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Video distribs fear
price war over MCA's

‘Back To The Future’
See page 3

Maryland obscenity

legislation defeated
See page 4

Optimism from N.Y.'s

indie distributors
See page 42
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Impact Of VH-1 Debated:
Does Channel Sell Records?

BY STEVEN DUPLER

NEW YORK Thirteen months af-
ter the debut of VH-1, most major
labels and many retail chains say
they cannot directly attribute any
increase in record sales to artist ex-
posure on MTV Networks’ second
music service.

Reactions range from optimism
about VH-1’s future and MTVN’s
“‘increasing commitment to the
channel,”’ to skepticism about
whether “anybody out there is
watching, much less buying records
because of it.” Others suggest that
the channel beef up its self-promo-
tion.

MTVN officials take issue with
the skeptics and offer research
from independent firms which they

hscenity Trials:
Messer In Clear,
Emerson On Hold

This story was prepared by Earl
Paige in Los Angeles and Edward
Morris in Nashville.

NASHVILLE One of the most
closely watched adult video prose-
cutions concluded in Fairfield, Ohio,
when a jury voted six to two on
March 26 to acquit Video Store own-
er Jack Messer.

The Messer case, active since
June 1984, had earlier resulted in a
hung jury and one that was dis-
missed on procedure. Case prosecu-
tor Peter Froelke says, “We've de-
cided that we're not going to retry
it.”

But in nearby Clermont County,
prosecutor George E. Patterson, re-

(Continued on page 84)

claim provides evidence that VH-1
has a positive impact on record
sales.

According to Harvey Leeds, Ep-
ic’s national director of video pro-
motion, “Our research shows that
VH-1 viewers are relatively light
record buyers, and the majority say
that VH-1 has no effect on their pur-
chasing decisions.

“A year ago,” Leeds continues,
“we were hoping that VH-1 would
help us to cross over certain artists
faster, and to increase their sales
base. We've done some in-house re-
search with a sizable universe, and
unfortunately, we can’t say the
channel has done that.”

Leeds says that “any inkling”" of
a success story connected to VH-1,
such as Sade, is a slight connection

(Continued on page 84)
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Melody Maker calls LATIN QUARTER (AL6-8422) “one of the
most refreshing albums of the year, astonishing not only for the
range and quality of its music, but the stunning diversity of topics
touched in the songs.” Strong rhythms, insinuating melodies, and
potent lyrics make Latin Quarter a provocative discovery.

Nationwide Interviews Begin This Week

SENATE TO PROBE PAYOLA

BY BiLL HOLLAND

WASHINGTON Sen. Albert Gore
Jr. (D-Tenn.) announced last
Wednesday (2) a full-scale investi-
gation by the Senate’s Permanent
Subcommittee on Investigations
into promotional practices in the
record industry and what he called
“the new payola.”

Sen. Gore, who also headed the
inconclusive 1984 House Oversight
and Investigations Subcommittee
preliminary investigation into pay-
ola while a representative from
Tennessee’s sixth district, charac-
terized the alleged payola as
“more extensive, involving much
larger sums of money” and orga-
nized into ‘‘fiefdoms’’ throughout
the country.

ADVERTISENENTS

PHILIPS

Lo RERC
“SWING, SWING, SWING.” A HIT QUT OF THE BOX ... NEW
FROM JOHN WILLIAMS AND THE BOSTON POPS! INCLUDES
SATIN DOLL, IN THE MODD, BEGIN THE BEGUINE, AND
MOONLIGHT SERENADE! PHILIPS CD (412 626-2),

LP (412 626-1) AND CASSETTE (412 626-4).

Specially priced, on Arista Records and Cassettes.

Gore said that he and subcom-
mittee staffers will begin nation-
wide interviews this week with a
wide range of music industry and
radio personnel—promoters, DJs,
record executives “and other indi-

et e A e ey

Isgro lashes out
at RIAA, page 85

viduals who wish to step forward
with information.”

“Recent disclosures in the public
media,” Gore said, “as well as the
announcements by the Justice De-
partment that grand juries have
been convened to investigate this
[payola) and other matters, make
it clear that something 1s wrong.”

B o vy

While saying that ““‘the so-called
new payola is alive and well,” Gore
was unable or unwilling to answer
questions about any new evidence
uncovered by his staff, and pre-
ferred to say that ‘‘some people in
the industry are now more willing
to speak up.”

Although he steered clear of
saying he had been approached by
record company executives to hold
an investigation, he did state that
““‘the record companies are the
ones, I would say, who are most
anxious about stamping this out.”

He referred to a “conspiracy of
silence” that had prevented House
subcommittee investigators from
coming up with any credible evi-

(Continued on page 85)

PolyGram Sets
Interactive
GD Gompany

NEW YORK PolyGram Interna-
tional and parent company Philips
International have formed a new
company to spearhead software de-
velopment for the recently unveiled
Sony/Philips interactive Compact
Disc standard (Billboard, March 15),

The new format, CD-I, integrates
audio, video, and text/data in a sin-
gle CD.

The Los Angeles-based firm,
American Interactive Media (AIM),
says it plans to establish joint ven-

(Continued on page 84)
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Welcome

Home,
Barbra!

America has been waiting
a long time to welcome
Barbra home.
Home to Broadway—with the
release of “The Broadway
Album”, Barbra Streisand’s
long awaited return to her
roots that is currently
triple platinum and a
#1 best selling
album.
And home on
Barbra Streisand’s bnlhant
video program “Putting It
Together”—-The Making Of
The Broadway Album...destined
to be one of the most sought-
after home videos of all time.
“Putting It Together”—The
Making Of The Broadway
A - Album spotlights Barbra in
jiiisghE=Sceries footage of the
closed door recording sessions,
performing such show stoppers
as “If I Loved You” (from “Car-
ousel”) and “Putting It
Together” (from “Sunday In The
Park With George”). The pro-
gram also includes the hit video
of “Somewhere”, directed by
Oscar winner William Frie
A rare and intimate inte
conducted by Friedkin
cameo appearances by dir
Sidney Pollack and compi
Stephen Sondheim are a few of
the additional highlights of this
stunning video event. No
Streisand fan will want to be
without this landmark home
video release.
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Now appearing
in digitally
processed audio
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2 e Barbra has given us an
4 album in which singer and
song are worthy of each

other. Theyare the best. And
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NEWS »=A full-scale Senate investigation will be conducted of re-
cording industry promotional practices. »Reactions are mixed over
the results of music-channel VH-1’s first year in operation. »One
video dealer obscenity suit is being dropped in Ohio; another in Ari-
zona will be retried. »Polygram International and Philips Interna-
tional have formed a new company to develop software in the new
interactive CD format. »3/Distributors complain that MCA Home
Video's “Back To The Future” quotas are spurring unhealthy price
competition. »The chairman of CBS Inc. has come out strongly in
support of Walter Yetnikoff following NBC allegations of indie
promo misconduct. ®4/Maryland’s obscenity bill to forbid the sale
of x-rated records and tapes to minors has been killed in commit-
tee. »6/Three platinum and five gold album awards were awarded
by RIAA in March. »Video certifications for March showed a slug-
gish pace.

4 Executive Turntable 39 Jazz
24, 70 Newsmakers 41 Dance Trax
38 Classical 72 Album & Singles Reviews
38 Latin 86 Inside Track
39 Gospel

COMMENTARY »Guest Column: A case for the “deregula-
tion” of TV music. »Letters.

RADIO »WARM is heating up Atlanta’s top 40 scene. »Out of
the Box. »Newsline. »15/Vox Jox. »17/Featured Programming.
»19/Yesterhits. »20/Washington Roundup. »21/Promotions.
TALENT »Sunkist is sponsoring the Beach Boys’ 100-city 25th
anniversary tour. »27/Talent in Action. »Boxscore.

BLACK »Sam Cooke has scored a posthumous hit single in Brit-
ain with “Wonderful World.” »The Rhythm & the Blues.
COUNTRY =Nashville music publishers are cutting operating
costs to offset stagnant royalty income. »Nashville Scene.
RETAILING »New York’s independent distributors are predict-

ing robust business in the months ahead. »On Target. »43/Grass
Route. »44/New Releases.

VIDEO RETAILING »Many dealers are re-evaluating rental
clubs. »Video Plus.

HOME VIDEO »Walt Disney Home Video is releasing *Alice In
Wonderland” at $29.95 as part of its annual summer sale. »53/
Fast Forward. »55/Newsline.

VIDEO MUSIC »Leading clip director Francis Delia is expand-
ing into new areas. »Video Track. »62/New Video Clips. »MTV
Programming. -

PRO AUDIO/VIDEO »Yamaha is getting good response to its
month-old TV ad campaign for its synthesizers. »Audio Track.

SIB TRADE FAIR SPECIAL

INTERNATIONAL »=Beaties albums have officially hit the So-
viet marketplace for the first time.

CANADA »Sunrise Records & Tapes is challenging the retailing
giants in Toronto. »Maple Briefs.
CLASSIFIED ACTIONMART

UPDATE »Newsline. »Lifelines. »New Companies. »85/Calen-
dar.

CHARTS »6/Chartbeat: ‘Harlem Shuffle’ makes The Stones
the group with the longest top-10-span.

Top Albums Hot Singles

15 Rock Tracks 16 Adult Contemporary
29 Black , 28 Black Singles Action
33 Country 30 Black

38 Classical 32 Country Singles Action
39 Jazz 34 Country

45 Compact Discs 40 Dance/Disco

67 Hits of the World 67 Hits of the World
.80 Top Pop 74 Hot 100

Top Video/Computer 76 Hot 100 Singles Action

43 Computer Software
46 Kid Video

50 Videocassette Rentals
52 Music Videocassettes
55 Videocassette Sales
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Distribhs Bldst ‘Ouctas’ On ‘Back To Future’

Price War Feared; MCA Denies Setting Goals

BY TONY SEIDEMAN

NEW YORK MCA Home Video’s
sales projections for “Back To The
Future” have generated waves of
protest from distributors who say
the numbers are spurring un-
healthy price competition. Some dis-
tributors appear to be selling the ti-
tle at a loss.

“That’s destroying the business.
It really is hurting people,” says
one executive at a major distributor,
who prefers not to be named.

“Future” is the latest in a series
of major titles whose sales projec-
tions have generated negative dis-
tributor reaction. Distributors have
complained about the quotas for a
number of major video titles, includ-
ing ‘“Gone With The Wind” and
“Ghostbusters.”” Many perceive
“Future” as being another high-in-
tensity quota title.

Louis Fiola, vice president of
MCA Video Distributing, denies
that MCA has a quota system. “It's

a level system and there’s a distinct
difference between the two,” he
says.

According to Fiola, “We’re not
jamming anyone with anything.
They do earn incentives as they
move along the system, so it's not
an all-or-nothing situation.”

Fiola points out that “Future” is
“the biggest title to hit the home
video industry in such close proximi-
ty to actual release.”

Distributors calculate that MCA
is looking to move 500,000 units of
“Future” on pre-order, surpassing
previous record-holder ‘“Rambo:
First Blood Part II"” by 75,000
pieces. Distributors and retailers
claim that they are still sitting on
“Rambo” inventory.

They also fear that “Future” is
reviving the high-intensity quota
system that they thought had
eased. They claim that “Future” is
the first title of 1986 to have high
wholesaler quotas.

Distributors say that MCA has

set up a three-tier system of sales
goals, with distributors getting
more marketing funds, p-o-p materi-
al, and dating with each level. Ac-
cording te distributors, the levels
and goals are as follows:

e Level A: 0% guaranteed re-
turns, 4% advertisng, no extra time
on dating, no lobby displays, no mo-
tion displays.

o Level B: 6% advertising, 5%
guaranteed returns, 30 extra days
in dating, 15 lobby displays, and no
motion displays.

o Level C: 10% advertising, 10%
guaranteed returns, 60 days dating,
2% discount, 15 lobby displays, and
25 motion displays.

Distributors say they are battling
for sales to preserve their market
share and gain access to the mar-
keting funds contained in levels B
and C.

They are also afraid of getting
caught with excess inventory once
the program has shipped. “We want

(Continued on page 79)

In The Aftermath Of NBC Charges

CBS Inc. Chairman Supports Yetnikoff

BY IRV LICHTMAN

NEW YORK CBS Inc. chairman
Thomas H. Wyman, reacting heat-
edly to a charge by NBC News that
CBS Records/Group chief Walter
Yetnikoff played a key role in scut-
tling a proposed investigation of in-
dependent promotion by the Record-
ing Industry Assn. of America,
(RIAA), has taken a highly support-
ive stand on behalf of Yetnikoff.

Wyman's ringing endorsement of
Yetnikoff was circulated in an inter-
nal memo distributed Tuesday (1) to
staffers in the records group, and
officers and department heads of all
groups and divisions. The memo
was precipitated by allegations
broadcast on the “NBC Nightly
News” Monday (March 31) that it
had been told by ‘“industry execu-
tives [that] it was Yetnikoff who
had a lot to do with stopping an in-
vestigation [by the RIAA] earlier
this year of independent promoters.”

The “NBC Nightly News” seg-
ment was the latest in a series of re-
ports by the network on indepen-
dent promotion in the music indus-
try and its alleged involvement in
organized crime. Most key labels,
including CBS, dropped or sharply
curtailed the use of indies within
days following the initial broadcasts.

Wyman’'s memo, terming the
broadcast ‘“‘a second-class example
of broadcast journalism,” stated
that the company was ‘“‘exploring
whether further steps can be taken
to correct the extremely unfortu-
nate misimpressions created by this
broadcast.” There was no elabora-
tion available on the nature of the
response being weighed.

The memo did not directly ad-
dress the issue of Yetnikoff’s role in
a proposed RIAA investigation of
independent promotion, and ap-
peared to be a corporate response
from the highest level to the tone of
the broadecasts in general.

Yetnikoff himself, using the Yid-
dish expression ‘“mensch” (gentle-
man) to characterize Wyman in
making his comments, says that nei-
ther he nor CBS stopped the pro-

posed RIAA investigation. He ad-
mits that he objected to “awkward
language’’ in an initial RIAA memo
on the subject and called for certain
guidelines, mainly with regard to
close lawyer supervision. Yetnikoff
says changes were made to his sat-
isfaction, but, ultimately, other ex-
ecutives voted against the RIAA
proposal. He would not identify
those executives.

As for the upcoming Senate probe
of payola (see story, page 1), Yetni-
koff says, ‘I welcome it. CBS is
completely clean to the best of my
knowledge. We operate in a com-
pletely kosher fashion.” He says
that Wyman’s memo not only
“stands up for the record operation,

but for decent journalism as well.
We found the [NBC coverage] of-
fensive.”

Besides terming last week’s seg-
ment “second-class journalism,”
Wyman said in the memo that “by
implication and innuendo, the sug-
gestion was made that the industry
as a whole had been involved in un-
ethical and/or illegal conduct and
that, in particular, the leadership of
the industry was implied to be
knowledgeable and perhaps even in-
volved.”

While aware ‘‘there have been
questions about the independent
promotion business,” Wyman added
that “in spite of intensive investiga-

(Continued on page 79)

NEW YORK Gerry Wood is re-
joining Billboard in the new posi-
tion of general manager, Nash-
ville.

The move is one of several
planned in Billboard’s expansion
of its Nashville operation. Also
joining Billboard in Nashville is
Marie Ratliff, who will be in
charge of compiling the country
music charts.

Wood served as Billboard’s
Southeast editor in Nashville from
1975-80, and as editor in chief in
New York from 1980-83.

The veteran journalist returned
to Nashville in 1983 to become edi-
tor in chief of ‘“Nashville!” maga-
zine. Since leaving that post, he
has been a freelance writer and a
special correspondent for People
magazine. He is also a reviewer
for cable television’s Nashville
Network.

Wood’s appointment was an-
nounced in New York by Sam
Holdsworth, Billboard’s publisher
and editor in chief. ‘“We couldn’t
be more pleased to have Gerry

Named To Top Nashville Post

Wood Back At Billhoard

back with us,” said Holdsworth.
“We're expanding our Nashville
operation by bringing the country
charts in from Los Angeles, ex-
panding the office’s reach to in-
clude the entire south-central re-
gion, including Texas and Oklaho-
ma, and generally looking at
Nashville as an entertainment cen-
ter stretching beyond the limits of
just country music.

“We needed a person who could
manage these new elements as
well as start working closely with
the Nashville community from
day one.”

Wood is on the board of the
Nashville Entertainment Assn.
and is a member of the Country
Music Assn., the Gospel Music
Assn., the Nashville Songwriters
Assn. International, the National
Academy of Recording Arts & Sci-
ences, and Sigma Delta Chi. His
appointment is effective April 14.

Ratliff will take charge of Bill-
board’s country charts in Nash-
ville May 5. Previously, the charts

(Continued on page 85)

BILLBOARD APRIL 12, 1986

WwWWwWWw.americanradiohistorv.com


www.americanradiohistory.com

Maryland Obscenity Bill Defeated

Sponsor Vows To Continue The Fight

BY BILL HOLLAND

ANNAPOLIS The controversial
bill that would have made Mary-
land the first state with an obsceni-
ty law forbidding the sale of x-rat-
ed records and tapes to minors was
killed in committee here April 1.
The 7-to-4 vote by the Senate Ju-
dicial Proceedings Committee re-
flected a feeling among some state
legislators that the ‘“carnival like
atmosphere” surrounding the bill
had drawn attention away from
other pressing legislation, includ-
ing several child-abuse measures.
Committee chairman Thomas V.
“Mike” Miller had called the pro-
. posal “the worst bill this session.”
The Recording Industry Assn. of
America (RIAA) hired an influen-

tial lobbyist, Bruce Bereano, to
work toward defeat of the bill—at
a reported $10,000 fee. Bereano, ap-
parently without RIAA knowledge,
invited artist Frank Zappa to testify
before the committee last month.
The bill’s sponsor, Delegate Ju-
dith Toth, is unruffled by the de-
feat of her amendment to the ob-
scenity law. “This is just the begin-
ning of a very important national
movement,” she says. “I'll be filing
a revision of this bill next year, but
I'm also going to be taking a closer
look at laws already on the books.”
Toth says that she plans to talk
with state attorneys and police
about pursuing cases against
Maryland record stores that sell
“objectionable” albums and tapes
and display what Toth considers

obscene cover art and advertising
posters.

“It won’t be a question of taking
them to court to win, but just tak-
ing them to court,” she says. She
expects ‘“‘meetings with women’s
groups, letters to the editor, and
demonstrations’’ to “increase the
pressure on the industry.” Howev-
er, Toth has said that she isn’t “af-
ter” retailers as much as she is the
record companies.

The bill would have made it a
crime punishable by a first-time
fine of $1,000 or a year in jail or
both for a retailer to sell an ob-
scene record, tape, or Compact Disc
to a minor. Never fully explained in
the provisions of the defeated bill
was the mechanism for determin-
ing obscenity.

Jobete Music Is Now ‘Very Flexible And Very Conipetitive ’

Motown Publishing Arm Gets New Look

BY SAM SUTHERLAND

LOS ANGELES An extensive re-
organization of Motown’s music
publishing arm is nearing comple-
tion as veteran publisher Lester Sill
completes his first year as president
of the Jobete/Stone Diamond com-
bine.

Sill, who left the top slot at
Screen Gems/Colgems-EMI Music
to helm Jobete, says the expansion
and realignment included the
launch of the company’s first Nash-
ville office, a reactivated New York
outpost, new executive posts in Jo-
bete’s Hollywood headquarters, and
additional investments in expanded
catalog promotion and recording fa-
cilities.

Underlying those moves was
Sill’s conviction that Jobete had
been a sleeping giant in need of up-
dated management and revised
strategies for exploitation of its
copyrights. “Here, what I had to
look for first and foremost was to
put the administrative effort into
order,” he says.

*The company had fed off the rec-
ord company, and they didn’t pay
too much attention to it because it
was automatic.”” Apart from the
built-in cover activity emanating
from the label, Sill says Jobete had
continued to maintain a writing

staff but was no longer fully bene-
fitting from it because of changes in
Motown’s overall operation.
“When Berry [Gordy] was ex-
panding, his writers had an immedi-
ate outlet for their new material,”
Sill says, alluding to Motown’s late-
'60s period, when the songwriting

‘Jobete had fed off
the record
company; it
was automatic’

staff could expect not only commer-
cial releases, but a chance to pro-
duce top label acts. “They weren’t
running to get songs covered out-
side because they didn’t need to.”
Thus, Sill says his first priority
was to rebuild the administrative
team to lay the groundwork for a
more aggressive company. Over the
past year, he has brought.aboard a
number of key executives, many of
them associates from his Screen
Gems days, including business af-
fairs vice president Vince Perrone,
international operations vice presi-
dent Frank Banyai, Nashville opera-
tions vice president Roger Gordon,
and Holly Greene, director of East

NEW YORK Steve Gett joins the
New York staff of Billboard this
week as talent editor.

Gett will preside over a major
overhaul of the talent section.
Readers can look for the section to
provide more news on a&r, ven-
ues, touring, publishing, and label
signings. Gett will deliver much of
this information in his new “On
The Beat” column, which debuts
next week.

The former editor in chief of
McDonald's Music & Entertain-
ment NOW magazine, Gett was
also editor of trade paperbacks for
Cherry Lane Publishing and is the
author of seven music biogra-
phies. He has written extensively
for many major U.S. and U.K. mu-

BB Names Talent Editor

sic publications and has edited and
designed tour books for various
top acts and merchandisers.

Gett replaces Paul Grein, who
remains with Billboard as music
research editor. Grein will contin-
ue to author his popular weekly
“Chartbeat” column.

The changes are part of an over-
all fine-tuning of Billboard’s edito-
rial coverage. To better serve Bill-
board’s readers, all of the artist-
related sections—talent, black and
country—were recently moved
closer to the front of the maga-
zine. The video sections are now
grouped in the middle of the mag-
azine, and the international pages
are together near the “Hits Of
The World” page.

Coast professional activities.

Sill says his key Los Angeles
staff—including Perrone, Banyai
and professional managers Joey
Averback and Rodney Gordy—
work closely with Lee Young Jr.,
executive vice president of the Mo-
town Music Group.

Although Motown label staffers
Benny Medina, since departed, and
Kerry Ashby had revived the old
“Hitsville” concept of studio work-
shops to allow beginning musicians
and writers to generate new songs,
Sill says the new incarnation needed
focus, too. “I sat down with both of
them, and I told them they were get-
ting good grooves, but that when [
brought the tapes to writers, they
couldn’t really build satisfactory
songs. So they’re still active, but
now they’re working more closely
with our writers.”

At the same time, Sill notes that
Nashville chief Gordon has super-
vised the creation of a new set of
demos, recutting old label hits to
present them to country/pop users.
Sill sees the recent emergence of
classic rock and r&b material
through country covers as an exam-
ple of new markets that Jobete’s
formerly conservative style might
not have tapped.

Sill, Perrone, and Banyai also rely
on the opening up of the lucrative
field of advertising usage, an area
they pursued during their days at
Screen Gems. They cite the rise of
baby boomers as agency executives
in the opening up of the ad commu-
nity’s interest in ’60s hits, with Per-
rone adding that Jobete may have
previously priced itself out of such
usages.

Now, however, Jobete is “very
flexible and very competitive,” Per-
rone says. He reports that 23 major
U.S. campaigns are now using Jo-
bete or Stone Diamond copyrights,
and Banyai notes that a similar
number of commercials produced
for international markets now use
their songs. 0

Jobete’s in-house demo studio has
also been upgraded, from a 3-track
format to its present configuration,
which includes a battery of synthe-
sizers and outboard electronics and
a 24-track recorder matched to
equipment available at Motown’s
Hitsville studio complex here.

il -. . _.

Gold Rhythm. New York RCA executives award the Judds gold disks for their
album “Rockin’ With The Rhythm."” The Judds were in town to perform at Radio
City Music Hall. Standing are, from left, RCA/Ariola executive vice president of
operations Jose Menendez; RCA Records USA & Canada vice president John
Ford; Naomi Judd; RCA/Ariola president and chief executive officer Eliiot
Goldman; Wynonna Judd; RCA Nashville division vice president Joe Galante;
and RCA/A&M national singles sales director Tony Montgomery.

Executive Turntable

BILLBOARD. Gerry Wood re-joins the Billboard staff as general manager:
Nashville. He was most recently a freelance writer and special correspon-
dent for People magazine, and served as Billboard’s Southeastern editor in
Nashville from 1975-1980 and as editor-in-chief in New York from 1980-
1983. Also in Nashville, Marie Ratliff is appointed country chart manager.
She was previously head of press and media relations for the country act
Alabama and country research director at the now-defunct trade publica-
tion Record World. (See story page 3)

Steve Gett is appointed talent editor for Billboard magazine, based in the
New York office. He was previously with Cherry Lane Music Co. where he
served as editor-in-chief of the McDonald’s chain-distributed magazine

wOOoD KOONIN
“Music & Entertainment NOW’’ and as editor of trade paperbacks. (See sto-
ry this page)

RECORD COMPANIES. Fred Deane is appointed to the newly created post of
senior director of rock radio department for PolyGram Records in New
York. He was head of his own promotion and marketing firm, Hot Trax
Promotions. Debby Appelbaum, who was promotion director at Hot Trax,
will be joining him as assistant.

CBS Records names Geoff Koonin director of royalty operations in New

-

PRESTON WHITMAN

VENABLE RUSE

York. He was director of financial operations for CBS Records Canada.
Dane Venable is promoted to manager of college marketing for the label.
He was an account service representative in the Southeast branch.

Aspen Records Group in New York names Hands Wendel production
manager and Zand Gee art director. Wendel served in a similar capacity at
ECM Records. Gee, a graphic artist, worked with labels such as Fantasy
and Palo Alto.

Patty Kean Mahon has resigned as product manager at Columbia Rec-
ords. She can be reached at (516) 661-2458.

TRADE GROUPS. The Recording Industry Assn. of America (RIAA) re-elects
Stanley Gortikov president of the organization in New York. He has held
that position since 1972, following his service in the president and chief ex-
ecutive posts at Capitol Records and Capitol Industries.

PUBLISHING. Broadcast Music Inc. (BMI) promotes Frances Preston to the
newly created post of executive vice president and chief operating officer,
operating out of the organization’s New York, Hollywood, and Nashville

offices. She was senior vice president of performing rights.
Shelley Whitman is elevated to professional manager of Big Seven Mu-
sic Corp. and its subsidiary companies in New York. She was assistant to
(Continued on page 78)
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KELLY ISLEY, &

December 25, 1937-March 31, 1986

IN LOVING MEMORY

Ernie Isley, Chris Jasper, Marvin Isley
and all the members of
the Isley and Jasper families.

“With God’s Help The Caravan of Love Will Continue.”
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Alahama Leads RIAA’s March Parade

Whitney Houston Album Goes Over 4 Million Mark

BY PAUL GREIN

LOS ANGELES Alabama last
month became the first country act
to earn eight consecutive platinum
albums, when ‘“Greatest Hits”’
topped the million-unit mark.

Alabama’s platinum streak began
with 1980’s “My Home’s In Ala-
bama’’ and has continued with
“Feels So Right,” “Mountain Mu-
sic,” “The Closer You Get,” “Roll
On,” “40 Hour Week,” and ‘“Ala-
bama Christmas.”

Kenny Rogers went platinum
with six straight solo releases be-
tween 1978 and 1981, but stopped at
gold with 1982’s “Love Will Turn
You Around.”

The Alabama album was one of
three to top the million-unit mark in

March. Others were debut collec-
tions by a-ha and the Hooters. That
brings the first-quarter total of plat-
inum albums to 15. Twenty achieved
platinum status in the first quarter
of 1985.

But the number of albums certi-
fied gold by the Recording Industry
Assn. of America (RIAA) in the first
quarter of this year is up slightly
compared to the same period last
year, by a margin of 32 to 31.

Among the month’s gold albums
was ‘““An American In Paris” by
Leonard Bernstein conducting the
New York Philharmonic Orchestra.
First released in 1959, this becomes
CBS Masterworks’ eighth gold al-
bum-—more than any other classical
label, CBS claims. It follows anoth-
er Bernstein/New York Philhar-

Trailing For Month & Year-To-Date
Video Gertifications Slump

NEW YORK Gold and platinum
video certifications sagged for the-
atrical titles in March compared to
the same period in 1985. Non-the-
atrical numbers were also weak.

In fact, only releases in the non-
theatrical music field showed sig-
nificant strength compared to pre-
vious months. .

Theatrical awards were down
for the month and trail for the
year to date. Only one title was
certified platinum in March and
three gold; in March 1985 there
were 14 gold and nine platinum
certifications.

This year, 24 titles have gar-
nered gold and 16 platinum. Totals
last year were 30 gold and 22 plati-
num.

Thorn EMI/HBO was the only
company to have theatrically re-
leased titles gain certification in
March. Gold and platinum went to
‘““Volunteers,”” and gold was
earned by ‘“‘Creator” and ‘“‘The
Heavenly Kid.”

In the non-theatrical category,
one platinum certification was
awarded, going to Coliseum Vid-
eo’s “Wrestlemania.” Eight titles
have been certified gold and six

platinum for the year so far. In
March ’85, 12 titles were certified
gold and two platinum. Year-to-
date figures were 47 and 21.

In non-theatrical music, two
gold certifications and one plati-
num were awarded. Maljack Pro-
duction Inc.’s “The Superbowl
Shuffle” took one of each certifica-
tion, while Sony Video Software
Co.’s “Iron Maiden—Live After
Death” went gold. Eight gold and
two platinum certifications have
been granted this year so far. The
non-theatrical music category did
not exist at this time last year.

In the theatrical category, a title
must sell more than 75,000 units or
exceed $3 million in sales at retail
to win gold; it must move 150,000
units or sell $6 million at retail for
platinum. Non-theatrical requires
sales of 30,000 units or retail value
$1.2 million for gold and 60,000
units or $2.4 million for platinum;
while non-theatrical music takes
25,000 units or $1 million in retail
sales for gold and 50,000 units or
$2 million in sales for platinum.

TONY SEIDEMAN

Kelly Isley Dies At 48

Founding Member of Isley Bros.

NEW YORK Kelly Isley, co-
founder and the eldest member of
the trailblazing black music group
the Isley Brothers, died of a heart
attack at his Alpine, N.J., home
March 31. He was 48 years old.
Born O’Kelly Isley in Cincinnati
on Christmas Day, 1937, Isley
helped lead the group throughout a
recording career that began in 1958
and continues to this day. The group
played a crucial role in the develop-
ment of both soul and black rock
musie, with breakthrough hits like
“Shout,” “Twist And Shout,” “It's
Your Thing,” “That Lady,” “Fight
The Power,”” and ‘“Love The One

Billboard’s new
album radio panel,
see page 16

You’re With.” In 1969, the Isleys
earned a Grammy with “It’s Your
Thing” for best r&b vocal perfor-
mance by a group. )

Originally formed as a vocal
group by Kelly and his brothers
Ronald, Rudolph, and Vernon (who
died in the ’50s), the Isleys attracted
little attention with their early doo-
wop-style recordings. The group’s
sound changed in 1959 when the
brothers were signed to RCA. Their
first single for the label, the gospel-
tinged r&b trendsetter ‘“Shout,”
reached No. 47 on the pop charts,
the first in a string of nearly 40
chart hits.

Moving to the small Wand label in
1962, the Isleys reached No. 2 on
Billboard’s r&b chart and No. 17 on
the pop chart with a cover of “Twist
And Shout.” The group also record-
ed for Tamla in the mid-'60s before

(Continued on page 84)

monic collaboration, “The Joy Of
Christmas,” as well as Wendy Car-
los’ ““Switched-On Bach,” Placido
Domingo’s “Perhaps Love,” Claude
Bolling & Jean Pierre Rampal’s
“Suite For Flute & Jazz Piano,” Eu-
gene Ormandy & the Philadelphia
Orchestra’s ‘““Glorious Sound Of
Christmas,” and two albums by the
Mormon Tabernacle Choir—‘Han-
del’s Messiah” and “The Lord’s
Prayer.”

The only single to be certified
gold in March was also an oldie: El-
vis Presley’s “Crying In The Cha-

‘pel,” which was released in April

1965. It goes back further than that,
according to Joel Whitburn, whose
“Top Pop Singles’’ tome states
Presley recorded the song in Octo-

(Continued on page 82)

NARM Conventioneers. Gathered in WEA's private suite at the recent NARM
'86 Convention in Los Angeles are, from left, David Sanborn, Warner Bros.
president Lenny Waronker, Christine McVie, WEA chief Henry Droz, and Ronnie

James Dio.

by Paul Grein

THE ROLLING STONES’ “Har-
lem Shuffle” jumps to No. 9 on this
week’s Hot 100, becoming the
group’s 22nd top 10 hit. The Stones
first cracked the top 10 in Novem-
ber 1964 with “Time Is On My
Side,” giving them a top 10 span of
21 years and five months. That’s
the longest top 10 span of any
group in chart history, and one
that’s topped by only six individ-
uals: Frank Sinatra, Perry Como,
Gladys Knight, Stevie Wonder,
Dionne Warwick, and Paul
McCartney.

“Harlem Shuffle” first charted
in 1963 for Bob & Earl, and again
in 1966 for Roy Head’s backing
band, the Traits. Neither version
broke into the top 40.

This single is the Stones’ debut
for CBS following a 15-year associ-
ation with Atlantic. The Stones’
first single through Atlantic,
“Brown Sugar,” went to No. 1 in
May, 1971. While “Harlem Shuffle”
still has a way to go to match that
accomplishment, it has already im-
proved on the disappointing per-
formance of Mick Jagger's first
solo release for CBS, “Just Anoth-
er Night.” That single peaked at
No. 12 last year.

THIS MARKS the first week in
nearly two years that top pro-
ducer/writer David Foster hasn’t
had at least one single on the Hot
100. Foster’s streak began on May
5, 1984, when Chicago’s “Stay The
Night,” the first single from “Chi-
cago 17,” entered the chart at No.
49. It ends this week as Anne Mur-
ray’s “Now And Forever” drops
off after a mere six-week run.
Mark Ules and Michael Jay of
Captain Hook Music in Encino,
Calif., who don’t work with Foster
but are evidently two of his big-
gest fans, note that Foster had at
least two singles on the chart ev-
ery week from June 16, 1984, until

CHAR

Feb. 1 of this year. His peak was
last Aug. 24, when he had writing
and/or production credit on five
chart hits.

While Foster drops off the chart
this week, he won’t be missing for
long. The kick-off single for his At-
lantic debut album, a duet with
Olivia Newton-John titled “The
Best Of Me,” is due shortly, to be

Stones ‘Shuffle’ to
top-10-span mark

followed by singles from Chicago
and, possibly, Neil Diamond.

6

KISS” BY PRINCE & the Rev-
olution jumps to No. 2 on this
week’s Hot 100, while the Bangles’
“Manic Monday,” which Prince
wrote under the pseudonymn
Christopher, leaps to No. 3. That
makes Prince the first songwriter
to be able to claim authorship of
two of the top three pop singles
since, well, since Prince scored in
November 1984 with ‘‘Purple
Rain” at No. 2 and Chaka Khan’s
“I Feel For You” at No. 3.

“Kiss” also jumps to No. 1 on
this week’s dance/disco club play
chart, a week after hitting No. 1 on
the black chart.

It’s Prince’s fifth No. 1 dance
hit, following ‘“‘Controversy,”
“1999,” “When Doves Cry,” and
“Let’s Go Crazy.” And that doesn’t
count several other No. 1 dance
hits that Prince wrote but didn’t
perform, including ‘I Feel For
You,” Sheena Easton’s “Sugar
Walls,” and Sheila E.’s “A Love
Bizarre.”

FAST FACTS: Stanley Jordan’s
“Magic Touch” holds at No. 1 on
Billboard’s jazz chart for the 41st
week, establishing a new record
for that survey. Grover Washing-

ton Jr.’s “Winelight”’ was No. 1 for
3l weeks in 1980, George Benson’s
“Breezin’ ”’ for 28 weeks in 1976,
and Herbie Mann’s ‘“Memphis Un-
derground” for 26 weeks in 1969.

Cliff Richard & the Young
Ones’ “Living Doll” holds at No. 1
for the second week on the British
chart. The record is a remake of
Richard'’s first No. 1 British single
from 1959. This is Richard’s 11th
U.K. No. 1, his first since “We
Don'’t Talk Anymore” in 1979.

At No. 2 in Britain this week is
another old song: Sam Cooke’s
“Wonderful World,” which peaked
at No. 27 in the U.K. (and at No. 12
in the U.S.) when it was first re-
leased in 1960. Cooke died in 1964.

WE GET LETTERS: In the dubi-
ous distinction department, Lisa
Lisa & Cult Jam with Full Force’s
“Can You Feel The Beat” has tied
the Talking Heads’ ‘““And She
Was” as the single with the lon-
gest run on the Hot 100 without
cracking the top 50. Both stayed on
for 20 weeks, with Lisa Lisa peak-
ing at No. 69 and the Talking
Heads peaking at No. 54. You'll re-
call that Chaka Khan had held the
unenviable record with “Through
The Fire,” which stayed on for 19
weeks. This item comes from two
tipsters: Larry Frank of Brooklyn
and Jerseyite John Matarazzo.
And several of you have pointed
out that Stevie Nicks’ last two sin-
gles have been listed on the Hot
100 at the same time as songs with
the same title by other artists.
Nicks’ “Talk To Me” had to com-
pete with Quarterflash’s song of
the same name; “I Can’t Wait”’ has
had to do battle with the Nu Shooz
record. It hasn’t exactly held Nicks
back. “Talk To Me” climbed to No.
4 in January, and “I Can’t Wait”
jumps to No. 16 this week. Lori Gil-
lespie adds that the titles of two of
Nicks’ earlier hits have also been
borrowed for recent chart entries,
namely ‘“Sara’ by Starship and
“Stand Back” by Stephanie Mills.
But Gillespie concludes: ‘‘Stevie
probably won’t have to worry
about some other artist using
‘Rhiannon’ as a song title!”
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GIVIN' IT STRAIGAT
TO YOU
Dorothy Maore

Remembered for her smast 20p
hit “‘Nsty Blue’", Dorothy Mcore
ofers her first gospe! um
‘‘Givim 11 Straight To You’. "he
project combines hoth new saags
and famifr material, but Doraghy
gives =c1 tune a reading tha is
unmistakably Eers.

THERE IS HQOPE

The Reveread

Milton Brunsen

and the Thompsen
Community Singe-s
Reverend Milton Brunson foundzd
The Thor pson Community Singers
over three decades ago, and their
reputation 1as flourished. *‘Thee
is Hope’” crzates gospel music for

the eighties with nething keld
bac«!

reverend
milton

brunson and the thompson community singers

there is hope

VY.L

CET,ERRATION

BORNY JORES § REW LIFE

REJOICE 1S A DIVISION OF WORD. INC., WACO, TEXAS, AVAILABLE WHEREVER FINE RECORDS & CASSETTES ARE SOLD

CELEBRATION

Shirley Caesar

Regarded as Gospel Music’s first
lady, Shirley Caesar, a five-time
Grammy winner, has been honored
this year for her performance of
“Martin”’. The song ‘‘Martin’’, a
selection from her °‘Celebration’*
LP, is a tribute to the late Dr.
Martin Luther King. Experience the
heart of this incred bie artist.

JUBILEE LIVE
A Musical Tribute to
Fisk University

Recorded live in Nashville, this
musical tribute to Fisk University,
a leading educational institution far
black Americans for over one hun-
dred years, features the artistry of
Al Green, Shirley Caesar, Bobby
Jones & New Life and others.
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“The Power Of Accurate Accounting’

A CASE FOR ‘DEREGULATION’ OF TV MUSIC

BY THOMAS J. VALENTINO

The time is ripe for a change in the
way music fees from television sta-
tions are paid. The new bill before
Congress, HR 3521, would be a step
in the right direction for the vast
majority of composers, authors, and
publishers in the administration of
their copyrights. Finally, it would
put into their own hands the power
of accurate accounting for perfor-
mance fees in the lucrative field of
television broadcasting.

As the bill goes before a House
subcommittee, most observers view
it as a fight between the powerful
broadcasting community and the
equally powerful ASCAP/BMI co-
alition. However, there are a few
people in the industry who are
aware that many publishers, au-
thors, and composers affiliated with
both ASCAP and BMI are also
pushing for passage of the legisla-
tion.

These publishers and composers
actually seem to make up the vast
majority of ASCAP and BMI mem-
bers; that is, they compose and pub-
lish the ‘“background” and “inciden-
tal” music used so frequently by
television broadcasters. As a mem-
ber of this “silent majority,” let me
explain how these supporters of the
current bill feel.

Right now, the average publisher
(and composer) receives very little
from ASCAP and BMI in the way of
distribution from collection of per-
formance rights for this type of mu-
sic. Background, production, and in-
cidental musie, according to the so-
cieties themselves, are “difficult” to
account for accurately. Therefore,
most of this music never shows up
on the statements from ASCAP and
BMI to publishers and composers of
this genre of music.

Moreover, when it does get into
the sample, both the rate and fre-
quency tend to minimize its mone-
tary effect within the statement.
The end result is very small and
sometimes close to zero in dollar
terms.

As a publisher of this type of mu-
sic exclusively, I can certainly sym-
pathize with others who see the vast
amounts of collections made by
ASCAP and BMI and then turn to
statements on distribution and see

what a poor job was done of record-
ing the performances. This is com-
pounded for the publisher who has
already recorded a ‘“‘synchroniza-
tion”’ payment directly and never

sees the expected ‘“performance’

fee.

The source licensing legislation
would greatly benefit any publisher
member of ASCAP and BMI for a
number of reasons.

Firstly, he could cut his own deal.
He would not have to rely on

would see an immediate increase in
revenue. Unlike the sampling sys-
tem of ASCAP or the logging sys-
tem of BMI, source licensing pro-
vides for immediate, large, and
longterm payments to those whose
music is used in television program-
ming.

Right now, it is estimated that
95% of the money collected from
television stations by ASCAP and
BMI is paid out to only 6% of the
composers. And 85% of all compos-

o
s

A

‘How many composers
are pleased to learn that
... they will not
get any money now?’

ASCAP or BMI to collect the perfor-
mances and possibly pay him his
due down the road. He could, at the
same time he makes his synchroni-
zation deal, tack on his own perfor-
mance fee. This figure would be dic-
tated by the market and might, in
fact, be greater than he could ever
expect from ASCAP and BMIL.

ASCAP and BMI right now com-
plain that performance fees would
be cut drastically in the future if
this bill is passed. This is not true at
all. I believe that for the over-
whelming majority of composers
and publishers performance income
would rise dramatically. This de fac-
to “deregulation” of the cartel-type
collection of fees by ASCAP and
BMI would serve the composer/
publisher by freeing him from de-
pendence on the societies’ efforts.

Secondly, the more popular
“name’’ composers could continue
to command a premium for their
work in much the same way actor
“stars’” work for prices far above
union scale. Once again, the market
would take over a job now being
handled in a cumbersome and ineffi-
cient manner.

Thirdly, publishers and compos-
ers whose music is used most often

ers never receive any money at all
from ASCAP and BMI. Those fig-
ures are astonishing. With the large
collections from television stations
by ASCAP and BMI, these stations
have absolutely no incentive to use
local composers and music produc-
ers for incidental and background
music.

If the blanket license is eliminat-
ed and replaced with source licens-
ing, the television stations will im-
mediately begin “jobbing out” mu-
sic production on the local level.
This outlook for the independent
small publisher, producer, and com-
poser would be nothing less than
rosy.

ASCAP and BMI have noted, in
their arguments for preservation of
the status quo, that they provide a
service in protection from copyright
infringement for the television
broadcaster through their blanket
licensing system. This, in fact, may
be the case, but the stations have
not asked for such protection. And
regardless of this fact, source li-
censing would provide specific li-
censes for uses of music. Therefore,
any unauthorized uses would be
fully liable to copyright infringe-
ment proceedings.

As the present system stands,
from the viewpoint of many publish-
ers and composers, there is a lot of
money going into the pot, and after
the large administrative costs of
ASCAP and BMI are taken out and
the small number of major publish-
ers are taken care of, there is little
being distributed for what is widely
regarded as substantial airplay of
background, production, and inci-
dental music. Source licensing
would solve this particular injustice.

Ed Cramer, president of BMI, in
testifying against the proposed leg-
islation before the House subcom-
mittee, indicated that one of the rea-
sons for retaining the present sys-
tem was that it provided for “no
need to pay a great deal of money
up front” to composers. One would
tend to think that a system that pro-
vides for little or no payments for
work done at the outset must be
flawed. 1 wonder how many com-
posers are pleased to learn that
each time they produce they will not
be getting any money now, but only
promises of possible money later.
Under source licensing, this will
change.

The current system is an anachro-
nism in action. The ideal market
should be one in which the buyer is
encouraged to purchase as directly as
possible from the seller, thereby
achieving economic benefits for both.
A purchase of only what is used by
the buyer and a negotiated and imme-
diate sale by the producer benefit
both sides of the transaction.

Congress is in a mood for deregu-
lation. This has been achieved in the
transportation industry, the com-
munications industry, and the bank-
ing industry. In virtually all cases,
there have been not only improve-
ments within those industries, but
also lower costs for the consumers
and higher profits for the produc-
ers. It is now time to “deregulate”
the industry for collection of perfor-
mance rights as represented by
ASCAP, BMI, and SESAC.

Thomas Valentino is president of
Thomas J. Valentino Inc. in New
York, which publishes production
music for television, films, and
video.

A SIGN OF CARING

Radio Arts applauds John McEuen's
commentary in your March 8 issue
chiding radio stations for not identi-
fying the music they play.

As a national music service, we en-
courage all our clients on all formats
to identify their music; this benefits
the stations as well as the artists.
One of the most common complaints
about radio from the average listener
is lack of identification of music
played. Personality involvement with
the music is what makes a station
more successful.

Any radio station that seemingly
ignores the music it plays sends the
listeners a not-so-subtle message that
since the music apparently doesn’t
matter to them, why should it matter

Letters to the Editor

to the listener!
John Benedict
VP & General Manager
Radio Arts, Inc.
Burbank, Calif.

GIVE THEM JEWELS

As the director of a Compact Disc
music label and co-proprietor of a CD-
only store (Boston Compact Disc),
I'm compelled to comment once again
on a nutty new development in this
still-fledgling industry—the “Digi-
Pak.” .

Despite my numerous objections to
the paperboard package, I'd rather
remind the “movers and shakers” to
consider the lowly consumer. I real-
ize it's no fun to fraternize with the
masses, but their tastes rule our uni-

verse. And they dig the jewel-box.
It’s slick and clean and durable, but,
best of all, it is modern and has defi-
nitely enhanced the product profile,
which has propelled CD sales thus
far beyond the wildest projections of
just a couple of short years ago. So,
why blow it now?

We can fool some of the people
some of the time, but we'll never get
away with this—and for what, a few
pennies? (At 40-60 cents for each Di-
gipak, it seems more than just the
public is being fooled . ..)

I'm not unsympathetic to the al-
bum packaging industry—I realize
they’re still smarting from the sud-
den popularity of cassettes at the ex-
pense of the LP (cheaper by far to
package, with less paper) and are de-

termined not to miss out on the Com-

pact Disc. But they'll get their slice of

the pie now with the advent of the 6-

by 12-inch paperboard outer box—
and we'll still all be pals.

Please, let's be reasonable about

this.

Don Rose

President

Rykodisc USA

Salem, Mass.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
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Broadway, New York, N.Y. 10036.

Billboard Offices:

New York Los Angeles
1515 Broadway =~ 9107 Wilshire Blvd.
N.Y. 10036 Beverly Hills, Calif. 90210

212 764-7300 213 273-7040
telex 710 581-6279 telex 66-4969

cable Billboy NY  cable Billboy LA
Nashville Washington, D.C.
14 Music Circle €. 733 15th St. N.W.
Tenn. 37203 D.C. 20005
615 748-8100 202 783-3282
London Tokyo
71 Beak St. 6-19-16, Jingumae
WIR 3LF Shibuya-ku, Tokyo
01 439-9411 03 498-4641

. telex J25735

Publisher & Editor-In-Chief:
SAM HOLDSWORTH
Associate Publisher/Director of Research:
MARTY FEELY
Associate Publisher/
Director of Marketing and Sales:
GENE SMITH
International Editorial Director
MIKE HENNESSEY

Editorial

Managing Editor: KEN SCHLAGER
Deputy Editor: Irv Lichtman
Executive Editor: Is Horowitz

News/Financial Editor: Fred Goodman
Art Director: Jeff Nisbet
Copy Editor: Marv Goodman
Copy Assistant: Jean Rosenbluth

Special Issues:
Editor: Ed Ochs (Los Angeles)
Assistant Editor: Robyn Wells (N.Y.)

Bureau Chiefs:
Sam Sutherland (Los Angeles)
Bill Holland (Washington)

Editors:
New York: Steven Dupler, Nancy Erlich,
Nelson George, Steve Gett, Geoff Mayfield,
Tony Seideman, Kim Freeman (asst. editor),
Linda Moleski (editorial assistant)

Los Angeles: Paul Grein, Jim McCullaugh,
Earl Paige, John Sippel

Nashville: Edward Morris
London: Peter Jones

Charts & Research

Director of Charts/Associate Publisher:
Thomas Noonan
Hot 100 Chart Mgr.: Michael Ellis
Country Chart Mgr.: Don Kamerer
Black Chart Mgr.: Mike Mongiovi
Research Mgr.: JoDean Adams
New York: Harry Michel (retail supervisor),
Kevin Murray (radio supervisor),
Jimmy Canosa, Ed Coakley, Rita Ferrence,
Kathy Gillis, Eleanore Greenberg, Cathy
Kaslow, Robert Martucci, Lillian McGuire,
Sharon Russell, Debra Todd, Marc Zubatkin

Marketing & Sales

Director of Sales, Video/Sound: Ron Willman
Promotion Director: Phylis Goldberg
Information Mgr.: Michele ). Gambardella
New York: Norm Berkowitz,

Grace Whitney-Kolins,

Jeff Serrette (classified)

Los Angeles: Christine Matuchek,
Mickey Grennan, Marv Fisher
Nashville: John McCartney
London: Patrick Campbell
Tokyo: Hugh Nishikawa
Milan: Germano Ruscitto, 28-29-158
Hamburg: Hans-Moritz v. Frankenberg,
40 271 3221
Paris: Ann-Marie Hounsfield, 1-738-41-78
Sydney: Mike Lewis, 612 412-4626
Toronto: Karla Goldstein, 416 928-0569

Production

Corporate & Biliboard Production Director:
MARIE R. GOMBERT
Advertising Production Mgr.: John Wallace
Atex System Mgr.: Raymond H. Heitzman
Edit. Production Manager: Terrence C. Sanders
Edit. Production Coordinator: Dolores Palombit

Administration

Business Manager/Directories Publisher:
JOHN BABCOCK JR.

V.P. & Executive Editorial Director: Lee Zhito
Divisional Controller: Tom Hasselle
Circulation: Eileen Bell, Gina Oh
License & Permissions Mgr: Georgina Challis
Directory Services Mgr: Leslie Shaver

Billboard Publications Inc.

President & Chief Executive Officer:
GERALD S. HOBBS
Executive Vice President: Sam Holdsworth
Senior Vice President: Ann Haire
Vice Presidents: John B. Babcock, Paul Curran,
Rosalee Lovett, Martin R. Feely, Lee Zhito
Managing Director, Billboard Ltd.:

R. Michael Hennessey
Publisher: Billboard Operations Europe:
Theo Roos
Chairman Emeritus: W.D. Littleford

BILLBOARD APRIL 12, 1986

www americanradiohistorv.com



www.americanradiohistory.com

&dio

Atlanta’s WARM Hopes To Cool 0ff WZGG

Switches To Top 40 To Challenge The Market King

BY RUSSELL SHAW

ATLANTA There is an old-fash-
ioned top 40 radio war being waged
in Atlanta, pitting a confident veter-
an powerhouse against a brash new

upstart. It is a battle that other At-
lanta stations, advertising agencies,
and promotion people are watching
with more than passing interest.

In one corner: First Media’s pe-
rennially powerful top 40 fixture

Powerful Dreams. WUSL *Power 99" Philadelphia’s “Beej in the Morning”
presents a signature card of 1,500 listeners who made the stations “Living the
Dream Pledge” to Coretta Scott King, center. Later, the card will move on to the
Martin Luther King Jr. Federal Holiday Commission in Washington, D.C. Looking
on is WUSL morning newscaster Loraine Ballard-Morril.

..newsline...

MALRITE COMMUNICATIONS issued the following response April 2 to Ar-
bitron’s decision to de-list WHTZ New York from its winter book
(Billboard, March 29): “WHTZ is outraged at Arbitron’s decision to
de-list the station. The contention that two off-the-cuff and obvious-
ly humorous 15-second remarks could cause, or were intended to
cause, ratings distortion is absurd. Moreover, Arbitron has appar-
ently violated its own procedures by bowing to pressure from
WHTZ’s competitors instead of reaching its decision independently.
WHTZ has retained a law firm to fully investigate this matter and to
advise the station on what legal options are available to it.”

CAPITAL CITIES/ABC promotes VP/GMs at seven of its o&o stations to
president and general manager of their respective outlets. The ele-
vated executives are WABC-AM New York’s James Haviland,
WPLJ New York’s Joseph Parish, KABC Los Angeles’ George
Green, KLOS Los Angeles’ Bill Sommers, WLS/WYTZ (formerly
WLS-FM) Chicago’s Jeffrey Trumper, KGO San Francisco’s Michael
Luckoff, and WRQX Washington’s Earnest Fears.

BOOTH AMERICAN Broadcasting ups four general managers to the vice-
president level. The GMs are WJLB Detroit’s Verna Greene,
WWNK-AM-FM Cincinnati’s Jim Wood, WKKO/WTOD Toledo’s
Clyde Roberts, and WZZP South Bend’s Vince Ford. In addition,
Roger Turner joins Booth American as VP/GM at WRMR/WLTF
Cleveland.

GUY GANNETT Broadcasting Services appoints Gary Lawrence vice
president/general manager of WINZ Miami. Lawrence joins the top
40 outlet from the sales manager post at WAXY Ft. Lauderdale. He
replaces Stan Cohen, who left the company.

BLAIR RADIO promotes two directors to vice presidents. Lori Adels-
berg moves up in the research department and Jean Gunning in the
marketing information division.

BRIAN WHITE assumes operations manager duties at KONO/KITY
San Antonio, Texas, an oldies/top 40 pair recently acquired by Duf-
fy Broadcasting. White was on air at KKBQ-AM-FM Houston.
White will also serve as program director for KITY; John Dakins
assumes that post at KONO.

WZGC (Z93), which has led the last
two overall Atlanta Arbitron books
(spring and fall) with marks of 12.1
and 9.8 respectively. Challenging
793 is Susquehanna’s WARM-FM,
which dropped its long-established
adult contemporary format for top
40 last month.

WARM would have to be classi-
fied as the underdog. Its last two
overall results have been 2.5 and
3.2, less than a third of Z93’s pace-
setting market shares.

Former WZGO Philadelphia pro-
gram director and recently hired
WARM PD Steve Davis admits that
his new employer has had program-
ming and identity problems in the
past. Still, the station, which uses
the “Power 99" moniker, is optimis-
tic midway through the spring
sweep.

““Obviously, we have gone
through quite a few changes in the
last three or four years,” says Da-
vis. “But research we've done has
shown that there was an uptempo
hole for a contemporary hit station
that leans a little more toward
rock’n’roll.” Davis is no stranger to
the city: He was assistant PD at Z93
in the early '80s.

Davis says he expects to keep the
25-34 base garnered by WARM’s
AC format, but with a different con-
stituency. Davis describes the dif-
ferences between Power 99 and Z93
by commenting that “‘their lean is a
bit urban. We look at songs on an in-
dividual basis, but there’s still some
we won't play.”

Working off a play list of 30 cur-
rents, Davis says he is not using
any current chart tunes that 293
isn’t. He notes, however, that some

(Continued on page 18)

Album Rock Panel
Hits Record Size

NEW YORK With this issue,
Billboard debuts its revamped
radio panel for the Album Rock
Tracks chart (formerly called
Top Rock Tracks).

As part of Billboard’s ongoing
effort to provide charts which
best reflect an ever-changing
marketplace, the album rock
panel consists of 78 album rock
outlets. This number represents
the largest such panel in the
magazine's history. Like our Hot
100 reporters, Album Rock pan-
elists are weighted according to
weekly Arbitron cume figures.

The panel roster appears on
page 16 with complete details on
the weight definitions.

Paul Drew’s
monthly column,
‘P.D.to P.D.,
can be seen
in this issue
on page 18

g Y
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SHE'’S A Chili Lover. KSHE St. Louis staffers risk heartburn by taking part in
the album rock station’s *“Afterburner Chili Cook,” a post-ZZ Top concert party
for listeners. Serving up the hot stuff are, from left, KSHE assistant program
director Al Hofer, assistant marketing and promotion director Mary Tripodi, and
promotion assistant Scott Strong.

Programmers reveal why they have jumped on
particular new releases.

POP

KDWB-AM-FM Minneapolis program director Dave Anthony gives
the Fine Young Cannibals a valuable vote of support in adding their
“Johnny Go Home” (I.R.S.) A spin-off of the English Beat, the Canni-
bals have been making sporadic strides with this single, and according
to Anthony, the tune should get wider notice. “It’s one of those re-
sponse records, a knob turner,” Anthony enthuses. The track came to
his attention after getting “enormous” club play, and Anthony praises
it as a rare and truly different-sounding song for radio. “How an Aus-
trian band came up with a Minneapolis sound, I'll never know. But, I'll
take it,” says Anthony of Opus “Live As Life” (Mercury). The sing-
along song, “is well-suited to the people living here, it simply fits the
lifestyle,” he notes. The Outfield’s “Your Love” (Columbia) “really
surprised me,” says Anthony, who notes that call-out KDWB research
turned up a 75% familiarity factor on the group’s second single. Not
new, but doing extremely well at the hit stronghold are Phil Collins’
“Take Me Home” (Atlantic) and Robert Palmer’s “Addicted To Love”

(Island).
AOR

“The Outfield is just exploding here,” says WSHE Ft. Lauderdale pro-
gram director Michael Dalfanzo. While the station has been airing
“Your Love” for months, Dalfanzo says sales are really just kicking in
now, a development that coincided nicely with WSHE’s recent club con-
cert with the band. Meanwhile, the Hooters are continuing to make
Southern Florida their own with their latest single, “Where Do The
Children Go” (Columbia). Also taking off is Howard Jones’ “No One
To Blame” (Elektra). “This one might be considered kind of soft by
traditional AOR standards,” says Dalfanzo. “But, then we’re not a tra-
ditional AOR.” As Bob Seger’s “American Storm” (Capitol) jumps
from 45 to 34 of WSHE'’s sales list, the PD is looking deeper into the
album at the ballad-ish “Miami.”

COUNTRY

With spring in full bloom in the South, WSM-AM-FM Nashville pro-
gram director Gregg Lindahl finds a few uptempo tracks that fit Mu-
sic City’s upward mood swing. First off is Lee Greenwood’s “Hearts
Aren’t Made To Break” (MCA). “It’s the right record at the right time
of year,” says Lindahl. Also falling into that category is Mark Gray’s
“Back When Love Was Enough” (Columbia). It’s another uptempo of-
fering, and Lindahl figures the single will perform as well as Gray’s
“Diamond In The Dust” did for WSM. Another relatively new artist
getting full support from the legendary country outlet is Michael John-
son. Coming off two popular duets with Sylvia, Johnson’s solo outing
“Gotta Learn To Love Without You” (RCA) bodes well for the artist.
“When my music director Jay Phillips heard this, he just screamed,”
the PD reports. “I heard that and the song through the walls and I
knew we had something here.” KIM FREEMAN
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RADIO INTERNATIONAL did a
little research recently, and dug up
the fact that eight of 10 songs
nominated for Oscars in the last
two years were No. 1 records on
the Billboard charts. Taking this
as a sign that the cross-marketing
among music, movies, and televi-
sion will continue, the New York
syndicator has married two media
to launch “Rockin’ & A’Reelin’.”
The monthly program, which de-
buts April 26, will further examine
the ties between movies and

rock’n’ roll. As such, stars from |

both camps will appear as guest

hosts on the show. Initial partici- |

pants include Roger Daltrey, Gra-
ham Nash, Tim Matheson, Jackson
Browne, Mike Rutherford, and Mi-
chael Keaton.

Set in a magazine format,
“Rockin’ & A’'Reelin’ ”’ will include
such features as soundtrack and
video spotlights, classic rock
tracks from films, news updates,
and insights from performers, di-
rectors and producers.

WITH THE BASEBALL SEA-
son getting into full swing, you
might want to check out a new
short-form series hosted by Reggie
Jackson. It’s a public affairs se-
ries produced by New York-based
Gladney Communications. During
the two-minute commentaries,
Jackson will cover many bases of-
ten avoided by athletes. Topics on
the agenda include drugs, alcohol,
gambling abuses, marriage, vio-
lence in sports, and homosexual-
ity. On a lighter note, Jackson will
offer his views on movies, music,
and other facets of the entertain-
ment field.

DIR BROADCASTING cooks up
its first two “Super Biscuits,”
which kick off a series of six spe-
cial “King Biscuit Flower Hour”
editions that will run throughout
the year. Slated for Saturday (12)
is “Who’s Best,” containing the lat-
est concert material from Roger
Daltrey, Pete Townshend, and
John Entwistle, plus some Who
classies from the DIR archives.
The second “Super Biscuit” airs
May 23, featuring Judas Priest in
concert from the Kiel Auditorium
in St. Louis. This will be surround-
ed by a national contest wherein
affiliate listeners will vie for mo-

torcycles and a trip to St. Louis to

see the show in person.

