honors native
rockers Honevmoon Suite with the
key to the city at a ceremory held ai
Niagara Falis. Piztured are,
clockwise, from left, Honeymoon
Suite’s Rob Preuss, Samue s, and
band membe~s Gary Lalond, Dave
Betts, Derry Ereham.

Upstaze Utopia. WKGL-FM Middietown, N.Y., gresents its first artist-of-the-
year awa-d to neighbors Todd Rundgren and Roger Powedl. Rundgren was
hongred “or his solo work and for his work with Utopia, of which Powell is a
membar. From left are Rundgren, WKGL air talent Gary v anheim, and
Powel .

- - - el
Bluer Than Blue Is No Longer True. Michael Johnson stops in at WDSY Pittsburgh to show the staff thet he's no
longer “Blue~ Ttan Blue."” Standing are, fron kft. RCA's Gary Noftz, WDSY M3 Mary Jo Kacsan and PL' Ron Antil,
Johnson, and RiCA's Gary Greenburg and Daie Turner.

BILLBCAFT: JANLARY |7, 1937
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POWER PLAYLISTS.

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekiy cume
audience between 500,000 and 1 mitlion.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLA'”N 31 39 Huey Lewis & The News, Jacob's Ladder 26 29 Aretha Franklin, JSimmy Lee 4 1 Billy Vera & The Beaters, At This Mom 21 23 Miami Sound Machine, Falling In Love
32 35 leff Lorber Fealurins.l(a n White, Fa 21 30 Peter Gabriel, Big Time 5 12 Gregory Abbott, Shake You Down 22 25 Debbie Harrz, French Kissin
33 36 Lionel Richie, Deep River Woman 28 32 Huey Lewis & The News, Jacob's Ladder 6 18 Madonna, Open Your Heart 23 36 Kool & The Gang, Victory
34 10 Peter Cetera With Amy Grant, The Next 29 16  Bruce Hornsby & The Range, The Way It 7 10 Billy Qcean, Love Is Forever 24 27 Boston, We're Ready
35 16 Cameo, Word Up 30 34 Chico DeBarge, Talk To Me 8 11 Georgia Satellites, Keep Your Hands T 25 12 The Human League, Human =
36 38 Billy Ocean, Love Is Forever A3l — Boston, we're head{ 9 13 Survivor, Is This Love 26 30 Lione! Richie, Deep River Woman Mg
A37 —  Chicago, Will You Still Love Me? 32 35 Toto, Without Your Love 10 19 Cyndi Lauper, Change Of Heart 27 32 Corey Hart Can't Hep Falling In Lov S—
A38 — Dead or Alive, Brand New Lover A3} —  Chicago, Wilt You Still Love Me? 11 24 Bon Jovi, Livin' On A Prayer 28 33 Chicago, Will You Still Love Me?
A39  —  Bruce Willis, kespec( Yourself A3 — Journey, I'll Be Alright Without You 12 17 Glass Tiger, Someday 239 8 Bruce Hornsby & The Ranfe, The w? 1t Detroit P.D.: Rick Gillette
A80  — Expose’, Come Go With Me A3S  —  Janet Jackson, Let's wait Awhile 13 16 Kool & The Gang, Victory 0 03B Hueg Lewis & The News, Jacob's Ladder U
New York P.D: L Berge A36 — Five Star, If 1 Say Yes 14 20 Boston, we're Ready 31 39 Ready For The World, Love You Down 1 s G"?!Of} Abbott, Shake You Down
w for Lrelbhs TG LI 15 31 Samantha Fox, Touch Me (1 Want Your B 2 38 Ric easek, True To You & Janet Jackson, Control
11 Bangles, Walk Like An Egyptian 16 34 Chicago, Will You Still Love Me? 33 40 Eddie Money, | Wanna Go Back 3 10 Ready For The World, Love You Down
2 2 Gregory Abbott, Shake You Down 17 22 Billy Joel, This Is The Time A4 — Bruce Willis, Respect Yourself 4 1 Bangies, Walk Like An Egyptian
3 6 Billy Vera & The Beaters, At This Mom 18 25 Chico DeBarge, Talk To Me 35 37 Joan Jett And The Blackhearts, Roadru $ 7 Freddie Jackson, Tasty Love
4 3 Bruce qusbg & The Range, The Way It ™ 027 19 26 Carly Simon, Coming Around Again A3 — Samantha Fox, Touch Me (I Want Your B 6 15 Madonna, Open Your Heart
5 5 BenE. King Stand By Me AM 1150 20 27 Lionel Richie, Ballerina Girl A37 — Chico DeBarge, Talk To Me 7 2 Bruce Hornsby & The Range, The Way It
6 18 Robbie Nevil, C'est La Vie 21 EX Ready For The World, Love You Down 38 17 Billy Ido, To Be A Lover 8 3 Duran Duran, Notorious
8 e Rokouing | e e—— 2 a e o] g B Bl o it
ang Chung, kverybody Have Fun Tonigl . A 23 retha Franklin, Jimmy Lee 0 — Boris Badenov, Hey Rocky ni aker, U I
9 16 Janef Jackson, Control Los Angeles P.D.: Steve Rivers Washington P.D.: Chuck Morgan 24 32 Peter Gabriel, Big Time A — Dead or Alive, Brand New Lover 11 4 Lionel Richie, Love WlIrConQUﬂ Al
10 12 Madonna, Open Your Heart 1 3 Billy Vera & The Beaters, At This Mom ng -U.. Lhuc rg 25 33 Miami Sound Machine, Falling In Love A — Communards, Don't Leave Me This Way 12 8 Wang Chung, Everybody Have Fun Tonigh
11 11 Duran Duran, Notorious 2 2 Janet Jackson, Control 1 5 Corey Hart, Can't Help FallingTIn Lov 26 EX Beastie Boys, (You Gotta) Fight For Y A — Crowded House, Don't Dream It's Over 13 9 The Human League, Human
12 14 Shirley Murdock, As We Lay 3 4 Gre%ory Abbott, Shake You Down 2 6 Bruce Hornsby & The Range, The Way ft 27 35 Ann Wilson, The Best Man In The World A — Billy |dol, Don't Need A Gun 14 23 Cameo, Candy
13 23 Cyndi Lauper, Change Of Heart 4 9 Robbie Nevil Cest La Vie 3 7 Chicago, Wil! You Still Love Me? 28 36 Huey Lewis & The News, Jacob's Ladder A — Lionel Richie, Ballerina Girl 15 20 The Jets, You Got It All
14 4 Peter Cetera With Amy Grant, The Next 5 11 Run-D.M.C., You Be Illin’ 4 8 Surviver, Is This Love 29 EX  Jjourney, I'll Be Alvighl Without You EX — Eric Clapton, Teaning Us Apart_ 16 21 Billy Ocean, Love Is Forever
15 8 Bon Jovi, You Give Love A Bad Name 6 7 Chico DeBarge, Talk To Me 5 9 Glass Tiger, Someday A0 — The Jets, You Got It All EX EX Eric Clapton And Tina Turner, Tearing 1717 Nancy Mimneszor Tonight
16 10 Bobby Brown, Girlfriend 7 8 Stacey Q, We Connect & 11 Madonna Open Your Heart 31 37 Eddie Money, | Wanna Go Back 18 12 Ma,donthwe lue
17 19 Kool & The Gang, Victory 8 1 Bruce Hornsby & The Range, The Way It 7 12 Gregory Abbott, Shake You Down A32Z  — Bruce Willis, Respect Yoursell 19 24  Chico DeBarge, Talk To Me
18 Bon Jovi, Livin’ On A Prayer 9 10 Pet Shop Boys, Suburbia 8 4 Talking Heads, Wild wild Life A33  — Toto, Without Yaur Love /] 20 26 Lionel Ruc!neL Ballerina Girl ’
Al9  — Genesis, Land Of Confusion 10 15 Ready For The World, Love You Down 9 10 The Pretenders, Don't Get Me Wrong A — Bruce Hornsby & The Range, Mandolin R 21 EX  Huey Lewis & The News, Jacob's Ladder
20 13 Lionel Richie, Love Will Conquer All 11 16 Madonna, Open Your Heart 10 15 Genesis, Land Of Confusion A — A-HA, Cry wolf 22 EX  Bobby Brown, Girlfriend
21 21 Luther Vandross, Stop To Love 12 13 Nancy Martinez, For Tonight 11 14 Billy Vera & The Beaters, At This Mom A — Jeff Lorber Featuring Karyn White, Fa 23 EX Beashe Boys, (You Gotta) Fight For Y
A22 — Anita Baker, Caught Up In The Rapture 13 14 Kool & The Gang Victo? . 12 16 Samantha Fox. Touch Me (I Want Your B A — Cinderella, Nobody's Fool 24 EX  Luther Vandwss‘ Stop To Love
23 24 Billy Ocean, Love Is Forever 5 Bangles, Walk Like An g&pllan 13 17  Billy joel, This Is The Time A — Janet Jackson, Let's Wait Awhile 25 EX Jesse Johnson (Featuring Sly Stone),
2 Huey Lewis & The News, Hip To Be Squa 15 19 Cyndi Lauper, Change Of Heart 14 19 Robbie Nevil, C'est La Vie . EX EX Aretha Franklin, Jimmy Lee
25 15 The Human League, Human 16 21  Luther Vandross, Stop To Love 15 21 Janet Jackson, Control Cleveland P.D.: Denny Sanders A — Stacey Q, We Connect
A26 —  ArethaFranklin, Jimmy Lee 17 24 Samantha Fox, Touch Me (I Want Your B 16 20 Nancy Martinez, For Tonight 1 1 Madonna, Open Your Heart A —  Jeff Lorber Featuring Karyn White, Fa
27 27 The Pretenders, Don't Get Me Wrong 18 18 Bruce Springsteen & The E Street Band, 17 24 Bon Jovi, Livin’ On A Prayer 2 2 Robbie Nevil C'est La Vie A — Billy Vera & The Beaters, At This Mom
AZ8 — Stacey Q, We Connect 19 22 Genesis, Land Of Confusion 18 27 Huey Lewis & The News Jacob's Ladder 3 & Corey Hart, Can't Help Falling In Lov A —  The Human League, | Need Your Loving
A —  Survivor, Is This Love 20 6 Peter Cetera With Amy Grant, The Next 19 23 Cinderella, Nobod 's_Foo] 4 8 Glass Tiger, Someday
21 26 Georgia Satellites, Keep Your Hands T 20 28 Eddie Money, | Wanna Go Back 5 3 Billy Vera & The Beaters, At This Mom
——gy 22 12 Duran Duran, Notorious 21 25 Carly Simon, Comin% Around Again 6 10 Communards, Don't Leave Me This Way Y -
g g Eurvi\ltokv, Ihs fhals ”Loye & 2 %z Benj amir)\NOn, Sntayd he Night 7 5 Janet Jackson, Control { 0 -d QQ
ionel Richie, Ballerina Girl 23 oston, We're Ready - i 8 16 Gregory Abbott, Shake You Down
/ﬂﬂ 25 29 Carly Simon, Coming Around Again 24 2 Bangles, Walk Like An Egyptian Tampa 0.M.: Mason Dixon 9 12 Bos oc? We're Ready o \\7 ~
< 26 34 Jeff Lorber featurin Karyn White, Fa 25 EX  Uonel Richie, Ballerina Gir 1 3 Bangles, Walk Like An Egyptian . 10 4 The Pointer Sisters, Goldmine - e
] 21 EX Dead or Alive, Brand New Lover 26 31 Luther Vandross, Stop To Love 2 & Wang Chung, Everybody Have Fun Tonigh 11 17 The Jets You Got it All
W” Fm 28 31 Chicago, Will You Still Love Me? 27 32 Miami Sound Machine, Falling In Love 3 7 Billy Vera & The Beaters, At This Mom 12 13 Jesse Johnson (Featuring Sly Stone),
29 32 The Jets, You Got It A 28 30 Billy Ocean, Love Is Forever 4 14 Madonna, Open Your Heart 13 18 Georgia Satellites, Keep Your Hands T Detroit P.D.: Brian Patrick
New York P.D.: Scott Shannon 30 EX Bon Jovi, Livin' On A Pra{el 29 EX Ann Wilson, The Best Man In The World 5 9 Gregory Abbott, Shake You Down 14 15 The fluman League, | Need Your Loving i R
. 31 17 The Pretenders, Don't Get Me Wrong 30 EX Linda Ronstadt And James Ingram, Some & 10 Survivor, Is This Love 15 24 Cyndi Lauper, Change Of Heart 1 3 Robbie Nevil, C'est La vie
1 1 Gregory Abbott Shake You Down 32 EX  Peter Gabnel, Big Time A EX  Cyndi Lauper, Change Of Heart 7 13 Glass Tiger, Someday 16 28 Luther Vandross, Stop To Love 2 4 Duran Duran, Notorious
2 2 Bangles, Walk Like An Egyptian 33 23 Ben E King, Stand By Me A Journey, I'll Be Alright Without You 8 15 Janet Jackson, Control 17 19 Grace Jones, I'm Not Perfect (But I'm 3 7 Gr!lorz Abbott, Shake You Down
3 10 Billy Vera & The Beaters, At This Mom AM  — Cameo, Candz A — Chico DeBarge, Talk To Me 9 2 Peter Cetera With Amy Grant, The Next 18 23 Joumney, Il Be Alright Without You 4 1 Wang Chung, Everybody Have Fun Tonigh
4 9 Samantha F,Olb,Touch Me (I Want Your B 35 EX  Huey Lewis & The News, Jacob's Ladder A — Toto, Without Your Love 10 20 Chicago, Will You Stilf Love Me? 19 71 Kansas, All | Wanted 5 5 Benk King, Stand By Me
5 28 Robbie Nevil, C'est La Vie A — Bruce Hornsby & The Range, Mandolin R 11 1 Bruce Hornsby & The Ran&e, The Way It A20 29 Huey Lewis & The News, Jacob's Ladder 6 11 Janet Jackson, Control .
§ 16 Janet Jackson, Control A — Bruce Willis, Respect Yourself 12 27 Lionel Richie, Deep River Woman 21 30 Lionel Richie, Ballerina Girl 7 2 Bangles, Walk Like An Egyptian
7 3 Bruce Hornsby & The Ran*:. The Way It A — Janet Jackson, Let's Wait Awhile 13 19 The Pretenders, Don't Get Me Wrong 22 7 Richard & The Heartbeats, Somebody Lo 8 9 Billy Ocean, Love Is Forever
8 14 Madonna, Open Your Hear! EX EX  Eddie Money, | Wanna Go Back 14 21 Robbie Nevil, C'est La Vie 73 EX  Bon Jovi, Livin' On A Prayer 9 13 Luther Vandross, Stop To Love
9 Ben E. King, Stand By Me ! EX EX Glass Tiger, Someday ) 15 11 Run-D.M.C, You Be lhin’ 24 26 Ann Wilson, The Best Man In The World 1019 Billy Vera & The Beaters, At This Mom
10 7 war:} Chung, Everybody Have Fun Tonigh EX EX The Human League, | Need Your Loving . 1 23 CKEMI Laueer, ChanFe Of Heart 25 32 Bananarama, A Trick Of The Night 11 15 Kool & The Gang, Victory
11 19 Cyndi Lauper, Change Of Heart EX EX Boston, We're Ready 17 24 The Jets, You Got I All % 27 Exotic 8irds, Dancing On Tﬁe Ar 12 17 Anita Baker, Caught Up In The Rapture
12 4 Peter Cetera With Amy Grant, The Next WM{/”” 18 12 Bruce Springsteen & The E Street Band, 21 31 Billy Joel, This Is The Time 13 18 Cyndi Lauper, Change Of Heart
l o e e L R I s o2 smmMine
on Jovi, You Give Love A Bad Name g q o Linda Rons ames Ingram, Some n n Your
15 11 Bobby Brown, Gurfriend Philadelphia P.D.: Scott Walker | 5} 33 Bt sael Toe ts The Tme B £ RELIoldUont le B Chico DeBarge, Talk To Me
16 8 Bruce Spnngsteen & The E Street Band, 1 3 Gregory Abbott, Shake You Down 22 30 Benjamin Orr, Stay The Night 31 EX  Samantha Fox, Touch Me (I Want Your B 17 22 Genesis. Land Of Confusion
17 12 Lione! Richie, Love Will Conquer All 2 5 Genesis, Land Of Conlusion 23 EX  Huey Lewis & The News, Jacob's Ladder 32 35 Chicago, Will You Still Love Me? 18 21 Tina Turner, Two People
18 26 Bon Jovi, Livin On A Prayer 3 6 Janet Jackson, Control 3 4 Lionel Richie, Love Will Conquer Al 33 25 Howard Jones, You Know | Love You . .. 19 6 Bruce Homsby & The Range, The Way It
18 20 Kool & The Gang, Victory 4 8 Samantha Fox, Touch Me (I Want Your B 25 EX Journey, I'll Be Alright Without You A34 EX  Peter Gabriel, Big Time 20 24 Aretha Franklin, Jimmy Lee
20 15 The Human League, Human 5 7 Glass Tiger, Someday 26 EX Boston, We're Ready ) 35 37 BenE King, Stand By Me 21 8 The Pretenders, Don't Get Me Wrong
21 24 Shirley Murdock, As We Lay 6 10 Cinderella Nobody's Fool 21 EX  Beastie Bo¥s. (You Gotta) Fight For Y 36 39 Aretha Frankiin, Jimmy Lee 2 10 Howard Jonesé ou Know | Love You
22 17 Huey Lewis & The News, Hip To Be Squa 108FM 7 12 Survivor, Is This Love A28 — Ready For The World, Love You Down A37 —  Jeff Lorbes Featuring Karyn White, Fa 23 27 Carly Simon, Coming Around Again
23 18 Nancy Martinez, For Tonigh . 8 1 Robbie Nevil, C'est La vie A —  Aretha Franklin, Jimmy Lee 38 40 il Tuesday, Coming Up Close 24 32 Cameo, Candy )
24 29 Beastie Boys, (You Gotta) Fight For ¥ Boston P.D.: Sunny Joe White 9 16 Kool & The Gang, Victory A — Cinderelia, Nobody's Fool 33 EX  Nancy Martinez, For Tonight 25 29 Billy Joel, This |s The Time
A25 —  Genesis, Land Of Confusion 1 3 Duran Duran, Notorious 10 17 Madonna, Open Your Heart A — Bruce Hornsby & The Range, On The Wes 40 EX  Nation Of One, Because Your Mine 26 35 Ready For The World, Love You Down
26 21 Boston, Amanda . 2 4 Gre it 05?';:: You Down 11 31 Billy Vera & The Beaters, At This Mom EX EX Kansas, Afl | Wanted A —  Dead or Alive, Brand New Lover 2 The Human League, [ Need Your Loving
27 23 Eddie Money, Take Me Home Tonight § 5 JaEen e Control O 12 26 Bon Jovi, Livin' On A Prayer EX EX Peter Gabriel, Big Time A Mel And Kim, Showing Out B 31 Glass Tiger, Someday )
28 22 The Pretenders, Don't Get Me Wrong 4 7 Robbie Nevil Clest La Vie 13 18 Benjamin Orr, Stay The Night A — Tony Gregory, Gypsy Girl 29 38  Huey Lewis & The News, Jacob's Ladder
A28 — Bruce Willis, Respect Yourselt 5 § Kool & The Gang, Victor 14 24 Kansas, All | Wanfed A —  Lone Jushice, Sheiter 30 33 Lionel Richie Ballerina Girl
30 27 Cameo, Word U ) § 20 Wadonna Open Sour Hewrt 15 19 Chicago, Will You Still Love Me? A — Crowded House, Don't Dream It's Over 31 37 Georgia Satelites, Keep Your Hands T
A — Huey Lewis & News, Jacob's Ladder , Upen Yol . 16 20 Georgia Satellites, Keep Your Hands T P A EX  Eric Clapton, It's In The Way That Yo 32 36 Peter Gabriel, Big Time
4 U] BBl 17 2F Chico DeBarge, Talk To Me 5 A — Ta,BoyToy i 33 EX Benjamin Orr, Stay The Night
g9 The pointer Sisters. Goldmine - 18 25 Boston We're Ready W A Bruce fomsby & The Range, Mandolin R | M~ Bruce Wilis, Respect Yoursell
10 2 Billy Vera & The Beaters, At This Mom 19 22 Don Johnson, Heartache Away e AN EX EX  Genesis, In Too Deep 35 39 Don Johnson, Heartache Away
11 12 Cyndi Lauper, Change OF Heart 2 gagg. Siman, Coming Around Again - B Ex Edde Mm, | Wanna Go Back 4y & #m’e':agm{?; JLonient
n i yndi Lauper, rima urs, Talking In My Stee =
T 1B 1 Samontha o toutn el want vours | 2 EX Dead or Alue Brand New Lover Miami PD. Rick Stacy | B EX NeaSevanh FotBaley Browns fown | 38 EX e Money Wanaa G B
i 3 im Perrl, Super Bowl Boun q b d
» AM 89 4 BB ﬂ,‘f,‘:, ng'e’ & sﬂg’:,i? e 20 32 Lionel Richie, Balerina Girl 1 2 Bangles, Walk Like An Egyptian X EX Micheal Staotiey Band, Hord Die The H 40 EX  Corey Hart, Can't Help Falling In Lov
—_—————— 18 17 Genesis Land Of Confusion 25 34 Billy Joei, This Is The Time 2 8 Billy Vera & The Beaters, At This Mom A — Bruce Hornsby & The Range, Mandolin R
Chicago P.D.: John Gehron 1718 Sorviver. o This Love 26 36 Jeff Lorber Featuring Karyn White, Fa 3 3 Madonna, Open Your Heart A — Toto, Without Your Love
e 18 19 Chicago’ Will You Still Love Me? 2738 Aon Wilson, The Best Man In The World 4 1 Gregory Abbott, Shake You Down A — Dead or Alive, Brand New Lover
1 4 Bangles, Waik Like An Egyptian nicago, ) ¢ Me! 28 37 Grace Jones, I'm Not Perfect (But I'm 5 17 Expose’, Come Go With Me A — Chicago, Will You Still Love Me?
2 7 Billy Vera & The Beaters, At This Mom 13 22 Miami Sound Machine, Falling tn Love 29 EX  Aretha Frankiin, Jimmy Le 5 20 Genesis Land Of Confusion A —  Janet Jackson, Let's Wait Awhile
3 1 BenE King Stand By Me %? %g {:‘m'r",’:':“’s"; Tsalsty TL:vLeove 30 39 Luther Vandross, Sto "To ave 7 4 Janet Jackson, Controt i
4 8 Robbie Nevil, C'est La Vie 32 28 Class Tiger rsoom'edaop 31 40 Anita Baker, Caught Up In The Rapture 8 18 The Pretenders, Don't Get Me Wrong
§ 12 Gregory Abboff, Shoke You Down 253 Glass Tigai;Someday | 27 A32 — Peter Gabriel, Big Time 910 Survivor, Is This Love m@ ﬂ ﬁ@ pOWER
& 3 Wang Chung, Everybody Have Fun Tonigh £ 30 33 Linda Ronstadt And James Ingram, Some 10 21 Cyndi Lauper, Change Of Heart (4
300 Bcenssiy Land Otitontusion B 3 Bl Joar Thet The T 3 EX  E DeBarge, Someone 1 11 Chico OeBarge, Talk To Me i
8 2 Bruce Hornsby & The Range, The Way It % %; o‘e'bybj.e Ha Isrrsencrf Kils";:?n 35 EX Communards, Don't Leave Me This Way 12 5 Wang Chung, Everybody Have Fun Tonigh | Cleveland P.D.: Kid Leo
9 13 Glass Tiger, Someday 27 29 PetShop 52" uburbia 36 EX  Journey, 'l Be Alnght Without You 13 24 Stacey °§a & Connect 1 1 Billy Vera & The Beaters, At This Mom
10 9 Peter Celera With Amy Grant, The Next 28 32 Corey Hart, fant Help Fatling In Lov 37 EX  Toto, Without Your Love 14 14 Georgia Satellites, Keep Your Hands T 2 2 Duran Duran, Nolorious - BT O
11 22 Benjamin Orr, Stay The Night 99 33 The Htuman League, | Need Your Loving A38 — The Human League, | Need Your Loving 15 6 Kool & The Gang, Vpc(o? 3 & Survivor, Is This Love
12 5 The Human League, Human ) 30 34 Journey, Il Be Alright Without You A39  — Huey Lewis & The News, Jacob's Ladder 16 19 Miami Sound Machine, Falling In Love 4 5 Benjamin Orr, Stay The Night Houston P.D.: Paul Christy
13 21 Carly Simon, Coming Around AFam i1 3 Arethayfranklin Jirv%m Lee As0  —  Bruce Willis, Respect Yourself 17 25 Ready For The World, Love You Down 5 7 Georgia Satelfites, Keep Your Hands T 8
14 20 Miami Sound Machine, Falling In Love : o J A — Ready For The World, Love You Down Al§ — Bon Jovi, Livin’ On A Prayer § 6 Genesis, Land Of Confusion 11 Duran Duran, Notorious
15 14  Huey Lewis & The News, Hip To Be Squa :'g } :";" E‘;"vlcg"“}! p in The Rapture 19 9 Ben E. King, Stand By Me 7 8 Robbie Nevil, Cest La Vie 2 # G Am"(,osm“ You Down
16 18 Survivor, Is This Love Fr A:nﬂwilaso:efhe'%elsr(":dan in The World 20 29 Boston, We're Ready[ 8 10 Glass Tiger 'Someday 3 n (T:I\e"djel:, You Ch' 1t Al :
R s el 35 EX Dead or Alive, Brand New Lover ,17 oh l&u 2 B Emlies (i il Gt 214 Cyndi Lauper, Change Of Heart 3 13 Wing Chumer ety Hove Fun Tonigh
. Wi " - i - hoos . Yot Lo 1 anet Jackson, Control 2
§ 8 Bhewiaiite | X BRI, oWOHIS 35 g, L AR R e
A p == i i , ver oston, We're Rea ‘
o AR T ARR=a oo palsatelestkeeplYonduandcl] 25 X Chicagg, Wil You still Love we? B S ot e e 0 Bright, 1 G SR e
retenders, Don e Wron —_ i . - 6 27 Teena Marie, Lead Me On Kansas, All | ' '
23 21 Huey Lewis & The News, Jacob's Ladder Gl o oy (ouiCatta [eightiEorgy (1) AZ1 20 Linda Ronstadi And James (ngram, Some | 18 13 Madeasra Ooarvied eart 10N e coklotlowerrauMatelMelrecliSolCos
g §§ ;'Rf:er s, It:gngg Neursel BX EX Don Johnson, beartache Away Pittsburgh Ag 3 D Fatot o 16 19 Bon Jovi, Livin' On A Prayer }; 4 P ?;:‘vags vllca':r'ye
. 2 ) f ohio § ! —  Bruce Willis, Respect Yoursel 17 18 Cinderella, Nobody's Fool : o
%? g ’L?)%;m]?z'stligeaghzll't;grm Without You E; ; %}:’:ﬁt&"cm BG‘aJI'IeIzn}\a"Glrl % g }ladt:njna,lODechot:r Heart 30 3; garl Sirlnov;‘, (;.)oorgingFArolund Again 1B 2 Co':ey Hart (?a,?-'y"ﬂ Falling In Lov }2 ig ng:i:'.Ll:"Tdhg' %z)ﬁusion
€ 3 i anet Jackson, Contro 31 32 Cinderella, Nobody's Fool ringsteen & Band Oy
Ag EX Edc'!;'; !1/0:2 wlsswasr;g; ?o Eack g -i &'::SV:S Kx; P'ng?gd" To Me i 12 giny Vga & The tBe_atevs, At This Mom 32 %); Five Sl;r,hlf | gaﬁ Yes . %3 z% gﬁ;'s?ﬁ,on,‘c.,m;ng A’r‘:uﬁd Ar;:n ' {g %2 2::[;&"&;;;&3".&:;3 :I:’ Hands T
—  Luther V 3 o Love uran Duran, Notorious EX) Lionei Richie, Ballerina Gir 2 Turner, People y
A0 —  Toto, Without Your Love ) 3 'i %T%f,esg:'ntmm D%Y%;OELOD 5 1& Bon Jovi, Livin’ On A Prayer 34 EX  Anita Baker Cau}ht Up In The Rapture 2 %; E::stie Boys,Tv(lYoou (?gna Fight For ¥ 7 1; Glass “5"‘ Someday iTF
A — Bruce Homsby & The Range, Mandolin R Ex Ex  Eddie Mooos. T Wangna E Back 6 8 Genesis, Land Of Confusion 35 EX  Aretha Franklin, Jimmy Lee 23 23 Micheal Stantley Band, Hard Die The H 18 15 Billy Vera dThe Beaters, At This Mom
EX EX Bon Jovi Lf\'ﬁn' on A Praoyer 7 9 Robbie Nevil Cest La Vie A — Huey Lewis & The News, Jacob's Ladder 24 26 Don Johnson, Heartache Away g g c;:‘“- woa;e UDD t Ge
- EX EX Button We're Read 8 1 Bruce Horns " & The Range, The Way It A — Pet Sho‘y Boys, Suburbia 25 28 Journey, 'l Be Alright Without You E P"'v"‘", s %"t t Me Wrong
Ty EX EX Ready Fos The World, Love You Down 9 16 Georgia Satellites, Keep Your Hands EX EX  Luther Vandross, Stop To Love 2% 12 The Pretenders, Don't Get Me Wrong 21 23 Boston, B €l Yea % X
A\ . g 10 11 Survivor, Is This Love EX EX  Peter Gabriel, Big Time 27 31 Dead or Alive, Brand New Lover 2 23 Beastie Boys, (You Gotta) Fight For ¥
EX EX Huey Lewis & The News, Jacob's Ladder Al . ead. k A7 23 EX Ron And D.C. Crew, Ronnie’s Rap
}"_, 11 18 Samantha Fox, Touch Me (I Want Your B EX EX Benjamin Orr, Stay The Night 28 29 Debbie Harry, French Kissin a2 Shirley Murdock. As We L.
a& 1 [ 12 2 Bangles, Walk Like An Egyptian EX EX T.KA, Come Get My Love 29 34 Samantha Fox, Touch Me (I Want Your B % 30 Chuc:gyo wlill You Ssml LovaeyMe7
X [ 7 13 15 Nancy Martinez, For Tonight EX EX Cameo, Candy 30 30 Kool & The Gang, Victory 2% 26 Jesse Joh (Featuring Sly Stone)
\ = - 14 17 Kool & The Gang, Victory EX 31 Dead or Alive, Brand New Lover 31 32 Peter Gabnel, Big Time % n Kanssa OA“Sff;Nam N g 3
. s 15 21 Run-D.M.C, You Be lllin EX EX Beastie Boys. gou Gotta) Fight For ¥ 32 30 Eddie Money, | Wanna Go Back o Lionels A Balleerina -
Chicagy po:Bueysot | QN ITIMCIFIME | 55 % oot e oo 5 & B ot § & eIt borioie | &GS g n
N e Kinks, Roc oll Cities i
% é gglrgvs. W:l}lx,hhlg A'n Egyptian. 18 7 Bruce Springsteen & The E Street Band, 35 38 Luther Vandross, Stop To Love ;? ;g E‘,’,}L‘:{,‘.’l:“‘:{:@a §;o o{:‘l) g
3 2 Rlbyb' :;‘a ! c'e 'eLa e‘;s, t This Mom 19 25  Billy Joel, This Is The Time 36 39 Aretha Frankiin, Jimmy Lee A2 Debhie Ha'rry Fve¥|ch Kissin
i 2 BenE King,Stand By Me 20 28 Cinderela, Nobody's Fool 3737 John Parr, Blame It On The Radio H 5 R oo
ek inzstandiByMe Hartford P.D.: Lyndon Abell 21 29 Chicago, Will You Still Love Me? 3B OB OTH Tuesday Coming Up Close 31 37 Communards. Don’t Leave Me This Wa
b areS ou Dawn 1 9 Billy Vera & The Beaters, At This Mom H A ooy 2B (hicago 6{":°gefa'l’,'se°v'§m"‘ﬁne 35 35 Chico DeBarge, Talk To Me 4
iy 1anet 7‘“50" Contral . § ; g’ﬁ,o;yuAbﬁ“é‘ S:laLkeJou L 24 24 Howard Jones, You Krow | Love You ... A — Bruce Hornsby & The Range, Mandotin R 3? * a“"éy :‘al‘trlnuwmhmgmy D
8 3 Wang Churg, verybody Have Fun Tonigh F Gg e EV‘HO?SC a' e 25 30 Lionel Richie, Ballerina Girl EX EX Bananarama, A Trick Of The Night Agﬂ 40 B!a Qs -YL°V9 i own
9 15 Madoona Open Your Heart 5 P i L 26 28 The Human League, | Need Your Loving | op P.D.- Ric Lipincot EX EX Bob Geldof, This Is The World Calling i ucelWilliciRespectiyourst
10 12 Kool & The Gang, Victory 2 can les, Walkélke nol'.&phan 21 "3 Gregory Abbott, Shake You Down Icago .D.: Ric Lipincott EX EX Ric Ocasek. True To You 39 EX  Ann Wilson, The Best Man In The World
1117 Genesis, Land Of Confusion § 1 Goodh Laueer, Change Of Heart 78 EX  Huey Lewis & The News, Jacob's Ladder 1 1 Bangles, Walk Like An Egyptian EX — Bruce Willis, Respect Yourself L} = G
12 21 Cyndi Lauper, Change Of Heart 315 M ":’0 2 Y‘" -"°"' oLiown 29 EX Ready For The World, Love You Down 2 3 Duran Duran, Notorious EX — Linda Ronstadt And James Ingram, Some A = iC'YHQ. ; g“"mk TG
13 25 Ready For The World, Love You Down 5 1B e Qur Heart 30 EX  Glass Tiger Someday 3 5 Billy Vera & The Beaters, At This Mom EX EX Champion, Just Another Day NS Bricelom by NIhel ange IV aecoly
14 14 Chico DeBarge, Talk To Me 10 18 Se "th‘ F"’s? ""DM" I“:f  Your B A — Stacey {, We Connect 4 & Wang Chung, Everybody Have Fun Tonigh EX EX Toto, Without Your Love o0 B f-“" N :‘Ia.“"ha' G°' ack
15 19 Luther Vandross, Stop To Love L °F"° o (ht antarous EX EX Carly Simon, Coming Around Again 5 7 Robbie Nevil, C'est La Vie EX  EX Joan Jett And The Blackhearts, Roadru B X ekl Vt' hout You
16 31 Samantha Fox, Touch Me g'. Want Your B 12 3 Ja ) ‘k n ¢ °t’ ,0"'3 EX EX  Chico DeBarge, Talk To Me 6 2 Ben E. King, Stand By Me EX EX Lone Justice, Sheiter B Ex B J‘ |"" K lT“;\er ee
1727 Miami Sound Machine, Fa ling I Love 3 4D L Ec son,N ?" o 7 9 Janet Jackson, Control EX EX Crowded House, Don't Dream It's Over X EX W o "F“s 's e i "
e b3 e P Sl ongwer | B 8 SSRSIIOn | 66 e oo e
un-U.M.4., in 4 i '
20 20 Nancy Mm,m:lu For Tonight 15 21 Anita Baker, Caught Up In The Rapture 13 %? a’: ogakbg;et:‘, ysz':rk:‘::(': Rown EX EX  Ann Wilson, The Best Man In The World EX EX Corey Hart, Can'(yHeip Falling In Lov
21 13 Huey Lewis & The News, Rip To Be Squa i {6 ga’““’v CT"dhv y 11 13 Glass Tiger, Someday g —  Tolo, ‘;""0"‘CV°U' L°Ve|
22 37 Lionel Richie, Ballerina Girl 3 Survivor, Is This Love 12 14 Genesis, Land Of Confusion EX  Anita Baker, Caught Up In The Rapture
23 18 Tina Turner, Two People 18 23 Billy Joel, This Is The Time 13 6 Bon Jovi You Give Love A Bad Name EX EX  The Human League, | Need Your Loving
24 28 The Human League, | Need Your Loving 19 24 Jeff Lorber Featuring Karyn White, Fa 14 22 Run-D.MC. You Be liin’ EX EX Lone Justice, Sheiter
25 29 Aretha Franklin Jirv’uny Lee 20 25 Lionel Richie, Ballerina Girl 15 24 Cyndi Lauper, Change Of Heart
26 33 Bobby Brown, Girliriend 21 17 The Pretenders, Don't Get Me Wron, 16 18 qur Gab?ieel' Bi g
21 30 Jesse Johnson (Featuring Sly Stone), 22 31 Linda Ronstadt And James ingram, Some | Atlanta P.D.: Bob Case 17 31 Bon Jovi, Livin' On A Prayer
28 34 Peter Gabriel, Big Time ' 23 33 Bon Jovi, Livin' On A Prayer 1 3 Duran Duran, Notorious 18 26 Nancy Martinez, For Tonight
29 "9 The Human League, Human 24 27 The Human League, | Need Your Loving 2 7 Robbie Nevil, Clest La Vie 19 11 Cameo, Word Up
30 23 Anita Baker, Caught Up In The Rapture 25 28 Corey Hart, Can't Help Falling In Lov 3 8 Genesis, Land Of Confusion 20 28 Carly Simon, Coming Around Again
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RKO Memories, Misfires, And Mysteries: Part 2

THE BEST RKO FORMAT change
that never happened was in 1972
when it decided to go top 40, with
WGMS-AM Washington, D.C., re-
taining the classical format on
WGMS-FM. During his visit to
CKLW in 1967, I had told Ross Taber,
RKO Radio VP, that when the com-
pany decided to go top 40 in D.C,, I
woulc like to be the PD to do it. He
remembered, and in late 1971-early
1972 1 was commuting weekly be-
tween a job at KFRC San Francisco
and the new position in D.C.—four
days making plans for the new
WGMS, three days on the job at
KFRC.

The Washington political establish-
ment complained loudly. The FCC
was celuged with thousands of writ-
ten complaints, and the switch-to-be
was front-page news. The FCC pro-
posed a way out for RKO, and the
company accepted. RKO would agree
not to change the format, and the
FCC would give RKO a waiver of the
simulcast rule. The deal was made,
and the classical format has been si-
mulcast on WGMS-AM-FM ever
since. Had top 40 happened on
WGMS-AM, it would’'ve been a rat-
ings success, but with operating
costs comparable to Boston's WRKO
and rates in the Miami range, there’'d
be only red ink. WGMS-AM-FM is
very profitable for RKO.

MANY OF RKO’S Beatles exclu-
sives came right from Capitol Rec-
ords. Honest. Other Beatles exclu-
sives and exclusives by other British
superstars came from contacts at the
British trades. I remember Al Coury,

the former head of Capitol’s promo-
tion, once telling me KHJ was the
only station not playing “Money” by
Pink Floyd and that this was keeping
the record from going top 10 nation-
ally. I didn’t believe it and told him I'd
prove it by adding the record at KHJ.
It stopped at No. 13 in Billboard’s
Hot 100.

One famous southern PD was in-
terviewed three times over the years
by three different RKO GMs. His sta-
tion was always on top and I re-
mained neutral—making no recom-
mendations to the GMs. All passed on
him for basically the same reason. He
didn’t look them in the eye. (Some-
thing to remember!)

At KHJ in 1974, on what was to be-
come his last day on the air, after-
noon driver Tom Dooley said: “I be-
lieve Richard Nixon, president of the
U.S,, and his close associates should
be thoroughly investigated in regard
to the concept, design, and execution
of the political assassinations of John
Kennedy, Robert Kennedy, [and]
Martin Luther King; the attempted
assassination of George Wallace; and
other unprecedented and heinous
crimes of high treason and murder
against the people of America. In
case you don’t believe what you've
just heard, I'll repeat it.” And he did.
Then, on came the KHJ jingle fol-
lowed by “People Gotta Be Free” by
the Rascals.

Once, just once, did I get a direct
phone call from a General Tire (the
RKO parent company) big shot.
There was to be some function for
their tire dealers, and I was asked to
come up with entertainment for the

event.

UNKNOWN UNTIL NOW, some-
one wrote to the FCC in 1976 and
complained about my control over the
programming at the 13 RKO sta-
tions. RKO and the FCC investigated
and found no impropriety or wrong-
doing.

The youngest Gambling’s success
|

PAUL DREWS

today at WOR isn’t a surprise to me.
Bruce Johnson ordered that a place
be found at one of the RKO stations
for young John 13 years ago, to keep
his dad happy. The son was a hard
worker and a well-liked, committed
broadcaster.

In late 1973 and early 1974, I began
to receive all sorts of trashy mail at
home. I put the matter into the hands
of RKO’s outside attorneys, and they
arranged for an investigation by the
postal inspector. The Mail Fraud Di-
vision found the guilty party. It was a
former RKO morning jock who
wasn't fired. He quit by not showing
up for work for two weeks.

Walt “Baby” Love became the first

black jock at an RKO top 40 station. I
hired him at CKLW in 1967. Walt was
so nervous the first few nights, he
broke out in a rash and came to work
with white lotion and bandages all
over his body.

The album FMs were seriously
hurting KHJ and KFRC in 1971, and
there was a PDs meeting with Bill
Drake in Fresno, Calif. It was also at-
tended by Drake-Chenault’s Bill Wat-
son and Bernie Torres. Although he
was not at the meetings, arriving and
leaving with RKO’s consultant was a
well-known independent promotion
man.

One of my most embarrassing mo-
ments was Charlie Van Dyke’s dis-
covery of a critical memo 1 wrote
about him for management. To Van
Dyke’s credit, he did the best job of
holding on to what KHJ could hold on
to as a top 40 AM in decline in the
"70s.

I am sorry to say there were two
PDs at RKO who were allowed to
make what they could from the rec-
ord industry. Their stations had high
ratings and big profits, and the gen-
eral managers weren't about to rock
their boat.

PERHAPS THE MOST misunder-
stood relationship at RKO was the
Drake-Chenault consultancy. Drake
never had the kind of authority most
thought he had. Assumptions and in-
timidation succeeded to overcome a
written contract clearly stating: “Itis
specifically understood that {Drake-
Chenault’s] function hereunder is
solely to furnish advice and consulta-
tions . . . [the stations] shall be free at

all times, in their absolute discretion,
to accept and follow or to reject or ig-
nore any advice or counsel furnished
to them by [Drake-Chenault].”

Drake was fortunate to have the
genius of Ron Jacobs, the skills of
Watson and Betty Brenneman, and
the loyalty of Torres.

PERHAPS THE SOLUTION to the
biggest RKO Radio mystery is in
Johnson’s head. Johnson was recruit-
ed to be RKO Radio’s first president
in many years. (His predecessor,
Taber, was a vice president.) Johnson
was proud of being an “under-40”
president and felt certain he was on
the path to Jack Poor’s job as RKO
General president when Poor retired.
Suddenly, Tom O’Neil brought in
Frank Shakespeare from outside
RKO and put him into a position over
Johnson.

Johnson brought Dwight Case into
RKO as KHJ’s GM, and Case later
became RKO Radio’s West Coast
VP. Some say Johnson owed Case a
favor. I don’t know. But the story
goes that as Johnson and Case were
en route to New York for a next-
morning meeting with Poor and the
plane landed at JFK, Johnson turned
to Case and told him he was resign-
ing in the morning and recommend-
ing him for the job. Then, that eve-
ning, Johnson and his wife were on
their way to Europe. That was more
than 10 years ago, and to this day
only Johnson knows the answer to
the age-old question people at RKO
have been asking. Was Johnson do-
ing Case a favor, or was this his way
of getting even with RKO?
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Boos Turn Into Bravos For The Beastie Boys

BY LINDA MOLESKI

NEW YORK When the Beastie
Boys opened for Madonna on her
1985 “Virgin” tour, they were con-
stantly booed off stage. Less than
two years later, though, the white
rap trio is gearing up for an exten-
sive U.S. headlining tour in support
of its hugely successful debut Def
Jam/Columbia album, “Licensed To
I11.” With nearly 500,000 copies sold
in the first month of its release, the
album has climbed to No. 20 on this
week’s Top Pop Albums chart.

“Around here we're calling it the
Beastie Boys phenomenon,” says
Bob Sherwood, Columbia senior
vice president of marketing. “It was
instant explosion, and it caught a lot
of people by surprise. Next to Bruce
[Springsteen], it’s our fastest sell-
ing reorder record.”

Sherwood credits the group’s suc-
cess to a number of factors, includ-
ing five years of audience “build-
up”’ and invaluable exposure on
Run-D.M.C.'s 1986 ‘“Raising Hell”
tour. Both Sherwood and the Beast-
ie Boys agree that manager Russell
Simmons—who, together with pro-

ducer Rick Rubin, founded the
Gotham-based Def Jam label—
played a key role in the band’s de-
velopment.

“Russell Simmons predicted the
gold album and what's happening to
us now,” says group member Mike
D (Michael Diamond). “He had a vi-
sion that was very much in a com-
mercial way. We were just going on
making the records we wanted to
make, and Russell took the music
and said, ‘This is gonna be incredi-
ble—the biggest thing that ever
happened. You're gonna be huge,
your debut album is gonna be gold,
then platinum.””

Adds group member King Ad-
Rock (Adam Horovitz), “Run-
D.M.C. helped us out a lot, too. A lot
of people opened their minds to rap
music, and when ‘Walk This Way’
got on AOR, it made it that much
easier.”

Like Run-D.M.C., the Beastie
Boys have successfully crossed
over to a white audience, with three
of the album’s tracks receiving air-
play on urban and album rock radio.
A video for their rock-rap anthem
“(You Gotta) Fight For Your Right

Determined To Get Career On Track

BEEFED-UP MEAT LOAF

BY JIM BESSMAN

NEW YORK Following a brief and
disappointing relationship with
RCA, Meat Loaf has re-emerged
with his debut album for Atlantic,
“Blind Before I Stop.” And with the
switch in labels, the singer says he
is determined to change his reputa-
tion.

“People think I'm hard to deal
with, which isn’t true,” says Loaf.
“] have a temper, but show me an
artist who doesn’t and he’s dead.”

According to Loaf, RCA was un-
derstandably upset when he failed
to tour here in support of “Bad Atti-
tude,” his one album for the label,
which was released two years ago.
But, says Loaf, his “last minute”
decision not to perform U.S. live
dates was due to a serious leg inju-

ry.

As for that album'’s unsuccessful
performance, Loaf says it had the
best sales and radio start of any of
his previous releases but “wasn’t
deep enough to do better than
200,000-something copies.” Still,
Loaf maintains that “Bad Attitude”
was a good album coming out of
what had been a three-year legal
mess of suits and countersuits
stemming from his former manage-
ment situation.