Also in New York, The United
Stations renews its contract with
Dick Bartley as producer and host
of its “Solid Gold Saturday Night”
and “Solid Gold Scrapbook.”

At the same time, the latter pro-
gram has been expanded from a
two-hour weekend program to a
package of five one-hour shows.
Affiliates will now be able to carry
it each weekday, or stack the
shows for weekend blocks.

NARWOOD PRODUCTIONS of
New York has teamed up with NW
Ayer Inc. to produce a series of
PSAs saluting the Statue of Lib-
erty. Dubbed “Liberty Fanfare,”
the set features John Denver, Phil-

(Continued on page 16)
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It’s Saturday night. The lights are dimmed. The radio is
turned up. And millions of people tune in to the biggest
oldies party in America—a party that joins music fans
from all over the U.S.

And there’s nothing like the music. There’s nothing
like the excitement. There’s nothing like the weekend
fun of a SOLID GOLD SATURDAY NIGHT.

SOLID GOLD
SATURDAY NIGHT
starring Dick Bartley.

The original, and the

most successful, live = :
music request call-in
show in the U.S.—
featuring five hours of
non-stop party music
from the Golden Age
of Top 40. Where
every Saturday night,
thousands of fans from Baltimore to Hawaii call the toll-
free hotlines to request their favorite hits from the 50's,
60’s, and 70's.

The man who brings it all together is host Dick
Bartley, America’s leading authority on vintage rock,
playing the original stereo recordings of the classics—
many of which are rare collector’s items from our own

STARRINGD

RADIO NETWORKS

New York  ‘Washingfon, D.C. Chicago  Detroit

spectacular library. That library of thousands of
selections is indisputedlv the best, most complete stereo
collection of oldies in the nation.

The party goes on all night with listener garticipation,
trivia, quizzes and incredible hits. And each week Dick
spotlights a different artist, group or theme from the
Golden Age of Top 40. In fact, it’s not unusual for the

superstars themselves to call in
and join the fun.

In short, there’s
nothing like the
music . . . the loyal
following . . . the
drawing power of
SOLID GOLD
SATURDAY NIGHT.

So, come on! Join
the mcre than 250

affiliates natioawide that air the
leading live oldies call-m show in America. SOLID
GOLD SATURDAY NIGHT.

SOLID GOLD SATURDAY NIGHT is tranamitted live,

in stereo, via satellite, and is available on a barter basis.

lc K BARTLEY

For national sales information cal’ (212) 575-6133.
For clearance information call (212) 575-6100.

Dallas Los Angeles London
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The voice
of the industry
now can be heard...

Billboard

ENTERTAINMENT

NEWS NETWORK

For the first time, radio listeners can ben-
efit from the wealth of knowledge that
station and entertainment industry
executives have depended on for more
than 50 years.

The new Billboard Entertainment News
Network provides PD’s with up to 30 60-
second music and video features each
week, based on the authoritative editorial
resources of Billboard magazine.

Anchored by three leading broadcast
personalities—Jim Kerr of WPLJ-FM, New
York; Dennis Elsas of WNEW-FM, New

York; and Brian McFadden, Executive
Producer of the Network—six different
programs are available.

Fed via Satcom 1R, and available ex-
clusively through R&R Syndications, the
Network reaches the heart of the 18-34
demo.

For a demo tape and information on
market availability, call Charles Brandt,
Vice President - Station Relations at
1-800-225-0358 (toll-free outside New
York State) or 212-532-7346. Limited to
one station per ADI.

Billboard Entertainment News Network

Produced and distributed by

R&R Syndications, Inc.

460 Park Avenue South, New York, New York 10016

©1986. R&R. Inc.

A Subsidiary of Robbins & Ries. Inc.
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follows eight years of solid service WCXI-AM Detroit as a sister for A L B U M R 0 c K
with the station. He replaces Nick WWWW there. That puts the able : &
Anthony who graduates to vice Barry Mardit in as PD for both. ¢/o/F Compited from nationat album-oriented
president of operations for OBC Country daytimer WCKZ Atlan- @' &/ ESL ELILEE DL
Broadcasting, which owns WKDD  ta has increased its power to 5,000 N ,;*,, &/ €
by Kim F, and five others. In addition, Reed watts and made some personnel ,\Qg’ < ,f s ARTIST TITLE
Yy Aim rfreeman Kittredge is brought on board as changes to go along with it. First, ~ La6el
MD/assistant PD. He was recruit- Rick Frazer leaves WBEU Bue- 1| 13 3 | 5| YANHALEN WHY CAN'T THIS BE LOVE
ed from WVIC Lansing, Mich., ford, S.C., to assume 4 o’clock sign- o :
where directed the music. off duties. And, Rex Nolan takes 2 |3 | 4 |-5 | BOBJEGER&SILVERBULLETBAND AMERICAN STORM
You can expect Sco_tt “the Pro- over music director_' duties, while 3 2 2 5 | THE ROLLING STONES HARLEM SHUFFLE
fessor” Muni to continue preach- moving to the morning show. Gl D HOLEINCISTOMES
ing the rock’n’roll gospel at Dave Bishop returns to Colum- 4 | 6 | 6 | 8 | THEFABULOUSTHUNDERBIRDS TUFF ENUFF
w WNEW-FM for many moons to bus, Ohio, for the PD-ship at UANERoR STICK AROUND
HILE A NUMBER of new de- come. He’s just signed a longterm WSNY. Roughly 10 years ago, S| 709 | 4 | xuwme
v_elop_ments_ involving payola inve§- contract as operatiqns director an_d Bishop had programmed WCOL 6 | 8 lviz "3 | zzToP ROUGH BOY
tigations hit the streets, the radio  afternoon man, which the outlet is  there, and most recently he held WARNE RIBROS?
community seems to be watching it  billing as a “lifetime agreement.” the same post at WKLH-FM Mil- 7| a| 1,79 | ROBERTPALMER ADDICTED TO LOVE
all with a relatively calm eye. A The relationship dates back to 1967 waukee, one of WSNY’s sister sta- : T T c
spot check of group programmers when the Metromedia outlet was tions. 8 | 5 | 5| 773 JACKSONBROWNE FOR AMERICA
shows only one that has altered op-  born to rock. c 9 | 14| 19 | 4 | BOBSEGER &SILVER BULLET BAND FORTUNATE SON
erations in response to the flurry Meanwhile, WNEW has calcu- HICAGO BEAR Keith Van . .| camToL
of attention on the subject. Thatis lated that their two-millionth song Horne joins WCKG-FM (G-106) 10| 26 | <12 IgILEN%O%.(I).AgG STONES ONE HIT TO THE BODY
Gannett Broadcasting, and the al-  will air on Monday (7). To celebrate there for weekend air duties. The oS
teration concerns the documenta- that fact and to wrap up a huge starting right tackle for the Super- 11| 19 ]38 | 3 ?MA,_X,{,[E’R,BCE’W'E ABSOLUTE BEGINNERS
tion of programming decisions, promotion surrounding the event, bowl champs has a B.A. in broad- A
2o ’ . ’ X K = PHIL COLLINS TAKE ME HOME
rather than the decisions them- WNEW will stage a 24-hour re- casting from the Univ. of Southern 1212 | 77,5 | ananrc
selves. mote broadcast from Tower Re- California, and had shown up on G- 13| 9 *l.g | &§.| HONEYMOON SUITE FEEL IT AGAIN
.Accordmg to Gannett program- cords’ downtown outlet. WNEW’s 106 during the Bears’ season with B B § WARNER 8ROS.
ming vice president Jay Cook, the entire air team will obviously be on  post-game reports. Also new at the 14 | 1. 1l 10, Qg‘gs‘ggg‘gy""i SHOT IN THE DARK
procedure was set in motion six hand, as will a fancy car that goes  station is Cathi Parrish, who grad- JOE
q R M COCKER SHELTER ME
weeks ago. Cook says the wide- to the listener who guesses what . uates from traffic reports to week- 1571118 6| o
§pread media coverage concerning  the two millionth song is and on end work and fill-in duties. Leslie 16 - NEW) JOURNEY BE GOOD TO YOURSELF
independent promoters was “what  whose shift it will appear. Harris leaves WUSN to assume .| COLUMBA
brought it to my mind.” He notes, WDMT Cleveland’s Eric Faison weekend duties as well. 17| 2| 271 4 | SIMPLE MINDS ULAGIE VRN SR A0
however, that indies are still al- leaves the urban outlet to chair the Also in Chicago, Kevin Molloy 3
lowed to present their product to  evening shift on the “Beat of the joins WFYR as weekend air talent. 18| 2| —|2 AGTml}iléM NASH INNOCENT EYES
G%meltt progr}z:.mmers. y l}){e's a Windy City regular, havifng 19 1“3\ 5| s %m{ngrzm THE KNIFE FEELS LIKE JUSTICE
ook says the new group policy een on air at WLS-AM-FM for . . :
represents the implementation of New procedure OoN  several years, plus other local cred- 20| 17 ] 20| 7 | THECALL | STILL BELIEVE
‘“uniform documentation proce- . A its.
dures” concerning musie decisions. music deC|S|ons M 21 |31 — |2 vvva'l‘VEgé%SN BEST OF BOTH WORLDS
“We didn’t change anything” relat- ARCOS MANIA is the tale un- MIKE & THE MECHANICS ALL I NEED IS A MIRACLE
ing to the sources of these deci- at Gannett folding at KPKE Denver where 2|36 | 16 | 1| aiawic
sions, Cook stresses. Basically, it’s personality Don Hawkins and oth- 23 29|35 | 4 | MRMISTER 1SITLOVE
paperwork telling GMs and any in- World” satellite program. er staffers recently recorded “Fer-
terested Gannett executives that J dinand’s Isle.” Yes, it’s set to the 2 . NEWD o WINNING UGLY
“these are the sources we used, AY CLARK le.aves the West theme song of_the “Gilligan’s Isle” 25 | 25 | 39 | 3 | JUDASPRIEST LOCKED IN
plus our collective experience, to  Coast for Motor City to accept the TV show, and it follows the travels < cotumsia
make our music decisions,” Cook PD post at AC outlet WOMC De- of Ferdinand and Imelda. Last 26 | 22| % | 5 | TEDNUGENT LITTLE MISS DANGEROUS
says. troit. He replaces Lee Jacobs, week, morning team Steven B. & STARIGATER
T stepping in from recent posts at the Hawk were singing along as 27 | 33 | — .2 | YANHALER OREAMS
HOSE OF YOU BITING your KRLA Los Angeles, where he was  follows: “So, this is the tale of our 28 | 1 1, % 2 | INXS WHAT YOU NEED
nails over what Emmis is going to  operations manager. castaways/Exiled to the end of AR ATCANTIC
do with its new Gotham and D.C. KRBE brings Gina Wood on time/They’ll have to make the best 29| 21| 22| 7 | THEFIRM LIVE IN PEACE
outlets, will have to bite those ba- board as morning news woman. of things/Or go back to crime.” TLANTEC
bies to the quick. According to Em-  She joins from the same post at Also into the act was WXLP Mo- 30 | 30 | 3 | 3-| MARLLION LADY NINA
mis programing vice president KHFI Austin, Texas, in a move line, lowa. There, DJ Dene Clson THE FIRM ALL THE KINGS HORSES
Rick Cummings, thp FCC proba- that allows Mike Martin to con- put out a plea to help Imelda 3111517 | 1| awuawne
bly won’t clear Emmis’ takeover on  centrate on community service for  through the shoe crisis generated 32| 3 | — | 2 | PETETOWNSHEND SECONDHAND LOVE
WHN/WAPP New York and KRBE-AM-FM. by the couple’s speedy Philippines -
WAVA Washington until Septem- A nifty public service arrives in  exit. Sympathetic listeners sent 3323|1813 E&E,g.‘i"‘““ Ve 3lHexiz
ber. In the interim, Cummings the form of Gary Owens’ official roughly 1,000 pairs of slippers z
D i » L u ! 1 ) ) ers, . BLUE OYSTER CULT DANCING IN THE RUI
says, “We're entertaining every- Sorry I'm Late/Wheel of Ex- swim fins, etc. to WXLP’s studios. 3| 20| w9 | RS CING NS
body’s ideas.” T}}at i_ncludes pre- cuses” card. The Gannett execu- It's always nice to see a radio 35 147 { — | 2 | JIMMYBARNES WORKING CLASS MAN
sent and potential listeners fo tive makes the table of handy ex- perspective in mainstream media. SN
each station. g cuses available to all his listeners We call your attention to the April 36 | 42 |44 3 fgﬁ’f,,,so" BROWNE LIVES IN THE BALANCE
“I can tell you one thing,” Cum- who linger too long over his morn- issue of Playboy (as if we had to), "
mings notes, “We think WAVA is  ing program on jazz outlet KKGO which features WKSQ-FM Ban- &7 NEWD 'E,'\E-‘;N?E’fggr BoYS WESTEND GIRLS
a r,eal good radio station. I doubt Los Angeles. A popular retort: “I  gor, Me., program director Tim 38| a | a [ 3 | ELVIS COSTELLO DON'T LET ME BE MISUNDERSTOOD
we’ll make any changes except to  was driving right behind a group Moore discussing the “controver- __| CouMBiA
promote it a little more.” of Hell’s Angels ... And then my sy’ over sexually suggestive lyrics 39 NEWp | WAX RIGHT BETWEEN THE EYES
Meanwhile, Birch and Arbitron horn got stuck.” on the radio. EN -
can tf}ll you another thing about On the country front, WMC And, if you're an industryite 4 | « | 0 l 3| SyENBURTNICK LITTLE RED HOUSE
Emmis’ effectiveness. The group’s Memphis brings Jim Tabor on- looking for a cram course in the ra- 41 NEW} JOE JACKSON RIGHT AND WRONG
young urban/top-40 outlet, KPWR  board as afternoon man and music  dio perspective, you might turn to AtM
Los Angeles, continues to woo director. The station also moves “pure rocker” KNAC Long Beach, 42 | 8 | n | 6 | RUSH MYSTIC RHYTHMS
both the industry and its audience. Jim McCloud to mornings. Way  which launches a guest DJ Sunday ;
In the latest Birch rolling two- out west in Seattle, Wash., Patti series to feature members of the 43 | 35 | 31| 8 | TAKN® LIFE'S WHAT YOU MAKE IT
month study, “Power 106" rose  Par moves to KRPM for the mid- industry. 48 | 38 | 28 | 12 | HEART THESE DREAMS
from a 1.2 to a 8.9, says-Cummings.  day slot. That’s a jump from coun- . | CAPTOL
And, Arbitron’s February report try competitor KMPS ... And, at WACKY WPLJ New York 45 NEW)D LEVEL 42 SOMETHING ABOUT YOU
showed KPWR with a 2.6 overall KYXX-AM Odessa, Texas, Dave Weatherman Howard the Cab- DORKEN s
share. Even with the novelty fac- Gibson is upped to music director.  driver is planning an on-air wed- 46 | 32 | 2 | 7 | gxima MY DREAMS
tor that be_}neﬁts most new outlets, The afterr_won man rgplaces Dave ding to his fiancee of three years, 47 | 39 | 29 | 9 | THEALARM SPIRIT OF '76
those are impressive numbers. Richards in the listening room; the  Irene Goldsmith. The ceremony is LS
M latter putting all his efforts to the set for April 17, when morning 48 | 3 | 33 | 7 | THEDELFUEGOS I STILL WANT YOU
ATT PATRICK steps into the morning show. man Jim Kerr will double up as : :
programming chair at top-40 out- A while back, Shamrock an- best man. I 8| 9 || e DELIRIOUS
let, WKDD Akron. His promotion nounced intentions to acquire 50 %3 5| 1w PETER FRAMPTON LYING
- NTIC
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BILLBOARD ANNOUNGES EXPANDED
ALBUM ROCK CHART PANEL

NEW YORK The following is a list
of the stations that make up Bill-
board’s revised reporting panel for
the Album Rock Tracks chart. The
new panel represents the largest in
Billboard’s history. It consists of
the most popular album rock radio
outlets in the U.S.

The various reporting categories
are defined as follows: “Platinum,”
stations with 1,000,000-plus weekly
cume; “Gold,” stations with 500,000-
999,999 weekly cume; “Silver,” sta-
tions with 250,000-499,999 weekly
cume; and “Bronze,” stations with
less than 250,000 weekly cume. All
rankings are based on the fall 1985
Arbitron results. Asterisks indicate
new panel members.

PLATINUM

WNEW-FM/New York, N.Y.
WXRK/New York, N.Y.
WAPP/New York, N.Y.*
WMMR/Philadelphia, Pa.
KLOS/Los Angeles, Calif.
KMET/Los Angeles, Calif.

GOLD

WWDC/Washington, D.C.
WYSP/Philadelphia, Pa.
WLUP/Chicago, Il
WLLZ/Detroit, Mich.
WRIF/Detroit, Mich.

WFBQ/Indianapolis, Ind.
KROQ/Los Angeles, Calif .*

SILVER

WAAF/Boston/Worcester, Mass.
WHCN/Hartford, Conn.

WHJY /Providence, R.1.
WBAB/Long Island, N.Y.
WLIR/Long Island, N.Y.*
WYDD/Pittsburgh, Pa.
WIYY/Baltimore, Md.
WKDF/Nashville, Tenn.*
WSHE/Ft. Lauderdale/Miami, Fla.
WYNF/Tampa, Fla.
WKLS/Atlanta, Ga.
WCKG/Chicago, IIL.*
WXRT/Chicago, I11.*
KQRS/Minneapolis/St. Paul, Minn.
WQFM/Milwaukee, Wis.
WEBN/Cincinnati, Ohio
WLVQ/Columbus, Ohio
KSHE/St. Louis, Mo.
KYYS/Kansas City, Mo.
KLOL/Houston, Texas
KSRR/Houston, Texas*
KTXQ/Dallas, Texas
KZEW/Dallas, Texas
KUPD/Phoenix, Ariz.
KBPI1/Denver, Colo.
KISW/Seattle, Wash.
KFOG/San Francisco, Calif.*
KRQR/San Francisco, Calif.”
KZAP/Sacramento, Calif.
KGB/San Diego, Calif.”

BRONZE

WBRU/Providence, R.1.
WCCC/Hartford, Conn.”
WPLR/New Haven, Conn.
WPYX/Albany, N.Y.*
WCMF/Rochester, N.Y.
KGGO/Des Moines, lowa
WDHA/Dover, N.J.
WZZO/Allentown, Pa.*
WHFS/Annapolis, Md.*
WNOR/Norfolk, Va.
WRXL/Richmond, Va.
WRDU/Raleigh, N.C.*
WIMZ/Knoxville, Tenn.*
WQMF/Louisville, Ky.”
WFYV/Jacksonville, Fla.*
WDIZ/Tampa, Fla.
WWCK/Flint, Mich.
WLAV/Grand Rapids, Mich.”
WSKS/Cincinnati, Ohio
WTUE/Dayton, Ohio*
WIOT/Toledo, Ohio
KATT/Oklahoma City, Okla.”
KMOD/Tulsa, Okla.
KEZO/Omaha, Neb.
KDKB/Phoenix, Ariz.
KLBJ/Austin, Texas
KISS/San Antonio, Texas™
KGON/Portland, Ore.
KINK/Portland, Ore.*
KAZY/Denver, Colo.
KBCO/Denver, Colo.
KRSP/Salt Lake City, Utah*
XTRA/San Diego, Calif.*
KOME/San Jose, Calif.*

FEATURED PROGRAMMING

(Continued from page 11)

ip Bailey, Kurtis Blow, Exile’s Les
Taylor, Lee Greenwood, and B.J.
Thomas singing the Lady’s
praises.

The multi-format package of 30-
and 60-second PSAs is available
nationally on a seven-inch record.

Tom Holdridge takes the reins
as producer of CBS Radioradio’s
“Entertainment Coast To Coast.”
In addition to writing that pro-
gram, Holdridge has written and
produced CBS’s “20th Anniversary
Beatles Special” and was produc-
er/director at KLAC Los Angeles
for four years. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

April 11-13, E.L.O., Countdown
America with Dick Clark, United
Stations, four hours.

April 11-13, John Anderson, The

- Weekly Country Music Countdown,
United Stations, three hours.

April 11-13, Sly & the Family
Stone, Dick Clark’s Rock Roll &
Remember, United Stations, four
hours.

April 11-13, Margaret Whiting,
The Great Sounds, United Stations,
four hours.

April 11-13, April “Showers,”
Top 30 USA, CBS Radioradio, three
hours.

April 11-13, Starship, Hot Rocks,
United Stations, 90 minutes.

April 11-13, The Name Game,
Solid Gold Saturday Night, United
Stations, five hours.

April 11-13, Tears For Fears, the
Hooters, Superstar Concert Series,
Westwood One, 90 minutes.

April 11-13, Sly Fox, Rick Dees’
Weekly Top 40, United Stations,
four hours.

April 11-13, Fabulous Thunder-
birds, Rock Chronicles, Westwood
One, one hour.

April 11-17, The Judds, Country
Today, MJI Broadeasting, one
hour.

April 11-17, Ozzy Osbourne, Me-
talshop, MJI Broadcasting, one
hour.

April 12-13, Giorgio Moroder,
Musical Starstreams, Musical Star-
streams, two hours.

April 12-13, Whitney Houston,
On the Radio, NSBA, one hour.

April 12-13, The Coasters, Lio-
nel Richie, Gary Owens Super-
tracks, Creative Radio Network,
one hour.

April 13, Journey, Graham
Nash, Simple Minds, Power Cuts,
Global Satellite Network/ABC, one
hour.

April 14, Luther Vandross, Eve-
lyn King, Kashif, In the Spotlight
Special, Westwood One, one hour.

April 14-20, Waylon Jennings,
Country Closeup, Narwood Produc-
tions, one hour.

April 14-20, Ozzy Osbourne, Inner-
View, Innerview Radio Network,
one hour.

April 18, Tom Petty & the
Heartbreakers, “Pack Up The
Plantation” simuleast with Show-
time, Westwood One, one hour.

April 18-20, Paul Revere & the
Raiders, Solid Gold Saturday
Night, United Stations, five hours.

April 18-20, Mary Wells, Dick

Clark’s Rock Roll & Remember,
United Stations, four hours.

April 18-20, John Schneider, The
Weekly Country Music Countdown,
United Stations, three hours.

April 18-20, Heart, Countdown
America with Dick Clark, United
Stations, four hours.

April 1820, Lionel Hampton,
The Great Sounds, United Stations,
four hours.

April 1820, Crosby, Stills &
Nash, Legends of Rock, NBC Ra-
dio Entertainment, two hours.

Billboard”

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
89 REPORTERS ADDS ON

P.LABELLE & M.MCDONALD 14 37
ON MY OWN mca

MADONNA 14 14
LIVE TO TELL warNER 8ROS

HOWARD JONES 13 13
NO ONE IS TO BLAME eLecTRa

SADE 11 55

NEVER AS GOOD AS THE
FIRST TIME porTRAIT

PHIL COLLINS 11 67
TAKE ME HOME atianTic
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CONTEMPORARY

Compiled from a national sample of radio playlists.

& ARTIST
§ LABEL & NUMBER/DISTRIBUTING LABEL
@ 3147 OVERJOYED  1amLA 1832/MOTOWN 1 week at No. One
. @ STEVIE WONDER
@ 50618 TENDER LOVE  WARNER BROS./TOMMY BOY 7-28818/WARNER BROS.
© FORCE M.D.'S
3 2111 THESE DREAMS  capToL 5541
& HEART
4 11211 SECRET LOVERS  asm 2788
& ATLANTIC STARR
5 IRENEY; NIKITA  GEFFEN 7.28873/WARNER SROS.
¢ ELTON JOHN
@ 8|1z} 6 | THINK IT'S LOVE  aRiSTA 1-9444
¢ JERMAINE JACKSON
@ 100141 6 WHISPER IN THE DARK  aRisTA 1-9460
DIONNE WARWICK
8 718l NOW AND FOREVER (YOU & ME) capiTOL 5547
€ ANNE MURRAY
@ 1429 3 TAKE ME HOME  atLanTiC 789472
@ PHIL COLLINS
@ 1911383 GREATEST LOVE OF ALL  AriSTA 1-9466
& WHITNEY HOUSTON
® 121211 5 SO FAR AWAY  WARNER BROS. 7-28789
@ DIRE STRAITS
1216513 SARA  GRUNT 14253/RCA
& STARSHIP
CALL ME  asm 2816
@ S e @ DENNIS DEYOUNG
14917111 ONLY ONE  coLumBia 38.05785
& JAMES TAYLOR
151516 8 LOVE CAN TAKE US ALL THE WAY  QwEST 7-28790/WARNER BROS.
JACK WAGNER WITH VALERIE CARTER
@ 18120 6| THE MUSIC OF GOODBYE (LOVE THEME FROM QUT OF AFRICA)
MCA 52784 € MELISSA MANCHESTER AND AL JARREAU
@ 251321 4 MANIC MONDAY  cOLUMBIA 3805757
€ BANGLES
18 1110110 BOP  emi-aMERICA 8289
@ DAN SEALS
281401 3 NEVER AS GOOD AS THE FIRST TIME  PORTRAIT 37-05846/EPIC
SADE
@ 2127 CALLING AMERICA 85 ASSOCIATED 4-05766/EPIC
& ELECTRIC LIGHT ORCHESTRA
@ 23713 HOLDING BACK THE YEARS ELEKTRA 7-69564
¢ SIMPLY RED
22 |13]9 |11 SILENT RUNNING  aTLanTIC 7-89488
& MIKE & THE MECHANICS
23 {17011 18 HOW WILL | KNOW  arisTA 1-9434
€ WHITNEY HOUSTON
33135 4 BAD BOY EPIC 34.05805
& MIAMI SOUND MACHINE
25 {26286 SEND IN THE CLOWNS (FROM A LITTLE NIGHT MUSIC')
COLUMBIA 38-05837 BARBRA STREISAND
26 20117 ] 12 KYRIE RCa 14258
& MR, MISTER
@ 36|39 3 HE DOESN'T CARE (BUT | DO) Rrca 14302
BARRY MANILOW
28 |24l 13|11 KING FOR A DAY  arisTa 1-9450
& THOMPSON TWINS
29 |21118] 8 HOLD QN TO YOUR LOVE  1aMLA 1828/MOTOWN
SMOKEY ROBINSON
NEW’ ON MY OWN  mca 52770
@ PATTI LABELLE & MICHAEL MCDONALD
31 13010305 THIS COULD BE THE NIGHT coLumBia 38-05765
¢ LOVERBOY
32 292219 BORN YESTERDAY  MERCURY 884428-7/POLYGRAM
& EVERLY BROTHERS
33 27|19 20 THE SWEETEST TABOO  PORTRAIT 37-05713/EPIC
& SADE
38 |23l15! 17 LIFE IN A NORTHERN TOWN  waRNER BROS. 7-28841
¢ THE DREAM ACADEMY
35 | 34]23] 18| WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME)
JIVE 1-9432/ARISTA ¢ BiLLY OCEAN
@ NEW’ SOMETHING ABOUT YOU  POLYDOR 883362-1/POLYGRAM
& LEVEL 42
@ 39| ] 2 | LOVE4/2 asyium 7-69568/ELEKTRA
TEDDY PENDERGRASS
38 [31]31] 4| FOR AMERICA  ASYLUM 7-69566/ELEKTRA
& JACKSON BROWNE
NEW’ IF YOU LEAVE  agm 2811 .
€ ORCHESTRAL MANOEUVRES IN THE DARK
80 35241 8 I'M NOT THE ONE  £LEkTRA 7-69569
& THE CARS

O Products with the greatest airplay this week. ® Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for-sales of 500,000 units. A RIAA seal for sales of one million units.
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RICK DEES, KIIS/FM-LOS ANGELES

Yoo
m,w‘.ruwo'"'

During the recent Gavin Seminar for Media
Professionals, Los Angeles’ KIIS-FM garnered three out of
a possible four first place awards for Top 40 radio stations
in America:

1985 Air Talent of the Year: Rick Dess
tor of the Year: Gerry DeFrancesco,
gramming, KIIS-FM
 KIIS-FM

We at KIIS Radio are most honore
selected as station of the year, and we ask yotrto
join with us in congratulating these ¢wo broadcasting
professionals on their awards: Rick and Gerry
DeFrancesco. N\

Wally Clark 2
President and General
KIIS Radio

—
\__\~-
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A Look At Past Predictions By And Ahout The Industry

AS WE PACK our NAB bags full
of questions about and ideas for the
future, let's take a moment to re-
flect on how the future looked yes-
terday.

In September 1956, one of the
most compelling figures in broad-
casting, David Sarnoff, the late
chairman of RCA, gave a speech ti-
tled “20 Years From Now—A Fore-
cast.” He described “20 major devel-
opments likely to affect us all” in
the next 20 years.

Some 30 years have passed; let’s
look at his scorecard. He predicted
the wide use of nuclear energy for
the power industry, ships, trains,
and autos. Mail delivered by guided
missiles. Effective solar energy. A
“crescendo of automation through
cheap and abundant power.” A gen-
erally well-fed world. Accurate
year-in-advance weather reports.
Relative economic wealth of such
abundance that too much leisure
time would be the country’s most
pressing problem.

A few of Sarnoff’s 20 predictions
did come true, mostly the ones in ar-
eas he and RCA knew best.

Television today is global. Color
TV is everywhere. He even underes-
timated the extent to which comput-
ers would assume the burdens of
complicated and tedious business

procedures. (Did anyone foretell the
coming of the silicon chip?)

Said Sarnoff: “Every form of art
and entertainment will be readily
accessible in the home. For the
world’s richer societies, at least, $15
prerecorded TV disks will probably
be collected in the home for play-
back on $400 TV hookups within
five years.”

Sarnoff envisioned homes with
telephone/TV hookups, and he was
right. The AT&T-marketed innova-
tion came along in less than 20
years but failed to win over consum-
ers.

What about prognostications that
have been made by other industry
observers?

® Aug. 1, 1972: “Record promot-
ers offer drugs, whiskey, prosti-
tutes, Las Vegas wingdings, TV
sets, and autos to get their records
on the charts. But hard cash re-
mains the favorite payola medium.”
Jack Anderson, Washington Post.
(Does NBC Nightly News know
this?)

e May 24, 1974: “What would be
the record industry’s reaction to a
locally produced half-hour record
show on television? Would artists
be available for interviews?” Dave
Carr, KROC Rochester, Minn. (A
crystal ball on MTV?)

e Jan. 16, 1975: “We’ll be moving
our offices into Los Angeles short-
ly. What we're going to do is open a
research company. There’s never
been a company in this business like
this before.” Buzz Bennett, consul-
tant. (Or since.)

e December 1976: “If there’s one
thing [ did at Doubleday Broadcast-
ing, it is condense the powers of the
company.” Gary Stevens, presi-

PAUL m:ws'

dent of Doubleday. (Now the com-
pany is really condensed.)

e July 25, 1977: “Quad systems
have been well received, especially
with young people.” Eddie Fritts,
owner of quad-equipped stations
WNLA-FM Indianola, Miss., and
KCRI-FM Helena, Ark. (The #1

Latest Research Finds AG Still On Top
NRBA FORMAT SURVEY

BY BILL HOLLAND

WASHINGTON Adult contempo-
rary, for the fourth year in a row,
is the “‘king of the AM and FM
band,” according to the recently
released 1985 Radio Programming
Survey, conducted by the National
Radio Broadcasters Assn.
(NRBA). The AC format occupied
29% of the reporting FM stations
and 35% of the AM outlets nation-
wide.

Top 40 wasn’t far behind, at
least on the FM band, where the
format was up six points from last
year’s survey to 26%. Country
scored a strong second on AM
again this year, with 30% of re-
spondents saying they pro-
grammed the format. Country also
held its own on FM, with 20% of
the stations, down only slightly
from last year’s survey.

The drop-off on AM after AC
and country continues to be dra-
matic, with news/talk, oldies, reli-
gious, top 40, easy listening, eth-
nic, and urban contemporary each
taking less than 5%. Only big
band/nostalgia blipped at 6%.

The drop-off among FM stations
was not quite as steep, with album
rock and easy listening getting 8%
and 7% respectively. Religious-for-
matted FMs dropped to 2%, and ur-
ban, classical, jazz, and oldies
gathered about 1% each.

Country was the winner among
AM daytimers, with 37% of respon-
dents, followed by last year’s win-
ner, AC, at 26%. Religious stations
zoomed heavenward, from 3% to
11%. Following in their use of AM
daytimers were big band/nostal-
gia, oldies, urban, top 40, ethnic,
news/talk, and easy listening.

NRBA's survey received a 50%
response rate this year from the
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random sample of 1,180 commer-
cial radio stations across the coun-
try. Surveys were sent out in No-
vember, and a followup mailer to
slowpokes in January. Responses
came from 382 FM stations and 465
AM outlets, 2566 of which were
AM/FM combos.

Added to this year’s survey
were questions concerning AM

stereo, SCA (subcarrier) usage,
newscast content and length, and
format changes. The NRBA sur-
vey was re-designed and tabulated
by the telecommunications depart-
ment of Indiana Univ.

Format changes, were reported
made at 22% of all AM respondents
and 17% of all FMs during the sur-
vey period.

NAB honcho is two quads short.)

e Aug. 1, 1977: “Senior citizens:
growth market of the future.” The
Gallagher Report. (Bull's-eye.)

e Nov. 15, 1977: “I've got to get
off the express, but you can’t just
jump on the local when you've been
moving so fast.”” Bill Graham.
(Thank goodness he didn’t!)

e Oct. 11, 1978: “The next major
cycle in pop music will be a very ac-
cessible orchestral rock and should
hit around 1981.” Lee Abrams, con-
sultant. (The arrival of *“Superstars
X 1/2” is delayed once again.)

e March 15, 1981: “England is not
the same as the U.S. First, there is
hardly any real radio there. For that
reason, millions of records are sold
without any airplay. Word of mouth
is far more important in Britain
than in the U.S. Next, Britain has a
very strong class system that sets
the upper classes against the lower
classes. There is not the same kind
of room for advancement among
the lower classes as there is in
America. The result is incredible
frustration, anger, and resentment
among the lower classes, particular-
ly the young. Music that reflects
this anger and resentment is natu-
rally very popular. However, the
feelings just aren’t the same in the
U.S. Therefore, if you know a rec-

WARM STATION

(Continued from page 10)

to Power 99’s airwaves. “We're not
playing Ready For The World, the
Force MDs, Prince, or Janet Jack-
son singles,” Davis says.

A boast Davis doesn’t make is the
familiar “the most hits per hour.”
The Power 99 promos, which Davis
is running aggressively, make the
claim: “The hype is over and the
truth is out.”

Meanwhile, at Z93 these promos
are being taken with the proverbial
grain of salt by PD John Young,
who has few positive things to say
about the new kid on the block.
‘“How many people actually sit
there and count records,” he asks.
“Maybe they play more hits per
hour because they haven’t any ad-
vertisers.”

Young is scornful about the possi-
bility of Power 99 homing in on his
superior ratings. “I'm not going to
worry about a station that hereto-
fore hasn’t been a threat to anyone
but themselves,” he says. “They are
like Barney Fife in this market . ..
one bullet and they’ll shoot them-
selves in the foot.”

To Young, a more serious compet-
itor is WQXI-FM, known as “94Q.”
The Jefferson-Pilot station, howev-
er, is neither a traditional nor a full-
time top 40. Tied for third with ur-
ban outlet WVEE with an 8.9 share
in the fall book, 94Q programs four
hours of new age jazz every eve-
ning.

Even though the rivalry is less di-
rect, 94Q is, of course, watching the
new Power 99 with intense interest.
“They made a drastic change,” says
Don Benson, operations manager of
WQXI-AM-FM. “They have been
through so many changes in the
past couple of years that [ don’t
think it will be easy for them. For
us, though, it will be business as
usual.”

ord is No. 1 in England, you should
ask yourself whether it could ever
be No. 1 in the U.S.” John Parik-
hal, Joint Communications Corp.
(A-plus in sociology. An F for miss-
ing the British Invasion II.)

e Jan. 18, 1982: “Revival of old-
time top 40 formats (such as Mike
Joseph’s WCAU-FM Philadelphia
‘Hot Hits’ format) will be a fast
starter. Reps—look for more merg-
ers. Ratings—Arbitron continues
its stronghold on the industry. Even
loud complaints will not alter Arbi-
tron’s status. Satellites—look for all
major networks to be beaming their
programming from satellites within
a few years.” Jerry Del Colliano,
publisher of Inside Radio. (Never
disagree with a guy who compli-
mented you after he worked for
you.)

e Sept. 28, 1983: “Anyone in our
business will go bananas over a new
movie called “The Big Chill.’”” Dino
Barbis, record promoter. (And the
public went bananas too, didn't it?)

e Sept. 13, 1984: “The greatest
growth in the radio field in the im-
mediate future will be pay radio in
its various forms.” Dennis Waters,
Waters & Co. (Doesn’t this have a
familiar ring to it?)

As some radio executives here ex-
press skepticism about WARM-
FM’s chances in the top 40 war, oth-
ers are wishing them lots of luck.
These, predictably, include WSB-
FM and WFOX, two former WARM
competitors who now have the AC
field to themselves.

‘““We were happy to hear that
WARM was moving to top 40,” says
Martin Sherry, general manager of
WFOX, which rose to a 4.1 fall
share after less than two years of
full operation. ‘““Having only one
competitor makes it better for us,
since they are going to dilute the
CHR base at the younger end of the
spectrum,” he says.

Some in Atlanta's record commu-
nity, although happy that there’s
now another potential singles-
breaker, are cautious. Allan Sneed,
a partner in Moss-Sneed Promotions
and former PD of rock outlet
WKLS-FM, feels that the market
would have supported a top 40 with
a harder rock edge better. “They
[Power 99] are going to have worse
18-plus numbers than WARM did
[as an AC], but better 12-plus
figures,” he says.

Other observers, however, do not
discount WARM-FM’s ability to at-
tract older listeners. “They are real-
ly going after all the 25-49s as well,”
says Rhonda Albert, radio buyer for
Ogilvy & Mather, one of the city’s
largest advertising agencies. “I feel
they are going to go up somewhat.
It’s definitely something to watch.”

Predictably, Power 99’s Davis is
even more optimistic. Multimedia
promotion and advertising will start
within two weeks, and Davis pre-
dicts a 4.2 share in the spring book.
“We’ll be telling people that there’s
a new radio station in Atlanta play-
ing hits ... and to try us out,” he
promises.

18

WwWww.americanradiohistorv.com

BILLBOARD APRIL 12, 1986


www.americanradiohistory.com

YesterHits . Xadio

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Disco Lady, Johnny Taylor, coLumsia

. Dream Weaver, Gary Wright,
WARNER BROS

. Lonely Night (Angel Face),
Captain & Tennille, aam

. Let Your Love Flow, Bellamy
Brothers, wARNER BROS./CURB

. Sweet Thing, Rufus Featuring
Chaka Khan, asc

. Right Back Where We Started

From, Maxine Nightingale, uniTeD
ARTISTS

. Dream On, Aerosmith, cotumsia

. December 1963 (Oh What A
Nightg, Four Seasons, wARNER
BrOS./CURB

s W N

0 N

9. Money Honey, Bay City Rollers,
ARISTA

. Golden Years, David Bowie, rca

POP SINGLES—20 Years Ago

. (You're My) Soul And Inspiration,
Righteous Brothers, verve

s De%dream. Lovin' Spoonful, kAMA
SUTRA

—
o

—

19th Nervous Breakdown, Rolling
Stones. LONDON

. Bang Bang, Cher, iMPERIAL

. The Ballad Of The Green Berets,
Sgt. Barry Sadler, Rca vicTOR

. Nowhere Man, Beatles, capitoL

. Secret Agent Man, Johnny Rivers,
IMPERIAL

. I'm So Lonesome | Could Cry, B.J.
Thomas & the Triumphs, REPRISE

. Sure Gonna Miss Her, Gary Lewis
& the Playboys, viBerTY

. California Dreamin’, Mamas And
Papas. DUNHILL

TOP ALBUMS—10 Years Ago

. Their Greatest Hits, Eagles, asyLum
. Frampton Comes Alive, Peter
Frampton, Aam

. Thoroughbred, Carole King, aam

. Still Crazy After All These Years,
Paul! Simon, coLumsIA

. Desire, Bob Dylan, coLumsia

. Run With The Pack, Bad Company,
SWAN SONG

. A Nil%ht At The Opera, Queen,
ELEKTRA

The Dream Weaver, Gary Wright,
WARNER BROS.

. Station To Station, David Bowie,
RCA

OV @™ NO UL W N

—
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. The Outlaws, Various Artists,
WARNER BROS.

TOP ALBUMS—20 Years Ago

. Ballad Of The Green Berets, Sgt.
Barry Sadler, rca vicTOR

. Whipped Cream & Other Delights,
Herb Alpert’s Tijuana Brass, aam

. Going Places, Herb Alpert’s
Tijuana Brass, aam

. The Sound Of Music, Soundtrack,
RCA VICTOR

. Boots, Nancy Sinatra, REPRISE

. The Best Of The Animals, MGMm

. Rubber Soul, Beatles, capritoL

. South Of The Border, Herb Alpert
& His Tijuana Brass, aam

. Just Like Us!, Paul Revere & the
Raiders, coLumBiA

. My Name Is Barbra, Two, Barbra
Streisand, coLumBia

COUNTRY SINGLES—10 Years Ago

1. You'll Lose A Good Thing, Freddy
Fender, ac/007

2. If 1 Had It To Do It All Over Again
SI(;? Do It With You), Roy Clark, asc/

. 'Til t Can Make it On My Own,
Tammy Wynette, eric

. 'Til The Rivers All Run Dry, Don
Williams, asc/ooT

. Drinkin' My Baby (Off My Mind),
Eddie Rabbitt, etexkTrRA

. Broken Lady, Larry Gatlin,
MONUMENT

. Faster Horses (The Cowboy And
The Poet), Tom T. Hall, MeRcURY
. Don't The Girls All Get Prettier At

Closing Time, Mickey Gilley,
PLAYBOY

. Angels, Roses And Rain, Dickey
Lee, rRcA

10. gTilel Kissed You, Connie Smith,
OLUMBIA

—

O YW VN A W N

—

W NN s W

©

SOUL SINGLES—10 Years Ago

. Disco Lady, Johnny Taylor, coLumBia
. He's A Friend, Eddie Kendricks,
TAMLA

Misty Blue, Dorothy Moore, MALACO
Happy Music, Blackbyrds, Fantasy
Da]yli%ht, Bobby Womack, uniTeD
ARTISTS

New Orleans, The Staple Singers,
CURTOM

. Let's Groove (Part 1), Archie Bell
& the Drells, vsop

. I've Got A Feeling (We'll Be Seeing
Each Other Again), Al Wilson,
PLAYBOY

® N e grw M=

-]

. Livin' For The Weekend/Stairway
To Heaven, O’ Jays, PHILADELPHIA INT'L
10. FOPP, Ohio Players, MERCURY
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How to cultivate a loyal audi-
ence:

opportunit-y to feature one of the best-
known and most popular personalities in the

Start with the most popular hits
ever recorded.
. Add a radio personality who's
legendary . ..
——Sprinkte—with-brief-excerpts—of —
rare, exclusive taped inter-
——views with the most impor-
| tant artists and groups of all
time.
And then .
Slmply rake ln the ratings—
" with DICK CLARK'S ROCK,
| ROLL & REMEMBER.
OICK—CEARK S ROCK, —
| ROLL & REMEMBER from
—Ynited- SR
ming Network. The hit
l_ 4-hour weekly program._
that adds the necessary
excitement to your
weekend program-
ming to keep your
iiSTENErS Tooted to your
station throughout the rest of the

wraale
A4 ™1 =) —

ROCK, ROLL & REMEMBER gives you the

entertainment industry, Dick Clark,ina

proven format. Dick plays

=y, dll Lthe greatest hits |

from the greatest
. The Beatles to The

taped interviews from
Dick’s own archives.

—artists—Flvis—to—Eltop—
= Bea,ch_ L B_t)yS—leJS_EZFP

It’s an unbeatable com-
bination that's made DICK

CLARKS ROCK, ROLL & RE-
MEMBER the most success-

—fut-program-of+itskind——————

From now on QIVE )/OUF

—listeners.

the weekends. DICK CLARK’S

ROCK. ROLL & REMEMBER.

Then sit back. Relax. And watch

the ratings grow.
DICK CLARK'S ROCK, ROLL &

REMEMBER is available on a
~ SWAap7exXchange basis toradio sta= |
tions in the top 170 Arbitron rated
metro markets. -

(212) 575-6100.

—For national sales information, call United Stations
Programming Network in New York at

For station clearance information call United Sta-
tions Programming Network Affiliate Relations in

Washington, D.C. at (703} 276-2900.

__New York _ Washingion, D.C.  Chicago  Detroit

Dallas

PROGHAMMING ETWORT

Los Angeles Londen — = ©

il

“Washington
Roundup

BY BILL HOLLAND

NO MORE duplication limits: The
FCC has deleted its 30-year-old rule
limiting the duplicating of program-
ming on AM and FM outlets co-
owned in the same local area. Until
the FCC decided to scrap the rule, if
the stations were in a community of
25,000 or more, the FM could not de-
vote more than 25% of the average
program week to duplicated pro-
gramming. The rule, originally de-
vised to help out then-struggling
FMs, is now “no longer necessary,”
says the Commission, which adds
that it expects the action to promote
“improved radio service to the pub-
lic.”

DIPS WITH THE CHIPS? Remem-
ber the NAB’s request for research-
ers and academicians out there in Pri-
vate Sector Land to propose new au-
dience measurement systems that
could become trustier and less expen-
sive than Arbitron? Well, the NAB'’s
task force for the search just re-
viewed 18 proposals, some entirely
new, some fiddling with current sys-
tems. One suggests attaching inte-
grated chips to respondents that
would electronically record listening
habits. All proposals will be reviewed
by the task force, which will select
the best one on May 13. Those select-
ed will be given financial assistance
to develop their proposals further. If
it’s not too late, may we suggest IC
tie-tacs and ear studs? Handy, out of
the way, and very smart.

REGIONAL CONFERENCES:
That was one of the suggestions the
NAB Joint Board chairman came up
with at a “Chairman’s Roundtable”
recently when the present brass took
advantage of the expertise offered to
look at the NAB’s future by drawing
on the past. Current Joint Board
chairman Ted Snider said one of the
strongest recommendations was for
the broadcaster association to “re-
sume regional conferences.”

AND A PARTRIDGE in a pear tree

. On board for this year's NAB
Convention in Dallas: 40 members of
Congress, 15 Congressional staffers,
all four FCC Commissioners, and 15
FCC staffers.

IT WAS HOT AND HEAVY on the
phones at the NAB recently when
nine members of the Daytimers Com-
mittee got on the horn in a blitz mem-
bership drive. They got 89 commit-
ments from their members.

SORRY, PAL—20 GRAND: That’s
what the FCC told Cate Communica-
tions for not letting the Commission
know it had transferred control of
KXRO in Trumann, Ark., back in
1978. And again in June of 1981. And
once again in March, 1983. And yet
again in June, 1983. Cate argued that
in July, 1983, it finally filed with the
FCC, after earlier filings for applica-
tions for transfer of control had not
been approved. The Commission,
however, was adamant, and has fined
Cate $20,000 for “willful and contin-
ued violations” for unauthorized
transfer of control of its license.
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“ Promotions

LOTTERY LUNACY

WQYK St. Petersburg, Fla.
(country)

Contact: Karen Putna

WQYK is cashing in on a Tampa/St.
Petersburg controversy surround-
ing a proposal to make gambling
and a state lottery legal. The sub-
ject itself is a volatile one, but the
term “lottery” is generic, and there-
fore quite harmless, the station
says.

As such, the outlet recently erect-
ed a series of anonymous billboards
reading “The Lottery Is Coming.”
When neither the billboard compa-
ny nor the station’s ad agency
would disclose the billboard buyer’s
identity, local media converged on
the development. Shortly thereaf-
ter, the billboards were altered to
read ‘““The Lottery Is Here On
WQYK,” and the contest tickets hit
local Winn Dixie grocery stores.

The lottery runs through May 30,
and WQYK is distributing newly
numbered tickets each week until
then. Each entry piece has discount
coupons for Winn Dixie products
and potentially lucrative seven-digit
numbers.

Apparently, WQYK'’s listeners
have no objections to this type of
lottery, as more than $9,000 has al-
ready been awarded to 70 partici-
pants.

lN THE BIG STATE tradition
KSRR Houston is in the midst of a
two-week traveling broadcast to cel-
ebrate the 150th birthday of Texas.
On Friday (4), the morning team of
Moby & Matthews took to the road
for a remote trek that will put them
in 10 Texas cities, most of them at
least 200 miles apart. Daily dis-
tances will be given, and loyal lis-
teners with strong math skills will
vie for $10,000 by caleulating the
duo’s total mileage.

While many stations are seeking
the funniest air personalities, Bob
Collins of WGN Chicago is busy
seeking his funniest fans via the
first annual “Bob Collins Comedy
Bowl.” Launched appropriately on
April Fool’s Day, the contest ex-
tends through May 12 and will give
one comic 4 shot at appearing on
Johnny Carson’s “Tonight Show.”

Throughout the gag, contestants
will show off their skills in weekly
laugh-offs to be held at several
Windy City comedy clubs. The audi-
ence is voting each evening, and
winners of each round will compete
in the May finals for a trip to beauti-
ful downtown Burbank for the “To-
night Show” audition.

THE CLEVELAND CAMPAIGN
to make itself the home of the Rock
and Roll Hall of Fame continues
this week, as WRQC stages what it
hopes will be a record-breaking rock
concert. The band WRQC is sup-
porting in this venture is Cleveland,
which begins rocking Monday (7) at
2 p.m. and intends to keep rolling
though 6:03 p.m. Friday (11).

That would be 100 hours and
three minutes of continuous live
rock’'n’roll, which would set a new
Guinness world record. Listeners
are encouraged to drop by the Ras-
cal House during the week to sup-
port the band, and a series of prizes
will be awarded during that time.

New “orh

Wash ngeon, D.C.
Shicags

De:ror.

Dallas

Los Angeles |

Losdon

{

o A
H
H
F

For national sales in-
formation, call United
Stations Programming
ketwork In New York at
{212) 575-6100.

For station clearance
information call United
Stations Programming
Wetwork Affillate Rela-
fions in Washington
D.C. at (703) 276-2900.
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There’s one hit four-hour weekly show that hits
home with everyone who's ever tapped their feet
to Tommy Dorsey . . . or slow-danced to Johnny
Mathis . .. or swooned at a love song from one of
the legendary crooners.

It's THE GREAT SOUNDS from
United Stations Programming

7004
- WAL ORI
OUNDH

o olHEe *

AR vV R

N\
y
\
4

- A W o A

performers appear throughout the show as
well, spicing up the almost non-stop music
with firsthand accounts of their lives and careers.
And, fo top it off, a special segment in
every show is devoted to the music of
the greatest of them all—
Frank Sinatra.

Network. Where every week

With all this going for it, it

host Ray Otis takes listeners
on a sentimental journey
through the 30's, 40',
50's and on into recent
years, playing the hits

and standards by the S

MGREATEL
O U N D

should come as no sur-
prise that THE GREAT
SOUNDS is the most

successful show of its

g kind.
S THE GREAT SOUNDS.

greatest performers ever ¢

) Call United Stations Pro-

recorded.

Each week on THE GREAT SOUNDS Ray wel-
comes one of the most important musical stars of
our time as a special guest. Listeners are treated
to not only the hit songs, but behind-the-
scenes stories direct from the artists. Other top

FOOO

New York Washington, D.C. Chicago

PROGRAMMING NETWORK

gramming Network to-
day to find out how you can reserve this hit show
in your market.
THE GREAT SOUNDS is available on a market
exclusive swap/exchange basis to stations in the
top 170 Arbitron-rated metro markets.

For national sales information call our New
York office at (212) 575-6150.

For station clearance information call our
Washington, D.C. Affiliate Relations office at
(703) 276-2900.

Detroit Dallas Los Angeles London

New Gompany
Will Offer Live
U.K. Broadcasts

NEW YORK As more outlets line
up for live broadcasts from Lon-
don, leading album radio consul-
tant Jeff Pollack announces his
partnership with Steven Saltzman,
president of Rock Over London
Inc. here. The new firm will offer
stations full production of British
remote broadcasts.

Pollack says the company will
work in conjunction with WMRS, a
London-based broadcast group.
Saltzman has already set up Brit-
ish broadcasts for KSRR Houston,
as well as last week’s morning se-
ries for WXRK New York’s How-
ard Stern (Billboard, March 29).

“We will undercut all previous
production costs for live remotes
from England,” Saltzman claims.
Pollack’s involvement comes un-
der the heading of his Pollack/
Hadges Enterprises, a separate
entity from his radio consultancy.
Pollack says the firm will offer
production on shows originating
on the European continent and
Australia, in addition to London.

The Pollack/Saltzman venture
can be contacted at (212) 302-1670.

FGC Gives Nod
To Transfer Of
Philly Comho

WASHINGTON The FCC ap-
proved a settlement agreement
last week involving Philadelphia
combo WHAT/WWDB.

Under the terms of the agree-
ment, Independence Broadcasting
Co. Inc. would assign WHAT to
Main Line Communications for
$625,000. Banks Broadcasting
would assign WWDB to NEW-
Systems of Pennsylvania Inc. for
$5.98 million. Independence and
Banks are related companies.

In addition, the Commission
ruled, a second applicant, Ameri-
can Minority Communications Inc.,
would receive $200,000 for dismiss-
ing its application, and several for-
mer employees of the two stations
would receive $471,101. The em-
ployees had filed Equal Employ-
ment Opportunity complaints
against the two original company
owners.

Final approval is conditioned on
an okay of the assignment applica-
tions by the FCC’s Mass Media
Bureau.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
fied.

Call our Hotline at (800) 223-7524,
and tell Jeff you want to see some
Action!
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& WESTWOOD ONE PRESENTS
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FEATURING-

Turn back the clock and turn up some great rock 'n’ roli as the Westwood One Radio Networks present BBC Concert Classics, anew
series direct from the BBC archives featuring unforgettable rock concert performances from the '70s and '80s, debuting April 14
with a 1971 concert starring Led Zeppelin.

This 90-minute performance, originally recorded at the BBC’s Paris Theater, features all of the great rockers included on the
tirst three albums by one of the world's most popular, influential rock 'n’ roll bands.

With Led Zeppelin leading the way, the remaining lineup of BBC Concert Classics reads like a veritable rock music Hall of
Fame: Pink Floyd, The Faces, Deep Purple, Traffic, The Kinks, Supertramp, Genesis, The Aliman Brothers, Queen, Santana, Rod
Stewart, Dire Straits, The Police, Jeff Beck and a two-part concert featuring Eiton John.

Following the April 14 premiere, BBC Concert Classics will air every fourth program as a speclal addition to Westwood One's In
Concert series, and will be made avaliable to all In Concert atfiliates. To be a part of it, cail Westwood One at (213) 204-5000 or Telex
4996015 WWONE.

BBC Concert Classics, exclusively from Westwood One-it’s revolutionary!

\/
(g)%} WESTWOOD ONE RADIO NETWORKS
[\
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10t Ways to Propose. San Francisco commuters all got a romantic reminder
courtesy of KIOI, which erected this billboard marriage message as the grand
prize winner in its “What’s your sign?” Valentine's Day contest. Happily, contest
winner Simmie received a marriage proposal shortly after the roadside sign went
up.

Puttin’ on the Hits. WPLJ New York’s music director Lisa Tonacci and air personality Jim Kerr, right, present Arista’s
regional record promoter Jeff Backer with a gold disk for Dionne & Friends' “That's What Friends Are For,” which recently
reached No. 1 status on the station’s power hit survey. WELJ plans to award a gold record to the appropriate locai and
national promotion rep each time their song hits No. 1 on the station.

Lt
| SR

For the Love of Country. KVET Austin operations managar Mike Carta, right,
personality Tweed Scott, and promotion diractor Shari Bishop pose with a
winning entry in the country station’s Valentine's Day creativity contest. The
winner baked this cake and ate it, too, while spending a weekend at Austin's
Hyatt Regency as a reward for her efforts.

Going in Style. KILO Colorado
Springs morning personality Jennifer Ribbons Reopen History. NBC chairman and CEO Grant Tinker cuts the

Bell, center, congratulates Richard ribbon to begin the ceremonies celebrating the renovation of NBC's Studio 9A
and Peggy Greenwalt, winners of the at 30 Rockefeller Plaza in New York. Once the site of FDR's fireside chats and
station’s Grammy Awards package. In other historic radio moments, tha studio is now the home of WYNY. The station

addition to tickets to the Grammy was born there in 1940 as WNBC-FM and pioneered FM sterec out of 9A
Football Madness. WJMK Chicago general manager Harvey Pearlman, left, show, the two lucky listeners received throughout the '50s. Shown clockwise from left are Tinker; WYNY’s engineering
talks with sports commentator John Madden about his chalkboard techniques. air fare, hotel accommodations, manager Mark Olkowski, VP/GM Harry Durando, and maintenance engineer
Madden visited the station recently ta record some of his syndicated two-minute  spending cash, Disneyland passes, Lioyd Prezant; NBC Radio president Randy Bongarten; and ““Sexually Speaking”
shows for the United Stations Radio Network. and & Universal Studios tour. host Dr. Ruth Westheimer.

Queuing Up for Kids. KYUU “The Q" San Francisco persenality Don Blue, center, poses with the 49ers’ Dwight Clark, Tiring Event. Some of WAFL-FiM Milford, Del.’s 28 contestants hang on to a
left, and local hero Huey Lewis while preparing for the sold-out KYUU/Dwight Clark All-Star Challenge Celebrity Softball 1986 Mazda B-2C00 pickup truck in hopes of being the last person ta have his
Game. Clark and Lewis acted as team captains, and proceeds from the March 16 event went to various missing children’s  hands on it. The promotion, which was co-sponsored by a local auto dealership,
centers in the Bay Area. Team players included Joe Montana, Greg Kihn, Eddie Money, and members of Journey. lasted 79 hours before Robert Medd of Lewes, Del., emerged victorigus.
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Good Talkers. John Cougar Mellencamp, left, talks with journalist/host Timothy
White for the kick-off show of “‘Rock Stars,” a series of 12 exclusive 90-minute
interviews with top music performers for the ABC Radio Network.

Big Promo Push Tied To Group’s 25th Anniversary

Sunkist Backs Splashy Beach Boys Tour

BY RUSSELL SHAW

ATLANTA When the Beach Boys
kick off a 100-city tour May 29 at
the Von Braun Civic Center in
Huntsville, Ala., in celebration of
their 25th anniversary, the Sunkist
name will be everywhere in the
arena.

Sunkist has been associated with
the Beach Boys since its 1979 use of
the group’s classic “Good Vibra-
tions” as its advertising theme. Sun-
kist, a division of Del Monte Fran-
chise Beverage Products, based in
Atlanta, is the official sponsor of
the upcoming tour.

“We’re backing the Beach Boys
because they give an image of good
times and fun—and Sunkist also
has the heritage of being on the

Motown Reunites Team With Two Hit Producers
Four Tops Tum Back To Their Roots

BY JIM BESSMAN

NEW YORK With Motown prepar-
ing to release the group’s third al-
bum since its return to the label, the
Four Tops are not at all content to
rest on old laurels. Rather, the dura-
ble quartet seeks to re-establish it-
self as a viable chart act—for pro-
fessionalism if no other reason.

“For a while it didn’t matter that
much,” acknowledges lead tenor
Abdul “Duke” Fakir, who has been
with lead singer Levi Stubbs, sec-
ond tenor Lawrence Payton, and
bass Renaldo “Obie’”” Benson for 32
years and “‘something like” 35 al-
bums. “But our voices are still
there, the motivation is still there,
and we feel we're capable of selling
records. We just have to find an '80s
formula.”

Then there are various career
benchmarks which have eluded the
group. “We've never sold a plati-
num album or won a Grammy,
which people take for granted that
we’ve done,” says Fakir. “Those are
big motivational factors that we can
still attain, because now everyone
from 18 to 45 is selling big records.
The music is diversified, which
means the door is wide open for
anything that’s good.”

In trying to get back on the
charts, the Four Tops needed to find
the right material and production,
both of which Fakir admits have
been lacking since the 1981 come-
back hit, “When She Was My Girl”
from the “Tonight”” album on Casa-
blanca. Motown albums that fol-
lowed, he says, reverted to the
“same Motown formula [of] going
with what the company says, but it
didn't work.”

This time, he continues, ‘“We
went back to them and said, ‘This is
the '80s. The artists with the hit al-
bums—Ilike Stevie Wonder, Lionel
Richie, and Rick James—bring in
what they have and get the budget
that they need. The artist is in con-
trol.” Berry Gordy said, ‘Hey!
You're probably right. Let’s see
what happens.” And we put togeth-
er a production that we're comfort-
able with and confident in.”

For the new album, the Tops went

back to Dave Wolfert, who pro-
duced “When She Was My Girl,”
and Steve Barri, who cut their 1972
Dunbhill album “Keeper Of The Cas-
tle,” which contained “Ain’t No
Woman Like The One I Got.”

“We returned to what works,”
says Fakir. “They knew what we
needed, and we knew what we could
do. It goes back to the Four Tops’

total sound now—not trying to re-
capture it, but update it.”

The current strategy is to “con-
centrate on one single with a great
video to put us in the record market
again.” Fakir hopes to have the sin-
gle, “Indestructive,” featuring
guest vocalist Smokey Robinson,
out in advance of the completed but

(Continued on next page)

Pop Veterans Gold, Gouldman

Wax Works Well As A Team

BY PAUL GREIN

LOS ANGELES Wax, the RCA
duo whose single “Right Between
The Eyes” is moving up the Hot 100,
is a collaboration between two long-
serving pop musicians: Andrew
Gold, whose stint in Linda Ron-
stadt’s band led to a late '70s solo
career on Elektra/Asylum, and Gra-
ham Gouldman, who was formerly
in 10ce.