These entanglements have since
been resolved, says Bob Ellis,
Loaf’s current manager. Ellis adds
that the recently released “Blind
Before 1 Stop”’ harks back to the
singer’'s 1977 monumental debut al-
bum, “Bat Out Of Hell,” in terms of
quality and career direction. The
new album was recorded in Ros-
bach, Germany, with Boney M cre-

(Continued on page 27)

Battlezone Assaults U.S.
Ex-Iron Maiden Singer To Tour

BY STEVE GETT

NEW YORK Iron Maiden is in the
midst of yet another extensive glob-
al trek, this time to promote its lat-
est Capitol album, “Somewhere In
Time.” Meanwhile, the British rock
band’s original lead singer, Paul
Di’Anno, has gotten back to basics
with his new band, Battlezone.

After the release of its debut al-
bum, “Fighting Back,” on the inde-
pendent Shatter label at the end of
last year, Battlezone has embarked
on an extensive series of U.S. club
dates.

During his tenure with Iron Maid-
en, Di'Anno sang on two albums
and completed two grueling world
tours, after which he experienced

“serious burnout.” Despite his for-
mer group’s continued success,
Di’Anno says, “If I'd stayed there,
it would have been nice financially,
but I would have been a basket case
at the end of it.

“When I quit Maiden in 1981, I'd
gotten fed up with it and just want-
ed to get out and do something dif-
ferent. Things weren’t clicking
quite right between me and Steve
[Harris, bassist and bandleader],
and so I thought, instead of hinder-
ing each other, I might as well get
out and do something else.”

The vocalist worked on various
solo projects during the ensuing
years before assembling Battlezone
in early 1986. “Up to that point, I'd

(Continued on page 27)

(To Party!)” recently premiéred on
MTV.

“The album appeals to a young,
broad demographie,”’ says Sher-
wood. “It’s one of those wonderful
projects that cuts through many
barriers. The music is allegedly off-
center and doesn'’t fit in those per-
fect holes, but it rattles around in
everything.”

The Beastie Boys are set to kick

off their “Licensed To IlI”" tour in
late January, playing 7,000-seat
venues. In addition, they will be ap-
pearing in the upcoming motion pie-
ture “Tougher Than Leather,” and
they are slated to begin filming
their first full-length movie, “Beast-
ie Boys Are Scared Stupid,”” in
March for Def Pictures.

“We're also working on a televi-
sion pilot that’s based on the charac-

ters we are now,” says Mike D.

“It’s something we always want-
ed to do,” adds group member MCA
(Adam Yauch). “But now we have
the money to do it. Maybe we'll go
straight to network TV with it. Or
maybe we’ll just start our own
netw ‘rk.”

|

(Nelzon George raps on the
Beastie Boys, see page 22.)

by Steve Gett

NEW YORK Genesis kicks off
the second U.S. leg of its “Invisi-
ble Touch” tour Thursday (15) at
the Houston Summit. Last year,
the band played 29 concerts in six
cities in the U.S., grossing more
than $8.5 million. The upcoming
Michelob-sponsored dates include
several stadium shows and are
tentatively set to climax with a
March 1 show at Miami’s Orange
Bowl. Booked by the Gotham-
based ITG agency, Genesis is also
rumored to be returning for a se-
ries of summer stadium dates.

OVER AND OUT: The Dead
Kennedys have reportedly called
ita day after eight years as one of
the U.S.’s most controversial
acts. In recent months, the San
Francisco-based punk band had
been plagued by various legal
problems after its fearless leader,
Jello Biafra, faced obscenity
charges stemming from the inclu-
sion of an allegedly pornographic
poster in the group’s last album
(Billboard, June 14, 1986).

Word has it, however, that the
Kennedys' decision to split had
nothing to do with any of these
problems. It actually came down
to—you guessed it—‘musical dif-
ferences.” Guitarist East Bayray
was particularly eager to quit the
lineup to concentrate on working
with his other band, the Cage.

SHORT TAKES I: As predicted
in this column months ago, Pet
Shop Boys vocalist Neil Tennant
will be cutting a duet with veter-
an U.K. songstress Dusty Spring-
field. The song’s called “What
Have I Done To Deserve This?”
and was co-penned by Tennant
and partner Chris Lowe ... The
Smithereens are playing U.K.
club dates this month to promote
their “Especially For You” debut
set ... At presstime, Billy Idol
and guitarist Steve Stevens were
finalizing the lineup for the per-
oxide one’s touring band, due to
hit the road in March. Don’t be
surprised to find the odd familiar
face in the group—we should
have the names next week . ..
Bob Geldof kicks off a nine-date
U.K. tour Feb. 28 in Glasgow,
Scotland, but there’s no news of

Genesis Tour To Touch Down In Texas;
After 8 Years, Dead Kennedvs Punk Out

any U.S. shows ... Ex-Japan
bassist Mick Karn has recorded a
new album, ‘“Dreams Of Reason
Produce Monsters,” for Virgin.
The project includes contribu-
tions from former Japan cohorts
David Sylvian and Steve Jansen

. After cutting basic tracks for
his second Columbia album with
producer Keith Diamond in Hol-
land, Mick Jagger looks set to re-

ON THE BEAT
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cord a couple of extra tunes for
the project in Barbados with the
Eurythmics’ Dave Stewart at the
knobs ... Tina Turner starts a
world tour March 4 in Munich,
Germany. Tentative plans call for
her to play North American con-
certs in July.

ROYAL SCAM: After the com-
mercial failure of his 1986 flick,
“Under The Cherry Moon,” it
looks highly likely that Prince
will be staying away from movies
for a while and devoting his time
and energy to music. Insiders say
His Royal Purpleness plans to re-
lease a new single in March, with
a double album to follow in late
spring. The word is he actually
has enough material for eight al-
bums and originally wanted to re-
lease a triple-album set.

There is a strong possibility
that Prince will tour in support of
his upcoming releases. Just who
will be in his band remains to be
seen—don’t forget, he disbanded
the Revolution last year—but ru-
mors are rife that Sheila E. will
be playing drums.

Back 1N ACTION: Under the

management wing of Nick Cowan
and Mark Johnson, Rolling
Stones guitarist Ronnie Wood is
hard at work on his next solo al-
bum, which he is co-producing
with Bobby Womack. Woody has
also landed a publishing deal with
Harper & Row, which will put out
a book of his artwork this fall. In-
cidentally, an exhibition of the
guitarist’s paintings and draw-

+

_Hunters & Collectors; and the la-

ings v'lll be held in April at Lon-
don’s Hamilton Gallery.

|

|
STRUNG OUT: The Smiths have
parted company with guitarist
Craig: Gannon, who joined the
U.K. band in early 1986. Dissatis-
fied with his role primarily as a
rhythin player, Gannon has left to
start his own group. As for the
Smiths, they aren’t looking for a
replacement and plan to continue
working as a four-piece.

l .
SHO]BT TAKES II: Scottish co-
median Billy Connelly is set for
an upcoming U.S. tour, which will
inciudg a March 23 appearance on
“LateiNight With David Letter-
man’'| ... Congrats to Wang
Chun'g manager David Massey
and his lady, Gaby Gryn, who tied
the knot at a Jan. 4 ceremony in
London . . . The Communards and
Erasure are teaming for a Jan. 26
Action Against Aids benefit in
London. Tom Rebinson was orlgl-
nally on the bill but has since
dropped off ... The Style Coun-
cil’s new album, “The Cost Of
Loving,” is due for release short-
ly. Bandleader Paul Weller pro-
duced the album, but he reported-
ly received a helping hand on sev-
eral mixes from Curtis Mayfield
and the ‘“Money’$ Too Tight To
Mention”’ Valentine Brothers . ..
Berlin is in the U.K. through the
end of January opening for Fran-
kie Gq'es To Hollywood.

I

|

ADVANCE PLANNING: L.R.S.
Records has come up with a pro-
jected schedule for its early 1987
releases, says in-house public re-
lations coordinator Cary Baker.
Following this month’s product—
an albam from Three O’Clock and
a 12-inch single from Intimate
Strangers (‘‘Raise The Drag-
on’’)—the label's February re-
leases will include the movie
soundtrack “Athens, GA—Inside
Out” (Featuring R.E.M. and Love
Tractor) and the new Torch Song
album,-“Exhibit A.”

Spring selections should in-
clude new albums by the Truth,
Wall Of Voodoo, and Dr. & the
Medics; an EP from Australia’s

bel de%)ut of recent signing the
dB’s—the group’s first release in
three years.
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 BOXSCORE

TOP CONCERT
GROSSES

Amusement Business
Gross Attendance

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BILLY JOEL Nassau Veterans Memorial Dec. 18-19,21-  $1,320,000 72,632 Ron Delsener Ents.

Coliseum 2 $18.50 seliout

Uniondale, N.Y.
HUEY LEWIS & THE NEWS Oakland-Alameda County Dec. 27-28,30-  $970,418 49,383 Bill Graham Presents
DYNATONES Coliseumn kil $25/$17.50 sellout
BONNIE HAYES & THE WILD Oakland, Calif.
COMBO
FREAKY EXECUTIVES
BONNIE RAITT
JOURNEY Long Beach Convention & Dec.26-27,31  $771,624 31912 Bill Graham Presents
GLASS TIGER Entertainment Center $25/$18.50 sellout
CONCRETE BLOCK Long Beach, Calif.
BOB SEGER & THE SILVER The Omni Dec. 21-23 $664,728 41,630 Brass Ring Prods.
BULLET BAND Atlanta, Ga. $16/$15 sellout
GEORGIA SATELLITES
MICHAEL STANLEY BAND Front Row Theatre Dec. 16-17,19-  $604,044 38,352 Belkin Prods.

Cleveland, Ohio 20, 22-23, 26- $15.75 sellout

27,29-31, Jan.
13

GRATEFUL DEAD Henry J. Kaiser Convention Dec. 27-28,30-  $567,225 29,288 Bill Graham Presents
NEVILLE BROS. Center 3 $25/$17.50 sellout
DAVID CROSBY Oakland, Calif.
PETER GABRIEL Rosemont Horizon Dec. 4-5 $485,870 21876 Jam Prods. of Chicago
YOUSSOU N'DOUR R t $17.50/$16.50 28,930
GEORGE STRAIT Reunion Arena Dec. 31 $375,825 16,533 Varnell Ents.
JOHN CONLEE Dallas, Texas $30/§25/§20 sellout
JOURNEY San Diego Sports Arena Dec.30,Jan. 4 $365275 22,032 Pacificoncerts
GLASS TIGER San Diego, Calif. $17.50/§16 sellout
LUTHER VANDROSS Capital Centre Jan. 4 $333,885 18,210 Dimensions Unlimited
HOWARD HEWETT Landover, Md. $18.50 sellout
CHRIS THOMAS
JOURNEY Freso Convention Center Dec.29,Jan.2  $310,448 19,542 Pacificoncerts
GLASS TIGER Fresno, Calif. $17/$15.50 sellout
BON JOvI Meadowlands Arena Dec. 31 $293,130 18,534 Monarch Entertainment Bureau
CINDERELLA East Rutherford, N.J. $16.50/$14.50 sellout John Scher Presents
FRESH AIRE BY MANNHEIM Orpheum Theatre Dec. 26-29 $236,534 16,554 Sound Trak Inc.
STEAMROLLER Omaha, Neb. $16/814/812 sellout
THE HOWARD STERN SHOW Madison Square Garden Center, Dec. 31 $202,130 4,365 Monarch Entertainment Bureau
ROBIN QUIVERS Felt Forum $50/340 sellout John Scher Presents
FRED NORRIS New York, N.Y.
BON JOVI Baltimore Arena Dec. 29 $200,550 13,525 Cellar Door Prods.
CINDERELLA Baltimore, Md. $15 13,641
GLADYS KNIGHT & THE PIPS Holiday Star Theatre Dec. 13-14 $187,055 13,238 Whiteco

Merrillville, Ind. §15.95 sellout Star Ticket
BON JOVI The Centrum in Worcester Dec. 27 $167,946 12,236 Don Law Co.
CINDERELLA Worcester, Mass. $14.50/$12.50 sellout
OINGO BOINGO San Diego Sports Arena Dec. 31 $160,640 8,032 Fahn & Silva Presents
WALL OF VOODOO San Diego, Calif. $20 9,986
THE PAUL WINTER CONSORT Catheral St. John the Divine Dec. 18-20 $140,651 10,129 in-house

i “ New York N.Y. $20/317/314 sellouts

B.B. KING Fox Theatre Dec. 26 $139,551 8,439 Turning Point Prods.
MILLIE JACKSON Atlanta, Ga. $18.75/816.75 9,356
BOBBY BLUE BLAND
CHARLES BROWN
BON JOVI Cumberiand County Civic Center Dec. 26 $137,7%0 9,500 Frank J. Russo
CINDERELLA Portland, Maine $14.50 sellout
BOSTON POPS ORCHESTRA Providence Civic Center Dec. 15 $107,263 7,021 Frank ). Russo

Providence, R.I. $15.50/$12.50 9,000
BON JOVI Cambria County War Memorial Dec. 21 $96,250 7,000 DiCesare-Engler Prods.

Arena $13.75 sellout

Johnstown, Pa.
STEVIE RAY VAUGHAN & DOUBLE  Fox Theatre Dec. 31 $83,644 4,678 Cellar Door Prods.
TROUBLE Atlanta, Ga. $18.75 sellout
LONNIE MACK
SAM KINISON The Ritz Dec. 31 $80,750 3418 Monarch Entertainment Bureau
BUSTER POINDEXTER & New York, N.Y. $30/325/$20 sellout John Scher Presents
BANSHEES OF BLUE
CARL LABOVE -
CYNDI LAUPER The Dmni Dec. 31 $77913 4722 Southern Promotions
EDDIE MONEY Atlanta, Ga. $16.50 Concert Promotions
RUN-D.M.C. Denver Auditorium Arena Jan. 2 $76,197 4816 Lewis Grey Attractions
BOBBY BROWN Denver, Colo. $16.50 6,000 Concert Entertainment
ALICE COOPER Nashville Municipal Auditorium Jan. 2 $71,363 5,827 Sound Seventy Prods., inc.
VINNIE VINCENT INVASION Nashville, Tenn. $12.50 9,900
RUN-D.M.C. Celebrity Theatre Jan. 3 $71,075 4,850 Lewis Grey Attractions
BOBBY BROWN Phoenix, Ariz. $15.50/$14.50 5,200 in-house

sellout Concert Entertainment

STEVIE RAY VAUGHAN & OOUBLE  Sunrise Musical Theatre Jan. 3 $63,360 4,086 Fantasma Prods.
TROUBLE Sunrise, Fla. $16 sellout
THE OUTLAWS
ALICE COOPER Ocean Center Dec. 29 $63,345 4,634 Fantasma Prods.
VINNIE VINCENT INVASION Daytona Beach, Fla. $15 5,000
TED NUGENT Weish Auditorium Dec. 29 $60,771 4,853 Brass Ring Prods.
HONEYMOON SUITE Grand Rapids, Mich. $15 sellout
ALICE COOPER Baltimore Arena Dec. 18 $58,215 4,152 Cellar Door Prods.
VINNIE VINCENT INVASION Baltimore, Md. $15 13,641
MANTRONIX New Orleans Municipal Dec. 25 $57,040 4,422 Ghost Prods.
TWO LIVE CREW Auditorium $14/812 5,000
JUSTICE. New Orleans, La.
P. LA ROCK
WORD OF MOUTH WITH D.J.
CHEESE
RICHARD NADER’S HOLIDAY DOO  The Aspen Hotel Dec. 26 $52,198 2,266 RNE Corp.
WOP SHOW: Parsippany, N.J. $25/$22.50/817.50 2,400
PAUL ROBI'S PLATTERS
THE PENGUINS
THE DRIFTERS
THE DUPREES
THE CHANTELS
ALICE COOPER Atlanta Civic Center Dec. 26 $51,274 3,308 Southern Promotions
VINNIE VINCENT INVASION Atlanta, Ga. $15.50 4,500 Concert Promotions

at(312) 236-2085.

Copyrighted and compiled by Amusement Business, a Billboard Publications, inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Renee Noel in Nashviile at (615) 748-81 38; Linda Deckard in Los Angeles at (213) 859-5338; or Melinda Newman in Chicago

IAN HUNTER
The Palace, Hollywood, Calif
Tickets: $13.50

T3

WHEN YOUR NAME gets hot,
then your heart grows cold,” sang
Ian Hunter when his star was ris-
ing with Mott The Hoople way
back in 1973. Now his name has
grown cold, but as for his heart, it
was difficult to tell from this re-
cent concert. Without a label,
Hunter recently came into L.A.
seemingly with a chance to stake a
claim on a new deal, but he left
without having demonstrated any
compelling reason for getting
signed.

Hunter was in very good voice
and spirits. He delivered a more-
than-passable greatest-hits show,
composed largely of the more fa-
miliar moments of his solo ca-
reer—among them ‘““Once Bitten
Twice Shy,” ‘““‘Just Another
Night,” and “Cleveland Rocks”’—
plus a few Mott chestnuts like “All
The Way From Memphis,”” and
“All The Young Dudes.”

But the lone brand-new song,
“Cool Jerk’’ (not the Capitols’ old-
ie), was unexceptional. The one-di-
mensional backing from the eight-
man Roy Young Band (which
opened the show with a pointless
Holiday Inn-style set of rock and
blues classics) flattened out even
some of the best songs.

Hunter’s last album, 1983’s “All
Of The Good Ones Are Taken,”
showed him still a fine writer,
speaking as eloquently about mid-
life as he did of youth 10 years be-
fore. It’s a shame, however, that in
this show he could not have made
it seem more of a crime that the
crowd was largely limited to old
fans; few curious youngsters come
to see a onetime giant, and few
musicians who had drawn inspira-
tion from him attended. Instead, it
was, to quote one of Hunter’s song
titles, ““just another night.”

STEVE HOCHMAN

SKINNY PUPPY
SEVERED HEADS
Roxy Theatre
Hollywood, Calif.
Tickets: $12.50

cHAOS, NOISE, and general dis-
array marked a fascinating double
bill that brought together two dif-
ferent countries’ versions of the
future of rock on one stage. From
Canada came Skinny Puppy, a
three-piece electronic aggregation
with a Capitol album under its belt
and considerable whoops, gurgles,
and bleats in its relentlessly
pounding repertoire.

Considering that its album is ti-
tled “Mind: The Perpetual Inter-
course,” one might not expect the
cheeriest of music from the Cana-
dian trio, and one certainly did not
hear it at this recent Roxy date. In
fact, as Skinny Puppy lead vocalist
Nivek Ogre paced back and forth
and growled into the microphone,
the audience was treated to vari-
ous film clips of a slaughterhouse
in action and other pleasantries. It
was all vaguely reminiscent of En-
gland’s Throbbing Gristle and
Australia’s SPK.

Severed Heads displayed signifi-
cantly more variety and color in its
brief opening set. The Australian
duo relied largely on prerecorded
tapes made in its home studio—
making the concert occasionally

Talent in Action

seem little more than a playback
session—but Severed Heads’ mu-
sic displayed a subtle wit and so-
phistication that should not be
overlooked.

Both bands showed a willing-
ness to create and explore new
sounds, and each in its way was
successful more often than not.

DAVE DiMARTINO

FRANK MORGAN
Village Vanguard, New York
Admission: $12

IT’S NOT SURPRISING that
Frank Morgan was a little nervous
as he opened a six-night stand here
last month. Almost 30 years after
the release of his first album, the
52-year-old alto saxophonist was
making a very belated New York
debut.

The reasons it took Morgan so
long to make it from Los Angeles
to New York had more to do with
drugs and the law than with music.
Though the well-publicized gig
may have attracted its share of cu-
riosity-seekers, it was the music—
and the music alone—that held the
capacity audience spellbound.

Despite his opening-night jit-
ters, Morgan played beautifully.
More a bebop musician than any-
thing else—with a rhythmic ap-
proach and a harmonic concept
rooted in Charlie Parker—Morgan
isn’t just another bebopper. His
repertoire included such bop sta-
ples as Jerome Kern’s ‘“All The
Things You Are’” and Thelonious
Monk’s ‘“Well You Needn't,” but
his improvisations were smoother,
more overtly lyrical, and less fran-
tic than those of most Parker disci-
ples.

The relaxed, free-flowing quali-
ty of Morgan’s playing was en-
hanced by the understated drum-
ming of Billy Higgins. Two other
master accompanists, pianist Ce-
dar Walton and bassist Buster Wil-
liams, rounded out the magnificent
rhythm section. Trumpeter Johnny
Coles, whose laid-back style is sim-
ilar to Morgan’s, proved to be a
very appropriate “special guest.”

The final two nights of Mor-
gan’s Vanguard stint were record-
ed by Contemporary, his current
label, which plans to release a live
album.

PETER KEEPNEWS

Rockers from around
the world played
a U.N. benefit
... see page 53
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Fat Safari. During the shooting of the Fat Boys' upcoming Warner Bros. film,
“Disorderties,” the rappers and some friends went (what else?) big-game
hunting in a Los Angeles parking lot. Ready for the hunt are, from left, Beach
Boy Brian Wilson, Fat Boy Mark Morales, actor Ralph Bellamy, Fat Boy Darren
Robinson, and Beach Boys Mike Love and Bruce Johnson. Checking the gun
were director Michael Schultz and Fat Boy Damon *‘Kool Rock-ski" Wimbley.

Isaac Hayes Is Hot—~Again

Re-emerges As Actor And Musician

BY NELSON GEORGE

NEW YORK Isaac Hayes hopes
to be a superstar again. He en-
joyed such success following his
entry into solo performing, during
which time Hayes, as ‘“Black Mo-
ses,” was one of the first black art-
ists to sell tons of albums. His
soundtrack to “Shaft,”” a landmark
of funk arranging, won him an
Academy Award.

But Hayes isn’t greedy. “If I fall
short, I'm just happy for the accep-
tance I've had since returning to
the scene,” says the singer/pro-
ducer/songwriter. Hayes’ anti-
crack version of the ballad “Hey
Girl”” on Columbia was one of
1986’s unexpected hits.

by Nelson George

THERE ARE MANY so-called experts in the field of
black musie, folks who make their living keeping up
with the trends, sounds, and attitudes of the black mu-
sic listeners who are scratching their heads this new
year.

Why? Just look at the top of the Top Black Albums
chart. After just eight weeks, the Beastie Boys’ “Li-
censed To 111" is at No. 3 with a bullet. Who are the
Beastie Boys, and why are black kids responding to
them as if they were the second coming of Run-
D.M.C.? Mikey D, Ad Rock, and MCA are three white
guys who hung out and played around New York’s
East Village scene be-

RHYTHMGBLUES

just propel “Licensed To Il to multiplatinum status.

SHORT STUFF: New Edition is still under contract
to AMI management. In fact, the company, which also
has Col. Abrams, the System, and Ready For The
World, is planning to introduce several new groups
into record stores in 1987 . . . Look for Melba Moore to
make a series of appearances on the CBS series “Fal-
con Crest” as a lawyer. Word is that Moore is being
wooed by a number of film production companies for
TV and movie endeavors ... The U.K. charts are, as
always, fascinating in their relationship to black mu-

sic. Isley-Jasper-Isley’s

fore discovering the joys
of hip-hop. Along with
friend and sometime
spinner Rick Rubin,
they dived mouth first

Beastie Boys break out—
and rightly so

“Caravan Of Love,”
which should have been a
huge pop hit on these
shores, went to No. 1 in
England. Not the origi-

into the music, getting
booed at the Bronx’s
now-defunct Disco Fever, once the unofficial home of
the rap world, and befriending Run-D.M.C.’s members
and their manager, Russell Simmons. With the part-
nership of Rubin and Simmons in Def Jam Records,
the union between the punky trio and the rap world
was partially complete.

The Beasties got plenty of road work and media ex-
posure while getting booed by Madonna'’s fans on her
tour a few years back, and they had things thrown at
them at New York’s Apollo Theatre when they opened
for Run. These guys have paid their dues. But key to
their current success is a record called “Hoid It, Now
Hit It,” released last spring on Def Jam. The record
got lost at Columbia; it did well as a 12-inch, but not
well enough to force black radio to play it, certainly
not when there were records by Run-D.M.C., Who-
dini, and LL Cool J in the market. But the hip-hop
“in” crowd—the club jocks, radio mixers, and hard-
core b-boys who are the heart of this music—knew “it
was chill” and that for all the jokes and the on-stage
beer bashes, the Beasties could deliver. So when they
heard “Paul Revere,” written with Run-D.M.C., and
some of the other cuts on the new album—which, it
should be noted, continues the musical direction start-
ed by that Profile trio—they jumped on it and spread
the word. The rap-rock connection started by “Rock
Box” works because it appeals to young blacks and
young whites. It is nasty, obnoxious, and, maybe, a lit-
tle stupid—just like the Beasties themselves. In fact,
the Beasties stage show and silly rap style create the
atmosphere of a really hip frat party, one that may

nal, but a wonderful a
cappella version by an
English group called the Housemartins on the Go
Discs label. The beauty of the song’s melody and the
sensitivity of its lyrics—about the troubles, physical
and political, in Africa—are fully realized. Right be-
hind “Caravan’” was a reissue of Jackie Wilson’s
“Reet Petite” on the SMP label. Written by Tyran
Carlo—aka Billy Davis—Gwen Gordy, and Berry
Gordy, it was one of the late singer’s first great per-
formances.

Highly recommended reading is “Sambo: The Rise
& Demise Of An American Jester” by Joseph Boskin
(Oxford University Press, 252 pages, $20.95), a look at
that powerfully derogatory character, which permeat-
ed the world of U.S. entertainment for well over 100
years: The book argues that “Sambo” is dead, but
some might argue that the old “Sambo” imagery has
just taken new forms ... Rap, perhaps because it’s
best appreciated on 12-inch singles, works very well in
compilations that highlight the best of the style. There
have been a number of good rap collections in recent
months. The latest is “Rap’s Greatest Hits” on Priori-
ty, which includes Run-D.M.C. (“King Of Rock”), the
Timex Social Club (“Rumors”’), the Boogie Boys (“A
Fly Girl”), the Fat Boys (“Fat Boys”), Doug E. Fresh
(“The Show”), Whedini (“Friends”), UTFO (‘“Rox-
anne, Roxanne”’), Real Roxanne with Howie Tee
(“Howie’s Teed Off”), and Rockmaster Scott & the
Dynamic Three (‘The Roof Is On Fire”) ... K-Tel has
its own rap compilation, “Urban Exposure,” which is
most noteworthy for its inclusion of the now-nostalgic
(Continued on next page)

After several years of a “self-
imposed hiatus,” Hayes has been
recording and acting again. Hayes’
performance as the villain in “Es-
cape From New York” is a favorite
among action-adventure fans. “‘I
had business and personal prob-
lems to straighten out,”” Hayes
says in reference to financial en-
tanglements that date back to the
demise of Stax in the early '70s.
“My concentration was scattered,
so before I returned I had put all
that in place.”

Since 1977, when he moved to
Atlanta, Hayes has been cutting at
the city’s Master Sound recording
studio. In that time he has pro-
duced several projects, most nota-
bly a Donald Byrd album on Elek-
tra, and executive-produced an in-
dependently distributed album on
the Bronner Brothers, the sons of
the owner of Atlanta’s B&B black-
hair-care-products company. “All
the material on my ‘U-Turn’ album
was written and recorded within
the last six months,” Hayes says,
although he does have some older
songs he might record for his next
album.

Isaac Hayes the actor willbeina
new film this year. ‘“Counter
Force,” an action film about a
team of mercenaries hired to pro-
tect an Arab leader, was filmed
last summer in Spain and the U.K.
George Kennedy and Andrew Ste-
vens are featured as well. Hayes,
who appeared on the NBC-TV se-
ries “Hunter” last year, is ‘“‘put-
ting a push on to do more film
work.”

“Soul Man” and “Wrap It Up,”
two of the soul standards Hayes
wrote in the '60s with David Por-
ter, have been revived successful-
ly. “Soul Man’' was the title of a
controversial comedy, the theme
song of which was rerecorded by
Sam Moore of Sam & Dave, who
had a '60s hit with the song, and
Lou Reed. The Fabulous Thunder-
birds had a major pop hit with

“Wrab It Up.”

Yet, says Hayes, “I won't see
any money from them. All of that
is tied up in the Stax bankruptcy.
One day, when all the debts are
paid off, I'll see something. It’s
just & part of my life that’s been

‘If | fall short,
I’'m just happy for
the acceptance
I’ve had since
returning’

retired.”

The great soul songwriter
praises Peter Guralnick’s book
“Sweet Soul Music,”” which chroni-
cles the rise and fall of Stax Rec-
ords. “The account of what hap-
pened at Stax was rather accurate,
though I don’t agree with all of the
opinions about why things hap-
pened.”

Hayes, now managed by former
RCA and CBS promotion executive
Ronnie Mosley, has been making
promotional appearances around
the country, including a recent
stop an “The Today Show.” Hayes,
once renowned for his elaborate
stage shows, might tour this sum-
mer ‘‘if the demand becomes great
enough. There is no way I could
see myself out there six months of
the year, but if it was a limited
two- or three-month situation in
smaller halls, I'd be interested.”
Would he be willing to don the
chains and black shades of his
“Black Moses’’ persona? ‘“May-
be,” he says with a laugh. “I keep
myself in pretty fair shape. But I'd
have to put some kind of a varia-
tion in the show. That’s what
would be scary. People’s memories
of what the shows used to be like
would be hard to compete
against.”
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
96 REPORTERS ADDS ON
BRUCE WILLIS RESPECT YOURSELF wmotown 24 25
MIDNIGHT STAR ENGINE NO. 9 soLar 20 56
GLADYS KNIGHT & THE PIPS SEND IT TOME  mca 19 75
STACY LATTISAW JUMP INTO MY LIFE moTown 18 24
JESSE JOHNSON SHE (I CAN'T RESIST) a&m 18 58

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based bn initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodicalty as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS NUMBER
125 REPORTERS REPORTING
GLADYS KNIGHT & THE PIPS  SEND IT TO ME  mca 17
FIVE STAR IF I SAY YES &ca 9
CLUB NOUVEAU SITUATION #9 warner8ROS 7
JESSE JOHNSON  SHE (1 CAN'T RESIST)  aem 7
MIDNIGHT STAR ENGINE NO. 9 souar 6

publisher.

© Copyright 1987 by Billboard Publications, Inc. No part cf this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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FOR WEEK ENDING JANUARY 17, 1987

Bilboord. Hot Black Singles SALES & AIRPLAY
i .Hot Black Singles ]
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
x x

. SALES B || AIRPLAY
"é_’g gg TITLE ARTIST ’ég ‘é’g gg TITLE ARTIST o8
1 1 CONTROL JANET JACKSON 2 1 1 STOP TO LOVE LUTHER VANDROSS 1
2 2 VICTORY KOOL & THE GANG 4 2 5 JIMMY LEE ARETHA FRANKLIN 3
3 5 STOP TO LOVE LUTHER VANDROSS 1 '3 7 CANDY CAMEO 5
4 3 GIRLFRIEND BOBBY BROWN 6 4 2 CONTROL JANET JACKSON 2
5 4 LOVE YOU DOWN READY FOR THE WORLD 10 5 6 COME SHARE MY LOVE MIKI HOWARD 8
(] 7 JIMMY LEE ARETHA FRANKLIN 3 6 8 MISUNDERSTANDING JAMES (D TRAIN) WILLIAMS 13
7 9 AS WE LAY SHIRLEY MURDOCK 7 7 11 SHIVER GEORGE BENSON 19
8 18 CANDY CAMEQ 5 8 12 AS WE LAY SHIRLEY MURDOCK 7
9 10 I’'M NOT PERFECT (BUT I'M PERFECT FOR YOU) GRACE JONES 9 9 9 I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) GRACE JONES 9
10 6 GOIN’ TO THE BANK COMMODORES 20 10 18 FALLING MELBA MOORE 11
11 11 ONCE BITTEN TWICE SHY VESTA WILLIAMS 12 11 19 C'EST LA VIE ROBBIE NEVIL 14
12 8 CAUGHT UP IN THE RAPTURE ANITA BAKER 16 12 20 BIG FUN THE GAP BAND 15
13 15 COME SHARE MY LOVE MIKI HOWARD 8 13 3 VICTORY KOOL & THE GANG 4
14 20 BIG FUN THE GAP BAND 15 14 23 HAVE YOU EVER LOVED SOMEBODY FREDDIE JACKSON 18
15 23 FALLING MELBA MOORE 1n* 15 16 GOLDMINE THE POINTER SISTERS 17
16 25 C'EST LA VIE ROBBIE NEVIL 14 16 4 GIRLFRIEND BOBBY BROWN 6
17 13 IT'S THE NEW STYLE BEASTIE BOYS 25 17 22 SERIOUS DONNA ALLEN 23
18 14 TASTY LOVE FREDDIE JACKSON 29 18 26 BALLERINA GIRL LIONEL RICHIE 21
19 21 GOLDMINE THE POINTER SISTERS 17 19 25 TWO PEOPLE TINA TURNER 22
20 22 MISUNDERSTANDING JAMES (D TRAIN) WILLIAMS 13 20 28 | WANNA KNOW YOUR NAME FORCE M.D.'S 26
21 17 LOVE IS FOREVER BILLY OCEAN 24 21 10 ONCE BITTEN TWICE SHY VESTA WILLIAMS 12
22 12 IKE'S RAP/HEY GIRL ISAAC HAYES 32 22 27 TAKE IT TO THE LIMIT RAY, GOODMAN & BROWN 27
23 24 SHAKE YOU DOWN GREGORY ABBOTT 55 23 34 DOESN'T HAVE TO BE THIS WAY ROSE ROYCE 40
24 16 YOU BE ILLIN’ RUN-D.M.C. 50 24 35 IF | SAY YES FIVE STAR 42
25 19 ONCE IN A LIFETIME GROOVE NEW EDITION 28 25 13 CAUGHT UP IN THE RAPTURE ANITA BAKER 16
26 33 BALLERINA GIRL LIONEL RICHIE 21 26 38 SITUATION #9 CLUB NOUVEAU 31
27 — HAVE YOU EVER LOVED SOMEBODY FREDDIE JACKSON 18 27 14 SEXY KLYMAXX 30
28 36 TWO PEOPLE TINA TURNER 22 28 32 U-TURN J.BLACKFOOT 37
29 37 PAUL REVERE BEASTIE BOYS 49 29 31 TENDERONI O'BRYAN 38
30 28 FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 34 30 15 LOVE YOU DOWN READY FOR THE WORLD 10
31 21 LET’'S GO OUT TONIGHT LEVERT 45 31 36 TO BE CONTINUED THE TEMPTATIONS 41
32 31 TALK TO ME CHICO DEBARGE 51 32 40 SLOW DOWN LOOSE ENDS 35
33 34 I"'WANNA KNOW YOUR NAME FORCE M.D.'S 26 33 39 STAY HOWARD HEWETT 46
34 32 LOVE WILL CONQUER ALL LIONEL RICHIE 59 3 37 HOLD ON R.J.’S LATEST ARRIVAL 43
35 26 SEXY KLYMAXX 30 35 —_ SEND IT TO ME GLADYS KNIGHT & THE PIPS 48
36 —_ TAKE IT TO THE LIMIT RAY, GOODMAN & BROWN 27 36 — BABY DON'T GO TOO FAR LUTHER INGRAM 39
37 30 CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 73 37 = SOMEONE LIKE YOU SYLVESTER 47
38 35 SHIVER GEORGE BENSON 19 38 —_ YOU GOT IT ALL THE JETS 44
39 39 SERIOUS DONNA ALLEN 23 39 — HEAT STROKE JANICE CHRISTIE 33
40 40 HEAT STROKE JANICE CHRISTIE 33 40 — EASY LOVE THE ROSE BROTHERS 57
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BLACK SINGLES A-Z

TITLE
(Publisher ~ Licensing Org.)
Sheet Music Oist.

AS WE LAY

(Troutman’s, BMI/Saja, BMI)
BABY DON'T GO TOO FAR
(MCA, ASCAP)

BALLERINA GIRL
(Brockman, ASCAP)

BIG FUN

(Temp Co., BMI)

88" BODY AND SOUL (TAKE ME)

(Mtume, BMI)

BRENDA

(Larchris, BMI)

CANDY

(Al Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMi/PolyGram Songs, BMI)

CAUGHT UP.IN THE RAPTURE

(WB, ASCAP/DQ, ASCAP/Silver Sun, ASCAP)
CEST LA VIE

(MCA, ASCAP/Afg, ASCAP/Bug, BMI)

COME SHARE MY LOVE

(Warner-Tamerlane, BMi/Buffalo Factory, BMI)
CONTROL

(Fiyte Tyme, ASCAP)

CRAZAY

(Shockadelica, ASCAP/AImo, ASCAP) CPP/ALM

66 CURIOSITY

74

57

(Oef Jam, ASCAP)

DO YOU-WANT IT BAD ENUFF
(Glasshouse, BMI/Irving, BMI) CPP/ALM
DOESN'T HAVE TO BE THIS WAY

{Rare Blue, ASCAP/Orca, ASCAP) CPP
DON'T THINK ABOUT IT

(Duchess, BMI/Perk's, BMI)

EASY LOVE

(Muscle Shoals, BM!/Jalew, BMI)

53 ENGINE NO.9

1

97

(Hip Trip, BMI/Midstar, BMi)

EVERYTHING MUST CHANGE

{Almo, ASCAP)

FACTS OF LOVE

(Music Corp. Of America, BMI/Bayjun Beat, BMI)
FALLING

(Rightsong, BMI/Franne Golde, BMI/Gene McFadden,
BMI/Summa, BMi/Arista, ASCAP) CPP

FOOUISH PRIDE

(Hallowed Hall, BMI/Red Network, BMI) CPP
GIRLFRIEND

(Kamalar, ASCAP/Let’s Shine, ASCAP)

GOIN’ TO THE BANK

(Tuneworks, BMi/Franne Gee, BMI/Rightsong,

67

18

&

72

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

BMI/Nonpareil, ASCAP/Careers, BMI) CPP
GOLDMINE

(Nonpareil, ASCAP/Broozerteones, BMI) CPP
GDOD FRIEND

(Mycenae, ASCAP)

GOOD THINGS COME TO THOSE WHO WAIT
(Amber Pass, ASCAP/Disco Fever, ASCAP/Panda,
ASCAP)

HAVE YOU EVER LOVED SOMEBODY
(Zomba, ASCAP/Willesden, BMI)

HEAT STROKE

(Max, ASCAP/Leosun, ASCAP)

HERE NOW

(Etude, BMI/Fanny Mac, BMI)

HOLD ON

(Arrival, BMI)

HOW DO YOU STOP

(April, ASCAP/Second Nature, ASCAP/Blackwood,
BMI/Janiceps, BMI)

1 CAN PROVE IT

(Rare Blue, ASCAP)

| NEED YOUR LOVING

(Flyte Tyme, ASCAP)

26 | WANNA KNOW YOUR NAME

42

(Mighty Three, BMI)

(I WANNA) MAKE LOVE TO YOU

(Pending)

IF | SAY YES

(Ensign, BMI/Marvin Morrow) CPP

TKE'S RAP/HEY GIRL

(Super Blue, BMI)

I'M NOT PERFECT (BUT I'M PERFECT FOR YOU)
(Bruce Woolley, ASCAP/April, ASCAP/Grace Jones,
ASCAP/DeShufflin, ASCAP) CPP/ABP

IN YOUR EYES

(Prince Street, ASCAP/ATV, BMI/CBS Songs, ASCAP)
1T'S THE NEW STYLE

(Def Jam, ASCAP)

JIMMY LEE

(Gratitude Sky, ASCAP/When Words Collide,
BMI/Bellboy, BMI)

KISS AWAY THE PAIN

(Mercey Kersey, BMI/L'il Mama, BMI)

LET'S GO OUT TONIGHT

(Trycet, BMI/Ferncliff, BMI}

A LITTLE BIT MORE

(Bush Burnin’, ASCAP/Gene McFadden, BMI/Su-ma,
BM) CPP

LIVING ALL ALONE

(Downstairs, BMI/C’Index, BMI/Mighty Three, BMI)

71 LOVE IS A DANGEROUS GAME
(Zomba, ASCAP/Willesden, BMI)
24 LOVE IS FOREVER
(Zomba, ASCAP)
59 LOVE WILL CONQUER ALL
(Brockman, ASCAP/Dyad, BMI/Poopy’s, ASCAP)
CPP/CLM
10 LOVE YOU DOWN
(Ready For The World, BMI/Excalibur Lace, BMI/Trixie
Lou, BMI)
58 THE LOVER
(Tpyge, BMI)
LOVIN' EV'RY MINUTE OF IT
(Entertaining, BMi/Danica, BMI/Zomba, ASCAP)
84 MAKE THE MUSIC WITH YOUR MOUTH
(Flake, ASCAP/Martey Marl, ASCAP)
13 MISUNDERSTANDING
(Huemar, BMi/Blackwood, BMI) CPP/ABP
81 MR. BIG STUFF
(Malaco, BMI/Caraljo, BM1}
12 ONCE BITTEN TWICE SHY
(Vesta Seven, ASCAP/Almo, ASCAP/Sir Gant, BMI)
CPP/ALM
28 ONCE IN A LIFETIME GROOVE
{House Of Champions, ASCAP/April, ASCAP/MGM-UA,
ASCAP) CPP/ABP
98 OUR LIVES
(WB, ASCAP/Any Name, ASCAP)
180 PASSION AND PAIN
(Julie Moosekick, BMI/Jaasu, BMI)
43 PAUL REVERE
(Def Jam, ASCAP)
36 PRECIOUS, PRECIOUS
(Alexandra Kee, BMI/Aujourd'Hui, BMI)
48 SEND IT TO ME
(Off Backstreet, BMI/Streamline Moderne,
BMI/Lauren Wood, BMI)
23 SERIOUS
(Triage, BMI/Living Disc, BMI)
30 SEXY
{Spectrum VII, ASCAP/Klymaxx, ASCAP) CPP
55 SHAKE YOU DOWN
(Charles Family, BMI/Alli Bee, BMI/Grabbitt, BMI)
91 SHARE MY WORLD
{Lifo, BMI)
64 SHE (1 CAN'T RESIST)
{Shockadelica, ASCAP/Almo, ASCAP)
19 SHIVER
(Gratitude Sky, ASCAP/Bellboy, BMI)
31 SITUATION #9

35

78

62

LY

27

51

61

70

41

7

(Jay King IV, BMI)

SLOW DOWN

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP
SOMEHOW, SOMEWAY

(Widr, BM1)

SOMEONE

(Noted For The Record, ASCAP/MCA, ASCAP/Music
Corp. Of America, BMI)

SOMEONE LIKE YOU

(Philly World, BMI)

STAY

(WB Music/E/A, ASCAP/Make It Big,
ASCAP/Rockwood, BMI)

STOP YO LOVE

(April, ASCAP/Uncle Ronnie's, ASCAP/Oillard, BMI)
CPP/ABP

SUMMERTIME, SUMMERTIME

(Washinwear, BMl/Beach House, ASCAP)

SWEET LOVE

(0id Brompton Road, ASCAP/Derglenn, BMI)

TAKE IT TO THE LIMIT

(Bush Burnin’, ASCAP/Khari International, ASCAP)
TALK TO ME

{Music Corp. Of America, BMI/Franne Gee,
BMI/Rightsong, BMI/Del Zorro, ASCAP/Summa-
Booma, ASCAP)

TASTY LOVE

{Bush Burnin', ASCAP)

TELL ME WHAT | GOTTA DO

{(Music Corp. Of America, BMI/Young Millionaire’s
Club, BMI/Noted For The Record, ASCAP/Avodah,
ASCAP)

TENDERON!

(Almo, ASCAP/Crimsco, ASCAP/Music Corp. Of
America, BMI/Ziggurat, BMI) CPP/ALM

THINKIN' ABOUT YA

{Danica, BMI)

TIGHT FIT

(April, ASCAP/Blackwood, BMI/Henry Suemay, BMI)
CPP/ABP

T0 BE CONTINUED

(Jobete, ASCAP/Tall Temptations, ASCAP) CPP
TWO PEOPLE

(WB, ASCAP/AImo, ASCAP/Myaxe, PRS/Good Single,
PRS) CPP/ALM

UNFAITHFUL SO MUCH

(Forceful, BM1/Willesden, BMI)

U-TURN

{A.Naga, BMI)

VICYORY

el

&

A
3
<
&

~BLACK SINGLES

BY LABEL

e & N
"~ LABEL - NO. OF TITLES
ON CHART
MCA (12) 13
~ Consteltation (1)
COLUMBIA (6) 9,
Def Jam (3) b
CAPITOL N 8
A&M (5) @ 6
Virgin (1)
ATLANTIC (3) 6
Omni (2) .
~ 21 Records (1)
WARNER BROS. 6
ELEKTRA (4) = °5
Solar (1)
MOTOWN(3) " - 5
Gordy (2) ke
RCA (3) 5
Jive (1)
Total Experience (1)
E/P/A 4.
Epic (3)
Scotti Bros. (1)
MANHATTAN (3) 4
~PLR. (1)
POLYGRAM: . 4
Atlanta Artists (2)
¢ Mercury (1)
*Palydar (1) ] .
~ARISTA {2) ) 3
Jive (1) A

EMI-AMERICA -, ¥
MACOLA (1) &,
<% Catawba (1) Ty~

FANTASYSRS e ™ =
3 e |
32 Danya (1} * v, %ﬁ .

)
S PROFILE
SCHRYSALS %

EDGE ™ * % ... 1
ICHIBAN %% %o, 0 aa
MALACO £ T . 1

POSSE "
g o
LPRISM 27

LRENDEZVOUS *f:\‘

SLEEPING BAG- . ‘V:\i ;
PS0URCE =% 5 & . L
- SUPERTROMICS Wl

FRAT N PG
+SUTRA &~ N 1«
“ Fewer (1) = T

STOMMY BOY:<"

- A ranking ol distributing labels
by the number of titles they have
._on the Hot Black Singles chart.

W

gyptian Empire (1) |

A

RN
«\(‘{"g&»

Cooltempo-(1) »e

&3

P4

=
Muscle Shoals Sound (1) e

3 P

78

(Delightful, BM1) CPP

WHEN YOU LOVE SOMEONE
(Amazement, BMI)

WHERE DID WE GO WRONG?
(Abkco, BMi/Ashtray, BMI)

€9  WHOPPIT

8 8 £ &8 8 8

(Sand Box, ASCAP/Hamilton, ASCAP)

WORD UP

(AH Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMi/PolyGram Songs, BM1)

WORDS INTO ACTION

(Unichappetl, BMI/C & D, BMI)

YOU BE ILLUIN’

(Protoons, ASCAP/Rush Groove, ASCAP)

YOU GOT (T ALL

(Holmes Line, ASCAP) CPP

YOU GOT THE LOVE

(Tri-She, BMI/Light & Sound, ASCAP/Berach, ASCAP)
YOU SEND THE RAIN AWAY

(Irving, BMI/Glasshouse, BMI/American League, BMI)
CPP/ALM

YOU'RE GONNA COME BACK TO LOVE

{Muscle Shoals, BMI)

ZERO IN JULY

(Chrystal Isle, BMI/Mark Bynum, BMI/Electric Appie,
BMI)

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPl

SHEET MUSIC AGENTS

April Blackwood CPP Columbia Pictures

Almo HAN Hansen
Belwin Mills HL Hal Leonard
Big Three IMM Ivan Mogull
Bradley MCA MCA
Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.
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Titles with future
chart potential,
based on club play
this week.

. ONE LOOK (ONE LOOK WAS ENOUGH) PAUL PARKER pice
. JIMMY LEE (REMIX) ARETHA FRANKLIN aRisTA

.. A TRICK OF THE NIGHT (REMIX) BANANARAMA LONDON

. YOU AND ME (REMIX) CARMEN surre 2

. STOP TO LOVE (REMIX) LUTHER VANDROSS eric

. PLANET NINE NICK JOHN MEGATONE

. FACE IT MASTER C&J STATE STREET

NG B WN -

BREAKOUTS |s &

Titles with future
chart potential,
based on sales
reported this week.

1. FACINATED COMPANY B THE SUMMER
2. SHOW ME (REMIX) THE COVER GIRLS rever

™
x o < S) :
s8] 8, CLUB PLAY 158, 12-INCH SINGLES SALES
S s | Ox ‘ ‘ : S ; | Ok ‘ ‘ .
‘é’ 5 ; ‘Q% TITLE Compiled from a national sample of dance club playlists. ARTIST % 5 g Q% TITLE Compiled from a national sample of retail store sales reports. ARTIST
- oL ~N 20 LABEL & NUMBER/DISTRIBUTING LABEL = -4 ~ =0 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & # * & NO.1 & o
SOMEONE LIKE YOU BRAND NEW LOVER
@ 4 3 MEGATONE/WARNER BROS. 0-20548 'WARNER BROS L week at No. One DYSNESTER @ : ) g EPIC 49-05965 B8 weeks at No. One S CENE GRAVE
(2)F 4 7 6 COME GO WITH ME ariSTA AD1-9539 EXPOSE 2 2 2 10 CONTROL (REMIX) asm sp-12209 & JANET JACKSON
3 1 2 10 MUSIQUE NON STOP waRNER BROS. 0-20549 & KRAFTWERK 3 4 5 9 SOMEONE LIKE YOU MEGATONE/WARNER BROS. 0-20548/WAFNER BROS. SYLVESTER
I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) (REMIX
(8| & | 1 | s | I'MNOTPERFECT (BUI YEETEY © GRACE JONES 4 | 3 | 6 | 8 | WECONNECT (REMIX) aTiantc 086757 STACEY Q
()| 11 | 15 | 7 | CESTLA VIE (REMIX) MaANHATTAN V-56036/CAPITOL & ROBBIE NEVIL (8)| 9 | 13 | 4 | OPEN YOUR HEART (REMIX) SiRE 0-20597/WARNER BROS, © MADONNA
COEREE] 7 | SHOWING OUT (GET FRESH AT THE WEEKEND)/SYSTEM © MEL & KIM 6 | 7 11 | MUSIQUE NON STOP waRNER BROS. 0.20549 ‘ © KRAFTWERK
7 2 1 9 CONTROL (REMIX) a&m sp-12209 & JANET JACKSON 7 6 4 11 EVERYBODY HAVE FUN TONIGHT (REMIX) GEFFeN 0-20551 /WARNER BROS. @ WANG CHUNG
BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE NATION (REMIX !
8 | 5 | 4 | 10 | BIZARRELOVE TRIANGLE( ) ( ) & NEW ORDER 8 | § | 3 | 19 | FORTONIGHT atiantic 086789 NANCY MARTINEZ
BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE BATION (REMIX
9 | 7 | 5 | 10 | MISUNDERSTANDING coLumBia 44.05967 JAMES (D TRAIN) WILLIAMS s [ESNIREN| 11 | BIZARRELOVE TRIANGLE ) ( ) NEW ORDER
13 | 14 | 8 | BOYTOY(REMIX)rcas5769-1.0 TIA 17 | 2 | 6 | COMEGO WITH ME arista a01-9539 EXPOSE
11 10 9 8 ONCE IN A LIFETIME GROOVE (REMIX) mca 23692 NEW EDITION ® 13 19 6 C’EST LA VIE (REMIX) MANHATTAN V-56036/CAPITOL & ROBBIE NEVIL
GOLDMINE (REMIX)/SEXUAL POWER SHOWING OUT (GET FRESH AT THE WEEKEND)/SYSTEM
12 8 8 10 RCA 5774-1-RD( ) # THE POINTER SISTERS @ 1 15 6 ATLANTIC 0-86755 ( ) ' ¢ MEL & KIM
@ 19 36 4 OPEN YOUR HEART (REMIX) SIRE 0-20597 /WARNER BROS. & MADONNA 13 10 12 10 ONCE IN A LIFETIME GROOVE (REMIX) mca 23692 NEW EDITION
14 | 18 | 7 | WECONNECT (REMIX) aTLANTIC 086757 STACEY Q 14 | 19 | 16 | 8 | MEMORIES EMERGENCY EMDS6569 CAROLYN HARDING
15 [REETHEN 7 | CRAZAY (REMIX) & JESSE JOHNSON (FEATURING SLY STONE) @A5)| 20 | 38 | 8 | WALKLIKE AN EGYPTIAN (REMIX) CoLuMBIA 44.05935 © BANGLES
20 | 28 | 5 | COMEGET MY LOVE rommy 8ov 8 887 TKA 16 | 14 | 14 | 8 | GIRLFRIEND mca236a3 © BOBBY BROWN
AD!| 18 | 5 | 7 | GOOD THINGS COME TO THOSE WHO WAIT reveR s¢ 812/5UTRA NAYOBE 17 | 15 | 10 | 18 | SUMMERTIME, SUMMERTIME sLe€pNG BAG SLx-22 NOCERA
SRR 5 | YHAT YOU SEE 1S WHAT YOU GET (REMIX) BRENDA K. STARR 18 | 18 | 18 | 13 | SHAKE YOU DOWN (REMIX) COLUMBIA 4405959 © GREGORY ABBOTT
3 | 43 | 4 | CHANGE OF HEART (REMIX) PORTRAIT 4R9.05974/EPIC © CYNDI LAUPER 19 | 16 { 8 | 19 | DON'TLEAVEME THIS WAY mca 23665 & THE COMMUNARDS
@0)| 2 | % | 4 | DISCO(EP)emamercaso 17246 PET SHOP BOYS 2 JRERERER] o | !MMNOT PERFECT (BUT'M PERFECT FOR YOU) (REMIX) © GRACE JONES
e MAN-ATTAN ¥:56038
LR 5 | S'RL FROMIPARER GOES TO GREENLAND (REMIX) THEBS2'S | |QD)| 21 | 30 | 5 | BOYS (REMIX) oce Tor 1008/5uTRA LEAH LANDIS
D [EHElERY + | EVERFALLENIN LOVE (REMIX) © FINE YOUNG CANNIBALS | [(22)| 28 | 41 | 4 | CHANGE OF HEART (REMIX) PORTRAIT aR9-05974/EPIC  CYNDI LAUPER
2 [SSEESRN © | CMONEVERY BEATBOX (REMIX)/BADROCK CITY  BIG AUDIO DYNAMITE B | 23| 2 | 6 | BOYTOY(REMIX)rcas76s-1RD TIA
THIS TIME
20 PR 10 | THSTIME =~ o PRIVATE POSSESSION FEATURING HUNTER HAYES 24 | 3% | 8 | MISUNDERSTANDING CoLUMBIA 4405967 JAMES (D TRAIN) WILLIAMS
5 23 20 8 MEMORIES £MERGENCY EMDS-6569 CAROLYN HARDING 25 22 11 16 TALK TO ME (REMIX) MOTOWN 456 7MG & CHICO DEBARGE
 PSSERSIN s | BAND OF GOLD (REMIX) BELINDA CARLISLE FEATURING FREDA PAYNE 32 | 2 | 14 | 1CANT TURN AROUND (REMIX) rca 5702.1.80 JM. SILK
@D} 5 | — | 2 | PICKITUPKweKrSIL SOFONDA C @D)| 35 | — | 2 | KNOCKME SENSELESS vinvimania vMr 006 EASTBOUND EXPRESSWAY
28 | 27 | 26 8 HEAT STROKE SUPERTRONICS RY 016 JANICE CHRISTIE 78|25 |25 |14 FALLING IN LOVE NEXT PLATEAU NP 50049 SYBIL
2 30 3 6 BOYS (REMIX) DICE TGR 1008/SUTRA LEAH LANDIS 2 3 83 6 MATCH MADE UP IN HEAVEN PARIS INTERNATIONAL P-1206 JiLL
@ 38149 4 WORLD MACHINE (REMIX) POLYDOR 885 471-1/POLYGRAM LEVEL 42 30 29! 4|10 IT'S THE NEW STYLE/PAUL REVERE Dtr 1am 44-05958/C0LUMBIA BEASTIE BOYS
31 | 35 | 42 | 5 | NOTORIOUS (REMIX) caprroL v.15264 # DURAN DURAN 3 PEiEp 11 | TOUCH VE ( WANTYOUR BODY) (REMIX) © SAMANTHA FOX
32 | 32 | 32 | 6 | SAYYOUREALLY WANT ME (REMIX) mca 23678 KIM WILDE @D} 8| — | 2 | PICKITUPKUBKRS1 SOFONDA C
B TWON'T STOP LOVING YOU (REMIX
33 | 15 | 6 | 13 | BRAND NEW LOVER Erc 49.05965 # DEAD ORALIVE | (33| 4| 46 | & | |WONTSTOPLOV ( ) C-BANK FEATURING DIAMOND EYES
34 25 21 10 TOO MUCH OR NOTHING (REMIX) |rs. 23683/MCA @ GENERAL PUBLIC k] 30 40 6 SERIOUS (REMIX) 21 RECORDS 0-96794/ATLANTIC DONNA ALLEN
FACTS OF LOVE (REMIX :
(39| 42 | 50 | 4 | TRACTION powwowwow 18 AMPERSAND 3 % pear] 11 | FACTS OF LOVE (REMIX) JEFF LORBER FEATURING KARYN WHITE
3% | 28 | 28 | 9 | FREAKIN THE STREET (REMIX) mca 23690  THE UNTOUCHABLES 36 [ 34 | 32 | 5 | MR BIGSTUFF mca23691 # HEAVY D. & THE BOYZ |
. GIRL FROM IPANEMA GOES TO GREENLAND (REMI -
@D| 9 | — | 2 | SHEDONTKNOW 'M ALIVE asmse12220 WILLIE COLON 37 [ 3 | 34 | 5 | GIRLFROM IPANE (REMIX) THEB-52'S
86 | — | 2 | CANDY (REMIX) ATLANTA ARTISTS 888 193-1/POLYGRAM ® CAMEO RE-ENTRY DON'T BREAK MY HEART CUTTING CR-209 SA-FIRE
39 17 10 11 EVERYBODY HAVE FUN TONIGHT (REMIX) GEFFEN 0-20551/WARNER BROS. @ WANG CHUNG NEW)D 1 CANDY (REMIX) ATLANTA ARTISTS 888 193-1/POLYGRAM & CAMEO
NEW) 1 JUMP INTO MY LIFE (REMIX) MOTOWN 4574MG STACY LATTISAW L1] 39 —L 21 21 DIAMOND GIRL ATLANTIC 0-86778 NICE & WILD
41 24 l 16 ] 11 UNFAITHFUL SO MUCH (REMIX) COLUMBIA 44-05955 FULL FORCE NEW) 1 GOOD THINGS COME TO THOSE WHO WAIT revER ¢ 812/SUTRA NAYOBE
NEWD | 1 | KNOCK ME SENSELESS viNvLMANIA YMR.00 EASTBOUND EXPRESSWAY 42 | 31 | 43 | 7 | SUBURBIA (REMIX) emiamERiCa v-19226 # PET SHOP BOYS
DESIRE (COME AND GET IT) (REMIX
(43)| NEWp | 1 | DESIRE (COME AND GETIT) ( ) # GENE LOVES JEZEBEL @) @ | — | 2 | FACEITstaesrreerssri001 MASTER C&J
44 M [ 4 4 YOU BE ILLIN’ PROFILE PRO-7119 RUN-D.M.C. M4 40 31 9 UNFAITHFUL SO MUCH (REMIX) coLUMBIA 44-05955 FULL FORCE
MEWPY 1| | ! WONT STOP LOVING YOU (REMIX) C-BANK FEATURING DIAMOND EYES 45 | 41 | 47 | 6 | LOVE IN SIBERIA crmique cras2s LABAN
IN THE HEAT OF A PASSIONATE MOMENT (REMIX
% |[SEINEGR] 7 | INTHEHEATOFA (REMIX) PRINCESS % | 4 | 39 | 6 | COMEGET MY LOVE rommysor 18 887 TKA
NEWD | 1 | IFISAY YES (REMIX) rca 5921180 FIVE STAR NEWD | 1 | STOP TO LOVE (REMIX) erc 49.05980 # LUTHER VANDROSS
50 ] — | 2 | SOMUCH FOR LOVE (REMIX) crvsaus 4v9-43046 THE VENETIANS 48 | 45 | 45 | 9 | NOTORIOUS (REMIX) CAPITOL v-15264 # DURAN DURAN
NEWD | 1 | TURNMELOOSE WALLY JUMP JUNIOR & THE CRIMINAL ELEMENT 33 | 28 | 9 | LOVE YOU DOWN wca 23680 # READY FOR THE WORLD
(50)| NEWD | 1 | SHOW ME (REMIX) rever SF 814/SUTRA THE COVER GIRLS €2 | 35 | 9 | VICTORY (REMIX) meRcURY 888 074.1/POLYGRAM # KOOL & THE GANG
n
b
=
Q
X
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OTitles with the greatest sales or club play increase this week. @ Videoclip availability.

unless indicated otherwise.

 Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Recovhs listed under Club Piay are 12-inch
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by Brian Chin

IT'S ONE OF THOSE PERIODS
when styles have settled in and it's
fairly easy to categorize any given
record. In the hard-core dance out-
put of the independents, that means
that most records are composed of
variable proportions of '70s New
York/Philly groove, Chicago weird-
ness, and Miami Latin/pop-disco.
Two examples, both with very re-
spectable starting buzzes: Wally
Jump Jr. & the Criminal Element’s
first nonanswer record, “Turn Me
Loose” (Criminal), brings together a
Sam & Dave-style vocal and a fleet-
footed beatbox track, halfway be-
tween the airiness of house and the
wallop of New York neosoul in al-
ternate Arthur Baker and Tim Re-
gisford mixes; Nitro Deluxe’s
“Let’s Get Brutal” b/w “The Brutal
House” (Cutting, 212-733-3063) re-
produces the open-endedness of the
Chicago grooves but adds a pro-
nounced Latin element—all that’s
missing is the tape hiss. Look for an
extended run for this one . .. Lola’s
“Wax The Van” (Jump Street) is a
personal fave, powered by a deeply
pulsating Caribbean-flavored bass
line (a slowed-down variant on the
“Do What You Wanna Do” break,
perhaps), with some random vocals in
the Fats Comet/Arthur Russell style.
Meanwhile, J.M. Silk, the first of
the, um, house bands to make a sue-
cessful transition to a major label,
takes a further step into the r&b
mainstream in “Let The Music Take
Control” (RCA), which is far busier
than the Chicago norm, with a lush,
almost bright radio sound, even in
the so-called house mix. A longer B-
side version is more characteristi-
cally bare and makes greater use of
the bass line, which is all but ob-
scured in the A-side mix ... And
club DJs should also take notice of
probably the best—and best-
made—of the Chicago clone rec-

ords: “Turntable Terror Trax, Vol.
1” on New Jersey’s Bassment label
(201-963-1560), a four-cut EP that
copies, exactly, each of the well-
known variations on the house
theme, from Marshall Jefferson’s
high-energy marches (“‘Love At-
tack’) to the booming bass drum of
“House On Fire” . .. From Chicago:
Master C & J’s ‘‘Face It” (State
Street) follows up one of the spacier
jack tracks of the year with a
smoother bass groove, adding a
suggestive monolog ... Jungle
Wonz’ “The Jungle” (Trax) adds
jazzy scatting and mouth percus-
sion to a track notable for its use of
the cymbal button.

MORE SINGLES: Judy Torres’
“No Reason To Cry” (Jackie Jack,
212-733-3063), produced by Mickey
Garcia and Elvin Molina, the team
behind the current C-Bank single,
gives some New York competition
to Trinere; it’s a similarly brittle, na-
sally sung track. Its boomy bottom
seems to be a trademark for the la-
bel ... Giggles’ ‘“Love Letters’”’
(Cutting) is typically razor-edged,
especially with its edit by Aldo Ma-
rin; indistinguishable vocally from
Lisa Lisa & Cult Jam, whose inex-
haustible album is being revived yet
again by local radio play on “You'll
Never Change” ... Shannon, who
started much of this stuff, gets a
good shot in with the remix of
“Dancin’”’ (Atlantic promo), which
is much stronger in this version
(mixed by Raul Rodriguez) than on
the album, though it is still audibly
better produced than the street
clones ... In other remixes: Jesse
Johnson’s “She (I Can’t Resist)”
(A&M) gets a more flowing, lighter
treatment from Bruce Forest . ..
Billy Idol’s “Don’t Need A Gun”
(Chrysalis) is lengthened with a free
postproduction hand by Freddie

Bastone; sonic sticklers should hear
the sparkling, high-resolution mas-
tering job on this 45-rpm disk.

BRIEFLY: “Sexy,” the second sin-
gle from Masters Of Ceremony
(Strong City), is one of the best fu-
sions of New York rap and the
Brooklyn West Indian influence,
from the bass groove to the fast-
style reggae rap; significantly, per-
haps, it’'s a kiss, not a dis, to the
women . .. DJ Polo & Kool G’s
“It’'s A Demo” (Cold Chillin’, 1966
Broadway, New York, N.Y. 10023)
is a hard James Brown beat that’s
gotten some good early mix-show
coverage; the flip, “I'm Fly,” makes
the case for rap as '80s surf music—
as detailed a picture of time, place,
fashion, and music as anything Bri-
an Wilson or Jan Berry ever wrote.

NOTES: Atlantic is at it again and
seems to be buying up most of Flori-
da. The label has picked up The
Voice In Fashion’s “Only In The
Night,” a Miami/New York break-
out on top 40 stations since October;
it plans to release the record with a
new mix. Two more Miami break-
ers, “Did It Feel Like Love” by
Genuine Parts and the Wild Marys’
“No One Knows”’—to be remixed
by Shep Pettibone—are on tap, as
is “Fascinated” by Company B. . ..
MCA’s “Something Wild” sound-
track deserves lots of credit for its
eclectic Third World approach,
which teams David Byrne with
salsa legend Celia Cruz; it also of-
fers Sonny Okossuns, New Order,
and Sister Carol shoulder to shoul-
der. We thank New Jerseyan John
Matarazzo for the tip ... We also
thank Next Plateau and Rock 'N’
Soul’s Keith Dumpson for his kind
assistance in compiling this week’s
column.

MEAT LOAF’S LATEST

(Continued from page 20)

ator Frank Farian producing. Says
Loaf, “This album has a feeling that
I've had once before, with ‘Bat.” I
know it’s there, I know it’s deep. It
may just take a little while for peo-
ple to discover, but they’ll find it,
they’ll listen.”

Ellis says radio programmers and
record buyers will get a second
chance to discover “Blind Before I
Stop” with its January rerelease.
Originally issued in November, the
album is being given another sales
shot after being ‘“‘sidetracked” by
established-artist product during
the Christmas buying season, says
Ellis.

Toward the end of last year, Loaf
returned to U.S. concert stages with
several major market club dates.
There is a strong possibility of a na-
tional tour in the coming months.
Meanwhile, plans call for Loaf to
embark on an extensive European
tour in February. He will also be ap-
pearing in the upcoming Tri-Star
movie ‘‘Skip-Tracer,” which also
stars Michael Keaton. According to
Ellis, Loaf is also set to team up
again with writer Jim Steinman,
mastermind of “Bat Out Of Hell.”

BATTLEZONE

(Continued from page 20)

basically just been dabbling
around,” says Di’Anno. “I’d spent
some time in Los Angeles and
worked with a few friends, but
eventually I decided I wanted to do
things properly again.”

Of the decision to record Battle-
zone’s debut album for independent
release—“‘Fighting Back” has been
issued by Raw Power in the U.K.—
Di’Anno says, ‘“We just wanted to
get some product out without hav-
ing to wait for the majors to make

up their mind. It also gives us some-
thing to promote while we're gig-
ging.”

Determined to build up a grass-
roots following in the U.S., Battle-
zone is devoting a good deal of time
to playing here. “We want to get
that base in the States,”” says
Di’Anno. “And, judging by the gigs
we've done so far, [ think there’s an
audience for us.”

Whither Stock/Aitken/Waterman?
Producers: Tough Going Despite Hits

BY BRIAN CHIN

LONDON If a worldwide No. 1 hit
single doesn't start a stampede to a
producer’s door, what will? That’s a
question that baffles Pete Water-
man, the opinionated club-DJ-
turned-producer and spokesman for
the Mike Stock/Matt Aitken/Pete
Waterman team. The trio was be-
hind Bananarama’'s ‘‘Venus,” which
topped the international charts last
fall.

Operating out of the London-
based PWL Studios, the team has
worked on a string of club cross-
over hits for such diverse artists as
Dead Or Alive, Princess, O’Chi
Brown, Divine, and, most recently,
Mel & Kim since opening up shop
two years ago. Mel & Kim's single
“Showing Out” was a huge Decem-
ber sleeper hit that peaked at No. 3
on the U.K. pop chart during what
was a fiercely competitive period. It
has since been acquired by Atlantic
for U.S. distribution.

Still, no major label has yet of-
fered the team a production job for
any name act, says Waterman. The
only exception is Virgin, which pro-
posed Human League to Stock/Ait-
ken/Waterman before the group
was assigned to Jimmy Jam and
Terry Lewis.

“I don’t know what kind of cre-
dentials we need,” says Waterman,
who is quick to note that none of the
independent Stock/Aitken/Water-

man hits were assigned by any label
or a&r person. ‘‘If we waited
around for work, we wouldn’t have
produced any hits.”

The team is acutely aware of the
time-sensitive nature of current
street sounds. It is known for the
lightning speed with which its proj-
ects and elaborate remixes emerge
from the control room.

The team’s recent production of
the Atlantic trio Brilliant appears to
have drawn the most praise from
the industry. “But we'd starve on
the royalties from Brilliant record
sales,” says Waterman.

Neither guitarist Aitken nor key-
boardist Stock has ever been to the
U.S. Yet, such productions as Prin-
cess’ “Say I'm Your Number One”
and Brown’s “Whenever You Need
Somebody” have been deemed au-
thentic enough by U.S. radio and
club programmers to have hit the
top 20 on the Hot Black Singles
chart and No. 1 on the Hot Dance/
Disco Club Play chart, respectively.

The PWL company—whimsically
tagged an empire—now encom-
passes the studio; the production
team’s services for record labels
other than the PWL-owned Su-
preme label; the All Boys music
publishing company; and a newly
launched management arm, which
is handling vocalist Hazell Dean and
the remix/production/postproduc-
tion services of PWL engineer Phil
Harding.
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BY EDWARD MORRIS

NASHVILLE Major labels and top
independents here are opening the
new year with a dazzling variety of
acts on their rosters.

Some familiar names have
switched labels and others have left
the majors. After several years at
Warner Bros., Conway Twitty has
returned to MCA. Barbara Mandrell
has left MCA and gone to EMI
America. Johnny Cash has crossed
the street from Columbia to Mercu-

ry

Among the acts that have exited
the top labels are Ed Bruce (RCA),
Nicolette Larson (MCA), the Everly
Brothers (Mercury), Vern Gosdin
(Compleat), and the Voltage Broth-
ers (MTM). None of these acts have
announced new label affiliations.
Several veteran acts who have
been away from the charts for some
time are back with the majors and

Reba’s Exclusive. Reba McEntire renews her exclusive writing and co-

publishing agreements with the Welk Music Group. Pictured with McEntire is
Bob Kirsch, Welk's Nashville division manager.

by Gerry Wood

OKAY, GANG, enough looking back at 1986. “Auld
Lang Syne” has come and gone, tipping all Billboard
charts for the first three minutes of 1987 and then fall-
ing off with an anchor after accomplishing its goal of
making everyone duly sad and morose.

How about a chorus of “Hail, Hail, The Gang’s All
Here” to start our 1987 music whirl in fine fashion.
Let’s sneak a peek at our new year in the world of
country music. The pulse of the country music indus-
try continues to be steady, if not upbeat—a good sign
following the murmurs of the past few years.

In true Mark Twainian style, the reports of its death
have been greatly exag-
gerated. The New York

HVILLE SCENE§

Records.

The left and right of country music are effectively
merged by such talents as Kathy Mattea, one of the
best talents to emerge in recent years; T. Graham
Brown; the always-popular Nitty Gritty Dirt Band;
the Whites; Sweethearts Of The Rodeo; Holly Dunn;
Southern Pacific; Restless Heart; the Almost Broth-
ers; John Schneider; Keith Stegall; Butch Baker;
Wild Choir with Gail Davies; Marty Stuart; Orleans;
and Schuyler, Knobloch & Overstreet.

This is shaping up to be a fun year for the country
music industry and its radio and retail backbone. Cre-

ative tension, a willing-

media, especially, have
had a field day warming
their hands over the fu-
neral pyre. The New

All signs point to a
good year in 1987

ness to try something
new, and newfound cour-
age to try something old
all bode well for 1987.
The labels are leaner and

York Times has done ev-
erything except dispatch
a sympathy card. But there was one missing element
in that pyre: no corpse.

Instead of giving up the ghost, Nashville’s enter-
tainment-business executives have combined state-of-
the-art advances, including CDs and video, with a re-
treat to what made country music great: country mu-
sic. Real country.

Just a scant year ago, some doomsayers were say-
ing that Hank Williams wouldn’t find a kind ear in
Nashville if he happened along today. Now major la-
bels would welcome him with open arms ... and wal-
lets. Ricky Skaggs was the forerunner of this move-
ment, along with Reba McEntire and George Strait.
They’ll continue having a banner year and will help fo-
cus the spotlight on other traditionally oriented acts,
such as Dwight Yoakam, Randy Travis, Steve Earle,
Lyle Lovett, Pake McEntire, and Keith Whitley.

The neotraditionalists are crossbreeding on the
charts with the new, flashy nontraditionalists, result-
ing in a vibrant and healthy creative environment
within country music boundaries. Enter the O’Kanes,
Judy Rodman, the Girls Next Door, Michael John-
son, Dan Seals, Marie Osmond, Paul Davis, Tommy
Roe, Dobie Gray, Billy Joe Royal, and some new
names waiting in the wings, including Mickey Clark,
who has just released a brilliant new single, “When
I'm Over You (What You Gonna Do),” on Evergreen

meaner. Retailers are ex-
cited by the consumer de-
mand for more CDs. Radio is ready for some lively,
fresh music that can dramatically compete with other
forms of music broadcast in the marketplace. And
television—especially in the form of The Nashville
Network, Country Music Television, and video—has
become a strong ally of the country sound and its per-
formers.

As the Country Music Assn. prepares for its board
meeting Jan. 21-22 in the U.S.’s southernmost city,
Key West, Fla., the prognosis emerging from discus-
sions and plans is encouraging. The CMA can claim a
large share of credit for helping country music re-
bound from its bottoming-out period. It’s not a perfect
world for country yet, but it sure beats the downbeat
period of a couple of years ago. Once again it's becom-
ing a fun business, with a dose of optimism moderated
by lessons from the past that will never escape the ele-
phantlike memory of those survivors of the storm.

NEWSNOTES: Speaking of Randy Travis, his man-
ager, Lib Hatcher, has formed the Lib Hatcher Agen-
cy Inc. It'll be the exclusive booking agency for the
CMA'’s Horizon Award winner. The day-to-day agent
for Travis will be Allen Whitcomb, formerly with
World Class Talent. Located on Music Row in Nash-
ville, the agency’s phone number is 615-383-7258.

(Continued on next page)

ready to try again, including Lynn
Anderson and Kris Kristofferson,
Mercury; David Frizzell, Compleat;
and Don McLean, EMI America.

With a total of 37 acts on its vari-
ous Nashville-based labels, MCA
has the largest stable, followed by
CBS with 32.

As of the first week of January,
these are the complete rosters of
each label:

MCA—the Bellamy Brothers,
Jerry Clower, Steve Earle, Lee
Greenwood, Nanci Griffith, Waylon
Jennings, Patty Loveless, Loretta
Lynn, Reba McEntire, Bill Monroe,
the Oak Ridge Boys, Orleans, Den-
nis Robbins, Dann Rodgers, John
Schneider, Karen Staley, Ray Ste-
vens, George Strait, Twitty, the
Vega Brothers, and Steve Wariner.

MCA/Curb—Moe Bandy, the
Kendalls, Lyle Lovett, Ronnie Mec-
Dowell, and the Whites.

MCA/Dot—T. Bone Burnett,
Riders In The Sky, and John Hart-
ford.

MCA Master Series—Albert Lee,
Larry Carlton, Jerry Douglas, Rob-
ert Greenidge, John Jarvis, Edgar
Meyer, Giles Reaves, and Mike Ut-
ley.

Columbia—Chet Atkins, Ro-
sanne Cash, Ray Charles, David Al-
lan Coe, John Conlee, Rodney
Crowell, Lacy J. Dalton, Janie
Fricke, Larry Gatlin & the Gatlin
Brothers, Willie Nelson, the
O’Kanes, Rattlesnake Annie, Earl
Scruggs, Sweethearts Of The Ro-
deo, T.G. Sheppard, B.J. Thomas,
Marty Stuart, and Ricky Van Shel-
ton.

Epic—Exile, Mickey Gilley,
Merle Haggard, Libby Hurley,
George Jones, Charly McClain, the
Shooters, Ricky Skaggs, Connie
Smith, Keith Stegall, Lewis Storey,
Tammy Wynette, Gene Watson, and
Asleep At The Wheel.

Warner Bros.—Kaylee Adams,
John Anderson, Jeff Dugan, the
Forester Sisters, Rosie Flores,

Many Stars Are Changing Labels
MCA Has Largest Roster With 37 Acts

Crystal Gayle, Emmylou Harris,
Highway 101, Merle Kilgore, the
McCarter Sisters, Gary Morris, Mi-
chael Martin Murphey, the Nitty
Gritty Dirt Band, Mark O’Conner,
Pinkard & Bowden, Southern Pacif-
ic, John Wesley Ryles, Pam Tillis,
Randy Travis, Hank Williams Jr.,
Dwight Yoakam and an as-yet-un-
named act from Albany, N.Y..

Reprise—Dwight Yoakam.

RCA—Alabama, Earl Thomas
Conley, Gary Chapman, Vince Gill,
Radney Foster & Bill Lloyd, Mi-
chael Jchnson, the Judds, Jo El Son-
nier, K.T. Oslin, Bay Le Brook,
Keith Whitley, Louise Mandrell,
Pake McEntire, Ronnie Milsap,
Juice Newton, Kyle Petty, Eddie
Rabbitt, Eddy Raven, Restless
Heart, Kenny Rogers, and Sylvia.

Mercury—Lynn Anderson, Butch
Baker, Larry Boone, the Cannons,
Johnny Cash, the Class Of ’55
(Cash, Roy Orbison, Carl Perkins,
and Jerry Lee Lewis), Donna Fargo,
Tom T. Hall, David Lynn Jones,
Kristofferson, Kathy Mattea, John-
ny Paycheck, Tommy Roe, the
Statler Brothers, Glen Sutton, Billy
Swan, the Wrays, and Jenny Yates.

Smash—Frank Yankovic.

Capitol—T. Graham Brown, Bar-
bara Fairchild, Dobie Gray, J.D.
Martin, Mel McDaniel, Anne Mur-
ray, Marie Osmond, Jerry Reed,
Sawyer Brown, Tanya Tucker, Don
Williams, and Suzy Bogguss.

EMI America—Lisa Angelle,
Dana McVicker, the New Grass Re-
vival, Barbara Mandrell, the Os-
mond Brothers, Dan Seals, Tom
Wopat, Jay Booker, and McLean.

Compleat—Frizzell, the Bama
Band, Lew DeWitt, Ronnie Ses-
sions, T.L.. Lee, Gresham, Pat Gar-
rett, and Sherry London. Compleat
also will distribute the Advantage
Records act Ride The River.

MTM—Holly Dunn, the Almost
Brothers, Judy Rodman, the Girls
Next Door, Marty Haggard, SKO,
In Pursuit, and Pat Lawless.
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NASHVILLE SCENE

(Continued from preceding page)

Hatcher discovered Travis when he
entered a talent contest at her club
in Charlotte, N.C. There are many
people responsible for the emer-
gence of Travis. We've mentioned
Martha Sharp of Warner Bros. and
others. Let’s not forget the role that
Kyle Lehning has played along
with Keith Stegall. One other early
believer who helped was Judy Har-
ris, then with CBS Songs. By the
way, after the recent purchase of
the publishing company, Harris was
one of the casualties of bottom-line
belt-tightening dictated by the new
owners. She's a great song plugger
with many years’ experience in the

business.

MAILBAG: Responding to the re-
cent Nashville Scene column on Ed
Shea (Billboard, Dec. 27) was the
king of the Atlanta music scene,
Bill Lowery, president of the Low-
ery Group and one of the most dis-
tinguished leaders in the Southern
and national music business: “It
was with more than passing inter-
est that I read your column on Ed
Shea. He truly is a fine man and de-
serves the accolades. I probably
would not have an ASCAP firm if it
were not for Ed. I haven’t had many
ASCAP hits: ‘Moonlight Feels

FOR WEEK ENDING JANUARY 17, 1987

Billboard.

Right,’ ‘Key Largo,’ and some coun-
try charters. Ed is the reason they
were ASCAP and not BMI. BMI rec-
ognized the possibilities of a pub-
lishing company in Atlanta. ASCAP
did not and would not even consider
me when I applied. I resented that
and would not consider opening a
firm until Ed insisted. I have never
enjoyed a business relationship
more than during the years he ran
Nashville ASCAP. He is a great hu-
man being. I appreciate your re-
membering him in your column.”

TNN Tops With Women

NASHVILLE During prime
time, The Nashville Network is
the most popular advertiser-sup-
ported cable network among wom-
en 18 and over, according to a new
Group W Satellite Communica-
tions’ analysis. Group W’s conclu-
sion was based on data provided
by A.C. Nielsen Household Track-
ing and Nielsen Station Index de-
mographic diaries for the third
quarter of 1986.

At the time of the study, TNN
was available to 26.9 million U.S.
cable households and was viewed

by 317,000 women 18 and older
during the average prime-time
minute. Currently, according to
Group W figures, TNN reaches 28
million households.

The nearest competitor to TNN
was CNN, which had 280,000 fe-
male viewers in that age bracket
per prime-time minute. Other net-
work viewer totals in the same sex
and age category were USA,
264,000; ESPN, 256,000; and MTV,
154,000.

Group W handles marketing
functions for TNN.
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E Compiled from a national sample of retail store E
= x!181]3 and one-stop sales reports. = x| 8 &
21555 $1¥|413
2 1% |5 |¢ | armst TITLE 218 £ ¢ | ARTIST TITLE
= 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)*
% NO.1 * & 45 43 64 EARL THOMAS CONLEY RCa AHL1-7032 (8.98) (CD) GREATEST HITS
@ 1 1 13 ALABAMA RCA 5649-1.R 10 weeks at No. One THE TOUCH 40 41 39 | 278 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
2 2 2 30 RANDY TRAVIS ® warRNER BROS. 1-25435 (8.98) STORMS OF LIFE 4] 43 36 9 KATHY MATTEA MERCURY 830 405-1/POLYGRAM WALK THE WAY THE WIND BLOWS
3 3 3 13 REBA MCENTIRE mca sa07 WHAT AM | GONNA DO ABOUT YOU 42 42 46 32 THE STATLER BROTHERS MERCURY 422-826 782-1 M/POLYGRAM FOUR FOR THE SHOW
q 4 4 12 RICKY SKAGGS epic FE 40309 LOVE'S GONNA GET YA @ 48 4 42 TANYA TUCKER CAPITOL ST-12474 (8.98) GIRLS LIKE ME
5 5 5 40 DWIGHT YOAKAM REPRISE 25372/WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 47 52 15 LYLE LOVETT MCA/CURB 5748/MCA LYLE LOVETT
@ 7 6 13 | EARL THOMAS CONLEY RcA 5619-1R TOO MANY TIMES 52 | 59 | 12 | THE STATLER BROTHERS MERCURY 422.826 710-1/POLYGRAM RADIO GOSPEL FAVORITES
7 6 7 32 | GEORGE STRAIT @ mca 5750 (8.98) #7 4 | 46 | 54 | 45 | JOHN CONLEE cOLUMBIA FC-40257 HARMONY
8 9 | 13 | SAWYER BROWN CAPITOL/CURB ST-12517/CAPITOL OUT GOIN' CATTIN' (@D} 51 | 53 | 22 | SWEETHEARTS OF THE RODEO cotumsia 40406 SWEETHEARTS OF THE RODEO
@ 10 ¢ 8 26 | HANK WILLIAMS, JR. WARNER/CURB 1-25412/WARNER BROS. (8.98) MONTANA CAFE 48 | 44 | 41 | 34 | BILLY JOE ROYAL ATLANTIC/AMERICA 90508 LOOKING AHEAD
10 9 10 11 GEORGE JONES €Pic 40413 WINE COLORED ROSES a9 54 45 | 454 | WILLIE NELSON A3 coLumBia FC 35305 (CO) STARDUST
11 | 11 | 12 | 61 | THE JUDDS A RCA/CURB AHLI-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 50 | 53 | 66 | 59 | HANKWILLIAMS, IR. @ o5 con GREATEST HITS, VOLUME i
12 | 12 | 11 | 37 | STEVE EARLE mca5713(8.98) GUITAR TOWN 51 | 56 | 5 { 10 | RODNEY CROWELL columgia 40116 STREET LANGUAGE
13 13 13 13 DAN SEALS em-aMERICA PW 17231 ON THE FRONT LINE 52 55 7 24 RAY CHARLES coLumBiA FC 40338 FROM THE PAGES OF MY MIND
14 | 15 | 11 | WILLIE NELSON coLumsia FC 39896 PARTNERS 53 | 49 | 48 | 27 | T.G.SHEPPARD columgiafC 40310 IT STILL RAINS IN MEMPHIS
15 16 14 17 GARY MORRIS WARNER BROS 1-25438 PLAIN BROWN WRAPPER 54 60 55 | 252 | WILLIE NELSON A2 CoLumBIA £C 37951 (CD) ALWAYS ON MY MIND
16 15 16 47 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 55 61 58 | 100 | ALABAMA A RCa AHL1.5339 (8.98) (CD) 40 HOUR WEEK
@ 18 13 6 KENNY ROGERS rca 5633 THEY DON'T MAKE THEM LIKE THEY USED TO @ 66 57 | 144 | ALABAMA A2 RCA AHL1-4939 (8 98) (CD) ROLL ON
20 | 22 | 30 | TGRAHAM BROWN CAPITOL ST 12487 (8.98) I TELL IT LIKE IT USED TO BE 57 | 57 | 60 | 6 HOLLY DUNN wmTm ST 1052/CAPITOL HOLLY DUNN
19 | 19 | 18 | 11 | MERLE HAGGARD ePic 40107 OUT AMONG THE STARS 58 | 62 | 67 | 87 | THE STATLER BROTHERS MERCURY 824.420-1/POLYGRAM PARDNERS IN RHYME
20 21 23 6 RESTLESS HEART Rrca 5648 WHEELS 59 59 70 37 EDDIE RABBITT RCa AHL1-7041 (8 98) (CD) RABBITT TRAX
21 | 22 | 20 | 10 | LARRY GATLIN AND THE GATLIN BROTHERS coLumsia 40431 PARTNERS RE-ENTRY RONNIE MILSAP ® rca aHL1-5425 (8 98) (CD) GREATEST HITS VOL. 2
@ 27 2 20 LEE GREENWOOD mcas770 LOVE WILL FIND ITS WAY TO YOU 61 63 72 27 KEITH WHITLEY RrcacPL1.7043 (8.98) L.A. TO MIAMI
23 | 23 | 26 | 46 | REBA MCENTIRE mca 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND 62 [ 65 { 64 | 192 | ALABAMA A2RCAAHL 1-4663 (8 98) (CD) THE CLOSER YOU GET
24 25 21 11 JOHN ANDERSON waRNER BROS. 1-25373 COUNTRIFIED 63 67 69 | 253 | ALABAMA A3 RCA AHL1-4229 (8.98) (CD) MOUNTAIN MUSIC
@ 37 31 19 RAY STEVENS mca 5789 SURELY YOU JOUST 64 | 64 | 61 12 VERN GOSDIN COMPLEAT 671022-1/POLYGRAM GREATEST HITS
26 | 26 [ 28 | 25 | EXILEepcFe 40401 GREATEST HITS 65 | 70 | 51 | 8 | LEE GREENWOOD ® mca 5582 (8.98) (CD) GREATEST HITS
27 28 | 40 41 RONNIE MILSAP RCA AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT RE-ENTRY DAVID ALLEN COE coLumsia FC 40346 SON OF THE SOUTH
28|29 33 25 JANIE FRICKE coLUMBIA FC 40383 BLACK & WHITE 67 71 74 2 JUDY RODMAN mTm 71050 (8 98) Juby
2 31 32 13 THE BELLAMY BROTHERS MCA/CURB 5812/MCA GREATEST HITS, vOL. Il 68 68 | — | 114 | HANK WILLIAMS, JR. wARNER/CURB 60193/WARNER BROS. GREATEST HITS, VOLUME |
@ 40 42 20 CRYSTAL GAYLE waRrNER BROS 1-25405 STRAIGHT TO THE HEART 69 73 62 20 THE KENDALLS mca/CuRe C5724/MCA FIRE AT FIRST SIGHT
3 34 34 14 MICHAEL JOHNSON Rrca AEL1-9501 WINGS 70 69 63 31 SOUTHERN PACIFIC warNER BROS. 1-25409 (8 98) KILLBILLY HILL
32 32 30 95 GEORGE STRAIT ® mca 5567 (8.98) (CO) GEORGE STRAIT'S GREATEST HITS 71 72 73 41 WAYLON JENNINGS mca 5688 (8 98) (CD) WILL THE WOLF SURVIVE
33 36 35 32 NITTY GRITTY DIRT BAND waRNER BROS 1-25382 (8 98) TWENTY YEARS OF DIRT 72 24 24 5 ALABAMA Rca asL1-7014 ALABAMA CHRISTMAS
ko] 33 25 7 MARIE OSMOND CAPITOL/CURB ST-12516/CAPITOL I ONLY WANTED YOU 73 RE-ENTRY PAKE MCENTIRE Rca AFL1-5809 (8.98) TOO OLD TO GROW UP
35 | 35 [ 38 | 113 | THE JUDDS A RCA/CURS AHL1-5319/RCA (8.98) (CD) WHY NOT ME 74 RE-ENTRY THE STATLER BROTHERS MERCURY 818.6521/POLYGRAM (CD) ATLANTA BLUE
36 38 47 8 THE O'KANES coLumBia BL 4059 THE O'KANES 75 17 | 17 1 6 GEORGE STRAIT mca 5800 MERRY CHRISTMAS STRAIT TO YOU
37 | 30 | 37 | 11 | MEL MCDANIEL canioLsT 12528 JUST CAN'T SITDOWN MUSIC | () atbums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAA)
3 [ | & | 15 | somscamemeRmss O | S e S e e O e S

BILLBOARD JANUARY 17, 1987

www.americanradiohistorv.com

29



www.americanradiohistory.com

FOR WEEK ENDING JANUARY 17, 1987

Billboard.