The two were first brought to-
gether in 1982 by Warner Bros. Rec-
ords president Lenny Waronker,
who asked Gold to produce a few
tracks on a 10cc album: “We really
enjoyed working together,” Gold re-
calls, “so we decided to see how far
we could get it to go.”

Gold says that cutting Wax's al-
bum, “Magnetic Heaven,” was dif-
ferent from recording his four solo
albums. “First and foremost, it’s
different in that I'm working with
somebody else as an honest-to-God
collaborator. Also, the kind of music
that we’re doing is very different
from either 10cc or an Andrew Gold
record. It’s obviously a little more
modern.

“It’s a lot more fun for both of us,
especially me. Graham is used to
working with somebody else: Eric
Stewart. But [ have never been in a
band situation for very long.”

Gold had two hit singles in the
late "T0s, but never became a big al-
bum seller. “I did lose interest in be-
ing a solo artist around 1980,” he
says. “If my solo records had been
selling vast amounts, I might not

have thrown it away so readily, but
the main reason wasn’t that they
weren’t selling, but that [ felt that
I'd rather be in a group situation. I
just hadn’t met anybody that I real-
ly wanted to work with until I met
Graham.”

Is there any special challenge for
veteran musicians who aren’t quite
on the star level? “To not get dis-
couraged,” Gold says. “I really did
hardly anything for about three
years in the early '80s, except for
the odd production job. I became
very unambitious for awhile. I'd
been working very hard from 1973
to 1980, almost constantly. I decided
to take a few years and kind of bum
around and see what I wanted out
of the music business.”

Wax was signed to RCA by Peter
Robinson of the label’s U.K. opera-
tion. Gold and Gouldman’s first
challenge was to overcome an im-
age as '70s holdovers. “Nowadays
it's not so bad,” Gold says, “but a
few years ago it was kind of like an
albatross around our neck.”

In addition to being back on the
radio with the first Wax record,
Gold is also on TV every week with
“Thank You For Being A Friend,”
his 1978 hit single, which is being
used as the theme song to NBC-
TV’s smash comedy series, ‘“The
Golden Girls.”

“They called me up and said they
wanted to use it, and I said fine,”
Gold recalls. “It's great. If [ have a
stroke or something, that will pay
my hospital bill.”

beach,” says Charlie Prudhomme,
Sunkist senior brand manager. “It’s
a wholesome tie-in.”

The merchandising linkage will
be multifold. Radio advertising an-
nouncing the concert will roll out in
each market approximately 30 days
beforehand. The 60-second ads,
which will include 15-second local
concert information trailers, will an-
nounce a sweepstakes awarding all-
expense paid trips to Hawaii for a
special Beach Boys 25th anniversa-
ry beach party and concert, to be
held in the fall. One trip will be
awarded in each concert market.

Both the tour and the general
Sunkist/Beach Boys relationship
will be heavily advertised. Beach
Boys-related TV and radio ads will
alternate with more traditional
spots. Foot, Cone & Belding of Chi-
cago is the advertising agency pro-
ducing the commercials.

At the shows, the concert spon-
sorship theme line—'“A Sunkist
Celebration”—will be displayed on

arena and stadium marquees, score-
boards, and stage signs. Before
each concert begins, support mate-
rial—such as Sunkist T-shirts, hats,
and drinking ¢ups—will be distrib-
uted. Sunkist product samples will
be offered from a 20-foot inflatable
can.

Beach Boys mementos, including
a history book of the band and a
25th anniversary commemorative
record album, will be available for
purchase at the concerts. The rec-
ord, which will include Beach Boys
classics plus two new releases, will
not be sold in stores.

Before each show several inflat-
able beach balls will be tossed into
the audience. They will carry the
Beach Boys and Sunkist logos.

Immediately prior to the band
taking the stage, a 60-second video
teaser will be shown. During the
clip, a giant orange sun rises, fills
the screen, and after 30 seconds
fades away—revealing a Sunkist

(Continued on next page)

NEW ORLEANS Miles Davis,
Andrae Crouch, and B.B. King are
among the stars set to play at the
17th annual Jazz & Heritage Fes-
tival. Shows in the celebration are
scheduled to run from April 25 to
May 4 on the infield of the Fair
Grounds Race Track, and at vari-
ous clubs and concert halls in New
Orleans.

Also set to perform are Jerry
Lee Lewis, Jose Feliciano, Burn-
ing Spear, and New Orleans’ own
Neville Brothers.

According to Arthur Pulitzer,
president of the Jazz & Heritage

N.O. Fest Lineup Grows

Foundation’s board of directors, a
dozen corporate sponsors have
signed on for this year’s event, in-
cluding Eastern Airlines, MCI,
Miller Beer, and Delaware Punch.

Pulitzer adds that the board is
conscious of its civie responsibil-
ities. “The board is making sure
that the growth and success of the
festival has a positive impact on
local culture,” he says. ‘‘Last
month we gave away $100,000 in
grants for music and arts projects
and presented a series of Educa-
tion In Jazz concerts at the Or-
pheum Theatre.” JEFF HANNUSCH

See our art, antique
and rare car collections.
See one of New York’'s
largest graffiti art
collections and see

R.S.V.P. to LAURA (212} 741-3400

Richard Savitsky, Chairman of Intuflo, Inc.
Charlie Berger, WAPP Morning Drive Time Disc Jockey
and
Ken Webb, President of the Intuflo Entertainment
Division and WBLS Radio Personality
invite you to an unusual
{and what could be for you a very profitable)
evening at the Intuflo Building, 236 West 18th Street, Manhattan.
After a year of preparation, Intuflo is pleased
to present

SINOPOLI

A self-contained, four-person group

 GREAT MUSIC % ORIGINAL MATERIAL % PHOTOGENIC AND...

AVAILABLE

Come spend an evening with us on
Wednesday, April 16, 6:30 P.M.

SINOPOLI

Reception before and after performance
Come enjoy our hospitality, and you

may walk away with the group

that is soon to become America’s hottest
ROCK ‘N’ ROLL SENSATION
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Pop Divas. Veteran singers Dionne Warwick and Anne Murray performed a
duset on a recent segment of TV's “Solid Goid,” which Warwick hosts. (Photo:
Ron Batzdorff.)

Keel's Deal Is Shipshape

BY LINDA MOLESKI

NEW YORK Keel has been on the
verge of commercial success for the
past year. So it’s no wonder members
of the Los Angeles-based rock group
began to worry when their label,
Gold Mountain Records, went
through a distribution shake-up re-
cently.

Front man Ron Keel acknowledges
the band was concerned about
switching distribution from A&M to
MCA and what it would do to the
group’s career.

“But when we met with MCA we
wiped the sweat off our brow,” Keel
says. “MCA wanted us and it’s a
good feeling. At A&M, we were con-
sidered Gold Mountain’s baby. They
gave us some push but didn’t really
get involved.”

Gold Mountain president Danny
Goldberg echoes Keel’s comments.
“You need the support of a major to
go platinum. [ see a commitment and
campaign from them [MCA] that can
break the group all the way,” he

says. But Goldberg is quick to add
that “MCA is inheriting what A&M
already started.”

First album under the Gold Moun-
tain/MCA deal is “The Final Fron-
tier,”” which reportedly shipped
150,000 units. It's the followup to
Keel’s debut Gold Mountain release,
“The Right To Rock,” which Gold-
berg says sold 250,000 copies in the
Uu.s

Like the first album, “The Final
Frontier” was produced by Gene Sim-
mons of Kiss. Recorded over a three-
month period in New York and Los
Angeles, the album features guest
performances by Joan Jett, Gregg
Giuffria, Michael Des Barres, and
Black ‘N’ Blue’s Jamie St. James.

The group, booked by ICM, is set
to go on tour later this month, play-
ing dates in the U.S., Europe, and Ja-
pan. A video for the album’s first sin-
gle, “Because The Night,” was di-
rected and produced by Peter
Lippman, whose credits include clips
for Dokken and Motley Crue.

Simple Minds Tours For Human Rights
Group Hits The Road In Support Of Amnesty Int’l

BY ETHLIE ANN VARE

LOS ANGELES Simple Minds’
1986 American tour, which kicked
off March 26 in Miami, has been de-
signed as a promotional vehicle for
Amnesty International. The logo of
the global human rights organiza-
tion appears on ads and promotional
material for the trek, as well as on
tour merchandise, but voealist Jim
Kerr says the tie-in departs from
other recent and pending rock con-
certs for charity.

“We approached Amnesty Inter-
national last November and asked
them if it would be okay that some
dodgy rock band could mention
their name,” says Kerr. ‘I ap-
proached our agent in London, who
had been a member of Amnesty for
years, and he was delighted. He
suggested a benefit concert, [but] I
said I'd rather see it through, not
one night, but the next night, and
the next album.”

The band’s support for the inter-
national watchdog operation in-
cludes the distribution of informa-
tion to concert-goers on how Am-
nesty International operates.

“This isn’t an attempt to raise
money, to repeat Live Aid, or any-
thing like that,” says Jack Healey,
president of American operations
for the 25-year-old Amnesty Inter-
national. ““This is an attempt to
raise consciousness among some
young Americans.

“The awareness of Europeans
about Amnesty, compared to Ameri-
can awareness, is almost 10 to two.
We have only 250,000 members in
this country. By the time Simple
Minds are done with this tour, they
will have talked about human rights
to over two million people.”

During each performance of the
10-week U.S. leg of the Scottish
group’s year-long tour, leaflets de-
scribing Amnesty’s work will be
placed on venue seats. An Amnesty
International booth will be operated
at each show, and postcards ad-
dressed to the governments of East
Timor (Indonesia) and Ethiopia, re-
questing the release of young politi-
cal prisoners, will be distributed to
ticketholders.

Additionally, proceeds from the
band’s March 3 London concert at
Wembley and a show at the Greek
Theatre here slated for April 15 will
be donated to Amnesty coffers.

“I knew I could be accused of
‘bandwagoning’ doing this,” notes

PUBLICITY
PRINTS
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Kerr, 26, “but the alternative is to
sing about it and not get involved.”

Simple Minds, managed by long-
time associate Bruce Findlay,
booked by FBI, and signed to A&M
for U.S. recordings, has already at-
tained RIAA gold stature with its
most recent album, “Once Upon A
Time.” The single “Don’t You For-
get About Me,” from the sound-
track to ‘““The Breakfast Club,”
brought the band its first No. 1
chart hit. But Kerr maintains that

‘We want to raise
consciousness’

the group’s newfound popularity is
due to a thirst among consumers for
music with a message.

“Is'it a coincidence that, in terms
of sales, the socially conscious
bands are also the biggest bands?”
he asks. “Look at Sting, U2, Spring-
steen. People want more than wall-
paper music. Rock music is a bril-
liant vehicle.

“It is trivialized a lot, but in its
pure sense, it is really folk musiec:
music to people, about people. If we

use it for its entertainment value
only, we are only using 60% to 70%
of its potential.”

“Rock musicians can reach the
young,” says Healey, “and we don’t
always reach the young. If the rock
industry wants to help us, we wel-
come them.”

That the non-profit Amnesty In-
ternational has welcomed the rock
sector’s support has already been
apparent in the past, via such fund-
raising efforts as “The Secret Po-
liceman’s Ball.” That multimedia
fundraising project began in the
late "70s in the U.K., where rock per-
formers joined leading British hu-
morists in benefit performances lat-
er released in album and theatrical
film forms. Now a ‘‘caravan’ of
acts sympathetic to the organiza-
tion is slated for late June, when
Sting and U2 will perform on behalf
of Amnesty Intefnational, with
those performances possibly yield-
ing a charity album.

As for Simple Minds, the band in-
tends to keep printing the Amnesty
name on future album releases “to
keep awareness high.”

Still Great. Gladys Knight & the Pips perform their 1974 smash “I've Got To
Use My Imagination’ on a recent segment of “Solid Gold.” Knight also served
as guest host on the episode.

BEACH BOYS

(Continued from preceding page)

drinker.

But why would Sunkist, whose
beverages have long appealed to the
teen market, find it advantageous
from a market-expansion stand-
point to work with a group whose
fans cover the whole age spectrum?
Precisely for those reasons, says
Prudhomme.

“We’re incorporating a lot of new
product into the Beach Boys promo-
tion, like Sunkist Plus, Diet Sunkist
Plus, and Sunkist Natural,”’ he
says. “Demographically the syner-
gy is strong.”

FOUR TOPS

(Continued from preceding page)

untitled album.

If a video is produced on “Inde-
structable,” it will be the Four Tops’
first clip—not counting their little-
remembered “Grease 2” soundtrack
effort, “Back To School Again.”

While the Four Tops are hungry
for a hit, their career has hardly
been hurting. Since appearing on
the Emmy-winning “Motown 25"
TV special in 1983, the group has
teamed with the Temptations in 75%
of its concert dates, seven months
of its tour schedule last year. “An

Evening Of T'N’T”’ played on
Broadway March 25 thru 30 at the
Minskoff Theatre for eight shows.

“We could work 10 months a year
with that show if we wanted to,”
says Fakir. It has “absolutely revi-
talized” the Tops’ career, he notes.
“It’s almost like having a hit rec-
ord.”” |

Having stayed intact for more
than three decades, Fakir says that
the Four Tops ‘“‘couldn’t break up if
we wanted to.”
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Talent in Action

ANTHONY BRAXTON
CURLEW
Peachtree Playhouse, Atlanta
Tickets: $9, 38

THE MENU this night: headliner
Braxton, the most technically ac-
complished of all the avant-garde
jazz saxophonists, and Curlew, a
New York-based electric quintet of
rising repute.

Not wishing to follow a rather
loud five-piece group, Braxton
opened the show.

With this quiet man, the act of
performance is approached as a
studied, dignified event. But within
his harmonically complex persona is
a cornucopia filled with roaring
emotions, all expressed through a
horn—Braxton’s only partner on a
journey through a questing, endless
night.

Anyone expecting a Grover
Washington Jr. would have felt dis-
tinctly out of place with the first
notes of this March 14 performance,
Braxton’s first solo American ap-
pearance in more than three years.
But the crowd of 200 was perfectly
at home, drifting along with every
technical feat, mentally painting
along with every color.

In a hot jazz club, some 80 min-
utes of solo saxophone work is hard
to sustain without seeming redun-
dant or egotistical. But Braxton’s
marriage of technique and scope is
flawless. In his hands and through
his lips, the instrument is as much a
human voice as a musical tool.

His first of two major pieces this
night, “Language Music,” proved
the point. Organized in 13 complex
movements, the 50-minute work, de-
livered on alto sax, starts slowly
and seductively. Then the tones get
faster, with little explosions of
sounds. A teasing, briefly quiet re-
spite was offered by a short bridge
to a scale-climbing, breathy, gentle
passage. Then came subsequent
feats of technical virtuosity, high-
lighted by call-and-response alter-
nating bars and grimaced squeaks
approaching the top of the register
and beyond.

Following a 15-minute intermis-
sion, Braxton returned with a 20-
minute piece, ‘113’s Mood.” Tonight
marked the American debut of the
moody work, delivered on soprano
sax.

For an encore, Braxton delivered
a quick rendering of the Johnny
Mercer classic “I Remember You.”

After a short recess Curlew, an
electronic art-fusion quintet with
two albums on independent labels,
took the stage for a 60-minute per-
formance full of darting but well-
structured abandon, happily free of
burdensome cliches.

RUSSELL SHAW

THE GOLDEN PALOMINOS
The Palace, Los Angeles
Tickets: $12.50

IT'S A SHAME that the enduring
memory of this March 26 show will
be something other than music. The
music was terrific, but what will be
remembered—by performers and
fans alike—is that after two-thirds
of the set by this ad hoc super-
group, the overcrowded Palace was
shut down by the Los Angeles Fire
Marshal. Fortunately, the 50 min-
utes the group was allowed was
enough to leave some vivid impres-

Good Scout. Sheryl Lee Ralph
recalls her Girl Scout oath while
performing at a special concert at
Regine's in New York to raise funds
for the New York Girl Scouts. (Photo:
Chuck Pulin) ‘

sions.

Rather than the kind of ego dis-
play generally associated with the
term supergroup, this organization
comes closer to, as vocalist Syd
Straw put it, ‘‘a musical think
tank.” In fact, the person behind
this venture really sits behind it.
Drummer Anton Fier, whose cre-
dentials include stints with such
arty aggregates as Pere Ubu and
the Feelies, is responsible for the
Palomino concept, but lets others
take the spotlight. On the recent
“Visions Of Excess’ album, inter-
nationally recognized figures
(R.E.M.’s Michael Stipe, ex-Cream
member Jack Bruce, John “Rotten”
Lydon, guitarist Richard Thomp-
son) mix with more obscure mem-
bers of the New York art/funk/
folk/pop community.

This particular concert seemed
designed to expose the talents of
Straw, a stunning singer with
equally commanding stage pres-
ence, and—to a lesser extent—En-
glish art-popster Peter Blegvad.
They were dynamically supported
by Fier, ex-dB Chris Stamey on
bass, Jody Harris on guitar, Lisa
Herman on keyboards and vocals,
and the ever-present Bernie Worrell
on Hammond organ. The ensemble
proved equally strong on vaguely
countryish ballads; tight, propulsive
modern rock; and Blegvad'’s quirky,
evocative pop.

A mesmerizing two-song guest
appearance by Stipe brought the
evening to a peak just before the au-
thorities lowered the curtain and
cleared the hall. Unfortunately, this
meant missing the scheduled set
closer of the Moby Grape classic
“Omaha’’ (a highlight of the
“Visions” album) and encore of Led
Zeppelin's “Misty Mountain Hot,” a
guaranteed fist-pumper.

Instead, the show moved outside,
where the collected throng was
herded away by a number of police-
men and firemen and even a police
helicopter. The positive final note
came, though, from the demonstra-
bly upset Straw’s stage door sug-
gestion that everybody join her and
her mother at Canter’s deli. The sev-
eral dozen who did so greeted the
singer at the restaurant with one
more well-deserved found of
applause. STEVE HOCHMAN

BOXSCORE

TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Spectrum March 23-25 $800,182 56,316 Electric Factory Concerts/
Philadelphia $14.50 three sellouts Monarch Entertainment Bureau
BILLY CRYSTAL, Universal Amphitheater March 29 $347,340 6,251 Moffett-Lee Prods./
WHOOPI| GOLDBERG, Universal City, Calif. $100/$50/$35 sellout HBO/Comic Relief
ROBIN WILLIAMS, OTHERS
BARBARA MANDRELL Fox Theater March 27-28 $263,753 15,792 In-House
MINNIE PEARL St. Louis $18.90/$7.90 18,660
four shows
GRATEFUL DEAD Cumberland County Civic Center March 27-28 $234,465 19,000 Frank J. Russo
Portland, Me. $12.50 two sellouts
RUSH Joe Louis Arena March 28 $232,230 15,482 Brass Ring Prods.
MARILLION Detroit $15 sellout
AEROSMITH Pittsburgh Civic Center March 20 $202,819 14,852 DiCesare-Engler
TED NUGENT $13.75 15,500 Prods.
PAT BENATAR Irvine Meadows (Calif.) March 22 $192,961 13274 Avalon Attractions
DEL LORDS Amphitheater $17.50/812 15,000
AEROSMITH The Omni March 25 $179,325 11,955 Brass Ring Prods.
TED NUGENT Atlanta $15 sellout
THE FIRM Providence (R.l.) Civic Center March 21 $167,765 11,570 Frank J. Russo
VIRGINIA WOLF $14.50 sellout
AEROSMITH Sportatorium March 28 $163,905 10,927 Cellar Door Prods.
TED NUGENT Hollywood, Fla. $18 15,532
AEROSMITH Lakeland (Fla.) Civic Center March 26 $151,545 10,103 Cellar Door Prods.
TED NUGENT $15 sellout
NEW EDITION Mobile (Ala.) Municipal March 15 $147,513 12,000 Pace Concerts
FORCE M.D.'S Auditorium $13.50/$12.50 sellout
CHERRELLE
BLACK SABBATH Meadowlands Arena March 24 $146,185 10,448 Monarch Entertainment Bureau
W.AS.P. East Rutherford, N.J. $15.50/$13.50 14,953
ANTHRAX
VAN HALEN Barton Coliseum March 28 $140,000 10,000 Mid-South Concerts
BACHMAN-TURNER OVERDRIVE Little Rock, Ark. $14 sellout
VAN HALEN Mid-South Coliseum March 29 $139,650 9310 Mid-South Concerts/
BACHMAN-TURNER OVERDRIVE Memphis $15 sellout Pace Concerts
RUSH St. Paul (Minn.) Civic Center March 25 $133,75§ 8917 Rose Prods. Presents
MARILLION Arena $15 15,406
LOVERBOY Dane County Expo March 28 $127,150 8,769 Beaver Prods.
HOOTERS Madison, Wis. $14.50 10,100
NEW EDITION Savannah (Ga.) Civic Center March 14 $108,729 8532 Pace Concerts
FORCE M.D.'S $13.50 sellout
UTFO
L.A. DREAM TEAM
THE FIRM Pittsburgh Civic Arena March 27 $105,989 1317 DiCesare-Engler
VIRGINIA WOLF $15 12,500 Prods.
LUTHER YANDROSS Barton Coliseum March 22 $97.215 6,481 Stageright Prods.
ISLEY JASPER ISLEY Little Rock, Ark. $15 10,000
STARPOINT
PAT BENATAR Seattle Center Arena March 28 $89,490 5,966 Media One
THE ALARM $15 sellout
BEACH BOYS West Palm Beach (Fla.) March 28 $85,716 5,524 Fantasma Prods.
FIREFALL Auditorium $16 6,214
LOVERBOY Metro Center March 17 $84,084 6,305 Pace Concerts/Contemporary Prods.
HOOTERS Rockford, 1ll. $14 10,020
HANK WILLIAMS JR. & THE BAMA  Univ. of Tenn. Arena March 27 $83,462 5,756 Brass Ring Prods.
BAND Chattanooga $14.50 9,100
EARL THOMAS CONLEY
KISS Roberts Stadium March 25 $82,978 6,220 Sunshine Promotions
KING KOBRA Evansville, Ind. $13.50 8,000
FERRANTE & TEICHER Boettcher Concert Hall March 28-29 $82,336 5,268 Denver Symphony Orchestra
DENVER SYMPHONY ORCHESTRA  Denver $24/%6 two sellouts
AEROSMITH Lee Civic Center March 29 $81,315 5,421 Cellar Door Prods.
TED NUGENT Ft. Myers, Fia, $15 9,000
AEROSMITH Jacksonville (Fla.) Coliseum March 30 $76,922 $,305 Cellar Door Prods.
TED NUGENT $14.50 11,676
STEVEN WRIGHT Front Row Theater March 15 $76,449 5,996 In-House
Cleveland $12.75 6,392
PAT BENATAR Compton Terrace March 25 $72,682 5,264 Evening Star Prods.
Phoenix $15/$13.50 10,000
PAT BENATAR Spokane Coliseum March 29 $69,384 1,956 Media One
THE ALARM $14 8,500
THE CULT Orpheum Theater March 25-26 $69,286 4,952 Don Law Co.
DIVINYLS Boston $14.50/$13.50 5,526
ECHO & THE BUNNYMEN Varsity Arena March 30 $60,696 4215 Concert Prods. International/
THE CHURCH Univ. of Toronto {$75,780 Canadian) 4,500 Molson Music
Ontario $18
ANNE MURRAY West Palm Beach (Fla.} March 30 $58,215 4,152 Fantasma Prods.
Auditorium $16 6,046
BARBARA MANDRELL Dane County Expo March 30 $57,505 3844 Varneli Enterprises
GARY MORRIS Madison, Wis. $15/$12.50 9,813
SIMPLE MINDS Fox Theater March 29 $56,287 4518 Chesapeake Concerts
THE CALL Atlanta $13.75 4,678
SAXON Santa Monica Civic Auditorium March 29 $56,251 4,482 Avalon Attractions
ARMORED SAINT $15/$13.50 sellout
HERETIC

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at
(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Military Posturing. MCA artist Colonel Abrams performs at a recent party in his
honor at a New York City armory. (Photo: Chuck Pulin)

NELSON GEORGE

NEW YORK In what year did Sam
Cooke have his highest charting sin-
gle in Britain? 19577 1960? Maybe
1963?

The answer to that un-trivial
question is 1986. The late crooner’s
“Wonderful World”’ has already hit
No. 2 on the U.K. singles chart and
has sold a reported 250,000 copies in
that musically active market.

The inspiration for the revival of
the pop standard was its use, sung
by a Cooke sound-alike, in an En-
glish TV commercial for 501 jeans.
Allen Klein, chairman of ABKCO
Industries and administrator of
Cooke’s catalog, says Paul Wil-
liams, RCA U.K.’s manager of in-

ternational a&r and marketing, be-

by Nelson George

WHAT IS THE KEY to crossover? Some will tell you
it's a new video. Some say it's a rock guitar. There are
a few folks out there who'll insist it's a new hairdo.
And, admittedly, all these techniques have worked for
some musicians.

Another, less complicated approach is to write and
release a good old-fashioned ballad. There was a long
period, from the mid-"70s to the early '80s, when black
artists relied on uptempo songs for mass success. This
reporter remembers writing stories during that period
on the scarcity of black ballads and the troubles bal-
lad-oriented acts were experiencing in the market-
place.

Perhaps it’s the country’s back-to-the-future con-
servatism. Perhaps it’s the rise of the adult contempo-
rary format and ““Quiet Storm” programs. Whatever
the reason, ballads are succeeding in the black market
and crossing over impressively. Lionel Richie has

The ballad sound is
crossing over impressively

known this all along. Whitney Houston was broken
with ballads. But the top 10 sales of the Force M.D.’s’
“Tender Love,” Klymaxx’s “I Miss You,” and Atlan-
tic Starr’s “Secret Lover” suggest this strategy can
work for non-superstar acts as well.

However, as Atlantic Starr’s David Lewis points
out, not just any ballad will do the job. He says “Se-
cret Lover” has “a hymnal chord structure,” with the
melody leading the audience into the sing-along
chorus.

Unlike some of Atlantic Starr’s other fine ballads
over the years, Lewis says, ‘“Secret Lover”’ was writ-
ten in a style that wasn’t too complex for pop taste.
The song has few of the vocal swoops and melismas
associated with rhythm & blues.

One irony of this success is that Atlantic Starr’s in-
tention with the “As The Band Turns” album was to
establish itself in the dance market. With such singles
as “Freakaristic” and “Silver Shadow,” the Mt. Ver-
non, N.Y.-based band did just that. Yet not until “Se-
cret Lover” did Atlantic Starr finally enjoy the cross-
over airplay that has introduced the group to white
audiences and led to its first gold record. Not surpris-
ingly, A&M and the band are hoping to repeat its
crossover success with the new ballad “If Your Heart
Isn’t In it,” written by Hamish Stuart.

Other hit ballads are on the horizon. Stevie Won-
der’s “Overjoyed” seems a sure pop top 10 single, and

RHYTHMGBLUES

don’t be surprised if Rene & Angela’s “Your Smile”
and Gap Band’s “Goin’ In Circles” follow ‘“‘Secret
Lover” into the pop top 40.

SHORT STUFF: Rap fans should seek out the 12-inch
of L.L. Cool J’s “Rock The Bells,” which has the
Queens rapper performing the album’s metallic ver-
sion as well as the same rap accompanied by a percus-
sionist. The Def Jam artist’s ‘“Radio” just went gold
... Whitney Houston’s “Greatest Love Of All” video
was shot at New York’s Apollo Theatre ... A&M has
two strong new singles with very different messages.
Tramaine Hawkins’ “Child Of The King” is a dance-
able celebration of the Lord, while Janet Jackson'’s
“Nasty” is a funky tale of wayward young men ...
Still-potent soul man Jay Blackfoot has a sultry new
single on Soundtown Records called “The Girl Next
Door” ... Three Solar acts, the Deele, Cat Miller, and
Lakeside, are recording in the company’s Galaxy Stu-
dio ... Dave Orgion handled production on the Fat
Boys’ remake of James Brown’s “Sex Machine.” It’s
the first single from the Sutra act’s “Big And Beauti-
ful” album ... Philip Bailey’s new single, “State Of
The Heart,” was produced by the prolific studio cat
Nile Rodgers. By the way, whoever wrote the press
relase that came with the 12-inch should know that
this is Bailey’s third, not second, solo album on Colum-
bia ... Booker Newberry, whose career was side-
tracked when Boardwalk Records went under, is now
on Omni Records with the single “Take A Piece Of
Me.” The club mix was done by Timmy Regisford . . .
More Marvin Gaye from the Motown vaults is heard
on “Motown Remembers Marvin Gaye.” The single is
“The World Is Rated X,” which bears a 1982 copyright
date. Hope the album contains the fascinating “Ego
Tripping Out,” which was released in the late "70s and
then pulled off the market.

Despite the powerful influence on hip-hop made by
Latins, there has yet to be a consistent record seller to
emerge from that community. Lisa Lisa & Cult Jam
have shown promise, although they are at this point
still an extension of the Full Force writing/produc-
tion team. Tommy Boy is hoping the first self-con-
tained Latin breakthrough will be TKA, a five-mem-
ber group from the South Bronx whose debut is “One
Way Love.” Also on the market is the Force M.D.’s’
“Here I Go Again,” a doo-wop/hip-hop ballad in the
style of the group’s earlier “Tears.” Rob Halpin pro-
duced ... Reality Records, the label that brought us
Doug E. Fresh & the Get Fresh Crew, is back with
the Disco Four’s “Get Busy” ... The Dramatics

(Continued on next page)

gan receiving calls for the record
shortly after the commercial began
airing and released it as a single
with a picture sleeve featuring a
shot from the ad.

Klein, whose past management
clients included the Beatles, the
Rolling Stones, and Cooke, ap-
plauds the move while at the same
time criticizing RCA’s domestic op-
eration for failing to capitalize on
the same song’s placement in the
movie ‘“Witness,”” an Academy
Award nominee for best picture.
The scene featuring the song was
shown on the Academy Award
broadcast.

“RCA in England really went af-
ter the record, where RCA here has
treated Sam like a collector’s item,
despite the fact the ‘Live at the Har-
lem Square Club’ sold over 100,000
copies on its own,”” Klein says.
“They put out a token single, a med-
ley of ‘Bring It On Home’ and
‘Nothing Can Change This Love,’
but no effort behind it. Now we’ve

‘Wonderful World’ Hits No. 2

Sam Gooking On British Singles Chart

got the ‘Sam Cooke: Man And His
Music’ album out, and they won't
put out a single or a video.

“Sam Cooke should be treated
like Elvis Presley. In fact, I don’t
think the overall quality of what El-
vis did at RCA is as good as Sam’s
work.”

The “Man And His Music” album
will be released in England this
week. Pre-orders there are approxi-
mately 20,000, which is half the size
of the original U.S. shipment.

Klein says that RCA U.K. helped
pay for a “Wonderful World” con-
cept video, but RCA in the U.S.
wouldn’t help finance a video or
place ads in the black press. He
does, however, have kind words for
RCA a&r vice president Gregg
Geller, who he says “did an excel-
lent job putting the two packages
together.”

ABKCO is working on putting to-
gether a Sam Cooke film and is ne-
gotiating for a noted black play-
wright to write the screenplay.

New Life In

NEW YORK Can Detroit spawn
another viable record operation?

Original Motown bandleader
Choker Campbell says it can.
Along with several other Detroit-
based industry figures, Campbell
has for more than a year been op-
erating two companies, one of
them non-profit, “to recruit musi-
cians who need grooming.”

The Detroit Society of Musi-
cians is an non-profit organization
with some 85 members in the De-
troit area who gather at the Rain-
bow Road studio to work out musi-
cal ideas and attend workshops.
The for-profit operation, Campo
Inc., manages 15 acts, each of
which has recorded two songs that
the company is shopping.

The principals in Campo Inc., in

Motor City

addition to Campbell, are Norman
Thrasher, the Spinners’ road man-
ager and former manager of Joe
Tex; guitarist and former Chess
session man Brice Robinson; and
business manager Jane Roberts.
The best known of the Campo
signees is Cash McCall, a young
bluesman who has recorded for
several labels.

Campbell says Campo’s musical
direction is ‘“‘pop music with a
blues edge. Ever since Z.Z. Hill's
‘Down Home' album, that market
has sprung alive. There is a mar-
ket that exists for this music both
in the U.S. and Canada.” Campbell
and his associates are currently
seeking distribution for their prod-
uct, but are also considering re-
leasing the records themselves.
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RADIO MOST ADDED

NEW TOTAL
89 REPORTERS ADDS ON
FIVE STAR LOVE TAKE OVER rca 33 51
STEVE ARRINGTON THE JAMMIN' NATIONAL ANTHEM  aTLANTIC 2.3 51!
WHITNEY HOUSTON GREATEST LOVE OF ALL  aRriSTA 20 57
PHILLIP BAILEY STATE OF THE HEART cBs 20 20
JOHNNY KEMP  JUST ANOTHER LOVER  coLumaia 19 48

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS

NUMBER
132 REPORTERS REPORTING
PATTI LABELLE & MICHAEL MCDONALD ON MY OWN mca 22
THE S.0.S. BAND THE FINEST Ta8U 2]
MICHAEL HENDERSON DO IT TO ME GOOD  EMI-AMERICA 19
ANITA BAKER WATCH YOUR STEP  eLeExTRA 15
SADE NEVERAS GOOD AS THE FIRST TIME  poRTRAIT 13

publisher

@©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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Bilboard Hot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Biack Singles chart.

x x
/& Qz x /& O >
&/& SALES <3 &/ & AIRPLAY 5
ff S (= ‘f S E =
/& 53 £/ & 53
X/ /e ARTIST |28 SN e
1 1 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 3 1 1 KISS PRINCE & THE REVOLUTION 1
2 4 GOING IN CIRCLES THE GAP BAND 2 2 3 | CAN'T WAIT NU SHOO0Z 5
3 5 KISS PRINCE & THE REVOLUTION 1 3 7 CRUSH ON YOU THE JETS 6
4 3 A LITTLE BIT OF LOVE NEW EDITION 4 4 9 | HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS 8
5 2 SATURDAY LOVE CHERRELLE WITH ALEXANDER O'NEAL 11 5 5 GOING IN CIRCLES THE GAP BAND 2
6 8 | CAN'T WAIT NU SHOOZ 5 6 4 A LITTLE BIT OF LOVE NEW EDITION 4
7 7 LOVE 4/2 TEDDY PENDERGRASS 7 7 8 OVERJOYED STEVIE WONDER 9
8 12 CRUSH ON YOU THE JETS 6 8 6 LOVE 4/2 TEDDY PENDERGRASS 7
9 15 ROCK ME AMADEUS FALCO 10 9 2 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 3
10 10 OVERJOYED STEVIE WONDER 9 10 12 PARTY FREAK CASHFLOW 12
11 21 | HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS 8 1 13 I'M NOT GONNA LET COLONEL ABRAMS 13
12 16 PARTY FREAK CASHFLOW 12 12 14 RESTLESS STARPOINT 15
13 17 (NOTHING SERIOUS) JUST BUGGIN’ WHISTLE 17 13 10 RQCK ME AMADEUS FALCO 10
14 6 YOUR SMILE ot RENE & AI.\JGELA 26 14 1 | THINK IT'S LOVE JERMAINE JACKSON 14
15 13 SUGAR FREE Juicy 20 15 16 THE HEAT OF HEAT PATTI AUSTIN 23
16 22 I’'M NOT GONNA LET COLONEL ABRAMS 13 16 17 LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON 16
17 27 ROCK THE BELLS L.L.cooLJ 19 17 23 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 22
18 25 BEST FRIENDS ET (EDDIE TOWNS) 18 18 26 THE FINEST THE S.0.S. BAND 27
19 26 | THINK IT'S LOVE JERMAINE JACKSON 14 19 19 HIGH HORSE EVELYN "CHAMPAGNE" KING 25
20 11 ANOTHER NIGHT ARETHA FRANKLIN 28 20 28 NEVER AS GOOD AS THE FIRST TIME SADE 30
21 28 NO MORE SHIRLEY MURDOCK 24 21 22 IF YOU SHOULD EVER BE LONELY VAL YOUNG 21
22 9 DIANA EUGENE WILDE 35 22 18 BEST FRIENDS ET (EDDIE TOWNS) 18
23 20 TENDER LOVE FORCE M.D.'S 39 23 25 UNDER THE INFLUENCE VANITY 29
2 14 HOW WILL | KNOW WHITNEY HOUSTON 41 24 29 LOVES ON FIRE ALEEM FEATURING LEROY BURGESS 31
25 18 COMPUTER LOVE ZAPP 37 25 15 SATURDAY LOVE CHERRELLE WITH ALEXANDER O'NEAL 1
26 30 IF YOU SHOULD EVER BE LONELY VAL YOUNG 21 26 —_ CHIEF INSPECTOR WALLY BADAROU 33
27 — LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON 16 27 — IF YOUR HEART ISN'T INIT ATLANTIC STARR 36
28 23 DO ME BABY MELI'SA MORGAN 51 28 — DO IT TO ME GOOD (TONIGHT) MICHAEL HENDERSON 38
29 — RESTLESS STARPOINT 15 29 27 UNSELFISH LOVER FULL FORCE 34
30 19 INSATIABLE WOMAN ISLEY/JASPER/ISLEY 52 30 —_ (NOTHING SERIOUS) JUST BUGGIN' WHISTLE 17
©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying.
recording, or otherwise, without the prior written permission of the publisher.
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE '
(Publisher — Pertormance Rights Atfiliate)
Sheet Music Agent
54 AFTER YOU (Flyte Yyme, ASCAP/Avant Garde, ASCAP) (Controversy, ASCAP) 12 PARTY FREAK
(Screen Gems-EMI, BMI/Bernard Wright, 25 HIGH HORSE 67 LET'S GO ALL THE WAY (All Seeing Eye, ASCAP)
BMI/Mchoma, BMI/Thriller Miller, ASCAP) (Warner-Tamerlane, BMI/Song-A-Tron, BMI) (Lifo, BMI} PLAYER'S BALL
28 ANOTHER NIGHT 99 HOLD ON TO YOUR LOVE 4 A LITTLE BIT OF LOVE (IS ALL IT TAKES) (Mazarati, ASCAP)
(Colgems-EMI, ASCAP/Screen Gems-EMI, BMi) (Jobete, ASCAP/Blackbull, ASCAP/Bertam, ASCAP) (House Of Champions, ASCAP) 95 RAISE THE ROOF
18 BEST FRIENDS cep 88 LIVING IN AMERICA (De-Sir Rom, BMI)
(Temp Co., BMI) 93 HOT (April, ASCAP/Second Nature, ASCAP/Blackwood, 15 RESTLESS
96 BREAK MY HEART (Mtume, ASCAP) BMI/Janiceps, BMI) CPP/ABP (Philesto, BMI/Keith Diamond, BMI/Willesden,
(Rosuki, BM1/Our Parents, BMI) 97 HOW COULD IT BE 7 LOVE 4,2 BMI/Hasrindur, BMI) CPP
98 BUST THIS RHYME (Rustomatic, ASCAP/Eddie Murphy, ASCAP/Sun Bliss, (Ted-On, BMI/J.Carr, BMI) 10 ROCK ME AMADEUS
(Fools Prayer, BMI/Salski, BMI/Plum Place, ASCAP) CPP 16 LOVE IS JUST A TOUCH AWAY (Colgems-EMI, ASCAP) CPP
BMI/Diamond In The Sky, BMI) 41 HOW WILL | KNOW (Bush Burnin', BMI/Zomba, ASCAP) 19 ROCK THE BELLS
56 CAN YOU FEEL THE BEAT (Irving, BMI) CPP/ALM 62 LOVE TAKE OVER (Def Jam, ASCAP)
{Mokojumbi, BMI/Personal, ASCAP/Arista, 5 | CAN'T WAIT (Company, MCPS/Eaton, MCPS) 11 SATURDAY LOVE
ASCAP/Willesden, BM1) CPP (Poolside, BMI) 31 LOVES ON FIRE (Flyte Tyme, ASCAP/Avant Garde, ASCAP)
78 THE CHARACTER 47 | GET OFF ON YOU (West Kenya, ASCAP) 57 SECRET LOVERS
(Ya D Sir, ASCAP/WB, ASCAP) (Muscle Shoals, BMI/Jalew, BMI) 43 LucYy (Almo, ASCAP/Jodaway, ASCAP) CPP/ALM
33 CHIEF INSPECTOR & | HAVE LEARNED TO RESPECT THE POWER OF LOVE (Jobete, ASCAP/Libren, ASCAP) CPP 87 SHOW ME HOW IT WORKS
(Island, BMI) (Careers, BMI/Moore & Moore, BMI) CPP 42 MAYI? (WB, ASCAP/Warner-Tamerlane, BMI)
100  THE COLOR OF SUCCESS 14 | THINK IT'S LOVE (USA Exotic, ASCAP) 59 SLIDE OVER
(Ya D Sir, ASCAP) (Black Stallion, ASCAP/ Jobete, ASCAP/See This House, 81 NA NA BEAT (Ready For The World, BMI/Excalibur Lace, BMI/Trixie
37 COMPUTER LOVE ASCAP/Blackbull, ASCAP) CPP (Happy Stepchild, BMI1/Wedot, ASCAP) Lou, BMI)
(Troutman's/Saja, BMI) 80 I'D RATHER BE BY MYSELF 74 NATURAL HIGH 86 SPECIAL
94 COULD IT BE I'M FALLING IN LOVE (Timberlake, BMI/Top-Bound, BMI/Double Sting, (Crystal Jukebox, ASCAP) (Street Sounds, ASCAP/Maurice Starr,
(Assorted, BM1/Bellboy, BMI) BMI/Schu-Baby, BMI) - 30 NEVER AS GOOD AS THE FIRST TIME ASCAP/Winfield, ASCAP)
6 CRUSH ON YOU 21 IF YOU SHOULD EVER BE LONELY (Silver Angel, ASCAP) CPP 48 STAY
(Almo, ASCAP/Crimsco, ASCAP/Irving, BMI) CPP/ALM (Stone City, ASCAP/National League, ASCAP) CPP 70 NIGHTMARES ° (Zomba, ASCAP/Tyvela, BMI)
35 DIANA 36 IF YOUR HEART ISN'T INIT (Protoons, ASCAP/Sam Jacobs, ASCAP) 77 STYLE
(Philly World, BMI) (Almo, ASCAP/Redhead, ASCAP/Joe's, ASCAP/Stuart, 24 NO MORE (Northridge, ASCAP/Arista, ASCAP)
45 DO FRIES GO WITH THAT SHAKE ASCAP) CPP/ALM (Troutman's, BMI/Saja, BMI) 20 SUGAR FREE
{Not Listed) 32 I'LL BE ALL YOU EVER NEED 17 (NOTHING SERIOUS) JUST BUGGIN' (Tricky-Trac, BMI)
38 DO IT TO ME GOOD (TONIGHT) (Music Specialists, BMI) (ADRA, BMI/Guinea Farm, BMI) 92 THE SWEETEST TABOO
(Shannonlatisse, BMI/American League, BM{) 13 I'M NOT GONNA LET (YOU GET THE BEST OF ME) 40 OH, LOUISE (Silver Angel, ASCAP/Famous, ASCAP) CPP
51 DO ME BABY (MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP) (Junior, prs/Emi, prs/MCA, ASCAP) 39 TENDER LOVE
(Controversy, ASCAP) $3  IN THE MORNING TiME 22 ON MY OWN (Flyte Tyme, ASCAP)
55 DO YOU STILL LOVE ME? (Almo, ASCAP/Ipm, ASCAP) CPP/ALM (New Hidden Valley, ASCAP/Carole Bayer Sager, BMi) 85 THINKING ABOUT YOU
(Fuss, ASCAP) 52 INSATIABLE WOMAN 75 ON THE SHELF (Crazy People, ASCAP/AImo, ASCAP) CPP/ALM
66 DON'T YOU WANT MY LOVE (WB, ASCAP/1J1, ASCAP) CPP/ABP (Pizzazz, BM1) 68 TOUCH ME
(ATV, BMI/Les Editions Musicale, PRO) CPP/CLM 61 JAILBAIT 73 ONE WAY LOVE (Jobete, ASCAP/Tall Temptations, ASCAP) CPP
2] THE FINEST (Father Thunder, BMI) (T-Boy, ASCAP) 84 TURN ME OUT
(Flyte Tyme, ASCAP/Avant Garde, ASCAP) 64 THE JAMMIN' NATIONAL ANTHEM 65 THE ONE YOU LOVE (Father Thunder, BMI)
60 FIRESTARTER (Konglather, BMI/Cheyenne, ASCAP/Motor, ASCAP) (Chappell, ASCAP/Richer, ASCAP/Jabete, 76 TWIST MY ARM
(Future Shock, ASCAP/Warner Bros., ASCAP) 63 JUST ANOTHER LOVER ASCAP/R.K.S., ASCAP/Conceited, ASCAP) CPP (Nonpareil, ASCAP/Broozertoones, BMI) CPP
2 GOING IN CIRCLES {(Music Corp. Of America, BMI/New Music Group, 82 THE OTHER SIDE OF THE WORLD 29 UNDER THE INFLUENCE
(Por Pete, BMI) BMI/Kashif, BMI) (Gold Horizon, BMI/Pun, ASCAP/Golden Torch, (MCA, ASCAP/WB, ASCAP/Ertolejay Musigue,
49 GREATEST LOVE OF ALL 83 JUST ANOTHER SUCKER ASCAP/B.A.R., ASCAP/Warner-Tamerlane, BMI) CPP ASCAP/Music Corp. Of America, BMI/It's Gonna Rain,
(Golden Yorch, ASCAP/Gold Horizon, BMI) (P.M.., BMI/Controversy, ASCAP) 9 OVERJOYED BMI)
58 GUILTY 71 JUST GETS BETTER WITH TIME (Jobete, ASCAP/Blackbull, ASCAP) CPP 34 UNSELFISH LOVER

(Tempco, BMI)

23 THE HEAT OF HEAT

(Irving, BM1/Morning Crew, BMI) CPP/ALM
KISS

91 PAIN
(Miami Spice, ASCAP)

(Forceful, BMI/Willesden, BMI}

44 WATCH YOUR STEP

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART
EPIC (1) 10

Portrait (3)

Tabu (3)

CBS Associated (1)

Private | (1)

Scotti Bros. (1)

WARNER BROS. (5) 9

Paisley Park (2)

Qwest (1)

Warner Bros./Tommy Boy (1)
CAPITOL 8
MCA (7) 8

Philly world (1)

ARISTA (6) 7

Jive (1)

MOTOWN (2) 7

Gordy (2)

Tamla (2)

Motown/Conceited (1)

A&M i . 6 -
ATLANTIC (4) 6

IVA/Island (1)

Omni (1)

COLUMBIA (5) 6

Def Jam/Columbia (1)

RCA (3) 6

Total Experience (3)

ELEKTRA (4) 5

Asylum (1)

POLYGRAM 3

Mercury (2)

Atlanta Artists (1)

EMI-AMERICA (1) 2

Manhattan (1)

KMA 2
PROFILE 2
FANTASY 1
First String/Fantasy (1)
FAST FIRE 1
HOT PINK 1
IN YOUR FACE 1
JAMPACKED 1
MALACO 1

Muscle Shoals Sound (1)

PB.T. 1
ROULETTE 1
Domino (1)
SELECT 1
STREETWISE 1
SUNNYVIEW 1
SUTRA 1

Fever (1)

TOMMY BOY 1

69

2

w

(Baker's Tune, BMI)

WE DON'T HAVE TO TAKE OUR CLOTHES OFF
(Bellboy, BM1/Chappell, ASCAP)

WEEKEND SPECIAL

(Colgems-EMI, ASCAP)

WHAT HAVE YOU DONE FOR ME LATELY
(Flyte Tyme, ASCAP)

WHAT'S MISSING

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

90 WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE

THEME)

(Zomba, ASCAP)

WHISPER IN THE DARK
(Maplewood, ASCAP/Boozertunes,
ASCAP/Broozertoones, BMI) CPP

26 YOUR SMILE

(A La Mode, ASCAP/WB, ASCAP)

89 Z0OM

(Framinger, BMI/Friday's Child, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Beiwin Mills HL Hal Leonard

B-3 Big Three IMM  Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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Lost At The Grammys. Ronnie Milsap, center, is congratulated on his recent
“Best Country Vocalist Solo Performance Male” Grammy win by RCA/Ariola
president/CEO Eliot Goldman, left, and RCA Records U.S./Canada vice
president John Ford, right. Milsap won for “‘Lost In The Fifties."

BY ANDREW ROBLIN

NASHVILLE Music publishers
here are cutting operating costs to
offset stagnant royalty income.

Most Nashville publishers have
reacted to sluggish growth in me-
chanical and performance royalties
by trimming the cost of demo ses-
sions. And two of Nashville’s big-
gest publishers have also thinned
the ranks of their staff songwriters.

Tree International has cut its ros-
ter of writers by nine in the past
year. The publisher now has 47 ex-
clusive staff writers. Donna Hilley,
Tree’s executive vice president,
says slow growth in mechanicals—
and the end of ASCAP’s and BMI's
advances to songwriters—led to
Tree’s staff cut.

“We had too many writers to ser-
vice,” says Hilley. “Writers always
need money in addition to what
their contracts call for. When we
give writers money based on me-

chanicals, they’re not recouping as

Neal Mullins, the guest author, of this week’s col-
umn is program director of WHN New York.

F OR THE PAST 17 years, members of the country
music radio and record business have gathered in
Nashville for the Country Radio Seminar. Each year
there is an “on everybody’s mind” subject that gets
brought up at practically every meeting and in every
cocktail conversation.

One year, the big topic was long playlists versus
short playlists. Another year it was
research—should youdoit? ...and
if so, how much attention should be
paid to it?

Last month, as more than 800
registrants met at Nashville's
Opryland Hotel, I heard a lot of dis-
cussion about traditional vs. con-
temporary country music—and
which of the two should dominate a
station’s playlist. From my per-
spective, the reasons for this becoming the year’s
“hot” topic are the alleged decline in country station
audiences experienced in the spring sweeps of 1985
and the negative media attention country music has
received as a whole.

Here’s how I would define traditional and contem-
porary forms of country music.

Traditional Country: Simply constructed songs
performed by artists primarily influenced by southern
and rural backgrounds. Instrumentation features fid-
dles, steel guitars, and lacks string sections. Peripher-
al styles include bluegrass and western swing.

Contemporary Country: More urban influence is
seen in the artists. There is less southern background
too in the performance of songs featuring fuller or-
chestration, difficult chord structure, and more so-
phisticated lyrics. Fringe styles would include coun-
try-rock, and country-flavored material recorded by
pop-oriented artists.

Ricky Skaggs, George Strait, and Reba McEntire
are traditional. Kenny Rogers, Anne Murray, and
Crystal Gayle are contemporary. In the middle
ground are the Judds, Alabama, Merle Haggard, Ex-
ile, and all other country artists whose style may be
dominated by either traditional or contemporary

- /b

MULLINS

J\ASHVILLE SCENE

forms of country.

SO WHAT'S NEW?

The history of country music will reveal this broth-
er-sister relationship of traditional-contemporary has
existed for years.

In 1958, there were less that 80 full-time country
music stations in the U.S.—two of them located in my
hometown, Lubbock, Texas. KDAV was founded in
1953 by country radio pioneer Dave Stone as Ameri-
ca’s first, full-time exclusively country music station.
KLLL began in 1958 under the direction of co-owner
Glenn “Sky” Corbin, who positioned KLLL as the
“modern” country music station opposed to the old-
line “hillbilly” station, KDAV.

To facilitate this modern approach, Sky would not

What goes between disks
wins wider radio audiences

play Kitty Wells, Ernest Tubb, or Loretta Lynn and
others of their ilk. They were too traditional, or what
was referred to then as “hard” country. Hell, he didn’t
even play cheatin’ songs. Now I wanna tell you, in
1958 that limited your country library.

But, he did play a lot of the modern sounds, artists
like Jim Reeves, Don Gibson, and Eddy Arnold
mixed with rockabilly songs by Elvis Presley, Buddy
Holly, Roy Orbison, and other crossover types.

KLLL won and won big. KDAV struggled for years
as the No. 2 country station. In the '60s, as KLLL se-
cured its No. 1 position in the country marketplace,
Tubb, Lynn and even cheatin’ songs found their way
on to the lists, but were always presented in a careful-
ly balanced form. Wells never did make it. Sky had his
limits.

THERE’S PLENTY OF ROOM for both forms of
country music as long as they are balanced according
to the market’s individual demand.

Which songs from the traditional and contemporary
modes should country outlets play? If they have no ex-
perience, then perhaps they should conduct one of

(Continued on next page)

fast. And because BMI and ASCAP
don’t give writers anything, our
cost of doing business has gone up.”

In spite of the rising cost of doing

business, Tree’s writers are record-
ing as many song demos as ever,
Hilley says. But she adds that the
publisher wants demos to be more
effective than in the past. “We're
getting more cuts per demo than

‘Demos must be
more effective’

ever before, thanks to our profes-
sional managers, Dan Wilson and
Walter Campbell,” she says. “Our
goal is to get three cuts on every al-
bum that comes out.”

Like Tree, Warner Bros. Music
has cut its staff due to slackening
mechanicals and the freeze on ad-
vances by the performing rights so-
cieties. Warner Bros. now has 30
staff writers, down ‘“seven or
eight” from last year, according to

Slump In Advances, Mechanicals Cited

Publishers Slashing Operating Costs

Tim Wipperman, the company’s vice
president and general manager.

“We needed some attrition,” Wip-
perman says. ‘“We just had too
many people.”

Warner Bros. is also cutting demo
costs to reduce overhead. The pub-
lisher’s professional staff now
clears all songs before they are re-
corded for demo. Often, “work
tapes” with just guitar and voice or
piano and voice are pitched rather
than fully produced demonstra-
tions. “We're more careful now
with the number of songs we
demo,” Wipperman notes.

At the Welk Music Group, howev-
er, division manager Bob Kirsch has
cut neither his writer roster nor the
number of demos recorded. Welk’s
24-track in-house studio, which
opens in May, should reduce the
cost of the company’s demos.

“We have about 40 staff writers
now,” says Kirsch. “We may have
added one over last year.” But
Kirsch doesn’t dispute the sobering

(Continued on next page)

Masters Award Presentation

NEA Honoring Billy Sherill

NASHVILLE The Nashville En-
tertainment Assn. will honor pro-
ducer/songwriter Billy Sherrill with
its annual Masters Award Saturday
(12) at the Vanderbilt Plaza Hotel
here. The award is conferred on lo-
cal entertainment figures who are
deemed to have made extraordinary
creative contributions to the
business. -

Among the dozens of acts Sherrill
has produced are Barbara Mandrell,
Andy Griffith, Bobby Vinton,
Tammy Wynette, David Houston,
Charlie Rich, Janie Fricke, Ray
Charles, George Jones, Tanya Tuck-
er, Kris Kristofferson, Lacy J. Dal-
ton, Andy Williams, David Allan
Coe, and Elvis Costello.

Sherrill has written or co-written

FOR WEEK ENDING APRIL 12, 1986

such hits as “Stand By Your Man,”
“Almost Persuaded,” “Most Beauti-
ful Girl,” “Too Far Gone,” “A Very
Special Love Song,” “I Don’t
Wanna Play House,” and “Takin’ It
Easy.” He has 83 BMI writer per-
formance awards and five million-
performance honors.

Tickets for the black-tie event are
$100 each for “gold circle” seating
and $50 each for “silver circle.” BMI
will host a cocktail reception at 7
p.m. Dinner will start at 8. Advance
tickets are available from the NEA
at the Warner Bros. building, 1815
Division St., third floor.

Previous Master Award recipi-
ents are guitarist Grady Martin and
the Jordanaires.

Billboard'

|
|HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
130 REPORTERS ADDS ON
DAN SEALS EVERYTHING THAT GLITTERS EMI-aMERICA 43 85
EXILE SUPER LOVE epic 36 57
ED BRUCE NIGHTS rca 32 32
JUICE NEWTON OLD FLAME rca 32 72
MARIE OSMOND READ MY LIPS capiToL/CuRrs 30 86

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS

NUMBER
46 REPORTERS REPORTING
GENE WATSON CARMEN EPiC 16
JOHN CONLEE HARMONY coLumsia 15
RONNIE MILSAP HAPPY. HAPPY BIRTHDAY BABY rca 14
NITTY GRITTY PARTNERS, BROTHERS & FRIENDS WARNER BROS 13
CONWAY TWITTY YOU'LL NEVER KNOW WARNER BROS 8

publisher,

© Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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ountry

PUBLISHER GUT BACKS

(Continued from preceding page)

state of mechanical royalties for
country publishers. “They're down
substantially from the height of the
‘Urban Cowboy’ fad,” he says.
Almo/Irving has added one writ-
er, bringing its roster to five. While
general manager David Conrad
says ‘‘no austerity diet” is in the
works, he admits to holding demo
costs down by using fewer session
musicians and less studio time.
Conrad says royalties are improv-
ing steadily for Almo/lIrving.
“They’re approaching the level of
three years ago,” Conrad says.
“New a&r people at the labels are
actively developing new acts. This
can’t help but start a new cycle.”

FOR WEEK ENDING APRIL 12, 1986

Billboard.

Jody Williams, the new director
of Nashville operations for Dick
James Music, has also increased his
staff of writers by one. Like other
publishers, he sings the praises of
work tapes.

“Everybody doesn’t need a full
demo,” Williams says. ‘‘Sometimes
work tapes are more effective. They
sell the song instead of the produc-
tion and singer.”

MCA Music’s Eugene Epperson
has the most upbeat appraisal. The
company has added three writers in
the past year, bringing its roster to
12, which Epperson says is a high
for MCA. “We're going for a larger
piece of the market.”

NASHVILLE SCENE

(Continued from preceding page)

those famous auditorium tests.

Any decent consultant or re-
search firm will know how to frame
the screening process and design
the test properly. When completed,
the outlet can be assured as much
as possible it has put together a k-
brary of oldies and recurrents that
are a blend of the best accepted tra-
ditional and contemporary hits.
And, most important, it will find tra-
ditionally stvled songs the “contem-
porarists’’ in the audience will ac-
cept.

Most traditionalists will enjoy
practically all contemporary forms
of country. However, the listener
with a predisposition for contempo-

rary country will dislike many
forms of traditional music—what
sometimes is referred to as
“twang.”

Remember there's no extreme in
either the traditional or contempo-
rary form that any given audience
will not accept from time to time.

The traditionalists accepted Lio-
nel Richie and the modernists love
some Skaggs.

TOO MUCH EMPHASIS is being
placed on this situation. Country
stations that succeed—and will con-
tinue to succeed—are the ones that
“play the hits” and pay more atten-
tion to what goes between the re-

cords than the records themselves.

DJ personalities, local news,
weather, time checks, reflecting the
target audience, positioning, and
marketing should supersede decid-
ing whether the latest Eddie Rab-
bitt record is too pop.