®©Copyright 1987 Billboard Publications, Inc

™ No part of this puliication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, slectronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

T
. <@ EE Compiled from a national samgle t:’( retail store < cle cZ>E
vl | b5 | 20| 0% and one-stop sales reports and radio playlists. ol | K §o P TITLE | ARTI
% | =% 52 £5 .F!gg[%UECER (SONGWRITER) LABEL & NUMBER/DISTRIBUTIQ(’;‘II!BSEL E2| <2 32| £5| rrovucer soncwRiTER) | LABEL & NUMBER/DISTRIBUTING LABEL
* A 50 36 2% 17 STAND ON IT | MEL MCDANlﬁEL
(D] 2 | 3 | 15 | WHAT AMIGONNA DO ABOUT YOU 1 week at No. One © REBA MCENTIRE N C NGS T : SAPTO 020
J.BOWEN.R.MCENTIRE (D.GILMORE, B.SIMON, J ALLISON) _MCA 52922 @ 59 70 4 ON AND ON ‘ ANNE MURRAY
B g E T+ | CRY MYSELF TO SLEEP THE JUDDS JWHITE M.SPIRO (JBUCKNER) CAPITOL 5655
B.MAHER (P.KENNERLEY) RCA/CURB 5000-7/RCA 52 34 16 17 TOO MUCH IS NOT ENOUGH BELLAMY BROTHERS WITH THE F%RE%TER SlSl.I/EMFg
g 5 i 14 | THENIT'S LOVE DON WILLIAMS E.GORDY.JR. (D.BELLAMY, R.TAYLOR) ICA/CURB 529
D.WILLIAMS,G.FUNDIS (D.LINDE) CAPITOL 5638 3 | a6 | @7 7 LITTLE DOLL cTHE KENDBA/L%S
. 6 ; 14 | FALLIN' FOR YOU FOR YEARS CONWAY TWITTY T.SKINNER.J.L.WALLACE (M.WATKINS) MCA/CURB 52983/MCA
C.TWITTY.D.HENRY.R.TREAT (T.SEALS, M.REID) WARNER BROS. 7-28577 sa | 58 | 61 5 WILD-EYED DREAM RICKY VAN SHELTON
.06
5 | 7 | 8 | 15 | HALFPAST FOREVER (TILL M BLUE IN THE HEART) 1.G. SHEPPARD SBUCKINGHAM(SRHODY COLUMBIA 38:06542
RHALL (R.BYRNE, T.BRASFIELD; COLUMBIA .38-06347 s5 | 47 | 30 | 20 | HELL AND HIGH WATER ¢ T GRAHAM BRos\évzpf
1 A PITOL
@] s | o | 13| yousmiLmove me DAN SEALS BLOGAN (TBROWTY AMATYED -
KLEHNING (D.SEALS) EMI-AMERICA 9851 @ 61 66 5 DIDN'T WE SHINE MERCU LYN%Q?‘%F%?%
SCHLITZ, J.WINCHESTER RY 888 209- YGRA
| 10| 1| 12 | LEAVEME LONELY GARY MORRIS JXENNEDY (O SOUTE _MRm =20
G.MORRIS.B.ALBERTINE.S.SMALL (G. MORRIS) WARNER BROS. 7-28542 @ 0 —| 2 THE BED YOU MADE FOR ME HIGHWAY 101
PWORLEY (P.T.CARLSON) WARNER BROS. 7-28483
1 13 13 THE CARPENTER JOHN CONLEE _§
B.LOGAN (G.CLARK) COLUMBIA 38-06311 % % HOT SHOT DEBU[T* * %
OCEAN FRONT PROPERTY GEORGE STRAIT
9 1 2 17 EL‘,(EQ&L’{!,’}SE DSCHLITZ) LWL J%?ﬂ%?ﬁ NEW) 1 JEOWENN GFSTIgHT (D.DILLON, H.COCHRAN, R PORTER) MCA 53021
LET'S BE FOOLS LIKE THAT AGAIN | TOMMY ROE
10 |12 | 15 7 ngjj‘g{g&c"ggmgkma Llougrlbvi';”l‘(ig;% 63 | 68 5 N.LARKIN (L. ANDERSON) ‘\ MERCURY 888 206-7/POLYGRAM
. WHEN YOU GAVE YOUR LOVE TO ME RAY PRICE
11 4 4 16 ,%gx%gs g%”mQEESET YOU SOMEDAY R'C'élcss'ﬁﬁ,ggs,' 67 71 4 R.PENNINGTON (J.SHOFNER) STEP ONE 366
WICKED WAYS PATTY LOVELESS
RABBITT
@ 15 17 12 gggégﬁ!gm%masm RLANDIS) EDDIE RCAS012.7 61 49 50 8 £.GORDY_JR., T.BROWN (K.STALEY) MCA 52969
BABY | WANT IT @ GIRLS NEXT DOOR
@ 16 | 18 | 12 ?gzgﬁ?{oﬂlﬁ‘aw“m MCA %J%%;—g‘{ﬁﬂ 62 | 53 | 36 | 12 | Tiwest @NELSEN, CHaPMAN) MTM 72078/CAPITOL
Y E A TANYA TUCKER NEW 1 THE RIGHT LEFT HAND GEORGE JQNES
o [0 [0 | E i e i ey ATUKER | @) NEWD | 1| ESemiliEiiron atoners i
4 TRAIT
w | TURN N RON MILSAP 4 62 48 19 IT AIN'T COOL TO BE CRAZY ABOUT YOU
@ 18| 20 9 Eh(ﬂ,!LSAB?COLL'iLS.R.GYA(L’Bll’?AIOTH (MREID, RBYRNE) 0 NIERCA 50337 LEOWEN(D.DIFON R BORTER) MCBA::;;:
19 | 21 [ ¢ | STRAIGHT T THE HEART CRYSTAL GAYLE 65 | 56 | 42 | 10 | ONEMANBAND cure weacMOE BANDY
JENORMAN (G LYLE. TBRITTEN) WARNER BROS. 7.28518 GYPSIES ON PARADE BTN
FIRE IN . GRITTY DIRT BAND NEW 1
AD| o | 2 | 10 | PREITHESKY mn scapenten) T ek B 7 28047 > ELSCRUGGS (MMIEER) CARITOCURBIS672/CARTOR
RIGHT HAND MAN EDDY RAVEN 67 69 | 72| 5 | SOMETHIN YOU O s Lemare U= D
21 | 24 | 10 | DGANTERAVEN (G.SCRUGGS) RCA 50327 S.O.MED(A-Y. = ) S TEVE e
. * 68 | 60 | 43 | 13 &1 C
2 s 1 y&mggonm_!)':% P%%ER) il WHIE‘;E\; ;T;E:;ZTT'::W:((;J:TL:() JEFF STEVENS AND THE :U?.?.ZE?;
69 71 76 4 ATLANTIC/AMERICA 7-99494
2 9 1 16 SHE THINKS THAT SHE'LL MARRY ¢ JUDY RODMAN N.LARKIN (B.SPRINGSTEEN)
T.WEST (JRODMAN, D.ORENDER) MTM 72076 /CAPITOL o | 5 1 52 | 15 | TOUCH ME WHEN WERE DANCING { ST
@ 25 27 8 %glﬁ?méglggocmo JR— LEE GREENWO%E: H.SHEDD,ALABAMA (T.SKINNER, J.LWALLACE. K.BELL) RCA 5003-7
| T s 71 | 66 | 59 | 22 | DADDY'S HANDS ! © HOLLY DUNN
@] 2 [ 2 | s | NN O owes LR RO THEST (40UNN) MTM 72075/CAPITOL
T T T 7 | | @ | 1 | WAALOUUBOWHENTMCONE WATLON JERES
* % * POWER PICK/SALES * ¥ * EOWENCRJERNINGSIC
@ 2 % 1 WHEN A WOMAN CRIES JANIE FRICKE 4 CHOSEN PERRY LAPOINTE
N.WILSON (B.MOORE. M.WILLIAMS) COLUMBIA 38-06417 3 75 | 82 G KENNEDY (L.SCHMID. R BOONE) DOOR KNOB 86-260
- R
NO PLACE LIKE HOME RANDY TRAVIS T K.T. OSLIN
27 | 33 6 KLEHNING (pov[’R(STRE[T) WARNER BROS. 7-28525 8 [ — 2 !.vsﬁls'%oc():LElga.';.acc,\NN) RCA 5066
@ % 32 8 MIDNIGHT GIRL/SUNSET TOWN SWEETHEARTS OF THE RODEQ 75 79 88 4 WHERE'S THE FIRE SUSIE ALLANSON
S BUCKINGHAM (D.SCHLITZ) COLUMBIA 38-06525 G.JHORTON (S.LONGACRE. S.LORBER) TNP/ENIGMA 75001 /CAPITOL
DA P THE O’KANES S TATE OF MIN NANCI GRIFFITH
% (14110 18 EHNE.J.g'hANRA (JOHARA, K KANE) cowmm?ss-oezaz NEW)D 1 %BORP(‘)VEVN,II&;I‘FFSITH (P.AL((;’ER. G.LEV[I)NE. FKOLLER) | MCA 53008
g ® S-K- YE SON | GENE STROMAN
@ 2|3 1 JB'SA1'RBOYU§((J;F(I)(ECQ€(|¥|!‘ DE’Q.E:) MTM 72081/CSAP'I(TO(?. @ NEW)D 1 ggagggu%xsnoomgcn. D.TYLER) \ CAPITOL 5662
STATLER BROTHERS READY OR NOT l DON MALENA
340 6 EKOE':EE‘{:E?J.FORTUNE) ‘m:%cum 888 219-7/90LYGRAM 8 | — 2 J.CARROLL (M_JOHNSON. $.TAYLOR) MAXIMA 1256
FARG WYATT LIQUOR ! WYATT BROTHERS
23 | ¥ |1 ysﬁén"&ﬁ%) MERCURY salgco’g”ﬁ’oucmg 8 | %0 4 RFAITH (TWYATT, LWYATT) [ WYATT 103
. SHEET MUSIC ! BILL ANDERSON
EV) @ | B || B | e e o e ) RESTLESS HEART 80 | 8 | 85 | 4 | ¥ )0HNSON (DM.COTHRAN. ACAIN. BANDERSON) SOUTHERN TRACKS 1067
5T REIGN
@ 39 4 6 RW_L'A‘,Q,TS%‘}EJNEP WITH MY HEART JUICE E‘CEAV!OT&"} 84 | — 2 g.eoogm:zws (D.GOODMAN, M.SHERRILL. FDYCUS, J W.RYLES) SOUTHER’EE‘AL 17441
WINE COLORED ROSES GEORGE JONES
@ 3B | 4 7 ’c’ ‘h}gm‘;:é‘_,ﬁo‘,‘,ﬂ%ﬁ,ﬁ,}okm é’l’,{b‘,;,'&,\%%!;%% 82 | 65 56 19 8 SHERRILL (D.KNUTSON. A.L.OWENS) EPIC 34-06296
HANK WILLIAMS, JR. 1T'S GOODBYE AND SO-LONG TO YOU LISA CHILDRESS
3 13 1 15 »'f&.'f&ﬁ?%’%gé'c’.ﬁ#ﬁ’?%%ﬁ (HWILLIAMS) WARNER/CURB 7-28581/WARNER BROS. NEW > L B.FISHER (R.COUTURE. H.J.BREAU) AMI 1947
* % * POWER PICK/AIRPLAY * * * NEWD [ 1 | DANTNEVER s weerce THE Lo
@] w2 | o0 | 4 | N EIN s ocoon STEVE 005 85 | 73 | 69 | 22 | )MISSYOU ALREADY BILLY JOE ROYAL
— TR AT T AT] e T— N.LARKIN (M.RAINWATER, F.YOUNG) ATLANTIC/AMERICA 7-99519
@ L 5 J.BowEEJJ.SCHLNEgE% (J.NEEL, D.CRI[EER) 0 MCA 52989 NEW) 1 TAKE I} LITTLE BsIT OF IT HOME A.J.MASTEﬁ)%
e ENTIENEDED VIR LHINDS.A.J MASTERS (SHERRILL, DILLINGHAM) BERMUDA DUNES
43 63 4 3 IKE AN OKLAHOMA MCGILL
@ J.GRAVDON.K.:IMS (M.SPRIGGS. W.NEWTON, D.TYLER. M.NOBLE) :{c(; :;:; “; NEW } 1 %D'ésa NIORL AL &M MORNING IIE)LEIRYl MCGILL
3 | 32| 31| 10 | L WONTHURT il LONG GO DENNIS ROBBINS
P.ANDERSON (D.YOAKAM) REPRISE 7-28565/WARNER BROS. NEW) 1 s‘s’r’c‘)& o w'ﬁALA?SNESOME BLUES | O 8BI1
L & SOUTHERN PACIFI
4| G| U || e e s e il T NEWD | 1 | MEMORYATTACK RALPH MAY & THE OHIO RIVER BAND
1 ONLY WANTED YOU MARIE OSMOND , T
55 | 62 | 4 | pwoRLEY (SHAPIRO, GARVIN, JONES) CAPITOL/CURB 566 3/CAPITOL NEWD | 1 yg&%mgﬁ?M%gg%ﬁ%smm) ‘ J&sggg(gmﬁ%
IT SHOULD HAVE BEEN EASY THE WHITES
4 | 30 | 34 | 11 | (girier@mcoIL) MCA/CURB 5295 3/MCA NEWD | 1 ﬂgﬁuﬁﬁﬁuﬂgk YOU ARE (TO ME) | BIG AL DOWNING
TALKIN' TO THE MOON LARRY, STEVE, RUDY:THE GATLIN BROTHERS
s7.{ 78 | 4 | TR IO T 2 | 68 | 49 | 14 | OUTAMONGTHE STARS MERLE HAGGARD
UIETLY CRAZY ED BRUCE £ JORN
45 51 1 BRUCE.B.MEVIS (M.WILLIAMS, S.CROPPER) RCA5077-7 93 74 67 21 fgoxrn, gg}d&g&;{gs&gg%m ARDSON) Ol Scuyﬂ?&ﬁ
BAD LOVE PAKE MCENTIRE DOWN A T HALL
B8 12]15 | mwreHT LN REAIS00427 9 | 72 | 65 7 I KENWNEDVAJF; EERERAMH J%%HWEERS) MERCURY 888 ;ggwpon.vcmm
COUNTRIFIED JOHN ANDERSON
414813 7 J ANDERSON. J.E.NORMAN (TLAZAROS) WARNER BROS. 7-28502 9% 78|79 4 'CE,‘,,’,},{EM &%&%NOEETEH!\T JUST WALKED OUT ON ME oﬁg@ﬁ'&?ﬁpﬁﬁ'&%ﬁ
THE ROCK AND ROLL OF LOVE TOM WOPAT
50 | 58 5 JCRUTCHFIELD (B.MCOILL. C.BLACK) EMI-AMERICA 8364 % | 81 [ 713 21 ,!,%ng (ﬁg\l,lg&sﬂég_ I&%)E MARIE OSMQE,QO“&';B%%?},B‘Q{(‘,%
VIN' THAT CRAZY FEELIN' RONNIE MCDOWELL
2 [ 57| 6 BLE()ILLENN (RMCDOWELL, JMEADOR, B.CONN) MCA/CURB 52994/MCA 97 | 83 | 83 | 28 Iggﬁ@gg,sg%&%q‘gwmm SCHUYLER KNOBLOCHN%'?;/Z%BSLRPETEO[
IS OL’ TOWN LACY J. DALTON
@ 51 55 7 xﬁLgR%GE (G(.’GREEN. RGILES) COLUMBIA 38-06360 98 7 7 4 yé&?mwﬁggéﬁm P.C.RAKES, M.SULLIVAN. R.LAVOIE) RU%Ich%yz%Ds%
a8 38 39 10 WHEN I'M FREE AGAIN RODNEY CROWELL 99 76 5 2 SHE USED TO BE SOMEBODY'S BABY  LARRY, STEVTE. RUDY:THE GATLIN BROTHERS
R.CROWELLB.T.JONES (RCROWELL, W.JENNINGS) COLUMBIA 38-06415 C.YOUNG (LGATLIN) COLUMBIA 38-06252
49 40 28 19 WALK THE WAY THE WIND BLOWS & KATHY MATTEA 100 | 88 | 81 13 HEART TO HEART & WILD CHOIR FEATURING GAIL DAVIES
AREYNOLDS (TP.O'BRIEN) MERCURY 884 978-7/POLYGRAM . G.DAVIES,P.PENDRAS (JHIATT. F.KOLLER) RCA 5011-7

O Products with the greatest airplay and sales gains this week.  Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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Bilboard Hot Country Singles SALES & AIRPLAY.
ilboard. ntry Singles A
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.
> >
i | SALES §§ . AIRPLAY gg
Y |24 | TIME ARTIST 83 U |28 | TITLE ARTIST o8
1 2 WHAT AM | GONNA DO ABOUT YOU REBA MCENTIRE 1 1 1 WHAT AM | GONNA DO ABOUT YOU REBA MCENTIRE 1
2 4 CRY MYSELF TO SLEEP THE JUDDS 2 2 3 CRY MYSELF TO SLEEP THE JUDDS 2
3 6 FALLIN' FOR YOU FOR YEARS CONWAY TWITTY 4 3 5 THEN IT'S LOVE DON WILLIAMS 3
4 8 THEN IT'S LOVE DON WILLIAMS 3 4 6 FALLIN' FOR YOU FOR YEARS CONWAY TWITTY 4
5 7 HALF PAST FOREVER (TILL 'M BLUE IN THE HEART) T.G. SHEPPARD 5 5 7 HALF PAST FOREVER (TILL I'M BLUE IN THE HEART) T.G. SHEPPARD 5
6 1 GIVE ME WINGS MICHAEL JOHNSON 9 6 8 YOU STILL MOVE ME DAN SEALS 6
7 10 DEEP RIVER WOMAN LIONEL RICHIE 10 7 9 LEAVE ME LONELY GARY MORRIS 7
8 3 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 11 8 11 THE CARPENTER JOHN CONLEE 8
9 12 THE CARPENTER JOHN CONLEE 8 9 14 I'LL COME BACK AS ANOTHER WOMAN TANYA TUCKER 14
10 13 COWBOY MAN LYLE LOVETT 13 10 12 DEEP RIVER WOMAN LIONEL RICHIE 10
1 5 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 33 1 2 GIVE ME WINGS MICHAEL JOHNSON 9
12 14 YOU STILL MOVE ME DAN SEALS 6 12 13 GOTTA HAVE YOU EDDIE RABBITT 12
13 15 LEAVE ME LONELY GARY MORRIS 7 13 4 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 11
14 16 GOTTA HAVE YOU EDDIE RABBITT 12 14 18 HOW DO | TURN YOU ON RONNIE MILSAP 15
15 11 OH DARLIN THE O'KANES 26 15 15 COWBOY MAN LYLE LOVETT 13
16 9 SHE THINKS THAT SHE'LL MARRY JUDY RODMAN 20 16 19 STRAIGHT TO THE HEART CRYSTAL GAYLE 16
17 17 BAD LOVE PAKE MCENTIRE 43 17 20 FIRE IN THE SKY NITTY GRITTY DIRT BAND 17
18 21 WHEN A WOMAN CRIES JANIE FRICKE 23 18 21 RIGHT HAND MAN EDDY RAVEN 18
19 [ — HOW DO | TURN YOU ON RONNIE MILSAP 15 19 22 HOMECOMING '63 KEITH WHITLEY 19
20 23 FIRE IN THE SKY NITTY GRITTY DIRT BAND 17 20 24 MORNIN' RIDE LEE GREENWOOD 21
21 25 I'tL COME BACK AS ANOTHER WOMAN TANYA TUCKER 14 21 23 | CAN'T WIN FOR LOSIN' YOU EARL THOMAS CONLEY 22
n 28 ME AND YOU DONNA FARGO 29 n 10 SHE THINKS THAT SHE'LL MARRY JUDY RODMAN 20
23 18 TOO MUCH IS NOT ENOUGH BELLAMY BROS./FORESTER SISTERS 52/ 23 25 WHEN A WOMAN CRIES JANIE FRICKE 23
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TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

1570 33

(MCA, ASCAP/Right Road, BMI/Forrest Hills, BMI/Al
Gallico, BMI)

AT THE SOUND OF THE TONE

(W8, ASCAP/Two Sons, ASCAP)

BABY § WANT IT

(Uncle Artie, ASCAP)

BABY'S GOT A NEW BABY

(A Little More Music , ASCAP/Sharp Circle,
ASCAP/Uncle Artie, ASCAP)

BAD LOVE

(Dennis Linde, BMI)

THE BED YOU MADE FOR ME

{Sportsman, BMI)

THE CARPENTER

(April, ASCAP/GSC, ASCAP) CPP/ABP

CHOSEN

(Door Knob, BMI)

COUNTRIFIED

(Pending)

COWBOY MAN

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
CRY MYSELF TO SLEEP

(Irving, BMI) CPP/ALM

DADDY'S HANDS

(Blackwood, BMI) CPP/ABP

DARLINGTON COUNTY

(Bruce Springsteen, ASCAP/Ensign, BMI)

DEEP RIVER WOMAN

(Brockman, ASCAP)

DIDN'T WE SHINE

(MCA, ASCAP/Don Schlitz, ASCAP/Fourth Floor,
ASCAP/Hot Kitchen, ASCAP) HL

DOWN AT THE MALL

(Tom Collins, BMI/Collins Court, ASCAP) CPP
FALLIN' FOR YOU FOR YEARS

(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP)
cep

FIRE IN THE SKY

(Le-Bone-Aire, ASCAP/Vicious Circle, ASCAP)
FOREVER

(Statler Brothers, BMI)

GIVE ME WINGS

(Irving, BMI/Eaglewood, BMI/MCA, ASCAP/Don
Schlitz, ASCAP) CPP/ALM/HL

GOODBYE SONG

(A Little More Music , ASCAP/Sharp Circle, ASCAP)
GOTTA HAVE YOU

(Briarpatch, BMI/Englishtown, BMI) CPP
GYPSIES ON PARADE

§

100

87

(Zoo Crew, ASCAP)

HALF PAST FOREVER (TiLL I'M BLUE IN THE HEART)
(Rick Hall, ASCAP)

HEART TO HEART

(Lilly Billy, BMi/Lucrative, BMI/Bug, BMI}
HELL AND HIGH WATER

(April, ASCAP/Ides Of March, ASCAP/Preshus Child,
BMI) CPP/ABP

HOLLYWOOD'S DREAM

(Cross Keys, ASCAP)

HOMECOMING '63

(Blackwood, BMI/Larry Butler, BMI/South Wing,
ASCAP) CPP/ABP

HOW BEAUTIFUL YOU ARE (TO ME)

{Port St. Joe, BMI/Julian, BMI)

HOW DO | TURN YOU ON

(Lodge Hall, ASCAP/Rick Hall, ASCAP) CPP

| AIN'T NEVER

(Cross Keys, ASCAP)

| BOUGHT THE SHOES THAT JUST WALKED OUT ON
ME

(Central Songs, BMI/Screen Gems-EMI, BMI)

| CAN'T WIN FOR LOSIN' YOU

(Rick Hall, ASCAP)

| MISS YOU ALREADY

(Tree, BMI) HL

| ONLY WANTED YOU

(Tree, BMI/Cross Keys, ASCAP)

I'LL COME BACK AS ANOTHER WOMAN

(Let There Be Music, ASCAP/Irving, BMI) CPP/ALM
I'LL STILL BE LOVING YOU

{Warner-Tamerlane, BMI/Love Wheel, BMI/MCA,
ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Chappell, ASCAP) HL

IT AINT COOL TO BE CRAZY ABOUT YOU
(Larry Butler, BMI/Blackwood, BMI/Southwing,
ASCAP) CPP/ABP

IT SHOULD HAVE BEEN EASY

(Jack & 8ill, ASCAP) HL

IT WON'T HURT

(Coal Dust West, BMI)

IT'S GOODBYE AND SO-LONG TO YOU
(Intersong, ASCAP/Chappell, ASCAP}

KILLBILLY HHL

(Long Tooth, BMi/That's What She Said, BMi)
LEAVE ME LONELY

(W8, ASCAP/Gary Morris, ASCAP)

LET'S BE FOOLS LIKE THAT AGAIN

(0ld Friends, BMI) CPP

LIKE AN OKLAHOMA MORNING

53

7%

g K 2 3 &

21

2

§1

(Little Bill, BMI/Littie Amber, BMI}

LITTLE DOLL

(KCM, BMI}

LONE STAR STATE OF MIND

(Lucrative, BMI/Bait And Beer, ASCAP)

LONG GONE LONESOME BLUES

(Acuff-Rose Opryland, BMI/Hiram, BMi}

LOVE'S GONNA GET YOU SOMEDAY
(Hall-Clement, BMI/Ricky Skaggs, BMI/Chip Peay,
BMI) HL

LOVIN' THAT CRAZY FEELIN'

(Tree, BMI/Strawberry Lane, BMI) HL

ME AND YOU

(Prima-Donna, BMI)

MEMORY ATTACK

(Unichappell, 8MI/Chappell, ASCAP)

MIDNIGHT GIRL/SUNSET TOWN

(Almo, ASCAP/Don Schiitz, ASCAP) CPP/ALM
MIND YOUR OWN BUSINESS

(Acuff-Rose Opryland, BMI/Rightsong, BMI/Hiram,
BMI) CPP/HL

MISTY MISSISSIPPY

(Forrest Hills, BMi/Circle South, BMI/Lynn Shawn,
BMI/Song Pantry, ASCAP)

MORNIN' RIDE

(Chappell, ASCAP/Unichappell, BMI) HL

NO PLACE LIKE HOME

(Writers Group, BMI/Scarlet Moon, BMI)

OCEAN FRONT PROPERTY

(Tree, BMI/Larry Butler, BMI/Blackwood, BMI/South
Wing, ASCAP)

OH DARLIN'

(Cross Keys, ASCAP) HL

ON AND ON

(Artist Records, ASCAP)

ONE MAN BAND

(Ensign, BM1/April, ASCAP/Butler's Bandits, ASCAP)
cep

92 OUT AMONG THE STARS

42

n

(Warner-Tamerlane, 8MI/Ten Speed, BMI)
PARTNERS AFTER ALL

(Chip Moman, BM1/Attadoo, BMI/Unichappell,
BMI/Rightsong, BMI}

QUIETLY CRAZY

{Cavesson, ASCAP/Tapadero, BMI) CPP
READY OR NOT

(King Coal, ASCAP/April, ASCAP)

RIGHT HAND MAN

(Earthly Delights, BMI)

THE RIGHT LEFT HAND

(Hall-Clement, BMI/Frizzell, BM|/Cavesson, ASCAP)
THE ROCK AND ROLL OF LOVE

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Chappell,
ASCAP/Serenity Manor Music) HL

20 SHE THINKS THAT SHE'LL MARRY

41

a

(Uncle Artie, ASCAP/Sabal, ASCAP) HL
SHE USED TO BE SOMEBODY'S BABY
{Larry Gatiin, BM1)

SHEET MUSIC

(A Team, ASCAP/Best Performance, BMI/Lowery,
BMI)

SMALL TOWN GIRL

(Tree, BMI/Cross Keys, ASCAP)
SOMEDAY

(Goldline, ASCAP) HL

SOMETHIN' YOU GOT

(Tree, BMI) HL

STAND ON IT

{Bruce Springsteen, ASCAP)

STRAIGHT TO THE HEART

(Irving, BM1/Chappell, ASCAP) CPP/ALM/HL
TAKE A LITTLE BIT OF IT HOME

(Al Gallico, BMI)

TAKE THE LONG WAY HOME

(Song Pantry, ASCAP/Believus Or Not,
ASCAP/Warner-Tamerlane, BMI)
TALKIN' TO THE MOON

(Larry Gatlin, BMI)

THEN ITS LOVE

{Dennis Linde, BMI)

THIS OL’ TOWN

(Riva, ASCAP/Dejamus, ASCAP) HL

52 TOO MUCH IS NOT ENOUGH

(Bellamy Bros., ASCAP)
TOUCH ME WHEN WE'RE DANCING
(Hall-Clement, BMI) HL

36 TWENTY YEARS AGO

49

n

3

n

(Warner House ol Music, BMI/W8 Gold, ASCAP)
WALK THE WAY THE WIND BLOWS
(Colgems-EMI, ASCAP/White Sheep, ASCAP) HL
WALL OF TEARS

(April, ASCAP/Lion Hearted, ASCAP/New and Used,
ASCAP)

WHAT AM | GONNA DO ABOUT YOU

(Tapadero, BMI/Jim's Allisongs, BMI) CPP

WHAT CAN | DO WITH MY HEART

(Oh The Music, BMI)

WHAT YOU'LL DO WHEN I'M GONE

(Larry Butier, BMI/Blackwood, BM1) CPP/ABP/HL
WHEN A WOMAN CRIES

(Tapadero, BM|/Cavesson, ASCAP) CPP
48 WHEN I'M FREE AGAIN
(Granite, ASCAP/Coolweil, ASCAP/Warner-Tamerlane,
BMi/Blue Sky Rider, BMI)
60 WHEN YOU GAVE YOUR LOVE TO ME
(Almarie, BM1)
75 WHERE'S THE FIRE
(Somebody’s Music, SESAC/Bobby Goldsboro, ASCAP)
61 WICKED WAYS
(AMR, ASCAP)
S4  WILD-EYED DREAM
(Tree, BMI) HL
82 WINE COLORED ROSES
(Hall-Clement, BMI/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL
79 WYATT LIQUOR
(Wyatt, BMI)
97 YOU CAN'T STOP LOVE
(Lawyers Daughter, BMI/Writers Group, BMI/Scarlet
Moon, BMI/Bethiehem, BMI) CPP
6 YOU STILL MOVE ME
(Pink Pig, 8MI)
9 YOU'RE STILL NEW TO ME
(Writers Group, BMI/Scarlet Moon, BMI/Web IV, BMI)
cep

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM  fvan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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ROYAL GARDEN BLUES

LUE NOTES

by Peter Keepnews

“E'S HAD POP HITS, he’s had a video in heavy rota-
tion on MTV, he’s even acted in the movies, but
Herbie Hancock obviously hasn’t forgotten how
much fun it can be to sit at a grand piano and play
hard-core, unadulterated acoustic jazz with a quartet.
He recently shared that fun with six nights’ worth of
appreciative capacity audiences during a rare night-
club appearance at New York’s Blue Note.

With the impressive support of Branford Marsalis,
Ron Carter, and Al Foster, Hancock made New
Year’s week a special occasion for New York’s jazz
fans. The quartet, which offered a solid mix of stan-
dards (“Old Devil Moon”), jazz evergreens (‘“Lime-
house Blues”), and originals, was in rare form all
week, and Hancock offered solid proof that he hasn't
lost his jazz chops.

On New Year’s Eve, when the quartet shared the
bandstand with saxophonist Jimmy Heath’s group
and singer Michelle Hendricks, the club received a
surprise visit from George Benson—who, like Han-
cock, hasn’t let pop stardom obliterate his jazz sensi-
bility. Benson left his guitar at home, but he lent his
vocal skills to both Hancock’s and Heath’s late sets.

ALSO NOTED: For the second year in a row, the
year-end Arts & Leisure section of The New York
Times contained substantial articles about the year in
pop and classical recordings but nothing at all about
jazz. What exactly is the so-called paper of record try-
ing to tell us? . .. CMP Records, a West German label
previously available in the U.S. only through a few im-
porters, has beefed up its presence here dramatically

under the guidance of m‘grketing director Mitchell
Feldman. The label, whose most recent release in-
cludes albums by Dave Liebman, Joachim Kuhn, and
John Bergamo, is now being distributed stateside by
Rounder (New England and New York), Gemini
(Southeast), Master Takes (Midwest), and Rick
Ballard (West Coast) .. | “The Complete Keynote

I

Benson helps Hancock
|

welcome the new year

Collection,” released not long ago by PolyGram, is
now available via mail order from Mosaic Records,
the ambitious operation best known for its own care-
fully researched and assembled “complete” boxed
sets. The 21-record Keynote anthology, which includes
115 previously unissued tracks, is available for $179
plus a $10 shipping charge ($20 if you live outside the
U.S.). Mosaic can be reached at 197 Strawberry Hill
Ave., Stamford, Conn. 06902-2510 . . . Arts Midwest, a
not-for-profit arts support organization, is presenting
a series of workshops on jazz marketing. The first
workshop was held in Detroit on Dec. 13; others, to be
held in partnership with various local organizations,
are slated for other Midwestern cities in January and
February ... Veteran jazz DJ Mort Fega is back on
the air in Florida. Fega plays records and reminisces
every Saturday from 8 p.m.-1 a.m. on WXEL West
Palm Beach, a public M station.

JEFF LORBER  WARNER BROS. 125492 (CD)

PRIVATE PASSION

STANLEY CLARKE EP(C FE 40275

e o HIDEAWAY
19 (12]9 DAMON RENTIE 184 TBa 219/PALO ALTO
I DON'T LOOK BACK
2 2113 KEVIN EUBANKS  GRP 1029 (CD)
FACE TO FACE
21 |24 9| THE TONIGHT SHOW BAND/DOC SEVERINSEN  AMHERST AMR 3311
3 THE TONIGHT SHOW BAND
2 7 TANIA MARIA  MANHATTAN ST 53045
THE LADY FROM BRAZIL
7 GEORGE SHAW  TBA 218/PALO ALTO
ENCOUNTERS
1525 PIECES OF A DREAM  MANHATTAN ST-53023
S S JOYRIDE
25 7 LEE RITENOUR  GRP 1021 (CD)
EARTH RUN
‘% | 7 TOM SCOTT  SOUNDWINGS SW 2102 (CD) i
ONE NIGHT/ONE DAY
77 FREE FLIGHT 8BS MASTERWORKS FM 42143
ILLUMINATION
wl9 ANITA BAKER A  ELEKTRA 60444 (CD)
RAPTURE
29 g ROBERT CRAY  HIGHTONE/MERCURY 830 568-1 M-1/POLYGRAM
e |y STRONG PERSUADER
NAJEE  EMI-AMERICA ST-17241
ewy NAJEE'S THEME
inls PAUL WINTER  LVING MUSIC LM 001 2/WINDHAM HILL (CD)
WINTERSONG
25113 JOHN MCLAUGHLIN & MAHAVISHNU  RELATIVITY/IMPORTANT 88561-8081-1

ADVENTURES IN RADIOLAND

NEWD | DEXTER GORDON

BLUE NOTE BT-85135/MANHATTAN (CD)
THE OTHER SIDE OF ROUND MIDNIGHT

34113

MEL TORME & ROB MCCONNELL CONCORD JAZZ CJ 306 (CD)
MEL TORME/ROB MCCONNELL AND THE BOSS BRASS

218

>
2

YELLOWJACKETS mca 5752 (CD)

5

MANNHEIM STEAMROLLER  AMERICAN GRAMAPHONE AG 386 (CD)

FRESH AIRE VI

8558

=
>

ETTA JAMES & EDDIE “CLEANHEAD"” VINCENT  ranTasy 9647

BLUES IN THE NIGHT

'SHADES

-ENTRY|

“®

GEORGE WINSTON A WINDHAM HILL WH-1025/A8M €Dy
DECEMBER

&

5 i

GENE HARRIS TRIO PLUS ONE  CONCORD JAzZ cJ 303

GENE HARRIS TRIO PLUS ONE

SEEEBREEDRCEERRRE

l337

MAX BENNETT & FREEWAY T8 216/PALO ALTO

THE DRIFTER

DAlbums with the greatest sales gains during the last two weeks. (CD) Compact disk available. ® Recording

Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units.

EGTERN

by Bob Darden

This is the second part of a two-part interview with
Greg X. Volz, formerly the lead singer of Petra.
Volz’s debut solo album, “The River Is Rising," re-
leased late in the year, was one of the best of 1986.

cALLING FROM SOMEWHERE on the road on a
tour that began in late September, Greg X. Volz natu-
rally sounds enthusiastic about his new ministry, his
new album, and his new band, Pieces Of Eight.

Greg Volz, formerly with
Petra, makes a solo debut

“No question about it, these are the best talents I've
ever worked with in a band setting,” Volz says. “I
mean, after all, Joe English [who has performed with
Paul McCartney, Sea Level, and as a contemporary
Christian writer/performer in his own right] is our
drummer. We debuted at a couple of giant, festivallike
shows. It was a good test, and it is in that kind of set-
ting that Joe really shines. He’s found a great niche
for himself, and no one can beat him on the drums. I'm
naturally flattered he’s even working with me—and
that’s a real testimony to what we're trying to do.”

Pieces Of Eight also includes keyboardist Mike De-
mus (originally with Farrell & Farrell), guitarist
Kirk Henderson, and bassist Spencer Campbell.

Volz is reluctant to talk about his final years with
Petra and won’t comment on reports that the band ul-
timately split into two camps. The critical success of
“The River Is Rising”’ should go a long way towards
healing any lingering wounds.

“Well, I'm a different person now,” he says. “There
were a lot of restrictions—mostly musical—on me be-
fore. But I learned a lot, and there were some very

+ I
good years in there. But there was just something in
me, something that was born years ago, that I just
had to wait for. It was very difficult for me. And now
it has come about. It could only happen working with a
bunch of guys who understand who I am and totally
support this ministry.”

That need for support|extends to every facet of
Volz’s newly formed Xavier Productions.

“My brother Ron Volz is my personal manager
now,” Volz says. “He has been through it all as a
rock’'n’roller: he was even on Ed Sullivan’s show five
times. He was out of the music business for the past
10 years until I reactivateg him. Imagine, a real man-
ager!

“My wife Becky used to' run Petrafied Productions
since our Gideon Bible days. She’s a real marketing
whiz and is going to handle all of that for us. We're
keeping all of our own baoking and management in-
house until it feels like the Lord wants us to branch
out.

“Right now we really k‘ ow what we're doing both
in concert and in the marketing side of things. You've
got to have people who understand you, who under-
stand your production to, make it work. And some-
times outside management just doesn’t understand
what you are.” T

Volz has already explored a number of different av-
enues for a Christian rock artist. Many of his dates
are not through churches at all but through public ser-
vice organizations that d}eal with things like drug
abuse and teen suicide.

“Our music is one thing; the spiritual ramifications
of what we do with that music are another,” he says
quietly. “Here in the early days of this ministry it
seems like public service is a lot of what we’re sup-
posed to be doing right now. You’ve got to take care of
a kid’s needs before you can witness to him.”
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etailing

Retums Processing Spurs New Business Venture

BY EARL PAIGE

LOS ANGELES Because return
authorization percentages are play-
ing a more important role in the bot-
tom line of both vendors and retail-
ers, the door has opened for a new
type of service, now being ad-
dressed by a company called Return
Asset Management.

The recently launched division of
Modern Age Consulting Inc., Min-
neapolis, is headed by record indus-
try wholesale veterans Gordon Her-
manson and Dave Zitur.

Considering their Minneapolis
backgrounds, it is no surprise that
Hermanson and Zitur are headquar-
tered in the Twin Cities. Hermanson
was with Lieberman Enterprises
from 1969-79, then with Musicland
until 1981, when he joined Pickwick
as manager of systems. Zitur was
with Pickwick from 1980-84 as vice
president of operations and before
that was with various firms dealing
with inventory control systems op-
eration. Both have masters degrees,
Hermanson in computer science and
Zitur in business administration.

Following the phasing out of
Pickwick by then-parent American
Can, Zitur says he and Hermanson
searched for a niche. “We looked at
returns processing and estimated
that goods were being handled from
10-14 times. What we’ve come up
with is a system for reducing this to
four, three if no longbox for prere-
corded cassettes is involved.”

Hermanson says, “Returns were
always the leftover [detail], usually
last-minute, something retailers
and vendors always wished would

go away.” Now, however, he de-
tects a new climate. ‘““What you
have is increasing demands on the
part of vendors to have accounts
tighten up inventory management
and at the same time a decrease in
the cost of computerization.”

Also easing the climate are bar

An important
feature is avoiding
‘the last buy’

codes. Most major music vendors
are now bar coding product, which
accelerates the whole returns and
inventory management process for
computerized operations.

For many retailers, Zitur says, re-
turns too often end up “as an asset
just sitting in a pile somewhere.”

Zitur and Hermanson say their
service is taking off at a fast pace.
They have one installation at Sight
& Sound Distributing in Portland,
Ore., a rackjobbing firm, and sever-
al “companies who are asking us to
make presentations,” Zitur says.
Return Asset debuted at the recent
National Assn. of Recording Mer-
chandisers (NARM) wholesale con-
ference in Scottsdale in late Septem-
ber. It will exhibit at the NARM na-
tional convention in Florida Feb. 13-
16. The service is designed to be
applicable to all prerecorded soft-
ware, and inquiries have come from
computer software firms and video
retail chains.

For $9,995, a basic package in-
cludes five pieces of hardware: a

hard-disk computer, fixed mount la-
ser, monitor, printer, and an inter-
face. The price includes installation
and three days of training. Return
Asset claims its package is compati-
ble with 25 different computer sys-
tems, “all the way from the low-end
IBM PCXT to the IBM 4300 series,”
Zitur says.

Audiocassette longboxes, now of-
fered on selected titles by RCA/
A&M/Arista, WEA, and MCA, cre-
ate another handling stage. Says Zi-
tur, “It's a manual operation to take
the cassettes out of the longbox.
But product taken out of the pack-
age is quickly enough processed.”

With major labels and retailers in-
creasing the telecommunication of
transactions, the timing for Return
Asset’s launch seems curious. Zitur
notes that RCA’s labels were pro-
cessing returns via telecommunica-
tions as of fourth-quarter 1986.
“CBS and WEA are scheduled for
first-quarter 1987, MCA in the sec-
ond quarter, and Capitol and Poly-
Gram are yet to announce.” More-
over, such one-stops as the Los An-
geles-area Abby Road Distribution
offer returns handling services.

But Zitur claims these develop-
ments will only spur Return Asset’s
growth. “Someone still has to pro-
cess the returns,” he says, adding
that it is now more important than
ever to have as current a handle as
possible on the amount of returns.
“We can’t give you an absolute fig-
ure, because returns are based on
purchase percentages and other
factors. But we can give you a very
good perspective so that you have a
handle on how much money you're

Leaders Count On Quality Service, Not Size
Isolated Successes Stand Out Down Under

BY PHIL TRIPP

This article concludes a two-part
series analyzing the Australian
music retail market.

SYDNEY When Australian record
dealers grumble about the state of
their marketplace, their complaints
sound similar to those that have
been aired by their U.S. counter-
parts during the '80s.

Given the current declining unit
sales, higher wholesale costs, slow
fill on compact disks, and a shortage
of blockbuster hits, music retailers
here have known better times. But,
in response to the industry’s stifling
climate here, both large and small
retailers are aiming for fresh solu-
tions that will help their bottom
lines.

The success of the 60-store Brash
chain, run by Cliff Baxter, owes
more to keeping abreast of trends in
retailing than the sheer size of the
operation. Several of the chain’s
stores sell other musical merchan-
dise, such as instruments and sheet
music. But the record side has
proved to be the traffic magnet,
with special emphasis on CDs as an
additional lure.

Meanwhile, specialty retailers
emphasize personal service. Two ex-
amples are The Record Collector in
Sydney and Spin Records in Mel-

bourne. Each has a radically differ-
ent marketing strategy, but both
stress the personal aspect of sales.

Spin Records’ first store, just a
block away from a Brash outlet, is
crowded when 10 people are in the
store. [t concentrates on pop prod-
uct. Started by Danny Schwartz and
Mare Lipshut, two 23-year-olds, the
city location was in business less
than six months before the partners
scheduled the opening of a second
store. Schwartz attributes their suc-
cess to avid market research and de-
veloping relationships with custom-
ers.

“We're open at 7 a.m., when the
execs start coming into the office.
With our location in a heavy foot-
traffic area, we grab the passing
trade who wouldn’t even have the
energy to buy a record at lunch or
after work,” says Schwartz.

“Most of all, we've created an at-
mosphere with video monitors and
white-tiled premises that attract
people through the door, with all the
product in front of them. It's very
much like clothing retailers—Ilots of
product, lots of color, and lots of
music. If you look at a lot of other
record stores, they're dark and
gloomy; clothing stores play better
and louder music than they do.”

Paul Nemeth’s 7-year-old Record
Collector stores concentrate on ser-
vice by attempting to attract quali-

fied sales personnel and paying
them a higher wage than other
stores.

Also key are CDs, which Nemeth
estimates draw nearly 70% of his
business. Demand strips his shelves
with regularity, so he has taken to
importing CDs from overseas. This
causes occasional hassles with dis-
tributors, who assume he is engag-
ing in infringing practices.

“It’'s a matter of supplying the
customer with what he needs,” says
Nemeth. “The distributors can't
keep up with demand, other retail-
ers turn away business with a nega-
tive attitude of stating that they are
sold out and can’t say when they’ll
get the titles back in stock. So we
take special orders and do every-
thing we can to supply records.

“Having seen Tower Records in
the U.S,, I always envied their ap-
proach but figured it would never
work here. When we opened our in-
ner-city store, the idea was to pick
up classical and CD clientele as well
as the rock market. We expected
the competition to give us a run for
our money, but they just sat there
and opened the door for us.”

Now, Nemeth says, stores that
once “had a lock on the market have
become complacent and don’t look
at expanding, which leads me to be-
lieve that if we could get a Tower

(Continued on page 35)

talking about.”

Not only are vendors putting
more demands on efficient returns
handling, top management at ac-
counts need to be aware of how
much time and energy is spent on
returns, say Hermanson and Zitur.

The partners point out another
important feature that their system
yields: avoiding what they call “the
last buy.” Zitur says this happens
“toward the end of a product’s pop-
ularity, when the store orders a last
shipment. In reality, the exact

amount [needed] is at that very mo-
ment on the store’s warehouse floor
waiting to be processed as a re-
turn.”

Return Asset is not dismayed by
the present profusion of configura-
tions. “There’s no limitation to a
file, really. Of course, if you're
tracking 100,000 items as opposed to
30,000, it's going to be slightly slow-
er.”
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Which is fhe only Number One single

wriien by Bruce Springsieen?
THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED BRONSCN
The inside story of every Number One single from

“Rock Around the Clock” to “We Are the World.” At bookstores now.
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Having signed an endorsement contract with the accessory manufacturer,
veteran Warner Bros. country act the Nitty Gritty Dirt Band will try to steer
consumers toward Bib audio and video cleaning products. In front from left are
group members Jeff Hanna and Jimmy Ibbotson. In back from left are the Dirt
Band's Jimmie Fadden and Bob Carpenter with Tony Marcon, U.S. marketing

director for Bib.

Audio Plus

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

cASE LOGIC (800-447-4848) has
introduced its Sprint line of carry-
ing cases for audiotapes and com-
pact disks. Aimed at the price-con-
scious consumer, the line includes
the SC-15 (which holds 15 tapes and
sells for a suggested $7.98), the SC-
30 (30 tapes, $10.98), and the SC-60
(60 tapes, $18.98). Also offered are
the SCD-15 (15 CDs, $9.98) and the
SCD-30 (30 CDs, $18.98).

Each case is made of nylon and
features contrasting-color handle
and trim and self-repairing zippers.
Foam padding and plastic trays pro-
tect the contents. Sprint cases are
available in black, gray, red, and
blue.

THE NITTY GRITTY Dirt Band
has signed on to endorse Bib (303-

COMPACT
DISC
SPECIALISTS

Co

ear
can

We have the most exciting
selection available in any
retail store.

Individual customer services & attention!

® Special orders through Ear Express.

® Hear your selection before you pur-
chase with our Candy Sampler.

© Mail orders welcome

® Pre-Book orders on new releases

We are a

T77CK =T,

NANSTER
outlet
203 Route 59, Monsey, NY 10952
(914) 356-4700
Open "7 Days A Week"
M/C, visa, Amex
We're light ears ahead
Ear Candy®

Franchises available, contact: Ms. Orman

985-1565) audio and video products
during 1987. An early campaign will
tie in the durable Warner Bros.
country act with a broad line of Bib
products designed for removing dirt
and grit from audio and video equip-
ment.

NEW RELEASES in the Listen
For Pleasure series of books on
cassette include mysteries, thrillers,
and classics. The December titles
are ‘“Dead Man’s Mirror’' (LFP
7203) by Agatha Christie, read by
Nigel Hawthorne; “On The Road”
(LFP 7158) by Jack Kerouac, read
by David Carradine; “The House Of
Mirth” (LFP 7201) by Edith Whar-
ton, read by Joanna Cassidy; “Shut-
tle” (LFP 7165) by David C. Onley,
read by Robert Lansing; “Floating
Dragon’ (LFP 7200) by Peter
Straub, read by Fritz Weaver; and
“Mack Dolan: Stony Man Doctrine”
(LFP 7174) by Don Pendleton, read
by George Maharis.

Each title comprises two cas-
settes and retails for $14.95. The
lineup is available now in major
bookstores or can be ordered direct-
ly from Listen For Pleasure (800-
843-8404; in New York, 800-252-
1144).

New Releases

ALBUMS

The following configuration ab-
breviations are used: LP—album;,
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=_Simultaneous release on CD.

POP/ROCK
ESTILLITO “JOEL” DIAZ
Koindu Presents Joel
LP Koindu/no list

& HUSKER DU .
Warehouse: Songs And Stories
LP Warner Bros. 1-25544/WEA/$10.98
CA 4.25544/3$10.98

CD no 1ist

4 LOS LOBOS

By The Light Of The Moon

LP Warner Bros./Slash 1.25523/WEA/$8.98
CA 4.25523/$8.98

CD no list

MADHOUSE
8

LP Paisiey Park 1-25545/WEA/$8.98
CA 4-25545/$8.98
CD no list

& DAVID SANBORN

A Change Of Heart

LP Warner Bros. 1.25479/WEA/$9.98
CA 4-25479/39.98

CD no st

COMPACT DISK
AMERICA
History: Greatest Hits
€D Warner Bros. 2-31 10/WEA/$15.98

FALCO
Emotional
CD Sire 2-25522/WEA/$15.98

NEW AGE

& DENIS HAINES

The Listening Principle
LP Colors JCI-7303/JC1/$6.98
CA JCT-7303/$6.98

€D JCD-7303/n0 hist

& G.P. HALL
Movements

LP Colors JCI-7305/JC1/$6.98
CA JCT-7305/%6 98
CD JCD-7305/no list

& STEVE PARSONS
Dreams Of Gold

LP Colors JCI-7302/JCI/$6.98
CA JCT-7302/$6.98
CD JCD-7302/no hist

4 PETER AND CLIVE SARSTEDT
Asia Minor

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

Nadine Reis, Biliboard, 1515 Broadway,
New York, N.Y. 10036.