Country radio and country
records will do quite well in the
years to come as long as the indus-
try doesn’t age with the audience.
Nashville must realign itself to the
increasing 25-34 demographics
needed for country. That is where
our future lies.
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4.\ Compiled from a national sample of retail store QI§
d? and one-stop sales reports. . © (’O (}Z?
&
/s RYSIE
*‘_’)' ARTIST TITLE © (2) > _{9 ARTIST TITLE
& LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE) L/ I/ /S LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)®

® 1 2 7 ALABAMA RCA AHL1-7170 (8.98) (CD) 4 weeks at No. One GREATEST HITS 39 | 39 | 40 [ 48 | LEE GREENWOOD @ mca 5582 (8.98) (CD) GREATEST HITS
@ 2 3 10 JOHN SCHNEIDER mca 5668 (8.98) A MEMORY LIKE YOU 40 0 | 59 3 CHARLY MCCLAIN/WAYNE MASSEY Eric 40249 WHEN LOVE IS RIGHT
3 4 5 26 SAWYER BROWN CAPITOL/CURB ST-12438/CAPITOL (8.98) SHAKIN' 47 4] 18 LARRY GATLIN AND THE GATLIN BROTHERS coLumsia FC 40195 SMILE
4 5 4 24 EARL THOMAS CONLEY Rrca AHL1-7032 (8.98) (CD) GREATEST HITS 56 | 67 3 MERLE HAGGARD Eric 30286 A FRIEND IN CALIFORNIA
@ 8 11 7 ANNE MURRAY CAPITOL SJ 12466 (8 98) SOMETHING TO TALK ABOUT a3 31 32 30 THE FORESTER SISTERS WARNER BROS 25314 (8.98) THE FORESTER SISTERS
6 6 8 31 GEORGE JONES Etric FE 39598 WHO'S GONNA FILL THEIR SHOES 44 | 46 | 47 | 104 | ALABAMA A2 RCA AHL1-4939 (8 98) (CD) ROLL ON
@ 7 9 46 HANK WILLIAMS, JR. @ WARNER/CURB 25267/WARNER BROS (8.98) FIVE-O 45 | 43 | M 13 GLEN CAMPBELL ATLANTIC/AMERICA 90483/ATLANTIC (898)  IT'S JUST A MATTER OF TIME
10 7 21 THE JUDDS RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 46 | 42 | 43 24 JANIE FRICKE coLumsia FC 40165 THE VERY BEST OF JANIE
9 3 1 21 RICKY SKAGGS EPiC FE-40103 LIVE IN LONDON 51 51 4 MICHAEL MARTIN MURPHEY WARNER BROS 25369 (8 98) TONITE WE RIDE
12 16 5 EMMYLOU HARRIS WARNER BROS. 25352 (8 98) THIRTEEN 48 | 48 | 49 5 MARK GRAY COLUMBIA FC-40126 THAT FEELING INSIDE
® 6 (21 6 REBA MCENTIRE mca 5691 (8.98) WHOEVER'S IN NEW ENGLAND 49 | 49 52 26 MEL MCDANIEL cartoL ST-12437 (8 98) STAND UP
@ 13 12 20 JUICE NEWTON RCA 5493 (8.98) (CD) OLD FLAME 50 50 | 45 19 CHARLY MCCLAIN EpiC FE 40186 BIGGEST HITS
@ 14 13 28 DAN SEALS eMI-AMERICA ST-17166 (8 98) WON'T BE BLUE ANYMORE 51 27 27 20 THE CHARLIE DANIELS BAND tric 39878 ME & THE BOYS
151 14 | 28 | GEORGE STRAIT @ wmca 5605 8.99) SOMETHING SPECIAL 52 | 44 | 31 | 23 | SOUNDTRACK SWEET DREAMS-THE LIFE AND TIMES OF PATSY CLINE
15 11 6 26 RAY STEVENS mca 5635 (8.98) | HAVE RETURNED 53 53 63 34 GENE WATSON EPIC FE-40076 MEMORIES TO BURN
16 | 9 | 10 | 4 | WJENNINGSW.NELSON.J.CASH.KKRISTOFFERSON HIGHWAYMAN 5 | 52 | 48 | 238 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
17 17 15 30 EXILE eric FE40000 HANG ON TO YOUR HEART 55 45 46 25 MICKEY GILLEY eric FE-40115 | FEEL GOOD (ABOUT LOVIN' YOU)
30 | 35 | 5 | JOHN CONLEE cotumsia rc-40257 HARMONY NEW) RONNIE MILSAP RCA aHL1 7194 (€D} (8.98) LOST IN THE FIFTIES TONIGHT
19 | 18 | 18 | 41 ROSANNE CASH coLumsta FC 39463 RHYTHM AND ROMANCE @ 64 | — | 2 TANYA TUCKER camiToL ST-12474 (8 98) GIRLS LIKE ME
20 2 34 | 48 RONNIE MILSAP @ RCa AHL1-5425 (8 98) (CD) GREATEST HITS VOL. 2 58 59 | 60 | 160 | ALABAMA A2 RCA AHL 1-4663 (8 98) (CD) THE CLOSER YOU GET
21 22 24 | 21 HANK WILLIAMS, JR. WARNER/CURB 25328/WARNER BROS. (8.98) GREATEST HITS-VOLUME Il 59 57 53 | 213 | ALABAMA A3 RCA AHL1-4229 (8 98) (CD) MOUNTAIN MUSIC
2 19 17 26 LEE GREENWOOD mca 5622 (8.98) STREAMLINE 60 58 58 23 CONWAY TWITTY WaARNER BROS 25294 (8 98) CHASIN' RAINBOWS
23| 25 | 23 | 47 | THE STATLER BROTHERS MERCURY 824-420-1/POLYGRAM (8 98) PARDNERS IN RHYME 61 | 54 | 54 | 33 | NITTY GRITTY DIRT SAND PARTNERS, BROTHERS AND FRIENDS
2 | 2 | 19| 32 | MARIE OSMOND ool @o8) THERE'S NO STOPPING YOUR HEART 62 | 55 | 55 | 414 | WILLIE NELSON A3 coLumsia FC 35305 (D) STARDUST
@ 29 | 30 | 73 THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME 63 60 57 39 JIMMY BUFFETT mca 5600 (8.98) THE LAST MANGO IN PARIS
26 | 24 25 26 | WILLIE NELSON coLumBIa FC 39990 HALF NELSON 64 65 | — 2 JUDY RODMAN MTM 71050 (8 98) Juby
27 21 2| 23 KENNY ROGERS @ RCA AJL1-7023 (8.98) (CD) THE HEART OF THE MATTER 65 61 56 | 100 | THE STATLER BROTHERS MERCURY 818.652.1/POLYGRAM (8.98) (CD) ATLANTA BLUE
28 23 22 35 GARY MORRIS WARNER BROS 25279 (8 98) ANYTHING GOES 66 63 61 | 212 | WILLIE NELSON A3 coLUMBIA FC 37951 (CD) ALWAYS ON MY MIND
23| 28 | 29 | 60 | ALABAMA A Rca aHLI 5339 (8.98) D) 40 HOUR WEEK 67 | 66 | 64 | 17 | ORIGINAL BROADWAY CAST G RIVER-THE ADVENTURES OF HUCKLEBERRY FINN
38 | 39 5 EVERLY BROTHERS MERCURY 826 142-1/POLYGRAM (8.98) BORN YESTERDAY 68 69 66 52 THE OAK RIDGE BOYS mca 5555 (8 98) STEP ON OUT
31 32 28 38 THE BELLAMY BROTHERS MCA/CURB 5586/MCA (8.98) HOWARD & DAVID 69 68 68 93 THE STATLER BROTHERS MERCURY 812 184-1/POLYGRAM (8.98) TODAY
32 [ 33| 26 | 55 | GEORGE STRAIT @ mcA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 70 | 70 { 70 3 THE SHOPPE MTM™ S7.71051/CARITOL (8 98) THE SHOPPE
41 42 6 DON WILLIAMS CAPITOL ST-12440 (8.98) NEW MOVES 7 71 72 13 TOM JONES MERCURY 826 140-1/POLYGRAM (8.98) TENDER LOVING CARE
34 | 35 | 38 | 27 | BARBARA MANDRELL mca 5619 (8.98) GET TO THE HEART 72 | 67 | 69 | 11 | THEKENDALLS @ ceamisos, THANK GOD FOR THE RADIO....AND ALL THE HITS
3 | 36 | 3 | 19 | JMMY BUFFETTSONGS YOU KNOW BY HEART-JIMMY BUFFETT'S GREATEST HIT (S) 73 | 72 | 71 | 6 | CHANCE MERCURY 826 029-1/POLYGRAM (8.98) CHANCE
36 37 33 16 THE BELLAMY BROTHERS mca/CURB 1462 (8.98) GREATEST HITS 7 74 65 39 JANIE FRICKE coLumsia 39975 SOMEBODY ELSE'S FIRE
37 34 36 17 STEVE WARINER mca 5672 (8.98) LIFE'S HIGHWAY 75 75 73 7 JOHN DENVER Rca 4F11.5458 (8.98) DREAMLAND EXPRESS

REV R A CONRENNING Sl WILL THE WOLF SURVIVE | - C2 Albume with e restet sals ains tis weel, (CD) Compact Dis avsicble, ® Recording ncustiy fesh. Of america (U

numeral following the symbol. *CBS Records does not issue a suggested list price for its product.
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. <o SE‘: Compiled from a national sample of retail store v e 5;
ol | 55 §o B TITLE and one-stop sales reports and radio playlists. ol | Bl §o B TITLE ARTIS
Er| S22 |32 5 pr!ooucm (SONGWRITER) LABEL & NUMBER/DISTRIBUTIN(’?IAI?J. 2| 22| 2| £5 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
@ 2 3 12 SHE AND | & ALABAMA @ 65 . 2 EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS
H.SHEDD.ALABAMA (D.LOGGINS) RCA 14281 KLEHNING (D.SEALS. B.MCDILL) EMI-AMERICA 8311
AJUN MOON KAGGS STEVE EARLE
2 3 4 14 ESKigGS (J.RUSHING) RICIé;CSEM-Og%a @ 56 61 4 yé%)lﬁ[?VIJLRL¥B'gIO(V;V':(wSQAYRLE J.HINSON) MCA 52785
3 4 5 13 WE'VE GOT A GOOD FIRE GOIN’ DON WILLIAMS @ 66 2 OLD FLAME JUICE NEWTON
D.WILLIAMS.G FUNDIS (D.LOGGINS) CAPITOL 5526 - R.LANDIS (R.NIELSEN) RCA 14295
4 5 6 13 YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT 54 4 2 16 IN OVER MY HEART T.G. SHEPPARD
J.BOWEN,G STRAIT (D.ANTHONY) MCA 52764 RHALL (W.ALDRIDGE. T.BRASFIELD, J.RUTLEDGE) COLUMBIA 38-05747
5 7 8 12 NOW AND FOREVER % 0OU & ME) ANNE MURRAY @ 79 2 SUPER LOVE EXILE
D.FOSTER (FOSTER. VALLANCE, GOODRUM) CAPITOL 5547 - B.KILLEN (S.LEMAIER, J.P.PENNINGTON) EPIC 34-05860
ONCE IN A BLUE MOON EARL THOMAS CONLEY
@ 9 | 10 | 11 | NiARKiNET.CONLEY (TBRA?FIELD. RBYRNE) RCA 14282 s6 | 4 | 32| 16| A ,E\&EEQE ALLEN) A
FEELIN' THE FEELIN’ THE BELLAMY BROTHERS
@ 11 13 1 10 | ¢ GoRDY.JR.JBOWEN (B.BELLAMY) MCA/CURB 52747/MCA @ 64 | 69 3 j,&,‘dggfg'(‘gﬁ’{g‘x’ﬁnﬁ,%!g ANYTIME EVE‘;&%L’,\J 1L0E3%
| HAD A BEAUTIFUL TIME MERLE HAGGARD Y N EDDY RAVEN
0 | 1z | 12 | AR SRR PGSR | | ss | 45 | 35 | 19 | YOUSHOULD HAVE BEEN GONE BY NOW
982 RANDY TRAVIS
9 6 7 16 Kl LEHNING (J.BLACKMON, C.VIPPERMAN) WARNER BROS. 7-28828 % | — 2 #’VC‘EQL(J ,%EIE)Y ou ’MJTH?}'(,?S?A'}’,'.Q',‘{
GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) & THE JUDDS
b ]9 | SARIOAR cnSTAOR | |0 [ @ [ 19 | 17 | {QURMEMORY ANTWHATIT yseD TOBE T
SWEETER AND SWEETER THE STATLER BROTHERS
1 8 9 14 | JKENNEDY (D.REID, H.REID) MERCURY 884317-7/POLYGRAM 67 | 12 3 L?&E&ngﬁfégﬁ)&ﬁ&&% BAD MERCURY 884 545.7%%&55
EASY TO PLEASE JANIE FRICKE LEE & LANE BRODY
@ 15 v - B.MONTGOMERY (K.M.ROBBINS. RFLEMING) COLUMBIA 38-05781 B — 2 L,ggzgzl??(?BEUEK%SGEPMTSMIEIS FULL MOON/W{RON’EI}'?\‘ ggs. 7.28747/WARNER BROS.
AIN'T MISBEHAVIN' HANK WILLIAMS, JR.
@ 16 18 8 J.BOWEN.H.VSVILLIAMS.JR. (F.WALLER) WARNER/CURB 7-28794/WARNER BROS 63 50 37 19 L}%&ENL(% L%&JERSJEEEL&N!?&) EPIC 345,)§|7L23
WORKING WITHOUT A NET WAYLON JENNINGS
17 21 9 JBOWEN.W.JENNINGS (D.COOK. G.NICHOLSON. J.JARVIS) A52776 8| — 2 ?g&g&hkhﬁﬁgmm (TTURNER) SWEETHEARTSCCC){UL’;E 58%258
TOMB OF THE UNKNOWN LOVE KENNY ROGERS
@ 18 23 8 G.MARTIN (M.SMOTHERMAN) RCA 14298 65 53 42 18 ESEQRLASL&[%RVE%PRESS JOHN FPCENYZEB
ONE LOVE AT A TIME TANYA TUCKER .
20 | 24 | 9 | JCRUTCHFIELD (PDAVIS. POVERSTREET) CAPITOL 5533 66 | 60 | 62 | 5 g&%&&%ﬁ%%%&l&%g&mﬁ%ggg MLJgY)ES You RAYRRICE
WHOEVER'S IN NEW ENGLAND REBA MCENTIRE
D 2 | 8 | 8 | I e AN D e e o 6 | 63| 67 | 4 | LETMEBETHEFIRST o NICOLETTE LARSON
MIAMI, MY AMY KEITH WHITLEY
a7 B.nlnsws (D.DILLON, H.COCHRAN, R PORTER) RCA 14285 * * *HOT SHOT DEBUT* % &
LOVE AT THE FIVE AND DIME KATHY MATTEA
@ 23 29 9 E&%&Eﬁ% THOENER (R CASH) %g&ﬁ';,r 58%‘5\735 NEW) A.REYNOLDS (N.GRIFFITH) MERCURY 884 573.7/POLYGRAM
K AIN * NIGHTS ED BRUCE
20 1 2 14 }8%@?&9&2&2_’;;33“75) WAR,QGERA?%!'Q 5;;'2% NEW) E.BRUCE.B.MEVIS (B.HILL. THILLER) RCA 14305
’ Y THE 'BAMA BAND
* % ¥ HOT MOVER/SALES & # % 0| 73 | s | 3 | JEECHANGERMY MIND CoMPLEAT 155 FOLIORAM
24 30 1 LOVE WILL GET YOU THROUGH TIMES WITH NO MONEY GIRLS NEXT DOOR DAVID FRIZZELL
@ TWEST (S.LORBER, T.DUBOIS, J.SILBAR) MTM 72059/CAPITOL 71| 74 | 83| 3 | CELEBRITY e DAV e oD
(::) 2 31 6 HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP R ZONE THE MAINES BROTHERS BAND
RMIESAR TCOlIN R CATBRATMMSYIVIA'G ToReD) RCA 1(:286 12 59 60 5 ?némggv.ap?opms.mmzs BROS. (J L WALLACE. T.SKINNER) MERCURY 884 483.7/POLYGRAM
RT DON'T FALL NO' SAWYER BROWN
B 16 11 ESECARUGGS (B.LABOUQTY. FOST!!. SWILLEY) CAPITOL/CURB 5548/CAPITOL @ 85 | — 2 OH YES 1 CAN TARI HENSLEY
R FRIEND — SAND LROGERS (S.CLARK, J REID) MERCURY 884 484-7/POLYGRAM
NITTY
AT I e e v T e GrGs 7 28750 NEW)D TOBACCO ROAD ROY CLARK
HARMONY JOHN CONLEE B.MILLSAP,R.DILLARD (J.D.LOUDERMILK) SILVER DOLLAR 70001
@ 28 34 8 B.LLOGAN (R.BERESFORD, J.HINSON) COLUMBIA 38-05778 75 61 51 7 RADIO ROMANCE TOMMY ROE
NOTHING BUT YOUR LOVE MATTERS LARRY GATLIN AND THE GATLIN BROTHERS NLARKIN (4BELL M BUCKINS MOR/CURE B2778/MCh
% |12} 14| 13| cromanccarn COLUMBIA 38-05764 BACK ON THE RADIO AGAIN JAMES AND MICHAEL YOUNGER
m 86 - 2 M.DANIEL (J.WILLIAMS, M.WILLIAMS, D.CLARK. M.DANIEL) AIR 102
LIFE'S HIGHWAY STEVE WARINER
R R — MCA 52786 aD| s > | LOVE ON A BLUE RAINY DAY CHARLEY PRIDE
YOU'LL NEVER KNOW HOW MUCH | NEEDED YOU TODAY CONWAY TWITTY — LYLSON (ROSEIS, RCARPENTER) ROA 1e29%
31 36 7 C.TWITTY.D.HENRY.R TREAT (J.C.VINSON, P.LINTHICUM, J.BENTON WARNER BROS. 7-28772 NEW ’ 23}(#\5 sclglo\cxc . CARHJEVTlTllE3
.| M RMICK, F.
@ 33 40 5 MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS ¢ 5
JL.WALLACE. T.SKINNER (J.LWALLACE, T.SKINNER) WARNER BROS. 7-28795 @ NEW ’ I&ET‘&S‘(’L'& &R[S\OkABDJAISrgN%OVE JOHNI::AE&u(;&E
30 19 1 16 DON'T UNDERESTIMATE MY LOVE FOR YOU LEE GREENWOOD - - =
J.CRUTCHFIELD (S.DIAMOND. 5.DORFf. D.LOGGINS) MCA 52741 80 8 . 2 !vDﬁRA;E P!&l;l;gﬂgcv%!ﬂ FAMILYR%B%\IIBVSN
HONKY TONK MAN @& DWIGHT YOAKAM - -
@ 34 7 P.ANDERSON (HHAUSEY, TFRANKS, JHORTON) REPRISE 7-2879G3/WARNER BROS. THINK ABOUT LOVE DOLLY PARTON
CARMEN GENE WATSON 81 | 57 | 45 | 20 | OMALLOY (RBRANNON. TCAMPBELL) RCA 14218
32 34| 3 7 G.WATSON.L.BOOTH (S.SPURGIN) EPIC 34-05817 NEW) BACK WHEN LOVE WAS ENOUGH MARK GRAY
REPETITIVE REGRET EDDIE RABBITT S.BUCKINGHAMM.GRAY (T.SEALS, M.REID) COLUMBIA 38-05857
@D| a7 | 43| 4 | RERET (MWRIGHT, R NIELSEN) RCA 14317 | LOVE YOU BY HEART SYLVIA & MICHAEL JOHNSON
**x*xHOT M A v 8 | 81 | 70 | 22 | §yAHER UGILLESPIE. S WEBB) RCA 14217
OT MOVER IRPLAY 8 711 75 5 ALL WE HAD WAS ONE ANOTHER KING
@ 38 47 4 ggﬂ,ﬂéy (LHOPPEN, JHALL) THE OAK R'DSEABs%Yo§ D.KING (D.KING. M.SAMETH BENCH MARK 8601
(35)| % | # | 7 | BORNYESTERDAY EVERLY BROTHERS NEW)D m&ggng:g@,cowwv concaly CLARK
D.EDMUNDS (D.EVERLY) MERCURY 884-428-7/POLYGRAM
% | 2 | 11 | 18 | WHAT'SAMEMORY LIKE YOU (DOING IN A LOVE LIKE THIS) JOHN SCHNEIDER 2ol GOl NGT o1 (T EIONEICOVEDIERE RUHENGHEICORVBITESDNE) GEORGE JONES
Hi R (C.QUILLEN,
7 | 8| 2| 2| HOETENE veLmconwer | [ 9 |8 | o] 5 | ONUONE e AR
’ IT'S ONLY LOVE AGAIN VERN GOSDIN
38| 40 | 4% |7 }I(IE};-‘!NI‘N%'ISBMU(I:mNLGSXHE (K.STEGALL. C.CRAIG) KEIT;EEE%&% el N VGOSDINHES IONES (EKBERER) COMRLEATRLES /ROCYCRAM
FAST LANES & COUNTRY ROADS BARBARA MANDRELL
IL | LOVED RESTLESS HEART 9 4
43| 48 5 .Trouso%sos HEND!!%ES (VSTEPHENSON. J SILBAR. D.ROBBINS) RCA 14292 g & 9 | 19 | TCOLUNS RMURRAN'S DEAN) MRS 2257
YOU CAN DREAM OF ME STEVE WARINER
46 | 59 3 vITrI»YEILrgoGNI(r; L%SE?ROMISELAND X}’,{%JHEEA'!E&,%%’:} 90 | 72 | 63 | 22 | 7BROWN.JEOWEN (SWARINER, JHALL) MCA 52721
TONIGHT WE MICHAEL MARTIN MURPHEY IN LOVE WITH HER ADAM BAKER
41 | 36 1 26 | 10 J.E.NOR%IAII (M.Mugrl:BEEv. JE.NORMAN) WARNER BROS. 7-28797 O | 8 |5 | 10| sranesaBaen AVISTA B610/NFD
RY NIGHT PAKE MCENTIRE 92 | 62 | 54 | 5 | WHATWOULDYOU DO AR
2 |20 B 5¥vglcm (LMARTINE.JR) RCA 14220 B BECKEMI(MEOSTERDITHOMESON) WARNER BROS. 7-28795
YOU CAN'T KEEP A GOOD JOHN ANDERSON IF YOU WANNA TALK LOVE BENNY WILSON
815 4 J. S\JDERSON JENORMAN (R. MURRAHMEM&’SIHPB%\:}%H) WARNER BROS. 7-28748 W 4 RARERKINEYRBRANNANIMBROWN) COLUMBIA 3805829
52| 57 | 4 | DRINKINGMYBABY GOODBYE THE CHARLIE DANELSBAND | | 94 | 90 | 77 | 26 | BIGhk (uekiamo. oamom onebrt TR AR o 58s
» PLEASE LOVE MARK
51 53 4 l_gégos( JQB‘LEEE)O GROW ON D?E,IEO??S%YZ 95 | 80 | 58 2 s.BucﬁaGHBAnEA.M%RAY (JDMARTIN. J.PHOTOGLO) COLUMBIA 38%56%!
DON'T FALL IN LOVE WITH ME LACY J. DALTON
46 47 52 5 ?&%XT!’&”LE%N (L.GILLESPIE. S.WEBB) EMLAMERICA ,CURBE";E?E%M?APR%% % | 9% [ 9% 13 M.MORGAN,P.WORLEY (L.J DALTON, M.MCFADDEN) COLUMBIA 38-05759
HURT @ JUICE NEWTON
54 71 3 %g&msvgw.ggg JgJWHNE HEART BARBARA MANDRELL (WITH THE OAK RIDGE BOYS) 97 95 93 23 I e A e M
A.J.MASTERS OKLAHOMA BORDERLINE @ VINCE GILL
48 49 55 6 g&%ﬁos‘og.iniusmns (A.)MASTERS. J LANSDOWNE) BERMUDA DUNES 112 98 7 66 a E.GORDY.JR. (V.GILL. R CROWELL. G.CLARK) RCA 14216
MARIE BOP & DAN SEALS
58 73 3 EV\EIDAR?EVM(NLI%I!AP&E. L.GOTTLIEB) CAPITOL/CURB 55(6)38/,&8’#0? 99 92 86 % K.LEHNING (J.KIMBALL, PDAVIS) EMI-AMERICA 8289
g OOWN IN TENNESSEE JOHN ANDERSON
@ 55 | 65 3 gﬂ%ﬁ;&ﬁzgs%"oggﬂﬁmf) you CHARLY MCCLAIN/WAY’:;ECMQ&S&! 100 | 97 | 91 | 22 | JANDERSON.L.BRADLEY.)ENORMAN (WHOLYFIELD) WARNER BROS 7-28855

0

Products with the greatest airplay and sales gains this week. @ Video clip availability.  Recording industry Assn. Of America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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Bilboard Hot Country Singles SALES & AIRPLAY

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Country Singles chart.

x x
égf g SALES z § égf égf AIRPLAY z §
e /5 3a /& Sa
L/5 /e ARTIST |5 & NV 5&
I I

1 | 3 | SHEAND I ALABAMA | 1 1 [ 1 | SHE AND I ALABAMA | 1
2 | 2 | casun moon RICKY SKAGGS | 2 2 | 3 | WE'VE GOT A GOOD FIRE GOIN' DON WILLIAMS | 3
3 | 6 | WE'VE GOT A GOOD FIRE GOIN' DON WILLIAMS | 3 3 | ¢ | casun moon RICKY SKAGGS | 2
4 | 5 | YOURE SOMETHING SPECIAL TO ME GEORGE STRAT | 4 4 | 5 | YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT | 4
5 | 8 | NOW AND FOREVER (YOU & ME) ANNE MURRAY | 5 5 | 6 | NOW AND FOREVER (YOU & ME) ANNE MURRAY | §
6 | 9 | ONCEIN A BLUE MOON EARL THOMAS CONLEY | 6 6 | 10 | FEELIN' THE FEELIN' THE BELLAMY BROTHERS | 7
7 | 4 | 1982 RANDY TRAVIS | 9 7 | 8 | ONCEIN A BLUE MOON EARL THOMAS CONLEY | 6
8 | 10 | 1| HAD A BEAUTIFUL TIME MERLE HAGGARD | 8 8 | 11 | 1 HAD A BEAUTIFUL TIME MERLE HAGGARD | 8
9 | 11 | FEELIN' THE FEELIN' THE BELLAMY BROTHERS | 7 9 | 12 | GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS | 10
10 | 13 | GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS | 10 0] 7 | 1982 RANDY TRAVIS | 9
11 | 7 | SWEETER AND SWEETER THE STATLER BROTHERS | 11 11 | 15 | EASY TO PLEASE JANIE FRICKE | 12
12 | 16 | EASY TO PLEASE JANIE FRICKE | 12 12 | 16 | AIN'T MISBEHAVIN' HANK WILLIAMS. JR. | 13
13 | 17 | WORKING WITHOUT A NET WAYLON JENNINGS | 14 13 | 9 | SWEETER AND SWEETER THE STATLER BROTHERS | 11
14 | 15 | AINT MISBEHAVIN' HANK WILLIAMS, JR. | 13 14 | 17 | WORKING WITHOUT A NET WAYLON JENNINGS | 14
15 | 18 | LOVE WILL GET YOU THROUGH ... GIRLS NEXT DOOR | 21 15 | 18 | TOMB OF THE UNKNOWN LOVE KENNY ROGERS | 15
16 | 21 | miamI, MY AMY KEITH WHITLEY | 18 16 | 19 | ONE LOVE AT A TIME TANYA TUCKER | 16
17 | 25 | ONE LOVE AT A TIME TANYA TUCKER | 16 17 | 21 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 17
18 | 23 | TOMB OF THE UNKNOWN LOVE KENNY ROGERS | 15 18 | 22 | HOLD ON ROSANNE CASH | 19
19 | 24 | HOLD ON ROSANNE CASH | 19 19 | 2 | 100% CHANCE OF RAIN GARY MORRIS | 20
20 | 1 | 100% CHANCE OF RAIN GARY MORRIS | 20 20 | 14 | HEART DON'T FALL NOW SAWYER BROWN | 23
21 | 28 | WHOEVER'S IN NEW ENGLAND REBA MCENTIRE | 17 21 | 24 | HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP | 22
22 | 20 | WHAT'S A MEMORY LIKE YOU . . . JOHN SCHNEIDER | 36 22 | 23 | miami, My amy KEITH WHITLEY | 18
23 | 14 | HEART DON'T FALL NOW SAWYER BROWN | 23 23 | 13 | NOTHING BUT YOUR LOVE MATTERS LARRY GATLIN | 26
20 | 27 | PARTNERS, BROTHERS & FRIENDS  NITTY GRITTY DIRT BAND | 24 28 | 25 | LOVE WILL GET YOU THROUGH . . . GIRLS NEXT DOOR | 21
25 | 29 | HARMONY JOHN CONLEE | 25 25 | 26 | PARTNERS, BROTHERS & FRIENDS  NITTY GRITTY DIRT BAND | 24
26 | 26 | HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP | 22 26 | 27 | HARMONY JOHN CONLEE | 25
27 | 12 | NOTHING BUT YOUR LOVE MATTERS LARRY GATLIN | 26 21 | 23 | uFE's HiGHWAY STEVE WARINER | 27
28 | 19 | DON'T UNDERESTIMATE MY LOVE FOR YOU LEE GREENWOOD | 30 28 | — | YOU'LL NEVER KNOW ... CONWAY TWITTY | 28
29 | — | EVERY NIGHT PAKE MCENTIRE | 42 29 | — | MAMA'S NEVER SEEN THOSE EYES  THE FORESTER SISTERS | 29
30 | — | BORN YESTERDAY EVERLY BROTHERS | 35 30 | — | HONKY TONK MAN DWIGHT YOAKAM | 31
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LABEL NO. OF TITLES

ON CHART

RCA (18) 19
RCA/Curb (1)

MCA (12) 14
MCA/Curb (2)

COLUMBIA 13

WARNER BROS. (9) 12

CAPITOL (6) 10
Capitol/Curb (2)
MTM (2)
EPIC 10
POLYGRAM 8

EMI-AMERICA (2) 3

AIR

BENCH MARK
BERMUDA DUNES
EVERGREEN

LUV

NFD

NSD

NASHVILLE AMERICA
PHAROAH

SILVER DOLLAR
STEP ONE

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Country Singles chart.

Full Moon/Warner Bros. (1)
Reprise (1)
Warner/Curb (1)

Mercury (6)
Compleat (2)

EMI-AmericasCurb (1)

et e

Avista (1)

[

Concorde (1)

= e

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

20

56

46

48

76

82

99

35

32

71

72

96

42

51

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

100% CHANCE OF RAIN

(Chappell, ASCAP/Chriswald, ASCAP/Hopi,
ASCAP/MCA, ASCAP)

1982

{(Southern Grand Alliance, ASCAP/Grand Coalition, BMI)
AIN'T MISBEHAVIN'

(Inlersong, ASCAP/Mills & Mills, BMI) CPP

ALL WE HAD WAS ONE ANOTHER

(King's X, ASCAP/Multimuse, ASCAP/Loose Ends,
ASCAP}

ARLENE

(Fruit, BMI)

BABY WANTS

(Somebody's, SESAC)

BACK HOME

(Desert Sands, BMI/Desert Breeze, ASCAP)

BACK ON THE RADIO AGAIN

(Jack & Bill, ASCAP/Hall-Clement, BMI/Laurel
Mountain, BMi/Ricky Skaggs, BM{)

BACK WHEN LOVE WAS ENOUGH

(WB, ASCAP/Two Songs, ASCAP/Lodge Hall, ASCAP)
BOP

(MHG, ASCAP/Sweet Angel, ASCAP/WEB IV, BMI)
BORN YESTERDAY

(Tropichird, BMI}

CAJUN MOON

(Hall-Clement, BMI/Ricky Skaggs, BMI/Welk Music,
BMI)

CARMEN

{Hall-Clement, BMI/Booth & Watson, BMI)
CELEBRITY

{Preshus Child, BMI)

DANGER ZONE

(Hall-Clement, BMI)

DON'T FALL IN LOVE WITH ME

{Algee, BMI) CPP

DON'T UNDERESTIMATE MY LOVE FOR YOU
(MCA, ASCAP/Diamond House, ASCAP/Warner-Elektra-
Asylum, BMI/Dorff, BMI/Leeds, ASCAP/Patchworks,
ASCAP)

DOWN IN TENNESSEE

(April, ASCAP/Ides Of March, ASCAP) CPP/ABP
DREAMLAND EXPRESS

(Cherry Mountain, ASCAP) CPP/CLM

DRINKING MY BABY GOOD-BYE

(Hat Band, BM1)

EASY TO PLEASE

{Irving, BMI/Englewood, BM!) CPP/ALM

EVERY NIGHT

(Ray Stevens, BMI)

EVERYTHING THAT GLITTERS (IS NOT GDLD)
(Pink Pig, BMI/Hall-Clement, BMI)

89

10

2

25

PX]

52

31

97

62

61

38

93

57

FAST LANES & COUNTRY ROADS

(Tom Collins, BMI) CPP

FEELIN' THE FEELIN'

(Bellamy Bros., ASCAP)

GRANDPA (TELL ME 'BDUT THE GOOD OLD DAYS)
(Cross Keys, ASCAP)

HAPPY, HAPPY BIRTHDAY BABY

(Arc, BMD :
HARMONY

(Silverline, BMI/Goldline, ASCAP)

HEART DON'T FALL NOW

(Screen Gems-EMI, BMI/Ben Hall, ASCAP)
HEY DOLL BABY

(Rightsong, BMI)

HILLBILLY HIGHWAY

{Goldhine, ASCAP)

HOLD ON

(Chelcast, BMI/Atlantic, BMI)

HONKY TONK MAN

{Cedarwood, BMI)

HURT

{CBS, ASCAP) CPP/B-3

1 COULD GET USED TD THIS
(Warner-Tamerlane, BMI/Duck Sengs. BMI/Blue
Cheese, BMI)

1 COULD GET USED TO YOU

(Tree, BMI/Pacific Island, BMI) CPP

| HAD A BEAUTIFUL TIME

(Inorbit, BMH

| LOVE YOU BY HEART

(Somebody's, SESAC)

| NEED SOME GOOD NEWS BAD
(Acuff-Rose-Opryland, BMI/Marledge, ASCAP)
| TELLAT LIKE IT USED TO BE

(Tree, BM1/Cross Keys, ASCAP)

| THINK I'M IN LOVE

(Blackwood, BMI/Screen Gems-EMI, BMI) CPP/ABP
IF YOU WANNA TALK LOVE

{Mallven, ASCAP/Cotton Patch, ASCAP) CPP
I'LL TAKE YDUR LOVE ANYTIME
(Chappell, ASCAP/Bibo, ASCAP)

IN LOVE WITH HER

{Adam Baker, BMI)

IN OVER MY HEART

(Rick Hall, ASCAP)

IT'S ONLY LOVE AGAIN

(Combine, BMI)

I'VE CHANGED MY MIND

{Chappell, ASCAP)

JULIET

(Lyndelane, BMi/Siren Songs, BMI)

67

2

40

9

n

21

2

85

69

2%

3

98

53

86

87

24

LET ME BE THE FIRST 95 PLEASE BE LOVE

(Golden Bridge, ASCAP/Posey, BMI/Unichappell, BM!) (MCA, ASCAP/Berger Bits, ASCAP)

cpPp 75 RADIO ROMANCE

LIFE'S HIGHWAY {Hall-Clement, BMI)

(April, ASCAP/Lion Hearted, ASCAP/Blackwood, BMI) 49 READ MY LIPS

CPP/ABP (MCA, ASCAP)

LIVING IN THE PROMISELAND 33 REPETITIVE REGRET

(Mighty Nice, ASCAP/Victrolla, ASCAP/Skunk DeVille, (Blackwood, BMI(/Land Of Music. BMI/Enghishtown,
BMI) BM1) CPP/ABP

THE LOOK OF A LADY IN LOVE 1 SHEAND |

(Monk Family, BMI/19th Street, BM1/0id Friends, (MCA, ASCAP/Patchworks, ASCAP)

BMI) 37 SHOE STRING

LOVE AT THE FIVE AND DIME (0ld Friends, BMI/Mother Tongue, ASCAP) CPP
{Wing And Wheel, BM1) 78 SUGAR SHACK

LOVE ON A BLUE RAINY DAY (Dundee, BMI}

(Kent Robbins, BMi/Let There Be Music, ASCAP) 55 SUPER LOVE

LOVE WILL GET YOU THROUGH TIMES WITH NO (Tree, BMi/Pacific Island, BMI)

MONEY 11 SWEETER AND SWEETER

(WB, ASCAP/Bob Montgomery, ASCAP) (Statler Brothers, BMI)

MAMA’S NEVER SEEN THOSE EYES 45 THAT'S ONE TD GROW ON

(Hall-Clement, BMI) (Blackwood, BMI/Wingtip, BMI) CPP/ABP
MIAMI, MY AMY 81 THINK ABOUT LOVE

(Tree, BMI/Larry Butler, BMi/South Wing, ASCAP) (Mallven, ASCAP/Cotton Patch, ASCAP/Bibo, ASCAP)
MODERN DAY COWBOY CPP

(MCS, ASCAP/Wiljex, ASCAP} 39 TILILDVED YOU

NIGHTS {Warner-Tamerlane, BMI/Writers House, BMI/WB,
(Requested, ASCAP/Queen’s Crown, ASCAP) ASCAP/Bob Montgomery, ASCAP)

NOTHING BUT YOUR LOVE MATTERS 74 TOBACCO ROAD

(Larry Gathin, BMI} {Cedarwood. BMI)

NOW AND FOREVER (YDU & ME) 15 TOMB OF THE UNKNOWN LDVE

(Aw Bear, BMI/Irving, BMI/Calypso Toonz, (Seventh Son. ASCAP/If Eyes, ASCAP/Garbo,
BMI/California Phase, ASCAP) CPP/ALM ASCAP/Koppelman Family. ASCAP/Bandier Family,
OH YES | CAN ASCAP/R.L.August, ASCAP)

(Chappell, ASCAP/Reidem, ASCAP) 41 TONIGHT WE RIDE

OKLAHOMA BORDERLINE (Timberwolf, BMI/Kahala, BM1)

(Benefit, BMI/Coolwell, ASCAP/Granite, ASCAP/Apri, 59 UNTIL | MET YOU

ASCAP) CPP/ABP (King Coal, ASCAP)

DLD FLAME 3 WE'VE GOT A GOOD FIRE GOIN’

(Englishtown, BMI) (MCA, ASCAP/Patchworks, ASCAP)

ONCE N A BLUE MOON 80 WHAT IFIT'S RIGHT

(Rick Hall, ASCAP) (Sunbury, CAPAC)

THE ONE | LOVED BACK THEN (THE CORVETTE 92 WHAT WOULD YOU DO

SONG) (Silverline, BMI/AMR, ASCAP)

(Algee, BMI) CPP 36 WHAT'S A MEMORY LIKE YOU (DOING IN A LOVE
ONE LOVE AT A TIME LIKE THIS)

(WEB |V, BMI/Writers Group, BMI/Scarlet Moon, BMIY (Dejamus, ASCAP/Quilisong, ASCAP/Alabama Band,
cpPp ASCAP)

ONLY ONE 50 WHEN IT GETS DOWN TO ME AND YOU

{Country Road, BMI) (Little Shop Of Morgansongs, BMI/Tapadero, BMD)
PARTNERS, BROTHERS & FRIENDS 47  WHEN YOU GET TO THE HEART

(Unami, ASCAP/Le-Bone-Aire, ASCAP)

(April, ASCAP/Ides Of March, ASCAP/Silverfine, BMI)

43

58

28

WHOEVER'S IN NEW ENGLAND

(Silverline, BMi/W.B.M., SESAC)

WORKING WITHOUT A NET

(Tree, BMI/Cross Keys, ASCAP)

YOU CAN DREAM DF ME

(Steve Wariner, BMI/Siren Songs, BMI)

YOU CAN'T KEEP A GOOD MEMORY DOWN

(Tom Collins, BMI/Enstgn, BMI) CPP

YOU SHOULD HAVE BEEN GONE BY NOW

(Raven Song, ASCAP/Michael H. Goldsen,
ASCAP/Collins Court, ASCAP) CPP

YOU'LL NEVER KNOW HOW MUCH | NEEDED YOU
TODAY

(Brother Bill's, ASCAP/Music Grinder, ASCAP/Lowery,
BM1) CPP

YDUR MEMORY AIN'T WHAT IT USED TO BE
(Tapadero, BMI/Chriswood, BMI/Pangola,
BMI/Careers, BMI) CPP

YOU'RE NOBODY TILL SOMEBODY LOVES YOU
(Shapiro Bernsten, ASCAP/Southern, ASCAP) CPP
YDU'RE SOMETHING SPECIAL TO ME

(Jack & Bill, ASCAP/Cowdaddies, ASCAP/Reba
McEntire, ASCAP)

SHEET MUSIC AGENTS

are listed for piano/vocal sheet music copies

and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Piymouth

CP1 Cimino WBM Warner Bros.
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New... List of
Top U.S. Executives

And, we can slice it any way you
like, by .
Companv type, including 48
primary markets,
Individuals by title
Four digit SIC code,
Annual Sales Volume,
Number of employees,
Geographic area, including state,
zip, and SCF.

Our selection capability is so
extensive you can customize a list
to fit your precise needs. You can
select from over 50,000 executives
with proven purchasing responsi-
bility at over 40,000 U.S. corpora-
tions and their subsidiaries. In
fact, you can reach key executives
at every company type within the
corporate family including affili-
ates and divisions.

over 16,

Want to mail first and follow-up
with a phone call? We'll give you
telephone numbers as well!!

We are the original source for these
names!!!

Because these executive names
are derived from the Red Book
data base, accuracy and currency
are guaranteed. Thousands of
marketers depend upon National
Register Publishing Company

to provide the highly useful
company profile information
contained in the Directory of
Corporate Affiliations. And now,
this same powerful tool can drive
your next mailing.

I need more information on the
Directory of Corporate Affilia-
tions mailing lists from National
Register Publishing Company.

Name
Company Name
Address

City

Signature

The information which produces
this list is supplied directly to us
by the listees. And we don’t stop
there—updating is continuous.
We personally contact each and
every listee to verifv names, ad-
dresses, and titles. We do all this
to ensure that you reach only
qualified prospects.

Tap tremendous buying power.
All in all, these executives—some
of the top names in industry,
finance, and manufacturing rep-
resent a tremendous amount of
buying power for their companies
and themselves.

Consider the following list of
companies currently using the
published information in our data
base. Consider how you too
might make use of the Red Book
data base of top U.S. executives
for your next mailing.

* Booz Allen & Hamilton Inc.
* General Motors Corp.

* Harvard Business School

* The Hertz Corp.

* March of Dimes

+ Ogilvy & Mather

* Price Waterhouse

* Snelling and Snelling, Inc.

When you need alist of top U.S.
executives at major corporations,
g0 right to the source - NRPC.
Just return the coupon below for
additional information or call
Nancy J. Olsen, List Manager at
312-441-2153.

SRDS/NRPC

Marketing Services Division AABB4
3004 Glenview Road

Wilmette, IL 60091

Call toll free 1-800-323-4601

Title

Phone

State Zip

Nine Singles
Pave Way For
Rohin Lee LP

BY EDWARD MORRIS

NASHVILLE After three years of
plugging away, Evergreen Records’
Robin Lee is finally gaining the na-
tional recognition that too often
eludes artists on small indies. She is
a nominee for the top new female
vocalist award in the upcoming
Academy of Country Music show
and was one of the “New Faces” at
the recent Country Radio Seminar
showcase.

Her ninth single for Evergreen,
“I’ll Take Your Love Anytime,” de-
buted last month, hitting the charts
two weeks ago. And this week she
releases her first album, “Robin
Lee,” a project that features contri-
butions from several of the top
songwriters in Nashviile, a rare cir-
cumstance for such a relative new-
comer.

Writers contributing to the album
are Bob McDill, Tommy Rocco,
Bucky Jones, Jerry Foster, Roger
E. LaVoie, Dickey Lee, Terry Skin-
ner, J. L. Wallace, Charlie Black,
Don Goodman, Jerry Foster, and
Johnny Morris, Lee’s producer and
co-manager.

“More than half the songs were
written for me,” Lee says. “It took
a while to convince the writers to
give us some of their better prod-
uct,” she adds, “because we don’t
sell many records.” The back of the
new album features color snapshots
of Lee with the writers, with lauda-
tory notes from them about the
singer.

To determine the strongest radio
cuts on the album, Morris sent out
more than 200 advance cassettes to
music directors with a request for
feedback. Based on this survey,
Morris explains, the followup single
to “I'll Take Your Love” will either
be “You Shouldn’t Know Her That
Well,” by Rocco, Skinner, and Wal-
lace, or “If You're Anything Like
Your Eyes” by Skinner and Wal-
lace.

Morris says he has hired three
marketing reps to boost the album
and that he will will turn to publish-
ers involved for promotional sup-
port. “We're totally committed to
doing whatever it takes,” he insists.
Besides Lee, Evergreen’s roster in-
cludes Freddy Weller and Narvel
Felts.

Lee has signed to World Class
Talent for booking and will soon be
doing a series of club dates with
Felts. She says she plans to contin-
ue visiting radio stations to support
the new album, a practice she began
last fall with stops in the Midwest
and South.

According to Morris, the album
will be distributed through a net-
work that includes Mobile, MSK,
MS, Bib, and Big State.

FOR THE RECORD

In the March 29 Nashville Scene,
radio station WSCG Corinth,
N.Y., was incorrectly identified
as WSOC Grandville, N.Y.
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ASGAP SINGS
HIGH PRALSE

CONGRATULATIONS T0 ASGAP 1986

DOVEAWARD NOMINEES

DOVE NOMINEES FOR SONGWRITER OF THEYEAR

e W

Niles Borop Gloria Gaither Jon Mohr

Do Something Now I've Just Seen Jesus Via Dolorosa Strength of My Life
Steve Camp/Phil Madeira Bill and Gloria Gaither/Danny Daniels Billy Sprague/Niles Borop Leslie Phillips
Birdwing Music Gaither Music Company/ Edward Grant, Inc./Meadowgreen Word Incorporated
Ariose Music Group, Inc. Music Company/Word Incorporated
Find A Way How Excellent is Thy Name The King of Who | Am He Holds The Keys
Amy Grant/Michael W. Smith  Dick and Melodie Tunney/ Paul Smith Tanya Goodman/Michael Sykes Jon Mohr
Bug & Bear Music/ Imperial Music Group. Inc. Prime Time Music/ Jonathan Mark Music/
Meadowgreen Music Company (Marguis lll Division)/ Word Incorporated Birdwing Music
Lorenz Creative Services (First Monday Music Div.)

(Laurel Press Division)

QSCQ

American Society of Composers. Authors Il & Publishers
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TOP CL ASS'CAL ALBUMS.

Compiled from a national sample of retail store sales reports.

TITLE ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL

by Is Horowitz

ANOTHER HISTORIC RETURN: In a technical tour
de force, CBS is planning a live telecast of the recital
Vladimir Horowitz will give in Moscow next Sunday
(20), during the pianist’s first visit to the Soviet Union
since he left the country 62 years ago. Three satellites
will be required to do the job, it’s said, to accommo-
date hi fi sound, picture, and interviews. The after-
noon concert (5 p.m. Moscow time), including some
documentary footage, will be heard and seen at 9 a.m.
in the eastern part of the U.S.

Will there be a soundtrack album? Well, perhaps. In

Live from Moscow,
it’s Horowitz in concert

any case, all preparations are being made for that pos-
sibility. Horowitz’s record producer, Tom Frost, is go-
ing along on the junket to handle audio for the telecast
(and the album), and will be met in Moscow by an engi-
neering crew from Deutsche Grammophon, the pian-
ist’s current label affiliation.

DG has an option to release the TV track, but a final
decision has yet to be made. Much of the repertoire
Horowitz will play in Moscow duplicates what DG al-
ready out in the track album from his recent “Last Ro-
mantic” film—Mozart, Chopin, Rachmaninoff, Secria-
bin, ete.

The pianist’s first studio album under his DG deal is
expected to hit the domestic market in the fall. But the

EEPING SCORE

second has already been recorded by Frost. It fea-
tures lots of Schubert, including one of the major so-
natas.

NEW AWARDS PROGRAM: The first Toscanini
Assn. Awards, slated to become an annual event, were
handed out last week at a special luncheon in New
York that brought together many of the area’s top
classical music personalities. Performers in seven dif-
ferent categories were cited for career achievements
that best personify the artistic standards exemplified
by Arturo Toscanini.

Winners were James Levine, Jon Vickers, Marilyn
Horne, Nathan Milstein, Rudolf Serkin, Janes
Starker, and the Juilliard String Quartet. Keynote
speaker was composer/conductor Morton Gould, who
insiders predict will assume the presidency of the
American Society of Composers, Authors & Pub-
lishers when incumbent Hal David steps down from
the post later this month. Presenters included Robert
Merrill and Licia Albanese.

Allan Steckler, long active in the Toscanini Assn.,
says that the organization hopes in future years to
broaden its awards scope to include recordings. Some
feel that this might provide a strong alternative to the
Grammys, where the classics are thought to ride to
recognition far back in the promotional bus.

More than 300 music critics across the country par-
ticipated in the nomination of award candidates. A se-
lect panel of scholars and critics made the final
choices.

1 1|2 BLUE SKIES LONDON 414-666 (CD) 20 weeks at No. One
KIRI TE KANAWA (RIDDLE)
2 5|8 HOROWITZ: THE LAST ROMANTIC DG 419045 (CD)
VLADIMIR HOROWITZ
3 2 |18 PASSIONE  LONDON 417-117 (CD)
LUCIANO PAVAROTTI
4 3|50 BERNSTEIN: WEST SIDE STORY G 415-253 (CD)
TE KANAWA, CARRERAS (BERNSTEIN)
5 4174 AMADEUS SOUNDTRACK  ranTasy wam-1791 (CD)
® NEVILLE MARRINER
6 | a2 GERSHWIN: RHAPSODY IN BLUE  css im-39699 (CD)
LOS ANGELES PHILHARMONIC (THOMAS)
7 7 | 58 WEBBER: REQUIEM  ANGEL DFO-38218 (CD)
DOMINGO, BRIGHTMAN (MAAZEL)
8 NEWD SONGS FROM LIQUID DAYS  cBS FM-39564 (CD)
PHILIP GLASS
9 10| 6 BEETHOVEN: SYMPHONIES 1 & 2  L'OISEAU LYRE 414-338 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
10 | 8|10 SPIRITUALS  PHILIPS 412-631 (CD)
SIMON ESTES
11 9|14 VIVALDI: THE FOUR SEASONS  aNGEL DS-38123 (CD)
ITZHAK PERLMAN
12 1121 36 GLASS: SATYAGRAHA  cBs 13m-39672
PHILIP GLASS
13 1221 s BACHBUSTERS  TELARC 10123 (CD)
DON DORSEY
14 |2a| 4 PLEASURES OF THEIR COMPANY  ANGEL DS-37351 (CD)
KATHLEEN BATTLE, CHRISTOPHER PARKENING
15 | 11|22 MUSIC OF WOLFGANG AMADEUS MOZART  anGEL SBR-3980
VARIOUS ARTISTS
16 |NEWD SWING, SWING, SWING  PHILIPS 412-626 (CD)
BOSTON POPS (WILLIAMS)
17 |14 6 ROSSINI: IL VIAGGIO A REIMS  0G 4i5-498 (CD)
RAIMONDI, RAMEY, RICCIARELLI (ABBADO)
18 | 15 140 HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. CBSIM-37846 (CD)
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
19 | 19] 20 BRAHMS: SONATAS FOR CELLO AND PIANO  Rca aRC1-7022
YO-YO MA, EMANUEL AX
20 | 161 28 THE DESERT MUSIC  NONESUCH 79101 (CD)
STEVE REICH
21 |17 32 MORE MUSIC FROM AMADEUS  ranTasy wam-1205 (CD)
NEVILLE MARRINER
22 |27 a MOZART: CLARINET & OBOE CONCERTO  L'OISEAU LYRE 414-339 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
23 |13 36 SAVE YOUR NIGHTS FOR ME  CBS FM-39866 (CD)
PLACIDO DOMINGO
24 |21 1330 PACHELBEL:CANON/FASCH:.TRUMPET CONCERTO  Rrca FRL1-5468
® PAILLARD CHAMBER ORCHESTRA
25 | 25| 78 THE BEST OF WOLFGANG AMADEUS MOZART  PHILIPS 412244 (CD)
NEVILLE MARRINER
26 |NEWD TOMASIH/JOLIVET: TRUMPET CONCERTOS  cBS IM-42096
WYNTON MARSALIS
27 |31 & STRAUSS: DON QUIXOTE  cBs iM-39863 (CD)
YO-YO MA, BOSTON SYMPHONY (OZAWA)
28 |20 2 BLANCHARD: NEW EARTH SONATA  css m-39858
HUBERT LAWS, QUINCY JONES, CHICK COREA
29 | 29| 2 ADAMS: HARMONIELEHRE  NONESUCH 79115 (CD)
SAN FRANCISCO SYMPHONY (DE WAART)
30 (3078 MOZART: REQUIEM  L'OISEAU LYRE 411-712 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
31 | 28158 TIME WARP  TELARC 10106 (CD)
CINCINNATI POPS (KUNZEL)
32 | 18] 28 MISHIMA SOUNDTRACK  NONESUCH 79113 (CD)
PHILIP GLASS
33 123012 PUCCINI: TOSCA  aNGEL AVB-34047 (CD)
MARIA CALLAS
34 NEW} BEETHOVEN: PIANO CONCERTO 3 & 4  cBs M-39814 (CD)
MURRAY PERAHIA
35 135 8 RESPIGHI: THE PINES OF ROME  anGEL DS-38219 (CD)
PHILADELPHIA ORCHESTRA (MUTI)
36 | 26| 12 OFFENBACH: LA BELLE HELENE  ANGEL DSB-3981
JESSYE NORMAN
37 |32 |52 BOLLING: SUITE FOR FLUTE AND JAZZ PIANO  cBS M-33233 (CD)
® JEAN-PIERRE RAMPAL, CLAUDE BOLLING
38 |33] 6 PACHELBEL: CANON & GIGUE  aRrCHIV 415-518 (CD)
THE ENGLISH CONCERT (PINNOCK),
39 39|20 VAUGHAN WILLIAMS: SINFONIA ANTARTICA  ANGEL DS-38251
LONDON PHILHARMONIC (HAITINK)
40 | 38|14 STAR TRACKS  TELARC 10094 (CD)
CINCINNATI POPS (KUNZEL)

(CD) Compact Disc available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of one million units.

0TAS

by Enrique
Fernandez

SIX YEARS AGO the Caribbean Music Festival was
a fantasy in the heads of a handful of friends in the
Caribbean city of Cartagena, Colombia. Last month,
the festival celebrated its fifth successful year, in
spite of a plague of political and financial problems
that nearly kept it from taking place.

“It’s been incredible,” said festival director Paco
De Onis on opening day, March 27, “like a Garcia M4r-
quez novel. This morning we still didn’t know if we
were going to be able to open.”

But open they did, on a Thursday night as sched-
uled. And by Saturday night Cartagena’s bull ring
was packed with a wildly energetic yet well-behaved
crowd that had come to listen to hot dance music from
all over the Caribbean.

West Indian soca, Dominican merengue, Puerto Ri-
can salsa, and beats from Haiti, Jamaica, and, of
course, Colombia segued into each other at the bull
ring. The crowd, nearly all Colombian, took it all in en-
thusiastically. This is a public that makes no language
and rhythm distinction when it comes to party music;
if it’s hot, they like it.

But they do have favorites. And one of them is vio-
linist Alfredo De La Fé, a Cuban-born salsa artist who
migrated to Colombia from New York a few years
ago. Alfredo’s violin playing ranges from wild elec-
tronic riffs to a funky, straight-ahead dance beat. At
Cartagena, playing with a group of musicians that in-
cluded master salsero Larry Harlow on keyboards,
Alfredo jumped down from the stage into the packed
arena with his cordless vilin and danced with his fans.

That was Saturday night. For the closing on Sun-
day, Alfredo, Harlow, guest percussionist Daniel
Ponce, and a handful of Colombian musicians joined
the Cali Charanga for a jam, matching licks with

Ponce’s virtuoso handling of the congas.

So far the Carinbbean Music Festival has attracted
little international attention. It's been a mixed bless-
ing, for music fans used to the slick organization of
big-name music festivals may get disoriented by some
of the chaos and makeshift arrangements of the Car-
tagena affair. Still, this is the only showcase for the
wide range of Caribbean musical expressions, much of
which isn’t exported from the region. And it’s hard to
resist the feel-good spirit of the Colombian public.

It may be time for the Caribbean Music Festival, its

Feel-good sounds
at the Caribbean Festival

organizers, and its backers to find a way of tightening
up the organization of the affair—and to find a larger,
international public for this singular music blast.

MlAMl SOUND MACHINE won the Grand Prize at
the 15th Tokyo Music Festival last month ... El
Gran Combo, Celia Cruz, Wilfrido Vargas, and Lu-
cha Villa will headline Chicago’s Pan-American Music
Festival, Aug. 810 ... Juan Gabriel, Los Bukis, Los
Solitarios, Chayito Valdez, Juan Valentin, Los Hu-
mildes, and Yolanda del Rio are among the artists
featured in Spanish-language videocassette movies
from California’s Vid-Dimension Inc. ... The Span-
ish group Mocedades, whose song “Eres T6” was a
major crossover hit in the "70s, has renewed its con-
tract with CBS ... New from Bluebonnet: “El Disco
Tuyo Y El Mio” by Javier Gato Santos.

38

www americanradiohistorv.com

BILLBOARD APRIL 12, 1986


www.americanradiohistory.com

ENOTES

by Peter Keepnews

NEW YORK will have a jazz festival this June after
all. Ever since Kool Cigarettes severed its financial
ties with promoter George Wein and his worldwide
festival operation, the fate of Wein’s Gotham flagship
event was in some doubt. That doubt has now been
wiped out by JVC, the Japanese audio equipment gi-
ant that has been working with Wein for a few years.

JVC has assumed sponsorship of the former Kool
(and before that Newport/New York) Jazz Festival,
now renamed—surprisingly enough—the JVC Jazz
Festival New York. The Japanese firm—which first

New York festival update:
one sponsor found, one lost

hooked up with Wein in 1983 when he returned to
Newport, R.I, the site of his original jazz bash—had
been considered the likely successor to Kool all along.
However, Playboy Enterprises, which sponsors
Wein’s highly successful Hollywood Bowl festival,
had also been in the running—and there were report-
edly a few anxious moments when it appeared the fes-
tival wouldn’t have a sponsor at all.

Despite the financial uncertainty, Wein kept June
20-29 pencilled in on his calendar, and that is indeed
when this year’s bash will take place. At the moment,
unfortunately, that’s about all we can tell you about
the JVC Festival; although it’s a safe bet that the

schedule will include the usual helping of familiar
names and inventive one-time-only events, we have no
other specifics to offer, except for the fact that there
will definitely not be any concerts at Carnegie Hall.
That’s because that venerable venue will be closed for
alterations.

We hear that that many of the events will take place
at a location or locations not previously used for the
festival, but that may be all we learn before the offi-
cial announcement of the schedule next Thursday (17).

ANOTHER NEW YORK FESTIVAL is searching for
a sponsor. The Greenwich Village Jazz Festival had
the financial rug pulled out from under it rather sud-
denly by the makers of Dewar’s White Label, who
had been co-sponsoring the late summer bash with
most of the area’s jazz nightclubs. The reason given
was that all of the whiskey manufacturer’'s 1986 pro-
motional budget is being spent on the 100th anniversa-
ry celebration of Dewar’s.

At the moment, the fate of the Village festival—
which, unlike the more elaborate JVC extravaganza,
takes place primarily in the clubs—is up in the air,
Festival organizers Mel Litoff and Horst Liepolt
promise to do everything they can to get the money
together, and they’re very much interested in hearing
from anyone who can offer help or suggestions. They
can be reached at (212) 242-1785, which happens to be
the phone number of Sweet Basil, the excellent Vil-
lage jazz club where they work.

EGTERN

by Bob Darden

This is the second of two columns on contemporary
Christian music superstar Amy Grant, who is cur-
rently on tour.

I.ECTERN: Have you started on the followup to “Un-
guarded” yet?

GRANT: We'll start talks for the next album about
July 11. I’ve already written a couple of songs, some |
hope that are keepers. I have to submit mine to the
committee process with Gary (Chapman), Brown
(Bannister), and Mike (Blanton), just like everybody
else. Sometimes they get axed, sometimes not.

At this point, we're not talking about music or
styles yet. All I'm doing is writing as much as I can,
and we’ll see what develops.

I'd like to stay with Brown as producer. We've
talked about possibly Brown doing a couple of tracks
with other producers, but nothing’s settled. So much
of what comes out on an album is based on relation-
ships. It’s the same in concert; it doesn’t matter if
you’ve got incredible players if it doesn’t work
personally.

LECTERN: Since you use so many of the same
songwriters on each album, is there a chance your mu-
sic could become too insular?

GRANT: Well, with ‘Unguarded,” we went hunting
new people, new songwriters. And really, I believe we
took the best available songs at the time. With every
album, we always hunt for those songs.

What's different now is that people with no connec-
tion to us now come up to us with songs. When I did
the Martin Luther King special on TV, there was an
incredible camaraderie. Afterwards, we were all hav-
ing our pictures taken with Stevie Wonder, who had
hosted the evening. All of a sudden, between the pic-
tures, he leaned over and whispered, ‘Amy, I've really
got a song for you.” I almost screamed. That’s a door
that's never opened to me before.

I think we’ve been very careful about what we cut.
If the song is there, we use it. On the other hand, there
was one song that we'd already cut, spent a couple of
thousand dollars on, one that Gary and Michael W.
Smith had written. At the very last minute we cut it
out and put a Pam Mark Hall tune in its place.

Being my husband, naturally, Gary sputtered a lit-
tle. There have to be feelings involved on anything
like this. Still, there are these four or five voices on
every song we select. I get shot down just like every-
body else.

LECTERN: Are you headed in a certain direction
stylistically with your music?

GRANT: I think we'll let songs themselves dictate

Amy Grant talks about
songs and songwriters

the style and the slant. If we wrote songs based on
what is happening right now in the pop realm for an
album that won’t come out until November, we’'d real-
ly be in trouble. Who would have figured that the Eu-
ropean influence would be so strong right now? But
will it be there in the next six months? I'd just rather
collect good songs and good ideas until it is time to re-
cord and stay current.

Live, the music continues to evolve onstage. The or-
der of the songs always changes. About the time I
thought we really got it together last year, everybody
wanted to go home for Christmas. I'd still like to add a
couple of songs, including one I just wrote called
“Faithless Heart.”
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TOP j Azz ALBUMS.

ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL

Compiled from a national sample of retail store
and one-stop sales reports.

TITLE

@ 1|57 STANLEY JORDAN  BtUE NOTE BT 85101 CAPITOL (CD) 45 weeks at No One
MAGIC TOUCH
2 2 127 WYNTON MARSALIS columsia FC 40009 (CD)
BLACK CODES {(FROM THE UNDERGROUND)
3 3| a3 DAVE GRUSIN & LEE RITENOUR Grp 1015 (CD)
HARLEQUIN
@ 15| 5 GEORGE HOWARD  18a TB 210 PALO ALTO
LOVE WILL FOLLOW
5 5 |37 THE MANHATTAN TRANSFER  atLantiC 82166
VOCALESE
@ 6|15 DAVID GRISMAN  7EBRA ACOUSTIC ZEA 6153 MCA
ACOUSTICITY
7 4|15 SADE A2 PORTRAIT FR 40263 EPIC
PROMISE
11115 PAUL WINTER  LIvVING MUSIC LMR 6 (CD)
CANYON
@ 9|13 VARIOUS ARTISTS Grep A 1023
GRP LIVE IN SESSION
10 |10 19 DIANE SCHUUR  Grp A-1022 (CD)
SCHUUR THING
1|38 |2n HIROSHIMA  epic BFE 39938
ANOTHER PLACE
12 121 9 ROB MULLINS rmC 1005
SOULSCAPE
13| 7 |5 MICHAEL FRANKS  WARNER BROS 25272
SKIN DIVE
29[ 13 JOHN BLAKE  GRAMAVISION 18 8501 | POLYGRAM
TWINKLING OF AN EYE
@ 17 | 51 GEORGE HOWARD  18A T8 205 PALO ALTO
DANCING IN THE SUN
16 | 13| &1 SPYRO GYRA  mCa 5606 (CD)
ALTERNATING CURRENTS
@ 20| 7 PERRI  zeBRA MCA 5684 MCA
CELEBRATE
18 | 13| 21 MIKE MARSHALL/DAROL ANGER  WINDHAM HILL WH 1043 A&M
CHIARUSCURO
%5 VARIOUS ARTISTS  WINDHAM HILL WH 1048 A&M (CD) i
WINDHAM HiLL RECORDS SAMPLER'86
20 | 14 178 GEORGE WINSTON A  WINDHAM HILL C-1025 A&M (CD)
DECEMBER
21 | 19| 59 ANDREAS VOLLENWEIDER cBS MASTERWORKS FM 39963 (CD)
WHITE WINDS
@ 85 JOHN SCOFIELD  GRAMAVISION 18 8508.1 POLYGRAM
STILL WARM
23 | 23] 19 ROY AYERS coLumBia FC 40022
YOU MIGHT BE SURPRISED
24 | 16| 57 SADE A PORTRAIT BFR 39581 EPIC (CD)
DIAMOND LIFE
@ 30| 7 MUSIC FROM BILL COSBY SHOW/GROVER WASHINGTON,JR.
COLUMBIA FC 40270 A HOUSE FULL OF LOVE
26 | 25| 63 DAVID SANBORN  waRNER BROS 25150 1
STRAIGHT TO THE HEART
@ NEW} CABO FRIO  7eBRA MCA 5685 MCA
RIGHT ON THE MONEY
2|5 ERROLL GARNER  EMARCY 826224-1 POLYGRAM (CD)
ERROLL GARNER PLAYS GERSHWIN & KERN
315 0.T.B. BLUE NOTE BT 85118 CAPITOL
OUT OF THE BLUE
30 | 22 86 GEORGE WINSTON ®  wiNDHAM HILL C 1012 A&M (CD)
AUTUMN
31 | 21| 29 AL DIMEOLA  MANHATTAN ST-53011 CAPITOL
SOARING THROUGH A DREAM
32 12221 VARIOUS ARTISTS  WINDHAM HILL WH 1040 A&M
PIANO SAMPLER
@ 39| 5 SOUNDTRACK  QWEST 25389 WARNER BROS
THE COLOR PURPLE
34 | 3|7 TONY WILLIAMS  BLUE NOTE BT 85119 CAPITOL
FOREIGN INTRIGUE
@ 36| 7 MCCOY TYNER/JACKIE MCLEAN  BLUE NOTE BT 85102 CAPITOL
IT'S ABOUT TIME
36 | 28| 47 SKYWALK  7EBRA MCA ZEB 5680 MCA
SILENT WITNESS
37 13135 AHMAD JAMAL  ATLANTIC 81258 1-G
DIGITAL WORKS
NEW} BENNIE WALLACE  BLUE NOTE BT 85107 CAPITOL
TWILIGHT TIME
NEW} LARRY CARLTON mca 5689
ALONE/BUT NEVER ALONE
40 |40 5 PAQUITO D'RIVERA  coLumBiA FC 40156

EXPLOSION

O Albums with the greatest sales gains during last two weeks. (CD) Compact Disc available. ® Recording
Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of
one million units.
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A
CLUB PLAY ¢ 12 INCH SINGLES S
o /& AL
& . ) . & /8 . .
é«z Compiled from a national sample of dance club playlists. o o Compiled from a national sample of retail store sales reports.
© TITLE ARTIST /& /& & TITLE ARTIST
@ LABEL & NUMBER DISTRIBUTING LABEL @ 3 o & LABEL & NUMBER/DISTRIBUTING LABEL
KISS (REMIX)/LOVE OR MONEY KISS (REMIX)/LOVE OR MONEY
@ 3 9 6 PAISLEY(PARK 0 2)0442 WARNER BROS 1 week at No One O FRINGS & TS [t @ ! ! 4 PAISLEY PARK 0 20442 WARNER BROS 2 weeks at No One & FIRINEEE &4 U2 RENOLUUIEN
2 | 2| 3| 9 | WHAT HAVE YOU DONE FOR ME LATELY aem sp 12167 ® JANET JACKSON 2 3 | 8 | IMNOT GONNA LET (REMIX) mca 23012 COLONEL ABRAMS
(3)| 7 | 9 | 5 | WHENEVER YOU NEED SOMEBODY wrcury 854 572 1 POIYGRAM * O'CHI BROWN (3D 4 | 4 | 10 | 1CANT WAIT attanric 086828 NU SHOOZ
()| 8 | 11 | 5 | WEST END GIRLS (REMIX) rwiavrica v 19206 ® PET SHOP BOYS 4 | 6 | 2 | 8 | WHAT HAVE YOU DONE FOR ME LATELY asmsp 12167 ® JANET JACKSON
: SATURDAY LOVE (REMIX :
5 11 | 1 | 9 | | CANT WAIT arantic o 86528 NU SHOOZ 5 | 3 | 1 [ 10 | SATURDAY LOVE ( ) & CHERRELLE WITH ALEXANDER O'NEAL
6 | 4 | 5 | 7 | ANOTHER NIGHT (REMIX) aRista AD1 5454 & ARETHA FRANKLIN 6 | 5 | 6 | 9 | rLLBEALL YOU EVER NEED jaMPACKED 171 20001 MUSIC SPECIALISTS TRINERE
7 05 | 4 | 12 | ROCK ME AMADEUS/VIENNA CALLING &m 5p 12170 ® FALCO 7| 7| 5 | 16 | ROCK ME AMADEUS/VIENNA CALLING A&t 5P 12170 * FALCO
12 | 15 | 5 | CRUSH ON YOU mca 23613 & THE JETS 10 | 13 | 5 | WEST END GIRLS (REMIX) tm aneriCa v 19206 ® PET SHOP BOYS
@ 11 12 8 (YOU ARE MY) ALL AND ALL SIFEPING BAG SLx17 JOYCE SIMS @ 16 — 2 HARLEM SHUFFLE (REMIX) ROiLING STONES 44 05365 cotumBia @ THE ROLLING STONES
13 | 14 | 5 | HIT THAT PERFECT BEAT mca 23605 & BRONSKI BEAT 10 | 11 | 12 | 9 | (YOU ARE MY) ALL AND ALL SE€PING BAG SLx 17 JOYCE SIMS
11 | 10 | 10 | 9 | DON'T YOU WANT MY LOVE porinaiT 4rs 05331 FPIC NICOLE 11| 8 | 8 | 10 | IFYOU SHOULD EVER BE LONELY (REMIX) GORDY 4557GG MOTOWN VAL YOUNG
(A2)| 17 | 23 | 4 | LIVING FOR THE CITY wecatone 1 138 SYLVESTER 12| 9 | 11 | 9 | DON'T YOU WANT MY LOVE poRTRAT 489 05331 €piC NICOLE
136 | 2| 6 | 'MNOT GONNA LET (REMIX) wca 23612 COLONEL ABRAMS 13| 12110 | 8 | HIT THAT PERFECT BEAT wca 23605 & BRONSKI BEAT
WHO NEEDS LOVE LIKE THAT/HEAVENLY ACTION
L8 a e higulah T & ERASURE 23 | 27 | 3 | BAD BOY (REMIX) tpic 49 05335 & MIAMI SOUND MACHINE
(5| 21 | 38 | 3 | UNDER THE INFLUENCE (REMIX) motown 455amG ® VANITY 15 | 15 | 16 | 12 | HE'S NUMBER ONE spRnG spi 12418 FANTASY
16 | 18 | 5 | TWIST MY ARM (REMIX) rca pw 14196 ® THE POINTER SISTERS 27| 49 | 3 | WHENEVER YOU NEED SOMEBODY wtreURY 884 572 1 POLYGRAM O'CHI BROWN
QD)| 20 | 22 | 9 | SOMETHING ABOUT YOU (REMIX) POl YDOR 883 957 1 POl YGRAM ® LEVEL 42 QD)| 22 | 30 | 3 | CRUSH ON YOU wca 23613 ® THE JETS
18 18 19 6 (NOTHING SERIOUS) JUST BUGGIN’ SELECT FmS 62267 WHISTLE 18 13 17 4 COMPUTER LOVE wARNER BROS 0 20440 ZAPP
22 28 4 HIGH HORSE (REMIX) rca pw 14309 EVELYN “CHAMPAGNE" KING 19 17 20 7 SWEETHEART SUPERTRONICS RY 013 RAINY DAVIS
28 | 47 | 3 | HARLEM SHUFFLE (REMIX) ROLLING STONES 44 05365 CoLumia & THE ROLLING STONES NEW)D ON MY OWN wca 23607 ® PATT} LABELLE & MICHAEL MCDONALD
(@D| 25 | 30 | 5 | RHYTHM OF LOVE pow wow wow 408 JOHNNY DYNELL A6 | e |7 | S DT e WO (S G G ueLTes) NEW EDITION
. _ WHO NEEDS LOVE LIKE THAT/HEAVENLY ACTION
22| 23 | 24 | 6 | LIFE'S WHAT YOU MAKE IT (REMIX) twi AMERICA v 10203 ® TALK TALK 22| 18 | 18 | 9 | WHONEEDS LOVE LI & ERASURE
@D 34 | — | 2 | SAYIT,SAY ITasmse 12175 ® £.G. DAILY 23 | 19 | 14 | 7 | ANOTHER NIGHT (REMIX) awista ap1 9454 & ARETHA FRANKLIN
29 | 37 | 3 | LOVE HONEY, LOVE HEARTACHE vinvttania v 002 MAN FRIDAY 28| 26 | 2% | 5 | SECLUSION rsr 1sesa3 SHAWN BENSON
5| 19 16| 7 3&'}376'65 BIT OF LOVE (IS ALL IT TAKES) NEW EDITION 25 | 24 | 22 | 5 | )ENGINEER/OBSESSION (REMIX) CASABLANCA 884 433 | POI YGRAM & ANIMOTION
26 | 33 | 5 | MR.RIGHT NOW (REMIX)/ELECTRICITY (REMIX) QST PROMO WARNER BROS RORI 26 | 25| 23 | 5 | TWIST MY ARM (REMIX) rca pw 14196 ® THE POINTER SISTERS
@D)| 31 | 3¢ | 4 | | ENGINEER/OBSESSION (REMIX) CASABLANCA 884 433 1 POLYGRAM & ANIMOTION 27| 20 | 21 | 7 | (NOTHING SERIOUS) JUST BUGGIN' sticcr s 62267 WHISTLE
40 | — | 2 | LOVE'S ON FIRE atLanTC 0 86825 ALEEM FEATURING LEROY BURGESS 33 | 48 | 3 | LOVE'S ON FIRE ariantc 086825 ALEEM FEATURING LEROY BURGESS
29 24 25 6 SANCTIFY YOURSELF agmsp 12172 & SIMPLE MINDS 29 30 28 5 HEY BOY SUPERTRONICS RY 011 TAMMY LUCAS
39 50 3 RESTLESS tLExTRA 0-66860 STARPOINT 30 21 25 7 THE RIVER/SUNSHINE (ONDON 886 032 | POL YGRAM TOTAL CONTRAST
@D| 37 | 46 | 4 | HEY BOY suetrreonics v o1 TAMMY LUCAS BD| 3 | — | 2 | SHELL SHOCK aswmse 12174 NEW ORDER
(32)| 38 | 4 | 5 | YOU NEED MORE CALYPSO (REMIX) poi vDOR 853 753 1 poLvGRaM RALPH MACDONALD 322 | 29| 9 | 12 | HOW WILL | KNOW (REMIX) arisTa aDI 844 © WHITNEY HOUSTON
33| 48 | — | 2 | ALBUM (LP CUTS) etexrra 1 6038 PUBLIC IMAGE LTD 33 | 28 | 29 | 5 | NO MORE eiiRa 0 66565 SHIRLEY MURDOCK
SATURDAY LOVE (REMIX -
3 | 14| 13 8 | SATURDAY LOVE( ) & CHERRELLE WITH ALEXANDER O'NEAL @O)| 49 | 45 | 3 | MIND GAMES sounp pak P 5112 QUEST
35 | 151 7 | 9 | THE RIVER/SUNSHINE LoNDON 886 032 1 POLYGRAM TOTAL CONTRAST 35 | 31 | 39 | 4 | UNDER THE INFLUENCE (REMIX) MOTOWN 45550G * VANITY
49 | — | 2 | ROCK THE BELLS Df Jam 44 05349 COLUMBIA L.L. COOL J NEW)D GETTING CLOSER (REMIX) pORTRAIT 4RO 05347 EPC HAYWOODE
37 | 27| 29 | 6 | NOMORE eiextra 056865 SHIRLEY MURDOCK @D)| 8 | — | 2 | ROCK THE BELLS per sam a4 05349 coLuveia L.L. cooL J
42 | — | 2 | WAR BOYS rcapw 1288 ANNABELLA 38 | 40 | 47 | 3 | LIVING FOR THE CITY wmecarone mr 134 SYLVESTER
43 — 2 PRISONER OF LOVE 471H & B wAY BWAY 421 ISLAND MILDRED SCOTT 39 35 40 4 LOVE HONEY, LOVE HEARTACHE vinyi maNia VMR 002 MAN FRIDAY
4 | 33 | 35, 5 | GOTTA FIND A WAY Junp STREET JS 1001 RUSS BROWN NEW ) THE FINEST 148U 429 05364 £pC THE S.0.S. BAND
NEW) ONE WAY LOVE 1ommy 80 18 566 TKA 41 | 37 | 37 | 4 | BEST FRIENDS TOTAL ExPERENCE TEDI 2631 RCA ET (EDDIE TOWNS)
42 4 ] 45 ‘ 4 SWEETHEART SUPERTRONICS RY 013 RAINY DAVIS 42 47 50 3 OCHO RIOS waRNER BROS 0 20409 & PAUL JABARA
»
a3) NEW ) BAD BOY (REMIX) ¢pic 2905338 & MIAMI SOUND MACHINE 43 | 46 | 19 | 10 | NEW TOY ces associten azo 0533 £pr THE FLIRTS
4 | 46 | 49 | 4 | MIND GAMES sounD pax pi 5112 QUEST 32| 32 | 14 | DON QUICHOTTE b 54 158 MAGAZINE 60
45 45 — 2 HE'S NUMBER ONE sprinG SPR 12418 FANTASY 45 50 — 2 POWER DRILL £ric 49 05297 GOON SQUAD
4 | 36 | 26 | 6 | CHIEF INSPECTOR/NOVELA DAS NOVE iva isAND 0 96829 15LanD  WALLY BADAROU NEW ) s () WL USRI (S22 GO UNTIL DECEMBER
NEWD | SHELL SHOCK asnsp 12174 NEW ORDER 47 | 43 | 44 | 4 | SUGAR FREE privare 147905337 £ic JUICY
NEW) WHAT | LIKE waRNER BROS 0 20449 ANTHONY AND THE CAMP 48 | 42 | 24 | 11 | YOUR SMILE/DRIVE MY LOVE wercuny 884 271 1 pOL YGRAM RENE & ANGELA
NEW ) POWERDRILL £7(c 49 05297 GOON SQUAD NEW)D SAY IT, SAY IT asu s 12175 ® £.G. DALY
NEW)D ALL PLAYED OUT DANCE SING 05 802 LLFE. NEW)D ABSOLUTE BEGINNERS w1 ave Rica v 19205 * DAVID BOWIE
g 1. | LOVE MY RADIO (MIDNIGHT RADIO) TAFFY £nercency ;’_’
S 2. SECRETS (I WON'T TELL)/WE ARE THE BOYS UNTIL DECEMBER 415 coi unia S
© | Tes with tuture | 3. ONE YEAR LATE THE VOICE orerian D | Tteswihtuture | 1. BEAT'S SOLONELY (REMIX) CHARLIE SEXTON we
3¢ | chart potental. 4. DON'T WASTE MY TIME (REMIX) PAUL HARDCASTLE crrvsalis 3¢ | chart potential. 2. RESTLESS STARPOINT titkira
o | Dasedonclubply | 5. RAZZLE DAZZLE MICHAEL JEFFRIES warneR 8R0S o | D2sed onsales 3. ONE WAY LOVE TKA 1ommy oy
) || BB 6. ALL I NEED IS A MIRACLE MIKE & THE MECHANICS atiantic faf | reported thisweek | 4. | WAS BORN THIS WAY (REMIX) CARL BEAN Nexi pLATEAU
[ 7. MEDICINE SHOW (REMIX)/THIS IS BIG AUDIO DYNAMITE BIG AUDIO [
[ DYNAMITE cotumpia ]

O Titles with the greatest sales or club play increase this week. @ Video clip availability. @ Recording industry Assn Of America (RIAA) certification
tor sales of one million units. A RIAA certification for sales of two mullion units. Records under Club Play are 12 inch unless otherwise indicated
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Closed-Door Summits Slated

Symposium Sets Its Sked

BY SAM SUTHERLAND

LOS ANGELES An open panel dis-
cussion on the controversy over in-
dependent record promotion and a
series of closed-door summits be-
tween a&r executives and music
publishers are among the spotlight
events of the second annual Music
Business Symposium, slated for the
Ambassador Hotel here May 2-4.

Those are just a few of the ele-
ments that will be addressed in an
ambitious agenda as the music
trade conference makes its first bid
for national prominence. Last
year’s presentation of the first MBS
was directed at the industry com-
munity here via ten evenings of
seminars and panels held on consec-
utive Thursdays.

This year, the BAM magazine and
MBS Productions presentation
hopes to attract upwards of 1,000
attendees from across the country,
according to director William Glad-
stone. “Last year, we had no credi-
bility, so we did it over ten nights.
We got about 150 people a night,
and 80% of the people who came on
following Thursdays were new at-
tendees,” he says.

Overall, the first MBS drew an es-
timated 675 registrants. For the sec-
ond edition, planners are enlisting
sponsors and panel participants
from major national and indepen-
dent record companies, performing
rights associations, music publish-
ers, radio stations, and law firms.
More than 100 speakers and panel-
ists are already confirmed.

In addition to a keynote address
by Arista Records chief Clive Davis,
Gladstone says the symposium’s
business sessions will be augment-
ed with an exhibition area, an on-

site recording studio for a studio
workshop, and meetings spotlight-
ing L.A. Women In Music, an MBS
spinoff, and a new association of in-
dependent labels.

The schedule will also feature
conceptual segments. These include
the opening day's BMI-sponsored
program, “From Demo To Plati-
num,” covering recording trends,
songwriters, publishers, and pro-
ducers; and an ASCAP-sponsored
program on music in film.

Gladstone sees independent pro-
motion as a potentially explosive
topic. Panelists have yet to be set
for the May 4 segment, although
Gladstone hints he’ll bring major in-
dependent promoters to state their
position in the ongoing controversy.

As for closed-door sessions, he
says the two key events will be a
private meeting between a&r execu-
tives from major and indie labels,
and a day-long series of private hud-
dles between label a&r staffs and
key publishers. These caucuses
were suggested by creative staffers
at various labels who were polled
prior to setting the agenda.

Gladstone also notes that the pro-
gram has been segmented to give
industry newcomers their own semi-
nar Saturday, May 3, devoted to mu-
sic industry careers. That program
will run concurrently with panels
aimed at trade professionals.

Complete schedules and registra-
tion information are available from
the symposium’s offices at 8961
Sunset Blvd., Los Angeles, Calif.
90069. Registration is $175 until
April 7, or $205 after that date. A
single day registration will be avail-
able at $100.
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by Brian Chin

PRINCE'S “Parade” album (Pais-
ley Park/Warner Bros.) isn’t so
much a return to roots as a return
to form. Better edited and less in-
dulgent than “Around The World
In A Day,” even its left-fielders
are far easier to take because they
are less determined to be grand
narrative statements or mood-set-
ters, and therefore are more
worthwhile as songs, cut for cut.
We know from the last album that
Prince will go to any length to re-
mix tracks, so we're confident in
recommending even the shortest
cuts here for examination: “New
Position,” “Girls And Boys,” and
“Mountains’ are all club possibili-
ties, while “Christopher Tracy’s
Parade” should satisfy those who
want more of the psychedelic
“Around The World.” But our per-
sonal fave is the segue of the
chart-topping “Kiss” into ‘“Anoth-
erloverholenyohead,” which to us
seems an even better full-length
jam than the extended version of
“Kiss" itself.

BRIEFLY: The usual avalanche
of singles, starting with indies.
The Fat Boys’ revival of James
Brown’s ‘“‘Sex Machine” (Sutra)
has a lot of kid appeal—not the fre-
shest or flashiest thing, but quite
catchy ... Brenda Brayton’s
“Shake” (Twin Towers) is best as a
bare vocal-and-bass dub, its
phrases cut off and fragmented
out of the speakers . . . Clearly, the
emulator break has been revived
by Phyllis Nelson and Nu Shooz:
Pamel'la’s “Make U-Mine”’ (Trea-
sure, 305-944-0700) sports a good,
snappy production with a clear
sense of boldness, though the lyr-
ics are average. Betty Wright did
the vocal arrangement ... Tanya
Wynne's “Dreams’’ (Panic 718-693-
8238) comes from the executive
producers behind ‘‘Set It Off.”
Though this is a more conventional
dance record, it has a similar
trance-like approach, and an amus-
ing Tempts-like bass voice; the dub
is raw and good.

After two independent singles,
the Jamaica Girls are a major-la-
bel act, now helmed vocally (it
sounds like) by Faith, Hope &

Charity lead Brenda Hilliard. “On
The Move” (Warner Bros.), pro-
duced by Bert Reid and Francois
Kevorkian, is a dance-themed
workout, with good production
touches . .. Frankie Johnson Jr.’s
“Whenever You Call Me’' (Debut/
U.K.) combines Kashif’s melodi-
cism with the typical British pro-
duction elegance and eclecticism;
here, too, there are a lot of neat de-
tails in the overall sound mix . ..
Isabel Roberts” “‘Rhythm Of Your
Love” (Hot Vinyl U.K.) proves
again that less can be more, with
its spare, attractive flow.

POP IMPORTS: Bronski Beat’s
new U.K. single is ““C’'Mon!
C’Mon!” (Forbidden Fruit/Lon-
don), another high-tempo cut, but
with a festive, pop-calypso feel—

Prince returns
to his old form

their most cheerful record so far
... Samantha Fox’s “Touch Me (I
Want Your Body)” (Jive/U.K.) has
zoomed into the British top 10. It’s
in the Alisha/Madonna mode, an
interesting cross of rock produc-
tion and Hi-NRG attitude.

Former imports: The latest Five
Star single, ‘‘Love Take Over”
(RCA), gets a heavy-duty, spare
remix and should perform equally
well on clubs and radio ... Blow
Monkeys’ “Diggin’ Your Scene”
(RCA) sounds like a strong rock-
funk crossover, possibly even of
the magnitude of “Let Me Go,” as
it’s pulled off with even more opu-
lence and attitude, and a rollicking
late break passage ... We don’t
care how unhip Baltimora seems;
we like his records. “Living In The
Background’” (Manhatan promo) is
a better-targeted pop record than
his first; John Luongo’s mix and
edit give this MTV-rocker dance
punch.

I.INER NOTES: Lew Hahn should
have been credited here as produc-
er of the Culture Club single,
“Move Away,” along with Arif
Mardin. Hahn tells us that the cut

was in fact the last recorded for
the upcoming album during the
Swiss sessions, and originally in-

tended as a B side . . . We're
pleased to give credit, too, to VIP
Record Pool, which is cited by New
York's Encore Distributors as con-
tributing to the local breakout of
Information Society's “Running.”

Also, one of our favorite folks,
Larry Patterson—whose work al-
ways seems to reach us on non-la-
beled advances—should be credit-
ed for the mix on Tammy Lucas’
‘“Hey Boy”on Supertronics. And
uncredited on the label of Steve
Arrington’s latest is Timmy Regis-
ford, who mixed both long ver-
sions of ‘“The Jammin’ National
Anthem” ... Rude question of the
week, asked by many DJs out
here: How can A&M be consider-
ing anything but “When I Think
Of You’’ for the next single from
Janet Jackson’s “Control’”’ album?
... Colonel Abrams sure gets car-
ried away when he performs, even
to a taped track ... The new Force
M.D.’s single on Tommy Boy is an-
other ballad, “Here I Go Again,”
the 12-inch to be distributed
through independents. A flute-led
jazz instrumental is on the flip
side.

THIS WEEK IN DANCE . ..
1976: With a trade ad that shouts,
“Already a smash!"—on the basis
of British pop chart success (sound
familiar?)—Motown releases
Yvonne Fair’s ‘It Should Have
Been Me’ as a single ... Even
more significantly, *‘Ten Percent,”
by Philadelphia quartet Double
Exposure, is announced as the
first commercial 12-inch single, by
independent Salsoul Records. The
song was mixed to seven- and nine-
minute versions by New York DJ
Walter Gibbons. who, it was re-
ported at the time, did the job for
not much more upfront money
than a guarantee for the equiva-
lent of his nightly DJ-ing fee. This
curious 45 r.p.m., album-sized,
one-cut format would eventually
absorb significant singles market
share the world over, but is treat-
ed as something of a mutant child
by the U.S. industry.
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New York’s Independent Distributors Offer Optimistic Forecast

BY JIM BESSMAN

NEW YORK Independent record
distributors in New York are fore-
casting particularly robust business
in the months ahead.

Firms with exclusive rights to dis-
tribute client labels here find that
new companies and artists continue
to crop up, filling the void left in re-
cent years by the indie labels that
have opted for distribution by ma-
jors—the latest being Tommy Boy,
which chose partial distribution
through Warner Bros. (Billboard,
Dec. 28).

Further optimism is offered in the
opening in New York of Landmark
Distributors Inc., which has
emerged to fill the hole left by the
exit of Sunshine Distributors.

The Compact Disc configuration
is also having a positive impact on
independent distribution. And even
the current suspensions by the ma-
jor labels of most independent pro-
motion is seen as increasing the op-
portunities for independently dis-
tributed product.

“In view of the last couple of
weeks, radio is being very careful of
adds,” says Freddie Taylor, who
heads Pearl Distributors Inc., the
indie distribution partner of her
Manhattan-based one-stop, Pearl
Music Inc. “We have two promotion
people on staff here, and it's been
frustrating for them to come back
from Kiss [New York urban con-
temporary FM station WRKS)] see-

ing just major records added every
week. But now it should be easier to
get indie records on if they're
worthwhile.”

Taylor suggests that the atten-
tion focused on independent pro-
moters has made radio program-
mers more receptive to songs be-
yond the major label fold. She adds
that during a recent week the only

‘CDs are giving
new life to indies’

two records added by Kiss were
from the independent label camp:
“Pee-wee’s Dance” by Joeski Love
on the Vintertainment label, a “real-
ly hot New York record” for Pearl
which Taylor says sold between
10,000 and 15,000 copies in two
weeks; and Chapter 8's “How Can |
Get Next To You” on Beverly Glen,
handled by another indie conduit,
Malverne Distributors.

For Taylor, who exclusively dis-
tributes some 20 labels, “mostly
black-owned and hip-hop,” indepen-
dent record distribution is “begin-
ning a good period again”’ following
a two-year slump. This, she says, is
thanks to “the new music coming up
from the street,” primarily the “stili
evolving” rap genre. “Every week |
get calls from new labels formed by
young people coming into the busi-
ness, keeping it vital and alive.”

Nick Campanella, president of
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Encore Distributing Corp. of Long
Island City, similarly observes that
the independent distribution climate
is “getting better all the time.” He
likens the current emergence of
“new, young, exciting companies”’
to significant indie labels like A&M,
Motown, and Casablanca, which
have since gone on to major label
distribution.

“There’s that same feeling now,
that groundswell of talent,” notes
Campanella, who started Encore in
1984 after his former employer, Al-
pha Distributing Corp., gave up its
independent distribution arm. En-
core handles approximately 40
dance, catalog, classical, jazz, black,
and oldies lines.

“The product is getting better,”
Campanella says, hailing many
small labels for “getting more pro-
fessional” and developing into “ma-
jor companies.” He also points to
“great” established artists who
have successfully exploited indie
distribution, among them Gene

Chandler and his Fast Fire label.

Alan Marker, sales manager of
Malverne Distributors—the 40-
year-old ‘‘grandfather’” of New
York indie distribution—says that
1985 was the Long Island City com-
pany’s best year since ‘‘the majors
picked apart the big [indie] labels.”

Marker, who has between 75 and
100 labels in his company’s stable,
admits he was “down in the dumps”
several years ago when the big in-
dies shifted to major distribution
and ‘“everybody missed that big
chunk.” But he has since seen his
extensive catalog and dance label
holdings take up the slack, and is
currently euphoric, having ‘“‘just
come off of breaking Alisha on Van-
guard out of this marketplace.”

In addition, Marker says, he’s es-
pecially pleased that jazz labels like
Fantasy and GRP “are giving us
pop records’’; that reggae, via the
Mango/Antilles line, is also doing
“very well”’; and that Compact

Discs are coming on strong.

“CDs are giving new life to indie
labels and have regenerated a lot of
product that people said was just
catalog,” he says, singling out Con-
cord, Pablo, and Fantasy as jazz la-
bels experiencing a “turnaround”
because of the digital format, and
the Varese Sarabande soundtrack
label for its shrewd pick of CD
titles.

The newest player in New York
indie distribution—and perhaps the
most optimistic—is Landmark Dis-
tributors, opened last December in
Long Island City by Pat Monaco,
former vice president of operations
at Sunshine. Monaco, who worked
at Profile Records during the three-
month interim between Sunshine
and Landmark, owns one-third of
Landmark; the rest is shared by
Profile owners Cory Robbins and
Steve Plotnicki.

Not surprisingly, Profile was
Monaco’s first client. In Land-
mark’s three months of operation,

(Continued on page 44)

by Mike Shalett

cONTRARY TO popular belief,
music videos are not the only thing
that record buyers and concert-go-
ers watch on TV. We're dealing
with some pretty sophisticated
people here, with some pretty so-
phisticated tastes.

If you talk to the Aerosmith

crowd, you'll find out that when it
comes to late night television,
“Saturday Night Live” reruns take
the cake. Nearly 25% say it's their
favorite late night program.
Speaking of “Late Night,” David
Letterman and his earlier counter-
part, Johnny Carson, also score
with these intense hard rockers.
Nine percent indicate that MTV is
their favorite late night TV exer-
cise.
If you break these folks down by
age, you'll find that the younger
fans mention “Saturday Night
Live” reruns more often and the
older fans cite Letterman. It's in-
teresting to note that Aerosmith
has an audience old enough to stay
up to watch Letterman. Of course,
it's possible that, with the heavy
use of VCRs, many of these fans
may be time shifting—that is, tap-
ing at night and watching in the
morning or at some later date. Let-
terman, aware of that fact, has
even done a special ‘‘morning
show” late at night.

When we asked the Firm's audi-
ence the same question, the an-
swers we got were different. Da-
vid Letterman was the favorite
among more than 40% of the peo-
ple we queried. An older audience
is the primary reason, but not that
much older by percentage. Carson
was a distant second, with “The
Honeymooners” third.

How about an esoteric band like
X? What does its faithful watch
late at night? If you said Letter-
man, you're right. Almost all those
who said they watched late night
television said that catching the

“Indiana Flash” was the hip thing
to do.

What about prime time? Record
consumers were asked in a recent
Street Pulse Group survey to tell
us their three favorite prime time
television programs. “The Cosby
Show” came in No. 1 with our con-
sumer sample. Numbers were
highest among teens and fell off in
popularity, surprisingly, by age.
“Miami Vice” was the second most
popular show, followed by “Family
Ties’”’ and “Cheers,” which tied for
third.

Music and TV:
sophisticated mix

A surprise at No. 4 was “‘St.
Elsewhere.” This continues a trend
we've seen among record buyers,
who tend to show a “yuppie”
streak in their television taste.
B.C., or before Cosby, “Hill Street
Blues” had been our consistent No.
1 show among record buyers. The
Hill now ties for fifth with
“Dynasty.”

Does radio format affect the
type of television consumers fa-
vor? “Miami Vice” scores the No. 1
slot among fans of top 40 radio sta-
tions. Cosby is numero uno among
AOR fans, with “Family Ties,”
“St. Elsewhere,”” and David Letter-
man showing significant increases
over their total sample scores here.
Trying to sell some jazz music?
Try the evening soaps like “Dynas-
ty,” or the evening news.

How many times do the publicity
folks try to get an act visibility on
morning or breakfast television
shows such as “Today” or “Good
Morning America”? Is it an effec-
tive tool with record consumers
and concert fans? At an Air Supply
show, more than half of the sample
surveyed said they didn’t watch

morning programs. The most pop-
ular show was “G.M.A.)” followed
by “Donahue.”

When we asked the same ques-
tion to a crowd at a Howard Jones
show, we found that an even high-
er percentage said they didn’t
watch breakfast television. Again,
the most popular show among
these fans was “G.M.A.”

Want to try your hand at game
shows? Concert fans, asked wheth-
er they watched game shows and,
if yes, which one, overwhelmingly
said “Wheel Of Fortune.” Wow,
what a surprise! Where would we
be without Pat Sajak and Vana
White? Word has it that the show
is going on the road: Is that called
re-inventing the wheel? Whatever
it’s called, be sure that promoters
will put down big dough to bring
Sajak and White to town. Leading
road contestants are said to be the
Iron Sheik and Ivan Koloff.

“On Target” is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is
based on retail research conduct-
ed by the Street Pulse Group, a
Connecticut-based music indus-
try marketing consultancy of
which Mike Shalett is president.
For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’'s next purchase at the
store, is the motivation for com-
pleting the questionnaire. The av-
erage survey incorporates over
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.
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New Marketing Firm DMM Takes The Direct Approach

BY GEOFF MAYFIELD

NEW YORK ‘“We're not inventing
the wheel here, but we do a better
job of targeting our effort,” says
Direct Music Marketing’s Mitchell
Fox, explaining the concept of the
new direct mail and promotion
service.

Unlike the mass mailing cam-
paigns employed by such chains as
Musicland Group and Camelot Mu-
sic, which blanket geographic clus-
ters via zip code, the Miami-based

Direct Music Marketing (DMM)
aims to improve the yield of its cus-
tomers by zeroing in on specific
demographics.

“A lot of the information for our
lists comes from school files,
driver’s license files, and other
sources,” says Fox, DMM’s vice
president of sales and marketing.
“Basically what you do is overlay
those lists on top of each other and
you come up with things like sex,
age, and geographic location. For
music marketing, those are the

(Grass Route

BY KIM FREEMAN

A weekly column focusing on the
activities of independent labels
and distributors.

BlG TIME is celebrating its first
year of U.S. operations with a big
bang of a release schedule. The la-
bel’s roster leaders, the Hoodoo
Gurus, have enticed Elektra to pick
up their “Mars Needs Guitars” al-
bum for distribution, marketing,
and promotion. That's after Big
Time sold some 50,000 albums on

FOR WEEK ENDING APRIL 12, 1986

the former A&M act, says Big Time
chief Fred Bestall.

The Elektra/Big Time deal ap-
plies only to the Hoodoos’ U.S. re-
leases, and the Australian-born in-
die retains 100% creative control on
future product. According to Bes-
tall, the deal represents a happy
marriage of interests. “We’'d taken
it about as far as we could on the al-
ternative level,” he says. Still an
avid supporter of the independent
distribution network, Bestall says
that Big Time holds CD rights to the

(Continued on next page)

three basic demographlcs

“The bottom line is the list. You
can do whatever kind of piece you
want, but where you send it is the
key. It’s a very calculated process.”

Fox credits DMM president
Frank Udonn, a 15-year mail mar-
keting veteran with developing the
company’s premise. Udonn’s con-
ventional direct mail expertise is en-
hanced by the music experience of
two of his staffers. Fox, based in
New York, worked six years for the
Swan Song label; West Coast gener-
al manager Karen Sargent, based in
Los Angeles, spent four years in
merchandsing as a member of Ken-
ny Rogers’ staff.

Fox says that three major labels
are exploring the use of DMM, and
five retail chains, including two that
run one-stop operations, are also
making inquiries. While the compa-
ny boasts of flexible strategies, Fox
says its best chance for success is to
involve all areas of the industry—
radio, racks, one-stops, retailers,
and especially labels, since most re-
tailers’ advertising efforts are coop-
eratively funded.

“It’s interesting to see the record
industry getting creative again, to
find new ways of bringing in busi-
ness,” says Fox.

DMM offers several marketing

options. Fox says the piece engen-
dering the most interest from pros-
pects is an oversized postcard either
five and a half by seven inches or
six by nine inches in size. Available
in one-, two-, three-, or four-color
printing, the postcards will largely
be used for couponing.

“Let’s say somebody did a mail-
ing of 25,000 pieces with four perfo-
rated coupons,” he explains. ‘“You
could tell the addressee, ‘Use two,
and give two to your friends." That
gives you the potential to double or
triple your outreach. Even if the
customer uses all of their coupons
himself, the retailer still comes out
ahead, because you’ve still initiated
those transactions.”

Fox says the most common cou-
pon approach may be to offer $1 off
the purchase of a second record.
But, he adds, “With laser printing
methods, we can actually put the
customer’s name on the coupon and
use it for a contest.”

DMM calls the posteard its “‘pri-
mary piece.”” Other vehicles include
catalogs and sound sheets, the lat-
ter possessing greater sound quali-
ty than past sheets could deliver.
The company also plans to assemble
coupon packages involving more
than one entity, which will be
mailed monthly to three million peo-

ple in the 14-34 age group.

For any of these options, DMM
promises a complete package. Says
Fox: “We do the whole job: finding
your market, producing the materi-
als, bagging it, and sending it.”

In most advertising media, the
more targeted the audience, the
more expensive the cost per thou-
sand. But Fox claims that DMM can
compete, even when compared to
mass mailing specialists: “For the
mailings themselves, the lists are all
the same price. I mean, a thousand
names is a thousand names. We're
as competitive listwise as anyone in
the business.”

Fox says the company looks for
other cost-cutting measures to pass
along to its customers, including
printing costs. “We do our printing
in South Florida, and it’s much
cheaper than doing it here in New
York. I told the rate I'm getting to
one printer and he said, ‘I can’t even
buy the paper for that.””

As is standard in the industry,
DMM’s cost per piece goes down as
the order gets larger. For example,
a 25,000-piece, two-color run costs
$1,200—close to a nickel per piece—
while a million-copy run of that
same mailer would cost $14,500, or
less than one and a half cents per
piece. Other costs, including perfo-
ration die-cutting, postage, han-
dling, and the mailing list, are added
on to that basic cost, again with the
per-unit charge decreasing as the
order gets larger.

Also on the drawing board is a
music magazine to be mailed nation-
ally to a quarter-million homes. Fox
expects that medium to be used
mostly by manufacturers.

Fox says DMM doesn’t plan to
limit itself to music product, men-
tioning video and computer soft-
ware manufacturers as ideal cus-
tomers for DMM’s methods. In the
case of video, Fox says the company
has compiled a list of VCR owners
through warranty lists.

“As far as we’re concerned, we're
dealing with home entertainment
centers,” he says.

«
@ v
X x QY 124 ] ]
&/ e@' = | = B ]
/S el T £ = z | 5
/&) o155 15 |=z|8|¢g|a|2
L/ /& TITLE Publisher Remarks »|l < | |0 | @2 |+|O| O
1 1 23 gﬂlﬂsw QUEST OF THE Origins Systems Inc. Fantasy Role-Playing Game [ ] [ ] [ ] [ ] [ ]
2 3 5 HARDBALL Accolade Baseball Game )
3 2 | 5 | GATO ISnpcectrum HoloByte Strategic Game ° ) ®
4 5 | 126 | FLIGHT SIMULATOR Microsoft Simulation Package ® )
5 9 [ 118 | FLIGHT SIMULATORII Sublogic Simutation Package [ [ [
6 [15] 9 KUNG FU MASTER Data East Action Arcade Game ) )
7 7 23 SILENT SERVICE MicroProse Submarine Simulation Game [ ] [ ] [ ] [ ]
-
z 8 4 7 THE BARD'S TALE Electronic Arts Fantasy Role-Playing Game ® ®
[V}
E 9 6 | 31 | JET Sublogic Flight Simulation ) ° °
5 10| 17 | 13 | ALTERNATE REALITY Datasoft Adventure Game ) ) )
E 11| 8 | 29 | WINTER GAMES Epyx Arcade Style Sports Game ° )
ﬂ 12| 20 | 5 | ALTEREGO Activision Role-Playing Game ° ° °
4 13| 13| 27 HACKER Activision Mystery Adventure Game ) ) [} [}
(VY]
14 | 14 | 13 | KARATECHAMP Data East Action Arcade Game ® ®
19| 12 | 58 F-15 STRIKE EAGLE Micro Prose Air Combat Simulation Game. [ ] [ ] [ ] [ ]
FLIGHT SIMULATOR SCENERY . Additional scenery disks for use with Flight Simulator
16 | 11 | 11 DISKS Sublogic ey ) ) °
17 | 16 | 56 | KARATEKA Broderbund Action Arcade Game. ) ) )
18 | 18 5 BATTLE OF ANTIETAN SSI Simulation Game [ [ [
19 | NEW) | PSI-5 TRADING COMPANY Accolade Software Action Adventure Game ° °
20 { NEWD [ WIZARDS CROWN SSI Action Adventure Game °

«Copyright 1986, Billboard Publications. Inc No part of this publication may be reproduced. stored in any retrieval system. or transmitted. 1n
any formor by any means. etectronic, mechanical. photocopying. recording, or otherwise. without the prior written permission of the publisher.
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BUSTER % J

SI1MULAETION ® ENFTHLATE

The action is simulated —
The excitement is real!!
From your distributor, or
call us direct:

301 / 667-1151
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ALBUMS

The following configuration ab-
breviations are used: LP—album,
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses following
the manufacturer numaber.

POP/ROCK
BOOK OF LOVE

LP Sire 1-26355/WEA/38.98
CA 4-25355/38 98

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201 Lockheed Way
Carson City Nev 89701

LIFELINE

Never Stop

EP Lifeiine 001 /Women's Independent Label
Distributors/$6.00

VARIOUS ARTISTS

East Coast 60’'s Rock & Roll Experiment
LP Performance Records PERF-383/$8.98

WHEELER, CHERYL

LP North Star Records WO001/$8.98
CA W000!/$8.98

BLACK
COUSIN JOE
Relaxin' In New Orleans
LP Great Southern Records GS 11011/$8 98

COUNTRY
BODEANS

Love & Hope & Sex & Dreams
LP warner Bros 1-25403/WEA/$8.98
CA 4-25403/$8.98
THROCKMORTON, SONNY
Southern Train

LP warner Bros. 1-25374/WEA/$8.98
CA 4.25374/$8.98

JAZZ
ABERCROMBIE, JOHN
Current Events
LP ECM 1-25044/WEA/$9.98
CA 4-25044/%9.98
JOLE BLON & OTHER CAJUN HONKY
TONK SONGS
LP Great Southern Records GS 11012/$8.98
CAGS11012/38.98
METHENY, PAT/ORNETTE COLEMAN
Song X
LP Geften GHS 24096/WEA/$9 98
CA M5G 24096/$9.98
THE PFISTER SISTERS
LP Great Southern Records GS 11010/$8.98
CAGS11010/%898
JUSTIN WILSON'S OL’ FAVORITES

LP Great Southern Records GS 11013/$8.98
CAGS11013/$898

ew Releases

SOUNDTRACK
VARIOUS ARTISTS
Crossroads
The Original Motion Picture Soundtrack

LP Warner Bros 1-25399/WEA/$9.98
CA 4-25399/$9.98

CLASSICAL
RAVEL
Bolero
London Symphony Orchestra, Yan-Pascal
Tortelier
LP Jem Classics JC 101LP/n/a
CA JC 101MC/n/a
SIBELIUS
Finlandia
London Symphony Orchestra, Gennadi
Rozhdestvensky

LP Jem Classics JC 100LP/n/a
CA IC 100MC/n/a

COMPACT DISC
HONEYMOON SUITE
The Big Prize
CD warner Bros. 2.25293/WEA/315.98

RAVEL

Bolero

London Symphony Orchestra, Yan-Pascal
Tortelier

€D Jem Classics JC 101CD/n/a

SIBELIUS

Finlandia

London Symphony Orchestra, Gennadi
Rozhdestvensky

CD Jem Classics JC 100CD/n/a

To get your company’s new releases listed.
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

#1
IN
SALES

SALES DEPT.
MON-FRI
9.7
WEEKEND 10-5

ALFA-MASERATI
OF SANTA MONIGA service

QUADRIFOGLIO
SPIDER VELOCE

GRADUATE

BITURBO CPE
BITURBO 425
ZAGATO CONVERTIBLE

11135 WILSHIRE BLVD.
SANTA MONICA, CA 90401

TEL: (213) 393-0493

#1
IN

SERVICE-PARTS

MON-FRI
7:30-5:30

HOME VIDEO

Symbols for formats are a= Beta,
v—=VHS, -=CED and =LV
Where applicable, the suggested
list price of each litle is given;
otherunse, “No List” or “Rental”
is indicated.

FILMS

WILLIAM ALEXANDER'S OIL PAINTING
TECHNIQUES
& ¥ Simitar Entertainment 8053/$19.95

AMERICAN FLYERS

Steve Tesich, John Badham
& ¥ Warner Home Video
11520/WEA/$79.95

BASICS OF PITCHING

Mel Stottlemyre, New York Mets
& ¥ Simitar Entertainment 8027/%$19.95

BASICS OF HITTING
Bil! Robinson, New York Mets
& ¥ Simitar Entertainment 8014/$19.95

BENEATH THE 12-MILE REEF

Robert Wagner, Terry Moore, Richard
Boone

& ¥ Hal Roach Studios Film Classics HR
057/%$14.95

BLUE HEAVEN

Leslie Denniston, James Eckhouse

& ¥ Vestron Video 4416/$69.95

CITY LIMITS

John Stockwell, Kim Cattrall, Darrell
Larson

& ¥ Vestron Video 5112/$79.95

DEVIL BAT

Bela Lugosi, Dave O'Brien

& ¥ Hal Roach Studios Film Classics HR
068/%$14.95

D.0.A.

Edmond O’'Brien, Neville Brand, Pamela
Britton

& ¥ Hal Roach Studios Film Classics HR
065/%$14.95

To get your company's new video releases
listed, send the following information—
title, performers, distributor/manufac-
turer, format(s). catalog number(s) for |
each format, and the suggested list price

(if none, indicate "'no list” or “‘rental’’)—to
Linda Moleski, Billboard, 1515 Broadway.

| New York, N.Y. 10036

= —

GRASS ROUTE

(Continued from preceding page)

Hoodoos’ releases, an obvious bene-
fit to distributors.

Meanwhile, the Los Angeles label
continues to fill the indie pipeline
with releases. Of special interest is
a three-song 12-inch by Alex Chil-
ton. All the songs are original
tracks, and the disc carries a $4.9%8
list. You might have caught Chilton
on “The Cutting Edge” last month
on MTV or during his tour last year
supporting the “Feudalist Tarts” al-
bum.

You can also expect Dump-
truck’s Don Dixon-produced “Posi-
tively Dumptruck” to hit the streets
soon. Later this spring, Big Time
will issue a compilation from Love
Tractor, a former DB/Landslide
act. Dubbed “Success Through La-
ziness and Bad Attitude,” the album
features highlights from the Trac-
tor’s last three albums. That ought
to keep you satisfied until the band
plows out new product for release
later this year.

For more details on Big Time’s

extensive release schedule, call
Mark Kates at (213) 460-4033.

EMERGENCY RECORDS of New
York has been eying Europe for a
while, and the glance has paid off in
the form of a 12-inch titled “P. Ma-
chinery/Medley with Relax.” Yes,
that’s “Relax” as in Frankie Goes to
Hollywood, and the act performing
the Emergency track is Propagan-
da For Frankie. The song is li-
censed from Ibiza Records of Italy.

IN OUR March 29 column, we erred
in telling you that Living Music’s
first non-Paul Winter releases were
already available. You’ll have to
walt another month for solo albums
by cellist Eugene Friesen and key-
boardist Paul Halley. For exact re-
lease dates, call John Azzaro at
Living Music’s California office:
(707) 468-5559.

NEW YORK’S INDIE DISTRIBUTORS ARE OPTIMISTIC

(Continued from page 42)

Monaco has added another score of
mostly dance labels, the most sig-
nificant being Emergency, TSR,
and Next Plateau.

In New York, “the hub of record
retail, where 20%-25% of all indie
records are sold,” Monaco Is cur-
rently hot with Man Friday’s “Love
Heartache’’ on Vinyl Mania and
Russ Brown’s “Gotta Find A Way”
on Jump Street. He says that even
though “a look at the charts shows
that the cycle of major labels pick-
ing up indie acts is starting again,”
he’s “doing better every month,”
trying to combine Sunshine’s repu-
tation for aggressiveness and mar-
ket savvy with Malverne’s “pay-
ment ability.”

Like Malverne’s Marker, Monaco
says that he is happy to assist needy
young labels with potential, in his
case by offering “front money” to
enable sufficient cash flow to cover
initial pressing costs.

Monaco is also looking to expand
his repertoire beyond the dance
genre to include rock, jazz, catalog,
and classical lines. On the rock end,
he already has the Minneapolis la-
bels Blackberry Way and Fat City,

and is now scouting a “garage band
rock scene coming out of New York,
untouched by legitimate
distributors.”

According to Monaco, there is
room for more competition in the
New York indie record scene. “The
best thing is what’s going on now,”
he says. “No longer can anyone
take things for granted. I have to go
after a record and wheel-and-deal,
no matter what lines I already have.
There are always holes in the mar-
ket, and New York is a good
market.”

But Marker disagrees with Mona-
co’s prediction that this market will
support another distributor: “The
odds are good that a new label] will
want to go with someone who they
can get on the phone—who will tell
them that he can get his records
into the store immediately.

“New York is one marketplace
where everyone wants things yes-
terday-—where you have to be able
to talk about past experience with
records, stations, pools, and stores.
You can’t just walk into the store as
a salesman and b.s. the account.”
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Spec’s Stock Offering Capitalizes The Chain’s Video Changeover

BY EARL PAIGE

LOS ANGELES An infusion of
capital gained by “going public” is
fueling dramatic expansion for Mi-
ami-based Spec’s Music Inc. Among
the company’s drastic changes is a
swing to full-line video departments
in all of the chain’s stores.

Since making its offering of
600,000 shares (NASDAQ SPEK)
last October 10, the 38-year-old firm
has opened four new branches. It
operates 21 stores, 10 of which have
full-line video departments. Compa-
ny officials interviewed at the re-
cent National Assn. of Recording

FOR WEEK ENDING APRIL 12, 1986

Merchandisers (NARM) convention
forecast a total of 29 stores by
year’s end, major expansion coming
in upstate Florida.

President and CEO Ann Lieff ex-
pressed delight for herself and the
Spec’s management staff that the
capitalization allowed “for central-
izing our operation.” Adoption of
two new automated systems is cred-
ited with aiding expansion—calling
not only for more stores, but also
for establishment of larger stores.
One autmated procedure utilizes
Telxon terminals in each store for
automatic replenishment, among
other features.

The other system is described by
Joe Andrules, vice president and
general manager, as [VIS (Integrat-
ed Video Inventory System), which
will spearhead the video side.

Actually, going public turned the
whole company around, say An-
drules, Ann Lieff and executive
president of development Bill Lieff.
Among other key executives are
Rosalind Spooner, executive vice
president and treasurer; Peter Blei,
chief financial officer; and Martin
Spector, founder and board chair-
man.

Other elements key to Spec’s ex-
pansion include construction of a

new 30,000-square-foot warehouse
with 10,000 square feet of head-
quarters space in a location at the
Miami International (Airport) Com-
merce Center. A vital component
will be a training center supervised
by Vicki Carmichael, assistant to
the president.

Though modest compared to the
“universities” larger chains are de-
veloping, Spec’s management
school will feature a training currie-
ulum “‘that allows Vicki to take
training videotapes out to the stores
every month,” according to Ann
Lieff.

As the state’s largest indigenous

chain, with 12 units in greater Mi-
ami, Spec s is staking out territory
in two larger upstate markets, Or-
lando and Tampa/St. Petersburg.
It's the first time the chain is clus-
tering more distant stores into what
Bill Lieff calls “hubs.” Previously,
isolated stores have existed as far
north as Gainesville and Daytona.
The inclusion of video depart-
ments points Spec’s toward drafting
larger stores of 3,000 to 4,000
square feet. While two recently
opened stores don’t have video de-
partments, due to earlier lease
agreement limitations, the success
(Continued on page 50)
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POP. s CLASSICAL.
& ‘g}' v‘,”o Compiled from a nati sample of retail sales reports. & & Compiled from a national sample of retail sales reports.
&‘" ,:* & § &‘" &4‘, _{9 )
/& /& /o / armst TITLE /& / &/ o/ TTE ARTIST
T/ ¥ NI S/ X N
AL ~ v & LABEL & NUMBER/DISTRIBUTING LABEL A~ e v & LABEL & NUMBER DISTRIBUTING LABEL
AMADEUS SOUNDTRACK . 21 ks at No. O
1| 1| 1| 45 | DIRE STRAITS warner 8r0s. 225264 30 weeks at No. One BROTHERS IN ARMS FANTASY WA 1781 NEVILLE MARRINER
2 3 3 4% TIME WARP  TELARC 80106
2 2 3 30 WHITNEY HOUSTON arisTa aRCD 8212 WHITNEY HOUSTON CINCINNATI POPS (KUNZEL)
3 2 2 4% BERNSTEIN: WEST SIDE STORY  0G 415.253
3 3 2 14 SADE PORTRAIT RK 40263/EPIC PROMISE TE KANAWA, CARRERAS (BERNSTEIN)
4 4 5 4 TCHAIKOVSKY: 1812 OVERTURE  TeLARC 80041
4 4 4 | 16 | BARBRA STREISAND coLumeia Cka0092 THE BROADWAY ALBUM 6 CINCINNATI POPS (KUNZEL)
) 5 5 4 2% BLUE SKIES LONDON 414-666
5 5 5 46 PHIL COLLINS ATLANTIC 2.81240 NO JACKET REQUIRED KIRI TE KANAWA (RIDDLE)
) 6 8 1 BACHBUSTERS  TELARC 80123
6 | 6 | 6 | 25| JOHN COUGAR MELLENCAMP RIVA 824865 2/POLYGRAM SCARECROW 7 0 DON DORSEY
7 3 1 7 6 6 % STAR TRACKS  TELARC 80094
0 10 HEART capitoL 46157 HEART CINCINNAT! POPS (KUNZEL)
8 7 14 ] ) 8 3 7 % BEETHOVEN: SYMPHONY #9 06 410-987
8 MR. MISTER Rrca PcD 1-7180 WELCOME TO THE REAL WORLD BERLIN PHILHARMONIC (KARAJAN)
9 1 1 1 ) 9 9 9 % TELARC SAMPLER #1  TELARC 80101
9 2Z TOP waRNER BROS 2-25342 AFTERBURNER VARIOUS ARTISTS
10 3 4 BRUCE ‘ 10 | 10 1 46 WEBBER: REQUIEM  anGEL CDC-47146
9 6 SPRINGSTEEN cOLUMBIA CK 38653 BORN IN THE U.S.A. DOMINGO. BRIGHTMAN (MAAZEL)
11 10 7 1 THE ] ) 11 11 10 46 THE BEST OF WOLFGANG AMADEUS MOZART  pHILIPS 412-244
3 CARS ELEKTRA 9-60464-2 GREATEST HITS NEVILLE MARRINER
12| 15| 12| 33 | CREEDENCE CLEARWAT . 12| 12 | 12 | 35 | GERSHWIN: RHAPSODY IN BLUE  css m.39699
ER REVIVAL FANTASY FCD 623-CCR2 CHRONICLES LOS ANGELES PHILHARMONIC (THOMAS)
13| 13| 14| 46 | PINK FLOYD HarvesT cb 46001 /CAPITOL DARK SIDE OF THE MOON 13 | 13 | 13 | 12 | PASSIONE (onoona17-117 LUCIANG PAVARGTT!
14 14 13 37 STING asm co. DRE £ 14 14 15 1 ORCHESTRAL SPECTACULARS  TELARC 80115
A&M CD-3750 AM OF THE BLUE TURTLES CINCINNATI POPS (KUNZEL)
15| 16 | 15| 9 | PETE TOWNSHEND : A 15 | 15 | 14 | 46 | VELARC SAMPLER #2 Tearc 80102
ATLANTIC 2-904736 WHITE CITY A NOVEL 6 VARIOUS ARTISTS
16 | 21 | 22 | 23 | STEVIE WONDER 1aMLA 6134TD/MOTOWN IN SQUARE CIRCLE 16 | 16 | 17 | 17 | BARTOK: MIRACOEOUSIMENDERIN S ol
DETROIT SYMPHONY (DORATI)
17| 27 | — | 2 | ROBERT PALMER istAND 2-9047 1 /ATLANTIC RIPTIDE 17 | 17 | 16 | 45 | COPLAND: APPALACHIAN SPRING  revarc soo7s
ATLANTA SYMPHONY
18 NEW)D THE ROLLING STONES coLUMBIA CK 40250 DIRTY WORK 18 | 18 | 18 | 46 | BEETHOVEN: SYMPHONIES #5 &6 oG 41393
BERLIN PHILHARMONIC (KARAJAN)
19 12 16 46 SADE PORTRAIT RK-39581/EPIC DIAMOND LIFE 19 | 19 19 46 PACHELBEL: CANON  rea RoD1 5468
PAILLARD CHAMBER ORCHESTRA
20| 18| 19 | 21 | STARSHIP reapep 1:5488 KNEE DEEP IN HOOPLA o) || (@ || g || DeRE LIS FRel) UL G e
NEVILLE MARRINER
21| 19 ] 20 | 4 | INXS arantic 281277 LISTEN LIKE THIEVES A ey || @ || @ | WAL LI G BT (Lo, - Gl s
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
2? 17 17 21 SOUNDTRACK Mca 2-6150 MIAMI VICE 2| n % 4 BEETHOVEN: SYMPHONIES 1 & 2  L'OISEAU LYRE 414-338
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
23| 22| 18 | 35 | TALKING HEADS SIRE 2.25305 WARNER BROS. LITTLE CREATURES 23 | 22 | 23 | 25 | BACH: BRANDENBURG CONCERTOS  LOISEAU LYRE a14-187
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
24 20 20 9 STEVIE NICKS MODERN 2-90479/ATLANTIC ROCK A LITTLE 24 27 30 3 HOROWITZ: THE LAST ROMANTIC 06 419045
VLADIMIR HOROWITZ
| 3|2 3 FLIM & THE BB'S DMP 454 BIG NOTE 25 | 24 | 22 | 4 | GERSHWIN: RHAPSODY IN BLUE  TeLarc 80058
CINCINNATI POPS (KUNZEL)
26| 29 | 28 | 11 | JAMES TAYLOR cowumsia ck 40052 THAT'S WHY I'M HERE 26 | 26 | 24 | 36 | STRAUSSFEST reLarc sooss
CINCINNATI POPS (KUNZEL)
27 NEW) TOM PETTY AND THE HEARTBREAKERS PACK UP THE PLANTATION 27| 25 | 25 5 VIVALDI: THE FOUR SEASONS  ANGEL CDC-47319
MCA 2.8021 ITZHAK PERLMAN
28| 28| — | 42 | BRYAN ADAMS asmcos013 RECKLESS 28 | 30 | — | 2 | SPIRITUALS ehupsaizesl
SIMON ESTES
29| 30 | 25 | 14 | SIMPLE MINDS a&MAIRGIN O 5092/A8M ONCE UPON A TIME 29 | 28 | 27 | 45 | MOZART: REQUIEM  LOistAu LyRe 411712
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
30 24| 2 3 STEELY DAN MCA MCAC 5570 DECADE 30 NEWD SWING, SWING, SWING  pHILIPS 412-626
BOSTON POPS (WILLIAMS)
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Dealers Re-Evaluate The Rental Glub Goncept

This story prepared by Earl Paige
in Los Angeles and Geoff Mayfield
in New York.

LOS ANGELES The role of the
video rental club—once the sine
gqua non of the early video special-
ists—is changing, as more and more
dealers leap into the marketplace.
While a core of established retail-

‘l never saw any
reason to charge’

ers remain faithful to the concept,
there is now a trend toward less for-
mal plans. Many retailers have ei-
ther eliminated or greatly reduced
membership fees, while others have
completely scrapped the club
concept.

Some store owners have been
dead set against clubs from the be-
ginning. “I never saw any reason to
charge people to do business with

e,” says John Pough, head of Or-
ange County, Calif.-based Video
Cassettes Unlimited and national

president of the Video Software
Dealers Assn. (VSDA).

The same is true for Atlanta-
based Turtles Records & Tapes,
which has an 18-month-old rental
program and now has video depart-
ments in 60 of its 61 stores. “We
don’t have any membership fee at
all,” says Wyn King, vice president
of operations. “All you have to do is
fill out an application, have a Visa
or MasterCard and a driver’s
license.”

Others that once charged mem-
ber fees have done away with them.
Steve Garvin, vice president of oper-
ations for Network Video, says the
185-store chain ‘“dropped member-
ship for new stores two years ago.”

Still, some proponents maintain
full-fledged clubs. Veteran Florida
dealer Art Ross, a VSDA director,
says, “It keeps out the riff-raff. It
allows us a better type of customer:
They’re conscientious, there’s no
hassle over late charges, and best of
all, no bad checks.” But Ross ac-
knowledges that ‘““clubs are rare
these days,” and that the member-
ship rates at his Tampa Video Sta-

The VCR-Rabbit’s “multiplying system,”

Video Plus

including receiver (above unit) and
transmitter, allows every television in the house to share the same video
recorder.