LP Colors JCI-7304/JC1/$6 98
CA JCT-7304/$6.98
€D JCD-7304/n0 list

4 PHIL THORNTON
Cloud Sculpting

LP Colors JC1-7301/JCI/$6 98
CA JCT-7301/$6.98

CD JCD-7301/no list

& VARIOUS ARTISTS
The Collection

LP Colors JCI-7300/JCI/$6 98
CA JCT-7300/$6.98
CD JCD-7300/no st

AUSTRALIAN RECORD-STORE SCENE

(Continued from page 33)

Records store in this city, they'd
make a killing.”

The Brash chain plans something
similar, an 8,000-square-foot store—
to be located near The Record Col-
lector—the largest record retail out-
let in Sydney. But Nemeth says that
bigger is not necessarily better:
“The only problem with opening a
store of that size in the city center is
that there is already a glut of record
retailers. It will be a fairly hard go
once the novelty of size wears off.”

Indeed, Palings Records tried the
superstore approach a few years
back and earned a reputation of be-
ing the one place where nearly ev-
ery record ever made could be
found or ordered. With a huge, two-
floor store in the center of Sydney
and nearly 30 other outlets in vari-
ous states, Palings was the market
leader until Brash and other chains
put the bite on it.

The past five years have seen

three changes in ownership, closing
of marginal stores, loss of franchi-
sees, and eroding clientele. Pur-
chased in August by the Billy
Guyatt mass merchandiser chain,
Palings is in the midst of an expan-
sion mode. Before the end of 1986,
two new stores opened, bringing
Palings’ count to six. Plans this
year include the addition of record
departments in the 24 Guyatt stores
and the opening of another six Pal-
ings outlets.

“We wanted to enter into record
retailing as an adjunct to our pres-
ent business,” says lan Taylor, di-
rector of marketing for the Guyatt
conglomerate.

“We saw our needs fitting in with
Palings’ problems, and the purchase
gave us a firm grounding in record
retailing.”

Phil Tripp is a free-lance writer
based in Sydney.

.+ . THE HOT MUSIC SCENE!
THE LABELS, THE STUDIOS,
THE ARTISTS.
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Setting The Stage
For The Next 100
YAMAHA LEGACY:
100 YEARS OF MUSIC

t its heart, the philosophy created by chairman Ger'ichi
Kawakami for Nippon Gakki Co. Ltd. is at once simply
tated and incredibly rich in its future possibilities.

Kawakami visited the U.S. just after World War 11, and decid-
ed he would create a diversified corporation which would pro-
vide the Japanese with a chance to experience and enjoy the
same kinds of leisure activities as Americans. Considering the
state of post-war Japan, this was, to say the least, a visionary
concept.

Every new diversification of the company—every new busi-
ness area, from sporting goods to motorcycles, from boats to
home keyboards—has been driven by this goal of promoting
new ways to enjoy leisure time.

Another fascinating aspect of Yamaha'’s corporate doctrine is
that the company and all its divisions are “upstream oriented.”
That is to say, the firm looks at a product not simply in terms of
production, but goes back further, seeing products as a result of
their basic components and parts. This philosophy extends into
many areas.

Said Kawakami at a recent business management lecture in
Japan: “We are placing top priority not on marketing musical
instruments, but fostering people so that they can make use of
our musical instruments.” The company, said Kawakami, is not
interested solely in making profits.

The: powertu. muitinationai firn: of Yamaha is now entering
its second century. As manutacturing methods change and new
technologies arise, one thing which promises to remain the
same as the company moves forward is its commitment to mu-
sic educatior programs in countries around the world.

In America, the seven year-old Yamaha Music Manufactur-
ing Inc. (YMM) facility in Thomaston, Ga.,, is continuing to pro-
duce Yamaha’s pianos as well as the latest digital versions of
Yamaha's oldest product line, the home organ.

The YMM operation began in 198C with electronics assemn-
bly of only two Electone keyboard models. It then advanced
into speaker assembly, and later into woodworking in Septem-
ber, 1980. There are now nine piano models made at YMM. as

(Continued on page Y-14)

Yamaha organ
produced in the
1920s

Portrait of Torakusu
Yamaha, founder

Hlstory & Chronology
1887-1987 AND
INTO THE FUTURE

ln 1887 Grover Cleveland was in the Whlte House, horse

drawn streetcars ruled the streets of Manhattan, and steam-

ers shared the world's'sea lanes with sleek clipper ships. -

It was also the year that Torakusu Yamaha built Japah's first
reed organ. In doing so, he launched the maiden product of the
company that would bear his name for the next oentuty and
beyond.

Since that long ago day, Yamaha has dwe-lop-ed a ma;or
multinational economic force with an incredibly diverse range
of products and services, ineludifig musical instriments, musi-
cal education, consumer audio, sporting goods, fumiture and
household goods, metal alloys and high-tech plastics, recrea-
tion facilities, motorcycles, boats and recreational vehicles.

Yamaha's corporate symbol is compnsed of three tuning

' forks overlaid atop one andther, which represent the compa-

ny's three major activities: :
* Manufacture & Sales: Whiether rnusical instruments,

_ musical electronics, home audio companents, sporting goads,
‘motorcyeles, or boats; all Yamaha products are the result of the

company's expertise in five major areas: wockderaft, electronics,

metallurgy, chernistry, and machine engineering. Thus, while -

these five groupings of skills and technologies actively pursue
independent paths, they support one anuther in the manufac-

~ ture of all. Yamaha product lines. For example, while Yamaha

{Continued on page Y-18)

Yamaha plant in 1898

Providing Education,
Popularizing Music
Worldwide

NIPPON GAKKI
COMPANY IID.

ippon Gakki Co., Ltd. (Yamaha), which is celebrating its
NlOOth anniversary this year (1987), is not only an inte-

grated maker of musical instruments, but it has been ex-
erting major efforts since 1954, when the first Yamaha Music
Class was opened, to provide music education and to popular-
ize music worldwide.

Yamaha'’s total involvement in music education and popular-
ization, a commitment equal to the manufacturing aspect, is
typified by the non-profit Yamaha Music Foundation, which is
engaged worldwide in music education, especially for children,
and the popularization of music.

Yamaha's program of creating a comprehensive culture-ori-
ented industry is the brainchild of Gen’ichi Kawakami and was
put into effect soon after he became Yamaha's fourth presi-
dent. Currently, he is chaimman of the board of directors, and
his son, Hiroshi Kawakami, is president.

It was after Chairman Kawakami took a 90-day get-acquaint-
ed trip to the U.S, Europe, Middle East and Southeast Asia in
July 1953 that he opened the Yamaha Music Schools in 1954,
So far the schools have graduated over 3.5 million students,
and currently 750,000 students, mostly preschool children and
schoolchildren. are enrolled worldwide.

Kawakam: explains the rationale behind the program: “If
you want to sell musical instruments, you have to teach people
how to appreciate music and how to play an instrument.”

The Yamaha Music Foundation was founded in 1966 as a
non-profit organization to help realize the company’s desire for
a world wherein everyone can share the joy of music. The
Foundation has four primary activities: (1) the Yamaha Music
Education System which features the Yamaha Music Schools
as well as systematized education programs for both adults and
children; (2) the training of music teachers; (3) a deep involve-
ment in spreading the love and appreciation of music through
sponsoring concerts and musical events; and (4) the publication
of various education materials.

(Continued on page Y-12)

1985 Junior Original Concert at Theatre de
Champs-Elysees, Paris.
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A DIDOAra Aaverusnly Suppieimernt

YAMAHA MUSIC
EDUCATION SYSTEM

he Yamaha Music Foundation of Tokyo, Japan, estab-
Tlished in 1966, is devoted to both the instruction and

popularization of music, and—in a larger sense—to the
enrichment of leisure time in Japan and around the world.

The non-profit organization has several major sectors of ac-
tivity: the Yamaha music schools (begun in 1954); concerts and
contests (such as the Yamaha World Popular Song Festival).

“It is an outgrowth of Gen'ichi Kawakami’s attempts, after
World War II, to help rebuild his country and to re-introduce
the pleasures of life to young people there,” says Mike Bates,
National Marketing Manager, Yamaha Music Education divi-
sion.

“When he visited other countries on his trip around the
world in 1954, he noticed young people enjoying their leisure
time in a way he didn't see in Japan,” adds Bates. “So he set
about establishing music schools, which originally were just for
children in Japan, and later expanded into other areas.

“He was very concerned with people’s feelings, with their fu-
ture direction and happiness.”

Yamaha music schools currently teach more than 750,000
students worldwide. Yamaha Music Foundation (YMF} con-
certs and contests include the World Popular Song Festival, the
Light Music Events, the Popular Song Contest, the Internation-
al Electone Festival and the Junior Original Concerts.

The third area of YMF activity is recreation, an important as-
pect of Kawakami's efforts to help people enjoy their leisure
time. Yamaha currently operates several resort facilities that of-
fer the public a chance to combine pure relaxation with music,
sports and other activities.

Nemu-no-Sato, a 2,300,000-square meter peninsula extend-
ing into beautiful Ago Bay, has hotels, lodges, and a nature pre-
serve. Guests can pursue yachting, water-skiing, boating, golf,
tennis, badminton, archery, and cycling. And, of course, there
are superb music facilities at Nemu-no-Sato, including 20 en-
semble practice chalets, a recording studio, an outdoor music
training stage, a band parade ground and a 600-seat concert
hall with a special acoustic design.

In Kakegawa in central Japan, there is the 1,700,000-square
meter Tsumagoi center, which has many of the same recre-
ational opportunities as Nemu-no-Sato, as well as a forest locat-
ed within the estate.

Yamaha also has the Katsuragi Kitanomaru (a deluxe “Japa-

(Continued on page Y-22)

Honeymoon Suite, Canadian group, winner of Golden
Award & Audience First Choice Award, World Popular
Song Festival 86.

The Flaming Mussolinis, U.K. group, at the rehearsal studio
before World Popular Song Festival appearance.

€ YAMAHA'

A COMMITMENT TO
MUSICAL EDUCATION

hough the name Yamaha is widely known in the U.S,, the
TYamaha corporate-funded music education system has

unintentionally become the “best kept secret” in Ameri-
can music education.

Yamaha Music Education System (YMES) programs began
in Japan in 1954, a period of postwar rehabilitation. Ger'ichi
Kawakami, then president of Nippon Gakki Co. Ltd. (Japanese
Instrument Company), called for and directed the original ex-
perimentation. Team research led to the development of the
Yamaha Music School, which began with the Primary
Course for children four to six years of age. In Japan, these
schools were an instant and widespread success.

In 1965, the U.S. became the first country outside Japan to
try to adapt the Primary Course to a different culture. At
present, this course and the more recently developed Elec-
tone and Introduction To Keyboard Courses are ad-
ministered by a special division of the California-based Yamaha
Intemnational Corporation—the Music Education Division.
This division, in cooperation with the non-profit Yamaha Music
Foundation in Tokyo, Japan, works to constantly improve its
programs and approaches to leaming music. Of the 750,000

(Continued on page Y-30)

World Popular Song Festival Grand Prize Winner Stacy
Lattisaw of U.S.

MUSIC CONCERTS
& CONTESTS

f there is a United Nations of music, then it convenes once a
year in Tokyo, at the World Popular Song Festival (WPSF).
This contest, first held in 1970, is the biggest of the Yamaha
Music Foundation’s many international musical events and—
like the foundation’s Junior Original Concert, Light Music Con-
test and Intermnational Electone Festival—it brings together tal-
ented young musicians from nearly every country on the globe.

The WPSF also brings recognition and a headstart on a mu-
sical career to many of these up-and-coming artists. Past partici-
pants include Christopher Cross, Corey Hart and Bonnie Tyler.
Stacy Lattisaw took the Grand Prize with “Longshot” in 1986,
which saw over 32,000 song entries from 58 countries.

Held on Oct. 26 at the Budokan Hall, the '86 WPSF also
saw awards go to Canada’s Honeymoon Suite (Audience First
Choice Award for “Those Were The Days”), Japan’s The Fifties
(Kawakami Award for “Party Night”), Indonesia’s Harvey Ma-
lacholo {Best Singer Award for “Seandainya Slalu Satu”), Ja-
pan’s Kenji Ono {Grand Prize/Japan for “The Train For To-
morrow”).

Golden Awards went to Norway's Kate, Japan's Sasoriza,
Belgium’s Sandra Kim, ltaly’s Eros Ramazzotti, and Honey-
moon Suite. Other finalists included: Brazil's Leila Pinheiro,
France’s Anna Pigalle, Mexico’s Pandora, China’s Liu Xin Lu,
the U.S.’s Tom Deluca, and the U.Ks Simone and the Flaming
Mussolinis {two acts).

Each Grand Prize winner received a certificate, a medallion
and a $10,000 award. The Best Singer and Golden Awards
winners received $3,000 each; the Kawakami Award, $1,000.
At the internationally televised event, 12 finalists were picked
out of the record-breaking number of entries. Guest musicians
at the event included Rick Marotta (drums), Nathan East (bass)
and Waddy Wachtel {guitar), who joined forces with the Ya-
maha Pops Orchestra to back up the contestants.

19-year old Lattisaw was an example of those young musi-
cians who come to the WPSF already with a recording con-
tract, and receive a second boost of intemational recognition
through their Tokyo appearances. She had already cut “Take
Me All The Way” for Motown, while Pandora and Sandra Kim
were the top-selling acts in ’85 in their respective countries.

Through the WPSF, young musicians are introduced both to
the concert fans (8,000 this year at Budokan) and to millions
worldwide through TV, radio and print coverage (including Fuiji

(Continued on page Y-20)

Junior Original Concert by young Japanese musicians in
Beijing, China, in June 1986.

At Farewell Party, from left: Grand Prize song composer
Alan Scott, Stacy Lattisaw, and FIDOF rep Terry Cline.
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ARTIST INVOLVEMENT

n the 1984 Grammy Awards show, when Thomas
ODolby, Herbie Hancock and Howard Jones got togeth-

er for a superstar synthesizer jam, millions of television
viewers got a clear look at the DX7s, TX816s, KX5s and other
Yamaha sound equipment that the three were playing.

It was several minutes of priceless publicity and emblemat-
ic of the symbiotic approach that Yamaha takes toward artist
involvement in both the promotion and development of its
products.

The aforementioned appearance of Yamaha equipment in
the Grammy Awards show in 1984 came about through Ya-
maha’s cooperation with Pierre Cossette Productions, the
producers of the show, who came to Yamaha in response to
artist requests to use Yamaha product.

“The premise is that we develop a mutually supportive re-
lationship with the artist or show,” says Doug Buttleman, art-
ist relations manager for the Digital Musical Instrument divi-
sion of Yamaha International. “We have the tools that they
need to make the best sound possible and they have the
name to further the image and credibility of our instruments.
For example, when an artist talks about our product for an
entire page in a Keyboard magazine interview—you can’t
buy that kind of publicity.

“Everyone involved benefits from this type of program.
We loan our products, solicit opinions, and bring our re-
search and development personnel together with the musi-
cian. This close working relationship with musicians, espe-
cially those known for their craft and technical ability, has
resulted in invaluable input on the development of the instru-
ments. We were probably the first company to take raw pro-
totypes out on tour and into the studio, and then take them
back and make changes according to the artists’ recommen-
dations. This is sometimes done three or four times during
the stages of development and greatly enhances the usability
of our products.

“When the end result is a better product, the artist has had
direct involvement in expanding his own creative capability
and in improving the music industry as a whole.”

Some of the artists who have participated in the program
in recent years include: Michael Jackson, the Jacksons, Chick
Corea, Lionel Richie, Mr. Mister, Kenny Loggins, Michael
McDonald, Toto, Barry Manilow, James Taylor, Donald Fa-
gen, Amy Grant, Phil Ramone, Sheila E., Ricky Skaggs, Rest-
less Heart, Jerry Goldsmith, Supertramp, Elton John, and
the Billy Joel and David Lee Roth bands.

“It started six years ago,” recalls Buttleman, “with Steve
Porcaro of Toto, who was very interested in the technical
performance of the product. He hand-carried synthesizers in
to be modified and ended up getting very involved with the
product development people and making suggestions for

The 1986 Yamaha Music Award presented to Lionel Richie
“in recognition of outstanding contribution to the popular-
ization of music and inspiration to musicians worldwide.”
The hand-crafted sculpture is carved in verde marble with
24-carat gold leaf logo inlay.

improvements of products.

“We started loaning him equipment for stage and studio
use, and we'd get his input back. Then we realized that all
this was generating a lot of interest—other musicians wanted
to know how he was generating these sounds. He and Toto
member David Paich, were instrumental in the development
of the DX7 synthesizer.

“So, we expanded this new approach to promotions and
developed the artists relations program: This enabled us to
become more involved in the creative side of music.”

Toto’s “Africa” No. 1 selling hit was a direct inspiration
from a prototype GS1 FM digital keyboard. During a home
recording situation, David Paich virtually wrote “Africa” on
the spot when he heard the African bell sound which was
programmed into it. Through Porcaro and Paich, and their
status as session players, Yamaha became involved with
Quincy Jones, and through him with Lionel Richie and other
artists, such as the Jacksons.

“With Quincy, for example,” Buttleman adds, “we worked
closely with him to create a sound he was looking for. We'd
provide the technical support, the inside personnel and the
instruments to translate his ideas into actual sounds. We
would then continue to provide support through the LP proj-
ect or tour.”

Many artists in the program are also involved in music
education and make special in-store appearances or speak at
educational seminars and instructional clinics for the promo-
tion of music, products and music education.

Some artists are represented in Yamaha's “Artist Series”
of posters. “These posters are very high quality shots tailored
to fit the artist’s image, which are used for display in Yamaha
dealerships only. We've gone to great efforts to maintain a
standard of production so that it is something an artist would
want to participate in. Now it’s actually become a very valu-
able tool for an artist’s promotion as well as for Yamaha.”

Yamaha equipment is also credited on Rockline and Pow-
er Cuts syndicated radio shows, and is seen nightly on David
Brenner’s “Nightlife” show and “The Late Show” starring
Joan Rivers, as well as “Star Search” (viewed by 20 million
weekly) and various TV specials. Yamaha instruments can

@ YAMAHA

1887-1987

also be seen in “Pretty In Pink,” “Ishtar,” “Rocky IV,” “Copa-
cabana” and “Back To The Future.” In the last example,
there was a curious stipulation regarding product appear-
ance: Yamaha equipment could be seen in the modern
scenes, but not in the back-in-time segments.

“The key to it all,” says Buttleman, “is sincerity. We don’t
buy endorsements or pay people to make phony claims
about our equipment. In a very real sense, the Artist Program
directly joins the creative side of our industry with the tech-
nological side, to the benefit of all concerned.

“And we've been very lucky to have had the chance to
work with such great musicians, and to have some excellent
products that have eamed their respect.”
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amaha has recogriized, through the Yamaha Music
Award, those conternporany miusicans or organizations
who have inspired young people, had a significant im-

_pacts:un the music industry and affected the popularity of music.

1965 winners of the “Yammys” were: James Newton How-
mﬁ.Jm:kie Jermaine, Marh:nn Michael, Randy and Tito Jack-

Digital Musical Instruments

eemingly overnight, Digital Musical Instruments (DMI)
Shas become the fastest selling division of Yamaha prod-

ucts both in the U.S. and worldwide. The 47 synthesizers,
drum machines, sequencers, signal processors, MIDI pianos,
tone modules etc. that fall in the DMI division are the state-of-
the-art tools of today's professional musician in and out of the
studio.

Much of DMI's success started with one phenomenal prod-
uct: the DX7 synthesizer. Introduced in the summer of 1983,
the DX7 is probably the most commonly used professional
synth in music today. At a time when pro keyboardists were
obliged to rack several synthesizers in order to play a rainbow
of sounds, the DX7 had it all in one instrument.

The DX7 is an extremely versatile and high performance in-
strument. Besides providing very clear, honest pre-set string
sounds, Rhodes piano sounds, organ sounds, electric piano,
and extensive brass sounds, the DX7 has the capacity to be pro-
grammed with an endless array of custom sounds. Digital Musi-
cal Instrument service manager Bill Hinely explains, “People
have the capacity to buy ROMS or cartridges which could have
64 to 128 new voices or sounds on them. They could plug
them in and there’s a whole world of new sounds! We've had
people programming the DX7 for almost four years who still
are finding things out.”

The DX7 was Yamaha's second synthesizer utilizing FM
technology, and industry breakthrough developed at Stanford
Univ. by Dr. John Chowning and associates. Before the pro-
grammable DX7, Yamaha had introduced the limited pre-set
GS1 and GS2 synthesizers. Now virtually all the DMI instru-
ments reflect Yamaha's investment in and commitment to FM
technology.

“With FM [frequency modulation] technology,” says Phillip
Moon, Advertising Manager, DMI division, “what Dr. Chown-
ing discovered is that if you take one sine wave and put another
sine wave into it—and they combine together—you get a very
complex wave form. By manipulating those sine waves [chang-
ing their frequency and amplitude] and putting them together
in various configurations, that's the basis of FM Digital Synthe-
sis. Before FM Digital, you needed to add an oscillator each
time you added a new tone. This was very time consuming and
expensive, and the equipment ended up being very large.”

Besides the six DX synthesizers (there are several new DX
entries this month), the DMI division includes sequencers (digi-
tal recorders), rhythm machines, digital signal processing, and a
music computer with built-in MIDI {musical instrument digitial
interface)—all designed to interface with the synthesizers.

Also included in the DMI line are CP MIDI pianos—electro-
acoustic pianos which have strings plus line out signals and
MIDI capabilities—and keyboards that use MIDI to transmit
key information but do not actually make sounds themselves
called MIDI Master Keyboards. The MIDI Master Keyboards—
KX5, KX76, and KX88—are remote keyboards that work with
the DX7 and various tone modules (the electronics of the key-
board without the keys).

The top-of-the-line tone module system is the TX816, a rack
of tone modules that contains the tone generation of eight
DX7s. DMI also offers the PF line of Electronic Pianos which
have MIDI capabilities. One of the newest packages in the DMI
division is the Studio 100 System: a DX100 synthesizer, MT1X
four-track portable cassette deck, two KS10 powered speakers,
RX21 rhythm machine, and QX21 sequencer.

Founded a year ago, DMI includes instruments that were for-
merly part of a larger Yamaha division, Professional Products.
Professional Products splintered into three divisions: DMI, Pro-
fessional Audio (PA), and Drums/Guitars/Amplifiers {DGA).

“The demand and interest level for electronic musical instru-
ments, and the types of things you can do with them, is ever
broadening,” says Hinely. “Technology advances so quickly
there’s no telling what we will be able to do. I do think that
despite it all, 10 years from now the DX7 will still be a classic
instrument.”

vou e st sg e s Ry s e wﬂa&w
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Manilow; David Paich; and Steve Porcaro.

1986 recipients were: Berkdee College of Music, Dr. John »
Chowning: Chick Corea; Nathan East Donald Fagan; Jemy
Goldsmith: Joni Mitchell; Phil Ramone; and Lionel Richie.

The 1987 awards will be presented in a special ceremony on
Jan, 25 at the Anaheim Marriott Hotel, Anaheim, Calif
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PROFESSIONAL
AUDIO DIVISION

ike the other recently formed divisions of Yamaha Intema-
Ltional, Professional Audio is enjoying its new autonomy,

launching several new groundbreaking products which utilize
the latest digital technology in year more ingenious ways. Formerly
part of the Professional Products Division, the Professional Audio
Division (PAD) was formed in April 1986 and features an extensive
selection of products for sound reinforcement and recording, with
applications in the commercial and professional audio markets as
well as the music industry.

“We offer a rather wide variety of equipment which is used by
the music, broadcast, recording, commercial sound, and touring
sound markets,” says Professional Audio Division Marketing Man-
ager Bob Davis. He breaks PAD into five product groups: mixing
consoles, power amplifiers, signal processors, loudspeaker systems,
and microphones.

“The mixing consoles are divided into those designed for sound
reinforcement [live entertainment, touring, and the commercial
markets|, and those designed for the recording industry. Our mix-
ing consoles range from six to 40 inputs, depending upon the mod-
el. The recently introduced, award-winning PM3000 is one of the
most popular of these consoles available in 24, 32 and 40 inputs.”

Yamaha makes a competitive array of power amplifiers for near-
ly all audio markets. “We manufacture power amps for musical,
commercial, recording, and broadcast applications, both for porta-
ble and fixed installation uses.” Davis points out the ever popular
PC Series of amplifiers and gives special attention to the just intro-
duced PD2500. “Here you have a 500 watt-per-channel amplifier
that is only three-and-a-half inches high and weighs only 25
pounds. It is seven inches less in height, and 100 pounds less in
weight than our previous 500 watt-per-channel amplifier! And, it
offers improved performance over our last model. To the best of
our knowledge, the PD250 will be the only commercially available
power amplifier of its size, weight and power capacity, to be Under-
writer Laboratories listed.”

Of all the product groups in Yamaha's Professional Audio Divi-
sion, the digital signal processors have achieved the most recent
popularity. This is the equipment that often distinguishes the merits
of recording studios. Digital reverb, digital delay, special effects,
graphic equaliztion—all are a part of signal processing. The racked
boxes that make drums sound like cannons and vocals like about
anything have recently taken a quantum leap, thanks to digital
technology. Right now, the SPX90 Multi Effects Processor is Ya-
maha's most active effects device. “It is not only that there are
many various useful effects built into the device, but also, the
SPX90 contains, in one chassis, an assortment of effects which, in
the past, could only be acquired by owning several different prod-
ucts. And, it has been made available at an extremely attractive sug-
gested retail price: $775.”

The NSIOM studio monitor loudspeaker system is one of the
most popular in the recording studio business. However, this sys-
temn is distributed by sister company Yamaha Electronics Corpora-
tion. Davis says, “A professional model of the NS10M will be intro-
duced in January by Yamaha International Corporation,
Professional Audio Division.” At present, Yamaha PAD provides
two and three-way loudspeaker systems for the sound reinforce-
ment of both live entertainment and reproduction of electronic key-
board instruments. Leading speaker products are now the S4115H
II for “house” reinforcement, the S2115H I for stage monitoring
and the S300 for keyboard reproduction.

Finally, for the first time in its 100 year history, Yamaha recently
introduced professional microphones. The unique MZ Series in-
cludes three vocal and two instrumental mics. “Three of the models
[MZ102Be, MZ103Be and MZ105Be] utilize a diaphragm made
of threelayer beryllium film,” Davis explains. “Yamaha has been
making products that use beryllium for some time: loudspeakers,
and cantilevers for phono cartridges. But to our knowledge, this is
the very first time that beryllium has been used for the diaphragm
material for microphones. Beryllium has very high rigidity and low
specific gravity. In addition, the beryllium diaphragm vields a per-
formance level in high frequency response that’s usually accorded
to high quality condensor microphones rather than dynamic micro-
phones.”

Yamaha's new microphones reflect the company’s long adhered
to philosophy of in-house manufacturing and R&D. The “extreme-

ly durable” wire mesh grille on the new microphones is an out-
growth of the company's piano wire manufacturing technology.
“The grille is roughly three times more resistant to damage and
dents than most any wire mesh grille that we know of on any mi-
crophone,” says Davis. While Davis acknowledges that recording
studios and many musicians can be reluctant to change from the
microphones they're familiar with, he cites the high frequency re-
sponse and rugged durability of Yamaha's new mics as making
them uniquely attractive.

The Pro Audio Division is very proud of their newest PAD prod-
uct: the DMP7 Digital Mixing Processor. This is a completely digi-
tal mixing console which also has the capability of doing a multi-
tude of special effects. In effect. programmable signal processing
and programmable mixing have been combined into one fully digi-
tal instrument. “The DMP?7 is capable of doing so many special
effects, it was hard to determine whether to call it a signal processor
with mixing capabilities, or a mixer with signal processing capabili-
ties,” says Davis. “It is available as a small console which can also
be rack mounted. It can mix like a mixing console as well as pro-
vide a wide variety of special effects and signal processing, all with-
in the same cabinet.” Ten, or even five years ago, the DMP7 would
have been nothing more than an expensive pipe dream. Today Ya-
maha has made it a reality for about $4,000.

MUSIC DIVISIONS

{Continued from page Y-4)

the century-old firm on top. Yamaha audio products are today the
choice of audiophiles, American and European broadcasting sta-
tions and recording studios.

What'’s in store for 1987? New R&D bases are close to opening
in the U.S., England and France, to complement those already pre-
sent in Japan and the U.S. And, “surprises for dealers and consum-
ers” are promised.

Whatever new Yamaha music gear does appear this year, it will
undoubtedly continue the company’s incomparable pairing of form
and function, cutting-edge research and in-store testing.

CONGRATULATES
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100th
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YAMAHA ELECTRONICS:
HOME & CAR AUDIO

maha Electronics Corp., which was formed in 1981, is one

i of the fastest growing Yamaha companies. In the last three
years, growth has been extraordinarily good, according to

Don Palmquist, Executive Vice President of Sales and Marketing.

“Prior to 81, we were the Audio Division of Yamaha Interna-
tional Corporation,” says Palmquist. “Then we broke away and
have since tripled in size.

“Business was somewhat stagnant in the early "80s for the indus-
try, but then the audio business began to grow again, helped partly
by CDs. Our Surround sound has been a big shot in the arm and
we're right at the top, image-wise.” Business has been excellent
both in the high-end and mid-price range customers, whom Palm-
quist feels have a “need to buy up from there.”

There are currently four product divisions within Yamaha Elec-
tronics: audio components, concert systems, car audio and video
components. Yamaha's CD players form the biggest part of the au-
dio component business. Yamaha also carries receivers, amps, tun-
ers, cassette decks, speakers, tumtables, headphones, and car-
tridges, among other products.

“In audio components, we believe we're one of the largest lines
sold through independent audio specialists, outside of national
chains,” says Palmquist.

There are numerous examples of popular and innovative Ya-
maha audio equipment: the P-530 fully automatic direct drive tum-
table with remote control capability; the MC-100 and MC-10 mov-
ing coil cartridges; the K-140 cassette deck for the entry-level audio
consumer, the T-420 tuner with a phase-locked (PLL) synthesized
tuning system; and, the K-540 and K-340 mid-priced cassette decks
with Dolby B and C and HX Pro Dynamic Bias Servo.

But perhaps the most dramatic recent breakthrough is the afore-
mentioned “Surround” sound developed by Yamaha and em-
ployed in such products as the SR-50 Natural Sound Processing
Amplifier. The SR-50, in conjunction with a small pair of additional
speakers, adds the depth and impact of a live concert or theater

setting to the home video or music experience.

Surround processing modes on the SR-50 include Simulated
Stereo (to give a stereo impression with a monoaural soundtrack),
Simulated Surround (a surround effect from a monoaural source),
Dolby Surround Processing (to recreate the multi-dimensional
sound in theaters), Yamaha Natural Surround (a similar effect with
non-Dolby encoded sources) and Yamaha Hall Surround (delay
circuitry adds depth and reverberance to the Natural Surround
mode for a concert hall effect). A separate rotary control provided
variable control over delay time for personal preference.

The AVC-50 Natural Sound Stereo Amplifier extends the Sur-
round Sound capabilities into the combined audio/video realm.
Designed for an integrated audio/video system, the AVC 50 pro-
vides the same multi-dimensional sound, all controllable by a wire-
less remote control unit from the viewer/listener's armchair.

Another component of such a system might be the Yamaha YM
960, a 26-inch color video monitor/receiver. It offers MTS (Multi-
channel TV Sound) Stereo, SAP (Separate Audio Program), infra-
red remote control, a comb filter and 142-channel capability.

“Video is actually a new area for us. Yamaha Electronics began
its video line in 1986,” says Palmquist. The division currently sells
the YM-960, as well as the YV-700 VHS video cassette recorder.
The latter is known for its system connection flexibility and easy
operation controls, as well as it 111-channel, cable-compatible
MTS reception and extensive recording and playback functions.

“In Japan we are also a prime manufacturer of laserdisk players
and in the latter half of 1987 we'll be introducing a laserdisk player
into the U.S.,” adds Palmquist.

Undoubtedly, the new player will incorporate some of the attri
butes of current Yamaha (non-U.S.) Laservision products, such as
the LV-X1 Digital, which incorporates a signal demodulator LSI
with a digital filter similar to that used in Yamaha’s critically-ac-
claimed CD players, and automatically provides digital playback
for digitally recorded disks. It also uses direct FM Time Base Cor-
rection Circuitry.

Car audio is an area in which Yamaha Electronics has been op-
erating for three years. Products such as the YCD-1000 Compact
Disc Player, the YCR line of cassette receivers, the YCS speakers,
the YCT tuners, YPA power amplifiers, YGE graphic equalizers,
and YCS speaker systems are all sold a audio specialty stores and

through car audio installation specialists.

Another Yamaha Electronics’ major product category division is
that of “Concert Systems” rack systems. “It’s a very big industry,”
says Palmquist. “About $1 billion a year in the U.S. alone with all
the companies combined.”

Concert Systems combine Yamaha tuners, amplifiers, CD play-
ers, cassette decks, monitors, turntables, VCRs and/or speakers in
handsome cabinet and speaker enclosures. There are several differ-
ent configurations, offering a variety of options for audio/visual
specialists, interior designers and consumers.

NIPPON GAKKI CO. LTD.

(Continued from page Y-3)

The Foundation is also active in music publishing, record pro-
duction and the operation of recording studios, concert halls, librar-
ies and a music camp to help create the best possible environment
for making music.

It also sponsors the annual World Popular Song Festival. The
First World Popular Song Festival was held in 1970, and the 17th
WPSF was held on Oct. 26, 1986, in the 10,000-seat Nippon Bu-
dokan Hall in Tokyo with the U.S. entry, “Longshot,” sung by Mo-
town artist Stacy Lattisaw, winning the intemational grand prize.

The Foundation also sponsors annually the highly popular Ju-
nior Original Concert, inaugurated in 1972. Participants, who have
studied at a Yamaha Music School, perform their original compo-
sitions and improvise from a brief motif from the audience.

This event has been so successful that since 1974 the Junior
Original Concert has been invited to hold performances in nearly
300 countries, including the U.S,, Mexico, France, England, Indo-
nesia, Czechoslovakia, Hungary and in June '86, China.

Another event is the Intemational Electone Festival, first held in
1964. 1t features performances on the Yamaha Electone by artists
who have triumphed in qualifying Electone Festivals in their re-
spective countries.

Whether in regard to the manufacture of fine quality products or
the fostering of music popularization throughout the world, the
name Yamaha means, first and foremost, music.
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ELECTRONIC
KEYBOARDS

t was in 1887 that Mr. Torakusu Yamaha began to build reed
Iorgans. Today, Yamaha's incredibly sophisticated Electone
keyboard is one of the world’s best selling organ series.

The Electronic Keyboard Division (EKB) has the distinction of
including the descendent of the first musical instrument Yamaha
manufactured on the one hand, and the latest ultra compact, hi-
tech portable keyboards on the other. In addition, the division is
responsible for marketing the Clavinova Keyboard Series which is
a new and exciting product concept that has shown significant
growth since its introduction two years ago.

Yamaha currently markets 14 models of Electone organs rang-
ing in suggested retail price from approximately $1,200 to over
$20,000. Where organs once boasted a far from authentic array of
simulated flutes, strings, reeds, etc., Electone Keyboards provide a
myriad of FM tone generated, combinable voices and instruments
and up to 64 rhythms—in short a full orchestra at the fingertips.

HX-—Yamaha's brand new HX Electone Series establishes a to-
tally new dimension for elctronic organs. The original pipe organs
were designed so one musician could duplicate the sound and maj-
esty of an entire orchestra. Yamaha has been pursuing this same
goal through the past century, and the HX series dramatically sur-
passes all previous efforts. The realism and capability of sound
found in this product series is made possible by the “marriage” of
eight operator FM technology and Yamaha's new AWM (Ad-
vanced Wave Memory) tone generation.

CLP—Introduced two years ago, the Clavinova Keyboard Se-
ries is Yamaha's sophisticated electronic pianos that are designed
for the whole family. The name is derived from two Greek words.
“Clavi” meaning keyboard and “Nova” meaning new. Of the six
Clavinova Keyboards Yamaha produces, three (CLP-20, CLP-200,
and CLP-300) are very similar to acoustic pianos, producing many
piano sounds with a feel that is very similar to that of a piano;
which is accomplished through a unique touch sensitive keyboard.
The CLP-200 and CLP-300 are the newest Clavinova Keyboards

to be introduced by Yamaha. Both feature an improved action and
Yamaha's most recent technology, AWM (Advance Wave Memo-
ry). “The CLP Series is quite affordable and compact, and they're
fine instruments for beginners, as well as more accomplished musi-
cians,” says National Sales Manager D.C. McClain.

CVP—The CVP Series keyboards (CVP-3, CVP-5, and CVP-7)
feature other sounds in addition to its piano voices. This series also
boasts automatic rthythm and auto accompaniment which enables
amateur players to sound far more accomplished. According to
McClain, “the goal is to use technology to compensate for years of
musical training, and thereby, make it possible for more people to
thoroughly enjoy the rewards of playing an instrument.” In addi-
tion, the CVP Series has a unique self-teaching concept that utilizes
guide lamps over each note, and computerized music books that
allow almost anyone to leam a simple melody and have a “pre-
programmed” professional orchestrated accompaniment. The tar-
get market for this series is people who have a desire to play a
musical instrument and yet have no desire or time for musical train-
ing. This product concept certainly doesn'’t replace the value of mu-
sical education, but it does allow substantially more people to in-
stantly enjoy making music.

PORTABLES—Yamaha's portable keyboard line is loaded
with musical capabilities and easy play features. First introduced in
1980, portable keyboards have become the largest growth sector in
the music industry. According to Marketing Manager Glenn De-
Pue, “this is largely due to the compact size, easy play features, and
affordability of these products. The market response to these prod-
ucts verifies that a significant number of people have a desire to
play their own music, and the affordability of these products makes
it more possible for them to explore this dream.

“An instrument qualifies as a portable keyboard if you can stick it
under you arm and walk away with it,” DePue says. There are 18
portable keyboards marketed by the Electronic Keyboard Division.
The PSR-6300 is the flagship of the portable offerings with fea-
tures such as MIDI, pitch bend, modulation wheels, five track se-
quencing, FM Digital technology, and many easy play features.

Portable keyboards are enjoying strong and favorable customer
response, and although the majority of purchasers are beginners
and amateur musicians, the professional market has also been re-
ceptive. They're used for private rehearsals, hotel room practicing,

warming up before performances, or even composing. For exam-
ple, Brett Tuggle, keyboardist with Rick Springfield’s band and
now with David Lee Roth, used the PSR-60 to warm up voices
back stage before performing.

“Yamaha's philosophy is to help people develop an interest in
making their own music,” says DePue. “We plan to show people
that they can make music and thereby seed the market for future
purchases of other keyboard instruments.”

100 YEARS OF MUSIC

(Continued from page Y-3)
well as home audio speakers, and color television cabinets.

YMM is now the fifth largest industrial employer in an area
which has been dominated economically by the textile industry.
YMM is helping, and will continue even more so in the future, the
economic growth and social diversification of the region.

Another area which will play a great part in Yamaha's future de-
velopment is the “research center” concept. Buena Park, Calif.-
based Yamaha Intemational Corp., the U.S. subsidiary of Nippon
Gakki Co. Ltd. established in 1960, opened in 1981 a state of the
art recording studio in Glendale, Calif. The custom-built facility
consists of two main studios, an isolation booth, a vocal booth, and
control rooms. The studio is equipped with Yamaha products; oc-
casionally, with all sorts of Yamaha prototypes. These are used ex-
tensively by the many professional performers who come to use the
studio’s facilities, and the feedback gained from these sessions is
invaluable in planning Yamaha products for the future.

In 1985, special Research & Development Centers were estab-
lished in the Glendale studio and in Florham Park, N.J. These cen-
ters are used by several different Yamaha divisions. The Florham
Park facility, which is the larger of the two, is equipped with show-
rooms, equipment labs, and conference areas. Neither of these cen-
ters are open to the public, although Yamaha does permit its retail-
ers to arrange special showings and previews of new equipment for
universities, colleges, etc.

These centers, as well as the many independent recording stu-
dios around the U.S. which serve as beta test sites for Yamaha pro-
totypes, form an important link with the company’s R&D program,
as direct user feedback is so essential in formulating new products
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The digital eflects.

Without the expensive side eflect.

% by a change in input level during
performance.
So whether you're a studio
or sound reinforcement engineer,
keyboard player, guitar player,

If you want highly cost-effective,
extremely versatile digital sound pro-
cessing, you may not need anything
more than the new SPX90 Digital Multi-
Effect Processor. Or want anything less.

Built into its rack-mountable chassis are 30 preset bass player, even home recording enthusiast, the SPX90
effects specifically designed to suit a wide range of studio can add incredible creativity to your music. At a very
and live performance applications. credible price.

All the preset effeCtS have up to nlne ljlser'_progr am- See your Yamaha Professional Audio dealer. Or write: Yamaha International Corporation,
mable parameters. So you can further individualize them  froiesir o i sion EQ ox 590 Buens Py, CA(022 I Cana: anaa
for your partlcular need and store them in any of the 60 *U.S.A. suggested retail price subjeci to change without prior notice. Canadian price will vary.

on-board RAMs for instant recall using the front panel

keys, optional remote control or footswitch. _
The SPX90 offers MIDI-compatibility including

the ability to make program changes during live per- i

formance via MIDI. Some effects can even be actuated
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It has two wheels, two sources of power and can go
from 0 to 192 in just one shift. But instead of riding it, you
strap it over your shoulder. Because this machine is so
powerful, it can take you places just standing still.

The DX100 synthesizer.

Anything’s possible.

©YAMAHA

L]

Yamaha International Corporation, Digital Musical Instrument Division, PO. Box 6600, Buena Park. CA 90622, In Canada, Yamaha Canada Music Ltd., 135 Milner Avenpe, Scarborough, Ontario M1S 3R1



www.americanradiohistory.com

A DHIDOAra Agverusing suppiement

Congratulatial;; e

on your

100" Anniversary

HAPPY 100th YAMAHA,

I'm Proud of
my Association with
the most innovative company
in the world of Music!
Here's to
your continued success!
Thank you for your support

Bill Payne.

HISTORY & CHRONOLOGY

(Continued from page Y-3)

originally began producing metals for piano frames, the metallurgi-
cal group also tums out unique alloys and cast products which are
intended for applications in everything from audio equipment to
electronic components to ski edges. The plastics division is respon-
sible not only for the development of a variety of new products, but
also improvements on existing formulations, such as Yamaha’s
FRP, or fiberglass-reinforced plastic, an incredibly light and strong
plastic that is used in the manufacture of everything from archery
bows and tennis rackets to skis and product casings. On the elec-
tronics side, Yamabha is the only full-scale musical instrument mak-
er to manufacture in-house its own LSI (large scale integrated) sili-
con chips. In fact, Yamaha began developing its own 1Cs in 1970.
The newer LSIs are used in making the company’s famous FM
{frequency modulation) synthesizers, such as the industry standard
DX7, among other instruments and electronic products.

e Music Education & Popularization: Yamaha is far
more than the world’s largest manufacturer of musical instruments,
from band and symphony instruments to sophisticated digital syn-
thesizers, drums and guitars. The firm is also highly involved in sup-
porting and promoting the musical arts, activities which are person-
ified in the non-profit Yamaha Music Foundation. Established in
1966, this worldwide organization has as its charter the promotion
of music education and popularization. The Foundation accom-
plishes these aims in a number of ways, including the sponsorship
of a wide variety of musical events and competitions around the
globe, and an intemational network of Yamaha Music Schools.

¢ Recreation Activities: Yamaha's corporate philosophy
stresses the enrichment of people’s lives. In keeping with this, the
firm has as a major part of its agenda the planning and manage-
ment of a number of recreation facilities. These include Nemu-no-
Sato, a 2,751,000 square-yard peninsula extending into Ago Bay.
This resort houses two hotels, and offers activities ranging from wa-
terskiing, vachting, and golf and tennis, to archery and cycling.
Nemu-no-Sato is unique with elaborate musical facilities, which in-
clude a 600-seat concert hall, full recording studio, 20 ensemble
practice chalets, a band parade ground, and an outdoor music
training stage. Nemu-no-Sato was the first recreation center to be
established by Yamaha, but others include Tsumagoi in central Ja-
pan; Katsuragi Kitanomaru; and Yamaha's Toba Int'l Hotel.

Below is a chronology of Yamaha's development during the
past century:

1887 —Yamaha's first product, a reed organ, is built by company

founder Torakusu Yamaha.

1892—Seventy-eight reed organs are exported to Asia, the first

Yamaha products to be shipped abroad.

1897—The fimm is reorganized and named Nippon Gakki Co.

Ltd. (NGK). Torakusu Yamaha is named president.

1900—Yamaha builds its first upright pianos.

1946—The firm starts building guitars, setting the stage for its di-

versification into all musical instrument product lines.

1954—The first Yamaha Music Class (predecessor of the Ya-

maha Music School) opens at company’s Ginza Store, Tokyo.

1954—First Yamaha motorcycle built.

1955—Motorcycle division becomes an independent entity and is

named Yamaha Motor Co. Ltd.

1958—Yamaha opens its first overseas organization, Yamaha de

Mexico, SA. de CV,, established in Mexico City.

1959—Production of special metal alloys begins. Yamaha also

builds world’s first all-transistorized electronic organ, the Electone.

1960—Yamaha's American company, Yamaha International

Corp,, is established in Los Angeles, Calif.

1961—Yamaha builds world's first fiberglass-reinforced plastic

(FRP) ski and archery bow.

1962—Yamaha expands, via subsidiaries, into hotel facilities.

1964—First overseas Yamaha Music School is opened in Ameri-

ca. First Yamaha Electone Festival held.

1966—Yamaha Music (Asia) Pte. Ltd. founded in Singapore. Ya-

maha Music Foundation established. Yamaha begins production

of band instruments. Yamaha Europa GmbH. established in Ham-

burg, West Germany,.

1968—Mass manufacture of household products begins.

1969—Taiwan Yamaha Musical Instrument Mfg. Co. Ltd. begun

in Taiwan. Nemu-no-Sato recreational facility opens. Yamaha es-

tablishes joint venture with Narud Yamaha A.S. in Oslo, Norway.

1970—Yamaha Canada Music Ltd. opens. First World Popular

Song Festival takes place in Tokyo.