BY EDWARD MORRIS

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may forward informa-
tion and promotional material to
Edward Morris, Billboard, P.O.
Box 24970, Nashville, Tenn. 37202.

Video buffs will find an evening
well spent sifting through the new
RCA Video Accessories catalog
(from RCA Distributor and Special
Products division, 609/853-2465).
The 42-page volume covers items
for use with TVs, VCRs, cam-
corders, video cameras, video
games, and home computers. In all,
more than 200 accessories ae listed.
The catalogs are free on request.
Rabbit Systems (213/393-9830)
has just released for spring stock-
ing the VCR-Rabbit and the VCR-
Rabbit Remote, items that transmit
the video/audio signal from a single
VCR source to other nearby televi-
sion sets. Each system consists of a

transmitter to be placed on the
VCR, a receiver for the receiving
television set, and a ““mini-thin” con-
necting wire. Signals can be trans-
mitted for as much as 300 feet, ac-
cording to the manufacturer.

The VCR-Rabbit sells for a sug-
gested $49.95 for the initial trans-
mitter/receiver system. Additional
receiving units for multi-television
setups are $29.95 each. The VCR-
Rabbit Remote permits the user to
control all functions of the remote
VCR—fast forward, review, play—
at the secondary TV location, utiliz-
ing the same remote command
“wand” used the the main VCR
unit. Price tag for the Remote sys-
tem is $79.95 and $39.95 for each ad-
ditional receiver.

Bay Pacific Trading’s open plastic
videocassette rack (Model 633US)
holds 12 VHS or Beta tapes in their
containers. It is designed to sit on a
flat surface or be wall-mounted.
Suggested retail price is $9.95, and
dealer price is $5.49. Contact 415/
981-3930.

tion—a first-year $50 fee and $25-
per-year renewal—are ‘“‘the highest
in town.”

Ron Bryant, vice president of
franchise marketing for the Detroit-
based 45-store Discount Video, is
another staunch supporter of the
club concept.

“Our contention is that places
that don’t charge a membership fee
don’t offer the same level of com-
mitment to the customer as those
that do,” says Bryant. “By charging
a fee, I'm guaranteeing good ser-
vice for the life of the contract. We
will commit to the customer.”

Bryant adds that funds made

FOR WEEK ENDING APRIL 12, 1986

from membership fees allow stores
to maintain a stronger inventory of
titles. And to sweeten the pot, Dis-
count Video offers incentives to buy
into its club.

Standard rate for a first-year
membership is $50, but Bryant says
during grand openings and other
specials, that fee can be reduced by
as much as 50%. In return, the mem-
ber receives a sheet of discount cou-
pons worth “upwards of $60.” Re-
newals cost $25. The chain also of-
fers a $100 one-time fee, sometimes
discounted to $50, with a double
sheet of discount coupons added as
a bonus.

Another chain that still believes
in membership clubs is 25-store
Movies To Go, based in St. Louis.
However,, according to vice presi-
dent John Ellis, the chain has just
revamped the structure of its club.

“We had some experiments and
found we were keeping a lot of cus-
tomers away at $25 a year,” he
says, “so we're reducing it to $12.50
for one-time membership. We're do-
ing a lot of half-price rentals and
giving away free coupons, and
though we don’t tie these offers into
membership, they do effectively al-
low a quick payoff to customers.”

(Continued on page 51)
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TOP KID VIDEO™

A
$ Compiled from a national sample of retail store sales reports.
x Y Vel S
/&) 3
_év & < . = ; ©
A O Copyright Owner, Se E
;{’ L/ TITLE Manufacturer, Catalog Number > @
A ~ >
1 1 28 PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
2 2 | 28 DUMBO A ¢ Walt Disney Home Video 24 1941 | 2995
3 3 23 ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
, Warner Bros. Inc.
4 7 | 24 | BUGS BUNNY'S WACKY ADVENTURES @ T B Vi s NG 1985 | 19.98
Children’s Video Library
5 9 5 HUGGA BUNCH Vestron 1513 1985 | 29.95
Samuel Goldwyn
6 4 | 28 | THE CARE BEARS MOVIE A ¢ Tl T 1985 | 24.95
7 |10 4 VIDEO-A-LONG MICKEY'S DISCOVERY SERIES Walt Disney Home Video 335 1986 | 14.95
8 |1l 4 RAINBOW BRITE 1II-THE BEGINNING OF RAINBOW Children’s Video Library 1985 | 29.95
LAND Vestron 1523 ’
9 | reentry | SHERA PRINCESS OF POWER Magic Window 6-20506 1985 | 24.95
10 | RE-ENTRY THUNDERCATS-EXODUS Family Home Entertainment F3135 1985 | 24.95
11| 23| 4 VIDEO-A-LONG WINNIE THE POOH Walt Disney Home Video 336 1986 | 14.95
12| 5 19 PETE'S DRAGON A ¢ Walt Disney Home Video 10 1977 | 29.95
13(12] 5 VIDEO-A-LONG THE DISNEY CLASSICS Wwalt Disney Home Video 337 1986 | 14.95
8 Snoopy’s Home Video Library
14 15| 3 IT'S THE EASTER BEAGLE, CHARLIE BROWN Media Home Entertainment M34 3 1974 | 14.95
15 | NEWp | THUNDERCATS: TROUBLE WITH TIME Family Home Entertainment F1169 1985 | 1495
16 24| 8 gaz‘;‘gg?m SHORTCAKE'S HOUSEWARMING Family Home Entertainment F348 1983 | 29.95
g Children’s Video Library
17 16| 11 RAINBOW BRITE-PERIL IN THE PIT A Vestron 1507 1985 | 29.95
. Warner Bros. Inc.
18 | 8 | 25 | DAFFY DUCK: THE NUTTINESS CONTINUES ... ® et o P 1985 | 19.98
19| 13| 28 CARE BEARS BATTLE THE FREEZE MACHINE A Family Home Entertainment F371 1983 | 29.95
201 19| 3 VELVETEEN RABBIT Family Home Entertainment F1173 1985 | 14.95
21 | NEWDp | THUNDERCATS: SPITTING IMAGE Family Home Entertainment F1168 1985 | 14.95
IT'S YOUR BIRTHDAY PARTY WITH RAINBOW BRITE Children’s Video Library
22 | 20 | 17| AND FRIENDS Vestron 3105 LR | R
) Sunbow/Hasbro/Bradley Pd. inc.
23 | 18 | 28 | THE TRANSFORMERS: THE ULTIMATE DOOM Family Home Entertainment F-31 20 1985 | 24.95
RAINBOW BRITE AND THE MIGHTY MONSTROMURK  Children’s Video Library
20| 14| 28| MENACE & Vestron 1508 LE (25
25|17 ] 2 G.l. JOE: THE FUNHOUSE Family Home Entertainment F1164 1985 | 14.95

® Recording Industry Assn. of America gold certification for theatrical films. sales of 75.000 units or suggested list price income of $3 mullion (30.000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films. sales of
150.000 units or suggested list price ncome of $6 million (60.000 or $2.4 mullion for non-theatrical made-for-home video product: 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1. 1 985 were certified under different criteria.) @ International Tape Disc Assn. certification for
gross label revenue of $1 mullion atter returns or stock balancing
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AC/DC Lighting; Bryan Adams; Greg Adams; Joe Adams; Adams Communication, Inc.; Nancy Agli; Jack Albrecht; Alert
Records/Polygrams Records Ltd.; Bruce Allen; A&M Recording Studios: Dave Alpert, Herb Alpert, Mike Askins, Ken Dean,
Dub Edwards, Benny Faccone, Gil Friesen, John Guerra, Don Hahn, Clyde Kaplan, Gary Mannon, Frank Morgan, Jerry
Moss, Al Rodriguez, Joe Rodriguez, Bill Taylor, Mimi Thomas, Don Walker; A&M Records, Inc.; AME, Inc: Steve Terry;
American Federation of Musicians; American Federation of Television and Radio Artists; Ampex Corp; Dan Andresan;
Anheuser-Busch Companies, Inc: Donna Blackwell; Tim Anson; Anthem Records/Capitol Records; Aquarius
Records/Capitol Records; Arista Records; Marisa Armstrong; Arnie; Peter Asher; Mike Askins; Atlantic Recording Corp.;
AT&T Communications; Audio Effects; Audio Intervisual Design Systems; Audio Rents; Audio Service Corp.: Matt Cokee,
Michael Hull; Automated Studio Lighting: Jim Comorree; Avon Rent-A-Car & Trucks: Maury Silver; Dan Aykroyd;
Background Engineers: Dan Goldrich, Ares Ram; Tom Bahler; Carroll Baker; John Barnes; Paula Batson; Marc Beeson;
Harry Belafonte; Veronique Beliveau; John ‘Jellybean” Benitez; Harry Benson; Beverly Hills Juice Co.: David Ott; Bexel
Corp.: Hopi Brooks, Scott Lampert, Richard Kinney, Mark Marcum; Salome Bey; David Bianco; Betty Bitterman; Black
Truck; Lou Blair; Michael Boddricker; Bodifications; Joe Bogan; Niko Bolas; Richard Bomersheim; Richard Bosworth; David
Bowers; Liona Boyd; John Branca; Michael Branch; David Branco; David Braun; Brayer Electric; Briarpatch Music Inc;
Brockman Enterprises; Michael Brokaw; Michael Brooks; Bob Brown; Tom Brown; Bonnie Bruckheimer; Jack Bruno;
Lindsey Buckingham; Burns Audio; Calypso Toonz, John Candy; Capitol Records; Carlos ‘'n Charlie’s: Bernice Altschul; CBS
Records; Barbara Carr; Kim Carnes; Carter; James Cassell; Bob Cavallo; Peter Cetera; Bill Champlin; Chapman Studios
Equipment; Robert Charlebois; Ray Charles; John Chemay; Ken Lei Chung; Chrysalis Records; Cine-Pro: Steve Carrillo;
‘Mario Cipollina; Janyll Claude; Clean Sheets Music; Bob Clearmountain; Clarence Clemons; Cliff Typographers: Karen
Kanar; Jimmy Cliff; Clover Recorders; Bruce Cockburn; Tim Cockrane; Bill Cohen; Candy Cole; David Cole; John Colla;
Color Inc,; Contemporary Services: Fred Bailey, Jerry Crutcher, Anthony Davis, Dave Davis, Joe

Gormaloy, Tom Harlloran, Warren Kaye, Mark Parsons, John Stone; Columbia Records; Controversy “It took
Music; Jay Cooper; Cooper, Epstein & Hurewitz; Paulinho da Costa; John Coulter; Kathryn Corenty; three of us
Les Crupp, Burton Cummings; Current Records/RCA Records; Dalbello; Doug Dana; Elian Dashev;
Ronnie June Dashev; Roger Davies; Bill Davies; Paul Dean; Debdave Music Inc; Deloitte, Haskins & this happen.
Sells; Steven Denroche; Gordon Deppe; Design FX Audio; Peter Deutsch; Warren Dewey; Digital who made
Dispatch Co.; Digital Entertainment/Mitsubhi; Michael Dilbech; Frank Dileo; Henry Diltz; Directors Guild
of America; Discover/Trend Records; Disc Jockeys All Across The Land; Ken Dodge; Dosters Security World” a

Services: Bobby Adams, Kim Braggs, Allene Carter, Budda Carter, James Davis, Caroline Dorsey;
Lymann Doster, Marcos Gastelum, Cheryl Hamilton, L. Jones, Monroe Mabon, Tony McKinney, Art
Sewell, Joe Spinuzzi, Xavier Steen, Linda Williams; Sam Drummy; Claude Dubois; Robin Duke; Duke

Grammys go

Street Records/WEA International, Inc.; Bob Dylan; Sheila E.; Marcel East; Elektra/Asylum Records; In Uniw
Merry Elkins; Ellis Mercantile; Sam Emerson; EMI-America Records; Environmental Landscape Design: s
Bluma Bluebond; Epic Records; Expendable Supply Store; Buzz Martin; Steve Fargnoli; Jeff Fectau; Michael
Federal Express: Brandon Davis, Mary Stettler; Danny Federici; Dana Ferris; John Field; Fin de Siecle Quincy
Musique; Fleishman Hiller: Mark Grossman; Peter Fletcher; David Foster; Foster Frees Music; Len Lionel

Freedman; Grettsongs; Michael Fuchs; G2 Graphic Service, Inc.: John Beard, Pamela Beard; Sandy
Gallman; Cathy Garfield; Humberto Gatica; Geffen Records/WEA International, Inc.; Geordie Hormel Enterprises; Don
Gerrard; Bill Gibson; Marc Gilmartin; Bob Glaub; Golden Nugget: Steve Wynn; Golden State Sanga Bank; Gold Mountain
Records; Ronni Goldstein; Steve Golstein; Wendy Goldstein; Golin-Malley Production: Craig Gollin and Howard Malley;

™ T'Bruce Golin; Lance Golin; Brian Good; Randy Goodrum; Good Sport Music; Diane Gordon; Graphics Arts Systems: Bob
Hutchinson; Samuel Graham; Great American Market: Joe Tawil; April Grebb; Greene, Crowe & Co.: Charlie Fernandez,
Kevin Hayes, Larry Jandrow, Diane Stafford, Keith Winikoff; Walt Grove; Grundman Mastering: Kurt Guehring; John Guess;
Hall & Oates; James Hajdukiewicz; Trisha Hanson; Corey Hart; Ronnie Hawkins; Chris Hayes; Nelson Hayes; HBO:
Gretchen Head; Hecht Custom Photo: Chris Hecht; Larry Heider; Dennis Herring; Robert Hilburn; Glen Holguim; Hollywood
Coffee Service: Fred Bass; David Holman; Sean Hooper; Dan Hill; Mark Homes; Hulex Music Inc.; Dan Hurd; Tommy
Hunter; Michael Hutchinson; Paul Hyde; Image Transform; Immaculate Heart High School; James Ingram; Irving Music,
Inc.; Jackie Jackson; Laloya Jackson; Marlon Jackson; Randy Jackson; Tito Jackson; Mac James; Al Jarreau; John

.. Yenkins; Waylon Jennings; Billy Joel; Louis Johnson; Luis Johnson; Martha Johnson; Michael Johnson;.J. Jourand; Pat
Joyce; Anita Kaminski; Mary Ketting; Kielty & Dayton, Inc.; The Klages Group: Tim Anson, Brian Burton, Ernie Cox, Bob
» “Diekinson; Peni?y "Dodson, Lisa Gilhausen, James Gormias, Dave Marrot, Erick Marstons, Mark Melchiorre, Diana Randall,
Joe Rigoli, Dennis Rudge, Tony Ward, Debbie Woelfel; Lee Klemmer; Claire Kohler; Ira Koslow; Kragen & Company: Linda

. Bergener, Lynn DeBernardis, Sotero Diaz lll, Joseph Geus, Damon Griffin, James Holloway, Lisa Kelsey, Nancy Marcussen,
Antony Maricevic, Endi Maricevic, Greg McMickle, Robert Mozejewski, Priscilla Prestwidge, Jacque Wagon, Ken Yates; Krajian
Advertising: Leon Krajian; Bobby Lamm; Jon Landau; Mike Landau; Renee Larizza; Larrabee Sound Studios; Larry Larson; Cyndi Lauper;
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Le Bel Age; Myra Lebo; Leed’s Musical; Paul Leim; Jolie Levine; Dave Levisohn; Gloria Levisohn; Eugene Levy; Huey Lewis anc
The News; Life Magazine: David Breskin, Cheryl McCall; Gordon Lightfoot; Lighthouse Studio; Eduardo Fayad; Little
Mountain Sound Studios; Lion Share Studios and Staff: Jay Antista, Paul Bassett, Larry Fergusson, Tom Fouce, Khaliq
Glover, James Goforth, Joel Jauregui, Patrice Kilby, Peg Needleman, Steve Schmitt, Rowena Tauber, Howard Weiss, Terry
Williams; Macey Lipman; Martha Littrell; Livingston Audio; Kenny Loggins; Nils Lofgren; Baron Longfellow; Jeff Lorber; Lee
Loughnane; Bob Loveland; David Malloy; Kevin Maloney; Michael Manoogian Logo Design: Manta Sound; Richard Manuel;
Anka Maricevic; Tony Marienthal; Mason Badge: Al Freedman, George Massenburg; John Mayon; MCA Music; Paul
McKenna; Tony McKinney; Murray MclLauchlan; Brian McManus; Meadowlands; Tom Meleck; Mike Melvoin; Mary Jo
Mennella; Merchandising Methods, Inc.; Devera Metter; Bette Midler; Frank Mills; Kim Mitchell; Joni Mitchell; Mitsubhi;
Mole-Richardson Company of Hollywood Lighting; Larry Parker; Montage Music Inc.; Jess S. Morgan; Matthew Morris lli;
David Morse; Peter Morse; Motown Record Corporation; Tommy Mottola; Jeff Mueller; Mark Mueller; Joan Mullen; Anne
Murray; Bruce Murray; Music Corp. Of America, Inc.; Music Express; Nagel Nursey: Hans and Annelesia Nagel; Doug
Nelson; Jack Nelson; Willie Nelson; Susan Nessanbaum; Robbie Nevil; Roger Nichols; NIKE; Aldo Nova; Oberheim; Marcus
Ryles; Ron Oberman; Ocean Way Recording: Ted Conroy; Cathrine O’Hara; Michael Omartian; Omega Studios: Ken Dodge;
Claudio Ordenes; Wayne Orr; Jeffrey Osborne; Pacific Lithograph Company; Pacific Video: Steve Schriffren; Pablo Records;
David Paich; Rachel Paiement; Palacio Video Engineering: John Palacio; John Palacio, Jr.; Jimmy Pankow; Thom Panunzio;
Cheryl Pappas; Walt Parazaider; Hayward Parrott; David Partin; Pepsi, USA: Ken Ross; Bob Perkins; Richard Perry; Steve
Perry; Joel Peskin; Oscar Peterson; Elaine Phillinganes; Greg Phillinganes; Larla Phillinganes; Colina Phillips; Photo Image,
Inc: Jim Holder, Alice Lumley; PIP (Sunset and La Cienega): Chuck Jordan; Bob Pittman; Planet Records; Chuck Plotkin;
The Pointer Sisters; Polygram Records Ltd.; Carole Pope; Steve Porcaro; Portrait Records; The Post Group: Joan Adler, Chris
Aslup, Arnie Chodorow, Richard Cueta; Helen Davis, Dave Fishbein, Thomas Garelik, Meryl Lippman-
Perutz; Private | Records; Charlie Randazzo, Linda Rheinstein, Maury Rosenfeld, Mark Wells, John
Williams; Lisa Powers; Bill Prestwidge; Prince; Prop Services West: Frank Stepherson; Pro Rock
Unlimited; Protection Services Company: Leon Cole; Putman Publishing Group; Qwest Records;
Quantity Photos: Evelyn Mann; Patrick Raines; Hector Ramirez, Madeline Randolph; Random Notes;

Wt e s T, T

- e

more than the
to make

To everyone

“We Are The [IRCA Records; Steve Ray; Ready Records; Record One: Brian Campbell, Val Garay, Arthur Kelm, Dub
. Maitiand and Michelle Zarin; Record Plant; Mike Reno; Rentals West: Dick Siegel; The Revolution;
reality, the Howie Rice; Richard Photo Lab: Richard Kung; John Richardson; Brenda Richie; John Rigney; Gail

Richards; John Robinson; Smokey Robinson; Bob Rock; Kenny Rogers; Marty Rogol; Rolling Green:
Tom Dahlberg; Rolling Sound Service: George Goen; Brad Rosenberger; Rose Royce of Holland: Maya
Tamura; Glen Rosenthal; Diana Ross; Ken Ross; Mark Ross; R&R Express; Mark Rothbaum; Marcus

! to you, too”

And LOVC, Ryles; Terry Santiel; Scenic Express: Kevin Gadd; Bob Schiely; Tom Schuyler; Doug Schwartz; Patti
]ackson Scialfa; Jim Scott; Linday Scott; Toby Scott; Security Hogg Music; Lorraine Segato; Danny Seraphine;
’ Shelly Selover; Paul Shaffer; Graham Shaw; Afrila Shrib; Ann Short; Show Biz Enterprises: Yuri
| ]ones, Mansdorf; Leroy Sibbles; Jane Siberry; Alan Sides; Liberty Silver; Ed Simeone; Paul Simon; Dan Smit;

i Richie Kelly Smith; Tamsy Smith; David Sinclair; Bruce Solberg; Soultion Records; Someone’s In the Kitchen:
John Abrahams, Kenneth Altman, Peter Bott, Joe Douglas, Patrick Dubray, Barbara Harper, Ken Harper,
David Hayhurst, Michael Hollister, Jerry Huffman, Bob Jackson, Steve Jaffee, Rick Jones, Morag Karius; Peggy Krantz,
Michael Landfreid, Jeff Meshel, Richard Owen, Janice Padwa, Stan Phifer, Laura Piening, Joanne Roth, Brian Russ, Carol
St. Ama, Tom Stack, Cameron Teufel, Gail Teufel, Margaret Toll, Sharon Trocki; Abdonlaya Soumarr; Soundcraft Electronics;
Sound Source Audio Rentals; Sparrow Records; Bruce Springsteen; Wayne St. John; Miriam “Squeak” Stone; Harriet
Sternberg; Gary Stiffleman; Studio 55; Street Talk Tunes; Sunset Sound Studios; Sulvia Surdu; Synclavier; Trish Talbot;
Gary Tallent; TechniGraphics: Irving Adler, Dan Farrinton; Tembo Records; Patti Tessel; lan Thomas; Jimmy Thudpucker;
David Ticke; The Tower of Power Horn Section; Jim Tract; Dallas Trbovich; Tom Trbovich; Tritonics: Bob Sofia, Dale Ann
Stieber, Chuck Weiss; Garry Trudeau True North Records; Tina Turner; Sylvia Tyson; Ultravision: Carl Porcella; lan
Underwood; United/Western Studlos U.S. Postal Service; Chevette Valentine; Jim Vallance, K|m Vassy; Verkerke
Reproductmn USA: Steg’\’%n M. Rediker; Video Diversions: Charlie Williams;.Video Monltormg Serwces Video One, Inc.: Bob
yaufman Tom Kyle, Lori Nivette, John Purdy; Videotape Products; Billy Joe Walker; Elizabeth Walker Warner Brother ~
“Records Inc; Warner Communications, Inc.: Steve Ross, Steve Warnick; Dionne Warwick; Paul Warren; WEA International,
Inc.; Frank Weber; Max Weinberg; Scott Weinstein; Irv Weitsman; Wells Fargo Security: Tom Banghart, Eddie Banks, Efigo
Brides, Dara Byrd, Ted Camperi, Mr. Cox, Emmanuel Dwamenah, Robert Franco, Wayne Glenn, Walter Gray, Charles Quinn,
Roel Riojas, Ron Wilson; West Coast Theatrical Supply: Mike Bonnaud; West Coast Worldwide Theatrical: Mike Barnhart;
| Westlake Studios; Westwood One; Wexler Video: Bob Wexler; Wild & Associates; Williams Graphics; Sharon Lee Williams;
Cynthia Wilson; Winterland Productions: Dell Fruano, Lynn Rogers; Malcolm Wiseman; David Wolff; Stevie Wonder; Ken
Woo; Larry Woodside; Cathy Worthington; Yamaha; Walter Yetnikoff; Cynthia Young; Neil Young; Zappacosta; Andy Zucker
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iideo retailing

April Meet Offers ‘Inside’ View

NAG To Gover Rental Field

FUK WELEK ENDING APRIL 12, 1986

Billboard

recording, or otherwise, without the prior written permission of the pubiisher.

TOP VIDEOCASSETTES ™™

©Copyright 1986, Biliboard Publications. Inc. No part of this publication may be reproduced. stored in any -

retrieval system, or transmitted. in any form or by any means. electronic, mechanical, photocopying,

Compiled from a national sample of retail store rental reports.

&
s/ y
r
. &/ °st ¥
BY JIM BESSMAN get rid of them, the costs, percent- S Copyright Owner, Principal -
age of rentals, establishing a li- &/ TILE Distributor, Catalog Number Performers LA
NEW YORK The 7-Eleven chainis  brary, who controls what, should £
not the .only convenience store oper- they own or lease or put them in on 1| 1| 5 | RETURN OF THE JEDI CBS-Fox Video 1478 m::h;mglrd 1983 | PG
ation with an eye on the home video  consignment—all the requirements
boom. to ensure a good job.” 2 3 4 SILVERADO RCA, Columbia Pictures Home Video 6-  Kevin Kline 1985 | PG-13
The video rental business comes To help answer these concerns, 20257 ScoltiGIenT
up for discussion again at the sixth  Howton is bringing in former | 3 | 2 | g | RAMBO:FIRSTBLOOD PART Il 4 Thorn/EMI/HBO Video TVA3002 Sylvester Stallone 1985 | R
semi-annual convention of the Na- VSDA staffer Risa Solomon, now
tional Advisory Group, Convenience  head of the Dallas-based Videodome 4 | 4| 11| PRIZZIS HONOR A ABC Motion Pictures Jack Nicholson 1985 | R
Stores/Petroleum Companies video consulting firm. Solomon says pestroniios DX UNTAID
(NAG), this week (7-10) at the Shera-  that aside from explaining the dif- 5 | 7 | 4 | PEE-WEE'S BIG ADVENTURE A a:::g agﬁélr\}%eo 1523 Pee-Wee Herman 1985 | PG
ton Sand Key Resort Hotel in Clear- ferences in available video market- !
water Beach, Fla. ing programs and describing the 6 6 4 NAgIONAL LAMPOON'S EUROPEAN Warner Bros. Inc. Chevy Chase 1985 | pG-13
The Jacksonville, Fla.-based na- video industry’s potential in gener- VACATION 4 U N U Hal Beverly D'Angelo
tional buying, marketing, and ser- al, her presentation will emphasize 715 |11! maska Universal City Studios Cher 1985 | PG-13
vice organization broached the topic  that convenience stores should rent et IS Eloh N 7 amEitt
at its last convention, but, according  only, and be especially “conscious” 818 | 9 | STELMO'SFIREA RCA/Columbia Pictures Home Video 6-  Rob Lowe 1985 | R
to NAG president Hugh Howton, of its specific clientele. L3552 Demi Moore
there was then insufficient informa- “Convenience stores should not 9 | 10| 4 | SUMMER RENTAL Paramount Pictures John Candy 1985 | PG
tion specific to the membership. be video stores,” adds Solomon. Reramounthomelideclo et AT REIE
NAG consists of upper-level man- “I'm very pro sales, but the conve- 10| 1 7 WEIRD SCIENCE A Universal City Studios Anthony Michael Hall 1985 | PG-13
agement personnel from small con- nience store is not the place to dis- MEAIDIsEEorp 80200 ellylCebrock
venience store chains and petro- play a sale tape. It’s definitely a 1] 9 | 8 | TEENwoLF Atlantic Releasing Corp. Michael J. Fox 1985 | oG
leumn marketers and their suppliers.  rental market.” ORI (e T A0
Says Howton, “This time we want These outlets, she continues, 121 13| 5 | VOLUNTEERS a Thorn/EMI/HBO Video TVA2983 Ig::]'ézr;zs 1985 | R
to tell out owners the inside story  “can’t just go with a top 40 mix if y
about videotapes: What are they, they want to get maximum profits. 13| 12 | 10 | MAD MAX BEYOND THUNDERDOME 4  ‘Varner Bros. inc. Mel Gibson 1985 | pG.13
problems in renting and storing, They have to gear toward their type CETGIE) (A1 U2 | IS flnayoney
whether they should buy, how to Continued on next page, Tri-Star Pictures Val Kilmer
y ¥ ( page) | 14| 14| 4 | REALGENIUS RCA/Columbia Home Video 6-20568  Gabe Jarret B8 || [
Paramount Pictures .
e R e e S e 23
SPEC’S EXPA"SIO" 15| 16 | 22 | BEVERLY HILLS COP Paramount Home video 1 134 Eddie Murphy 1985 | R
g Warner Bros. Inc.
(Continued from page 45) 16 | 17 | 14 | PALERIDER & e AR Clint Eastwood 1985 | R
of video in other units stuns man- to be pleased with the chain’s per- 17| 15| 18 | GREMLINS a Warner Bros. Inc. Zach Galligan 1981 | e
agement. “Three months after we formance in personal stereo with peneihiomedeoises hosbelcates
opened in Plant City we had to refix- items under $100. However, Bill 18 | 18 | 9 | MY SCIENCE PROJECT Touchstone Films John Stockwell 1985 | PG
ture,” says Bill Lieff, “and there Lieff warns, “We're coming to less jlonchstoneliiomelvidecl350 DaniclclontZerneck
are two video stores in the same and less capability in personal ste- Universal City Studios Molly Ringwald
strip with us.” reo. There’sppro ar?d cor}:. The upside Rl Bl B i e It (2 Oy aauonyIMichac g il I
He notes the firm has yet to ex- is accelerated sales and sales of | 29 | NEW] | YEAR OF THE DRAGON MGM/UA Home Video 800713 SIS R 1985 | R
periment with video in its mall loca- software you might have missed if onn _one
tions. Of Spec’s 21 present stores, you didn’t sell the players. But the | 27| 25 | 27 | amaDEUS A Thorn EMI,HBO Video TVA2997 Lo e s 1984 | PG
10 are in strips, nine are in malls, downside is the demo time. We feel - Murray Abraham
and two are free-standing. we’ll keep personal stereo in three- | 92 | 20 | 23 | GHOSTBUSTERS a RCA/Columbia Pictures Home Video 6. Bill Murray 1084 | PG
Spec’s present rental fee struc- fourths of the stores.” Zuiie Ranidyiovd
ture starts with a $2 nightly charge A breakthrough for Spec’s, say | 23 | 22 | 7 | THEMAN WITH ONE RED SHOE CBS-Fox Video 1477 Tom Hanks 1985 | PG
and offers Monday-Wednesday $1 both Ann and Bill Lieff, was a visit
traffic specials. Half the stores car- last fall to Southern California to | 24 | 19 | 16 | FLETCHA o b‘rgxe[r)satl %ty Stlgf(i)i?séo Chevy Chase 1985 | PG
ry Beta. examine combo stores (audio and DL SR
As the time of the prospectus video software). “We made modifi- | 25 ' 21 | 7 | creatore® Thorn/EMI/HBO Video TVA2999 me;lochﬁ: o el r
publication last fall, video was for cations and upgraded our stores ac- i gway
sale in all 16 stores and rental was cordlngly,"’ they report. 26 | 26 | 19 | THE EMERALD FOREST E:gg::y E-g;::;e;mma . P ey
available in just seven. Video con- Of Spec’s total thrust, Ann says, y !
tributed 11% of total revenue for “Florida is the hottest state in the | 27 | NEWP | THE GOONIES Warner Bros. Inc. Sean Astin 1985 | o
the fiscal year ended July 31, 1985, country. With the growth seen for UL (ateiRs Vi eler i NS L el
based on net sales of $16,638,000. video and Compact Disc, our think- | 28 | 24 | 8 | REDSONJA CBS-Fox Video 4733 g.'Sctr:w?\‘rlz?neEEEr i | e
Spec’s considers itself a continu- ing in taking the company public G INEEE
ing serious player in prerecorded was that we’d be crazy if we didn’t 29 | 35 | 20 | BREWSTER'S MILLIONS A # Universal City Studios Richard Pryor 1985 | PG
music, and management continues  go for it.” LS (ot (Garyzs GIohiX John Candy
30| 27| 6 | THECOCA-COLAKID® Gl Enc Roberts 1985 | R
World Film Services Limited Barrett Oliver
U n h t d S 31| 2 2 DA Paramount Home Video 1810 Mary Beth Hurt 1985 | PG
John Cusack
c a r e ees 32 | NEW)p| BETTER OFF DEAD Key Video 7083 Amanda Wyss 1985 | PG
— Orion Pictures
33| 30 | 18 | CODE OF SILENCE A Thorm/EMIZHBO Video TVA2985 Chuck Norns 1985 | R
. Roger Moore
34| 33| 16| AVIEWTOAKILL CBS-Fox Video 4730 Grace Jones 1985 | PG
Paramount Pictures Ethan Hawke
35| % 2 EXRLORERS Paramount Home Video 1676 River Phoenix 2 |t i
36|29 3 CREEPERS Media Home Entertainment M831 Donald Pleasence 1985 | R
37 | 31 | 12 | BERRY GORDY'S THE LAST DRAGON CBS-Fox Video 6294 \T/g'n"l‘t‘;k 1985 | PG-13
N
Warner Bros. Inc Matthew Modine
125,000 150,000 175,000 200,000 38| 39 | 18| VISIONQUEST A Warner Home Video 11459 Linda Fiorentino 2 |
A A A" N N -~ Cannon Films Inc. Steve Railsback
N ST 39 | 36 | 13 | LIFEFORCE ® Cannon Fis, preve Rors 1985 | R
Congratulations Bob Mann. Automatic Golf - Certified Orion Pictures Richard Mulligan
9 40 | 37 | 13 | THE HEAVENLY KID Thorn/EMI/HBO Video TVA3261 Jason Gedrick BB || [RERE

Platinum 168,000 Units Sold. (Records available for
audit to any authorized charting organization.) Coming
soon: Bob Mann’s “Instant Karate"”

® Recording Industry Assn. ot America gold certitication for theatrical films, sales of 75.000 units or suggested list price income of $3 mittion (30,000 or $1 2
million for non-theatrical made-for-home video product; 25.000 or $1 million for music video product). A RIAA platinum certification for theatrical films. sales of
150.000 units or suggested list price income of $6 million (60.000 or $2 4 million for non-theatrical made-for-home wvideo product: 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1. 1985 were certified under different criteria ) @ International Tape Disc Assn. certification for
gross label revenue of $1 milhion after returns or stock balancing.
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iideo retailing

RENTAL CLUBS

(Continued from page 46)

A more prevalent pattern today is
seen in the way National Video ad-
vises its 660 franchisees. “We use a
VIP card which is reissued each
vear,” says executive vice president
Troy Cooper. “We suggest our fran-
chisees absorb the cost and issue
the cards free, but many do charge
a nominal $2 or so for the initial pro-
cessing and for renewal.” Cooper
adds that renewal allows stores to
update credit status.

Taking the middle ground on the
club issue is the Camelot Music
chain, with video departments in 86
of its 178 stores. The club’s orignal
membership program costs $19.95,
and benefits include reduced rental
rates, a 10% discount on all regular-
ly priced video merchandise, club
mailings, and special sale programs.
Recently, however, a $5 rental-only
program has been added.

The latter, called a “standard”
membership, requires a major cred-
it card for enrollment. “That se-
cures the membership,” says video
director Carol Babeli, adding that
unlike other lower-priced programs,
Camelot’s $5 plan doesn't include re-
newal fees.

The original program is now re-
ferred to as a “de luxe” member-
ship, and Babeli says, “It looks to be
that’s going to be the stronger of
the two. The interesting thing is
that we still haven’t seen a decline
in our de luxe membership. [ think
that’s a credit to the salesmanship
of our people. I think the discount
means something to people; there’s
a lot of collectors out there.”

Babeli says that standard club
members may upgrade to de luxe
status by paying the difference be-
tween the two rates.

Another indication of the trend
toward lower club fees is the fact
that the same Camelot program
that now costs $19.95 sold for $50
when the club was launched in 1981.
But Don Morstad, advertising and
public relations specialist for 94-
store Video Update, perceives a
problem in reducing club rates.

“We can’t seriously lower the
price without causing problems
among our current customers who
bought in at the higher rate,” he
says. “The minute you begin lower-
ing the price, you begin to offend
your existing members.”

NAG CONFERENCE

(Continued from preceding page)

of clientele—to narrow-target ac-
cording to whether it’s a blue collar
location, a strip or shopping center,
hours of operation, cross-merchan-
dising, and other criteria. Careful
selection of titles is the most impor-
tant problem to be faced in getting
into video for them.”

Howton says that following the
convention, detailed minutes of the
video session will be disseminated
to 900 retail companies, mostly non-
members, as a means of “‘proselytiz-
ing” prospective joiners. Currently,
the 2-1/2-year-old NAG is made up
of 212 members, including 100 rent-
al companies representing 3,000
convenience stores and gas sta-
tions. The rest are suppliers. How-
ton says that the largest member
company owns 371 stores. The aver-
age holds 18-20 locations.

THE TOY SENSATION

IN A FULL 101-MINUTE MINI-SERIES
NOW ON HOME VIDEO!

FROM SWANNA-BARSERA PRODUCTIONS, ML
anp T5iiMa conpPoRaTiON

F -I .._-_fW'“‘,".i"_:. |
Y

VESTRON
VIDED * 101 High Ridge Road. P.0. Box 4000. Stamford. CT 06907

Creative Markatirg Company of the Year (as voted by the readers of VIDED INSIDER)

€ 198, 1986 Torxa, Corp and Hanna/Barbera Productions. Inc. All Fights Raserved.
The trademark GoBots and related character marks are owned by Tonka. Corp.
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Prices Tumble As Disney Enters Its ‘Wonderland’ Gampaign

BY TONY SEIDEMAN

NEW YORK Walt Disney Home
Video is releasing “Alice In Won-
derland” at $29.95 as part of its an-
nual summer sale—the first time
the company debuted one of its an-
imated classics at a sell-through
price.

‘““Alice In Wonderland’’ is the
headline package in Disney’s an-
nual promotion, this year titled
“Disney’s Wonderland Sale.” Oth-
er firsts featured in the Disney
promotion include:

e Fully animated Disney car-
toons offered at less than $15.

e Disney’s release of its first Co-
lorized title—‘‘The Absent Minded
Professor’’ going from black-and-
white to full spectrum.

e An extended duration to make
this the company’s longest run-
ning “summer” promotion. “Won-
derland” is slated to go on through
Christmas; Disney’s previous
drives all ended with the beginning
of fall.

Order closing date on the sale is
May 6; street date for the product
May 28.

Disney Home Video head Ben
Tenn describes the pricing of “Al-
ice In Wonderland” as ‘‘one-tier
vs. two-tier.” In 1985 Walt Disney
Home Video released “Pinnochio”

at $79.95 and several months later
dropped the price to $29.95, great-
ly distressing many retailers and
distributors who had had the pro-
gram in stock. Sales of the pro-
gram proved strong at the lower
price, however, and the ‘‘response
at retail” led to the $29.95 “Alice,”
says Tenn.

Coming out at $14.95 are three
“Winnie The Pooh’’ titles, one
Mickey Mouse, and one Donald
Duck program.

The Mickey and Donald pack-
ages, each running 30 minutes, are
“Mickey Knows Best’” and ‘“The
Importance Of Being Donald.”
Previous collections of high-
powered Disney animated charac-
ters ran 45 minutes and retailed
for $29.95.

The “Pooh” programs are “Win-
nie The Pooh & The Honey Tree,”
“Winnie The Pooh & The Blustery
Day,” and “Winnie The Pooh &
Tigger Too.” These will also run
for 30 minutes. The Mickey and
Donald programs have never be-
fore been released on videocas-
sette; the Pooh programs were out
three years ago in a single pack-
age that sold for $79.95.

Six other movies join ““‘Alice In
Wonderland” and ‘“The Absent-
Minded Professor’’ in the “Won-
derland” sale. At $29.95, features

LOS ANGELES ‘Jane Fonda's
Workout” has gone over the mil-
lion-unit sales mark domestically
and has sold more than 300,000
units in foreign markets.

The only other two home video-
cassettes that have reached that
plateau are Paramount’s “Beverly
Hills Cop” and “Raiders Of The
Lost Ark,” both theatrical hits.
The Fonda title is the only made-
for-video million-seller to date.

Court Shannon, executive vice
president of Karl/Lorimar Home
Video, revealed those sales fig-
ures during a March 22 home vid-
eo symposium here sponsored by
the Los Angeles County Bar Assn.

Karl/Lorimar continues to pur-
sue “video publishing’ aggresive-
ly, Shannon said. He predicted
that the industry will see more
corporate sponsorship arrange-
ments such as those Karl has al-
ready put together, notably Rob-
ert Haas’ “Eat To Win” program
and the more recent “Mr. Boston's
Bartender Guide.”

An ambitious program for “The
Baseball Bunch” will be launched
this spring by Karl. Its sponsors
will be Major League Baseball and
Kool-Aid. The latter company,
Shannon indicated, has already
committed $250,000 to the pro-
gram, in essence covering its cost
before the home video release. The
instructional tape will feature for-
mer baseball players Johnny
Bench and Lou Piniella.

A critical portion of Shannon’s
presentation had to do with how
the economics of made-for videos

Fonda Feels Like A Million
In Sales For Karl/Lorimar

are broken down.

He explained that a $39.95 tape
is sold to distributors for $25. Af-
ter a duping cost of $5 per tape, a
85 royalty payment, and $4 in mar-
keting, the per-tape profit comes
out to be $11.

For $19.95 tapes, the wholesale
cost is $12.50, the duping cost is
$4.40, the royalty is $2, and mar-
keting costs range between $1 and
$2. The remaining profit is $5.
Profit on $9.95 product is usually
$1.30 per tape.

During an earlier session, Rob-
ert Blattner, president of RCA/
Columbia Pictures Home Video,
and Arthur Morowitz, president of
Metro Video Distributors, staged
a mock vendor/distributor negoti-
ation to show attendees how that
side of the business works.

However, Blattner suggested
that in two or three years, his com-
pany and others may set up direct
sales forces, which he called
“something we really don’t want
to do.” That action would be neces-
sary, he said, if distributors be-
come mere “pipeline fillers.”

Morowitz contended that he
can’t be “RCA/Columbia’s mer-
chandising arm or the guy who
promotes everything you put
out.” He also asserted that giving
financial incentives to distributors
for achieving what he called “quo-
tas” and Blattner called “goals” is
a practice that should be discontin-
ued, because it forces many dis-
tributors to buy too many copies
of some titles.

JIM McCULLAUGH

include: “Bedknobs & Broom-
sticks,” ¢20,000 Leagues Under
The Sea,” ‘“The Happiest Million-
aire,” “The Parent Trap,” “Davy
Crockett, King Of The Wild Fron-
tier,” and “Davy Crockett & The
River Pirates.”

‘Chains that
have a rental
business,
have a direct
mail business’

As before, Disney’s summer
promotion will be backed by
strong co-op funds, p-o-p material,
and a consumer advertising cam-
paign. The company claims the
costs of the marketing campaign
will top $1.5 million. A large
amount of spot television buys is
planned, with coverage planned so
that 80% of potential purchasers in
the nation’s top 10 markets will see

FOR WEEK ENDING APRIL 12, 1986

“Wonderland” spots at least four
times. An average of 35 spots will
run weekly.

Disney will use a “scatter plan”
approach with its television buys,
going into locally targeted and

produced programs and into shows

airing just before prime time.
Spots will also appear on daytime
game shows such as “Let’s Make
A Deal,”” “The Price Is Right,”
“Hot Streaks,”” and “Wheel Of
Fortune.”

Print ads will run in TV Guide,
People, Time, and in major news-
papers.

A heavy selection of point-of-
purchase material is also avail-
able. Stores will get 21 pieces of
material including a single con-
vertible unit which can be turned
into a floor display, two floor dis-
plays, a floor and a counter dis-
play, and a canopy.

In addition to lowering the
prices for its promotion, Disney is
also raising dealer margins. “If
we’'re going to ask retailers to
bring in inventory in quantity and
use some of their advertising for

Billboard

sales, then they have to have a rea-
sonable margin. Twenty-five per-
cent is not going to do it any
more,” he says.

Direct mail is another potential
sell-through avenue, says Tenn.
“The chains that have a rental
business have a direct mail busi-
ness,” through their rental club
lists, he says. Dealers can start
“using that direct mail business
and allow his consumers to order
the product,” he suggests.

Tenn is not worried about the
impact of the large number of cur-
rent promotions on ‘“Wonderland.”
“Just as there has been a glut of
product for rental, there’s going to
be a glut of product for sale,” he
says. Even so, he claims, “There’s
never too much good product.
Product that sells there’s never
too much of; product that per-
forms, there’s never too much of.”
And that, he feels, is the category
into which Disney’s material falls.

“What the dealer’s going to do,
as dealers traditionally have had
the responsibility of doing, is pre-
selecting the product,” Tenn says.

e ——
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TOP MUSIC VIDEOCASSETTES

Compiled from a national sample of retail store sales reports.

&/e 5 %
o /)6 Copyright Owner, Principal 53 § $
L/ &/ TTE Manufacturer, Catalog Number Performers S| & | &
Picture Music Intl.
11 1| 7 | JOHNLENNON LIVE IN NEW YORK @ Sony video Software 96W50128.00127 IOhn Lennon 198 | ¢ |2095
Sire Records
2 | 2 | 19| THEVIRGIN TOURMADONNALIVE® %€ "8cone @ o 8105 Madonna 1985 | ¢ 2998
MOTOWN 25: YESTERDAY, TODAY,  Motown Pictures Co. ) .
3|3 | 9| FOREVER A MGM/UA Home Video 300302 VTS LR 283 0|23
4 | 7 | 23| NOJACKET REQUIRED @ 2{:::{:2 sie;e"gdsso‘;’g ” Phil Collins 1985 | SF | 1998
CBS Music Video Ent.
5| 5 | 49| WHAM! THE VIDEO @ et Wham! 1985 | SF | 1998
Picture Music Intk. .
6 | 6 | 13| LIVEAFTERDEATH Scny Video Software 96W501 14 Iron Maiden 1985 [ ¢ |2995
THE BEATLES LIVE-READY STEADY  Picture Music Intk.
711552 gore Sony Video Software 97W00192 [helBeaties 1923 RS g 1693
8 8 13 WHITE CITY CL';”{:L‘?, .\Riffiéd\?ié'é% 1025 Pete Townshend 1985 | D | 29.95
THE BEST OF ELVIS COSTELLO AND i Elvis Costello & The
g 9 11 THE ATTRACTIONS CBS-Fox Video 7092 Attractions 1985 | LF | 2498
Tom Petty Inc. Tom Petty And The
10| 11 | 3 | PACKUP THE PLANTATION LIVE AR o o e e 1986 | ¢ | 2995
Quincy Jones Productions R
111 ¢4 7 PORTRAIT OF AN ALBUM @ MGM/UA Home Video 400648 Frank Sinatra 1986 | D | 3995
12| 10 | 11 | SCENES FROM THE BIG CHAIR L Tears For Fears 1985 | LF | 2995
Polygram MusicVideo-U.S. R
13 | 17 | 45 | ANIMALIZE LIVE UNCENSORED @ B S Kiss 1985 | LF | 2995
14 | NEWD | LOOK TO THE RAINBOW vy £ Stewart Inc. Patti LaBelle 198 | ¢ | 2095
15 | NEW)> | STATE OF GRACE MusicVision 6-20500 Grace Jones 1986 | LF | 2995
PRINCE AND THE REVOLUTION P.R.N. Productions Prince And The
16 | 14133 | |yra Warner Music Video 3-538102 Revolution 1953 | UCHI}29.83
17 | NEWp | ALABAMA MusicVision 6-20575 Alabama 1986 [ SF | 19.95
Picture Music Intl. A
18 | 12 | 33 | TINALIVE PRIVATE DANCER TOUR A Sony Video Software 96WO0089-90 Tina Turner 1985 | ¢ | 2995
Picture Music Intl.
13| 18 | 17 | ARENA Thorn/EMI/HBO Video TVE2789 Duran Duran 1985 | LF | 29.95
20 | 13 | 5 | NERVOUS NIGHT B Mt yideo e The Hooters 1985 | LF [ 1998

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) ® International Tape Disc Assn. certification for
gross label revenue of $1 million after returns or stock balancing. SF short-form. LF long-form. C concert. D documentary.
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Fast Forward |

BY FRANK LOVECE

A bi-weekly survey of technical de- |

velopments in the hardware and
software sides of the home video
industry

IN A RECENT COLUMN we dis-

cussed VCR heads, the internal |

components that “read” audio and
video signals onto and from video-
tape. This time we look at the analo-
gous component in video cameras—
the image pickup tube or imaging
microchip. As cameras and cam-
corders continue to shrink in size
some background on this element
can help you understand size reduc-
tions.

All video cameras and cam-
corders use either a tube or a chip to
turn light into electronic video sig-
nals. The type of TV picture that re-
sults depends on the type and size,
all else being equal.

Tubes rather than chips have
been the standard since the begin-
nings of TV cameras in the '20s and
'30s; microchip imagers weren’t in-
troduced to consumer cameras until
1982, with Hitachi’s mode! VK
C1000. We'll look at tubes first. Ina
sentence, they work like TV sets,
but backwards.

Image pickup tubes are transpar-
ent glass cylinders that lay horizon-
tally inside the camera. In consumer
equipment, they're either 1/3-, 1/2-
or 2/3-inch in diameter. The end
closest to the camera lens has a flat,
photosensitive surface called,
among other things, the “signal
plate” or ‘“‘target plate.” This is
where light passing through the
lens falls. In color cameras, the
light first passes through a striped
filter that helps produce video’s pri-
mary colors of red, green, and blue.

At the tube’s other end is an elec-
tron “gun” that produces an elec-
tron scanning beam. This beam
scans the signal plate where light
energy is being stored. The beam
then transfers the energy through
the vacuum of the tube, past vari-
ous electronic tweaking devices,
and finally through a “signal elec-
trode” that, in conjunction with oth-
er internal components, produces
video signals. This is a simplified ex-
planation.

Until they were phased out in
1983, the standard video camera

tube was the Vidicon. (Tube names |

are capitalized trade names; the
“con’” ending they all share comes
from one of the two earliest tubes,

scientist Vladimir Zworykin’s “icon- |

oscope.”’) The Vidicon was devel-
oped by RCA about 1951, and was
intended to be the centerpiece of the
relatively light, low-cost industrial/
educational cameras. Video cam-
eras—from the ’60s “portapaks” to
the late-’70s home-consumer mod-
els—each used a Vidicon tube.

Since it was designed for industri-
al use, the Vidicon was a fairly rug-
ged, no-nonsense tube. It wasn’t,
however, particularly low-light sen-
sitive. Most had “minimum illumina-
tion” requirements of about 100 lux,
more than 10 times the amount re-
quired by most consumer cameras
today.

Japan’s NHK (Nippon Broadecast-
ing Corp.) developed the next tube
introduced to consumer cameras,

(Continued on page 56)
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ENGELBERT
HUMPERDINCK
performs his greatest
hits live at the Royal
Albert Hall in London.
Includes such classic
songs as “Mona Lisa,’
“Unforgettable,’
“Quando Quando
Quando,” “Release Me”
and many more!

NATIONAL
RELEASE
DATE:

May 14, 1986

VHS: MA1036; Beta: MB1036;
60 Minutes.

Beta 077
A

VESTRIN
MUsSICV DEO=

© 1986 Vestron MusicVideo N —
1011 High Ridge Road
P.O. Box 4000 A
Stamford, CT 06907
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SIEVIE NICKS
| GAN'T WAL

he is one of the most recognizable figures in
contemporary music today. Her success, both
as a member of the legendary Fleetwood Mac,
and as a solo artist, has been all platinum.
This is Stevie Nicks' biggest hit clips, includ-

ing “I CAN'T WAIT"”and “TALK TO ME" from

the current smash album ROCK A LITTLE

plus“STAND BACK"”and “STOP DRAGGIN’

MY HEART AROUND" with Tom Petty

and more.

) ) suggested
retail
[ ]

price

Dolby Stereo—Digitally Mastered

ALSO AVAILABLE ON VIDEOCASSETTE

MENUDO BOB MARLEY CLIMAX BLUES BAND

VIDEO EXPLOSION LIVE AT THE RAINBOWY LIVE FROM LONDON

A thrilling concert video by the group that has He was one of the mostimportant musical artists Here’s the band that helped shape the British
conquered young America and the rest of the of the past decade. This collector’s video, featur- Blues explosion of the early 70s, in a rare per-
teenage world. Singing and dancing their way ing 13 of the superstar’s greatest songs, docu- formance video. Filmed at London’s famous
through more than 13 songs, the sensational five- ments one of the most brilliant reggae events ever Marquee, this electrifying concert features all of
some keep their fans spellbound. recorded on film. their biggest hits.

il pri s il pri suggested retail price
$29.95 EUO%EfEESiOFEg:;E,;lyczmered $29095 Zi%g:j::fbi:?%i‘i E’lzlrcl:y—Legend—$29.9S $29o95 ngy Stereo wne

AVAILABLE ON VIDEOGASSETTE IN APRIL

VHS Beta ORDER NOW - CALL YOUR DISTRIBUTOR TODAY!
= it
STEREO STEREO © Artwork & Design 1986 RCA/Columbia Pictures Home Video. All rights reserved.

RCA/Columbia Pictures Home Video, 2501 W. Alameda Ave., Burbank, CA 91505 POP Hotline 1-800-RCA/CPHV.
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TOP VIDEOCASSETTES ***°

——— s video

A
$ Compiled from a national ple of retail store sales reports.
s/&/3 =3 w

-#/ = § Copyright Owner, Principal 8 $ £ 2

/& ; ool ® €

,;? \? s‘g TITLE Manufacturer, Catalog Number Performers x| & [
1| 1| 5 | RETURNOF THE JEDI CBS-Fox Video 1478 Mark Ham® 1983 | PG | 79.98
2| 2| 23| JANEFONDA'S NEW WORKOUT A ﬁ;’ﬁ&‘iﬁn e P e 069 Jane Fonda 1985 | NR | 39.95
3 | 3 | 22| BEVERLYHILLS COP B P o0 1134 Eddie Murphy 1985 | R | 2995
4 5 10 RAMBO: FIRST BLOOD PART il A Thorn/EMI/HBO Video TVA3002 Sylvester Stallone 1985 R [ 7995
5 6 36 PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 G | 2995
6 | 4 |204| JANE FONDA'S WORKOUT A & g’r‘ffofﬁn ORI 10 042 Jane Fonda 1982 | NR | 50.95
7| 9| 23| THEWIZARDOFOZA @ MGM/UA Home Video 600001 ;‘;‘;Ysgfég“d 1939 | G | 2995
8| 7] 4| siveraoo R pglumbia Pictures Home Video 6- Ko e 1985 | PG-13 | 79.95
9| 8|7 | PRMETIMEa ® RO Video PO 00 055 Jane Fonda 198 | NR | 3995
10 | 14 | 5 | GONE WITH THE WIND A MGM/UA Home Video 900284 S:’v’[e“n‘iae?; 1939 | G | 8995
11| 11 | 19 | THE BEST OF JOHN BELUSHI A a'a";"efﬁo‘r’r“‘ie\j’i deo 34078 John Belushi 1985 | NR | 2498
12| 15 | 13 | wamvce o T B o] 1 | W8 | 9%
13| 13| 4 | PEE-WEE'S BIG ADVENTURE A xg:::: EL?,;'C?aeo 11523 Pee-Wee Herman 1985 | po {7995
14 | 12 | 11 | PRIZZ'S HONOR & o Moo actures ook Nicholson 1985 | R | 7995
15 19| 14 PLAYBOY VIDEO CENTERFOLD A Karl Lorimar Home Video 501 Sherry Arnett 1985 | NR | 995
16 | 10 | 22 | MOTOWN 25: YESTERDAY, TODAY, o tures o 00302 Various Artists 1983 | NR | 2995
17 | 18 | 7 | JOHNLENNON LIVE IN NEW YORK @ gifr:;"jig';f‘sco'f;‘xére 96W50128.00127 Jonn Lennon 198 | NR | 29.95
18| 32| 19 cv‘:)w%%ﬁ'l“'s ULTIMATE VIDEO  Jc1 Video lnc. | Kathy Smith 198 | NR | 2995
19 | NEWD> | YEAR OF THE DRAGON MGM/UA Home Video 800713 fre A 1985 | R | 79.95
0] 16| o | b SATRRPORTRAT OF AN gy sttt ™ o | e | w1 |
21| % 1 | wasxa TR
22 [ 17 | 19 | THEVIRGIN TOUR-MADONNALIVE® DreRecords ' o i Madonna 1965 | NR | 2998
23 | REENTRY CADDYSHACK & xg::z: azﬁf{e%eo 2005 g'o.lteivn)éyc Bgiegerfield LELN E 28
24 | 20 | 23 | GHOSTBUSTERS A RCA/ Clumbia Pictures Home Video 6- g!‘n""A‘;:fgy g 1984 | PG | 7995
251 21 | 93 DUMBO A ¢ Walt Disney Home Video 24 Animated 1941 G | 2995
26| 24| 9 | ST.ELMO'SFIRE A RCA(Columbia Pictures Home Video 6- RO L 1985 | R | 7995
L el e
2| | 0| BEMERIORWOROT  pcnvmr T s | e |
29 | 23 | 20 | MARYPOPPINS® & Walt Disney Home Video 23 Julie c::gy"{fe 1954 | G | 2995
0| 2 18] oremunsa e - I
31[ 5[ 3 [ summen mewrad B e acngs0s  BnaSia || 70 |
2 | o | ATONALIAMPOONSRNIAL e s o | 1 o
33 | REENTRY RISKY BUSINESS A \1I;Ihaerr(\;eerf:-Iecr;rr?eo U‘izggyl 1323 ;Zg‘eg:itsjz Mornay 1983 E 233
34| 29 | 107 | DOIT DEBBIE'S WAY A e e Debbie Reynolds 1983 | NR | 39.95
35 | NEWD | SESAIE STREET PRESENTS: FOLLOW Crire emysontionshos Soriamer | | o |
36| 37| 7 | TEENwoLF ALl T S Michael J. Fox 1985 | pc | 7995
37| 38| 28 | AMADEUS A Thorn/EMI/HBO Video TVA2997 I_°“’;‘u’jr“a'§°Abraham 198 | pc | 7995
38| 27| 5 | VOLUNTEERS o Thorn/EMI/HBO Video TVA2983 Ig::‘ ’éj)’r‘“:fy 1985 | R | 7995
39| 30| 3 | 2001:A SPACE ODYSSEY MGM/UA Home Video 700002 é?ﬂﬂ% ood 1968 | G |29.95
40 | 28 | 7 | WEIRD SCIENCE A fn’gxelgsi;'_%gg‘;‘g%o Q;‘I‘I';"L’;YB’:ﬂEE”' Hall | 1985 | po-13 | 79.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) @ International Tape Disc Assn. certification for
gross label revenue of $1 million after returns or stock balancing.

“KISS OF The Spider Woman” has had a successful launch via Charter
Entertainment, an Embassy Home Entertainment division, shipping
110,000 units on pre-order. The program hit video stores on April 2, a
little more than a week after William Hurt won an Academy Award for
best actor.

A VIDEO MAGAZINE is coming from Paramount Home Video. The company
is creating the “Fangoria Video Magazine Series” to focus on horror
and supernatural topics. First program, due in May, is “Scream
Greats—Volume One.” It will profile special effects maven Tom Sa-
vini. Paramount licensed the “Fangoria Video Magazine Series” from
0’Quinn Productions, a subsidiary of the Starlog Publishing Group,
which publishes the Fangoria magazine on which the video will be
based.

BOX-OFFICE HIT “Rocky IV” will be hitting the home video marketplace
in May, when the title is released by CBS/Fox Video with a list of
$79.98.

VIDAMERICA is price-promoting six titles in tandem with the release of
four new programs. All the titles are part of its “Koala Family Collec-
tion.” The four new programs are “The Phantom Treehouse,” “Doc-
tors & Nurses,” “Mystery At Castle House,” and “Lincoln County In-
cident.” Purchase of any one of these new $29.95 titles between May 12
and 20 will enable consumers to purchase two already-released “Ko-
ala” titles at $19.95, a reduction from the line’s standard $29.95. The
company offers six discount programs to chose from: “Mystery Is-
land,” ‘Smuggler’s Cove,” “Fatty Finn,” “Nutcase,” “Save The Lady,”
and “Run Rebecca Run.”

KARL/LORIMAR HOME VIDEO has signed on toy-store representative Lewco
to help move its product into child-oriented retail outlets. The move is
part of Karl/Lorimar’s campaign to penetrate certain specific indus-
tries. The company says it is using the concept of “industry” dissec-
tion—using an existing distributor within a business to help boost the
penetration of a new product line. Lewco’s biggest claim to fame is its
ownership of the toy licensing rights to Gumby and Pokey.

DELOREANS are proving popular in the home video industry this season.
Ingram Video is offering retailers an opportunity to win a 1982 ma-
chine in a promotion of MCA Home Video's “Back To The Future.”
Distributor Sight & Sound has also sponsored a contest offering one of
the stainless-steel-skinned sports cars (Billboard, March 29). Ingram
customers who purchase 15 units of “Future” will also get a Sony
Walkman radio/cassette player, a life-size “Future” standup, and a
motorized counter display. The drawing for Ingram’s DeLorean will be
held by an independent firm 30 days after the movie’s street date.

MCA HOME VIDEO'S latest music release is “Triumph—Live At The US
Festival,” a 60-minute program list-priced at $29.95. Street date for the
title is April 17.

MORE CLOSE-CAPTIONED titles are due from Media Home Entertainment.
Coming shortly are “Nightmare On Elm Street, Part 2" and “The Del-
ta Force.” Six more titles are scheduled for close-captioned release by
the end of the year, and others are planned for 1987. Before its new
commitment, “Creature,” a 1985 release, was the only MHE title avail-
able with close-captioning.

AUSTRALIAN FIRE OPALS are at the heart of “The Fire In The Stone,” an
upcoming Scholastic-Lorimar release. The plot tells the story of a
youth's chase after some stolen stones. The film runs 97 minutes and
retails for $39.95.

RIGHTS TO “Buster’s World,” winner of a 1985 Berlin Film Festival
award, have been purchased by Specialty Cassettes. The program was
nationally broadcast as part of PBS’ “Wonderworks” series. Specialty
plans home video release for the title in the second quarter of this year.