197 1—Kemble (Organ Sales) Ltd,, a joint venture in the UK. is

established.

1972—Yamaha Exporting Inc. established in California. First Ju-
(Continued on page Y-20)

Y-18

www americanradiohistorv com

BILLBOARD JANUARY 17, 1987



www.americanradiohistory.com

BoTLD
HIZx 2
¥ % D&

VIINAA— A AXx—01 Y/

), 360)

FIA P AN T/ A2—T54 A
L0

CONGRATULATIONS!
THERE’S ONLY ONE YAMAHA.

YOUR FRIENDS,
SYLVESTER STALLONE
AND

WHITE EAGLE
ENTERPRISES



www.americanradiohistory.com

A DHIDQAErU AUvVErusinig supprement

expertise and total

For reliable
commitment to quality and ingenuity,

Yamaha has set the pace for 100 years.
Exhibit Crafts, Inc. proudly desuinst
and builds Trade Show Exhibits t ;\
command the attention Yarrllla a
deserves. We join Yamaha in their

'
Centennial Celebration.

bit Crafts, Inc. has

For 14 years, Exhi
sl?;wcased the excellence of Yamaha’s

products. We look forward to c;)ur
participation for many years ahead.

=XHIBIT CRAF 17 nc

690 Manville, Compton, CA 90220 (213) 774 6295

drummers collective

Q- --
MUSIC VIDEO lI(o
Congmz‘u/az‘e Yamaha on 100 Years ofExce//ence

Congratulatwns on the beginning of your

N F M
¥ SECOND CENTURY '~
|

from all of your friends at

ART CONCEPTS, INC.
2037 PONTIUS AVENUE
LOS ANGELES, CA 90025

- (213)479-3971
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HISTORY & CHRONOLOGY

(Continued from page Y-18)

nior Original Concert takes place.

1973—Divisions in France and Brazil established. Everett Piano
Co. becomes Yamaha subsidiary.

1974—Tsumagoi leisure facility opens in central Japan. New
American manufacturing plant, Yamaha Musical Products Inc,, is
established in Michigan.

1975—Divisions in Sweden and Panama are begun.
1979—Singapore-based manufacturing operation opened. Ya-
maha Music Mfg. Inc. established in Georgia. The facility makes
pianos, organs, speaker units, TV cabinets, and other products.
1980—Yamaha Piano Technical Academy established in Hama-
matsu, Japan. Portable keyboard division, aimed at consumer mar-
ket, is successfully launched.

198 1-—Junior Original Concert held at the United Nations head-
quarters in New York. Yamaha Electronics Corp. is established in
Califomia. Another electronics company, Yamaha Elektronik Euro-
pa, is opened in Hamburg.

1983—DX range of FM (frequency modulation) digital synthesiz-
ers introduced. The DX7 quickly becomes a world industry stan-
dard. Yamaha introduces its first home computer, with a wide
range of applications. A new range of organs—the FX Electone
series—is introduced, and the Clavinova, a new keyboard is
brought out.

1984—The CX5M music computer is unveiled to the public. REV-
1 digital reverb is unveiled.

1986-1987—Yamaha celebrates its first century. Company also
introduces its followup to the famous PM2000 mixing console,
long an industry standard. The new board, the PM3000, quickly
wins a Mix Technical Excellence & Creativity (TEC) award for
product design, voted on by members of the audio industry.

CONCERTS & CONTESTS

(Continued from page Y-6)
TV, Nippon Broadcasting System Corp., BBC Radio | and Te-
levisa).

Winner Lattisaw was picked out in ‘86 as the “performer with
the greatest worldwide potential.” She and the other winners were
judged on composition, lyrics and performance, as well as their
ability “to transcend through music those boundaries that separate
people, and, instead, to unite everyone through the intemationally
understood language of music.” The 18th WPSF will be held on
Nov. 1, 1987.

Another important global music festival sponsored by the Ya-
maha Music Foundation is the International Electone Festival
(IEF), which was first held in 1964. Like the WPSF, the IEF has
been a launching pad for the careers of many young artists.

The IEF features performances on the Yamaha Electone key-
board by worldwide artists. In Japan, participants are chosen from
preliminary contests at more than 1,000 locations around the
country, while around the world concours are held by various Elec-
tone keyboard dealers. Another important event is the Light Music
Contest, which offers amateur rock and popular bands a chance to
be heard in concert.

Then there is the Junior Original Concert (JOC), the creation of
Gen'ichi Kawakami, president of the Yamaha Music Foundation.
The purpose of the JOC is to foster and expand the potential and
creativity of young children.

Each participant is under 15 years of age and has studied at a
Yamaha Music School. The children perform their own composi-
tions and later improvise from brief motifs offered by their audi-
ences. Since 1974, the Junior Original Concert has taken place in
nearly 30 countries, including Mexico, the UK, Czechoslovakia,
and Hungary. The performers are known intemationally as “young
music ambassadors.”

The JOC prodigies perform solo pieces on pianos, synthesizers,
Electone keyboard or any instrument of their choice, as well as en-
gage in ensemble efforts with the backing of wind, string and per-
cussion instruments. And there are also concertos.

The dJunior Original Concert has “jammed” with the National
Symphony Orchestra conducted by Maestro Rostropovich on two
occasions: at the United Nations in New York and at the John F.
Kennedy Center for the Performing Arts in Washington, D.C., both
times in 1981. In "86 the JOC performed at Camegie Hall with the
Canadian Brass and the N.Y. Philharmonic principal brass players.

The Yamaha Music Foundation’s concerts and festivals have a
common spirit: comments Gen'ichi Kawakami, speaking of the
WPSF, “Knowing no political or economic boundaries, the joys of
music form an immediate bond between people everywhere, and
this international festival is dedicated to that spirit.”

Y-20
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Happy
Anniversary,

© YAMAHA

Congratulations

on a century

at the forefront

of the music tndustry.

We look forward to
the next century of
UNcCompPromising,
state-of-the-art
excellence tn new
entertaitnment
technologzies.

WARNER HOME VIDEO

©1987 Warner Home Video Inc. 4000 Warner Blvd., Blirbank, CA 91522
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Happy Anniversary
YAMAHA

“For over a Century of the

Finest Musical Equipment”

Thanks for all Your Support
through-out the Years.

DRUMS, GUITARS
& AMPLIFIERS

ommed in 1986 in recognition of the critically important role
Fthat drums, guitars and amplifiers play in today's popular mu-

sic, Yamaha'’s Drum, Guitar and Amplifier (DGA) division in-
cludes some of today’s most innovative and versatile instruments
designed to meet the constantly evolving creative needs of modem
players. Besides acoustic and electric guitars, electric basses, ampli-
fiers and acoustic drums, DGA also boasts the new Yamaha Elec-
tronic Percussion System—the most technically advanced synthe-
sized drums available today.

Utilizing comfortable and responsive dynamically-sensitive drum
pads, a Percussion MIDI Controller and a variety of tone genera-
tion modules which benefit from the popular FM synthesis technol-
ogy developed for their DX keyboards, Yamaha’s Electronic Per-
cussion Systems are aimed at today’s leading professional

® Best Wishes From e

OROME SOUND INC

with 2 locations to serve you

3486 State St.
Schenectady, N.Y. 12304
518-370-3701

321 Central Ave.
Albany, N.Y. 122086
518-436-4000

L

: 100 YFARS/OF,
COMMITMENT TO
EXCELLENCE

REMO, INC. SALUTES YAMAHA
ON THE HAPPY OCCASION OF
ITS CENTENNIAL ANNIVERSARY.
WE TAKE GREAT PRIDE AND
PLEASURE IN OUR ROLE AS
A MAJOR DRUM HEAD AND
PERCUSSION SUPPLIER TO
YAMAHAS MUSICAL INSTRUMENT
DIVISION, AND IN OUR
CONTRIBUTION TO ITS
COMMITMENT TO EXCELLENCE.

REMO, INC. 12804 RAYMER STREET, NORTH HOLLYWOOD, CA 91605

drummers and hi-tech recording studios fully committed to MIDI.
Introduced at last summer’s NAMM Expo in Chicago, these per-
cussion systems are currently being used on tour by drummers like
Weather Update’s Peter Erskine, Chicago’s Danny Seraphine,
John Robinson (John Fogerty) and, in the studio, Robinson, Omar
Hakim and Steve Schaeffer. “This is the MIDI percussion system
we've all been waiting and dreaming for,” says Erskine. “It's the
next quantum leap for electronic percussion.”

“Yamaha percussion products stretch from beginner or student-
level outfits [snare, stand and sticks], all the way to timpani which
are used by professional studio players as well as collegiate-level
musicians,” says DGA Marketing Manager for Percussion Instru-
ments Jim Coffin. “With the recent introduction of the Road Series
acoustic drums [quality beginners sets], our drum sets now span
the spectrum from the beginner right up to the Recording Custom
and Tour Custom Series for the studio and touring professional.”

As with all Yamaha musical instruments, R&D and education
are important factors in the development and marketing of “Drum-
mer Designed” percussion. “We support an active clinic program
that brings to players of all levels the opportunity to hear, see, and
question the top professionals in America today,” continues Coffin.
“Without a knowledgeable consumer base developed through edu-
cation, our products would have no place to go. This philosophy
helps us look beyond the instruments themselves to the performers
and to the enjoyment of music by people throughout the world.”

Drums are not the only product in the DGA division that hold a
major position in the marketplace. “Yamaha is the leading manu-
facturer of acoustic guitars in the American market,” says Randy
Curlee, Market Development Manager for Guitars & Amplifiers.
“We offer a comprehensive selection of acoustic, electric and classi-
cal guitars, in addition to the popular steel string, flat top models.”
In keeping with Yamaha's progressive educational stance, Curlee
says Yamaha is underwriting the recording and videotaping of the
last Segovia Master Class.

Yamaha electric basses and guitars have been steadily growing
in popularity in recent years. Yamaha has just introduced the RGX
and SE Series instruments, two new lines of solid body guitars
which have player-preferred features, wide variety of contemporary
sounds. and attractive price points.

“Because we make so many different types of guitars and
basses—at various price points—our market includes all levels of
musicians, from the beginning student to the established profes-
sional,” Curlee says. “Our electric guitar and bass poster program
now includes artists Charlie Sexton, Rik Emmett of Triumph, Billy
Sheehan of the David Lee Roth Band, John Taylor from Duran
Duran, James Taylor, John Denver, and bassist Nathan East.”

Complementing the electric guitars and basses are Yamaha's
medium-priced amplifiers, which offer full parametric and EQA
rack mounted pre-amps, low noise performance and tonal versiti-
lity; and cost-effective pedal effects, which include a variety of
sounds, low noise, and rugged construction. “We also make a wire-
less guitar system which has been accepted by many touring pro-
fessionals because it has an outstanding cost/performance ratio.

“As part of our ongoing effort to be more receptive to artists’
ideas and needs, we are developing a custom instrument capacity
here in America,” Curlee says. “Soon we'll be able to build instru-
ments to the exact specifications of the Yamaha players. This facili-
ty will help us respond faster and more accurately to the shifting
demands of the marketplace.”

MUSIC EDUCATION SYSTEM

(Continued from page Y-6)

nese mansion” lodge adjoined by two 18-hole golf courses); the
Toba Intemnational Hotel (located within the Ise-Shima National
Park); Sunza Village {an aquatic resort hotel with its own marina
and superb seafood restaurants); and, the Haimurubushi resort (lo-
cated on the Yaeyama lIslands, renowned for their white beaches,
clear water and various marine sports).

The other two areas of YMF activity are music publishing and
concert promotion. Yamaha protects and promotes the copyrights
of compositions awarded prizes at Yamaha musical events. Of the
4,000 original songs to which Yamaha today retains the copy-
rights, more than 1,500 have been released as singles or in albums.

Yamaha also promotes singer-songwriters by providing opportu-
nities for stage and broadcast appearances, as well as close cooper-
ation with record companies. The firmn independently produces live
recordings of its JOC and WPSF.

And, Yamaha publishes the texts and materials used in the Ya-
maha Music School system, sheet music, music magazines, jour-
nals for the music schools and instructional tapes and records.

“To me,” says Gen'ichi Kawakami, “music is a tool for people
communicating with other people.”

Y-22
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We wish to recognize and to congratulate
YAMAHA INTERNATIONAL CORPORATION

on 100 years of unrivaled contributions

to the Music Industry.....
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PARK"WEST

CHICAGO

Congratulations

€ YAMAHA

on
100 Years.

We are pleased to
- have shared 10 years.

Yamaha Grand Piano 77
Yamaha PM 1000’78
Yamaha PM 2000’79

Yamaha 750cc Seca 81

You are the best!
Thank You!

#“=J4 \NEST
Chicago

YAMAHA &
EVERETT PIANOS

Ymaha pianos have developed over the last 86 years to be-
c

ome one of the world’s foremost. It all started with Torakusu
Yamaha's trip to the U.S. in 1900 for the sole purpose of
studying piano manufacturing. Later that same year he completed
his first upright. Two years later he built his first grand piano and
there has been no looking back. Yamaha's piano output has grown
steadily during the last century.

Marketing of Yamaha pianos in the U.S. commenced with the
forming of Yamaha Intemational Corporation in Los Angeles in
1960, while manufacturing of Yamaha pianos in the U.S. began in
1973. In that same year, Yamaha acquired the Everett piano line,
one of the “work horses” of the industry since 1883.

Recently, domestic piano manufacturing was consolidated into
the Yamaha Music Manufacturing (YMM) plant in Thomaston,
Ga., where an increasing number of models are now in production.
The bulk of Yamaha's piano manufacturing, however, still takes
place in Hamamatsu, Japan. Today, with over 60 models in the
line, Yamaha has the distinction of not only making one of the best
pianos in the world, but maintaining a consistent marketing ap-
proach. Yamaha's ability to diversify from its piano and organ base,
creating new electronic keyboard instruments that utilize state-of-
the-art technology and cater to the evolving needs of keyboard con-
sumers, has actually helped maintain the excellence in craftsman-
ship and materials for which Yamaha pianos are known. This
diversification has been possible because of the woodcrafting, met-
allurgy and machine engineering developed in-house by Yamaha
for piano and organ manufacturing many years ago.

“We are one of the leaders in piano manufacturing in the world,”
says Piano Division Marketing Manager John Nelsen. “Yamaha
concert grand pianos have been requested for use at two of the
world’s foremost piano concours: The Intemational Chopin Com-
petition in Warsaw and the Intemational Tchaikovsky Competition
in Moscow. We are the piano of record for Berklee College of Mu-
sic; the official piano of the extraordinary Great Woods Festival,
which has Michael Tilson Thomas as artistic director; and the offi-
cial piano of the brand new Orange County Performing Arts Cen-
ter in California.”

As with other Yamaha products, its pianos are well known to
musicians of all schools. Musicians, recording artists, and record
producers know the C7 grand piano from Yamaha's “Conservato-
ry Collection” as one of the best for recording industry use. Says
Nelsen, “When an artist or composer is talking about a 7-foot, 4-
inch Yamaha, everybody knows he's talking about the C7.” Besides
adoming some of the world’s finest recording studios and institu-
tions, C7s are found in rehearsal halls and universities everywhere.

Yamaha's grandest of grand pianos is the CFIll, a hand built
nine-foot concert instrument. lts largeness is complemented by the
extraordinary quality and high level of craftsmanship; this is also
apparent in the hand built S400B. “The character of sound is a
little different than the ‘C’ series,” Nelsen says, for these instruments
would be aligned toward usage normally found in conservatories
or the formal stage.

In addition to these highly regarded “performance” instruments,
Yamaha has created an outstanding array of home and education-
ally oriented pianos. The “Classic Collection,” or new GR series, is
a piano for home use that, according to Nelsen, “could be used by
the serious musician.” Yamaha also makes five special models in
the GR series called the “Custom Classic Collection” that are built
primarily for decorator styling in custom styles and finishes. Also
there is the “Home Classic Collection”—brand pianos built strictly
for home use.

The Piano Division also handles the marketing of Everett con-
sole and studio uprights. Manufactured since 1883 and acquired
by Yamaha in 1973, “the Everett piano has a very, very loyal fol-
lowing,” says Nelsen. “Its popularity has evolved from school and
institutional use. The 45-inch school piano is found everywhere.”

In addition to providing these top quality lines, the Piano Divi-
sion is directly involved in a number of dealer support programs.
The Yamaha Piano Servicebond Program provides thorough pi-
ano service after installation. The Little Red Schoolhouse for piano
technicians is recognized as the most comprehensive training pro-
gram of its kind, and the video library, the “Master Series” of the
Home Office Seminar, offers retail sales training for salespeople
and dealer principals.

“Pianos are a mainstay and often the first instrument people get
acquainted with,” concludes Nelsen. “Despite sales trends and the
introduction of new electronic keyboard instruments, there’s noth-

ing like an acoustic piano. For many, pianos are an introduction to
music. And since Yamaha'’s involvement with building the piano is
a situation that we control from beginning to end, the quality and
dependability can always be counted on.”

MUSICAL INSTRUMENT DIVISION

{Continued from page Y-4)
bass drums. Tuned percussion instruments are marimbas, xylo-
phones, vibes, bells, and timpani.

“Our aim has been to introduce Yamaha's musical instruments,
particularly percussion, to marching bands at schools and institu-
tions throughout the country,” says Percussion Market Develop-
ment Manager Jay Wanamaker. “Not only have major universities
like U.S.C,, North Texas State and Arizona purchased our drums,
we have put percussion product into the hands of some of the
most outstanding college musicians in the country representing
over 100 universities. I'm speaking of the 500 member Statue of
Liberty All-American College Marching band which performed at
the opening ceremonies, fireworks display, and closing ceremonies
of Liberty Weekend.”

Yamaha also supplied instruments to the 400 piece all-state Tex-
as marching band which performed at the U.S. Olympic Festival in
Houston last summer. In addition three of the top 12 drum
corps—including the Concord Blue Devils—play Yamaha instru-
ments. And Yamaha supplies all marching brass and percussion
instruments to the McDonald’s All-American High School March-
ing Band for its yearly stints at Macy’s Thanksgiving Day parade
and the Toumament of Roses Parade in Pasadena.

“The U.S. musical instrument operation started rather small but
has grown quite a bit,” says Michael Bennett. “While most of the
‘knock down’ parts are still manufactured in Japan, about 72% of
our products sold in the U.S.—mainly the standard (student) line
product—is manufactured and assembled in Grand Rapids, Mich.

“All Yamaha band and orchestral instruments, no matter what
price point they're marketed at, must meet the most stringent re-
quirements for quality in terms of materials, construction, sound,
and playability,” Bennett concludes. “Our district managers not
only maintain relationships with traditional musical instrument
dealers, but educators and band directors from leading universities,
colleges, and high schools. We believe in promoting music for the
sake of music, not merely as a way to sell instruments.”

CHICK COREA PRODUCTIONS
and
MAD HATTER STUDIOS
2635 GRIFFITH PARK BLVD.
LOS ANGELES, CA 90039
(213) 660-5971
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Yamaha Pianos and Equipment
have always provided me
with the sound | want
and need.

Congratulations Yamaha
on 100 great years!!!

Ronnie Milsap Enterprises ¢ 12 Music Circle South ¢« Nashville, Tennessee 37203

THANKS FOR
CARING ENOUGH
To MaAxkE OUR WoRK EASIER,
MORE CREATIVE,
AND ALOT MORE FuUN.

CONCRATULATIONS ON
YOUR 1T CENTURY

SOME OF THE '"A"’' TEAM

NATHAN ABRAHAM PAUL GREG PATRICE
EAST LABORIEL LEIM PHILLINGANES RUSHEN
NEIL GREG TOM JEFF
STEUBENHAUS LADANYI scorr LORBER

N\ AL

LSHARE

s \\NX |

MANUFACTURING &
DEVELOPMENT

aha Intemational Corporation—and its parent company

i Nippon Gakki—has developed the skill and technology nec-

essary for an immense range of manufacturing endeavors—

be it the building of synthesizers, custom wind instruments, com-

pact disk players, glockenspiels, pianos, marimbas, motorcycles,

skis, golf clubs, computers, fumiture or any of its other many prod-
uct types.

Because of this, Yamaha now possesses expertise in five major
areas: electronics, metallurgy, chemistry, woodcrafting and ma-
chine engineering. The firm develops and manufactures its own al-
loys, plastics, chemicals and computer chips.

Yamaha has considerable resources under its wings. It has 23
overseas corporations and 11 manufacturing plants in Japan
alone. In the US,, Yamaha has two manufacturing facilities: in
Thomaston, Ga. and Grand Rapids, Mich. Research in the U.S. has
been carried out both at the Florham Park, N.J. research and devel-
opment center and at the Yamaha R&D Studio in Glendale, Calif.

Beginning with the basics, Yamaha follows its philosophy of
quality first. Wood, for example, is selected from forests in Alaska
and Canada, then stored in Yamaha lumber ponds, dried, sea-
soned and worked to exact specifications. It is shaped by Yamaha
designers and glued, finished or painted with expertise from Ya-
maha chemists. The wood then finds its way into assembly, under
optimum temperature and moisture controls, where it takes form
as a Yamaha grand piano.

Part of Yamaha philosophy is making its own ICs and LSls since
1970. At that time, the company sought to upgrade the high-speed
calculating capacity of its electronic musical instruments so that
they could process enormous quantities of sound data.

None of the semiconductor makers could fill Yamaha'’s require-
ments, so Yamaha began to build its own ICs and LSIs in-house,
with the guidance of Professor Jun'ichi Nishizawa of Tohoku
Univ,, an authority on semiconductors. It was felt that a group of
sound-creating technicians who did not know how to make LSls
was like “an army going to war without weapons.”

Those LSIs now form an integral part of Yamaha's synthesizers,
Electones, CD players, and other digital instruments. And the firm’s
LSI production has grown into a full-fledged business in its own
right, Yamaha LSIs are sold worldwide to other computer and
electronic manufacturers. Out of LSI development, there also
emerged the CAD (computer-aided design) system and the MSX
personal cornputers.

Yamaha has also developed special metals for a wide variety of
uses, in areas as far-ranging as the aircraft, automobile, computer,
telecommunications, VCR TV, and audio industries. Besides being
one of the world’s leading suppliers of special alloys to the electron-
ics industry, Yamaha has developed new materials for semiconduc-
tors, IC lead frames, springs, electrodes and magnetic components.

Another example: Yamaha integrated chemistry know-how has
led to the application of FRP (fiberglass-reinforced plastic) technol-
ogy to skis, tennis rackets, archery bows and household products.

These skills have enabled Yamaha to develop such revolutionary
products as the DX series digital synthesizers, the Electone key-
board series, the Clavinova keyboards, the CX5M Music Comput-
er, and the DSP-1 Digital Sound Field Processor. It allowed the
firm to unveil the first all-transistor electronic organ in '59, and, in
the '80s, to use Yamaha-made robots in Electone keyboard pro-
duction.

The melding of hi-tech with high-craftsmanship also has led to
phenomenal advancements in regard to the manufacture of tradi-
tional instruments such as saxophones, trumpets and flutes.

But—as far as music products go—it all must satisfy the human
ear. At Glendale’s Yamaha Studio, for example, musicians get a
chance to offer their input. The facility is both a research center and
a professional recording studio, and a source of immediate feed-
back on product innovations. The Florham Park facility, with show-
rooms and equipment labs, gets daily tests by, and opinions from,
universities, music schools, colleges, and professional musicians.

Then it all comes together at Thomaston, Grand Rapids or the
dozens of other worldwide Yamaha manufacturing facilities.

CREDITS: Coordinator, Phillip B. Moon; Special Issues Editor,
Ed Ochs; Assistant Editor, Robyn Wells; Editorial by Steven Dupler,
Chris McGowan, Ben Brooks, Shig Fujita, Fred Goodman and Ya-
maha. Editorial Consultant. Steven Dupler; Assistance, Robert
Clyne, Steven Ross & Associates, N.Y.,; Design, Stephen Stewart.
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Yamaha On 100 Years
Of Success.

pex Congratulates

Glad WereInTune.

AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, CA 94063 415/367-3809

f ' iy o
| COLLEGE OF MUSK | } o ";
| S . .

| January 17, 1987 \ - )
| Yamaha International Corporaticn T

6600 Orangethorpe Boulevard p

Buena Park, California 80620 i1/

Dear Colleagues:

/ AMAHA

Berklee College of Music salutes you as '

you complete your first century of excel

lence in music, music technology. and

music education. The innovations and Thank you

advances that Yamaha has introduced in ;

each of these areas have immeasurably for investing

enhanced the world of music.

100 years

As your second century of excellence lies .

before you, and as the music of “today’ into the music

continues to change, we at Berklee look p

forward to a continuing relationship e we make today’

with Yamaha that will guarantee that no . i

generation is without superior musi-

cians, and that they will always have

superior instruments and equipment to AT P, -

fulfill their creativas aspirations. o ak / k .

Our congratulations and very best, ﬁ’”’? y e

wishes for continuing success.

. : :

Sincerely, ﬁ/ (Hﬁi L W. SMITE
o ot Berk, Blanton/Harrell

Lee Eliot Berk, President Tour Management, Inc.

BERKLEE COLLEGE OF MUSIC
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YAMAHA MOTORS &
SPORTING GOODS

world leader in musical instruments, personal electronics
Aand professional audio products, Yamaha has also strived

to diversify into other areas of leisure activity. As with their
musical instruments, there is virtually no place in the world where
Yamaha sporting goods and motorized recreational products are
not the pacesetters.

Today, Yamaha President Hiroshi Kawakami terms the compa-
ny’s support of recreation one of Yamaha's “three main pillars.”
The corporate gameplan calls for Yamaha to reinforce new ven-
tures that could someday prove as important as their musical in-
strument operation.

In 1955, Yamaha produced its first motorcycle, the Yamaha 125
“Red Dragonfly,” a small bike that proved immensely popular. On
the heels of its success, the company formed Yamaha Motor Co.
Ltd. to specialize in motorcycles.

That specialization led to other products as well. While the Ya-
maha name is now associated with a complete line of motorcy-

cles—from superbikes and street models to off-road and utility
bikes—the company has endeavored to create products suitable
for all weather and terrain entertainment, including boats, snowmo-
biles and portable generators, and has even entered the recreation
resort business.

While company Chairman Gen'ichi Kawakami has noted that
the company’s purpose in diversification is to “provide the place,
space, methods and products so people can enjoy happy and afflu-
ent living,” he has tempered that with hardnosed attempts to identi-
fy underdeveloped recreation markets. One of Yamaha Motor’s
greatest successes has been in the boating industry.

Using FRP, or Fiberglass Reinforced Plastic, a material devel
oped by the company in the '50s, Yamaha has been able to offer
more than 300 different fishing and utility boats covering the
broadest spectrum, from dinghy to ocean-going trawlers. Of
course, the company also makes the engines for their motorboats,
but has also moved into the sailboat market.

Since use of motorcycles and boats is limited by seasons in Ja-
pan and other temperate regions, Yamaha Motors has sought to

(Continued on page Y-30)
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on PBS in March.

Your support helps my work to fly.

DAVID HAMILTON—Gomposer/Producer

WO

Y AMAHA |

Gino Vannelli
Joe Vannelli

-——____AJ

CONGRATULATIONS YAMAHA

and thanks for all your help and support

Listen for Yamaha synthesizers and
Yamaha acoustic piano on my soundtrack
for the “Wild Horses” episode of “Nature”

T H A N K S

to DOUG BUTTLEMAN
JACK FAAS
JIM COFFIN
KEN KRAMER
DAVE HAAGA

and everyone at
YAMAHA INTERNATIONAL
for all your support.

QUARTERFLASH
Marv, Rindy, Brian & Gooch
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YAMAHA MOTORS

(Continued from page Y-28)

capture the winter sporting market with its line of snowmobiles.
And for those truly committed to the sporting life, there is Sugo
Sports Land, a 519-acre resort in Japan exclusively for motorcy-
clists that pairs a resort hotel with racing and motorcrossing.

The technology employed to make Yamaha Motors a major
player in its field—it is the second largest motorcycle manufacturer
in Japan, a country that makes half of the world's bikes—has also
proven the comerstone of Yamaha's sporting goods operation.

By combining materials created by the company’s research and
design groups, Yamaha has moved quickly to take a place of pre-
eminance in many sports equipment areas.

Perhaps the greatest triumph has been in the manufacture of ski-
ing equipment. The introduction of FRP led to a new ski line. The
radically different material, proving itself well-suited for competi-
tion, is used today by American and Japanese national ski teams.

Nor has FRP been the company’s only research success: carbon

composite golf clubs offer durability and lightweight advantages to
golfers, while the carbon graphite racket has become the standard
for tennis, squash and other racquet games the world over. The
same material, applied to archery, has created a line of Yamaha
Carbon Graphite bows that have set intemational records.

While Yamaha remains dedicated to maintaining their edge in
their traditional musical markets, the company is clearly committed
to a future that includes leisure activities. Says Kawakami: “As the
present generation changes and baby boomers come of age, there
will be an increasing need for sports and leisure products. We plan
to continue coming out with lines of youth leisure products.”

MUSICAL EDUCATION

(Continued from page Y-6)
Yamaha students worldwide, the 251 U.S.-Yamaha schools have

15,000. These students are taught by 325 certified teachers in
schools operated by Yamaha dealers, independent owners (mostly
teachers), and Yamaha Int'l Corp. (experimental schools only).

The overall goal of Yamaha Intemational Corporation, the par-
ent company to the schools, is “to enrich leisure time and increase
cultural satisfaction in the lives of millions in the U.S., through
our ongoing successful business activity.” The Music Education
Division is charged with a vital part of achieving this overall corpo-
rate goal: exposing people of all ages to the joys of participating
fully in music throughout their lives.

The “best kept secret” about the Yamaha Music Education Sys-
tem is that the Primary Course is not a piano method course, nor
is it a private music school competing with public school music
programs. Rather, it is a support system for those kinds of pro-
grams. By teaching basic musicianship, composition, and improvi-
sation, the course prepares students to make many musical
choices—classical, popular, folk, or other styles—which require
more advanced technical instruction.

&

“100 YEARS OF MUSICAL EXCELLENCE”

slo'e}
barner
QssOCIates

A
CONGRATULATE

YAMAHA

ANDY NEWMARK

/ /’ |‘ /:
J

ANTON FIG

T y

/
THANK YOU YAMAHA FOR MAKING US SOUND
~ BIGGER THAN LIFE.

ERRY MAROTTA W

CHRIS PARKER

N

/ *ffﬂ/t/
P, ,.-:-'

* Rick MAROTTA

4

\f\rft e (N

JOHN ROBINSON

b L

STEVE JORDAN

OMAR HAKIM L_/

on your 100th Anniversary

;CONGRATULATIONS YAMAHA!
i

Best wishes in the future from
Musicians Institute
Hollywood, Calif.

MUSICIANS INSTITUTE

Thanks, Yamaha.

You' "d"E been mstrumental in our SUCCess.

bngratulations

on your centennial.

MONTEREY JAZZ FESTIVAL )|
30th Anniversary Celebration
September 18, 19 & 20, 1987
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As WE GO FORTH

INTO THE FUTURE
YAMAHA WIsHES To
ACKNOWLEDGE ALL THOSE
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THE CREATION AND

APPRECIATION OF MuUsIC.
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In-Store Merchandising Is A Savvy Lahel Strategy

BY KEN JOY

CANOGA PARK, Calif. While in-
store merchandising by record label
staffers has long been a staple for
exposing new product to consumers
at the retail level, home video labels
are only now beginning to take the
record industry’s lead by offering
their own merchandisers to video

‘Get displays up as
soon as a title’s
release is set’

specialty stores.

That video labels have waited so
long to hire merchandisers is some-
what surprising, given that many
people now working in home video
were once employed in the market-
ing departments of record compa-
nies and know the advantages of a
well-placed display.

What makes in-store merchandis-
ing a natural for video specialty
stores as well as different from rec-
ord stores is the promotability of
video titles weeks prior to their ac-
tual release date. Record stores
rarely beat an album’s street date
with in-store promotion by more
than two or three days, while video

specialty stores trumpet new re-
leases six to eight weeks before ti-
tles actually hit the stores.

“The major difference between
the record and video businesses is
the existence of the rental market in
home video,” says Steve Brecker,
national manager, merchandising
and sales promotion for MGM/UA
Home Video, who served as an in-
store merchandiser for CBS Rec-
ords for a number of years.

“We encourage our people to get
displays into stores as soon as a ti-
tle's release is announced, which
could be three to eight weeks in ad-
vance of the street date. You won't
find that happening with record al-
bums.”

Brecker says the advance mer-
chandising in the form of window
displays, dumpsters, and point-of-
purchase displays provides retailers
with a barometer of consumer inter-
est in a particular title, which helps
them decide on how many rental/
sales copies to order.

Many home video suppliers, like
MGM/UA, for instance, are still
cutting their teeth on in-store mer-
chandising programs and are taking
a wait-and-see attitude before com-
mitting large budgets to sending
staff into the field to service their
accounts’ merchandising needs.

MGM/UA tested the in-store mer-

Video Library Speaks
Volumes To Retailers

BY EARL PAIGE

SAN DIEGO Low-key Video Li-
brary here continues to be a sur-
prise in the U.S. home video retail
community.

Now opening stores at twice the
pace it did when the firm went pub-
lic in early 1985—more than dou-
bling the number of rental turns—
the 32-unit chain is set for even
more explosive growth, according
to Barry Rosenblatt, president and
CEOQ. The 6-year-old chain “will be
at 40 [stores] by year’s end and 50
by sometime in 1988, he says.

Despite an apparent leveling in
national VCR penetration and grow-
ing competition in this market with
a population of 2 million, Video Li-
brary still sees ample opportunities
for new store sites here, although
the May 1985 prospectus hints at ex-
pansion outside the market. And the
firm finds that the opening of addi-
tional outlets does not cannibalize
business at its older, established
units.

Rosenblatt says, “When we start-
ed out, our first five stores were 15
miles apart. Then it got to be seven.
But what we found is that if an old
store is down 15% after the first 90
days following one of our new
stores moving too close, so what, if
the new store is turning $10,000
profit?”’

As for external competition, there
are approximately 350 independent
video specialty stores here. There is
also combo activity from Tower Vid-
eo, Wherehouse, and Musicland’s
Licorice Pizza units, along with the
conspicuous entry of such conve-

nience stores as 7-Eleven in rental
and Target and K mart in sales.

Much of this competition, howev-
er, has evolved recently. It was only
last summer that the independent
stores here organized a chapter of
national group Video Software
Dealers Assn. (VSDA). Video Li-
brary built slowly and promoted ag-
gressively through media identity
with local sports teams.

Following the opening of the first
store in 1979, only three or four
were added in successive years.
“We had 19 when we went public in
May 1985, Rosenblatt says, de-
scribing early struggles when “it
seemed we owed everybody.”

Video Library has concentrated
more on deep selection of hot titles,
fast service, and efficient buying
than on big store size and glitzy fix-
tures. “I find it hard to agree that it
should be 10,000 square feet and
16,000 movies. My idea of a super-
store is 2,500 square feet generat-
ing 75,000 rentals a month with just
4,500 titles,” says Rosenblatt.

Also from the beginning, the firm
has tried to expand the VCR base on
its own through offering selective
models for sale and rental. Brands
stocked have included RCA and
Magnavox in VHS and Sanyo in
Beta. Often a cross-promotion is
used to spur business, with an offer
of 60 free rentals with a VCR pur-
chase or free rentals with $39.95
VCR repair.

Yet another strategy has been
prepaid incentive offers on rentals.
This past fall, one plan offered a
$1.50 daily rate, instead of the usual

(Continued on next page)

chandising waters nearly a year ago
in the Northwest and was suffi-
ciently convinced by the results to
put three merchandisers on staff in
Los Angeles, Dallas, and Chicago in
April. “We knew all along that we
would need to get merchandisers
out into the field as the market be-
came more oriented toward sell-
through and the need grew for
point-of-sale displays.” Brecker
says p-0-p is more important than
people realize and will play a large
part in boosting home video sales in
the coming months.

Besides MGM/UA, Paramount,
RCA/Columbia, and Walt Disney

Home Video are actively working
with retail accounts through their
store-merchandiser personnel to
create in-store product displays.
Other suppliers, like HBO/Can-
non and Warner Home Video, have
eschewed (at least for now) the
field-representative approach to
merchandising in favor of direct
marketing through the mail and by
telephone. According to Tracy Dul-
gan, director of marketing for
HBO/Cannon Home Video: “We
send our p-o-p displays directly to
our list of 25,000 retailers and rely
on them to mount their own in-store
displays. It appears to be more effi-

FOR WEEK ENDING JANUARY 17, 1987

cient to let them design what they
have the space for, while at the
same time opening up merchandis-
ing for all retailers, not just a few
major accounts in the larger mar-
kets.”

Dulgan added that HBO/Cannon
is “looking into the possibility” of
one day adding field merchandisers,
but there are no definite plans to do
SO NOW.

A spokesman for Warner Home
Video also stated a preference for
retailers to design their own dis-
plays and said that Warners has no
current plans to follow record com-

(Continued on next page)
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KID VIDEO ™"

E Compiled from a national sample of retail store sales reports.

x| 5|38

d1g|3 i

o |54 TITLE Copyright Owner, 59 H
Els| 2 Manufacturer, Catalog Number ss| £

* % NO. 1 & &

1 | 1 | 12 | SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
2 | 2 | 68 PINOCCHIO® Walt Disney Home Video 239 1940 | 29.95
3 | 3 [ 31 [ ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
4 | 4 [ 68| DUMBOA ® Wait Disney Home Video 24 1941 | 29.95
5 | 5 | 40 | THESWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
6| 6 | 63| ROBINHOOD ¢ Walt Disney Home Video 228 1973 | 29.95
7 | 8 | 14| CHARLOTTE'S WEB B P e 8099 1973 | 19.95
8 [ 10 [ 26 | POUND PUPPIES Family Home Entertainment F1193 1985 | 14.95
9 [ 9 [ 31 [ WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 14.95
10 | 12 | 31 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
11|11 ] 8 JIMINY CRICKET’S CHRISTMAS Walt Disney Home Video 747 1986 | 19.95
12| 7 | 106 | MICKEY'S CHRISTMAS CAROL Walt Disney Home Video 225 1983 | 1495
13 | 14 | 30 | WINNIE THE POOH AND THE HONEY TREE & Walt Disney Home Video 49 1965 | 1495
14 |16} 9 A TALE OF TWO CHIPMUNKS Walt Disney Home Video 477 1986 [ 14.95
15 | 13 | 14 | A WALT DISNEY CHRISTMAS Walt Disney Home Video 92 1981 | 19.95
16 | 15 | 30 | MICKEY KNOWS BEST ¢ Walt Disney Home Video 442 1986 [ 14.95
17 | 18 | 4 A DISNEY CHRISTMAS GIFT Walt Disney Home Video 224 1985 | 19.95
18 | 19 | 5 | THE ADVENTURES OF TEDDY RUXPIN oSO LRy 1986 | 24.95
19 | 17 | 10 | DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
201 25| 8 CANINE COMMANDOQ Walt Disney Home Video 477 1986 [ 14.95
21 | NEWp | MADBALLS Hi-Tops Video HT 0009 1986 | 1995
22 | 20 | 10 | THE UNSINKABLE DONALD DUCK Walt Disney Home Video 478 1986 | 14.95
23 (21 | 5 | MYLITTLE PONY-THE MOVIE DEG e 71 1986 | 79.95
248 | 24 | 2 MY PET MONSTER Hi-Tops Video HT 008 1986 | 29.95
25 | 22 | 43 | VELVETEEN RABBIT Family Home Entertainment F1173 1985 [ 14.95

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product: 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a doliar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF iong-form. C concert. D documentary.
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Adventure In Texas. Austin-based festival promoter Texas Music Network
introduced its debut video release, “The Best Of The Kerrville Folk Festival, Vol.
1,"” at a premiére hosted by a local Adventureland Video store (Billboard, Nov.
8). From left are George Howard, president, Texas Music Network; George Lair,
Adventureland franchisee; Rod Kennedy, the video's producer; Marcia Ball, a
featured performer on the title; and Butch Hancock, vice president, Texas Music

Video. (Photo: Accent Photography)

VIDEO LIBRARY

(Continued from preceding page)

$3, through purchase of 66 one-day
rentals. The package cost $99 and
included a free pizza, too. Another
deal offered 30 one-day rentals for
$50. Plans are elaborately promoted
in a mass-mail broadsheet that folds
into 16 pages.

All this has resulted in record rev-
enues. According to Video Library’s
10Q financial statement for nine
months ending Sept. 30, net sales
were up 64% or $3,386,000. In the pe-
riod, revenue rose from $5,289,000
to $8,674,000, boosted mostly by
rentals. Rental revenue for the nine
months went from $3,839,000 in the
previous year to $7,162,000, with the
number of rentals jumping up 112%
from 1,573,000 to 3,330,000. (See re-
lated story on page 62.)

Of special pride for Rosenblatt
are what he calls “our bibles.”
These are thick, bound volumes of
computer print-outs. “We do a re-
turn on investment for each movie.
We can watch each copy constantly.
When we see a title at a phenomenal
6.04% and we only have 19 copies,
we bring in another 20 or so. By the
time we pay the distributor, the
movie has paid for itself. Qur idea
of a dog is one that breaks even.”

Growth has found people at the
crowded headquarters here “falling
over each other,” says Rosenblatt,
who says that a new 26,000-square-
foot site should be open by April.

Rosenblatt acknowledges he re-
mained out of the industry limelight
until the public offering. He is an
accountant by profession. He
worked at a Columbus, Ohio, ac-
counting firm; then became control-

ler of a 60-unit convenience food
chain; and from 1973-78 owned a
chain of four fast-food restaurants
before coming here to found Video
Library.

Regarded by fellow independent
dealers here as a maverick and lon-
er and little-known in the industry,
Rosenblatt says his low profile
stems from his busy Video Library
schedule and his admitted indepen-
dent traits (the company even did its
own underwriting when it went
public).

He has not become heavily in-
volved in the VSDA chapter, he
says, because, “‘I have been a little
hesitant about sitting down with the
local store owners when I probably
have a store in their neighborhood
now or one about to open.”

As for national VSDA involve-
ment, he claims Arthur Morowitz,
current VSDA president and head
of New York Metro Distributing
and A&H Sales, “has called me ev-
ery year trying to get me on the
board. I just haven’t had the time.
This isn’t to say I wouldn't join in if
there were a cause or some danger.
I have always philosophically quar-
reled with the studios because they
would never recognize that it's a
rental business. Originally they told
me [ couldn’t rent movies. I told
them to go to hell.”

He says he still goes to the wall in
such areas as co-op. “We went to
VSDA [August convention in Las
Vegas] and fought for it. It varies
movie to movie. We got 50% on
‘Holecraft Covenant,’ for example.”

IN-STORE MERCHANDISING

(Continued from preceding page)

panies into in-store merchandising.

Conversely, MGM/UA, Para-
mount, and Walt Disney Home Vid-
eo all have plans to beef up their
field-merchandise staffs in cities
with the “largest concentration of
VCRs.” MGM/UA will add another
merchandiser in New York City ear-
ly next year, with plans for an addi-
tional three or four by the end of
1987. Both Paramount Home Video
and Walt Disney Home Video,
which claim they have had tremen-
dous success with the acceptance of
in-store merchandising by retailers,
say they will be stepping up their
merchandising efforts in the next
year.

Other home video vendors don’t

discount the value of full-time per-
sonnel to handle in-store merchan-
dising but say they will wait until
the home video market becomes as
sales intensive as the record market
before they will actively pursue this
form of marketing.

“People don’t realize how impor-
tant p-o-p is in promoting impulse
sales,” says MGM/UA’s Brecker,
noting his experience with record
store displays time and again raised
the exposure and sales of recording
artists who were not getting tre-
mendous airplay. “If you're going
to aggressively go after selling
product, in-store merchandising is a
key ingredient to sell to the consum-
er.”

FOR WEEK ENDING JANUARY 17, 1987
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TOP VIDEOCASSETTES.RENTALS

™
< Compiled from a national sample of retail store rental reports.
x = 3
w
w w Z @
= = [S] . T8 m
a |5 |4 TITLE Copyright Owner, Principal 59| £
Tl |2 Manufacturer, Catalog Number Performers s3| 8
* * NO.1 * *
1 2 9 INDIANA JONES AND THE TEMPLE OF Paramount Pictures Harrison Ford 1988 | P
DOOM Paramount Home Video 1643 Kate Capshaw
Warner Bros. Inc.
2 1 6 COBRA Warner Home Video 11594 Sylvester Stallone 198 | R
8 Steve Guttenberg
3 4 5 SHORT CIRCUIT CBS-Fox Video 3724 Ally Sheedy 1986 | PG
DEG Inc.
4 3 8 RAW DEAL HBO/Cannon Video TVAG982 A. Schwarzenegger 198 | R
. Jobeth Williams
5 5 6 POLTERGEIST Il THE OTHER SIDE MGM/UA Home Video 800940 Craig T. Nelson 1986 | PG-13
Amblin Entertainment Tom Hanks
O I (20 (AT EIMONEYRITES MCA Dist. Corp. 80387 Shelly Long LSER{ RO
Touchstone Films Nick Nolte
7 6 15 DOWN AND OUT IN BEVERLY HILLS Touchstone Home Video 473 Richard Dreyfuss LEL K
ABC Motion Pictures Kate Capshaw
8 8 7 SPACECAMP Vestron 5174 Lea Thompson L R
" Marius Weyers
9 ] 7 THE GODS MUST BE CRAZY Playhouse Video 1450 Sandra Prinsloo 1984 | PG
. Mickey Rourke
10| 11 | 12 [ 91/2WEEKS MGM/UA Home Video 800973 Kim Basinger 198 | R
Universal City Studios Robert Redford
11| 13 [ 17 | OUTOFAFRICAA® MCA Dist. Corp. 80350 Meryl Streep LS5 (RO
Paramount Pictures Molly Ringwald
12| 1413 PRETTY IN PINK Paramount Home Video 1858 Jon Cryer 1986 | PG-13
1312 9 POLICE ACADEMY 3: BACK IN Warner Bros. Inc. Steve Guttenberg 198 | pg
TRAINING A Warner Home Video 20022 Bubba Smith
Universal City Studios Tom Cruise
14|10 | 8 | LEGEND A MCA Dist. Corp. 80193 Tim Curry 1986 | PG
. Bryan Brown
1516 | 15| F/Xa HBO/Cannon Video TVA3769 Brian Dennehy 1986 | R
16| 15| 5 | JOJODANCER, YOUR LIFEIS CALLING  <CA/Columbia Pictures Home Video 6 gy g pryor 1985 | R
20683
Island Pictures A
17 | 18 8 THE TRIP TO BOUNTIFUL Embassy Home Entertainment 1341 Geraldine Page 1985 | PG
Universal City Studios Alan Alda
18 | 20 | 4 | SWEETLIBERTY MCA Dist. Corp. 80434 Michael Caine LSE (RO
Orion Pictures Sean Penn
19117 9 AT CLOSE RANGE ® Vestron 5170 Christopher Walkin LB d
201 23| 11 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 { G
DEG Inc. -
21| 32 2 MAXIMUM OVERDRIVE Karl Lorimar Home Video 395 Emilio Estevez 1986 R
Amblin Entertainment Michael J. Fox
22 | 26 | 32 | BACKTOTHEFUTUREA ¢ MCA Dist. Corp. 80196 Christopher Lioyd 1985 (PG
. Corey Haim
23121 | 9 LUCAS CBS-Fox Video 1495 Kerri Groen 1986 | PG-13
. Cannon Films Inc.
24 | 19 | 10 | MURPHY'S LAW Media Home Entertainment M849 Charles Bronson 1986 | R
New World Pictures Grace Jones
2525 | VAMP New World Video A86 150 Chris Makepeace B3|
Warner Bros. Inc. .
26 | 29 | 14 | WILDCATS & Worner Home Video 11583 Goldie Hawn 198 | R
. John Lithgow
27 NEW} THE MANHATTAN PROJECT HBO/Cannon Video TVA3907 Christopher Collet 1986 | PG
. X Dudley Moore
28 | 24 | 10 | SANTA CLAUS THE MOVIE A Media Home Entertainment M846 John Lithgow 1985 | PG
Paramount Pictures Michael Keaton
29| 21 | 16 GUNG HO Paramount Home Video 1751 Gedde Watanabe 2 || et
) Christopher Lambert
30 | 25 | 10 | HIGHLANDER HBO/Cannon Video TVA3761 Sean Connery 198 | R
RCA/Columbia Pictures Home Video 6- Jon Voight
31 | NEW)r | DESERT BLOOM Socas oA 1986 | PG
32 | NEWp| JUST BETWEEN FRIENDS HBO/Cannon Video TVA3919 s LT 1986 | PG-13
Cannon Films Inc. Jon Voight
33| 30 | 14 | RUNAWAY TRAIN MGM/UA Home Video 800867 Eric Roberts 5 || L
. . Mary Steenburgen
413172 ONE MAGIC CHRISTMAS Walt Disney Home Video 475 Harry Dean Stanton 198 | 6
Paramount Pictures Bing Crosby
3B 2 2 WHITE CHRISTMAS Paramount Home Video 6104 Danny Kaye 1954 | NR
Paramount Pictures Craig Shefter
36 | NEW ’ FIRE WITH FIRE Paramount Home Video 5812 Virginia Madsen kL3 || R
Warner Bros. Inc. .
37! 38 8 UNDER THE CHERRY MOON Warner Home Video 11605 Prince 1986 | PG-13
) Louis Gossett Jr.
381 35 22 IRON EAGLE A CBS-Fox Video 6160 Jason Gedrick 1986 | PG-13
Paramount Pictures Judd Nelson
39 NEW’ BLUE CITY Paramount Home Video 1649 Ally Sheedy LB K
Myriem Roussel
40 | 37 4 HAIL MARY Vestron 5176 Thierry Lacoste 1985 R

® Recording Industry Assn. of America gold certification for theatrical films. sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 miltion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a doliar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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'HOME VIDEO.

Symbols for formats are 4 = Beta,
v=VHS, ¢=CED and =LV,
Where applicable, the suggested
list price of each title is given;
otherwise, “no list” or “rental” is
indicated.

ALASKA
Lorne Green
& ¥ Lightning 8010/$29.95

THE ARCHER: FUGITIVE FROM THE
EMPIRE

Lane Caudell, Belinda Bauer, Victor
Campos

A ¥ MCA B04B5/$39.95

BELLBOY & THE PLAYGIRLS
Judy Wilkinson
A ¥ Sony 0283/$59.95

BLONDE VENUS

Marlene Dietrich, Herbert Marshall, Cary
Grant

A ¥ MCA 80475/$29.95

CAPTAIN NEWMAN, M.D.

Angie Dickinson, Bobby Darin, Gregory
Peck

& ¥ MCA 80403/$59.95

CARDIAC ARREST
Garry Goodrow, Mike Chan
& W Media Home Entertainment M274/$69 95

THE CHECK IS IN THE MAIL
Brian Dennehy, Anne Archer, Dick Shawn
& ¥ Media Home Entertainment M865./$79 95

DESTRY RIDES AGAIN
Mariene Dietrich, James Stewart
& ¥ MCA 80352/529.95

DOCTOR STRANGE

Peter Hooten, Clyde Kusatsu, Jessica
Walter

& W MCA55104/$39 95

HARVEST JAZZ—AIRTO/FLORA PURIM
Kai Adagi, Larry Nash, Keith Jones
& ¥ Sony 0296/%29.95

HOWARD THE DUCK

Lea Thompson, Jeffrey Jones, Tim
Robbins

& ¥ MCA 80511/3$79.95

INTERNATIONAL HOUSE
W.C. Fields, George Burns, Gracie Allen
& ¥ MCA 80512/$29.95

KENT STATE
Talia Balsam, Ellen Barkin, Jane Fleiss
& ¥ VCA 80484/$39.95

THE LIVES OF A BENGAL LANCER
Gary Cooper, Franchot Tone, Richard
Cromwell

& W MCA 80517/$29.95

MISFITS OF SCIENCE

Dean Paul Martin, Kevin Peter Hall, Mark
Thomas Miller

A ¥ MCA 80358/$39.95

MORE WOMEN IN ROCK
The All Stars, Judy Tzuke, Lee Aaron
A ¥ Sony0477/319 95

SATURDAY NIGHT SPECIALS SERIES—
BREAKIN' METAL

Venom, Wariock, Uriah Heep

AW Sony0472/$19.95

THE SEVENTEENTH BRIDE
Lisa Hartman
A ¥ Sony 0508/$79.95

SWEET LIBERTY
Alan Alda, Michael Caine, Michelle Pfeiffer
& MCA/$34,98

TO ALL MY FRIENDS ON SHORE
Bill Cosby, Gloria Foster, Dennis Hines
& ¥ Saturn/$59.95

TOUCH OF EVIL

Charlton Heston, Janet Leigh, Orson
Welles

A W MCA 55078/$29.95

WASHINGTON, D.C.
Willard Scott
Lightning 8012/$29.95

WINCHESTER '73

James Stewart, Shelley Winters, Dan
Duryea

% MCA/$29.98

WOMEN IN ROCK
Aretha Franklin, Bette Midler, Tina Turner
A ¥ vCA 80428/$29.95

Z0O0T SIMS—IN A SENTIMENTAL MOOD
Zoot Sims
& ¥ Sony 0412/$29 95

| To get your company's new video releases
listed, send the following information—ti-
tie, performers, distributor/manufacturer,
tormat(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate "'no list” or “rental’)—to
Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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ances are great!”
L 8iske! & Ebert & THE MOVIES

“See ‘Half Moon Street’! On the sc¢ale of 1 to 10, a 9+!”

—Gary Franklm, ABC-TV, LOS ANGELES

Drx. Lauren Slaughter
Harvard Ph.D.
Middle East Expert
Hooker

Tarzet

 ANRKO PlCTUREé/EDWARD R. PRESSMAN FI_™ CORP. PRESENTATION
A GEOFF REEVE PRODUCTION +A BO3 SWAIM FILM

Slgoumey Weaver Michael Caine

»
.

; B 1 ' MUSIC BY RICHARD HARVEY « EXECUTIVE PRODUCERS EDWAEDR. PRESSMAN

AND DAVID KORDA SCREENPLA: BY BOB SWAIM AND <DWARD
BEHR «FASED ON 'THE NOVEL “DOCTZR SLAUGHTER" BY PAUL THEROUX hﬂﬂﬁ]
 Covponont :.'.'.15.. IR()I)l JCED BY GEOFFREY REEY= « DIRECTED BY BOR SWAIM

9
perme ™

AVAILABLE ON VIDEQCASSETTE

AND LASER VIDECCISC Februery 18, 1967
EMBASSY HONIZ ENTERTAINMENT®

1901 AVENUE OF THE STAFS, LOS ANGHLES, CALIFORNIA 90067
Artwork and Design © 1987 Embassy Hcme Entertairment® Printed irUSA
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A BILLBOARD SPOTLIGHT

EXERCISE & HEALTH | ™
VIDEQ i o

)

The craze to look young,
stay healthy and fit
goes on and on!

'

FOR AD DETAILS CONTACT:

IN NEW YORK:

RON WILLMAN, DIRECTOR OF SALES:
VIDEO/SOUND (212) 764-7350

IN LOS ANGELES
MICKEY GRENNAN (213) 859-5313

IN THIS ISSUE
NEW VIDEO CHART:
TOP 20 HEALTH & FITNESS VIDEOS

Today there are videos to satisfy every
exercise and health need. To capture this
growing business, smart retailers carry a
broad selection of titles. Be sure you
advertise in Billboard’s Spotlight on Health
and Exercise Video ... in time for shaping
up for summer business.
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Spearheading Sales. Trans World Entertainment’s Southeast sales manager
Mark Dresner is decked out in full British army regalia for his sales presentation
of TWE's ““Zulu Dawn.” With him are Don Smith and Alethea Wofford from
Major Video Concepts in Alabama.

Movie Music Videos Seeks
Innovative Usages For Clips

BY JIM McCULLAUGH

LCS ANGELES Viewers may soon
be seeing a new twist on the hybrid
programming practice of using
footage from a movie cut to a song
from that movie. Movie Music Vid-
€0s, a new company, has already
inked deals with Karl Lorimar and
HBO/Cannon to begin such proj-
ects.

According to Andrew Francis,
chief operating officer of the com-
pany, the tracks may be used in a
variety of ways: to promote new
home video releases on cable music
outlets, in video music clubs, and
possibly via national broadcast in
the form of 30-second commercials.
In the future they may constitute
compilations that could be made
available for sale using a theme
such as “great music from the films
of the '60s,” says Francis.

Francis says the idea is an exten-
sion of his background as a record
label executive who also promoted
music videoclips.

“We thought the idea of cutting
three- to four-minute videoclips
would be useful to the home video
community,” he says. ‘“We would ei-
ther use the theme song from the
movie or else the most notorious
song from it.”

As illustrations Francis cites cut-
ting footage of “Casablanca” to the
“As Time Goes By” track and a
“Goldfinger” clip shot to Shirley
Bassey’s title song. Unlike a con-
ventional trailer, in which music is
the secondary element, these clips
would emphasize the song first with
the footage cut to the track’s
rhythm.

The first projects for Karl Lori-
mar later this year could conceiv-
ably be “Three Amigos” or “Man-
hunter.” Francis says an existing
mausic concert could benefit from
the concept through the use of tech-
niques such as cutting scenes from
an hourlong show to one of the
show’s songs. He notes a Bob Mar-
ley concert in the HBO/Cannon cat-
alog.

Francis feels the primary mar-
kets for the clips would be the cable

music outlets as well as video pools
that service clubs. He thinks sec-
ondary video music broadcast out-
lets in particular as well as the likes
of an MTV or VH-1 would welcome
this new type of programming. For
home video suppliers, he claims, it
would give lots of exposure to a
wide body of recent or even older ti-
tles. In-store play is a possible use,
but Francis concedes that conven-
tional trailers work well in video
stores also.

He says, “The rights to the clip
would remain with the home video
company, and they could use it any
way they want.”

Francis says he doesn’t feel there
would be resistance or demands for
money at the cable or club level
from the clips being perceived more
as ads. He notes that such current
songs as Kenny Loggins’ single
“Danger Zone” from “Top Gun”
and Lionel Richie’s “Say You, Say
Me” from “White Nights” received
widespread airplay.

“A Bruce Springsteen video is an
ad for the album, and no one seems
to mind that,” he says. ‘“‘Another is-
sue is that these clips would be from
movies that have finished theatrical
runs so we're not going to boost box
office. We might sell home video-
cassettes but it's separate from the
first-run barrage. And these clips
would not graft in any artists. They
would be truer to a film.”

Francis also notes that the ideal
situation for home video suppliers
would be to time the release of a ti-
tle with a Movie Music video, which
will stimilate wholesalers, retail-
ers, and consumers.

If a clip were running on a region-
al video music station, Francis be-
lieves there would be correlation to
both salgs and rental activity that
dealers would note. Based on this
increased interest, manufacturers
and wholesalers could step up their
promotion of a title. He says, “It is
analagous to radio airplay—creat-
ing local excitement, which, in fact,
is not part of any home video com-
pany’s game plan yet.”

Movie Music has offices in both
New York and Los Angeles.

S vide

Will ‘Women In Rock’ Rock Market?

MCA Home Entertainment Thinks So

BY WOLF SCHNEIDER

LOS ANGELES MCA Home En-
tertainment says ‘“Women In
Rock,” a made-for-home-video docu-
mentary budgeted at nearly a quar-
ter of a million dollars, is its most in-
novative music longform since “The
Doors: Dance On Fire” and “Julian
Lennon: Stand By Me.”

“Women In Rock” was produced
by Delilah Films’ Stephanie Ben-
nett, who has helmed such projects
as ‘“‘The Compleat Beatles,” “The
Everly Brothers Reunion Concert”
and “Girl Groups.” MCA is pricing
the video at $29.95 for sell-through.

The program’s material spans 30
years—from Brenda Lee to Janis
Joplin to Annie Lennox to Tracey
Ullman. Among the other rockers
profiled are Linda Ronstadt, Carole
King, Rosanne Cash, and Tina
Turner. In all, the retrospective con-
tains snippets of 40 songs and al-
most as many female subjects.

“I think just being in the business
and around the business, one begins
to realize the terrific number of
women whose work has been re-
leased on record and on video,” says

‘It's timely now,
but it has
timelessness, also’

producer/director Bennett, who
originated the idea and approached
MCA with it about a year ago. “Be-
ing a feminist myself, I'm interest-
ed in how women have emerged in
the music business.”

So was MCA. “This is a project of
history. It's timely now, but it has
timelessness to it,” says Jerry Shar-
ell, MCA senior vice president. Di-
rector of new-product development
Suzie Peterson was in charge of the
project at the company’s end.

FOR WEEK ENDING JANUARY 17, 1987

“To call it a music video would be
unfair to the product and the people
who made it,”” says Sharell. “Music
video isn’t exactly held in favor in
the video community and hasn’t
been experiencing grand success.”

Sharell expects, however, that
music/video combo chains will or-
der more heavily on the title than
traditional video stores. A consumer
and trade print advertising cam-
paign—comparable to the one con-
ducted for ‘““Dance On Fire’’'—
should spur momentum. Sharell is
also planning a special radio promo-
tion, consisting of time buys and
promotional activities, for half a
dozen key markets during the end
of January. The cities are being cho-
sen on the basis of high VCR pene-
tration and a good retail record
base, says Sharell. New York and
Los Angeles will not necessarily be
included, but Boston will.

Sales of “Dance On Fire” are now

(Continued on page 44)
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TOP MUSIC VIDEOCASSETTES.

=
- % Compiled from a national sample of retail store sales reports.
g9z .
2 lvy | © L 58
2| £ TITLE Copyright Owner, Principal 58| ¢ 8
e ] & § Manufacturer, Catalog Number Performers L2080 > &
p ™ O
s * &k NO.1 * & 1=
b EVERY BREATH YOU TAKE-THE - °  A&M Records Inc. ) . » “
1 1 7 VIDEOS A Pl A&M Video 6.21022 The Police 1986 |, LF* | 19.95
; A&M Records Inc.
2 2 7 CONTROL-THE VIDEOS A&M Video 6.21021 Janet Jackson 1986 | SF | 1295
3|10 5 | THEMAKING OF DANCINGONTHE .| rimar Home video 394 Lionel Richie 1985 | D | 1495
4| 3] 5 | LIVEWITHOUTA NET WarnenBrosJRecords Van Halen 198 | ¢ [2098
Warner Music Video 38129 .
CBS Video Music Enterprises .
5 4 9 THE VIDEO ALBUM, VOLUME I CBS.-Fox Music Video 6199 Billy Joel 1986 | LF [ 1998
Diamond Dave Touring, Inc. .
6 | 12| 7 | DAVIDLEEROTH Warner Reprise Video 3-36126 David Lee Roth 198 | SF | 1998
Elektra Records
7 8 17 STARING AT THE SEA Efektra Entertainment 40101 The Cure 1986 | LF | 2498
Arista Records Inc. .
8 6 | 29 | THE #1VIDEOHITSA ® MusicVision 6.2063 1 Whitney Houston 1986 | SF | 1495
CBS Video Music Enterprises
9 5 13 WHAM! IN CHINA-FOREIGN SKIES CBS-Fox Music Video 7142 Wham! 198 | C | 1998
Barwood Films Ltd. .
10 7 9 MY NAME IS BARBRA CBS.Fox Music Video 3519 Barbra Streisand 1965 | € | 2995
11|16 | 5 | MOTLEY CRUE UNCENSORED Elektra Aylum|Records Motley Crue 198 | LF | 198
Elektra Entertainment 40104-3 .
Barwood Films Ltd. A
121 ¢ 5 COLOR ME BARBRA CBS.Fox Music Video 3518 Barbra Streisand 1966 | € | 29.95
CBS Video Music Enterprises .
131 {13 THE VIDEOQ ALBUM, VOLUME | @ CBS-Fox Music Video 6198 Billy Joet 1986 | LF {1998
\ h Picture Music Intl. .
14| 14|21 GENESIS LIVE: THE MAMA TOUR Atlantic Video 5011 1-3-5 Genesis 1986 | C | 2498
Atlantic Records Inc.
15| 13- 7 | WHAT YOU NEED Atlantic Video 501133 INXS 1986 | SF | 16.98
: MOTOWN 25: YESTERDAY, TODAY, Motown Pictures Co. . .
161 17| 59 | FoREVER A o MGM/UA Home Video 300302 Various Artists BN U
Enigma Records, Inc.
17 | RE-ENTRY | LIVE IN JAPAN Enigma Music Video 2000 Stryper 1986 | C | 2495
: Island Records Inc.
181811 U2 LIVE AT RED ROCKS MusicVision 6.20613 u2 1984 [ C | 1995
19| 20 | 11'| THE COMPLEAT BEATLES A ¢ MGM/UA Home Video 700166 The Beatles 1982 | D | 1995
DICK CLARK'S BEST OF dick clark Video } .
20| 15| 297 BANDSTAND @ Tt e R NP Various Artists 198 | D | 2995

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different Criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
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..newsline...

*“SLEEPING BEAUTY” JOINS THE SELECT 1-MILLION-UNIT GLUB as that title en-
joyed a Christmas sales bonanza for Walt Disney Home Video. The
company is claiming a substantial holiday sell-through success in
the U.K., where it decided to price titles at 9.99 pounds and 12.99
pounds in W.H. Smith stores and select independents. More than
100,000 units have been sold, according to Disney vice president of
international video Richard Cohen. Among the hot English titles:
“Mary Poppins,” ‘“The Love Bug,” “Pete’s Dragon,” “Bedknobs
And Broomsticks,” “Mickey’s Christmas Carol,” and “The Disney
Bunch.”

THE CONGRESS VIDEO GROUP AND PRISM annulled the mass-market mar-
riage they made last August. Congress was to sell Prism’s low-
priced Video Collection as well as its own Silver Selection into mass
accounts. The reason for the nixed deal: Prism elected to build its
own in-house direct-sales force after hiring former K-Tel executive
David Catlin and delays pushed the Congress market test back.

AN EXPANSION MOVE will see Continental Video begin marketing pro-
ductions from Summit International, a 1-year-old Los Angeles com-
pany that produces material for film, home video, cable, and televi-
sion. The deal calls for home video distribution rights only. Last
summer, Continental added VCL product to its distribution pipeline.
First Summit release includes ‘“‘Mary, Mary, Bloody Mary.” Nine ad-
ditional films are in various stages of production, with 37 in various
stages of script preparation.

VIDEO SHIFTS: Ben Tenn, Walt Disney Home Video vice president,
plans to leave the company in February to pursue other endeavors.
He expects to announce his plans shortly. Having worked with Dis-
ney 11 years, he is considered by many to have shaped the direction
of the industry. Likewise, Len Levy departs his post as senior vice
president and general manager of International Video Entertain-
ment Inc. but says he plans to re-enter the video business in another
capacity. Levy is also considered an industry founding father, with
roots that include the early video involvement of the giant West
Coast Wherehouse Entertainment chain.

TWO VERSIONS of the original 1960 cult classic “Little Shop Of Hor-
rors” are being offered by Vestron: One is black and white; the oth-
er is a newly colorized version. Sensitive to the controversy sur-
rounding colorization, Vestron senior vice president of sales and
marketing Al Reuben says the company wants to offer viewers a
choice. Among other things, the Roger Corman-directed film is not-
ed for Jack Nicholson’s screen debut. He played a masochist who
thrives on dental pain.

THE SECOND ANNUAL NEW YORK INTERNATIONAL HOME VIDEO MARKET, set for
April 21-23, has firmed up its schedule. It includes a number of semi-
nars: “Entering The Home Video Market,” “Focus On Product,”
“The Changing Role Of The Video Specialty Store,” “Merchandising
Home Video Programs,” ‘““Direct Marketing Home Video Pro-
grams,” and ‘“Advertiser Supported Video.”

MEDIA HOME ENTERTAINMENT drops the price on the reintroduction of
eight features to $19.95. Among the titles the company plans for re-
lease: ‘“The Prince And The Pauper,” “The Amazing Mr. Blunden,”
“Blue Fire Lady,” “Dusty,” “Fish Hawk,” “Kavik, The Wolf Dog,”
“Mystery Mansion,” and “Running Wild.”

J2 COMMUNICATIONS is targeting video stores, bookstores, and super-
markets for its February 30-minute release “Smart Cookies Don’t
Crumble,” an offshoot of Sonya Friedman’s best-selling book of the
same name. J2 claims that the book, which gives advice to women,
has sold more than 550,000 copies. The company plans a multimedia
introduction, and Dr. Friedman’s twice-weekly exposure on ABC ra-
dio and columns in Ladies Home Journal and Detroit News are ex-
pected to generate interest. J2's most recent release is “Chef Paul
Prudhomme’s Louisiana Kitchen.”

COMMTRON AND VIDEO PIPELINE INC. have inked an agreement to produce
and distribute Video Pipeline, the in-store video preview program,
into a minimum of 2,000 of the distributor’s primary accounts. Those
stores participating must sign a contract stating that they will play
the program during peak traffic hours. Jed Horovitz, Video Pipeline
president, estimates that more than 3,000 retailers will now be utiliz-
ing the preview tape.

MAGNUM ENTERTAINMENT BECOMES THE EXCLUSIVE DISTRIBUTOR of Metropo-
lis Pictures Inc. Among the initial titles: “Blackenstein 1990,” “The
Man With The X-Ray Specs,” “Tapeworm: The Movie,” “American
Cannibals,” and “Going Nowhere Fast.” Jim McCullaugh
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TOP VIDEOCASSETTES.SALES

E Compited from a national sample of retail store sales reports,
x in ] 5
g1¢13 332
%) % 7 TITLE Copyright Owner, Principal 5 2 £ Y
Zi<| % Manufacturer, Catalog Number Pertormers IS £
* % NO.1 %
1 fun | SRS SO the e, el eaes T S SR Clainl ol .
0k ap:
2 1 11 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95
3 R e AT e P w070 S
a [« 2| warecumstuns  pmemee oo e s e
5 | 5 | 63| JANEFONDA'S NEWWORKOUTA  [VCRCAVdeoProd.  ~ Jane Fonda 1985 | MR | 39.95
6 | 6 | 9 | RAIDERS OF THE LOST ARK B Pt o0 1376 armison cord 1981 | p6 | 1995
7|8 |10 m&TEK IFTHE WRATH OF §2I22232§ Z:::S?ideo 1180 &gfanr‘dsn?r;?; 1982 PG H19.95
s [l sanecwwesoRoieoR  pmmapews | e ] [
9 | 7 | 77| THESOUND OF MUSIC A @ CBS-Fox Video 1051 é‘;j‘rfsfo";gjr“';lummer 1965 | G | 2998
109 |61 JifuREae - MOTION Paromount Home wideo 8858 {vé:)l:'?anr‘dsn?r:\%eyr 19807617 |[19.95
1] 1] 2 | winwess B e 1735 ke || 7 e
12| 12 | 61 | BEVERLY mu:s cop L SR 47 Eddie Murphy 1985 | R | 19.95
13| 13 | 11 | THECAGE 7 Paramaunt Home video 60640-01 SusariOtver | L) AL ek
14|11 |76 PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 | G | 2995
15| 16 | 89 | GONEWITHTHEWIND A & MGM/UA Home Video 900284 S:j{:ﬁ‘;?;) 1939 | G | 8995
161 25 5 PLAYBOY VIDEO CENTERFOLD #4 Kar! Lorimar Home Video 513 Luanne Lee 1986 | NR | 995
17171 6 PLAYBOY VIDEO CALENDAR Karl Lorimar Home Video 510 Various Artists 1986 | NR | 1995
18 | 18 | 53 | CASABLANCA A CBS-Fox Video 4514 l*f‘“;’:;g’é’;’g e 1942 | NR | 2098
19 | 20 | 74 | ALICE IN WONDERLAND A ¢ Wait Disney Home Video 36 Animated 1951 | G | 2995
20| 19 | 47 | AMADEUSA ® HBO/Cannon Video TVA2997 I_°,’J|‘u*r‘r“;;ibraham 1984 | PG | 29.95
21| 151 6 | THEBEST OF DAN AYKROYD A a':r‘;‘:":a’o‘r’r“‘f\j’ide seahe Dan Aykroyd 1985 | NR | 24.98
22 | 23 | 15 | PLAYBOY VIDEO CENTERFOLD #3 @ Kar! Lorimar Home Video 509 Rebekka Armstrong | 1986 | NR | 995
23 | NEWD | MAXIMUM OVERDRIVE P o e Emilio Estevez 186 | R [7995
24 | NEWDr | SECRETS OF THE TITANIC National Geographic Video Martin Sheen 1986 | NR | 2095
25| 24 | 11 | MYFAIRLADYA ® CBS-Fox Video 7038 ﬁﬁg:;;'{j:ggum 1954 | G | 2098
26| 21 | 7 | COLOR ME BARBRA B s L o 3518 Barbra Streisand 1966 | NR | 2095
27| 2 | 5 | 1986 METS A YEAR TO REMEMBER 2;: | York Mets /Rainbow Home Video  New York Mets 1985 | NR | 19.95
28 | 27 | 30 | KATHYSMITH'S BODY BASICS 4 - Wradiry Kathy Smith 1985 | NR | 2995
29132 | 7 | coBra N el A Sylvester Stallone 198 | R |79.95
N e o L L
31 30 59 a%TRHKYO?JMI"IH.S ULTIMATE VIDEO jg: x:g:g IanOO Kathy Smith 1984 NR | 29.95
323 | 28 AUTOMATIC GOLF A Video Reel VA39 Bob Mann 1983 | NR | 1495
33| 28 | 17 | NORTH BY NORTHWEST MGM/UA Home Video 600104 gjg&':ggain‘ 1959 | NR | 1995
34 (33| 5 | SHORTCIRCUIT CBS-Fox Video 3724 i‘lg"gfe‘;;';"be'g 198 | PG | 79.95
35| 22 | 58 | MARYPOPPINS® o Walt Disney Home Video 23 g C::[)e;:; 1966 | € | 2995
36 | 31 | 14 | THESWORD IN THE STONE Walt Disney Home Video 229 Animated 1963 | G | 2995
37 ; 6 7 POLTERGEIST Il THE OTHER SIDE  MGM/UA Home Video 800940 (J:‘:gj;"}“rﬁg;:g:f 1986 | PG-13 L7935
38|37 8 | RAWDEAL EEB((S)/I'%(;nnon . A.Schwarzenegger | 1985 | R | 79.95
3| 5| 15| memusicmane T v g Jw | o |us
]| 2 | TETOIREEER oRATH 00 paneossy meroce || v | un

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 miilion (30,000 or §1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 miliion for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a doflar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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New Firm Sets
Sights On
North America

LOS ANGELES Home video pro-
gramming development and licens-
ing and sublicensing for release in
the U.S. and Canada are the main
focuses of Video Marketing Corp.
of America, a Stamford, Conn.-
based start-up designed to service
the domestic home video industry.

Michael Olivieri, a former vice
president of marketing and sales at
Vestron Video, is the president of
the new venture. He says that prod-
uct will be distributed through a
house or private label and joint ven-
tures.

A separate division is being
formed to provide consulting ser-
vices to home video companies, pro-
ducers, and rights holders, with the
principal intention of securing cor-
porate sponsorship, program devel-
opment funds, and domestic home
video distribution agreements.

Olivieri anticipates that specific
products and staff appointments
will be announced shortly.

Olivieri says he intends to be in-
volved in film programming, partic-
ularly in “those genres I am famil-
iar with and those that work the
best—high-focus, broad-appeal
projects.”

KIIS Is Sweet
In Rhino Promo

LOS ANGELES Rhino Video and
powerhouse radio station KIIS
teamed up here recently to promote
the company’s line of home video
product.

Twelve sets of four cassettes each
(“Weird Cartoons,” “Mondo Elvis,”
“Battle Of The Bombs,” and “Ee-
gah”) were given away over the air
by morning man Rick Dees during
the first three weeks of November;
the Golden Turkey promotion culmi-
nated Thanksgiving Day weekend.

At the same time, Rhino ran adver-
tising spots on the station mentioning
such local dealers as Licorice Pizza,
Tower, Musicland, and 20/20. Rhino
cross-promoted with those dealers
and provided them with in-store dis-
plays.

Cheryl Quiroz, account executive
at KIIS, says it was the first time the
station had worked out such an ex-
tensive promotion with a home video
company. She says the station hopes
to make similar arrangements with
other companies. The station had giv-
en away cassettes in the past, includ-
ing MCA’s “Out Of Africa” and
“Back To The Future” and, in a rec-
ord-label tie-in, a Wham! tape.

Rhino Video’s Randy Freeman
says the promotion was a success.
“We definitely noted that it sold more
tapes,” he says. “A company like
ours looks for creative ways of get-
ting retail and consumer attention.
Getting product to the distribution
network is the key.”

Rhino Video, based in Santa Moni-
ca, Calif., is 1Y, years old and now
has some 50 titles in its catalog. Prod-
uct is distributed through major
home video wholesalers.

JIM McCULLAUGH

FLAMINGOES

Where flamingoes go, sales go. . .fast. Anyone who's ever
skiied will go crazy for this crazy ski movi=. And its traveling mascot,
the Maltese Flamingo.

zet a wild bunch of world-class ski bums who find fun on
the run. There’s phenonmenal hot-dog foo-age, internaticnal settings,
off-the-wall humor and a sizzling soundtrack.

A Greg Stump Production.

SPORTS | 3K) NOT RATED
COLOR /73 MINUTES SUGGESTED RETAIL £39.95 A ZATALOG #4555

© 1987 ACTIVE HOME VIDEO CANADIAN PRICES SLIGHTLY HIGHER.

SOME TITLES NOT AVAILABLE IN CANADA

®
ACTIVE HOME VIDEO

Available now on videocassctte. Call our PO.P. Hotline at (800) 824-6109 or i800) 527-8855 (CA) PRE-BOOK DATE OF FEBRUARY 10, 1987 RELEASE DATE FEBRUARY 20, 1987
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E
N Compiled from a national sample of retail store sales reports.
o x
512z
z o (=}
» § i TITLE Copyright Owner, Remarks 8
z o - Manufacturer, Catalog Number =
T0P RECREATIONAL SPORTS VIDEOCASSETTES
* & NO.1 * »
’ - Bob Mann’s methods increase players’
1 1 3 AUTOMATIC GOLF Video Reel VA 39 drive by 30 to 80 yards. 14.95
d o »mh, 2 2 3 GOLF MY WAY WITH JACK NICKLAUS Worldvision Enterprises Inc. 2001 Easy-to-follow guide for the beginning golfer. | 84.95
Heartfelt Gathering. The team responsible for Karl Lorimar’s upcoming 3| 8| 3| NARRENMILLER'SLEARNTOSKI o1 Lorimar Home Video 098 A definitive guide to the art of skiiing. | 2495
Shades Of Love romance video series gathered recently at the Romantic Times -
Convention in New York. Pictured, from left, are Kathryn Falk, publisher of - 4| 31| 3 JAN STEPHENSON'S HOW TO GOLF  Karl Lorimar Home Video 147 Program addressing aspects of golf such| ,q 4
. . h ! X . as putting and tee shots.
Romantic Times; Ken Atchity, executive producer; Brian Moreno, strategic — - = -
business group manager of video publishing for Karl Lorimar; E.J. Oshins, senior 5 | 5 | 3 | SUCCESSFULWHITETAIL DEER 3M/Spartsman’s Video Proven strategies for finding and taking | ¢q o
) . . . . . HUNTING Leisure Time Video the big buck.
vice president of production and special projects for Kart Lorimar; Joel — : =
Greenberg, director of production management for Astral Film Enterprises; and 6 | 11| 3 | PETEROSE: WINNING BASEBALL Embassy Home Entertainment 1106 L"ni;dﬁc;xf&%"em%"&"f 2 f;f:é 23;’ 1995
Ken Guy, product manager of the series for Karl Lorimar, MARTY HOGAN: POWER T includ - o
H g . essons include serving, returning,
7643 RAQUETBALL Racificlertsiiidecibo8 forehand, backhand & court strategy. LEEE
. . Tour of 21 ski areas around the world
° 8 | 191 3 WARREN MILLER'S SKI COUNTRY Karl Lorimar Home Video 097 A ; 59.95
ludes ski footage.
Polycom Programs Are Event-Oriented includes s foctage, _ |
- 9 | 7 | 3| GOLFTHE MILLER WAY Morris Video Johnny Miller's tips and tricks for golfing | y995
I apes For Aﬂ“ﬂhalr I raVEI 10| 18| 3 | BIGMOUTH e PR g o qematicstudy ofthe | 7995
FGS-4000 are all employed in post- ) 3M/Sportsman’s Video Ricky Clunn shows how to fish at all
BY MOIRA McCORMICK production. “The graphics illus- s BASS FISHING: TOP TO BOTTOM Leisure Time Video depths plus casting techniques. 69.95
CHICAGO Polycom Teleproduc- trate for the travelers exactly 12| & | 3 | TACKLING FOOTBALL: A WOMAN'S ) Tom Dreesen presents a guide designed
/ . > rave| MP! Home Video MP11344 ! 2495
tions, a Chicago-based film, televi- what they can visit, in the way of CUIOEOMWAICHINGNMEIGAME 10 turn any woman into a fan.
sion, and video production and sights, restaurants, and hotels.” 13| 913 '{"Mwl"Y‘,HOUSTON'S GUIDETOBASS | 1o Entertainment, Inc. How to find bass and locate them in 2995
postproduction company, has Prescott stresses that Depar- L unfamiliar waters.
launchgd anew divisjon involvedin tures’ travel programs are not 14 | NEWD | NFL CRUNCH COURSE NEL Films Video P:g;i‘lzz(or:"f:otball greats plus the NFL's | 0o
home video production. travelogs. ““We're staying away e :
H H - HOW TO PLAY POOL STARRING . " The pool master reveals his secrets for

Departures ch. is 'producmg frorp the travelog concept by f? 15101 3 MINNESOTA FATS Karl Lorimar Home Video 018 shoating 10 win.cvery time, 19.95
travel programming with a three- cusing on events.” The company’s - - -
tiered marketing approach, ac- first release is “Destination Banfl: 16 | NEWDP | SKI MAGAZINE'S LEARN TO SKI Kart Lorimar Home Video 098 ?eeagcnsr;rs?cg(:?:ntigj::ng. designed to 1995
cording to project writer/producer A Prelude To The 1988 Winter - — -

David Prescott, a free-lance writ- Olympics,” shot on location in Al- | 17 { 17 | 3 | MICKEY MANTLE'S BASEBALL TIPS  CBS-Fox Video 6963 ?i":s":';'in‘:";‘r';‘?;;%ﬁ’r:;:‘: Rizzutogive | 1gqg

er. “We’'re producing 30-minute berta. ‘“Banff” is expected to be — . -

event-oriented travel programs— released for home video in late 18 | NEWD | WAY OF THE WHITETAIL f:f!ig‘}?;’:ﬁ,? dsez'd“ tvizr("(:g;ﬂevfh‘get:{‘:"ﬁfersgzd'"g 69.95

first for cable, then we’re negoti- 1987, according to Prescott, fol- - ARG

ating with independently owned lowing its cable and broadcast air- |19 | 12 | 3 g%;é,'*“ SIEROMWITHIRICEY Morris Video ?:c'ﬁf:l‘gr’fp °:(g:f;p§°:;if’;‘he 8ame | 2995

and operated television stations,” ing. Also in production is “Desti- : —— —

Prescott Says. “While ShOOting on natiOn Innsbruck,” Which Centers 20 20 3 BOWLING WITH MARSHALL HOLMAN Sybervision Ba§|c body positioning, back swing & 69.95
y ) R AND JOHNNY PETRAGLIA delivery are explored.

location we collect peripheral foot- on the inaugural U.S.-Innsbruck

age with a Betacam, which is then  Celebrity Skifest. “Instead of do-

custom edited for hotel associa- ing a program on Austria, we're TOP HOBBIES AND CRAFTS VIDEOCASSETTES

tions, tour operations, travel orga- doing one on the Skifest itself,”

nizations, etc. says Prescott. * % NO.1 » %

“Once the projects are aired, we Departures’ current projects are 1| 1| 3| CHEFPAUL PRUDHOMME'S [T R Unique techniques are revealed in this | 1o oc
re-edit them for distribution as a  winter-oriented, primarily center- LOUISIANA KITCHEN, VOL. 1 video on Cajon cooking. )
series of programs for home .v1d- ing on skiing, and preproduction 9 | 4 | 3 | CHEF PAUL PRUDHOMME'S [y How to prepare Cajun and Creole 1995
eo,” Prescott says. The home video  planning is under way for the com- LOUISIANA KITCHEN, VOL. 2 classics from scratch. )
releases are to run approximately pany’s summer series. Summer re- JCI Video Inc Common-sense guide to the basics of

. ; 6 | 3 | YESYOUCAN MICROWAVE ! . ; g ! :
20 minutes and are expected to re- leases are to include “Scuba Ja- 3 JCl video 8200 microwave cooking. a3
tail for $39.95. maica,” “Submarining The Cay- MAKING STAINED GLASS Craft Tim Yockey shares his artist
N g NEw Sol A N I . sman '|m ool ey's ares .IS artis ry

Prescott says the steep price tag mans,”’ and “Windsurf 4 > | winDows noma And Ashland Video Prod in glass cutting, soldering, puttying, etc. |
is justified by the program's look Caribbean.” 5213 HUGH JOHNSON'S-HOW TO ENJOY  Simon & Schuster Video A definitive ook at wine from cooking to |, oo
and content. Qantel’s Paint Box, “We’re now in production on WINE Paramount Home Video decanting and buying )
Mirage, Encore, and the Bosch three programs, and we're project- JULIA CHILD: SOUPS, SALADS, AND ) Making French bread, tossed salads, and

' ’ L i ) 6| 13| 3 BREAD Random House Home Video light and hearty soups. 29.95
ing six home video releases
through the end of 1987.” Depar- 71313 CRAIG CLAIBORNE'S NEW YORK ) Preparation and presentation of over 20
> 8 A 9 Warner Home Video 34025 - . A 29.95
‘WOMEN lN RocK! tures is working on setting up in- TIMES VIDEO COOKBOOK of his favorite recipes.
(Continued from page 41) dependent distribution for the | g | NEWD | BELLYDANCE: MAGICAL MOTION Magic Motion Video Loy tealand|fiveldancers 2995
home video product, he adds. demonstrate the art of bellydance.
“in the 30,Q00-40,000 range,” says Departures Inc. was cqnceived 9|7 |3 THE VICTORY GARDEN Crown Video :Larcr;lsr;i ploe}n(trilr(;gr,l g:;n‘:irfg:f- and 24.95
Sharell. “With the proper attention by Prescott and Polycom vice pres- e & g
from the record and video communi- ident Carmen Trombetta, based on 10 | NEWD gagm?ESAMBUNG WITH DAVID Karl Lorimar Home Video 052 Eearn tg? basic stgr‘ategies for winning 3995
ties, this could perform equally as the premise that “the future of raps, Blackjack & Roulette.
well. It’s going to be a challenge for communication in the travel indus- 1114 3 33&'.1«'?&‘?53““ FURNITURE D.LY. Video Corp. prqlur?es ?trip}:ing. sanding, stainingand | |0 4
our sales and marketing staff. try is video. Travelers will be able nis 'ng'um' ure. '
Frankly, I think it's a staff favorite, to choose from a library of video- | 12 | 10 | 3 | LET'S TAP WITH BONNIE FRANKLIN  Karl Lorimar Home Video 065 1op dancing for beginers aswellasa | 3995
and we're going to get everything tapes and see dramatic visuals of : : =
we can from them.” where they want to go.” Since |13 8 | 3 tazggxgng§A5§;3,§V5L TIPS:  pepublic Pictures Corp. H-7362-1 %&;'r"gf“fli;gﬁca“r:gi":n"; fnag‘figé the | 2435

MCA Home Entertainment has Prescott is both a travel and video - — — :
another Bennett production on the writer, he says, he saw unique |14 5 | 3 h’;\w}\‘l‘lMCKENZ'ESTRMEL TIPS pepublic Pictures Corp. H-7352.1 Weits o Oahu, Maui, Diamond Head, and| », g
back burner, the Taylor Hackford- ways to “apply video technology to = —
directed “Chuck Berry: Hail! Hail! the travel industry.” 15| 12 | 3 | JULIA CHILD: FISH AND EGGS Random House Home Video Z;‘L’“sj:afig pan-fried fish to custards | )q g5
Rock'n’Roll” motion picture, due :

out next summer. It will later be-
come a home video title.

Wolf Schneider is a Los Angeles-
based free-lance writer.

@ International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Health And Fitness; Business And Education.

44

www.americanradiohistorv.com

BILLBOARD JANUARY 17, 1987



www.americanradiohistory.com

?ideo mus

Debbie Does Video. Geffen artist Debbie Harry gets some eye shadow from
West Coast makeup man Paul Starr on the set of her latest clip, “‘French Kissin
in The USA.” Vivid Productions director Jeff Stein is at left.

"Video Track

LOS ANGELES

MARK FREEDMAN Productions
was responsible for Cinderella’s
video for “Nobody’s Fool,” cur-
rently airing on MTV and USA Hit
Video. It’s a performance piece
that blends conceptual footage of
a rock’n’roll “cinderella’” who has
to be home from a concert before
midnight. Mark Rezyka directed.
Simon Straker produced. Bernard
Auroux served as director of pho-
tography. The clip supports the
second single off the group’s de-
but PolyGram album, ““Night
Songs.” Other recent activity for
the production company includes
videos for Tesla’s ‘“‘Modern Day
Cowboy,” directed by Greg Ma-
suak; Andy Taylor’s “When The
Rain Comes Down,” directed by
Marcelo Anciano; Kool & the
Gang’s ‘“Victory,” directed by
John Dahl; and Kiss’ longform
““Kiss And Tell,”” directed by
Claude Borenzweig.

London-based GLO Productions
has expanded to the West Coast.
The new operation, headed by pro-
ducer Elizabeth Trafford, will rep-
resent music video directors Tim
Pope, Dario, and Jake Scott in the
U.S. A U.S.-based director is ex-
pected to be added shortly. The
company’s first two projects are
longform videos by Pope, who has
directed clips for such artists as
Neil Young, Bryan Ferry, and Ric
Ocasek. GLO is located at 1562
South Bundy Drive, Los Angeles,
Calif. 90025; 213-207-4723.

OTHER CITIES

ELEKTRA RECORDING act
Grandmaster Flash has begun
work on its video for “U Know
What Time It Is,” the first single
from the group’s upcoming album,
“Ba-Dop-Boom-Bang.” It's an ani-
mated piece that focuses on the

A new L.A.-based
company is using
movie footage to
create innovative
clips with many uses
... See page 41

travels of Hip-Hop Dog, a charac-
ter created for the clip. Boston-
based Olive Jar Animation is film-
ing with director Bill Jarcho.
Mark D’Oliveira is producing.
Praxis Media and Ware Logis-
tics have joined to form Barznton
Productions, a South Norwalk,
Conn.-based company that will cre-
ate programming for the home vid-
eo and broadcast markets. The
first project to come out of the new
venture is “Further On Down The
Road,” a recently released home
video featuring veteran bluesmen
Albert Collins, Lonnie Mack, and
Roy Buchanan. The concert was
filmed at New York's famed Car-
negie Hall. It was directed by Jim
(Continued on next page)

Animators Enliven ‘Skin Trade’

Group Works On Duran Duran Clip

BY JIM BESSMAN

NEW YORK The Animators’ Con-
sortium, a new group based here
that represents 20 independent ani-
mators (Billboard, Sept. 20), has
scored its first major music video
collaboration. Two consortium
members, Mary Cybulski and John
Tintori, have teamed to work on
Duran Duran’s forthcoming “Skin
Trade” clip.

The video is being directed by Pe-
ter Kagan and Paul Greif, the direc-
torial duo responsible for the
group’s ‘““Notorious” clip. After
viewing the consortium’s sample
reel, the directors enlisted the ani-
mation services of Cybulksi and Tin-
tori.

“It’s an ideal match between top
independent animators and top mu-
sic video directors,” says Dave
Fleischer, head of the consortium,
which formed six months ago. “This
collaboration is what we’ve been af-
ter. What's especially delightful is
that Mary and John were big fans
of Peter and Paula’s work before-
hand.”

The sample reel contained a por-
tion of Cybulksi and Tintori’s “Man-
hattan Dinner,” a frequent anima-
tion-festival offering that is about
the loneliness and anxiety of New
York City life.

Fleischer says that the new
Duran Duran clip is an evolution of
the ““optical manipulation’ tech-
niques used in ‘“Manhattan Din-
ner.”

“The band members are matted,
with experimental animation foot-

age running inside and outside the
shadows, on top and underneath,”
Fleischer says.

Fleischer says the process re-
quired ‘‘the manipulation of live
footage done within an animation
camera one frame at a time, mat-
ting in and out areas through multi-

‘It’'s an ideal
match of
animators
and directors’

ple passes within the same camera.”

Kagan, who with partner Greif
recently directed Steve Winwood’s
“Higher Love” clip, says he opted
for animation on ‘‘Skin Trade” in or-
der to ‘““do something different but
still be true to ourselves.”

Says the director: “That’s the
challenge, the video director’s de-
mand—that you have something
new, but not radical change just for
the sake of change. It’s got to be
change for personal growth and
education, while remaining true to
your artistic sensibility.”

Cybulski and Tintori’s animation,
he says, was an aid in helping the
video reveal a ‘“‘candid portrait” of
the band, as opposed to the more
typical “rock’n’roll facade video,”
built upon “tons of makeup and a
distance from the audience and per-
former.”