CONSUMER REPORTS has chosen two titles for the initial releases in its
video line. First out are “Cars: How To Buy A New Or Used Car And
Keep It (Almost Forever)”’ and ‘“Home, Safe Home: The Essential
Guide To Keeping Your Home Safe And Secure.” Scheduled for re-
lease in the next 18 months are “How To Buy A House, Condo Or Co-
op,” “A Guide To Personal Money Management,” and two other pro-
grams. Release date for the first two titles is May 30. List price is
$19.95 for each of the 50-minute programs. Karl/Lorimar Home Video
will be handling distribution of the titles.

BILINGUAL MABAZINE “Video Vision” is celebrating its second anniversa-
ry. The publication debuted in 1984 as a Miami-based tabloid. It is now
distributed nationally on glossy stock.
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FAST FORWARD

(Continued from page 53)

the still-popular Saticon. Also origi-
nally an industrial/educational-level
tube (with some light broadcasting
applications), the Saticon was a step
up. One of the primary reasons is
that its photosensitive surface is
coated, generally, with selenium ar-
senic tellurium. This chemical for-
mulation helps lessen image “lag”
(streaky images) and needs less
light than the antimony trisulfide
coating of Vidicon tubes. Sony's
“SMF (Saticon Mixed Field) Trini-
con’’ is basically a Saticon variant
with proprietary color processing.
The next generation of image
pickup tubes is made up of two
closely related types: the Newcosvi-
con and the Newicon. The latter,
more prevalent, is essentially a
product resulting from minor evolu-
tionary changes in the former. Coat-
ed with zine selenium and a band of
zine tellurium/cadmium tellurium,

the Newvicon’s prime strength is its
low-light sensitivity.

The latest development in video
camera tubes is “high-band” tech-
nology. High-band tubes incorpo-
rate a variety of electronics that
provide, among other things, better
scanning of smaller image particles
than previous tubes. High-band Sa-
ticons, for instance, provide better
horizontal resolution, one standard
measurement of image quality,
than do conventional Saticons—all
else being equal, of course.

Tubes in radios, amplifiers, et al.
were supplanted by solid-state, inte-
grated-circuit technology. So, video
camera tubes, while in no immediate
danger, are being challenged by im-
age-sensing microchips. These come
in two types: the original MOS (met-
al-oxide semiconductor) and the lat-
er CCD (change-coupled device).

Both MOS and CCD imaging

chips have the familiar advantages
over vacuum tubes: durability,
quick warmup, and compactness.
The fingernail-sized chips also have
it over tubes in that they are virtual-
ly free of image-lag, and do not
“burn.” (Tubes, when pointed at ex-
tremely bright objects such as the
sun, can be ruined by a “burn-in”
spot.) The primary disadvantage is
that most imaging chips are far less
light-sensitive than most tubes—al-
though, significantly, there are ex-
ceptions. One final point: chips also
tend to be found in the most expen-
sive cameras and camcorders.

Whether tubes or chips are used,
a video camera imaging device is
not an isolated component. Its per-
formance depends somewhat on the
support electronics.

Chips may eventually replace
tubes, if past trends apply, but for
now, both peacefully coexist.

Which is the only Number One single
writien hy Bruce Springsicen?

If you don’t know, find out in

THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED BRONSON

The inside story of every Number One single from
“Rock Around the Clock” to “We Are the World." At bookstores now.

Thi: announcement 1s under no circumstances to he construed as an offer to sell oras a solicitation of an offer to buy any of these securities.

NEW ISSUE

The offering is made only by the Prospectus.

$100,000,000

March 6. 1986

VESTROND INC.

9% Convertible Subordinated Debentures Due 2011
Interest Payable September 1 and March 1

Price 100%

{Plus accrued interest, it any, from March 12, 1986.)

Copies of the Prospectus may be obtained in any State in which this announcement is circulated from onl)
such of the undersigned or other dealers or brokers as may lawfully offer these securities in such State.

Merrill Lynch Capital Markets

Bear, Stearns & Co. Inc.

Drexel Burnham Lambert
Incorporated

Morgan Stanlezr & Co.

Incarporatc

Shearson Lehman Brothers Inc.

Allen & Company

Incorporated

McKinley Square, Allsopp Securities Inc.

Goldman, Sachs & Co.

Prudential-Bache

Butcher & Singer Inc.

The First Boston Corporation

Sccurities

Wertheim & Co., Inc.

Oppenheimer & Co., Inc.

E. F. Hutton & Company Inc.

L. F. Rothschild, Unterberg, Towbin, Inc.

Cowen & Co.

Smith Barney, Harris Upham & Co.

Incarporated

Donaldson, Lufkin & Jenrette

Securitics Corporation
Kidder, Peabod] & Co.
Incorporate

Salomon Brothers Inc
Dean Witter Reynolds Inc.
Mabon, Nugent & Co.

Wheat, First Securities, Inc.

Watch for

SPOTLIGHTS

in April and May

SPECIAL INTEREST VIDEO
AUDIO FOR VIDEG

AUDIO FOR RADIO
CORPORATE SPONSORSHP

TALENT & TOURING:
ON THE ROAD IN THE USA & EUROPE
(Sound, Staging, Lighting & Transportation)

MALL RETAILING
INVENTORY MANAGEMENT
HEAVY METAL

WEST GERMANY

;l VIVA PUERTO RICO

) RECORD MERCHANDISING
| AUDIO BOOKS

| DIGITAL AUDIO RECORDING

EIEIEIEE
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BILLBOARD COVERS IT ALL!
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U.S. &Possessions

]

O 6months (26issues)

0
0

O  Alaska (firstclassonly)

1 Year (51issues)

2years (102issues)
1yearviaFirstClass

Canada

0
]

1year
1yearviaFirstClass

215

$158U.S.
225U.8.

Overseas
[m]

]
0
0
0
]

Australia & New Zealand (viaair jet)
Central America &

Caribbear (viaair mail}

Mexico (v aair maii, Billedin Pesos)
South America (via air mail)
Continental Europe (viaair mail) **
Asia, Africa, allothers (viaair mail)
Japan (viaairjet)

$250

230
$225
285
£140
350

Y80.000

Retailers
O 30-Only records, prerecorded and
blank tapes
O 31-Only video or computer software
O 33-Records, tapes and video or
computer software
0O 32-Primarily playback and
communication ha:dware,
software and accessories
Distributors
44-Rack Jobbers
45-Record. tape, video or
computer software
46-One Stops
47-Juke box operators
48-Exporters and importers of
records, tapes and video

Radio/Broadcasting

0 50-Radio Programmers, Music
Directors, General Mgrs., Air
Personalities

O 53-Disco DJ's. owners, managers

O 55-Television and Cable personnel

O 56-Radio Syndicators

Manufacturers/Production

O 60-Record companies, independent
producers, independent promotion
companies

O 61-Pressing plants, manufacturers of
software, hardware and/or pro
equipment

O 62-Recording Studios
0O 63-Video/Motion picture industry
personnel

Artists and Artists Reiations
0O 70-Recording artists, performers
O 71-Attorneys, agents and managers

Buyers of Talent

0O 74<Concert promoters, impresarios

0O 75-Clubs. hotels, concert facilities

(1 76-Light and sound companies for
concerts, disco

Music Publishers

O 91-Music Publishers, songwriters

O 92-Performing unions, licensing and
rights organizations

O 93-Industry Associations

Miscellaneous
82-Music tans, audiophiles
81-Public. school and university
librares
86-Financial Institutions
87-Government
95-Newspaper and magazine
personnel, journalists
96-Advertising and public relations
11-Other, please
specify
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AVAILABLE
MID-APRIL

VHS Beta
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Only $l6.95

w I 10 ‘“‘*‘ “w Profits realized by Sony Home Video from the
\ “ “ sale of “Heor N Aid: The Sessions” will be
w d donated to Henr ‘N Aid.
Contributions may b sent directly to:
Hear ‘N Aid
8033 Sunset Elvd., Suife 840
Los Angeles, CA 90046

Sony and Beta are registered trademarks of the Sony Corporation. Video £P is a registered trademark of the Sony Corporation of America. Price is suggested list, slightly higher in Canada.

www americanradiohistorv com


www.americanradiohistory.com



www.americanradiohistory.com

BLOCKBUSTER VIDEOCASSETTE.

“REMO WILLIAMS: THE ADVENTURE BEGINS...

J_[j//l,/

e L//rw [re BEins. . .

Get Remo on your side. He's worth it!

Thorn EMI/HBO Video is pleased to announce the videocassette release
of the film, “Remo Williams: The Adventure Begins.” A non-stop action thnller,
‘Remo’ hot from the box-ofiice three months ago.

Hired by a secret government agency to go after the most corrupt criminals,
Remo is trained to walk through fire, race across a desert without leaving foot-
prints and dodge an assassin’s bullet. He's the ultimate weapon!

“Move over Mr. Bond, here comes ‘Remo’!” Los Angeles Herald Examiner.

“Rock’em-Sock’em acticn. Great feats of derring-do.” Newsday

“Clevery; slick and fast-moving...non-stop thrills.” New York Post

The action never stops! Order lots and lots of “Remo Williams: The Adventure
Begins” on videocassette. Everyone will want to join in the excitement!
For p.o.p. material call 800+648-7650. Canada only: 800/255-2123. m

ANOTHER THORN EMI/HBO

VIDEO

A DICK CLARK/LARRY SPIEGEL/MEL BERGMAN roncisn A GUY HARMLTON i FRED WARD - JOEL GREY - WILFORD BRIMLEY

© 1986 Thorn EMI/HBO Vdeo.

ot JACKSON DE GOVIA o pronece ANUREW LASZLO, A.S.C. v ocsivorer ety RICHARD SAPIR & WARREN MURPHY Cumpus’gsﬂg

i E”_EN MIRU]N'EK Prints by Delme®  ©1985 Orion Pictures Corporation. All Rights Reserved. - EYREIIY bcruRES Relea

JA. PRESTON - GEORGE COE - CHARLES CIOFFI - KATE MULGREW esio MARK MELNICK
GRAIG SAFAN
o5 DICK CLARK - MEL BERGMAN nuwie JUDY GOLDSTEIN ™5 UHRIBTUPHER WO0D "y lARRY SPIEGEL ™5 GLY HAIVIlHUN
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Advertising deadline: APRIL 14

& Manufacturers of audio and video & Video music producers/production
tape products. facilities.

O Professional audio and video tape © Professional services and supplies

~ - equipment manufacturers. (from plating, processing and
SQJRC€ pressing plants to professional
& Video program suppliers/buyers. tape supplies and accessories).

CONTACT: Norm Berkowitz, Manager, Billboard Directories: (212) 764-7330 or any Billboard Sales Office Worldwide.
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Delia Diversification Is Designed To Put Wolfe At The Fore

NEW YORK Music video director
Francis Delia has expanded his Hol-
lywood-based production company
to facilitate its diversification into
other markets, while continuing to
develop its interests in music video.

A year ago, the director said that
he was eager to develop projects in
areas such as commercials, feature
films, and television; but that the
“very proliferation” of work in mu-
sic clips was making that goal diffi-
cult to achieve (Billboard, Jan. 19,
1985).

Now, Delia has beefed up his ad-
ministrative and directorial staffs in
his attempt to branch out—a move
that has been considered or accom-
plished in the past year by other mu-
sic video directors including Russell
Mulcahy, Brian Grant, and Martin
Kahan.

Some of the key new appoint-
ments and promotions at Delia’s
Wolfe Company Inc., are:

e On the talent side, documentar-
ian Jean Pierre Dutilleux and music
video director Yuri Sivolop have
been brought into the firm.

¢ Louis Rapage, former vice pres-
ident of marketing and promotion at
Exit/A&M Records, and director of
music video programming develop-
ment at Alan Landsburg Produc-
tions, has been named chief execu-
tive officer.

e Emily Cherniss, formerly with
Playboy Channel’s ancillary mar-
keting division, has been appointed

director of operations.

e Wendy Ferris, previously direc-
tor of public relations at Kragen &
Co., has assumed the same role at
Wolfe.

According to Delia, his company’s
expansion is a ‘‘natural progres-
sion” from its music video roots.
“The name of the game is diversifi-
cation,” says the director, who has
directed 40 clips in the past four
years since Wall of Voodoo’s ““Mexi-
can Radio,” a $13,000 visual smor-
gasbord which established him as a
cutting-edge director. “The basic

idea is to keep our music video-

strength, and build up the commer-
cial end of the company.”

Delia says, though, that “music
video is our primary source of in-
come, and will continue to be.”

The Wolfe Co. has just completed
its first commercials—a series of
four 30-second public service spots
for the AIDS Project Los Angeles’
“Fight the Fear With the Facts”
campaign. The project was commis-
sioned by the Wexler & Shalek ad
agency.

Other projects being developed
include a 12-part TV documentary
that Delia is working on with Dutti-
leux (who directed the 1979 Oscar-
nominated “Raoni” documentary
about Amazon Indians, as well as
Stewart Copeland’s recent “The
Rhythmatist” home video); a fea-
ture film screenplay Delia hopes to
produce independently; and fashion

Performer/Writer Been
Gets The Gall To Direct

BY JIM BESSMAN

NEW YORK Despite Elektra Rec-
ords’ initial reluctance, Michael
Been—lead singer, bassist, and prin-
cipal songwriter of the Call—has
been given a shot at directing the
group’s first video for the label.

Filmed for “well under $50,000” in
two San Francisco area clubs and a
quonset hut in Santa Cruz, the “Ev-
erywhere [ Go” clip is a departure
from the Call's two previous black-
and-white performance clips. Shot al-
most exclusively in color, the clip con-
tains off-stage documentary footage
as well.

“There were three schools of
thought on me being allowed to do
it,” says Been of his directorial debut.
“Some were skeptical, and didn’t like
the idea at all. Some thought it was
great. The rest were pretty nervous.
I guess they would've felt more se-
cure with someone who's done it
before.”

Still, when the work was finished,
the label seemed satisfied. ““I just
sent them the rough cut, and they
liked it,” Been says. “Of course, with
all the different opinions, each of
them had a couple of scenes they
didn’t like.”

Admitting the band has a “heavy
gloom-and-doom image,” he says he
wanted to show that there’s another
side to the band, one that “doesn’t
take ourselves so seriously.”

Been says he also tried to present
the band members as distinct charac-
ters. “When I like a band, I get into
knowing the different people as indi-

viduals,” he explains. “This creates
more of a relationship and a bond be-
tween the band and its audience. The
Beatles were the best example; they
weren't just a band performing a
song.”

To personalize his band—com-
prised of drummer Scott Musick, gui-
tarist Tom Ferrier, and keyboardist
Jim Goodwin—Been mixed perfor-
mance segments filmed at San Fran-
cisco’s Oasis and Berkeley’s Berkeley
Square with unscripted “cinema véri-
t¢” footage. This was shot by a three-
person crew which followed the band
around in the Santa Cruz rehearsal
setting.

“With this band, if you have us per-
form a song where we put ourselves
into it and enjoy it, there’s something
very real and credible,” says Been.
“But if you sit us down and pose us
for a picture, we look terrible. Same
thing if you try and make us act—
very wooden.”

Been admits that, from a label
viewpoint, one of the Call's problems
is that “as far as being commercial,
we're not good at show biz.” Never-
theless, he says that “good videos
can be done simply and honestly,
without the phony trappings and the
personality cult that arises from a sil-
ly fantasy that someone then decides
to idolize. That’s not healthy, and
anyone can see it's wrong.”

To keep “Everywhere I Go” simple
and low-budget, Been avoided reli-
ance on “a lot of tricks,” keeping all
the effects within “the confines of
taste.” Although all but the Super

(Continued on next page)

video projects.

“In terms of career longevity,
you have to diversify and broaden
the market areas you can go into,”
says Delia. Particularly because of
the “ebb and flow” of the music
business, it is important to “effec-
tively develop other markets.”

This process, he says, “is not a
matter of just signing on directing
talent in volume, or creating a run-
amok overhead situation,” but one
that “requires selectivity” in terms
of projects undertaken and talent
enlisted.

F

Raiding The Ranks Of Daytime. WABC-TV's “‘New York Hot Tracks” went to the soap bin for its two new hosts: Debbi

As with other veteran directors,
Delia has noticed a “certain contrac-
tion’”’ in the musie video business,
with record companies exercising
greater caution in budgeting pro-
duction planning, and hoping for a
“tangible” return on investment.

But Delia notes that Wolfe Co.’s
video output over the past three
months remains “healthy” and di-
verse, with clips such as Starship’s
“Sara” and “Tomorrow Doesn’t
Matter Anymore’’; Blue Oyster
Cult’s “Dancin’ In The Ruins,” and
Ry Cooder’s “Crossroads.”

Chief executive officer Rapage
feels that Wolfe’s charge is now to
develop the music video market and
help give it direction. ““We must not
only present [music video] product
to the record buying public, but
should also shape the market it-
self,” he says.

Rapage notes the development of
a “move from independent video di-
rectors to production companies,”
and says he hopes to position The
Wolfe Co. at the front of that trend.

JIM BESSMAN

Morgan and Darnell Williams, stars of ABC's “All My Children.” Shown, from left, are David Novarro, the show's producer;
Williams; Morgan; and associate producer Vinnie Rubino.

NEW YORK

A VIDEO FOR “Be Fair To Your-
self,” an anti-drug song performed
by the NHL Buffalo Sabres, is
scheduled to be screened soon in
schools throughout western New
York. It was produced by Lynn
Ann Helmsteadt for Select Sound
Studio and WGRZ-TV. The song
was written by Dick Bauerle and
Ron Lombardo.

The popular nightclub Private
Eyes is expanding its video produc-
tion wing, Private Eyes Produc-
tions, to include a new state-of-the-
art editing system. The company’s
most recent project is a video for
Karl Lagerfeld’s Homme, a new
men’s cologne. It will premiere at
the product launch party later this
month.

Simmeon Soffer directed Select
Records recording group Whistle’s
video for “(Nothing Serious) Just
Buggin’,” the first single from the
act’s debut album. It’s a conceptual
piece that was shot at Nexus Stu-
dios and employs animation and su-
perimposition effects. Julie Pante-
lich produced.

The governor’s motion picture
and television office will hold a two-

day seminar for state agencies and
departments on the needs of the
film and video industries and ways
to handle location and production
requests. It will take place April 22
and 23 in Saratoga Springs, N.Y.,
and will feature guest speakers
from the motion picture, TV, com-
mercial, and music video production
industries.

LOS ANGELES

UNITEL HOLLYWOOD has been
busy editing music video program-
ming for Lynch/Biller Produc-
tions, in the form of three Turner
Broadcasting System video shows:
the one-hour ‘‘Chartbusters” and
“Power Play” programs, directed
by Steve Uhlenberg and produced
by Tom Lynch and Gary Biller;
and “Night Tracks.” Unitel's Keith
Cook and John Bellis provide on-
line editing for the shows.

New York-based Greg Dougher-
ty recently went to Hollywood to
edit Columbia recording act Lover-
boy’s video for “This Could Be The
Night,” which is in heavy rotation
on MTV. It revolves around a street
scenario that was lensed in Vancou-
ver under the direction of Dominic

Video Track

Sena. Beth Broday and David War-
field produced for N. Lee Lacy.
Dougherty used the facilities of The
Editing Co. and Unitel.

OTHER CITIES

lRS’ “THE CUTTING EDGE” re-
cently went to Mardi Gras to soak
up some of New Orleans’ cajun and
jazz offerings. Hosted by Peter
Zaremba, the rock show featured
several acts, including the Dirty
Dozen Brass Band, Beausoleil,
Mamou, Bayou Rhythm, and the
Radiators.

Michael Damian’s new video for
“What Are You Looking For” is a
romantic clip that is said to put the
artist in an “unending game of cat
and mouse” with a “beautiful yet
elusive woman.” Directed by Debo-
rah Samuel and produced by Allan
Weinrib, the clip is Damian’s first
from his self-titled album.

Edited by LINDA MOLESKI

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadway, New York, N.Y. 10036.
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New Video (Clips

This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artists, title,
album (where applicable)/label,
producer/production house, di-
rector. Please send information to
Billboard, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

BLACK FLAG
Drinking And Driving
In My Head/SST

J.R. Johnson

J.R Johnson

DAVID BOWIE

Absolute Beginners

Absolute Beginners (Motion Picture Soundtrack)/EMI
Julien Temple

JOE COCKER

Shelter Me
Cocker/Capitol

Faith Dektor/Petermann Dektor
Leshe Dektor

THE FIRM

Live In Peace

Mean Business/5 From The Firm/Atlantic
Aubrey Powell/ Aubrey Powell Productions
Peter Christopherson

HUSKER DU
Diane

SST

Joe Rees/Target Video
Joe Rees

KATRINA & THE WAVES

Is That It?
Waves/Capitol

Annie Croft/PMI Productions
Mick Kieber

April 9 - 15, 1986

PLAY LIST

The only trans-
Europesan all

day music TV
channel

LIGHTS CAMERA ACTION MUSIC BOX REPORTS FROM
THE SET OF “ABSOLUTE BEGINNERS™
Sunday. Aprit 13, 1100. 17 00, 23 00

/SURE SHOT - 30 PLAYSW

KROKUS

Burning Up The Night
Change of Address/Arista

Fiona Fitzherbert/Razor Productions
John House

LATIN QUARTER

Modern Times

Modern Times/Ansta

Paul McNally/M-Ocean Productions
Steve Martin

JULIAN LENNON
Stick Around

The Secret Value of Daydreaming/Atlantic
Jerry Kramer/Michael/Jerry Kramer & Associates
J. Kramer/Douglas Martin

BARRY MANILOW

He Doesn’t Care (But | Do)
In Search of Love/RCA

No Pictures/Ria Images

Moshe Brakha

MARILLION

Lady Nina

Brief Encounter/Capitol
Annie Croft/PMI Productions
Julian Caidan

MEAT PUPPETS
Little Wing

SST

Joe Rees/Target Video

Joe Rees

MIKE + THE MECHANICS

All | Need Is A Miracle

Mike + the Mechanics/Atlantic

Paul Flattery/Split Screen Productions
Jim Yukich

MINUTEMEN

Ack Ack Ack Ack
3 Way Tie (For Last}/SST
John Talley Jones
John Talley Jones

MINUTEMEN

Beacon Sighted Through Fog/Only
Minority

ST

Joe Rees/Target Video

Joe Rees

TED NUGENT

Little Miss Dangerous

Littie Miss Dangerous/Atlantic

Joni Sigvatsson/N. Lee Lacy/Greenbriar Productions
Mick Haggerty

QUEEN

Princes Of The Universe

Highlander {Motion Picture Soundtrack)/Capitol
Chrissy Smith

Russell Mulcahy

QUEEN
“A Kind Of Magic"

/HEAVY ACTION 15-24 PLAYSi

s Huey Lewis “Do You Believe in Love”
4 Bronski Beat “C'mon C'mon"”

Culture Club “Move Away”

Hig List “Iinto The Fire”

Big Audlo Dynam/le “E-MC2"

Prince “Kiss"

Comic Rellet “Living Doli”

Tavares “Heaven Must Be Mlssmg An Angel”

Jackson Browne “For America’

Grace Jones “Love Is A Drug”

John Taylor “i Do What | Do”

Howard Jones “No-one Is To Blame”

David Bame “Absolute Beginners"

Pet Sho 's “Love Comes Quickly”

Talk Talk " ving In Another World"

The Rolling Stones “Harlem Shuffe”

Whistle “Just Buggin"

Bob Dylan “Subterranean Homesick Blues"

Matt Bianco "l Just Can't Stand It”

Faico “Jeanny"

The one to watch . . .

MODELS
“Out Of Mind, Out Of Sight”'

SMOKEY ROBINSON
Sleepless Nights
Smoke Signals/Motown
Pancho Makzoumé

JUDY RODMAN
Until | Met You
Judy/MTM

The Nashville Network
Byron Binkley

SIMPLE MINDS

All The Things She Said
Once Upon a Time/A&M

Kris P./Zbig Vision

2Zbigniew Rybczynski

SLY FOX

Let's Go All The Way

Let's Go All the Way/Capitol

George Bloom/Georgian Communications
Mick Kleber

STARPOINT
Restless
Restless/Elektra
Elan Charles
Georgia Sulhvan

SWA

Myth

SST

Joe Rees/Target Video
Joe Rees

JOHN TAYLOR

| Do What | Do

Capitol

Joe Bilella/Music Graphics Inc.
John Taylor/Tony Mitchell

PETE TOWNSHEND
Secondhand Love

White City-A Novel/ATCO

Richard Lowenstein/Midnight Films
Richard Lowenstein

TRIPLETS

Translate

Break the Silence/Elektra

Michael Pillot/Michael Pillot Productions
Julia Heyward

BONNIE TYLER

If You Were A Woman (And | Was A Man)
Secret Dreams & Forbidden Fire/Columbia

Martin Wynn Gritfith & Ruth Orme/AWGO

Jim Steiman & Stuart Orme

UFO
UFO Live

Misdemeanor/Chrysalis

Philhp Goodhand-Tait/Trillion Fiims
Madeleine French

Wayne Isham

BEEN DIRECTS THE CALL’S NEW CLIP

(Continued from preceding page)

8mm club footage is shot in color, it’s
not your standard color negative. In
fact, says Been, color “treatments”
are so extensive that “there’s a place
where we increase the blacks so
much that the room itself is
eliminated.”

Been says the combined 16mm and
8mm footage was all shot with hand-
held cameras, except for an occasion-
al shot that used the new ‘“Barber
Boom” camera raising device, which
is controlled via a television monitor
at its base. At moments in the clip,
camera movements relate to the lyr-
ics, as in the rapid upward sweep to
the ceiling from a closeup on Been,
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when he sings, “My mind reels, all
my senses rise.”

As with the Call’s two videos from
their three-album stint with Poly-
Gram, the current clip is a collabora-
tion with the Caroline Video produc-
tion house. Juanita Diana, the clip’s
producer, co-owns the company with
Mike Feeney, who directed the Call’s
second video, ‘‘Scene Beyond
Dreams,” in a flooded, rundown sea-
plane hangar.

That video achieved only limited
play on MTV. But the band’s first
clip, “The Walls Came Down,” picked
up heavy play after Been's artistic
considerations were heeded by doubt-
ful record company officials.

“Completely inspired” by Martin
Scorsese’s film “Raging Bull,” Been
opted for a stark, black-and-white
performance piece filmed at a cost of
just $15,000. “The label said, ‘No way!
The kids want to see color and flash-
ing lights,”” Been says. “But they fi-
nally gave in. There was no money
behind it, because they thought it
was such a risk. But it did stand out.”

Now, as then, Been maintains it’s
important to make a video in which
“the 15th time you see it, you still see
new things without there being a
mumbo-jumbo of stuff. And he con-
tinues. “That’s a fine line.”
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PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

VIDEOS ADDED
THIS WEEK

BIG AUDIO DYNAMITE THE MEDICINE SHOW  Columbia
BLUE IN HEAVEN | JUST WANNA Island

JOE COCKER SHELTER ME  Capitol

BOB DYLAN/TOM PETTY BAND OF THE HAND MCA
FALCO VIENNA CALLING A&M

THE FIRM  LIVE IN PEACE  Atlantic

GREEN ON RED TIME AIN'T NOTHING  PolyGram
HOWARD JONES NO ONE IS TO BLAME  Elektra
KEEL BECAUSE THE NIGHT MCA

KISS WHO WANTS TOBE LONELY PolyGram
KROKUS BURNING UP THE NIGHT  Arista

LATIN QUARTER MODERN TIMES Arista

JULIAN LENNON STICK AROUND  Atlantic
MR.MISTER ISITLOVE RCA

OINGO BOINGO STAY MCA

SIMPLE MINDS  ALL THE THINGS SHE SAID A&M
TEMPTATIONS A FINE MESS Motown

BREAKOUT
NEW
POWER
MEDIUM
POWER
POWER
NEW
BREAKOUT
LIGHT
BREAKOUT
LIGHT
NEW
POWER
POWER
LIGHT
POWER
POWER

POWER
ROTATION

DAVIO BOWIE ABSOLUTE BEGINNERS EMI America
JACKSON BROWNE FOR AMERICA Asylum

DIRE STRAITS SO FAR AWAY Warner Bros.
DOKKEN IN MY DREAMS Elektra

DREAM ACADEMY LOVE PARADE Warner Bros.
GREG KIHN LOVE AND ROCK & ROLL EMI America
MADONNA LIVE TO TELL Warner Bros.

MIKE + THE MECHANICS ALL | NEED IS A MIRACLE
STARSHIP  TOMORROW DOESN'T MATTER TONIGHT
THOMPSON TWINS REVOLUTION Arista

2ZZ TOP ROUGH BOY Wwarner Bros.

RCA

Atlantic

SN W W N NNNOL S

HEAVY
ROTATION

BANGLES MANIC MONDAY Columbia

*ELO CALLING AMERICA CBS Associated

HONEYMOON SUITE FEEL IT AGAIN Warner Bros.
WHITNEY HOUSTON THE GREATEST LOVE OF ALL Arista
INXS WHAT YOU NEED Atlantic

*JOHN COUGAR MELLENCAMP R.O.CK. IN THE USA Riva/PolyGram

*STEVIE NICKS | CAN'T WAIT Modern

*0ZZY OSBOURNE SHOT IN THE DARK Epic
THE OUTFIELD YOUR LOVE Columbia

*ROBERT PALMER ADDICTED TO LOVE Island
PET SHOP BOYS WEST END GIRLS EMI America
*PRINCE KISS Warner Bros.

*ROLLING STONES HARLEM SHUFFLE Columbia
SLY FOX LET'S GO ALL THE WAY Capitol

ACTIVE
ROTATION

THE ALARM SPIRIT OF '76 IRS
THE CULT RAIN Warner Bros.
JIMMY BARNES WORKING CLASS MAN Geffen

BOURGEOIS TAGG MUTUAL SURRENDER Istand

FABULOUS THUNDERBIRDS TUFF ENUFF CBS Associated

OMD IF YOU LEAVE A&M
QUEEN PRINCE OF THE UNIVERSE Capitol

*BRIAN SETZER THE KNIFE FEELS LIKE JUSTICE EMI America

*JOHN TAYLOR | DO WHAT I DO  Capitol

PETE TOWNSHEND SECOND HAND LOVE Atco
TRIPLETS TRANSLATE Elektra

STEVIE WONOER OVERJOYED Motown

=
o ¥

O M w N

MEDIUM
ROTATION

OEL FUEGOS | STILL WANT YOU Warner Bros.
JERMAINE JACKSON | THINK IT'S LOVE Arista
LEVEL 42 SOMETHING ABOUT YOU Mercury
LITTLE RICHARO GREAT GOSH A'MIGHTY MCA
OPUS LIVE IS LIFE Mercury

CHARLIE SEXTON IMPRESSED MCA

N O® oW ™

w

BREAKOUT
ROTATION

CULTURE CLUB MOVE AWAY Epic

DENNIS OeYOUNG CALL ME A&M

OIVINYLS SLEEPING BEAUTY Chrysalis

BRYAN FERRY IS YOUR LOVE STRONG ENOUGH MCA
FINE YOUNG CANNIBALS JOHNNY COME HOME RS
KATRINA & THE WAVES IS THAT IT?
MARILLION LADY NINA Capitol
MODELS OUT OF MIND, OUT OF SIGHT Geffen
TED NUGENT LITTLE MISS DANGEROUS Breakout
PSYCHEDELIC FURS PRETTY IN PINK A&M

WAX RIGHT BETWEEN THE EYES RCA

Capitol

DWW AN W WNa N

LIGHT
ROTATION

BRONSKI BEAT HIT THAT PERFECT BEAT MCA
GLEN BURTNICK LITTLE RED HOUSE A&M
THE CHURCH TANTALIZED Warner Bros.

RY COOOER CROSSROADS Warner Bros.

ELVIS COSTELLO DON'T LET ME BE MISUNDERSTOOD Columbia

ERASURE WHO NEEDS LOVE LIKE THAT Warner Bros.
FLOCK OF SEAGULLS HEARTBEAT LIKE A DRUM Arista

JANET JACKSON WHAT HAVE YOU DONE FOR ME LATELY A&M
PATT) LABELLE/MICHAEL McDONALD ON MY OWN MCA
LLOYO COLE & THE COMMOTIONS BRAND NEW FRIEND Geffen

MODERN ENGLISH INK & PAPER Warner Bros.
MOVIELANO POSTCARD TO NEW YORK RCA
SIMPLY RED HOLDING BACK THE YEARS Elektra

JERMAINE STEWART WE DON'T HAVE TO TAKE OUR CLOTHES OFF Arista

TALK TALK LiVING IN ANOTHER WORLD EMI America
VIRGINIA WOLF WAITING FOR YOUR LOVE Atiantic

D ha®eaWwd NN WNN &N NN

NEW

THE COLOUR FIELD THINGS COULD BE BEAUTIFUL Chrysalis

E.G. DAILY SAY IT SAY IT A&M

JIM FOSTER X-RAY EYES RCA

GOLDEN PALOMINOS BOY (GO) Celluloid
TOMMY KEENE PLACES THAT ARE GONE Geffen

N s wN s

* Denotes Sneak Preview Recurrent.

** MTV Exclusive.

For further information, contact Jeanne Yost, director of music programming,
MTYV, 1133 Avenue of the Americas, New York, N.Y. 10036.
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Ampex proudly presents its 500th Golden Reel Award to of cutstanding achievement honoring many of the world's top
Kool and the Gang for their album Emergency. studio performers. An important part of the award is a thousand-
Thanks to their award-winning performance, we had our dollar donation to the charity of the performers’ choice.
500th golden opportunity to help. The award is presented to albums and singles that have
Through seven years and 500 Ampex Golden Reel Awards,  earned Gold Record status and are totally recorded and mixed
$500,000 in charitable contributions have been used to on Ampex professional studio mastering tape.
combat disease, support medical research, promote the arts, We're pleased that 500 gold records and albums have been
help the elderly, preserve the environment, educate the recorded on Ampex mas-

underprivileged and more. tering tape. We look forward p

The Ampex Golden Reel Award is an international symbol

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City. CA 94063, 415/367-3809
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Yamaha Cyclist Gampaign Revs Up Results

Beginner Synthesizer Fans Are Responding

BY STEVEN DUPLER

NEW YORK Yamaha Corp.’s pro-
fessional products division, citing
strong initial reaction to its one-
month-old TV campaign, is finding
broadcast and cable music video
outlets to be strong channels for
reaching young, beginning, and
would-be synthesizer players.

‘Advanced
products are
within their reach,
both musically
and economically’

The campaign, said to be the
largest such program ever mount-
ed by a musical instrument manu-
facturer, centers around a 30-sec-
ond spot which promotes Yama-
ha’s new low-priced DX-100 FM
digital synthesizer. Begun Feb. 24,
the drive is set for a nine-week run
on network, local, and cable music
outlets, including MTV, NBC’s
“Friday Night Videos,” ‘“Ameri-
can Bandstand,” ‘““Radio 1990,”
“Night Flight,” and TBS’ “Night
Tracks.”

Phil Moon, Yamaha professional
products advertising manager,
says the company’s primary goal
with the campaign is to “‘pursue, in
a concentrated manner, the youth
market of 12- to 17-year-olds.”

“The musical instrument market
has been seen by some as a rela-
tively static market in recent
years,” says Moon. “In order to
turn that around, it’s essential to
reach budding musicians, and
show them there are products out

there with advanced technical ca-
pabilities that are within their
reach, both musically and economi-
cally.”

Moon says the ads elicited a pos-
itive impact “almost immediate-
ly.” Yamaha dealers are reporting
heavier crowds, he says, and a
group of high school students even
made a foray into Yamaha’s Buena
Park, Calif., headquarters to in-
quire in person where they could
buy the DX-100. The keyboard it-
self, says Moon, is selling so brisk-
ly that Yamaha is “moving every-
thing we can produce right now.”

“One dealer told us that he held
a synthesizer seminar for a group
of fifth- and sixth-graders,” says
Moon. “The kids were so tuned in
to the TV spots that they were ask-
ing him to replicate some of the
sound effects the synthesizer
makes in the commercial.”

The DX-100 is based upon much
of the same FM (frequency modu-
lation) synthesis technology that
was incorporated into the land-
mark DX-7 professional digital
model. Its $445 suggested retail
price, however, places it within the
reach of many beginner and
would-be synth players. “It’s de-
signed to provide aspiring key-
boardists with their first experi-
ence with the world of digital syn-
thesis,” says Moon. The ultimate
goal, Moon adds, is to eventually
expand the ranks of professional
synthesists by allowing early con-
tact with the technology.

The TV ad, produced by the N.
W. Ayer advertising agency, fea-
tures a soundtrack composed by
Joel and Jerry Goldsmith and per-
formed on Yamaha DX-100 and
DX-7 synths. A teenage boy,
dressed in motorcycle gear, is
shown about to play a DX-100. As

the boy lowers the visor on his hel-
met, visual images from the boy’s
imagination are projected on the
black reflective visor, including
concert scenes and the sounds of a
race car accelerating.

To support the campaign, Ya-
maha is providing dealers with p-o-
p materials, including a three- by
nine-foot poster; a six-foot standup
of “a guy in motorcycle gear, play-
ing a synthesizer,” and a series of
print ads in consumer publications
targeting the 12-17 demographic,
including Scholastic Magazine, 17,
Marvel Comics, Hit Parader, and
Circus.

A complete appraisal of the pro-
gram’s effectiveness won’t be pos-
sible until late 1986, but Moon says
that Yamaha is already ‘“looking
at more TV placement.”

Tops In The Field. The Four Tops take a break during the production of their

»

new album at New York's Quadrasonic Studios. Shown standing, from left, are
Renaldo Benson, Levi Stubbs, Duke Fakir, manager Ron Strasner, and
Lawrence Payton. Seated are producer Dave Wolfert and engineer Ben Wisch.

(Photo: Chuck Pulin)

NEW YORK

THE CAST OF the Off-Broadway
show “Mama, I Want To Sing” is
working at Giant Sound on the up-
coming album of the show. Ed
Rice is at the console, assisted by
Jeff Cox.

Blue Oyster Cult’s current Co-
lumbia album, “Club Ninja,” was
produced and recorded at Tallysin
Studios in Syosset, Long Island.
Sandy Pearlman produced, with
engineering handled by Paul
Mandl, Toby Scott, and John Dev-
lin. Working now at the studio is
Elektra artist Joni Peltz, mixing
her new album.

At Secret Sound, producer Bob-
by Orlando has been working on a
project for Bobcat Records; Mark
Black has been producing a track
titled ‘““‘Born Again American”’
with bassist Will Lee; and Rickie
Lee Jones has been working on a
project for Geffen.

Russell Simmons and Rick Ru-
bin produced the Run-D.M.C. cov-
er of Aerosmith’s ‘““Walk This
Way” for the soon-to-be-released
“Raisin’ Hell” album on Profile.
Pete Millius engineered, Michael
Parrone assisted. Also, Rick Der-
ringer has been in producing Nor-
man Nardini’s CBS album, with
Tom Edmonds at the controls. And
Milton Biggham has been produc-

RECORD PRESSING
CASSETTE DUPLICATION
MASTERING : PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING

e © cUSTOM PRESSING

2832 SPRINGROVE AVE.
CINCINNATI, OHIO 45225
(513) 681-8400

udio Track

ing Donald Malloy’s album—the
first release on Prologue Records,
a subsidiary of Savoy. Millius is
engineering, Todd Beeton assist-
ing.

At The Workshoppe in Douglas-
ton, Queens, director Carl Hosch
and engineer Rob Bengston re-
cently wrapped all audio post-pro-
duction on the comedy feature film
“Ryder P.I.” All sound eftect lay-
ering, ambience generation, dialog
looping, and music scoring were
done at the studio.

In last week’s Sound Investment
column, New York City’s own
Quadrasonic Recording was incor-
rectly identified as Quad Eight
Studios. Sorry, guys.

LOS ANGELES

I.E MOBILE, the remote truck
based here, recently trekked up to
Seattle to record tracks for
Queensryche’s new album on EMI
America. Neil Kernon is produc-
ing.

As usual, lots of audio-for-video
work and TV-series-scoring pro-
jects at Group IV Recording: Engi-
neer Dennis Sands, assisted by
Andy D’Addario, was behind the
board for scoring of Lorimar’s
new series “Bridges To Cross” by
composer Jeff Sturgess; an episode
of “Perfect Strangers’ by compos-
ers Bennett Selvay and Jesse Fred-
erick; and “The Redd Foxx Show”
for composer Sonny Burke. Also,
composers Mike Post and Pete
Carpenter recently scored epi-
sodes of “The A-Team,” “Hardcas-
tle & McCormick,”” ““Riptide,”
“Hunter,”” and Stephen J. Can-
nell’s new series, ‘‘Stingray.”
D’Addario engineered, assisted by
George Belle.

Producer/writer Michael Jay is
cutting tracks for RCA act Shy at
Criteria Studios in Hollywood.
Guy Roche is at the board.

Recent action at The Complex in
West L.A. saw Jennifer Warnes
tracking her new album in Studio
B, with Roscoe Beck producing
and Greg Ladanyi engineering;
Peter Asher and George Massen-

burg working in Studio C on the
new Linda Ronstadt album; and
rock acts Blue Oyster Cult and
Renegade rehearsing for their up-
coming tours on the facility’s
soundstages.

Producer Shane Wilder has been
in at Devonshire Sound Studios in
North Hollywood, working on a
single by Teresa O’Dell, a 14-year-
old country singer. Russell
Schmitt is at the desk.

OTHER CITIES

SHlRLEY JONES HAS been re-
cording for Philadelphia Interna-
tional Records at Sigma Sound.
Production duties are being divid-
ed between Kenny Gamble, Leon
Huff, Bunny Sigler, Dexter Wan-
sel, Billy Lacy, and Larry Davis.
The engineering staff has included
Pete Humphrey, Mike Tarsia, and
Arthur Stoppe, assisted by Adam
Silverman and Scott Mac Minn.
Also there, Nick Martinelli has
been producing Ian Foster for
MCA London. Mike Tarsia and Ar-
thur Stoppe have been at the con-
sole, assisted by Scott Mac Minn,
Randy Abrams, and Randy Silver-
man.

The Cutting Edge mastering
house in Ferndale, N.Y., recently
completed the following projects:
45 singles for the Nigel label; 45
singles for the Marcopaulo label,
and EPs for the Traveller label/
Wild Oat Productions.

Producer Kae Williams Jr. has
wrapped work on Elektra act Ma-
son at Ardent Studios in Memphis.
Robert Jackson engineered.

Producer Sonny Limbo has
wrapped an album for Holly
Woods, former lead vocalist for
Candian act Toronto, at Southern
Tracks Studios in Atlanta. Engi-
neers were Doug Johnson, Russ
Fowler, Greg Perry, and C.A.
“Chunkee” Venable.

All material for the Audio Track
column should be sent to Steven
Dupler, Billboard, 1515 Broad-
way, New York, N.Y. 10036.
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RODOLFO
LOPES PEGNA:
President of

the Rimini
Fair, which or-
ganizes SIB.

F EQUIPMENT AND TECHNOLOGY

- FOR DISCOTHEQUi.%ﬂND DANCE-HALLS

Coemar’'s
“Venus”
light effect.

&>

!

IB, firmly established as a top international

showcase of equipment for discotheques,

dance-halls, theaters and cinemas, opens
for the fourth year running at Rimini, famed holiday
resort in the northeast of Italy, May 7-10.

All the signs are that it will be the most successful
yet in the series. SIB (Salone Internazionale Delle
Attrezzature E Tecnologie Per Discoteche E Locali
Da Ballo) quickly established a worldwide reputa-
tion as an exhibition of equipment and technology
for discos and dance-halls, an area of the music-
making industry in which Italy deservedly is way out
front.

Says Rodolfo Lopes Pegna, president of the Rimi-
ni Fair which organizes SIB, “There's been tremen-
dous effort put into increasing the all-round impact
and importance of the 1986 event. There'll be
more exhibitors than last year, when there were
around 300 involved, and we're offering a pan-
oramic survey of all sectors of the dance-hall enter-
tainment industry, including sound, lights, special
effects, furnishings and so on.

~“And | stress again the fully international aspect
of the event. Besides the leaders of the ltalian in-
dustry, we're welcoming companies from all techni-

Spotlight’s rotating light effect, "'Tornado.”’

RCF’s VPM-300 video
projector.

cally advanced countries from Europe and other
continents.

“I lay special emphasis on the big increase in rep-
resentation from the U.K. and the collective partici-
pation of the Spanish disco equipment industry.”

Pegna says the SIB aim is simply to provide a
qualified and professional meeting point for those
involved in the supply and demand of disco equip-
ment. While it covers a wide area of the entertain-
ment business, the specialist approach to disco
equipment technology is becoming more and more
clear. Increased floorage has been allocated to this
area of the business, and overall SIB is using more
than 18,000 square meters of Rimini Fair space.

Says Pegna: “One especially important new as-
pect of SIB 1986 is MAGIS, an additional exhibition
staged for the movie-hall, theater and arena sectors
of the equipment business. It'll cover all aspects
alongside the disco showcase of SIB. And also run-
ning at the same time is CONGREX, covering equip-
ment and technology for congress and conference
needs. We'll be watching closely the first inclusion
of MAGIS.”

Mauro Malfatti, vice director of the Rimini Fair,
the group responsible for promoting the event,
says: ‘‘To promote SIB, we’'ve worked along specific
promotional lines. Our campaign, extensively and
carefully directed, was aimed at the specialist disco
operators. We had to track them down worldwide
and make them aware of what SIB had to offer.

“We started in those countries where we knew
the disco business has deep roots and is still grow-
ing fast. But we also netted those areas where
there’s an obvious need for entertainment halls—
North Africa, Middle Eastern Asia and Southwest
Asia.

“Feedback was immediate and very favorable.
We're optimistic that SIB will continue to grow year
by year. There's firm evidence of a consistent in-

A Billboard Advertising Supplement

MAURO MAL-
FATTI: V.P. of
the Rimini Fair.

!

NICOLA R.
TICOZZI: Pres. of
APIAD, the trade

assn. of Italian

discotheque/
theater equipment |

manufacturers.

crease in the number of dance halls and discos
worldwide and SIB has evolved to teach operators
how to build them and how to administer them and
equip them to gain optimum results. It's the special-
ist companies, such as attend SIB, which can pro-
vide the right answers.

“The importance of SIB is the direct contact it
provides between equipment producers and users.
Several countries are sending groups of delegates
from various national trade associations. This
year's event will be wide-ranging, multi-lingual and
efficient.” VITTORIO CASTELLI

Clay Paky’s 500/
16 Magic Ray.

Clay Paky's 500/60
Astrosfera.
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A typical SIB stand, showing a range of equipment, including light control desks, luminous dance floor and

light writing board.

APIAD Is Glue That Helps ‘Made In
Italy’ Tag Stick To Quality Products

. PIAD, the trade association of Italian disco-
. theque and theater equipment manufactur-
ers, was founded in Milan in 1983 on the
initiative of major companies involved in the field.

It took only a few years for APIAD to achieve a
tremendous international promotional success
worldwide for ftalian product in this specialist sec-
tor.

Says Nicola R. Ticozzi, president of the trade
group: “When we started our organizaiton, [talian
product was already widely appreciated abroad but
in those days the sound and lighting accessories
and equipment were marketed round the world
through international distributors using their own
trademarks and logos.

“But we pushed on with a campaign to make the
‘Made In Italy’ tag stick in foreign memories. We
hammered home the high professional quality of
our product and the extremely competitive pricing
of it. And during recent years, Italian trademarks
have been regularly represented in the main inter-
national exhibitions and in the columns of specialist
publications and magazines round the world.”

Ticozzi says the APIAD main focal points are the
SIB and MAGIS expositions held annually in Rimini.
“But we'll be taking part, with representative stands
and financed with the help of funds from the For-
eign Trade Board, in specialized exhibitions abroad,
with special emphasis laid on those in the U.S.”

APIAD has a large stand at this year's SIB, with a
video hall where the latest Italian product can be
showcased, plus an information office where fact
sheets and general information on Italian manufac-
turers can be found.

The APIAD member companies are:

Amplilux: based in Misano Adriatico (Forli) in the
Rimini area, specialists in providing “ready-to-run”
discos. The firm exports 25% of its production,
mostly lighting effects and audio equipment.

Artick: in Corsico (Milan), one of the most impor-
tant manufacturers of professional regulators for
lighting theaters, discos and live shows generally. It

R
.
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sells 30% of its output abroad and is noted for
high-tech quality and reliability.

Assel: Padova-based, a newly-established com-
pany, specializing in modular light control boards
for discotheques. The company is noted for its high-
tech standards.

Coemar: of Castelgoffredo (Mantova), the main
producer of professional projectors and lights ef-
fects. Some 70% of its business comes from for-
eign markets and it plans an “‘onslaught” on the
U.S. market from now on.

Fly: Mantova company dealing heavily in regula-
tors, mixing quality with aesthetic considerations in

(Continued on page S-7)

Love Of Dance Is
Italy’s Hot Ticket
To Global Market

n 1985, the Italians spent around $1.8 bil-
lion on various forms of entertainment. Of
that total, around $271 million went on en-
trance tickets to places like discos, dance-halls and
other show venues. That tally, which doesn't include
drink charges to customers, was 20% up on
1984’s bottom line.

And whatever the problems over the national
economy, it's widely felt that the Italian entertain-
ment world is going through a bright phase. More-
over, an encouragement for future prosperity, a re-
cent government law has provided for some $1.2
billion spread over the next two years for renovation
of equipment in these halls.

The recently staged ‘‘Entertainment As An Indus-
try” meeting, held in Rome on the initiative of the
marketing group Strategia E Organizzazione, em-
phasized that the people who operate discos,
dance-halls and other centers are becoming more
and more professional in their outlook and ap-
proach and that there’s every justification for re-
garding entertainment and show business as being
a legitimate sector of industry.

As far as dancing is concerned, there are 5,000
halls open all year round and another 2,000 which
open up just for the summer season.

People seem to dance more in the northern re-
gions, where around 80% of the tickets are sold,
followed by those in the central zones. Favorite
dancing months appear to be December, February
and August. Cities claiming the most dance action
are Rimini, Viareggio, Mantova, Lucca and Massa.

In the fields of theater and music-halls, there’s
been a steady upturn since World War'11, though
with a dip registered in 1967/68 and again in
1983, followed in this case by a quick recovery in
business in 1984.

As the customers have queued up at the national
boxoffices, there’'s been a tremendous build-up of
action in the industry which provides the equipment
(Continued on page S-7)

Innovative Dance Halls Capture
International Fashion And Flavor Of
Italian Nightlife

. hough the Italian discotheque scene has de-
- veloped and expanded in all areas over the
ast few years, three disco halls, Il Paradi-
so, L'Altro Mondo and Baia Imperiale, are widely ac-
cepted as being market leaders.

Il Paradiso is a dance venue designed and creat-
ed by its owner Gianni Fabbri. It's set on the site of
his old family villa, on a hillside near Rimini and has
a spectacular 20-mile area view which Fabbri likens
to “a small Los Angeles.” Fabbri has supervised the
venue since he was just 16, when he moved into his
mother’'s dance-hall business.

He says: “There was a time when the disco busi-
ness was reckoned to be a job for the amateurs.
That'’s just not true now. We are more and more full-
time professionals. A dance hall has to be run just

. like all other well-run businesses. You have to

choose the public you want to attract and then stick

to it. Changes in direction cost too much in terms of .

work, effort and money."”
So Fabbri is tuned in to a “medium-high” target

‘audience. “'To cope with that, | have to be constant-

ly aware of trends and incoming fashions. Our job is
to make dreams come true. We can also accomplish

this by parody or satire in generating humor about
the disco business.” ‘

Il Paradiso now has a disco hall, a restaurant, sev-
eral bars and two separate dance floors. Notes Fab-
bri: “Because the Italian public in our target area
needs places to meet and generally relax, we make
sure there are plenty of seats available. There are

(Continued on page S-7)

The Creatures

www.americanradiohistorv.com

BILLBOARD APRIL 12, 1986



www.americanradiohistory.com

ASTRODISCO ASTRORAGGI

CLAY PAKY PROJECTORS AND LIGHT EFFECTS FOR DISCOTHEQUES - VIA PASCOLI,1- PEDRENGO (BG) ITALY - TEL. 035,663965 - TELEX 301589 BG EXP | for CLAY PAKY



www.americanradiohistory.com

A Billboard Advertising Supplement

SIB Company Survey
lay Paky, based in Pedrengo, near Bergamo,

C is one of ltaly’s top companies in the field of
creating discotheque lighting systems and equip-
ment and claims to have been instrumental in help-
ing the successful development of this industry.
Says Gabriella Savoldi, Clay Paky export manag-
er: “When we started in 1976, the scene was unex-
citing and poor. There were only ordinary projec-
tors with mirrored rotating spheres as special disco
effects. Our first move was to develop a new projec-
tor, the famed LX3, specially devised for disco use.
“We also created the first special effects, disks
with colored fluid for disco projection. Our first suc-
cess was with Olympic, a vibrating mirrored half
sphere. To give it maximum impact, we devised a

special set of lenses to be added to the LX3. That
was the birth of moving light beams, and they were
followed by rotating lights. And Clay Paky moved on
to a whole family of compound effects providing a
whole self-contained show.”

Things really moved quickly for the company fol-
lowing the “'Saturday Night Fever” mania of 1979
when a fast-growing public looked for new and ex-
citing effects in their discos.

To counter limited power supply in many discos,
Clay Paky adapted single 150-watt halogen lamps,
with the light split through several lenses, and so
started another pioneering disco development. The
firm’'s Astrodisco unit—versatile, well-designed and
effective—was a major success. In 1983, there was
the Astrospider, a four half-spheres rotating system
with one central lamp, popular in the export market.
The following year there was the Astroraggi and last

SYSTEMS AND EQUIPMENT FOR LIGHTING EFFECTS

KING’S SOUND
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year the Orion, both very successful.

Clay Paky’s business has increased by 100%

each year. Today, says Savoldi, 80% of product is
sent abroad, more and more to the U.S. *Custom-
ers in the States are very interested in our product,
maybe because they didn’t get to see our early light-
ing effects and so are discovering the whole range
we have at one time.”
- The company exports heavily to Europe and Aus-
tralia, too, and is expanding its sales pattern in
southeast Asia. Astrodisco and Astrosfera are main
lines. New manufacturing space is being added.

Coemar is a top company for projectors and light-
ing effects. Bruno Dedoro, president, says: “We've
worked all out to get a higher technology for our ef-
fects, from performance to design. Our successful
light effects Venus and the Pictor, with colored light
iodide lamps, are probably our key achievements.

“Now we're working to improve our export share
from its present 60%, targeting the U.S. market
which is very receptive to ‘Made In Italy’ product.”

Another important name in the lighting world is
De Sisti, primarily an exporter, with its own office in
New York, trading as Desmar Corp., testifying to its
North American impact. Its product includes lights,
control consoles and stage mechanisms of all kinds.

Recent work undertaken, says sales manager Gia-
como Renzi, includes refurbishing and redesigining
Vittorio Emanuele theater in Messina, Sicily. The
main problem for Renzi is getting paid by public or-
ganizations in Italy—he finds private theaters and
television stations are much more dependable. The
export success, he adds, is through variety of prod-
uct, new designs and reliability.

RCF, in San Maurizio, is a noted producer of am-
plifiers, diffusors, speakers and microphones, and
its latest range takes in video projectors and satel-
lite antennae. It is successful in Italy and abroad.

Ferdinando Ferrari, product manager, says:
“We're presenting a new speaker system at SIB this
year, Praeminens, with two stereo power units of
the Lead series, parabolic antennae and a high-tech
video projector which can be used in a variety of
combinations. We feel very strongly about the im-
portance of video systems in discos. And they will
help simulcast the 1986 football World Cup pro-
gress in Mexico.

Very new is the Praeminens diffusor series, for
use in discos or in recording studios as a monitor.
There are three types and experts reckon the 200-
watt Praeminens unit is one of the best monitors
anywhere in the world.

Located in San Giovanni Marignana, near Rimini,
LEM is a noted manufacturer of sound equipment.
Much of its reputation comes from wide-selling
items like the mixing console DM1 508, built for live
music performances. But disco product is equally
important—50% of it exported, mainly to Europe
and northern Africa. Consoles, equalizers, cross-
overs, amplifiers, speakers and myriad accessories
and effects are in the LEM catalog. Among key dis-
cos using LEM wares, according to sales manager
Piero Masini, are the Lady Godiva in Rimini and Val-
lechiara in nearby Misano.

Disco product accounts for only 20% of total
output of FBT in Recanati, half of it exported. The
firm, with a work staff of 85, is one of the biggest in
the Italian industry. Bulk of production is for musi-
cal instruments and PA systems as well as radio/TV
studio equipment.

FBT started disco production in 1970 and has
sold well in France, Germany, Greece, northern Afri-
ca and eastern Europe. Says Guiliano Poli: “Busi-
ness grew fast until last year, but now things are
getting more difficult. The problem lies with many
small producers who have slashed their prices to
below the survival level, and this ploy reflects badly
on the whole industry.”

S-4
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INTERNATIONAL EXHIBITION
OF EQUIPMENT AND TECHNOLOGY
FOR DISCOTHEQUES AND DANCE-HALLS

RIMINI TRADE FAIR (ITALY) 6-9 MAY 1986

Concurrent with “CONGREX”, Exhibition of Equipment and Technology for Meetings and Conventions
and “MAGIS”, Exhibition of Equipment and Furnishings for Cinemas, Theatres and the Show Business Worid

nal meeting-
ep rofessio

fio
The interna
" for discotheque P

TRADE SECTORS
Furnishing, protessional amplification, lighting and light effects.
Video projectors.
Fire prevention, Soundproofing.
Special effects equipment.
Stage props and choreographic material.

Official U.K. and Spanish participation
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DANCE HALLS

(Continued from page S-2)

all kinds of spin-off effects as a result of the Italian
character. When ltalians go out at night, they tend
to visit three or four places. That's why business
goes toward multiple halls in one multi-use com-
plex, so customers can switch from place to place in
the same building.

“In all truth, | believe disco music is generally
pretty monotonous, and that’s why we strive to of-
fer a broader choice of types in Il Paradiso. Howev-
er, we've stopped offering live music. It costs too
much and it just isn't attracting people any more.
The show must be on the floor, not on the stage.
And it has to be every-changing. We have to change,
too, and every so often redesign our halls.

“l was involved in inventing SIB and the event is
absolutely vital in terms of showcasing trends and
changes. No one dance venue can afford to remain
the same for more than, say, three years.”

L'Altro Mondo is a very famous night-spot in Ri-
mini. It is a big square building near the airport, and
there's a huge spaceship silhouette across the front
of the hall. Outer space is the theme of the display
inside, too.

Luciano Mazzotti, director, says: “We have a
space ship apparently springing out of the ground,

.with space invaders getting out of it. We run several

shows of this kind and it all adds up to an extra at-
traction, a touch of visual excitement, for disco
nights.”

L'Altro Mondo also has its own musical group, the
Creatures, and the band became popular through
recordings and appearances on television. In one
acoustically separated area, L’Altro Mondo offers a
different kind of entertainment: a kind of pub bar
where customers can just sit, relax and listen to
song standards performed by guitarists. Says Maz-
zotti: “It's a bit like a piano bar, but with no piano."

Now L'Altro Mondo is successful not just with dis-
co-goers but also in the record production world.
This aspect started four years ago when owners
Guerrino Galli and Piero Bevitore decided to liven
up the disco nights with live performances. That's
how the Creatures came into being, recording an al-
bum for the Full Time label and it sold through Eu-
rope.

Two more Creatures records came out and Galli
and Bevitore have been promoting another funk-
disco band called Bata Drum, comprising four
young Americans, and its debut album made the
Italian charts.

A musical soiree is set to be staged in L'Altro
Mondo during this year’s SIB.

Baia Imperiale offers something different again.
This very popular dance venue is built in ancient Ro-

man style, with massive stone pillars, on a hill over

Gabicce, south of Rimini. Owner Marco Badioli says
its public is “mixed’”’ and so the policy is to aim to
please every age group up to grandparent. In the
summer season there's a solid core of ‘‘faithfuls’’;
in the winter, mainly occasional visitors. Though
disk jockey shows and dance music are the firm
rule on Saturdays, on other days there’s a widely
varied series of attractions, maybe a party with a
specific theme.

And video additions are out. Says Badioli: ‘‘Look
out of our large windows and, on good days, you can
see for miles, right up to Ravenna. Video would sim-
ply distract from a wonderful natural view. We say
give nature a chance in this technological age.”

CREDITS: International Editor, Peter Jones; All edi-
torial by Vittorio Castelli, Billboard’s correspondent
in Milan; Design, Anne Richardson-Daniel.

APIAD

(Continued from page S-2)

its product range. Established in Italy, it is exporting
around 15% of its product to the U.K. and U.S.

Lampo: based in Castelgoffredo (Mantova), a
company specializing in high-tech motorized light-
ing effects, and already exporting 85% of its out-
put.

Music & Light Production: A Milan company,
whose output is strong on fluorescent products. It
has recently developed a wide new range of equip-
ment for discotheques and looks to this to increase
its export business by 20%.

Leocini Arredamenti: based in Forli, another spe-
cialist in “ready-to-operate” discos and another
firm which takes special care of interior decora-
tions. It has built an enviable reputation among Eu-
ropean customers.

Scorpio Ergonomics: based in Rimini and with
custom-made air-conditioning units well received in
Italy and in other Mediterranean countries.

Sear: A Naples firm and the most important in
southern and central Italy for disco lighting effects.
Around 60% 01‘ its motorized rotating lights units
are exported.

Spotlight: Another Milan-based firm, with a long
history of quality theater projectors and lighting ef-
fects for discotheques. It exports 30% of its out-
put.