Kagan says his efforts to make
the band members more accessible

even extended to the camera gear
used: The directors stuck with sim-
ple, “trustable” cameras, such as
Super 8 and 16mm. “They’re small-
er, friendlier, and less imposing,”
says Kagan. “It makes the musi-
cians more relaxed and not inclined
to try and act.”

Kagan and Grief’s style eschews
narrative formats and focuses in-
stead on ‘‘visual cues in the
rhythms,”” which bring forward
“tiny instrumental voices,” accord-
ing to Kagan.

“QOur camera work is based on
rhythm,” Kagan syas. “The way I
shoot is very compatible with their
[Cybulski & Tintori’s] animation
style, so I didn’t have to change our
natural camera inclinations in using
their new animation applications.”

Kagan says the “Skin Trade” clip,
which features all band members, a
cast of dancers, and various animat-
ed elements, supports the song’s
theme of people having to compro-
mise themselves to survive in the
“workaday rat race.”

Fleischer points out that, in addi-
tion to the Duran Duran clip, con-
sortium members are now at work
on program intros for cable channel
Nickelodeon and have submitted
boards for MTV station IDs.

He says that the group is also ex-
panding and seeking top painters
and graphic designers for represen-
tation. Mark Beyer and Rodney Al-
lan Greenblat have already joined.

“We want to match up painters
with animators where there’s an af-
finity between styles,” Fleischer
says.

New Videoclips

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable). label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

BEAT RODEO

New Love

Home In The Heart Of The Beat/I.R.S
Jessica Cooper

Carl Grasso

BRIGHTON ROCK

We Carne To Rock

Young. Wild And Free/Atco

Stephen Surpk/Champagne Productions
Alien Weinnb

CONCRETE BLONDE
Still In Hollywood
Concrete Blonde/I R.S

Tina Silvey

Jane Simpson

MILLIE JACKSON

Love Is A Dangerous Game
Imitation Of Love/Jive/RCA

Pamela Gibson/Atlantis Productions
Pamela Gibson. Rolando Hudson

NANCY MARTINEZ

For Tonight

Not Just The Girl Next Door/ Atlantic
Allen Weinrib/Champagne Productions
Stephen Surjik

PAUL McCARTNEY

Stranglehold

Press To Play/Capitol

Antony Payne/Gasp! Produchions
Bob Girald

KIM MITCHELL

Easy To Tame

Shakin’ Like A Human Being/Alert
Allen Weinrib/Champagne Productions
Robert Quartly

RATT

Body Talk

Dancing Undercover/Atlantic

Ratt'n’'Roll Enterprises/Time Coast Communications Inc
Marshall Berle

NANCY REED
Jazz Singer

Nancy Reed/Atlantic
Nancy Reed

Kevin Lerme, Brian Forte

LIONEL RICHIE
Ballerina Girl

Dancing On The Ceiling/Motown
Antony Payne/Gasp! Productions
Bob Giralds

RUBY TURNER

I'm In Love

Ruby Turner/Jive/RCA
Richard Bell/Vivid Productions
Terry Bulley

KEITH WHITLEY

Homecoming '63

LA To Miami/RCA

Belva Cunningham. Arnold Levine/Levine Communications
Arnold Levine

BRUCE WILLIS

Respect Yourself
Return Of Bruno/Motown
Paul Flattery/Sphit Screen Inc.
Jim Yukich

BY STEVEN DUPLER

NEW YORK Independent jazz
label Contempo Vibrato Records is
betting that nationwide cable ex-
posure for its first longform video
project will breathe new sales life
into noted drummer Jimmy Cobb’s
album ‘“So Nobody Else Can
Hear,” first released early last
year.

Titled “Jimmy Cobb: So Nobody
Else Can Hear,” the television spe-
cial is a rare look at jazz greats at
work in the studio. Featured are
host Bill Cosby, Gregory Hines,
Dave Liebman, Pee Wee Ellis,
Larry Willis, Walter Booker, and
Freddie Hubbard. The Arts & En-
tertainment Network (A& E)—car-
ried by 2,300 cable systems
throughout North America to 22
million households—will give the
world premiere of the longform
Feb. 14 at 10:30 EST. A&E says it
will show the film 10 times in 1987.

Steve Satten, president of Con-
tempo Vibrato, says he is rereleas-
ing the Cobb album immediately
to take advantage of the cable ex-
posure. “The album did very well
the first time out, but we're count-
ing now on the push it should get
from the video,” says Satten.

- Longform To Promote Album Sales

Jazz Lahel Bets On Cable

Contempo Vibrato is also plan-
ning to arrange a stereo radio si-
mulcast to coincide with one or all
of the A&E showings. Satten says
he is in the midst of discussions
with local jazz stations in several
markets as well as some national
syndicators.

Satten has more than a business
interest in the Cobb video/album
project: A musician and composer
himself, he authored the title
track, sung by Gregory Hines and
guest vocalist Marilyn Redfield.

The video session also includes
songs by Tex Allen (brother of ac-
tresses Phylicia Rashad and Deb-
bie Allen) and Eleana Steinberg,
producer and director of the video.
Also featured is rare 1958 footage
of Cobb playing in the studio with
Miles Davis.

A unique touch is added to the
program by the inclusion of artist
Eugene Gregan, who is shown
composing deft Japanese-style
line drawings of each performer.

A&E is no stranger to jazz pro-
gramming for TV. The 20-hour-a-
day cable service has previously
presented “Jazz At The Smithsoni-
an’”’ and ‘““Oscar Peterson &
Friends.” A&E also has a weekly
series called “Friday Night Jazz.”
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Whitney & Mom. The mother-and-daughter team of Cissy & Whitney Houston brightened the VH-1 airwaves over the
holidays with, among other things, spectacular harmonies on an a cappella version of ““You And Me Against The World”
and a piano-accompanied rendition of the gospel standard *‘Prince Of Peace.”

New Ultraheavy Rotation Category Debuts

Label Execs: MTV’s Hip Glip Boosts Sales

NEW YORK Chrysalis Records
and Columbia Records—the first
two labels to receive MTV “hip-
clip” status for a breaking act—
say the new ultraheavy rotation
category has already had a dis-
cernible effect on public aware-
ness and product shipments.

Chrysalis act World Party’s vid-
eo for “‘Ship Of Fools’’ was the
first hip clip, airing eight times a
day for a week beginning Dec. 10.
Columbia’s Beastie Boys were
next for the saturation treatment,
starting Dec. 17.

Chris Tobey, Chrysalis national
director of marketing develop-
ment, says that the label saw a
nearly 100% increase in product
shipments between the World Par-
ty video’s initial hip-clip run and
the end of December.

“As of Deec. 10, total street ship-
ment orders [for World Party’s
‘“Private Revolution’ debut al-
bum] were 18,000 units,” says To-
bey. “Between the week of the hip-
clip programming and the end of
the month, we shipped an addition-
al 32,000 units.”

Tobey is quick to point out that
“Ship Of Fools” enjoyed ‘“‘a ton” of
album rock radio activity; the sin-
gle was further promoted via a 10-
day special retail discount pro-
gram, which began two days in ad-
vance of hip-clip play.

But he attributes the “incredibly

quick response to a debut artist”
at least in part to MTV’s new rota-
tion slot.

““We've apparently established a
significant beachhead on a brand
new act during what is traditional-
ly the most difficult time of the

‘It’'s been a help
for those people
who had no idea
what these
bands are about’

year to do that,” he says. “Getting
started at Christmas on an un-
known like World Party is virtual-
ly unheard of.”

“Ship Of Fools’ entered the
MTV playlist in medium rotation
on Nov. 26, after a brief program-
ming run of the band’s ‘“Private
Revolution” debut video.

Sam Kaiser, MTV vice president
of programming, says the network
“saw attention slip [from ‘Private
Revolution’] to ‘Ship Of Fools.””
After discussions with Chrysalis,
he says, MTV began programming
the second clip.

Meanwhile, a 12-inch version of
the single had been serviced to al-
bum rock stations at about the

PROMOTIONAL

MUSIG VIDEO

Available on. 1 Hour Taps Compilations 1o collages, nite clubs, and other
public vanues throughout America.
Wﬂ prm."[ﬂu' » Newest Aeloases

& Chick Sarvice
= Highest Quality
o [ow Cost

Lawence Epteprises, One.  pig [znu 6677575

# 1 way of staying on 1op of video music

 Call us today to see if you
quilify to receive pmmahoml
videos on a monthly basis.

&

same time as the hip-clip launch.
Top 40 and commercial singles
were set for shipment in the mid-
dle of this month.

“Things worked out great for us
because ‘Ship Of Fools’ was still
fresh after only a couple of weeks’
play before we initiated the hip-
clip category,” says Kaiser.

Arma Andon, vice president of
artist development at Columbia,
says that while “it’s always hard
to pinpoint exactly what causes al-
bum sales other than heavy top 40
rotation,” MTV’s hip-clip category
“certainly heightened awareness
of the group.”

“It’s been a big help for all those
people who had no idea what the
Beastie Boys are about,” says An-
don. “‘Any time you can solidify an
image, you’'re doing some good. In
this case, the record is building
and building very quickly through
airplay. I have to believe that the
hip-clip rotation certainly helped.”

The third hip clip is ““Make It
Mean Something”” by Manhattan
artist Rob Jungklas. JiM BESSMAN

VIDEO TRACK

(Continued from preceding page)

Brown and Chris Campbell.

Mannheim Steamroller has just
released a two-volume music video
sampler in support of its “Fresh
Aire” album series on American
Gramaphone Records. It includes
selections from the group’s Christ-
mas album as well as the PBS spe-
cial ““Saving The Wildlife.”” The
video is available in VHS, 8mm,
and Beta formats.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Linda Moleski, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.

AS OF JANUARY 7, 1987

PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

VIDEOS ADDED

THIS WEEK

A-HA CRY WOLF Warner Bros.

BRIGHTON ROCK WE CAME TOROCK  Atco

DAVE EDMUNDS BAND THE WANDERER Columbia

COREY HART CAN'T HELP FALLING IN LOVE EMI America
HUNTERS & COLLECTORS THROW YOUR ARMS AROUND ME  |R.S.
STEVE MARTIN DENTIST Geffen

EDDIE MONEY | WANNA GO BACK Columbia

THE THE INFECTED Epic

TIMBUK 3 LIFE IS HARD ILR.S.

STEVE WINWOOD THE FINER THINGS Warner Bros.

ACTIVE
LIGHT
MEDIUM
LIGHT
LIGHT
MEDIUM

SNEAK PREVIEW

LIGHT
ACTIVE
ACTIVE

SNEAK
PREVIEW

PETER GABRIEL BIG TIME Getfen

JOURNEY ['LL BE ALRIGHT WITHOUT YOU Columbia

ROB JUNGKLAS MAKE T MEAN SOMETHING (HIP CLIP) Manhattan
KBC BAND AMERICA Arista

w s s s

HEAVY
ROTATION

BEASTIE BOYS (YOU'VE GOTTA) FIGHT FOR YOUR RIGHT (TO PARTY)
*BON JOVI LIVING ON A PRAYER Mercury/PolyGram
CINDERELLA NOBODY'S FOOL  Mercury/PolyGram

*ERIC CLAPTON [T'S IN THE WAY THAT YOU USE IT Warner Bros.
THE ROBERT CRAY BAND SMOKING GUN  Hightone/PolyGram
*DURAN DURAN NOTORIOUS Capitol

EUROPE THE FINAL COUNTDOWN Epic

GENESIS LAND OF CONFUSION  Atlantic

GEORGIA SATELLITES KEEP YOUR HANDS TO YOURSELF  Elektra
GLASS TIGER SOMEDAY EMI

*HOWARD JONES YOU KNOW | LOVE YOU, DON'T YOU Elektra
KANSAS ALL | WANTED MCA

CYNDI LAUPER CHANGE OF HEART  Epic

LONE JUSTICE SHELTER Getfen

*MADONNA OPEN YOUR HEART Sire/Warner Bros.

*STEVE MILLER BAND | WANT TO MAKE THE WORLD TURN AROUND  Capitol
ROBBIE NEVIL C'EST LA VIE EMI

*RIC OCASEK TRUE TO YOU Geffen

*RATT DANCE Atlantic

SMITHEREENS BEHIND THE WALL OF SLEEP Enigma

BRUCE SPRINGSTEEN WAR Columbia

VAN HALEN BEST OF BOTH WORLDS Warner Bros.

WORLD PARTY SHIP OF FOOLS Chrysalis

Columbia

S

ACTIVE
ROTATION

JULIAN COPE  WORLD SHUT YOUR MOUTH  Island

DEAD OR ALIVE BRAND NEW LOVER Epic

*BOB GELDOF THIS IS THE WORLD CALLING  Atlantic

DEBBIE HARRY FRENCH KISSIN Geffen

PAUL SIMON BOY IN THE BUBBLE Warner Bros.

'TIL TUESDAY COMING UP CLOSE  Epic

STEVIE RAY VAUGHAN & DOUBLE TROUBLE SUPERSTITION Epic
*PAUL YOUNG SOME PEOPLE Columbia

*DWEEZIL ZAPPA LET'S TALK ABOUT IT  Barking Pumpkin

11

a0 AW s o

MEDIUM
ROTATION

DON DIXON PRAYING MANTIS Enigma

STEVE EARLE SOMEDAY MCA

HUMAN LEAGUE 1| NEED YOUR LOVING A&M

IRON MAIDEN STRANGER IN A STRANGE LAND Capitol

DON JOHNSON HEARTACHE AWAY  Epic

GRACE JONES I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) Manhattan
LOVE & ROCKETS ALL IN MY MIND Big Time

OMD WE LOVE YOU A&M

THE OUTLAWS ONE LAST RIDE Rasha/CBS

IGGY POP REAL WILD CHILD A&M

~N O D s s

w

LIGHT
ROTATION

BANANARAMA TRICK OF THE NIGHT  Polydor

KATE BUSH EXPERIMENT IV EMI

LUIS CARDENAS HUNGRY FOR YOUR LOVE Allied Artist
CROWDED HOUSE NOW WE'RE GETTING SOMEWHERE Capitol
PETER HIMMELMAN 11TH CONFESSION Island

KILLER DWARFS KEEP THE SPIRIT Grudge

THE LUCY SHOW A MILLION THINGS Big Time

PAUL McCARTNEY PRETTY LITTLE HEAD Capitol
MEGADETH PEACE SELLS BUT WHO'S BUYING  Capitol
POISON TALK DIRTY TO ME Enigma/Capitol

QUIET RIOT TWILIGHT HOTEL Epic

RATT BODY TALK Atlantic

STRYPER CALLING ON YOU Enigma

TESLA MODERN DAY COWBOY Geffen

W.A.S.P. | DON'T NEED NO DOCTOR Capitol

W s Wb OOWw o s O WY N W WD

* Denotes former Sneak Preview Video.

** Hip Clip: High Rotation Weekly Pick.

For further information, contact Jeanne Yost, director of music programming,
MTV, 1775 Broadway, New York, N.Y. 10019.
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Kingston Trio members George Grove, Bob Shane, and Bob Haworth, shown
from left in stripes, listen to the playback of the sessions for their new Pro-Arte/
PAR album. The label's Steven Vining works the console, with engineer Bruce
Leek in the background.

NEW YORK All aspects of stu-
dio business, from financing and
construction to diversification and
equipment purchasing, will be on
the agenda at an upcoming busi-
ness conference hosted by the So-
ciety of Professional Audio Re-
cording Studios (SPARS). The
meet is set for March 28-29 at the
UCLA Graduate School of Man-
agement in Los Angeles.

The conference comprises eight
presentations, which will be deliv-
ered by noted studio owners and
managers. The following topies
are planned:

® “Overview: Step By Step Con-
struction Of A Business Plan,”
Guy Costa, Motown-Hitsville Stu-
dios, Los Angeles.

¢ “Opening A New Studio: A
Start-Up Business Plan,” Bruce
Merly, Clinton Recording, New
York.

e “Entry Into Video: A Diversi-
fication Business Plan,” Fred
Jones, Fred Jones Recording, Los
Angeles.

SPARS Readies Meeting

¢ “Evolution Of The Multi-Stu-
dio Operation: An Expansion Of
The Business Plan,” Wilbur Cald-
well, Doppler Studios, Atlanta.

e “Adding A New Location: A
Diversification Business Plan,”
Dave Porter, Music Annex, San
Francisco.

¢ *‘Adding A Synthesizer Room:
A Diversification Business Plan,”
Murray Allen, Universal Record-
ing, Chicago.

e “‘Getting Into The Rental
Business: A Diversification Busi-
ness Plan,” Chris Stone, Record
Plant, Los Angeles.

¢ “Summary & Review”: A sum-
mation of business approaches
and a review of books, software,
and other materials available.

The conference is limited to 75
registrants. The cost is $130 for
SPARS members registering be-
fore March 9 and $180 after; cost
for nonmembers is $230 before
March 9 and $280 after. For de-
tails, contact SPARS at 818-999-
0566.

Kingston Trio’s Hi-Tech Folk

BY STEVEN DUPLER

NEW YORK Folk legend the
Kingston Trio may still warble the
same mellow '60s harmonies, but
its latest recording for the Pro-
Arte/Pro Acoustic Recordings
(PAR) label takes advantage of
'80s digital technology.

Veteran engineer Bruce Leek
captured the group live-to-2-track
digital at the Crazy Horse Saloon,
Santa Ana, Calif. The album will
be available only on compact disk
or audiophile cassette.

Leek says he used a Ramsa WR-
800 series console and a Nakamichi

DMP-1000 digital audio processor
for the sessions. Sixteen chanels
of the board were used for the re-
cording and two others for ambi-

Digital debut for
the Kingston Trio

ence, he says.

New miniature S series micro-
phones made by Ramsa, Panason-
ic’s pro audio division, were also
used by the group, Leek says.
These were attached slightly be-
low the stage microphones feeding

Firm Continues To Make Audio Gear

Management Buys Biamp

NEW YORK Hardware maker
Biamp Systems has been acquired
by its management team in a lever-
aged buyout. The Beaverton, Ore.-
based company had been for the
past 16 months a wholly owned sub-
sidiary of Leupold & Stevens, an 80-
year-old firm best known for high-
quality rifle sights and binoculars.

Biamp will continue to make au-
dio gear for sound reinforcement
and recording studios, says Jerry
Payette, Biamp's vice president of
finance and one of the new owners.

“Leupold & Stevens concluded it
needs to focus its management and
financial resources on its core busi-
ness, since Biamp represented only
a small portion of L&S’ total reve-
nues,” says Payette.

Ralph Lockhart, Biamp’s new
president, asserts that the firm is
“measurably stronger and better-
positioned’’ than when it was ac-
quired by L&S over a year ago.

Lockhart says that L&S’ “sub-
stantial investment” included the in-
stallation of advanced computer-
aided engineering and automated
test equipment tools as well as an
aggressive advertising and point-of-
purchase brochure program. Dur-
ing the past year, Biamp released a

Audio Track

NEW YORK

RUN-D.M.C. WAS IN at Greene
Street Recording working on the
soundtrack to its movie “Tougher
Than Leather” for Profile. Russell
Simmons was producing. Joe
Blaney was at the board. Also
there, Kurtis Blow was in to remix
his duet with Melle Mel. Rod Hui
was at the console for the 12-inch
PolyGram project. Finally, producer
Dan Hartman brought in the Up-
town Horns to work on King’s up-
coming CBS International release.

The Surreal McCoys, Marlboro
Country Music contest winners,
were in at Evergreen working on
their latest project. Gregg Winter
was producing, with Hahn Rowe at
the desk.

Producer Shep Pettibone was in
at Shake Down Sound Recording
doing edits on “Thorn In My Side,”
the Eurythmics next RCA release.

Pettibone also was in producing the
overdubs for Howard Hewett’s
next Elektra release, “Stay.” Rob
Paustian engineered, Rich Novak
assisted. Also there, Stephen Ger-
bies produced a mix for Enigma act
the Smithereens’s ‘“Behind The
Wall Of Sleep.” Paustian was at the
console, with Louis Scalise assist-
ing. Finally, Freddie Bastone was
in mixing and overdubbing Billy
Idol’'s “I Don’t Need A Gun” for
Chrysalis. Idol was in for the vocal
overdubs, Basihiri Johnson han-
dled percussion, and Billy Cobin
and Bobby Kazori played key-
boards. With Bastone producing,
the session was engineered by Don
Wershba. Novak assisted.

LOS ANGELES
DAVID FOSTER WAS IN recent-

ly at S.D.R. Studio working on his
latest project. Paul Rothchild pro-

duced. Patrick Cyccone was at the
board, with Jeff Park assisting.

Steve Miller worked in Capitol’s
recording Studio B on a 24-track
mix for his most recent album. Ben
Sidran was producing and Peter
Doell was at the desk. Also there,
Japanese rockers Vow Wow were in
Recording Room 2 mastering their
upcoming release on Capitol. Eddy
Schreyer was at the controls. Back
in Studio B, EMI America’s Brian
Setzer was producing his 24-track
mix. Doell was at the knobs. Finally,
Lexicon/Light gospel singer Andre
Crouch was in Recording Room 1
working on the mastering for his
upcoming album. Wally Traugott
was at the board.

OTHER CITIES
GLADYS KNIGHT & THE PIPS

were in at Philadelphia’s Alpha In-
(Continued on next page)

number of successful new products,
including the Mixpak Plus+ Series
and the DJ 3001 and 5001 disco mix-
ing units.

One of Biamp’s new products is
the RackMax, a 16-channel stereo
rack-mountable mixer, priced at
$1,899. The unit is claimed to have
studio-quality specifications and is
aimed at small club musicians or
solo performers with a wide range
of electronic and digital instru-
ments.

the house sound-reinforcement
system. The S series units are
available only in Japan, but will be
marketed in the U.S. shortly, says
Leek.

Steven Vining, producer of the
project and vice president of a&r
for Minneapolis-based Pro-Arte,
says the sessions were an attempt
to capture the sound of the 26-
year-old folk act without effects,
processing, or studio tracks of any
kind. “There will be no remixing or
other analog steps,” he says.

The Kingston Trio album and a
new album by the Spencer Davis
Group are the first recordings on
Pro-Arte’s new PAR label.

RECORDO PRESSING
CASSETTE DUPLICATION
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING

-
L °CUSTOM PRESSING

2832 SPRINGROVE AVE.
CINCINNATI, OHIO 45225

{513) 681-8400

LBOAR

SPOTLIGHTS

INTERNATIONAL
TAPE/DISC
ASSOCIATION

Tec:hrgologY
Narketin

Waorking
together
in the '80°s!

BONUS DISTRIBUTION

at [TA March 1114, Hilton Head, SC

FOR MORE INFORMATION CONTACT:

Ron Wiliman, Sales Director: Video/Sound (212) 764-7350
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Dave & the Dolbyites. Dave Angress, at center, of Pro Media displays a Dolby
SR module while Bob Cavanaugh, at left, Dolby’s technical marketing
consultant, and Kevin Dauphinee, vice president of sales and marketing, look
on. Pro Media was recently named Dolby professional products dealer for
northern California.

Sound nvestment

A weekly column spotlighting
equipment-related news in the
audio and video production, post-
production, and duplication in-
dustries.

A TAPE MACHINE that can cut
setup time between sessions to
less than five minutes from more
than 30. Sound good? The machine
is Soundcraft’s Saturn multitrack
deck, which offers digital control
over analog functions via its Total
Remote console. This provides
“complete microprocessor control
over all aspects of operation,”’
says the firm, including audio
alignments, recording functions,
tape motion control, and Autoloca-
tor. The remote unit’s function
keys store complex sequences (up
to 32 separate keystrokes) and re-
calls them at the push of a button.
Saturn’s rear-panel rack handles
up to six interface modules, such
as time-code reader, synchronizer,

AUDIO TRACK

(Continued from preceding page)

ternational working on their latest
project for MCA. Nick Martinelli
was producing and Bruce Weeden
was at the desk. Also there, CBS In-
ternational act Haywoode has been
finishing its latest album. The Mar-
tinelli/Weeden team was in to pro-
duce and engineer.

NLC Productions’ remote was on
hand in Minneapolis to record jazz
band Flim & the BB’s at the World
Theatre.

Denverites Chris Daniels & the
Kings traveled to Westminster,
Colo., to finish up their “Roadhouse
Music” album at Colorado Sound.
Other talent in on the session in-
cluded David Bromberg, Sam
Bush—of New Grass Revival—and
the Nylons. Jim Mason and the
band produced.

Down in the Lone Star state, Red
Sky was in at Dallas’ Goodnight
Dallas to work on a new arrange-
ment of Sugarloaf’s “Green-Eyed
Lady.” Area musicians Ken Stock,
John Gentile, and Allen Emeret
are featured with the band on the
track. Tim Orsburn and Ruben
Ayala engineered and produced.
Also there, local act Peaches was in

working on song demos, including
“Nervous Wreck” and ‘“‘Heart-
beat,” which were penned by Red
Sky. Ayala and Orsburn were pro-
ducing. Lastly, staff engineer Greg
Baker was in mixing sessions re-
corded by Rusty Banner, Pat Bent-
ley, Paul Woodard, and Matt
Spleen. Songs include ‘‘Talkin’
"Bout Me” and “Demon Seed” and
will be aired on upcoming episodes
of the ‘“Matt Spleen Show.”

Elsewhere in the city, pianist
Ovid Young was in at Appletree
Sound working on a synthesized al-
bum project. Jonathan Cluts is co-
producing with Young and engi-
neering. Cluts is also general man-
ager of the studio., Also there,
Crescendo vocalist Luke Garrett
was in working on a demo for
Fourth Day Music Productions.
The tape will be pitched to gospel la-
bels and artists. Cluts was engineer-
ing the sessions.

Dallas’ Omega Audio remote was
on location at Houston’s Rockefel-
ler’'s Club for Roy Orbison’s gig.
The 24-track tape will be matched
with a concert video being readied
for broadcast during his induction

Cassette
'%noggels or / ‘k\\})

pads

( \

Available
in several
sizes

)

02

Spring Pads

\\‘ ‘from North America’s largest

manufacturer — shipping
worldwide

Since 1961, Overland Prod-
ucts has grown by keeping
quality high and prices low.
May we provide you a quota-
tion, soon?

Special designs on request

Call or Write
Overiand Products Co.

PO Box 567 ¢ Fremont, NE 68025

402/721-7270 ¢ TELEX 4384522

into the Rock’'n’Roll Hall of Fame.
The remote also traveled to New
Orleans to track Fats Domino, Ray
Charles, Jerry Lee Lewis, and Paul
Shaffer for an upcoming cable spe-
cial. The recording was sweetened
and synchronized with the video at
Omega’s 48-track studio in Dallas.

Material for the Audio Track col-
umn should be sent to Nadine
Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Bellaphon Bows
West German
GD Factory

FRANKFURT, West Germany

Interpress, manufacturing sub-
sidiary of West German record
company Bellaphon, is the latest
addition to the growing list of CD
plants worldwide. Capacity in 1987
will be around 12 million units.

According to Bellaphon presi-
dent Branko Zivanovie, the new
site represents a breakthrough in
CD manufacturing technology,
with new handling systems and
complete computerization of all
production processes.

“Patents for these systems are
pending,” says Zivanovic. ‘“‘Human
intervention in manufacture is un-
necessary; that’s why our innova-
tions are pioneering. They mean
that the problem of achieving opti-
mum clean-room conditions has
been solved.

““We also have a highly technical
and ultrafast final checking sys-
tem, and we will be the only manu-
facturer in Europe who can pro-
duce CDs with a so-called fringe
mask.”

Animators and vidclip
directors collaborate
... see page 45

noise-reduction control, and serial
connection. Call 818-893-8411 for
pricing information and more de-
tails.

MORE SAMPLES: SDR Studios
of Van Nuys, Calif., has added two
samplers to its digital synth room:
the Roland S-50 and a Sequential
Circuits Digital Vector synthesiz-
er.

DALLAS-BASED Tele-Image can
make no complaints to Santa after
this Christmas. The firm has added
a new audio listening room, with
an extensive sound-effects library;
two new Sony CCD cameras for its
graphics insert stage; and the new
Concentrator with Infinity for
ADO. The Infinity package allows
for effects previously unattain-
able with ADO, says video editor
Stan Kellam. Among other things,
the Infinity allows several chan-
nels to be combined and mixed into
a single output channel. As for the
digital Sony video cameras, chief
engineer Roy Howell says their
resolution is so sharp that “if you
were to shoot a diamond, you
would see every facet.”

SPECTRAL VIDEO: Dolby Labs
recently participated in the first
public demo of its new Spectral re-
cording (SR) process on a l-inch
videotape recorder. The demo was
given in Brighton, England, at the

International Broadcasting Con-
vention. The VTR was an Ampex
VPR-6 type C recorder. The SR
modules are claimed to increase
the usable dynamic range of the
VTR to over 89 dB, print-through
was bettered by 24 dB, and high-
frequency headroom increased by
17 dB. In other news, Dolby has
named Pro Media of San Francisco
as its professional products dealer
for northern California.

SOUND IMPROVERS: Barcus-
Berry Electronics Inc. of Hunting-
ton Beach, Calif., has added some
products to its line of signal pro-
cessing equipment. The BBE 802 is
a professional, multiband, pro-
gram-controlled unit designed for
use in recording studios, at live
concerts, and in TV and radio
broadcasting. It uses high-speed
dynamic gain control circuitry to
improve the reproduction of pro-
gram transients and add bright-
ness and presence without striden-
cy. The BBE 402 is designed for
home-studio or small-club use.
Contact the firm at 714-897-6766.

Edited by STEVEN DUPLER

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jefi Serette
at (800) 223-7524.

Wawh for

January

® MIDEM 87
® CANADA

February

@ NARM 87
® FLORIDA
® COUNTRY RADIO

March

® EXERCISE &
HEALTH VIDEO

®/TA 87

® MUSIC PUBLISHING
® NAB '87
@AM STEREO

BILLBOARD COVERS IT ALL!
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CLASSIFIED

ACTION MART

To order an ad . . . check the type of ad you want...
O Regular classified (ads without borders): $2.55 per word, per

insertion. Minimum ad order, $51.00.

O Display classified (all ads with borders): $83.00 per column per
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00
per; 26 insertions $68.00 per; 52 insertions $55.00 per. Price
discounts are based on insertions in consecutive issues.

O REVERSE AD $10.00 ADDITIONAL CHARGE

FOR SALE

ROCK & SOUL
ELECTRONICS

470 Tth Ave. (bet. 35th & J6th Sir )
Hew York, M Y 10018
WE HAVE THE LOWEST
PRICES IN TOWN
LP's
12 wnch

$4.99
$2.99

LARGEST SELECTION OF

IMPORT 12 INCH RECORDS

SPECIAL PRICES ON TAPES
TDK 50 $1.09
TD.K. SAS0 .79
Maxell IS 2 .2 49
FAMOUS BRANDS T-120 $2.99
SONY T-120. PANASONIC, JYC,
KODAK, MEMOREX T-120's ALL
FOR ONLY 54.49 EACH
WE ACCERT ML ORDERS  §100 WiMiMUS  ADO

17" GHIPPING AND HLWD G

also

EXCLUSIVE
U.S. PERFORMING RIGHTS
TO NAME “THE NEW SEEKERS” -
UNTIL 1993 - FOR INFO CALL:

MS. LIEFF
(213) 478 7000

USA’S ONLY PROFESSIONAL EX-
PORTER's back catalog, all labels, new
releases LP's, cass, CD’'s wholesale
only. Write for latest cut-out catalogs.
Pricerite Entertainment Corp.
61 Bennington Ave.
Freeport NY 11520 Telex: 425855 PriEnt
Phone: 516 867 3770 Fax: 516 867 3774

WHOLESALE TO STORES
WE SPECIALIZE IN 12" PROOUCT

WE EXPORT TO ALL COUNTRIES
All current LP’s, cassettes, CD's and 45's
Blank, Audio, Video & Accessories
independent and major companies
LOWEST PRICES! SAME DAY UPS!
NO CATALOG REQUEST—PLEASE CALL

Glo Mdse. Corp.

5-20 50th Ave,, L.L.C. N.Y. 11101
N.Y.S. Residents (718) 706-0515
Out of NYS call toll free 1 (800) 628-3010
Telex: 697353

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591-2188

REAL ESTATE/FOR
SALE/LEASE

MUSIC STUDIO FOR SALE (Manhattan {(Soho) - 2
story building - first floor studio - perfect condition -
2,000 sq. ft. No equipment. 2nd floor - live/work
2,000 sq. ft. - $750,000. (212) 925 7304.

O Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes

not acceptable.

Check the heading you want ...
O For Sale [0 Help Wanted [ Positions Wanted [ Tapes
[ Business Opportunities [J Investors Wanted
O Real Estate/For Sale/Lease [ Songwriters [ Talent

O Accessories [ Golden Oldies [ Novelties/Merchandise
[ Services/Supplies/Equipment [0 Wanted To Buy

O Comedy Material [0 Computer [ Schools & Instructions
OvVideo [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the

Classified Dept.

FOR SALE

C.D. INC.

We distribute compact discs for:

RCA
POLYGRAM
CAPITOL
MCA

Check our prices
Free shipping on $500 or more
Wholesale only

Call: 1 (800) 237 1880
In CO call: 1 (800) 237 3674

MTV'S ROCK & ROLL
TO GO
Along with 1,000's of other cassette and LP ti-
ties Dealers only Write or call for free catalog
Record-wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

CASSETTE FIXTURES OPEN racks 50 and 60
wide 700 and 840 tape capacity Also some locking
fxtures Regina 1 {800} 222 9332

*DANCE MUSIC*
WORLD WIDE DISTRIBUTION

-1
WIETA SOUNDS INTERNATIONAL INC.,
E H

CHO HOUSE,
2681 DEAN 5T, SOUTH, ENGLEWODD,
MEW JERSEY, 07631
TEL. 201-568-0040 =

TELEX 218744

CASSETTE SHELL MOLDS

- 12 cavity sonic cover cassette
- 12 cavity bass cassette
- 12 cavity screw cover cassette
- 8 cavity sonic cover cassette
- 8 cavity bass cassette
- 4 cavity cassette box
- 32 cavity keyhole hub
1 - 64 cavity guide roller mold
Gima automatic audio cassette as-
sembly machine plus misc. compo-
nents for cassette assembly.
$300,000 for ail!
Box 7668
Billboard Magazine
1515 Broadway
New York, NY 10036

-k ok ok a NN

FOR SALE

STRATFORD
DISTRIBUTORS

135 Dupont 1., Plainview, NY

America’'s Premier
Home Entertainment

Center
AUTHORIZED DISTRIBUTOR FOR

sAKAl sMAXELL
«ALLSOP sNORTAONICS
RECOTON
=SAVOY
«SCOTCH
«SKC
«SONY

=BASF
*DENON
*DISCWASHER

FIND ALL TOP LABELS:
CD's, LP's, CASSETTES, 12", POPS
EXCELLENT FILL & SERVICE

[TOLL FREE DUTSIDE NYS)
1-B00-645-6558
516-349-3000
TELEX: 685-2550
ASK FOR WEEKLY SPECIALS

Your Name

Company

Address

City

State Zip

Telephone

Credit Card #
Bank #

Please fill in the information below if you wish to
charge the cost of your classified advertising.
O American Express [ Diners Club” [ Visa [0 Master Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads

of 2" or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/764-7388 . .. Outside N.Y. State phone toll free

FOR SALE

800/223-7524.

VIDEO

LIKE TO HEAR A HEAVY
METAL LOVESONG
WITH A DANCEBEAT? (LISTEN TO)
“ROCK N’ ROLL LOVESONG...”
BY SCOTT SAKURADA SEND $3.00
(Check or M.O))
United States Records (Suite #171)
1340 W. Irving Park Rd., Chicago, lll. 60613

CUT OUTS & IMPORTS

LP's, cassettes, 8 tracks and 45's, Rock,
Country R & B and Gospel. Write for free
catalog. Trade only

MARNEL DIST.

P.O. Box 953
Piscataway, NJ 08854

While Other People are raising their prices.
we are slashing ours Major Label LP’s as
low as 50¢ Your choice of the most exten
swve listings available
For free catalog call (609) 890 6000
or write
Scorpio Music Inc
Post Office Box A
Trenton NJ 08691 0020

CUT OUTS & OVER STOCKS
LP's Tapes. 45's and imports. Looking for the
unusual? We have it at lowest prices. All re-
quest for list must be written on your company
letterhead. Dealers Only.

Pertormance

P.O. Box 156

New Brunswick, NJ 08901
(201) 545-3004 Telex: 5106008316

BUDGET & MIDLINE CASSETTES

Catering to flea market vendors and Iinde.
pendent record stores Only No cut-outs
$50 minimum  Write or call for free cata-
log.
The Tape Box, Inc.
2801 West Reynolds St.
Plant City, FL 33566
(813) 754 3896

CLOSEOUT!

Audio Cassette Displays

Record Album Racks

Selling out the remainder

of our inventory!
Bland/wiggs
The Nation's Largest Dealer
(800) 222 0653/In N.J. (201) 386 1578

TAPES

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest pnces, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

INCREASE PROFITS
BY REDUCING THEFT!

RETAIL LOSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY-TO-USE CASSETTE
TAPE SECURITY PRODUCTS!
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR

VIDEO — OPEN YOUR STORE — Save — used
movies and more! Used mowvies will be bought/sold/
traded (215) 638 4222 / 1 (800) 447 3399

WE BUY AND SELL
USED MOVIES

Almost new releases and

catalog titles
Call
(512) 440 1777

OPENING A NEW
VIDEO STORE?

WANT TO INCREASE
PRESENT INVENTORY?
WANT TO ROTATE OLD
INVENTORY? WANT TO

SELL DEAD
INVENTORY?

CALL
TRADE-A-FLICK
1 800 654 5390

SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE

HOPKINSYILLE, KY 42240
502/aa5-a088

BLANK AUDIO & VIDEO CASSETTES
22ND ANNIVERSARY
LOWEST PRICES IN TOWN
¢ Audio C; * Video C
o Mastering Tapes ¢ 8 Tracks
Don't Delay—Call Today! For More Information
Andol Audio Products, Inc.
4212 14th Ave., Brooklyn, NY 11219
Call Toll Free—(800) 221-6578

N.Y. Res.
(718) 435.7322

WE BUY VIDEO OVERSTOCKS
AND DELETES

NO LOAD TO BIG!!

Video Cassette Sales
(201) 778-0877

S

WE BUY AND SELL USED MOVIES—
ANY QUANTITY.

WE SPECIALIZE N
“ALMOST MEW'™ RELEASES
AND TOP 40 — NONE
NIGNER THAN $38.00. CALL
FOR TITLES AND PRICES!
(800) 833 3264 or
(803) 292 2072

WANTED TO BUY
A AR TR TS R S

REWARD

Well pay you up to 50% of wholesale value for
any quantitites of used movies. We sell used
movies too! Send us your want lists. We
specialize in truly professional service.
Independent Video Inc.

10364 Rockingham Drive
Sacramento, CA 95827

{916} 361-7181 In California, {800} 532-4442
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NOVELTIES/
MERCHANDISE

N . 2222222222222
* DON'T LOOK ANY FURTHER *

* Posters * Disco Lights
Incense Reggae
* Your Fiorida One Stop *
* for Rock & Roll accessories *
We export
* ZMACHARS *
* *
* *
* *

* %
* %

8181 N.W. 91st Terrace Bay #6
Miami FL 33166 (305) 888 2238

AAAKA KA A A hohh A K

POSTERS
ZAP ENTERPRISES
1251-3 Irolo St.

Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY
ROCK POSTERS

SERVICES/SUPPLIES/
EQUIPMENT

siskmakers

DOES IT ALL...

COMPLETE
PACKAGE PRICES ON

i ‘0 9.».3;1:0

\\\’5'//’

a

RECORO
PRESSING

JACKET
PRINTING

CASBETTE
DUPLICATION

CALL NOW « TOLL FREE

| 1-800-468-9353

n NYC » 212-302-4140

siskmakers

dreel & Mew York WY 10056

1280000888800 & &4

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balls, Pin Spots, Rain Lights,
Chasers, Portable DJ Gear, Club
Lighting, etc.
WHOLESALE PRICING AVAILABLE

Farralane Enterprises, Inc.
166 Central Ave.
Farmingdale, N.Y. 11735

K (516) 752-9824 # %

122222222232 D
3% 2 % 2% % % % 2% % % % %

RADIO TV JOBS

10,000 radio jobs a year for men and women are
Histed In the American Radio Job Market weekly
paper. Up to 300 opontngl every week!! Disk Jock-
eys, Newspeople -nd rogum Directors. Engi-
neers, Salespeopie. Small, medium and major mar-
Kets all lom\ul lnny ;om require little or no ex-
llat $6.00. Special
Bonul six wnkl $15.95—you save $20!

AMERICAN RADIO JOB MARKET
1553 North Rastern
Las Vegss, Nevads 89101

*RECORD PRESSING*

*Quality Pressings Using Virgin Viny!
*LP’s and Disco Jackets & Labels
*Color Separations
*Mastering & Plating/Stampers
*Free stampers after 1st 1,000

Pressings
*Fast Turn-Around Time
*Ship anywhere in USA & Canada

1 (800) 331 5343

(In N.J.) 337 7325

* ok ok kA ok ok ok ok ok ok ok ok k
DJ & DANCE FLOOR
EQUIPMENT SALE

[ QUALITY PRODUCTS PRICED LOW

Mixers, mirror balls, black lights,

strobes, DJ consoles, rope lights,
controllers, foggers, turntables, and

other similar poroducts.
Let us help you!
THE MUSIC SERVICE

327 S. Miller Rd. ® Akron, OH 44313 %
* A K (216)867-1575 K A K K

122222222 222824
X% 0% % 2% 2% % 2% % % % % %

POSITIONS WANTED

VIDEO/RECORD
INDUSTRY EXECUTIVE

CURRENTLY WORKING AS
VICE PRESIDENT AND GEN-
ERAL SALES MANAGER FOR
A NATIONAL VIDEQ COMPA-
NY. STRONG CONTACTS
WITH SOME OF THE LEAD-
ING MASS MERCHANDIS-

ERS, RECORD DISTRIBU-
TORS AND DIRECT MARKET-
ING COMPANIES. WILL
ACCEPT HEAVY TRAVEL
AND RELOCATE FOR RIGHT
OPPORTUNITY.

BOX #7694
Billboard Magazine
1515 Broadway
New York, NY 10036

SERVICES/SUPPLIES/
EQUIPMENT

Call Toil Free

(in PA_1-800- 468-2533) s
Deaslors Only e
Call for Free Catalog and [T
Monthiy Specisis it

Amencas Leading Drstibutor of o

(C Recordmq Tape and Accessories h -
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1212 T4 7188
MY Slale|

SCHOOLS &
INSTRUCTIONS

MUSIC BUSINESS/VIDEO CAREERS!

Learn recording studio techmigues video pro
duction and much more The Music Business in
stilule prepares you for exciting markeling
management and lechnical careers Top pro
fraiming in concert produchion artist representa
150n retail/wholesaie promotion/markeling
copynght law publishing much more Employ
ment assistance financial aid avaiable Call tolt
Iree 1 800 554 3346 or send lor free career
guide (iIndicate home address phone and year
ot H'S graduanon) Mailto MBI Dept 23 3376
Peachiree Rd Atlanta GA 30326

HELP WANTED

of the President.

P.O. Box 18220

DIRECTOR OF DISTRIBUTION

National Video, Inc. is North America’s largest system of
video stores with over 700 in operation in 47 states and 10
Canadian provinces. We are ranidly developing our Pay-Per-
Transaction system of videocassette distribution which will
revolutionize the distribution business. We seek an experi-
enced professional to manage this exploding division, report-
ing directly to the President. The successful candidate must
have not less than three years prior video software distribu-
tion branch management experience. Immsdiate relocation
to Portland, Oregon is required.

National Video is a publicly trading company and an equal
opportunity employer. Send resume to Kay Gardner, Office

Fortland, OR 97218

503-284-2965

ANNOUNCER
PRODUCTION MAN

Want to come to sunny south Flori-
da. . .then join the TSI winning
team. Send demo tape and resume
to:

5900 Dewey St.
Hollywood FL 33021

A great voice or mulitple voices will
help you gain the position paying up
to $30,000 per year plus company
benefits and pleasant 5 day 40hr.
work week. Send attn: Mr. T.

MALVERNE DIST. IS LOOKING
FOR A FEW GOOD WORKERS
For fuli-time employment in their
warehouse in Long Istand City.
Many fringe benefits. Call: Alan

Marker
(718) 392 5700

TALENT

ATTENTION—INDEPENDENT RECORD compa-
nies!!! Artist for “live shows™ needs opportunity.
Send for Video Tape (VHS) and information. Con-
tact: Jace Steel, 30 Paul Place, Buffalo, NY 14210.

GENERAL MANAGER
Young, growing, communication service needs leader,
with background in PC driven communication/informa-
tion delivery services. Service expanding rapidly in certain
specialized markets. Applicants should have strong sales
and marketing managemem background with new busi-
ness start-up exp Strong admi ive skills are
important. Offices New York, Los Angeles, London, Am-
sterdam. Must travel. Send resume and cover letter to:

Marty Feely
BIN
1515 Broadway

New York, NY 10036

ADMINISTRATOR/BUSINESS ADVISOR for smalt
collectively run record distribution company. Proven
skills in marketing, business/financial planning, and
computerization. Knowledge of independent music
market an advantage. Starting salary 22,000 to
24,000. Resumes to P.O. Box 793 San Francisco,
Ca. 94101.

LISTEN TO THE MUSIC
N.Y. based sales territory with significant
growth potential. A minimum of four
years ad sales experience required: 25%
travel. Send resume with cover letter to:

GENE SMITH, Billboard,
1515 Broadway, New York, NY 10036
{Please—No Phone Calls)
LISTEN AGAIN
Junior sales position in Los Angeles. At
least one year ad sales experience re-
quired. Some travel. Send resume with
cover letter to:
GENE SMITH, Billboard,
1515 Broadway, New York, NY 10036
(Please—No Phone Calls)

SONGWRITERS
R S A MR

YOUR TUNES CAN WORK FOR YOU!

Receive your high quality demo for only $95 per
song. Marketing Assistance available for strong
songs.
Call or Write for brochure:
Easton One Productions
P.O. Box 30682
Bethesda, Md. 20814
(301) 493-6440

BERT STRATTON
NEW CROSSOVER COUNTRY ARTIST
to debut album in Feb., produced by Jack
Gale & Jim Pierce, is looking to perform
outside the upstate N.Y. area. Club,
agent, manager, inquiries welcome.
P.O. Box 911
Binghamton NY 13902
(607) 729 3156

PERSONAL MANAGER/BKG. AGENT
WITH PIPELINE TO MAJORS/WORLD TOUR

PLEASE HANDLE THIS LADY
AND HER CAREER
SINGS HER HEART OUT YOU SEE,
WAIT TILL Y