SGM: sited in Colombarone (Pesaro), a 10-year-
old company which produces light control boards
and, in recent times, a wide range of light effects.
The firm's luminous dance-floors are very well
known.

TAS: of Castelgoffredo, in Mantova, a company
strong on lighting effects for discos and tubular
frames for lighting systems used 'in theaters and
live performances. It's a recently established com-
pany but already exports nearly a third of its prod-
uct.

Says APIAD president Ticozzi: "*We confidently
argue that we're the best-organized group of this in-
dustry anywhere in Europe, even though we came in
late after the U.K. and West German trade associa-
tions. We provide a very full service for our mem-
bers, including a qualified trademark for product,
legal and insurance advice, answers to market que-
ries, a press agency, promotional ideas, clients’
data, plus the collective stands at specialist trade
exhibitions.”

He adds: The ‘Made In Italy’ is set to gain ever
great acceptance and exposure worldwide. For Ital-
ian firms, both turnover and export tallies are grow-
ing and | have no doubt our area of the entertain-
ment industry will gain as much acceptance as the
famed ‘Made In Italy’ fashion ranges.

“In other words, we want to make foreign disco-
theque owners as proud of showing off an Italian-
produced lighting effect as people do when they
own a jacket by Giorgio Armani.”

HOT TICKET

(Continued from page S-2)

and technology. It's an industry which has built a
worldwide reputation, putting it on a level with Ital-
ian fashion and furniture, and there are more than
300 specialist companies producing a range of
product from soundproofing to dance-floors, snow
or smoke machines and anything else.

The disco division built up fast around the end of
the 1970s, expanding on a wave of enthusiasm for
the movie *“Saturday Night Fever.” That, and the
spin-off musical hits, spurred on people to go out to
discos. That, in turn, led to a demand for specific
types of disco catering for specific consumer
needs.

The big cities best relected the different types of
disco venue. There were the so-called American-
style halls, with few seats but high-tech sound and
lighting equipment. There grew a chain of rock dis-
cos, where live shows were staged. And there were
the halls dubbed ‘“‘maxi-discos,” generally once
used as theaters or cinemas, becoming sophisticat-
ed and elegant discotheques in which interior decor
and design was a key aspect.

Meanwhile in the smaller townships, people went
to large discos often built on premises which previ-
ously were used by industrial companies.

It was in the 1970s that the first companies pro-
ducing equipment for the discos and dance-halls
emerged, principally in the Emilia Romagna region,
where dancing is specially popular as a night out.

These companies were mainly run by skilled tech-
nicians who were able to install new-style equip-
ment but who also understood that to be successful
a disco needed more than just a few colored lamps
and a rotating mirror bowl hanging from the middle
of the dance-floor ceiling. So in came the first Ital-
ian-designed electronic desks for lighting control,
new types of projectors and, on the sound side, fair-
ly simple but much more powerful mixers and loud-
speakers were introduced.

To build the most sophisticated equipment, the
Italian companies started importing basic products

from foreign countries, notably from England but
also Spain to a great extent.

Then, in the early 1980s, the “Made In Italy” dis-
co equipment production industry really broke
through to international importance, alongside its
fast growth in profitability in Italy, itself.

In Rome, Quartzcolor, laniro and De Sisti were al-
ready renowned for theater, cinema and TV lighting
equipment, while specialist companies such as Clay
Paky, Coemar, Spotlight, Amplilux, King's, Lampo,
Sgm, Artick and others were the firms that brought
about the greatest innovations in disco and dance-
hall lighting.

After the simpler psychedelic and sequence
lamps, these companies started producing the
whole range of motorized effects, comprising halo-
gen lamps screwed on rotating frames. The same
rotating light beams were gained by means of a sin-
gle lamp provided with special optics. Lighting ef-
fects were developed through control by electronic
computerized boards, able to control the whole
light field of a disco-hall.

Another aspect of the industry is safety. All kinds
of venues demand either interior decor or installa-
tions in accordance with Italian security rules, which
are considered among the most restrictive in the
world.

There are lItalian companies, such as Lem, Fot
and RCF competing successfully with the Japanese
and Anglo-American audio equipment producers.
There’s also a distinctive Italian style for the interior
decorations for halls. Video systems provide anoth-
er huge profit center.

There’s an increasing demand for high-tech prod-
ucts, say Italian industry leaders. The computer is
being put to use in many different fields: bookings,
lighting, special effects, laser beams, video sys-
tems. Technical designers see room for even fur-
ther developments, particularly on the video side.

But the main factor about the Italian disco equip-
ment industry is the way it has maintained the right
balance between quality and price. That’s a much
appreciated characteristic, worldwide, of products
“Made In ltaly.”
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Japan’s Disk Rentals Rise
Royalty Law Fails To End Trend

BY SHIG FUJITA

TOKYO Passage of a copyright
law providing that royalties be paid
by record rental shop operators was
expected to reduce the number of
shops in this field. Instead, there’s
been a positive explosion of action
in this controversial sector.

‘Record shops are
getting into rental
in self-defense’

Since contracts under the new
deal came into effect in June 1985,
the number of rental outlets nation-
wide has increased by 24%—to 2,450
outlets nationwide, according to fig-
ures released by the Japan Phono-
graph Record Assn. (JPRA).

The trade group also says that
the total number of records rented
from these shops is now “far more”
than the number of records being
sold by retailers.

The study shows 331 outlets in
Tokyo, 215 in the Osaka Prefecture,
143 in Kanagawa (containing Yoko-
hama), and 137 in Aichi (containing
Nagoya). Only 20% of the rental
outlets are engaged solely in rental,
the remainder being involved in var-
ious other business interests. A new
and rapidly growing trend is for su-

permarkets, video shops, book-
stores, and credit chains to get into
record rental to lure new customers
and expand general sales.

Additionally, notes JPRA, some
regular record shops are moving
into the record rental business as an
act of “self-defense.”

Records purchased by rental
stores for hiring out each month are
broken down into 12-inch LPs (59%),
7-inch disks (40%) and prerecorded
cassettes (1%). This shows a huge
increase in singles compared with
the 9:1 ratio in favor of albums in
1981.

JPRA says it has evidence that
customers rent 10 singles and re-
cord “My Best 10” on tape, leading
to a decrease in the sales of singles
at normal record stores.

The figures also show that 3.84
million albums are shipped out each
month in Japan. Only 270,000 are
purchased by the record rental out-
lets, but these are then rented out
an average 15.4 times each. JPRA
says this effectively means that
more than 4.15 million albums were
provided to renters.

The trade group also notes that
copied tapes, in turn, are lent an av-
erage of 3.6 times, so that the
270,000 original albums actually
feed a demand equivalent to 14.94
million albums.

EMI/Melodiya Pact Leads To Album Release

Beatles Officially Hit Soviet Marketplace

BY PETER JONES

LONDON As a result of a deal be-
tween EMI here and Melodiya, the
Soviet state-run record company,
300,000 copies of Beatles albums
have been officially put on sale in
Russia, some 20 years after they
were hits in the West.

Previously, there was no short-
age of Beatles music in the Soviet
Union. Black market albums sold at
the ruble equivalent of some $40,
and there was also an ample supply
of home-made audiocassettes. Addi-

tionally, many Soviet bands have
been including Lennon/McCartney
songs in their repertoires.

The EMI/Melodiya deal was fi-
nalized last year. It was agreed that
the LPs, “A Hard Day’s Night” and
“A Taste Of Honey,” would sell at
some $4.70 each. But stocks quickly
ran out, and the albums were soon
changing hands at double that
price. The records were specially
pressed in Melodiya plants.

More copies are expected to be
made available in a few weeks.

One reason for the official release

VIENNA The Austrian record
and cassette market last year con-
tinued in a state of stagnation,
with total turnover at some $80
million at retail prices.

But changes did emerge in an
analysis of the market shares of
the smaller record companies and
the seven members of the audio
section of the Austrian branch of
the IFPI.

Stephen von Friedberg, presi-
dent of Austrian IFP], says: “Our
member companies now have a
share of some 80% of the total
market, up some 7.5% on the previ-

85 IFPI Figures

Austrian Record Market Stagnant

ous year. I envisage a further in-
crease of that share, by some 3%-
5%, this year. Main reason for
growth is the rapid rise of Com-
pact Disc software turnover here,
which mainly benefits the big
companies.”’

Market leader within the Austri-
an IFPI group last year was Poly-
Gram with 29.3% (against 30.4% in
1984), followed by Ariola/RCA
with 17.4% (14.8%), EMI Columbia
with 13.4% (14.4%), Musica with
13.3% (13.3%), CBS with 12.8%
(15.4%), WEA with 10.1% (7.9%),
and Bellaphon with 3.7% (3.8%).

British Company’s Survey

World Electronics Growth Seen

LONDON The value of the world
electronics market will reach some
$475 billion in 1989, up from $360 bil-
lion in 1984, according to forecasts
by Benn Electronics here.

Average annual growth over the

period 1984-89 will be 6.5% in Japan,
6.2% in Europe, and 5.2% in the U.S.,
Benn says. But the highest growth
rates among the 30 markets studied
will be achieved in Third World
countries, with India set for an an-

HAMBURG West Germany's
Teldec label has been celebrating
the success of its Austrian sign-
ing, Falco. The artist reached the
top of Billboard’s Hot 100 with his
“Rock Me Amadeus” released in
the U.S. by A&M. The singer’s al-
bum “Falco 3" has also become a
best-selling LP in America.

Teldec managing director
Thomas Stein says, “It’s phenome-
nal that the Americans are buying
an album with lyrics they cannot
understand, and which are even in
a Viennese dialect. Once again it
shows that the policy of believing
in new artists and sticking with
them brings results.”

Artist manager Horst Bork, for-
merly Teldec’s a&r head, adds,
“There’s so much euphoria reach-
ing us from the U.S. that we're
speechless.” According to Bork, a
promotion and publicity swing
through the U.S. is set for May
and there are plans to reinforce

Falco To Make U.S. Visit:
NMore Video Also Planned

Falco’s appeal with increased vid-
eo exposure.

An English-language version is
planned for the controversial Eu-
ropean-hit single “Jeanny.” The
original, which allegedly concerns
a rape, was banned by German
and Dutch radio stations.

The 29-year-old singer, whose
real name is Johannes Holzel, is no
stranger to chart success. State-
side sales, the label says, are
around 800,000 for ‘“Rock Me
Amadeus” and 650,000 for the al-
bum; but in West Germany alone
Falco has sold three million disks
in the last year. His recordings
have also been released in almost
50 markets worldwide.

Discovered in 1981 by Gig Rec-
ords chief Marcus Spiegel, Falco
achieved his first U.S. chart entry
the same year with “Der Kommis-
sar.” He is produced by the Dutch
duo Bolland & Bolland, who also
write the music for his song lyrics.

nual increase of nearly 20% and
South Korea for 10.3%.

Benn notes that Indian produc-
tion is also expanding rapidly, with
24% average growth over the period
1984-86. The company’s output goes
mainly to supply the domestic mar-
ket.

By contrast, production growth is
currently only 1% in the U.S., 5% in
Europe and 6% in Japan. Benn com-
ments: “While the U.S. recession de-
pressed production in most coun-
tries in 1985, Hong Kong and Tai-
wan were the worst affected and
output in both reduced with only
small growth forecast for 1986.
South Korea fared well, increasing
its share of world markets, and with
exports of VCRs and Compact Disc
players commencing in 1985 high
production growth is forecast for
this year.”

Within the overall electronics
market, electronic data processing
hardware, military equipment, and
telecommunications are expected to
be the fastest growing sectors, but
the outlook for consumer electron-
ics is less bullish. Says Benn:
“Growth in most segments of the
consumer equipment sector will be
very low or negative, but high
growth in VCRs and very high
growth in CD players will result in
an overall growth rate of 2% per an-
num in the world market 1984-89.”

of the Beatles material was an at-
tempt by the authorities to control
the booming black market. Another
reason is that Melodiya has long
been under fire from Soviet pop
fans for the poor quality of its
records and tapes.

And the company has been widely
accused of offering a lackluster se-
lection of Soviet rock talent and
weak production of disco music. The
special Beatles pressings are free of
most of the usual hiss and crackle
that mar most Russian pop re-
leases.

Blitz, a Russian band “approved”
by the authorities, devotes its entire
act to a tribute to the Beatles. In the
first set, the band wears Beatle
jackets and hairstyles; after the in-
termission, the members come out
dressed in costumes copied from the
“Sgt. Pepper’ sleeve cover and
work through a series of “‘psyche-
delic” songs.

The appearance in the legit mar-
ketplace of Beatles albums is seen,
according to Moscow sources, as
likely to re-fuel the long-running de-
bate about the effect of Western
music and fashions on Soviet teen-
agers. The move coincides with a
general new look at the various arts
since Mikhail Gorbachev gained
power in Russia a year ago.

The widely expressed hope is that
censorship will be eased, at least
gradually, under the new regime.
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Swiss Gompany Becoming A GD Giant

BY PIERRE HAESLER

ZURICH Little-known Swiss com-
pany ICM is fast becoming one of
Europe’s leading sources of Com-
pact Disc software, with production
set to reach 500,000 units monthly
by midyear and 750,000 a month by
the beginning of 1987. Some 75% of
the company’s output is exported to
the U.S. and West Germany.
Located in Diessenhofen, the fa-
cility came on stream last Oct. 1, fol-
lowing an $8 million investment by
parent group Werner Weber Hold-

ings. Weber is a noted industry
name here, set up in 1964 as a disk/-
tape importer before launching the
MCS cassette duplication firm two
years later and the cassette manu-
facturing operation ICM in 1974.

With plants in Diessenhofen and
North Italy, ICM ranks among the
world’s major blank tape producers.
It turns out some 125 million cas-
settes annually, most of them des-
tined for North America.

About 50 additional staffers were
taken on for the new CD production
facility, which operates three shifts
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a day five days a week. Swiss sup-
pliers of machinery and equipment
cooperated with [CM engineers to
develop in-house production lines,
and most of the necessary invest-
ment was made locally.

A small market with high per cap-
ita incomes, Switzerland has taken
enthusiastically to the new sound
carrier, which already accounts for
20% of annual prerecorded music
sales here, estimated at $105 mil-
lion. With low interest rates, the
country is also attractive to CD
manufacturing investment, despite
high labor costs.

Shortage of worldwide CD capaci-
ty currently overrides other factors.
But, with exports invoiced in swiss
francs and Deutschmarks, ex-
change rate developments could be-
come decisive in determining [CM’s
competitiveness in the international
CD market. The company intends to
embark on CD-ROM manufacture
before the end of the year.
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Sunrise Store Ghallenges
Yonge Street Retail Giants

BY KIRK LaPOINTE

TORONTO There's a new kid on
the block in the busiest section of
the busiest town for the retailing
end of the Canadian recording in-
dustry. The new resident is Sunrise
Records & Tapes, which sits practi-
cally across the street from Sam
The Record Man, A&A’s Records &
Tapes, Music World, and Cheapies.

The move of Sunrise’s flagship
store from 237 to 336 Yonge St., in
the heart of the Yonge Street strip
district, signals the arrival of a new,
major player in the hunt for the con-
sumer. A bright, well-designed
store, similar in many ways to the
Tower chain’s outlets, offers the
other stores in the strip district
their toughest competition yet.

The 14-store chain, which also
holds one franchise and the record
retailing business at the Robinsons
department chain in Ontario, is
ready to become a big player on the
Canadian retail scene.

In moving just two blocks or so
north on Yonge, says co-owner Mal-
colm Perlman, “We will probably
double our volume” for the flagship
store. Perlman says the chain sunk
nearly $2 million into the purchase
and renovation of the outlet and
adds, ‘“By making the move, we
have secured our future.”

The nearly 4,500-square-foot
store carries roughly 6,000 titles.
About two-thirds of the long, nar-
row store is devoted to current ti-
tles.

Speakers face the front of the
store from the two-thirds mark. The
back third features specialty music
and cutouts, with the MuchMusic
Network playing on a four- by six-
foot screen. Speakers are pointed to
the back from the one-third mark,
meaning that there are two distinct
audio systems in operation at once
in the store.

The brightly lit, mirrored ceiling
strives for “‘the high-tech look with-
out looking high-fashion,” Perlman
says.

His cross-street rival, Sam’s, has
joined a bid by downtown business-

men to seek permission from the
municipal and provincial govern-
ments to open on Sundays. At this
point, only designated tourist areas
are allowed such opening, although
the Sunday closing law is itself be-
ing challenged in the Supreme
Court of Canada. A ruling has been
reserved for late summer. The On-
tario government has said that, re-
gardless of the court ruling, it plans
to review the law shortly.

Perlman says he personally
doesn’t favor Sunday opening, even
though he concedes it would be
good for business. “I think every-
one should be able to know they're
going to have a certain day off, in-
cluding the owner,” he says. But he
won’t rule out doing business on
Sundays if the competition does so
following a rollback of the law.

One item notably absent from the
Sunrise store so far is classical mu-
sic. Perlman says that tenants
above the store will be moving out
later this year, and it’s possible that
the outlet will expand to a second
level. Both Sam’s and A&A'’s, by far
the two major players on the Yonge
Street strip, have multi-level stores.

The Yonge Street location is cru-
cial to the chain’s survival, Perlman
says. “If we had moved off the
street, we might as well have folded
up the operation.”

Sunrise was started in 1977 by the
Handelman Co., the rackjobbing gi-
ant. But within a year, the firm had
pulled out and sold the outfit (which
then consisted of one store) to Perl-
man and his brother, Roy.

Malcolm, a chartered accountant,
is the former vice president of fi-
nance for Capitol Records/EMI of
Canada Ltd. He served in that role
from 1971 until his purchase of Sun-
rise in 1978. His brother, mean-
while, helped launch the clothing af-
filiate of Sunrise, the Jean Machine
and Giggles outlets.

“We have been fighting for our
existence since we started,” Perl-
man says. “This move is our way of
saying we’ll be around from now
on.”

Maple Briefs

Maple Briefs features short items
on the Canadian music industry.
Information should be submitted
to Kirk LaPointe, 7 Glen Ames
Ave., Toronto, Ontario, Canada
MIE IM3.

MICHAEL GODIN, longtime a&r
director at A&M Records of Cana-
da, has left to manage one of his la-
bel’s artists, Paul Janz, the winner
of a Juno award last year as most
promising male vocalist. Janz says
he has amicably severed his rela-
tionship with the BATS manage-
ment company.

CBS RECORDS CANADA has
picked up the Jive label for distribu-
tion, leaving Quality Records with
little of anything to show for its dis-
tribution role. CBS, which has also

re-acquired the CBS-Fox video la-
bel, will issue the new album by A
Flock Of Seagulls, “Dream Come
True,” as its first from Jive.

THE FIRST SET OF LOANS and
new talent awards from Music-
Action, the parallel group in the
French-language industry to the
FACTOR development fund in En-
glish Canada, have been announced.
Loans will go to Estelle Esse and
Paparazzi. New talent awards go to
Chantal Beaupre, Jacques
Demers, Daniel Jean, and Sophie
Lapierre. Rob Braide of CHOM-
FM Montreal reports that the new
organization, which helps finance
and support French product in Can-
ada, is coming together quickly.
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CANADA (Courtesy The Record) As of 3/27/86 AU STRALIA (Courtesy Kent Music Report) As of 3/31/86
SINGLES SINGLES
1 1 | CONGA MIAMI SOUND MACHINE CBS 1 1 | WHEN THE GOING GETS TOUGH BILLY OCEAN LIBERATION/EMI
2 | 2 | HOWWILLIKNOW WHITNEY HOUSTON ARISTA/RCA 2 | 2 | CONCRETE AND CLAY MARTINPLAZA CBS
3 4 KYRIE MR. MISTER RCA/ARIOLA 3 3 HIT THAT PERFECT BEAT BRONSK! BEAT LONDON/POLYGRAM
4 6 | NIKITA ELTON JOHN wea 4 5 | YOUUTTLE THIEF FEARGAL SHARKEY VIRGIN/EMI
5 5 | LIVING IN AMERICA JAMES BROWN cCBS 5 7 | ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN/EM!
6 3 | THAT'S WHAT FRIENDS ARE FOR DIONNE & FRIENDS ARISTA/RCA 6 6 | HOW WILL 1 KNOW WHITNEY HOUSTON ARISTA/RCA
7 7 | ROCK ME AMADEUS FALCO a&m 7 4 | THATS WHAT FRIENDS ARE FOR DIONNNE WARWICK ARISTA/RCA
8 8 WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) BILLY 8 8 HARLEM SHUFFLE ROLLING STONES cBS
OCEAN  JIvE/QuUALITY 9 | 13 | YOU'RE A FRIEND OF MINE CLARENCE CLEMONS cBsS
9 | 10 | DON'T FORGET ME GLASS TIGER CAPITOL 10 | 20 | SARA STARSHIP GRUNT/RCA
10 9 THE SUN ONLY SHINESON T.V. A-HA WARNER BROS./WEA 11 9 LOVE AND ADVENTURE PSEUDO ECHO Emi
11115 | PARTY ALL THE TIME EDDIE MURPHY CBS 12 | NEW| CHAIN REACTION DIANA ROSS CAPITOL/EMI
12 | 11 | LIFE IN A NORTHERN TOWN THE DREAM ACADEMY WEA 13 | 10 | A GOOD HEART FEARGAL SHARKEY VIRGIN/EMI
i 3 i i #L"E‘;:%’;QADM"SV J?fgpsg’:lm”‘s ARISTA/RCA 14 | 12 | AND SHE WAS TALKING HEADS Emi
15 | 18 | SARA STARSHIP GRUNT/RCA 15 [ 11 | WALK OF LIFE DIRE STRAITS VERTIGO/POLYGRAM
16 | 14 | WEBUILT THIS CITY STARSHIP GRUNT/RCA
16 | 12 | IFIWAS MIDGE URE CHRYSALIS/MCA 17 |NEW| KYRIE MRMISTER rca
17 | 17 | NOW AND FOREVER ANNE MURRAY CAPITOL 18 | NEW| RUSSIANS STING asmrEsTIVAL
18 | 19 | A GOOD HEART IS HARD TO FIND FEARGAL SHARKEY VIRGIN/A&M 0 ||y
KISS PRINCE AND THE REVOLUTION WARNER/WEA
o) B S TS CIE WISEL RITZ CIoeen) 20 | NEW| KISS THE DIRT (FALLING DOWN THE MOUNTAIN) INXS WEA
20 | NEW/| JOHN COUGAR MELLENCAMP R.O.CK.IN THE USA (A SALUTE TO ALBUMS
© Copyright 1986, Billboard Publications, Inc. No part of this publication ALBome 0 maroLicRaw 1 | 1 | DIRESTRAITS BROTHERSIN ARMS VERTIGO/POLYGRAM
may be reproduced, stored in any retrieval system, or transmitted, in any 2 | new| roOLLING DIRTY WORK
form or by any means, electronic, mechanical, photocopying, recording, 1 1| WHITNEY HOUSTON  ARISTA/RCA INGSTONESHD .
or otherwise, without the prior written permission of the publisher. 2 3 | MR.MISTER BROKEN WINGS RCA/ARIOLA 3 3 | FINE YOUNG CANNIBALS  LONDON/POLYGRAM
3 | 2 | DIRESTRAITS BROTHERS IN ARMS VERTIGO/POLYGRAM 4 | 2 | WHITNEY HOUSTON  ARISTA/RCA
4 4 | SADE PROMISE PORTRAIT/CBS 5 6 | STING DREAM OF THE BLUE TURTLES A&M/FESTIVAL
BRITAIN  Courtesy Music week) As of 4/5/86 5 | 5 | HEART NEVER camtoL 6 | 4 | CARS THE CARS GREATESTHITS ELEKTRA/WEA
This | Last 6 6 | COREY HART BOY IN THE BOX AQUARIUS/CAPITOL 7 5 Jlmfwng,xgg’%“gg&[m WORKING CLASS MAN
Week| week| SINGLES 7 | 7 | SIMPLEMINDS ONCEUPONATIME VIRGIN/A&M HR
1 [ 1 | LVINGDOLL CLIFFRICHARDS & THE YOUNG ONES FEATURING 8 | 14| THECULT LOVE VERTIGO/POLYGRAM o | 4 | CEARGALSHARKEY ~vRGnvEm
RN o 9 9 | FALCO FALCO3 asm 9 8 | STEVIE NICKS ROCKA LITTLE PARLOPHONE/EMI
2 | 5 | WONDERFUL WORLD SAM COOKE rca 10 | 8 | JOHNCOUGAR MELLENCAMP SCARECROW RIVA/POLYGRAM 101 S | TALKING HEADS LITTLE CREATURES e
3 | 4 | TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX PARLOPHONE 117} 11| HONEYMOON SUITE THE BIG PRIZE WARNER BROS./WEA 12| 1L | PHILCOLLINS NOJACKETREQUIRED wea
4 | NEW| ADIFFERENT CORNER GEORGE MICHAEL EPIC 12| 10 | PETE TOWNSHEND WHITECITY ATCO/WEA 12] 13 | MARTINPLAZA PLAZASUITE cas
5 | 6 | YOU TOME ARE EVERYTHING (THE DECADE REMIX 76/86) REAL 13 | NEW| GLASS TIGER THE THINRED LINE capiToL 0 || T T2 GIROINESS GRS
THING PRT 14 | 12 | ZZTOP AFTERBURNER WARNER BROS./WEA 14 1 17 | INXS LISTEN LIKE THIEVES wea
6 2 | CHAINREACTION DIANA ROSS CAPITOL 15 | 15 | BRUCE COCKBURN WORLD OF WONDERS TRUE NORTH/CBS 15 | 12 | GRACE JONES ISLANDLIFE ISLAND/FESTIVAL
7 16 | AKIND OF MAGIC QUEEN Emi 16 | 16 | 0ZzY OSBOURNE THE ULTIMATE SIN cBS 16 | 15 | LOVE AND ADVENTURE PSEUDOECHO EMmI
8 3 | ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN 17 | 17 | MIKE + THE MECHANICS  ATLANTIC/WEA 17 | 14 | SPANDAUBALLET THE SINGLES COLLECTION CHRYSALIS/FESTIVAL
9 12 | PETERGUNN ART OF NOISE & DUANE EDDY CHINA 18 | 18 | PHILCOLLINS NO JACKET REQUIRED ATLANTIC/WEA 18 | 16 [ CURE THE HEAD ON THE DOOR FICTION/WEA
10 | 27 | ROCK ME AMADEUS FALCO A&m 19 | 13 | STEVIE NICKS ROCKALITTLE MODERN/WEA 19 | NEW| MUSIC FROM THE TV SERIES MIAMIVICE MCA/WEA
11 7 | HIHO SILVER (THEME FROM BOON) JIM DIAMOND A&M 19 | BRYAN ADAMS RECKLESS a&m 20 | 20 | PETE TOWNSHEND WHITE CITY ATCO/WEA
12 | 8 | MANIC MONDAY BANGLES cBs
13 | 11 | KYRIE MRMISTER RCA ST GERMANY  (Courtesy Der Musikmarkt) As of 3/31/86 | UK COUNTRY  (Courtesy Music Week) As of 4/5/86
14 | 24 | SECRETLOVERS ATLANTICSTARR A&M
15 | 9 | KISS PRINCE AND THE REVOLUTION PAISLEY PARK SINGLES ALBUMS
16 | 10 | MOVE AWAY CULTURE CLUB VIRGIN ; 110 ZERT“BE:UE‘;U;EBO’:(égERR’:JST{L/‘:LN;A HANSA/ARIOLA 1 | 2 | KENNYROGERS THE KENNY ROGERS STORY LIBERTY
17 | 25 I
18 | 13 gfég.fgsguirsﬁc";ﬁ:"’;‘%ﬁ ONKEYS RCa 3 | 2 | WHEN THE GOING GETS TOUGH BILLY OCEAN JivE 2 | 1| EAGLES BESTOF THEEAGLES asvLum
19 | 19 | LOVE CDMES QUICKLY PET SHOP BOYS PARLOPHONE 4 | 5 | ALOVEBIZARRE SHEILAE PAISLEY PARK 3 | 3 | EAGLES HOTEL CALIFORNIA ASYLUM
20 | 34 | E=MC2 BIG AUDIO DYNAMITE cBS 2 g ?L’EI::g[:ﬂISDEE:’SE:JHREAMbgoECO%L:(TER/OINBTIERCORD 4 | NEW| JOHNWILLIAMS NEW NOTE CAPITOL
211 cas
8 | THE Pé)Hv;vE;S: LOVE/DO YOU BELIEVE HUEY LEWIS AND THE NEWS = 6 | el e 5 PATSY CLINE SWEET DREAMS MCA
22 | 14 | HARLEM SHUFFLE ROLLING STONES ROLLING STONES/CBS 8 3 | JEANNY PART 1 FALCO GIG/TELDEC 6 DOLLY PARTON DOLLY PARTONS GREATEST HITS CAPITOL
23 | NEW| TRAIN OF THOUGHT AHA WARNER 8| 7 OHNFERgllgEI%SCC';;AF ICH HEUT HACHT NICHT EIN) MUENCHNER 7 DR HOOK DR HOOKS GREATEST HITS CaPITOL
24
26 | 20 | NO ONE IS TO BLAME HOWARD JONES WA 11 | NEW | MANIC MONDAY BANGLES cCBS 9 | NEW| ROSANNE CASH RHYTHM AND ROMANCE cBs
27 | NEW| HAVE YOU EVER HAD IT BLUE STYLE COUNCIL POLYDOR 121 11 | FIREANDICE MARIETTA cCBS 10 |NEW | THE JUDDS ROCKIN' WITH THE RHYTHM RCA
28 | 30 | SHELLSHOCK NEW ORDER CAPITOL ij 94 BURNING HEART SURVIVOR SCOTTI BROS/BELLAPHON 11 | 8 | JOHNDENVER THE JOHN DENVER COLLECTION TELSTAR
29 | 40 | COME ONCOME ON BRONSKIBEAT FORBIDDEN FRUIT 14 | LITTLE GIRL SANDRA VIRGIN/ARIOLA
30 | 23 | WHEN THE GOING GETS TOUGH BILLY OCEAN JivE 22 || T ST SURGE CRIe 2| W15 (AR Ty SOMEAGINSEHESA,
31 | 17 | LOVE MISSILEF1 11 SIGUE SIGUE SPUTNIK PARLOPHONE 16 | NEW| CHAIN REACTION DIANA ROSS EmI 13 | 7 | RICKY SKAGGS LIVE INLONDON EPIC
32 | 21 | THE HONEYTHIEF HIPSWAY MERCURY i; NlESW SSR'LEM SHUFFLE ROLLING STONES ROLLING STONES/CBS 14 | 10 | NEILYOUNG OLDWAYS GEFFEN
33 | 26 | ROCK ME TONIGHT FREDDIE JACKSON CAPITOL N'T WASTE MY TIME  PAUL HARDCASTLE CHRYSALIS/ARIOLA
34 | 22 | THEME FROM NEW YORK NEW YORK FRANK SINATRA REPRISE 19 | NEW| BABY TALK ALISHA VANGUARD/METRONOME 151 15 | EAGLES GREATESTHITS71/75 asvium
35 [ NEW | THE FINEST SOSBAND TABU 20 | 12 | LIVING IN AMERICA JAMES BROWN SCOTTI BROS/BELLAPHON 16 | 17 | EAGLES DESPERADO ASYLUM
;g NzEt;N IS YOUR LOVE STRONG ENOUGH BRYAN FERRY EG/POLYDOR . AAALLBGlLJ::TS/ 17 | 9 | BOXCARWILLIE BOXCAR WILLIE COLLECTION TELSTAR
IF YOU WERE HERE TONIGHT ALEXANDER O'NEAL TABU MBAP AHL MAENNER MUSICANT/EMI
38 | 32 | CALLING AMERICA ELECTRIC LIGHT ORCHESTRA EpIC 3 | WHITNEY HOUSTON  ARISTA/ARIOLA 18 | NEW| GARY MORRIS SECOND HAND HEART WARNER
39 | 31 [ HOW WILL | KNOW WHITNEY HOUSTON ARISTA 2 | SOUNDTRACK ROCKY IV SCOTTIBROS/BELLAPHON 19 [ 16 | EVERLY BROTHERS THE VERY BEST OF THE EVERLY BROTHERS
40 | 35 | DARETO DREAM VIOLAWILLS STREETWAVE 4 JENNIFER RUSH MOVIN cBS WARNER
ALBUMS 11 | PETER MAFFAY SENSATION K TEL 20 | NEW| DON WILLIAMS LOVE STORIES K TEL
1 1 | VARIOUS HITS 4 CBS/WEA/RCA 6 | MUENCHENER FREIHEIT VON ANFANG AN cBsS 21 | 11 | CRYSTAL GAYLE THE CRYSTAL GAYLE SINGLES ALBUM UNITED
2 | 2 | DIRESTRAITS BROTHERS IN ARMS VERTIGO : ACCEPT RUSSIAN ROULETTE RCA ARTISTS
3 | NEW| PET SHOP BOYS PLEASE PARLOPHONE NEW | TONY MARSHALL LASS DAS MAL DEN TONY MACHEN ARIOLA
4 | NEW | ROLLING STONES DIRTY WORK ROLLING STONES 10 | DIRE STRAITS BROTHERS IN ARMS VERTIGO/PHONOGRAM/PMV i) | GRS TS EEUBENERENS (e
5 | 3 | WHITNEY HOUSTON  aRisTa 9 | MRMISTER WELCOME TO THE REAL WORLD RCA 23 | 18 | LONE JUSTICE  GEFFEN
6 6 | MRMISTER WELCOME TO THE REAL WORLD RCA 12 | COCKROBIN CBS 24 | NEW| J CASH/M HAGGARD/W NELSON/K KRISTOFFERSON FOUR STAR
7 7 | PHIL COLLINS NO JACKET REQUIRED VIRGIN 8 | SADE PROMISE EPIC/CBS COUNTRY K TEL
g 2 c:ggzr;sm#g C(;iORé\L SOCIETY THE HYMNS ALBUM HMV 175 ;:til‘; A{:LCT(L 2 Cgfgﬁ;[’é? SPRING 25 | 28 | JOHN FOGERTY CENTERFIELD WARNER
{ HITS FOR LOVERS EPIC EMI
10 | 8 | ORIGINAL SOUNDTRACK ROCKY IV SCOTTIBROS NEW| MATTBIANCO  wea 26 | 21 | DONWILLIAMS THE VERY BEST OF DON WILLIAMS  mca
11 | 15 | AHA HUNTING HIGH AND LOW WARNER NEW | HERBERT GROENEMEYER SPRUENGE EMi 27 | NEW| WILLIE NELSON HELP ME MAKE IT THROUGH THE NIGHT RCA
12 | 10 | EURYTHMICS BE YOURSELF TONIGHT RCA NEW MANTTNEgoMANNS EARTHBAND WITH CHRIS THOMPSON  CRIMINAL 28 | 13 | DON WILLIAMS IMAGES K TEL
13 | 16 | FRANK SINATRA GREATEST VIRGIN/ARIOLA
| o | Sy SR YSETKE REWACRIRERSS 14 || erEaD R mEm 29 | NEW| TAMMY WYNETTE THE BEST OF TAMMY WYNETTE cas
15 | 11 | DIANNAROSS EATEN ALIVE CAPITOL NEW | DEPECHE MODE BLACK CELEBRATION INTERCORD 30 | NEW| MARIE OSMOND THERES NO STOPPING YOUR HEART CAPITOL
16 | 17 | SIMPLE MINDS ONCE UPON A TIME VIRGIN 16 | STING DREAM OF THE BLUE TURTLES A&M/DG/PMV
17 | NEW T
18 | New z::lg:&:n;i?os(‘)”lirsgs; 6 STREETSOUNDS NETHERLANDS /{(s;%?g(;siyzs/gcshung Nederlandse Top 40) ITALY  (Courtesy Germano Ruscitto) As of 3/26/86
19 | 13 | KATEBUSH HOUNDS OF LOVE EmI SINGLES ALBUMS
20 | 12 ] TALKTALK THE COLOUR OF SPRING eI 1 | 2 | JEANNY FALCO asm 1 | 1 | STING DREAM OF THE BLUE TURTLES A&M/CBS
21 1 18 | TALKING HEADS LITTLE CREATURES Emi 2 | 1 | THEPROMISE YOU MADE COCK ROBIN CBS 2 | 5 | SOUND TRACK ROCKY IV css
:§ ;g ZLOE(V:I;f;lTC LIGHT ORCHESTRA BALANCE Of POWER EPIC 3 4 CONGA MIAMI SOUND MACHINE EPIC 3 2 LUCIO DALLA BUGIE RCA
7 || || G e s | 2 | BORDERUNE MADONNA sit 4 | 11 | TALKTALK THE COLOUR OF SPRING EMi
HUFFLE ROLLING STONES ROLLING STONES 5 | 3 | RENZO ARBORE PRIMA CHE SIA TROPPO TARDI FONIT CETRA
25 | 26 | STING DREAM OF THE BLUE TURTLES A&m 6 |NEW| ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN
26 | 24 | NANAMOUSKOURI ALONE PHILIPS 6 | 7 | SIMPLYRED PICTURE BOOK wea
7 | 5 | WHEN THE GOING GETS TOUGH BILLY OCEAN Jive
27 | 22 | GRACE JONES ISLANDLIFE ISLAND 7 | NEW| SOUNDTRACK 9 AND 1/2 WEEK EMi
8 | 10 | ZONDER JOU ERIKMESIE CNR 8 | 4 | DOUBLE BLU PoLYGRAM
28 | 35 | MADONNA LIKE A VIRGIN SIRE 9 7 | BURNING HEART SURVIVOR SCOTTIBROS 9 | NEW R
29 | 19 | VARIOUS STREETSOUNDS HIP HOP ELECTRO 11 STREETSOUNDS 10 | NEW| KISS PRINCE AND THE REVOLUTION WEA DE ANDRE  RICORDI
30 ( 21 | BRYAN ADAMS CUTS LIKE A KNIFE a&m ALBUMS 10 [ NEW| FAUSTO PAPETTI SANREMO 86 CBS
31 | NEW| ORIGINAL SOUNDTRACK ABSOLUTE BEGINNERS VIRGIN 1 | 1 | SIMPLYRED PICTURE BOOK wea 11| 6 | FRANKSINATRA LEPIUBELLE CANZONI wea
32 | 29 | LEVEL42 WORLD MACHINE POLYDOR 2 | 2 | SOUNDTRACK ROCKY IV SCOTTIBROS 12 1 14 | AHA HUNTING HIGH ANDLOW wEa
33 | 30 | BARBRA STREISAND THE BROADWAY ALBUM CBS 3 | 3 | TALK TALK THE COLOUR OF SPRING &M 13 | 9 | SADE PROMISE cBs
34 | 27 | FREDDIE JACKSON ROCK ME TONIGHT CAPITOL 4 | 5 | COCKROBIN cas 14 | 8 | RICCARDO COCCIANTE IL MARE DEI PAPAVERI VIRGIN/EMI
35 | 23 | VARIOUS NIGHT BEAT 2 STyLus 5 | 7 | ROBERT LONG ACHTER DE HORIZON emi 15 | 13 | SIMPLE MINDS ONCE UPON A TIME VIRGIN/EMI
36 | 25 | VARIOUS JONATHAN KINGS ENTERTAINMENT FROM THE USA 6 6 | MRMISTER WELCOME TO THE REAL WORLD RCA 16 | 10 | CLAUDIO BAGLONI LA VITAE ADESSO cBS
37| 31 |8 ANZTL'ELSS DIFFERENT LIGHT cos 7 | 4 | sabe PROMISE eric 17 | NEW| STEVIE WONDER IN SQUARE CIRCLE RICORDI
38 [ NEW| VARIOUS MASTERS OF METAL POWERSAW 8 [ 2 | MADONNA sie 2 |[INE0) | GEESGLTL). @
39 | 32 | VARIOUS NOW THATS WHAT | CALL MUSIC EMI/VIRGIN 9 | 8 | ELTON JOHN ICE ONFIRE JOHN/ROCKET 19 | NEW| FINE YOUNG CANNIBALS  POLYGRAM
40 | 40 | MADONNA THE FIRST ALBUM SiRE 10 | NEW| ANITA MEYER & LEE TOWERS RUNTOME ARIOLA 20 | 12 | DIONNE WARWICK FRIENDS ARS/RCA
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FOR SALE

WE EXPORT TO ALL COUNTRIES
127 / LP'S / CD'S

BEST STOCK—BEST SERVICE—
BEST INFORMATION

We specialize in 12" Dance Records
all small and major labels

TRY Us!!

EXPORT-0-DISC

B55(E) Conklin Street
Farmingdale, N.Y. 11735 USA
Tele # (516) 694-4545
Telex: 6852522

Telex: 4758254
Fax # (516) 694-4594

DISCOUNT RECORDS & TAPES
MAJOR LABELS

$8.98 list . .. .. $4.79
Call Toll Free:
1(800) 847-5008

CASSETTE SHELL MOLDS
Fine plastic injection molds to produce audio
cassette shells. Also a Gema automatic audio
cassette assembly machine. $375,000 for all.
Reply to:

Box #7668
Billboard Magazine
1515 Broadway
New York, NY 10036

CUT OUTS & IMPORTS
LP’s. cassettes, 8 tracks and 45's, Rock.
Country R & B and Gospel Wnte for free
catalog. Trade only

MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08854

ETE BLACK MUSIC
STRIBUTOR .

ECHD HECDFI DS INC.

O Accessories

O Count 8 words for our Box Number and address. Add $6
for handling. Only regular mail forwarded—tapes not
acceptable.

Check the heading you want ...
O For Sale [ Help Wanted O Positions Wanted [ Tapes
0O Business Opportunities [ Investors Wanted
0 Real Estate/For Sale/Lease [ Songwriters [ Talent

O Golden Oldies [ Novelties/Merchandise
O Services/Supplies/Equipment [ Wanted To Buy

[0 Comedy Material (O Computer [(J Schools & Instructions
O video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the

Classified Dept.

phone 212/764-7388 . . .

FOR SALE

FOR SALE

Your Name

Company

Address

City

State Zip

Telephone

Please fill in the information below if you wish to

charge the cost of your classified advertising.

Credit Card #
Bank #

0O American Express (I Diners Club O visa [J Master Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads

of 2” or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette ... In NY State
Outside N.Y. State phone toll free

DISTRIBUTOR
WHOLESALE ONLY

We are 12" records, blank audio,
blank video, video games, movies,
accessories, hardware, CD’s, al-
bums, tapes....

Stratford Dist., Inc.

86 Denton Ave.
Garden City Park NY 11040
(718) 343-6920, (516) 877-1430
(800) 645-6558, Telex 6852201

While Other People are raising their prices.
we are slashing ours. Major Label LP’s as
low as 50¢. Your choice of the most exten
sive listings available
For free catalog call (609) 890 6000
or write
Scorpio Music Inc
Post Office Box A
Trenton NJ 08691 0020

ROCK & SOUL
ELECTRONICS

470 Tih Ave (bet 351h & 361h Sir)
Mew York, MY, 10018
WE HAVE THE LOWEST
PRICES IN TOWN

« FOR l'NI Y 54 49 EAC

CUT OUTS & OVER STOCKS

LP's Tapes. 45's and imports. Looking for the
unusual? We have it at lowest prices. All re-
quests for list ust be written on yOur company
letterhead. Dealers Only.

Performance

P.O. Box 156

ew Brunswick NJ 08901
(201)545 -3004 Telex: 5106008316

CLOSE OUT
SPECIALS
MAXELL - UD 2
T - 120 MAXELL VIDEQ
TAPES - BATTERIES, ETC.
Call Today! Don't Delay!
USA Recovery
(501) 455-0412
(501) 455-3522
24 hour service

LP's, 8 TRACKS AND CASSETTES
AS LOW AS 22¢

Write for our free giant catalog Retailers

and distnbutors only

RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO 63026
(314) 343-7100

TAPES

VIDEO RESOURCES N.Y. INC.

3/4, 1/2: Editing, dubbing, Remotes Mo-
tion Picture Archives for Music, Commer-
cials, Clubs, Home, Cable

Brazil/Carnival Club video
24 hours (212) 724-7055

100 REALTIME CASSETTES $1.50
EACH (Single). $22S (EP). $3 00 (Album|
SHRINKWRAPPED. WITH LABELS & BOX
INSERTS PRINTED FROM YOUR ARTWORK
*FULL COLOR INSERTS 50 EACH EXTRA®
FOR SAMPLE TAPE AND ALL DETAILS SENC 82 10

evergreen audio

TR TN

2096 COMMONWE AL TH AVE
NEWTON MASS D166

AS A PROMOTIONAL TOOL OR AS A LIMITED EDITION

CASSETTE ARE UNIVERSAL 10U v (OST wiTHOu! Tmfw
§17.527 4526

WHOLESALE TO STORES
WE SPECIALIZE IN 12" PRODUCT
Full ine of Gospel LP's & Casselles
Also all current LP’s. cassettes and 45's
Independent and ma|0r companies
LOWEST PRICES' SAME DAY UPS!
NO CATALOG REQUEST - PLEASE CALL
SE HABLA ESPANOL
Glo Mdse Corp
43-02 34th Ave . LIC . NY 11101
N YS Residents (718) 706-0515
Out of NYS call toll free 1 (800) 628-3010

WANTED TO BUY

WANTED PLATINUM AND GOLD record awards—
rare Beatle items Contact Chnstopher Chatman,
Beyond Records. Box 93939, Los Angeles. CA

90093. (213) 871-9477.

BULK BLANK LOADED audio cassettes direct
from manufacturer. Highest qualty, lowest prices,
custom lengths, fast service. Amerncan Magne-
tics, P.O. Box 862. Harnsburg, PA 17108. (717)
652-8000

BLANK AUDIO & VIDEO CASSETTES
21ST ANNIVERSARY
LOWEST PRICES IN TOWN
¢ Audio Cassettes ¢ Video Cassettes
+ Mastering Tapes ¢ 8 Tracks
Don't Delay—Call Today! For More Information
Andol Audio Products, Inc.

4212 14th Ave., Brooklyn, NY 11219

Call Toll Free—(800) 221-6578

Y.

N.Y. Res.
(718) 435-7322

CASSETTE TAPE
SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY TO USE ‘NE xPENSIVE
REUSEABLE & DISPOSABLE

5 SELECTIVE MODELS

-FOR SAMPLES AND PRICES-
CONTACT
C & D SPECIAL PRODUCTS
309 SE QUOYA DRIVE
HOPKINSVILLE kY 42240
502/885-8088

WHOLESALERS
NEW AND USED PRC

Deal direct with
Video West

(416) 498-7074 Ext. 12

BUY. SELL, TRADE or lease used movies,
thousands to choose from. 1 (800) 833 3264 or
(803) 292 2072.

TURN YOUR
VHS MOVIES

INTO CASH!

VHS STORES &
DISTRIBUTORS:

We buy all used VHS Movies in
good condition—ANY AMOUNT! If
you're going out of business, over-
stocked or liquidating, call us

WE’'LL BUY
YOUR TAPES!

305-407-8947

800/223-7524.

FLICK, LTD.

NOW IN ATLANTA—
WE BUY
SELL AND TRADE USED
AND NEW
MOVIES. CALL:

1 (B0O) 862 2343
or in Atlanta
{(404) 696 3004

TALENT

MALE VOCALIST
HIGH RANGE
VERY VERSATILE
DEPENDABLE! PERSONABLE!
AVAILABLE NOW!

David Knight
(609) 881-1227

MUSIC COORDINATOR/JAZZ PROMOTER:
IN CHARGE OF SELECTING. AUDITIONING,
HIRING JAZZ MUSICIANS TO PERFORM AT
CLUB ON YEAR ROUND BASIS. EACH BAND
TO PERFORM ONE WEEK AT A TIME FROM
TUESDAY TO SUNDAY. MUST KNOW
SOURCES, QUALITY AND QUALIFICATIONS
OF EACH ARTIST IN BAND. WILL ENTER
INTO CONTRACTS. COORDINATE ALL PUB-
LICITY AND PRESS RELEASES, POSTERS,
FLYERS, BROCHURES, ETC. FIVE DAY FOR-
TY HR WEEK FIVE YRS EXP. $30,000 ANNU-
ALLY. PLEASE SEND RESUMES TO:

Box $7667
Billboard Magazine
1515 Broadway
New York, NY 10036

WORK

Florida based mght club chain seeks vocalist/
musicians to make up three house bands. Top
40/Disco. Must read. Rotating female fronts.
Completed by April. Send promo info immedi-
ately:

Star Artist Management
241 South Atlantic Blvd
Suite 300

Ft. Lauderdale FL 33316

- COUPON — ———m——mm—m e

—Billboard=—=

CLASSIFIED

ACTION MART

To order an ad . .. check the type of ad you want. ..

0 Regular classified (ads without borders): $2.35 per word, per
insertion. Minimum ad order, $47.00.

[0 Display classified (all ads with borders): $77.00 per column per
inch, per insertion; 4 insertions $71.00 per; 12 insertions $66.00
per; 26 insertions $63.00 per; 52 insertions $51.00 per. Price
discounts are based on insertions in consecutive issues.

WWW americanradiohistorv com
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MISCELLANEOUS

o i *m&« s ¥
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Now in its second print-
ing—the first comprehen-

songs that made it to he
top of the charts!

Every entry gives chart
facts, label and record
number, songwriter and
producer—plus a listing of
the Top Five songs for the
same week.

(out of
state)

1-(800)-223-752

You also get fascinating be-
hind-the-scenes stories

one in pursuit of it. Angd—
over 500 vintage photos,
many never befor available.

(2]2] 76""7388 (Locally)

~ATTENTION MUSIC RETAILERS -
. THE Billhoard BOOK of

NUMBER

ONE HITS
IS HERE!

From “Rock Around the Clock™ to “We Are
the World,” celebrate 30 years of the best
pop music with the on/ybook to give the in-
side story behind every song to reach the
Number One spot on the Billboard “‘Hot
100” music charts since 1955

640 pages. 7 x 9%. Almost
600 photographs.

sive history of 30 years of about the songs and the per-
rock and roll, a concise ref- formers, gossip galor, and  “Definitely a hit. It's not
erence source to over 600 enough trivia to satisfy every-  only a great reference

work, it's fun to read.”
DICK CLARK

If you're a fan of rock and
roll, you can't afford to be
without this exciting one-of-
a-kind collection.

CALL NOW TO ORDER YOUR PREPACK
OF 6 BOOKS AT A 40% DISCOUNT.

o winte
Billboard Publications, Inc.
1515 Broadway
New York, N.Y. 10036
Attn: Jeff Serrette
Direct Marketing Dept.

JEFF - NEED YOUR help to - **
signed - IAN

Ride Out The Storm™

The Fathers Against Drunk Driving Campaign
Please, Support This Wonhy Cause. For Your Atbum Enti-
tled "A Drunkards Prayer” Send Five Dollars Or More Do-
natons To Fathers Against Drunk Driving, P.O. Box
386, S.E. 100th Street Waldo, Fla. 32694

Album Contains 10 Songs Including A Drunkards Pray-
er" The Saddest True Story Ever Published Pertaining To
Drunk Drivers. 8x10 Picture Of Artist, And Safe Driving
And Money Saving Ideas For Your Car And Home. Also,
1.0. Memberstup Club Card. Nonprofit Orgamzation
F.A.D.D. Reg. #R181609667 President Billy Wagner
Phone (904) 468-2476

REAL ESTATE/FOR
SALE/LEASE

MAN OF MANY
VOICES NEEDED

Cepatve pArSOn 12 whle and produce 1adic commynr
€ials 325100 per year and up Send demq tapes e
Sume 1o

TSI
5900 Dewey Street Hollywood FL 33021
Send Attn. Mr. T.

SCHOOLS &
INSTRUCTIONS

9000 SUNSET BOULEVARD

® Prime music industry location

® Floor to ceiling windows-impres-
sive views

® 24 hr. security

® 500 to 6000 sq. ft. suites avail-
able

Exclusive leasing agent - Los Ange-
les Realty Services - Lark Christen-
sen/Sandra Wruck

(213) 274-6855

Music business careers!
Prepare for the marketing, manage-

ment or technical career you want.
Top pro training In studio concert and
video production, artist representa-
tion/management, retail/wholesale,
promotion/marketing publishing,
much more. Employment assistance
and financial aid available. Free bro-
chure/career guide: write or call toll-
free: 300-554-3346

THE MUSIC BUSINESS INSTITUTE

FOR RENT
APPROX 17,600 SQ. FT.

Elaborate Studio Space on 2 Full
Floors With Mezzanine.

New Installation. Fully panelled & carpeted.

Lots of wood & glass. {ll:'vdtor to private, se-

cured vestibule. Theatre/presentation room.
Perfect Midtown location.

Please contact, Mr. Stephen P. Snell at
(212) 425-2950
JEFFRIES AVLON, INC.

BE A RECORDING engineer' New classes
quarterly. Insttute of Audio/Video Eng-
neering (213) 666-3003 1831 Hyperion,
Dept D. Hollywood, CA 90027

SONGWRITERS

De?l. B. 3376 Peachtree Rd.. Atlanta, GA 30326

YOUR TUNES CAN WORK FOR YOU!
Receive your high quality demo for only $75
per song. Marketing Assistance available for
strong songs

Call or Write for brochure

Easton One Productions
P O Box 30682
Bethesda, Md. 20814
(301) 493-6440 BMI affiliated.

SERVICES/SUPPLIES/
EQUIPMENT

*

*
*
*
*
*
*
*
*
*
*
*

Ak khkhkhkhkkhkhkhkkkhkxk
DANCE FLOOR LIGHTING

[QUALITY PRODUCTS PRICED LOW]|

*
*
*
Controllers, pinbeams, coior sticks, *
mirror balls, rope lights, beacons, %
novas, strobes, foggers, rotators, %
and other similar products! +*
Let us help you! *

THE MUSIC SERVICE *

327 S. Miller Rd. & Akron, OH 44313 %
*

* % % % (216) 867-1575 & & % *

SELECTION
%l‘: RECORDING
ACCESSORIES -

Cail Toll Free mm.‘)‘.
1-800-523-2472 $= e

{In PA 1-800-468-2533)
Dealers Only

Call for Free Catalog and
Monthly Specials

e .
ISCOWASHE R
Dot

ALLEY
KORTANNICS,

.

~
Amencas Leadng Drstrbutor of ¢
, ,Recording Tape and Accessonies ‘V.
(@srosmral S &
SONY
oy SAIRG MAGNE TCS
SESa - _ <sm E‘ A wan s |

—— RADIO TV JOBS

10 000 radio jobs a year tor men and women are hsted
n the Amencan Radio Job Market weekly paper Up to
300 openings every week!! Disk Jockeys Newspeople
and Program Directors Engineers Salespeople
Small medwm and major markets all formats Many
|obs require ile or no expenence! One week compul
er st $6 00 Special Bonus six weeks $15 95—you
save 320

AMERICAN RADIO JOB MARKET
1553 North Eastern
Las Vegas. Nevada 89101

RECORD PRESSING
CASSETTE DUPLICATION
RECORD JACKETS

Now Complete Package Prices

CALL TOLL FREE

1-800-468-9353
153 W. 46th St., New York, N.Y. 10036
212-302-4140

NOVELTIES/
MERCHANDISE

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 lrolo St.
Los Angeles, Calif. 90006
(212) 732-3781
DEALERS ONLY

SELL YOUR SONGS

With pro quality demos and
song selling leads and tips.
For info and sample tape send $2 to:
Demo Masters
1850 Union Street, Suite 434D
San Francisco, CA 94123
(415) 381-8185

ESTABLISHED REPS
WANTED

To sell POSTERS for the fastest growing
POSTER distributor on the west coast. Wide se-
lection avaitable.

Call or Write:

GUCCIONE ENTERPRISES, 1070 So.
Cypress, Building H, La Habra, CA. 90631,
or call, TOLL FREE 1-800-321-7833,

In CA. 1-800-322-7833

HELP WANTED

STREAMERS THE EAST COAST PREMIER CLUB
has openings for a video jock nd an entertainment
director. State of the art equipment will allow you to
express your talent to the max. Send tape and re-
sume to: Streamers, Virginia Beach Plaza Hotel.
4453 Bonney Road, Virginia Beach, Vir. 23462.

AGGRESSIVE MANAGEMENT

Company seeking former radio promo per-
son with background in either independent
or label promotion. 10 years experience
necessary to apply. Send resume to:

Mega Management
71 W. 23rd. St. Suite 1621
New York, NY 10010

GOLDEN OLDIES

DISCOUNT OLDIES
BY PHONE
MAIL ORDERS ALSO ACCEPTED
215 649-7565 SAME DAY SERVICE
SPECIAL DISCOUNTS TO RADIO STATIONS
SEND $2 FOR CATALOG
OVER 10 000 OLDIES
DISCOUNT OLDIES
BOX 77-8, NARBERTH, PA 19072

Original out-of-pnnt albums and singles. Alt
types of music. We specialize i records from
the 50's, 60's, and 70's. Largest selection. Write
for free catalog.

HAVEMEYER PARK RECORDS
P.O BOX 32B
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

INVESTORS
WANTED

MAGNIFICENTLY ENGINEERED AND
EQUIPPED RECORDING STUDIO
PRESENTLY BEING INCORPORATED,
SEEKING INVESTOR WITH $10,000. to
$25,000.

Call:
(818) 363-0636

{212/764-7388
mNY State)

Billboard

CHART
RESEARCH
PACKAGES

The definitive lists of the
top singles and albums,
year by year, covering the
entire history of the Black
(R&B) charts

Based on the authorita
tive statistical research of
the music industry’s fore-
most trade publication

TITLES AVAILABLE:

#1 Black Singles, 1948
through 1985. ($50.00).
#1 Black Albums, 1965
through 1985. ($25.00)
Listings include Billboard
issue date, title, artist and
label of the number one
record of each week

Top Ten Black Singles.
1948 through 1985.
($50.00)

Top Ten Black Albums,
1965 through 1985.
($25.00)

Listings mcludentle artist

and label of every record

that reached number 10

or higher on the Billboard

Black Singles or Black LPs

chart. Titles are listed

alphabetically within each
year. #1 records are indi-
cated.

Top Black Singles Of The
Year, 1946 through
1985. ($50.00)

Top Black Albums Of

he Year, 1966
through 1985.(3$25.00)

The annual charts of the

top records of the year in

rank order, as published
in Billboard’s year-end spe-
cial issues. Listings in-
clude title, artist and label
for each entry.

Billboard Chart Research
Attn: Debra Todd
1515 Broadway
New York. NY 10036

Please send me the fol-
lowing Billboard Chart
Research Packages:

E-1 O gu§r1wr One Black Singles

E-2

E-3 O Top Black Smgles Of The
Year @ $50.00

F-1 O Number One Black
Albums @ $25.00

F-2 O Top Ten Black Albums

25.00

F-3 O Top Black Albums Of The
Year @ $25.00

F-3 O Individual vearly lists
from
(please list book code num
ber) for

[m] TO§ Ten Black Singles

(_please list year(.s")desired.)
Check or money order is
enclosed in the amount of:

(Sorry. no C.0.D. or billing )

Name

Compan,

Address

Overseas air mail rates available

upon reguest
All sales are final.
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Coercion Will Get You Everywhere! Scandal’s Patti Smyth attempts to get RCA recording artist Nick Gilder to reveal his
songwriting secrets during a recent meeting in New York. Smyth's tune “The Warrior,” written by Gilder, cracked the Top

10 last year.

dux Wsnad

Comprehensive Awards. BMI officials present songwriters Boudleaux and
Felice Bryant with Commendations of Excellence foi their contributions in the
areas of popular, rock and country music. Showing off the plagues are, from left,
Boudleaux, senior vice president Frances Preston, president Ed Cramer and
Felice.

S by
=
1911155

feeturing

Songwriters Pact. Chappell/Intersong executives gather with songwriter
James Patrick Dunne, right, at a reception in Los Angeles celebrating Dunne’s
recent signing of cc-publising deal between his company, Lawley Music, and
Unichappell Music {BMI). With Dunne are creative senior vice president Ira Jaffe
and West Coast director of professional activities Linda Blum.

Reverent Maestro. Eddie Lambert, right, national first vice president of the
National Academy of Recording Arts and Sciences {(NARAS), hanors classical
guitarist Andres Segovia with the organization’s Lifetime Achievement Award in
Los Angeles. Also pictured is Christopher Parkening, a student of Segovia.

The Creative Team. Kenny Rogers meets with New York Music House Look &
Co.’s Marc Blatte, ieft, and Rich Look, right, creators of the music for “Hands
Across Americg,” in Los Angeles to complete the projects recording session.
Joining them is Sandy Farina, who will be singing on the forthcoming EMI single.

King Cobra Salute. Anheuser-Busch staffers pay tribute to jazz veteran Lonnie
Liston Smith, second right, and the Omega Psi Phi Fraternity (of which Smith is
a member) during the recent King Cobra Premium Malt Liquor all-star jazz
concert in St. Louis, Mo. The occasion was celebrating the Fraternity’s Diamond
(75th year) Anniversary. Joining Smith are, from left, St. Louis Football Carcinals
and off-season marketing executive with Anheuser-Busch Curtis Greer. King
Cobra associate product manager Victor Julien and president of the St. Louis
Omega chapter Michael Thomas.

Anniversary Celebration. Peter,
Paul & Mary’s Peter Yarrow, right, and
Paul Stookey affectionately kiss Mary
Travers during the group’s rehearsal
for the “‘Bleeker To Broadway” 25th
Anniversay show at New York’s
Minskoff Theater. (Photo: Chuck Pulin)

Man of the Hour. Herb Alpert and his wife Lani Hall jcin artists Carmine Caruso
anc Tito Puente at a recent reception following the New York Brass Conference
For Scholarships’ “‘Salute To Herb Alpert.” Proceeds from the event will go
towards establishing scholarships for s